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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Text  of  the  Decision  that  Holds  Retailers 
Blameless  for  Harm  Done  by 
Sealed  rood 

In  the  Important  Case  Just  Decided  by  New  Jersey  Court 
of  Errors  and  Appeals,  Court  Holds  that  the  Packer,  and 
Not  Retailer,  of  Sealed  Packages  of  Food  is  Responsible 
for  Any  Harm  the  Contents  Do. 


In  a  recent  issue  the  “Grocery 
World  and  General  Merchant” 
briefly  reported  a  case  just  decided 
by  the  New  Jersey  Court  of  Errors 
and  Appeals,  establishing  for  the 
first  time  fairly  and  squarely  that 
a' retail,  grocer  who  sells  goods  in 
original  .scaled  packages,  such  as 
canned  _  tomatoes,  canned  meats, 
bottled  ,gdpd,s,  etc.,  is  not  responsi- 
ble.tp  the'  buyer  in  case  the  contents 
prove  bad  and  cause  injury.  In 
the  case  referred  to  a  Vineland 
(N.  J.)  woman  was  injured  by  eat¬ 
ing  a  can  of  food  and  sued  the 
packer  for  $10,000.  The  County 
Court  and  the  Supreme  Court  de¬ 
cided  that  the  retailer  and  not  the 
packer  was  responsible,  but  the 
Court  of  Errors  and  Appeals,  the 
highest  New  Jersey  appeal  court, 
reverses  these  and  decides  that  in 
all  such  cases  the  packer  is  responsi¬ 
ble  and  no  legal  blame  rests  on  the 
grocer. 

As  the  decision  establishes  a  valu¬ 
able  and  important  precedent,  the 
“Grocery  World  and  General  Mer¬ 
chant”  has  secured  a  copy  of  it,  and 
here  presents  sufficient  extracts  to 
show  the  reasoning  of  the  judge: — 

The  plaintiff’s  declaration  sets 
forth  that  the  defendant  was  en¬ 
gaged  in  the  business  of  putting  up 
in  tin  cans  or  vessels,  and  vending, 
meats  or  ham  for  food  and  domes¬ 
tic  use,  and  did  put  up  in  a  certain 
can  of  ham  for  food  and  domestic 
use  which  was  sold  by  the  defendant 
to  a  retail  dealer,  to  be  sold  to  cus¬ 
tomers  and  patrons ;  that  plaintiff 
purchased  said  can  of  ham  from 
said  retailer  for  food  and  domestic 
use ;  that  the  defendant  “so  care¬ 
lessly,  negligently,  recklessly  and  im¬ 
properly  put  up  in  said  can  of  ham, 
diseased,  unfit  and  unwholesome 
pork  or  ham  which  was  deleterious 
and  poisonous  to  the  human  body 
and  health;  that  the  plaintiff  after 
purchasing  said  can  of  ham  and 
without  fault  of  negligence  on  her 
part  ate  a  piece  of  ham  taken  from 
said  can  and  in  consequence'  thereof 
became  poisoned  and  sick,  without 
ptomaine  poisoning.” 

The  only  question  properly  raised 
by  the  demurrer  is  whether  upon 
the  facts  stated  in  the  declaration 
and  in  the  absence  of  knowledge, 
there  is  a  liability  on  the  part  of  the 
defendant  (the  packer).  The  Su¬ 
preme  Court  held  there  was  none 
and  this  upon  the  ground  that  at 
common  law,  upon  a  sale  of  feed 
or  provisions  by  a  manufacturer  to 
a  dealer,  there  is  no  implied  war¬ 


ranty  of  unwholesomeness;  and 
that  assuming  a  different  rule  exists 
in  the  case  of  a  sale  by  such  dealer 
to  a  consumer,  yet  the  consumer, 
in  the  absence  of  a  statute,  cannot 
hold  the  manufacturer  or  original 
vender  to  a  higher  degree  of  duty 
than  that  cast  upon  him  at  common 
law  with  respect  to  his  own  vendee. 

In  our  opinion  the  Supreme  Court 
erred  in  making  the  question  of  de¬ 
fendant’s  liability  turn  upon  the  ex¬ 
istence  or  non-existence  of  a  war¬ 
ranty.  Whether  a  warranty  be  ex¬ 
press  or  implied,  is  a  matter  of  con¬ 
tract,  rendering  the  maker  liable  in 
case  of  breach,  notwithstanding  he 
used  all  care  to  prevent  a  breach ; 
but  rendering  him  liable  in  ordinary 
circumstances  only  to  the  party  with 
whom  he  contracted  or  to  others 
for  whose  benefit  the  contract  was 
made. 

Assuming  (without  deciding)  that 
there  is  no  implied  warranty  on  the 
part  of  the  manufacturer  of  canned 
goods  that  the  goods  shall  be  whole¬ 
some  and  fit  to  be  eaten,  it  by  no 
means  follows  from  this  that  there 
is  no  duty  resting  on  the  manufac¬ 
turer  to  exercise  care  that  the  con¬ 
sents  of  the  cans  which  he  puts 
upon  the  market  should  be  sold  for 
food  and  domestic  use,  are  in  fact, 
food,  rather  than  poison. 

In  this  case  we  have  repeatedly 
held  that  where  a  duty  arises  solely 
out  of  a  contract,  no  one  can  bring 
an  action  for  its  breach  unless  he 
be  a  party  to  the  contract  or  one 
for  whose  benefit  it  was  made. 

But  in  those  cases  liability  was 
denied  upon  the  ground  that  aside 
from  the  contract  there  was  no  duty 
incumbent  upon  the  defendant. 

In  Stiles  vs.  Long  Co.,  41  Vr., 
at  p.  302,  Mr.  Justice  Swayze  speak¬ 
ing  for  this  court,  cited  some  dis¬ 
tinguishable  cases  where  the  exist¬ 
ence  of  the  contract  creates  a  situa¬ 
tion  that  subjects  the  parties  to 
duties  that  are  independent  of  the 
obligation  to  perform  the  contract, 
instancing  the  duties  of  carriers  of 
passengers  (Marshall  vs.  Win¬ 
chester,  6  N.  Y.,  -397),  the  duties 
of  the  vender  of  a  gun  to  a  person 
for  whom  it  was  bought  (Lang- 
ridge  vs.  Levy,  2  M.  &  W.  519,  4 
M.  &  W.,  337)  ;  the  duty  of  a  person 
who  participates  in  the  management 
of  a  highly  dangerous  agency  (Van 
Winkle  vs.  American  Steam  Boiler 
Co.,  23  Vr.  340)  ;  the  duty  of  a  county 
clerk  under  the  statute  in  cancelling 
a  mortgage  (Appleby  vs.  State,  16 
Vr.  161),  as  cases  where  the  duty 
was  held  to  be  a  positive  duty  in¬ 
dependent  of  the  contract,  although 
arising  out  of  a  state  of  facts  created 
by  the  contract. 

Coming  then  to  consider  the  facts 
of  the  present  case  as  averred  in  the 
declaration,  and  dealing  with  them 
irrespective  of  the  presence  or  ab¬ 
sence  of  contractual  obligations  aris¬ 
ing  out  of  the  dealings  between  man¬ 
ufacturer  and  retailer  and  between 
retailer  and  consumer,  the  question 
is  whether  the  manufacturer  is  under 
a  duty  to  whom  who,  in  the  ordi¬ 
nary  course  of  trade,  becomes  the 
ultimate  consumer,  to  exercise  care 


that  the  goods  which  he  puts  into 
cans  and  sells  to  retail  dealers,  to 
the  end  that  such  dealer  may  sell 
same  to  customers  and  patrons  as 
food,  are  wholesome  and  fit  for  food 
and  not  tainted  with  poison. 

Canned  goods  are  at  the  present 
day  in  such  common  use  that  we  may 
judicially  recognize  that  the  contents 
are  sealed  up,  not  open  to  the  in¬ 
spection  or  test  either  of  the  re¬ 
tailer  or  of  the  consumer  until  they 
are  opened  for  use ;  and  not  then 
susceptible  to  practical  tests,  except 
the  test  of  eating.  When  the  manu¬ 
facturer  puts  the  goods  upon  the 
market  in  this  form  for  sale  and 
consumption,  he  in  effect  represents 
to  each  purchaser  that  the  contents 
of  the  can  are  suited  to  the  purpose 
for  which  it  is  sold,  the  same  as  if 
an  express  representation  to  that  ef¬ 
fect  was  imprinted  upon  the  label. 
Under  the  circumstances  the  funda¬ 
mental  conditions  upon  which  the 
common  law  doctrine — that  the 
buver  should  “look  out  for  himself” 
— is  conspicuously  absent,  for  he  has 
no  opportunity  to  look  out  for  him¬ 
self,  and  when  he  thus  buys  and 
eats  the  contents  of  the  package, 
relying  upon  the  assurance  of  the 
manufacturer  that  they  are  fit  to 
be  eaten,  it  seems  to  us  to  result 
from  general  and  fundamental  prin¬ 
ciples  that  he  has  a  right  to  insist 
that  the  manufacturer  shall  at  least 
exercise  care  that  they  are  so  fit  and 
not  unwholesome  and  poisonous. 

Among  the  most  fundamental  of 
personal  rights,  without  which  man 
could  not  live  in  a  state  of  society, 
is  the  right  of  personal  security,  in¬ 
cluding  the  “preservation  of  a  man’s 
health  from  such  practices  as  may 
prejudice  or  annoy  it”  (1  Black 
Com.,  129-134),  a  right  recognized 
needless  to  say  in  almost  the  first 
words  of  our  written  Constitution 
(Const.,  Art.  1,  Par.  1 ) To  as¬ 
sert,  therefore,  that  one  living  in  a 
state  of  society  organized  as  ours 
is,  according  to  the  principles  of  the 
common  law,  need  not  be  careful 
that  his  acts  do  not  endanger  the 
life  or  impair  the  health  of  his 
neighbor  seems  to  offend  against  the 
fundamentals. 

Upon  what  other  fundamental 
principle  does  the  rule  rest  that  one 
who  uses  a  highway  must  be  careful 
not  to  collide  with  his  neighbor? 
Upon  what  other  fundamental  prin¬ 
ciple  does  the  law  of  libel  and 
slander  rest?  Or  the  rule  recently 
laid  down  by  this  court  in  Brennan 
vs.  United  Hatters,  44  Vr.  729,  744, 
that  any  act  is  wrongful  which,  in 
the  ordinary  course  will  infringe 
upon  the  rights  of  another  to  his 
damage,  except  it  be  done  in  the 
exercise  of  an  equal  or  superior 
right  ?  , 

In  George  vs.  Skivington,  L.  R. 
5,  Exch  1,  where  the  declaration  al¬ 
leged  that  the  defendant  carried  on 
the  business  of  a  chemist  and  in  the 
course  of  his  business  professed  to 
sell  a  chemical  compound,  made  of 
ingredients  known  only  to  him.  and 
by  him  represented  to  be  fit  for  a 
hair  wash,  and  the  plaintiff,  J.  G., 
thereupon  bought  of  the  defendant 
a  bottle  of  this  hair  wash  to  be 
used  by  his  wife,  the  plaintiff,  E.  G., 
as  the  defendant  then  knew,  and 
averred  that  the  defendant  had  neg¬ 
ligently  and  unskillfully  prepared  the 
hair  wash,  so  that  by  reason  thereof 
it  was  unfit  to  be  used  for  washing 
the  hair,  whereby  the  female  plain¬ 
tiff,  who  used  it  for  that  purpose, 
was  injured;  it  was  held  by  the 
Court  of  Exchequer  on  demurrer 
that  a  good  cause  of  action  was  dis¬ 
closed.  This  decison  was  based 
upon  the  authority  of  Landridge  vs. 
Levy,  it  being  held  that  the  duty 
was  of  a  similar  character. 

The  leading  American  case  is 
Thomas  vs.  Winchester  (1852),  6 
N.  Y.  397.  This  is  a  well  con¬ 


sidered  case  and  holds  that  a  dealer 
in  drugs  and  medicines  who  care¬ 
lessly  labels  a  deadly  poison  as  a 
harmless  medicine  and  sends  it  so 
labeled  into  the  market  is  liable  to 
all  persons,  who,  without  fault  on 
their  part,  are  injured  by  using  it, 
as  such  medicine  in  consequence  of 
the  false  label ;  that  such  liability 
arises  not  out  of  any  contract  be¬ 
tween  the  dealer  and  person  in¬ 
jured,  but  out  of  the  duty  which  the 
law  imposes  upon  the  former  to 
avoid  acts  in  their  nature  dangerous 
to  the  lives  of  others. 

The  doctrine  of  Thomas  vs.  Win¬ 
chester  has  been  recognized  and  ap¬ 
proved  in  Massachusetts.  See  Nor¬ 
ton  vs.  Sewell,  106  Mass.,  143,  144, 
and  in  Bishop  vs.  Weber  (1885), 
139  Mass.,  411,  an  action  of  tort 
was  sustained  against  a  caterer  for 
improperly  and  negligently  furnish¬ 
ing  unwholesome  and  poisoLious 
food.  Allen,  J.,  said,  “This  liability 
does  not  rest  so  much  upon  an  im¬ 
plied  contract  as  upon  a  violated 
or  neglected  duty  voluntarily  as¬ 
sumed.  Indeed  where  the  guests  are 
entertained  without  pay,  it  would  be 
hard  to  establish  an  implied  con-  . 
tract  with  each  individual,  the  duty, 
however,  arises  from  the  relation 
of  the  caterer  to  the  guests.  The 
latter  have  a  right  to  assume  that 
he  will  furnish  for  their  consump¬ 
tion  provisions  which  are  not  un¬ 
wholesome  and  injurious  through 
any  neglect  on  his  part.  The  fur¬ 
nishing  of  provisions  which  endan¬ 
ger  human  life  or  health  stands  upon 
the  same  ground  as  the  administer¬ 
ing  of  improper  medicines,  from 
which  a  liability  springs,  irrespective 
of  any  question  of  privity  of  con¬ 
tract  between  the  persons. 

In  Blood  Balm  Co.  vs.  Cooper 
(1889),  83  Ga.,  457,  5  L.  P.,  612, 
it  was  held  upon  the  authority  of 
Thomas  vs.  Winchester  that  the 
proprietor  of  a  patent  medicine  who 
puts  upon  the  bottle  containing  it 
a  prescription  that  it  is  to  be  taken 
in  certain  quantities  and  sells  it  to 
a  druggist  for  re-sale  to  any  who 
may  wish  it,  is  liable  for  an  injury 
sustained  on  account  of  its  poison¬ 
ous  effect  by  one  who  buys  it  of  the  • 
druggist  and  uses  it  according  to  the 
prescription. 

In  219  Ill.,  76  N.  E.,  573,  the  dec¬ 
laration  alleged  in  substance  that 
the  defendant  prepared,  put  up  in  a 
package  and  sold  to  the  trade,  cer¬ 
tain  mincemeat,  which  in  the  due 
course  of  business  passed  through 
the  hands  of  a  wholesale  dealer,  a 
retail  dealer,  and  finally  was  made 
into  a  pie  which  plaintiff’s  testator 
ate ;  that  the  defendant  negligently 
and  improperly  prepared  and  manu¬ 
factured  the  mincemeat  in  question, 
that  as  a  result  the  same  became 
unfit  for  food  and  poisonous  and  de¬ 
structive  to  human  life  when  used  as 
food ;  and  that  plaintiff’s  testator 
lawfully  partaking  of  the  same  was 
poisoned  and  lost  his  life  in  con¬ 
sequence  thereof.  The  Supreme 
Court  of  Illinois  held,  that  the  dec¬ 
laration  set  forth  a  good  cause  of 
action,  under  a  statute  permitting  a 
recovery  for  the  death  of  a  person 
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Penick  &  Ford  Molasses  Seized  by 

Government 


Charged  by  Department  of  Agriculture  with  Being  Adulterated 
with  Glucose  and  Misbranded.  Owners  Admit  Charge  and 
File  Bond  to  Sell  According  to  Law. 


j  caused  by  the  wrongful  act  or 

|  omission  of  another. 

1  Upon  both  reason  and  authority 
we  are  clearly  of  the  opinion  that  the 
declaration  before  us  sets  up  a  good 
cause  of  action.  The  fact  that  the 
defendant  was  the  manufacturer, 
presumably  having  knowledge  or 
j  opportunity  for  knowledge  of  the 

contents  of  the  cans  and  of  the  pro¬ 
cess  of  manufacture ;  that  it  puts  the 
goods  upon  the  market  for  sale  by 
dealers  to  consumers  under  circum¬ 
stances  such  that  neither  dealer  nor 
i  consumer  had  opportunity  for 

knowledge  of  the  contents ;  the  fact 
that  the  goods  were  thus  manufac¬ 
tured  and  marketed  under  circum¬ 
stances  that  imported  a  representa¬ 
tion  to  intending  purchasers  that 
they  were  fit  for  food  and  beneficial 
to  the  human  body;  that  in  the 
ordinary  course  of  business  there 
was  a  probability  (it  being  indeed 
the  very  purpose  of  the  defendant) 
that  the  goods  should  be  purchased 
and  used  by  parties  purchasing  in 
reliance  upon  the  representation  and 
that  the  defendant  negligently  pre¬ 
pared  the  food  so  that  it  was  un¬ 
wholesome  and  unfit  to  be  eaten  and 
poisonous  to  the  human  body, 
whereby  the  plaintiff  was  injured;, 
made  a  case  that  renders  the  de¬ 
fendant  liable  for  the  damages  sus¬ 
tained  by  the  plaintiff  thereby. 

■  - 

Ever  Try  Tin  Fruit  Cans  ? 

Do  you  know  that  you  can  build  up  a 
nice  trade  on  tin  fruit  cans,  particularly 
is  this  true  when  glass  jars  are  high  in 
price,  as  they  are  this  year.  James  M. 
Vance  &  Co.,  of  Philadelphia,  who  are 
adways  abreast  of  the  times,  can  supply 
orders  for  tin  fruit  cans  if  they  are  sent 
in  early;  they  have  just  received  a  car¬ 
load,  but  they  will  not  last  long,  so  it 
would  pay  to  get  your  order  in  at  once. 


The  United  States  Department 
of  Agriculture  has  sent  the  “Gro¬ 
cery  World  and  General  Merchant 
the  details  of  the  second  confisca¬ 
tion  case  brought  under  the  Federal 
Food  and  Drug  Act.  In  this  case 
the  subject  of  the  confiscation  was 
twenty-six  barrels  of  molasses,  the 
property  of  Penick  &  Ford,  mo¬ 
lasses  dealers  of  New  Orleans,  La. 
The  goods  were  seized  in  Tennessee 
on  the  charge  of  adulteration  and 
misbranding.  The  owners  admitted 
the  charge  and  on  filing  a  bond  with 
the  Government  to  rebrand  them 
legally  they  were  released. 

The  following  is  a  statement  of 
the  facts  upon  which  the  case  is 
based : — 

On  April  7,  1908,  an  inspector  of 
the  Department  of  Agriculture  lo¬ 
cated  on  the  premises  of  the  John 
H.  Poston  Warehouse,  Memphis, 
Tenn.,  a  consignment  of  goods  and 


purchased  a  sample  thereof,  which 
was  labeled  as  follows ;  “Penick  & 
Ford  Re-Boiled  Open  Kettle  Mo¬ 
lasses,  New  Orleans,  La.” 

The  sample  purchased  was  one  of 
a  consignment  of  about  26  barrels 
of  molasses  shipped  from  New  Or¬ 
leans  to  Penick  &  Ford,  Memphis, 
Tenn.,  and  held  by  the  said  John  H. 
Poston  Warehouse  subject  to  the 
order  of  Penick  &  Ford.  An  analy¬ 
sis  of  the  sample  was  duly  made  by 
the  Bureau  of  Chemistry,  Depart¬ 
ment  of  Agriculture,  and  the  fol¬ 


lowing  results  obtained  and  stated ; 

Degrees  V. 

Polarization,  direct  at  28 

degrees  C  . +102.3 

Polarization,  invert  at  28 

degrees  C  . +  75  ° 

Polarization,  invert  at  87 
degrees  C  . +  81.2 

Per  Cent. 

Sucrose  (by  142.66)  .  21.22 

Glucose  (average  polariza¬ 
tion  175  degrees  V.)....  49.82 

Ash . .  3-055 


The  analysis  showed  that  the 
product  was  adulterated  within  the 
meaning  of  Section  7  of  the  act,  in 
that  glucose  had  been  substituted  in 
part  for  the  molasses,  thereby  re¬ 
ducing  its  quality  and  strength ; 
and  that  it  was  misbranded  under 
Section  8,  in  that  the  label  declared 
the  article  to  be  molasses,  when  it 
was  in  fact  a  mixture  of  molasses 
and  glucose. 

On  April  19,  1908,  the  facts  were 
reported  by  the  Secretary  of  Agri¬ 
culture  to  the  district  attorney  at 
Memphis,  Tenn.  Libel  for  seizure 
and  condemnation  of  18  of  the  bar¬ 
rels  of  molasses  was  duly  filed  in 
the  district  court  of  the  United 
States  for  the  western  division  of 
the  western  district  of  Tennessee, 
under  Section  10  of  the  act,  upon 
which  seizure  was  forthwith  made, 
but  before  publication  of  the  mo¬ 
nition,  the  claimant,  Penick  &  Ford, 
appeared,  waived  the  formality,  and 
agreed  that  the  consignment  of  mo¬ 
lasses  seized  was  subject  to  seizure 
and  confiscation  by  the  United 
States  for  the  causes  stated  in  the 
libel.  Whereupon  the  court  ad¬ 
judged  the  molasses  misbranded, 
and  upon  the  filing  of  a  good  and 
sufficient  bond  in  accordance  with 
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Section  io  of  the  act,  and  under  the 
provisions  of  the  decree  hereinbe¬ 
fore  set  forth,  the  goods  were  duly 
surrendered  to  the  claimant. 

It  appeared  that  Penick  &  Ford 
had  actually  sold  8  of  the  26  barrels 
in  violation  of  the  law. 


“  Business  Men’s  Association  of 
Pennsylvania”  Refused 
a  Charter. 

The  “Business  Men’s  Association 
of  Pennsylvania,”  which  was  organ¬ 
ized  to  secure  the  repeal  of  the 
mercantile  tax  law,  and  which  has 
been  viewed  with  suspicion  in  many 
quarters,  was  refused  a  charter  by 
the  Dauphin  County  Court  on 
Thursday  last.  The  court  said : — 

We  must  refuse  to  approve  this 
application  of  incorporation.  Aside 
from  the  questionable  policy  of  in¬ 
corporating  a  body  of  persons  for 
the  purposes  set  forth  in  the  cer¬ 
tificate,  we  can  find  no  authority  in 
law  for  so  doing.  The  purpose  is 
not  among  those  enumeratetd  in  the 
act  of  April  29,  1874,  and  its  sup¬ 
plements. 

This  leaves  the  concern  an  unin¬ 
corporated  association,  and  makes 
every  member  liable  as  a  partner  for 
its  debts. 


The  National  Credit  Men’s  Asso¬ 
ciation,  which  held  its  annual  con¬ 
vention  in  Denver,  Col.,  last  week, 
devoted  considerable  time  to  the 
discussion  of  the  retail  merchant’s 
understanding  of  his  insurance 
policies.  The  credit  men  seemed  to 
agree  that  the  average  insurance 
policy  was  so  clumsily  and  tech¬ 
nically  worded  that  the  retailer 
usually  had  a  very  poor  idea  of  what 
it  meant,  and  what  he  had  to  do 
under  its  terms  before  he  could  col¬ 
lect  his  insurance. 

The  above  opinion  was  strength¬ 
ened  by  a  collection  of  data  received 
from  local  credit  associations  all 
over  the  country.  To  all  these  or¬ 
ganizations  a  series  of  ten  questions 
had  been  sent.  A  composite  sum¬ 
mary  of  the  answers,  with  the  ques¬ 
tions,  appears  below : — 

Question  No.  1.— -In  your  opinion 
does  the  retail  merchant  of  average 


ability  understand  the  requirements 
made  of  him  under  the  standard 
form  of  fire  insurance  policy? 

Answer. — No ! 

Question  No.  2. — Has  it  been  your 
experience  that  the  average  mer¬ 
chant  carries  adequate  insurance? 

Answer. — Opinion  divided.  Ma¬ 
jority  say  No. 

Question  No.  3. — In  your  opinion 
does  the  average  merchant  devote 
the  same  care  to  keeping  account  of 
expirations  and  to  increasing  or  de¬ 
creasing  his  insurance  according  to 
the  amount  of  merchandise  in  stock 
as  he  does  to  other  items  of  his  busi¬ 
ness  of  relative  importance? 

Answer. — No ! 

Question  No.  4.— Can  the  country 
insurance  agent  be  depended  upon  to 
keep  the  insured  informed  in  regard 
to  expirations? 

Answer. — Generally,  yes  ! 

Question  No.  5. — Have  you  known 
of  frequent  cases  where  a  solvent 
merchant  met  with  a  fire  loss  and  was 
without  proper  and  sufficient  insur¬ 
ance  and  in  consequence  became  un¬ 
able  to  meet  his  obligations  ? 

Answer. — Such  cases  rare,  but 
many  cases  of  serious  embarrassment 
were  cited. 

Question  No.  6.— What  would  be 
the  most  effective  measure  that 
could  be  taken  by  the  insured  to¬ 


ward  reducing  rates  in  small  country 
town  without  fire  department  appar¬ 
atus  or  adequate  protection  from 
fire  ? 

Answer. — Better  buildings;  greater 
care  taken  to  keep  premises  in  clean 
and  safe  condition;  protection  by 
hand  extinguishers  and  barrels  or 
buckets  of  water  at  front  or  rear  of 
buildings ;  elimination  of  the  usual 
small  frame  shack,  generally  used 
as  a  warehouse  for  merchandise  of 
a  highly  combustible  character,  or 
the  placing  of  such  warehouses  at 
safe  distances  from  main  buildings 
to  prevent  the  spread  of  fire;  better 
construction  of  buildings,  chiefly  as 
to  flues. 

Question  No.  7. — Would  it,  in 
your  opinion,  be  possible  for  fire  in¬ 
surance  companies  to  write  a  form 
of  policy  in  which  all  wording  de¬ 
scribing  the  liability  of  the  company 
and  its  obligation  to  the  insured 
after  loss  and  the  requirements  made 
by  the  company  of  the  insured  would 
be  so  plain  and  easy  of  understand¬ 
ing  that  a  merchant  of  ordinary  busi¬ 
ness  sense  could  know  absolutely  the 
obligation  the  insurance  company 
took  on  itself  and  that  imposed  on 
him? 

Answer. — There  has  been  a  great 
division  of  opinion  on  this  question 
and  justly  so;  the  New  York  form 
of  policy  is  an  accepted  standard 
in  many  States  and  it  is  generally 
conceded  that  the  wording  in  this ' 
form  is  sufficiently  plain  to  admit 
of  its  being  understood  if  suffi¬ 
ciently  close  study  were  given. 
Many  correspondents  believe,  how¬ 
ever,  that  a  much  simpler  form  could 
be  used  and  the  insuring  company 
given  every  necessary  protection. 

Question  No.  8. — Do  you  believe 
that  legislation  looking  toward  the 
establishment  of  a  National  form  of 
insurance  policy  would  be  feasible? 


Retailers  do  Not  Understand  Their  Fire 
Insurance  Policies 

The  National  Credit  Men’s  Association  Will  Ask  Insurance 
Companies  to  Make  Their  Policies  Clearer.  Summarized 
Answers  to  Ten  Requests  for  Data  Along  this  Line. 


Jack  Up  Your  Business 
With  CASH  Buying 


You  will  be  surprised  to  learn 
how  badly  it  may  have  needed 
it,  when  you  have  actually  taken 
the  matter  in  hand. 


New  Irish  Mackerel,  good  quality  fish,  good  color, 

350  to  380  fish,  barrels . per  bbl.,  $11.90 

yi  barrels . per  £  bbl.,  6-55 

50-lb.  blue-painted  tubs . per  tub,  3.43 

1  O-lb.  pails . per  pail,  .78 

8-lb.  pails . per  pail,  .66 

This  is  the  greatest  bargain  in  small  Mackerel  to  sell  at 
5c.  per  fish,  or  even  six  fish  for  25c.,  that  you  have  seen  or 
heard  of  for  many  a  day. 


perdoz.,  1.00 


Borneo  Brand  Singapore  Pineapple,  extra  sliced, 
eyeless  and  coreless,  No.  2  cans,  4  dozen  . 

This  Pineapple  is  in  heavy  syrup,  solidly  packed  cans 
and  evenly  sliced.  The  greatest  bargain  in  fine  quality  eye¬ 
less  and  coreless  Pineapple  we  have  ever  offered.  40  to  50c. 
per  dozen  below  domestic  Pineapple  of  the  same  quality 
and  size  cans. 


C.  &  C.  Oleine  Soap,  60  cakes  in  a  box,  single  boxes,  per  box,  1.07  J4 
5  or  10-box  lots . per  box,  1.05 

F.  O.  B  cars  Philadelphia;  no  free  delivery  in  any 
quantity.  This  is  a  good  quality  piece  of  soap  and  as  heavy 
as  most  of  the  higher  priced  Oleine  Soaps  on  the  market. 


Maryland  Leader  Table  Peaches,  Yellow,  No.  3 

cans,  2  dozen . . per  doz.,  1.25 

Maryland  Leader  Table  Peaches,  White,  No.  3 

cans,  2  dozen . per  doz.,  1.20 


Babbitt’s  1776  Powder,  100  6-oz.  packs,  single  bxs.,  per  box, 

5  or  10-box  lots  .  .  .  . . per  box, 

F.  O.  B.  cars  Philadelphia ;  no  free  delivery  in  any 
quantity. 

St.  Croix  Brand  New  Domestio  %s  Oil  Sardines, 

IOO  cans  in  case . per  case, 

5  or  lO-oase  lots . per  case, 

Best  Quality  No.  3  Barley,  100-lb.  bags,  single  bags,  per  bag, 

5  or  10-bag  lots . per  bag, 

Kingan’s  No.  2  Corn  Beef,  1  dozen . per  doz., 

Pairbank’s  No.  2  Corn  Beef,  1  dozen . per  doz  , 

Fairbank’s  No.  1  Lunoh  Tongue,  2  dozen . per  doz., 

Armour’s  Lard  Compound,  50-lb.  hardwood  tubs, 

with  handle,  single  tubs . per  lb., 

5  or  10-tub  lots . per  lb., 

Pontius  Sealing  Wax,  72  5-lb  cartons  in  case  .  .  per  case, 
Tulip  Jar  Rubbers,  1  dozen  in  carton,  1  dozen  car¬ 
tons  in  box . per  box, 

Swatara  Brand  Baby  Refugee  Stringless  Beans, 

very  fine  quality  goods,  No.  2  cans . per  doz., 

Booth’s  Oval  Brand  Sour  Krout,  No.  3  cans,  2  doz.,  per  doz., 

Just  Oats,  20  25c.  packs  in  case . per  case, 

(A  regular  25c.  package  to  retail  at  15c.) 

These  are  a  very  large  package  of  Oats,  made  by  the 
Great  Western  Cereal  Company,  containing  almost  five 
pounds,  at  the  lowest  price  you  have  heard  on  an  article  of 
this  kind  for  many  a  day.  They  are  first  class  in  every 
particular  and  a  great  bargain,  fully  $1.50  per  case  under 
regular  price.  Not  over  five  cases  to  any  one  buyer. 

Quaker  Oats,  18  2s . per  case, 


$2.15 

2.10 


3.27  Y 

3.26 

2.50 

2.47X 

2.35 

2.20 

2.15 

.08^ 

.08 

1.85 

.77/2 

1.32  ^ 
.62^ 
2.15 


1.35 


WRITE  FOR 


These  Prices  for  This  Week  Only — July  6th  to  July  nth,  inclusive. 

'THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N,  Delaware  Avenue 


Phila.,  Pa, 
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Answer. — Opinion  divided,  but 
largely  favoring.  [Many  of  the  best 
posted  authorities  in  answering  this 
question  have  called  attention  to  the 
fact  that  recent  Supreme  Court  de¬ 
cisions  have  held  that  insurance  is 
not  commerce  and  is  subject  to  indi¬ 
vidual  State  regulation  only.] 

Question  No.  9.— What  in  your 
opinion  would  be  the  most  practical 
benefit  resulting  from  the  successful 
outcome  of  such  an  effort  as  affect¬ 
ing,  first,  the  insured;  second,  the 
insurance  company,  and  third,  in 
relation  to  litigation  where  an  ad¬ 
justment  was  disputed  and  the  mat¬ 
ter  taken  into  the1  courts? 

Answer. — It  seems  to  be  the  gen¬ 
eral  opinion  that  in  time  the  most 
benefit  would  be  derived  through 
lessening  of  litigation  and  a  better 
understanding  of  the  requirements 
made  by  the  insurer  and  the  fact 
that  fixed  precedents  would  be  es¬ 
tablished. 

Question  No.  10. — Would  fire  in¬ 
surance  companies  oppose  or  ap¬ 
prove  a  proper  bill — for  instance, 
one  written  and  recommended  by  a 
joint  committee  chosen  by  the  fire 
insurance  companies  and  the  Na¬ 
tional  Association  of  Credit  Men  to 
establish  a  universal  form  of  policy? 

Answer. — Approve ! 

Question  No.  11. — Is  it  within  the 
scope  of  the  National  Association 
of  Credit  Men  to  attempt  to  estab¬ 
lish  a  universal  form  of  policy? 

Answer. — Yes ! 

• 

The  committee  in  charge  of  the 
matter  offered  some  suggestions 
which  will  be  presented  to  the  large 
fire  insurance  companies,  the  ob¬ 
ject  of  which  is  to  make  the  typi¬ 
cal  insurance  policy — most  com¬ 
panies  use  the  same  form — clearer 
to  the  retail  merchant,  so  that  he 
will  know  better  how  to  protect  his 
own  interests.  Some  of  these  sug¬ 
gestions  are  as  follows : — 

We  believe  it  would  be  practical 
and  entirely  within  reason  for  the 
insurance  companies  to  print  on  the 
back  fold  of  each  policy  issued 
(where  now  commonly  appears  the 
company’s  advertisement  or  business 
card,  as  it  may  be  termed)  the 
salient  points  in  the  policy  pertain¬ 
ing  to  the  requirements  made  of  the 
insured,  to  read  somewhat  as  fol¬ 
lows  :  Unconditional  and  sole  own¬ 
ership;  the  necessity  of  obtaining 
permission  to  carry  other  insurance 
on  the  same  property,  whether  writ¬ 
ten  prior  or  after  issue  of  the  par¬ 
ticular  policy;  illuminating  permit; 
mention  that  the  policy  does  not 
cover  fixtures  unless  specifically 
mentioned ;  vacancy  clause ;  non¬ 
liability  on  books  of  account,  notes, 
etc. ;  obligation  to  protect  and  pre¬ 
serve  the  property  insured  at  and 
after  fire,  or  when  property  is  en¬ 
dangered  by  fire  in  neighboring 
buildings ;  the  removed  property 
covered  for  five  days  only;  caution 
as  to  yearly  invoice  and  proper 
protection  of  books ;  plain  instruc¬ 
tions  as  to  notice  to  company  and 
agent  after  fire;,  instructions  as  to 
care  and  disposition  of  salvage ; 
necessity  of  proof  of  loss  to  com¬ 
pany  within  sixty  days  after  date  of 
fire. 

If  these  or  similar  points  were 
printed  on  the  policy  and  a  notice 
were  printed  in  large  type  across 
the  front  face  of  the  policy  calling 
attention  thereto  it  is  not  improb¬ 
able  that  many  merchants  would 
gain  a  much  better  understanding  of 
what  was  required  of  them  under 
the  policy. 

It  is  suggested  that  the  associa¬ 
tion  issue  through  its  committtee 


pamphlets  or  leaflets  on  insurance 
matters,  worded  in  plain  and  sim¬ 
ple  language,  to  be  distributed  to  re¬ 
tail  merchants.  This  literature  to  be 
of  an  educational  nature  and  pre¬ 
pared  with  the  idea  of  instructing 
the  merchant  as  to  the  requirements 
made  of  him  under  his  policy,  the 
obligations  on  the  company  and  the 
importance  of  his  complying  strictly 
with  the  provisions  of  his  contract 
and  the  danger  of  insuring  in  any 
but  first-class  companies,  the  re¬ 
sponsibility  and  standing  of  which 
is  unquestioned. 


Another  Consumers’  Co-operative 
Buying  Concern. 

The  Wage  Earners’  Co-oper¬ 
ative  Furnishing  Co.,  Ltd.,  has  been 
incorporated  at  New  Orleans,  La., 
with  a  capital  of  $150,000,  repre¬ 
senting  150,000  shares,  par  value  $1 
per  share,  payable  10  per  cent,  cash 
and  10  per  cent,  weekly  until  paid. 
The  following  have  been  elected 
officers:  Morris  Braun,  president; 
T.  L.  Ross,  first  vice-president;  O. 
B.  Delord,  second  vice-president ; 
F.  J.  Cerisse,  treasurer;  Jules  Du¬ 
rand,  secretary;  W.  G.  McNulty, 
Morris  Braun,  O.  B.  Delord,  Chas. 
O.  Weber,  F.  J.  Cerisse,  Thomas 
L.  Ross,  Jules  Durand  and  D.  T. 
Weil,  board  of  directors.  The  ob¬ 
jects  are  to  operate  stores,  such  as 
dry  goods,  groceries,  wood  and  coal, 
hardware,  furniture,  etc.,  and 
manufacture  the  principal  product 
as  is  used  for  the  maintenance  of 
life,  and  do  a  general  mercantile 
business.  In  neighborhoods  where 
the  stockholders  are  most  thickly 
populated  they  will  erect  Wage 
Earners’  Co-operative  Stores. 


Mrs.  Williams’  Brands 

PORE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

Attorney  at  Law 

90S  C  St.,  V.  IV.,  Washington ,  O.  C. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff1'  in 

The  Advertising  World 

Columbus,  Ohio 

Samplo  IrM,  or  lour  month*'  trial  for  10  coat* 


To 

the  Trade: 

Of 

Course  YOU  Know 

that 

CEYLOl 

,  j  >  > 

jr  J  3  ,  > 

»,>>  5  ,  .’.I 

rTi  TTl 

1  £iil 

Makes  the 

Bes 

it  Iced  Tea; 

But  Do  You  Impress  That 

Fact 

Upon  Customers? 

Its] 

Lemony  Flavor 

Just  Suits  Hot  Weather 

Thirsts,  and  Its 

Full  Bodied  Quality 

Prevents  Ice  from  Impair- 

ing  I 

ts  Tonic  Values. 
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GROCERY  WORLD  PUBLICATION  CO., 

AT 

927  Arch  Street,  Philadelphia. 
telephones: 

/Bell,  Filbert  2500. 
Philadelphia  j  KeyStone>  Race  7„6. 

New  York — 1394  Franklin. 


All  Checks  and  Drafts  payable  to  the  Gro¬ 
cery  World  Publication  Co. 
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clusively  in  the  interests  of  retail  grocers. 

Subscription  Kates  Including  Postage, 
Payable  in  Advance: 
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Manager  “Prices-Current.” 

Monday,  July  6,  1908. 

To  witness  some  incidents  in 
business  is  to  make  one  wonder 
whether  a  sense 
of  honest  fairness 

Unfairness.  .. 

has  totally  dis 
appeared  fro  m 
business  men’s  minds.  Take  a  class 
of  concerns  of  which  the  Kellogg’s 
Toasted  Corn  Flakes  Co.  is  a  good 
type.  In  its  advertising  and  in  every 
other  way  open  to  it,  the  Kellogg 
concern  is  accusing  other  toasted 
corn  flakes  of  being  imitations  of 
Kellogg’s  and  the  manufacturers 
thereof  of  being  rank  imitators  and 
charlatans.  Just  those  words  may 
not  be  used,  but  that  is  their  un¬ 
mistakable  sense — that  there  is  only 
one  brand  of  genuine  toasted  corn 
flakes,  which  is  Kellogg’s,  and  all 
others  are  cheats  and  frauds,  which 
they  must  be  if  as  Kellogg  says  they 
are  imitations. 

The  truth  of  the  matter  is  that 
Kellogg’s  Toasted  Corn  Flakes  are 
no  more  genuine  than  any  of  the 
others,  and  no  better.  This  is  not 
a  bare  assertion — the  “Grocery 
World  and  General  Merchant”  can 
prove  it  out  of  the  mouths  of  the 
Kellogg  Co.’s  own  representatives. 
When  in  the  “Grocery  World  and 
General  Merchant”  office  a  few 
weeks  ago  E.  W.  Murphy,  Eastern 
sales  agent,  was  asked  before  a  wit¬ 
ness  whether  his  company  had  the 
exclusive  right  to  make  toasted  corn 


flakes,  he  replied  that  they  did  not. 
That  frank  admission  gives  the  lie 
to  every  one  of  the  concern’s  claims 
of  exclusive  genuineness. 

The  Kellogg  Co.  is  not  alone  in 
this  position — it  is  a  conventional 
thing  to  accuse  one’s  competitors  of 
imitating,  of  infringing,  of  faking. 
In  all  decency,  it  ought  to  stop. 
Ninety-nine  times  out  of  one  hun¬ 
dred  such  claims  are  pure  lies. 


The  “Grocery  World  and  General 
Merchant”  is  interested  to  note  that 
the  P  i  1 1  s  b  u  r  y 
Washburn  Milling 

An  Advance. 

Co.  has  arranged 
to  protect  whole¬ 
sale  grocers  in  the  matter  of  . profit 
on  the  Pillsbury  Washburn  flour 
brands.  As  has  been  repeatedly 
pointed  out,  flour  is  in  many  mar¬ 
kets  nothing  more  than  a  football. 
In  Philadelphia  nearly  all  the  job¬ 
bers  would  throw  out  the  advertised 
brands  if  they  could,  because  they 
make  no  money  on  them,  and  in 
some  cases  net  a  loss. 

In  New  York  the  Pillsbury 
Washburn  Co.  will  in  future  guar¬ 
antee  jobbers  a  profit  of  50  cents  per 
barrel,  which  is  nearly  twice  what 
they  have  made  before  without  a 
guarantee. 

The  “Grocery  World  and  General 
Merchant”  has  before  pointed  out 
that  the  most  direct  way  to  the 
elimination  of  the  private  brands 
which  so  many  manufacturers  assail, 
is  giving  dealers  a  sufficient  profit 
on  the  advertised  brands.  In  other 
words,  limiting  the  price,  which 
only  a  few  manufacturers  have  seen 
fit  to  do.  It  seems  quite  obvious 
that  if  the  main  need  of  private 
brands  be  removed  the  number  of 
them  will  be  at  least  reduced. 


The  “Business  Association  of 
Pennsylvania,”  organized  according 
to  its  own  story  for 

Still  Collection  the  sole  purpose 

Money.  0f  repealing  the 

mercantile  tax  law, 
is  still  busily  collecting  money  from 
the  retail  merchants  of  Pennsyl¬ 
vania,  as  witness  the  following  let¬ 
ter,  sent  a  Minersville  grocer  under 
date  of  June  26 : — 

Philadelphia,  June  26,  1908. 

Dear  Sir  : — Our  representative 
will  call  upon  you  in  a  few  days 
and  request  you  to  sign  a  petition 
for  the  repeal  of  the  Mercantile 
Tax  Law.  He  will  explain  tq  you 
the  great  progress  this  association 
has  made  towards  this  end,  and  pre¬ 
sent  to  you  a  membership  card,  for 
which  a  fee  of  $1  will  be  asked. 
This  money  will  be  used  for  the 
legitimate  expenses  incurred,  and 


this  sum  will  be  the  total  amount 
that  you  will  be  asked  to  contribute. 

Inclosed  please  find  fac-simile 
letter  containing  valuable  informa¬ 
tion  and  a  prospectus  describing  our 
manner  of  procedure;  also  a  clip¬ 
ping  from  the  “Public  Ledger”  of 
Philadelphia. 

Thanking  you  in  advance  for  any 
courtesy  you  may  extend  to  him,  we 
are, 

Yours  truly, 

A.  J.  Limeburner, 
President. 

The  “Grocery  World  and  General 
Merchant’s”  position  on  the  mercan¬ 
tile  tax  matter  should  not  be  mis¬ 
understood.  We  believe  in  the  re¬ 
peal  of  the  law.  It  is  unnecessary 
and  extortionate.  But  we  do  not 
believe  in  the  “Business  Men’s  As¬ 
sociation  of  Pennsylvania”  as  an  in¬ 
strument  to  secure  the  repeal.  This 
organization  might  have  come  into 
existence  in  either  of  two  ways.  It 
might  have  been  born  of  the  sin¬ 
cere  belief  on  the  part  of  a  group  of 
retailers  that  the  tax  was  an  in¬ 
iquity,  or  it  might  have  been  simply 
a  shrewd  scheme,  hatched  by  those 
who  were  not  retailers  at  all,  to 
build  up  a  fund  from  those  who 
were. 

So  far  as  the  “Grocery  World 
and  General  Merchant”  knows,  not 
a  single  one  of  the  original  pro¬ 
moters  is  either  a  retail  or  whole¬ 
sale  merchant. 


National  Grocers’  Association 
Suggests  Form  for  Credit 
Application. 

Endorses  a  Plan  Originated  by  Illinois. 
National  Secretary  Feels  Safe  on 
Parcels  Post  Toward  Republican  Plat¬ 
form.  Gleeful  Over  Defeat  of  Parcels 
Post  Congressmen. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Cleveland,  Ohio,  July  3,  1908. 
The  following  form  of  applica¬ 
tion  for  credit  has  been  arranged  by 
the  Illinois  Retail  Merchants’  Asso¬ 
ciation  and  indorsed  by  the  Na¬ 
tional  Retail  Grocers’  Association: 

APPLICATION  FOR  CREDIT. 

In  order  to  establish  credit  with 
11s,  you  are  requested  to  answer  fully 
the  following  quesions. 

Fill  out  blanks  and  return  to  us; 
we  will  keep  the  information  confi¬ 
dential.  If  responsibility  is  estab¬ 
lished,  application  will  receive  fa¬ 
vorable  consideration ; — 

Name  in  full . 

Married  or  single . 

Wife’s  name  in  full . 

Address  No . Street . 

Occupation  or  profession . 

By  whom  employed . 

Business  .  Address . 

How  long  in  present  employment?. . 
Who  was  your  previous  employer  ? . . 

Business  .  Address . 

Do  you  own  your  own  home? . 

If  tenant,  give  name  of  present  and 

former  landlord  . . 

What  rent  do  you  pay? . 


Give  names  of  two  or  .more  parties 
with  whom  you  had  credit  deal¬ 
ings  . rv. . . . 

What  salary  do  you  receive? . 

What  will  be  the  maximum  amount 

of  credit  you  will  need? . 

State  length  of  time  required  to  make 

settlement  in  full . 

Signed . 

This  application  blank  may  be¬ 
come  universal.  It  can  be  kept  for 
reference  by  anyone  giving  credit 
and  a  national  credit  rating  system 
in  time  established.  Several  of  the 
States  have  already  organized  State 
secretaries’  associations,  so  that  the 
State  secretary  is  in  direct  com¬ 
munication  with  every  local  secre¬ 
tary  in  his  State.  It  can  be  well 
imagined  that  great  benefit  will  be 
derived  from  a  system  such  as  this, 
where  each  State  secretary,  through 
his  neighbor  State  secretary,  can 
come  in  direct  communication  witli 
the  local  secretaries  in  any  part  of 
the  State. 

*  *  * 

Carefully  examining  the  platform 
lately  adopted  at  Chicago  by  the 
Republican  party,  we  fail  to  see 
anything  of  a  serious  nature  in  re¬ 
gard  to  the  extension  of  the  rural 
free  delivery  system.  While  the 
platform  provided  for  the  extension 
of  this  system  to  all  parts  of  the 
country  it  does  not  in  any  way  in¬ 
dicate  its  purpose  to  increase  the 
service  to  the  extent  of  a  parcels 
carrying  system. 

One  of  the  most  encouraging  hits 
of  news  received  at  this  office  comes 
through  the  “Southern  Merchant” 
of  Georgia,  to  the  effect  that  two 
Congressmen  seeking  election  and 
particularly  favoring  the  parcels 
post  extension  were  recently  de¬ 
feated. 

Let  us  follow  the  example  of  our 
Georgia  brethren,  and  see  to  it  at 
this  time  that  we  control  the  situ¬ 
ation  along  these  lines. 

John  A.  Green, 
National  Secretary. 


Grocery  Stores  as  Sub  Post  Office 
Stations. 

A  writer  ip  “Brains”  suggests 
that  it  would  he  a  good  business 
move  for  grocers  in  the  fair-sized 
cities  to  have  their  stores  made 
su’d  post-office  stations.  The  com¬ 
pensation  is  only  $100  per  year,  hut 
the  incidental  benefits,  through 
people  coming  to  the  store,  are 
large.  The  writer  gives  one  gro¬ 
cer’s  experience  as  follows : — 

“Why,  I’d  make  a  fight  before  I’d 
give  it  up,”  he  declared  vigorously. 

“I  spoke  for  it  when  it  was  first 
mentioned  that  we  were  to  have  one 
up  here,  but  Blank  across  the  way 
had  the  largest  store,  and  it  was  of¬ 
fered  to  him.  He  refused  it ;  why,  I 
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don’t  know.  I  got  it,  and  I  ve  had 
it  for  a  year  and  a  half  now.  hrom 
the  very  first  day  we’ve  kept  account 
j  of  every  sale  that  was  made  through 
I  the  influence  of  the  postal  service 
|  alone.  You  see,  I  keep  my  place 
and  goods  clean  and  I  keep  all  my 
stuff  wl#re  it  can  be  seen.  In  the 
|  first  year  I  sold  over  $500  worth  of 
i  goods  to  people  who  came  for  pos¬ 
tal  service  only  and  then  purchased 
something  that  looked  good  to  them. 

In  the  last  half  year  I  have  sold 
nearly  $400  worth  in  the  same  way, 

1  and  besides  I  have  made  many 
steady  patrons  of  those  to  whom  I 
first  sold  goods  in  this  manner.  I've 
got  two  wagons  out  now ;  I  had  only 
one  when  I  took  the  sub-station. 
You  saw  how  it  was  when  you  came 
in.  To-day  is  the  first  time  I've  ever 
seen  that  woman  to  whom  I  sold 
those  apples.  She  lives  over  the 
river  and  is  visiting  near  here.  She 
told  me  that  she  had  forgotten  to 
register  her  letter  at  the  post-office 
and  was  so  glad  when  she  learned 
that  there  was  a  sub-station  near 
her  friend’s  home.  1  sold  her  a 
bushel  of  apples.  You  bet  a  sub¬ 
station  pays,  and  if  Uncle  Sam  cut 
off  that  $100  a  year  I’d  hang  on  to 
1  the  station  anyway.” 

— 

AMONG  THE  TRADE. 

A  syndicate  has  been  formed  of 
j  Noble  Hill,  Sr.,  and  M.  C.  Hill,  of 
Philadelphia;  E.  E.  Mizer,  of  New- 
trk,  N.  J. ;  W.  A.  Hague,  of  Pitts- 
Dttrg,  Pa.,  and  Chas.  Clifton,  of 
Washington,  D.  C.,  to  incorporate 
:he  old  firm  of  William  Hill  &  Sons, 
now  going  through  bankruptcy 
courts.  The  entire  organization  of 
the  old  firm  has  been  kept  intact 
for  this  purpose.  William  J.  Hill 
j  and  Noble  G.  Hill  are  to  be  re- 
tained  in  their  former  positions,  and 
the  old  plant  at  210-12  Dickinson 
street,  is  to  be  abandoned.  An  op¬ 
tion  has  been  secured  on  a  property 
Lon  South  Front  street,  in  the  whole¬ 
sale  district.  The  new  style  of  the 
firm  is  to  be  William  Hill  &  Sons, 

!  Inc.  Capital  $50,000,  under  a  char¬ 
ter  from  Pennsylvania. 

I  The  International  Match  Co.  is 
in  a  bad  way.  The  Real  Estate 
Trust  Co.,  trustee  of  a  $500,000 
mortgage  given  by  it  in  1901  to  se¬ 
cure  certain  bonds,  started  fore¬ 
closure  proceedings  in  local  courts 
on  Thursday,  bond  interest  having 
been  defaulted  upon. 

|  The  Murgatroyd  Grocery  Co.,  a 
Philadelphia  wholesale  grocery  con¬ 
cern,  is  in  financial  difficulties, 
though  its  officers  deny  insolvency. 
jOn  the  petition  of  several  of  the 
'  largest  creditors,  John  W.  Murga- 
1  troyd  and  Samuel  T.  Harkness 
were  appointed  receivers  and  will 
|  attempt  to  wind  the  concern  up 
I  without  causing  any  more  loss  than 
|  is  inevitable.  The  company  is  in- 
jcorporated  and  claims  its  assets  to 


be  $76,000,  against  liabilities  of 
$73,000.  It  has  been  interested  in 
a  number  of  retail  stores. 

A  number  of  the  leading  men  of 
Wildwood,  N.  J.,  tendered  a  compli¬ 
mentary  dinner  to  Thomas  Martin- 
dale,  the  widely  known  Philadel¬ 
phia  merchant,  last  Wednesday 
evening.  Mr.  Martindale  has  prob¬ 
ably  done  more  than  any  other 
single  man  to  bring  Wildwood  to 
public  attention.  He  has  memorial  ■ 
ized  it  in  various  literary  ways  with 
great  effect,  and  last  week's  dinner 
was  simply  a  spontaneous  little  out¬ 
break  of  appreciation. 


Oleo  Regulation  Stands. 

Butter  and  Oleo  Men  have  Hearing 
Before  Department  of  Agriculture 
Over  Regulation  Requiring  Small 
Packages  to  be  Stamped  with  Word 
Oleomargarine.  Department  Upholds 
Butter  Men. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

July  3,  1908. 

Representatives  of  the  butter  and 
oleo  industries  were  granted  a  hear¬ 
ing  before  the  Department  of  Agri¬ 
culture  here  during  the  week  on  a 
complaint  which  the  oleo  men  had 
raised  against  the  department’s 
regulation  requiring  the  word  oleo¬ 
margarine  to  be  stamped  on  small 
retail  packages  of  oleo.  This  regu¬ 
lation  was  to  become  operative  July 
1st,  and  the  oleo  interests  wished 
to  have  it  set  aside.  They  presented 
as  reasons  for  setting  it  aside  that 
the  regulations  were  unnecessary ; 
that  the  department  had  no  right  to 
make  such  a  ruling;  that  the  matter 
was  fully  covered  by  the  regulations 
of  the  Internal  Revenue  Bureau 
and  that  its  enforcement  would  sub¬ 
ject  them  to  useless  expense. 

The  dairy  representatives  con¬ 
tended  that  -the  regulation  was 
necessary  in  order  to  prevent  fraud. 
The  oleo  men’s  rejoinder  was  that 
the  various  oleomargarine  laws 
covered  the  way  oleo  packages 
should  be  marked. 

Later  in  the  week  the  Secretary 
announced  that  the  regulation 
would  stand. 

Holt. 


The  first  New  Jersey  eggplants 
are  in  market  and  average  $2  per 
basket.  The  quality  is  good. 
Southern  average  $2.50  per  crate, 
or  $1.50  per  basket.  The  demam 
is  slow. 


THE  GROCER’S  EAR- 

We  want  it  for  a  few  moments  to  tell  him  how  much 
easier  it  is  to  sell 

Shredded  Wheat  Biscuit 

than  it  is  to  sell  any  other  breakfast  cereal.  Here  are  a  few 
of  the  “selling  arguments”  for  Shredded  Wheat: 

1.  Shredded  Wheat  is  the  whole  wheat — nothing  added, 
nothing  taken  away — cleaned,  steam-cooked,  shredded 
and  baked. 

2.  The  porous  shreds  are  quickly  penetrated  by  the 
digestive  juices,  making  it  more  easily  digested  than 
mushy  porridges  or  other  breakfast  foods. 

3.  Pound  for  pound,  it  contains  more  muscle-making, 
brain-building  material  than  beef-steak  or  eggs,  and  costs 
much  less. 

4.  Being  in  biscuit  form,  it  has  many  more  culinary  uses 
than  the  ordinary  breakfast  cereal,  forming  delicious  com¬ 
binations  with  fruits,  creamed  vegetables  or  creamed  meats. 

5.  It  is  the  cleanest,  purest  cereal  food  in  the  world,  and  . 
is  made  in  the  cleanest,  finest,  most  hygienic  food  factory 
in  this  country  or  in  any  other  country. 

Cut  this  out,  commit  it  to  memory,  and  be  “ready”  for  the 
next  customer  who  asks  you  anything  about  breakfast  cereals. 

Shredded  Wheat  Makes  Satisfied  Customers 


THE  SHREDDED  WHEAT  COMPANY 
Niagara  Falls,  N.  Y. 


r  —  ^ 

Can  you  afford  to  handle  goods 
advertised  to  the  consumer  at 
profitless  prices? 


No  Price  Printed  on 
the  Package 

No  Price  Advertised 
to  the  Consumer 

is  the  Mother’s  Oats  policy,  and  it  means 
bigger  profits  to  you. 

This  policy  was  endorsed  by  the  Na¬ 
tional  Conventions  of  Retail  and  Whole¬ 
sale  Grocers  at  Boston  and  Atlantic  City. 

|  Increasing  your  sales  of  Mother’s  Oats 

means  increasing  your  earnings. 

The  Great  Western  Cereal  Co. 

CHICACO,  ILLINOIS 

V. _ _ _ J 
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The  New  York  Letter 


Food  Law  Campaign  on  in  New  York  City. 
Agitation  Over  Liquor  Branding  Rules. 
Cuts  but  Never  Initiates  Them. 

Trade. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


New  York,  July  3,  1908. 

Retail  grocers  who  sell  com¬ 
pounds  as  lard  are  likely  to  meet 
with  trouble,  and  Deputy  Com¬ 
missioner  Kracke,  of  the  State  De¬ 
partment  of  Agriculture  has  sent 
out  inspectors  to  obtain  samples 
of  products  sold  as  lard  in  var¬ 
ious  parts  of  the  city. 

Mr.  Kracke  told  your  corre¬ 
spondent  several  days  ago  that 
compounds  of  cottonseed  oil  and 
beef  stearin  are  being  sold  as  lard, 
or  as  lard  compounds.  He  said 
that  under  the  State  law  the  com¬ 
pounds  certainly  cannot  be  sold 
as  lard,  and  he  also  believes  that 
they  cannot  properly  be  desig¬ 
nated  as  lard  compounds,  because 
they  contain  no  hog  products. 

The  only  objection  that  is 
raised  is  to  the  names  under 
which  the  compounds  are  sold 
If  they  are  sold  as  cooking  com¬ 
pounds  or  under  any  designation 
that  does  not  mislead  or  convey 
the  impression  that  they  are  lard, 
then  no  fault  can  be  found,  the 
deputy  commissioner  said,  since 
it  is  admitted  that  the  articles  are 
wholesome  and  healthful. 

Inquiries  showed  that  the 
wholesale  dealers,  including  the 
packers,  sell  the  compounds 
merely  for  what  they  are,  not  us¬ 
ing  the  word  “lard”  at  all.  Mr. 
Kracke  said  if  the  responsibility 
for  misbranding  can  be  put  on  the 
wholesaler  in  any  case,  he  will  be 
ready  to  go  for  the  man  higher 
up,  but  in  the  instances  thus  far 
reported,  the  retailers  seem  to 
have  been  the  offenders. 

The  suggestion  is  accordingly 
made  to  retailers  that  they  obtain 
suitable  guarantees  of  quality 
from  the  wholesaler  as  to  the  lard 
that  they  sell  Then  if  a  question 
is  raised  there  will  be  no  difficulty 
in  placing  the  responsibility 

*  *  * 

The  Internal  Revenue  officials 
in  this  district  have  received 
copies  of  the  new  branding  rules 
and  will  begin  their  enforcement 
without  delay.  It  is  said  that 
some  of  the  distillers  are  likely 
to  invite  test  cases  in  order  to  test 


Bogus  Lard  About. 
Oil  Trust  Meets 
Small  News  of  New  York 


the  constitutionality  of  certain 
rules  to  which  they  object.  One 
of  the  rules  over  which  there  is 
likely  to  be  a  legal  struggle  is 
that  requiring  that  the  word  “imi¬ 
tation”  precede  the  name  of  the 
spirits  when  there  has  been  ma¬ 
nipulation  with  the  aid  of  artificial 
flavors,  colors  or  extracts  in  order 
to  bring  about  a  resemblance  to 
some  potable  kind  of  spirits. 

*  *  * 

The  Standard  Oil  Co.  some¬ 
times  meets  cuts  in  prices  made 
by  independent  concerns,  but  never 
inaugurates  a  price-cutting  war, 
according  to  the  testimony  given 
one  day  this  week  by  William  R. 
King,  the  company’s  sales  agent 
for  New  York  and  New  England, 
in  the  case  brought  by  the  Gov¬ 
ernment  for  the  dissolution  of  the 
company’s  charter  as  a  New  Jer¬ 
sey  corporation. 

Mr.  King  was  called  by  the 
company  in  its  defense.  He  and 
other  witnesses  denied  that  the 
big  company  cut  prices  for  the 
purpose  of  driving  competitors 
from  the  field.  Mr.  King  said  that 
the  company  does  not  sell  to  con¬ 
sumers,  except  to  large  factories 
and  certain  lines  of  trade,  such  as 
the  one-gallon  sales  from  wagons 
in  large  cities. 

About  75  per  cent,  of  the  com¬ 
pany’s  business,  the  witness  said, 
is  the  general  tank  trade  to  re¬ 
tailers.  From  9  to  11  per  cent,  is 
barrel  trade,  from  8  to  9  per  cent, 
bulk  tradq,  and  from  4  to  5  per 
cent,  can  trade,  that  is  oil  sold  in 
one-gallon  cans. 

*  *  * 

The  National  Wholesale  Gro¬ 
cers’  Association  sent  out  notices 
this  week  that  the  Columbia 
Chemical  Co.,  Brooklyn,  will  after 
this  give  I  per  cent,  off  for 
cash,  instead  of  selling  on  terms 
of  net  cash.  The  association’s 
Discount  Committee  obtained  the 
concession,  which  is  declared  to 
be  another  illustration  of  the  bene¬ 
fits  derived  by  the  jobbers  from 
working  together. 

*  *  * 

June  was  the  largest  import 
month  for  raw  sugar  in  the  his¬ 
tory  of  the  New  York  Customs 


House.  The  total  valuation  was 
$10,548,680.  The  nearest  ap¬ 
proach  to  this  record  was  made  in 
May,  1905,  when  an  allowance  of 
20  per  cent,  was  made  in  the 
duties  and  the  valuation  of  the 
raw  sugar  imported  in  that  month 
went  up  to  $10,200,000.  The 
Government’s  fiscal  year  ended 
June  30th,  and  the  customs  offi¬ 
cials  in  their  report  showed  that 
the  total  valuation  of  sugar, 
chocolate  and  confectionery  im¬ 
ported  in  the  twelve  months  was 
about  $65,000,000,  about  the  same 
as  in  the  preceding  fiscal  year. 
Heavy  shipments  are  now  being 
received  from  the  Philippines, 
also  much  beet  sugar  from  Ger¬ 
many.  The  falling  off  in  the 
Cuban  crop  is  given  as  one  of  the 
causes  for  buyers  getting  beet  su¬ 
gar  in  large  quantities  from  Eu¬ 
rope. 

*  *  * 

The  Arnold  soap  factory  at 
Bayonne,  N.  J.,  was  destroyed  by 
fire  Wednesday,  the  loss  being 
about  $60,000. 

*  *  * 

The  Kotab  Manufacturing  Co., 
New  York,  which  was  incorpo¬ 
rated  Tuesday  with  $250,000  cap¬ 
ital  stock,  is  to  make  soap  as  one 
of  its  lines,  the  main  business  be¬ 
ing  in  paints  and  oils.  Among 
the  incorporators  are  J.  J. 
Schmist,  20  Broad  street;  Joseph 
Cohen,  26  Eldridge  street ;  A;  S. 
Stiefel,  Norwalk,  Conn. 

*  *  * 

Bluing  and  washing  fluid,  as 
well  as  blacking,  are  to  be  made 
by  the  Gus  C.  F.  Witt,  which 
was  incorporated  this  week  with 
a  capital  stock  of  $2,500.  Mr.  Witt 
is  at  440  W.  Fortieth  street. 

*  *  * 

The  capital  of  the  new  Corn 
Products!  Refining  Co.,  incorpo¬ 
rated  Tuesday  at  Trenton,  N.  J., 
is  $80,000,000,  and  the  company 
takes  over  the  business  of  the  old 
company  of  the  same  name  and 
that  of  the  Corn  Products  Co.  The 
president  of  the  new  company  is 
E.  T.  Bedford,  Westport,  Conn; 
vice-president,  William  J.  Math- 
eson,  Huntington,  L.  I. ;  treas¬ 
urer,  Frederick  T.  Bedford,  West- 
port,  Conn.;  secretary,  Frederick 
T.  Fisher. 

*  *  * 

Grocers  who  may  think  that  they 
have  been  paying  too  much  money 
in  late  years  for  their  wrapping- 
paper  will  note  with  interest  that 
twenty-two  members  of  the  Ma¬ 


nila  and  Fibre  Paper  Manufactur¬ 
ers’  Association  paid  $2,000  each! 
on  Tuesday  as  a  fine  which  was 
imposed  by  the  United  States 
Circuit  Court  in  this  city.  The 
various  concerns  were  fined  for 
operating  a  combination  in  re¬ 
straint  of  trade. 

*  *  * 

The  Murdoch  Starch  Co.,  of 
Oswego,  N.  Y.,  was  incorporated 
Wednesday  with  a  capital  stock 
of  $3,500.  Augustus  P.  Mur¬ 
doch,  Oswego,  is  the  president  of 
the  company. 

Fred.  A.  McGill. 


Fish  Concern  Confesses  to  Accepting 
Rebates. 

A.  Booth  &  Co.,  one  of  the  largest 
concerns  dealing  in  fish  and  oysters 
in  the  West,  pleaded  guilty  in  the 
Federal  District  Court  on  Tuesday 
to  having  accepted  rebates  from 
railroad  companies.  The  charge  to 
which  the  company  pleaded  guilty 
was  accepting  $469  from  the  Le¬ 
high  Valley  and  Nickel  Plate  Rail¬ 
roads.  Judge  Landis  will  announce 
his  sentence  later.  The  maximum 
penalty  for  the  offense  is  a  $20,000 
fine.  Booth  &  Co.  acquired  500  re¬ 
frigerator  cars  and  organized  the 
Overland  Refrigerator  Express  Co 
By  an  agreement  with  the  railroads 
the  firm  was  allowed  a  commission 
of  I2;F>  per  cent,  on  all  shipments 
procured  for  these  cars.  Then  il 
began  shipping  its  own  business  in 
the  private  refrigerator  cars  and  re 
ceived  in  effect  a  rebate  of  121/. 
cents  on  the  regular  freight  rates 


Pennsyivania  News  Items. 

John  F.  Howe,  of  Freedom 
president  of  the  Hardware  Dealers 
Association  of  Pennsylvania,  anc 
an  active  member  of  the  Freedon 
Business  Men’s  Association,  and  ; 
well  known  face  at  our  State  con 
ventions,  is  agitating  for  free  post 
office  boxes,  particularly  in  town 
not  having  free  delivery.  An  artich 
published  in  the  Beaver  Count1 
papers  has  since  been  copied  ffi 
some  of  the  trade  journals  of  na 
tional  circulation  and  has  met  uni 
versal  approval.  Mr.  Howe  is  sup 
ported  in  his  contention  by  severa 
postmasters  and  an  ex-assistan 
Postmaster-General.  There  is 
growing  feeling  among  patrons  o 
post-office  boxes  that  the  custom  o 
charging  box  rent  is  unfair,  particu 
larly  in  towns  without  carrier  de 
livery,  and  should  be  abolished. 
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Eighteen  Baltimore  Packers  Sued  for 
Maintaining  Price  Combine 


ong  List  of  Produce  Men  Bring  Suit  on  Ground  that  Packers 
Named  Illegally  Depress  Prices  of  Green  Fruits  and  Vege¬ 
tables.  Injunction  Granted  Against  Them  All. 


The  American 
Sanitary  Jar  Cap 


FOR  MASON  FRUIT  JARS 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Baltimore,  Md.,  July  2,  1908. 

An  extremely  important  legal 
action  has  been  begun  here  by  a 
number  of  large  produce  commis¬ 
sion  houses  against  a  number  of 
equally  well-known  packers  of 
fruits  and  vegetables.  The  plain¬ 
tiffs  and  defendants  are  as  follows : 

Plaintiffs. 

John  R.  Cromwell,  John  A. 
Watts,  I.  B.  Downs  &  Bro.,  J.  C. 
Armiger  &  Bro.,  Richard  B.  Phelps, 
James  M.  Hawkins,  J.  Walter 
Pumphrey,  Thomas  W.  Pumphrey, 
Oden  C.  Pumphrey,  Williams  & 
Stone,  John  O.  Koppleman,  Thomas 
Bond  &  Son,  Disney,  Turner  &  Co  . 
John  A.  Weing,  William  T. 
Greives,  C.  P  .Tatem  &  Co.,  Charles 
C.  Rittenhouse,  Kirwan-Schall 
Fruit  Co.,  C.  N.  Merritt  &  Bro., 
W.  D.  Disney  &  Bro.,  Rufus  J. 
Phelps,  Benson  &  Linthicuvn,  J 
Clinton  Mewshaw,  G.  Thomas  Ed¬ 
wards,  Miller  &  Burton,  James  T. 
Henry,  George  Strong,  George  A. 
Algaugh,  J.  C.  Knight  &  Co.,  the 
Snyder  &  Blank fard  Co. 

Defendants. 

H.  J.  McGrath  Co.,  Schall  Pack¬ 
ing  Co.,  Martin  Wagner  Co., 
Louis  Grebb,  W.  W.  Boyer  &  Co., 
Gibbs  Preserving  Co.,  J.  Langrall  & 
Bro.,  R.  E.  Foote  &  Co.,  Booth 
Packing  Co.,  Miller  Bros.  &  Co., 
the  John  Boyle  Co.,  J.  S.  Farrer. 
&-  Co.,  Lord  Mott  Co.,  W.  F.  Assau 
Canning  Co.,  H.  F.  Hemingway  & 
Co.,  the  Torsch  Packing  Co.,  Wil¬ 
liam  Numsen  &  Sons,  William 
Credit  Co. 

The  suit  is  based  on  the  allega¬ 
tion  that  the  packers  above  named 
have  a  combination  to  depress  the 
prices  of  fruits  and  vegetables 
bought  for  canning  purposes.  It 
j  is  alleged  that  a  committee  of  the 
|  canning  houses  meets  each  day  and 
j  fixes  the  price,  always  low,  that  they 
I  will  pay  the  following  day.  The 
I  produce  commission  merchants  be¬ 
lieve  that  this  is  a  violation  of  law. 

Armed  with  this  complaint,  the 
produce  men  went  into  court  during 
L  the  week  and  obtained  an  injunction 
against  the  packers,  commanding 


them  to  desist  from  any  effort  to 
fix  the  price  of  either  fruits  or  vege¬ 
tables. 

The  complaint  states  that  the 
commission  merchants  have  for  a 
long  time  been  in  the  business  of 
disposing  of  the  fruits  and  vege¬ 
tables  sent  them  by  the  farmers  and 
that  before  the  packers  made  this 
alleged  unlawful  combination  fair 
profits  were  made.  It  is  further 
stated  that  the  commission  men  are 
in  the  habit  of  advancing  $500,000 
to  $600,000  a  year  to  farmers  in 
order  to  help  them  grow  good  crops. 
This,  it  is  said,  cannot  be  continued 
if  there  are  no  profits.  Formerly 
the  packers  had  buyers  on  the  mar¬ 
ket  each  day  buying  in  competition 
with  each  other,  and  in  this  way 
prices  were  regulated  by  supply  and 
demand,  but  with  the  packers  fixing 
prices  each  day  supply  and  demand 
have  nothing  to  do  with  it  and  busi¬ 
ness  prospects  and  profits  are 
threatened. 

It  is  alleged  the  packers  have  re¬ 
cently  entered  into  a  plan  to  un¬ 
lawfully  depress,  control  and  fix 
the  prices  of  the  commodities  used 
by  them  and  to  control  their  distri¬ 
bution  so  as  to  stifle  and  destroy 
all  competition.  The  packers,  it  is 
declared,  have  agreed  not  to  bid 
against  or  compete  with  one  another 
in  the  purchase  of  their  commodi¬ 
ties,  but  to  adhere  to  the  prices  fixed 
by  the  combination  and  to  buy  only 
in  the  quantities  fixed  by  the  combi¬ 
nation.  The  bill  declares  that  a 
committee  is  appointed  by  the  com¬ 
bination  to  represent  the  combina¬ 
tion  in  the  market  and  on  the 
wharves  and  all  places  where  the 
desired  commodities  are  for  sale. 

A.  P.  Roberts. 


New  apples  are  in  market  from 
Virginia  and  Maryland.  They 
average  $1  per  hamper  and  are 
good  for  the  kind.  The  demand  is 
only  fair. 


Strawberries  are  still  coming 
from  New  York  State,  but  the  sea¬ 
son  is  about  over.  The  price  ranges 
from  10  to  18  cents  and  the  demand 
is  light. 


Attractive  ::  Inexpensive 

<J  This  cap  is  treated 
with  a  Sanitary 
Enamel  which  per¬ 
fectly  resists  the  ac¬ 
tion  of  fruit  acids. 
Less  than  half  the 
price  of  zinc  and  glass  caps  and  no  danger 
from  poisonous  oxides. 

<fl  Write  for  samples  and  prices. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO 

SAN  FRANCISCO 

Offices  in  JM  Large  Cities 


More  Profit- 
More  Trade 

Do  Yon  Want  Them? 


The  merchant  who  is  without  an  American  Slicing  flachine 
is  turning  away  trade  just  as  surely  as  though  he  stood  in  his 
doorway  and  directed  customers  to  his  competitors. 

He  is  losing  money  that  might  be  in  his  cash-drawer  just 
as  surely  as  though  he  handed  it  to  the  man  across  the  street. 

He  is  missing  one  of  the  best  advertising  and  trade-making 
opportunities  of  his  life  right  now,  with  fresh  meats  so  high,  if 
he  is  failing  to  make  known  the  relative  cheapness  and  healthful¬ 
ness  of  dried  and  smoked  meats  properly  sliced  on  the  machine. 

This  ought  to  interest  you,  Mr.  Progressive  Merchant,  and 
we  should  like  to  tell  you  more  about  it. 


COUPON 

American  Slicing  Machine  Co. 

54  FIFTH  AYE.,  CHICAGO 

Gentlemen:— I  should  be  glad  to 
have  you  send  me  more  informa¬ 
tion  about  your  machine — of  course, 
without  obligation  on  my  part. 

Name . 

Address . 


MAIL 

THE 

COUPON 

TO-DAY 
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GLASS  JARS  ARE  HIGH  THIS  YEAR 


THE  GROCERY  MARKETS 


BUY  TIN  FRUIT  CANS 

We  have  just  received  a  carload  and  are  pre¬ 
pared  to  fill  all  orders  that  reach  us  early. 

ours  have:  the;  lettered  tops 


JAMES  M.  VANCE  G  CO. 

Hardware  Jobbers 

211  and  213  Market  St.,  Philadelphia 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 


INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDING 

COSHOCTON,  OHIO 


Cut  Down  Your 
Ice  Bill 

When  you  buy  a  McCray 
Refrigerator  you  use  less  ice 
—and  it  actually  pays  for 
itself.  Many  grocers  have 
figured  it  up  in  dollars  and  cents, 
and  have  found  that  their  McCray 
Refrigerators  cost  them  nothing — 
they  saved  the  money  on  the  ice  bill  and 
made  more  money  on  account  of  the  perfect 
condition  in  which  their  goods  were  kept. 

McCray 

Grocer’s  Refrigerators 

have  the  best  system  of  circulation.  They  keep  everything  sweet, 
free  from  taint,  and  absolutely  dry.  A  McCray  Refrigerator  in 
your  store  will  attract  at¬ 
tention  because  of  its  ele¬ 
gant  finish,  and  it  will  ac¬ 
tually  sell  more  goods  for 
you  because  they  will  be 
kept  in  better  condition,  and 
be  more  tempting  to  your 
customers.  McCray  Refrig¬ 
erators  are  made  in  all 
sizes  for  immediate  ship¬ 
ment,  or  built  to  order,  and 
every  refrigerator  is  abso¬ 
lutely  guaranteed. 

Write  your  name  and 
address  on  a  postal— ask 
for  catalog  No.  65  for  gro¬ 
cers,  or  No.  58  for  meat 
markets.  Don’t  delay  a 
minute.  Do  this  now  be¬ 
fore  you  forget.  Every 
moment’s  delay  means 
the  loss  of  real  money 
and  trade  to  you. 

McCray  Refrigerator  Co. 

714  Mill  Street, 

Kendallville.  Indiana. 


Tea. 

The  tea  market  is  about  un¬ 
changed.  Buying  is  from  hand  to 
mouth  only.  When  the  trade  want 
good  tea  they  will  pay  full  prices, 
hut  there  are  some  odds  and  ends 
of  grades  which  are  closing  their 
season  in  the  buyers’  favor.  No 
actual  change  has  occurred  in  mar¬ 
ket  prices  during  the  week. 

Coffee. 

The  market  on  Rio  and  Santos 
options  has  been  stronger  during 
the  week,  though  actual  coffee  has 
not  been  affected.  A  rumor  has 
gained  some  currency  that  the 
Government  of  one  of  the  principal 
Brazilian  coffee  growmg  States 
had  decided  to  cure  the  over-supply 
of  coffee  by  destroying  considerable 
low  grade  stock.  Mild  coffees  are 
steady  and  unchanged,  Java  and 
Mocha  unchanged  and  moderately 
active.  The  general  demand  for 
coffee  is  fair. 

Sugar. 

The  raw  sugar  market  is  firmer. 
Droughts  in  Europe  and  a  series  of 
various  unfavorable  conditions  in 
other  producing  sections  have 
stiffened  the  market  more  than  34 
cent  from  the  lowest  point.  Refined 
sugar  is  unchanged  and  shows  no 
indication  of  any  change  in  the 
near  future.  The  market  is  in  a 
very  healthy  condition,  and  the  de¬ 
mand  is  large. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  quiet 
and  unchanged.  Sugar  syrup  is 
wanted  and  sells  at  full  prices.  Mo¬ 
lasses  is  dull  at  unchanged  prices. 

Fish. 

The  demand  for  mackerel  is 
good.  New  shore  fish  are  wanted 
at  unchanged  prices.  New  Irish 
are  also  in  good  demand,  at  prices 
that  show  no  change  from  last  week. 
The  comparatively  low  prices  of 
new  mackerel  have  knocked  the 
ground  from  under  old  Norways, 
which  have  declined  several  dollars 
per  barrel.  Salmon  is  unchanged 
and  in  fair  demand.  No  future 
prices  on  future  sockeye  or  Alaska 
salmon  have  as  yet  been  made. 
Sockeye  prices  are  expected  to 
open  about  on  a  basis  of  last  year. 
Red  Alaska  may  open  a  little  above 
last  year,  as  spot  salmon  is  at  pres¬ 
ent  selling  on  a  little  higher  basis. 
Domestic  sardines  are  unchanged 
in  price  and  in  fair  demand.  De¬ 
liveries  are  a  little  delayed.  The 
run  of  French  sardines  has  been 


fair  of  late  and  prices  on  the  ne\ 
pack  are  below  last  year.  This  ha 
reduced  the  market  on  spot  sar 
dines.  Norwegian  sardines  are  un 
changed  in  price  and  in  fair  dt 
maud. 

Canned  Goods. 

Tomatoes  are  in  good  demam 
both  spot  and  futures,  at  unchange' 
prices.  If  the  drought  is  not  brokei 
tomatoes  will  probably  be  highei 
Corn  is  unchanged  in  price  and  ii 
light  demand.  Peas  are  unchange< 
in  price,  but  there  is  some  reason  t< 
expect  an  advance.  The  pack  ii 
most  of  the  packingsectionshas  beei 
from  25  to  50  per  cent,  short,  a  fac 
which  will  obviously  have  an  effec 
on  the  market  unless  the  demand  i 
very  light,  or  the  available  spo 
stock  proves  much  larger  than  any 
body  has  any  idea  of.  Peaches  ar< 
unchanged  and  in  light  demand 
Futures  are  unchanged  and  not  par 
ticularly  active.  Prospects  stil 
point  to  a  good  pack.  The  packin', 
of  string  beans  and  various  berrie- 
is  now  going  on  in  Baltimore 
Strawberries  are  short  and  seen 
likely  to  be  worth  more  money  aftei 
the  buying  season  begins.  Tin 
general  line  of  small  Baltimon 
canned  goods  is  unchanged  and  in 
light  demand.  Practically  all  tin 
California  packers  have  reduced 
their  prices  from  5  to  20  cents  per 
dozen  below  the  opening,  which,  a^ 
reported  at  the  time,  were  already 
low.  The  packers  are  no  longer  on 
a  parity,  and  the  gentleman’s  agree¬ 
ment  seems  to-  be  off. 

Dried  Fruits. 

Prunes  are  in  very  light  demand 
at  prices  which  are  unchanged,  both 
spot  anti  future,  and  both  in  primary 
and  secondary  markets.  Peaches 
are  unchanged  in  price  and  in  light 
demand.  Apricots  are  unchanged 
as  to  futures  and  weak  as  to  spot 
fruit ;  demand  for  both  light.  Cur¬ 
rants  are  unchanged  and  very  dull. 
Raisins  are  unchanged  in  price  and 
in  light  demand.  The  packers  seem 
to  have  decided  on  6J4  cents  coast 
fob  fancy  seeded  and  634  cents  for 
choice.  Citron,  dates  and  figs  are 
unchanged  and  in  slow  demand. 

Beans  and  Peas. 

Pea  beans  are  dull  at  about  the 
same  prices  charged  last  week. 
This  applies  to  domestic;  imported 
beans  are  lower.  Marrows  are  un¬ 
changed  and  in  light  demand.  Cali¬ 
fornia  limas  are  unchanged  and  in 
light  demand.  Split  peas  have  ad¬ 
vanced  by  reason  of  scarcity  to 
$7.25  in  a  large  way.  Green  dried 
peas  are  so  scarce  as  to  be  about 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  £5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


out  of  the  market.  The  price  is 
$2.50  in  a  large  way.  Other  grades 
firm  and  unchanged. 

Butter. 

The  butter  market  shows  a  de¬ 
cline  of  1  cent  on  all  grades  during 
the  week.  The  bulk  of  the  receipts 
show  heat  and  have  to’  be  shaded 
from  1  to  2  cents  under  the  price  of 
the  best.  Stocks  in  storage  are 
about  the  same  as  a  year  ago,  and 
the  make  is  normal.  If  the  present 
hot  spell  continues  the  percentage 
of  extras  will  likely  grow  lighter 
each  week.  The  market,  generally 
speaking,  is  in  a  healthy  condition, 
and  no  important  change  will  likely 
occur  in  the  near  future. 

Et*»- 

Strictly  fresh  eggs  are  very 
scarce.  The  bulk  of  the  receipts 
are  showing  heat  and  have  to  be 
sold  at  concessions  from  the  market 
price.  The  receipts  of  eggs  clean 
up  on  arrival,  and  the  market  is  in 
a  healthy  condition.  If  there  is  any 
change  in  the  near  future  it  will 
probably  be  an  advance. 

Cheesu. 

The  cheese  market  has  declined 
about  )4  to  )4  cent  on  all  grades 
during  the  week.  The  make  of 
cheese  is  as  large  as  it  will  be  and 
the  quality  is  running  very  fine. 
The  trade  believe  the  market  is  as 
low  as  it  will  be.  The  consumptive 
as  well  as  the  speculative  demand 
is  very  godd  and  absorbs  everything 
on  arrival. 

Provisions. 

Everything  in  smoked  meats,  in¬ 
cluding  all  grades  of  hams,  bellies 
and  bacon,  is  firm  at  the  recent  ad¬ 
vance.  There  is  the  usual  holiday 
demand,  which  has  absorbed  all  ar¬ 
rivals.  The  present  high  price  is 
likely  to  continue,  owing  to  the  fact 
that  hogs  are  scarce  and  bringing 


high  prices.  Pure  and  compound 
lard  are  firm  and  unchanged. 
There  will  likely  be  an  advance 
in  both  grades.  Barrel  pork,  dried 
beef  and  canned  meats  are  all  firm 
and  unchanged. 

Produce. 

Potatoes,  new,  60  to  65  cents  per 
basket,  demand  good ;  turnips,  35 
cents  per  basket,  demand  poor ; 
Jersey  onions,  40  to  50  cents  per 
basket ;  Eastern  Shore,  35  cents  per 
basket ;  Bermudas,  65  cents  per 
crate ;  Texas,  65  to  75  cents  per 
crate,  demand  fair ;  red  radishes, 
$1.50  to  $2  per  100  bunches,  de¬ 
mand  good ;  scullions,  80  to  go  cents 
per  100,  demand  fair  ;  carrots,  $2 
per  100  bunches,  demand  fair  ;  beets, 
$1.50  per  100  bunches,  demand 
good;  rhubarb,  $1.50  per  100 
bunches,  demand  fair;  peas,  80 
cents  to  $1  per  basket,  demand 
good;  salad,  York  State,  65  cents 
per  hamper,  demand  fair;  cabbage, 
65  to  75  cents  per  barrel,  demand 
good;  cauliflower,  No.  1,  12  to  15 
cents  per  head;  No.  2,  3  to  4  cents 
per  head,  demand  good ;  string 
beans,  green,  25  to  35  cents  per  bas¬ 
ket  ;  wax,  25  to  30  cents  per  bas¬ 
ket,  demand  fair;  squash,  50  cents 
per  basket,  demand  good ;  green 
peppers,  75  cents  per  basket,  de¬ 
mand  fair;  spinach,  $1.25  per  bar¬ 
rel,  demand  good. 

Green  Fruit. 

Bananas,  jumbo,  $2  to  $2.25  per 
bunch;  firsts,  $1.50  to  $1.75  per 
bunch;  8-hands,  $1  to  $1.40  per 
bunch ;  7-hands,  75  to  90  cents  per 
bunch  ;  6-hands,  60  to  75  cents  per 
bunch  :  red,  $1.50  to  $2.50  per 
bunch,  demand  fair;  grapefruit,  $5 
to  $6  per  box,  demand  fair;  limes, 
80  cents  per  100,  demand  good ; 
lemons,  $2.50  to  $3.50  per  box,  de¬ 
mand  fair  to  good;  California 


oranges,  $3.25  to  $4  per  box,  de¬ 
mand  good  :  pineapples,  $2  to  $3  per 
box,  demand  good. 

Nut*. 

Peanuts,  green,  choice,  4)4 
cents  per  pound ;  fancy,  6)4  cents 
per  pound;  jumbo,  7)4  cents  per 
pound;  roasted,  choice,  $1.15  per 
bushel;  fancy,  $1.50  per  bushel; 
jumbo,  $1.65  per  bushel,  demand 
fair;  almonds,  17  to  18  cents  per 
pound ;  Brazils,  10  cents  per 
pound;  filberts,  io)4  cents  per 
pound;  pecans,  10  cents  per 
pound;  walnuts,  n)4  to  12)4 
cents  per  pound;  mixed,  11  cents 
per  pound,  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Good*. 

No.  1. 

Developments  in  the  canned  goods 
market  during  this  week  were 
of  much  interest  to  the  canners 
and  jobbers,  and  in  any  ordinary 
times  the  market  would  respond 
promptly  with  a  stiff  advance  in 
values.  In  nearly  four  weeks 
there  has  been  but  one  rainy  day, 
and  then  it  was  not  general 
throughout  this  section.  During 
last  week  there  was  an  unusual 
spell  of  extremely  hot  weather 
for  the  month  of  June,  the  tem¬ 
perature  on  the  first  four  days 
rising  to  the  nineties,  with  a  max¬ 
imum  on  Wednesday  of  98  de¬ 
grees  in  the  shade  which  means, 
of  course,  a  higher  range  out  in 
the  sun,  in  the  fields  where  the 
maturing  crops  of  early  fruits  and 
vegetables  are  being  gathered  for 
canning  purposes.  Raspberries 
and  gooseberries  now  coming  in 
show  the  result  of  the  torrid  tem¬ 
perature  and  the  lack  of  rain,  and 
there  are  unfavorable  reports 
about  blackberries  and  blueber¬ 
ries  now  maturing.  Strawberries 
are  over  and  cherries  about  done. 
Tbe  outlook  is  for  a  firmer  mar¬ 
ket  for  fruits  of  all  kinds,  in¬ 
cluding  future  peaches,  the  de¬ 
mand  for  which  is  steadily  in¬ 
creasing  from  nearly  all  points. 

The  tomato  growers  are  as  firm 
as  heretofore  with  the  canners  as 
to  the  price  per  ton  to  be  paid  for 
this  season's  crop.  The  canner 
must  make  his  contracts  in  ad¬ 
vance  or  take  a  long  chance  of 
not  getting  sufficient  supplies  to 
keep  his  factory  going  when  the 
canning  season  is  on.  Time  was 
when  the  growers  were  absolutely 
dependent  upon  the  canners.  It 
is  not  so  now.  In  recent  years  the 
express  business  and  the  numerous 
fast-freight  lines,  with  special  fa¬ 
cilities  for  quickly  distributing- 
perishable  stuff,  have  enabled  the 
shipper  to  reach  every  small  town 
with  the  fresh  fruits  and  vegeta¬ 
bles,  and  he  is  now  more  of  a  fac¬ 
tor  in  the  business  than  the  can¬ 
ner.  Some  of  the  larger  shippers 
buy  the  growing  crops  as  they 


stand  and  take  all  the  chances, 
and  the  canner  must  take  to  the 
open  market  for  his  supplies  if 
he  has  not  already  made  his  con¬ 
tracts.  This  is  why  we  say  the 
conditions  this  season  must  be 
nearly  100  per  cent,  perfect  to 
enable  the  canners  to  make  a  fair 
profit  on  future  No.  3  tomatoes 
of  strictly  standard  quality  sold 
at  75  cents  a  dozen  f.  o.  b.,  with 
Baltimore  freight.  During  this 
week  the  market  continued  active 
for  both  spot  and  future  tomatoes, 
and  they  are  worth  attention  on 
the  part  of  intending  buyers. 

Peas  are  firmer  at  last  week’s 
prices.  New  string  beans  are  of¬ 
fered  at  attractive  prices,  and  they 
look  like  a  good  purchase.  Spot 
corn  is  strong  and  future  corn  is 
stronger,  with  a  fair  demand  for 
both  deliveries. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 


No.  2. 

The  weather  for  the  past  w-eek 
has  been  exceedingly  hot  and  dry, 
unusually  so  for  the  month  of 
June.  Tomato  plants  are  not 
thriving  to  best  advantage  on  this 
account.  It  is  necessary  to  have 
frequent  rains  during  the  early 
resetting  season  so  as  to  give  the 
plants  the  proper  start.  As  a  re¬ 
sult  considerable  complaint  can 
be  reported  for  tomatoes,  as  well 
as  unusual  exception  to  weather 
conditions  as  far  as  corn  is  con¬ 
cerned.  Cut  worms  have  dam¬ 
aged  the  corn  crop  considerably. 
One  grower  reports  as  having  had 
to  replant  one  hundred  and 
twenty  acres.  It  is  impossible  to 
determine  just  why  corn  has  not 
germinated  as  it  should  this  sea¬ 
son,  but  the  principal  reason 
seems  to  be  on  account  of  the 
weather  conditions  when  this  seed 
was  being  saved  last  fall. 

It  is  hardly  possible  to  report 
business  as  one  of  activity.  At 
the  same  time  at  the  latter  end 
the  volume  of  orders  and  inqui¬ 
ries  are  almost  up  to  normal,  and 
as  packers  continue  to  hold  firmly 
their  few  remaining  lots  there  is 
every  indication  of  prevailing 
prices  continuing  until  the  pack¬ 
ing  season.  Full  standard  3’s  are 
going  out  on  the  basis  of  75  cents, 
f.  o.  b.,  with  scattering  lots  of  off 
standards  and  lacquered  goods  at 
72)4  cents.  Offerings'  of  the  lat¬ 
ter  are  exceedingly  small,  and  it 
is  difficult  to  supply  all  inquiries 
with  sufficient  quantity  to  meet 
their  wants.  Two’s  occupy  same 
conditions  as  previous,  with  but 
few  standard  lots  obtainable  at 
any  price.  Off  standards  on  the 
basis  of  4 7)4  to  50  cents,  depend¬ 
ing  upon  the  quality  and  condi¬ 
tion.  Gallons  continue  dull  on  the 
basis  of  $2,  generally  delivered 
f.  o.  b.  factory. 

Future  tomatoes  continue  to 
sell  in  a  small  way  on  the  basis 
of  77)t>  to  80  cents,  depending 
upon  reputation  of  brand  and  re- 
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liability  of  packer.  The  absence 
of  rain  for  more  than  a  week  is 
encouraging  to  packers  to  hold 
off,  and  offerings  of  any  magni¬ 
tude  are  few  and  far  betw'een. 
Most  packers  show  an  inclination 
to  book  carload  orders,  but  to  fig¬ 
ure  with  them  on  a  block  of  5,000 
cases  causes  them  to  hesitate  and 
generally  decline  propositions  of 
this  kind.  Two’s  are  offered  in  a 
small  way  on  the  basis  of  573/2 
to  60  cents,  to  be  shipped  as  soon 
as  packed. 

Standard  early  June  peas  re¬ 
main  in  about  the  same  position 
as  previously  quoted  on  the  ba¬ 
sis  of  7234  cents,  f.  o.  b.  factory, 
with  seconds  at  70  cents.  Packers 
seem  content  to  “rest  on  their 
oars”  for  the  time  being,  and 
show  no  disposition  to  force  busi¬ 
ness,  but  prefer  to  wait  until  the 
trade  becomes  more  interested. 

Spot  corn  continues  to  be  in  de¬ 
mand,  although  packers  are  not 
inclined  to  accept  orders  of  any 
magnitude,  fearing  that  they  will 
need  some  of  their  spot  stock  to 
off-set  future  sales,  having  only  a 
carload  or  a  part  carload  remain¬ 
ing  unsold.  Standard  shoepeg 
corn  can  be  quoted  on  the  basis 
of  65  cents,  f.  o.  b.,  with  fancy 
grades  at  75  to  80  cents,  depend¬ 
ing  upon  brand  and  quality. 
Southern  packed  Maine  style  con¬ 
tinues  in  light  demand  on  the  ba¬ 
sis  of'  55  cents,  f.  o.  b. 

It  is  exceedingly  difficult  to  get 
a  packer  to  accept  an  order  on  fu¬ 
ture  corn,  owing  to  the  probable 
late  pack  and  indefinite  yield  on 
account  of  excessive  replanting 
which  has  had  to  be  done.  An 
early  fall  would  materially  affect 
the  pack  of  corn,  and  it  would  be 
well  for  those  who  are  not  sup¬ 
plied  to  give  this  condition  more 
serious  consideration. 

Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md. 

Fish. 

We  are  very  pleased  to  be  able 
to  report  a  further  improvement  in 
business. 

Herring. — Both  Holland  and 
Scotch  are  neglected  and  prices  are 
very  much  in  buyer’s  favor. 

Mackerel. — There  has  been  quite 
a  good  demand  for  Irish  mackerel, 
as  well  as  Norways,  and  prices  are 
hardening. 

Imported  Oil  Sardines. — There 
has  been  just'  a  little  catch  of  French 
Sardines  at  some  isolated  fishing 
stations,  but  taking  it  altogether  the 
catch  so  far  is  practically  disas¬ 
trous.  There  is  hardly  anything 
offering  and  the  little  that  is  offered 
is  taken  up  rapidly,  as  there  are  no 
stocks  whatever  of  French  sardines 
in  America. 

In  Portugal  there  is  no  catch  of 
sardines  at  present  and  nothing  can 
be  packed.  Stocks  here  are  being 
reduced  rapidly  and  prices  are  very 
firm. 

Norwegian  Smoked  Sardines. — 
Catch  so  far  is  poor  and  the  packers 
are  overbidding  each  other  in  secur¬ 


ing  the  few  lots  which  the  fisher¬ 
men  bring  in  so  as  to  be  able  to  fill 
some  of  the  most  important  orders. 

Sprats. — The  next  catch  will  not 
take  place  until  the  end  of  the  year. 
Stocks  are  very  small  and  prices 
hardening. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 


MARKET  NOTES. 

Blackberries  range  from  5  to  8 
cents  per  quart,  and  the  quality  is 
good.  The  shipments  are  all  from 
near-by  points.  Huckleberries 
range  from  8  to  10  cents  and  the 
demand  is  fair.  Raspberries  range 
from  2j4  to  5  cents  per  pint  and  are 
selling  well.  All  these  berries  are 
from  near-by  points. 

California  cantaloupes  range 
from  $1.50  to  $2  pet  crate  and  are 
in  excellent  demand.  The  quality 
is  good.  Southern  cantaloupes 
range  from  $1  to  $1.50. 

Watermelons  from  Florida  are 
about  done.  Most  of  the  supply  is 
from  Georgia  and  ranges  from  25 
to  30  cents  each.  North  Carolina 
begins  to  ship  next. 

Corn  is  slow.  New  Jersey  is  now 
shipping  early  varieties,  which 
range  from  50  to  75  cents  per  bas¬ 
ket  of  about  60  ears. 

Lima  beans  from  North  Carolina 
range  from  $2  to  $3  per  crate  and 
are  in  light  demand.  The  quality  is 
good. 

New  Jersey  tomatoes  got  a  little 
lower  early  in  the  week  and  ranged 
from  $1.50  to  $2.  Later  the  re¬ 
ceipts  fell  off  and  the  price  advanced 
to  $2.50.  The  crop  looks  large. 

New  Jersey  new  potatoes  average 
60  cents  per  basket,  Maryland  and 
Virginia  $3  per  barrel.  The  de¬ 
mand  is  active. 


ASSOCIATION  NEWS. 

Cleveland,  Ohio. 

The  energetic  crusade  against 
open  grocery  stores  on  Sunday, 
which  is  on  in  various  Ohio  cities, 
will  have  a  striking  test  in  a  few 
days,  when  warrants  charging 
Justice  John  Murphy,  of.  Cleveland, 
with  extortion  will  be  taken  out 
through  Assistant  Police  Prosecutor 
Feniger. 

The  fight  against  Justice  Murphy 
is  made  by  members  of  the  Inde¬ 
pendent  Grocers’  Association,  which 


is  fighting  against  the  efforts  of  the 
Cleveland  Grocers’  Association  to 
keep  all  of  the  grocery  stores  of  that 
city  closed  on  Sunday. 

Before  Justice  Murphy  almost  90 
cases  of  violations  of  the  Sunday 
closing  law  by  grocers  have  been 
tried  and  fines  assessed.  In  most 
of  the, cases  the  defendants  pleaded 
guilty.  They  were  merely  assessed 
the  costs  and  further  punishment 
omitted. 

Several  weeks  ago  the  question 
was  raised  as  to  whether  Justice 
Murphy  had  the  right  to  try  cases 
against  Cleveland  'grocers  as  po¬ 
lice  justice  of  Cleveland  Heights. 
This  question  was  decided  in  his 
favor  and  no  attempt  was  made  to 
appeal  the  cases  in  which  he  had 
imposed  a  fine  till  now. 


Pennsylvania  Food  Commis¬ 
sioner  Passes  Sulphured 
Fruits. 

Dairy  and  Food  Commissioner  Foust 
Issues  New  Ruling  Adopting  Federal 
Attitude  on  Dried  Fruits  Bleached 
with  Sulphur. 

On  Friday  last  Dairy  and  Food 
Commissioner  Foust,  of  Pennsyl¬ 
vania,  announced  the  following 
new  ruling  authorizing  the  sale  of 
dried  fruits  which  have  been 
bleached  with  sulphur : — 

RULE  14,  DRIED  OR  EVAPORATED  FRUITS. 

SUPERSEDING  RULE  NO.  II. 
Whereas,  It  is  provided  in  Sec¬ 
tion  3  of  the  Pure  Fod  Act  of  June 
i,  1907  (P.  L.,  386),  that:— 

“The  Dairy  and  Food  Commis¬ 
sioner  shall  make  uniform  rules  and 
regulations  under  and  subject  to 
which  the  provisions  of  this  act 
shall  be  enforced,  and  such  rules  and 
regulations  shall,  where  practicable, 
conform  to  and  be  the  same  as  the 
rules  and  regulations  adopted  from 
time  to  time  for  the  enforcement 
of  the  Act  of  Congress,  approved 
June  30,  1906,  and  known  as  the 
Food  and  Drugs  Act.  Such  rules 
and  regulations  to  be  published  from 
time  to  time  in  bulletins  to  be  is¬ 
sued  by  the  Department,”  and 
Whereas,  It  is  provided  in  Section 
S  of  said  act  “that  no  action  shall 
be  brought  or  sustained  for  violation 
of  the  provisions  of  this  section 
when  the  article  alleged  to  be  adul¬ 
terated  is  not  adulterated  within  the 
meaning  of  the  provisions  of  the 
Foods  and  Drugs  Act  of  June  30, 
1906,  enacted  by  the  Senate  and 
House  of  Representatives  of  the 
United  States  of  America  in  Con¬ 
gress  assembled,  and  the  rules  and 
regulations  promulgated  from  time 
to  time  for  the  enforcement  of  the 
same,”  and 

Wheras,  The  United  States  De¬ 
partment  of  Agriculture  on  March 
5,  1908,  promulgated  Decision  No. 

89  providing,  substantially,  inter 
alia,  that  pending  determination  by 
the  Referee  Board  of  the  wholesome¬ 
ness  or  unwholesomeness  of  the  use 
of  sulphur  dioxide  as  an  addition  to 
food  in  minute  quantities  its  use 
will  be  allowed  under  certain  restric¬ 
tions,  viz. : — 


No  objection  will  be  made  to 
foods  which  contain  the  ordinary 
quantity  of  sulphur  dioxide  if  the 
fact  that  such  foods  have  been  so 
prepared  is  plainly  stated  upon  the 
label  of  each  package.  An  abnormal 
quantity  of  sulphur  dioxide  placed 
in  food  for  the  purpose  of  market¬ 
ing  an  excessive  moisture  content 
will  be  regarded  as  fraudulent  adul¬ 
teration  *  *  *  and  w;jj  be 

proceeded  against  accordingly.” 

Now,  therefore,  in  compliance 
with  said  Section  3,  the  following 
rule  is  hereby  promulgated: — 

Pending  said  determination  by 
said  Referee  Board  no  prosecutions 
will  be  instituted  for  selling,  offer¬ 
ing  for  sale  or  having  in  possession 
with  intent  to  sell,  dried  or  evapo¬ 
rated  fruits  which  contain  ordinary 
quantites  of  sulphur  dioxide,  if  the 
fact  that  such  foods  have  been  so 
prepared  is  plainly  stated  upon  the 
label  of  each  package. 

An  abnormal  quantity  of  sulphur 
dioxide  placed  in  food  for  the  pur¬ 
pose  of  marketing  an  excessive 
moisture  content  will  be  regarded 
as  fraudulent  adulteration  and  will 
be  proceeded  against  accordingly. 

This  rule  is  made  to  conform  with 
the  rules  and  regulations  of  the 
United  States  Department  of  Agri¬ 
culture,  and  if  occasion  for  its  re¬ 
scission  shall  arise,  notice  of  such  re¬ 
scission  will  be  published  in  a  bul¬ 
letin  issued  by  this  Department. 

James  Foust, 

Dairy  and  Food  Commissioner. 

N.  B. — The  above  rule  supersedes 
Rule  No.  11,  heretofore  promul¬ 
gated. 

July  2,  1908. 


• 

Saturday  Half  Holiday  Move¬ 
ment  in  Northwest. 

Spokane,  Washington,  Clergyman  Starts 
Campaign  for  Saturday  Half  Holiday 
in  All  Retail  Stores. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Spokane,  Wash., 

June  29,  1908. 

Rev.  Dean  Alfred  Lockwood,  of 
All  Saints’  Cathedral  in  Spokane, 
announces  that  he  will  launch  a 
movement  to  urge  the  stores,  offices 
and  as  many  places  of  business  as 
possible  to  close  Saturday  after¬ 
noons  during  the  summer  months. 
In  this  he  has  the  support  of  the 
press,  the  clergy  and  many  of  the 
merchants.  He  said :  “I  have  long 
been  in  favor  of  such  a  move  and 
will  gladly  start  a  campaign  to  put 
it  in  effect.  There  is  just  so  much 
trading  to  be  done  and  if  this  could 
not  be  done  on  Saturday  afternoons 
it  would  be  done  on  Friday  or  Mon¬ 
day.  Such  things  adjust  them¬ 
selves.  At  present  Saturday  is  the 
best  day  for  business  in  all  the 
stores,  but  this  is  only  the  result  of 
the  present  conditions,  and  if  the 
stores  closed  some  other  day  would 
do  a  proportionately  greater  busi¬ 
ness,  so  that  at  the  end  of  the  week 
the  sales  would  amount  to  as  much 

as  they  do  now.” 

August  Wolf. 
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Thi«  Department  i»  devoted  to  the  criticism 
ol  advertisintr  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Geneva,  N.  Y.,  June  4,  1908. 
Editor  “Science  of  Advertising.” 

Dear  Sir : — I  make  and  sell  a 
health  bread  in  Geneva  and  every 
one  that  has  used  it  recommends  it 
very  highly.  I  want  to  advertise 
to  sell  the  recipe  in  some  ladies’ 
journal  or  city  paper,  or  send  out 
letters.  What  is  your  idea  and  ad¬ 
vice  as  to  advertising?  I  sent  out 
the  inclosed  letter  in  Auburn,  500 
of  them,  but  did  not  get  very  good 
returns.  I  want  to  advertise  to  sell 
the  recipe  for  25  cents.  Write  me 
as  soon  as  possible  and  what  your 
charge  for  getting  up  the  advertise¬ 
ment  would  be. 

Yours  truly, 

C.  W.  McDougall, 

138  Castle  street,  Geneva,  N.  Y. 

The  letter  inclosed  was  in  fac¬ 
simile  of  typewriting  and  had  a 
blank  line  at  the  top,  in  which  the 
name  of  the  recipient  is  written. 
Here  it  is  reproduced : — 


If  this  correspondent  has  a 
bread  that  accomplishes  this  result 
she  has  something  on  which  a  large 
trade  could  unquestionably  be  built 
up,  because  constipation  is  an  ex¬ 
tremely  general  disorder,  and  any¬ 
thing  that  promises  relief  from  it  is 
immediately  wanted.  I  should 
never  let  the  recipe  go  out  of  my 
possession,  however,  under  any 
condition.  That  is  where  the  real 
value  of  the  thing  lies,  and  it  should 
be  kept  absolutely  secret.  My  ad¬ 
vice  is  to  sell  the  bread,  not  the 
recipe.  It  could  either  be  made  into 
cakes  or  crackers,  convenient  for 
packing,  or  into  small  oblong  loaves 


inclosed  in  paper  and  then  in  a  car¬ 
ton.  In  either  of  these  forms  it 
could  be  easily  sent  through  the 
mails  or  by  express.  My  main  de¬ 
scriptive  advertising  would  be  a 
brief  booklet,  telling  briefly  what 
the  bread  will  do,  and  what  it  has 
done,  using  testimonials  and  giving 
the  names  and  addresses  in  every 
case  where  possible.  This  should 
be  circulated  as  widely  as  possible. 
For  the  main  advertising,  that  is, 
the  advertising  which  is  destined  to 
get  direct  orders,  I  should  put  a 
small  advertisement  in  one  or  more 
good  monthly  magazines,  preferably 
those  which  circulate  among 
women.  It  is  not  necessary  to  use 
a  large  space — an  inch  could  be 
made  quite  effective,  though  natu¬ 
rally  a  larger  space  is  better,  if  it 
can  be  afforded.  Don’t  try  to  put 
too  much  in  the  advertisement ;  as 
a  matter  of  fact,  there  is  too  much 
in  the  above  letter.  Isn’t  the  fol¬ 
lowing  better?: — 

Dear  Madam : — I  make  what  I  call 
McDougall’s  Health  Bread,  a  bread 
which  besides  being  wholesome  and 
delicious,  will  positively  cure  consti¬ 
pation,  even  cases  of  thirty  years’ 
standing, 

I  guarantee  this  bread  to  cure 
constipation  in  ten  days,  if  no  other 
bread  is  used;  not  promise,  but 
absolutely  guarantee.  If  you  doubt 


that  I  can  do  this,  please  read  the 
testimonials  I  inclose  herewith. 

Price,  - - 

Yours  respectfully, 

*  *  * 

There  is  one  other  way  in  which 
to  get  this  bread  introduced,  and 
that  is  to  get  it  in  the  stores. 
Usually  this  takes  money  and  work, 
probably  beyond  this  correspond¬ 
ent’s  present  capacity.  A  start 
could  be  made  in  a  small  way,  how¬ 
ever — I  should  go  personally  or 
send  some  good  representative  to 
such  stores  as  Park  &  Til  ford, 
Acker,  Merrill  &  Condit,  of  New 
York,  and  Callanan,  of  New  York, 
or  Martindale,  Acker,  Hanscom, 


Showell  &  Fryer  and  several  others 
in  Philadelphia.  Some  one  or  more 
of  these  could  probably  be  induced 
to  put  the  bread  in  and  push  it,  and 
from  this  the  business  could  be 
gradually  extended,  provided  if  the 
bread  supports  the  claims  made  for 
it.  My  advice  to  this  correspondent 
is  to  make  very  sure  that  she  is  not 
overstating  her  proposition. 


HowRolled  Oats  have  Advanced 
Since  1901. 


Both  Raw  and  Rolled  Oats  have  Nearly 

Doubled  in  Price  in  a  Few  Years. 

Farmers  Prefer  to  Raise  Wheat. 

The  great  advance  in  the  price  of 
oats,  both  raw  and  rolled,  in  the  last 
few  years  justifies  the  expectations 
that  it  will  probably  be  a  long  while, 
if  ever,  before  rolled  oats  get  back 
to  the  basis  ruling  a  few  years  ago. 

Before  the  writer  is  a  schedule 
showing  that  cash  oats  were  quoted 
in  July,  1901,  at  28JA  to  293/2  cents 
per  bushel.  At  this  writing  the  quo¬ 
tation  is  52  cents.  During  the  same 
month  of  the  intervening  years  the 
prices  have  ranged  as  follows : 
1902,  54  cents  1903,  39 cents ; 
1904,  38  to  38^  cents;  1905,  33  to 
33/4  cents;  1906,  39  to  39^  cents; 
1907,  42  to  43  cents.  Thus  the  price 
has  steadily  advanced  since  1901. 
As  a  matter  of  fact,  before  1901  the 
price  was  even  lower,  as  about  eight 
years  ago  oats  were  delivered  to  the 
Western  mills  at  18  to  20  cents  per 
bushel. 

In  those  days  of  low-priced  raw 
oats  the  rolled  product  sold  as  low 
as  $3  per  barrel.  The  present  quo¬ 
tation  is  $5.70,  and  it  has  been  much 
higher. 

The  reason  for  the  advance  in  oat 
prices  seems  to  be  that  the  farmers 
prefer  to  raise  wheat. 


New  Whisky  Labeling  Regulations. 

Dr.  H.  W.  Wiley,  Government 
chemist,  issued  the  following  state¬ 
ment  during  the  week  regarding  the 
new  whisky  labeling  regulations 
which  became  effective  July  1, 
1 908 

There  is  no  possibility  of  escap¬ 
ing  the  intent  of  the  law — namely, 
that  every  bottle-  of  whisky  must 
be  labeled  true.  There  is  no  insis¬ 
tence  that  every  bottle  of  whisky 
must  contain  absolutely  pure  whisky, 
but  its  contents  must  correspond  to 
the  label  on  the  bottle  in  every  case. 
That  is  the  whole  test,  and  whether 
it  is  sold  one  way  or  another,  in 
sealed  packages  or  across  the  bar, 
the  ruling  of  the  department  holds 
good — that  it  must  be  as  represented. 

The  official  ruling  makes  four 
classes  of  the  liquid  substance 
known  broadly  as  whisky.  These 
four  classes  are  : — 


Mrs .  > 


Geneva,  N.  Y. ,  May  25,  1908 


Dear  Madam: 

I  make  and  sell  a  health  bread  for  constipation  and  it  is 
called  "McDougall' s  Health  Bread".  I  have  a  great  many  recommends  from 
people  here  who  have  used  it  with  satisfactory  results.  I  can  mention  a 
great  many  cases  of  ladies  that  had  to  take  a  cathartic  every  night,  that 
now  are  using  my  bread,  and  have  laid  aside  all  cathartics.  I  have 
satisfactory  guarantees  from  doctors  and  people,  old  and  young,  of  the 
great  results  of  eating  this  bread.  The  recipe  is^Lery  simple,  any  one  can 
make  it,  and  I  will  send  it  to  you  for  twe  cents  in  postage  stamps, 

with  a  guarantee  that  it  will  cure  any  case  «f  constipation,  from  one  to 
thirty  years  standing,  in  ten  days,  where  no  other  Bread  is  used. 

It  is  pure  wholesome  and  sweet  and  you  will  like  to  eat  it. 

P.  S.  You  know  the  law  on  Pure  Food  is  very  stringent  and  if  the 
recipe  is  not  as  I  recommend  it,  I  am  liable. 

Yours  respectfully, 

Mrs.  C.  W.  McDougall, 

138  Castle  St  . 

Geneva.  N.  Y 


No  Better 
Swims 

<If  Nine-tenths  of  the  cod¬ 
fish  lovers  among  your 
customers  will  become 
steady  consumers  of 
Talisman  Codfish  Cake 
if  you  will  put  it  where 
they  can  see  it  and  get  to 
know  about  it. 

<|  Genuine  Georges  Cod¬ 
fish,  medium  size  and 
tender,  packed  in  one- 
pound  cartons,  first 
wrapped  in  waxed  paper 
and  sealed  in  a  heavy 
wrapper.  Packed  in 
hinged  display  box  which 
makes  a  real  counter  or¬ 
nament. 

C[f  Nobody  can  possibly 
sell  or  get  any  better  cod¬ 
fish  than  this,  because 
there  is  none. 

SWIFT  COMPANY 


Not  the 
Quality 
but  the 
Quantity 


Nobody  has  ever  been 
able  to  find  reasonable 
fault  with  Maryland  can¬ 
ned  goods  —  the  only 
troublehas  been  that  when 
you  bought  Maryland 
futures  you  were  never 
sure  how  many  you  were 
going  to  get.  The  pack¬ 
ers  delivered  what  they 
pleased,  as  they  could  do 
under  the  extremely  loose 
contract  which  most  of 
them  used. 

Blue  Bell  and  Clover 
Farm  canned  goods  are 
sold  on  a  ioo  per  cent, 
delivery  contract,  and  all 
you  buy  you  get,  or  else 
the  equivalent  in  money. 


Strasbaugh,  Silver  &  Go. 

ABERDEEN,  MD. 
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The 

Hotel 

Patrons’ 

Demand 

A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  you  can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home  ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 

is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 

B.  FisGtter  &  Go. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 


Whisky — with  no  other  distin¬ 
guishing  or  limiting  title— is  under 
the  name  straight  whisky,  ioo 
proof. 

Imitation — which  contains  no 
whisky  at  all,  but  is  made  up  of 
alcohol,  water,  coloring  matter  and 
flavoring,  usually  prune  juice. 

Blended — which  is  a  blend  of  two 
or  more  straight  whiskies,  put  to¬ 
gether  to  obtain  a  particular  shade 
or  flavor  to  suit  certain  tastes. 

Compound — a  mixture  of  whis¬ 
ky  and  anything  else,  such  as  neu¬ 
tral  spirits. 


The  reason  the  dealers  allege  they 
are  puzzled  regarding  the  exact  in¬ 
terpretation  of  the  law  is  because 
they  still  set  up  the  claim  that  ethyl 
alcohol  is  the  principal  constituent 
of  whisky,  and  that  a  mixture  of 
these  two  must  be  marked  “blend.” 
That  is  all  there  is  to  that  difficulty, 
which  was  considered  at  length  be¬ 
fore  the  ruling  was  made,  and  now 
stands  legally  upset.  If  the  depart¬ 
ment’s  circular  is  followed  there  is 
no  reason  why  there  should  be  any 
difficulty  in  understanding  just  what 
the  regulations  actually  mean. 


Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  "Grocery  World  and  General  Merchant”  has  come  Into  possession 
of  a  series  of  "  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  Issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  it  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


ODDS  AND  ENDS  OF  SOAP. 

We  have  an  enormous  stock  of 
soap,  both  toilet  and  laundry,  and 
they’re  brands  that  used  to  be  fair 
sellers,  but  recently  have  been 
superseded  by  the  advertised  kinds. 
We’re  going  to  clean  them  up  this 
way.  We  will  put  a  5-cent  straight 
price  on  them,  and  with  every  ten 
cakes  we  will  give  a  coupon  that 
will  be  good  for  10  cents’  worth  of 
goods. 

Now  then,  don’t  go  at  this  thing 
in  a  half-hearted  way.  Be  enthusi¬ 
astic  about  it — nothing  worth  while 
is  accomplished  without  enthusi¬ 
asm.  Make  a  lot  of  this  scheme. 
Get  rid  of  the  soap.  That’s  the 
idea. 

POPULAR  POTATO  SALAD. 

In  addition  to  the  fancy  potato 
salad  sold  on  the  delicatessen 
counter,  we  will  have  from  now  on 
the  German  kind,  without  dressing. 
The  price  will  be  12  cents  a  pound. 
Many  people  prefer  this.  We  will 
use  white  malt  vinegar  and  Ameri¬ 
can  oil.  Ask  everybody  to  sample 
it.  A  little  dish  will  be  on  every 
counter.  It  will  be  weighed  up  in 
parafine  lined  paper  boxes.  The 
success  of  this  will  depend  upon  the 
number  of  people  you  get  to  sample 
it.  It  is  one  of  those  things  that 
“tastes  like  more,”  same  as  Sara¬ 
toga  chips,  for  instance. 

FRESH  BUTTER. 

There  is  a  demand  for  fresh  but¬ 
ter.  Butter,  you  understand,  that 
does  not  contain  a  particle  of  salt. 
We  have  made  arrangements  to 


have  it  Tuesday  and  Friday  in 
pound  and  half-pound  prints — *£>rice, 
40  cents  per  pound.  This  is  the 
natural  thing  itself.  Salting  butter 
detracts  from  its  delicacy.  All  your 
nice  trade  must  know  about  it  and 
for  a  couple  of  weeks  we’ll  demon¬ 
strate  it,  and  you  must  assist  the 
demonstrator  in  every  way.  She 
has  been  fully  instructed  regarding 
its  virtue  and  regarding  the  avoid¬ 
ance  of  insisting  on  people  buying 
it.  The  goods  will  do  the -selling. 
The  important  thing  is  to  have  the 
right  people  sample  it. 

NEIGHBORHOOD  TRADE. 

Again  we  want  to  bring  before 
you  this  neighborhood  trade  matter. 
Two  additional  boys  will  be  put  to 
work  Monday  for  the  sole  purpose 
of  carrying  out  near-by  orders. 
They  will  be  in  uniform.  People 
living  within  five  minutes’  walk 
from  the  store  can  have  their 
orders  delivered  at  least  within  20 
minutes  from  the  time  the  order  is 
given— oftener  10  minutes.  Make 
this  well  known. 

THOUGHTFUL  SELLING. 

Some  of  the  orders  taken  recently 
would  indicate  that  little  thought 
and  less  effort  is  made  in  selling. 
This  was  not  apparent,  however,  on 
the  order  slips  of  salesmen  Nos.  14, 
10  and  16.  Sell  the  profitable 
goods.  Back  of  every  sale  you 
make  that  represents  Our  Own 
Brand  goes  our  positive  guarantee 
or  money  back.  You  have  every¬ 
thing  in  your  favor,  price,  fresh¬ 
ness,  quality  and  full  weight. 
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Liberal  Advertising  All  The  Time 

Makes  Libby’s— the  Dealers’  Line 

Brings  T rade  T o  Your  Store 


Food 
Products 

(Natural  Flavor) 


How  we  do  it! 

Where  we  do  it! 

Why  not  help  us  do  it? 


Mr*  Dealer: 


A  Package  of  Libby’s 
sold  to-day  means  an¬ 
other  sold  to-morrow. 


Libby9  S  business  is  world-wide  because  we  please  the  cousumer  and  co-operate  with  the  dealer. 
Libby’s  Food  Products  are  so  extensively  advertised  to  the  consumer  and  our  “  FIRST- 
AID-TO  THE-DEALER”  selling  plan  is  so  strongly  co-operative,  that  every  purchase  of  a  bill  of 
LibbyfS  Products  means  quick  sales  and  sure  profits  to  you  without  risk. 

The  dealer’s  only  obligation  is  to  carry  the  goods  and  give  them  to  people  when  they  ask 
for  them. 

We  Make  Them  Ask — Here’s  How  We  Do  It 


First: — Libby’s  full  page  advertisements  occupy 
the  third-cover  page  of  popular  monthly  magazines 
having  a  total  circulation  of  10,000,000  copies  a  month. 

Second  : — Libby’S  special  item  newspaper  adver¬ 
tisements  occupy  large  space  and  the  best  positions  in 
over  15,000  leading  daily  and  weekly  newspapers;  many 
of  which  go  into  the  homes  and  are  read  by  the  people 
of  your  community. 

Third: — A  large  stock  of  high-grade  advertising 
matter  for  the  dealer’s  use  is  constantly  on  hand  at 


Libby’s  Advertising  Headquarters.  This  stock  embraces 
the  very  best  special  literature,  booklets,  signs  for 
window  and  wall  display.  All  of  it  is  of  such  character 
that  the  dealer  can  use  it  with  profit. 

Fourth: — Libby  constantly  employs  a  large  and 
polite  corps  of  experienced  demonstrators  who  travel 
from  home  to  home  and  stimulate  an  active  demand  by 
giving  home  demonstrations  of  the  real  food  value  of 
Libby’s  Products,  and  how  to  use  them. 


Canned  Meats ,  Pickles ,  Condensed  Milk , 
Preserves ,  California  Fruits  and  Asparagus 

Libby ,  McNeill  &  Libby 
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Carelessness  the  Cause  of  These  Food 

Prosecutions 

Pennsylvania  Dairy  and  Food  Commissioner  Foust  Points  Out 
Why  Several  Allegheny  County  Grocers  Found  Themselves 
in  Food  Law  Trouble.  To  Save  a  Trifle  they  Left  Them¬ 
selves  Unprotected. 


The  current  number  of  the  Penn¬ 
sylvania  Dairy  and  Food  Bulletin 
calls  attention  to  several  prosecu¬ 
tions  for  selling  adulterated  vinegar 
which  were  brought  about  wholly 
through  the  grocer’s  carelessness. 
Here  is  the  statement : — 

Even  when  the  Commonwealth  is 
anxious  to  refrain  from  prosecu¬ 
tions  and  takes  special  pains  to  in¬ 
struct  dealers  concerning  their  rights 
and  privileges,  somebody  is  always 
certain  to  pay  no  attention  or  to 
believe  that  a  little  irregularity  of 
one  sort  or  another  is  not  likely 
to  be  noticed. 

Between  thirty  and  forty  prose¬ 
cutions  were  recently  brought  by 
the  agents  of  the  Dairy  and  Food 
Division  against  dealers  in  Alle¬ 
gheny  County  who  are  charged  with 
sellling  so-called  cider  vinegar  which 
is  not  cider  vinegar  at  all,  but  an  ar¬ 
tificial  preparation  that  never  saw 
any  apple  juice.  Investigation  and 
analysis  show  that  it  is  made  from 
chemicals  and  artificially  colored. 
That  is  to  say,  the  “pure  cider  vin¬ 
egar”  which  the  dealers  in  question 


have  been  selling  to  their  confiding 
patrons  is  a  compound,  the  nature 
of  which  the  dealers  know  nothing 
about,  much  less  its  probable  effect 
upon  the  stomachs  of  consumers. 

These  prosecutions  would  be 
wholly  unnecessary  had  the  dealers 
exercised  just  a  little  foresight  and 
taken  pains  to  purchase  their  vinegar 
from  any  of  the  numerous  manu¬ 
facturers  of  pure  cider  vinegar  in 
Allegheny  County.  The  manufac¬ 
turers  would  have  gladly  given  the 
dealers  a  bond  certifying  to  the 
purity  of  their  goods.  But  in  order 
to  save  $i  to  $2  on  a  barrel  the 
dealers  went  into  other  States  and 
bought  their  vinegar.  Then  they  be¬ 
came  amenable  to  law.  The  Su¬ 
preme  Court  of  Pennsylvania  has  de¬ 
cided  in  the  case  of  Commonwealth 
vs.  Weiss  that  the  dealer  is  bound 
to  know  and  must  exercise  proper 
care  in  the  purchase  of  his  goods 
and  indemnify  himself.  If  he  does 
not  do  this  and  sells,  he  sells  at 
his  peril. 

The  vinegar  law  does  not  protect 
the  retail  dealer  by  any  guarantee 
feature.  It  is  therefore  highly  im¬ 
portant  that  retail  dealers,  in  the 
purchase  of  vinegar,  should  buy 
from  reliable  houses,  even  if  they 


are  compelled  to  pay  a  little  more. 

If  they  do  this  they  will  give  their 
customers  the  pure  cider  vinegar 
for  which  they  pay  and  to  which 
they  are  entitled  and  by  so  doing 
keep  out  of  trouble.  Why  should 
any  dealer  who  is  anxious  to  keep 
present  customers  and  enlarge  his 
trade  deliberately  buy  and  sell 
counterfeit  vinegar  and  run  the  risk 
of  falling  into  the  clutches  of  the 
law,  not  only  suffering  the  conse¬ 
quent  humiliation  and  expense,  but 
also  creating  a  bad  impression  con¬ 
cerning  his  business  reputation 
among  those  whose  patronage  he  is  . 
anxious  to  have?  Isn’t  it  a  foolish 
and  expensive  thing? 

Following  is  a  summary  of  the 
month’s  work : — 


REPORTS  OF  ANALYSES. 

Butter  Samples,  155. 

Colored  oleomargarine  .  11 

Pure .  144 


Total .  155 

Lard  Samples,  1. 

Pure .  1 

Oleomargarine  Samples,  1. 

Pure  Food  Samples,  149. 

Complying  with  law .  135 

Misbranded  .  .  9 

Not  correctly  labeled .  4 

Preserved .  1 


Total . . .  149 

Vinegar  Samples,  14. 

Adulterated  .  .  1 

Misbranded  .  2 

Pure .  II 


Total  .  14 

SUITS  AND  PROSECUTIONS. 
Oleomargarine  Cases,  15. 
Terminated .  15 


Pure  Food  Cases,  14. 

Terminated  .  14 

Vinegar  Cases,  3. 

Terminated  .  3 

LICENSES  ISSUED  FROM  JANUARY  I  TO 
JUNE  IS,  1908. 

Oleomargarine  Licenses,  291. 

Boarding  house  .  6 

Restaurant .  3 

Retail .  273 

Wholesale  .  . .  9 


Total  . 291 

Renovated  Butter  Licenses,  11. 

Retail .  10 

Wholesale .  1 


Total .  11 


Total  amount  of  money  received 
from  said  licenses  for  1908  is  $32,- 
549.29,  and  this  sum  has,  in  accord¬ 
ance  with  law,  been  deposited  in  the 
State  Treasury. 

The  following  extracts  are  taken 
from  the  adverse  reports  of  State 
chemists  for  the  month : — 

Sample  bought  of  W.  IT  Dennis, 
Philadelphia.  Sold  for  butter. 
Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  Restaurant, 

Christian  Falkenstein,  McKeesport. 
Sold  for  butter.  Chemist’s  report 

— Colored  oleomargarine. 

Sample  bought  of  Mrs.  John 

Bevan,  Upper  William  Penn.  Sold 
for  butter.  Chemist’s  report — Col¬ 
ored  oleomargarine. 

Sample  bought  of  Mrs.  Patrick 
Malloy,  Upper  William  Penn.  Sold 
for  butter.  Chemist’s  report — Col¬ 
ored  oleomargarine. 

Sample  bought  of  Mrs.  David 

Wall,  Mahanoy  City.  Sold  for  but¬ 
ter.  Chemist’s  report — Colored 
oleomargarine. 


Why  Is  It 


so  many  different  classes  of  consumers  demand  Fels-Naptha,  a 
laundry  soap  sold  by  grocers?  Because  Fels-Naptha  soap 
is  “just  right’’  for  so  many  different  special  uses,  in  addi¬ 
tion  to  general  wash. 

Keep  it  well  stocked  and  well  displayed. 


The  Biggest  Reason  of  All 

There  are  many  reasons  why  grocers  should  sell  Electro=Silicon  in  pre¬ 
ference  to  other  less  known  and  less  praised  silver  polishes,  but  we  admit  that 
all  those  reasons  would  be  overborne  in  the  grocer’s  mind  if  Electl*0=Silicon 
paid  too  little  profit. 

No  matter  how  good  a  thing  is  you  can’t  expect  the  dealer  to  sell  it  unless 
he  is  paid  to. 

But  Electro=Silicon  does  pay  a  profit  that,  so  far  as  we  know,  no  grocer 
has  ever  objected  to.  From  top  to  bottom  it  is  a  splendid  selling  proposition 
a  perfect  polish  at  a  generous  profit. 

The  yellow  box  with  the  red  lady  on  the  lid. 


ELECTRO-SILICON  COMPANY,  Proprietors,  NEW  YORK,  N.  Y. 
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Be  Sure  About 

NNET 


Above  All  Things 


The  utmost  sureness  about  Liquid  Rennet  isn’t 
too  much  protection.  Rennet  is  a  very  delicate  product. 
If  made  improperly  it  will  quickly  spoil,  angering  the 
housewife  and  laying  up  trouble  for  you. 

James  T.  Shinn’s  Liquid  Rennet  is  guaranteed 
against  spoilage,  and  it  is  guaranteed  to  coagulate  within 
a  few  minutes.  These  are  the  two  main  things  about 
Rennet,  remember. 

If  you  handle  this  brand  that  is  guaranteed  at  both 
the  crucial  points,  you  will  be  perfectly  protected  in  your 
sales  of  Rennet,  but  not  the  least  bit  better  protected — 
remember  this — than  you  ought  to  be  if  you  are  to  safely 
sell  this  delicate  and  perishable  product. 

James  T.  Shinn’s  Liquid  Rennet  pays  you 

ioo  per  cent,  profit,  too. 


SHINN  <&  KIRK 

1400  Spruce  Street 

PHILADELPHIA,  PA. 
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Where’s  the 
Team  that 
will  Do  It? 


The  coming  method  of  de¬ 
livering  goods  is  unquestion¬ 
ably  by  automobile.  The  suc¬ 
cess  of  the  little  Lindsley 
Delivery  Car  makes  this  ab¬ 
solutely  certain.  It  does  more 
work  than  a  team  and  does  it 
quicker,  and  it  costs  much 
less  to  do  it  than  a  team  costs. 

Do  you  know  a  team  that 
will  carry  1500  pounds  thirty 
miles  over  rough  roads,  on 
fifteen  cents,  the  cost  of  a  gal¬ 
lon  of  gasoline  ? 

J.  V.  Lindsley  £*  Co. 
Suite  1112  Monadnock  Building,  Chicago 


The  Broom  the  Housekeeper 
Swears  By 

Have  you  ever  noticed  how  your 
customers  pick  over  your  brooms,  ask 
questions,  and  then  pick  out  one  and 
tell  you  they  will  try  it — to  come  back 
later  and  tell  you  the  corn  broke,  that 
it  didn’t  last,  and  that  they  don’t 
want  any  more  of  the  same  kind  ? 

If  you  sell  these  people  a  CHIPMAN  BROOM  you  will  never  have  a 
complaint  again,  you  will  never  be  able  to  sell  them  any  other  kind,  and 
you  won’t  want  to,  because  the  profit  on  the  CHIPMAN  BROOM  is  so  big. 


Chipman  &  Wills  Broom  Co.,  5  Granite  St.,  Philadelphia,  Pa. 


Special  Things 
to  Advertise 


Did  you  ever  think  what  a  fine  thing  it  was  for  any  business 
to  have  special  things  to  advertise — things  to  kindle  interest — 
to  take  the  store  out  of  the  tiresome  commonplace  where  it 
appears  like  any  other  grocery  store  ? 

Gurnse  Butter  is  one  of  these.  It  is  a  fancy  dairy  print 
butter,  made  in  our  own  dairies,  watched  and  tended  and  rigidly 
inspected  until  it  is  wrapped  in  brine-dipped  paper  and  packed 
in  ornamental  cartons. 

You  can  ring  the  changes  on  Gurnse  Butter  as  a  leader  in 
a  way  never  possible  with  ordinary  butter. 

And  it  will  always  stand  up  for  every  claim  you  make  for 
it ;  that’s  the  best  part  of  it. 

Packed  in  30  and  50-pound  boxes — pound  and  half  pounds — 28  cents 
Prices  subject  to  market  change. 

P.  F.  BROWN  &  CO. 

39  S.  Front  St.,  Philadelphia,  Pa. 


Sample  bought  of  Mrs.  Frank 

Eckler,  Mahanoy  City.  Sold  for  but¬ 
ter.  Chemist’s  report — Colored 

oleomargarine. 

Sample  bought  of  Wm.  Ricken- 
berg,  Mahanoy  City.  Sold  for  but¬ 
ter.  Chemist’s  report — Colored 

oleomargarine. 

Sample  bought  of  Mrs.  Fred. 

Hoffman,  Shenandoah.  Sold  for 
butter.  Chemist’s  report — Colored 
oleomargarine. 

Sample  bought  of  Hotel,  Mrs. 

Harvey  Heilner,  Shenandoah.  Sold 
for  butter.  Chemist’s  report — Col¬ 
ored  oleomargarine. 

Sample  bought  of  Mrs.  Norah 

Murphy,  Shenandoah.  Sold  for  but¬ 
ter.  Chemist’s  report — Colored 

oleomargarine. 

Sample  bought  of  Mrs.  Mary  Kin¬ 
ney,  Shenandoah.  Sold  for  butter. 
Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  C.  N.  Gerhart, 
Altoona.  Sold  for  catsup.  Chem¬ 
ist’s  report — Preserved  with  large 
amount  of  benzoic  acid. 

Sample  bought  of  Gable  &  Co., 
Altoona.  Sold  for  health  food. 
Chemist’s  report — Misbranded. 

Sample  bought  of  M.  Long, 
Wilkes-Barre.  Sold  for  Apitezo. 
Chemist’s  report — Misbranded. 

Sample  bought  of  W.  H.  Moyer, 
Reading.  Sold  for  health  food. 
Chemist’s  report — Misbranded. 

Sample  bought  of  C.  H.  Walley 
&  Bro.,  Reading.  Sold  for  wheat 
biscuit.  Chemist’s  report — Mis¬ 
branded. 

Sample  bought  of  G.  W.  Leiss  & 
Co.,  Reading.  Sold  for  cream  flakes. 
Chemist’s  report — Misbranded. 

Sample  bought  of  G.  W.  Leiss  & 
Co.,  Reading.  Sold  for  wheat  flake 
celery  food.  Chemist’s  report — 
Misbranded. 

Sample  bought  of  C.  Studebaker, 
Harrisburg.  Sold  for  wheatena. 
Chemist’s  report — Misbranded. 

Sample  bought  of  Philip  Meehan, 
Thirteenth  and  Pine  streets,  Phila¬ 
delphia.  Sold  for  buckwheat  flour. 
Chemist’s  report — Misbranded. 


^  Sample  bought  of  Jacob  Lritz, 
Erie.  Sold  for  hardy  food.  Chem¬ 
ist’s  report — Misbranded. 

Sample  bought  of  L.  G.  Houser, 
Reading.  Sold  for  tomato  catsup. 
Marks  on  package — The  Bell  To¬ 
mato  Catsup.  Chemist’s  report — 
Not  correctly  labeled. 

Sample  bought  of  John  A.  Hef- 
felfinger,  Reading.  Sold  for  tomato 
catsup.  Marks  on  package — The 
Bell  Tomato  Catsup.  Chemist’s  re¬ 
port — Not  correctly  labeled. 

Sample  bought  of  H.  B.  Bausman, 
Reading.  Sold  for  tomato  catsup. 
Marks  on  package — Crown  Brand. 
Chemist’s  report — Not  correctly  la¬ 
beled. 

Sample  bought  of  H.  C.  Breiner, 
Reading.  Sold  for  tomato  catsup. 
Marks  on  package — The  Bell  To¬ 
mato  Catsup.  Chemist’s  report — 
Not  correctly  labeled. 

Sample  bought  of  John  G.  Emert, 
Somerset.  Sold  for  apple  vinegar. 
Marks  on  package — Nov.  19,  1907. 
Chemist’s  report — A  distilled  vine¬ 
gar,  low  in  acetic  acid  and  colored 
with  caramel. 

Sample  bought  of  P.  W.  Garrett, 
Thirty-seventh  and  Walnut  streets, 
Philadelphia.  Sold  for  white  wine 
vinegar.  Marks  on  package — Nov. 
11,  1907.  Chemist’s  report — A  dis¬ 
tilled  vinegar. 

Sample  bought  of  A.  H.  Myers 
&  Co.,  726  N.  Second  street,  Phila¬ 
delphia.  Sold  for  vinegar.  Marks 
on  package— Nov.  12,  1907.  Chem¬ 
ist’s  report — Not  correctly  labeled. 


Big  Glucose  Merger. 

The  Corn  Products  Refining  Co., 
a  merger  of  the  concern  of  that 
name  and  the  Corn  Products  Co., 
was  chartered  at  Trenton,  N.  J.,  on 
June  29th,  with  a  capitalization  of 
$80,000,000.  The  liabilities  of  both 
companies  are  assumed  by  the  new 
concern. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XLIV. — The  Faithful  Employee. 

The  faithful  employee  should 
never  be  forgotten. 

Comparatively  few  of  the  men 
who  are  working  for  others  are  in¬ 
terested  enough  in  the  business  of 
their  employers  to  neglect  their  own 
pleasures  to  help  advance  that  busi¬ 
ness.  Most  of  them  are  careful  to 
only  put  in  the  exact  hours  of  work 
paid  for,  and  a  good  many  are  in¬ 
clined  to  even  shirk  work  during 
those  hours.  They  cannot  be 
blamed  for  such  action,  in  a  good 
many  instances,  either,  for  the 
average  employer  does  very  little  to 
encourage  his  men  to  work  for  him 
as  they  would  for  themselves. 

Young  men  may  be  slow  to  learn 
many  things,  but  they  are  usually 
quick  to  see  whether  special  efforts 
on  their  part  are  appreciated,  and 
lack  of  proper  appreciation,  or  fail¬ 
ure  to  show  the  appreciation  which 
may  be  felt,  will  take  more  vim  and 


energy  out  of  the  average  employee 
than  a  spell  of  sickness. 

The  employer  who  does  not  give 
every  man  in  his  employ  an  oppor¬ 
tunity  to  show  himself  fitted  for 
better  work  and  better  wages  is 
neglecting  a  very  important  matter. 
No  telling  when  that  man  can  be 
used  to  good  advantage  if  his  abil¬ 
ity  is  already  tested,  while  it  may 
cost  dearly  to  neglect  the  test  and 
still  be  compelled  by  force  of  cir¬ 
cumstances  to  place  him  in  the  un¬ 
tried  position. 

A  good  business  man  must  be  like 
a  good  general.  He  must  know 
the  capacity  of  his  subordinates,  and 
he  cannot  gain  this  knowledge 
without  testing  them  in  various 
ways  and  then  always  showing  his 
appreciation  of  work  which  is  well 
done.  A  few  well  chosen  words  at 
the  right  time  will  make  any  worthy 
employee  more  valuable  to  ttye 
business.  F.  A.  P. 
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National  Cash  Registers 
as  Low  as  $1 


The  profits  from  any  business  will  be  greater  from  the  day  a  National 
Cash  Register  is  installed. 

More  than  625,000  merchants  are  now  using  National  Cash  Registers 
because  it  pays  them.  These  storekeepers  agree  unanimously  that  a 
National  Cash  Register  is  a  necessity. 

For  Large  or  Small  Stores 

That  these  Registers  are  adapted  for  stores  of  all  kinds  is  proved  by 
the  fact  that  so  ibany  are  in  use  in  all  kinds  and  sizes  of  stores. 

We  have  a  Register  which  is  exactly  suited  to  your  particular  business. 

Knowing  Is  Better  Than  Guessing 

With  your  present  system  you  cannot  possibly  be  sure  how  much 
money  you  have  in  your  cash  drawer  at  this  minute. 

You  don’t  know  how  much  you  have  lost  through  mistakes. 

You  don’t  know  how  much  money  you  have  lost  through  forgotten 
charge  sales. 

A  National  Cash  Register  will  tell  you  all  these  things,  and  give  you  a 
total  of  all  transactions  which  occur  in  your  store.  It  will  also  give  you 
a  detailed  record  of  every  single  transaction  during  the  day. 


Pays  for  Itself 

A  National  Cash  Register  costs  you  absolutely  nothing.  It  saves  you 
in  a  short  time  all  the  money  you  invest  in  it  and  then  continues  to  earn 
you  a  big  interest  on  your  investment  as  long  as  you  use  it. 

One  of  these  Registers  gives  you  more  knowledge  for  the  money  than 
anything  you  could  buy. 

Costs  Nothing  to  Investigate 

It  Will  cost  you  absolutely  nothing  to  investigate  our  new  line  of  Reg¬ 
isters  and  find  out  in  what  ways,  and  to  what  extent,  you  will  be  benefited 
by  installing  a  National  Cash  Register. 

We  assure  you  that  it  will  be  time  well  spent  for  you  to  look  over  cur 
latest  machines. 

Mail  attached  coupon,  and  we  will  come  to  your  store  and  tell  you 
about  these  Registers,  or  you  can  ccme  to  our  shew  rooms,  as  you  prefer. 

Let  us  tell  you  what  a  National  Cash  R»  gister  will  do  for  you,  and  if 
we  can’t  prove  to  your  satisfaction  that  you  will  have  more  money  in  the 
bank  at  the  end  of  the  year  we  don’t  want  you  to  spend  any  more  time 
with  us. 


New  Registers,  Low  Prices — Terms  as  Low  as  $5  Cash  and  $5  per  Month 


The 


The 

National  Cash  Register  Co.  X£k 

way,  New  York,  N.Y. 
^  I  w  o  u  1  d  like  to 

^  q  know  how  a  National 

Executive  Office  y  «ssf«v^e.r-?s»& 

^  »  M.  £  other  things  you  say  it  will. 

/ 

28th  Street  and  Broadway  /  » . 

Xr  Business . 

NEW  YORK,  N.  Y.  yfcz===== 

No.  of  Clerks . 


A  National  Cash  Register  Earns 
Vou  Money  Every  Day 
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My  First  Premium. 

What  a  poor  old  forlorn  fellow 
the  man  or  woman  is  who  never 
got  a  premium ! 

I  never  realized  it  before  I  caught 
my  first  the  other  day. 

I’ve  been  buying  cigars  from  the 
same  place  for  years.  That  is  when 
I’m  in  Philadelphia.  Every  time  I 
bought  they  handed  out  a  blue 
ticket — you  only  get  ’em  with  the 
best  cigars.  I  didn’t  pay  much  at¬ 
tention  to  the  things,  but  my  wife 
fished  ’em  out  and  saved  ’em.  The 
other '  day  she  brought  a  great 
bundle  of  ’em  to  me,  and  showed 
me  in  a  catalogue  she’d  gotten 
somewhere  that  I  could  get  a  safety 
razor  for  the  lot. 

Of  course  I  never  shave  myself, 
and  couldn’t  do  it  any  better  with 
a  safety  razor  than  I  could  with  a 
hatchet.  But  getting  it  for  nothing, 
think  of  it !  So  I  lugged  the  tickets 
down  one  day  and  got  the  razor, 
and  now  it’s  the  greatest  thing  I 
own. 

I  wouldn’t  sell  it — why,  it’s  like 
finding  money  !  Do  you  understand 
that  I  got  it  for  nothing ?  Do  I  use 
it?  No,  I  don’t  use  it — I  think  too 
much  of  it  to  use  it. 

I  have  a  friend  who  never  cares 
for  anything  that  he  don’t  get  as  a 
premium.  He’s  in  the  wholesale 
grocery  business  and  more  pre¬ 


miums  come  his  way  than  you  can 
shake  a  stick  at. 

I  asked  him  the  time  the  other 
day. 

He  pulled  out  a  gold  open-face 
watch  and  told  me. 

“That’s  a  good-looking  watch,” 
I  observed. 

“St.  Charles  condensed  cream,” 
he  said  proudly,  as  he  patted  it 
tenderly.  “Came  with  fifty  cases 
four  years  ago.  It’s  the  best  time¬ 
keeper  in  the  world !” 

Just  think  of  that !  Think  of  get¬ 
ting  the  best  timekeeper  in  the 
world  with  milk ! 

“Gee  whiz,  you’re  gettin’  swell !” 
I  said  to  this  same  man  not  long 
before,  when  he  came  out  to  meet 
me  one  day  with  an  English  leather 
grip. 

“Mother’s  oats,”  he  said,  running 
his  hand  affectionately  over  the 
leather.  “One  hundred  cases. 
Great,  ain’t  it?” 

Another  time  I  was  in  his  house. 
Up  on  the  wall  of  his  dining  room 
I  noticed  a  new  mission  clock., 

“Hey,  that’s  new,  ain’t  it  ?”  I  said. 

“Yep,  Wrigley’s  soap.  Five 
cases.”  he  replied. 

He  wouldn’t  have  sold  either  the 
watch,  or  the  bag,  or  the  clock  for 
anything.  He  got  ’em  for  nothing, 
and  to  him  they  had  a  value  way 
beyond  their  money  worth. 

Everybody’s  the  same  way.  Once 
in  a  while,  just  after  a  bath  and  a 
shave,  I’m  allowed  to  call  with  my 
wife  on  a  wealthy  friend  of  hers. 
I  feel  like  taking  off  my  shoes  in 
the  vestibule  and  the  kind  lady 
always  looks  as  if  she’d  like  me  to. 
.  Her  house  is  furnished  up  in 


great  shape.  Money’s  no  object. 
I  know  a  good  thing  when  I  see  it, 
chiefly  because  it  always  looks  so 
unlike  anything  I  ever  had,  so  one 
day  I  noticed  on  her  piano  a  measly 
little  cheap  vase. 

It  looked  like  30  cents — not  like 
the  rest  of  the  outfit  at  all. 

I  intended  to  ask  the  lady  where 
she  picked  up  such  a  footy  little 
fake,  but  something  restrained  me, 
and  when  we  had  gone  I  asked  my 
wife  about  it. 

“I  saw  it,”  she  answered,  “Mrs. 

-  got  it  for  green  trading 

stamps.  She  thinks  it’s  lovely  be¬ 
cause  she  got  it  for1  nothing.” 

See?  We’re  all  tarred  with  the 
same  stick. 

My  wife  has  another  friend  who 
has  all  the  money  she  can  eat.  Her 
mother  left  her  the  income  from  a 
big  wad  and  she  can  take  anything 
she  wants.  I  wish  she’d  take  me. 
If  I  had  my  time  to  go  over  I’d 
marry  a  cow  if  she  had  money. 

Oh,  we  have  the  rich  friends,  we 
have. 

This  amiable  female  almost 
worried  herself  sick  over  saving  up 
stamps  for  an  iron  bed.  Did  she 
need  the  bed?  She  did  not.  Did 
she  have  any  place  to  put  the  hed? 
One,  the  cellar,  and  that’s  exactly 
where  she  did  put  it  when  she  got 
it.  She  said  “it  would  come  in 
handy  some  time.” 

She  tells  everybody  about  it  and 
how  she  got  it  for  nothing. 

Did  she  get  it  for  nothing?  She 
did  not.  Did  she  pay  twice  as  much 
for  it,  in  cash,  as  she  could  have 
gone  to  a  store  and  bought  it  for? 

She  did. 


Is  she  a  fool?  No  more  so  than 
everybody  else  that  does  the  same. 

Mostly,  the  man  or  woman  who 
gets  stamps  pays  big  for  ’em. 
There  is  one  condition,  though, 
where  I’m  willing  to  admit  that  the 
stamps  cost  the  getter  nothing. 

Take  a  brand  of  soap.  It’s  been 
selling  in  a  town  at  5  cents  a  cake 
for  years  and  there  isn’t  the  slight¬ 
est  reason  to  expect  that  it  will  ever 
sell  for  less.  A  grocer  starts  to 
give  trading  stamps  on  everything 
he  sells,  and  of  course  they  go  with 
the  soap,  too.  If  Mrs.  Jones  buys 
nothing  at  that  store  but  that  soap 
at  5  cents,  getting  her  trading 
stamps  with  each  cake,  her  pre¬ 
mium,  when  she  gets  it,  will  have 
cost  her  nothing,  because  she  paid 
for  the  soap  the  same  price  she  al¬ 
ways  paid  and  would  have  paid 
without  the  stamps. 

But  of  course  she  wouldn’t  buy 
nothing  but  soap.  She’d  buy  butter 
and  prunes  and  things  like  that,  and 
she’d  pay  for  her  premiums  every 
time. 

The  Stroller. 


Georgia  peaches  have  advanced, 
and  now  command  $1.50  to  $2.50 
per  crate.  The  demand  is  good. 


Horse  Book  Free. 

W.  F.  Young.  P.  D.  F.,  9  Monmouth 
street,  Springfield,  Mass.,  has  recently 
issued  a  larger  and  more  complete  edi¬ 
tion  of  his  handy  reference  book,  “How 
to  Remove  Blemishes,”  which  will  be 
sent  postpaid  to  any  address  upon  re¬ 
quest.  This  little  book  will  be  appre¬ 
ciated  by  any  horse  owner,  as  it  is  full 
of  “horsey”  pointers  and  information 
that  can  be  used  to  advantage.  Send  a 
postal  to-day  addressed  plainly  as  above 
and  the  book  will  be  sent  you  by  return 
mail,  free  of  all  cost  and  postpaid. 


TO  SEE  YOUR  TRADE  GROW 

AFTER  TWO  YEARS’  USE  JOHNSON’S  “EVERSHARP”  KEEPS 
SHARP  AND  SLICES  VERY  THIN  AND  SMOOTH.  The  best 

and  Prestige  and  Profit  Come 

E^asy  and  Quick  Just  Order  a 

machine  he  ever  used,  advertises  the  store  and  brings  in  new  trade. 

Johnson  “Eversharp ” 
Slicing  Machine 

on  trial  and  approval  for  one  month. 

Keyport,  N.  J.,  May  25,  1908. 

Mr.  A.  W.  JOHNSON, 

New  Brunswick,  N.  J.: 

Dear  Sir  : 

I  have  been  using  your  “  Eversharp  ”  Dried  Beef  Slicing  Machine  for  nearly 
two  years,  and  I  would  not  know  what  to  do  without  it.  It  is  the  best  slicing 

machine  1  have  ever  used. 

We  guarantee  it  to  be  the  best  slicing 
machine  in  the  whole  wide  world.  If  it 

My  sale  on  sliced  beef  has  increased  very  much  since  I  began  using  the  sheer. 

I  believe  the  machine  is  an  advertisement  for  the  store,  as  the  beef  sliced  is 
very  thin  and  smooth  and  cannot  help  but  bring  in  new  trade. 

Yours  respectfully, 

PHELPS  CHERRY, 

don’t  make  good,  send  it  back  by  express. 

Our  machines  sell  for  $4.0  and  are  their  own 
best  advertisement. 

A.  W.  JOHNSORS,  Manufacturer 

New  Brunswick,  N.  J. 

An  “EVERSHARP”  Slicer  costs  $40.  Order  one.  It  will  come  right 
along  ;  use  it  a  month ;  if  it  don’t  make  good  send  it  back  to  the  man- 
facturer,  A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  sugiestlye  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  “Sunny  Monday’’  Display. 


The  pillars  of  this  arch  are  made 
by  forming  cans  of  “Old  Dutch 
Cleanser’’  in  a  cylindrical  shape, 
about  eight  or  ten  cans  high. 

The  top  is  made  of  soap  cartons, 
such  as  Pel’s  Naptha,  Roever’s  Blue 
Naphtha,  Miller’s  Naphtha,  Mil¬ 
ler’s  Pomerine,  etc.,  upheld  by  a 
board  resting  on  the  pillars. 

On  both  sides  of  the  arch  place 
Sunny  Monday  soap  cartons  at 


angles  from  the  pillars.  In  the  rear 
of  the  window  heap  a  number  of 
bars  of  Sunny  Monday  soap. 

Pack  of  this  have  a  background, 
on  which  paste  the  sun,  cut  from 
gold  paper,  or  paint  it  on  with  gold 
bronze. 

The  display  will  need  no  descrip¬ 
tion  to  make  known  to  the  public 
what  is  meant  by  it.  There  may 
be  other  laundry  goods  placed 
wherever  there  is  ample  room. 

G.  A.  Strobeck. 

Red  Lion,  Pa. 

Window  Dressing  at  a  Profit. 

In  my  estimation  it  is  always  the 
best  policy  for  the  grocer  to  dress 
his  store  windows  with  as  little 
goods  as  possible,  and  especially  so 
at  this  season  of  the  year,  for  goods 
so  displayed  not  only  become  dusty 
or  shopworn,  but  in  many  cases 
ruined  by  flics  and  the  heat.  Aside 
from  having  the  glass  and  floor  of 
your  windows  spotlessly  clean,  and 
the  back  of  the  window  so  arranged 
that  but  a  few  flies  can  find  en¬ 
trance,  it  is  also  important  that  your 
pavement  and  gutters  are  “kept 


clean,  too.”  For  no  matter  how  at¬ 
tractive  the  display  may  be,  with  the 
pavement  littered  with  dirt  and  an 
unpleasant  odor  rising  from  the 
gutter,  no  woman  would  stop  to 
look  at  it. 

Keep  in  touch  with  your  com¬ 
petitors  and  the  manufacturer  by 
forming  a  habit  to  look  at  all  adver¬ 
tisements.  Then  should  your  com¬ 
petitor  have  Ivory  soap  advertised 
at  3  cents,  and  you  have  it  displayed 


in  your  window  at  4  cents,  jump  in 
the  window  and  take  it  out  at  once. 
On  the  contrary  should  you  see  for 
the  first  time  an  “ad”  in  your  home 
paper  like  this:  “Quaker  Wheat 
Berries,  7  cents  a  package,”  make  a 
large  display  of  them  in  the  window 
and  attach  this  sign:  Our  Price  7. 
cents,  Regular  Price  10  cents. 

Merchants  who  show,  and  sell 
their  green  goods  from  the  side¬ 
walk,  or  make  an  outside  display  at 
all,  should  have  the  general  window- 
display  much  higher  than  otherwise 
required.  Where  there  are  but  two 
windows  I  should  keep  one  for  the 
display  of  advertised  specials  and 
the  other  for  seasonable  goods. 

Now,  for  the  week  of  July  6th  I 
would  dress  my  special  window 
with  the  goods  in  peach  baskets,  say 
24  of  them,  equal  number  in  a  row 
and  each  row  slightly  higher  than 
the  bottom  row,  with  a  background 
in  pyramid  shape  of  some  cereal, 
and  on  each  basket  or  pile  I  should 
attach  a  card  like  this :  Our  Price 
8p2  cents,  Regular  Price  12  cents. 
And,  too,  I  would  have  in  the  back¬ 
ground  of  this  window  two  signs 


like  these  or  similar  ones,  viz. :  “All 
Potted  Meats  for  Picnics  or  Lunch- ' 
eons  Sold  From  the  Ice  Box.” ; 
“Highest  Cash  Price  Paid  For 
Eggs.” 

For  the  other  window  I  should 
build  a  pyramid  by  placing  16  to¬ 
mato  cases  on  end  in  the  form  of  a 

I 

solid  square,  on  top  of  which  I  j 
would  place  9  corn  cases,  and  on 
top  of  this  I  would  place  4  corn 
cases,  and  on  top  of  this  I  would 
place  1  corn  case,  then  cover  all 
with  white  paper.  Now,  in  the  bot¬ 
tom  of  window  I  would  throw  here 
and  there  a  10-cent  bag  of  ice  cream 
salt.  On  the  first  shelf  or  ledge  of 
the  pyramid  I  would  place  a  few 
packages  of  ice  cream  custard.  On 
the  next  ledge  have  extract  vanilla, 
on  the  next  ledge  place  Jello  ice 
cream  powder,  and  on  the  very  top 
place  a  few  bottles  of  ginger  ale. 
Have  a  price  ticket  on  each  ledge. 
And  in  the  background  of  this  win¬ 
dow  I  would  have  these  signs :  “Our 
Delivery  Department  is  Sure  and 
Prompt.”  “For  Iced  Tea  Use  Our 
Own  Brand.” 

W.  Clyde  Milby. 

1 12  Chestnut  avenue,  Trenton,  N.  J. 


Philadelphia  Association  Tells 
Members  How  to  Sell 
Coated  Rice. 


Tells  Them  that  They  Must  Advise 
Customers  that  Rice  is  Coated,  or 
Probably  Encounter  Trouble  as  Vio¬ 
lators  of  Food  Laws. 


Immediately  following  the  publi¬ 
cation  in  the  last  issue  of  the  “Gro¬ 
cery  World  and  General  Merchant" 
of  the  article  touching  the  retail 
grocer’s  obligation  to  advise  his 
customer  that  the  rice  he  was  selling 
her  was  coated,  the  Philadelphia 
Retail  Grocers’  Association  sent  the 
following  to  all  of  its  members : — 

SPECIAL  NOTICE. 

Philadelphia,  July  1,  1908. 

Until  further  notice  we  would  sug¬ 
gest  that  when  you  sell  rice  which 
is  coated  and  polished  that  you  so 
notify  your  customers,  in  order  that 
you  will  not  be  held  liable  for  vio¬ 
lation  of  the  Pure  Food  Law. 

The  original  package  containing 
coated  rice  is  labeled  as  follows : — 

Rice  coated  with  glucose  and 
talc.  Wash  before  using. 

When  so  labeled  the  wholesaler 
has  done  his  part  and  is  not  liable 
under  his  guarantee,  responsibility 
for  violation  being  on  the  retailer. 

Yours  truly, 

Wm.  S medley, 

,  Secretary. 


Thousands  are  using  Forbes’  indexed 
coupon  books.  Many  have  used  them 
five,  ten  and  as  long  as  fourteen  years. 
This  demonstrates  their  worth.  Send 
for  free  samples.  See  advertisement. 


Why 
Was  It 
Brown  ? 

The  writer  opened  a 
can  of  New  York  State 
corn  the  other  day  to  see 
what  he  could  find.  It 
was  a  good  brand,  sold  at 
a  good  price,  and  ought 
to  have  turned  out  well. 

It  was  all  brown  around 
the  edges.  Why  ?  Be¬ 
cause  it  was  cooked  in 
the  old-fashioned  corn 
cooker  which  very  often 
burned  and  always  over¬ 
cooked  the  outside  in  or¬ 
der  to  get  the  centre  done. 

Onargo  Country  Gentle¬ 
man  Corn  is  cooked  in  the 
new  automatic  cooker, 
which  cooks  the  extreme 
outside  not  one  bit  more 
than  the  centre.  The  re¬ 
sult  is  a  can  of  delicious, 
tender  corn,  evenly 
cooked  'in  every  grain, 
succulent  and  fresh  be¬ 
yond  anything  your  cus¬ 
tomers  ever  tasted. 


Iroquois  Canning  Co. 

ONARGA,  ILLINOIS 
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Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Question :  H.  Zimmerman,  Read¬ 
ing,  Pa. — I  bought  from  an  Allen¬ 
town  concern  400  decorated  china 
plates,  for  which  action  I  hold  a 
signed  order,  saying  33  Rj  dozen 
plates  without  advertising.  I 
bought  this  plate  to  give  to  my  trade 
as  a  souvenir.  After  we  had  about 
275  plates  given  out  my  clerk  came 
back  from  delivering  an  order  and 
told  me  that  one  of  my  customers 
asked  him  whether  I  bought  this 
plate  second-handed.  I  examined 
this  plate  close  and  found  that  there 
was  an  advertisement  printed  on  it 
one  time,  but  was  taken  out  in  such 
a  wav'  that  you  could  only  see  it  if 
von  held  the  plate  in  a  certain  posi¬ 
tion.  I,  of  course,  stopped  giving 
any  more  of  these  plates  out  and 
wrote  to  this  concern  that  they 
would  have  to  take  back  all  the 
plates  I  had  on  hand  yet,  and  that  1 
wouldn't  pay  them  the  full  price  for 
the  plates  I  had  given  out  already, 
as  they  were  second-handed  and  not 
what  wc  ordered.  They,  however, 
refused  to  take  back  the  plates  or 
accept  the  other  offer,  saying  that 
they  held  a  signed  order  which  says 
33^3  dozen  plates  like  sample,  and 
that  if  the  plates  were  good  enough 
to  be  given  out  they  are  good 
enough  to  be  paid  for,  and  that  they 
will  prosecute  me  if  I  don’t  pay. 


But  1  have  my  wife  to  witness  that 
I  bought  the  plates  to  be  new  and 
without  an  advertisement  on,  and, 
as  said  before,  held  an  order  which 
clearly  says  333/3  dozen  plates  like 
sample  without  advertisement.  I 
still  have  about  125  of  these  plates 
on  hand  yet  and  I  would  sooner 
lose  a  hundred  dollars  than  to  give 
out  plates  with  somebody  else’s  ad¬ 
vertisement  on.  What  would  you 
advise  me  to  do? 

Answer. — If  this  was  a  sale  by 
sample,  which  it  seems  to  have 
been,  the  seller  has  fulfilled  his  part 
of  the  agreement  and  can  collect 
his  money  if  he  delivers  goods 
which  substantially  conform  to  the 
sample.  But  at  the  same  time,  the 
sample  must  not  contain  any  latent 
defect  which  would  make  it  unsuit¬ 
able  for  the  purpose  for  which  it  is 
sold,  and  which  is  known  to  the 
seller  and  not  to  the  buyer.  If  it 
does  the  buyer  can  rescind  his  con¬ 
tract  after  he  discovers  it.  My  ad¬ 
vice  to  this  correspondent  is  to  re¬ 
sist  all  efforts  to  collect  the  balance 
of  this  claim,  on  the  ground  that  the 
goods  were  not  up  to  sample.  If 
they  had  not  already  been  used  he 
could  refuse  to  accept  them  on  the 
same  ground. 

• 

Question:  Allentown,  Pa.— 
Kindly  publish  your  opinion  of  the 
following  case  in  the  next  week's 
issue :  A,  a  good  customer  of  ours 
for  about  five  years,  met  with  hard 
luck  in  November,  1907,  and  be¬ 
tween  the  dates  of  November  18 
and  December  28,  1907,  contracted 
a  grocery  and  meat  bill  with  us  to 
the  amount  of  $33.75. 

On  November  16  and  18,  1907, 
we  cashed  two  of  A’s  personal 
checks  for  $10  each  on  a  local 
bank. 


On  November  20,  1907,  we  re¬ 
ceived  notice  from  the  bank  that 
the  checks  were  “N.  G.” 

We  called  A’s  attention  to  the 
matter,  who  stated  that  he  would 
“fix  it  up  later,”  and  at  the  same 
time  stating  that  the  branch  house 
in  Philadelphia  of  some  Chicago 
firm  owed  him  some  $200  for 
services  rendered,  and  that  our  bill 
would  be  straightened  out  as  soon 
as  this  amount  was  forthcoming. 

On  December  30,  1907,  he  gave 
us  a  thirty-day  note  for  $53.75  on 
a  local  bank,  but  the  bank  authori¬ 
ties  refused  to  discount  it. 

Some  time  in  January  he  moved 
to  Chicago,  and  about  three  weeks 
ago  we  were  informed  that  he  had 
moved  to  Cincinnati,  Ohio. 

Under  the  circumstances,  is  it 
possible  for  us  to  attach  his  wages  ? 

Answer. — If  this  correspondent 
means  to  ask  if  he  can  attach  his 
debtor’s  wages  in  any  way  in  Penn¬ 
sylvania,  he  can  of  course  not  do 
that,  as  attachment  of  wages  is  not 
legal  in  this  State.  He  can  attach 
them  in  Ohio,  however,  provided  he 
first  obtains  judgment.  I  should 
send  the  claim  to  some  attorney  in 
Cincinnati,  Ohio.  He  will  obtain 
judgment  on  it  and  can  then  attach 
the  debtor’s  wages  provided  same 
are  due  by  some  concern  in  Ohio. 
The  attachment  of  wages  in  Ohio 
is  subject  to  certain  restrictions 
which  I  need  not  -go  into  here. 

Question :  R.  B.  Dunkelberger, 
Reading,  Pa. — I  have  a  customer 
whose  wife  had  been  buying  grocer¬ 
ies  of  me  on  credit  until  the  bill  was 
fairly  well  advanced.  The  husband 
came  in  the  store  and  told  me  not 
to  run  the  bill  any  higher.  The 
wife  started  paying  ofif  the  bill  un¬ 
til  all  was  paid.  But  in  the  mean¬ 
time  she  always  complained  that  her 


husband  did  not  give  her  enough 
money  so  she  could  pay  this  off  and 
still  pay  what  they  needed  for  im¬ 
mediate  use,  so  I  allowed  her  to  run 
another  bill.  And  until  the  first  was 
paid  another  was  created  a  little 
higher  than  the  first.  Remember, 
all  she  bought  were  necessaries  of 
life,  which  her  husband  and  fam¬ 
ily  needed  and  helped  to  consume. 
Now,  the  husband  refuses  to  pay 
the  second  bill,  on  the  ground  that 
he  told  me  some  time  ago  that  J 
should  not  run  the  bill  any  higher. 
Is  this  bill  collectible? 

Answer. — On  the  facts  here  sub¬ 
mitted  the  bill  is  clearly  collectible 
from  the  husband,  and  a  suit 
against  him  will  certainly  result  in 
a  verdict  for  the  full  amount.  It  is 
fundamental  that  a  husband  is  re¬ 
sponsible  for  necessaries  supplied 
the  wife,  either  for  her  own  use 
or  the  use  of  the  family.  There  is 
only  one  way  in  which  the  husband 
can  avoid  liability,  and  that  is  by 
proving  that  he  had  already  pro¬ 
vided  the  wife  with  necessaries,  or 
the  wherewithal  to  get  them.  If 
he  can  do  that,  his  notice  to  a  grocer 
not  to  supply  the  wife  with  goods 
wiil  be  binding,  and  if  the  goods  are 
supplied  in  defiance  of  it,  the  grocer 
can  sue  the  wife  and  recover,  but 
not  the  husband. 

In  other  words,  suppose  a  hus¬ 
band  gives  his  wife  $50  a  week  to 
pay  table  expenses,  etc.  At  the 
same  time  he  serves  notice  on  the 
grocer  not  to  trust  the  wife,  his 
reason  being  that  he  has  given  her 
the  cash  to  pay  and  needs  no  credit. 
If  in  spite  of  the  notice  the  grocer 
sells  the  wife,  he  has  no  action 
against  the  husband,  because  the 
husband  has  already  fulfilled  his 
legal  obligation. 


A  FEW  ITEMS  FOR  IMMEDIATE  SALE 

Goods  that  are  being  called  for  every  day. 

Prices  are  right  and  quality  guaranteed. 


^UOjyTER  8,-Qp 

^cgs, 

208nTdEI.AWARF.  AVE. 

AND 

209  N.  WATER  ST. 

I  L AO^v'V 


SYRUPS — Our  Specialty,  and  our  trade  on  the  increase;  have  you  handled  any  of 
our  goods?  Royal  Table  Syrup,  Gilt  Edge  Table  Syrup,  Extra  Amber 
Drips,  Quaker  City  Syrup,  King  B  Drips,  White  Clover  Syrup,  Cruiser 
Syrup,  New  Century  Sugar  Syrup,  etc. 


CANNED  PEAS. — The  pack  of  Southern  Peas  is  over,  and  the  pack  is  short  of  ex¬ 
pectations,  prices  should  be  higher  but  conditions  are  different  from  last  year 
and  we  are  able  to  offer  you  a  Standard  Early  June  Pea  at  80c.  a  doz.,  and  in 
lots  of  10  cases  upwards  at  75c.  a  doz.  This  can  be  retailed  at  10c.  a  can,  a 
popular  price;  a  bargain. 


FLY  PAPER— The  season  is  here  and  the  flies  are  with  us ;  now  for  their  ex¬ 
termination.  “Tanglefoot”  Fly  Paper,  250  sheets,  per  case,  $2.70 ;  “Sticky” 
Fly  Paper,  250  sheets,  per  case,  $2.30;  “Sticktite,”  5  sheets  on  a  plate,  25  plates 
in  carton,  per  carton,  80c.;  “  I.  X.  L.”  Poison  Fly  Paper,  50  5c  envelopes  in  a 
carton  at  75c.  Fly  Ribbon,  g  and  K  -gross  boxes,  per  gross,  at  $4.80. 

LAUNDRY  STARCH.— This  is  the  big  time  of  the  year  for  Starch,  and  we  have 
a  special  bargain  in  Rex  Brand  Lump  Starch,  50  lb.  boxes,  per  lb.,  3K  c.,  and 
in  lots  of  5  boxes  3  15c.  Ivory  Starch,  in  packages,  for  all  laundry  purposes, 
no  cooking  required  ;  a  fine  Starch  for  the  best  work.  Cases,  64  packages,  at 
$4.00,  and  ]4  cases,  32  packages,  at  $2.10  (profitable  to  handle). 


KIRK,  FOSTER  &,  CO. 


WHOLESALE  O  Q  NORTH  WATER  STREET 
GROCERS  PHILADELPHIA  -  PENNSYLVANIA 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


As  to  Obtaining  a  Sign. 

Vermontville,  N.  Y., 

June  29,  1908. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 


less  he  informs  the  consumer  that 
the  syrup  is  mixed  or  compound. 
The  safest  way  to  do  this  is  by 
stickers  on  every  package.  The 
same  applies  to  baking  or  compound 
molasses. 

Vinegar  made  straight  from 
apples,  in  the  old-fashioned  way,  is 
necessarily  pure  vinegar,  and  is 
therefore  not  subject  to  food  laws. 
No  ruling  has  ever  been  made 
covering  the  addition  of  more  sour 
apple  juice  after  the  vinegar  is 
made,  but  in  the  writer’s  judgment 
that  would  not  in  the  least  affect 
its  purity. 

*  *  * 


Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne 

Are  you  among  the 
7  per  cent.who  don’t? 


MILLBOURNE  MILLS 
£  Sixty-Third  a.nd  Market  Streets 
Philadelphia,  Pa.. 


Dear  Sir: — Replying  to  S.  M. 
Zook’s  inquiry,  will  say  I  think  he 
will  find  the  letters  suitable  for  a 
sign  by  addressing  D.  C.  Hum¬ 
phry’s,  913  Arch  street,  Philadel¬ 
phia,  Pa. 

Yours  truly, 

N.  H.  Breckenridge. 

*  *  * 

Selling  Compound  Syrup. 

Milton,  Pa.,  June  30,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — We  read  with  much 
interest  the  article  in  the  last  issue 
of  the  “Grocery  World  and  General 
Merchant”  on  the  matter  of  inform¬ 
ing  the  retail  trade  that  rice  is 
coated  with  glucose  and  talc.  This 
causes  a  similar  question  to  arise 
before  us  on  syrup.  All  syrups 
with  the  exception  of  pure  sugar 
goods  are  marked  on  the  barrel 
“compound.”  Is  it  necessary  for 
retailers  to  inform  their  customers 
when  filling  a  jar  or  bucket  that  the 
syrup  is  a  compound?  If  so,  will 
a  plain  gummed  sticker  with  the 
word  “compound”  printed  and 
pasted  on  outside  of  each  package 
filled  be  sufficient?  If  such  action 
is  necessary  on  syrup  should  not 
the  same  be  done  on  baking  mo¬ 
lasses  grades,  such  as  jobbers  of 
this  State  sell  ? 

We  have  noticed  at  various  times 
reports  made  bv  Pure  Food  Depart¬ 
ment  on  vinegar.  We  sell  exclusive¬ 
ly  cider  vinegar  made  in  the  old- 
fashioned  way  of  fermentation  by 
our  local  farmers,  nothing  put  into 
:t  only  the  juice  from  the  apple  left 
stand  until  it  gets  sour.  Is  there 
any  ruling  made  on  such  product? 

Any  discussion  made  on  above 
questions  in  your  columns  will  be 
appreciated  as  information  to  many 
grocers  we  are  sure. 

Yours  truly, 

Schreyer  Store  Co., 
Per  F.  V. 

The  same  suggestions  made  last 
week  regarding  the  sale  of  coated 
rice  by  a  retailer  apply  to  the  sale 
of  any  food  product  requiring 
special  labeling  which  the  retailer 
buys  in  bulk  and  sells  in  broken 
packages.  In  the  case  of  compound 
syrup,  no  retailer  obevs  the  law  un- 


Scheme  Agent  Gone. 

Berwick,  Pa.,  June  26,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — As  to  the  cost  price 
grocery  club  selling  granulated 
sugar  100  pounds  for  $1.75,  re¬ 
ported  in  the  “Grocery  World  and 
General  Merchant”  some  time  ago, 
whose  agent  was  located  here,  the 
agent  has  just  left  for  parts  unknown 
with  about  $500  in  cash.  Pie  left 
a  list  of  unpaid  bills  behind  with 
no  delivery  orders  to  those  who 
took  his  alluring  bait.  He  cut  mem¬ 
bership  to  $1  here.  He  is  hunting 
another  town  to  catch  suckers  in. 
The  United  States  is  full  of  suck¬ 
ers. 

Yours  truly, 

R.  S.  Swayze  &  Co. 

OBITUARY 

M.  R.  H.  LEVIN. 

Morris  R.  H.  Levin  died  Thurs¬ 
day  at  his  residence  in  Beverly, 
N.  J.,  in  his  sixty-second  year. 
Mr.  Levin  was  for  nearly  forty 
years  a  member  of  the  Philadel¬ 
phia  firm  of  S.  H.  Levin’s  Sons, 
established  by  his  father  more 
than  half  a  century  ago.  He  re¬ 
tired  from  mercantile  life  four 
years  ago,  and  later  organized  the 
First  National  Bank  of  Beverly, 
N.  J.,  the  presidency  of  which  he 
held  until  his  death.  For  many 
years  he  was  president  of  Councils 
in  Beverly  and  treasurer  of  the 
Beverly  Presbyterian  Church.  He 
is  survived  by  a  widow,  three 
sons  and  three  daughters 

Mr.  Levin  had  the  respect  of 
every  one  with  whom  he  ever 
came  in  contact  He  was  a  man 
whose  death  will  leave  a  void  in 
every  sphere  in  which  he  was 
active 

String  beans  average  35  cents 
per  basket  and  are  coming  plenti¬ 
fully  from  New  Jersey.  The  de¬ 
mand  is  fair. 


*Ihe 

''St&oid&.rd’’ 

Is  the  ONLY 
Cash  Register 

that  can  be  depended  upon  to  pre¬ 
vent  errors  and  give  details  of 
each  transaction.  Do  not  be  mis¬ 
led  by  offers  of  cheap  registers. 
We  can  meet  all  competition. 
Write  us. 

STANDARD 
C&sh  Register  Co. 

Wabash,  Indiana. 


Use  a  Box 
Yourself 


Before  you  decide  positively 
to  stock  Ohio  Blue  Tip  Safety 
Matches  get  a  box  and  use  it 
yourself.  We’re  perfectly 
willing  to  rest  our  case  on  that 
box.  Write  us  for  it  if  you 
can’t  get  it  anywhere  else. 

You’ll  find  every  match  per¬ 
fect,  every  one  instantly  ready 
for  business.  Just  as  safe  as 
any  safety  match  and  better 
because  you  can  strike  the  tip 
anywhere. 

Much  safer  than  any  parlor 
match. 

!  OHIO  MATCH  SALES  CO. 

NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse 
411  Marshall  Street. 
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Oakdale 

Pretzels 

Are  What  You 
Want 

<[f  Kiln  dried,  steam  pro¬ 
cess,  plenty  of  salt,  and 
more  to  the  pound  than 
any  other  kind. 

Many  a  customer  will 
walk  out  of  his  way  to 
patronize  you  if  you 
have  genuine 

Oakdale 
Steam  Pretzels 

<]f  Write  for  samples  and 
prices. 


Oakdale  Baking  Co. 

Oakdale  Building 

10th  Susquehanna  Ave. 

Philadelphia,  Pa. 


How  to  be 
Sure  of 
Good  Ham 

Just  see  that  it  is  SWIFT’S  PRE¬ 
MIUM  HAM.  That  is  all  you  need 
to  watch.  We  guarantee  every  ham 
that  bears  SWIFT’S  PREMIUM 
brand. 

That  is  mighty  important  to  you, 
BECAUSE  if  a  woman  gets  a  good 
ham  from  you  one  time,  and  a  poor 
one  next  time,  she  thinks  you  don’t 
know  your  business,  or  you  don’t  care 
whether  you  please  her  or  not. 

We  get  good  hogs,  selecting  them 
carefully,  cure  our  hams,  so  as  to 
make  them  uniformly  satisfactory, 
and  then  advertise  them  to  make  peo¬ 
ple’s  mouths  water  for  them.  You 
can  be  sure  a  PREMIUM  HAM  is 
tender,  delicious  and  appetizing. 

Swift  &  Company,  U.  S.  A, 
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New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  W.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  March  17,  1908: — 

881,929.  Renovating  butter,  etc.  W. 
F.  Jensen,  Lincoln,  Neb. 

882,006.  Process  of  making  crackers. 
F.  A.  Johnson,  Salisbury,  Mass.,  assignor 
to  Johnson  Educator  Food  Co.,  Boston, 
Mass. 

882,032.  .  Ice  cream  freezer.  T.  L. 
Valerius,  Fort  Atkinson,  Wis.,  assignor 
to  the  Creamery  Package  Mfg.  Co.,  Chi¬ 
cago,  Ill. 

882,040.  Chocolate  warming  table.  J. 
R.  Winsor,  Des  Moines,  Iowa. 

8827349.  Filler  for  egg  crates.  J.  H. 
Carter,  Chicago,  Ill. 

882,065.  Can  opener.  C.  J.  Johnson, 
Sunrise,  Wyo. 

882,080.  Percolator  pot.  G.  E.  Savage, 
Meriden,  Conn.,  assignor  to  Manning, 
Bowman  &  Co.,  same  place. 

882,094.  Baking  pan.  Thomas  Boyd, 
Cleveland,  Ohio. 

882,173.  Method  of  making  leguminous 
food.  W.  A.  Schwalbe,  Mosinee,  Wis. 

882,183.  Coffee  pot.  H.  L.  Wells, 
New  Haven,  Conn. 

882,244  and  882,245.  Twine  holders. 
F.  W.  Gibson,  West  Roxbury,  Mass., 
assignor  to  the  H.  D.  Beach  Co.,  Cos¬ 
hocton,  Ohio. 

882,438.  Preserving  jar.  Alfred  Wil¬ 
kin,  New  York,  N.  Y. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  fig  yeast.  Frank  Wedehase, 
Sebastopol,  Cal.  The  words  “Fig  Yeast.” 

For  soap.  Michigan  Soap  Works,  De¬ 
troit,  Mich.  The  words  “Sunrays  Soap” 
and  a  conventional  representation  of 
the  sun. 

For  hams  and  bacon.  Street  &  Coch¬ 
ran  Co.,  Baltimore,  Md.  The  words 


“Orange  Brand”  and  a  representation  of 
an  orange. 

For  canned  vegetables,  canned  and 
j  dried  fruits  and  spices.  Crocker  Grocery 
Co.,  Wilkes-Barre,  Pa.  The  word  “Idle- 
wild.” 

For  maple  syrup,  canned  salmon, 
canned  fruits  and  vegetables,  spices,  ex¬ 
tracts,  mince  meats,  jelly  powder,  choc¬ 
olate  and  cocoa.  George  Liss  &  Co., 
New  York,  N.  Y.  The  word  “High- 
wood.” 

For  washing  powder.  H.  F.  Foster, 
Toledo,  Ohio.  The  word  “Wunder.” 

For  tea.  Delano,  Potter  &  Co.,  Boston, 
Mass.  The  word  “Jungle  Chop.”  The 
words  “Flag  Chop”  and  a  representation 
of  a  flying  flag. 

For  soap  powder.  Dickinson  Distrib¬ 
uting  Co.,  Providence,  R.  I.  The  words 
“Sopo  Sanitary  Soap.” 

For  canned  salmon.  Griffith-Durney 
Co.,  San  Francisco,  Cal.  The  word 
“Rubicon.” 

For  chocolates  and  candies.  Marquise 
Chocolate  Co.,  New  York,  N.  Y.  A  rep¬ 
resentation  of  a  head  of  a  young  woman. 

For  roasted  cereals.  Eduard  Meyer, 
Friedrichswerth,  Germany.  The  word 
“Otwor.” 

For  peanut  butter.  Alexander  Mac- 
Willie,  Detroit,  Mich.  The  word“Eagle” 
and  a  representation  of  an  eagle. 

For  coffee.  C.  H.  Conrad,  Chicago, 
Ill.  The  words  “Blue  Ribbon”  and 
“Mokana.” 

For  chocolate.  H.  O.  Wilbur  &  Sons, 
Philadelphia,  Pa.  A  representation  of  a 
cupid  and  the  head  of  a  cow.  A  repre¬ 
sentation  of  a  cupid  stirring  the  contents 
of  a  cup. 

For  chocolates.  The  Brenner  Candy 
Co.,  Green  Bay,  Wis.  A  representation 
of  the  head  of  a  young  girl. 

For  sardines,  salmon  and  herrings. 
Edwin  Shivell,  Boston,  Mass.  The  words 
“Crystal  Sea.” 

For  chocolates.  The  Imperial  Choco¬ 
lates  Co.,  Cambridge,  Mass.  A  represen¬ 
tation  of  a  shield  surmounted  by  a  crown 


and  inclosed  within  a  wreath,  three  birds 
being  shown  on  the  shield.  A  represen¬ 
tation  of  a  shield,  in  the  upper  end  of 
which  is  a  representation  of  a  smaller 
shield  within  a  wreath  and  surmounted 
by  a  crown. 

For  candies.  Nardie  Bros.  &  Co., 
Pittsburg,  Pa.  The  word  “Highland” 
and  a  representation  of  a  man  dressed 
in  Highland  costume. 

For  canned  fruits  and  vegetables. 
Griffith-Durney  Co.,  San  Francisco,  Cal. 
The  words  “San  Bernardo.” 

For  flavoring  extracts.  E.  M.  Chase 
&  Co.,  Nebraska  City,  Neb.  The  words 
“The  Chase”  and  a  representation  of  a 
hunting  scene. 

For  flour.  Bowersock  Mills  and 
Power  Co.,  Lawrence,  Kan.  The  word 
“Zephyr.” 

For  tea.  The  Great  Atlantic  and 
Pacific  Tea  Co.,  New  York,  N.  Y.  The 
words  “Golden  Key”  and  a  representation 

of  a  key. 

For  a  cereal  breakfast  food.  Lafayette 
Coltrin,  Omaha,  Neb.  The  words 
“Uncle  Sam.” 

For  coffee.  Meyer  Bros.  Coffee  and 
Spice  Co.,  St.  Louis,  Mo.  The  words 
“Day  Break,”  “Verdict,”  “Cascade”  and 
“Ja-San-Mo.” 

For  cottonseed  oil.  Aspegren  &  Co., 
New  York,  N.  Y.  The  words  “Cracker 
Jack.” 

For  soap.  Swift  &  Co.,  Chicago,  Ill. 
A  circular  border  inclosing  a  letter  “S,” 
having  its  ends  connected  by  an  arrow. 

For  candy.  Blanke-Wenneker  Candy 
Co.,  St.  Louis,  Mo.  The  words  “Pin 
Money.” 

For  soap.  D.  R.  Bradley  &  Son,  Pleas- 
antville  and  New  York,  N.  Y.  The  word 
“Bradley’s.” 

For  canned  tomatoes.  Ragon  Bros., 
Evansville,  Ind.  The  words  “Bright 
Red.” 

For  jams,  marmalades,  jellies,  flavor¬ 
ing  extracts  and  preserved  fruits.  H. 
P.  D.  Kingsbury,  Redlands,  Cal.  The 
words  “Crown  Brand”  and  a  diamond¬ 


shaped  figure  containing  a  representation 
of  a  crown  and  the  letter  “K.” 

For  lunch  biscuits  and  crackers.  New 
England  Biscuit  Co.,  Worcester,  Mass. 
The  words  “Litttle  Brothers.” 

For  baking  powder.  R.  B.  Davis. Co., 
Hoboken,  N.  J.,  and  New  York,  N.  Y. 
The  words  “Dry  Yeast”  and  the  letters 
“O.  K.” 

For  chocolate  and  cocoa.  H.  O.  Wil¬ 
bur  &  Sons,  Philadelphia,  Pa.  A  rep¬ 
resentation  of  a  keystone  with  a  mono¬ 
gram  “N.  W.”  thereon. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


Here  Is  a  Good  Scheme! 

Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things — first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  d  r  0  p  p  e  d  in  a 
cup  of  hot  water; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 

Bouillon 

Capsules 

Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  inserted  or  subscribers  rrtt 
cut.  Answers  may  be  addressed  to  the  Grocbrv  World  when  desired,  provided  the  advertisement  is 
accompanied  by  io  cents  in  postage  to  pay  (or  remalilng  the  same.  To  non-subscribers  the  price  is  50 
cents  per  lssne. 


WANTED. 


WANTED.— By  Sept.  1st,  to  rent  good  gen¬ 
eral  country  store  with  post  office,  without 
buying  stock.  Prefer  south  central  Penn¬ 
sylvania.  Box  96,  Malaga,  N.  J.  3 

WANTED.— Salesman  covering  counties 
of  Lackawanna,  Columbia  and  Luzerne, 
calling  on  every  grocer  and  general  store¬ 
keeper  in  that  section,  desires  to  connect 
himself  with  a  wholesale  house,  either  on  a 
commission  or  salary  basis.  Can  give  best 
references.  Address  G.  W.  R.,  “  Grocery 
World  and  General  Merchant,”  Philadel¬ 
phia,  Pa.  3 

WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 

FOR  SALE. — Grocery  store  will  sell  stock 
and  fixtures  for  $650  cash.  2300  N.  12th  St., 
Philadelphia,  Pa.  2 

FOR  SALE. — Wholesale  tea  and  coffee 
business  in  Philadelphia.  Profits  average 
$60  a  week.  Seller  will  remain  with  pur¬ 
chaser  two  weeks  or  two  months,  to  get 
thoroughly  acquainted  with  business  and 
trade.  Stock,  good  will  and  fixtures  com¬ 
plete  will  cost  $3,000.  If  you  cannot  raise 
above  amount,  don’t  waste  your  time.  Ad¬ 
dress  G.  W.,  “Grocery  World”  Office, 
Philadelphia,  Pa.  1 

FOR  SALE.  —  Orangeade  fountain;  one 
computing  cheese  cutter.  Will  sell  at  a 
bargain.  H.  H.  Mosemann,  103  Howard 
Ave.,  Lancaster,  Pa.  2 

FOR  SALE  — Grocery  and  bakery.  Build¬ 
ing,  20  by  50  feet,  two  stories.  Located  at 
Kenilworth,  N.  J.,  beautiful  suburban  town 
of  New  York.  Last  year’s  cash  sales, 
$15,000.  For  further  Information  address 
John  Hiller,  Jr.,  185  Market  St.,  Newark, 
N.  J. _ 2 

FOR  SALE. — Fine  blatk  driving  horse. 
Also,  falling  top  buggy  with  rubber  tires, 
almost  new.  Andrew  Thompson,  1337  Sel¬ 
lers  St.,  Frankford,  Phila.  2 

FOR  SALE. — Stock  and  fixtures  of  store 
located  in  good  business  section  in  Ken¬ 
sington,  doing  $150  weekly,  half  cash.  Can 
be  bought  reasonable.  Size  of  store,  20  x  17 
feet.  Reasons  for  selling  :  on  account  of 
living  too  far  from  store.  Address  M.  O.  C., 
“  Grocery  World,”  Philadelphia,  Pa.  2 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 

FOR  SALE. — In  Bellefonte,  Centre  Co., 
Pa.  Population  5,000.  Surrounded  by  large 
and  prosperous  farming  community.  Stock, 
$1,842.32;  fixtures,  $r,ooo.  Will  sell  at 
inventory.  Volume  of  busniess  last  year, 
$19,815.72 — one-half  of  this  cash,  balance 
15  and  30  days.  Steady  trade  the  year 
through.  No  annoyance  from  strikes,  etc. 
Good  reasons  for  selling.  E.  T.  Roan, 
Bellefonte,  Pa.  3 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  314.— In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  326. — In  West  Philadelphia,  store 
(7*32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 


Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  333. — General  storein  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30x100  feet.  Business  about$4,ooo per  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  336.— On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  .  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  345. — In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  bs  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  347. — In  high  class  part  of  West  Phila- 
delph  a.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  353. — In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $r,ooo  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  362. — Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,500  for  the  property.  Full  inves¬ 
tigation. 

No.  365 — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x30 
feet.  Does  $300  weekly,  three-quarter 
cash,  balance  weekly.  Nets  clean  10  per 
cent,  above  everything  Stock  about  $900. 
This  store  was  established  seven  years 
ago  and  is  thoroughly  prosperous  and 
profitable.  The  present  owner  bought  it 
four  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  fix¬ 
tures  at  $550  and  stock  at  inventory.  Will 
take  all  told  about  $1  400.  Fullest  investi¬ 
gation.  In  order  to  guarantee  a  business 
of  $300  per  week,  seller  will  deposit  $100  as 
a  forfeit  for  the  buyer’s  protection. 

No.  366 — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x50 
feet.  Does  $400  weekly,  all  good  trade. 
Stock  about  $800.  Good  dwelling  connected. 
Business  thoroughly  profitable.  Owner 
going  to  Germany  and  will  sell  at  inventory. 
Cost  around  $1,500. 

No.  367  — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  Is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 


No.  369.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  $700.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $i,oco. 

No.  372. — In  South  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians  Fullest  investigation. 
Established  14  years.  Fixtures  about  $685. 
Stock  at  inventory. 

In  all  of  these  the  cause  o(  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 
0  o 

o  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
0  else.  We  are  specialists  in  that  and  o 


0  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  0 
o  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  is  0 
o  that  we’re  sure  will  suit  you.  o 

0  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

0  927  Arch  Street.  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

o  0 


00000000000000000000000000 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent. ,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lump  sum  Of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

FIXTURES  FOR  SALE  AT  BARGAIN 

The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  cash  register, 
self-measuring  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  $700  and  prepay  freight 
anywhere  within  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

027  Arch  Street,  Philadelphia.  Pa. 

FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  Trenton,  N.  J.,  family 
leaves  their  fine  tea  and  coffee  store  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain.  These  people  will 
sell  the  store  entire  if  desired.  Rent  can 
be  reduced  to  $60  per  month.  Store  estab¬ 
lished  only  three  months  ago,  but  is  already 
doing  $150  weekly,  all  cash.  Stock  now 
about  $200.  The  business  is  susceptible  of 


steady  increase,  and  a  buyer  can  go  in  now 
on  very  favorable  terms. 

WARNER  &  CO., 

927  Arch  Street, _  Philadelphia,  Pa. 

THIS  STORE  NETS  $5,500  A  YEAR. 
Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages  $2,sco 
and  makes  net  profit  of  $5,oco  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

027  Arch  Street. _ Philadelphia,  Pa. 

WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


WANTED — A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
“Grocery  World,”  Philadelphia.  tf 

EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100 ;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


FLEISCNMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


Seldom  See 

a  big  knee  like  this,  but  yourhorse 
may  have  a  bunch  or  bruise  on 
his  Ankle,  Hock,  Stifle,  Knee  or 
Throat. 

ABSORBINC 

will  clean  them  off  without  laying 
the  horse  up.  No  blister,  no  hair 
gone.  $2.00  per  bottle,  delivered. 
Book  10-B  free.  Absorbine,  Jr., 
for  mankind,  $1.00  bottle.  Removes  Soft 
Bunches,  Cures  Varicose  Veins.  Allays 
Pain.  Genuine,  mfd.  only  by 

W.  F.  YOUNG,  P.  D.  F„  9  Monmouth  St,  Springfield,  Mass. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SJIO  W  CA  RDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 
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UNDER  THE  DIRECTION  OF 


R.  DAET WYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  July  6,*  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel . .  $2.oo  per  bunch 

Selected,  9  hands,  packed  1  in  barrel .  1.75  Per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  I  in  crate .  1.35  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.20  per  bunch 

Selected,  7  hands,  packed  1  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 85  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1-35  Per  bunch 

Selected,  8  hands .  1. 00  per  bunch 

Selected,  7  hands . 75  Per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $3.25  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 


CALIFORNIA  LATE  VALENCIA  ORANGES. 


Fancy  quality,  96  to  box .  $3.00 

Fancy  quality,  126  to  box .  3.75 

Fancy  quality,  150-176  to  box .  4.25 

Fancy  quality,  200-216  to  box .  •  4.25 

Fancy  quality,  250-288  to  box .  3.75 

Extra  choice,  96-112  to  box .  2.75 

Extra  choice,  126  to  box .  3.50 

Extra  choice,  150-176  to  box .  4.00 

Extra  choice,  200-216  to  box .  3.75 

Extra  choice,  250  to  box .  .  •  3.60 

FANCY  MEDITERRANEAN  SWEETS. 

Fancy  quality,  96-11  to  a  box .  $2.50 

Fancy  quality,  126  to  a  box .  3.00 

Fancy  quality,  150-176  to  a  box .  3.50 

Fancy  quality,  200-216  to  a  box .  3.50 

Fancy  quality,  250  to  a  box .  3  00 


FANCY  FLORIDA  PINEAPPLES. 


Fancy  Red  Spanish,  24s .  $3-°° 

Fancy  Red  Spanish,  30s .  2.85 

Fancy  Red  Spanish,  36s .  2.50 

Fancy  Red  Spanish,  42s.' .  2.25 

Fancy  Red  Spanish,  48s .  2.00 

MESSINA  LEMONS. 

Extra  Fancy  Messina,  300  size,  per  box .  $4  00 

Extra  Fancy  Messina,  360  size,  per  box .  3.50 

Choice  Messina,  300  size,  per  box .  3.50 

Choice  Messina,  360  size,  per  box . . .  3.25 


Extra  Fancy  Large,  150  size,  per  per  half  box 


CALIFORNIA  BUDDED  SEEDLINGS. 


Fancy  Quality,  96-112  to  box .  $2.35 

Fancy  Quality,  126  to  box .  2.50 

Fancy  Quality,  150-176-200  to  box .  3.00 

Fancy  Quality,  216-250  to  box .  300 

Fancy  Quality,  288-360  to  box .  2.50 

CALIFORNIA  LEMONS. 

uancy  quality,  300  to  box .  $3-00 

Fancy  quality,  360  to  box .  3.00 

Fancy  quality,  extra  large,  270  to  box .  3.00 

Choice  quality,  240  to  box .  2.75 

Choice  quality,  300  to  box . 

Choice  quality,  360  to  box . 


1 


GIVE  SOME  ATTENTION  TO 
THE  MONEY  MAKER 


Fine  fruit  not  only  brings  people  into  your 
store  but  if  you  buy  the  right  goods  at  the 
right  prices  you  make  splendid  profits. 

We  will  show  you  how  to  make  money  on 
fruit  if  you  will  get  in  to  see  us. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


The  Fly  Ribbon 

THE  GREATEST  FLY  CATCHER  EVER  INVENTED 

Ever  Ready  for  Use. 

Irresistibly  attractive  to  Flies. 

CLEAN  :::  ECONOMICAL :::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni¬ 
ture.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  $4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 

SUTTER  &  HARDING,  Distributers  for  Philadelphia 

Send  for  Samples  and  Descriptive  Matter  to 

THE  FLY  RIBBON  MFG.  CO. 

202  and  204  E.  100TH  ST.,  NEW  YORK  CITY 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “ GROCERY  WORLD  AND  GENERAL  MERCHANT ”  ivho  is  unable  to  pur  chase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  ivitli  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

"A”  Java . 26 

"B”  Java . 24 

“C”  Java . 24 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

"A”  Mocha . 24 

“B”  Mocha . 22 

“C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

"A”  Maracaibo . 18 

“B”  Maracaibo . 17 

“A”  Santos . 16 

“B”  Santos . 15 

••C”  Santos . 14 

Peaberry  Santos . 14 

"A”  Rio . 12 


No.  1  Rio . 10  y, 

No.  2  Rio . 09 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 


King  Bee,  100  lbs.  to  case . per  case  15.00 

Seven  Day,  100  lbs.  to  case . per  case  11.00 


TEA. 

No.  25  Gunpowder . 

No.  28  Gunpowder . 

Best  Gunpowder . 

No.  25  English  Breakfast . 

No.  28  English  Breakfast . 

Best  English  Breakfast . 

No.  25  Moyune  Gunpowder . 

No.  28  Moyune  Gunpowder . 

Best  Moyune  Gunpowder . 

No.  25  Imperial . 

No.  28  Imperial . . 

Best  Imperial . . 

No.  25  Oolong . 

No.  28  Oolong . 

Best  Oolong . 

Young  Hyson . 

Japan  . 

Heno  y,  and  %  lb.  packages . 

Silver  Moon . 

Silver  Bell,  1  lb.  packages . 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  y  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packages, 
5  doz.  to  box . per  doz. 


Per  lb. 
.24 
.35 
.45 
.20 
.33 
.40 
.33 
.38 
.50 
.33 
.35 
.50 
.28 
.35 
.45 
.35 
.35 
.50 
.27 
.26 


.45 


.90 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  3  lb  ,  sauce,  2  doz .  1.50 

Pin  Money,  21b.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall,  4  doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz .  1.03 

Wagner’s,  *  lb. ,  sauce,  2  doz .  1.08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 85 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 65 

Belmont  Cream,  2  lb  ,  2  doz . 90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1.25 

Belle  Brand,  2  doz . 85 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.50 

Pin  Money,  standard  early  June,  2  doz..  1 .00 
French,  extra  flnB,  100  in  case,  per  oase,  18.50 
Pin  Money  Combination— 

2  lb. ,2  doz . .  90 

Kidney  Beans— 

2  lb.,  2  doz . . . .  ,75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . *0 

Standard,  2  lb.,  2  doz .  1.25 

Little  Darling,  2  doz . 

Pumpkins— 

3  lb.,  2  doz .  90 

Gallons . 

String  Beans— 

2  lb.,  2  doz . . 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can . 85 

Sweet  Potatoes,  3  lb.,  2  doz . 

1  lb.  Pulp,  for  soup .  48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 91 

Standard, 3s,  2  doz . .85 

Gallon,  doz .  2.40 

Fair  Quality,  8s .  80 

3s.  2  doz . - . 66 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz . 

Clover  Leaf,  %  lb.,  flat,  4  doz .  1-25 

Sockeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jookey,  1  lb.,  tallf4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz . i . 95 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  54  lb.,  flat,  4  doz . - .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  1.45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz . 

Star,  y.  lb.,  8  doz.  in  case .  1.50 

Star,  l Z  lb.,  flat,  8  doz . 

Gold  Label,  >4  lb.,  flat,  8  doz . 

Beaver,  54  lb.,  flat,  8  doz . 

Clams _ 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1.10 

Mackerel- 

Mackerel  in  sauce,  oval . 

Oysters— 

Standard,  5  oz.,  2  doz .  1.C0 

Sardines,  in  Oil—  per  case. 

54  oil,  100 . 

Gold  Label,  oil,  100  cans .  6.50 

Standard,  54  oil,  100 .  3.50 

54  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  54  oil,  fancy  cartons,  100  cans  4.50 
54  Mustard  Sardines — 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Leon  D’or  Brand,  100  cans .  4.00 

54  Mustard  Sardines — 

Gold  Label,  60  cans .  4. 50 

|4  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines— 

54  Oil,  Martell  Brand,  100  cans .  16.00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
54  Oil  Imported— 

Martell,  100  cans .  9.50 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . - . 


CANNED  FRUITS.  Per  doz. 


Apples,  3  lb.,  2  doz . 80 

Blackberries,  2  lb.,  2  doz .  1.00 

Blueberries,  2  lb.,  2  doz . 


Gooseberries,  2  lb.,  2  doz . 

Pie  Peaches)  3  lb.,  2  doz .  95 

Pears,  3  lb.,  2  doz .  1  00 

Sliced  Pineapples,  2  lb.,  2  doz .  1.25 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz .  1 . 25 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .90 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb.,  2  doz .  1.00 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.19 

California  Apricots,  2  doz .  1.90 

California  Cherries,  2  doz .  2.60 

California  Peaches,  254  lb.,  2  doz .  2  35 

Wheeler  Peaches,  3  lb.,  2  doz .  2. CO 

Sliced  California  Peaches,  1  lb„  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples— 

Evaporated,  50  lb . . . 

Evaporated,  1  lb.  packages,  4  doz . . 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 

Best,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package,  36 . 

Bulk,  26  lbs . 

New  Figs — 

Box,  10  lbs . 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.._ . 

American  Brand,  26  lb... . 

Dates— 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 

40-  50,  25  lbs . 

50-  60, 25  lbs . 

60-  70, 25  lbs . 

70-  80,  25  lbs . . . 

80-  90, 25  lbs . . . 

90-100,25  lbs . 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lba . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs . 

Seeded,  36 1  lb.  packages. . 

Sultana,  36 1  lb  packages . 

Sultana,  bulk, 25 On . 


Per  lb. 
03 

.0954 


.0954 

.1254 


.0854 


.10 


.17 


•0854 

.08 


.0754 

.07 


.0654 

•06)4 

.05 


•  0754 

•0754 

•  0854 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0554 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04 y, 

Japan,  100  lb.  sacks . 0554 


SALT.  pgr 

sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . „ . . .  1.C0 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2 .78 

Fine  Dairy,  3s,  100  to  bbl .  2.64 

Fine  Dairy,  4s,  70  to  bbl .  2.63 

Fine  Dairy,  5s,  60  to  bbl .  2.52 

Fine  Dairy,  8s,  35  to  bbl .  2  33 

Fine  Dairy,  10s,  28  to  bbl .  2.33 

Worcester,  254s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48 10c.  packages .  3.10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1.60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  254  bushel 

to  bag .  2.50 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2  60 

Green  Peas,  dried,  about  166  lbs.  to  sack  ... 
Black-Eyed  Peas . 


Per  lb. 


California  Lima  Beans,  about  80  lbs.  to 


sack .  .  .06 

Imported  Lima  Beans,  about  90  lbs.  to 

. .  ,,  06 

Split  Peas,  210  ibs . perbbi.  7.75 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . . 0452 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  MelaSBes,  No.  44 . 32 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 31 

Gold  Medal . 31 

King  Syrup . 31 

OrangeBrand  Syrup . • . 33 

Orange  Brand,  254  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  254  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips ,  54  gal .  cans,  1  doz.  2.15 
Calvert  Brand  Pure  Porto  Rico . 22 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  o.  > 

Cut  loaf .  p 

Powdered .  „  ^ 

Fine  Granulated,  American .  ”  o 

Fine  Granulated,  100  lb.  sacks .  «  -j 

Confectioners’  A .  3  a. 

No.  1,  A .  g 

Light  Yellow .  ^ 

Fine  Granulated,  2  lb.  bags .  «  S' 

Fine  Granulated,  5  lb.  bags .  ■  g 


CONDENSED  MILK.  case. 


Baby,  1  doz.  glass  jar* .  1.90 

Challenge,  4  doz .  3.85 

Eagle,  4  doz .  6.25 

Magnolia, 4  doz . 4.20 

Red  Cross,  4  doz . 4.15 

Star,  4  doz .  4.20 

Dime  Brand,  4  doe .  3. 60 

Lion, 4  doz . , .  4.25 

Premium,  4  doz .  3.95 

Hires’  Silver,  4  doz .  4.35 

Square,  4  doz .  3.40 


EVAPORATED  CREAM. 

Case. 

Gold,  double  size  can,  4  doz . . .  3.85 

St.  Charles,  4 doz .  3.90 

Our  Pet,  large  size,  4  doz . . .  3. 25 

Our  Pet,  baby  size,  6  doz .  2. 80 

Peerless,  small  size,  4  do* .  1.80 

Peerless  large  size,  4  doz . .  3  20 

Columbia,  4  doz .  3 . 30 

Silver  Cow,  6  doz . . 

Van  Camp*,  4  doz,  in  cans . per  can  4.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pooket,  durable  match  box .  1 . 10 

Search  Light,  100s,  5  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  5  gross . 55 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross . per  case  6.25 

Black  Diamond,  600s,  100  in  case... per  case  3  60 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.75 

5  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2  boxes 

19ft  Kqto  Rnet  Qnun  f run  A  Oft 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

♦Bee . 100  3.90 

♦Big  Schooner . 100  3 . 75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

*Ivory,  10  oz . 100  7.00 

*Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.25 

♦Lenox . 100  3.00 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

♦P.&G.  Oleine .  72  3.00 

Premium . 100  3.76 

♦Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

♦Star . 100  3.00 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2 .45 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3. 90 

♦Wonder  Worker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.75 

♦Snowberry . 100  8.90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.&G.  Naptha . 100  8.85 

Duck . 100  3  85 

20  Mule  Borax . 100  4.00 

Rib . ...100  1.85 


♦  5  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  60  1.9E 

Grand  Pa’s,  large  size .  50  8  2E 

Sweet  Maiden . 1  doz.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3  75 

Sweetheart .  50  1.90 

Lava . 100  3  75 

Pearl . 60  2.40 


SCOURING  SOAP. 


Bars.  Box. 

Fairbanks .  50  1.88 

Sapolio . 3  doz.  2  .25 

Wrigley’s . 100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  3.60 

Lipp’s  Scourer .  60  2.25 

Sil  San .  50  2.03 

Armv  and  Navy  Compound . 4  doz.  1.80 

Finoia  Star  Polish . 100  3. 85 

Silver  Sand . per  bbl .  2 . 50 

American  Scourer .  100  3.75 

Bon  Ami,  10c.  size . 3  doz.  2  50 

Brooks’ Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  1 . 10 

Old  Dutch  Cleanser,  4  doz .  8.26 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 42®  .45 

Choice,  barrels .  .40 

Good,  barrels . 26®. 30 

Fancy,  quart  jars . per  do*.,  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle . 41®. 43 

prime .  .37 

Good . 36 

Ordinary . .22 

Blended,  fancy .  -36 

Blended,  choice .  .83 

Blended,  good .  -30 

2-lb  tins,  3  doien . per  case,  2 . 90 

Quarts,  2  dozen . per  case,  2 . 90 

Bugar  Syrup- 

Pore,  extra  fanoy . - . 85®.  *8 

Pure,  choice .  .24 

Blended,  fanoy .  -82 

Choice .  -29 

Vanilla  Drips . 29®  .80 

Tins,  2-lb.,  2  dosen . per  case,  1 . 96 

Tins,  2%-lb. ,  2  doien . per  case,  2 . 30 

Tins,  8-lb.,  2  doien . per  case,  2.50 

Tins.  5-lb..  1  doien . .per  case,  2.25 


SALT  PISH. 

Mackerel—  Per  bbl. 

Extra  8hore  Bloaters,  count  85@  95 .  32.00 

Georges  count  110@U5 .  25.00 

Shore  2s,  count  225@250 .  30  00 

Medium  Irish  2s, thin, count  300@400 .  18.00 

Norway,  count  40U@4&0 . 22.00 

Norway,  count  300@350 .  26.00 

Norway,  count  240@270 . 

Norway,  count  170@185 . 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . . . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . . . .  .16®  .18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . 28®  .85 

Choicest . 45®.  65 

mperial — 

Common  to  fair . — < . 22®. 25 

Superior  to  fine . 80®. 85 

Extra  fine  to  finest . 40®  .45 

Choicest . 60@.56 

Young  Hyson — 

Common  to  fair . 16®.  18 

Superior  to  fine . 22®. 80 

xtra  fine  to  finest . 85@.40 

joicest . 45®.  60 

Hyson- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Japan- 

Common  to  fair . 

Superior  to  fine . 23®  . 26 

Extia  fine  to  finest . 28@.S0 

Choicest . 32@ .  38 

Basket-fired— Common  to  fair . 22@.25 

Basket-fired— Superior  to  fine . 28@.S0 

Basket-fired— Extra  fine  to  finest . 32@.38 

Basket-fired— Choicest . —@.45 

Dust .  @.12% 

Oolong- 

Common  to  fair .  @ .  17 

Superior  to  fine . 17®  .22 

Extra  fine  to  finest . 25@.36 

Choicest . 40®.  65 

ouchong— 

Common  to  fair . 17®  .18 

Superior  to  fine . 20®  .25 

Extra  fine  to  finest . 30@  .36 

Choicest . 40@.60 


@.14 

@•18 

@.25 


ROASTED  COFFEES. 

Sumatra -Mandheling— Fancy  brown...  .86 

Old  Government — Best .  .29 

Old  Government — Choice . 27 

Old  Government — Prime . ..  .26 

Old  Government— Good .  .23 

Mocha- 

Genuine  Arabian . 28 

Maracaibo— 

Cucuta— Best . 16% 

Cucuta— Choice .  .16 

Cucuta — Prime .  .15 

Cucuta — Good . - . „...  .14 

Laguayra— 

uaracas — Finest, . — - .  .20 

Caracas— Choice . . . — .  .17 
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Peaberry— 

Santos— Fancy . 17% 

Santos — Choice . . 17 

Santos— Fine . ..  .16 

Rio— Fancy . .. . 17 

Rio— Choice . 16% 

Rio— Fine . ; . 16 

Santos— 

Best’ . 16 

Choioe . 15 

Prime . 14% 

Good . 18% 

Fair . 12% 

Rio— 

No.  1— Golden . 15% 

No.  2 . 15 

No.  8 . 14% 

No.  4 . . . 14 

No.  5 . 18% 

No.  6 . 18 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrel* .  Per  lb . 

Allspice . .07 

Cassia  buds . .35 

Cinnamon,  Mat* .  .10 

Cinnamon,  Twalo .  .20 

Cinnamon,  Ceylon . 23@  .27 

Cinnamon,  Batavia . 25®. 80 

Cinnamon,  Saigon . .75 

Cloves,  Zanzibar . .  .17® .  20 

Cloves,  Amboyna . -  .25 

Cloves,  Penang . 35®. 88 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 21®.  22 

Ginger  Jamaica,  unbleacned . .  .20®  .21 

Ginger,  Calcutta. .  .08 

Nutmegs,  75-  80s . -  .22®. 25 

Nutmegs,  105-llOs . 18®.  20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore . 15®.  17 

White  Pepper,  fancy .  25@.30 

Red  Peppers . 1 .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . | . 15% 

Cinnamon,  extra . ; . 26% 

Cinnamon,  Saigon . 1 . 73% 

Cloves . . 26% 

Ginger .  \14 

Nutmeg . - . 39% 

Black  Pepper  - . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  doi. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs . 1.50 

Paprika .  1-45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 


CANNED  GOODS. 

VEGETABLES. 

Asparagus—  Per  do*. 

Mam.  white  2%s, unpeeled  Calif..  5  75 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green,  Is .  4.10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is . .  .55 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1.00@1.05 

Fancy,  plain  or  sauce,  2s .  1 .15@1.25 

Fancy,  plain  or  sauce,  8s .  1.65@1.66 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1.15®  1.25 

Standard .  1 . 10@1. 15 

Soaked . . .  75. @  .85 

Beans,  Stringless— 

Fancy  2s . 2.00@2.10 

Fancy  Is .  1  ■  10@1 . 20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . - .  90 

Standard,  not  stringless,  2s. .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75@  .80 

Other  standard  grades  2s . 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1 . 60@1 . 76 

Sifted  2s .  1.16@1.86 


-3- 


Telephone  2s . 

Sweet  Wrinkled  2s . 

Standard  E.  J.  2s . 

Soaked  2s . 

Succotash- 

Extra  fancy  Maine  2a . 

Fancy  Maine  2s . .*. . 

Extra  standard  2s . 

Pumpkin- 

Fancy,  8s . - . 

Fancy,  gallon* . . 

Squash- 

Fancy  8s . .. . 

Tomatoes— 

6%-ln.  cans,  fancy  New  Jersey . 

6%-in.  cans,  ex.  stand.  N.  Jersey. 
6-ln.  cans,  standard  New  Jersey- 

Standard  Maryland, No.  3 . 

2-lb.  cans . .. . 

Gallons,  stmdard  New  Jersey . 

Gallons,  extra  standard  Maryland 

Quarts,  glass  jars. . 

Beets— 

Fanoy  Strawberry  8* . . . 

Cut  3« . 

Sweet  Potatoes  8* . 

Sauer  Kraut  8s . . . 

Spinach- 

Standard  Maryland  8s . 

Fancy  New  Jersey  8* . 

Gallons . 


1.25 

Loose  Raisins— 

Per  lb. 

1.40@1.60 

Valencia,  4  or.,  28  lbs . . . 

.07 

1.00@1.10 

California,  4  cr.,  50  lbs . 

.08 

.75®  .80 

California,  8  or.,  50  lbs . 

.07 

1.40 

California,  2  cr.,  50  lbs . 

Figs— 

.06% 

1.10@1.25 
■  95@1.00 


1 . 10@1  •  20 


1.20 


1.60 
1.40 
1.16 
.95@1.00 
.75@  .80 
3.75 

2.80@8.00 

2.90 


1 . 40@1 . 60 
1.10@1.15 
1.15 
.  95@1 . 10 


1.25@1.40 

1.40@1.66 

4.75@5.00 


FRUITS. 

CALIFORNIA. 

Aprioots—  Per  do*. 

Fancy  8s . . .  8.80 

Extra  2%s .  8  20 

Extra  standard  2%s .  2.65 

Standard  2%s . 

Gallons .  8  25@8.65 

Cherries— 

Extra  White  Ss .  4.40 

Extra  White  2%s .  3.75 

Extra  standard  White  2%s .  3.50 

Standard  White  2%s . 

Extra  Standard  gallons .  9.75 

Bartlett  Pears- 

Extra  3s .  8.80 

Extra  2%s .  3.10 

Extra  standard  2%s .  2.75 

Standard  2%s . — 2  40 

Plums,  Egg  or  Gage- 

Fancy  38 .  8.00 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

ExtraSs... .  8.80 

Extra  2%S .  8.25 

Peaches,  Crawford- 

Fancy  8s .  8.25 

Extra  standard  2%s . 

EASTERN. 

Pears- 

Fancy  New  York  2s .  1.75 

Fancy  New  York  State  2%s .  2.90 

Standard  2s .  1.50 

Pineapples— 

Sliced  or  grated  2s .  2.25@2.40 

Sliced  or  grated  Is .  1.10@1.20 

Pie,  grated,  gallons .  4 . 00 

Singapore  l%s .  1 . 15@1. 26 

Plums,  egg,  3s . 

Plums,  gage,  8s . 

Apples— 

Gallons .  8.50 

Strawberries— 

2s,  fancy . 8.00 

2s,  extra . 

Raspberries— 

Red,  fancy, 2s .  2.75 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is .  5.00 

Flat  %s .  2.50@2  75 

Kippered  Herring— 

Is  . .  150 

Alaska  Salmon- 

Pink  Is . -  1.10 

Medium  Red . .  1.25@1.30 

Choice  Red  is .  1.40@1.50 

Columbia  River  Chinook  Salmon— 

Flat  %s .  1.25@1.30 

Tallis .  2.00 

Flat  Is .  2.  20 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic  %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2.85@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. .  .09% 

Smyrna  Suit.,  fancy,  6  cr.,  SO  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  carton* . 


@.18 

10 


.09 

.08% 


.11 

.09 

.08% 

■06% 


.10 


06% 


Baskets,  1  lb.  and  2  lb . 15 

Layers,  2%-in.,  10  lbs . 

2%-in.,  12  lbs . ... 

2%-in.,  12  lbs. . 

2-in . ,  12  lbs . 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb .  cartons,  ohoice . 

Bulk,  choice,  60  lbs . 

Natural,  choice . 

Citron- 

According  to  quality . 19%@  .21 

Lemon  Peel- 

According  to  quality . 11%@  13 

Orange  Peel- 

According  to  quality . 11%@  .13 

Fard  Dates— 

60  lbs.,  bulk . 

1-lb.  pkgs.,  80-lb.  case . 

Persian  Dates— 

60  lbs . 

Prunes,  California,  25-lb.  boxes. 

Epinense,  20x30 . 

80x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . 

70x80.  90x100 . 

Prunes  in  25-lb  boxes. 

Fancy  40x  50 . 

5Gx  60 . 

60x  70 . 

70x  80.... 

Prunes,  Oregon,  26-l'b  boxes. 

80x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  26  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  26  lbs . 


.14 
07% 
.06% 
.06 
•  05% 
.05 


.11% 
•  10% 
.10 


•  07% 
.07 


.12 


.10 

.11 


.12 

.11% 


.27% 


.28 

.20 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 40  @  .46 

Valencia,  28  lbs . 33  @ .  40 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs .  .20 

French  Princess .  .20 

Tarragona,  120  lbs .  .15% 

Hard  Shell,  100  lbs . 

Braiils— 

New,  large,  180  lbs .  .11 

Filberts— 

Turkish . 

Sicily,  180  lbs .  .12 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs .  .14 

Pecans _ 

Polished ,801bs . 10  @.12 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs .  .16 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  26  lbs .  .18% 

Extra  choice,  boxes,  26  lbs .  .14% 

Choice,  bags,  125  lbs .  .12% 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  17.00@22.00 

High  quarters,  boneless .  24.50@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality . 11.00@20.00 

Mushrooms,  %s,  accord’g  to  qual.  19.00@35.00 
Mushrooms,  %s,  accord’g  toqual.  15.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

per!  b . 06®  .09% 
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GROCERY  WORLD  PRICES  CURRENT 


CORRECTED  WEEKLY. 


Ant-  ‘•m.rtOer  tv  the  “GAUWJSM2  WORLD” 'who  M  unable  to  purchase  at  the  following  price*,  will  confer  a  fw&or  wpon  thiafoumal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuation*. 


AD  y  ANCE&.  CotwBB. 

Eggs .  *7 

Hams . . 

Pure  Lard .  44 


' 


DMCLINMS. 

Dressed  Sheep  and  Lambs .  44 

Poultry,  Philadelphia  Broilers .  45 

Butter  Dishes . 62 


ADDITION B. 


Colama. 


tliftl  UD  SEA3UEJ1  EYIBYYHI8  YOU  BUY. 

Standard  Wef*5i«»  par  BnaheL 

Marrow  Besas . „ . ,...6c,  !t» 

Medium  60  " 

Pea  Beans . _ . . . . . „..6o  *■ 

Red  Kidney  l!eanfl_....„„ . j8  " 

Hominy  ... . . «6  " 

Peaee  ......no 

Barley . . . 48  >< 

Potatow . . ., . 56  “ 

FI sxseed... . . j8  " 

Onions . 53  •< 

Shallbarks  ... iHMSMeii •* »•  «••••••••••  ■  !««•, 4®  *  ' 


COL. 

Alarm  Cash  Drawer . . 33 

Alum  . . 47 

Ammonia .  3 

Ammunition ... .  * 

Axle  dream . — . — ...  3 

Saga,  Paper . . . 41 

Bag  and  Twin*  Holden — .33 

Baking  Poaniar. . 3 

Barley . . . .... . -3° 

Basket*  - —si 

Bath  Brick  . . ........59 


Beans . mm. . 

Blacking,  Shoe  . . 

- »9 

••••*•••  4 

Broshe. . . 

Buckwheat  Flour . 

Bung  Borer* . 

Butcher*’  Sundries. 

. . 33 

Butter  Dishes . 

Butter . .  7 

Batter  Color . . 

. 47 

Cacdlej . . 

. . z6 

Candles . . . 

KMMM  ^ 

Canned  Goods . 

California  Fruits . 

Vegetables.. . . 

Fish . . . 

Pie  Fruit . ..10 


COL. 

1...HM..13 


Sardlaas . 

Meats  ... . S3 

Soups...  >  ee  hm  e  •  e  hnm  e  .  e  eee.ee  X  5 

Can  Openers . 33 

Capers  M»»«»»HH»S«SSSWMS«H»N»I7 
Caps,  Gun.  •  •.M444  M4ttesetM**«S  G 

CfttSOp  .  . .  t  6 

Ctrcil  Specialties.. 30 
Cereal  Coffee  M4*ttl4M4ft«MI4e4  3® 
Cheese .... 

MMe4sMs.HSMStee44.4l7 

Chocolate  and  Cocoa. ........ 17 

Chawing  Oum . . „..Ji 

Cider  . ....M..M.HM.....M..Se 


Clothes  Pins . 

Cocoanut... ....... 

MMMMSSMM.SI 

. 

.  6 

Coffee  M&lls . . 

Condensed  Milk , 
Cream. . . 

IMMSMMMMlIO 

Condensed  Mince  Meat . 38 

Com  MeaL.. . «sg 

Corn  Starch . . 58 

Cottoleno. . . . 27 

Cracked  Wheat. . . . ag 

Crackers,  Cakes,  etc.... . 21 

Cranberries  . 

Cutters,  Dried  Beet. . ....33 

Tobacco . 64 

Delicatesaeu . 22 


Dressed  Meats... 

Drugs,  Grocers' . 


COL. 

>-•44 

47 


*U» . 

essence  of  Codes... 
Kxtracti... 


SSSSSSSSSSI 


.17 
..  6 
-49 


Fancy  Groceries . «7 

Farina ........ ..........  ...—.......sg 

Farinaceous  Goods . -....sg 

Faucets ..............33 

Canned  F!sh . . . it 

Fixtures . . . ...........3a 

Flour . 29 

Flour,  Self  Rising.- . 29 

Floor,  Buckwheat . 29 

Fiy-papei  ’ssss«.tttss  ssstssss  SSSSM  59 

Food,  Bird . - . 59 

Fruit  Butters . ......46 

Fruits,  Domestic,  Dried.. ..35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . „.... 


Gelatine  — . - . 31 

Ginger,  Jamaica..,..— . 47 

Gravel,  Bird . — — . 39 

Grocers’  Fixtures. . 32 

Herring . 35 

Hominy  and  Grits . 30 

Honey . 60 


COL. 

Ink . .—■•••.,..........37 

Insect  Powder . 4t 

Ironing  Wax-  SttttStMttlSttMM  59 


Jars  and  Jar  Rubbers . 7 

Jellies . 46 

Junket  Tablata . —...—so 


Ketchup—- 


........ 16 


Lamp  Goods—.. - 37 

Lard..— . -44 

Lemons  and  Oranges— . 

Lentils . 30 

Licorice  — . . . - . 47 

Lime . — . —.37 

Live  Poultry . 45 

Lye,  Concentrated . 37 

Macaroni  3a 

Mackerel.— . . —34 

Maple  Sugar  and  Syrup.  ...60 

Matchea . 37 

Measures— . — . 33 

Meat— . - . —.44 

Mince  Meat . . . —38 

Molasseo  —.60 

. . 59 

. 57 

Mustard,  Prepared..— . 57 

Marmalade- . 46 

Noodles,  Kgg . 30 


Mucilage— 

Mustard..—. 


COL. 

Nats  Stsssss«S44MSSe«ts44SH4tSSSSSS 

Oat  Maal., . - . - . 30 

Oils. ............ .»3  9 

OU,  American . . . 40 

Olive  OU  eeee.aeaeeaeeeeeeseeeeeeeelfO 
Olivas  . . SMS  •39 


Paper  ..4s 

Paper  Bags . - . 4s 

Peanuts— . . 

Peas,  Dried . . sg 

Pepper  Sauce . . . 5s 

Plddc* . 4a 

Pickled  Meats . 41 

Plum  Pudding . —...46 

Pork  and  Beef. . —...43 

Potash . —.37 

Potato  Chips  esse  *******  *»e**st**43 

Poultry  Seasoning . -...45 

Poultry,  Dressed. . 45 

Poultry,  Live . 4$ 

Powder,  Rl&e . . .  6 

Preserves . - . ——46 

Provisions . -.—...43 


Rennet. . 

. ......Jo 

Rice  . . . . 

. . 51 

Rice  Flour . 

Rolled  Oats 

. . 30 

Root  Beer _ 

. S3 

Rope ..- . 

Rosin . 


COL. 

. 59 

. 48 


Sago  ...30 

Salad  Dressing- . —.52 

Sal  Soda-  •  MMMMIMtMMMMMtlj^ 

Salt- . 31 

Sapolio . 55 

Sardines. . 13 

Sauce  and  Condiments . 5a 

Sauer  Kraut . 46 

Scales . 32 

Scoops,  Grocers'....— . 33 

Scouring  Soap . 55 

Seeds . 53 

Shoe  Dressing . - .  4 

Shot . - .  6 

Smoked  Fish— . . . 35 

Soap,  all  kinds.... . 54 

Soda,  Bicarb.  MMMMMMMMMM  53 

Sort  Drinks— . - . 53 

Soups  ...«...r4 

Specialties . - . 56 

Spices . 56 

Whole . 57 

Starch  .•••—58 

Stove  Polish . 38 

Soap  Powders- . . . 53 

Segars . 64 


COL 

Sugars  - .  < 

Sulphur . . . 48 

Sundries . 39 

Syrups . . . 60 

Tacks-....— . - . 59 

Tapioca . 30 

J" . 49 

Teas . Jr 

Tobacco,  Chewing . .  64 

Smoking .  64 

Tobacco  Cutters . ,3 

Tubs . 6j 

Twine  Holder . 33 

Twine . 59 

Vermicelli . 32 

Vinegar . 43 

Washboards . 6s 

Wax,  Fruit  Jar . 59 

Wheat,  Cracked . 30 

Wheat  Flour . 30 

Wrapping  Paper— . ,1 

Wringers,  Clothes . 

Woodenware . 61 

Witch  Harel . 48 

Yeast  Cakes . 6j 


5.60 
5.5° 
5-75 
5-4° 
5.50 
6 .70 
7-83 
6.30 
5.65 
5-5° 


-1- 

SUQAR. 

Confectioners'  Lozenge,  XXXX . 

“  Powdered . 

41  Crown  A . 

41  Crystal  A . 

44  Coarse  Granulated . 

Eagle  Tablets . . . . 

Crystal  Dominoes . 

Cut  Loaf . 

Patent  Cubes . 

Powdered . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Granulated . . . 

Fine  Granulated . 

44  in  50-lb.  bags  packed  a  in  100- 

lb.  bag . . . 

in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

14  in  10-lb.  bags  packed  10  in 

KX5-lb.  bag . 

14  in  5-lb.  bags  packed  in  bbls.... 

in  5-lb.  bags  packed  in  100-lb. 

bags . 

in  a-lb.  bags  packed  in  bbls.... 
in  a-lb.  bags  packed  in  100-lb. 

bags . 

in  a-lb.  cartons  in  cases . 

in  a-lb.  paper  packages  in 

cases . 

Confectioners’  A . 

1 —  Keystone  A. . 

2 —  American  A . . 

3 —  Centennial  A . 

4 —  California  A . 

5 —  Franklin  B . 

6—  Keystone  B . 

7 —  American  B . 

8 —  Centennial  B . . . 

9 —  California  B . 

10 — Franklin  Extra  C . 

n — Keystone  Extra  C . 

12 —  American  Extra  C . 

13 —  Centennial  Extra  C . 

14 —  California  Extra  C . 

15 —  Franklin  C . 

16 —  Keystone  C . 


T®A.  Per  lb. 

Japans — Basket-fired .  20  @  35 

Japans — Pan-fired — Common  to  fair .  so  @  23 

.  24  (§>  28 

Choicest .  30  @  38 

Formosa— -Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  (§>  35 

Choicest . . . 40  (cty  50 

Foochow— Common,  cargo .  14  (5>  16 

Good,  medium .  17  @  22 

Superior .  23  ®  28 

. 3°  ®  35 

Choicest .  (§>  40 

Gunfowdbr— Choice  to  Extra .  29  @  35 

Choicest . . . 40  @  45 


J.40 

5-4° 

5-50 
5  55 

5.55 

5.65 

5*65 
5  55 

5- 55 

5.20 

5.10 

5-15 

5.05 

J.00 

4-95 

4.90 

4-»5 

4.80 

4-75 

4.70 

4.65 

4.65 

4.60 


Fine.. 


Choicest  . 
Imperial — 


India — Common  to  Fine . . 


*7 

9 

30 

35 

® 

4° 

45 

5° 

55 

15 

20 

32 

@ 

35 

30 

® 

35 

15 

20 

28 

3° 

35 

® 

4° 

il 

® 

38 

18 

® 

4° 

>5 

® 

17 

18 

9 

28 

3° 

® 

4° 

Fez  lb. 

•45 

•47 

4° 

•43 

•35 

•37 

•45 

>40 

45 

■4° 

•45 

•40 

PACKAGE  TEAS. 

Lipton's  Teas — 

In  54  Sl  lb.  In  y  lb. 

Ceylon  and  India,  No.  1 . 

Ceylon  and  India,  No.  2 . 

Ceylon  and  India,  No.  3.  . . 

Black  and  Green,  No.  1 . 

Black  and  Green,  No.  2 . 

English  Breakfast,  No.  1 . 

English  Breakfast,  No.  2 . 

Formosa  Oolong,  No.  1 . 

Formosa  Oolong,  No.  2 . 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  and  J£s,  15,  *0  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  y s  and  J£s, 

15, 20  and 25  lb.  boxes.  Formosa,  Ceylon. 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 40 

Tetley's  Tea —  Per  lb. 

y  lb.  or  56  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

i-lb.  Silver  Sacks . 22  54 

54-lb.  Silver  Sacks . 23 

i^-lb.  Silver  Sacks . 2354 

54-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . perlb.net  .18 

5  lb.  silver  bags .  44  “  .19 

1  lb.  silver  bags .  44  41  .1 9 54 

J4  lb.  silver  bags .  44  44  .20 

y  lb.  silver  bags .  44  44  .21 

Packed  in  cases  containing  100  pounds. 


McCormick  &  Co's  Banquet  Brand —  Per  dox. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4.00 

No.  100 .  8.00 

AS&5  MONI  A.  per  doz. 

Purple  Ribbon.  16  oz.,  2  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  dox.  boxes .  1.50 

Purple  Ribbon,  %  gals.  54  dox.  boxes .  *.70 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes . 75 

Colburn's  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  2  doz . * . 85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  9. 25 

Mica,  y  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  Per  Dos 


y  lb.,  4  doz.  in  case. ...  1 .00 
54  lb.,  2  doz.  in  case. ...  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  54  doz.  in  case....  16.75 


Davis'  O.  K.,  #-lb.,  4  doz . per  dox.  .45 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz.  .90 

Davis’ O.  K.,  i-lb.,2doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  K-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  J4-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4.40 

Leslie's, y -lb.  cans,  1  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  54-lb.  cans,  2  doz.  cases . 90 

Leslie's  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 8254 

6  oz.  glass,  2  doz .  1  0754 

6  oz.  glass.  4  doz .  1.04 

6  oz.  glass,  6  doz .  1  03 

6  oz.  ,1  gross,  in.bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

10c. -can,  4  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  1.25 

x-lb.  cans,  1  doz.  in  case . per  doz.  2.50 


— 


Royal,  10c.  size,  4  doz.. 

«  ^  1  m'  4  d?,X . 


.86 

1.30 

a. 40 
4  65 

2.25 

1.25 
12.00 

a. 50 
•  55 

it75 

O.oo 

1.30 

.80 

45 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

4  4  44  “  U-lb.  44  44  44 

Boston  Brand,  5-lb.  size,  54  doz.  case....per  doz. 

44  i  44  1  44  ....  44 

44  y  **  s  44  ...  44 

**  X  “  z  “  <1 

Purity  Brand  5  44  56  "  ••••  0 

44  1  44  1  44  ....  44 

“  X  “  3  “  ....  0 

“  X  44  3  “  ....  " 

BLACKING — Shoo.  Per  Gross. 

Shinola . — . per  doz.  .75 

Shinola,  54  gross  in  box,  with  8  brusnes  and 

daubers  or  mg,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . per  gross  6.80 

Bixby’s  best,  No.  1 . . .  a. 75 

44  44  B.  B.  B.  M . per  y  gross  4.50 

Jacquot  Blacking,  No.  5 .  4.35 

Handy  Box,  French,  No.  *5,  large .  10.00 

44  44  44  small .  5.00 

Mason's  No.  1,  y  gross .  s.22 

44  44  a,  44  .  s.6o 

44  44  3,  44  .  a  85 

“  "  4.  “  .  4  55 

“  '  5,  .  7  50 

T.  M.  French . per  doz.  1.00 


SHOE  DRESSING. 

Mason's . 

Acme,  1  doz . . .  1 

Bixby's  Royal  Polish,  1  doz . 

Bixby  Jet  Oil  Polish . 

Brown’s  Shoe  Dressing,  1  doz . 

Brown's,  Army  and  Navy,  1  doz . 

Boyer’s  Frencn  Dressing . 

44  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  a  . 

Boston  Waterproof,  black .  2 . 

Boston  Jr.  Waterproof,  black,  10-cent  size... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large^  black .  a  . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish .  2. 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polisniog. . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet . s. 


Star  Combination,  russet. 

Dandy  Russet  Paste,  large . 

Bossola  Waterproof  Paste  Polish,  .atge . 

Rossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes _ _  s, 

Oil  Paste  black,  never  dries  up,  * 


IV.,. 

.78 

’•g 

is 

•65 

75 

70 

•7® 
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GREEN  COFFEE.  >b. 

Rio  Golden  Fancy.... . . 09  @  09 % 

“  Prime . . . .  @08 

“  Choice . 

Santoi  Peaberry ,  extra  fancy . - .  @  •  12  % 

“  Fancy . to 

"  Choice .  @.09% 

Maracaibo,  Strictly  Fancy,  Mild . 12  @.12)4 

“  Choice . . . . .  @.nJ4 

Washed  Caracas,  Fancy . 14  @.n% 

Laguayra,  Fancy .  .  10% 

java,  Kxtra  Fancy  Old  OoTernment . 2o)4@.2i 

“  Extra  Fancy . . .  @.  20 

“  Fancy... . 

Mocha,  Hand  H  bales,  genuine,  finest.,  ©.19 

Mocha  Seed,  Santos,  Fancy  . . 

Mocha  Seed,  Santos,  Choice .  @.rog 

KOASXKU  UOFFKE  IN  BULK. 

Rif.,  Extra  Fancy  Golden.. .  ©.12 

“  Prime .  © .  10 

“  Choice .  ffi.09% 

Santos  Peaberry,  extra  fancy .  .16 

Santos,  Extra  Fancy .  .13 

“  Fancy . — .  ©i»K 

"  Choice .  @.12 

Caguayra,  Fancy .  @.14 

Maracaibo,  Choice . . . @.14)4 

“  Fancy.... .  ©.15 

"  Extra  Fancy .  ©.15% 

Java,  Extra  Fancy  Old  Government .  @-*S% 

“  Fancy .  @.24% 

Mocha,  Finest.., . @.23)4 

Linton's  Blended  Coffee — 

Mocha  and  Java,  No.  1 . sa 

“  “  "  . so 

"  "  '*  3. . 17 

«  "  “  4. . 14 

Pack  la  a|  and  jo-lb.  cans,  and  *s,  50  and  100-lb.  bags. 
Loverlng  Coffee  Co. — 

Ventura . 1J% 

Eureka . 14X 

Leader . .13 

iap . 1* 

peclal,  Ne.  6 . II 

Special  Drive . 11 

Extra  Value  Blend . 10% 

Bargain  Blend . xo 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Perlb 
Two  per  cent,  discount  on  package  coffee.  Sold 

on  the  equality  plan. 

New  York  Card  Price,  xoo-lb.  Cases.  60-lb.  Cases. 

Arlesa .  15V  JsAn 

Arbuckle’s  Seven  Day .  io}(  10% 

Lion . 13H  13& 

B.  Fischer  ft  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .*6 

Salndo,  lbs . eo 

“  50-lb.  tins . 19 

"  barrels . 18 

Vlv,  lbs . 16 

“  50-lb.  tins. . .15 

“  barrels . . . 14 


-s- 

Llpton’s  Package  Coffee- 

Special . . . at 

Perfection . 10 

Packed  In  30  and  60  pound  cases. 

German- American  Coffee  Co. —  Per  lb 

Triunfe,  24  2-lb.  cans . >9 

“  48  r-lb.  cans . . . 29% 

Trinidad,  60  or  100  i-lb.  cartons . . . 26 

"G-A”  Blend,  20  3-lb.  cans . . . 24 

La  Crutada,  60  or  100  s-lb.  cartons . 21  )4 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 18  J4 

Tumbala,  60  or  100  i-lb.  cartons . 16% 

Quezal  (after-dinner),  ja,  24  or  48  cans 

Per  %  >b . 35 

Levering  Coffee  Ce. — 

Tourist,  40  or  6e  1  lb.  tins . 27)4 

Tourist,  24  or  30  3  lb.  tins . 27)4 

Almoco,  40  or  60  1  lb.  tins . . . 20)4 

Almoco,  24  or  30  3  lb.  tins... . . 205$ 

E.  L.  C.,  100  lbs.  to  case . 14 

E.  L.  C.,  60  lbs.  to  case . 141^ 

Golden  Drip,  2  lb.  begs,  too  lbg.  to  case . 14H 

Golden  Drip,  1  lb.  bags,  roe  lbs.  to  case .  14H 

COFFEE  ESSENCE  AND 
CHICORY, 

Pfeiffer  &  Dlller’s  “  Kosyr  ”  :— 

50  tins  In  box.. . per  box  3 .  So 

12  tins  In  box . . . .per  carton  .95 

alb.  tins . per  dor.  5.75 

George  Floto's  Sons — 

Kioto's  Coffee  Essence,  Jf-gross  improved 

cans . per  gross  1,25 

Floto's  Coffee  Essence,  %-grots  cans,  tin 

ends . per  gross  2 . 70 

Floto’s  Coffee  Essence,  -gross  cans,  all 

tin . per  gross  2.I5 

Floto’s  Package  Chioery,fj-Ib.oatee,  per  lb.  .04)4 

Floto’s  Vienna  Cofloe  Essence,  Manilla, 

K  gross . . . . . per  grots  i.a$ 

Hummel's  Eseenoe,  tin  oan,H  grots,  per  gross  2.85 
“  “  tin  sods,  <*  “  2.70 

"  "  Improved  “  "  2.15 

Chicory,  SeUg’s.  6s’s.„ . . . 05 H 

“  Engliih  Ground,  bags  about  lie  lbs.  .05^ 

“  Francks’,  stick,  65  lbs . e<H 

"  Muller's,  Columbus  Bread,  5  sticks 

to  lb.,  65  lb . % 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs . — .  2, 35 

Blasting,  B.  kegs.  25  lbs .  1.50 

Duck,  kegs,  12 %  lbs .  4.75 

Duck,  kegs,  6V  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  rs)4  lbs .  2. 6j 

FG,  FFG,  FFFG,  kegs,  6*  lbs .  1.50 

Drop  Shot,  1  to  10,  bags,  25  R». . .  1.85 

BB,  bags,  25  lbs . . . .  2.10 


— T— 

BLUING — Dry.  For  Gross. 

Barlow's,  small,  2  doz .  2.60 

“  large,  1  doz . . . . .  5.20 

Sawyer’s,  No.  1,  6  doz.  . .  1.50 

No.  3,  3  doz .  3.35 

Colburn’s,  No.  z,  4  doz .  1 .60 

“  No.  2,  3  doz .  2.50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.60 

Ball  Blue,  2  oz.,  3  doz .  4.80 

BLUING — Liquid.  Per  Gross. 

Boyer's  Bengal,  8  oz.,  J4  grots .  3.90 

Cream  Indigo,  2  oz.,  V  gross.... .  3.90 

Cream  Indigo,  4  oz.,  Q  gress .  7.40 

Cream  Indigo,  8  oz.,  %  gross .  11.40 


BUTTER.  p„ib. 

Tub  Butter  :— 

Creamery,  Extra,  io-lb.  tubs . . .  .26 

“  First,  11  . .  ,25 

“  Second,  "  .  .24 

'*  Third,  f>  . . . 

“  Imitation,  30-60 ’bs .  .as-. 24 

“  5-  and  io-lb.  rolls,  60-  and  zoo- 

lb.  boxes .  ,27 

Ladles,  30-60  lbs.,  bakers’  use .  .20 

Print  Butter  :— 

Star  or  S.  D.  brands,  1  lb.,  ao-50-lb.  bxs,  .  29 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  ,28 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  ao- 

50-lb.  boxes .  .27 

Shcal  (“400")  Elgin,  so-50-lb.  boxes .  .26 

Sheaf. .  .15 

Milhen  Farm,  lbs.  and  %  lba .  .30 

Gurnse,  pounds  or  half  pounds .  ,28 

Belle  Spring .  .26 


CANDLES.  Per  lb. 

P.  k  O.,  6  s,  30  lbs . . . . .  10H 

“  «6’*,  "  . 11H 

Paraffine  4’s,  fi’s,  8’a  cartons,  36-lb.  cases, 

per  lb . 08  % 

Searchlight  Hotel,  16’s,  30  lbs. . 09V 

Peerless  “  “  “  . . .  lyt 

Bright  Light,  “  “  . . per  box  2  00 

Werk’s,  8’s,  30  lbs . . 

“  r6’s,3olbs . . 

Carriage  Candles,  size  6xiH . 19 

Martha  Washington,  long  12s . per  lb.  .17 

JARS  AND  JAR  RUBBERS 

Glass  Jars—  Gross 

Pints .  6.40 

Quarts . 6.65 

Half-gallons .  8.75 


-8- 

Jelly  Turn  Wen- 

Barrel*,  ss  do . . . par  dot.  .  19 

(No  charge  for  barrels.) 

Jar  Top*  and  Rubbers — 

Mason’s  Caps,  J4  gro.,  no  rubbers,  per  gro.  2.75 
Jar  Rubbers — 

Lip,  wide . ..per  grots  .85 

Acme,  wide,  1  dos.  cartons . per  lb.  .45 

“  medium,  1  dos.  cartons . .  “  .40 

Reliable,  white  rubber,  wide . 26 

“  “  medium. . 26 

Black,  medium. . perlb,  .25 

(15  lb.  lots  1  cent  per  lb.  leu.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  do s. 

“  Sage . . .  “ 

“  Thyme .  " 

“  Savory .  " 

"  Special  case  asssortmemt,  s 
doz.  Sweet  Marjoram,  1 
doz.  Sage,  %  doz.  Thyme, 

)4  doz.  Savory . per  case 

Colburn’s  “A"  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

H-lb.  cartons,  1  doz . . . per  dos. 

H-lb.  “  “  “ 

H-lb.  “  “  •• 

54 -lb.  screw  cap  bottles,  a  dos . per  dos. 

K -lb.  square  cans,  s  dos. .  “ 


•  4® 
■75 
■  »5 

:B 


CANNED  GOODS. 

Tomatoes—  p#t  Dos. 

Mrs.  Hancock’s  Frying . . .  1.15 

DuBois’ Frying .  1-IO 

Jersey  Kin|,  No.  3,  Standard  Jersey . 9a 

Blue  Hen  Chickens,  No.  3 . 92)4 

Silver  Lake,  fancy,  Jersey . 97 % 

Hoffecker’s,  standard.  No.  3 . . 85 

Plantation,  No.  10,  1  doz .  s  .45 

Silver  Lake,  No.  10,  1  doz .  2 .75 

Golden  Rule,  No.  3,  seconds .  77J4 

Alta,  No.  2 .  ,60 

Lima  Beans — 

Tinsley's,  extra  small .  1.25 

Silver  Lake .  1  .eo 

Early  Autumn . 95 

Boyer’s,  No.  2 .  1.07% 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  Fancy .  1 .50 


BORDEN’S 

Peerless  Brand 

Evaporated 


Milk 


AN  UNSWEETENED  CONDENSED  MILK 


Made  by  the  Originators  of  Condensed  Milk,  who  for  50  Years  have  devoted  all  their  Energies  to  the 
Production  of  the  Highest  Quality  Sanitary  Milk,  in  which  Gail  Borclen  was  The  Pioneer. 

A  Point  of  Interest  to  Jobber,  Retailer  and  Consumer 

BORDEN'S  CONDENSED  MILK  CO. 


EST. 1857 


LEADERS  OF  QUALITY’ 


New  York 


mm 


nUllkl 

Bt^T  Knows. 

E.  B.nOORE^^, 

flVE  CH[CAG£lJ  ■ 


“One  Ounce  of  Prevention 
Is  Worth  a  Pound  of  Cure” 


If  you  will  tell  your  customers  to  use  the  product  pictured  here,  on  their 
floors  it  will  make  them  look  like  new  and  it  will  preserve  them.  A  floor  treated 
with  rioore’s  Wax  will  last  twice  as  long  as  one  that  isn’t.  Your  customers 
are  getting  this  wax  from  paint  stores.  You  might  as  well  have  this  money. 
Besides  the  big  profit,  every  case  contains  Universal  Coupons  for  you  and 
your  customers. 


E.  B.  MOORE  &  CO.,  76  Wabash  Avenue,  CHICAGO,  ILL. 
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Aeon,  y . . . . . . . 95 

Acorn.  No.  . . ; . ®5 

Safe,  No.  * . 5J 

White  Wax  Batte- 

Champlen . *7  A 

Wlniom,  N.  Y.,  No.  io,  i  dot .  3-s» 

loans  (Pork  and  loans— 

1.  &  M.,  No.  3,  plain .  1.35 

1.  *  M.,  No.  3,  tomato  sane# .  1.55 

Campbell's,  No.  s,  plain...™— — . . 90 

Campbell's,  No.  a,  sane*  . . . — . 90 

Oxford,  Mo.  3 . — . — . .  1.05 

Narragansett,  No.  3,  tomato  sauce .  J -37% 

Van  Camp's,  No.  1,  sauce,  4  doz . 8 7  34 

Van  Camp’s,  No.  a,  sauce,  a  doz .  i.3*5< 

Moore  &  Brady,  No.  3,  plain . 85 

Moore  &  Brady,  No.  3,  sauce . 90 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 4a  34 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  .4734 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain .  97X 

Martin  Wagner  Co.,  No.  3,  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 5» 

Schimmel's,  No.  1,  sauce . 65 

Schimmel’s,  No.  a,  sauce . 95 

Schimmel’s,  No.  a,  plain . 90 

Bunker  Hill,  No.  3,  plain . 77J4 

Bunker  Hill,  No.  3,  tomato  sauce . . . 80 

Snider’s  Pork  and  Beans,  in  tomato  sauce— 

3-lb.  cans,  a  doz . per  doz.,  1.80 

a-lb.  cans,  3 doz .  “  s.40 

i-lb.  cans,  4  doz . — .  “  -9° 

1 -gal.  cans,  X  doz .  “  5  00 

Snnnysldo  Pork  and  Beans,  pWa  or  In  sanco— 

3-lb.  aaas,  a  des . par  dos.  .93 

s-lb.  cans,  3  dos.  . . — ...  “  .7* 

i-lb.  cans,  4  dos.  ... .  "  •  45 

i-gal.  sans,  X  dos.™ . — ...  “  3  » 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  a . 8#34 

Van  Camp’s,  No.  a,  a  dos.  . . per  doz.  .77% 

Corn— 

Paris,  fancy  Maine .  1 . 15 

American  Beauty,  extra  fancy,  Shoe  Peg...  .8$ 

Cream  of  Susquehanna . 95 

Baker's,  O.  W.,  whole  grain . 8234 

Shoe  Peg,  Susquehanna . 80 

Shoe  Peg,  Osborn’s. . 65 

Mark,  crushed . 65 

Rex,  No.  a,  Fancy  Whole  Grain . 65 

Vanity,  No.  a,  Whole  Grain . <234 


Peas — 

Tres  Fins,  too  cans . . .  >3-75 

French,  very  fine,  100  cans .  13.25 

French,  fine,  roe  cans .  11.75 

French,  medium,  too  cans .  10.25 

Boyer's,  Midgets .  1.55 

Boyer’s,  Extra  Sifted .  125 

Boyer’s,  Sifted .  1 . 10 

Boyer’s,  Early  June . 93 

Jumbo  June  — . 90 

Little  Nell's,  Baltimore . t»% 

Hermit  Brand,  No.  o . jsJ4 

Beets — 

Silver  Lake,  fancy,  No.  3 .  1 . 00 

Chatauqua,  No.  . . . 

Succotash— 

Quaker,  extra  fancy.. . . . . s  .03 

Spinach — 

Champion,  No.  3 .  1 .  oe 

Shawnee,  No.  3 .  1.  10 

Farren’s,  No.  3 . . .  1 .00 

Farren’s,  No.  10 .  3.25 

Sweet  Potatoes — 

Victory,  Bo.  3,  a  dos. • ............................. 

Pumpkin — 

Sliver  Lake,  No.  3 . 85 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  2 . 42)4 

Silver  Lake,  No.  10  <  doz .  a  .33 

Asparagus — 

Superior,  large.  No.  #34 .  3.50 

Staple,  medium,  No.  #34 .  3.00 

Swan,  medium.  No.  #34 .  3.25 

Del  Monte  Tips,  No.  i34 .  2.85 

Extra  Tips  No.  1 J4 .  a. 75 

El  Dorado  Tips,  No.  z34 .  2.7a 

El  Rle,  medium,  No.  #34,  2  dos .  2.73 


CALIFORNIA  CANNED  FRUIT. 
Apricots —  For  doz. 

Extra  Quality .  2 . 40 

Extra  standard . 

Standard  . 

Pears — 

Bartlett,  extra  quality,  a 34s .  a  25 

Bartlett,  extra  standard,  a34> . - .  a. 20 

Bartlett,  standard,  2)4*, .  a. 00 

Cherries — 

Extra  quality,  aJ4» .  2.53 

Extra  standard,  2j4s .  2.50 

Standard,  234.. .1 .  2.25 

Peaches — 

Goddess,  No.  234,  ex.  stand’d  lemon  cling.,  a. 20 
Tioga,  No.  2 34,  ex.  standard  lemon  cling...  2.15 
Valley,  No.  a34,  standard  lemon  cling .  a  02 
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Thistle,  No.  a34,  standard  lemon  cling .  1.95 

Agate,  No.  2 34,  standard  lemon  cling .  1.90 

Lake  View,  No.  #34,  yellow  free .  i.8e 

Oak,  Sliced,  Lemon  Cling,  No.  1.  4  dos .  z  .35 

Columbus,  No.  #34,  pie  peeled  yellow  free...  1.4734 
Columbus,  No.  s34,  pie  peeled  lemon  cling..  1 .50 
Plums — 

Ex«ra  standard  egg . . . . 

Extra  standard  pies  gage  . . . 

Standard  egg -  s.43 

Standard  gage . . . — .  1.43 


DOMESTIC  CAMMED  FRUIT. 
Applet— 

Wayne  Co.,  No.  10, 1  dos . . .  a. 50 

Keystone,  No.  3,  2  doz . . . 85 

Booth’s,  oval.  No.  3 . jo 

Blackberries — 

Farren’s,  extra  preserved,  Ne.  e .  1.3# 

Silver  Lake,  eyrup,  Ne  e .  1.35 

Nigger  Head,  No.  a .  1.0734 

Spring  Garden,  No.  1 . 90 

Blueberries — 

Leggies,  No.  «_ . — . .  1 . 30 

Loggies,  No.  se . — . . . — .  i  .15 

Cherries — 

Silver  Lake,  pitted.  No.  s . 

Flour  City,  wnlte.  No.  a . 

Peachea — 

Maryland  Leader,  yellow,  No.  3 .  1.5234 

Maryland  Leader,  white .  r.4734 

P.  &  B.  yellow,  No.  3 .  1.55 

Poars — 

Silver  Lake,  No.  3 . . . . 

Fowling  Creek,  good,  Ne.  3 .  s  .23 

Ayres  Good,  No.  3 .  2.05 

Raspberries — 

Red  Farmside,  extra,  preserved,  Ne.  1 .  s .  30 

Pride  of  Rochester,  fancy,  preserved.  No.  s  i.ge 
Rhubarb — 

Silver  Lake,  No.  10,  1  doz . 

Strawberries — 

Anchor,  No.  a . 90 

Jumbo,  No.  1,  4  doz .  i.oe 

Silver  Lake,  No.  a .  1.45 

Defence,  No.  a .  1.90 

PInoapple— 

Acorn,  E.  &  C.,  No.  a .  i.ge 

General,  E.  &  C.,  sliced,  No.  s .  1.80 

Indian  River,  E.  8c  C.,  No.  s .  1.65 

Terrapin,  E.  A  C.,  sliced,  No.  . .  1.60 

Orange  Grove,  E.  &  C.,  No.  a .  1.33 

Singapore  Chunks,  No.  134,  4  doz .  1.05 

Wallace,  E.  &  C.,  sliced.  No.  a .  1.30 

Singapore,  cubes,  No.  i34,  4  doz .  i.eo 

Wagner’s,  No.  1,  cocktail,  2  doz . 95 

P.  &  B.,  grated,  No.  3 . 75 

James,  No.  3,  pie,  grated . 80 

Singapore,  cubes.  No.  1,  4  doz . 6734 
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The  Paul  Taylor  Brown  Co’s 

SlngnporePInoappia,  extra  preserved. 

Chop  Tan  Hin,  %  lb.,  cubes .  7534 

“  H  lb.,  sliced . 7734 

"  i34  lb.,  cubes .  ,.m3? 

134  lb.,  chunks .  1.1034 

1 34  lb.,  spiral  sliced . ‘  ,1.15 

iM  lb.,  smooth  sliced . £1.2234 


CANNED  CRABB,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs—  Per  dos 

Devilled,  No.  z,  4  doz . . .  e.1734 

Devilled,  Ne.  »,  a  do* . . .  3.05 

dams — 

Geld  Label,  No.  1,  4  dos . — .  1 .05 

Star,  No.  1,  4  doz. . 95 

Lobster— 

B.  A  M.,  No.  1,  flat,  4  doz .  4.63 

B.  A  M  No.  34,  Bat,  4  doz .  a. 45 

B.  AM.,  No.  1,  tall,  s  dot .  4.35 

B.  A  M.,  No.  34>  Bat,  4  doz .  3.00 

Star  brand,  No.  34,  flat,  4  dos .  1.40 

Star  brand,  No.  1,  tall,  4  dos .  3.85 

Star  brand,  No.  34,  flat,  4  dor . .  s.40 

Shrimps— 

Peerless  Brand  (Barataria),  dry,  No  1, 

•  doz .  z-1734 

Peerless  Brand  (Barataria),  new  pickled. 

No.  1  .do. . . . . . .  1.1,34 

Cotton  Bale,  pickled,  No.  1,  a  doz .  1.10 

Mackerel — 

Pickett's,  soused.  No.  2,  2  dos..„™™.„.™_.  3.13 

Underwood,  soused,  No.  1,  4  dos . 1.63 

Underwood,  soused,  Ne.  a,  2  doe. .  a. 30 

Boyar's,  No.  1,  a  doa . 9234 

Boyer’s,  No.  i,  s  dos . 1.80 

M.  A  B.,  No.  1,  a  des . 9234 

Stewart's,  Ne.  »,  2  do*..- .  1.63 

Stewart's,  No.  1,  2  dos.. . 85 

Victory,  No.  1,  e  doz .  .8734 

Kippered  Herring — 

M&couache't,  s  doz.,  plain .  1.4734 

Gold  Label,  No.  1,  spiced,  4  dos . 8234 

Salmon — 

Gibralter,  Soekeye,  No.  1,  tall .  1.90 

Glbralter,  Sockeye,  No.  34,  flat .  1.25 

Hapgood’a,  No.  1,  tall,  4  doa .  a.  10 

Hapgood's,  1  lb.,  flat,  keys .  a. 35 

Porter's  Best  extra  fancy,  Sockeye,  No.  i, 

tall,  4  doz .  1.70 

Humes,  Karluk,  No.  i,  tall,  4  doz .  1.4234 


Brown’s 

Famous 

Fly  Coil 


catches  more  Flies  to  the  square  inch  than  any 
other  Flycatcher.  It  attracts  customers  by  its 
novelty,  neatness  and  cleanliness.  Hang  up  a 
couple  of  them  and  see  how  much  they  improve 
the  appearance  of  your  store  and  increase  the 
comfort  of  customers.  When  people  see  a  good 
thing  like  this  they  want  it  and  you  sell  lots  of 
them.  Why  not  catch  customers  as  well  as  Flies? 

Brown’s  “Fly  Coil”  is  easier  to  use  and  easier 
to  sell  than  any  “Fly-paper.” 

TO  BE  OBTAINED  FROM 

BUCKNAM  &  VANDERPOEL  CO. 

MANUFACTURERS’  REPRESENTATIVES 

198  West  Broadway,  NEW  YORK 


lei's  best  Pieseives 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Horssshoe,  No.  i . . . . (.50 

White  Beer,  red.  No.  1,  tell . . . .  j  .40 

White  Raven,  %s . 95 


SARDINES  Imported. 

Chancerelle,  X‘>  key .  *5.00 

La  Champagne,  Xs.  key .  17.00 

Billet,  small  X* .  14.00 

Tricolore,  Xs .  9.00 

La  Champagne,  X’s.  key,  boneless  . „ . 

G  rard,  %'»,  key,  boneless . ..— . .  34.00 

French, 

Xs,  Martels . — . - . ~ .  9.50 

ki,  MsiMli . . . . . .  13.  »S 

Morel,  X*.  boneless . . .  16. co 

Mansard — 

Xs,  Irma,  100  cans . — . .  3.60 

Xs,  Raven,  key,  ieo  cans .  3-*7% 

4s,  Underwood's,  JO  cans. . . . . .  3.95 

Ms,  Irnut,  50  cans. . - . .....  3.60 

Ms,  Harbor,  48  cans,  wrapped . .  3.40 

^Iga,  Bkanchvflle,  ,o  earns. .  t.37% 

Ms,  Inaa.  too  earns . . . ......  3.65 

Xs,  Com  (Mental,  key,  roe  earns..  . .  3.40 

%s,  Owl,  key,  too  cans .  3.52X 

Gold  Label,  )(■,  ell,  100  cans. .  *.  40 

“  Vs,  mayonnaise  dressing,  too  cans  6*40 

"  X*.  «  *•  jo  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tint .  13.00 

Halves,  Tomato  Sance,  key,  50  tins .  13.00 


CANNED  MEATS. 

Corned  Beef.  Per  dot. 

Armour's  Vertbest,  with  key,  No.  1,  s  dot .  1.40 

“  *•  with  key,  No.  a,  r  dot .  s.35 

Pah-bank's,  with  key,  No.  1,  2  dot .  1.35 

“  with  key,  No.  a,  1  dor .  .  e-2»54 

“  with  key,  No.  6, 1  dot .  7.00 

"  with  key,  No.  14,  %  dot.,  per  case  8.ij 

vibbv's,  with  key,  No.  1,  a  dot . -  1.40 

'*  with  key.  No.  s,  1  dot .  9.35 

Chipped  Beef. 

No.  1,  s  dos . . .  i.zi 

No.  X.  2  dot .  1.40 

Glass,  No.  X,  s  dos .  1.55 

Glass,  No.  1,  <  doi.. .  s.50 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dot.  a  .77X 
Beechnut  Sliced  Beel,  No.  X.gla**  jars.per  doi.  1 . 70 
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Acme  Sliced  Smoked  Baaf.  Per  dot. 

tine,  a  dos . - . .......... .  a. 60 

Medium  tine,  4  doe. . . . . . .  1.60 

Medium  tins,  2  dos . . - . .  1.65 

Small  tins,  4  dot . . . .  j  .00 

Large  glass  jars,  1  des...._ . . . .  2.85 

Special  jars,  1  dos . . . .  a. 60 

Junior  jars,  2  doc .  i.<o 

Sliced  Bacea. 

Beechnut  Bacon,  No.  1,  glass  jars .  *.50 

Beechnut  Bacon,  No.  X>  gleet  jars . .  1.43X 

Acme,  large  glass,  1  dor_ .  2.75 

Acme,  junior  glass,  1  dor .  1.60 

Roast  Beal. 

Fahrbank'a,  No.  1,  e  doc . . . . .  1 .37X 

Fairbanks,  No.  a,  1  dot. . . .  »-37>4 

Armonr’s,  No.  1,  2  dos . . . . .  1.40 

Armour's,  No.  1,  1  dos., . . . . .  2  •  3  7  X 

Libby’s,  No.  1,  2  dos . . . . .  1.3s 

Libby's,  No.  a,  1  dor . . . .  1,35 

Kingan's,  No.  1,  s  dos . . . -- .  1.40 

K lagan's.  No.  1, 1  dot . - .  2 .42X 


Lnach  Tongas. 

Fair  bank's,  No.  1, 1  dos . . 

Libby’s,  No.  1,  s  dos . — . . 

Arm  oar’s,  No.  1,  s  doi„ . . . 

Whale  Os  Teifie. 

Fabbaak's  No.  1,  1  dos.. . . 

Libby's,  No.  sX>  1  dot. . . . 


3 .30 

a. St 

a. ye 


7.ee 

ic.eo 


Potted  Haas  ar  Oz  Tongvte. 

Armonr’s  Tertbest,  No.  V,  4  doe..., . . 43 

Armour’s  Verlbest,  No.  X.  *  don. .  .80 

Libby’s,  No.  X,  4  dom  *  •  sees  •  •  seeesesse  e  t  sssseessesseeset  e  44 

Libby's,  No.  X.  4  doe. . —..... . — .80 

R.  &  R.,  No.  Xi  4<foz . - .  1. 15 

R.  A  R.,  No.  X» 1  dos .  1.95 

Pottad  Chicken  Of  Turkey. 

Armonr’s — 

No.  X.  4  doi . — . . . . . .87X 

No.  X.  *  doi . . .  1. 4j 

Libby’s— 

No.  X,  4  dor . 

No.  X.  a  doz . 

R.  &  R.,  No.  X»  4  do* .  1.7s 

Boned-  Meats, 

Cturtlce  Brothers,  “  Bine  Label” —  Per  Dos. 

Chicken,  No.  . .  *5 

“  “  1 .  5.00 

Turkey,  “  X .  s.85 

“  “  1 .  5.00 

Whole  Rolled  O*  Tongue,  No.  a .  11 .00 

Whole  Ham,  No.  iX  - .  7.-0 

Whole  Ham,  No.  2X .  10.00 
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Dovillod  Meats. 

Curtice  Brothers,  “Blue  Label” — 

No.  5  os.  No.  10  os. 
Per  Dos.  Per  Dos. 

Ham .  i.aj  a. 15 

Tongue. . . 1.25  t.15 

Chicken . - .  1.85  e .  90 

Turkey .  i.8j  a. 90 


Petted  Meate. 

Curtice  Brother*,  “ Bine  Label”— 

No.  X  Tin.  No.  X  Tin. 
Per  Dos.  Per  Dos. 

Ham . . . .  1.20  2.00 

Tongue  .  1,20  2.00 

Chicken . . .  s .  80  2.75 

Turkey .  x.to  2.75 


Soups. 

Snider’s  Tomato  Seep—  per  das. 

3  lb.  carts,  a  dos  eeeaoeeeoe  .... ee eeeeeee . eeeeeeeee  8.  IS 

s  lb.  cans,  t  des _ _ _  1.35 

1  lb.  cans,  4  dos . . . . .  .90 

Gsdlons,  sans,  %  dot.. . — ..  5.00 

Schlmmei’s,  assorted.  1  lb.,  4  doi . . . 85 

Campbell’s  Assort.,  No.  1,  4  dos . . . .  ,(5 

Campbell's  Special  Assort.,  4  dos . I7X 

Schimmel’s  Assort.,  No.  1,  4  dot.. . 85 


Curtice  Brothers, * 


Consomme . . 

Boulton . _ 

Beet  .....ssHee.eettmei 

Julianna . . 

Printanier _ _ ...... 

Vegetable . 

Tomato ., 


Blue  Label 
Quails. 
Par  Dor. 


eee.es .e eeeeeee 


j.ij 
3-i$ 
3- IS 
3*5 
3-*S 
3*5 
3-15 

Ox  Tail- .  3.15 

Mock  Turtle .  3.15 

Tapioca  Crecy .  3.15 

Pea . . 3.15 

Mutton  Broth .  3,15 

Clam  Chowder™ . „..  3.15 

“  Broth .  3.15 

Chicken  Gumbo .........  3.15 

Mulligatawny .  3,15 

Chicken .  3.15 

“  Broth .  3.15 

Green  Turtle .  6. 50 

Terrapin .  7.25 


Per  Dos. 
i.y* 

i-rs 

i-75 
1  *75 
*•73 
x*75 
i-75 
*•73 
*  *75 
*•75 
*75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
3-50 
3-75 


X'Phiis. 
Par  Dos. 
i.rj 
*•  »5 

1.15 

1. 15 
*•■5 
*.«S 
*•*5 
*«S 
1. *5 

x.«5 

1. *5 
*.«S 
1. *5 
1. *5 
*»3 
*•*5 
1.25 
1.95 
2.00 
«*5 
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candies  AND  CONFECTIONERT. 

Per  lb. 
.Ot 

:3* 

■09X 

.xs 

•ox 


Croft  &  Allen  Co.— 

Kztn  Mixtures. . 30-lb.  pails 

Cream  Jelly  Mlxtans-....  “ 

Elcroften  Mixtures. . 

Nobby  Mixtures . 

Cadella  Mixtures . . 

Fine  French  Mixtures-.. 

French  |  Creams- . 

American  Mixtures..., 

Variety  Cut  Drops.—.. 

Darling  Mints . - .  ■« 

Golden  Drip  Bar . . . i$-lb.  boxes 

Sour  Balls . - . -... . 30-lb.  paila 

Pan  cells  Cream  Chocolate .  •• 

I  X  L  Assorted  Chocolate. . -..  ■* 

King  B  Assorted  Chooolata.-.  ....  •• 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonpariel  Drops . . .  •* 

Chocolate  Covered  Caramels .  “ 

Dairy  Chocolate  CMps . ....ss-lb.  palls 

Chocolate  Mints . . . 30  lb.  pells 

Honey  B  Comb . si-lb.  palls 

Cream  Coccanut  BaBs . . . s8-ib.  pails 

Cream  Peppermint . —.—..—jo-lb.  palls 


Wellington  Caramels  - . —sj-lb.  palls 

Frosen  Milk  “  _ _ 30-lb.  palls 

Soil  Jelly  Gum  Drupe . . .  *  ~ 

Superfine  “  ........ .  “ 

jeuy  Beane.. 

Wh 


Mint 

Assorted  “  _ .  «• 

Conversation  “  . . *8-R>.  palls 

C.  A  A.  Crown  Stick . 30-Ib.  pails 

Pan  ceils  Chocolate,  i-lb,  boxes,  30-lb.  cases 

Rock  Csndr,  assorted  - . 10-lb.  boxes 

Pesmy  goods . - . ...re  bouse  In  case  4 


.08X 

.08X 

.08X 

.10 

.08X 

•  *iX 

.is 
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•  13 

•  IS 

.itx 

.10X 

•09X 

•®9X 

.08 

.so 

•  S7X 
.10 
.08 

sa 

•»9X 

:3* 

•  I«X 
°9% 
30 


CATSUP.  Per  Dos. 

Beef  Steak  Catsup,  Medium . - . . .  !  00 

Campbell’i,  No.  8,  e  dos . g7X 

Campbell’s,  No.  8,  Tobasco . 87V 

P.  P.  Co  ,  Spiced,  No.  32,  5  dos .  1.35 

Home  Made,  No.  8,  4  doi . 65 

Waldorf,  medium,  11  01.,  screw  top,  e  des . etX 

Snider’s  Catsup 

Pints,  1  doi . - .  e.ie 

X-plnts,  2  des .  1.3a 

Quarts,  1  dos . .-. .  9,15 

Gallons,  5  jugs  In  crate . per  jug  .85 


how  to  Make  Other 
Cocoas  as  Good  as  Ours 

Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making.  , 

Croft’s  Swiss  Milk  Cocoa 

has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the  “Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  X*,t>-  jars,  6  and  12-lb. 
boxes 

CROFT  &  ALLEN  CO.  philadelPh ia 

*“«*<*-r*  ’  •  PENNSYLVANIA 


Ttiese  Goods  (Ire  already  sold 

Egg-O-See  and  E-C  Corn  have 
been  more  widely,  more  system¬ 
atically  and  more  continuously 
advertised  to  your  customers  than 
any  flaked  foods  on  the  market. 
Everybody  knows  what  they  are. 

It  requires  no  effort  to  sell  them. 

Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere^ 
else  to  get  these  popular  products. 

Egg=0=See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 
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ketchup. 

Curtice's  “Bill*  Labai"  Tomato  Ketchup:— Per  Case. 

Small,  25  bottles  In  case .  3.00 

Medium,  15  bottles  in  case .  4.75 

Large,  12  bottles  In  case .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s Per  lb. 

Premium,  is  to  ss  lbs . - . . . 35 

Caracas,  sweet,  6  lbs . . . . . 30 

German,  sweet,  is  lbs....—... . . . 35 

Auto,  sweet,  6  lbs . . . .30 

Cocoa,  K-Ib.  cans,  is  lbs.  In  boa . . . 36 

Cocoa,  X-Ib.  tins,  6  lbe.„ . 3b 

W.  H,  Baker  s:— 

Beet  Cocoa,  3<-lb.  sise.. . par  lb.  .34 

“  H*>.  “  . ~ .  “  -35 

Premium  Chocolate,  34*,  is  lbs . . . 34 

“  >ds,  IS  lbs . ...... . 35 

Best  Sweet  Chocolate,  1-55,  6  lbs . . . as 

Best  Sweet  Chocolate,  1-5S,  12  lbs . 12 

Herehey’s — 

Milk,  48  j  cent . per  box  s.45 

Cocoa,  tap's,  34-lb.  tins,  t  lbs  e  see  ****** eeeeeeeee  es# 

Van  Houtm’s,  6-1*.  boxes,  i-lb.  tins, 

6-lb. 


r’  1 
tins, 


■n 

•3734 


per  dn, 

“  **  6-lb.  boxes,  34-lb.  tins, 

per  tin, 

••  Huyler’s,  34*,  6  lb . 

“  “  34s,  6  lb . .. . . . 

Beosdorp's  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  dot. 
34 -lb.  round  cans . 19 

34-U».  “  - . 3® 

i-»b.  "  . . 59 

134-os.  “  jo  cans  In  case  .07 


.19 
42 
•  44 


*.*7 

3.6* 

7.08 


5-lb. 


■•75 


Per  lb. 
>55 


Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . *8 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  34 -lb.  cakes . 36 

Blooker's  Cocoa  Powder — 

34 -lb.  tin*,  2  dos.  in  box . per  dos.  1.88 

34-lb.  tins,  3  dot.  in  box.. .  “  3.50 

i-lb.  tins,  1  doi.  in  box. . . .  “  6.50 

5-lb.  tins,  1  dos.  In  cat* . per  lb.  .52 

ie-lb.  bags,  1  dos.  In  case . .  "  .50 
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Wilbur’s  Cocoa — 

Breakfast,  34 -lb.  tins,  6-Ib.  boxes . per  lb. 

“  34-lb.  tins,  6-lb.  boxes . par  lb. 

Wilbur’s  Chocolate — 

Premium,  34s,  is-lb . . . per  lb. 

Sweet  Qaror,  H*.  *-«b.~ .  . per  box. 


•35 

•34 


•  33 
x  .60 


Hooton  Cocoa  and  Chocolate  Co.- 


Cocoa,  labeled,  34s.. . 38 

Cocoa,  labeled,  6s. . _ . 40 

Premium  Chocolate,  34s . . . 3 3 

Premium  Chocolate,  34s . 35 

I 


Lowuey’s 

Premium  Chocolate,  61b.  boxes,  is  boxes 

in  case,  36-ib.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  54-lb.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  34-lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  34-lb.  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34-lb-  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  34 -lb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.75 

Cocoa,  6-lb.  boxes,  it  boxes  in  case,  fifth-lb. 

tins . 40 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 40 

Cocoa,  61b.  boxes,  is  boxes  ia  case,  34 -lb. 

. 39 
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Cocoa,  61b.  boxes,  12  boxes  In  case,  34-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  ooxes  in  case,  34-lb. 

tins . . . 

Cocoa,  12-lb,  boxes,  6  boxes  in  case,  i-lb. 

tins . 

Cocoa  5-lb.  screw  cap  cans,  10  cans  in  case, 

5-lb.  tins . 

Diamond  Chocolate,  sweet,  34 -lb.  pkgs. 

61b.  boxes,  12  boxes  in  case . per  lb. 

12  “  “  6  “  “  .  " 

"Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

61b.  bxs.,  12 bxs.  in  case,  34  lb.  tins  “ 
34-lb. tins,  61b.  bxs.,  ia  bxs.  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per.box . . . 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34-lb.  jars,  6  and  12-lb. 

boxes . 

Croft’s  Cocoa,  }s,  2  dos.  In  box . 

34s,  6  lb.  “  . 

54s,  6  lb.  «  . 

5  lb.,  6  cans  in  box . 

Swiss  Milk  Chocolate,  48  5-c.  cakes.. 


Premium,  34*, 
'*  34*, 


rib. 
12  lb. 


3« 

38 

40 

40 

»7 


.40 

1.85 

•  33 
•32 
•30 
i-SO 
•3i 
.30 


KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

361b.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

J4-Ib.  “  “  24-lb.  “  .  “  .29 

Special  10-c.  packages,  30  to  box. ...per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-lb-  tins,  61b.  boxes . 36I4 

“  14-lb.  “  is-lb.  "  . 36 

Bedford  Cocoa — 

Labeled  14-lb.  cans,  6-lb.  boxes . 29I4 

“  74-lb.  "  12-lb.  "  . 29 

“  |-lb.  "  64b.  “  31I4 

"  i-lb.  ••  1 2-lb.  «  . . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  34s,  6-lb.  boxes. . sfijZ 

"  34s,  12-lb.  "  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-C-,  7*  “  .  “  i-4« 

Premium  Chocolate — 

24-lb.  cakes,  ia4b.  boxes . 27I4 

14-lb.  “  244b.  “  . .  .27 
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Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hall  case . So 

4°  "  “  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  ease . 78 


CONDENSED  MILK. 

Eagle,  4  doz .  8.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  3.75 

Defiance,  4 doz .  3.75 

Magnolia,  4  dos .  4.  15 

Rose,  4  doz .  4  03 

Dime,  4  doz . *. .  3.  50 

Winner,  4  doz .  4.C0 

Baby,  1  doz.,  glass .  1.9* 

Red  Cross . . . . .  4.15 

Peninsular .  4.15 

Leader . . . .  3*9° 

Banner, 4  doz . . . - .  4.10 

Star,  4  dos .  4.15 


EVAPORATED  MILK. 

Peerless,  hotel  size,  4  doz .  3.25 

Peerless,  family  size,  4  doz .  3  15 

Peerless,  5c.  size,  4  doz .  1  80 

St.  Charles,  family  size,  4  dot— .  3  75 

St.  Charles,  hotel  size,  2  doz...M . 

Silver  Cow,  5c.  size . 6  doz.  2.67^ 

Pet,  10-c.  size,  4  doz . per  case  3.10 

Pet.  <-c  size,  6  doz . per  case  2  65 

Van  Camps,  6  doz.,  small .  .  2.6S 

Van  Camps,  4  doz.,  family .  3-ro 

Van  Campt,  4  doz.,  large .  .  3  65 


HIRES  CONDENSED 


MILK 


Per  case. 


Silver .  4.25 

Queen .  4.00 

Premium .  3.85 

Blue  Ribbon  ..  3.85 

Gold,  tall .  3.75 

Gold,  family...  3.15 


^VL© 


Perfect  for 


HOT or  COLD 
Starching 

Sell  Argo  Gloss  Starch  to  your  customers  in¬ 
stead  of  bulk  starch.  It  is  a  clean,  uniform 
product  of  high  quality,  coming  to  you  in  con¬ 
venient  packages  all  ready  to  pass  over  the 
counter.  Saves  time  and  waste,  ai  d  use  of 
hag  and  string — and  shows  as  much  profit  as 
bulk.  Makes  a  more  satisfied  customer. 

4it  Instantaneous  Success 

Popular  in  Price — Widely  Advertised 

CORN  PRODUCTS  MANUFACTURING  CO., 
Davenport,  Iowa. 


Genuine  Zinc 
Porcelain=Lined  Caps 

for 

Mason  Fruit  Jars 


WRITE  FOR  PRICES 


Eagle  Glass  &  Mfg.  Co. 


WELLSBURG,  W.  VA. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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COCOANUT.  Per  lb. 

Schepp’s  Shredded,  y-lb.  pkgs.,  15  lbs.  to  cue  .23% 

“  “  J4  lb* . 22% 

Dunham’s,  5-cent  package . 29 

“  X* . . . a6 

“  X* . . . 28 

“  x>  and  H* . . . —  -2654 

Franklin  Baker  Co’s — 

Brasil,  70  54-lb.  packages .  2.50 

"  35  2-lb.  “  .  2.50 

“  38  )4-lb.  and  16  %-lb.  packages .  2.50 

Brazil,  18  i-lb.  packages .  2 .50 

“  Shred,  in  pahs,  20  lbs . 11 

“  “  In  boxes,  2s  lbs . io)i 

“  "  In  barrels,  140  lbs . 10 

Table  Talk,  Thread,  in  pans . 11 

“  **  Inboxes . roX 

“  “  In  barrels,  140  lbs . 10 

Bakers',  Macaroon,  barrels,  140  lbs . 10X 

“  Slice,  “  120  lbs . 10X 

‘  Strip,  *'  iso  lbs . 10X 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.: —  Bbls.  Bxs. 

Batter  Crackers . 08  08  % 

Oyster  “  . 08  .08X 

Wine  Scroll......  . . . 10  1054 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
disceunt  will  be  made  on  lots  of  $  barrels  and  upwards. 
J.  S.  Ivins’  Son: —  Bbls.  Bxs. 


Assorted  Jumbles .  07J4 

Brown  Edge  Water . 

Butter  Thin . 

Clover  Mixed . . . . 

Cocoanut  Ripple. . . . 

Cookie  Mixed .  °*X 

Crystal  Bar . 

Fig  Bars . *  . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . « . oZ% 

Fruit  Gam . 

Graham  Wafer . 

Grandma  Cookies . - . .  •  08  % 

Honey  Jumbles.  XX . og% 

Iced  Charter  Oak . - . - 


.08 


08 

10 

•9 

°9 

10 

09 

°9 

08 

10 

09 

10 

.09 


Iced  Ginger  Tablet .  .  08 

Iced  Honey  Jumbles . .10 

Iced  Penn  Treaty . 07  .09 % 

Iced  Vedette  Wafer . 07}^  .08 

Lemon  Bar . 08^  .09 

Man-in-tbe-Moon .  .08 

Milk  Lunch . 07  .07}$ 

Orange  Cookies . 07&  .08 

Quaker  City  Mixed . 07%  .08 

Salted  Strips . o%%  .09 

Sa  ltines . „ .  .12 

Soda  Biscuit  XX . 06  .06^ 

Soda  Biscuit  XXX . «...  .06#  .07 

Spiced  Wafers . 07%  .08 

Sunshine  Cookies . 0754  .08 

Water  Crackers  Star . 06J4  .07 

Package  Goods—  Per  doz. 

Animals . 5<> 

Butter  Thin . x.oo 

Gingerettes . x.oa 

Geld  Medal  Soda  (small) . 5e 

“  u  (large)  .  .90 

|  Graham  Wafers .  1  .00 

Ivinettes . *5° 

Milk  Lunch .  x.oo 

Our  Ginger  Snaps . 5° 

Pink  Tea .  1  00 

Sugar  Snaps . 50 

Saltona  Biscuit .  x  00 

Freight  paid  on  3  boxes  to  Pennsylvania  ,New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia, Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  in  case,  per  doz.  1 . 15 
“  “  with  Horse-radish.p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  “  with  Horso-radish.p.  dz.  1.75 
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Woln  Saul,  In  bbls . per  gal. 

“  I  gallon  atone  jars  . per  jar  .75 

“  5  gallon  kegs . per  keg  2.  50 

Prepared  Mustard,  In  bbls . per  gal. 

“  “  In  15  gallon  kegs. .per  gal. 

“  •  In  10  “  “ 

<*  “  In  s  “  “  .  *5- .  40 

“  “  In  2  gallon  palls. ..per  pall  .75 

«  <•  In  1  “  “  .40 

Prepared  Special,  witb  spoon,  *  das.  In  case, 

per  doz .  95 

“  Sifting  top,  2  doz.  In  ewe. ....per  doz.  .46 
11  with  Horse-radiah,  2  doz.  u  cue, 

per  doz . 95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 23 

. - . loaf,  .24 

Sap  Sago,  3  to  a  lb . cask,  per  lb. ,  .  iS,  less  .  22 

Roquefort  Cheese,  12  In  case.. per  lb.,  .32%  “  .34 

Parmesan,  loavesabout  30  lbs . loaf,  .27,  cut  .32 

Edam  Cheese,  12  in  case. ..case,  10.50,  single,  .80 

In  tin . per  lb.  .26 

“  i-lb.  tins . per  case  3.75 

Camembort,  In  wood  boxes. . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottlsi, 

per  doz . 

Parmesan,  grabed,  ready  lor  uso,  small  bottles, 

Pordoz . - . . . .  1.75 

Ooautzor  Hand  Cheese,  toe  In  box .  2.25 

Edelweiss ,  Roma  tour  and  Bier- Ease.. ,per:doz.  4.00 

American  Swiss,  No.  1 . loat  .16  cut  .19 

“  “  Square  loaves,  No.  1,  about 

*5  lbs.  each . per  lb.  .16 

Limburg er  Cheese,  No.  i„...bex,  14  ;  %  box, 

14  ;  I®** . . . — . z6 

Muenster  Cheese . _ . . . . per  lb.  .17 

Brick  Cheese,  No.  1 . . . . .  “  .16 

EngUsh  Dairy  Cheese . .. . .  “  .17)4 

Pineapple  (Picnic  site),  ft  In  bow  per  box  3.00 

“  (Gem  size),  6  in  box .  *  2.25 

Royal  Luncheon  Cheese —  2.25 

Dinner  size,  1  dot.  In  case. . . per  doz.  4.50 

Lunch  size,  2  doz.  in  case . .  *'  2.40 

Picnic  size,  2  doz.  In  case .  “  1.35 

Trial  size .  “  z.oo 

MacLaren  Imperial  Cheese,  Club  slze.per  doz.  1 . 00 
“  “  “  No.  1  size  “  2.40 

“  Roquefort  “  large  size  “  a. 95 
"  *  “  small  size  “  1.45 

Fromage  ds  Brie,  M.  C.  C.,  1  In  box. ..per  box  1.55 
“  d’lslgny ,  “  6  in  ban...  “  1.55 

Wm.  Tell  brand,  it  In  box .  "  1.40 

Neufchatel  (Cow  brand),  25  In  box . per  box  .95 

Star  Cream,  or  Phila.,  rz  "  ....  11  1.90 

MtelatureCieam.orPhlla.it  “  ....  “  .95 

Hand  Cheese,  8  doz .  “  1.35 

“  4  “  . -  “  .7® 

"  4  “  Thuringer . „  *■  .85 
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Farmer  Hand  Cheese,  4  doz.  In  box. ..per  box  1.45 

Schutzen  Cheese,  12  In  box  .  “  z.25 

American  Mountain  Cheese  (Alpen  Ease),  50 
i-lb.  packages . - . _.j>cr  lb.  .18 


IMPORTED  AND  AMERICAN  MEATS  AND 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wieaer  Wurstel,  16  In  tin . per  doz.  4.75 

“  8  “  .  "  2.75 

Carlsbad  Speck  (Imported  Bacon)  ...„  “  .32 

Imported  Cervelat  Sausage  (Rolfrs) . per  lb.  .  48 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  Imported ,  marked  weight,  per  lb.  .65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holstelnor..by  bbl.  is  less,  per  lb.  .14 

“  Landjager,  short . per  lb.  ,24 

“  “  lone  “ 

“  Mortadella,  Dry . per  lb.  .25 

"  Enack worst,  25  In  box,  per  box, 

>4  75 . per  doz.  s.40 

“  Cervelat  (E),  50  and  leo-lb.  boxes, 

.21 ;  less . 23 

“  Cervelat,  Blue  Rlbben,  50  and  leo- 

1b.  boxes,  .19;  less- . 21 

“  Cervelat,  Crescent,  50  and  ree-lb. 

boxes,  .16)4  ;  less . 18 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14  ;  lees . 16 

“I  Cervelat,  E.  Gotha  er,  50  and  100-lb. 

boxes,  .23;  lees . .14 

“  Salami  (E),  50  and  100-lb.  boxes, 

.20;  less . at 

“  Salami,  Blue  Ribbon,  50  and  ioe- 

1b.  boxes,  .18X;  loss . 20 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .16^;  lest . iS 

“  Tongue  Sausage . per  lb.  .18 

“  Smoked  Braunocbweignr  Liver  Sau¬ 
sage . . . „ . . . per  lb.  .15 

**  Lacks  Ham . . . “  .,8 

“  Petit  Debcatess  Frankfurters,  plain, 

per  do* .  1.00 

11  Petit  Delleatest  Frankfurters,  witb 

Sauer  Enuit . . . per  doz.  1 .00 

“  Lebanon  Beef  Bologna . per  lb.  .15 

“  Paprika  Speck. . . “  .18 

Mettwurst,  half-round . . .  “  .it 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

deileii . . . per  lb.  .24 

Smoked  Thuringer  Blutwurxt .  “  .18 

“  Pfefferwurrt- . •'  .18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

ptt’QOl,,,, . . . . .  4*75 

"  (Darby  Brand),  quart  glass  jars 

per  aos .  5.75 

"  (Derby  Brand),  10-01.  jars, 

per  dor . . .  a  50 

Calves'  Head,  la  round  tins . per  dor.  1 . 65 

Pickled  Meatm  in  glass .  “  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 


An  All-year  Round  Drink 

Clicquot  Club  Ginger  Ale 

has  been  widely  advertised  all  over 
the  country.  It  is  the  one  ginger 
ale  made  here  which  most  people 
would  rather  have  than  the  im¬ 
ported. 

Don’t  wait  until  summer  to  lay 
in  a  stock.  It  sells  in  winter  as 
well  as  summer,  and  if  your  cus¬ 
tomers  see  a  supply  of  it  tastefully 
arranged  in  your  store  they  won’t 
go  to  their  druggists  to  get  it. 
You  might  just  as  well  have  the 
profit,  don’t  you  think? 


Clicquot  Club  Co. 

Philadelphia  Agent 

R.  S.  WILLIAMS  Millis,  Mass. 

123  South  Front  Street 


No 

Rival 

for 

Winorr 


“I  wouldn’t  handle  it;  I’m  selling  enough  brands  of 
canned  corn  now?  ” 

Do  you  say  that  to  our  Winorr  proposition  ?  If  you  do, 
you  can  hardly  know  about  Winorr,  because  in  the  ordinary 
sense  it  is  not  canned  corn  at  all.  It  is  a  corn  specialty — corn 
packed  without  the  hulls.  You  have  nothing  like  it  now,  and 
for  that  reason  it  competes  with  nothing  and  has  no  competition. 

True,  it  may  cut  in  somewhat  to  your  sales  of  other  brands, 
but  what  of  it,  if  it  makes  you  as  much  profit  and  gives  the 
customer  better  satisfaction  ? 


We  also  pack  a  full  line  of  finest  quality  Berries  and  Vege¬ 
tables,  moist  and  condensed  Mince  Meat,  Catsup  and  Salad 
Dressing. 

We  are  the  largest  canners  of  Sauer  Kraut  in  the  United 
States. 


The  Pressing  &  Orr  Co. 

Norwalk,  Ohio 
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Bccf  Salad,  In  glass . ~ . per  do*,  i.oo 

“  “  In  pint  jsn,  glass .  “ 

“  *•  la  quart  jars,  glass .  " 

Lamb  tongnes,  In  glass .  “  z-6® 

HOLLAND  AND  SCOTLAND  HBRRINOS. 

Kegs  or 
Palls. 

HoUand  Herriag,  mixed,  "Y,  »4.”  H*»bl.  5.5*  &>-T5 
“  milkers,  “  X  bbl.  6.50  75-85 

“  mixed,  Standard,  bbl, 

X  bbl .  5.50-6. jo 

Holland  Henring,  milkers.  Standard,  bbl. 

X  bbl. . . 

Scotland  Herring,  mixed,  large  lolls,  bbl. 

X  bbl  8.oe _ _ 

"  milkers,  large  hills,  bbl. 

X  bbl.  8.oo...» . 

Martnirte  Herring,  Imported,  about  40  In  pall,  1.25 

Roll  Herring,  Imported,  about  as  In  pall.. .  1.00 

Spiced  Herring,  lmportod,  about  40  In  pall.  1.00 

Norway  Stockfish,  dry . per  lb.  15 

Matjes  Herring . per  pak 

BISMARCK  HERRING. 

Pint  slxe,  round  tins,  withlkey . per  tin 

Quart  ‘ 


a  Qt.  " 
4  Qt.  “ 


.20 

•35 

•55 

1.10 


SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1.10,  a  qt.  tin,  .60,  qt.  tin  .jo 
Brat-Haring,  4qt.  tin,  1.10,  a  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 
per  do* . ... . —  *  .50 


RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . per  pall  .55 

“  10-lb.  palls . .  “  1.05 

Cut  Spiced  Sardines,  per  ro-lb.  pail....  “  .75 

“  “  5-gal. keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  do*,  a .  25 


NORWAY  ANCHOVIES. 

Original  Package . . . per  X  bbl- 

Repacked  in  5-lb.  pall . per  pall 

“  in  ro-lb.  pall . . .  “ 

in  5-gal.  kegs . per  keg 

in  >£-1d.  flat  tins . . . per  do*. 

in  K-lb.  tall  tins . .  “ 

In  l-lb.  tall  tins .  “ 

Fancy  Kegs— 1  |r  keg,  .80;  X  keg,  .42;  X  keg, 
•3*1  Xk<* . , . 


5-50 
.60 
1 .10 
*•75 
•95 
1.50 
a. 00 


•  so 


SALT  SARDBLLBN. 

Original  Package,  1902 . per  anker  16.00 

Repacked— kegs,  about  8  lbs . per  keg  3.25 

pint  jars . per  do*.  6.00 

“  large  tumblers . _  “  *.*5 

“  small  tumblers .  "  l.t; 
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RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  do*  19.50  X  kilo  Cans,  per  dr.  19.50 
X  “  "  io-50  X  “  “  ro.50 

X  “  “  5-50  X  "  “  5-S« 

X  “  “  a. 75  A  »  "  a  75 


GERMAN  DILL  PICKLBS. 
Regular  Sise. 

60  gal.  cask — about  aooo . per  cask 

50  “  bbl. —  “  1900. ............ . per  bbl. 

15  “  keg—  “  500 . .. . . . per  100 

10  “  keg—  “  300 . ....... .  “  1.00 

5  “  keg—  “  1  jo . .  “ 

10  lb.  pall—  “  50 . ~.  " 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . . . per  cask 

48  gal.  bbl.  . per  bbi.  6.  so 

10  “  keg . . . per  keg,  s.  40 

5  “  “  . . . .. .  "  *  .25 

10  lb.  pall . . . . . . . per  pall, 


IMPORTED  LEBKUCHEN. 
Dampfnusse  (Pfeffernusse) . per  lb.  .18 

Spltzkugein . . .  “  .*5 


LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  In  pkg...per  bundle  .30 
Basler  Lebkuchen,  No.  1,  6  '  ...  “  .50 

«  “  No.  a,  6  “  ...  “  .75 

"  “  No.  3,6  “  ...  “  1.00 

Amandines,  9-lb.  tins..... . per  tin  5.25 

“  small  tins .  “  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  a. 50, 

10  gal.  keg . .. . -  4-5° 


SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  no-lb, 

bags,  per  bag . «  *-75 

Green  Kern . per  lb.  .  10X 

Potato  Flour .  “  ’08 

German  Dried  Pears . .  “  -14 

Dried  Mushrooms . “.60-.100 

Juniper  Berries .  "  >08 

St.  John’s  Bread .  “  -05 

Bay  Leaves .  “  .06-. 08 
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COTTOLENE. 

30  a-lb.  tins . per  case  6.50 

154-lb.  “  .  “  6.50 

6  ro-lb.  “  .  “  6.50 

Freight  prepaid  on  twe-case  lots. 


EQQS.  Per  Do*. 

Nearby,  candled  and  selected,  30-doz.  crates...  .22 

Western. . . . . . . . „ . si 


CHEESE. 

New  York,  Full  Cream,  new, fancy, 40-lb. bxs.  .13 

New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs.12-.12X 
Picnic,  Full  Cream,  new,  fancy,  ao-lb.  bxs . 13X 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 28 

Anchovies,  In  oil,  %  bottles . . . .  4-5° 

“  “  X  “  . . .  3. 25 

Anchovy  Paste,  lancy,  per  do* . . .  4-75 

“  plain,  per  doz. .  3-75 

Bouillon,  Burnham,  pints,  s  do*.  In  case .  3  -75 

“  “  X  pints,  s  do*.  In  case....  a. 00 

Capers,  Nonparlel,  X  gallon  kegs .  1 . 50 

“  “  Quart,  glass . per  do*.  7.00 

“  “  bottled,  %  si*e...  .per  do*.  2.35 

«<  <*  •  •  x  “  .  "  1.90 

<1  <(  <«  ^  f<  <1  J  jj 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4 . 65 

•*  med.  “  “  ra  “  “  5.00 

"  small  “  “  24  “  “  4.75 

Cherries  In  Maraschino,  In  glass,  r-doi.  case...  7.00 

Clam  Chowder,  Burnham,  1  lb.,  4  dr.  cse.  p.  d*.  .90 

“  “  31b., s  d*. case  '*  a. 20 

Currie  Powder,  pints,  per  do* .  3.50 

“  4  o*-i  “  . . .  *5 

“  *0*.,  *«  .  150 

Russian  Caviar, X'* .  2.65 

“  X’s .  5  00 

"  X’* .  9  5° 

"  t's .  18  09 
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French  Peas,  Extra  Fins,  per  case. .  16.00 

“  Fins,  per  case . . .  14.00 

“  Moyen's,  per  case . 19.03 

Hill's  Irish  Oatmeal,  r4-lb.  tins,  to  per  case...  12.00 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb...  .rg 

“  “  Dinner  Biscuits,  per  lb...  30 

“  “  Breakfast  Biscuits , per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  do* .  i.*s 

“  “  X  pints,  per  do* . 60 

Salt,  In  4-do*,  stone  jar* .  1. 75 

Morris'  Extract  of  Beef,  4  or.,  per  do* .  6, 50 

“  “  “  so*.,  “  .  3.55 

Anker’s  Extract  of  Beef,  rao  vials .  4.00 

“  “  “  40* . per  do*.  4.00 

. .  8  os .  •'  7.25 

“  "  “  16  ox .  “  13.50 

Theodore  Marquet  Mushrooms : — 

First  Choice .  as 

Choice,  100  tins  per  case .  33.00 

Extra,  11  “  .  37.00 

Hotel.  “  «  .  19 .00 

Truffles,  A . per  tin,  .3* 

*'  X .  “  55 

“  X . '*  1.15 

"  X .  *'  9. as 

Shrimps,  Pickled,  small  sl*e .  r.rs 

Dunbar's  Shrimps,  a  doz,,  per  do*. . . .  a. 95 

“  Figs  in  Cordial,  1  do*.,  per  do* .  5.00 

Bishop’s  Figs  in  Cordial,  1  do*.,  per  doz.. .  6.50 

Crystallized  Ginger,  r-lb.  tins,  per  do*.„........  4.00 

“  X-lb.  "  “  . . 

Rose’sLlme  Juice,  per  dor .  3.60 

Victor  Rose  Water,  per  doz .  2.95 

Peach  Water,  per  do*. .  9.35 

Pitted  Olive*,  per  do* .  5.9* 

Armour’s  Solid  Extract  of  Beef —  Per  dor. 

Size  2  jars,  1  dozen  in  case .  4.45 

“  4  “  1  “  8.20 

“  8  **  1  “  .  15 .90 

“  16  “  X  "  29-7S 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4.45 

“  8  “  1  “  8.20 

“  16  “  X  “  .  16 .00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium  “  36  “  .  6.00 

1  “  large  “  72  lr  .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4-°o 

“  16  “  1  “  14.00 

Armour’s  Asparox— 

Size  4  bottles,  1  dozen  in  case .  a. 50 

“  12  “  1  “  7.20 

“  >5  “  . per  bottle  3.50 

“  2  fancy  jugs . per  jug  1.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  2.50 

“  12  “  1  .  7.20 

“  5  “  . per  bottle  3.50 

“  2  fancy  jugs.  ...■ . per  jug  1.50 


LOWNEY'S  I'RICMIIM  CHOCOLATE  for  cooking  Is  of 
ttae  same  superfine  quality. 


Walter  M.  Lowney  Company 

447  Csmmercial  Street,  Boston,  Mass. 


LOWNEY’S  COCOA  has  maintained  its  hijfh  quality  unim¬ 
paired  regardless  of  tlie  rise  in  tlie  price  of  cocoa  beans.  For 
years  now  it  bats  appealed  to  tbe  best  trade  on  its  merits  and 
become  A  STAPLE  ARTICLE  with  a  sure  demand,  constant 
and  growing:.  Wide  advertising:  in  street  cars,  newspapers 
and  magazines  will  go  on  pushing:,  pushing:,  pushing:.  It  is  a 
safe  investment,  and  PAYS  A  FAIR  PROFIT, 


WASHBURN-CROS3Y  GO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 

■  "  ■  ■  ■==  I  N  - - 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA. 
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FLOUR.  Per  Bbl 

King  Midas .  6.40 

Gold  Medal .  6.  *5 

Melbourne .  6.10 

On  Top .  6.30 

Cerosota . . .  6  10 

Pillsbury’s  Best .  6.15 

Taylor's  Fancy . . .  5  10 

Semper  Idem . I. .  4  70 

Pride  of  the  Wcat . 4.75 

Sunbeam..... . . . . . . . . .  4. 65 

Quaker  City.- . . . - . . .  5-  75 

SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3.50 

Hecker’s  Superlative,  32  packages .  4.32 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages . 

Ralston’s  Purina,  36 packages .  3.00 

Hecker’s  Flapjack,  24  packages .  2.10 

Uncle  Jerry,  40  packages . 

BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4.60 

Hecker’s,  32  packages .  4. 10 

Fancy,  125-lb.  sacks . per  iee  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  Bag. 

Lea’s,  white,  Table,  100  lbs .  2. to 

"  yellow,  granulated,  100  Ib«...„„ .  t.to 

“  “  table,  100  lbs . .  . .  2.10 

Western  yellow,  granulated,  100  lbs... .  1.95 

Quaker,  36  packages .  2.85 

Farina,  Hecker’s,  14  i’s,  per  case .  1. 40 

“  Schumacker’s,  24  packages,  per  case.,  1.10 
Beans — 

California  Lima . per  lb.  -05% 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  2.6c 

Medium,  Fancy,  grain  bags . bu.  2.55 

Pea,  faaey,  grain  bags . bushel  2.60 

Pea,  fancy,  Michigan,  gram  bags . bushel  2.55 

Red  Kidneys. .  “  2. 00 

Peas-  - 

Green . . . per  bushel  2 . 60 

Scotch . “  2.69 

Split,  yellow... . "  s.io 

"  green . ** 
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LcntUs — 

000000,  tio-lb.  bags . 1 . per  lb.  .05 

Less  quantity .  "  .05 '/t 

Shaker  Corn — 

Fancy,  barrels . per  lb.  .05)4 

Less  quantity . . .  “  .06 

Hominy — 

Lea's  Breakfast,  10  pkgs . case  1.50 

Lea ’8  Pearl,  100  lbs . per  bag  2 .25 

Schumacher's  Breakfast,  10  pkgs.  to  cass....  1.30 

Western  Pearl,  100  lb.  bags .  1.75 

Western  Grits,  100  lb.  bags.. .  1.75 

Barley — 

OO . . . . . 05  J4 

No  3,  100-lb.  bags . . . . .  2.50 

Noodles,  Climax, 24  10c.  pkgs.,  asst., case....  1.15 

“  “  48  5c.  pkgs.,  case .  1.25 

“  "  asstd.,  24  sc.,  12  roc.  case...  1.20 

"  Smith's,  30  10  c.  packages .  1 .90 

“  “  assorted,  j  and  10  c .  1.90 

Golden  Egg,  5  and  10  cent .  1.55 

Golden  Egg,  5  cent .  1.55 

Golden  Egg,  10  cent . . .  1 . 55 

Oatmeal,  12,  per  bbl.. .  6.55 

“  "  kegs  too  lbs.,  per  keg . . .  3.45 

Oaten  Gcsds,  In  cases —  Per  case 

A. vena,  18  packages.... .  1.42% 

Banner  Cats,  20  packages. . . .  4.35 

H.  O.  Oats,  18  packages .  2.30 

Mother's,  18  paexages . . .  1.75 

Quaker,  18  small  size. . . .  1.45 

Quaker,  20  large  size . ,...  4,35 

Rolled  Oats — 

Arena,  per  bbl.,  180  lbs .  5.80 

Avena,  per  keg,  90  lbs . . .  3.12)4 

Standard,  180-lb.  bbls . . . . .  5.60 

“  90-lb.  bags . . . . .  2  70 

Sago- 

Fine,  bags  about  160  lbs . . . 03K 

50-lb.  lots . 04  J/g 

Admiral,  Pearl,  24's . 071/ 

Tapioca,  Instantaneous,  50  z’s. . 08  % 

“  Colburn's  Hasty,  36  pkgs..... . 07^ 

“  Minute,  )4  -gross,  per  box .  2.85 

“  Flake,  about  125  lbs . per  lb.  .04% 

"  "  less  quantity. .  "  04J4 

“  Pearl,  jsolbs .  “  .03^ 

11  “  loss  quantity . . .  "  .04)4 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkga . case  3.05 

Purina  Cream  Graham . . . per  bbl. 

Ralston  Barley  Food.  14  a’tt . . . per  case,  3.85 

Ralston  Health  Food,  24  s's,  packages  “  3.00 
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Purhia  Whole  Wheat  Flour,  20  5’s . per  case  4.20 

Egg-O-bce.  36  packages .  a. 70 

Egg-O-See  Corn  Flakes,  36  packages .  2 . 70 

Cook’s  Malto  Rice,  36  z-lb.  packages .  4.20 

Force  Food,  36  packages . . .  3 . 20 

Maol  Flake, 36  “  .  4.05 

Malta  Vita  Corn  Flakes,  36  packages .  2.85 

Malta  Vita  Wheat  Flakes . 

Post’s  Toasties,  24  packages .  2.70 

Shredded  Whole  Wneat,  50  packages.™ .  5.00 

“  "  “  25  “  . .  2.60 

Cream  Wheat,  36  packages .  4 . 50 

Apetiza,  24  packages . . . . .  2.85 

Flaked  Rice,  Cook's,  24  packages....... .  2.70 

Wheatlet,  30  packages . . . . .  3.35 

Wheatena,  36  Packs . 4.20 

Grape  Nuts,  24  packages . . .  2.70 

Korn  Kinks,  36  packages . . .  1.4* 

Pettijotm’s  Food,  18  packages. . 1.75 

Presto,  18  packages .  1 .50 

Quaker  Puffed  Rice,  36  packages .  2 .65 

Quaker  Wheat  Berries,  36  packages .  1.70 

Trlscult,  30  packages .  2 . 5# 

Kellogg’s  Toasted  Corn  Flakes,  36  packages.,  a. 80 
Zest,  24  packages,  15  eent  size. . .  1,80 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling . per  dox  x.xo 

“  Acidulated .  “  1  is 

Cox’s,  large .  “  1.57)6 

“  small... .  “  .95 

Plymouth  Rock,  Pink  or  White . .  “  1.20 

Nelson’s . per  dos.  1.35 

“  small . .  “  .95 

Bromangolon,  assorted  3  doi .  “  . 87*4 

Fruit  Puddlne.  2  dos.,  aast.  flavors  ...  "  .80 

Jell-O,  assorted  flavors,  2  doz .  “  .87 )4 

Jell-O  Ice  Cream  Powder,  2  doz .  “  .97)4 

Jellycon,  1  doz.  in  case . per  doz.  .87)4 

Jellycon,  assorted  flavors,  3%  doz . per  doz.  .87)4 

Chalmer's,  shredded .  1.00 

Chalmer's,  granulated .  x.oo 

Chalmer's,  No.  1  packages . 45 

Peter  Cooper . 80 

Tryphosa . per  dos.  .95 

Imperial  Wine  Jelly . per  doz.  .95 

“  “  . . . per  gross  11. 00 

Gelatine,  MaKinW't . per  dot.  .85 

Wetmore’s  Doable  Refined,  36  xoc. 

pkgs . per  case  e.70 

Puddlne,  assorted,  e  doz . .....per  case  x.io 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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macaroni.  Porlb 

Larosa  Alphabet!,  square,  a5  lbs  •eeeeeeeeeeeeeeeeee  ■°sH 

“  Elbows,  “  *«  . .  .05% 

“  Marcaronl,  long,  “  . . . .  05^ 

“  “  square  “  . . . 06% 

Larosa  Spaghetti,  long,  es  lbe. .......... .05)4 

“  Vermicelli,  square,  “  ...„„ . .0534 

“  Macaroni,  bulk,  "  ................  .0534 

Anger  Baking  Co. — 

“Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5 -cent  packages . .  1. 80 

24  10-cent  packages . .  1.80 

“  Plata"  Noodles,  24  x-lb.  cartons., .  1.80 

“  **  48  34-lb.  “  .  1 .90 

Egg  Alphabets.  48  5-cent  packages .  1.80 

Egg  Barley  (E  ter  derate),  48  5-cent  plcgs... .  x  .80 
24  5-cent  A  B  C  and  14  5-cent  Egg  Barley ...  x.le 
Macaroni  and  Spaghetti,  "La  Flour  de  Lis" 

brand  (French  style),  05  1/1  cartons .  1.25 

"Golden  Seal"  brand,  25  1/1  packages  (long)  x  .88 
"  “  481/a  "  5-c.  size  1.80 

"Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons .  2.00 

"Golden  Seal"  Egg  Macaroni,  25  10-cent 

cartons. .  1 .88 

"Imperiale”  brand,  25  1/1  packages  (long)..  1.88 
Vermicelli,  ABC  (alphabets)  Elbows,  x-lb. 

cartons,  24  packages .  1 . 91 

Spice  Drops.  In  baskets,  ao  lbs .  1 .6* 

"  In  boxes,  it  lbs .  x.oo 

Small  Lebkuchen  (Honey  Cakee),  10  5-cent 

packages  In  bundle. . per  bundle  .  30 

Balk,  ie-lb.  wooden  boxes . 08 


FIXTURE8. 

H.  F.  Heacock. 

Scales,  No.  1,  Tin  Scoop,  10. 00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7.00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8  .00 

Tea  Caddies,  Red,  No.  55 .  5.00 


Hear  Us  Boast  a 
Little 


Really  we  think  you  retail  grocers  ought  to  be 
rather  close  both  to  Ralston  Health  Food  and 
Purina  Whole  Wheat  Flour. 

See  what  we’re  doing  for  you  ? 
We’re  making  superfine  products 
which  the  most  careful  dealer  can 
freely  sell.  We’re  advertising  these 
products  to  your  customers  in  the 
magazines  at  our  expense,  and  we’re 
providing  advertising  plans  which  you 
yourself  can  use.  These: — 


Ralston  Children’s  Checkers  and 
Board 

Ralston  Children’s  Wagon 
Ralston  Checkerboard  Satchels 
Checkerboard  Window  Display 


When  a  manufacturer  makes  a 
good  product  and  then  half  sells  it  by 
good  advertising,  isn’t  he  entitled  to 


the  retailer’s  loyalty?  More  than  that,  is  there 
any  better  business  for  you  than  selling  such 
goods  ? 


Ralston  Purina  Mills 


ST.  LOUIS,  MO. 

T.  A.  JAMES  &  CO.,  General  Distributers,  12-16  Chestnut  St.,  Phila. 


Light  Up,  Man! 


Light  for  your  store  is  the  cheapest  in¬ 
vestment  you  can  make. 

It  gives  your  store  attractiveness. 

It  makes  it  a  pleasant  place  to  come. 

It  makes  it  conspicuous,  and  thereby 
advertises  it. 

People  feel  more  comfortable  trading  in 
a  light  store. 

You  feel  more  comfortable  working  in 
a  light  store. 

Let  us  look  over  the  ground  for  you. 


The  Philadelphia.  Electric  Co. 

Tenth  and  Chestnut  Streets 
Philadelphia.  . — =  Pennsylvania 
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Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  1-25 

Alarm  Money  Drawers .  z  -5° 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3-5° 

Barrel  Covers,  19  in .  3  00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  1%  to  2  in .  i  -5° 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45  00 

Less  25  per  cent,  discount. 


Philadelphia  Scoop  Co’a  Sugar  Scoops 

Indestructible,  No.  4 . per  doi.  9.00 

“  5 .  “  zs. 00 

■'  6 .  "  15.00 

Ex.  Galvanised  Steel  Blades,  No.  3..per  dos.  4 .  so 
"  “  “  5-4® 

"  *•  j..  “  7. 20 

X  Quality,  No.  1- .  “  s.6o 

“  4 . ...... . . .  "  3-00 

"  4— . — . ....  "  3-40 


Sherer’e  Eclipse  Counters 
Length 

3  feet  S  toshes, 

4  bet  zo  laches, 
6  bet, 
e  bet  3  I 

8  bet  6  I 

9  bet  I  toches, 
10  bet  ze  toshes, 
is  bet. 


Ne.  of 

Drawers. 

9 

is 

>5 

18 

si 

*4 

*7 


i ,  is  bet,  30 

Capacity  of  Drawers,  40  to  to  lbs,  each 


Soales,  Dell’s,  Grocers',  without  weights.  Tut 
Scoop  and  Iron  Plate,  No.  1 

<>  r,  » 

«  If  (■  s 

II  *1  K  | 

t*  n  M  4 

"  Grocers’,  without  weights,  Brass 

Scoop  and  Brass  Plate,  No.  1 
“  «  »  1% 

If  fl  #1  | 

II  If  If  j 

If  If  I#  ^ 

'*  ftatchors',  without  weights, No.o 


Each. 

15.0a 

20.00 

25.00 

28.00 

31.00 

35.00 

40.00 

45.00 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL.. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  dos.  In  case . per  doz.  .90 

Tins,  Keyed  (Jewel)  2  dos.  In  case..  “  .95 

Large  cartons  or  tins,  s  doz.  In  ease  "  2.00 

Dime  Tumblers,  s  dos.  to  <mse_ .  "  .90 

THREADED  FISH.  Per  dos. 

Swansdown,  s  dos . 65 

Osprey,  2  dos . — ... . 45 


MACKEREL. 


Ex.  Norway  Bloater.. 
Ex.  Norway,  No.  1., 
Ex.  Norway,  No.  2., 


Large  Iriah,  No.  a.. 


Irish,  No.  3 . 

Large,  No.  2 . 

Herring. 

Lab.  Split,  Lg.  Ne.  1. 
Lab.  Split,  Lg .  No.  a 
Shore,  Round, 

Shore,  Round, 

Ocean  Whitehall . 

Salmon.  Halifax . 

Shad,  No.  1,  Mess..... 
Shad,  No.  a,  Mesa...,. 
Haddock,  Plofcled  ... 


m  lb. 

wo  lb. 

50  lb. 

io  lb. 

81b. 

24  00 

12.60 

6.50 

1.45 

1. 21 

21  .OO 

11.00 

5-^5 

1-30 

1. <9 

35  00 

18.10 

9  -35 

2  .CO 

1. 65 

30  00 

15.60 

8 .00 

1-75 

*45 

*4.00 

12  to 

6.50 

i-45 

1 .21 

20.  CO 

XO.60 

550 

».«5 

1.05 

22.00 

XI. 60 

6. 00 

••35 

*■*3 

19*00 

10.10 

5«5 

1 .20 

1. 01 

18.00 

9.60 

5.00 

1. 15 

•97 

18. oo 

9  60 

5.00 

J.I5 

•97 

15  .00 

8.xo 

4»S 

z.oo 

.85 

7.00 

4. 10 

6.00 

3.60 

4. 00 

2  .60 

1.50 

•43 

15.00 

t.ie 

4-»5 

1  m 

.85 

3.60 

6.00 

DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbe . . . . . .  .08 

GUt  Edge,  40  lbs . . . .  .06 

Favorite  Middies,  60  lbs . .  .13 


DRESSED  FISH  BRICKS. 

GUt  Edge,  e-lb.  bricks,  40  lbs . . . #7 

Snow  White,  i-lb.  bricks,  so  lbe._ . 08 

Favorite  Cod,  s-lb.  briclts,  4s  lbs . 08% 
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star  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  doz.  In  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1 .30 

Screw  Top  Jars,  a  doc.  in  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . C9 

Large  Bank . . . . . 08 

Medium  Bank . 07 

PoUock . 05 

Hake . .. . 04% 

In  original  cases,  430  lbs.,  %c.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .17 

Small  Extra  Scaled  Herring . per  box  .17 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . .per  lb.  .27 

Cromarty  Bloaters,  50s . per  box 

“  11  zoos .  " 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . .09% 

Fancy  N.  Y.  State,  48  1  lb...— . . . 09% 

Apricots — 

Extra  Choice  Royals,  25  lbs... . 15 

Standard  Royals,  25  lbs. . . . .  .13 

Cherries — 

California,  unpitted.  Black,  25  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  reelsaaed,  36  is . 07% 

Gold  Medal,  loose,  25  lbs . . . 07^ 

Private  Growth,  extra,  cleaned,  36  lbs . 07)6 

“  cleaned,  3*  lbs.  bulk. . 07% 

Peaches — 

Extra  Fancy  Muirs,  jo  lbs . 12 

Extra  Choice  Muirs,  50  lbs . . . 09% 

Choice  Muirs,  50  lbs . . . 08 % 

Extra  Choice,  Yellow,  *5  lbs . c8% 

Choice  Yellow,  50  lbs . 08 

Pears — 

Choice  Calilorala,  Bartlett,  15  lb . 10 
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PRUNES. 

Boxes. 


x 


& 


.08% 

.07% 

■®7% 

.07 

.06% 


•05% 


.08 

•07% 

.07 

•o6% 

.06% 


.04# 


20-  30,  25  lbs.. 

30-  40,  35  “  .. 

40-  50,  25  “  .. 

4»-  50,  50  “  .. 

50-  60,  25  “  .. 

50-  60,  50  “  ., 

60-  70,  25  “ 

60-  70,  50  "  .. 

70-  80,  25  “  ., 

70-  80,  50  “  .. 

80-  go,  50  "  ., 

90-100,  25  “ 

90-100,  50  “  .. 

100-120,  50  “ . 

Raisins — 

Muscatels,  4  crown,  50  lb... 

“  3  “  5o  lb.. 

“  2  *•  50  lb . . 

Cal.  Thompson  Seedless,  50  lbt._ . 

Cal.  Cleaned  Sultanas,  ;o  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels, 50  lbs . 

Gilabert’s,  Layer,  Valencias,  28  lbs.... 
Raisins,  Seeded — 

G.  &  S. fancy,  36  is . . . 

Butterfly,  fancy,  36  is . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . . . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  ze  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  i#  lbs.,  net., 


•o  . 

83 


•07% 

•07% 

.06% 

.06% 

.c6 


.05% 

.04 


>N  0 

s  * 

fc-O 


.05% 

•  04% 
.04% 

.06% 

•06% 

.06% 

.06 

.05% 

•07% 

•07% 

•07% 

.07 

.  16 

.11% 

.11% 


CEREAL  COFFEE. 

Poe  turn  Cereal,  15-cent  size,  «  dozen. .  2.70 

“  25-  “  1  “  .  *.25 

“  15-  and  25-ceBt  ilze,  assorted.,  2.50 

Graln-O — 

Case  No.  4  1  doc.  i5-cent  sice,  %  dez. 

25-cent  size  in  caie  . . „ . . per  case  *.30 

Case  No.  5,  1  doc.  26-cent  lice . “  “  2.05 

Case  No.  6,  2  doz.  zs-cent  sice....—..  “  “  s.47% 

2  doz.  i;-cent  size.  1  lb . per  doz.  1 .35 

Ralston  Health  Cereal,  36  10-ceni  ilze .  2,75 

Kneipp's  Malt  Coffee 
24-26  ox.  package,  packed  1  and  4 

doz.  In  case  . . . per  doz.  1.15 

24-1*  oz.  package,  packed  t  oz.  In 

case- . . . . “ 

Perfection  Rye  Coffee  *4  s  lb.  pkgs . 


I.ZJ 

1.4c 


HORSERADISH. 

Tumblerz,  10-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  1  doz .  “ 

Tumblers,  10-c.,  Lord’s  Prayer,  ■  doz.  " 


.65 

•45 

.80 


It  isn’t  so  much  a  question  of 


n 


Getting  Along” — the  other 

won’t 


fellow  may  get  along  so  much  faster  that  you 
be  in  the  race — - 

What  you  want  to  do  is  to  “Get  Ahead” 

Your  best  asset  is  “ENTERPRISE” 


With  New  Total  Registering  Device 

The  saving  of  time  will  doubly 
pay  for  it. 

The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 

the  use  of  measures  and  the  conse- 

!l 

quent  absence  of  flies  and  dirt. 


I  ? 


Will 


IlilSililll 

iLi  1 1< lllit!!  I  B  l 


liigi 


IHMilvrSr 


SELF 
and 


PRIMIINQ  TIV/JD 

MEASURING  I  IV 1 1 


Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $6.00 ;  Auger, 

75  cents  ;  Extension  Tube  50  cents 
a  foot. 

Write  for  illustrated  catalogue  of  all  the  Enterprise  Specialties 


I A 


®  The  Enterprise  Mfg.  Co.  of  Pa. 


PHILADELPHIA,  U.  S.  A. 
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INK. 

Arnold's,  black,  3031 . per  bottle  .48 

Continental,  red,  1  dor . 30 

black,  3  dox . 25 

Royal,  black,  3  doz . 25 

Stafford,  Commercial,  3032... . per  bottle  .58 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys —  No.  o.  No.  1. 

Macbeth,  Pearl  Top .  3.90  4.10 

Acme  Victor  Top .  3.60  4.20 

Pure  Flint,  Luster  Top .  3.00  3.60 

Crystal,  Crimp  Top .  2.10  2.70 

No.  o.  Tubular  Lantern  Globes . 5  doz. 

Cold  Blast . doz. 

No.  1. 

Jumbo  Chimneys,  plain . per  doz. 

"  “  dec.,  107,  “ 

No.  o. 

Banner  Burners . 45 

No  charge  for  packages. 

OH  Cans — 

x-gallon,  Glass . per  doz 


•  75 
.90 

No.  1. 

•  55 


6  doz. 
No.  2. 
4.80 
4.80 
4.20 
3-  3° 
*•75 

y82. 

.85 

I  .OO 

No.  2 

.75 


Galvanized.. 

Lenox,  Spout . . 

“  Spigot . . 

Columbia . . 

Banner . . 

Climax,  Pump . 

Home  Rule,  Pomp., 


i- 

5- 
5- 
5- 
5- 
5- 
5- 

Lan  terns — 

No.  o,  Standard. . per  doz. 

No.  o.  Dash . . .  “ 

Cold  Blast .  “ 


2.25 

2.Z0 

5.00 

5-5° 

7.00 

8.00 

10.00 

12.00 


4-75 

7.80 

8,eo 


LIME. 

Prepared,  2  doz.  la  case . per  doz-  .52 X 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05X 

“  “  25  lb.  boxes,  X  lb .  “  .06X 

Acme,  1  lb.,  sifting,  25-lb.  boxes . 05  % 

LYE  AND  POTASH. 

Banner,  4  doz . per  case  3.15 

Babbitt's  Potash,  4  doz .  “  3.30 

Lewis’ .  “  3.25 

Red  Seal,  2  doz .  ‘  1.87* 

4  do* .  1  3  65 

Popular,  4  dos . . . .  “  z.45 


MATCHES. 

Ohio  Blue  Tips — 

200's,  1  gross . 

5oo’s,  100  packages . 

5co’s,  1  gross .  “ 

Cliio  Noiseless — 

500's,  1  gross . per  case 

King  Bird — 

100’s,  3  gross . per  case 

500’*,  1  gross .  '* 


Per  gro 


.per  case  1 

3 

4 


3-75 

2.85 

4.00 
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Swlft  fit  Courtney’s,  200's,  z-grozs  case .  1. 73-1. 90 

1  “  3-5o-3-7o 

500’s,  1  “  «...  3.75-4.00 

Blue  Hen,  soo’s,  z  “  .....  1.50-1.60 

“  5oo’s,  z  "  .....4.00-4.25 

Per  Gross. 

Vuloan  Parlor,  65’s . 41 

“  100’s,  5-grosz  In  case . 90 

“  500's . «...  3. 95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 55 

“  No.  37,  5-grosz  cases. . 50 

“  zoo's,  5-gross  cases . . .  .90 

“  No.  15,  gross  cases .  1.20 

“  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa.  Parlors,  500’s .  3.50-3.75 

Searchlight,  500’a. .  4.25-4.50 

Press,  200's . 1.80-1.90 

“  Soo’s... . ; .  4-50-4  75 

America,  soo  s .  1. 30-1. 35 

American  Paraffine,  500'a,  ex.  qual .  4.15 

Telegraph,  blue  head,  5-grois  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.5a 

Our  Darling,  X  gross,  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

John  Bower  ft  Co. 

Barrels  and  half  ban-els,  Superior . per  lb. 

18,  37  and  68-lb.  bucken,  “  .  “ 

zo-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  >'  “  . 

5-lb.  glass  jars,  6  In  cate.  “  . per  case 

18, 37  and  68-lb.  bcks.,  XXX,  Snpertor..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  '*  per  case 

Barrels  and  half  barrels,  Falrmonnt . per  lb. 

18,  37  and  68-lb.  buckets,  "  .  “ 

Wm.  J.  Troth 

Barrels  and  half  barrels,  Famous . per  lb 

18, 37  and  60-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  '*  .  « 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18,  37  and  60-lb.  bcks.,  XXX,  Famous..per  lb. 
5-lb.  glass  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  “ 

Campbell's  Mince  Meat,  30-lb.  palls .  “ 

Mrs.  Wells’,  bbls.  ft  X  bbls.  ft  30-lb.  kita.perlb. 
New  Vear,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  X  bbls.  and  30-lb.  kits  “ 
gchlmmel’s,  30-lb.  Kits,  bbls.,  %  bbls... per  lb. 

“  18  and  37  lb.  Kanaklns .  “ 

"  zo-lb.  Kens  ,  6  to  erate...per  dox. 

“  5-lb.  “  "  “ 

“  e-lh.  Glass  Jars.  6  to  case  “ 

National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb. 

Sonthwark,  30-lb.  pails,  bbls.,  J4  bbls.  “ 


.08X 

•  09 

6.25 

3*5 

3- 8o 
•»3 

4- 4° 
■01% 
.08 

•°8« 

x09 

6.25 

3-  *5 
380 

•*3 

4- 40 

• 07 % 
.08 
.08 
.06 

•05 

•  04X 
•»7X 
.08 

9.80 

5- 3° 
6.25 

•o$% 

•  °4X 
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Atmore  ft  Sob,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4.30 

No.  3,  glass  jars . . . per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  palls  3.75 

No.  10,  wooden  pails. . . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 09X 

Celebrated— Seedless. 

Barrels,  Halves,  Quarters . per  lb.  .08X 

Wooden  Palls,  18,  37  and  68  ibe .  ‘  .09X 

Atmore's  Mincemeat,  No.  2,  2  doz.  In  oase, 

per  doz .  2.eo 

Cartons  Condensed,  ( 3  dozes  In  case,) 

per  gross .  xi.oo 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07 % 

Wooden  Palls,  18.  37  and  68  lbs . .  “  .oBX 

Wooden  Kits,  No.  so  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal.  .15X 

Headlight,  isotest . . .  “  .z*& 


OLIVES. 

H.  Kellogg  ft  Sosa,  Agents:—  Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

“  Extra,  64  oz .  10.00 

•  Mammoth,  quarts .  6.00 

“  Extra,  quarts .  5.40 

“  Extra,  pints .  4.00 

"  Mammoth,  X  pints .  2.20 

“  Extra,  X  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle .  4.C0 

De  Lucques,  10  oz .  2.40 

Farcies .  3.00 

Queen,  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

PimOlas,  iooz . 3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 

OLIVE  OIL— Imported. 

Bertin  &  Perrier’s,  extra  fancy,  qts.,  1  doz .  4.90 

“  pts.,xdoz .  2.90 

“  K-ptx.,2doz.  1.90 

Rae’s,  Lucca,  litre  bottles,  1  doz .  11.50 

2 5-0Z.  bottles,  1  doz .  8.75 

Finest  Sublime ,  qts.,  1  dox .  6 . 50 

“  pts.,2dox .  7.50 

■■  K-pts.,  2  dot...  4.75 

**  8-0*.  flasks,  x)4 

dox .  7.50 

"  12-oz.  flasks, 

2%  doz .  9.00 

Sublime,  8-oz.  flasks,  2%  doz...  6.50 

"  12-oz.  “  s)4  dox...  8.00 
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Rae's,FlnestSubtime,zgal.,  zo  incase,  per  gal.  2.40 
Rae's  Finest  Sublime,  5  gal.,i  or  2  In  case, per  gl.  2.30 
“  “  1  qt.,  40  to  case,  “  2.65 

Sublime,  z-qt.  tins,  40  to  case .  2. 35 

“  )4-gal.  tins,  20  to  case. .  a. 20 

“  1 -gal.  tins,  10  to  case .  2.10 

“  5-gal.  tins,  1  or  2  to  caaa. .  1.00 


J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4)4  oz.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans, case . . .  22.00 

10  1  gal.  cans, case . .. .  23.10 

20  X  gal.  cans,  case .  24.20 

40  %  gal.  cans,  case .  25.30 

80  >4  gal.  cans,  case .  27.50 

Bulk  at  fso  for  10  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro-  , 
ducible.  Made  and  bottled  In  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case .  7*75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  ease .  26  50 

1  gallon  tin,  4  tins  to  case .  zi  .00 

X  gallon  tin, 8  tins  to  case .  za.co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

[as.  HU1  &  Sons  Co. 

Quaru,  Cal.  style,  1  doz.  1b  saao... ,por  case,  8.50 
Pints,  "  a  "  “  .....  “  9.00 

X  Pints,  “  t  *  «  4.75 

Oliver’s  Olive  OU — 

1  dozen  large .  6.00 

2  dozen  medium .  6.75 

2  dozen  small .  4.25 

6  1 -gallon  tins . per  gal.  2.10 

>0  X-gallon  tins . _ . per  gal.  2  .20 

20  tins . . . per  gal.  2.25 


AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  doz.  .55 

Stohrer’s,  No.  16,  2  doz . ....per  doz.  .90 

Stohrer's,  No.  32,  1  doz . per  dez.  1.80 

Keystone,  bottles,  2  doz . per  doz.  .90 


PAPER. 

WRAPPING. 

Manila,  15  x  20,  full . per  ream  .36 

“  24  x  36,  full,  20  lbs .  “  .80 

“  18  x  24,  full,  10  lbs .  *  . 37 X 

“  Special,  15  x  20,  6  lbs„ .  “  21 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 


A  PURE  FOOD,  COMMON 
SENSE  FRUIT  JAR  CAP, 
made  from  heavy  TIN  PRATE, 
especially  treated  for  us. 

It  does  not  require  a  liner, 
therefore  has  none,  for  the  dirt 
and  MICROBES  to  hide  behind. 

Packed  in  cartons  of  one 
dozen  and  from  60  to  120  car¬ 
tons  in  a  case. 

PRICE  $1.00  per  gross  F.  O. 
B.  Cincinnati,  rubbers  uot  in¬ 
cluded. 

SAMPLES  FURNISHED 

The 

Wm.  Glenny  Glass  Co. 

Cincinnati,  Ohio 


H  When  you  buy  Cafe  des  Gourmets  Coffee  you  can  give  your  customers 
Coffee  as  nearly  fresh  roasted  as  possible.  This  is  due  to  the  fact  that  im¬ 
mediately  after  roasting  it  it  is  put  up  in  air-tight  cans,  thus  keeping  all  the 
fine  natural  flavor  and  freshness  intact. 

n  Cafe  des  Gourmets  is  a  blend  of  high-grade  Coffees  so  arranged  that  it 
will  satisfy  the  taste  of  your  most  exacting  customers.  Once  you  give  it  a 
trial  no  other  Coffee  will  take  its  place.  It  costs  you  25  cents  a  pound  and 
will  pay  you  a  nice  profit. 


SAMUEL  WILDE’S  SONS  CO.,  Importers 

-  Coffees  Teas  and  Spices - - - 

11  DUTCH  STREET  -  NEW  YORK 


The 

Glenny  Wrench 
Jar  Cap 
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Manilla,  Bakers’,  15  x  ao,  10  reams  in 

bundle . per  ream 

“  Roll ,  Grocers’,  9,  12, 15,  18,  20 

or  24  Inches  wide . per  lb. 

Roll,  White,  light  weight,  12,  15,  18, 

20  or  24  inches  wide .  “ 

“  Glased  Fibre,  12,  15,  18,  20  or  24 

inches  wide .  “ 

"  Glazed  Silk  Parchment,  12,  13, 

18,  20  or  24  Inches  wide . 

White  Tea  Paper,  12  x  16,  reg . per  package 

Wax  Butter  Paper . per  package 

Parchment  Butter  Paper  q  x  ij...  “ 


■°3M 

•°354 

03  lA 

•03  y, 
•14 

•  IX 
.40 


TOILET  PAPER.  Per  case 

100  5-cent  rolls .  3.00 

joo  5-cent  packs .  3.00 

100  10-cent  rolls .  6.50 

100  10-cent  packs .  6.50  % 

PAPER  BAGS. 

Price  per  1,000  and  not  less  than  %  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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20 . 
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.78 

•97 

125 

1  -39 
1.65 
i-95 
2 .29 
2.55 
3-ii 

3- 97 
4.41 

4- 79 


•  52 
.71 
.88 
1.09 
1 .26 
1  -47 
1.72 
2.08 

2- 39 
2.75 
356 

3- 8i 

4- 32 
4.80 


.50 

.67 

.85 

1 .04 

1. 19 
1-38 

1.64 

1.99 

2 . 16 
2.56 

3.20 
3-68 

4.17 
4-59 


•  43 

•  55 
•7i 
.89 

1.05 
1 .21 
1. 41 
1.68 
1.83 


•37 

•49 

.61 

•75 

•87 

1 .07 
1 .22 

1  *49 
1.65 


Price  per  1,000  and  not 

12^-lb.  Plain  Flour  Sacks . 

25-lb.  ”  “  . 

50-lb.  “  "  . 


less  than  500  lots. 

. per  M  4.00 

.  “  5-75 

.  “  xi. 25 


PICKLED  MEATS  AND  FISH 

Lamb's  Tongue,  glass  jars,  pints . per  dot.  4.75 

10-0*.  jars.?..... .  “ 

xo-lb.  pails . per  pall 

Tripe,  10-lb.  pails . per  pall 

5-gal.  kegs . per  keg 

Pig's  Feet,  10-lb.  palls. . . per  pail 

5-gal.  kegs . perk 


.per  keg 


5-75 
2.50 
2.50 
.90 
2 .00 
1 .00 
2.25 
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Pickled  Beef  Salad,  In  glau . ......per  doz,  i .  10 

“  Tripe,  “  “  1. 10 

“  Ox  Heart,  “  “  i.io 

“  Pig's  Feet,  “  ... .  '*  1. 10 

Russian  Sardine* . per  keg  .75 

“  5-Ib.  palls  . per  paD  .  50 

“  xo-lb.  “  . .. .  “  1. 00 

POTATO  CHIPS. 

z-lb.  packages,  barrels,  25  lbs . iS% 

Loose,  barrels,  30  lbs . x8 

POPPING  CORN. 

Brad’s  "  Tip-Top  ’’ Per  case 

50  10  oz.  packages .  *.10 

100  10  oz.  packages . . .  4.00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  a  doz . . . 92)4 

Medium,  2  dos . 1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  s  ^ars,  s  dos . . .  1 .85 

Peanuttne,  No.  4  jaw,  3  doc . 

PICKLES. 

45  gah,  1  zoos . per  bbl.  9.43 

45gal.,rooos . per  bbl.  8.95 

10-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3.60 

Sweet  Pickles,  z, 000s,  3  gal. . .  “  4.15 

Sweet  Pickles,  2,000*,  s  gal .  “  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  *,  5  gallons . .  1.75 

Chow  and  Mixed  Pickles,  1  gal.,  pm  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals. .  3.25 

No.  8,  Sour  Gherkins,  2  doz . _  .87 'A 

No.  8,  Sweet  Gherkins,  s  doz . 90 

No.  8,  Sour  Mixed,  s  doz . .87K 

No.  8,  Sour,  assorted,  s  doz . 8754 

No.  8,  Chow-Chow,  s  doz . 87J4 

No.  8  Onions,  2  dos . . 

Crosse  &  Blackwell’s  : — 

Whole  bbls.,  s  doz .  3.25 

Chow,  pints,  less  quantity .  3 . 30 

Mixed,  less  quantity .  3,30 

Onions,  pints  less  quantity .  3 

Plain,  pints,  less  quantity .  %  ->a 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of — 

s  doz.  s  doz.  z  dot,  1  doz.  %  doz, 

%  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
*•*5  5-S«  4-7»  8.33  7. so 
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wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1. so  a.30  3.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

2  doz.  2  doz.  1  doz.  1  doz.  %  doz. 

)4  Pints.  Pints.  Qts.  J6  Gal.  1  Gal. 

4.00  7.00  6.00  11. 00  10.10 

Wood,  each — 

1  Gal.  2  Gil.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.70  3.30  8.00  1.30 

VINEGAR. 

Duffy’s:—  Per  gal. 

Pnre  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbls . 13 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Applo  .16 

White  Wine,  90  degrees . so 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  dos.  .  go 

White  Vinegar,  Distilled,  40  grain. . 08 

“  45  “  . 09 

“  “  Extra  Strength . 15 

Crosse  ft  Blackwell’s . per  dos.  s  .00 

PROVISIONS. 

Hams,  Sklnback,  18-00  lbs . 13 54 

“  14-16  lbs . .iz)4 

“  10-ia  lbs . .  ....„ . 13 

Picnics,  6-8  lbs . 09^ 

N.  Y.  Shoulders,  ro-ii  lbs . . . . . .  .10 

Dried  Beet,  sets  (city  smoked)- . . . 17 

“  Tenders  and  Knocks . . . 19 

“  Flats . . . iS 

“  Air  Dried,  sots . . .  •  .23 

“  “  Tenders  and  Knucks..  .23 

Jersey  Pork,  Butt . . . per  bbl.  16  5« 

“  Family .  19.00 

Breakfast  Bacon,  rib  In... . . . 12 % 

“  boneless . 1354 

S.  P.  Bellies  14-13  lbs . 10 

Bologna,  25-lb.  boxes . . . - . . . 08 

Boiled  Boneless  Ham . . .  .  22 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  *5-Ib.  boxes .  .io)4 

Covered  Hams,  54-eent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  44-cent  extra 
John  Bower  ft  Co. — 

Honey-cure  Brand  Hams,  sklnback . .  .14 

“  “  large  . . 14 

“  “  medium . 14 

“  "  small . i4 

“  Breakfast  Bacon . 13 

“  “  boneless . 15 

Beef,  air-dried,  regular  sets . 20 

“  “  Insides  and  knuckle*.- . 22 

Ham  Bologna . is 

Beef  “  X2 

Boiled  Hams . . . 2* 

Beef  Tongues . per  dos.  8  ec-io.eo 
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Swift  &  Co. — 

Premium  brand  Hams,  io  lb . .  .  14 

Premium  brand  Hams,  12  lb . 14^ 

Premium  brand  Hams,  14  lb„ . 14 

Premium  brand  Hams,  16  lb . 14 

Premium  brand  Hams,  18  lb . 14 

Premium  brand  skinned  Hams,  x8-eo  lb .  15 

Premium  brand  boiled  Hams, skinned, fatleM  .25 

Premium  brand  Bacon . 21 

Premium  brand  Dried  Beef,  insides . 25 

Premium  brand  Beef  Tongues,  short  cut . 18 

Winchester  brand  skinned  Hams,  all  aver . 13^ 

Winchester  brand  Picnics . C9 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . . 

Plain  Tubs,  50  and  60  lb.  cans.. 

io-lb.  Tin  Palls,  60  lbs . . 

5  u 

3  “  •< 


IJ 

c3 

10 

854 

I  3 

8  H 

II 

11  Zs 

9* 

11  l/i 

954 

o9)4 

-o 
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John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 

“  “  tubs . 10 

“  “  3,  5  and  10-lb.  cnns,  .11 

Swift  &  Co. — 

Premium  brand,  tierces . 11J4 

Silver  Leaf  brand,  tiercea . 10)4 

Jewel,  compound,  tierces . .8)4 

Cetosuet  tierces . 08J4 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native.. . n 

Common . „,oj 

Western  Dressed  Bee< — 

Choice,  native  cattle . n 

Common  to  fair  “  . 07 

City  Dressed  Veal — 

Prune . - . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . . . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Westsrn,  good . . 

Lamb,  Western,  cnlls. . . . 

Sheep,  choice . . . 

“  medium.,,.,...... 


>e  eeeeeee.ee  eeoeooe 


Per  lb 

-.12 

-.09 

-  12 
-.09 

-.12 

-.10 

-.08 

-.08 

-.08 

-.08 

-.ot 

.  le 
•  °9 

09 

,08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-1 . 00 


No  more  useful  fixture  has  ever 
been  invented.  Holds  five  jars 
where  they  can  be  seen  and  help 
sales. 

.  Either  oak  or  cherry,  3-coat  fin¬ 
ish.  No  old-fashioned  hinges — - 
swings  on  a  bale  to  the  right. 
Takes  no  more  room  than  the  4-jar 
fixture.  Nickel-plated  trimmings. 

This  is  an  ornament,  an  econo¬ 
mizer  of  room,  and  a  silent  sales¬ 
man  that  knows  its  business. 

THE 

WELLES  &  DAVIS  MFG.  CO, 

WYALUSING.  PA. 


JOHN  BOWER  6  CO. 

GENERAL  PRO  VI S 1 0  N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  RSTABLISHMRNT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia 


C  U  R  K  R  3  OB’  HONBiY-OUREC  BRAND 

Beef,  Beef  Tongues,  f|  /ft  Pure  Kelfle-reudered 

Breakfast  Bacon,  etc.  11  f\  IVl  O  LARD  a  Specialty 
BOIL,  ED  HAMS  AND  BEEP  TONGUES 

xxx  and  Superior  minoe  meat 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


It  is  a  provable  fact  that  a  majority 
of  cooking  experts  use  Nicelle  Olive 
Oil  in  all  their  demonstrations. 

Why  ?  Because  they  must  use 
the  very  best  oil  obtainable  in  order 
to  insure  results.  Otherwise  they 
would  soon  cease  to  be  known  as 
experts. 

Nicelle  Olive  Oil  is  bottled  in 
France,  where  produced.  It  is  the 
first  pressing  of  the  finest  oil  olive 
grown.  You  will  be  proud  to  sell  it. 


Nicelle  Olive  Oil  Co. 

105-109  HUDSON  STREET,  NEW  YORK 
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Calf  Heads,  scalded .  -50-.75 

Sweetbreads,  veal . per  pair  .60-. 90 

“  beef . -per  dor.  1.00 

Calf  Liven . per  lb.  .20-.  25 

Beef  Kidneys . per  dot.  i.co 

Beef  Livers .  .06 

Ox  Tails  . . per  dor,  ’50-. 65 

Hearts,  beef. . per  lb.  .03-. 05 

Rolls,  beef . - .  .14 

Tenderloin,  beef,  western .  .  20 

Fresh  Pork,  loins,  city . . .  .  10 

"  “  western .  .  10 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

ntCSH  KILLID. 

Turkeys —  Per  lb. 

Western,  Y  H.,  8  to  10  lbs . 20  -.22 

“  Y.  T.,  15  to  17  lbs .  SO  -.22 

Old  hens  and  toms . 19  -.21 

Common  to  Good . 15  -.16 

i- oilers — 

Philadelphia,  rresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 33  -.38 

Philadelphia,  fresh  killed,  3X  to  4  lbs 

to  pair . 33  -.38 

Philadelphia,  flesh  killed,  340  3 X  lbs. 

to  pair,  fancy . 33  -.38 

Western,  4  to  4X  lbs.  to  pair,  fancy  ...  .26  -.28 

“  3  to  3)4  lbs.  to  pair,  fancy  ...  .26  -.28 

“  fair  to  good . 20  -.22 

Fowls — 

Western,  fancy . 13  -.14 

Heavy  Roasters,  4  to  5  Ibs» . 19  -.22 

Fair  to  good. . 17  -.18 

Old  cocks . xo  -.si 

Western  capons,  fancy . 

“  “  small . . 

Squabs —  Per  dos. 

Prime,  large,  ancy .  3.00-3.50 

Mixed . . .  2.50-3.00 

Dark . .  1.23-1.75 

LIVE  POULTRY.  Perlb. 

Spring  chickens,  nearby,  1 X  to  2  lbs . 22  -.26 

Large  Springers . -  .20  -.25 

Fowls . .  .13  -.14 

Roosters .  - .  10 

Ducks  . .  .10  -.12 

POULTRY  SEASONING. 

bell's- Spiced  Seasoning — 

Small  or  No.  1,  2  dos.  In  case . per  dos.  85 

1  “  .  “  .85 

Large  or  No.  2, 1  “  .  “  1.40 

1 - lb.  cans,  1  dos.  In  case . per  case  4.00 

2- lb.  “  %  "  - . .  “  375 

3- lb  '*  X  -  .  "  5.40 

4- lb  “  %  -  .  •*  8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4.5° 

Extra  Quality,  15  gals.,  kegs . .  2.20 

Victory,  extra  fancy,  No.  3,  2  doz . dox.  .75 

Spring  Garden,  fancy,  No.  3,  2  dos . dos  .70 

Compass,  No.  3,  casts,  2  dos . 67X 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Slxc,  2  das.  In  case,  X  lb..per  dos. 

No.  1,  round  conical,  with  key,  1  dos.  " 

No.  a,  *•  “  1  "  « 

No.  3,  "  "  X  “  “ 

No.  4,  “  «  X  “  “ 

P.  P.  Sauce,  a  dos.,  No.  s .  “ 

Mmore’i  Genuine  English  Plata  Pudding- 
Seedless 


x  .00 
••35 

4-aj 

6.50 

8. 50 

1. 50 


Individual,  per  case  01  2  dox . - . 

2.00 

x-lb.  cans,  “ 

X  “ 

2.25 

a-lb.  "  “ 

x  11 

,  4.00 

3-lb.  “  •* 

x  ;;  . 

7b  . . . 

325 

4-lb.  “  « 

385 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Tellies —  Per  dos 

No.  32,  jars . 97X 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  asserted 

slices . - . 88 

Schimmel’s,  No.  10,  tumblers . 82X 

National,  No.  10,  tumblers . 72X 

National,  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

Schimmel's,  pure,  20-lb.  pails . .  .13X 

National,  30-lb.  pane . . . .  .09 

Southwark,  30-lb.  pails . . . .  . 06 

Southwark,  4 X-lb.  toy  pails,  X  d«* .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

Apple,  Southwark.  No.  3,  tins .  x  .00 

Apple,  No.  5,  toy  pails .  2.70 

Apple,  30-lb.  pails . . per  pail  1.08 

Apple,  20-lb.  crocks . —.per  lb.  .07M 

Apple,  Schimmel's,  30-lb.  palls . per  lb.  .06 

Prune,  30-lb.  pads . .—....per  lb.  .07X 

Jams —  Per  dos. 

Schimmel’s,  pure,  jars,  t  dos .  1.70 

Southwark,  assorted,  jars,  2  dox . 98 

Orange  Marmalade —  Per  dos. 

Hartley’s,  imported- . 1.82X 

Schimmel’s,  pure .  1.80 

Warrock’s  Guava  Jelly —  Per  doz. 

i-Ib.  tumblers . . . .  4.00 

X-lb.  “  . . 
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Curtice  Bros.  Preserves — 

Cherries,  jars . 

Strawberries,  “  . . 

Raspberries, 

Apricots, 

Pineapple, 


peeled... 


Per  DoS 
...  485 
...  4.60 
...  4.60 

...  4-85 

...  4.60 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  ioc.sz.  25c.  ss. 


Essence  Peppermint . 

Castor  Oil . 45 

Sweet  Oil . — .40 

Spirits  Nitre . 45 

Spirits  Camphor.. . 

Spirits  Painters' Commercial..-.  .45 

Paregoric . . . 45 

Glycerine .  45 

Syrup  Squills . 45 

Syrup  Rhubarb .  .45 

Syrup  Ipecac . 45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . .  .45 

Turpentine . ,.  .45 

Machine  Oil . 45 

Laudanum,  15c. -size . per  dor.. 

Laudanum,  25c. -size . per  doz., 

5  per  cent,  discount  in  gross  lots  assorted. 


0.85 
•  *5 
.85 

«5 

.85 

.85 

.85 

.85 

.85 

.85 

.85 

.85 

.85 

85 

.85 

•85 

•85 

.85 

•85 


90 


Alum . perlb.  .03 

20  Mole-Team  Pure  Borax,  x-lb.,  24-lb.  per  ca.  2.4a 


X-lb., 

X-lb., 

Anker's  Beef  Capsules . 

Borax,  Powdered,  bulk . . 

“  Lump,  bulk . . . 

Butter  Color,  W.  &  R . per  dos. 

Blueetone,  balk . per  lb 

Copperas . per  lb 


.  per  lb. 


2  60 
2  .80 
3.00 
.08 
.08 
2.00 

.08X 

o'M 


— 48 — 


Camphor,  gum,  x-os.  blocks.... 
“  Flak. 


lakes,  250  bbU  .  •  ’ 

“  “  less  quantity .  “ 

“  Tar  Balls,  bbls.,  250  lbs .  V 

“  “  less  quantity . 

Castoria,  Fletcher's . - . per  doz. 

“  Pitcher's . - .  “ 

Carbonate  of  Ammonia. . — .  “ 

Epsom  Salts . per  lb. 

Glauber  Salta . — . perlb. 

Glue,  ordinary . - . 

Glue,  white . . . 

Goff’s  Cough  Syrup,  25c.  sise . . per  dos. 

Goff’s  Herb  Bitters,  25c.  sise .  “ 

Goff’s  Oil  Liniment,  25c.  sise .  “ 

Goff's  Sarsaparilla,  50c.  sise . per  doz. 

Goff's  Worm  Syrup,  15c.  size .  “ 

Goff’s  Horse  and  Cattle  Pwd.,  15c. size  “ 
Goff’s  Dyspepsia  Tablets,  soc.  size...  “ 

Gum  Arabic . perlb. 

Haarlem  Oil . - . per  doz. 

Licorice,  P.  &  S.,  50.  stick,  Imported..  “ 

“  M.  &  R„  5-lb.  ooxea. . perlb. 

*  “  Lozenges,  5-lb.  boxes,  “ 

■'  Y.&S.,  "  5-lb.  glass  front,  «' 

“  5-lb.bx.,4's,6’a,  8’s,  la’s,  x6’»,  " 

"  Root .  “ 

Putty,  25-lb.  cans . per  100  lbs. 

“  50-lb.  cane .  “ 

Petroleum  Jelly,  screw  top,  s-c.  sise—  " 

*'  le.c.  "  -  “ 


•85 
.oaX 
•°3X 

.02M 

•03 

2.80 

85 

.IX 

.02 

.°'X 

.09X 
.20 
1.75 
I -75 
*•75 
3-So 
1.20 
1.20 
■75 
•SO 
•40 
.36 

•»3 

•ay 


•»4 

.XI 

1.60 

*•55 

•35 

•75 


Paris  Green,  100-125-lb.  kegs . per  lb.  S4X 

“  X-lb.  packages . . '•  .S9 

”  8-lb.  ••  “  .8 

•*  i-Ib.  *■  “  27 

Jamaica  Ginger,  Hires',  flasks . .per  doz.  .90 

Rosin . perlb.  .04 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “  .e6M 

“  granulated,  kegs,  ‘  100  *  “  »8M 

Sulphur,  Floor,  i75-lb.  barrels. .  ..per  too  lbs.  2.55 

“  100-lb.  baga .  2.35 

“  less  quantity . 03X 

Venetian  Red . perlb.  .01 

Whiting— .  “  .02 

Husband'  a  Magnesia . per  dos.'  * .  85 

Bull's  Gough  Syrup .  "  1.90 

Roach  Powder.  Omega,  4-os.  cams . 80 

“  "  . per  grots  9.00 

Roacbsault,  ioc. -size,  1  doz . per  doz.  .to 

Iron  Glue,  McCormick  fk  Co’s : — 

No.  5 . 40 

No.  10 . .75 

Tube  V . - . 75 

McCormick  &  Co.,  Bee  Brand —  Per  doz 

Insect  Powder . - . 80 

Root  Beer . - . 8e 

T  alctun  Powder . 80 

Triangular  Quinine . — . to 

Quinine  Capsules . - . . . - . 75 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for 
Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


MORGAN  Sc  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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sale 
Abeorbtn* 
Abeorbbm 
Ymuj’i  K 
Tareiensm, 


oang’z  Vr 
[•  prvew  ■ 


wbeia- 


(Manklad) . _ . - 

and  Nutt*  fwfcw . 


Far  del. 
18.00 
9.00 
0.00 
6.00 


Taroleum,  large  can...., .  16.00 

Yeung's  Fattening  and  Condition  Drop* .  4-ao 

Young'*  Cede  and  Indigestion  Cure... .  4 ■ 00 

Lae*  a  per  cent,  cash  1*  days.  Nat  30  days. 

I.  O.  B.  Springfield. 


DKOQOIBTS’  SUNDRIES, 

Add  Phoephat*.  Hozxfcxd'l — . par  dot.  4.15 

Bath  Brick,  boa  t j  bricks . par  boa  .60 

Sealing  W atu. . .........  ■  .03 

Silver  Sand.. . . . . . . per  bbl.  1.15 

Tar,  pints  *******  a* aaaaaaa see  see  ************  ******  per  doi.  .75 

“  quarts .  "  1. 00 

•*  gallons . . . each  .30 

K  barrals .  "  3.30 

“  bands. .  "  *  0* 

McConalck  ft  Co. — 

Jockey  Animal  Food,  3  do*.  i4b.  paakagts 

and  premiums . par  case  3 . 73 

U.  S,  Harr*  and  Bona  Liniment,  sjc.  sis*...  a. 00 

McCord's  Magic  Medicine,  sjc.  else .  a. 00 

50c.  ilic .  4.00 

McCormick's  Tasteless  Chill  Took,  age.  slse  a.oa 

50c. sis*  4.00 

McCosmlck’t  Watarmaion  Syrup,  50c.  size..  4.00 
Wandorcnr*  Handach*  Ponders,  10c.  slse...  .la 


EXTRACTS  AND  ESSENCES 
McCasmlck  ft  Co.,  Ba*  Brand —  Per  dos. 

Vanilla,  R**«,  Pistachio . 10c.  size  .I5 

ijc.  size  a. 00 
sjc.  slse  a. 7J 

Lamon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  P*ar,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

sac.  slse  .8* 
15c.  slse  1 .75 
sjc.  size  a. 00 

Sausr’i  Flavoring  Extracts 

No.  1,  Laman  and  Vanilla . per  dos.  .45 

No,  s,  Vanilla  and  Rose .  “  .90 

No.  s,  Lemon  and  assorted. .  “  .85 

No.  4,  “  "  .  "  a  .00 

No.  4,  Vanilla .  “  a. *5 

Assorted  cases.  Nos.  1  and  a .  10.80 

“  Nos.  1,  a  and  4 .  11.80 


-60- 

Pts,  Qta.  K-Gal.  0*1. 

XXXVaMU. .  1.50  3.00  6.00  is.ao 

XX  Vanilla. . . .  x.sj  a. 50  5.00  10.00 

X  Van 01*. . t.oo  *00  4.0*  1. 00 

Lemon,  Ginger,  Wla- 
tergreea,  Cinnamon, 

Peppermint,  doves, 

Celery .  1. 00  1.60  3. so  6.00 

Peach,  Rose,  Apricot, 

Violet . - .  1.50  s.75  5.50  xo.oo 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Macs,  Cherry, 

Strawberry,  Fruit .  i.*5  a. *3  4. so  7.5a 

Tea . . . .  700 

Ext.  Vanilla,  Kitchen  Queen,  No.  sj  per  dos.  s.oo 
*•  '•  “  “  No.  sX,  “  .80 

*•  «  •*  •*  No.  X,  “  .*5 

“  Lemon,  "  "  No.  *$.  "  1.75 

«  *•  u  No.  aX,  “  .80 

"  »  “  “  No.  X,  “  .45 

IngeraoH’s  Flavoring  Extracts : — 

High  Grade  VanlUa . per  dos.  1.75 

“  Lemon. . .  “  1.75 

Select  VanlUa . . "  .«s 

"  Lemon . **  .tj 

"  assorted.. . . “  .Is 

“  small  sis*. . .  "  .45 


LIQDB  RBNRBT  AM  TABLETS 

Stair's  Liquid  Rannat _ p«r  doi.  1.10 

Hansen’s  Junket  Tablets,  I  das.,  par  dos.  .73 

Blair's  Rennet  Tablets,  3  don.,  par  don.  .75 

Uaton  Tablets.  I  do*.,  jc _ -.. _  .45 


CIDER. 

Per  gal. 

Corson’s  Champagne . il 

“  Dry  Hard . 20 

Bottled  Cider —  Per  case 

Duffy’s  184s  Apple  Juice,  1  dos.  quart* .  3.50 

“  “  2  dor.  pint* .  4.00 

Anchor  Brand  Golden  Russet,  1  dor.  quarts  3.75 
“  “  e  dot.  pints .  4  -25 


-TI¬ 
MOR'S  Broad  Galdea  R asset,  1  dos  quarts.. 
"  “  s  dos.  ph»s... 


ITS 

4.»S 


CHEWING  GUM. 

Adams’,  counter  jars,  10*  j-oeot  packages -  s.75 

11  boxes,  so  packages-, . . . 55 

Gee  Whlsz,  7s  packs  . 47 

Fleer's  ChldsU,  albs.,  bulk . . .  i.ss 

Pulver’s,  so  s-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes .  *.75 


RICE. 

r*r  lb. 

Fischer’s  Fanciest  Head,  i-lb.  pockets . 0754 

Queen  Quality,  extra  fancy,  i-lb.  pockets . ojy 

"  “  3-lb.  "  . 07H 

“  “  s-lb.  "  . *7 

Coronet,  ckeice,  i-lb.  pockets . .... . ot  y, 

'■  “  3-lb.  '■  . — . 0654 

Imperial,  fancy  Japan,  i-tb.  poofcam . c6 

«  3-lb.  »  . . . 06  H 

“  “  s-lb.  “  . oj  % 

Pearl  Head,  s-lb.  eattao  sacks .  05X 

Extra  Fancy  Hesid,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  roe-lb.  bags  . . . .  *6 

Cbalca,  100-w.  bag* . ~ . -. . 05 

Prime,  reo-lb.  bags . 04  J4 

.  baga . . . osM 

Choice,  r oo-lb.  bags . . . .  .es'/i 


SALT. 

WORCESTER  SALT. 

Worcester,  bbl*.,  oof  In  18*  lb*.  ******************  ®*  50 
"  “  6ebap,  5  lbs.,  Um...  4.00 

“  ••  at  “  14  *•  ...  3.75 

“  **  30  “  10  *'  ...  3.7s 

"  "  ns  "  »H  "  ...  4  00 

Worcester,  Irish  Unsn,  bags,  sso  lbs .  *.50 

«'  “  •  56  " . 65 

"  “  s8  " . 33 

Worcester  Mermaid  Quick- Dtsaol ring  Bath¬ 
ing  Salt,  aoio-lb.  bags,  In  bbl*., 

per  bbl.. .  3.00 

"  Pretzel,  obis,  contain  s8o  lb* .  a. 40 

"  “  sacks,  180  lbs .  i.SS 

"  Cheese,  bbls.  contain  a8o  lbs„ .  2.40 

Ivory  Salt,  dime  sis*,  36  wooden  boxes  to  case  2.  so 

New  Ivory  Salt,  24  large  cartons  to  case .  1  .jo 

Sliver  Springs,  quick  treesing  Ice  cream  salt, 

30  In  barrel . ...per  bbl.  a . 60 

Less  than  5  bbls,  the  list  net ;  5  to  9  bbls.,  s  per 
cent,  discount ;  10  bbls.  or  more,  7%  per  cent,  discount 
may  be  allowed.  , 


— S3— 

Worcester  Packing  Salt,  70-lb.  cotton  bags- 
“  “  «  zso-Ib.  “ 

Agricultural  Salt,  soo-lb.  burlaps . 


•  75 
.60 


SALAD  DRESSING. 


Csmpbell’i,  small,  pat.  cap,  *  das. 

Durkea’s,  large,  1  dos . 

*•  small,  z  dos . . . 

. dot. 

....per  dos. 

i« 

•*7* 
4-oo 
*.40 
•»7  X 
2.3a 
t-45 

My  Wife’s,  large,  1  doz . 

My  Wlfe’z,  small,  2  doz . 

Snider’s  Salad  Dreaaing : — 

M  pints,  2  doz . 

Luncheon,  3  doz . _ . 

Gallons,  6  jugs  In  crate. . 

*  ** 

it 

. Pez  jn« 

1.40 

■9* 

1. *5 

SAL  SODA. 

Bbls.,  375  lbs . „ . ...per  roo  .65 

Xags,  170  lbs . . . -par  100  .82^ 

60 -lb.  bases,  bulk  or  granulated  „ . fs 


SAUCES. 

La*  ft  Perrins’  Worcestershire,  large..  "  7 .  to 

“  I  “  middle  '•  4.30 

"  "  small..  "  *.  jo 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doi...  .77H 

North  of  England  Sauce,  No.  8,  doz . 77)4 

Chef  Sauce,  2  doz.,  doz . . 

Snider's  Chill  Sauce : — 

Pints,  1  dos . per  doz.  1.40 

id  pints,  2  doz .  “  1.40 

Gallons,  6  jugs  In  crate . per  jug  1 .00 

Snider’s  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . per  doz.  s.40 

X  pints,  2  doz . .  “  1.4a 

Gallons,  6  jags  In  crate . per  jug  1 .00 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


BmgfKWgfflCTBliiPTHhn'T'ii,TJii7ryTr L! ; 

How  to  Answer  Their  Questions 

Put  a  box  of  I-V  Washing  Tablets  on  your  counter.  They 
will  be  such  a  novelty  that  every  woman  who  comes  in  will  ask 
what  they  are  and  what  they  will  do.  Tell  them  this : — 

1 —  They  contain  no  acid  of  any  sort. 

2 —  They  Wish  clothes  without  rubbing. 

3—  They  make  clothes  beautifully  white  ; 

4—  They  can  be  used  in  hard  water  ; 

5 —  They  take  stains  from  table  linen  without  any  rubbing  whatever. 

Any  one  of  these  points  would  sell  a  package — just  see  the 
women’s  eyes  glisten  when  you  name  them  all. 


I-VWASHING  TABLET  COMPANY,  Inc. 

251  North  Front  Street,  P  hiladelphia,  Pa. 
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No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


TWENTIETH  and  FILBERT  STS 

PHILADELPHIA,  PA. 


CMur.lMHk.Mb 
Caraway _ 

Calory.. _ _ _ 

-  .1 i A  ' »  » 

Flaw. . 

Hsmp,  bush.  40  lb*. 


-S3- 

SEEDS. 

UuMrl,  Brows...  .07K 
Mustard,  Yellow..  .07 

Rape,  per  lb . 05H 

Poppy,  por  lb..  .1* 
Suaflowsr,  p«r  lb..  .ojM 


n-75 

.  10 

•S 

.»s 

I.  to 


SODA. 

Bl-Carb.,  no  lbs.,  kegs . . 

Bi-Carb.,  bulk,  35-lb.  boxes . . 

Babbitt’s  Soda,  ■  lb.  pkgs.,  *5  lbs . 

Arm  *  Hammer  bd.,  j£'t,  3*  1U.._. 


Saleratus,  Babbitt1 


"  lbs.,  36  ”  . .  ” 

"  B,W,3tlbo .  “ 

’»  bdT,  ■’*,  *5-lb.  bn.  “ 


.per  lb. 

■  °ift 

M 

•®3 

U 

■  05H 

...par  lb. 

.05H 

••4* 

It 

••5* 

II 

•  •sK 

am  a*f[  am,  v-arooaaieu,  a  vox . 

■Iroa’  QIngor  Ala,  Carbonated,  a  dos . 

Welch*  Grape  Juice,  cue  quarts,  1  <* 

••  "  pints,  t  d< 


SOFT  DRINKS.  p.rdos. 

RootBeer  Extract,  Hint’,  s  dos  feeeeeeeeeeeeaaf  e*  It  50 

■Ires'  Root  Beer,  Carbonated,  a  des . 87# 

« . 

1  des .  4.5c 

plain,  ados .  4.75 

Jf-ptau,  3  dea .  4*S 

”  "  "  *-ouoeo,  8  dos. . 

"  “  “  X-cnUons,  1  do«.„. 

"  "  “  gallons,  6  gal . 

j  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Giagor  Alo,  extra  dry,  pints,  a  dox .  a.  10 

Sarsaparilla,  extra  quality,  pints,  a  dox .  a .  10 

Blood  Orange,  extra  quality,  pints,  1  dox...  0.10 

Birch  Boor,  extra  quality,  pints,  n  dox .  t.ro 

Lemon  Soda,  extra  quality,  a  dox .  t.xo 

Root  Boor,  axtra  quality,  plats,  a  dos . .  a .  10 


6.00 
8.00 
7.50 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Klsesatab,  ■  Cross . . .  1.50 

bon  Ami,  10-cent  slxe . ■  gross  3.50 

Electro  Silicon,  s  dox . per  dox.  ,73 

Puts  Liquid,  large,  3  dox . per  gross,  16.50 

Puts  Liquid,  largo,  3  des . „ . per  dox.  x  .45 

Pats  Liquid,  small . . . per  gross,  7.00 

Puts  Liquid,  small . „ . per  dox.  ,6o 

Puts  Paste,  large . por  dox.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-plat  cans . . . per  grots  9.00 

No.  x,  half-pint  earn .  “  18.00 

No  a,  plat  cams .  “  33.00 

No.  3,  quart  cans . per  dox.  4.50 

No.  4,  hall-gallon  cana .  “  7.50 

No.  5,  gallon  cana .  "  13.50 


-§4- 

Solarteo  Bar  Polish — 

No.  13,  i-Ib.  pasteboard  boxes, 
cue,  so  lbs . 


3  dm.  la 
•por  gross  18.0a 


SOAP— Laundry.  Bars. 

Ay  i*o . . . . . . . see 

Aoern . . . 

Ark ...... ....... .hi. i.  ». 

American. 

Bee . 

Best,  Babbitt . . 

Babbitt's  New  York  CRy. 

Big  Master . . 

Brown .  6c 

Borax,  Drcydoppel . 40 

“  Pearl,  Young  ft  Co . _. .  40 

'*  Day  ft  Frick,  Novelty . . .  *0 

“  Handsome.. .  69 

"  Kartasoa,  largo . .„. . xoo 


. ISO 

a  a  ooeeeaeoa  X04 

- .  7* 

—-S-....Z  OO 

mm . ZOO 

. .  60 

70 


“  Klrkmaa’ . 100 

“  Rod  Seal . ...xoo 

"  Swift’s . iso 

Circus . .......... . .,..100 

Cotton  Oil . in 

Coal  Oil  Johaay . 100 

Cygnet . 100 

Dobbins’  Electric . .„ . 100 

Dewey  eeseeeeee  aeeeee  eeeeeeeeeeeeeeeeeeoooeoeooeeoseooeeeZOO 

Fairy . 100 

Fels-Naptha. . . . ™ . 100 

Five-cuo  lots  freight  prepaid.— . leo 

German  Family _ 


Geod  Meraiag . . . lee 

Glyoerlae  Tar  e  e  aeeeee  eeeeeeeee  eeeeee  eeeeeeeeeeeeeaeeeeZOO 

dote . . . . . . . . 

Grand  Pa’s . .  50 


Ivory . 100 

“  100 

Lenox . 100 

Life  Buoy .  50 

“  100 

Lautz’s  Naphtha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  slat . 100 

'•  5-cent  slxe . 100 

“  toilet  aise . 100 

Mayer’s . xoo 

«  j0 

Miller’s  Naptha . 100 

Naphtha,  Swift’s . 100 

Naptha,  P.  ft  G . 100 

Octagon . 100 

Old  Mill . 100 

Ozone . 100 


J  bas. 

3*S« 

•■45 

1.85 

a.  80 
!■»• 

3 -45 
•■95 
».9» 
2.40 
a.  60 
a.  80 
s.8o 
l.xo 
4.75 
3*75 

3.80 
3*0 
400 

3-5® 

5.80 

3-57X 

4.00 

4*5 
s.15 
4.00 
4.00 
3-95 
4  ?» 
3-*5 

3- 75 
33® 

3  JS 
3. So 
7.00 

4 
3 

3 

4- 00 

3.80 

3.00 

5.80 
4.00 
4.00 

3.80 

1.90 
3*75 
3-75 
4.00 

3.90 
3  3» 


1  -  *5 
.00 
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Oleiao,  Coaway'i. _ _ _ _  60  a. 45 

“  Ooidea . 60  s.55 

••  Ka mason's. - 60  s.3J 

“  Risk’s..... . . . . .  6c  s  07)6 

”  Philadelphia,  4o  blocks  . .  a. 60 

"  “  72  blocks ...™ .  s.te 

“  Pennaylvaaia . . 60  x.6o 

“  Procter  ft  Gamhte . 60  3.00 

"  Young's  Beat  , . . .  60  a. 80 

Pride,  Swift’s.. . .„.._...„..,iee  3.75 

Pole . . ...^.mmm.mIso  s  .45 

Qaaker  City,  beam . . iee  a. 90 

“  tabs. . . ...150  4.60 

Sunlight,  oval . — — ........ ..too  3.85 

“  twin  ban....—. . iee  3.95 

Santa  Claus.  Uaaaaeraeeeeouaseeoeeeeeaeeeeeeee  ■  eeeeeeeaa  10a  3,10 

Saratoga . ise  a. 45 

Star . 100  3  00 

Sunny  Monday . . . ...100  4.0a 

White  Cloud . ioo  3. 85 

Wool  Soap,  large . . . soe  6.75 

Wool  Sup,  small . ioo  4.00 

TOILET  SOAPS. 

Buttermilk  Cetane . gross  6.75 

ButSermUk  Coeme . des.  ,6e 

Buttermilk,  Swift’s.... . . . grew  4.05 

Castile,  Imported,  Coatl . . . lb.  .13^ 

Castile,  Coatl,  original  boxes.. . lb.  .11^ 

Cutaneous,  Dr.  Raub’s.. . dox.  .70 

Klderflower,  largo  cake . gross  4. 40 

Fleur-de-lis . — . gross  4.5s 

Fleur-de-lis . dox.  .45 

Hearts  and  Flowers . gross  10.15 

Maxine  Elliot . gross  8.10 

Oatmeal,  3  cakes  la  box . gross  s.  65 

Olive  Oil  Castile,  white,  green  or  mettled.  9 

■  -lb.  bars  to  boi..„._...._ . Ib.  .09 

Turkish  Bath . dos.  .40 

Sweetheart,  5e  cakes . . . box  1 . 75 

Witch  Hxsel,  3  oakes,  %  frees . gross  3.15 

Witch  Hasel,  Swift's. . gross  4.05 


SCOURING  SOAP. 

Day  ft  Frick’s  Flint,  36  ban .  1  .S4 

Young’s,  48  bars . .  1 . 80 

Brooks’ Crystal,  100  ban . . .  3.35 

Philadelphia  Standard,  60  ban . 60 

Sapolle,  36  ban .  (.05 

“  Hand,  36  ban  eeeeeeeee eeeeeeeee eeeeeeeee eeeeee  ®  •  •5 

Wrlgley’s,  ioo  bars .  3.75 

(50  bars  fret  and  as  Universal  Conpeu  with  each  box) 
Kitchen  Crystal,  36  bars. .  a. 35 

SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

“  72  "  2.70 

“  100  “  .  2  65 


Soapiae,  No.  7,  iee  packs . 

Soaplno,  No.  is,  ieo  packs . 

Soapina,  No.  17,  36  pecks . 

Babbitt's  1776  Powder,  100  6-0*..— . 

Finals,  iee  psnkegsi . . . . . 

Geld  Duet,  Fairbanks,  see  sa-os.  packages  ... 

“  "  .4  4-lb. 

Naptha  Borax,  ioo  packages,  large ...I...—. 

**  IM  u«t  fttflkftf—  _ 

Klrkollns,  white,  s4%T  . . 

Klrkollae,  White,  ieo  5-ceot  packages... . 

Young’s  Pearl  Borax,  60  i-ib.  packages. . 

Snow  Bey  Washing  Pswdsr,  >4  4*,  ,... . 

if  if  if 

Nine  O’clock  Tea,  zee  packages . — ITT.™ 

I-Y  Washing  Tablets,  3  dos._ . par  dos. 

Swift's  Washing  Powder,  100  is... . 

Swift’s  Washing  Powder,  s4  4s . 

Pennywash,  1  gross  and  144-1  cent  cakes  free. 

Powerine.  100  packages . 

Old  Dutch  Cleanser,  48  packages . 


SPECIALTIES. 
Anker’s  BeuUHon  Capsules . . . . 


•  37* 
3.90 

a. 30 
3*5 
4.00 
4Se 
4-75 
3.75 
3.57* 

3- 50 
355 

4- ee 
4.ee 
4»e 
3-15 

i3 

3*5 

3  *5 
10.25 

3*75 

3*5 


J.oo 


PURE  GROUND  SPICK8. 

Bbls.  Boxs.  Cans, 

Pepper — 

Black,  High  Grade . 14  .15  .17 

Black,  Low  Grade . 10  .is  .13 

White,  High  Grade . *8  .30 

White,  Low  Grade .  . . xg  ,20 

Red,  High  Grads . si  .S3 

Red,  Low  Grade . 16  .18 

Cinnamon — 

High  Grads . as  .S3  S5 

Low  Grade . 13  .14  .16 

Cloves — 

High  Grade . is  ,33  .25 

Low  Grade . 16  .17  .19 

Allspice — 

High  Grade . iiX  ,ia ■  .14K 

Ginger — 

High  Grade . 25  K  ,*6)(  ,ti% 

Low  Grade . xo  .xi  .12 

Mace- 

High  Grade . 75  .77 

Nutmegs — 

High  Grads . . . 30  .32 

Mustard — 

Yellow,  High  Grade . 19  .so  .*2 

Yellow,  Low  Grade . 14  .15  .17 

Brown,  High  Grade . 14  .15  .17 

McCormick  ft  Co.,  Bee  Brand —  Per  dox. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . %  lb.  .40 

_  _  .  K  lb-  -75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . %  lb.  .40 

tflb.  -75 


No  Loss  on  Loose  Goods 


<If  Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 
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Colburn's  FhUndatohta  Mutard,  D.  S.  F.  s— 

<  cent  tins,  i  Hu  4  <ia* . — . hw<pw  do*, 

Dima  »1m,  *  nnd  4  do* . . 

lb:  not,  tins,  *  ud  4  don. - 

*  dO*..  ...M^umiwi 


..per  lb. 


6  lb.  cans,  fall  weight - 

xo  11  “  ............ 

Column's  Mwtnrd,  D.  5.  F. 
i-lb.  tin*..... 

34-lb.  tfat ... 

-lb.  tins,,.. 

H-fl>  turn... 

1  l-lb.  keg*.. 


>.«  .exMMH  .eeM*e**H.. 


..per  doi. 


e.eeee 


■  45 

.85 

1.90 

1.90 

3-7° 

•*3 

... 

54* 
■  .70 
1-45 

•90 

•43 


MUSTAKB— Prepared.  F*r  uoj. 

Campbell’s,  jar,  a  do*., . 8734 

Golden’.,  No.  6,  with  spoon,  a  do*.... . 95 

Golden’*,  No.  ao,  with  spoon,  a  do* . 88 

Beer  Mag,  fancy,  large  tlxe,  a  do* . 65 

Lemonade  Gla*>,  tall,  a  do* . . . 75 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

a  do* . 9° 

Milk  Jar,  glaas  top,  a  do* . 85 

Water  Tumblers,  glass,  No.  10,  4  doz . 42% 


WHOLE  SPICES.  Far  lb. 

P.pper,  Black . . . oS 

Aliaplce . . -°7 

Clove. . . . . . . .  •  **34 

Mace  ee*e...ee..M.ee.*ee  eeeeeeeeeeeeeeeeee *** eeeeeeeee •*•*..  *4® 

Nutmeg.,  large . .17 

’  kdedlum . .....M.. ............  »»*.••••  •••»■»»»,  .*4 

Cinnamon  Berk,  China  .  . . .  eeaeeeeee*.  . *3 

“  Canton.. . 1  a 

java  Thin  Qollls,  5-lb.  roll...  .30 

Saigon. . 79 

Whole  Mixed  Spice.,  bulk,  6-lb.  boxe* .  .«* 


CORN  STARCH. 

Darla,  48  5-eewt  packagee . . . -..per  ease  1.80 

Daria,  36  ro-ceat  packages..... . ....par  case  3.70 

Duryaa’s,  40-lb.,  r-lb.  packagee . o634 

Niagara,  40-lb.,  r-lb.  “  — . . . ~.  .04^ 

Cream,  48-lb.,  i-Ib.  "  . . . .  3.45 

Klngsfbrd’s.  40-Ib.,  r-lb,  "  . . 06^ 

Murdoch’s  Oswego— 

1  lb.  packages, 40  lb.  boxe. . 07V 

1  lb.  package.,  ao  lb.  boxe. . ...... . 0734 

Bbl*.  abont  aoo  lbs . . . . . c6^ 


-18- 

LAUNDRT STARCH. 

Gilbert’.  Laundry,  40-lb.  boxe. . .... 

“  Patent  Weu,  crate.,  1.  6-lb.  wd.  bxa . 

“  Linen  Glou,  3-lb.  carton. . . 

Klngalord’s,  Pore,  3-lb,  carton. . 

“  Pore  Glon,  lb.  package. . .... 

“  Silver  Glou,  ra  64b.  wd.  hxs,  ..„ 

Doryea's,  Superior,  3-lb.  oartoas . . . .... 

“  Sana  Gloss,  lb.  package. . — 

“  Soperior  B,  balk . 

“  Satla  Glou,  crate.,  1.  6-lb.  wood 

bo x e*  .  1  ................. . . 

Niagara,  laundry,  50-lb.  bulk . . 

7‘  1  lb.  packages,  48  lb* . —  ....—. 

“  3-lb.  cartons,  48  Iba.. . .............. 

“  6-lb.  boxe. . . . . . . 

Celluloid,  64  io-ceet  package. . . . . .... 

“  64  5 -cent  '«  . _ . 

Klastlc,  64  10-cent  package* . . . . . 

“  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  package. . per  package 

Starch  Polish,  ao  cake. . per  boa 

Murdoch’.  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes.- 
Velvet  Glou,  6  lb.  boxes,  sliding  covers,  1. 

boxes  In  crate . . . . . 

Velvet  Glou,  abont  see  lb. . 

Snow  Glou,  3  lb.  cartons,  48  lb.  boxes. . 

Sterling  Glass,  50  lb.  boxes  per  100  lb* . 


■ojH 

•°8* 

•<=7« 

■°6  y* 

3-85 


STOVE  POLISH.  Fes  gro 

Enamellne  Paste,  small,  34  gross . .  4.00 

Enameline  Paste,  large,  %  grew .  7.0a 

Enameline,  Liquid,  large,  3d  gross . . . .  6.65 

Enameline,  Liquid,  small,  ]■(  gross .  4.90 

Electlc  Paste,  %  gross  boxes . . .  4  .  to 

Magic  Paste,  %  gross  boxes .  4.75 

Parlor  Pride,  large  slxe . per  do*.  .87H 

“  “  . . per  gross  10.  .5 

“  .mall  slxe . per  doz.  .70 

Climax  Enamel  34  gro . per  gross  9.40 

Black  Jack,  34  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5.75 

Sun  Paste,  5-cent  slxe . .  “  4.50 

“  10-cent  size .  "  7.10 

X-Ray  Stove  Polfah — 

5-cent  size,  No.  5,  per  box  ol  34  gross........  1  .sc 

Per  box  o!  34  gross . . . .  1.50 

14  dozen  to  gross . . . . . . .  5.00 

10-cent  size,  No.  10,  per  box  of  34  gross .  ..a; 

Per  box  of  H  gross... . . . . . . .  4.50 

Per  gross. . . .  q.oo 


F.  F.  Dailey  Co. — 

2-in-r,  smaller  size . 

a-in-i ,  large  size . 


■  per  doz. 


•  75 
‘•75 


..patpkga. 


SUNDRIES. 

Bizd  Food- 

Crystal,  40  packs,  round.. 

Excelsior,  14  packs. . 

McAllister,  36  packs . . . .  " 

Rosenstelns,  ilb.  pkgs.,  s  doz . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  do*. ...per  dez. 

Red,  quarts,  3  dos .  “ 

Silver,  pints,  3  dos...... . . .  “ 

“  quarts,  3 dos .  “ 

Bath  Brick,  25  bricks . . . per  box 

Toothpicks,  Eureka,  100  boxes . case 

Teothpicks,  Perfection,  a  doz . per  doz. 

Royal  Glue,  1  dot. . per  doz. 

Palm's  “  1  “  . .  “ 

Carpet  Tacks,  Wooden  Keg,  34  grow  cau, 

assorted,  6.  8.  10's . per  case 

Carpet  Tacks,  Sliver  Steel,  4  os. . per  dos. 

6  os... . . . . .  “ 

8  os . . . 

10  os.. . 

xs  os . 

Matting  Tasks — 

No.  za,  steel . . . per  doz. 

No.  is,  steel . . . per  dox. 

No.  it,  steel . per  dos. 

G.  B.  Welts  ft  Son- 

Sole  Leather, No.  1,  .*5;  No.  a,  .23;  No.  3, 
Cut  Sola  Leather,  out  Into  taps,  6  inches  high  : 

534  Inches  high . 

5  Inches  high . . . 

434  Inches  high . 

4  Inches  high . 

334  Inches  high, . 

3  Inches  high. . . . 

Fly  Ribbon . per  gross 

Fly  Paper,  Tanglefoot . per  cue 

Fly  Paper,  Sticky,  10  cartons . . . 

Sticktlte  Fly  Paper,  100 . per  case 

Sticktlte  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 

ROPB,  TIB  YARN,  Bte. 

Emory  Cotton  Rope,  ao  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz. 


leeeeetng  eeeeeeeee 
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Clevelnnd,  extra  fine  cotton  twfne. . per  lb.  .la 

Orange  Brand,  fine  cotton  twine . . "  .ao 

Texas  Medium,  cotton  twine .  “  .16 

Cotton  Candle  Wick .  “  .ao 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “  .15 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches . "  .to 

Coarse  Hemp  Twine,  8  balls  to  lb.,  la 

5-lb,  btmohu . per  fo.  .*6 

Best  Jnte  Rope,  16  yds.  to  lb . .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  fa. .  “  .09 

Jute  Clothesline*,  90  ft.  te  hank., _ per  doz.  1.60 

Jute  Clotheslines.  xo8  ft  to  hank .  “  1.70 


STRUP  AND  MOLA8SB8. 

N.  O.  MOLAMB3. 

Extra  Fancy,  No.  668..... . . . .  .4a 

Extra  Fancy,  No.  669 . . . . . 40 

Fancy,  No.  670. . 39 

Strictly  Choice,  No,  675 . 38 

Choice,  No.  664 . 3a 

Good,  No.  679 . .22 

Cane  Juice,  No.  683 . 40 

Black  Strap . xs 

B.  H.  F.,  Horae  Food  Molasses.. . .rs 

REFINBD  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  dos.  No.  3  screw- 

top  cans,  both  freight  paid. .  35 

Gold  Mine,  In  bbla .  30 

Fancy,  No  104 . 3a 

Fancy,  No.  105 . a8 

Choice,  Ne . . . 

Prime,  No.  10s . .26 

PORTO  RICO  MOLASSBS. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . .  .19 

West  India, choice.  No.  51a,  compound . .  .25 

Porto  Rico,  No.  668  . 15 

OLUCOIK. 

Three  Star  A,  for  confectionery .  a. 75 

Five  A,  for  confectionery .  a .  85 

HONEY. 

Domestic,  barrels . . . per  gal.  .69 


Selser's,  medium  bottles,  a  do* . 

.per  doz. 

*•35 

Schimmel’s,  10-  oz.  bottles,  a  doz.  In  case . 

i-45 

“  6-  oz.  *’  “ 

tt 

•95 

REFINED  MOLASSES  AND 

SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jar* : — 

4  doz.  In  barrel . 

.per  dos. 

(4 

•*7H 

z  “  cau . 

90 

Karo,  to  cent  size,  a  doz . 

.per  case 

I  -  QO 

Karo,  35  cent  size,  1  doz . 

.per  case 

2.30 

Karo,  *0  cent  size,  %  doz . 

Lyle's  Imported,  No.  a  cans,  a  doz... 

per  case 

*-3<> 

.per  do*. 

1.8234 

Globe,  No.  tins,  a  doz . 

1.13% 

Globe,  No.  5  tins,  1  doz 


ESTABLISHED  1840 

Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 

t 


ARE  THE  FAVORITE  MILLS 

« 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


IVo.  192  F»  MILL 


WRITE  FOR  PRICE  LIST 


HENRY  TROEMNER 

PHILADELPHIA,  PA„  U.  S.  A. 

No.  911  ARCH  STREET 


IVo.  19  INTIL.L, 


HENRY  TltOEMKH  S 

Electric  Coffee  Mills 


IVo.  192  1V1IU.U, 
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Buuwnr,  In  Jen,  compound . . per  doi.  r.oe 

White  Clover,  la  jut,  compound . „  “  .92# 

Punca  Pancake  Syrup,  36  pta .  "  1.15 

14  qU . ...  "  4.00 

«X-gal» .  “  7-oe 

6  (ala . .  "  it. 00 


MAPLE  SYRUP. 

Golden  Tree  Uaple  Syrup,  dor .  a. as 

‘  “  medium,  dei,  t.45 

"  “  small,  dor . 92% 

Vermont  Maple  Syrup,  fal.  data . ....per  gad.  r  .sj 

"  "  H-pal.  tine... _pe»  dee.  7.73 

Haaeu't  Maple  Syrup,  qt.  bottle* .  “  4.00 

“  “  pt.  bottles .  "  a. 40 

Towie’t  Log  Cabla  “Camp”  Syrup —  Per  dor. 

Gallon  earns,  6  In  case . . . .  13.se 

Half-gallon  cams,  re  In  case . „ . .  7. as 

Quart  cans,  04  in  case . „.  4i»K 

Pint  cans,  14  In  case . _. . . .  a. so 

Quart  bottles,  is  In  case . — .  4 . 50 

Pint  bottles,  14  in  ease . . .  a. 75 

Jacket  earns . „ . per  (ailoa  1  .oe 


CRESCENT  MAPLBINE. 

Per  dot. 

E*OKssseeooooeoeeeeoooeoooe»o— aoo.aeasaes.soaaoeee  eeoeoeeeeeee  3  • 

. - . - .  s  u 

W»l . . . . . . .  9  •  $0 

l6-0* . . . .  . . . . . .  10.00 

V-OJ  •  ■■••eM>eieM«Moeee.eeaseae<eaeae44Mesteeeee«eeeeeMee  3S.ee 

Gallons . . . eanh  ia.ee 

OIL  OP  MAPLBINB.  Per  der 

1 -or  ..ei.ieneretaeeee eeeeee  «eeeee  eeeeeeeee  eeeeeeeeeeeeeeaeeeee  9  •  ^0 

•■Oi-  »•••••#  eeeeeaeeeeeeee  e  eeeeee  eeeeeeeee  eeeeeeeeeeee  eeeeeeeee  4  • 

J-OI  e eeeeeeeee  eeeeee  eeeteeesaeeeeaesseteeessreeeettesese  eeeeee  1  •  •s 
•os  •  eeeeeeeeeeeeeeeeeeeeeeaeeeeeeeeeaeee  eee.e  e  eeeeeeeee  eeeeee  Ij  .  OO 

16-01 . . . ... . .. .  *7  00 

JS-OS .  48.00 

Gallons . . . each  13.00 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dor. 

Little  Gem, parlor,  a  string .  a. 40 

N  U.  No .  6,  split  handles .  a .  45 

Leader,  No.  6,  3  string,  red  handles.. .  a. 40 

Princess,  No.  4,  fanoy  handles . . .  a. 75 

Parlor,  No.  3,  a  tie .  1.85 

Toy  Brooms . .. . 90 

Whisks,  s  sewed . 90 

Stable,  a  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4.00 

Factory,  heary .  a. 90 

Handy  Wall  Broem  Rack,  for  is  brooms . 90 


No.  WASHBOARDS.  Per  dor. 

69,  Good  Enough,  double, spring  pntectae...  3.65 

37,  Peerless,  doable . 3.7s 

80,  Seal  Globe,  doable,  swing  penes rter . „.  3 .  jo 

6r,  Peerless,  doable,  spring  protector........  4.43 

110,  Peer! ess,  stogie,  spring  protecto... .  3.35 

too,  Northern!  Queen,  single,  protector ........  3.10 

rot,  Tidal  Ware,  single,  protector _ ........  1.73 

118.  Good  Enough.  eagle,  protester .  3.15 

175,  Gfcm* . 3.30 

Murdock. . r.75 

Celery  City .  3.00 

126,  Single  Ruby .  a. 60 

ret,  Anchor,  single  bend.  ee  re  eeeeeeoeseeeeeeeeeee  eeeeee  9  •  *5 

13s,  Little  Gem,  pail  board .  1 . 33 


Bll CASTS.  Per  doc. 

Q.  Q.,  s  electric  heaps . . .  1.73 

O.  G.,  3  electric  hoops . .  1.9s 

Clear,  s  hoop . . . . — . .  r  .63 

Clear,  3  hoop . ...... .  1 . 73 

Electric  Cedar,  s  hoop  . . ._ . .........  s  .40 

Electric  Cedar,  3  hoop... - -  S.ko 

Pine,  3  galvanised  hoops . . . . .  a. no 

Galvanised,  IS  quart . . . . .  a.ce 

Only— lead,  14  quart . .  1.13 


No.  BUTTE*  DISHES. 

1,  Solid  oral . . . . 

i,  Solid  oral _ _ ....... 

3,  Solid  oral . . . . 

3,  Solid  oral... . . . . 

s,  Whs  ends*........... ....... .......... 

a,  Wire  ends.. . . . . 

3,  Wire  ends . . . . 

3,  Wire  ends . . . . 

Picnic  Plates,  8  Inch . . . 

Picnic  Plates,  9  Inch.. 


Crates  cratnln  150  each. 


CLOTHES  PINS. 


Per  M 

x .  00 

a. so 

1.40 

r.8e 

1  03 
1.2} 
1.40 
I.80 
a.  is 
*  35 


5  gross.. 


Par  box. 

..  .46 


EGG  CRATES. 

Perfection... . 

Perfection,  to  sets  tilers . 


r  .oe 
*•35 


BRUSHES. 

No.  SCRUB  BRUSHES 

as,  White  oornor . . 

•3,  Medians  rise - 

00,  White.. „„ 

Handy  Hoase 


eeeeeeeee so e eeeeee 
eeeoeoaeeeee eeeeee 


Per  der. 

:C 


■45 

•4* 


No.  STOVE  BRUSHES.  Por  dor 

00,  Black  bristle,  carved  and,  woed  ken  He. . ye 

21,  X,  crescent  shape .  1.73 

1,  strap  handle,  grey  fibre .  1.20 

e,  strap  handle,  grey  fibre . .  r.6j 

6,  all  hair,  extra  quality .  2 . 75 


SHOE  BE 

fibre,  large.. 


3,  All  bristle 
16X,  AH  bristle,  extra  rains. 

rS,  AH'  '  ‘ 


No. 

6,  6  In., 

lit: 

6,  |  In., 
«,  6  In., 

tn,  8  in., 
6,  5  tn., 
8,  6  In., 
re,  7  1“., 
is,  8  In., 
6,  5  In., 
8,  6  In., 


Pea  dm. 

..  .9a 

1.30 
».«5 
«•« 
1.15 

a  80 


Ptr  dos. 


m  eeeeee eoeee see e eeeeee 
eeseeeooooooeoooooooeob 


WHITEWASH  BRUSHES 

White  temp  tea.. 

White  tempi  00.. 

White  tampico... . 

Family,  extra  hoavy..,. 

Family,  extra  henry... 

Family,  extra  henry..., 

Family,  extra  heavy... 

A,  hair  bristle... . . 

A.,  hair  bristle. . 

A.,  hair  bristle. .  2.00 

A.,  hair  bristle. . . .  2 . 33 

Ideal,  all  bristle,  3  row.. .  1.90 

Ideal,  all  briatle,  3  row... .  i  .ij 


.48 

•15 

.80 

■95 

l.io 

1*5 

1.40 

t.65 


No.  DUST  BRUSHES.  Per  dot. 

7X,  Fibre,  wire  drawn. . . . 90 

11,  All  hair,  wire  drawn .  r.23 

18,  White,  wire  drawn .  e  .90 

1,  7  In.,  All  hair,  flat  end . .  2.05 

22,  7  L».,  Mixed,  round  end... . .  e.ro 

11X,  7  In.,  All  hair,  round  end. .  1.23 
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tobaccos— pluq. 


Battle  Ax . 

Deer  SUa . 

Gold  Repe  . . 

’  "  Tar  , 


a 


iseeoeeeeeeeei 


Old  Honesty..... 
Piper  Heideick .. 

Spear  Head . 

Standard  Navy . 

ToddT . - . 

Vinoo . 

Town  Taft . 


Per  lb. 

•  37 
•37 

•  5« 
•33 
•39 

•44 

■37 

•35 

•3* 

si 


SMOKIMO  TOBACCO.  Perth 

Briar  Ftjm . . 38 

Dnke  1  Ifiiatnie. ................  ...... ...... ......  .39 

Green  hack . . 38 

Green  Turtle  eeeee  eeeeee  eeenooooeeeeoeeoeeeeeoooeoeeeeeeaeee  <98 

G.  ft  A.  Navy,  jfc  os.  eeeeeeooseeoeee  eeeee  sees  eeeeeeeee  e  34 

Polar  Beer  reeneeeeeoee  see  eeeeee  see— eeeeeee  eeeeee  eeeeee  eeeeee  .  VJ 

Ripple ... ...... .. .......11.il .....................  .39 

Sensation  ....... ........................ ..........  *39 

Wild  Rooo.. ........ ...... ......  ..........mm...  .39 


YEA8T  CAKES. 

Compressed . . per  dos.  .si 

Magic,  t  %  doi.  packages . „ . per  box,  .38 

Yeast  roam,  1  %  dos . per  box  .  38 


-[><£4  DXgXN  DX^X^  5X34  ^XX><N 


A  new  product  from  an  old 
house 

DIXON’5 

POWDERED 

5tove  Polish 

The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and  earn  profits  for  you.  80 
years’  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 


JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  N.  J. 


Do  You  Want  to  Make  $300 
More  Every  Year? 

It  is  a  mighty  nice  thing  to  be  able  to  increase 
your  profits  by  such  a  tidy  sum  as  $300  a  year  on 
an  investment  of  less  than  $20,  but  that  is  what 
you  can  do  if  you  will  put  in  an  Acme  Pea¬ 
nut  Roaster  (equipped  for  kerosene,  gas  or 
gasoline),  the  simplest  and  cheapest  automatic 
roaster  made.  Anybody  can  operate  it.  There  is 
nothing  to  get  out  of  order  and  little  or  no  expense 
in  running  it. 

Give  your  customers  a  chance  to  buy  freshly 
roasted  peanuts  and  you  will  make  from  $1  to  $3 
a  day.  We  would  like  to  tell  you  more  about  it. 

ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


Want  a  $10  Morris  Chair 
for  hlothing? 

You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Zahm's  Independent  ( Scrap )  Tobaccos 
“ Blue  Hen,"  "High  Card.”  "Rex"  and  “Z" 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F .  Zahm  Tobacco  Co. 

TOLEDO ,  OHIO 
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Great  Western  Cereal  Co.  to  Enter  Euro¬ 
pean  Markets  with  Package  Brands 

Information  Received  that  Company  will  Begin  Campaign  to 
Sell  Package  Oats  in  Europe  and  Great  Britain.  Quaker 
Oats  Co.  has  Long  had  a  Monopoly  there.  Retail  Trade’s 
Hostility  to  Quaker  Oats  Co. 


cent,  over  last  year.  The  normal 
increase  is  about  4  per  cent.  The 
present  consumption  would  be  much 
larger  than  it  is  if  the  advances 
early  in  the  year  had  not  produced 
an  artificial  demand.  Much  of  this 
sugar  was  still  standing  around 
when  summer  opened  and  had  to  be 


worked  off.  This  is  one  reason  why 
the  Spreckles  refinery,  in  Philadel¬ 
phia,  closed  down  during  the  week. 

It  is  believed  that  about  the  only 
factor  which  can  increase  the  price 
of  refined  sugar  this  season  would 
be  a  drought  in  Europe  and  result¬ 
ant  advances  in  raws. 


The  competition  between  the 
Quaker  Oats  Co.  and  the  Great 
Western  Cereal  Co.,  one  the  maker 
of  Quaker  oats  and  the  other  of 
Mother’s  oats,  over  the  widely  di¬ 
verging  methods  of  those  concerns 
in  marketing  rolled  oats,  bids  fair 
to  have  other  countries  as  its  field. 
The  “Grocery  World  and  General 
Merchant”  received  information 
during  the  week  from  a  reasonably 
direct  source  that  the  Great  Western 
Cereal  Co.  was  about  to  invade 
Europe  and  Great  Britain,  where 
the  Quaker  Oats  Co.,  alone  of  all 
American  rolled  oats  manufac¬ 
turers,  has  long  had  an  extensive 
trade. 

According  to  this  information, 
which  it  is  due  to  say,  could  not  be 
confirmed  by  any  one  connected 
with  the  Great  Western  Cereal  Co. 
A.  M.  Warren,  Philadelphia  sales 
manager,  and  N.  Hamlink,  Eastern 
sales  manager,  will  leave  New  York 
for  England  early  in  August  to 
launch  a  campaign  in  the  interest  of 
Mother’s  oats.  It  is  understood 
that  several  years  ago  the  concern 
then  making  Mother’s  oats’  intro¬ 
duced  it  in  a  small  way  on  the  Con¬ 
tinent,  but  that  the  business  was 
then  allowed  to  lapse.  Since  the 
Great  Western  Cereal  Co.  has  con¬ 
trolled  the  brand  they  have  sold 
bulk  rolled  oats  to  Great  Britain 
and  Europe,  but  no  package  goods 
at  all.  The  Quaker  Oats  Co.  has 
enjoyed  an  extremely  profitable 
monopoly  of  the  foreign  trade,  and 
the  effort  of  a  rival  company  to 
break  into  it  will  probably  engender 
a  spirited  conflict. 

The  relations  between  these  two 
companies,  and  their  respective 
methods  of  doing  business,  have 
been  several  times  discussed  in  this 
journal.  It  can  no  longer  be  denied 
that  the  general  retail  trade  is  ex¬ 
tremely  hostile  to  the  Quaker  Oats 
Co.  on  account  of  what  would  ap¬ 
pear  to  be  a  remarkable  degree  of 
shortsightedness  in  handling  the  in¬ 
terests  of  its  customers.  It  is  an 
old  story  how  the  Quaker  Oats  Co. 
filled  the  trade  up  with  Quaker  oats 
and  Quaker  wheat  berries,  and  then 


by  advertising  cut  the  retail  price 
to  10  cents  for  oats  and  7  cents 
for  berries,  both  below  the  wholesale 
price  which  the  company  had 
charged  the  retailer  on  goods  not 
yet  sold.  It  is  true  that  when  the 
Quaker  Oats  Co.  reduced  the  retail 
price  of  its  product  it  also  reduced 
the  wholesale  price — on  goods  to 
be  bought  from  then  on.  Naturally, 
this  ’did  not  help  out  the  grocer  who 
was  loaded  up — by  the  Quaker  Oats 
Co.  itself — with  a  big  stock  of 
goods  at  the  old  price.  The  fact 
that  the  company  did  not  foresee 
this  condition,  or  if  it  did  foresee 
it,  cared  nothing  about  it,  is  most 
remarkable.  The  company  long 
ago  aroused  the  hostility  of  the 
jobber,  to  such  an  extent  that  job¬ 
bers’  associations  all  over  the  East 
issued  manifestoes  against  it,  and 
now  it  seems  to  have  hit  upon  the 
very  thing  most  certain  to  antago¬ 
nize  the  retailers. 


Sugar  Will  Probably  Not 
Advance  this  Summer. 


Refiners  Fear  to  Disturb  Present 
Large  Consumption  and  Expect  to 
Hold  Prices  Where  They  Are.  Only 
Something  Like  a  Drought  will  Alter 
the  Program. 


Unless  some  new  factor  comes 
into  the  sugar  market,  it  is  reason¬ 
ably  certain  that  the  price  of  refined 
sugar  will  not  be  increased  during 
the  present  summer.  The  Ameri¬ 
can  Sugar  Refining  Co.  practically 
gave  this  out  a  few  days  ago.  This 
was  apropos  of  the  statement  made 
by  Smith  &  Schipper,  New  York 
agents  for  the  Federal  Refinery, 
that  the  only  reason  refined  sugar 
did  not  advance  was  that  the  refiners 
were  short  of  raws  and  feared  that 
an  advance  in  refined  would  stimu¬ 
late  the  demand  and  work  up  the 
raw  market.  This  is  believed  not 
to  be  the  case;  the  stocks  of  raws 
in  refiners’  hands  are  said  to  be  of 
fair  size. 

On  account  of  the  large  fruit 
crops,  the  consumption  of  sugar  for 
the  current  season  is  expected  to 
show  an  increase  of  about  7  per 


food  Commissioner  Asks  for  Injunctions 
Against  Thirty-three  Dealers 


Accuses  Them  All  of  Second  Violation  of  the  Pennsylvania 
State  Oleo  Laws  and  Applies  to  the  Courts  for  an  Injunc¬ 
tion  Against  Each.  All  in  Allegheny  County. 


By  direction  of  Dairy  and  Food 
Commissioner  James  Foust,  At¬ 
torney  H.  W.  McIntosh,  special 
counsel  for  the  Commissioner,  has 
presented  to  the  Allegheny 
County  courts  thirty-four  peti¬ 
tions  for  injunctions  against  vio¬ 
lators  of  the  oleo  law,  and  Judge 
Cohen  has  granted  orders  for  the 
same.  The  hearings  will  be  held 
within  the  next  few  days. 

The  petitions  were  all  sworn  to 
by  Special  Agent  E.  D.  Miller, 
and  charge  all  the  defendants 
with  selling  oleo  colored  with  a 
coal-tar  dye  so  as  to  resemble  yel¬ 
low  butter.  All  the  samples  were 
purchased  for  butter. 

This  is  the  first  general  pro¬ 
ceeding  under  the  law  which  au¬ 
thorizes  the  courts  to  issue  in¬ 
junctions  against  dealers  under 
indictment  for  violating  the  oleo 
law  to  prevent  their  continuing 
the  sale  of  the  alleged  illegal 
product  pending  the  outcome  of 
the  cases  against  them.  The  in¬ 
junction  features  of  the  oleo  law 
has  been  tested  in  the  Superior 
Court  and  its  constitutionality 
sustained. 

Following  are  the  dealers 
against  whom  proceedings  are 
pending : — 

Harry  Reel,  128  Frankstown 
avenue,  Pittsburg;  Geo.  Keely, 
2136  Fifth  avenue,  Pittsburg;  Jno. 
Houston,  178  Allegheny  Market, 
N.  S.,  Pittsburg;  J.  H.  Ehrhardt, 
64-66  Allegheny  Market,  N.  S., 
Pittsburg;  O.  H.  Shoemaker,  434 
Market  street,  Pittsburg;  J.  T. 
Hill,  6510  Frankstown  avenue, 
Pittsburg;  Edw.  Altenbach,  518 
Brushton  avenue,  Pittsburg;  Paul 
A.  Hughes,  564  Homewood  ave¬ 
nue,  Pittsburg;  H.  J.  Evans,  2043 
Wylie  avenue,  Pittsburg;  A.  C. 
Paulisch,  5145  Penn  avenue, 


Pittsburg;  Geo.  A.  Preach,  1127 
Lang  avenue,  Pittsburg;  Edw.  A. 
Preach,  5921  Penn  avenue,  Pitts¬ 
burg;  J.  A.  Donahue,  6276 
Frankstown  avenue,  Pittsburg; 
H.  E.  Levi,  1620  Beaver  avenue, 
N.  S.,  Pittsburg;  W.  L.  Barron, 
1814  Beaver  avenue,  N.  S.,  Pitts¬ 
burg;  Frank  Kernan,  5205  Butler 
street,  Pittsburg;  Chas.  Henning, 
4525  Liberty  avenue,  Pittsburg; 
J.  A.  Donahue,  106-07-08  Pitts¬ 
burg  Market,  Pittsburg;  H.  F. 
Levi,  621  E.  Ohio  street,  N.  S., 
Pittsburg;  Harry  Finkel,  Carson 
street,  Pittsburg;  Jos.  Landerman, 
Carson  street,  Pittsburg;  D.  W. 
Campbell,  3625  Butler  street, 
Pittsburg;  W.  J.  Montgomery, 
East  Pittsburg;  T.  E.  Burden,  538 
Chartiers  avenue,  McKee’s  Rocks; 
Fred.  Coltwein,  760  Penn  avenue, 
Wilkinsburg;  L.  J.  Junker,  120 
Grant  avenue,  Duquesne ;  J.  N. 
Shipley,  423,  Fifth  avenue,  Mc- 
keesport ;  J.  N.  Shipley,  507  Fifth 
avenue,  McKeesport ;  Stull  & 
Hampson,  McKeesport ;  Chas. 
Donovan,  McKeesport;  Wm.  F. 
Daniels,  816  Main  street,  Sharps- 
burg;  Jemima  Richards,  Turtle 
Creek ;  Hugh  Given,  564  Brad- 
dock  avenue,  Braddock. 

The  Commissioner  says  that 
there  are  6,000  grocers  and  100 
oleo  dealers  in  Allegheny  County 
who  do  not  sell  colored  oleo  and 
they  should  have  the  protection, 
as  well  as  the  consuming  public. 


ELTON  J.  BUCKLEY 

Editor  “Grocery  World" 

Attorney  and  Counsellor  at  Law 

730-731  Drezd  Building,  Philadelphia,  Pa. 
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Third  Confiscation  Case  is  Against 

Birkett  Flour 


fwo  Barrels  of  So-called  Gluten  Flour  Seized  by  Government 
and  Condemned  Under  Food  Law.  Birkett  Mills,  the 
Manufacturer,  Pleads  Guilty. 


The  third  confiscation  proceed- 
n°-  under  the  Federal  Food  and 

o 

Drug  Act  has  been  brought  against 
:he  Birkett  Mills,  of  Penn  Yan, 
NT.  Y.  The  case  follows  the  lines 
Df  the  two  other  cases  previously 
reported,  and  its  details  are  sup¬ 
plied  the  “Grocery  World  and  Gen¬ 
eral  Merchant”  by  the  Department 
af  Agriculture. 

The  shipment  seized  consisted  of 
two  barrels.  On  July  15,  1907,  an 
inspector  of  the  Department  of  Ag¬ 
riculture  purchased  from  Courtney 
&  Co.,  Omaha,  Neb.,  samples  of  an 
article  labeled  “Pure  Gluten  Flour, 
The  Birkett  Mills,  sole  manufac¬ 
turers,  Penn  Yan,  N.  Y.”  The 
flour  was  duly  analyzed  by  the 
Bureau  of  Chemistry,  Department 
of  Agriculture,  and  the  results  ob¬ 
tained  indicated  that  it  was  not  a 
gluten  flour  as  defined  in  the 


“Standards  of  Purity  for  Food 
Products,”  promulgated  under  au¬ 
thority  of  the  Secretary  of  Agri¬ 
culture,  in  that  it  contained  12.80 
per  cent,  of  moisture  and  1.53  per 
cent,  of  nitrogen,  the  former  2.80 
above  and  the  latter  4.07  per  cent, 
below  the  standard,  which  is  as  fol¬ 
lows  : — 

Gluten  flour  is  the  clean,  sound 
product  made  from  flour  by  the  re¬ 
moval  of  starch  and  contains  not 
less  than  5.6  per  cent,  of  nitrogen  and 
not  more  than  10  per  cent,  of  moist¬ 
ure. 

By  this  removal  of  starch  the 
product  is  particularly  adapted  to 
the  use  of  those  persons  whose  di¬ 
gestive  organs  cannot  dispose  of  the 
starch  in  ordinary  flour.  The 
starch  had  not  been  extracted  from 
the  flour  in  this  case,  hence  the  per¬ 
son  who  supposed  he  was  purchas¬ 
ing  a  pure  gluten  flour  was  deceived 


and  misled.  The  statement  on  the 
sacks  was,  therefore,  held  false, 
misleading  and  deceptive,  and  the 
flour  was  ofifered  for  sale  and  sold 
by  the  defendant  under  the  dis¬ 
tinctive  name  of  another  article  in 
violation  of  Section  8  of  the  act. 

The  Birkett  people  admitted 
that  the  Government’s  charges  were 
true  and  pleaded  guilty.  The  flour 
was  released  on  filing  of  the  usual 
bond. 


Howes’  Budget  of  Association 
News. 


Various  Associations  Elect  New  Offi¬ 
cers.  State  President  Kaiser’s  Sad 
Bereavement.  Connelsville  Dealers 
Want  Early  Closing. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Erie,  Pa.,  July  10,  1908. 
The  many  friends  of  our 
esteemed  president,  Albert  Kaiser, 
will  be  grieved  to  learn  that  he  was 
bereaved  by  the  loss  of  his  estimable 
wife  on  July  1st. 

At  the  last  meeting  of  the  Retail 
Merchants’  Association  of  Latrobe 
the  following  officers  were  elected : 
President,  Jos.  A.  Donnelly;  vice- 
president,  E.  A.  McColly;  secre¬ 


tary,  Geo.  D.  Albert;  treasurer,  T. 
F.  Whiteman. 

Stephen  McArdle  has  been 
elected  to  succeed  L.  A.  Witsil  as 
secretary  of  the  Chester  Grocers’ 
Association. 

At  the  regular  meeting  of  the 
Business  Men’s  Association  of 
Mars  on  July  2d  the  following 
officers  were  elected  for  the  ensuing 
year :  President,  Dr.  J.  S.  Schaul ; 
vice-president,  A.  C.  Irvine;  secre¬ 
tary,  A.  C.  Ziegler;  treasurer,  I.  S. 
Jordan;  advisory  board,  Charles 
Willets,  Dr.  J.  H.  Balsiger,  Wm. 
Link,  G.  H.  Knaell,  Dr.  G.  H. 
Mathiott. 

The  1 2th  annual  excursion  of  the 
Retail  Grocers’  Association  of 
Berks  County  will  be  held  July  226. 
at  Willow  Grove. 

E.  B.  Boyer,  I.  E.  Heller,  A. 
Kaufmann,  E.  M.  Clammer  and  H. 
J.  Aschenbrenner  have  been  ap¬ 
pointed  as  a  committee  of  Reading 
Grocers  to  act  in  conjunction  with 
similar  committees  from  other  mer¬ 
chants’  associations  of  Reading  to 
agitate  for  the  repeal  of  the  mer¬ 
cantile  tax  law. 

Connellsville  is  agitating  for  a 
general  agreement  to  close  the 
stores  at  7  P.  M.  The  subject  of 


Through  Vou — 

Not  To  You 


We  Sell 


Postc 


Formerly  called 
Elijah's  Manna 


) 


Toasties 


In  reaching  the  consumer  we  make  it  very  much  to  your  advantage  to  stock  and  help  push  the  sale.  Continuous,  liberal 
advertising,  and  guarantee  of  the  sale  of  Retailers’  stock,  eliminates  all  risk  on  your  part — and  the  profit  is  pleasing! 

Post  Toasties  are  Distinctly  Different — 

The  Delightful  Crispness,  and  Delicious, 

Toasty  Flavour  Win  and  Hold  Customers — 

“The  Taste  Lingers” 

Hade  by  Postum  Cereal  Co.,  Ltd.,  Battle  Creek,  flich. 
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The  New  York  Letter 


Preparing  for  State  Convention.  Discussing  Prolonged  Credits 
to  Rich  Customers.  Watching  Imports  of  Inferior  Coffee. 
Small  Items  of  Trade  News. 


credits  and  collections  will  be  dis¬ 
cussed  at  their  meeting  on  July 
1 6th. 

A.  M.  Howes, 
State  Secretary. 


LEGAL  DEPARTMENT. 

Question:  W.  H.  R.,  New 
York. — We  are  contemplating  an 
organization  for  co-operative  buy 
ing. 

Is  it  necessary  to  incorporate? 
If  so,  why?  Or,  what  benefit? 

If  we  do  incorporate,  and  for 
any  reason  our  treasury  is  unable  to 
meet  its  obligations,  we  are  liable, 
are  we  not?  And  to  what  extent? 

Answer. — It  is  not  necessary  to 
incorporate  to  transact  such  a  busi¬ 
ness,  but  it  is  highly  desirable. 
Mainly  because  the  members  there¬ 
by  escape  personal  liability  for  the 
corporate  debts.  In  the  case  of  an 
unincorporated  association,  each 
member  may  be  sued  personally  for 
the  debts  of  the  organization. 
After  incorporation,  the  member  is 
not  personally  liable  at  all,  except 
as  to  the  amount  of  money  he  has 
invested  in  stock. 

Even  in  case  of  insolvency,  the 
members  or  stockholders  of  a  cor¬ 
poration  are  not  personally  liable 
for  its  ordinary  debts. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

New  York,  July  io,  1908. 

Local  associations  are  arranging 
to  send  strong  delegations  to  the 
annual  convention  which  the  New 
York  State  Retail  Grocers’  Asso¬ 
ciation  will  hold  August  10th  to 
13th  at  Jamestown,  at  the  South¬ 
western  end  of  the  State.  The  trip 
will  be  a  delightful  one  for  the 
delegates  from  New  York  and 
vicinity  who  will  have  an  oppor¬ 
tunity  to  pay  fraternal  visits  to  the 
associations  in  most  of  the  promi¬ 
nent  cities  of  the  State,  going  and 
coming,  and  to  see  parts  of  the 
State  with  which  many  are  unfa¬ 
miliar. 

The  success  of  the  association  in 
its  legislative  work  and  in  other 
Ways  has  made  it  stronger  than 
ever  before  and  the  number  of 
branches  is  larger  than  in  any  other 
year,  thus  assuring  an  increased 
attendance.  By  co-operating  with 


commercial  organizations  in  other 
lines  of  trade,  the  grocers  aided  in 
the  last'  year  not  only  in  defending 
the  garnishee  law  from  undesirable 
amendments,  but  also  in  strengthen¬ 
ing  it  in  some  sections.  The  gro¬ 
cers  have  often  been  urged  by 
prominent  members  to  take  a  more 
active  part  in  movements  in  which 
business  men  generally  have  an  in¬ 
terest,  and  the  work  for  the  gar¬ 
nishee  law  was  of  this  kind.  It  is 
expected  that  some  subjects  of  much 
importance  will  be  considered  at  the 
meeting. 

*  *  * 

New  York  grocers  were  much  in¬ 
terested  in  the  announcement  of  the 
Newport  grocers’  firm  which  says 
that  after  this  it  will  not  extend 
credit  beyond  90  days.  The  pro¬ 
longed  credits  are  the  abuse  that 
affects  much  of  the  commuting 
trade  all  around  New  York  and 
presents  a  serious  problem  to  many 
a  dealer  here.  It  has  often  been 


said  that  because  of  the  abuses  of 
the  credit  system  prices  must  be 
kept  higher  than  otherwise  by  many] 
storekeepers,  so  that  there  is  unfair¬ 
ness  to  those  who  meet  their  bill’s 
promptly  or  pay  cash. 

That  many  wealthy  people  are 
among  the  slowest  to  meet  their 
bills  is  no  fiction,  as  numerous  gro¬ 
cers  here  say  without  hesitation. 
Your  correspondent  has  talked  with 
some  grocers  who  say  that  they 
have  been  seriously  troubled  by 
their  inability  to  get  payments 
in  reasonable  time  from  cus- 
omers  of  the  wealthy  class, 
and,  in  fact,  other  customers 
would  not  be  indulged  in  this  way. 
The  grocer,  in  such  cases,  says 
frankly  that  he  cannot  think  of 
doing  anything  that  might  lose  the 
trade  of  such  customers  and  so  he 
cannot  dun  them  in  the  usual  way. 

For  families  to  go  to  Europe 
owing  the  grocery  bills  of  several 
months  and  to  remain  away  for 
half  a  year  or  so,  during  all  of 
which  time  the  grocer  is  without 
the  money  that  he  ought  to  have, 
is  no  uncommon  occurrence. 
While  the  trade  of  the  commuting 
part  of  the  population  has  been 
especially  subject  to  the  abuse,  it 


If  YOU  want  to  know  wlio’s  who,  and  what’s  what,  YOU  should 

!  STOP!!  and  BACK= 

to  the  many  good  bargains  that  we  offer  in  groceries 


•  •  t 


Walter  Baker  &  Co ’s  Chocolate,  }4e,  12  or  25-lb. 

boxes . per  lb.,  $0.30 

#s,  12-lb.  boxes . .per  lb.,  .30 

Walter  Baker  &  Co.’s  Cocoa,  J^s,  6-lb.  boxes  .  .  per  lb.,  .33 

Xs,  12-lb.  boxes  ...  . . per  lb.,  .33 

l-6s,  12-lb.  boxes . per  lb.,  .33 

Sewing  Machine  Oil,  3-oz.  bottles,  gross  lots  .  .  .  per  gro.,  2.75 

gross  lots . per  gro.,  2.85 

'/gross  lots . per  gro.,  2.95 

Per  dozen .  .30 


New  Pack  Boyer’s  Stringless  Beans,  in  single  oase 

lots  or  over,  from  our  store,  f.  o.  b.  oars  Phila..  per  doz.,  .65 
In  6  or  10-case  lots  or  over  from  factory,  Balti¬ 
more,  Md.,  and  f.  o.  b.  cars  Baltimore,  Md.  .  .  .  per  doz.,  .52>£ 


Berkshire  Brand  Boneless  Boiling  Pork,  small 

pieces,  small  quantity,  small  price,  50-lb.  tubs.,  per  tub,  4.15 
Our  Favorite  Brand  Indiana  Extra  Standard  Early 
June  Peas,  small,  uniform  in  size,  clear  liquor, 
sweet  and  tender,  full  cans,  single  cases,  2  doz.,  per  doz.,  .90 

5  or  lO-case  lots . per  doz.,  .87 

This  is  an  elegant  quality  pea  that  can  be  retailed  at  10c. 
per  can.  We  consider  them  a  very  decided  bargain. 


Macbeth’s  Pearl-top  Lamp  Chimneys,  No.  1  (No. 

502),  6  doz.  in  a  case . per< 

No.  2  (No.  504),  6  doz.  in  a  case . per  , 

No  charge  for  cases.  This  figures  out  only  54c.  per  doz. 
for  No.  is  and  57c.  per  doz.  for  No.  2s,  a  lower  price  than 
you  will  find  these  goods  elsewhere  and  lower  than  we  will 
be  able  to  sell  them  later  on. 

Cream  Ridge  Brand  Fancy  Full  Cream  New  York 
State  Cheese,  finest;  quality,  June  make,  40  to 

45-lb.  average,  single  boxes . per  ; 

5  or  10-box  lots . per  : 

Best  Quality  White  Cotton  Rope,  %-in.,  on  spools, 

about  40  lbs . per  ; 

Best  Quality  Jute  Rope,  %-in.,  on  spools,  about  60 

lbs . 

No  charge  for  spools. 

Cap  Sheaf  Brand  Fancy  Red  Alaska  Sockeye 

Salmon,  1-lb.  tall  cans,  4  doz . per  1 

5  or  10- case  lots . per  1 

S.  &  W.  Brand  Fancy  Cold-paoked  Tomatoes,  large 

size  No.  3  cans,  2  doz . per  1 

New  Extra  Shore  No.  2  Mackerel,  elegant  color, 

showing  some  fat,  210  to  230  fish  to  the  bbl.  .  per  bbl.,  16.00 
Peerless  Baking  Powder,  large  No.  I  size  cans,  a 
spoon  in  each  can,  guaranteed  to  comply  with 

all  Pure  Food  Laws,  6  doz  in  case . per  doz.,  .80 

Hardwood  Double-pointed  Toothpicks,  100  5c. 

packs . per  case,  1.85 


per 

case,! 

$3.24 

per 

1 

I 

ca=e, 

4.02 

per 

lb., 

•12X 

per 

lb., 

.12 

per 

lb., 

.08% 

per 

lb., 

.0  Q3/s 

per 

doz., 

1.45 

per 

doz., 

1.42^ 

per 

doz., 

.85 

These  Prices  for  This  Week  Only — July  13th  to  July  18th,  inclusive. 


WRITE  FOR  “THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenae 


Phila.,  Pa, 
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is  said,  yet  the  trade  in  some  of 
the  very  best  residence  parts  of 
the  city,  according  to  statements 
that  are  frequently  made,  is  in 
the  same  boat. 

“As  the  grocer  is  not  usually  a 
banker,”  remarked  one  dealer  to¬ 
day  to  your  correspondent,  “he 
is  likely  to  be  embarrassed  by 
having  too  much  business  of  this 
kind.  The  Newport  idea  of  lim¬ 
iting  credits  to  three  months  is 
certainly  reasonable.” 

It  is  observed,  however,  that 
while  one  grocer  may  have  a  large 
credit  business,  another  will  have 
a  large  cash  business  close  by  and 
this  is  true  in  the  best,  as  well 
as  in  the  poorest  neighborhoods 
of  the  citv. 


*  *  * 


The  Chief  of  the  New  York 
laboratory  of  the  Department  of 
Agriculture  has  notified  the  Coffee 
Exchange  that  coffee  shipments 
will  not  be  detained  at  present  on 
questions  of  standards.  It  is  un¬ 
derstood  that  the  Government 
officials  are  taking  samples  and 
making  studies  of  the  question 
of  standards  in  order  to  prepare 
specific  rulings,  and  that  until 
such  rulings  are  announced  from 
Washington  the  food  law  will  not 
cause  any  change  in  the  condi¬ 
tions  of  importation. 


*  *  * 


Summer  days  have  again 
brought  to  the  attention  of  gro¬ 
cers  the  benefits  to  be  derivled 
from  uniform  closing  at  an  early 
hour  and  keeping  closed  on  Sun¬ 
days.  The  subject  has  been  dis¬ 
cussed  at  recent  meetings  and  it 
it  said  that  some  improvement  in 
conditions  lias  resulted,  but  there 
is  room  for  much  more  progress 
in  this  direction.  Many  a  corner 
grocer  still  keeps  his  store  open 
until  9  o’clock  in  the  evening,  and 
at  daylight  the  next  morning  he 
may  be  seen  driving  to  one  of 
the  markets  to  get  fresh  fruit  and 
vegetables. 


makes  is  that  the  union  puts  all 
members  on  the  same  wage  level, 
and  so,  as  an  instance,  when  he  . 
hires  some  carpenters  the  boss 
sends  one  good  man  and  several 
“botches,”  but  all  must  be  paid 
alike. 

*  *  * 

New  corporations  filing  cer- 1 
tificates  in  the  last  week  include:. 

The  United  Beef  and  Supply 
Co.,  New  York;  capital  stock, 
$20,000;  incorporators,  Joseph 
Weiser,  188  E.  Twenty-second 
street  and  others. 

The  Harry  Klinger  Co.,  New¬ 
ark,  N.  J.,  to  trade  in  cereals  and 
other  food  products;  $25,000; 
Charles  A.  Morel,  i8/4  S.  Sixth 
street;  F.  F.  Kennedy,  774  Broad 
street ;  Harry  C.  Klinger,  all  of 
Newark. 

Dairy  Supply  Co.  of  America, 
$1,500,000;  C.  Ames  Brooks 
Plainfield,  N.  J.  W.  B.  Clark, 
New  York;  J.  M.  Satterfield, 
Dover,  Del. 

*  *  * 

A  petition  in  bankruptcy  was 
filed  Monday  by  Harry  N.  Gold- 
owsky,  a  grocer  at  Port  Chester, 
N.  Y.  His  schedules,  as  filed 
here,  show  liabilities  of  $1,562, 
and  assets  of  $763  in  stock  and 
accounts. 

Schedules  in  bankruptcy  filed 
Monday  by  Abraham  Schwalb, 
dealer  in  eggs,  at  258  Rivington 
street,  show  liabilities  of  $6,035 
and  assets  of  $600  in  outstanding 
accounts.  Fred.  A.  McGill. 


*  *  * 


In  his  house  magazine,  which 
L.  J.  Callanan  issues  this  week, 
he  has  a  lengthy  article  on  the 
trade  union  question,  in  which  he 
argues  that  business  men  have  no 
objections  to  labor  unions,  but 
have  very  decided  objections  to 
the  methods  or  some  of  the 
methods  pursued  by  these  unions. 
Pie  cites  some  difficulties  he  has 
met  in  employing  mechanics  as 
illustrations  of  what  is  objection¬ 
able.  The  chief  criticism  he 


Why  Don’t  You  Do  It. 

Why  don’t  you  read  the  advertisements 
that  appear  in  this  paper?  Don’t  you 
realize  by  neglecting  to  read  them  you 
frequently  miss  opportunities  that  you 
cannot  afford  to  lose?  Take,  for  in¬ 
stance,  the  advertisements  of  H.  P.  D. 
Kingsbury,  of  Redlands,  Cal.  He 
makes  more  than  a  fair  offer  to  you,  yet 
it  seems  as  if  his  talks  to  you  had  not 
been  given  the  proper  attention  they  de¬ 
serve,  and  in  this  issue  he  calls  your 
attention  to  that  fact. 

Mr.  Kingsbury  manufactures  a  line  of 
fine  jams,  preserves  and  marmalades,  1 
in  which  the  purity,  price  and  profit  are 
all  right  and  all  he  wants  you  to  do  is 
to  send  a  postal  card  to  him  with  your 
name  and  address  on  it  and  it  will  bring 
to  your  door  goods  that  you  need  and 
should  have.  Why  don’t  you  do  it? 


You  Can’t  Cut  Out 

A  BOO  SPAVIN  or 
THOROUGH  PIN,  but 

ABS0RB1NE 

will  clean  them  off,  and  you  work 
the  horse  same  time.  Does  not 
blister  or  remove  the  hair.  Will 
tell  you  more  if  you  write.  $2.00 
per  bottle  delivered.  Book  5-B 
free.  Absortoine,  Jr.,  for  man- 
.00  bottle.  Cures  Varicose  Veins, 
Varicocele,  Hydrocele,  Ruptured  Muscles  or 
Ligaments,  Enlarged  Glands,  Allays  Pain. 
Genuine  mfd.  only  by 

W.  F.  YOUNG,  P.  D.  F„  9  Monmouth  St.,  Springfield,  Mass. 


To  the  Trade 


Of  Course  YOU  Know 

that 


CEYLON 


TEA 


Makes  the 


Best  Iced  Tea; 

But  Do  You  Impress  That 
Fact  Upon  Customers? 


Its  Lemony  Flavor 

Just  Suits  Hot  Weather 
Thirsts,  and  Its 

full  Bodied  Quality 

Prevents  Ice  from  Impair¬ 
ing  Its  Tonic  Values. 
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PUBLISHED  WEEKLY  BY  THB 

GROCERY  WORLD  PUBLICATION  CO., 

AT 

927  Arch  Street,  Philadelphia. 


because  they  realize  perfectly  the 
obstacles  they  are  facing. 

It  is  quite  unfair  to  deprive  an  as¬ 
sociation  of  the  labor  you  should 
give  it,  but  it  is  an  outrage  to  stand 
aloof  and  still  make  the  task  of 
those  who  do  work  harder  by  fault¬ 
finding. 


TZLEFHONIS: 


f  Bell,  Filbert  3500. 
Philadelphia  |  Key3tone>  R|ice  ;4fi 

New  York— 1394  Franklin. 


All  Checks  and  Drafts  payable  to  the  Gro¬ 
cery  World  Publication  Co. 


The  disciples  of  the  anti-substitu  ■ 
tion  cult  go  much  further  in  their 
efforts  to  bind  re- 


An  Independent  journal  published  ex¬ 
clusively  in  the  Interests  of  retail  grocers 

and  general  merchants. 

Subscription  Rates  Including  Postage, 
Payable  in  Advance: 


rxa  YXAE 

To  United  States  and  Mexico  . $3.00 

To  Canada  .  3.50 

To  Great  Britain  and  Continent  of  Europe 

and  Asia  .  4.50 

Single  Copies . 10 


CHARLES  M.  WESSELS, 
President  and  General  Manager. 


••  Regardless  of  tailers’  hands  than 

Expense.”  truth,  or  even 

common  sense 
would  justify.  As  an  example,  the 
Jap-a-Lac  Co.,  which  has  published 
some  most  offensive  matter  regard¬ 
ing  the  merchant’s  right  to  pro¬ 
tect  himself  against  the  forced  sale 
of  unprofitable  goods,  has  placed  in 
every  retail  hardware  store  foolish 
enough  to  display  it,  the  following- 
placard  : — 


ELTON  J.  BUCKLEY, 
Vice-President  and  Editor. 
DAVID  EZEKIEL, 
Advertising  Manager. 
W.  H.  NAYLOR, 
Circulation  Manager. 
FRANK  D.  WARNER, 
Manager  “Prices-Current.” 


The  policy  of  this  store  is  to  give 
you  what  you  ask  for. 

If  the  article  for  which  you  ask  is 
not  kept  in  stock  we  will  get  what 
you  wish,  regardless  of  expense  to 
us. 

We  not  only  desire  customers,  but 
pleased  customers. 

This  is  both  dishonest  and  in¬ 


Monday,  July  13,  1908. 

The  current  weekly  bulletin  of 
the  Retail  Merchants’  Association 
of  Little  Rock, 
Ark.,  contains  the 

Kickeri. 

following  preg¬ 
nant  paragraph : 

Kicking. — We  find  that  a  great 
many  of  our  members  are  inclined 
to  stay  away  from  meetings  and 
then  kick  and  howl  about  some¬ 
thing  that  is  done  or  some  commit¬ 
tee  that  is  appointed.  We  think  it 
would  be  much  more  becoming  if 
such  members  would  attend  meet¬ 
ings  and  give  the  officers  of  the  as¬ 
sociation  the  benefit  of  their  coun¬ 
sel  and  advice.  It  would  be  appre¬ 
ciated.  But  if  you  don’t  come  to 
meetings,  for  goodness  sake,  don’t 
sit  in  your  store  and  howl  and  growl 
about  what  the  others  are  doing,  but 
be  charitable  enough  to  give  them 
credit  for  doing  the  best  they  can 
under  existing  circumstances.  You 
cannot  know  all  the  difficulties  unless 
you  take  the  trouble  to  investigate. 
Be  charitable  in  this  matter  and  if 
you  are  going  to  allow  the  other 
fellow  to  do  all  the  work  for  you 
while  you  reap  the  benefits,  the  least 
you  can  do  is  to  help  him  by  not 
kicking. 

Subtract  from  the  sum  total  of  all 
the  kicking  done  in  the  world  that 
percentage  of  it  done  by  men  who 
are  doing  none  of  the  work  and 
there  will  not  be  enough  left  to  agi¬ 
tate  the  atmosphere. 

The  kickers  in  grocers’  associa¬ 
tions  are  practically  always  those 
who  stand  on  the  outskirts  and  point 
contemptuous  fingers  at  what  others 
are  doing.  The  workers  may  sug¬ 
gest,  but  they  almost  never  knock 


sincere.  There  isn’t  a  dealer  in 
business  who  would  or  could  hon¬ 
estly  promise  to  get  whatever  is 
asked  for,  “regardless  of  expense.” 
The  reason  is  so  obvious  that  it 
needs  not  to  be  even  stated. 

Consumers  are  not  fools.  They 
see  the  utter  falsity  and  hypocrisy 
of  such  statements  at  a  glance,  or 
if  they  Rccept  them  and  seek  to 
test  them,  they  are  soon  convinced 
when  they  see  how  the  dealer  is 
forced  to  eat  his  words. 


The  large  advertisers  who  repre¬ 
sent  the  real  promoters  of  the  so- 
called  anti-substi- 
Th«  Proi’t  tution  campaign 

Feeble  Bie»t.  succeed  from  time 

to  time  in  inducing 
newspapers  which  are  indebted  to 
them  for  advertising  to  publish 
matter  attacking  substitution,  but 
they  are  not  equally  fortunate  in 
imbuing  such  newspapers’  utter¬ 
ances  with  enthusiasm.  Witness 
the  following,  clipped  from  the 
Philadelphia  “Press”  of  July  8th  : — 

In  spite  of  all  that  has  been  pub¬ 
lished  on  the  subect  there  are  still 
complaints  of  the  evil  of  substitu¬ 
tion  and  the  readiness  of  some 
dealers  to  resort  to  it.  They  do  so 
because  they  can  make  more  profit 
out  of  the  substituted  article  than 
by  selling  the  one  desired  for  which  a 
demand  has  been  createdbyjudicious 
advertising  and  proved  value.  The 
wonder  is  that  purchasers,  in  spite 
of  many  warnings,  allow  themselves 


to  be  imposed  upon.  The  substituted 
article  is  almost  necessarily  an  in¬ 
ferior  article.  It  is  an  imitation, 
and  rarely  is  an  imitation  as  good 
as  the  thing  imitated.  A  substi¬ 
tuted  article  is  essentially  fraudu¬ 
lent,  because  it  finds  its  market  on 
the  strength  of  another  article’s 
reputation.  If  purchasers  were  not 
weak  and  easily  persuaded  they 
would  not  be  fooled  into  accepting 
substituted  articles  when  they  really 
want  the  original,  with  whose  merits 
they  had  made  themselves  familiar. 

As  a  matter  of  fact,  this  is  rather 
more  tame  and  prosy  than  the  aver¬ 
age  newspaper’s  utterance  on  this 
subject,  in  which  its  only  interest  is 
an  inspired  one. 

The  fact  that  substitution  exists 
at  all ;  in  other  words,  that  the  gro¬ 
cer  has  proven  that  he  had  the 
power  to  defeat  the  attempt  of  flam¬ 
boyant  advertising  to  force  him  to 
sell  unprofitable  goods,  ought  to 
convince  any  manufacturer  which 
he  wants:  the  grocer’s  co-operation 
or  his  antagonism. 


A  novel  but  possibly  potential 
question  of  the  coming  Presidential 
campaign  seems 
Shcrmxn  »nd  destined  to  be  the 

Food  Questioni.  attitude  of  James 

S.  Sherman,  Re¬ 
publican  Vice-Presidential  nominee, 
upon  the  question  of  pure  food.  As 
recently  stated,  Mr.  Sherman  is  a 
packer  of  New  York  State'canned 
goods  and  has  proclaimed  himself 
upon  various  pure  food  questions 
from  time  to  time. 

One  of  these  questions  was  that 
of  printing  the  net  weight  of  pack¬ 
age  goods  upon  the  label.  Mr. 
Sherman,  being  a  manufacturer,  op¬ 
posed  this  proposition  in  Congress 
when  the  bill  was  pending,  and 
charged  that  most  of  the  short 
weight  frauds  were  the  work  of  re¬ 
tail  dealers.  Considering  that  there 
are  200,000  retail  grocers  in  the 
country,  every  one  of  whom  can 
cast  one  vote  and  influence  others, 
the  effect  of  Mr.  Sherman’s  unfor¬ 
tunate  remark  might  prove  to  be  as 
disastrous  to  the  Republican  ticket 
as  the  famous  “Rum,  Romanism 
and  Rebellion”  mistake  of  the 
Blaine  campaign. 

Mr.  Sherman  also  proves  to  have 
a  most  unfortunate  record  on  the 
question  of  saccharine,  a  coal-tar 
substitute  for  sugar,  which  is  un¬ 
questionably  injurious  and  which 
many  packers  used  before  the  food 
law  was  enacted.  Being  a  member 
of  Congress,  Mr.  Sherman  had 
much  influence,  and  he  is  reported 
to  have  insisted  that  he  would  use 
saccharine,  even  after  its  use  was 
tabooed  by  the  Federal  Food  De¬ 


partment  and  practically  all  other 
packers  had  abandoned  it.  His  per¬ 
sistence  in  this  respect  is  held  re¬ 
sponsible  for  greatly  delaying  the 
work  of  the  department  during  the 
winter  of  1907. 

These  facts  will  give  Mr.  Sher¬ 
man  a  bad  quarter  of  an  hour  if 
they  are  held  up  for  him  to  answer. 
The  first,  because  it  represents  an 
untrue  and  malicious  charge  against 
200,000  retail  grocers,  and  the  sec¬ 
ond,  because  it  seems  to  show  a  cold 
and  selfish  indifference  to  the  public 
health  and  well  being,  if  a  few  cents 
could  by  the  sacrifice  thereof  be 
saved  to  himself. 


Kane  Finds  Source  of  Many 
Process  Butter  Frauds. 

Has  Well-known  Wholesale  Commission 
Merchants  Arrested  Charged  with 
Selling  Process  Butter  to  Retailers 
as  Creamery  Butter.  Lacked  Even 
a  Wholesale  License. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Pittsburg,  Pa.,  July  8,  1908. 
Mr.  George  R.  Hanny,  whom  I 
convicted  in  criminal  court  on  the 
24th  of  June  for  selling  adulterated, 
or  renovated  butter,  for  pure  cream¬ 
ery  butter  in  the  Allegheny  Market 
of  this  city,  was  sentenced  by  Judge 
Kennedy  on  July  1st  to  pay  a  fine 
of  $100  and  costs,  this  being  Mr. 
Hanny’s  first  offense.  The  court 
was  lenient  with  him  in  this  case. 

During  the  trial  of  Mr.  Hanny 
it  developed  that  out  of  the  ten 
licensed  retail  butter  dealers  in  the 
Allegheny  Market  having  a  State 
license  for  selling  renovated  butter, 
we  could  not  find  a  wholesale  dealer 
holding  a  wholesaler’s  license. 
After  sifting  this  matter  very  care¬ 
fully  I  discovered  that  Latshaw- 
Feerst  Co.,  wholesale  commission 
merchants  of  203  Ferry  street,  this 
city,  have  been  selling  tons  of  reno¬ 
vated  butter  to  these  retail  butter 
dealers  in  the  Allegheny  Market, 
billing  the  same  as  butter. 

I  made  information  against  Lat- 
shaw-Feerst  Co.,  charging  them 
with  misdemeanor  in  violation  of 
the  Renovated  Butter  Act  of  1901 
for  selling  renovated  butter  in 
wholesaler’s  quantities  without  a 
wholesaler’s  State  license.  They 
were  held  in  $1,000  bail  by  Aider- 
man  George  R.  Cain  of  the  North 
Side  for  the  Grand  Jury  in  Septem¬ 
ber.  This  is  the  results  of  the  ex¬ 
amination  that  I  made  of  the  qual¬ 
ity  of  butter  sold  by  the  butter,  egg 
and  cheese  dealers  in  the  Allegheny 
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Little  Things  that  Pay  Good  Profits 

Where  the  Average  Retailer  Makes  a  Mistake,  According  to  a 
Veteran  Grocer.  Gives  His  Time  to  Easily-selling  Things 
that  Pay  No  Profit,  Rather  than  Build  Up  a  Trade  on 
Articles  Much  More  Profitable. 


plaints  have  been  made  by  retail 
grocery  men,  stating  that  their  pure 
creamery  butter  business  was  being- 
ruined  and  they  were  not  in  a  posi- 
j  tion  to  compete  with  the  butter 
j  dealers  in  the  Allegheny  market. 

Joseph  C.  Kane. 


Cantaloupes  are  coming  mostly 
;  from  California  and  Georgia, 
j  though  a  few  are  from  Maryland, 
j  The  market  for  all  grades  is  covered 
I  by  a  quotation  of  60  cents  to  $1.50: 
for  the  Marylands  $1  is  top.  The 
receipts  are  heavy  and  the  demand 
large. 


AMONG  THE  TRADE. 

The  plant  of  the  Philadelphia 
Freezing  Co.,,  which  concern  recent¬ 
ly  was  sold  under  Sheriff’s  sale,  was 
bought  by  a  number  of  well-known 
wholesale  dairy  produce  dealers. 
The  concern  pipes  refrigeration  to 
the  various  butter  and  egg  houses 
along  Water  street,  and  failed  not 
because  it  lacked  profitable  business, 
but  because  of  poor  management. 
The  new  owners  will  reorganize  the 
company  and  start  in  to  make  the 
plant  profitable. 


A  veteran  retail  grocer  now  in 
the  wholesale  business  indulged  in 
some  reflections  the  other  day  con¬ 
cerning  the  extent  to  which  the  re¬ 
tailers  of  the  present  day  lacked  in¬ 
itiative.  According  to  him  the 
dealers  of  the  old  day  were  much 
more  energetic  than  those  of  the 
present  day  in  carving  out  profitable 
ways  for  themselves. 

“Take  the  one  matter  of  soap,” 
he  said.  “It  is  the  hardest  thing  in 
the  world  to  sell  toilet  soap  to  a 
retail  grocer.  He  has  never  been 
accustomed  to  sell  it,  it  may  never 
be  called  for,  and  those  are  reasons, 
he  thinks,  why  he  should  let  it 
alone.  Here  is  a  brand  of  toilet 
soap  which  costs  the  retailer,  by 
the  gross  cakes,  7  cents  a  box  of 
three  cakes.  The  package  is  tasty, 
and  the  soap  is  made  by  one  of  the 
best  concerns  in  the  country  and 
will  give  satisfaction.  Every  fam¬ 


ily  buys  toilet  soap,  and  the  grocer, 
by  using  a  little  effort,  can  easily 
sell  this  at  the  regular  price  of  15 
cents  a 1  box.  That  is  over  100  per 
cent,  gross  profit  on  the  cost.  Yet, 
as  I  say,  it’s  like  pulling  teeth  to  sell 
it  to  grocers — they'd  rather  stick  to 
laundry  soap  at  a  fraction  of  a  cent 
profit.” 

The  speaker  reached  up  behind 
his  desk  and  got  down  a  round  box 
of  rubber  jar  rings. 

“Here’s  another  little  thing,”  he 
said,  “on  which  the  retailer  can 
make  over  100  per  cent,  profit.  If 
he  sells  them  at  10  cents  a  dozen, 
the  regular  price,  his  profit  is  about 
150  per  cent.,  for  they  cost  him  only 
about  25  cents  a  pound.  Yet  the 
average  grocer  regards  such  things 
as  stock  to  be  kept  under  the 
counter  and  sold  only  when  called 
for,  though  many  and  many  a  dozen 
could  be  sold  without  a  call  if  a 


little  extra  effort  were  made  to  do 
so. 

“One  other  thing,”  went  on  the 
veteran.  He  brought  out  a  sample 
package  of  Hunter  &  Palmer's 
biscuits,  an  imported  article.  “This 
particular  article,”  he  said,  “costs 
the  grocer  90  cents  per  dozen.  He 
can  easily  get  15  cents  for  it,  which 
means  about  doubling  his  money. 
On  the  National  Biscuit  goods  he 
will  make  little  or  nothing.  Of 
course  the  high-grade  imported 
biscuit  could  never  displace  the 
popular-priced  American  goods,  on 
account  of  the  difference  in  the 
price,  yet  hundreds  of  packages 
could  be  sold  if  the  grocer  would 
only  give  a  little  time  to  it.  Yet  he 
seems  to  prefer  to  travel  along-  the 
line  of  least  resistance.  There  is  a 
call  for  the  heavily  advertised 
specialties  and  because  they  are 
easy  to  sell  the  grocer  will  sell  them 
instead  of  putting  in  a  little  work 
for  something  that  pays  a  great 
deal  better.” 


Georgia  peaches  have  largely  de¬ 
clined  in  price  and  now  rule  at  80 
cents  to  $1.50.  The  receipts  are 
large  and  much  of  the  fruit  is  com¬ 
ing  poor.  The  demand  is  fair. 


Have  You  Any 
Customers  Who 
Make  Butter? 


This  Trade  Mark  has 
appeared  on  our  But¬ 
ter  Color  for  over  25 
years. 


“Size  up  ”  your  customers  and  see  if  you  don’t  find  a  number 
who  make  butter  in  a  little  or  a  big  way. 

If  you  have  such  customers,  are  you  selling  them  their  butter 
color  ? 

If  not — why  not? 

The  sooner  you  send  a  trial  order  for 

DANDELION  BRAND  BUTTER  COLOR 

PURELY  VEGETABLE 

the  sooner  you  will  open  a  new  line  of  steady  profit,  for  Dandelion 
is  the  acknowledged  standard  of  the  world. 

If  you  sell  butter  made  by  your  customers,  you  will  have  a 
double  profit ;  one  on  the  color,  and  one  on  the  improved  butter. 

Isn’t  this  proposition  worth  looking  into  ? 


WELLS  &  RICHARDSON  CO. 

BURLINGTON,  VERMONT 
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Written  for  the  “Grocery  World  and  General  Merchant.” 

Ideal  Plan  for  Taking  Back  Spoiled 

Cereals 

Well-known  Cereal  Man  Describes  Plan  He  Devised  for 
Reclaiming  Wormy  Breakfast  Food  and  Replacing  it  with 
New.  How  a  Puzzling  Phase  of  Business  was  Solved  in 
One  Factory. 


Next  to  the  man  who  can  invent 
a  process  that  will  keep  cereal 
products  from  spoiling,  the  man 
who  can  suggest  the  most 
economical  and  effective  way  of 
handling  returned  goods  will 
merit  and  receive  the  unanimous 
praise  of  grocers,  jobbers  and 
those  manufacturers  who  guar¬ 
antee  the  keeping  qualities  of  their 
goods.  There  are  as  many  dif¬ 
ferent  systems  as  there  are  man¬ 
ufacturers,  and,  as  it  is  impos¬ 
sible  for  the  average  grocery 
clerk  to  keep  them  all  in  his  head, 
the  right  method  is  seldom  or 
never  employed.  One  of  the 
bright  young  men  on  the  selling 
staff  of  a  certain  manufacturer 
recently  remarked  to  the  sales 
manager  while  this  topic  was 

under  discussion,  “Why,  Mr. - , 

that’s  simple;  just  make  the  goods 
move  so  fast  they  won’t  have  time 
to  spoil.”  Good  logic,  in  truth, 
but  hard  of  accomplishment  in 
these  days  of  intense  competition 
and  a  vacillating  public. 

No  manufacturer  likes  to  make 
a  practice  of  buying  back  goods 
that  have  once  been  sold  and  de¬ 
livered,  and  drawing  his  check 
therefor,  so  a  system  of  exchange 
has  grown  up.  Aside  from  the 
cash  that  a  straight  buy-back 
would  tie  up,  this  plan  would  be 
capable  of  more  abuses  than  any 
other  system  that  could  be  de¬ 
vised.  So  when  one  is  confronted 
with  this  problem,  along  with  the 
other  vexatious  ones  which  faee 
the  man  at  the  head  of  the  office 
force  of  a  modern  mill,  the 
thoughts  naturally  turn  along  the 
lines  of  an  exchange,  package  for 
package  or  case  for  case,  with  as 
little  writing  as  possible. 

Accepting  as  a  fact  'that  the 
total  annihilation  of  germs  in  a 
cereal  is  impossible,  that  the  dan¬ 
ger  from  infection  from  the  out¬ 
side  cannot  well  be  entirely  elimi- 
inated,  that  the  remedy  of  the 
bright  salesman  is  but  a  dream, 
and  knowing  full  well  that 
“spoiled  goods,”  like  the  poor,  we 
“have  always  with  us,”  the  writer 


begs  to  suggest  a  system  which  he 
put  into  operation  and  found  to 
work  out  well  in  practice.  He  of¬ 
fers  it  for  what  it  is  worth,  and 
if  the  article  serve  as  a  help  to 
even  one  unhappy  manufacturer 
or  jobber,  its  mission  will  be  ac¬ 
complished.  For  truly,  the  night¬ 
mare  of  the  spoiled  cereal  is  a 
horrible  one,  at  times,  especially 
in  this  dog  day  weather,  and  those 
who  suffer  therefrom  deserve  all 
possible  help  and  sympathy. 

By  way  of  an  introduction  it 
may  be  said  that  the  system  as 
finally  evolved,  was  the  outgrowth 
of  an  attempt  to  have  the  jobber 
exchange  old  goods  for  a  fresh 
stock,  as  the  time  and  expense 
of  the  department  at  the  mill  was 
a  serious  question.  But  the  job¬ 
ber  objects,  on  general  principles, 
and  rightly  so,  to  becoming  a 
clearing  house  for  wormy  goods 
There’s  the  danger  of  some  care¬ 
less  clerk  sending  the  bad  ones 
out  again ;  there’s  the  liability  of 
infection,  for  the  weevil  and  moth 
are  sprightly  creatures.  And  then 
there  is  the  trouble  and  expense, 
for  Mr.  Jobber’s  io  per  cent,  is 
made  on  the  goods  going,  not 
coming.  Even  a  tentative  offer 
of  the  same  commission,  going 
and  coming,  failed  to  interest  the 
few  who  were  selected  as  samples, 
so  the  returned  goods  man  had 
another  try. 

To  be  effective,  any  system 
must  give  quick  credits,  be  almost 
automatic,  and  cut  out  all  pos¬ 
sible  bookkeeping.  The  grocer, 
whether  he  have  two  packages 
or  a  dozen,  wants  them  off  his 
shelves  at  once,  and  fresh  ones 
in  their  places.  It  was  found  by 
a  little  calculation  that  a  case 
weighing  forty  pounds  could  be 
profitably  returned  to  the  mill, 
even  if  they  were  so  badly  de¬ 
stroyed  that  they  were  fit  only  for 
the  feed  bin,  at  lj4  cents  per 
pound.  The  salesmen  were  in¬ 
structed,  in  all  cases  where  the 
bad  goods  did  not  amount  to  over 
$i  at  the  wholesale  price,  to  buy 
them  outright  of  the  retailer  and 


pay  him  the  cash,  accounting  for 
the  same  on  their  weekly  expense 
slip.  The  direction  sides  of  the 
packages  were  returned  with  the 
slip  as  a  voucher.  In  all  cases 
where  the  bad  goods  were  worth 
more  than  a  dolllar,  but  did  not 
amount  to  enough  to  justify  a 
freight  shipment  (forty  pounds), 
the  salesman  was  instructed  to 
destroy  the  goods,  and  make  a  re¬ 
quisition  on  the  home  office  for  a 
“Credit  Slip,”  so-called,  the  work¬ 
ing  of  which  will  be  more  fully 
explained  later.  And  where  they 
amounted  to  forty  pounds  or  over, 
they  were  to  be  forwarded  to  the 
mill,  freight  collect,  and  a  “Credit 
Slip”  issued. 

But  here  was  the  first  stumb¬ 
ling  block.  This  particular  mill 
had  been  in  the  habit  of  awaiting 
the  actual  arrival  of  the  goods 
in  the  mill,  and  the  report  of  the 
shipping  clerk,  before  crediting 
the  customer,  and  then  opening 
an  account  with  him  on  the  sales 
ledger*  against  which  he  was  en¬ 
titled  to  draw  a  fresh  stock.  But 
the  grocer  who  returned  the 
goods  was  not  usually  a  customer 
of  the  mill,  for,  like  most  mills 
who  have  an  eye  to  the  collection 
of  their*  accounts,  this  one  served 
its  own  ends  and  cultivated  the 
good  graces  of  the  jobber  by  in¬ 
sisting  on  turning  its  orders 
through  the  said  jobber.  So,  if 
the  grocer  who  had  a  credit  on 
the  mill  books  wanted  to  buy 
another  lot  it  was  necessary  to 
transfer  the  credit  from  the  gro¬ 
cer  to  the  jobber  who  filled  the 
new  order.  And  the  system  of 
making  the  grocer  await  the  ac¬ 
tual  arrival  of  the  goods  at  the 
mill  worked  a  great  hardship,  for 
sometimes  they  never  appeared  at 
all,  at  least  not  under  his  label. 
No  matter  how  explicit  the  in¬ 
structions  to  plainly  mark  each 
case  with  the  owner’s  name  and 
address,  fully  50  per  cent,  of  all  the 
goods  arrived  with  no  marks  upon 
them.  And  the  result  of  this  sys¬ 
tem,  or  rather  lack  of  system,  was 
a  disgruntled,  protesting  lot  of 
grocers  and  jobbers. 

For  the  purpose  of  issuing  the 
“Credit  Slips”  the  trade  was  di¬ 
vided  into  two  classes,  whole¬ 
salers  and  retailers — customers 
and  non-customers.  The  custom¬ 
ers  or  wholesalers  were  credited 
with  their  returns  upon  presen¬ 
tation  of  an  invoice  and  bill  of 
lading,  showing  delivery  to  the 
nearest  railroad  station,  or  steam¬ 


ship  dock,  and  a  credit  memoran¬ 
dum  or  acknowledgment  sent 
them.  This  credit  was  imme¬ 
diately  passed  to  their  account 
on  the  sales  ledger,  deducted  from 
their  next  remittance,  or,  if  the 
balance  was  against  the  mill  at 
the  end  of  the  season,  a  check  was 
sent. 

To  the  non-customer  or  retailer 
was  issued  a  “Credit  Slip,” 
showing  the  amount  to  which  he 
was  entitled.  And  this  slip  was 
also  issued'  upon  the  certificate 
of  a  salesman  that  the  goods  had 
been  destroyed,  or  the  receipt  of 
an  invoice  and  bill  of  lading,  as 
in  the  case  of  the  jobber.  This 
slip,  when  properly  indorsed  by 
the  grocer,  was  to  be  accepted  by 
the  jobber  as  cash  on  account  of 
a  fresh  stock  of  goods,  and  in  turn 
accepted  by  the  mill  as  cash  on 
the  jobber’s  account.  The  slips 
floated  about  as  scrip  until  're¬ 
deemed  by  the  mill,  and,  save  for  an 
occasional  slip  which  turned  up 
through  the  bank,  the  recipient 
having  cashed  them  like  a  draft 
or  check  the  scheme  worked  out 
perfectly.  This  fault  was  reme¬ 
died  later  by  changing  the  form 
of  the  slip  so  that  it  could  not 
be  mistaken  for  a,  check.  The 
grocer,  under  this  plan,  got  his 
credit  immediately,  and  secured 
his  fresh  stock,  the  jobber  had  a 
slip  of  paper  to  handle  instead  of 
a  broken  case  of  wormy  goods 
and  some  bookkeeping,  and  the 
slips,  when  they  finally  turned  up 
at  the  mill  office,  were  entered 
in  the  column  of  the  cash  journal 
reserved  for  “Returned  Goods.” 

For  the  purpose  of  keeping  a 
check  upon  the  trade,  that  the 
confidence  reposed  in  them  by  is¬ 
suing  a  slip  upon  the  invoice  and 
bill  of  lading  instead  of  the  goods, 
might  not  be  imposed  upon,  a 
card  index  system  was  made  use 
of.  Upon  receipt  of  notice  that 
a  non-customer  wanted  a  credit, 
his  name  was  written  on  one  of 
the  cards  and  one  of  five  form 
letters  sent  him.  It  was  difficult 
at  first  to  get  the  grocer  to  send 
both  invoice  and  bill  of  lading. 
He  coudn’t  see  the  use  of  it.  All 
he  knew  or  cared  about  was  that 
he  had  a  dozen  or  so  packages 
of  goods  that  no  one  would  or 
could  eat,  and  he  wanted  his 
money  back  or  a  fresh  stock  that 
he  could  convert  into  cash.  But 
upon  making  him  see  the  neces¬ 
sity  for  system,  and  getting  both 
bits  of  paper,  the  fact  was  prop- 
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erly  noted  upon  the  card,  to  pre¬ 
vent  duplication  of  credit,  and  the 
slip  mailed  to  him.  The  shipping 
department  of  the  mill  reported 
each  week  on  a  typewritten  sheet 
the  goods  returned,  wiith  the 
marks  thereon.  This  sheet  was 
cut  into  small  sections  and  pasted 
upon  the  cards.  Thus  the  type¬ 
written  announcement  of  the  re¬ 
ceipt  of  twenty  packages  from 
John  Furlong,  of  Schuylerville, 
appearing  underneath  the  written 
announcement  that  said  Fur¬ 
long  had  delivered  an  invoice  and 
bill  of  lading  for  the  same,  com¬ 
pleted  the  transaction.  In  case 
no  written  card  was  found  indi¬ 
cating  that  John  Furlong  or  any¬ 
body  else  from  Schuylerville  had 
asked  for  a  credit,  the  small  sec¬ 
tion  was  pasted  on  a  fresh  card 
and  filed  under  “J.”  And  those 
sections  of  the  sheet  showing 
goods  returned,  with  no  marks, 
were  filed  separately  under  the 
heading  “No  Marks.”  The  type¬ 
written  slips  pasted  on  the  cards 
being  the  mill’s  report  of  actual 
goods,  and  the  memoranda  in  ink 
being  the  office’s  record  of  re¬ 
quests  for  credit,  it  was  easy  to 
see  at  a  glance  who  had  received 
credit  without  goods  and  who  had 
sent  goods  without  asking  credit. 
And  in  the  case  of  any  glaring 
discrepancy  between  invoice  and 
receipts,  it  was  found  possible  in 
most  cases  to  pick  out  from  the 
“No  Mark”  section  most  of  the 
missing  cases  or  packages.  It 
was  made  a  part  of  the  system, 
and  so  stated  upon  the  slips,  that 
the  grocers  who  received  the  slips 
would  make  good  any  discrepancy 
that  might  be  found  upon  check¬ 
ing  up  the  deliveries.  But  in  the 
year  or  so  during  which  this  plan 
was  being  whipped  into  shape, 
it  was  not  found  necessary  in  a 
single  instance  to  avail  of  this  res¬ 
ervation.  It  gradually  became  the 
practice  of  the  clerk  in  charge  to 
notify  the  shipper  of  even  a  very 
small  discrepancy  that  he  might 
see  the  department  was  keeping 
tabs  upon  him.  And  as  the  gro¬ 
cers  became  aware  of  this  check, 
there  was  a  marked  improvement 
in  the'  way  the  count  tallied  with 
the  bill. 

The  sales  manager  of  the  mill 
feared  at  first  that  the  slips  would 
be  accepted  by  the  jobbers  for  any 
kind  of  goods,  instead  of  for 
goods  of  that  particular  mill,  and 
“case  goods  only,”  as  the  slip 
plainly  stated.  The  system  was 
based  upon  the  theory  that  if  a 


retailer  will  stand  by  the  mill  and 
endeavor  to  work  off  a  fresh  stock, 
the  mill  could  afford  and  would 
stand  behind  him.  Whereas,  if 
the  retailer  sours  on  the  goods  for 
any  reason  whatever  and  puts  in 
a  substitute,  he  should  be  left  to 
stand  his  own  loss.  The  jobbing 
trade,  by  its  very  nature  must  be 
honest,  fair  and  impartial,  and 
if  it  were  not  so  it  would  be  very 
easy  for  the  sales  department  to 
devise  a  system  of  reports  by 
which  it  could  be  seen  whether 
John  Jones  was  still  carrying  the 
particular  goods  upon  his  shelves. 
If  he  was  not  and  the  credit  slips 
showed  he  had  formerly,  then  it 
was  up  to  the  sales  department 
to  find  out  why  he  was  not  still 
doing  so,  and  sell  him  again  if 
they  could. 

So  successfully  did  the  plan 
work  out  as  a  whole,  that  the 
goods,  invoices,  bills  of  lading  and 
credit  slips  are  now  passing 
through  their  proper  places  in 
orderly  procession,  automatically, 
with  a  check  mark  here  and  there 
to  show  that  proper  attention  has 
been  paid  them,  and  it  is,  now 
seldom  necessary  to  write  a  letter, 
since  a  series  of  rubber  stamps 
was  perfected  which  tell  the  un¬ 
thinking  grocer  who  has  started 
any  one  of  the  series  of  papers 
wrong  how  to  get  back  on  the 
track.  And  this  is  the  ideal  for 
which  all  manufacturers  are  striv¬ 
ing.  But  when  the  daily  mail  of 
the  manufacturer,  be  it  cereals  or 
any  other  line,  reaches  that  Utop¬ 
ian  stage  where  it  contains  noth¬ 
ing  but  orders  and  checks,  and 
the  kicks  of  the  customers,  the 
growls  of  the  salesmen  and  the 
importunities  of  the  advertising 
expert  shall  be  at  an  end,  any  fool 
can  go  to  grinding  up  wheat, 
corn  or  oats,  put  a  label  on  the 
packages,  and  in  a  year  or  so  retire 
with  a  million. 

Frank  C.  Damon. 

New  York,  N.  Y.,  July  9,  1908. 


The  National  Cash  Register  Company 
Makes  Big  Increase  in  Sales. 

As  a  further  indication  of  the  return 
of  prosperity  and  additional  proof  of  the 
value  of  President  J.  H.  Patterson’s  ad-  , 
vanced  methods  of  advertising  and  sell- ' 
ing  and  reduced  prices,  the  National 
Cash  Register  Co.,  whose  factory  is  at 
Dayton,  Ohio,  shipped  8,270  registers  in 
June. 

This  is  1,053  more  registers  than  were 
shipped  during  the  month  of  May,  1908. 
The  largest  previous  month  in  the  his¬ 
tory  of  the  company  was  6,808.  This 
certainly  proves  that  the  right  sort  of 
administration,  .even  in  hard  times,  will 
increase  sales  and  contribute  in  a  large 
degree  to  the  general  prosperity  of  the 
country.  | 


The  American 
Sanitary  Jar  Cap 

FOR  MASON  FRUIT  JARS 

Attractive  ::  Inexpensive 

<J  This  cap  is  treated 
with  a  Sanitary 
Enamel  which  per¬ 
fectly  resists  the  ac¬ 
tion  of  fruit  acids. 
Less  than  half  the 
price  of  zinc  and  glass  caps  and  no  danger 
from  poisonous  oxides. 

€J  Write  for  samples  and  prices. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO 

SAN  FRANCISCO 

Offices  in  Jtll  Large  Cities 


Two  Points  of  View 


THE  CUSTOMER 

finds  that  ham  or  bacon  or 
dried  beef  sliced  on  the 

American  Slicing  Machine 

Goes  further. 

Looks  better. 

Cooks  better. 

Tastes  better. 

Is  fresh  sliced  and 
just  the  right  thick¬ 
ness. 

That’s  why  she  trades  at 
the  store  that  has  the  machine. 


THE  RETAILER 

finds  that  by  using  the 

American  Slicing  Machine 

he  can 

Save  labor. 

Save  waste. 

Save  packer’s  profits 
on  tinned  goods. 

Give  more  slices  for 
the  money. 

Get  all  the  trade  of 
his  locality  in  this 
line. 

That’s  why  9000  mer¬ 
chants  say  it’s  the  best  invest¬ 
ment  they  ever  made. 


Our  catalogue  and  booklet  are  free. 

Under  our  easy  payment  plan  the  machine  more  than  pays 
for  itself  as  you  go  along. 

A  card  will  bring  you  particulars. 

AMERICAN  Slicing'  Machine  Company 

54  Fifth  Avenue,  Chicago 
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THE  GROCERY  MARKETS 


The  tea  market  remains  un¬ 
changed  for  the  week.  There  is  a 
fair  business  doing  for  the  season, 
but  no  more.  Spot  old  teas  show 
no  change  in  price.  Medium  grades 
of  new  Japans  are  costing  consider¬ 
able  more  than  last  year,  the  pres¬ 
ent  quotation  being  to  3  cents 
higher.  This  has  discouraged  buy¬ 
ing"  on  this  side  to  some  extent. 
There  is  no  prospect  of  any  im¬ 
portant  change  in  the  price  of  old 
teas  before  the  end  of  the  season. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  is  about  steady.  Receipts  are 
constantly  increasing,  as  is  usual  at 
this  season.  Speculation  in  coffee 
remains,  as  has  been  the  case  for 
some  time  past,  absolutely  at  a 
standstill.  There  seems  to  be  no 
doubt  in  the  minds  of  the  conserva¬ 
tive  portion  of  the  trade  that  the 
present  crop  of  Rio  and  Santos 
coffee  will  be  at  least  sufficient  to 
supply  the  world's  needs  this  year 
without  compelling  the  drawing  on 
the  syndicate’s  surplus.  Naturally 
this  means  more  carrying  charges 
and  further  postponement  of  real¬ 


izing  upon  the  money  invested.  In 
fact  it  is  claimed  by  some  that  the 
current  crop  will  exceed  the  con¬ 
sumption,  which  may  make  it  neces¬ 
sary  for  the  syndicate  to  buy  in 
more.  The  trade  are  buying  only 
their  actual  needs,  and  when  there 
is  added  to  this  the  growing  tend¬ 
ency  to  attack  and  criticise  the  syn¬ 
dicate,  neither  its  present  nor  future 
bed  looks  very  soft  or  easy.  Mild 
coffees  are  steady  and  unchanged. 
Java  and  Mocha  in  the  same  posi¬ 
tion. 

Syrup  and  Molasses. 

On  account  of  the  continued  high 
price  of  corn,  the  glucose  refiners 
are  talking  an  advance  more  strong¬ 
ly  than  for  several  months  past. 
This  has  inspired  considerable  buy¬ 
ing.  Compound  syrup  is  in  good 
summer  demand  at  unchanged 
prices.  Sugar  syrup  is  also  in  ex¬ 
cellent  demand  at  ruling  prices. 
Molasses  is  scarce  and  is  not  in 
active  demand,  nor  will  it  be  until 
fall,  but  as  the  supply  is  low,  the 
chance  is  an  advance  may  come  at 
that  time. 

Sugar. 

The  sugar  market  is  steady  at  the 
present  writing,  but  its  future  is 
difficult  to  predict.  The  American 


Sugar  Refining  Co.  has  practically 
given  out  that  refined  sugar  will 
probably  not  advance  this  summer, 
unless  something  happens  to  raws, 
which  is  not  now  foreseen.  During 
the  week  raws  have  weakened 
somewhat  and  refiners  have  shown 
more  inclination  to  buy.  Refined 
sugar  is  in  fair  movement,  all  the 
refiners  but  Federal  and  Warner 
holding  rigidly  to  the  7-day  plan. 
The  two  refiners  named  will  guar¬ 
antee  the  price  30  days. 

Canned  Goods. 

Tomatoes  are  unchanged  in  price 
both  spot  and  future,  and  are  in 
moderate  demand.  Some  new  pack 
are  already  being  offered  at  the  pre¬ 
vailing  price  of  75  cents,  but  they 
do  not  figure  to  any  extent.  Corn 
is  unchanged  in  price  and  in  light 
demand.  Peas  seem  to  be  wanted 
at  unchanged  prices.  Deliveries 
are  short  everywhere  except  the 
South.  New  York  State  is  deliver¬ 
ing  40  to  75  per  cent.,  and  Indiana 
about  85  per  cent.  Apples  are  weak 
and  unsettled ;  demand  very  light. 
Eastern  brands  of  peaches  are  un¬ 
changed  in  price  and  not  wanted  to 
any  great  extent.  California 
canned  goods  are  not  moving  on 
spot  to  any  extent,  and  not  for  fu¬ 


ture  delivery.  The  recent  declines 
made  by  packers  from  the  opening 
prices  have  not  stimulated  buying 
very  much.  The  small  line  of  Balti¬ 
more  canned  goods  is  unchanged 
and  in  good  demand. 

Fish. 

There  is  a  good  demand  for  most 
varieties  of  prepared  fish.  Shore 
mackerel  are  unchanged  in  price 
and  fairly  active.  Irish  mackerel 
are  a  shade  easier  and  old  Norways 
could  probably  be  purchased  at  a 
decline  if  anybody  wanted  them. 
Cod,  hake  and  haddock  are  un¬ 
changed  and  dull.  Salmon  is  un¬ 
changed  and  in  fair  demand.  Sales 
of  future  Columbia  River  salmon 
have  been  fair.  The  other  grades 
will  not  be  offered  for  future  de¬ 
livery  for  some  weeks.  Domestic 
sardines  are  unchanged  in  price  and 
in  fair  demand.  Foreign  sardines 
unchanged  and  in  fair  demand. 

Dried  Fruits. 

Prunes  have  declined  from  the  4- 
cent  opening  basis,  and  can  now  be 
bought  for  future  delivery  at  3F2. 
The  price  in  secondary  markets  is 
unchanged ;  demand  light.  Peaches 
are  weak  and  prices  show  a  decline 
from  the  opening.  The  demand  is 
small.  Apricots  will  run  very  small 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 

Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  fofgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  F.  FORBES 

FORBES  BUILDINO 

COSHOCTON,  OHIO 


PLACE  YOUR  ORDERS  NOW  FOR 

Peters’  Loaded  Shells 


to  insure  getting  them  when  you  want  them.  They  have 
won  the  big  shooting  prizes  this  year,  and  they  are  the 

“BEST  IN  THE  HARKET”  Not  in  the  Trust  either 

SELLING  AGENTS  =  == 

JAMES  M.  VANCE  &  CO. 

Wholesale  Hardware 

211  and  213  Market  St.,  Philadelphia 


C,  Sometimes,  I  don’t  believe  you  grocers  ever  look  at  the  advertisements  in  your  trade  papers.  It  is  either 
that  or  else  you  are  so  blamed  conservative  that  you  don’t  believe  anything  you  see  in  an  advertisement. 
Maybe  this  is  because  yon  all  write  “ads”  yourselves. 

C.  Now,  when  I  buy  space  in  your  trade  paper  and  tell  you  that  I’ll  give  you  a  chance  to  look  at  a  propo¬ 
sition  in  California  jams,  preserves  and  marmalades,  in  which  the  purity,  the  price  and  the  profit  are  all 
right,  and  merely  ask  you  to  send  a  postal  card  with  your  name  and  address  on  it — why  don’t  you  do  it? 
The  cost  to  you  is  a  one-cent  postal  card  and  a  moment  in  time,  to  bring  to  your  door  at  dollars  of  expense, 
our  goods,  which  may  be  just  what  you  want.  If  not,  all  right,  we’ll  stand  the  cost,  and  you  will  know  you 
haven’t  overlooked  a  good  thing.  Mail  that  card  to-day  and  show  us  that  our  “ads”  are  read — and 
appreciated,  if  they  are,  and  if  not,  we’ll  cut  them  out. 

H.  P.  D.  KINGSBURY,  Redlands,  Cal.,  where  the  oranges  come  from. 
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Window-Dressing  Articles  Wanted 

_ 

For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
:he  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
md  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
orobably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  #5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “  Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


in  size  this  year,  as  is  demonstrated 
from  some  of  the  new  crop  already 
arrived.  Prices  are  steady.  Cur¬ 
rants  are  quiet  and  unchanged. 
Raisins  are  still  weak,  and  some 
packers  have  cut  even  their  opening 
prices  of  6j4  cents  for  fancy  seeded. 
Other  dried  fruits  quiet  and  un¬ 
changed. 

Beans  and  Peas. 

Domestic  pea  beans  rule  un¬ 
changed  around  $2.60  per  bushel  in 
a  large  way  and  are  very  dull.  The 
imported  can  be  bought  for  $2.05, 
and  are  almost  wholly  dominating 
the  market.  Marrows  still  rule  at 
$2.40  for  domestic  and  around  $2.10 
for  the  imported.  The  demand  is 
light.  California  limas  are  un- 
:  changed  and  in  fair  demand.  All 
grades  of  split  and  dried  peas  are 
unchanged  and  strong;  demand 
fair. 

Butter. 

The  butter  market  is  firm  at 
prices  that  show  no  change  from 
last  week.  The  bulk  of  the  receipts 
are  showing  heat  and  have  to  be 
sold  at  slight  reductions  from  the 
market.  The  general  trade  is  quite 
healthy  and  both  supply  and  de¬ 
mand  are  about  normal.  No  im¬ 
portant  change  is  looked  for  within 
the  next  few  days. 

Eggs. 

The  egg  market  shows  a  very 
active  demand,  all  grades  being 
wanted.  The  percentage  of  fine 
eggs  is  very  small,  as  the  bulk  of 
the  receipts  is  showing  the  heat. 
Under  grades  as  well  as  fine  meet 
with  ready  sale  at  relatively  low 
prices,  and  the  market  is  healthy 
throughout.  The  demand  is  wholly 
seasonable  and  the  trade  do  not  look 
for  any  change  during  the  coming 
few  days.  If  the  weather  had  re¬ 
mained  as  hot  as  it  was  up  to 


Wednesday  the  percentage  of  bad 
eggs  would  have  been  extremely 
heavy. 

Cheese. 

There  is  a  very  active  demand  for 
all  grades  of  cheese,  and  the  market 
is  healthy  at  a  decline  of  about  J4 
cent  from  a  week  ago.  The  make 
of  cheese  is  better  than  last  season 
and  the  quality  is  running  fine. 
The  percentage  of  under  grades  is 
about  normal  and  they  meet  with 
a  ready  sale.  Present  prices  of 
cheese  are  10  per  cent,  lower  than  a 
year  ago,  and  the  trade  is  very  satis¬ 
factory.  The  market  may  not  de¬ 
cline  again  for  some  time. 

Provisions. 

There  is  a  seasonable  demand  for 
everything  in  the  provision  line. 
Smoked  meats,  including  all  hams, 
bellies  and  bacon  are  in  ample  sup¬ 
ply  and  the  market  is  barely  steady 
at  prevailing  prices.  Both  pure  and 
compound  lard  are  firm  at  J4  cent 
advance,  the  trade  being  active  in 
both  lines.  Barrel  pork,  canned 
meats  and  dried  beef  are  in  season¬ 
able  demand  and  the  market  is  firm 
at  unchanged  prices. 

Produce. 

New  potatoes,  $3  to  $3.25  per 
barrel,  60  to  65  cents  per  basket,  de¬ 
mand  fair;  turnips,  35  cents  per 
basket,  demand  fair;  Jersey  onions, 
40  to  50  cents  per  basket ;  Ber¬ 
mudas,  50  to  75  cents  per  crate ; 
Texas,  50  to  75  cents  per  crate,  de¬ 
mand  fair;  red  radishes,  $2  to  $2.50 
per  100  bunches;  white,  $1.50  to 
$2  per  100  bunches,  demand  good ; 
carrots,  $2  per  100  bunches,  demand 
good;  beets,  $1.50  per  100  bunches, 
demand  fair;  rhubarb,  $1.50  per  100 
bunches,  demand  good;  peas,  Jer¬ 
sey,  $1  per  basket;  York  State, 
$1.50  per  basket,  demand  fair;  cab¬ 
bage,  $t  to  $1.50  per  barrel,  de¬ 


Skipper 


tries. 


They’ll 
suit  your 
customers 
to  a  TEJi 


As  you  must  sell  sardines,  why  not  sell  the 
best—  the  kind  that  will  bring  and  hold  trade  for 
you  ?  "Skipper”  Sardines  will  do  this. 

We  guarantee  the  quality. 

We  guarantee  the  sale. 

We  guarantee  your  profit. 


ANGUS  WATSON  &  CO.,  Canoed  Fish  Specialists 

1011  CHESTNUT  ST.,  PHILADELPHIA,  PA. 


Branch  of  ANGUS  WATSON  &  CO.,  Newcaatle-upon-Tyne,  England 


mand  good;  cauliflower,  Long 
Island,  10  to  15  cents  per  head,  de¬ 
mand  good;  salad,  Pennsylvania,  $1 
to  $1.25  per  barrel;  York  State, 
Si. 50  per  hamper,  demand  good; 
string  beans,  green,  25  to  35  cents 
per  basket ;  wax,  25  to  30  cents  per 
basket,  demand  good ;  squash,  25  to 
30  cents  per  basket,  demand  fair ; 
green  peppers,  35  to  40  cents  per 
basket,  demand  good ;  cucumbers, 
25  to  50  cents  per  basket,  demand 
fair. 

Green  Fruit. 

Bananas,  firsts,  $1.35  to  $1.75  per 
bunch;  8-hands,  $1  to  $1.25  per 
bunch;,  7-hands,  65  to  90  cents  per 
bunch ;  6-hands,  50  to  60  cents  per 
bunch ;  red,  $1  to  $2  per  bunch,  de¬ 
mand  poor;  grapefruit,  $3.50  to 
$5.50  per  box,  demand  poor;  limes, 
80  cents  per  100,  demand  good ; 
lemons,  $2.50  to  $3.50  per  box,  de¬ 
mand  good;  California  oranges,  $3 
to  $4  per  box,  demand  fair  to  good ; 
pineapples,  $1  to  $2.75  per  box,  de¬ 
mand  fair. 

Nuta. 

Peanuts,  green,  choice,  4 j/2  cents 
per  pound ;  fancy,  6l/2  cents  per 
pound ;  jumbo,  7J4  cents  per  pound ; 
roasted,  choice,  $1.15  per  bushel; 
fancy,  $1.50  per  bushel;  jumbo, 


$1.70  per  bushel,  demand  fair; 
almonds,  17  to  18  cents  per  pound; 
Brazils,  9*4  cents  per  pound ;  fil¬ 
berts,  10  cents  per  pound;  pecans, 

10  cents  per  pound;  walnuts,  11 
to  12  cents  per  pound;  mixed  nuts, 

1 1  cents  per  pound,  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 


Imported  Fish  Products. 

The  fish  business,  owing  to  the 
abnormally  hot  weather,  has  been 
dead  as  a  door  nail.  Herring  have 
not  been  selling  at  all.  Mackerel 
sold  only  on  a  hand-to-mouth 
basis.  There  is  hardly  anything 
here  of  really  good  Irish  mackerel 
and  the  few  Norways  that  are  held 
in  a  few  hands  are  going  out  gradu¬ 
ally  and  will  soon  be  out  of  the  mar¬ 
ket. 

Imported  Oil  Sardines. — There  is 
no  change  in  the  situation.  There 
has  been  some  catch  in  isolated 
ports  on  the  French  coast,  but  nine- 
tenths  of  the  fishing  places  were 
left  without  any  fish  whatever.  In 
Portugal  the  same  condition  exists. 
There  is  no  small  fish  at  present, 
so  the  situation  remains  unchanged. 
There  are  no  stocks  to  be  offered. 

Sprats  are  selling  quite  freely 
now  and  prices  have  hardened. 

Norway  Smoked  Sardines. — The 
catch  so  far  in  Norway  proved  to 
be  rather  poor  quality,  soft  and  un¬ 
fit  to  be  used  for  fine  brands.  No 
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packer  who  is  particular  as  to  his 
brands  will  use  these  early  fish, 
which  will  soon  become  mushy. 
Smoked  sardines  have  been  selling 
very  freely  and  prices  are  very  firm. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 

California  Canned  Goods. 

The  packing  of  fruits  for  1908 
is  now  vigorously  being  carried  on. 
The  pack  of  cherries  is  about  fin¬ 
ished,  and  has  been  a  good  aver¬ 
age  pack,  although  the  quality  of 
the  fruit  has  been  unusually  small 
in  size. 

The  packing  of  apricots  from  the 
early  sections  has  been  progressing 
by  a  number  of  packers.  The  fruit 
so  far  has  been  remarkably  clean 
and  free  from  blemishes  of  any 
kind,  but,  as  indicated  in  previous 
letters,  it  has  been  unusually  small. 
This  was  caused  by  the  quantity  of 
fruit  on  the  trees.  The  result  is 
that  there  will  be  a  shortage  in  the 
higher  grade  goods,  such  as  extras 
and  extra  standards,  and  they  will 
average  smaller  in  size  than  in  pre¬ 
vious  years.  The  crop  from  the 
later  sections  around  the  bay, 
Santa  Clara  County  and  Alameda 
County  is  unusually  heavy,  but 
large  apricots  will  be  short.  In  ad¬ 
dition  to  this  the  crop  in  these  later 
sections  is  not  as  clean  and  free 
from  blemishes  as  has  been  the 
case  in  the  earlier  sections.  It  can, 
therefore,  safely  be  predicted  that 
there  will  be  no  surplus  packed  of 
extras  or  extra  standards.  If  there 
is  any  surplus  it  will  go  into  the 
lower  grades,  such  as  second  and 
water  goods,  but  as  these  grades  are 
being  sold  at  very  low  prices  there 
will  undoubtedly  be  a  clean-up. 

It  is  too  early  to  definitely  predict 
the  pack  of  other  fruits,  but  from 
the  present  outlook  the  same  condi¬ 
tions  will  prevail  on  Bartlett  pears 
and  peaches  of  all  varieties  as  on 
apricots  and  cherries.  While  there 
is  likely  to  be  a  heavy  crop,  it  will 
be  small  in  size,  and  the  quantity  of 
canned  goods  of  the  higher  grades, 
viz.,  extras  and  extra  standards, 
will  not  be  more  than  sufficient  to 
supply  the  ordinary  demand,  with 
a  possible  shortage.  This  result 
has  been  brought  about  in  two 
ways,  first  the  failure  to  thin  the 
trees  on  the  part  of  many  orchard- 
ists,  second  by  the  unusual  drought 
that  prevailed  during  the  spring 
months. 

Since  last  writing,  opening  prices 
have  been  named  by  all  the  leading 
packers.  These  prices  have  been  on 
a  much  lower  basis  than  in  previous 
years,  but  in  this  country  buying 
has  been  very  conservative  and  is 
likely  to  continue  so.  In  England, 
owing  to  the  drop  in  prices,  the  de¬ 
mand  has  been  considerably  heavier 
than  in  previous  years.  We  do 
not  look  for  any  unusually  heavy 
buying  in  the  United  States,  it  un¬ 
doubtedly  being  the  policy  of  all  the 
large  buyers  to  purchase  for  their 
actual  requirements  only,  and  there¬ 
by  force  the  packer  to  carry  the 
goods.  This  was  predicted  by  us  in 


our  report  of  some  months  ago. 
We  believe,  however,  that  the  buy¬ 
ing  will  be  more  continuous  than  in 
previous  years,  but  it  will  be  a. 
heavy  load  for  the  packers  to  carry, 
and  it  will  depend  upon  their  finan¬ 
cial  backing  whether  they  will  be  in 
a  position  to  do  this. 

We  confidently  predict  an  ad¬ 
vance,  before  very  long,  in  the  price 
of  some  of  the  high  grades  in  Cali¬ 
fornia  canned  fruits,  caused  by  the 
conditions  mentioned  above,  and  we 
look  for  a  steady  trade  which  will 
take  all  the  low  grade  goods  that 
can  be  packed  at  low  prices.  Some 
canners,  who  in  their  anxiety  to  sell 
are  cutting  prices,  may  find  them¬ 
selves  in  a  dilemma  later  on,  in  their 
capacity  to  furnish  the  higher 
grades,  for  their  quality  will  be 
scrutinized  very  carefully,  and  if  it 
does  not  come  up  to  the  season's 
average  in  size,  they  may  have  to 
make  big  allowances  when  the 
goods  reach  their  destination. 

California  Canneries  Co. 

Baltimore  Canned  Goods. 

No.  1. 

Another  week  of  hot  weather  and 
lack  of  rain  in  Maryland  and  Dela¬ 
ware  caused  much  anxiety  among 
the  growers  and  canners  of  toma¬ 
toes  and  corn  in  this  section.  The 
Weather  Bureau  states  that  the 
rainfall  during  the  entire  month  of 
June  was  only  a  fraction  above  one 
inch,  only  about  as  much  as  an  or¬ 
dinary  summer  shower.  It  is  too 
early,  however,  to  get  scared  about 
it,  though  everyone  would  feel 
easier  if  the  drought  were  broken. 
The  tomato  market  has  stiffened  up 
somewhat  because  of  these  condi¬ 
tions,  and  also  because  of  the  in¬ 
creasing  demand  for  both  spots  and 
futures.  The  market  has  broadened 
very  much  and  it  looks  as  though 
there  will  be  the  usual  activity  in 
that  article  during  the  month  of 
July.  Conservative  canners  are  not 
urging  sales  of  tomatoes  at  to-day’s 
quotations.  Keep  your  stock  of 
them  in  a  comfortable  position  for 
the  fall  trade.  The  same  causes 
strengthen  the  market  for  corn, 
both  spots  and  futures,  though  the 
prices  are  unchanged  as  yet.  The 
big  demand  for  peas  is  over  for  the 
present  and  the  canners  here  are 
now  busily  engaged  in  making  de¬ 
liveries  against  their  contracts. 
The  surplus  stock  for  the  fall  and 
winter  trade  will  be  small  compara¬ 
tively.  String  beans  are  easier,  not 
so  much  because  the  pack  is  large 
as  the  demand  is  small.  At  to-day’s 
prices  they  look  attractive.  The 
other  lines  of  vegetables  were  less 
active  than  in  the  previous  week. 

As  the  season  for  canning- 
peaches  draws  nigh  the  demand  for 
them  increases  for  nearly  all  grades 
and  sizes,  but  more  especially  for 
unpeeled  pie  peaches  and  for  sec¬ 
onds.  The  outlook  continues  ex¬ 
cellent  for  a  good  crop,  and  to-day’s 
prices  are  based  on  a  large  yield, 
but  the  crop  is  not  in  yet.  The  can¬ 
ning  of  the  early  varieties  will  be¬ 


gin  in  the  last  half  of  this  month. 
They  are  worth  attention  now.  All 
kinds  of  small  fruits,  berries,  cher¬ 
ries,  etc.,  have  been  fairly  active  and 
firm,  and  raspberries  are  especially 
strong,  so  are  cherries,  both  red  and 
white.  Pineapples  were  quiet  and 
firm  this  week. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 

No.  2. 

The  sales  of  future  tomatoes  are 
fairly  good.  There  is  quite  a  good 
inquiry,  and  as  the  buying  so  far 
has  been  considerably  behind  last 
year,  it  is  probable  that  sooner  or 
later  there  will  be  quite  an  active 
market.  Most  of  the  packers  are 
showing  a  disposition  to  hold  off  for 
the  present,  owing  to  the  unfavor¬ 
able  weather  conditions.  During 
the  past  five  weeks  there  has  only 
been  one  or  two  rains.  It  is  not 
likely  that  any  serious  damage  has 
been  done  so  far,  but  damage,  of 
course,  will  be  done  if  the  drought 
continues.  At  any  rate  the  packers 
are  inclined  to  go  slow.  An  in¬ 
stance  of  this  is,  some  of  the  pack¬ 
ers  are  refusing  to  entertain  less 
than  60  and  80  cents  per  dozen  for 
future  tomatoes,  and  in  some  cases 
are  getting  these  prices.  Of  course 
this  is  for  well-known  brands  which 
command  a  little  premium. 

The  beans  which  are  being 
packed  in  Baltimore  this  week  are 
unusually  good  quality.  In  spite  of 
the  dry  weather  conditions  the 
beans  have  been  coming  in  in  ex¬ 
cellent  shape,  better  than  the  aver¬ 
age. 

Packers  are  working  on  black¬ 
berries  and  raspberries.  The  pack¬ 
ing  of  raspberries  is  going  to  be 
very  light.  The  packing  of  black¬ 
berries  is  just  about  beginning. 
The  drought  is,  reported  to  be  cut¬ 
ting  down  the  crop  considerably. 
It  is  too  early,  however,  to  make 
any  estimates. 

No1  change  to  report  in  the  mar¬ 
ket  on  future  peaches.  We  are 
having  a  fair  inquiry  and  making 
some  sales  at  95  cents  per  dozen  for 
No.  3  second  whites  and  $1  per 
dozen  for  No.  3  second  yellows. 

Thos.  G.  Cranwell  &  Co. 
Baltimore,  Md. 

Spices. 

The  market  is  quite  active,  with 
large  trading  in  futures  and  a 
noticeable  decrease  in  spot  demand. 
Buyers  have  generally  allowed  their 
stock  to  diminish  and  we  look  for 
very  fair  trading  during  late  sum¬ 
mer  and  early  fall. 

Pepper. — Futures  are  slightly 
easier;  spot  prices  are,  however, 
unchanged.  We  find  that  nearly  all 
July  and  August  arrivals  are  small, 
and  considering  the  present  spot 
stocks,  it  looks  like  a  higher  spot 
market,  inasmuch  as  the  demand  is 
improving. 

Pimento  (Allspice). — July  and 
August  arrivals  from  Jamaica  are 
pretty  well  sold  out.  The  crop  will 
be  later  and  from  all  information 


we  can  get  from  the  islands  we  look 
to  see  a  higher  market  rule. 

Cayennes. — The  demand  is  much 
better,  due  to  the  approaching  pick¬ 
ling  season.  Prime  Bright  Chillies 
are  scarce  and  all  grades  are  tend¬ 
ing  higher. 

Cloves  are  unchanged  in  price, 
but  in  fair  demand.  If  crop  reports 
are  true,  which  now  predict  a 
smaller  crop,  we  will  see  higher 
prices. 

Mace  in  better  demand  and  prime 
stock  is  scarce. 

Nutmegs  are  moving  in  a  satis¬ 
factory  way,  with  a  much  better  de¬ 
mand  from  the  grinding  trade. 
Low  prices  still  prevail. 

Gingers  are  smaller  than  for 
years  past,  and  we  do  not  look  for 
any  future  arrivals  for  some 
months.  Therefore  the  advance 
mentioned  in  our  last  letter  will  no 
doubt  prove  true. 

Seeds. — Poppy  is  stationary. 
Caraway  has  eased  off  somewhat, 
although  new  crop  seed  is  still  high. 
Mustard  and  celery  are  now  in  fail- 
demand  for  pickling  needs. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


MARKET  NOTES. 

Georgia  watermelons  are  coming 
along  in  good  shape  and  are  selling 
well  at  15  to  35  cents  each.  North 
Carolina  will  begin  to  ship  soon. 

Jersey  eggplants  now  average 
$1.50  per  basket  and  are  in  fair  de¬ 
mand.  There  is  still  a  good  supply 
of  Southern  eggplants  which  aver¬ 
age  $1.50,  except  Virginias,  which 
are  quoted  at  $2.50. 

All  the  corn  on  the  market  is 
from  New  Jersey  and  ranges  from 
75  cents  to  $1.40.  The  quality  is 
better,  but  the  demand  is  light. 

All  the  currants  in  market  are 
from  New  York  State  and  range 
from  8  to  9  cents.  The  demand  is 
good. 

Lima  beans  are  coming  from 
North  Carolina  and  average  $2. 
The  demand  is  light. 

New  potatoes  are  still  about  20 
cents  per  basket  above  last  year,  but 
the  demand  is  good.  The  present 
price  range  of  Jerseys  is  60  to  65 
cents.  A  few  Southern  potatoes  are 
coming  North  at  $3  per  barrel. 

There  are  no  new  sweet  potatoes 
in  market  yet,  although  they  were 
in  by  this  time  last  year.  The  crop 
prospects  are.  good  and  the  market 
will  probably  range  from  $6  to  $7 
per  barrel. 
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-rue  Vricftirc:  ac. 


Thii  Department  i»  devoted  to  the  criticism 
of  advertising  matter  lent  in,  to  the  devistng 
of  new  advertising  ideas  for  special  occasions, 
npon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Messrs.  W.  B.  Penn’s  Sons,  gen¬ 
eral  merchants  of  Bowerston,  Ohio, 
send  to  this  department  several 
large  circulars.  They  are  really 
more  than  circulars — they  are  as 
large  as  handbills.  All  are  printed 
on  both  sides.  Most  of  the  batch 
advertise  general  merchandise,  but 
one  is  devoted  to  groceries.  The 
size  is  ii  x  15  inches  and  matter 
appears  on  both  sides.  The  reverse 
side  simply  consists  of  a  series  of 
prices  under  different  heads,  such  as 
coffee,  flour,  washing  powder,  etc. 
The  main  side  is  here  photographed 
and  reproduced : — 


doing  so.  It  seems  perfectly  clear 
to  me  that  it  is  bad  advertising  to 
do  that,  but  advertisers  are  doing  it 
right  along  and  I  therefore  assume 
that  it  is  perfectly  clear  to  them  that 
it  is  good  advertising.  I  should 
very  much  like  to  hear  their  rea¬ 
sons. 

*  *  * 

I  have  seVeral  times  discussed  the 
wisdom  of  printing  grocery  prices 
in  a  catalogue  which  is  issued  at 
long  intervals.  Usually  my  judg¬ 
ment  is  against  it,  for  the  reason 
that  such  prices  are  always  made 
subject  to  market  changes,  which 
may  make  them  worthless  the  very 
day  after  they  are  printed.  It 
seems  to  me  that  Messrs.  Penn’s 
Sons  themselves  show  in  their  intro 
duction  how  meaningless  their 
prices  may  be.  They  say  “the 
prices  quoted  to-day  are  subject  to 
the  market  changes.  However,  we 
do  not  change  the  prices  in  the  list 
unless  there  should  be  a  marked 
change  in  the  prices,  so  we  think 
you  will  find  this  list  a  very  accu¬ 
rate  one  for  this  month  at  least.” 


last,  and  there  is  no  positive  prom 
ise  for  even  one  month,  because  the 
list  is  subject  to  any  marked  change 
that  occurs.  Furthermore,  I  think 
the  statement  that  the  selling  prices 
are  not  changed  unless  “there 
should  be  a  very  marked  change  in 
prices,”  is  a  mistake.  It’s  all  right 
and  good  policy  to  tell  customers, 
if  true,  that  your  prices  are  not 
changed,  when  the  market  change 
is  an  advance — they  can  appreciate 
that — but  when  you  also  tell  them 
that  you  do  not  give  them  the  benefit 
of  declines,  except  when  the  decline 
is  “very  marked,”  it  has  a  different 
sound. 
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W.  B.  PENN’S  SONS 

June,  1908,  Grocery  Price  List 


These  Grocery  Prices  will  Save  You  Money 

Study  this  list  over  very  carefully.  It  is  issued  every  two  months  aud  the  prices  quoted  today  are  subject  to 
the  market  changes.  However  we  do  not  change  the  prices  in  the  list  unless  there  should  be  a  very  marked  change 
in  the  prices,  so  we  think  you  will  find  this  list  a  very  accurate  one  for  this  month  at  least. 

We  solicit  your  orders  and  assure  you  if  any  article  listed  here  should  decline  in  price,  the  goods  will  be 
charged  to  you  at  the  lowest  current  price  on  the  day  order  is  received. 

- WE  PAY  THE  FREIGHT - 

We  l>»y  the  freight  on  all  Groceries  or  Dry  Goode  amounting  to  Eight  Dollars  or  more  to  any  railroad  etatiou 
within  100  miles,  eic.pt  mich  goods  as  Grain,  Sugar,  Salt.  Wire  or  Feed.  Sugar  may  be  included  in  your  regular 
order  and  the  freight  will  be  paid  if  the  value  of  the  Soger  is  not  over  one-fourth  of  your  order. 


Tea. 

Choice  Mixed  Tea,  a  very 
fine  blend,  per  pound  26c. 

Washing  Soda. 

Washing  Soda  for  breaking 
water,  etc.,  10  lbs  for  16©. 

Canned  Apples. 

Best  canned  Apples  in  or.e 
gallon  cans,  per  gallon  36C. 

Syrup. 

Best  Golden  Drip  Syrup,  1 
gallon  cans,  gallon  40c. 

Essence  Coffee. 

Hummel’s  Essence  for  Col- 
fee,  per  box  le. 

Grape  Nuts. 

Regular  16c  package  Grape 
Nuts,  each  12c. 

Sugar. 

Granulated  Sugar  per  25  lb 
muslin  sack,  $1.40. 

Rolled  Oats. 

Mother’s  and  Quakers’  Oat* 
per  package  10o. 

Corn  Starch. 

Best  Corn  Starch,  one  pound 
package  6c. 

Gloss  Starch. 

Best  bulk  Gloss  Starch,  per 
pound  4C. 

Canned  Berries. 

2  lb  can  Blackberries  l&C. 
2  lb  can  Raspberries  20c. 

Ginger  Snaps. 

Four  pounds  of  best  Ginger 
Snaps  for  26c. 

Colored  Beans. 

Nice  bright  hand  picked 
colored  Beans,  eight  pouudg 
for  26c, 

Corn. 

Rainbow  canned  sweet  Com, 
finest  pack  on  the  market, 
three  cans  for  26c. 

Prepared  Cake  Flour. 

Swausdown  Prepared  Cake 
Flour.  Try  this  if  you  wan't 
something  flue,  pkg  25c. 

Scrap  Tobacco. 

Honest  Scrap  and  twenty 
other  brands  all  at  six  packs 
for  26c. 

Hams. 

Hold's  Westphalia  brand 
sugar  cured  Hams,  per  lb,, 

13*c. 

Currants. 

Cleaned  Currants,  best  qual¬ 
ity,  full  16  ounce  package, 
each  10c. 

Crackers. 

We  sell  you  the  l>eet  grade 
of  Soda,  Oyster  or  Butter 
Cracker,  always  fresh,  lb  8c. 

Binder  Twine. 

We  will  be  prepared  to  quote 
you  the  lowest  prices  on 
Binder  Twine. 

Raisin  a 

Seeded  Raisins,  full  16  oz., 
package  fancy  stock,  per 
pound  10©. 

Coffee. 

Our  Rio  blend  Coflee,  better 
than  standard  hi-aud,  in  hulk 
per  pound  11c. 

Wine  of  CarduL 

This  celebrated  remedy  at 
the  extremely  low  price  of 
09C  per  bottle. 

Cement. 

diamond  Portland  Cement, 
|>er  bbl  (4  sacks)  $1 .75  ;  five 
bbl  lots  $1.70 ;  ten  bbl  lots 
or  over  $  1 .65. 

Soap. 

Lenox  Soap,  eight  bars  25c. 
Calumet  Laundry  Soap, 
twelve  bars  26c. 

Wheat  Biscuit^ 

Shredded  Wheat  Biscuit, 
regular  16c  package,  each 
only  10c. 

Canned  Peas. 

Finest  pack  canned  Peas,  a 
very  special  value  at  three 
cans  for  26c. 

Felt  Roofing. 

Here  are  the  lowest  prices 
yon  have  ever  heard  of  on 
Felt  Roofing.  Two  ply,  per 
square  60c;  three  |>ly  80c. 

Shedrain  Roofing. 

1  ply,  per  square  $2-4)0. 

2  “  “  $2.76. 

We  pay  the  highest  market 
prices  for  country  produce. 

Flour. 

Penn’s  White  Rose  Flour, 
the  best  winter  wheat  Flour 
on  the  market,  every  suck 
warranted.  Put  up  under  our 
guarantee,  49  Ihsock  $1.3C 
24$  lb  sack  06c. 

1 PENN5 

Bowerston  .O 

*  *  * 


Above  are  merely  a  few  prices  to 
give  you  some  idea  of  the  saving. 
Thousands  of  other  articles  at 
equally  low  prices,  prices  lower  than 
ever  seen  or  heard  of  before — all 
listed  and  illustrated  in  free  cata¬ 
logue.  Positive  guarantee  that  any 
goods  purchased  at  any  time  shall 
be  as  represented,  that  the  price  shall 
be  lower  than  you  can  get  else¬ 
where,  that  you  will  be  satisfied  in 
every  respect,  or  you  may  return 
goods,  and  your  money  will  be  im¬ 
mediately  refunded.  You  don’t  risk 
anything.  You  can’t  possibly  lose 
a  cent  by  giving  this  new  system  of 
trading  a  trial. 


I  would  go  very  slow  on  putting 
out  many  prices  to  last  two  months, 
unless  I  was  practically  certain  that 
there  would  be  no  material  fluctua 
tion,  which,  of  course,  I  could  sel¬ 
dom  be,  or  better  still,  unless  I  had 
enough  stock  to  last  two  months, 
and  could  therefore  positively  hold 
the  price  steady  no  matter  what  the 
market  did.  As  a  matter  of  fact,  I 
believe  it  would  pay  for  Penn’s 
Sons  to  advertise  their  grocery  de¬ 
partment  oftener  than  six  times  a 
year.  That  is  really  how  I  would 
get  around  the  difficulty  of  prices — 
by  quoting  and  advertising  fewer 
articles  and  advertising  oftener. 


Do  You  Sell  Loaded  Shells? 

If  you  do,  now  is  the  time  for  you  to 
place  your  orders  for  Peters’  Loaded 
Shells,  so  that  you  will  have  them  when 
you  want  them.  These  shells  have  won 
the  big  shooting  prizes  this  year  and  are 
the  best  on  the  market.  They  are  sold 
by  James  M.  Vance  &  Co.,  21 1  Market 
street,  Philadelphia,  and  are  made  by  an 
independent  company. 


Will  Enforce  Food  Law  Against 
Spoiled  Eggs. 


I  wish  one  of  the  enterprising 
grocery  advertisers  who  send  in  cir¬ 
culars  with  their  name  at  the  head 
would  write  me  their  reasons  for 


Even  the  advertiser  himself  doesn’t 
promise  that  his  prices  will  be  worth 
anything  after  one  of  the  two 
months  during  which  the  list  is  to 


What  Georgia  Grocers  are  Fighting. 

The  Georgia  retail  trade  is  much 
exercised  over  the  appearance  of  a 
cut-price  grocery  club  down  there. 
The  concern  uses  the  following  cir¬ 
cular  : — 

Dear  Sir  or  Madam : — A  club  is 
now  forming  to  save  money  in  pur¬ 
chasing  the  necessaries  of  life. 
Through  its  operation  you  can  pro¬ 
cure  groceries,  clothing  and  every¬ 
thing  used  in  the  home,  at  astonish¬ 
ing  prices.  Below  are  a  few  sample 
grocery  prices  selected  from  grocery 
assortments  in  the  free  catalogue, 
which  will  be  supplied  you  if  you  de¬ 
cide  to  join  with  us. 

See  our  catalogue  for  thousands 
of  other  prices  and  full  information. 

The  Our 
Retail  Wholesale 
Price.  Price. 

100  lbs.  White  Granulated  Sugar.  $5.50  $1.75 

i  lb.  Royal  Baking  Powder . 45  .22 

15  bars  American  Family  Soap 

(Kirk's) . 75  -4° 

5  bars  Ivory  Soap  (Procter  & 

Gamble) . 25  .12 

3  bars  Sapolio  (Enoch  Morgan 

Sons' Co.) . 25  .10 

1  bottle  Hire’s  Root  Beer  Extract 

—makes  5  gals.  Root  Beer...  .25  .13 

4  lbs.  Gold  Dust  (N.  K.  Fair¬ 
banks  &  Co.) . 20  .10 

1  pkg.  Rising  Sun  Stove  Polish  .  .10  .05 

5  pkgs.  Uneeda  Biscuit  (Nat’l 

Biscuit  Co.) . 25  .12 

100  bars  Laundry  Soap .  4.00  1.9s 

20  lb.  box  Soda  Crackers .  2.25  .99 

Blue  and  White  Denim  Overalls,  perpair  .34 

Men’s  Worsted  Trousers . perpair  .75 

Boys’  Knee  Pants . each  .18 

Men's  Cheviot  Working  Shirts...  each  .26 

Men’s  Extra  Heavy  Drill  Work¬ 
ing  Shirts . each  .26 

Men’s  Crusher  Hats . each  .19 

Men’s  Silk  Neckties,  latest  pat¬ 
terns  .  each  .09 

Men’s  Rockford  Socks . perpair  .04 

Men’s  Mackintosh  Rain  Coat . each  t.68 

Ladies' Fast  Black  Hose . perpair  .08 

Men’s  and  Women’s  Handker¬ 
chiefs,  White  and  Colored .  each  .03 


Nebraska  Commissioner  Says  Certain 
Clause  in  the  Food  Law  Covers  Bad 
Eggs.  Practically  the  Same  Clause 
is  in  All  Other  State  Food  Laws. 

The  Dairy  and  Food  Department 
of  Nebraska  contends  that  the 
clause  in  the  State  food  law,  which 
provides  that  a  food  shall  be  adul¬ 
terated  “if  it  consists  in  whole  or  in 
part  of  a  filthy,  decomposed  or 
putrid  animal  or  vegetable  sub¬ 
stance  unfit  for  food,”  covers 
spoiled  eggs,  and  they  have  accord¬ 
ingly  threatened  every  wholesale 
and  retail  handler  of  eggs  with 
arrest  if  they  sell  eggs  of  that  qual¬ 
ity.  Since  the  food  laws  of  most 
other  States  contain  substantially 
the  same  provision,  the  fact  that 
the  Nebraska  Department  has  is¬ 
sued  the  following  bulletin  on  the 
subject  will  be  interesting: — 

EGGS. 

The  Nebraska  Pure  Food  Law 
makes  it  unlawful  to  sell  bad  eggs 
and  provides  a  penalty  of  $10  to  $100 
for  each  offense. 

It  is  unlawful  for  the  farmer  to 
sell  bad  eggs  to  the  merchant. 

It  is  unlawful  for  the  merchant  to 
sell  them  to  his  patrons  or  to  his 
egg  dealers.  It  is  a  violation  of  the 
National  law  to  ship  them  from  one 
State  to  another.  The  law  was 
passed  in  the  interest  of  honest  deal¬ 
ing,  and  it  is  not  honest  to  sell 
bad  eggs  for  good  money.  It  is  re¬ 
ported  that  in  some  cases  spoiled 
eggs  have  been  taken  from  the  incu¬ 
bator  and  marketed  at  the  grocery 
store  when  the  producer  thought  the 
buyer  was  too  busy  to  examine  them. 

It  is  the  duty  of  this  department  to 
prosecute  offenders,  whoever  they 
may  be,  no  matter  whether  producer 
or  dealer.  The  law  is  trying  to 
protect  not  only  the  consumer,  who 
is  entitled  to  get  honest  food  for  his 
money,  but  the  honest  producer  and 
honest  dealer,  who  are  entitled  to 
have  dishonest  competitors  prose¬ 
cuted  and  exposed  through  publicity. 

Nebraska  hens  are  producing  90,- 
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Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
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MILLBOURNE  MILLS  $ 
Sixty-Third  &nd  Market  Streets 
Philadelphia.,  Pfe. 
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Bouillon  Capsules 


It's  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 


Sole  Manufacturers 


ROYAL  SPECIALTY  CO . 

92  Reade  St.  NEW  YORK 


Oakdale  Steam 

::  Crisp  Pretzels  Salted 

<]f Genuine  steam  process. 
Taste  better  and  keep 
longer  than  any  other 
kind.  Acknowledged 
“Standard  of  Quality.” 

♦  *  |  Write  for  Samples  and  Prices,  j 

I:  Oakdale  BakingCo. 

*!  Oakdale  Building,  Philadelphia,  Pa. 
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Sardine® 

in  Mustard!  ' 
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PACKED  AT  # 

Eastport, Maine 


Appetizing  Mustard 
Sardines  • 

A  tender,  toothsomesardine, 
discriminatingly  selected, 
carefully  dried  and  fried,  and 
then  packed  in  a  delicious  high 
grade  mustard  dressing.  Both 
the  fish  and  the  can  are  some¬ 
what  larger  than  in  our  oil 
sardines. 

Our  Hustard  Sardines  are 

far  above  the  average  domestic 
sardines  and  will  instantly 
pleaseeven  the  mostfastidious. 

Swift  &  Company 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


Don’t  Throw  Your  Profits  in  the  Cellar 


H.  F*.  HEACOCK* 


A  little  of  this  and  a  little  of 
that,  left  after  the  rush  is  over, 
is  often  put  in  the  cellar  because 
there  isn’t  enough  of  it  to  make 
a  respectable  showing.  These 
little  ‘  ‘  leftovers  ’  ’  represent  your 
profits  and  you  can’t  afford  to 
let  them  rot  in  the  cellar.  A 
very  little  looks  a  lot  in  my  Bins 
and  you  can  get  money  for  it. 
As  I  make  them,  they  go  to  you 
from  me  at  the  one  profit. 

51  N.  Second  St.,  Phila.,  P&.. 


000,000  dozen  eggs  annually.  These' 
Nebraska  eggs  are  worth  3@5  cents 
per  dozen  less  than  the  highest  mar¬ 
ket  price  in  New  York,  Philadel¬ 
phia  and  Baltimore  on  account  of 
the  low  grade  they  take  in  these 
markets  by  reason  of  the  dishonest 
and  careless  mixing  of  bad  eggs  with 
the  good. 

Five  cents  a  dozen  on  90,000,000 
dozen  eggs  amounts  to  $4,500,000. 


By  reason  of  this  careless  and 
dishonest  mixing  of  bad  eggs  with 
good  we  lower  the  value  of  our  an¬ 
nual  output  $4500,000. 

Does  it  pay? 

The  law  is  trying  to  force  us  as 
a  community  to  bring  our  product  up 
to  the  highest  standard  for  our  own 
good. 


J.  W.  Johnson, 
Deputy  Commissioner. 


Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad- 
Llvice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World  and  General  Merchant”  has  come  into  possession 
of  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  It  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


RAISING  THE  FISH  SALES. 

Every  day  from  now  on  we  will 
cut  the  price  on  one  kind  of  fresh 
fish  down  to  nearly  cost.  The  dead 
fish  department  season  is  now  on. 
That  is  it’s  supposed  to  be  on.  But 
why  should  we  have  a  “dead  sea¬ 
son”  on  anything?  Such  conditions 
come  largely  from  a  rut  experience. 
We  accept  what  others  accepted. 
Because  July  and  August  shows  a 
loss  to  the  average  fish  man  is  no 
reason  why  it  should  not  show  a 
gain  with  us. 

Speak  of  the  special  cut  price  foi 
that  day.  Say  to  your  customer, 
“We  handle  the  best  fish  that  comes 
to  town  and  no  other.” 

BE  MUM  ON  POLITICS. 

However  hard  your  Presidential 
candidate  is  knocked  by  customers, 
let  it  pass.  The  thing  to  do  is  to 
appear  neutral  as  long  as  you’re 
back  of  the  counter.  Wise  mer¬ 
chants  who  became  rich  always  did 
this.  It’s  bad  taste  and  bad  business 
to  get  into  a  political  argupient  with 
a  person  that  you’re  trying  to  get 
money  away  from.  It  puts  you  on 
the  enemy’s  side.  That  we  can’t 
afford. 

SALE  OF  PICNIC  HAMS. 

We  have  contracted  for  a  thou¬ 
sand  picnic  hams  to  be  sold  for 
cents  a  pound.  In  a  sense  this  is  the 
“poor  man’s  meat.”  Note  how 
meaty  these  are.  Observe  the  short 
cut  shanks  and  they’re  not  to  be 
classed  with  the  “lippy”  shoulders 
which  represent  so  much  waste. 
Say  that  we’ll  cut  them  in  half  and 
let  the  customers  have  a  slice  for 
frying  if  she  wishes.  They’re  fine 
for  boiling,  and  new  cabbage  is  sell¬ 


ing  for  a  nickel  a  head.  This  thou¬ 
sand  should  not  begin  to  last  the 
week  out  at  this  price. 

on:  going  away 

on  your  vacation,  it’s  a  good  thing 
to  so  notify  your  customer,  and  as-  j 
sure  her  that  you  have  given  in-  I 
structions  to  Mr.  So  and  So  just  ' 
how  to  blend  her  coffee  and  tea; 
just  the  kind  of  fruit  she  likes,  and 
in  fact  the  handling  of  her  orders 
generally.  This  shows  your  interest 
in  her  and  avoids  any  disagreeable 
experience. 

EDUCATE  TEA  MAKERS. 

Suppose  you  succeed  in  selling  a 
woman  y2  pound  Golden  Tip  Cey¬ 
lon  tea  at  a  dollar  a  pound.  Should 
you  wrap  up  the  tea  hand  her  the 
check  and  let  it  go  at  that?  Not  at 
all.  Show  her  that  a  pinch  of  this 
tea  will  go  as  far  as  half  a  fistful 
of  “cheap”  Oolong.  If  she  uses  it 
extravagantly  out  of  ignorance  the 
tea  will  be  too  pungent.  It  will 
have  no  delicacy — no  bouquet. 
Thus  you  see  a  few  words  of  ex¬ 
planation — education,  if  you  please 
— may  make  an  intelligent  tea 
maker  and  a  pleased  customer. 

ABOUT  EGGS. 

Be  careful  in  selling  eggs.  We’re 
into  the  troublesome  times  now. 
The  only  eggs  you  can  warrant  are 
the  Laurelvale  Farm  Eggs  at  28 
cents  per  dozen.  Case  stock  are 
double  candled  and  well  selected 
large  stock,  yet  in  order  to  sustain 
our  egg  trade  we  cannot  warrant 
them  fresh.  It’s  simply  another 
phase  of  square  dealing,  and  the 
more  we  practice  this  the  more 
strongly  our  business  will  be  built. 
Public  confidence  is  everything. 
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Our  Four 
Ways  of 
Food  Mahing 

Products  t_„  j 

(Natural  Flavor)  1 I  dQc  for  Y OU 

One:  We  supply  you  with  advertising  matter  embracing 
the  very  best  booklets,  catchy  literature  and  signs  for  windows 
and  walls — everyone  a  business-producing  ornament. 

Two:  We  run  full-page  advertisements,  occupying  the  third  cover  of 
popular  magazines  which  reach  10,000,000  people  a  month. 

Three:  We  run  our  advertisements  continuously  in  15,000  daily  and 
weekly  newspapers,  going  into  the  homes  of  your  customers. 

Four:  We  carry  on  everywhere  house  to  house  demonstrations,  show¬ 
ing  people  how  to  serve  Libby’s  Food  Products.  We  conduct  the  same 
demonstration  in  stores  all  over  the  country. 

Such  a  campaign  as  this  would  sell  products  not  half  as  good  as  Libby’s 
but  it  would  only  sell  them  once.  Products  like  Libby’s,  which  only  have  to 
be  bought  once  to  be  bought  always — backed  up  by  such  methods  as  these 
don’t  require  any  effort  on  the  dealer’s  part — he  is  simply  called  upon  to  hand 
them  out  as  we  create  the  demand  for  them.  More,  he  makes  a  good  profit 
on  everything  with  “Libby”  on  it. 

Canned  Meats ,  Piekles,  Condensed  Milk,  Preserves , 
California  Fruits 9  Asparagus ,  Spanish  Olives ,  Etc. 

Libby,  McNeill  &  Libby 


We  realize  that  grocers  who  handle  thousands  of  articles  haven’t  time  to 
push  ours,  so  we  do  that  for  him  and  this  is  the  way  we  do  it. 
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Consider  the  Faker. 

You  fellows  look  down  on  the 
street  faker,  don’t  you? 

I  suppose  I  do  myself. 

We’re  apt  to  think  of  him  as  only 
a  little  better  than  a  tramp. 

Let  me  tell  you  that  he’s  got  us 
all  skinned  to  death  when  it  comes 
to  selling  goods. 

He  knows  more  in  a  minute 
about  talking  his  goods,  and  sell¬ 
ing  ’em,  than  a  lot  of  traveling 
salesmen  and  retailers  do  in  a 
year. 

Of  course,  there  are  a  lot  of  slobs 
among  the  street  fakers,  just  as 
there  are  in  every  other  line.  But 
when  you  get  a  crackerjack  you’ve 
got  a  fellow  that  we  can  all  learn 
from. 

Of  course,  I  know  that  the  meth¬ 
ods  of  a  street  faker  wouldn’t  go 
in  a  store.  But  there’s  one  thing 
that  would  go  there,  and  that’s  his 
persuasiveness. 

I  was  going  down  Chestnut 
street,  Philadelphia,  one  day  last 
week.  There  was  a  fellow  in  front 
of  the  Continental  Hotel  selling 
rubber  shower  bath  attachments  for 
bath  tubs. 

Nobody  wanted  ’em.  He  knew 
that,  and  he  set  out  to  make  people 
want  ’em.  That’s  salesmanship. 

This  was  his  patter: — 

'  "They’re  only  25  cents  !  Look  at 
’em.  A  shower  bath  for  every 


man !  Slip  one  on  your  bathtub 
spigot  and  get  the  finest  shower 
you  ever  had!  Take  one  every 
night  and  sleep  like  a  top !  Look 
at  ’em !  Six  feet  of  the  finest  rub¬ 
ber  hose  and  nickel-plated  fittings, 
all  for  25  cents !” 

Nothing  very  wonderful  in  that, 
is  there?  But  it  sold  the  goods. 
People  were  rushing  by — they 
didn’t  want  the  things — but  the 
faker  sold  three  while  I  was  look¬ 
ing.  Nope,  none  to  me — bathing 
is  so  beastly  common  in  hot 
weathah ! 

You  simply  couldn’t  ignore  him, 
that  was  all.  He  wasn’t  offensive 
— nobody  considered  him  fresh ;  he 
just  had  goods  to  sell  and  he  went 
about  selling  ’em. 

Contrast  this  with  the  man¬ 
ner  of  the  average  grocery  clerk,  or 
even  the  boss  himself,  and  you’ll 
see  why  so  many  stores  don’t  get 
ahead. 

I’ve  been  in  thousands  of  gro¬ 
cery  stores  thousands  of  times,  and 
I  know  what  I’m  talking  about 
when  I  say  that  50  per  cent,  of  the 
clerks  and  the  grocers,  too,  only  fill 
orders.  If  a  woman  comes  in  for  a 
can  of  tomatoes,  they’ll  sell  her  a 
can  of  tomatoes,  but  so  could  any¬ 
body.  That’s  not  salesmanship. 

Another  25  per  cent,  will  in¬ 
quire  in  a  wooden  sort  of  way 
whether  she  wants  some  nice  peas, 
or  some  new  potatoes,  and  some¬ 
times  they’ll  make  some  sales. 

Not  more  than  the  other  25  per 
cent. — one  out  of  four — will  really 
try  to  sell  her  goods.  I’ll  tell  you, 
the  grocery  business  spoils  a  man, 
in  a  way.  People  have  got  to  eat 


IN  OUR  LITTLE  GROCERY  STORE 

IN  THESE  DULL  TIMES 

we  are  retailing  between  250  and  300  pounds  of  Sliced  Dried  Beef  each 
week.  We  get 

36  Cents  a  Pound 

for  all  this  Sliced  Beef.  If  we  had  trade  for  three  times  this  quantity  our  one 

Johnson’s  Eversharp  Slicing  Machine 

could  easily  slice  it  all  in  full-size  sandwich  slices,  broad  as  your  bread,  thin 
as  paper,  smooth  and  glossy,  soft,  moist  and  delicious.  We  have  practically 
no  waste,  every  little  scrap  of  edible  meat  sliced  up  in  thin,  saleable  slices. 

We  place  the  dried  beef  business  on  a  higher  plane  than  it  ever  before 
occupied,  no  longer  an  obscure,  neglected,  unprofitable  vexation.  It  has 
become  the  best-liked,  most  talked  of,  easiest  managed,  fastest  selling  and 
most  profitable  article  kept  in  the  store. 


— they’ve  got  to  buy  groceries. 
They  come  to  a  store  intending  to 
buy,  needing  to  buy.  Even  if  the 
grocer  don’t  say  a  word,  they  will 
buy,  and  if  he  don’t  have  too  much 
competition  he’ll  probably  do  a  fair 
business  if  he  only  sells  people  what 
they  actually  need. 

But  there’s  no  life  in  such  busi¬ 
ness  as  that.  Not  much  money, 
either. 

A  lively  young  clerk  bragged  to 
me  one  day  not  long  ago  that  he 
had  just  sold  a  woman  twice  as 
much  stuff  as  she  intended  to  buy 
when  she  came  in.  She  had  just 
gone  out,  and  he  was  feeling  all 
in  a  glow  over  it.  And  he  had  a 
right  to,  for  he  had  won  a  fight. 

There’s  nothing  in  the  world 
makes  you  feel  better  than  getting 
a  juicy  order  out  of  a  man  that 
you  made  buy  it.  It  makes  you  feel 
you’re  worth  something. 

I  don’t  mean  forcing  goods  on 
people.  Lord,  no!  I  mean  per¬ 
suading  a  man  that  he  wants  your 
goods,  and  then  making  him  buy ’em 
because  he  wants  ’em. 

This  clerk  I  mentioned  is  only  a 
boy,  but  he’s  a  crack-a-jack  at  that! 

"What  are  you  looking  so  good 
over?”  I  asked  him  after  his  cus¬ 
tomer  had  gone  out. 

"See  that  lady  just  went  out?”  he 
asked  me. 

I  hadn’t  noticed  her  particularly. 

“When  she  came  in,”  he  said, 
“she  had  a  little  list.  Here  it  is — 
she  dropped  it  on  the  counter.” 

I  looked  at  it.  It  had  four  arti¬ 
cles  on — potatoes,  sugar,  soap  and 
strawberries. 

"That  was  what  she  said  she 


wanted,”  said  the  clerk.  "I  sole 
’em  all  to  her,  and  besides  that  I 
took  her  order  for  a  jar  of  Hart¬ 
ley’s  jam,  a  package  of  Huntley  & 
Palmer’s  biscuit,  and  half  a  dozen 
bottles  of  ginger  ale.” 

“Good  work,”  I  said,  and  it  was 
That  was  selling  goods. 

Think  of  a  business  with  three 
men  like  that  behind  the  counter ' 
Why,  there’s  no  limit  to  what  you 
could  sell ! 

I  had  a  cousin  that -went  aboul 
selling  goods  in  a  novel  way.  He 
was  a  grocery  clerk,  but  I  nevei 
thought  he  was  much  of  a  salesman 
and  I  don’t  think  he  was  naturally 
He’d  fix  his  attention  on  one  certaii 
thing  at  a  time. 

Say  it  was  Hartley’s  orange  mar 
malade.  He’  try  and  see  how  man) 
people  who  came  in  the  store  Mon 
day  he  could  persuade  to  take  a  jar 
On  Tuesday  it  was  something 
else — always  the  things  that  paid  : 
good  profit. 

Joe’s  boss  told  me  himself  that  h< 
could  push  out  more  goods  than  an] 
other  clerk  in  the  store,  except  one 
There  were  eleven  altogether. 

That’s  going  some  for  a  fellov 
who  had  to  teach  himself  salesman 
ship,  ain’t  it ! 

If  I  haven’t  made  it  clear  what 
mean,  you  go  out  sometime  am 
listen  to  a  street  faker  for  half  ai 
hour.  He’ll  show  you. 

The  Stroller. 


PATENTS 

obtained  on  Inventions  and  designs.  Trad< 
marks,  prints  and  labels  registered. 

R .  IV.  BISHOP 

ATTOBlfBT  AT  LAW 

90S  G  St.,  IV.  W„  Washington,  D.  t 


HERE  IS  PRESTIGE  AND  PROFIT 

worth  talking  about,  and  there  is  no  good  reason  why  you  should  not  do 
as  well  as  we,  or  even  better  yet,  if  you  install  a  JOHNSON’S  (Patented) 
EVERSHARP  SLICING  MACHINE  in  your  store  and  give  this  Sliced 
Dried  Beef  business  the  attention  its  profitable  importance  deserves. 


WHAT  RECKLESS  FOLLY  TO  BELITTLE 

and  set  at  naught  your  years  of  business  experience  by  pushing  and  prais¬ 
ing  some  short-weight  brand  of  package  sliced  dried  beef  that  your  less  ex¬ 
perienced  and  less  competent  business  rival  can  buy  and  sell  as  cheaply  as 
you  can.  Buy  the  best  dried  beef  to  be  had  and  slice  it  yourself  on 

JOHNSON’S  EVERSHARP  SLICER 

and  you  will  see  your  trade  grow  in  volume  and  profit,  your  name  and  store 
become  a  household  word,  for  there  is  no  other  machine,  no  matter  how  ex* 
travagantly  it  is  advertised,  that  can  slice  dried  beef  that  can  be  sold  in 
competition  with  the  mouth-watering  product  of  the  EVERSHARP. 
Address  the  Patentee  and  Manufacturer — 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Window  Dressing  for  Grocers 


9  In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Arched  Window  Display  Made  of 
Empty  Cartons. 

An  arch  design  is  one  of  the  most 
attractive  ideas  that  can  be  used  in 
trimming  a  window  with  any  kind 
of  goods  packed  in  paper  cartons. 

The  accompanying  drawing 
shows  an  arch  supported  by  a  col¬ 
umn  on  either  side. 

These  columns  and  arch  can  be 
left  in  the  window  for  a  long  time, 
and  by  removing  the  centre  display 
after  you  are  through  with  the  first 


'■  display  of  the  one  article  you  can 
from  time  to  time  show  up  other 
goods  in  the  centre  and  still  have 
the  attractive  effect  of  the  arch. 

It  is  not  a  difficult  matter  to  build 
displays  of  any  design  if  you  are 
familiar  with  a  few  points  as  fol¬ 
lows,  viz. : — 

1st.  Always  crease  all  edges  of  a 
carton  thoroughly,  this  will  insure 
you  a  firm  good  shape. 

2d.  To  join  your  cartons  together 
in  any  shape  where  you  want  a 
number  together,  use  double  pointed 
tacks  (matting  tacks). 

3d.  To  make  an  arch,  when  fold¬ 
ing  up  the  cartons  allow  the  cars 
or  laps  which  fold  in  to  extend  out¬ 
side.  Then  pin  the  bottom  laps  to- 
1  gether  so  that  they  are  even.  Next 
pin  the  top  laps  together  so  that 
they  may  meet  just  in  the  centre  of 
each  other.  To  do  this  have  plenty 


of  flat  surface,  such  as  the  top  of  a 
counter  or  floor  space. 

To  get  the  right  curve  always 
add  one  or  more  cartons  to  the 
circle  than  the  number  of  cartons  it 
takes  to  make  a  row  across  the  front 
of  the  window. 

After  you  have  the  right  number 
of  cartons  in  your  circle  tuck  in  the 
bottom  laps  which  you  previously 
pinned  together  in  the  carton  to 
your  left  and  then  tuck  in  the  bot¬ 


tom.  Next  tuck  in  your  tops.  The 
top  laps  are  of  course  outside  be¬ 
tween  the  top  edges ;  this  is  what 
gives  you  the  arch  effect. 

4th.  The  columns  are  made  by 
attaching  any  number  required  to¬ 
gether  with  the  matting  tacks,  pin¬ 
ning  the  cartons  in  twos  in 
four  places,  then  attaching  the 
whole. 

Always  anchor  your  columns 
with  a  tack  driven  here  or  there,  or 
by  placing  a  can  of  tomatoes  in  the 
bottom  carton. 

5th.  Any  effect  looks  good  in  the 
centre.  Some  prefer  a  pyramid, 
others  steps,  etc.  The  row  across 
the  base  of  the  arch  is  unnecessary, 
but  adds  to  the  effect. 

6th.  A  window  is  never  of  any 
advertising  value  unless  it  -shows 
clearly  and  at  some  distance  the 
nature  of  the  goods  displayed.  To 


this  end  always  use  one  or  more 
attractive  signs. 

Suggestion  for  a  Summer  “Window 
Trim.’’ 

This  is  the  season  of  the  year 
when  the  grocer  is  at  loss  to  know 
just  with  what  to  trim  his  windows 
in  order  that  they  may  look  attract¬ 
ive  and  still  not  suffer  the  loss  of 
soiled  goods. 

To  this  end  we  suggest  that  the 
retailer  write  the  different  manu¬ 
facturers  who  put  up  their  goods 
in  paper  cartons  for  a  supply  of 
“dummy  cartons,”  which  will  be 
freely  furnished  them.  Simply 
state  that  you  wish  to  trim  your 
window,  shelf  or  top  of  ice  box, 
giving  size  and  about  the  number 
you  think  it  will  take,  and  they  will 
send  them  to  you  free  of  charge. 

This  is  the  best  possible  way  to 
keep  up  attractive  windows  during 
fly  time,  and  at  the  same  time  be 
showing  up  seasonable  and  salable 
goods. 

A  good  window  display  is  often 
an  index  to  the  public  of  the  qual¬ 
ity  of  service  they  may  expect  on 
the  inside. 

Such  concerns  as  Postum  Cereal 
Co.,  Ltd.,  of  Battle  Creek,  Mich. ; 
Fels  &  Co.,  of  Philadelphia,  Pa., 
are  glad  to  supply  you  with  the 
cartons. 

J.  G.  Dinkelbihler,  Jr. 

11  East  Second  street, 

Cincinnati,  Ohio. 


Our  Enormous  Barrel  Trade. 


Forestry  Bureau  Says  150,000,000  are 
Made  in  this  Country  in  a  Year. 
Give  Barrel  One  Year  to  Live,  but  it 
Really  Lasts  Much  Longer.  New 
Way  to  Preserve  Food  and  Fruits. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant. ” 

Washington,  D.  C., 

July  io,  1908. 

The  Forest  Bureau  of  the  De¬ 
partment  of  Agriculture  supplies 
some  interesting  information  re¬ 
garding  the  consumption  of  barrels 
in  the  United  States.  It  seems 
that  upwards  of  150,000,000  barrels 
and  circular  packages  are  manufac 
tured  in  the  United  States  annually. 
The  heaviest  demand  comes  from 
the  cement  business.  The  flour 
business  ranks  next,  closely  fol¬ 
lowed  by  sugar.  Containers  for 
fence  staples,  bolts,  nuts,  nails  and 
packages  for  roasted  coffee,  spices, 
crockery,  fruits  and  vegetables,  fol¬ 
low  in  the  order  named,  while  glass 
manufacturers,  baking  powder  com¬ 


panies,  liquor  distillers,  and  candy, 
tobacco  and  cheese  packers  are  big 
users  of  barrels.  The  demand  for 
barrels  for  molasses,  oil,  lard  and 
pork  is  also  enormous,  while  dry 
paint,  glue,  snuff,  oatmeal,  screws, 
castings  and  general  hardwood  arti¬ 
cles  annually  increase  the  demand 
on  the  cooperage  supply. 

The  life  of  a  barrel  is  put  down 
at  one  year  by  the  trade,  but  this 
is  far  from  true.  A  majority  of 
barrels  are  used  many  times.  They 
begin  as  sugar  or  flour  barrels,  and 
are  then  sold  to  the  farmer  for  ship¬ 
ping  his  produce  to  the  market. 
It  may  be  that  they  are  returned  to 
him  several  times,  carrying  potatoes 
to  the  market  on  the  first  trip,  and 
tobacco  or  lettuce  on  the  next,  each 
cargo  being  lighter  in  weight  than 
the  previous  one,  owing  to  the 
weakened  condition  of  the  barrel. 
Finally  the  barrel  may  serve  out  its 
life  work  as  a  refuse  receptacle,  and 
in  the  end  can  be  used  for  fuel. 

The  demand  for  barrels  is  stead¬ 
ily  growing,  because  modern  ma¬ 
chinery  has  made  it  possible  to 
make  them  for  the  trade  cheaper 
than  almost  any  other  form  of  dur¬ 
able  package. 

*  *  * 

Consul-General  Guenther,  of 
Frankfort,  Germany,  sends  over  a 
new  idea  for  a  preservative  for 
packing  food,  fruit,  etc.  It  consists 
simply  in  using  the  leaves  of  the 
fern  plant,  which  are  said  to  pos¬ 
sess  remarkable  properties.  The 
English  have  used  it  successfully 
for  many  years.  Valuable  fruit, 
fresh  butter,  etc.,  are  no  longer  seen 
in  the  English  markets  packed  in 
grapevine  leaves,  but  almost  always 
in  fresh  fern  leaves,  which  keep  the 
articles  excellently. 

On  the  Isle  of  Man  fresh  herrings 
are  packed  in  ferns  and  arrive  on 
the  market  in  as  fresh  a  condition 
as  when  they  were  shipped.  Pota¬ 
toes  packed  in  ferns  keep  many 
months  longer  than  others  packed 
only  in  straw.  Experiments  made 
with  both  straw  and  fern  leaves  in 
the  same  cellar  showed  surprising 
results  in  favor  of  ferns.  While 
the  potatoes  packed  in  straw  mostly 
showed  signs  of  rotting  in  the 
spring,  those  in  ferns  were  as  fresh 
as  if  they  had  just  been  dug. 

Fresh  meat  is  also  well  preserved 
by  fern  leaves.  It  would  seem  as 
if  the  highly  preservative  qualities 
of  fern  leaves  are  due  to  their  high 
percentage  of  salt.  No  larvae,  mag¬ 
gots,  etc.,  approach  ferns,  as  the 
strong  odor  keeps  them  away. 

Holt. 
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Hot  Weather  Ways  of  Booming  Business 

How  Merchants  in  Various  Sections  have  Given  Trade  a  Push 
when  it  Needed  it  Most.  Good  Ideas  Culled  from  Real 
Experience. 

[Below  i*  printed  another  batch  of  the  businese-booming  plans  which 
have  been  gathered  from  actual  experience  by  Butler  Brothers.  All  these 
Ideas  have  been  tried,  and  all  are  said  to  have  succeeded.] 


An  Iowa  merchant  with  a  good 
sized  general  store  had  menu  cards 
printed  listing  the  same  prices  on 
drinks  as  that  charged  by  a  near-by 
drug  store.  With  each  check  of 
every  purchase  of  25  cents  and  over 
the  cashier  gave  a  check  entitling 
the  purchaser  to  free  service  of  the 
soda  fountain.  This  timely  souve¬ 
nir  together  with  a  big  5  and  10- 
cent  department  were  the  chief 
reasons  why  this  merchant  more 
than  doubled  sales  during  the  hot 
days  last  summer. 

*  *  * 

A  wash  day  window  is  attractive. 
Print  on  a  large  card  “Bargains  for 
Wash  Day.”  Place  it  in  the  centre 
of  a  window  full  of  wash  day  neces  • 
siting — washing  machines,  boilers, 
wringers,  boards,  tubs,  irons, 
clotheslines  and  pins — every  wash 
day  utensil,  as  far  as  convenient. 

*  *  * 

A  basket  picnic  sale  is  a  good 
idea  for  mid-summer.  Decorate 
your  show  windows  and  store  with 
baskets  of  every  description.  Fill 
some  of  them  with  assortments  of 
goods,  such  as  glassware,  tinware 
and  other  useful  household  goods 
that  can  be  arranged  in  bunches. 
Give  the  basket  free  with  each  as¬ 
sortment.  If  you  wish  to  give  a 
souvenir  a  small  basket  filled  with 
fruit  not  to  exceed  5  cents’  worth 
can  be  given  with  each  purchase  of 
50  cents. 

*  *  * 

Keep  your  store  front  as  clean 
and  cool  as  possible.  If  your  store 
fronts  South,  East  or  West  an  awn¬ 
ing  is  well-nigh  indispensable. 
One  merchant  made  a  hit  with  his 
town’s  people  by  supplying  a  big 
sprinkling  cart  bearing  his  adver¬ 
tisement.  lie  employed  a  man  all 
summer  to  keep  the  more  important 
residence  streets  of  his  town  well 
sprinkled.  At  least,  be  sure  to  keep 
the  dust  laid  in  front  of  your  store. 
*  *  * 

A  window  display  of  imported 
china,  salad  or  table  dishes  with  as 
much  mirror  setting  as  possible  will 
look  many  times  the  real  value.  A 
choice  of  dishes  which  usually  retail 


at  30  or  40  cents,  “as  long  as  they 
last,”  to  anyone  who  buys  50  cents’ 
worth  or  more  of  other  goods,  never 
fails  to  be  a  trade  winner. 

*  *  * 

One  of  the  best  things  to  help  a 
prosperous  Missouri  merchant  es¬ 
tablish  a  reputation  for  liberality 
was  his  giving  of  free  ice  to  fami¬ 
lies  with  babies. 

This  kind  of  advertising  appeals 
not  only  to  the  poor  people  who  are 
directly  benefited,  but  also  to  all 
classes. 

This  merchant  is  only  one  of  hun¬ 
dreds  of  successful  merchants  who 
have  found  that  it  pays  to  foster 
a  reputation  for  liberality. 

*  *  * 

A  Nebraska  merchant  finds  that 
a  big  sign  reading  “Money  Cheer¬ 
fully  Refunded”  hung  in  the  centre 
of  his  store  where  everyone  cannot 
fail  but  see  it  the  minute  they  enter, 
pays  him  well. 

*  *  * 

On  the  back  of  this  show  window 
in  a  general  store,  an  Iowa  mer¬ 
chant  has  a  large  sign  reading 
“JUST  IN.”  His  display  of  fresh 
seasonable  goods  is  completely 
changed  each  week. 

*  *  * 

A  store  in  New  York  recently 
conducted  an  interesting  guessing 
contest.  In  the  centre  of  one  win¬ 
dow  were  three  plain  boxes.  In 
each  of  these  boxes  was  some  well 
known  kitchen  utensil  which  re¬ 
tailed  at  5  or  10  cents.  With  each 
5  or  10-cent  purchase  a  guess  at  the 
contents  of  any  one  of  the  boxes  were 
given.  The  boxes  were  numbered. 
A  sign  explaining  the  contest  was 
tacked  on  the  back  of  the  window 
just  over  the  boxes.  It  read  as  fol¬ 
lows:  “$10  to  the  one  guessing 
nearest  all  the  articles  in  these 
boxes.  Each  article  is  selected  from 
our  general  stock  and  is  commonly 
used.  Each  one  of  the  articles  is 
now  displayed  somewhere  in  our 
window,  and  will  be  displayed  in  the 
same  place  until  close  of  contest, 
although  our  windows  will  be 
changed  frequently.  One  guess 
with  every  5  or  10-cent  purchase.” 


The  boxes  were  opened  in  the  win¬ 
dow  during  a  special  sale — and  the 
contents  were  exceptionally  big 
values. 

*  *  * 

A  Minnesota  general  merchant 
recently  advertised  his  children’s  de¬ 
partment  by  offering  six  pairs  of 
the  finest  hose  he  had  in  stock  for 
the  most  attractive  photograph  of 
an  infant.  “Free  socks  for  baby  for 
a  year”  was  the  headline  of  his  ad¬ 
vertisement.  Pictures  of  all  kinds 
of  babies  were  submitted  by  fond 
mothers.  The  prize  winner  was 
picked  by  a  committee  of  three 
bachelors.  The  winning  nhoto- 
graph  was  exhibited  in  the  window 
and  reproduced  on  the  store’s  ad¬ 
vertisements.  Also  a  little  circular 
advertising  the  children’s  depart¬ 
ment  had  this  picture  on  the  front 
page.  And  whenever  the  picture  of 
this  laughing  baby  was  displayed 
it  was  accompanied  by  the  follow¬ 
ing  inscription :  “He  is  wearing- 
socks  that  came  from  Smith’s.” 


The  Ohio  Food  Commissioner 
Asked  Vinegar  Men  to  Help. 


Cured  Vinegar  Frauds  by  Making  Fif¬ 
teen  Manufacturers  His  Allies.  Ex¬ 
tracts  from  a  Year’s  Report.  Lard 
and  Syrup  Both  Found  Adulterated. 
Many  Preservative  Frauds  Unearthed. 


Mr.  Renick  W.  Dunlap,  Dairy 
and  Food  Commissioner  of  the 
State  of  Ohio,  sends  the  “Grocery 
World’  and  General  Merchant”  a 
copy  of  his  annual  report  for  the 
current  year,  which  has  just  been 
placed  in  the  hands  of  the  Governor 
of  that  State.  The  following  ex¬ 
tracts  are  taken  from  it : — 

Of  all  the  laws  the  enforcement 
of  which  is  lodged  in  this  depart¬ 
ment,  probably  the  vinegar  law  is  the 
least  regarded.  A  very  large  per 
cent,  of  samples  taken  during  the 
year  was  found  to  be  other  than 
that  for  which  they  were  sold — cider 
vinegar.  Learning  the  deplorable 
condition  of  the  vinegar  trade,  and 
knowing  that  a  sudden  and  strict 
enforcement  of  the  law  would 
seriously  injure  it  and  cause  many 
innocent  dealers  to  suffer,  through 
no  fault  of  their  own,  it  was  de¬ 
cided  to  call  together,  early  in  Oc¬ 
tober,  all  the  manufacturers  who  sell 
vinegar  in  Ohio,  and  explain  the  law 
and  advise  them  of  the  future  policy 
of  the  department  in  reference  to 
this  important  industry.  In  compli¬ 
ance  with  this  call,  fifteen  manufac¬ 
turers  were  represented — being  all 
to  whom  notice  had  been  sent,  except 
two,  as  follows  : — 

The  Ahlers  Co.,  Covington,  Ky. ; 
Carothers  Preserving  Co.,  Akron, 
Ohio ;  B.  T.  Chandler  &  Son,  Day- 
ton,  Ohio;  Cruikshank  Bros.,  Alle¬ 
gheny,  Pa. ;  The  Dana  Canned 
Goods  Co.,  Belpre,  Ohio ;  The 
Harbauer-Marleau  Co.,  Toledo, 
Ohio;  H.  J.  Heinz  Co.,  Pittsburg, 
Pa.;  The  Howell  Manufacturing 


Co.,  Cincinnati,  Ohio ;  The  Leroux 
Cider  and  Vinegar  Co.,  Toledo, 
Ohio;  The  Lippincott  Co.,  Cincin¬ 
nati,  Ohio ;  Lutz  &  Schramm  Co., 
Allegheny,  Pa. ;  P.  H.  Sugrue  &  Co., 
Cleveland,  Ohio;  Union  Vinegar  Co., 
Cincinnati,  Ohio;  The  J.  Weller 
Co.,  Cincinnati,  Ohio;  The  Williams 
Bros.  Co.,  Detroit,  Mich. 

These  manufacturers  seemed  to 
apreciate  the  recognition  given  them 
by  calling  this  meeting,  and  ex¬ 
pressed  a  willingness  to  comply  with 
the  law. 

*  *  * 

Very  few  samples  of  syrup  la¬ 
beled  “Pure  Maple  Syrup”  were 
found  adulterated.  Practically  all 
the  violations  of  the  maple  syrup 
law  were  made  by  dealers  selling  a 
syrup  for  pure  maple  which  was  not 
so  labeled,  but  instead  contained  a 
label  so  cunningly  worded  and  illus¬ 
trated  that  they  could  sell  it  for  the 
genuine  without  the  purchaser  de¬ 
tecting  the  fraud.  Most  of  the  sam¬ 
ples  found  adulterated  and  misla¬ 
beled  were  packed  by  firms  outside 
the  State,  and  the  department  being 
unable  to  reach  the  “first”  violator, 
the  retailer  was  notified  to  discon¬ 
tinue  the  sale  of  such  syrup,  and 
in  case  this  was  not  done,  prosecu¬ 
tion  followed. 

Twenty-five  samples  were  taken, 
nineteen  of  which  were  either  adul¬ 
terated  or  illegally  labeled. 

*  *  * 

One  hundred  and  sixty  samples  of 
lard  were  examined  and  almost  50 
per  cent,  of  them  were  found  to  be 
compounds,  containing  beef  stearin 
in  small  amounts.  Manufacturers 
adding  beef  stearin  to  lard  maintain 
that  its  addition  makes  a  firmer  and 
consequently  a  better  product.  The 
department  is  not  prepared  .to  state 
whether  or  not  this  is  true.  The 
food  laws  of  the  State  consider  lard 
to  be  the  unadulterated  fatof  the  hog, 
and  whenever  any  other  product  is 
added  thereto,  it  becomes  a  com¬ 
pound  and  should  be  labeled  and 
sold  as  such.  There  is  no  objection 
to  the  ..sale  of  this  mixture  if  prop¬ 
erly  labeled  as  a  compound  and  sold 
as  such. 

*  * 

The  department  has  had  more 
difficulty  in  the  enforcement  of  the 
oleomargarine  law  than  any  other. 
Dealers,  especially  in  the  northern 
part  of  the  State,  insist  and  persist 
in  selling  colored  oleomargarine, 
which  is  unlawful;  and  they  also  sell 
both  colored  and  uncolored  for  but¬ 
ter,  which  is  also  a  violation  of  the 
law. 

Oleomargarine  dealers  who  sell  col¬ 
ored  oleomargarine,  or  oleomarga¬ 
rine  for  butter,  are  not  only  vio¬ 
lating  the  law,  and  laying  themselves 
liable  for  each  sale  made,  but  are 
at  the  same  time  injuring  the  sale 
of  a  legitimate  product.  Oleomar¬ 
garine  is  not  a  harmful  or  deleter¬ 
ious  product— in  fact,  when  properly 
made,  it  is  the  reverse — and  its  man¬ 
ufacture  and  sale  should  be  done  in 
a  legitimate  way.  , 

*  *  * 

The  use  of  preservatives  in  food 
is  one  of  the  most  perplexing  ques¬ 
tions  the  department  has  had  to 
meet.  Many  preservatives  have 
been  put  upon  the  market  under 
fancy  and  catchy  names,  which,  by 
extensive  advertising,  stating  that 
they  are  perfectly  harmless  and 
“guaranteed  under  the  Food  and 
Drugs  Act  of  June  30,  1906,”  have 
flooded  the  markets  and  given  the 
department  much  trouble  in  prevent¬ 
ing  their  use.  Among  the  most 
common  found  and  used  are  those 
offered  under  the  names :  “Preserv- 
aline,”  “Freez-em-Pickle,”  “Pre¬ 
serving  Salts,”  “Salutine,”  “Canning 
Compound,”  “Mrs.  Price’s  Canning 
Compound,”  “Rosaline  Berliner,” 
“Egg  Preserver,”  “Liquid  Smoke,” 
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|  “Cremade,”  “Cream  Albumen,”  and 
“Creamoline.” 

The  analyses  of  some  of  these  pre¬ 
servatives  show  that  they  are  frauds, 
pure  and  simple,  usually  found  to  be 
common  drugs  sold  under  another 
name.  For  example,  “Preservaline” 
is  found  to  be  sodium  chloride 
(common  salt)  at  per  cent.,  borax 
57  per  cent.  “Freez-em-Pickle”  is 
73.12  per  cent,  sodium  chloride,  0.45 
per  cent,  sodium  sulphite,  24.24  per 
cent,  potassium  nitrate,  .91  per  cent, 
calcium  chloride. 

“Mrs.  Price’s  Canning  Compound” 
is  nothing. more  nor  less  than  boric 
acid,  put  up  in  packages,  with  di¬ 
rections  for  using.  One  cent’s 
worth  of  this  common  drug  is  sold 
for  10  cents  under  this  name. 

“Rosaline  Berliner”  is  composed 
chiefly  of  common  salt,  potassium 
nitrate  and  borax. 

“Cremade,”  “Cream  Albumen” 
and  “Creamoline”  are  known  as 
cream  thickeners,  used  to  thicken 
milk  to  make  it  appear  like  cream. 
They  are  composed  principally  of 
gelatine.  Gum  tragacanth  was 
found  in  “Creamoline.” 

The  most  common  preservatives 
found  in  foods,  not  sold  under  de¬ 
ceptive  names,  are  formaldehyde, 
boric  acid,  salicylic  acid,  sodium  ben¬ 
zoate  and  sodium  bicarbonate. 


Hard  Times  Reduce  Lemon  Exports. 

The  exportation  of  citrate  of  lime 
and  concentrated  lemon  juice  from 
Sicily  during  the  four  months  of 
December,  1907,  to  March,  1908, 
amounted  to  5,341  pipes,  against 
7.907  pipes  during  the  same  period 
of  the  previous  year.  The  ship¬ 
ments  to  the  United  States,  the 
largest  customer,  dropped  from 
2,802  to  1,972  pipes  and  to  France 
from  2,753  to  1,212  pipes,  while 
Germany  took  219  more,  or  1,113 
pipes.  Exact  and  separate  statis¬ 
tics  of  shipments  of  lemons  in  boxes 
to  the  United  States  cannot  be  given, 
for  the  reason  that  sometimes,  on 
account  of  better  prices  in  the  mar¬ 
kets  of  the  States,  boxes  of  lemons 
which  were  intended  for  transship¬ 
ment  in  the  States  for  Canada  are 
kept  in  New  York  or  Boston  and 
sold  there.  Vice  versa,  some  in¬ 
tended  for  the  American  markets 
are  reshipped  to  Canada.  The  ex¬ 
portation  of  lemons  in  boxes  from 
Sicily  to  the  United  States  and  Can¬ 
ada  for  the  six  months  October  to 
March  for  the  past  four  years  has 
been  as  follows:  1904-05,  809,900; 
1905-06,  692,600;  1906-07,  725,- 
700;  1907-08,  571,300.  The  ma¬ 
jority  of  the  Sicilian  producers, 
manufacturers  and  merchants  of 
lemons  and  similar  fruit  and  prod¬ 
ucts  of  same  have  held  several  meet¬ 
ings  with  the  object  of  establishing 
a  society  for  the  protection  of  these 
products.  It  is  the  opinion  that 
;  they  will  succeed  in  their  intention, 

|  in  which  case  an  increase  in  prices 
will  certainly  ensue  for  the  coming 
:  season.  , 
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These  Are  the  Only  Successful  Co-opera¬ 
tive  Stores  in  America 


How  the  Minnesota  Chain  of  Fifty-five  Retail  Stores  are  Con¬ 
ducted.  Established  Stores  Brought  In.  Owners’  Reasons 
for  Selling.  How  Profits  are  Disbursed.  About  to  Start 
Co-operative  Wholesale  House. 


Practically  the  only  co-operative 
buying  proposition,  for  consumers, 
which  has  ever  been  successful  to 
any  appreciable  extent  in  this  coun¬ 
try  is  the  chain  of  retail  stores 
which  were  established  several 
years  ago  near  Minneapolis,  Minn. 
The  chain  includes  fifty-five  stores, 
and  the  enterprise  has  been  a  suc¬ 
cess  from  the  start.  As  compared 
with  this  one  success,  hundreds  of 
co-operative  stores  have  failed. 
The  incentive  to  start  them  here  is 
that  in  England  there  are  some  very 
large  and  successful  co-operative 
establishments. 

I11  the  case  of  the  Minnesota 
stores  the  profits  are  divided  in  pro¬ 
portion  to  purchases,  except  that  the 
general  public  who  have  not  yet 
chosen  to  become  members  or 
shareholders  receive  only  half 
dividend  or  benefit.  Goods  are  not 
sold  cheaper ;  it  is  aimed  to  create 
capital  by  earning  good  profits.  An 
accounting  is  had  and  the  profits 
ascertained  once  in  three  or  six  or 
twelve  months.  These  profits  are 
then  distributed  between  a  surplus 
fund,  an  educational  or  propaganda 
fund,  and  dividend  on  purchases, 
which  is  paid  in  cash  if  the  share¬ 
holder  has  paid  in  full,  or  credited 
on  his  share  if  only  part  paid. 

This  is  the  nub  of  the  Rochdale 
system,  departures  from  which  have 
been  the  cause  of  a  long  and  almost 
unbroken  line  of  failures  in  Ameri¬ 
can  attempts  in  co-operative  stores. 

These  Minnesota  and  Wisconsin 
stores  have  all  been  organized  on  a 
nearly  uniform  plan  by  a  propa¬ 
ganda  organization  known  as  the 
Right  Relationship  League,  consist¬ 
ing  of  three  active  officers,  two  ad¬ 
ditional  directors,  eight  field  organ¬ 
izers,  and  an  associate  membership 
of  all  the  store  shareholders  who 
pay  a  fee  of  $1.  The  stores  are  in¬ 
corporated  by  counties ;  when  there 
are  several  stores  in  one  county, 
they  are  “departments”  or  branches. 
For  example,  the  Polk  County 
(Wisconsin)  company  has  ten 
stores,  the  Pepin  County  company 
nine  stores,  and  each  has  a  general 
manager  and  a  joint  warehouse. 


Instead  of  starting  a  new  store  with 
a  new  manager  and  no  established 
trade,  the  newly  organized  co-oper¬ 
ative  company  buys  out  the  best  or 
next  best  general  store  in  the  town 
and  continues  the  former  owner  as 
manager,  retaining  his  customers 
and  influence  and  avoiding  the  cre¬ 
ation  of  a  new  competitor. 

All  the  stores  are  good  ones,  well 
stocked  and  well  kept.  In  several 
cases  they  are  the  best  in  the  town ; 
some  are  in  new  buildings  with 
metropolitan  appointments,  one  hav¬ 
ing  cost  $19,000,  and  carrying  goods 
to  the  value  of  $20,000.  The  mem¬ 
bership  in  each  store  varies  from 
40  to  1 15,  and  keeps  growing.  The 
sales  range  from,  say,  $1,000  to 
$3,500  per  month,  making  an  aver¬ 
age  of  about  $2,000  a  month  or,  say, 
a  million  and  a  third  dollars  a  year 
for  the  fifty-five  present  stores. 
New  companies  and  branches  are 
being  formed  and  stores  taken  over 
at  the  rate  of  three  or  four  a  month. 

Inventories  were  taken  February 
1st  by  all  the  stores  which  had 
operated  six  months  or  over,  and  a 
business  statement  made  up  by  the 
auditors.  Out  of  the  profits  there 
is  a,  per  cent,  set  aside  for  co-oper¬ 
ative  education  and  promotion,  a 
surplus  fund,  depreciation  of  build¬ 
ings  and  fixtures,  interest  or  divi¬ 
dend  on  the  capital,  and  the  re¬ 
mainder  is  dividend  on  purchases. 
Six  per  cent,  on  capital  and  half 
dividend  on  non-members’  pur¬ 
chases  is  the  league  rule,  and  is  in 
force  in  the  large  majority  of  com¬ 
panies.  In  some  of  the  earlier  ones 

7  and  8  per  cent,  is  paid  and  no 
dividend  to  non-members.  In  some 
of  the  companies  the  profit  has  al¬ 
lowed  a  dividend  on  purchases  of 

8  per  cent.,  in  other  5,  4  and  2  per 
cent.  In  one  county  only  are  there 
less  earnings  than  interest  on  the 
capital,  this  being  due  to  a  deficit 
in  one  of  the  branches.  In  some 
companies  one  or  more  branches 
had  earned  nothing  above  interest, 
but  others  had  earned  enough  to 
make  10  or  12  per  cent,  dividend  on 
purchases.  The  advantage  of  the 
county  plan  is  this  averaging  up, 


and  also  the  supervision  of  a  gen¬ 
eral  manager. 

There  is  an  interesting  side-light 
on  the  retail  merchant  mind,  in  the 
fact  of  these  managers  having  sold 
their  business  to  their  former 
patrons  and  accepting  the  position 
of  manager  under  direction  of  these 
farmer  employers.  Not  only  have 
they  sold  their  entire  property  at 
appraised  value,  but  they  have  al¬ 
lowed  a  commission  of  5  per  cent, 
to  defray  the  expenses  of  organi¬ 
zation,  have  given  indefinite  time  of 
payment  on  a  considerable  portion 
of  the  purchase  price,  have  agreed 
to  accept  the  rate  of  interest  which 
the  co-operators  themselves  fix 
from  time  to  time,  have  placed 
themselves  subject  to  removal  as 
any  other  employee,  work  for 
moderate  salaries,  and  in  almost  all 
cases  are  working  as  ardently  for 
success  as  they  ever  did  for  their 
own  gain. 

Some  of  these  men  sold  out  on 
these  terms  in  fear  of  the  encroach¬ 
ment  of  the  co-operative  store 
which  it  was  settled  would  be  estab 
fished  in  their  town,  some  because 
they  had  for  themselves  seen  the 
immorality  of  private  trade,  some 
were  converted  to  the  co-operative 
plan. 

The  Pepin  County  (Wisconsin) 
company,  with  nine  branches,  is 
under  the  management  of  L.  L. 
Plummer,  a  successful  merchant  of 
twenty-six  years’  career,  a  leading 
citizen,  a  law  graduate  of  the  State 
University.  Three  years  ago  he 
transferred  his  large  general  store 
to  an  association  of  his  neighbors 
and  took  the  general  mnagement 
of  the  county  company  at  a  modest 
salary. 

The  Polk  County  company’s  gen¬ 
eral  manager,  Mr.  Schneider,  is  a 
superior  type  of  merchant,  who 
turned  over  a  large  and  paying- 
business,  and  is  making  the  system 
of  ten  stores  an  example  to  imitate. 
The  company  met  with  a  severe  fire 
loss  which  prevented  any  purchase 
dividend  the  previous  year.  This 
mishap  was  borne  without  a  mur¬ 
mur,  and  the  past  year  afforded  a 
purchase  dividend  of  4  per  cent. 

There  are  more  than  700  co¬ 
operative  creameries  in  Minnesota, 
nearly  as  many  in  Wisconsin,  and  a 
large  number  in  Illinois  and  Iowa. 
There  are  many  hundreds  of  co¬ 
operative  elevators.  Steps  have 
been  taken  to  federate  the  shipping 
and  marketing  of  the  butter. 

These  fifty-five  stores  have  de¬ 
cided  on  having  a  wholesale  house 
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in  Minneapolis.  Subscription  by 
companies  of  from  one  to  twenty 
shares  for  each  branch  is  now 
being  voted  on  by  the  members,  and 
the  sentiment  appears  to  bo  nearly 
unanimous  in  its  favor.  It  will 
start  with  an  experienced  manager 
and  contracting  office,  shipping  di¬ 
rect  from  the  factories  to  the  stores, 
and  will  take  a  store  and  carry 
stock  when  the  capital  and  business 
warrant.  It  will  buy  and  sell  ex¬ 
clusively  for  cash,  and  divide  the 
profits  on  purchases,  half  dividend 
being  allowed  to  non-shareholders 


Haw  Patent*  and  Trade-mark*  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  W.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  March  24,  1908:— 

882,646.  Machine  for  making  choco¬ 
late.  W.  E.  Murray,  London,  England. 

882,688.  Egg  carton.  H.  W.  Janicke, 
Augusta,  Kan. 

882,712.  Coffee  pot.  H.  A.  Pike,  New 
York,  N.  Y. 

882,731.  Method  of  and  apparatus  for 
testing  jelly.  Jerome  Alexander,  New 
York,  N.  Y. 

882,852.  Bread.  C.  E.  Wait,  Knox¬ 
ville,  Tenn. 

883.037.  Machine  for  cutting  butter. 
J.  H.  Maurer,  Oakland,  Cal. 

883,064.  Ice  cream  freezer.  T.  L. 
Valerius,  Fort  Atkinson,  Wis.,  assignor 


to  the  Creamery  Package  Mfg.  Co.,  Chi¬ 
cago,  Ill. 

882,936.  Ice  cream  freezer.  T.  J. 
Fegley,  Philadelphia,  Pa.,  assignor  to 
North  Bros.  Mfg.  Co.,  same  place. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  baking  powder.  G.  H.  Ballou  Co., 
San  Diego,  Cal.  The  word  “Sun”  and 
a  representation  of  the  sun. 

For  pepper  sauce.  The  Morel  Co., 
Savannah,  Ga.  The  word  “Bell”  and  a 
representation  of  a  bell. 

For  canned  salmon.  Griffith-Durney 
Co.,  San  Francisco,  Cal.  The  word 
"Bonita.” 

For  peanuts  and  peanut  butter.  The 
Kelly  Co.,  Cleveland,  Ohio.  The  word 
“Dixie.” 

For  Hour.  James  Quirk,  Minneapolis, 
Minn.  The  word  “Evangeline”  and  a 
representation  of  a  young  woman  and 
a  cow. 

For  coffee,  tea,  spices  and  flavoring 
extracts.  Roth-Homeyer  Coffee  Co.,  St. 
Louis,  Mo.  The  woyds  “Steer  Brand” 
and  a  representation  of  the  head  of  a 
steer. 

For  coffee.  Tennessee  Coffee  Co., 
Tennessee  Tenn.  The  words  “Thor¬ 
oughbred  Line”  and  a  representation  of 
a  racehorse.  The  words  “Belle  Meade” 
and  the  words  “State  House”  and  a 
representation  of  a  large  building  with  a 
flag  flying  thereon. 

For  beet  sugar.  American  Beet  Sugar 
Co.,  New  York,  N.  Y.  The  words  “Pa¬ 
cific  Sugar  Refinery.” 

For  soap.  Barclay  &  Barclay,  New 
York,  N.  Y.  A  rectangular  panel  di¬ 
vided  into  three  smaller  panels,  having 
ornamental  borders  with  the  signature 
“Barclay  &  Co.”  in  one  of  the  smaller 
panels. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XLV. — The  Manager’s  Aids. 

The  manager  of  any  business 
should  be  able  to  control  absolutely 
every  person  working  under  him. 

The  manager  of  a  business  may 
well  be  compared  to  the  engine 
which  runs  a  power  plant.  In  each 
case  the  power  is  present  to  put 
every  piece  of  machinery  in  the 
plant  in  proper  motion  to  make  it 
produce  the  best  results.  It  can  be 
ever  so  good  an  engine,  however, 
and  still  accomplish  nothing  so  long 
as  there  is  no  belt  connecting  its 
main  drive  wheel  with  the  pulleys 
which  control  the  rest  of  the  ma¬ 
chinery.  Suppose  the  main  belt  is 
in  position,  and  nearly  all  the  ma¬ 
chinery  runs  all  right,  but  there  are 
some  machines  which  refuse  to 
work  right.  Then  the  plant  may  be 
able  to  produce  results,  but  not 
nearly  up  to  those  which  might  be 
expected  when  judged  from  the 
capacity  of  the  engine,  and  too 
many  people  are  inclined  to  blame 
the  engine  for  all  the  trouble  in¬ 
stead  of  charging  it  against  the 
smaller  machines. 

Just  so  with  the  manager.  He 
may  have  plenty  of  knowledge  of 


the  business,  plenty  of  everything 
to  make  the  business  go,  and  still 
be  prevented  from  showing  results 
by  the  poor  assistants  provided.  He 
may  be  able  to  get  along,  in  a  man¬ 
ner,  as  the  engine  could  with  some 
of  the  other  machinery  running- 
wrong,  and  still  make  a  fair  show¬ 
ing,  but  as  long  as  there  is  a  single 
man  in  his  working  force  who  is 
pulling  in  a  different  direction  from 
the  manager,  the  manager  will  lack 
just  that  much  of  making  as  good 
a  showing  as  he  should. 

Many  business  owners  make  the 
mistake  of  paying  a  competent  man 
a  good  salary  to  manage  their  busi¬ 
ness,  and  then  tie  his  hands  by  fail¬ 
ing  to  give  him  the  power  to  make 
his  working  force  perfect,  viz :  the 
right  to  discharge  each  and  every 
man  who  works  for  him.  Until  he 
has  that  power  he  is  working  under 
a  handicap  which  very  few  are  able 
to  overcome.  If  you  think  so  much 
of  an  old  employee  that  the  new 
manager  is  not  given  the  right  to 
discharge,  better  give  the  old  em¬ 
ployee  the  management  in  the  first 
place,  and  not  cause  a  good  man  to 
make  a  failure.  F.  A.  P. 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  _  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Invitation  to  “The  Stroller." 


question  I  want  to  ask  is  this:  We 
have  a  party  who  works  every  day. 
Sundays  included;  earns  a  salary 
of  $55  per  month ;  he  works  twelve 
hours  per  day.  Can  this  party  be 
garnisheed  ? 

Yours  truly, 

A.  C.  Robinson. 

This  query  will  be  answered  in 
the  Legal  Department. 

*  *  * 

To  Get  Lead  Foil  and  Labels. 

Greenwood,  N.  Y.,  July  6,  1908 
Editor  “Grocery  World  and  Gen 
eral  Merchant.” 


Penn  Yan,  N.  Y.,  July  6,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Perhaps  this  is  the 
first  time  since  we  have  taken  your 
“Grocery  World  and  General  Mer¬ 
chant”  that  we  have  called  on  you 
for  legal  advice.  We  have  taken 
this  journal  for  quite  a  number  of 
years  and  prize  it  as  one  of  the  most 
important  things  in  our  business. 
We  do  not  want  to  flatter  you  nor 
to  have  you  raise  the  price  on  same, 
but  we  would  not  be  without  this 
paper  even  if  the  price  were  double 
what  it  is  now. 

I  have  often  thought  that  I  would 
like  to  meet  the  gentleman  who 
writes  the  article  for  “The  Stroller.” 
I  notice  that  he  calls  on  a  number 
of  grocerymen,  and  from  the  ap¬ 
pearance  of  his  writing  I  think  he 
looks  over  a  man’s  business  very 
carefully.  I  also  appreciate  his 
work,  as  he  seems  to  write  the  real 
facts  no  matter  whom  he  hits.  I 
dare  not  write  him,  but  you  might 
whisper  to  him  that  if  he  should 
ever  come  to  Penn  Yan  he  would 
learn  more  of  the  grocery  business 
than  in  any  other  place  on  earth. 

Pardon  me  for  getting  out  of  the 
regular  line,  but  I  felt  that  I  wanted 
to  mention  his  department.  The 


Dear  Sir : — Could  you  advise  u 
where  we  might  be  able  to  secun. 
lead  foil  for  wrapping  tea  in  pound 
and  half-pound  packages,  als< 
labels  for  same? 

Thanking  you  in  advance,  we  re 
main, 

Yours  truly, 

N.  E.  Coston  •&  Sons. 

You  can  buy  lead  foil  from  th< 
United  Lead  Co.,  226  South  Fiftl; 
street,  Philadelphia,  Pa. 

The  Grocers’  Printing  Co.,  iOc- 
North  Front  street,  Philadelphia 
can  furnish  these  labels. 

*  *  * 

Dealers  in  Tea  and  Coffee. 

Buffalo,  N.  Y.,  July  8,  1908. 
Editor  “Grocery  World  and  Gen 
eral  Merchant.” 

Dear  Sir : — Can  you  tell  us  when 
we  can  obtain  a  list  of  the  exclusive 
dealers  in  coffees  and  teas  in  thi 
country? 

Will  appreciate  your  kindness. 

*  Yours  truly, 

Niagara  Pub.  Co. 

The  Howe  Addressing  Co.,  201 
South  Fourth  street,  Philadelphia 
sell  a  list  of  3,500  exclusive  tea  anc 
coffee  dealers  for  $12. 


MANY  QROCERS 

Find  it  pays  them  to  read  the 
“good  stuff  ”  in 

The  Advertising  World 

Columbus,  Ohio 

Saasplt  lr««,  .r  four  Months’  trial  Ur  10  cant. 

Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS'  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 


Walter  Baker  &  Co.’s 

Chocolate 
'&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure- — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


Registered, 
U.  S.  Pat.  Off. 


AO  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  inserted  or  subscribers  trtt 
c*tt.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  is 
accompanied  by  re  cents  in  postage  to  pay  for  remailing  tbe  tame.  To  non-subscribers  the  price  is  50 
cents  per  issne. 


WANTED. 


WANTED.— Names  of  persons  who  can 
furnish  copies  of  “Grocery  World”  of 
of  February  10th,  17th,  28th,  and  March  2d. 
Address  B.  K.,  “  Grocery  World  and  Gen¬ 
eral  Merchant,”  Philadelphia.  8 

WANTED.— Time  recording  clock  by  gro¬ 
cer.  Address  G.  M„  “  Grocery  Wot  Id  and 
General  Merchant”  office,  Philadelphia.  8 

WANTED.— By  Sept.  1st,  to  rent  good  gen¬ 
eral  country  store  with  post  office,  without 
buying  stock.  Prefer  south  central  Penn 
sylvania.  Box  96,  Malaga,  N.  J.  3 

WANTED.— Salesman  covering  counties 
of  Lackawanna,  Columbia  and  Luzerne, 
calling  on  every  grocer  and  general  store¬ 
keeper  in  that  section,  desires  to  connect 
himself  with  a  wholesale  house,  either  on  a 
commission  or  salary  basis.  Can  give  best 
references.  Address  G.  W.  R.,  “  Grocery 
World  and  General  Merchant,”  Philadel¬ 
phia,  Pa.  3 

WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE. — Three  Perfection  Beef  Cut¬ 
ters  ;  first-class  condition  ;  cheap.  Address 
G  H.  Macmunn,  Third  and  Norris  Streets, 
Philadelphia.  8 

FOR  SALE.— Good  paying  groce  y,  well 
stocked  and  doing  prosperous  business. 
Present  owner  retiring  from  business  after 
25  years  in  this  store.  Price  for  stock  and 
fixtures,  $ 3  000.  Cheap  rent.  J  H.  Ahern, 
Forty-third  St.  and  Harwood  Ave.,  Brook¬ 
lyn,  N.  Y.  8 


FOR  SALE.  —  American  Recapitulator  ; 
brand  new;  with  fi  ing  cabinet  complete. 
Price  $20.  Address  John  Clarkson,  207 
Seventh  Ave.,  Brooklyn,  N.  Y.  8 


FOR  SALE  — Grocery  store  will  sell  stock 
and  fixtures  for  $650  cash.  2300  N.  12th  St., 
Philadelphia,  Pa.  2 


FOR  SALE. — Orangeade  fountain;  one 
computing  cheese  cutter.  Will  sell  at  a 
bargain.  H.  H.  Mosemann,  103  Howard 
Ave.,  Lancaster,  Pa.  2 


FOR  SALE  — Grocery  and-bakery.  Build¬ 
ing,  20  by  50  feet,  two  stories.  Located  at 
Kenilworth,  N.  J.,  beautiful  suburban  town 
of  New  York.  Last  year’s  cash  sales, 
$15,000.  For  further  informat:on  address 
John  Hiller,  Jr.,  185  Market  St  ,  Newark, 

_ 1 

1 

FOR  SALE. — Fine  bla  k  driving  horse. 
Also,  falling  top  buggv  with  rubber  tires, 
almost  new.  Andrew  Thompson,  1337  Sel- 
1  lers  St.,  Frankford,  Phila.  2 

I  I 

FOR  SALE. — Stock  and  fixtures  of  store 
located  in  good  business  section  in  Ken¬ 
sington,  doing  $150  weekly,  half  cash.  Can 
be  bought  reasonable.  Size  of  store,  20  x  17 
feet.  Reasons  for  selling  :  on  account  of 
living  too  far  from  store.  Address  M.  O.  C. , 
“  Grocery  World,”  Philadelphia,  Pa.  2 


FOR  SALE— The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 


!  FOR  SALE. — In  Bellefoate,  Centre  Co., 
Pa.  Population  5,000.  Surrounded  by  large 
and  prosperous  farming  community.  Stock, 
$1,842.32;  fixtures,  $1,000.  Will  sell  at 
inventory.  Volume  of  busniess  last  year, 
$19.815.72 — one-half  of  this  cash,  balance 
15  and  30  days.  Steady  trade  the  year 
through.  No  annoyance  from  strikes,  etc. 
Good  reasons  for  selling.  E.  T.  Roan, 
j  Bellefonte,  Pa.  3 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  314.— In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connect*  d 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  year3,  and  is  solidly  prosperous. 

No.  333. — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
3oxioofeet.  Businessabout$4,oooper month, 
40  percent,  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  336.— On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  345. — In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fomths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  b?  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  347. — In  high  class  part  of  West  Phila- 
delph  a.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash.  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  353. — I n  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,009  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  362. — Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $125  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,500  for  the  property.  Full  inves¬ 
tigation. 

No.  365  — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x30 
feet.  Does  $300  weekly,  three-quarter 
cash,  balance  weekly.  Nets  clean  10  per 
cent,  above  everything  Stock  about  $900. 
This  store  was  established  seven  years 
ago  and  is  thoroughly  prosperous  and 
profitable.  The  present  owner  bought  it 
four  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  fix¬ 
tures  at  $550  and  stock  at  inventory.  Will 
take  all  told  about  $1  400.  Fullest  investi¬ 
gation.  In  order  to  guarantee  a  business 


of  $300  per  week,  seller  will  deposit  $100  as 
a  forfeit  for  the  buyer’s  protection. 

No.  366. — In  Norih  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x50 
feet.  Does  $400  weekly,  all  good  trade 
Stock  about$8oo.  Good  dwelling  connected. 
Business  thoroughly  profitable.  Owner 
going  to  Germany  and  will  sell  at  inventory. 
Cost  around  $  1 , 5c  o.  " 

No.  367  — In  West  Philadelphia.  Gro¬ 
ceries  and  p'ovisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  369.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  Does  $250  weekly,  two-th!rds 

cash.  Stock  $700.  Uses  one  team.  Good 
house  and  stable  connected.  Net  p  ofits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $r,oco. 

No.  372. — In  South  Phi  adelphia.  Groce 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  F ullest  investigation. 
Established  14  years.  Fixtures  ab  ,ut  $685. 
Stock  at  inventory. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


90000000000000000000000000 

0  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  0 

o  We  find  buyers  for  grocery  and  o 
0  general  store  businesses  —  nothing  0 
0  else.  We  are  specialists  in  that  and  o 


0  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
0  Include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
0  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  o 
0  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
0  that  we’re  sure  will  suit  you.  o 

0  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  0 

0  927  Arch  Street.  Philadelphia,  Pa.  0 

0  Phones,  Bell  Filbert  2500,  0 

o  Keystone,  Race  746.  0 

o  o 


00000000000000000000000000 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent.,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lump  sum  of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventor)'.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,oro  to  $6, coo  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 


can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 

FIXTURES  FOR  SALE  AT  BARGAIN 

The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixiures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  cash  register, 
self-measuring  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  $700  and  prepay  freight 
anywhere  wi  hin  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 

WARNER  &  CO , 

927  Arch  Street,  Philadelphia,  Pa. 

SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $t, 000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  Trenton,  N.  J.,  family 
leaves  their  fine  tea  and  coffee  store  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain.  These  people  will 
sell  the  store  entire  if  desired.  Rent  can 
be  reduced  to  $60  per  month.  Store  estab¬ 
lished  only  three  months  ago,  but  is  already 
doing  $150  weekly,  all  cash.  Stock  now 
about  $200.  The  business  is  susceptible  of 
steady  increase,  and  a  buyer  can  go  in  now 
on  very  favorable  terms. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


FOR  RENT. 


FOR  RENT. — Butter  and  egg  warehouse 
11  S.  Water  St.,  Philadelphia,  Pa.  Refrig¬ 
eration  on  premises.  Possession  Sept.  1st, 
1908.  Apply  13  S.  Water  St.,  Philadelphia, 
Pa.  3 


MISCELLANEOUS. 


WANTED — A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
“Grocery  World,”  Philadelphia.  tf 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  Information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100 ;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


“  I  maintain  that  if  one  wants  to  know  just  what 
4  happens  inside'  and  wants  the  proper  thing  to  hap¬ 
pen,  it  is  essential  to  drink  ‘Blooker’s’.” 

W.  H.  MORSE,  M.  D., 

Consulting  Chemist. 

American  Depot,  46  Hudson  St.,  New  York 
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UNDER  THE  DIRECTION  OF 

R.  DAET WYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts 


. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  July  13,  1908. 


FRUITS  THAT  PLEASE.— IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  i  in  barrel .  $2.00  per  bunch 

Selected,  g  hands,  packed  I  in  barrel .  1.75  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.35  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.20  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 1.00  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 83  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands . .  1.35  per  bunch 

Selected,  8  hands .  1.00  per  bunch 

Selected,  7  hands . 75  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $3.25  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 


.  CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy  quality,  96  to  box . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box . 

Extra  choice,  200-216  to  box . 

Extra  choice,  250  to  box . . 


$3oc 

3- 75 

4- 25 
4-25 
37: 
2.75 
3.50 
4.00 
375 


3-6c 


FANCY  MEDITERRANEAN  SWEETS. 

Fancy  quality,  96-11  to  a  box . . 

Fancy  quality,  126  to  a  box . 

Fancy  quality,  150-176  to  a  box . 

Fancy  quality,  200-216  to  a  box . 

Fancy  quality,  250  to  a  box . . 


$2.5C 

3°; 

3-5^ 

3-5c 

30c 


FANCY  FLORIDA  PINEAPPLES. 
Fancy  Red  Spanish,  24s . 


Fancy  Red  Spanish,  30s. 
Fancy  Red  Spanish,  36s. 
Fancy  Red  Spanish,  42s. 
Fancy  Red  Spanish,  48s. 


$3.00 

275 

2-35 

2.25 

2.00 


CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . 

Fancy  Quality,  288-360  to  box . 


$2.3 

2.5c 

3.0c 

3<x 

2  5C 


MESSINA  LEMONS. 

Extra  Fancy  Messina,  300  size,  per  box . 

Extra  Fancy  Messina,  360  size,  per  box . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . 

Extra  Fancy  Large,  150  size,  per  per  half  box. 


$375 

3-50 

3-50 

3-25 

175 


CALIFORNIA  PLUMS. 

Tragedy,  Large  Blue,  4  baskets  to  crate . 

Burbank,  Red,  4  baskets  to  crate . 

Clymax,  4  baskets  to  crate . 

Peach  Plums,  Fancy,  4  baskets  to  crate . 


$1.2  = 
1.2- 
I-5C 
I-5C 


Good  Fruit  Attracts  Trade 


There  is  just  one  place  in  Philadelphia 
to  get  every  thing  in  the  fruit  line  as  fine  as 
it  grows,  at  the  right  price. 

If  you  want  to  attract  trade  to  your  store 
put  handsome  fruit  where  it  can  be  seen. 


R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


Pull  out 
Ribbon  here 
3  or  4 inches 
of  a  time: 
Cut  off 
fly  cot/ered 
part. 


The  Fly  Ribbon 


THE  GREATEST  FLY  CATCHER  EVER  INVENTED 


Ever  Ready  for  Use. 

Irresistibly  attractive  to  Flies. 

CLEAN :::  ECONOMICAL:::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni¬ 
ture.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  $4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 


SUTTER  &  HARDING,  Distributers  for  Philadelphia 


Send  for  Samples  and  Descriptive  Matter  to 

THE  FLY  RIBBON  MFQ.  CO. 

202  AND  204  E.  100TH  ST.,  NEW  YORK  CITY 
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BALTIMORE  PRICES-CURREMT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 


Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  In  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

"A”  Java . 26 

"B”  Java . 24 

“C”  Java . 24 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

"A”  Mocha.. 


_  __  -24 

"B”  Mocha . 22 

“C”  Mocha . 20 


Laguayra  (Washed  Caracas) . 18 

“A?’  Maracaibo . 18 

"B”  Maracaibo . 17 

"A”  Santos . 16 

“B”  Santos . 15 

“C”  Santos . 14 

Peaberry  Santos . 14 

“A”  Rio . 12 

No.  1  Rio . 10% 

No.  2  Rio . 09 

Lipton  Special  Mocha  and  Java,  1  lb.  canB  .27 

Llpton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 

Seven  Day,  100  lbs.  to  case . per  case  11.00 


Per  lb. 
.24 
.35 
.45 
.20 
.33 
.40 
.33 
.38 
.60 
.33 
.35 
.50 
.28 
.35 
.46 
.35 
.35 
.50 
.27 
.26 


TEA. 

No.  25  Gunpowder . 

No.  28  Gunpowder . 

Best  Gunpowder . 

No.  25  English  Breakfast . 

No.  28  English  Breakfast . 

Best  English  Breakfast . 

No.  25  Moyune  Gunpowder . 

No.  28  Moyune  Gunpowder . 

Best  Moyune  Gunpowder . 

No.  25  Imperial . 

No.  28  Imperial. . 

Best  Imperial . 

No.  25  Oolong . 

No.  28  Oolong . 

Best  Oolong . 

Young  Hyson . 

Japan . 

Heno  Y,  and  %  lb.  packages . 

Silver  Moon . 

Silver  Bell,  1  lb.  packages . 

8alada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packages, 
5  doz.  to  box . per  doz. 


.45 

.90 


CANNED  VEGETABLES. 

Baked  Beans —  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall,  4  doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz .  1.03 

Wagner’s,  81b.,  sauce,  2  doz .  1.08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 60 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 85 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 65 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Com,  2  doz .  1 . 45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1.25 

Belle  Brand,  2  doz . 85 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.50 

Pin  Money,  standard  early  June,  2  doz..  1 .00 
French,  extra  fins,  100  in  case,  per  oase,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz .  90 

Kidney  Beans— 

2  lb.,  2  doz . m  75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz .  80 

Standard,  2  lb.,  2  doz .  1  26 

Little  Darling,  2  doz . . . 

Pumpkins— 

3  lb.,  2  doz .  90 

Gallons . . . 

String  Beans— 

2  lb.,  2  doz . . 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kind*  in  can . 85 

Sweet  Potatoes,  3  lb.,  2  do* . 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz .  95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  do* .  91 

Standard,  3s,  2  do* . R5 

Gallon,  %  do* .  2.40 

Fair  Quality,  8s . . 

. .. . . . 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  fiat,  4  doz . 

Clover  Leaf,  %  lb.,  flat,  4  doz .  1.25 

Sockeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jockey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  %  lb.,  flat,  4  doz . .  .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  do* . 

Beaver,  1  lb.,  fiat,  4 doz . 

Star,  %  lb.,  8  doz.  in  case .  1.50 

Star,  %  lb.,  flat,  8  do* . 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz . 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  do*. .  1.10 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters— 

Standard,  6  o*.,  2  doz . 90 

Sardines,  in  Oil—  per  case. 

%  oil,  100 . 

Gold  Label, %  oil,  100  cans .  6.50 

Standard,  %  oil,  100 .  3.50 

%  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  %  oil,  fancy  cartons,  100  cans  4  60 
%  Mustard  Sardines — 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Leon  D’ or  Brand,  100  cans .  4.00 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  8.75 

Imported  Sardines— 

y.  Oil,  Martell  Brand,  100  cans .  16.00 

%  Oil,  Marie  Elizabeth,  boneless,  100  oang 
%  Oil  Imported— 

Martell,  100  cans .  9.50 

North  Cape,  Smoked,  100  oans .  8.50 

Grisetta,  with  key,  100  cans .  8.26 

King  Oscar,  100  cans . 


CANNED  FRUITS.  Perdoz 

Apples,  3  lb.,  2 doz . . . 80 

Blackberries,  2  lb.,  2  doz .  1.00 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz . 

Gooseberries,  2  lb.,  2  do* . 

Pie  Peaches,  3  lb.,  2  doz .  95 

Pears,  3  lb.,  2  doz .  1  00 

Sliced  Pineapples,  2  lb. ,  2  doz .  1 . 25 

Singapore  Pineapples,  1%  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .90 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb.,  2  doz .  1.00 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.10 

California  Apricots,  2  doz .  1 . 90 

California  Cherries,  2  doz .  2.60 

California  Peaches,  2%  lb.,  2  do* .  2  35 

Wheeler  Peaches,  3  lb.,  2  doz .  2.00 

Sliced  California  Peaches,  1  lb.,  4  do* . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 


01 

•09% 


Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  do* . 

Dried,  50  lbs . . 

Peaches— 

Evaporated,  50  lbs . 09 % 

Best,  25  lbs . 12% 

Apricots— 

Evaporated,  26  lbs . 

Currants— 

Paokage,36 . 08% 

Bulk,  25  lbs., . 

New  Figs— 

Bex,  10  lbs . 10 

Mats,  1  lb . per  do*. 

Citron— 

American  Brand,  10  lb.._ . .7. . 

American  Brand,  26  lb.._ . 

Dates— 

Package,  30 1  lb . 

Stuffed,  1  lb . per  do*. 

New  Prunes— 

30-  40,  25  lbs . 

40-  50, 25  lbs . 08 

50-  60, 25  lbs . 01% 

60-  70, 25  lbs . 07 

70-  80,  25  lbs . 06% 

80-  90, 25  lbs . 06 % 

90-100, 25  lbs . 05 

100-120, 50  lbs . 

Raisins — 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 07% 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs . 07% 

Seeded,  36 1  lb.  packages. . 08% 

Sultana,  36 1  lb  packages . 

Sultana,  bulk, 26^*. . 


.17 


■08% 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks .  04% 

Japan,  100  lb.  sacks .  05% 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried .  1.(0 

Fine  Table,  bushel  sacks . 36 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.78 

Fine  Dairy,  3s,  100  to  bbl .  2.64 

Fine  Dairy,  4s,  70  to  bbl .  2  63 

Fine  Dairy,  5s,  60  to  bbl . . .  2.52 

Fine  Dairy,  8s,  35  to  bbl .  2  38 

Fine  Dairy,  10s,  28  to  bbl . . .  2.38 

Worcester,  2%s,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48 10c.  packages .  8.10 

Snow  Flake,  36 15c.  packages .  3.75 

Colonial,  86  6c.  packages .  1.30 

Rock  Salt . per  owt.  .95 

Shaker,  2  doz.  in  oase . per  case  1  60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2%  bushel 

tobag .  2.50 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2  69 

Green  Peas,  dried,  about  166  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06 

Split  Peas,  210  lbs . per  bbl.  7 . 75 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . 04% 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 32 

Cheapslde  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 31 

Gold  Medal . si 

King  Syrup . 31 

OrangeBrand  Syrup . • . 33 

Orange  Brand,  2%  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2%  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips,  %  gal.  cans,  1  doz.  2.16 
Calvert  Brand  Pure  Porto  Rico . 22 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages . 

Cut  loaf . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bags . 


CONDENSED  MILK. 

Baby,  1  doz.  glass  jars . 

Challenge,  4  doz . 

Eagle,  4  doz . 

Magnolia,  4  doz . 

Red  Cross,  4  doz . 

Star,  4  doz . 

Dime  Brand,  4  do* . 

Lion, 4  doz . 

Premium,  4  doz . 

Hires’  Silver,  4  doz . 

Square,  4  doz . 


EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz . . . 

St.  Charles,  4  doz . 

Our  Pet,  large  size,  4  doz . 

Our  Pet,  baby  size,  6  doz . 

Peerless,  small  size,  4  doz . 

Peerless  large  size,  4  doz . 

Columbia,  4  doz . 

Silver  Cow,  6  doz . . 

Van  Camps,  4  doz,  in  cans . per  can 


<1 
o  o 

a-3 

Zo 

73  3 

»-<  ft> 

<T>  £• 

O 

5* 
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Case. 

1.90 

3.85 

6.25 
4.20 
4.15 
4.20 
3.60 

4.25 
3.95 
4.35 
3.40 


Case. 
3.85 
3.90 
8.25 
2.80 
1.80 
3  20 
3.30 

4.15 


MATCHES.  Per 

Blue  Hen,  200s,  1  gross . 

Coast,  5  gross . 

Globe,  100s,  6  gross . 

Doric,  1  gross . . 

Home  Safety,  65s,  5  gross . 

Vulcan  Safety,  50  gross . 

Bird's  Eye,  500s,  100  packs . per  case 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box . 

Search  Light,  100s,  6  gross . 

Search  Light,  500s,  1  gross . 

Daily,  No.  2,  blue  heads,  5  gross . 

Fast  Mail,  100s,  1  gross . 

Bull’s  Eye,  5  gross . 

Daily,  No.  3,  blue  heads,  10  gross . 

Little  Star,  40s,  5  gross . 

Pet,  100s,  5  gross . 

Chips,  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case 

Slide  Boxes,  60s,  5  gross . 

Grocers’,  200s,  3  gross . per  case 

Black  Diamond,  500s,  .  00  in  case ...  per  case 


gross 

1.60 

.85 

.95 

.95 

.45 

.50 

3.50 

1.10 

1.00 

4.50 
.55 

1.00 

1.06 

.45 

.40 

.80 


1.75 
.56 
6.25 
3  60 


LAUNDRY  SOAP. 


Acorn . 120 

♦Pearl  White  Floating .  60 

Ark . 100 

Babbitt’s . 100 

6  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  8oap  free... 

10  box  lots  freight  paid,  with  2  boxes 

"1776”  or  120  bars  Best  Soap  free . 

Buffalo  Oleine .  60 

Washday . 120 

*Bee . 100 

*Big  Schooner . 100 

Cocoa  Floating . 100 

♦Fels-Naptha . 100 

Hoefner’s  Tiger  Borax . 100 

♦Fairy  Oval . 100 

*S.  A.  Gambrill,  Oleine .  60 

♦Globe  Oleine .  60 

♦Ivory,  6  oz . 100 

♦Ivory,  10  oz . 100 

♦Kirkman’s . 100 

♦Kirk’s  Oleine .  60 

♦Lenox . 100 

♦Lifebuoy .  60 

♦Fairbanks  Tar . 100 

♦Magic  Cleaner . 100 

♦Octagon . 100 

♦Philadelphia  Oleine .  60 

*P.  &  G.  Oleine . 72 

Premium . 100 

♦Santa  Claus . 100 

White  Floating . 200 

♦Star . 100 

♦Sunlight . 100 

♦Sunshine . 120 

Star  Oleine .  60 

♦Sunny  Monday . 100 

♦White  Cloud . 100 

♦Wonder  Worker . 100 

Wonder  Worker  Chips . 4  doz. 

Lion . 100 

♦Snowberry . 100 

Best  Blue .  80 

♦Hoefner’s  Ammonia . 100 

*P.  &  G.  Naptha . 100 

Duck . 100 

20  Mule  Borax . 100 

Rib . ’00 

♦  6  box  lots  delivered. 


TOILET  SOAP. 

Bars. 

Flash,  for  the  hands . 100  cans 

Grand  Pa’s,  small  size . 100 

Grand  Pa’s,  small  size .  50 

Grand  Pa’s,  large  size .  50 

Sweet  Maiden . 1  doz. 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz. 

Mottled  Castile,  36  lb . per  lb. 

White  Castile,  36  lb . per  lb. 

Conti,  imported  Castile,  36  lb . per  lb. 

Oat  Meal . per  doz. 

Glycerine . per  doz. 

Jap  Rose .  50 

Sweetheart .  51 

Lava . 100 

Pearl . 60 


Bars.  Box. 


2.45 

2.40 

2.00 

3.75 

4.26 

4.20 

2.40 

2.00 

3.90 

3.76 
3.50 
4.00 
3.75 
4.00 

2  40 

2.40 
4.00 
7.00 

3.85 
2.25 
3.00 
2.00 
3.75 

8  90 
2.45 
8.00 

3.75 

3.40 
4.10 
8.00 
4.10 
2.45 

1.75 
4.00 

8.90 
4.00 
2  08 
1.75 

3.90 
3.40 
3.95 

8.85 

3  86 
4.00 

1.85 


Box 

6.50 
3.85 
1 .95 
3  25 
.40 


.40 
.08 
.10 
.13 
.40 
40 
3.75 
1.90 
3  75 
2.40 


SCOURING  SOAP. 


Bars.  Box. 


Fairbank’s . 

1.88 

Sapolio . 

Wrigley'S . 

2.25 

3.50 

Wrigley’s . 

1.80 

Scourene . 

. 100 

3.50 

Lipp’s  Scourer . 

Sil  San . 

2.25 

2.03 

Army  and  Navy  Compound . 

Finola  Star  Polish . 

. 4  doz. 

1.80 

3.86 

Silver  Sand . 

2.50 

American  Scourer . 

.  100 

3.75 

Bon  Ami,  10c.  size . 

2.50 

Brooks’  Crystal . 

3.90 

Hoefner’s  Crystal,  with  spoons.. 

...24  pkgs. 

1.00 

Old  Dutch  Cleanser,  4  doz . 

3.25 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses— 

Fanoy,  barrels . 

Choice,  barrels . 

Good,  barrels.. . 

Fanoy,  quart  jars . 

New  Orleans  Molassos— 
Fancy  Open  Kettle . 

Per  gal. 

Blended,  fanoy . 

Blended,  choloe . 

Quarts,  2  dosen. . 

Sugar  Syrup— 

Pure,  choice . .". . 

Blended,  fanoy . 

Vanilla  Drips . . 

Tins,  2-lb.,  2  doien . 

Tins,’  2%-lb.,  2  dozen . 

Tins,  *-ln.r  Q  dosen . 

Tins.  5-lb..  1  dosen . 

SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  8hore  BloaterB,  count  85®  96 .  82.00 

Georges  count  110@115 . 25.00 

8hore  2s,  count  226® 250 .  80  00 

Medium  IrlBh  2», thin, count  300@400 .  18.00 

Norway,  count  400@450 .  22.00 

Norway,  count  300@350 .  26.00 

Norway,  count  240@270 . 

Norway,  count  170@186 . 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked — 

Scaled,  per  box . 16 

Halibut,  fancy  chunks,  loeland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

mperial— 

Common  to  fair . — . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

young  Hyson- 

Common  to  fair . . 

Superior  to  fine . 

xtra  fine  to  finest . 

uolcest . 

Hyson- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Japan- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

Basket-fired— Common  to  fair . 

Basket-fired— Superior  to  fine . 

Basket-fired— Extra  fine  to  finest. 

Basket-fired— Choicest . . 

Dust  . 

Oolong- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

ouchong— 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 


Per  lb. 
.15®  .18 
.20®.  26 
.28®. 86 
.45®. 66 

.22®. 26 
.80®.  86 
.40®  .46 
.60®. 66 

.16®.  18 
.22®. 80 
.85®. 40 
.46®. 60 

®  .14 
®  .18 
®  .26 


.28®. 26 
.28®. 80 
.82®. 88 
.22®. 26 
•  28@.80 
,82@  .38 
.—@.46 

@12)4 

@17 
.17®. 22 
.25®. 36 
.40®. 65 

.17®. 18 
•  20@.25 
.80@.36 
.40®  .60 


ROASTED  COFFEES. 


Sumatra  -Mandhellng— Fanoy  brown... 
Old  Government— Best . 

.86 

.29 

.27 

.25 

.28 

.28 

Old  Government— Prime . 

Old  Government— Good . 

Mocha- 

Genuine  Arabian . . 

Maracaibo— 

Cucuta — Best . . 

Cucuta— Choice . 

.16% 

.16 

.15 

.14 

.20 

.17 

Leguayra— 

Caracas— Choloe . . . 

Peaberry— 
Santos— Fancy 
Santos— Choice 
Santos— Fine  ... 

Rio— Fanoy . 

Rio— Choloe . 

Rio— Fine. . 

Santos— 

Best' . 

Choloe . 

Prime . 

Good . 

Fair . 

Rio— 

No.  1— Golden. 

No.  2 . 

NO.  8 . 

No.  4 . 

No.  6 . 

No.  6 . 

No  7 . 


•  17% 
.17 
.16 


.17 

.16% 


.16 


.16 

.15 


.14% 

.18% 

■12% 


.15% 


.16 


.14% 

.14 

.18% 


.18 


•12% 


SPICES. 

Whole,  bags  or  barrels.  Per  lb. 

AUsploe . .07 

Cassia  buds . -  .86 

Cinnamon,  Mats .  .10 

Cinnamon,  Twaio .  .20 

Cinnamon,  Ceylon . 23® .  27 

Cinnamon,  Batavia . 26®. 80 

Cinnamon,  Saigon . -  .75 

Cloves,  Zanzibar . .17@.20 

Cloves,  Amboyna . »  .25 

Cloves,  Penang . 86®. 88 

Ginger,  African . ..  .08 

Ginger,  Jamaica,  bleached . 21®.  22 

Ginger  Jamaica,  unbleacned. . .  .20®. 21 

Ginger,  Calcutta . .08 

Nutmegs,  76-  80s . .  .22®. 26 

Nutmegs,  105-llOs . 18@ .  20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore . 15®.  17 

White  Pepper, fancy .  25@.80 

Red  Peppers .  .16 

Pure  Ground,  highest  grade,6-10  lb.  bxs. 

Allspice . 16% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . . 26% 

Ginger . 14 

Nutmeg . 89% 

Black  Pepper  . . .  18 

White  Pepper . 26 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dosen  Per  do*. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.60 

Cloves . : .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.06 

Nutmegs . 1.50 

Paprika .  1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white . 156 


CANNED  GOODS. 
VEGETABLES. 


Asparagus—  Per  do*. 

Mam.  white  2%s, unpeeled  Calil..  5.76 

Medium  green  2%s,  Calif. .  6.25 

Tips,  green,  Is .  4.10 

Tips,  white,  California,  Is .  4 . 40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauce,  2s . 76®  .80 

Standard,  plain  or  sauce,  8s .  1.00@l  .05 

Fancy,  plain  or  sauce,  2s .  1 . 15@1 . 25 

Fancy,  plain  or  sauce,  8s .  1.56@1.65 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.60 

Extra  standard  2s .  1.16®  1.25 

Standard .  1  •  10@1. 15 

Soaked .  75.  @  .86 

Beans,  Stringless— 

Fancy  2s . 2.00@2.10 

Fancy  Is .  1 . 10@1 . 20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s .  90 

Standard,  not  stringless,  2s. .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1 . 20@1 . 25 

Yellow  Wax,  standard  cut .  1.00@l.io 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90@1 .00 

Maryland  2s,  Maine  Style . 76@  .80 

Other  standard  grades  2s . 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1 . 60@1 . 75 

Sifted  2« .  1.16@1.86 


Telephone  2s .  1.26 

Sweet  Wrinkled  2s .  1 . 40@1 . 60 

Standard  E.  J.  2s . 1.00@1.10 

Soaked  2s . 76®  .80 

Succotash- 

Extra  fanoy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2a . 95@1 .00 

Pumpkin- 

Fancy,  8s .  1.10®  1.20 

Fancy,  gallons . 

Squash- 

Fancy  8s . 1.20 

Tomatoes— 

6%-ln.  cans,  fanoy  New  Jersey .  1.60 

5%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-ln.  oans,  standard  New  Jersey...  1.15 

Standard  Maryland, No.  3 . 95@1.00 

2-lb.  cans . 75@  .80 

Gallons,  standard  New  Jersey .  3 . 75 

Gallons,  extra  standard  Maryland  2.80@8  00 

Quarts,  glass  jars. .  2.90 

Beets— 

Fanoy  Strawberry  8s . . .  1 . 40@1 . 60 

Cut  8s .  1.10@1.16 

Sweet  Potatoes  8s .  1.15 

Sauer  Kraut  8s . 96®  1.10 

Spinach- 

Standard  Maryland  8s .  1.25@1.40 

Fancy  New  Jersey  8s .  1.40@1.65 

Gallons .  4.75@5.00 


FRUITS. 

CALIFORNIA. 

Apricots—  Per  do*. 

Fancy  8a .  3. 80 

Extra  2)4s .  8  20 

Extra  standard  2%s . 2.66 

Standard  2%s . . . 

Gallons .  8  25@8.65 

Cherries— 

Extra  White  8s . 4.40 

Extra  White  2%s .  3.76 

Extra  standard  White  2%s .  3.60 

Standard  White  2%s . 

Extra  Standard  gallons .  9.75 

Bartlett  Pears- 

Extra  Ss .  8.80 

Extra  2%s .  3.10 

Extra  standard  2%s .  2.75 

Standard  2%s .  2  40 

Plums,  Egg  or  Gage- 

Fancy  3s .  3.00 


Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

ExtraSs .  8.80 

Extra  2%s .  3.25 

Peaches,  Crawford— 

Fanoy  88 .  8.25 

Extra  standard  2%a . 

EASTERN. 


Pears- 


Fancy  New  York  2s . 

Fancy  New  York  State  2%s . . 

Standard  2s . 

1.75 

2.90 

1.60 

Pineapples— 

Sliced  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  l%s . 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

..  2  25@2.40 

...  1.10@1.20 
4.00 

..  1.15@1. 25 

3.50 

Strawberries— 

2s,  fancy . 

8.00 

2s,  extra . 

Raspberries— 

Red,  fancy,  2s . 

Standard  2s. 


FISH. 

Lobster- 

Flat  Is .  5.00 

Flat  %s . . .  2.60@2  76 

Kippered  Herring— 

Is .  1.60 

Alaska  Salmon- 

Pink  Is . , .  110 

Medium  Red.... . . 1.25@1.30 

Choice  Red  Is .  1.40@1.50 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1.26@1.30 

Tallis .  2.00 

Flat  Is .  2. 20 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2. 86@4 .26 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. .  .09% 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Loose  RalBlns— 

Valencia,  4  cr.,  28  lbs . . 

California,  4  cr.,  60  lbs . . 

California,  8  cr.,  60  lbs . 

Per  lb. 
.07 
.08 
.07 

California!  2  cr.,  60  lbs . 

.06% 

Figs- 

@.18 

10 


.09 
•  08% 

.11 

.09 

.08% 

•06% 


Baskets,  1  lb.  and  2  lb . 16 

Layers,  2%-in.,  10  lbs . 

2%-in.,  12  lbs . 

2%-in.,  12  lbs- . 

2-in.,  12  lbs- . - 

Currants — 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb .  cartons,  choloe . 

Bulk,  choice,  60  lbs . 

Natural,  choloe . 

Citron- 

According  to  quality . 19%@  .21 

Lemon  Peel- 

According  to  quality . 11%®  .18 

Orange  Peel- 

According  to  quality . 11%@  .18 

Fard  Dates— 

60  lbs.,  bulk . 

1-lb.  pkgs.,  80-lb.  oase . 

Persian  Dates— 

60  lbs . 

Prunes,  California,  26-lb.  boxes. 

Eplneuse,  20x30 . 

80x40,  choice . 

40x60,  choice . 

60x60,  choice . 

60x70,  choloe . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . 

70x80.  90x100 . 

Prunes  In  25-lb  boxes. 

Fancy  40x  60 . 

60x  60 . 

60x  70 . 

70x  80 . - 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . . . 

40x60 . 


.10 

.06% 

.14 

.07% 

.06% 

.06 

•05% 

.06 


.11% 

•  10% 

.10 


.07% 

.07 


Apples  — 

Fancy,  50  lbs .  .12 

Fancy,  1-lb  cartons . 

Prime,  60  lbs .  .10 

Choice,  1-lb.  cartons. .  .11 

Peaches— 

Fancy,  peeled,  26  lbs . 

Unpeeled,  fancy,  26  lbs .  .12 

Extra  Choice  Muir .  .11% 

Apricots— 

Royal,  extra  fancy,  26  lbs .  .27% 

Moorpark,  fancy,  26  lbs . 

Royal,  fancy,  25  lbs .  .28 

Royal,  choice.  26  lbs .  .20 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lba . 

Valencia,  28  lbs . 

. 40 

@46 

@40 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs . 

.20 

French  Princess . 

.20 

Tarragona,  120  lbs . 

.15% 

Hard  Shell,  100  lbs . 

Braxlls— 

New,  large,  180  lbs . 

.11 

Filberts— 

Turkish . 

Sicily,  130  lbs . 

.12 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

.14 

Pecans— 

Polished,  80  lbs . 

@.12 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

.16 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  26  lbs . 

.18% 

Extra  choice,  boxes,  26  lbs . 

.14% 

Choice,  bags,  126  lbs . 

•12% 

IMPORTED  GROCERIES. 

Imported  Sardines,  100  In  case.  Per  oase. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  17.00@22.00 

High  quarters,  boneless .  24.60@27.00 

Halves,  boneless . 16.00@40.00 

French  Vegetables,  100  In  ease. 

Peas,  according  to  quality . 11.00@20.00 

Mushrooms,  %s,  accord’g  to  qual.  19.00@35.00 
Mushrooms,  %s,  accord’g  to  qual.  15.00®20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18. 00® 20. 00 

Brussels  Sprouts . 12 . 00@16 . 00 

French  Macaroni,  cartons,  26  lbs., 

peri  b . .  .06®  W». 
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Grocery  World  and  General  Merchant  Prices  -Current, 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  ivitli  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ajd  vancms. 


Cotama. 


Hams . 

Lard,  Pure  and  Compound  . 


•43-44 
.  44 


DECLINES. 

Usn 

ADDITIONS, 

Cetama. 

Tub  Butter . 

Cheese . 

Mackerel . . . 

Poultry,  Philadelphia  Broilers . 

.  45 

tom  in  bums  etibytiiio  ion  but. 

Standard  Weight*  per  Bushel. 


Marrow  Beau 
Medium  Beans... 

Pea  Beans  eeeeeeeeeeeeeeeeeeeeeer 

Red  Kidney  Beans..... . 

Hominy  .* . . . . 

Pease . 


leeeeeeeeeeeeeeeee*. 


. . -..to  lbs 

fu*  ct 

•  eeeeeeeeeeeeeeeeeeeUO 

,.6o  “ 
,.S8  '• 
..56  " 

&<( 


■  eeeeeeeeeeeeeeeeeeeeeeeeeev 


Barley . * . 48 

Potatoes . ..56 

Tlaxseed.... . . 58 

Onions . 55 

Sbellbarks  . . . . . . 


CCL. 

Alarm  Cash  Drawer . 33 

ft  1(310  ee«eeee*oe#eeee*eeeeees*eeeeee47 

Ammonia .  3 

Ammunition  . .  A 

trie  Oreaae . . **...  3 

Bajs,  Paper . ** . 4» 

Bag  s»d  Twine  Holders — 33 

Baking  Powder* . .  3 

Barley . *3° 

Baskets..*  •  •Mirrreeeteee  teeeeeeev 
Bath  Brick  eeeeeeea*  eeeeeeeeee«*eeJ59 

BeXnS . *9 

Biacklnf ,  Shoe  * . *..  4 


Bluing  . . 

Brooms  .*. . 

Bung  Borers . 

Butchers’  Sundries.. 

.. . 44 

Batter  Color . 

Candles . . 

Candles . *.... 

Canned  Goods. 

California  Fruits . 10 

Vegetables*  seeeeeeeeeeeeeeeeee  8 

Fish . *11 

Pie  Frnlt . * . -to 


cor.. 

Sardines . . . *..13 

Masts  . . S3 

Soups...  r  5 

Can  Openers . 33 

Capers  eeeeeeeeeeeeeeeeeeeeeeeeeeeeefl7 

Caps,  Gun . . .  6 

Catsup . * . . . **■  1 1 

Cereal  Specialties . **.30 

Cereal  Coffee*. ..*.*.**.** 3® 

Cheese 

•  eeeeeeeeeeeeeeeeeee  eeeceeee^7 

Chocolate  and  Cocoa . *..17 

Chewing  Gum . . . ..|i 

Cider  .*..50 

Clothes  Pins . 6s 

CocoanuL . sr 

Codfish . 35 

Coffee .  5 

Essence .  6 

Chicory .  6 

Coffee  Mills . 32 

Cooking  Herbs . . .  8 

Condensed  Milk . * . ao 

Cream . 20 

Condensed  Mince  Meat . 38 

Corn  Meal. . so 

Corn  Starch . 58 

Cottolene . . . * . 27 

Cracked  Wheat . ag 

Crackers,  Cakes,  etc.,* . 21 

Cranberries  . 

Cutters,  Dried  Beef* . 33 

Tobacco . 64 

Delicatessen . *2 


COl. 

Dressed  Meats.*...**. . .44 

Drugs,  Grocers' . *..47 


®6I* . 

Essence  of  Coffee. 
Extracts. 


!»*»4»***tH«**»S*4*»r 


.17 
..  6 

49 


Fancy  Groceries . ** . 17 

Farina... . ag 

Farlnaceons  Goods . ag 

Faucets  •  •  ••••eeeeeeeeeeeeeceeeeee*  33 

Canned  Fish . * . it 

Fixtures . . . 3a 

Flour . 29 

Flour,  Self  Rising . . . 29 

Flour,  Buckwheat. . 29 

Fly-paper . * . 59 

Food,  Bird . * . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Drled..„35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green..... . . 


Gelatine . 31 

Ginger,  Jamaica..,...* . 47 

Gravel,  Bird . . . jg 

Grocers'  Fixtures... . 32 

Herring . * . 35 

Hominy  and  Grits . 30 

Honey . . . 60 


COL. 

lak . . . ..*.*•„*  •*.•••.37 

Intact  Powder . . . 48 

Ironing  Wax*  •eeeeeeeeeeaeeweeae  59 


Jars  and  Jar  Rubbers . 7 

Jellies . 46 

Junket  Tablets . . .50 


Ketchup*.* 

Goods _ 


.16 


Lard . *44 

Lemons  and  Oranges.* . 

Lentils . * . 30 

Licorice  . . 47 

Lime . * . **37 

Live  Poultry . 45 

Lye,  Concentrated* . 37 

Macaroni . . 3a 

Mackerel. . 34 

Maple  Sugar  and  Syrnp..„io 

Matches . . *..*37 

Measures**. . *... . 33 

Meat. . * . «._..*  44 

Mince  Meat . 38 

Molasses  Mee*eeeeeeeee*«eeeeeeeee«60 

. 59 

. sr 

Mustard,  Prepared*** . 57 

Marmalade . 46 

Noodles,  Egg . 30 


Mucilage* 
Mustard ... 


COL. 

Nuts  * . ****** . 

Oat  Meal . **„„.*. . 30 

Oils* . *.**••*. . 39 

OU,  American . 40 

Olive  OU . 40 

Olives.******.**  •*.•***  .39 


Paper 

ee>eeeee*eeeeeeeee*eeeeeeeee«e4^ 

Paper  Bags . * . 41 

Peanuts..* . * . 

Peas,  Dried . eg 

Pepper  Sauce - * . **se 

Pickles . 4* 

Pickled  Meats . 41 

Plum  Pudding . 46 

Pork  and  Beef. . 43 

Potash . * . 37 

Potato  Chips*.** . 42 

Poultry  Seasoning . *.*43 

Poultry,  Dressed** . *...45 

Poultry,  Live  eeeeeeeeeeeweeeweee  45 

Powder,  Rifle .  6 

Preserves . 46 

Provisions*.. . . . .*..43 

Puddlne . * . *..*31 

Putty  ■..*...•..•■.••.***.**..48 

Rennet . jo 

Rice* . . . 51 

Rice  Flour . eg 

Rolled  Oats  . . * . *....30 

Root  Beer . 33 


Sago  **••**•*•**• . 30 

Salad  Dressing* . *..32 

Sal  Soda* . * . . 31 

Salt* . S> 

Sapolio . * . 55 

Sardines . 13 

Sauce  and  Condiments . 3s 

Sauer  Kraut . 46 

Scales . 3s 

Scoops,  Grocers’ . 33 

Scouring  Soap . 55 

Seeds . * . 33 

Shoe  Dressing . . .  4 

Shot* . *  6 

Smoked  Fish* . 35 

Soap,  all  kinds . 54 

Soda,  Bicarb* . 53 

Soft  Drinks... . . . 53 

Soups  eeeeeeeee'eeueaeaa •••••• see »S 

Specialties . 56 

Spices . * . 56 

Whole . . . 57 

Starch . . . 58 

Stove  Polish . 38 

Soap  Powders* . 55 

Segars . 64 


COL 

Sugars* .  1 

Sulphur . 48 

Sundries . 39 

Syrups . .....60 


Tacks* . . . * . 59 

Tapioca . 30 

Jar . 49 

Tobacco,  Chewing . 64 

Smoking* . 64 

Tobacco  Cutters . 33 

Tubs . 6? 

Twine  Holder . 33 

Twine . 5$ 


Vermicelli . 32 

Vinegar . 43 


Washboards . 6s 

Wax,  Fruit  Jar . 39 

Wheat,  Cracked . 30 

Wheat  Flour . 30 

Wrapping  Paper.** . 41 

Wringers,  Clothes . 

Woodenware . 61 

Witch  Hazel . 48 


Yeast  Cakes . *..63 


SUGAR. 

Confectioners’ Lozenge,  XXXX .  5.60 

"  Powdered .  5.50 

Crown  A .  5.75 

“  Crystal  A .  5.40 

"  Coarse  Granulated .  5.50 

Eagle  Tablets .  6.70 

Crystal  Dominoes .  7.85 

Cut  Loaf. .  6.30 

Patent  Cubes .  3.63 

Powdered .  5.50 

Extra  Fine  Granulated . . .  5 . 50 

Coarse  Granulated .  3.33 

Granulated . . .  5. 35 

Fine  Granulated .  5.35 

"  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . * .  3.40 

"  in  25-lb.  bags  packed  4  in  100- 

lb.  bag .  5.40 

“  in  10-lb.  bags  packed  10  in 

100-lb.  bag .  5.50 

in  5-lb.  bags  packed  in  bbls....  5.55 

in  5-lb.  bags  packed  in  100-lb. 

bags .  5.55 

in  a-lb.  bags  packed  in  bbls....  5.65 

in  2-lb.  bags  packed  in  100-lb. 

bags .  5.65 

in  2-lb.  cartons  in  cases .  5.55 

in  2-lb.  paper  packages  in 

cases .  5.55 

Confectioners’  A .  5.20 

1—  -Keystone  A... .  5.10 

2 —  American  A . 5.15 

3—  Centennial  A .  5.05 

4 —  California  A .  5.00 

5 —  Franklin  B .  4.95 

6—  Keystone  B .  4.90 

7 —  American  B .  4.85 

8 —  Centennial  B .  4.80 

9 —  California  B .  4.75 

10 — Franklin  Extra  C .  4.70 

xi— Keystone  Extra  C .  4.65 

12 —  American  Extra  C .  4.65 

13—  Centennial  Extra  C .  4.60 

14 —  California  Extra  C . 

15 —  Franklin  C . . . 

16—  Keystone  C . 


TEA. 


Choicest.. 


Per  lb. 

ft* 

35 

ft* 

23 

ft* 

28 

ft* 

38 

ft* 

20 

ft* 

35 

ft* 

SO 

ft* 

l6 

ft* 

22 

«* 

28 

(a) 

35 

ft* 

40 

...  29 

«* 

35 

45 

Fine.. 


Choicest  . 


Choicest . 


Ceylon — Common  to  Fine . 


PACKAGE  TEAS. 


*7 

• 

30 

35 

40 

45 

@ 

50 

® 

55 

’5 

@ 

20 

22 

@ 

»5 

3° 

® 

33 

15 

@ 

20 

28 

@ 

3° 

35 

@ 

40 

il 

3* 

s8 

4° 

’5 

% 

»7 

18 

28 

3° 

& 

4» 

Per  lb. 

Lipton's  Teas- 


In  %  &  lb.  In  y  lb. 


.  X . 

.45 

•  47 

.  2 . 

.  .40 

•  4* 

•  3-  . 

.33 

■37 

.  I . . 

.43 

.  2 . 

.40 

.  I . 

45 

.  2 . 

.40 

.  I . 

•  43 

.  2 . 

.40 

Ceylon  and  India,  No 
Ceylon  and  India,  No.  2 
Ceylon  and  India,  No.  3 
Black  and  Green,  No.  1 
Black  and  Green,  No.  2 
English  Breakfast,  No.  1 
English  Breakfast,  No.  2 
Formosa  Oolong,  No.  1 
Formosa  Oolong,  No.  2 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  y%  and  15,  20  and  25  lb.  boxes. 

Formosa  Ceylon,  English  Breakfast,  Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  5^s  and 
15, 20  and  25  lb.  boxes.  Formosa,  Ceylon. 

English  Breakfast,  Gunpowder,  Mixed 

Teas . . . . . 40 

Tetley's  Tea —  Per  lb. 

y  lb.  or  54  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

5£-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . - . 22 

i-lb.  Silver  Sacks .  .225^ 

54-lb.  Silver  Sacks . 23 

5^-lb.  Silver  Sacks . 2354 

%-\b.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  “  “ 

1  lb,  silver  bags .  44  41 

14  lb.  silver  bags .  ** 

y  lb.  silver  bags .  “  44 

Packed  in  cases  containing  100  pounds. 


.18 

.19 

.20 


McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 . 2.00 

No.  50 .  4.00 

No.  zoo .  8.00 


AMMONIA.  perdoz. 

Purple  Ribbon.  16  oz.,  s  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  doz.  boxes .  1.50 

Purple  Ribbon,  54  gals.  54  doz.  boxes .  a. 70 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes . 73 

Colburn's  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  t  doz . 85 


AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  9.  25 

Mica,  y  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 


BAKING  POWDER. 


Per  D01 


y  lb.,  4  doz.  in  case....  1.00 
54  lb.,  *  dor.  in  case....  1.80 

1  lb.,  x  doz.  in  case .  3.45 

5  lb.,  54  doz.  1“  case....  16.75 


Davis'  O.  K.,  5^-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz.  .90 

Davis' O.  K.,  x-lb.,  2  doz . perdoz.  1.65 

Davis'  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  5^-lb.,  4  doz . perdoz.  1.23 

Cleveland's,  5?-lb.,  2  doz . perdoz.  a.a8 

Cleveland's,  i-lb.,  1  doz . per  doz.  4.40 

Leslie’s, y -lb.  cans,  x  ora  dz.  cartons, 4 dz.  cases  .45 

Leslie's,  y -lb.  cans,  2  doz.  cases . 90 

Leslie’s  x-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 8254 

6  oz.  glass,  a  doz . * .  i-<>7 54 

6  oz.  glass.  4  doz . 1.04 

6  oz.  glass,  6  doz .  1.03 

6  oz.  ,1  gross,  in  bbl . per  gross,  X2.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . perdoz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  x  .  25 

x-lb.  cans,  x  doz.  in  case . per  doz.  2.50 


Royal,  xoc.  size,  4  doz.. 


Ralston  Baking  Powder,  i-lb.  cans,  perdoz. 

"  “  44  U-lb.  “  “  “ 

Boston  Brand,  5-lb.  size,  54  doz.  case....per  doz. 

**  j  *•  j  n  n 

l*  54  **  2  41  '  '  « 

•*  2  11  «'*  4t 

Purity  Brand  5  11  y  41  ....  " 


H 

Vi 


.86 

1.30 

*.40 
4  -63 
a. aS 
1.25 
is. 00 

2.50 
•  51 
■75 

6  on 

1.50 

.80 

•45 


8-75 

.78 

6.80 


IB  LACKING— -Shoo.  Per  Grots. 

Shinola . . . perdoz.  .75 

Shinola,  %  grosz  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola  3  doz . pergroaz 

Bixby’a  Best,  No.  z .  a. 75 

“  “  B.  B.  B.  M . per  5^  gross  4.50 

Jacquot  Blacking,  No.  5 .  ...  4.23 

Handy  Box,  French,  No.  as,  large .  10.00 

"  "  "  small .  5 .00 

Mason’s  No.  i,  gross .  s.22 

“  “  *,  “  . . 

"  “  3,  "  t.85 

“  "  4.  “  .  4  55 

<<  it  r  It 

5»  7*5° 

T.  M.  French . per  doz.  i  oo 


SHOE  DRESSING.  p«r 

Mason’s . 

Acme,  1  doz . 

Bixby’s  Royal  Polish,  i  doz . 

Bixby  Tet  Oil  Polish . 

Brown’s  Shoe  Dressing,  i  doz . 

Brown’s,  Armv  and  Navy,  i  doz . 

Boyer’s  French  Dressing . 

ft  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  2. 

Boston  Waterproof,  black .  2 . 

Boston  Jr.  Waterproof,  black,  io-cent  size... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large^  black .  2  . 

Superb  Patent  Leather  Paste  large . 

Champion,  black,. friction  polish .  2. 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polisning . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet . . . .  a , 

Star  Combination,  russet..... . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .atge . 

Bossola  Waterproof  Paste  Polish,  smaD . 

Quick  White,  deans  dirty  canvas  shoes . 

Quick  White,  deans  dirty  canvas  shoes .  2. 

Oil  Paste  black,  never  dries  up,  large  ttns.M 


Do*. 

.78 

1 

:SS 

M 

75 

70 

.70 


85 

85 

00 

75 

00 

85 

75 

75 

00 

75 

75 

75 

4* 

«5 

00 

75 


36 
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Per  lb. 

09  »•<>** 


GREEN  COFFEE 

Rio  Golden  Fancy  •  ••eiee  ••••#••«•  eee  oeoooe  •••••< 

“  Prime  .  . . . 

“  Choice . 

Santos  Peaberry,  extra  fancy . . . 

**  Fancy . . . —  »so 

**  Choice . 

Maracaibo,  Strictly  Fancy,  Mild . 12 

**  Choice 

Washed  Caracas,  Fancy . 14 

Laguayra,  Fancy . 

Java,  Extra  Fancy  Old  Government . *°)4®  •»> 

“  Extra  Fancy . ... .  ©•  20 

"  Fancy .  ©.19K 

Mocha,  Hand  )4  bales,  genuine,  finest.,  ©.19 

Mocha  Seed,  Santos,  Fancy .  @.ic>34 

Mocha  Seed,  Santos,  Choice .  @-ro)4 

ROASTED  COFFEE  IN  BULK. 


©08 

®.07X 

@1*  >4 
©.so  34 
@■09% 
@.«34 

@14)4 

•I0M 


Rl(.,  Extra  Fancy  Golden,. . 

"  Prime . 

•'  Choice . 

Santos  Peaberry,  extra  fancy . 

Santos,  Extra  Fancy . 

”  Fancy . — . 

"  Choice . . . 

Laguayra,  Fancy . . 

Maracaibo,  dl01C©.e«eeeoeooeeooeeeaaoeoeeeeoi 

“  Fancy.... . . . . 

"  Extra  Fancy . . . 

Java,  Extra  Fancy  Old  Government,. 

“  Fancy . 

Mocha,  Finest . 

Upton’s  Blonded  Coffee — 

Mocha  and  Java,  No.  1 . 

“  “  “  a. . 

M  «<  «  . 

3»e*# ••••••••••••• 

4... 


@12 
@.  XO 

®09« 

.16 

•*3 

®»54 

©.is 

©.14 

@•14* 

©.15 

©tjX 

©■•SM 

@•*434 

@.23)4 


.to 

■17 

•14 


Pack  In  tf  and  50-lb,  cans,  and  *5, 50  and  teo-lb.  bags. 


Lovering  Coffee  Co. — 

. . . x\% 

Leader . 

Tap . 

SMtiAl  Na.  fi . 

Special  Drive . xr 

Extra  Value  Blend . 

Bargain  Blend . 10 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE 

COFFEE.  Perlb 

Two  per  cent,  discount 
ox  the  equality  plan. 

New  York  Card  Price. 
Arloaa . 

Arbuckle’s  Seven  Day . 

Lion . . . 

on  package  coffee.  Sold 

100-lb.  Coses.  60-lb.  Cases. 
1534  i5A’o 

io)4  i°34 

13H  13W 

B.  Fischer  fic  Co.,  Hotel  Astor  Coffee,  1  lb.  tins, 

Salndo,  lbs . so 

“  50-lb.  tins . iq 

“  barrels . is 

VIv,  lbs . 16 

“  50-lb.  tins . 15 

*■  bi 


.■6 


barrels.. 


*4 


Llpton's  Package  Cofiee — 

Special. . .  •»* 

Perfection . *0 

Packed  in  30  and  60  pound  cases. 

German- American  Coffee  Co. —  Per  lb 

Trlnnfo,  24  2-lb.  cans . . . *9 

“  48  1 -lb.  cans . 29% 

Trinidad,  60  or  100  r-ib.  cartons . . . so 

“G-A"  Blend,  so  3-lb.  cans . . . 24 

La  Cruzada,  60  or  100  i-lb.  cartons . si)4 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 18  )4 

Tumbala,  60  or  100  i-lb.  cartons . z6% 

Quezal  (after-dinner),  is,  2401  48  34-H>.  cans 

per  J4  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tins . 2734 

Tourist,  24  or  30  3  lb.  tins . 2734 

Almoco,  40  or  60  1  lb.  tins . 20)4 

Almoco,  24  or  30  3  lb.  tins . . . . so34 

E.  L.  C.,  100  lbs.  to  case . 14 

E.  L.  C.,  60  lbs.  to  case . 141Y 

Golden  Drip,  2  lb.  bags,  100  lbs.  to  case . 14X1 

Golden  Drip,  1  lb.  bags,  soo  lbs.  to  case .  1434 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  D tiler’s  “  Kosyr” 

50  tins  in  box... . per  box  3 . 80 

it  tins  in  box . . . .per  carton  .95 

sib.  tins . perdox.  5.75 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  34-groif  Improved 

cans . . . per  gross  *.15 

Floto’s  Coffee  Essence,  34 -gross  cans,  tin 

ends . per  gross  s.70 

Floto’s  Coffee  Essence,  34-gross  cans,  all 

tin . per  gross  t.85 

noto's  Package  Chicory,  »5-Ib.  cases,  perlb.  .04K 

note’s  Vienna  Coffee  Essence,  Manilla, 

34  gross . . . . . per  gross  s.15 

Hummel's  Essence,  tin  can,  34  gross,  per  gross  a. 85 
“  “  tin  ends,  “  “  s.70 

"  "  Improved  “  “  s.15 

Chicory,  Seng’s,  65’s... . 0534 

“  English  Gronud,  bags  about  160  lbs.  .0534 

"  Francks’,  stick,  65  lbs . o634 

"  Muller’s,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 0434 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs......... . . .  s.35 

Blasting,  B,  kegs.  25  lbs .  1. 50 

Duck,  kegs,  1234  lbs .  4.75 

Duck,  kegs,  6tf  lbs .  2 . 65 

FG,  FFG,  FFFG,  kegs,  23  lbs .  4- 75 

FG,  FFG,  FFFG,  kegs,  12%  lbs .  a.  65 

FG,  FFG,  FFFG,  kegs,  634  lbs .  1.50 

Drop  Shot,  1  to  10,  bags,  25  lbs... .  1.85 

BB.  bags,  25  lbs . .  2.10 


-7- 


Sawy. 


BLUING— Dry. 

Barlow's,  small,  2  dos . . . 

large,  1  dos . . . . . 

er’s,  No.  1,  6  dos . 

'  No.  3,  3  dor . 

Colburn’s,  No.  s,  4  dos . . . . 

“  No.  2,  3  doz . 

“  Mammoth,  3  doz . 

“  Ball  Blue,  1  oz,,  3  doz . 

Ball  Blue,  2  oz.,  3  doz . 


Par  Gross. 

.  a. 60 

.  5*o 

.  1.50 

.  3-35 

.  1.60 

.  a. 50 

.  3.60 

.  2 . 60 

.  4.80 


BLUING — Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  34  gross .  3.90 

Cream  Indigo,  2  oz.,  34  gross....... .  3.90 

Cream  Indigo,  4  oz.,  34  gross .  7.40 

Cream  Indigo,  8  oz.,  34  gross .  11.4a 

BUTTER.  Per  lb. 

Tub  Butter 

Creamery,  Extra,  Co-lb.  tubs . - .  .25 

“  First,  “  . . 

“  Second,  “  .  .23 

Third,  “  . >2 

“  Imitation,  30-60 'bi .  .si 

“  5-  and  10-lb.  rolls,  60-  and  100- 

lb.  boxes .  .26 

Ladles,  30-60  lbs.,  bakers'  use . .  .20 

Print  Butter  :— 

Star  or  S.  D.  brands,  1  lb.,  10-50-lb.  bzs.  . 29 

B.  B.,  E.  D.  brands,  so- 50-lb.  boxes .  ,28 

J.  J„  C.  V.,  Gilt  Edge,  Gold  Medal,  eo- 

;o-!b.  boxes .  .27 

Sheaf  (“400")  Elgin,  so- 50-lb.  boxes .  .26 

Sheaf. .  .25 

Milhen  Farm,  lbs.  and  34  lbs .  .30 

Gurnse,  pounds  or  half  pounds .  .  28 

Belle  Spring .  .26 

CANDLES.  Per  lb. 

P.  ftG.,  t'l,  30  lbs  tee... seeeeeeooeeee.ee ooeooeteetee.ee  t 

“  16's,  “  . 1134 

Paraffine.  4's,  6’s,  S’s  cartons,  36-lb.  cases, 

per  lb . . . .  .0834 

Searchlight  Hotel,  16’s,  30  lbs„ . 0934 

Peerless  "  “  “  . . iojJ 

Bright  Light,  “  “  . . per  box  2  os 

Werk’s,  8’s,  30  lbs . . 

“  16’s,  30  lbs . . 

Carriage  Candles,  size  6xi34 . 19 

Martha  Washington,  long  iss . per  lb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars —  Gross 

Pints .  6.40 

Suarts .  6.65 

alf-gallons . .  8.75 


Jelly  Tumble™ — 

Barrels,  sa  dos  •  *••••«•»••••••••••••••••••••«  DOf  dOI. 

(No  charge  for  barrels.) 

Jar  Topi  and  Rubbers — 

Mason’s  Caps,  34  gw.,  ao  rubbers,  per  gro 
Jar  Rubbers — 

Lip,  wide . . . . 

Acme,  wide,  z  dos.  cartons . 

“  medium,  1  dos.  cartons.. 

Reliable,  white  rubber,  wide.... 


.19 


■75 


per  gross 
.....per  lb, 


Black,  medium. . per  lb, 

(as  lb.  lots  s  cent  per  lb.  less.) 


*5 

•45 

•♦0 

.26 

.26 

*5 


V. 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram. ....per  dos. 

“  Sage . .  “ 

"  Thyme. .  " 

“  Savory .  “ 

"  Special  case  ssssortment,  t 
dos.  Sweet  Maijoram,  1 
dos.  Sage,  34  dos.  Thyme, 

34  doz.  Savory . per  case 

Colburn’s  “A”  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

34-lb.  cartons,  1  doz . per  dos. 

34-lb.  “  “  " 

34-lb.  «  « 

34 -lb.  screw  cap  bottles,  a  dos . per  dos. 

34 -lb.  square  cans,  s  dos .  “ 


■  75 
1. as 
.90 

8* 


CANNED  GOODS. 

Tomatoes—  Per  Dor. 

Mrs.  Hancock’s  Frying .  1 . 13 

DuBoii’  Frying .  1.10 

Jersey  King,  No.  3,  Standard  Jersey . 9a 

Silver  Lake,  fancy,  Jersey . 9734 

Hoffecker’s,  standard,  No.  3 . 85 

Plantation,  No.  10,  1  doz .  s  .  45 

Silver  Lake,  No.  re,  1  doz .  2.75 

Golden  Rule,  No.  3,  seconds .  77/4 

Alta,  No.  2 . 60 

Lima  Beans — 

Tinsley's,  extra  small . . .  1.25 

Silver  Lake .  j.co 

Early  Autumn . 95 

Boyer’s,  No.  2 .  1-07)4 

Oxford,  Maine  packed . 87 

String  Beans— 

Extra  Fancy .  1,50 


More  Customers=How  YOU  Can  Get  Them 


By  selling  your  customers  goods  of  such  quality  that  they  will  tell  their  friends  about  them,  and  those  friends  will  come 
to  you  to  buy  those  goods. 

The  housewife  who  insists  upon  the  highest  quality  is  the  customer  who  tvill  give  you  the  most  profitable  trade. 

She  will  buy  more  than  others. 

She  will  pay  better  prices  than  others. 

We  are  spending  thousands  of  dollars  in  our  advertising  and  telling  the  housewives  of  this  country  the  quality  and  con- 

v«.  nicnce  of 


Ueribest  Meads 


to  help  you  cultivate  the  trade  that  is  worth  most  to  you — trade  that  is  attracted  and  held  by  quality. 

Keep  Veribest  Meats  prominently  displayed  on  your  shelves  and  with  a  little  effort  you  will  be  pleased  with  the  results. 


ARMOUR  COMPANY 

oT  (o 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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8  •for' s,  . . 7° 

Aoora,  jb . . . — . . 95 

Accra.  Nc.  a . 65 

Safa,  Nc.  a . 55 


White  Wax - 

Chnmpien . ®7  M 

WlBsom,  N.  Y.,  Na.  10,  i  do* .  3*« 


Beam  (Pork  and  Beans— 

B.  ft  M.,  No.  3,  plain .  1.35 

B.  ft  M.,  No.  3,  taaaata  aance .  1.5s 

Campbell’s,  No.  a,  plain . — , . . 90 

Campbell’s,  Na.  a,  aaaea . . . — . 9° 

Oxford,  Wo.  3 . . . . . .  1 .05 

Narragansett,  No.  3,  tomato  sauca .  1.37X 

Van  Camp’s,  No.  1,  sauce,  4daz . ijft 

Van  Camp's,  No.  a,  sauce,  adoz .  1.32K 

Moore  &  Brady,  No.  3,  plain . 8s 

Moore  ft  Brady,  No.  3,  sauce . 90 

Moore  ft  Brady,  No.  1,  picnic  size,  plain . 4a) 4 

Moore  dt  Brady,  No.  1,  picnic  size,  sauce  ...  .47)4 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain .  97X 

Martin  Wagner  Co.,  No.  3.  tomato  sauee....  1.05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . jo 

Schimmel's,  No.  1,  sauce . 65 

Schimmel’s,  No.  a,  sauce . 95 

Schimmel’s,  No.  a,  plain . . 90 

Bunker  Hill,  No.  3,  plain . 77}* 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  In  tomato  sauce — 

3-lb.  cans,  a  doz . per  doz.,  z.8o 

s-lb.  earn,  3  doz . . .  “  1.40 

i-lb,  cans,  4  doz . . .  “  .90 

i-gel.  cans,  >4  doz .  “  5 .00 

Snanyslde  Pork  and  Beau,  piste  or  la  sauce— 

3-lb.  saas,  a  doz . . per  doz.  .9s 

s-lb.  earn,  j  doz.  . — “  .70 

1 -lb.  ease,  4  doz. .  “  •  45 

i-gal.  cans,  ft  doz..„ . .  "  3.00 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  s . 

Van  Camp's,  No.  0,  a  doz. ..... 


. 

. . per  doz.  .7754 


Corn— 

Paris,  fancy  Maine .  1 . 15 

American  Beauty,  extra  fancy,  Shoo  Peg...  .85 

Cream  of  Susquehanna . 95 

Baker's,  O.  W.,  whole  grain . 82% 

Shoe  Peg,  Susquehanna . 80 

Shoe  Peg,  Osborn's. . 65 

Mark,  crushed . 65 

Rex,  No.  a.  Fancy  Whole  Grain . 65 

Vanity,  No.  s,  Whole  Grain . 6a ft 


—18— 


-  Tres  Fins,  100  cans .  <3-75 

French,  rery  fine,  reo  cans.. .  13.25 

French,  fine,  ieo  cans .  11.75 

French,  medium,  100  cans .  10.25 

Boyer’s,  Midgets .  1.55 

Boyer’s,  Extra  Sifted .  s .  25 

Boyer’s,  Sifted .  1  •  10 

Boyer’s,  Early  June . 93 

{umbo  June  . . 90 

.ittle  Nell's,  Baltimore. . 6a ft 

Hermit  Brand,  No.  0 . . . j*)4 

Beets — 

Silver  lake,  fancy,  No.  3 .  i.eo 

Chatauqua,  No.  3 . 95 

Succotash— 

Quaker,  extra  fancy . . . — ...  i  .oj 

Spinach — 

Champion,  Na.  3 .  1.00 

Shawnee,  No.  3 .  z.  10 

Farren's,  No.  3 .  z.oo 

Farren’s,  No.  10 . 3.15 

Sweet  Potatoes — 

Victory,  No.  3,  s  dos, . — . . . 

Pumpkin — 

Silver  Lake,  No.  3 . 85 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  ft  Co.,  No.  2 . 43% 

Silver  Lake,  No.  10  1  doz .  >  .35 

Asparagus — 

Superior,  large,  No.  2ft... .  3.50 

Staple,  medium,  No.  2ft .  3.00 

Swan,  medium,  No.  2ft .  3.25 

Del  Monte  Tips,  No.  ift .  2.85 

Extra  Tips,  No.  1  ft .  2.75 

El  Dorado  Tips,  No.  jft .  3.7s 

El  Rio,  medium,  No.  s}4>  a  doz .  a. 75 


CALIFORNIA  CANNED  FRUIT. 

Apricots —  Per  dos. 

Extra  Quality .  2.4s 

Extra  standard . 

Standard . 

Pears — 

Bartlett,  extra  quality,  nfti .  e  25 

Bartlett,  extra  standard,  tfts .  a.ao 

Bartlett,  standard,  »ft%, . s.oo 

Cherries — 

Extra  quality,  afta .  a .  55 

Extra  standard,  2fts . . .  a. 50 

Standard,  2  ft . . .  2.25 

Peaches— 

Goddess,  No.  2ft,  ex.  stand’d  lemon  cling..  2.20 
Tioga,  No.  2%,  ex.  standard  lemon  cling...  a.  15 
Valley,  No.  a ft,  standard  lemon  cling .  3  03 
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Thistle,  No.  >K,  standard  lemon  cling .  1 .95 

Agate  No.  s ft,  standard  lemon  cling .  1.90 

Lake  View,  No.  s)4,  yellow  free .  1 ,8e 

Oak,  Sliced,  Lemon  Cling,  No.  1.  4  dos .  1.35 

Columbus,  No.  »ft,  pie  peeled  yellow  free...  1.47)4 
^Columbus,  No.  sJ4,  pie  peeled  lemoa  cling.,  z  .53 

Extra  standard  egg . . . . . . 

Extra  staudaxd  green  gaga  . . . . 

Standard  egg . . . . . . .  1 .45 

Standard  gage . - . .  145 


DOMESTIC  CANNED  FRUIT. 
Apples— 

Wayne  Co.,  No.  10, 1  doz . . .  a. 50 

Booth's,  oval,  No.  3 . ;o 

Blackberries — 

Farren’s,  extra  preserved,  No.  a .  1 .30 

Silver  Lake,  syrup,  No  a .  1.35 

Nigger  Head,  No.  a .  1.07)4 

Spring  Garden,  No.  n . 90 

Blueberries — 

Loggies,  No.  a_.. . 1.30 

Loggias,  No.  1® .....................................  6.S5 

Cherries — 

Silver  Lake,  pitted.  No.  s . 

Flour  City,  white,  Ne.  s . 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  1.25 

Maryland  Leader,  white .  1.20 

P.  &  B.  yellow.  No.  j .  1.4c 

Fears — 

Silver  Lake,  No.  3 . . . . 

Fowling  Creek,  good.  No.  3 .  1 .23 

Ayres  Good,  No.  3 .  1.05 

Raspberries — 

Red  Farmsldo,  extra,  preserved,  No.  s .  1.30 

Pride  of  Rochester,  fancy,  preserved.  No.  1  1.90 
Rhubarb — 

Silver  Lake,  No.  to,  z  doz .  2.20 

Strawberries — 

Anchor,  No.  1 . 90 

Jumbo,  No.  i,  4  doz .  1,00 

Silver  Lake,  No.  e .  1 .45 

Defence,  No.  1 .  1.90 

Pineapple — 

Acorn,  E.  ft  C.,  No.  s .  1.9c 

General,  E.  ft  C„  sliced,  No.  1 .  1.80 

Indian  River,  E.  ft  C.,  No.  s .  1 .65 

Terrapin,  E.  ft  C.,  sliced,  No.  s .  1.60 

Orange  Grove,  E.  ft  C.,  No.  s .  1.33 

Singapore  Chunks,  No.  iK,  4  doz .  1.03 

Wallace,  E.  ft  C.,  sliced,  No.  s .  1.30 

Singapore,  cubes,  No.  ift,  4  doz .  1.00 

Wagner’s,  No.  1,  cocktail,  a  doz . 95 

P.  ft  B.,  grated,  No.  3 . 75 

James,  No.  3,  pie,  grated . 80 

Singapore,  cubez,  No.  1,  4  doz . 67% 
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The  Paul  Tuylor  Brown  Co's 

SlnguporePinoappjc ,  extra  preserved. 

Chop  Tun  Hin,  ft  lb.,  cubes .  73U 

“  H  lb-,  sliced . -  .77W 

'*  1%  lb.,  cubes . ti.oaW 

ift  lb.,  chunks .  . I1.10X 

ift  lb.,  spiral  sliced .  1.15 

"  ift  lb.,  smooth  sliced . ^1.32)4 


CANNED  CRABS,  CLAMB,  LOBSTERS, 
SHRIMPS,  MACKEREL.  KIPPERED 
HERRINQ  AND  OYSTERS. 

Crabs —  Per  dos 

Devilled,  No.  1,  4  doz . . . ....... .  1.17)4 

Devilled,  No.  z,  a  dos . . .  3.95 

Clam* — 

Gold  Label,  No.  1,  4  dos . . . . .  1  05 

Star,  No.  i,  4  dos . 95 

Lobster — 

B.  ft  M.,  No.  1,  flat,  4  dos .  4.65 

B.  ft  M.,  No.  ft,  flat,  4  dos .  a. 45 

B.  ft  M.,  No.  1,  tall,  a  dos .  4.35 

B.  ft  M.,  No.  ft,  flat,  4  dos .  3 . 00 

Star  brand,  No.  ft,  flat,  4  dos .  1.40 

Star  brand.  No.  1,  tall,  4  dot .  3.83 

Star  brand.  No.  ft,  flat,  4  dor . „....  a. 40 

Shrimps — 

Peerless  Brand  (Baratarta),  dry,  No  1, 

adoz . .’. .  1.17)4 

Pserless  Brand  (Baratarla),  new  pickled, 

No.  1,  e  dos .  z.i»K 

Cotton  Bale,  pickled,  No.  z(  e  dos .  i.ie 

Mackerel — 

Plekort’s,  soneed,  Ne.  3,  s  doi..„...„....^„.  j,ig 

Underwood,  soused,  Ne.  1,  4  des . .  1.63 

Underwood,  leased,  Ne.  »,  a  do*. .  1.50 

Oysters— 

Boyer's,  No.  1,  s  dos . . . 99)4 

Boyer's,  No.  a,  a  dea . .  1.80 

M.  ft  B.,  No.  1, 1  des . 92% 

Stewart's,  No.  a,  a  doz..-.. . 1.69 

Stewart's,  No.  r,  a  dos.. . . . .85 

Victory,  No.  1,  s  dos .  ,87)4 

Kippered  Herring — 

Maconache's,  t  dos.,  plain .  1.47)4 

Gold  Label,  No.  1,  spiced,  4  dos . 82)4 

Salmon — 

Gibraltar,  Soekeye,  Ne.  1,  tall .  1 .90 

Glbralter,  Soekeye,  No.  ft,  flat .  1.35 

Hapgood's,  No.  t,  tall,  4  doz .  a.ie 

Hapgood’s,  1  lb.,  flat,  keys . 

Porter's  Best  extra  fancy,  Soekeye,  No.  1, 

tall,  4  doz .  1.70 

Humes,  Karluk,  No.  1,  tall,  4  doz . .  >.42)4 


! 


! 


1 


Make 

Money 

Flies 


It’s  time  to  even  things  up  because  you’ve 
been  losing  money  on  them  by  spoilage  of 
goods  and  annoyance  to  customers. 


BROWN’S  FAMOUS  “FLY  COIL” 


has  nearly  three  feet  of  fly-catching  tape  and 
the  flies  crowd  on  to  it  by  hundreds  and  Stay  ! 
Hang  up  two  or  three  and  rid  your  store  of 
the  dirty  pests  ;  then  just  tell  your  customers 
what  they  are  and  see  how  fast  you  can  sell 
the  Coils.  They  do  more  good  than  “fly 
paper”  and  sell  faster. 

TO  BE  OBTAINED  FROM 

BUCKNAM  &  VANDERPOEL  CO. 

MANUFACTURERS’  REPRESENTATIVES 

198  West  Broadway,  NEW  YORK 


M  BEST  Mm 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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Horseshoe,  No.  s . ... — . ...  i-5° 

White  Bear,  red.  No.  i,  tall . .  x  .40 

White  Raven,  fa . 95 


SARDINES  Imported. 

Chancerelle,  >45,  key .  aj.oo 

La  Champagne,  X*<  key .  17  00 

Billet,  small  Xs .  14.00 

Tricolore,  Xs .  9°° 

La  LUauipagne,  %'*.  kev,  boneless  . 

G  rard,  key,  boneless . . . .  34  0® 

French, 

X*,  Martels . . . . .  9  5° 

Us,  Martels . . . . .  >3-25 

Morel,  fa,  boneless . . . a..  x6.co 

Mustard — 

Xs,  Irma,  100  cans . ...a . a  3-5® 

fa.  Raven,  key,  100  cans .  3-*7 % 

Ws,  Underwood's,  50  cans....... .  3*95 

Us,  Irma,  50  cans.. . . .  3.60 

fa,  Harbor,  4S  cans,  wrapped . .  3.40 

Ms,  Blanchville,  50  cans .  •■37% 

OB- 

Ws,  Irma.  100  cans . . . .  3.65 

Xs.  Continental,  key,  too  cans .  3.40 

fa,  Owl,  key,  too  cans . . .  3.52)4 

Gold  Label,  X*i  oil,  100  cans. . .  6. 40 

"  fa,  mayonnaise  dressing,  100  cans  6  •  40 

“  fa,  “  **  jo  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13.00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 


CANNED  MEAT8. 

Corned  Beef.  Per  dor. 

Armour's  Verlbest,  with  key.  No.  1,  *  dos .  x  .40 

“  “  with  key,  No.  2,  1  do*... „  *.35 

Fairbank’s,  with  key,  No.  1,  2  dos .  x.35 

“  with  key,  No.  2,  x  dos .  2.22% 

“  with  key.  No.  6, 1  dos .  7.00 

*•  with  key, No. 14,  >4  dos.,percate  8.xj 

Jbbjr’s,  with  key,  No.  1,  2  dos . .  1.40 

"  with  key.  No.  2,  1  dos .  *.  35 

Chipped  Beef. 

Mo.  1,  *  dos .  2.2 1 

No.  %,  2  dos .  x.40 

Glass,  No.  %,  2  dos .  1.55 

Glass,  No.  1,  2  dos .  2.50 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dot.  a. 77% 
Beechnut  Sliced  Beel,  No.  %,  glass  jars,  per  do*.  1 . 70 
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Aeme  Sliced  Smoked  Beel.  Per  dos. 

Large  tins,  2  dos . . . „ .  2.6° 

Medium  tins,  4  dos. . . . „  1. 60 

Medium  tins,  2  dos . .  1.65 

Small  tins,  4  dos . .  x  .00 

Large  glass  jars,  1  do* . . . .  2.85 

Special  jars ,  1  do* . . . . . .  2.60 

Junior  jars,  a  dos .  x .to 

Sliced  Bacsa. 

Beechnut  Bacon,  No.  1,  glass  jars .  *.50 

Beechnut  Bacon,  No.  %,  glass  jars . ...  1.42X 

Acme,  large  glass,  x  do*. . . . . .  a. 75 

Acme,  junior  glass,  a  do* . .  x.  60 


Roast  Beel. 

Falrbank'a,  No.  x,  *  do* . . 

Fairbanks,  No.  *,  1  do*... . . . 

Armour’*,  No.  1,  *  do* . 

Armour’*,  No.  a,  1  doc . 

Libby’s,  No.  1,  2  do* . 

Libby’s,  No.  2,  1  do* . 

Kingan'a,  No.  *,  2  do* . .... 

Klngan’i,  No.  *,  1  do* . . 


7-37% 

■-37)4 

1.40 

*• 37 % 

1  *35 

*•35 

x.40 

*  4 *X 


Lunch  Teague. 

Fairbanh’s,  No.  x,  *  doz . . 

Libby’*,  No.  x,  a  doc . . 

Armour’s,  No.  1,  s  dos . . 


3.20 

*80 
a. 70 


Whole  Os  Teague. 

Falrbank's  No.  2,  1  doa . 

Libby's,  No.  aX,  1  doa.. ... 


7.00 

xo.eo 


1  dos.. 


Pottad  Bam  or  Os  Tssgas, 

Armour’s  Yerlbest,  No.  V,  4  doa.... 
Armour’s  Verlbest,  No.  jj,  *  «' 

Libby’s,  No.  X>  4  doa _ 

LIbbv’s,  No.  X.  4  do* . 

R.  &  R.,  No.  X>  4  do* . 

R.  A  R.,  No.  X,  a  do* . 


•  45 
.80 
■44 
.80 
X.I5 
*•95 


Pettad  Chlekea  er  Turkey. 

Armour’s — 

No.  X,  4  do* . ..... . — . . . 

No.  X,  s  dos . . . . . 

Libby’s— 

No.  X,  4  do* . 

No.  X.  2  do* . 

R.  &  R.,  No.  X.  4  do* .  1.75 


Based  Meats. 

Curtice  Brother*,  “  Blue  Label” —  Per  Dos. 

Chicken,  No.  X .  *.85 

“  “  1 .  J.oo 

Turkey,  «  % . . 

“  “  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  s .  11 .00 

Whole  Ham,  No.  xX .  .  7.0 

Whole  Ham,  No.  2X .  10. oo 
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Dayilled  Meats. 
Curtice  Brothers,  “  Blue  Label” — 

No.  so*. 

Per  Dos. 

Ham . . .  1 . 25 

Tongue.. . . . .  x  35 

Chicken . . .  1  85 

Turkey . . .  x.8) 


No.  10  o*. 
Per  Do*. 
e.*5 
».X5 
a  90 
2.90 


Patted  Moats. 

Curtice  Brothers,  “Blue  Label”— 

No.  X  Tin.  No.  KTln. 
Per  Dos.  Per  Dos. 

Ham . . .  1. ao  2.00 

TOUCHY  . . .  i.  ao  o.oo 

Chicken  »•.•«••••••••  ••••••*••»••••••••  1.80  2.75 

Turkey .  1.80  a.  75 


Soaps. 

Snider’s  Tomato  Soap— 

3  lb.  cans,  2  dos....... . 

s  lb.  cans,  t  dos . . . ... 

1  lb.  cans,  4  dos . ....... 

Gallons,  cans,  X  dos . 

Schlmmers.  assorted.  1  lb.,  4  do*..., 

Campbell’s  Assort  ,  No.  1,  4  dos . . . 

Campbell's  Special  Assort.,  4  dos . 

Schimmel’s  Assort.,  No.  1,  4  dos. . . . 


■eeeeeeeeae***** 


*•35 
>•35 
•9° 
5.00 
.*5 
•  *5 
•*7« 

•85 


Curtice  Brothers,  •<  Blue  Label  ”— 
Quests. 
Per  Dos. 

Consomma....^. .  3.1) 

Boulton. . .  3.15 

Beet . . . . .  3.15 

Julienne,, . . .  3.15 

Prlntauier  . .  3.1$ 

Vegetable  •eeseeeeeeeeceeeeee  3*5 

Tomato . . 3.1) 

Ox  TalL. .  3.  i) 

Mock  Turtle .  3.15 

Tapioca  Crecy . .  3.13 

Pea  •  eeeeeeeaeeeeeaeeeeeeeeeeee  3*  >5 

Mutton  Broth .  3.15 

Clam  Chowder . . 3.15 

“  Broth .  3.15 

Chicken  Gumbo . .  3.15 

Mulligatawny .  3.15 

Chicken .  3.15 

“  Broth .  3.15 

Green  Turtle .  6.  50 

Terrapin .  7.1) 


Pas  Dos. 
>•75 
>•75 
1.75 
>•75 
>•75 
>•75 
>75 
>•75 
>•75 
>•75 
>•75 
>•75 
>•75 
>•75 
>•75 
>•75 
*•75 
>•75 
3-5® 
3-75 


X-Ptnts. 
Per  Dos. 

•5 


■5 

•  *5 
•5 

•*5 

•  *5 
•*5 
•*S 
■  »5 
•5 
■*5 
•*5 
•*5 

•  •S 
•*5 
•*5 

•  *5 
•*5 
00 

•  *S 
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CAN  DIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co.—  Per  lb. 

Extra  Mixtures. . .....30-lb.  paila  .08 

Cream  Jelly  Mixtures. . . .  ••  .09X 

Elcroften  Mixtures...... . .  "  .08X 

Fine  French  Mixtures . . .  “  .13X 

French  1  Creams. . .  *•  .09X 

American  Mixtures . . .  '•  .08X 

Variety  Cut  D*ops.„ .  *•  .08X 

Darling  Mints .  ”  .08)4 

Golden  Drip  Bar . 15-lb.  boxes  ,xo 

Sour  Balls . . . . . 30-lb.  pails  .o8$4 

Pancells  Cream  Chocolate . .  “  .>xX 

I  X  L  Assorted  Chocolate. . .  “  .  12 

King  B  Assorted  Chocolate.. .  ”  .13X 

No.  1  Fine  Assorted  Chocolate...  “  ,x6X 

Nonpxurlel  Drops . . .  ”  .13 

Chocolate  Covered  Caramels .  “  .1* 

Dairy  Chocolate  Chips . 15-lb.  palls  ,x6X 

Chocolate  Mints . . . . . 30-ib.  palla  ,  ix)4 

Honey  B  Comb . ax-lb.  palls  .X7X 

Cream  Cocoanut  Balls . . . a8-lb.  palls  ,  xoX 

Cream  Peppermint  . „„30-lb.  palls  .09X 

“  W  intergreen . .  “  .egX 

Wellington  Caramels  . . ..15-lb.  pads  .08 

Fro  sen  Milk  . — - 30- lb.  palls  .xo 

Soft  Jelly  Gum  Drops . . .  “  .07X 

Superfine  “  . . .  “  .10 

Jelly  Beans . . .  “  .08 

wlntergreen  Losengen . .  "  .09X 

Mint  .  “  .09X 

Assorted  "  . .  “  .09X 

Conversation  "  . . s8-H>.  pads  .09X 

C.  A  A.  Crown  Stick . 30-lb.  pads  .08 

Fincelli  Chocolate,  x-lb.  boxes,  30-lb.  oases  ,xiX 

Rock  Candy,  assorted  . . xo-lb.  boxes  ,  09X 

Peony  goods  t«e  see  ••*•#*  eeseeceecXO  boxes  In  cue  4.50 


CATSUP.  Psr  Das 

Beef  Steak  Catsup,  Medium .  2 ,00 

Campbell’!,  No.  8,  2  do* . 87X 

Campbell’s,  No.  8,  Tobaaco . 87X 

P.  P.  Co  ,  Spiced,  No.  32,  5  do* .  1.35 

Home  Made,  No.  8,  4  do* . 65 

Waldort,  medium,  12  ox.,  screw  top,  2  dos . 32X 

Snider's  Catsup : — 

Pints,  s  do* . . .  s. ie 

X-plnts,  1  do* .  1.30 

Quarts,  1  dos .  3.15 

Gallons,  6  jugs  In  crate . per  jug  .85 


Bought  Simply.  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 


Will  you  mention  the  “Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  X-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO  •  Pennsylvania  .  . 


You  grocers  know  the  ups  and 
downs  of  the  breakfast  food  busi¬ 
ness.  You  know  how  dozens  and 
dozens  of  products  have  come  on 
the  market,  filled  your  shelves 
and  stayed  there.  Could  we  possi¬ 
bly  point  to  a  more  convincing 
argument  in  favor  of  the  quality 
of  Egg-O-See  and  E-C  Corn  than 
the  fact  that  the  sales  of  both  are 
constantly  growing. 


Egg=0=See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 
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KETCHUP. 

Curtice’s  "Blue  Label"  Tomato  Ketchup:— Per  Case. 

Small,  25  bottles  in  case .  3  00 

Medium,  25  bottles  In  case .  4.75 

Large,  12  bottles  la  case .  3.75 


CHOCOLATE  AND  COCOA. 


leeeeeeeeeeeeeeeeeeeeeeeee  •< 


Per  lb. 

•  35 
.30 

•  *5 
■  3° 

•  36 


E  Walter  Balter  &  Co’s  :— 

Premium,  12  to  z$  lbs. 

Caracas,  sweet,  6  lbs 

German,  sweet,  is  lbs . . . 

Auto,  sweet,  6  lbs . — . .......... 

Cocoa,  K-lb.  cans,  is  lbs.  In  box... 

Cocoa,  3<-lb.  tins,  6  lbs— . . . 36 

W.  H.  Bakers:— 

Best  Cocoa,  X-H>.  •**•» . P«*  lb.  >34 

"  l-lb.  “  - . — .  "  -35 

Premium  Chocolate,  X>>  is  lbs . . . . 

X*.  is  lbs . . . 3J 

Best  Sweet  Chocolate,  1-51, 6  lbs . „ . 21 

Best  Sweet  Chocolate,  1-5S,  12  lbs . 12 

Hershoy's— 

Milk,  48  J  cent . per  box  1 . 45 

Cocoa,  hpp’s,  X-lb.  tins,  7  lbs . . . 4* 

•7* 

•37X 


’  Van  Honten’s,  6-lb.  boxes,  i-lb.  tins, 


6-lb.  boxes, 


% 


rt  tin, 
tins, 

rr  tin, 

.  _  tins, 

per  tin,  .19 

“  Huyler’s,  «s,  6  lb . . 42 

“  “  X».  «  lb . . . 44 

Bensdorp’s  Royal  Dutch  Cocoa,  ia-Ib.  cases— 

Per  can.  Per  dor. 

{-lb.  round  cans . 19  2.27 

.{-lb.  “  . . 3o  3.60 

i-lb.  "  . . . 59  7.08 

iH-om.  "  jo  cans  in  case  .07 

5-lb.  “  -....1 . . 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
In  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . . . 42 

Sweet  Vanilla,  4  to  lb  •eeeoooosos  eessessoo  eeeeeeeeeeee  •  28 

“  8  to  lb . s8 

Plain  Cooking  Chocolate,  X*ib-  cakes . 36 

Blooker’s  Cocoa  Powder — 

X-lb.  tins,  2  dor.  In  box . per  dor.  1.88 

X-lb.  tlni,  a  doz.  In  box.. .  “  3.50 

i-lb.  tins,  1  doz.  In  box .  “  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  In  case .  “  .50 


Per  lb. 
•55 
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Wilbur’s  Cocoa — 

Breakfast,  X'lb.  tins,  6-lb.  boxes . per  lb. 

"  X-lb.  tins,  6-lb.  boxes . pm  lb. 

Wilbur’s  Chocolate — 

Premium,  X*.  i*-lb . ~ 

Sweet  Dover,  X*i  6-tb.—. 


•35 

•34 


.per  lb.  .33 
per  box.  1.60 


Hooton  Cocoa  and  Chocolate  Co.— 


Cocoa,  labeled,  . 

Cocoa,  labeled,  is . 

Premium  Chocolate,  J4s . 

Premium  Chocolate,  X*—. 


.38 

•  4* 
•33 

•  35 


Lowney’s  :— 

Premium  Chocolate,  6-lb.  boxes,  is  boxes 

In  case,  X-N>-  packages . 36 

Premium  Chocolate,  ia-Ib.  boxes,  6  boxes 

In  cue,  X-lb-  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  za  boxes 

In  case,  X-lb.  packages . 36 

Premium  Chocolate,  is-lb.  boxes,  6  boxes 

in  case,  X'H>.  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  X-H>.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case  X-lb  packages . 30 

Vanilla  Sweet  Cnocolate,  12-lb.  boxes,  6 

boxes  in  case,  X-lb-  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1 . 75 

Cocoa,  6-lb.  boxes,  is  boxes  in  case,  fifth-lb. 

tins . 40 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 40 

Cocoa,  6-lb.  boxes,  is  boxes  in  case,  X-lb. 

tins . . . 39 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  X-lb. 

tins . 

Cocoa,  is-lb.  boxes,  6  Doxes  In  case,  X-lb. 

tins . 

Cocoa,  is-ib.  boxes,  6  boxes  in  case,  i-lb. 

tins . . . 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 

Diamond  Chocolate,  swoet,  X-lb-  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12 "  "  6  “  "  .  “ 

"Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,  12 bxs.  Incase,  X  lb.  tins  “ 
X-lb.tins,  6-lb.  bxs.,  12  bxs.  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  X-lb-  jars,  6-  and  ie-lb. 

boxes . 

Croft's  Cocoa,  }s,  2  doz.  In  box . 

Xs,  61b.  “  . 

X*.  6  lb.  "  . 

5  lb.,  6  cans  Inbox . 

Swiss  Milk  Chocolate,  48  5-c.  cakes.. 


Premlnm, 


& 


12  lb. 
is  lb. 


.38 

.38 

.40 

.40 

•«7 

•*7 


•33 

34 

•33 

*•73 


.40 

*.85 

•33 

:32 

.30 

1.30 

•  3* 

•  3° 


KNICKERBOCKER  CHOCOLATE 
Hasty  Lunch  Chocolate — 

lb.  decorated  cans,  12-lb.  boxes . per  lb. 

X-lb.  "  "  24-lb.  "  .....  “ 

Special  10-c.  packages,  30  to  box.. ..per  box, 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  %-lb-  tins,  6-lb.  boxes . . . 

"  H-lb.  "  22-lb.  “  . 

Bedford  Cocoa — 

Labeled  X-lb.  cans,  6-lb.  boxes . 

“  X-lb.  "  12-lb.  "  . . 

“  |-lb.  "  64b.  "  . . . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  J4S>  6-lb.  boxes. . 

“  Xs,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box, 

*8  0.0  ■«  ** 

J  /*  eeeeeeeeee 

Premium  Chocolate — 

X-lb.  cakes,  ia-lb.  boxes . . 

X-lb.  “  24-lb.  "  . 


CO. 

.30 

.29 

2.10 

•36X 

•36 

•*9X 

.29 

■3*X 

•3* 

,.6X 

.  26 
*•35 
1.40 

*7  X 

•*7 


-so- 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hall  case . 80 

40  “  “  48  to  case . 80 

*4  5-cent  cakes  in  box,  24  to  half  case. . 78 

24  “  “  48  to  ease . 78 


CONDENSED  MILK. 

Eagle,  4  doz .  6.25 

Eagle,  2  doz . . . .  3,15 

Challenge,  4  doz . . . . .  3.75 

Defiance,  4  doz .  3 . 75 

Magnolia,  4  doz .  4. 15 

Rose,  4  doz . . . . . . .  4  03 

Dime,  4  doz .  3.  50 

Winner,  4  doz .  4.C0 

Baby,  1  doz,,  glass .  1.90 

Kea  Cross.... . . . . .  4 . 15 

Peninsular .  4.15 

Leader . ••••••••••• . . . . . .  3.90 

Banner, 4  doz . 4.10 

Star,  4  doz .  4.15 

EVAPORATED  MILK. 

Peerless,  hotel  sire,  4  doz .  3.25 

Peerless,  family  size,  4  doz .  3  15 

Peerless,  5c.  size,  4  doz .  1  80 

St.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  2  doz...M . 

Silver  Cow,  5c.  size . 6  doz.  2.67)6 

Pet,  10-c.  size,  4  doz . per  case  3.10 

Pet,  k-c  size,  6  do*  . per  case  2  65 

Van  Camps,  6  doz.,  small .  .  2.65 

Van  Camps,  4  doz.,  family .  3.C0 

Van  Camps,  4  doz.,  large . . .  3  65 


HIRES  CONDENSED 


MILK 


Per  case. 


Sliver... .  4.25 

Queen .  4.00 

Premium .  3.85 

Blue  Ribbon..  3.85 

Gold,  tall .  3.75 

Gold,  family...  3.15 


Simple  Truth  Tells 

Van  Camp’s  Pork  arid  Beans 

The  simple  truth  about  the  selection,  cooking,  flavor  and  food 
value  of  Van  Camp’s  Pork  and  Beans  with  tomato  sauce  is  all 
the  story  we  have  to  tell  to  send  people  to  the  grocer.  All  he  has 
to  do  is  give  them  Van  Camp’s  to  bring  them  back  and  keep 
them  coming  back  again  and  again. 

No  other  can  of  beans  has  such  a  history  of  care  and  quality 
and  no  other  will  sell  as  well. 

People  who  get  into  the  habit  of  using  Van  Camp’s  Pork 
and  Beans  with  tomato  sauce  will  also  get  into  the  habit  of 
dealing  with  the  grocer  who  sells  them. 

That  means  steady  business  for  you. 

* The  Van  Camp  Packing  Company 

Indianapolis,  Indiana. 


Genuine  Zinc 
Porcelain -Lined  Caps 

for 

Mason  Fruit  Jars 


WRITE  FOR  PRICES 


Eagle  Glass  &  Mfg.  Co. 

WELLSBURG,  W.  VA. 
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COCOANUT.  Per  lb. 

Schopp’s  Shredded,  V-lb.  pkgs.,  15  lbs.  to  case  .23* 
»  “  *  IbS . 22* 

Dunham’s,  5-cent  package . . 

“  *s . „ . 26 

**  *t . 28 

“  %»  and  *s . . . . . .  .26% 

Franklin  Baker  Co’*— 

Braill,  70  U-lb.  packages .  2.50 

"  3S  *-lb.  “  .  »  • 5» 

“  38  *-lb.  and  16  *-lb.  packages .  2.50 

Brazil,  18  i-lb.  packages .  2.50 

“  Shred,  in  pail*,  30  lb* . .  .11 

“  “  In  boxes,  25  lb* . 10% 

“  “  In  barrels,  140  lb* . 10 

Table  Talk,  Thread,  In  palls . n 

“  “  Inboxes . 10% 

“  “  In  barrels,  140  lbs . 10 

Bakers’,  Macaroon,  barrels,  140  lbs . 10% 

“  Slice,  “  1*0  lbs . 10% 

*  Strip,  “  iso  lbs . 10% 


CRACKERS 

A.  Exton  A  Co.: — 

AND  CAKES. 

Bbls. 

. 08 

Bxs. 

08* 

.08* 

.10* 

.08 

Oyster  “  . 

. . 08 

Win*  ScreU . . 

Cracker  Duet . 

>*e*e**.**e***e*  •  ZO 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  mad*  OB  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

.08 

Cocoanut  Ripple. . 

. oS* 

.  10 

■°9 

•°9 

.zo 

•°9 

°9 

.08 

Fig  Bars . .  . 

Frosted  Spiced  Wafer... 

. 08* 

Graham  Wafer . 

Grandma  Cookie* . . 

. .  .08* 

. 09* 

elO 

.09 

.IO 

Iced  Charter  Oak . . 

.09 
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Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . 

Iced  Penn  Treaty . . 

Iced  Vedette  Wafer . 

Lemon  Bar . 

Man- in- the -Moon . 

Milk  Lunch . 

Orange  Cookies . 

Quaker  City  Mixed . 

Salted  Strips . 

Sa  ltines . . 

Soda  Biscuit  XX . 

Soda  Biscuit  XXX . -... 

Spiced  Wafers . 

Sunshine  Cookies . 

Water  Crackers  Star..... . 

Package  Goods — 

Animals . 

Butter  Thin . ...» 

Gingerettes . 

Gold  Medal  Soda  (small) . 

“  “  (large)  . 


.08 


■»9% 

.IO 

•°7 

.09* 

•07  % 

.08 

.08* 

.09 

.08 

■07 

.07* 

.07* 

.08 

.07* 

.08 

.08* 

.09 

.12 

.06 

.06% 

.06* 

.07 

.07* 

.08 

•07* 

.08 

.06* 

.07 

Per  doz. 

.  .50 

1 .00 

,  1 .00 

. . 

.  .50 

. 

•9° 

1  Graham  Wafers .  i  °<> 

Ivinettes . . 

Milk  Lunch .  i*co 

Our  Ginger  Snaps . 5° 

Pink  Tea .  1  -co 

Sugar  Snaps . 5° 

Saltona  Biscuit . . .  *  oi 


Freight  paid  on  3  boxes  to  Pennsylvania  ,New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia, Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WEIN  SENP,  PREPARED  MUSTARD. 
Stone  Pots,  small  sixe,  2  doz.  in  case,  per  doz,  x .  15 
“  “  with  Horse-radish. p.  dz.  1.15 

Stone  Pests,  large  size,  1  doz.  inoase...per  doz.  x.75 
“  “  with  Horse-radish. p.  dz.  1.75 


—82— 

Weln  Soul,  In  bbl* . per  gal. 

“  1  gallon  stone  jars . par  jar  .75 

“  $  gallon  kegs . per  keg  a.  50 

Prepared  Mustard,  inbbls . pm  gal. 

“  “  In  15  gallon  bags, .per  gal. 

«  ‘  In  10  “  “ 

“  “  In  s  “  "  .25-. 40 

“  “  in  2  gallon  palls. ..per  pail  .75 

'*  “  In  1  “  “  .40 

Prepared  Special,  with  spoon,  s  do*.  In  case, 

per  doz .  95 

“  Sifting  top,  2  doz.  In  case. ....pm  do*.  .46 
“  with  Horse-radish,  2  do*,  in  case, 

per  do* . . . 95 


•3 

•»4 

.22 

•34 

■32 

.80 

.26 

75 


.19 
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IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmsnthxler  Swiss  Cheese,  Selected  tub . 

. . . loaf, 

Sap  Sago,  3  to  a  lb . cask,  pm  lb.,  .18,  less 

Roquefort  Cheese,  12  in  case.. per  lb.,  .32%  “ 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  12  in  case... case,  10.50,  single, 

In  tin . per  lb. 

“  i-lb.  tins . per  case 

Camembert,  In  wood  boxes. . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  0*.  bottles, 

per  doz . . .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz . . .  1.75 

Olmutzer  Hand  Cheese,  zoo  In  box .  a. 15 

Edelweiss,  Roma  tour  and  Bler-Kase . . .  per.doz .  4 .00 

American  Swiss,  No.  1 . loaf  .16  cut 

“  “  Square  loaves,  No.  1,  about 

*5  lbs.  each . „ . per  lb. 

Lhnburger  Cheese,  No.  1 . box,  *4  ;  %  box, 

14;  less . . . . . 

Muenster  Cheese . . . . _ . .pm  lb. 

Brick  Cheese,  No.  1 . . .  “ 

English  Dairy  Cheese . .  “ 

Pineapple  (Picnic  sixe),  6  in  bosL. . per  box 

“  (Gem  site),  6  In  box .  " 

Royal  Luncheon  Cheese — 

Dinner  site,  r  do*,  in  case... . per  doz. 

Lunch  site,  2  doz.  In  case- .  “ 

Picnic  size,  2  dox.  In  case . . .  “ 

Trial  size .  “ 

MacLaren  Imperial  Cheese,  Clubslze.per  do*. 

"  “  “  No.  1  size  “ 

“  Roquefort  “  large  size  “ 

“  .  “  “  small  size  « 

Frsmage  d*  Brie,  M.  C.  C.,  1  In  box.. .per  box 
“  d’lslgny,  «  6  In  box...  “ 

Wm.  Tell  brand,  12  In  box .  « 

Neufchatel  (Cow  brand),  15  In  box . per  box 

Star  Cream,  or  Pbila.,  12  •*  ....  “ 
Miniature  Cream,  or  Philo,  12  “  ....  “ 

Hand  Cheese,  8  do* . .  “ 

tt  ^  «  . ^  <1 

“  4  “  Thuringer.. .........  " 


.16 

•*7 

.16 

•21% 

3.00 

2. *5 

3.25 

450 

2.40 

1  *35 
r  .00 
1. 00 
2.4c 
*•95 
>•45 
1. 55 
*•55 

1.40 
•95 

1.90 
•95 
*•35 
■  T 
.85 


WHAT 

YOU’LL 

FACE 

If  you  sell  your  delivery 
team  and  get  a  Lindsley  De¬ 
livery  Car, what’s  before  you  ? 

1.  Getting  deliveries  made 
in  one-third  the  time,  and 
therefore  being  able  to  deliver 
three  times  as  many  goods  in 
the  same  time. 

2.  Getting  them  made  at 
about  half  the  expense  neces¬ 
sary  for  the  team. 

3.  The  best  advertisement, 
with  the  saving  of  money, 
you've  ever  had  in  your  life. 

We’re  not  asking  you  to 
spend  more  money  —  we’re 
asking  you  to  save  some. 


J.V.  Lindsley  &  Co. 

Suite  1112  Monadnock  Bldg.,  Chicago 


The  new  automatic 
cooker  with  which  OnsrQd 
Country  Gentleman  corn  is 
prepared  for  the  market 
is  as  revolutionary  in  its 
improvement  over  the  old 
cooker  as  the  canning  of 
corn  was  in  the  beginning. 

Every  grain  of  OnarQB 
Country  Gentleman  corn  is 
cooked  like  every  other 
grain — even  and  tender 
and  juicy.  None  dry, 
none  tough,  none  over  or 
under-cooked. 

Since  canning  began 
there  was  never  a  can  of 
corn  cooked  that  way  by 
the  old  cooker. 

Iroquois 

Canning  Company 
Onarga,  Illinois 
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Farmer  Hand  Cheese,  4  doz.  In  box... per  box  z.45 

Schutzen  Cheese,  12  in  box  .  “  i  ij 

American  Mountain  Cheese  (Alpen  Ease),  50 
i-lb.  packages . -..per  lb.  .18 

IMPORTED  AND  AMERICAN  MEATS  ANH 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  In  tin . per  do*.  4.75 

“  8  «  .  «  a.75 

Carlsbad  Speck  (Imported  Bacon)  ...»  “  .33 

Imported  Cervelat  Sausage  (Rolfls) . per  lb.  .  48 

Imported  Frankfurters . per  doz.  3 . 75 

Goose  Breast,  Imported,  marked  weight,  per  lb.  .65 

Pate de  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner..by  bbl.  is  less,  per  lb.  .14 

“  Landjager,  short . per  lb.  .34 

"  “  long .  “ 

“  Mortadella,  Dry . per  lb.  .25 

“  Kaackwunt,  25  In  box,  per  box, 

<4-75 . per  doz.  s.40 

“  Cervelat  (K),  50  and  loe-lb.  boxes, 

.21 ;  less . 33 

“  Cervelat,  Blue  Ribbon,  50  and  zeo- 

lb.  boxes,  .19;  less- . 21 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .16%  ;  less . 18 

"  Cervelat,  Tip  Top,  50  and  roo-lb. 

boxes,  .14;  leas . 16 

"I  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23;  less . *4 

“  Salami  (E),  50  and  zoo-lb.  boxes, 

.20;  less . it 

“  Salami,  Bln*  Ribbon,  50  and  zoo¬ 
lb,  boxes,  ,z8)i;  lets . so 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .16%;  lest . 18 

“  Tongue  Sausage . per  lb.  ,z8 

“  Smoked  Braunsohweigcr  Liver  San- 

sage . . . per  lb.  .15 

“  Lochs  Ham . . .  *< 

“  Petit  DaUcaMss  Frankfurters,  plain, 

perdot .  z  .0* 

“  Petit  Dell  cates*  Frankfurters,  with 

Sauer  Kraut . - . per  do*.  1 .0* 

“  Lebanon  Beef  Bologna . per  lb.  .15 

“  Paprika  Speck . “  .18 

Mettwurst,  half-round ... .  “  .16 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

deflen . „ . per  lb.  .14 

Smoked  Thuringer  Bhitwurst . “  .18 

“  Pfcfferwurst., . “  .it 

PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

pe*do* .  4.75 

"  (Derby  Brand),  quart  gloss  jars 

pm  00* .  5 -75 

"  (Derby  Bnuad),  10-01.  jars, 

per  doz . . .  s  50 

Calves’  Head,  In  round  Bn* . per  doz.  1 . 65 

Pickled  Meats.  la  glass., .  “  i.eo 

(Tripe,  Ox-Heart,  Beef  Salad,  fig’s  Feet.) 


Ham  without  a  name  is  ‘‘just 
ham,”  and  has  no  uniform 
quality.  It  may  be  good  once, 
but  you  don’t  know  how 
it  will  be  the  next  time. 

Your  customers  can’t  de¬ 
pend  on  you  if  you  sell  that 
kind  of  ham. 

SWIFT’S  PREMIUM 
HAMS  are  uniform — always 
properly  cured,  tasty,  appe¬ 
tizing.  When  a  woman  gets 
a  PREMIUM  HAM  she 
wants  another  like  it  next 
time.  The  only  way  you  can 
be  sure  to  have  all  your  hams 
uniformly  good  is  to  see  that 
all  you  sell  are  S  W  I  FT’S 
PREMIUM  HAITS. 

Swift  &  Company,  U.  S.  A. 
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3 eel  Salad,  In  glaa* . P«  do*,  i.oa 

“  “  In  pint  jars,  glasi . .  “ 

“  “  In  quart  jars,  glass .  “ 

jmb  tongnes,  In  glass . .  “  ».®o 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

doll  and  Herring,  mixed,  "Y.  M ."  fcbbl.  5.  je  60-75 
“  milkers,  “  J4  bbl.  6.50  75-85 

“  mixed.  Standard,  bbl. 

>4  bbl .  5.50-6.3® 

iolland  Herring,  milkers,  Standard,  bbl. 

54  bbL . 

icotland  Herring,  mixed,  large  fulls,  bbl. 

X  bbl  8.00.. 

•'  milkers,  large  fulls,  bbl 

bbl.  8.00..... . 

darlnirte  Herring,  Imported,  about  40  In  pall.  1.25 

Aoll  Herring,  Imported,  about  25  In  pail.„ .  1. 

, plced  Herring,  Imported,  about  40  In  pail.  1. 

n.  t  j*!-  / _ IV. 


>piC6d  Herring,  Import  . 

Norway  Stockfish,  dry . per  lb. 

Uaties  Herring . per  paK 


00 

00 

15 


BISMARCK  HERRING. 

Pint  sire,  round  tins,  withlkey . ....per  tin  .20 

Juart  “  “  “  “  .35 

1  Qt.  "  “  “  “  -55 

,  Qt.  "  "  "  11  r.io 


SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1 . 10,  2  qt.  tin,  .60,  qt.  tin  .30 
3rat-Haring,  4  qt.  tin,  1.10, 9  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

iCrager’s  Roll-  and  Brat-Haring,  oval  tins, 
per  dos . . . .  *.50 


RUSSIAN  SARDINES. 

imported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . per  pall 

“  10-lb.  paUs . . . .  “ 

Cut  Spiced  Sardines,  per  xo-lb.  pall....  “ 

“  “  5-gal.  keg . ,....per  keg 

Russian  Sardines,  In  glass  jars...— . per  do*. 

NORWAY  ANCHOVIES. 

Original  Package . ...per  X  bbl. 

Repacked  in  5-lb.  pall . per  pail 

11  in  10-lb.  pail . “ 

“  in  5-gal.  kegs . per  keg 

"  In  54-lb.  flat  tins . per  do*. 

“  in  X-lb.  tall  tins .  “ 

“  in  i-lb.  tall  tins .  “ 

Fancy  Kegs— 1 1 1  keg,  .80 ;  54  keg, .  42 ;  X  kef . 

•3*i  54  keg . - 


•  7S 

•  55 
i. 05 

•  75 
2.75 
•■3S 


5 

.60 
1. 10 
9.75 
•95 
x.50 

9.00 
•  SO 


SALT  SARD ELLEN. 

Original  Package,  1902 . per  anker  16.00 

Repacked— kegs,  about  8  lbs . per  keg  3.25 

“  pint  jars . . . per  do*.  6.00 

“  large  tumblers . .  “  *.25 

11  small  tumblers .  “  i.«5 


2*~ 

RUSSIAN  CAVIAR, 
t-ib.  Tins,  per  do*  19.50  54  kilo  Cans,  per  dz. 

54  “  “  10.50  X  “  “ 

54  *'  “  5-5°  54  “ 

54  "  “  *.75  A  “ 


GERMAN  DILL  PICKLES. 
Regular  Sisc. 

60  gal.  cask — abont  2000 . per  cask 

50  “  bbl. —  “  1200 . per  bbl. 

15  “  keg—  “  500 . — . per  100 

10  "  keg—  *•  300 . . . . .  “ 

5  “  keg—  “  150 . — ...  “ 

10  lb.  pall—  “  5a . —  “ 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . per  cask 

48  gal.  bbl . . . per  bbt. 

ro  “  keg . „ . . . per  keg, 

5  ft  (i  ft 

. . . . 

10  lb.  pall . — .. — . per  pall, 


IMPORTED  LBBKUCHEN. 

Dampfhusse  (Pfeflerausse) . per  lb, 

Spitzkugeln . . .  “ 


LBBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  In  pkg...per  bundle 
Basler  Lebkuchen,  No.  1,  6  '  ...  “ 

«  “  No.  *,  6  “  ...  “ 

«  “  No.  3,6  “  ...  " 

Amandines,  9-lb.  tins . per  tin 

"  tins .  “ 


19  5® 
10.50 
5-5® 
*  75 


6. 50 
2.40 

1.25 


.18 

.*5 


•3» 

•  5° 
•75 

1. 00 
5-25 

•  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg . -  4 '5° 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  no-lb, 

bags,  per  bag . . .  2.75 

Green  Kern . . . per  lb.  .  io54 

Potato  Flour .  “  .08 

German  Dried  Pears .  “  .14 

Dried  Mushrooms .  “.60- .  100 

Juniper  Berries .  “  .08 

St.  John’s  Bread .  “  .05 

Bay  Leaves .  “  .06-. 08 

. . . . . . 


-si— 

COTTOL.ENE. 

30  2-lb.  tins . . . per  case 

15  4-lb.  “  . . .  “ 

6 10-lb.  “  .  “ 

Freight  prepaid  on  two-case  lots. 


6.50 

6.50 

6.50 


EGGS.  Per  Do*. 

Nearby,  candled  and  selected, 30-doi.  crates...  .22 

Western . . . 21 


CHEESE. 

New  York,  Full  Cream, new, fancy, 40-lb. bxs.  .12J4 

New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs.  .12 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 23 


FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  cans,  per  lb . 28 

Anchovies,  in  oil,  %  Dottles .  4.50 

“  “  54  “  .  3-25 

Anchovy  Paste,  fancy,  per  doc . - .  4.75 

“  plain,  per  do*. . .  3.75 

Bouillon,  Burnham,  pints,  2  dos.  In  case .  3-75 

“  "  54  pints,  2  dos.  in  case....  2.00 

Capers,  Nonparlel,  54  gallon  kegs .  1.50 

“  “  Quart,  glass . per  dos.  7.00 

“  "  bottled,  %  sire...  .per  do*.  2.35 

«  *<  “  “  .  «  1.90 

11  11  a  54  .  1 1  i.J5 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4.65 
•<  med.  “  “  12  **  •*  5.00 

“  smadl  “  “  24  “  «  4. 75 

Cherries  In  Maraschino,  in  glass,  i-do*.  case...  7.00 
Clam  Chowder,  Burnham,  1  lb.,  4  di.cse.  p.  dz.  .90 
“  “  31b..  s  dz.case  2.20 

Currie  Powder,  pints,  per  do*.. .  3.50 

"  401-1  “  .  2.25 

“  2  0*.,  “  .  I  .  SC 

Russian  Caviar,  54’s .  2.65 

“  54’» .  5  °o 

54’s .  9.50 

*'  i’s .  18  09 
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French  Peas,  Extra  Fins,  per  case. .  16.00 

“  Fins,  per  case .  14.0a 

“  Moyen’s,  per  case . 12.03 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .19 

“  “  Dinner  Biscuits,  per  lb...  30 

"  “  Breakfast  Biscuits, per  lb.  .39 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  do* .  1,25 

“  “  >4  pints,  per  do* . 60 

Salt,  in  4-do*,  stone  jars .  1. 75 

Morris’  Extract  of  Beef,  4  or.,  per  dos .  6, 50 

"  “  “  *0«-i  “  .  3-55 

Anker's  Extract  of  Beef,  120  vials .  4.00 

“  “  “  401 . perdoz.  4.00 

“  “  “  8  o* .  “  7.25 

“  “  "  16  o* .  "  13.50 

Theodore  Marquet  Mushrooms : — 

First  Choice .  25.00 

Choice,  100  tins  per  case .  23. 

Extra,  “  "  .  97 


Hotel.  •'  “  . . . 

Truffles,  A . per  tin, 

/£**••• . 


J9 


$*°° 

6.50 


Shrimps,  Pickled,  small  slse . . . 

Dunbar's  Shrimps,  2  doz.,  per  doz . 

“  Figs  in  Cordial,  1  doz.,  per  doz . 

Bishop's  Figs  in  Cordial,  1  doz.,  per  doz. . 

Crystallized  Ginger,  i-lb.  tins,  per  doz.„ .  4. 

“  “  “  “  .  a. 

Rose’sLime  Juice,  per  doz...c .  3, 

Victor  Rose  Water,  per  do* .  a. 

“  Peach  Water,  per  do*. .  a. 

Pitted  Olives,  per  do* .  * . 

Armour’s  Solid  Extract  of  Beef—  Per 

Size  2  jars,  1  dozen  in  case .  4. 

44  4  “  1  “  8. 

“  8  44  1  “  15. 

44  16  44  %  "  29. 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4. 

“  8  44  1  44  8. 

“  16  44  ^  44  16. 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  3 . 

1  44  medium 44  36  44  .  6. 

1  44  large  44  73  44  .  10. 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4, 

44  16  44  1  44  .  14. 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  2. 

44  12  44  1  44  .  7 

44  5  44  . per  bottle  3. 

44  2  fancy  jugs . per  jug  1, 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  2 

44  12  44  1  44  .  7 

44  5  44  . per  bottle  3 

44  2  fancy  jugs . per  jug  1 


5® 

00 

60 

a5 

a5 

24 

doz. 

45 

20 

9* 

75 

45 


25 

00 

o® 

00 

00 

5© 

20 

5® 

50 


We  make  a  superfine  line  of  Macaroni,  Spaghetti, 
Noodles  and  Pastels,  but  we  don’t  try  to  make  you 
sell  them. 

We  give  you  credit  for  brains — brains  to  select 
goods — brains  to  sell  them.  You  can  influence  your 
customers.  That’s  why  you  are  in  business. 

Wouldn’t  it  be  foolish  for  us  to  ignore  your  power 
and  waste  advertising  trying  to  make  people  demand 
that  you  sell  our  goods?  We  go  the  other  way  about 
it.  We  spend  our  advertising  money  for  you,  not 
against  you  by  giving  you  Universal  Coupons  with 
every  case  of  our  goods.  You  can  exchange  them 
for  many  useful  articles.  It  pays  to  pull  together. 

‘The 

Vienna  RaKing 
Company 

Philadelphia,  Penna. 


WASH  BURN-CROSS  Y  CO’S 


Gold 

Medal 

Flour 


;*JP 


,.y  - 

if  'ss*  vf  yjdmk 

urn-crosbvU 


Now  Sold  by  Philadelphia  Jobbers 


I  N 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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FLOUR. 

Per  Bbl 

.  6.10 

On  Top .  6.3© 

Cerosota . - .  6  15 

Pillsbury'a  Best .  6 . 15 

Taylor's  Fancy .  5  *10 

Semper  Idem .  4-7° 

Pride  of  the  WmL .  4*75 

Sunbeam . . . . . . .  4*  *>5 

Quaker  City . . . . *® .  5*  75 


SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3*5° 

Hecker’s  Superlative,  32  packages .  4.32 


PANCAKE  FLOUR. 


Aunt  Jemima,  36  packages . 

Ralston's  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  2.10 

Uncle  Jerry,  40  packages . 


BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages . 

Hecker’s,  32  packages . 

Fancy,  125-lb.  sacks . per  100  lbs. 


4.60 

4.10 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  Bag. 

Lea's,  white,  Table,  100  lbs .  a. so 

“  yellow ,  granulated,  too  lbs. . .  „ .  s .  so 

“  “  table,  100  Ins . . .  2.10 

Western  yellow,  granulated,  100  lbs.. . ....  1.95 

Quaker,  36  packages .  2.85 

Farina,  Hooker's,  S4  i's,  per  case .  1.40 

“  Schumacher's,  *4  packages,  per  case..  1.05 
Beans — 

California  Lima . per  lb.  .06 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  a.  52% 

Medium,  Fancy,  grain  bags . bu.  a. 55 

Pea,  fancy,  grain  bag* . bushel  2.60 

Pea,  fancy,  Michigan,  grain  bags . bushel  *.50 

Red  Kidneys- .  “  2  00 

Peas — 

Green . . . . . per  bushel  2.60 

Scotch . “  s.6o 

Split,  yellow. . . "  a. 10 

“  green . . . “ 
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Lentlls — 

000000,  iso-lb.  bags . .per  lb. 

Less  quantity .  “ 

Shaker  Corn — 

Fancy,  barrels . per  lb. 

Less  quantity .  .  “ 

Hominy — 

Lea’s  Breakfast,  10  pkgs . case 

Lea's  Pearl,  100  lbs . per  bag 

Sohumacher’s  Breakfast,  10  pkgs.  to  case.... 

Western  Pearl,  100  lb.  bags . 

Western  Grits,  100  lb.  bags,- . 

Barley— 

OO . •• . 

Mo.  3,  1  oo-lb.  bags . . . „....„ . 

Noodles,  Climax,  94  10c.  pkgs.,  ssst.,  case . 

“  “  48  5c.  pa**.,  case . 

“  “  asstd.,  *4  je.,  is  roc.  case... 

"  Smith’s,  30  is  c.  packages . 

“  "  assorted,  |  and  10  c . 

Golden  Egg,  j  and  10  cent . 

Golden  Egg,  5  cent . 

Golden  Egg,  10  cent . _ . 

Oatmeal,  t>,  per  bbl......... . 

“  '*  kegs  100  lbs.,  per  keg . 

Oaten  Goads,  In  cases— 

A  vena,  18  packages..... . 

Banner  Cats,  so  package*. . . . 

H.  O.  Oats,  18  packages . 

Mother's,  x8  paccages . . . 

Quaker,  18  small  sit*. . . . 

Quaker,  20  large  sise . 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs . 

Avena,  per  ksg,  90  lbs . 

Standard,  180-lb.  bbls.. . . 

“  go-lb.  bags . — . . . 

Sago — 

Fine,  bags  about  160  lbs . . . 

50-lb.  lots . . . 

Admiral,  Pearl,  *4'! . . . . . 

Tapioca,  Instantaneous,  50  *’«. . 

“  Colburn's  Hasty,  36  pkgs . 

“  Minute,  ^ -gross,  per  box . 

“  Flake,  abont  1*5  lbs . .per  lb. 

••  “  less  quantity .  “ 

“  Penrl,  150  lbs .  " 

“  “  less  quantity .  " 


°5./ 

.0534 

•°s34 

.06 


1.50 

2.25 

1.3° 

*•75 

*  75 

.05X 

*■5° 

*  •  *5 

1.25 
1 .20 

I.90 

1.9® 

*•55 
*•55 
1.55 
6  55 

3- 45 

Per  case 

*-4234 

4- 35 
*.30 
*•75 
*•45 

4- 35 

5- 9° 
3-15 
5.60 
2 . 7» 

•03K 

•04/s 

■  0i% 

•°73f 
2.85 
•  0434 

■  03% 
.0434 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . esse  3.05 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food,  *4  s’s . .per  case,  3.85 

Ralston  Health  Food,  24  s’s,  packages  “  3.00 


Better  Than  Mill  or  Meat 


Royal  Peanut  Butter  is  one  of  the  most  healthful 
food  products  ever  manufactured.  We  want  you  to  tell 
this  to  your  customers,  and  as  a  real  incentive  for  you 
to  do  so  we  are  going  to  give  you  the  money  we  would 
otherwise  use  to  tell  consumers  of  its  merit.  Universal 
Coupons  packed  in  every  case  from  January  i,  1908. 
Remember,  it  is  the  best  thing  of  its  kind  ever  made. 
You  make  a  splendid  profit  on  it  and  the  coupons  are 
exchangeable  for  any  article  of  merchandise  you  may  need 
for  your  home  or  store. 

Cleveland  Health  Food  Co. 

Cleveland,  Ohio 
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Purina  Whole  Wheat  Flour,  20  5's . per  case  4.20 

Egg-O-See,  36  packages . . .  a  .  70 

Egg-O-See  Corn  Flakes,  36  packages .  a .  70 

Cook’s  Mako  Rice,  36  a-lb.  packages. .  4.30 

Force  Food,  36  packages . . .  3  20 

Maul  Flake,  16  "  4.05 

Malta  Vita  Corn  Flakes,  36  packages .  3. 85 

Malta  Vita  Wheat  Flakes . 

Post’s  Toasties,  24  packages .  a .  70 

Shredded  Wboie  wneat,  50  packages.. .  5.00 

“  “  “  *5  “  . .  2.60 

Cream  Wheat,  36  packages .  4 . 50 

Flaked  Rice,  Cook’s,  24  packages .  2 . 70 

Wheatlet,  30 packages .  3.35 

Wheatena,  36  Packs . . . . .  4.20 

Grape  Nuts,  24  packages .  2 . 70 

Korn  Kinks,  36  packages .  1.4a 

Pettijohn’s  Food,  18  packages .  1.75 

Presto,  18  packages .  1 .50 

Quaker  Puffed  Rice,  36  packages .  2  .65 

Quaker  Wheat  Berries,  36  packages .  1 .70 

Trlscult,  30  packages .  2 . 50 

Kellogg’s  Toasted  Com  Flakes,  36  packages.  *.?o 
Zest,  24  packages,  15  cent  size. .  s  80 
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macaroni.  perlb 

Larosa  Alphabets,  square,  *5  lbs . . . 05J4 

“  Elbows,  “  “  . .  .osK 

“  Marcaronl,  long,  “  05)4 

“  “  square  “  . . . 06 }«, 

Larosa  Spaghetti,  long,  *5  lbs .  x>53(, 

“  Vermicelli,  square,  “  .05)4 

“  Macaroni,  bulk,  “  05)4 

Anger  Baking  Co. — 

“  Golden  Seal”  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages .  1. 80 

24  10-cent  packages .  1.80 

“  Plain”  Noodles,  24  i-lb.  cartons. .  1.80 

“  “  48  34-lb.  “  .  *.90 

Egg  Alphabets,  48  5-cent  packages .  1.80 

Egg  Barley  (Eier  Gerste),  48  5-cent  pkgs .  1 .80 

94  5-cent  ABC  and  24  5-cent  Egg  Barley ...  1,80 
Macaroni  and  Spaghetti,  "La  Fleur  de  Lis” 

brand  (French  style),  25  1/1  cartons .  2.25 

"Golden  Seal"  brand,  25  1/1  packages  Gong)  1.88 
“  "  481/2  “  5-c.  size  1.80 

"Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons .  2,00 

"Goldenseal”  Egg  Macaroni,  25  10-cent 

cartons- .  1.88 

"Imperiale"  brand,  25  1/1  packages  Gong).,  1.88 
Vermicelli,  ABC  (alphabets)  Elbows,  1-10. 

cartons,  24  packages .  1 . 91 

Spice  Drops,  in  baskets,  20  lbs .  1 , 6* 

“  in  boxes,  IS  lbs .  1.00 

Small  Lcbkuchen  (Honey  Cakes),  10  5-cent 

packages  In  bundle . per  bundle  .  30 

Balk,  is-ib.  wooden  boxes . - . 08 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  dos  1 . 10 

“  Acidulated .  "  1  10 

Cox's,  large .  “  *-57)4 

“  small... .  11  .95 

Plymouth  Rock,  Pink  or  White... ....  "  1.20 

Nelson's . per  dor.  1.  35 

"  small .  “  .  .95 

Bromangelon,  assorted  3  doi .  "  -87)4 

Fruit  Puddtne.  2  doi.,  asst,  flavors  ...  "  .80 

Jell-O,  assorted  flavon,  s  dor .  “  -8734 

Jell-O  Ice  Cream  Powder,  2  do* .  "  .9734 

Jellycon,  1  doz.  in  case . per  doz.  . 87*4 

Jellycon,  assorted  flavors,  334  doz . per  doz.  .8734 

Chalmer's,  shredded .  t.oo 

Chalmer's,  granulated .  1.00 

Chalmer’s,  No.  1  packages . 45 

Peter  Cooper . 80 

Tryphota . per  dot.  .95 

Imperial  Wine  Jelly . per  doz.  .95 

“  “  . . . per  gross  11.00 

Gelatine,  McKinley's . per  doz.  .85 

WotmoreT  Donnie  Refined,  36  zoo. 

pkgs . . . ..  . per  case  2 . 70 

Puddlne,  assorted,  a  doz  . . .....per  case  1 .60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 


FIXTURES. 


H.  F.  Heaccck- 

Scales,  No.  i/Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7.00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

6oo-!b.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 


MATCH 

is  the  only  one 
that  never  gets 
soft  and  never 
drops. 

All  Jobbers.  Prices  Will  Interest  You. 

OHIO  MATCH  SALES  CO.,  New  York,  N.  Y. 


The  Ohio  BlueTip,  Double  Dip 

SAFETY 


Philadelphia  Office  and  Warehouse,  41!  Marshall  Street 


the  Housekeeper  if  You 
to  Hold  Her  Trade :: 


Most  housekeepers  have  a  lot  of 
trouble  getting  brooms  that  please 
them — you  know  how  particular  they 
are.  We  are  making  brooms  to  catch 
the  trade  of  this  class  of  people.  Is 
there  any  doubt  in  your  mind  that  you 
can  sell  such  brooms — and  keep  on  selling  them  ?  If  there  is  we  will 
dispel  it. 


Chipman  &  Wills  Broom  Co.,  5  Granite  St.,  Philadelphia,  Pa. 
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1|  Scoops,  Galvanized,  Flour . 30 

[:>  Scoops,  Galvanized,  Sugar . 25 

|!  Scoops,  Galvanized,  Starch . 15 

||-!  Tobacco  Cutters .  I25 

Alarm  Money  Drawers .  1.5° 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3-5° 

Barrel  Covers,  19  in .  3  00 

Cheese  Cutters .  15  00 

Bung  Bores,  No.  2,  1  ]/z  to  2  in . *  I-5° 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45  00 


Less  25  per  cent,  discount. 


Philadelphia  Scoop  Co’s  Sugar  Scoops:— 

Indestructible,  No.  4 . per  do*.  9.00 

"  5 .  “  12.00 

ei  6 .  u  15.00 

Ex.  Galvanised  Steel  Blades,  No.  3..per  doz.  4 .  so 


X  Quality,  No.  3., 

«  a 


a 

it 


»**<.**s*«**t  ******** 


5-40 
7.  20 
2.60 
3.00 
3-<o 


Sherer’a  Ecllpio  Counter* 

No.  of 


No. 

Length. 

Drawers. 

Each. 

6%, 

3  feet  8  inches, 

9 

15. 00 

4  feet  10  Inches, 

IS 

20.00 

*°X, 

•5 

25.OO 

laX. 

7  feet  slashes, 

18 

28.00 

*4)4. 

8  feet  6  Inches, 

21 

31.00 

i«K. 

9  feet  8  Inches, 

*4 

35.00 

*»X. 

so  feet  so  Inches, 

*7 

40.00 

sow, 

is  feet, 

30 

45-00 

Capacity  of  Drawers,  40  to  60  lbs,  each. 

Seales,  Doll's,  Grocer*',  without  weights,  Tia 
Scoop  sad  Iron  Plate,  No.  i 

It  fi  tl 


it  11  1 

Grocers’,  without  welchts,  Brass 
Scoop  and  Brass  Piste,  No.  i 
“  “  1% 


11  11  | 

Batchers’,  without  weights, No.o 

“  “  1 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  doz.  In  case . per  dos.  .  90 

Tins,  Keyed  (Jewel)  2  dos.  In  case..  “  .95 

Large  cartons  or  tins,  s  dos.  In  case  “  2.00 

Dime  Tumblers,  2  doz.  in  ease.. .  "  .90 


THREADED  FISH.  Per  doz. 

Swansdown,  z  doz . 

Osprey,  2  doz . . . 


MACKEREL. 


see  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  a... 

Ex.  Norway,  No.  3...  23.00 
Ex.  Norway,  No.  4...  20.00 

Ex.  Bloaters,  xxx .  35  00 

Ex.  Bloaters,  xx .  30  00 

Ex.  Shore,  No  1 .  24  co 

Large  Shore,  No.  1...  20. co 
Med.  Shore,  No.  1  ...  22.00 

Large  Irish,  No.  1 . 

Extra  Irish,  No.  2 .  17  00 

Medium  Irish,  No.  a..  16,00 

Small  Irish,  No. 2 .  15.00 

Irish,  No.  3 . 

Large,  No.  2 . 

Herring. 

Lab.  Split,  Lg.  No.  1. 

Lab.  Split,  Lg.  No.  s. 

Shore,  Round,  Large.  7.00 
Shore,  Round,  Med...  6.00 

Ocean  Whltensh .  4.00 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00 

Shad,  No.  a.  Mesa..... 
Haddock,  Pickled  ....  6,co 


100  lb. 

50  lb. 

so  lb. 

81b. 

12.10 

6.  25 

1  40 

1. 17 

10.60 

5.5o 

1.25 

i.es 

18.IO 

9 -25 

2  .CO 

1.65 

15.60 

8 .00 

*■75 

*•45 

12  fo 

6.50 

*  -45 

I  .21 

10.60 

5*50 

1.25 

I  05 

II.60 

6. 00 

1  -35 

Z.I3 

9  OO 

4  65 

I  .13 

■93 

8  60 

4  lo 

I  °5 

•*9 

3  10 

4  25 

1.03 

■*5 

4.10 

3.60 

2. 60  1.50  .43 

I. IQ  4.25  1  OS  ,85 

3.60 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbe . „ . . . .  .08 

Gilt  Edge,  40  lbs . . . . 06 

Favorite  Middies,  60  lbs . 13 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  z-lb.  bricks,  40  lbs . . . 07 

Snow  white,  i-lb.  bricks,  20  lbs.- . 08 

Favorite  Cod,  *-lb.  bricks,  40  lbs . 08  J4 


STAR  BRAND  BONELESS  HERRINS. 
Tins,  keyed,  large  size,  1  and  2  doz.  in  case....  1.30 
“  small  size,  2  doz.  in  case . 90 


Glass  Tumblers,  sealed,  2  doz.  In  case .  1 .30 

Screw  Top  Jars,  a  doz.  In  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . . . eg 

Large  Bank . . . 08 

Medium  Bank . . . .07 

Pollock . 05 


HftbC. »»«««» 00 ooooeeooeeeoo 000 oooooose  . .  4^ 

In  original  meet,  450  lbs.,  £c.  less 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  ,17 

Small  Extra  Scaled  Herring . per  box  .  17 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . . . per  lb.  .27 

Cromarty  Bloaters,  50s . per  box 

“  «  too*  “ 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . .  .0914 

Fancy  N.  Y.  State,  48  1  lb . . . og% 

Apricots — 

Extra  Choice  Royals,  25  lbs . . . 14 

Standard  Royals,  23  lb#_ . 13 

Cherries — 

California,  nnpitted,  Black,  15  lba . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . 07K 

Gold  Medal,  loose,  *5  lbs . . . 07 ya 

Private  Growth,  extra,  cleaned,  36  lba . 07)4 

“  cleaned,  30  lbs.  bulk. . .  .07% 


Peaches — 

Fancy  Muirs,  50  lbs . 11 

Extra  Choice  Muirs,  50  lbs . . . og% 

Choice  Muirs,  50  lbs . . . o8)4 

Ectra  Choice,  Yellow,  25  lbs . c8% 

Choice  Yellow,  50  lbs . 08 

Pears — 

Choice  Caliternla,  Bartlett,  25  lb . 10 


PRUNES. 

Boaes. 

Extra 

Fancy 

Cal. 

Fancy 

Cal. 

StaDd. 

Cal. 

20-  30,  25 

lbs . 

30-  4°.  *5 

.  .08)4 

.08 

•°7)4 

40-  50, 25 

■  .07  % 

■  07% 

•0754 

40-  50, 50 

50-  60, 25 

■  07% 

.07 

•06  % 

50-  60, 50 

■  07 

■06% 

■ob% 

60-  70,  25 
60-  70,  50 
70-  80,  25 
70-  80,  50 

it 

if 

•  -06% 

.06% 

.c6 

80-  90,  50 

•  .<>5)4 

•05% 

90-IOO, 25 

4 Vi 

90-100,  50 

.04 

IOO— 120, 50 

Raisins-- 

Muscatels,  4  crown,  50  lb. 

*<  „  •<  to  lh 


M  50  ID  . . . 

Cal.  Thompson  Seedless,  50  lbs.„ . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbs . 

Gilabert's,  Layer,  Valencias.  a8  lbs . 

Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 

Butterfly,  fancy,  36  is . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . . . 

Citron,  fancy,  boxes,  10  lbs . . . 

“  fancy,  25  lbs . . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 

Orange  Peel,  fancy,  boxes,  10  lbs.,  net . 


•  °sK 


.06 


•  °5% 


■°7% 

•07% 

■07% 


.07 

.l6 


.ii)4 


CEREAL  COFFEE. 

Poe  turn  Cereal,  15 -cent  size,  s  dozen.. . 

“  ss-  «  1  “  . . 

“  15-  and  as-cent  size,  assorted.. 

Grain- O — 

Caae  No.  4  1  doz.  16-cent  size,  %  doz. 

25-cent  size  in  case  . . „ . per  caae 

Case  No.  5,  1  doc.  aS-eent  sice . “  “ 

Caae  No.  6,  2  dos.  15-cent  sice . .  “  “ 

2  doz.  15-cent  size.  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  size . 

Knelpp’z  Malt  Coffee 
24-26  os.  package,  packed  s  and  4 

dos.  In  case  . . . per  doz. 

t4-ia  oz.  package,  packed  e  oc.  In 
caae- . . . . “  *• 


Perfection  Rye  Coffee  24  1  lb.  pkgs 


2.70 

2.25 

1.50 


*•30 

».«5 

*•47* 

*•75 

*•15 

1.15 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz.  .65 

Tumblers,  5-c.  size,  2  doz .  “  .45 

Tumblers,  10-c.,  Lord's  Prayer,  a  doz.  "  .80 


Grocers  who  are  posted  will  not 
accept  a  Coffee  Mill  unless  it  bears 
the  name  “ENTERPRISE.”  The 
excellence  of  the  grinders  has  been 
proven  by  many  years’  efficient  ser¬ 
vice.  •  The  strength  of  their  con¬ 
struction  cuts  out  the  expense  of 
repairs,  and  the  beauty  of  their 
finish  makes  them  an  ornament  in 
the  store.  Get  our  catalogue  at  once, 
illustrating  every  desirable  kind  of 
Rapid  Grinding  and  Pulverizing 
Mills,  from  the  smallest  hand  mills 
up  to  the  most  powerful  electrically 
driven  mills. 


The  Enterprise  Mfg .  Co.  of  Pa . 

PHILADELPHIA,  U.  S.  A. 


MARKEl 

t 

“ENTEi 

Jt 

PH 

USE** 
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. per  bottle 


INK. 

Arnold's,  black,  3032 . 

Continental,  red,  1  doz . . 

“  black,  3  doz . 

Royal,  black,  3  doz . 

Stafiord,  Commercial,  3032,,, . per  bottle 


.48 
•  3° 
.25 
•25 
.58 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys —  No.  o.  No.  1. 

Macbeth  Pearl  Top .  3.9s  4.10 

Acme,  Victor  Top .  3.60  4.20 

Pore  Flint,  Luster  Top... .  3.00  3.60 

Crystal,  Crimp  Top .  2.10  2.70 

No.  o.  Tubular  Lantorn  Globes . 5  doz. 

Cold  Blast . . . ihi  doz. 

No.  1. 

Jumbo  Chimneys,  plain . per  doz.  .75 

"  “  dec.,  107,  “  -9° 

No.  o.  No.  1. 

Banner  Burners . 45  -55 

No  charge  for  packages. 

Oil  Cana¬ 
l-gallon,  Glass . per  doz 

1-  “  Galvanized .  “ 

5-  “  Lenox,  Spout .  “ 

S-  "  “  Spigot .  “ 

5-  “  Columbia .  “ 

5-  “  Banner . . .  “ 

5-  “  Climax,  Pump .  “ 

S-  “  Home  Rule,  Pump .  “ 

Lanterns — 

No.  o,  Standard. . . . per  doz. 

No.  o.  Dash . . .  “ 

Cold  Blast .  “ 


6  doz. 
No.  2 
4.80 
4.80 
4.20 
3-  3° 
2-75 

ii? 


O.  2. 

.85 

I.  OO 

No.  2 
•  75 


2.25 
a.  10 
5.00 
5-50 
7.00 
8.00 
10.00 
is. 00 


4- 75 
7.80 
8.00 


LIME. 

Prepared,  s  doz.  In  case . per  doz*  .  52  % 

Chloride,  sifting,  23  lb.  boxes,  1  lb . per  lb.  .»shi 

“  “  15  lb.  boxes,  hi  lb .  “  .065* 

Acme,  1  lb.,  sifting,  15-lb.  boxes . 05)4 


LYE  AND  POTASH. 


Banner,  4  doz. . . . 

Babbitt’ s  Potash,  4  doz . 

. per  caao 

.  (< 

11 

3-»5 

3 -3° 
3-25 

1.87)4 

Rod  Seal,  t  doz. 

1 

“  4  doz . 

11 

3-65 

Popular,  4  doz . 

a 

1.45 

MATCHES.  Pergro 

Ohio  Blue  Tips — 

200  s,  1  gross . 

. per  case 

1.70 

500’s,  100  packages . 

3.25 

5co’s,  1  gross. . 

4-5° 

..per  case  3.75 


Ohio  Noiseless — 

500's,  1  gross . . 

King  Bird — 

100’s,  3  gross . per  case  2 . 85 

500’s,  1  gross .  u  4.00 


-88- 

Swlft  ft  Courtney’s,  zoo's,  1 -gross  case .  1. 75-1. 90 

"  4»'*.  *  “  «...  3-5<>-3-70 

"  S«>'».  *  "  .....  3-75-4  00 

Blue  Hen,  soo’s,  1  “  .....  1.50-1.60 

“  soo’s,  x  "  .....  4.00-4. 15 

Per  Gross. 

Vulcan  Parlor,  65*1 . 41 

“  100's,  5-grosz  In  case . 90 

“  500’s . — ...  3. 95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gro as  cases. . 55 

No.  37,  5-gross  cases. . 50 

“  100’s,  5-gross  cases .  .90 

"  No.  15,  gross  cases .  1.20 

“  No.  32,  5-gT0zs  cases. . 55 

Safety . 45 

Mazeppa.  Parlors,  500’s. .  3-50-3.75 

Searchlight,  500’s. . .’  4.25-4.50 

Press,  200's. . 1.80-1.90 

.  “  5oo’s . 4-50-4-75 

America,  100’s .  1-30-1.35 

American  Paraffine,  500’s,  ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  hi  gross,  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

tohn  Bower  ft  Co. 

Earrels  and  half  barrels,  Superior . per  lb. 

iS,  37  and  68-lb.  buckets,  “  .........  " 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  •'  “  .  " 

5-lb.  glass  jars,  6  In  case.  “  . per  case 

18, 37  and  68-lb.  belts.,  XXX,  Superior. .per  lb. 
5-lb.  gl.  jars,  6  in  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  F all-mount . pet  lb. 

18,  37  and  68-lb.  buckets,  "  .  “ 

Wm.  J.  Troth 

Barrels  and  half  barrels,  Famous . per  lb 

18,  37  and  60-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  In  crate,  *'  . per  crate 

5-lb.  “  6  “  “  .  " 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 
5-lb.  glass  jars,  6  Incase,  XXX,  “  per  case 

Barrels  and  half  barrels,  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  " 

Campbell’s  Mince  Meat,  30-lb.  palls .  “ 

Mrs.  Wells’,  bbls.  &  hi  bbls.  ft  30-lb.  kits, per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  kits.. per  lb. 
Crescent,  bbls.,  54  bbls.  and  yo-lb.  kits  “ 
Schlmmel’s,  30-lb.  Kits,  bbls.,  hi  bbls... per  lb. 
“  18  and  37  lb.  Kanaklns....„  “ 

"  10-lb.  Kkns  ,  6  to  crate...per  dot. 

“  5-lb.  “  “  “ 

*'  5-lb.  Glass  Jars,  6  to  case  “ 

National,  30-lb.  Kits,  bbis.,  hi  bbls . per  lb. 

Southwark,  30-lb.  pails,  bbls.,  hi  bbls.  “ 


•  o8« 
•«9 
6.25 

3«5 

3- 80 

•13 

4- 4° 


:T 


a09 

6.2S 

3-65 

3.80 

•  »3 
4.40 
■  °7>. 


.08 

.06 

:3* 

9.80 

5-30 

6.23 

•  °SK 

•04K 
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Atmore  ft  Son,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars .  per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  woodon  pails . per  box  6  palls  3.75 

No.  10,  wooden  pails. . . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 09^ 

Celebrated— Seed  less . 

Barrels,  Halves,  Quarters . per  lb.  ,o8)4 

Wooden  Palls,  it,  37  and  68  ibs .  ‘  .09 hi 

Atmore’s  Mincemeat,  No.  a,  2  doz.  In  oase, 

per  doz . . . . . - .  2.00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross.. .  11.00 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls,  18.  37  and  68  lbs,..««,.  “  .oShi 

Wooden  Kits,  No.  so  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal. 

Headlight,  isetest . . .  “ 


.15  a 

.uhi 


OLIVES. 

H.  Kellogg  ft  Sons,  Agents Dor, 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

“  Extra,  64  oz .  10.00 

'  Mammoth,  quarts .  6.00 

11  Extra,  quarts .  5.40 

“  Extra,  pints .  4.C0 

"  Mammoth,  hi  pints .  2.20 

“  Extra,  )4  pints .  2.15 

Fourees,  19  oz.,  luted  bottle. .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3.00 

Queen  6  oz .  z.30 

Pirn  Olas,  18  oz .  6.00 

Pim  Olas, iooz .  3.50 

California,  quart  tlnz .  3.50 

California,  pint  tlnz .  2.15 

OLIVE  OIL— Imported. 

Bertin  &  Perrier’s,  extra  fancy,  qte.,  1  doz .  4.90 

“  “  pts.,  2  doz 2.90 

“  “  54-pts.,2doz.  1.90 

Rae’s,  Lucca,  litre  bottles,  1  doz . xx.je 

“  25-01.  bottles,  1  dor .  8.75 

“  Finest  Sublime,  qte.,  1  dos .  6. 50 

"  “  pts. ,  2  doz .  7.50 

"  "  )4-pU„  a  dot.-  4.73 

“  "  S-oz.  flasks,  2)4 

dos .  7.50 

11  “  zs-oz.  flasks, 

a  hi  doz .  9.00 

"  Sublime,  8-or.  flasks,  2)4  dor.,.  6.50 

"  "  12-oz.  “  1)4  doz...  8.00 
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Rae’s,  FlnestSubilme,igal.,  10  In  case,  per  gal.  2.40 
Rae’s  Finest  Sublime,  5  gal.,i  or  2  In  case,  per  gl.  2.30 
“  “  1  qt.,  40  to  case,  “  2.65 

“  Sublime,  i-qt.  tins,  40  to  case .  s.  35 

“  )4-gal.  tins,  ao  to  case.- .  1.20 

“  r -gal.  tins,  10  to  case .  a.  10 

“  5-gsl.  tins,  x  or  2  to  csss. .  1.00 


J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4)4  oz.  bottles .  4.75 

24  8  oz.  bottles . 7.50 

r2  18  oz.  bottles .  6.75 

2  5  gal.  cans,  case . . .  22.00 

ro  r  gal.  cans, case .  23.ro 

20  )4  gal.  cans,  case .  24.20 

40  hi  gal.  cans,  case .  25.30 

80  hi  gal.  cans,  case .  27.50 

Bulk  at  %2o  for  is  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  In  Nice, 
France.  Serial  No.  6533.  Per  cas 

Large  bottles,  1  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  ease .  26  50 

1  gallon  tin,  4  tins  to  case .  1 1  ,oe 

hi  gallon  tin, 8  tins  to  case .  12. co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 


8.50 

9.00 

4-75 


[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  lu  case... .per  cue, 

Pints,  “  2  "  “  «...  « 

hi  Pints,  “  a  •  '*  .....  » 

Oliver’s  Olive  Oil — 

1  dozen  large .  6.00 

2  dozen  medium .  6,75 

2  dozen  small .  4.25 

6  r-gallon  tins . per  gal.  2.10 

10  /4-g*Hon  tins . . . ....per  gal.  2  .20 

20  hi  -gallon  tins.. . . . . . per  gal.  2.25 


AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  doz. 

Stohrer’s,  No.  16,  1  doz . per  doz. 

Stohrer’s,  No.  32,  1  doz . per  dez. 

Keystone,  bettles,  2  doz . per  doz. 


•55 

.90 

1.85 

.90 


PAPER. 

WRAPPING. 

Manila,  15  x  20,  full . per  ream  .36 

“  24  x  36,  full,  20  lbs .  “  .80 

“  z8  x  24,  full,  10  lbs .  *  .  37>t 

“  Special,  15  x  20,  6  lbs- .  “  .21 


r 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Maker*  of  Soapi  of  Merit 

Philadelphi*.  Pa. 

established  1 877. 


A  PURE  FOOD,  COMMON 
SENSE  FRUIT  JAR  CAP, 
made  from  heavy  TIN  PRATE, 
especially  treated  for  us. 

It  does  not  require  a  liner, 
therefore  has  none,  for  the  dirt 
and  MICROBES  to  hide  behind. 

Packed  in  cartons  of  one 
dozen  and  from  60  to  120  car¬ 
tons  in  a  case. 

PRICE  $1. 00  per  gross  F.  O. 
B.  Cincinnati,  rubbers  not  in¬ 
cluded. 

SAMPLES  FURNISHED 

The 

Wra.  Glenny  Glass  Co. 

Cincinnati,  Ohio 


“A  Delicious  Drink” 


/ 

That  remark  is  frequently  made  concerning  Cafe  ties 
Gourmets  Coffee  and  you  will  have  it  said  to  you  just  as 
soon  as  you  get  your  trade  to  give  it  a  trial. 

Cafe^  des  Gourmets  is  so  nearly  a  perfect  blend  of 
high-grade  coffees  that  it  appeals  to  all  who  like  good  coffee. 
It  is  packed  in  one-pound,  air-tight,  handsomely  labeled  cans 
that  protects  the  coffee  from  contamination  and  prevents  the 
loss  of  its  aromatic  flavor  for  an  indefinite  time. 

/ 

Nothing  will  appeal  so  strongly  to  your  trade  as  Cafe 
des  Gourmets;  it  costs  you  25  cents  a  pound. 


SAMUEL  WILDE’S  SONS  CO.,  Importers 

Coffees,  Teas  and  Spices 

11  DUTCH  STREET  -  NEW  YORK 


The 

Glenny  Wrench 
Jar  Cap 
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Vlanilla,  Bakers’,  15  X20,  10  roams  In 

bundle . per  ream  .ia 

“  Roll,  Grocers’,  9.  12, 15,  18,  20 

or  24  Inches  wide . per  lb.  .03^ 

Roll,  White,  light  weight,  12,  15, 18, 

ao  or  24  inches  wide .  “  .03^ 

“  Glaxed  Fibre,  12, 15,  18,  20  or  24 

Inches  wide .  “  03% 

*'  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  “  .03 y% 

White  Tea  Paper,  12  x  16,  reg . per  package  .14 

Wax  Butter  Paper . per  p»ckage  .11 

Parchment  Butter  P»P«*  9  X  «...  *4® 

TOILET  PAPER.  Per  case 

r 00  5-cent  rolls .  3  .00 

100  5-cent  packs .  3.00 

100  10-cent  rolls .  6-5° 

00  10-cent  packs .  6-5°A 

PAPER  BAGS. 

Price  per  1,000  and  not  less  than  %  M  lots.  In 
1  original  shipping  bales,  5  per  cent.  Special  Discount. 
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ia)4-lb.  Plain  Flour  Sacks... 
as-lb.  " 

50-lb.  *■  “ 


less  than  500  lots. 

. per  M  4.00 

.  “  5-75 

. “  11.25 


PICKLED  MEATS  AND  FISH. 

perdoz.  4.75 


Lamb’s  Tongue,  glass  jars,  pints... 

“  “  quarts  ...„ 

10-os.  jars . . .  “ 

"  zo-lb.  pails... . per  pall 

Tripe,  10-lb.  palls . . . per  pail 


Pig’s  Feetf  10-lb.  pulls.. 


«8® . P*r  keg 

-lb.  palls. . .—....per  pall 

5-gal.  kegs . per  keg 


575 
2.50 
2.50 
.90 
2.00 
1 .00 
2 .25 
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Plckled  Beef  Salad,  in  glass . per  doz.  1 . 10 

“  Tripe,  “  ... .  “  1. 10 

“  Ox  Heart,  “  “  1.10 

“  Pig’s  Feet,  “  “  1. 10 

Russian  Sardine* . per  keg  .  75 

“  5-lb.  palls  . per  pall  .50 

“  10-lb.  «  . . .  “  1. 00 

POTATO  CHIPS. 

s-lb.  packages,  barrels,  35  lbs . 

Loose,  barrels,  30  lbs . 18 

POPPING  CORN. 

Brad’s  “Tip-Top": —  Per  case 

50  10  oz.  packages .  2 .  io 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  a  .05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2 . 75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  2  doz . 92)4 

Medium,  2  doz... . .  1 .45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  a  des .  1.85 

Peanutone,  No.  4  jam,  4  doz . 

PICKLES. 

45  gak,  isoos . perbbl.  9.45 

45  gal.,  1000s . perbbl.  8.95 

10-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  i,ooos,  5  gal... .  .  “  4.i5 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  x,  5  gal.  kegs...... .  1.95 

Chow  Chow,  No.  a,  5  gallons . _....  x.75 

Chow  and  Mixed  Pickles,  a  gal.,  per  pail .  .  1 .00 

Williams  Bros.—  Per  Doz. 

Wilco  Onions,  5  gals .  3.25 

No.  8,  Sour  Gherkins,  2  doz . „  %7% 

No.  8,  Sweet  Gherkins,  a  doz . 90 

No.  8,  Sour  Mixed,  2  doz . %7% 

No.  8,  Sour,  assorted,  2  doz . 8714 

No.  8,  Chow-Chow,  2  doz . 87^ 

No.  8,  Onions,  2  doz . go 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3 . 30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3 , 30 

Plain,  pints,  less  quantity .  a  20 

Pin-Money  Pickles—  5 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynla,  Peaches— 

Glass,  per  case  of — 

2  doz.  2  doz.  1  dos,  1  doz.  %  doz 
%  Pints.  Pint*.  Qts.  %  Gal.  z  Gal. 
x*5  5-5®  4-7®  8.35  7. so 
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Wood,  each— 

z  Gal,  2  Gal.  5  Gal. 

Kit.  Kit.  Kit. 

Z.20  2.3O  5.50 

Melon,  Cucumber,  Bur,  Pepper- 
Glass,  per  case  ot — 

2  doz.  2  doz.  1  doz. 
ii  Pints.  Pints.  Qts. 

4.00  7.00  6.00 

Wood,  each — 

1  Gal.  2  Gal.  5  Gal. 

Kit.  Kit.  Kit. 

1.70  3.30  8.00 


10  to  45  Gals. 
Per  Gal. 

1. 00 

Mango— 


z  doz. 
KGal. 
11. 00 


%  doz. 
1  Gal. 
10.20 


10  to  45  Gals. 
Per  Gal. 
1.50 


VINEGAR. 

Duffy’s: —  Per  gal. 

Pare  Apple  Vinegar,  Extra  old,  bbls. . 16 

«  “  “  40  grain,  bbls . 

Pure  Cider,  40  grain . . . 

Pure  Cider,  45  grain . 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple 

White  Wine,  90  degrees . 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz. 

White  Vinegar,  Distilled,  40  grain. . 

“  “  45  “  . 

“  “  Extra  Strength . 

Crosse  8c  Blackwell’s . per  doz. 


•  15 

.12 

.15 

.16 

.20 

.90 

.08 

.09 

.15 

2.00 


•I3X 

.1 

■*3% 

•°9% 

.10 


PROVISIONS. 

Hams,  Skinback,  18-20  lb* . 

“  14—16  lb* . . . 

“  zo-12  lb* . . . . . 

Picnics^  6-8  lb* . . . . 

N.  Y.  Shoulders,  10-ss  lbs . — . 

Dried  Beet,  sets  (city  smoked). . 17 

“  Tenders  and  Knucks . 19 

“  Flats . 15 

“  Air  Dried,  sets . . . 23 

“  Tender*  and  Knucks..  .23 
Jersey  Pork,  Butt  per  bbl.  16  50 

“  Family .  “  19.00 

Breakfast  Bacon,  rib  In . . . .  .  12% 

“  boneless . .13% 

S.  P.  Bellies.  14-15  lbs . 10 

Bologna,  *5-lb.  boxes . . . 08 

Boiled  Boneless  Ham . 22 

Beef  Tongues,  smoked,  5-6  lb* . per  dor.  9.00 

Cooked  Compressed  Ham,  25-Ih.  boxes .  .10K 

Covered  Hams,  J^-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  %-cmtt  extra 
John  Bower  8c  Co. — 

Honcy-cur*  Brand  Hams,  skinback . .15 

“  “  large. . . . .15 

“  “  medium . 15 

“  “  small . is 

"  Breakfast  Bacon . 14 

“  “  boneless . 16 

Beef,  air-dried,  regular  seta..... . 20 

“  “  Insides  and  knuckles.. . 22 

Ham  Bologna . is 

Beel  “  12 

Boiled  Hams .  .22 

Beef  Tongues . per  dot.  8  eo-io.eo 
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Swift  &  Co. — 

Premium  brand  Hams,  xo  lb. . 14^ 

Premium  brand  Hams,  12  lb . . . 14% 

Premium  brand  Hams,  14  lb.. . 14^ 

Premium  Drand  Hams,  16  lb . 14)4 

Premium  brand  Hams,  18  lb . 14% 

Premium  brand  skinned  Heims,  18-20  lb .  1514 

Premium  brand  boiled  Hams, skinned, fatleat  .26 

Premium  brand  Bacon . 22 

Premium  brand  Dried  Beef,  insides . 26 

Premium  brand  Beef  Tongues,  short  cut . 18 

Winchester  brand  skinned  Hams,  all  aver . 14^ 

Winchester  brand  Picnics . C9J6 

LARD  AND  COMPOUNDS. 


Quotations,  par  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans.. 


co-lb.  Tin  Fails,  60  lbs.. 
5 
3 


IS 


10% 
i  u 
n>4 
11% 


9 

m 

9% 
9  H 

9H 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . .  ,  io 

“  “  tubs . io34 

“  11  3, 5  and  ro-lb.  esns. 

Swift  &  Co.- 

Premium  brand,  tierce* . 1 1 

Silver  Leaf  brand,  tierces . 10% 

Jewel,  compound,  tierces . 08 

Cotesuet  tierce* . . . .  .  09' 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native . . . . 

Common . .  ....... .  07 

Western  Dressed  Beef- 

Choice,  native  cattle . 11 

Common  to  fair  “  . . . 07 

City  Dressed  Veal — 

Prime . . . . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . . . 

Hogs,  heavy.. . . . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . . 

Lamb,  Western,  culls. . . . 

Sheep,  choice . . . . 

“  medium. . . . 


Per  lb 
-.12 

-.09 

12 

-.09 

12 

-.to 

-,c8 

-.08 

-.08 

-.08 

-.08 

.12 

•°9 

09 

.08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . . . 90-1.00 

Cow  Tongues . . . 75-1.00 


Store  Fixtures  are  not  inaminate 
things,  that  is,  they  ought  not  to 
be — they  have  a  real  selling  ability. 
Take  this  5-jar  fixture  for  pickles, 
olives  or  anything  that  will  go  in 
a  jar.  Comes  either  in  oak  or 
cherry,  nickel  trimmings.  Finely 
made  and  handsome. 

Convenient,  sightly  and  a  real 
help  in  the  sale  of  goods.  Sur¬ 
prisingly  moderate  in  price. 

THE 

WELLES  &  DAVIS  MFG.  GO. 

WYALUSING.  PA. 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


C  U  R  E  R  S  OB’  HONECY-OURK  BRA.ND 

Beef,  Beef  Tongues,  VJ  JA  TRAP  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  1 1  A  I VI  O  LARD  a  Specialty 

BOIL,  ED  HAMS  AIND  BEEF7  TONGUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  8.  GOVERNMENT  INSPECTION  OP  ALL  OUR  OOODS 


You  may  remember  the  recent 
tests  which  the  United  States  Gov¬ 
ernment  made  into  all  brands  of 
imported  olive  oil. 

Those  tests  (Government  Bulle¬ 
tin  77,  page  55)  proved  Nicelle  Olive 
Oil  to  be  superior  to  all  the  other 
brands  tested.  Nicelle  Oil  is  made 
and  bottled  in  Nice,  France.  It  is 
the  highest  type  of  pure  olive  oil 
producible. 

Sell  olive  oil  you  can  be  proud 
of.  There  are  so  many  brands  you 
can’t. 


Nicelle  Olive  Oil  CcT. 

103-107  HUDSON  STREET,  NEW  YORK 
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•  5<>--75 
.60-.  90 
1 .00 

“  '  beef . 

.20-. 25 

Beef  Kidneys . 

. per  dos. 

1 .00 
.06 

Ox  Tails . 

Hearts,  beef . 

Rolls,  beef . . . 

• 50-.65 
•03-. 05 
M 
.  20 

"  "  western . 

.  10 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


entrails  in. 

FKBSS  KILLBD. 

Turkeys—  Per  lb. 

Western,  Y  H.,8toiolbs . . 20  -.22 

“  Y.  T.,  is  to  17  lbs .  *0  -.22 

Old  hens  and  toms . 19  -.21 

Common  to  Good . 15  -.16 

^rollers — 

Philadelphia,  rresh  killed,  3  lbs.  and 

under  to  pair,  rancy . 33  -.35 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

to  pair . 30  -.3s 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 30  -.35 

Western,  4  to  454  lbs.  to  pair,  fancy ...  .26  - .  28 

"  3  to  3%  lbs.  to  pair,  fancy  ...  .26  -.28 

•'  fair  to  good . 20  -.32 

Fowls — 

Western,  fancy . 13  -.14 

Heavy  Roasters.  4  to  5  lbs . 19  -.22 

Fair  to  good. . 17  -.18 

Old  cocks . 10  -.is 

Western  capons,  fancy . 

**  **  ■mall  . 


Squabs—  Per  dor. 

Prime,  large,  ancy .  3.00-3.50 

Mixed .  2.50-3.00 

Dark . 1.23-1.75 


LIVE  POULTRY.  Per  lb. 


Spring  chickens,  nearby,  154  to  2  lbs . 22  -.26 

Large  Springers .  .20  -.25 

Fowls . .13  -.14 

Roosters .  -.10 

Ducks . 10  -.12 


POULTRY  SEASONING. 

Bell'sSpIced  Seasoning — 

Small  or  No.  1,  a  dos.  in  case . per  dos,  85 

1  “  .  "  .85 

Large  or  No.  3, 1  “  .  “  1.40 

1- lb.  cans,  1  dos.  In  case . per  case  4.00 

2- lb.  **  %  “  — .  “  3*75 

3- lb.  «  g  “  . . .  “  5-4« 

3-lb.  “  54  "  - .  “  8  70 


SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4 . 50 

Extra  Quality,  15  gals.,  kegs .  2.20 

Victory,  extra  fancy,  No.  3,  2  dor . dor.  .75 

Spring  Garden,  fancy,  No.  3,  2  dos . doi  .70 

Compass,  No.  3,  cans,  2  dor . . . 67% 


PLUM  PUDDING. 


Richardson  &  Robins  :— 

Individual  Sire,  e  dos.  In  case,  54  lb..per  dor.  1  .co 
No.  1,  roundconioal,  wlthkey,  1  dor.  “  2.35 

No.  2,  "  “  1  “  "  4.25 

No  3,  “  “  54  "  “  6.50 

No.  4,  '*  “  54  “  “  8.50 

P.  P.  Sauce,  a  dor.,  No.  s .  "  1.50 

ktmore’s  Genuine  English  Plant  Pudding- 
Seedless  : — 

Individual,  per  case  ot  a  dor . . .  t.oc 

i-lb.  cans,  "  1  “  .  2.25 

3.1V.  «  '■  T  <*  _ _ _  A  OO 
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PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 


Tellies —  Per  doz 

No.  32,  jars . 97H 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . 88 

Schimmel’s,  No.  10,  tumblers . 82 

National,  No.  10,  tumblers . 72J4 

National,  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

Schlmmel’s,  pure,  30-lb.  palls . 1354 

National,  30-lb.  paUs . .  .09 

Southwark,  30-lb.  pails . o6J4 

Southwark,  454-lb.  toy  {tails,  54  dor .  4.10 

Fruit  Rutters —  Per  doz. 

Apple,  No.  32,  jars . 98 

Apple,  Southwark.  No.  3,  tins .  1 .03 

Apple,  No.  5,  toy  palls .  2.70 

Apple,  30-lb.  pails . —.per  pail  1  08 

Apple,  20-lb.  crocks . per  lb.  .0754 

Apple,  Schimmel’s,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  pails . —...per  lb.  .0754 

Jams —  Per  dor. 

Schimmel’s,  pure,  jars,  s  doz .  1.70 

Southwark,  assorted,  jars,  2  dor . 98 

Orange  Marmalade —  Per  dor. 

Hartley’s,  imported.. .  1.8254 

Schimmel’s ,  pure .  r .  80 

Warrock’s  Guava  Jelly —  Per  dor. 

i-lh.  tumblers . .  4.00 

54-lb.  "  . .  2.25 


Curtice  Bros.  Preserves —  Per  Dol 

Cherries,  jars .  4.85 

Strawberries,  “  .  4.60 

Raspberries,  “  . - .  4  60 

Apricots,  “  peeled .  4. 85 

Pineapple,  "  . . .  4.60 


DRUGS. 

FAMILY  MEDICINES. 
Guaranteed  Full  U.  S.  P.  Strength. 
Per  dor.  in  cartons  5c.  sr.  ioc.sz. 


Essence  Peppermint .  o  85 

Castor  Oil . .45  .85 

Sweet  Oil . — .  .40  .85 

Spirits  Nitre . 45  85 

Spirits  Camphor.. .  85 

Spirits  Painters’ Commercial..—  .45  .85 

Paregoric . 45  .85 

Glycerine .  45  .85 

Syrup  Squills . 45  .85 

Syrup  Rhubarb . 45  .85 

Syrup  Ipecac . 45  .85 

Turlington  Balsam . 45  .85 

Golden  Tincture . 45  .85 

Tincture  Arnica . 45  .85 

Balsam  de  Malta . 45  .85 

Bateman  Drops,  rd  bots . 45  .85 

Godfrey’s  Cordial,  rd  bots . 45  .85 

Turpentine . 45  .85 

Machine  Oil . 45  .85 

Laudanum,  15c. -sire . per  doz.. 

Laudanum,  25c. -size . per  dor., 

5  per  cent,  discount  in  gross  lots  assorted. 


25c.  sz. 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 


Alum . perlb.  .03 

20  Mnle-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2.4a 
“  “  “  H-ib..  “  "  2  60 

“  "  “  54  -lb.,  •*  «  2  .80 

Anker's  Beef  Capsules .  3.00 

Borax.  Powdered,  bulk . per  lb.  .08 

“  Lump,  bulk .  “  .08 

Butter  Color,  W.  &  R . per  dor.  1 .00 

Bluestone.bulk . perlb  .0854 

Copperas . per  lb  0154 


Camphor,  gum,  i-or.  blocks . . .  ' 

“  Flakes,  250  bbls . 

“  “  less  quantity .  “ 

“  Tar  Balls,  bbls.,  250  lbs .  "■ 

“  "  less  quantity . 

Castorla,  Fletcher's . . . per  doz, 

“  Pitcher's . . .  “ 

Carbonate  of  Ammonia. . — .  *• 

Epsom  Salta . per  lb. 

Glauber  Salts . perlb. 

Glue,  ordinary . . . . 

Glue,  white . 

Goff's  Cough  Syrup,  25c.  slie. ........ ..per  dor. 

Goff's  Herb  Bitters,  25c.  sire . — ....  “ 

Goff's  Oil  Liniment,  25c.  sire .  “ 

Goff's  Sarsaparilla,  50c.  sice . . . per  dor. 

Goff’s  Worm  Syrup,  15c.  sloe .  “ 

Goff 's  Horse  and  Cattle  Pwd.,  15c. size  * ‘ 
Goff’s  Dyspepsia  Tablets,  10c.  sire—  “ 

Gum  Arabic . perlb. 

Haarlem  Oil . per  doz. 

Licorice,  P. &S.,  jo.  stick.  Imported.  “ 

“  M.  &  R.,  5-tb.  Doxes- . perlb. 

*  “  Lozenges,  5-lb.  boxes,  “ 

■*  Y.&S.,  “  5-lb.  glass  front,  “ 

“  5-lb.  bx.,  4's,  6’s,  8’s,  ts’s,  16's,  “ 

"  Root .  “ 

Putty,  25-lb.  cans . . . per  100  lbs. 

“  50-lb.  cans .  “ 

Petroleum  Jelly,  screw  top,  5-c.  sics...  " 

“  “  io.c.  "  -  *' 


.65 

.0254 


•°J 
•  02 


8 


•°3 

s.8o 


■85 

.  Ii 


.02 


.ci5i 

.09  V4 


1. 75 
1-75 
*•75 
3-5° 
I. so 
1.20 

•  75 

•  So 
•4« 
.36 
•«3 

•  2J 


.*4 

.11 
1 .60 
*■55 
•35 
•75 


Paris  Green,  ioe-125-lb.  kegs . per  lb. 

»  V-lb.  packages .  “ 

»  Qjh  •« 

**  i_ib  *•  .  <> 

Jamaica  Ginger,  Hires',  flasks . .per  dor. 

Rosin . per  lb. 

Saltpetre,  crystal,  barrels,  about  330  lbs.  “ 

7‘  granulated,  kegs,  ‘  100  ‘  •* 

Sulphur,  Floor,  175-Ib.  barrels. .  ..per  100  lbs, 

“  100-lb.  bags. . 

“  less  quantity . 03 51 

Venetian  Red . perlb.  .01 

Whiting— . — .  “  .01 

Husband'  a  Magnesia . per  dos.  s .  85 

Bull's  Gough  Syrup.. .  “  1.90 

Roach  Powder,  Omega,  4-os.  cans . So 

“  “  . per  gross  9.00 

Roachsault,  loc.-size,  1  dos . per  dos.  .to 


*45 4 
•»9 
.*8 
•27 
.90 
•«4 

•  o6}4 
.0654 
*55 
35 


Iron  Glue,  McCormick  ft  Co's : — 

No.  5 . . . 

No.  10 . 

Tub*  V . 


******  ********* eooeseo***#* ******  a 


.40 

•75 

■75 


McCormick  &  Co.,  Bee  Brand —  Per  doz 

Insect  Powder . . . 80 

Root  Beer . 8* 

Talcum  Powder . 80 

Triangular  Quinine . 80 

Qu&in*  Capsules . 75 


With  a  few  electric  lights 
properly  disposed,  here  and 
there,  we  can  give  you  a  new 
store. 

A  store  that  will  not  only 
look  new  to  you,  but  new  to 
your  customers  and  the 
passers  by. 

A  store  that  will  be  twice 
as  cheery  to  work  in,  to  buy 
in,  and  to  come  into  from  the 
street. 

You  wouldn't  buy  in  a 
gloomy  store  yourself,  if  you 
could  avoid  it.  Can  you  ex¬ 
pect  other  people  to  like  it 
any  better  ? 

See  us  about  it. 


THE  PHILADELPHIA 
ELECTRIC  COMPANY 

Tenth  and  Chestnut  Streets 
Philadelphia,  Pa. 


Lots  of  Your  Customers  Want  This 


It  is  the  one  thing  to  keep  hardwood  floors  right.  It  has 
been  specially  prepared  by  experts  to  do  the  work  right. 

Tell  your  customers  if  they  want  to  keep  their  floors  in  per¬ 
fect  condition  permanently  to  use  it  instead  of  scrubbing  them. 
It  makes  a  finish  so  perfect  that  all  that  is  necessary  is  to  wipe 
up  the  floors  with  a  damp  cloth  once  a  week. 

Universal  Coupons  in  every  case  for  the  grocers  and  some 
in  each  package  for  his  customers. 

E.  B.  MOORE  6  CO. 

76  Wabash  Avenue  Chicago,  Illinois 


Read  the  Point 
In  Large  Type 

Here’s  the  proposition  of 
James  T.  Shinn’s  Liquid 
Rennet  in  a  nutshell ’ 

1.  It  is  the  cleanest  ren¬ 
net  made. 

2.  It  coagulates  milk  in 
2  to  5  minutes. 

3.  It  will  not  spoil. 

4.  Every  bottle  is  guar¬ 
anteed. 

5.  Jobbers  everywhere 
indorse  it. 

And  last,  but  not  least — 
this  is  in  large  type  because  * 
it’s  a  large  point — it  pays  ioo  ' 
per  cent,  profit.  Costs  $1. 50, 
sells  for  $3.00. 


Shinn  &  Kirk 

1400  SPRUCE  ST.,  PHILA.,  PA. 

_ 
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W.  F.  Young’*  Veterinary  Remedies,  whole- 

sole  price* —  F«r  <*oz. 

Absorbine . 18.00 

Abeorbine  Jr.  (Mankind) . .  •***•***•»**•  9*00 

Young’s  Kidney  and  Nerre  Powder* .  a .  00 

Ter  oleum,  small  can... . . .  fi.oo 

Taroleum,  large  can . - .  16.00 

Young's  Fattening  and  Condition  Drop* .  4.00 

Young'*  Colic  and  Indigestion  Cur* .  4.00 

Lose  e  per  cent,  cash  10  days.  Net  30  day*. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

Add  Phosphate,  HorsJcrd’s.. . per  do*.  4. is 

Bath  Brick,  box  as  brick* . per  box  .60 

Sealing  Wax.. ...... ..........  '  •  os 

Silver  Sand.. . par  bbl.  1  .*s 

Tar,  pints . . . per  do*.  .75 

“  quarts . .. .  “  s.oo 

“  gallons . each  .30 

«  barrel* .  "  3  SO 

“  barrel* .  "  6.00 

McCormick  &  Co.— 

Jockey  Animal  Pood,  3  do*.  i-Ib.  packages 

and  premium* . per  case  3 . 7s 

U.  S,  Nerve  and  Bone  Liniment,  95c.  sire...  s.oo 

McCord’s  Magic  Medicine,  95c.  sixe . .  s.oe 

50c.  sire .  4.00 

McCormick'*  Tasteless  Chill  Tonic,  ssc.sise  s.oo 

Soc.  sixe  4.00 

McCormick’s  Watermelon  Syrup,  soc.  size.  4.00 
Wondercure  Headache  Powders,  roc.  six*...  .<0 


EXTRACTS  AND  ESSENCES 
McCormick  ft  Co.,  Be*  Brand—  Per  do*. 

Vanilla,  Rose,  Pistachio . roc.  sise  ,8s 

15c.  sixe  s.oe 
95c.  size  s.7s 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

10c.  size  .80 
15c.  sixe  1.75 
95c.  size  *.00 

Sauer’s  Flavoring  Extracts : — 

No.  1,  Leman  and  Vanilla . per  do*.  .45 

No.  s,  Vanilla  and  Rose . . .  “  .go 

No.  s.  Lemon  and  assorted .  “  .§< 

No.  4,  "  ”  .  •*  s.oo 

No.  4,  Vanilla . *•  *.95 

Assorted  cases.  Nos.  1  and  s .  10.80 

Nos.  1.  *  and  4 .  11.80 
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Buik. 
XXX  V&nffla. 
XX  Van  Ilia.... 
X  Vanilla,,..... 
Lemon, 


dinger,  Wta- 
1,  Clnnamon; 


Pts.  Qts.  X-Oal. 
s.50  3.00  6.00 
I. *5  *  *  £0  5.00 
1. 00  *-  OO  4.0* 


Peppermint,  Cloves, 

Celery .  1.00  1.60  3.00 

Peach,  Rose,  Apricot, 

Violet . . .  1. jo  a. 75  S.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  z.*|  e.aj  4. so 

Tea . 

Ext.  Vanilla,  Kitchen  Queen,  No.  sg.  per  dor. 
“  «  “  “  No.  *X,  « 

"  «  «  No.  X,  ■' 

■■  Lemon,  “  •'  No.  95.  “ 

"  ••  "  »  No.  iX,  " 

..  •<  .<  .<  No  x  .. 

Ingersoll’s  Flavoring  Extracts  :— 

High  Grade  Vanilla . per  dor. 

“  Lemon. .  “ 

Select  Vanilla . . . .  •• 


assorted.... 
small  sis*,.. 


>*******  see***  ********* 


g*i. 

ia.oo 
ia  00 
8.00 


6.00 

13.00 


75* 
7. eo 
s.oo 
.80 

•  45 

■;E 

•45 

1-75 

*.‘S 

•  8j 

85 

•45 


LIQUID  RBNNBT  AND  TABLETS 

Blair’s  Liquid  Rennet . „._™. . per  do*.  1.10 

Hansen’s  Junket  Tablets,  (  do*.,  per  dos.  .73 

Blair's  Rennet  Tablets,  3  doa.,  per  dos.  .75 

Union  Tablets,  ■  dos..  jc  . . .  .45 


CIDER. 

Per  gal. 

Ceraon’s  Champagne . 18 

“  Dry  Hard . 20 

Bottled  Cider —  Per  case 

Duffy’s  1842  Apple  Juice,  1  doz.  quartz .  3.50 

“  “  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3 . 75 
“  “  s  doz.  pints .  4 .95 
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Mott's  Brand  Golden  Russet,  s  dos  quarts., 
“  “  s  dos.  pints... 


3- 75 

4- *5 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5 -cent  packages .  s  .73 

“  boxes,  *0  packages. . . . 55 

Gee  Whlss,  7s  packs  . 47 

Fleer's  Chiclets.  2  lbs.  bulk .  1.95 

Pulver’s,  90  5-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes .  e.75 


RICK. 

Per  lb 

Fischer’s  Fanciest  Head,  r-lb.  pockets . 

Queen  Quality,  extra  fancy,  x-lb.  pockets . 075/ 

“  “  3-lb. 

“  j-lb. 

Coronet,  choice,  i-lb.  pockets  s***..«.eeeeeeeee  .***** 

3-lb. 


0754 
•07 
•O’  Vi. 
■ot  14 

e6 

.06^ 

°S% 


Imperial,  fancy  Japan,  i-lb.  pockets . 

“  »  3-lb.  “  . 

“  “  5-lb.  “  . 

Pearl  Head,  5-lb.  cotton  sacks .  05^ 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  xoo-lb.  bags  .  06 

Choice,  zoo-lb.  bags . 05 

Prime,  100-lb.  bags . Vi 

J  fancy,  100-Ib.  bags . . . 05 % 

Choice,  zoo-lb.  bags . .05% 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  s8*  ibs„  ******************  6*  50 
“  “  6obags,  5  lbs.,  ttm...  4.00 

“  "  ss  “  14  “  ...  3-75 

“  ”  30  '•  to  “  ...  3.75 

“  “  r«5  “  tjfi  “  ...  4.00 

Worcester,  Irish  Linen,  bags,  *50  lbs .  s.50 

“  “  ‘  56  “  . 65 

“  »■  “  28  '* . 33 

Worcester  Mermaid  Quick-Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl... .  j.ee 

“  Pretsel,  Dbl*.  contain  980  lbs. .  t.40 

"  “  sacks,  180  lbs .  i.JS 

“  Cheese,  bbls.  contain  980  lbs„ .  9.40 

Ivory  Salt,  dime  site,  36  wooden  boxes  to  ease  a.  so 

New  Ivory  Salt,  94  large  cartons  to  case .  1 .  je 

Sliver  Springs,  quick  freezing  Ice  cream  salt, 

30  In  barrel . ...per  bbl.  s .  60 

Less  than  5  bbls,  the  list  net;  5  to  g  bbls.,  5  per 
cent,  discount ;  zo  bbls.  or  more,  7 per  cent,  discount 
may  be  allowed. 


-§*- 

Worcester  Pscking  Salt,  70-lb.  cotton  bags. 

“  “  "  Z40-!b.  “  “  .. 

Agricultural  Salt,  soo-lb.  burlaps . 


■  40 

75 

.60 


SALAD  DRESSING. 

Campbell's,  small,  pat.  cap,  s  dos . dos.  .8754 

Durkee's,  large,  1  dos . per  dos.  4.00 

"  small,  s  dos .  “  9.40 

Schlmmel's,  small,  a  Aoi.. ....... . „...per  dos.  •  87)6 

My  Wife’s,  large,  1  dos .  1.30 

My  Wife’s,  small,  9  doz .  z.45 

Snider's  Salad  Dresalng ; — 

Pints,  z  dos . per  dos.  2. 40 

K  pints,  *  dos . .  “  z.40 

Luncheon,  3  dos .  “  .go 

Gallons,  6  jugs  In  crate . per  jug  z.*5 


SAL  SODA. 


Bbls.,  375  lbs  eeeoeeoe*  •**•****•*•* *oee********e*e  pm  zee  .65 

Xegs,  17c  lbs . per  too  .ta% 

Ko-lb.  boxes,  bulk  or  granulated . 6s 


SAUCES. 

Lea  ft  Perrins’  Worcestershire,  large.  “  « 

“  “  middle  '•  l.  ?o 

“  “  smalL.  ■'  1.50 

Worcester  Sauce,  Campbell’s,  No.  8,  s  doz...  .11% 

North  of  England  Sauce,  No.  8,  doz .  .77K 

Chef  Sauce,  9  doz.,  doz .  ,, 

Snider’s  Chill  Sane*  :— 

Pints,  z  doz . per  doz.  *.40 

id  pints,  9  doz .  “  t.4o 

Gallons,  6  jugs  In  crate . per  jug  1 .00 

Snider’s  Oyster  Cocktail  Sauce: — 

Pints,  9  doz . per  doz.  9.40 

pints,  2  doz .  “  i.^o 

Gallons,  6  jugs  In  crate . per  jug  z  .00 


ceThe  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


As  Good  As  the  Most  Fastidious 
Grocer  Would  Have  It 


€J  Many  a  grocer  sells  lots  of  goods  that  are  not  quite  as  fine  as 
they  would  be  if  he  made  them  himself.  They  may  be  good, 
but  his  ideas  are  just  a  little  better. 

4J  Qurnse  butter  is  as  good  as  the  most  fastidious  grocer 
in  business  would  make  it  if  he  could.  It  is  a  perfect  dairy 
butter,  as  clean  and  pure  and  delicately  flavored  as  any  butter 
can  be  made,  no  matter  what  price  is  asked  for  it. 

<J  Qurnse  butter  is  a  splendid  specialty  for  any  grocer. 

Because  it  is  wrapped  in  brine-dipped  paper  and  packed  in 
pound  cartons  under  a  distinctive  name,  it  gives  it  an  indi¬ 
viduality  which  extends  to  the  store  that  sells  it. 

Packed  in  30  and  50-poutid  boxes — pound  and  half  pounds— 28  cents 

Prices  subject  to  market  change. 

BROWN  &  CO.,  39  S.  Front  Street,  Philadelphia,  Pa. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


— §3- 


— §4— 


-§6- 


— SB— 


SEEDS. 


CaaMrr.biak.6a4b  a. 75 
Cn>n7«.„„M.„  .  ia 

Celery. 09 
Corku>d*rtblmcbed  05 

Ftas- . as 

Hemp,  bush. so  lb*.  z.6e 


Uulard,  Brown...  .07X 
Mustard,  Yellow..  .07 

Rape,  per  lb . ®5# 

Poppy,  por  lb . ia 

Snonowor,  par  !b„  .ojK 


SODA. 

Bl-Carb.,  no  lbs.,  kegs . per  lb.  .oiji 

Bl-Carb.,  bulk,  25-lb.  boxes .  “  .03 

Babbitt’s  Soda,  *  lb.  pkgs.,  15  lbs .  “  .05^ 

Arm  ft  rttmgir  ad.,  i  s,  36  lbs.— . par  lb,  .  05H 

“  “  "  Ids.,  36  “  . -.  “  .04* 

“  “  '*  M.)t,J«lba .  "  .05* 

Saloratus,  Babbitt’s  b<r,  *’s,  «5-lb.bx».  “  .05* 


SOFT  DRINKS.  Pardos. 

RootBaor  Extract,  Hires’,  s  dos .  1.50 

Hires’  Root  Boer,  Carbonated,  a  des . 87* 

Hires’  Olngor  Ale,  Carbonated,  a  dos . 87* 

Walchs  Grape  Juice,  oass  quarts,  1  dos .  4.50 

"  ''  “  pints,  a  dos .  4.75 

“  *'  "  k-pLnu,  3  dor .  4. as 

“  "  “  3-ottnco,  8  dos.. .  6.00 

"  “  “  * -gallon.,  1  dos....  8.0a 

"  “  “  gallons,  6  gal .  7.50 

3  per  cent,  discount  on  5  case  lots, 

Clicquot  Club  Co. : —  Per  case 

Gingar  Ala,  extra  dry,  pints,  2  dos .  a .  10 

Sarsaparilla,  extra  quality,  pints,  a  dos .  a. so 

Blood  Orange,  extra  quality,  pints,  a  doz...  a. so 

Birch  Beer,  extra  quality,  pints,  1  dos .  a. 10 

Lemon  Seda,  extra  quality,  s  doz .  a. so 

Root  Bear,  axtra  quality,  pints,  a  dos . .  a .  so 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  M  gross .  1.50 

Bon  Ami,  ro-cent  sire . M  gross  2,50 

Electro  Silicon,  1  doz . per  dos.  .72 

Puts  Liquid,  large,  3  doz . per  gross,  16.50 

Puts  Liquid,  large,  3  dos . - . per  dos.  s.45 

Puts  Liquid,  small  •  oeeeooeee  eeeooeeee  •  . per  gross,  7.00 

Puts  Liquid,  small . per  doz.  .60 

Pnts  Paste,  large . per  doz.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  0,  sixth-pint  cans . . per  gross  g  .00 

No.  s,  half-pint  cans .  “  18.00 

No  a,  pint  cans . 11  32.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  hall-gallon  cans .  “  7.30 

No.  5,  gallon  cans .  "  *3.50 


Solarlne  Bar  Polish— 

No.  sj,  s-lb.  pasteboard 
case,  je  Iba . 


1,  I  doz.  In 
...p«r  groat  it. 


SOAP— Laundry.  Ban. 

Acme. ,  ••••„  ................... ...seo 

AGOm.  ....... .MM  ............  ... .........  M.M......M..SS0 

Ark,,.  .  ..M.....MMM  .........  MM.  ............. ......M.  soo 

Arnei Uasum. ....m. .......................... w........  7a 

Bast,  Babbitt . — . 100 

Babbitt’s  Naw  York  City— . - .  60 

Big  Mastsr .  70 

Brown . . .  60 

Borax,  Dreydoppal . 40 

“  Pearl.  Voting  Sc  Co . . .  40 

"  Day  &  Frick,  Novelty  . .  40 

“  Handsome .  69 

“  Kavenson,  large . . . soo 

'•  “  small . . . mm . 100 

“  Klrkman’s . soo 

“  Red  Seal  eeeeeeeeeeeeeee  e  eeeooeeee  eeeeeeeeecee  loo 

“  Swift’*- . —..—...roo 

Circus . -..soo 

Cotton  OU . - . - . soo 

Coal  Oil  Jobnay . . .  eeoeeeelOO 

Cygs»t . . . - . soo 

Dobbins'  Electric.. ...mm . soo 

Dewey . - . ......100 

Fairy . — . . . soo 

Fele-Naptka. . — . seo 

Five-case  lot*  freight  prepaid- . . seo 

German  Famlly...M— . . too 

Good  Morning  . — . . toe 

Glyoerlno  Tar .  nee.  1  eeeooeeee  eeeeeeeeeeeeeee  IOO 

GlOSt.. .......  eeeoeoeeeeeeoeoooeeeeeeoooeeeeeeeeee  eoeeeoeee  100 

Grand  Pa’s . . . -..  50 

“  . — . 100 

Ivory . - . - . too 

“  . MM . SOO 

Lenox . 100 

Life  Bnoy .  50 

“  soo 

Lautz's  Naphtha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  slse . >00 

'•  5-cent  slss . 100 

"  toilet  slse . 100 

Mayer’s . roo 

**  jo 

Miller’s  Naptha . - . soo 

Naphtha,  Swift's . 100 

Naptha,  P.  &  G . 100 

Octagon . - . 100 

Old  Mill . .....100 

Orone . ,.seo 


5  bxs. 
3.50 
*■45 

I. 85 

s.80 

3.90 
3-4J 
a. 95 
a.  90 
2.40 
2.60 
2.80 

2.80 
3-ie 
4.75 
3-75 
3.8. 

3.80 
4.00 
35® 

5.80 

3-37# 

4.00 

4*5 

2.S5 

4.00 

4.00 

3-95 

43* 

J. «5 
3-75 
35® 

3*® 

7.00 

4.00 

3-»5 

2.00 

4.00 

3.80 
3.00 

5.80 
4.00 
4.00 

3.80 

1 .90 
3-75 
3-75 
4.00 
3-9° 
3-3® 
3-75 


Oleine,  Conway’s . . . 6e  s.45 

“  GoldXS.  —MM—. . 60  2. 55 

“  Eaveosoa’s, - - — - 6e  2.33 

“  Kfcrk'i . 6c  2  07M 

“  Philadelphia,  to  blocks  .  2.60 

“  “  72  blocks., .mm— .  s.6e 

“  Pennsylvania  »«.»»♦»»* . . .  tO  I  ■  60 

“  Procter  ft  Gamble,—. . .  60  3.00 

“  Young's  Beat  . . „...  60  a  .80 

Pride,  Swift's— . . seo  3.75 

Polo . M.M..MM..M . MM— M.MM..S20  2 . 45 

Quaker  City,  boxes . «... — loo  2.90 

“  tubs . .  . . 150  4,60 

Sunlight,  oval _ _ — . . M....100  3.85 

“  twin  bars.M.M— . see  3.95 

Santa  Clam.  ■*••••« teeoowoooeeeeoeeeteeeooaee  eeeooeeee  100  3.10 

Saratoga . . . — . - . iso  2.45 

Star . 100  3  oa 

Sunny  Monday . - . — . ...100  4.00 

White  Cloud . see  3,85 

Wool  Soap,  large . . . roe  6.75 

Wool  Soap,  small . iea  4.00 


TOILET  SOAPS. 

Buttermilk  Ceame . (roes  i.75 

Buttermilk  Coemo . dec,  ,6e 

Buttermilk,  Swlft'i— . - . — . greet  4.05 

Castile,  Imported,  Conti . - . lb.  .13K 

Castile,  Conti,  original  boxes— . lb.  .is* 

Cutaneous,  Dr.  Raub’s— . dor.  .70 

Elderflower,  large  cake . - . gross  4. 40 

Fleur-de-lis . — . gross  4.5* 

Fleur-de-lis . dor.  ,45 

Hearts  and  Flowers . — . gross  so. *5 

Maxine  Elliot . gross  8.10 

Oatmeal,  3  cakes  In  box . gross  s.  65 

Olive  Oil  Castile,  white,  green  or  mettled.  9 

M-lb.  bars  t*  box—.—.— . - . lb.  .eg 

Turkish  Bath . —.......dos.  .4* 

Sweetheart,  5*  cakes . . . box  s  .75 

Witch  Hasel,  3  cakes,  %  grass . grass  3.15 

Witch  Hasel,  Swift’s. . grass  4. 05 


SCOURING  80AP. 

Day  ft  Frick’s  Flint,  36  bars .  1 .14 

Y oung's,  48  bars .  1.80 

Brooks' Crystal,  soo  bars .  3.35 

Philadelphia  Standard,  60  bars . 60 

Sapollo,  36  bars .  s.25 

“  Hand,  36  ban . - . s.ss 

Wrlgley’s,  roo  bars .  3.75 

(50  bars  fret  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  1.35 


SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

"  72  "  .  2.70 

“  100  “  .  2  65 


Soaplae,  No.  7,  see  packs... 

Soaplnt,  No.  is,  100  packs.. 

Soaplne,  No.  17,  36  pack... 

Babbitt's  1776  Powder,  soo  1  __ 

Flaela.  roe  parka  gee . 

Geld  Dust,  Falrbxxk'z,  soo  re-os.  packages  , 

“  “  24  4-lb. 

Naptha  Borax,  sao  packages,  large—... 

seo  5-cent  packages.— 

Klrkollne,  white,  14  4-lb,  packs . . 

Klrkoline,  Whits,  roo  5-csat  packages.. 
Young's  Pearl  Borax,  60  s-lb.  psnbtgei 
Snww  Bay  W labia*  Powder,  14  4* _ 

*  1  Wm  aa 

>*wsi*Mi**4eeeMi 

“  ZOO  IlwMIHMM . 

Nine  O’clock  Tea,  seo  package!  . 

I-V  Washing  Tablets,  3  dos— . . per  dos. 

Swift’s  Washing  Powder,  see  is..- . 

Swift’s  Washing  Powder,  24  42... . . . 

Pennywash,  1  gross  and  144-1  cent  cakes  free.. 

Powerlne.  100  packages . 

Old  Dutch  Cleanser,  48  packages . 

SPECIALTIES. 

Anker’s  BouUlIon  Capsules 


••17# 

3-9® 

*•4*# 

*.30 

3- s  s 
4®o 
4.50 

4- 75 
3-75 
3-57# 
1-3® 

3  55 
4.0* 
4.** 
4.** 
3'S 
-43 
1  83 
3  *5 
is. 25 

3-75 

3.25 


1.0* 


PURE  GROUND  SPICE8. 

Bbli. 

Pepper — 

Black,  High  Grade . 14 

Black,  Low  Grade . so 

White,  High  Grade . 

White,  Low  Grade .  - . . 

Red,  High  Grade . ar 

Red,  Low  Grade . 16 

Cinnamon — 

High  Grade . la 

Low  Grade . rj 

Cloves — 

High  Grade . as 

Low  Grade . 16 

Allspice — 

High  Grade . si* 

Ginger — 

High  Grade . as* 

Low  Grade . so 

Mace — 

High  Grade . 75 

Nutmegs — 

High  Grade . 30 

Mustard — 

Yellow,  High  Grade . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Muetard,  Cloves,  Gin 
ger.  Allspice . . . H  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . 54  lb. 


B0X2. 

Cam. 

■5 

•  17 

.11 

•»3 

.28 

•3® 

.18 

.20 

.21 

M 

.it 

■•3 

•j 

•  »4 

.si 

.*3 

•5 

•,7 

•*9 

•14# 

.26* 

•**  # 

.XI 

•13 

•75 

•77 

.30 

•32 

.»• 

.at 

•IS 

•*7 

•»5 

•17 

Per  dot. 

,  Gin- 

•  H  lb. 

•  4® 

M  lb. 

•75 

,  Gin- 

■  H  lb. 

■4® 

Mlb. 

•75 

Don’t  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  have, 
we’ll  build  it  for  you. 

FULTON  &  WALKER  CO. 


I  “Show  All-Sell  All” 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  can  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  Bin  Co. 

18  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 
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Colbtm's  FhU*d*tohl*  Mustard.  D.  S.  F.  :- 

OMt  tins,  i  and  4  do* - pvx  do*. 

im*  xix*,  t  ud  4  dox....— ..........  “ 

lb:  *«t,  tfam,  *  and  4  dot.  — -  “ 

a  do*- . .  “ 


ft 

S1 


6  lb.  caaa,  fall  wdgfat . 

io  “  " 

Colman’t  Mustard,  D.  5.  F 

i-lb.  tin*,, 

K*.«laa. 

i  l-lb.  k«g*,„... 


per  lb. 


—par  do*. 


>•*••••••••••••••«•• 


.®s 

x.oo 

1.90 

3*7° 

•*3 

.» 

S-40 
»•  7® 
I-4S 

•8° 

•43 


MUSTARD — Pr*par*d.  Far  box. 

Campbell's,  jar,  a  dox . 87J4 

Gulden’*,  No.  6,  with  spoon,  a  dos..- . 95 

Gulden's,  No.  so,  with  spoon,  a  dox . 88 

Bear  Mug,  fancy,  large  size,  a  dox . 65 

Lemonade  Glass,  tall,  a  dos . 75 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

a  dox. . 90 

Milk  Jar,  glass  top,  a  dox . 85 

Water  Tumblers,  glass,  No.  10,  4  doz . 42^ 


aaaaaaeaaaaaaaaa 


WHOLE  SPICES. 

Pepper,  Black . 

Allspice . . . 

Cloves . . 

Mac* . - . 

Nutmegs,  large . 

••  Medium . 

CUnamoa  Bark,  China  *e**o***eae**«e**e****ee ******  **• 

Canton. . .... 

Java  Thin  Quills,  5-lb.  rolls- 
Salgon.. 


>*s***aaa*aa*  ********* 
•••••••a************** 


Whole  Mixed  Spices,  bulk,  6-lb.  boxes.. 


Far  ib. 
.08 

•07 

•  «8 

•»7 

•  X4 
•»3 
,ia 

•3* 

•  79 
.11 


CORN  8TARCH. 

Davis,  48  j-**at  package* . . . -..per  case  1.80 

Davis,  36  zo-ceat  packages..... . —per  case  1.7* 

Duryea’s,  4*-lb.,  i-lb.  package* . *6J4 

Niagara,  40-lb.,  i-lb.  “  . . . . —  .aM 

Cream,  48-lb.,  i-lb.  "  .  3.45 

Kingsford's.  40-lb.,  i-lb,  “  — . o6}i 

Murdoch’s  Oswego — 

1  lb.  packages,  40  lb.  boxes . 07^ 

1  lb.  packages,  20  lb.  boxes . - . 07)4 

Bbla,  about  xoo  lbs . - . o6J£ 


>•••••*•***  ••••••• 


— §8— 

LAUNDRY  STARCH. 

Gilbert’s  La  unary.  40-lb.  box** . 

Fatant  Gloss,  crat**,  is  6-Ib,  wd.  bom. 

“  Linen  Glo**,  3-lb,  cartoos . — . 

Klngslord’s,  Fur*,  3-lb,  cartons . ..... 

“  Pure  Gloss,  lb.  package* . — . 

“  Silver  Gloss,  is  6-D>.  wd.  bx*,,— 

Duryea’s,  Superior,  3-lb.  oartoas . . . — . 

“  Sana  Gloss,  Ib.  packagos . — 

**  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  is  6-lb.  wood 
boxes  ..a,,,,.,,,,,,—,, 

Niagara,  laundry,  50-lb,  bulk..-.-.., 

7*  1  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs— . . 

“  6-lb.  boxes . - . 

Celluloid,  64  10-ceat  packages  - . . 

“  64  3-cent  “  — .... . 

Elastic,  64  10-cent  packages . . 

“  64  5-cent  “  . 

Dreydoppel’x  Mourning  Starch  for  black 

geode,  36  packages . par  package 

Starch  Polish.  *0  cakes....— . per  box 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes— 
Velvet  Gloss,  6  lb.  Doxes,  sliding  covers,  is 

boxes  In  crate . - . — . 

Velvet  Gloss,  about  so*  lbs . 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes- . 

Sterling  Gloss,  5*  lb.  boxes  per  100  lbs . 


•  »7« 
.08V 

as 

3.8s 


STOVE  POLISH.  F*,gr* 

Enamelln*  Paata,  small,  34  gr*ss .  4.0* 

Knamaline  Paste,  large,  34  gross . .  7.00 

Enameline,  Liquid,  large,  %  gross .  6.65 

Enameline,  Liquid,  small,  J4  gross .  4.90 

Elecric  Paste,  %  gross  boxes— . - .  4. so 

Magic  Paste,  34  gross  boxes .  4.75 

Parlor  Pride,  large  slxe . par  dox.  .ij% 

“  - . per  gross  10.  *5 

“  small  six* . per  dox.  .70 

Climax  Enamel  34  gro . per  gross  9. 40 

Black  Jack,  34  gross,  per  gross— .  6.60 

Rising  Sun . per  gro.  5.75 

Sun  Paste,  5-cent  six* . .  “  4.50 

"  10-cent  lire. .  “  7. so 

X-Ray  Stov*  Polish— 

5-oent  slxe,  No.  5,  per  box  of  34  gross.....—,  x.sg 

Per  box  of  34  gross . — . —....—  s.go 

14  dozen  to  gross . 5.00 

ro-cent  size.  No.  10,  per  box  of  H  gross .  *.*5 

Per  box  of  34  gross . . . - . 4.50 

Per  gross- .  q.oo 


F.  F.  Dailey  Co.— 

a-In-i,  smaller  slxe . 

x-in-i ,  large  slxe . 


. per  doz.  .75 

.  “  »•  75 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . par  pkg*.  .*4)4 

Excelsior,  14  packs- . — .  <r  .o$% 

McAllister,  36  packs . - . —  '*  .0554 

Ros*nst*ins,  ilb.  pkgs.,  s  doz . per  lb.  .05)4 

Bird  Gravel — 

Bird  rood  Co.,  Red,  pints,  3  doz... .per  doz.  .35 

Rod,  quarts,  3  dos. .  “  ,70 

Silver,  pints,  3  dox,.,,,— ......... ”  *3S 

“  quarts,  3  doz .  “  ,70 

Bath  Brick,  25  bricks . .per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  s  dox.  - . per  dox.  .42% 

Royal  Glu*,  1  dox- . —per  dox.  .80 

PaUt's  "  1  “  - .  “  .40 

Carpet  Tasks,  Wooden  Keg,  34  gross  cat*, 

assorted,  6, 1.  10's . per  case  .90 

Carpet  Tacks,  Silver  Steal,  4  ox.. . p*r  dox.  .06 

6  os...,,,—..............,...—,......,,,,.—,,  ’’  1  *6J4 

®  08*  •*•••••••  e see ••••••••  •••*•••••••*••1  *••••***•  •  07K 

so  OS— mm,,  11  >oiW 

IS  os— . - .  “  .09  % 

Matting  Tack*— 

No.  i*,  st**l  ••••••*•**•• *•**•*••*•*• •*••••**•  per  doz,  .  ie 

No.  is,  steel . . . per  dos.  ,x*34 

No.  is,  st**l . per  dox.  .13 

G.  B. Weiss  A  Son- 

Sole  Leather, No.i,  .*s;  No.s,  .*3;  No. 3,  .si 
Cut  Sole  Leather,  cut  Into  taps,  6  Inches  high  1 .  se 

5  34  Inches  high . — .  1 .48 

5  Inches  high  •  ••••••••*ee*******e*«*ees*******«****  Z  . 

4 Inches  high .  1 .  *5 

4  Inches  high .  1,18 

3J<  Inches  high, .  1.05 

3  Inches  high. . go 

Fly  Ribbon . per  gross  4.80 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  1.20 

Sticktite  Fly  Paper,  10* . per  case  3.00 

Sticktlte  Fly  Paper,  10  cartons . per  case  s.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  so  yds  to  lb . per  lb.  .  1034 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 
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Cleveland,  extra  fine  cotton  twine . per  lb.  .St 

Orange  Brand,  fine  cotton  twine . —  “  ,to 

Texas  Medlum^cotton  twine .  “  ,x6 

Cotton  Candle  Wick .  “  .to 

Colored  Twine,  8  balls  to  bx.,  lb,  to  bx.  “  ,15 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches .  “  .so 

Coarse  Hemp  Twine,  8  balls  to  lb.,  bs 

5-lb.  bunches . — . per  Ib.  .16 

Best  Jute  Rope,  :6  yds.  to  lb . .  “  .09 

Best  Jute  Plow  Line,  8  yd*,  to  B>„ .  “  .00 

Jute  Clothaslines,  90  ft.  to  hsmfc..— ...per  dos.  1.60 
Jute  Clotheslines,  108  ft  to  hank .  “  1.7* 


itte*stittsft*s«i  e 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  Ne.  668.... 

Extra  Fancy,  No.  669 . 

Fancy,  No.  670 . 

Strictly  Choice,  No.  675,.. 

Choice,  No.  ««4 . 

Good,  No.  679,* . . . 22 

.40 

.2  x 


•4* 

.40 

.is 

3« 


Cane  Juice,  No.  683  . 
Black  Strap . 


B.  H.  F.,  Horse  Food  Molaases— . .  .is 

REFINED  N.  O.  COMPOUND. 

Gold  Mint,  refined,  with  1  dox.  No.  3  screw- 

top  cant,  both  freight  paid. . 33 

Gold  Mine,  la  bhls . .  ,  30 

Fancy,  No  104 .  ,  3a 

Fancy,  No.  1*5 . t8 

Choice,  Ne . . . 

Prime,  No.  ios . . . . 


.26 


PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 3I 

West  India,  choice,  Ne.  634,  compound — .  .19 

West  India,  choice,  No.  510,  compound — ,  .*5 

Porto  Rico,  No.  668 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery .  1.75 

Five  A,  for  ceafectlenesy .  a .  85 


HONEY. 

Domestic,  barrels . — . . . per  gal. 

Selser’s,  lunch  bottles.  2  doz . per  doz. 

Seller's,  medium  bottles,  2  dor . per  dot, 

Schlmmel’s,  10-  ox.  bottles,  x  doz.  In  case .  1 

“  6- ox.  *• 

REPINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars 

4  dox.  In  barrel . 

1  “  case . 


69 

95 

35 

45 

95 


Globe,  No.  7^/2  tins,  a  doz....! . 

Globe,  No.  s  tins,  i  doz .  . 


,.per 

dox. 

•  *754 

i 

* 

90 

case 

x  .90 

.per 

case 

*.30 

per 

case 

2.30 

..per 

dox. 

1.82-4 

..  " 

r.i»K 

2.20 

Troemner’s  No.  151  B,  “AGATE”  Bearing  Scale ,  sensibility 
1-52  oi.  Leaves  your  profit  in  the  bin  every  time.  NO 
OVERWEIGHT. 
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Pulverizer 


TROEMNER’S 

New  Electric  Coffee  Mills 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER¬ 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “STAR”  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “  j ust  as  good  ” ;  there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 

HENRY  TROEMNER 


No.  911  ARCH  STREET 


PHILADELPHIA,  PA. 


Troemner’s  No.  44,  “BALL”  Scale 


A.  PLESCH  <S:  SON  112  dark  Street,  Chicago,  III* 

GENERAL  AGENTS  FOR  UNITED  STATES 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


50 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


-61- 

Bannsr  ,  la  Jar*.  compound . . . psr  doi.  i .  oo 

Whits  Clovsr,  Inlait,  compound . „  “  •9X% 

Porinx  Pancake  Syrup,  36  pti .  “  s.a; 

“  *'  *4  qt* .  "  4.00 

“  "  ia  ji-gal* .  '*  7.00 

"  “  6  (al* . ....  “  1*  00 


MAPLE  SYRUP. 

Golden  Tree  MapI*  Syrup,  do* .  * 

•*  "  medinm,  do*. 

'•  “  small,  doi 

Vermont  Maple  Syrup,  gal-  tins . per  gal.  1 

“  “  ji-ga 1.  tin* per  do*.  7 

Ha*en's  Maple  Syrap,  qt.  Bottle* .  "  4 

"  “  p*.  bottle* ......  “  a 

Towle’s  Log  Cabin  "Camp”  Syrup —  Per 

Gallon  cans,  6  In  case . ...  13 

Half-gallon  can*,  1*  In  case .  7 

Quart  cans,  sa  In  case . . . .  4 

Pint  cans,  *4  In  case .  * 

Quart  bottles,  ia  In  case . .  4 

Pint  bottles,  *4  in  oase . . .  s 

Jacket  cans . per  gallon  1 


»5 

45 

*5 

75 

00 

£.. 

s» 

•s 

SO 

30 

75 


CRESCENT  MAPLBINE. 


uc.zz.::. 

ifi-es . 

J»-OI . **•••# 

GtUoaa  . 

•*•••••*••••••••«••«******•**•*******•*****»•** 

OIL  OP  MAPLBINB.  1 

1*0*  .»**•***•** 
1^0*  *********** 
U-OI . 

•  *********  •*•*•*»•»*•*»«*•  •••*«••••»•»•*»  ••••** 

Per  do*. 
3.00 
5*5 
9.50 
18.00 
35  00 


dloas . 


Per  do* 
a.yn 

!*° 

8.*{ 

15.00 
ay. 00 
48.00 
15.00 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dot. 

Little  Gem, parlor,  a  string .  s.40 

N  U,  No.  6,  split  handles .  s.45 

Leader,  No.  6,  3  string  red  handles .  s.40 

Princess,  No.  4,  fancy  handles .  a. 75 

Parlor,  No.  3, 1  tie .  1.85 

Toy  Brooms . 90 

Whisks,  s  sewed . 90 

Stable,  s  tie,  rattan  centre .  3.30 

Stable,  3  tie,  rattan  centre .  4 . 00 

Factory  heavy .  *.90 

Handy  Wall  Broom  Rack,  for  ta  brooms . 90 
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No.  WASHBOARDS.  Per  dot. 

69,  Good  Knoogh,  double,  spring  protector...  3.65 

57,  Peerless,  double  . . .  3. 75 

So,  Seal  GIods,  double,  swing  protect er . .  3.30 

6i,  Peerless,  double,  spring  protector . .  4.4s 

110,  Peerless,  single,  spring  protector .  3.55 

too.  Northern  Queen,  single,  protector .  3.10 

101,  Tidal  Wave,  single,  protector . ......  1.75 

118.  Good  Enough,  single,  protector. . .  3. 15 

175,  Glass .  3.50 

Murdock . .  1.75 

Celenr  City .  3  .no 

126,  Single  Ruby .  a. 60 

is8,  Anchor,  single  head . . .  a.sj 

130,  Little  Gem,  pail  board .  1.35 


BUCKETS.  Per  dor. 

O.  G.,  »  electric  boo pe .  1.75 

O,  O.,  3  electric  hoope . . . 1 . 90 

Clear,  1  hoop . . . . . .  1  •  63 

Clear,  j  hoop . *» . .  1.75 

Electric  Cedar,  1  hoop  ... . . . — .  a. 40 

Electric  Cedar,  3  hoop... . .  a  .60 

Pine,  3  galvanised  hoope . . . .  e.eo 

Galvanised,  si  quart . . . .  1.90 

Galvanized,  14  quart . . . . .  1 . 10 


No.  BUTTER  DISHES. 

1,  Solid  oval . . . . . 

a,  Solid  oval . ...... . . 

3,  Solid  oval . . . . . 

3,  Solid  oval . . . 

1,  Wire  ends._. . . . . 

a,  Wlra  ends . . . . . 

3,  Wire  ends . . . . . 

5,  Wire  ends . 

Picnic  Plntea,  8  Inch . . . 

Picnic  Plates,  9  Inch . 

Crates  contain  *30  each. 


Per  M 
z.  00 

I.  so 
I  40 

I  80 

x  or 
I.2> 

X  -40 

X.' 


CLOTHES  PINS.  Par  box. 

5  (toss . 46 

EGG  CRATES. 

Perfection .  1.00 

Perfection,  10  sets  fillers .  s .  33 
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brushes. 

SCRUB  BRUSHES. 


No. 

as,  White « 

23,  Medium  size  . . . . . 

ay,  Largs . . . 

13,  Marble,  medium  sine. . 

00,  White . . . . . 

Handy  House . . . 


Per  dot. 

::  ;C 

s  .00 

•  -9° 

-  45 

•  *4a 


No.  STOVE  BRUSHES.  Per  doi 

so,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1.75 

I,  strap  handle,  grey  fibre .  1.20 

e,  strap  handle,  grey  fibre .  1.65 

6,  all  hair,  extra  quality .  2.75 


No.  SHOE  BRUSHES.  Per  do*. 

0,  Mexican  fibre  . . .  .90 

x,  Mexican  fibre,  large . . . .  1. 30 

4,  Bristle  outside . . .  1 . 65 

5,  All  bristle  •  »•#*»•*#***•##•****•***■#«•»•*•#***»••#«•••*•  I  •  75 

16X,  All  bristle,  extra  value . . . .  215 

18,  All  bristle,  spotted  white. . . .  2. So 


1#  ssaeesssseeeses# 


No.  WHITEWASH  BRUSHES. 

6,  6  In.,  White  tamplco. . . . 

7,  7  In.,  White  tamplco. . . . 

8,  8  In.,  White  tamplco . . 

6,  3  In.,  Family,  extra  heavy . 

8,  6  in.,  Family,  extra  heavy . 

10,  7  In.,  Family,  extra  heavy.. . . 

ia,  8  in.,  Family,  extra  heavy.. . . 

6,  3  in.,  A.,  hair  bristle. . 

8,  6  In  ,  A.,  hair  bristle. .  1.65 

10,  7  In.,  A.,  hair  bristle. .  a. 00 

11,  8  In.,  A.,  hair  bristle .  a. 33 

6,  3  in.,  Ideal,  all  bristle,  3  row .  1 .90 

t,  6  In.,  Ideal,  all  bristle,  3  row .  a. *3 


Par  dot. 
•  4° 
.48 
55 

.80 

95 

I.  to 

1.23 

40 


No.  DUST  BRUSHES. 

Psr  dot. 

sx,  All  hair,  wire  drawn . 

22,  7  In.,  Mixed,  round  end . — . 

iiX,  7  in..  All  hair,  round  and . 
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TOBACCOS— PLUG.  Far  lb. 

Battle  Ax . 37 

Deer  Skin . 37 

Gold  Rope . 56 

Tolly  Tar  . 39 

Newsboy . . . 39 

Old  Honesty . 43 

Piper  Heldsick . 64 

Spear  Head . 44 

Standard  Navy . 37 

Toddy . 35 

Vinco . 38 

Town  Talk . *1 


SMOKING  TOBACCO.  p„ib 

Briar  Pipe . 38 

Duke's  Mixture . 39 

Greenback  •  ••####•«#•••*•••*••#•••••*••»••*••••••****•**•••*  *  J® 

Green  Turtle  . .  e  28 

G.  ft  A.  Navy,  3H  ox.  t* ••• • • e# e eeeeee eseeeevee eeeeeeeee  a  34 
HoDMt  *39 

PoiJLT  BeftrIM. . - . . . »9 

Ripple  ..••ssewree  see  eeeeee  •  •••••*••  ***************  ************  •  39 

Sensation . 39 

Wild  Rosa..... . 39 


YEAST  CAKES. 

Compressed . . per  doa.  .it 

Magic,  1)6  dor.  packages . . . per  box,  .38 

Yeast  Foam,  i]4  doz . per  box  .38 


$xg>< 

N  DXx>^  ^XxX^  bXxXN  dXxXn  6xxX 

■/ 

N 

\ 

A  new  product  from  an  old 
house 

DIXON’S 

POWDERED 

5tove  Polish 

The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and  earn  profits  for  you.  80 
years’  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 

JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  N.  J. 


DXXXN  DXXXN  DXXXN  DXXXN  DXXXN  DXXXN  DXXXN  DXX. 


No  Dealer  Too  Small 

<|  No  dealer  is  too  small  to  profitably  use  our  Meieor  Cash  Carrier — 

it  is  inexpensive  and  saves  time 
and  money  for  everybody. 

C|f  If  we  didn’t  feel  sure  of  that 
would  we  let  any  responsible 
merchant  use  it  for  thirty  days 
free  ?  Why  not  get  it  for  a  month 
<][  Price  only  \  anyway  ? 

$25  per  line, 
a  bsolutely 
guaranteed. 


NEW  YORK,  Times  Bldg. 


UNITED  STORE  SERVICE  AND  TUBE  CO. 

BOSTON,  Tremont  Bldg  CHICAGO,  Medinah  Bldg. 


Want  a  $10  Morris  Chair 
for  Nothing  ? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Zahm's  Independent  (Scrap'  Tobaccos 
“Blue  Hen,”  “High  Card,”  ’  Rex”  and  “Z" 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co . 

TOLEDO,  OHIO 
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Should  He  Cut  the  Price  or  Lose  the 

Customer  ? 

A  Southern  Subscriber  Raises  a  Question  which  is  With  the 
Grocer  Night  and  Day.  Where  a  Good  Customer  Demands 
Sugar  1-2  Cent  Below  the  Lowest  Profitable  Price,  Because 
a  Competitor  Sells  it  for  that,  Should  the  Grocer  Grant 
the  Concession  or  Let  the  Customer  Go? 


The  “Grocery  World  and  General 
Merchant”  has  received  a  request 
for  an  opinion,  through  the  follow¬ 
ing  letter,  upon  a  question  which 
probably  arises  several  times  a  week 
in  every  grocery  store  in  business : 

Hagerstown,  Md.,  July  16,  1908. 
Editor  “Grocery  World  and  General 
Merchant.” 

Dear  Sir : — I  would  like  to  ask 
your  advice  in  handling  a  customer 
under  the  following  conditions : — 

Our  price  on  granulated  sugar  is 
6  cents  per  pound,  we  must  pay 
$545  per  100  pounds  at  present.  I 
have  a  good  heavy  buying  cash 
customer.  He  comes  to  me  with 
a  good  order  for  a  general  line 
of  groceries.  When  he  comes  to 
sugar  he  asks  the  price,  I  quote  him 
6  cents.  He  says,  “Well,  I  can  get 
it  further  down  town  from  your 
competitors  at  SV2  cents.”  For  a 
few  times  I  have  made  the  reduc¬ 
tion  of  Vi  cent  in  order  to  hold  him. 

What  is  the  proper  thing  to  do 
in  the  case? 

Please  let  me  hear  from  you,  either 
in  your  valued  paper  or  by  personal 
letter. 

I  am, 

Respectfully, 

A.  M.  Horst. 

This  is  not  an  easy  question  to 
settle.  If  you  eliminate  the  side  of 
business  principle,  it  is  easy  to  settle 
it  in  favor  of  holding  on  to  the  cus¬ 
tomer.  If  you  consider  the  question 
of  business  principle,  and  elimi¬ 
nate  the  practical  side,  it  is  just 
as  easily  decided  in  favor  of  main¬ 
taining  the  principle  of  absolute  in¬ 
dependence,  the  same  price  to  all 
and  no  secret  reductions  under  any 
circumstances. 

It  can  scarcely  be  doubted  that 
a  merchant  should  make  a  fixed 
price  on  sugar,  as  well  as  on  every 
other  article,  and  that  that  pric^ 
should  be  alike  to  all,  except  where 
the  question  enters  of  the  quantity 
purchased.  When  he  makes  a 
lower  price  to  one  customer  than 
he  makes  to  another,  he  is  depart¬ 
ing  to  some  extent  from  the  strict 
line  of  honorable  storekeeping. 
More,  he  is  placing  himself  in  a 
humiliating  position,  for  he  is  per¬ 
mitting  a  customer  to  run  his  busi¬ 
ness  and  dictate  his  prices.  From 
this  standpoint  there  is  only  one 
thing  to  do :  say  to  the  customer : 
“I  am  very  sorry,  sir,  but  6  cents  is 
the  very  lowest  price  I  can  afford 


to  make.”  And  then  let  him  go  to 
your  competitor  if  he  likes. 

Just  here  there  is  a  collateral 
question  to  consider — would  he  go? 
Of  all  the  stores  in  Hagerstown, 
this  customer  has  chosen  the  store 
of  this  correspondent.  There  can 
be  only  one  reason  why  he  did  that 
— because  he  preferred  it,  either  on 
account  of  price,  service,  quality  of 
goods  or  something  else.  Is  he 
likely,,  for  a  reduction  of  cent  a 
pound  on  sugar,  which  on  12 
pounds  would  mean  only  6  cents,  to 
violate  that*  preference  and  go  to  a 
store  that  he  rejected  when  making 
his  choice?  The  writer  thinks  not 
in  ninety-nine  out  of  one  hundred 
cases.  He  might  go  to  the  com¬ 
petitor  for  sugar  alone,  perhaps.  It 
is  a  favorite  plea  on  the  part  of  close 
buyers  that  “I  can  get  it  cheaper  of 
your  competitor.”  Consumers  have 
learned  how  potent  that  is,  and  they 
work  it  with  great  effect.  Ninety- 
eight  times  out  of  one  hundred  they 
can’t  get  it  cheaper  of  the  competi¬ 
tor,  and  ninety-nine  times  out  of 
one  hundred  they  wouldn’t  go  there 
if  they  could.  There  is  really  only 
one  chance  left  of  losing  their  trade. 

The  only  other  side  to  the  case 
is  the  side  of  business  principle. 
Obviously  if  principle  were  not  in¬ 
volved,  it  would  not  pay  to  lose  a 
good  customer  in  an  effort  to  exact 
an  extra  half  cent  on  10  or  15 
pounds  of  sugar.  It  would  always 
pay,  under  such  conditions,  and 
without  considering  principle,  to 
cut  the  price  and  hold  the  customer. 

But  there  is  unquestionably  a 
question  of  principle  involved. 
That  principle  is  the  right  to  run 
one’s  own  business ;  to  hold  one’s 
self  independent  of  unreasonable 
demands  on  the  part  of  customers; 
to  decline  to  be  bound  always  to 
meet  competitors’  prices,  and  last 
but  greatest,  to  give  every  customer 
all  that  any  other  customer  in  his 
class  can  get. 

There  is  this  additional  to  be 
said :  that  the  customer  who  de¬ 
mands  a  cut  price  and  gets  it,  very 
often  becomes  so  exacting  in  his  de¬ 


mands  as  to  make  it  impossible  to 
placate  him  with  any  degree  of 
satisfaction. 

The  “Grocery  World  and  General 
Merchant”  would  greatly  appreciate 
it,  and  doubtless  so  would  Mr. 
Horst,  if  some  of  the  subscribers  of 
this  journal  will  send  in  their  opin¬ 
ions  for  publication. 


We  Could  Sell  More  Fish  to 
Italy. 

All  the  Lard  Italy  Buys  She  Gets  of  Us. 

We  Could  Sell  Tinned  Sardines  if  We 

Would  Go  About  It.  A  Suggestion 

How  to  Interest  Italian  Trade. 

Special  Correspondence  of  “Grocery  World  and 

General  Merchant." 

Washington,  D.  C., 

July  16,  1908. 

The  Italian  demand  for  lard,  sau¬ 
sages,  mackerel,  herrings,  and 
canned  and  barreled  sardines  is 
constantly  increasing.  Imports 
from  the  United  States  have 
doubled  in  recent  years  and  an  even 
more  rapid  increase  is  predicted  for 
the  future.  An  important  local 
dealer  stated  to  the  Consulate  that 
he  could  easily  do  a  $200,000  annual 
business  with  the  American  lines 
mentioned. 

All  the  lard  imported  into  Italy 
comes  from  the  United  States.  No 
other  country  attempts  to  export  it, 
and  native  manufacturers  cannot 
turn  out  lard  to  compete  with  that 
from  America  in  price  or  quality  in 
their  own  market.  Thus,  as  far  as 
lard  is  concerned,  the  American 
manufacturer  has  a  perfectly  clear 
way  in  Italy.  The  increase  of  ex¬ 
ports  from  the  United  States  is  en¬ 
tirely  due  to  the  change  in  attitude 
of  the  Italian  public  toward  the 
American  lard.  Up  to  a  few  years 
ago  lard  manufactured  in  the 
United  States  was  thought  to  be 
prepared  only  to  sell  and  that  purity 
was  disregarded  by  the  American 
manufacturers.  This  feeling  does 
not  exist  now,  and  the  opportunity 
for  American  lard  in  Italy  is  rapid¬ 
ly  extending. 

In  regard  to  sausages,  mackerel, 
herrings  and  canned  and  barreled 
sardines,  there  is  undoubtedly  a 
good  field  for  American  stock,  as 
the  Italian  demand  is  constantly  in¬ 
creasing,  and  the  largest  part  of  it 
continues  to  be  furnished  by  im¬ 
ported  supplies  on  account  of  the 
inability  of  native  firms  to  compete. 
The  bulk  of  the  sausage  imported 
comes  from  the  United  States  and 
Servia,  the  larger  quantity  from  the 
latter.  American  manufacturers 


could  increase  these  exports  by 
more  exploitation. 

There  seems  to  be  a  good  oppor 
tunity  for  the  American  manufac 
turer  to  introduce  standard  qual 
ity  canned  sardines  prepared  in  oil 
in  which  a  profitable  business  couk 
undoubtedly  be  done. 

Evidently  the  most  profitable  way 
for  the  American  firm  to  exploi 
these  goods  on  the  Italian  markc 
is  to  send  a  thoroughly  experience! 
traveling  salesman  to  Italy,  familia: 
with  Italian  or  French.  The  sales 
man  should  “drum  up”  well  th< 
wholesalers  in  the  principal  cities  o 
Italy.  The  salesman  should  com 
once  or  twice  a  year,  which  wil 
enable  him  to  keep  in  close  toucl 
with  the  trade.  If  necessary  tin 
traveler  should  visit  the  retail  deal 
ers  with  some  one  attached  to  thi 
wholesaler’s  establishment  and  show 
him  the  American  way  of  “drum 
ming  up”  the  retail  trade.  It  shouk 
be  explained  to  the  jobber  that  h< 
will  receive  the  usual  percentage  or 
the  orders  booked  in  this  way 
which  will  help  to  enthuse  them 
If  the  traveler  notices  that  tin 
goods  stay  on  the  shop  shelve 
longer  than  necessary  he  can  dis 
pose  of  the  jobber’s  man,  telling 
him  what  he  intends  to  do,  and  ge 
a  list  of  the  shop’s  customers,  tak< 
some  one  from  the  shop  with  hin 
and  visit  each  customer,  thus  doiri£ 
a  house-to-house  canvassing.  Sam 
pies  should  be  shown  and  it  wouk 
be  a  good  idea  for  the  salesman  iti 
distribute  small  “catchy”  advertise 
nrent  articles.  It  should  be  ex 
plained  to  the  shopkeeper  that  In 
will  receive  the  usual  percentage 
on  all  orders  booked  in  this  way 
which  will  undoubtedly  have  tin 
same  effect  on  him  as  on  the  jobber 

Holt. 


Tomatoes  have  been  considerably 
upset  during  the  week.  Early  ii 
the  week  first  earlies  ranged  fron 
25  to  30  cents,  on  account  of  tin 
large  supply.  At  the  present  writ 
ing  the  range  is  60  to  75  cents  an< 
$1  to  $1.25  for  second  earlies.  Tin 
receipts  are  heavy. 


ELTON  J.  BUCKLEY 

Editor  “  Grocery  World  " 


Attorney  and  Counsellor  at  Lav 

730-731  Drexd  Building,  Philadelphia,  P«u 


Telephone!  { 


Bell,  Lombard  1727 
Keyetone,  Race  744 


COLLECTIONS,  CORPORATION  PRACTICE 
CASES  UNBER  FOOD  LAWS 
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National  Secretary  Green’s  Opinion  of 
a  New  Co-operative  Dealing  Plan 

t  *  - 

>ixty-five  New  Philadelphia  (Ohio)  Retailers  Unite  to  Deliver 
Goods  by  Co-operative  Plan.  Expect  to  Save  Fifty  Per 
Cent,  of  Old  Cost.  Secretary  Green  Inspects  Plan  and 
Sends  the  “Grocery  World  and  General  Merchant”  His 
Opinion. 


The  “Grocery  World  and  General 
Merchant”  is  constantly  receiving 
nquiries  from  grocers  everywhere 
or  all  possible  information  regard- 
ng  the  co-operative  delivery  plans 
vhich  seem  to  be  growing  in  num- 
>er  and  importance  in  all  parts  of 
he  United  States.  Co-operative  de- 
ivery  seems  to  be  the  coming  thing, 
laving  been  demonstrated  to  be  just 
is  satisfactory  and  much  cheaper 
han  the  old  method  of  individual 
lelivery. 

The  latest  plan  of  this  sort  has 
ust  been  launched  at  New  Phila- 
lelphia,  Ohio,  where  about  sixty- 
ive  retail  dealers  joined  in  it.  The 
ecretary  of  the  National  Retail 
Grocers’  Association,  John  A. 
freen,  was  present  at  the  opening 
Say,  and  sends  the  “Grocery  World 


and  General  Merchant”  an  interest¬ 
ing  opinion,  which  is  published  be¬ 
low. 

The  initial  notice  to  the  public, 
which  describes  the  plan,  was  as 
follows : — 

We,  the  undersigned  dealers  of  the 
city  of  New  Philadelphia,  after  a 
close  and  careful  investigation,  have 
become  fully  convinced  that  we  could 
serve  our  patrons  much  better 
through  a  central  delivery  system  than 
we  have  been  able  to  do  with  our  own 
delivery.  We  dare  say  there  are 
but  few,  if  any,  housekeepers  in  the 
city  who  have  not  had  their  patience 
tried  to  the  utmost,  time  and  again, 
by  waiting  for  the  goods  they  had 
ordered  hours  before,  and  more  than 
once  been  obliged  to  serve  the  meal 
without  the  very  article  they  wanted 
for  that  particular  meal.  This  de¬ 
lay  and  sore  disappointment  was 
in  most  cases  unavoidable,  because 
the  wagons  could  not  go  in  all  di¬ 
rections  at  once. 

A  central  delivery  station  will 
obviate  all  this  inconvenience  and 


worry  of  the  dealers  and  customers 
alike. 

The  workings  of  a  central  delivery 
are  described  as  follows : — 

The  location  is  in  the  central 
part  of  the  city.  The  New  Phila¬ 
delphia  Central  Delivery  Co.  is  in¬ 
corporated  and  located  on  lot  be¬ 
tween  Broadway  and  Fifth  street, 
on  West  High  street,  on  the  Sen- 
hauser  lot,  where  we  have  erected  a 
very  substantial  building,  well  ven¬ 
tilated,  and  so  far  as  we  know,  it 
is  the  best  in  the  State,  and  when 
completed  and  you  do  us  the  favor 
to  call  and  see  the  station,  you  will 
find  yourself  within  a  modern 
building. 

The  city  has  been  divided  into  nine 
routes,  and  we  will  have  at  least  ten 
wagons  and  drivers.  At  stated  times 
these  wagons  leave  the  station,  each 
one  calling  at  one,  two  or  more 
stores,  taking  all  that  is  ready,  no 
matter  in  what  direction  the  goods 
are  to  go ;  after  thus  gathering,  all 
wagons  drive  direct  to  the  central 
station,  where,  in  a  very  few  minutes, 
the  ten  drivers  sort  or  route  all  the 
goods  under  the  watchful  eye  of 
the  superintendent.  This  done  at 
given  times,  all  the  wagons  start  out 
in  ten  directions,  making  five  de¬ 
liveries  each  day,  as  will  be  seen 
on  time  card  given  each  family.  In 
this  new  and  improved  way  the  peo¬ 
ple  living  equal  distances  from  cen¬ 
tre  of  city,  whether  it  be  east,  west, 
north  or  south,  all  get  their  goods  at 
about  the  same  time,  while  under  the 
present  system  the  dealer  who  re¬ 
ceives  ten  orders  and  each  one  in 
different  directions  would  need  ten 
horses  and  wagons  to  make  the  de¬ 
liveries  as  promptly  as  the  central 
will  do  it. 

When  you  look  at  the  question  in 
this  light  it  can  be  seen  that  de¬ 
lay,  disappointment  and  story  tell¬ 


ing  was  unavoidable  under  the  old 
or  individual  way  of  doing. 

Secretary  Green’s  description  and 
opinion  of  the  plan,  sent  the  Gro¬ 
cery  World  and  General  Merchant,” 
is  as  follows  : — 

Many  inquiries  have  from  time 
to  time  reached  this  office  in  re¬ 
gard  to  a  co-operative  delivery  sys¬ 
tem.  In  many  towns  this  has  been 
in  operation  for  the  last  year,  in 
other  places  longer,  and  it  is  meet¬ 
ing  with  much  success.  On  the  after¬ 
noon  and  evening  of  July  ist,  I 
was  invited  to  address  the  grocers 
of  New  Philadelphia  at  the  opening 
of  their  new  central  warehouse  and 
the  inauguration  of  a  new  co-opera¬ 
tive  delivery  system.  I  found  a 
building  three  stories  in  height, 
ioo  feet  long  and  60  feet  wide. 
The  basement  was  used  as  the  barn 
proper.  The  next  story  was  used 
to  sort  and  arrange  the  baskets  for 
distribution  and  to  load  up  for  de¬ 
livery.  The  upper  story  was  used 
for  storing. 

Invitations  had  been  sent  to  every 
consumer  in  the  city  and  to  the  peo¬ 
ple  of  the  surrounding  country  to 
come  and  inspect  the  building.  In 
the  evening  a  grand  parade  took 
place  in  which  the  Sons  of  Veterans, 
town  authorities,  grocers  and  their 
families  in  automobiles  and  carriages, 
and  the  rear  was  brought  up  by  the 
old  and  new  delivery  systems.  The 
old  delivery  system  created  consid¬ 
erable  merriment  and  the  new  de¬ 
livery  outfits  were  a  credit  to  the 
concern. 

The  next  morning  it  was  my 
privilege  to  visit  the  system  in  work¬ 
ing  order.  The  first  delivery  left  the 
warehouse  at  7.30,  the  second  at  9.30 
and  the  third  at  10.45,  with  two  de- 


There’s  Bit  of 

Extras  Money 


For  the  Retail  Grocer  in  a  Small  “Drive”  on 

Grape-Nuts 

The  “Sugar”  will  be  fed  out,  beginning  July  15,  1908,  not 
exactly  by  the  ton,  but  enough  to  taste  good.  Ask  jobbers’  sales¬ 
men  to  fix  you. 

"There’s  a  Reason'’ 

Postum  Cereal  Co.,  Ltd.,  Battle  Creek,  Mich. 
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liveries  in  the  afternoon  and  three 
deliveries  on  Saturday  afternoon. 
Each  wagon  was  sent  to  the  stores 
in  a  certain  district,  brought  the 
goods  to  the  warehouse,  where  the 
baskets  were  sorted  out,  and  then 
given  to  the  driver  who  covered 
die  territory  to  which  the  goods 
were  sent.  The  entire  system  was 
put  under  a  manager  who  hired  and 
discharged  the  help,  said  what 
the  wages  of  each  would  be,  bought 
all  wagons  and  horses,  and  in  fact 
managed  the  entire  system,  so  that 
the  grocer  had  no  thought  of  hiring 
a  delivery  boy  or  any  care  of  his 
horses  or  wagons,  that  being  done 
entirely  by  the  superintendent.  A 
grocer  doing  a  business  of  $2,500  a 
year  (Probably  $25,000  a  year  is 
meant— Ed.),  had  his  delivering 
done  for  $7  a  week,  net.  No  orders 
could  be  taken  by  the  driver  unless 
it  were  a  written  order.  He  was 
not  allowed  to  solicit,  so  that  the 
possibility  of  his  working  for  any 
one  firm  was  entirely  eliminated. 
The  orders  were  taken  by  the  per¬ 
son  going  to  the  store,  by  telephone, 
or  by  written  communication  to 
the  grocer  from  the  customer,  and 
in  no  other  way. 

Everyone  seemed  satisfied  with  the 
arrangement  and  the  saving  in  ex¬ 
pense  was  at  least  5°  Per  cent. 

Having  seen  this  system  and 
noticed  the  operation  of  the  same, 
would  be  glad  to  furnish  any  infor¬ 
mation  that  any  association  might 
wish  along  the  lines  as  far  as  they 
have  come  to  my  notice. 


The  New  York  Letter 


Special  Campaign  Against  Illegal  Sales  of  Oleomargarine. 
Callanan  Attacks  Southern  Jobbers’  Attitude  on  Direct 
Sales  to  Retailers.  Cheese  Quotations  Manipulated. 
Coffee  and  Sugar  Freight  Rates  Advance.  Small  Items  of 
Trade  News. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


North  Carolina  is  shipping  lima 
beans,  but  only  in  small  quantities. 
The  range  is  $2  to  $2.50  and  the 
demand  is  good. 


New  York,  N.  Y., 

July  1 7,  1908. 

Inspectors  of  the  State  Depart¬ 
ment  of  Agriculture  have  begun 
a  new  investigation  as  to  the  sale 
of  oleomargarine  in  this  city. 
While  the  courts  have  decided 
that  the  sale  in  this  State  is  law¬ 
ful,  if  the  product  be  properly  la¬ 
beled,  yet  there  are  suspicions 
that  some  of  the  old  and  fraudu¬ 
lent  methods  of  selling  the  oleo 
have  been  revived,  and  'that  it 
is  being  substituted  for  butter, 
the  purchasers  not  knowing  the 
difference. 

It  is  learned  that  the  Inspectors 
have  obtained  quite  a  lot  of  sam¬ 
ples  and  evidence  that  is  now  be¬ 
ing  considered  with  a  view  of  tak¬ 
ing  such  proceedings  as  will  most 


margarine  has  not  been  directly 
represented  as  butter  and  sold  as 
such,  yet  the  precautions  as  to 
labeling  were  not  satisfactory  and 
it  is  likely  that  improper  labeling 
will  form  the  basis  of  some  pro¬ 
ceedings. 


*  *  * 


effectively  check  this  kind  of  busi¬ 
ness. 

The  manufacturers  of  oleomar¬ 
garine  in  pushing  the  sale,  since 
the  courts  decided  in  their  favor, 
have  been  emphatic  in  declaring 
that  they  are  ready  to  do  every¬ 
thing  possible  to  keep  out  fraud¬ 
ulent  practices  from  the  business, 
and  that  they  desire  to  have  the 
product  sold  simply  for  what  it 
is  and  not  under  any  circum¬ 
stances  for  butter.  However, 
they  furnish  the  material  for  col¬ 
oring  the  oleomargarine  yellow 
and  it  may  be  that  the  ease  with 
which  it  is  made  to  resemble  but¬ 
ter  in  color  has  tempted  some 
smaller  dealers  to  resort  to  the  old 
tricks.  That  is  the  theory  of  the 
officers  who  have  been  investigat¬ 
ing. 

In  some  cases  while  the  oleo- 


The  New  York  Retail  Grocers 
Union  has  communicated  with 
the  American  Cereal  Co.  with  ref 
erence  to  the  practice  of  printing 
the  prices  on  packages  and  of  ad 
vertising  the  prices  in  popula 
magazines.  It  is  expected  tha 
a  representative  of  the  compan) 
will  attend  the  next  meeting  ir 
order  to  talk  over  the  subject 
The  association  has  already  taker 
a  position  against  such  advertis 
ing  of  prices.  A  representative 
of  the  company  said  that  the  ad 
vertising  of  the  10-cent  price  oj 
Quaker  Oats  was  intended  to  asl 
sist  the  grocer,  as  the  trade  prici 
was  reduced  in  order  that  h 
might  make  a  fair  profit,  which 
he  had  not  been  doing  before. 

*  *  * 

The  address  delivered  by  Presi 
dent  John  A.  Van  Hoose  beforl 
the  Southern  Wholesale  Grocers 
Association  at  its  convention  thi 
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Wind  up  YOUR  clock  and  set  it  by  B.  &  P’s  STANDARD  Grocery 
Time.  OUR  clock  does  not  “  tick,”  but  it  regulates  prices 

for  the  entire  grocery  trade 


New  Apricots,  fancy,  very  bright,  25-lb.  boxes  .  per  lb.,  $0-1  OX 
New  Apricots,  choice,  bright,  25-lb.  boxes  .  •  •  •  .per  lb.,  .09  X 
This  is  the  first  arrival  of  new  Apricots  of  the  season,  and 
at  these  prices  there  will  no  doubt  be  considerable  demand 
for  them. 


45-gallon  1200s,  Pickles . Per  bbl’  9  20 


45-gallon  1000s  Pickles  . . Per  bbl- 


8.65 


BUY  FELS-NAPTHA  SOAP  FROM  US  ! ! 

BUY  FELS-NAPTHA  SOAP  FROM  US!  I 

BUY  FELS-NAPTHA  SOAP  FROM  US  !  ! 

6  or  10-box  lots  delivered,  freight  paid  to  your  station 
This  is  the  most  economical  way  to  buy  this  brand  of  soap,  and 
HERB  is  an  economical  place  to  buy  it. 


Extra  Quality  Genuine  Hand-made  Pretzels, 

40-lb.  bbls . per  lb., 

No.  1  Dark  Baked  Pretzels,  40-lb.  bbls . •  •  Per  lb:> 

WHOLE  SPICES . 25-lb.  lots 

Best  Quality  Whole  Pepper . 07 X 

Best  Quality  Whole  Allspice . 05  X 

Best  Quality  Whole  Cloves . 12 

Best  Quality  Pure  Celery  Seed  ...  .08 X 
Best  Qual.  Cal.  Yellow  Mustard  Seed  .05% 

Best  Quality  Cal.  Yellow  Mustard  Seed,  in  origi¬ 
nal  bags,  about  IOO  lbs.  eaoh,  at  6)(c.  per  lb. 

Armour’s  Shield  Brand  Pure  Lard,  60-lb.  hard¬ 
wood  tubs .  Per  lb,» 


10- 


.07X 
■OQX 
lb.  lots 
.08 
.06 
.12^ 
.09 

•06X 


.\ox 


Pure  Lard,  50-lb.  tins . per  lb.,  $0 

5  or  10-tin  lots . .  •  •  ••••■•  Perlb> 

Oro  Brand  Extra  Standard  Cal.  Genuine  Bartlett 

Pears,  No.  2X  cans,  2  doz.  .••■•••••  •  •  perdoz., 
Extra  Fancy  Oregon  Brand  Genuine  Bartlett 

Pears,  No.  2X  cans . P6r  doz  > 

Sweet  Mellow  Brand  Jersey  Packed  Canned  Pears, 
in  heavy  sprup,  No.  3  sanitary  cans,  single 

cases,  2  dozen . Per  doz,> 

5  or  10-case  lots . Per  “P2-’ 

Wilbur's  Cocoa,  ^s,  6-lb.  boxes . per  lb., 

Xe,  6-lb.  boxes . Per  lb-’ 

10c.  size,  2  doz.  in  case . Per  case, 

Best  Quality  Glazed  Silk  Parchment  Paper  Rolls, 

12",  16",  18",  20",  24"  wide,  single  rolls  .  .  per  lb., 

5  or  10-roll  lots . per  lb., 

It  has  been  many  a  day,  if  ever  before,  that  you  have 

been  able  to  purchase  such  a  high-grade  paper  at  so  low 
a  price  as  here  named. 

1- lb.  Solid  Oval  Butter  Dishes,  X  M  in  bundle  .  .  per  1000, 

2- lb.  Solid  Oval  Butter  Dishes,  X  M  in  bundle  .  .  per  IOOO, 

Horseshoe  Salmon,  1  lb.  tall,  4  doz . P©r  doz., 

6  or  10-case  lots . Per  doz> 

Not  over  10-case  lots  to  any  one  buyer. 

Pet  Milk,  tall,  4  doz . Per  oase- 

Pet  Milk,  baby  size,  6  doz . •  •  •  •  •  ■  •  •  •  per  case, 

Wheel  Brand  30-40s  Fancy  Black  Santa  Clara 
Prunes,  fresh  goods  just  in  from  the  coast, 

26-lb.  boxes . per  lb., 

5  or  10-box  lots . Per  lb  > 


ioy% 

iox 


1.95 

1.80 


1.10 

1.07X 

.31 

.32 

1.65 


■03X 

.03 


.85 

1.20 

1.62X 

1.60 


3.50 

2.60 


■08  X 
.08 


These  Prices  for  This  Week  Only — July  20th  to  July  25th,  inclusive. 


WHIT*  FOR  “THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  &  PERKINS,  Wholesale  Cash  Grocers  £*& ,«".‘,reet  Phila.,  Pa. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT’ 
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week  in  Asheville,  N.  C.,  is  being 
analyzed  by  L.  J.  Callanan,  who 
proposes  to  reply,  probably  at  an 
early  meeting  of  one  of  the  local 
associations  of  retail  grocers.  Mr. 
Callanan  is  likely  to  take  issue 
with  the  contention  that  the  man¬ 
ufacturers  should  not  sell  to  the 
retailers,  for  he  is  an  old-time 
champion  of  the  principle  that  the 
quantity  plan  is  correct.  The 
statement  that  the  jobbers  have 
been  getting  some  of  the  manu¬ 
facturers  to  suggest  minimum 
prices  is  also  likely  to  be  dis¬ 
cussed  by  Mr.  Callanan.  So  far, 
the  minimum  price  plan  has  met 
with  little  favor  in  the  discussions 
of  the  subject  at  meetings  of  the 
local  retailers. 

*  *  * 


Complaint  is  heard  among  the 
grocery  jobbers  in  relation  to  the 
cheese  quotations  of  the  New 
York  Mercantile  Exchange.  It 
is  said  that  a  clique  manipulates 
the  prices  just  the  same  as  butter 
quotations  were  manipulated  until 
it  resulted  in  suits  and  other 
troubles.  The  method  of  the 
clique  as  described,  is  to  fix  the 
quotations  below  the  prices  that 
must  actually  be  paid,  this  being 
done  in  the  interest  of  the  large 
a  receivers  who  have  secret  agree¬ 
ments  with  the  manufacturers 
and  who  are  trying  to  control  the 
entire  business  in  this  city.  One 
result  that  is  noted  is  to  drive 
some  of  the  jobbers  to  disregard 
the  local  market  and  try  to  make 
their  purchases  in  the  up-State 
and  western  markets. 

*  *  * 

Freight  rates  in  sugar  have 
been  advanced  this  month  by  the 
New  York  Central  and  other 
trunk  lines  on  shipments  to  this 
city  ii  per  cent.  The  rates  on 
coffee  have  been  advanced  7^3 
per  cent.  This  is  all  that  has  ac¬ 
tually  been  done  up  to  to-day  in 
making  effective  the  movement 
for  higher  freight  rates  all  around, 
according  to  the  statements  of 
railroad  men. 

The  wholesale  grocery  com¬ 
panies  are  watching  the  develop¬ 
ments  with  interest.  It  has  been 
said  that  the  New  York  Central 
and  other  railroads  within  the 
last  few  months  have  been  grad¬ 
ually  advancing  the  rates  on  gro¬ 
ceries  and  various  other  commodi¬ 
ties.  W.  S.  Kallman,  of  the  New 
York  Central’s  Department  of  Tar¬ 
iffs  and  Rates,  said  that  in  the  offi¬ 
cial  classification  territory  there 
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have  been  no  recent  advances  on 
groceries,  canned  goods,  con¬ 
densed  milk,  flour  or  other  com¬ 
modities  about  which  there  had 
been  rumors.  The  railroad  com¬ 
mittees  are  continuing  their  con¬ 
ferences  on  the  general  question 

of  higher  rates. 

*  *  * 

A  committee  of  confectioners 
called  Monday  at  the  office  of  the 
Corn  Products  Refining  Co. 
where  they  talked  with  President 
E.  T.  Bedford  with  reference  to 
the  profit-sharing  plan.  He  told 
them  that  the  plan  had  tended  to 
maintain  uniform  prices.  The 
committee,  which  was  appointed 
by  the  National  Association  'of 
Confectioners,  decided  not  to  ask 
for  any  change  in  the  plan  at  the 
time  and  to  send  requests  in 
writing  to  the  company  in  case 
any1  are  to  be  made. 

Mr.  Bedford  denied  that  his 
company  contemplates  the  exten¬ 
sion  of  the  business  into  the  candy 
manufacturing  field. 

*  *  * 

A  number  of  bakers  sailed  for 
Europe  Wednesday  on  the  “Ryn- 
dam”  and  will  pass  several  weeks 
investigating  the  baking  methods 
that  are  pursued  in  Germany. 

*  *  * 

The  newly  organized  Queens 
Borough  Retail '  Grocers’  Associa¬ 
tion  gave  a  highly  successful  picnic 
Wednesday  in  Schuetzen  Park,  As¬ 
toria.  A  number  of  representatives 
of  manufacturing  firms  were  pres¬ 
ent  and  there  were  also  visitors 
from  the  retailers’  associations  in 
the  other  boroughs. 

Fred.  A.  McGill.. 


Cocoa  and  Chocolate  Declines. 


Owing  to  a  Large  Decline  in  Cocoa 
Beans  Since  Last  Fall,  the  Manufac¬ 
tured  Product  Declines  Two  to  Five 
Cents  Per  Pound. 


There  has  been  a  general  decline 
in  the  prices  of  manufactured  co¬ 
coa  and  chocolate  during  the  last 
few  days,  nearly  all  large  manufac¬ 
turers  concurring.  The  cause  was 
the  decline  in  cocoa  beans. 

The  decline  seems  to  be  about  3 
cents  on  cocoa,  5  cents  on  premium 
chocolate  and  2  cents  on  sweet 
chocolate. 

Cocoa  beans,  which  up  to  last  fall 
ruled  at  an  extremely  high  price, 
has  since  declined  until  at  the  pres¬ 
ent  writing  the  market  is  40  to  50 
per  cent,  lower  than  in  the  fall  of 
1907. 


To  the  Trade: 

Of  Course  YOU  Know 

that 

CEYLON 

TEA 

Makes  the 

Best  Iced  Tea; 

But  Do  You  Impress  That 
Fact  Upon  Customers? 


Its  Lemony  Flavor 

Just  Suits  Hot  Weather 
Thirsts,  and  Its 

full  Bodied  Quality 

Prevents  Ice  from  Impair¬ 
ing  Its  Tonic  Values. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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Monday,  July  20,  1908. 

The  secretary  of  the  National  Re¬ 
tail  Grocers’  Association  has  never 
been  in  favor  of 

Asking  versus  co-opeiative  buy- 
Compeiiing.  ing-,  and  partly  for 

that  reason  the 
National  Association  itself  has 
never  declared  itself  upon  the  sub¬ 
ject  in  any  way.  In  his  correspond¬ 
ence  this  week,  however,  the  na¬ 
tional  secretary  speaks  rather 
pointedly  of  a  problem  which  the 
agitation  over  co-operative  buying 
has  lately  emphasized,  viz. :  Is  there 
any  good  reason  why  a  manufac¬ 
turer  should  not  limit  the  selling 
price  of  his  product  at  a  figure 
which  would  protect  the  dealer 
against  crazy  cutters  and  assure  him 
a  fair  profit. 

In  his  correspondence  Mr.  Green 
states  that  certain  manufacturers,  in 
conference  with  him,  declared 
that  they  had  always  asked  the  re¬ 
tailer  to  charge  15  cents  for  their 
product  in  the  East  and  20  cents  in 
the  West.  But,  according  to  the 
secretary,  these  manufacturers  said 
nothing  about  compelling  the  retailer 
to  do  so,  so  that  the  entire  trade 
might  get  a  profit. 

There  is  only  one  party  in  inter¬ 
est  who  cani  prevent  the  market  on 
a  given  product  from  being  com¬ 
pletely  demoralized  by  cut  prices 
The  retailer  can’t  do  it;  if  one  or 


more  competitors  start  to  cut  he  is 
not  only  powerless  to  prevent  it,  but  ^ 
is  a  personal  loser  always.  The 
jobber  can’t  do  it,  for  the  same  rea¬ 
son.  The  only  person  with  the 
power  to  do  it  is  the  manufacturer. 
A  very  few  use  the  weapon,  but  the 
overwhelming  majority  do  not,  for¬ 
getting  that  the  retailer’s  prosperity 
is  their  prosperity,  and  vice  versa. 

The  time  will  come,  however, 
when  they  will. 


As  stated  in  a  recent  issue,  prac¬ 
tically  all  the  important  packers  of 
Maine  sardines 

The  Sardine  llave  United  ill  all 
Combine’!  Defence,  iron-ribbed  com¬ 
bination,  the  two 
main  principles  of  which  are  to  hold 
the  price  and  control  the  produc¬ 
tion.  The  plan  has  been  perfectly 
successful  from  the  start.  Not  one 
of  the  combination  packers  would 
dare  make  a  lower  price  than  $3.10 
per  case  for  quarter  oils,  f.  o.  b. 
Eastport,  and  not  one  would  be  per¬ 
mitted  to  pack  more  than  the  num¬ 
ber  of  cases  allotted  to  him  to  pack 
by  the  Maine  Mercantile  Co.,  the 
controlling  concern. 

There  is  no  doubt  whatever  that 
this  is  in  violation  of  the  anti-trust 
laws,  and  that  any  person  who  cared 
to  raise  the  question  could  have  it 
stopped  on  that  ground.  And  yet 
it  must  be  admitted  that  there  is 
another  Side  to  the  case,  moral  if 
not  legal.  One  of  the  leading  com¬ 
bination  packers,  in  conversation 
with  the  writer  during  the  week, 
argued  as  follows :  “The  sardine  in¬ 
dustry  of  Maine  practically  never 
paid  before  the  packers  combined. 
There  were  too  many  packers,  and 
in  years  when  there  was  plenty  of 
fish  they  packed  too  much.  This 
depressed  both  the  price  and  the 
quality  to  a  point  where  it  paid  no¬ 
body  to  pack  sardines  and  nobody  to 
eat  them,  because  for  a  while  they 
sold  below  the  cost  of  production, 
and  the  packer,  to  reduce  his  loss, 
cut  quality.  The  packers  have  now 
an  arrangement  by  which  only 
enough  are  packed  to  supply  the  de¬ 
mand.  There  can  now  be  no  sur¬ 
plus  to  depress  the  market.  They 
have  also  fixed  on  a  price  which 
while  still  low  leaves  the  packer  a 
living  profit.  Who  is  harmed  by 
such  a  combination  ?  As  a  matter 
of  fact,  it  is  not  only  true  that  no¬ 
body  is  banned,  but  that  everybody 
is  helped.  The  consumer  may  be 
asked  to  pay  a  cent  or  two  more  for 
a  tin  of  sardines,  but  she  gets  it 
back  in  greatly  improved  quality. 


The  packer  is  saved  from  extinc¬ 
tion,  and  the  whole  trade  is  better 
off,  because  the  market  is  steadied 
and  is  never  broken  by  an  oversup- 

piy.”_ 

This  is  a  strong  statement,  yet  no 
stronger  than  and  not  materially 
different  from  the  defense  made  for 
every  monopolistic  combination  in 
existence.  Strong  as  it  is,  it  is  ab¬ 
solutely  no  defense  under  the  law, 
and  the  courts  have  repeatedly  so 
held.  Whether  it  should  be  a  de¬ 
fense  is  another  matter. 


Those  who  have  studied  food  law 
questions  know  that  probably  half 
the  c  o  m  m  oner 
•* E»Hng  with  the  food  adulterations 

Eyes  and  Ears.”  are  inspired  by 

the  consumer’s 
habit  of  eating  with  his  eyes. 
Hence  the  numerous  schemes  of 
coloring  and  polishing  and  facing 
“to  make  food  appear  better  than  it 
really  is.” 

It  is  natural,  perhaps,  that  the 
consumer  should  insist  that  the 
food  he  eats  shall  please  his  eye, 
because  very  often  the  most  direct 
road  to  creating  anticipatory  pleas¬ 
ures  of  the  palate  is  through  the 
eye.  Nevertheless  it  is  of  course 
absurd  to  give,  as  some  do,  more 
attention  to  the  appearance  of  food 
than  to  its  actual  quality  and  flavor. 

But  the  American  consumers  ap¬ 
proach  the  selection  of  some  of  their 
food  from  a  more  illogical  stand¬ 
point  even  than  the  choice  of  the 
eye.  Cases  can  be  cited  where  they 
eat  with  their  ears,  an  instance  of 
which  was  satirically  cited  by  a 
wholesale  fish  dealer  to  the  writer 
last  week.  The  case  concerned  the 
mackerel  market  of  a  few  months 
ago,  when  $5  per  barrel  more  was 
eagerly  paid  for  Norway  3s  than 
for  much  superior  Irish  mackerel. 
“There  is  not  the  smallest  doubt 
that  the  Irish  fish  at  $5  less  were 
better,”  said  the  fish  dealer.  “Even 
a  man  who  knew  nothing  about  fish 
could  see  that.  The  Norways  com¬ 
manded  the  higher  price  simply  be¬ 
cause  it  is  the  popular  idea  that 
Norway  mackerel  are  superior  to  all 
others.  The  consumer  has  imbibed 
that  idea  and  she  asks  for  ‘Norway 
mackerel,’  and  cheerfully  pays  a 
higher  price  to  get  it.  Naturally 
the  retailer  must  have  it,  and  so 
must  we.” 

Here  is  a  case  in  which  the  rela¬ 
tive  quality,  of  these  two  grades  of 
mackerel  actually  had  no  hand 
whatever  in  fixing  their  relative 
values.  On  account  of  a  delusion 


cherished  by  the  consumer,  Nor¬ 
way  mackerel,  in  the  case  above 
cited,  wholly  left  its  proper  place 
in  the  range  of  prices  and  either 
took  the  place  properly  belonging 
to  Trish  mackerel,  or  if  the  Irish  fish 
were  properly  placed,  the  Norways 
became  grossly  inflated.  If  the 
consumer  would  once  learn  that  the 
only  proper  answer  to  “what’s  in  a 
name  ?”  is  “only  what  the  quality  of 
the  product  bearing  the  name  shows 
to  be  there,”  business  could  be  con¬ 
ducted  on  a  much  saner  basis  than 
now. 


When  Offenses  Against  Oleo 
Laws  Are  Complete. 


Pennsylvania  Appeal  Court  Decided 
that  a  First  Offense  is  Complete 
when  the  Jury  has  Convicted  and 
Judgment  has  been  Entered.  Illegal 
Oleo  Sales  After  that  Constitute  a 
Second  Offense  and  Involve  the 
Heavier  Penalty. 

An  oleomargarine  case  just  de¬ 
cided  by  the  Pennsylvania  Superior 
Court  considers  and  disposes  of  a 
question  never  raised  before  in  food 
law  enforcement  in  Pennsylvania. 

The  case  was  that  of  Common¬ 
wealth  vs.  McDermott,  a  retail 
dealer  of  Charleroi,  Washington 
County,  Pa.,  and  the  main  point  in¬ 
volved  was  whether  certain  sales 
that  McDermott  had  made  were 
first  offense  or  second  offense.  If 
first  offense  the  penalty  imposed  by 
the  act  was  much  lighter,  and  the 
court  had  the  option  of  either  fin¬ 
ing  or  imprisoning.  If  a  second 
offense,  the  act  provided  for  a 
heavier  fine  and  imprisonment,  thus 
making  a  jail  sentence  obligatory. 

McDermott  was  prosecuted  by 
the  Food  Department  for  a  second 
offense  against  the  oleo  law,  but  in 
order  to  escape  the  heavy  penalty 
argued  that  he  was  only  guilty  of  a 
first  offense,  as  the  first  time  he  was 
arraigned  the  court  did  not  actually 
pass  sentence,  and  the  offense  was 
only  complete  when  the  court  had 
sentenced.  On  this  contention  the 
case  was  taken  to  the  Superior  j 
Court,  which  ruled  that  an  offense 
against  the  oleo  (or  food)  law  is 
complete  when  the  jury  has  con-  j 
victed  and  judgment  has  been  en-  : 
tered.  Any  violation  of  the  law 
committed  after  that  is  a  second 
offense. 


North  Carolina  sweet  potatoes! 
are  in  market  and  average  $5.50  per 
barrel.  The  quality  is  good  and  the 
demand  fair. 
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“I  Loathe  My  Work” 


I  asked  a  young  fellow  the  other 
day  how  he  was  getting  on  with  his 

work. 

He  is  employed  in  an  inside 
capacity  with  a  wholesale  grocery 
house. 

“As  well  as  necessary,”  he  said, 
“but,  as  you  know,  this  is  only  play 
— not  my  real  life  work  at  all.  My 
heart  is  in  literary  work,  but  I  can’t 
afford  to  follow  it.” 

Poor  fellow ! 

Can  a  man  ever  have  much  suc¬ 
cess  under  such  conditions  ?  I 
doubt  it.  He  may  be  a  fairly  ac¬ 
ceptable  employee — his  employer 
may  have  not  the  slightest  com¬ 
plaint  to  make  of  him,  but  there  will 
be  lacking  from  his  work  that 
powerful  something  that  makes  all 
the  difference  between  being  “satis¬ 
factory”  and  being  a  brilliant  suc¬ 


cess. 


I  do  know  one  man  who  has  made 
a  most  conspicuous  success 

big- 


samples.  This  is  the  real  quality 
that  levels  the  road  and  gets  us  in. 

The  moral  of  all  this  is  that  the 
man  who  is  not  in  the  business  that 
he  loves  best  of  all  work  on  earth 
is  grinding  away  his  bearings,  anc 
sooner  or  later  he  will  find  himself 
a  victim  of  lost  motion.  Even  if 
a  man  who  has  been  thus  misplaced 
is  75  years  old,  my  advice  is  to  even 
now  get  out  of  the  wrong  hole  into 
the  right  one.  For  just  one  year 
in  the  play  which  work  amounts  to 
when  you  were  put  on  earth  to  do 
it  can  make  you  almost  forget  the 
unsavory  husks  of  those  75  years. 

E.  J.  B. 


Failures  Look  Bad  Compared 
with  1907. 


traveling  salesman  on 


as  a 
trade. 


Yet  he  constantly  proclaims  that  he 
loathes  the  work,  not  the  traveling 
so  much  as  the  actual  work  of  sell¬ 
ing. 

In  this  case  I  have  never  believed 
this  man  sincere  when  he  said  he 
loathed  his  work.  I  think  he  would 
rather  sell  goods  than  eat.  I  be¬ 
lieve  that  his  alleged  antipathy  to 
the  work  is  merely  a  harmless 
pose. 

The  man  who  is  interested  in  his 
work — interested  body,  brain  and 
soul — radiates  personal  magnetism 
all  day  long.  If  the  work  he  is  in¬ 
terested  in  is  selling  goods,  you  can 
see  the  magnetism  in  his  persuasive, 
compelling,  enthusiasm.  Because 
of  that  more  than  anything  else  he 
ft  gets  the  business. 

The  man  who  is  not  interested — 
whose  enthusiasm  is  saved  for 
something  else  more  congenial,  will 
almost  always  work  half  as  hard 
again  as  the  other  fellow.  lie  will 
have  to  to  accomplish  the  same  re¬ 
sults,  because  there  is  nothing  in  his 
fuel  box  but  conscientiousness. 
Sometimes  not  even  that. 

But  he  will  accomplish  nowhere 
near  the  same  results— not  half— 

1  for  there  will  be  lacking  that  force- 
ful  hypnotic  influence  that  gets  11s 
all  in  line  when  the  born  salesman 
sits  down  beside  us  and  opens  up  his 


Record  for  June  and  the  Second  Quar¬ 
ter  Both  Show  Great  Increase  of 
Grocery  and  General  Store  Disasters 
as  Compared  with  Same  Period  of 
Last  Year. 


The  report  of  grocery  and  gen¬ 
eral  store  failures  issued  by  the  R. 
G.  Dun  mercantile  agency  for  the 
month  of  June,  1908,  shows  that  the 
disasters  in  both  lines  were  greater 
in  number  than  those  of  June,  1907. 
The  figures  are  as  follows  :— 

General  stores,  June,  1908,  no; 
liabilities,  $809,804;  June,  1907,  92: 
liabilities,  $731,336. 

Grocery,  June,  1908,  195;  lia¬ 
bilities,  $926,745  ;  June,  1907,  163  ; 
liabilities,  $480,201. 

The  figures  along  the  same  lines 
for  the  second  quarter  of  the  year 
show  up  very  badly  compared  with 
the  same  period  of  1907.  The  fig¬ 
ures  follow : — 

General  stores,  second  quarter  of 
1908,  393;  liabilities,  $2,515,432; 
second  quarter  of  1907,  264;  lia¬ 
bilities,  $1,910,131. 

Grocery,  second  quarter  of  1908, 
635;  liabilities,  $2,225,616;  second 
quarter  of  1907,  488;  liabilities, 
$1,999,866. 


Rennet. 

A  word  to  you  about  James  T.  Shinn’s 
Liquid  Rennet  will  prove  valuable.  It 
is  beyond  question  the  rennet  that  coagu¬ 
lates  the  most  quickly  and  will  keep  the 
best  of  all  liquid  rennets  because  of  the 
care  taken  in  its  preparation.  It  pays 
you  a  large  profit  and  is  well  worth  your 
hearty  co-operation.  Shinn  &  Kirk, 
1400  Spruce  street,  Philadelphia,  are  the 
makers. 


THE  GROCER  S  EAR- 

We  want  it  for  a  few  moments  to  tell  him  how  much 
easier  it  is  to  sell 

Shredded  Wheat  Biscuit 

than  it  is  to  sell  any  other  breakfast  cereal.  Here  are  a  few 
of  the  “selling  arguments”  for  Shredded  Wheat: 

1.  Shredded  Wheat  is  the  whole  wheat— nothing  added, 
nothing  taken  away— cleaned,  steam-cooked,  shredded 
and  baked. 

2.  The  porous  shreds  are  quickly  penetrated  by  the 
digestive  juices,  making  it  more  easily  digested  than 
mushy  porridges  or  other  breakfast  foods. 

3.  Pound  for  pound,  it  contains  more  muscle-making, 
brain-building  material  than  beef-steak  or  eggs,  and  costs 
much  less. 

4.  Being  in  biscuit  form,  it  has  many  more  culinary  uses 
than  the  ordinary  breakfast  cereal,  forming  delicious  com¬ 
binations  with  fruits,  creamed  vegetables  or  creamed  meats. 

5.  It  is  the  cleanest,  purest  cereal  food  in  the  world,  and 
is  made  in  the  cleanest,  finest,  most  hygienic  food  factory 
in  this  country  or  in  any  other  country. 

Cut  this  out,  commit  it  to  memory,  and  be  ‘heady”  for  the 
next  customer  who  asks  you  anything  about  breakfast  cereals. 

Shredded  Wheat  Makes  Satisfied  Customers 


THE  SHREDDED  WHEAT  COMPANY 
Niagara  Falls,  N.  Y. 


In  Every  Class 

of  goods  there  is  always  one 
“best.” 

In  laundry  soaps  it’s 

Fels-Naptha. 

Back  of  that  fact  is  the 
emphatic  O.  K.  of  countless 
women.  When  your  order  to 
the  jobber  is  given,  Mr.  Grocer, 
be  sure  it  provides  well 
for  Fels-Naptha 
soap. 


it 
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National  Secretary  Green  Smokes  Out 
Manufacturers  on  Limited  Prices 


Writes  to  Three  Large  Concerns  About  Limiting  Prices. 
National  Committee  Appointed  to  Investigate  the  Same 
Subject.  National  Secretary  Says  Advance  Selling  Price. 
Grocers  in  National  Politics. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


Cleveland,  Ohio,  July  15,  1908. 

Within  the  last  few  weeks  much 
has  been  said  in  regard  to  the  fixed 
price  proposition  and  the  resolution 
passed  at  the  national  convention  in 
Boston.  The  jobbers,  at  their  con¬ 
vention  in  Atlantic  City  June  3d, 
4th  and  5th,  adopted  the  same  reso¬ 
lution  that  the  retailers  did  in  Bos¬ 
ton. 

It  has  been  noticed  through  the 
public  press  that  some  of  the  firms 
have  decided  to  withdraw  their 
business  from  any  other  party  and 
to  transact  their  business  exclusive¬ 
ly  with  the  wholesale  grocers.  The 
firms  mentioned  in  the  daily  press 
are  the  Shredded  Wheat  Co.  and 
the  Pillsbury  Washburn  Co.,  as  well 
as  Toasted  Corn  Flakes  Co.  This 
office  has  been  in  correspondence 
with  these  firms  in  regard  to  their 
position  with  the  retail  trade. 
While  no  definite  arrangement  has 
been  made,  yet  the  fact  that  corre¬ 
spondence  is  entered  into  between 
the  manufacturers  and  the  retailers 
shows  a  disposition  to  confer  and 
take  the  matter  under  advisement. 
All  firms  can  see  it  to  their  advan 
tage  that  a  fair  selling  price  be 
maintained  by  the  retailer,  but  many 
as  yet  have  taken  no  steps  to  com¬ 
pel  him  to  secure  a  profit. 

One  of  the  firms  mentioned  said 
that  they  had  always  asked  the  re¬ 
tailer  to  get  15  cents  per  package 
in  the  Eastern  States  and  20  cents 
per  package  on  the  Pacific  coast. 
There  was  nothing,  however,  in  the 
letter  that  would  indicate  their  wil¬ 
lingness  to  see  that  their  goods  were 
protected  from  the  dealer  who 
would  sell  them  for  10  cents,  so  that 
all  their  advice  and  advertising  goes 
for  naught  when  the  legitimate 
business  man  finds  it  unprofitable  to 
sell  any  brand  of  goods  that  is 
slaughtered  in  price  at  the  whim  of 
those  dealers  who  take  this  means 
of  disrupting  the  business  in  their 
entire  neighborhood. 

Although  it  said  in  their  letter 
that  they  desired  that  the  foregoing 
price  be  maintained,  one  other 


manufacturer  suggested  that  the 
lines  of  demarcation  should  be 
clearly  defined  as  to  who  are  con¬ 
sumers,  who  retailers  and  who 
wholesalers ;  whether  restaurants, 
hotels  and  boarding  houses  are 
classed  as  consumers,  and  the  dealer 
selling  to  them  classed  as  a  retailer, 
or  that  such  buyers  be  classed  as 
retail  grocers  and  the  dealers  sell¬ 
ing  to  them  be  classed  as  whole¬ 
salers.  They  advised  that  this  ques¬ 
tion  be  taken  up  and  settled.  The 
above  questions  were  answered 
along  the  following  lines  : — 

The  Boston  convention  and  the 
Atlantic  City  convention,  I  believe, 
are  the  beginning  of  a  movement 
which  will  ultimately,  possibly  with¬ 
in  the  next  year,  mark  out  a  divid¬ 
ing  line.  The  resolution  passed  by 
the  wholesalers  to  appoint  a  com¬ 
mittee  which  should  meet  with  the 
officers  of  the  National  Association 
of  Retail  Grocers  or  a  like  com¬ 
mittee  appointed  by  our  association 
to  take  up  such  questions  and  de¬ 
fine  a  policy  to  be  followed  up  by 
each  was  the  best  thing  that  has  hap¬ 
pened  to  the  trade  for  many  years. 

By  this  means  the  question  can  be 
taken  up  very  soon  by  the  allied 
interests.  We  realize  that  we  are 
coming  to  the  place  where  we  must 
know  just  where  each  part  of  the 
business  begins  and  ends.  When  the 
wholesale  grocer  and  the  retail  gro¬ 
cer  get  together  and  agree  to  any 
proposition,  then  the  manufacturer 
will  no  doubt  at  once  enter  into  a 
conference  which  will  in  a  short  time 
bring  about  a  satisfactory  solution 
and  the  settlement  of  the  problems 
that  are  now  confronting  the  entire 
chain. 

*  *  * 

The  national  president  has  ap¬ 
pointed  the  following  national  com¬ 
mittee  on  the  maintenance  of  the 
retail  selling  price :  F.  B.  Connolly, 
San  Francisco;  L.  F.  Padberg,  St. 
Louis;  Percy  Withered,  Boston; 
T.  P.  Sullivan,  Chicago;  L.  FI. 
Brandewie,  Cincinnati ;  George  W. 
Sawkins,  Toledo;  Mr.  Christgaw, 
Brooklyn,  N.  Y. 

*  *  * 

Retailers  of  groceries  find  it 
necessary  this  summer  to  get  away 
from  some  of  their  old  ideas  about 
retail  prices. 

For  instance,  many  articles  which 
retailed  for  10  cents  are  not  to  be 
had  at  figures  which  allow  a  10- 
cent  price  and  at  the  same  time  pay 
I  a  living  profit. 


And  there  are  many  more  in  the 
15-cent  class  and  the  25-cent  class 
which  are  just  as  scarce. 

The  result  is  that  to  save  his  own 
hide  the  retailer  is  forced  to  get  his 
trade  accustomed  to  new  prices. 

If  the  retailer  cannot  find  a  medi¬ 
um  grade  canned  pea  to  sell  at  10 
cents,  the  same  figure  he  sold  it  at 
three  years  ago,  he  must  ask  12  for 
it. 

If  his  fancy  brand  of  tomatoes 
costs  him  $1.50  per  dozen  at  job¬ 
bing  point,  he  must  get  away  from 
his  old  15-cent  price. 

If  his  standard  canned  peach, 
which  he  sold  at  20  cents,  or  the 
extra  standard  which  he  sold  at  25 
cents,  are  not  to  be  had  at  the  old 
figures,  the  new  price  must  be 
named,  and  the  sooner  the  better. 

Old  prices  on  rice,  rolled  oats, 
dried  fruits  and  dozens  of  things  in 
the  grocery  list  have  had  to  be 
raised. 

The  grocer  who  has  his  weather 
eye  on  the  profit  all  of  the  time  has 
revised. 

Have  you  revised? 

*  *  * 

Now  that  the  two  political  parties 
have  named  their  candidates  and 
announced  their  platforms,  it  is  well 
that  the  merchants  of  this  country 
take  into  consideration  their  inter¬ 
ests  in  the  nomination.  The  nomi¬ 
nations  for  Congress  have  taken 
place  in  many  of  the  States,  and  will 
in  the  near  future  take  place  in  the 
balance  of  the  States.  It  is  well 
that  the  merchants  take  some  inter¬ 
est  in  the  selection  of  these  men. 
Have  an  understanding  with  them 
at  least  in  regard  to  their  attitude 
on  the  parcels  post  momentous 
question. 

The  National  Association  of 
Wholesale  Grocers,  at  their  conven¬ 
tion  in  Atlantic  City,  adopted  a 
strong  resolution  protesting  against 
this  kind  of  legislation. 

We  are  sure  of  their  support  in 
any  movement  along  this  line,  but 
when  you  take  into  consideration 
that  there  are  300,000  retail  grocers 
in  the  United  States  and  but  2,500 
wholesale  grocers  you  will  readily 
realize  that  we  hold  in  our  hands 
the  balance  of  power. 

Let  us  leave  no  stone  unturned 
to  see  that  the  men  nominated  are 
friendly  to  the  business  interests  of 
the  country.  Now  is  the  time.  You 
can  do  more  at  the  present  time  to 
help  along  your  position  than  after 
the  election. 

Use  your  influence  now. 

Take  an  active  part  in  the  selec¬ 


tion  of  candidates,  and  when  the 
election  is  over  you  will  have  noth¬ 
ing  to  regret. 

The  Illinois  State  Association- 
and  the  Iowa  State  Association  both 
sent  protests  to  the  resolutions  com  • 
mittee  at  Denver  in  opposition  to 
any  plank  in  the  platform  that 
would  suggest  any  parcels  post 
proposition. 

John  A.  Green, 
National  Secretary. 


PhiladelphiaTrades  LeagueWill 
Fight  Freight  Advance. 

Appeals  to  Interstate  Commerce  Com¬ 
mission  and  Adopts  Resolutions 
Denouncing  Rate  Increase. 

The  Trades  League  of  Philadel¬ 
phia,  one  of  the  most  influential 
trade  organizations  in  the  country, 
has  entered  the  lists  against  the  pro¬ 
posed  concerted  advance  in  freight 
rates,  and  has  asked  the  Interstate 
Commerce  Commission  for  an  opin¬ 
ion  as  to  to  its  legality. 

The  League  has  adopted  the 
following  resolutions  on  the  sub¬ 
ject  : — 

Whereas,  It  has  been  reported  that 
the  carriers  have  in  contemplation  a 
general  advance  in  freight  rates,  in 
order  to  obtain  additional  revenue; 
and 

Whereas,  Such  action  on  the  part 
of  the  carriers  would  tend  to  fur¬ 
ther  restrict  business  by  imposing  an 
additional  burden  upon  the  mer¬ 
chants  and  manufacturers,  which 
we  believe  would  be  most  inexpe¬ 
dient  at  this  time;  therefore,  be  it 

Resolved,  That  if  it  be  necessary 
to  obtain  additional  revenue,  as  is 
claimed  by  the  railroads,  it  should, 
in  our  opinion,  be  secured  in  a  way 
that  would  not  increase  the  burden 
now  being  borne  by  the  mercantile 
and  manufacturing  interests  of  the 
entire  country. 

Up  to  the  present  time  the  Inter¬ 
state  Commerce  Commission  has 
refused  to  commit  itself  as  to  the 
proposed  advance. 


California  cantaloupes  range 
from  $1.75  to  $2  per  crate.  There 
are  some  Arizonas  coming  which 
are  even  better  than  the  Californias. 
The  price  is  $2  to  $2.25.  Some 
Southern  cantaloupes  are  also  com¬ 
ing  forward  at  $1  to  $1.25. 


Cafd  des  Gourmets  Coffee. 

Let  us  send  you  a  trial  order  of  the 
nicest  and  most  tempting  drink  of  coffee 
it  has  ever  been  your  pleasure  to  taste 
and  then  we  know  that  you  will  have  re 
hesitancy  in  recommending  it  to  youi 
trade. 

Cafe  des  Gourmets  is  packed  in  one 
pound  tins,  is  a  blend  of  the  high-grade 
coffees  so  arranged  as  to  furnish  a  de 
licious  drink.  It  is  put  up  by  Sami 
Wildes’  Sons  Co.,  of  New  York,  and  i 
backed  up  by  their  reputation  gainee 
through  nearly  a  century  of  fair  busines  | 
dealings. 
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THE  GROCERY  MARKETS 

T«*. 

There  is  no  change  in  the  tea 
market  for  the  week.  Throughout 
the  line  is  unchanged,  prices  on 
most  grades  being  steady.  Some 
grades  are  high ;  cheap  Oolongs,  for 
instance,  which  last  fall  ruled  at  io 
cents  in  a  large  way  are  now1  \2l/2 
to  13  cents.  The  advance  is  due 
wholly  to  scarcity,  and  other  low 
grades  are  in  the  same  condition. 
The  consumptive  demand  for  tea  is 
fair  for  the  season. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  ruled  very  stupid  for  the 
week.  Trading  in  options  has  been 
more  than  usually  dull,  there  being 
one  day  when  not  a  transaction  was 
recorded  on  the  New  York  Coffee 
Exchange.  Antagonism  to  the 
valorization  plan  of  cornering  the 
supply  of  Rio  and  Santos  grows 
each  day,  and  much  matter  is  being 
printed  against  it  both  here  and  in 
Europe.  Actual  Rio  and  Santos  are 
slightly  easier,  and  the  immediate 
outlook  is  very  dubious  and  uncer¬ 
tain.  Mild  coffees  and  Mocha  and 
Java  are  steady  and  unchanged. 

Sugar. 

The  sugar  market  is  unchanged 
so  far  as  any  important  change  is 
concerned,  though  raws  have  weak¬ 
ened  somewhat  during  the  week. 
Refined  sugar  is  unchanged,  anc 
there  are  no  prospects  of  any  ad¬ 
vance  in  the  near  future.  Lower 
prices  would  seem  to  be  out  of  the 
question  while  the  summer  demanc 
is  on.  The  consumption  of  refinec 
sugar  is  now  very  large  and  will  be 
larger  as  soon  as  the  full  tide  of 
the  peach  crop  comes  in. 

Syrup  an 4  Molasses. 

Glucose  advanced  10  points  dur¬ 
ing  the  week,  owing  to  the  con¬ 
tinued  high  price  of  corn.  Com¬ 
pound  syrup  has  not  advanced  as  it 
usually  does  when  glucose  ad¬ 
vances,  but  may  later.  The  syrup 
market  is  being  to  some  extent  de¬ 
moralized  by  the  fact  that  certain 
jobbers  are  selling  below  cost, 
counting  for  their  profit  on  the  re¬ 
bate  they  expect  to  get  for  exclusive 
purchasing  from  the  Corn  Products 
Co.  Sugar  syrup  is  selling  well  to 
go  abroad,  but  the  home  demand  is 
small.  Molasses  is  unchanged  anc 
in  light  demand. 

Fish. 

Mackerel  is  not  materially  un¬ 
changed  for  the  week.  New  Shores 
are  about  unchanged,  but  new  Iris  1 
are  a  trifle  easier.  New  Norways 


are  steady,  but  old  Norways  are 
merely  nominal.  The  demand  for 
mackerel  is  only  fair.  Cod,  hake 
and  haddock  are  unchanged  in  price 
and  very  dull.  Salmon  is  fairly 
active  at  ruling  prices.  Domestic 
sardines  are  unchanged  in  price  and 
in.  fair  demand.  French  sardines 
are  easier  and  the  price  is  much 
ower  than  a  few  months  ago.  Nor¬ 
wegian  sardines  are  doing  better 
and  are  now  in  fair  demand. 


The  American 
Sanitary  Jar  Cap 

FOR  MASON  FRUIT  JARS 

Attractive  ::  Inexpensive 


Canned  Goods. 

The  tomato  market  has  developed 
more  firmness  during  th'e  week  by 
reason  of  the  lack  of  rain  in  the 
main  producing  sections.  It  is  the 
usual  flurry  which  almost  always 
develops  just  before  the  packing 
season  and  has  strengthened  the 
market  to  some  extent.  No  sales 
have  been  made,  however,  at  any 
advance  over  the  price  of  75  cents, 
which  has  ruled  for  some  months. 
It  seems  fairly  sure  that  if  rains 
come  the  pack  of  tomatoes  will  be 
extremely  large.  Corn  is  also 
firmer  by  reason  of  drought,  though 
no  change  in  price  has  occurred  as 
yet.  Peas  are  not  advanced,  either, 
though  it  is  practically  sure  that 
they  will  be  if  the  consumption 
amounts  to  anything.  All  packing 
sections  are  short  and  packers 
everywhere  announce  only  partia 
delivery.  There  would  have  al¬ 
ready  been  an  advance  had  there 
been  any  demand.  Peaches  are  un¬ 


pointing  to  a  heavy  pack.  App" 
are  unchanged  and  easy,  dema 
fair.  No  change  has  occurred 


demand  being 
canned  goods 


light.  Califc 
are  nominally 


the  tone  is  easy. 

Dried  Fruits. 

Prunes  are  unchanged 
light  demand.  Peaches  are 


and 


only  a  little  less  weak.  1 
decidedly  weak,  offers 
seeded  being  made  durin: 
at  cents  coast.  The 
light.  Currants  are  unch 
dull.  Other  dried  fruits 
unchanged. 


of 


Cheese. 


cheese  market 


during 


the 


mand  for  speculation  is 


demand  is  about  the  same. 


C[j  This  cap  is  treated 
with  a  Sanitary 
Enamel  which  per¬ 
fectly  resists  the  ac¬ 
tion  of  fruit  acids. 
Less  than  half  the 
price  of  zinc  and  glass  caps  and  no  danger 
from  poisonous  oxides. 

C|  Write  for  samples  and  prices. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO 

SAN  FRANCISCO 

Offices  in  Jill  Large  Cities 


Two  Points  of  View 

THE  CUSTOMER 

THE  RETAILER 

2  finds  that  ham  or  bacon  or 

!  dried  beef  sliced  on  the 

American  Slicing  Machine 

finds  that  by  using  the 

American  Slicing  Machine 

he  can 

t 

Save  labor. 

Goes  further. 

Save  waste. 

1  Looks  better. 

Cooks  better. 

I 

e  Tastes  better. 

Save  packer’s  profits 
on  tinned  goods. 

! 

Give  more  slices  for 
the  money. 

^  Is  fresh  sliced  and 

<  just  the  right  thick- 

s  ness. 

Get  all  the  trade  of 
his  locality  in  this 
line. 

I 

-1 

Tha.t’s  why  she  trades  at 
the  store  that  has  the  machine. 

That’s  why  9000  mer¬ 
chants  say  it’s  the  best  invest¬ 
ment  they  ever  made. 

e 

:.  Our  catalogue  and  booklet  are  free. 

Under  our  easy  payment  plan  the  machine  more  than  pays 
for  itself  as  you  go  along. 

1  A  card  will  bring  you  particulars. 

e  AMERICAN  Slicing 

Machine  Company 

t,  54  Fifth  Avenue,  Chicago 

1  , - 
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if  there  is  any  change  it  will  prob-  ^ 
ably  be  in  the  nature  of  a  slight  ad¬ 
vance.  The  make  of  cheese  is  about 
normal  and  the  quality  is  running 
fine. 

Beans  and  Peas. 

Pea  beans  are  unchanged  in  price 
and  dull,  both  imported  and  domes¬ 
tic.  Marrows  show  a  decline  of  5 
to  10  cents  per  bushel  and  a  light 
demand.  California  lirnas  are  quiet 
at  ruling  prices.  All  grades  of 
dried  and  split  peas  are  firm  and 
wanted,  stocks  being  light. 

Butter. 

The  butter  market  is  steady  and 
unchanged.  The  make  is  about  nor¬ 
mal  for  the  season,  but  neither  the 
consumptive  nor  the  speculative 
demand  is  as  good  as  a  year  ago, 
and  possibly  in  consequence  prices 
are  about  10  per  cent,  lower.  The 
market  is  healthy  throughout  and 
no  material  change  is  looked  for 
within  the  next  few  days. 

Eggs. 

The  egg  market  is  firm  at  an  ad¬ 
vance  of  1  cent.  The  receipts  of 
fancy  eggs  are  falling  off  some  and 
the  consumptive  demand  is  good. 
About  half  the  receipts  show  con¬ 
siderable  heat  defects,  and  have  to 
be  sold  at  concessions.  No  ma¬ 


terial  change  is  looked  for  during 
the  coming  week. 

Produce. 

Potatoes,  50  to  55  cents  per  bas¬ 
ket,  demand  good ;  yellow  turnips, 
25  cents  per  basket ;  white,  25  to  35 


rots,  50  to  60  cents  per  basket,  de¬ 
mand  fair;  Jersey  onions,  40  to  45 
cents  per  basket ;  Bermuda,  50  cents 
per  crate;  Egyptian,  $1.25  to  $1.50 
per  bag,  demand  fair  to  good ;  rad¬ 
ishes,  2  to  2J4  cents  per  bunch,  de¬ 
mand  fair;  beets,  $1.50  to  $2  per 
100,  demand  fair;  rhubarb,  $1.50 
per  100,  demand  fair;  peas,  York 
State,  $1.50  per  bushel  basket,  de¬ 
mand  fair  to  good;  cabbage,  $1.25 
per  barrel,  demand  good;  string- 
beans,  green,  60  to  65  cents  per 
basket,  demand  good ;  green  pep¬ 
pers,  40  cents  per  basket,  demand 
good  ;  cucumbers,  40  to  50  cents  per 
basket,  demand  fair;  squash,  15  to 
20  cents  per  basket,  demand  fair ; 
eggplants,  $1  per  basket,  demand 
good. 

Provision*. 

All  cuts  of  smoked  meats  are 
very  firm  at  an  advance  of  J4  cent 
over  a  week  ago.  The  demand  is 
about  normal  and  stocks  are  light 
all  over  the  country.  As  the  re¬ 


ceipts  are  generally  light  and  hogs 
show  high  cost  there  will  likely  be 
continued  high  prices.  Both  pure 
and  compound  lard  are  firm  at  l/\. 
cent  advance,  a  very  active  trade 
being  reported  in  both  lines.  Bar¬ 
rel  pork,  canned  meats  and  dried 
beef  are  unchanged  and  in  good  de¬ 
mand. 

Qreen  Fruit. 

Bananas,  firsts,  $1.25  to  $1.50; 
8-hands,  $1  to  $1.25  ;  7-hands,  60  to 
75  cents ;  6-hands,  35  to  50  cents, 
demand  poor;  lemons,  $2.50  to 
$3-75  box,  demand  good; 

limes,  80  cents  per  100,  demand 
good;  grape-fruit,  $4.50  to  $5.50  per 
box,  demand  poor;  California 
oranges,  $3.50  to  $4.25  per  box,  de¬ 
mand  slow;  pineapples,  $1  to  $3  per 
box,  demand  slow. 

Nuts. 

Peanuts,  green,  choice,  4^2  cents 
per  pound ;  fancy,  6j4  cents  per 
pound ;  jumbo,  cents  per  pound  ; 
roasted,  choice,  $1.15  per  bushel; 
fancy,  $1.50  per  bushel;  jumbo, 
$1.70  per  bushel,  demand  fair; 
almonds,  17  to  18  cents  per  pound; 
Brazils,  9I/2  cents  per  pound ;  fil¬ 
berts,  10  cents  per  pound;  pecans, 
10  cents  per  pound;  walnuts,  Iij4 
to  12  cents  per  pound;  mixed  nuts, 


11  cents  per  pound,  demand 
poor. 


INDIVIDUAL  MARKET  REPORTS. 


Coffee. 

The  crop  year  being  ended,  we 
think  it  appropriate  to  cast  a 
glance  over  the  past.  The  crop 
movement  of  Brazils  shows  con¬ 
clusively  a  constantly  increasing 
demand  for  that  kind  of  coffee. 
Within  three  years  the  consump¬ 
tion  of  Brazils  increased  from 
11,600,000  to  13,100,000  bags  per 
annum.  It  is  also  noticeable  at 
a  glance,  that  the  position  is  still 
burdened  with  surplus  supplies  of 
the  bumper  crop  of  1906-07,  al¬ 
though  the  excess  of  that  crop 
was  reduced  last  year  by  the 
falling  off  of  the  production  below 
the  requirements  for  consumption 
to  the  extent  of  2,130,000  bags. 
The  total  production  of  Brazils 
during  the  last  four  years  was 
52,547,000  bags,  and  the  total  con¬ 
sumption  during  that  time,  49,- 
775_,ooo  bags. 

The  production  as  well  as  con¬ 
sumption  of  mild  coffees  has 
varied  but  very  little  during  the 
period  under  review.  The  appar¬ 
ent  tendency  is  for  consumption 
to  switch  from  milds  to  Santos  cof¬ 
fees,  and  this  tendency  will  prob¬ 
ably  continue  as  long  as  soft  drink¬ 
ing  Santos  coffees  can  be  bought 
at  so  much  lower  prices  than  sim- 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDING 

COSHOCTON,  OHIO 


PLACE  YOUR  ORDERS  NOW  FOR 

Peters’  Loaded  Shells 

to  insure  getting  them  when  you  want  them.  They  have 
won  the  big  shooting  prizes  this  year,  and  they  are  the 

“BEST  IN  THE  flARKET”  Not  in  the  Trust  either 

* 

SELLING  AGENTS  = 

JAMES  M.  VANCE  G  CO. 

Wholesale  Hardware 

211  and  213  Market  St.,  Philadelphia 


GourxtrjGeiAtj 

tsff 


Why  They  Haven’t  Done  It 

II  “Canned  corn  is  all  right,  but  I  don’t  see  why  they  can’t  make  it  taste 
more  like  fresh  corn,”  said  a  customer  of  a  grocer  we  know,  the  other  day. 

^  It’s  the  uneven  cooking.  All  canned  corn  cooked  with  the  old-fashioned 
cooker  loses  every  semblance  of  fresh  taste  because  at  least  half  of  it  is 
cooked  to  death.  The  old  cooker  had  to  keep  on  cooking  the  corn  till  the 
center  of  the  corn  was  done.  That  meant  overdoing  the  edges. 

Onarga  Country  Gentleman  Corn  is  the  finest,  sweetest  Country  Gentleman 
Corn  that  grows,  cooked  in  the  new  automatic  cooker  that  cooks  the  edges 
and  the  center  exactly  alike. 

IROQUOIS  CAINtNHNG  COMPANY  ::  ONARGA,  ILL. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


17 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $$  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


ilar  grades  produced  in  other 
countries.  The  visible  supply  of 
mild  coffees  in  the  world  was  re¬ 
duced  1,000,000  bags  during  the 
last  three  years,  and  is  now  down 
to  a  very  low  figure.  These  small 
existing  stocks  at  this  time  of  the 
year  will  make  price  manipulation 
comparatively  easy,  especially  be¬ 
tween  now  and  next  December, 
when  the  following  crop,  which 
promises  to  be  larger  than  the  last, 
will  reach  consuming  markets. 

The  total  world’s  production 
during  the  last  four  years  was 
69,618,000  bags  and  the  total 
world’s  consumption  during  that 
time  was  68,004,000  bags. 

The  deliveries  from  port  stocks 
in  Europe  and  Elnited  States,  dur¬ 
ing  May  and  June,  have  shown  a 
considerable  falling  off,  which  we 
ascribe  to  the  growing  feeling  of 
uncertainty  regarding  the  action 
which  the  Sao  Paulo  Government 
may  take,  as  well  as  to  the  close 
approach  of  the  new  crop  of  Bra¬ 
zils. 

The  Sao  Paulo  Government  has 
so  far  sold  in  the  different  mar¬ 
kets  of  Europe  and  United  States 
about  300,000  bags,  for  which  it 
has  realized  a  very  good  price. 
There  still  remain  under  Govern¬ 
ment  ownership  about  7,500,000 
bags,  and  whilst  no  further  sales 
were  reported  since  the  17th  ult., 
a  renewal  of  activity  from  that 
quarter  may  be  witnessed  any  day. 

The  distributing  trade  through¬ 
out  the  world  refuses  to  carry 
more  than  the  most  necessary 
supplies.  This  condition  will 
probably  prevail  as  long  as  the 
Sao  Paulo  Government  is  known 
to  be  the  largest  holder  of  coffee 
in  the  world — a  condition  which 
we  consider  encouraging  for  im¬ 
porters  and  jobbers,  inasmuch  as 
it  insures  an  uninterrupted  steady 
outlet. 

Fluctuations  in  Brazils  are  apt 
to  be  narrow,  same  as  last  year, 
because  speculation  is  entirely 
eliminated  from  the  article. 

Reports  have  been  received 
here  that  the  coffee  growing 


States  of  Brazil  intend  to  levy  an 
additional  heavy  export  tax  on  low 
grades,  which  tax  is  to  be  paid 
in  kind.  What  is  to  become  of 
this  coffee  received  by  the  Gov¬ 
ernment  in  place  of  taxes,  is  as 
yet  a  problem.  The  measure 
would  limit  exports  to  the  better 
qualities  and  thus  aid  the  coffee 
propaganda,  recently  inaugurated 
by  Brazil  in  some  European  (tea¬ 
drinking)  countries. 

As  a  matter  of  fully  as  much, 
if  not  of  more  importance  to  this 
country,  we  may  cite  the  fact  that 
the  United  States  Food  and  Drug 
Inspection  Committee  has  re¬ 
cently  begun  to  examine  incom¬ 
ing  cargoes  of  coffee  in  order  to 
determine  whether  or  not  they 
come  within  the  requirements  of 
the  Pure  Food  law,  both  as  to 
quality  and  marking  of  packages. 
Similar  proceedings  were  had  with 
regard  to  importations  of  tea  anc 
spices,  which  resulted  in  the  ex¬ 
clusion  from  entry  into  the  Unitec 
States  of  inferior  qualities.  One 
small  shipment  of  Costa  Rico  cof¬ 
fee  has  been  tentatively  con¬ 
demned  on  the  ground  “that  it 
contains  a  considerable  amount  of 
dirt  and  blighted  berries  unfit  for 
food  purposes.” 

It  is  certainly  advisable  to  await 
the  final  outcome  of  these  pro¬ 
ceedings  before  embarking  in 
fresh  importations,  especially  as 
the  form  of  contract  made  by 
some  of  our  importers  is  a  very 
loose  one  at  the  best. 

Henry  Nordlinger  &  Co. 

New  York,  N.  Y. 


Baltimore  Canned  Goods. 

The  continued  drouth  has  been 
mitigated  by  the  lower  tempera¬ 
ture,  aided  by  the  prevailing  moist 
southern  winds  that  checked,  to 
some  extent,  the  ill  effect  of  the 
hot  sun  and  high  temperature  of 
the  previous  ten  days.  There 
were  two  or  three  showers  during 
this  week,  but  they  were  loca^ 
and  did  very  little  good.  Because 
of  these  conditions  the  tomato 
canners  are  not  anxious  to  push 


the  sale  of  futures  at  to-day’s 
quotations.  They  figure  that  they 
will  about  get  their  money  back, 
at  best,  and  any  change  in  the 
market  conditions  will  be  against 
them,  not  in  their  favor.  On  the 
other  hand,  if  they  do  not  sell 
some  of  their  output  for  shipment 
when  packed  they  will  be  badly 
handicapped  for  room  early  in  the 
season,  and  therein  lies  the  chief 
incentive  to  sell  a  few  thousand 
cases  of  the  new  goods.  There 
is  a  saying  amongst  the  canners 
when  the  packing  is  in  full  blast 
that  “the  room  is  worth  almost 
as  much  as  the  goods.”  As  we 
said  in  our  last  market  letter,  it 
is  too  early  in  the  season  to  get 
scared  about  the  present  condi¬ 
tions,  though  everyone  would  feel 
easier  about  tomatoes  if  the 
drouth  were  broken.  The  buying 
orders  for  both  spot  and  future 
tomatoes  this  week  came  again 
:rom  nearly  all  sections  of  the 
country,  though  the  demand  was 
not  so  large  as  in  the  two  pre¬ 
ceding  weeks.  The  situation  in 
canned  corn  is  about  the  same  as 
in  tomatoes,  with  the  additional 
fact  that  the  acreage  is  reported 
to  be  largely  reduced  as  com¬ 
pared  with  last  year.  The  spring- 
crop  of  string  beans  is  large  and 
the  canning  season  for  that  ar¬ 
ticle  reached  its  height  this  week. 
The  present  low  prices  for  them 
are  attracting  liberal  buying  or¬ 
ders.  The  demand  for  peas  has 


fallen  off  now  that  the  big  or¬ 
ders  for  them  have  been  placed, 
and  the  buyers  of  jobbing  lots 
can  pick  up  some  excellent  trades 
in  the  different  grades.  In  the 
other  lines  of  vegetables  the  de¬ 
mand  is  light,  and  there  are  no 
new  developments  of  interest. 

In  fruits  the  chief  demand  is 
for  new  peaches,  and  the  market 
>for  them  is  broadening.  If  any¬ 
thing  happens  to  the  crop  before 
the  canning  season  ends,  or  if  the 
crop  should  prove  to  be  smaller 
than  it  is  reported  to  be,  there 
may  be  some  lively  scrambling 
to  cover  sales  already  made.  The 
canning  season  will  begin  in  a 
couple  of  weeks  with  the  cheaper 
grades,  unpeeled  pie  peaches  and 
seconds  in  water,  for  which  the 
demand  is  excellent.  Raspberries 
was  a  small  crop,  and  the  supply 
is  light  already.  Cherries  are 
fairly  active,  and  berries  of  all 
kinds  are  firm,  and  so  are  pine¬ 
apples. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

•  Imported  Fish  Products. 

The  fishing  of  Holland  herring 
during  the  last  week  was  quite 
good,  but  the  fish  was  very  poor  in¬ 
deed  and  there  has  been  very  little 
business  done.  No  new  Holland 
herring  have  been  shipped  to 
America  as  yet,  as,  firstly,  quality 
was  too  bad  and,  secondly,  the 
weather  would  not  permit. 
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C.  Back  up  your  trade  papers.  Make  it  possible  for  us 
advertisers  to  write  a  nice  note  to  the  editor  once  in  a 
while,  saying  “we  got  splendid  results  from  our  ‘ad’ 
in  your  paper.”  It  cheers  him  up.  All  the  trouble  it 
will  take  is  a  postal  card  or  a  letter  to  us,  asking  to  see 
samples  of  our  California  Jams  and  Marmalades.  We 
do  the  rest  at  no  cost  to  you.  Don’t  overlook  what  may 
be  a  good  thing. 

H.  P.  D.  KINGSBURY,  Redlands,  California. 

(Where  the  oranges  come  from.) 


Isn’t  It  Foolish  to  Advertise  Light? 

It  seems  ridiculous  to  advertise  light,  so  obvious  is  it  that 
that  which  is  lightest  is  cheerful  and  draws  the  most  people. 

Particularly  a  store.  Every  successful  grocer  in  business 
uses  an  amount  of  light  that  you  might  consider  extravagant ; 
but  it  isn’t— it  is  business.  These  grocers  make  their  stores 
cheerful  because  they  know  that  cheeriness  brings  people,  and 
people  buy. 

You’ll  find  that  the  most  successful  stores  are  always  the 
ones  that  are  the  brightest  at  night. 

Talk  this  over  with  us. 

THE  PHILADELPHIA  ELECTRIC  CO. 

loth  and  Chestnut  Sts.,  Phila.,  Pa. 
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Our  personal  canvass 
**  indicates  that  93  per  U 

*  cent,  of  the  stores  o 
handling  Flour  sell  | 

Millbourne 

Are  you  among  the  •• 

•  *  7  per  cent. who  don’t?  ;; 


MILLBOURNE  MILLS 
J  Sixty-Third  &.nd  Market  Streets 
Philadelphia.,  Pa.. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


Be  an  Expert 
on  Hams 

You  will  be  surprised  to  see 
how  many  hams  you  can  sell 
by  being  able  to  guarantee 
every  one.  Each  and  every 
one  of  SWIFT’S  PREM¬ 
IUM  HAMS  will  back  up 
the  strongest  guarantee  you 
can  give  it. 

You  can  satisfy  your  trade 
and  increase  it  by  selling 

SWIFT’S  PREMIUM 
HAMS  because  their  quality 
never  fails. 

We  keep  PREMIUM 
HAMS  well  advertised,  and 
that  makes  them  easy  to  sell. 

Swift  &,  Company,  U.  S.  A. 


Scotch  Herring. — Some  ship¬ 
ments  have  arrived  here,  but  most 
of  them  had  to  be  put  into  cold 
storage,  buyers  not  being  anxious  to 
take  hold  of  these  goods  while  the 
hot  weather  lasts. 

Mackerel. — There  has  been  a  bet¬ 
ter  inquiry  for  the  same.  Irish  are 
in  quite  good  demand  and  in  scant 
supply.  Norways  are  selling  freely 
in  a  hand-to-mouth  way  and  prices 
show  a  hardening  tendency. 

Imported  Oil  Sardines. — Unfor¬ 
tunately  no  change.  In  France  they 
have  no  catch  and  it  looks  as  if  we 
shall  have  another  failure  the  same 
as  the  last  few  seasons.  In  Portu¬ 
gal  they  have  absolutely  no  small 
fish  at  present.  In  Norway  they 
have  been  catching  some  fish,  but 
the  quality  of  most  of  it  was  very 
poor,  so  that  it  could  not  be  used 
for  good  brands  and  the  prices  paid 
were  very  high. 

Fishing  in  Norway  has  been  only 
very  little  and  it  is  almost  certain 
that  high  prices  will  have  to  be  paid 
for  the  fresh  fish  right  through  the 
season. 

Sprats. — There  is  of  course  no 
catch  now.  There  is  a  hand-to- 
mouth  demand  and  prices  are  firm. 

A  lot  of  Japanese  sardines  in 
beautifully  decorated  cans  have  just 
arrived  here  and  quality  of  the  same 
is  the  nicest  that  has  ever  been 
shown  on  this  market.  They  com¬ 
pare  very  favorably  to  the  French, 
both  in  size,  quality,  oil  and  pack¬ 
ing,  and  they  surpass  all  the  ship¬ 
ments  that  have  ever  been  here  be¬ 
fore  of  Japanese  sardines. 

Cable  reports  from  Norway  are 
quoting  split  stockfish  at  consider¬ 
ably  below  last  season's,  while 
round  fish  of  good  quality  is  quoted 
at  about  the  same  prices  as  last  sea¬ 
son.  It  is  very  likely  that  prices  for 
split  stockfish  will  have  to  come 
down  before  the  trade  will  be  inter¬ 
ested. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 


Mace. — We  note  a  very  small 
spot  supply,  and  from  present  indi¬ 
cations  there  is  no  chance  of  lower 
prices. 

Nutmegs  are  in  better  demand 
during  the  week.  Spot  values  are 
really  below  the  import  cost.  The 
present  is  certainly  a  most  advan¬ 
tageous  time  to  buy. 

Gingers  are  all  higher;  in  fact, 
there  was  quite  a  flurry  at  the  close 
of  last  week  and  prices  may  go  up 
cent  per  pound  or  more.  This  is 
very  likely  owing  to  the  small 
stocks  and  the  fact  that  there  is 
none  in  route  for  some  time. 

Seeds. — Pickling  demand  will  set 
in.  Celery,  Coriander  and  Mustard 
are  all  firmly  held. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


MARKET  NOTES. 

Georgia  peaches  are  plentiful  and 
are  selling  at  comparatively  low 
prices.  The  best  command  only 
$1.50  per  crate,  and  from  there  the 
price  graduates  down  to  75  cents. 
The  bulk  of  the  receipts  are  poor. 
For  good  peaches  the  demand  is  ex¬ 
cellent. 

All  the  corn  on  the  market  is 
nearby  and  ranges  from  40  to  80 
cents.  There  is  some  good  coming 
forward  and  it  is  in  good  demand. 

The  Delaware  peach  prospects 
are  large.  Some  are  already  com¬ 
ing  in  and  because  they  are  poor 
range  from  30  to  40  cents  per  bas¬ 
ket.  By  August  1st  there  ought  to 
be  plenty  of  good  fruit.  The  crop 


will  probably  be  from  1,000,000  to 
2,000,000  baskets  this  year,  as 
against  a  half  million  last  year. 

California  cherries  are  about 
done.  The  price  ranges  from  75 
cents  to  $1.40  per  box  and  the  de¬ 
mand  is  good. 

California  plums  range  from  80 
cents  to  $1.25  per  box.  There  are 
also  some  nearby  plums  on  the 
market,  ranging  from  15  to  20 
cents.  The  demand  is  light. 

Good  peas  are  scarce  and  are 
commanding  $1  to  $1.25  per  basket. 
Receipts  are  from  New  Jersey, 
Long  Island  and  Western  New 
York  State.  Long  Island  peas 
average  $1.75  per  bushel. 

California  Bartlett  pears  average 
$3.50  per  box  and  are  in  fair  de¬ 
mand.  The  size  is  small. 

Eggplants  are  coming  from  Vir¬ 
ginia  and  North  Carolina  and  aver¬ 
age  $1.50  per  basket.  New  Jersey 
eggplants  are  quoted  at  $1.25. 

New  apples  are  coming  in  from 
Delaware  and  average  75  cents  per 
bushel  basket.  The  demand  is  good. 

The  first  Delaware  grapes  from 
North  Carolina  are  in  market  and 
command  $2.50  per  8-basket  carrier. 
The  supply  is  light  as  yet  and  the 
demand  is  fair. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


Spices. 

The  market  is  more  active  and 
there  has  been  considerable  trading 
in  futures  during  the  week.  There 
appears  to  be  a  great  scarcity  of 
many  spices  and  we  now  look  for  a 
slowly  but  gradually  rising  market. 

Pepper. — The  market  is  firmer 
and  there  has  been  some  large  sales 
made  during  the  week.  We  note 
a  large  increase  in  demand.  Pepper 
is  certainly  a  good  purchase  at  pres¬ 
ent  prices,  which  are  the  lowest  in 
many  years. 

Cayennes. — More  demand,  which 
will  continue  for  some  thirty  or 
sixty  days.  Bright  Chillies  are 
scarce,  but  firmly  held. 

Cloves. — Stocks  in  our  country 
are  small  and  the  demand  is  exceed- 
ingly  good,  which  will  continue  for 
the  next  four  months. 

Pimento  (Allspice).— Spot  stocks 
are  small.  Jamaica  holders  are 
much  firmer  in  their  views.  The 
crop  is  late  and  is  only  moderate. 
Therefore,  conditions  point  toward 
higher  prices. 


XLVI.— Making  the  Other  Fellow 
Work. 

The  ability  to  get  work  out  of  the 
other  fellow  is  one  of  the  most 
valuable  qualifications  of  any  mana¬ 
ger. 

Some  men  are  thoroughly  ac¬ 
quainted  with  every  detail  of  the 
business  they  have  in  charge,  and 
are  still  unable  to  make  it  show  a 
profit.  In  many  cases  their  trouble 
is  in  getting  the  right  amount  of 
work  out  of  those  in  their  employ. 
It  does  not  take  long  for  a  few  idle 
men  to  cut  all  the  profit  out  of  a 
good  business.  The  trick  is  to  get 
the  right  amount  of  work  out  of 
each  and  every  one,  and  it  is  a 
trick.  Some  managers  are  able  to 
do  this  right  along,  and  without  any 
effort,  while  others  never  master  it. 

One  man  who  has  made  a  success 


as  a  manager  of  others  never  hires 
a  man  without  first  telling  him  that 
every  man  on  the  job  must  make 
more  money  for  the  house  than  he 
draws  in  pay,  or  the  house  cannot 
continue  to  pay  him.  He  also  tells 
the  applicant,  “If  you  always  try  to 
earn  more  than  you  get  you  can 
look  for  advancement,  and  if  you 
try  to  draw  more  pay  than  you  earn 
you  will  get  discharged,  because 
even  if  I  was  willing  to  allow  such 
a  thing  to  happen  it  would  show 
bad  management,  and  possibly  both 
of  11s  would  get  put  out  together. 
I  must  do  the  same  as  any  man 
under  my  charge,  show  that  I  am 
making  more  for  the  house  than  I 
am  costing  it.  You  see,  we  must 
help  each  other  to  produce  results  if 
we  expect  to  succeed.” 

F.  A.  P. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  ‘GROCERY  WORLD  AND  GENERAL  MERCHANT” 


I  am  taking  up  this  week  one  of 


Thi*  Department  if  devoted  to  the  criticism 
f  advertising  matter  tent  in,  to  the  devising 
.f  new  advertising  ideas  for  special  occasions, 
ipon  request,  and  to  the  suggesting  of  original 
dvertisements  when  data  is  supplied.  All 
ommunications  sent  in  for  this  Department 
hould  be  addressed  to  the  Editor  of  Science 
f  Advertising.  They  will  be  filed  in  their 
rder  and  taken  up  according  to  strict  rotation. 


he  most  enterprising  little  store 


>apers  that  has  ever  come  to  this 
lepartment.  It  is  issued  by  J.  Hos- 
etter  &  Son,  grocers  and  house  fur- 
lishers,  of  Greencastle,  Pa.  This 
oncern  does  things  in  good  shape 
ill  the  way  through.  The  paper 
omes  to  me  in  a  man  ilia  envelope 
>earing  a  picture  of  the  store,  with 
he  business  card,  and  up  in  the  cor- 
ler  a  little  panel  bearing  the  fol- 
owing:  “Hostetter’s  Store  News. 
\  Compendium  of  Good  Things  of 
)ur  Store,  sent  to  you  to  ask  for  and 
>et  your  interest,  your  good  will, 
-our  orders.” 


*  *  * 

The  paper  itself  consists  of  four 
rages,  7  x  10  inches.  It  is  printed 
)n  exceptionally  fine,  heavy  paper 
tnd  presents  a  substantial,  good  ap- 
rearance.  There  seems  to  be  no 
advertising  in  it  except  that  of  the 
dore  itself.  I  should  like  to  be  able 
0  reproduce  the  whole  four  pages, 
but  unfortunately  I  haven’t  the 
j  space,  so  I  reproduce  three,  the 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


first,  the  second  and  third,  which  if 
there  is  any  difference  I  consider 
the  best : — 

•R  ^ 

This  is  extremely  good  advertis¬ 
ing,  chatty,  and  straight  to  the 
point.  It  would  be  almost  impossi¬ 
ble,  in  my  judgment,  for  advertising 
like  this  to  fail  to  get  results,  al¬ 
ways  provided  it  is  properly  circu¬ 
lated  and  fits  the  neighborhood. 


According  to  my  judgment,  it  is 
pretty  nearly  as  good  as  grocery 
advertising  of  this  class  can  be 
made. 

*  *  * 

In  the  envelope  with  the  store 
paper  comes  a  little  leaflet,  also  well 
printed  on  fine  paper,  devoted  to 
“Iced  Tea — A  New  Way.”  On  the 
inside  pages  are  printed  a  few  lines 
suggesting  the  advance  in  the  popu- 


J.  HOSTETTER  &  SON’S  STORE  NEWS. 


Grocery  Department  Notes. 


A  word  to  the  lover 


The  best  vinegar  for  green  or  made  salads 
is  the  White  Wine  product  as  sold  here. 
The  flavor  is  delicate  but  with  all  it  has 
great  strength  and  a  little  of  it  goes  a  great 
way.  8  cents  quart;  30  cents  the  gallon. 


Our  pickle  case  contains  both  the  sweet 
and  sour  cucumbers  of  several  sizes  as  well 
as  the  mixed  varieties.  The  Sweet  Mixed 
is  one  of  the  most  popular  and  at  the  price 
of  10  cents  a  pint,  they  are  the  cheapest 
article  in  the  pickle  line. 


With  to-morrow’s  dinner  serve  asparagus 
on  toast.  Get  the  tender  tips  as  sold  here 
in  cans  at  30  cents  and  you  will  have  a  dish 
fit  for  a  king. 


Was  the  milk  your  dealer  left  this  morn¬ 
ing  sour  or  grassy  in  flavor?  If  so  we  would 
suggest  you  keep  handy  some  of  the  evapo¬ 
rated  kind  as  sold  here  at  5  cents  can. 

The  evaporated  milk  as  sold  here  may  be 
used  the  same  as  fresh  milk  or  cream,  as  it 
is  simply  pure  full-cream  cows’  milk,  steril¬ 
ized  and  evaporated  and  then  canned.  It  is 
free  of  cane  sugar  and  other  such  ingredients; 
in  fact  it  is  purer  than  the  purest  milk;  al¬ 
ways  fresh  and  keeps  good  anywhere. 


Salad  Dressings  for  all  tastes  are  to  be 
found  among  our  stock.  If  you  are  overly 
particular  about  the  kind  you  eat,  you  will 
be  especially  pleased  with  our  “Royal’’ 
brand.  It’s  a  salad  dressing  to  please  the 
most  exacting,  ahd  the  price  is  but  25  cents 
bottle. 

If  your  taste  is  for  a  pungent,  highly  spiced 
kind,  our  L.  &  S.  Dressing  will  suit  you. 


Sliced  Peaches  and  Apricots,  something 
new  to  vou  perhaps.  Small  cans,  sliced 
fruit  ready  to  serve  with  cream  or  for  making 
sherbets,  ice  cream,  etc.,  15  cents  can. 


If  you  will  have  on  hand  one  or  more 
packages  of  Jelly  Powder,  you  will  never  be 
at  a  loss  for  a  delicious,  hasty  dessert.  So 
easily  prepared — just  add  a  pint  of  boiling 
water  to  the  contents  of  a  package  and  set 
aside  to  harden. 

Lemon,  Orange,  Raspberry  and  Wild 
Cherry  flavors;  10  cents  a  package. 


of  fine  candies. 


For  the  cultivated 
taste  which  is  seek¬ 
ing  new  delights  in 
candies,  there  are 
always  treats  in  store 
at  our  candy  depart¬ 
ment.  We  are  not 
content  merely  to 
have  the  freshest  and  purest  sweets,  but  are 
on  the  outlook  at  all  times  for  the  latest 
products. 

Just  a  few  suggestions  of  what  may  be 
had  now: 


Delatour 

Chocolates. 


Dulcets. 

Matinee. 

Mint  Patties. 
Coffee  Snow. 
Maple  Walnut. 
Charlotte  Russe. 


Ice  cream  in  a  hurry. 

Simply  stir  the  contents  of  one  package  of 

Jell-0  Ice  Cream  Powder 

into  a  quart  of  milk  and  freeze  in  the  usual 
way,  and  in  terr  minutes  you  have  two 
quarts  of  delicious,  velvety  cream. 

No  cooking;  no  eggs,  flavoring  nor  sugar 

required. 

Four  kinds:  Vanilla,  Chocolate,  Straw¬ 
berry  and  Untlavored.  12 */■  cents  package. 

The  Tea  that’s  best 
for  icing. 

Every  summer  sees  a 
marked  advance  in  the  popu¬ 
larity  of  iced  tea  as  a  hot 
weather  beverage. 

The  best  tea  for  icing  is 
our  Ceylon  -  India.  This 
blend  is  truly  delicious  when 
prepared  by  the  cold  process. 

Mlb.  tins  30cts.  Sampler  package  free. 
The  coid  process  of  preparing  tea  for  icing 
makes  a  new  kind  of  iced  tea,  well  worth 
trying,  and  we  will  be  pleased  to  give  you 
the  recipe. 
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larity  of  iced  tea  as  a  beverage,  and 
offering  a  new  way  of  preparing  it. 
The  recipe  comprehends  an  idea 
that’s  new  to  me,  and  I  therefore 
reproduce  it : — 

A  NEW  WAY. 

Directions :  For  each  quart  take 
four  teaspoonfuls  of  our  Ceylon- 
India  tea — which,  by  the  way,  is  sell¬ 
ing  at  30  cents  the  half-pound  tin 
— and  steep  it  for  three  hours  in  cold 
water.  Don’t  boil  or  heat  it  at  all. 
Serve  with  cracked  ice. 

By  this  process,  you’ll  have  a 
beverage  that’s  mild,  mellow,  and 
without  any  of  the  astringent  bit¬ 
terness  that  hot  water  brings  out  of 
tea. 

Yes,  Messrs.  Hostetter  &  Son 
certainly  know  how  to  advertise. 
Their  matter  is  interesting  and  will 
be  read  interestedly  on  its  merits, 
outside  of  the  fact  that  it  is  adver¬ 
tising. 


No  Exposed  Groceries  in 
Wilmington,  Del. 

A  radical  step  was  taken  last 
Monday  by  the  Board  of  Health 
toward  placing  Wilmington,  Del., 
under  a  strictly  hygienic  regime  as 
to  foodstuffs.  This  was  embodied 
in  an  ordinance  which  was  drawn 
up  for  presentation  to  City  Coun¬ 
cil  and  which  provides  that  all  food¬ 
stuffs  exposed  for  sale  or  shipment 
within  the  city  limits'  must  be  cov¬ 
ered  when  in  the  open  air.  The 
measure  deals  with  meats,  fruits, 
vegetables,  breadstuff's,  and,  in  fact, 
all  kinds  of  edibles,  whether  dis¬ 
played  in  permanent  stores  or  on  the 
farmers’  stands  in  the  street  mar¬ 
kets. 
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Published  monthly  In  the  Interest  of 
the  customers  and  the  store  of 

J.  HOSTETTER  &  SON, 

THE  LEADING  DEALERS  IN 

Fancy  and  Staple  Groceries 
and  Housefurnishing  Wares. 

Corner  Centre  Square 
and  West  Baltimore  Street, 
OREENCASTLE.  PA. 


JULY  BUSINESS  HOyRS-  Store  open 
from  6  A.  M.  to  9  P.  M.  on  all  business  days 
but  Saturdays,  when  closes  at  10.  30  P.  M 


j  RoEGULAR  DELIVERY  SERVICE  to  all 
:  parts  of  the  town  is  from  8  to  12  A.  M;  1  to  5 
j  p-  M  When  desired  we  will  call  for  your  order 
J  at  any  specified  time,  and  this  service  isguaran- 
i  teed  as  satisfactory  as  if  you  called  in  person. 


Store  Closed 
all  day  July  4  th. 

We  desire  to  call  your  attention  to 
the  fact  that  this  store  will  be  closed 
all  day  Saturday,  July  4th. 

Coming  as  it  does  this  year  on  Satur¬ 
day,  we  dislike  very  much  to  incon¬ 
venience  our  patrons  by  closing,  but  as 
it  has  become  an  established  custom, 
we  trust  you  will  assist  us  in  giving 
our  employes  this  day  for  recreation 
by  sending  your  Saturday  orders  in 
on  Friday. 

Picnic-time 

is  here  and  there  are  certain 
things  which  you  will  want 
to  procure  to  ensure  the 
greatest  comfort. 

The  Grocery  department 
of  this  store  is  fully  prepar¬ 
ed  to  aid^ybu  in  filling 
your  basket. 


J.  HOSTETTER  &  SON’S  STORE  NEWS. 


We  have  two  strong  rea¬ 
sons  why  we  would  have  you 
Goftee: 


try  our  Sanora  Roast  Goff 
It’s  a  popular  coffee. 

It's  sold  at  a  popular  price. 

Sanora  is  not  our  highest  grade.  We  nevec 
made  such  an  extravagant  claim  for  it.  But 
we  do  claim  that  it’s  the  biggest  coffee  value 
to  be  found  anywhere.  The  price — 18  cents 
a  pound — does  not  near  represent  its  value. 

One  proof  of  its  goodness  is  that  the  sales 
are  away  ahead  of  any  other  brand  here. 


Olive  Oil  and 

Grape  Juice-- fattening, 

when  taken  three  times  a  day,  say  physic- 
•  ins.  The  prescribed  dose  Is  a  tablespoonful 
of  each.  Pure  olive  oil  is  almost  a  hundred 
per  cent,  nutriment.  It  is  said  to  be  the 
most  perfect  of  all  foods. 

The  virtues  of  pure  grape  juice  every¬ 
one  knows.  In  combination  with  olive  cil 
you  have  a  Spring  tonic  that’s  both  palatable 
and  vitalizing. 

Pure  Olive  Oil — the  first  pressings — the 
kind  sold  here  at  15.  25,  35,  50  and  75  cents 
a  bottle. 

Pure  Grape  Juice — made  from  concord 
grapes — 25  cents  for  pint  and  45  cents  for 
quart  bottles. 


Good  News  for  Olive  users. 

A  larger  -  than  -  usual  purchase  of  Queen 
and  Manzanilla  Olives  brings  these  lower  <• 
than  -  usual  prices : 

No.  6  Cylinder  Bottles,  10c. 

No.  8  “  ”  1 5c. 

No.  12  “  20c. 

Queen  fruit  -  plain. 

<  1  1  1 

No.  4  Cylinder  Bottles,  10c. 

No.  8  ”  '•  1 5c. 

No.  12  ■'  “  25c. 

Manzanilla  fruit  -  stuffed. 

The  quality  of  this  lot  of  frui 
first  class  in  every  particular. 


is  strictly 


Hoiuefurnishing  Department  Note*. 


Of  course  you  all  are  interested  just  now 
in  the  matter  of  cooling  off,  and  the  summer 
drink  is  a  prominent  fea'ture. 

In  summer,  particularly,  a  drink  tastes 
better  from  a  thin  glass  than  a  thick  one, 
and  is  no  more  liable  to  break. 

In  the  Household  Goods  department  of  this 
store  you  will  find  a  line  of  thin  blown 
tumblers,  plain,  etched  and  engraved,  suit¬ 
able  for  all  beverages,  priced  according  to 
size  and  style. 

In  addition  to  the  thin  blown  the  line  of 
heavy  pressed  table  and  jelly  patterns  here 
include  every  wanted  size — from  the  every¬ 
day  patterns  at  18,  20,  25,  50  and  60  cents 
the  dozen,  to  the  finest  cut  glass. 


Enameled  Preserving  Kettles,  6  quart  size, 
35  cents,  is  one  of  the  many  seasonable  offer¬ 
ings  here.  These  kettles  are  made  of  heavy 
pressed  steel,  enameled  in  a  deep  blue  out¬ 
side  and  a  pure  white  inside;  worth  regularly 
a  third  more  but  offered  at  this  price  to  induce 
you  to  visit  our  household  goods  department, 
where  you  will  see  displayed  big  kettles  and 
little  kettles  in  the  old-fashioned  iron  and 
the  newer  patterns  in  steel  and  aluminum, 
at  prices  lower  than  other  stores. 


Fruit  canning  and  preserving  accessories- 
Jar  Funnels,  Fruit  Skimmers,  Fruit  Spoons, 
Strainers,  Measuring  Cups — all  the  needed 
things  to  “bottle-up  the  winter’s  sweets’’ 
are  to  be  found  in  our  Household  section, 
second  floor. 


Fruit  Jars  of  all  the  tried  and  true  pat¬ 
terns — Mason,  Lightning,  Atlas,  Safety 
Valve  and  E-Z  Seal ;  in  pint,  quart  and  half 
gallon  sizes,  are  on  a  low  price  basis  here. 


Don’t  take  chances  on  your  fruit  spoiling 
by  using  old  jars  with  faulty  caps  and  rub¬ 
bers.  New  ones  cost  too  little  to  run  any 
risk.  Here  you  will  find  caps  and  rubbers 
for  every  make  of  jars. 


Have  you  ever  examined  the  merits  of  the 
Twin  Ice  Cream  Freezer?  This  machine 
enables  you  to  have  a  sherbet  and  ice  cream 
at  one  and  the  same  time — freezing  the  two 
flavors  in  the  same  machine  at  oneoperation. 
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WE  CPU  GET  YOU  ORDERS 

We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 

> i 

that  it  has  everywhere  else. 

We  have  a  special  plan  getting  yon 
orders  for  Hotel  Astor  Coffee — may  we  tell 
it  to  you  ? 


— 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


Prom  a  Grocer's  Widow. 

Providence,  R.  I.,  July  6,  1908. 

To  “The  Stroller.” 

Dear  Sir : — Although  I  am  a 
woman.  I  am  familiar  with  your 
part  of  the  “Grocery  World  and 
General  Merchant,”  and  when  my 
husband,  who  was  a  grocer,  was 
alive,  he  often  read  them  to  me,  and 
we  both  had  a  high  appreciation 
of  your  opinion  on  matters  con¬ 
nected  with  the  business.  I  am  in 
hope  that  you  will  be  able  to  ad¬ 
vise  me  in  a  difficult  matter  which 
I  find  myself  concerned  in,  and  in 
which  I  have  not  been  able  to  make 
my  mind  up. 

My  husband  owned  a  grocery 
store  here  up  to  June  3d,  when  he 
died,  leaving  me  and  three  small 
children,  the  oldest  not  quite  nine. 
The  store  had  been  his  for  about 
ten  years,  and  he  worked  very  hard 
at  the  business,  and  put  it  where 
it  meant  a  good  living  for  himself 
and  the  family.  In  fact,  we  had 
saved  a  little  money  during  the  last 
two  years,  which  was  about  ex¬ 
hausted,  however,  by  the  expenses 
of  his  sickness  and  death.  He  left 
only  $500  insurance. 

I  cannot  make  up  my  mind 
whether  to  keep  on  with  the  store 
or  not.  The  children  are  too  small 
to  be  of  any  great  help,  and  owing 
to  family  reasons,  there  is  no  one 
who  I  can  go  to  for  advice.  That 
is,  no  one  who  knows  anything 
about  the  business,  and  who  could 
advise  me  whether  it  would  be  the 
best  thing  for  me  to  try  and  carry 
on  the  store  or  not.  I  had  helped 
-  my  husband  in  the  store  to  some 
extent  and  was  somewhat  familiar 
with  the  business.  I  am  not  strong 
and  am  not  sure  that  I  could  suc¬ 
ceed,  though  if  I  sold  it  I  do  not 
know  how  I  could  invest  the  sum 
received  so  as  to  keep  myself  and 
children,  so  it  probably  means  work 
for  me  at  something. 

The"  business  is  fairly  profitable. 
We  have  about  $400  weekly  trade 
and  about  two-thirds  of  it  in  cash. 
We  do  not  deal  with  a  rich  trade, 
but  with  a  middle  class  who,  as  a 
rule,  are  good  pay.  My  husband 
used  to  figure  on  about  10  per  cent, 
clear  profit.  Our  living  expenses 
are  small,  as  we  live  over  the  store. 

It  would  seem  to  be  too  good  a 
matter  to  give  up,  if  I  can  carry  it 
on,  but  there  is  where  I  am  not  sure. 
Most  women  have  not  good  busi¬ 
ness  heads,  and  as  I  have  never  tried, 

I  do  not  know  as  to  myself.  Will 
you  tell  me  what  you  think  I  should 
do?  I  sign  my  full  name,  but  please 
do  not  print  same  if  you  put  my 
letter  in  the  “Grocery  World  and 
General  Merchant.” 

Yours  truly, 

*  *  *  * 

My  dear  woman,  do  you  know  it 
warms  me  all  over  that  you  should 
think  of  me  in  your  trouble.  I  don’t 
know  whether  anything  I  can  say 
can  help  you  or  not,  but  you  can 
just  bet  I’m  going  to  try. 

Before  we  take  up  your  case  let’s 
talk  a  little  about  women’s  business 
ability  in  generaj. 

I  don’t  think  much  of  it,  to  tell 
you  the  truth.  Understand,  there 


are  women  with  as  good  business 
heads  as  any  man  alive.  But  the 
percentage  of  ’em  is  a  heap  smaller 
than  the  percentage  of  good  busi¬ 
ness  men,  and  that's  small  enough, 
goodness  knows. 

The  average  business  woman  isn’t 
a  diplomat.  She  either  goes  to  one 
extreme  or  the  other.  She’s  either 
a  soft  mark  and  let’s  customers  put 
it  all  over  her,  or  she’s  cold-blooded, 
snaps  ’em  oft"  and  loses  ’em.  The 
woman  who  can  run  a  business  and 
protect  her  own  interests  without 
offending  people  is  a  mighty  rare 
creature. 

But  you  find  ’em  once  in  a  while, 
and  when  you  do  they’ll  usually  do 
better  than  men  would. 

I  never  had  the  pleasure  of  meet¬ 
ing  this  correspondent,  as  I  remem¬ 
ber,  and  I  therefore  can’t  even  guess 
about  her  as  a  business  woman. 
The  way  she  sizes  up  the  proposi¬ 
tion,  though,  makes  me  think  she’s 
apt  to  be  all  right. 

I  wouldn’t  sell  the  s’tore.  Try  it 
a  while  anyway  and  see  how  it  goes. 
I  knew  another  woman  in  exactly 
your  condition  only  last  year.  She 
was  left  much  as  you  are,  and  she 
didn’t  feel  equal  to  running  the 
store,  so  she  sold  it.  Only  got  about 
$1,200  for  it.  Nobody  can  invest 
that  much  money  and  live  on  the 
interest,  so  she  had  to  eat  up  the 
principal.  Her  husband  left  some 
personal  debts,  and  she  owed  for  an 
operation,  so  her  money’s  all  gone 
and  she’s  working  in. a  shoe  factory. 

There  was  no  reason  in  the  world 
why  she  shouldn’t  have  kept  the 
store  going,  and  if  she  had  she 
would  have  had  a  comfortable  liv¬ 
ing  as  long  as  she  lived. 

I  don’t  want  to  say  anything  that 
will  even  seem  to  reflect  on  your 
husband — he  may  have  had  his  rea¬ 
sons  for  doing  as  he  did — but  1 
think  it’s  a  crime  for  any  man  with 
a  family  to  carry  only  $500  insur¬ 
ance !  That  is,  if  he  can  afford  to 
carry  more.  I  just  throw  that  out 
so  that  any  other  wives  who  may 
be  reading  this  can  show  it  to  their 
husbands,  if  they  need  it. 

I  suppose  your  store,  from  what 
you  say  about  it,  might  sell  for 
$1,500.  What  could  you  do  with 
that  ?  You  can  get  a  lot  more  back 
from  it  invested  in  a  going  business 
than  you  can  from  anything  else. 
You  say  you  do  $400  a  week  and 
net  10  per  cent.  That’s  $40  a  week 
— fine !  Suppose  you  only  make 
half  that,  you’ve  got  three  times  as 
much  as  you  could  hope  to  get  in 
anything  else. 
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You 


Can  Afford  a 


National 


Cash  Register 


1908  Model  Money  Maker 


but  you  can’t  afford  to  be  without  one.  Because  it 
keeps  an  accurate  daily  record  of  charge  sales,  money 
paid  out  or  received  on  account,  and  you  lose  money 
right  along,  day  after  day,  by  forgetting  these  very 
items.  You  know  it  would  be  worth  a  good  deal  to 
save  these  losses. 

How  can  you  tell  whether  your  business  is  in¬ 
creasing  or  falling  off  unless  you  know  the  total  of 
every  day’s  sales;  whether  it  is  larger  than  for  the  same  day  last  year;  unless  you  know  how  many  sales 
have  been  made  ;  unless  you  know  how  many  customers  have  been  handled  ? 


This  is  a  new  model,  and  is  the  most  complete  register  ever  manufactured. 
Prints  itemized  record  under  lock  and  issues  check.  This  register  is  equipped 
with  time  printer  to  print  the  time  of  day  a  sile  is  made.  It  also  has  an 
autographic  attachment  for  making  records  of  goods  wanted. 


A  National  Cash  Register  Will  SHOW  You 


which  of  your  clerks  sells  the  biggest  orders,  or  the  most,  or  gets  cash  most  often  ?  You  can  only  guess, 

and  you  may  guess  wrong.  A  National  Cash  Register  will  show  you. 


This  A[etv  1908  Model 


will  keep  a  detailed  record  of  every  transaction  in  your  store.  National  Cash  Registers  are  made  in 
inexpensive  styles  for  smaller  stores,  because  no  store  is  too  small  to  be  helped  by  one. 


Besides  Saving  Losses  It  Will  Make  Sales 


A  National  Cash  Register  will  print  a  receipt  for  your  customer,  which  can  be  made  redeemable 
in  goods  or  cash.  This  draws  new  customers  and  holds  old  ones.  You  can  have  your  own  brand  of 
tea,  coffee,  or  some  other  specialty  advertised  on  each  receipt.  There  are  many  other  reasons  why 
you  can  afford  a  National  Cash  Register.  One  reason  is  an  easy  payment  plan.  Just  sign  ^ National 

and  mail  the  coupon  and  we  will  explain  to  your  satisfaction  how  all  these  things  are  done.  Cash 


It  will  pay  you  to  know  all  it  will  do  for  you.  Send  the  coupon  and  find  out. 


Register  Co. 


The  National  Cash  Register  Co. 


•A  Executive  Offices, 
28th  St.  and  Broad- 
"  way,  New  York,  N.Y. 
1  would  like  to 
^  know  how  a  National 
Cash  Register  can  in¬ 
crease  my  profits  and  do  the 
other  things  you  say  it  will. 


An  me  . 


EXECUTIVE  OFFICES 

28th  St.  and  Broadway  NEW  YORK  CITY 


Iiusin€88 . 


.State.. 
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You  don’t  tell  me  whether  you've 
got  a  good  clerk  or  not.  If  you 
haven’t,  get  one,  and  pay  for  him. 
A  good  right-hand  man,  to  a 
woman  situated  as  you  are,  is  the 
greatest  comfort  in  the  world. 
Don’t  try  to  run  the  store  on  half 
cut  help.  Instead  of  paying  two 
half  good  men  $9  a  week  apiece,  get 
a  good  one  for  $13  and  a  young  fel¬ 
low  for  $5. 

I  believe  you’ll  make  good. 
You’ve  already  got  the  business  es¬ 
tablished,  so  the  toughest  work's 
been  done.  All  you  need  to  do  is  to 
carry  it  along.  I’d  try  it. 

You’ll  have  one  thing  that’ll  help 
you  a  heap — sympathy.  I’d  get  up 
a  little  letter  to  every  customer, 
saying  that  I  had  decided  to  carry 
the  store  along,  and  that  I  intended 
to  do  my  best,  though  I  was  afraid 
I’d  make  some  mistakes.  Would 
they  help  me  to  make  a  good  store? 
Nobody  with  blood  in  their  veins 
would  take  their  trade  away  after  a 
letter  like  that. 

You’ve  got  to  think  of  your 
credit,  too.  The  jobbers  may  get  a 
little  anxious  about  what  you’re 
going  to  do.  I’d  go  to  see  ’em, 
every  one.  Tell  ’em  what  you’re 
going  to  do,  and  if  they’re  human 
beings  they’ll  stand  by  you.  But 
pay  cash  for  your  goods  if  you  can 
possibly  do  it. 

As  for  me,  I  wish  you  all  the  good 
luck  in  the  world ! 

Trenton,  N.  J.,  July  13,  1908. 

To  “The  Stroller.” 

My  Dear  Sir: — I  want  to  say  that 
I  enjoy  the  way  you  lay  things  open 
in  the  “Grocery  World  and  General 
Merchant.”  Where  did  you  get  that 
word  “Footy?”  ’Pon  my  soul,  I 


haven’t  heard  it  since  I  left  County 
Armagh,  twenty-four  years  ago. 

Yours  truly, 

W.  E.  Sweeney, 

L.  Lehman  &  Co. 

My  hat's  off  to  you,  sir — thank 
you  and  same  to  you.  If  I  didn't 
know  positively  that  you  wouldn’t 
accept  it.  I  should  send  you  a  hand¬ 
some  present. 

I  admit  that  my  vocabulary  is 
fearfully  and  wonderfully  put  to¬ 
gether.  That’s  because  I’ve  got  in 
my  veins  the  blood  of  about  every 
race  there  is.  Wait  a  minute — 
there’s  no  African,  that  I  know  of. 

The  Stroller. 


Canned  Goods  Packers  Now 
Out  Against  Freight  Advances. 

National  Canners’  Association  Sends 
Letter  of  Protest  Against  Increase  in 
Canned  Goods  Freight  Minimum. 

The  National  Canners’  Associa¬ 
tion  is  now  out  against  the  proposed 
increase  in  freight  rates,  which  has 
been  discussed  in  recent  issues  of 
the  “Grocery  World  and  General 
Merchant.”  The  particular  phase 
of  the  advance  which  the  packers 
oppose  is  the  raising  of  the  mini¬ 
mum  canned  goods  from  30,000 
pounds  to  the  car  to  36,000  pounds. 
The  committee  of  packers  repre¬ 
senting  the  National  Association 
has  sent  the  following  letter  to  all 
the  railroad  men  having  jurisdic¬ 
tion  over  the  territory  in  which  the 
advance  is  to  be  made  : — 

Sturgeon  Bay,  Wis.,  July  7,  1908. 

Dear  Sir : — Representing  prac¬ 
tically  all  the  canners  of  the  United 
States,  we  ask  your  support  in  de¬ 
feating  the  above. 

We  recognize  and  appreciate  the 
desire  of  all  carriers  to  increase  car 


loading  and  car  earnings  and  when¬ 
ever  possible  we  load  as  high  as 
40,000  younds,  and  even  have  been 
known  to  load  60,000  pounds,  but 
not  often. 

We  realize  the  proposed  increase 
is  based  on  the  fact  that  the  official 
classification  minimum  is  now  36,- 
000  pounds  and  the  Western  Classi¬ 
fication  Committee  sees  no  reason 
why  the  same  minimum  should  not 
be  used  in  the  western  territory. 

Unfortunately  for  the  canners, 
trade  conditions  are  not  the  same  in 
the  West  as  in  the  East.  Many  of 
the  Western  jobbers  are  unable  to 
buy  large  carloads  of  each  line  of 
canned  goods.  If  all  of  a  jobber’s 
canned  goods  came  from  one  factory, 
the  minimum  would  cut  no  figure, 
but,  for  example,  he  buys  his  peas  in 
Wisconsin,  his  corn  in  Illinois,  and 
his  tomatoes  in  Indiana,  each  fac¬ 
tory  packing  but  the  one  line  of 
goods. 

Again,  in  the  East  it  is  usually 
possible  to  sell  several  jobbers  in 
each  town  and  if  by  virtue  of  crop 
shortage  orders  cannot  be  filled  in 
full,  it  is  possible  to  put  two  or  three 
orders  together  to  make  a  carload 
and  consign  to  the  local  representa¬ 
tive  of  the  canners.  In  the  West, 
there  are  many  towns  where  it  is  pos¬ 
sible  to  sell  only  one  jobber,  and  there¬ 
fore  short  crops  mean  paying  freight 
on  wind.  If  canned  goods  were  like 
merchandise,  coal,  iron  or  other 
commodities,  an  increase  would  re¬ 
sult  in  securing  large  orders  from 
each  customer  and  the  manufacturer 
would  be  glad  of  the  change.  But 
it  must  be  kept  in  mind  that  the 
pack  of  canned  goods  depends  upon 
crops  grown  under  contract,  and  a 
shortage  in  raw  material  caused  by 
unfavorable  growing  conditions,  can¬ 
not  be  filled  from  other  sources. 

Sales  contracts  are  made  with  a 
guarantee  of  pro  rata  delivery  de¬ 
pendent  upon  the  yield.  To  illus¬ 
trate,  take  an  order  for  800  cases 
of  peas  (weight  34,000  pounds), 
which  is  a  good-sized  order  for  the 
average  jobber.  In  the  event  of  crop 
shortage  we  cannot  cancel  part  of 
our  orders  and  fill  the  remainder  in 
full,  but  each  customer  must  share 
alike.  An  80  per  cent,  delivery 
would  mean  that  we  would  have  to 
ship  in  this  car  640  cases  (weight 
27,500  pounds),  and  with  no  Way  to 
fill  out  the  balance  of  the  minimum 
weight. 

In  the  past,  under  the  30,000  pound 


minimum  we  have  been  forced  many 
times  to  pay  freight  on  2  to  5,oo0 
pounds  per  car  in  excess  of  the 
weight  of  the  goods  we  had  to  ship 
and  to  arbitrarily  increase  to  mini¬ 
mum  6,000  pounds  will  hamper  the 
growth  of  this  increasingly  import¬ 
ant  industry. 

I  trust  you  will  see  your  way  clear 
to  oppose  the  suggested  increase  and 
not  permit  another  trouble  to  be 
added  to  the  canner’s  already  full 
measure  of  tribulations. 

Respectfuly  yours, 

R.  W.  Crary, 
Chairman. 


New  potatoes  keep  up  in  price 
ranging  from  50  to  60  cents  pe 
basket.  All  the  present  receipts  ar 
from  nearby. 


A  Letter  from  a  Subscriber. 

One  of  our  subscribers,  who  is  spend 
ing  six  weeks  in  Germany,  has  writte 
11s  a  very  interesting  letter.  It  occur 
to  us  that -possibly  our  readers  might  b 
interested  in  the  following  paragrap 
from  our  friend’s  letter  : — 

“I  always  have  been  partial  to  goo 
American  cooking,  but  the  real  Germa 
cooking  is  surely  a  revelation  to  me,  an 
also  to  my  wife.  Everything  you  eat- 
soups,  sauces,  gravies  or  meats — a' 
seem  to  taste  better  and  have  a  differer 
flavor  than  ours.  After  a  little  quiet  in 
vestigation  I  soon  found  the  differenc 
was  caused  by  the  use  of  extract  of  bee 
Why.  in  many  cases  I  even  found 
iar  right  on  the  table.  If  our  people  '< 
home  would  learn  the  uses  of  extract  c 
beef  as  have  the  people  of  Europe, 
would  mean  a  great  saving,  because  th 
cheaper  cuts  of  meat  would  be  use 
much  more,  and  yet  the  cooking  woul 
have  flavor  far.  exceeding  the  result 
now  attained  by  the  ordinary  America 
housewife.  It  surprised  me  to  see  a 
American  extract  of  beef  so  popula 
abroad.  From  the  sales  of  Armour’ 
Extract  of  Beef  and  customers’  remark 
1  have  always  considered  Armour’s  Ex 
tract  of  Beef  the  standard  in  America 
Over  here  I  find  it  occupies  the  sam 
high  place.” 

Coming  from  an  American  grocer  th i 
is  interesting.  We  would  all  be  glad  t 
sec  the  American  people  appreciate  an 
use  extract  of  beef,  for  it’s  a  product  i 
a  woman  uses  once  she  will  always  us< 
and  there’s  a  good  profit  to  be  mad 
selling  the  best  brand. 


IN  OUR  LITTLE  GROCERY  STORE 

IN  THESE  DULL  TIMES 

we  are  retailing  between  250  and  300  pounds  of  Sliced  Dried  Beef  each 
week.  We  get 

36  Cents  a  Pound 

for  all  this  Sliced  Beef.  If  we  had  trade  for  three  times  tlys  quantity  our  one 

Johnson’s  Eversharp  Slicing  Machine 

could  easily  slice  it  all  in  full-size  sandwich  slices,  broad  as  your  bread,  thin 
as  paper,  smooth  and  glossy,  soft,  moist  and  delicious.  We  have  practically 
no  waste,  every  little  scrap  of  edible  meat  sliced  up  in  thin,  saleable  slices. 

We  place  the  dried  beef  business  on  a  higher  plane  than  it  ever  before 
occupied,  no  longer  an  obscure,  neglected,  unprofitable  vexation.  It  has 
become  the  best-liked,  most  talked  of,  easiest  managed,  fastest  selling  and 
most  profitable  article  kept  in  the  store. 


HERE  IS  PRESTIGE  AND  PROFIT 

worth  talking  about,  and  there  is  no  good  reason  why  you  should  not  do 
as  well  as  we,  or  even  better  yet,  if  you  install  a  JOHNSON’S  (Patented) 
EVERSHARP  SLICING  MACHINE  in  your  store  and  give  this  Sliced 
Dried  Beef  business  the  attention  its  profitable  importance  deserves. 

WHAT  RECKLESS  FOLLY  TO  BELITTLE 

and  set  at  naught  your  years  of  business  experience  by  pushing  and  prais¬ 
ing  some  short-weight  brand  of  package  sliced  dried  beef  that  your  less  ex¬ 
perienced  and  less  competent  business  rival  can  buy  and  sell  as  cheaply  as 
you  can.  Buy  the  best  dried  beef  to  be  had  and  slice  it  yourself  on 

JOHNSON  S  EVERSHARP  SLICER 

and  you  will  see  your  trade  grow  in  volume  and  profit,  your  name  and  store 
become  a  household  word,  for  there  is  no  other  machine,  no  matter  how  ex¬ 
travagantly  it  is  advertised,  that  can  slice  dried  beef  that  can  be  sold  in 
competition  with  the  mouth-watering  product  of  the  EVERSHARP. 
Address  the  Patentee  and  Manufacturer — 

A.  W.  JOHNSON,  New  Brunswick,  N.  J 


.  / 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


THINK  IT  OVER! 

The  cost  of  preserving  this  year  exceeds  the 
cost  of  fruits  and  berries  already  put  up. 

Is  it  worth  the  difference  to  do  it  yourself? 
THINK  IT  OVER  ! 


Two  Canning  Display  Ideas. 

No.  i. 

Divide  the  bottom  of  your  win¬ 
dow  into  halves. 

In  the  centre  of  the  first  half  lay 
an  oblong  piece  of  crepe  paper  8 
inches  wide  and  about  14  inches 
long.  On  the  end  nearest  the  side 
of  the  window  set  an  empty  No.  3 
can  of  peaches  which  was  pre¬ 
viously  emptied  into  a  quart  jar. 
The  top  should  be  cut  open  and 
swung  back  so  that  any  one  may 
see  that  the  can  is  empty.  The 
peaches  in  the  jar  should  be  cov¬ 
ered  with  the  syrup,  adding  enough 
water  to  fill  the  jar.  The  jar  should 
then  be  set  alongside  of  the  can  on 
the  other  end  of  the  crepe  paper. 

In  the  centre  of  the  other  side  set 
one  quart  jar  with  the  lid  off.  Set 
the  lid  and  a  rubber  on  one  side  and 
a  quart  box  of  fresh  peaches  on  the 
other. 

In  the  centre  of  the  window  tack 
to  the  floor  the  following  sign : — - 

O  O 


COMPARE 
Cost,  Q  u  a  lity 
Canned  Peaches. 

Our  Own  Brand. 

- c.  Per  Can. 

$ - Per  Dozen. 

$ - Per  Case. 


THEM! 
and  Labor. 
Canned  Peaches. 
Your  Brand. 

Jar . —  c. 

Peaches,qt.  —  c. 

Fuel . —  c. 

Labor . —  c. 

Other 

necessaries.  —  c. 


■  Brand,  per  2 
•  Brand,  per  2 
Brand,  per  2 


Total, each,  —  c. 
Per  doz....$  — 
Per  2  doz. 
case....  $  — 

dozen  case  $  - 

dozen  case  - 

dozen  case  - 


COMPARE  THEM! 


2. 


No. 

Build  a  shelf  against  the  back¬ 
ground  of  your  window  running  the 
full  length  of  the  window  and  about 
eight  or  nine  inches  in  width.  It 
should  be  about  a  foot  above  the 
floor  of  the  window  and  be  capable 
of  holding  150  pounds.  It  would 
be  best  to  brace  it  only  at  the  ends. 

Take  the  lids  off  of  a  number  of 
cases  of  pint  and  quart  jars.  Place 
across  thci  window,  leaning  against 
the  shelf  in  such  a  manner  that  each 
size  occupies  half  the  length  of  the 
window.  This  should  leave  a  space 
in  front  at  least  a  foot  in  width. 
The  space  in  front  of  these  cases 
should  be  covered  with  some  shade 
ff  green  or  white  crepe  paper.  In 
this  space  place  a  number  of  piles  of 
jar  tops,  jar  rubbers,  patent  jar 


tops,  paraffine,  and  jar  openers, leav¬ 
ing  a  space  in  the  centre  for  a  large 
preserving  pot  and  a  preserving 
dipper  and  spoon  in  this  pot. 

Place  a  number  of  jars,  bottles 
and  tumblers  of  preserves  and  jelly 
in  the  centre  of  the  shelf  in  such  a 
manner  as  to  occupy  half  the  shelf. 
On  each  side  place  a  can  each  of  all 
different  kinds  of  canned  fruits  and 
berries ;  one  of  each  size  if  you  have 
the  room.  If  not,  take  the  best 
seller  of  each  kind. 

Extending  all  the  way  across  the 
background  of  the  window,  the  bot¬ 
tom  about  10  inches  from  the  shelf, 
was  an  enormous  sign : — 


WHICH  IS  THE  BEST  AND  MOST 
PROFITABLE  WAY— 

THE  OLD  OR  THE  NEW? 
The  Old  Way. 

You  Can  Yourself. 


Jars  ••• 

Paraffine, lb" 
Fruit  or  Ber¬ 
ries,  qi . 15 

Fuel,  hour...  .15 
Labor  cook¬ 
ing,  filling 
jars,  hull¬ 
ing  berries 
or  paring 

fruit . 10c. 

to  $10.00. 

Sealing . 004 

Loss  from 
breakage.. 
Imperfect 
tops  or 
rubbers  ... 
Spoiled  fruit 


Per 

Each  Doz. 
$  .06  $  .65 


.048 


•05 

•25 


Total,  12  qts.,  \ 
to  $6.00. 


The  New  Way. 
Already  Canned. 

Per. 

Each.  Doz. 
Strawberries#  .18  #1.90 
Blackberries  .15  1.65 
Huckleberries  .20  2.10 

Plums . 12  1.35 

Peaches . 25  2.85 

Apiicots . 15  1.65 

Pineapples..  .15  1.60 

Pears . 18  2.00 

Jellies . 10  1. 10 

Jellies,  tum¬ 
blers . 12  1.35 

Jellies,  tum¬ 
blers . 15  1.65 

Preserves, 

tumblers..  .15  1.70 

jars . 20  2.10 

jars . 25  2.80 

bottles . 12  1.35 

Orange  mar¬ 
malade . 12  1  30 

imported.  .20  2.25 


Total,  any  of  the  above 
prices,  minus  the 
labor  and  expense 
of  doing  your  own 
preserving. 

ISN’T  IT  WORTH  THE  DIFFERENCE? 
THINK  IT  OVER. 


Owing  to  the  high  price  of  jars 
;  this  year,  it  is  really  more  economi 
cal  for  the  housekeeper  to  buy  fruit 
or  preserves  already  packed.  Push 
fruits  and  preserves  by  the  dozen, 
by  the  case,  and  singly,  and  you  will 
be  surprised  at  the  amount  of  your 
sales.  The  greater  majority  of  the 
public  would  rather  buy  your  goods 
than  preserve  or  can  their  own,  es¬ 
pecially  if  they  can  save  money  by 
doing  so. 

Many  people  are  still  afraid  of 
being  poisoned  through  canned 
fruit.  Impress  it  upon  them  that 
this  only  happens  when  fruit  is  left 
in  the  can  after  opening. 

Harry  L.  Loop,  Jr. 

Northeast  corner  Dauphin  and 
Gratz  streets,  Phila.,  Pa. 

Pork  and  Beans  Display. 

This  display  can  be  used  in  any 
size  window  and  is  a  very  good  one 
at  this  time  of  the  year. 

No.  1  shows  the  diagrams  of  the 
window  space. 

No.  2  shows  a  pig  sty,  doors  and 
pen,  of  which  the  pigs  escaped  into 
the  beans.  Boards  from  pen  broke 
and  scattered  on  the  floor  over 
beans. 

No.  3  pigs,  which  can  be  secured 
at  any  5  and  10-cent  store,  or  even 
at  department  stores.  Pigs  are 
about  3  inches  high. 

Nos.  4  and  5  show  pyramid  of 
baked  beans,  diagonal  in  window, 
with  price  cards. 

No.  6  represents  marrow  beans 
nicely  covering  the  floor  from 
one  end  to  the  other,  and  pigs 


But  a  number  of  windows  cannot 
accommodate  such  a  sign.  For 
such  I  would  attach  a  price  tag  to 
each  article  and,  in  the  case  of  jars 
and  preserved  and  canned  goods, 
the  price  per  dozen.  Suspend  the 
following  sign  above  the  shelf: — 


placed  here  and  there  in  them. 

The  pig  sty  may  be  from  2  to  3 
feet  high;  can  be  bought  at  a  toy 
store  or  may  be  constructed  from 
boards  or  heavy  paper  and  water 
color  used  in  bringing  out  the  effect. 
And  the  pen,  not  over  6  inches  high, 


Mrs.  Williams’  Brands 

OF 

PDRE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TOBEHADONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


SHOW  THESE  ONCE ! 


Bouillon 
Capsules 


If  you’ve  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  10  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


One  Taste 
Convinces 

If  you  have  a  customer  who 
thinks  domestic  sardines  can’t 
be  good,  sell  him  a  can  of 
Talisman  Mustard  Sardines. 

The  youngest,  tenderest  sar¬ 
dines,  fried  to  a  turn,  then 
fastidiously  packed  in  a  rich 
mustard  dressing.  The  fish 
and  the  can  are  a  little  larger 
than  Talisman  Oil  Sardines. 

Talisman  Mustard  Sardines  are 
worthy  to  grace  the  finest  table 
in  the  land. 

Swift  &  Company 


Talisman 

Brand 

Sardines 

in  Mustard , 

CAVEWlg  POfl  K  SAIT  AMP  CO  10*40  JFMfM  TyritRlC 


PACKED  AT 

Eastport, Maine 
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Has  it  ever  occurred  to  you  that  you  can  make 


Try  This 
for 

a  Week 

81  per  cent,  on 


can  be  bought  or  constructed  from 
thin  boards  which  are  found  in  any 
quantity  at  grocery  stores. 

Chas.  M.  Borneman. 
905  N  5th  street,  Allentown,  Pa. 


Georgia  watermelons  range  from 
20  to  25  cents.  The  demand  is 
good. 


Answer. — You  can  get  after  this 
debtor  in  supplementary  proceed¬ 
ings,  which  are  a  form  of  examina¬ 
tion  into  his  private  financial  affairs. 
You  cannot  attach,  however,  any 
salary  earned  by  him  for  personal 
services  within  sixty  days  next  pre¬ 
ceding  the  supplementary  proceed¬ 
ings. 


OHIO  BLUE  TIP  SAFETY  MATCHES? 

Can  you  do  that  on  any  other  match  ? 

Just  try  for  one  week  and  see  how  many  people  you  can  sell 
these  matches  to.  All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 


NORWEGIAN  SARDINES 

-  THE  BEST  OF  ALL - 

C[[  You  can  truthfully  tell  your  customers  that  no  sardines 
in  the  world  compare  with  a  fancy  Norway,  like  our 
VITA  brand.  These  are  small,  young,  silver-skinned, 
sweet  and  tender  fish,  smoked  and  packed  as  only  the 
native  Norwegian  can  do  it. 

C[  Possibly  it’s  the  icy  waters  of  the  North  that  gives  that 
rich,  delicate  and  appetizing  flavor.  VITA  SARDINES 
are  hand  packed  in  pure  olive  oil  and  we  defy  any 
French  packer  to  produce  anything  as  good. 

F.  H.  PHILLIPS  &  CO.,  444-446  Greenwich  Street,  NEW  YORK 


LEGAL  DEPARTMENT. 


Question  :  A.  C.  Robinson,  Penn 
Yan,  N.  Y. — We  have  a  party  who 
works  every  day,  Sundays  included, 
and  earns  a  salary  of  $55  per 
month.  He  works  twelve  hours  a 
day.  Can  this  party  be  garnisheed  ? 


Back  Up  Your  Trade  Papers. 

H.  P.  D.  Kingsbury,  of  Redlands, 
Cal.,  is  running  a  series  of  talks  in  tht 
trade  papers  that  should  appeal  strongl> 
to  every  grocer  and  general  storekeeper 
in  the  country.  He  calls  attention  to  a' 
condition  that  you  should  readily  see  and 
recognize  as  a  vital  principle  to  the 
life  of  your  paper— the  paper  that  is 
published  in  your  interest  and  fights 
your  fights.  Read  it. 


Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets"  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World  and  General  Merchant”  has  come  into  possession 
of  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  Issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  it  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 
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Cut  Down  Your 
Ice  Bill 

When  you  buy  a  McCray 
Refrigerator  you  use  less  ice 
— and  it  actually  pays  for 
itself.  Many  grocers  have 
figured  it  up  in  dollars  and  cents, 
and  have  found  that  their  McCray 
Refrigerators  cost  them  nothing — 
they  saved  the  money  on  the  ice  bill  and 
made  more  money  on  account  of  the  perfect 
condition  in  which  their  goods  were  kept. 

McCray 

Grocer’s  Refrigerators 

have  the  best  system  of  circulation.  They  keep  everything  sweet, 
free  from  taint,  and  absolutely  dry.  A  McCray  Refrigerator  in 
your  store  will  attract  at¬ 
tention  because  of  its  ele¬ 
gant  finish,  and  it  will  ac¬ 
tually  sell  more  goods  for 
you  because  they  will  be 
kept  in  better  condition,  and 
be  more  tempting  to  your 
customers.  McCray  Refrig¬ 
erators  are  made  in  all 
sizes  for  immediate  ship¬ 
ment,  or  built  to  order,  and 
every  refrigerator  is  abso¬ 
lutely  guaranteed. 

Write  your  name  and 
address  on  a  postal— ask 
for  catalog  No.  65  for  gro¬ 
cers.  or  No.  58  for  meat 
markets.  Don’t  delay  a 
minute.  Do  this  now  be¬ 
fore  you  forget.  Kvery 
moment’s  delay  means 
the  loss  of  real  money 
and  trade  to  you. 


f# 
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McCray  Refrigerator  Co. 

714  Mill  Street. 
Kendallville.  Indiana. 


& 


SELLING  TOILET  SOAP. 

Why  is  it  that  our  15-cent  box  of 
three  cakes  wrapped  toilet  soap 
doesn’t  move?  Gentlemen,  the 
fault  is  yours.  The  people  need  the 
soap.  Is  that  all?  No.  They  have 
to  be  told  that  a  pure,  clean,  agree¬ 
ably  scented  soap  is  indispensable  to 
a  bath  room  in  summer.  Common 
soaps  for  heated  skins  are  not  to  be 
trusted.  Our  line  is  made  for  the 
private  bath — 15  cents  for  a  box  of 
three  cakes !  Made  to  last.  Made 
to  give  a  lather  and  a  peculiar  skin-  1 
cleansing  effect  that  other  soaps 
lack. 

SUMMER  FOODS. 

Monday  we’ll  give  the  whole 
store  a  summer  food  effect — cere¬ 
als,  dessert  goods,  canned  meats  of 
all  kinds,  summer  drinks,  oils,  salad 
dressings,  etc. 

Get  the  spirit  of  this  move.  Show 
people  that  we  are  equal  to  all  occa¬ 
sions.  Walk  your  customer  around 
this  display.  It’s  simply  another 
case  of  “she  needs  the  goods.”  She 
may  hake  better  beans  than  the  kind 
we  hake  and  she  may  not.  That 
isn’t  the  point.  Impress  her  with 
the  fact  that  little  or  no  baking  is 
necessary,  and  it  isn’t. 


SELL  POTATOES. 

Seventy-five  bushels  of  potatoes 
will  arrive  Monday  morning  to  go 
on  sale  in  peach  baskets  at  55  cents 
per  basket.  We  won’t  put  a  single 
basket  out  of  sight.  We’ll  have 
them  everywhere,  outdoors,  in  the 
windows,  on  the  floor,  and  even  on 
the  counter.  They’re  rose  stock,  full 
size,  clean  as  a  whistle,  and  will  sell 
at  sight.  “U  C  Top  U  C  All.” 
That’s  how  the  baskets  will  be  filled, 
so  go  ahead. 

STICK  TO  FACTS. 

Many  a  time  we  are  tempted  to 
exaggerate.  Many  a  time  an  occa¬ 
sion  will  arise  when  it  seems  we 
must  draw  a  little  on  the  truth.  But 
that  won't  do.  Stick  to  facts.  No 
new  canned  peas  or  beans  are  in  the 
market  just  yet,  at  least  not  to  any 
extent. 

Renovated  butter,  however  good, 
mustn’t  he  sold  for  creamery. 
Twenty-five  cent  coffee  isn’t  Java, 
nor  30-cent  coffee  isn’t  Mocha. 
Stick  to  facts.  But  turn  the  ques¬ 
tion,  so  that  your  very  honesty  will 
win  the  sale.  It  isn’t  misrepresenta¬ 
tion  of  goods  that  does  the  trick,  it's 
proving  to  the  women  that  this  very 
thing  is  the  thing  she  needs. 
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We  would  be  pleased  to  have  for  publication 
,  in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
j  expressed  therein.  All  communications  must 
!  be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Mr.  C.  B.  Knox’s  Death. 


Johnstown,  N.  Y.,  July  3,  1908. 


Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — It  is  with  profounc 
|  sorrow  that  I  announce  the  death  of 
j  my  father,  Mr.  Charles  B.  Knox, 
which  occurred  on  Wednesday, 
June  17,  1908.  The  business  of 
“Knox’s  Gelatine,”  owned  and  di¬ 
rected  by  Mr.  Knox,  will  be  con¬ 
tinued  by  the  estate  of  Charles  B. 
Knox  under  my  management.  In 
!'  the  conduct  of  its  affairs  I  shall  ad¬ 
here  to-the  same  policies  maintained 
under  his  long  proprietorship. 

Yours  truly, 

Charles  Knox,  Jr. 


*  *  * 

Ground  Figs  for  Coffee. 


Brooklyn,  N.  Y.,  July  12,  1908. 


Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Kindly  let  me  know 
I  in  your  next  issue  where  I  can  buy 
j  ground  figs  to  use  with  compound 
!  coffee.  The  recipe  which  I  received 
from  Oregon  says  to  use  coffee 
j  chicory,  ground  figs  and  cocoa  dust, 
i  Mostly  used  for  restaurant  trade. 

!  Yours  truly, 

Aug.  W.  Finck. 


j  The  “Grocery  World  and  General 
Merchant”  has  had  Messrs.  Kirk, 
Foster  &  Co.,  203  North  Water 
street,  Philadelphia,  write  Mr. 
Finck  in  regard  to  ground  figs  for 
use  in  coffee. 

*  *  * 

Attention,  Show  Case  Makers. 

Pottsville,  Pa.,  July  13,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Will  you  please  have 
some  good  show  case  firm  to  send 
ne  their  catalogue  and  discounts. 
1  want  to  buy  a  bread  case. 

Yours  truly, 

W.  H.  Shuman,  Jr. 

*  *  * 

The  Whitney  Collection  Agency. 

Pittston,  Pa.,  July  10,  1908. 
Alitor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — In  the  “Grocery 
A  orld  and  General  Merchant”  of 
unc  22d  there’s  an  article  entitled 
j  The  Slickest  Collection  Scheme 
j  ^  eb  I  should  like  to  know  if 
hat  s  the  same  Whitney  who  is 
president  of  the  Whitney  Law  Cor- 


poration,  New  Bedford,  Mass.  I 
got  a  pamphlet  from  them  the  other 
day  entitled  “Dollars  for  You  on 
Other  Men’s  Books.”  They  offer 
lots  of  information  if  I  would  send 
them  $30,  in  three  installments,  $10 
for  three  months,  etc.  But  if  they 
are  the  same  gang  as  you  exposed 
in  the  “Grocery  World  and  Gen¬ 
eral  Merchant”  I  won’t  have  noth¬ 
ing  to  do  with  them.  Kindly  let 
me  know  if  they  are  the  same  firm. 

Yours  truly, 

D.  M.  Evans. 

The  “Grocery  World  and  General 
Merchant”  believes  that  Henry  L. 
Whitney  &  Co.,  the  collection  con¬ 
cern  exposed  in  a  recent  issue,  is  not 
the  same  as  the  Whitney  Law  Cor¬ 
poration  of  New  Bedford,  Mass. 
Nevertheless,  we  advise  that  the  lat¬ 
ter  concern  be  let  just  as  severely 
alone  as  the  former. 

* *  * 

To  Sell  Huckleberries. 

Granville,  Pa.,  July  9,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Can  you  give  us  the 
address  of  any  firms  that  would  buy 
huckleberries,  and  can  you  tell  us 
what  price  they  would  bring  per 
quart?  Thanking  you  in  advance 
for  an  early  reply,  we  remain, 
Yours  truly, 

D.  K.  Dimm  &  Bro. 

Write  R.  Daetwyler  &  Co.,  401 
Newmarket  street,  Philadelphia. 


Oleo  Output  for  June. 

The  output  of  oleomargarine  in 
the  Chicago  district  for  the  month 
of  June  was  147,796  pounds  of  col¬ 
ored  and  2,826,752  pounds  of  un¬ 
colored,  or  a  total  of  2,974,548 
pounds,  against  256,177  pounds  of 
colored  and  2,444,440  pounds  of  un¬ 
colored,  or  a  total  of  2,700,617 
pounds  for  the  same  month  a  year 
ago,  and  178,948  pounds  of  colored 
and  2,819,632  pounds  of  uncolored, 
or  a  total  of  2,998,580  pounds  for 
the  previous  month  of  May.  There 
were  six  licenses  to  sell  colored  and 
twelve  to  sell  uncolored  taken  out 
during  the  month,  against  eight  to 
sell  uncolored  and  ten  to  sell  colored 
for  the  same  month  a  year  ago. 
The  tax  was  paid  on  1,269,400 
jounds  of  renovated  butter,  against 
1,554,096  pounds  a  year  ago  and 
1,269,400  pounds  the  previous 
month  of  May. 


MANY  GROCERS 

Find  It  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

SaapU  f  r««,  or  four  month*'  trial  tor  1 0  cent* 


Make 

Us  Prove  It 

We  have  made  some  rather  large 
claims  as  to  our  ability  to  save  ymu 
money  on  goods  you  buy  and  sell  every 
day. 

Why  not  make  us  prove  it  ? 

Our  July  catalogue  prints  net  prices 
on  goods  you  buy  and  sell  every  day. 

Why  not  take  that  book  and  a  stack 
of  your  recent  invoices  and  get  right 
down  to  roots  of  things  ? 

We  invite  the  test. 

The  catalogue  (No.  D  672)  will  be 
sent  to  any  merchant  on  request 

Butler  Brothers 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LODIS  MINNEAPOLIS 

SAMPLE  HOUSES-BALTIMORE,  DALLAS, 
OMAHA,  SAN  FRANCISCO 
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Southern  Wholesale  Grocers’  Asso¬ 
ciation. 


The  Southern  Wholesale  Gro¬ 
cers’  Association  held  its  seven¬ 
teenth  annual  convention  at  Ashe¬ 
ville,  N.  C.,  last  Wednesday.  The 
association,  after  much  discussion, 
decided  to  go  on  record  as  favoring 
the  following  things  : — 

That  associations  of  wholesale  gro¬ 
cers  in  States  and  cities  be  en¬ 
couraged,  provided  said  associations 
be  in  full  sympathy  with  the  South¬ 
ern  Wholesale  Grocers’  Association, 
and  that  the  individual  members  of 
such  associations  be  urged  to  become 
active  members  of  this  association. 

That  members  discourage  the 
carrying  of  stocks  by  brokers  and 
that  wholesalers  have  all  goods  in¬ 
voiced  directly  to  them  and  that  the 
broker  be  convinced  that  he  should 
be  satisfied  with  his  brokerage. 

That  wholesale  grocers  be  dis¬ 
couraged  from  competing  either  by 
direct  manufacture  or  pack  of  pri¬ 
vate  brands  against  manufacturers 
who  are  pushing  their  own  brands 
and  show  a  desire  to  work  through 
wholesale  grocers. 

That  the  association  strongly  dis¬ 
countenance  manufacturers  selling 
retailers  or  semi-jobbers. 

That  on  adjournment  each  whole¬ 
saler  write  every  manufacturer  offer¬ 
ing  bonuses  to  salesmen,  requesting 
him  to  cease,  under  pain  of  individ¬ 
ual  displeasure,  and  that  wholesalers 
cease  purchase  of  goods  from  those 
who  then  persist  in  offering  bonuses 
to  salesmen. 

That  the  incoming  administration 
be  instructed  to  continue  the  mailing 
lists,  showing  the  name  of  every 
manufacturer  who  is  willing  to  in¬ 
dividually  adopt  the  four  cardinal 
principles  set  forth  in  the  “soap 
mailing  list.” 

That  such  mailing  lists  be  for¬ 
warded  at  frequent  intervals  to  every 
wholesale  grocer  in  the  association 


territory  and,  where  desirable,  to 
wholesalers  in  other  parts  of  the 
country. 

That  Arbuckle  Bros,  be  requested 
to  continue  their  present  plan  of 
distributing  their  extra  and  gratui¬ 
tous  rebates  and  to  take  under  ad¬ 
visement  the  question  of  confining 
the  benefits  of  the  plan,  on  and  after 
October  I,  1908,  to  such  buyers  as  can 
show  they  are  doing  a  strictly  whole¬ 
sale  grocery  business. 

That  on  and  after  October  1st  no 
soap  mailing  list  be  sent  by  the  head 
office  which  shows  names  of  any 
sqap  and  washing  powder  manufac¬ 
turers  other  than  those  which  have 
adopted  the  four  cardinal  principles 
as  their  individual  policy  of  dis¬ 
tribution  in  association  territory. 

That  the  new  administration  after 
October  1st  prepare  a  mailing  list  in 
regard  to  cooking  fats  and  show 
manufacturers  the  advisability  of 
having  their  names  entered  on  this 
list  on  the  basis  of  the  four  prin¬ 
ciples. 

Toledo,  Ohio. 

The  Toledo  (Ohio)  Retail  Gro¬ 
cers’  Association  has  adopted  a 
plan  of  keeping  track  of  removals 
of  families  in  which  the  members  of 
the  organization  may  be  interested 
through  uncollected  bills.  There, 
as  in  every  large  city,  it  has  often 
been  hard  to  keep  a  close  “tab”  on 
what  are  termed  “floaters”  in  the 
retail  business,  a  name  applied  to 
those  who  often  find  it  cheaper  to 
move  than  pay  rent  and  grocery 
bills. 

In  the  smaller  towns  it  is  com¬ 
paratively  easy  to  know  of  the 
goings  and  comings  of  the  house¬ 
holders,  but  in  large  cities  it  is  often 
the  case  that  people  move  between 
two  days  and  it  is  long  before  the 
creditors  know  either  of  the  move 
or  where  the  delinquents  moved  to. 

The  Toledo  plan  to  keep  track  of 
such  moves  is  in  the  shape  of  a 
municipal  ordinance  which  provides 
that  every  drayman  or  person  who 


is  engaged  in  the  moving  of  per¬ 
sons  from  one  house  to  another 
shall  make  a  regular  report  of  the 
moving  to  the  proper  authorities, 
the  report  being  made  a  matter  of 
public  record. 

The  association  is  fostering  the 
plan  and  has  arranged  to  have  the 
following  ordinance  introduced  at 
an  early  day,  with  each  of  the  mem¬ 
bers  pledged  to  work  hard  for  its 
passage : — 

An  ordinance  concerning  the  re¬ 
moval  of  the  habitation  of  families 
and  other  persons  in  the  city  of 
Toledo,  and  providing  penalties 
for  the  violation  of  said  ordinance. 
Section  1.  Be  it  ordained  by  the 
Mayor  and  Common  Council  of  the 
city  of  Toledo,  that  hereafter  all 
draymen  and  other  persons  who  re¬ 
move  or  assist  in  removing  any 
family  or  person  into  any  building 
or  room  in  said  city,  or  from  any 
building  or  any  room  in  said  city, 
shall  immediately  after  such  re¬ 
moval  report  such  removal  to  the 
superintendent  of  police  of  said 
city,  giving  the  name  of  the  person 
or  family  so  removed,  from  where 
and  to  where  removed,  giving  the 
street  and  number  of  the  building 
from  which  and  to  which  such  re¬ 
moval  takes  place,  and  the  date  of 
such  removal,  which  report  shall  be 
made  upon  cards  provided  for  that 
purpose  by  the  superintendent  of 
police,  and  signed  by  the  drayman  or 
other  persons  engaged  in  such  re¬ 
moval. 

Sec.  2.  Any  person  failing  or 
refusing  to  comply  with  the  pro¬ 
visions  of  this  ordinance,  upon  con¬ 
viction  thereof,  shall  be  fined  in  any 
sum  not  less  than  $1,  nor  more  than 
$5,  with  costs  of  prosecution. 

New  York. 

At  the  last  meeting  of  the  New 
York  Retail  Grocers’  Union  the 
secretary  reported  having  written  to 
the  American  Cereal  Co.  on  the 
matter  of  printing  the  price  on  the 
package,  also  advertising  their 
products  in  the  various  magazines 
with  the  price  stated  and  that  the 


New  York  Retail  Grocers’  Union 
was  opposed  to  this  method  of  ad¬ 
vertising.  A  representative  of  the 
company  had  called  in  reply  to  the 
letter,  and  stated  that  their  reason 
for  publishing  the  prices  of  Quaker 
oats  was  that  they  found  nine-tenths 
of  the  grocers  were  still  selling  at 
10  cents,  although  the  goods  cost 
almost  that.  They  had,  therefore, 
reduced  the  price  so  as  to  give  the 
grocer  a  chance  to  make  a  profit  at 
the  10-cent  rate. 


AMONG  THE  TRADE. 

A  number  of  the  creditors  of  the 
Murgatroyd  Grocery  Co.  are  not 
satisfied  with  the  scheme  to  liqui¬ 
date  the  concern  without  going 
through  bankruptcy.  Three  of 
them,  A.  White  &  Son,  W.  S. 
Woodward  &  Co.,  and  Charles  T. 
Fox,  have  joined  in  a  petition  to 
have  the  concern  declared  an  invol¬ 
untary  bankrupt.  The  claims  of  the 
above  creditors  are'  respectively 
$302.64,  $612.68  and  $180. 


The  Story  of  “Skipper  ”  Sardines. 

Not  long  ago  “Skipper”  Sardines  were 
introduced  to  the  American  market 
To-day  they  are  the  best  known  and  most 
used  brand  in  the  country.  This  was 
brought  about  by  the  methods  employed 
by  C.  E.  Winters,  the  American  mana¬ 
ger,  in  advertising  and  in  seeing  that 
each  distributer  receives  a  fair  share  of 
profit.  The  company  is  able,  owing  to 
the  high  quality  of  the  fish — there  being 
no  better  packed,  to  guarantee  quality, 
sale  and  profit;  the  result  is  that  the 
dealer  has  taken  hold  with  a  vim  and 
the  consuming  public,  getting  full  value 
for  their  money,  are  coming  back  for 
more.  A  combination  of  this  sort  can¬ 
not  be  beaten,  and  if  you  are  not  ac¬ 
quainted  with  “Skipper”  Sardines,  it  will 
pay  you  to  get  an  introduction. 


We  have  closed  contract  for  a  car  of  Extra  Standard  Quality  California  Canned  Fruits.  We  made  the  price  and  the 
quality  is  guaranteed  equal,  if  not  better,  than  any  so-called  ‘‘extra  standards.”  We  will  bcok  orders  to  be  charged 
and  shipped  on  arrival  from  the  coast,  handsome  embossed  red  label,  “Tioga  Brand,”  extra  quality  fruit,  in  heavy  syrup. 


California  Lemon  Cling  Peaches,  No.  2}4  Size  .  .  .  -  .  per  doz.,  $1.90 

California  Yellow  Crawford  Peaches,  No.  2}4  Size  .  .  .  per  doz.,  1.75 

California  White  Cherries,  No.  2^  Size . per  doz..  3.30 

California  Bartlett  Pears,  No.  2K  Size  . per  doz.,  1.90 


California  Apricots,  No.  2J4  Size . per  doz.,  $1.55 

California  Green  Gage  Plums,  No.  2J4  S:ze . per  doz.,  1.50 

California  Egg  Plums,  No.  2K  Size . per  doz.,  1.50 


Prices  are  low,  send  us  your  order  now. 


KIRK,  FOSTER  &  CO. 


WHOLESALE  QAQ  NORTH  WATER  STREET 
GROCERS  ^.U\/  PHILADELPHIA  -  PENNSYLVANIA 
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WANT  DEPARTMENT 

Advertisement!  in  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  frit 
cut.  Answers  may  be  addressed  to  the  Grociky  World  when  desired,  provided  the  advertisement  is 
accompanied  by  10  cents  in  postage  to  pay  for  remalling  the  tame.  To  non-eubscriberi  the  price  Is  50 
:ents  per  issue. 


WANTED. 


,V  ANTED.  —  Concern  making  Tomato 
’aste  for  Italian  trade  can  make  very  favor- 
tble  connection  by  addressing“Italy,”  care 
he  “  Grocery  World  and  General  Mer- 
:hant,”  Philadelphia.  3 


WANTED.— Names  of  persons  who  can 
urnish  copies  of  “Grocery  World’’  of 
)f  February  ioth,  17th,  28th,  and  March  2d. 
\ddress  B.  K.,  “Grocery  World  and  Gen¬ 
ial  Merchant,"  Philadelphia. _ 3 

WANTED. — Time  recording  clock  by  gro- 
:er.  Address  G.  M.,  “  Grocery  World  and 
General  Merchant”  office,  Philadelphia.  3 


WANTED.— By  Sept,  ist,  to  rent  good  gen- 
:ral  country  store  with  post  office,  without 
>uying  stock.  Prefer  south  central  Penn- 
ylvania.  Box  96,  Malaga,  N  J. _ 3 


WANTED  — Salesman  covering  counties 
>f  Lackawanna,  Columbia  and  Luzerne, 
ailing  on  every  grocer  and  general  store 
ceeper  in  that  section,  desires  to  connect 
limself  with  a  wholesale  house,  either  on  a 
:ommisslon  or  sal  iry  basis.  Can  give  best 
eferences.  Address  G.  W.  R.,  “Grocery 
World  and  General  Merchant,”  Philadel- 
>hia,  Pa.  3 


WANTED — Grocery  and  specialty  sales- 
nen,  traveling  in  every  part  of  United 
jtates,  to  solicit  subscriptions.  Write  for 
>articulars,  “Grocery  World,”  Philadel- 
>hia.  tf 


FOR  SALE. 


rOR  S  ALE. — Three  houses.  First  house 
its  14  rooms  ;  price,  $8, 000.  Second  house, 
2  rooms  ;  price,  $ 7  000.  Third  house,  6 
ooms  and  bakery ;  price,  $  0.000.  Will 
ake  $22,000  for  all.  Address  Chester  D. 
dolleson,  150  E  2nd  St  ,  Plainfield,  N  J.  4 


OR  SALE. — Three  Perfection  Beef  Cut- 
ers  ;  first-class  condition  ;  cheap.  Address 
H  H.  Macmunn,  Third  and  Norris  Streets, 
’hiladelphia.  3 


'OR  SALE. — Good  paying  groce  y,  well 
docked  and  doing  prosperous  business, 
’resent  owner  retiring  from  business  after 
1 5  years  in  this  store.  Price  for  stock  and 
ixturei,  $3  000.  Cheap  rent.  J.  H.  Ahern, 
'orty-thlrd  St.  and  Harwood  Ave.,  Brook- 
yn,  N.  Y.  _  3 


'OR  SALE.  —  American  Recapitulator  ; 
>rand  new ;  with  fi  ing  cabinet  complete, 
’rice  $20.  Address  John  Clarkson,  207 
Seventh  Ave.,  Brooklyn,  N.  Y.  3 


'OR  SALE — The  large  display  printed 
josters  that  have  made  Philadelphia  cut 
trice  grocers  and  butchers  successful  and 
ire  sure  to  increase  your  business.  Send 
or  a  sample  and  catalogue.  They  will  not 
:ost  you  a  penny.  J.  B.  McCullough,  1113 
5.  Broad  Street,  Philadelphia.  tf 


'OR  SALE— In  Belleffiite,  Centre  Co., 
’a.  Population  5,000  Surrounded  by  large 
ind  prosperous  farming  community.  Stock, 
11,842.32;  fixtures,  $  t . 000.  Will  sell  at 
nventory.  Volume  of  busniess  last  year, 

1119,815.72— one-half  of  this  cash,  balance 
5  and  30  days.  Steady  trade  the  year 
hrough.  No  annoyance  from  strikes,  etc. 
Hood  reasons  for  selling.  E.  T.  Roan 
Jellefonte  Pa.  ^ 


BUSINESS  OPPORTUNITIES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  314.— In  Ocean  County,  N.  J.  Sum¬ 
ner  resort,  but  good  winter  population  also 
Heneral  store,  40  x  75  feet.  Doing  $30,000 
i  'early,  half  cash,  balance  strict  30  days 
’resent  stock  $5,000,  but  can  be  reduced  to 
12,500  without  impairing  business.  Uses 
wo  teams.  Net  clear  10  per  cent.  Balance 
if  building  divided  into  flat  and  offices 
•rofitably  rented.  Owner  retiring  from 
mslness  and  will  sell  at  inventory. 

N°-  333  — General  store  in  Mifflin  County, 
’a.  An  extremely  strong  proposition.  Size 
;ox  100  feet.  Business  about$4,ooo  per  month 
.0  per  cent.  cash.  Stock  $6,000,  which  can  be 
educed  considerably.  Uses  two  teams 
Business  thoroughly  profitable,  netting 


about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  345. — In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  347. — In  high  class  part  of  West  Phila¬ 
delphia.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash.  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  353. — In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  362. — Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $125  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
D  welling  connected  for  sale  or  rent.  O  wner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves¬ 
tigation. 

No.  365  — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x30 
feet.  Does  $joo  weekly,  three-quarter 
cash,  balance  weekly.  Nets  clean  10  per 
cent,  above  everything  Stock  about  $600. 
This  store  was  established  seven  years 
ago  and  is  thoroughly  prosperous  and 
profitable.  The  present  owner  bought  it 
four  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  fix¬ 
tures  at  $550  and  stock  at  inventory.  Will 
take  all  told  about  $1,100.  Fullest  investi¬ 
gation.  In  order  to  guarantee  a  business 
of  $ 300  per  week,  seller  will  deposit  $100  as 
a  forfeit  for  the  buyer’s  protection. 

No.  366. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x50 
feet.  Does  $400  weekly,  all  good  trade 
Stock  about  $800.  Good  dwelling  connected . 
Business  thoroughly  profitable.  Owner 
going  to  Germany  and  will  sell  at  inventory. 
Cost  around  $1,500. 

No.  367  — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  Is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  369.  —  Germantown,  Philadelphia 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  $700.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $1,000. 

No.  372. — In  South  Phi’adelphla.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
errt  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  Fullest  investigation. 


Established  14  years.  Fixtures  about  $685. 
Stock  at  inventory. 

No.  374. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18x55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stock  about  $1,200.  Uses  twoteams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  375. — In  North  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $400-$450  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 
$1,000-$  1, 200  Could  be  reduced  to  $900. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  376.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size 
20x40  feet.  Does  $6oo-$7oo  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,600. 

No.  378.— In  nearby  Philadelphia  subuib. 
Only  two  other  stores  there.  Groceries  and 
provisions.  Size,  22x45  feet.  Does  $450 
$500  per  week,  two-thirds  cash.  Stock, 
$  1, 000-$  1, 200.  Nets  10  per  cent,  on  gro¬ 
ceries,  20  per  cent,  on  truck.  Real  estate 
for  sale  or  rent.  Owner  going  out  on  stock 
farm  and  will  sell  at  inventory.  Will  take 
around  $1,300,  no  horse  sold. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 

0  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
0  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
0  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
0  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
0  we  have  a  customer.  If  you  want  to  0 
0  buy  one,  we  know  where  something  Is  o 
0  that  we’re  sure  will  suit  you.  o 

0  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

0  927  Arch  Street.  Philadelphia,  Pa.  o 

0  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

o  o 

09000000000000000000000000 


FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $6oo.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent.,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lumpsum  of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did. $50  000  last  year, 
every  cent  collected.  Stock  average  s  $2,51-0 
and  makes  net  profit  of  $5,oro  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 


$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 

SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $5,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

997  Arch  Street,  Philadelphia,  Pa. 

WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Geimantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


FOR  RENT. 


FOR  RENT. — Butter  and  egg  warehouse 
11  S.  Water  St.,  Pniladelphia,  Pa.  Refrig¬ 
eration  on  premises.  Possession  Sept,  ist, 
1908.  Apply  13  S.  Water  St.,  Philadelphia, 
Pa.  3 


MISCELLANEOUS. 


WANTED — A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
“Grocery  World,”  Philadelphia.  tf 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

If.  W.  BISHOP 

Attorney  at  law 

908  C  St.,  W.  ML,  Washington,  D.  C. 


A  BAD  HITTER 

His  Bunches  and  Bruises  can 
be  removed  quickly  without 
stopping  work  with 

ABSORBINE 

This  remedy  cures  Lame¬ 
ness,  kills  Pain,  removes  any 
Soft  Bunch  without  blistering  or  removing 
the  hair,  and  pleasant  to  use.  $2.00  per  bot¬ 
tle, delivered, or  at  dealers.  Absorbine,  Jr., 
for  mankind,  $1.00  bottle.  Allays  inflamma¬ 
tion  rapidly.  Cures  strains. 

W.  P.  YOUNG,  P.  D.  F„  9  Monmouth  St.,  Springlicld,  Mass. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

W5LLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
1 08  North  Front  Street,  Philadelphia. 
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UNDER  THE  DIRECTION  OF 


R.  DAETWYIER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quote 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  July  20,  1908. 


FRUITS  THAT  PLEASE.— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  b 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  i  in  barrel .  $2T.oo  per  bunch 

Selected,  g  hands,  packed  i  in  barrel .  1.75  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.35  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.20  per  bunch 

Selected,  7  hands,  packed  1  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 85  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.35  per  bunch 

Selected,  8  hands .  1. 00  per  bunch 

Selected,  7  hands . 75  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $3.00  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 


FANCY  FLORIDA  PINEAPPLES. 


Fancy  Red  Spanish,  24s .  $3.00 

Fancy  Red  Spanish,  30s .  2.50 

Fancy  Red  Spanish,  36s .  2.50 

Fancy  Red  Spanish,  42s .  2.00 

Fancy  Red  Spanish,  48s .  1.90 


MESSINA  LEMONS. 


CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy  quality,  96  to  box . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box  . 

Extra  choice,  200-216  to  box . 

Extra  choice,  250  to  box . 


$3-1 

3v 

4-: 

4-5 

4-c 

>  *- 
“V 

3.5 

4.c 

4.c 

3-( 


FANCY  MEDITERRANEAN  SWEETS. 

Fancy  quality,  96-11  to  a  box . 

Fancy  quality,  126  to  a  box . 

Fancy  quality,  150-176  to  a  box . 

Fancy  quality,  200-216  to  a  box . 

Fancy  quality,  250  to  a  box . 

CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . 

Fancy  Quality,  288-360  to  box . 


$2.5 
3-c 
3-5 
3-5 
3 ( 


$2.5 

2- 5 

3- ° 
3  c 

2.5 


Extra  Fancy  Messina,  300  size,  per  box .  $3-75 

Extra  Fancy  Messina.  360  size,  per  box .  3.50 

Choice  Messina,  300  size,  per  box .  3.50 

Choice  Messina,  360  size,  per  box .  3.25 

Extra  Fancy  Large,  150  size,  per  per  half  box .  1.75 


CALIFORNIA  PLUMS. 

Tragedy,  Large  Blue,  4  baskets  to  crate .  $i-L 

Burbank,  Red,  4  baskets  to  crate .  1.2 

Clymax,  4  baskets  to  crate .  1.5 

Peach  Plums,  Fancy,  4  baskets  to  crate .  1.5 


There  is  Big  Money  In  It 
If  You  Go  About  It  Right 

A  display  of  particularly  fine  fruit  will  attract 
more  attention  to  your  store  than  almost  anything 
else.  There  is  just  one  place  in  this  city  where  you 
are  always  sure  to  get  it  and  that  is 


R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


The  Fly  Ribbon 

THE  GREATEST  FLY  CATCHER  EVER  INVENTED 


Ever  Ready  for  Use. 

Irresistibly  attractive  to  Flies. 

CLEAN :::  ECONOMICAL:::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni¬ 
ture.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  $4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 

SUTTER  &  HARDING,  Distributers  for  Philadelphia 

Send  for  Samples  and  Descriptive  Matter  to 

THE  FLY  RIBBON  MFQ.  CO. 

202  AND  204  E.  100TH  St.,  NEW  YORK  CITY 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

ny  subscriber'  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES, 

icked  in  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels.  Per  lb. 

4.”  Java . 26 

d”  Java . 24 

yt  Jftyft  ......  .24 

—Java  and  Mocha  Blend . 24 

—Java  and  Mocha  Blend . 22 

4.”  Mocha . 24 

3”  Mocha . 22 

;  3”  Mocha . 20 

iguayra  (Washed  Caracas) . 18 

V"  Maracaibo . 18 

3”  Maracaibo . 17 

4.”  Santos . 16 

3”  Santos . 15 

1”  Santos . 14 

saberry  Santos . 14 

4”  Rio . 12 

o.  1  Rio . 10% 

0  2  Rio . 09 

pton  Special  Mocha  and  Java,  1  lb.  cans  .27 

pton  Perfection,  1  lb.  cans . 20 

ittleship,  1  lb.  packages,  any  quantity...  .15 

ig  Cabin,  1  lb.  packages,  100  to  case . 14 

rouckle’s,  100  lbs.  to  case . 

ing  Bee,  100  lbs.  to  case . per  case  15.00 

wen  Day,  100  lbs.  to  case . per  case  11.00 


TEA.  Per  lb. 

o.  25  Gunpowder . r. . 24 

o.  28  Gunpowder . 35 

sst  Gunpowder . 45 

o.  25  English  Breakfast . 20 

o.  28  English  Breakfast . 33 

sst  English  Breakfast . 40 

o.  25  Moyune  Gunpowder . 33 

o.  28  Moyune  Gunpowder . 38 

sst  Moyune  Gunpowder . 50 

o.  25  Imperial . 33 

o.  28  Imperial. . 35 

sst  Imperial . . 50 

o.  25  Oolong- . 28 

o.  28  Oolong . 35 

sst  Oolong . 46 

oung  Hyson . 35 

ipan . 35 

eno  %  and  %  lb-  packages . 50 

lver  Moon . 27 

lver  Bell,  1  lb.  packages . 26 

ilada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

iked  Beans—  Per 

Pin  Money,  3  lb.,  sauce,  2  doz .  1 

Pin  Money,  2  lb.,  sauce,  2  doz .  1. 

Pin  Money,  1  lb.,  sauce,  4  doz . 

Pin  Money,  3  lb  ,  plain,  2  doz .  1 . 

Wagner’s,  1  lb.,  tall,  4 doz . 

Wagner’s,  3  lb.,  plain,  2  doz .  1. 

Wagner’s,  *  lb. ,  sauce,  2  doz .  1 . 

Excursion,  3  lb.,  sauce,  2  doz . 

Saratoga,  2  lb.,  2  doz . 

)rn— 

Pin  Money.  Shoepeg,  2  lb.,  2  doz . 

Standard  Shoepeg,  2  lb.,  2  doz . 

Standard,  2  lb.,  2  doz . 

Belmont  Cream,  2  lb.  2  doz . """  . 

Winorr  Brand  Kernelled  Com,  2  doz  1 
:as— 

Foote  &  Co.,  extra  sifted,  2  doz .  1 

lelle  Brand,  2  doz . 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz .  . 

Pin  Money,  petit*  pois,  2  doz . 1. 

Pin  Money,  Btandard  early  June,  2  doz..  1 . 
French,  extra  flns,  100  in  case,  per  case,  18. 
n  Money  Combination — 

2  lb.,  2  doz . 

idney  Beans—  . 

2  lb.,  2  doz . 

ma  Beans—  . . 

Derby,  soaked,  2  lb.,  2  doz . 

Standard,  2  lb.,  2  doz .  ‘ .  1 ' 

Little  Darling,  2  doz . 

impklns—  . 

1  lb.,  2  doz . 

Sallons .  . 


doz. 

50 

15 

85 

45 

48 

03 

08 

85 

60 

85 

80 

65 

90 

45 

26 

.85 


.50 

.00 

,50 

.90 

.75 

80 

25 

90 


I  ring  Beans—  . 

2  lb.,  2  doz . 

i  n  Money  Vegetables— 

!  lb.,  2  aoz.,  12  kinds  in  can . 

Sweet  Potatoes,  8  lb.,  2  doz . 

l  lb.  Pulp,  for  soup . 

ccotash—  . 

!  lb.,  2  doz . 

!  matoes—  -  . 

I  ?in  Money,  whole,  8s,  2  do* . 

|  Standard,  3s,  2  doz . 

lallon,  %  doz . 

•  ’’air  Quality,  8s . " . 

h,  2  dot . . .  . 


.76 


.85 


.48 


.95 

.91 

.85 

2.40 

.80 

,t6 


CANNED  FISH. 

Salmon  — 

Clover  Leaf,  1  lb.,  flat,  4  doz . 

Clover  Leaf,  %  lb.,  flat,  4  doz . 


Soekeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jockey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Soekeye,  %  lb.,  flat,  4  doz . .  .  1.25 

Iceberg,  l  lb.  tall,  4  doz .  1.45 

Lobsters — 


Gold  Label,  picnic  size,  4  doz. 

Beaver,  1  lb.,  flat,  4 doz . 

Star,  y.  lb.,  8  doz.  in  case . 

Star,  %  lb.,  fiat,  8  do* . 

Gold  Label,  %  lb.,  flat,  8  doz.. 

Beaver,  %  lb.,  flat,  8  doz . 

Clams — 


Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1.10 

Mackerel — 


Oysters— 

Standard,  5  oz.,  2  doz . 90 

Sardines,  in  Oil—  per  casi 

%  oil,  100 . 

Gold  Label,  %  oil,  100  cans .  6.60 

Standard,  %  oil,  100 .  3.60 

%  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  %  oil,  fancy  cartons,  100  cans  4  50 
%  Mustard  Sardines— 

Gold  Label,  100  cans .  6 . 50 

Standard,  100  cans .  3. 65 

Leon  D’or  Brand,  100  cans .  4.00 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines— 

y.  Oil,  Martell  Brand,  100  cans .  16.00 

%  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100  cans .  9.50 

North  Cape,  Smoked,  100  oans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  oans . 


CANNED  FRUITS.  perdoz. 


Apples,  3  lb.,  2doz . 80 

Blackberries,  2  lb.,  2  doz . 75 

Blueberries,  2  lb.,  2  doz . 


Gooseberries,  2  lb.,  2  doz . .  .95 

Pie  Peaches,  3  lb.,  2  doz .  95 

Pears,  3  lb. ,  2  doz .  1  00 

Sliced  Pineapples,  2  lb.,  2  doz .  1.25 

Singapore  Pineapples,  1%  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .90 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb. ,  2  doz .  1 .00 

Standard  Peaches,  Sunset  8  lb.,  2  doz .  2.10 

California  Apricots,  2  doz .  1.90 

California  Cherries,  2  doz .  2 .60 

California  Peaches,  2%  lb.,  2  doz . .  2  35 

Wheeler  Peaches,  3  lb.,  2  doz .  2.00 

Sliced  California  Peaches,  1  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  60  lb . .  0J 

Evaporated,  1  lb.  packages,  4  doz . 0914 

Dried,  50  lbs . 

PpO nL An 

Evaporated,  50  lbs . 09% 

Best,  25  lbs . 12% 

Apricots— 

Evaporated,  26  lbs . 

Currants— 

Paokage,86 . 08% 

Bulk,  25  lbs . 

New  Figs — 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.._ . 17 

American  Brand,  26  lb.._ . 

Dates — 

Package,  30 1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 08% 

40-  50, 25  lbs . 08 

50-  60,25  lbs . 07% 

60-  70, 25  lbs . 07 

70-  80,  25  lbs . 06% 

80-  90,  25  lbs . 06% 

90-100, 25  lbs . 05 

100-120, 50  lbs . 

Raisins — 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 07% 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  60  lbs . 07% 

Seeded,  36 1  lb.  packages . 08% 

Sultana,  36  1  lb  packages . 

Sultana,  bulk  .26  ^bs . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04% 

Japan,  100  lb.  sacks . 05% 


SALT.  per 

sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . l.co 

Fine  Table,  bushel  sacks . 36 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2 .78 

Fine  Dairy,  3s,  100  to  bbl .  2.64 

Fine  Dairy,  4s,  70  to  bbl .  2.63 

Fine  Dairy,  5s,  60  to  bbl .  2.62 

Fine  Dairy,  8s,  35  to  bbl .  2.38 

Fine  Dairy,  10s,  28  to  bbl .  2.3* 

Worcester,  2%s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4 . 00 

Worcester,  10s,  30  to  bbl .  3.76 

Per  case 

Snow  Flake,  48  10c.  packages .  s  .10 

Snow  Flake,  36  16c.  packages .  3.75 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1  60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2%  bushel 


tobag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2  50 

Green  Peas,  dried,  about  166  lbs.  to  sack... 


California  Lima  Beans,  about  80  lbs.  to 

sack .  .06 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06 

Split  Peas,  210  lbs . per  bbl.  7.75 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . 04% 


MOLASSES  AND  SYRUPS. 


Per  gal. 

St.  Clair,  N.  O . .39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 32 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 31 

Gold  Medal . 31 

King  Syrup . 31 

OrangeBrand  Syrup . • . 33 

Orange  Brand,  2%  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2%  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips,  %  gal.  cans,  1  doz.  2.16 
Calvert  Brand  Pure  Porto  Rico . 22 


SUGAR. 

We  do  not  handle  imported  sugar 

Dominoes,  5  lb.  packages . 

Cut  loaf . . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bags . 


CONDENSED  MILK.  case. 


Baby,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  3.85 

Eagle,  4  doz .  6.25 

Magnolia, 4  doz .  4.20 

Red  Cross,  4  doz .  4 . 16 

Star,  4  doz .  4.20 

Dime  Brand,  4  dos .  3.60 

Lion,  4  doz .  4.25 

Premium,  4  doz .  3.95 

Hires’  Silver,  4  doz .  4.35 

Square,  4  doz .  3.40 
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EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz . - . 

St.  Charles,  4  doz . 

Our  Pet,  large  size,  4  doz . 

Our  Pet,  baby  size,  6  doz . 

Peerless,  small  size,  4  do* . 

Peerless  large  size,  4  doz . 

Columbia,  4  doz . 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can 


Case 
3.85 
3.90 
3.10 
2.65 
1,80 
3  20 
3.30 

4.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1 .60 

Coast,  5  gross . 86 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  60  gross . 50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  60s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  6  gross . 55 

Fast  Mail,  100s,  1  gross .  1 .00 

Bull’s  Eye,  5  gross .  1 .06 

Daily,  No.  8,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . go 

Chips,  200s,  8  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 66 

Grocers’.  200s,  3  gross . per  case  6.25 

Black  Diamond, 600s,  100  in  case... per  case  3  60 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.46 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.76 

6  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free...  4.26 
10  box  lots  freight  paid,  with  2  boxes 

**1  ’  AT  10A  hare  Rost  Qnon  fro  a  A  OA 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

♦Bee . 100  3.90 

♦Big  Schooner . 100  8 . 75 

CocoaFloating . 100  8.50 

♦Fels-Naptha . 100  4.00 

Hoeiher’s  Tiger  Borax . 100  3.76 

♦Fairy  Oval . 100  4.00 

♦S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  8.85 

♦Kirk’s  Oleine .  60  2.25 

♦Lenox . 100  3.00 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  8.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  8.90 

♦Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine . 72  8.00 

Premium . 100  3.76 

♦Santa  Claus . 100  3.40 

WhiteFloating . 200  4.10 

♦Star . 100  8.00 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2 .45 

StarOleine .  60  1.76 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3. 90 

♦Wonder  Worker . 100  4 . 00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.76 

♦Snowberry . 100  8  90 

Best  Blue . so  3.40 

♦Hoefner’s  Ammonia . 100  8.96 

*P.  &  G.  Naptha . 100  8.85 

Duck . 100  8  86 

20  Mule  Borax . 100  4.00 

Rib . ...100  1.96 


*  6  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash,  for  the  hands . 100  cans  6.60 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  60  1.96 

Grand  Pa’s,  large  size . 50  8. 26 

Sweet  Maiden . Ido*.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Eider  Flower,  Dairy 

Queen  and  Rose . ldoz.  .40 

Mottled  Castile,  36  lb . per  lb.  08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .18 

Oat  Meal . perdoz.  .40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  59  1  90 

Lava .  100  3  75 

Pearl . 60  2.40 


SCOURING  SOAP. 

„  .  ,  ,  Bars.  Box 

Fairbank’s .  50  i.gg 

Sapolio . 8  doz.  2.26 

Wrigley's . 100  3.60 

Wrigley’s . 60  1.80 

Scourene . 100  3.60 

Lipp’s  Scourer .  60  2.26 

Sil  San .  60  2.0J 

Army  and  Navy  Compound . 4  doz.  1 . 80 

Finola  Star  Polish . 100  8. 86 

Silver  Sand . per  bbl.  2.60 

American  Scourer . ]  00  3.75 

Bon  Ami.  10c.  size . 8  do*.  2.50 

Brooks’  Crystal . 100  3.90 

Hoefner’B  Crystal,  with  spoons . 24  pkgz.  t.M 

Old  Dutch  Cleanser,  4  doz .  8.31 
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MOLASSES  AND  SYRUPS. 


Porto  Eloo  Molasses—  Per  gal. 

Fancy,  barrels . 42®. 45 

Choice,  barrels .  .40 

Good,  barrels . 26®. 80 

Fancy,  quart  Jars . per  dos.t  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®.  48 

Prime . -87 

Good . 86 

Ordlnanr . -  .22 

Blended,  fanoy .  .86 

Blended,  choice .  .83 

Blended,  good . . .  so 

2-lb  tins,  8  dozen. . per  case,  2 . 90 

Quarts,  2  dosen. . per  case,  2 . 90 

Sugar  Syrup- 

Pure,  extra  fancy . - . 86®.  18 

Pure,  choice .  -24 

Blended,  fanoy .  .82 

Choice .  -29 

Vanilla  Drips . 29®  .80 

Tins,  2-lb.,  2  dosen . per  case,  1.96 

Tins,  2%-lD.,  2  dozen . per  case,  2.80 

Tins,  8-lb.,  2  dosen . per  case,  2. 60 

Tins.  6-lb.,  1  dosen . .per  case,  2.26 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  oount  85®  96 .  82.00 

Georges  count  110@116 .  25.00 

Shore  2s,  count  225@250 .  80  00 

Medium  Irish  2»,thin,count300@400 .  18.00 

Norway,  oount  400®450 .  22.00 

Norway,  oount  800®850 .  26.00 

Norway,  oount  240®270 . 

Norway,  count  170@186 . 

Norway,  count  125®140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 16 

Halibut,  fancy  chunks,  Ioeland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . .  .16®  .18 

Superior  to  fine . 20®. 26 

Extra  fine  to  finest . 28®  .  86 

Choicest . 46®.  66 

m  portal — 

Common  to  fair . . . 22®. 26 

Superior  to  fine . 80®. 86 

Extra  fine  to  finest . 40®  .46 

Choicest . . . 60® .  66 

young  Hyson — 

Common  to  fair. . 16®  .18 

Superior  to  fine . 22®.  80 

xtra  fine  to  finest . 86®.  40 

joloest . 46®.  60 

Common  to  fair .  ®  14 

Superior  to  fine .  @18 

Extra  fine  to  finest .  @  .26 

Japan- 

Common  to  fair . 

Superior  to  fine . 28®. 26 

Extra  fine  to  finest . 28®  .80 

Choicest . 82®.  88 

Basket-fired— Common  to  fair. . 22®.  26 

Basket-fired— Superior  to  fine . 28®.  30 

Basket-fired— Extra  fine  to  finest . 82®.  38 

Basket-fired— Choloest . —@.45 

Dust .  @.12% 

Oolong- 

Common  to  fair .  @ .  17 

Superior  to  fine . 17®. 22 

Extra  fine  to  finest . 26®.  86 

Choicest . 40®.  66 

ouchong— 

Common  to  fair . .  .17®  .18 

Superior  to  fine . 20®  .26 

Extra  fine  to  finest . 30®  .36 

Choloest . 40®.  60 


ROASTED  COFFEES. 


Sumatra -Mandhellng— Fancy  brown. 

om  Government— Best . 

Old  Government— Choice . 

Old  Government— Prime. . . . 

Old  Government— Good . . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta — Good . - . . 

Laguayra— 

uaraoas—  Finest . — . 

Caracas— Choice . . . - 


.86 

.29 

.27 

.26 

.28 


.28 


.16% 

.16 

.16 

.14 


.90 

.17 


-a— 

Pea  berry— 

Santos— Fanoy . 17% 

Santos— Choice . .  .17 

Santos— Fine . „  .16 

Rio— Fancy . . . 17 

Rio— Choloe . 16% 

Rio— Fine. . 16 

Santos— 

Best . 16 

Choloe . 16 

Prime . 14% 

Good . 18% 

Fair . . . 12% 

Rio — 

No.  1— Golden . 16% 

No.  2 . 16 

No.  8 . 14% 

No.  4 . . 14 

No.  6 . 18% 

No.  6 . 18 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrels.  Per  lb. 

Allsploe . .07 

Cassia  buds . -  .86 

Cinnamon,  Mats .  .10 

Cinnamon,  Twaio .  .20 

Cinnamon ,  Ceylon . 23® .  27 

Cinnamon,  Batavia . 26®  .80 

Cinnamon,  Saigon . .76 

Cloves,  Zanzibar . .  .17®. 20 

Cloves,  Amboyna . .25 

Cloves,  Penang . 86®. 88 

Ginger,  African . -  .08 

Ginger,  Jamaica,  bleached . 21®. 22 

Ginger  Jamaica,  unbleacned. . .  .20®  .21 

Ginger,  Calcutta . -  .08 

Nutmegs,  76-  80s . .  .22®.  26 

Nutmegs,  106-110s . .  .18®. 20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore . 15®. 17 

White  Pepper,  fanoy .  25®.  80 

Red  Peppers .  .15 

Pure  Ground,  highest  grade,6-10  lb.  bxs- 

Allsplce . 16% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . . 26% 

Ginger . . . 14 

Nutmeg . . . 89% 

Black  Pepper  - . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  oase  2  dosen  Per  doz. 

Allspice . 76 

Cinnamon,  China .  1 .10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.06 

Nutmegs . 1.60 

Paprika .  1.46 

Pepper,  black . 96 

Pepper,  oayenne . 98 

Pepper,  white .  1.66 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  dos. 

Mam.  white  2%s, unpeeled  Call!..  5.75 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green,  Is .  4.10 

TipB,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .65 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1 . 00®  l .  06 

Fancy,  plain  or  sauce,  2s .  1 . 15@1 . 26 

Fancy,  plain  or  sauce,  Ss .  1 .65@1 .66 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.60 

Extra  standard  2s .  1 . 15®  1 . 26 

Standard .  1 . 10®1. 15 

Soaked .  76.®  .86 

Beans,  Stringless— 

Fancy  2s .  2. 00® 2. 10 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . . .  90 

Standard,  not  strlngless,  2s. .  .80 

Beans— 

Yellow  Wax  2s,  fanoy .  1.20@1.26 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s .  1.00@1  10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75®  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1 . 60®1 . 75 

Sifted  2s .  1.16@1 .86 


2 

Telephone  2s .  1.25 

Sweet  Wrinkled  2s .  1 . 40®l .  60 

Standard  E.  J.  2s .  1 . 00®1 . 10 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fanoy  Maine  2s .  1.10®1.25 

Extra  standard  2s . 96®  1 . 00 

Pumpkin- 

Fancy,  Ss. . . .  1 . 10®1 . 20 

Fancy,  gallons . 

Squash- 

Fancy  8s.  1.20 

Tomatoes— 

5%-ln.  cans,  fancy  New  Jersey .  1.60 

5%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-ln.  cans,  standard  New  Jersey...  1.16 

Standard  Maryland,  No.  3 . 95@1.00 

2-lb.  cans . 76®  .80 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  2.80@S  00 

Quarts,  glass  jars. .  2.90 

Beets— 

Fanoy  Strawberry  Si . - .  1 . 40®1 . 60 

Cut  8a .  1.10®1.16 

Sweet  Potatoes  8s .  1 . 15 

Sauer  Kraut  Ss . 95®  1.10 

Spinach- 

Standard  Maryland  Is .  1.25®1.40 

Fancy  New  Jersey  8s .  1.40®1.65 

Gallons. .  4.76@5.00 


FRUITS. 

CALIFORNIA. 


Aprioots— 

Fancy  8s . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons. . . 

Cherries— 

Extra  White  8s . 

Extra  White  2%s . 

Extra  standard  Whl te  2%s.. 

Standard  White  2%s. . . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  3s . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  8s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.- 
Extra  8s.. 


Per  doi. 
8.80 
8  20 
2.66 


8.25®8.66 


4.40 

3.75 

3.60 


9.76 


8.80 

3.10 

2.75 

2  40 


8.00 


Extra  2%s . 

Peaches,  Crawford— 


8.80 

8.26 


Fancy  8s. 

Extra  standard  2%i.. 


1.26 


Pears— 


EASTERN. 


Fancy  New  York  2s . 

Fancy  New  York  8tate  2%s . 

Standard  2s . 

1.75 

2.90 

1.60 

Pineapples— 

Sliced  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

2.26@2.40 

1.10@1.20 

4.00 

Singapore  i%s . 

Plnmfl,  egg,  8S . 

1.16®L25 

Plums,  gage,  Ss . 

Apples— 

Gallons . 

8.50 

Strawberries— 

2s,  fancy . . 

8.00 

2sj  extra . 

Raspberries— 

Red,  fancy,  2s~ . 

2.76 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is . 

6.00 

Flat  %s . 

Kippered  Herring— 

2.50@2  75 

1.60 

Alaska  Salmon- 

Pink  Is . - 

Medium  Red . 

Choice  Red  Is . 

Columbia  River  Chinook  Salmon- 
Flat  %s . 

1.10 

1.25@1.80 

1.40@1.60 

1.26@1.30 

Tall  Is . 

Flat  Is . 

f)Vftl  . 

2.00 

2.20 

2.90 

8ardlnes— ' 

Domestic  %s,  oil,  100  tins . 

Domestic  %»,  mustard,  60  tins . 

2.15@6.00 
2 . 85@4 . 26 

DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb 

Fancy,  l-lb.  cartons. .  .09% 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .16 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  8ultanaa— 

Smyrna  fancy,  l-lb.  cartons .  .16 

Smyrna  choice,  l-lb.  cartons . 

California,  l-lb.  oartons . 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . 

California,  4  or.,  60  lbs:.. 
California,  8  or .,  60  lbs. . 
California,  2  cr.,  60  lbs... 


Per  lb. 
.07 
.08 
.07 
.06% 


baskets,  1  lb.  and  2  lb . 

Layers,  2%-ln.,  10  lbs . 

2%-ln.,  121bs . 

2k-in.,  12  lbe*. . 

10 

.09 

2-ln.,  12  lbs- . 

.08% 

Currants— 

Fanoy,  l-lb.  cartons . 

Cleaned,  l-lb.  cartons,  choloe.... 

Bulk,  choloe,  60  lbs . 

.08% 

Natural,  choloe . 

•06% 

.21 


.10 


.06% 


.14 

07% 

.06% 

.06 

.05% 

.06 


Citron- 

According  to  quality . 19%® 

Lemon  Peel- 

According  to  quality . 11%®  13 

Orange  Peel- 

According  to  quality . 11%®  .13 

Fard  Dates— 

60  lbs.,  bulk . 

l-lb.  pkgs.,  80-lb.  case . 

Persian  Dates— 

60  lbs . 

Prunes,  California,  26-lb.  boxes. 

Eplneuse,  20x30 . 

80x40,  choloe . 

40x60,  choice . 

50x60,  choice . ...... 

60x70,  choice . 

70x80,  choloe . 

Choice.  50-lb.  box— 

60x70,  80x  90 . 

70x80.  90x100 . 

Prunes  In  25-lb  boxes. 

Fancy  40x  50 . 

50x  60 . 

60x  70 . 

70x  80 . 

Prunes,  Oregon,  26-lb  boxes. 

80x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  l-lb  cartons . . 

Prime,  50  lbs . 

Choice,  l-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  26  lbs . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fanoy,  26  lbs . 

Moorpark,  fancy,  26  lbs . 

Royal,  fancy,  26  lbs . 

Royal,  choice,  26  lbs . 


foF 

.10 


.07% 

.07 


12 


.10 

.11 


.12 

.11% 


.27% 


.28 

.20 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lba . 40 

Valencia,  28  lbs . . 33 

Flot.  shelled . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . „ . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . 

Sicily,  180  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lba . 

Pecans— 

Polished,  80  lbs . 10 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . . . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nnts- 

Strlotly  fancy,  boxes,  26  lbs- . 

Extra  choice,  boxes,  26  lbs . 

Choice,  bags,  126  lbs . 


@.46 

@40 


.20 

.20 

.15% 


.11 


.12 

.14 

@.12 


.16 


.18% 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  In  case.  Per  oase. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

Frenoh  quarters,  boneless . 

French  quarters,  with  bones . 17.00@22.00 

High  quarters,  boneless .  24.60@27.00 

Halves,  boneless . 16.00@40.00 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality . 11 .00@20.00 

Mushrooms,  %s,  accord’g  to  qual.  19.00@35.00 
Mushrooms,  %s,  accord’g  to qual.  16.00@20.00 
8tring  Beans,  according  to  qual...  12.0li@17.00 
Lima  Beans,  according  to  quality  18.00®20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  oartons,  26  lbs., 

perib . 08®  .09$ 
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Grocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  «  GROCERY  WORLD  AND  GENERAL  MERCHANT »  echo  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  tins  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES.  Cotamm. 

Eggs . . .  27 

Dressed  Hogs .  44 

Hams,  Swift  &  Co .  44 


DMCItlNWQ. 


Dressed  Beef,  City  and  Western.. 
Poultry,  Western  Broilers . 


ADDITIONS. 


Colusa. 


Armour  &  Co. 


JEM  AID  UAIURE  EYSETTO8  YOU  BUT. 

Standard  Wtlfhti  per  Bushel. 


Marrow  Betas,  MMHtMMWHM.I 
Medium  Beau... 

Pea  Beans,,  _ 

Red  Kidney  Beans,,.. 
Hominy , 

Pease. 


eeeeeeeeee«eeeeee*»ee60  lb* 
•eeaeeeeeeeeeeeeeee.ee  e 00. eeeece.ee  .eeesc.efiO  *  * 
eeeeeeeeeeeeeeeee.ee  eie.ee.  .eeee.ee  eeeee....6o  *  * 
eeee.eeee . . . eeeeeeeeejG  ** 

•  •efteeeeeeeeeeeeeeeeeeeeeee.ee  eeeeeeeeceefteeeeeeeeeeee.ee  *  * 

_  . . . . . eeeeeeeeeeeeee . M  e* 

******** . . . . . ••****••**  eeeeeeftft^S  “ 

OtAtOWeeee*  eeeeeeeeeeeeeeeeee*  ••e»eeeee*eeeee*eeee*ee.eee**eefte  l6  ** 

Pie rrred.. . ™ . . . .  <1 

Onions . . . . . .  a 

Sheilbarks  Hee«t*e*ee*etee.t«eee*ee*e  . . .  •••eeeteH  4®  *  ‘ 


COL. 

Alans  Cash  Dra war, ...*,**••  33 
AlttW  *«e**ee*e*****e*ee**.e**ee*e**47 
Ammonia . 3 

Ammtswlrlrw  § 

Axle  Grease  •eeeeeeeeeeeeeeeeee**  3 

Bags,  Paper.....™. . 4z 

Bag  and  Twin*  Holders... ..33 
Baking  Powder. . -™.  3 

“1° 

.63 

~se 

...•9 
...  4 
...  7 

ll 

63 

*9 

38 

« 
7 
47 


Bath  Brick. 


•  eeeeeee.ee  ***** •****••»»«»« J 


•*•••••••••••< 


Blacking,  Shoe  „. 

Bluing.. . 

Borax . 

Brooms  .™ . 

Brushes . . 

Buckwheat  Flour 

Bung  Borers . 

Butchers'  Sundries, 

Butter  Dishes . 

Butt*. . . . 

Butter  Color... 


i#*eeeeee**ee*t 


•  ee. ••**•«..< 


Camphor . 47 

Candles . „ . 16 

Candles . ™. .  7 

Canned  Goods . 8 

California  Fruits . ......10 

V egetabloi™ ............ .™.  8 

Fish*  . . .....mlt 

Pie  Fruit . . . _ro 


COL. 

Sardines . ....™. . ™.ij 

Meats  . . 13 

Soups  .....m....™.....™.!! 
Can  Openers.... . . . ,3 

Capers 

********************  eeeeeeeeeS  7 
Cape,  Gun.  ******e*****eeeee**e**e  6 

Catsup 

Canal  Special tls# . ™™3o 

Cereal  Coffee.  *******************  36 

Cheese  **************  eeeeeeeeeeeeee  S  7 
Chocolate  and  Cocoa.....™.!? 

Chewing  Gum . ™ . $i 

Cider . . ™.jo 

Clothes  Pins . fit 

Cocoanut . ...si 

Codfish  ****************************  3S 

Coffee  ...1 . 5 

Essence .  6 

Chicory . 6 

Coffee  Mills . 3a 

Cooking  Herbs........™ .  8 

Condensed  Milk . . . so 

Cream.... ...■™.,,„......,™,  30 

Condensed  Mince  Meat . 38 

Corn  Meal . . . 19 

Corn  Starch . 58 

Cottoleno . . . . 27 

Cracked  Wheat. . sg 

Crackers,  Cakes,  etc.™ . 21 

Cranberries  . . 

Cutters,  Dried  Beet. . ....33 

Tobacco . 64 

Delicatessen . 22 


Dressed  Meats™.. 
Drugs,  Grocers’ .. 


•  eeeeeeeeeeeeeeeeee  •*■ 


*«*• 

Essence  of  Coffee.... 
Extracts.. 


COL. 

47 


•7 

™.  6 

49 


Fancy  Groceries...™™ . B7 

fttitt.H..., . 

Farlnaceoas  Goods . eg 

Faucets  •  •  ••••••*••****••••••••••••  33 

C^nnod  Ksh*ew*****e****e*ee#***M 

Flour  ••••••••• ••••«••••*••••••••••«.  *9 

Flour,  Self  Rising.. . 29 

Hour,  Buckwheat . 29 

*?y-p»p«  r«e  ft  eeeeftee*eeeee»ee  ••••••  39 

Food,  Bird™...™ . ....59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.  ...35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green 


Gelatine . . . 

Ginger,  Jamaica . . 

Gravel,  Bird . . 

Grocers'  Fixtures. . 

Henring . . . . . 

Hominy  and  Grits . 

Honey . 


..31 

•47 

..59 

•3* 

■35 

.30 

.60 


COL. 

lek... ........... ....... .... ...... .37 

Insect  Powder . . . 48 

Ironing  Wax. . . . ™.5g 

Jams. . 46 

Jan  and  Jar  RuBben . 7 

Jellies . 46 

Junket  Tablet!. — - ..30 

Ketchup... . 

Goods™ - 37 

Lemons  and  Oranges.. . 44 

Lentils . 30 

Licorice  . . 47 

Lime . . . —.37 

Live  Poultry ...:. . 43 

Lye,  Concentrated . 37 

Macaroni  — ..™..™™™...3r 

Mackerel,.. . -....34 

Maple  Sugar  and  Syrup.  ...60 
Matches . . .  ..37 

Measures................. . 33 

Meat. 

•  •••••••******a*e**eft*aa*e****44 

Mince  Meat . 38 

Molasses  ... «fio 

Mustara . £ 

Mustard,  Prepared.™..  , . 57 

Marmalade. . ; . 4fi 

Noodles,  Egg . . 


COL. 

^ttt  . . . 

Oat  Mcal™..,,...,...„„ . 30 

Olla™...,  »•*•*•••••••***•••.  . 39 

Oil,  American . 40 

Olive  Oil .  •••*•*****•***  ee*eee40 

Olives 

•••eeeeeeeeeeeeeeeeas  . 39 


. 4* 

. 41 

. 4« 

. 43 

37 


Paper 

Me  •••**•**••*•••••••**•••*••*  4I 

Paper  Bags......™ . 41 

Peanuts.™....™ . . 

Peas,  Dried ...sg 

Pepper  Sauce . 5s 

Pickles . 

Pickled  Meats . 

Plum  Pudding . 

Pork  and  Beet. . 

Potash . 

Potato  Chips 

•  eeeeeeeeat  ••••••*••  43 

Poultry  Seasoning . 43 

Poultry,  Dressed., . 43 

Poultry,  Lire  •  eeeeeeeeeeeeeeeeee  43 

Powder,  Rifle . ...... .  6 

Preserves . 46 

Provisions...- . . . .....43 

Puddlne . . . 31 

Putty 

•••••*•••••• eases eeeeeeeeeeeee  48 

Rennet . . . 30 

Rice  .,  5  z 

Rice  Flour . . 

Rolled  Oats  . . 30 

Root  Beer... . 33 


Rope™ 
Rosin .. 


COL. 

59 

48 


Sago  ™..— —,..™. ....... .....30 

Salad  Dressing- . ™...ja 

Sal  Soda-  ••••••  ••*«•**••••••*#***•  5® 

Salt- . 51 

Sapoilo .  55 

Sardines.... . 13 

Sauce  and  Condiments . 31 

Sauer  Kraut . 46 

Scales . . . 3a 

Scoops,  Grocers’..... . 33 

Scouring  Soap . 55 

Seeds ,,■•••,•33 

Shoe  Dressing...™ .  4 

Shot . -  6 

Smoked  Fish. . . . 35 

Soap,  all  kinds  eeeeeeeeeeeeeeeeee  54 

Soda,  Bicarb— 33 

Soft  Drinks. . 33 

Soups  ™.... 13 

Specialties . - . 56 

Spices . ,,,3$ 

Whole . 5. 

Starch  ,,38 

Stove  Polish . - . 58 

Soap  Powders™.. . it 

Segars . 64 


COL 

Sugars  Me**  •••••••••  ••••••«•••••*••  x 

Sulphur . - . 48 

Sundries . . 

Syrups . . . fie 

Tacks  —  .i..#.,™..,...— .,  39 

Tapioca . . 

Tar  . . 49 

Teas . 

Tobacco,  Chewing . ?4 

Smoking . fi4 

Tobacco  Cutters . 32 

Tubs . 6? 

Twine  Holder . . 

Twine . „ 

Vermicelli . 32 

Vinegar . . 

Washboards . . . fit 

Wax,  Fruit  Jar . 59 

Wheat,  Cracked . . 

Wheat  Flour . 30 

Wrapping  Paper...- . 4l 

Wringers,  Clothes . 

Wooden  ware . 61 

Witch  Hasel . 43 

Yeast  Cakes . 63 


SUGAR. 


Confectioners’  Lozenge,  XXXX . 

Powdered . 

Crown  A . 

“  Crystal  A . 

Coarse  Granulated . 

. 

3.60 

5-5° 

5-75 

5.40 

Eaglft  Tablets . 

Crystal  Dominoes . 

6 .70 
7-85 

Cut  Loaf . 

Patent  Cubes . 

5-65 

Powdered . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Granulated . . . 

Fine  Granulated . 

in  50-lb.  bags  packed  2  in  100- 

lb.  bag . . . 

in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

in  10-lb.  bags  packed  10  in 

100-lb.  bag . 

in  5-lb.  bags  packed  in  bbls.... 
in  5-lb.  bags  packed  in  ioo-lb. 

bags . 

in  2-lb.  bags  packed  in  bbls..., 
in  a-lb.  bags  packed  in  ioo-lb. 

bags . 

in  2-lb.  cartons  in  cases . 

in  2-lb.  paper  packages  in 
cases . 

5.40 

5-4° 

5-50 
5  55 

5-55 

5.65 

5.6s 

5  55 

Confectioners’  A . 

1 — Keystone  A . 

a — American  A . 

3 — Centennial  A . 

4— California  A . 

5 — Franklin  B . 

6— Keystone  B . 

7 — American  B . . 

8 —  Centennial  B . 

9—  California  B . 

. 

4.80 

4-75 

10 — Franklin  Extra  C  . 

ti— Keystone  Extra  C . 

ta— -American  Extra  C..  . 

13— Centennial  Extra  C. 

14 — California  Extra  C . 

15 —  Franklin  C., 

1 6 —  Keystone  C.. 


tea. 

Japans — Basket-fired . 

Japans — Pan-fired — Common  to  fair 
Fine . 

Per  lb. 

Choicest . 

....  30  (§>  38 

....  l8  @  20 

....  40  @  50 

....  17  @  22 

Formosa — Superior  to  Fine . 

Choice  to  Extra . 

Choicest . 

Foochow — Common,  cargo.,,. 

Good,  medium . 

Superior . 

Fine . 

Choicest . 

@  40 
....  29  @  35 

XUNROWDER— Choice  to  Extra™™.™ 
Choicest . 

— 2 — 

MOTUHK— Good .  27 

Fine . |  35 

Choice . |  43 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest .  30 

Young  Htson — Superior  to  fine .  1  c 

Choice  to  Extra .  28 

Choicest . 35 

India— Common  to  Fine . jg 

Ceylon — Common  to  Fine .  18 

English  Breakfast — Fair  to  Good .  15 

Choice  to  Extra .  18 

Choicest .  30 


©  30 

@  4° 
@  5° 
@  55 
@  20 
@  «5 
@  35 
@  20 
@  30 
®  4° 

®  38 

@  4° 

#  17 

©  28 
@  4° 


Per  lb. 


•47 
•  4* 
•37 


PACKAGE  TEAS. 

Lipton's  Teat — 

In  K  *  lb-  In  Va  lb 

Ceylon  and  India,  No.  1 .  .43 

Ceylon  and  India,  No.  2 .  .40 

Ceylon  and  India,  No.  3 .  .33 

Black  and  Green,  No.  1 .  .4. 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  I .  .43 

English  Breakfast,  No.  a .  .  40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  a .  ,40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  (2.00 
Levering  Coffee  Co. — 

Tourist,  I^s  and  15,  ao  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  and  34  s , 

15, 20 andas  lb.  boxes.  Formosa, Ceylon 
English  Breakfast,  Gunpowder,  Mixea 

Teas . . 

Tetley’s  Tea—  Per  lb. 

54  lb.  or  34  lb.  In  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

Ne.  1^  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . .50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . perdoz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . 22 

i-lb.  Silver  Sacks .  22  54 

54-Ib.  Silver  Sacks . 2, 

54-lb.  Silver  Sacks . 

54-lb.  Silver  Sacks . 2J 

Spring  Garden  Tea — 

100  lb.  barrels . perlb.net  .18 

S  lb.  silver  bags .  "  **  .  19 

r  lb.  silver  bags .  "  «  ,io54 

54  lb.  silver  bags .  11  ««  ,20 

54  lb.  silver  bags .  “  “  ,2t 

Packed  in  cases  containing  100  pounds. 


McCormick  &  Co’s  Banquet  Brand—  Per  doz 

No.  10 . gj 

No.  25 .  a.oo 

No.  50 .  4 ,00 

No.  100 .  gp00 


AMMONIA.  perdoz 

Purple  Ribbon.  16  o z.,  t  doz.  boxes . go 

Purple  Ribbon,  quart*,  i  doz.  boxes .  1.50 

Purple  Ribbon,  %  gals.  y2  doz.  boxes .  3.70 

Colburn’s  Mayflower,  16  oz.,  3  doz.  boxes . 75 

Colburn's  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  s  doz . 85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  5^  gross . per  gross  9.  35 

Mica,  yK  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 


BAKING  POWDER. 

- -‘1  U-:Y  ^ 


Per  Do* 


yK  lb.,  4  doz.  in  case....  x.oo 
J?  lb.,  2  doz.  in  case....  1.80 

x  lb.,  1  doz.  in  case .  3.45 

5  lb-,  54  dot.  in  case....  16.75 


Davis'  O.  K.,  %-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz.  .90 

Davis’ O.  K.,  i-lb.,  2  doz . perdoz.  x.65 

Davis'  O.  K.,  5-lb.,  %  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . perdoz.  1.23 

Cleveland's,  J4-lb.,  2  doz . perdoz.  2.28 

Cleveland's,  i-lb.,  x  doz . perdoz.  4.40 

Leslie's, ^-lb.  cans,  x  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  %-\b.  cans,  2  doz.  cases . 90 

Leslie's  i-lb.  cans.  1  doz.  cases  . .  x.65 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . , . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82^ 

6  oz.  glass,  2  doz .  1 .07*4 

6  oz.  glass.  4  doz .  1.04 

6  oz.  glass,  6  doz .  1.03 

6  oz.  ,1  gross,  in.bbl . per  gross,  X2 .25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

xoc. -can,  4  doz.  in  box . perdoz.  .90 

56-lb.  can*,  2  doz  in  case . per  doz.  1 . 25 

x-lb.  cans,  1  doz.  in  case..., . per  doz.  2.50 
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Royal,  ioc.  size,  4  doz . 


Ralston  Baking  Powder,  i-lb.  cans,  per 
“  «  ■<  u.ib 

Boston  Brand,  5-lb,  size,  55  doz.  case., ..per 
“  1  “  1  “ 

"  H  "  2  " 

“  X  "  3  “ 

Purity  Brand  5  “  34  <* 

“  1  j  « 

::  x  "  3  ••  r 

«  -  3  “  .... 


doz. 

doz. 


.86 
r.3° 
2.40 
4  «5 
>»5 
1.23 
12.00 
2.30 
•  55 
-75 
6. so 

'le¬ 

es 


SLACKING — Shoo.  Per  Grow. 


•75 

8-75 

.78 
6.80 
•■75 
4  50 


Shinola . . . per  doz. 

Shinola,  %  gross  In  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . per  gross 

Bixby’s  Best,  No.  1 . 

“  “  B.  B.  B.  M . per  5f  gross 

Jacquot  Blacking,  No.  5 .  4.*, 

Handy  Box,  French,  No.  *5  large .  i0  00 

“  “  “  small .  3.00 

Mason’s  No.  1,  3^  gros* .  s  tl 

“  “  *>  “  .  2. 60 

”  "  3,  “  .  .  3s 

ti  It  .  4i  3 

■■  I,  "  ::::::::::::::::::::::::::::::::  4  55 

T.  M.  French . perdoz. 


7*5° 


SHOE  DRESSING.  P.r 

Mason's . 

Acme,  i  doz .  x 

Bixby's  Royal  Polish,  i  doz . 

Bixby  Jet  Oil  Polish . 

Brown’s  Shoe  Dressing,  x  doz . 

Brown's,  Army  and  Navy,  i  doz . 

Boyer’s  French  Dressing . 

f‘  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  3 

Boston  Waterproof,  black .  a 

Boston  Jr.  Waterproof,  black,  xo-ccnt  *ize... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large,  black .  3 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish .  a. 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-poli suing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet . ■ 

Star  Combination,  russet..... . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .aige . 

Bossola  Waterproof  Paste  Polish,  small . 

Oulck  White,  deans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes .  2 

Oil  Paste  black,  never  dries  up,  laige 


Do  a 

.78 

8z34 

•825* 

.65 

75 

7« 

•7® 


00 

•8j 

85 

,00 

75 

00 

BS 

75 

75 

oc 

75 

75 

n 

$ 

OO 

75 
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GREEN  COFFEE.  lb. 

Rio  Golden  Fancy . . . °9  ®'°9% 

“  Prime . . .  ©•  08 

Choice . —.  0.o7>* 

Santos  Peaberry ,  extra  fancy .  @  •  zz)4 

“  Fancy . .  .*0  ©.>o)4 

"  Choice .  @-»954 

Maracaibo,  Strictly  Fancy,  Mild . 12  @.z>)4 

“  Choice. . .  ®.xz)4 

Washed  Caracas,  Fancy . @>4)4 

Laguayra,  Fancy .  -toK 

Java,  Extra  Fancy  Old  Government . *o)4@.>i 

“  Extra  Fancy .  ©•  ao 

“  Fancy .  @.1954 

Mocha,  yi  and  %  bales,  genuine,  finest..  ©19 

Mocha  Seed,  Santos,  Fancy .  @.xo54 

Mocha  Seed ,  Santos,  Choice .  @ .  io)4 

ROAST KU  liOFFKK  IN  BULK. 

Ri(.,  Extra  Fancy  Golden.. . . .  ©.ia 

“  Prime .  ©.zo 

“  Choice . @.09)4 

Santos  Peaberry,  extra  fancy .  .16 

Santos,  Extra  Fancy .  .13 

“  Fancy... . — .  ©-iz)4 

"  Choice .  @.ia 

Laguayra,  Fancy  . .  ©.14 

Maracaibo,  Chofce . . . ©.1454 

“  Fancy... .  @.«S 

"  Extra  Fancy .  @-*554 

Java,  Extra  Fancy  Old  Government .  ©.>554 

“  Fancy .  @.*454 

Mocha,  Finest . ©.>354 

Upton's  Blended  Coffee — 

Mocha  and  Java,  No.  1 . » 

"  ••  “  a . >0 

“  “  “  . . 17 

“  "  “  4. . 14 

Pack  In  aj  and  30-lb.  cans,  and  15, 50  and  zoo-lb.  bags. 
Levering  Ceffee  Co.— 

Veotora . 

Baraka. . . . 


IjScioi.  Ne.  6" 


. >754 

. — . >454 

— . —  >3 

. SI 

. XI 

Special  Drive . zz 

Extra  Value  Blend . 1054 

Bargain  Blend . . . zo 

Packed  In  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Perlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
en  the  equality  plan. 

New  York  Card  Price.  100-ib.  Cases.  60-lb.  Cases. 

Ariosa .  15K  15A0 

Arbuckle's  Seven  Day .  io}(  10^ 

Lion .  Z3M  135(4 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  z  lb.  tins,  .s6 

Saludo,  lbs . so 

“  50-lb.  tins . zo 

“  barrels . .18 

Vlv,  lbs . i® 

“  50-lb.  tins . . . .z5 

“  barrels . z< 
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Llpton’s  Package  Coffee — 

Special. . .  »® 

Perfection . so 

Packed  In  30  and  Co  pound  cases. 

German-American  Coffee  Co. —  Per  lb 

Trionfe,  >4  2-lb.  cans . . 

“  48  z-lb.  cans . >9% 

Trinidad,  60  or  zoo  z-lb.  cartons . . . a® 

“G-A”  Blend,  so  3-lb.  cans . >4 

La  Cruzada,  60  or  xoo  z-lb.  cartons . ix54 

Iowa,  60  or  100  1-  and  a-lb.  cartons . 18  54 

Tumbala,  60  or  zoo  z-lb.  cartons . z®54 

Quezal  (after-dinner),  is,  24  or  48  54-lb.  cans 
per  54  lb . 35 

Levering  Coffee  Ce. — 

Tourist,  40  or  60  1  lb.  tins . 2754 

Tourist,  24  or  30  3  lb.  tins . 2754 

Almoco,  40  or  60  1  lb.  tins . 2054 

Almoco,  24  or  30  3  lb.  tins . 2054 

E.  L.  C.,  zoo  lbs.  to  case . 14 

E.  L.  C.,  60 lbs.  to  case . 14A 

Golden  Drip,  2  lb.  bags,  zoo  lbe.  to  case . 14)4 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  14K 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller's  “ Kosyr”  :— 

50  tins  In  box . per  box  3 . 80 

ts  tins  In  box . . . .per  carton  .95 

s  lb.  tins . per  dor.  5.75 

George  Floto's  Sons — 

Kioto's  Coffee  Essence,  34-gross  Improved 

cans . . . per  gross  1.25 

Floto's  Coffee  Essence,  54-gre«i  cans,  tin 

ends . per  gross  s.70 

Floto's  Coffee  Essence,  54 -gross  cans,  all 

tin . per  gross  a. 85 

Floto’s  Package  Chicory,  ®5-Ib.  cases,  per  lb.  .04  54 

Floto's  Vienna  Coflee  Essence,  Manilla, 

34  gross . . . .. . per  gross  *•»* 

Hnmmel’i  Kssenco, tin ean,  54  gross,  per  gross  a. 85 
“  "  tin  ends,  “  “  s.70 

“  **  Improved  “  "  s.zs 

Chicory,  Seng's,  65’*- . ., . oS54 

“  English  Ground,  bags  about  160  tbs.  .0354 

"  Francks’,  stick,  85  lbs . ot% 

"  Muller’s,  Columbus  Brand,  5  sticks 

to  lb.,  85  lbs  . 04)4 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs . . .  s.  35 

Blasting,  B,  kegs.  25  lbs .  1. 50 

Duck,  kegs,  12)4  lbs .  4  75 

Duck,  kegs,  6 M  lbs . . .  2.65 

FG,  FFG,  FFFG,  kegs,  z;,  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  12)4  lbs .  2. 6j 

FG,  FFG,  FFFG,  kegs,  6)4  lbs .  1 . 50 

Drop  Shot,  1  to  10,  bags,  25  lbs .  1.85 

BB.  bags,  35  lbs .  2.10 
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BLUING— Dry. 

Barlow’s,  small,  2  doz . 

“  large,  z  doz . . . . 

Sawyer’s,  No.  1,  6  doz.  . . 

No.  3,  3  doz . 

Colburn’s,  No.  1,  4  doz . - . 

“  No.  2,  3  doz . . . 

“  Mammoth,  3  doz . . 

“  Ball  Bine,  1  oz.,  3  doz . 

Ball  Blue,  2  oz.,  3  doz . 


Per  Gross. 

.....  2.60 

....  5>o 

.  >-5« 

.  3-35 

.  1.60 

.  2.50 

.  3.60 

.  2.60 

.  4.80 


BLUING — Liquid.  Per  Gross. 


oz.,  54  gross . 

>..••••••••••  3*9° 

z.,  W  grots..... . 

z.,  y.  gross . . 

z.,  x  gross . 

BUTTER. 

Per  lb. 

Tub  Butter  I— 

Creamery,  Extra,  60-lb.  tubs . - . 

“  First,  “  . 

“  Second,  “  . 

»  Third,  “  . 

"  Imitation,  30-60  ’bs . 

“  5-  and  zo-ib.  rolls,  60-  and  zoo- 

lb.  boxes . . 

Ladles.  30-60  lbs.,  bakeri'  use . . 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxa, 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  so- 

50 -lb.  boxes . 

Shea!  (“400”)  Elgin,  so-je-lb.  bones . 

Sheaf. . 

Milhen  Farm,  lbs.  and  54  lbs . 

Gurnse,  pounds  or  half  pounds . . 

Belle  Spring . 


■>5 
.«4 
.23 
.  22 


.26 


.29 

.28 


•  >7 
.26 

•  *5 

.30 

.28 

.26 


CANDLES.  Fu  lb. 

P.  ftG.,  »’«,  30  lbs . - . 1054 

“  z6's,  "  . 11H 

ParaSne,  4’s,  6’s,  8’s  cartons,  36-lb.  cases, 

per  lb . .0854 

Searchlight  Hotel,  16's,  30  lbs.. . . . 09)4 

Peerless  “  “  “  . zo)4 

Bright  Ught,  “  "  . . per  box  2  00 

Werk’s,  8’*,  30  lbs . :...  .11 

“  16’s,  30  lbs . 12 

Carriage  Candles,  size  6xi)4 . 19 

Martha  Washington,  long  ras . .  ..  per  lb.  .17 


JARS  AND  JAR  RUBBERS 

Glass  Jars—  Gross 

Pints .  6.40 

Quarts .  6.65 

Half-gallons .  8.75 
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Jelly  Tumbler*— 

Barrels,  22  dos . . . per  dos.  .19 

(No  charge  for  barrels.) 

Jar  Tope  and  Rnbbers — 

Mason's  Caps,  %  gro.,  no  rubbers,  per  gro.  0.75 
Jar  Rubbers — 

Lip,  wide . ...per  gross  .83 

Acme,  wide,  1  doi.  cartons . per  lb.  .45 

“  medium,  1  dos.  cartons . .  “  .40 

Reliable,  white  rubber,  wide . 26 

“  “  medium.. . 26 

Black,  medium. . per  lb.  .  1 5 

(25  lb.  lots  1  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  doi. 

“  Sage . .  " 

“  Thyme . . .  « 

“  Savory .  " 

"  Special  case  asssortment,  a 
doz.  Sweet  Marjoram,  z 
dox.  Sage,  %  doz.  Thyme, 

54  doz.  Savory . per  case 

Colburn’s  “A"  brand,  Sweet  Marjoram, 
.Thyme,  Sage,  Savoy— 

54-fo.  cartons,  1  doz . per  dos. 

54-lb.  “  .  « 

54-lb.  “  “  “ 

54-lb.  screw  cap  bottles,  a  dos . per  dos. 

54 -lb.  square  cans,  a  doz. .  V 


•  >5 
•»5 
•*5 
•«5 


•  40 

•  75 
I.  >5 


CANNED  GOODS. 

Tomatoes—  Per  Dei 

Mrs.  Hancock’s  Frying .  i.ij 

DuBois’  Frying .  1.10 

Jereey  King,  No.  3,  Standard  Jersey . 9# 

Silver  Lake,  fancy,  Jersey . . . 97J4 

Peerless,  Ex.  Fancy,  No.  3  . 8; 

Plantation,  No.  10,  1  dor .  2  45 

Silver  Lake,  No.  10,  1  doz .  2.75 

Golden  Rule,  No.  3,  seconds . 

Alta,  No.  2 . 6c 

Lima  Beans— 

Tinsley's,  extra  small . . .  1 . 25 

Silver  Lake .  x  .co 

Early  Autumn . 95 

Boyer's,  No.  2 .  1.07 y 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  Fancy .  1.50 


CHIPMAN  &  WILLS  BROOM  CO. 

Manufacturers  of  High-class  Brooms 


Every  CHIPMAN  broom 
means  the  best  material,  put 
together  in  the  best  way,  by 
the  best  workmen,  with  the 
best  machinery, 
and  sold  at  the  low¬ 
est  price. 

What  the  ster¬ 
ling  mark  means 
on  silver  “Chip- 
man’s”  means  on 
a  broom — just  per¬ 
fection,  that’s  all. 


&  Granite  (St. 

SPECIAL  OFFER  for  two 
weeks— A  25c.  broom,  the 
best  25c. broom  ever  offered, 
made  by  our  best  mechanics, 
3-sewed  popular 
size,  good  quality, 
price,  $2.25  per 
dozen.  We  manu¬ 
facture  30  different 
styles  of  brooms. 

Send  for  price 
list  and  learn  about 
our  good  brooms. 


n 


Get  Extracts  Off  Your  Mind 

<1  If  you  have  Waldorf  Lemon  and 
Vaniila  Extract  on  y  our  shelves,  you 
can  rest  content  that  no  competitor 
can  possibly  sell  an  extract  that  will 
give  any  better  satisfaction. 

<|f  It’s  impossible  to  put  more  money 
into  flavoringextracts  than  we  put  into 
Waldorf  Lemon  and  Vanilla.  We 

buy  the  very  finest  raw  material  and 
we  employ  the  most  expert  labor. 
How  can  we  do  more  ? 

Hetfield  Extract  aaid  Mfg.  Co. 

370  Greenwich  St.,  New  York 


We  Want  You  to  Sell  This 


..  0 

B{sTKHOWn 

„  ' *  **  =  «  r  „  of  PABOUE^ T  EL) 

QvLjSWWBfiSH 


There  are  good  reasons  why  you  should.  It  is 
the  finest  floor  wax  ever  manufactured.  Lots  of 
your  customers  have  hardwood  floors,  and  if  you  sell 
Moore’s  Floor  Wax  to  them  ONCE  they  will 
always  buy  it.  To  make  it  worth  your  while  to  tell 
your  trade  about  it,  we  are  giving  you  enough  Uni¬ 
versal  Coupons  with  it  to  entitle  you  to  a  handsome 
premium  with  every  case. 

E.  B.  MOORE  6  CO. 

76  Wabash  Avenue  Chicago,  Illinois 
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Boyer's,  m._ . .... 

Am,  «s . ... 

Accra,  No.  • . 

Safe,  No.  * . 


rule  Wax  Bum— 

Ck*mpl®« . 

Wlnsom,  N.  Y.,  No.  zo,  x  do*., 


.60 

■  8j 

■  iJ* 
.50 


3.60 


L 


•am  (Pork  and  Beam — 

i  B.  &  M.,  No.  3,  plain .  1 

B.  ft  M.,  No.  3,  tomato  sauco .  z 

Campbell's,  No.  a,  plain. ...... — . 

Campbell  a.  No.  a,  emu  ...n... ..M.....H. ...... 

Oxford,  No.  j . . . . . .  1 

Narraganiett,  No.  3,  tomato  aauce .  1 

Van  Camp’s,  No.  1,  sauce,  4  do* . 

{  Van  Camp's,  No.  a,  sauce,  2  doz .  1 

Moore  ft  Brady,  No.  3,  plain . 

Meore  A  Brady,  No.  3,  sauce . 

1  Moore  ft  Brady,  No.  1,  picnic  size,  plain . 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

Martin  Wagner  Co.,  No.  3,  tomato  sauee....  1 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 

Schimmel’s,  No.  1,  sauce . 

Schlmmel’s,  No.  a,  sauce . 

Sehimmel's,  No.  a,  plain . 

Bunker  Hill,  No.  3,  plain . 

Bunker  Hill,  No.  3,  tomato  sance . 

Snider’s  Pork  and  Beans,  In  tomato  sauce — 

3-lb.  cans,  a  dox . per  do*.,  1 , 

a-lb.  cans,  3  doz . . .  “  1 . 

1 -lb.  cans,  4  doz . . .  “ 

1 -gal.  cans,  34  doz . . .  “ 

Snnnyslde  Pork  and  Boons,  plate  or  In  sance— 

3-lb.  cans  s  dos . . . per  doz. 

a-lb.  cans,  3  doz.  — . — ..  “ 

1 -lb.  cans,  4  dos. ._ .  " 

i -gal.  cans,  34  dos.... .  " 


35 
55 
9® 
•9® 
•05 
•  37* 
■*7* 

■3*34 
•*5 
.90 
•4  *34 
•4734 
•45 
9754 
•«5 

•SO 

.65 

■95 

.90 

■77% 

to 

,80 

40 

90 


So* 

■  95 

•  45 

3-oo 


ed  Kidney  Beans — 

Joan  of  Arc,  No.  a . ia% 

Van  Camp's,  No.  a,  a  doz.  . . per  doz.  .77% 


srn— 

Piuris,  fancy  Maine .  1 . 15 

American  Beauty,  extra  fancy,  Shoe  Peg..  ,*j 

Cream  of  Susquehanna . 95 

Baker's,  O.  W.,  whole  grain . la% 

Shoe  Peg,  Susquehanna . 80 

Shoe  Peg,  Osborn’s.. . . . 65 

Mark,  crushed . 65 

Rex,  No.  a,  Fancy  Whole  Grain . 65 

Vanity,  No.  a,  Whole  Grain . 62)4 
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Tres  Fins,  100  cans . 

Fr«Mh,  eery  fine,  100  cans.. . 

Freneh,  fine,  zoo  cans . 

French,  medium,  zoo  cans . 

Boyer’s,  Midgets . 

Boyer’s,  Kxtra  Sifted . 

Boyer's,  Sifted . 

Boyer’s,  Early  June . 

Jumbo  June  . . 

Little  Noll’s,  Battlmere. . . . 

Hermit  Brand,  No.  a . . . 

Beets— 

Sllrer  Lake,  fancy,  No.  3 . 

Chatauqua,  No.  3. . 

Succotash— 

Quaker,  extra  fancy . . . . . — .. 

Spinach — 

Champion,  No.  3 . . . 

Shawnee,  No.  3 . 

Farren's,  No.  j . 

Farren’s,  No.  zo . 

Sweet  Potatoes — 

Victory,  No.  3,  a  doz  • •••eeeeeeeweeeeeeaeeeeeeeeeeea 
Pumpkin — 

SUver  Lake,  No.  3 . . . 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 

Andrews  &  Co.,  No.  a . 

Silver  Lake,  No.  zo  z  doz . 

Asparagus — 

Superior,  large.  No.  a% . 

Staple,  medium,  No.  a% . 

Swan,  medium,  No.  *34 . 

Del  Monte  Tips,  No.  z34 . 

Extra  Tips,  No.  zj£ . 

El  Dorado  Tips,  No.  a% . 

El  Rio,  medium,  No.  *%,  a  doz . 


x3*75 
*3  *5 
11  -75 
zo.  zj 
*•55 

*  *5 
z.zo 

•93 
•95 
•6*34 
■  5*34 

1. so 

•  95 

1.03 

z.oo 
I.  zo 
1.00 
3-*5 


•*5 

■95 
•  4*34 
*•35 

3-50 
3.  co 
3*5 
2.85 

*•75 
a.  70 

*•75 


CALIFORNIA  CANNES  FRUIT. 

Apricots—  Per  doz. 

Extra  Quality .  2.4a 

Extra  standard . 

Standard . 

Pears — 

Bartlett,  extra  quality,  934s.  ...„ .  a .  *s 

Bartlett,  extra  standard,  934s . . .  a.ao 

Bartlett,  standard,  *J{s, .  t.oo 

Cherries — 

Extra  quality,  i34> .  2 . 50 

Extra  standard,  2 %s .  2.50 

Standard,  2 % .  2.25 

Peaches — 

Goddess,  No.  a%,  ex.  stand’d  lemon  cling..  *.20 
Tioga,  No.  a%,  ex.  standard  lemon  cling...  a.zs 
Valley,  No.  a%,  standard  lemon  cling .  a  00 
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Thistle,  No.  934,  standard  lemon  cling . 

Agate,  No.  2 34,  standard  lemon  cling . 

Lake  View,  No.  a#,  yellow  free . 

Oak,  Sliced,  Lemon  Cling,  No.  z,  4  doz . 

Columbus,  No.  a%,  pie  peeled  yellow  free... 
Columbus,  No.  >34,  pie  peeled  lemoa  cling.. 
Plums — 

Extra  standard  egg . . . . 

Extra  standard  green  gaga - - 

Standard  egg  ,  , 

Standard  gaga . . . . . 


DOMESTIC  CANNED  FRUIT. 

Apples— 

Wayne  Co.,  No.  zo,  z  doz . . . 

Booth  s,  oval.  No.  3 . 

Blackberries — 

Farren’s,  extra  preserved.  No.  a . 

SUver  Lake,  syrup,  No  a . 

Nigger  Head,  No.  a . . . 

Spring  Garden,  No.  a . . . . 

Blueberries— 

Loggies,  No. . . .... 

Loggies,  No.  zo . . . 

Cherries — 

Silver  Lake,  pitted.  No.  a . 

Flour  City,  white.  No.  a . . 

Peaches — 

Maryland  Leader,  yellow,  No.  3 . 

Maryland  Leader,  white . 

P.  ft  B.  yellow,  No.  . . 

Pears- 

Silver  Lake,  No.  3 . . . 

Fowling  Creek,  good.  No.  3 . 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Fsrmside,  extra,  preserved,  No.  a . 

Prlda  of  Rochester,  fancy,  preserved.  No.  a 
Rhubarb — 

Silver  Lake,  No.  10,  z  doz . 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  z,  4  doz . 

Silver  Lake,  No.  2 . 

Defence,  No.  2 . 

Pineapple — 

Acorn,  E.  &  C.,No.  2 . 

General,  E.  &  C.,  sliced,  No.  a . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced.  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Singapore  Chunks,  No.  1%,  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  s . 

Singapore,  cubes,  No.  zJ4,  4  doz . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  Sc  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  1,  4  doz . 


1-95 
z  .90 

z.8o 
*•35 
*  -4734 
x.50 


*•45 

*•45 


s.50 

.jo 

1. 3° 
1.30 
1.07% 
.90 

*•4® 

l.oo 


*•*5 

z.20 

*•4® 


I.2J 

I.OJ 

a. 30 
1.90 

2.20 

.90 

z.oo 

*•45 

z  .90 

z.90 
z.8o 
z.65 
1 .60 
*•35 
*.05 
*.30 
z.oo 
•95 
•  75 
.80 

■67% 
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The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved. 

Chop  Tan  Hin,  lb.,  cubes .  .,14 

“  %  lb.,  sliced . 

“  1%  lb.,  cubes .  s.iiX 

1%  lb.,  chunks .  z.zoW 

1%  lb.,  spiral  sliced .  r.15 

1%  lb.,  smooth  sliced .  z . 22 54 


*  ®S 
-95 


4-35 

300 

z.40 

3-«5 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
BHRIMFS,  MACKEREL,  KIPPERED  ‘ 
HERRING  AND  OYSTER8. 

Crab*—  per  rfg, 

1  ?“•  *>  ♦  do* . — .  ••  *734 

^DevUied,  No.  a,  2  dos .  3.23 

Gold  Label,  No.  x,  4  doz . ..... 

Star,  No.  s,  4  doz . 

Lobster — 

B.  ft  M.,  No.  z,  flat,  4  dos .  4.3, 

B.  ft  M.,  No.  54.  Sat,  4  dos . "  .  4? 

b.  4  m„  no.  ”taii,  a  dos...::::::::::.":::  45 

B.  ft  M.,  No.  34,  fiat,  4  dos . 

Star  brand,  No.  34,  flat,  4  dos . 

Star  brand,  No.  1,  tall,  4  dos . 

Star  brand.  No.  %,  flat,  4  dos .  s.40 

Shrimps — 

Peerless  Brand  (Baratarla),  dry.  No  i, 

a  doz . . . . .  1.1-34 

Peerless  Brand  (Baratarla),  new  pickled, 

No.  x,  a  dos .  i.zs34 

Cotton  Bale,  pickled,  No.  z,  a  doz .  z.zo 

Mackerel— 

BPickert’s  Soused,  No.  z,  4  doz . 

Pickert’s  Soused,  No.  s,  2  doz . 

Kekert’s,  soused,  No.  3,  2  dos . . 

Uadcrwood,  soused.  No.  z,  4  dos . 

Underwood,  soused,  No.  a,  a  dos. .  g.jo 

Oysters — 

Boyer’s,  No.  z,  2  dos . . . 92% 

Boyer’s,  No.  2,  s  dos . . .  z.8o 

M.  ft  B.,  No.  r,  a  dos . 9254 

Stewart’s,  No.  2,  2  dos„- . . .  z  .63 

Stewart’s,  No.  z,  2  dos„ . .  .85 

Victory,  No.  z,  2  doz . g.u 

Kippered  Herring—  ln 

Macooaohe’s,  2  dor.,  plain . z.4734 

Gold  Label,  No.  z,  spiced,  4  dos . *234 

Salmon — 

Gibraltar,  Sockeye,  No.  z,  tall .  z.oo 

Gibraltar,  Sockeye,  No.  34,  flat .  z.aj 

Hapgood’s,  No.  z,  tall,  4  doz .  z.zo 

Hapgood’s,  No.  y2 .  I  30 

Porter’s  Best  extra  &ncy,  Sockeye,  No.  1, 

tall,  4  dor .  j, 70 

Humes,  Karluk,  No.  z,  tall,  4  doz .  *.4*34 


*.|o 

2.50 

»•*» 


The  used  to  say 

“You  can  catch 
more  Flies  with 
Molasses  than 
you  can  with 
Vinegar.” 

That  was  before  we  made 


BROWN’S  FAMOUS  “FLY  COIL” 


It’s  the  only  fly-catcher  worth  talking  about 

now.  Nearly  three  feet  of  fly-catching  tape 

and  holds  more  flies  to  the  square  inch  than 

anything  you  ever  saw  !  Hang  one  up  and 

see  how  it  protects  your  goods  !  See  the 

flies  jump  for  it!  See  it  jump  for  the  flies, 

too !  You  can  catch  customers  for  it  as  easily 

as  it  catches  flies,  and  make  a  good  profit. 

* 

TO  BE  OBTAINED  FROM 


BUCKNAM  &  VANDERPOEL  CO. 

MANUFACTURERS’  REPRESENTATIVES 
19  8  W  eat  Broadway,  NE  W  V  O  R.K 


XX  Brand 


in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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Horseshoe,  No.  z .  «-5’ 

White  Bear,  red,  No.  i,  tall .  i  4° 

White  Raren,  54s . 95 


SARDINES  Imported. 


Chancerelle,  fas,  key . 

La  Champagne,  54s,  key . 

.  17.00 

.  14.00 

Tricolore,  fas . 

La  Champagne,  54 ’s.  key,  boneless  .... 
G  rard,  54’s,  key,  boneless . 

French, 

Mtfetard — 

faz,  Irma,  ioo  cans . . . 

.  3.80 

4s,  Raven,  key,  ioo  cans.. 

as,  Underwood's,  50  cans. . 

is,  Irma,  50  cans.. . 

is,  Harbor,  48  cans,  wrapped . 

is,  filanchvllle,  jo  cans. . 


3-*7j4 

3-95 

3S» 

3.40 

••37% 


Us,  Irma,  100  cans.... ..................... .........a. 

ys,  Continental,  key,  100  cans . 

*^s,  Owl,  key,  too  cans . 

Gold  Label,  Ms,  oil,  100  cans. . 

"  54s,  mayonnaise  dressing,  100  cans 

•'  $<(s,  “  “  50  cans 

Skipper  Sardines — 

Quarters,  Olive  Oil,  key,  100  tins 

Halves,  Olive  Oil,  key,  50  tins . 

Quarters,  Tomato  Sauce,  key,  100  tins, 

H; 


ialves,  Tomato  Sauce,  key,  50  tins.. 


3.65 
3.'i*% 
3.6s 
6,  40 
6  40 
4  -3° 
Per  case 
12.00 
12.00 
13.00 
13.00 


CANNED  MEATS. 

Corned  Beef.  Per  doz. 

Armour’s  Verlbest,  with  key,  No.  i,  s  dos .  x  40 

“  “  with  key,  No.  a,  1  dos .  a. 35 

Fairbank’s,  with  key,  No.  1,  2  dos .  1.35 

“  with  key,  No.  a,  1  doz .  a.  2254 

"  with  key.  No.  6,  1  dos .  7  00 

'•  with  key,  No. 14,  dos.,  per  case  8.ij 

Jbby’s,  with  key,  No.  1,3  dos . -  1.40 

“  with  key.  No.  a,  1  dos .  2.35 

Chipped  Beef. 

No.  1,  a  dos .  a.  1 1 

No.  54,  a  doz .  1  45 

31ass,  No.  54,  s  doz . . .  1.55 

Glass,  No.  1,  a  doz .  a. 50 

Beechnut  Sliced  Beef,  No.  i,glassjars,perdox.  a.  7754 
Beechnut  Sliced  Beel,  No.  54,glassjars,perdoz.  1  70 
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Acme  Sliced  Smoked  Beef.  Per  doz. 

e  tins,  a  doz . - .  a .  60 

Medium  tins,  4  doz .  1.60 

Medium  tins,  2  doz . . . .  1.65 

Small  tins,  4  doz . . .  1 .00 

Large  glass  jars,  1  doz. . . .  a. 85 

Special  jars,  1  doz . . . . . .  2.60 

Junior  jars,  a  doz .  1.60 

Armour’s — 

Shield,  in  glass,  size  54 . . .  r-55 

“  "  “  1 .  2.65 

Sliced  Bacon. 

Armour’s — 

Star,  in  glass,  size  54 .  1  •  65 

“  “  “  1 .  2.65 

“  intin,  “  J4 .  i-55 

“  “  "  i .  2.65 

Beechnut  Bacon,  No.  1,  glass  jars .  a  .  50 

Beechnut  Bacon,  No.  54,  glass  jars .  1-42% 

Acme,  large  glass,  1  doz .  2.75 

Acme,  junior  glass,  a  doz .  1. 60 

Roast  Beef. 

Fairbanks,  No.  1,  a  doz . . . . .  1  37% 

Fairbank’s,  No.  a,  1  doz . . .  *-37% 

Armour's,  No.  1,  a  doz . . .  1.40 

Armour's  No.  a,  1  dos .  2 -37% 

Libby’s,  No.  1,  3  doz . . . .  1.35 

Libby’s,  No.  a,  1  doz . . .  2.3s 

Klngan’s,  No.  1,  a  doz . . .  1.40 

Kingan's,  No.  a,  1  doc . . . . .  2  4254 

Loach  Tongue. 

Fair  bank's,  No.  1,  a  dot . . . .  220 

Libby's,  No.  1,  a  doz . .  a  89 

Armour's,  No.  1,  a  doz. . . . . .  a. 70 

Whale  Ox  Teogue. 

Armour’s — 

Size  i  .  5.40 

“  1% .  6-75 

I;  V .  7-85 

Fair  bans,  s  «o.  *,  1  doz . . . .  7 .00 

Libby’s,  No.  254, 1  doz . 10.00 

Potted  Bam  or  Oz  Tongue. 

Armour’s  Verlbest,  No.  54,  4  J02  . . .  .45 

Armour’s  Verlbest,  No.  54,  >  dos . . . .  .80 

Libby’s,  No.  54,  4  dos . . . . . .  .44 

Libby’s,  No.  54.  4  dos. . 80 

R.  &  R.,  No.  54,  4  doz .  1. 15 

R.  &  R.,  No.  54,  *  doz .  1.95 

Petted  Chicks*  or  Tcrkey. 

Armour's — 

No.  54,  4  doz . 

No.  54,  a  doz . 

Libby’s — 

No.  54,  4  doz . 

No.  54,  »  doz . 

R.  &  R.,  No.  54,  4  doz .  1.75 
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Sausage. 

Armour’s— 

Vienna  style,  size  54 . 


.90 

1.50 

.90 


Per  Box. 


Luncheon,  with  Tomato  Sauce,  size  }4 

Boned  Meats. 

Curtice  Brothers,  “  Blue  Label” — 

Chicken,  No.  54 .  2.85 

“  “  1 .  5.00 

Turkey,  *•  . . . 

"  “  z .  J.OO 

Whole  Rolled  Ox  Tongue,  No.  a .  11 .00 

Whole  Ham,  No.  i54 . .  7.10 

Whole  Ham,  No.  a54 .  10.00 

Devilled  Meata. 

Curtice  Brothers,  “  Blue  Label” — 

No.  5  ox. 

Per  Doz. 


Ham . 

Chicken . 

.  z .  85 

Turkey . . 

.  *  85 

Pettad  Meats. 

lurtice  Brothers, 

“Blue  Label”— 

No.  5<_ Tin. 
Per  Doz. 

Ham . . 

. . .  z.ao 

Tongue . 

Chicken . 

. . . .  x.  ao 

No.  10  oz. 
Per  Doz. 
«.>S 
•  •15 
a  90 
a  .90 


No.  34  Tin. 
•  Doz. 


Per  I 


1.80 


a  .co 
a. 00 
•  75 
*■75 


per  doz. 


Turkey . 

Beeps. 

Snider’s  Tomato  Seep — 

3  lb.  cans,  a  doz . — . *  2.35 

a  lb.  cans,  t  dos . . .  1.35 

1  lb.  cans,  4  dot . .  .90 

Gallons  cans,  >4  doz . .  3.00 

Schlmmers,  assorted.  1  lb.,  4  dos . . . . 8$ 

Campbell’s  Assort.,  No.  x,  4  dos . _ . 85 

Campbell’s  Special  Assort.,  4  dos . . . 8754 

Schimmel’s  Assort.,  No.  x,  4  dos. . 85 

Curtice  Brothers,  “  Blue  Label  ’’ — 

Quarts.  Pints.  54-Ptntx. 

.  Per 


Coneomme . . .  3.13 

Boullcn . 3.13 

Beel . „. .  3.15 

Julienne. . — .  3.15 

Prlntanler . . .  3.15 

Vegetable .  3.15 

Tomato  •  eeeeeeeeeeeeeeeeeeee  3*5 

Ox  Tall- .  3.15 

Mock  Turtle .  3.13 

Tapioca  Creoy .  3 . 15 

Pea . . .  3.13 

Mutton  Broth .  3.15 

Clam  Chowder- .  3.15 

“  Broth .  3.13 

Chicken  Gumbo .  3.13 

Mulligatawny .  3.15 

Chicken .  3.15 

“  Broth .  3.15 

Green  Turtle .  6. 50 

Terrapin .  7.25 


Per  Doz.  Per  Doz.  Per  Doz. 


>•75 

>•75 

>•75 

>■75 

>•75 

>•75 

*•75 

>•75 

>■75 

>•75 

>75 

>•75 

>•75 

>•75 

>■75 

>•75 

>•75 

>•75 

3-50 

3-75 


>••5 
>••5 
>••5 
>•*5 
>•■5 
*•*5 
»  *5 
x.as 
>•*5 
>••5 
»-*5 
*•*5 
>•*5 
>.25 
1.25 
*.25 

>••5 
*.*5 
a. 00 
2.25 
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CANDIES  AND  CONFECTIONS*’. 


Croft  ft  Allen  Co. — 


Extra  Mixtures. . 30-lb.  pails 

Cream  Teller  Mixtures- .  ‘  ‘ 


Cream  Jelly 
—  '  1  Ml 


Elcroften  Mixtures—. 
Nobby  Mixtures . 
Cadella  Mixtures. 

Fine  French  Mixtures. 

French  j  Creams- . 

American  Mixtures,... 
Variety  Cut  Drops...... 

Darling  Mbits . ..... 

Golden  Drip  Bar., 


eeeseseeeeas 


..15-lb.  boxes 


Sour  Balls . - . 30-lb.  pails 

Pan  cells  Cream  Chocolate .  " 


I  X  L  Assorted  Chocolate... 

King  B  Assorted  Chocolate— .  “ 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonpartel  Drops . . .  “ 

Chocolate  Covered  Caramels .  “ 

Dairy  Chocolate  Chips . «5-lb.  palls 

Chocolate  Mints . 30-Ib.  palls 

Honey  B  Comb . sx-lb.  pails 

Crew  Coco  an  ut  Balls . s8-lb.  paila 

Cream  Peppermint  SMSItSMStMtSSIMI  30-lb.  palls 

“  Wmtergreen . ,r 

Wellington  Caramels  . . t5-lb.  palls 

Frozen  Milk  “  —...—..jo-lb.  pails 

Soft  Jelly  Gum  Drops . - .  “ 

Super  due  “  .  ** 

Jelly  Beans.. 

Wli 


rintergreen  Losengers  - . 

Mint  ,r 


Assorted  "  - .  » 

Conversation  “  - . «8-lb.  palls 

C.  ft  A.  Crown  Stick . 30-tt.  palls 

Pancella  Chocolate,  i-Ib.  boxes,  30-lb.  oases 

Rock  Candy,  assorted  - . zo4b.  boxes 

y  goods . 


Penny  1 


>s  eeeeeeeeeeeeeeeeet. 


,io  boxes  In  case 


CATSUP.  p,r  El 

Beef  Steak  Catsup,  Medium .  a.e[ 

Campbell’s,  No.  8,  a  doz . 8| 

Campbell’*,  No.  8,  Tobasco . 8| 

P.  P.  Co  ,  Spiced,  No.  32,  5  doz .  i.jf 

Waldorf,  medium,  13  oz.,  screw  top,  a  doz . i 

Snider’s  Catsnp  : — 

Pints,  a  doz . - .  a.rl 

54-pints,  a  doz .  1.3 

Quarts,  1  doz .  3.1 

Gallons,  6  jugs  in  crate . per  jug  .81 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa— 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual  . 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 
Bought  once,  Croft’s 

Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


man 

YM 

if 

mi 

Ik 

^6- — 

 .—is 

Croft  &  Allen  Co. 

PHILADELPHIA,  PENNA. 


Tiiese  Goods  pie  DlreoDy  Sold 


Egg-0-See  and  E-C  Corn  have 
been  more  widely,  more  system¬ 
atically  and  more  continuously 
advertised  to  your  customers  than 
any  flaked  foods  on  the  market. 
Everybody  knows  what  they  are. 
It  requires  no  effort  to  sell  them. 
Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere 
else  to  get  these  popular  products. 


Egg=0=See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 
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KETCHUP. 

parties'!  “Blue  Libel"  Tomato  Ketchup Per  Caw 

Small,  25  bottles  In  case .  3.00 

Medium,  25  bottles  In  case .  4 . 75 

Large,  12  bottles  In  case .  3. 75 


CHOCOLATE  AND  COCOA. 

V alter  Baker  &  Co’s : —  Per  lb. 

P/emium,  54s,  12  to  25  lbt . ™ . 50 

Premium,  5(s,  12  lbs . 30 

Caracas,  sweet,  6  lbs . . . . . 30 

German,  sweet,  is  ibs . . . 23 

Auto,  sweet,  6  lbs . . . . . . . .  .32 

Cocoa,  54-lb.  cans,  is  lbs.  in  box . 34 

Cocoa,  54-lb.  tins,  6  lb*.™ . 34 

ff.  H.  Baker  1 

Best  Cocoa,  54-lb.  sise_ . per  lb.  .34 

“  J-ft-  “  - . - .  “  35 

Premium  Chocolate,  54s,  is  lbs . . . 32 

“  54s,  is  lbs . . . 32 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 22 

Best  Sweet  Chocolate,  1-5S,  12  lbs . 22 

iershey's — 

Milk,  48  j  cent . per  box 


45 

locos,  hpp'Sj  54-lb.  tins,  7  lbs . . . 4s 

•7* 
•37)4 


/an  Honten’s,  6-lb.  boxes,  i-lb.  tins, 

rtin, 
tins, 
per  tin, 

“  6-lb.  boxes,  54-lb.  tins, 

per  tin, 

Huyler’s,  54*.  6  lb . . 

“  54s,  6  lb . . . 


V-lb.  round  cans 

Per  can. 

54-lb. 

x4b. 

II 

I56-M. 

II 

50  cans  In  cue  .07 

5-lb. 

II 

.19 

42 

..  .44 

Per  dor. 
s.27 
3.60 
7.08 

Per  lb. 
•55 


lensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 

Queen,  4  to  lb . 

Sweet  Vanilla,  4  to  lb . . . 

“  8  to  lb . 

Plain  Cooking  Chocolate,  54-lb.  cakes . 

Hooker’s  Cocoa  Powder — 

54 -lb.  tins,  2  doz.  In  box . per  doz. 

54-lb.  tins,  2  doi.  in  box. .  “ 

i-lb.  tins,  1  doi.  in  box .  “ 

5-lb.  tins,  1  doi.  In  case . per  lb. 

re-lb.  bags,  1  doz.  in  ease .  “ 


•45 

•  42 

.28 

.28 

.36 

1.88 

3-5° 

6.50 

.52 

•  50 


—1 8— 

Wilbur’s  Cocoa — 

Breakfast,  54 -lb.  tins,  6-lb.  boxes . per  lb. 

"  54-lb.  tins,  6-lb.  boxes . per  lb. 

Wilbur’s  Chocolate — 

Sweet  Clover,  54a,  5-lb... . per  box. 


Hooton  Cocoa  and  Chocolate  Co.— 


•33 

•32 


1.60 


Cocoa,  labeled,  54s..' . 38 

Cocoa,  labeled,  4s-..., . .40 

Premium  Chocolate,  54s . 33 

Premium  Chocolate,  54s . 35 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  is  boxes 

In  case,  54-lb.  packages . 32 

Premium  Chocolate,  la-Tb.  boxes,  6  boxes 

In  case,  54-lb.  packages . 32 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  54 -lb.  packages . 32 

Premium  Chocolate,  i*-ib.  boxes,  6  boxes 

In  case,  54-lb-  packages . 32 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb.  packages . 27 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb  packages . 17 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54-lb.  packages . 27 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1 . 65 

Cocoa,  6-lb.  boxes,  is  boxes  in  case,  fifth-lb. 

tins .  36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 36 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54-lb 

tins . 36 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  54-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  54-ib. 

tins . . . 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  In  cue, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  54-lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12“  “  6  “  “  .  “ 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxei,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,  12  bxs.  in  case,  54  lb.  tins  “ 
54-lb.tins,  6-lb.  bxs.,  12  bxs.  case  " 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  12-lb. 

boxes . 

Croft’s  Cocoa,  Js,  2  doz.  In  box . 

54*. 6  lb-  “  . 

54s.  6  lb.  “  . 

5  lb.,  6  cans  in  box . 

Swiss  Milk  Chocolate,  48  5-c.  cakes.. 


Premium,  54s, 

"  34*. 


rt  lb. 
12  lb. 


3® 

•3« 

35 

•36 

•  «4 

•24 


•32 

32 

32 

1.65 


.40 

1.85 

•  33 
.32 

.30 

1.50 

•31 

■3° 


KNICKERBOCKER  CHOCOLATE  CO, 
Hasty  Lunch  Chocolate — 

V4-lb.  decorated  cans,  12-lb.  boxes . per  lb.  ,30 

74-lb.  “  “  24-lb.  “  “  .29 

Special  10-c.  packages,  30  to  box.. ..per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-lb.  tins,  6-lb.  boxes . 3654 

“  J4-lb.  “  ia-)b.  “  . 36 

Bedford  Cocoa — 

•  29>4 
■29 
•3x5s 
•3? 

.2654 

.  26 

x  *35 
1.40 

•27)4 
■*7 


■lb.  cans, 

6-lb. 

•lb.  “ 

12-lb. 

•lb.  “ 

6-lb. 

-lb.  “ 

X2-lb. 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes.. . 

“  54s,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box, 

“  3-c.,  72  “  . ....  “ 

Premium  Chocolate — 

54-lb.  cakes,  ia-lb.  boxes . 

$4-lb.  “  24-lb.  “  . 


— 2  0 — 

Milk  Chocolate — 

40  3-cent  cakes  In  box,  24  to  halt  case . So 

4°  “  “  48  to  case . .  .80 

24  5-cent  cakes  in  box,  24  to  half  case . 7S 

>4  "  “  48  to  case . 78 

CONDENSED  MILK. 

Eagle,  4  doz .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  3.75 

Defiance,  4 doz .  3.75 

Magnolia,  4  doz .  4. 15 

Rose,  4  doz .  4  oj 

Dime,  4  doz .  3,  y> 

Winner,  4  doz .  4.C0 

Baby,  1  doz.,  glass .  1,90 

Red  Cross .  4.^ 

Peninsular. . . .  4 . 1  j 

Leader . .  3.90 

Banner, 4  dos . . .  4.10 

Star , 4  doz .  4.15 

EVAPORATED  MILK. 

Peerless,  hotel  sire,  2  doz .  3.70 

Peerless,  family  size,  4  doz .  3  15 

Peerless,  5c.  size,  4  doz .  1  So 

St.  Charles,  family  size,  4  doz™ .  3  75 

St.  Charles,  hotel  size,  2  doz..™ . 

Silver  Cow,  5c.  size . 6  doz.  2.6756 

Pet,  10-c.  size,  4  doz . per  case  3.10 

Pet,  5-c.  size,  6  doz . per  case  2  65 

Van  Camps,  6  doz.,  small .  2.65 

Van  Camps,  4  doz.,  family .  3.10 

Van  Camps,  4  doz.,  large .  3  65 


HIRES  CONDENSED 

MILK  Per  cate. 


Silver .  4.25 

Queen.. .  4.00 

Premium .  3.85 

Blue  Ribbon..  3.85 

Gold,  tall .  3- 75 

Gold,  family...  3.15 


"The  Sign  of  Perfection' 

J 


Do  You  Realize 


that  you  can  make  an  average  profit  of  25  per 
cent,  by  selling 


Pawn 


Positively  the  highest  grade  rolled  oats  on  the 
market  tcr-day  sold  at  a  popular  price. 

Made  from  the  best  grade  White  Oats  aud  sold 
to  you  at  a  price  that  is  right ,  so  that  you  can 
sell  at  “popular  prices” — and  we  don’t  dictate 
your  price  to  the  consumer — we  leave  that 
to  your  judgment. 

Bettter  order  now 


Genuine  Zinc 
Porcelain =Lined  Caps 

for 

Mason  Fruit  Jars 


WRITE  FOR  PRICES 


Eagle  Glass  &  Mfg.  Co. 


WELLSBURG,  W.  VA. 
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COCOANUT.  Per  lb. 

Sohepp’s  Shredded,  5f-lb.  pkga.,  15  lbs.  to  cue  .23% 

«  “  %  lbs . 2234 

Dunham’s,  j-cent  package . 29 

“  34« . 26 

««  Ut . . . 28 

"  34  »  and  5d> . - . 2654 

Franklin  Baker  Co’s— 

Brazil,  70  V-lb.  packages . . .  2.50 

'*  35  34-lb.  “  .  2.50 

“  38  34 -lb.  and  16  34-lb.  packages .  2.50 

Brazil,  18  r-lb.  packages .  2.50 

"  Shred,  In  pails,  20  lbs . 11 

"  “  In  boxes,  25  lbs . io54 

“  “  In  barrels,  iso  lbs . 10 

Table  Talk,  Thread,  In  palls . ix 

"  “  inboxes . 1054 

“  “  In  barrels,  140  lbs . 10 

Bakers’,  Macaroon,  barrels,  140  lbs . 1054 

"  Slice,  “  iso  lbs . xo54 

‘  Strip,  “  ibo  lbs . zo% 


CRACKERS  AND  CAKES. 

A.  Exton  tc  Co.: —  Bbls.  Bxs. 

Butter  Crackers . 08  . 08  54 

Oyster  “  08  .0854 

Wine  Scroll. . . ... . 10  ■  1054 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  he  made  on  lots  of  5  barrels  and  upwards. 


.  S.  Ivins’  Son: — 

Bbls. 

Bxs. 

Aisorted  Jumblez . 

07  54 

.08 

Brown  Edge  Water . 

*IO 

Butter  Thin . 

I* 

Clover  Mixed . *#. . 

.08 

Cocoanut  Ripple. . 

.  IO 

Cookie  Mixed . 

.0854 

■°9 

Crystal  Bar .  . . 

.09 

Fig  Bars . 

.IO 

Frosted  Spiced  Wafer . 

•°9 

Fruit  Cookies . - . 

.08  54 

09 

Fruit  Gem . . . . . . . . . 

.08 

Graham  Wafer . 

.IO 

Grandma  Cookies . — . . .... 

■  o854 

.09 

Honev  Tumble*.  XX . 

•°9X 

,  IO 

Iced  Charter  Oak . — . - 

.09 

— 22 — 


.08 

.  10 

.09  54 

Iced  Vedette  Wafer  ... 

. °ixa 

. 0854 

.08 

.09 

.08 

•0734 

.08 

Quaker  City  Mixed.... 

. 07)4 

. o8>4 

.08 

.09 

Sa  ltines . 

Soda  Biscuit  XX . 

Soda  Biscuit  XXX.... 

*********** 

.....  .06 

_  .0654 

.12 

.0654 

.07 

.08 

Sunshine  Cookies . 

Water  Crackers  Star . 

Package  Goods — 

Animals . 

Butter  Thin . 

Gingerettes . 

“  “  (large)  . 

. 0754 

. o6}4 

.08 

.07 

Per  doz. 

•  50 

1 .00 

x.oo 
.50 
.90 
x  .00 

.50 

X  .CO 

•5° 

~Pink  Tea 

1 .00 

Sugar  Snaps . 

.50 

1  00 

Freight  paid  on  3  boxes  to  Pennsylvania  .New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  In  cue,  per  doz.  1.15 
“  “  with  Horse-radish.p.  dz.  x.15 

Stone  Pots,  large  size,  1  doz.  in  cue. ..per  doz.  1.75 
“  “  with  Horse-radish.p.  dz.  1.75 
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Wetn  Sent,  in  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar  .75 

“  5  gallon  kegs . per  keg  a.  30 

Prepared  Mustard,  in  bbls..... . per  gal. 

“  “  in  15  gallon  kegs..per  gal. 

<*  «  In  10  “ 

in  5  “  "  .S5-.40 

In  z  gallon  palis...per  pall  .75 
in  1  “  “  .40 

•95 

•46 

•95 


Prepared  Special,  with  spoon,  s  doz.  in  cue, 

Ser  doz . 

ing  top,  2  doz.  In  cue. ....per  doz. 
“  with  Horse-radish,  2  doz.  la  case, 
per  doz . . . 


•*3 
•  *4 
.22 
•34 
•3* 
.80 
.26 
3-75 


4.00 

.19 

.16 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

. . . . . loaf. 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .xS,  less 

Roquefort  Cheese,  12  in  case. .per  lb.,  .3b}4  “ 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  12  in  case. ..cue,  10.50,  single, 

in  tin . per  lb. 

“  i-lb.  tins . per  case 

Camembert,  In  wood  boxes. . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . . .  1.45 

Parmesan,  grated,  ready  for  use,  luge  bottled, 

per  doz . 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

per  doz . . .  1.75 

Olmutser  Hand  Cheese,  100  In  box .  a. as 

Edelweiss, Romatonr  and  Bior-Kase...per;doz. 

American  Swiss,  No.  1 . lent  .16  cut 

“  “  Square  loaves.  No.  s,  about 

25  lbs.  each . . . per  lb. 

Llmburgcr  Cheese,  No.  i-...box,  X4  ;  54  box, 

74;  less . . . 

M uecs ter  Cheese . . . . . per  lb. 

Brick  Cheese,  No.  x .  “ 

English  Dairy  Cheese . . .  “ 

Pineapple  (Picnic  size),  6  In  bezL.„...per  box 

“  (Gem  size),  6  in  box .  " 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  In  case . per  doz. 

Lunch  size,  2  doz.  In  case . .  “ 

Picnic  size,  2  doz.  in  case .  “ 

Trial  size .  “ 

MacLuen  Imperial  Cheese,  Club  size, per  dos. 

“  “  “  No.  1  size  “ 

”  Roquelort  “  large  size  “ 

“  “  “  small  size  “ 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box 
“  d'lslgny,  “  6  In  box...  “ 

Wm.  Tell  brand,  12  In  box .  “ 

Neufchatel  (Cow  brand),  as  in  box . per  box 

Star  Cream,  or  Phils.,  is  •*  ....  “ 
Miniature  Cream,  or  Phlla.ie  “  ....  " 

Hand  Cheeoe,  8  doz .  “ 

11  4  ii  (  it 

“  4  “  Th'nri^«r.‘.".'."."‘“  *' 


.16 

•  17 

.16 

•  17H 

3.00 
2. .5 
».*5 
4-50 
2.40 
1-35 
1.00 
x.oo 
2.40 
*•95 
*•45 
1-55 
1-55 
1.4° 

•95 

1.90 

•95 

x-35 

•  70 

•  ®5 
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Farmer  Hand  Cheese,  4  doz.  In  box. ..per  box  1,45 

Schutzen Cheese,  12  In  box  .  “  x.25 

American  Mountain  Cheese  (Aipen  Kmc),  50 
i-lb.  packages . ..per  lb.  .18 


IMPORTED  AND  AMERICAN  MEATS  AND 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wleaer  Wurstel,  16  in  tin . per  doz.  4.75 

“  8  “  .  “  a. 75 

Culzbad  Speck  (Imported  Bacon)  ....  11  .32 

Imported  Cervelat  Sausage  (Rolir  s) . per  lb.  .48 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  .65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner..by  bbl.  ss  less,  per  lb.  .14 

“  Landjager,  short . per  lb.  ,24 

"  “  long . .  “ 

“  Mortadella,  Dry . per  lb.  .25 

“  Knackwunt,  25  In  box,  per  box, 

#4-75 . per  doz.  t  .40 

11  Cervelat  (K),  50  and  xoo-lb.  boxes, 

•  2154  !  less . .23 

“  Cervelat,  Bine  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less. . 21 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .17  :  less . 18 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  less . it 

Cervelat,  E.  Gothaer,  50  and  roo-lb. 

boxes,  .2354;  leas . 25 

“  Salami  (E),  50  and  100-lb.  boxes, 

.ao ;  less . ss 

“  Salami,  Blue  Ribbon,  50  and  ioe- 

1b.  boxes,  .x854;  less . 90 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  leu . il 

“  Tongue  Sauaage . per  lb.  .18 

'*  Smoked  Bra  ouch  welger  Liver  Sau¬ 
sage . per  lb.  .15 

"  Laths  Ham .  “  .28 

“  Petit  Dallcateu  Frankfurters,  plain, 

per  dos .  i.oe 

“  Petit  Deli  cat  ess  Frankfurters,  with 

Saner  Kraut . . . per  dot.  1 .00 

“  Lebanon  Beef  Bologna . per  lb.  .15 

“  Paprika  Speck . “  .18 

Mettwurst,  half-round .  “  .16 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

deDen . . . per  lb.  .24 

Smoked  Thuzinger  Blutwunt .  “  .18 

“  PfeSerwunt. . “  .18 

PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

Pordoz .  4.75 

"  (Derby  Brand),  quart  glass  jars 

P«  dos .  5.75 

”  (Derby  Brand),  i»oi.  jan, 

per  dot . . .  2  50 

Calves’ Head,  In  round  tins . per  dos.  1.65 

Pickled  Meats,  in  glass.. .  “  i.oe 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feat.) 


LOWNF.Y'8  COCOA  has  maintained  its  high  quality  unlm- 
paired  regardless  of  tlie  rise  ill  the  price  of  cocoa  beaus.  For 
years  now  it  bas  appealed  to  the  best  trade  011  its  merits  and 
become  A  STAPLE  ARTICLE  wltli  a  sure  demand,  constant 
and  growing,  Wide  advertising  in  street  cars,  newspapers 
and  magazines  will  go  on  pushing,  pushing,  pushing.  It  is  a 
safe  investment,  and  FAYS  A  FAIR.  PROFIT, 

LOWNEY'S  PREMIUM  CHOCOLATE  for  cooking  is  of 
the  same  superfine  quality* 

*Ihe  Walter  M.  Lowney  Company 

447  Commercial  Street,  Boston,  Man. 


Read  the  Two  Letters 

August  31,  1906. 

Miller  &  England, 

Philadelphia. 

Gentlemen  : — We  wish  to  compliment  you  upon  the  eight 
Mahogany  Show  Cases  which  you  have  just  installed  in  the 
Acker’s  Quality  Shop.  The  workmanship,  style  and  finish  are 
equal  to  any  we  have  ever  seen,  and  they  have  excited  uni¬ 
versal  admiration  among  the  many  other  attractive  features  of 
this  salesroom. 

You  are  at  liberty  to  exhibit  them  to  anyone  interested  in 
show  cases. 

Yours,  very  truly, 

FINLEY  ACKER  &  CO., 

Finley  Acker,  Pres. 


November  9,  1903. 

Miller  &  England. 

Gentlemen : — It  gives  me  much  pleasure  to  commend  you 
for  the  thoroughness  of  the  work  which  you  did  for  us  in  our 
Market  Street  Store,  and  which  has  excited  unusually  favor¬ 
able  comment. 

Yours,  very  truly, 

FINLEY  ACKER  &  CO., 

By  Finley  Acker,  Pres. 


Are  you  not  safe  in  dealing  with  a  firm  which  can 
show  such  letters  as  these. 


MILLER  &  ENGLAND 

7012-14-16-18  Woodland  Ave. 


No  order  toe  big, 
none  too  small, 
to  be  given  our 
prompt  and  best 
attention. 


PHILADELPHIA,  PA. 


turers  of  grocers’ 
fixtures  of  every 
description.  Write 
for  our  catalogue. 
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Bed  Salad,  In  gl«m* . P«r  doi.  i.oo 

«  “  In  pint  jars,  glasi .  “ 

“  *<  In  quart  jars,  glass .  “ 

Lamb  tongues,  In  glass . ••  M  1  *6o 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Holland  Herring,  mined,  "V.  M."  Xbbl.s.jo  60-75 

«  milkers,  “  X bbl. 6.50  75-85 

it  mined.  Standard,  bbl. 

Xbbl .  5.50-6.30 

Holland  Herring,  milkers.  Standard,  bbl. 

X  bbL . 

Scotland  Herring,  mined,  large  fulls,  bbl. 

X  bbl.  8.00 . 

'•  milkers,  large  fulls,  bbl. 

X  bbl'  8.00 . . 

Marlnlrte  Herring,  Imported,  about  40  in  pall.  1.35 

Rofl  Herring.  Imported,  about  35  In  pall. .  1.00 

Spiced  Herring,  Imported,  about  40  In  pail.  1.00 

Norway  Stockfish,  dry . per  lb.  15 

Matjes  Herring . per  paK 

BISMARCK  HERRING. 

Pint  slse,  round  tins,  srlthlkey . per  tin  .30 

Quart  “  “  “  “  -35 

3  Qt.  “  "  "  “  -55 

^  Qt.  "  “  “  11  r.xo 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1.10,  a  qt.  tin,  .60,  qt.  tin  .  jo 
Brat-Haring,  4  qt.  tin,  x.xo,  s  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and.  Brat-Haring,  oral  tins, 
per  dox . - . . . . . -  *-5° 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  palls . per  pail  .55 

“  10-lb.  palla .  “  1.05 

Cut  Spiced  Sardines,  per  ro-lb.  pail....  “  .75 

“  “  5-gal. keg . per  keg  2.75 

Russian  Sardines,  In  glass  jars . ..per  dor.  3.35 

NORWAY  ANCHOVIES. 

Original  Package . . . per  X  bbl.  5.50 

Repacked  in  5-lb.  pall . per  pall  .60 

“  in  10-lb.  pail . .. .  “  1.10 

“  in  5-gal.  kegs . per  keg  a. 75 

“  in  X-lb-  bat  tins . per  do*.  .95 

“  in  X-lb.  tall  tins .  “  1.50 

“  in  1 -lb.  tall  tins .  “  t  oo 

Fancy  Kegs— i|i  keg,  .80;  X beg,  .4s;  X  keg, 

■3*1  Hbeg . *0 

SALT  SARDELLEN. 

Original  Package,  1903 . per  anker  16.00 

Repacked — kegs,  about  8  lbs . per  keg  3 . 35 

“  pint  jars . per  do*.  6.00 

“  large  tumblers . -  “  2,25 

small  tumblers .  “  1.2  5 
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RUSSIAN  CAVIAR. 

r-lb.  Tins,  per  do*  19.50  X  bllo  Cans,  per  dz.  19  50 
X  “  “  *0.50  X  “  “  10  50 

X  “  “  5-50  X  “  “  5  50 

X  “  “  a. 75  11.  "  “  »  75 


GERMAN  DILL  PICKLES. 
Regular  Sire. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl. —  “  iaoo...._ . - . per  bbl. 

15  “  keg—  “  500....... . per  zoo 

to  “  keg—  “  300 . . .  “ 

5  “  keg—  “  ijo . ....  “ 

to  lb.  pall —  “  £0 . .  “ 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . . . . . per  cask 

48  gal.  bbl . . . per  bbl.  6. 50 

ro  “  keg . .. . per  keg,  a.  40 

5  “  “  . . . . . .  “  x.25 

10  lb.  pall . . — . .. . per  pall. 


IMPORTED  LBBKUCHEN. 

Dampfhusse  (Pfeffernusse) . per  lb,  .18 

Spitzkugeln . . .  “  .*5 


LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle  .30 
Busier  Lebkuchen,  No.  1,  6  ‘  ...  “  .50 

“  “  No.  s,  6  “  ...  “  .75 

«  «•  No.  3, 6  “  ...  “  1. 00 

Amandines,  9-lb.  tins . . . per  tin  5.25 

“  small  tins . .  >55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mined  Pickles  and  Chow-chow,  5  gal.  keg  a.30, 

10  gal.  keg . . . —  4 '5® 


German 


SUNDRIES. 

Potatoes,  Original  Bags,  110-lb, 

lag .  *-75 

Green  Kern . per  lb.  *oX 

Potato  Flour .  “  08 

German  Dried  Pears . -*4 

Dried  Mushroom* . . . 'L60-.100 

Juniper  Berries . . .  “  -°8 

St.  John’s  Bread .  ‘  „  -°5 

Bay  Leaves .  .06-. 08 
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COTTOLENE. 

303-lb.  tins . per  case  6.50 

154-lb.  “  . . .  “  6.50 

6 10-lb.  “  .  “  6.50 

Freight  prepaid  on  two-case  lota. 


EGGS.  Per  Do*. 

Nearby,  candled  and  selected,  30-doz.  crates...  .  23 
Western. . . . . . *2 


CHEESE. 

New  York,  Full  Cream,  new,  fancy, 40-lb.  bxs. 
New  York,  Full  Cream,  new,  ist’s,  40-lb.  bns. 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxt . 


•  rzX 

.13 

•  x3 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 28 

Anchovies,  In  oil,  %  bottles .  4-5° 

«  <*  y  n  . * . . . .  3*25 

Anchovy  Paste,  lancy,  per  do* .  4-75 

“  plain,  per  doz, .  3.75 

Bouillon,  Burnham,  pints,  3  do*.  In  case .  3-75 

“  “  X  pints,  a  do*.  In  case....  2.00 

Capers,  Nonparlel,  X  gallon  kegs .  1.5° 

“  “  Quart,  glass . per  do*.  7. 00 

“  “  bottled,  X  »i*e...  .per  do*.  2.35 

•'  ••  X  “  .  “  1 .90 

M  ft  ii  ^  it  .  <1  I- 15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4 . 65 
11  med.  11  “  12  ”  “  5.00 

“  small  “  “  34  “  “  4. 75 

Cherries  In  Maraschino,  In  glass,  r-do*.  case...  7.00 
Clam  Chowder,  Burnham,  1 lb.,  4  dz.  cse.  p.  dz.  .90 
“  “  3lb.,*d*.case  '*  2.20 

Currie  Powder,  pints,  per  do* .  3.50 

*'  40*.,  “  .  2. *5 

“  2  0*.,  “  .  1.50 

Russian  Caviar,  X’s .  2.65 

“  X'» .  5  00 

"  X'« .  9  5° 

"  l’s..... .  18  03 
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French  Peas,  Extra  Fins,  per  case. . . .  16.00 

“  Fins,  per  case .  24.00 

“  Moyen’s,  per  case . . . 12.03 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .19 

“  “  Dinner  Biscuits,  per  lb...  30 

“  “  Breakfast  Biscuits, per  lb,  .32 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  do* .  1.25 

“  “  X  pints,  per  do* . 60 

Salt,  In  4-doz.  stone  jars .  1. 75 

Morris'  Extract  of  Beef,  4  02.,  per  do* .  6. 50 

“  “  “  *0*.,  “  .  3-55 

Anker’s  Extract  of  Beef,  120  vials .  4.00 

“  “  “  40* . per  dox.  4.00 

**  **  “  8  o * .  “  7.25 

>*  “  “  16  o* .  “  13.50 

Theodore  Marquet  Mushroom* ; — 

First  Choice . 25.00 

Choice,  zoo  tins  per  case .  *3.00 

Extra,  “  “  .  27.00 

Hotel,  “  “  . . . . .  19.00 

Truffles,  A . per  tin,  .30 

“  X . .  '*  55 

“  X .  r-z5 

“  X .  “  3.35 

Shrimps,  Pickled,  small  size .  1 . 15 

Dunbar's  Shrimps,  2  doz.,  per  do* .  2.25 

“  Figs  In  Cordial,  1  doz..  per  doz .  5.00 

Bishop’s  Figs  in  Cordial,  1  doz.,  per  dor .  6.50 

Crystallized  Ginger,  i-lb.  tins,  per  doz .  4.00 

“  r‘  X-lb.  *<  «  . . 

Rose’sLlme  Juice,  per  doz..,, .  3.60 

Victor  Rose  Water,  per  doz .  2.25 

“  Peach  Water,  per  doz...... . 2.35 

Pitted  Olives ,  per  doz . . .  < .  s« 

Armour’s  Solid  Extract  of  Beef —  Per  doz. 

Size  2  jars,  1  dozen  in  case .  4.45 

”  4  "  1  “  8.20 

"  8  “  1  "  15.9* 

"  16  "  x  "  .  29  -75 

Armour's  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4.45 

“  8  "  1  “  8.20 

“  16  “  X  “  . . . —  *6. 00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2 .25 

i  “  medium"  36  “  .  6.00 

1  **  large  11  72  "  .  10. oe 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4.00 

"  16  “  1  “  .  14.00 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  2.50 

“  12  “  1  “  .  7.20 

"  5  n  . per  bottle  3.50 

“  2  fancy  jugs . per  jug  1.50 

Armour  Tomato  Bouillon- 

Size  4  bottles,  1  dozen  in  case . . .  2.5a 

“  12  “  1  “  .  7.20 

“  5  "  . . . per  bottle  3.50 

“  2  fancy  jugs . per  jug  1.50 


YOU 


We  know  we  can  make  the  best  Macaroni, 
Spaghetti,  Noodles  and  Pastels  in  the  world, 
but  we  know  we  need  your  kelp  to  sell  them. 
We  know  you  can  work  with  ns  or  against 
us  and  swing  your  trade  either  way. 

So  we  make  it  to  your  interest  to  recom¬ 
mend  our  goods  —  not  only  because  they 
will  build  you  a  good  trade  but  also  be¬ 
cause  our  terms  to  you  are  the  best. 

Besides  the  regular  profit  every  case  has 
additional  value  for  you  in  Universal  Cou¬ 
pons.  You  can  exchange  them  for  hun¬ 
dreds  of  useful  articles. 


Vienna  BaKing 
Company 


WASHBURN-CROSBY  GO’S 


Gold 

Medal 

Flour 


& 5 
!< 


^ASHBURN-CROSBV*-;.’ 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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MACARONI.  Perlb 

Laros*  Alphabets,  square,  15  lbs . 05% 

“  Elbows,  “  “  05^ 

"  Marcaronl,  long,  “  05)4 

“  “  square  «  . 06)4 

Larosa  Spaghetti,  long,  15  lbs . . . 05)4 

“  Vermicelli,  square,  “  05J4 

“  Macaroni,  bulk,  “  0544 

Anger  Baking  Co. — 

“ Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages .  1. 80 

24  indent  packages .  1.80 

“Plain”  Noodles,  24  i-lb.  cartons. .  1.80 

“  “  48  54-lb.  “  - .  1 .90 

Egg  Alphabets,  48  5-cent  packages .  1 .80 

1.80 
1. 8a 

.LI*" 

brand  (French  style),  25  1/1  cartons .  2.25 

“Golden  Seal"  brand,  25  1/1  packages  (long)  1.88 
“  “  481/a  “  5-«.  site  1. 8c 

“Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  r/r  cartons .  a. 00 

“GoldenSeal"  Egg  Macaroni,  25  ro-cent 

cartons. .  1.88 

“  Imperials  ”  brand,  25  1/1  packages  (long)..  1 .88 
Vermicelli,  ABC  (alphabets)  Elbows,  i-lb. 

cartons,  24  packages .  1.94 

Spice  Drops,  In  baskets,  20  lba .  1 ,6s 

“  In  boxes,  is  lbs .  1.00 

Small  Lebkuchen  (Honey  Cakes),  so  5-cent 

packages  In  bundle. . per  bundle  -.30 

Bulk,  is-lb.  wooden  boxes . - . 08 
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FLOUR.  Per  Bbl 

King  Midas .  6.70 

Gold  Medal .  6.40 

Millboume .  6-35 

On  Top .  6-1° 

Ceresota . .  6  25 

Pillsbury’s  Best . . 6.25 

Taylor’s  Fancy.. .  5-'° 

Semper  Idem .  4  80 

Pride  of  the  West. .  4-75 

Sunbeam . - .  4*  65 

Quaker  City . . . . . . .  5-  75 

SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3-5° 

Hecker’s  Superlative,  32  packages .  4.32 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages . . . 

Ralston’s  Purina,  36  packages .  3  .00 

Hecker’s  Flapjack,  24  packages .  2.10 

Uncle  Jerry,  40  packages . 

BUCKWHEAT  FLOUR. 

Hecker's,  64  packages .  4  -6° 

Hecker’s,  32  packages .  4- 10 

Fancy,  125-lb.  sacks . per  100  lbs. 


FARINACEOUS  GOODS. 


Per  Bag. 

,  2.CO 


Corn  Meal — 

Lea’s,  white,  Table,  100  lbs . 

“  yellow,  granulated.  100  lbs .  2.20 

“  “  table,  too  Ids, . . .  2.10 

Western  yellow,  granulated,  100  lbs. . .  1.95 

Quaker,  36  packages .  2 . 85 

Farina,  Hecker's,  34  x’s,  per  case . . .  1. 40 

“  Schumacker’s,  24  packages,  per  case..  1.05 
Beans — 

California  Lima . . . per  lb.  .06 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  2.52)4 

Medium,  Fancy,  grain  bags . bu.  2.55 

Pea,  fancy,  grain  bags . bushel  2.60 

Pea,  fancy,  Michigan,  grain  bags . bushel  2.5c 

Red  Kidneys- .  “  2  00 

Peat-- 

Green . . . per  bushel  2  60 

Scotch . “  2.60 

Split,  yellow . “  t.ro 

“  green .  " 
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Lentils — 

000000,  no-lb.  bags . per  ib.  .05 

Less  quantity .  "  .05)2 

Shaker  Corn — 

Fancy,  barrels . perlb.  .05)4 

Less  quantity . “  .06 

Hominy — 

Lea's  Breakfast,  to  pkgs . case  1.50 

Lea's  Pearl,  100  lbs . per  bag  2  25 

Schumacher's  Breakfast,  10  pkgs.  to  case....  1 .50 

Western  Pearl,  100  lb.  bags .  1 .90 

Western  Grits,  100  lb.  bags.- .  1.7S 

Barley — 

OO- . 05)4 

No.  3,  100-lb.  bags .  2.50 

Noodles,  Climax,  24  10c.  pkgs.,  asst.,  case .  1. 15 

“  “  48  5c.  pkgs.,  case .  1.25 

“  "  asstd.,  24  5c.,  is  ioe.  esse...  1.20 

"  Smith's,  30  10  c.  packages .  1 .90 

“  “  assorted,  5  and  ie  c .  1.90 

Golden  Egg,  5  and  10  cent .  1 . 55 

Golden  Egg,  5  cent .  1.55 

Golden  Egg,  10  cent .  1.55 

Oatmeal,  b,  per  bbL- .  6.55 

“  “  tegs  100  lbs.,  per  kog .  3.5° 

Oaten  Goads,  In  cases —  Per  case 

Avena,  18  packages...— . . .  1.42 % 

Banner  Cats,  »o  packages- . . .  4.35 

H.  O.  Oats,  18  packages .  2.30 

Mother's,  18  paexages . — .  1.75 

Quaker,  18  small  slie. . . . . .  1.45 

Quaker,  20  large  sise .  4.35 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  5.90 

Avena,  per  keg,  90  lbs .  3.15 

Standard,  180-lb.  bbls . . . . . . .  5.60 

“  90-lb.  bags . . . . .  2  70 

Sago- 

Fine,  bags  about  160  lba . 03)4 

50-lb.  lots . 04)4 

Admiral,  Pearl,  14’! . - . - . 07)4 

Tapioca,  Instantaneous,  50  I’s. . 08)6 

“  Colburn’s  Hasty,  36  pkgs . 07)4 

“  Minute,  )4 -gross,  per  box .  2.85 

“  Flake,  about  isj  lbs . -per  lb.  .04)4 

“  “  less  quantity .  “  04)4 

“  Pearl,  150  lbs .  “  .03)4 

“  “  less  quantity .  “  .04)4 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case  3.05 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food,  14  t’s . per  case,  3.85 

Ralston  Health  Food,  24  s’s,  packages  “  3.00 
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Purina  Whole  Wheat  Flour,  ao  5’s . per  case  4.20 

Egg-O-See.  36  packages .  a .  70 

Egg-O-See’Corn  Flakes,  36  packages .  2 . 70 

Cook’s  Malto  Rice,  36  2-lb.  packages .  4.20 

Force  Food,  36  packages . . .  3  20 

Mapl  Flake,  36  “  .  4  05 

Malta  Vita  Corn  Flakes,  36  packages .  2.85 

Malta  Vita  Wheat  Flakes . 

Post’s  Toasties,  24  packages .  2.70 

Shredded  Whole  Wheat,  50  packages— .  5.00 

“  “  “  a  5  “  .  a,  60 

Cream  Wheat,  36  packages .  4 . 50 

Flaked  Rice,  Cook's,  24  packages— .  2 . 70 

Wheatlet,  30 packages . 3.35 

Wheatena,  36  Packs . 4.20 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  36  packages .  1.40 

Pettijohn’s  Food,  18  packages— .  1.75 

Presto,  18  packages .  1.50 

Quaker  Puffed  RleS,  36  packages .  2.65 

Quaker  Wheat  Berries,  36  packages .  r  .70 

Trlscolt,  30  packages . . .  2 . 50 

Kelloyg’s  Toasted  Corn  Flakes,  36  packages.,  a. So 
Zest,  24  packages,  15  cent  slxe. . . .  1  80 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . . . per  dox  1 . 10 

“  Acidulated .  “  1  10 

Cox’s,  large .  “  1.57K 

“  small.— .  “  .95 

Plymouth  Rock,  Pink  or  White...™.  “  1.20 

Nelson's . . . per  do*.  1.35 

"  small . .  “  .95 

Biomangolon,  assorted  3  do* .  “  .87)4 

Fruit  Puddlne.  a  do*.,  as»t.  flSTOr*  ...  "  .80 

Jell-O,  assorted  flavors,  *  doz .  “  87J4 

Jell-O  Ice  Cream  Powder,  2  do* .  "  -97% 

Jellycon,  1  doz.  in  case . per  doz.  .87)4 

Jellycon,  assorted  flavors,  3)4  doz . per  doz.  .87)4 

Chalmer'*,  shredded .  1.00 

Chalmer's,  granulated .  1.00 

Chalmer's,  No.  1  packages . 45 

Peter  Cooper . 80 

Trypho**. . per  dot.  .95 

Imperial  Wine  Jelly . . . per  doz.  .95 

"  . . per  gross  11. 00 

Gelatine,  McKinley’* . per  dox.  .85 

Wetmore'i  Doable  Refined,  36  10c. 

pkgi . - . per  case  2 . 70 

Puddlne,  assorted,  «  doz . —..per  case  1.60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 


FIXTURES. 

H.  F.  Heacock. 

Scales,  No.  r.  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7.00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 


Two  Chances  To  Oo  Wrong 


You  have  two  chances  to  go  wrong  when  you  buy  syrup  in  the  ordinary  way: — 

1.  Your  own  inability  to  tell  whether  the  syrup  is  what  it  purports  to  be. 

2.  The  similar  inability  of  your  jobber,  if  you  buy  from  one. 

Judging  syrup  is  an  expert’s  business. 

There  are  no  chances  to  go  wrong  when  yon  buy  Karo,  whether  you  buy  through 
a  jobber  or  not.  Karo  is  a  corn  syrup  made  by  us  and  sealed  under  conditions  that 
never  vary.  Neither  you  nor  the  jobber  needs  to  judge  something  you  know  little  or 
nothing  about.  JVe  do  the  judging,  we  stand  behind  every  tin. 

All  jobbers,  io,  25  and  50  cent  tins. 


Corn  Products  Manufacturing  Co.,  Chicago,  Illinois 


THE  CORNT^ 

Without  Huli/ 


Like  to  Eat  Husks? 


U) 


3 


A  meal  of  corn  hulls  would  be  like  a  meal  of  husks,  and  yet  every  brand  of 
corn  but  Winorr  cans  the  hulls  with  the  kernels.  Naturally  not  as  bad  as  the 
hulls  alone,  but  it’s  common  sense  that  it  takes  away  some  of  the  goodness. 

A  special  process  we  have  removes  the  hulls  from  the  corn  we  afterward 
pack  under  the  brand  Winorr.  The  result  is  a  brand  of  unequalled  tenderness, 
succulence  and  deliciousness.  Try  this  on  your  trade. 


The  Pressing'  &  Orr  Co. 

NORWALK,  OHIO 


We  also  pack  a  full  line  of  finest  quality  Berries  and  Vegetables,  moist  and 
condensed  Mince  Meat,  Catsup  and  Salad  Dressing. 

We  are  the  largest  canners  of  Sauer  Kraut  in  the  United  States. 
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Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  1.25 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3.50 

Barrel  Covers,  19  in .  3.00 

Cheese  Cutters . 15.00 

Bung  Bores,  No.  2,  1%  to  2  in .  1.50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45 .00 

Less  25  per  cent,  discount. 


Philadelphia  Scoop  Co’s  Sugar  Scoops:— 

Indestructible,  No.  4 . per  doz.  g.oo 

"  5 .  “  xa.oo 

e.g  6 .  “  15.00 

E*.  Galvanised  Steel  Blades,  No.  3..per  doa.  4 .  so 
u  "  4**  “  5-40 

"  "  5»  “  7-  20 

X  Quality,  No.  3.m .  “  2.60 

••«••«»• .  *  3*  00 

••  m  II  „ 


Iherer’a  Eclipse  Counters 


No. 

Length. 

No.  of 
Drawers. 

3  feet  8  Inches, 

9 

4  bet  10  Inches, 

ia 

i°3L 

*  feet, 

*5 

7  feet  3  Inchea, 

8  feet  0  Inchea, 

18 

ai 

9  feet  8  Inches, 

*4 

ro  feet  ro  inchea, 

•7 

20M,  11  foot. 

Capacity  of  Drawers,  40 

to  60  lb*,  each. 

15.00 

20.00 

35.00 

28.00 

31.00 

35-00 

40.00 

45.00 


»  Dell's,  Grocers',  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  x 
“  r<  “  1 % 

••  it  it  , 

“  «i  tt 

"  it  11  J 

Grocers',  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  z 

**  "  tt  Tv 

i*  it  It  j 

“  "  •«  , 

tt  a  it  j 

Butchers',  without  welghts,No.o 

1*  tt  “  1 

u  it  tt  a 

•!  tt 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  dor.  in  case . . per  dor.  .  90 

Tins,  Keyed  (Jevel)  a  dos.  in  case..  “  .9; 

Large  cartons  or  tins.  *  dot.  in  case  “  2.00 

Dime  Tumblers,  s  dor.  in  case .  “  .90 

THREADED  FISH.  Per  dor. 

Swansdown,  2  dor . . . 

Osprey,  2  dor . . . 


MACKEREL. 


Ex.  Norway,  No.  1... 
Ex.  Norway,  No.  2.. 
Ex.  Norway,  No.  3.. 
Ex.  Norway,  No.  4.. 
Ex.  Bloaters,  xxx.„.„ 


Large  Irish,  No.  a.. 


Irish,  No.  3 . 

Large,  No.  2 . 

Herring. 

Lab.  Split,  Lg.  No.  1. 

Lab.  Split,  Lg.  No.  2. 

Shore,  Round,  Large.  7.00  4.10 

Shore,  Round,  Med...  6.00  3.60 

Ocean  Whltefiah .  4.00  2.60 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  14.  to  7.60 

Shad,  No.  s,  Mess.....  u  •os  6  60 
Haddock,  Pickled ....  6.co  3.60 


100  lb. 

100  lb. 

50  lb. 

10  lb. 

81b. 

*3  00 

12  10 

6  25 

1  40 

I.!7 

20.00 

IO.60 

5-  50 

1.25 

I.C5 

35  00 

18.IO 

9.25 

2.'0 

1.65 

30  OO 

Z5.60 

8  .oo 

i-75 

1  •  45 

24  CO 

ia  to 

6.5° 

i-45 

I  .21 

20.  CO 

10.60 

5-5° 

1.25 

1  05 

22.00 

11.60 

6. 00 

*•35 

1. 13 

17  OO 

9  .CO 

4.65 

I  I) 

•93 

i6. 00 

8.60 

4  £° 

1.05 

.89 

15.00 

8  zo 

4.25 

x  .00 

.85 

1. jo 

3.90 

35° 


•43 


•95 

.82 


.81 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . . . . . 08 

Gilt  Edge,  40 lbs . . . ... . .  ,06 

Favorite  Middies,  60  lbs . 13 

DRESSED  FISH  BRICKS. 

Gilt  Edge,  2-lb.  brisks,  40  lbs . . . 07 

Snow  White,  r-lb.  brides,  20  lbs. . . 08 

Favorite  Cod,  s-lb.  bricks,  4*  lbs . o&A 
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star  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  doz.  in  case....  1.30 

"  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  1.30 

Screw  Top  Jars,  2  doz.  in  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . C9 

Large  Bank . . . . . 08 

Medium  Bank . . . . 

Pollock . . 

Hake . . . ciy2 

In  original  cases,  430  lbs.,  He.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .  1 7 

Small  Extra  Scaled  Herring . per  box  .17 

Boneless  Herring,  fancy  ro  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb.  .27 

Cromarty  Bloaters,  50s . per  box 

“  “  iocs .  ■< 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  r  lb . . . 

Apricots — 

Extra  Choice  Royals,  25  lbs . 14 

Standard  Royals,  2j  lba_ . 13 

Cherries — 

California,  nnpitted.  Black,  25  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . oiV. 

Gold  Medal,  loose,  25  lbs . 07^ 

Private  Growth,  extra,  cleaned,  36  lbs . 07 J4 

“  cleaned,  30  lbs.  bulk. . 07^ 

Peaches — 

Fancy  Muirs,  50  lbs . . . 10y 

Extra  Choice  Muirs,  50  lbs . 0954 

Choice  Muirs,  50  lbs . 08)4 

Extra  Choice,  Yellow,  as  Ids . c8 

Choice  Yellow,  50  lbs . . £7% 

Pears — 

Choice  Caliiornla,  Bartlett,  25  lb . 10 
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PRUNES. 

Boxes. 

20-  30,  25  lbs.. 


40-  50,  50 


60-  70,  25 
60-  70,  50 
70-  80,  25 
70-  80,  50 


Extra 

Fancy 

Cal. 

Fancy 

Cal. 

StaDd. 

Cal. 

•07  A 

•°8tf 

•°7A 

.08 

■°7X 

•071/. 

.07 

.06^ 

obb 

.06K 

.06X 

.C6 

■°5'A 

•  °5X 

.04 

ff 

!*0 


90-100,  25  “  ., 

90-100,  50  “  ., 

100-120,  50  “  . 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  5°  lb . . . 

2  "  50  lb . _ . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  so  lbs . . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  so  lbs . 

Gilabert’s,  Layer,  Valencias.  28  lbs.... 
Raisins,  Seeded — 

G.  &  S.  fancy,  36  xs . 

Butterfly,  fancy,  36  is . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . _ . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  is  lbs.,  net.. 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  slie,  2  dozen. . 

“  25-  “  1  “  . . 

ij-  and  ij-cent  size,  assorted.. 

Grain- O — 

Case  No.  4  1  doz.  iB-cent  size,  %  doz. 

25-cent  size  in  case  .. . . . per  case 

Case  No.  5,  1  doz.  afi-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . “  “ 

2  doz.  15-cent  size,  1  lb . per  dot.  1.35 

Ralston  Health  Cereal,  36  10-cent  size . 

Kneipp'a  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . . . per  doz. 

24-12  oz.  package,  packed  2  oz.  in 

CM* . . . . .  “  '* 

Perfection  Rye  Coffee  24  1  lb.  pkgs . . 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  a  doz .  “ 

Tumblers,  10-c.,  Lord’s  Prayer,  2  doz.  “ 


•  05  A 

.05 

.04X 

.06% 

.o6l4 

.06 

■°sA 

•07M 

•07K 

.07 

.  l6 

•  ir>4 
■  uA 


2.70 

*.25 

•.50 


2.30 
2.05 
••47  A 

*•75 


*•15 


*•*5 

2.40 


Is  your  equipment  GOOD? 

Then  make  it  BETTER. 

Don’t  rest  till  you  have  the  BEST- 


“ENTERPRISE” 


SHARPENING  DEVICE 


1  he  experience  of  all  users  proves  that  the 

"Enterprise”  Rotary  Smoked  Beef  Shaver 

greatly  increases  the  sales  of  smoked  beef. 

Slices  uniform  in  thickness,  from  tissue  thinness  to  A 
of  an  inch.  / 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENING  DEVICE 

Write  us  for  catalogue  describing  and  pricing  Hand, 
Steam  and  Electric  Power  Meat  Choppers  and  Rapid 
Grinding  MdE  Enterprise  Food  Choppers,  Improved 
bell- Priming  and  Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 

The  Enterprise  Mfg.  Co.  of  P&.. 

Philadelphia.,  U.  S.  A. 


No.  125  (with  2  Blades) . $22.50 

No.  129  (with  1  Blade) . 22.50 
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INK. 

Arnold's,  black,  3032 . 

Continental,  red,  1  doz . 

“  black,  3  doz . 

Royal,  black,  3  doz . 

StaSord,  Commercial,  3032... . . 


..per  bottle 


....per  bottle 


.48 

.30 

•  25 

•  as 

•  58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chlmneyz —  No.  o.  No.  1.  N0.2 

Macbeth,  Pearl  Top .  3.90  4.10 

Acme  Victor  Top .  3.60  4.20 

Pure  Flint,  Luster  Top .  3  00  3.60 

Crystal,  Crimp  Top .  2.10  2.70 

No.  o.  Tubular  Lantern  Globes . 5  doz. 

Cold  Blast . 4%  doz. 

No.  1. 

Jumbo  Chimneys,  plain . per  doz.  .75 

“  “  dec.,  107,  “  .90 

No.  0.  No.  1 

Banner  Burners . 45  .55 

No  charge  for  packages. 

OH  Cana- 

i-gallon,  Glass . . . per  doz 

1-  “  Galvanised . 

Lenox, Spout . 

“  Spigot . 

Columbia . 

Banner . . . 

Climax,  Pump . . 

Home  Rule,  Pump 


4.80 
4.80 
4.20 
3-  3° 

2. 75 

fc?.. 

-*s 

1. 00 
No.  2 
•  75 


5-  " 

5-  ** 

5-  “ 

5-  “ 

S-  “ 

S-  " 

Lanterms — 

No.  o,  Standard. . . . per  dot. 

No.  o.  Dash . . . . . . .  “ 

Cold  Blast .  '• 


3.35 
3.  xo 
5.00 
5-So 
.00 
00 
10.00 
IS. 00 


i: 


4.73 

7.80 

S.eo 


LIME. 

Prepared,  a  doz.  In  case . per  doz* 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb. 

23  lb.  boxes,  %  lb., 


•  Sa« 
•OS  V* 
•06K 


Acme,  1  lb.,  sifting,  ss-lb.  boxes . 05% 

LYE  AND  POTASH. 


Banner,  4  doz. . . . 

.per  case 

3*i5 

Babbitt’s  Potash,  4  doz . 

n 

3-3° 

Lewis’ . 

a 

3-*5 

Rod  Seal,  a  doi . . . . . 

• 

i.87J4 

“  4  doz . 

tt 

3  65 

Popular,  4  dos . . . . 

n 

I- 45 

MATCHES. 

Per  rro 

Ohio  Blue  Tips— 

200  s,  i  gross . 

.per  case 

1.70 

Soo’s,  100  packages . 

n 

325 

5co’s,  1  grots . 

4-50 

Ohio  Noiseless — 

500  s,  1  gross . 

.per  case 

3-75 

King  Bird — 

100  s,  3  gross . 

.per  case 

a. 85 

500’*,  1  gross . 

4.00 

-38- 

Swlft  ft  Courtney’s,  200' s,  i-grosa  case 1. 75-1. 90 

400's,  z  “  .....  3.50-3-70 

500’s,  1  “  .  3  -75-4  00 

Blue  Hen,  200's,  z  “  M...  1.50-1.60 

“  500’s,  1  “  m...  4-00-4.25 

Per  Gross. 

Vulcan  Parlor,  65's . 41 

“  100’s,  5-gross  In  case . 90 

“  300’s . «...  3. 95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  a . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 55 

“  No.  37,  5-gross  cases. . 50 

“  100’s,  5-gross  cases .  .90 

“  No.  15,  gross  cases .  J.20 

“  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa,  Parlors,  500’s .  3  50-3. 75 

Press,  200’s. . 1.80-1.90 

“  5°o’s . ; .  4.50-4.75 

America,  aoo’s .  ».30-z.35 

American  Paraffine,  500*8,  ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  %  gross,  No.  4,  1,000 .  2.75 

MINCE  MEAT. 

John  Bower  ft  Co. 

Barrels  and  half  barrels,  Superior . per  lb.  . 

18, 37  and  68-lb.  buckets,  “  “  .09 

10-lb.  buckets,  6  In  crate,  “  . per  crate  6,25 

5-lb.  “  6  “  “  .  “  3.65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18, 37  and  68-lb.  beks.,  XXX,  Superlor..pcr  lb.  .  13 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case  4.4a 

Barrels  and  half  barrels,  Falrmount . per  lb.  .07^ 

18, 37  and  68-lb.  buckets,  "  “  .08 

Wm.  J.  Troth : — 

Barrels  and  half  barrels,  Famous . per  lb  .08^ 

18, 37  and  60-lb.  buckets,  “  “  .09 

10-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  «  6  “  “  .  “  3.65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,  37  and  60-lb,  beks.,  XXX,  Famous..per  lb.  .13 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Golden . per  lb.  .  07^ 

18, 37  and  60-lb.  buckets,  “  “  .08 

Campbell’s  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’,  bbls.  &  %bbls.  &  30-lb.  Idts, per  lb.  .06 

New  Year,  bbls  and  kegs  and  3C-lb.  klts..per  lb.  .  05 
Crescent,  bbls.,  K  bbls.  and  30-lb.  kits  “  .04)6 

8chlmmcl’s,  30-lb.  Kits,  bbls.,  %  bbls„.ptr  lb,  07% 

“  18  and  37  lb.  Kanaklns .  “  .08 

“  10-lb.  Kxns  ,  6  to  crate. ..per  dos.  9.80 

“  3-lb.  “  **  "  5.30 

“  5-lb.  Glass  Jars,  6  to  case  “  6.25 

National,  30-lb.  Kits,  bbls,,  %  bbls . per  lb,  .05^ 

Sonthwark,  go-lb.  oalls.  bbls..  td  bbls.  ”  -04% 

Atmore  ft  Boa,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars .  . per  case  6  jars  3.15 
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F  amily — Seedless. 

No.  5,  wooden  palls . per  box  6  palls  3.75 

No.  zo,  wooden  pails. . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 09^ 

Celebrated— Seedless . 

Barrels,  Halves,  Quarters . per  lb.  .  08^ 

Wooden  Palls,  18,  37  and  68  lbs .  *  .09 

Atmore’s  Mincemeat,  Ne.  2,  2  dos.  in  case, 

per  dos .  s  .00 

Cartons  Condensed,  ( 3  dozen  la  case,) 

per  gross.. .  11.00 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls,  18.  37  and  68  lb» . “  .08^ 

Wooden  Kits.  No.  20  2nd  2* . 08 

Armour’s,  Home-made  style,  Wet —  Per  lb. 

10-lb.  kits . ogl/i 

25-  “  . og 

50-  “  . 

100-lb.  bbls . o8)4 

150-  “  °8K 

250-  “  . 08 

450-  “  07^ 

OILS. 

Stove  Gasoline . per  gal.  .15J4 

Headlight,  Z5«test . . .  “  .12^ 

OLIVES. 

H.  Kellogg  ft  Sobs,  Ageats : —  Doz, 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

“  Extra,  64  oz .  jo.oo 

‘  Mammoth,  quarts .  6.00 

“  Extra,  quarts .  5.4c 

“  Extra,  pints .  4  co 

“  Mammoth,  %  pints .  2.20 

“  Extra,  %  pints .  2.15 

Fourees,  19  oz..  Anted  bottle .  4.C0 

De  Lucques,  10  oz .  2.40 

Farcies .  3.C0 

Queen,  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

PimOlas,  iooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 

OLIVE  OIL— Imported. 

Bertin  &  Perrier’s,  extra  fancy,  qts.,  1  doz .  4.90 

“  “  pts.,  adox 2.90 

“  *•  54-pts.,adoz.  1.90 

Rae’s,  Lucca,  litre  bottles,  1  doz .  11.50 

"  25-ox.  bottles,  1  doz .  8.75 

“  Finest  Sublime,  qts.,  1  dot .  C.  50 

“  “  pts.,2doz .  7.50 

“  "  }<-pts.,  1  doz._  4.75 

••  “  8-oz.  flasks,  a}< 

dos .  7.50 

“  '*  12-ox.  flasks, 

a)<  doz .  9.00 

“  Sublime,  8-oz.  flasks,  doz...  6.50 

"  “  12-oz.  “  s)i  doz...  8.00 
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Rae’s,  Finest  Subibue,  1  gal.,  10  Incase,  per  gal.  2.40 
Rae's Finest  Sublbne,  5  gal.,r  or 2 In case,per  gl.  2.30 
“  1  qt.,  40  to  case,  “  2.65 

“  Sublime,  i-qt.  tins,  40  to  case. .  2. 35 

“  54-gal.  tins,  20  to  case. .  2.20 

"  i-gal.  tins,  10  to  case .  2.10 

“  “  5-gal.  tint,  1  or  2  to  case. .  2.00 

J.  L.  Neff  &  Co.,  Agent* — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4)4  oz.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans, case .  22.00 

10  1  gal .  cans, case .  23 . 10 

2°  J4  gal.  cans,  case .  24.20 

4»  W  gal.  cans,  case .  *5  30 

54  gal.  cans,  case . .  27.50 

Bulk  at  J20  for  10  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 

France.  Serial  No.  6533.  Per  casi 

Large  bottles,  1  doz.  to  case . .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case .  n.oe 

54  gallon  tin, 8  tins  to  case .  12. co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  la  oaae....per  case,  8.50 
Pint*,  “  2  “  «  .....  “  9.00 

54  Pints,  “  2  *  “  ..«.  •*  4.75 

Oliver’s  Olive  Oil— 

1  dozen  large .  6.00 

2  dozen  medium .  6.75 

2  dozen  small . 4.25 

6  i-gallon  tins . per  gal.  a.  10 

10  54-gallon  tins . per  gal.  a  .20 

ao  J4 -gallon  tins . . . . per  gal.  2.25 

AMERICAN  OIL, 

Stohrer’s,  No.  8,  2  doz . per  doz.  .55 

Stohrer’s,  No.  16,  2  doz . per  doz.  .90 

Stohrer's,  No.  32,  1  doz . ....per  doz.  1. 85 

Keystone,  bottles,  2  doz . per  doz.  .90 


PAPER. 

WRAPPING. 

Manila,  15  x  20,  full . per  ream  .36 

“  24  x  36,  full,  20  lbs .  “  .80 

“  18  x  24,  full,  ro  lbs....r. .  ‘  .375 

"  Special,  15  x  20,  61bs_ . .  "  .21 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 


Citobliihtd  1877. 


CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  ef  Merit 

Philadelphia,  Pa. 


Something 
New  from 


The 

Qlenny  Wrench 
Jar  Cap 


A  PURE  FOOD,  COMMON 
SENSE  FRUIT  JAR  CAP, 
made  from  heavy  TIN  PRATE, 
especially  treated  for  us. 

It  does  not  require  a  liner, 
therefore  has  none,  for  the  dirt 
and  MICROBES  to  hide  behind. 

Packed  in  cartons  of  one 
dozen  and  from  60  to  120  car¬ 
tons  in  a  case. 

PRICE  $1.00  per  gross  F.  O. 
B.  Cincinnati,  rubbers  not  in¬ 
cluded. 

SAMPLES  FURNISHED 

The 

Wm.  Glenny  Glass  Co. 

Cincinnati,  Ohio 


An  Old 


House 


-yj 


<jj  Our  Cafe  des  Gourmets  Coffee  is  our  latest  effort 
to  please  our  friends  and  to  give  them  a  highly  per¬ 
fected  blend  at  the  popular  price  of  25  cents  a  pound. 
€]J  It  is  packed  in  handsomely  labeled,  air-tight  tins 
so  as  to  protect  its  freshness  and  natural  aroma. 
Cfl  Cafe  des  Gourmets  is  a  satisfying  drink  and  will 
please  your  most  exacting  trade,  conforming  to  the 
usual  high  standard  set  by  Wilde' s,  and  is  backed  up  by 
their  reputation  gained  through  more  than  90  years  of 
fair  business  dealings.  A  trial  will  prove  its  worth. 


SAMUEL  WILDE’S  SONS  CO.,  Importers 

- Coffees  Teas  and  Spices - - 


II  DUTCH  STREET 


NEW  YORK 
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Manilla,  Bakers’,  15  X20,  10  reams  In 

bundle . per  ream  .12 

"  ReD ,  Grocors’,  9,  12, 15,  18,  20 

or  24  inches  wide . per  lb.  .03* 

Roll,  White,  light  weight,  ia,  15, 18, 

20  or  24  inches  wide .  “  .  03  '■{ 

“  Glazed  Fibre,  12,  15,  18,  20  or  24 

inches  wide .  “  03* 

“  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  “  .03 

White  Tea  Paper,  12  x  16,  reg . per  package  .14 

Wax  Butter  Paper . per  package  .11 

Parohment  Butter  Paper  9  x  12.. .  “  .40 

TOILET  PAPER.  Per  case 

100  5-cent  rolls .  3.00 

100  5-cent  packs .  3.00 

100  10-cent  rolls .  6 . 50 

100  10-cent  packs .  6.50 


PAPER  BAGS. 

Price  per  1,000  and  not  less  than  ^  M  lots. 


In 


original  shipping  bales,  5  per  cent.  Special  Discount. 
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Price  per  1,000  and  not  less  than 

xaj^-lb.  Plain  Flour  Sacks . . 

»S-lb.  "  “  . 

co-lb.  “  «• 

HMM.HM.IM.HH 


500  lots, 
per  M  4.00 

;;  575 

“  IT. 25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  quarts .....  “  5.75 

io-oz.  jars . . .  “  a.50 

10-lb.  pails... . per  pail  a.50 

Tripe,  10-lb,  palls . per  pall  .90 

.  5-gal.  kegs . „ . per  keg  2.00 

Pig’s  Feet,  10-lb.  pails, . ...... . per  pall  1 .00 

“  5-f«b  *eg» . per  keg  2.25 
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Pickled  Beef  Salad,  In  glass . per  do*.  1 .10 

“  Tripe,  “  .„ .  “  1.10 

“  Ox  Heart,  «  “  1.10 

“  Pig’s  Feet,  “  “  1. 10 

Russian  Sardines . per  keg  .  75 

“  5-lb.  palls  . per  pall  .  50 

“  ro-Ib.  “  .  “  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 18* 

Loose,  barrels,  30  lbs . 18 

POPPING  CORN. 

Brad’s  "  Tip-Top  "  : —  Per  case 

50  10  oz.  packages .  *.10 

100  10  oz.  packages . . .  4.00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  rs.  White  Rice .  a. 75 

PEANUT  BUTTER. 

MacLaren's —  Per  doz. 

Small,  a  doz . . . 92* 

Medium,  2  doz .  1.45 

Large,  1  doz . 2.75 

Peanutene,  No.  a  jars,  a  doz .  1 . 85 

Peanutene,  No.  4  jam,  3  doz . g2* 

PICKLES. 

45  gal*,  raoos . per  bbl.  9. 43 

45  gal-,  1000s . per  bbl.  8.95 

io-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  te  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  1,000s,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5,00 

Chow-Chow,  No.  1,  5  gal.  kegs .  r  .95 

Chow  Chow,  No.  a,  5  gallons . .  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros.—  per  Doz. 

Wilco  Onions,  5  gals .  ,  2- 

No.  8,  Sour  Gherkins,  2  doz . .  87I4 

No.  8,  Sweet  Gherkins,  a  doz . no 

No.  8,  Sour  Mixed,  a  doz .  .87J4 

No.  8,  Sour,  assorted,  a  doz . .Sj'A 

No.  8,  Chow-Chow,  a  doz .  87* 

No.  8,  Onions,  2  doz .  QO 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  <  doz .  3  25 

Chow,  pints,  less  quantity .  3.30 

M  ixed,  less  quantity .  ,  -0 

Onions,  pints,  less  quantity .  3,30 

Plain,  pints,  less  quantity .  ,  ,0 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onlen,  Mixed 
Martynia,  Peaches— 

Glass,  per  case  of — 

a  doz.  1  doz.  1  doz.  1  doz.  *  dos 
%  Pints.  Plnta.  Qta.  *  0*1.  1  Gal. 

3*5  5-5»  4.70  8.33  7. 10 
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Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

i.ao  a.  30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

1  doz.  1  doz,  %  doz. 
Qts.  H  Gal.  x  Gal. 
6.00  11. 00  10.20 


2  doz.  a  doz. 

%  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal 
Kit.  Kit. 

1-7*  3.30 


5  Gal. 
Kit. 
8.eo 


10  to  45  Gals. 
Per  Gal. 
1.50 


VINEGAR. 

Duffy’s:—  Per  gai. 

Pore  Apple  Vinegar,  Kxtra  old,  bbls . 16 

“  “  “  40  grain,  bbla . r5 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain  . 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple 
White  Wine, 

Crown  Brand 


90  degrees. 
Pure  Cider 


Vinegar,  qts.,  p.  doz. 


.15 

.16 

.20 

.90 


White  Vinegar,  Distilled,  40  grain. . 08 

tt  it  .j  a 

“  “  Kxtra  Strength . 

Croase  &  Blackwell's . . . per  doz. 


.09 

•  15 

a. 00 


issNaaiissaatiMa 


1  and  Knocks . . 


•14* 

•13 

•13* 

•«9* 

.10 

•17 

•19 

•15 

•*3 

•*3 


PROVISIONS 

Hams,  Sklnback,  18-20  lbs . 

“  14-16  lbs . .. . 

“  10-12  lb* . . . 

Picnics,  6-8  lbs . 

N.  V.  Shoulders,  io-i»  lbs.. ........ 

Dried  Beet,  sets  (city  smoked).. 

“  Tenders  1 

“  Flatt 

“  Air  Dried,  sets . . . 

“  “  Tenders  and  Knucks.. 

Jersey  Pork,  Butt . per  bbl.  16  50 

11  Family . . . . .  19.00 

Breakfast  Bacon,  rib  in . .12% 

“  boneless . 13* 

S.  P.  Bellies.  14-15  lbs . 10 

Bologna,  as-lb.  boxes . 08 

Boiled  Boneless  Ham . 22 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  aj-lb.  boxes . 10* 

Covered  Hams,  *-cent  extra;  Covered  Shoulders, 

Picnics  and  Bacon,  X-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  sklnback . .  .13 

“  “  large . . 15 

“  “  medium . 15 

small . 15 


Breakfast  Bacon . 14 


Beef,  alr-drled. 


boneless . 


regular  sets.. 

Insides  and  knuckles. . . 


Ham  Bologna.. 

Beef  “  . 

Boiled  Hams . . . . 

Beef  Tongue# . per  dot. 


.16 

.20 
.22 
.12 
.  12 


8 .00-10.00 
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Swift  &  Co.- 

Premium  brand  Hams,  10  lb . 14^ 

Premium  brand  Hams,  12  lb . i4* 

Premium  brand  Hams,  14  lb„ . 14^ 

Premium  Drand  Hams,  16  lb . 1434 

Premium  brand  Hams,  18  lb . 14)^ 

Premium  brand  skinned  Hams,  18-20  lb .  15^/ 

Premium  brand  boiled  Hams, skinned, fatles*  .26 

Premium  brand  Bacon . 22 

Premium  brand  Dried  Beef,  Insides . 26 

Premium  brand  Beef  Tongues,  short  cut . 10 

Winchester  brand  skinned  Hams,  all  aver . 14 

Winchester  brand  Picnics . coii 

Armour  &  Co.— 

Star  Hams,  regular,  io  to  12  lbs . 14^ 

t(  “  12  to  14  lbs . 141/ 

"  “  14  to  16  lbs . 14 

“  skinbacks . 151^ 

Shield  Hams,  10  lb.  average . 1314 

;;  12  \\  . 

*4  . 13 

“  12^ 

*8  “  12^ 

skinbacks . 14 

Picnic  Hams,  5  to  6  lbs . 09 

6  to  8  lbs . 08^ 

Star  Smoked  Ox  Tongues . 14 

Beef  Bologna . 08 

Shield  Parafined  Bologna . 08 

Berliner  Ham . 09% 

New  Orleans  Luncheon  Meat . 10 

Star  Cooked  Ox  Tongue . 27 


LARD  AND  COMPOUNDS. 


Quotations,  par  lb. 


Tierces,  abont  340  lbs . 

Plain  Tubs,  50  and  60  lb. 

10-lb.  Tin  Palis,  60  lbs . 

5  “ 

»<  u 


a 


10* 

I  * 

II  k 

nji 

ii* 


•o 

!l 

SJ 

c3 


8* 

9* 

9% 

9* 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . .  .  so 

“  “  tuba . to* 

“  "  3, 1  and  10-lb.  cans.  .n* 

Swift  &  Co. — 

Premium  brand,  tierces . .11* 

Silver  Leaf  brand,  tierces . 10£ 

Jewel,  compound,  tierces . 0S% 

Cetosuet  tierces . 


DRESSED  MEATS. 

City  Dressed  Beef—  per  lb 

Cholee,  native.. . . 


Common.. 


—.07  -  03 


JOHN  BOWER  &  CO. 

GENERAL  PROVISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  BSTABLISHMRNT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  E  R  3  O  F  HONEY-OURE  BRAND 

Beef,  Beef  Tongues,  ww  n  mi*  ^  pure  Kettle-rendered 
Breakfast  Bacon,  etc.  O  A  Ivl  O  LARD  a  Specialty 
BOILED  HAMS  AIND  BEEF  TONGUES 
XXX  AND  SUPERIOR  MlNOE  MEAT 

U.  8.  GOVERNMENT  INSPECTION  OF  ALL  OUR  QOODS 


The  minute  you  see  Nicelle  Olive 
Oil  you  feel  sure  it’s  a  high-grade 
article.  The  package  is  unique 
and  exclusive — you  can’t  associate 
poor  goods  with  it. 

Taste  Nicelle  Oii,  and  you  know 
it’s  high  grade.  Nowhere  else 
have  you  met  that  rich  smooth¬ 
ness,  that  delicate  yet  penetrating 
olive  flavor. 

Women  have  told  us  repeatedly 
that  their  salad  dressing  came 
quicker  and  better  with  Nicelle  Oil 
than  with  any  other  brand  they 
ever  tried. 

Give  it  a  chance  for  your  own 
good. 

NICELLE  OLIVE  OIL  CO. 

105-109  Hudson  Street,  New  York 


Almost  every  grocer  sells  loose 
pickles  or  loose  olives.  Usually  they’re 
kept  in  a  keg  somewhere. 

Doesn’t  it  stand  to  reason  that  a  fine 
fixture  displaying  such  things  where 
they  could  say  a  word  for  themselves 
would  make  sales  better. 

Take  our  inexpensive  5-iar  fixture, 
oak  or  cherry,  and  with  nickel  trim¬ 
mings.  Very  handsome,  very  orna¬ 
mental,  very  capable  in  influencing 
the  sale  of  goods. 

Fine  fixtures  make  fine  sales. 

THE 

WELLES  &  DAVIS  MFG.  CO. 

WYALUSING.  PA. 


Look 

At 

It 

and 

Taste 

It 
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Western  Dressed  Beef — 

Choice,  native  cuttle . 10  ~tl 

Common  to  fair  “  . . . . . °7  -'c9 

City  Dressed  Veal — 

Prime . - .  ■•IIH 

Good  to  choice . . .  -• 10 

Dressed  Hogs  — 

Pigs .  --'9 

Hogs,  heavy . ”.°9 

“  180  lbs .  ~-c9 

“  160  lbs .  -.°9 

“  140  lbs .  ~'c9 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . -  •  *• 

Lamb,  Western,  cull*.. . - .  ■  c9 

Sheep,  choice  . . . - . — •  .°9 

“  medium . . * . .  ,08 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Totunres.  . 75-1.00 

Calf  Heads,  scalded . 5°~-75 

Sweetbreads,  veal . per  pair  .60-. 90 

“  beef . „per  do*.  1.00 

Calf  Liven . per  lb.  .20-25 

Beef  Kidneys . per  dos.  s.oo 

Beef  Liven .  ■  <><> 

Ox  Tails . . . per  dot.  •  50- .  65 

Hearn,  beef . per  lb.  .03-. 05 

Rolls,  beef .  *4 

Tenderloin,  beef,  western .  .20 

Fresh  Pork,  loins,  dty . - .  .  10 

“  “  western .  .10 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on 
entrails  in. 

VRBSU  KILLED. 

Turkeys —  Per 

Western,  Y  H.,  8  to  ro  lbs . 20 

“  Y.  T.,  15  to  17  lbs . 20 

Old  hens  and  toms . 19 

Common  to  Good . . . 15 

^rollers — 

Philadelphia,  rresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 30 

Philadelphia,  fresh  killed,  3)4  to  4  lbs 

to  pair . 30 

Philadelphia,  fresh  killed,  3  to  3 X  lbs. 

to  pair,  fancy . 30 

Western,  4  to  4X  lbs.  to  pair,  fancy ...  .  22 
“  3  to  3)4  lbs.  to  pair,  fancy  ...  .22 

“  fair  to  good . 18 

Fowls— 

Western,  fancy . . . 23 

Heavy  Roasters,  4  to  5  lbs.. . . . 19 

Fair  to  good. . . . 17 

Old  cocks . ro 

Western  capons,  fancy . 

"  “  small . . 


and 


lb. 

-.22 

-.22 

-.21 

-,16 


•35 

•35 

•35 

•25 

•25 

.20 


•IS 
.22 
.18 
•  II 
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Per  dor. 
.  3*00-3.5° 

.  2.50-3.00 

Dark .  1.  *4-1.75 


squabs — 

Prime,  large,  ancy  . 
Mixed . 


LIVE  POULTRY.  Per  lb. 

iprlng  chickens,  nearby,  s)4  to  a  lbs . 

Large  Sprlngeis . . 

Fowls . .  .13 

Roosters . . .  --10 

Ducks . . . 10  -.1* 


POULTRY  SEASONING). 

bell's  Spiced  Seasoning — 

Small  or  No.  1,  *  dos.  In  case . per  dos.  85 

H  T  “  “  .8* 

X  000000000  •  UJ 

Large  or  No.  *,  i  "  . .  "  i.4° 

1 -lb.  cans,  1  dos.  In  case . per  case  4.00 

s-lb.  “  %  “  .. . .  “  3-75 

54k.  «'  £  **  . . .  “  8  7° 


SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4.50 

Extra  Quality,  15  gals.,  kegs .  2.20 

Victory  extra  fancy,  No.  3,  a  dos . dos.  .75 

Spring  Garden,  fancy,  No.  3,  2  dos . dos  .70 

Compass,  No.  3,  cans,  2  dor . 67)4 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Sire,  2  dos.  In  case,  J4  lb..per  dos.  1  .oc  - 
No.  1,  round  conioal,  with  key,  1  dos.  "  * .  35 

No.  2,  «  ••  1  “  “  4.25 

No.  3,  **  “  X  “  “  6  5° 

No.  4,  "  “  X  "  “  8. 50 

P.  P.  Sauce,  2  dos.,  No.  s .  “  1.50 

fctmore’s  Genuine  Bnglish  Plan  Pudding- 

Seedless  : — 

Individual,  per  case  Of  s  dos . . .  a. 00 

i-lb.  cans,  “  s  “  .  2.25 

a-lb.  “  “  1  “  . .  4.00 

34b.  «  "  X  “  .  3  «5 

4-lb.  '*  ••  X  "  . . .  3  85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz 

No.  32,  jars . 97X 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . 88 

Schimmel’s,  No.  ro,  tumblers . 82)4 

National,  No.  10,  tumblers . 72)4 

National,  No.  6,  tumblers . 49 
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Preserves—  Per  lb. 

Schimmel's,  pure,  30-lb.  palls . 13% 

National,  30-lb.  palls . — .  .09 

Southwark,  30-lb.  palls . o'M 

Southwark,  4X4b.  toy  palls,  X  dos .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

Apple,  Southwark.  No.  3,  tins .  1 .03 

Apple,  No.  5,  toy  pails .  2.70 

Apple,  30-lb.  pails . per  pail  1 .08 

Apple,  20-lb.  crocks . — per  lb.  .07 X 

Apple,  Schimmel's,  30-lb.  palls . per  lb.  .06 

Prune,  30-lb.  paUi . . — —per  lb.  .07X 

Jams —  Per  dot. 

Schimmel’s,  pure,  jars,  s  doz .  1.70 

Southwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported.. .  i.8z)4 

Schimmel's,  pur* .  1.80 

Warrock’s  Guava  Jelly—  Per  dee. 

i-lb.  tumblers . — ....  4.00 

X4b.  “  . - .  *.25 

Curtice  Bros.  Preserves —  Per  Dos 

Cherries,  jars . . .  ...  4.85 

Strawberries,  “  . ..« .  4.60 

Raspberries,  “  . - . - .  4.60 

Apricots.  “  peeled . . .  4.  85 

Pineapple,  “  . . .  4.60 


DRUGS. 

FAMILY  MEDICINES. 
Guaranteed  Full  U.  S.  P.  Strength 
Per  doz.  in  cartons 
Essence  Peppermint . . 


Sweet  Oil . . 


Spirits  Camphor.. . 

Spirits  Painters'  Commercial.. 
Paregoric . 


byrup  bquills . 

Syrup  Rhubarb.. 

Syrup  Ipecac _ 

Turlington  Balsa 


Bateman  Drops,  rd  bots . 

Godfrey’s  Cordial,  rd  bots . 

Turpentine . 45 

Macnine  Oil . 


X-ib., 

X-Ib., 


.  sz. 

IOC.SZ. 

25c.  Sf. 

0  85 

■  95 

.85 

•95 

.40 

•85 

•95 

•45 

85 

95 

.85 

•  95 

•45 

.85 

95 

•  45 

.85 

•95 

45 

.85 

95 

•45 

.85 

■  95 

.45 

.85 

■  95 

•45 

.85 

•95 

■45 

.85 

•95 

•  45 

•85 

•95 

•45 

•85 

•95 

•  45 

■o5 

95 

•45 

•  85 

■95 

•45 

•85 

95 

•45 

•85 

95 

•  45 

•85 

.20 

.90 

lots  assorted. 

°3 

t4-lb.  per  ca 

2 

0 

M 

«( 

2 

>0 

14 

2 

80 

3 

0 
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Borax,  Powdered,  bulk . per  lb. 


Blucetone,  bulk. 

Copperas . 


&  R. . 

...per  doz. 
. per  lb 

-ox.  blocks . 

250  bbls . . 

lest  quantity . 

«l 

.08 
.08 
2 .00 

.08X 

-oix 

.65 

.02X 
■°3X 
.02  pt 
°3 
80 
.83 
11 
02 

.OlX 


“  Tar  Balls,  bbls.,  250  lbs .  1 

“  “  less  quantity . 

Castoria,  Fletcher's . — . per  doz.  a 

“  Pitcher’* . — .  “ 

Carbonate  of  Ammonia. . . . „ .  “ 

Epsom  Salts . . . „ . per  lb. 

Glauber  Salta. . . . perlb. 

Glue,  ordinary . - . 09X 

Glue,  white . *° 

Goff's  Cough  Syrup,  25c.  slse . —..per  dos. 

Goff’s  Herb  Bitters,  25c.  slse . - .  “ 

Goff’s  OH  Liniment,  25c.  size .  “ 

Goff’s  Sarsaparilla,  50c.  slse . .....per  doz. 

Goff's  Worm  Synu),  150.  slse .  “ 

Goff 's  Horse  and  Cattle  Pwd.,  15c. size  “ 

Goff’s  Dyspepsia  Tablets,  10c.  slse...  “ 

Gum  Arabic . perlb. 

Haarlem  Oil . - . per  dos. 

Licorice,  P.  &  S.,  50.  stick,  Imported..  “ 

“  M .  &  R .,  5-lb.  ooxes. . per  lb. 

*  “  Lozenges,  3-lb.  boxes,  “ 

Y.&S.,  “  5-lb.  glass  front,  “ 

“  5-lb.  bx.,  4’s,  6’s,  8's,  ie’s,  id's,  “ 

“  Root .  " 

Putty,  25-lb.  cans . per  zoo  lbs. 

“  50-lb.  cans .  “ . 

Petroleum  Jelly,  screw  top,  5-«.  il*e_.  “ 

“  “  io.e.  "  —  “ 

Paris  Green,  ioo-i*5-lb.  kegs . per  lb. 

X4b.  packages .  “ 

X4b.  "  “ 

i-lb.  “  “ 

amaica  Ginger,  Hires',  flasks . .per  dos. 

losln . perlb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 

■*  granulated,  keg*,  1  zoo  '  “ 

Sulphur,  Flour,  175-Ib.  barrels. .  ..per  100  lbs.  a 

“  100-lb.  bags... .  a. 35 

“  less  quantity . 03X 

Venetian  Red . per  lb.  .ex 

Whiting... .  "  .o» 

Husband' s  Magnesia . . . per  dot.  a. 85 

Bull's  Gough  Syrup .  “  1.9° 

Roach  Powder,  Omega,  4-0*.  cans . 80 

“  “  . per  gross  9.00 

Roachsault,  roc.-size,  1  dos . per  doz.  .lo 

Iron  Glue,  McCormick  &  Co’s : — 

No.  5 . 4° 

No.  10 . 75 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand —  Per  dor. 

Insect  Powder . 80 

Root  Beer . 8e 

Talcum  Powder . 80 

Triangular  Quinine . . . — . 80 

Quinine  Capsules . 75 


£ 


1.75 

*•75 

*•75 

3-5° 

1.20 

1.20 

•75 

.50 

•3® 

•®3 

•  *7 

•  «4 

.11 

1.60 

*•55 

•35 

•75 

*4X 

.29 

.28 

•a7 

.90 

.04 

.06X 

.06X 

55 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for 
Tea-store  decoration. 

TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 

For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 

None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 


TEA,  COFFEE  and  SPICE 


CANISTERS  and  CABINETS 
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F.  Yoons'!  Veterinary  Remedies,  whole- 
•ale  prices—  Per  dor 

Abforbino  . . . .  x8 .00 

Absorblne  Jr.  (Mankind) . . . . .  9.00 

Young’s  Kidney  and  Nerve  Powders  .........  1.00 

Taroleum,  small  can  •  •MMeeeeeeeeeeeee  eeeooeeeeeeeeee  6  •  00 

Taroleum,  large  can . .  16.00 

Young's  Fattening  and  Condition  Drops .  4.00 

Young’s  CoDc  and  Indigestion  Cure .  4.00 

Less  s  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Pt*.  Qts.  X-Oal 
1. jo  3.00  6.00 
J  «5  s.50  5.0a 
1. 00  a.  00  4.0a 


DROOQI8T8’  SUNDRIES. 

Add  Phosphate,  Hon  lord's... . par  dos. 

Bath  Brick,  boa  sj  bricks . per  boa 

Sealing  WUiMMItH . .  ’  * 

SUrer  Sand .m. . per  bbl. 

Tar,  pints . per  dos. 

“  quarts . . .  «« 

1*^0“* . each 

::  to!1: . :: 

McCormick  ft  Co.-  . 

Jockey  Animal  Food,  3  dos.  s-Ib.  packages 

and  premiums . per  case 

V.  S,  Nerre  and  Bone  Liniment,  sec.  else... 

McCord's  Magic  Medlctoe.  sjc.  sire . 

50c.  sire . 

McCormick’s  Tasteless  Chill  Tonic,  sjc.  sire 

„  ...  _  50c.  sire 

McCormick’s  Watermelon  Syrup,  50c.  sire.. 
Woodarcare  Headache  Powders,  roe.  else... 


4. IS 
.60 
•oj 
t.ss 
•7  5 
x.  00 
*30 
3-5° 
s.oo 


3-75 

s.oo 

9.00 

4.0a 

s.oo 

4.00 

4.00 

•to 


s.oo  x.fia 
1. jo  s.7S 


3.00 

5So 


Bulk. 

XXX  Vanilla  . . 

XX  Vanilla . . . 

X  Vanilla . . . — 

Lemon,  Ginger,  Win¬ 
ter  green,  Cinnamon, 

Peppermint,  do  res, 

Peach,  Roae,  Apricot, 

Violet . . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Macs,  Cherry, 

Strawberry,  Fruit . 

Tea . 

Bat.  Vanilla,  Kitchen  Queen,  No.  as,  per  dos. 

“  •*  "  No.  sX,  “ 

“  “  “  No.  X,  « 

Lemon,  ■*  “  No.  s$,  “ 

“  "  “  No.  sX,  « 

“  “  “  No.  X,  “ 

mgereoll’s  Flavoring  Extracts 
High  Grade  Vanilla . ...per  dor, 


*5  s.ss  4.00 


Select  Vanilla . 

“  Lemon . 

“  assorted . 

“  small  slae. . 


xessoeoooeoosoeooosoo 

teeeeessseeeeeeeeeeese 

■saesoooooeseeseeeseee 


6.00 

xo.oo 


TS* 
loo 
s.oo 
.80 
•  45 

♦s 

I.JS 

•8S 

•5 

•45 


EXTRACTS  AND  B88BNCE8 

McCormick  ft  Co.,  Bes  Brand —  Per  dor 

Vanilla,  Rose,  Pistachio . roc.  tire  .85 

iSc.  sire  1.00 

T  ..  .  rsc.  sire  *.75 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  sire 


Sauer's  Flavoring  Extracts : — 

No.  1,  Leman  and  Vanilla, . 

No.  t,  Vanilla  and  Rose . 

No.  a,  Lemon  and  assorted . 

No.  4,  “  «'  . 

No.  4,  Vanilla . ..."i 

Assorted  cases.  Nos,  x  and  s . 

Nos.  I,  a  and  4 .... 


ISC.  sire 
ISC.  slxe 

..per  dox. 


.80 

*•75 

s.oo 

-45 

T 


...  WQDW  RBHBBT  ABB  TABLETS 

Blair  s  Liquid  Rennet . . . per  dos. 

Hansen's  Junket  Tablets,  I  dos.,  per  dog. 
Blair’s  Rennet  Tablets,  3  dos.,  per  dos. 

Union  Tablets.  I  dos.,  sc  _ _ _ 


•73 

■7S 

•4S 


CIDER. 

Per  gal. 
.  .18 

.  .20 
Per  case 
■  3-50 

Anchor  Brand  Golden  Russet,  i  5o x.  quarts  2.7< 
a  dor.  pints  .  4  -as 


Corson’s  Champagne . 

"  Dry  Hard . 

Bottled  Cider — 

Duffy's  1842  Apple  Juice,  i  dox.  quarts. 
“  “  a  dox.  pints... 


Mott's  Brand  Golden  Russet,  x  dox  quarts*.  3.75 
“  s  dos.  pints...  4. as 


CHEWING  GUM. 

Adams’,  counter  jars,  xoo  5 -cent  packages .  a  7s 

Fleer’s  Chiclets.  3  lbs.,  bulk . . .  x.as 

Pulver’s,  ao  5-cent  packages . per  box  .’55 

Pulver’s,  cartons,  5  boxes .  a .  75 

RICK. 

-  ,  Par  lb. 

Fischer  s  Fanciest  Head,  i-Ib.  pockets . 07J4 

Queen  Quality,  extra  fancy,  i-lb.  pockets .  07V 

Coronet,  choice,  i-lb.  pockets. . .! . .... 7.7.7  .'m  1/ 

.  '  ,  .  3-lb.  “  . ..... . oty, 

Imperial,  fancy  Japan,  x-Ib.  pockets .  06 

"  3-lb.  “  . e6« 

„  “  "  g-lb.  “  . 0.C 

Pearl  Head,  s-lb.  cotton  sacks .  0*V 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  100-lb.  bags . . . . .  06 

Choice,  100-%.  bags .  0, 

Prime joo-lb.  bags . 77.7.  ;o4j* 

Fancy,  xoo4b.  bags ...... . . _ . .,1/ 

Choice,  xoo-lb.  bags . Z1  os* 


SALT. 

_ _ _  _  WORCESTER  SALT. 

Worcester,  bbls.,  oontaln  s8s  lb*., . e.5<, 

fiobsgs,  s  lbs.,  Urn...  4.ee 
»«  “  14  “  ...  3.7s 

3®  "  10  "  ... 

xx5  tV  tf  4  00 
Worcester,  Irish  Linen,  bags,  S50  lbs . 7.’  sijo 

_  "  ••  *•  *8 « i®’ 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags.  In  bb!s.„ 

per  bbl,..., . 3.00 

Pretxel,  nbls.  contain  s8o  lbs. . .  s .  40 

“  sacks,  180  lbs .  i.«j 

Cheese,  bbls.  contain  280  lbs .  s .  40 

lT°ty  Salt,  dime  sise,  36  wooden  boxes  to  case  s.  so 

New  Ivory  Salt,  S4  large  cartons  to  case .  i.to 

Silver  Springs,  quick  free  ring  Ice  cream  salt 

30  in  baiTel .  . „..per  bbl  t6o 

Less  than  5  bbls,  the  list  net ;  5  to  9  bbls.,  3  per 
cent,  discount ;  10  bbls.  or  more,  754  per  cent,  discount 
may  be  allowed. 


It 

I* 

tt 


Worcester  Packing  Salt,  70-lb.  ootton  bars., 
“  “  "  140-lb.  “  <‘M 

Agricultural  Salt,  aoo-lb.  burlaps . 


'.to 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  s  dos . dos.  .8734 

Durkee’s,  large,  1  dox . per  dos.  4.0a 

small,  s  dos .  <«  ,,40 

Schlmmel’s,  small,  a  dos . . . . per  dos.  •  87 u 

My  Wife’s,  large,  i  dos . 7.777.™““. 

My  Wife’s,  small,  s  dor .  ,  .. 

Snider's  Salad  Dressing : — 

Pints,  1  dos. . perdes.  j.40 

J4  pints,  •  dos .  «  I>40 

Luncheon,  3  dos . . .  <«  „ 

Gallons,  6  logs  in  crate . per  jug  1  .*5 


SAL  SODA. 


Bbls.,  3fi  lbs 

Eegs,  170  lbs . . . 

»o-».  boxes,  balk  or  granulated  „... 


stseeeeee 


10 
ptr  io 


•I’* 

,6l 


SAUCES. 

Lee  ft  Perrins’  Worcestershire,  large..  <« 
middle  " 
small.,  ,c 

Worcester  Sauce,  Campbell’s,  No.  8,  >  dor. 

North  of  England  Sauce,  No.  8,  dor . . 

Chef  Sauce,  2  dor.,  doz . 

Snider's  Chill  fiance 

Hnts,  1  do* . .  doi 

%  pints,  2  dox . . .  «i 

Gallons,  6  jugs  In  crate . per  jug 

Snider  s  Oyster  Cocktail  Sauce: _  1  * 

Pints  2  dor . per  dor. 

34  pints,  2  dor . .  <1 

Gallons,  6  jngs  in  crate . ....."[.’.’.’.per  jug 


7  5* 
4-50 

s.50 

•77H 

•7734 

.75 

5.40 

1.40 
1. 00 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best. .  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 
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BORDEN’S 

Peerless  Brand 

Evaporated  Milk 

AN  UNSWEETENED  CONDENSED  MILK  _ 

FroduS  ^  2-TTn  °f,5°nfnSed  Milk'  who  for  B0  lave  devoted  all  their  Energies  to  the 

nctton  of  the  Highest  Quality  Sanitary  Milk,  i„  whieh  Qail  Borden  was  The  Pioneer. 

A  Point  of  Interest  to  Jobber,  Retailer  and  Consumer 

BORDEN'S  CONDENSED  MILK  CO. 


EST. 1057 


LEADERS  OF  QUALITY 


New  York 
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SEEDS. 


C*nasy,bush.6o-lb  *.75 
Cairn vsr- . 1a 

ay 

Coriandai.blaaobod  aj 

Flax. . as 

Heap,  bush. 40 lbt.  1.60 


Mallard,  Brawl... 
Mallard,  Y allow.. 
Rapa,  par  lb . 


.07X 

•a? 

■  »SK 


Poppy,  par  lb . 10 

Sunflower,  par  lb..  .ejX 


SODA. 

Bl-Carb.,  no  lbs.,  kegs . per  lb. 

Bi-Carb.,  bulk,  25-lb.  boxes .  “ 

Babbitt’s  Soda,  k  lb.  pkgt.,  15  lbs .  " 

Arm  it  nammar  od.,  M  s,  3b  lbs... . par  lb, 

"  lbs.,  36  '*  .  “ 

"  M,K,3«lba .  ;; 

fs  bd.,  i't,  15-lb.  bx«. 


Saleratus,  Babbitt’s  l 


.01% 

“3 

•  °5ji 

■  05H 
•04  H 

:38 


SOFT  DRINKS.  Par  dot. 

Root  Bear  Extract,  Hirst',  1  dor . . .  1.50 

H Iras'  Root  Baer,  Carbonated,  a  dos . 87# 

Hires’  Ginger  Ala,  Carbonated,  a  das . 87X 

Wolchs  Grape  Jules,  case  quarts,  s  dos .  4.50 

“  "  “  pints,  1  dos . —  4.75 

"  "  "  H-plnts,  3  dos .  4.25 

“  “  “  3-oonca,  8  dos.. .  6.00 

“  "  "  34-gallous,  1  dos....  8.00 

"  “  “  gallons,  6  gal .  7.50 

5  per  cant,  discount  on  5  case  lots, 

Clicquot  Clnb  Co. : —  Per  case 

Ginger  Ala,  extra  dry,  plots,  a  dos .  2 . 10 

Sarsaparilla,  extra  quality,  pints,  s  dor .  a  .10 

Blood  Orange,  extra  auallty,  pints,  s  dos...  s.so 

Birch  Beer,  extra  quality,  pints,  a  dos .  a.  10 

Lemon  Soda,  aatra  quality,  a  dos .  a.  10 

Root  Bear,  extra  quality,  pints,  a  dos . .  a  .so 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatab,  X  Cross . . .  2.50 

Bon  Amt,  10-cent  sis*. . 'ji  gross  a. 50 

Electro  Silicon,  s  dot . . . per  dos.  .72 

Puts  Liquid,  large,  3  dos . per  grots,  16.50 

Puts  Liquid,  large,  3  dos . . . pardos.  x.45 

Pats  Liquid,  small  •  aaaaaaaaaeaaoaaaaa  eeeeee  per  groat,  7.00 

Puts  Liquid,  small . per  dos.  .60 

Puts  Paste,  large . per  dos.  .55 

Solarise  Whit*  Liquid  Metal  Palish— 

No.  o,  sixth-plat  cant . . . per  grots  9 .00 

No.  1,  half-pint  cant .  “  18.00 

No  a,  pint  cans . „ .  “  32.00 

No.  3,  quart  cans . per  dos.  4.50 

No.  4,  half-gallon  cant .  “  7.50 

No.  5,  gallon  cans .  “  13.50 
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Solartne  Bar  Polish— 

No.  i],  i-R>.  pasteboard 
east,  30  lbt . 


1,  )  dos.  In 
...par  grots  18.00 


SOAP— Laundry.  Ban.  5  bxs 


Acme . 

Acorn . . . 

American... . _ 

Bee . 

Best,  Babbitt . 

Babbitt’s  New  York  City.. 


..SOS 

..ISO 

,.xeo 
..  7a 
..100 
.100 
..  60 


4» 

::::::::::::::  g 

. . 100 

eeoeeoee  eeeeee  IOO 

. xoo 

. xoo 

. . es....IOO 

. . xoo 


Big  Master . . . „ .  70 

Brown .  60 

Borax,  Dreydoppel . . .  40 

“  Pearl,  Young  &  Co . - .  40 

"  Day  It  Prick,  Novelty 

“  Handsome . 

“  Eayanson, large . 

<•  “  a  null . 

“  Klrkman't . 

“  Red  Seal . 

“  Swift's  . — . 

Circus . 

Cotton  Oil . — . 

Coal  Oil  Johnny . 100 

Cygnet . — . 100 

Dobbins'  Electric . too 

Dewey . „ . too 

Fairy . 100 

Fell-Naptha. . — . . too 

Five-caae  lots  freight  prepaid . . 100 

German  Family . . . —....— . too 

Good  Morning  . too 

Glyoerine  Tar .  .............. ........... ....too 

Gloat . .......... . . . 100 

Grand  Pa’s . 50 

“  100 

Ivory . too 

“  too 

Lenox . 100 

Life  Buoy .  50 

"  too 

Lautz’s  Naphtha . too 

Magic  Cleanor . 100 

Marseilles,  laundry  size . 100 

'•  5-cent  size . 100 

“  toilet  site . 100 

Mayer's . 100 

"  . - .  50 

Miller's  Naptha . . . too 

Naphtha,  Swift's . 100 

Naptha,  P.  &  G . 100 

Octagon . . . 100 

Old  Mill . too 

Ozone . 100 


3-So 
•■45 
1.85 
a.  80 
j.90 
3-43 

a. 95 

a.  90 
a. 40 
2.60 
a.  80 
a.  80 
3.10 
475 
3-7S 
3.80 

3.80 
4.00 

3-S» 

5.80 
3-57X 
4.00 

4*5 

a. is 

4.00 

4.00 

3-95 

4’3» 

3-85 
3-75 
3-50 
3  «5 
3-8o 
7.00 
4.00 
3.0J 

a  .00 
4.00 

3.80 
3.00 

5.80 
4.00 
4.00 

3.80 
1 .90 
3-75 
3-75 
4.00 
3-90 
3-3° 
375 
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Oleine,  Conway's . . . . .— .  60  a. 45 

“  Golden. - - 6a  a. 55 

"  Eavenson’s. . „ . . . —  60  a. 3] 

“  Kirk's . <c  2  07X 

"  Philadelphia,  60  blocks . . .  a. 60 

“  “  72  block* ....— .  2.60 

“  Penney  lean  I* . .  60  z.6e 

“  Procter  ft  Gamble . .  60  3.0a 

“  Yeung's  Best . . .  60  a  .80 

Pride,  Swtffa.. . . — — . . too  3.75 

Pole . . „ . . iso  a .  45 

Quaker  City,  boxes . — .......... 10a  2.9a 

"  tuba . . 150  4.60 

Sunlight,  oval.. . . —...see  3.85 

“  twin  ban....—. . - . ....100  3.95 

Santa  Claua.  egaaaeat  aoaaawwwaaaaoaaaaaaaaaoaaa  aaaooaaee  10a  3.10 

Saratoga . zao  a. 45 

Star . — , . rao  3.00 

Sonny  Monday . . . ...100  4.00 

White  Clond . - . sea  3.85 

Wool  Soap,  Urge . . . soo  6.75 

Wool  Soap, small . 100  4.00 


TO  I  LBT  8DAPB. 

Buttermilk  Coemo . gross 

Buttermilk  Coemo . doc. 

Buttermilk,  Swift's.... . . . gross 

Castile,  imported,  Conti . . . lb. 

Castile,  Conti,  original  boxaa . lb. 

Cutaneous,  Dr.  Raub’s.. . dos. 

Elderflower,  largo  cake . gross 

Fleur-de-lis . . . gross 

Fleur-de-lis . dos. 

Hearts  and  Flowan . — . . gross 

Maxine  Elliot . gross 

Oatmeal,  3  cakes  in  box . . . gross 

Olive  OU  Castile,  white,  groan  or  asottlad.  9 

K-lb.  bars  to  box....—..... . lb. 

Turkish  Bath . dos. 

Sweetheart,  5a  cakes . . . box 

Witch  Hasal,  3  cakes,  %  grass . grass 

Witch  Hazel,  Swift’s . groat 


•-7J 

.6* 

4»S 

•«3X 

•”  y* 

.70 
4.40 
4-5° 
•45 
10.  *5 
8.10 
a.  65 


»-75 
3*5 
4.  *5 


SCOURING  SOAP. 

Day  ft  Frick’s  Flint,  36  ban . .  2.24 

Young’s,  48  bars .  1 . 80 

Brooks’  Crystal,  100  ban . . .  3.35 

Philadelphia  Standard,  60  ban . 60 

Sapollo,  36  ban .  2.25 

“  Hand,  36  ban . . . a.sj 

Wrlgley’s,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  a. 35 

SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

"  72  "  . ;....  2.70 

"  100  “  .  2  65 


= 
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Soaplnc,  No.  7,  100  packs . . . 

Soaplne,  No.  11,  100  packs . 

Soapins,  No.  17,  36  packs . 

Babbitt's  1776  Powdar,  soo  . 

Flnola.  100  packages . . . — . . . . 

Gold  Dust,  Fairbanks,  zao  12-os.  paokagts  ... 

“  **  24  4-lb,  “ 

Naptha  Borax,  iao  packages,  large....,——.. 
“  100  5-cent  packages.— ...... 

Klrkollne,  whits,  S4  4-lb.  packs . . 

KIrkoline,  Whits,  iso  5-ctat  packages . 

Young's  Pearl  Borax,  60  i-lb.  paokagea.— .. 
Snow  Boy  Washing  Powder,  04  4> _ — _ 

*8  it  go  mm 

wwMMsxeessMii 

“  “  100  it—.—. . 

Nina  O’clock  Tea,  100  packages 

I-V  Washing  Tablets,  3  dos.. . —..pas  dos. 

Swift's  Washing  Powder,  100  n... . 

Swift’s  Washing  Powder,  24  4a . 

Penn yw ash,  1  gross  and  144-1  cent  cakes  free. 

Powerlne.  100  packages . . 

Old  Dutch  Cleanser,  48  packages., 


SPECIALTIES. 

Anker’s  BouWlon  Capsule* . . . . 


g.oo 


PURE  GROUND  SPICES. 

BbS.  Boxs. 

Pepper- 

Black,  High  Grade . 14  .15 

Black,  Low  Grade . 10  .11 

White,  High  Grade . s8 

White,  Low  Grade .  18 

Red,  High  Grade . si 

Red,  Low  Grade . it 

Cinnamon- 

High  Grade . at  .03 

Low  Grade . sj  .14 

Cloves — 

High  Grade . as  ,23 

Low  Grads . si  .17 

Allspice — 

High  Grade . 1 1 14 

Ginger — 

High  Grade . 25)4 

Low  Grade . 10 

Mace — 

High  Grade . 75 

Nutmegs — 

High  Grade . 30 

Mustard — 

Yellow,  High  Grade . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamoa,  Mustard,  Clovas,  Gin¬ 
ger,  Allspice . J4  lb. 

X  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . %  lb. 

Klb. 


•»5<  -MX 


26X 


•13 

•77 


.so 

•  IS 
*5 


•33 

.22 

’x7 

„  17 

Per  dot. 


:S 

•40 

•75 


No  Friends  Among  the  Wheelwrights 


Wheelwrights  don’t  think  much  of  the  “J.  M.”  delivery 
wagon ;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 

Send  for  catalogue. 


TWENTIETH  and  FILBERT  STS 

PHILADELPHIA,  ... 


No  Loss  on  Loose  Goods 


Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 


WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 
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« dos. . 

i  “  i  dot _ ...... 

6  lb.  CUU,  tall  weight . — 

io  "  “ 

Colman’s  Mustard,  D.  S.  F. 
i-lb.  tin*.., 

X-Jb.tta*. 

I  Hb. 


..—...per  lb. 


p*r  dos. 


i*. ••••••••  •••*«• 


MUSTARD — Prsparsd.  Forties. 

Campbell's,  jar,  a  dos . 87% 

Goldan’a,  No.  6,  with  spoon,  o  dos... . 95 

Gulden's,  No.  so,  with  spoon,  s  dos . 88 

Beer  Mar,  fancy,  large  sise,  s  dos . 65 

Lemonade  Glass,  tall,  t  dos . 75 

Hoiseradish  and  Mustard,  No.  8,  with  spoon, 

1  dos . so 

Milk  Jar,  (lass  top,  s  dos . 85 

Water  Tumblers,  glass,  No.  10,  4  dor . 4254 


WHOLE  SPICES. 

Pepper,  Black..., 

Allspice . . 

Closes . . 

Mac* . 

Nutmegi,  large . 

*•  Medium... 

Cinnamon  Bark,  CUaa 

“  CAntOH., . . ********** 

Java  Thin  Quills,  5-lb.  roils. 

Saigon. . 79 

whole  Mined  Voices,  bulk,  6-Ib.  boxes.. .......  .11 

Green  Ginger  Root . . 0534 


>*•••*••••••*•**•••*•••  ••• 

••*•«*•••••*•••*• ••••••••• ••*••••*• 

1 **••••••••••*•••••**»* ••••••••*••* 

•  •  •••••••••••••••«•»**»••••*•«•***»*» 

•  •••••••••H********** 

•••••*•••  ••••••*••••••••***  •••••••*•** 

•  ••••••••••••••••see***  **• 


Far  lb. 
.ot 
•07 
•  I*X 
■48 
•«T 
»x4 
•«3 
.is 
30 
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LAUNDRY  STARCH. 

Gilbert's  Laundry,  40-lb.  box** . .ojM 

“  Patent  Gloss,  crates,  is  6-lb.  wd.  bxa.  .  05  K 

“  Unen  Gloss,  3-lb.  cartons . - . oi% 

Klngaford’s,  Pur*,  3.1b.  cartons . ctJ 

“  £«*•  Gloss,  lb.  packages . .  .06  ' 

Silver  Gloss,  is  6-lb.  wd.  bxa. ...  .  07 

Dturyea’s,  Superior,  3-lb.  cartons . . . .  .06V 

“  Sann  Gloss,  lb.  packages . .07W 

“  Superior  B,  bulk . 03V 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxss . 07^ 

Niagara,  laundry,  50-lb.  bulk  ****** *<»*»*»»*e**o****  *  •>3H 

„  1  J>.  packages,  aS  lbs . .04ft 

"  3-  b.airtons,  48lba. . .  04H 

6-lb.  boxes . . . . . *,..  .05 % 

Celluloid,  64  10-cent  packages  . . .  4.30 

,64  S-csnt  “  „ . . . .so 

Klaatlc,  64  10-cent  packages . „ . — .  5 .00 

“  64  5-cent  “  .  s  .50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish,  so  cakes . par  box  .50 

Murdoch’s  Starch- 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes...  .07K 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  is 

boxes  In  crate . . . o3ir 

Velvet  Gloss,  about  soo  lbs . 07V 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes. . 06V 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs .  3 .85 


CORN  STARCH. 

Davis,  48  j-o*nt  packages . . . ...per  cai* 

Davis,  36  10-cest  packages — . ...per  case 

Dnryea's,  4»-lb.,  i-lb.  packages . 

Niagara,  40-Ib.,  i-lb.  . . . . 

Cream,  i-lb.  ” 

.  »  *W*»  *  *“  *  . •••••••MUM 

Ktngsford  s.  40-lb.,  i-lb,  "  . . 

Murdoch’s  Oswego — 

I  lb.  packages,  40  lb.  boxee . 

1  lb.  packages,  sodb.  boxes. . . . 

Bbls,  about  soo  lbs . . . 


1.80 
a. t* 

•  *<>34 

•»4K 

3-45 

.06H 

■°7% 

•  07  54 

.06K 


STOVE  POLISH. 

Basuaellns  Pasta,  small,  X  groas . 

Enameline  Pasts,  large,  gross . 

Enameline,  Liquid,  large,  V  gross . 

Enameline,  Liquid,  small,  X  gross . 

EleoOc  Paste,  X  gross  boxes . 

Magic  Paste,  X  grosi  boxes . 

Parlor  Pride,  large  slae . l.per  doi. 

“  - . per  gross 

„  small  sla# . per  do*. 

Cllmcx  Enamel  ^  gro., . . . per  gross 

Jack,  X  gross,  per  gross.... . . . 

Rising  Son . 

Sun  Paste,  5-cent  sire . 

"  10-cent  size . .  ' 

X-Ray  Stove  Poliah — 

5-cent  size,  No.  5,  per  box  ol  X  gross... 

Per  box  of  X  gross . . . . . 

14  dozen  to  gross . 

10-cent  sise,  No.  10,  per  box  of  if  gross 
Per  box  of  X  gross. 

Per  gross.. 


..per  gro. 


>•****  *******  **•••**•»**< 


Pozgzo 

4.00 

7.00 

6.65 

4.90 

4*o 

4- 75 

•87X 

10,  *5 
•70 
9.40 
6.60 

5- 75 
4-So 
7. to 

1. *5 
*.50 
S.00 
*»S 

4-jo 

9.00 


—59— 


F.  F.  Dailey  Co.— 

2-in-i,  smaller  size . 

a-in-i ,  large  size . 


. per  doz.  .75 

.  “  1. 75 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkg*. 

Excelsior,  14  packs. .  «• 

McAllister,  36  packs .  '* 

Rosonatelna,  ilb.  pkgs.,  s  doz . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  dos... .per  dos. 

Red,  quarts,  3  do* .  “ 

Silver,  pints,  3  do* .  “ 

“  quarts.  3  do* .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

Toothpicks,  Perfection,  s  do* . per  doz. 

Royal  Glue,  z  do*.. . per  do*. 

Paist't  “  1  “ . *i« 

Carpet  Tacks,  Wooden  Keg,  X  gross  esse, 

assorted,  6,  8.  zo's . . . por  caso 

Carpet  Tacks,  Silver  Stool,  4  os . per  doi. 

8  01 . . . 

I  01... . . . 

10  os.. . . . 

IS  OS . 

Matting  Tacks— 

No.  10,  steel . per  doz. 

No.  11,  steel . per  do*. 

No.  is,  steel . per  doz. 

G.  B. Weiss  ft  Son— 

Sole  Leather,  No.  z,  .*5;  No.  a,  .*3;  No,  3, 
Cut  Sole  Leather,  out  Into  tans.  6  inches  high 

5X  Inches  high . ‘ . . 

j  Inches  high . 

434  Inches  high . 

4  Inches  high . 

3X  Inches  high . 

7  Inches  high . 

Fly  Ribbon . per  gross 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

Sticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 

ROPR,  TIB  YARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  so-ft.  hsnks,  dot. 


•®4X 

•*5X 

.0534 

•05 34 

•35 

.70 

.35 
.70 
.60 
1. 8s 
•  4*34 
.80 
.40 

.90 

.06 

.0654 

•0734 

•o8>4 

•“934 

.10 

,io34 

•x3 

.si 
1.50 
1.48 
1.4s 
X*S 
1. 18 
1.05 
.00 
4.80 

2.20 

3.00 

*•35 

.30 
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Cleveland,  extra  One  cotton  twine. . per  lb. 

Orange  Brand,  fin*  cotton  twine . .  “ 

Texas  Medium,  cotton  twlno .  « 

Cotton  Candle  Wick .  «• 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “ 
Fine  Hemp  Twine,  8  balls  to  lb..  In  5- 

lb.  bunches . . .  ** 

Coarse  Hemp  Twlno,  8  balls  to  lb.,  la 

5-lb,  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  •* 

Best  Jute  Plow  Line,  8  yd*,  to  lb. .  “ 

Jute  Clotheslines,  90  ft.  to  hank _ por  doi. 

Jnt*  Clothesline*.  108  ft  to  hank .  “ 


.81 

.ao 

.16 

.to 

•  *S 


.16 

•0* 


1.60 

1.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668 . . . . ...  .  4* 

Extra  Fancy,  No.  669 . . . 40 

Fancy,  No  670 . . 

Strictly  Choice,  No.  675 . . . . . 38 

Choice,  No.  664 . . 

Good,  No.  670 . . 

Cane  Juice,  No.  683 . . 

Black  Strap . . . XI 

B.  H.  F.,  Hon*  Food  Molasses.. . Z.  .i» 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  do*.  No.  3  sorew- 

top  oans,  both  freight  paid. . 

Gold  Mine,  in  bbls . .  ]  JO 

Choice,  No . . . 

Prime,  No.  10# . ZZ 

PORTO  RICO  MOLASBB8. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

Weet  India,  choice,  No.  634,  compound .ao 

Went  India,  choice,  No.  310,  compound ,*« 

Porto  Rico,  No.  668 . * . . . 

GLUCOSE. 

Three  Star  A,  for  confectionery .  1.75 

Five  A,  for  confectionery .  a .  85 

HONEY. 

Domestic,  barrels . . . per  gal.  .69 

Selser's,  lunch  bottles,  a  do* . per  dos.  .95 

Selser’e,  medium  bottles,  2  doz . per  dot.  1. 35 

Schlmmel’s, io-  ox.  bottles,  s  doz.  In  case .  1  ,.c 

“  6-oz.  ••  “  «< . „ 

REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars  ;— 

4  dos.  in  barrel . per  dos.  .8734 

’  “  <*»; .  “  .90 

Karo,  to  cent  size,  2  doz . per  case  1 .90 

Karo,  25  cent  size,  1  doz . per  case  1.30 

Karo,  10  cent  size,  X  doz .  per  case  x.  30 

Lyle’s  Imported,  No.  a  cans,  2  doz.. ..per  dos.  1.8234 

Globe,  No.  234  tins,  2  doz .  “  1 .1234 

Globe,  No.  5  tins,  1  doz .  “  2.20 


COrfCE  AND  TEA  BINS 

THAT  niOVf  Wilt  “METAL" 

Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 


them.  Our  bins  are  constructed  of  the  heaviest  tin. 

And  for  Over  Fifty  Years  They  Have  Proven  Their  “  Metal  ” 

Write  for  catalogue  showing  variety  of  designs 

HENRY  TROEMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 
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Banner,  In  jar*,  compound 
White  Cion 
Purina  Pam 


,  Hi  . 

Whitt  Clover,  in  Jan,  compound . . 

~  cakeS' 


.ptr  dot. 


lyrap,  36  pit . 

*4  qtt . . 

»  . 

6  gnu . . 


1 .00 
•9*X 

*•*5 
400 
7.00 
it. 00 


MAPLE  SYRUP. 

Goldtn  Tret  Maplt  Syrup,  dot .  t.»5 

“  “  mcdlam,  dot.  1,45 

"  “  small,  dot . 5034 

Ytrmont  Maplt  Syrup,  gal.  tins . ....ptr  gal.  1  ,»5 

“  "  ji-gal.  tin*. ....per  dot.  7.75 

Hattn’t  Maplt  Syrap,  qt.  bottles .  “  4.00 

"  “  pt.  bottles .  “  a.  to 

Towle's  Log  Cabin  "Camp”  Syrup —  Ptr  dot. 

Gallon  cans,  6  In  cast . .  13.50 

Half-gallon  cans,  it  In  cast .  7.15 

Quart  cans,  14  In  cast .  4-i*X 

Pint  cans,  14  In  cast . . .  a. 50 

Quart  bottles,  is  In  cast . .  4.50 

Pint  bottles,  *4  in  case . „ .  a. 75 

Jacket  cant . . . per  gallon  i.oe 


s-o*. 

£*.: 

id-o«., 

tf-OI. 

Gall  01 


CRESCENT  MAPLKINE. 

Ptr  dot. 
3.00 
g.ag 

•jo 
.00 

.  t  ttttttt  ettttttt  ttoottttt  35-00 

XX  .00 


l5 

18.0 


OIL  OF  MAFLBINB. 


x-oo.. 

s-o«., 

4-OX  . 


Per  dox 
»•  a. 70 
to  4-5° 

4-OX  ....  tt  esee  . ....  1 1 1  tttteto ...... ott.tttoo  tte.tt  .toioo  ......  8  .  Ij 

•  -OX  ......MOO....tO.OO..e...OO...O.OO«tO.  .•••••*  M.IN...H.I  X  J  >  OO 

1 6-os  .......••I...M.O....... MOO. ...OO.. tt.....*.. ......  ......  IT  •  00 

3S-OS .  48.00 

Gallons . ...each  15.00 


WOOD  AND  WILLOW  WARE. 
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No.  WASHBOARDS.  Per  dot. 

69,  Good  Enough,  doubt.,  spring  protector...  3.65 

57,  Peerless,  double . .  3-75 

80,  Seal  Globe,  double,  swing  protacter . .  3.30 

61 ,  Peerless,  double,  spring  protoctor .  4 . 45 

no,  Peerless,  single,  spring  protector.. . .  3-55 

w,  Northern  Queen,  tlnfT.,  protector . .  3.10 

tor,  Tidal  War.,  single,  protoctor . .  a. 75 

118.  Good  Enough,  single,  protector... .  3.15 

175,  Glass .  3 -Jo 

Murdock . .  e  ■  75 

Cdeiy  City .  3  -00 

126,  Single  Ruby .  a. 60 

128,  Anchor,  single  head. . .  a.  15 

130,  Little  Gem,  pall  beafd .  s-35 


BUCUTS.  Per  dos. 

O.  G.,  s  electric  hoop. . .  1.75 

O.  O.,  3  electric  hoop. ....... . ... .  1.9° 

Clear,  a  hoop  leSMIMIMISMISHSISIHMMSMIHMIMSMMi  1.65 

Clear,  3  hoop . . .  1  ■  75 

Electric  Cedar,  a  hoop  MW ..., ...MH.  1-4® 

Electric  Cedar.  3  hoop... . ................  ■  .60 

Pine,  3  galvanised  hoope - - - — ..  a. so 

Galvanisod,  ia  quart  .........m...~~«........  r  .90 

Galvanised,  14  quart . . . ... .  a .  10 


Ne.  BUTTER  DISHES, 

i,  Solid  ovaI...„_ . . .... . . 

Sy  SOlld  OVai . . .  MM.imMUwm  »»«»»« 

3,  Solid  oval..... _ ....... _ _ — . 

5,  Solid  OTlluMSMMHiHMMMHStsesen . . 

Far  M 

1.00 

i.te 

1.40 
x  80 

6,  6  In.,  White  tampico.. . 

7,  7  In.,  While  tampico. . „ . . . . 

8,  8  In.,  White  tampico. . . . . 

6,  |  In.,  Family,  extra  heavy . . 

8,  6  la..  Family,  extra  heavy . . 

to,  7  la..  Family,  extra  heavy.. . . . 

1. ax 

1.40 

ia,  8  la.,  Family,  extra  heavy.. . 

6,  5  in.,  A,  hair  briatle. . .’. . . 

8,  6  In.,  A.,  hair  bristle. . 

10,  7  in.,  A.,  hair  bristle. . 

*•35 

ia,  8  in..  A.,  hair  bristle. . . . 

Crates  contain  tjo  each. 

6,  3  In.,  Ideal,  all  bristle,  3  row. . 

8,  6  In.,  Ideal,  all  briatle,  3  row . 

-63- 


BRUSHES. 

No.  SCRUB  BRUSHES. 

as,  White  oornar . „ . 

.3,  Medium  site . - . . . 

XJ,  LXTXD . . . . . 

13,  Marble,  medium  . . 

00,  White . .... . 

Handy  House . . 


Per  dot. 

::  :2 

1 .00 

•  90 
-  « 

•  <4* 


No.  STOVE  BRUSHES.  Pardos 

to,  Black  bristle,  curved  end,  wood  handle . go 

21,  X,  crescent  shape .  1.75 

I,  strap  handle,  grey  fibre .  1.20 

e,  strap  handle,  grey  fibre .  1.65 

6,  all  hair,  extra  quality .  2 . 75 


He.  SHOE  BRUSHES 

0,  Manieaa  fibre  . . . 

1,  Mexican  fibre,  targe _ ... 

4,  Bristle  outside . . . „ 

5.  All  bristle . 

16X,  All  bristle,  extra  value . 

18,  All  bristle,  spotted  white.. . 


leeeeweeeeeeeeMeeseoeeeesM 


Per  dei. 

•90 

1.30 

1.65 

1.7* 
a. is 

2 .80 


He. 


WHITEWASH  BRUSHES.  Per 


dot. 

•4° 

.48 

-15 

.80 

•95 

.10 

40 

•65 

.00 

•35 

.90 

*5 


-64- 

TOBACCOS— PLUG. 

Battle  Ax . 

Deer  Skin . 

Gold  Rope . . . 

Jolly  Tar 

Newsboy  . ....  ■•««,  *....*»..  ......... ........ 

Old  Honesty . . . 

Piper  Heidsick . 

Spear  Head . . . 

Standard  Navy . 

Toddy . 

Vino© . 

Town  Talk . 


Per  lb. 
37 


37 

35 

3« 

■8 


■  •  eeeeeeeeeeee  •< 


>a***e****a*a*ttt*a*e*********e*e** 


SMOKING  TOBACCO. 

Briar  Pipe . . . 

Duke's  Mixture,... . 

Greenback  •  «eee  eeeeeeeeeeee 

Green  Turtle. 

G.  &  A.  Navy,  3X  on... 

Honest . . 

Polar  Bear._„ 

Ripple . 

Sensation  . 

Wild! 


******* •*••••■ 


*************** 


>•********* 


Perth 

•  3* 

1 

•  34 
•39 

••9 

■39 

■39 

•39 


BROOMS. 

Lktl*  Gem,  parlor,  2  string . 

NU.  No.  6,  spilt  handles . 

Leader,  No.  6,  3  string  red  handles.. . 

Princess,  No.  4,  fancy  handles . . . 

Parlor,  No.  3,  e  tie . 

Toy  Brooms . . . . . 

Whisks,  2  sewed . 

Stable,  2  tie,  rattan  centre . 

Stable,  3  tie,  rattan  centre . 

F actory  .heavy . 

Handy  Wall  Broom  Rack,  for  r*  brooms. 


Per  dot. 
.  a. 40 

•  «-45 
e.40 

•  *-75 
.  1.85 


.90 

•9° 

3-5° 

4.00 


2.90 

.90 


5  gross 


CLOTHES  PINS. 


EOO  CRATES. 

Perfection . 

Perfection,  10  sets  filleis . 


Per  box. 

.  .46 


1 .00 

*•35 


DXX 


DXXXN  DXxXn  DXxXN  DXxXn  DXxXn  DXX. 


DXxXN 


A  new  product  from  an  old 
house 

DIXON’5 

POWDERED 

5tove  Polish 

The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and  earn  profits  for  you.  80 
years’  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 

JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  N.  J. 


XX  Xxj  iXX  XX 


No.  DUST  BRUSHES.  Per  das. 

7X,  Fibre,  wire  drawn . 90 

21,  All  hair,  wire  drawn .  1.25 

28,  White,  wire  drawn .  1.90 

1,  7  In.,  AH  hair,  flat  end . .  2.05 

22,  7  in..  Mixed,  round  end . .  a.  10 

11X,  7  in.,  All  hair,  round  end. .  1.25 


YEAST  CAKES. 


Compressed . - . 

Magic,  iX  dos.  packages.... 

. . per  box, 

.il 

•5« 

Yoast  Foam,  1%  dos . 

.58 

You  Can  Use  Kerosene 
Gas  or  Gasoline 

The  Acme  Peanut  Roaster  is  equipped 
to  use  either  of  the  three  and  give  the  same 
results — i.  e.,  perfectly  roasted  peanuts  in 
the  smallest  amount  of  time,  with  the  least 
expense  and  no  labor. 

The  Acme  Peanut  Roaster  is  the  cheap¬ 
est  and  yet  the  most  effective  automatic 
roaster  on  the  market.  By  its  use  you  can 
earn  at  least  from  one  to  three  dollars  per 
day  more  than  you  now  are  making,  and 
have  an  added  attraction  in  your  store. 
Full  particulars  and  price  on  application. 

ATSATT  BROS. 

24  Pearl  St.  MATTAP01SETT,  MASS. 


Want  a  $10  Morris  Chair 
tor  Nothing? 

You  can  easily  obtain  a  handsome  chair 
for  npthing  if  you  will  save  the  certificates 
given  with 

Zahm’s  Independent  (Scrap)  Tobaccos 
“Blue  Hen,”  "High  Card,"  ‘  Rex”  and  “Z" 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  ).  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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Wiley  Finally  Condemns  Benzoate  of  Soda 
in  Unsparing  Terms 


Issues  His  Long  Delayed  Report  on  the  Effects  of  the  Food 
Preservative  upon  the  Human  System.  Says  it  is  Highly 
Injurious  and  Should  be  Excluded  from  All  Food.  Suggests 
that  it  May  Not  be,  However. 


The  long-expected  report  by  Dr. 
H.  W.  Wiley,  chief  of  the  Federal 
Food  and  Drug  Board,  upon  the 
physiological  results  of  using  ben¬ 
zoate  of  soda  as  a  preservative  in 
food,  was  issued  during  the  week, 
and  the  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  received  a  copy 
from  the  Department  of  Agricul¬ 
ture.  The  salient  portions  are  re¬ 
produced  below.  The  report  con¬ 
demns  the  use  of  benzoate  of  soda 
and  benzoic  acid  in  unsparing 
terms,  and  reveals  the  fact  that  Dr. 
Wiley  is  even  more  bitter  against 
the  use  of  this  preservative  than  he 
is  credited  with  being.  He  con¬ 
cludes  that  it  is  “highly  objection¬ 
able  and  produces  a  serious  dis¬ 
turbance  of  the  metabolic  functions, 
attended  with  injury  to  digestion 
and  health.”  Upon  this  he  grounds 
a  further  statement  that  its  use 
should  not  be  permitted  in  any  food 
in  any  form.  That  the  Federal 
Food  and  Drug  Board  will  at  once 
act  on  this,  however,  and  issue  a 
ruling  prohibiting  its  use  is  doubt¬ 
ful.  Even  Dr.  Wiley  seems  to  ex¬ 
pect  this  and  lets  himself  down  easy 
by  saying  that  the  practical  side  of 
the  use  of  benzoate  is  a  different 
question  and  has  no  bearing  upon 
the  scientific  conclusions  which  he 
makes  in  his  report. 

The  importance  of  the  subject  is 
that  every  manufacturer  of  catsups, 
jams,  jellies,  etc.,  with  possibly  one 
exception,  is  using  benzoate  of  soda 
as  a  preservative  and  claims  to  be 
absolutely  obliged  to. 

Following  are  the  main  portions 
of  the  report : — 

In  the  continuation  of  the  work 
described  in  Parts  I  to  III  of  this 
bulletin,  experiments  were  con¬ 
ducted,  according  to  the  general 
plan  already  described,  to  deter¬ 
mine  the  effects  of  benzoic  acid  and 
benzoates  upon  health  and  digestion. 
This  investigation  is  of  special  im¬ 
portance  because  of  the  opinion  held 
by  many  manufacturers,  food  offi¬ 
cials  and  consumers  that  benzoic  acid 
and  benzoates  are  probably  the  least 
harmful  of  the  preservative  sub¬ 
stances  employed.  It  is  believed  that 
for  this  reason  there  has  been  a 
very  large  increase  in  the  use  of 
these  preservatives  in  the  last  few 
years,  with  a  corresponding  decrease 
in  the  amount  of  other  preservative 
substances  employed.  It  has  also 


been  claimed  that  there  can  be  no 
reasonable  objection  to  the  use  of 
benzoic  acid  by  reason  of  its  nat¬ 
ural  occurrence  in  many  food  prod¬ 
ucts,  either  in  traces  or  in  consider¬ 
able  quantities.  Among  the  prod¬ 
ucts  cited  the  cranberry  occupies  the 
most  prominent  position,  because  of 
the  notable  amount  of  benzoic  acid 
it  contains. 

These  considerations,  however, 
had  no  determining  influence  on  the 
choice  of  this  substance  for  the 
experimental  work,  inasmuch  as  it 
was  included  in  the  original 
scheme  which  was  prepared  before 
the  work  reported  in  Part  I  was 
begun. 

One  reason  for  the  delay  in  mak¬ 
ing  this  report  consisted  in  the  fact 
that  various  representations  were 
making  on  the  part  of  manufac¬ 
turers  and  others  respecting  the  ef¬ 
fect  upon  the  industries  using  ben¬ 
zoic  acid  should  the  conclusions 
reached  in  this  report  receive  ex¬ 
ecutive  and  judicial  confirmation. 
It  was  thought  advisable,  therefore, 
to  give  ample  time  to  the  industries 
involved  to  experiment  with  methods 
of  manufacture  looking  to  the  elim¬ 
ination  of  objectionable  preserva¬ 
tives.  Investigations  were  also  un¬ 
dertaken  by  this  Bureau  in  collabo¬ 
ration  with  the  manufacturing  in¬ 
terests  along  the  same  line.  Re¬ 
sults  of  these  investigations  have 
shown  that  there  is  not  a  single  ar¬ 
ticle  of  food  which  has  been  com¬ 
monly  preserved  by  means  of  ben¬ 
zoic  acid  or  benzoate  of  soda  which 
cannot  be  preserved  and  offered  to 
the  consumer  in  perfect  condition 
without  the  aid  of  any  chemical 
preservative.  This  fact  has  been 
completely  demonstrated  in  the  case 
,  of  cider  and  grape  juice,  mince  meat, 
jelly,  jams,  catsups,  preserves  and 
other  articles  of  the  same  character, 
and  there  seems,  therefore,  to  be  no 
longer  any  industrial  reason  for  de¬ 
laying  publication,  even  if  the  former 
necessity  for  such  delay  be  admitted. 

It  is  believed  that  the  distribu¬ 
tion  of  the  results  of  this  investi¬ 
gation  at  the  present  time  will 
neither  work  hardship  to  any  manu¬ 
facturing  interest  nor  interfere  in 
any  way  with  any  legitimate  busi¬ 
ness.  At  the  same  time  it  will  in¬ 
dicate  to  the  manufacturer,  as  well 
as  to  the  consumer,  the  important 
truth  that  the  use  of  benzoic  acid 
or  benzoate  of  soda  as  a  preserving 
medium  is  not  without  danger, 
that  its  effects  are  always  injurious 
or  tend  to  injury,  and  that  its 
exclusion  from  food  products  is 
desirable,  not  only  in  order  to  con¬ 
form  to  the  food  and  drugs  act,  hut 
also  for  hygienic  reasons.  • 

The  greater  care  which  is  required 
in  the  manufacture  of  food  prod¬ 
ucts  without  the  use  of  benzoic  acid 
or  benzoate  of  soda,  necessitating 
the  use  of  a  higher  quality  of  raw 
material,  will  place  the  industries 
which  would  otherwise  use  these 
preservatives  in  foods  on  a  better 
plane,  and  secure  for  their  products 
a  greater  consumption. 

The  preservative  was  given  to  the 
subjects  of  the  experiment  in  all 
cases  in  capsules,  as  experience  had 
shown  this  to  be  the  best  method 


from  every  point  of  view  of  admin¬ 
istering  a  substance  of  this  nature. 

In  the  first  preservative  subperiod 
there  was  given  to  Nos.  i  to  6, 
inclusive,  i  gram  of  benzoic  acid 
per  day;  to  Nos.  7  to  12,  inclusive, 
i  gram  per  day,  with  the  exception 
of  the  first  day,  when  only  0.9  gram 
was  given.  During  the  second  pre¬ 
servative  subperiod  1.5  grams  of  ben¬ 
zoic  acid  were  given  each  day  to 
each  member.  In  the  third  preserv¬ 
ative  subperiod  2  grams  and  in  the 
fourth  2.5  grams  were  given  each 
day,  with  the  exceptions  noted  in 
the  table.  There  were  several  cases 
during  the  fourth  subperiod  when 
the  preservative,  by  reason  of  its  ill 
effects  and  for  other  causes,  had  to 
be  withdrawn.  The  maximum  quan¬ 
tities  of  benzoic  acid,  therefore, 
given  during  the  entire  preservative 
period  are  35  and  34.9  grams,  and 
only  three  men  were  able  to  take 
these  amounts.  In  all  of  the  other 
cases  it  was  necessary  to  withdraw 
a  portion  or  all  of  the  preservative, 
for  the  reasons  already  stated. 

The  observations  made  show  that 
both  benzoic  acid  and  benzoate  of 
soda,  when  administered  to  healthy 
young  men  in  the  quantities  de¬ 
scribed,  produce  marked  symptoms 
of  discomfort  and  malaise  in  the 
majority  of  cases.  There  was  little 
difference  noted  in  the  effect  of  the 
two  forms  of  the  preservative  in  the 
production  of  these  symptoms.  The 
most  common  symptoms  are  nausea 
and  headache,  which  occurred  in 
nine  and  eight  cases,  respectively. 
The  nausea  resulted  in  vomiting  in 
only  three  cases.  Seven  of  the 
subjects  complained  of  weakness  and 
also  of  burning  and  irritating  sen¬ 
sations  in  the  esophagus.  Hunger 
was  increased  in  three  cases,  and  in¬ 
digestion  was  especially  noted  five 
times. 

The  fact  that  these  symptoms  were 
not  produced  in  all  cases  illustrated 
a  point  prominently  brought  out  in 
the  previous  investigations,  namely, 
the  different  degrees  of  toleration 
of  the  substance  administered  in 
different  individuals.  It  should  not 
be  forgotten  that  the  subjects  upon 
whom  the  experiments  were  made 
represent  the  highest  type  of  health 
and  resistance.  Hence,  it  is  fair  to 
infer  that  with  less  resistant  types, 
such  as  children  and  persons  with 
weak  stomachs  or  other  disorders 
of  the  digestive  functions,  or  those 
suffering  from  impaired  vitality  in 
any  form,  the  effects  of  the  adminis¬ 
tration  of  the  drug  would  have  been 
more  pronounced.  It  is  evident, 
therefore,  that  the  administration  of 
both  benzoic  acid  and  benzoate  of 
soda  results  in  serious  disturbances 
of  the  digestive  functions,  with  pos¬ 
itive  indications  of  illness,  which 
may  easily  be  increased  to  nausea 
and  vomiting,  while  headache  is  a 
very  common  symptom,  developed 
together  with  a  feeling  of  physical 
weakness  and  an  unfitness  to  per¬ 
form  ordinary  work. 

A  study  of  the  figures  show  that 
in  the  case  of  the  subjects  who  re¬ 
ceived  benzoic  acid  there  was  an 
average  loss  of  weight  during  the 
preservative  period  of  about  half  a 
kilogram,  or  slightly  more  than  1 
pound,  and  an  additional  loss  dur¬ 
ing  the  after  period  of  0.46  kilogram, 
again  a  loss  of  about  a  pound.  The 
loss  in  weight  of  those  who  received 
benzoate  of  soda  was  very  much  less, 
amounting  to  0.22  kilogram,  or  about 
0.5  pound,  during  the  preservative 
period,  and  an  additional  loss  of 
about  0.36  kilogram  during  the  after 
period,  making  altogether  a  total 
average  loss  of  1.3  pounds  for  the 
entire  observation.  This  illustrates 
a  fact  which  is  brought  out  in  nearly 
all  of  the  other  studies,  namely,  that 
while  the  immediate  effect  of  ben¬ 
zoate  of  soda  on  the  metabolic  ac¬ 


tivities  was  less  marked  than  that 
of  benzoic  acid,  the  effect  after  the 
withdrawal  of  the  preservative  was 
more  pronounced,  so  that  the  final 
result  was  almost  as  injurious  as 
that  produced  by  the  benzoic  acid 
alone.  These  facts  are  graphically 
set  forth  in  the  accompanying  charts. 

The  final  conclusion  which  is 
drawn  from  a  study  of  these  data  is 
that  the  administration  of  benzoic 
acid  as  such,  or  sodium  benzoate, 
in  the  quantities  mentioned,  pro¬ 
duces  a  condition  of  the  digestive 
activities  which  causes  a  loss  in  the 
weight  of  the  body.  In  other  words, 
the  activities  of  a  katabolic  nature, 
which  result  in  the  destruction  and 
excretion  of  tissue,  are  greater  than 
those  of  an  anabolic  nature,  which 
build  up  the  tissues.  This  effect  does 
not  cease  immediately  upon  the  with¬ 
drawal  of  the  preservative,  but  is 
continued  in  the  majority  of  the 
cases  throughout  the  entire  after 
period.  Hence,  it  is  evident  that  the 
administration  of  these  drugs  in 
foods  tends  to  derange  the  normal 
activities  of  the  body  and  to  cause 
a  loss  of  tissue,  resulting  not  only 
in  disturbances  of  health,  but  also 
in  actual  decrease  in  the  weight  of 
the  body. 

The  benzoate  of  soda  appears  to 
have  had  no  immediate  effect  upon 
the  absorption  from  the  alimentary 
canal,  but  upon  the  withdrawal  of 
the  drug  a  diminished  absorption 
took  place.  This  is  another  indica¬ 
tion  of  the  retarded  effect  of  the 
benzoate  of  soda.  In  almost  every 
instance  the  data  submitted  show 
that  the  effect  of  the  benzoate  of 
soda  upon  the  system  is  less  marked 
and  is  produced  more  tardily  than 
in  the  case  of  the  benzoic  acid. 


GENERAL  CONCLUSIONS. 

From  a  careful  study  of  the  data 
in  the  individual  cases  and  of  the 
summaries  of  the  results,  it  is  evi¬ 
dent  that  the  administration  of  ben¬ 
zoic  acid,  either  as  such  or  in  the 
form  of  benzoate  of  soda,  is  highly 
objectionable  and  produces  a  very 
serious  disturbance  of  the  meta¬ 
bolic  functions,  attended  with  injury 
to  digestion  and  health. 

As  in  the  case  of  boric  acid,  sali¬ 
cylic  acid  and  sulphurous  acid,  this 
injury  manifests  itself  in  a  number 
of  different  ways,  both  in  the  pro-* 
duction  of  unfavorable  symptoms 
and  in  the  disturbance  of  meta¬ 
bolism.  These  injurious  effects  are 
evident  in  the  medical  and  clinical 
data,  which  show  grave  disturb¬ 
ances  of  digestion,  attended  by  phe¬ 
nomena  which  are  clearly  indica¬ 
tive  of  irritation,  nausea,  headache 
and,  in  a  few  cases,  vomiting.  These 
symptoms  were  not  only  well 
marked,  but  they  were  firoduced 
upon  healthy  individuals,  receiving 
good  and  nourishing  food  and  living 
under  proper  sanitary  conditions.  It 
is  only  fair  to  conclude,  therefore, 
that  under  similar  conditions  of  ad¬ 
ministration  of  benzoic  acid  or  ben¬ 
zoate  of  soda  in  the  case  of  weaker 
symptoms,  or  less  resistant  condi¬ 
tions  of  health,  much  more  serious 
and  lasting  injury  would  be  pro¬ 
duced. 

It  was  also  noticed  that  the  ad¬ 
ministration  of  benzoic  acid  and  ben¬ 
zoate  of  soda  was  attended  with  a 
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distinct  loss  of  weight,  indicative  of 
either  a  disturbance  of  assimilation 
or  an  increased  activity  in  those  pro¬ 
cesses  of  the  body  which  result  in 
destruction  of  tissue.  The  produc¬ 
tion  of  a  loss  of  weight  in  cases  of 
this  kind  must  be  regarded  as  indi¬ 
cative  of  injurious  effects. 

The  influence  of  the  benzoic  acid 
and  benzoate  of  soda  upon  meta¬ 
bolism  was  never  of  a  character  in¬ 
dicative  of  a  favorable  change 
therein.  While  often  the  metabolic 
changes  were  not  strongly  marked, 
such  changes  as  were  established 
were  of  an  injurious  nature.  It  is 
evident  that  the  administration  of 
these  bodies,  therefore,  in  the  food 
tends  to  derange  metabolism  in  an 
injurious  way. 

An  important  fact  in  connection 
with  the  administration  of  these 
bodies  is  found  in  the  efforts  which 
nature  makes  to  eliminate  them 
from  the  system.  In  so  far  as  pos¬ 
sible  the  benzoic  acid  is  converted 
into  hippuric  acid.  There  is  a  ten¬ 
dency  usually  manifested,  however, 
to  retain  the  benzoic  acid  in  the  body 
for  a  notable  length  of  time,  and  this 
is  much  more  marked  in  the  case  of 
benzoate  of  soda  than  in  the  case 
of  benzoic  acid. 

While  the  administration  of  both 
these  bodies,  therefore,  is  un¬ 
doubtedly  harmful,  the  injurious 
effects  are  produced  more  rapidly 
in  the  case  of  benzoic  acid  than 
they  are  in  the  case  of  benzoate  of 
s.oda;  the  data,  however,  will  show 
that  the  total  harmful  effect  pro¬ 
duced  in  the  end  is  practically  the 
same  in  both  cases;  hence  there  ap¬ 
pears  to  be  no  reason  for  supposing 
that  the  administration  of  the  pre¬ 
servative  in  the  form  of  benzoate 
of  soda  can  be  justified  by  any  ar¬ 
gument  relating  to  the  less  injurious 
effect  thereof  upon  health. 


The  occurrence  of  microscopic 
bodies  in  the  urine  is  undoubtedly 
increased  under  the  administration 
of  benzoic  acid  in  both  forms,  thus 
showing  conclusively  the  tendency  to 
stimulate  the  destructive  activities  of 
the  body. 

Coming  to  the  final  consideration 
of  all  these  different  phases  of  the 
subject,  there  is  only  one  conclusion 
to  be  drawn  from  the  data  which 
have  been  presented,  and  that  is  that 
in  the  interests  of  health  both  ben¬ 
zoic  acid  and  benzoate  of  soda 
should  be  excluded  from  food  prod¬ 
ucts.  This  conclusion  is  reached  in¬ 
dependently  of  any  consideration  of 
the  conditions  which  it  is  alleged 
surrounded  the  processes  of  man¬ 
ufacture  and  which  result  in  the  de¬ 
mands  of  manufacturers  to  be  al¬ 
lowed  to  continue  the  use  of  these 
substances.  This  is  a  subject  which 
must  be  discussed  from  an  entirely 
different  point  of  view  and  has  no 
bearing  whatever  upon  the  general 
conclusions  which  have  been  reached, 
namely,  that  both  benzoic  acid  and 
benzoate  of  soda  are  bodies  which, 
when  added  to  foods,  are  injurious 
to  health. 


trous  effect  upon  the  growing  crops 
in  both  lines.  The  dry  spell  was 
broken  slightly  by  light  showers 
last  Tuesday  evening,  but  nowhere 
near  as  much  rain  fell  as  was 
needed.  There  is  still  time  for  a 
fair  crop  and  pack  of  tomatoes,  pro¬ 
vided  rain  comes  within  the  near  fu¬ 
ture.  It  is  believed,  however,  that 
the  corn  crop  is  injured  beyond  re¬ 
pair.  Both  canned  corn  and  toma¬ 
toes  have  advanced. 

The  above  statements  apply 
chiefly  to  the  Eastern  packing  sec¬ 
tions  where  the  drought  has  been 
most  pronounced.  There  has  been 
no  adequate  rain  in  Maryland  for 
eight  weeks,  and  the  condition  of 
the  growing  corn  there  is  very  seri¬ 
ous.  Almost  all  of  the  large  pack¬ 
ers  have  withdrawn  prices  on  future 


corn,  and  some  have  started  in  to 


Drought  Menaces  Corn  and 
Tomato  Packs. 

No  Rain  in  Maryland  Growing  Sections 
for  Eight  Weeks.  Corn  Hurt  Beyond 
Recovery.  Packers  Buying  on  Spot 
to  Fill  Future  Orders.  Tomatoes 
Threatened,  but  Not  Yet  Irreparably 
Hurt. 

The  long-continued  drought  in 
the  corn  and  tomato  growing  sec¬ 
tions  of  the  East  has  had  a  disas¬ 


buy  spot  corn  to  use  in  filling  their 
future  orders.  Several  growers  in¬ 
terviewed  during  the  week  stated 
that  they  had  counted  on  four  tons 
of  corn  to  the  acre,  but  would 
scarcely  get  one.  One  packer  whose 
production  averages  30,000  cases, 
and  who  has  200  acres  of  corn, 
writes  that  he  will  not  attempt  to 
cut  his  corn  at  all — the  quality  is 
too  poor.  The  hot,  dry  weather  of 


the  season  has  caused  the  corn  to 
mature  too  rapidly. 

As  stated  above,  this  applies 
mainly  to  the  Maryland  packing  dis¬ 
tricts.  The  situation  in  Maine  is 
fair,  in  New  York  State  poor  and 
in  the  West  fair.  The  general  corn 
market  has  advanced  on  spot  from 
5  to  15  cents  per  dozen  on  all  South¬ 
ern  grades. 

Tomatoes,  which  are  much  in  the 
same  condition  as  corn,  though  not 
yet  as  irretrievably  hurt,  have  ad¬ 
vanced  2^4  to  5  cents  per  dozen. 
The  season  is  already  late.  Last 
year  at  this  time  the  pack  was  going 
ahead ;  this  year  almost  none  have 
been  packed.  The  price  of  fresh 
tomatoes  is  much  too  high  for  pack¬ 
ers’  purposes.  As  stated,  however, 
if  rains  come  in  the  near  future,  to¬ 
matoes  can  recover  all  the  ground 
they  need  to. 


Georgia  is  still  supplying  most  of 
the  peaches  now  in  Northern  mar¬ 
kets,  the  price  for  the  best  being 
$1.35  per  crate.  There  are  a  few 
in  from  Delaware  and  Maryland, 
ranging  from  30  to  50  cents  per  bas¬ 
ket.  The  quality  is  not  very  good 
and  the  demand  is  good.  The  re¬ 
ceipts  are  very  heavy. 
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How  Shall  this  Business  be  Put  on  a 

Cash  Basis? 

A  Pennsylvania  Correspondent  Describes  a  Prosperous  Credit 
Business  and  Asks  for  Suggestions  for  Eliminating  Credit. 
Advice  is  to  Make  Change  Gradual  Instead  of  Abrupt. 


The  following  letter  is  worth 
sonie  discussion  outside  the  regular 
Correspondence  Department : — 

*  *  *  *,  Pa.,  July  16,  jqo8. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir:— We  want  to  ask  your 
advice  in  regard  to  changing  our 
business  to  a  cash  basis. 

Our  town  has  a  population  of 
about  6,000.  The  main  source  of  in¬ 
come  for  the  laboring  man  is  the 
railroad  pay  paid  to  him  about  the 
middle  of  the  month  following  that 
in  which  he  earned  it.  We  have 
a  good  “farmer  trade,”  as  this  is 
an  agricultural  community.  We  are 
located  on  the  main  street  where  a 
IgTeat  many  people  are  constantly 
passing.  There  is  a  large  depart¬ 
ment  store  alongside  of  us,  a  new 
cash  store,  also  seven  or  eight  other 
stores.  We  do  about  $2,000  worth 
of  business  a  month — that  is,  we 
take  in  that  much  cash.  About  half 
of  this  is  from  cash  sales  and  the 
balance  from  goods  sold  on  time, 
varying  from  a  day  or  two  to  months 
or  years. 

We  own  our  own  building  and  buy 
our  goods  for  cash.  Before  pay  day 
we  have  at  least  $6,000  on  our  books, 


if  we  include  all  the  old  accounts 
that  have  accumulated  within  the 
last  six  years. 

Now,  we  understand  the  N.  Y.  C. 
R.  R.  will  pay  every  two  weeks  from 
about  October  15th,  as  the  New 
York  State  law  compels  them  to  do 
so  iii  that  State,  and  therefore  they 
have  concluded  to  pay  every  two 
weeks  over  the  entire  system. 

We  are  doing  a  successful  credit 
business,  but  too  much  of  our  profit 
is  on  the  books.  I  believe  we  could 
make  as  much  or  more  money  with 
less  labor  by  selling  for  cash. 

We  have  two  hundred  credit  cus¬ 
tomers.  One  hundred  of  these  are 
gilt  edge.  Is  there  any  plan  by 
which  we  could  give  them  credit 
without  offending  others  who  are 
“fair”  or  “slow”? 

A  great  many  people  own  their 
own  properties,  yet  ask  for  credit 
for  a  few  days,  as  a  matter  of  con¬ 
venience.  Is  there  any  way  by  which 
we  can  retain  such  trade  and  cut 
off  the  credit  of  the  fair  and  doubt¬ 
ful  trade. 

We  have  no  association  in  our 
town — credit  is  easy  and  petty  jeal¬ 
ousies  abound. 

Please  do  not  publish  our  town 
or  name. 

Respectfully  submitted, 


It  is  a  merchant’s  right,  of  course, 
to  sell  goods  on  his  own  terms,  lie 
can  compel  everybody  to  pay  cash, 
or  he  can  compel  some  to  pay  cash 
and  sell  to  others  on  credit.  Possi¬ 
bly  every  storekeeper  who  does  a 
credit  business  at  all  has  some  cus¬ 
tomer  of  whom  he  invariably  re¬ 
quires  cash.  If  there  is  any  con¬ 
siderable  number  of  these,  however, 
there  is  apt  to  be  trouble  when  they 
discover  that  there  are  some  who 
can  buy  all  they  want  on  time.  A 
frank  statement  by  the  dealer  that 
this  is  so  because  their  credit  is  bet¬ 
ter  seldom  serves  to  pacify — the 
person  refused  credit  is  extremely 
likely  to  grow  resentful  and  take  his 
trade  away. 

For  which  reason  it  is  always  bet¬ 
ter,  unless  impossible,  to  put  all  cus¬ 
tomers  on  the  same  basis. 

This  correspondent’s  case  is 
rather  difficult.  In  the  “Grocery 
World  and  General  Merchant’s” 
judgment,  the  result  he  desires 
could  be  accomplished  much  more 
easily  by  a  gradual  change.  At 
least  the  writer  would  try  that  first, 
before  making  the  revolutionary 
change  that  an  abrupt  transfer  from 
credit  to  cash  always  is,  no  matter 
how  much  notice  is  given. 
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The  result  of  such  a  move  very 
largely  depends  on  the  store’s 
position  in  the  community.  If  it  is 
surrounded  by  other  stores,  equally 
good,  which  continue  to  sell  on 
credit,  the  change  from  credit  to 
cash  would  be  extremely  hard  to 
carry  out.  On  the  contrary,  if  it 
is  admittedly  the  best  Store  in  the 
community  its  chances  of  success 
are  naturally  much  better. 

What  this  correspondent  seems  to 
have  in  mind  is  not  so  much  to  put 
all  his  trade  on  a  cash  basis,  as  to 
weed  out  the  poor  credit  business, 
and  hold  on  to  the  good.  That  is 
one  reason  why  the  advice  is  tp  go 
into  the  thing  gradually.  It  is  as 
sumed  that  the  trade  of  this  store 
can  be  divided  into  three  classes 

1 — Cash  customers. 


2 —  Good,  prompt-paying  credit 
customers. 

3 —  Slow  credit  customers. 

The  first  class  are  already  on  a 

satisfactory  basis.  The  second  are 
probably  also  on  a  basis  which  satis¬ 
fies  the  correspondent,  judging  from 
the  desire  he  manifests  to  retain 
them.  So  that  unless  he  feels  that 
he  needs  to  put  the  second  class  on 
a  strict  cash  basis,  the  whole  trouble 
lies  with  the  third  class.  As 


to 


You  Don’t  Learn  to  swim  through  a  corre-  ) 
spondence  school.  ) 

You  Don’t  Learn  All  there  is  to  know  about  ] 
our  Low  Prices  by  Reading  these  adver-  I 
tisements  in  the  Grocery  World  and  f 
General  Merchant.  J 


Yon  HAYE  to  get  INTO  the  WATER. 

Yon  HAYE  to  get  INTO  ACTUAL  BUSI¬ 
NESS  RELATIONS  with  ns. 


Smith,  Tingling  &  Co.’s  New  Pack,  Fancy  White 

Cherries  in  good  syrup,  No.  2  Cans,  2  dozen  per  doz.,  $1.00 
Extra  Red  Cherries  in  good  Syrup,  No.  2  Cans, 

2  dozen . per  doz., 

Red  Cherries,  No.  2  Cans,  2  dozen . per  doz., 

These  are  the  best  values  in  Eastern-packed  Cherries  we  have  seen 
for  years.  The  quality  of  all  being  first  class  and  the  price  much 
lower  than  usual. 


.95 

.90 


Red  Letter  Br.  Cal.  Royal  Anne  Cherries  Extras, 
extra  large  fruit,  very  heavy  syrup  and  very 
fancy  goods  in  every  particular,  No.  %'/z  Cans, 

2  dozen . per  doz.,  2.50 

Roman  Gold  Brand  Cal.  Extra  Stand.  Genuine 
Bartlett  Pears,  very  fine  quality  white  tender 

fruit,  No.  2 y2  Cans,  2  dozen . per  doz., 

Yellow  Hammer  Brand  Stand.  Cal.  Genuine  Bart¬ 
lett  Pears,  fine  fruit,  good  syrup,  No.  2^  Cans, 

2  dozen . per  doz., 


1.80 


1.00 


New  Norway  Maokerel,  now  due  and  will  be  in  and 
ready  for  shipment  by  Wednesday  or  Thursday 
of  this  week,  No.  2s,  260  to  280  fish  to  the  bbl.per  bbl.,  16.75 
No.  3s,  330  to  360  fish . per  bbl.,  16.25 


per  gr., 


Plymouth  Rock  Gelatine,  either  pink  or  white  . 

Per  dozen . 

Fancy  Carolina  Rice,  almost  full  head,  clean,  white 

and  flinty,  100-lb.  hags . per  lb., 

5  or  10-bag  lots . per  lb., 

Cable  Brand  Fancy  Pink  Alaska  Salmon,  1-lb.  tall 

cans,  4  dozen . per  doz., 

5  or  10-case  lots . per  doz., 

This  is  a  particular  fine  quality  pink  Salmon  with  a  most  attractive 

red  and  gold  label. 

Cheshire  Brand  Bicarbonate  Soda,  112-lb.  kegs  .  .  per  keg, 
Sagros  Brand  Peanut  Butter,  6  oz.  Tumblers,  2  doz.per  doz., 
Excellent  Brand  Maine  Style  Crushed  Corn,  full 
cans,  sweet  and  tender,  TEN  CASE  LOTS  OR 

OVER . per  doz., 

Fancy  California  Lima  Beans,  bags  about  80  lbs.  .  per  lb., 

6  or  lO-bag  lots . per  lb., 

Coddington's  Wax  Strings,  10  boxes  in  a  case  .  .  .  per  case, 
Joan  of  Arc  Red  Kidney  Beans,  No.  2  Cans,  2  doz.  per  doz., 
Pure  New  Orleans  Molasses,  in  half  barrels,  good 

color,  good  flavor,  an  elegant  baker  .....  .per  gal., 
Ivin’s  Highest  Grade  Fig  Bars,  pure,  single  layer 

boxes,  about  16  lbs.  each . per  lb., 

Maconochie’s  Kippered  Herring,  1  lb.  flat  oval  cans, 

2  dozen . per  doz., 


$13.35 

1.12# 


.0  6/g 

.06 


1.00 

■97/2 


1.68 

.65 


.05 

.05^ 

•05X 

1.30 

.75 


.30 


-08X 


1.40 


These  Prices  for  This  Week  Only — July  27th  to  Aug.  1st,  inclusive. 


WRITE  FOR  “THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBED  &  PERKINS,  Wholesale  Cash  Orocers  srSiTEr  Phlla.,  Pa. 
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them,  this  correspondent  ought  to 
fix  upon  the  utmost  limit  of  the 
credit  he  is  willing  to  give  them. 
Say  thirty  days  or  two  weeks,  or 
even  one  week.  Once  the  term  is 
decided  every  credit  customer  in 
the  third  class  should  be  notified  by 
a  personal  courteous  letter  that 
hereafter  all  bills  are  payable  in 
thirty  days,  fourteen  days,  or  one 
week — whatever  the  term  is.  The 
change  should  be  rubbed  in  by  a 
rubber  stamp  or  sticker  on  each 
statement,  and  by  the  sending  out  of 
bills  strictly  on  time.  There  should 
also  be  a  rule,  though  this  had  better 
not  be  communicated  to  the  cus¬ 
tomer  until  the  need  for  it  arises, 
that  until  the  first  bill  is  paid  no 
more  goods  will  be  supplied  except 
for  cash.  There  will  probably  be  a 
few  clashes  over  this  part  of  the 
rule,  but  most  of  them  can  be  set¬ 
tled  by  a  little  diplomacy,  and  once 
the  thing  is  swung  it  will  demon¬ 
strate  itself  as  worth  all  the  risk, 
trouble  and  friction  which  it  caused. 
This  plan  would  likely  involve  some 
small  loss  of  trade,  but  not  much. 

If  this  correspondent  is  not  satis¬ 
fied  to  make  the  change  gradually 
in  the  manner  described,  but  wishes 
to  make  the  cash  plunge  all  at  once, 
he  must  expect  some  falling  off  in 
his  business,  though  some  of  this 
can  be  avoided  by  giving  long  ad¬ 
vance  notice  of  the  change  and 
meanwhile  constantly  talking  the 
plan  and  preparing  the  customers 
for  it,  in  a  diplomatic  way.  Gradu¬ 
ally  the  business  may  be  built  up 
again  to  its  old  volume,  but  the 
correspondent  must  expect  some 
hard  work.  It  is  generally  admitted 
by  those  who  have  done  it,  however, 
that  a  cash  basis  is  worth  all  it  cost, 
even  though  that  cost  be  great. 

What  do  the  readers  of  the  “Gro¬ 
cery  World  and  General  Merchant” 
think  of  this  problem  ? 


Condition  of  Food  Crop  July  1st. 

Corn,  Wheat,  Oats,  Barley,  Rye,  Potatoes, 
Rice  and  Several  Other  Crops  All 
Show  Up  Better  than  Last  Year. 

The  Crop  Reporting  Board  of  the 
Bureau  of  Statistics  of  the  Unitec 
States  Department  of  Agriculture 
finds,  from  reports  of  correspond¬ 
ents  and  agents  of  the  bureau,  as 
follows : — 

Corn. — The  preliminary  estimate 
of  the  acreage  planted  in  corn  is 
100,996,000  acres,  an  increase  of 
1,065,000  acres,  or  x.i  per  cent.,  as 
compared  with  the  final  estimate  of 
the  acreage  planted  last  year. 

The  average  condition  of  the  corn 
crop  on  July  1st  was  82.8  per  cent. 


of  a  normal,  as  compared  with  80.2 
on  July  1,  1907,  87.5  on  July  1, 

1906,  and  85.6,  the  ten-year  average 
on  July  1st. 

Wheat.— The  average  condition  of 
spring  wheat  on  July  1st  was  89.4 
per  cent,  of  a  normal,  as  compared 
with  95.0  last  month,  87.2  on  July 
1,  1907,  91.4  on  July  1,  1906,  and 
87.6,  the  ten-year  average  on  July 
ist. 

The  average  condition  of  winter 
wheat  at  time  of  harvest  was  80.6, 
as  compared  with  86.0  on  June  ist, 

78.3  at  harvest,  1907,  85.6  in  1906, 
and  80.2,  the  average  at  time  of 
harvest  for  the  past  ten  years. 

The  average  condition  on  July  1st 
of  spring  and  winter  wheat  com¬ 
bined  was  83.9,  as  compared  with 

89.4  last  month,  81.6  on  July  1,  1907, 
87.8  on  July  1,  1906,  and  82.9,  the 
ten-year  average. 

The  amount  of  wheat  remaining 
on  farms  on  July  ist  is  estimated 
at  5.3  per  cent,  of  last  year’s  crop, 
equivalent  to  33,797,000  bushels,  as 
compared  with  54,853,000  on  July  r, 

1907,  and  42,012,000,  the  average  for 
the  past  ten  years  of  the  amount 
on  farms  July  ist. 

Oats. — The  average  condition  of 
the  oats  crop  on  July  1st  was  85.7,  as 
compared  with  92.9  last  month,  81.0 
on  July  I,  1907,  84.0  on  July  1,  1906, 
92.1  on  July  1,  1905,  and  87.5,  the 
ten-year  average  on  July  ist. 

Barley.— The  average  condition  of 
barley  on  July  ist  was  86.2  per 
cent,  of  a  normal,  as  compared  with 
89.7  last  month,  84.4  on  July  1,  1907, 

92.5  on  July  I,  1906,  and  88.3,  the 
ten-year  average  on  July  ist.  , 

Rye. — The  average  condition  of 
rye  on  July  ist  was  91.2  per  cent, 
of  a  normal,  as  compared  with  91.3 
last  month,  89.7  on  July  1,  1907, 
91.3  on  July  1,  1906,  and  90.1,  the 
ten-year  average  on  July  ist. 

Potatoes. — The  acreage  of  Irish 
potatoes  is  estimated  as  3,198,000 
acres ;  that  is,  2.4  per  cent.,  or  74,000 
acres  more  than  last  year.  The  con¬ 
dition  of  the  crop  on  July  ist  was 

89.6  per  cent,  of  a  normal,  as  com¬ 
pared  with  90.2  on  July  1,  1907, 
91.5  on  July  1,  1906,  and  91.6,  the 
ten-year  average  on  July  ist. 

Rice. — The  acreage  of  rice  is  esti¬ 
mated  as  655,600  acres ;  that  is,  4.5 
per  cent.,  or  28,300  acres  more  than 
last  year.  The  condition  of  the,  crop 
on  July  ist  was  92.9,  as  compared 
with  88.7  on  July  I,  1907,  and  87.2, 
the  average  on  July  1st  of  the  past 
nine  years.  The  acreage  as  com¬ 
pared  with  last  year  and  condition 
compared  with  a  normal,  respec¬ 
tively,  for  the  important  rice  States 
are:  South  Carolina,  106,  88;  Louis¬ 
iana,  109,  95;  Texas,  98,  91. 

Sugar  Cane. — The  average  condi¬ 
tion  of  sugar  cane  on  July  ist  was 
91.7,  as  compared  with  91.3  on  June 
ist,  92.8  on  July  1,  1907,  and  89.3, 
the  average  on  July  ist  of  the  past 
six  years.  The  condition  on  July 
ist  in  the  most  important  sugar 
cane  States  was:  Louisiana,  93; 
Alabama,  88;  Georgia,  90. 

Sugar  Beets. — The  average  con¬ 
dition  of  sugar  beets  on  July  ist 
was  86.9,  as  compared  with  86.2  on 
June  ist,  91.2  on  July  1,  1907,  and 

83.7  on  July  1,  1906.  The  condition 
on  July  ist  in  the  most  important 
States  was:  Michigan,  87;  Nebraska, 
90;  Colorado,  85;  Utah,  92;  Cali¬ 
fornia,  85. 

Minor  Crops. — The  condition  on 
July  ist  of  this  year  and  a  year  ago 
of  several  other  crops  is  shown  here¬ 
with  : — 

Crop.  July  1,  July  1, 

1908.  1907. 

Watermelons .  81.4  79.0 

Cantaloupes  .  .  82.7  72-7 

Beans  .  .  9°°  8(3.8 

Peanuts .  88.2  84.2 

Oranges  .  9M  84.0 

Lemons .  92-9  89.7 


" OLD  DUTCH" 


SPICE  CADDY 


FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


BADLY 

COOKED 

Versus 


WELL 

COOKED 

CORN 


The  reason  Onarga  Coun¬ 
try  Gentleman  Corn  has 
such  a  different  flavor  from 
other  canned  corn  is  not  so 
much  on  account  of  the  su¬ 
periority  of  the  corn,  though 
we  use  the  finest  corn  grown. 

It  is  mainly  due  to  the  dif¬ 
ference  in  the  cooking.  There 
was  never  a  can  of  corn  cooked 
by  the  old  method  that  wasn’t 
uneven — cooked  too  much  in 
one  place  or  not  enough  in 
another.  Onarga  Corn  is 
cooked  in  the  new  automatic 
cooker,  that  cooks  it  all 
evenly,  and  the  difference  that 
this  makes  is  the  difference 
between  any  badly  cooked 
and  rightly  cooked  food. 

Iroquois 

Canning  Company 
Onarga,  Illinois 
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Monday,  July  27,  1908. 

The  New  Orleans  “Trade  Index” 
is  an  insignificant  house  organ 
which  several 
months  ago  was 

A  Lie  Nailed.  .  ,  , 

denied  the  second- 
class  use  of  the 
mails  by  the  United  States  Govern¬ 
ment  on  the  ground  that  it  was  not 
a  legitimate  trade  paper.  In  its  last 
issue  appeared  the  following : — 

The  “Grocery  World  and  Gen¬ 
eral  Merchant,”  of  Philadelphia,  for 
some  unaccountable  reason  has  been 
publishing  a  series  of  editorials  at¬ 
tacking  Kellogg’s  Toasted  Corn 
Flake  Co.  The  onslaughts  of  the 
“Grocery  World  and  General  Mer¬ 
chant”  are  always  so  very  unjust 
that  they  are  hardly  worthy  of 
notice,  but  in  the  case  of  Kellogg’s 
Toasted  Corn  Flake  Co.  we  are  in 
a  position  to  say  that  no  company 
deals  more  fairly  with  the  retailer. 
We  have  taken  the  trouble  to  in¬ 
vestigate  and  find  that  every  retailer 
is  this  city  is  emphatic  in  his  ex¬ 
pression  of  satisfaction  with  the 
treatment  accorded  by  this  company ; 
and  it  is  a  notorious  fact  that  the 
retailers  of  New  Orleans  are  ex¬ 
tremely  jealous  of  their  rights  and 
will  not  for  a  moment  stand  for 
unfair  treatment.  There  is  not  a 
single  establishment  in  New  Orleans 
that  does  not  carry  Kellogg’s 
Toasted  Corn  Flakes  and  find  it  a 
ready  seller  with  an  ample  margin  of 
profit.  This  is  all  that  need  be 
said. 

According  to  this  sheet,  it  “has 
taken  the  trouble  to  investigate,  and 
finds  that  every  retailer  in  this  city 
is  emphatic  in  his  expression  of 
satisfaction  with  the  treatment  ac- 
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corded  by  the  Toasted  Corn  Flakes 
Co.”  Only  two  minutes  are  needed 
to  show  this  to  he  a  silly  lie.  There 
are  1,125  grocers  in  New  Orleans. 
Flow  likely  it  is  that  the  New  Or¬ 
leans  sheet  interviewed  them  all,  or 
a  quarter  of  them,  we  leave  it  to  our 
readers  to  judge.  The  “Trade  In¬ 
dex,”  to  curry  cringing  favor  with 
an  advertiser,  has  simply  made  one 
of  those  reckless,  careless  state¬ 
ments  which  everybody  recognizes 
as  a  lie  the  moment  it  is  uttered. 


It  must  be  generally  agreed  by  all 
that  the  hard  times,  now  happily 
lifting,  have  been 

The  HArd  Timet  productive  of  one 
and  Profits.  reform  in  mercan¬ 
tile  lines — the  im¬ 
provement  of  profits  and  the  elimi¬ 
nation,  temporarily  at  least,  of  the 
tendency  to  cut  prices.  There  is 
scarcely  a  manufacturer  or  a  mer¬ 
chant,  wholesale  or  retail,  who  has 
not  found  his  volume  of  business 
cut  down  from  10  to  50  per  cent, 
during  the  last  six  months,  particu¬ 
larly  in  the  early  months  of  this 
year.  Most  of  them  have  not,  how¬ 
ever,  been  so  fortunate  as  to  be  able 
to  cut  down  their  expenses  to  any¬ 
thing  like  that  extent ;  in  fact,  many 
merchants  known  to  the  writer  have 
not  been  able  to  cut  down  their  ex¬ 
penses  at  all. 

This  has  absolutely  necessitated 
better  profits,  and  because  the  Mter- 
native  was  disaster,  the  better 
profits  have  been  gotten.  Gotten, 
they  have  felt  good  in  the  mouth, 
and  many  a  retail  merchant  has 
mentally  resolved  to  be  more  gener¬ 
ous  with  himself  from  now  on. 
This  feeling  will  pass,  of  course ; 
a  controlling  part  of  the  retail  trade 
always  seems  discontented  with 
prosperity  that  lasts  any  time.  But 
to  have  it  even  temporarily  is  ob¬ 
viously  just  that  much  better  than 
not  to  have  it  at  all. 


The  “American  Meat  Trade  and 
Retail  Butchers’  Journal,”  made  a 
suggestion  in  its 
last  issue  which 

No  Uie. 

will  greatly  inter¬ 
est  grocers : — 

Undoubtedly  butchers  who  can 
see  their  way  clear  to  sell  groceries 
at  a  profit  should  at  once  engage  in 
the  business.  One  has  not  noticed 
any  cables  on  the  grocer  which  pre¬ 
vents  him  from  engaging  in  meat 
selling.  The  trouble  we  find  is  that 
frequently  the  grocer  makes  a  leader 
of  his  meat  in  order  to  get  a  profit 
upon  his  grocery  stock. 

Perhaps  if  the  butcher  would  ob¬ 
serve  the  wrinkle  by  reversing  it, 
he  by  that  means  will  be  able  to 
bring  the  grocer  to  see  that  he  is 
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TOASTED  CORN  FLAKES 

•  WON  ITS  FAVOR  THROUCH  ITS  FLAVOR- -  CRISP.  DELICIOUS 
THE  PACKAGE  OP  THE  CEMHNE  BEARS  THIS  SIGNATURE 

TOASTED  CORN  FLAKE  CO,  B*ul*  0«wk,  Mich.  /J 

CuwliM  Trm/I.  Supplied  bp  Om  “ 


Plr-Ysc  irehuoo  Evwytwxly'v  when  yOa  wrilll  to  advuTtisors. 


The  Kellogg  Toasted  Corn  Flake  Company’s  maga¬ 
zine  advertisement  for  August.  An  illustration,  by  the 
Kellogg  Company  itself,  of  the  refined  type  of  families 
into  which  Kellogg’s  Toasted  Corn  Flakes  go. 


not  the  “only  one,”  and  may  be  in¬ 
duced  to  arbitrate. 

There  was  a  case  in  point  in  one 
of  the  cities  on  the  line  of  the  New 
York  Central  in  the  State  of  New 
York.  Two  business  men,  the  one  a 
master  butcher  and  the  other  a  gro¬ 
cer,  were  doing  business  within  a 
stone’s  throw  of  each  other.  Both 
sold  meat  and  groceries.  The  grocer 
made  a  leader  of  meats,  which  the 
butcher,  playing  his  hand,  had  to  see 
them  as  a  drawing  card.  He  played 
a  leader,  which  was  groceries,  with 
the  result  that  the  kitty  got  both 
their  stakes. 

What  was  the  result?  Both,  as 
we  have  intimated,  were  pretty 
shrewd  business  men,  who  were  not 
dispositioned  to  work  entirely  for 
the  “widow.”  So  they  arranged  to 
meet,  and  after  a  conference,  each 
determined  to  pull  out  what  was 
foreign  to  his  business  and  inclina¬ 
tion,  and  to-day,  considering  Con¬ 
ditions,  are  doing  well.  The  fact  of 
the  grocer’s  dispensing  with  the 
sale  of  meat  as  unprofitable  made 
good  customers  for  the  butcher, 
while  the  action  of  the  butcher  did 
a  world  of  good’  for  the  grocer. 

No  reasonable  man  would  at¬ 
tempt  to  argue  that  the  butcher  has 
not  exactly  the  same  right  to  sell 
groceries  as  the  grocer  has  to  sell 
meats.  In  the  old  days  the  two  lines 
were  separate  and  distinct.  The 
grocer  sold  no  meats,  and  every 
town  held  half  a  dozen  butchers, 
more  or  less,  who  killed  their  own 
meats  and  sold  nothing  but  meats. 
In  the  last  few  years  this  has  greatly 
changed.  Meats  are  now  sold  by 
probably  75  per  cent,  of  the  retail 
grocers,  and  the  exclusive  butcher 


is  gradually  growing  extinct.  It  is 
quite  probable  that  in  all  Philadel¬ 
phia  there  are  not  a  hundred  stores 
that  sell  meats  alone. 

So  that  the  grocers,  being  so 
largely  in  the  majority,  have  little 
to  fear  from  the  competition  which 
the  “Meat  Trade  Journal”  would 
incite. 


Dr.  FT.  W.  Wiley,  chief  Govern¬ 
ment  chemist,  has  placed  his  an¬ 
tagonism  to  ben- 
WiUr  on  zoate  of  soda  as  a 
Benzoate  of  Soda,  food  preservative 

on  an  official  basis. 
He  has  now  issued  his  long-delayed 
report  of  the  experiments  to  ascer¬ 
tain  the  effects  of  the  drug  upon  the 
human  system.  Without  stint  he 
condemns  it  and  contends  that  it 
should  never  he  permitted  in  food 
in  any  form.  One  feature  will  con¬ 
demn  the  results  of  the  experiment 
in  the  public'  and  also  the  unbiased 
scientific  mind :  As  in  all  similar 
experiments  he  administered  the 
benzoate  in  capsules,  instead  of  dis 
tributing  it  through  the  food  as 
when  used  for  preservative  pur¬ 
poses.  That  when  he  does  that  he 
changes  the  physiological  effect, 
would  seem  fairly  clear.  Scientists 
quite  as  eminent  as  Dr.  Wiley  say 
he  does,  at  any  rate. 
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The  subject  will,  of  course,  never 
be  settled  until  the  courts  settle  it. 
That  the  Federal  Food  and  Drug- 
Board  will  at  once  forbid  the  use 
of  benzoate  because  of  Dr.  Wiley’s 
report  has  been  practically  settled 
by  their  treatment  of  his  former 
efforts  to  induce  them  to  do  that. 
Almost  certainly  they  will  do  no 
such  thing,  and  Dr.  Wiley  knows  it 
and  shows  that  he  knows  it  in  his 
concluding  paragraph.  He  says 
there  in  substance  that  the  conclu¬ 
sions  he  has  reached  are  only  scien¬ 
tific,  and  that  their  application  to 
the  use  or  no  use  of  benzoate  in 
food  constitutes  another  question. 
That  being  interpreted  probably 
means  that  even  though  he  has 
demonstrated  the  scientific  conclu¬ 
sion  that  benzoate  should  not  be 
used  in  food,  it  by  no  means  follows 
that  the  authorities  can,  should  or 
will  forbid  its  use. 


One  of  the  resolutions  adopted  by 
the  convention  of  the  Southern 
Wholesale  Gro¬ 
cers’  Association, 

They  Won’t  Do  It.  , 

and  outlined  in  the 
last  issue,  will  be 
conspicuous  for  its  extreme  lack  of 
results,  in  the  judgment  of  this 
journal.  The  resolution  was  as  fol¬ 
lows  : — 

That  wholesale  grocers  be  dis¬ 
couraged  from  competing  either  by 
direct  manufacture  or  pack  of  pri¬ 
vate  brands,  against  manufacturers 
who  are  pushing  their  own  brands 
and  show  a  desire  to  work  through 
wholesale  grocers. 

This  is  directly  apropos  of  a  sub¬ 
ject  which  has  been  recently  dis¬ 
cussed,  quite  comprehensively,  in 
the  pages  of  this  paper.  The  point 
is  this  r  If  manufacturers,  acceding 
to  the  jobbers’  demands,  cut  off  the 
chain  stores  and  the  buying  com¬ 
bines,  not  to  speak  of  maintaining 
limited  price  systems,  and  so  on, 
should  not  the  jobber,  in  return,  cut 
out  his  private  brands  and  cease 
manufacturing?  As  pointed  out, 
practically  all  jobbers  have  some 
private  brands,  which  directly  com¬ 
pete  with  proprietary  package 
goods.  Further,  many  jobbers, 
such  as  Austin,  Nichols  &  Co.,  F. 
I  f.  Leggett  &  Co.,  and  others,  are 
manufacturers  as  well,  surpassing 
in  their  output  many  a  regular 
manufacturer. 

The  answer  to  this  question  is 
yes,  they  should,  but  does  anybody 
expect  that  they  will? 


Mr.  Van  Hoose  Ignored  the  Main  Point 

Talks  of  the  Manufacturers’  Unfairness  in  Selling  Some  Retailers 
and  Not  Others,  but  Ignores  the  Fact  that  Some  Retailers 
are  Carload  Buyers,  while  Others  are  One  Case  Buyers. 


North  Carolina  sweet  potatoes 
average  $4  per  barrel.  The  quality 
is  good  and  the  demand  fair. 


At  the  yearly  convention  of  the 
Southern  Wholesale  Grocers’  Asso¬ 
ciation,  held  at  Asheville,  N.  C.,  last 
week  and  briefly  reported  in  the  last 
issue  of  the  “Grocery  World  and 
General  Merchant,”  President  Van 
Hoose  indulged  in  some  reiterations 
of  the  conventional  jobber’s  opin¬ 
ion  that  no  retailer,  however  large, 
or  no  combination  of  retailers, 
should  be  permitted  to  buy  direct 
from  the  manufacturer. 

Some  extracts  from  Mr.  Van 
Hoose’s  remarks,  which  were  ren¬ 
dered  in  the  course  of  a  report,  as 
president,  of  the  year’s  work,  are  as 
follows : — 

While  this  is  an  organization  of 
wholesalers,  we  must  and  should  un¬ 
ceasingly  recognize  and  care  for,  just 
as  far  as  courtesy  and  the  laws  will 
permit  us,  the  rights  and  best  in¬ 
terests  of  the  legitimate  retailers. 

It  is  essentially  unfair  for  some 
retailers  to  purchase  goods  from 
manufacturers  at  wholesale  prices, 
and  then  proceed  to  fight  other  retail¬ 
ers  tooth  and  nail  for  their  living  with 
the  consumers’  trade.  The  retailers 
who  stick  to  their  legitimate  busi¬ 
ness  of  selling  consumers,  giving 
their  very  best  time  and  attention  to 
keeping  their  stocks  in  good  order, 
clean  and  attractive;  strive  to  pro¬ 
cure  the  best  goods  at  lowest  prices, 
and  to  place  all  of  their  experience, 
capital  and  equipment  at  the  ser¬ 
vice  of  the  consumer,  are  grievously 
injured  and  have  a  right  to  feel  hurt 
when  they  see  all  of  this  discounted 
and  go  for  naught,  because  some 
manufacturer  has  allowed  another 
retailer  the  privilege  of  buying  goods 
direct  and  at  lower  prices  than  he 
can  buy. 

Quite  naturally,  therefore,  re¬ 
tailers  all  over  the  territory  identified 
with  the  Southern  Wholesale  Gro¬ 
cers  Association,  and  all  over 
America,  are  arousing  themselves 
and  are  calling  upon  the  whole¬ 
salers  to  also  use  their  best  moral 
influence  in  showing  to  manufac¬ 
turers  how  unfair  and  unjust  is  the 
practice  of  supplying  some  retailers 
at  wholesale  prices  and  denying  the 
same  privilege  to  others.  Every  re¬ 
tailer  should  be  treated  exactly 
alike.  This  question  of  commercial 
justice  should  not  be  settled  by  any 
manufacturer  on  the  percentage 
basis.  Justice  knows  no  such  ques¬ 
tion  as  percentage.  Right  is  right 
and  wrong  is  wrong.  Consistency 
is  consistency,  and  a  jewel  is  a 
jewel.  No  imitation  of  consistency 
or  of  a  jewel  will  be  accepted. 
The  real  thing  is  demanded,  and  the 
real  thing  should  be  furnished.  An 
imitation  of  consistency  is  branded 
as  a  sham.  An  imitation  of  a  jewel 
is  tossed  aside  as  “pinchbeck.” 

Surely  it  now  appears  reasonable 
that  manufacturers'  who  have  in  the 
past  been  necessarily  compelled  to 
follow  practices  which  were  more 
or  less  unfair  and  inconsistent 
should  now  with  better  organization, 
with  better  shaping  up  and  alignment 
of  distribution,  be  able  to  individ¬ 


ually  settle  for  themselves  the  ques¬ 
tion  as  to  whether  they  will  sell  to 
wholesalers  or  to  retailers.  Down 
deep  under  this  whole  question  lies 
the  broad,  solid  bedrock  of  our 
American  conviction  of  fairness. 
America  is  not  yet  ready,  and  unless 
the  signs  of  the  times  change  it 
will  be  a  long  day  in  the  future  be¬ 
fore  America  is  ready  to  see  the  mid¬ 
dleman  eliminated  and  the  manu¬ 
facturer  distribute  his  goods  direct 
to  the  consumer.  The  manufacturer 
is  not  yet  able,  and  the  country  is 
not  yet  prepared  for  such  a  system 
of  distribution.  America  has  grown 
strong  and  rich  along  these  lines, 
with  the  guarantee  to  every  man  to 
protect  him  and  his  dependent  ones 
in  his  right  to  labor  and  to  thus 
care  for  his  dependent  ones. 

Pending  that  time  the  legitimate 
wholesaler  and  legitimate  retailer 
and  the  great  army  of  their  depend¬ 
ent  ones  have  the  right,  and  should 
sternly  demand  room  in  which  to 
exercise  the  right,  to  earn  a  decent 
living  in  their  respective  spheres  of 
usefulness.  In  the  exercise  of  those 
rights  they  should  insist  upon  as 
well  as  aid  the  manufacturers  in 
reaching  a  decision  as  to  whether  he 
wishes  to  sell  wholesalers  or  re¬ 
tailers,  either  one  or  the  other,  not 
to  both. 

This  argument,  like  every  other 
which  the  jobbers  have  used  in  their 
fight  against  organized  retailers,  is 
based  on  false  premises.  Mr.  Van 
Hoose  dwells  on  the  gross  unfair¬ 


ing  one  retailer  to  buy  of  a  jobber, 
while  selling  another  one  direct  at  a 
less  price.  So  it  would  be  unfair 
if  the  two  retailers  were  in  the  same 
class,  but  suppose  one  was  a  car¬ 
load  buyer  and  the  other  a  one-case 
buyer?  That  feature  of  the  case  is 
wholly  ignored  by  Mr.  Van  Hoose, 
and  by  all  other  jobbers  as  well. 
As  a  matter  of  fact,  they  have  to 
ignore  it,  for  they  have  no  answer 
to  the  proposition  that  a  retailer  has 
a  right  to  all  the  buying  facilities 
which  the  size  of  his  purchase  en¬ 
titles  him  to.  If  he  is  a  one-case 
buyer  he  should  not  buy  from  a 
manufacturer  any  more  than  a  car¬ 
load  buyer  should  buy  from  a  job¬ 
ber.  It  is  also  to  be  further  ob¬ 
served  that  any  proposition  which 
goes  contrary  to  the  national  laws 
of  trade  and  of  mercantile  life  is 
sure  to  fail  in  the  end. 


Meat  Packers  Will  Fight  Advanced 
Freight  Rates. 

That  the  meat  packing  industry  is 
to  have  an  important  place  in  the 
coming  contention  between  the  rail¬ 
road  and  shipping  interest  of  the 
country  upon  the  proposed  increase 
in  freight  rates  is  evidenced  by  the 
appointment  of  James  S.  Agar, 
president  of  the  American  Meat 
Packers’  Association,  upon  a  com¬ 
mittee  of  eighteen,  representative  of 
the  largest  shipping  interests  in  the 
ness  of  a  manufacturer  in  compell- 1  country  to  fight  the  proposed  rate. 


Two*Minute  Sermons  for  the  Retail 

Grocer 


XLVII. — A  Trainer  of  Managers. 

The  manager  who  gains  the 
reputation  of  being  a  trainer  of 
managers  has  a  standing  in  his  line 
which  is  hard  to  beat. 

It  may  be  discouraging  to  train 
up  a  competent  young  man,  put  him 
through  the  business  paces,  as  it 
were,  and  then  have  a  rival  firm  em¬ 
ploy  him  as  manager,  but  there  is 
compensation  for  the  loss. 

In  the  first  place  that  kind  of  a 
young  man  gives  good  returns  for 
the  salary  paid  him,  as  he  is  going 
through  the  paces,  for  he  has  the 
right  kind  of  stuff  in  him.  Then 
there  is  a  great  deal  of  satisfaction 
in  knowing  that  you  have  helped  a 
worthy  man  to  better  himself. 
When  he  goes  with  the  rival  house, 
if  his  former  manager  is  the  right 
kind,  he  will  take  with  him  a  kindly 
feeling  which  will  insure  his  old 
manager  an  absolutely  square  deal 


at  his  hands,  and  then  the  old  man¬ 
ager  will  be  so  well  acquainted  with 
his  every  peculiarity  that  he  will 
always  understand  him  better  than 
others  who  have  not  been  so  closely 
connected  with  him. 

If  the  old  manager  is  broad  and 
capable  he  will  be  glad  to  see  the 
young  man  advance,  even  though 
he  loses  his  services,  and  his  grati¬ 
fication  because  of  the  young  man 
“making 'good”  after  attending  the 
school  of  experience  under  his 
guidance  will  more  than  pay  him 
for  past  trouble.  Then  he  gains 
the  reputation  with  the  balance  of 
the  trade  of  being  so  thoroughly 
competent  himself  that  all  those 
working  for  him  have  competence 
thrust  upon  them,  and  that  kind  of 
a  reputation  is  a  pretty  good  thing, 
and  his  recommendation  is  a  pass¬ 
port  to  better  things. 

F.  A.  P. 
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Preparing  for  the  New  York  State  Convention  of  Retailers 
August  10-13.  Still  Figuring  Over  Dried  Fruit  Contract. 
Chief  Issue  is  Over  Discount.  Rochester  Retailers  Talking 
Sale  of  Vegetables  by  Weight. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


New  York,  July  24,  1908. 

Among  those  who  are  to  speak 
at  the  eighth  annual  convention  of 
the  New  York  State  Association  of 
Retail  Grocers,  to  be  held  in  James¬ 
town,  August  10th  to  13th,  are  Na¬ 
tional  Secretary  Green,  former  Sec¬ 
retary  Mason,  President  Otten  and 
L.  J.  Callanan,  of  the  New  York 
City  society;  President  Lohman,  of 
the  Brooklyn  society;  Secretary 
Pratt,  of  the  Olean  society,  and 
others. 

In  the  discussions  the  utmost 
latitude  is  to  be  allowed  so  as  to 
enable  every  member  who  desires 
to  offer  suggestions  and  to  give  his 
ideas  as  to  means  of  bettering  trade 
conditions.  It  is  expected  that 
nearly  all  the  important  subjects 
that  are  now  before  the  trade  for 
consideration,  such  as  the  inter¬ 
relations  of  manufacturers,  jobbers 
and  retailers,  and  the  matter  of 
fixed  prices,  will  receive  attention. 

The  delegates  from  this  city  and 
a  number  of  other  grocers  and, 
friends  will  start  for  Jamestown 
Sunday  morning,  August  9th,  and 
are  to  arrive  in  New  York  on  the 
return  trip  on  the  following  Satur¬ 
day  morning.  The  itinerary,  as  ar¬ 
ranged  by  Secretary  Charles 
Thorpe,  calls  for  fraternal  visits  at 
a  number  of  the  up-State  cities  and 
towns  where  the  visitors  will  be  en¬ 
tertained  by  members  of  the  local 
associations. 

*  *  * 

Secretary  Beckmann,  of  the  Na¬ 
tional  Wholesale  Grocers’  Associa¬ 
tion,  is  having  printed  the  new  form 
of  dried  fruit  contract  which  the 
Eastern  buyers  wish  to  have 
adopted.  The  contract  is  to  be  cir¬ 
culated  among  the  buyers  for  the 
purpose  of  getting  as  many  as  pos¬ 
sible  to  agree  not  to  make  any  pur¬ 
chases  except  in  accordance  with 
this  form  of  contract.  In  this  way 
it  is  hoped  to  compel  the  California 
packers  and  sellers  to  accept  the 
contract. 

This  action  followed  a  confer¬ 
ence  held  several  days  ago,  at  which 
were  present  Vice-President  Theo¬ 
dore  YVhitmarsh,  of  the  Jobbers’ 


National  Association,  and  J.  C. 
Mahlan,  the  chairman  of  its  Con¬ 
tract  Committee ;  also  President  W. 
L.  Juhring,  of  the  New  York  Dried 
Fruit  Association;  President  R.  G. 
Bursk  and  Secretary  A.  M.  Graves, 
of  the  Pennsylvania,  Delaware  and 
New  Jersey  Wholesale  Grocers’  As¬ 
sociation;  John  Carey  and  W.  J 
Young,  of  the  Grocers’  and  Impor¬ 
ters’  Exchange,  Philadelphia;  Sec¬ 
retary  W.  L.  Delaney  and  other 
members  of  the  Pittsburg  Whole¬ 
sale  Grocers’  Association. 

Following  this  conference,  efforts 
were  made  to  adjust  matters  with 
the  packers’  representatives  and 
these  efforts  being  fruitless,  the 
jobbers  proceeded  to  have  their 
contract  printed  and  circulated. 
The  sellers  are  inclined  to  think,  it 
is  said,  that  the  jobbers  will  not 
stand  firmly  together  in  support  of 
the  contract,  and  that  after  a  few 
sales  are  made  in  disregard  of  such 
contract  the  jobbers  generally  will 
accept  terms  similar  to  those  which 
the  sellers  have  been  proposing. 

The  chief  issue  is  that  the  jobbers 
ask  for  the  i]/2  per  cent,  discount 
after  examination  on  delivery.  The 
seller  is  willing  to  give  the  discount 
only  when  payment  is  made  within 
a  few  days  after  shipment  without 
regard  to  the  time  of  delivery  and 
without  waiting  for  an  examination 
at  this  end  of  the  route. 

*  *  * 

The  sale  of  vegetables  generally 
by  weight  is  again  being  agitated 
quite  strongly.  The  Rochester  Re¬ 
tail  Grocers’  Association,  at  a  meet¬ 
ing  held  Monday  last,  decided  to  do 
everything  possible  to  bring  about 
this  method  of  selling  vegetables 
throughout  the  State.  Delegates  to 
the  State  grocers’  convention  at 
Jamestown  were  directed  to  try  to 
have  the  subject  taken  up  by  the 
State  Association  with  a  view  to 
such  action  as  may  best  bring  about 
the  desired  result. 

*  *  * 

Park  &  Til  ford  imported  a  quan¬ 
tity  of  toothpicks  in  packages  of  a 
dozen,  each  package  being  inclosed 
in  a  tube  made  of  gelatine.  The  Col¬ 
lector  of  the  Port  decided  that  the 


tubes  would  be  of  use  after  the 
toothpicks  had  been  removed  and  he 
therefore  assessed  a  duty  on  the 
tubes.  The  importers  claimed  that 
the  tubes  should  be  entered  free  of 
duty  as  coming  within  the  class  of 
usual  coverings.  The  Board  of 
United  States  General  Appraisers 
Tuesday  sustained  the  importers, 
saying  that  it  had  not  been  proved 
that  the  tubes  have  a  value  inde¬ 
pendent  of  the  toothpicks. 

*  * 

A  new  brokerage  firm  which  will 
make  a  specialty  of  cereals  is  Muns 
Bros.,  105  Hudson  street.  Edward 
B.  Muns  was  for  many  years  with 
Francis  H.  Leggett  •&  Co.,  and  Rob¬ 
ert  W.  Muns  was  for  a  long  time 
with  the  Quaker  Oats  Co. 

*  *  * 

Some  of  the  cocoa  manufacturers 
say  that  the  decline  in  the  price  of 
the  bean,  to  which  attention  has 
been  called,  has  not  been  felt  much 
as  far  as  the  finer  grades  of  beans 
are  concerned. 

Fred.  A.  McGill. 


Foreign  Rice  Now  Selling  in 
Competition  with  Domestic. 

Our  Own  Varieties  are  High  and 
Bassein  and  Java  Rices  are  Both 
Selling  Here  on  a  Lower  Basis  than 
Corresponding  Grades  of  Domestic. 


For  the  first  time  in  many  years 
imported  rice  is  now  selling  in  this 
country  in  competition  with  domes¬ 
tic,  which  is  high  and  has  been  high 
for  some  time.  During  the  week 
some  sales  of  Bassein  rice,  tran¬ 
shipped  from  Plolland,  have  beer 
made  in  Philadelphia  at  5  cents  de¬ 
livered.  The  same  grade  in  domes¬ 
tic  rice  would  have  cost  cents. 

The  American  jobbing  trade  is 
also  taking  interest  in  imported 
Java  rice  at  5 J4  to  6j4  cents,  which 
offers  a  somewhat  better  value  than 
the  same  price  invested  in  domestic 
rice. 


New  potatoes  are  still  steady,  the 
range  being  still  50  to  60  cents  per 
basket  and  the  receipts  entirely 
from  nearby. 


Profit  is  Robbery,  One  Grocer  Says 


In  Further  Discussing  Last  Week’s  Question  as  to  Whether  to 
Cut  a  Price  Below  a  Profitable  Point  or  Lose  a  Customer, 
Another  Correspondent  Says  Stick  to  Principle  and  Let  the 
Customer  Go,  if  Necessary. 


Below  appear  communications 
from  subscribers  to  this  journal 
which  further  discuss  the  question 
asked  by  A.  M.  Horst,  of  Hagers¬ 
town,  Md.,  and  answered  by  the 
“Grocery  World  and  General  Mer¬ 
chant”  in  its  last  issue,  viz.,  should 
a  retailer  cut  the  price  of  sugar,  for 
instance,  to  a  valuable  cash  cus¬ 
tomer  for  the  general  line,  and  to  a 
point  below  where  he  can  profitably 
afford  to  sell,  through  the  fear  that 
if  he  does  not  the  customer  will 
transfer  his  trade  to  a  competitor, 
who,  according  to  the  customer, 
sells  sugar  at  the  price  at  which  he 
is  demanding  to  buy  it : — 

131  N.  Sixteenth  street, 
Philadelphia,  Pa.,  July  18,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

The  answer  to  the  attached  ques¬ 
tion  is  easy. 

First.— Don’t  lose  the  customer  so 
long  as  you  can  do  business  with 
“it”  at  a  fair  profit  in  the  long 
run. 

Second.— Cut  the  price  on  sugar 
and  “soak  it”  on  something  else, 
either  in  price,  measurement  or 
weight.  There  are  many  methods  to 
get  even  with  this  kind  of  a  patron. 

Ethics  and  business  do  not  mix. 

Morals  and  business  do  not  mix. 


Profit,  at  the  best,  is  robbery,  and 
consequently  it  makes  little  differ¬ 
ence  how,  where  and  when  the  rob¬ 
bery  takes  place. 

If  profit  is  justified  at  all,  then  it 
must  and  should  be  made  in  “any 

old  way.” 

Send  this  to  Mr.  Horst  or  publish 
it,  just  as  you  elect.  , 

Yours  truly, 

J.  C.  WaIkeley. 

Easton,  Pa.,  July  20,  1908. 
Editor  of  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Notice  an  article  in 
your  issue  of  July  20th  from  A.  M. 
Horst,  of  Hagerstown,  Md.  Think 
his  question  is  an  easy  one  to  an¬ 
swer.  His  price  for  sugar  is  as 
cheap  as  he  can  afford  to  sell  it  and 
give  honest  weight.  I  think  from  the 
tone  of  his  letter  he  is  not  in  the 
cut-rate  class.  All  honor  to  him  for 
not  joining  them — don’t  think  their 
mode  of  business  an  honorable  one. 
We  have  them  in  all  communities. 
We  should  use  all  customers  alike, 
regardless  of  their  financial  circum¬ 
stances.  This  has  been  our  rule  for 
the  past  fifty  years  in  the  grocery 
business.  We  never  yet  have  been 
obliged  to  cut  prices  in  that  time 
on  any  standard  article  in  our  trade, 
and  our  experience  proves  that  the 
only  honorable  way  to  do  business 
is  to  put  a  reasonable  profit  on  all 
goods  in  stock  and  maintain  it,  and 
any  good  customer  will  honor  you 
for  it. 

Yours  truly, 

Cornell  &  Michler. 


- — ■ - 

Little  Rock,  Ark. 


The  Little  Rock  (Ark.)  Retail 
Merchants’  Association,  in  its  last 
weekly  bulletin,  makes  the  follow¬ 
ing  suggestions  regarding  out-of- 
town  buying : — 

OUT-OF-TOWN  BUYING. 

We  have  had  a  good  deal  to  say 
on  this  subject  from  time  to  time, 
but  feel  that  it  is  one  of  such  im¬ 
portance  that  it  will  bear  repeating. 

A  great  many  merchants  allow  their 
wives  and  other  members  of  their 
families  to  purchase  goods  from 
agents  and  others  passing  through 
the  city. 

Then  again  some  merchants  them¬ 
selves  are  guilty  of  out-of-town  buy¬ 
ing.  Salesmen  for  tailoring  estab¬ 
lishments,  shirts  and  underwear,  etc., 
come  into  our  city  and  while  we  are 
ashamed  to  admit  it,  get  some  or¬ 
ders  from  merchants  themselves. 
This  money  sent  out  of  town  for 
goods  that  should  be  bought  from 
home  merchants  certainly  does  not 
help  to  build  up  our  city. 

There  ought  to  be  some  way  to 
make  these  traveling  retailers  pay 
a  license,  but  the  people  themselves 
are  really  to  blame  and  should  have 
enough  pride  in  their  home  city 
to  refuse  to  purchase  out  of  it  what 
they  can  buy  to  just  as  good  advan¬ 
tage  in  it.  How  many  merchants 
allow  their  wives  and  other  members 
of  their  families  to  buy  goods  out 
of  town  that  might  just  as  well  be 
bought  here  and  the  money  kept  at 
home  ? 

Youngstown,  Ohio. 

The  City  Council  of  Youngs¬ 
town,  Ohio,  has  instructed  the  City 
Solicitor  to  co-operate  with  the 
County  Prosecutor  in  an  investiga¬ 
tion  of  the  Youngstown  Retail  Gro¬ 
cers’  Association,  which  Council¬ 
man  John  R.  Davis  declares  to  be  a 
trust,  the  great  object  of  which  is 
to  annihilate  competition.  The  in¬ 
structions  of  the  Council  were  to 
have  the  investigation  conducted 
before  the  Grand  Jury. 


First  Adulterated  Sugar  Case 
Develops  in  Colorado. 

Dairy  and  Food  Commissioner  Finds 
Fifty  Samples  Containing  Two  to 
T wenty-five  Per  Cent,  of  Corn  Starch. 
Flour  Also  Present. 


The  Colorado  Dairy  and  Food 
Department  has  stirred  up  some¬ 
thing  new  in  the  food  adulteration 
line.  1  hey  claim  to  have  found 
ifty  samples  of  adulterated  pulver- 
zed  sugar.  Up  to  this  time  there 
lave  been  no  cases  of  adulterated 
'Ugar  anywhere  in  the  country. 

1  he  Colorado  Commissioner  de- 
Lies  that  all  the  samples  examined 
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contained  corn  starch.  Some  con¬ 
tained  flour.  One  manufacturer  ad¬ 
mitted  the  use  of  2  per  cent,  of  corn 
starch  and  stated  that  it  was  a  trade 
custom  followed  by  everybody. 
The  Colorado  Commissioner  claims 
to  have  found  as  much  as  25  per 
cent,  of  starch  in  some  samples. 


The  Norwegian  Sardine  Packers 
Form  Combine  Like  Ameri¬ 
can  Packers. 

Says  Prices  on  Fish  Sold  in  this  Coun¬ 
try  have  been  Reduced  by  Overpro¬ 
duction.  From  Now  on  Production 
and  Price  Will  Both  be  Regulated. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

July  23,  1908. 

United  States  Consul  F.  S.  S. 
Johnson,  of  Bergen,  Norway,  re¬ 
ports  that  the  packers  of  Norwegian 
sardines  now  have  a  combination 
much  like  that  which  exists  among 
the  packers  of  domestic  sardines, 
and  that  this  is  likely  to  have  an 
effect  on  the  price  on  Norwegian 
sardines  in  this  country. 

The  combine  of  packers  has 
agreed  that  no  fish  should  be  packed 
during  the  months  of  February, 
March  and  April,  a  violation  of 
which  should  be  paid  by  a  fine  of 
5,000  crowns  (crown  equals  26.8 
cents)  ;  that  a  uniform  price  should 
be  maintained  for  the  purchase  of 
fish,  and  that  the  present  manufac¬ 
turers  should  in  no  way  establish 
factories  in  any  other  place  or 
places. 

During  the  past  season  complaint 
has  been  general  of  overproduction, 
low  prices,  and  excessive  number  of 
factories,  which,  with  the  financial 
crisis  in  the  United  States,  has  made 
profits  small  and  has  obliged  pack¬ 
ers  to  form  this  union  or  trust  for 
their  future  welfare. 

While  during  the  past  year  the 
export  of  sardines  from  France  to 
the  United  States  has  decreased,  the 
export  of  this  article  from  Norway 
has  increased  from  a  few  thousand 
dollars  some  ten  years  ago  to  $600,- 
000  in  T907,  and  it  is  a  matter  of 
only  a  few  years  until  the  Nor¬ 
wegian  output  will  equal  that  of  any 
other  European  country.  Large 
quantities  of  Norwegian  sardines 
have  been  sent  to  France. 

Experiments  are  shortly  to  be 
made  at  Bergen  of  putting  up  sar¬ 
dines  as  they  are  packed  at  Bor¬ 
deaux  jnstead  of  smoked.  Whether 
this  venture  will  be  a  success  or  not 
is  to  be  determined.  Holt. 


To  the  Trade: 

Of  Course  YOU  Know 

that 

CEYLON 

TEA 

Makes  the 

Best  Iced  Tea; 

But  Do  You  Impress  That 
Fact  Upon  Customers? 


Its  Lemony  Flavor 

Just  Suits  Hot  Weather 
Thirsts,  and  Its 

Full  Bodied  Quality 

Prevents  Ice  from  Impair¬ 
ing  Its  Tonic  Values. 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hola  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


You  will  kindly  read  this  circular 
through  carefully,  and  you  will  find, 
we  think,  a  full  explanation  of  the 
case  against  Sears,  Roebuck  &  Co. 
You  will  please  notice  that  the  rec¬ 
ords  show  that  the  Iowa  Dairy 
Separator  Co.  assisted  in  the  de¬ 
fense  of  this  case,  thereby  became 
substantially  a  party  to  that  case, 
and  under  such  circumstances,  we 


are  advised,  the  decision  is  virtually 
a  decision  against  the  Iowa  Dairy 
Separator  Co.  These  matters, 
however,  will  be  brought  before  the 
court  in  regular  order  in  due  time. 

Also  please  notice  that  Sears, 
Roebuck  &  Co.  have  attempted  to 
throw  ofif  the  responsibility  onto 
the  farmers,  and  prejudice  the 
dairymen  against  the  owners  of  the 


Selling  Talks  With  Grocery  Clerks 


The  Sears,  Roebuck  Case. 


Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World  and  General  Merchant”  has  come  Into  possession 
of  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  Issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  Is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  It  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weeklv  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


Dallas,  W.  Va.,  July  14,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — In  your  paper  about 
December  1,  1907,  we  think,  we  saw 
where  Sears,  Roebuck  &  Co.  were 
indicted  before  the  Federal  Grand 
Jury  at  Des  Moines,  Iowa,  for 
fraudulent  use  of  the  mail.  The  in¬ 
dictments  were  on  their  paint  and 
on  a  ring. 

You  said  the  case  would  come  up 
in  May.  What  was  the  outcome  of 
the  case? 

Thanking  you  in  advance,  we  re¬ 
main,  Yours  truly, 

Crider  Bros. 

The  “Grocery  World  and  General 
Merchant”  has  communicated  with 
the  plaintiffs  in  the  case  and  they 
reply  that  the  delay  has  been  caused 
by  the  failure  of  Sears,  Roebuck  & 
Co.  to  enter  their  appearance.  The 
case  will  now  come  up  within  a  few 
weeks. 

H*  *1*  ^ 

Well-known  Advertising  Man  Dead. 

Chicago,  Ill.,  July  15,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — It  becomes  our  pain¬ 
ful  duty  to  inform  you  of  the  death 
of  Mr.  John  O.  Perkins,  who  has 
been  in  charge  of  our  trade  journal 
and  other  general  advertising  for 
some  years  past.  The  end  came  un¬ 
expectedly  yesterday  afternoon, 
after  an  illness  of  about  ten  weeks’ 
duration,  which  until  the  last  few 
days  caused  no  fear  of  a  fatal  ter¬ 
mination. 

Mr.  Perkins  leaves  a  widow  and 
two  sons,  aged  respectively  15  and 
18  years. 

Thus  ends,  at  the  untimely  age  of 
4B  a  career  of  brilliant  promise  and 
the  earthly  life  of  a  character  of  ex¬ 
ceptional  purity  and  elevation. 

Yours  truly, 

Butler  Brothers, 

F.  S.  Cunningham. 

*  *  * 

Sait  Against  Sears,  Roebuck  &  Co. 

Won. 

Bellows  Falls,  Vt.,  July  20,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Inclosed  you  will  find 
copy  of  the  latest  decision  of  the 
court  against  Sears,  Roebuck  & 
Co’s  Economy  Separators,  also  a 
circular  in  reference  thereto. 


MONDAY — LAMB. 

Monday  all  day  we’ll  conduct  a 
sale  of  legs  of  young  lamb  at  15 
cents  a  pound.  The  reason  our 
sales  are  successful  is  because  we 
stick  to  what  we  advertise.  This 
is  spring  lamb.  From  4  to  6j4 
pounds.  The  price  is  2  cents  less 
than  elsewhere.  The  sale  will  bring 
new  people.  It’s  new  people  we’re 
after.  The  important  thing  is  to 
give  them  the  right  impression. 
This  right  impression  principle 
doesn’t  consist  in  over-pushing  or 
over-attention.  It  consists  in  earn¬ 
estness  of  action,  quiet  politeness 
and  a  display  of  popular  goods 
popularly  priced. 

TUESDAY — CHEESE. 

Every  kind  of  cheese  we  carry 
will  be  specially  displayed  Tuesday, 
cleanly  ticketed,  with  a  demon¬ 
strator  at  the  table.  All  kinds  will 
be  sampled.  Biscuits  will  be  served, 
as  well  as  pure  spring  water.  Com¬ 
paratively  few  people  know  about 
the  remarkably  agreeable  finish  that 
a  little  Roquefort  on  a  piece  of 
hard  water  biscuit  gives  to  a  din¬ 
ner  or  the  convenience  of  the  jar 
cheese.  Introduce  your  customer 
to  the  cheese  table.  Ask  them  to 
sample  their  favorite  kind.  You’ll 
take  many  a  new  cheese  order 
Tuesday. 

WEDNESDAY — PACKAGE  CRACKERS. 

The  entire  line  of  the  National 
Biscuit  Co’s,  goods  will  be  opened 
for  demonstration.  Speak  of  the 
importance  of  having  a  few  pack¬ 
ages  of  these  goods  in  the  closet 
especially  this  time  of  the  year.  So 
handy  for  a  little  luncheon.  So  nice 


to  nibble  before  retiring.  In  fact, 
a  real  tea  table  necessity.  This  day 
(Wednesday),  we  will  sell  the  10- 
cent  kinds  for  8  cents ;  the  5-cent 
kinds  for  4  cents.  It  is  hardly 
necessary  to  say  that  in  advising 
you  of  a  cut  price  beforehand  that 
such  information  is  confidential  and 
must  never  be  referred  to  until  the 
day  that  such  price  goes  into  oper¬ 
ation. 

THURSDAY — SARDINES. 

This  will  be  a  most  interesting 
display.  It  will  show  the  sizes  of 
fish  and  enable  you,  as  well  as  the 
customer,  to  get  some  idea  of  the 
difference  in  taste  of  the  French 
and  Portugal  goods.  As  sardines 
represent  the  tastiest  and  by  far  the 
most  popular  of  all  canned  fish,  this 
demonstration  will  be  appreciated. 
Speak  of  the  true  French  flavor  of 
the  La  Rue’s  at  15  cents  the  J4  size. 
Sell  a  dozen  for  $1.65.  Cooked  in 
delicate  oil  and  free  of  bones. 

FRIDAY — PEANUT  BUTTER. 

Some  stores  in  other  cities  sell  5 
and  6  tubs  peanut  butter  a  week, 
and  we  don’t  sell  half  of  that.  It’s 
a  good  profitable  thing  at  20  cents 
a  pound,  and  we  want  to  be  very 
liberal  in  our  sampling  Friday. 
Everybody  must  have  a  sandwich. 
In  addition  to  the  demonstration 
table  have  some  on  the  grocery 
counter.  Give  a  sample  to  the 
youngsters  who  are  with  their 
parents — they’re  the  ones  that  will 
make  the  demand.  Tell  how  whole¬ 
some  this  pure  essence  of  the  pea¬ 
nut  is  and  how  popular  it  is  becom¬ 
ing.  Jars  10,  15  and  25  cents,  usual 
price. 


patent,  and  make  these  dairymen 
believe  that  in  enforcing  the  judg¬ 
ment  of  the  court  we  are  perse¬ 
cuting  the  dairymen,  which  we  are 
not  doing;  we  are  forcing  Sears, 
Roebuck  &  Co.  to  carry  out  their 
guarantee,  and  they  must  do  it.  Of 
course  if  Sears,  Roebuck  &  Co.  do 
not  carry  out  their  guarantee  to 
dairymen,  then  it  falls  upon  the 
dairymen;  but  if  Sears,  Roebuck  & 
Co.  carry  out  their  guarantee  they! 
will  refund  the  money  to  the  dairy¬ 
men,  or  furnish  them  with  sepa¬ 
rators  that  do  not  infringe.  You 
can  readily  see  that  Sears,  Roebuck 
&  Co.  are  doing  their  best  to  make 
the  dairymen  believe  that  we  are 
the  parties  to  blame  for  getting 
them  into  this  trouble ;  the  fact  is 
that  Sears,  Roebuck  &  Co.  are  to 
blame  for  getting  the  dairymen, 
users  of  infringing  Economy*  Sepa¬ 
rators,  into  trouble. 

Yours  truly, 

Vermont  Farm  Machine  Co. 

*  *  * 

To  Buy  a  Coffee  Roaster. 

Sunbury,  Pa.,  July  20,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Will  you  kindly  ad¬ 
vise  me  as  to  where  I  can  buy  a 
coffee  roaster? 

Thanking  you  very  much,  I  am, 
Yours  truly, 

E.  W.  Gregg. 

Huntley  Mfg.  Co.,  Silver  Creek, 
N.  Y.,  and  Lambert  Mfg.  Co.,  Mar¬ 
shall,  Mich. 

*  *  * 

The  Food  Law. 

Reading,  Pa.,  July  24,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Is  the  pure  food  law 
National  or  a  State  law,  and  if  Na¬ 
tional  when  was  same  passed? 

Yours  truly, 

Ignorance. 

There  is  a  National  food  law  as 
well  as  a  Pennsylvania  State  food 
law.  The  National  act  was  ap¬ 
proved  June  30,  1906,  and  the  State 
(general)  food  law  some  time  in 
1907.  Besides  the  general  Pennsyl¬ 
vania  food  law,  there  are  several 
other  State  food  laws  bearing  on 
particular  products,  such  as  vinegar. 


Tomatoes  are  coming  very  poor. 
Second  earlies  bring  75  cents,  and 
first  earlies  25  cents.  The  drought 
is  affecting  both  the  quantity  and 
quality,  and  the  supply  of  really 
fancy  tomatoes  is  small. 


What  a  Penny  Will  Do. 

Buy  a  postal,  send  it  to  H.  P.  D. 
Kingsbury,  Redlands,  Cal.,  requesting 
samples  and  information  about  his  mar¬ 
malades  and  jams  and  they  will  coniej 
without  cost  to  you.  These  goods  pay 
40  per  cent,  and  the  goods  cannot  be 
surpassed. 
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THE  GROCERY  MARKETS 


Tea. 

The  tea  market  remains  un¬ 
changed  for  the  week.  The  de¬ 
mand  is  fair  for  the  season  and 
prices  unchanged  throughout  the 
whole  line.  There  seems  to  be  no 
reason  for  expecting  any  change 
during  the  next  few  weeks.  Trade 
will  probably  improve  somewhat, 
however,  as  general  business  condi¬ 
tions  grow  better. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  continues  dull  and  un¬ 
changed.  Options  have  eased  off 
during  the  week,  but  actual  coffee 
remains  about  unchanged.  There 
would  undoubtedly  be  more  trading 
were  the  valorization  surplus  not 
eliminated.  Mild  coffees  are  steady 
and  unchanged. 

Sugar. 

The  sugar  market,  so  far  as  re¬ 
fined  is  concerned,  is  unchanged  for 
the  week.  Raws  have  shown  con¬ 
siderable  weakness,  due  probably  to 
the  lack  of  demand  from  this  coun¬ 
try.  Refined  sugar  is  in  good  de¬ 
mand  and  there  seems  to  be  no  in¬ 
dication  of  any  change  in  the  near 
future. 

Fish. 

Lower  quotations  by  about  $i  per 
barrel  have  been  made  on  Irish 
mackerel  during  the  week,  but  they 
were  due  more  to  the  poor  quality 
of  the  fish  on  which  the  price  was 
declined  than  upon  any  decline  in 
the  market.  Shore  fish  are  about 
unchanged,  but  some  better  quality 
fish  have  come  in  during  the  week 
which  brought  a  premium.  Nor- 


ways  are  unchanged.  The  general 
demand  for  mackerel  is  fair.  Cod, 
hake  and  haddock  are  dull  and  un¬ 
changed  in  price.  Sardines  of  all 
grades,  domestic,  French  and  Nor¬ 
wegian,  are  in  fair  demand  and  un¬ 
changed  in  price.  Salmon  is  un¬ 
changed  and  moderately  wanted 
Red  Alaska  is  strong.  New  prices 
on  sockeye  and  Alaska  will  be  forth¬ 
coming  shortly. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  has  made 
no  advance  as  yet,  on  the  strength 
of  last  week’s  advance  in  glucose, 
and  the  demand  is  light.  Sugar 
syrup  is  in  excellent  demand  both 
home  and  abroad  at  unchanged 
prices.  Molasses,  is  quiet  at  ruling 
prices. 

Canned  Good*. 

Tomatoes  are  stronger  on  ac¬ 
count  of  the  lack  of  rain  in  produc¬ 
ing  sections.  For  futures  the  mar¬ 
ket  has  advanced  at  least  2]/2  cents. 
There  is  still  plenty  of  time  for  a 
good  tomato  crop  and  pack,  how¬ 
ever.  Corn  is  believed  to  have  been 
damaged  in  some  sections  beyond 
repair,  notably  in  the  South.  The 
price  has  advanced  from  5  to  15 
cents  per  dozen,  and  the  outlook  is 
firm.  Peas  are  not  particularly 
strong,  despite  the  fact  that  deliver¬ 
ies  in  most  sections  will  be  short. 
The  trade  seem  not  to  be  interested 
in  them.  Peaches  are  unchanged 
and  in  light  demand,  both  spot  and 
futures.  Apples  are  weaker  by  pos¬ 
sibly  a  few  cents  for  New  York 
State  gallons,  and  it  is  likely  that 
some  could  be  gotten  at  $1.75  de¬ 
livered.  California  canned  goods 


are  unchanged  and  in  light  demand. 
The  Baltimore  packing  of  small 
fruits  and  vegetables  is  proceeding 
uneventfully,  the  demand  for  these 
lines  being  small. 

Dried  Fruits. 

Prunes  are  firm  and  high,  the 
market  for  future  Santa  Claras  hav¬ 
ing  advanced  J4  cent.  Some  pack¬ 
ers,  in  fact,  have  withdrawn  prices 
entirely.  The  crop  bids  fair  to  be 
very  short.  Peaches  are  cheap  and 
weak,  but  the  demand  is  a  little  bet¬ 
ter.  There  have  been  some  sales 
during  the  week  around  5F2  cents 
per  pound,  f.  o.  b.  the  coast,  for 
choice  fruit  that  last  year  sold  for 
11.  Apricots  for  future  delivery 
are  slightly  firmer  on  the  coast. 
The  demand  is  light.  Currants  are 
steady  and  dull.  Raisins  are  dull 
and  weak.  Other  dried  fruits  quiet 
and  unchanged. 

Beans  and  Peas. 

Domestic  pea  beans  are  un¬ 
changed  at  $2.60  in  a  large  way. 
Imported  pea  beans  are  unchanged 
at  the  last  quotation.  The  demand 
is  light.  Marrows  are  still  un¬ 
changed  at  $2.40,  demand  light 
California  linias  are  unchanged  and 
dull.  All  grades  of  split  and  dried 
peas  are  unchanged,  being  firm, 
scarce  and  in  fair  demand. 

Butter. 

The  butter  market  is  firm  and  un¬ 
changed.  The  receipts  are  ■  about 
normal  and  considerable  butter 
coming  in  shows  the  effects  of  the 
heat  and  has  to  be  sold  at  reduced 
prices.  There  is  an  active  trade  for 
butter,  both  for  consumption  and 
speculation.  Stocks  in  storage  are 
about  the  same  as  a  year  ago  and 


the  market  is  healthy  throughout. 
No  change  is  looked  for  during  the 
week,  but  there  may  nevertheless  be 
an  advance,  as  the  country  markets 
are  uncertain  at  this  season. 

Fancy  new-laid  eggs  free  from 
heat  are  very  scarce  and  sell  read¬ 
ily  at  top  prices.  The  receipts  show 
the  effects  of  the  weather  to  a  very 
large  degree  and  have  to  be  sold 
cheaply.  The  volume  of  eggs  arriv¬ 
ing  is  about  normal  and  the  outlook 
is  firm. 

Cheese. 

The  cheese  market  is  firm  at  an 
advance  of  y2  cent  on  all  grades. 
The  production  of  cheese  is  about 
the  same  as  a  year  ago,  but  the 
price  ruling  is  about  10  per  cent, 
lower.  The  quality  of  the  cheese 
arriving  is  up  to  the  standard  and 
the  market  is  very  healthy  at  the 
present  time.  No  important  change 
is  looked  for  during  the  next  few 
weeks. 

Produce. 

Cabbage,  Jersey,  25  to  35  cents 
per  basket;  Pennsylvania,  $1.50  per 
barrel ;  Savoy,  $1  per  barrel,  de¬ 
mand  good;  potatoes,  50  to  55  cents 
per  basket;  Jersey  sweet  potatoes, 
$1.50  per  basket,  demand  good;  yel¬ 
low  turnips,  35  cents  per  basket,  de¬ 
mand  fair;  carrots,  50  to  60  cents 
per  basket,  demand  fair;  Jersey 
onions,  45  to  50  cents  per  basket, 
demand  fair;  Egyptian,  $1.50  to  $2 
per  bag,  demand  fair;  beets,  2 y2 
cents  per  bunch,  demand  fair ;  rhu¬ 
barb,  $1  to  $1.50  per  100  bunches, 
demand  fair;  York  State  peas, 
$1.50  per  bushel  basket,  demand 
good ;  string  beans,  green  and  wax, 


IT  DON’T  TAKE  LONG 

to  build  up  a  big,  profitable  business  slicing  dried  beef  if  you 
start  right.  Read  this  unsolicited,  eloquent  testimonial  from 
one  of  our  perfectly  pleased  patrons : 

Ocean  Grove,  N.  J.,  July  13,  t908 

MR.  A.  W.  JOHNSON, 

Dear  Sir : — Please  ship  us  one  barrel  of  your  dried  beef  knuckles. 

We  have  used  one  of  your  Eversharp  Dried  Beef  Slicing  Machines 
about  four  months  and  it  is  giving  perfect  satisfaction. 

Yours  truly, 

CLEVENGER  &  SUMMERS. 

A  barrel  of  dried  beef  contains  about  260  lbs.,  which  at  23  cts. 
a  lb.,  would  cost  $59.80;  now  allowing  8  per  cent,  for  waste  and 
loss  in  weighing  up, which  is  a  very  liberal  allowance  as  Johnson’s 
Eversharp  slices  up  every  little  scrap  of  edible  meat  in  thin, 
saleable  slices,  this  gives  us  239  lbs.  of  slices,  which  at  36  cts. 
a  lb.  would  amount  to  $86.04,  leaving  a  profit  of  $26.24  on  one 
barrel  of  beef.  .  Clevenger  &  Summers  paid  $40  cash  for  their 
Eversharp  Slicing  Machine,  and  it  is  worth  twice  that  amount 
as  a  permanent  advertisement  for  their  business. 


HERE’S  ANOTHER 


Phone  98  J  East. 


OFFICE  OF 


B.  R.  LANSING 

DEALER  IN  GROCERIES,  MEATS  AND  HARDWARE 
215*225  Broadway  and  24  Ferry  Street 

Rensselaer,  N.  Y.,  July  14,  1908 
MR.  A.  W.  JOHNSON,  New  Brunswick,  N.  J. 

Dear  Sir:  — It  is  with  great  pleasure  I  state  my  opinion  in  regard 
to  the  Eversharp  Dried  Beef  Slicing  Machine  for  different  reasons. 
One,  the  machine  is  giving  me  entire  satisfaction,  and,  secondly,  I  am 
glad  at  last  that  we  have  got  something  that  we  can  seemingly  com¬ 
pete  with  packaged  goods  and  possibly  be  able  to  educate  the  public  to 
use  freshly-sliced  bulk  goods  and  get  sixteen  ounces  for  a  pound,  and 
not  be  paying  for  tin,  paper  and  glass.  Yours  very  truly, 

B.  R.  LANSING. 

Your  jobber  or  wholesale  grocer  will  be  pleased  to  have 
you  order  an  Eversharp  through  him.  Or  you  can  address 
the  manufacturer — 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  foi 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ’ 
and  contribute  a  good,  suggestive  weekly  article.  We  have  triec 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers 
probably  every  one  of  whom  has  some  technical  knowledge  of  win 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer ;  not  necessarily  nevi 
or  original — in  fact,  those  which  have  been  used  successfully  ar 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  a 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangemen 
should  be  addressed  to  the  “Window-Dressing  Department.”  I 
drawings  are  also  sent  they  should  be  made  throughout  in  black  in 
(not  pencil). 


75  to  80  cents  per  basket,  demand 
good  ;  cucumbers,  25  to  50  cents  per 
basket,  demand  good;  squash,  10  to 
15  cents  per  basket,  demand  fair; 
eggplants,  40  to  50  cents  per  bas¬ 
ket,  demand  fair;  salad,  York  State, 
$2  per  box,  demand  fair  to  good ; 
green  peppers,  25  to  30  cents  per 
basket,  demand  fair;  lima  beans, 
flats,  25  to  30  cents  per  basket ;  im¬ 
proved,  $1.25  to  $1.50  per  basket, 
demand  fair;  corn,  50  to  75  cents 
per  basket,  demand  good. 

Qreen  Fruit. 

Bananas,  firsts,  $1.50  to  $1.75  per 
bunch;  8-hands,  $1  to  $1.25  per 
bunch ;  7-hands,  65  to  90  cents  per 
bunch ;  6-hands,  50  to  60  cents  per 
bunch,  demand  poor;  grapefruit, 
$4.50  to  $5  per  box,  demand  poor; 
lemons,  $3  to  .$4  per  box,  demand 
good;  limes,  80  cents  per  100,  de¬ 
mand  good ;  pineapples,  $2  to  $3.50 
per  box,  demand  good ;  California 
oranges,  $3.75  to  $4.50  per  box,  de¬ 
mand  fair  to  good. 

Provisions. 

All  cuts  of  smoked  meats  are  un¬ 
changed  and  in  very  good  consump¬ 
tive  demand.  Prices  are  about  the 
same  as  a  year  ago,  and  the  market 
is  in  a  good  healthy  condition. 
Pure  lard  is  firm  at  l/\  cent  higher 


than  a  week  ago.  Compound  lard 
is  firm  and  unchanged,  and  if  there 
is  any  change  it  will  probably  be  a 
slight  advance.  The  outlook  for 
compound  lard  is  firm  and  un¬ 
changed  for  the  week.  Barrel  pork 
is  firm  at  an  advance  of  25  cents 
per  barrel.  Dried  beef  is  very  firm 
at  an  advance  of  1  cent.  Canned 
meats  are  unchanged  and  in  good 
demand. 

Nnti. 

Peanuts,  green,  choice,  4^2  cents 
per  pound ;  fancy,  6]/2  cents  per 
pound  ;  jumbo,  7^4  cents  per  pound ; 
roasted,  choice,  $1.15  per  bushel; 
fancy,  $1.50  per  bushel;  jumbo, 
$1.70  per  bushel,  demand  fair; 
almonds,  17  to  18  cents  per  pound; 
Brazils,  gl/2  cents  per  pound;  fil¬ 
berts,  10  cents  per  pound ;  pecans, 

10  cents  per  pound;  walnuts,  \\l/2 
to  12  cents  per  pound;  mixed  nuts, 

1 1  cents  per  pound,  demand 
poor. 


INDIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

No.  1. 

The  long  drouth  still  continues  in 
this  section,  and  the  temperature 
this  week,  though  somewhat  under 
the  average  of  the  previous  three 
weeks,  was  higher  than  normal  for 


the  middle  of  the  month.  In  any 
ordinary  times  the  prevailing  crop 
conditions  would  certainly  cause  a 
substantial  advance  in  the  prices  of 
canned  tomatoes  and  corn,  but  the 
“don’t  care”  spirit  seems  to  govern 
the  actions  of  the  jobbers  and  they 
are  waiting,  Micawber-like,  for 
something  to  turn  up.  Those  can- 
ners  of  tomatoes  who  have  closed 
up  their  contracts  with  the  growers 
at  $9  per  ton  for  this  year’s  crop, 
the  same  price  they  paid  last  year, 
consider  themselves  fortunate,  and 
they  are  the  least  anxious  among 
the  sellers  to  book  orders  for  for¬ 
ward  delivery  at  to-day’s  quotations 
for  the  canned  article.  Very  few 
tomato  canners  have,  up  to  this 
date,  sold  more  than  one-fourth  to 
one-third  of  their  anticipated  output 
for  this  season,  while  they  could, 
without  much  effort,  book  double 
that  quantity  at  to-day’s  prices. 
They  are  conservative  to  a  degree, 
not  alarmists,  and  they  claim  at  best 
that  they  can  do  no  more  perhaps 
than  get  their  money  back.  The 
character  of  the  present  buying  in¬ 
dicates  an  active  business  in  toma¬ 
toes  in  the  fall  months.  It  is  con¬ 
ceded  that  the  carry-over,  notwith¬ 
standing  the  large  pack  in  1907,  will 
be  smaller,  or  certainly  not  any 
larger,  this  season  than  in  any  of 
the  three  or  four  seasons  preceding 
last  year.  If,  therefore,  the  output 
is  much  curtailed  this  season  the 
basis  for  an  improvement  in  the 
prices  next  fall  will  be'  stronger. 
It  is  not  yet  too  late  for  the  crop  to 
recover  from  the  effects  of  the 
drouth  and  high  temperature,  but 
we  must  have  rain  very  soon,  and 
enough  of  it,  or  the  outlook  will  be 
serious  indeed. 

The  crop  of  sweet  corn  for  can¬ 
ning  purposes  is  reported  to  be  in 
worse  condition  than  the  tomato 
crop,  and  it  is  difficult  now  to  make 
contracts  at  the  earlier  quotations. 
The  early  crop  of  string  beans  is 
about  over,  and  the  low  quotations 
for  the  canned  article  are  worth  at¬ 
tention.  The  big  buying  of  peas  in 
this  market  is  over  and  some  good 
bargains  are  offered  to  clean  up 
medium  size  lots  of  the  different 


grades.  Nothing  more  than  tin 
usual  everyday  demand  for  the 
other  lines  of  vegetables  was  ob¬ 
served  this  week. 

The  canning  season  of  newl 
peaches  is  near  at  hand  and  the  de¬ 
mand  for  them  is  increasing  froir 
nearly  all  sections.  The  latest  re¬ 
port  is  that  the  crop  is  large  anc 
safe,  provided  the  drouth  is  soor 
broken.  Blackberries  and  blue¬ 
berries  are  nearly  over,  the  coming 
week  will  end  the  crop  of  them 
The  demand  for,  berries  am 
cherries,  though  fair,  was  not  actiw 
this  week.  Pineaples  and  cove 
oysters  are  fairly  active. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 

No.  2. 

The  market  on  future  tomatoes  i. 
stronger.  The  continued  dr; 
weather  is  causing  considerable  un 
easiness  among  the  packers.  Then 
is  some  difference  of  opinion  as  t( 
the  amount  of  damage  which  ha1 
been  done  by  the  drouth,  but  all  tin 
packers  are  disposed  to  hold  off  ot] 
futures. 

The  drouth  is  reported  to  b« 
doing  a  great  deal  of  damage  to  tin 
corn  crop.  The  market  is  strongv 
both  on  spots  and  futures. 

The  packing  of  summer  beans  i: 
over.  Stocks  in  the  hands  of  pack; 
ers  here  are  light  and  the  about 
prices  are  under  what  most  of  tin 
packers  are  asking.  It  would  no 
take  much  of  a  demand  to  cause  & 
decided  change  in  the  string  befirj 
market. 

A  few  early  peaches  have  already 
been  packed  in  Baltimore,  but  tl i« 
general  packing  of  peaches  will 
hardly  get  under  way  until  abou 
the  iotli  or  15th  of  August.  There 
arc  quite  a  few  inquiries  coming  it: 
for  peaches,  but  not  much  active 
business  being  done. 

Thos.  G.  Cranwell  &  Co. 
Baltimore,  Md. 

Spices. 

The  market  is  more  active.  The 
increase  in  spot  demand  is  notec 
and  spot  supplies  are  gradually  de 


GET  OUR  PRICE  FOR 

Index  Top  Fruit  Cans 

BEFORE  YOU  BUY  ELSEWHERE 

- ALSO - 

Wax  Strings  Maslin  Kettles 
Paring  Knives 

AND  ALL  KINDS  OK  HARDWARE 


JAMES  M.  VANCE  &  CO. 

Wholesale  Hardware 

211  and  213  Market  St.,  Philadelphia 


Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  ‘‘Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  &  CO. 

Mskers  of  Soifi  of  Merit 

Philadelphia,  Pa. 

Ciltbliihtd  1877. 
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creasing.  We  look  for  a  big  de- 
|  mand  in  spices  during  the  next  two 
I  months. 

Pepper. — A  much  better  demand 
has  been  noted  during  the  week. 
Spot  supplies  are  very  short  and 
nearby  goods  have  been  practically 
bought  up.  The  consuming  de¬ 
mand  is  no  doubt  larger  and  the 
tendency  is  certainly  toward  better 
values. 

Cayennes. — Demand  improving. 
Supplies  are  getting  short.  Prime 
bright  stock  for  pickling  needs  is 
•exceedingly  scarce.  Prices  are  firm 
and  will  no  doubt  advance. 

Cloves. — Recent  arrivals  have 
been  practically  bought  up  from  the 
wharf.  Spot  stocks  are  exceedingly 
small  and  most  of  the  orders  will  be 
filled  from  goods  due  to  arrive.  We 
expect  to  see  a  slow  but  steadily 
rising  market. 

Pimento  (  Allspice ) . — Demand 
better.  .  New  crop  is  reported  late 
and  on  account  of  small  spot  stocks 
it  looks  to  us  as  though  prices  will 
advance. 

Mace. — Demand  very  fair.  Sup¬ 
plies  small,  and  prices  are  no  doubt 
firmer. 

Nutmegs. — There  has  been  some 
buying  at  present  low  prices.  Val¬ 
ues  are  a  shade  firmer,  although  the 
demand  for  this  spice  is  not  as  largo 
as  it  should  be  at  this  time. 

Cassias  fairly  active,  and  we  look 
for  a  much  larger  business  during 
next  month.  Chinas  are  especially 
scarce. 

Gingers. — Advance  noted  in  last 
letter  is  still  in  effect  and  the  mar¬ 
ket  is  very  firm.  Gingers  are  scarce 
and  it  is  hard  to  predict  the  future. 
It  looks  to  us  like  higher  prices  will 
rule. 

Seed  s. — Celery,  Mustard  and 
Coriander  are  in  much  demand  at 
present.  Caraway  is  scarce  and 
Poppy  is  also  firmly  held. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


MARKET  NOTES. 

Corn  holds  its  own  well,  mostly 
because  there  is  only  about  enough 
coming  for  the  demand.  The  price 
ranges  from  65  to  75  cents  for  sugar 

corn. 

Watermelons  range  from  15  to  25 
cents  each,  and  most  of  the  supply 
is  from  Georgia.  A  few  are  com¬ 
ing  from  North  Carolina,  and  Jer¬ 
seys  will  begin  in  about  a  week. 

Cantaloupes  are  stiller  and  range 
from  $1.50  to  $2.25.  They  are  com¬ 
ing  from  all  sections,  but  the  best 
are  from  Arizona. 

Lima  beans  are  in  better  supply. 
New  Jersey  is  shipping  now,  and 
her  beans  average  $1  per  basket. 
Many  of  the  receipts  are  poor  and 
the  demand  is  good. 


The  Hill  failure  is  growing  to 
look  very  nasty.  On  the  charge 
that  they  obtained  loans  on  false 
statements  of  financial  condition, 
several  banks  issued  warrants  dur¬ 
ing  the  week  for  William  J.  Hill 
and  Noble  G.  Hill,  Jr.,  and  both 
were  arrested  and  held  in  $5,500 
bail.  Merchandise  creditors  will 
shortly  begin  criminal  prosecutions 
on  the  same  ground.  The  creditors 
also  charged  that  within  the  statu¬ 
tory  period  the  Hills  disposed  of 
most  of  their  assets  to  relatives, 
thus  making  preferences  in  viola¬ 
tion  of  law.  An  attempt  will  be 
made  to  have  these  sums  paid  back. 

Hiram  Cuttler,  of  Catharine 
street,  near  Fourth,  was  arrested 
during  the  week,  charged  with  at¬ 
tempting  to  defraud,  and  held  in 
$3,000  bail  for  a  further  hearing. 
The  complaint  against  Cuttler  was 
made  by  A.  G.  M.  Murdock,  of  15 
South  Water  street,  but  at  the  fur- 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Gkoceey  Would, 

927  Arch  Street. 


Question :  S.  H.  N.,  Pa. — I  am  in 
business  at  the  above  address  and 
know  of  an  opening  which  I  con¬ 
sider  much  more  valuable  as  a  busi¬ 
ness  stand. 

Now,  the  point  I  want  to  get  at 
is  this :  I  signed  a  lease  for  this 
place  for  a  period  of  one  year,  with 
the  privilege  of  having  it  for  three 
years.  I  have  over  six  months  to 
run  yet  to  be  here'  three  years. 

After  the  first  year  was  up  I  nor 
my  landlord  said  nothing  about  re¬ 
newing  the  lease.  I  said  nothing 
about  not  staying  or  about  being 
bound  by  a  lease. 

Am  I  bound  by  the  lease  to  stay 
out  the  three  years?  Does  silence 
in  such  a  case  make  such  an  instru¬ 
ment  binding? 


ther  hearing  it  is  expected  other 
complaints  will  be  lodged  against 
him.  According  to  the  police,  Cut- 
tier  had  been  in  the  produce  busi¬ 
ness,  but  had  not  succeeded,  and 
called  a  meeting  of  his  creditors  for 
Monday  last.  In  the  meantime, 
however,  the  creditors  declare, 
Cuttler  sold  his  home  and  moved 
away  from  the  Catharine  street 
house  to  a  house  on  Fitzwater 
street,  and  he  was  attempting  to  de¬ 
fraud  them. 

The  director  of  the  Philadelphia 
Department  of  Plealth  and  Chari¬ 
ties,  Dr,  Neff,  has  issued  some  in¬ 
teresting  suggestions  to  Philadel¬ 
phia  consumers  during  the  week  as 
to  precautions  they  should  use  in 
purchasing  food  products.  The 
greater  part  was  an  extract  from 
the  leaflet  recently  issued  by  the 
National  Consumers’  League  and 
published  in  this  journal. 


Pittsburg  (Pa.)  Produce  Men  Won’t 
Sell  After  Two  O'clock. 

The  Pennsylvania  Railroad  and 
the  Pittsburg  commission  merchants 
for  once  are  working  in  accord  and 
for  three  days  have  gotten  on  ami¬ 
cably.  A  new  rule  prohibiting  sell- 


I  will  thank  you  in  advance  for 
advice  on  this  subject,  as  I  thought 
such  a  lease  would  only  bind  for  the 
first  year  and  then  had  to  be  re¬ 
newed. 

Answer. — It  is,  of  course,  very- 
difficult  to  discuss  the  meaning  of  a 
lease  when  the  lease  is  not  before 
me.  Generally  speaking,  however, 
if  the  lease  which  this  correspond¬ 
ent  signed  is  like  the  average  lease 
of  this  character,  he  is  bound  for 
his  full  three  years.  I  assume  this 
lease  is  for  one  year  with  the  privi¬ 
lege  of  three  and  with  a  proviso  for 
three  months’  notice  by  either  party 
in  case  of  termination.  That  means 
that  either  party  could  have  brought 
the  lease  to  an  end  at  the  end  of  a 
year  by  giving  notice  three  months 
before  the  date  when  the  year 
would  end.  If  notice  was  not  given 
on  either  side,  the  lease  became 
operative  for  three  years.  That  is 
assuming,  as  I  say,  that  this  lease  is 
like  the  average  lease  of  this  kind. 

As  a  matter  of  fact,  the  lease  may 
become  operative  for  a  longer  term 
than  three  years.  If  the  third  year 
ends  without  notice  being  given,  the 
lease  then  continues  as  a  “lease 
from  year  to  year,”  and  both  the 
tenant  and  the  landlord  are  bound 
for  a  fourth  year. 


ing  in  the  produce  yard  went  into 
effect  Monday  morning  and  the  re¬ 
sult  was  gratifying.  This  rule  is 
that  salesmen  can  begin  work  as 
early  as  they  please  in  the  yard,  but 
are  not  permitted  to  sell  after  2 
o’clock  in  the  afternoon.  Out-of- 
town  buyers  were  on  the  ground 
early  and  began  buying  for  loading 
out  as  soon  as  they  struck  the  lead- 
way. 


Oleo  Manufacturers  to  Keep  in 
Touch  with  Retailing. 

Adopt  Form  of  Blank  which  They 
Will  Ask  Retailers  to  Sign  when 
Necessary. 

The  oleomargarine  manufac¬ 
turers  will  from  this  on  attempt  to 
increase  their  business  by  increasing 
the  degree  of  protection  extended 
to  retailers  who  sell  their  goods. 
In  the  past  retailers  have  sometimes 
complained  that  the  manufacturers 
left  them  to  bear  the  brunt  of  the 
attack. 

It  is  the  intention  of  the  manu¬ 
facturers  to  keep  in  close  touch  with 
all  retailers  selling  oleo,  and  to  that 
end  they  are  now  asking  retailers  to 
use  the  following  blanks  when 
necessary : — 


Date . 

Store  of  . 

Kind’  of  business  . Street . 

City. . .  .Visited  by  inspectors  on.  . . . 

Names  of  inspectors  . 

No.  on  sample  bottle  . 

Kind  of  oleo  . 

Did  they  mention  our  name? . 

Did  they  say  you  violated  New  York 
State  law  in  selling  or  using  it  in 

shop  or  elsewhere?  . 

Did  they  say  you  would  be  prose¬ 
cuted?  . 

Did  they  tell  you  to  stop  using  it?. . 

Did  they  say  to  send  it  back? . 

Did  they  tell  you  not  to  buy  again?.  . 
H-ave  you  quit  selling  or  using  our 
oleo  because  of  threats  made  by 

inspectors  ? . 

Did  you  return  any  oleo  to  us  be¬ 
cause  of  inspectors’  threats  to 

prosecute? . 

Did  they  make  statements  to  you 
that  you  were  violating  laws  a,nd 
would  be  prosecuted  for  using  or 
selling  oleo  in  presence  of  any 

customers  ? . 

Tf  so,  how  many  were  present? . 

Do  you  know  names  of  any  cus¬ 
tomers  or  others  present  when 

threat  was  made  to  you? . 

If  so,  give  their  names . 


Has  your  business  been  harmed  by 
the  action  of  New  York  State 
Dairy  Inspectors  in  the  presence  of 

your  customers?  . 

State  as  fully  as  possible  the  con¬ 
versation  that  took  place  on  the 
date  of  the  inspector’s  visit,  using 
reverse  side  of  this  sheet  if  nec¬ 
essary. 


Signed 
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A  Talk  with  “Populi.” 

I  spent  last  Sunday  at  home,  and 
while  looking  over  the  "North 
American”  I  came  across  this  letter 
on  the  editorial  page : — 

A  PROTEST. 

To  the  Editor  of  the  “North 
American.” 

For  some  time  past  persons  on 
their  way  home  after  a  day’s  toil 
or  shopping,  traveling  Market  street 
from  Eighth  to  Thirteenth,  have 
been  able  to  buy  from  various  ven¬ 
dors  on  the  sidewalks  5  or  10  cents’ 
worth  of  peaches,  bananas  or  some 
other  fruit  to  add  to  the  delight  of 
their  evening  meal  and  bring  joy 
to  the  hearts  of  the  children  as  well 
as  contribute  a  small  sum  to  the 
seller  and  enable  him  to  keep  the 
rent  paid  and  the  pot  boiling. 
Passing  from  Thirteenth  to 
Fifteenth  streets  and  turning  south, 
you  could  generally  find  a  few  men 
with  their  pushcarts  (as  well  as 
in  other  locations)  and  a  can  of 
ice  cream  and  some  small  tablets, 
constantly  busy  supplying  to  news¬ 
paper  boys,  messengers,  errand  boys 
and  others  an  ice  cream  sandwich 
for  i  cent,  which  much  refreshed 
and  revived  them  these  hot  days. 

At  the  corner  of  Fifteenth  and 
Ranstead  streets,  just  above  Chest¬ 
nut,  you  would  find  a  pretty  little 
girl  of  about  ten  years  ready  to 
sell  a  few  peaches,  by  which  she 
made  a  few  pennies  to  help  her 
mother  meet  the  home  expenses  and 
take  care  of  her  brothers  and  sis¬ 
ters. 

Returning  to  Broad  street  and 
turning  south,  between  Chestnut  and 
Pine  streets,  you  would  find  about 
half  a  dozen  enterprising  men 
standing  on  the  corners  with  their 
canvas-top  conveyances  containing 
three  nice  bright  cans,  one  for  lem¬ 
onade,  one  for  root  beer  and  one 
for  ice  water.  A  large  glass  of 
either  is  supplied  for  i  cent,  and 
men,  women  and  children  were  re¬ 
freshed  at  small  cost. 

One  of  these  men  also  sold  a 
roll,  a  fish  cake  or  a  sausage,  and 
supplied  many  small  boys  and  la¬ 
boring  men  with  a  very  cheap  lunch. 
On  Friday  last  I  found  all  these 
helpful  people,  who  furnished  health, 
strength  and  comfort  to  many  per¬ 
sons,  had  been  driven  away,  robbed 
of  their  earnings  and  their  stock  in 
trade  left  on  their  hands  to  perish. 

I  suppose  this  same  state  of  af¬ 
fairs  was  carried  on  all  over  the 
city  and  by  the  order  of  some  man 
getting  a  large  salary  at  the  city’s 
expense,  sailing  around  in  his  yacht, 
or  enjoying  the  sea  breezes  at  the 
shore.  It  is  safe  to  estimate  that 
thousands  of  industrious  people  are 
deprived  of  the  opportunity  of  mak¬ 
ing  an  honest  living,  and  many  more 
thousands  dependent  on  them  for 
bread,  and  still  many  more  thou-, 
sands  who  enjoyed  what  they  pur¬ 
chased  from  these  industrious  peo¬ 
ple  suffer  discomfort. 

The  amount  of  suffering  thus  en¬ 
tailed  and  the  consequent  crime  or 
suicides  that  will  follow  this  wicked 
business  is  hard  to  compute,  but  it 
is  to  be  hoped  that  it  will  be  visited 
on  the  administration  that  permits 
it  when  election  day  comes.  No 
business  was  injured  by  these  vend¬ 
ors,  as  those  accustomed  to  buy  a 
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i-cent  ice  cream  sandwich  or  a  I- 
cent  glass  of  root  beer  would  not 
be  likely  to  go  to  a  Restaurant  or 
tavern,  where  they  could  not  be  sup¬ 
plied  for  less  than  5  cents.  Nor 
would  the  tired  laborer  or  shopper 
on  the  way  home  undertake  to  hunt 
up  a  store  to  get  5  cents’  worth 
of  peaches. 

Populi. 

Philadelphia,  July  6th. 

I  don't  know  who  Mr.  “Populi’ 
is,  of  course — funny  a  man  should 
be  afraid  to  sign  his  name  to  a  letter 
like  that — but  I’ll  bet  I  know  what 
he  is,  or  at  least  what  he  ain’t,  and 
that’s  a  merchant. 

Nobody  who  had  a  store  and  had 
to  pay  rent  for  it,  or  mercantile  tax. 
would  kick  because  a  gang  of  ped¬ 
dlers  were  chased  off  the  street. 

I  don’t  suppose  this  peddler  or 
huckster  business  will  ever  be  en¬ 
tirely  settled.  Mr.  “Populi"  and  a 
lot  more  people  like  him  think  it’s  a 
tremendous  shame  to  even  hint  that 
a  peddler  or  huckster  has  less  right 
to  hunt  for  trade  than  a  retail  gro¬ 
cer.  They  can’t  see  the  grocer’s 
side  of  it  at  all.  All  they  know  is 
that  here  is  an  honest  fellow  who 
hasn’t  money  enough  to  open  a 
store.  He  has  a  few  dollars  and  he 
puts  ’em  in  bananas  or  peaches  or 
matches.  Why  shouldn't  he  be  al¬ 
lowed  to  sell  ’em? 

Why,  Mr.  “Populi”  even  goes  so 
far  as  to  say  that  if  you  drive  these 
people  off  the  streets  thgre  is  going 
to  be  suffering  and  crime  and  sui¬ 
cide. 

All  of  which  seems  to  me  to  be  A 
No.  1  poppycock. 

Here’s  the  way  to  figure  the 
thing  out :  We’ve  got  so  much 
trade  for  bananas,  say.  There  are 
two  classes  of  people  going  after  it 
— grocers  with  stores  and  hucksters 
and  peddlers  who  have  no  stores. 

Who  does  that  trade  rightly  be¬ 
long  to?  Whose  is  it,  really?  If 
it  belongs  by  right  to  the  merchant 
with  a  store,  then  it  follows  that  the 
huckster  and  peddler  ought  to  be 
booted  out,  don’t  it?  If  the  huck¬ 
ster  and  the  peddler  ought  to  have 
it — but  that’s  too  silly  to  talk  about. 
Either  that  trade  is  the  grocers’ 
alone,  or  it  ought  to  be  divided  in 
some  fair  way  between  the  two. 

Now,  if  you  acknowledge  that 
both  have  a  share  in  it,  how  are  you 
going  to  divide  it?  Of  course  you 
wouldn’t  be  mean  enough  to  give 
the  huckster  or  the  peddler  his  share 
on  any  terms  that  would  put  the 
grocer  at  a  disadvantage,  would 
you  ? 

Yet  it  strikes  me  that  that’s  just 
what’s  being  done.  See  here. 
Take  any  retail  grocer  in  Philadel- 
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phia.  In  the  first  place  he’s  got  rent 
to  pay:  He’s  got  his  mercantile  tax, 
and  gas  and  heat  and  clerk  hire  and 
a  lot  of  other  things.  # 

Take  the  huckster  and  the  ped¬ 
dler.  If  he’s  a  street  peddler  lie’s 
got  no  expense  at  all  except  the  cost 
of  his  goods.  He  don’t  have  to  pay 
any  mercantile  tax  because  he  has 
no  store.  He  may  sell  just  as  many 
goods  in  his  line  as  the  grocer,  but 
it’s  the  grocer  that’s  taxed  because 
he  has  the  store.  Ain’t  that  sensi¬ 
ble? 

If  he’s  a  huckster  he  has  to  pay 
for  his  horse’s  breakfast  food  and 
something  like  $10  a  year  for  a 
license  to  huck.  No  mercantile  tax 
there,  either. 

You  let  a  grocer  and  a  huckster 
compete  with  each  other,  say,  on  the 
sale  of  a  bunch  of  bananas,  and 
where  is  the  grocer?  He’s  no¬ 
where,  that’s  where  he  is.  He’s  got 
anywhere  from  10  to  20  per  cent, 
lie’s  got  to  add  to  the  cost  of  his 
goods  before  he  can  make  anything. 
The  huckster  will  maybe  have  to 
add  1  per  cent.,  for  his  expenses 
won’t  be  more  than  that. 

The  street  peddler’s  expenses 
won’t  be  anything. 

Is  it  a  fair  competition,  Mr. 
“Populi”? 

You  say  these  people  have  a  right 
to  live,  so  do  I,  if  they  can  get  it  in 
some  way  that  won’t  give  it  to  some 
grocer  in  the  neck. 

The  trouble  with  you,  Pop,  is  that 
you’re  not  a  storekeeper.  You’re  a 
consumer,  and  you’re  selfish. 

Most  consumers  look  at  the  thing 
the  same  way  you  do.  The  other 
day  while  I  was  sitting  on  the  porch 
my  wife  bought  some  peaches  from 
a  huckster. 

“Don’t  our  grocer  keep  peaches  ?” 
I  asked  her. 

“I  suppose  so,”  she  replied. 

“Why  don’t  you  buy  ’em  of  him 
then?”  I  asked.  “Think  you  ought 
to  give  your  trade  to  a  fellow  like 
that  instead  of  a  good  storekeeper?” 

“Why,  of  course !”  she  replied, 
highly  indignant,  “when  they’re  just 
as  good  and  I  can  get  them  cheaper. 
Who  ever  heard  of  such  a  thing? 
If  you  have  money  to  throw  away 
that  way  you’d  better  give  it  to  me 
to  buy  a  hat.” 

I  went  sadly  back  to  my  news¬ 
paper.  No  man  was  ever  more  mis¬ 
understood  in  his  own  family  than 
I  am. 

I’ll  tell  you  where  the  whole 
trouble  is.  There’s  too  many  people 
for  the  trade.  That’s  it.  There’s 
just  about  enough  trade  for  the  gro¬ 


cers,  but  these  other  fellows — the 
aristocracy  of  Italy  and  Russia — 
have  butted  in  here  and  think  the) 
ought  to  have  part  of  what  there’s 
only  enough  of  for  us. 

I  don’t  know  how  you’ll  fix  it  un¬ 
less  you  kill  some  of  ’em  off.  I’ll 
tell  you  what  will  happen.  If', 
they’re  driven  off  the  streets  to  stay 
off,  they’ll  probably  pick  up  their 
duds  and  go  back  where  they  came 
from. 

Which  wouldn’t  be  a  thing  to  cry 
over,  in  my  judgment. 

Newark,  N.  Y.,  July  23,  1908. 

Dear  Stroller : — How  I  enjoy 
your  articles !  My  daughter  and  my-  , 
self  read  every  one — you  do  so  hit 
the  heart  of  the  subject  so  many, 
many  times ! 

Now,  just  a  word  about  that 
widow  in  Providence.  Do,  for  good¬ 
ness  sake,  tell  her  to  change  her 
store  to  a  spot  cash  store.  It  will 
add  to  her  happiness  and  to  her  busi¬ 
ness,  that  is,  of  course,  if  she  puts 
her  heart  in  her  business. 

January  1,  1905,  I  changed  my 
business  to  all  cash  and  now  I  would 
not  take  a  credit  grocery  and-  run  it 
as  such  as  a  gift. 

Wishing  you  a  lengthy  use  of  your 
trenchant  pen,  I  am, 

Respectfully  yours, 

A.  E.  Williams. 

The  Stroller. 


Prunes  Look  Firm. 


Crop  Seriously  Damaged  and  Less 
than  Half  a  Crop  is  Expected.  Price 
Advances  Half  Cent  and  May  Go 
Higher. 

Firm  advices  from  California  are 
gradually  pushing  the  prune  market 
up.  There  has  been  an  advance  of 
cent  from  the  point  ruling  a  few 
days  ago,  with  further  advances 
likely.  The  cause  is  the  prospects 
of  an  extremely  short  crop. 

Up  to  a  few  days  ago  it  was  pos¬ 
sible  to  buy  Santa  Clara  prunes  for 
future  delivery  on  a  bag  basis  ol 
3F2  cents  per  pound.  At  the  pres¬ 
ent  writing  the  quotation  is  4  cents, 
which  is  about  Rj  cent  above  last 
year.  Unless  the  crop  reports  are 
contradicted  or  modified,  higher 
prices  are  in  prospect. 

The  present  crop  report  is  that 
there  will  be  less  than  half  an  aver¬ 
age  crop  of  California  prunes. 
Some  authorities  say  the  production 
will  be  the  smallest  in  fifteen  years. 
Unfavorable  weather  conditions  are 
responsible. 

The  condition  is  about  the  same 
in  Oregon.  The  price  of  Oregon 
futures  is  about  JF  cent  above  last 
year  and  about  cent  below  the 
price  of  Californias.  The  Oregon 
prune  people  are  expecting  about 
half  a  crop. 


GROCERY  WORLD 
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Xfcii  Department  la  devoted  to  the  criticism 
yf  advertising  matter  sent  in,  to  the  devising 
yf  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
lhould  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Lewes,  Del.,  July  i,  1908. 
Editor  “Science  of  Advertising.” 

Dear  Sir: — I  am  mailing  you 
under  separate  cover  two  copies  of 
our  local  paper,  printed  weekly.  On 
the  front  page  of  each  you  will  find 
my  advertisement.  I  find  this 
kind  of  advertising  is  pretty  thor¬ 
oughly  read  and  I  think  results 
more  than  pay  for  the  cost  of  the 
advertisement,  as  well  as  keep  me 
before  the  public.  Kindly  give  this 
your  consideration  and  show  me  the 
weak  spots,  and  oblige, 

Yours  truly, 

G.  P.  Tun nell. 

The  two  copies  of  the  paper  came 


26,  1908,  yet  he  is  advertising  a  line 
of  hearty  sauces  which  people  are 
accustomed  to  associate  with  the 


tutu  ne  aiways  1 
K  And  true  servitor  of 
oard  and  it  will  be 
I  a  tnan  in  the  town 
just  the  kind  of  work 
as  Mr.  Hill  as  done  in 
I  as  far  as  the  charge 
pn  is  concerned,  Why 
estigation  at  the  Chief 
There  are  others,  and 
frpathize  with  Hill  in 
b  position,  we  are  very 
le  board  put  its£TFbn 
posed  to  driuking  by 

eting  of  Red  Men  in 
re  last  Saturday  nignt 
ngements  were  com- 
he  annual  Red  Mens 
be  held  here  on  Thurs- 
'27th.  Running  races, 
atches,  base  ball,  hur- 
pnd  a  swiming^conteat 
;>lace  and  good  music 
|Sl^d.  As  all  Red  Men 
ft  entire  state  are  inter- 
|e  success  of  Field  Day 
oubt  but  that  they  will 
I  year  hold  the  high  ex- 
ndance  for  Rehoboth. 


lood,  representing,  the 
^  North  American,  was 
tor  last  Saturday,  and 
he  details  foF-fhe  pro- 
ier  advertising  for  the 


-Glothen,  Harry  M. 
S.  Hobbs,  and  F.  L. 

Georgetown  attended 
'’s  meeting  last  Satur- 
returning  home  in  the 
ler  auto  of  W.  J.  Tbor- 


mg  toesecona  Saturday  in  June  and 
calls  for  the  public  pcfettng  of  the 
result  in  ten  days  from  that  date 
some  of  us  are  wondering  just  bow 
the  auditors  will  comply  with  the 
law. 


Table  Talk 

AT 

TUNNELL'S 

Tabasco  Sauce 

If  you  are  Interested  in  someth¬ 
ing  hotter  than  the  weather  we  have 
it  Mcllhenny’s  Tobasco  Pepper 
Sauce,  one  drop  is  sufficient,  45c 
per  bottle. 

Worcestershire  Sauce 

Lea  &  Perrins  the  old  reliable 
brand;  no  words  of  praise  are  neces¬ 
sary;  you  know  what  it  is  and  we 
have  it.  25c  per  bottle, 

North  of  England 

An  old  reliable  sauce  that  gives 
general  satisfaction  and  does  not 
cost  much  either.  10c  per  bollle. 

Oysters 

Oare  out  of  season  but  Boyer’s 


duly  to  hand.  It  proves  to  be  “The 
Delaware  Pilot,”  published  at 
Lewes,  Sussex  County,  Delaware. 
The  paper  is  an  eight-page  affair, 
the  conventional  size  for  a  country 
eight-page  paper,  and  seems  to  be 
a  bright,  newsy  little  sheet.  I  have 
had  much  to  do  with  country  news¬ 
papers  in  the  past,  and  it  is  easy  to 
tell  the  living  from  the  dead.  I 
should  imagine  this  to  be  a  paper 
that  is  read,  and  for  that  reason  is 
a  good  advertising  medium. 

*  *  * 

Mr.  Tunnell’s  advertisement  ap¬ 
pears  on  the  first  page  of  both  num¬ 
bers  of  the  paper,  in  the  lower  half 
of  the  last  column,  immediately  sur¬ 
rounded  by  pure  reading  matter. 
This  is  undoubtedly  one  of  the  very 
choicest  positions  in  the  paper,  but 
it  might  be  made  a  little  more  con¬ 
spicuous  by  using  a  narrow  border 
around  each  advertisement.  This 


,urday  will  be  school 
y  in  our  district  and 
:rest  already  shown  wc 
the  attendance  of  the 
is  election  is  an  impor- 
‘  the  two  commissiones 
will  have  a  voice  and 
llding  the  new  school 
(  preference  of  a  large 
•e  voters  is  for  F.  L. 
E.  S.  Pettyjohn  and 
)o  doubt  of  their  elec- 
»  are  worthy  and  will 
pmmissioners. 

(Chase  has  purchased 
on  the  south  east  cor- 
i  street  and  Rehoboth 
>wn  as  the  "Queen 
This  cottage  was 
x>  by  John  Mold  and 
jl  one  of  the  most  de¬ 
ft  in  that  section  of  the 

|ner  Charles  Hayward 
his  summer  home  here, 
pe  of  heart  weakness, 
only  two  feet  long 
tree  in  the  yard  of 
Jing,  your  correspon- 
1  sixty-two  perfectly 
Jm  and  nearly  all  the 
je  tree  were  bent  over 
1  rested  on  the  ground, 
tyjohn  and  Kunsman 
'he  Fleming  cottage 
lue. 

4  Pennington,  and 
f  Kitty,  of  Wilming- 
)ding  a  week  at  their 
iiue  cottage. 

}  Cooper  Esq.  and 
ion,  Md.  are  at  their 
tnue  cottage  for  the 

eductor  E.  Ellis  and 
joying  the  sea  breeze 
kboboth  avenue  cot- 

iorney  Hastings  and 
jilmington,  are  sum- 


Canned  Oysters  are  always  iu  sea¬ 
son  so  it  is  not  necessary  for  you 
to  deny  yourself  the  popular 
bivalve,  neper  can. 

Salmon 

If  you  appreciate  quality  in  a 
fancy  canned  salmon  ask  for  Clover 
Leaf  Brand.  This  is  the  finest 
Columbila  River  Salmon,  we  know 
of  nothing  better.  15  and  25c  per 
can. 

Sardines 

This  is  the  season  of  the  year  to 
eat  sardines  and  we  have  some  of 
the  finest  brands  the  market  affords 
Skipper  brand,  finest  olive  oil 
15c  per  can. 

Skipper  brand,  tomato  sauce  18c 
per  can. 

Martel  brand,  the  old  reliable 
15c  per  can. 

Herold  brand,  smoked  in  olive 
oil  13c,  2  for  25c. 

Underwoods  in  mustard  roc  per 
can. 

Lion  brand,  American  oil  5c 

Peaches 

Georgia  peaches  and  cantcloupcs 
are  running  fine,  we  arc  receiving 
them  by  express  every  few  days, 
prices  very  reasonable. 

Flags  and  Bunting  tor  Fourth 
of  July. 

G.  P.  TUNNELL 

Phone  No.  40. 


would  make  it  stand  out  much  more 


prominently1  from  the  reading  mat¬ 
ter  than  it  does  now.  Here  is  what 
I  believe  to  be  the  better  of  the  two 
advertisements,  reproduced  with  a 
fringe  of  the  surrounding  matter  to 
show  how  it  was  placed . 

4=  *  * 

One  of  the  essential  features  of 
good  advertising  is  a  proper  selec¬ 
tion  of  the  subjects  to  be  advertised. 
A  grocer  who  advertised  plum  pud¬ 
ding  in  August,  for  instance,  would 
not  only  get  no  results,  but  he  would 
be  voted  a  jackass.  Mr.  Tunnell 
naturally  knows  much  more  than  I 
of  his  local  conditions,  but  accord¬ 
ing  to  my  idea  he  has  not  chosen  the 
subjects  for  this  advertisement  as 
well  as  he  might.  The  date  is  June 


gross  meats  of  winter.  Oysters, 
too ;  they  are  out  of  season,  and  who 
would  prefer  canned  oysters  to 
some  of  the  seasonable  dishes  of 
summer  time?  Salmon,  sardines 
and  peaches  are  all  right,  and  I 
should  have  simply  have  gone  fur¬ 
ther  along  the  same  line.  Potted 
meats,  cheeses,  easily  made  desserts 
—plenty  of  things  belong  to  the 
summer  season.  Soft  drinks,  for 
instance.  Naturally  it  is  an  up-hill 
job  to  make  advertising  sell  any 
goods  whatever,  but  to  make  it  sell 
winter  goods  in  summer  is  like 
climbing  a  perpendicular  wall. 
Write  your  advertising  along  the 
line  of  least  resistance — offer  people 
the  goods  they  are  most  inclined,  at 


the  season,  to  buy.  If  Mr.  Tunnell 
will  keep  that  in  mind  he  ought  to 
do  great  things  in  so  good  a  posi¬ 
tion  in  so  live  a  paper. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  March  31,  1908: — 

883,165.  Baking  powder.  Ferdinand 
Blumenthal,  Biebrich,  Germany. 

883,296.  Pie  tin.  Ethel  O.  Cook,  Nor¬ 
man,  Okla. 

883,308.  Egg  tester.  F.  W.  Gaylor, 
White  Plains,  N.  Y. 

883,345.  Butter  printing  machine.  J. 
R.  Prouty,  Reedsburg,  Wis. 

883,360.  Process  of  making  soap.  An¬ 
ton  Stohr,  Tarthau,  Germany. 

883,370.  Bread  kneading  and  molding 
machine.  W.  H.  Wood,  Minneapolis, 
Minn. 

883,432.  Toaster.  A.  E.  Traeger, 
Buffalo,  N.  Y.,  assignor  to  A.  E.  Traeger 
Specialty  Mfg.  Co.,  same  place. 

883,570.  Ice  cream  freezer.  Mary  A. 
Rowe,  West  Hoboken,  N.  J. 

Patents  issued  April  7,  1908: — 

883,708.  Cherry  stemmer.  R.  G.  Fon¬ 
tana,  San  Francisco,  Cal. 

883,786.  Fruit  cutter.  E.  G.  Chatain, 
Flushing,  N.  Y. 

883,847.  Butter  cutter.  F.  J.  Ziegler, 
Berryton,  Kan. 

883,881.  Cherry  pitter.  J.  W.  Her¬ 
bert,  Los  Gatos,  Cal. 

883,927.  Coffee  pot.  John  Armstrong, 
Toronto,  Canada. 

883,930.  Food  product.  J.  E.  Bloom, 
New  York,  N.  Y. 

884,073.  Heater  for  confectioners’  use. 
Teofil  Chrul,  Baltimore,  Md. 

884,085.  Egg  whip.  Felix  Genge, 
Everett,  Wash. 

884,315.  Ice  cream  can  attachment. 
L.  A.  Carroll,  Unionville,  Mo.,  assignor 
of  one-half  to  E.  B.  Casady,  same  place. 

Patents  issued  April  14,  1908: — 

884,411.  Ice  cream  scraper.  Rasmus 
Nielsen,  Troy,  N.  Y.,  assignor  to  Cath¬ 
erine  Nielsen  and  H.  S.  Giles,  same 
place. 

884,523.  Roaster.  J.  C.  Prims,  Battle 
Creek,  Mich.,  assignor  to  J.  C.  Prims 
Machinery  Co.,  same  place. 

884,606.  Food  compound.  R.  H.  Mc¬ 
Farland,  Grand  Rapids,  Mich. 

884,746.  Means  for  molding  biscuits. 
H.  W.  Mackenzie,  Edinburgh,  Scotland. 

884,810.  Table  for  cheese  cutters.  T. 
V.  Garlock,  Custer,  S.  D. 

884,892.  Receptacle  for  preserving  fish 
and  other  alimentary  substances.  Fried¬ 
rich  Brinck,  Geestemunde,  Germany. 

884,921.  Simple  syrup  percolator.  J. 
C.  Hardesty,  Denver,  Col. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  milk  chocolate.  Nestle  and 
Anglo-Swiss  Condensed  Milk  Co.,  Cham, 
Switzerland.  A  diamond-shaped  field 
containing  a  central  rectangular  panel, 
in  which  are  the  words  “Nestle’s 
Chocolat.”  , 

For  condensed  milk.  Nestle  and  An- 
glo-Swiss  Condensed  Milk  Co.,  Cham, 
Switzerland.  The  word  “Milo”  and  a 
representation  of  a  man  supporting  a  cow 
upon  his  shoulders.  A  representation  of 
a  nest  with  birds.  The  word  “Viking” 
and  a  representation  of  a  boat  with  a 
square  sail. 

For  flour.  Montevideo  Roller  Mill 
Co.,  Montevideo,  Minn.  The  words 
“Cream  of  West.” 

For  canned  fruits  and  vegetables. 
Napa  Canning  Co.,  San  Francisco,  Cal. 
A  representation  of  a  swastika. 

For  hams,  bacon,  smoked  meats,  dry 
salt  meats,  sausage,  mince  meat,  beef 
extract,  canned  meats,  barrel  pork,  bar¬ 
rel  beef,  lard,  lard  compound,  oleo  oil, 
butter,  butterine  and  oleomargarine.  Ar¬ 
mour  Packing  Co.,  Kansas  City,  Kans., 


and  Kansas  City,  Mo.  A  representation 
of  a  helmet  and  corselet. 

For  flour.  Mountain  City  Mill  Co., 
Chattanooga,  Tenn.  Concentric  circles 
between  which  are  the  words  “Mountain 
City  Mills  Pastry  Flour,”  with  an  Orien¬ 
tal  marine  scene  within  the  inner  circle. 

For  flour.  Drake  &  Co.,  Easton,  Pa. 
The  words  “Golden  Crown.” 

For  smoked  sardines.  John  Braad- 
land,  Stavanger,  Norway.  The  words 
“Sea  King”  and  a  representation  of  a 
Viking  boat.  The  word  “Fjord”  and  a 
representation  of  a  box  held  aloft  by 
two  bearded  men  wearing  winged  hel¬ 
mets  and  cloaks. 

For  flour.  N.  Sauer  Milling  Co., 
Cherryvale,  Kan.  The  words  “Cherry 
Bell.” 

For  canned  fruits  and  vegetables.  The 
J.  H.  Flickinger  Co.,  San  Jose,  Cal. 
A  monogram  “J.  H.  F.” 

For  flour.  The  Crete  Mills,  Crete, 
Neb.  A  representation  of  a  shield  upon 
which  is  a  representation  of  a  bon. 

For  meat,  fish  and  game  sauces.  The 
Soyer  Co.  of  America,  Meadville,  Pa. 
A  label  containing  descriptive  matter  dis¬ 
posed  upon  a  representation  of  a  shield, 
a  scroll  and  a  circular  band,  with  a  cir¬ 
cular  band  at  the  lower  end  of  the  shield 
containing  a  representation  of  a  cook 
holding  a  bottle  poised  over  a  fowl. 

For  cereal  breakfast  foods.  Postum 
Cereal  Co.,  Ltd.,  Battle  Creek,  Mich. 
The  words  “Post  Toasties.” 

For  spices,  celery  seed,  flavoring  ex¬ 
tracts,  corn  starch,  shredded  cocoanut 
and  tapioca.  The  Frank  Tea  and  Spice 
Co.,  Cincinnati,  Ohio.  The  words  “Dove 
Brand”  and  a  representation  of  two 
doves. 

For  washing  blue.  The  Sawyer  Crys¬ 
tal  Blue  Co.,  Boston,  Mass.  An  orna¬ 
mental  elliptical  panel  containing  the 
words  “Sawyer’s  Crystal  Blue.” 

For  syrup.  Ridenour-Baker  Grocery 
Co.,  Kansas  City,  Mo.  The  word 
“Punch”  and  a  representation  of  a  head 
of  a  clown. 

For  condensed  milk.  Wayne  County 
Condensed  Milk  Co.,  Rochester,  N.  Y. 
The  word  “Navy.” 

For  cheese.  Warfield  Pratt  Howell 
Co.,  Des  Moines,  Sioux  City  and  Cedar 
Rapids,  Iowa.  The  word  “Dandelion” 
and  a  representation  of  dandelions. 

For  flour.  Duluth-Superior  Milling 
Co.,  Duluth,  Minn.  The  words  “Duluth 
Imperial.” 

For  candied  popcorn.  McKnight  & 
Worrell,  Dayton,  Ohio..  The  word 
“Smacker.” 

For  oleomargarine.  The  Blanton  Mfg. 
Co.,  St.  Louis,  Mo.  The  word  “Creamo.” 

For  a  table  salt,  consisting  of  sodium 
chlorid,  calcium  phosphate,  calcium  car¬ 
bonate  and  magnesium  phosphate.  Dento 
Chemical  Co.,  Stockton,  Cal.  The  words 
“Dento-Salt.” 

For  flavoring  extracts.  C.  A.  Murdock 
Mfg.  Co.,  Kansas  City,  Mo.  The  word 
“Opt.” 

For  pickled,  cured  and  smoked  fish. 
Vinalhaven  Fish  Co.,  Vinalhaven,  Me. 
A  representation  of  a  marine  scene, 
showing  a  large  bird  with  spread  wings 
holding  a  fish  in  its  talons. 

For  soap.  The  Harral  Soap  Co.,  New 
York,  N.  Y.  The  word  “Kleeneasy.” 

For  cornmeal.  Dahnke-Walker  Mill¬ 
ing  Co.,  Union  City,  Tenn.  A  represen¬ 
tation  of  a  cow  and  the  words  “Jersey 
Cream.” 

For  canned  fruits  and  vegetables,  sea 
foods  and  olive  oil.  J.  M.  Chapman, 
New  York,  N.  Y.  The  words  “Silver 
Cord.” 

For  canned  fruits  and  vegetables,  cof¬ 
fee  and  catsup.  Howell  &  Bursk,  Phil¬ 
adelphia,  Pa.  The  word  “Oakdale.” 

For  flour.  Sabina  Flour  Mill  Co., 
Sabina,  Ohio.  The  word  “Amazon”  and 
a  bust  representation  of  a  female  war¬ 
rior. 

For  corn  oil.  Corn  Products  Refining 
Co.,  Jersey  City,  N.  J.,  and  New  York 
N.  Y.  The  word  “Royal.” 

For  canned  fruits  and  vegetables. 
Draper  &  Hirsch,  Milford,  Del.  The 
word  “Wigwam”  and  a  representation  of 
several  wigwams.  The  words  “Mispil- 
lion  Brand.” 
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For  edible  fats  and  oils.  The  N.  K. 
Fairbank  Co.,  Chicago,  Ill.  A  represen¬ 
tation  of  snow-capped  mountains. 

For  sardines  and  canned  fish.  Stroh- 
meyer  &  Arpe  Co.,  New  York,  N.  Y. 
The  words  “Marie  Elisabeth.” 

For  cheese.  Koehler  &  Hinrichs,  St. 
Paul,  Minn.  The  words  “Red  Star” 
upon  a  representation  of  a  red  comet. 

For  soap  powder.  The  Great  Atlantic 
and  Pacific  Tea  Co.,  New  York,  N.  Y. 
The  word  “Atlantic.” 

For  cheese,  canned  peas,  tomatoes, 
beans,  mushrooms,  canned  and  botttled 
olives  and  olive  oil.  Vittuci-Magnano, 
Inc.,  Seattle,  Wash.  The  letters  “V.  M.” 
and  a  representation  of  a  wreath  inclos¬ 
ing  a  shield  and  a  star. 

For  milk,  condensed  milk,  cream,  con¬ 
densed  cream,  casein  and  butter.  Mc¬ 
Dermott  Dairy  Co.,  New  York,  N.  Y. 
Concentric  circles  inclosing  a  diamond¬ 
shaped  figure,  the  words  “McDermott 
Dairy  Company”  appearing  between  the 
circles  and  the  letters  “McD.  D.  Co.” 
within  the  diamond-shaped  figure. 

For  fruits  and  vegetables,  nuts,  chili 
pepper,  oreganos,  cominos,  garlic,  Jap 
chili  petin,  pickles,  gelatin  and  ice  cream 
powder.  N.  Nigro,  Dallas,  Texas.  The 
word  “Scareuptrade”  and  a  representa¬ 
tion  of  a  grotesque  animal  having  large 
spread  wings. 

For  yeast  cakes.  Northwestern  Yeast 
Co.,  Chicago,  Ill.  The  word  “Royal.” 

For  coffee.  Roanoke  Coffee  and  Spice 
Co.,  Roanoke,  Va.  The  words  “Table 
D’Hote” 

For  canned  oysters.  G.  W.  Louden, 
Savannah,  Ga.  The  words  “Light  House 
Brand”  and  a  representation  of  a  marine 
scene  showing  a  lighthouse,  the  border 
representing  an  oyster  shell. 

For  soaps.  L.  T.  Piver  et  Cie,  Paris, 
France.  The  word  “Floramye.” 

For  coffee.  The  F.  L.  Sanford  Tea 
and  Coffee  Co.,  Denver,  Col.  The  words 
“Golden  Cup.” 

For  canned  vegetables.  Green  Bay 
Canning  Co.,  Green  Bay,  Wis.  The 
word  “Lazarre”  and  a  representation  of 
a  young  man  in  court  costume. 

For  jellies,  preserves,  fruit  butter, 
maple  syrup  and  substitutes  therefor  and 
sorghum.  Bliss  Syrup  Refining  Co., 
Kansas  City,  Mo.  The  words  “Bear 
Brand”  and  a  representation  of  a  bear. 

For  bread.  Schlesinger-Meyer  Bak¬ 
ing  Co.,  Atlanta,  Ga.  The  words  “Uncle 
Sam.”  A  conventional  representation  of 
“Uncle  Sam”  holding  a  loaf  of  bread. 

For  flour,  popcorn,  clams,  chowder, 
shrimp,  salmon,  fish  cake,  coffee  and  tea. 
The  Holbrook  Grocery  Co.,  Keene  and 
Woodsville,  N.  H.  The  word  “Monad- 
nock.” 


New  apples  range  from  25  to  60 
cents  per  basket,  which  is  rather 
high.  The  quality  is  fine. 


MAGAZINE  NOTES. 

There  is  a  great  difference  of  opinion 
as  to  most  novels,  some  people  liking  one 
kind  and  some  another,  but  it  seems 
reasonably  certain  that  pretty  nearly 
everybody  will  like  Dorothea  Deakin’s 
latest  story,  “The  Road  to  Gretna 
Qreen,”  in  the  August  “Lippincott’s.” 
Miss  Dcakin’s  style  reminds  one  forcibly 
of  Frank  R.  Stockton,  though  it  is  in  no 
sense  an  imitation.  The  plot  has  to  do 
with  the  efforts  of  Alexandra,  the  young¬ 
est  daughter  of  Lord  Malinder,  to  soften 
her  grief  at  having  been  deprived  of  a 
ducal  lover,  by  helping  others — a  sugges¬ 
tion  offered  by  her  chaperon,  Miss  Green, 
with  whom  she  is  living  incognita  in  the 
village  of  Malinder.  Endless  amusing 
complications  arise  as  a  result  of  the 
girl’s  “butting  in” — if  we  may  be  per¬ 
mitted  to  use  a  bit  of  contemporary  slang. 
However,  things  come  out  all  right  in 
the  end,  as  they  should  in  all  well  regu¬ 
lated  novels,  and  the  youthful  Lady 
Alexandra  is  made  both  happier  and 
wiser. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  Into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Iced  Tea  Weather— Move  Your  Tea 
Stock. 


The  following  suggestion  is 
original  as  far  as  the  writer  knows 
and  has  been  worked  very  success¬ 
fully  by  him.  It  caused  so  much 
comment  in  one  city  that  the  lead¬ 
ing  morning  paper  took  it  up,  which 
only  added  to  its  popularity.  It  was 
born  in  the  throes  of  competition, 
while  several  dealers  were  selling 
granulated  sugar  for  2  cents  a 
pound. 

It  is  as  follows,  viz. : — 

5  pounds  of  Granulated  Sugar  FREE 


With  a  pound  of  our  celebrated  — c.  Tea 


The  price  of  the  tea  must  be  set 
by  yourself.  Sixty  cents  is  possible 
for  the  five  pounds  of  Sugar  and  the 
pound  of  tea  of  very  fair  quality, 
but  on  the  basis  of  80  cents  you  can 
give  a  much  better  quality  and  the 
deal  would  still  be  enticing. 

To  trim  your  window,  stack  up 
several  tea  chests  full  or  empty  in 
the  window,  also  an  empty  sugar 
barrel  or  two.  Then  fill  up  a  wash- 
tub  with  tea,  also  one  with  sugar,  so 
that  it  can  be  plainly  seen.  Next 
place  a  stack  each  of  tea  and  sugar 
in  the  centre. 

Most  important  of  all  is  a  good 
strong  sign,  preferably  of  muslin, 
stretched  across  the  window  or  en¬ 
tire  front. 

Be  the  first  to  try  this  scheme,  it 
will  prove  a  trade  winner,  all  right. 

J.  G.  Dinkelbihler,  Jr. 

15  East  Third  street, 

Cincinnati,  Ohio. 


A  Tea  Window. 

For  this  display  you  will  need 
several  bamboo  sticks,  matting  and 
paper  lanterns.  You  can  buy  bam¬ 
boo  fishing  poles  for  a  few  cents 
apiece,  old  matting  will  answer  and 
lanterns  will  cost  5  cents  each,  so 
that  it  is  not  an  expensive  display 
First  place  your  posts  for  the 
building  and  cover  the  sides  and 
back  with  the  matting,  leaving  the 
front  open.  The  roof  is  made  of  a 
framework  of  bamboo  tied  together, 


with  matting  fastened  to  the  under 


side. 

Under  this  shed  place  two  or 
three  tea  chests.  On  top  of  each 
chest  place  a  paper  napkin,  on  which 


place  a  pile  of  tea  with  a  price-card. 
Small  packages  of  tea  can  be  dis¬ 
played  back  of  this,  also  display 
packages  on  the  floor.  Place  a  few 
napkins  on  the  floor  in  front.  Open 
packages  of  tea  and  tilt  contents  out 
on  napkins,  giving  the  appearance 


fore  1879  the  higher  grades  of  whal 
must  now  be  branded  “alcohol’l 
were  known  throughout  the  work! 
as  spirits.  In  1879  the  Commisj 
sioner  of  Internal  Revenue 
Washington  officially  recognize  t| 
this  name  and  it  has  been  used  evel 


since. 


Big  Chain  Store  Consolidation  in 
Cincinnati,  Ohio. 


There  has  been  a  consolidation  o| 
three  of  the  series  of  chain  stores  ii 
Cincinnati,  Ohio.  The  Schneidtj 
Grocery  Co.  and  the  Great  Chin; 
Tea  Co.  have  been  absorbed  by  the] 


of  having  spilled  out.  Place  price- 
cards  on  these. 

You  can  carry  this  idea  still 
farther  by  placing  electric  lights  in 
the  lanterns,  making  a  bamboo  lat¬ 
tice  under  edge  of  roof,  decorating 
walls  with  fans  and  placing  Chinese 
dolls  about,  etc. 

E.  W.  Alexander. 

Oxford,  Pa. 


Liquor  Men  Get  Injunction. 

Following  the  decision  of  the 
English  Royal  Commission,  re¬ 
ceived  last  week,  that  both  pot  and 
patent  still  spirits  could  be  termed 
whisky,  a  second  victory  for  the  dis¬ 
tillers  has  been  won  through  the 
decisions  of  Judge  Thompson,  of 
Cincinnati,  and  Judge  Humphreys, 
of  Peoria,  Ill.,  in  granting  a  tempo¬ 
rary  injunction  restraining  the  en¬ 
forcement  of  the  internal  revenue 
regulations  in  the  Cincinnati  and 
Peoria  districts.  The  collectors 
were  asked  to  show  cause  why  per¬ 
manent  relief  should  not  be  granted 
in  accordance  with  the  injunction 
served  some  time  ago  regarding 
labeling  manufactured  spirits.  The 
case  was  based  orj  Section  3,267  of 
the  United  States  Revised  Statutes, 
which  provides  that  all  grades 
should  be  branded  by  the  name 
known  to  the  trade.  Taking  up  the 
change  from  “spirits”  to  plain  alco¬ 
hol,  the  petition  stated  that  long  be- 


Kroger  Grocery  and  Baking  Co.;i 
the  consolidation  occurring  on  the| 
first  day  of  this  month.  Something] 
like  forty  stores  of  the  two  com-] 
panies  are  added  to  the  Kroger  list, 
which  now  has  156  stores  in  Cincih-j 
nati  and  vicinity.  The  above  com 
panies  have  carried  on  a  heart-] 
breaking  competition  for  severai 
years  past.  In  many  instances  both! 
of  the  companies  have  had  stores  in] 
the  same  block.  It  is  not  probabl 
that  all  these  stores  will  be  con¬ 
tinued,  while  there  will  undoubtedly 
be  less  cutting  of  prices. 

—  "  — 


DANDELION 

VEGETABLE  BUTTER  COLOR 


A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 


WCLLS  &  RICHARDSON  CO.,  Burlington,  VI. 


PATENTS 


obtained  on  Inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 


ff.  W.  BISHOP 

ATTORNEY  AT  LAW 

908  C  81.,  V.  IV.,  Washington,  O.  C. 


MANY  GROCERS 


Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  free,  or  four  month*’  trlol  for  10  coot* 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT" 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers^/. 

.  _  i  _ _ j  m  fU*  Cvnrtnv  Woman  when  desired,  provided  the  advertisement  is 


cot.  Answers  may 
accompanied  by  %o  cents  In  postage 
cents  per  Issue. 


be  addressed  to  the  Gkocirv  Wosid  when  desired,  provided 

to  pay  tor  r emailing  the  same.  To  non-subscribers  the  price  is  50 


WANTED. 


WANTED.— To  buy  an  interest  and  man¬ 
age  good,  live  retail  business  in  a  manufac¬ 
turing  town ;  general  merchandise  pre¬ 
ferred.  Have  had  ten  years’  experience 
and  will  guarantee  results.  State  your 
oronosition  fully  when  answering  this  adver¬ 
tisement.  Address  “Retail,”  care  “  Gro¬ 
cery  World  and  General  Merchant,”  Phila¬ 
delphia,  Pa.  _  9 


WANTED— Grocery  and 
men,  traveling  in  every 


specialty  sales- 
part  of  United 


States,  to  solicit  subscriptions.  Write  for 

1 i  rit-nrorw  Wnrld.’* 

phia. 


particulars,  “Grocery  World,”  Philadel- 


FOR  SALE. 


FOR  S\LE.— Three  houses.  First  house 
has  14  rooms  ;  price,  $8, 000.  Second  house, 
12  rooms  ;  price,  $7,000.  Third  house, 
rooms  and  bakery;  price,  $  0.000. 
take  $22,000  for  all 
Molleson,  150  E 

FOR  SALE— The 
posters  that  have 


6 

Will 

"Address  Chester  D. 
2nd  St.,  Plainfield,  N  J.  4 


large  display  printed 

_ _ _  made  Philadelphia  cut 

price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia. _ tf 


FOR  SALE.— Good  paying  grocery,  well 
stocked  and  doing  a  good  business,  in  a 
town  of  30,000.  Cheap  rent.  Will  sell 
business  and  horse  and  wagon  for  $1,000. 
Address  J.  M  ,  “  Grocery  World  and  Gen¬ 
eral  Merchant,”  Philadelphia.  7 


FOR  SALE. — A  first-class  milk  and  gro¬ 
cery  business.  Fine,  new  property,  doing 
a  business  of  $10,000  a  year.  One  team. 
Will  sell  at  a  sacrifice.  W.  B.  Thomas,  24th 
and  Nicholas  Sts.,  Philadelphia,  Pa.  7 


FOR  SALE.— General  store  in  Lehighton. 
Fine  location,  doing  good  business.  Popu¬ 
lation  of  town,  5,000.  Price  for  stock,  etc., 
$1,200.  For  particulars  address  R.  J.  W  , 
“Grocery  World  and  General  Merchant,” 
Philadelphia- _ 6 


FOR  SALE. — Old,  reliable  store.  Reason¬ 
able  price.  Apply  Goldberg  &  Cilovitch 
255  N  .  12th  Street,  Philadelphia.  6 

— —  i  ■■  1 


BUSINESS  OPPORTUNITIES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  333. — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
3oxioofeet.  Business about$4, 000 per  month, 
40  per  cent.  cash.  Stock  $6,ooo,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  345. — In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $u,ooo,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  347. — In  high  class  partof  West  Phila- 
delph’a.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash.  Stock  $300  to $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 


No.  353.— In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  362.— Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $^25  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  forsaleor  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves¬ 
tigation. 

No.  365  —In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x30 
feet.  Does  $300  weekly,  three-quarter 
cash,  balance  weekly.  Nets  clean  10  per 
cent,  above  everything  Stock  about  $600. 
This  store  was  established  seven  years 
and  is  thoroughly  prosperous  and 
profitable.  The  present  owner  bought  it 
four  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  fix¬ 
tures  at  $550  and  stock  at  inventory.  Will 
take  all  told  about  $1,100.  Fullest  investi¬ 
gation.  In  order  to  guarantee  a  business 
of  $  too  per  week,  seller  will  deposit  $100  as 
a  forfeit  for  the  buyer’s  protection. 

No.  366  — In  Norih  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x50 
feet.  Does  $400  weekly,  all  good  trade 
Stock  about  $800.  Good  dwelling  connected. 
Business  thoroughly  profitable.  Owner 
going  to  Germany  and  will  sell  at  inventory. 
Cost  around  $1,500. 

No.  367  —In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steadv  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  369.  —  Germantown,  Philadelphia 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $250  weekly,  two-th'rds 
cash.  Stock  $700.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven 
tory.  Will  take  around  $1, 000. 

No.  372. — In  South  PhPadelphla.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500j  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  Fullest  investigation. 
Established  14  years  Fixtures  abcut  $685. 
Stock  at  inventory. 

No.  374.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18  x  55 
feet.  Does  $24,000  veaUy,  all  good  trade 
Stock  about  $1,200.  Uses  twoteams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  375.— In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  S  =  ze,  17x40 
feet.  Does  $4oo-$450  weekly,  three  quarter 
cash.  Good  dwelling  connected.  Stock. 
$ t ,ooo-$i , 200  Could  be  reduced  to  $900. 
Uses  no  team.  Nets  10  per  cent,  profit 
Real  estate  for  sale  or  rent. 

No.  376.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$700  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 


character  of  trade  sold,  net  profit  is  15  per 

cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,600. 

No.  378.— In  nearby  Philadelphia  subuib. 
Only  two  other  stores  there.  Groceries  and 
provisions.  Size,  22x45  feet.  Does  $450- 
$500  per  week,  two-thirds  cash.  Stock, 
$1,000- $1,200.  Nets  10  per  cent,  on  gro¬ 
ceries,  20  per  cent,  on  truck.  Real  estate 
for  sale  or  rent.  Owner  going  out  on  stock 
farm  and  will  sell  at  inventory.  Will  tike 
around  $1,300,  no  horse  sold. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  &  CD., 

927  Arch  Street,  Philadelphia,  Pa. 
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DO  YOU  WANT  TO  SELL 
YOUR  BUSINESS? 

We  find  buyers  for  grocery  and 
general  store  businesses  —  nothing 
else.  We  are  specialists  in  that  and 
we  know  what  we  are  about. 

In  the  term  “grocery  stores”  we 
Include  butter  and  egg  stores,  tea 
and  coffee  stores,  green  groceries  and 
anything  else  in  the  same  line. 

If  you  want  to  sell  your  business, 
we  have  a  customer.  If  you  want  to 
buy  one,  we  know  where  something  is 
that  we’re  sure  will  suit  you. 

Write,  call  or  telephone. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

Phones,  Bell  Filbert  2500, 
Keystone,  Race  746. 


Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 
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MISCELLANEOUS. 

EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  too;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  LITTLE  STORE  FOR 
MAN  AND  WIFE. 

We  offer  clean,  prosperous  little  store  in 
West  Philadelphia.  Does  $200  weekly  on 
stock  of  about  $500.  Expenses  are  low  and 
net  profits  are  15  per  cent.  Owner  is  in 
other  business  and  his  wife  objects  to  run¬ 
ning  the  store  alone.  Will  sell  at  inventory 
and  rent  all  fixtures  except  $25  worth  of 
loose  fixtures.  About  $550  takes  the  whole 
place.  Fullest  investigation  courted. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 


GROCERS’  PRINTING 
108  North  Front  Street, 


COMPANY 

Philadelphia. 


FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent. ,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lumpsum  of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


THIS  STORE  NETS  $5  500  A  YEAR. 

'  Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventors.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages  $2,50  o 
ard  makes  net  profit  of  $5,oro  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
ran  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
'&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


loioiou, 

Pat.  Off. 
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HIGHEST  AWARDS 
in  Europe  and  America 


Waiter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 


SAVES  TROUBLE 

and  annoyance  many  times  to  have 

ABSORBINE 

handy  in  case  of  a  Bruise 
or  Strain.  This  remedy  is 
rapid  to  cure,  pleasant  to 
use,  and  you  can  work  the 
horse.  No  blister,  no  hair 
gone. 

ABSORBI  N  E  cures 
Lameness,  allays  pain,  re¬ 
moves  any  soft  bunch 
quickly.  $2.00  per  bottle 
delivered  or  of  regular  deal¬ 
ers.  Book  6-B  free. 
ABSORBINE,  Jr,,  for  mankind,  $1.00 
bottle.  Cures  Badly  Strained  Joints  or  Liga¬ 
ments.  Kills  Pain. 

w.  F.  YOUNG,  P.  D.  F„  9  Monmouth  St.,  Springfield,  Mass. 
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R.  DAET WYLER  &  GO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  July  27,  1908. 


FRUITS  THAT  PLEASE.— IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel .  $z.oo  per  bunch 

Selected,  9  hands,  packed  1  in  barrel .  1.75  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.35  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.20  per  bunch 

Selected,  7  hands,  packed  1  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 85  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.35  per  bunch 

Selected,  8  hands .  x. 00  per  bunch 

Selected,  7  hands . . . 75  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $3-00  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 


FANCY  FLORIDA  PINEAPPLES. 

Fancy  Red  Spanish,  24s . 

Fancy  Red  Spanish,  30s . 

Fancy  Red  Spanish,  36s . 

Fancy  Red  Spanish,  42s . 

Fancy  Red  Spanish,  48s . 


MESSINA  LEMONS. 

Extra  Fancy  Messina,  300  size,  per  box . . 

Extra  Fancy  Messina,  360  size,  per  box . . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . : . 

Extra  Fancy  Large,  150  size,  per  per  half  box. 


$3.00 

2.50 

2.50 

2.00 

i-75 


$4.50 

3-75 

4.00 

3-50 

2.25 


CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy  quality,  96  to  box . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . * . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box . 

Extra  choice,  200-216  to  box . 

Extra  choice,  250  to  box . 

FANCY  MEDITERRANEAN  SWEETS. 

Fancy  quality,  96-11  to  a  box . . 

Fancy  quality,  126  to  a  box . 

Fancy  quality,  150-176  to  a  box . 

Fancy  quality,  200-216  to  a  box . 

Fancy  quality,  250  to  a  box . 

CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . 

Fancy  Quality,  288-360  to  box . 

CALIFORNIA  PLUMS.  ' 

Tragedy,  Large  Blue,  4  baskets  to  crate . 

BurBcink,  Red,  4  baskets  to  crate . 

Clymax,  4  baskets  to  crate . 

Peach  Plums,  Fancy,  4  baskets  to  crate . 


$3.00 

3- 75 

4- 50 
4-50 
4.40 

2- 75 

3- 50 
425 

4- 25 
4.00 


$2.50 

3.00 

4.00 


4.00 

3-75 


$2.35 

2.50 

3.00 

3.00 

2.50 


Get  People  In  Your  Store 

There  is  no  surer  way  of  doing  it  than  to 
have  a  handsome  display  of  the  right  kind  of 
fruit. 

You  can  make  this  end  of  your  business 
more  profitable  than  any  other  department  if 
you  get  the  right  goods  at  the  right  prices,  and 
you  can  do  both  at 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


The  Fly  Ribbon 

THE  GREATEST  FLY  CATCHER  EVER  INVENTED 

Ever  Ready,  for  Use. 

Irresistibly  attractive  to  Flies. 

CLEAN :::  ECONOMICAL :::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni¬ 
ture.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  $4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 

SUTTER  &  HARDING,  Distributers  for  Philadelphia 

Send  for  Samples  and  Descriptive  Matter  to 

THE  FLY  RIBBON  MFQ.  CO. 

202  AND  204  E.  100TH  ST..  NEW  YORK  CITY 
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BALTIMORE  PRICES-CURRENT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels.  Per  lb. 

‘‘A’’  Java . 26 

"B”  Java . 24 

“C”  Java . 1 . 24 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

"A”  Mocha . 24 

"B”  Mocha . 22 

"C"  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

“A?l  Maracaibo . 18 

“B”  Maracaibo . 17 

“A”  Santos . 16 

“B”  Santos . 15 

*‘C”  Santos . 14 

Peaberry  Santos . 14 

“A”  Rio . 12 

No.  1  Rio . 10% 

No.  2  Rio . 09 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Upton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  Idb.  to  case . 


Seven  Day,  100  lbs.  to  case . per  case  11.00 


TEA. 

No.  25  Gunpowder . 

No.  28  Gunpowder . 

Best  Gunpowder . 

No.  25  English  Breakfast . 

No.  28  English  Breakfast . 

Best  English  Breakfast . 

No.  25  Moyune  Gunpowder . 

No.  28  Moyune  Gunpowder . 

Best  Moyune  Gunpowder . 

No.  25  Imperial . 

No.  28  Imperial . . 

Best  Imperial . 

No.  25  Ooleng . 

No.  28  Oolong . 

Best  Oolong . 

Young  Hyson . 

Japan . 

Heno  %  and  %  lb.  packages . 

Silver  Moon . 

Silver  Bell,  1  lb.  packages . 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packages, 
5  doz.  to  box . per  doz. 


Per  lb. 
.24 
.85 
.45 
.20 
.83 
.40 
.33 
.38 
.50 
.33 
.35 
.50 
.28 
.36 
.45 
.35 
.35 
.50 
.27 
.26 


.45 

.90 


CANNED  VEGETABLES. 


Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall.  4  doz . 48 

Wagner’s,  8  lb.,  plain,  2  doz .  1.03 

Wagner’s,  3  lb.,  sauce,  2  doz .  1.08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . .  .85 

Standard  Shoepeg,  2  lb.,  2  doz. . 80 

Standard,  2  lb.,  2  doz . 70 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1 . 25 

Belle  Brand,  2  doz . 86 

Little  Fellow,  2  lb.,  2  doz . 


Pin  Money,  petite  pois,  2  doz .  1 . 60 

Pin  Money,  standard  early  June,  2  doz..  1 .00 
French,  extra  fins,  100  in  case,  per  oase,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . . .  90 

Kidney  Beans— 

2  lb.,  2  doz . . . . . . . .  75 

Lima  Beans— 


Derby,  soaked,  2  lb.,  2  doz . 

Standard,  2  lb.,  2  doz . 

Little  Darling,  2  doz . 

Pumpkins— 

3  lb.,  2  doz . 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 

Pin  Money  Vegetables — 

2  lb.,  2  doz.,  12  kinds  in  can.. 
Sweet  Potatoes,  3  lb.,  2  doa... 

1  lb.  Pulp,  for  soup . 

Succotash— 

2  lb.,  2  doz . 

Tomatoes— 


.80 

1.26 

.90 


.76 


.85 


.48 


.95 


Pin  Money,  whole,  Ss,  2  doz . 95 

Standard,  3s,  2  doz . .91 

Gallon,  %  doz .  2.40 

Fair  Quality,  3s . 85 

2  doa . 70 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz . 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb . ,  flat,  4  doz .  2 . 10 

Seward,  1  lb.,  tall,  4  doz .  1.60 

Jookey,  1  lb.,  tall,  4  doz .  1 . 50 

Stonewall,  1  lb.,  tall,  4  doz . . . 96 

Argo,  1  lb.,  tall,  4  doz . . .  1.65 

Sockeye,  %  lb.,  flat,  4  doz . . .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  1.45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver.  1  lb.,  flat,  4 doz . 

Star,  %  lb.,  8  doz.  in  case . 

Star,  %  lb.,  flat,  8  doz . 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz . 

ClftlflS™* 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1.10 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters— 

Standard,  5  oz.,  2  doz . 90 

Sardines,  in  Oil—  per  case. 

%  oil,  100 . 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  %  oil,  100 .  3.50 

%  lb.,  oil,  with  key,  100. „ .  3.76 

Epicurian,  %  oil,  faney cartons,  100  cans  4.60 
%  Mustard  Sardines — 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 66 

Leon  D’ or  Brand,  100  cans .  4.00 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 60 

%  Mustard,  60  cans .  2 . 95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines— 

%  Oil,  Martell  Brand,  100  cans .  16 .00 

%  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100  cans .  9.50 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . . . 


CANNED  FRUITS.  Per  doz. 


Apples,  3  lb.,  2  doz . 80 

Blackberries,  2  lb.,  2  doz . 75 

Blueberries,  2  lb.,  2  doz . .  .95 

Cherries,  2  lb.,  2  doz . 

Gooseberries,  2  lb.,  2  doz . 95 

Pie  Peaches,  3  lb.,  2  doz .  95 

Pears,  3  lb.,  2  doz . . .  1.00 

Sliced  Pineapples,  2  lb.,  2  doz .  1.25 

Singapore  Pineapples,  1%  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  .90 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb.,  2  doz .  1.00 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.10 

California  Apricots,  2  doz .  1.90 

California  Cherries,  2  doz .  2.60 

California  Peaches,  2%  lb.,  2  doz .  2.35 

Wheeler  Peaches,  3  lb.,  2  doz .  2.00 

Sliced  California  Peaches,  1  lb,,  4  doz . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05)4 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04 yt 

Japan,  100  lb.  sacks . 05% 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . .. .  1.C0 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.60 

Fine  Dairy,  3s,  100  to  bbl .  2.68 

Fine  Dairy,  4s,  70  to  bbl .  2.36 

Fine  Dairy,  5s,  60  to  bbL .  2.40 

Fine  Dairy,  8s,  35  to  bbl .  2.18 

Fine  Dairy,  10s,  28  to  bbl .  2.15 

Worcester,  2%s,  115  to  bbl .  4 .00 

Worcester,  6s,  60  to  bbl .  4 .00 

Worcester,  10s,  SO  to  bbl .  3.76 

Pgp  Cfi.80 

Snow  Flake,  48  10c.  packages .  8.10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  36  6c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1 .60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2)4  bushel 


tobag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.50 

Green  Peas,  dried,  about  166  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . . 06 

Imported  Lima  Beans,  about  90  lbB.  to 
Stick .  •••••••*•••••••••••  ••  ,  06 

Split  Peas,  210  ibs . par  bbl.  7.75 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  Back . 07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . 04% 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 32 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 31 

Gold  Medal . 31 

King  Syrup . 31 

OrangeBrand  Syrup . • . 33 

Orange  Brand,  2%  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2)4  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips,  )4  gal.  cans,  1  doz.  2.16 
Calvert  Brand  Pure  Porto  Rico . 22 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples — 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  doz . 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 

Best,  25  lbs . 

Apricots— 

Evaporated,  26  lbs . 

Currants— 

Paokage,36 . 

Bulk.  25  lbs . 

New  Figs— 

Box,  10  lbs . 

Mats,  1  lb . per  doz. 

Citron—  ( 

American  Brand,  10  lb.... . 

American  Brand,  26  lb.._ . 

Dates — 

Package,  30 1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes — 

30-  40,  25  lbs . 

40-  60, 25  lbs . 

50-  60,  26  lbs . 

60-  70, 25  lbs . 

70-  80,  25  lbs . 

80-  90, 25  lbs . 

90-100,25  lbs . 

100-120, 50  lbs . 

Raisins — 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs- . 

Seeded,  36 1  lb.  packages. . 

Sultana,  36  1  lb.  packages . 

Sultana,  bulk  ,26Qm . 


Per  lb. 
.09 
.09% 


.09% 

.12% 


.08% 


.10 


.17 


.08)4 
.08 
.07)4 
.07 
.  06)4 
•06)4 
.06 


.07% 

.07% 

.08)4 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages . 

Cut  loaf . 

Powdered . . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bag* . 

Fine  Granulated,  6  lb.  bags . 


CONDENSED  MILK. 

Baby,  1  doz.  glass  jars . 

Challenge,  4  doz . 

Eagle,  4  doz . 

Magnolia,  4  doz . 

Red  Cross,  4  doz . 

Star,  4  doz . 

Dime  Brand,  4  dos . 

Lion,  4  doz . 

Premium,  4  doz . 

Hires’  Silver,  4  doz . 

Square,  4  doz . 


EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz . . . 

St.  Charles,  4  doz . 

Our  Pet,  large  size,  4  doz . . . 

Our  Pet,  baby  size,  6  doz . 

Peerless,  small  size,  4  doz . 

Peerless  large  size,  4  doz . 

Columbia,  4  doz . 

Silver  Cow,  6  doz . . 

Van  Camps,  4  doz,  in  cans . per  oan 


n-> 

so 

•*» « 

o  o 

B.3 

£0 

GO 

Hj  CD 
O  ** 

S'"0 

^  13- 


Case. 

1.90 

3.85 

6.25 
4.20 
4.16 
4.20 
3.60 

4.25 
3.95 
4.35 
3.40 


Case. 
3.85 
3.90 
8.10 
2.65 
1.80 
3  20 
3.30 

4.15 


MATCHES.  per  gross 

Blue  Hen,  200s,  1  gross .  1 .60 

Coast,  5  gross . 85 

Globe,  100s,  6  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  60  gross . 50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  60s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1 . 10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  5  gross . 55 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  8,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  6  gross . 80 

Chips,  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.76 

Slide  Boxes,  60s,  5  gross . 56 

Grocers’ ,  200s,  3  gross . per  case  6.25 

Black  Diamond, 600s,  100  in  case. ..per  case  3  60 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.46 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.75 

6  box  lots  freight  paid,  with  1  box 
‘‘1776”  or  60  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2  boxes 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

*Bee . 100  3.90 

♦Big  Schooner . 100  3 . 76 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  8.75 

♦Fairy  Oval . 100  4.00 

♦S.  A.  Gambrill,  Oleine .  60  2.40 

♦Globe  Oleine . 60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  8.85 

♦Kirk’s  Oleine .  60  2.25 

♦Lenox . 100  3.00 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3.90 

♦Philadelphia  Oleine .  60  2.46 

♦P.&G.  Oleine .  72  8.00 

Premium . 100  3.76 

♦Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

♦Star . 100  3.00 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2.45 

Star  Oleine .  60  1.76 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  8. 90 

♦Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.76 

♦Snowberry . 100  8 . 90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  8.96 

♦P.&G.  Naptha . 100  8.85 

Duck . 100  3.86 

20  Mule  Borax . 100  4 . 00 

Rib . 100  1.96 


*  5  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash,  for  the  hands . 100  cans  6 . 60 

Grand  Pa’s,  small  size . ...100  3 . 85 

Grand  Pa’s,  small  size .  60  1.96 

Grand  Pa’s,  large  size .  50  8.26 

Sweet  Maiden . 1  doz.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .48 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart. . 50  1.90 

Lava .  100  3.75 

Pearl . 60  2.40 


SCOURING  SOAP. 

Bars.  Box 

Fairbank’s .  50  1.88 

Sapolio . 8  doz.  2  .26 

Wrigley’s . 100  3.60 

Wrigley’a .  50  1.80 

Scourene . 100  3.60 

Lipp’s  Scourer .  60  2.25 

Sil  San .  60  2.03 

Army  and  Navy  Compound . 4  doz.  1.90 

Finola  Star  Polish . 100  3. 86 

Silver  Sand . per  bbl.  2.60 

American  Scourer . 100  3 . 76 

Bon  Ami,  10c.  size . 8  doz.  2.50 

Brooks’  Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoeas . 24  pkgs  Lee 

Old  Dutch  Cleanser,  4  doz. .  l.n 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses— 

Fancy,  barrels . 

Choice,  barrels . 

Good,  barrels.. . 

Fancy,  quart  Jars . 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 

Prime . 

Good . 

Ordinary . 

Blended,  fancy . 

Blended,  choice . 

Blended,  good . 

2-lb  tins,  8  dozen. . 

Quarts,  2  dozen. . 

Sugar  Syrup- 

Pure,  extra  fancy . 

Pure,  choice . 

Blended,  fancy . . 

Choloe . 

Vanilla  Drips . 

Tins,  2-lb.,  2  dozen . 

Tins,  254-Id.,  2  dozen  ... 

Tins,  8-lb.,  2  dozen . 

Tins,  5-lb.,  1  dozen . 


Per  gal. 

. 42®.  46 

. 40 

. 26®.  80 

.perdoz.,  1.20 


. 41®. 48 

. 87 

. 85 

.22 

. 86 

. 83 

. . . SO 

...per  case,  2.90 
...peroase,  2.90 

. 86®. 88 

.  .24 

. .  .82 

. .  .29 

. 29®.  80 

. per  case,  1-96 

. ..per  case,  2.80 

. per  case,  2.50 

. .per  case,  2.25 


SALT  PISH. 

Mackerel— 

Extra  Shore  Bloaters,  count  85®  96. 
Georges  count  110®115. 

Shore  2s,  count  226@250. 

Medium  Irish  2s, thin, count  300@400. 

Norway,  count  400@450 . . 

Norway,  count  800@350 . 

Norway,  count  240®270 . 

Norway,  count  170@185 . 

Norway,  count  125®140 . 

Codfish- 

Fancy  strips,  60-lb.  boxes . 

Fancy  bricks,  40-lb.  boxes . 

Fancy  middles,  40-lb.  boxes . 

Choice  strips,  40-lb.  boxes . 

Choice  middles,  40-lb.  boxes . 

Hake,  bricks,  40-lb.  boxes . 

Fancy,  whole,  quintals . 

Ohoice,  whole,  quintals . 

Herring,  Smoked — 

Scaled,  per  box . 

Halibut,  fancy  chunks,  Iceland,  20  lbs. 
Bloaters,  Cromarty,  100s . 


Per  bbl. 
.  82.00 
.  25.00 
.  30.00 
.  18.00 
,  22.00 
.  26.00 


Per  lb. 

•MX 

.09 

.12 

•0854 

.0854 

.06 

.08 

•0754 

.16 


TEA8. 

Gunpowder- 

Common  to  fair... . . . 

Superior  to  fine . 

Extra  fine  to  finest . 

Oholoest . 

mperlal— 

Common  to  fair . . . 

Superior  to  fine . 

Extra  fine  to  finest . . . 

Choicest . 

young  Hyson- 

Common  to  fair . 

Superior  to  fine . 

xtra  fine  to  finest . . 

aolcest . 

Hyson- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Japan- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

Basket-fired— Common  to  fair . 

Basket-fired— Superior  to  fine . 

Basket-fired— Extra  fine  to  finest.. 

Basket-fired— Choicest . 

Dust . 

Oolong- 

Common  to  fair . 

Superior  to  fine . . . 

Extra  fine  to  finest..'. . 

Choicest . 

ouchong— 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Oholoest . 


Per  lb. 
.15®  .18 
.20®. 26 
.28®. 86 
.46®.  66 

.22®. 26 
.80®. 86 
.40®  .46 
.60®. 56 

.16®.  18 
.22®. 80 
.86®. 40 
.46®. 60 

@.14 

@.18 

@.26 


.28®. 26 
.28®. 80 
.82®. 88 
.22@.25 
.28@.80 
.32®.  38 
. — @.46 
@.1254 

@•17 
.17®. 22 
.26®.  86 
•  40@.66 

.17®. 18 
.20®. 26 
,80@.36 

40@.60 


ROASTED  COFFEES. 


Sumatra— Mandhellng— Fancy  brown... 

Old  Government— Best . 

Old  Government— Choloe . 

Old  Government— Prime . 

Old  Government— Good . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cuouta^-Good . _ . . 

Laguayra— 

uaraoas —  Finest . . — . 

Oaracas— Choice . . . — 


.86 

.29 

.27 

.25 

.28 


.28 


.1654 

.16 

.16 

.14 


.20 

.17 


Peaberry— 
Santos— Fancy 
Santos— Choloe 
Santos— Fine ... 

Rio— Fancy . 

Rio— Choloe . 

Rio— Fine. . 

Santos— 

Best . 

Choloe . 

Prime . 

Good . 

Fair . . 

Bio- 

No.  1— Golden. 

No.  2 . 

No.  8 . 

No.  4 . 

No.  5 . 

No.  6 . 

No  7 . 


.1734 


.17 

.16 

.17 

.1*54 


.16 


.16 

.15 


.1454 

.1854 

•1254 


.16 

.1454 

.14 

.1854 

.18 

•1254 


SPICES. 

Whole,  bags  or  barrels .  Per  lb . 

Allspice . . . .07 

Cassia  buds . -  .86 

Cinnamon,  Mats .  .10 

Cinnamon,  Twalo .  -20 

Cinnamon,  Ceylon . 23® .  27 

Cinnamon,  Batavia . 26®.  80 

Cinnamon,  Saigon . -75 

Cloves,  Zanzibar . .17@.20 

Cloves,  Amboyna . -  .25 

Cloves,  Penang . 86®. 88 

Ginger,  African . .08 

Ginger,  Jamaica,  bleached . 21®. 22 

Ginger  Jamaica,  unbleached. . „  .29®  .21 

Ginger,  Calcutta. . -  .08 

Nutmegs,  75-  80s . ~  .22®. 25 

Nutmegs,  105-llOs . 18®.  20 

Nutmegs,  18fi-140t> . 

Black  Pepper,  Singapore . 1034@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore . 15@  .17 

White  Pepper,  fancy .  26®.  80 

Red  Peppers .  .16 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 1554 

Cinnamon,  extra . 2654 

Cinnamon,  Saigon . 7354 

Cloves . . 2654 

Ginger . 14 

Nutmeg . - . 8954 

Black  Pepper  .. . 18 

White  Pepper . 26 

Cayenne  Pepper . 2254 

Paprika . 41 

Mace,  Straight  Penang . 8754 

Mustard . 2454 

Pore  Ground,  %-lb.  tins,  case  2  dozen  Per  doz. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.60 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . »  1.00 

Mace .  2.92 

Mustard .  1.06 

Nutmegs . 1.50 

Paprika .  1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.66 


CANNED  GOODS. 
VEGETABLES. 


Asparagus—  Per  doz. 

Mam .  white  254s,  unpeeled  Calif. .  6.76 

•  Medium  green  254s,  Calif. .  5.25 

Tips,  green.  Is .  4.10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauce,  2s . 76®  .80 

Standard,  plain  or  sauce,  8s .  1.00@1 .06 

Fancy,  plain  or  sauce,  2s. .  1 .16@1.26 

Fancy,  plain  or  sauce,  8s .  1.55@1.66 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1 . 15@1 . 26 

Standard . 1.10@1.15 

Soaked .  76.®  .86 

Beans,  Stringless— 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . . .  90 

Standard,  not  stringless,  2s. .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.26 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 86@1.00 

Corn- 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90@1 .00 

Maryland  2s,  Maine  Style . 76@  .80 

Other  standard  grades  2s . 

Smallest  Sifted 2s .  2.10 

Extra  Sifted  2s.... .  1.60@1.76 

Sifted  2s . . .  1.16@1 .85 


Telephone  2s .  1.25 

Sweet  Wrinkled  2s .  1.40@1.60 

Standard  E.  J.  2s .  1.00®1.10 

Soaked  2s . 76®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2s. . 96®  1 . 00 

Pumpkin- 

Fancy,  8s. . . .  1 . 10@1 . 20 

Fancy,  gallons . 

Squash- 

Fancy  8s . .. .  1.20 

Tomatoes— 

6}4-in.  cans,  fancy  New  Jersey .  1.60 

654-I n.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-m.  cans,  standard  New  Jersey...  1.16- 

Standard  Maryland,  No.  3 . 95@1.00 

2-lb.  cans . 76®  .80 

Gallons,  standard  New  Jersey .  8.76 

Gallons,  extra  standard  Maryland  2.80@8.00 
Quarts,  glass  jars. .  2.90 

Fancy  Strawberry  Is . . .  1 . 40@1 . 60 

Cut  8s .  1.10®  1.15 

Sweet  Potatoes  8s . 1.15 

Sauer  Kraut  ts . 95@1.10 

Spinach- 


Fancy  New  Jersey  8s .  1  40@1.66 

Gallons .  4.76@6.00 


FRUITS. 

CALIFORNIA. 


Apricots—  Perdoz. 

Fancy  8s .  3.80 

Extra  254s .  8  20 

Extra  standard  254s .  2.66 

Standard  254s . 

Gallons .  8.25@8.65 

Cherries— 

Extra  White  8s . 4.40 

Extra  White  254s .  8.76 

Extra  standard  White  254s .  8.60 

Standard  White  254s . 

Extra  Standard  gallons .  9.76 

Bartlett  Pears- 

Extra  Ss .  8.80 

Extra  254s .  3.10 

Extra  standard  254s .  2.76 

Standard  254s .  2  40 

Plums,  Egg  or  Gage- 

Fancy  3s .  3.00 


Extra  standard  254s . 

Standard  254s . 

Gallons . 

Peaches,  L.  C.— 

Extra  8s .  8  80 

Extra  254s .  8.25 

Peaches,  Crawford- 

Fancy  8s . . .  t-25 

Extra  standard  254s . 


EASTERN. 

Pears- 

Fancy  New  York  2s .  1.76 

Fancy  New  York  State  254s .  2.90 

Standard  2s .  1.60 

Pineapples— 

Sliced  or  grated  2s .  2.25@2.40 

Sliced  or  grated  Is .  1 . 10@1 . 20 

Pie,  grated,  gallons .  4 . 00 

Singapore  1548 .  1.16@1. 25 

Plums,  egg,  8s . 


Apples— 

Gallons .  3.60 

Strawberries— 

2s,  fancy .  8.00 

2s,  extra . 

Raspberries— 

Red,  fancy,  2s .  2.76 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is .  6.00 

Flat  54s .  2.50@2.76 

Kippered  Herring— 

Is .  1.60 

Alaska  Salmon- 

Pink  Is . , .  1.10 

Medium  Red .  1.25@1.80 

Choice  Red  Is . : .  1.40@1.60 

Columbia  River  Chinook  Salmon- 

Flat  54s .  1.26@1.30 

Tallis .  2.00 

Flat  Is .  2. 20 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic 54s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2 . 85@4 . 26 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. .  .0954 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .16 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  l-lb.  cartons . 

California,  l-lb.  cartons . 


Loose  Raisins—  Per  lb. 

Valencia,  4  cr.,  28  lbs . . .  .07 

California,  4  cr.,  60  lbs .  .08 

California,  8  cr.,  60  lbs .  .07 

California,  2  cr.,  50  lbs .  .0654 

Figs— 

Baskets,  1  lb.  and  2  lb . 16  @.18 

Layers, 254-in.,  10  lbs .  10 

254-ln.,  12  lbs . 

2k-ln.,  12  lbs.. .  .09 

2-In.,  12  lbs~ . .0854 

Currants— 

Fancy,  l-lb.  cartons .  .11 

Cleaned,  l-lb.  cartons,  ohoice .  .09 

Bulk,  choloe,  50  lbs .  .0854 

Natural,  choice .  0654 

Citron- 

According  to  quality . 1954®  -21 

Lemon  Peel- 

According  to  quality . 1154®  -IS 

Orange  Peel- 

According  to  quality . „...  .1154®  13 

Fard  Dates— 

60  lbs.,  buljt . 

l-lb.  pkgs.,  80-lb.  case .  .10 

Persian  Dates— 

60  lbs .  .0654 

Prunes,  California,  26-lb.  boxes. 

Epineuse,  20x30 . . .  .14 

80x40,  choloe .  .07)4 

40x50,  choice .  .0654 

60x60,  choice .  .  06 

60x70,  choice .  .0554 

70x80,  choice .  .06 

Choice.  50-lb.  box— 

60x70,  80x  90 . 

70x80.  90x100 . 

Prunes  In  25-lb  boxes. 

.Fancy  40x  60 .  .1154 

60x  60 .  .1054 

60x  70 .  .10 

70x  80 . . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 .  .07)4 

40x60 .  .07 

Apples  — 

Fancy,  60  lbs .  .12 

Fancy,  l-lb  cartons . . . 

Prime,  50  lbs .  .10 

Choice,  l-lb.  cartonB .  .11 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs .  .12 

Extra  Choice  Muir .  .1154 

Apricots— 

Royal,  extra  fancy,  26  lbs .  .2754 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs .  .28 

Royal,  choice,  25  lbs .  .20 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lba. 

Valencia,  28  lbs . . 

Flot.  shelled . 

In  shells— 

California  P.  S.,  80  lbs . 

French  Princess . . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . . 

Brazils— 

New,  large,  180  lbs . 

Filberts- 

Turkish . . . 

Sicily,  180  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans— 

Polished,  80  lbs . . 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fanoy,  boxes,  26  lbs.... 

Extra  choice,  boxes,  26  lbs . 

Choice,  bags,  126  lbs . 


.40  @.46 
.33  @.40 

. 

.20 

.20 

•  1654 


.11 


.12 

.14 

.10  @.12 


.16 


.1854 

.1454 

.1254 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  17.00@22.00 

High  quarters,  boneless .  24.50@27.80 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 11.00@20.00 


Mushrooms,  54s,  accord’g  to  qual.  19.00@35.00 
Mushrooms,  54s,  accord’g  to  qual.  15.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  26  lbs., 

perl  b.... . 08®  .09* 
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rocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY. 

ny  subscriber  to  the  “  G  It O CE  It  1  II  ORLD  ^1 N I)  G />  A  /j It  i  L  31  /i It CJhl  N T ”  who  is  unable  to  'purchase  (it  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Column. 


ire  Lard . . .  44 


DECLINES. 

ADDITIONS. 

Column. 

Column, 

Poultry,  Philadelphia  and  Western  Broilers  .  45 

raw  AID  IB1IUBE  EYIETfiaa  YOU  BUI. 

Standard  Velfhti  par  Baabel. 


60  ibi 
60  ■* 


.....................a....  60 


Marrow  Besot.. 

Medium  Betas. 

**«•  Beans................. 

Rod  Kidney  Bmii........ . 58 

Hominy  . . . — . 56 

Pfc  XSO  . 

Barley . . . 48 

POUtO^ladMii . . . j6 

ITiutsoed. . . gg 

Ornoni . gt 

Shrllbarlu  M . . . 48 


COL. 

■ra  Cuh  Diiwn,.  OOOOOOOO  33 

am . - . ~ . 47 

nmonia .  3 

nmnnlri/ia  . .  6 

tla  Greaoa . . . 3 

igs,  Paper . „ . 41 

f  ud  Twin*  Holders.. ..33 

iking  Powder. . .  3 

>rloy . .3° 

jketi . — . -...63 

ith  Brick . . . 58 

ana . . . *9 

icklng,  Shoe . . ....  4 

uhig.H . . . .  7 

«uz . mm..  47 

oomi  . . 61 

ushes . ....63 

ickwheat  Flour . 29 

ins  Boren . 33 

itcnert’  Sundries. 

(tier  Dishes . 

it  tor . mm  7 

ittor  Color . 47 

japhor . 47 

ndles . 16 

indies . .  7 

nnod  Goods . .  8 

California  Frnlu . 10 

Vegetables. . 8 

rish . ~ii 

Pie  Fruit . ..10 


.16 

-30 

.30 

•  *7 
,.17 
.Ji 
So 


:r::r. 


COL. 

Sardlaes . ..... . M..13 

Meets  . . »3 

Soups ...........................  zj 

Can  Openers . 33 

Capers  . . -r? 

Caps.  Gun . . . mm .  6 

Catsup . . . . . 

Cereal  Speolaltiea . . 

Cereal  Coflee _ _ 

Cheese 

Chocolate  and  Coooa... 
Chewing  Gum . . . 

Cider  •  •••MesnestttselHMtr  n 

Clothes  Fins . 6s 

Cocoanut . H.n 

Codfish . 35 

Coffee .  5 

Essence .  6 

Chicory . 6 

Coffee  Mills . 32 

Cooking  Herbs . . .  8 

Condensed  Milk . . . so 

Cream . . . „,.ro 

Condensed  Mince  Meat . 38 

Corn  Meal . 29 

Corn  Starch . 58 

Cottoienc . 27 

Cracked  Wheat.. . . . 29 

Crackers,  Cakes,  etc... . 21 

Cranberries  . 

Cutters,  Dried  Beef.. . 33 

Tobacco . 64 

Delicatessen . 22 


Dressed  Meats... 
Drugs,  Grocers' . 


COL. 

.....44 

- 47 


Sggt . . . . 

Essence  of  Coffee... 
Retracts . 


.27 

,.  6 

49 


Fancy  Groceries . . . 1; 

Farina.. . 29 

Farinaceoas  Goods . eg 

Faucets  . . 33 

Canned  Fish.... . . . ra 

Firttures . 3s. 

Flour . 29 

Flour,  Self  Rising.. . 29 

Flour,  Buckwheat . 29 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.  ...35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


Gelatine . 31 

Ginger,  Jamaica . 47 

Gravel,  Bird . 59 

Grocers’  Fixtures . 32 

Herring . . . j, .  35 

Hominy  and  Grits . 30 

Honer . 60 


COL. 

Ink.,.,.,. . ............37 

Insect  Powder . 48 

Ironing  Wax..  •  eeeeeeeeeeeaeeeeev  $9 


Jars  and  Jar  Rubbers . 7 

Tallies. . . 46 

Junket  Tablets . 

Ketchup.  ,mm.m.m..mm*....m.sA 

Damp  Goods.. _ _ 37 

Lard  . . 44 

Lemons  and  Oranges.. . 

Lentils . 30 

Licorice . . 47 

Lime . . . 37 

Llvo  Poultry . 45 

Lye,  Concentrated . 37 

Macaroni  ...„ . .32 

Mackerel. . 34 

Maple  Sugar  and  Syrup. ...  60 

Matches . .......37 

Measures. . 33 

Meat. . 44 

Mince  Meat . 38 

Molasses . 60 

Mucilage. . . . 59 

Mustard . 57 

Mustard,  Prepared......  . 57 

Marmalade . 46 


Noodles,  Egg. 


-30 


COL. 

Nuts. . . . 

Oat  Meal . . . 30 

Oils . . . 39 

Oil,  American . 40 

OlWe  OH . 40 

OUV«S . . . 39 


•  ••••e«eeeeeae*ee4X 


Paper  . . . 

Paper  Bags.. 

Feanats... . . 

Peas,  Dried . sg 

Pepper  Sauce . . . 5s 

Pickles . 42 

Pickled  Meats . 41 

Plum  Pudding. . 46 

Pork  and  Beef. . 43 

Potash . . . 37 

Potato  Chips . 4a 

Poultry  Seasoning . 45 

Poultry,  Dressed. . 45 

Poultry,  Live...... . 45 

Powder,  Rifle .  6 

Preserves . 46 

Provisions . . . 43 

Puddlne . .....31 

Putty . . . 48 

Rennet . 30 

Rice  . . 51 

Rice  Flour . *9 

Rolled  Oats  . . „.....„„„3o 

Root  Beer...  . . gj 


COL. 

Rope . 59 

Hosts . 48 


Sago  . . 30 

Salad  Dressing. . .  52 

Sal  Soda. 

Salt . 51 

Sapolio . . . 55 

Sardines . 13 

Sauce  and  Condiments . 52 

Sauer  Kraut . 46 

Scales . 32 

Scoops,  Grocers’ . 33 

Soouring  Soap . 55 

Seeds . ....53 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . . . 35 

Soap,  all  kinds . 54 

Soda,  Bicarb..... . 53 

Soft  Drinks.. . 53 

Soups . 15 

Specialties . 56 

Spices . . . 56 

Whole . 57 

Starch . ...58 

Stove  Polish . 58 

Soap  Powders. . 55 

Segars. . 64 


Sugars... 
Sulphur .. 
Sundries . 
Syrups... 


-59 

..60 


Tacks  . . 

Tapioca . 

Tar . . 

Teas... . 

Tobacco,  Chewing.. 

Smoking. . 

Tobacco  Cutters . 

Tubs . . . 

Twine  Holder . . 

Twine . 


-59 

-30 

49 

.  li 

64 

,64 

‘a3 

..6r 

-33 

•59 


Vermicelli.. 
Vinegar .... 


Washboards . 

Wax,  Fruit  Jar . 

Wheat,  Cracked.... 

Wheat  Flour . 

Wrapping  Paper.... 
Wringers,  Clothes.. 

Wooden  ware . 

Witch  Haxel . . 


•3* 

”43 

-6s 

-50 

.30 

-3° 

•41 

.61 

.48 


Yeast  Cakes.. 


.63 


SUGAR. 

mfectioners'  Lozenge,  XXXX . 

“  Powdered . 

11  Crown  A . 

Ji  41  Crystal  A . 

,  “  Coarse  Granulated . 

agle  Tablets . . . 

rystal  Dominoes . 

Jt  Loaf . 

itent  Cubes . 

swdered . 

ctra  Fine  Granulated . 

>arse  Granulated . 

ranulated . . . 

ne  Granulated . 

11  in  50-lb.  bags  packed  a  in  100- 

lb.  bag . . 

“  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

"  in  10-lb.  bags  packed  10  in 

aoo-lb.  bag . 

“  in  5-lb.  bags  packed  in  bbls.... 

“  in  5-lb.  bags  packed  in  100-lb. 

bags . 

in  a-lb.  bags  packed  in  bbls.... 
in  a-lb.  bags  packed  in  100-lb. 

bags . 

u  in  a-lb.  cartons  in  cases . . 

in  2-lb.  paper  packages  in 

cases . 

>nfectioners’  A . 

—Keystone  \. . 

— American  A . 

— Centennial  A . 

— California  A . 

— Franklin  B...., . 

•—Keystone  B . 

'—American  B . 

1— Centennial  B . 

1— California  B . 

»— Franklin  Extra  C . . . 

—Keystone  Extra  C . 

—American  Extra  C . , . 

—Centennial  Extra  C . 

— California  Extra  C . 

— Franklin  C . 

—Keystone  C . 

TEA. 

Per  lb. 

pans — Basket-fired .  20  (d)  35 

ipans — Pan-fired — Common  to  fair .  20  (d>  23 

Fine . 24  @  28 

Choicest .  30  (3>  38 

)rmosa — Superior  to  Fine .  18  (cty  20 

Choice  to  Extra .  22  (3)  35 

Choicest .  40  @  50 

jochow— Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior .  23  @  28 

p,0'. . 3°  ©  35 

Choicest .  @  40 

unpowdkr— Choice  to  Extra .  29  @  35 

Choicest .  40  @  45 


5.60 
5.5o 
5-75 
5- -40 

5.50 

6.70 
7.85 
6.30 
5.65 

5.50 

5-5° 

5-35 

5-35 

5-35 

5*4° 

5.40 

5-5° 

5*55 

5-55 

5.63 

5-65 

5-55 

5-55 

5.20 

S.1Q 

5- (5 
5°5 
5.00 
4-95 

4.90 

4’65 

4.80 
4  75 

4.70 
4-65 
4-65 

4.60 


Moyumh — Good .  27 

Fine .  35 

Choice .  45 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest .  30 

Young  Hyson— Superior  to  fine .  15 

Choice  to  Extra . 28 

Choicest .  35 

India— Common  to  Fine . 18 

Ceylon — Common  to  Fine .  18 

English  Breakfast — Fair  to  Good......  15 

Choice  to  Extra .  18 

Choicest .  30 

PACKAGE  TEAS. 

Lipton’s  Teas — 


#  3° 

©  40 
©  50 

©  55 
©  20 
@  »5 
©  35 
@  20 

@  3° 

@  40 
@  38 
@  40 
@  17 

@  28 

@  40 


.  1 . 

.45 

•  47 

.  2 . 

.4° 

•4* 

•  3 . 

•  35 

•37 

.  1 . 

.45 

,  2 . 

.4° 

1 . 

•45 

.  2 . . 

.4° 

.  1 . 

.45 

.  2  . 

.40 

Per  lb. 

In  54  &  lb.  In  y  lb. 

Ceylon  and  India,  No.  x 
Ceylon  and  India,  No.  2 
Ceylon  and  India,  No.  3. 

Black  and  Green,  No.  1 
Black  and  Green,  No.  2 
English  Breakfast,  No.  1 
English  Breakfast,  No.  2 
Formosa  Oolong,  No.  1 
Formosa  Oolong,  No.  2 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $ 2.00 
Levering  Coffee  Co. — 

Tourist,  ys  and  15,  20  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast,  Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  ys  and  %s, 

15, 20  and 25  lb.  boxes.  Formosa,  Ceylon. 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 40 

Tetley's  Tea —  Per  lb. 

y  lb.  or  y  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  i,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

y~\b.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  ana  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks .  . . . 22 

i-lb.  Silver  Sacks .  2254 

%-lb.  Silver  Sacks . 23 

y-\b.  Silver  Sacks. 

*4-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  “  “ 

1  lb.  silver  bags .  44  tl 

y  lb.  silver  bags .  “  “ 

y  lb.  silver  bags .  41  44 

Packed  in  cases  containing  100  pounds 


*354 


.18 

•  19 

.19% 

.20 

.21 


— 3— 

McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4.00 

No.  100 .  8.00 

AMMONIA. 

Per  doz. 

Purple  Ribbon.  16  oz.,  2  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  doz.  boxes .  1.50 

Purple  Ribbon,  y  gals.  %  doz.  boxes .  2.70 

Colburn's  Mayflower,  16  oz.,  2  doz.  boxes . 75 

Colburn's  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  2  doz . . . 85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails, . 80 

Frazer’s,  boxes,  ^  gross . per  gross  9.  as 

Mica,  X  gross . . . per  gross  8.40 

Peerless,  gross . pergross  4.40 

BAKING  POWDER. 


y  lb.,  4  doz.  in  case....  i  .00 
y  lb.,  2  doz.  in  case. ...  1.80 

1  ib.,  1  doz.  in  case .  3.45 

5  lb.,  y  doz.  in  case....  16.75 


Davis'  O.  K.,  #-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  y~\b.,  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,2doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  %  doz . per  doz.  7.20 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  *4-lb.,  2  doz . per  doz.  2.28 

Cleveland’s,  i-lb.,  1  doz . per  doz.  4.40 

Leslie’s, ^-lb.  cans,  1  or  2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  ^-lb.  cans,  2  doz.  cases . 90 

Leslie's  i-lb.  cans,  x  doz.  cases .  1.65 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 8254 

6  oz.  glass,  2  doz .  x.07 y 

6  oz.  glass.  4  doz .  x.04 

6  oz.  glass,  6  doz .  1 .03 

6  oz. , 1  gross,  in  bbl . per  gross,  X2.25 

Rumford  Baking  Powder  : — 

5C.-tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

%-\b.  cans,  2  doz  in  case . per  doz.  x  .  25 

i-lb.  cons,  1  doz.  in  ca»e . per  doz.  2.50 


—4— 


Royal,  IOC.  sire,  4  doz.. 
“  V  lb.,  4  doz . 


Ralston  Baking  Powder,  i-lb.  cans  per  doz 
“  “  “  54-lb.  »  '*  “ 

Boston  Brand,  5-lb.  size,  J4  doz.  case.. ..per  doz. 
“  1  “  z  “  ....  “ 

“  X  "  *  "  ...  " 

“  K  "  3  "  „..  " 

Purity  Brand  5  “  J4  “  ....  “ 

“  1  "  1  "  it 

“  K  "  3  “  “ 

"  X  "  3  “  ....  " 

BLACKING— Shoe. 

Shinola . . . per  doz. 

Shinola,  %  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . pergross 

Bixby’s  Best,  No.  1 . 

**  “  B.  B.  B.  M . per  y  gross 

Jacquot  Blacking,  No.  5 .  ... 

Handy  Box,  French,  No.  «5,  large . 

11  “  44  small . 

Mason's  No.  1,  y  gross . 


3, 

4, 

5, 


T.  M.  French . per  doz. 

SHOE  DRESSING. 

Mason’s . 

Acme,  1  doz . 

Bixby's  Royal  Polish,  1  doz . 

Bixby  Jet  Oil  Polish . 

Brown’s  Shoe  Dressing,  x  doz . . 

Brown's,  Army  and  Navy,  x  doz . 

Boyer’s  Frencn  Dressing . 

14  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . 

Boston  Waterproof,  black . 

Boston  Jr.  Waterproof,  black,  xo-cent  size... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  larger  black . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . 

French  GI086,  black,  self-polishing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet . . . . 

Star  Combination,  russet..... . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .atge . 

Bossola  Waterproof  Paste  Polish,  small . 

Ouick  White,  deans  dirty  canvas  shoes. ..... 

Quick  White,  deans  dirty  canvas  shoes . 

Oil  Paste  black,  never  chriee  ng>,  huge 


.86 

x*3° 

2.40 

4  65 

2.95 

1  *25 
12.00 
2.50 
•55 
•75 
6.oo 
1.50 
.80 
•45 


•75 

8.75 

•7* 

6.80 

*75 

4  5° 
4-»S 

10.00 

5.00 

2.22 

5  .60 
9.85 
4  55 

7.5® 

x  .00 


.78 

"i 

•82^ 

.82^ 

.65 

75 

70 

.7® 


9.00 

2.00 

.85 

85 

a  .00 

•75 
a.  00 
.85 
75 
•7E 
>.« 
•75 
■  75 
•75 
•4£ 
.*5 
a .  00 
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GREEN  COFFEE. 

Per  lb. 

Rio,  Golden,  fancy . 09  @.09*4 

"  prime .  (§>.o8 

M  choice.  .  @-07/4 

Santos,  Peaberry,  extra  fancy .  (a).  12 yz 

“  fancy . 4 . 10 

**  choice .  @.09*4 

Maracaibo,  strictly  fancy,  mild . 12  @.12*4 

“  choice .  @.n*^ 

Washed  Caracas,  fancy . 14  @.14% 

Laguayra,  fancy . 

Java,  extra  fancy  Old  Government . 2oJ4@.2i 

“  extra  fancy .  @.20 

"  fancy .  @19^ 

Mocha,  Yg  and  yK  bales,  genuine,  finest...  @.19 

“  Seed,  Santos,  fancy .  @.10^ 

“  *'  choice . . .  @.10^ 

ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  fancy .  @ .  12 

“  Prime .  @.10 

“  Choice .  @.09^ 

Santos,  Peaberry,  extra  fancy .  .16 

“  extra  fancy .  @.13 

“  fancy .  @.12^ 

"  choice .  @.1* 

Laguayra,  fancy .  14 

Maracaibo,  choice .  @.14 % 

fancy . . .  @.15 

“  extra  fancy . .  @.15^ 

Java,  extra  fancy  Old  Government .  @.25^ 

“  fancy .  @.24^ 

Mocha,  finest .  @.23^ 

Lipton's  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 22 

2 . 20 

"  “  3 . 17 

4 . 14 

Packed  in  25  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . i7J£ 

Eureka . 14 14 

Leader . 13 

Jap . 12 

Special,  No.  6  . n 

Special  Drive . 11 

Extra  Value  Blend .  10^ 

Bargain  Blend . 10 

Packed  in  50  and  100-lb.  fancy  paper  lined  bags. 


PACKAGE  COFFEE. 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Pi  ice.  100-lb.  Cases.  60-lb.  Cases. 

Ariosa .  15%  15^ 

Arbuckle's  Seven  Day .  10%  10  Yu 

Lion .  13  'A  135* 


B.  Fischer  &  Co. — 

Hotel  Astor  Coffee,  i-lb  tins . 26 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . 20 

**  50-lb.  tins. . 19 

**  barrels . . . 18 

Viv,  lbs . 16 

“  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pulverized  without  extra  charge. 
Lipton's — 

Special . 26 

Perfection..: . 20 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 

Triunfo,  24  2  lb.  cans . 1 . 29 

“  48  i-lb.  cans . 29^ 

Trinidad,  60  or  100  i-lb.  cartons . 26 

"G-A"  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  60 or  100  i-lb.  cartons . 21  x/2 

Iowa,  60  or  100  1  and  *-lb.  cartons . i8J4 

Tumbala,  60  or  100  i-lb.  cartons . 16% 

Quezal  (after-dinner),  12,  24  or  48  *4-lb.  cans 

per  l/2  lb . 

Levering  Coffee  Co. — 

Tourist,  40  or  60  i-lb.  tins . 27 y 

**  24  or  30  3-lb.  tins . 27 y 

Almoco,  40  or  60  i-lb.  tins . 20^ 

"  24  or  30  3-lb.  tins . 20^ 

E.  L.  C.,  100  lbs.  to  case . . . 

“  60  lbs.  to  case . . 

Golden  Drip,  2-lb.  bags,  100  lbs.  to  case... 

“  i-lb.  bags,  100  lbs.  to  case... 
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COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “Kosyr”— 

50  tins  in  box . per  box  3.80 

12  in  tins  box . per  carton  .95 

2-lb.  tins . perdoz.  5.75 

George  Floto’s  Sons —  Per  gross 

Coffee  Essence,  J^-gross  improved  cans .  2.25 

“  J4-gross  cans,  tin  ends .  2.70 

“  J^-gross  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  gross....  a. 25 

Package  Chicory,  65-lb.  cases . per  lb.  .04 l/i 

Hummel’s  Essence,  tin  can,  J4  gross,  per  gross  • .  85 
“  “  tin  ends,  “  “  2.70 

“  “  improved  “  11  a. 15 

Chicory,  Selig's  65’s . 05% 

“  English,  ground,  bags  about  160  lbs...  .osti 

"  Franks',  stick,  65  lbs . o6J4 

“  Muller’s,  Columbus  brand,  5  sticks 

to  !b.,  65  lbs . 04^ 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  2.35 

'*  B,  kegs  35  lbs .  1.50 
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Duck,  kegs,  12*4  lbs .  4.75 

“  kegs,  6%  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

**  “  kegs,  12*4  lbs .  2.65 

"  “  kegs,  6*^  lbs .  1.50 

Drop  Shot,  1  to  10,  bags,  25  lbs .  1 .85 

BB,  bags,  25  lbs . .  2.10 


BLUING— Dry. 

Per  gross 

Barlow's,  small,  2  doz .  2.60 

**  large,  1  doz .  . .  5.20 

Sawyer’s,  No.  1,6  doz .  1.50 

"  No.  3,  3  doz .  3.35 

Colburn's,  No.  1,  4  doz .  1.60 

No.  2,  3  doz .  2.50 

u  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.60 

“  “  2  0z.,3doz .  4.80 


BLUING— Liquid. 

Per  gross 

Boyer’s  Bengal,  8  oz.,  yK  gross .  3.90 

Cream  Indigo,  2  oz.,  y.  gross .  3.90 

4  oz.,  yt  gross . . .  7.40 

“  8  oz.,}^  gross . .’ .  11.40 


BUTTER. 

Tub  Butter —  Per  lb. 

Creamery,  extra,  6o-lb.  tubs  .  .25 

'*  first,  “  .24 

“  second,  "  .23 

“  third,  “  .22 

“  imitation,  30-60  lbs .  .21 

**  5  and  10-lb.  rolls,  60  and  100- 

lb.  boxes .  .26 

Ladles,  30-60  lbs.,  bakers'  use .  .20 

Print  Butter- 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs.  .29 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .28 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes .  .27 

Sheaf  (“400”)  Elgin,  20-50-lb.  boxes .  .26 

Sheaf. .  .25 

Milhen  Farm,  lbs.  and  x/2  lbs . . . .30 

Gurnse,  lbs.  and  %  lbs .  .28 

Belle  Spring .  .26 
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CANDLES. 

P.  &  G.,  8’s,  30  lbs . 

T,  16's,  3olbs .  .’u* 

Paraffine,  4  s,  6  s,  8  s  cartons,  36-lb.  cases, 

,  lb . o ty4 

Searchlight,  hotel,  16's,  30  lbs . 09’/ 

Pearless,  hotel,  16’s,  30  lbs . 1J1/ 

Bright  Light,  16’s,  30  lbs . per  box  2.00  * 

Werk's,8’s,  30  lbs . . 

“  16's,  30  lbs . . 

Carriage,  size  6xi1/q . 

Martha  Washington,  long  12’s . 17 


JARS  AND  JAR  RUBBERS 

Glass  Jars—  Grost 

Pints .  7 .  oo 

guarts .  7.25 

alf-gallons .  8.7e 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  y2  gro.,  no  rubbers. ..per  gro. 

Jar  Rubbers — 

Lip,  wide . per  gross 

Acme,  wide,  1  doz.  cartons . per  lb. 

**  medium,  1  doz.  cartons .  “ 

Reliable,  white  rubber,  wide . 

“  “  medium . 

Black,  medium . per  lb. 

(25  lb.  lots  1  cent  perlb.  less.) 


.  !9 


•75 

85 

45 

40 

26 

26 

25 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram. ...per  doz. 

“  Sage . . .  “ 

"  Thyme .  “ 

“  Savory..., .  “ 

“  Special  case  assortment,  2 

doz.  Sweet  Marjoram,  1 
doz.  Sag;,  x/2  doz. Thyme, 
y2  doz.  Savory....  per  case 
Colburn’s  “ A ”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 
y&- lb.  cartons,  1  doz . per  doz. 

fc-lb.  “  "  .  “ 

54-lb.  “  “  . 

y-\b.  screw  cap  bottles,  2  doz . 

%-lb.  square  cans,  2  doz . .  “ 


25 

•25 

.25 

•25 


.40 

•75 

•25 

.90 

.85 


44 1  maintain  that  if  one  wants  to  know  just  what 
4  happens  inside'  and  wants  the  proper  thing  to  hap¬ 
pen,  it  is  essential  to  drink  ‘Blooker’s’.” 

W.  H.  MORSE,  M.  D., 

Consulting  Chemist. 

American  Depot,  46  Hudson  St.,  New  York 


<lf  A  popular-priced  jam  or  marmalade  sells  to  the  consumer  at 
25c.  per  pound  jar.  A  pound  of  pure  food  product  can’t  be 
sold  for  less,  at  a  fair  profit,  nor  should  it  be  sold  for  more. 
The  average  price  per  case  of  two  dozen  of  our  pound  jars  to 
you,  Mr.  Grocer,  is  $4.28.  You  sell  for  $6.00.  The  differ¬ 
ence,  $1.72  is  40%  on  the  $4.28  you  pay,  or  287^%  on  the 
$ 6.00  you  get.  This  is  a  fair  profit,  and  the  goods  are  sur¬ 
passed  by  none.  Merely  drop  a  postal  for  full  information 
and  a  chance  to  see  samples  at  our  expense.  Don’t  overlook 
what  may  be  a  mighty  good  thing. 

H.  P.  D.  KINGSBURY,  Redlands,  California. 

(Where  the  oranges  come  from.) 


SEC  THEM  MELT! 

Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for.  and  they’ll  melt  away  like  snow. 
ANKER  S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box — drop  one  in  hot  water. 

Good  goods  and  0  good  profit. 


Bouillon 

Capsules 


ROYAL  SPECIALTY  CO.,  Sole  Manufacturers  92  REew  Eo1»kREET* 


GET  SOME’ 


We  Have  the  Doctors 
Working  for  You! 

They  recommend  Van  Camp’s  Pork  and  Beans  with  Tomato 
Sauce  for  people  who  need  richly  nourishing  food  that  is 
easily  digested.  Doctors  know  our  beans  are  cooked  sci¬ 
entifically. 

The  beans  recommend  themselves  to  every  one  who  tries 
them  on  the  strength  of  our  heavy  advertising. 

We  prove  to  thousands  of  women  that  Van  Camp’s  Pork  and 
Beans  are  cooked  actually  better  than  they  can  cook  them  at 
home  in  an  ordinary  oven. 

So  the  sale  is  made  and  you  only  have  to  please  them  by 
having  the  beans  they  want.  Better  “  Get  Some.” 

The  Van  Camp  Packing  Co. 

Indianapolis,  Indiana 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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CANNED  GOODS. 

natoes —  . 

[rs.  Hancock’s,  frying . 

ersev  King,  No.  3,  standard  Jersey... 

ilver  Lake,  fancy  Jersey . 

eerless,  extra  fancy,  No.  3 . 

lantation,  No.  10,  1  doz . 

ilver  Lake,  No.  10,  1  doz . 

olden  Rule,  No.  3,  seconds . 

lta,  No.  . . 

,a  Beans— 

insley’s,  extra  small . 

ilver  Lake . . . 

arly  Autumn . 

oyer’s,  No.  2 . . . 

xford,  Maine  packed . 

ng  Beans— 

xtra  fancy . — . 

oyer’s,  . . 

corn,  . . 

No.  2 . 


Per  doz. 
..  I-I5 
.  1.  to 

■  -9° 

•  -9  7% 

•  -9 

.  2.25 

.  2.75 

•77/2 
.60 

.  1.25 

.  1 .00 

•92J£ 
.  1-07% 

■  .87 

.  1.50 

.  .60 

.  .85. 

•  -577A 
.50 


afe,  No.  2 
iitc  Wax  Beans— 

:hampion . ••• . . . 

^insom,  N.  Y.,  No.  io,  i  doz .  3.60 

.ns  (Pork  and  Beans)— 

..  &  M.,  No.  3,  plain .  1.35 

••  No.  3,  tomato  sauce.., .  1.55 

ampbell’s,  No.  2,  plain . 90 

••  No.  2,  sauce . 90 

xford,  No  3 .  X*°S 

arragansett,  No.  3,  tomato  sauce .  1 .37% 

an  Camp’s,  No.  1,  sauce,  4  doz . 87*4 

“  No.  2,  sauce,  2  doz .  1.3 2% 

loore  &  Brady,  No.  3,  plain . 85 

*•  No.  3,  sauce . 90 

“  No.  1,  picnic  size,  plain . 42^ 

“  No.  x,  picnic  size,  sauce . 4734 

ictory,  No.  1,  tomato  sauce,  4  doz . 45 

[artin  Wagner  Co.,  No.  3,  plain . 97 H 

“  No.  3,  tomato  sauce. ...  1.05 

M  Midnight  Lunch,  No. 

1,  4  doz . 50 

chimmel's,  No.  1,  sauce  . 65 

“  No.  2,  sauce . 95 

No.  2,  plain . 9° 

unker  Hill,  No.  3,  plain . 77lA 

**  No.  3,  tomato  sauce . 80 

nider’s,  tomato  sauce,  No.  3,  2  doz .  1. 80 

“  “  No.  2,  3  doz .  1 .40 

“  No.  1,  4  doz . 90 

“  “  No.  10,  V2  doz .  5.00 

unnyside,  plain  or  sauce,  No.  3,  2  doz . 95 

••  “  No.  2,  3  doz . 70 

“  No.  1,  4  doz . 45 

"  **  No.  10,  yz  doz....  3.00 

d  Kidney  Beans— 

oan  of  Arc,  No.  2 . 82 

ran  Camp’s,  No.  2,  2  doz . 77XA 

<*n — 

^aris,  fancy  Maine .  1  •  x5 

V.merican  Beauty,  extra  fancy,  Shoe  Peg . 85 

>eam  of  Susquehanna . 95 
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Baker’s,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna . 

“  Osborn’s . 

Mark,  crushed . . . 

Rex,  No.  2,  fancy,  whole  grain . 

Vanity,  No.  2,  whole  grain . 

Peas — 

Tres  Fins,  roo  cans . 

French,  very  fine,  100  cans . 

“  fine,  100  cans . 

**  medium,  iod  cans . 

Boyer’s,  Midgets  . 

Extra  Sifted . ! . 

Sifted . 

"  Early  June . 

Jumbo  June . 

Little  Nell’s,  Baltimore . 

Hermit  brand,  No.  2 . 

Beets — 

Silver  Lake,  fancy,  No.  3 . 

Chautauqua,  No.  3 . 

Succotash — 

Quaker,  extra  fancy . 

Spinach — 

Champion,  No.  3 . 

Shawnee,  No.  3 . 

Farren’s,  No.  3 . 

“  No.  10 . 

Sweet  Potatoes — 

Victory,  No.  3,  2  doz . 

Pumpkin — 

Silver  Lake,  No.  3 . 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . . . 

Andrews  &  Co.,  No.  2 . 

Silver  Lake,  No.  10,  1  doz .  . 

Asparagus — 

Superior,  large,  No.  234 . 

Staple,  medium,  No.  2  34 . 

Swan,  medium.  No.  2 34 . 

Dei  Monte  Tips,  No.  ij4 . 

Extra  Tips,  No.  i34 . 

El  Dorado  Tips,  No.  ilA . 

El  Rio,  medium,  No.  234,  2  doz . 


.82^ 

.80 

.65 

•65 


i3-  75 
i3-25 
u-75 
10.25 
1  -55 
1.25 
1 . 10 
•95 
.90 

.62*4 
•52  Yz 


1 .00 

•95 
1  05 

1 .00 
1  10 
1 .00 

3-25 


.85 


•95 


.42K 

2-35 


3-50 

3.00 


z  .05 

2.75 

2.70 

2-75 


California  Canned  Fruit. 


Apricots —  Per  doz. 

Extra  quality .  2 . 40 

Extra  standard . 

Standard . 

Pears — 

Bartlett,  extra  quality,  234s....s .  2. 25 

“  extra  standard,  2 34s .  2.20 

standard,  2J4* .  2.00 

Cherries — 

Extra  quality,  2  34s . . .  2.50 

Extra  standard,  2j4s .  2.50 

Standard,  254s .  2  25 
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Peaches — 

Goddess,  No.  2%,  ex. standard,  lemon  cling 
Tioga,  No.  2 y2.  extra  standard,  lemon  cling 

Valley,  No.  234,  standard,  lemon  cling . 

'1  histle,  No.  234,  standard,  lemon  cling . 

Agate,  No.  234,  standard,  lemon  cling . 

Lake  View,  No.  2^4,  yellow,  free . 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz . 

Columbus,  No.  2^4,  pie,  peeled,  yellow,  free 
“  No.  234,  pie,  peeled,  lemon,  cling 

Plums 

Egg,  extra  standard . 

Green  Gage,  extra  standard . 

Egg,  standard . 

Gage,  standard . 


Domestic  Canned  Fruit. 

Apples 

Wayne  Co.,  No.  10,  1  doz . 

Booth’s,  oval,  No.  3 . 

Blackberries— 

Farren’s,  extra  preserved,  No.  2 . 

Silver  Lake,  syrup.  No.  2 . 

Nigger  Head,  No.  2 . 

Spring  Garden,  No.  2  . 

Blueberries — 

Loggies,  No.  2 . 

“  No.  10 . . . 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white.  No.  2 . 

Peaches — 

Maryland  Leader,  yellow,  No.  3 . 

“  white . 

P.  &  B.,  yellow.  No.  3 . 

Pears — 

Silver  Lake,  No.  3 . . 

Fowling  Creek,  good,  No.  3 . 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  2 . 

Pride  of  Rochester,  fancy,  preserved,  No.  2 
Rhubarb — 

Silver  Lake,  No.  10,  1  doz . 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . 

Defence,  No.  2 . 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 . 

General,  E.  &  C.,  sliced,  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2..... . 

Singapore  Chunks,  No.  ij4,  4  doz . . 


2.20 

2.15 

2. 00 
1-95 
1 .90 
1 .80 
1  -35 
1  -47/4 
1.50 


i-45 

i-45 
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Wallace,  E.  &  C.,  sliced,  No.  2 .  1.30 

Singapore,  cubes,  No.  1  4  doz .  1 .  g 

Wagner’s,  No.  1,  cocktail,  2  doz . 95 

P.  &  B.,  grated.  No.  3 . 75 

James,  No.  3,  pie,  grated . 80 

Singapore,  cubes,  No.  1,  4  doz . 6734 

The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved — 

Chop  Tan  Hin,  %  lb.,  cubes . 7554 

“  lb.,  sliced . 77A 

“  1^4  lb.,  cubes .  1.0234 

**  134  lb.,  chunks  .  1.1034 

“  1  lb.,  spiral  sliced . .  ..  1.15 

**  i)4  lb.,  smooth  sliced .  1.22J4 


2.50 

.70 


1.30 
1.30  , 
*•07% 

.90 


1.40 

6.00 


125 
1. 20 
1.40 


1.25 

1.05 

2.30 
1 .90 

2 .20 

.90 
1 .00 
i-45 
1 .80 

1 .90 
1.80 
1.65 
1 .60 

1  -35 
1.05 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 


Crabs —  Per  doz. 

Deviled,  No.  1,  4  doz .  2.1734 

*'  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz .  1.1234 

Star,  No.  1,  4  doz . 95 

Lobster — 

B.  &  M.,  No.  r,  flat,  4  doz .  4.65 

“  No.  34 ,  flat,  4 doz .  2.45 

“  No.  1,  tall,  2  doz .  4.35 

No.  dat,  4  doz .  3  .00 

Star  brand,  No.  3^,  flat,  4  doz .  1 .40 

“  No.  1,  tall,  4  doz . .. .  3.85 

“  No.  34,  flat,  4  doz .  2.40 

Shrimps — 

Peerless  brand  (Barataria),  dry,  No.  1,  z 

doz . . . . .  I-I7J4 

Peerless  brand  (Barataria),  new,  pickled, 

No.  1.  2  doz .  1 . 1234 

Cotton  Bale,  pickled.  No.  1,  2  doz .  1.10 

Mackerel — 

Pickert’s,  soused,  No.  r,  4  doz .  1.50 

**  if  No.  2,  2  doz .  2.50 

“  “  No.  3,  2  doz .  3 . 15 

Underwood,  soused,  No.  1,  4  doz . 

“  “  No.  2,  2  doz . . .  2.50 


Oysters — 

Boyer’s,  No.  1,  2  doz . 9234 

“  No.  2,  2  doz .  1 .80 

M.  &  B.,  No.  1,  2  doz . . . 9234 

Stewart’s,  No.  2,  2  doz .  1.65 

**  No.  1,  2  doz . 85 

Victory,  No.  x,  2  doz . 8734 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1.473 ^ 

Gold  Label,  No.  1,  spiced,  4  doz . 8234 


BROWN’S 

FAMOUS 

COIL” 

CATCHES  MORE  FLIES  TO  THE  SQUARE  INCH 

THAN  ANY  OTHER  FLY  CATCHER. 

IT  ATTRACTS  CUSTOMERS 
By  its  NOVELTY !  NEATNESS!  and  CLEANLINESS  ! 

H&ng  Up  a  Couple  of  Coils 
and  See  How  Much  They  Improve  the  Appearance 
of  Your  Store  and  Increase  the  Comfort  of  Customers. 

When  People  See  a  Good.  Thing  Like  This  — 

THEY  WANT  IT! 

AND  YOU  SELL  LOTS  OF  THEM! 

WHY  NOT  CATCH  CUSTOMERS 

AS  WELL  AS  FLIES  ? 

Brown's  “FLY  COIL”  is  Easier  to  Use;  Easier 
to  Sell  than  Any  Fly  Paper. 

TO  BE  OBTAINED  FROM 

BUCKNAM  &  VANDERPOEL  CO,,  Manufacturers’  Representatives 

198  WEST  BROADWAY,  NEW  YORK 


XX  Brand 


in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  P'ood  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Salmon — 

Gibraltar,  Sockeye,  No.  i,  tall . 

“  “  No.  flat . 

Hapgood’s,  No.  i,  tall,  4  doz . 

“  No  . 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz . 

Humes,  Karluk,  No.  1,  tall,  4  do/ . 

Horseshoe,  No.  1 . . . 

White  Bear,  red,  No.  1,  tall . 

White  Raven,  Ys . 


1  .90 

1-25 

2 . 10 
1.30 


1.  70 
*•45 
1  -52  Y 

1 .40 
•95 


SARDINES — Imported. 

Chanccrelle,  Ys>  key . - . 

La  Champagne,  Vs*  key . 

*'  **  boneless . 

Billet,  small  Vs . 

Tricolore,  Vs . 

Gerard,  J4s,  key,  boneless . 

Gold  Label,  Vs,  oil,  100  cans . . 

“  %s,  mayonnaise  dressing,  100  cans 

“  yx  s,  “  50  cans 


Morel,  Vs,  boneless . 

Mustard — 

Irma,  ]^s,  100  cans . 

Raven,  Yx9**  key,  100  cans . 

Underwood’s,  Vs*  5°  cans . 

Harbor,  Vs,  48  cans,  wrapped. 

Oil  — 

Irma,  Vs*  100  cans . 

Continental,  Vs*  key,  160  cans  . 

Owl,  ys,  key,  100  cans . 

Skipper  Sardines — 

Vs,  olive  oil,  key,  100  tins . 

Y s,  “  “  50  tins........ 

Yx s,  tomato  sauce,  key,  100  tins 
/is,  “  tl  5c  tins 


25.0c 

17.00 

14.00 
9  .00 
34.00 
6.40 
6.40 
4-30 
9-50 

13-25 

16.00 

3.60 
3'27  Vl 
3-95 
3-4° 

3  65 
3-65 
3.60 

12.00 

12.00 

13.00 

13.00 


CANNED  MEATS. 


Corned  Beef. 


Armour’s — 

Veribest,  No.  1,  key,  2  doz 
“  No.  2,  key,  1  doz. 
Fairbank’s — 

No.  1,  key,  2  doz . 

No.  2,  key,  1  doz . 

No.  6,  key,  1  doz . . 

No.  14,  key,  Yi  doz . 

Libby’s — 

No.  1,  key,  2  doz . 

No.  2,  key,  1  doz . 


Per  doz. 
1 .40 
2.35 


per  case 


1,35  , 
2.22^ 


7.00 

8.15 


1.40 

2.35 


Chipped  Beef. 

No.  Y*  2  doz . 

No.  1,  2  doz . 

No.  Y*  glass,  2  doz . 

No.  1,  glass,  2  doz . 

Beechnut — 

No.  Y,  sliced,  glass  jars . 

No.  1.  sliced,  glassjars . 


Sliced  Smoked  Beef. 

Acme- 

Large  tins,  2  doz . 

Medium  tins,  4  doz . 

“  2  doz . 

Small  tins,  4  doz . 

Large  glass  jars,  1  doz . 

Special  jars,  1  doz . 

Junior  jars,  2  doz . 

Armour’s — 

Shield,  in  glass,  size  Y . 


.  Sliced  Bacon. 

Armour's — 

Star,  in  glass,  size  Y . 

“  “  “  1 . . 

“  in  tin,  “  *4 . 

“  “  lt  1 . 

Beechnut — 

No.  Y}  glass  jars . 

No.  1,  glass  jars . 

Acme — 

Large  glass,  1  doz . 

Junior  glass,  2  doz . 


Roast  Beef. 

Fairbank’s — 

No.  1,  2  doz . 

No  2,  1  doz . 

Armour's — 

No.  1,  2  doz . 

No.  2,  1  doz . . 

Libby's — 

No.  1,  2  doz . 

No.  2,  1  doz . 

Kingan’s — 

No.  1,  2  doz . 

No.  9,  1  doz . 


Lunch  Tongue. 

Fairbar.k's,  No.  1.  2  doz . .  .... 

Libby’s,  No.  1,  2  doz . 

Armour’s,  No.  1,  2  doz . . 


1  -45 
2. 10 
1  -55 
2.50 

1 . 70 
2-77  'A 


Whole  Ox  Tongue. 

Armour’s — 

Size  1  . 

;;  . 


Fairbank’s,  No.  2,  1  doz. 
Libby’s,  No.  2 J4,  1  doz.. 


5-40 

6.75 

7-85 

9-50 

7. 00. 
9-50 


2.60 

1.60 

1 .65 
1 .00 
2.85 

2.60 

1. 60 

i-55 

2.65 


1.65 

2.65 

1- 55 
2.65 

1.42^ 

2.50 

2- 75 
1.60 


Potted  or  Deviled  Meats.  • 


Armour's — 

No.  yt,  4  doz . 45 

No.  Y »  2  d°z . 82^ 

Libby's  — 

No.  V,  4  doz . 44 

No.  y2,  4  doz . 80 

R.  &  R.— 

No.  Yx>  4  d°z . * .  x.  15 

No.  Y,  2  doz .  x  .95 


Potted  Chicken  or  Turkey. 


Armour's — 

No.  Y,  4  doz .  1 .80 

No.  Yi*  2  doz .  3  05 

Libby’s — 

No.  Yx*  4  doz . . 

No.  J4,  2  doz . 

R.  &  R.,  No.  Yx*  4  doz .  1  75 


Sausage. 


Armour’s  — 

Vienna  style,  size  Y . 90 

“  1 .  150 

Luncheon,  with  Tomato  Sauce,  size  Y . 90 


Boned  Meats. 


1- 37/4 

2 - 37^ 


I  .40 

2-37/4 


1- 35 

2- 35 


Curtice  Brothers,  “Blue  Label'* — 

Chicken,  No.  ^ . 

“  No.  1 . 

Turkey,  No.  % . 

“  No.  1 . . 

Whole  Rolled  Ox  Tongue,  No.  2, 

“  Ham,  No.  1  Y2. . 

“  “  No.  iY . 


1  -  40 

2.42^ 


Deviled  Meats. 


2.85 
5  °o 
2.85 

5.00 
1 1 .00 
7-5° 
10.00 


Curtice  Brothers,  “Blue  Label" — 


No.  5  oz. 

No.  10  oz. 

Ham . 

.  1.25 

2.15 

Tongue . 

.  J-25 

2-15 

Chicken . 

.  i-  85 

2.90 

Turkey . 

.  1.85 

2.90 

Potted  Meats. 


Curtice  Brothers.  “Blue  Label’’  — 

No.  Yx  Tin. 

No.  '/2  Tin 

Ham . 

20 

2  .CO 

1 ongue . 

20 

2.00 

Chicken . 

80 

2-7S 

Turkey . 

80 

2 '75 

Soups. 

Snider's  Tomato — 

3-lb.  cans,  2  doz . 

2-lb.  cans,  2  doz . 

1 -lb.  cans,  4  doz . 

Gallon  cans,  Yz  doz 

Schimmel’s,  assorted, 

i  lb.,  4  doz.... 

Campbell’s — 

Assorted,  No.  1,  4  doz . 

85 

Special  assortment,  4  doz . 

. 87SS 

Curtice  Brothers,  “Blue  Label" — 

Quarts. 

Pints. 

'/2  Pints 

Consomme . 

....  3.15 

1  -75 

1  25 

Bouillon . 

....  315 

1  ■  75 

I  .25 

Beef. . 

....  3-*5 

1  -75 

1-25 

Julienne . 

.  3-»5 

2 -75 

1.25 

Printanier . 

.  3  •  J5 

1  -75 

I  .25 

Vegetable . 

.  ..  3- *5 

1  •  75 

1-25 

Tomato . 

....  3-i5 

i-75 

1.25 

Ox  Tail . 

....  3‘5 

1  •  75 

1 .25 

Mock  1  urtle . 

....  3-i5 

1  •  75 

1.25 

ri  apioca  Crecy . 

....  3-i5 

i-75 

1  •  25 

Pea . 

....  3-i5 

1  •  75 

1.25 

Mutton  Broth . 

••••  3-i5 

1  -75 

1.25 

Clam  Chowder . 

....  3.15 

1  •  75 

1.25 

Clam  Broth . 

...  3-15 

i-75 

1.25 

Chicken  Gumbo.... 

....  3-i5 

i-75 

I  -25 

Mulligatawny . 

....  3-15 

i-75 

1.25 

Chicken . 

i-75 

1.25 

Chicken  Broth . 

....  3-15 

i-75 

1.25 

Green  Turtle . 

3-So 

2.  OO 

.Terrapin . 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 


Croft  &  Allen  Co. — 

Extra  Mixtures . 30-lb.  pails 

Cream  Jelly  Mixtures .  “ 

Elcroften  Mixtures .  u 

Nobby  Mixtures .  “ 

Cadella  Mixtures .  “ 

Fine  French  Mixtures .  “ 

French  Creams .  “ 

American  Mixtures .  " 

Variety  Cut  Drops .  “ 

Darling  Mints .  “ 

Golden  Drip  Bar  . . 15-lb.  boxes 


Per  lb. 
.08  | 
.0914 
.08  Yx 

•°9K 


09 


o8«4 

08  >4 


08& 


HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 

Will  you  mention  the  “  Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  %-lb.  jars,  6  and  i2=Ib. 
boxes 


CROFT  &  ALLEN  CO.  philade‘phi« 


You  grocers  know  the  ups  and 
downs  of  the  breakfast  food  busi¬ 
ness.  You  know  how  dozens  and 
dozens  of  products  have  come  on 
the  market,  filled  your  shelves 
and  stayed  there.  Could  we  possi¬ 
bly  point  to  a  more  convincing 
argument  in  favor  of  the  quality 
of  Egg-O-See  and  E-C  Corn  than 
the  fact  that  the  sales  of  both  are 
constantly  growing. 


Egg=0*See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 
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Sour  Balls . 30-lb.  pails 

Pancella  Cream  Chocolate . 

I  X  L  Assorted  Chocolate . 

King  B  Assorted  Chocolate  . 

No.  1  fine  Assorted  Chocolate...  ( 

Nonpariel  Drops..... . . . 

Chocolate-covered  Caramels . 

Dairy  Chocolate  Chips . 35  b.  pads 

Chocolate  Mints . Pa!  s 

Honey  B  Comb..  . at- b.  pais 

Cream  Cocoanut  Balls . 28-lb.  pads 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen .  “ 

Wellington  Caramels. . 25-lb.  pads 

Prozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops . 

Jelly  Beans .  ‘ 

Wintergreen  Lozenges . 

Mint  Lozenges . 

Assorted  Lozenges . 

Conversation  Lozenges . 28  lb.  pads 

C.  &  A.  Crown  Stick . 30-lb.  pads 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods . 10  boxes  in  case 


—l8— 


•  °8!4 


•  y* 

■  i6'/2 

■  it lA 

.  12 
.16^ 

.11 lA 

•  '7  lA 

■  10% 
•°9  'A 
■°9  A 
.08 

•  IO 

•  07  lA 

.IO 

.08 

•  09 Vi 
•09  lA 
•09  lA 

.09^ 

.08 

.12^ 

•  09  Vi 

4-50 


CHOCOLATE  AND  COCOA. 


Walter  Baker  &  Co’s —  Pei  lb. 

Premium,  %s,  12  to  25  lbs . . 30 

Premium,  ys,  12  lbs . 30 

Caracas,  sweet,  6  lbs . 30 

German,  sweet,  12  lbs . . 23 

Auto,  sweet,  6  lbs . 32 

Cocoa,  %-lb.  cans,  12  lbs.  in  box . 34 

Cocoa,  l/2-\b.  tins,  6  lbs. .» . 34 

W.  H.  Baker’s— 

Best  Cocoa,  l/2-\b.  size . per  lb.  .31 

/4-lb.  “  .  i(  -32 

Premium  Chocolate,  %s,  12  lbs .  -28 54 

“  ys,  12  lbs . 29% 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 19 J4 

“  “  1-5S,  12  lbs . 1954 

Hershey's — 

Milk,  48  5  cent . per  box  1.45 

Epp's- 

Cocoa.  %-\b.  tins,  7  lbs . 42 

Van  Houten’s — 

Cocoa,  6-lb.  boxes,  1  -lb.  tins . per  tin  .72 

“  6-lb.  boxes,  ^ -lb.  tins .  “  *37 lA 

“  6-lb.  boxes,  y-\b.  tins .  “  .19 

Huyler’s — 

Cocoa,  l/2s,  6-lb . 42 

“  ys,  6-lb . 44 


Hooton  Cocoa  and  Chocolate  Co. — 


CATSUP. 


Per  doz. 

eefsteak  Catsup,  medium .  2.00 

.  P.  Co.,  spiced,  No.  32,  5  doz .  1.15 

'aldorf,  medium,  12  oz.,  screw  top,  2  doz . 9254 

ampbell’s. — 

No.  8,  2  doz . 87*4 

No.  8,  Tobasco . . 87 54 

nider's — 

Pints,  2  doz .  2.T0 

5£-pints,  2  doz .  1.3° 

euarts,  1  doz . 3-25 

allons,  6  jugs  in  crate . per  jug  .85 


KETCHUP. 

Curtice’s  “  Blue  Label”  Tomato  Ketchup —  Per  Case 


Small,  25  bottles  in  case .  3.00 

Medium,  25  bottles  in  case .  4.75 

Large,  12  bottles  in  case .  3.75 


Cocoa,  labeled,  y2 s . 38 

Cocoa,  labeled,  is . 40 

Premium  Chocolate,  y2 s . 33 

Premium  Chocolate,  ys . 35 

Bensdorp's  Royal  Dutch  Cocoa,  17-lb.  cases — 

Per  can.  Per  doz. 

5^-lb.  round  cans . 19  2.27 

}4-lb.  “  30  3.60 

i-lb.  **  59  7.08 

1^4-oz.  “  50  cans  in  case  .07 

Per  lb. 

5-lb.  “  2.75  .55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 28 
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Bloocker's  Cocoa  Powder— 

i^-lb.  tins,  2  doz.  in  box . per  doz. 


i-lb.  tins,  1  doz.  in  box .  “ 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-lb.  bags,  1  doz.  in -case .  “ 

Wilbur’s  Cocoa — 

Breakfast,  y-\b.  tins,  6  lb.  boxes -  per  lb. 

(t  %-lb.  tins,  6-lb.  boxes .  “ 

Wilbur’s  Chocolate — 

Sweet  Clover,  l/2s,  6-lb . per  box 


Lowney's — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  y2 -lb.  packages . . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  i/-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  %-\b.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  l/2-\b,  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  %-lb.  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  yAb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  $-lb. 

tins . . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  £-lb 

tins . ••• 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54 -lb. 

tins . 

Cocoa,  6  lb.  boxes,  12  boxes  in  case,  %-lb. 

tins . . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  54-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . . . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  5 £-\b.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12-lb.  “  6  “  “  .  “ 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  y~lb.  tins  “ 
54-lb.  tins,  6  lb.  boxes,  12  boxes  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box 


Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  12-lb. 

boxes . . . 

Croft's  Cocoa.  £s,  2  dozen  in  box . 

“  “  ys,  6  lbs.  “  . 

“  “  54s,  6  lbs.  “  . 

“  “  5-lb,  6  cans  “  . 

“  Swiss  Milk  Chocolate,  48  5-c. cakes.. 

“  Premium,  ys,  !2-lb.  cakes . 

“  “  J4s,  “  “  . 


1.88 

3-50 

6.50 

•52 

•50 


•33 
•  32 


1 .60 


•32 


•32 


•32 
•32 
•27 
.27 
.27 
1  65 
•36 
•36 
•36 
•36 
•36 
•36 
•36 


.24 

•24 


•32 

•32 

•32 

1.65 


.40 
1 .80 
•33 
•32 

•30 

1.50 

•3i 

•30 
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Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

54  lb.  decorated  cans,  12-lb.  boxes. .per  lb.  .30 

14-lb.  “  “  24-lb.  boxes..  “  .29 

Special  10-c.  packages,  30  to  box. .per  box  2 . 10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  V2-\b.  tins,  6-lb.  boxes . 3654 

“  54-lb.  “  12-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 2954 

“  k-lb.  “  12-lb.  “  . 29 

“  14-lb.  “  6-lb.  “  3154 

“  £-lb.  **  12-lb.  “  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 2654 

“  54s,  12-lb.  “  . . 26 

Buster  Brown,  5-c.,  48  cakes . per  box  1.35 

3-c.,  72  “  .  “  1.40 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 2754 

54-lb.  “  24-lb.  “  . i  .27 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  half  case . 80 

40  “  “  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  case . 78 


CONDENSED  MILK. 

Eagle,  4  doz . . . 

Eagle,  2  doz . 

Challenge,  4  doz . 

Defiance,  4  doz . 

Magnolia,  4  doz . 

Rose,  4  doz . 

Dime,  4  doz . 

Winner,  4  doz . 

Baby,  1  doz.,  glass . 

Red  Cross . 

Peninsular . 

Leader . 

Banner,  4  doz . . 

Star,  4  doz . 


6.  25 
3-lS 
3-75 

3- 75 

4- i5 
4  .00 

3  50 

4  .00 
1  .90 
4.15 
4-i5 
3-9° 
4 . 10 
4i5 


EVAPORATED  MILK. 


Peerless,  hotel  size,  2  doz . 

Peerless,  family  size,  4  doz  .... 

Peerless,  5-cent  size,  4  doz . 

St.  Charles,  family  size,  4  doz. 
St.  Charles,  hotel  size,  2  doz... 


Silver  Cow,  5-cent  size . 6  doz. 

Pet,  10-cent  size,  4  doz . per  case 

Pet,  5-cent  size,  6  doz . per  case 


Van  Camp's,  6  doz.,  small.. 
Van  Camp's,  4  doz.,  family 
Van  Camp’s,  4  doz.,  large... 


3  70 
3-15 
1 .80 
3-75 


2  6754 
3.00 

2- 55 
2.65 
3.00 

3- 65 


The  “Premium” 
Brand  on  Ham 


WE  must  make  EVERY 
ham  that  bears  “SWIFT’S 
PREMIUM”  brand  give  satis¬ 
faction,  or  the  brand  would 
cease  to  mean  anything. 

And  you  should  have  that 
ham  if  you  want  to  satisfy 
your  trade  and  build  up  a 
good  ham  business. 

SWIFT’S  PREMIUM 
HAMS  are  always  tender,  de¬ 
liciously  flavored,  properly 
cured.  What  we  tell  you 
about  them  you  can  tell  your 
customers  with  confidence. 

PREMIUM  HAMS  we  keep 
well  ad  vert  is  ed  ,  and  that 
makes  it  easy  for  you  to  sell 
them. 

Swift  &  Company,  U.  S.  A. 


LAMSON  RAPID 
CASH  CARRIERS 


These  Carriers  will 

Give  you  quicker  service, 

Cut  down  your  operating  costs. 

Protect  your  cash,  and 
Please  your  customers. 

Our  Systems  Department  is  at  your  service 
to  advise  and  report  on  details  of  the  Store  Sys¬ 
tems  best  suited  to  your  needs. 

Write  for  Booklet  E. 

LAMSON  CONSOLIDATED  S.  S.  CO. 


Philadelphia  Office 
500  Penn  Mutual 


District  Offices 
in  all 

Principal  Cities 


Boston  Office 
1 6 1  Devonshire  Street 


Oakdale  Steam 

Crisp  PretZelS  salted 


CJf Genuine  steam  process. 
Taste  better  and  keep 
longer  than  any  other 
kind.  Acknowledged 
“Standard  of  Quality.” 

•  •  |  Write  for  Samples  and  Prices.  | 

::  Oakdale  BakingCo. 

!  1  Oakdale  Building,  Philadelphia,  Pa. 

*  j.  ,i. »  *****  *  *  *  *  *  *  *  *  *  »:■  *  *  *  ** 


*****  *  *  *  *  *  *  *  >:<  *  *  *  »i«  *  *  ****  * 


Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 


if 


♦  ♦ 
♦  ♦ 


|  handling  Flour  sell  | 

Millbourne 


Are  you  among  the 
7  per  cent.who  don’t? 


MILLBOURNE  MILLS 
Sixty-Third  &.nd  Market  Street./- 
Philadelphia.,  Pn. 

4***»»****************** 


*,  • 
*  > 


O 
♦  * 
♦  » 
4  * 
♦  * 


4  * 
* 


** 
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HIRES  CONDENSED 
MILK 


Per  case. 


Silver . 

4.15 

Queen . 

4.00 

Premium1 . 

3-85 

Blue  Ribbon.. 

3-S5 

Gold,  tall . 

3-75 

Gold,  family... 

3>5 

COCOANUT.  Per  lb. 

Schepp’a  Shredded,  hi -lb.  pkgB.,  15  lbs.  to  case  .23)4 

“  “  Jilbs . 

Dunham’s,  5-cent  package . 29 

"  26 

**  Vs . -...  -*8 

“  %s  and  . . . - . 

Franklin  Baker  Co’s— 

Braxll,  70  )4-lb.  packages .  3.50 

"  35  14-lh.  “  .  a. 50 

“  38  ^ -lb.  and  16  >4-lb,  packages .  2.50 

Brazil,  18  r-lb.  packages .  2. 50 

“  Shred,  in  pahs,  20  lbs . iz 

“  “  In  boxes,  25  lbs . 10% 

“  “  In  barrels,  140  lbs . . . 10 

Table  Talk,  Thread,  In  pafls . is 

“  “  Inboxes . 10% 

“  “  In  barrels,  140  lbs . 10 

Bakers',  Macaroon,  barrels,  140  lbs . 10V 

“  Slice,  “  i»o  lbs . ioJ< 

*  Strip,  “  1  no  lbs . 10% 


CRACKERS  AND  CAKES. 

A.  Exton  ft  Co.:—  Bbls.  Bxs. 

Butter  Crackers  . . sees  oS  .0854 

Oyster  “  . - . 08  .o8)< 

Wine  Scroll..... . .10  -io% 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  eo  lots  of  5  barrels  and  upwards. 
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(.  S.  Ivins'  Son:—  Bbls.  Bxs. 

Assorted  Jumbles .  °7%  08 

Brown  Kilge  Water .  .I0 

Butter  Thin .  *? 

Clover  Mixed . ..-. .  08 

Cocoanut  Ripple. . . .  - 10 

Cookie  Mixed .  . 08X  .09 

Crystal  Bar .  -°9 

Fig  Bars .  -I0 

Frosted  Spiced  Wafer .  °9 

Fruit  Cookie* . - . 09 

Fruit  G*m . *°8 

Graham  Wafer .  • IO 

Grandma  Gooaies . - . . .  oS%  .09 

Honey  Jumbles,  XX . 'IO 

Iced  Charter  Oak . -  °9I  I 

Iced  Ginger  Tablet .  'oS 

Iced  Honey  Jumbles . *95%  .1® 

Iced  Penn  Treaty . °7,  ,  -°9A 

Iced  Vedette  Wafer . °7^  -08 

Lemon  Bar . °8)s  *°9 

Man-in-the-Moon . 08 

Milk  Lunch.. . 07  -°7» 

Orange  Cookie* . . . °77*  '°“ 

Quaker  City  Mixed . °75i  °8 

Salted  Strips . °8J4  °9 

S.  ltines .  . . . 

Soda  Biscuit  XX . 06  .06% 

Soda  Biscuit  XXX . .07 

Spiced  Wafers . 07%  .08 

Sunshine  Cookies . °7)4  08 

Water  Crackers  Star . 06%  07 

Package  Goods —  Per  doz. 

Animals . 50 

Butter  Thin . 100 

Gingerettos . « .  r.oo 

Gold  Medal  Soda  (small) . 5° 

“  “  (large)  . . 

Graham  Wafers . 

Ivinettes . '50 

Milk  Lunch . .. .  z.co 

Our  Ginger  Snaps . 5° 

Pink  Tea .  100 

Sugar  Snaps . . 

Saltona  Biscuit .  1 

Freight  paid  on  3  boxes  to  Pennsylvania  .New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia, Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  tLze,  2  doz.  In  oaae,  per  doz.  1 . 15 
“  “  with  Horseradish. p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  incase. ..per  doz.  1 .75 
“  “  with  Horse-radish. p.  dz.  1.75 
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Wein  Seal,  In  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar  .75 

“  5  gallon  kegs . per  keg  2.50 

Prepared  Mustard,  in  bbls... - . per  gal. 

“  “  in  15  gallon  kegs..per  gal.  1 

“  •  In  10  “  “ 

“  “  In  5  “  "  *5~-4° 

“  “  In  2  gallon  palls. ..per  pall  .75 

(I  a  in  v  «  'I 


“  “  In  i  '•  M  .40 

Prepared  Special,  with  spoon,  t  doz.  in  case, 

per  doz . - . 95 

“  Sifting  top,  2  doz.  in  case. ....per  doz.  .46 
“  with  Horse-radish,  2  doz.  In  caae, 
per  doz  . . . 


95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 23 

. - . lo*f.  *4 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .il,  less  .22 

Roquefort  Cheese,  12  la  case..per  lb.,  .32%  “  .34 

Parmesan,  loaves  about  30  lbe . loaf,  .27,  cut  .32 

Edam  Cheese,  12  In  caae. ..case,  io.jo,  single,  .80 

In  tin . . . per  lb.  .26 

“  i-lb.  tins . per  case  3.75 

Camembert,  In  wood  boxes. . per  doz.  2.75-2.55 

Sap  Sago,  grated,  ready  for  use,  10  ox.  bottles, 

per  doz .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz . . . . 

Parmesan,  grated,  ready  lor  use,  small  bottles, 

per  doz . 1.75 

Obnutxer  Hand  Cheese,  100  In  box .  1.15 

Edelweiss, Romatour  and  Bler-Kase...perdoi.  4.00 

American  Swiss,  No.  1 . lost  .16  cut  ,19 

“  Square  loaves,  No.  1,  about 

15  lbs.  each . . . perlb.  .16 

Limburg er  Cheese,  No.  i—.box,  14  ;  %  box, 

14;  lees . — . . . 16 

Muenxler  Cheese . . .....p«r  lb.  .17 

Brick  Cheese,  No.  1 . — . - .  “  .16 

English  Dairy  Cheese . —. .  “  .17)4 

Pineapple  (Picnic  size),  6  In  box— . per  box  3.00 

“  (Gom  slse),  6  In  box..........  “  2.15 

Royal  Luncheon  Cheese —  z.  15 

Dinner  slse,  1  doc.  In  ease . per  doz.  4.50 

Lunch  size,  2  doz.  In  ease.. .  “  1.40 

Picnic  site,  2  doz.  In  oaae .  “  1.35 

Trial  slse .  “  1.00 

MacLaren  Imperial  Cheese,  Club  size. per  doz.  1 .00 
“  “  “  No.  1  size  “  2.40 

“  Roquefort  “  large  size  "  a. 95 
“  “  small  else  «  1.45 

Frontage  de  Brie,  M.  C.  C.,  1  la  box. ..par  box  s.55 
“  d’lalgny,  “  6  In  box...  “  1.55 

Wm.  Tell  brand,  is  la  box .  “  1.40 

Neufchatel  (Cow  brand),  05  In  box . per  box  .95 

Star  Cream,  or  Phllx.,  it  •'  ....  “  1.90 

MlnlataRCraam.orPhlla.ie  “  ....  “  .95 

Hand  Cheese,  8  doz...... . “  1.35 

“  4  “  . “  .70 

"  4  “  Th winger . .  .85 
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Farmer  Hand  Cheese,  4  doz.  In  box... per  box  1.45 
in  box 


Schutzen  Cheese,  12  in  oox  .  ••  1  25 

American  Mountain  Cheese  (Alpen  Ease),  50 
1  -lb.  packages . ..perlb.  .18 


IMPORTED  AND  AMERICAN  MEATS 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  dos. 

8 


AN 


Carlsbad  Speck  (Imported  Bacon)  ...„  " 

Imported  Cervelat  Sausage  (Rolfrs) . per  lb. 


Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Patede  fois  Gras,  small  else . per  doz. 

American  Holateiner..by  bbl.  re  leas,  per  lb. 

Landjager,  short . . . per  lb. 

“  long . .  “ 

Mortadolla,  Dry . per  lb. 

Knack wurst,  ej  In  box,  per  box, 

#4-75 . per  doz. 

Cervelat  (E),  50  and  loo-lb.  boxea, 

*iX  ;  leu . 

Cervelat,  Bine  Ribbon,  50  and  100- 

lb.  boxea,  .20;  less- . 

Cervelat,  Crescent,  jo  and  100-lb. 

boxea,  .17  ;  leu . 

Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  leu . 

Cervelat,  E.  Gotha  er,  50  and  100-lb. 

boxes,  .23X;  lew . ...... 

Salami  (E),  50  and  seo-lb.  boxes, 

.20  ;  less . . 

Salami,  Bine  Ribbon,  50  and  100- 

lb.  boxes,  leu . 

Salami,  G.  A.  P.,  50  and  xoo-lb. 

boxes,  .  16% ;  leu . 

Tongue  Sausage . per  lb. 

Smoked  Braunschwelger  Liver  Sau¬ 
le . - . - . per  lb. 


•  48 
4.75 
a-75 
■3» 
.48 
3-75 
•*S 
3.00 
•>4 
,a4 


•«5 

*.40 

•*3 

.21 

.it 

.16 

••5 

.St 

.so 


.It 

.18 


sage 

LacEs 


Petit  Dedicatees  Frankfurters,  plain, 

per  dos . 

Petit  DeUcatess  Frankfurters,  with 

Saner  Kraut . - . per  dos. 

Lebanon  Beef  Bolo^ta . per  lb. 

Paprika  Speck..-...- . —  “ 

Mettwurst,  half-round . . .  “ 

Liver  Sausage  (Special),  Sniffle,  gooae  or  sar- 

deflen . ....... . . . perlb. 

Smoked  Thnringer  Blutwnrst .  “ 

“  Pfofferwurst- . - .  “ 


•  «5 
.18 


I  .02 

15 


.IS 

.It 


•«4 

.18 

.18 
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PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  dee . 

"  (Derby  Brand),  quart  glass  jars 

per  dot . 

“  (Derby  Brand),  10-01.  jars, 

per  dos . — .  s  30 

Calves’  Head,  In  ronad  tins . per  dos.  1.65 

Pickled  Meats,  In  glass .  “  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


5-75 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 


J.  P.  FORBES 

FORBES  BUILDING 

COSHOCTON,  OHIO 


Successful  stores  during 
the  summer  months,  in 
every  line  of  trade,  are 
the  ones  that  do  what 
they  can  to  make  their 


customers  cool  and  comfortable.  It  stands  to  reason  that  peo¬ 
ple  who  buy  groceries  will  purchase  from  the  stores  that  con¬ 
sider  their  comfort.  What  are  you  doing  toward  making  your 
place  of  business  look  inviting? 

ELECTRIC  FANS  not  only  make  the  atmosphere  toler¬ 
able,  but  they  also  drive  out 


flies  and  insects.  For  rates 
and  estimates  consult 


The  Philadelphia  Electric  Co. 

10TH  AND  CHESTNUT  STS. 


You’ll  be  delighted  with  the 
Lindsley  Delivery  Car— every¬ 
body  is.  Delighted  with  the  way 
it  covers  ground,  with  the  tremend¬ 
ous  loads  it  takes  without  a  mur¬ 
mur,  with  the  way  it  stays  in 
order,  with  the  extremely  small 
expense  of  running  it. 

The  average  delivery  team  is  a 
mighty  clumsy,  expensive  thing 
compared  with  a  Lindsley  Car. 

J.  V.  LINDSLEY  &  CO. 

Suite  1112  Monadnock  Building 
CHICAGO 


Thousands  qf  Steps  Salved 

C[f  Our  Meteor  Cash  Carrier  will  save  you  and  your  clerks  thousands 
of  steps  every  week .  It  is  also  an  evidence  of  prosperity  and  thus  a 

good  advertisement.  People  say, 


<]f  Price  only 
$25  per  line, 
a  bsolutely 
guaranteed. 


“Mr.  Jones  must  be  getting 
ahead — he’s  getting  all  the  new 
things.”  An  advertisement  like 
that  is  worth  diamonds. 

<|  We  are  so  sure  that  you  will 
like  the  Meteor  that  we  will  send 
it  to  you  on  30  days’  free  trial. 


NEW  YORK,  Times  Bldg. 


LIMITED  STORE  SERVICE  AND  TIDE  CO. 

BOSTON,  Tremont  Bldg  CHICAGO,  Medinab  Bldg. 
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5eet  Salad,  In  glass . •• . 

“  “  In  pint  jars,  glaa» . 

“  “  la  quart  jar*.  (Iasi ... 
Umb  tongues,  In  glasi . 


. per  dos.  1.00 

it 

It 

“  <  .60 


HOLLAND  AND  SCOTLAND  HKRRINQS. 

Fails. 

Holland  Henring,  mixed,  "Y.  M."  Xbbl.  5-5°  6*-7S 
milker* ,  “  X bbl. 6.5*  75-85 

«  nixed,  Standard,  bbl. 

«bbl. .  55»-<J* 

Holland  Herring,  milker*.  Standard,  bbl. 

%  bbl. . . 

Scotland  Herring,  mixed,  large  fall*,  bbl. 

X  bbl.  8.00. . 

<*  milker* ,  large  falls,  bbl 

%  bbl.  8.oo...»« . 

Marlnlrte  Herring,  Imported,  about  40  In  pall.  1 .  *5 

Roll  Herring,  Imported,  about  as  In  pall. .  1.00 

Spiced  Herring,  Imported,  about  40  In  pall.  1.00 

Norway  StodSsh,  dry . per  lb.  15 

Matjos  Herring . .  paK 

BISMARCK  HERRING. 

Pint  slse,  round  tins,  wlthlkey . per  tin  .so 

Quart  “  “  “  .  -35 


2  Qt.  “ 
4  Qt.  *• 


SMOKED  DELICATES8EN  FISH, 
SEASON. 

Roll  Mops,  4  qt.  tin,  1. 10,  a  qt.  tin,  .60,  qt.  tin 
Brat-Haring,  4  qt.  tin,  1.10,  a  qt.  tin,  .60,  qt.  tin 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and  Brat-Haring,  oral  tins, 
per  do* . . . — 

t 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . per  pall 

“  10-lb.  palls . . .  ‘ 

Cut  Spiced  Sardines,  per  io-lb.  pail....  “ 

“  “  5-gal.  keg . per  keg 

Russian  Sardines,  In  glass  jars . per  dot. 

NORWAY  ANCHOVIES. 

Original  Package . ........per  X  bbl. 

Repacked  in  5-lb.  pail . per  pall 

",  in  10-lb.  pall . . . 

"  in  5-gal.  kegs . per  keg 

'*  In  X-“>-  tln* . P«r  do*. 

11  in  X-lb*  tins . -  “ 

“  In  i-lb.  tall  tins .  “ 

Fancy  Kegs — ijikeg,  .80;  X  beg,  .4s;  X  beg, 
.3s;  X  keg . - 


IN 


■  jo 

•40 


*.50 


•  75 
.55 

1. 05 

•  75 
*•75 
*•*5 


5 -50 
.60 
1. 10 
*•75 
•95 
1.50 
s.oo 

•  so 


SALT  SARDBLLBN. 

Original  Package,  xgoa . per  anker  16.00 

Repacked— kegs,  about  8  lbs . per  keg  3.35 

“  pint  jars . per  doi.  6.00 

“  large  tumblers . -  “  *-*5 

"  small  tumbler* .  “  r.*5 
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RUSSIAN  CAVIAR. 

r-lb.  Tins,  per  dot  1950  X  kilo  Cans,  per  ds.  19.50 
X  “  “  10.50  X  “  “  to. jo 

X  “  “  5-50  X  "  “  5*  5* 

X  ’*  “  *  75  11.  M  “  •  75 


QBRMAN  DILL  PICKLBS. 

Reg  alar  81m. 

60  gal.  cask — abont  aooo . per  cask 

50  “  bbl.—  “  1  too.. . per  bbl. 

15  “  keg —  “  500 . „ . — ....  per  100 

10  "  keg —  “  300 . — . - .  “  1  • 

5  “  keg—  “  150 . — .  “ 

10  lb.  pall—  '•  50 . —  " 


DOMESTIC  SOURKROUT 
Long  Cat. 

60-gal.  cask...... . . . per  cask 

48  gal.  bbl.  . . „ . per  bbi. 

10  “  keg . . . . . per  keg, 

e  «  it  << 

J  eeeeeeeeeee  ******  000000— eeoooeeeeeeee 

10  lb.  pall . . . . - . per  pall, 


IMPORTED  LBBKUCHBN. 

Dampfhusse  (Pfefernusse) . per  lb. 

Spltskugela . . .  “ 


LBBKUCHEN  AND  BRBAD. 

SmaU  Busier  Lebkuchen,  6  In  pkg...psr  bundle 
Basler  Lebkuchen,  No.  1,  6  '  ...  " 

“  ••  No.  *,  6  “  ...  “ 

«•  «  No.  3,6  “  ...  “ 

Amandines,  9-lb.  tins . . . per  tin 

“  email  tin* .  “ 


«.5o 
*.  4° 

1. *5 


.it 
•  *S 


•  3° 

•  50 
•75 

1. 00 
5*5 
•55 


PICKLBS  AND  ONION8  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  *.50, 

10  gal.  keg . -  4-5* 


SUNDRIB8. 

German  Egg  Potatoes,  Original  Bags,  110-lb, 

bags,  per  bag . . . ••••  *-75 

Green  Kern  •  •••••••••*e**eee**eeeeeeeeeeeeeeeee4,,P®^ 

Potato  Flour .  ‘ 

German  Dried  Petra . >*.  ^  »x4 

Dried  Mushroom* . ******  “*6o-.ioo 

Juniper  Berries. 

St.  John's  Bread . . .  »°5 

Bay  Leaves  •••••••*••••*•••*••*•**•**••••*•*••••••  *o# 
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COTTOLENE. 

30  s-lb.  tins . per  case 

14  4-lb.  11 

6  io-ib.  “  .  " 

Freight  prepaid  en  twe-cas*  lets. 


6.50 

6.50 

6.50 


Nearby,  candled  1 
W**t*m.. . 


EQQS. 

I  selected,  ao-dos. 


Per  Dos. 

..  .23 


'••••••*•  ••••••••••*  •• 


CHEESE. 

New  York,  Full  Cream,  new,  fancy, 40-lb.  bxs.  .13 

New  York  Full  Cream,  new,  ist'i,  40-lb.  bxs.  . izX 
Picalc,  Full  Cream,  new,  faacy,  le-le.  bxs . S3X 
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i6.oe 

14.00 

IS. 03 

IS  .00 
.19 

I* 

•3* 

1. IS 
.60 
*•  75 
8.50 
3-55 
4.00 
400 
7-«S 
»3-5* 


FANCY  OROCBRIE8. 

Almond  Staple  Paste  5-lb.  cane,  par  lb . >8 

Anchovies,  In  ell,  X  bottles  ...... ........  4*5* 

«  “  X  “  - . . .  3. *5 

Anchovy  Paste,  fancy,  per  doe. . — .  4*75 

**  plain,  per  do . . *****  3*75 

Bouillon,  Burnham,  pints,  s  dor.  In  case- .  3-75 

“  “  X  pints,  ■  doc.  la  case....  *  «o 

Capers,  Nonparlel,  X  gallon  kegs. .  *  •  !• 

“  “  Quart,  glass . per  doi.  7.00 

•>  “  bottled,  X  »!*••••  -per  dos.  *.35 

11  <<  •<  x  “  .  “  x.90 

<•  ••  •«  ^  <«  .  <•  1. 15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4.65 
•  1  a  a  It  a  "  5.00 

"  small  “  “  *4  “  “  4.75 

Cherries  la  Maraschino,  In  glass,  i-dos.  case...  7.00 
Clam  Chowder,  Burnham,  1 lb.,  4  ds.cse.p.ds.  .90 
“  “  3 lb.,  t  ds. case  *.*o 

Currie  Powder,  plnu,  per  dot  ***********************  3-5« 
'*  4  Ot.,  '*  ***********************  *-*5 

**  I  OK,,  **  ••••S**H*******H*****  I.W 

Russian  Ctritr ,  •*••••••••••••••••••••*•••••••••••••  *  •  65 

a  s************************************  5  ®® 

)§  lt(MM**Mt . .  Q  50 

**  z  I** *•••••••••••••••  •••••*••*••••**••*  x®  00 


French  Peas,  Extra  Fins,  per  case., 

41  Fins,  per  case  •■•••• •••••••••••••••••*•• 

“  Moyen’s,  per  case . 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  roper  case... 

Huntley  tc  Palmer's  Petit  Bcurre  Biscuit,  lb... 

“  “  Dinner  Biscuits,  per  lb... 

11  “  Breakfast  Biscuits, per  lb. 

(Packed  7  lb*,  and  5  lb*.  In  a  can.) 

Red  P«pp*r,  Ring,  pint*,  per  dos . 

“  “  X  pints.  P«r  dot . 

Salt,  In  4-dos.  stone  jars . 

Morris'  Extract  of  Beef,  4  or.,  per  dot. . 

“  “  “  *  01.,  “  ......... 

Anker's  Extract  of  Beef,  130  vials . 

“  “  “  4  os . per  dos. 

«  a  •<  1  ox .  “ 

*«  "  “  16  ox .  " 

Theodore  Marquet  Mushroom* : — 

First  Cholo# . - . .  . 

Choice,  100  tins  per  case . . .  13.00 

Extra,  "  "  ....... ......... ...... ......  *7.00 

Hotel,  •*  “  . - .  19.0a 

Truffles,  A . per  tin,  .3* 

“  X .  "  55 

“  X .  “  S.SJ 

“  x .  “  *-*S 

Shrimps,  Pickled,  small  slse .  1 . 15 

Dunbar’s  Shrimps,  *  dos,,  per  dos. .  *  »5 

“  Figs  In  Cordial,  1  dos.,  per  dos .  S.oo 

Bishop’s  Figs  in  Cordial,  1  dos.,  per  do*_ .  0.50 

Crystallised  Ginger,  i-lb.  tins,  per  dos.- .  4.0* 

“  r'  X-lb.  “  "  - . . 

Rose’sLlme  Julc*,  per  dos .  3.(0 

Victor  Rose  Water,  per  dos .  *.*5 

"  Peach  Water,  per  dos . „.... . „...  s.aj 

Pitted  Oliv**,  per  dos- .  <•»* 

Armour’s  Solid  Extract  of  Beef —  Per  dor. 

Size  a  jars,  1  dozen  in  case .  4.45 

"  4  ”  I  ”  8.20 

"  8  “  1  "  15-9* 

■*  16  ”  X  “  29.75 

Armour's  Fluid  Beef  Extract — 

Size  4  bottles,  r  dozen  in  case .  4.45 

“  8  «  1  “  8.30 

"  16  “  X  “  16.00 

Armour's  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  13  tablets  each .  3.35 

1  “  medium"  36  "  .  6.00 

x  "  large  *’  73  "  . .  10.00 

Armour's  French  Bouillon — 

Size  4  bottles,  1  dozen  in  cate .  4  ®° 

**  16  “  1  “  *4-o» 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case . 

"  13  “  1  " 


"  3  fancy  jugs . 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case . 


...per  bottle 
. P*r  jug 


3.50 
7.30 

350 

1.50 


3  fancy  jugs _ 


. per  bottle 

. per  jug 


3.5* 

7-ao 

3.50 

1.50 


We  Are  Not 
Satisfied 

with  being  able  to  make  the  best  Macaroni, 
Spaghetti,  Noodles  and  Pastels,  but  we  go 
one  better  and  make  the  best  proposition 
to  the  grocer. 

Besides  giving  you  goods  that  you  can 
confidently  recommend — 

Besides  giving  you  a  good  profit  on 
them — 

Every  case  brings  you  Universal  Coupons 
which  you  can  exchange  for  almost  any¬ 
thing  you  would  otherwise  spend  cash  for. 


Vienna  BaKing 
Company 

Philadelphia,  Penna. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


I IV 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  P A. 
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FLOUR.  Per  Bbl 

King  Midas .  6.70 

Gold  Medal .  6.60 

Melbourne . ~  6.35 

On  Top.... . 

Cerosota . • .  6.40 

Pillsbury’s  Best . . . 6.40 

Taylor's  Fancy . .  5-,c> 

Scraper  Idem .  4-7° 

Pride  of  the  West. . * .  4-75 

Sunbeam . . . . . . . .  4*  65 

Quaker  City.M. . . . . . - .  5>  75 

SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3  -5° 

Hecker’s  Superlative,  32  packages .  4.32 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages . 

Ralston's  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  2.10 

Uncle  Jerry,  40  packages . 

BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4  60 

Hecker’s,  32  packages .  4  10 

Fancy,  xas-lb.  sacks . per  ieo  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal —  Per  Bag. 

Lea's,  white,  Table,  xoo  lbs .  2.30 

"  yellow,  granulated,  xoo  lbs....— .  2  30 

“  44  table,  xoo  Ids . .  2.»o 

Western  yellow,  granulated,  xoo  lba.. . .  2.00 

Quaker,  36  packages . . . . .  2. 85 

Farina,  Mocker's,  >4  x's,  per  case .  x.  40 

“  Schumacker’s,  94  packages,  per  case.,  x  25 
Beans — 

California  Lima . per  lb.  .06 

Marrow*,  Fancy  N.  Y.  State,  grain  bags 

bush  2.52*4 

Ex.  Choice,  grain  bags . bushel  2.45 

Medium,  Fancy,  grain  bags . bu.  2.55 

Pea,  fancy,  grain  bags . bushel  2.60 

Pen,  fcracy,  Michigan,  grain  bags . bushel  2.5c 

Red  Kidneys.. .  “  2  00 

Peaa — 

Green  .................. .........  per  bushel  2  60 

Scotch.. . “  2.60 

Split,  yellow... . . .  "  1.20 

“  green . " 
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Lentil  s — 

000000,  xxo-lb.  bags . per  lb. 

Less  quantity .  * 

Shaker  Corn — 

Fancy,  barrels . . . P®r  lb. 

Less  quantity .  “ 

Hominy — 

Lea's  Breakfast,  xo  pkgs . . case 

Lea's  Pearl,  xoo  lbs . per  bag 

Schumacher's  Breakfast,  xo  pkgs.  to  case.... 

Western  Pearl,  100  lb.  bags . 

Western  Grits,  xoo  lb.  bags... . 

Barley — 

OO  . . 

No.  3,  xoo-lb.  bags . . . 

Noodles,  Climax,  24  xoc.  pkgs.,  asst.,  case . 

44  44  48  SC.  pkgs.,  case . 

“  “  asstd.,  24  5c,,  xa  xoc.  case... 

“  Smith's,  30  xo  c.  packages . 

44  44  assorted,  5  ana  xo  c . 

Golden  Egg,  5  and  10  cent . 

Golden  Egg,  5  cent . 

Golden  Egg,  10  cent . . . 

Oatmeal,  i>,  per  bbl... . . . 

44  44  kegs  100  lbs.,  per  keg . 

Oaten  Gcads,  in  cases — 

A  vena,  18  packages. . . . 

Banner  Cats,  20  packages.. . - . 

H.  O.  Oats,  12  packages . 

Mother's,  18  packages . .. . 

Mother’s,  36  packages . 

Quaker,  x8  small  sise . . . 

Quaker,  20  large  size . . . 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs . . 

Avena,  per  keg,  90  lbs . 

Standard,  x8o-lb.  bbis . . . . 

“  90-lb.  bags . . . . . 

Sago- 

Fine,  bags  about  x6o  lbs . 

50-lb.  lots . 

Admiral,  Pearl,  24's . 

Tapioca,  Instantaneous,  50  x's. . 

44  Colburn's  Hasty,  36  pkgs . 

44  Minute,  ^  -gross,  per  box . 

44 .  Flake,  about  1*5  lbs . per  lb 

44  41  less  quantity .  14 

44  Pearl,  150  lbs .  14 

41  44  less  quantity .  44 


•°5  , 
.05  'A 

•  °sK 
.06 


1.50 
2.25 
1  .30 

x  .90 
1-75 

.OSj4 
2.60 
I. 15 
1.25 

X  .20 

1  .90 

1.90 

1-55 

1.55 

1.55 

6.55 

3- 5® 
Per  case 

I-42J4 

4- 35 

I.tO 

i.62'A 

■  3-25 
*•45 
4-35 

5.90 

3*5 

5.60 

2  (5 

.03^ 
•  04  'A 
•07  V* 

■  .08* 
•°7# 

2.85 

•  .°4% 

■  03K 

.04* 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case  3.05 

Purin*  Cream  Graham . per  bbl. 

Ralston  Barley  Food.  24  2's . .per  case,  3.83 

Ralston  Health  Food,  24  *’s,  packages  “  3.00 
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Purina  Whole  Wheat  Flour,  20  5's . per  case  4.20 

hgg-O-See  36  packages .  a  70 

Egg-O-See  Corn  Flakes,  36  packages .  2  70 

Cook’s  Mako  Rice,  36  a-lb.  packages .  4.20 

Force  Food,  36  packages .  3  20 

Maol  Flake,  36  “  .  4  05 

Malta  Vita  Corn  Flakes,  36  packages .  2.85 

Malta  Vita  Wheat  Flakes . 

Post’s  Toasties,  24  packages .  2.70 

bhtcaoed  Wnote  wucxl,  50  pKCa*ge*.„ .  5.00 

“  "  “  2$  “  .  2.6o 

Cream  Wheat,  36  packages .  4 . 50 

Flaked  Rice,  Cook’s,  24  packages. .  2.70 

Wheatlet,  30  packages .  3.35 

Wheatena,  36  Packs .  4.20 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  36  packages .  1.49 

Petti john’s  Food ,  1 8  packages.. . .  1 . 75 

Presto,  18  packages .  1 .50 

Quaker  Puffed  Rice,  36  packages .  2 .65 

Quaker  Wheat  Berries,  36  packages .  1.70 

Trlscnlt.  30  packages . . .  2  50 

Kelloeg’s  Toasted  Corn  Flakes,  36  packages..  2.80 
Zest,  24  packages,  15  cent  sire. .  1  80 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  doi  1.10 

“  Acidulated .  "  1  10 

Cox’s,  large .  “  r-57X 

“  small. .  “  .95 

Plymouth  Rock,  Pink  or  White.....™  “  1.20 

Nelson’s . per  do*.  1.3$ 

“  small .  “  .95 

Bromangelon,  assorted  3  do* .  "  -87* 

Fruit  Puddlne.  *  do*.,  asst,  flavors  ...  “  .80 

Jell-O,  assorted  flavors,  a  do* .  “  .87* 

Jell-O  Ice  Cream  Powder,  2  do* .  "  ,97* 

Jellycon,  1  doz.  in  case . per  doz.  .87* 

Jellycon,  assorted  flavors,  3*  doz . per  doz.  .87* 

Chalmer's,  shredded .  1.00 

Chalmer's,  granulated .  1.00 

Chalmer's,  No.  1  packages . 45 

Peter  Cooper . 80 

Tryphosa . per  dot.  .95 

Imperial  Wine  Jelly . per  doz.  .95 

“  "  . per  gross  11 .00 

Gelatine,  McKinley’s . per  dos.  .85 

Wetmore’s  Doable  Refined,  36  10c. 

pkgs . per  case  a. 70 

Puddlne,  assorted,  2  do* . ......per  case  1.60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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MACARONI.  per)b 

L&rosa  Alphabets,  square,  as  lbs . 05 

44  Elbows,  4  4  44  . 05  yK 

44  Marcaronl,  long,  44  . - .  05^ 

44  “  square  44  . .. . 06*4 

Larosa  Spaghetti,  long,  *5  lbs . . . 05)4 

44  Vermicelli,  souare,  14  . . . 05)4 

44  Macaroni,  bulk,  44  . 0514 

Anger  Baking  Co. — 

44  Golden  Seal  "  Egg  Nudeln,  fine,  medium 

and  broad,  48  5 -cent  packages .  x.  80 

a 4  xo-cent  packages .  1.80 

44 Plain"  Noodles,  34  i-lb.  carton**. .  x.8o 

44  4  4  48fc-lb.  «  .. .  x.90 

Egg  Alphabets,  48  5 -cent  packages .  x  .80 

Egg  Barley  (Eier  Gerste),  48  5-cent  pkgs .  x  .80 

24  5 -cent  ABC  and  24  5-cent  Egg  Barley...  x  .80 
Macaroni  and  Spaghetti,  44La  Fleur  de  Lis" 

brand  (French  style),  25  1/1  cartons .  2.35 

"Golden  Seal"  brand,  35  1/1  packages  (long)  x  .88 
44  *  44  481/a  44  5-c.  size  x.8o 

44 Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  i/x  cartons .  2.00 

44  Golden  Seal "  Egg  Macstroni,  25  xo-cent 

cartons.. . 1.88 

44  Imperial t "  brand,  25  x/x  packages  (long).,  x  .88 
Vermicelli,  ABC  (alphabets)  Elbows,  x-lt>. 

cartons,  24  packages .  1 . 9 1 

Spice  DropR,  in  baskets,  20  lbs .  i.6s 

44  In  boxes,  12  lbs .  x.oo 

Small  Lebkuchen  (Honey  Cakes),  xo  5-cent 

packages  In  bundle. . per  bundle  .  30 

Bulk,  xs-Ib.  wooden  boxes . 08 


FIXTURES. 

B  F.  Heacock. 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7. 00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 . A .  5.00 


Make  a  Specialty  of 
Private  Estate  Coffee 


.  lllllUlESnOllABLYIKE  nKEST  COFFEE  CDKIIIC  in  THIS  MMKET : 
;  '|  MAsmrAPKSMipmmiTOttiLmirai 

i  ^PRIVATE  j 


lj  CT 

STATE 

COFFEE 


]  KATAUCHOIS&CO.-THE  FULTON  MILLS ^ 
Ip  |ESMLM»lT'  ~~ 


'YORKClTYmrJ 

_ _ j  A 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  one  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 

F.  A.  CAU CHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street,  NEW  YORK 

Philadelphia  Branch,  139  S.  Front  Street 


Don’t  Throw  Your  Profits  in  the  Cellar 


A  little  of  this  and  a  little  of 
that,  left  after  the  rush  is  over, 
is  often  put  in  the  cellar  because 
there  isn’t  enough  of  it  to  make 
a  respectable  showing.  These 
little  “leftovers”  represent  your 
profits  and  you  can’t  afford  to 
let  them  rot  in  the  cellar.  A 
very  little  looks  a  lot  in  my  Bins 
and  you  can  get  money  for  it. 
As  I  make  them,  they  go  to  you 
from  me  at  the  one  profit. 


H.  F.  HEACOCK,  51  N.  Second  St„  Phila.,  Pew. 


Don’t  Make  Work  for  Your  Customer 


* 

Chipman  &  WiPs  Broom  Co. 


by  selling  her  a  broom  that  “sheds.  ’  ’ 
She  will  “bless”  you  when  she  has 
to  go  all  over  the  floor  to  pick  up 
the  corn.  A  CHIPMAN  broom  is 
put  together  to  stay  together  and 
if  you  push  them  y^ou  will  agree 
with  us  that  “it  pays  to  please.” 
Sells  for  25c.  Price  $2.25  a  dozen. 
Send  for  Price  List  of  30  different 
styles  we  make. 

,  u^%t::VZ:L  5  Granite  St.,  Philadelphia 
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Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  125 

Alarm  Money  Drawers .  1.5° 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3  -5° 

Barrel  Covers,  19  in .  3 .00 

Cheese  Cutters .  15  00 

Bung  Bores,  No.  2,  1 to  2  in .  1.50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45  °° 


Less  25  per  cent,  discount. 


Philadelphia  Scoop  Co’a  Sugar  Scoops 
Indestructible,  No.  4 . ....per  do*.  9.00 

“  J .  “  19.00 

"  6 .  “  is. on 

Is.  Galvanised  Steel  Blades,  No. 3..per  doz.  4. so 
"  4-.  “  5-4° 

"  "  j..  “  7. 20 

X  Quality,  No.  j.„ .  “  2.60 

II  e  _  **  -j  qq 

^•eeeeeeeeeeeeeeeeeeee  e  •  .  •  •  •  j*  ^ 

"  . .  "  3«c 


Sherer's  Eclipse  Cauntera 


Ne. 

length. 

]  feet  8  Inches, 

No.  of 
Drawers. 

Each. 

*54, 

9 

15. 00 

854, 

4  feet  zo  Inches, 

12 

20.00 

i°54, 

6  feet, 

x5 

25.00 

19  i 

14, 

7  feet  3  tnehez, 

8  feet  6  lnchez, 

18 

28.00 

14! 

14, 

21 

31.00 

.61 

14. 

9  feet  8  lnchez, 

*4 

35*00 

«»! 

>4, 

zo  feet  ze  Inches, 

*7 

40.00 

9oJ 

4, 

zz  feet. 

30 

45-00 

Capacity  of  Drawers,  40  to  6o  lbe.  each. 

Scales,  Dell's,  Grocers',  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 

<•  r.  „  l)4 

I*  U  It  t 

It  II  It  - 

It  If  It  ^ 

Grocer*',  without  weights.  Brass 
Scoop  and  Brass  Plate.  No.  z 

11  ti  n  ,if 

i«  n  it  s 

•1  a  11  , 

a  a  tt  * 

Batchers',  without  weights, No. o 

11  u  tt  j 

••  a  11  t 

it  11  a  3 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  doz.  In  case . per  doz.  .90 

Tins,  Keyed  (Jewel)  2  doz.  In  caae..  “  .95 

Large  cartons  or  tins.  ■  doz.  In  case  “  2.00 

Dime  Tumblers,  2  doz.  In  case— .  "  .90 


THREADED  FISH.  Per  doz. 

Swansdown,  2  doz . 

Osprey,  2  doz . . . 


STAR  BRAND  BONELESS  HERRING. 


Tins,  keyed,  large  size,  1  and  2  doz.  In  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  dez.  in  case .  1.30 

Screw  Top  Jars,  e  doz.  In  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . C9 

Large  Bank . . . 08 

Medium  Bank . . . .  07 

Pollock . . . . . 05 

Hake . . . c4^ 

In  original  canes,  450  lbs.,  ^c.  less 


Ex.  Norway  Bloater. 
Ex.  Norway,  No.  x... 
Ex.  Norway,  No.  a... 
Ex.  Norway,  No.  3... 
Ex.  Norway,  No.  4... 

Ex.  Bloaters,  xxx . 

Ex.  Bloaters,  xx . 

Ex.  Shore,  No.  1 . 

Large  Shore,  No.  1... 
Med.  Shore,  No.  1  ... 
Large  Irish,  No.  2 . 


Extra  Irish,  No.  2.  ...  x6.oo 
Medium  Irish,  No.  2..  15.50 

Small  Trfah.  No.  2 .  15  ©« 

New  Med.  Shore .  16.00 

New  Large .  15  00 

Large,  No.  2 .  15.00 

Herring. 


Lab.  Split,  L^g.  No.  x. 

Lab.  Split,  Le.  No.  a. 

Shore,  Round,  Large.  7.00 
Shore,  Round.  Med...  6.00 

Ocean  Whitehall .  4.00 

Salmon,  Halifax . 

Shad,  No.  i,  Mess.....  74*00 
Shad,  No.  2,  Mess.....  12. oe 
Haddock,  Pickled  ....  6.«o 


12  10 

6  25 

x  40 

1. 17 

10.60 

550 

x*5 

»•  >5 

18.10 

9  -25 

2. CO 

1.65 

15.60 

8 .00 

1  -75 

•  45 

12  (0 

6.50 

1  *45 

1 .21 

xo  .60 

5-50 

I. MS 

1  05 

11.60 

6. 00 

1  *35 

1  *x3 

8.60 

4  50 

1.05 

.f9 

8.35 

4.58 

xt  3 

.87 

8  20 

4  *5 

1  00 

■85 

8.60 

4  50 

x  .05 

.89 

8  10 

4.25 

1 .00 

.85 

8.10 

4.25 

1 .00 

.85 

4.XO 

3.60 

2  .60 

1  -5° 

•43 

7.60 

3-9° 

•95 

6  60 
3.60 

3.50 

.82 

MACKBRBL. 

soo  lb.  xoo  fb. 


2300 

20.00 
35  00 
jo  00 
24  CO 
20.  CO 
22.00 


50  lb.  xo  lb.  8  lb. 


DRE88BD  BONELE8S  PI8H. 

Favorite,  Cod,  40  lbs . - . . .  .08 

Gilt  Edge.  40  lbs . . „ . . .  .06 

Favorite  Middies,  60  lbs..... . . . .  .13 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  a-lb.  bricks,  40  lbs . . . 07 

Snow  White,  i-lb.  bricks,  20  lbs. . . 08 

Favorite  Cod,  a-lb.  bricks,  40  lbs . 08# 


SMOKED  FISH. 


New  Extra  Scaled  Herring . . . per  box  ,17 

Small  Extra  Scaled  Herring . per  box  .17 

Boneless  Herring,  fancy  xo  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  hsh . per  lb.  .27 

Cromarty  Bloaters,  50s . per  box 

“  #l  xoos . . .  “ 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . . 

Fancy  N.  Y.  State,  48  1  lb . ™ . . . 

Apricots — 

Extra  Choice  Royals,  25  lbs . 14 

Standard  Royals,  25  lbal . M . .  .13 

Chenles — 

California,  onpltted,  Black,  25  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  xs . 07^ 

Gold  Medal,  loose,  25  lbs . . .  .07^ 

Private  Growth,  extra,  cleaned,  36  lbs . 07% 

“  cleaned,  30  lbs.  bulk, .07# 


Peaches — 

Fancy  Muirs,  50  lbs .  ■ . 

Extra  Choice  Muirs,  50  lbs . 09^4 

Choice  Muirs,  50  lbs . . 08  >4 

Extra  Choice,  Yellow,  25  Ids . c8 

Choice  Yellow,  50  lbs . 07J6 

Pears — 

Choice  California,  Bartlett,  25  lb . 10 


PRUNES. 

Extra 

Fancy 

Cal. 

S'-- 

TJ  . 

Boxes. 

so-  30,  25  lbs . 

ir 

30-  40, 25  “ . 

.  .o8J4 

•o8« 

.08 

40-  50, 25  “ . 

40-  50, 50  “ . 

•  -07>4 

•°7* 

•0754 

50-  60,  25  **  . 

•  07  A 

.07 

•06  y. 

50-  60,  50  "  . 

.  .07 

•°6  X 

.06H 

60-  70,  25  “  . 

60-  70,  50  *l . 

70-  80,  25  “ . 

70-  80,  50  “  . . 

■  -065a 

.0*54 

,c6 

80-  90,  50  11  . 

90-100,  25  “ . 

•  0554 

•°454 

•0554 

90-100,  50  “  . 

IOO— 120, 50  44 
Raisins — 

.04 

Muscatels,  4  crown,  50  lb . 

“  3  "  5o  lb . . 

“  2  '•  50  lb . . . . . 

Cal.  Thompson  Seedless,  50  lbs.„ . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbs . 

Gilabert's,  Layer,  Valencias.  28  lbs . 

Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . .. . 

Gold  Ribbon,  fancy,  36  xs . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . . 

Citron,  fancy,  boxes,  10  lbs . .. . 

“  fancy,  25  lbs . . . 

Lemon  Peei,  fancy,  boxes,  xe  lbs.,  net . 

Orange  Peel,  fancy,  boxes,  xo  lbs.,  not . 


CEREAL  COFFEE. 

Poe  turn  Cereal,  is-cent  sice,  s  dozen. . 

“  25-  “  1  “  . . 

“  15-  and  25-cent  sico,  assorted.. 

Grain- O — 

Case  No.  4  1  dos.  i5-cent  sice,  %  do*. 

25-cent  size  in  case  . . . . per  case 

Case  No.  5,  1  do*.  26-cent  size... . **  ** 

Case  No.  6,  2  do*,  is-cent  size . .  “  ** 

2  do z.  15-ceQt  sice,  x  lb . per  dot.  x  .35 

Ralston  Health  Cereal,  36  xo-cent  sice.,.., . 

Knelpp's  Malt  Coffee 
24-26  oz.  package,  paoked  x  and  4 

doc.  in  case  . . . per  doz. 

24-X2  oz.  package,  packed  2  os.  In 

caee . — . . . .  14  44 

Perfection  Rye  Coffee  *4  x  lb.  pkgs . . 


HORSERADISH. 

Tumblers,  10-c.  sire,  2  doc . per  do*. 

Tumblers,  5-c.  sice,  *  doc .  “ 

Tumblers,  10-c.,  Lord's  Prayer,  2  do*.  “ 


•05^ 

••>5/4 

•  oj 

•  c6K 
.06% 

■  °6'A 
.06 

■  WA 


■°7% 

•07  A 
■°7A 


.07 

.  l6 


•  ”54 

•  n}4 


z.70 

*•*5 

*•50 


*.30 

9.05 

*•4754 

•■75 


z.15 

z.*5 

1.40 


Do  you  know  how  cheap  Electricity  is  ?  Ever  think  of  using  it  to  Grind  Coffee  ? 
Jisk  the  Manager  of  the  nearest  Power  House.  He  will  post  you  on  the  con¬ 
venience  and  economy  of  Electricity  in  your  business.  Jin 

“ Enterprise '  "XSSf  '  Coffee  Mill 1 

will  save  your  clerks’  time,  your  customers’  time,  and  advertise 
your  store.  Write  for  catalogue  describing  our  various  Electric 
Mills,  with  capacities  for  granulating  from  four  ounces  to  nine 
pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill  No.  08712,  with  motor 
for  direct  current ;  one  mill  fitted  with  grinders  for  granulating, 
and  the  other  for  pulverizing.  Each  iron  hopper  holds  six  pounds 
of  coffee.  There  are  two  speeds,  fast  and  slow,  which  can  be 
instantly  changed  from  one  to  the  other ;  at  fast  speed  this  mill 
granulates  three  pounds  of  coffee  per  minute.  Fitted  with  ^  H.  P. 
motor  for  direct  current,  or  with  y  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  be  regulated 
while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about  these  mills. 


The  Enterprise  Manufacturing  Co.  of  Pa. 


Philadelphia,  U.  S.  Ji. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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INK, 

Arnold's,  black,  3032 . per  bottle  .48 

Continental,  red,  1  doz . . 

“  black,  3  doz . . 

Royal,  black,  3  doz . . . °5 

Stafford,  Commercial,  3032.., . per  bottle  .58 


LAMP  GOODS. 

Per  case  ol  6  doz. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  2. 

Macbeth,  Pearl  Top .  3.9a  4'IQ  4-8o 

Aome  Victor  Top .  3.60  4.20  4.80 

Poro  Flint,  Luster  Top .  3  00  3.60  4.20 

Crystal,  Crimp  Top .  2.10  2.70  3.30 

No.  o,  Tubular  Lantern  Globes . 5  doz.  2.75 

Cold  Blast . 4)4  doz.  3.38 

No.  1.  No.  2. 

Jumbo  Chimneys,  plain . per  doz.  .75  .85 

“  “  dec.,  107,  “  -9°  100 

No.  0.  No.  1.  No.  2 

Banner  Burners . 45  -55  <75 

No  charge  for  packages. 

Oil  C ans¬ 
i-gallon,  Glass . per  doz  2.25 

1-  “  Galvanized .  “  *10 

S-  “  Lenox,  Spout .  “  5- 00 

5-  "  "  Spigot .  “  5-5° 

5-  “  Columbia .  "  7  00 

5-  “  Banner . ,......« .  “  8.00 

S-  “  Climax,  Pump . “  10.00 

5-  "  Home  Rule,  Pump .  “  12.00 

Lanterns — 

No.  o,  Standard. . per  doz.  4.75 

No.  0.  Dash . . . “  7.80 

Cold  Blast .  “  8.eo 

LIME. 

Prepared,  a  doz.  In  case . per  doz’  .52% 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05X 

“  “  25  lb.  boxes,  X  lb .  “  .06X 

Acme,  1  lb.,  sifting,  25-lb.  boxes . . . 05  % 

LYE  AND  POTASH. 

Banner,  4  doz.  seeceeeeeeeeeeeeeeeeoeeeeeeeeeeeee  per  csujc  3.15 

Babbitt's  Potash,  4  doz . . .  “  3.30 

Lewis’ .  “  3-25 

Red  Seal,  s  doz .  *  1.8754 

“  4  doz .  “  3  65 

Popular,  4  doz . ... . ....  “  z.45 

MATCHES.  Per  gro 

Ohio  Blue  Tips — 

200's,  1  gross . per  case  t  .  70 

500’*,  100  packages .  “  3.25 

5co’s,  1  gross .  "  4-5° 

Giilo  Noiseless — 

500's,  1  gross . per  case  3.75 

King  Bird — 

ioo’s,  3  gross . per  case  2.85 

500*8,  1  gross .  '*  4.00 
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Svrlft  St  Courtney’s,  eoo's,  i-grosa  case .  1.75-1.9° 

”  400'*,  1  “  «...  3-5°“3-7° 

"  5°°'*.  1  “  .  3-75-4°° 

Blue  Hen,  eoo’s,  r  “  .  z  •  5 0-1  •  °° 

“  joo’s,  1  "  «...  4.00-4. *S 

Per  Gross. 

Vuloan  Parlor,  65’s . 41 

“  ioo’s,  5-gros*  In  case . 90 

“  500's . «...  3.95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-grosa  cases. . 55 

“  No.  37,  5-groes  cases, . 5° 

“  ioo’s,  5-gross  cases .  .9° 

“  No.  15,  gross  cases .  i.ao 

“  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa.  Parlors,  500’s .  3-5°“3.75 

Searchlight,  500’s. .  4.25-4.50 

Press,  200’s . . .  1.80-1.90 

“  5°°’« . i .  4-5°-4  75 

America,  aoo’s .  1. 30-1. 35 

American  Paraffine,  500's,  ea,  qua! .  4 .15 

Telegraph,  blue  head,  5-gross  casos . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5  -5° 

Our  Darling,  X  gross.  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

John  Bower  ft  Co. 

Barrels  and  half  barrels,  Superior . per  lb.  .08X 

18, 37  and  68-lb.  buckets,  “  “  .09 

10-lb.  buckets,  6  In  crate,  “  perorate  6.25 

5-lb.  “  6  "  **  .  “  3.65 

5-lb.  glass  jars,  6  In  case.  “  . per  case  3.80 

18, 37  and  68-lb.  belts.,  XXX,  Superior..per  lb.  .13 
5-lb.  gl.  jars,  6  in  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Falrmonnt . per  lb.  07X 

18, 37  and  68-lb.  buckets,  “  .  11  .08 

Wm.  J.  Troth  : — 

Barrels  and  half  barrels.  Famous . per  lb  .08X 

18, 37  and  60-lb.  buckets,  “  “  .09 

10-lb.  buckets,  6  in  crate,  “  . per  crate  6.25 

5-lb.  “  6  “  “  .  “  3-65 

5-lb.  glass  jars,  6  in  case,  “  . per  case  3.80 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .13 

Sib.  glass  jars,  6  In  case,  XXX,  “  per  case  4.40 

arrels  and  half  barrels,  Golden . per  lb.  .07X 

18,  37  and  60-lb.  buckets,  “  "  .08 

Campbell’s  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells',  bbls.  &  X  bbls.  &  30-lb.  kits, per  lb.  .06 
New  Year,  bbls  and  kegs  and  30-lb.  klts..pcr  lb.  .05 
Crescent,  bbls.,  X  bbls.  and  jo-lb.  kits  “  -°4)4 

Schlmmel’s,  30-lb.  Kits,  bbls.,  X  bbls... per  lb.  .07X 

“  18  and  37  lb.  Kanaklns .  “  .  08 

“  10-lb.  Kkns  ,  6  to  crate...per  doz.  9 .80 

••  5-lb.  “  “  “  53° 

“  4-lb.  Glass  Jars,  6  to  case  “  6.25 

National,  30-lb.  Kits,  bbls.,  X  bbls . per  lb,  .05X 

Southwark.  20-lb.  trails,  bbls..  X  bbls.  “  .  04X 

Atmore  ft  Sob,  Extra  Family — Seedless : — 

No.  5,  glass  jars . per  case  6  jars  4.30 

No.  3,  glass  jars . per  case  6  jars  3.15 
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Family — Seedless. 

No.  5,  wooden  pails . per  box  6  palls  3.75 

No.  10,  wooden  pails . per  bax  6  pails  6.49 

No.  18,  37  and  68,  wooden  pails . 09X 

Celebrated — Seedless . 

Barrels,  Halves,  Quarters . per  lb.  .08X 

Wooden  Palls,  18,  37  and  68  lbs .  ‘  .09X 

Atmore’s  Mincemeat,  Ne.  a,  2  doz.  in  case, 

per  doz .  2 .00 

Cartons  Condensed,  ( 3  dozen  la  case,) 

per  . .  11.00 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls.  t8.  27  and  68  ins . .  “  .08X 

Wooden  Kits,  No.  »  and  r< . 08 

Armour’s,  Home-made  style,  Wet—  Per  lb. 

10-lb,  kits . 09X 

25-  “  . °9  , 

50-  “  08X 

100-lb.  bbls . 08 X 

150-  “  .08X 

250-  “  . 08 

45°-  “  °7% 

OILS. 

Stove  Gasoline . per  gal.  .15X 

Headlight,  isotest .  “  ,I2X 

OLIVES. 

H.  Kellogg  ft  Sobs,  Agents Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  xi  .00 

“  Extra,  64  oz .  10.00 

‘  Mammoth,  quarts,... .  6.00 

“  Extra,  quarts .  5.40 

“  Extra,  pints .  4.00 

“  Mammoth,  X  pints .  2.20 

"  Extra,  X  Pints .  2.15 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3.00 

Queen,  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

PimOlas.iooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins . 2.15 

OLIVE  OIL— Imported. 

Bertin  &  Perrier's,  extra  fancy,  qts.,  1  doz .  4.90 

“  “  pts.,  2  doz 2.90 

“  “  X-pt4.,adoz.  1.90 

Rae’s,  Lucca,  litre  bottles,  1  doz . 11.5s 

“  2 5-0Z.  bottles,  1  doz .  8.75 

“  Finest  Sublime,  qts.,  1  doz .  6.50 

“  “  pts.,  2 doz .  7,50 

"  *'  X-ptz.,  2  doz.„  4.75 

“  *'  8-ot.  flasks,  2X 

doz .  7.50 

“  “  iz-oz.  flasks, 

2X  doz .  9.00 

"  Sublime,  8-oz.  flasks,  2X  doz...  6.50 

"  “  ia-oz.  “  2X  doz...  8.00 
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Rae's,FlnestSubiime,igal.,  10  In  case,  per  gal.  2.40 
Rae’s  Finest  Sublime,  5  gal.,  1  or  2  In  case,per  gl.  2 . 30 
“  “  1  qt.,  40  to  case,  “  2.65 

“  Sublime,  i-qt.  tins,  40  to  case. .  2. 35 

“  “  X-gai-  tins,  ao  to  case... .  2.20 

“  “  1 -gal.  tins,  10  to  case .  2.10 

“  “  5-gal.  tins,  1  or  2  to  case. .  s.oo 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4X  oz.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans, case .  22.00 

10  1  gal.  cans, case .  23.10 

2°  X  gai-  cans,  case .  24.20 

40  X  gal.  cans,  case .  25.30 

80  X  gai-  cans,  case .  27.50 

Bulk  at  $20  for  10  gallons. 

Nicelle  Olive  Oil— 

.  The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  In  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  ease .  26  50 

1  gallon  tin,  4  tins  to  case .  11 .09 

X  gallon  tin, 8  tins  to  case .  12. co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  la  aaao. ...per  case,  8.50 
Pints,  “  2  “  “  «...  “  9.00 

X  Plntz,  “  2  *  “  ...«  “  4.75 

Oliver’s  Olive  Oil — 

1  doieu  large .  6.00 

2  dozen  medium .  6.75 

2  dozen  small .  4- *5 

6  i-gallon  tins . per  gal.  2.10 

1°  X-g»H°n  tins . per  gal.  2.20 

20  X-g alien  tin* . . . per  gal.  2.25 


AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  dor . per  doz. 

Stohrer’s,  No.  16,  2  doz . per  doz. 

Stohrer’s,  No.  3s,  1  doz . per  dsz. 

Keystone,  bottles,  2  doz . per  doz. 


PAPER. 

WRAPPINQ. 

Manila,  15  x  20,  full . per  ream 

“  24  x  36,  full,  20  lbs .  “ 

“  18  x  24,  full,  10  lbs .  ‘ 

“  Special,  15  x  20,  6  lbs„ .  " 


3* 

80 

37X 

21 


DOES  THIS  TEMPT  YOU  TO  HANDLE  THE 

OHIO  BLUE  TIP  SAFETY  MATCHES? 

An  independent  safety,  double  tip  match,  that  is  just  about  twice 
as  reliable  as  the  best  other  match  made. 

A  good  profit  on  a  good  thing — isn’t  that  the  ideal  mercantile 
proposition  ?  All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  ‘fll  Marshall  Street 


The 

Glenny  Wrench 
Jar  Cap 


A  PURE  FOOD,  COMMON 
SENSE  FRUIT  JAR  CAP, 
made  from  heavy  TIN  PRATE, 
especially  treated  for  us. 

It  does  not  require  a  liner, 
therefore  has  none,  for  the  dirt 
and  MICROBES  to  hide  behind. 

Packed  in  cartons  of  one 
dozen  and  from  60  to  120  car¬ 
tons  in  a  case. 

PRICE  $1.00  per  gross  F.  O. 
B.  Cincinnati,  rubbers  not  in¬ 
cluded. 

SAMPEES  FURNISHED 

The 

Win.  Glenny  Glass  Co. 

Cincinnati,  Ohio 
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"The  Can's  the  Thing 

fl|  When  we  arranged  to  put  out  our  Cafe  des  Gourmets 
Coffee  we  concluded  that  it  must  be  put  up  in  an  air-tight 
package,  so  we  decided  that  “the  can’s  the  thing”  that 
would  accomplish  our  purpose,  so  it  is  packed  in  hand¬ 
somely  labeled  one-pound  cans  that  not  only  protects  the 
natural  flavor  and  freshness,  but  keeps  it  so  for  an  in¬ 
definite  time. 

<J  It  is  as  near  a  perfect  blend  as  our  many  years  of  experi¬ 
ence  could  make  and  our  usual  guarantee  goes  with  it. 

<1  Sold  to  you  at  25  cents  a  pound. 


SAMUEL  WILDE’S  SONS  CO.,  Importers 

Coffees,  Teas  and  Spices 

11  DUTCH  STREET  »  NEW  YORK 
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Manilla,  Bakers’,  15  *20,  10  reams  In 

bundle . per  ream 

“  Roll,  Grocers’,  9,  12, 15,  18,  20 

or  24  Inches  wide . per  lb. 

RoU,  White,  light  weight,  ia,  15, 18, 

30  or  24  inches  wide . 

“  Glared  Fibre.  12,  15,  18,  20  or  34 

Inches  wide .  “ 

«•  Glared  Silk  Parchment,  ia,  15, 

18,  20  or  34  Inches  wide . 

White  Tea  Paper,  12  x  16,  reg . per  package 

Wax  Butter  Paper . Per  package 

Parchment  Butter  Paper  0  X  n...  -40 

TOILET  PAPER.  Per  case 

100  5-cent  rolls .  3- 00 

100  5-cent  packs .  3°° 

100  10-cent  rolls .  6.50 

100  10-cent  packs .  6-5° 

PAPER  BAGS. 

Price  per  1,000  and  not  less  than  J4  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 

Is  U  *4 

W  <U  O 


C/3 

v* . 

% . 


y  z 

ifl  o  • 
</>=:(/} 
O  4) 

2<ya 

rt  ^  o 

.5?  x  *5 


o  <£ 
ss  a 
^  c 

«  cU 
.2  9  *3 


c 

£  ^ 

9 

«-T  E 
«  a,? 
x  o  ^ 


c  9 


rt 


c5  «  u 
41  CO  rt 

m  " 
fl.£co 


e 

|  '3 

.  &  <  g- «j 

cd 


3- 

4- - 

5- 
6.. 
8.. 

10.. 

12.. 
x4- 

16.. 

20.. 
25- 


.78 

•97 

1-25 

1  -39 
1.65 

1  -95 
2.29 
2.55 
3- 11 

3- 97 
4.41 

4- 79 


Buffi 

Self 

Squ 

Pant 

Uni 

ing 

Unio 

mat 

ing 

, — 1 

0  V  o' 
^  CGCO 

Rec< 

Squ 

less 

•43 

•  41 

•35 

.31 

.29 

.52 

.50 

•  43 

•37 

•32 

•  71 

.67 

•  55 

•49 

•45 

.88 

.85 

•71 

.61 

•S3 

1.09 

1.04 

.89 

•75 

■65 

1 .26 

1. 19 

1.05 

.87 

•77 

i-47 

1  •  38 

1. 21 

1 .07 

■91 

1 .72 

1.64 

1. 41 

1.23 

1 .03 

2.08 

1.99 

1 .68 

1  -49 

1. 19 

2-39 

2 . 16 

1.83 

1.65 

1  -37 

2.75 

3-56 

3.81 

4.32 

4.80 


2.56 

3.20 

3.68 

4-17 

4-59 


Price  per  1,000  and  nor  less  than  500  lots. 

13%-lb.  Plain  Flour  Sacks . per  M  4.00 

25-lb.  "  “  .  “  5-75 

50-lb.  “  “  . .  “  n.25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  dor.  4. 75 

“  “  quarts.....  “  5.75 

so-oz.  jars . - .  “  2.50 

"  ro-lb.  pails... . per  pail  2.50 

Tripe,  10-lb.  palls . „ . per  pall  .90 

"  5-gal.  kegs . per  keg  2.00 

Pig's  Feet,  ro-lb.  palls . per  pail  1 .00 

“  5-gal.  kegs . per  keg  2.25 
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Pickled  Beef  Salad,  In  glass . per  dor,  1.10 

“  Tripe,  “  “  1. 10 

“  Ox  Heart,  “  “  1.10 

“  Pig’s  Feet,  “  “  1. 10 

Russian  Sardines . per  keg  .  75 

“  5-lb.  palls  . per  pall  .50 

"  10-Ib.  “  .  “  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . it# 

Loose,  barrels,  30  lbs . 18 

POPPING  CORN. 

Brad’s  “  Tip-Top  " Per  case 

50  10  oz.  packages .  2.10 

100  10  oz .  packages .  4.00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  3  doz . 92% 

Medium,  2  doz . . .  1.45 

Large,  1  doz .  2.75 

Peauutene,  No.  a  jars,  a  doz . . .  1.85 

Poanuteae,  No.  4  jars,  3  do* . 92^ 

PICKLES. 

45  gal.,  iaoos . per  bbl.  9. 20 

45  gal.,  1000s . per  bbl.  8.65 

10-gallon  kegs,  700 s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  7006,  5  gal .  “  3.  60 

Sweet  Pickles,  1,000s,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs.w .  1 .95 

Chow  Chow,  No.  2,  5  gallons . .  x .  75 

Chow  and  Mixed  Pickles,  a  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals .  3.25 

No.  8,  Sour  Gherkins,  2  doz . .  .87^ 

No.  8,  Sweet  Gherkins,  a  doz . 90 

No.  8,  Sour  Mixed,  a  doz . .  .87K 

No.  8,  Sour,  assorted,  a  doz . 87^ 

No.  8,  Chow-Chow,  2  doz . 87J4 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  s  doz .  3.25 

Chow,  pints,  less  quantity .  3 . 30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of — 

a  doz.  a  doz.  1  doc.  x  dcz.  34  doz. 

%  Pints.  Pints.  Qt*.  H  Gal.  1  Gal. 

7  *5  5  50  4-70  8.35  7-2» 
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Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

1  doz.  1  doz.  )4  doz. 

QU.  %  Gal.  1  Gal. 

6.00  11. co  10.20 


10  to  45  Gals. 
Per  Gal. 
1.50 


Per  gal. 
.16 

•  15 


2  doz.  2  doz. 

%  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal.  5  Gal. 

Kit.  Kit.  Kit. 

1.70  3.30  8.00 

VINEGAR. 

Duffy’s : — 

Pure  Apple  Vinegar,  Extra  old,  bbls. 

“  “  40  ggxla,  bbl*.. 

Pure  Cider,  40  grain . . . 12 

Pure  Cider,  45  grain . .  .  15 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  00  degrees . *0 

Crown  Brand  Pure  Cider  Vinegar,  qts.,p.doi.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

“  "  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  doz.  t  .00 

PROVISIONS. 

Hams,  Sklnback,  18-20  lbs . 

“  14-16  lbs . .... . 1 3 ’a 

“  10-12  lbs . . . 13% 

Picnics,  6-8  lbs . — . 09% 

N.  Y.  Shoulders,  io-rs  lbs... ._ . . . .  .10 

Dried  Beet,  sets  (elty  smoked) . 

“  Tenders  and  K wicks . 

Flats 


•»7 
.19 
•  IS 


Air  Dried,  sets . . . 23 


Tenders  and  Knucks.. 

...per  bbl. 


a3 
16  5e 
19.00 


Jersey  Pork,  Butt.... 

“  Family 

Breakfast  Bacon,  rib  in.„ . „ . .  .  12  J4 

“  boneless . .14 

S.  P.  Bellies.  14-15  lbs . to 

Bologna,  25-lb.  boxes . . . .08 

Boiled  Boneless  Ham . .22 

Beef  Tongues,  smoked,  5-6  lbs . ..per  doc.  9.00 

Cooked  Compressed  Ham,  ss-Ib.  boxes . 10% 

Covered  Hams,  M. -cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  H-cmt  extra 
John  Bower  &  Co.— 

Hoaey-cure  Brand  Hams,  sklnback . .  .15 

“  “  large  . . 15 

“  “  medium . 15 

“  “  small . 15 

“  Breakfast  Bacon . 14 


boneless  . 


.16 

Beef,  air-dried,  regular  sets . 20 

“  “  Insides  and  knuckles... . 22 

Ham  Bologna . ia 

Beef  “  12 

Boiled  Hams . . .  .22 

Beef  Tongues . per  doc.  8  os-io.eo 

Swift  &  Co. — 

Premium  brand  Haras,  re  lb . 14)4 
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Premium  brand  Hams,  12  lb . 14 )4 

Premium  brand  Hams,  14  lb . 14 )4 

Premium  brand  Hams,  16  lb . i4Ji 

Premium  brand  Hams,  iS  lb. . . . 14% 

Premium  brand  skinned  Hams,  18-20  lb .  15-/4 

Premium  brand  boiled  Hams, skinned, fatless  .26 

Premium  brand  Bacon . 2s 

Premium  brand  Dried  Beef,  Insides . 26 

Premium  brand  Beef  Tongues,  short  cut . 20 

Winchester  brand  skinned  Hams,  all  aver . 14)4 

Winchester  brand  Picnics . <  9  j 3 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . 14)4 

“  “  12  to  14  lbs . 1454 

“  “  14  to  16  lbs . 14 

“  skinbacks . 15  Vi 

Shield  Hams,  10  lb.  average . 13)4 

“  12  “  . 1314 

“  14  “  . 13 

“  16  “  . 12)4 

“  18  “  . 12)4 

”  skitibacks . 14 

Picnic  Hams,  5  to  6  lbs . 09 

“  6  to  8  lbs . o8)4 

Star  Smoked  Ox  Tongues . r6 

Beef  Bologna . 08 

Shield  Parafined  Bologna . 08 

Berliner  Ham . °9% 

New  Orleans  Luncheon  Meat . 10 

Star  Cooked  Ox  Tongue . 27 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  ctuu.. 
to-lb.  Tin  Pslls,  60  lbs . 

5  “  “  . . 

i«  <«  . . 


geo 

S3 


1054 

1054 

11K 

n)4 


8  3A 
8Ji 
9% 

9 X 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . .  .10 

“  “  tubs . 10% 

“  “  3,  i  and  10-lb.  cans.  .11% 

Swift  &  Co. — 

Premium  brand,  tleroes . n)4 

Silver  Leaf  brand,  tierces . >o)4 

Jewel,  compound,  tierces . 08% 

Cetosuet  tierces . 09 

Armour’s — 

Shield  Pure,  60-lb.  tubs .  •  io)4 

Simon  Pure,  3s,  5s  and  10s . 12)4 

Wliite  Cloud  Compound . 08)  j 

Vegetable . . . 08J6 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb 

Choice,  native.. . . . 10  -.11 

Common . -.07  -  09 


This  Is  Not  Only  a  Handsome  Or¬ 
nament,  Bat  It  Is  as  Useful 
as  It  Is  Handsome 

This  fixture  embodies  an  entirely  new  idea 
in  the  matter  of  hinge.  Instead  of  covers 
turning  over  back  you  simply  lift  by  the  bail 
and  swing  to  the  right  when  you  have  the  jar 
exposed  for  use.  The  New  Idea  has  four  3- 
gallou  jars  made  of  the  best  lead  flint  glass. 
Composition  covers  not  affected  by  salt  or 
acids;  will  not  warp.  All  trimmings  are 
nickel-plated.  I  he  woodwork  is  either  solid 
oak  or  solid  cherry,  thrte-coat  finish,  no  imi¬ 
tation.  This  fixture  is  like  the  others,  abso¬ 
lutely  fly  and  dust  proof. 

You  can  double  your  pickle  sales  by  display- 
■  ing  them  in  this  inviting  way. 

JjThe  Welles  &  Davis  Mfg.  Co.,  Wyalusing,  Pa. 


JOHN  BOWER  6  CO. 

GENERAL  PRO  VI S IO N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


OURSRS  OB’  HON  ECY-OU  R  E  BHA.ND 

Beef,  Beef  Tongues,  y  y  M  m  jt  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JTa  XbL  ivi  LARD  a  Specialty 

BOIL.ED  HAMS  A.  INI)  BEEP  TONGUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  8.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


Oil  have  such  an  abounding 
confidence  in  its  magnifi¬ 
cent  quality  that  we  will 
refund  the  money  to  any 
purchaser  who  doesn’t  find 
Nicelle  superior  to  any  brand 
they  have  ever  used. 

Can  confidence  go  fur¬ 
ther  ? 

Nicelle  is  the  very  perfec¬ 
tion  of  olive  oil.  It  is  the 
highest  producible  type  of 
edible  oil. 

NICELLE  OLIVE  OIL  CO. 

t  OS- 1 09  HUDSON  ST.,  NEW  YORK 
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Western  Dressed  Beef— 

Choice,  native  cattle . to  -.11 

Common  to  fair  "  eeeeeeeeeeeeeeteeeeeeeeeeeeee  •  ®7  -.09 

City  Dressed  Veal— 

Prime . — .  -■>>}£ 

Good  to  choice .  -• 10 

Dressed  Hogs— 

Pin .  -.‘9 

Hogs,  heavy .  -.°9 

180  Ids .  --°9 

"  x6o  lbs . —*09 

"  140  lbs .  - • -9 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . <n 

Lamb,  Western,  culls- . — .  °9 

Sheep,  choice  *09 

“  medium . 08 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . .00 

Cow  Tongues . 75-1.00 

Coif  Heads,  sodded .  -5°-*75 

Sweetbreads,  veal . . . per  pair  .60-.  90 

“  beef . . . .per  doz.  1.00 

Calf  Livers . . . . . .per  lb.  .20-  05 

Beef  Kidneys . . . .per  doz.  z.oo 

Beef  livers  .a.......................... ...... .......  .06 

Ox  Tails . . . . . per  doz.  -50-. 65 

Hearts,  beet . per  lb.  .03-. 05 

Rolls,  beef . . .  14 

Tenderloin,  beef,  western .  .20 

Fresh  Pork,  loins,  dty . — .  .  to 

“  "  western . .  .10 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on 
entrails  In. 
vnaSH  KiLi.nn. 

Turkeys—  Per 

Western,  Y.  H.,  I  to  10  lbs . 20 

‘‘  Y.  T.,  15  to  17  lbs . so 

Old  hens  and  toms . at 

Common  to  Good . 15 

Irollotn— 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 25 

Philadelphia,  fresh  killed,  3)4  to  4  lbs 

to  pair . 25 

Philadelphia,  fresh  killed,  3  to  3)4  lbs. 

to  pair,  fancy . 25 

Western,  4  to  4)4  lbs.  to  pair,  fancy...  .20 
**  3  to  3)4  lbs.  to  pair,  fancy  ...  .20 

"  mlr  to  good . 16 

Fowls — 

Western,  fancy . . . ... . 13 

Heavy  Roasters,  4  to  5  lbs. . - . 19 

Fair  to  goodL. . . 16 

Old  cocks . 10 

Western  capons,  fancy . 

“  “  small . 


and 


lb. 
-.22 
-.22 
-.  22 
-,.8 


.28 

.28 

.28 


-.18 


•M 

.21 

.18 
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iquabs —  Ptr  dot- 

Prime  large,  ancy .  3.00-3.50 

Mixed . 2.50-3.00 

Dark . i.ss-»-75 

LIVE  POULTRY.  Per  lb. 

iprlng  chickens,  nearby,  i)4  to  a  lbs . 

Large  Springers . 

Fowls . —  .>3  ~aI4 

Roosters .  --IO 

Ducks . . . t° 


POULTRY  SEASONING. 

bell’s  Spiced  Seasoning — 

Small  or  No.  s,  2  doz.  In  case . per  dot. 


Large  or  No.  a,  1 
■-lb.  cans,  1  doz.  In 
s-lb.  “  % 

3-!>  ::  g 


..per  case 


5-lb. 


85 

.85 

1.40 

4.00 

3-75 

1% 


SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces . 

Extra  Quality,  15  gals.,  kegs . 

Victory,  extra  fancy,  No.  3,  a  doz . dot. 

Spring  Garden,  fancy,  No.  3,  2  doz . doz 

Comp&M,  No.  3,  cans,  2  doz . 


4-50 

2.20 

.75 

.70 

.65 


PLUM  PUDDINO. 

Richardson  &  Robins : — 

Individual  Size,  t  doz.  In  case,  %  lb. .per  dos.  i  .00 
No.  1,  round  conical,  with  key,  1  doz. 

No.  2,  •'  “  1  “ 

No.  3,  •«  “  X  " 

No.  4,  *'  "  %  " 

P.  P.  Sauce,  t  dos..  No.  s . 

Mmore’s  Genuine  English  Pina  Pudding- 
Seedless  : — 


*•35 

4-35 

6.50 
8.  50 

1.50 


PRESERVES,  JELLIES,  JAM3 
AND  MARMALADE. 

Tellies —  Per  doz 

No.  32,  jars . 97)4 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

SliCeS . . . 88 

Schimmel's,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 72^ 

National,  No.  6,  tumblers . 49 


—47- 

Preserves —  Per  lb. 

Schiaunel's,  pure,  jp-lb.  palls . 13 

Southwark,  3o-lb.  pads . .oo 

Southwark,  4^-lb.  toy  palla,  %  do n .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

Apple,  Southwark.  No.  3,  tins .  1 .00 

Apple,  30-lb.  pails . -..per  pail  1 .08 

Apple,  20-lb.  crocks . . . ......per  lb.  .07^ 

Apple,  Schimmel's,  jo-lb.  pails per  lb.  .06 

Prune,  30-lb.  pads . Mm....per  lb.  .07# 

Jams —  Per  dot. 

Schimmel’s,  pure,  jars,  2  doz .  1.70 

Southwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported .  1.82^ 

Schimmel’s,  pure . . . . .  1.65 

Warrock's  Guava  Jelly —  Per  doz. 

i-lb.  tumblers . - . . . .  4.00 

H-H>.  “  . . . .  *.*5 

Curtice  Bros.  Preserves —  Per  Doi 

Cherries,  jars .  4.85 

Strawberries,  “  . . .  4.60 

Raspberries,  “  . „ . . .  4.60 

Apricots,  “  peeled .  4.85 

Pineapple,  “  . . . . .  4.60 


DRUGS. 

FAMILY  MEDICINES. 
Guaranteed  Full  U.  S.  P.  Strength. 
Per  doz.  in  cartons  5c.  sz.  ioc.sz. 


Essence  Peppermint., 

Castor  Oil . 45 

Sweet  Oil . .  .40 

Spirits  Nitre . 45 

Spirits  Camphor... . 

Spirits  Painters'  Commercial.. _  .45 

Paregoric . 45 

Glycerine .  45 


85 

.85 

.85 

85 

85 

.85 

.85 

.85 


25c.  sz. 

95 
1 


Individual,  per  case  of  2  dos . - . 

...  2 .  OO 

Syrup  Rhubarb . 

. 45 

.85 

X  . 

i-lb.  cans, 

II 

z  “  . 

Syrup  Ipecac . 

. 45 

■85 

I . 

a-lb.  ** 

II 

x  44  ... 

....  4  00 

Turlington  Balsam . 

. 45 

.85 

I . 

3-lb.  “ 

II 

%  •• . 

....  3  ®5 

Golden  Tincture . 

. 45 

•8S 

X  . 

*-lb.  « 

«• 

«l  . 

....  3  85 

Tincture  Arnica . 

. 45 

85 

X  . 

.85 

•85 

85 

•85 

•8S 


Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 45 

Machine  Oil . 45 

Laudanum,  15c. -size . per  doz., 

Laudanum,  25c. -size . per  doz., 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . . . per  lb. 

so  Mule-Teaza  Pure  Borax,  x-lb.,  24-lb.  per  ca.  2 
. *-«>.. 


90 


•03 

.40 

60 

.80 


Anker's  Beef  Capsules .  3.00 
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,  per  lb. 


Borax,  Powdered,  bulk . . . 

“  Lump,  bulk . . 

Butter  Colot,  W.  &  K. . per  doz.  2 

Blue* tone,  bulk . . . per  lb 

Copperas  *••* eeeeeee.eeee.ee ....... ee eeeeeee e  eeeeeee.  per  lb 

C&inpnor,  gcun,  i-oz.  block* . - .  * 

"  Flakes,  250  bbls  .  •’  , 

"  “  less  quantity .  •* 

"  Tar  Balls,  bbls.,  250  lbs. .....  *! 

“  “  less  quantity . . . 

Castorla,  Fletcher's . _ . per  dez.  s 

“  Pitcher's . . .  “ 

Carbonate  of  Ammonia. . . . .  “ 

Epsom  Salts . per  lb. 

Glauber  Salts. . per  lb. 

Glue,  ordinary . _ . 

Glue,  white . 

Goff's  Cough  Syrup,  25c.  size _ per  doz.  1 

Goff's  Herb  Bitters,  25c.  size . — ...  “  1 

Goff 's  Oil  Liniment,  25c.  size .  "  1 

Goff's  Sarsaparffla,  50c.  sise. . . per  doz.  3 

Goff's  Worm  Syrup,  15c.  size .  “  1 

Goff 's  Horse  and  Cattle  Pwd.,  15c  .size  “  1 

Goff’s  Dyspepsia  Tablets,  10c.  sise...  “ 

Gum  Arabic . per  lb. 

Haarlem  Oil . per  dos. 

Licorice,  P.  &  S.,  50.  stick,  Uaported..  “ 

“  M.  &  R„  5-tb.  ooxes- . per  lb. 

‘  “  Lozenges,  5-lb.  boxes,  “ 

“  Y  .&S.,  “  5-lb.  glass  front,  “ 

"  5-lb.bx.,4's,  6’s,  8’s,  is’s,  z6’s,  “ 

it  R  rtnt  “ 

Putty,  25-lb.  cans . . . per  too  lbs.  1 

“  50-lb.  cans .  “  1 

Petroleum  Jelly,  screw  top,  5-c.  sise...  “ 

'f  “  le.c.  «  _  •' 

Paris  Green,  100-125-lb.  kegs . per  lb. 

“  M-lb.  packages . ....  “ 

K-ib.  "  . ...  “ 

••  i-lb.  •«  . .  « 

Jamaica  Ginger,  Hires',  flasks . .per  dos. 

Rosin . per  lb. 

Saltpetre,  crystsd,  barrels,  about  330  lbs.  “ 

'*  granulated,  kegs,  ‘  joo  '  “ 

Sulphur,  Flour,  175-Ib.  barrels. .  ..per  reo  lbs.  2 

“  100-lb.  bags.... .  2 

"  less  quantity . 

Venetian  Red . per  lb. 

Whiting  . - .  “ 

Husband's  Magnesia.—. . per  dos.  s 

Ball's  Gough  Syrup„ .  “  1 

Roach  Powder,  Omega,  4-os.  cans . 

“  “  . per  gross 

Roscbsault,  roc.-size,  1  doi . per  dos. 

Iron  Glos,  McCormick  8c  Co's : — 

NO.  5  ........... M .M.M. I 

No.  10 . . . . . . 

Tube  V  ...... ......... ......  ..  a  ...... ...  ■ 

McCormick  &  Co.,  Bee  Brand —  Per 

insect  Powder . „ . . . . . 

Root  Beer  . „....„ . 

Talcum  Powder . . . 

Triangular  Quinine  „ . . . — . 

Quinine  Capsules . . . 


08 

08 

00 

°8J4 

»»« 

65 

02)4 

»3)4 

02)4 

°3 

So 

11 

01 

09H 


9.00 


4» 

« 

75 

doz. 

>0 

8e 

So 

Be 

75 


ASK  YOUR  WIFE 


if  she  wouldn’t  like  to  have  several 


SILVER  BUTTER  SPREADERS 


These  are 
no  cheap  pre¬ 


fer  the  table.  She  knows  that  modern  table  etiquette 
makes  them  a  necessity.  We  are  giving  fine  ones 
to  you  with  our  Extract  of  Beef 


ABSOLUTELY 


ADVERTISING 


ON  THEM 


mium  goods  but 
the  latest  quality  and 
design ;  made  especially  for 
us  by  the  celebrated  Wm. 
Rogers  Mfg.  Co.  Your  jeweler  gets 
$3  for  half  a  dozen  like  them!  You 
can  use  them,  sell  them  or  give  them  away. 
Their  elegance  will  appeal  to  the  most  refined 
taste.  We  will  advertise  this  premium  to  your 
customers  also — offering  a  spreader  for  ioc.  and  a  cap 
from  a  jar  of  our  Extract  of  Beef.  Write  for  particulars 
and  handsome  lithographed  hanger,  11x14,  and  prepare 


■  tV 

to  get  the  benefit  of  this  big  offer,  because  it  is  positive  to  ^ 


make  hundreds  of  sales  for  you 


ARMOUR  &  COMPANY 


<? 

A?  0 


,^/v 
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DRUGGISTS'  SUNDRIES. 

Add  Fbotphnte,  Hortfcrd’i™ . «*r  do*. 

Bath  Brick,  bo*  *5  brick* . ...p«  bo* 

SfitliBC  WP*  ii . . . — - - 

Silver  liJuxl. . . . P«  bbl. 

Tv,  plot* . - . - . per  do*. 

«  quarts .  * 

w  gallons . . 

“  «  band* . • 

McCwmiek  jk  Co.— 

Jockey  Animal  Food,  3  do*,  i-lb.  package* 

aad  premium* . (ter  case 

U.  S,  Nerve  and  Bone  Liniment,  15c.  atxe... 

McCord’*  Magic  Medicine,  *jc.  size . 

joe.  size . 

McCormick'*  Toneless  Chill  Tonic,  sjc.  size 

50c.  *Ue 

McCormick'*  Watermelon  Syrup,  joe.  *lze.. 
Wondercare  Headache  Powders,  10c.  *l*e... 


•»3 
l.aj 
•75 
1. 00 
.30 

1*° 

6.50 


3-75 
1.00 
*.00 
4.00 
1. 00 
4.00 
4.00 
.to 
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7  F  Young’*  Veterinary  Remediea,  wfaole- 
rale^W-  P« 

Absorb  ine . - . - . - .  16  00 

Absorbing  Jr.  (Mankind) .  9  00 

Yoon*’*  Kidney  and  Nerve  Powder* . ~.  *.00 

Taroleum,  amafl  can. . . — .  “  00 

Taroleom,  large  can...., .  xo.oo 

Young's  Fattening  and  Condition  Drops .  4 .00 

Young’*  Code  and  Indigestion  Cure... .  4.00 

Less  *  per  cent,  cash  10  days.  Net  30  day*. 

F.  O.  B.  Springfield. 


EXTRACTS  AMD  ESSENCES 
McCormick  k  Co.,  Bee  Brand— 

Vanilla,  Ra*e,  Pistachio . 10c.  aiie 

15c.  size 
*5C.  size 

Lrtnon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc.  size 
15c.  size 
25c.  size 

SattV’l  Flavoring  Extracts : — 

No.  1,  Lemon  and  Vanilla . per  do*. 

No.  a,  Vanilla  and  Rote .  11 

No.  a.  Lemon  and  assorted .  “ 

No.  4,  “  "  .  " 

No.  4,  Vanilla .  “ 

Assorted  cases,  Nos.  1  and  z . 

“  No*,  x,  *  and  4 . 


Per  do* 
•85 

a. 00 

*•75 


.80 
*  *75 
a.  00 


-45 

.90 

•  85 

*.00 
*  *5 
10.80 
ix  .80 
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Bolk. 

XXX  Vanilla..... 
XX  Vanilla . . 


Lemon,  Ginger,  Win¬ 
ter  green,  Cinnamon, 
Peppermint,  Clove*, 

Celery . 

Poach,  Rose,  Apricot, 


Orange.  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache.  Nut¬ 
meg,  Mace,  Cherry, 


Tea.., 


Pi a. 

Qt». 

«-Gwi. 

Gad. 

1.50 

5  00 

6.00 

1a  .00 

x.*S 

t.50 

S.00 

xo.  00 

1.00 

E.  OO 

4.00 

8.00 

x  .00 

1.60 

5  •© 

6.00 

I. JO 

*75 

S  SO 

10.00 

x.t| 

>•>1 

4*o 

7  5* 

...... 

. . 

. 

7*3 

n,  No.  sj,  per  do*. 
No.  *X,  “ 

S.00 

.80 

Lemon, 


IngersoU’l  Flavoring  1 
High  Grade  Vanilla 


No.  X, 
No.  as. 
No.  aX, 
No.  X, 
Extracts:— 


..per  dot. 


Select  Vanilla . — — ... 

“  Lemon . 

“  assorted . . . 

"  small  sis*. . . 


■  45 
*■75 
.80 
•45 

*■75 

*•75 

.85 
•  85 
.85 
■45 


LIQUID  RBMRBT  AMD  TABLBTB 

Blair's  Liquid  Rennet .... _ _ _ _ per  do*. 

Hansen’s  Junket  Tablets,  8  do*.,  per  dos. 
Blair's  Rennet  Tablets,  3  don.,  per  dos. 

Union  Tablets,  8  don.,  jc  ...... — . 


1. 10 
•73 
•75 
•45 


Corson’s  Champagne  . 

•  Hard  ... 


CIDER. 

Per  gal. 

_  .*8 

Dry  Hard . ao 

Bottled  Cider—  P«r  case 

Duffy's  184*  Apple  Juice,  1  do*,  quarts .  3.50 

“  ■*  a  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  aoz.  quarts  3.75 

“  “  1  doc.  pints .  4  '35 
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Mott's  Brand  Golden  Russet,  1  do*  quartz.. 
“  “  a  dot.  pints... 


3-75 

4.»5 


CHBW1HQ  GUM. 

Adams’ ,  counter  jars,  100  5-cent  packages ......  s .  75 

“  boxes,  so  packages. . 55 

Gee  Whlxs,  7s  packs  . 47 

Fleer's  Chiclets,  a  lb*.,  bulk . . .  i.*5 

Pulver’s,  ao  5-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes .  s.75 


RICK. 

Per  lb. 

Fischer’s  Fanciest  Head,  r-lb.  pockets . oi% 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07^ 

3-lb.  “  0754 

“  “  j-lb.  “  . 07 

Coronet,  choice,  x-lb.  pockets . . . ot  VL 

"  ’*  3-lb.  “  . . 06  Yt 

Imperial,  Inner  Japan,  i-lb.  pockets .  06 

•'  3-lb.  “  . - . *6yi 

“  “  S-lb.  “  . °5?i 

Pearl  Head,  5-lb.  ootton  tacks .  05^ 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  xoo-lb.  bags . . .  06 

Choice,  100-lb.  bags . 05 

Prime,  100-lb.  bags . 04  % 

^  Fancy,  xoo-lb.  bags . «. . 0554 

Choice,  ioo4b.  bags . .  .05H 


SALT. 

WORCESTER  BALT. 

Worcestar,  bbls.,  oontaln  a8o  lba. . .  a. 50 

“  “  ftobaga,  5  lb*.,  Bxc...  4.00 

“  "  ta  “  14  “  ...  j.yj 

"  ••  30  “  10  ”  ...  3-75 

*'  “  115  “  *54  "  ...  4  00 

Worcestar,  Irish  Linan,  bags,  sjo  lbs .  s.50 

"  “  1  5*  “  . 65 

“  ••  “  a8  “ . 35 

Worcester  Mermaid  Quick- Dissolving  Bath- 
Ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbi.„ .  3  00 

“  Pretael,  Dbl*.  contain  180  lbs .  s.40 

“  “  sacks,  180  lbs .  *.55 

“  Cheese,  bbls.  contain  a 80  lbe .  a. 40 

Ivory  Salt,  dime  sise,  36  wooden  boxes  to  case  s.  ao 

New  Ivory  Salt,  14  large  cartons  to  case .  1.50 

Sliver  Springs,  quick  (reeling  Ice  cream  salt, 

30  in  barrel . .  per  bbl.  a.  60 

Less  than  5  bbls,  the  list  net ;  5  to  9  bbls.,  S  per 
cent,  discount ;  10  bbls.  or  more,  754  per  cent,  discount 
may  be  allowed. 
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Worcester  Packing  Salt,  yo-lb.  cotton  bags....  .  40 
“  “  “  140-lb.  “  “  ....  .75 

Agricultural  Salt,  aoo-lb.  burlaps . 60 


SALAD  DRESSINO. 

Campbell’s,  small,  pat.  cap,  *  dos . do*.  .87)4 

Durkee't,  large,  x  do* . ...per  do*.  4.00 

11  small,  *  do* .  “  *  40 

Schlmmel’i,  small,  s  dox.. per  dos.  -  8754 

My  Wife’s,  large,  x  doz .  a  .  30 

My  Wife's,  small,  a  doz .  x.45 

Snider’*  Salad  Dressing : — 

Pints,  1  dot . per  do*.  1. 4* 

. 

Gallons,  6  jugs  la  emta. . per  jug  1 .15 


SAL  SODA. 

Bbl*.,  375  lbs......  IOO  .65 

Xsgs,  170  lbs . . . . . . . per  100  .8354 

60-ib.  boxes,  bnlk  or  granulated . 6* 


SAUCES. 

Lea  fc  Perrins'  Worcestershire,  large.  " 

*«  *•  middle  '* 

“  "  small..  ■' 

Worcester  Sauce,  Campbell’s,  No.  8,  a  do*... 

North  of  England  Sauce,  No.  8,  doz . 

Chef  Sauce,  a  doz., 'doz . 

Snider’s  Chill  ffauce : — 

Pint*,  1  doz . per  do*. 

>4  pints,  a  do* .  “  1 

Gallons,  6  jugs  In  crate . per  jug  1 

Snider's  Oyster  Cocktail  Sauce : — 

Pints,  a  doz . . . per  doz.  a 

54  pints,  a  doz .  “  1 

Gallons,  6  jags  In  crate . per  jug  1 


S» 

50 

5°. 

75 


*.40 

1.40 

00 


4* 

00 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


The  N&me  Stands  for 
Something 


■{. .  .....  , . .  '  / 

.  ,  •  W-r . - . .  L 


OH  ERE  is  this  to  be  said  about  carton  butter — as  a  rule,  as  soon  as  it 
gets  a  name,  it  acquires  a  regularity  that  is  almost  always  lacking  if 
it  is  simply  nameless  print  butter. 

<|  That  is  because  the  manufacturer  has  taught  the  public  that  the 
name  stands  for  something,  and  he  must  hold  it  up  to  the  standard,  or  he  destroys 
what  he  himself  has  built  up. 

<Jf  We  have  educated  the  trade  to  believe  that  Gurnse  is  the  very  finest  dairy 
butter,  clean  and  fancy,  because  rigidly  inspected  at  every  stage  of  the  process. 
We  must  make  every  pound  as  good  as  that,  and  we  do  :  First,  because  we  have 
to ;  second,  because  it  satisfies  us  better  to  do  it. 

Wrapped  in  brine-dipped  paper,  then  in  pound  cartons. 

Packed  in  30  and  50-pound  boxes — pound  and  half  pounds — 28  cents. 

Prices  subject  to  market  change. 

P.  F.  BROWN  &  CO.,  39  South  Front  St.,  PHILADELPHIA 
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8KKD8. 


Canary,  tmzh.6o-H>  a.  60 

Carwwxy_..„ . .  .  it 

Caiary... 09 
Caa*aadaa,b>aaaht<«  05 

■Has. . os 

Homp,  bmb.aolbi  x.fio 


Mustard,  Brown.. 
Mustard,  Yellow. 

Rape,  per  lb . 

Poppy,  per  lb...... 

Sunflower,  per  lb. 


.07% 

.06 

■°S% 

.10 

•c4Mi 


SODA. 

Bi-Carb.,  no  lb>.,  kegs . per  lb. 

Bl-Carb.,  bulk,  as-lb.  boxes .  " 

Babbitt's  Soda,  %  lb.  pkgs.,  as  lbs .  “ 

ed.,  j£*s,  3*  lbs™ . par  lb. 


Saleratus,  Babbitt' 


“  lbs.,  36  “  . ... 

“  «,K.3*lba . 

's  bd.,  i’l,  sj-lb.bxa. 


■  oiji 
•°3 

■°sH 

•  »5*fc 
•°4K 
■«5)4 
■»i% 


SOFT  DRINKS,  Pardos. 

RootBcer  Kxtract,  Hires’,  1  dor . . .  1.50 

Hires'  Root  Beer,  Carbonated,  a  dor . 87)4 

Hires'  Ginger  Ale,  Carbonated,  s  dot . 8754 

Welcbs  Grape  Jnlce,  case  quarts,  1  dos .  4.50 

“  “  “  plats,  ados .  4.75 

“  "  “  H-Plnts,  3  dos .  4 **5 

“  “  “  t-oanc«,  8  dor.. .  6.00 

“  “  “  J4-galloos,  1  dos....  8.00 

"  “  “  gallons,  6  gal .  7.5c 

S  per  cent,  discount  on  s  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  s  doz .  a.zo 

Sarsaparilla,  extra  quality,  pints,  a  doz .  a  .10 

Blood  Orange,  extra  quality,  pints,  a  doz...  a.  10 

Birch  Beer,  extra  quality,  pints,  1  doz .  a. 10 

Leman  Soda,  extra  quality,  e  doz .  a. 10 

Root  Beer,  extra  quality,  pints,  a  dos . ™  a  .  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Klaenatub,  54  gross . . .  0.50 

Bon  Amt,  za-cent  size... . >4  gross  a. 50 

Electro  Silicon,  1  doz . per  dor.  .7a 

Putr  Liquid,  large,  3  dex . per  gross,  16.50 

Putt  Liquid,  large.  3  dos . . . per  doz.  1.45 

Putt  Liquid,  small . . . por  gross,  7.00 

Puts  Liquid,  small . . . per  dor.  .60 

Putr  Paste,  largo . per  dos.  .55 
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SOAP — Laundry.  Bars. 

Acme . ™ . . . . . 100 

A  com . . . . . — . . zee 

Ark. . . . 100 

American.. . . . . .... . . .  7a 

Best,  Babbitt . . . 100 

Babbitt's  New  York  CSty . . . 60 

Big  Master . .... .  7° 

Brown .  60 

Borax,  Dreydoppel . . .  4° 

“  Pearl.  Young  ft  Co . . .  4« 

"  Day  ft  Frick,  Novelty . .  4° 

"  Handsome .  Co 

"  Kavenson,  large . . . too 

“  11  small . . . too 

"  Klrkman’s . . . too 

“  Red  Seal . . . . . 100 

"  Swift’s . . ,„.™ . A...  .100 

Circus . 100 

Cotton  OH . 100 

Coal  Oil  Johnny . 100 

Cygnat . 100 

Dobbins’  Electric. . . . 100 

Dewey . zoo 

Fairy . zoo 

Fels-Napth*. . zoo 

Five-case  lots  freight  prepaid . . zoo 

German  Family..... . . . zoo 

Good  Morning  . zoo 

Glycerine  Tar . ™....™..XOO 

Gloss . .  zoo 

Grand  Pa's . so 

"  zoo 

Ivory . zoo 

“  zoo 

Lenox . zoo 

Life  Bnoy .  5s 

“  zoo 

Lautz’s  Naphtha . . . zoo 

Magic  Cleaner . 100 

Marseilles,  laundry  size . zoo 

'•  j-cent  sise . zoo 

"  toilet  size . 100 

Mayer’s . zoo 

“  . - .  5° 

Miller's  Naptha . zoo 

Naphtha,  Swift's . zoo 

Naptha,  P.  ft  G . zoo 

Octagon . zoo 

Old  Mill . ,....100 

Ozone . zoo 

Oleine,  Conway's . .  . .  60 

“  Golden.. .  . . 60 

"  Eavna son’s. . . . 60 

■*  Kirk’s . . . ™,  fie 

“  Philadelphia,  60  blocks  . . 

"  "  7a  blocks . . 

"  Pennsylvania  60 

“  Procter  &  Gambia., .  60 

“  Young's  Best . . ™. . .  60 

Pride,  Swift's.. . . reo 


than 
S  bxa. 
3-5* 
*•45 
z.8s 
s  .80 
3*9° 

3- 45 

a. 95 
*.90 
a. 40 
a. 60 
a. So 
a. So 
a  .60 

4- 75 
3Y5 

3.80 
3.8® 
4.00 
3-5° 

5.80 

3-57X 

4.00 

4*5 

a.z5 

4.00 

4.00 

3-95 

♦•3° 

3.»5 
3-  75 
3-50 
3*5 

3.80 
7.00 
4.00 
3.0a 
a.  00 
4.00 

3.80 

3.00 

5.80 
4.00 
4.00 

3.80 
z  .90 
3 '75 
3*75 
4.00 
3.90 
3-3° 
3-75 
*•45 
*•55 
*■33 

*  07)4 

s  .60 

9.60 

1.60 
3.00 
a  .80 
3-75 
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Polo . „™ . . ..._.........zao  a. 45 

Quaker  City,  boxes . . — 100  1.90 

*'  tuba . . _.™—.. . ..zjo  4.60 

Sunlight,  oval......™ _ ..... . 100  3.85 

“  twin  bam...... . . . — zoo  3.95 

Santa  Claus.. . ™. . . . .  . zoo  3.10 

Saratoga . zao  a. 45 

Star . zoo  3  00 

Sunny  Monday . . . ..100  4.00 

White  Clond . zeo  3,85 

Wool  Soap,  large . . . zoo  6.75 

Weel  Soap,  small . 100  4.00 


TOILKT  SOAPS. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . . . doz. 

Buttermilk,  Swift's.... . . . .gToas 

Castile,  imported,  Conti . . . lb. 

Castile,  Conti,  original  boxes.. . lb. 

Cutaneous,  Dr.  Raub’s.. . doz. 

Klderflower,  large  cake . . . gross 

Fleur-de-lis . . . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . gross 

Maxins  Elliot . gross 

Oatmeal,  3  cakes  la  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

54-lb.  bars  to  box...™....... — . . lb. 

Turkish  Bath . ...dos. 

Sweetheart,  5s  cakes . . box 

Witch  Hazel,  3  cakes,  %  gross . gross 

Witch  Basel,  Swift’s. . 


6.75 

.fie 

4-05 

•13* 

•  **K 

.70 

4.40 

450 
•45 
10.  *5 
8.zo 
a.  65 

.09 
.40 
*•75 
3*5 
4- *5 


SCOURING  SOAP. 

Day  ft  Frick's  Flint,  36  ban .  z  .14 

Y oung’s,  48  bars .  1 . 80 

Brooks’  Crystal,  zoo  b«n . . .  3.35 

Philadelphia  Standard,  6a  bars . 60 

Sapolle,  36  ban .  a. as 

“  Hand,  ;S  ban . . .  a. as 

Wrlgley’s,  100  bars .  3.75 

(50  bars  fret  and  as  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bxrs .  a. 35 


SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

“  72  “  .  2.70 

“  100  “  .  2  65 
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Soapine,  No.  7,  zoo  packs . . . 

Soapine,  No.  ia,  zoo  packs . 

Soapine,  No.  17,  36  packs . 

Babbitt's  1776  Powdor,  zoo  6-os..™„.„ . 

Pinola,  zoo  packages . . . . . 

Geld  Dust,  Fairbenk's,  100  zs-o*.  packages  ... 

„  “  “  *4  4-lb. 

Naptha  Borax,  zoo  packages,  large....,...™, 
"  100  5-oent  packages™™...... 

Klrkoilne,  white,  »<  4-Ib.  packs . . . 

Kirkoline,  White,  100  5-ceat  packages... . 

Young's  Peart  Borax,  60  z-lb.  packages...™.. 
Saow  Boy  Washing  Powder,  04  4*. _ _ 

“  50  *0 - - 

“  “  zoo  is . . 

Nine  O’clock  Tea,  zoo  packages  ...... _ _ 

I-Y  Washing  Tablets,  3  dos.. . ...per  dos. 

Swift’s  Washing  Powder,  100  n.._ . 

Swift’s  Washing  Powder,  34  4s . 

Pennywash,  1  gross  and  144-1  cent  cakes  free.. 

Powerine.  100  packages . 

Old  Dutch  Cleanser,  48  packages . 


37% 
90 

4*X 
30 

*5 
00 
3» 

75 
3-75 
3*  37% 
3*5° 

3- 55 
4  00 
4»o 

4- e» 
3-*5 

43 

3*5 

3-*5 

10.25 

3-75 

3*5 


*3 

.11 

.28 

.18 

.ax 


•  *3 

•  *4 


•*3 

•*7 


*5 

.16 


•  *5 

•  *9 


SPECIALTIES. 

Anker’s  Boaihlon  C*p«ui«i . . . . . .  j.oa 

PURE  GROUND  SPICES. 

Bbls.  Boxs.  Cans. 

Pepper- 

Black,  High  Grade . 14 

Black,  Low  Grade . xo 

White,  High  Grade . 

White,  Low  Grade . 

Red,  High  Grade . . 

Red,  Low  Grade . 16 

Cinnamon- 

High  Grade . as 

Low  Grade . xa 

Cloves — 

High  Grade . as 

Low  Grade . xfi 

Allspice — 

High  Grade . xi54 

Ginger — 

High  Grade . 25  54 

Low  Grade . 10 

Mace — 

High  Grade . ; . 73 

Nutmegs — 

High  Grade . 30 

Mustard — 

Yellow,  High  Grade . 19  ,ae 

Yellow,  Low  Grade . x4  .X5 

Brown,  High  Grade . 14  .15 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin 

ger,  Allspice . 54  lb. 

54  lb. 

Banqnet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . 54  lb. 

541b. 


■**K  .*4X 

.**X 

•*3 


..6)4 

.iz 


•77 

■3* 

.as 
•*7 
_  *7 

Per  doz. 

.40 

•75 


•4» 

■75 


I 

I 


Strong, 

Easy- 

Running, 

Finest 

Steel  Tires, 

Wheels 

Second- 

Growth 

Hickory 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA. — 


<lf  Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 


No  Loss  on  Loose  Goods 
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lolborn'i  Fhiladetohia  Mnmnrd,  »■  SJT. 
t  cent  *  Mn  4  do*....— ..p®1; ex)*. 

Dime  fixe,  «  end  4  doe.**™—' -  ,* 

U  lb:  net,  tins,  «»nd  4  do*. - 

C  <<  *  do*- . — - . 

1  “  x 

6  lb.  cans,  lullwetgb* . . 

10  ** 

dolman’s  Mustard,  D.  S .  V. 
i-lb.  tins...., 

«4b.  Has. 

Mb.r 


- par  lb. 

11 

..—.per  dot, 


&ib 

iMb.kan 


■  45 

•  85 

1. 00 
1.90 
3-7» 
•*3 

•  as 

S-40 

*•7® 

1-45 

.90 

■  43 


MUSTARD — Prepared.  Par  do*. 

Campbell’s,  jar,  s  dor . ®7}4 

Gulden’s,  No.  6,  with  spoon,  a  do*..- . 95 

Gulden’s,  No.  »o,  with  spoon,  *  do*.„ . 88 

Beer  Mug,  tsney,  large  sl*e,  s  doi . 65 

Lemonade  Glass,  tall,  *  do* . . . 75 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

*  do* . . 

Milk  Jar,  glass  top,  *  do* . . . 85 

Water  Tumblers,  glass,  No.  10,  4  dor . 42/4 


WHOLES  SPICKS.  Per  lb. 

Pepper,  BLdbClC . . . .  **0  e  08 

AUipice . hi . . . * . 

ClOTAS . . . . . a . 

Mac*  eeeeeeeef eeeeeeaeeea  eaaaaaeaaeaaaaaaaaaeeaaaaoaaaaeeeee*  *4® 

Nutmeg*,  large . — . l7 

”  Medium.....,— . «. . -  .*4 

Cinnamon  Bark,  China....,......— ...................  .*3 

"  Canton. .  .is 

“  Java  Thin  Quills,  3-lb.  roll*..  .30 

“  Saigon. . 79 

swhola  Mixed  Snlees,  bulk,  6-lb.  boxes... .  ir 

Green  Ginger  Root . - . 


CORN  STARCH. 

Davis,  48  j-c*at  packages . - . —per  ease  1.80 

Davis,  36  recast  peerages..— . -.per  case  a. 70 

Durye*1*,  4e-lk.,  x-Ib.  packages . 0634 

Niagara,  40-lb.,  i-lb.  “  — . — . — .  ®454 

Cream,  48-lb.,  x-Ib.  "  .  3.45 

Klngsfbrd’s.  40-lb.,  i-lb,  "  . . 06H 

Murdoch’s  Oswego — 

r  lb.  packages,  40  lb.  boxes . ®734 

1  lb.  packages,  ro  lb.  boxes- . — . °7j4 

Bbls,  about  »oo  lbs . - . - . o6J£ 
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LAUNDRY  STARCH. 

Gilbert's  Laundry.  40-lb.  boxes . — .  .03H 

“  Patent  Gloss,  crates,  11 6-lb,  wd.  bx*.  .05% 

“  Linen  Gloss,  3-lb.  cartons.. ....— . 04% 

Klngstord’s,  Pure,  3-lb.  cartons . — .  .065* 

“  Pure  Gloss,  lb.  packages . — .  .06% 

“  Silver  Gloss,  1*  6-lb.  wd.  bx*,.—  .07^4 

Duryea’s,  Superior,  3-lb.  carton* . — . — .  .06V 

“  Satin  Gloss,  lb.  packages . — .  .07% 

“  Superior  B,  bulk . ®334 

“  Satin  Gloss,  orates,  is  64b.  wood 

boxes . - . . . 

Niagara,  laundry,  50-lb.  bulk . - . — . 03^6 

“  x  lb.  packages,  48  lbs . —  .°4?h 

“  3-lb.  cartons,  48  lbs- . 04% 

“  6-lb.  boxes . . . . . — .  -o5ji 

Celluloid,  64  10-cent  packages  - . — •  4-3° 

“  64  5 -cent  “  .  ».»o 

Elastic,  64  10-cent  packages . . . — .  5  •  °® 

“  64  s-cent  “  .  *.50 

Dreydoppel’s  Mourning  Starch  lor  black 

goods.  36  packages . per  package  .08 

Starch  Polish,  so  cakes.. . per  box  .50 

Murdoch’s  Starch — 

Velvet  Gloss,  r  lb.  packages,  40  lb.  boxes—  .0794 
Velvet  Gloss,  6  lb.  noxes,  sliding  covers,  1* 

boxes  In  crate . - . . . o8J4 

Velvet  Gloss,  about  zoo  lbs . °734 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes- . 0634 

Sterling  Gloss,  5«lb.  boxes  per  100 lbs .  3.85 


STGVB  POLISH.  Psrgvo 

Enamellne  Paste,  small,  H  gross .  4.00 

Knameline  Paste,  large,  34  gross .  7.00 

Enameline,  Liquid,  large,  gross . - .  6.65 

Enameline,  Liquid,  small,  %  gross .  4.90 

iEiectic  Paste,  %  gross  boxes .  4.00 

Msgic  Paste,  34  grot*  boxes .  4-75 

Parlor  Pride,  large  sl*e, . . . per  do*.  -8734 

“  “  . . per  gross  ro,*5 

“  small  sire . per  do*.  .70 

Climax  Enamel  34  gro . per  grou  9. 40 

Black  Jack,  34  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5.7s 

Sun  Paste,  5-cent  slxe . -  “  4-5® 

“  10-cent  sire .  "  7.*o 

X-Ray  Stove  Polish — 

5-cent  si*o,  No.  5,  per  box  oS  54  gross..,.—.  I'.ag 

Per  box  o(  %  gross . - . .  *  -5® 

34  dozen  to  gross . . . . .  5-®® 

10-cent  size,  No.  10,  per  box  of  %  grots .  a. *5 

Per  box  of  54  gross . - .  4.50 

Per  gross. .  Q-oo 
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F.  F.  Dailey  Co.— 

a-ln-r,  smaller  size . 

a-in-i,  large  size . 


. per  do*.  .75 

.  "  i.75 


SUNDRIES. 


Bird  Food- 

Crystal,  40  packs,  round . 

Excelsior,  14  packs- . — . 

perpkge. 

fC 

Rosenstelns,  rib.  pkgs.,  s  dox . 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  do*. 
Red,  quarts,  3  dox . 

...per  dox. 

It 

it 

“  '  quarts  ,~3  dox . 

Bath  Brick,  25  bricks . . 

it 

Toothpicks'  Perfeotion,  s  do* . 

it 

Carpet  Tacks,  Wooden  Kog,  %  grow  cas#, 

Assorted,  6,  8.  io’s . per  case 

Carpet  Tacks,  Silver  Steel,  4  os- . per  dos. 

8  01 . . . .  »♦••••»♦« 

10  . . 

. .  " 

Matting  Tasks — 

No.  IS,  steel . 

G.  B.  Weiss  9c  Son- 
Sole  Leather,  No.  1,  .nj;  No.  t,  .*3;  No.  3, 
Cut  Sole  Leather,  cut  Into  Ups,  6  inches  high 

554  Inches  high . 

j  Inches  high . . . 

434  Inches  high . 

4  Inches  high . . . 

334  Inches  high . 

a  Inches  high. . - . 

Fly  Ribbon . per  gross 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Sticktlte  Fly  Paper,  100 . per  case 

Stlcktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 

ROFB,  TIB  YARN,  Etc. 

Emory  Cotton  Rope,  so  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  dcx. 


.0434 

•  0544 
.05% 
.0534 

•35 
.70 
■  35 
.7® 
.60 

1  *5  , 
•4*54 

,8c 

.40 

•9° 

.06 

•07; 

.08; 

.09 

.SO 

.*0% 

•*3 

.11 
1. so 
1.48 
i-4* 

1  .85 
x.18 
1.05 

.00 

4.80 

3.20 

3.00 

2  *35 
.30 

•  *o3« 
.So 
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Cleveland,  extra  fine  cotton  twine- . per  lb.  . Ss 

Orange  Bund,  fine  cotton  twine . .  "  .*e 

Texas  Medium,  cotton  twine .  “  -*6 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bz.  “  .*5 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  j- 

lb.  bunches .  "  -*0 

Coarse  Hemp  Twine,  8  balls  10  lb.,  ts 

5-ib,  bunches . . . - . per  lb.  .*6 

Best  Jute  Rope,  *6  yd*,  to  lb .  “  -09 

Beet  jute  Plow  Line,  8  yds.  to  lb .  “  09 

Jute  Clotheslines,  90  ft.  tt>  hank..— .per  do*,  r  .& 
Juts  Clotheslines,  108  ft  to  hsak . .  “  1.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668...— . . . —  .4® 

Extra  Fancy,  No.  669  - . - . 40 

Fancy,  No.  670- . - . 39 

Strictly  Choice,  No.  675 . — . - . 38 

Choice.  No.  664... . . 

Good,  No.  679 . 22 

Cane  Juice,  No.  683 . 4° 

Black  Strap., . 21 

B.  H,  F.,  Horse  Food  Molasses— . —  .is 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  r  do*.  Ho.  3  screw- 

top  ones,  both  freight  paid. . 35 

Gold  Mine,  in  bbls . . . . . .  ■  3° 

Fancy,  No  104 .  32 

Fancy,  No.  105 . a8 

Choice,  No . 

Prime,  No.  10s . —  .si 

PORTO  RICO  MOLASSB8. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 39 

West  India,  choice,  No.  510,  compound . —  .95 

Porto  Rico,  No.  668 . . . .  .  15 

GLUCOSE. 

Three  Star  A,  for  confectionery. . . .  » •  75 

Five  A,  for  confectionery . . .  2  •  85 

HONEY. 

Domestic,  barrels . - . per  gal,  .69 

Selser's,  lunch  bottles,  a  do . per  dot.  .95 

Selser's,  medium  bottles,  a  dot . per  do*.  1. 35 

Schlmmel’8, 10-  os.  bottles,  a  dox.  In  case .  1.45 

“  6- or.  *’  “  “ . 95 

REPINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars 

4  dor.  In  barrel, . . . per  do*.  .8734 

1  “  case .  “  .90 

Karo,  10  cent  site,  a  do* . per  case  1.90 

Karo,  25  cent  size,  1  do* . per  case  2.30 

Karo,  ro  cent  size,  34  doz .  per  case  2.30 

Lyle’s  Imported,  No.  *  cans,  a  do*.. ..per  do*.  1.8254 

Globe,  No.  2j4  tins,  a  do* .  “  1.1234 

Globe,  No.  5  tins,  1  doz .  "  a.ao 


Losing  Your  Wei 


Get  a 
Troemner 
No.  24 
Ball  Seale 


Greatest 

Improvement 
in  Rapid 
Weighing 


Does  away  with  weights  absolutely.^’  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 


HENRY  TROEMNER,  911  Arch  St,  Philadelphia,  Pa,  D.  S.  A. 
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— 6 1 — 

Buumt,  1b  )*n,  compound . — . dot.  >  oo 

White  Clovar,  In  Inn,  compound . _  “  .9 

Pnrina  Pancake  Syrup,  36  pta .  “  t.*j 

“  ••  14  qu . ™.  "  4  00 

“  '•  i«  %  .  “  7.00 

“  t  (Bit . «.  “  xa  .  no 


MAPLE  SYRUP. 

Golden  Tree  Ueple  Syrup,  dot .  »  25 

“  mediam,  dot.  1. 45 

“  “  small,  dot . 92)4 

Ter  moot  Maple  Syrup,  gal.  tint . -..per  gal.  1 .25 

“  *'  )4-nl.  tlaa..._per  dot.  7.7S 

Haaaa'e  Maple  Syrup,  qt.  Soules .  “  4.00 

“  “  pt.  bottles .  "  a. 40 

Towle’c  Log  Cabin  "Camp”  Syrup —  Per  dot 

Gallon  cant,  6  In  cate . .  13.50 

Half-gallon  cant,  re  In  cate . .. .  7.25 

Quart  cant,  14  In  cate . . . .  4.1234 

Pint  cant,  24  In  cate . _ . «  t.50 

Quart  bottlot,  it  la  cane . . . «  4.50 

Plat  bottles,  14  in  oate . „ .  t  .75 

Jaoket  eaaa . . . per  gallon  1 .  oe 


CRESCENT  MAPLSINE. 


Per  dot. 

to,: ::::::::: 

1 6-os . 

p-OR . . 

OaiJcGA.... _ 

. - . . .  9  5© 

. . .  35  • 

1-OC . 

OIL  OF  MAPLK1NK.  Per  dos 

to.««”: 

3»-ot . 

Gallon* . 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dot. 

LKtle  Gem, parlor,  a  string .  1.40 

N  U.  No.  6,  split  bandlot .  t.45 

Leader,  No.  6,  3  string,  red  band  lea... .  2.40 

Princess,  No.  4,  fancy  nan  diet . . .  a. 75 

Parlor,  No.  3,  a  tie .  1.85 

Toy  Brooms . 90 

Whisks,  a  tewed . 90 

Stable,  a  tie,  rattan  centre .  3 . 30 

Stable,  3  tie,  rattan  centre .  4 . 00 

Factory,  heavy .  a. 90 

Handy  Wall  Broom  Rack,  for  13  brooms . 90 


— 62 — 

No.  WASHBOARDS.  P«  dot. 

69,  Good  Enough,  double,  spring  prelector..,  3.65 

57,  Peerless,  double  ...«__ .  3-75 

80,  Seal  Globe,  double,  swing  protector . .  3 . 30 

6t,  Peerless,  double,  spring  protoetet . «...  4-45 

no.  Peerless,  tingle,  spring  protector .  3.55 

too,  Northern  Queen,  single,  protector .  3  10 

101,  Tidal  Wave,  single,  protector . .  2. 75 

118.  Good  Enough,  single,  protector.. .  3  *S 

175,  Glass .  3-50 

Murdock . .  >-75 

Celery  City .  3  00 

126,  Single  Ruby .  2-bo 

128,  Anchor,  single  head. . . . s.25 

130,  Little  Gem,  pail  board .  2.35 


BUCKETS,  Per  dor. 

O.  G.,  s  electric  hoops . . .  i-75 

O.  G. ,  3  electric  hoops  . . — s  ■  9° 

Clear,  s  hoop . ...„ . «... — >  •  65 

Clear,  3  hoop . . . . . .  >  -  75 

Electric  Cedar,  e  hoop  .... _ _ _ _ _ _ _  e.40 

Electric  Cedar,  3  hoop . . . . . .  s.bo 

Pine,  3  galvanised  hoops. - - - -  s  *0 

Galvanised,  ta  quart . . .««.«« . «...  1.85 

Galvanised,  14  quart ....«.....«_ . .  e  00 


No.  BUTTER  DISHES. 

Solid  oval.. 

Solid  oval.. 

Solid  oval.. 

Solid  oval. .„.«« ...«.«..« . . 

Wire  ends. . — , . . . 

Wire  ends . . . . . ...... 

Wire  ends . . . 

Wire  ends . . . . . 

cnic  Plates,  8  Inch. . . . 

Picnic  Plates,  9  Inch . 

Crates  contain  130  each. 


Per  M 

1. 00 

s.se 
1  40 
1  80 
1  os 


k 


2S 

40 

.80 


CLOTHES  PINS. 


5  gross.. 


*  35 


Per  box. 

..  .46 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillers . 


.00 
•  35 
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BRUSHES. 

No.  SCRUB  BRUSHES.  Per  dot. 

aa.  White  corner . . . 70 

23,  Medium  stee  ...«. . 80 

*7,  Large . 1.00 

13,  Marble,  medium  sire . . „. . 90 

00,  White . . . 45 

Handy  House . 4a 


No.  STOVE  BRUSHES.  Per  dot 

*0,  Black  brittle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1.75 

1,  strap  handle,  grey  fibre .  1 . 20 

2,  strap  handle,  grey  fibre .  1.65 

6,  all  hair, extra  quality .  2.75 


No.  SHOE  BRUSHES.  Pat  dot. 

0,  Mexican  fibre. . . . . . . .  .90 

t,  Mexican  fibre,  !«*• . . . . .  1.30 

4,  Brittle  outside . . . «.«««...  1 . 65 

5.  All  bristle . . . .  1,73 

t fiX,  All  bristle,  extra  value . . . ..«..,  a  .  13 

18,  All  bristle,  spotted  white.... . . . .  2  80 


No. 

6,6 

U 

6,  S 

8,6 

*°’Z 

is.  8 
6,  $ 
8,  6 
to,  7 
t«,  8 
*,  5 
8.  6 


WHITEWASH  BRUSHES.  Per 

In.,  White  ounpico_...«.. . . . 

In.,  White  tamploo. . . . . 

In.,  White  tampico... . . 

In.,  Family,  extra  heavy.. . . . 

In.,  Family,  extra  heavy . . . . 

la.,  Family,  entm  heavy.. .  -  1 

In.,  Family,  extra  heavy  . 1 

in.,  A.,  hair  bristle. . «..«...  t 

In.,  A,  hair  bristle. . 1 

In.,  A.,  hair  brittle. .  a 

In.,  A.,  hair  bristle. . a 

In.,  Ideal,  all  bristle,  3  row.. .  1 

In.,  Ideal,  all  bristle,  3  row... .  a 


dot. 

4“ 

48 

15 

80 

95 

10 

*5 

40 

65 

00 

35 

90 

«S 


No.  DUST  BRUSHES.  Per  doa. 

7X,  Fibre,  wire  drawn .  90 

ri,  All  hair,  wire  drawn .  a. as 

a8.  White,  wire  drawn .  a. 90 

1,  7  In.,  All  hair,  flat  end .  a. 03 

is,  7  In.,  Mixed,  round  end... . .  a.  10 

11X,  7  in,,  All  hair,  round  end. .  a. 23 


-64- 

TOBACCOS— PLUG 

Battle  Ax . . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar  . 

Newsboy . . . . 

Old  Honesty  . . . 

Piper  Heldsick . 

Spear  Head . 

Standard  Navy . 

Toddy . * . . 

Vlnco . 

Town  Talk . 


leeaoooeeae 


Per  lb. 
•37 
•37 
•  5‘ 
•39 
•39 

64 

44 
37 
35 
3» 

«8 


Briar  Pip 


eeeeeeeevoeoeocoeooeeeseei 


SMOKING 

Pipe . . . 

Duke’s  Mixture... . 

Greenback . . . «... 

Green  Turtle 
G.  &  A.  Navy,  3H  ox. 

Hottest . . 

Polar  Bear._ . . 

Ripple . . . 

Sensation  . . . 

Wild  Row . . . 


TOBACCO. 


Per  lb 

38 

l 

•  34 

39 
*•9 
•39 
•39 
•» 


YEAST  CAKES. 

Compressed . . per  dot.  .il 

Magic,  rX  dot.  packages . . . per  box,  .38 

Yeast  Foam,  1  %  dos . . . per  box  .38 


dX$X^  ^XxXn  dXxXn  ^><3^  ^Xx><^  ^Xx><^ 


A  new  product  from  an  old 
house 

DIXON’S 

POWDERED 

5tove  Polish 

The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and  earn  profits  for  you.  80 
years’  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 


JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  fl.  J. 


If  you  could  see  some  brands  of-  rennet  made, 
you’d  never  offer  them  to  your  customers  in  a 
thousand  years  ! 

Filthy,  unclean  and  nasty !  We  wouldn’t  sell 
such  rennet  if  we  had  to  work  in  the  streets  ! 

James  T.  Shinn’s  Liquid  Rennet  is  guaranteed 
to  be  perfectly  and  absolutely  clean.  It’s  the  best  in 
other  ways,  too — strongest,  purest  and  most  profitable. 

It  makes  you  ioo  per  cent. 

SHINN  4.  KIRK,  1400  SPRUCE  ST.,  PHILA.,  PA. 


Want  a  $10  Mortis  Chair 


tor  Nothing? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Znhm's  Independent  (Seraph  Tobaccos 
“Blue  Hen."  "High  Card."  ‘  Rex"  and  "Z" 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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This  Season’s  Future  Dried  Fruit  Business 

Almost  Nothing 

Reduced  Probably  Ninety  Per  Cent,  by  Deadlock  Between 
Buyers  and  Sellers  Over  Contract.  Big  Wholesale  Grocers 
Buy  Nearly  Nothing.  National  Wholesale  Grocers’  Asso¬ 
ciation’s  June  Statement. 


The  future  dried  fruit  business  of 
the  entire  country  has  probably 
been  reduced  9°  Per  cer*b  this  Year 
by  the  deadlock  between  the  whole¬ 
sale  grocers  and  the  California 
packers  over  the  terms  which  shall 
govern  the  future  sale.  The  con¬ 
tract  proposed  by  the  dried  fruit 
packers  was  published  several 
months  ago.  It  is  much  too  drastic 
to  suit  the  jobbers  and  the  much 
more  moderate  contract  which  the 
jobbers  propose  in  its  stead  has 
been  rejected  by  the  packers  be¬ 
cause  it  doesn’t  give  them  enough. 

The  National  Wholesale  Grocers’ 
Association  is  upholding  the  job¬ 
bers’  side  of  the  controversy,  and  in 
obedience  to  its  suggestions  this 
year’s  sales  of  future  dried  fruit 
have  hardly  been  xo  per  cent,  of 
normal.  The  wholesale  trade  in 
Philadelphia,  New  York  and  Chi¬ 
cago  have  refused  to  buy  any  more 
than  they  actually  must  have.  In 
several  cases  carloads  have  been 
booked  with  six.  eight  and  ten  buy¬ 
ers,  instead  of  one,  showing  how 
the  orders  have  been  cut  down. 

There  have  been  several  confer¬ 
ences  between  the  parties  with  a 
view  to  getting  together,  but  the 
packers  have  refused  to  yield  and 
it  looks  now  as  if  there  would  be 
little  or  no  future  business  done 
this  year.  If  not  the  fruit  will 
simply  be  brought  East  when  ready 
for  the  market  and  sold  outright  to 
the  jobbers  on  spot.  Many  of  them 
profess  to  prefer  this  plan  anyway, 
especially  when  crops  are  as  good 
as  most  of  them  promise  to  be  this 
year. 

During  the  week  the  Dried  Fruit 
Committee  of  the  National  Whole¬ 
sale  Grocers’  Association  have 
issued  the  following  statement  of 
the  situation : — 

Your  committee  has  endeavored 
in  various  conferences  to  reach  an 
understanding  with  the  Dried  Fruit 
Association  of  California  upon  the 
subject  of  an  equitable  dried  fruit 
contract.  We  were  willing  to  make 
liberal  concessions,  which,  how¬ 
ever,  were  not  entertained  by  the 
California  packers. 

The  California  packers  on  July 
3d  slightly  revised  their  own  origi¬ 
nal  contract  and  agreed  among 
themselves  to  abide  strictly  thereby. 


One  of  the  most  important  dif¬ 
ferences  between  your  committee 
and  the  packers  is  on  terms.  Our 
association  believes  that  we  should 
insist  upon  and  are  entitled  to  a 
minimum  discount  of  iC  per  cent., 
with  the  privilege  of  examination 
before  payment  of  draft.  As  we  al¬ 
low  1  per  cent,  discount  upon  our 
selline  price,  which  includes  cost, 
freight  and  profit,  a  discount  of 
ilA  per  cent,  on  the  f.  o.  b.  price 
would  just  about  equal  it,  and  we 
believe  that  we  are  entitled  to  a 
discount  equal  to  that  which  we 
give.  There  is  no  logical  reason 
why  the  packers  cannot  make  prices 
subject  to  i]/2  per  cent,  as  readily 
as  subject  to  1  per  cent. 

The  matter  of  a  differential  dis¬ 
count  for  payment  before  arrival 
and  examination  can  be  adjusted 
in  each  case  between  buyer  and 
seller.  The  buyer  may  accept  a 
greater  discount  in  return  for  pay¬ 
ment  before  arrival,  but  in  his  own 
interest  he  should  under  no  cir¬ 
cumstances  accept  less  than  iL>  per 
cent,  on  arrival. 

Your  committee  desires  also  to 
call  your  attention  to*  the  other 
features  of  the  proposed  California 
contract  which  are  absolutely  un¬ 
fair. 

Your  committee,  with  commit¬ 
tees  representing  buying  interests 
in  various  sections  of  the  country, 
recommends  a  form  of  contract 
which  we  consider  fair.  We  inclose 
for  your  benefit  several  copies,  with 
the  urgent  recommendation  that 
you  buy  no  dried  fruit  for  ship¬ 
ment  from  the  coast  on  any  contract 
offering  less  favorable  terms. 

In  order  to  point  out  the  un¬ 
fairness  of  the  contract  proposed  by 
the  packers,  it  will  be  well  to  com¬ 
pare  it  with  our  contract: — 

Responsibility. — Under  the  pack¬ 
ers’  contract  the  buyer  assumes  all 
risk  of  damage  in  transit,  including 
fermentation  or  mold.  Under  our 
contract  the  seller  assumes  this  re¬ 
sponsibility,  because  the  packer  cer¬ 
tainly  should  be  required  to  ship 
fruit  that  will,  at  least,  reach  your 
warehouse  in  sound  condition. 

Quality. — The  clauses  agree  with 
the  exception  that  we  have  added  that 
all  merchandise  tendered  must  be 
sound  and  merchantable.  The  Cali¬ 
fornia  Association  declines  to  insert 
this  clause.  Their  motive  seems  ap¬ 
parent.  Remember  that  you  will  be 
offered  special  inducements  in  the 
shape  of  extra  discounts  for  pay¬ 
ment  before  you  see  your  goods 
and  you  will  in  many  instances  take 
advantage  of  this  extra  discount. 
When  you  do,  it  is  most  important 
that  you  should  have  the  right  kind 
of  contract. 

Liability. — Undefi  the  California 
contract  on.  future  sales  the  seller 
is  not  liable  for  non-delivery  or 
short  delivery  in  cases  of  fire, 
floods,  damage  to  crops,  etc.,  etc.,; 
indeed,  a  future  sale  under  their 
conditions  binds  the  buyer  only. 
The  committee  believes  that  the 
delivery  of  future  sales  should  be 
guaranteed,  on  the  ground  that 
when  goods  are  sold  before  the  size 
and  condition  of  the  crop  is  known, 
both  buyer  and  seller  realize  that 
the  question  whether  it  will  turn 


out  a  profitable  purchase  or  not 
depends  upon  the  size  of  the  crop. 

A  contract  that  compels!  the  buyer 
to  take  the  goods  in  case  of  large 
crop  and  low  prices  and  gives  the 
seller  an  opportunity  to  short  de¬ 
liver  in  case  of  short  crop,  which 
means  high  prices,  is  manifestly  un¬ 
fair.  The  committee  believes  .that 
protection  against  inability  to  ship 
actual  lots  sold  for  prompt  ship¬ 
ment,  owing  to  their  destruction  or 
damage  by  fire  or  floods,  is  reason¬ 
able,  but  that  on  future  sales  de¬ 
liveries  should  be  guaranteed.  It 
is  readily  conceivable  that  if  the 
seller  is  not  compelled  under  his 
contract  to  deliver  goods  sold  for 
future  delivery  and  the  goods  are 
destroyed  by  fire  while  in  his  pos¬ 
session,  he  will  take  advantage  of 
the  clause  in  an  advancing  market, 
but  if  he  could  fill  his  order  at  a 
profit  by  buying  on  the  market  he 
would  certainly  do  so.  The  buyer 
loses  either  way. 

Food  Guaranty. — The  California 
Association  refuses  to  guarantee  its 
goods  under  the  National  Food 
Law.  You  should  insist  that  the 
seller  guarantee  his  product. 

It  has  been  stated  by  the  coast 
interests  that  no  objection  has  been 
made  even  to  their  original  con¬ 
tract  with  the  exception  of  two 
or  three  large  markets,  and  that 
merchants  in  the  interior  through¬ 
out  the  entire  country  were  sign¬ 
ing  the  California  contract  without 
criticism.  We  believe  that  this  has 
been  the  result  of  too  hasty  con¬ 
sideration  on  the  part  of  buyers 
and  cannot  be  considered  as  an  ap¬ 
proval  or  acceptance  of  the  con¬ 
tract’s  harsh  condition.  ;  We  are 
also  assured  that  in  the  larger  mar¬ 
kets  a  considerable  quantity  of  the 
new  crop  has  already  been  pur¬ 
chased  on  the  basis  of  terms  of 
payment  which  we  have  approved, 
namely:  Cash  less  1 14  per  cent,  on 
arrival,  and  without  the  accept¬ 
ance  of  the  objectionable  clauses 
under  the  head  of  “Responsibility,” 
“Quality”  and  “Liability.” 

We!  recommend  that  each  of  our 
members  keep  a  number  of  copies 
of  our  form  of  contract  within 
reach,  and  on  all  purchases  of 
Pacific  coast  dried  fruits  they  re¬ 
ject  the  California  Association  con¬ 
tract  and  insist  upon  buying  on  a 
contract  equally  as 1  fair  as  ours. 
We  believe  that  this  is  a  year  when 
the  buyer  will  have  something  to 
say  about  the  conditions  under 
which  he  purchases  his  goods,  and 
if  our  members  will  assist  the  com¬ 
mittee  and  back  them  up  by  saying 
plainly  to  the  representatives  of  the 
California  packers  that  they  will  buy 
on  our  contract  or  none,  we  will 
have  accomplished  our  purpose. 

We  believe  that  the  heads  of 
houses  should  take  this  matter  up 
with  the  individuals  who  purchase 
these  goods  and  impress  upon  them 
the  importance  of  supporting  the 
work  of  your  committee. 

Everybody  who  has  read  and 

studied  the  contract  which  the 

packers  insist  upon  seems  to  agree 

that  it  is  arbitrary,  grasping  and 

grossly  unfair. 


Dr.  Wiley’s  Views  on  Selling 
Storage  Eggs  as  Fresh. 

Says  Again  it  Violates  Food  Law.  His 
Views  on  Simple  Sale  as  “  Eggs.’ 
Retailers’  Status. 

Dr.  H.  W.  Wiley  has  reiterated 
his  opinion  that  the  sale  of  storage 
eggs  as  fresh  is  a  violation  of  the 


Federal  food  law.  The  same  reason 
which  inclines  Dr.  Wiley  to  this 
opinion  would  also  make  such  sale 
illegal  under  most  State  food  laws; 

Answering  a  recent  letter  on  the 
subject  Dr.  Wiley  wrote  : — 

In  reply  to  your  letter  of  the 
19th  inst.,  I  beg;  to  state  that  it  is 
my  personal  opinion  that  the  sale 
of  cold  storage  eggs  for  fresh  eggs 
is  a  violation  of  the  Food  and 
Drugs  Act.  For  answer  to  your 
other  questions  I  am  referring  you 
to  Regulation  No.  22  of  Circular  21, 
of  the  Office  of  Secretary  of  Agri¬ 
culture,  a  copy  of  which  is  inclosed. 

Regulation  22  referred  to  is  as 
follows : — 

It  is  prohibited  to  sell  or  offer 
for  sale  a  food  or  drug  product 
bearing  no  label  upon  the  package 
or  no  descriptive  matter  whatever 
connected  with  it,  either  by  design, 
device  or  otherwise,  if  said  prod¬ 
uct  be  an  imitation  of  or  offered  for 
sale  under  the  name  of  another 
article. 

This  failing  to  make  the  subject 
perfectly  clear,  another  letter  was 
sent  to  Dr.  Wiley,  complaining  that 
his  answer  did  not  settle  the  ques¬ 
tion,  inasmuch  as  eggs  sold  at  retail 
simply  as  eggs  and  not  as  fresh 
eggs  might  not  come  under  Regula¬ 
tion  22,  which  refers  to  products 
that  are  imitations  or  are  offered 
for  sale  under  the  name  of  another 
article.  Dr.  Wiley’s  reply  to  this 
letter  is  as  follows : — 

Replying  to  your  letter  of  June 
28th,  I  beg  to  say  that  the  Food  and 
Drugs  Act  does  not  require  that 
products  sold  in  bulk  be  labeled. 

If  leaving  such  produce  unla¬ 
beled  leads  to  misrepresentation, 
however,  it  would  appear  that  the 
law  is  violated  according  to  Regu¬ 
lation  22,  to  which  your  attention 
has  previously  been  called.  I11 
other  words,  if  the  purchaser  of 
cold  storage  eggs  understands  that 
they  are  fresh  eggs  the  sale  would 
appear  to  be  fraudulent  and  a  vio¬ 
lation  of  the  Food  and  Drugs  Act. 

The  enforcement  of  food  laws 
against  storage  eggs,  when  it  comes, 
will  hold  some  trouble  for  retail 
grocers,  many  of  whom  are  confined  | 
to  storage  eggs  in  winter  time. 
Their  safeguard  in  such  a  case  will , 
be  to  exact  a  guarantee  from  their  I 
jobber  that  the  eggs  are  fresh,  if 
fresh,  or  an  admission  that  they  1 
are  storage,  if  storage. 


ELTON  J.  BUCKLEY 

Editor  “Grocery  World" 

Attorney  and  Counsellor  at  La^ 

730-731  Drexd  Building,  Philadelphia,  Pa. 


Taiephaaea  j 
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Ladd  Says  These  Products  Are  Illegal 

The  Dairy  and  Food  Commissioner  of  North  Dakota  Sends 
“  Grocery  World  and  General  Merchant”  List  of  Products 
Found  in  Violation  of  Law.  Many  Generally  Sold  Brands 


“OLD  DUTCH’’ 

SPICE  CADDY 


Under  Ban. 

Dairy  and  Food  Commissioner 
S.  F.  Ladd,  of  North  Dakota,  sends 
:he  “Grocery  World  and  General 
Merchant”  a  list  of  well-known 
brands  of  food  products  sold  gen¬ 
erally  throughout  the  country, 
which  have  been  found  in  violation 
of  the  food  laws.  The  list  is  pub¬ 
lished  below  for  general  informa¬ 
tion  : — 

PEAS — ILLEGAL. 

Lab.  No.  5,225.  Brand,  Petit 
Pois.  Producer  or  jobber,  Reid- 
Murdoch  Co.,  Chicago,  Ill.  Con¬ 
tains  copper  salts  and  not  properly 
labeled. 

Lab.  No.  5,470.  Brand,  Petit 
Pois,  Extra  Fine.  Producer  or  job¬ 
ber,  J.  Ramell,  Paris,  France.  Con¬ 
tains  copper  sulphate. 

Lab.  No.  5,471.  Brand,  Petit 
Pois.  Producer  or  jobber,  J.  Ra¬ 
mell,  Paris,  France.  Contains  cop¬ 
per  sulphate. 

MEATS  AND  FISH — ILLEGAL. 

Lab.  No.  5,098.  Brand,  Mince 
Meat,  Emery.  Producer  or  jobber, 
Emery  Food  Co.,  Chicago,  Ill. 
Contains  borates  in  considerable 
amount. 

Lab.  No.  5,189.  Brand,  Fresh 
Clams.  Jobber,  Potter  &  Wright- 
ington,  Boston,  Mass.  Contains 

borates. 

Lab.  No.  5,203.  Brand,  Fish  Balls 
in  Fish  Bouillon.  Producer  or  job¬ 
ber,  Chr.  Bjelland  &  Co.,  Stav¬ 
anger,  Norway.  Contains  chemical 
preservatives. 

Lab.  No.  5,530.  Brand,  Mince 
Meat,  True  Blue,  New  England. 
Producer  or  jobber  Edwin  A.  Rice 
Co.,  Chicago,  Ill.  Borax  present. 

CATSUP — ILLEGAL. 

Lab.  No.  5,139.  Brand,  Catsup, 
Virginia.  Producer  or  jobber, 
Virginia  Pure  Food  Co.,  Balti¬ 
more,  Md.  Colored  with  turmeric. 

EXTRACTS — ILLEGAL. 

Lab.  No.  5,591.  Brand,  Lemon 
Extract.  Producer  or  jobber, 
Atwood  &  Steele,  Chicago,  Ill. 
Not  standard  and  short  measure. 

Lab.  No.  5,593.  Brand,  Extract 
of  Pineapple.  Producer  or  jobber, 
Atwood  &  Steele,  Chicago,  Ill. 
Falsely  labeled  and  artificially  col¬ 
ored. 

COFFEE — ILLEGAL. 

Lab.  No.  5,672.  Brand,  Health 
Coffee.  Producer  or  jobber,  Dr. 
Shoops,  Racine,  Wis.  Not  a  coffee. 

OLIVES  AND  SALAD  OILS — ILLEGAL. 

Lab.  No.  5,093.  Brand,  Salad 
Dressing,  My  Wife’s  Salad  Dress¬ 
ing.  Producer  or  jobber,  Fred 
Fear,  New  York,  N.  Y.  No 
weight  given;  artificially  colored 
and  not  properly  labeled. 

Lab.  No.  5,506.  Brand,  Salad 
Oil,  Loubon.  Producer,  Glaser- 
Kohn  &  Co.,  Chicago,  Ill.  Weight 
not  given;  cottonseed  oil. 

DRIED  FRUITS — ILLEGAL. 

Lab.  No.  5,113.  Brand,  Seeded 
Raisins,  Phoenix.  Producer  or 
|  jobber,  Phoenix  Packing  Co.,  Fres¬ 
no,  Cal.  Contains  borax. 

,  Lab.  No.  5,479.  Brand,  Silver 
Prunes,  Golden  Dragon.  Pro¬ 
ducer  or  jobber,  Reid-Murdoch 


&  Co.,  Chicago,  Ill.  Sufphites 
present  in  considerable  amount. 

Lab.  No.  5,499.  Brand,  Duffy 
Evaporated  Apples.  Producer  or 
jobber,  American  Fruit  Produce 
Co.,  Rochester,  N.  Y.  Slight  trace 
of  sulphites  present. 

Lab.  No.  5,514.  Brand,  Dried 

Peaches,  Oriole.  Put  up  by  Reid- 
Murdoch  &  Co.,  Chicago,  Ill. 
Sulphur  bleached. 

Lab.  No.  5,517.  Brand,  Dried 

Peaches,  Golden  Dragon.  Pro¬ 
ducer  or  jobber,  Reid-Murdoch  & 
Co.,  Chicago,  .  Ill.  Sulphur 
bleached. 

Lab.  No.  5,518.  Brand,  Dried 

Pears.  Packed  by  H.  D.  Curtis, 
Los  Catos,  Cal.  Sulphur  bleached. 

Lab.  No.  5,520.  Brand,  Dried 

Peaches,  Star  &  Crescent.  Pro¬ 
ducer  or  jobber,  J.  K.  Armsby  Co., 
California.  Sulphur  bleached. 

Lab.  No.  5,526.  Brand,  Apricots, 
Red  Banner.  Packed  by  Gregory 
Fruit  Co.,  Colton,  Cal.  Sulphur 
bleached. 

Lab.  No.  5,534.  Brand,  Dried 

Figs,  California  White  Figs.  Pro¬ 
ducer  of  jobber,  Reid-Murdoch  & 
Co.,  Chicago,  Ill.  Sulphur 
bleached. 

Lab.  No.  5,535.  Brand,  Dried 

Apricots.  Producer  or  jobber, 
Reid-Murdoch  &  Co.,  Chicago,  Ill. 
Sulphur  bleached. 

Lab.  No.  5,537.  Brand,  Dried 

Peaches,  Reindeer.  Producer  or 
jobber,  Reid-Murdoch  &  Co.,  Chi¬ 
cago,  Ill..  Sulphur  bleached. 

Lab.  No.  5,552.  Brand,  Dried 

Figs*  Palmo.  Producer  or  jobber, 
Toomy  Fruit  Co.,  Fresno,  Cal. 
Sulphur  bleached. 

Lab.  No.  5,607.  Brand.  Dried 

Pears,  Orange  Label.  Producer  or 
jobber,  J.  B.  Indereiden  Co.,  Cali¬ 
fornia.  Sulphur  bleached. 

Lab.  No.  5,634.  Brand,  Dried 

Peaches,  M.  &  B.  Packed  by 
Madison  &  Bonner,  California. 
Bleached  with  sulphur. 

MAPLE  SYRUP  AND  SUGAR — ILLEGAL. 

Lab.  No.  5,273.  Brand,  Maple 

Cane  Sugar.  Producer  or  jobber, 
Marshalltown  Syrup  and  Sugar  Co., 
Marshalltown,  Iowa.  Not  maple 
sugar;  falsely  labeled. 

BEVERAGES — ILLEGAL. 

Lab.  No.  5,656.  Brand,  Grape- 

mist,  Great  American.  Producer  or 
jobber,  American  Beverage  Co., 
Atlanta,  Ga.  Colored  with  coal- 
tar  dye;  contains  saccharin;  falsely 
labeled. 

Lab.  No.  5,657.  Brand,  Apple- 

made,  Great  American.  Pro¬ 
ducer  or  jobber,  American  Bev¬ 
erage  Co.,  Atlanta,  Ga.  Saccharin 
present;  colored  with  caramel. 

Lab.  No.  5,658.  Brand,  Pepsette, 
Great  American.  Producer  or  job¬ 
ber,  American  Beverage  Co.,  At¬ 
lanta,  Ga.  Saccharin  present;  col¬ 
ored  with  a  coal-tar  dye. 

Lab.  No.  5,659.  Brand,  Peach- 

nip,  Great  American.  Producer  or 
jobber,  American  Beverage  Co., 
Atlanta,  Ga.  Saccharin  present; 
colored  with  caramel. 

Lab.  No.  5,660.  Brand,  Coca 
Cream,  Great  American.  Producer 
or  jobber,  American  Beverage  Co., 
Atlanta,  Ga.  Saccharin  present; 
caramel  present. 

M I SCELLA  NEOU  S — ILLEGAL. 

'  Lab.  No.  5,103.  Brand,  Lime 
Juice,  Monsterrat  Pure.  Producer 


FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 


AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


Your  Best  Rolled  Oats  Year  is  at 
Hand  Provided  You  Push 

MOTHER’S  OATS 


Exclusively! 

51.2710  31.45 

PER  36  PACKAGES 

PROFIT 

THROUGH  OUR 

SPECIAL  DEAL 

Order  at  once  from  your  jobber 


You  can  afford  to  push  this  “Quality  Brand”  exclusively  at 
these  “Quality  Profits” 

THE  GREAT  WESTERN  CEREAL  CO. 

CHICAGO 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


or  jobber,  Evans  Sons,  Lescher  & 
Webb,  New  York,  N.  Y.  Con¬ 
tains  sulphurous  acid. 

Lab.  No.  5.234-  Brand,  Mara¬ 
schino  Cherries,  Corteaux.  Pro¬ 
ducer  or  jobber,  Reid-Murdoch  & 
Co.,  Chicago,  Ill.  Benzoic  acid 
present;  not  properly  labeled. 


First  Move  to  Prevent  Grocery 
Freight  Rate  Advance. 

On  application  of  the  Macon 
(Ga.)  Grocery  Co.  and  other  mer¬ 
chants  and  mercantile  corporations, 
State  Judge  Speer,  of  the  United 
States  Court,  last  week  granted  a 
preliminary  injunction  restraining 
the  Atlantic  Coast  Line  Railroad 
Co.,  the  Louisville  and  Nashville, 
the  Nashville,  Chattanooga  and  St. 
Louis,  the  Cincinnati,  New  Orleans 
and  Texas  Pacific  and  the  Southern 
Railway  Companies  from  putting 
into  effect  the  increased  rates  on 
shipments  of  staple  products  from 
Western  to  Southern  points,  which 
the  railroads  have  given  notice  to 
the  Interstate  Commerce  Commis¬ 
sion  will  take  effect  on  August  1st. 
Judge  Speer  will  hear  arguments 
on  the  application  July  29th,  at 
Mount  Airy.  The  increase,  if  car¬ 
ried  into  effect,  the  petition  alleges, 
will  cost  the  shippers  and  pur¬ 
chasers  of  Georgia  from  $500,000 
to  $1,000,000  annually. 


Want  Retailers  Protected  as  to  Net 

Weights 


Campaign  for  Net  Weight  Laws  Advancing  Steadily.  One 
Case  Tried  in  Nebraska.  Getting  After  Congressmen  on 
Parcels  Post  Legislation.  As  to  Limiting  Prices  and  the 
Legality  Thereof. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.** 

Cleveland,  Ohio,  July  31,  1908. 

Apropos  of  the  resolution  re¬ 
lating  to  short-weight  meat  prod¬ 
ucts,  adopted  by  the  National  Re¬ 
tail  Grocers’  Association,  the  net 
weight  law  which  recently  came 
into  operation  in  Nebraska  is  being 
tried  out  in  the  courts  at  the  pres¬ 
ent  time.  Judge  Cornish,  giving  his 
decision  against  a  grocer  for  sell¬ 
ing  unbranded  butter  packages  and 
placing  a  fine  of  $20  for  so  doing, 
held  at  the  same  time  that  the  law 
did  not  apply  to  meat  packages  as 
between  the  packing  house  and  the 
retail  meat  dealer. 

The  reason  given  was  that  the 
meat  was  sliced  and  sold  to  the  con¬ 
sumer  by  the  pound. 

It  is  a  well  known  fact  that  meat 


packed  and  shipped  does  not  always 
reach  the  retailer  in  the  net  weight 
charged.  Some  packers  ship,  for  ex¬ 
ample,  a  ioo-pound  meat  package, 
charging  the  retailer  so  much  per 
pound,  but  there  is  only  from  95 
to  96  pounds  in  the  package,  the 
balance  being  made  up  in  heavy 
wrapping  paper,  which  does  not 
cost  the  packer  more  than  from  \x/2 
to  2  cents  per  pound. 

The  court,  in  discussing  the  but¬ 
ter  case,  held  that  the  package 
could  contain  not  more  than  14 
ounces,  and  yet  be  sold  for  one 
pound. 

The  package  would  deceive  and 
defraud  the  consumer,  and  that  the 
law  required  that  the  weight  of 
packages  be  marked  on  the  package 
as  protection  to  the  consumer  from 
the  short-weight  cheat. 


The  Nebraska  pure  food  law  in 
requiring  net  weight  on  the  package 
is  striking  at  the  short-weight 
packer.  Whether  he  be  engaged  in 
the  packing  of  foodstuffs  such  as 
butter,  crackers,  or  cereal  packages, 
he  should  be  held  responsible. 

*  *  * 

Touching  the  various  matters! 
affecting  retail  merchants’  interests 
which  will  likely  come  up  in  the 
next  Congress,  the  following  sug¬ 
gestive  letter  received  from  Ta¬ 
coma,  Wash.,  might  be  used  to 
open  up  correspondence  with  your 
Congressman : — 


Dear  Sir:— As  the  day  for  the 
primaries  draws  near  it  is  the  de¬ 
sire  of  business  men  to  inform 
themselves  as  near  as  possible  as 
to  who  of  the  respective  Congres¬ 
sional  candidates  for  nomination 
will  be  most  likely  to  work  for, 
and  carry  out,  the  measures  that  are 
intended  to  be  for  the  best  inter¬ 
ests  of  the  business  men. 

With  this  object  in  view,  and  in 
order  that  we  may  judge,  work  and 
vote  intelligently,  we  beg  to  submit 
for  your  consideration  a  few  ques¬ 
tions  which  we  consider  of  vital 
importance  to  us,  and  we  trust  you 
will  give  the  same  your  careful  con¬ 
sideration  at  as  early  date  as  pos¬ 
sible. 

Are  you  in  favor  of  enacting  a 
parcels  post  law? 

Have  you  fully  investigated  the 
effect  such  a  law  would  have  on 


WE  ARE  AFTER  YOU.  ARE  YOU  AFTER  US? 

It  is  a  mutual  proposition,  this  selling  groceries  for  CASH. 


WE  NEED  YOU  AND  YOU  NEED  US 


Note  carefully  our  quotations  in  this  week’s 
Grocery  World  and  General  Merchant 


Tioga  Brand  Extra  Standard  California  Lemon 

Cling  Peaches,  No.  2X  Cans,  2  dozen . per  doz.,  $1.95 

Yosemite  Brand  California  Yellow  Free  Peaohes, 

No.  2 X  Cans,  2  dozen . . per  doz.,  1.60 

Villa  Brand  California  Lemon  Cling  Peaches,  No.  2  X 

Cans,  2  dozen . per  doz.,  1.52X 

These  very  low  prices  on  California  Peaches  will  produce  much  busi¬ 
ness  on  them.  Goods  are  guaranteed  in  every  particular. 

10c.  Size  Zest,  36  packs  to  case . per  case,  1.75 

Not  over  5  cases  to  any  one  buyer,  and  only  subject  to  being  unsold 
when  your  order  is  received,  as  we  have  only  a  limited  quantity  to 
offer. 

Miller’s  Chocolate,  XB>  12-lb.  boxes . per  lb.,  .20 

This  is  a  good  baking  and  drinking  chocolate,  and  at  a  price  that 
will  make  it  very  popular  and  a  big  seller. 

Arm  &  Hammer  Brand  Genuine  Granulated  Sal 

Soda,  126-lb.  kegs . per  100  lb.,  1.00 

60-lb.  boxes . per  box,  .63 

Van  Camp’s  Tall  Milk,  4  dozen . per  ease,  3.60 

Van  Camp’s  Family  Milk,  4  dozen . per  case,  3.00 

Van  Camp’s  Baby  Milk,  6  dozen . . per  case,  2.60 

Our  Favorite  Brand  Indiana  Standard  Early  June 

Peas,  No.  2  Cans,  2  dozen . per  doz.,  .82X 

6  or  10-case  lots  . per  doz.,  .80 

Continental  Brand  Large  Lump  Laundry  Starch, 

50-lb.  boxes . per  lb.,  .03X 

5  or  10-box  lots . per  lb.,  .03X 

Babbitt’s  Bioarbonate  Soda,  Xs  in  25-lb.  boxes  .  .  per  lb.,  .0 5X 

These  Prices  for  This  Week  Only- 


5  or  10-box  lots . per  lb., 

Manufacturers  price  on  this  soda  for  25-box  lots  is  now  6c.  per 
lb. ,  making  the  above  figures  very  attractive  to  those  of  the  trade  who 
handle  this  popular  item. 

Glen  Rosa  Brand  Extra  Choice  New  Crop  Apricots, 
good  size  fruit  and  particularly  bright  oolor, 

25-lb.  boxes . per  lb., 

5  or  lO-box  lots . per  lb., 

Ivins’  Spiced  Wafers,  boxes  about  23  lbs.  with  26 

sample  packages  in  each  box  free . per  lb., 

This  is  one  of  the  nicest  cakes  on  the  market  and  we  are  anxious 
that  all  of  our  trade  should  give  them  a  trial ;  they  will  be  big  sellers 
with  you. 

Poland  Brand  Extra  Fancy  Maine  Corn,  fancy 
wrapper  label,  and  as  fine  quality  Maine  Corn 

as  there  is  put  into  cans,  2  dozen . per  doz., 

5  or  10-case  lots . per  doz., 

This  is  a  big  bargain  and  lower  in  price  than  it  can  be  bought  for 
future  delivery.  Corn  of  all  kinds,  in  our  opinion,  is  most  excellent 
property  and  will  undoubtedly  be  higher. 

New  No.  2  Norway  Mackerel,  230-250  fish  .  .  .  .  per  bbl.,  16 

'  X  bbls.,  100  lbs . per  %  bbl.,  8, 

X  bbls.,  50  lbs.,  blue  painted  tubs . per  %  bbl.,  4. 

New  No.  3  Norway  Mackerel,  315-335  fish  .  .  .  .per  bbl.,  16 

X  bbls.,  IOO  lbs . per  Y  bbl.,  8. 

X  bbls.,  50  lbs.,  blue  painted  tubs  ....  per  X  bbl.,  4. 
These  are  elegant  mackerel  to  sell  by  the  piece ;  they  run  very 
uniform  in  size.  These  goods  are  much  better  in  quality  than  new 
fish  were  at  this  season  last  year,  the  color  being  very  good. 

August  3rd  to  August  8th,  inclusive. 
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WRITE  FOR  "THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenae 


Phila.,  Pa, 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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the  merchants  of  small  towns  and 
cities? 

If  you  have  investigated,  and  are 
in  favor  of  parcels  post  legislation, 
will  you  please  tell  in  what  way  such 
legislation  would  benefit  the  small 
towns? 

Please  tell  what  class  of  business 
men  are  asking  for  this  legislation. 

A  failure  on  your  part  to  make  re¬ 
ply  might  lead  us  to  believe  that 
you  are  not  interested  in  the  above. 

Trusting  that  we  will  be  favored 
with  correspondence  from  you,  we 
beg  to  remain, 

Yours  very  truly 


*  *  * 


Many  letters  have  come  to  this 
office  the  tone  of  which  would  indi- 
;  :ate  a  great  interest  in  the  resolu¬ 
tion  passed  at  the  Boston  conven 
ion  commonly  known  as  the  “fixed 
price  resolution,”  some  of  which 
ire  congratulatory,  while  some 
others  contain  words  of  warning. 

A  part  of  one  of  the  letters  it 
seems  timely  to  quote  and  is  as  fol 
ows : — 


I  wish  you  would  consider 
whether  you  think  the  appointment 
of  a  committee  on  maintaining  re¬ 
tail  selling  prices  is  legal.  It  is 
my  opinion  that  the  appointment  of 
such  a  committee  and  any  acts 
done  by  such  a  committee,  is 
simply  repeating  what  the  druggists 
have  done,  and  which  resulted  in 
a  bad  mess.  If  the  duties  of  the 
committee  are  simply  to  create  sen¬ 
timent  in  favor  of  a  retail  selling 
price  and  not  directly  solicit  manu¬ 
facturers  to  establish  them  that 
might  be  another  matter,  but  any 
fixed  retail  price  on  interstate 
goods,  made  as  a  result  of  solici¬ 
tation  on  the  part  of  this  commit¬ 
tee  or  any  member  of  it,  is  of  course 
a  direct  violation  of  the  Sherman 
Anti-Trust  Law. 


Every  phase  of  this  question  has 
been  thoroughly  discussed,  and  is 
thoroughly  understood  by  the 
officers  of  the  association  and  the 
rommittee. 

There  is  no  mention  on  the  part 
if  either  the  officers  or  the  commit- 
ee  to  commit  any  act  contrary  to 

he  law. 

The  Sherman  anti-trust  law,  as 
:ited  in  the  letter  quoted,  is  thor¬ 
oughly  understood  and  every  pre- 
:aution  will  be  taken  to  prevent  any 
dotation  of  it. 

The  appointment  of  the  commit- 
ee,  a  part  of  which  committee  is 
"epresented  in  six  different  States, 
s  for  the  purpose  of  encour- 
xging  the  idea  and  creating  senti- 
nent. 


It  is  time  that  some  means  should 
oe  undertaken  to  impress  upon  the 
ninds  of  the  manufacturers  that  if 
hey  want  their  goods  handled  by 
egitimate  retail  grocers  they  must 
lave  protection  from  unscrupulous 
nerchants  who  will  advertise  15- 
-ent  goods  at  a  10-cent  price. 

I  have  within  the  last  few  days 
lipped  out  of  the  papers  advertise¬ 


ments  of  standard  goods  advertised 
for  considerably  less  than  cost  and 
have  mailed  them  to  the  manufac¬ 
turers  whose  goods  they  were. 


It  is  time  that  the  retail  grocer 


was  taking  a  vigorous  stand  against , 
such  methods,  and  impress  upon  the 
manufacturers  that  it  is  the  purpose  ! 
of  the  merchants  to  cease  being  j 
made  a  medium  through  which 
those  goods  are  carried  to  the  pub¬ 
lic  and  for  which  he  receives  no 


return  for  his  tabor. 

John  A.  Green, 

National  Secretary. 


Advertising. 


Does  the  average  merchant  realize 
the  full  scope  and  effect  of  the  adver¬ 
tising  we  are  doing?  Does  he  know 
that  our  advertising  is  laid  out  so  that 
it  reaches  and  has  an  influence  on  nine 
out  of  ten  of  all  the  families?  And  that, 
therefore,  we  are  thus  creating  for  him 
nine  prospective  customers  out  of  every 
ten  possible  customers? 

Does  the  merchant  realize  that  this 
advertising,  published  and  paid  for  by 
us,  is  exactly  as  if  it  was  advertising 
that  he  himself  had  published,  except 
that  it  is  free  to  him?  Does  he  realize 
that  this  advertising  in  a  way  is  as 
if  the  merchant  himself  had  issued  an 
advertisement  saying:  “Come  to  this 
store  for  Van  Camp’s  Pork  and  Beans 
and  for  Van  Camp’s  Milk?”  Has  the 
merchant  stopped  to  think  that  we  are 
advertising  a  “leader”  for  him?  The 
big  department  stores  often  advertise 
“leaders”  at  cost  to  get  people  into 
their  stores,  knowing  that  the  people 
will  buy  other  things  when  they  come. 
We  are  making  a  “leader”  for  the  mer¬ 
chant  that  not  only  costs  him  nothing 
for  the  advertising,  but  pays  him  a 
profit  when  he  sells  it,  and  if  we  can 
send  people  to  his  store  for  this  leader, 
lie  sells  not  only  this  article  advertised, 
but  other  articles. 

Does  the  merchant  realize  that  nine 
out  of  every  ten  of  the  heads  of  the 
families  in  the  cities,  that  are  reached 
by  this  advertising,  are  passing  his 
store?  Take  the  grocer’s  own  neigh¬ 
borhood,  for  instance,  with  nine  out 
of  ten  people  in  that  neighborhood  be¬ 
ing  readers  of  our  advertising  and  pass¬ 
ing  his  store  at  one  time  or  another. 

Does  he  realize  what  a  tremendous 
advantage  there  is  in  having  a  window 
display  of  advertised  goods,  which  in 
effect  says  to  these  nine  out  of  ten 
passers-by:  “Here  are  the  goods  that 
you  saw  described  in  the  paper.  I 
have  them.  Come  in  and  get  some.” 

Does  the  merchant  realize  to  its 
fullest  extent  the  powerful  influence 
which  is  exerted  upon  the  possible 
buyer  by  an  actual  sight  of  the  goods 
themselves,  that  have  been  so  fully  de¬ 
scribed  and  impressively  advertised  in 
the  papers?  If  he  does,  why  may  we 
not  expect  such  an  ideal  condition  as 
a  display  of  these  advertised  goods  in 
every  store?  The  benefit  in  increased 
sales  to  the  merchant  who  thus  displays 
them  is  almost  incalculable. 


Mail  Order  Houses  Indicted. 

The  Federal  Grand  Jury  ad¬ 
journed  during  the  week  after  hav¬ 
ing  returned  indictments  against 
twenty-nine  mail-order  houses, 
whose  alleged  illegal  profits  are 
said  to  have  been  between  four  and 
five  millions  of  dollars.  The  charge 
is  using  the  mails  to  defraud 


To  the  Trade: 


It  Cannot  Be  Too  Often 
Repeated  That,  in  Selling 


CEYLON 


TEA 


You  Should 


TEACH  THE  CUSTOMER 


How  to  Prepare  It. 


The  Superabundant  Life 
and  Vigor  of  the  Ceylon 
Plant  Give  Its  Leaves 


All  Tea  Properties 
In  High  Degree. 


3  to  5  Minutes’  Drawing 
With  Furiously  Boiling 
Water  Suffices  to  Obtain 
the 


Delicious  Aroma,  the 

Delicate  Flavor  and  the 


Invigorating  Tonic. 
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The  ease  with  which  the  retail 
grocer  can  usually  meet  and  over¬ 
come  the  mail- 
Competing  with  Older  and  adver- 

Schemes.  tising  schemes 

which  offer  vari¬ 

ous  goods  in  opposition  to  him  is 
shown  by  the  conditions  surround¬ 
ing  an  advertisement  which  ap¬ 

peared  last  week  in  the  New  York 
“Herald.”  It  occupied  about  one- 
third  of  a  column  and  was  as  fol¬ 
lows  : — 

WANTED — NEW  YORK 
AGENTS 

TO  SELL  GEORGIA 
PEACHES. 

I  propose  to  sell  the  entire  peach 
crop  of  one  of  the  best  Georgia 
peach  orchards — to  sell  it  direct — 
eliminating  the  broker  and  the  job¬ 
ber  and  the  big  retail  profit. 

That  means  peaches  at  a  great 
deal  less  than  usual  peach  deal¬ 
ers’  prices. 

The  regular  price  for  peaches  of  a 
crate  of  six  baskets  is  $3  (often 
$3-50). 

1  want  to  secure  a  number  of 
bright  young  men  and  women  in 
New  York  City  to  take  orders. 

I  will  deliver  to  your  customer 
by  express  a  regular-sized  crate  of 
.  six  baskets  for  $2.75  a  crate,  AND 
PAY  YOU  50  cents  of  that  for  each 
crate  order  you  secure. 

These  peaches  are  the  finest  in 
the  world,  the  celebrated  “Elberta,” 
a  big,  luscious  peach  with  a  sweet 
peachy  odor,  sweet  as  honeysuckle! 

And  the  peaches  are  tree-ripe — 
do  you  know  what  tree-ripe  means? 

Didn’t  you  ever  eat  a  ripe,  just 
picked  peach?  If  you  never  have,  a 
great  treat  is  in  store  for  you. 


There’s  the  same  great  difference  be¬ 
tween  my  tree-ripe  peaches  and  the 
green,  picked-to-be-shipped  sort  as 
there  is  between  the  creamy  rich 
milk  that  comes  from  the1  cow  and 
the  thin,  bluish  milk  generally  de¬ 
livered  in  the  cities — a  greater  dif¬ 
ference  than  there  is  between  fresh- 
laid  eggs  and  the  salted-down  cold- 
storage  sort. 

But  nothing  will  help  you  to  real¬ 
ize  what  “tree-ripe”  peaches  are  un¬ 
til  you  eat  them. 

Another  thing.  These  peaches 
are  picked  WITH  THE  DEW  ON 
THEM.  And  THE  SAME 
HOUR  loaded  on  an  ice-packed 
car  and  shipped  the  same  evening 
by  the  fastest  freight  to  New  York, 
and  then  delivered  by  express  THE 
SAME  DAY  to  the  homes  of  peo¬ 
ple  who  place  orders  for  these 
peaches. 

You  ought  to  have  no  trouble  in 
getting  TEN  peach  orders  a  day — 
that’s  $5  a  day  profit  for  you. 

YOU  GET  YOUR  PAY  IN  AD¬ 
VANCE. 

Agents  get  their  commission  in 
advance.  In  sending  your  orders, 
write  names  and  street  addresses 
plainly  and  deduct  your  commission 
for  each  order  sent,  and  remit  by 
express  money  order  or  registered 
letter  $2.25  for  each  crate  order  re¬ 
ceived. 

ADDRESS  G.  C.  EARLE, 

353  Third  St.,  Macon,  Ga. 

At  the  identical  time  this  adver¬ 
tisement  appeared,  these  very 
peaches — not  just  as  good,  but  the 
very  same — could  be  bought  whole¬ 
sale  at  $1.65  per  crate! 

How  easy  to  retail  them  in  crates 
in  competition  with  $2.75  is  obvious. 

The  trouble  with  the  average  re¬ 
tailer  is  that  instead  of  displaying 
this  advertisement  in  his  window, 
flanked  with  a  placard  reading  “I 
Have  These  Identical  Peaches  at 
$2,”  he  ignores  it  and  lets  himself 
and  his  trade  get  bitten. 


The  long  suit  of  Dr.  H.  W. 
Wiley,  chief  Government  chemist, 
is  talking  for  pub- 
Df.  Wiiey’«  Pr««chtnc  lication.  He  has 
and  Practice.  emitted  more 

reading  matter  on 
pure  food  subjects  than  any  other 
ten  men  in  the  United  States. 
Much  of  it  is  interesting,  though  a 
great  part  is  ill-considered  and  has 
had  to  be  subsequently  explained  or 
denied. 

Some  time  ago  Dr.  Wiley  ap¬ 
pointed  himself  a  committee  to  tell 
the  American  people  how  to  do  their 
summer  eating.  This  was  his  sug¬ 
gestion  : — 

Eat  one-fourth  less  in  summer 
than  in  winter.  Banish  all  alco¬ 
holic  beverages.  Eat  largely  of 
cooked  fruits  and  vegetables. 
Drink  nothing  below  60  degrees  in 
temperature  and,  drink  sparingly. 
Be  tareful  to  seek  the  society  of 
cheerful  friends.  Practice  modera¬ 
tion  in  open-air  exercises.  Don’t 
fret.  Don’t  worry. 

Shortly  after  this  was  widely  pub¬ 
lished,  one  of  Dr.  Wiley’s  friends, 


with  a  sense  of  humor,  caught  him 
eating  alone  in  a  Washington  res¬ 
taurant.  His  dinner  consisted  of 
two  large  crabs,  one  large  steak  and 
trimmings,  a  special  salad  and  sev¬ 
eral  mugs  of  musty  ale ! 

Thus  does  Dr.  Wiley  show  what 
he  thinks  of  his  rules,  and  the  gen¬ 
eral  public,  having  eaten  and  drunk 
much  of  the  abstemious  doctor  for 
the  last  three  years,  will  probably 
value  his  suggestions  just  about  as 
much  as  he  seems  to. 


The  “American  Grocer”  has  a 
way  of  appraising  chain-store  com¬ 
petition  which  the 

Underestimating  “Grocery  World 
One’s  Antagonist.  and  General  Mer¬ 
chant”  believes  to 
be  unphilosophical  and  wrong. 
Witness  this  recent  extract: — 

Eliminate  the  untrained  and  in¬ 
experienced  traders  and  have  single 
stores  operated  by  men  who  know 
the  grocery  trade,  as  well  as  the 
man  who  operates  a<  system  of  co¬ 
operative  units  and  the  death  knell 
of  the  chain  stores  will  have 
sounded.  They  do  not  and  cannot 
sell  the  general  line  of  groceries 
as  low  as  the  first-class  single  gro¬ 
cery  store. 

The  trouble  with  the  single  stores 
is  that  a  majority  of  them  are  not 
up  to  date.  More  than  three-quar¬ 
ters  are  deficient  in  service,  are 
not  notable  for  cleanliness  and  at¬ 
tractiveness.  Unless  a  reform  be¬ 
comes  general  the  number  of  chain 
stores  will  multiply,  but  if  the  re¬ 
tailers  wake  up,  study  the  situation, 
make  their  service  of  the  highest 
type,  organize  themselves  into  re¬ 
tail  grocers’  associations,  there  will 
be  no  room  for  trusts,  monopolies, 
chain  or  department  stores. 

In  other  words,  the  Acme  Tea 
Co.,  Philadelphia’s  largest  chain- 


XL VIII.— Choking  OIF  Bright  Men. 

Do  not  try  to  hold  a  bright  man 
down. 

The  manager  who  tries  to  keep 
a  bright  man  from  discovering  his 
own  ability  is  making  a  very  grave 
mistake.  The  man  with  ability  does 
not  need  to  be  told  that  he  has  it, 
and  even  if  told  that  he  does  not 
have  it  is  still  not  convinced.  Many 
men  feel  that  they  have  far  greater 
ability  than  they  really  possess,  but 
very  few  possess  more  than  they 
think  they  have. 

When  a  bright  and  ambitious 
man  finds  that  his  manager  is  op¬ 
posed  to  his  progressing,  it  natu¬ 
rally  makes  him  feel  that  the  man¬ 
ager  is  selfish  and  not  worthy  of  the 
good  efforts  which  have  been  given 


store  concern,  operating  184  stores 
selling  for  cash,  doing  all  its  book 
keeping  under  one  roof,  and  mon 
important  than  all,  buying  in  car 
load  lots,  “does  not  and  cannot  sel 
the  general  line  of  groceries  a- 
cheap  or  low  as”  the  single  ston 
which  buys  one  case!  Granting  a 
it  must  be  that  the  Acme  Tea  Co 
buys  carloads  cheaper  than  the 
single  storekeeper  buys  single  cases 
what  then  is  to  prevent  it  from  sell 
ing  as  cheap  if  not  cheaper! 
Pleavier  selling  expenses?  There 
are  no  heavier  selling  expenses — 
rather  the  reverse — for  if  eacl 
chain-store  needs  a  manager,  sc 
must  every  single  store  have  a  head 
If  then  the  chain-store  admittedly 
buys  cheaper,  and  has  no  heaviei 
selling  expenses,  it  ought  to  be  per¬ 
fectly  obvious  that  it  can  at  leasl 
sell  as  cheaply  as  the  single  store 
and  ought  to  sell  more  cheaply.  1 1 
the  “American  Grocer”  can  gel 
around  that  reasoning,  we  should  be 
interested  to  have  it  do  so. 

It  is  perfectly  true  that  man) 
single  stores  are  behind  the  time? 
and  that  they  could  get  along  bet¬ 
ter  were  they  to  open  their  eyes 
But  it  is  nonsense  to  attempt  to  de¬ 
lude  any  single  line  storekeeper — 
unless  he  be  a  co-operative  buyer— 
into  the  belief  that  the  chain-store 
“does  not  and  cannot”  sell  grocer¬ 
ies  as  cheaply  as  he  does. 


Nearby  squash  is  glutted  and 
sells  at  10  cents  per  basket.  The 
demand  is  poor. 


freely  in  the  past.  This  rapidly! 
makes  a  poor  man  out  of  a  good 
one  if  he  remains  long  under  the 
same  management. 

The  manager  who  gets  every¬ 
thing  out  of  his  most  competent 
men  is  the  one  who  is  broad  enough 
to  help  lift  each  and  every  one  of 
them  to  better  things.  He  may  lose 
a  man  every  little  bit  by  helping! 
him  to  a  better  place  than  he  can 
himself  offer,  but  his  reputation  will 
be  such  among  the  ambitious  men 
in  his  line  of  work  that  he  is  sure 
to  have  plenty  of  applications  al-; 
ways  on  file  of  young  men  whe 
recognize  the  fact  that  a  position 
under  him  means  an  opportunity  to) 
advance  to  the  better  things  when¬ 
ever  they  are  competent.  F.  A.  P. 


Two-Minute  Sermons  for  the  Retail 

Grocer 
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Much  has  been  recently  said 
about  the  ethics  of  substitution. 

The  manufacturer  who  adver- 
tises  believes  that  when  he  has  in¬ 
spired  through  his  advertising  an 
order  for  his  goods  upon  the  retail 

3 merchant,  the  latter  is  in  honor 
bound  to  fill  it,  whether  he  wishes 
to  do  so  or  not. 

My  personal  contention,  and  the 
|  principle  which  this  paper  stands 
for,  is  that  the  retailer  has  the 
clearest  right  to  avoid  the  sale  of 
unprofitable  goods  in  every  honor¬ 
able  way,  and  that  the  manufac¬ 
turer,  by  advertising  to  the  con¬ 
sumer,  has  not  placed  upon  the  re¬ 
tailer  the  slightest  obligation  to  fill 
his  orders,  or  to  have  anything  to  do 
with  him  in  any  way  whatever. 
The  incidental  suggestion  has  been 
that  the  manufacturer  could  make 
the  retailer  not  only  willing  but 
anxious  to  fill  his  advertising  orders 
by  seeing  that  those  orders  paid  a 
profit. 


Notwithstanding  all  that  is  said 
above,  there  is  a  way  to  substitute 
and  a  way  not  to. 

One  day  last  week  I  went  into  a 
stationery  store  to  buy  a  box  of 
Collins’  ink  eraser.  This  is  a  prepa¬ 
ration  of  acids,  sold  in  a  set  of  two 
bottles,  for  removing  ink.  It  is  the 
greatest  thing  I  ever  used.  A  touch 
of  No.  i  acid,  cleanly  blotted  off, 
then  a  touch  of  No.  2  and  the  ink 
is  gone.  It  is  an  extremely  well 
known  preparation — banks  and 
business  houses  have  used  it  for 
years — and  the  manufacturer,  I  am 
told,  has  grown  so  independent 
that  he  doesn’t  care  much  whether 
the  dealer  makes  any  profit  or 
not. 

That  has  very  properly  led  many 
dealers  to  throw  out  the  Collins 
product  and  stock  another  which  I 
will  call  Smith’s.  Smith’s  is  got¬ 
ten  up  much  like  Collins’ — two  bot¬ 
tles  in  a  pasteboard  box,  but  it 
doesn’t  do  the  work.  It  turns  the 


paper  yellow  and  doesn’t  take  all  the 
ink  out.  I  had  used  it  and  I  knew 
all  about  it. 

The  salesman  said  he  had  Collins’ 
remover,  but  he  wanted  to  show  me 
something  much  better.  Then  he 
produced  a  box  of  Smith’s,  and  was 
well  along  in  a  eulogy  of  it  when  I 
interrupted  him. 

“I  wouldn’t  have  that  for  a  gift,” 
I  said,  “I  want  Collins’ 

“I  was  only  tellin’  you,”  he  said 
sullenly,  but  he  retired  Smith’s  and 
wrapped  up  Collins’. 

The  man  who  substitutes  with  a 
poorer  article,  no  matter  how  justi¬ 
fiable  his  motive,  is  committing  such 
an  egregious  folly  that  words  can 
scarcely  characterize  it  fitly. 
Rather  than  substitute  in  that  way, 
never  substitute  at  all. 

Suppose  I,  not  knowing  how  poor 
Smith’s  remover  was,  had  bought 
it  on  the  storekeeper’s  say-so.  It 
would  have  proven  highly  unsatis¬ 
factory — what  would  my  opinion  of 
the  dealer  have  been?  Would  I 
have  trusted  him,  again?  Would  I 
have  bought  anything  of  him  that  I 
didn’t  need  to? 

On  the  contrary,  I  would  have 
religiously  believed  everything  I 
saw  printed  from  then  on  in  manu¬ 


facturers’  advertisements  as  to  the 
tendency  of  retail  dealers  to  substi¬ 
tute  inferior  articles  because  they 
pay  more  profit. 

I  say  again,  substitution  in  order 
to  escape  the  sale  of  unprofitable 
goods  is  honest,  legitimate  and, 
more  than  that,  imperatively  neces¬ 
sary  as  a  means  of  self-preservation. 
But  never  with  poorer  goods — a 
thousand  times  no ! 

E.  J.  B. 


State  Pure  Food  Men  to  Meet. 

One  of  the  most  important  food 
conferences  that  have  thus  far 
taken  place  will  occur  on  the  31st 
of  the  current  month  at  Mackinac 
Island,  at  the  northern  end  of  Lake 
Michigan,  when  the  representatives 
of  the  State  Dairy  and  Food  De¬ 
partments  will  hold  their  conven¬ 
tion.  Both  in  the  importance  of  the 
subjects  to  be  discussed  and  in  the 
character  of  the  personnel  present, 
it  is  thought  that  this  meeting  will 
outrank  any  similar  meeting  of  the 
sort  that  has  occurred  for  a  good 
while  past.  About  100  persons  are 
expected  to  attend  as  delegates,  and 
among  these  will  be  several  repre¬ 
sentatives  of  the  Department  of 
Agriculture  at  Washington. 


More  Customers = How  YOU  Can  Get  Them 

By  selling  your  customers  goods  of  such  quality  that  they  will  tell  their  friends  about  them,  and  those  friends  will  come 
to  you  to  buy  those  goods. 

The  housewife  who  insists  upon  the  highest  quality  is  the  customer  ivho  will  give  you  the  most  profitable  trade. 

She  will  buy  more  than  others. 

She  will  pay  better  prices  than  others. 

We  are  spending  thousands  of  dollars  in  our  advertising  and  telling  the  housewives  of  this  country  the  quality  and  con¬ 
venience  of 


Meats 


*  -  / 


to  help  you  cultivate  the  trade  that  is  worth  most  to  you — trade  that  is  attracted  and  held  by  quality. 

Keep  Veribest  Meats  prominently  displayed  on  your  shelves  and  with  a  little  effort  you  will  be  pleased  with  the  results. 


ARMOUR  W*  COMPANY 

oT  To 
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Sizzling  in  New  York  State.  Sugar 
Products  Advance.  Small  Items  of 


Food  Law  Enforcement 
Declines  While  Corn 
New  York  News. 

Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

New  York,  N.  Y.,  July  31,  1908 

Sample-taking  is  the  order  of  the 
day  in  the  food  trade,  both  whole¬ 
sale  and  retail.  Inspectors  of  vari¬ 
ous  kinds  are  collecting  multitudes 
of  samples  and  the  dealers  are  get¬ 
ting  quite  used  to  the  visits  of  men 
representing  Federal,  State  and 
municipal  authority.  The  action  of 
the  Federal  Bureau  of  Chemistry 
in  delegating  to  local  Boards  and 
officers  the  duty  of  collecting  sam¬ 
ples  has  added  to  what  was  already 
a  most  active  campaign  and  is  ex¬ 
pected  to  systematize  the  work  by 
bringing  the  local  authorities  into 
co-operation  with  the  Federal  rep¬ 
resentatives. 

Much  interest  was  awakened  by 
the  announcement  sent  to  people  in 
the  trade  by  the  T.  A.  Snider  Co. 
to  the  effect  that  all  its  ketchup  and 
chili  sauce,  packed  the  coming  sea¬ 


son,  would  be  prepared  without  a 
preservative  and  would  be  sold  with 
the  usual  guarantee  against  fer¬ 
mentation. 

The  company’s  New  York  rep¬ 
resentative,  J.  T.  Austin,  said  that 
several  thousand  cases  of  goods 
were  prepared  without  preserva¬ 
tives  in  the  past  season  and  have 
not  caused  the  slightest  trouble  in 
the  trade.  The  claim  is  made  that 
the  food  so  prepared  by  the  com¬ 
pany  kept  its  natural  flavor  and 
color  better  than  goods  prepared  in 
which  a  little  benzoate  was  used  ac¬ 
cording  to  the  old  process. 

*  *  * 

A  number  of  letters  defending  the 
use  of  borax  and  other  preserva¬ 
tives  have  appeared  in  papers  here 
over  the  signature  of  H.  TI.  Lang- 
don,  and  the  papers  have  referred 
to  him  as  a  recognized  food  expert. 
Several  days  ago  one  of  the  papers 
in  printing  a  letter  from  Mr.  Lang- 


don  took  occasion  to  say  that  he  is 
located  in  the  office  of  the  Pacific 
Borax  Co.  and  writes  in  its  interest. 
It  was  added  that  it  would  be  bet¬ 
ter  for  the  company  to  make  its 
statements  openly  rather  than  to 
have  them  apparently  come  from  an 
individual.  It  was  also  said  that 
Mr.  Langdon  represents  the  com¬ 
pany’s  legislative  interests  in  Wash¬ 
ington. 

*  *  * 

At  the  jobbing  houses  it  is 
learned  that  the  buyers’  excursions 
are  already  making  themselves  felt 
in  the  grocery  as  in  other  lines  of 
trade,  bringing  in  many  retailers 
who,  even  if  they  do  not  place 
orders,  at  least  call  on  their  jobbers. 
The  grocery  jobbers  do  not  expect 
to  get  any  considerable  trade  as  a 
direct  result  of  these  excursions,  in 
this  respect  the  trade  being  different 
from  some  others.  But,  anyway, 
the  jobber  is  always  glad  to  have 
retailers  call  and  look  over  the  es¬ 
tablishment. 

*  *  * 

Schieffelin  &  Co.  and  other  im¬ 
porters  of  bay  rum  have  united  in 
a  protest  against  the  action  of  the 
Treasury  Department  in  restoring 
the  internal  revenue  tax  of  $1.10 
per  proof  gallon.  The  importers  j 


claim  that  they  have  bought  ahea< 
largely  and  have  already  takei 
orders  for  the  sale  of  much  of  wha 
they  have  agreed  to  import,  in  th 
expectation  that  there  would  be  ni 
change  in  the  Government’s  regu 
lations.  To  add  a  duty  now,  afte 
the  sales  have  been  made,  it  i 
argued,  would  be  most  unjust  to  th< 
importers,  as  it  would  mean  a  los' 
to  them  of  the  entire  amount  of  th< 
duty  on  all  of  the  future  contract 
to  which  they  may  be  held. 

L.  H.  Hobby,  Jr.,  as  attorney  foi 
importing  companies,  sent  on  thei 
protest  to  the  department  at  Wash 
ington.  It  is  stated  that  if  the  de 
partment  does  not  recede  from  it 
position  then  the  importers  will  pu 
up  as  stubborn  a  contest  as  the} 
can  in  the  courts. 

One  of  the  reasons  why  the  ta> 
was  restored,  according  to  a  report 
is  that  there  seemed  to  the  Govern 
ment  officials  to  be  danger  tha 
liquor  dealers  might  rectify  the  ba} 
rum  and  sell  it  for  drinking  pur 
poses. 

*  *  * 

Most  of  the  sugar  refining  com 
panies  announced  Tuesday  a  reduc 
tion  in  price  of  10  points  to  5.2c 
cents,  less  1  per  cent,  for  cash 


Your  Trade  Want  These 


Try  a  few  1 /ITA  sardines  on  trade  that’s  been 
used  to  French  or  domestic  and  you’ll  find  the 
people  taking  them  with  keen  relish. 

No  fish  tastes  like  fish  packed  in  Norway. 
First,  the  fish  itself  is  different — firmer  and  tend¬ 
erer  and  a  more  pronounced  flavor.  Second,  the 
packing  is  different — these  fish  are  hand-packed  in 
pure  olive  oil.  They  have  a  most  delicious  flavor. 


F.  H.  PHILLIPS  &  CO.,  444-446  Greenwich  Street,  NEW  YORK 


Here's 

Your 

Gain 


What  do  you  lose  by  handling  the  Ohio  Blue  Tip  Safety  Matches? 
Not  only  do  you  lose  nothing,  but  you  gain  the  increased  satisfaction  of 
your  patrons  and  81  per  cent,  profit  for  yourself. 

This  match  is  surer,  safer  and  more  reliable  than  any  other  double  tip 
match  made.  No  consumer  once  acquainted  with  it  ever  willingly  takes 
another.  All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  sad  Warehouse,  411  Marshall  Street 


It  Has  Never 


been  disputed  that  Fels-Naptha  soap  is  a  distinct  Leader.  The 
creation  of  this  leadership  by  quality  is  an  old  story.  The  main¬ 
tenance  of  that  quality  is  a  promise  that  we  stand  by. 

And  the  demand  for  Fels-Naptha  grows  so  steadily  that 
any  grocer  may  profitably  stock  the  soap,  and  rely  on  it  as 
an  aid  to  his  other  sales. 
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Federal  Sugar  Refining  Co. 
nt  to  5.15  cents.  The  recent  de¬ 
line  in  the  market  for  raw  sugar 
!  /as  given  as  one  of  the  causes  of 
he  reduction  in  the  refined  prod- 
ct. 


On  the  same  day  an  advance  of 
o  points  was  made  by  the  Corn 
’roducts  Co.  on  glucose  and  starch 
■ecause  of  the  high  price  of  corn. 


*  ^  * 


Bankruptcy  proceedings  were  be- 
rnn  Monday  against  William  Tan- 
lenbaum,  a  grocer  at  1101  Third 
1  venue.  It  was  alleged  by  several 
>f  his  creditors  that  in  the  early  part 
>f  the  month  he  transferred  part  of 
fis  property  to  three  wholesale  gro- 
:ery  companies  for  the  purpose  of 
jiving  them  a  preference,  these 
‘.ompanies  being  Austin,  Nichols  & 
Jo.,  R.  C.  Williams  &  Co.,  and  See- 
nan  Bros.  It  was  further  alleged 
hat  the  stock  now  on  hand  is  not 
,vorth  more  than  $500  and  that  Mr. 
Tannenbaum  had  not  been  at  the 
store  in  several  days.  The  petition¬ 
ing  creditors  were  Allan  F.  Cook, 
who  has  a  claim  for  $299;  F.  E. 
Rosebrock  &  Co.,  $298;  Win.  I. 
Young  &  Co.,  $556. 

The  court  appointed  Albert  Falck 
receiver.  Mr.  Tannenbaum  began 
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Two  Points  of  View 


business  18  months  ago,  coming 
here  from  Washington,  D.  C. 

^ 

Libby,  McNeill  &  Libby  are  now 
represented  in  Brooklyn  by  F.  W. 
Leache,  formerly  with  the  Diamond 
Match  Co. 

>J;  >Ji 

In  a  statement  sent  out  by  the 
Executive  Committee  of  the  New 
York  State  Retail  Grocers’  Associ¬ 
ation  urging  all  members  who  can 
do  sa  to  attend  the  annual  conven¬ 
tion  in  Jamestown  August  10th  to 
13th,  they  are  reminded  that  the 
meeting  is  for  their  benefit  and 
that  the  expense  of  attending  will 
be  nothing  to  the  benefits  received. 
They  are  further  asked  to  go  and 
help  in  making  the  convention  a 
success  and  not  to  sit  back  for  the 
purpose  of  criticising  and  saying 
that  the  State  Association  never 
does  anything. 

*  *  * 

Secretary  A.  H.  Beckmann,  of 
the  Wholesale  Grocers’  Associa¬ 
tion,  this  week  sent  out  his  letter 
urging  all  members  to  stand  by  the 
jobbers’  form  of  contract  in  buying 
dried  fruit.  The  packers  are  trying 
to  book  orders  on  the  form  of  con 
tract  for  which  they  have  been 
fighting.  Fred.  A.  McGill. 


THE  CUSTOMER 

finds  that  ham  or  bacon  or 
dried  beef  sliced  on  the 

American  Slicing  Machine 

Goes  further. 

Looks  better. 

Cooks  better. 

Tastes  better. 

Is  fresh  sliced  and 
just  the  right  thick¬ 
ness. 

That’s  why  she  trades  at 
the  store  that  has  the  machine. 


THE  RETAILER 

finds  that  by  using  the 

American  Slicing  Machine 

he  can 

Save  labor. 

Save  waste. 

Save  packer’s  profits 
on  tinned  goods. 

Give  more  slices  for 
the  money. 

Get  all  the  trade  of 
his  locality  in  this 
line. 

Th&.t’s  why  9000  mer¬ 
chants  say  it’s  the  best  invest¬ 
ment  they  ever  made. 


Our  catalogue  and  booklet  are  free. 

Under  our  easy  payment  plan  the  machine  more  than  pays 
for  itself  as  you  go  along. 

A  card  will  bring  you  particulars. 

AMERICAN  Slicing  Machine  Company 

54  Fifth  Avenue,  Chicago 


LEGAL  DEPARTMENT. 


Question:  V.  H.,  Washington, 
D.  C. — I  would  like  the  following 
question  answered  through  the  col¬ 
umns  of  your  paper:  In  drawing  up 
a  deed  of  trust  is  it  necessary  to 
have  a  notary  where  you  have  two 
witnesses  to  the  signature,  or  the 
signer  admits  in  the  presence  of  the 
witnesses  his  signature  ? 

Answer. — Where  there  are  two 
witnesses  to  a  deed  of  trust,  it  is 
not  absolutely  necessary  to  have 
the  grantor’s  signature  also  ac¬ 
knowledged  before  a  notary,  but  it 
is  usual  to  do  it,  and  in  my  judg¬ 
ment  is  much  the  better  way.  If 
the  two  witnesses  should  die  or  re¬ 
pudiate,  for  any  reason,  their 
names,  there  might  be  some 
trouble  to  prove  the  deed.  Where 
the  acknowledgment  bears  a  nota¬ 
ry’s  seal,  however,  the  position  is 
much  stronger  and  safer. 

Question:  *  *  *,  Pa. — Several 
months  ago  I  purchased  the  stock 
and  fixtures  of  a  grocery  store,  pay¬ 
ing  for  all  $900  in  cash,  and  a  bal¬ 
ance  of  $121.75,  in  a  note  at  six 
months.  The  representation  upon 
which  I  purchased  was  that  the 
business  was  doing  $300  a  week, 
whereas  the  first  week  after  I  went 
,  in  the  business  amounted  to  only 


$200,  on  which  I  was  unable  to 
make  expenses.  To  save  getting  in 
debt,  I  sold  the  stock  and  fixtures 
and  removed,  taking  the  money  re¬ 
ceived  from  the  sale  to  pay  back 
grocery  bills,  which  took  all  I  had. 
I  am  now  unable  to  meet  the  note. 
Can  there  be  any  action  against  me 
for  selling  the  property  before  pay¬ 
ing  the  note?  I  own  nothing  but 
household  furniture.  The  note  was 
discounted  with  a  bank. 

Answer. — The  answer  to  this 
question  depends  on  whether  this 
correspondent  was  given  a  bill  of 
sale  covering  all  the  stock  and 
fixtures.  If  he  did,  title  to  them  all 
vested  in  him  and  he  had  a  perfect 
legal  right  to  sell,  regardless  of 
the  note.  If  on  the  contrary  he  re¬ 
ceived  a  bill  of  sale  for  only  a  por¬ 
tion  of  the  stock  and  fixtures,  the 
balance  being  held  by  the  seller  as 
security  for  the  payment  of  the 
note,  he  had  no  right  to  sell  the 
portion  that  was  withheld,  because 
it  was  not  his.  He  of  course  could 
have  sold  the  rest. 

If  this  correspondent  was  led  to 
buy  this  business  upon  a  representa¬ 
tion  that  it  was  doing  $300  a  week, 
where  as  a  matter  of  fact  it  was 
only  $200  a  week,  he  has  an  action 
against  the  seller  for  false  pre¬ 
tense. 


THE 

HIGH-WATER  MARK 

in  Low-waiter  Times 

That’s  the  record  of 

SHREDDED  WHEAT 

to  August,  1908. 

While  other  cereal  concerns  have  cut  down  advertising  and 
show  a  decreased  business,  Shredded  Wheat  is  advertising  more 
extensively  than  ever  and  shows  an  increase  in  sales  of  many 
thousand  cases  over  the  sales  for  corresponding  months  of  1907. 

The  reason?  You  know  it  if  you  know  Shredded  Wheat. 
No  other  cereal  food  can  match  it  for  strength-giving,  body-build¬ 
ing  material,  for  economy,  or  for  wide  culinary  uses. 

No  other  grocer  makes  a  larger  profit  on  Shredded  Wheat 
than  YOU  do — no  “deals,”  no  premium^,  no  “sugar,”  no  bribes. 
The  same  old  policy — A  Square  Deal  for  a  Square  Dealer. 

The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 
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WE  HAVE  INTERESTING  PRICES  ON 


THE  GROCERY  MARKETS 


Galvanized  Wash  Tubs 

"  AND  '  " 

Galvanized  Water  Pails 


And  will  be  pleased  to  Have  your  orders. 


JAMES  M.  VANCE  G  CO. 

Wholesale  Hardware 

211  and  213  Market  St.,  Philadelphia. 


Successful  stores  during 
the  summer  months,  in 
every  line  of  trade,  are 
the  ones  that  do  what 
they  can  to  make  their 
customers  cool  and  comfortable.  It  stands  to  reason  that  peo¬ 
ple  who  buy  groceries  will  purchase  from  the  stores  that  con¬ 
sider  their  comfort.  What  are  you  doing  toward  making  your 
place  of  business  look  inviting? 

ELECTRIC  FANS  not  only  make  the  atmosphere  toler¬ 
able,  but  they  also  drive  out 
flies  and  insects.  For  rates 
and  estimates  consult 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 

Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDINQ 

COSHOCTON,  OHIO 


The  Philadelphia  Electric  Co. 

ioth  and  chestnut  Sts. 


Summer  Sales 


Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  &  CO. 

,  Maker*  of  Soap*  of  Merit 

Philadelphia,  Pa. 

Eitabliahed  1877. 


Tea. 

As  to  spot  demand,  the  tea  mar¬ 
ket  is  exceedingly  quiet.  There  is 
simply  the  usual  summer  demand, 
possibly  smaller  this  year  than 
usual.  New  teas,  with  the  excep¬ 
tion  of  greens,  are  practically  all 
higher  than  last  year  and  com¬ 
paratively  firm.  Formosas  are  cost¬ 
ing  more,  and  the  standard  grade  of 
Japans,  which  only  a  few  years  ago 
cost  to  import  13  cents,  and  last  year 
17JJ  cents,  is  this  year  priced  by  the 
growers  at  20  cents.  The  ostensible 
reason  is  the  reduction  of  the  sup¬ 
ply  available  for  the  United  States. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  is  still  very  stupid.  Both 
actual  and  options  are  unchanged 
in  price  and  the  demand  is  very 
narrow  and  light.  The  entire 
transactions  in  the  speculative  side 
of  the  coffee  market  is  confined  to 
sales  by  actual  holders  of  coffee, 
against  their  holdings,  and  buying 
in  by  the  syndicate  to  support  the 
market.  There  is  practically  no 
buying  for  outside  investment,  and 
none  can  be  expected  as  long  as  the 
valorization  surplus  hangs  over  the 
market.  The'  Brazilian  plan  of 
cornering  the  market  is  still  being 
attacked  in  European  financial 
circles.  Mild  coffee  is  steady  and 
unchanged,  Java  and  Mocha  same. 

Sugar. 

The  sugar  market  is  in  a  con¬ 
siderably  unsettled  condition.  All 
refiners  declined  refined  10  points 
during  the  week,  and  the  Federal 
dropped  5  points  further,  but  later 
in  the  week  advanced  to  a  parity 
with  the  others.  The  decline  was 
caused  by  weakness  in  raws,  which 
in  turn  was  caused  by  large  sup¬ 
plies  and  lack  of  demand  from  re¬ 
finers.  Later  in  the  week,  however, 
the  European  raw  market  advanced 
slightly,  though  not  enough  to  cause 
any  strong  likelihood  of  any  ad¬ 
vance  in  refined.  The  demand  for 
refined  sugar  is  just  now  at  a  lull, 
but  should  revive  again  about  the 
middle  of  August. 

Syrup  and  Molasses. 

Glucose  advanced  another  10 
points  during  the  week,  which  is 
the  second  advance  of  that  fraction 
within  a  month.  As  a  result,  com¬ 
pound  syrup  in  bulk  advanced  2 
cents  per  gallon  during  the  week. 
No  advance  was  made  in  tinned 
syrup,  but  this  may  come  later. 
The  demand  for  compound  syrup  is 
fair.  Sugar  syrup  is  in  good  de¬ 


mand,  largely  for  export  and  for 
speculation.  Prices  are  unchanged. 
Molasses  is  unchanged  and  dull. 

Fish. 

The  demand  for  mackerel  is  very 
fair.  Irish  mackerel  are  slightly 
firmer,  but  there  is  no  actual  change 
in  any  grade.  Cod,  hake  and  had¬ 
dock  are  dull  and  unchanged. 
Domestic  sardines  are  unchanged 
in  price  and  in  fair  demand.  French 
sardines  are  much  lower  than  they 
were  and  getting  nearer  to  a  rea¬ 
sonable  basis.  The  demand  for 
Norwegian  sardines  is  much  im¬ 
proved,  prices  being  unchanged. 
Salmon  is  unchanged  and  in  moder¬ 
ate  demand.  Prices  on  new  sock- 
eye  salmon  will  probably  be  named 
in  a  couple  of  weeks,  but  new 
Alaska  salmon  prices  will  not  be* 
along  till  later.  Red  Alaska  salmon 
now  commands  $1.45  in  the  East(1 
which  is  a  high  price.  New  red  will! 
probably  open  somewhat  less. 

Canned  Goods. 

Tomatoes  are  unchanged  from 
last  week,  both  as  to  spot  and  fu¬ 
ture.  The  rains  in  the  producing 
sections  have  helped  prospects 
much,  but  the  market  still  shows 
a  little  strength.  Spot  tomatoes 
are  scarce  and  steady.  A  few  new 
tomatoes  have  been  packed,  but  not 
enough  to  amount  to  anything., 
Corn  has  also  been  helped  a  little 
by  the  rains,  although  a  part  of  the 
damage  cannot  be  recouped.  Hold¬ 
ers  have  been  a  little  more  willing 
to  sell  since  the  drought  broke,, 
however.  Peas  are  dull  and  un-i 
changed.  Peaches  are  unchanged! 
in  price  and  in  light  demand.  Pack¬ 
ing  will  begin  in  a  few  weeks,  and1 
prospects  are  good.  Apples  are, 
about  unchanged  and  demand  light., 
California  canned  goods  show  no 
change  whatever,  demand  light. 
The  packing  of  small  Baltimore' 
canned  goods  is  proceeding  un¬ 
eventfully,  demand  being  light. 

Dried  Fruits. 

Prunes  are  unchanged,  but  stillj 
firm,  and  the  outlook  is  for  possibly 
higher  prices.  Santa  Clara  futures 
are  still  held  at  4  cents,  outside 
prices  33C  to  3  cents,  all  these 
figures  representing  the  basis  price.! 
The  demand  both  for  spot  and  fu-j 
ture  is  light.  Peaches  have  ad¬ 
vanced  1  cent  per  pound,  due  to  the 
heavy  demand  at  the  very  low 
price  which  the  market  reached  al 
week  or  so  ago.  Apricots  also  show, 
an  advance.  The  demand  is  fair.! 
Raisins  are  not  improved  at  all,  and 
the  demand  is  light.  Currants  are 
unchanged  and  dull.  New  currants 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
he  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
nd  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
everal,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
irobably  every  one  of  whom  has  some  technical  knowledge  of  win- 
low-dressing.  What  we  want  is  articles  clearly  describing  window 
lisplays  that  can  be  made  by  the  average  retailer ;  not  necessarily  new 
,r  original — in  fact,  those  which  have  been  used  successfully  are 
lerhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
verage  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
hould  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
Irawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
not  pencil). 


ire  booked  for  August  shipment  at 
ibout  cent  above  the  price  of 
)ld  fruit.  Other  dried  fruit  dull 
md  unchanged. 

Beans  and  Peas. 

Domestic  pea  beans  are  un¬ 
hanged  and  dull,  imported  steady 
md  slightly  higher.  Marrows  are 
juoted  about  $2.35,  demand  fair. 
California  limas  are  unchanged  on 
;pot,  but  to  come  forward  rule 
slightly  lower  than  spot.  The  cle- 
nand  is  good.  Split  peas  are  in 
ictive  demand  at  firm  and  un¬ 
changed  prices.  Other  grades  of 
dried  peas  are  unchanged,  firm  and 
quiet. 

Butter. 

The  butter  market  is  steady  and 
unchanged.  There  is  a  very  active 
demand  for  fancy  butter,  but  under 
grades  meet  with  slow  sale  at  regu¬ 
lar  prices.  The  bulk  of  the  receipts 
are  now  showing  heat,  and  the  per¬ 
centage  of  fine  butter  is  very  light. 
For  the  season  the  make  is  very 
good,  and  prices  are  likely  to  re¬ 
main  unchanged  for  a  week  at  least. 
Nearby  butter  is  scarce  and  meets 
a  ready  sale  at  unchanged  prices. 

Eggs. 

The  egg  market  is  firm  at  an  ad¬ 
vance  of  1  cent  per  dozen.  The  re¬ 
ceipts  are  showing  hot  weather  de¬ 
fects  and  must  be  sold  at  conces¬ 
sions.  The  production  is  about 
normal  and  no  radical  change  in 
price  is  looked  for  during  the  week. 

Cheese. 

The  cheese  market  is  firm  and 
unchanged,  both  for  consumption 
and  speculation.  The  quality  of  the 
cheese  arriving  is  very  fine  and  the 
supply  of  under  grades  is  scarce 
and  is  selling  very  close  to  the  price 
1  of  the  best  cheese.  The  market  is 
healthy  and  gives  no  sign  of  any 
!  change  for  the  week. 


Provisions. 

All  cuts  of  smoked  meats  are  firm 
and  unchanged.  Both  regular  and 
skinback  hams  meet  with  a  ready 
sale  and  are  closely  sold  up.  Pure 
and  corhpound  lard  are  unchanged 
and  the  market  is  very  firm.  Bar¬ 
rel  pork  is  firm  at  an  advance  of  50 
cents  per  barrel  above  a  week  ago. 
Dried  beef  shows  an  advance  of  2 
cents  per  pound.  Canned  meats  are 
unchanged.  If  the  receipts  of  hogs 
continue  light,  there  will  likely  be 
higher  prices  on  all  hog  products. 

Green  Fruit. 

Bananas,  firsts,  $1.25  to  $1.50  per 
bunch;  8-hands,  $1  to  $1.25  per 
bunch  ;  7-hands,  75  to  90  cents  per 
bunch ;  6-hands,  50  to  60  cents  per 
bunch,  demand  slow ;  lemons,  $2.75 
to  $4.25  per  box,  demand  fair  to 
good;  limes,  80  cents  to  $1  per  100, 
demand  fair  to  good;  California 
oranges,  $4.75  to  $5.50  per  box,  de¬ 
mand  fair;  pineapples,  $2.50  to 
$3-5°  Per  crate,  scarce  and  fair  de¬ 
mand. 

Produce. 

Potatoes,  50  to  60  cents  per  bas¬ 
ket,  demand  slow ;  sweet  potatoes, 
$1.25  per  basket,  demand  good; 
Jersey  onions,  40  to  50  cents  per 
basket,  demand  good ;  cabbage, 
Savoy,  75  cents  per  barrel ;  Pennsyl¬ 
vania,  $1.25  per  barrel;  Jersey,  25 
cents  per  basket,  demand  poor; 
beets,  2  to  2J2.  cents  per  bunch,  de¬ 
mand  fair ;  carrots,  2  to  2]/2  cents 
per  bunch,  demand  fair ;  yellow  and 
white  turnips,  25  cents  per  basket, 
demand  fair ;  York  State  peas,  $1  to 
$1.25  per  basket,  demand  fair; 
string  beans,  green  and  wax,  75 
cents  to  $1  per  barrel,  demand 
good ;  cucumbers,  20  to  30  cents  per 
basket;  pickle  cucumbers,  40  to  50 
cents  per  basket,  demand  fair ; 
squash,  10  cents  per  basket,  demand 


fair;  eggplants,  25  to  30  cents  per 
basket,  demand  fair;  York  State 
salad,  $1.50  to  $1.75  per  box.  $1.25 
to  $1.50  per  hamper,  demand  good; 
green  peppers,  50  to  70  cents  per 
basket,  demand  fair;  lima  beans, 
flats,  75  cents  per  basket ;  improved, 
$1  per  basket,  demand  good ;  corn, 
40  to  60  cents  per  basket,  demand 
good ;  radishes,  2  to  3  cents  per 
bunch,  demand  good. 

Nuts. 

Peanuts,  green,  choice,  4)4  cents 
per  pound ;  fancy,  6j4  cents  per 
pound ;  jumbo,  7%  cents  per  pound ; 
roasted,  choice,  $1.15  per  bushel; 
fancy,  $1.50  per  bushel;  jumbo, 
$1.70  per  bushel,  demand  fair; 
almonds,  17  to  18  cents  per  pound; 
Brazils,  9 J4  cents  per  pound;  fil¬ 
berts,  10  cents  per  pound;  pecans, 

10  cents  per  pound;  walnuts,  nj4 
to  12  cents  per  pound;  mixed  nuts, 

11  cents  per  pound,  demand 
poor. 


INDIVIDUAL  MARKET  REPORTS. 

Imported  Fish  Products. 

The  herring  business  continues 
dull  and  featureless. 

No  new  Holland  herring  have 
arrived  yet,  but  Scotch  herring  are 
coming  in  regularly,  but  most  all 


the  parcels  arriving  had  to  be  put 
into  cold  storage,  as  weather  was 
too  warm  to  allow  shipping  them 
out.  The  quality  of  Scotch  herring- 
showed  up  very  fine  this  season  and 
they  will  sell  nicely  as  soon  as  the 
weather  gets  cooler. 

Imported  Oil  Sardines.— A  few 
parcels  of  French  sardines  have 
arrived  here,  but  just  very  small 
lots,  and  they  were  all  sold  to  arrive. 
There  is  virtually  no  catch  in 
France  at  present  and  the  catch 
looks  like  another  total  failure. 
Portugal  still  reports  scarcity  of 
small  fish. 

Sprats  are  selling  very  nicely  and 
stocks  are  clearing  rapidly.  Prices 
are  firm. 

Norway  Smoked  Sardines. — De¬ 
mand  is  increasing  daily,  especially 
for  the  best  brands.  Supplies  are 
still  coming  in  sparingly,  but  we 
still  hope  for  a  fair  catch  in  Nor¬ 
way. 

New  Norway  Fat  Herring. — 
First  offers  have  been  received  by 
cable,  but  it  is  too  early  to  import 
them  owing  to  the  hot  weather. 
Opening  prices  are  about  the  same 
as  they  were  in  the  beginning  of 
last  season. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 

Baltimore  Canned  Goods. 

No.  1. 

O11  two  days  of  last  week  there 
was  rain  in  all  parts  of  Maryland 


"BE  SURE  YOU'RE  RIGHT 
THEN  GO  AHEAD'.' 


ZIPP’S 

Flavoring  Extracts 

Branded  “U.  S.  P.” 

are  absolutely  pure  by  the  highest  authority — the 
U.  S.  Pharmacoepia.  They  comply  with  the 
National  Pure  Food  Law  and  are  endorsed  by  all 
food  commissioners. 

Your  customers  will  find  them  superior  in 
flavoring  qualities.  You  can  depend  on  them  to 
give  satisfaction  and  hold  trade. 

The  Zipp  Manufacturing  Company 
Cleveland,  Ohio 
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and  the  adjoining  States,  and  the 
almost  unprecedented  drouth  pre¬ 
vailing  since  the  last  week  in  May 
came  to  an  end.  The  combination 
of  drouth  and  excessively  hot 
weather  during  that  period  did  a 
great  deal  of  damage  to  the  grow¬ 
ing  crops,  especially  to  tomatoes 
and  corn,  and  the  growers  claim 
that  it  is  too  late  now  to  entirely 
overcome  the  loss  already  sustained 
even  though  the  weather  conditions 
prove  to  be  satisfactory  from  now 
on.  That  remains  to  be  seen,  of 
course.  In  the  meantime  the  mar¬ 
ket  for  those  two  articles  took  a 
sudden,  though  not  unexpected, 
upward  turn  immediately  following 
the  extremely  hot  weather  of  Sun¬ 
day,  the  19th  inst.,  which  was 
considered  the  climax  of  the  situ¬ 
ation,  so  far  at  least  as  the  growers 
and  canners  are  concerned.  The 
buying  orders  came  in  with  a  rush 
early  in  the  week  from  nearly  al' 
sections  for  both  spot  and  future 
deliveries,  and  there  was  a  general 
stiffening  up  of  prices  all  along  the 
line,  with  the  result  that  the  week- 
closed  strong  and  active,  with  good 
prospects  of  further  activity  in  the 
coming  week.  Conservative  buying 
of  tomatoes  now  will  at  least  show 
the  purchaser  no  loss,  as  the  can¬ 
ning  season  for  that  article  opens 
up.  Corn  advanced  along  with  to¬ 
matoes  and  it  is  in  the  stronger  po¬ 
sition  of  the  two.  The  early  crop  of 
string  beans  is  in  the  cans  and  the 
low  price  of  them  is  attracting  in¬ 
creasing  orders.  I11  the  other  lines 
of  vegetables  there  was  the  usual 
jobbing  demand,  but  no  develop¬ 
ments  out  of  the  ordinary. 

The  opening  of  the  canning  sea¬ 
son  for  peaches  is  at  hand,  and  the 
reports  about  the  crop  are  all  favor¬ 
able.  The  demand  for  the  new  pack 
continues  satisfactory  to  the  can¬ 
ners'  at  the  present  prices.  All 
grades  are  in  demand,  but  chiefly 
the  unpeeled  pies  and  seconds.  Ail 
berries  are  in  now,  but  the  canning 
season  was  not  entirely  satisfactory 
as  to  quantity,  though  all  right  as  to 
quality.  The  buying  this  week  of 
berries,  cherries  and  pineapples  was 
less  than  in  the  week  previous,  and 
the  demand  for  cove  oysters  was 
small  also. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 


No.  2. 

Almost  every  commission  house 
reports  almost  a  complete  clean-up 
of  spot  tomatoes.  The  1907  pack 
totaled  more  than  13,000,000  cases. 
What  has  become  of  this  total? 
The  packers  have  sold  out,  the  job¬ 
bers  have  bought  sparingly  but  fre¬ 
quently,  with  instructions  to  ship 
quick,  which  must  mean  that  the  re¬ 
tailer  wants  tomatoes  because  he  is 
holding  a  light  supply.  It  looks  like 
the  annual  consumption  estimate 
will  have  to  be  increased  consider¬ 
ably  above  previous  figures,  and 
should  anything  happen  to  the  to¬ 
mato  crop  of  1908,  there  may  be  a 
large  deficiency.  Now  and  then  a 
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car  of  spots  can  be  found  at  77^2 
cents  to  clean  up.  Off-standards 
are  firmly  held  at  75  cents  and  these 
are  well  sold  up,  which  is  also  in¬ 
dicative  of  a  strong  situation.  Twos 
are  practically  cleaned  up,  full 
standards  having  been  sold  the  last 
few  days  in  fair-sized  quantities  on 
the  basis,  of  55  cents.  A  few  scat¬ 
tering  lots  of  off-standards  are  now 
being  offered  at  55  cents,  with  a 
possibility  of  acceptance  in  the  near 
future. 

Future  tomatoes  have  been  sold 
during  the  past  week  on  the  basis 
of  77*/2  to  80  cents,  depending  upon 
brand,  quality  and  reputation  of 
packer.  A  few  brands  not  so  well 
known  are  being  offered  on  the 
basis  of  77^2  cents  since  the  rain, 
which  would  indicate  that  packers 
are  following  the  situation  closely 
and  whenever  there  is  a  possibility 
of  being  assured  of  sufficient  raw 
stock  they  are  willing  to  take  the 
business.  Future  2s  are  sparsely 
offered  on  the  basis  of  60  cents, 
f.  o.  b.  for  shipment  as  soon  as 
packed.  Gallons  at  $2.25  would  be 
an  exceptionally  low  figure  were  it 
not  for  the  cloud  of  spot  gallons 
which  have  been  hanging  around 
for  some  time,  but  is  fast  disappear¬ 
ing. 

The  story  on  spot  corn  is  some¬ 
what  different  from  a  week  ago, 
anywhere  from  7^2  to  10  cents  per 
dozen  advance,  and  offerings  are 
quickly  absorbed  at  the  advance, 
which  indicates  that  at  least  stocks 
of  corn  are  light  in  both  packers’ 
and  jobbers’  hands,  and  from  the 
way  the  market  has  been  followed 
it  would  indicate  that  jobbers  as 
well  as  packers  have  allowed  their 
stocks  to  reach  a  minimum  at  the 
wrong  stage  of  the  game.  It 
usually  happens  this  way.  Good 
standard  shoepeg  is  held  at  75 
cents  for  immediate  shipment.  Fair 
standard  at  72 l/2  cents.  Southern 
packed  Maine  style  65  to  70  cents, 
with  only  a  car  or  two  in  sight  and 
little  possibility  of  larger  volume  of 


offerings. 


The  crimes  of  selling  futures 
have  never  been  more  strongly  pre¬ 
sented.  The  packer  learned  during 
the  past  few  weeks  new  pangs  of 
remorse  for  orders  already  booked 
that  cannot  be  wafted  from  the 
mind,  and  have  caused  many  to  sit 
up  nights  and  wonder  why  they 
were,  ever  so  foolish,  why  did  they 
not  consider  that  a  drouth  might  be 
possible  and  whether  rain  would 
come  soon  enough  to  at  least  enable 
them  to  pack  as  many  futures  as 
’they  have  sold.  Early  corn  will  in 
all  probability  not  yield  over  20  per 
cent.  Late  corn  has  been  consider¬ 
ably  benefited  by  the  rain,  and  yet 
an  early  frost  might  damage  late 
corn  considerably,  for  an  early 
frost  sometimes  follows  an  early 
hot  summer,  and  this  would  be  most 
disastrous  to  the  late  corn  crop ;  so, 
even  the  rain  has  fallen,  and  in  this 
immediate  section  quite  a  good  deal, 
at  the  same  time  packers  are  still 
in  doubt  and  it  is  difficult  to  find  a 
packer  who  wants  more  orders  for 


corn,  new  packing,  as  it  is  to  find 
a  needle  in  a  haystack. 

Strasbaugh,  Silver  &  Co. 
Aberdeen,  Md. 


Spices. 

The  market  continues  active  with 
a  very  urgent  demand  for  actual 
needs.  Supplies  are  dwindling  and 
we  look  for  a  very  short  supply  on 
many  spices,  as  stock  on  hand  is 
really  not  equal  to  the  normal  de¬ 
mand. 

Pepper. — Spot  stock  of  this  spice 
is  exceedingly  low.  In  fact,  lower 
than  for  years  past.  There  is  little 
on  the  way.  Prices,  we  believe, 
have  touched  bottom  and  indica¬ 
tions  point  to  a  firmer  market. 

Cloves. — The  demand  is  very 
large  at  present.  Prices  are  steady. 
Crop  news  is  of  little  value  as  yet. 

Cayennes. — Prices  are  firm  and 
stocks  are  exceedingly  small. 
There  is  very  little  in  the  way  of 
futures  offered. 

Pimento  (Allspice). — Prices  are 
practically  unchanged.  Demand 
very  fair.  Good  quality  stock  is 
scarce. 

Mace  is  in  very  fair  demand ; 
prices  unchanged. 

Nutmegs  are  in  better  demand. 
Prices  are  practically  unchanged. 

Cassias. — All  grades  are  active. 
Prices  for  the  East  are  higher  and 
there  is  a  firmer  tendency  through¬ 
out  the  list. 

Gingers. — Demand  is  very  active 
and  prices  are  firmer.  There  has 
been  an  advance  of  at  least  J4  cent 
per  pound  on  Japan,  Race  and 
African  during  the  week. 

Seeds. — Celery  is  higher.  Mus¬ 
tard  strong  at  7)4  to  8  cents.  Cara¬ 
way  remains  firm.  Sunflower  seed 
is  up  and  is  now  held  at  3JJ  cents. 
Mustard  and  Coriander  are  in  very 
fair  demand ;  unchanged  prices. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 


Tomatoes  are  demoralized  and 
cheap,  largely  because  of  the  poor 
quality  due  to  the  rains.  Canners 
are  buying  at  10  cents  per.  basket, 
and  the  jobbing  price  for  the  best 
is  50  cents.  The  demand  for  good 
tomatoes  is  good. 


Delaware  peaches  are  coming  in 
bad  condition,  the  price  ranging 
from  25  to  60  cents  per  basket. 
Georgia  peaches  average  $2.25  for 
the  best,  and  Alabamas  $1.65.  The 
supply  of  Southern  peaches  is  not 
large. 


Nearby  Bartlett  pears  are  poor 
and  average  50  cents  per  basket. 
The  demand  is  quiet. 


Watermelons  are  in  heavy  sup¬ 
ply  and  the  quality  is  fine.  Several 
of  the  carloads  reached  North 


and  haven’t  brought  freight.  The 
receipts  are  from  Georgia  and 
North  Carolina  and  the  range  is  15 
to  25  cents. 


Cantaloupes  are  coming  from 
nearby  points,  North  Carolina  and 
Arizona.  The  Arizona  fruit  aver¬ 
ages  $2.50,  the  North  Carolina 
$1.50,  and  the  nearby  40  to  60  cenG, 
Colorado  Rocky  Fords  will  be  along 
shortly.  The  demand  for  good 
cantaloupes  is  good. 


The  first  new  Seckels  are  in  mar¬ 
ket  and  range  from  50  to  60  cents 
per  basket.  The  demand  is  light. 


White  potatoes  keep  up  in  price 
and  range  from  50  to  60  cents  per 
basket.  The  supply  is  good  and  the! 
demand  excellent. 


The  first  New  Jersey  sweet  pota¬ 
toes  are  in  market  and  average 
$1.50.  Southern  sweets  average  $4 
per  barrel.  The  demand  is  good. 


W  jGFetriflge  &  Sous 


Printers 


927  Arch  Street 

Philadelphia 


PATENTS 


obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 


R.  W.  BISHOP 

Attorney  at  Law 

908  G  SI.,  IV.  W.,  Washington,  D.  C. 


MANY  GROCERS 


Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 


Sample  tree,  or  four  month*’  trial  tor  10  cents 


An  Inflamed  Tendon 


Needs  Cooling 


ABSORBINE 


Will  do  it  and  restore  the  circu¬ 
lation,  assist  nature  to  repair 
strained,  ruptured  ligaments 
more  successfully  than  Firing. 
No  blister;  no  hair  gone;  and 
you  can  use  the  horse.  $2.00  pet 
bottle  delivered.  Book  2-B  free. 
Absorbiue,  Jr.,  for  mankind,  $1.00  bot¬ 
tle.  Cures  Strained  Tom  Ligaments.  Allays 
pain  quickly.  Genuine  mfd.  only  by 


W.  F.  YOUNG,  P.  D,  F.,  9  IJonmouth  St.,  Springfield,  Mass 
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Thi* *  Department  ia  devoted  to  the  criticism 
•  advertising  matter  sent  in,  to  the  devising 
I  new  advertising  ideas  for  special  occasions, 
pon  request,  and  to  the  suggesting  of  original 
ivertisements  when  data  is  supplied.  All 
jmmunications  sent  in  for  this  Department 
I  iculd  be  addressed  to  the  Editor  of  Science 
f  Advertising.  They  will  be  filed  in  their 
j  rder  and  taken  up  according  to  strict  rotation. 


There  has  come  to  this  clepart- 
nent  a  copy  of  the  Janesville,  Wis., 
Daily  Gazette,”  for  June  19,  1908, 
ath  the  following  written  in  blue 
iencil  across  the  front  page:  “See 
’age  5  for  grocery  ads.  Please 
riticise  in  your  columns.  This  is 
;  town  of  15,000  population.” 

*  *  * 

• 

This  looks  like  a  very  bright,  en- 
erprising  little  paper,  comparing 
i  cry  favorably  indeed  with  the  dail- 
I  ;s  of  much  larger  cities.  The  paper 
s  not  only  brightly  put  together, 

:  rnt  is  well  prepared  mechanically 
ind  looks  solid  and  prosperous 
hroughout.  It  seems  to  carry  a 
ather  unusually  good  run  of  local 
idvertising,  and  on  page  5  is 
grouped  nearly  all  the  grocery  ad¬ 


vertising  in  the  paper.  Of  course,  I 
can’t  reproduce  all  of  these  adver¬ 
tisements,  so  I  have  had  the  whole 
page  photographed  in  much  reduced 
form.  The  original  measures  17  x 
223/2  inches. 

5jc  sjc 

I  can’t  say  that  I  think  much  of 
these  advertisements.  Here  are 
four  grocers,  only  one  of  whom  has 
enterprise  enough  to  put  more  than 
a  simple  price-list  in  his  advertising. 
Three  grocery  advertisements, 
every  one  a  price-list  and  nothing 
more.  Very  bad,  very  bad. 
Neither,  if  I  were  one  of  these  three 
grocers,  would  I  appreciate  the  idea 
of  placing  my  advertisement  di¬ 
rectly  beside  my  competitor’s. 
Even  if  it  is  in  the  same  paper  with 
a  competitor’s  advertisement,  there 
is  of  course  competition,  but  it  does 
not  become  so  direct  and  pro¬ 
nounced  when  the  advertisements 
are  on  different  pages.  Whether  I 
were  the  publisher  or  the  advertiser, 
I  believe  I  would  not  gather  all 
these  grocery  advertisements  on 
one  page,  and  the  reason  is  the  same 
in  both  cases— because  they  stand 
to  bring  better  results  when  dis¬ 
played  separately.  But  particu¬ 
larly  would  I  improve  the  quality 


TFT.  JA.ravn.LT  DAILY  OAZZTTZ,  TODAY,  JUJTE  19.  1909. 


of  the  advertising.  In  my  judg¬ 
ment  the  merchants  in  other  lines 
in  Janesville  are  doing  better  ad¬ 
vertising  than  the  grocers.  Take, 
for  instance,  the  harness  adver- 
tisment  which  I  reproduce  below. 
It  occupied  a  space  of  six  inches 
double  column  and  is,  in  my  judg¬ 
ment,  a  good  advertisement  and 
ought  to  sell  goods.  There  is  al¬ 
most  no  selling  quality  about  most 
of  the  grocery  advertisements. 
They  are  simple  price-lists,  quoting 
to  some  extent  the  same  goods,  and 


BUY  HAND  MADE 
HARNESS  NOW 

Hand  made  4k 
hamess  are  at 
ways  tbe  best. 

If  they  were  not 
the  government 
would  not  use 
them. 

Right  now 
you  can  buy 
from  me  hand 
made  harness, 
made  by  five  of 
the  best  me¬ 
chanics  in  the 
country,  with 
only  the  best 
oak  tanned 
leather  used,  at 
very  low  prices. 

Depending  upon 
the  else  and  the 
work,  1  make  you  a  harness  on  short  notice  for  $10.00  and  up. 

Five  good  second-hand  harness  foy  sale  at  your  own  price. 

Fly  Nets  a.t  a  Bargain 

See  my  line  before  buying  elsewhere.  1  guarantee  the  quality  to  be 
the  best  In  the  city  for  the  money. 

It  you  will  call  I  can  satisfy  you  that  these  statenienH  are  true. 
See  the  second-hand  harness  anyway  and  make  your  own  price. 

Horse  Covers,  90  in.,  heavy  cotton  mesh,  rawhide  trimmed. . .  $1.25 

Horse  Covers,  100  In.,  plain  burlap  . - .  .  .75c 

50-lash,  Butternut  cord,  fancy  woven .  .$1.50 

Team  Leather  Fly  Nets,  extra  heavy,  60-lash,  per  pair  .  $5.00 

These  nets  will  last  for  years  and  years.  Good  oak  tanned 
leather,  made  solid  throughout. 

FRANK  SADLER 

NEW  PHONE,  227  RED.  EAST  END  COURT  ST.  BRIDGE. 


having  about  them  nothing  in  the 
least  persuasive.  My  advice  is  to 
break  away  from  this  price-list 
style  and  get  into  the  style  which 
says  something  persuasive  and  ex¬ 
planatory  about  the  goods  adver¬ 
tised  instead  of  merely  quoting 
prices  and  then  stopping. 


Fear  Encroachments  of  Vanillin. 

French  capitalists  who  are  inter¬ 
ested  in  the  vanilla  industry  are 
demanding  that  their  Government 
do  something  to  restrict  the  sale  of 
vanillin,  a  chemical  preparation 
which  is  now  used  largely  not  only 
in  France,  but  in  this  country  as  a 
substitute  for  vanilla.  The  Ameri¬ 
can  importation  of  vanilla  beans  in 
the  fiscal  year  1907  amounted  to 
969,032  pounds,  worth  $1,523,156. 
About  one-half  came  from  Mexico, 
while  one-third  was  shipped  from 
France.  The  bean  is  admitted  free 
of  duty,  while  vanillin  pays  80  cents 
per  ounce,  the  1907  imports  amount¬ 
ing  to  only  100  ounces,  worth  $320 
Vanillin,  however,  is  one  hundred 
times  as’  powerful  as  vanilla. 

Big  Co-operative  Buying  Concern 
for  Canada. 

“The  Dominion  Co-operative 
Association”  is  being  incorporated 
and  organized  in  Toronto  to  estab¬ 
lish  and  operate  co-operative  whole¬ 
sale  and  retail  stores  in  that  city 
and  suburbs  and  possibly  all  over 


Oakdale 

Pretzels 

Are  What  You 
Want 

<Jf  Kiln  dried,  steam  pro¬ 
cess,  plenty  of  salt,  and 
more  to  the  pound  than 
any  other  kind. 

<]f  Many  a  customer  will 
walk  out  of  his  way  to 
patronize  you  if  you 
have  genuine 

Oakdale 
Steam  Pretzels 

<|  Write  for  samples  and 
prices. 


Oakdale  Baking  Co. 

Oakdale  Building 

10th  &  Susquehanna  Ave. 
Philadelphia,  Pa. 


We  take  First  Pick 
and  Make 


PREMIUM  HAMS 

That’s  why  you  and  your 
customers  can  rely  on 
SWIFT’S  PREMIUM  HAMS 
being  good  all  the  time. 

Grocers  who  have  trouble 
over  the  “  ham  question  ”  are 
selling  hams  of  questionable 
quality.  There’s  no  question 
about  SWIFT’S  PREMIUM 
HAMS ;  their  tender  meat, 
fine  grain  and  delicious  flavor 
never  fail  to  please  and  bring 
trade  back  for  more. 

Swift  &  Company,  U.  S.  A. 
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The 

Hotel 

Patrons’ 

Demand 

A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  you  can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 

is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 

B.  Fischer  &  Co. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 


Canada.  The  scheme  is  being  floated 
by  the'  British-Canadian  Securities 
Co.,  a  company-promotion  concern, 
of  which  Hiram  Kiteley  and  Hugh 
Macdonald  are  joint  managers,  and 
it  is  proposed  to  obtain  a  charter 
from  the  Ontario  Government. 
The  main  office,  supply  depot  and 
storehouse  will  be  located  in  To¬ 
ronto  and  the  stock  will  be  pur¬ 
chased  in  the  leading  British  and 
European  markets.  Factories  and 
workshops,  too,  are  among  the  aims 


of  the  association.  The  capit 
aimed  at  is  $1,000,000,  divided  in 
200,000  shares  of  $5  each.  The 
is  to  be  no  price  cutting  and  bu 
ness  will  be  transacted  on  a  ca 
basis.  The  profits  will  be  divid 
as  follows :  Fifty  per  cent,  as  bon 
to  members,  20  per  cent,  as  divide 
on  capital  stock,  and  the  remaini 
30  per  cent,  to  create  a  fund  f 
the  extension  of  the  busine 
Every  variety  of.  merchandise  v. 
be  handled,  and  even  real  estate. 


Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Groc 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  A 
vice  from  the  Head  of  the  House  on  Selling  Goods  ai 
Other  Subjects. 

/  [The  ‘‘Grocery  World  and  General  Merchant”  has  come  Into  possession 
of  a  series  of  “  Mutual  Aid  Sheets,"  which  are  weekly  little  talks  issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  it  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


SATURDAY  NIGHT  ORDERS. 

A  few  years  ago  we  used  to  take 
ten  times  more  orders  Saturday 
night  for  Monday  delivery  than  we 
do  now.  The  fault  may  be  ours,  or 
conditions  may  have  changed. 
These  orders  represented  heavy 
goods — flour,  potatoes,  canned 
things,  soap,  starch,  etc.  For  four 
weeks  we  will  advertise  a  Saturday 
night  sale  (8  to  10)  of  staples  and 
see  whether  we  cannot  get  working 
people  back  to  the  old  way.  We 
think  maybe  there’s  more  hand-to- 
mouth  buying  now  than  formerly. 
Anyway,  follow  these  ads.  up 
closely  and  have  everything  on  dis¬ 
play  that’s  advertised. 

OTHER  STORES. 

Some  of  you  return  from  your 
vacation  impressed  with  other  stores 
you  have  visited  while  staying  with, 
your  friends.  We  want  you  to 
write  out,  at  your  leisure,  just  what 
impressed  you  most,  and  just 
wherein  certain  methods  were  bet¬ 
ter  than  ours. 

This  does  not  imply  that  you  are 
in  any  way  requested  to  even  enter 
a  store  while  away,  but  merely  if 
your  travels  or  your  curiosity  leads 
you  to  such  places. 

PERMANENT  DEMONSTRATOR. 

Our  demonstration  was  such  a 
success  last  week  that  we  have  re¬ 
solved  to  continue  it  indefinitely. 
In  connection  with  this  demonstra¬ 
tion  we  will  serve  alternate  days 
iced  tea  and  lemonade,  and  occa¬ 
sionally  ice  cream.  You  must  assist 


“Miss  Emily”  to  interest  the  peop 
A  word  from  one  of  you  gives  t 
customer  more  confidence. 

This,  we  believe,  is  the  m< 
practical  way  of  bringing  befc 
people  the  less  common  kinds 
goods,  also  of  more  successfu 
establishing  our  own  brands. 

CANNED  FISH. 

Now  that  you  have  had  an  ed 
cation  to  a  certain  extent  of  t 
difference  in  imported  sardines,  s: 
of  the  fish,  number  in  the  can,  et 
you  can  talk  about  them  more 
telligently  and  we  will  look  f 
more  sales.  You  realize  what 
help  it  is  to  know  your  goods. 

This  applies  to  salmon,  kipper 
herring,  lobster,  shrimp  and  mac 
erel.  All  of  these  you  have  se 
opened  and  you  know  their  ch; 
acteristics.  The  goodness  and  de 
cacy  and  splendid  flavor  of  t 
Scotch  herring  was  a  revelation 
most  of  us. 

SELLING  CORN. 

Generally  speaking,  the  pub 
wants  all  that’si  coming  to  it.  T 
selling  of  green  corn  must 
handled  carefully.  We  positive 
will  not  allow  picking  out  the  lar 
ears.  Men  especially  are  utireasc 
able  about  this.  The  card  over  t 
display  must  read,  “Special  selei 
ing  not  allowed.”  We  simp 
guarantee  sound,  fresh,  tenc 
goods,  but  must  be  “taken  as  tb 
come.”  Night  after  night  last  s* 
son  found  us  with  a  lot  of  small  tc| 
ears  that  had  to  be  sold  at  half  pri 
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You  Save  a  $100  Bill 


TOTAL  ADDING.  LARGE  CAPACITY 

National  Cash  Register 

FIVE  SECONDS  is  all  the  time  that  is  required 
with  this  register,  to  find  out  how  much  money  there 
is  in  the  cash  drawer,  or  the  total  business  for  the  day. 

The  total  number  of  customers  waited  on  is  also 
given  at  a  glance. 

This  $75  register  is  one  of  the  highest  types, 
and  may  be  operated  by  electricity  at  a  slight  addi¬ 
tional  expense. 


on  this  NATIONAL  CASH  REGISTER  when  you 
buy  it,  and  it  makes  money  for  you  every  day  you  use 
it.  More  than  650,000  merchants  in  all  parts  of  the 
world  use  NATIONAL  CASH  REGISTERS  because 
they  pay. 

We  had  to  prove  that  to  most  people  and  we’ll 
gladly  prove  it  to  you. 

A  National  Cash  Register 

» 

Adds  the  total  of  your  day’s  sales 
Saves  mistakes  in  change 
J£eeps  a  record  of  “Charge  Sales,” 
money  “Paid  Out ”  or  “Received 
on  Account” 

Makes  a  handsome  as  well  as  useful 
addition  to  your  store  equipment 
and  has  advertising  value 
It  shows  customers  you  are  method= 
ical  and  progressive 


We  have  other  styles  from  $15  up,  one  of  which 
will  suit  your  business.  We  will  gladly  explain  them  to 
you  if  you  call  at  our  show  rooms.  If  too  busy  to  call,  mail  the  attached  coupon  and  we  will 
come  to  you. 

It  costs  you  nothing  to  investigate  and  you  lose  money  now  by  “not  knowing.” 


National  Cash  Register  Co.  /± 

Executive  Offices, 
^  28th  St.  and  Broad- 
^  way,  NewYork,  N.Y. 

£  I  would  like  to 

know  how  a  National 
Cash  Register  can  in- 
v  crease  ray  profits  and  do  the 

other  things  you  say  it  will. 

Name . 

Business . 

Street . . 

City . State . 

No.  of  Clerks . . . 


Executive  Office 

28th  Street  and  Broadway 

NEW  YORK  CITY,  N.  Y. 
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The  Cash  Business. 

The  things  this  paper  has  been 
printing  lately  about  doing  a  cash 
business  have  interested  me  a  heap. 

It’s  a  fad  with  me — the  cash  busi¬ 
ness. 

If  I  let  myself  go,  I’d  feel  like 
writing  about  nothing  else. 

One  of  the  fellows  I  envy  is  the 
man  with  a  good  cash  store — the 
man  who  knows  every  night  exactly 
how  much  he’s  made,  who  has  a  dol¬ 
lar  in  cash  for  every  dollar’s  worth 
of  goods  he’s  sent  out,  who  knows 
to  a  cent  whether  he’s  fallen  back 
or  not — by  gad,  he’s  certainly  got 
a  peach  of  a  berth  ! 

If  I  was  some  of  you  credit  fel¬ 
lows,  I  couldn’t  sleep  at  nights. 
Did  it  ever  occur  to  you  that  you’re 
absolutely  at  your  customer’s 
mercy  ? 

I  said  as  much  to  a  grocer  I  know 
only  last  week.  I  know  him  well 
enough  to  get  into  his  private 
affairs  a  little,  and  when  I  found 
him  in  his  office  one  night  I  asked 
him  some  questions. 

He  does  a  business  of  about  $500 
a  week,  mostly  to  good  people. 

“How  much  business  did  you  do 
to-day?”  I  asked  him. 

“I’ve  just  footed  it  up,”  he  said, 
“$98.42.” 

“How  much  of  that  was  cash?” 
I  asked. 


“We  do  very  little  cash  trade 
here,”  was  his  answer,  “it’s  nearly 
all  weekly  and  monthly.  Let’s  see, 
why  I  only  took  in  about  $23  cash.” 

“Will  you  get  all  the  rest?”  I 
asked. 

“Sure,”  he  said. 

“But  how  do  you  know  you 
will  ?”  I  persisted.  “Are  all  those 
customers  good  for  it?” 

“The  best  I  can  say  is,”  he  re¬ 
plied,  “that  they  always  have  paid 
me  and  I  have  no  doubt  they  always 
will.” 

He  plainly  wasn’t  worried  about 
it  a  little  bit. 

“And  that’s  all  you  have  to  go 
on,  is  it?”  I  went  on,  “do  you  know 
positively  that  you  could  get  it  all 
if  you  had  to  sue?  I  mean  have 
they  got  any  property  or  anything 
like  that?” 

“Some  of  ’em  have,”  he  said, 
“and  the  others  are  all  right,  or 
they  couldn’t  have  got  the  goods.” 

Now,  that  grocer  may  not  lose 
a  penny  of  those  bills.  The  chance 
is  he  won’t.  But  with  a  whole  lot 
of  ’em  he  hasn’t  the  least  bit  of 
security  in  the  world  for  his  money. 

Do  something  for  your  own  good, 
you  credit  grocers — sit  down  some 
time  and  look  up  just  how  many 
of  your  credit  customers  are  good 
for  what  they  owe  you.  I  mean  the 
people  that  you  could  collect  from 
by  law  if  you  had  to. 

I’ll  bet  a  dollar  you’ll  find  there 
ain’t  10  per  cent,  of  ’em.  I’ll  bet 
you’ll  find  that  with  90  per  cent, 
of  the  customers  you  let  take  goods 
out  without  paying  for  ’em  you’d 
be  helpless  if  they  said  they 
wouldn’t  pay. 


If  you  think  that’s  a  safe  and 
comfortable  position  to  be  in,  why 
/  don’t.  I  think  it’s  a  hen  of  a  posi¬ 
tion  to  be  in. 

There’s  a  whole  lot  of  grocers 
selling  goods  for  credit  who  have 
all  the  nerve  they  need  to  change 
to  cash,  but  they  think  they  make 
more  money  by  selling  for  credit. 
I’ve  had  a  whole  lot  of  fellows  say 
that  to  me.  I  showed  one  of  ’em 
he  was  wrong  only  last  month. 

“I  can  make  2  per  cent,  more 
selling  for  credit  than  I  could  for 
cash,”  he  said. 

“How  do  you  make  that  out?” 
I  asked  him. 

“Well,  I  do  about  $400  a  week, 
mostly  weekly  pay,”  he  said.  “I 
can  net  a  clean  10  per  cent,  on  it. 
If  I  sold  for  cash  I’d  have  to  sell 
cheaper  and  I  couldn’t  make  over 
8.” 

“But  you  lose  something  in  bad 
debts,  don’t  you?”  I  asked  him. 

“Not  much,”  he  said,  “my  losses 
last  year  were  half  of  1  per 
cent.” 

“What  do  you  pay  your  cashier?” 
I  asked  him. 

“Only  six  dollars  a  week — there 
ain’t  much  for  her  to  do.” 

“But  your  bookkeeping  costs  you 
something.” 

“Not  a  cent — I  do  it  myself  at 
nights.” 

“Costs  you  nothing  because  you 
do  it,  eh?”  I  said,  just  as  sarcastic 
as  I  could  throw  it  in,  “don’t  you 
figure  that  your  time’s  worth  any¬ 
thing?  Or  your  services?” 

What  d’ye  know  about  that  any¬ 
way?  And  yet  thousands  of  busi¬ 
ness  men  figure  the  same  way — 


what  they  do  themselves  co 
nothing ! 

“You  can’t  figure  that  way 
all,”* 1  I  went  on,  “your  bookkeepi 
costs  you  $12  a  week  at  least,  if  1 
in  cash  then  in  work.  Twelve  d 
lars  a  week  is  exactly  3  per  cent, 
your  business.  That  means  tl 
doing  a  credit  business  costs  y 
3/4  per  cent,  a  year !  Suppose  y 
did  a  cash  business  and  dropped 
per  cent.,  wouldn’t  you  still  be  1 
per  cent,  ahead?” 

He  had  no  come  back  for  tl 
except  to  say  again  that  his  boc 
keeping  didn’t  cost  him  $12  a  wee 

“Suppose  you  decided  y 
wouldn’t  do  it,  or  couldn’t  do  i 
I  said,  “you’d  have  to  get  a  boo 
keeper,  wouldn’t  you  ?” 

“Suppose  I  would,”  he  retorU 
“it  ain’t - ” 

“Then  you’ve  got  to  figure  it 
as  an  expense,”  I  said. 

“As  a  matter  of  fact,”  I  went  c 
“you’d  be  at  least  1  per  cent,  bett 
off  than  you  are  now.  You’d  pro 
ably  have  to  get  a  little  better  cas 
ier,  for  she’d  have  more  to  do.  B 
even  tljen  you’d  be  ahead  of  t 
game.” 

But  I  wouldn’t  go  into  the  ca 
business  to  make  any  more  mont 
I’d  go  in  for  the  satisfaction 
would  bring.  I  don’t  believe  then 
a  grocer  on  earth  who  has  ma 
the  change,  who’d  go  back  to  t 
old  way  for  any  money. 

Not  if  he  handled  it  right, 
mean.  The  Stroller. 


Corn  holds  up  and  ranges  fro 
40  to  60  cents.  All  the  receipts  a 
from  nearby. 


See  This !  Read  It !  Believe  It ! 

and  you  will  make  no  mistake  in  buying  one  of  those  modern 
money  makers,  Johnson’s  Eversharp  Slicing  Machine. 


FINE  GROCERIES 
SPECIALTIES 
Fresh  Eggs,  Butter 
and  Fancy  Fruits 


£be  fairweatber  Store 

Fifth  Avenue  and  Fulton  Street 

TROY,  N.  Y. 


HOME-MADE 
BAKERY . .  . 


Candy  department 


July  11,  1908. 

A.  W.  Johnson,  New  Brunswick,  N.  J. 

Dear  Sir: — I  have  had  on  trial  your  Eversharp  Dried  Beef 
Slicing  Machine  and  find,  after  a  good  trial,  that  it  fills  the  bill  in 
every  respect  and  would  say  to  anyone  who  intends  buying  a  Slicing 
Machine  that  they  would  make  no  mistake  in  buying  one  of  yours. 

Yours  very  truly, 

THE  FAIRWEATHER  STORE 

H.  A.  Owens,  Manager. 


Johnson’s  Eversharp  keeps  sharp  after  six  weeks’  use, 
or  2  years’  use  it  keeps  its  razor  edge.  Can  this  be  truly  said  of 
any  other  machine  ? 


.  Three  Short  Months  Ago 

A  RETAIL  GROCER  SAID:— 

“Your  machine  is  all  right;  I  like  it  very  much,  still  I  can’t  afford 
to  buy  it  just  now.  Business  has  fallen  off,  collections  are  so  awful  slow. 

So  much  capital  tied  up  in  my  ledger  and  .so. Ude  available  to  pay  bills ; 
as  soon  as  my  customers  get  to  again  I  mean  th-^have  one.”  ■ 

This  man  wanted  a  n.  ‘■i.'ne,  he  neefbccl  it,  he  had  use  for 
it,  he  bought  it.  '  ,  .  '  " 

TO-DAY  THIS  SAME  MAN  SAYS:— 

“I  am  really  glad  your  selling  agent  persuaded  me  to  buy  an 
Eversharp  Slicer.  My  business  began  to  pick  up  from  the  very  start. 
Such  beautiful  slices  of  dried  beef  were  never  seen  in  this  town  before. 
People  came  from  every  part  of  the  town  to  buy  dried  beef,  passing 
three  or  four  other  stores  to  buy  sliced  beef  at  ours.  Our  trade  in  beef  is 
now  60  or  70  pounds  a  week,  and  we  get  cash  for  it,  too.  Your  machine 
has  influenced  a  whole  lot  of  new  trade.  My  greatest  trouble  is  to  get 
enough  good  quality  beef  to  slice  up.  I  am  paying  for  the  machine  a 
little  every  month  ;  it’s  nearly  half  paid  for  already  and  I  really  believe 
before  the  Summer  is  over,  we  will  be  using  100  lbs.  of  beef  a  week,  and 
the  machine  will  have  earned  its  cost  six  times  over.” 

Now,  here  is  the  simplest  remedy  for  hard  times  :  Get  an 
Eversharp  Slicer,  buy  the  best  quality  dried  beef  and  see  your 
cash  trade  grow.  Your  wholesale  grocer  will  be  pleased  to  have 
you  order  through  him,  or  you  can  address  the  manufacturer. 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
h  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
tdows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
ke  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A.  Picnic  Window. 

The  main  feature  of  this  window 
the  moving  sign  which  is  made 
a  long  strip  of  paper  with  the 
ds  glued  together  and  mounted 
two  window  shade  rollers. 

First  procure  two  young  sap- 
gs  and  nail  securely  to  the  floor 
the  window.  Set  them  far 
ough  apart  so  that  you  can  attach 
e  rollers.  Strips  can  be  nailed  on 
e  backs  of  the  trees  from  one  to 
e  other  to  hold  them  in  place. 
Before  mounting  the  upper  roller 
ke  the  fixture  off  and  nail  on  a 


display  or  others  requiring  move¬ 
ment  can  be  made  as  follows : — 

First  procure  a  wooden  wheel 
(about  14  inches  in  diameter)  off  a 
toy  express  wagon.  Remove  the 
iron  tire.  Next  get  a  few  tin  cans 
about  the  size  of  condensed  soup 
cans  and  cut  them  in  halves.  Nail 
these  halves  to  the  wooden  rim  of 
the  wheel,  then  fasten  a  shaft 
through  the  centre  of  the  wheel. 

Make  a  tight  box  and  paint  the 
inside  with  tar.  In  this  box  place 
your  wheel  with  the  shaft  running 
through  the  sides  of  the  box.  On 


so  often,  as  this  motor  does  not  re¬ 
quire  much  water. 

E.  W.  Alexander. 

Oxford,  Pa. 


/ooclen  pulley  3  or  4  inches  in  di¬ 
meter  with  a  groove  around  the 
dge  for  a  twine  belt.  Then  fasten 
le  fixture  to  the  centre  of  the  pul- 

■y- 

.  The  belt  is  run  from  this  pulley 
0  your  motor  in  the  back  or  under 
’our  window.  A  water  motor  is 
•etter  than  electric,  as  you  do  not 
tave  to  use  spfced  reducing  pulleys, 
vhich  always  get  out  of  order. 

The  sign  reading,  “For  Your 
ficnic  Basket  or  Camping  Trip”  is 
tationary  and  is  placed  in  front 
.nd  a  little  below  the  upper  roller 
o  hide  it.  1 

For  a  background  use  a  rough 
mil  fence  made  of  box  lumber  and 
whitewashed.  The  best  thing  for 
he  floor  is  sod,  but  green  excelsior 
>r  paper  will  answer. 

Now  fill  several  splint  baskets 
with  articles  advertised  (cover  the 
:ops  with  mosquito  netting  to  keep 
:mt  flies)  and  set  on  the  floor. 

How  to  Make  a  Water  Motor. 

An  easily  made  inexpensive  water 


one  end  of  the  shaft  outside  the  box 
fasten  a  wooden  pully.  Connect  a 
drain  pipe  to  the  bottom  of  the  box 
and  your  motor  is  complete. 

Where  there  is  no  water  connec¬ 
tion  this  motor  can  be  used  by  plac¬ 
ing  the  shaft  across  the  top  of  a 
barrel.  Place  a  second  barrel  be¬ 


side  this  with  a  third  barrel  full  of 
water  on  top  of  the  second.  Have 
a  spigot  in  the  third  barrel  reaching 
over  your  motor.  Of  course  the 
water  will  have  to  be  transferred 
from  the  first  barrel  back  to  the 
motor  for  the  operation  of  the  above  i  third.  This  will  not  have  to  be  done 

1 


State  Food  Authorities  Will 
Help  Enforce  Federal 
Food  Law. 

in  Several  States  United  States  Agri¬ 
cultural  Department  Appoints  State 
Food  Commissioners  and  Inspectors 
to  Work  for  Federal  Law  Also. 
Foust  and  Frear  the  Pennsylvania 
Appointees. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.’’ 

Washington,  D.  C, 

July  30,  1908. 

The  United  States  Department  of 
Agriculture,  through  the  Bureau  of 
Chemistry,  has  appointed  Dairy  and 
Food  Commissioner  James  Foust, 
of  Pennsylvania,  and  Dr.  Wil¬ 
liam  Frear,  chief  Pennsylvania 
chemist,  agents  to  collect  sam¬ 
ples  of  food  products  under  the 
Federal  food  law.  They  thus  be¬ 
come  Federal  as  well  as  State 
food  inspectors.  Messrs.  Foust 
and  Frear  were  among  a  large 
number  of  State  food  agents, 
health  officers,  etc.,  appointed  in  the 
same  way,  all  States  which  have 
State  food  laws  and  officials  to>  en¬ 
force  them,  being  recognized.  The 
object  is  to  secure  a  more  compre¬ 
hensive  enforcement  of  the  Na¬ 
tional  food  law  by  increasing  the 
number  of  inspectors.  By  working 
in  conjunction  with  the  State  Food 
Departments  another  result  is  pro¬ 
duced,  say  the  department  officials 
— that  of  securing  perfect  harmony 
between  the  National  and  State 
food  forces. 

The  letter  of  explanation  sent  to 
all  appointees  is  as  follows : — 

In  harmony  with  Regulation  3  of 
the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs 
Act,  of  June  30,  1906,  you,  or  your 
agents  under  your  direction,  are 
hereby  commissioned  to  collect 
samples  of  food  and  drugs  manufac¬ 
tured  or  offered  for  sale  in  the 
District  of  Columbia,  or  in  any  ter¬ 
ritory  of  the  United  States,  or 
which  shall  be  offered  for  sale  in 
unbroken  packages  in  any  State 
other  than  that  in  which  they  shall 
have  been  respectively  manufac¬ 
tured  or  produced,  or  which  shall 
be  received  from  any  foreign  coun¬ 
try  or  delivered  for  shipment  to 
any  foreign  country,  for  examina¬ 
tion  under  the  direction  or  super¬ 
vision  of  the  Bureau  of  Chemistry, 
as  provided  in  Section  4  of  the  act. 

Your  attention  is  called  to  Sec¬ 
tion  3  of  the  act,  which  shows  the 
scope  and  extent  of  your  activities. 

I  am  sending  you  the  seals,  etc., 
which  are  to  be  used  upon  such 
samples  and  you  will  proceed  in 
accordance  with  the  directions  con¬ 
tained  in  the  regulations  and  in  the 
act  which  are  cited  herein. 


!!  Our  personal  canvass 
indicates  that  93  per 
|  cent,  of  the  stores  | 
handling  Flour  sell  I! 

Millbourne 


Are  you  among  the 
7  per  cent.who  don’t? 


MILLBOURNE  MILLS 
^  Sixty-Third  e.nd  Market  Streets 
Philadelphia.,  Pk. 

♦ ♦ ♦ *  *  * ♦ ♦ *  » ♦♦ *  *  *  *  *  *  *  *  *  ’I'  *  *  *  * 


•  * 
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Here  Is  a  Good  Scheme! 


Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things — first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
'  cup  of  hot  water ; 

I  then  it  shows  the 
!  delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Bouillon 

Capsules 


Sole  Manufacturers  .  /'■<& 

ROYAL  SPECIALTY  CO. 

92  Rea de  St.  NEW  YORK 


Cut  a  Can 

Jit  Our  Expense 

*1  Cut  a  can  of  Talisman  Sardines 
(mustard)  and  see  if  you  ever 
tasted  anything  as  deliciously 
appetizing  in  your  life. 

<J  No  Sardine  could  be  better 
no  matter  where  packed.  We 
only  use  the  finest  selected  fish, 
and  we  fry  them  as  carefully  as 
if  they  were  for  the  king’s  table. 
The  mustard  sauce  that  goes  on 
them  is  made  from  a  famous 
recipe  and  is  deliciously  piquant. 

Swift  &  Company 


-Msman 

Brand 

Sardines 

,  inMustard. 

r  SAOC l mad?  r*OM  suetrtD  hoJTaad 

rtTPEK  saxt  a* p  cou>«40  ryn*HC 
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HERE  are  THREE  THINGS  which  OUGHT  to  interest  YOU:— 

1 .  The  Pure  Food  Taw  says  goods  which  are  called  pure  must  be 

so — these  are. 

2.  The  law  of  “live  and  let  live”  says  that  you  ought  to  have  a 

good  profit  on  goods  you  handle — you  get  it  here. 

3.  Practical  common  sense  says  that  the  popular  seller  is  a  full 

weight  package  at  a  popular  price,  of  good  quality  goods — 
this  is  it. 

Don’t  overlook  a  good  thing.  It  costs  you  a  cent  and  a  moment 
to  drop  a  postal  card  to  us.  It  may  add  dollars  to  your  profits. 
Ask  us  for  samples  of  our  California  jams,  preserves  and  mar¬ 
malades,  and  we  will  do  the  rest. 

H.  P.  D.  KINGSBURY,  Redlands,  California 
(where  the  oranges  come  from.) 


Do  You  Want 
A  Unique  Store 

Want  to  make  a  small  stock  look  big?  Want  to  display  the 
many  articles  in  a  big  varied  stock  so  well  that  customers  can  see 
everything  you  have  for  sale?  Want  things  convenient  and  room 
to  move  around  in  a  small  store  ?  Then  we  can  help  you,  and  our 
ideas  will  save  you  money. 

We  Plan  the  Fixtures 
Others  Make  Them 

and  competition  gets  you  the  lowest  price.  We  have  equipped 
stores  all  over  the  country  and  it  will  pay  you  to  write  and  learn 
our  plan  and  see  proof  of  what  our  ideas  have  done  for  others. 

J.  A.  FLESCH  &  SON 

ARCHITECTS  AIND  DESIGNERS 

OF  STORE  FIXTURES  FOR  MODERN  GROCERY  STORES 
1012  OPERA  MOUSE  BUILDUNCi 

112  CLARK  STREET 
CHICAGO 


When  a  Woman  Buys  a  Broom 


she  half  expects  to  get  a  weak ,  flimsy 
article  that  will  fall  apart  with  a  lit¬ 
tle  use .  “It  pays  to  please ’  ’  her  with 
a  CH1PMAN  broom  because  it 
will  outwear  three  of  the  others  and 
sweep  better  all  the  time.  Sells 
for  25c. 

v  Price  $2.25  a  dozen.  Send  for 
our  Price  hist.  We  make  30  dif¬ 
ferent  styles,  all  good. 

Chipman  &  Wills  Broom  Co.,  j^T&Tbt^s  5  Granite  St.,  Philadelphia 


This  authority  for  collecting 
samples  is  forced  upon  you,  er  your 
agents  under  your  direction,  in  the 
regular  service  of  the  State,  dis¬ 
trict,  etc.,  as  the  case  may  be,  and 
whether  collected  by  you  or  by  your 
agents,  the  collection  must  be  made 
in  harmony  with  the  provisions  of 
the  law  and  of  the  regulations  for 
its  enforcement.  The  samples,  after 
having  been  properly  collected  and 
sealed,  are  to  be  delivered  to  the 
chemist  of  your  service,  who  has 
been  commissioned  by  the  Secre¬ 
tary  of  Agriculture  to  make  the  ex¬ 
amination  under  the  directions  and 
supervision  of  the  Bureau  of  Chem¬ 
istry. 

You  will,  if  examination  dis¬ 
closes  adulteration  or  misbranding 
in  articles  subject  to  the  law,  af¬ 
ford  an  opportunity  to  be  heard  be¬ 
fore  yon  to  the  person^,  firms  or 
corporations  responsible  therefor, 
and  in  all  cases  to  the  duty  from 
whom  the  samples  were  purchased. 
Blank  forms  for  calling  these  hear¬ 
ing  are  inclosed.  You  will  send 
copies  of  such  hearings  to  the 
Board  of  Food  and  Drug  Inspec¬ 
tion,  and  if,  after  the  hearings,  you 
are  still  of  the  opinion  that  mis¬ 
branding  has  been  practiced,  you 
will  certify  the  facts  to  the  proper 
United  States  Attorney  imme¬ 
diately,  sending  notice  of  such  ac¬ 
tion  to  the  Secretary  of  Agriculture. 

General  Order  No.'  in,  dated 
April  25,  1907,  directing  that  all 
hearings  be  held  by  the  Board  of 
Food  and  Drug  Inspection,  is  modi¬ 
fied  to  the  extent  made  necessary 
by  this  Commission. 

This  drafts  into  the  Government 
service  every  State  food  inspector 
in  the  States  wherein  the  State 
Food  Commissioner  is  appointed  a 
Federal  representative.  Following 
are  the  names  of  the  appointees : — 

J.  S.  Abbott,  Denton,  Texas. 

J.  W.  Bailey,  Portland,  Ore.  J. 

E.  Barnard,  Indianapolis,  Ind.,  H. 

E.  Barnard.  Arthur  C.  Bird, 
Lansing,  Mich.,  Floyd  W.  Robin¬ 
son.  B.  G.  D.  Bishop,  Fort  Col¬ 
lins,  Col.  lj„  P.  Brown,  Nash¬ 
ville,  Tenn.  E.  W.  Burke,  Evans-' 
ston,  Wyo.,  H.  G.  Knight.  E.  M. 
Coopers,  Camden,  Del.  S.  J. 
Grumbine,  Topeka,  Kan.,  El  H. 

S.  Bailey.  L.  Davies,  Davenport, 
Wash.,  Elton  Fulmer.  Renick 
W.  Dunlap,  Columbus,  Ohio.  J. 

Q.  Emery,  Madison,  Wis.,  Richard 
Fischer.  J.  R.  Field,  New  Ply¬ 
mouth,  Idaho.  James  Foust,  Har¬ 
risburg,  Pa.,  William  Frear.  B.  F. 
Hamilton,  Shawnee,  Okla.,  W.  B. 
Pigg.  Charles  Harrington,  Boston, 
Mass.  H.  D.  Holton,  Brattleboro, 
Vt.,  L.  P.  Sprague.  Thomas  G. 
Hudson,  Atlanta,  Ga.,  R.  E.  Stal¬ 
lings.  C.  H.  Irion,  New  Orleans, 
La.,  H.  P.  Jones.  Alfred  H.  Jones, 
Chicago,  Ill.,  Thomas  J.  Bryan. 

G.  W.  Koiner,  Richmond,  Va.  E. 

F.  Ladd,  Agricultural  College, 
North  Dakota,  E.  F.  Ladd.  B. 

E.  McLin,  Tampico,  Fla.  Henry 
Mitchell,  Trenton,  N.  J.,  R.  B. 
Fitzrandolph.  J.  B.  Noble,  Hart¬ 
ford,  Conn.,  J.  P.  Street.  S.  L. 
Patterson,  Raleigh,  N.  C.,  William 
Allen.  W.  B.  D.  Penniman,  Bal¬ 
timore,  Md.,  W.  B.  D.  Penniman. 
John  Peterson,  Salt  Lake  City, 
Utah,  Herman  Harms.  Martin 
Regensburger,  Sacramento,  Cal. 

M.  A.  Scovell,  Lexington,  Ky., 

J.  O.  LaBach.  I.  Sheldon,  Lin¬ 
coln,  Neb.  E.  K.  Slater,  St.  Paul, 
Minn.,  Julius  Hortvet.  R.  M. 
Washburn,  Columbia,  Mo.,  P.  F. 
Trowbridge.  Irving  A.  Watson, 
Concord,  N.  H.,  C.  D.  Howard. 

A.  H.  Wheaton,  Brookings,  S.  D., 
James  H.  Shepard.  Charles  A. 
Wietend,  Albany,  N.  Y.,  E.  J. 
Wheeler.  Robert  Wilson,  Charles¬ 


ton,  S.  C.  Charles  D.  Woods, 
Orono,  Me.,  J.  M.  Bartlett.  ‘  Dr. 
William  C.  Woodward,  Washing¬ 
ton,  D.  C.,  Col.  R.  L.  Lynch.  H. 
R.  Wright,  Des  Moines,  Iowa,  B. 
R.  Chittick. 

Holt. 


CORRESPONDENCE. 


To  Buy  Goods  at  Quoted  Prices. 

Philadelphia,  Pa.,  July  26,  190 
Editor  “Grocery  World  and  Gei 
eral  Merchant.” 

Dear  Sir  : — Please  inform  n 
where  I  can  buy  Tioga  lemon-din 
peaches  at  $2.15  per  dozen,  ah 
Sweetheart  soap  at  $1.75  per  be 
and  Climax  stove  enamel  at 
per  gross,  and  oblige, 

Yours  truly, 

J.  Barber. 

Barber  &  Perkins,  29  Norl 
Water  street,  Philadelphia,  Pa. 

*  *  * 

Wants  to  Sell  Eggs. 

Granville,  Pa.,  July  25,  1908. 
Editor  “Grocery  World  and  Get 
eral  Merchant.” 

Dear  Sir Will  you  kindly  pul 
lish  the  following  in  your  “Corn 
spondence  Column” :  We  are  in  th 
huckster  business  and  receive  a  1<: 
of  strictly  fresh  eggs  every  Frida] 
which  we  sort  into  three  grade. 
The  first  grade  consists  of  onl 
large  yellow  eggs,  the  secon 
grade  consists  of  large  white  egp 
and  the  third  grade  consists  of  sma 
yellow  and  white  eggs  mixed. 

If  you  are  interested  and  wi 
drop  us  a  letter  we  will  be  glad  t 
give  you  prices,  f.  o.  b.  Granvilk 
Pa. 

Yours  truly, 

D.  K.  Dimm  &  Bro. 

*  *  * 

A  Plan  Discussed. 

Lancaster,  Pa.,  July  28,  1908. 
Editor  “Grocery  World  and  Gen 
eral  Merchant.” 

Dear  Sir : — I  am  a  clerk  i: 
Blickenderfer’s  grocery  store 
Would  like  to  get  your  opinio 
on  this  scheme :  I  would  buy  eac 
week  on  Monday  and  Tuesday  30 
dozen  eggs  or  more  around  th 
county  at  prices  now  15  to  I. 
cents,  also  200  to  230  pounds  o 
creamery  butter,  price  now  31  cents 
Later  on  poultry.  Bring  thes 
goods  myself  to  Reading  Termina 
Market  and  sell  them  from  ; 
stand. 

Could  I  dispose  of  such  a  quan 
tity,  or  would  I  have  to  peddl< 
them?  Is  that  the  best  market 
How  much  rent  for  a  stand  ?  Wha 
are  good  stock  new  laid  eggs  sell 
ing  at,  also  finest  quality  of  creami 
ery  butter? 

My  total  expense  to  get  to  you 
market  would  be :  300  dozen  eggs 
$48;  express,  $3.50;  200  pounds  o 
butter,  $62 ;  express,  75  cents ;  mis 
cellaneous,  $11 ;  total,  $125.25. 

The  way  I  think  prices  are :  30c 
dozen  at  28  cents,  $84 ;  200  pound; 
at  36  cents,  $72;  total,  $156. 
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Thanking  you  many  times  in  ad- 
ance  for  valued  reply,  I  am, 
Yours  truly, 

James  E.  Bitner. 
314  W.  Queen  street. 

The  Reading  Terminal  Market  is 
ndoubtedly  the  best  public  market 
f  its  class  in  Philadelphia.  Many 
f  the  stallholders  do  a  very  large 
usiness.  Whether  this  correspond- 
nt  could  build  up  a  business  the 
/riter  naturally  does  not  know,  but 


there  would  seem  to  be  no  good  rea¬ 
son  why  he  should  not,  if  he  can 
keep  himself  going  until  the  busi¬ 
ness  is  self-supporting.  If  the  busi¬ 
ness  is  successful,  it  ought  easily  to 
dispose  of  the  amount  of  goods 
specified. 

The  “Grocery  World  and  General 
Merchant”  has  no  information  as 
to  the  cost  of  a  stand  in  the  Reading 
Terminal  Market.  Retail  prices  ob¬ 
tained  there  vary. 


What  Will  be  Done  With  Benzoate? 

Vide  Speculation  Over  the  Probable  Results  of  Dr.  Wiley’s 
Report.  Where  the  Issue  Touches  the  Retailer.  Dr.  Wiley 
and  the  Federal  Board.  Growing  Weakness  of  Manufac¬ 
turers’  Position. 


Much  speculation  is  heard  among 
he  trade  over  the  effect  which  Dr. 
Viley’s  report  on  benzoate  of  soda 
s  a  food  preservative  is  likely  to 
lave  upon  the  widespread  use  of 
hat  substance  in  jams,  jellies, 
nince-meat,  cider,  catsup,  etc. 
Ivery  manufacturer  in  these  lines 
n  the  country  with  the  possible  ex- 
:eption  of  half  a  dozen,  uses  benzo- 
ite  of  soda  and  claims  that  he 
;annot  keep  his  goods  from  spoil- 
ng  without  it.  The  issue  directly 
:ouches  the  retailer,  because  all 
hese  goods  are  distributed  through 
rim.  If  benzoate  is  officially  de- 
:lared  to  be  a  violation  of  law,  the 
retailer  will  still  be  immune  from 
prosecution  under  the  Federal,  the 
Pennsylvania  State  and  many  other 
food  laws,  if  he  can  show  a  guar¬ 
antee  of  purity.  In  some  cases  even 
now,  however,  the  manufacturer, 
after  plainly  labeling  the  fact  that 
benzoate  is  present,  refuses  to  go 
further.  He  will  not  give  a  guar¬ 
antee  of  purity,  but  compels  the  re¬ 
tailer  to  sell  the  goods  at  his  own 
risk. 

Whether  there  will  be  any  order 
forbidding  the  use  of  benzoate  is 
highly  uncertain.  Under  the  latest 
order  on  the  subject  it  was  stated 
that  the  use  of  benzoate  would  be 
permitted  until  January  1,  1908,  but 
no  statement  was  made  as  to  what 
would  be  done  after  that  date.  If 
the  Federal  Food  and  Drug  Board 
do  what  Dr.  Wiley  wants  and  will 
undoubtedly  ask  them  to  do,  they 
will  forbid  benzoate  forthwith.  The 
Board  are  not  wholly  in  sympathy 
with  Dr.  Wiley,  however;  nor  in 
j  fact  are  the  three  secretaries  who 
are  the  Federal  Board’s  superiors, 
,  and  there  is  much  reason  to  believe 


that  Dr.  Wiley  will  not  be  able  to 
convince  the  Board  that  the  elimina¬ 
tion  of  benzoate  will  be  worth  the 
disturbance  of  business  which 
would  surely  ensue. 

The  trouble  with  the  position  of 
the  manufacturers  who  contend 
that  they  must  use  benzoate  or  go 
out  of  business  is  that  it  is  con¬ 
stantly  being  weakened  by  defec¬ 
tions.  One  by  one  the  manufac¬ 
turers  seem  to  be  finding  a  way  to 
do  without  preservatives  of  any 
kind,  and  one  by  one  they  are  an¬ 
nouncing  the  fact,  much  to  the 
other’s  chagrin.  For  a  long  time 
the  Heinz  Co.  was  the  only  one, 
and  the  balance  argued  plausibly 
that  it  was  not  fair,  because  one 
concern  had  a  new  trade  secret  to 
give  it  a  monopoly  of  the  business 
by  compelling  its  competitors  to 
conform  with  a  standard  of  which 
they  were  ignorant.  But  since  that 
two  others  have  found  the  secret, 
the  latest — the  T.  A.  Snider  Pre¬ 
serve  Co. — announcing  the  fact  dur¬ 
ing  the  past  week.  This  is  making 
the  manufacturer’s  position  very 
weak  and  is  the  best  argument  Dr. 
Wiley  can  use  in  his  effort  to  per¬ 
suade  the  Federal  Board  that  they 
ought  to  make  the  order. 


There  are  considerable  receipts  of 
California  Bartlett  pears  ranging 
from  $1.25  to  $1.80.  The  demand 
is  good,  though  the  fruit  is  of  small 


size. 


Don’t  Overlook  a  Good  Thing. 

Take  the  time  now  and  send  a  postal 
to  H.  P.  D.  Kingsbury,  Redlands,  Cal., 
for  samples  of  his  jams,  preserves  and 
marmalades.  These  goods  are  pure; 
you  make  a  living  profit  and  sell 
full-weight  package  of  good  quality 
goods.  Need  any  more  be  said? 


fll 


u 


THE  ANNUAL 

School  Sale 


Along  with  the  Advance  Pages  of 
School  Supplies  in  our  August  catalogue 
is  an  eventful  “sale”  of  all  sorts  of  use- 
ables  and  wearables  for  school  children. 

We  never  list  an  item  under  the 
heading  “sales”  unless  it  is  a  Bargain 
with  a  capital  B. 

Merchants  accustomed  to  buy  direct  < 
and  in  quantities  will  be  surprised  to  see 
the  prices  we  are  naming  in  lots  as  wanted. 

This  sale  provides  “window  leaders” 
that  will  pull  business  in,  and  an  abund¬ 
ance  of  juicy  profit  payers  as  well. 

You  will  lose  money  if  you  do  not 
examine  this  feature  of  our  August  cata¬ 
logue  with  careful  interest. 

D  676  is  the  number  of  the  book  and 
a  copy  will  go  by  return  mail  to  any 
merchant  who  asks  for  it. 


Butler  Brothers 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  L0DI8  MINNEAPOLIS 

SAMPLE  HOUSES— BALTIMORE,  DALLAS, 
OMAHA,  SAN  FRANCISCO 
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Rochester,  N.  Y. 

The  Rochester  (N.  Y.)  Retail 
Grocers’  Association  has  concluded 
to  favor  generally  any  reform  of 
the  system  of  weights  and  meas¬ 
ures  now  used  in  buying  and  selling 
that  will  bring  about  fair  treatment, 
and  in  particular  to  favor  the  new 
idea  of  buying  and  selling  by  weight 
in  this  State  instead  of  by  measure. 

Youngstown,  Ohio. 

The  Youngstown  (Ohio)  Retail 
Grocers’  Association  has  adopted 
the  following  resolutions  regarding 
the  current  rumor  that  the  organ¬ 
ization  practically  amounted  to  a 
trust : — 

Whereas,  Statements  have  ap¬ 
peared  in  the  public  press  and  have 
been  voiced  in  our  City  Council, 
the  effect  of  which  is  detrimental 
to  Youngstown  business  interests 
and  which  are  contrary  to  the  facts, 
said  statements  being  to  the  effect 
that  the  retail  grocers  of  Youngs¬ 
town  have  organized  a  combination 
in  restraint  of  trade  in  violation  of 
law;  and 

Whereas,  The  effect  of  such  state¬ 
ments  must  inevitably  be  to  divert 
business  from  Youngstown  to  other 
trade  centres,  to  destroy  the  well 
earned  confidence  of  consumers  in 
Youngstown  merchants;  and 

Whereas,  Such  charges  are  false 
in  fact  and  wholly  malicious  in  in¬ 
tent;  therefore,  be  it 

Resolved,  That  the  Youngstown 
Retail  Grocers’  Association  demand 
that  such  charges  be  fully  investi¬ 
gated  by  the  proper  officers  of  law 
in  order  that  full  justice  be  done; 
and  be  it  further 

Resolved,  That  the  members  of 
the  City  Council  and  others  offer¬ 
ing  such  charges  be  called  upon 


to  offer  proof  of  the  same  before 
the  grand  jury  or  other  proper  tri¬ 
bunal  forthwith;  and  be  it  further 

Resolved,  That  in  event  of  such 
member  of  Council  failing  to  pro¬ 
duce  proof  in  support  of  said 
charges,  he  be  called  upon  to  re¬ 
sign  the  office  which  he  holds;  and 
be  it  further 

Resolved,  That  the  officers  of  this 
association  be  and  are  hereby  di¬ 
rected  to  take  the  proper  legal 
steps  to  secure  such  investigation 
and,  if  necessary,  to  begin  such 
civil  or  criminal  proceedings  as 
may  seem  best  to  protect  and  main¬ 
tain  the  good  name  of  the  grocers 
of  Youngstown  and  of  the  Youngs¬ 
town  Retail  Grocers’  Association; 
and  be  it  further 

Resolved,  That  copies  of  these 
resolutions  be  sent  to  the  press  of 
Youngstown  for  publication  and 
that  our  officers  be  directed  to  give 
them  the  widest  publicity  possible. 
H.  F.  Duesing, 

M.  Obendorfer, 

John  De  Venne, 
Committee. 

New  Orleans,  La. 

The  president  of  the  Wholesale 
Grocers’  Association  of  New  Or¬ 
leans,  La.,  George  P.  Thompson, 
which  district  will  be  greatly 
affected  by  the  proposed  advance  in 
freight  rates,  has  issued  the  follow¬ 
ing  statement  on  the  subject: — 

The  inexorable  law  of  business 
in  time  of  depression  such  as  we 
have  just  gone  through,  has  always 
had  the  effect  of  depreciating 
values;  advances  have  been  the  rare 
exceptions  and  may  be  traced  to 
natural  causes.  Our  commercial 
interests  have  withstood  the  finan¬ 
cial  stringency  like  true  soldiers — 
values  have  gone  down  and  profits 
in  many  cases  with  them.  For 
the  railroads  to  assume  that  the 
paralysis  of  trade  which  has  been 
general  hinges  on  them  solely  and 
that  when  they)  are  relieved  the 
whole  situation  will  be  relieved  and 
everything  will  revive,  is'  as  absurd 
and  untenable  as  it  is  ludicrous. 
Apparent  hostility  to  railroads  is 
not  the  key  to  the  problem,  and 
does  not  license  the  railroads  to  do 
as  they  please. 

An  advance  in  rates  to  induce 
immediate  recovery  is  not  the  rem¬ 
edy,  and  a  horizontal  advance  in 


rates  at  this  time,  when  business  is 
on  the  increase  (which  the  rail¬ 
roads  admit)  would  be  suicidal  in 
my  opinion.  It  would  precipitate 
an  attack  on  them  from  which  it 
would  take  them  years  to  recover. 
What  is  needed  is  really  to  lighten 
the  burden  of  distribution.  When 
a  merchant  wants  to  enliven  or  in¬ 
crease  his  business  in  any  particular 
line,  inducements  are  offered,  which 
are  in  the  way  of  attractive  or  lower 
prices.  In  direct  opposition  to 
trade  methods,  the  railroads’  rem¬ 
edy  is  “tax  the  people!”  Any  ac¬ 
tion  to  further  curtail  the  dis¬ 
tributers  of  merchandise  at  this  time 
should  not  be  countenanced  and 
every  power  be  brought  to  bear 
against  this  contemplated  move. 

What  are  the  merchants  tp  do 
who  have  sold  thousands  of  cases  of 
goods  for  fall  delivery  predicated  on 
old  rates?  The  great  volume  of 
this  kind  of  business  is  past  the 
comprehension  of  most  people. 
An  advance  such  as  proposed  rep¬ 
resents  the  profit  the  merchants 
would  receive  and  means  the  han¬ 
dling  of  all  this  tonnage  by  the 
merchant  without  profit.  Unprofit¬ 
able  business  spells  failure. 

This  added  tax  must  be  fore¬ 
stalled  at  all  hazards,  and  were  the 
rairoads  to  use  their  better  judg¬ 
ment  they  would  abandon  it.  It 
is  contended  the  cost  of  railroads 
has  increased — so  has  the  cost  of 
doing  commercial  affairs.  Has  the 
merchant  been  able  to  increase  his 
profit  to  meet  this  condition?  I 
say,  no.  On  the  contrary,  his  grand 
total  of  profits  has  been  diminished, 
and  growing  smaller  each  year. 
He  cannot  cry  “wolf,”  but  has  to 
go  along  and  accept  the  inevitable. 
He  cannot  get  together  like  the 
gigantic  railroad  monopolies  and 
grind  out  of  the  people  this  re¬ 
cession  of  profits,  because  the  law 
steps  in  and  says  “thou  shalt  not.” 

The  revival  of  business  is  coming 
and  the  condition  of  depression  can 
be  and  is  being  cured,  but  no  mi¬ 
tigation  is  offered  through  advanced 
rates,  even  on  the  plea  of  increasing 
facilities,  extending  lines,  etc.  The 
railroads’  earnings  were  large  dur¬ 
ing  the  term  of  prosperity,  and  they 
should  be  willing  to  stand  their 
share  of  the  hard  times.  What 
they  need  to  help  them  is  increased 
traffic  resulting  from  reviving  in¬ 
dustry  and  activity. 

Another  point  of  consideration  is 
that  if  they  are  permitted  to  put 
up  the  rates  now,  nothing  will  make 


them  come  down  when  business  is 
once  more  on  the  boom.  Once  up, 
rates  will  stay  up. 

Easton,  Pa. 

The  Retail  Grocers’  Protective 
Association  of  Easton,  Pa.,  will  be 
represented  at  the  State  conventior 
at  New  Castle,  Pa.,  with  two  dele¬ 
gates,  who  are  First  Vice-Presidenl 
J.  W.  Gilds  and  Recording  Secre¬ 
tary  P.  F.  Miller.  The  association 
has  changed  its  quarters  from  the 
First  National  Bank  Building  tc 
Drake’s  Annex,  where  it  has  a  fine 
meeting  room.  On  Wednesday 
afternoon,  August  19th,  they  wil 
hold  their  first  picnic,  which  will  be 
held  at  Island  Park,  near  Easton. 


AMONG  THE  TRADE. 

Members  of  the  Frankford  RetaF 
Grocers’  Association  and  their 
friends,  numbering  more  than  2,00c 
persons,  went  to  Atlantic  City  on 
Wednesday  for  their  annual  outing 
Not  only  Frankford  grocers  at¬ 
tended,  but  there  were  others  from 
Bridesburg,  Tacony  and  other  dis¬ 
tricts. 

The  Philadelphia  Retail  Grocers' 
Association  will  this  year,  after  a 
lapse  of  several,  renew  its  practice 
of  giving  yearly  picnics,  the  scefie 
being  Belmont  Mansion,  at  Fair- 
mount  Park.  Great  preparations 
are  making  for  the  event  and  it  is 
expected  that  thousands  of  people 
will  gather  there.  The  date  is 
Wednesday,  August  5th,  on  which 
day  practically  all  the  grocery  stores 
in  Philadelphia  are  closed  anyway. 
The  afternoon  will  be  devoted  to! 
athletic  sports,  the  evening  to 
dancing. 


Keep  Away  From  the  Fire 

The  weather  is  too  hot  to  work  over  a  fire.  Goods 
already  cooked,  or  prepared  so  that  they  require 
no  cooking,  are  popular  in  warm  weather  ::  :: 


^.TOSTEfU^ 
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LUNCH  TONGUE — Handy  for  cold  lunches,  and  that  is  what  is  in  demand  at  this 
time  of  the  year.  Buffalo  Brand  of  Skinless  Lunch  Tongue,  in  x -lb.  round 
tins,  2  doz.  in  a  case,  per  doz.,  $2.50.  Warranted  to  be  of  superior  quality. 

PICKLES,  OLIVES,  ETC. — We  handle  Williams  Bros.’  Bottled  Pickles,  a  nice 
package  to  retail  at  10c. ;  Gherkins,  Sour,  per  doz.,  at  85c. ;  Gherkins,  Sweet, 
per  doz.,  at  90c.;  Nice  Small  Onion,  per  doz.,  at  85c.  (this  is  a  very  low  price 
on  onions);  Keg  Pickles,  600s,  best  spiced  stock,  at  $3.00  per  keg;  Olives, 
Queen  Eng.,  pint  bottles,  at  $2.25  per  doz.;  Club  Queen  Olives,  per  doz.,  at 
$1.25;  Queen  Olives,  pear-shaped  bottles,  at  90c.  per  doz. 


IMPORTED  SARDINES— Skipper  Brand  Imported  Norwegian  Smoked,  K , 
very  fine,  per  case,  |t2.oo.  Imported  Smoked  Eskimo,  g,  in  oil,  per  case, 
{9.00.  French,  g  ,  oil,  “  Martel,”  per  case,  $10.50.  We  also  handle  full  line 
of  American  Sardines,  in  oil  and  mustard. 

FULL  CREAM  CHEESE— The  June  make  of  Cheese,  noted  for  its  fine  flavor, 
now  in  the  market.  We  handle  none  but  the  best  factories.  Price,  13’ic.; 
5-box  lots,  at  13c. 


KIRK,  FOSTER  &,  CO. 
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WANT  DEPARTMENT 

Advertisement*  in  this  department  occupying  fifty  words  or  less  will  be  inserted  or  subscribers  frtt 
cut  Answers  may  be  addressed  to  the  Grocarv  World  when  desired,  provided  the  advertisement  Is 


accompanied  by  xo  cents  In  postage  to  pay  for  remalllng  the  same, 
cents  p «r  issue. 


To  non-subscribers  the  price  is  50 


WANTED. 


WANTED.— Names  of  grocers  who  would 
like  to  buy  Fancy  Mountain  Huckleberries 
direct  from  the  pickers  at  first  cost.  Berries 
shipped  same  day  as  picked.  Address 
D.  W.  Hughes,  Mt.  Carmel.  Pa. _ 6 

WANTED.— To  buy  an  interest  and  man¬ 

age  good,  live  retail  business  in  a  manufac¬ 
turing  town;  general  merchandise  pre¬ 
ferred.  Have  had  ten  years’  experience 
and  will  guarantee  results.  State  your 
proposition  fully  when  answering  this  adver¬ 
tisement.  Address  “Retail,”  care  “Gro¬ 
cery  World  and  General  Merchant,”  Phila¬ 
delphia,  Pa. _ 9 

WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  " 


FOR  SALE. 


FOR  SALE— The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 


FOR  SALE.— Good  paying  gro:ery,  well 
stocked  and  doing  a  good  business,  in  a 
town  Of  30,000.  Cheap  rent.  Will  sell 
business  and  horse  and  wagon  for  $1,000. 
Address  J.  M.,  “  Grocery  World  and  Gen¬ 
eral  Merchant,”  Philadelphia. _ 7 


FOR  SALE.— A  first-class  milk  and  gro¬ 
cery  business.  Fine,  new  property,  doing 
a  business  of  $10,000  a  year.  One  team. 
Will  sell  at  a  sacrifice.  W.  B.  Thomas,  24th 
and  Nicholas  Sts..  Philadelphia,  Pa.  7 


FOR  SALE.— General  store  in  Lehighton. 
Fine  location,  doing  good  business.  Popu¬ 
lation  of  town,  5,000.  Price  for  stock,  etc., 
$1,200.  For  particulars  address  R.  J.  W., 
“Grocery  World  and  General  Merchant,” 
Philadelphia. _ 6 

FOR  SALE.— Old,  reliable  store.  Reason¬ 
able  price.  Apply  Goldberg  &  Cilovitch, 
255  N.  12th  Street,  Philadelphia.  6 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  314.— In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  333. — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30xioofeet.  Businessabout$4,oooper  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  345. — In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  347. — In  high  class  part  of  West  Phila¬ 
delphia.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash.  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No. 353. — In WestPhiladelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 


$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  362. — Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves¬ 
tigation. 

No.  365.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x30 
feet.  Does  $300  weekly,  three-quarter 
cash,  balance  weekly.  Nets  clean  10  per 
cent,  above  everything.  Stock  about  $600. 
This  store  was  established  seven  years 
ago  and  is  thoroughly  prosperous  and 
profitable.  The  present  owner  bought  it 
four  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  fix¬ 
tures  at  $550  and  stock  at  inventory.  Will 
take  all  told  about  $1,100.  Fullest  investi¬ 
gation.  In  order  to  guarantee  a  business 
of  $300  per  week,  seller  will  deposit  $100  as 
a  forfeit  for  the  buyer’s  protection. 

No.  366. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x50 
feet.  Does  $400  weekly,  all  good  trade. 
Stock  about  $800.  Good  dwelling  connected. 
Business  thoroughly  profitable.  Owner 
going  to  Germany  and  will  sell  at  inventory. 
Cost  around  $1,500. 

No.  367  —  In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  369.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  $700.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $1,000. 

No.  372. — In  South  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $5°°-  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  Fullest  investigation. 
Established  14  years.  Fixtures  about  $600. 
Stock  at  inventory. 

No.  374. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18  x  55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stock  about  $1 , 200.  Uses  two  teams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  375. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $400-$450  weekly,  three  quarter 
cash.  Good  dwelling  connected.  Stock, 
$ r , 000-$  1 , 200  Could  be  reduced  to  $900. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  376.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$yoo  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 


and  wants  to  retire.  Will  sell  at  inventory 

Will  take  around  $1,600. 

No.  378.— In  nearby  Philadelphia  suburb. 
Only  two  other  stores  there.  Groceries  and 
provisions.  Size,  22x45  feet.  Does  $450- 
$500  per  week,  two-thirds  cash.  Stock, 
$i,ooo-$i,20o.  Nets  10  per  cent,  on  gro¬ 
ceries,  20  per  cent,  on  truck.  Real  estate 
for  sale  or  rent.  Owner  going  out  on  stock 
farm  and  will  sell  at  inventory.  Will  take 
around  $1,300,  no  horse  sold. 

No.  380.— In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Store  16x30  feet. 
Does  $400  weekly,  two-thirds  cash.  Stock, 
$800  to  $1,000.  Net  profits,  10  per  cent. 
Good  dwelling  for  sale  or  rent.  Fixed 
charges  low.  Owner  in  ill-health  and  going 
to  California.  Will  sell  fixtures  for  $500 
and  stock  at  inventory.  Will  take  around 
$1,300. 

No.  381.— In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16x22  feet.  Does  $250  weekly,  three-quar¬ 
ters  cash.  Stock,  $600.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thoroughly  profitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  $250,  stock 
at  inventory.  Take  about  $850.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50,000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,oco  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 

SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 
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DO  YOU  WANT  TO  SELL  0 

YOUR  BUSINESS?  o 

We  find  buyers  for  grocery  and  o 
general  store  businesses  —  nothing  o 
else.  We  are  specialists  in  that  and  o 
we  know  what  we  are  about.  o 

In  the  term  “grocery  stores”  we  o 
Include  butter  and  egg  stores,  tea  o 
and  coffee  stores,  green  groceries  and  o 
anything  else  in  the  same  line.  o 

If  you  want  to  sell  your  business,  o 
we  have  a  customer.  If  you  want  to  o 
buy  one,  we  know  where  something  is  o 
that  we’re  sure  will  suit  you.  o 

Write,  call  or  telephone.  o 

WARNER  &  CO.,  o 

927  Arch  Street,  Philadelphia,  Pa.  o 

Phones,  Bell  Filbert  2500,  o 

Keystone,  Race  746.  o 

0 

00000000000000000000000000 


SPLENDID  LITTLE  STORE  FOR 
MAN  AND  WIFE. 

We  offer  clean,  prosperous  little  store  in 
West  Philadelphia.  Does  $200  weekly  on 
stock  of  about  $500.  Expenses  are  low  and 
net  profits  are  15  per  cent.  Owner  is  in 
other  business  and  his  wife  objects  to, run¬ 
ning  the  store  alone.  Will  sell  at  inventory 
and  rent  all  fixtures  except  $25  worth  of 
loose  fixtures.  About  $550  takes  the  whole 
place.  Fullest  investigation  courted. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent. ,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lumpsum  of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-established  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 


WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  FOSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HKS  MO  EQUAL 


Mrs.  Williams’  Brands 
PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HADONLYFROM  JOBBERS 

Quaker  City  Preserve  Co. 
Philadelphia,  Pa. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 
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UNDER  THE  DIRECTION  OF 


R.  DAET WYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quotec 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  August  3,  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 


Selected,  io  hands,  packed  I  in  barrel .  $z.oo  per  bunch 

Selected,  g  hands,  packed  I  in  barrel .  1.75  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  I  in  crate .  1.35  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  3  in  crate. . .  1.20  per  bunch 

Selected,  7  hands,  packed  I  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 85  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.35  per  bunch 

Selected,  8  hands .  1.00  per  bunch 

Selected,  7  hands . . 75  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  shelter .  $3.00  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 

FANCY  FLORIDA  PINEAPPLES. 

Fancy  |led  Spanish,  24s .  $3-00 

Fancy  Red  Spanish,  30s .  3.00 

Fancy  Red  Spanish,  36s .  2.75 

Fancy  Red  Spanish,  42s . _ .  2.00 

Fancy  Red  Spanish,  48s . •. .  1.75 

MESSINA  LEMONS. 

Extra  Fancy  Messina,  300  size,  per  box .  $4-50 

Extra  Fancy  Messina,  360  size,  per  box .  350  to  3.75 

Choice  Messina,  300  size,  per  box .  4.00 

Choice  Messina,  360  size,  per  box .  325  to  3.50 

Extra  Fancy  Large,  150  size,  per  per  half  box .  2.25 


GIVE  SOME  ATTENTION  TO 
THE  MONEY  MAKER 


Fine  fruit  not  only  brings  people  into  your 
store  but  if  you  buy  the  right  goods  at  the 
right  prices  you  make  splendid  profits. 

We  will  show  you  how  to  make  money  :*n 
fruit  if  you  will  get  in  to  see  us. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy  quality,  96  to  box . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . . . . 

Extra  choice,  150-176  to  box . 

Extra  choice,  200-216  to  box . 

Extra  choice,  250  to  box . 

* 

FANCY  MEDITERRANEAN  SWEETS. 

Fancy  quality,  96-11  to  a  box . 

Fancy  quality,  126  to  a  box . 

Fancy  quality,  150-176  to  a  box . 

Fancy  quality,  200-216  to  a  box . 

Fancy  quality,  250  to  a  box . 

CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . 

Fancy  Quality,  288-360  to  box . . . 


$2.75 

3- 71 

4- 5c 
5.0c 

4-75 

2- 75 

3- 50 

4- 25 
4-25 
4.00 


$2.50 

3.00 

4.00 

4.00 

3-75 


CALIFORNIA  PLUMS. 


Tragedy,  Large  Blue,  4  baskets  to  crate .  $1.40 

Burbank,  Red,  4  baskets  to  crate .  1.25 

Clymax,  4  baskets  to  crate .  1.50 

Peach  Plums,  Fancy,  4  baskets  to  crate .  1.50 


The  Fly  Ribbon 

THE  GREAtEST  FLY  CATCHER  EVER  INVENTED 


Ever  Ready  for  Use. 

Irresistibly  attractive  to  Flies. 

CLEAN :::  ECONOMICAL :::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni¬ 
ture.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  $4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 

SUTTER  &  HARDING,  Distributers  for  Philadelphia 


Send  for  Samples  and  Descriptive  Matter  to 

THE  FLY  RIBBON  MFG.  CO. 

202  AND  204  E.  100TH  ST.,  NEW  YORK  CITY 


frvyv.i 


Pull  out  N 
ffiitlcn  here 
3  or  finches 
of  a  timet 
Cu  t  off 
fly  cohered 
part 
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BALTIMORE  PRICES-CURRENT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 


Any  subscriber  to  the  “ GROCERY  WORLD  AND  GENERAL  MERCHANT who  is  unable  to  purchase  at  the  following  prices  ivill 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 


Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

.24 

.24 

.24 

.22 

“A”  Mocha . 

“B”  Mocha . . . 

“C”  Mocha . . 

T.«£imyra  (Washed  Caracas) . 

.24 

.22 

.20 

.18 

.18 

“B"  Maracaibo . 

.17 

.16 

.15 

.14 

.14 

.12 

No.  1  Rio . 

No.  2  Rio . 

Lipton  Special  Mocha  and  Java,  1  lb.  cans 

Lipton  Perfection,  1  lb.  cans . 

Battleship,  1  lb.  packages,  any  quantity... 
Log  Cabin,  1  lb.  packages,  100  to  case . 

.1054 

.09 

.27 

.20 

.15 

.14 

King  Bee,  100  lbs.  to  case . 

Seven  Day,  100  lbs.  to  case . 

.per  case  15.00 
.per  case  11.00 

TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . . . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  Ooleng . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . .. . 35 

Japan . 35 

Heno  %  and  %  lb.  packages . 50 

8ilver  Moon . 27 

Silver  Bell,  1  lb.  packages . 26 

Salada  (Ceylon  and  India  Teal- 
Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 


Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1 . 45 

Wagner’s,  1  lb.,  tall,  4doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz .  1.03 

Wagner’s,  8  lb. ,  sauce,  2  doz .  1.08 

Excursion,  8  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 60 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 90 

Standard  Shoepeg,  2  lb.,  2  doz. . 85 

Standard,  2  lb.,  2  doz . 75 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kemelled  Com,  2  doz .  1.45 

Peas- 


Foote  &  Co.,  extra  sifted,  2  doz . 

Belle  Brand,  2  doz . 

Little  Fellow,  2  lb.,  2  doz . . 

Rob  Roy,  2  lb.,  2  doz . . 

Pin  Money,  petits  pois,  2  doz . 

Pin  Money,  standard  early  June,  2  doz.. 
French,  extra  fins,  100  in  case,  per  case 
Pin  Money  Combination— 

2  lb.,  2  doz . 

Kidney  Beans— 

2  lb.,  2  doz . . 

Lima  Beans—  . . . . 

Derby,  soaked,  2  lb.,  2doz . 

Standard,  2  lb.,  2  doz . 

Little  Darling,  2  doz, . . 

Pumpkins— 

3  lb.,  2  doz . . . 

Gallons . . 

String  Beans—  . 

2  lb.,  2  doz . 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can . 

Sweet  Potatoes,  S  lb.,  2  doz . 

1  lb.  Pulp,  for  soup . . . 

Succotash— 


1.25 

.86 


1.50 

1.00 

18.50 


.90 


.75 


.80 

1.25 

.90 


.75 


.85 

.48 


2  lb.,  2  doz. 
Tomatoes— 


Pin  Money,  whole,  3s,  2  doz. 

Standard,  3s,  2  doz . 

Gallon,  %  doz . 

Fair  Quality,  8s . 

fc,  2  dec . . . 


.95 

.91 

2.40 

.85 

.70 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz . 

Clover  Leaf,  %  lb.,  flat,  4  doz . 


Sockeye,  1  lb .,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  %  lb.,  flat,  4  doz . . .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  1.45 

Lobsters— 


Gold  Label,  picnic  size,  4  doz.... 

Beaver,  1  lb.,  flat,  4  doz . . 

Star,  %  lb.,  8  doz.  in  case . 

Star,  %  lb.,  flat,  8  doz . 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz . . 

Clams — 


Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1.10 

Mackerel- 

Mackerel  in  sauce,  oval . 

Oysters— 

Standard,  5  oz.,  2  doz . 90 

Sardines,  in  Oil—  per  cas< 

%  oil,  100 . 

Gold  Label, 34  oil,  100  cans .  6.50 

Standard,  %  oil,  100 .  3.50 

%  lb.,  oil,  with  key,  100 .  3.76 

Epicurian,  y,  oil,  fancy  cartons,  100  cans  4.50 
34  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  i.  65 

Leon  D’or  Brand,  100  cans .  4.00 

34  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines — 

34  Oil,  Martell  Brand,  100  cans .  16.00 

Oil,  Marie  Elizabeth,  boneless,  100  cans 
34  Oil  Imported — 

Martell,  100  cans .  9.50 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8 .25 

King  Oscar,  100  cans . . . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0534 

No.  3  broken,  bbls.  or  100  lb.  sacks . 0434 

Japan,  100  lb.  sacks . 05% 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried .  1.C0 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 63 

*  Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.60 

Fine  Dairy,  3s,  100  to  bbl . 2.58 

Fine  Dairy,  4s,  70  to  bbl .  2.35 

Fine  Dairy,  5s,  60  to  bbL .  2.40 

Fine  Dairy,  8s,  35  to  bbl .  2.18 

Fine  Dairy,  10s,  28  to  bbl .  2 . 15 

Worcester,  2%s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  80  to  bbl .  3.76 

Per  cas© 

Snow  Flake,  48 10c.  packages .  3.10 

Snow  Flake,  36 15c.  packages .  3.75 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . . . per  cwt.  .95 

Shaker,  2  doz.  in  oase . per  case  160 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2%  bushel 


to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.50 

Green  Peas,  dried,  about  166  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . . . . 06 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06 

Split  Peas,  210  lbs . per  bbl.  7.75 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . perbu.  2.10 

Fava  Beans . . . 043a 


CANNED  FRUITS.  Per  doz. 


Apples,  3  lb.,  2  doz . 80 

Blackberries,  2  lb.,  2  doz . 75 

Blueberries,  2  lb.,  2  doz . 95 

Cherries,  2  lb.,  2  doz . 

Gooseberries,  2  lb.,  2  doz . 95 

Pie  Peaches,  3  lb.,  2  doz . 95 

Pears,  3  lb.,  2  doz . . .  100 

Sliced  Pineapples,  2  lb.,  2  doz .  1.25 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .90 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb . ,  2  doz .  1.00 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.10 

California  Apricots,  2  doz .  1  •  90 

California  Cherries,  2  doz .  2.60 

California  Peaches.  254  lb.,  2  doz .  2.35 

Wheeler  Peaches,  3  lb.,  2  doz .  2.00 

Sliced  California  Peaches,  1  lb.,  4  doz . 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 32 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 31 

Gold  Medal . 31 

King  Syrup . 31 

OrangeBrand  Syrup . • . 33 

Orange  Brand,  2%  lb.  cans,  2  doz .  2.30 

No  .  6  Amber  Syruu . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  254  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips,  54  gal.  cans,  1  doz.  2.16 

Calvert  Brand  Pure  Porto  Rico . 22 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb .  09 

Evaporated,  1  lb.  packages,  4  doz . 09% 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 09% 

Best,  25  lbs . 12% 

Apricots— 

Evaporated,  25  lbs . 

Currants — 

Package,  36 . 08% 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.— . 17 

American  Brand,  26  lb.— . 

Dates— 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 90}4 

40-  50.25  lbs . 0854 

50-  60, 25  lbs . 07% 

60-  70, 25  lbs . 0754 

70-  80,  25  lbs . O634 

80-  90, 25  lbs . 0654 

90-100, 25  lbs . 0634 

100-120, 50  lbs . 

Raisins — 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 07% 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs. . 07% 

Seeded,  36 1  lb.  packages. . 0854 

Sultana,  36  1  lb.  packages . 

Sultana,  feul  k  .  26  'b». . 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages . 

Cut  loaf . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bags . 


CONDENSED  MILK. 

Baby,  1  doz.  glass  jars . 

Challenge,  4  doz . 

Eagle,  4  doz . 

Magnolia,  4  doz . 

Red  Ctoss,  4  doz . 

Star,  4  doz . 

Dime  Brand,  4  doz . 

Lion, 4  doz . 

Premium,  4  doz . 

Hires’  Silver,  4  doz . 

Square,  4  doz . 


EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz . . . 

St.  Charles,  4  doz . 

Our  Pet,  large  size,  4  doz . 

Our  Pet,  baby  size,  6  doz . 

Peerless,  small  size,  4  doz . 

Peerless  large  size,  4  doz . 

Columbia,  4  doz . 

Silver  Cow, 6  doz . . 

Van  Camps,  4  doz,  in  cans . per  can 


SO  ~ 
O  rt> 

as 


w  «- 

t-i  <T> 

o  " 


Case. 

1.90 

3.85 

6.25 
4.20 
4.15 
4.20 
3.60 

4.25 
3.95 
4.35 
3.40 


Case 
3.85 
3.90 
3.10 
2.65 
1.80 
3  20 
3.30 

4.16 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 45 

Vulcan  Safety,  50  gross . 50 

Bird’ s  Eye,  500s ,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  5  gross . 55 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross . per  case  5.25 

Black  Diamond, 600s,  100  in  case... per  case  3  50 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.45 

*Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.75 

5  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  8oap  free...  4.26 
10  box  lots  freight  paid,  with  2  boxes 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

♦Bee . 100  3.90 

♦Big  Schooner . 100  8 . 75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  .40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  8.85 

♦Kirk’s  Oleine .  60  2.25 

♦Lenox . 100  3.00 

♦Lifebuoy .  60  2.00 

♦Fairbank’s  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3.90 

♦Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oieine .  72  8.00 

Premium . 100  3.75 

♦Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

♦Star . 100  3.00 

♦Sunlight . 100  4.10 

♦Sunshine . ..120  2.45 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3. 90 

♦Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.75 

♦Snowberry . 100  8 . 90 

Best  Blue .  80  3  .40 

♦Hoefner’s  Ammonia . 100  8.95 

♦P.  &G.  Naptha . 100  8.85 

Duck . 100  8  85 

20  Mule  Borax . 100  4.00 

Rib . ...100  1.95 


*  6  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash ,  for  the  hands . 100  cans  6 . 50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  60  1.96 

Grand  Pa’s,  large  size .  50  3.26 

Sweet  Maiden . 1  doz.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

JapRose . 50  3.75 

Sweetheart .  50  1.90 

Lava .  100  3.75 

Pearl . 60  2.40 


SCOURING  SOAP. 


Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 8  doz.  2.25 

Wrigley’s . 100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  3.50 

Lipp’s Scourer .  60  2.25 

Sil  San .  50  2.03 

Army  an^  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  3.85 

Silver  Sand . per  bbl.  2.60 

American  Scourer . 100  3 . 75 

Bon  Ami,  10c.  size . 8  doz.  2.50 

Brooks’ Crystal . 100  3.90 

Hoefner’s  Crystal,  with  6poezu3 . 24  pkgs.  1 .  60 

Old  Dutch  Cleanser,  4  doz .  S  .26 


34 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


t 


NEW  YORK  PRICE-LIST 

Revised  Weekly  for  the  “  Grocery  World  and  General  Merchant.” 

NOTE. — Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 


-1- 


-a- 


-4- 


MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses— 

Fancy,  barrels . 

Choice,  barrels . 

Per  gal. 

.42®. 45 
.40 

Good,  barrels.. . 

.26®. 30 

Fancy,  quart  Jars . 

New  Orleans  Molasses — 
Fancy  Open  Kettle. . 

'  1.20 

.41®.  43 
.37 

.35 

.22 

Blended,  fanoy . 

.38 

Blended'  choice . 

.83 

.30 

2-lb  tins,  8  dosen. . . 

2.90 

Quarts,  2  dosen . 

2.90 

Sugar  Syrup— 

.86®.  88 
.24 
.82 

Pure,’  choice . . 

Blended,  fancy . 

.29 

Vanilla  Drips . 

.29®.  30 

Tins,  2-lb.,  5  do*en . 

Tins,  2%-lb.,  2  dozen . 

TinpJ  8- lb.,  2  dosen . 

Tins,  6-lb.,  1  dosen . 

SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85®  95 .  82.00 

Georges  count  110@115 .  25.00 

Shore  2s,  count  225®250 .  30.00 

Medium  Irish  2s, thin, count  300@400 .  18.00 

Norway,  count  400@450 . . .  22.00 

Norway,  count  800@350 . . .  26.00 

Norway,  count  240@270 . 

Norway,  count  170@185 . 

Norway,  count  126@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . OSH 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked — 

Scaled,  per  box . 16 

Halibut,  fancy  chunks,  Ioeland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

mperial— 

Common  to  fair . . . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

young  Hyson- 

Common  to  fair . 

Superior  to  fine . . 

xtra  fine  to  finest . 

noioest . 

HyBon— 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Japan- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

Basket-fired— Common  to  fair . 

Basket-fired— Superior  to  fine . 

Basket-fired— Extra  fine  to  finest. 

Basket-fired— Choicest . 

Dust  . 

Oolong- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

ouchong— 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 


Per  lb. 
.15®  .18 
.20®  .25 
.28®. 86 
.45®.  66 

.22®. 26 
.80®.  88 
.40®. 46 
.50®. 66 

•  16@.18 
.22®  .80 
■  85@.40 
.45®.  60 

@.14 

@.18 

@.26 


.28®.  25 
.28®.  80 
.  32@ .  88 
,22@  .25 
•  28@.S0 
.32®.  38 
.—@.45 
@•1254 

@17 
.  17@  .22 
.25®.  85 
.40®. 65 

.17®.  18 
.20®. 25 
.30®.  36 
.40®  .60 


ROASTED  COFFEES. 


Sumatra  -Mandheling— Fancy  brown  ... 

Old  Government— Best . 

Old  Government— Choice . 

Old  Government — Prime . 

Old  Government— Good . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta — Good . - . ..... 

Laguayra— 

Caracas — Finest . . . 

Caracas— Choice . . . . 


.86 

.29 

.27 

.25 

.23 


.28 

.1654 


.16 

.16 

.14 


.20 

.17 


Peaberry— 
Santos— Fancy 
Santos— Choice 
Santos— Fine ... 

Rio— Fancy . 

Rio— Choice . 

Rio— Fine . 

Santos— 

Best' . 

Choice . 

Prime . 

Good . 

Fair . 

Rio— 

No.  1— Golden. 

No.  2 . 

No.  8 . 

No.  4 . 

No.  6 . 

No.  6 . 

No  7 . 


.17% 

.17 


.16 

.17 

.16% 


.16 


.16 

.16 


.14% 

.18% 

12% 


•  15% 
.16 
.14% 
.14 
.18% 
.18 
•12% 


SPICES. 

Whole,  bags  or  barrels.  Per  lb. 

Allspice . - . .  .07 

Cassia  buds . .85 

Cinnamon,  Mats .  .10 

Cinnamon,  Twaio .  .20 

Cinnamon,  Ceylon . 23®. 27 

Cinnamon,  Batavia . 25®. 80 

Cinnamon,  Saigon . -  -76 

Cloves,  Zanzibar . .  .  17@ .  20 

Cloves,  Amboyna . .25 

Cloves,  Penang . 85®. 88 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 21®. 22 

Ginger  Jamaica,  unbleached . .  .20®  .21 

Ginger,  Calcutta . .08 

Nutmegs,  75-  80S . .,  .22®. 26 

Nutmegs,  105-110s . 18®. 20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore . 15®.  17 

White  Pepper, fancy . . .  26@.80 

Red  Peppers .  .  15 

Pure  Ground,  highest  grade,6-10  lb.  bxs. 

Allspice . 15>< 

Cinnamon,  extra . 26)* 

Cinnamon,  Saigon . 7S>_ 

Cloves . . 26% 

Ginger . 14 

Nutmeg . 89% 

Black  Pepper  .. . 18 

White  Pepper . 25 

Cayenne  Pepper. . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dosen  Per  do*. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs . -  1.50 

Paprika .  1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 


CANNED  GOODS. 
VEGETABLES. 


Asparagus—  Per  do*. 

Mam.  white  2%s, unpeeled  Calif..  5.76 

Medium  green  2%s,  Calif .  5.25 

Tips,  green,  Is .  4.10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .65 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1.00@1.05 

Fancy,  plain  or  sauce,  2s .  1 . 15@1 . 25 

Fancy,  plain  or  sauce,  8s .  1.65@1.65 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1 . 15@1 . 25 

Standard . 1.10@1.15 

Soaked .  76.®  .85 

Beans,  Stringless— 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . . .  90 

Standard,  not  stringless,  2s .  .  80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.26 

Yellow  Wax,  standard  out .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90@1 .00 

Maryland  2s,  Maine  Style . 76@  .80 

Other  standard  grades  2s . 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1 . 60@1 . 75 

Sifted  2s . 1.15@1.85 


Telephone  2s .  1.25 

Sweet  Wrinkled  2s .  1 . 40@l .  60 

Standard  E.  J.  2s .  1.00@1.10 

Soaked  2s . 76®  .80 

Succotash- 

Extra  fanoy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2s . 95@1 . 00 

Pumpkin- 

Fancy,  8s. . 1.10@1-20 

Fancy,  gallon* . 

Squash- 

Fancy  8s . 1.20 

Tomatoes— 

5%-in.  cans,  fancy  New  Jersey .  1.60 

5%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  cans,  standard  New  Jersey...  1 . 15 

Standard  Maryland, No.  3 . 95@1.00 

2-lb.  cans . 75®  .80 

Gallons,  standard  New  Jersey .  3 . 75 

Gallons,  extra  standard  Maryland  2 . 80@S .  00 

Quarts,  glass  jars. .  2.90 

Beets— 

Fancy  Strawberry  8* .  1 . 40®l .  60 

Out  8* . . .  1 . 10@1 . 15 

Sweet  Potatoes  S* .  1.15 

Sauer  Kraut  8s . .95®  1.10 

Spinach- 

Standard  Maryland  8s .  1.25@1.40 

Fanoy  New  Jersey  8s .  1 . 40@1. 65 

Gallons. .  4.75@5.00 


FRUITS. 

CALIFORNIA. 


Apricots—  Per  do*. 

Fancy  8s .  8.80 

Extra  2%s .  8  20 

Extra  standard  2%s .  2.65 

Standard  2%s . 

Gallons .  8.25@8.65 

Cherries— 

Extra  White  Ss . . .  4 . 40 

Extra  White  2%s .  3.75 

Extra  standard  White  2%s .  3.50 

Standard  White  2%s. . 

Extra  Standard  gallons .  9.76 

Bartlett  Pears- 

Extra  3s .  8.80 

Extra  2%s .  3.10 

Extra  standard  2%s .  2.75 

Standard  2%s .  2  40 

Plums,  Egg  or  Gage- 

Fancy  3s .  3.00 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  O.— 

Extra  3s .  8.80 

Extra  2%s .  8.26 

Peaches,  Crawford- 

Fancy  8s . . .  8.25 

Extra  standard  2%s . 


EASTERN. 

Pears- 

Fancy  New  York  2s .  1.76 

Fancy  New  York  State  2%s .  2.90 

Standard  2s .  1.50 

Pineapples— 

Sliced  or  grated  2s . ;  2.25@2.40 

Sliced  or  grated  is .  1 . 10@1 . 20 

Pie,  grated,  gallons .  4 . 00 

Singapore  l%s .  1 . 15®  1. 25 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

Gallons .  3.50 

Strawberries— 

2s,  fancy . 8.00 

2s,  extra . 

Raspberries— 

Red,  fancy,  2s . -  2.76 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is . 5.00 

Flat  %s .  2.60@2.76 

Kippered  Herring— 


Alaska  Salmon- 

Pink  Is . -  1.10 

Medium  Red . 1.25@1.S0 

Choice  Red  Is .  1.40@1.60 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1.25@1.S0 

Tallis . 2.00 

Flat  Is .  2. 20 

Oval  Is  (steaks) .  2.90 

S  ardi  nflB— 

Domestic %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  ‘.2.85@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. .  .09% 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  -16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  carton* . 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . . . 

California,  4  or.,  50  lbs . 

California,  8  cr.,  60  lbs . 

California,  2  cr.,  50  lbs . 

Figs — 

Baskets,  1  lb.  and  2  lb . 

Layers,  2%-in.,  10  lbs . 

2%-in.,  12  lbs . 

2%-in.,  12  lbs- . 

2-in.,  12  lbs- . 

Currants— 

Fancy,  1-lb.  oartons . 

Cleaned,  1-lb.  cartons,  choioe.. 

Bulk,  choice,  60  lbs . 

Natural,  choice . 

Citron- 

According  to  quality . 

Lemon  Peel- 

According  to  quality . 

Orange  Peel- 

According  to  quality . 

Fard  DateB— 

60  lbB.,  bulk . . . 

1-lb.  pkgs.,  80-lb.  case . 

Persian  Dates— 

60  lbs . 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x80 . 

80x40,  choioe . 

40x50,  choice . 

60x60,  choice . 

60x70,  choioe . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . 

70x80.  90x100 . 

Prunes  In  25-lb  boxes. 

Fancy  40x  50 . 

60x  60 . 

60x  70 . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  l-lb  cartons . 

Prime,  50  lbs . : . 

Choice,  l-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  26  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  26  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choioe,  26  lbs . 


Per  lb. 

.07 

.08 

.07 

.06% 

.15  @ 

>.18 

10 

.09 

•  08% 

.11 

.09 

.08% 

■06% 

.19%® 

.21 

.11%® 

.12 

.11%® 

,3 

.10 

.05% 

.14 
.07% 
.06% 
.06 
•  05% 
.05 


.10 


.07% 

.07 

.12 

.10 

.11 


.12 

.11% 

.27% 

.28 

.20 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 

Valencia,  28  lbs . 

@.46 

@40 

Flot,  shelled . 

In  shells — 

California  P.  S.,  80  lbs . 

French  Princess . 

.20 

.20 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs . 

.16% 

.11 

Filberts—  ~ 

Sicily,  180  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans— 

Polished,  80  lbs . 

Louisiana  Paper  Shell . 

.12 

.14 

@.12 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

.16 

Marbots,  110  lbB . 

Comes,  ilO  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  26  lbs . 

Extra  choioe,  boxes,  25  lb* . 

Choioe,  bags,  125  lbs . 

.18% 

.14% 

.12% 

IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones . 17.00@22.00 

High  quarters,  boneless . . .  24.60@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 11.00@20.00 


Mushrooms,  %s,  accord’g  to  qual.  19.00@36.00 
Mushrooms,  %s,  accord’g  to  qual.  16.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12. 00®  16. 00 

French  Macaroni,  carton*,  25  lb*., 

perlb . . 08®  .09% 
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CORRECTED  WEEKLY. 


Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  ME RCHANT”  tvho  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

Column. 


r'ggs . i .  27 

{.oiled  Oat* . .  3° 

Pressed  Hogs .  45 

lice .  c  i 

jlucose .  6o 


DECLINES. 

Column. 

Sugar .  i 

Clothes  Pins .  62 


ADDITIONS. 


Column. 


VZ10I  iIB  HUM!  ETXRTHH&  Ton  BUT. 


Btondird  Weights  per  BuaheL 

Marrow  Bnu 
Msdinm  Baaai 
Pea  Beau . 


Red  Kidney  Beans- 

Hominy . . 

Pease . . . 


eeeaeeaeaeee.eeeeeaeeeeteeeeeeeeeeeaeee 
ease eeeeeeeeeeee. eeeeeeeeeee... ••»«•••. 


Barley . ..... 

Potatoes - — , 

Flaxseed- . . 

Onions . 

SlMdlbarks . . 


.<0  !b> 
.60  '* 
.60  " 


«» 
■  J6 
«» 


«< 

(I 


Uxrm  Caxh  Dtaww, 

COL. 

.  6 

Ul*  Grtaw . 

xnd  twin.  Hcld«r« - 33 

. . -TO 

jXlkttl . 

BMJU 

. *9 

Brushes . . 

8uckwheat  Flour . 

Bung  Borers . 

3utchen’  Sundries... 
Batter  Dishes . 

. -63 

. ~..»9 

Canned  Goods . . 

8 

fish.  . . 

Pie  Frol* . 

coil. 

Sirdints  ...... »»  e .......e  >3 

Meats . . 13 

Soapi  i  eeeeaaese*. eeeeeeeereeee.ee  is 

Can  Openers . . J3 

Capets  —.7 

Caps,  Onn . . . — .  6 

Catsup . — . —i6 

Cereal  Specialties.........— 30 

Cereal  Coflee.....— . —36 

Cheese . - . —*7 

Chocolate  and  Cocoa . —17 

Chewins  Gum....— . —.51 

Cider  »....eeeeeeeeeeeaeeeeeeeeeeeeee  So 

Clothes  Pins . 6s 

Cocoanut . —at 

Codfish . —35 

Coffee .  5 

Essence .  6 

Chicory .  6 

Coffee  Mills . 32 

Cooking  Herbs .  8 

Condensed  Milk . *0 

Cream...... . 20 

Condensed  Mince  Meat . 38 

Corn  Meal. . *9 

Corn  Starch . 58 

Cottolene . 27 

Cracked  Wheat . - . 19 

Crackers,  Cakes,  etc— . 21 

Cranberries  . 

Cutters,  Dried  Beef- . 33 

Tobacco . 64 

Delicatessen . *« 


cot. 

Dusted  Meats—..— . 44 

Drugs,  Grocers’ . —.47 


. — ... 

Essence  of  Coffee- 
Extracts.. 


*  «  eeeee  s  S4«**H< 


•«7 

..  6 

49 


Fancy  Groceries  . . 17 

Farina— . — . *9 

Farinaceous  Goods . *9 

Faucets . 33 

Canned  Fish . is 

Fixtures . 3s 

Flour . 29 

Flour,  Self  Rising.- . 29 

Hour,  Buckwheat . 29 

Fly-paper . — . 59 

Food,  Bird . 59 

Fruit  Butters . 46 

Fruits,  Domestlo,  Dried.. ..35 

Fruits,  Foreign,  Dried . 3$ 

Fruits,  Green . 


Gelatine  — . 31 

Ginger,  Jamaica..,.— . 47 

Gravel,  Bird . - . 39 

Grocers'  Fixtures. . 32 

Herring . 35 

Hominy  and  Grits . 30 

Honey . . . 60 


COL. 

»*h . —37 

Insect  Powder . 48 

Ironing  Wax- . - . —59 

Jams, . 46 

Jars  and  Jar  Rubbers . 7 

Jellies . 46 

Junket  Tablets . — |o 


Ketchup—..—. 


-16 


Lamp  Goods—— . 3; 

Bard . 44 

Lemons  and  Oranges— . 

Lentils . - . 30 

Licorice  — . 47 

Lime . 37 

Live  Poultry . 45 

Lye,  Concentrated . 37 

Macaroni  — . - . 31 

Mackerel. . 34 

Maple  Sugar  and  Syrup.  — So 

Matches . - . 37 

Measures- . 33 

Meat. . —.44 

Mince  Meat . 38 

Molaaees  - . - . —60 

Mucilage- . - . $9 

Mustard . 57 

Mustard,  Prepared . . 57 

Marmalade . 46 

Noodles,  Egg . 30 


cot. 

Nuts- . - . — . 

Oat  Meal— . ......... . 30 

Oils... .••■.•■•••..*39 
OU,  American . 40 

Olive  OU  ■•eeveeeeeeeeeeeeeeaeeaeet  4" 

Olives  eeeeeaeeeeeeeeeeae •••<•• ••••••  39 


Paper  H(M44M4«4l»<MM4*»MM*Ml4^ 

Paper  Bags . 41 

Peanuts . - . .... 

Peas,  Dried . 19 

Pepper  Sauce . 5s 

Pickles . —4s 

Pickled  Meats . 41 

Plum  Pudding . 46 

Pork  and  Beef. . 43 

Potash . 37 

Potato  Chips . —.42 

Poultry  Seasoning . —45 

Poultry,  Dressed. . 45 

Poultry,  Live . . . —.45 

Powder,  Rlfie .  6 

Preserves . 46 

Provisions . 43 

Puddlne . —..31 

Putty . - . . . 48 

Rennet . Je 

Rice- . - . - . 51 

Rice  Flour . *9 

Rolled  Oats  — .  30 

Root  Beer . 53 


cot. 

Rope  — . 39 

Rosin . 48 


Sago  . 30 

Salad  Dressing- . —52 

Sal  Soda- . 

Salt . 51 

Sapollo . 55 

Sardines., . 13 

Sauce  and  Condiments . 5a 

Sauer  Kraut . 46 

Scales . 32 

Scoops,  Grocers’ . 33 

Scouring  Soap . 55 

Seeds . S3 

Shoe  Dressing . . .  4 

Shot . -  6 

Smoked  Fish- . 35 

Soap,  aU  kinds . 54 

Soda,  Bicarb. . .....— 53 

Soft  Drinks. . . . 53 

Soups . . . 15 

Specialties . 56 

Spices . 56 

Whole . 57 

Starch . 58 

Stove  Polish . 58 

Soap  Powders— . 55 

Segars . 64 


Sugars- .  t 

Sulphur  . . 48 

Sundries . 59 

Syrups . — . 60 

Tacks- . — . - .  59 

Tapioca . 30 

Tar . . . 49 

Teas .  ',x 

Tobacco,  Chewing—  64 

Smoking . . . (4 

Tobacco  Cutters . 33 

Tubs . 6» 

Twine  Holder . 33 

Twine . 59 

Vermicelli . 3s 

Vinegar . 43 

Washboards . - . —As 

Wax,  Fruit  Jar . 59 

Wheat,  Cracked .  30 

Wheat  Flour . 30 

Wrapping  Paper . 41 

Wringers,  Clothes . 

Woodenware .  61 

Witch  Hazel . 48 

Yeast  Cakes . 63 


— I — 

SUGAR. 

Confectioner*'  Lozenge,  XXXX . 

“  Powdered . 

•*  Crown  A . 

“  Crystal  A . . . 

**  Coarse  Granulated . 

Eagle  Tablets..... . 

Crystal  Dominoes . 

Cut  Loaf . 

Patent  Cubes . 

Powdered . . . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Granulated . . 

Fine  Granulated . 

“  in  50-lb.  bags  packed  a  in  100- 

lb.  bag . ,v . 

in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

“  in  10-lb.  bags  packed  10  in 

>oo-lb.  bag . 

in  5-lb.  bags  packed  in  bbls.... 
in  5-lb.  bags  packed  in  100-lb. 

bags . 

in  a-lb.  bags  packed  in  bbls.... 
**  in  2-lb.  bags  packed  in  100-lb. 

bags . 

in  2-lb.  cartons  in  cases . 

in  2-lb.  paper  packages  in 

cases . 

Confectioners’  A . 

1—  Keystone  A.. . 

2 —  American  A . 

3 —  Centennial  A . 

4 —  California  A . 

5 —  Franklin  B . 

6—  Keystone  B . . . 

7 —  American  B . 

8 —  Centennial  B . 

9—  California  B . 

10 — Franklin  Extra  C . 

n — Keystone  Extra  C . 

12—  American  Extra  C . 

13—  Centennial  Extra  C . 

14 —  California  Extra  C . 

15 —  Franklin  C . * 

16 —  Keystone  C . . . 


TEA. 

Per  lb. 

Japans — Basket-fired .  20  @  35 

Japans — Pan-fired — Common  to  fair .  ao  @  23 

Fine .  24  @  2g 

Choicest .  30  @  38 

Fokmosa — Superior  to  Fine .  r8  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  4o 

Foochow— Common,  cargo .  i4  @  16 

Good,  medium .  ^  @  22 

Superior .  23  @  2g 

5“*. .  3°  @  35 

Choiceat .  @  4o 


5  55 

5-45 

5-65 

5-3° 

5-4° 

6 .70 

7.70 
6.20 
3!5 
5.40 

5-4° 
5-25 
5-  25 
5-25 

5-3° 

5  3° 

5.40 

5  45 

5-45 

5-55 

5-55 

5-45 

5-45 
5.10 
5-°5 
5-°5 
4-s  5 
4.90 
4-85 
4.(0 
4-75 

4.70 
4.65 
4  60 
4-55 
4-55 
4-5° 


Gunpowder — Choice  to  Extra .  29  @  35 

Choicest .  40  a-  45 

Moyunh — Good .  27  @  30 

Fine .  35  @  40 

Choice .  45  @  50 

Choicest .  @  55 

Imperial — Superior  to  fine .  15  @  20 

Choice  to  Extra .  22  @  25 

Choicest .  30  @  35 

Young  Hyson — Superior  to  fine .  is  @  20 

Choice  to  Extra .  28  @  30 

Choicest .  35  @  40 

India— Common  to  Fine .  18  @  38 

Ceylon — Common  to  Fine .  18  @  49 

English  Breakfast — Fair  to  Good .  15  @  17 

Choice  to  Extra .  18  @  28 

Choicest .  30  @  40 


PACKAGE  TEAS. 

Lipton’s  Teas— 


Per  lb. 


Ceylon  and  India,  No.  i . 

•45 

•  47 

Ceylon  and  India,  No.  2 . 

.40 

.  42 

Ceylon  and  India,  No.  3 . 

•33 

•37 

Black  and  Green,  No.  1 . 

•45 

Black  and , Green,  No.  2 . 

.40 

English  Breakfast,  No.  1 . 

■45 

English  Breakfast,  No.  2 . 

.40 

Formosa  Oolong,  No.  1 . 

.45 

Formosa  Oolong,  No.  2 . 

.40 

Counter  box  30  ten  cent  tins,  only  packed 

in  No.  1  quality,  $2.00 

Tetley's  Tea — 

Per  lb 

y  lb.  or  y  lb.  in  lead  or  tin, 

25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 

•45 

No.  i,  Buff  Label,  India  and  Ceylon . 

.60 

F,x.  Gold,  India  and  Ceylon . 

•75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

lA-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

i-lb.  Silver  Sacks .  22*4 

y~lb.  Silver  Sacks . 23 

5^-lb.  Silver  Sacks . 2354 

%-\b.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrel* . per  lb.  net 

5  lb.  silver  bags .  u  “ 

1  lb.  silver  bags .  “  “ 

lb.  silver  bags .  “  " 

y  lb.  silver  bags .  11  “  * 

Packed  in  cases  containing  100  pounds 
McCormick  Sl  Co's  Banquet  Brand —  Per  doz 

No.  10 . 85 

No.  25 .  *.00 

No.  50 .  4.00 

No.  100 . 8.00 


.18 

.19 

■19K 

.20 

.21 
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AMMONIA. 

Per  doz. 

Purple  Ribbon.  16  oz.,  a  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  doz.  boxes .  1.50 

Purple  Ribbon,  %  gals  %  doz.  boxes .  2.70 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes . 75 

Colburn's  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  a  doz . 85 


AXLE  GREASE. 

Frazer’*,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  9.  25 

Mica,  y  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 


BAKING  POWDER. 


y  lb.,  4  doz.  In  case.  ..  1.00 
J4  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  %  doz.  in  case....  16.73 


Davis'  O.  K.,  y -lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  J4-lb.,  3  doz . per  doz.  .90 

Davis’  O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  y  doz . per  doz.  7.20 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  ^-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  }4-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4.40 

Leslie's, ^-lb.  cans,  xora  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  J4-Ib.  cans,  2  doz.  case* .  ..  .90 

Leslie's  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5  lb.  cans,  6  cans  in  case . per  lb.  .  12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz... . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82*4 

6  oz.  glass,  2  doz .  107*4 

6  oz.  glass.  4  doz .  1.04 

6  oz.  glass,  6  doz .  1.03 

6  oz.  ,  1  gross,  in  bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

10c. -can,  4  doz.  in  box . per  doz.  .90 

y- lb.  cans,  2  doz  in  case . per  doz.  1.25 

r-lb.  cans,  r  doz.  in  case . per  doz.  2.30 

Royal,  zoc.  size,  4  doz . 86 

“  y  lb.,  4  doz .  1  •  3° 

"  y  "  a  “  .  2. 40 

"  x  "  1  “  .  4  65 
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Ralston  Baking  Powder, 

-  -  “  y 

Boston  Brand,  5-lb.  size,  y  d 


Purity  Brand  5 
“  1 

“  K 

“  Va 


1 -lb.  cans,  per  do*,  a. *5 

-lb.  “  “  “  x  .25 

doz.  case. ...per  doz.  xa  .00 
"  a*5® 

"  .55 

“  -75 

“  6.00 


1  H 

•45 


BLACKING— Shoe. 

Shinola . . ner  doz.  .73 

Shinola,  y  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . per  gross  6.80 

Bixby’s  Best,  No.  z .  a. 75 

“  “  B.  B.  B.  M . per  y  gross  4.50 

Jacquot  Blacking,  No.  5 .  4. a| 

Handy  Box,  French,  No.  95,  large .  10. oe 

“  “  **  small .  5  •  00 

Mason's  No.  1,  y  gross .  a. at 

"  "  a,  “  .  a. 60 

“  “  3,  “  . . .  elS 

“  “  4.  \\  .  4  5$ 

“  11  5#  . . .  7-5® 

T.  M.  French . per  doz.  x.oe 


SHOE  DRESSING. 

Mason's . 78 

Acme,  1  doz .  1  .is 

Bixby'*  Royal  Polish,  1  doz . 78 

Bixby  let  Oil  Polish . 80 

Brown’s  Shoe  Dressing,  1  doz .  8a % 

Brown's,  Armv  and  Navy,  x  doz . 82^4 

Boyer’s  Frencn  Dressing . 65 

!t  Oil  Polish .  75 

Admiral  Russet  Combination .  y 

Admiral  Shoe  Dressing . 7# 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  a.oe 

Boston  Waterproof,  black .  2.00 

Boston  Jr.  Waterproof,  black,  10-cent  size...  .83 

Elite  Combination,  Baby,  black . .  85 

Elite  Combination,  large^  black .  2  .00 

Superb  Patent  Leather  Paste  large . 75 

Champion,  black,  friction  polish .  2.  00 

Champion  Jr.,  black,  friction  polish .  .83 

French  Gloss,  black,  self-polisning .  75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Combination,  russet . a.®« 

Star  Combination,  russet.... . 73 

Dandy  Russet  Paste  large .  73 

Bossola  Waterproof  Pa9te  Polish,  .atge . 75 

Bossola  Waterproof  Paste  Polish,  small . ac 

Quick  White,  deans  dirty  canvas  shoes . If 

Quick  White,  deans  ddrtv  canvas  shoes .  2  00 

Oil  Paata  black,  never  dries  op,  large  75 
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GREEN  COFFEE. 

Per  lb. 

Rio,  Golden,  fancy . 09  @>.09% 

44  prime .  @.08 

44  choice . .  @.0734 

Santos,  Peaberry,  extra  fancy .  @.1234 

44  fancy . 10  ©.1034 

“  choice .  .  @.09% 

Maracaibo,  strictly  fancy,  mild . 12  @  .12% 

44  choice .  n 34 

Washed  Caracas,  fancy . 14  @-.14 34 

Laguayra,  fancy .  @1034 

Java,  extra  fancy  Old  Government . 2oJ4@-2i 

**  extra  fancy .  @.20 

"  fancy .  @*9/4 

Mocha,  l/&  and  34  bales,  genuine,  finest...  @.19 

"  Seed,  Santos,  fancy . .  @.io34 

“  14  choice .  @.1034 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  fancy .  @.12 

“  Prime .  @.10 

44  Choice .  @.0934 

Santos,  Peaberry,  extra  fancy .  @  .16 

44  extra  fancy .  @.13 

“  fancy .  @.12^ 

"  choice .  @ .  iz 

Laguayra,  fancy .  @.14 

Maracaibo,  choice .  @.1434 

"  fancy .  @.15 

extra  fancy .  @.1534 

Java,  extra  fancy  Old  Government .  @.2534 

u  fancy .  @.2434 

Mocha,  finest .  @.2334 

Lipton's  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 22 

“  "  2 . 20 

;;  3 . 17 

‘  .  4 .  •  14 

Packed  in  25  and  50-lb.  cans,  and  25, 50  and  100-lb.  bags. 


PACKAGE  COFFEE. 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  roo-Ib.  Cases.  6o-lb.  Cases. 

Ariosa .  15^  15^, 

Arbuckle's  Seven  Day .  10%  io>$ 

Lion .  13  !4  131/ 
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B.  Fischer  &  Co. — 

Hotel  Astor  Coffee,  i-lb  tins . 26 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . 20 

“  50-lb.  tins . 19 

44  barrels . 18 

Viv,  lbs . 16 

44  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pulverized  without  extra  charge. 
Lipton's — 

Special . 26 

Perfection . 20 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 

Triunfo,  24  2  lb.  cans . 29 

“  48  i-lb.  cans . 2934 

Trinidad,  60  or  100  i-lb.  cartons . 26 

“G-A"  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  60  of  100  1  -lb.  cartons . 21  34 

Iowa,  60  or  100  1  and  a-lb.  cartons . 1834 

Tumbala,  60  or  100  i-lb.  cartons . 1634 

Quezal  (after-dinner),  12,  24  or  48  J4 -lb.  cans 

per  34  lb . 35 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “Kosyr'* — 

50  tins  in  box . per  box  3.80 

12  in  tins  box . per  carton  .95 

2-lb.  tins . perdoz.  5.75 

George  Floto's  Sons —  Per  gross 

Coffee  Essence,  34-gross  improved  cans .  2.25 

44  34-gross  cans,  tin  ends .  2.70 

44  34-gross  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  34  gross  ...  2.25 

Package  Chicory,  65-lb.  cases . per  lb.  .0434 

Hummel's  Essence,  tin  can,  34  gross,  per  gross  2 . 85 
“  44  tin  ends,  44  “  2.70 

44  44  improved  14  “  2  15 

Chicory,  Selig’s  65’s . 0534 

44  English,  ground,  bags  about  160  lbs...  .0514 

44  Franks',  stick,  65  lbs . 0634 

44  Muller’s,  Columbus  brand,  5  sticks 

to  lb  ,  65  lbs . 0434 


AMMUNITION. 


Blasting,  A,  kegs,  25  lbs., 
44  B,  kegs,  25  lbs.. 


2.35 

1.50 
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Duck,  kegs,  1234  lbs .  4.75 

44  kegs,  6J4  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

44  44  kegs,  1234  lbs .  2.65 

4  4  44  kegs,  634  lbs . 1.50 

Drop  Shot,  1  to  10,  bags,  25  lbs .  1 .85 

BB,  bags,  25  lbs . .  2.10 


BLUING— Dry. 

Per  gross 

Barlow's,  small,  2  doz . .  2.60 

44  large,  1  doz .  5. 20 

Sawyer's,  No.  1,6  doz .  1.50 

"  No.  3,  3  doz .  3.35 

Colburn's,  No.  1,  4  doz .  1.60 

44  No.  2,  3  doz .  2.50 

44  Mammoth,  3  doz .  3.60 

44  Ball  Blue,  i  oz.,3doz .  2.60 

14  44  2  oz.,  3  doz .  4.80 


BLUING — Liquid. 

Per  gross 

Boyer's  Bengal,  8  oz.,  34  gross .  3.90 

Cream  Indigo,  2  oz.,  34  gross .  3.90 

4  oz.,  54  gross .  7.40 

44  8  oz.,  54  gross . . .  11 .40 


BUTTER. 

Tub  Butter —  Per  lb. 

Creamery,  extra,  60-lb.  tubs  .  .25 

first,  44  .24 

44  second,  44  .23 

44  third,  “  .22 

44  imitation,  30-60  lbs .  .21 

44  5  and  10-lb.  rolls,  60  and  100- 

lb.  boxes .  .26 

Ladles,  30-60  lbs.,  bakers'  use .  .20 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs.  .29 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .28 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes .  .27 

Sheaf  (‘ ‘400”)  Elgin,  20-50-lb.  boxes .  .26 

Sheaf .  .25 

Milhen  Farm,  lbs.  and  34  lbs .  .30 

Gurnse,  lbs.  and  34  lbs .  .28 

Belle  Spring .  .26 
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CANDLES. 

Pe| 

P.  &  G.,  8’s,  30  lbs . . . 

“  16's,  30  lbs . 

Paraffine,  4's,  6's,  8's  cartons,  36-lb.  cases, 

per  lb . cl 

Searchlight,  hotel,  16’s,  30  lbs . .  .c 

Pearless,  hotel,  i6’s,  30  lbs . 

Bright  Light,  16's,  30  lbs . per  box 

Werk's,8’s,  30  lbs . 

44  16’s,  30  lbs . 

Carriage,  size  6x1 34 . 

Martha  Washington,  long  12’s . 


JARS  AND  JAR  RUBBERS. 

Glass  Jars —  *  G r| 

Pints .  7. 

Suarts .  7.2a 

alf-gallons .  8.7 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  34  gro.,  no  rubbers. ..per  gro.  2. 7| 
Jar  Rubbers — 

Lip,  wide . per  gross  j  A 

Acme,  wide,  1  doz.  cartons . per  lb.  ■<' 

44  medium,  1  doz.  cartons .  44 

Reliable,  white  rubber,  wide .  f* 

44  44  medium .  12 

Black,  medium . per  lb. 

(25  lb.  lots  1  cent  perlb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram.... per  doz. 

“  Sage .  “ 

44  Thyme . 44 

44  Savory..., .  " 

"  Special  case  assortment,  2 

doz.  Sweet  Marjoram,  1 
doz.  Sag  ;,  34  doz. Thyme, 
34  doz.  Savory....  per  case 
Colburn’s  "A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

54-lb.  cartons,  1  doz . per  doz. 

34-lb.  “  “  .  “ 

54-lb.  “  “  .  “ 

54-lb.  screw  cap  bottles,  2  doz .  44 

34-lb.  square  cans,  2  doz .  44 


.40 

•75 


125 


Perfect  for 


HOT or  COLD 


Starching 


Sell  Argo  Gloss  Starch  to  your  customers  in¬ 
stead  of  hulk  starch.  It  is  a  clean,  uniform 
product  of  high  quality,  coming  to  you  in  con¬ 
venient  packages  all  ready  to  pass  over  the 
counter.  Saves  time  and  waste,  ai.d  use  of 
hag  and  string — and  shows  as  much  profit  as 
bulk.  Makes  a  more  satisfied  customer. 


A#»  Instantaneous  Success 


Popular  in  Price — Widely  Advertised 

CORN  PRODUCTS  MANUFACTURING  CO., 

Chicago,  Illinois 


Where's  the 
Team  that 
will  Do  It? 


The  coming  method  of  de¬ 
livering  goods  is  unquestion¬ 
ably  by  automobile.  The  suc¬ 
cess  of  the  little  Lindsley 
Delivery  Car  makes  this  ab¬ 
solutely  certain.  It  does  more 
work  than  a  team  and  does  it 
quicker,  and  it  costs  much 
less  to  do  it  than  a  team  costs. 

Do  you  know  a  team  that 
will  carry  1500  pounds  thirty 
miles  over  rough  roads,  on 
fifteen  cents,  the  cost  of  a  gal¬ 
lon  of  gasoline  ? 


J.  V.  Lindsley  &  Co. 
Suite  1112  Monadnock  Building,  Chicago 


Fancy  Flavoring  Extracts 


There  are  plenty  other  good  flavoring  extracts  on 
the  market — we  don’t  claim  a  monopoly — but  to  our 
mind  not  even  the  best  has  the  rich,  penetrating 
strength  of  Waldorf  Lemon  and  Vanilla. 

That  is  partly  a  matter  of  materials,  partly  a 
matter  of  manufacturing  methods  that  economize 
nowhere  where  quality  can  be  improved.  Flavoring 
extracts  cannot  possibly  be  any  better  than  Waldorf, 
and  none  we’ve  ever  tested  are  as  good. 


Heffield  Extract  and  Mfg.  Co. 


370  Greenwich  Street 
NEW  YORK 
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CANNED  GOODS. 

matoes—  Ter  doz. 

Vlrs.  Hancock's,  frying .  i .  15 

DuBois’,  frying .  1. 10 

fersey  King,  No.  3,  standard  Jersey . 90 

Silver  Lake,  fancy  Jersey . 97^ 

Peerless,  extra  fancy,  No.  3 . 90 

Plantation,  No.  10,  1  doz .  2.25 

Silver  Lake,  No.  10,  1  doz .  2.75 

3olden  Rule,  No.  3,  seconds . 80 

Vita,  No.  2 . 60 

na  Beans — 

Tinsley’s,  extra  small .  1.25 

Silver  Lake .  1 .00 

Early  Autumn .  >92% 

3oyer’s,  No.  2 .  1.07^ 

Dxford,  Maine  packed . 87 

ing  Beans— 

Extra  fancy .  1 .5° 

foyer’s,  . . 60 

Vcorn,  3s . 85 

44  No.  2 . 57% 

Safe,  No.  2 . 50 

tiite  Wax  Beans — 

Jhampion . 

vVinsom,  N.  Y.,  No.  10, 1  doz .  3.60 

ans  (Pork  and  Beans)— 

3.  &  M.,  No.  3,  plain .  1.35 

“  No.  3,  tomato  sauce .  1.55 

Campbell’s,  No.  2,  plain . 90 

44  No.  2,  sauce . 90 

Oxford,  No.  3 .  1.05 

'Tarragansett,  No.  3,  tomato  sauce .  1.3734 

/an  Camp’s,  No.  1,  sauce,  4  doz . 8734 

44  No.  2,  sauce,  2  doz .  1.3234 

vloore  &  Brady,  No.  3,  plain... . 85 

“  No.  3,  sauce . 90 

44  No.  1,  picnic  size,  plain . 4234 

44  No.  1,  picnic  size,  sauce . 47J4 

/ictory,  No.  1,  tomato  sauce,  4  doz . .  .45 

vlartin  Wagner  Co.,  No.  3,  plain . 9734 

No.  3,  tomato  sauce. ...  1.05 

“  Midnight  Lunch,  No. 

1,  4  doz . 50 

Schimmel's,  No.  1,  sauce  . 65 

41  No.  2,  sauce . 95 

No.  2,  plain . 90 

Junker  Hill,  No.  3,  plain . 7734 

44  No.  3,  tomato  sauce . 80 

miner’s,  tomato  sauce,  No.  3,  2  doz .  1.  80 

44  No.  2,  3  doz .  1 .40 

44  No.  1,  4  doz . 90 

44  No.  10,  Vz  doz .  5.00 

Sunnyside,  plain  or  sauce,  No.  3,  2  doz . 95 

44  44  No.  2,  3  doz . 70 

44  No.  1,  4  doz . 45 

44  No.  10,  34  doz. ...  3.00 

•d  Kidney  Beans — 

foan  of  Arc,  No.  2 . 75 

/an  Camp’s,  No.  2,  2  doz . 77^ 

rn — 

Paris,  fancy  Maine .  1.15 

Vmerican  Beauty,  extra  fancy,  Shoe  Peg . 85 

>eam  of  Susquehanna . 95 
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Baker’s,  G.  W.,  whole  grain .  .82% 

Shoe  Peg,  Susquehanna . 80 

44  Osborn’s . 65 

Mark,  crushed . 6734 

Rex,  No.  2,  fancy,  whole  grain . 65 

Vanity,  No.  2,  whole  grain . 62)4 

Peas — 

Tres  Fins,  100  cans .  13.  75 

French,  very  fine,  100  cans .  13.25 

44  fine,  100  cans .  11.75 

44  medium,  ioo  cans .  10.25 

Boyer’s,  Midgets  .  1.55 

44  Extra  Sifted .  1.25 

44  Sifted .  1 . 10 

44  Early  June . 95 

{umbo  June . 90 

•ittle  Nell’s,  Baltimore . 62  J4 

Hermit  brand,  No.  2 . 5234 

Beets— 

Silver  Lake,  fancy,  No.  3 .  1 .00 

Chautauqua,  No.  3 . 95 

Succotash — 

Quaker,  extra  fancy .  1 .05 

Spinach — 

Champion,  No.  3 . * . .1 .  1 .00 

Shawnee,  No.  3 .  1  10 

Farren’s,  No.  3 .  1.00 

44  No.  10 .  3.25 

Sweet  Potatoes — 

Victory,  No.  3,  2  doz . 

Pumpkin — 

Silver  Lake,  No.  3 . 85 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  2 . 4234 

Silver  Lake,  No.  10,  1  doz .  2.35 

Asparagus — 

Superior,  large,  No.  2 34 .  3.50 

Staple,  medium,  No.  234 .  3.00 

Swan,  medium,  No.  234 .  3.25 

Del  Monte  Tips,  No.  il/2 .  2 .85 

Extra  Tips,  No.  i}4 .  2.75 

El  Dorado  Tips,  No.  1 34 .  2.70 

El  Rio,  medium,  No.  234,  2  doz .  2.75 


California  Canned  Fruit. 

Apricots —  Per  doz. 

Extra  quality .  2.40 

Extra  standard . 

Standard . 

Pears — 

Bartlett,  extra  quality,  2 34s .  2.  25 

44  extra  standard,  234s .  2.20 

44  standard,  2^4* .  2.00 

Cherries — 

Extra  quality,  234s .  2.50 

Extra  standard,  2j4s .  2.50 

Standard,  234s .  2  25 
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Peaches — 

Goddess,  No.  234,  ex. standard,  lemon  cling  2.20 
Tioga,  No.  234.  extra  standard,  lemon  cling  2.15 

Valley,  No.  234,  standard,  lemon  cling .  2.00 

'1  histle,  No.  234,  standard,  lemon  cling .  1 .95 

Agate,  No.  234,  standard,  lemon  cling..:..;...  1 .90 

Lake  View,  No.  234,  yellow,  free . . .  1.80 

Oak,  sliced,  lemon  cling.  No.  1,  4  doz .  1.35 

Columbus,  No.  234,  pie,  peeled,  yellow,  free  1 .4734 
No.  234,  pie,  peeled,  lemon,  cling  1.50" 

Plums 

Egg,  extra  standard . 

Green  Gage,'  extra  standard . 

Egg,  standard . 1.45 

Gage,  standard .  1 .45 


Domestic  Canned  Fruit. 

Apples 

Wayne  Co  ,  No.  10,  i  doz . . .  2.50 

Booth’s,  oval,  No.  3 . . . 70 

Blackberries — 

Farren’s,  extra  preserved,  No.  2 . .  1.30 

Silver  Lake,  syrup,  No.  2 .  1.30 

Nigger  Head,  No.  2 .  1.0734 

Spring  Garden,  No.  2  . 90 

Blueberries — 

Loggies,  No,  2 .  1.40 

44  No.  10 .  6.00 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 . 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  1.25 

white .  1#  20 

P.  &  B.,  yellow,  No.  3 .  1.40 

Pears — 

Silver  Lake,  No.  3 . . 

Fowling  Creek,  good,  No.  3 .  1 .25 

Ayres  Good,  No.  3 .  1.05 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  2 .  2.30 

Pride  of  Rochester,  fancy,  preserved,  No.  2  t  .90 
Rhubarb — 

Silver  Lake,  No.  10,  1  doz . ' .  2.20 

Strawberries — 

Anchor,  No.  2 . 90 

Jumbo,  No.  1,  4  doz .  1.00 

Silver  Lake,  No.  2 .  1.45 

Defence,  No.  2 .  1.80 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 .  1.90 

General,  E.  &  C.,  sliced,  No.  2 .  1.80 

Indian  River,  E.  &  C.,  No.  2 .  1 .65 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1 .60 

Orange  Grove,  E.  &  C.,  No.  2 .  1 .35 

Singapore  Chunks,  No.  134,  4  doz . .  1 .05 
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Wallace,  E.  &  C.,  sliced.  No.  2 .  1.30 

Singapore,  cubes,  No.  4  doz .  1 .00 

Wagner’s,  No.  1,  cocktail,  2  doz . 95 

P.  &  B.,  grated.  No.  3 . 75 

Tames,  No.  3,  pie,  grated . 80 

Singapore,  cubes,  No.  1,  4  doz . 6734 

The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved — 

Chop  Tan  Hin,  %  lb.,  cubes . 7534 

44  lb.,  sliced . 7734 

134  lb.,  cubes .  1.0234 

i34  lb.,  chunks  .  1.1034 

i%  lb.,  spiral  sliced .  1.15 

44  '  1^4  lb.,  smooth  sliced .  ....  1.22^ 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Per  doz. 

Deviled,  No.  1,  4  doz .  2.17J4 

4‘  No.  2,  2  doz .  -3 ,2^ 

Clams-  J 

Gold  Label,  No.  1,  4  doz .  1-1234 

Star,  No.  1,  4.  doz . 95 

Lobster — 

B.  &  M.,  No.  t,  flat,  4  doz .  4.75 

44  No.  34,  flat,  4 doz .  2.45 

44  No.  1,  tall,  2  doz .  4.50 

No.  flat,  4  doz  .  3.00 

Star  brand,  No.  34,  flat,  4  doz .  1 .40 

No.  1,  tall,  4  doz .  3 .85 

No.  y2j  flat,  4  doz .  2.40 

Shrimps — 

Peerless  brand  (Barataria),  dry,  No.  1,  2 

doz .  1. 1 734 

Peerless  brand  (Barataria),  new,  pickled, 

No.  1.  2  doz .  1 . 1234 

Cotton  Bale,  pickled,  No.  1,  2  doz .  1.10 

Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz .  1.50 

“  No.  2,  2  doz.. .  2.50 

44  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  4  doz . 

44  No.  2,  2  doz .  2.50 

Oysters — 

Boyer’s,  No.  1,  2  doz . 9234 

“  No.  2,  2  doz .  1 .80 

M.  &  B.,  No.  1,  2  doz..-. . r. . 9234 

Stewart’s,  No.  2,  2  doz .  1.65 

“  No.  1,  2  doz . 85 

Victory,  No.  1,  2  doz . 8734 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  *  -47)4 

Gold  Label,  No.  1,  spiced,  4  doz . 8234 


BROWN’S 

FAMOUS 

ii 

COIL” 

CATCHES  MORE  FLIES  TO  THE  SQUARE  INCH 

THAN  ANY  OTHER  FLY  CATCHER. 

IT  ATTRACTS  CUSTOMERS 
By  its  NOVELTY!  NEATNESS !  and  CLEANLINESS ! 

Hang  Up  a  Couple  of  Coils 
and  See  How  Much  They  Improve  the  Appearance 
of  Your  Store  and  Increase  the  Comfort  of  Customers. 

When  People  See  a  Good  Thing  Like  This  — 

THEY  WANT  IT! 

AND  YOU  SELL  LOTS  OF  THEM! 

WHY  NOT  CATCH  CUSTOMERS 

AS  WELL  AS  FLIES? 

Brown’s  “FLY  COIL”  is  Easier  to  Use;  Easier 
to  Sell  than  Any  Fly  Paper. 

TO  BE  OBTAINED  FROM 

BUCKNAM  &  VANDERPOEL  GO.,  Manufacturers’  Representatives 

198  WEST  BROADWAY,  NEW  YORK 


Billefs  BEST  Preserves 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Po. 
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Salmon — 

Gibraltar,  Sockeye,  No.  i,  tall .  i  .95 

“  “  No.  y,  flat .  1.25 

Hapgood’s,  No.  x,  tall,  4  doz . 

“  No.  % . 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  1.70 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1  -47/2 

Horseshoe,  No.  .  *-55 

White  Bear,  red,  No.  1 ,  tall .  *-42/^ 

White  Raven,  ys . 95 

SARDINES — Imported. 

Chancerelle,  %s,  key .  25.00 

La  Champagne,  ys,  key .  17.00 

**  **  boneless . 

Billet,  small  ys . .  14.00 

Tricolore,  yAs .  9  00 

Gerard,  ys,  key,  boneless .  34- 00 

Martels,  yAs .  9.50 

“  lAs .  I3-25 

Morel,  ^s,  boneless .  16.00 

Mustard — 

Irma,  ys,  100 cans .  3.60 

Raven,  *^s,  key,  too  cans .  3-27 Vi 

Underwood’s,  ys,  50  cans .  3.95 

Harbor,  y §,  48  cans,  wrapped .  3.40 

Gold  Label,  yAs,  mayonnaise  dressing,  100 

cans .  6.40 

Gold  Label,  yKs,  mayonnaise  dressing,  50 

cans .  4-3° 

Oil — 

Gold  Label,  ys,  oil,  too  cans .  6.40 

Irma,  ys,  100 cans .  3.65 

Continental,  ys,  key,  100  cans .  3.62  % 

Owl,  Vs,  key,  100  cans .  3-52J6 

Skipper  Sardines — 

ys,  olive  oil,  key,  100  tins .  12.00 

y2 s,  “  “  50  tins .  12.00 

yx s,  tomato  sauce,  key,  100  tins .  13-00 

l/2 s,  "  “  5c  tins .  13.00 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  1,  key,  2  doz .  1 .40 

“  No.  2,  key,  1  doz .  2.33 

Fairbank’s —  * 

No.  1,  key,  2  doz .  1 .35 

No.  2,  key,  1  doz .  2.2254 

No.  6,  key,  1  doz .  7.00 

No  14,  key,  *4  doz . per  case  8.15 

Libby’s — 

No.  1,  key,  2  doz .  1.40 

No.  2,  key,  1  doz .  2.25 
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Chipped  Beef. 

No.  y,  2  doz..... .  1  -45 

No.  I,  2  doz .  2.10 

No.  y,  glass,  2  doz .  *  -55 

No.  1,  glass,  2  doz .  2.50 

Beechnut — 

No.  y,  sliced,  glass  jars .  *-7° 

No.  x,  sliced,  glassjars .  2-77)4 

Sliced  Smoked  Beef. 

Acme — 

Large  tins,  2  doz  .  2.60 

Medium  tins,  4  doz .  *  -60 

“  2  doz .  1  -65 

Small  tins,  4  doz . . .  *  00 

Large  gla«s  jars,  1  doz .  2.85 

Special  jars,  1  doz .  2.60 

Junior  jars,  2  doz .  *•&> 

Armour’s — 

Shield,  in  glass,  size  y .  *-55 

“  “  “  1 .  2.65 

Sliced  Bacon. 

Armour’s — 

Star,  in  glass,  size  y .  1.65 

“  “  “  1 .  2.65 

“  in  tin,  “  y2 .  i-55 

“  “  “  1 .  2.65 

Beechnut — 

No.  y,  glass  jars .  1.4 2/4 

No.  1,  glass  jars .  2.50 

Acme — 

Large  glass,  1  doz .  2.75 

Junior  glass,  2  doz .  1.60 

Roast  Beef. 

Fairbank’s — 

No.  1,  2  doz .  1.37 V2 

No  2,  1  doz . .  2-37/4 

Armour’s — 

No,  i,  2  doz .  1 .40 

No.  2,  1  doz .  2.37 y 

Libby's — 

No.  1,  2  doz .  1.35 

No.  2,  1  doz .  2.35 

Kingan’s — 

No.  1,  2  doz .  1.40 

No.  2,  1  doz .  2 .4254 

Lunch  Tongue. 

Fairbark’s,  No.  1.  2  doz . . .  2  15 

Libby’s,  No.  1,  2  doz .  2.80 

Armour’s,  No.  1,  2  doz .  2.65 
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Whole  Ox  Tongue. 

Armour’s — 

Size  1  5-4° 

"  i'A .  6.75 

"  2  7-»5 

“  2  Vi .  9-5° 

Fail-bank's,  No,  2,  1  doz .  7.00 

Libby’s,  No.  2^,  1  doz .  9.50 

Potted  or  Deviled  Meats. 

Armour’s — 

No.  yK,  4  doz . 45 

No.  y ,  2  doz . . . 82 y 

Libby's  — 

No.  y,  4  doz . 44 

No.  y,  4  doz . 80 

R.  &  R  — 

No.  y,  4  doz .  1. 15 

No.  y,  2  doz .  1 .95 

Potted  Chicken  or  Turkey. 

Armour's — 

No.  y,  4  doz .  1 .80 

No.  y,  2  doz . .  3  05 

Libby’s — 

No.  y,  4  doz . 

No.  l/2 ,  2  doz . . . 

R.  &  R.,  No.  y,  4  doz .  1  75 

Sausage. 

Armour’s  — 

Vienna  style,  size  y2 . 90 

"  “  1 .  1.50 

Luncheon,  with  Tomato  Sauce,  size  y2 . 90 

Boned  Meats. 

Curtice  Brothers,  “Blue  Label” — 

Chicken,  No.  .  2.85 

“  No.  1 .  5.00 

Turkey,  No.  y .  2.85 

“  No.  j .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11.00 

“  Ham,  No.  1  y .  7.50 

“  “  No.  2 y .  10.00 

Deviled  Meats. 

Curtice  Brothers,  “Blue  Label” — 

No.  5  oz.  No.  10  oz, 

Ham .  1*25  2.15 

Tongue .  1.25  2.15 

Chicken .  1.85  2.50 

Turkey .  1.85  2.90 
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Potted  Meats. 

Curtice  Brothers,  “Blue  Label”  — 

No.  y  Tin.  No.  l/2  Tin. 

Ham .  1.20  2.00 

Tongue . .  x.20 

Chicken .  1.80 

Turkey .  1.80 


2.00 
2 -75' 
2 -75 


Soups. 


Snider’s  Tomato — 

3-lb.  cans,  2  doz . . 

2-lb.  cans,  2  doz . 

1  -lb.  cans,  4  doz . 

Gallon  cans,  y2  doz . 

Schimmel’s,  assorted,  i  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 

Curtice  Brothers,  “Blue  Label” — 


Quarts. 

Pints. 

Consomme . 

1  -75 

Bouillon . 

*•75 

Beef. . 

....  3*5 

*•75 

Julienne . 

.  3-«5 

>•75 

Printanier . 

*•75 

Vegetable . 

••••  3*  *5 

*•75 

Tomato . 

...  3**5 

*•75 

Ox  Tail . . 

>•75 

Mock  Turtle . 

....  3‘S 

*•75 

Tapioca  Crecy . 

.  3-i5 

*•75 

Pea . 

*•75 

Mutton  Broth . 

>•75 

Clam  Chowder . 

.  3-i5 

*•75 

Clam  Broth . 

.  3.15 

>  *  75 

Chicken  Gumbo.... 

.  315 

*  -75 

Mulligatawny . 

.  3-i5 

*•75 

Chicken . 

i-75 

Chicken  Broth . 

.  3-15 

i-75 

Green  Turtle . 

3-50 

Terrapin . 

3-75 

y  Pints 


CANDIES  AND  CONFECTIONERY. 

Per  11 

.08 


Croft  &  Allen  Co. — 

Extra  Mixtures . . 30-lb.  pails 

Cream  Jelly  Mixtures .  “ 

Elcroften  Mixtures .  “ 

Nobby  Mixtures . 

Cadella  Mixtures .  “ 

Fine  French  Mixtures .  “ 

French  Creams .  “ 

American  Mixtures .  “ 

Variety  Cut  Drops .  “ 

Darling  Mints .  “ 

Golden  Drip  Bar . 15-lb.  boxes 


•°9-j 

.085 


•°9;i 

.12 


.00 


.Cm 


.o3> 
.08) 
.  10 


■1 


It 


Costs 


You 


to 


Push 


Things 


WE  admit  that  you  can  make  a 
higher  profit  on  some  of  your 
own  brands  of  coffee  than  you  can 

on  Ariosa. 

But  you  can  make  a  lot  more  on 
Ariosa  than  on  any  brand  of  your 
own  which  sells  at  the  same  price. 

Two  reasons  for  that :  Ariosa 
has  been  advertised  so  widely  it’s  a 
household  word.  You  don’t  have  to 
waste  time  and  breath  pushing  it. 
You  make  a  fair  profit  for  doing  lit¬ 
tle  or  no  work. 

Even  if  you  made  twice  as  much 
on  another  brand,  it  would  net  you 
no  more,  for  you’d  have  to  push 
it  more,  and  every  minute  you  spend 
in  pushing  costs  you  something. 


Arbuckle  Brothers 

New  York 


LJ  L. 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 

good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
"  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making.  *. 

Croft's  Swiss  Milk  Cocoa 

has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 


Will  you  mention  the  “Grocery 
World”  when  you  write? 


40  cents  a  pound 


Packed  in  %-lb.  jars,  6  and  ia-lb. 
boxes 


'CROFT  &  ALLEN  CO. 
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..30-lb.  pails 


Sour  Balls . 

Pancella  Cream  Chocolate. 

I  X  L  Assorted  Chocolate . 

King  B  Assorted  Chocolate .  “ 

No.  x  Kine  Assorted  Chocolate...  “ 

Nonpariel  Drops..... .  “ 

Chocolate-covered  Caramels . 

Dairy  Chocolate  Chips . as-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . 21-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen .  “ 

Wellington  Caramels . 25-lb.  pails 

Frozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  “ 

Jelly  Beans .  “ 

Wintergreen  Lozenges . 

Mint  Lozenges .  “ 

Assorted  Lozenges .  “ 

Conversation  Lozenges . 28  lb.  pails 

C.  &  A.  Crown  Stick . 30-lb.  pails 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . xo-lb.  boxes 

Penny  goods . 10  boxes  in  case 


.08  >4 

•  10  Yt 

.11  Vi 

.16  % 
.11% 
.  12 

■  16  % 
.11% 
-17% 

■  l°lA 
■09% 
■ 09 % 

.08 
.  1*0 

•  07K 

.10 
.08 
09 lA 
■09  lA 

•  09  Vz 

.08 

.12*4 
•09  % 

4.50 


CATSUP. 

Per  doz. 

Beefsteak  Catsup,  medium .  2  .00 

P.  P.  Co.,  spiced.  No.  32,  5  doz .  1.15 

vValdorf,  medium,  12  oz.,  screw  top,  2  doz . 9234 

Jampbell’s — 

No.  8,  2  doz . 87^4 

No.  8,  Tobasco . 87)4 

Snider's — 

Pints,  2  doz. .  a.  10 

54-pints,  2  doz .  1.30 

Buarts,  1  doz . .  3.25 

allons,  6  jugs  in  crate . per  jug  .85 


KETCHUP. 

Jurtice’s  “  Blue  Label"  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  in  case .  3  00 

Medium,  25  bottles  in  case .  4  -75 

Large,  12  bottles  in  case .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co's —  Pei  lb- 

Premium,  J4 s,  12  to  25  lbs . 30 

Premium,  %s,  12  lbs . 30 

. 30 

. 23 

. 32 

. 34 

. 34 


Caracas,  sweet,  6  lbs 

German,  sweet,  12  lbs . 

Auto,  sweet,  6  lbs . 

Cocoa,  *4 -lb.  cans,  12  lbs.  in  box . 

Cocoa,  l/2-\b.  tins,  6  lb» . 

W.  H.  Baker’s— 

Best  Cocoa,  lA-\b.  size . per  lb 

“  34-lb.  “  .  " 


•31 

•32 


—is— 

Premium  Chocolate,  J4s,  12  lbs .  -2854 

“  12  lbs . 29^ 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 1954 

"  “  1-5S,  ia  lbs . 19*4 

Hersheys — 

Milk,  48  5  cent . per  box  1.45 

Epp's  — 

Cocoa.  34-lb.  tins,  7  lbs . 42 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  i-lb.  tin* . per  tin  .72 

“  6-lb.  boxes,  x/2- lb.  tins .  "  .37 54 

“  6-lb.  boxes,  l/£-\b.  tins .  “  .19 

Huyler's — 

Cocoa,  y2 s,  6-lb . 42 

“  ^s,  6-lb . 44 

Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  %s .  38 

Cocoa,  labeled,  is . 40 

Premium  Chocolate,  %s . 33 

Premium  Chocolate,  54s . 35 

Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 

2.27 
3.60 
7  .08 


34-lb.  round  cans .  '  .  19 

lA-\b. 
i-lb. 

iJ4 -oz. 


to  cans  in  case 


•30 

•59 

.07 

2  75 


Per  lb. 
•  55 


5-lh.  “  . 

Bensdorp's  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 

8  to  lb . 28 

Bloocker's  Cocoa  Powder — 

34-lb.  tins,  2  doz.  in  box . per  doz.  1 .88 

34-lb.  tins,  2  doz.  in  box .  “  3. 50 

i-lb.  tins,  1  doz.  in  box .  "  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  “  .50 

Wilbur’s  Cocoa — 

Breakfast,  34-lb.  tins  6  lb.  boxes . per  lb.  .33 

“  34-lb.  tins,  6-lb.  boxes .  **  .32 

Wilbur's  Chocolate — 

Sweet  Clover,  34s,  6-lb . 


. per  box  1  60 
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Lowney's — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  jn 

case,  34-lb.  packages . .  .32 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  34-lb.  packages . 32 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  34 -lb.  packages . 32 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  34 "lb-  packages . 32 

Vanilla  Sweet  Chocolate,  6  lb.  boxes,  12 

boxes  in  case,  34-lb.  packages . 27 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxe*  in  case,  54‘lb-  packages . 27 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  34 -lb-  packages . 27 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.65 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  jl-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  £-lb 

tins . 36 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  34 'lb- 

tins . 36 

Cocoa,  6  lb.  boxes,  12  boxes  in  case,  34-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  34-lb. 

tins . 36 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  i -lb . 

tins . 36 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 36 

Diamond  Chocolate,  sweet,  34 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb.  .24 

12-lb.  "  6  "  "  .  “  .24 

"Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb.  .32 

6-lb.  boxes,  12  boxes  case,  34 -lb.  tins  “  .32 

34  lb.  tins,  6  lb.  boxes,  12  boxes  case  "  .32 

Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box  1.65 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34  lb.  jars,  6-  and  12-lb. 

boxes . 40 

Croft's  Cocoa.  £s,  2  dozen  in  box .  1 .80 

“  “  k®,  6  lbs.  “  33 

"  •"  34s,  6  lbs.  "  32 

"  “  5-lb,  6  cans  "  30 

"  Swiss  Milk  Chocolate,  48  5-c. cakes..  1.50 
l<  Premium,  3(s,  12-lb.  cakes . 31 

“  “  “  “  . 30 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

34  lb.  decorated  cans,  12-lb.  boxes.. per  lb.  .30 
34-lb.  **  "  24-lb.  boxes..  "  .29 

Special  10-c.  packages,  30  to  box. .per  box  2 . 10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-lb.  tins,  6-lb.  boxes . 3634 

"  34  lb.  "  12  lb.  "  . 36 

Bedford  Cocoa— ^ 

Labeled  54-lETcans,  6-lb.  boxes . 2934 

"  34-lb.  “  12-lb.  “  . 29 

"  54-lb.  “  6-lb.  "  3,14 

“  |-lb.  “  12  lb.  “  . 31 
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Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  34s,  6-lb.  boxes . 2634 

34s,  12-lb.  "  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box  1.35 

"  3-c.,  72  *•  .  “  1.40 

Premium  Chocolate — 

}4-lb.  cakes,  12-lb.  boxes . 2734 

34-lb.  "  24-lb.  "  . 27 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 80 

40  “  "  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case 


24 


78 

48  to  case . 78 


CONDENSED  MILK. 


BORDEN’S 

CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


,  l WftT'A 


Eagle,  4  doz .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  3.75 

Defiance,  4  doz .  3-75 

Magnolia,  4  doz .  4.15 

Rose,  4  doz .  4  .00 

Dime,  4  doz .  3  50 

Winner,  4  doz .  4.00 

Baby,  1  doz.,  glass .  1 .90 

Red  Cross .  4.15 

Peninsular .  4.15 

Leader .  3.90 

Banner,  4  doz .  4.10 

Star,  4  doz .  4.15 

EVAPORATED  MILK. 

Peerless,  hotel  size,  2  doz .  3  70 

Peerless,  family  size,  4  doz .  3  15 

Peerless,  5  cent  size,  4  doz .  1.80 

St.  Charles,  family  size,  4  doz .  .  3-75 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5-cent  size . 6  doz.  2  6734 

Pet,  10  cent  size,  4  doz . per  case  3.00 

Pet,  5-cent  size,  6  doz . per  case  2.55 

Van  Camp's,  6  doz.,  small .  2.65 

Van  Camp's,  4  doz.,  family .  3.00 

Van  Camp's,  4  doz.,  large .  3  65 


GET  SOME* 


Why  They  Sell 

When  your  customer  sees  a  can  of  Va.n  C\mp’s  Pork 
&.nd  Beans  with  tomato  sauce  she  remembers  our  ad¬ 
vertising  told  her  of  careful  selection,  thorough  cook¬ 
ing,  delicious  flavor  and  high  food  value.  These  are 
the  beans  she  has  read  about  and  she  tries  a  can. 

That’s  how  advertising  starts  business  for  you. 

Next  time  she  remembers  the  actual  taste  of  the 
beans  with  the  delicious  tomato  sauce  and  wants  more. 

That’s  how  quality  holds  business  for  you. 

Remember  to  “  Get  Some.” 

Van  Camp  Packing  Company 

Indianapolis,  Indiana*. 


We’Ye  Taken  You  into  Partnership 
on  These  Goods 


IDHESnOMBmiC  nKESTtHSCHIK  lOIHISMT, 


JJ 


PRIVATE  j 
ESTATE 

h  COFFEE1 

j  FAjQAUCHOISa.CO.-THE  FULTONMIUS'  M 
V.  I  ESMUSM185I  NEWyORKCmUJSAi  fa 

1—. - ..tsiiaaH - 


Of  the  many  thousands  of  storekeepers  who  have  made 
Private  Estate  their  leading  coffee  for  years  we  have  yet  to 
lose  one.  Everything  that  makes  it  worth  while  for  a  dealer 
to  stick  to  Private  Estate  is  packed  with  it,  and  none  of  the 
many  reasons  which  would  be  sufficient  to  cause  him  to 
change  are. 

We  divide  our  profits  with  dealers  by  putting  our  adver¬ 
tising  appropriation  into  Universal  Coupons  to  enable  them  to 
get  anything  they  need  in  their  stores  or  homes  without 
paying  for  it. 

F.  A.  CAUCHOIS  &  CO. 

THE  FULTON  MILLS  33-34  Fulton  Street,  New  York 

Philadelphia  Branch,  139  S.  Front  Street 
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HIRES  CONDENSED 


MILK 


Per  case. 


Silver .  4.15 

Queen .  4.00 

Premium .  3.85 

Blue  Ribbon..  3.85 

Gold,  tall .  3.75 

Gold,  family...  3.15 


COCOANUT.  Per  lb. 

Schepp’i  Shredded,  H-lb.pkgs.,  15  lbs.  to  case  .23% 

“  “  %  lbs . 22% 

Dunham’s,  5-cent  package . 39 

“  . 36 

«  Un . a8 

"  and  jfs . 26% 

Franklin  Baker  Co’s — 

Brazil,  70  jf -lb.  packages . . .  a. So 

“  35  “  .  *  So 

“  38  H-lb.  and  16  %-lb.  packages .  3.50 

Brasil,  18  i-lb.  packages .  3.50 

“  Shred,  In  paHs,  30  lbs . n 

“  "  In  boxes,  25  lbs . . *o}4 

“  “  in  barrels,  iso  lbs . 10 

Table  Talk,  Thread,  In  palls . is 

“  “  Inboxes . io)4 

“  “  In  barrels,  140  lbs . 10 

Bakers’,  Macaroon,  barrois,  140  lbs . io)4 

“  Slice,  “  iao  lbs . 10% 

*  Strip,  “  saolba . 10)6 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:—  Bbls.  Bxs. 

Butter  Crackers . . . 08  .oS)4 

Oyster  “  08  .08)4 

Wine  Scroll. ..._  . 10  -10)4 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
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J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

Assorted  Jumbles . '  07X  .08 

Brown  Edge  Water .  .  10 

Butter  Thin .  is 

Clover  Mixed . - .  .08 

Cocoanut  Ripple. . . .  .  10 

Cookie  Mixed .  . °»X  °9 

Crystal  Bar . '. .  .09 

Fig  Bars .  .10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . 08  %  09 

Fruit  Gem .  .08 

Graham  Wafer .  .10 

Grandma  Cookie* . o3)4  .09 

Honey  Jumbles,  XX . 09)4  .10 

I  ced  Charter  Oak . -  •  °9i  I 

Iced  Ginger  Tablet .  ,08 

Iced  Honey  Jumbles . og'A  .10 

Iced  Penn  Treaty . 07  .09)4 

Iced  Vedette  Wafer . 07)4  .08 

Lemon  Bar . o8)4  -°9 

Man-in-the-Moou .  08 

Milk  Lunch . 07  0754 

Orange  Cookies . . . 07K  .08 

Quaker  City  Mixed . 07X  .c8 

Salted  Strips . o8J4  .03 

JSa  ltines .  •  ** 

Soda  B’scuit  XX . 06  .06% 

Soda  Biscuit  XXX . 06 %  .07 

Spiced  Wafers . . . 07)4  .08 

*  Sunshine  Cookies . 0754  .08 

Water  Crackers  Star . 0634  °7 

$  Package  Goods—  Per  doz. 

.  Animals . 5’ 

Butter  Thin . . . - . .  !  00 

1]  [Cingerettes .  1  ■ 0  a 

Geld  Medal  Soda  (small) . 50 

“  “  (large)  . 90 

Graham  Wafers .  1  co 

Ivinettes . 5° 

Milk  Lunch .  i.eo 

“  Our  Ginger  Snaps . 5  a 

Jf  Pink  Tea .  1.00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  oa 

Freight  paid  on  3  boxes  to  Pennsylvania  .New 
York,  New  Jersey,  Delaware,  Maryland," District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WEIN  SENP,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  In  case,  per  doz.  1.15 
“  “  with  Horse-radish. p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  “  with  Horse- radish. p.  dz.  1.75 
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Weln  Scnl,  in  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar  .75 

“  5  gallon  kegs . per  keg  2.50 

Prepared  Mustard,  In  bbls . per  gal. 

“  “  In  15  gallon  kegs. .per  gal. 

*  In  jo 

“  “  In  5  “  “  .35-. 40 

“  11  In  1  gallon  pails. ..per  pall  .75 

"  “  In  1  “  “  .40 

Prepared  Special,  with  spoon,  »  doz.  In  case, 

per  doz . .  95 

“  Sifting  top,  3  doz.  In  case . per  dor.  .46 

“  with  Horse-radish,  a  do*.  In  cue, 

per  dor . . . 95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmcnthaler  Swiss  Cheese,  Selected  tub . 23 

. - . loaf,  .  34 

Sap  Sago,  3  to  a  lb. .i.... cask,  per  lb.,  .18,  less  .32 
Roquefort  Cheese,  12  In  case. .per  lb.,  .32  J4  “  .34 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut  .32 

Edam  Cheese,  12  in  case. ..case,  10.50,  single,  .80 

In  tin . per  lb.  .26 

“  i-ib.  tins . per  case  3.75 

Camembert,  in  wood  boxes. . por  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  Or.  bottles, 

per  doz .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . 

Parmesan,  grated,  ready  lor  use,  small  bottles, 

per  doz . . . . .  1.75 

Olmuuer  Hand  Cheese,  loe  In  box .  2.15 

Edelweiss, Romatour  and  Bier-Ease.. .perdoz. 

American  Swiss,  No,  1 . loaf  .16  cut 

"  “  Square  loaves.  No.  1,  about 

25  lbs.  each . „ . per  lb. 

Llmburger  Cheese,  No.  r„...box,  14  ;  34  box, 

14  ;  less . . . 

Muenster  Cheese . — ......per  lb. 

Brick  Cheese,  No.  1 . . .  “ 

English  Dairy  Cheese . . .  “ 

Pineapple  (Picnic  size),  6  In  box™.-... .per  box  3 

“  (Gem  size),  6  In  box .  *  2 

Royal  Luncheon  Cheese —  2 

Dinner  size,  1  doc.  In  case . per  doz.  4 

Lunch  size,  2  doz.  In  case .  “  2 

Picnic  size,  2  doz.  In  cue .  11  1 

Trial  size .  “  1 

MacLaren  Imperial  Cheese,  Club  slze.per  dos. 

“  “  “  No.  ulse  “ 

“  Roquefort  “  large  size  “ 

"  “  “  small  size  “ 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box 
“  d’lslgny,  “  6  In  box...  “ 

Wm.  Tell  brand,  12  In  box .  “ 

Noufchatel  (Cow  brand),  25  In  box . per  box 

Star  Cream,  or  Phlla.,  12  ....  “ 

MtnlatxreCream.orPhUa.iz  “  ....  “ 

Hand  Cheoee,  8  do* . -  “ 

“  4  “  Tburi'ni«.'.'.'";.‘.'.T  •• 


4.00 

.19 

.16 

.16 
•  17 

.16 
*7* 
00 
2. *5 
2.25 
4-5» 
*.40 
1-3* 
z  .00 
1. 00 
2.40 
*■95 
*•45 
*.55 
*•55 
*.4° 
•95 
1.90 
•95 
*•35 

.85 
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Farmer  Hand  Cheese,  4  dox.  In  box... per  box  1.45 

Schutzen  Cheese,  ra  In  box  .  “  1  25 

American  Mountain  Cheese  (Alpen  Kin),  50 
1 -lb.  packages . ....per  lb.  .18 

IMPORTED  AND  AMERICAN  MEATS  ANI 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  In  tin . per  dos.  4.75 

“  8  «  .  “  *.75 

Carlsbad  Speck  (Imported  Bacon) .....  “  .32 

Imported  Cervelat  Sausage  (Rolirs) . per  lb.  .48 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  Imported,  marked  weight,  per  lb.  .65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner.. by  bbl.  is  less,  per  lb.  .14 

“  Landjager,  short . per  lb.  .2. 

**  ti  )0Qg . ^ 

“  Mortadella,  Dry . per  lb.  .25 

“  Knackwurst,  25  In  box,  per  box, 

>4-75 . per  doz.  2.4c 

“  Cervelat  (E),  50  and  100-ib.  boxes, 

.2i)4:  less . 13 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes^  .20;  less- . i . 21 

“  Cervelat,  Crescent,  50  and  ioe-lb. 

boxes,  .17  ;  less . it 

"  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14  ;  less . 16 

Cervelat,  E.  Gothaer,  50  and  100-lb, 

boxes,  .23)4;  less . 25 

11  Salami  (E),  50  and  100-lb.  boxes, 

.20;  less . 11 

“  Salami,  Bine  Ribbon,  50  and  100- 

lb.  boxes,  .i8)4:  less . sc 

'*  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .16%;  less . 18 

“  Tongue  Sausage . per  lb,  ,iE 

“  Smoked  Brauo&chweiger  Liver  Sau¬ 
sage . - . per  lb.  .15 

“  Lacks  Ham .  “  .28 

“  Petit  DeUcnteu  Frankfurters,  plain, 

perdos .  1.00 

"  Petit  Dellcntess  Frankfurters,  with 

Sauer  Kraut..: . - . per  doz.  1  00 

“  Lebanon  Boef  Bologna . per  lb.  .15 

Paprika  Speck..— ........ 11  .x8 

Mettwurst,  half-round .  •*  .  it 

Liver  Sausage  (Special),  truffle,  goou  or  sar- 

dellen . . . per  lb.  .*4 

Smoked  Thmrtnger  Blutwurst .  “  .18 

PfeSerwunt-..— . - . .  •  .it 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

!>•*  do* .  4-75 

"  (Derby  Brand),  quart  glass  jars 

P«r  “or .  5.75 

"  (Derby  Brand),  le-os.  jars, 

per  dos . . .  2  50 

Calvu’  Head,  In  round  tins . per  doz.  1 . 65 

Pickled  Meats.  In  glass., .  “  1  .oc 

(Tripe,  Ox-Heart,  Boef  Salad,  Pig's  Foot.) 


Tiiese  Goods  Gie  Hlready  Sold 


Egg-O-See  and  E-C  Corn  have 
been  more  widely,  more  system¬ 
atically  and  more  continuously 
advertised  to  your  customers  than 
any  flaked  foods  on  the  market. 
Everybody  knows  what  they  are. 
It  requires  no  effort  to  sell  them. 
Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere 
else  to  get  these  popular  products. 


Egg=0=See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 


LOWNEF’S  COCOA  lias  maintained  its  high  quality  unim¬ 
paired  regardless  of  the  rise  in  the  price  of  cocoa  beans.  For 
years  noyv  it  lias  appealed  to  the  best  trade  on  its  merits  and 
become  A  STAPLE  ARTICLE  with  a  sure  demand,  constant 
and  growing.  Wide  advertising  in  street  cars,  newspapers 
and  magazines  will  go  on  pushing,  pushing,  pushing.  It  is  a 
safe  Investment,  and  PAYS  A  FAIR.  PROFIT. 

LOWNEVS  PREMIUM  CHOCOLATE  for  cooking  is  of 
the  same  superfine  quality. 

*Pte  Walter  M.  Lowney  Company 

447  Commercial  Street,  Bolton,  Man. 
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Beef  Salad,  In  gla«s . - . Per  doz-  1  -00 

“  “  In  pint  jars,  glass .  “ 

«  “  In  quart  jars,  glaaa .  “ 

Lamb  tongues,  In  glass .  “  •■So 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Falls. 

oUand  Herring,  mlxod,  "Y.  M."  Xbbl.  s .  50  60-75 

“  milkers,  “  X  bbl.  6.50  75-85 

*•  mixed,  Standard,  bbl. 

Xbbl .  5  •  5°-®  •  5° 

[Holland  Herring, milkers, Standard, bbl, 

X  bbL . 

Scotland  Herring,  mixed,  large  lulls,  bbl. 

X  bbl  8.00. . 

"  saiikers,  large  fulls,  bbl 

X  bbl.  8.00...M . 

Marlnlrte  Herring,  Imported,  about  40  In  pall.  1.25 

Roll  Herring,  Imported,  about  as  in  pall.. .  1.00 

spiced  Herring,  Imported,  about  40  In  pall.  1.00 

Norway  Stockfish,  dry . per  lb.  15 

Unties  Herring . por  pag 

BISMARCK  HERRING. 

Pint  sire,  round  tins,  with] key . per  tin 

Quart  “  “  “  .  “ 

,  Qt]  <■  “  "  ZZZZZ.'.  “ 


.20 
•35 
•  53 
1. 10 


SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1.10,  2  qt.  tin,  .60,  qt.  tin  .50 
Brat-Haring,  4qt.  tin,  1.10,  s  qt.  tin,  .60,  qt.  tin  .40 

English  Smuts,  36  bunches  per  box . 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 
per  dor . . . . . —  2.50 


RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  palls . per  pall 

•'  jo-lb.  palls . . . .  ‘7 

Cut  Spiced  Sardines,  per  10-lb.  pall....  “ 

"  “  5-gal.  keg . per  keg 

Russian  Sardines,  In  glass  Jars . per  dot. 

NORWAY  ANCHOVIES. 

Original  Package . . per  X  bbl. 

Repacked  in  5-lb.  pail . per  pall 

“  in  ro-lb.  pall .  “ 

"  In  5-gal.  kegs . per  keg 

“  In  X'lb-  flat  tins . per  dos. 

“  in  X'lb.  tall  tins . .  ** 

“  In  r-lb.  tall  tins .  " 

Fancy  Kegs— r|i  keg,  .80;  X beg,  .42;  X  keg, 
•3*;  Xbeg . 


•  75 
.55 

1.05 

•  75 
*•75 
2.25 


5-50 
.60 
1. 10 
*•75 
•95 
1.50 
2.00 

.20 


SALT  SARDELLBN. 

Original  Package,  190a . per  anker  16.00 

Repacked— kegs,  about  8  lbs . . . per  keg  j . 25 

pint  jars . per  dot.  6.00 

“  large  tumblers . -  "  2.25 

“  small  tumblers .  “  1.25 
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RUSSIAN  CAVIAR. 

1 -lb.  Tins,  per  dot  19  50  X  kilo  Cans,  per  dz.  19  50 
X  “  “  10.50  X  “  “  10.50 

X  “  “  5-50  X  “  “  5  50 

X  «  ”  2.75  »  "  2  75 


OERMAN  DILL  PICKLES. 
Regular  Siso. 

60  gal.  cask— about  2000...., . per  cask 

50  “  bbl. —  “  . . - . per  bbl. 

15  “  keg—  “  500 . . . per  100 

10  “  keg—  “  300...... . —....  “  1. 00 

5  “  keg—  "  zjo . ......  “ 

10  lb.  pall—  “  50 . ...  “ 

DOMESTIC  SOURKROUT 
Long  Cot. 

60-gal.  cask.. . . . por  cask 

48  gal.  bbl. . . .„. . per  bbi.  6. 50 

10  “  keg . . . . . per  keg,  s.  40 

5  li  . . .  1,25 

10  lb.  pall  eeeeeeeee  «»»■«« 00 eoooeo eeeeeeeeeeeie«i  par  pall, 


.18 
•  *5 


•  30 

•  50 
•75 

x .  00 

5  *5 
•55 


IMPORTED  LEBKUCHEN. 

Dampfhusse  (PfeRemnsse) . per  lb. 

Spltzkngeln .  “ 


LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  In  pkg.„per  bundle 
Basler  Lebkuchon,  No.  i,  6  *  ...  “ 

“  “  No.  2,  6  “  ...  “ 

“  «<  No.  3, 6  "  ...  " 

Amandines,  e-lb.  tins . . . per  tin 

“  small  tins .  " 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg . .  4  -50 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  xxo-lb, 

bags,  per  bag . . .  >  75 

Green  Kern . per  lb.  .  10X 

Potato  Flour .  “  08 

German  Dried  Pears .  “  -14 

Dried  Mushrooms .  “.60-.100 

Juniper  Berries .  “  .08 

St.  John's  Bread .  “  ■  05 

Bay  Leaves . . .  “  .06-. 08 
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COTTOLENE, 

30  2-lb.  tins . . . per  case 

15  4-lb.  “  . . .  “ 

6  xo-lb.  “  .  '■ 

Freight  prepaid  on  two-case  lots. 


6.50 

6.59 

6.50 


EGGS.  Per  Dor. 

Nearby,  candled  and  selected, 30-doi.  crates...  .24 
Western. . . . «...  .  23 


CHEESE. 

New  York,  Full  Cream,  new, fancy, 40-lb.  bxs.  .13 

New  York,  Full  Creaxa,  new,  ist's,  40-lb.  bxts.  .12X 
Picnic,  Full  Crea  m,  new,  fancy,  20-lb.  bxs . 13X 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 28 

Anchovies,  la  oil,  X  bottles .  4.50 

“  "  X  "  .  3  *5 

Anchovy  Paste,  fancy,  per  dot . . .  4.75 

“  plain,  per  dos. .  3.75 

Bouillon,  Burnham,  pints,  2  dos.  In  case .  3  -75 

“  X  pints,  1  dot.  In  case....  2.00 

Capers,  Nonparlel,  X  gallon  kegs. .  1.50 

“  “  Quart,  glass . per  dot.  7.00 

“  “  bottled,  X  site...  .per  dos.  2.35 

"  <•  •>  jj  «<  .  <*  1.90 

II  II  II  II  .  <1  j  25 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4.65 
“  med.  “  “  is  “  “  5.00 

•*  smaU  “  “  24  *•  **  4. 75 

Cherries  In  Maraschino,  In  glass,  r-dos.  case...  7.00 
Clam  Chowder,  Burnham,  1  lb.,  4  dt.cse.p.dx.  .90 

“  “  31b., s dz. case  '*  2.20 

Currie  Powder,  pints,  per  doz .  3 . 50 

“  4<».i  “  *  »5 

“  2  0Z.,  **  .  1.50 

Ruzslan  Caviar,  X’s .  2.65 

“  X’s .  5  00 

“  X’s .  9  5° 

"  r’z .  18  03 
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French  Peaz,  Extra  Fins,  per  case. .  x6.oo 

Fins,  per  case .  14.00 

“  Moyen’a,  per  case .  12.02 

Hill's  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .19 

“  Dinner  Biscuits,  per  lb...  30 

"  “  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1.15 

“  “  X  pints,  per  doz . 60 

Salt,  In  4-doz.  stone  jars . . .  1, 75 

Morris’  Extract  of  Beef,  4  or.,  per  dos . .  6, 50 

“  “  » os.,  "  .  3.35 

Anker’s  Extract  of  Beef,  120  vials .  4 .00 

“  “  4  oz . per  doz.  4.00 

“  “  "  8  os .  “  7.23 

“  “  “  16  OZ .  “  Z3.50 

Theodore  Marquet  Mushrooms : — 

First  Choice . 25.00 

Choice,  too  tins  per  case .  13.00 

Extra,  “  “  . .  27.00 

Hotel.  “  “  .  i9 .00 

Truffles,  A . per  tin,  .3* 

“  x .  “  st 

“  X .  **  1.15 

“  X .  “  2 . 25 

Shrimps,  Pickled,  small  sise .  1.15 

Dunbar's  Shrimps,  2  doz.,  per  dos. .  2. 25 

“  Figs  In  Cordial,  1  doz.,  per  doz .  5.00 

Bishop's  Figs  in  Cordial,  r  dez.,  per  doz.. .  6  50 

Crystallized  Ginger,  i-lb.  tins,  per  doz... .  4.0a 

“  “  X-lb.  “  “  .  x.ig 

Rose’sLlme  Juice,  per  doz.... .  3.60 

Victor  Rose  Water,  per  dos .  1.15 

“  Peach  Water,  per  doz. .  s.25 

Pitted  Olives,  per  doz .  4  .e« 

Armour’s  Splid  Extract  of  Beef—  Per  doz. 

Size  2  jars,  r  dozen  in  case .  4.45 

“  4  “  1  “  8.20 

"  8  '*  1  “  Z5-9* 

“  16  "  X  “  29.75 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4.45 

“  8  “  1  “  8.20 

“  16  "  x  “  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium"  36  “  .  6.00 

1  “  large  "  7a  “  .  10.  oe 

Armour’s  French  Bouillon — 

Size  4  bottles,  r  dozen  in  case . .' .  4.00 

“  16  “  x  "  14.00 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  2.50 

"  12  “  1  “  7.20 

“  5  "  . per  bottle  3.50 

“  2  fancy  jugs . per  jug  1.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  2.5a 

“  12  “  1  “  7.20 

"  5  "  . . . per  bottle  3.50 

“  2  fancy  jugs . per  jug  1.50 


Who  Thinks 
Por  You? 


You  do  it  yourself,  don’t  you?  Did  you  wait 
for  others  to  select  your  store  and  your  stock, 
and  tell  you  how  to  run  your  business? 

If  our  advertising  sent  people  to  demand  that 
you  sell  our  Macaroni,  Spaghetti,  Noodles  and 
Pastels  would  you  feel  pleasant  ? 

But,  think  this  over.  You  can  depend  on  our 
goods  and  know  their  fine  quality  will  increase 
your  trade. 

You  can  make  a  good  profit  on  them  and  every 
case  brings  you  Universal  Coupons  which  are 
good  as  cash  in  buying  almost  anything  you  want. 

We  work  with  you,  not  against  you.  Will  you 

push  our  goods  ? 


Vienna  Baking 
Company 

Philadelphia,  Penna. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA. 
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FLOUR.  Per  Bbl 

King  Mida» .  6.7« 

Gold  Medal .  6.60 

Melbourne .  6.35 

On  Top . 

Cerosola . . .  6  40 

Pillsbury'»  Be»t .  6  4° 

Taylor’s  Fancy .  5  ■ 1  ° 

Semper  Idem .  4  7° 

Pride  of  the  Weal . 4-75 

Sunbeam . . . . .  4*  65 

Quaker  City ... . ~ . ... .  5*  75 

SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3  •  5° 

Hecker’s  Superlative,  33  packages .  4.32 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages . 

Ralston’s  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  2.10 

Uncle  Jerry,  40  packages . 

BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4-6° 

Hecker’s,  32  packages .  4  to 

Fancy,  125-lb.  sacks . per  too  lbs. 


FARINACEOUS  GOODS. 


Corn  Meal —  Per  Bag. 

Lea’s,  white,  Table,  100  lbs .  2.50 

“  yellow,  granulated  100  lbs .  1  35 

“  “  table,  100  Ids . - .  2.20 

Western  yellow,  granulated,  xoe  lbs.. . .... 

Quaker,  36  packages . . . 

Farina,  Hecker’s,  S4  i's,  per  oase . 

“  Schnmacker’s,  24  packages,  per  case.. 

Beans — 

California  Lima . per  lb. 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush 


2.0D 

2.85 

1.40 
»  25 


.05% 
»  4  754 


Ex.  Choice,  grain  bags . 

.bushel 

2  -45 

Medium,  Fancy,  grain  bags . 

a  55 

Pea,  fancy,  grain  bags . . 

Pea,  fancy,  Michigan,  grain  bags . 

.bushel 

7  6j 

.bushel 

*•5° 

Red  Kidneys*. . 

2  OO 

Peas-  - 

2  40 

2.60 

Scotch . 

<< 

Split,  yellow . . . 

•« 

t  20 

—30— 

Lentils — 

000000,  ixo-lb.  bags . per  lb. 

Less  quantity .  “ 

Shaker  Com — 

Fancy,  barrels . per  lb.  . 05 % 

Less  quantity .  “  06 

Homluy — 

Lea's  Breakfast,  10  pkgs . cose  1.50 

Lea’s  Pearl,  100  lbs . per  bag  2  25 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1 .30 

Western  Pearl,  100  lb.  bags .  a. 00 

Western  Grits,  too  lb.  bags... .  r  75 

Barley — 

OQ« . .  .05^ 

No  3,  xoo-lb.  bags . . .  2.65 

Noodles,  Climax,  24  10c.  pkgs.,  asst.,  case .  1.15 

“  “  48  sc.  pkgs.,  case .  1.25 

“  "  asstd.,  24  5c.,  is  ioc.  case...  1.20 

“  Smith's,  30  10  c.  packages .  1. 9° 

“  “  assorted,  j  and  10  c .  1.90 

Golden  Egg,  5  and  10  cent .  x.55 

Golden  Egg,  5  cent .  1-55 

Golden  Egg,  10  cent . . .  1.55 

Oatmeal,  is,  per  bbl. . . .  6.55 

“  "  kegs  100  lbs  ,  por  keg .  3.5° 

Oaten  Goods,  In  cases—  Per  case 

A v«na,  18  packages.— .  1  42/4 

Banner  Cata,  20  packages .  4  35 

H.  O.  Oats,  12  packages .  i.‘o 

Mother's  18  pacaages  .  l.6tlA 

Mother’s,  36  packages .  3.25 

Quaker,  18  small  sire .  1.45 

Quaker,  20  large  size .  4.35 

Rolled  Oats — 

A  vena,  per  bbl.,  180  lbs .  6  15 

Avena,  per  keg,  90  lbs .  3.20 

Standard,  180-lb.  bbli. ........ . 

“  go-lb.  bags . . .  2  90 

Sago- 

Fine,  bags  about  160  lbs . 03% 

50-lb.  lots . 04  V'h 

Admiral,  Pearl,  14'* . 07^ 

Tapioca,  Instantaneous,  50  i's. . 08  % 

“  Colburn's  Hasty,  36  pkgs . 07 Q 

“  Minute,  V-gross,  per  box .  2.85 

“  Flake,  about  ins  lbs . per  lb.  .04)4 

“  “  less  quantity .  “  04^ 

“  Pearl,  isolbt .  “  .03% 

"  “  less  quantity .  “  .04 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  3.05 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food,  14  s’s . per  case,  3.84 

Ralston  Health  Food,  24  s’s,  packages  “  3  00 
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Purina  Whole  Wheat  Flour,  20  5’s.....per  case  4.30 

Egg-O-See  ,36  packages .  2  70 

Egg-O-See  Corn  Flakes,  36  packages .  2  70 

Cook’s  Malto  Rice,  36  a-ib.  packages .  4.30 

Force  Food,  36  packages . . . . .  3  20 

Maol  Flake, 36  “  4.05 

Malta  Vita  Corn  Flakes,  36  packages .  2.85 

Malta  Vita  Wheat  Flakes . .. 

Post’s  Toasties,  24  packages .  2.70 

Shredded  Whole  Wneat,  50  packages— .  5.00 

“  “  “  25  “  . 60 

Cream  Wheat,  36  packages .  4.50 

Flaked  Rice,  Cook’s,  24  packages .  2 . 70 

Wheatlet,  30  packages .  3.35 

Wheatena,  36  Packs .  4.20 

Grape  Nuts,  24  packages . . .  2.70 

Korn  Kinks,  36  packages .  1.4a 

Pettijohn’s  Food,  18  packages. .  1.75 

Presto,  18  packages .  1  50 

Quaker  Puffed  Rice,  36  packages .  2  65 

Quaker  Wheat  Berries,  36  packages .  1.70 

Trlscnlt,  30  packages .  2 . 50 

Kellozg’s  Toasted  Coro  Flakes,  36  packages..  2.80 
Zest,  24  packages,  15  cent  size. .  1  80 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  dos  1 . 1 

“  Acidulated .  “  1  > 

Cox's,  large . .  “ 

**  small .  “ 

Plymouth  Rock,  Pink  or  White . .  “ 

Nelson's . per  doz. 

“  small .  “ 

Bromangelon,  assorted  3  dox .  “ 

Fruit  Puddlne.  2  do*.,  asst,  flavors  ...  “ 

Jell-O,  assorted  flavors,  s  doz .  “ 

Jell-O  Ice  Cream  Powder,  2  doz .  “ 

Jellycon,  1  doz.  in  case . per  doz. 

Jellycon,  assorted  flavors,  3%  doz...... per  doz. 

Chalmer’s,  shredded .  1.00 

Chalmer's,  granulated .  1.00 

Chalmer's,  No.  1  packages . 45 

Peter  Cooper . 80 

Tryphosa . per  doz,  .95 

Imperial  Wine  Jelly .  per  doz.  .95 

“  “  . per  gross  11 .00 

Gelatine,  McKinley's .  . per  doz.  .85 

Wetmore’s  Donnie  Refined,  36  ioc. 

pkgs . per  oase  a. 70 

Puddlne,  assorted,  2  doz . per  case  1.60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 


•57« 

•95 

.20 

■35 

•  95 
•87K 

.80 

87  K 

•  97^ 
.87  K 
•87^ 
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MACARONI.  Perlb 

Larosa  Alphabets,  square,  25  lbs . 05% 

“  Elbows,  “  “  . 05^ 

“  Marcaroni,  long,  “  05% 

“  “  square  “  . 06  >, 

Larosa  Spaghetti,  long,  25  lbs . . . 05}, 

“  Vermicelli,  square,  “  05^, 

“  Macaroni,  bulk,  “  05k 

Anger  Baking  Co. — 

“Golden  Seal”  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages .  i,  80 

24  10-cent  packages . . .  1 .80 

“  Plain  ”  Noodles,  24  i-lb.  cartons. .  1.80 

“  “  48  )6-lb.  “  .  1 .90 

Egg  Alphabets,  48  5-cent  packages .  1 .80 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs .  1 .80 

24  5-cent  ABC  and  24  5-cent  Egg  Barley...  1 .80 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis’’ 

brand  (French  style),  25  1/1  cartons .  a. 25 

“Golden  Seal’’  brand,  25  1/1  packages  (long)  1 .88 
“  “  481/2  “  5-c.  size  1.  to 

“Golden  Seal’’  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons .  2.00 

“GoldenSeal’’  Egg  Macaroni,  25  10-cent 

cartons. .  1.88 

“Imperlale”  brand,  25  1/1  packages  (long)..  1.88 
Vermicelli,  ABC  (alphabets)  Elbows,  i-lb. 

cartons,  24  packages . .  1.9 1 

Spice  Drops,  In  baskets,  20  lbs .  i.6« 

“  in  boxes,  12  lbs .  1 .00 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  In  bundle... . per  bundle  .  30 

Bulk,  12-lb.  wooden  boxes . o< 


FIXTURES. 

H  F.  Heacock 

Scales,  No.  1,  Tin  Scoop,  10.00 
Scales,  No.  2,  Tin  Scoop,  7.00 
Scales,  No.  3,  Tin  Scoop,  6.00 
Scales,  No.  4,  Tin  Scoop,  5.00 
Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 


Brass  14.00 
Brass  9.00 
Brass  7.00 
Brass  6.00 


BORDEN’S 

Peerless  Brand 

Evaporated 


Milk 


AN 


UNSWEETENED  CONDENSED  MILK 

Made  by  the  Originators  of  Condensed  Milk,  who  for  50  Years  have  devoted  all  their  Energies  to  the 
Production  of  the  Highest  Quality  Sanitary  Milk,  in  which  Gail  Borden  was  The  Pioneer. 

A  Point  of  Interest  to  Jobber,  Retailer  and  Consumer 

BORDEN'S  CONDENSED  MILK  CO. 


EST. 1857 


LEADERS  OF  QUALITY’ 


New  York 


“One  Ounce  of  Prevention 
Is  Worth  a  Pound  of  Cure” 


If  you  will  tell  your  customers  to  use  the  product  pictured  here,  on  their 
floors  it  will  make  them  look  like  new  and  it  will  preserve  them.  A  floor  treated 
with  floore’s  Wax  will  last  twice  as  long  as  one  that  isn’t.  Your  customers 
are  getting  this  wax  from  paint  stores.  You  might  as  well  have  this  money. 
Besides  the  big  profit,  every  case  contains  Universal  Coupons  for  you  and 
your  customers. 


E.  B.  MOORE  &  CO.,  76  Wabash  Avenue,  CHICAGO,  ILL. 
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Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  1.25 

Alarm  Money  D/  awers  .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3*5° 

Barrel  Covers,  19  in . 3.00 

Cheese  Cutters .  15  00 

Bung  Bores,  No.  2,  1%  to  2  in . .  1.50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 . 16.00 

Coffee  Mills,  No.  18 .  45.00 

Less  25  per  cent,  discount. 


Philadelphia  Scoop  Co’s  Sugar  Scoops 

Indestructible,  No.  4 . per  do*.  9.00 

5 . * .  “  ia.oc 

at  6 .  *'  15.00 

Ex.  Galvanized  Steel  Blades.  No.  3.. per  doz.  4 .  *c 

4~  “  5.40 

"  "  5..  “  7  20 

X  Quality,  No.  j.„ .  “  2.60 

4- . . .  3«°° 

II  »  II  . 

. . MM 


Sherer’a  Eclipse  Counters  : — 


No. 

Length. 

3  feet  8  Inches, 

No.  of 
Drawers. 

654. 

9 

854, 

4  feet  xo  Inches, 

xa 

J°34, 

6  feet, 

*5 

i»)4, 

7  feet  1  Inches, 

8  feet  6  Inches, 

18 

•454. 

21 

i«54, 

9  feet  8  inches, 

>4 

i*54. 

zo  feet  10  inches, 

27 

>°J4, 

is  feet. 

30 

Capacity  of  Drawers,  40  to  60  lbs.  eac 

Each. 
15-  00 

20.00 

25.00 

28.00 

31-00 

35.00 

40.00 

45-00 


Seales,  Dell's,  Grocers',  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  z 

" 

«*  1  •  *«  t 

•*  11  n  _ 

<<  «  «  j 

Grocer*’,  without  weights,  Brmss 
Scoop  and  Brass  Plate.  No.  i 

“  ",  "  iw 


Batchers’,  without  weights, No.o 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  a  doz.  in  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  a  dox.  in  case..  “  .95 

Large  cartons  or  tins,  s  doz.  in  case  “  2.00 

Dime  Tumblers,  2  doz.  in  oase .  "  .90 

THREADED  FISH.  Per  doz. 

Swansdown,  2  doz . 

Osprey,  2  doz . .. . . . 


MACKEREL. 


*00  lb.  zoo  lb. 

fo  lb. 

10  lb.  8  lb. 

33  OO 

12  10 

6  25 

1  40  1. 1 7 

20.00 

JO  .  60 

5-  50 

1  •  25  r-5 

35  00 

18 .10 

9  a5 

2.  0  1.65 

30  00 

15.60 

8 .00 

1  75  •  45 

24  ro 

12  (O 

6.50 

1 • 45  1 -21 

20.  CO 

xo  60 

5  50 

1 . *5  1  05 

22  .00 

xi.  60 

6. 00 

*•35  M3 

16. 00 

8.60 

4  ‘o 

1.05  .f9 

15.50 

8.35 

4-53 

1.. 3  .87 

15  0® 

8  10 

4  25 

t  02  85 

16.00 

8.60 

4  50 

1.05  89 

15  00 

8  xo 

4-2J 

I. OO  .85 

15. CO 

8 .10 

4.25 

1  .OO  .85 

7  00 

4  »o 

6.00 

3.60 

4.00 

2  60 

1.50 

•43 

T  4  .  tO 

7  60 

3.9° 

.95  .81 

17.03 

6  60 

3  5® 

.? 2  .50 

6.  co 

3.60 

Ex.  Norway  Bloater.. 
Ex.  Norway,  No.  1... 
Ex.  Norway,  No.  2... 


Med.  Shore,  No.  1 
Large  Irish,  No.  2.. 
Extra  Irish,  No.  2. 


Herring. 

Lab.  Split,  Lg.  No.  1. 
Lab.  Split,  Le.  No.  2. 
Shore,  Round,  Large. 
Shore,  Round.  Med... 

Ocean  Whltensh . 

Salmon  Halifax . 

Shad,  No.  1,  Mess-... 

Shad,  No.  s,  Mesa _ 

Haddock,  Pickled  .... 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . . . . . 08 

Gilt  Edge,  40  lbs . . . 06 

Favorite  Middies,  60  lbs . ....  .13 

DRESSED  PISH  BRICK8. 

Gilt  Edge,  t-lb.  bricks,  40  lbs . . . 

Snow  White,  i-lb  bricks,  so  lb*.„ .  08 

Favorite  Cod,  s-lb.  bricks,  40  lbs . 08% 
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star  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  doz.  in  case....  1.30 

small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  scaled,  s  doz.  in  case .  1 .30 

Screw  Top  Jars,  s  doz.  in  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . £9 

Large  Bank . . . .. .  osj 

Medium  Bank .  07 

Pollock . 05 

Hake . 14)4 

In  original  eases,  450  lbs.,  Jfc.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .17 

Small  Extra  Scaled  Herring . per  box  .17 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb.  .27 

Cromarty  Bloaters,  50s . per  box 

“  “  root .  " 


DOMK8TIC  AND  FOREIGN  DRIED 
FRUIT8. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . . 

Fancy  N.  Y.  State,  48  1  lb . . . 

Apricots — 

Extra  Choice  Roysls,  25  lbs . i0yt 

Standard  Choice  Royals,  23  lbs. . .  .  23 

Cherries — 

Cslifornis,  unpitted,  Black  25  lbs . 

California,  pitted.  Black,  25  lbs . 

Cnrrants — 

Gold  Medal,  reel  eased,  36  is . .  3/ 

Gold  Medal,  loose,  15  lbs . 07^3 

Private  Qrowth,  extra,  cleaned,  a*  lbs . 07I4 

“  cleaned,  30  lbs.  bulk...... . 07 g 

Peaches — 

Fancy  Muirs,  50  lbs . JO)4 

Extra  Choice  Muirs,  50  lbs . 09)4 

Choice  Muirs,  so  lbs . . . 08)4 

Estra  Choice,  Ytllow,  25  Ids . . . c8 

Choice  Yellow,  5#  lbs . *7% 

Pears — 

Choice  Caliierala,  Bartlett,  15  lb . 10 


—36— 


PRUNES. 

Extra 

Fancy 

Cal. 

S’-- 

*0  . 

Boxes. 

I*3 

2c3 

so-  30,  25  lbs . 

30-  40,  25  «  ....„ 

.08)4 

,o8g 

.08 

40-  50,  25  “ . 

.07)4 

•°7>4 

o?g 

4°-  5°,  50  "  . 

50-  60,  25  "  . 

07  54 

.07 

•06  H 

50-  60,  50  “  . 

07 

•06  g 

■  ob% 

60-  70,  25  "  . 

•c6)4 

•  o6J4 

.16 

6o-  70,  50  ** . 

70-  80,  25  ** . 

70-  80,  50  “  . 

OO-  90,  «yO  ** 

•°s54 

•0554 

90-100,  25  " . 

90-100,  50  “  . 

•041/ 

.04 

100-120, 50  . 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  5°  lb . - . 

a  .«  so  lb . . 

Cal.  Thompson  Seedless,  90  lbs . 

Cal.  Cleaned  Sultanas,  to  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  jo  lbs . 

Gilabert’s,  Layer,  Valencias.  s8  lbs . 

Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 

Gold  Riobon,  fancy,  36  is . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  te  lbs . . . 

"  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lb*.,  net . 

Orange  Peel,  fancy,  boxes,  ie  lbs.,  net . 


•r5X 

■Oj)4 

•  cj 

■  c6)4 
.06)4 
.0654 
06 

•05  y* 

■°7  v* 
■°7K 
■°7  K 
07 
.  16 

•  »»54 


CEREAL  COFFEE. 

Pottum  Cereal,  15-cent  slse,  s  dozen. .  s .  7o 

•5-  "  r  “  .  s.23 

15- and  aj-ceat  size,  assorted.,  t.50 

Graln-O — 

Case  No.  4  1  doc.  16-ceat  sice,  %  doc. 

*5-c«nt  sice  in  cast  . . . . per  case 

Case  No.  5,  1  doc.  sfi-cent  sice.... . “  “ 

Case  No.  6,  a  doc.  ij-cent  sice . “  “ 

2  doc.  ij-cent  size,  1  lb . per  doz.  1  ,g| 

Ralston  Health  Cereal,  36  10-cent  slse . 

Knelpp’s  Malt  Coffee 
*4-*6  oc.  package,  packed  1  and  4 

don.  In  ease  . . . per  doc. 

*4-z*  oc.  package,  packed  s  oc.  In 

. . . . . .  **  **  1  85 

Perfection  Rye  Coffee  *4  i  lb.  pbgt . .  *. 40 


HORSERADISH. 

Tumblers,  to-c.  slse,  a  dos . per  dos. 

Tumblers,  5-c.  slse,  s  doz .  “ 

Tumblers,  io-c.,  Lord’s  Prayer,  s  dos.  “ 


»-3« 

*.05 

■•4754 

■•75 


s.15 


It  isn’t  so  much  a  question  of  “Getting  Along”— tine  other 
fellow  may  get  along  so  much  faster  that  you  won’t 
be  in  the  race— 

What  you  want  to  do  is  to  “Get  Ahead” 

Your  best  asset  is  “ENTERPRISE” 


With  New  Total  Registering  Device 

The  saving  of  time  will  doubly 
pay  for  it. 

The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse¬ 
quent  absence  of  .flies  and  dirt. 


SEEF-PRIMING  r~\ T  yiy 
and  MEASURING 

Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $6.00;  Auger, 

75  cents  ;  Extension  Tube  50  cents 
a  foot. 

Write  for  illustrated  catalogue  of  all  the  Enterprise  Specialties 


The  Enterprise  Mfg.  Co.  of  Pa. 

PHILADELPHIA,  U.  S.  A. 
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INK. 

Arnold's,  black,  3032 . 

Continental,  red,  1  doz . 

“  black,  3  doz . 

Royal,  black,  3  doz . 

Stafford,  Commercial,  3032.. ...... 


. per  bottle 


. per  bottle 


•43 

.3° 

.25 

■25 

.58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  1.  No. a 

Macbeth,  Pearl  Top .  3.90  4.10 

Acme  Victor  Top .  3.60  4.20 

Pure  Flint,  Luster  Top .  3.00  3.60 

Crystal,  Crimp  Top .  a.  10  2.70 

No.  o,  Tubular  Lantern  Globes . 5  doz. 

Cold  Blast . 4%  doz. 

No.  1. 

Jumbo  Chimneys,  plain . per  doz.  .75 

“  “  dec.,  107,  “  .90 

No.  0.  No.  1. 


4.80 
4.80 
4.20 
3-3° 
2.7S 
3-38 
No.  2. 
.85 

1. 00 
No.  2 


Banner  I 

turners . 45  -55 

No  charge  for  packages. 

•  75 

Oil  Cans 

i -gallon,  Glass . . 

.per  doz 

2.25 

z-  “ 

Galvanised . 

2.10 

5-  “ 

Lenox,  Spout . 

it 

5®  co 

5-  “ 

“  Spigot . 

5-5° 

5-  “ 

Colombia . 

7.0° 

5-  ** 

Banner . 

tt 

8.00 

5-  “ 

Climax,  Pump . 

It 

10.00 

5-  " 

Home  Rule,  Pump . 

tt 

ta.oo 

Lanterns 

No.  o, 

Standard...... . 

.per  dox. 

4.75 

No.  o. 

Dash . 

tt 

7.80 

u 

LIME. 

Prepared, z  doz. In  case . 

•per  doz- 

•5®  54 

Chloride,  sifting,  25  lb.  boxes,  z  lb.... 

...per  lb. 

•  0554 

« 

“  25  lb.  boxes,  54  lb... 

.0654 

Acme,  z  lb.,  sifting,  25-lb.  boxes . 

■  0554 

LYE  AND'  POTASH. 


Banner,  4  doz . . 

Babbitt’s  Potash,  4  doz..... 

. per  case  3.  25 

Red  Seal,  2  doz . . 

t 

z.8754 

“  4  doz . 

it 

3-65 

Popular,  4  doz . 

t  tt 

1  45 

MATCHES. 

Ohio  Blue  Tips — 

aoo's,  1  gross . per  case 

500’s,  100  packages .  “ 

5co’s,  1  gross .  “ 

Chio  Noiseless — 

5oo's,  1  gross . per  case 

King  Bird — 

ioo’s,  3  gross . per  case 

500*8,  1  gross . '* 


Per  gro 


1.70 

3- 25 

4- 50 


3-75 


2.85 

4 .00 
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Swlft  &  Courtney's,  soo’s,  i-gross  case .  1. 75-1. 90 

“  400's,  z  “  .  3  •  S°“3  •  7° 

“  soo's,  1  "  m...  3-75-4  00 

Blue  Hen,  soo's,  1  “  „...  z. 50-1. 60 

“  soo’s,  z  "  m...  4*00-4.  *5 

Per  Gross. 

Vulcan  Parlor,  6s’s . 4z 

“  zoo’s,  5-gross  In  case . 90 

“  500’s . .....  3.  95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 55 

“  No.  37,  5-grosg  cases . 50 

“  zoo's,  5-gross  cases .  .90 

No.  15,  gross  cases .  z.20 

“  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa.  Parlors,  soo’s .  3-5°-3-75 

Searchlight,  500’s .  4.25-4.50 

Press,  200’s. . . .  z. 80-1. 90 

“  Soo’s . i .  4  50-4  -75 

America,  soo’s .  Z.30-Z.35 

American  Faraffine, 500’s, ex.  qual .  4.15 

Telegraph,  blue  head,  5 -gro as  cases . 60 

Our  Darling,  1  gross,  No.  3,  z,ooo .  5.50 

Our  Darling,  54  gross.  No.  4,  z,ooo .  2.75 


MINCE  MEAT. 

John  Bower  ft  Co. : — 

Barrels  and  half  barrels,  Superior . per  lb. 

z8,  37  and  6S-lb.  backers,  “  . .  “ 

zo-Id.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  «  .  “ 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

z8, 37  and  68-lb.  belts.,  XXX,  Superior..per  lb. 
5-lb.  gl.  jars,  6  in  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  fairmount . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  “ 

Wm.  J.  Troth 

Barrels  and  half  barrels,  Famous . per  lb 

18, 37  and  60-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  «  6  “  “  .  “ 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 
5-lb.  glassjars,6  Incase, XXX,  “  per  case 

Barrels  and  half  barrels,  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  “ 

Campbell's  Mince  Meat,  30-lb.  pails .  “ 

Mrs.  Wells’, bbls.  &  54  bbls.  &30-lb.  klu.perlb. 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  54  bbls.  and  30-lb.  kits  “ 
Bchlmmel’s,  30-lb.  Kits,  bbls.,  54  bbU„.per  lb. 

“  z8  and  37  lb.  Kanaklns .  “ 

“  zo-lb.  Kkns  ,  6  to  crate. ..per  doz. 

“  5-lb.  “  "  “ 

“  5-lb.  Glass  Jars,  6  to  case  “ 

National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb. 

Southwark,  30-lb.  Dalis,  bbls.,  bbls.  " 
Atmore  ft  Soa,  Extra  Family — Seedless 

No.  5,  glass  jars . . . per  case  6  jars 

No.  3,  glass  jars . . per  case  6  jars 


•o8« 

.09 

6.25 

3- 6S 
3.80 

•x3 

4- 4° 
•07  % 
.08 


-o8« 

•°9 

6.25 

3- «5 

3.80 

•»3 

4- 4° 

•°7  % 

.08 

.08 

.06 

.05 

•  04  54 

•°754 

.08 

9.80 

5- 30 
6.25 

.05K 

•  <mK 


4-5® 

3-»5 
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Family — Seedless. 

No.  5,  wooden  pails . pec  box  6  palls  3.75 

No.  zo,  wooden  pails... . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 0954 

Celebrated — Seedless . 

Barrels,  Halves,  Quarters . per  lb.  .0854 

Wooden  Pails,  z8,  37  and  68  lbs .  '  ,  09 

Atmore's  Mincemeat,  No.  2,  2  do*.  In  oase, 

per  doz .  2.00 

Cartons  Condensed,  ( 3  dozen  In  case,) 

per  groat. .  zz.oo 

Keystone — 

Barrels,  Halves,  Quarters . . per  lb.  .07% 

Wooden  Palls.  z8.  37  and  68  lbs . .  “  .0854 

Wooden  Kits.  No.  20  and  35 .  .08 

Armour’s,  Home-made  style,  Wet —  Per  lb. 

10-lb,  kits.. . °9% 

25-  “  . 09 

5°-  “  08% 

zoo-lb.  bbls . 0854 

15°-  “  .  .0854 

250-  “  . . 08 

450-  "  . . . °7& 

OILS. 

Stove  Gasoline . . . per  gal.  .  15M 

Headlight,  isstest . . .  “  ,1254 


Doz, 


OLIVES. 

H.  Kellogg  ft  Som,  Agents:— 

Theodore  Marquet,  Mammoth,  64  oz .  rz.oo 

“  Extra,  64  oz .  zo.oo 

‘  Mammoth,  quarts,... .  6.00 

“  Extra,  quarts  . .  5.40 

“  Extra,  pints .  4.C0 

"  Mammoth,  pints .  2.20 

“  Extra,  54  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle. .  4.C0 

De  Lucques,  10  oz .  2.40 

Farcies .  3.00 

Queen,  6  oz .  1.30 

Pim  Olas,  18  oz .  6.00 

Pim  Olas, iooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins . . .  2 .25 


Rae’s, 


OLIVE  OIL — Imported. 

Bertin  &  Perrier's,  extra  fancy,  qtt.,  z  doz .  4.90 

“  pts.,  2  doz 2.90 

“  54-pts. ,  2doz.  z.90 

Lucca,  litre  bottles,  z  doc . iz.50 

25-oz.  bottles,  z  doz .  8.75 

Finest  Sublime,  qts. ,  z  dos .  6 . 50 

“  pts.,  2 doz .  7.50 

“  54-pts.,  *  doz.„  4.75 

“  8-oz.  flasks,  254 

doz .  7.50 

**  zi-oz.  flasks, 

254  doz .  9.00 

Sublime,  S-oz.  flasks,  2)4  doz...  6.50 
"  z2-oz.  “  *54  doz...  8.00 
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Rae’s,  FlnestSubtlme,zgal.,  zo  In  case,  per  gal.  2.40 
Rae's  Finest  Sublime,  5  gal.,t  or  2  in  case, per  gl.  2.3s 
“  z  qt.,  40  to  case,  “  2.65 

“  Sublime,  t-qt.  tins,  40  to  case.. .  a.  35 

“  “  54-gal.  tins,  20  to  case. .  a. 20 

“  z-gal.  tins,  10  to  case .  a.  to 

“  “  5-g»l.  tins,  z  or  2  to  caee. .  a. 00 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  454  oz.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans,  case .  22.00 

zo  J  gal.  cans, case .  23. zo 

20  54  8*1-  cans,  case .  24.20 

4°  54  gal.  cans,  case .  *5- 30 

80  J4  gal.  cans,  case .  27.50 

Bulk  at  $ao  for  zo  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  In  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  z  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case .  z  1  .oe 

54  gallon  tin, 8  tins  to  case .  za.co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  z  doz.  in  case. ...per  case,  8.50 

Pints,  “  s  “  “  „...  “  9.00 

54  Pints,  «■  s  *  "  .....  ••  4.75 

Oliver’s  Olive  Oil— 

1  dozen  large .  6.00 

2  dozen  medium . . .  6.75 

2  dozen  small .  4.25 

6  i-gallon  tins . „ . per  gal.  a.  to 

zo  54-gallon  tins . per  gal.  2.20 

ao  54 -gallon  tins.. . per  gal.  a.a5 

AMERICAN  OIL. 

Stohrer’s,  No.  8,  a  doz . . . per  doz.  .55 

Stohrer’s,  No.  16,  a  doz . per  dor.  .90 

Stohrer’s,  No.  3a,  z  doz . . . . per  doz.  z.  85 

Keystone,  bottles,  z  doz . per  doz.  .90 


PAPER. 

WRAPPING. 

Manila,  15  x  20,  full . per  ream  .36 

“  24  x  36,  full,  ao  lbs .  “  .80 

“  z8  x  24,  full,  10  lbs .  ‘  -3754 

“  Special,  15  x  20,  6 lbs_ .  “  .21 


Read  the  Two  Letters 


August  31,  1906. 

Miller  &  England, 

Philadelphia. 

Gentlemc7i : — We  wish  to  compliment  you  upon  the  eight 
Mahogany  Show  Cases  which  you  have  just  installed  in  the 
Acker’s  Quality  Shop.  The  workmanship,  style  and  finish  are 
equal  to  any  we  have  ever  seen,  and  they  have  excited  uni¬ 
versal  admiration  among  the  many  other  attractive  features  of 
this  salesroom. 

You  are  at  liberty  to  exhibit  them  to  anyone  interested  in 

show  cases. 

Yours,  very  truly, 

FINLEY  ACKER  &  CO., 

Finley  Acker,  Pres. 


November  9,  1903. 

Miller  &  England. 

Gentlemen  : — It  gives  me  much  pleasure  to  commend  you 
for  the  thoroughness  of  the  work  which  you  did  for  us  in  our 
Market  Street  Store,  and  which  has  excited  unusually  favor¬ 
able  comment. 

Yours,  very  truly, 

FINLEY  ACKER  &  CO., 

By  Finley  Acker,  Pres. 


Are  you  not  safe  in  dealing  with  a  firm  which  can 
show  such  letters  as  these. 


MILLER  &  ENGLAND 


No  order  too  big, 
none  too  small, 
to  be  given  our 
prompt  and  best 
attention. 


7012-14-16-18  Woodland  Ave. 
PHILADELPHIA,  PA. 


are  manufac¬ 
turers  of  grocers’ 
fixtures  of  every 
description.  Write 
for  our  catalogue. 


Fresh 


Roaste 


Coffee 


If  When  you  buy  Cafe  des  Gourmets  Coffee  you  can  give  your  customers 
Coffee  as  nearly  fresh  roasted  as  possible.  This  is  due  to  the  fact  that  im¬ 
mediately  after  roasting  it  it  is  put  up  in  air-tight  cans,  thus  keeping  all  the 
fine  natural  flavor  and  freshness  intact. 


Cafe  des  Gourmets  is  a  blend  of  high-grade  Coffees  so  arranged  that  it 
will  satisfy  the  taste  of  your  most  exacting  customers.  Once  you  give  it  a 
trial  no  other  Coffee  will  take  its  place.  It  costs  you  25  cents  a  pound  and 
will  pay  you  a  nice  profit. 


SAMUEL  WILDE’S  SONS  CO.,  Importers 


Coffees  Teas  and  Spices - 


11  DUTCH  STREET  -  NEW  YORK 


1 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


45 


I 


Manilla,  Bakers',  15  *  ao,  10  reams  in 

bundle . per  ream  .  12 

“  Roll,  Grocers’,  9.  xa,  15,  18,  ao 

or  24  Inches  wide . per  lb,  .03% 

Roll,  White,  light  weight,  ra,  15, 18, 

20  or  24  Inches  wide .  “  .03% 

“  Glazed  Fibre,  12,  15,  18,  ao  or  34 

inches  wide .  “  03% 

“  Glazed  Silk  Parchment,  xa,  15, 

18,  20  or  24  inches  wide .  “  .  03 J4 

White  Tea  Paper,  12  x  16,  reg . per  package  .14 

Wax  Butter  Paper . per  package  ,  1 1 

Parchment  Butter  Paper  g  x  ta...  “  .40 

TOILET  PAPER.  Per  case 

100  5-cent  rolls .  3.00 

100  5-cent  packs .  3.00 

100  10-cent  rolls .  6.50 

100  10-cent  packs .  6.50 

PAPER  BAGS. 

Price  per  1,000  and  not  less  than  %  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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Price  per  z,ooo  and  not  less  than  soo  lots. 

iaji-lb.  Plain  Flour  Sacks . per  M  4.00 

«5-lb.  “  “  .  “  5,75 

jo-lb.  «'  **  .  «<  „ 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  dox.  4.75 

"  ,  quarts .....  “  5.75 

io-oz.  Jars .  “  a.5<, 

"  10-lb.  pails . per  pall  2.50 

Tripe,  10-lb.  pails . per  pail  .90 

"  5-gal.  kegs . per  keg  2.00 

Pig  s  Feet,  10-lb.  palls. . -... . per  pail  1 .00 

5-gaL  kegs  . . per  keg  2 .25 
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Pickled  Beef  Salad,  in  glass . per  doz.  1 . 10 

“  Tripe,  “  ... . *  “  ,.io 

“  Ox  Heart,  “  “  1<10 

“  Pig’s  Feet,  “  ... .  ••  z.xo 

Russian  Sardines . per  keg  ,75 

5-lb.  pails  . per  pall  .50 

“  so-lb.  “  .  “  1. 00 

POTATO  CHIPS. 

s-lb.  packages,  barrels,  25  lbs . 18X 

Loose,  barrels,  30  lbs . 18 

POPPING  CORN. 

Brad's  11  Tip-Top  ”  : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4,00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 


PEANUT  BUTTER. 

MacLaren's—  per  doz. 

Small,  2  doz . oai£ 

Medium,  2  doz .  1.45' 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  s  doz .  1.85 

Peanutene,  Ne.  4  jam,  3  doz . .  .92J4 

PICKLES. 

45  Sah,  1200s . per  bbl.  9.  20 

45gal.,iooos . per  bbl.  8.65 

10-gallon  kegs,  700s . .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles.  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  j, 000s,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  x,  5  gal.  kegs .  1 .95 

Chow  Chow,  No.  2,  5  gallons . .  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  per  p0z. 

Wilco  Onions,  5  gals . ,  2- 

No.  8,  Sour  Gherkins,  1  doz . .  .87% 

No.  8,  Sweet  Gherkins,  ■  doz . . . go 

No.  8,  Sour  Mixed,  2  doz .  .8754 

No.  8,  Sour,  assorted,  2  doz .  .8714 

No.  8,  Chow-Chow,  2  doz .  87% 

No.  8,  Onions,  2  doz .  go 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3  25 

Chow,  pints,  less  quantity .  3 30 

Mixed,  less  quantity .  3  ,0 

Onions,  pints,  less  quantity .  3 . 30 

Pin-Money  Pickles-  3  3 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onlen,  Mixed. 

Martynla,  Peaches— 

Glass,  per  case  of — 

a  doz.  2  doz.  1  doz.  z  doz.  X  doz 
X  Pints.  Pinta.  Qts.  X  Gal,  x  Gal. 
v*5  5.50  4.70  8. 7. an 
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Wood,  each— 

1  Gal.  2  Gal.  5  Gal.  zo  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

i.ao  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  01 — 

2  doz.  2  doz.  1  doz.  1  doz.  X  doz. 

X  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 

4.00  7.OO  6.00  II.  OO  10.20 

Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.70  3.30  8.00  1.50 

VINEGAR. 

Duffy’s: —  Per  gal. 

Pnre  Apple  Vinegar,  Extra  old,  bbls . .  .  16 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . . 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  OTadn. . 08 

“  "  45  “  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  dos.  s  .00 

PROVISIONS. 

Hams,  Skinback,  18—20  lbs . . . 14% 

“  >4-i6  lbs . ~ . 131/ 

“  10-12  lbs . 13J2 

Picnics,  6-8  lbs . 0954 

N.  Y.  Shoulders,  10-12  lbs . . 10 

Dried  Beel,  sets  (city  smoked) . 17 

“  Tenders  and  Knucks . ia 

“  Flats . . 

“  Air  Dried,  sets . 23 

“  “  Tenders  and  Knucks..,  .23 

Jersey  Pork,  Butt. . . . per  bbl.  16  5. 

“  Family .  "  19.00 

Breakfast  Bacon,  rib  in . 12*4 

"  boneless . . . 14  % 

S.  P.  Bellies  14.15  lbs . 10 

Bologna,  25-lb.  boxes . . . 08 

Bolted  Boneless  Ham .  22 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  ss-ib.  boxes . 10X 

Covered  Hams,  X-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  X-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  sldnback...., . 15 

“  large. . 15 

“  medium . 15 

“  “  small . it 

“  Breakfast  Bacon. . . 

“  “  boneless . 16 

Beef,  air-dried,  regular  sets . 20 

“  “  Insides  and  knuckles . 22 

Ham  Bologna .  ,a 

B*ef  -  . ....... . :::::  Ia 

Boiled  Hams . . .  ,aa 

Beef  Tongues . per  dos.  8  00-10. eo 

Swift  &  Co. — 

Premium  brand  Hams,  10  lb . 14X 


-44- 

Premium  brand  Hams,  12  lb . 14 

Premium  brand  Hams,  14  lb . 14% 

Premium  brand  Hams,  16  lb . 14 

Premium  brand  Hams,  18  lb . 14% 

Premium  brand  skinned  Hams,  18-eo  lb .  153^ 

Premium  brand  boiled  Hams, skinned,  fatlena  .26 

Premium  brand  Bacon . 2a 

Premium  brand  Dried  Beef,  insides . 26 

Premium  brand  Beef  Tongues,  short  cut . so 

Winchester  brand  skinned  Hams,  all  aver . 14U 

Winchester  brand  Picnics . eol4 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . 14^4 

“  12  to  14  lbs .  141/ 

“  “  14  to  16  lbs . 14 

“  skinbacks . 1554 

Shield  Hams,  10  lb.  average .  1314 

“  12  ;;  .  ->3X 

‘  >6  "  . xix 

>8  “  . izg 

skinbacks . 14 

Picnic  Hams,  5  to  6  lbs . 09 

“  6  to  8  lbs . 08% 

Star  Smoked  Ox  Tongues . 16 

Beef  Bologna . . 08 

Shield  Parafined  Bologna . 08 

Berliner  Ham . 0gy2 

New  Orleans  Luncheon  Meat . 10 

Star  Cooked  Ox  Tongue . 27 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tiorces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans.. 
10-lb.  Tin  Palls,  60  lbs . 

r  •'  I# 

2  i<  it 


E  -o 

£3 


10X 

m 

10% 

874 

11% 

9% 

>■»/« 

9%i 

9% 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 

“  “  tubs . 

“  “  3, 5  and  10-lb.  cans. 

Swift  &  Co.- 

Premium  brand,  tieroes . 

Silver  Leaf  brand,  tierces . 

Jewel,  compound,  tierces . . 

Cotosuet  tierces . 

Armour’s — 

Shield  Pure,  60-lb.  tubs . 

Simon  Pure,  3s,  5s  and  10s . 

White  Cloud  Compound . 

Vegetable . . . . 


.10 

.10J4 

.nJ4 

.11X 
•  »°X 
.o874 
•°9% 

■i°J4 

.12% 

.08S4 

.08% 


DRESSED  MEATS. 

City  Dressed  Beef—  per  lb 

Choice,  native., . . 

. .  -  o) 


Common. 


This  Is  Not  Only  a  Handsome  Or¬ 
nament,  Bat  It  Is  as  Useful 
as  It  Is  Handsome 

fi"tU,';e  amJb?dies  »n  entirely  new  idea 
n  the  matter  of  hinge.  Instead  of  covers 
turnmg  over  back  you  simply  lift  l)y  the  bail 
and  swrng  10  the  right  when  you  have  the  iar 
exposed  for  use  The  New^dea  has  four' " 
gallon  jars  made  of  the  best  lead  flint  glass 
Composition  covers  not  affected  by  salt  or 
nirfej  7I“,: not  warp.  All  trimmings  a?e 
oakkor  he  V00(lwork  ^  eithe?  solid 

t  nion  ^■Cnerry’t-rte'coat  linish.  »o  imi- 

I u tejy  fl y^n d  (fus t“p ro*of .  ‘he  °therS’  a'JS°- 

ing^timmTn^tlflsinvit  highway*  disp'ay' 

The  Welles  &  Davis  Mfg.  Co.,  Wyalusing,  Pa. 


JOHN  BOWER  6  CO. 

GENERAL  PRO  VISION  HEALERS 

ABATTOIR,  PACKING,  CORING  AMD  SMOKING  85TABHSHMBNT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  K  R  8  OF-  HONBY-OURE  BRAND 

Beef,  Beef  Tongues,  |v  A  ^  pure  Kettle-rendered 

Breakfast  Bacon,  etc.  O  IV1  O  LARD  a  Specialty 

BOILED  HAMS  AND  BEEF  TONGUES 

xxx  and  Superior  minoe  meat 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


£  o 

if  ■ 


It  is  a  provable  fact  that  a  majority 
of  cooking  experts  use  Nicelle  Olive 
Oil  in  all  their  demonstrations. 

Why  ?  Because  they  must  use 
the  very  best  oil  obtainable  in  order 
to  insure  results.  Otherwise  they 
would  soon  cease  to  be  kuowu  as 
experts. 

Nicelle  Olive  Oil  is  bottled  iu 
France,  where  produced.  It  is  the 
first  pressing  of  the  finest  oil  olive 
grown.  You  will  be  proud  to  sell  it. 


Nicelle  Olive  Oil  Co. 

105-109  HUDSON  STREET,  NEW  YORK 
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Western  Dressed  Beef — 

Choice,  native  cattle . . to 


City  Dressed  Vexl— 

Dressed  Hogs— 

Pig* . . 

Hogs,  heavy . 

'•  180  lbe . 

“  160  lbs . 

“  Tl)o  lb*  . 

.  -.<98 

.  -.09)4 

.  -.C9  Vi 

.  -.(954 

.  --'98 

Dressed  Sheep  and  Lambs — 
Lamb,  Western,  good . 

Sheep,  choice . 

“  medium . . 

sHMesitstsseei  .  O9 

BOTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1  .os 

Cow  Tongues . 75-1.00 


Calf  Heads,  scalded , 


•  5°"*75 


Sweetbreads,  veal . per  pair  .60-. 90 


1 .00 
~-»5 
s  .os 
.06 


beef . -per  dox 

Calf  Livers . per  lb. 

Beef  Kidneys . per  dox. 

Beef  Livers . . . 

Ox  Tails . per  dox.  ■  50- .  65 

Hearts,  beet. . per  lb.  .03-. 05 

Rolls,  beef . . . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  dty . 

“  "  western  . . 


14 

.20 
.  10 
.  10 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on 
entrails  In. 

vnnsH  KILLKD. 

Turkeys—  Per 

Western,  Y  H.,  8  to  10  lbs . 20 

“  Y.  T.,  15  to  17  lbs . so 

Old  hens  and  toms . si 

Common  to  Good . 15 

Irollers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  rancy . 25 

Philadelphia,  fresh  killed,  3 X  to  4  lbs 

to  pair . 25  • 

Philadelphia,  fresh  killed,  3  to  3X  lbs. 

te  pair,  fancy . *5 

Western,  4  to  4 X  lbs.  to  pair,  fancy  ..  . 20  - 

“  3  to  3X  lbs.  to  pair,  fancy  ...  .11  • 

“  Air  to  good .  6 

Fowls — 

Western,  fancy . 14% 

Heavy  Roasters,  4  to  5  lbs . 19 

Fair  to  good. . . . 16 

Old  cocks . 10 

Western  capons,  fancy . 

"  *■  small . . 


and 


lb. 

-.22 


-.  22 
-,18 


-.28 


.28 

.28 


22 

.18 


.16 

.21 

.<8 
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'Ciuabs —  Pw  dox. 

Prime  large,  anejr .  3.00-3.50 

Mixed .  a.  50-3. 00 

Dork . i.aj-x.75 

LIVE  POULTRY.  Per  lb. 

>prtng  chickens,  nearby,  1  %  to  a  lbs . 17  -  .  19 

-Arge  Springers . .  “  30 

Fowls . mu  .^3  -*M 

Roosters .  -.10 

Ducks  . . .  .xi  -  13 


POULTRY  SEASONING. 

dell’tSplced  Seasoning — 

Small  or  No.  x,  2  dot.  In  cate . per  dot.  8; 

1  “  .  “  .85 

Large  or  No.  a,  1  “  .  “  i.4° 

i-lb.  cans,  1  dot.  In  case . per  case  4  00 

x-lb.  “  %  "  .  “  3-75 

3-lb.  “  %  “  - . - .  "  5-4° 

5-lb.  ••  H  **  - .  *'  8  70 

SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4 . 50 

Extra  Quality,  15  gals.,  kegs .  2.20 

Victory,  extra  fancy,  No.  3,  2  dox . dox.  .75 

Spring  Garden,  fancy,  No.  3,  x  doi . dox  .70 

Compass,  No.  3,  cans,  s  dox . 65 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Slxe,  1  dox.  In  case,  %  lb..per  dos.  1 .00 
No.  1,  round  conical,  with  key,  <  dos. 

No  a,  •*  “  1  « 

No  3,  “  "  %  “  * 

No.  4,  “  *’  H  “  ‘ 

P.  P.  Sauce.  2  dot.,  No.  x .  ' 

Atmore's  Qeaula.  Bagllah  Plan  Puddiug- 
Seedless : — 


»-35 

l*5 

6.50 

8. 50 

1.50 


Individual, 

per  case  of  s  dos . . . 

i-lb. 

oans, 

ft 

I  “ 

.  *-*5 

a-lb. 

tt 

tl 

I  **  its  tracts . 

3- lb. 

4- lb. 

a 

Ql 

It 

2  "  — :r: 

.  8-85 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Tellies —  Per  dox 

No.  32,  jars . 97X 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . 88 

Schimmel’s,  No.  10,  tumblers . 83 

National,  No.  to,  tumblers . 7*X 

National,  No.  6,  tumblers . 49 
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Preserves —  Per  lb. 

Schimmers,  pure,  xo-lb.  palls . 13% 

National,  30-ib .  pads . 09 

Southwark,  30-lb.  palls . 06 

Southwark,  454-lb.  toy  pails,  J4  dos .  4.10 

Fruit  Butters —  Per  dox. 

Apple,  No.  32,  jars . 98 

Apple,  Southwark,  No.  3,  tlni .  x  .02 

Apple,  No.  5,  toy  pail« .  a.  70 

Apple,  30-lb.  pails . ....per  pail  1 .08 

Apple,  ao-4b.  crocks . ....per  lb.  .07X 

Apple,  SchlmmeTa,  30-lb.  palls . per  lb.  .06 

Prune,  30-lb.  pails . per  lb.  .0754 

Jams —  Per  dot. 

Schimmel's,  pure,  jars,  s  dor .  1.70 

Southwark,  assorted,  jars,  2  dox . 98 

Orange  Marmalade—  Per  dor. 

Hartley' 1,  imported^ .  1.8254 

Schlnunel’s,  pure . . .  1.65 

Wanrock'i  Guava  JeUy —  Per  dox. 

1  -lb.  tumblen  in»es4e»M»»n»e«e»MH»nsMH»nee«eH»  4.00 

K-lb.  “  . .. . . .  t.15 

Curtice  Bros.  Preserve# —  Per  Do* 

Cherries,  jars .  4.85 

Strawberries,  “  .  4.60 

Raspberries,  “  . - .  4.60 

Apricots.  “  peeled . . .  4.  85 

Pineapple,  “  . .  4.60 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  ioc.sz.  35c.  sz. 
Essence  Peppermint. 

Castor  Oil . 45 

Sweet  Oil . .40 

Spirits  Nitre . 

Spirit!  Camphor . 

Spirits  Painten’  Commercial.. .. 

Paregoric . 45 

Glycerine . 

Syrup  Sauills . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . 45 

Turlington  Balsam . .45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots.. 

Turpentine . 45 

Machine  Oil . 45 

Laudanum,  15c. 

Laudanum,  25c. 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . . . per  id. 


0  85 

1.95 

•45 

.85 

i-95 

.40 

•85 

1  95 

•45 

85 

1  95 

85 

1  -95 

•45 

.85 

1  95 

.85 

*■95 

45 

.85 

i-95 

•45 

.85 

i-95 

•  45 

.85 

*■95 

45 

.85 

i-95 

■  45 

.85 

1.95 

•  45 

•85 

*•95 

•45 

•85 

*•95 

■45 

•85 

1  95 

•45 

•85 

1  -95 

•45 

•8s 

1  95 

•45 

•85 

1  95 

.45 

•85 

....per 

doz.. 

i.ao 

lots  assorted. 

•03 


so  Mule-Team  Pure  Borax,  x-lb.,  *4-lb.  per  ca.  a  .40 


X-ib.. 

*-»>.. 


60 

80 


Anker's  Beef  Capsules .  3.00 
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Borax,  Powdered,  bulk . . . per  lb.  .08 

“  Lump,  bulk .  “  ,08 

Butter  Color,  W.  &  R . per  dox.  2.00 

Bluettone,  bulk . .... . per  lb  .0854 

Copperas. . per  lb  .oifc 

Camphor,  gum,  i-ox.  blocks .  *  .65 

“  Flakes,  250  bbla .  ’  .  0254 

“  “  less  quantity .  "  03  V 

“  Tar  Balls,  bbls.,  250  lbs .  •!  .0*34 

“  “  lexx  quantity . 03 

Castorla,  Fletcher's . . . per  dox.  2.80 

“  Pitcher's . “  ,8j 

Carbonate  of  Ammonia. . . .  "  .11 

Epsom  Salts . —per  lb.  .02 

Glauber  Salts. . perlb.  .c  1 J4 

Glue,  ordinary . . . 09 \ 

Glue,  white . *0 

Goff's  Cough  Syrup,  25c.  siae . —..per  dos.  1.75 

Goff’s  Herb  Bitters,  25c.  slxe . . .  “  1.75 

Goff's  Oil  Liniment,  25c.  slxe .  "  1.75 

Goff's  Sarsaparilla,  50c.  slxe . per  dox.  3.50 

Goff's  Worm  Syrup,  15c.  slxe .  “  i.»o 

Goff ‘s  Horse  and  cattle  Pwd.,  i5C.sixe  “  i.ao 

Goff’s  Dyspepsia  Tablets,  ioc.  slxe...  “  .75 

Gum  Arabic . perlb.  .50 

Haarlem  Oil . per  dox,  .40 

Licorice,  P.  &  S.,  50.  stick,  Imported..  "  .36 

“  MAR.,  s-lb.  coxes. . perlb.  .aj 

'  “  Loxenges,  5-lb.  boxes,  “  .sy 

•*  Y.  &  S.,  *'  5-lb.  glass  front,  “ 

"  5-lb.  bx.,  4’s,  6’s,  8’s,  xa’s,  16’s,  “  .24 

“  Root .  “  .it 

Putty,  25-lb.  cans . ....per  100  lbs.  1 .60 

“  50-lb.  oans .  "  1.5s 

Petroleum  JeUy,  screw  top,  5-c.  sine...  “  .35 

“  "  io.c.  “  ^  "  •  75 

Paris  Green,  100-125-lb.  kegs . per  lb.  24)4 

“  U-lb.  paokages . “  .>9 

“  8-lb.  “  “  28 

“  i-lb.  “  “  .27 

amalca  Ginger,  Hires’,  flasks . .per  dox.  .90 

l  os  In . perlb.  -04 

Saltpetre,  crystal,  barrels, about  330  lbe.  “  .0654 

“  granulated,  kegi,  ‘  roo  '  “  .#8)4 

Sulphur,  Flour,  175-Ib.  barrels. .  ..per  100  lbs.  s.55 

“  100-lb.  bags. .  s.35 

“  less  quantity . ejK 

Venetian  Rad . perlb.  .01 

Whiting  . .  "  .01 

Husband  s  Magnesia . per  dos,  s.lj 

Bull's  Gough  Syrup .  “  1.90 

Roach  Powder,  Omega,  4-0*.  cans . 80 

"  “  . per  gross  9.00 

Roachgault,  loc.-sire,  1  dos . per  do*.  ,8e 

Iron  Glue,  McCormick  &  Co's : — 

No.  5 . — . . . 40 

No.  jo . 75 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand —  Per  do;. 

Insect  Powder . . . 80 

Root  Beer  . — . 8e 

Talcum  Powder . 80 

Triangular  Quinine . 80 

Quinine  Capsules . 75 


Ri 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for  a 
Tea-store  decoration. 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


MORGAN  <&  CORNELL 


211  DUANE  ST. 

NEW  YORK 


“ 
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W.  F.  Young's  Veterinary  Remedies,  whole¬ 
sale  price* —  Per  dox. 

Absorhine . 18.00 

Absorb  to*  jr.  (Mankind) . . .  9.00 

Young’s  Kidney  and  Nerve  Powder* . .  *.00 

Taroteum,  small  can.. . . 6.00 

Taroteum,  large  can..... .  16.00 

Young’s  rattening  and  Condition  Drop* .  4.00 

Young'*  Colic  and  Indigestion  Core... .  4.00 

s  per  cent,  cash  ro  days.  Net  30  day*, 
r.  O.  B.  Springfield. 


DRUGGISTS'  SUNDRIES. 

Add  Phosphate,  Hortfcrd’s.„ . per  do*. 

Bath  Brick,  box  *5  brick* . per  box 

Sealing  Wax  ***  *•«  tees  see**  •••**•*•••*««*•••*•*•*** 

SUv*r  Sand... . „ . par  bbl. 

Tar,  pints . „ . per  dox. 

"  quart* . . .  “ 

“  gallons . each 

••  U  barrels .  " 

11  barrels... .  *' 

McCormick  ft  Co. — 

Jockey  Animal  Pood,  3  do*,  i-lb.  packages 

and  premiums . per  ease 

D.  S,  Nerve  and  Bone  Liniment,  ajc.  else... 

McCord’s  Magic  Medicine,  ajc.  size . 

50c.  else . 

McCormick’s  Tasteless  Chill  Tonic,  Ijc.  else 

30c. rise 

McCormick’s  Watermelon  Syrup,  30c.  size.. 
Wendercure  Headache  Powders,  roc.  size... 


4:£ 

.03 

>•*! 

-75 

x.oo 

.30 

ISO 


3-75 
1.00 
a. 00 
4.00 
s.oo 
4.00 
4.00 
.80 


EXTRACTS  AND  ES8KNCE8 
McCormick  ft  Co.,  Bee  Brand—  Per  dox. 


Vanilla,  Rose,  Pistachio . 10c.  six* 

13c.  sire 
13c.  slxe 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc,  slxe 
13c.  slxe 
»SC.  slxe 

Sauer’s  Flavoring  Extracts 

No.  1,  Leman  and  Vanilla... . per  dox. 

No.  s,  Vanilla  and  Rose . . .  '* 

No.  s,  Lemon  and  assorted .  “ 

No.  4,  •*  •*  .  “ 

No.  4,  Vanilla .  “ 

Assorted  cases.  Nos.  1  and  s . 

Nos.  r,  s  and  4 . 


*5 

.00 

•75 


.80 

1  -75 
a.oe 

•  45 

X 

s.oo 
*  *5 
10.80 
sr.8o 
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Bulk.  Pts,  Qts.  X-Oal. 

XXX  Vanilla . .  3.00  6.00 

XX  Vanilla . . .  l.ag  s.30  3.00 

X  Vanilla.. . . . ....  s.oo  a. 00  4.00 

Lemon,  Ginger,  Wln- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 


Oal. 
rs.oe 
to.  00 
8.00 


1.00  1.60  3. so 

Peadi,  Rose,  Apricot, 

Violet . 1.3a  *.73  3.30 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plxtache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  t.s]  s.sg  4.00 

Tea .  ......  ......  ...... 

Ext.  Vanilla,  Kitchen  Queen,  No.  1;,  per  dor. 

“  “  “  "  No.  *X,  *• 

No.  X,  •• 

Lemon,  "  "  No.  *5.  " 

'•  "  “  No.  *X,  " 

“  "  "  No.  X,  “ 

IngorsoU’s  Flavoring  Extracts 
High  Orads  Vanilla . par  dot. 

Lemon.. . . 

Select  Vanilla . 


assorted... 
small  si**,... 


>*************< 


t.oe 

ro.oo 


7  $• 
7.00 
s.oo 

.80 

•  45 

\E 

•45 

«-75 
I  75 

•  85 

•  85 
.8$ 
•45 


LIQUIB  RBNRBT  AND  TABLETS 

Blair’s  LimjM  R-htwt  . .per  dos.  s.ro 
Shinn  &  Kirk’s  Liquid  Rennet . per  doz.  1 .50 

Hansens  Juuxei  zxniou,  8  dox.,  pei  aua.  .73 

Blair's  Rennet  Tablets,  3  dos.,  per  dos.  .73 

Union  Tablet*.  8  do*,,  je  . . .  .43 


OIOBR. 

Per  gal. 

Corson’s  Champaga* . 18 

"  Dry  Hard .  .so 

Bottled  Cider —  Per  case 

Duffy’s  *84*  Apple  Juice,  1  dox.  quarts .  3.50 

“  '*  s  dor.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  dox.  quarts  3.75 
“  “  s  dox.  pints .  4  .*5 
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Mott's  Brand  Golden  Russet,  t  dos  quarts..  3.73 
“  “  *  do*,  pints...  4. aj 


CHEWING  GUM. 

Adams’,  counter  jars,  too  5 -cent  packages .  s  .73 

"  boxes,  so  packages. . 53 

Gee  Wblxx,  7*  packs  . . 47 

Flaer's  Cbtdetl.  a  lbs.,  bulk . . .  t.sg 

Pulver’s,  so  s-cent  packages . per  box  .55 

Pul ver’s,  cartons,  3  boxes .  a. 75 


RIOS. 

Per  lb 

Fischer’s  Fanciest  Head,  » -lb.  pockets . 0,-54 

Queen  Quality,  extra  fancy,  i-lh.  pockets . 071^ 

"  “  3-lb.  “  . 07/8 

“  “  i-lb.  “  . 07 

Coronet,  choice,  i-lb.  pocket* . 0'  U 

“  “  3-»>  “  . - . . oty. 

Imperial,  iancy  Japan,  i-lb.  pocket* .  06 

“  3-lb.  •'  . . 

"  “  5-lb.  “  . oj  % 

Pearl  Head,  3-lb.  cotton  sacks .  05K 

Extra  Fancy  Head,  XXXX,  zoo-lb.  bagi . o;  ya 

Fancy  Head,  xoo-lb.  bags  . .  0f% 

Choice,  100-Ib.  bags . 05'2 

Prime,  100-lb.  bags . 04  J4 

Japan— 

Fancy,  roo-Ib.  bags . — . osX 

Choice.  100-Ib.  bags . .05H 


1*  *******  esssseeoe 


•  .50 

4-eo 
3  7$ 
3  75 
4.00 


SALT. 

WORCESTER  SALT, 

Worcester,  bbls.,  oontala  t8o  Iba_... 

“  “  6obsgs,  5  lbs., 

"  "  ss  14  « 

"  "  30  '*  10  • 

>•  •<  „s  ••  tK  < 

Worcester,  Irish  Linen,  bags,  *50  lbs .  s.30 

**  ‘  5*  “  . 63 

'■  *•  •*  *8  “  . 33 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl.„ . .  3.0a 

"  Pretsel,  obis,  contain  s8o  lbs. .  t.40 

"  *'  sacks,  180 1  be .  z.55 

“  Cheese,  bbls.  contain  x8o  lbs .  1.40 

Ivory  Salt,  dime  size,  36  wooden  boxex  to  case  1.  xo 

New  Ivory  Salt,  14  large  cartons  to  case .  1.30 

Sliver  Springs,  quick  freezing  Ice  cream  salt, 

30  In  barrel . —per  bbl.  x .  60 

Less  than  3  bbls,  the  list  net;  s  to  9  bbls.,  s  per 
cent,  discount;  10  bbls.  or  more,  per  cent,  discount 
may  be  allowed. 
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Worcester  Packing  Salt,  70-lb.  oottoo  bags . 40 

“  “  “  1 40- lb.  "  ,75 

Agricultural  Salt,  soo-lb.  burlaps . 


60 


SALAD  DRESSING. 

Campbell's,  small,  pat.  cap,  s  dos . dor.  .87)4 

Dnrkee's,  large,  1  dor . per  dos.  4 .00 

“  small,  s  do* .  “  ■  40 

Schlmmel's,  small,  a  dox . . per  do*. 

My  Wife’s,  large,  1  dox .  a  30 

My  Wife'*,  small,  x  doz .  1,43 

Snider's  Salad  Dressing : — 

Pints,  1  dox . per  do*,  a,  4* 

%  pints,  x  dox .  “  1.40 

Luncheon,  3  dox . . .  '*  .90 

Gallons,  6  jugs  in  crate. . per  jug  t  .*3 


SAL  SODA. 

Bbls.,  375  lbs . . . ...per  reo  .83 

Xegs,  17a  lb* . . . . . per  reo  ,Si)( 

6o-lb.  boxes,  bulk  or  granulated . .  .61 


SAUCES. 

Lea  ft  Perrins’  Worcestershire,  large.,  "  m 
"  “  middle  "  . 

"  “  small..  "  , 

Worcester  Sauce,  Campbell’s,  No.  8,  a  dor... 

North  of  England  Sauce,  No.  8,  dor . 

Chef  Sauce,  a  dox.,  doz . 

Snider’s  Chili  Sauce : — 

Pints,  t  doz . per  dor.  1 

%  pints,  3  doz .  “  1 

Gallons,  6  jugs  In  crate . per  jug  1 

Snider’s  Oyster  Cocktail  Sauce 

Pints,  a  doz . . . . . per  doz.  s 

pints,  a  dor .  “  x 

Gallons,  6  jngs  In  crate . per  jug  1 


50 

jo 

So, 

75 


40 


The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 


How  to  Answer  Their  Questions 

Put  a  box  of  I-V  Washing  Tablets  on  your  counter.  They 
will  be  such  a  novelty  that  every  woman  who  comes  in  will  ask 
what  they  are  and  what  they  will  do.  Tell  them  this  : — 

1  They  contain  no  acid  of  any  sort. 

2~~ ^hey  wash  clothes  without  rubbing. 

3  They  make  clothes  beautifully  white  ; 

4  They  can  be  used  in  hard  water  ; 

5  They  take  stains  from  table  linen  without  any  rubbing  whatever. 

Any  one  of  these  points  would  sell  a  package — just  see  the 

women’s  eyes  glisten  when  you  name  them  all. 


I-VWASHING  TABLET  COMPANY ,  Inc. 


251  North  Front  Street.  Philadelphia,  Pa. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven't  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


TWENTIETH  and  FILBERT  STS 

PHILADELPHIA,  pa-  - 


— S3— 

SEEDS. 


Canary,  buah.6o-lb  s,6o 
Caraway™ . . .  .  in 

Celery...... . .  .09 

Cot  land**  .bleached  <5 

Flax. . OS 

Hemp,  bush.eolbs.  1.60 


Mustard,  Brown...  . 07 % 
Mustard,  Yellow.,  .06 

Rape,  per  lb . 05 % 

poppy.  p*r  lb . 10 

Sunflower,  per  lb.,  .04X 


SODA. 

Bl-Carb.,  no  lbs.,  kegs . per  lb. 

Bl-Carb.,  bulk,  35-lb.  boxes .  “ 

Babbitt’s  Soda,  i  lb.  pkgs.,  15  lbs .  " 

Arm  a  Stammer  bd.,  id's,  36  1U  •  IHMItnttl  per  lb. 

«•  “  “  lbs.,  36  "  ... . ™  “ 

«  »  "  «,5<,3«lb# .  “ 

Salerattts,  Babbitt’s  bdT,  i’s,  *s-lb.  bxs.  “ 


■01H 

•»3 

•°S?4 

•  05« 

•  04« 
•®5* 
■OiX 


SOFT  DRINKS.  p„do«. 

Root  Beer  Extract,  Hires’,  s  dor . . .  >.50 

Hires’  Root  Beer,  Carbonated,  a  dos . 87 % 

Hires’  Ginger  Ale,  Carbonated,  s  dos . 87% 

Welchs  Grape  Juice,  oase  quarts,  1  dos .  4.50 

“  "  “  pints,  s  dos  . 4-75 

“  "  "  E-pints,  3  dos .  4. S3 

“  “  “  3-ounco,  8  dos.. .  6.00 

“  “  “  E^nllons,  1  dos..,,  8.00 

"  "  “  lailons,  6  gal .  7.50 

S  per  cent,  discount  on  5  case  lots, 

Cllequot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  s  dor .  a.  10 

Sarsaparilla,  extra  quality,  pints,  a  doz .  a.ro 

Blood  Orange,  extra  quality,  pints,  a  doa...  a.ro 

Birch  Beer,  extra  quality,  pints,  a  dos .  a.ro 

Lemon  Soda,  extra  quality,  a  doz .  a.ro 

Root  Beer,  extra  quality,  pints,  a  dos . .  a .  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatab,  K  Cross . . .  a. 50 

Bon  Ami,  10-cent  size... . E  gross  a. 30 

Electro  Silicon,  1  doz . per  doz.  .7a 

Puts  Liquid,  large,  3  doz . per  gross,  16.30 

Puts  Liquid,  large,  3  dos . per  dos.  1.43 

Putz  Liquid,  small  •  eeeeeoeeseeeeeeese  ••••••  per  gross,  7.00 

Putz  Liquid,  small . per  dos.  .60 

Puts  Paste,  large . per  doz.  .33 
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SOAP — Lacadry,  Bars.  3  bxs. 


Less 


Acme . 

Aoorn . 

Ark.. . 

American... 

Bee . 

Best,  Babbitt...... 


. too 

. rao 

•  IMSMHlIOO 

.  7* 

. . 300 

,.XOO 


Babbitt’s  New  York  Cky . „ .  60 

Big  Master . . . . . „ .  70 

Brown . 60 

Borax,  Dreydoppel . . .  40 

“  Pearl,  Young  &  Co . ™. .  40 

“  Day  &  Frick.,  Novelty  ...... . 40 

“  Handsome.. .  to 

"  Eaveuson,  large . . 100 

11  “  amaU . ... . . . 100 

*'  KIrkman's . ™. . 100 

“  Red  Seal . ™ . ™ . 100 

"  Swift’s  . . _™ . ™™...„ . too 

Circus . „ . ™. . zoo 

Cotton  OH . . . . . roo 

Coal  Oil  Johnny . 100 

Cygnet . . . „ . . . 100 

Dobbins'  Electric. . ._ . 100 

Dewey . . . ...100 

Fairy . 100 

Fels-Napth  a..... . . 100 

Five-case  lots  freight  prepaid.™.. . 100 

German  Family.....™ . . . ... . tco 

Good  Morning . .... . soe 

Glycerine  Tar . . . ,i-,,,.,,,m,...Mi...ioo 

,.100 

Grand  Pn’s . 30 

“  soo 

Ivory . 100 

“  . . . 100 

Lenox . 100 

Life  Bnoy . 30 

"  . _ . 100 

Lautz’s  Naphtha . 100 

Magic  Cleaner . roo 

Marseilles,  laundry  size . 100 

'•  3 -cent  alas . 100 

“  toilet  aiac . soo 

Mayer’s . zoo 

<*  . ^ .  30 

Miller’s  Naptha . 100 

Naphtha,  Swift's . 100 

Naptha,  P.  &  G . roo 

Octagon . soo 

Old  Mill . .....roo 

Ozone . 100 

Oleine,  Conway’t . . ™...™.™ .  60 

“  Golden—  . ™ . . .  to 

“  Eaveuson' s. - — ....™™ - -  60 

“  Kirk’s. — . . . . ...  6c 

“  Philadelphia ,  60  blocks . ™. . 

“  “  7a  blocks ...™™. . 

“  Pennsylvania  ....™™™™.™...._...  60 

“  Procter  &  Gamble™..™,™.. .  60 

“  Young's  Best  . ... . .60 

Pride,  Swift’s... . . roo 


3.50 

*45 

185 
a.  So 

3.90 

3- 43 
a. 95 
a.  90 
a.  40 
a  .60 
a.  80 
a. 80 
a  .60 

4- 75 
3-75 
3.80 
3.80 
4.00 
350 
3.80 

3  5754 

4.00 

4*5 

a. 15 

4.00 

4.00 

3- 95 

4- 3» 
3-»5 
3-  75 
3.50 
3*5 
3.80 
7.00 
4.00 
3.03 
a. 00 
4.00 

3.80 
3.00 

5.80 
4.00 
4.00 

3.80 

1 .90 
•75 
•75 
.00 
•90 
■30 
•75 

*•45 
■•SS 
«-3S 
*  07X 
a  .60 
3.60 
z.6o 
3.00 
a  .80 
3  75 
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Pole . .™. . . . 120  a. 43 

Quaker  City,  boxes _ _ too  a  .90 

tuba.......™..™. . „ . .....130  4  57/4 

Sunlight,  oval......™....™™....™™ . ......soo  3.85 

“  twin  ban....™™ - zoo  3.93 

Santa  Claus.  mmsmttessHMMsestMMMMs  »s»»»w>»  100  3.10 

Saratoga . ™.....™. . . . zao  a. 43 

Star  . . roo  3  00 

Sunny  Monday . . . ...100  4.00 

White  Cloud . roo  3. 85 

Wool  Soap,  large . . . roe  6.75 

Wool  Soap, small . 100  4.00 


TOILET  SOAPS. 

Buttermilk  Cosmo™ . press 

Buttermilk  Cosmo . doz. 

Buttermilk,  Swift’s..™ . . . gross 

Castile,  Imported,  Conti . . . lb. 

Castile,  Coatl,  original  boxes™... . lb. 

Cutansous,  Dr.  Raub’s™ . doz. 

Elderflower,  large  oaks, . . . gross 

Fleur-de-lis . . . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . gross 

Maxine  Elliot . . . gross 

Oatmeal,  3  cakes  In  box . . . gross 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

E-lb.  bars  to  box..™. . lb. 

Turkish  Bath . doz. 

Sweetheart,  30  cakes . . . box 

Witch  Hazel,  3  cakes,  V  gross . gross 

Witch  Hazel,  Swift’s . 


6:Z 

405 
•  *354 
.nji 
•7® 

4*  4° 
4-5» 
•45 
10.33 
8.10 
a.  63 

•09 
■  40 

*•75 
3*5 
4- 05 


SCOURING  80AP. 

Day  &  Frick's  Flint,  36  bazs . . .  1 . 34 

Young’s,  48  bars .  1 . 80 

Brooks’  Crystal,  roo  bars . 3.35 

Philadelphia  Standard,  60  bars . 60 

Sapolto,  36  bars .  s.s; 

“  Hand,  36  ban  eat  ectsese  e  *******  eeeoteeeer  tore  I  >  Ij 

Wrlgley's,  roe  bars. .  3.75 

(5*  bars  free  and  a$  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  a. 33 


SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

"  7a  "  .  2.70 

“  roo  “  .  2  65 
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Soaplne,  No.  7,  100  packs . . . 

Soaplne,  No.  ra,  roo  packs . 

Soapine,  No.  17,  36  pocks . 

Babbitt's  1776  Powder,  soo  6-0*..™™... . 

Flnola,  100  packages....™ . . . . . 

Gold  Dust,  Falrbank’s,  zoo  is-os.  packages  ... 

"  "  *4  4-lb,  “ 

Naptha  Borax,  100  packages,  large.....™™.. 
"  too  5 -cent  packages™™™..... 

Klrkoiina,  white,  14  4-lb.  packs . . 

Kirkoline,  White,  roo  s-cent  packages. . 

Young’s  Pearl  Borax,  60  s-B>.  package*. _ 

Snow  Boy  Washing  Powder,  *4  4*.™™™™... 

“  “  30  a*™. _ _ 

100  ss.....™.,..,.. 

Nine  O’clock  Tea,  zoo  paokages  . 

I-V  Washing  Tablets,  3  do*™ . ...per  do*. 

Swift's  Washing  Powder,  roo  is... . 

Swift’s  Washing  Powder,  *4  4* . 

Pennywash,  1  gross  and  144-1  cent  cakes  free. 

Powerlne.  100  packages . 

Old  Dutch  Cleanser,  48  packages . 

SPECIALTIES. 

Anker’s  BoaiHlon  Capsules. 


37* 

90 

4*54 

3® 

*5 

00 

*« 

75 

75 

57* 

5® 

55 


*5 

tl 

»5 

*5 

75 

*S 


|.»o 


PURE  GROUND  SPICES. 

Bbls.  Boxa.  Cans. 

Pepper — 

Black,  High  Grade . 14  .13  .17 

Black,  Low  Grade . ro  .11  ,rj 

White,  High  Grade . *8  .30 

White,  Low  Grade .  . . it  .so 

Red,  High  Grade . si  .*3 

Red,  Low  Grad* . 16  .is 

Cinnamon — 

High  Grade . as  ,*3  13 

Low  Grade . 13  .14  .16 

Cloves — 

High  Grade . ss  ,33  .*3 

Low  Grade . 16  .17  ,19 

Allspice — 

High  Grade . 11K  .i*X  .14)4 

Ginger — 

High  Grad* . *5)4  ,»6%  .*8)4 

Low  Grad* . 10  .11  ,13 

Mace- 

High  Grade . 73  .77 

Nutmegs — 

High  Grade . 30  ,3a 

Mustard — 

Yellow,  High  Grad* . 19  .*0  .at 

Yellow,  Low  Grade . v.„  .14  .15  .17 

Brown,  High  Grade . 14  .13  .17 

McCormick  &  Co.,  Bee  Brand —  Pardos 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . l/i  lb.  ,40 

„  n  ,  *  lb'  « 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . lb.  .40 

tflb.  .75 


“Show  All-Sell  All” 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  can  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  “Bin  Co. 

18  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 


“GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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Philadelphia  Mustard,  D.  S.  F. 

some  tins,  ■  ud  4  tkw...™, . —per  dox. 

Dimo  xlxe,  1  aad  4  do*,...™ .  “ 

V  lb:  act,  tins,  a  aad  4  doa.  — . — .  “ 

S  "  a  doa _  ** 

I  ”  X  dOlllllHIIWIMMHWim  * 

t  lb.  cans,  fall  weight _ _ ......per  lb. 

10  <<  «  . .  •• 

dolman’s  Maatard,  D.  S.  f. : — 

i-lb,  tins.  ptr  do*. 

^•Fb.  till*  ■IM»HMHH»WWW»W4W««»HHII 

•lb.  tifliMxtwMMttamMMwmMMaw »»»tt  ** 


s 

iS-lb. 


>e»»sest»ssee*«* 


X 

1.00 
x  .90 
3-70 

•3 

.aa 


S-4« 
a. 70 

X-4* 

.90 

•43 


MU8TARB— Prspartd.  Far  dox. 

lampbtll's,  jar,  a  dox . 87% 

•nldsn’s,  No.  6,  with  xpoon,  a  dox.,- . 05 

Sulden’x,  No.  ao,  with  ipoon,  a  dox . 88 

Soar  Mae,  fancy,  largo  alxa,  a  dox . 65 

Learonade  Glass,  tall,  a  dox . 75 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

a  doa . . 

Alik  Jar,  glaaa  top,  2  dox . 85 

tVater  Tumblers,  glass,  No.  io,  4  dox . 42% 


WHOLE  SPICES. 


’epper,  Black 

UJaplco . — 

llOTOt . 

dace . . 

■fat men,  largo . 

“  Media: 

Unaamon  Bark,  China 

“  Canton. . 

java  Thin  Qnllli,  j-lb.  rolls 

“  Saigon. . 

4hole  Mixed  Spices,  bulk,  6-lb.  boxoa . 

>reen  Ginger  Root . 


oasaaaaaoaaaaeooaooeeooaossooaeoota 
aaaaooaoaaaaaaoaaoaaaaaaatoaaeeeoeo 
sets* see eessseeea •••••*••* seaeesses 
>oaaaaoaaoooaaooataaaooaoaooaoa«ooaoo« 
.  . . . 


Far  lb. 
.oS 

•or 

.48 

•*7 

.14 

•  XJ 

•  is 
.30 

•  79 
.11 
•°5 


CORN  STARCH. 

farla,  41  j-exat  paakagea - - - —per  case  1 . 80 

)*7l»,  36  xo-aaot  package* — . —per  cage  *.70 

I  >nryea  1,  40-lb. ,  x-Ib.  packages . . .  . »6X 

Ilagara,  40-lb.,  x-lb.  •'  . . 04^ 

Iream,  48-lb.,  x-lb.  ••  . . .  3.45 

Ungxford’s.  40-lb.,  x-lb,  "  . . 06H 

lurdoch's  Oswego — 

1  lb.  packages,  40  lb.  boxes . 07^ 

1  lb.  packages,  20  lb.  boxes- . . . 07^ 

Bbls,  about  aoo  lbs . . . 06K 
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LAUNDRY  STARCH. 

Gilbert's  Laundry,  40-lb.  boxes . -„ 

“  Fatont  Gloss,  crates,  is  6-lb.  wd.  bxs. 

“  Linen  does,  3-lb.  cartons . . . 

Kingslord’s,  Fare,  3-lb.  cartons . 

"  Pare  Gloss,  lb.  packages . . 

“  Silver  Gloss,  xa  6-lb.  wd.  Dxx. 

Duryea’s,  Superior,  3-lb.  oartoax . „ . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

"  Satin  Gloss,  orates,  it  6-lb.  wood 

Niagara,  laundry,  50-lb.  bulk . . . . . 

r‘  1  lb.  packages,  48  lbs . - . . 

3-lb.  cartons,  48  lba- . . . „... 

»  l-lb.  boxes . . . . 

Ceflulold,  64  10-cent  packages . . 

“  64  5-oest  •• 

Elastic,  64  10-cent  packages.. 

“  64  5-cent  “  . . 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package 

Starch  Polish.  20  cakes . per  box 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes™ 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  is 

boxes  in  crate . 

Velvet  Gloss,  about  200  lbs . . . 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes- . 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs . 


eeeeeeeevee  v 


■°7K 
.08  X 
06  H 

J.85 


STOVE  POLISH.  Fexgro 

Bnameiine  Paste,  small,  V  gross .  4.00 

Enameline  Paste,  large,  gross , .  7.00 

Enameline,  Liquid,  large,  ^  gross .  6.65 

Enameline,  Liquid,  small,  gross .  4.90 

Hectic  Paste,  %  gross  boxes .  4. so 

Magic  Paste,  it  gross  boxes .  4.75 

Parlor  Pride,  large  xlxe . per  dox.  .87^ 

“  . . per  gross  X0.S5 

„  small  site . . . per  dox.  .70 

Climax  Enamel  R  gro . per  grots  9, 40 

Black  Jack,  gross,  per  gross .  6.60 

Rising  Son . per  gro.  5-75 

Sun  Paste,  5-cent  site .  <“  4.50 

"  10-cent  slxe .  **  7. so 

X-Ray  Stove  Polish — 

5-cent  slxe.  No.  5,  per  box  of  K  gross. . .  x .  as 

Per  box  of  %  grots..,...™ . *.50 

X4  dozen  to  gross . 5.00 

10-cent  site,  No.  10,  per  box  of  gross .  s .  25 

Per  box  of  H  gross . . . - .  4 . 50 

Per  gross, .  a.oo 
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F.  F.  Dailey  Co. — 
a-in-i,  smaller  size.. 
a-in-i ,  large  size . 


....per  dox. 


•  75 
1.75 


..perpkge. 


SUNDRIES. 

Bird  Food— 

Crystal,  40  packs,  round . 

Excelsior,  14  packs- . 

McAllister,  36  packs . «  0'& 

Bifd°Gravel-’  lIb'  pkg*-’  *  d°* . per  ‘b’  °5H 

Bird  Food  Co.,  Red,  pints,  3  dox. ...per  dox.  .35 

Red,  quarts,  3  dox .  ««  ,70 

Sliver,  pints,  3  dox . "  .3S 

“  quarts,  3 dox .  “  -0 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  roe  boxes . case  1,85 

Toothpicks,  Perfection,  x  dox . per  doz.  .42U 

Royal  Glue,  x  dot. . per  dox  80 

Paist’s  “  x  “  . .  «  ,40 

Carpet  Taokx,  Wooden  Keg,  %  groat  cue, 

assorted,  6,  8.  ro'x,. . . per  case  90 

Carpet  Tackx,  Silver  Steel,  4  ox. . per  dox.  .06 

®°* . — . - .  “  .06% 

3  OX.  . . . .  ”  .07% 

WO*- . - . .  “  ,082 

.  _X*  O*  — "•••; . . . . . .  "  .  09 '  ; 

Matting  Tacks— 

No.  10,  steel . .  dot.  .  10 

No.  ix,  steel . -..per  dox.  .10% 

No.  12,  steel . per  dox.  .  13 

G.  B.  Welts  gc  Son—  1 

Sole  Leather, No.x,  ,as;  No.*,  .23;  No. 3,  .sz 
Cut  Sole  Leather,  out  Into  tans.  6  inches  high  z .  49 

S%  Inches  high . .  1 ,4g 

5  Inches  high .  I<4* 

4%  inches  high .  ,.*5 

4  inches  high . . .  I  l8 

3 %  Inches  high .  I  OS 

3  Inches  high . . 

SEIBERT’S 

Poison  Fly  Paper 

Pays  150%  Profit 

A  very  attractive  package 
and  a  good  seller. 

Put  up  50  envelopes  in 
a  display  box  like 
cut  1#  1.00 

Retails  at  5  cents  an  envelope 

Fly  Ribbon . per  gross  4.80 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Stfcktite  Fly  Paper,  100 . per  case  3.00 

Stlcktlte  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . . . per  lb.  .30 

ROPE,  TIB  YARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb.  io}j. 

Emory  Cotton  Clotheslines,  50-&.  hanks,  doz.  .So 
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Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  “ 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  *< 

Colored  Twine,  8  bails  to  bx.,  lb.  to  bx.  “ 
Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches .  “ 

Coarse  Hemp  Twine,  8  balls  to  lb.,  is 

5-lb,  bunches . per  lb. 

Best  Juts  Rope,  16  yds.  to  lb .  ” 

Best  Juste  Plow  Line,  8  yds.  to  lb- .  “ 

Jute  Ciotkoellnes,  90  ft.  to  hank..— ..per  dox. 
Jute  Clotheslines,  108  ft  to  hank .  " 


It 

.10 

.16 

.10 

.25 


.  16 
.09 


1.60 

1.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668 . - . .  .  42 

Extra  Faney,  No.  669 . . 40 

Fancy,  No.  670 . 39 

Strictly  Choice,  No.  675 . 38 

Choice,  No.  664 . 32 

Good,  No.  679 . . 22 

Cane  Juice,  No.  683 . 40 

Black  Strap . . . . 

B.  H.  F.,  Horse  Food  Molasses... . . . i* 

REFINED  N.  O.  COMPOUND. 

Sold  Mine,  refined,  with  z  dox.  No.  3  screw- 

top  cans,  both  freight  paid. . . 

Gold  Mine,  In  bbls . . 

Fancy,  No  104 .  32 

Fancy,  No.  105 . a8 

Choice,  No . 

Prime,  No.  roa . ,26 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 39 

West  India,  choice,  No.  510,  compound . »; 

Porto  Rico,  No.  668 . .  .  IS 

GLUCOSE. 

Three  Star  A,  for  confectionery... .  a .  ?o 

Five  A,  for  confectionery.... .  *  .90 

HONEY. 

Domestic,  barrels . . . . . per  gal.  .69 

Selser's,  lunch  bottles,  a  doa . per  dox.  .95 

Selser’s,  medium  bottles,  2  dox . per  dox.  1. 35 

SchimmePs,  10-  ox.  bottles,  x  dox.  In  case .  x  .45 

“  6- ox.  “  “ . 95 

REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars  :— 

4  dox.  In  barrel . ..per  dox.  .8.54 

1  "  case .  “  90 

Karo,  10  cent  size,  2  doz . per  case  i.go 

Karo,  25  cent  size,  1  doz... . per  case  a. 30 

Karo,  ro  cent  size,  U  doz . per  case  2.30 

Lyle’s  Imported,  No.  2  cans,  2  doz.. ..per  doz.  i.%2% 

Globe,  No.  2^  tins,  a  doz .  “  1.12% 

Globe,  No.  5  tins,  1  doz . .  2-20 


HENRY  TROEMNER’S 

Electric  Coffee  Mills 

ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


ESTABLISHED  1840 


IVo.  192  F»  MILL 


WRITE  FOR  PRICE  LIST 


Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 


IB!  TROEi 

PHILADELPHIA,  PA„  U.  S.  A. 


IVo.  192  1VHL,L, 


I  I  *■»>> 

No.  911  ARCH  STREET 


IVo.  19  MILL, 
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Banner,  In  Jan,  compound . . . 

White  Clover  in  Jan,  compound . 

Purina  Pancake  Syrup,  36  pu... 

14  otc. 
re  M 


.pee  doe. 


»  . 

6  gaU, . - 


-9*X 
«  *5 
4  00 
7  00 
■<  00 


MAPLE  SYRUP. 

Golden  Tree  Maple  Syrup,  dor . 

‘  *  11  medium,  dor 

**  **  finally  doi, 

Vermont  Maple  Syrup,  (al.  tine . ....per  eel 

'•  "  H-ral  tine. ....per  doe 

Haaen'a  Maple  Syrup,  qt.  bottle. .  " 

"  “  pt  bottloe .  " 

Tourle’e  Log  Cabin  "Camp"  Syrup — 

Gallon  cane,  6  In  caee . - 

Half-gallon  cane,  re  In  caee. 

Quart  earn,  04  In  care . 

Pint  cane,  «4  In  case . 

Quart  bottles,  te  In  caee . 

Ant  bottles,  04  In  case . 

Jacket  cane . . . 


Per 

»3 

7 

4 

a 

4 


..per  (alien 


■5 

45 

7S 


Joe. 


jo 

»S 

10 

5° 

75 


CRESCENT  MAPLEINK. 

Per  dee. 

•4l....ra . . . . . . .  J.OO 

4rO0 . .. . - .  5  *5 

S-oe . ..... . . .  9.50 

16-01 . . . . .  18.  no 

P-01 . . . . . . . .  11  w 

GnBoae..^ . each  ri.oo 


OIL  OP  MAPLBINE. 


1  -00. 
1-01 

1 4-or 
te-oe .... 

Gallon. 


■  oeoeeeooooeeo 


eeeeeeeeeeeeeeei 


ieeew.ee »•*»... ee eeeeee ' 


........... eeeee.  . 


Per  doe 
a. 70 
4-5° 

•  •I 

15.00 

::::::::  ZZ 

.each  15.00 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  doe. 

Little  Gem, parlor,  t  itring .  a. 40 

N  U.  No.  6,  split  handles .  1.4$ 

Leader,  No.  6,  3  string  red  handles.- .  1.40 

Princess,  No.  4,  fancy  handles . . .  a. 75 

Parlor,  No.  3,  a  tie .  1.85 

Toy  Brooms . . . 90 

Whisks,  t  tewed . 90 

Stable,  s  tie,  rattaa  centre .  3.5s 

Stable,  3  tie,  rattan  centre .  4.00 

Factory  heavy .  s.90 

Handy  Wall  Broom  Rack,  for  is  brooms . 90 
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No.  WASHBOARDS.  Per  dot. 

69,  Good  Enough,  doable, spring  protector...  3.6} 

57,  Peerless,  double  .  3-  7b 

80,  Seal  Globe,  double,  swing  protector . .  3 . 30 

61,  Peerless,  double,  spring  protector. ...........  4-45 

110,  Peerless,  single,  spring  protector .  3-55 

too,  Northern  Queen,  single,  protector  . .  3.10 

ser,  Tidal  Wave,  single,  protector . .  a. 73 

118.  Good  Enoegh,  single,  protector.  „ .  3.15 

175,  Ginas . .  3-5° 

Murdock . .  t.75 

Celery  City .  3  00 

126,  Single  Ruby .  t.6o 

is8,  Anchor,  single  head . . . ....  a .  23 

130,  Little  Gem,  pail  board .  >.35 


BUCKETS.  Per  dor. 

O.  G.,  e  electric  hoops . 1  -  7S 

O.  0  .,  3  oleotrlc  hoops  ........ . ..... . ....  1 

Clear,  t  hoop . . — > 

Clear  1  boon . . .  . 

Electric  Cedar,  e  hoop  ... . . — e 

Electric  Cedar.  3  hoop... . • 

Pine,  3  galvanised  hoops . . . — ■  * 

Galvanlsod,  is  quart . . 1 

Galvanised,  14  quart . . e 


No.  BUTTER  DISHES  Per  M 

1,  Solid  oval _ _ _ _ _ _ _ 90 

*,  Solid  oval . . . ... -  *  *5 

3,  Solid  oval . . . .-. .  1.51 

5,  Solid  oval . . . .  2  00 

1,  Wire  eadt.„....„ . . . . .  90 

s,  Wire  ends.. . . . . .  1.21 

3,  Wire  ends . . . . .  1.40 

5,  Wire  ends  eieeeeeeeeeeeeeeeaec«eeeeeeeeeeeeeeeeeeeeeeea«ee  1.80 

Picnic  Plates,  I  Inch . . . .  e .  is 

Picnic  Plates,  9  Inch .  1.33 

Crates  contain  050  each. 


CLOTHES  PINS.  Per  box. 

5P*u . 44 

EGG  CRATES. 

Perfection .  1.00 

Perfection,  10  sets  fillers .  e .  35 
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BRUSHES. 

No  SCRUB  BRUSHES. 

as,  White  corner . 

23,  Medium  sise . . . 

27,  Larne... . . . 

13,  Marble,  medium  sire...... . . . 

00,  White....... . . . . . 

Handy  House . . . 


Per  dot. 

:  ;E 


No  STOVE  BRUSHES  Per  dor 

so,  Black  bristle,  curved  end,  wood  handle .  90 

21,  X,  crescent  shape .  1.75 

I,  strap  handle,  grey  fibre .  1.20 

t,  strap  handle,  grey  fibre . . .  1.65 

6,  all  hair,  extra  quality .  2 . 75 


No.  SHOE  BRUSHES. 

0,  Mexican  fibre  . . . . 

t,  Mexican  fibre,  large . . . 

4.  Bristle  outside . . . . 

All  bristle . 


Per  dor. 
,.  .90 

..  i.  3» 

..  x.«S 
I. 


16X.  All  brtatl*,  extra  value . . . . 

iS,  All  brietle,  .potted  white. . 

...e  a .  15 

SMOKING  TOBACCO. 

Per  lb 

•3® 

•1 

.a& 

Duke'.  Mixture. . . 

Greenback . . . 

No.  WHITEWASH  BRUSHES. 

6,  5  la..  White  tampioo_ . . 

Per  do*. 

G.  A  A.  Navy,  3J3  02. . ... . 

•34 

v,  v  In.,  White  txmplco„ . . . . 

....  .  48 

••9 
•39  1 
•39 

8,  8  In.,  White  tamplco. . . . 

i,  g  In.,  Family,  extra  heavy . . 

8,  6  la.,  Family,  extra  heavy . 

. 55 

. 80 

93 

RlpplO . . . . . a . 

Sensation  . 

WUd  Rom., . 

re,  7  la.,  Family,  extra  heavy.. . ....... 

it,  8  la.,  Family,  eatra  heavy.......™ . 

6,  5  la..  A.,  hair  bristle . . . 

8,  6  In.,  A.,  hair  bristle. . 

....  I.IO 

....  I  25 
....  I  40 

io,  7  In.,  A.,  brittle . 

8,  6  la.,  Ideal,  all  brittle,  3  row . 

No.  DUST  BRUSHES.  Pet  dor. 

7X,  Fibre,  wire  drawn .  90 

■1,  All  hair,  wire  drawn .  e.25 

28,  White,  wire  drawn .  2.90 

1,  7  In.,  All  hair,  flat  end .  2.05 

22,  7  In.,  Mixed,  round  end . - .  e.ro 

11X,  7  in.,  All  hair,  round  end. .  2  25 
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TOBACCOS— PLUG. 

Battle  Ax . 

Deer  Skin . 

Gold  Rope . . . 

Jolly  Tar  . . . 

Newsboy . . . 

Old  Honesty . 

Piper  Heldsick . 

Spear  Head . 

Standard  Navy . 

Toddy . 

Vlnco . 

Town  Talk . 


Per  lb. 
37 
37 


yeast  cakes. 

Compressed . per  dor.  .18 

Magic,  \%  dor.  packages . . . per  box, 

Yeast  Foam,  r}fi  dor . per  box 


DXgx 

N  dXxXn  ^x8x$ 

n  [)Xx><n  ^<x>^  cKxX 

/ 

N 

\ 

A  new  product  from  an  old 
house 

DIXON’S 

POWDERED 

5tove  Polish 


The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and  earn  profits  for  you.  80 
years’  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 


JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  N.  J. 


dXxxn  dXxXn  dXxXn  dXxxn  dXxXn  dXxXn  dXxXn  dXxxn 


Give  Me  Some  Fresh  Roasted 
- Peanuts - 


You  know  that  most  everybody  eats  peanuts, 
and  they  all  want  them  freshly  roasted,  but  you 
may  not  know  that  they  pay  you  300  per  cent, 
profit  when  they  are  roasted  in  an 


Acme  Peanut  Roaster 


the  simplest  and  most  inexpensive  automatic 
roaster  made.  There  is  practically  no  labor  and 
no  expense  in  operating  one,  any  boy  can  do  it,  as 
there  is  nothing  to  get  out  of  order  and  nothing 
to  break.  It  will  pay  for  itself  in  a  mor'.irls  time. 
Send  for  full  particulars  and  price  to 


ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


Want  a  $10  Morris  Chair 
for  Nothing? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 


Zahm's  Independent  ( Scrap  •  Tobaccos 
‘Blue  Hen,"  “High  Card,”  ‘  Rex"  and  “Z' 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 


The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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Going  Hard  After  Mail  Order  Houses 

New  Movement  Takes  Shape  in  West  to  this  End.  Want 
Retailers  Taught  to  Advertise  More  Attractively.  Want 
Consumers  Educated  Into  Realizing  Mail  Order  Fakes. 


There  is  a  movement  shaping  it¬ 
self  in  the  West  which  has  for  its 
object  the  destroying  of  the  power 
of  the  mail-order  house  by  educat¬ 
ing  consumers  to  understand  that 
there  is  seldom  or  never  any  real 
saving  in  patronizing  the  mail¬ 
order  concerns. 

A  meeting  in  the  interest  of  the 
movement  was  held  at  the  Great 
Northern  Hotel,  Chicago,  within 
the  last  few  days.  Delegates  were 
present  from  several  mercantile  as¬ 
sociations  from  various  parts  of  the 
country  and  from  several  trade 
papers.  The  subject  was  discussed 
at  great  length,  and  among  the 
practical  suggestions  made  were  the 
following :- — 

That  a  series  of  demonstrations 
be  submitted  to  consumers,  to  show 
that  in  the  long  run  they  save  no 
money  by  buying  from  the  cata¬ 
logue  houses. 

That  the  National  Merchants’  and 
Manufacturers’  Association  be 
asked  to  join  in)  the  movement. 
Also  all  other  State  and  local 
associations. 

That  local  newspapers  be  sup¬ 
plied  with  articles  preaching  the  lo¬ 
cal  store  instead  of  the  mail-order 
concern. 

That  retail  dealers  be  taught  how 
to  advertise  in  their  local  papers 
more  effectively. 

That  the  local  retailers’  practice 
of  making  the  local  newspaper  take 
trade  instead  of  cash  for  his  adver¬ 
tising  be  abandoned,  as  it  drove  the 
paper  to  the  mail-order  house, 
which  paid  cash. 

That  merchants  and  manufac¬ 
turers  patronize  only  newspapers 
that  carried  no  mail-order  advertis¬ 
ing. 

It  developed  at  the  meeting  that 
the  National  Furniture  Dealers’  As¬ 
sociation  had  fought  the  mail-order 
houses  successfully  for  years.  I). 
N.  Foster,  the  delegate  representing 
this  organization,  told  how  as  fol¬ 
lows  : — 

In  our  Retail  Furniture  Asso¬ 
ciations,  State  and  National,  we 
have  p  retty  effectually  knocked  out 
the  catalogue  and  mail-order 
houses,  by  educating  our  members 
to  discriminate  in  their  purchases 
in  favor  of  such  manufacturers  as 
do  not  sell  mail-order  houses  or 
allow  them  to  catalogue  their 
goods.  We  have  published  a  book¬ 
let,  which  we  call  our  “Roll  of 
Honor,”  which  we  have  supplied 
to  all  our  members.  This  booklet 
contains  the  names  of  such  manu¬ 
facturers  as  have  expressed,  to  us 
their  intention  not  to  sell  mail¬ 
order  houses  and  not  to  retail,  nor 
permit  their  catalogues  to  be  used 
for  retailing  by  “curbstone  brok¬ 
ers,”  who  carry  no  stock  and  have 
no  place  of  business.  Ninety-five 
per  cent,  of  all  the  furniture  manu¬ 
facturers  of  the  country  are  with  us 
in  this  fight,  and  the  remaining  5 


per  cent,  are  principally  composed 
of  small  and  weak  concerns,  which 
cut  but  little  figure  in  the  trade. 
From  these  booklets  a  buyer  can, 
in  an  instant,  inform  himself  as  to 
whether  the  particular  house  rep¬ 
resented  by  any  particular  sales¬ 
man,  is  or  is  not  on  the  “Honor 
Roll,”  and  govern  himself  accord¬ 
ingly.  We  find  our  plan  is  very 
effective.  We  have  shut  out  of  the 
mail-order  catalogues  nearly  all 
the  well-made  furniture  of  the  coun¬ 
try,  and  that  they  are  having  to 
send  their  customers  poorly  made 
stuff,  that  is  cheaply  packed  by  the 
factories  when  shipped,  is  proven 
by  the  statement  recently  made  here 
in  Chicago,  at  a  convention  of 
freight  agents  of  various  railroads 
— that  90  per  cent,  of  all  the  claims 
for  furniture  damaged  in  transit 
came  from  the  mail-order  ship¬ 
ments.  We  should  embrace  every 
plan  to  educate  the  farmer  and 
other  customers  of  the  mail-order 
houses,  and  there  is  no  means  more 
effective  than  a  farm  paper,  devoted 
to  the  idea  of  the  equity  system  of 
merchandising,  as  “Up-to-Date 
Farming,”  represented  here  to-day 
by  Mr.  Everitt.  Let  us  encourage 
him  in  every  way  we  can.  In  many 
towns  in  Indiana  we'  have  strong 
retail  merchants’  associations. 
These  should  encourage  and  assist 
in  the  distribution  of  Mr.  Ever- 
itt’s  paper.  Wherever  possible, 
they  should  make  an  appropriation 
from  their  treasury  to  assist  in  a 
canvas  for  subscribers.  Let  a 
farmer  read  “Up-to-Date  Farming” 
for  six  months  or  a  year,  and  he 
will  come  to  see  the  inestimable 
value  of  his  home  market  to  him, 
and  of  the  damage  he  is  inflicting 
on  his  own  interests  when  he  sends 
his  money  out  of  his  own  town 
to  purchase  goods  of  these  mail¬ 
order  concerns. 

At  the  conclusion  of  the  ad¬ 
dresses  the  following  resolutions 
were  adopted : — 

RESOLUTIONS. 

Whereas,  The  direct  selling  sys¬ 
tem  of  merchandising,  also  called 
the  mail-order  and  catalogue- 
house  system,  has  developed  to 
enormous  proportions  and  is  still 
increasing  at  a  remarkable  rate; 
and 

Whereas,  There  have  been  and 
are,  many  influences  at  work  to  pro¬ 
mote  this  system,  among  which  we 
mention:  Some  of  the  magazines, 
all  of  the  mail-order  papers,  and 
many  of  the  farm  papers.  These 
have  been  a  tremendous  educational 
force  in  favor  of  the  mail-order 
system  of  buying;  and 

Whereas,  We  believe  the  system 
is  wrong  and  against  the  best  in¬ 
terests  of  the  purchasers,  chiefly 
farmers,  and  has  done  great  injury 
to  established  business  houses, 
manufacturers,  distributers,  retail 
merchants  and  country  communi¬ 
ties;  and 

Whereas,  We  believe  if  the  ten¬ 
dency  to  direct  selling  is  not 
curbed,  the  old  system  of  selling 
and  distribution  will  be  greatly 
weakened  and  in  some  lines  may 
come  to  an  end,  the  result  will  be 
the  closing  of  thousands  of  retail 
stores,  a  great  reduction  in  volume 
of  business  for  those  that  remain, 
the  dismissal  of  thousands  of  clerks 
and  traveling  men,  and  thousands 


of  manufacturers  will  be  forced  to 
adopt  the  new,  or  mail-order,  sys¬ 
tem.  Also  the  merchandising  of 
the  country  will  then  be  in  the 
hands  of  a  few  houses  so  powerful 
that  they  can  make  prices  without 
regard  to  equity  or  the  interests 
of  consumers;  and 

Whereas,  We  believe  there  is  no 
way  to  curb,  curtail  or  eliminate 
the  new  and  dangerous  system  ex¬ 
cept  to  oppose  another  educational 
force  against  it;  therefore,  be  it 

Resolved,  First. — T'hat  we  will 
give  encouragement  and  such  sup¬ 
port  as  is  possible  to  every  worthy 
movement  that  has  for  its  object 
the  curtailment  of  the  catalogue- 
house  evil,  and  to  deliver  the  trade 
back  to  the  country  merchants. 

Second. — Since  we  believe  a 
remedy  can  only  come  through  wise 
education  directed  to  the  patrons  of 
the  mail-order  houses,  we  commend 
all  papers  and  institutions  that  aid 
in  this  education  and  recommend 
them  for  the  support  of  merchants 
and  manufacturers. 

Fifth. — That  we  appeal  to  coun¬ 
try  merchants  to  interest  themselves 
more  in  farmers  and  their  prob¬ 
lems,  cultivate  their  friendship  and 
promote  a  condition  of  co-operation 
between  the  farmers  and  merchants 
for  good  markets  for  farm  crops 
and  home  trade,  which  will  result 
in  building  up  country  communities. 


To  this  end  they  should  see  that  an 
anti-catalogue-house  farm  paper, 
which  effectively  promotes  home 
trade,  is  subscribed  for  by  all  far¬ 
mers  who  have  the  mail-order  habit, 
or  are  likely  to  acquire  it. 

Sixth. — That  the  trade  papers 
should  join  in  this  campaign  and 
educate  the  merchants  so  the  cam¬ 
paign  may  be  promoted  by  their 
intelligent  co-operation. 

Seventh. — That  the  representative 
of  each  association  represented 
here  will  report  these  resolutions 
and  other  acts  of  this  meeting  to 
his  Executive  Committee,  or  to  the 
next  general  convention  of  his  as¬ 
sociation  and  recommend  official  in¬ 
dorsement  of  this  movement. 

Eighth. — That  the  motto  shall  be, 
until  the  equity  system  of  merchan¬ 
dising  is  established,  “Equity  in 
all  the  business  relations  of  life,” 
and  we  recommend  each  National 
association  to  indorse  and  confirm 
the  action  of  this  meeting  in  the 
selection  of  a  motto. 

Ninth. — And  we  further  select  as 
our  slogan,  or  campaign  cry,  these 
words,  “All  for  Home,”  and  we  rec¬ 
ommend  that  each  National  asso¬ 
ciation  here  represented  will  indorse 
our  action  and  urge  their  members 
to  give  the  motto  and  the  campaign 
cry  as  much  publicity  as  possible  by 
words  and  print  in  their  advertise¬ 
ments,  circulars  and  catalogues. 


Squabble  in  Butler  Company 


One  Scanlan  Sues  Two  Others  for  Failing  to  Deliver  Stock. 
Two  Managers  of  the  William  Butler  Co.  Drew  $4,000 
Salary.  James  Butler’s  Interest  was  $25,000. 


There  is  quite  a  vigorous  squab¬ 
ble  on  in  the  William  Butler  Co., 
which  operates  about  100  chain  gro¬ 
cery  stores  in  Philadelphia,  being 
the  second  largest  chain-store  con¬ 
cern  in  this  city.  The  controversy 
is  among  the  Scanlans,  who  have 
managed  the  Butler  stores  since  the 
death  of  William  Butler  and  the 
organization  of  the  Wiliam  Butler 
Co.  Suit  has  been  begun  by 
Lawrence  Scanlan  against  Michael 
and  Patrick  Scanlan,  on  the  ground 
that  the  two  last  named  have  re¬ 
fused  to  deliver  to  him  250  shares 
of  the  stock  of  the  William  Butler 
Co.  as  agreed. 

It  appears  from  the  papers  filed 
in  the  case  that  on  February  28, 
1902,  Michael  Scanlan  and  Patrick 
Scanlan  entered  into  an  agreement 
with  Ellen  Butler,  widow  of  James 
Butler,  by  which  she  was  to  sell  to 
them  1,735  shares  of  William  But¬ 
ler  Co.  stock.  Sometime  later 
Lawrence  Scanlan  entered  the  em¬ 
ploy  of  the  Butler  Co.  on  the  agree¬ 
ment  by  the  two  defendants  that  if 
he  did  and  remained  five  years  they 
would  give  him  250  shares.  He 
says  he  entered  their  service  and  re  • 
mained  there  five  years,  but  they 
now  refuse  to  deliver  him  the  stock 

The  exhibits  which  appear  in 


connection  with  the  bill  in  equity 
filed  in  the  case  shows  that  in  Sep¬ 
tember,  1901,  Ellen  Butler  sold  the 
Butler  chain  of  stores  to  the  newly 
organized  William  Butler  Co.  for  .1 
sum  equivalent  to  the  actual  cash 
employed  in  the  business,  based  on 
the  cost  prices  of  stock,  fixtures  and 
property  of  all  kinds.  The  com¬ 
pany  was  to  make  payment  by  giv¬ 
ing  $25,00$  worth  of  the  capital 
stock  of  the  company,  $50,000  in 
cash  and  the  balance  of  the  con¬ 
sideration  at  the  rate  of  at  least 
$50,000  a  year.  Under  this  agree¬ 
ment  James  Butler,  the  New  York 
chain-store  man,  bought  $25." 
worth  of  stock  and  Patrick  and 
Michael  Scanlan  each  $12,500. 
Both  the  Scanlans  were  to  be  em¬ 
ployed  as  managers  at  $4,000  a  year 
each,  and  these  positions  they  have 
since  held.  Lawrence  Scanlan,  the 
plaintiff  in  the  action,  was  given 
$25  per  week. 
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Where  Pennsylvania  Food  Laws  Fall 

Short 


ennsylvania  Dairy  and  Food  Commissioner  Foust  Tells  Asso¬ 
ciation  of  State  and  Federal  Dairy  and  Food  Departments 
the  Faults  in  State  Food  System.  How  the  Press  Helps  or 
Hinders  in  Food  Law  Enforcement. 


[One  of  the  speakers  at  the  Convent  on  of  the  Associated  Sta  e  and 
Federal  Dairy  and  Food  Departments  was  James  Foust,  the  Pennsylvania 
Commissioner.  His  subject  was,  “  Methods  of  Enforcing  Pennsylvania 
Food  Laws,”  and  the  text  of  the  address  appears  below  ] 


Seven  years  prior  to  my  appoint- 
lent  as  Dairy  and  Food  Commis- 
ioner  of  Pennsylvania  I  served  as 
n  agent  in  the  field,  having  charge 
f  the  work  in  six  counties  in  the 
entral  part  of  the  State,  and,  later 
n,  directed  the  work  throughout 
te  Commonwealth.  Where  laws 
/ere  violated  I  instituted  prosecu- 
lons,  or  directed  the  same  to  be  in- 
tituted,  employed  expert  witnesses 
nd  attorneys,  and  had  general 
upervision  over  all  cases  until  they 
rere  terminated.  I  soon  learned 
iiat  the  methods  employed  in  one 
ounty  would  not  be  successful  in 
nother.  In  Pennsylvania  the  press 
argely  controls  the  sentiment  of  the 
ieople.  In  some  counties  the  daily 
nd  weekly  papers  strongly  advo- 
ate  the  enforcement  of  the  food 
aws.  In  all  such  counties  we  ex- 
terience  very  little  trouble  in  secur¬ 
ing  convictions ;  while  in  other 
ounties,  where  the  press  is  dis- 
>osed  to  be  unfriendly,  we  very 
iften  find  sentiment  opposed  to  our 
methods  of  correcting  the  evil  of 
ood  adulterations.  The  press  is 
"ar-reaching,  and  my  instructions  to 
dl  the  representatives  of  the  bureau 
n  the  field  are  to  always  make  the 
acquaintance  of  newspaper  men  and 
when  there  is  an  item  concerning 
nur  work  to  see  that  representatives 
of  the**press  receive  it  for  publica¬ 
tion. 

The  Dairy  and  Food  Commis¬ 
sioner  of  Pennsylvania  is  charged 
with  the  enforcement  of  the  follow¬ 
ing  laws:  Food,  oleomargarine, 
renovated  butter,  fresh  meat,  game 
and  fish,  milk  and  cream  (where 
preservatives  or  coloring  matter  are 
used),  vinegar,  cheese  and  fruit 
,,syrup. 

It  is  difficult  to  frame  a  general 
law  to.  cover  all  food  commodities, 
as  a  law  which  defines  what  will 
constitute  an  adulteration  and 
properly  cover  one  article  will  not 
define  and  properly  cover,  another  ; 


for  that  reason  we  have  separate 
laws  and  are  in  need  of  additional 


legislation.  There  are  no  laws 


in 


under  the 


Pennsylvania 
Food  Bureau  for  enforcement 
covering  alcoholic  or  non-alcoholic 

i 

drinks,  fixing  a  standard  of  butter 
fat  for  cream  and  prohibiting  the 
watering  and  skimming  of  milk,  fix- 1 
ing  a  standard  of  fat  for  ice  cream 
and  designating  of  what  it  shall 
consist,  and  regulating  the  sanitary 
condition  of  ice  cream  factories  and 
milk  depots. 

The  method  of  procedure  under 
all  the  laws  except  the  food  law  is 
by  misdemeanor.  The  food  law  has 
a  civil  proceeding  which  is  very 
unsatisfactory.  No  police  regula¬ 
tion  can  be  properly  enforced  under 
this  method.  The  objection  to  a 
civil  proceeding  in  Pennsylvania  is 
that  many  of  the  magistrates  do  not 
properly  prepare  the  record  where  a 
case  is  appealed  to  court  after  judg¬ 
ment  is  given  in  favor  of  the  Com¬ 
monwealth.  The  Commonwealth 
can  make  out  a  complete  case,  the 
magistrate  takes  down  what  he 
thinks  is  sufficient  and  enters  it  on 
his  docket,  but  when  the  transcript 
goes  to  court  the  most  essential  tes- 
timony  which  was  offered  by  the 
Commonwealth  frequently  does  not 
appear  on  the  transcript:  and  often, 
because  of  an  imperfect  record, 
notwithstanding  the  fact  that  the 
article  in  question  was  adulterated 
and  a  complete  case  established,  the 
court  decides  adversely.  In  addi¬ 
tion  to  this  the  civil  proceeding  is 
too  slow  and  continuances  can  be  se¬ 
cured  from  time  to  time  for  the 
most  trifling  reasons.  There  is  also 
the  fact  that  in  many  of  the  counties 
the  civil  lists  are  very  much  con¬ 
gested  and  it  is  years  before  a  case 
is  terminated.  This  condition  does 
not  exist  where  a  defendant  is 
charged  with  a  misdemeanor.  The 
next  Legislature  will  be  asked  to 
substitute  a  misdemeanor  for  the 


To  the  Trade: 

It  Cannot  Be  Too  Often 
Repeated  That,  in  Selling 

CEYLON 

TEA 

You  Should 

TEACH  THE  CUSTOMER 

How  to  Prepare  It. 

The  Superabundant  -Life 
and  Vigor  of  the  Ceylon 
Plant  Give  Its  Leaves 

All  Tea  Properties 
In  High  Degree. 

3  to  5  Minutes’  Drawing 
With  Furiously  Boiling 
Water  Suffices  to  Obtain 
the 

Delicious  Aroma,  the 

Delicate  Flavor  and  the 
Invigorating  Tonic. 
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civil  proceeding  and  to  make  other 
needed  changes  in  the  food  law. 

For  years  the  Dairy  and  Food 
Department  of  Pennsylvania  was 
maintained  largely  from  the  receipts 
of  the  office,  consisting  of  oleomar¬ 
garine  license  fees  and  all  fines. 
This  hampered  us  in  prosecuting 
our  cases  successfully.  Counsel  for 
the  defense  in  their  argument  cre¬ 
ated  prejudice  by  contending  in 
court  that  we  were  compelled  to 
secure  fines  in  order  to  maintain  the 
bureau,  and  quite  often  this  was  the 
means  of  acquittal. 

In  1905  the  Legislature  made  an 
appropriation  providing  sufficient 
funds  for  the  running  expenses  of 
all  branches  of  the  work,  and  at  the 
same  session  further  provided  that 
all  the  receipts  of  the  office  be 
turned  into  the  State  Treasury  for 
the  use  of  the  Commonwealth. 

The  following  was  the  appropri¬ 
ation  made  by  the  Legislature  in 
1907  for  two  years  : — 


Special  agents’  salaries .  $40,000 

Attorneys,  detectives  and 

assistants .  40,000 

Clerical  and  stenographers.  20,000 

Chemists .  31,500 

Traveling  and  agents’  ex¬ 
penses  .  35,ooo 


$166,500 

This  is  as  it  should  be. 


The  personnel  of  the  Dairy  and 
Food  Bureau  is  as  follows:  Com¬ 
missioner,  assistant  commissioner, 
accounting  clerk,  stenographer  and 
bookkeeper,  two  clerks,  messenger, 
fifteen  special  agents,  eight  chem¬ 
ists  and  four  attorneys. 

It  is  the  custom  to  employ  local 
counsel,  experts  and  assistants 
when  necessary.  We  believe  in 
Pennsylvania  that  the  enforcement 
of  the  food  laws  would  be  more 
successful  if  the  Legislature  would 
provide  a  deputy  attorney-general 
to  devote  his  entire  time  to  the  legal 
branch  of  the  work.  This  would 
add  prestige  in  the  trial  of  cases, 
for  we  would  then  have  the  direct 
assistance  of  the  attorney-general’s 
department ;  in  addition  to  this  the 
legal  part  of  the  work  would  be 
uniform  throughout  the  State. 

Co-operation  with  the  local  health 
departments  has  been  helpful  in 
many  ways.  This  is  also  true  with 
reference  to  the  assistance  rendered 
by  the  Federal  revenue  authorities 
in  the  enforcement  of  the  oleomar¬ 
garine  law. 

The  vigorous  enforcement  of  the 
food  laws  in  the  past  has  brought 
about  a  marked  improvement  in  the 
condition  of  the  food  supply  in 


Pennsylvania.  Eight  years  ago 
from  70  to  80  per  cent,  of  the  food 
commodities  purchased  in  the  open 
markets  and  analyzed  were  found 
to  be  adulterated  or  misbranded. 
The  percentage  has  been  reduced  to 
from  3  to  5  per  cent. 

There  is  a  great  demand  in  Penn¬ 
sylvania  on  the  part  of  the  trade 
for  uniformity  in  National  and  State 
food  laws.  Are  we  ready  for  uni¬ 
formity?  Has  the  National  law 
been  sufficiently  tried  so  as  to  es¬ 
tablish  the  fact  that  it  will  accom¬ 
plish  the  purpose  of  its  enactment 
in  the  protection  of  the  public 
health  ?  Has  its  constitutionality 
been  tested  by  the  courts?  If  the 
provisions  of  the  National  law  are 
sufficient  and  in  harmony  with  the 
Constitution,  then  we  should  have 
uniformity,  but  if  we  are  to  have 
uniformity,  we  should  have  some¬ 
thing  definite  with  reference  to  rules 
and  regulations  from  the  authori¬ 
ties  having  in  charge  the  enforce¬ 
ment  of  the  National  Food  and 
Drugs  Act  as  to  what  shall  consti¬ 
tute  an  adulteration. 

Dr.  Wiley,  chief  of  the  Bureau  of 
Chemistry,  Washington,  D.  C.,  has 
rendered  valuable  assistance  to 
Pennsylvania  in  many  ways  in  the 


enforcement  of  the  food  laws  dur¬ 
ing  recent  years. 

James  Foust, 

Dairy  and  Food  Commissioner. 


Baltimore  Packers  Answer 
Combine  Suit. 

Deny  They  Control  the  Market,  but  Say 
that  there  is  a  Credit  Combination 
Among  the  Plaintiffs.  Say  Supply 
and  Demand  Control  the  Price  of 
Fruits  and  Vegetables. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.’’ 

Baltimore,  Md.,  August  7,  1908. 
In  a  recent  issue  of  the  “Grocery 
World  and  General  Merchant,”  in 
correspondence  from  Baltimore,  it 
was  reported  that  a  large  number  of 
fruit  and  vegetable  packers  had 
been  sued  on  the  ground  of  main¬ 
taining  an  illegal  combination  for 
controlling  the  price  of  produce. 
As  stated  at  the  time  the  court  en¬ 
joined  the  packers  named  from  ex¬ 
ercising  any  control  whatever  over 
prices. 

The  defendants  have  now  filed 
their  answer.  As  to  the  allegation 
of  the  commission  men  that  they 
advance  annually  between  $500,000 
and  $600,000  to  Maryland  farmers 
and  truck  growers  to  enable  them 


t 

NOT  SUCH  A  NEW  THING  WITH 

US 

AS  WITH  SOME  PEOPLE 


f  f  f 
•  •  • 


We  Have  Been  Schooling  the  RETAIL  TRADE  in 

SUBWAY  PRICES 

on  Groceries  and  Running  Our  Business  Along  These 
Lines  for  a  Good  Many  Years 


HORSESHOE  SALMON,  1-lb.  tall  cans,  4  dozen  .  .  per  doz.,  $1.50 

6  or  10-case  lots . per  doz.,  1.47* 

This  special  price  for  the  retail  grocery  trade  only,  and  not  over  ten 
cases  to  any  one  buyer 

Halcyon  Brand  Fancy  New  York  State  Corn  in 

10-case  lots  or  over . per  doz.,  .67* 

This  is  for  immediate  shipment,  f.  o.  b,  factory,  Geneva,  N.  Y.  It  is 
packed  by  the  Geneva  Preserving  Co.,  Geneva,  N.  Y.,  and  is  one  of  the 
best  bargains  in  genuine  New  York  State  Corn  that  we  have  been  able 
to  offer  for  a  long  time.  Do  not  miss  a  good  stock  of  it.  Remember, 
not  less  than  10  case  lots,  and  f.  o.  b.  factory,  Geneva,  N.  Y. 


Mitchell’s  Standard  Brand  Baked  Beans,  No.  3  cans, 

plain . per  doz.,  .06 

No.  3  cans  Tomato  Sauce . per  doz.,  .07* 

F.  O.  B.  factory,  Baltimore,  Md.,  and  not  less  than  5-case  lots  of  either 
kind  or  assorted  to  any  one  buyer. 


Lulu  Brand  Imported  Singapore  Pineapple  Cubes, 

in  No.  1*  flat  cans,  4  dozen . per  doz.,  .85 

5  or  10-case  lots . per  doz.,  . 82 * 

This  in  size,  weight  and  quantity  in  cans  corresponds  to  the  regular 
No.  2  Domestic  Can  and  is  the  lowest  price  and  greatest  bargain  in  Pine¬ 
apple  we  have  ever  seen  or  offered.  It  makes  an  elegant  can  of  Pine¬ 
apple  to  retail  at  toe. 

These  Prices  for  This  Week  Only— 


Kent  County  Brand  Early  June  Peas,  No.  2  cans, 

10-case  lots . - . per  doz., 

25-case  lots . per  doz., 

Here,  is  a  snap  in  Peas  that  you  cannot  afford  to  miss. 

Cream  Ridge  Brand  Fancy  Full  Cream  New  York 

State  Cheese,  about  40  to  45  lb.  average  .  .  .  per  lb., 

6  or  10-box  lots  . . per  lb., 

Blue  Jay  Brand  Fancy  Cold  Paeked  Tomatoes,  No. 

3  cans,  2  dozen . per  doz., 

5  or  10-case  lots . per  doz., 

Red  Ripe  Fruit,  solidly  packed,  and  goods  that  will  please  you. 
Genuine  Cosmo  Buttermilk  Toilet  Soap,  single  gr.  lots, per  gr. , 

5-gross  lots  . per  gr., 

Less  quantity  than  gross . per  gr., 

New  No.  3  Norway  Mackerel,  50-lb.  blue  painted 

tubs,  about  80  fish  in  a  tub . per  tub., 

10-lb.  pails . per  pail, 

5  or  10-pail  lots . per  pail, 

8-lb.  pails . per  pail, 

5  or  10-pail  lots .  ....  per  pail, 

Old  Homestead  Brand  Pure  Cider  Vinegar . per  gal., 

5-barrel  lots . per  gal., 

Oak  Brand  Fancy  New  Moorpark  Apricots,  beau¬ 
ties,  large  fruit,  very  bright,  25-lb.  boxes  .  .  .  per  lb., 
Commander  Brand  Extra  Choice  New  Apricots, 

25-lb.  boxes . per  lb., 

5  or  10-box  lots  . per  lb., 

NEWLY  MILLED  Rolled  Oats,  best  quality,  barrels, per  bbl., 
90-lb.  bags  (*  barrel) . per  bag, 

August  10th  to  August  15th,  inclusive. 


$0.02  * 
.00 


•12* 

.12* 

•  87* 
.85 

6.50 

0.40 

7.00 

4.10 

.90 

•  87  * 
.75 
.72* 
.12 
•11* 

.12 

.09* 

•09* 

6.96 

2.87* 


WRITE  FOR  “THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  firocers  SiSiSZST 


Phils..  Pa 
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to  produce  their  crops  and  to  bring 
!  them  into  Baltimore,  the  answer 
professes  lack  of  knowledge  and 
says  that  the  packers  would  be 
pleased  to  receive  information  on 
the  subject  and  full  proofs. 

The  answer  relates  that  it  is  the 
custom  of  the  packers  to  employ 
buyers  to  purchase  farm  and  truck 
products  in  the  open  market  at  such 
prices  that  the  packers  may  decide 
they  can  pay,  and  avers  that  the 
regulation  of  such  prices  is  substaiv 
daily  determined  by  the  law  of  sup¬ 
ply  and  demand.  It  is  alleged  that 
the  prices  paid  are  fixed,  in  the  long- 
run,  by  the  prices  that  can  be  ob¬ 
tained  for  canned  goods. 

As  to  the  charge  that  the  pack¬ 
ers  entered  into  a  conspiracy  to 
“fix”  the  market,  the  answer  em¬ 
phatically  denies  that  the  packers 
conspired  with  each  other  for  that 
or  any  similar  purpose. 

The  answer  also  denies  that  there 
is  any  noon  meeting  of  certain  ones 
of  the  packers  for  the  purpose  of 
discussing  and  regulating  the  wharf 
prices  of  truck  and  farm  products. 
The  answer  states  that  what  was 
usually  discussed  when  the  packers 
came  together  was  the  maximum 
price  which  could  be  paid  under  ex¬ 
isting  conditions  for  the  several 
truck  commodities  then  in  season 
and  all  other  information  bearing 
on  the  topic.  The  answer  declares 
that  these  discussions  took  place  as 
a  rule  when  the  packers  were  at 
luncheon,  and  denies  that  there  was 
any  committee  appointed  for  the 
purpose  of  arranging  a  conspiracy 
as  charged.  The  answer  declares 
that  no  one  of  the  packers  ever  sur¬ 
rendered  liberty  of  action  to  another 
person  or  corporation. 

The  answer  denies  specifically 
that  the  prices  of  any  such  com¬ 
modities,  as  peas,  strawberries  and 
string  beans  have  been  arbitrarily 
fixed  by  the  packers,  and  alleges 
that  the  only  influence  that  has  ever 
been  exerted  on  the  prices  of  these 
articles  is  that  arising  from  an  ex¬ 
change  of  information  and  opinions, 
as  has  been  described.  The  answer 
alleges,  for  instance,  that  more  has 
been  paid  for  peas  and  string  beans 
since  the  beginning  of  this  year’s 
packing  season  than  in  any  recent 
year. 

As  to  the  threatened  reduction  of 
the  market,  as  the  result  of  the 
things  alleged  in  the  bill  of  com¬ 
plaint,  the  answer  says  that  the 
chief  danger  is  that  the  packing  in¬ 
dustry  will  become  unprofitable  and 
will  have  to  be  abandoned,  in  which 


case  the  loss  to  the  complainants 
will  doubtless  be  very  serious. 

The  answer  denies  that  the  pack- 1 
ers  have  caused  any  damage, j 
irreparable  or  otherwise,  to  the 
complainants.  The  only  combina¬ 
tion  and  conspiracy  which  exists, 
the  answer  alleges,  is  the  one  that 
has  existed  among  the  commission 
men  for  many  years  and  which  is  so 
absolute  and  complete  that  if  any 
packer  in  Baltimore  disputes  any 
bill  or  claim,  or  any  item  of  any  bill 
or  claim,  which  has  been  presented 
to  or  made  upon  him  by  any  of  the 
complainants,  none  of  the  other 
commission  men  will  sell  him  any 
products  whatever,  by  which  al¬ 
leged  combination  the  commission 
men  have  for  years  rendered  it  prac¬ 
tically  impossible,  except  at  the  risk 
of  great  loss  and  injury,  for  any 
Baltimore  packer  to  resist  any  claim 
made  upon  him  by  a  commission 
merchant. 

A.  P.  Roberts. 


Raised  Sugar  and  Coffee  Freights 
Inaugurate  Freight  Advance. 

Freight  rates  on  sugar  and  coffee 
were  increased  on  August  1st  by  all 
trunk  lines  between  New  York  and 
Chicago.  The  rate  on  sugar  was 
increased  from  26  to  28  cents  a  hun¬ 
dred  and.  from  27  to  30  cents  on 
coffee.  The  schedules  on  coffee 
and  sugar  were  filed  with  the  Inter¬ 
state  Commerce  Commission  more 
than  a  month  ago.  Other  advances 
in  freight  between  the  two  points 
will  g-o  into  effect  August  15th. 
As  to  when  the  general  increase  on 
all  classes  of  freight  will  go  into 
effect  is  still  in  doubt.  The  rail¬ 
roads  have  been  planning  to  bring 
about  the  raise  by  October  1st,  but 
as  the  complete  schedules  have  not 
been  filed  with  the  Interstate  Com¬ 
merce  Commission  this  cannot  be 
accomplished,  owing  to  the  law  re¬ 
quiring  thirty  days’  notice.  W.  C. 
Brown,  senior  vice-president  of  the 
New  York  Central,  who  has  been 
taking  an  active  part  in  the  discus¬ 
sion  of  the  rates,  pointed  out  that 
the  increase  of  the  freight  on  sugar 
and  coffee  would  mean  only  a  frac¬ 
tion  of  a  cent  increase  in  cost  to  the 
consumer.  Mr.  Brown  insists  that 
the  increase  in  freight  rates  will  be 
a  benefit  to  the  general  public,  and 
will  be  a  long  step  toward  restoring- 
normal  business  conditions. 


Improved  lima  beans  average 
$2.50  per  hamper,  and  the  ordinary 
$1.50.  The  hamper  holds  about  two 
baskets.  The  demand  is  good. 


“OLD  DUTCH" 

SPICE  CADDY 


FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


Your  Best  Rolled  Oats  Year  is  at 
Hand  Provided  You  Push 


MOTHER’S  OATS 


Np  >1* ;»  Ao 


31AISK, 


Exclusively! 

81.2710  81.45 

PER  36  PACKAGES 

PROFIT 

THROUGH  OUR 

SPECIAL  DEAL 

Order  at  once  from  your  jobber 


You  can  afford  to  push  this  “Quality  Brand”  exclusively  at 
these  “Quality  Profits” 

THE  GREAT  WESTERN  CEREAL  CO. 

CHICAGO 
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No  reasonable  man  can  deny  that 
the  manufacturer  who  permits  a 
department  store 

Enemies  to  the  tO  Sell  his  goods 
Retailer.  at  a  price  impossi¬ 
ble  to  the  retail 
grocer  is  an  enemy  to  that  retail 
grocer  and  should  be  treated  like 
one. 

The  following  is  from  the  de¬ 
partment  store  advertisement  of  the 
Henry  Siegel  Co.,  Boston,  Mass. : — 

QUAKER  OATS 

10,000  packages  of  Quaker  rolled 

white  oats,  retailed  everywhere  at 

10c  to  12c  package.  Special,  for 

this  sale  only  (4  pkgs.  r  T/ 

limit) .  0/2  C» 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  is  informed  that 
the  Quaker  Oats  Co.  maintains  a 
permanent  demonstration  in  the 
Siegel  store  and  that  on  certain 
days  Quaker  oats  have  been  sold 
there  as  low  as  4  cents. 

The  department  store  grocery 
has  apparently  come  to  stay,  and 
the  “Grocery  World  and  General 
Merchant”  would  not  now  go  so  far 
as  to  contend  that  the  regular 
trade  could  reasonably  expect  a 
manufacturer  to  refuse  to  sell  it. 
But  when  the  manufacturer  goes 
further  and  permits  a  department 
store  to  slaughter  the  price — re¬ 
member  this  cannot  be  done  with¬ 
out  the  manufacturer’s  consent — he 


strikes  a  blow  at  every  retail  grocer 
in  the  department  store’s  territory, 
who  by  the  department  store’s  act 
finds  himself  absolutely  beyond  the 
power  to  compete.  The  manufac¬ 
turer  is  fond  of  pleading  that  he 
cannot  help  what  the  department 
store  does;  he  can  help  it.  Not  a 
court  in  the  land  would  permit  the 
Siegel  store  to  sell  Quaker  oats  at 
5T2  cents  against  the  manufac¬ 
turer’s  complaint  that  his  business 
was  being  undermined  and  ruined. 
The  manufacturer  doesn’t  want  to 
help  it,  though  it  is  decidedly 
against  his  own  interests  for  him  to 
feel  that  way. 


There  can  scarcely  be  a  cruder 
food  fake  than  that  perpetrated  by 
the  Digesto  coffee 
people,  which  is 

The  Digesto  Frsud.  ,  . 

exposed  in  this 
issue  on  the  au¬ 
thority  of  the  United  States  Gov¬ 
ernment.  The  Digesto  people  went 
particularly  after  people  whose 
health  had  been  hurt  by  coffee  or 
who  thought  it  had  been.  To  them 
they  represented  on  the  label  that 
“refined  (Digesto)  coffee  will  not 
hurt  you ;  the  excess  of  irritating 
bitter  poison  is  taken  out  of  this 
coffee.  It  is  refined  by  both  me¬ 
chanical  and  chemical  processes.” 

The  Federal  food  authorities, 
after  analyzing  Digesto,  found  that 
the  sample  “corresponded  very 
closely  in  composition  with  the 
average  roasted  coffee,  contained 
a  normal  amount  of  caffetannic  acid 
and  caffein,  and  had  not  been  treated 
in  any  manner  so  as  to  produce  a 
material  difference  between  it  and 
the  average  coffee.” 

In  other  words,  the  whole  Di¬ 
gesto  claim  was  a  fake ;  a  lie  out  of 
the  whole  cloth ;  a  fraud  upon  the 
people,  particularly  on  sick  people. 
The  man  who  can  prey  upon  ill 
health  whether  it  is  real  or  whether 
it  is  fancied,  must  have  a  heart  like 
a  stone. 


Every  man  who  has  been  in  busi¬ 
ness  for  any  time  and  who  has 
passed  through 
Sch«pp  &  Co.’*  several  of  the  dull 
Corioui  Blunder,  periods  which  in¬ 
evitably  overtake 
at  times  the  commercial  world, 
knows  that  there  is  nothing  more 
sensitive  than  the  sensation  of  pros  ¬ 
perity.  Ide  knows  that  with  every 
condition  favorable  for  good  times 
a  pessimist  may  start  a  panic  at  any 
time,  day  or  night.  Apropos  of  tins 
is  the  old  story  of  the  perfectly  well 


man  whose  friends  conspired  to 
give  him  a  fright.  One  after  an¬ 
other,  purposely  meeting  him,  re¬ 
marked  upon  his  ill  appearance,  and 
in  a  very  few  hours  the  man  was 
helplessly  ill  in  very  truth.  If  some 
person  can  only  be  found  to  reiter¬ 
ate  “times  are  hard,”  “times  are 
hard,”  “times  are  hard,”  there  will 
always  be  a  sufficient  number  of 
credulous  people,  no  matter  what 
the  conditions  are,  willing  to  be¬ 
lieve  it  and  to  act  accordingly. 
Thus  is  business  adversity  born  nine 
times  out  of  ten. 

All  this  is  by  way  of  preliminary 
to  remarking  upon  the  egregiously 
bad  judgment  shown  by  L.  Schepp 
&  Co.  in  a  circular  letter  they  have 
sent  broadcast  to  the  grocery  trade. 
It  appears  below  with  the  impor¬ 
tant  paragraph  italicized : — 

Dear  Sirs: — We  address  this  let¬ 
ter  to  you  as  we  are  doing  to 
3,000  or  4,000  of  our  trade  to  ascer¬ 
tain  the  real  conditions  of  the  gro¬ 
cery.  baking  and  confectionery 
business  of  this  country,  and  to 


what  extent  it  has  fallen  off,  and 
cause. 

If  you  are  interested  and  care 
to  fill  out  the  blank  attached  here¬ 
with,  we  will  be  pleased  to  re¬ 
turn  you  the  result  of  our  inquiries 
and  investigations.  Same  will  be 
treated  confidential  and  the  result 
will  he  given  as  a  whole. 

W e  have  received  quite  a  few  re¬ 
plies  to  questions  as  per  above  before 
we  thought  of  making  it  general, 
the  result  of  which  slioivcd  a  falling 
off  of  general  business  in  the  East 
and  MiddlelVest  of  about  20  to  25 
per  cent.,  and  from  25  to  30  per  cent, 
on  luxuries. 

We  have  no  reports  from  the 
South,  hut  we  expect  to  get  them  in 
this  canvass. 

Very  truly  yours, 

L.  Schepp  &  Co. 

G. 

This  letter  would  have  produced 
the  desired  result  quite  as  capably 
without  this  blighting  paragraph. 
Nay.  it  would  have  produced  better 
results,  for  the  influence  of  that 
ominous  25  per  cent,  “falling  off” 
would  not  have  been  there  to  be- 
gloom  the  utterances  of  a  large  pro¬ 
portion  of  those  who  read  it.  It 
almost  seems  as  if  Schepp  &  Co. 
were  inviting  pessimism. 


Schemes  to  Get  Rich  Quickly 


The  “Grocery  World  and  General 
Merchant”  has  had  considerable  to 
say  about  the  gold  mining  and  vari¬ 
ous  other  speculative  schemes  that 
business  men  are  offered  every  day 
in  the  week. 

Sitting  in  a  physician’s  office 
the  other  day,  the  same  sub¬ 
ject  came  up.  The  doctor  said  he 
had  just  seen  in  the  “Medical 
World” 'the  best  article  on  the  sub¬ 
ject  he  had  ever  read.  Fie  loaned 
me  the  paper  and  I  am  reproducing 
a  part  of  it  below.  Every  word  is 
true,  very  tersely  and  strongly 
put : — 

I  have  studied  the  subject  of 
mining  very  closely  and  from  the 
standpoint  of  experience  I  am  go¬ 
ing  to  again  warn  my  brethren  in 
the  profession  against  indiscrimi¬ 
nate  investments  in  this  class  of  se¬ 
curities. 

In  the  beginning,  I  desire  to 
state  that  there  are  mines  and — 
mines.  If  you  don’t  know  anything 
about  mining  conditions — and  it  is 
a  safe  bet  that  you  do  not — then 
you  had  better  not  invest.  It  may 
he  that  by  refraining  from  making 
a  mining  investment  you  might  _ 
lose  a  bonanza,  hut  the  chances  are 
that  you  are  just  saving  some  of 
your  hard-earned  cash.  Not  one 
in  every  hundred  of  the  prospects 
that  are  exploited  ever  amount  to 
anything. 

Let  me  tell  you  how  the  scheme 
is  worked,  so  that  you  may  under¬ 
stand  how  futile  it  is  for  you  to 


expect  to  derive  anything  from 
your  investment.  Several  men  get 
together  and  locate  ground  in  a 
•mining  country.  They  will  locate 
several  groups  of  claims  in  various 
sections  of  the  country.  They  in¬ 
corporate  under  the  loosely  con¬ 
structed  corporation  laws  of  the 
western  States.  They  vote  them¬ 
selves  so  much  of  the  stock.  They 
then  vote,  say,  500,000  shares  into 
the  treasury.  This  is  placed  on 
the  market  with  a  very  flowery 
prospectus  usually  showing  results 
from  the  other  great  dividend-pay¬ 
ers  in  the  district.  That  is  the 
best  sucker  bait  known.  The 
sucker  reads  that  the  Consolidated 
Cupric  Sulphate,  or  some  other 
great  mine,  pays  ’steen  hundred 
dollars  dividends  to  its  stock¬ 
holders  every  six  months,  and  that 
the  aforesaid  mine  is  only  just  over 
the  big  hill  from  this  mine  that 
they  are  trying  to  sell  you  stock  in. 
The  mining  promoter  thus  unloads 
large  blocks  of  treasury  stock  in 
a  half  dozen  claims.  Perhaps — if 
he  is  honest — the  money  really  goes 
into  development  work;  but  what  if 
it  does?  Don’t  you  see  that  with 
several  different  groups  of  claims 
all  incorporated  under  different 
names  being  pushed  by  the  in¬ 
vestors’  money,  the  mining  man 
himself  not  investing  a  penny,  that 
he  (the  mining  man)  stands  to 
win  on  one  or  more  of  them?  If 
he  and  his  colleagues  win,  they  hold 
three-fourths  of  the  stock.  They 
are  on  the  ground  and  know  how 
near  they  are  to  the  lead.  As  they 
obtain  knowledge  that  there  is  go¬ 
ing  to  he  a  strike  made,  they  im¬ 
mediately  get  together  and  on  the 
plea  of  needing  more  funds,  levy 
an  assessment.  The  small  investor 
pays  one  assessment,  possibly  two, 
but  soon  gets  tired  of  digging  up 
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his  hard-earned  niazuma  to  have 
it  fed  into  a  hole  in  the  ground 
God  knows  where,  so  he  quits. 
That’s  just  what  they  expect  him  to 
do.  Alter  advertising,  they  buy 
the  stock  in  themselves.  See  the 
point? 

Now  let  me  briefly  outline 
another  contingency:  We  will  say 
that  the  investor  has  accidentally 
stumbled  upon  an  honest  invest¬ 
ment — and  there  are  many  such. 
The  money  that  he  pays  in  is  used 
honestly  and  economically  toward 
making  a  mine.  The  promoters 
strike  ore  in  paying  quantities. 
They  are  at  once  confronted  with 
two  great  problems:  transportation 
and  a  market.  The  trust  controls 
both.  The  ore  will  likely  lay  in  the 
slopes  for  years  unless  the  trust 
sees  fit  to  move  it,  and  they  will 
not  see  fit  to  do  so  unless  the  ore 
belongs  to  them.  In  other  words, 
they  will  force  the.  small  fish  to 
sell  the  mine  at  a  fraction  of  its 
real  value,  and  the  small  share¬ 
holder  receives  but  a  meager  profit 
for  his  investment.  The  history  of 
all  mining  camps  teems  with  just 
such  incidents. 

Now  for  the  third  and  last  con¬ 
tingent:  The  investor  makes  a 

lucky  strike  and  gets  his  money 
into  a  real  producer,  one  that  has 
a  market  and  has  adequate  shipping 
facilities.  It  begins  to  pay  dividends. 
How  much?  Well,  investigate  and 
find  out  how  much  the  greatest 
dividend-payers  in  the  country  dis¬ 
tribute  yearly.  I  don’t  mean 
monthly.  Take  the  average  for  the 
year  and  estimate  how  much  you 
would  make  on  your  own  savings 
should  you  hold  stock  in  one  of 
these.  The  average  is  less  than  15 
per  cent,  on  your  investment.  But, 
say  you,  15  per  cent,  is  good. 
True;  but  did  you  stop  long  enough 
to  reflect  that  a  mine  is  not  inex¬ 


haustible?  The  most  likely  looking 
lead  in  the  country  is  liable  to 
pinch  out  at  any  moment  and  leave 
a  mass  of  expensive  machinery 
and  miles  of  tunnel  absolutely 
worthless.  Did  you  figure  on  a 
strike  or  lock-out  that  might  tie 
your  mine  up  for  a  year  without 
it  returning  you  a  cent?  Did  you 
figure  how  long  it  would  take  to 
get  your  original  investment  back, 
even  if  the  mine  did  run?  Did  you 
figure  that  even  after  the  ore  body 
is  discovered,  that  there  remains 
the  expenditure  of  thousands  of 
dollars  before  it  can  be  milled  or 
marketed?  All  of  these  things  have 
to  be  taken  into  consideration 
when  you  invest  in  mines. 

I  divide  all  these  speculative 
schemes  into  two  cla.ses :  1,  pure 
fakes,  and  those  that  are  not  fakes, 
though  doubtful  investments  for 
you  because  in  them  you  are  at  the 
mercy  of  other  people. 

Even  if  you  invest  your  money  in 
a  company  which  has  something, 
which  is  not  a  fake  in  any  sense  of 
the  word,  you’re  hopelessly  help¬ 
less.  You  may  own  ten  shares  out 
of  ten  thousand.  You  are  reason¬ 
ably  sure  not  to  own  a  majority. 
Your  vote  in  the  stockholders’  meet¬ 
ings  is  as  if  you  never  cast  it.  In 
the  absence  of  fraud,  you  are  of  no 
more  account  around  that  corpora¬ 
tion  than  if  you  didn’t  belong  to  it. 
Not  as  much,  sometimes.  And  it  is 
always  a  corporation. 


Personally  I  should  prefer  put¬ 
ting  my  money  where  I  can  see  it 
and  control  it.  Or  at  least  know 
who  is  controlling  it  if  I’m  not. 

E.  J.  B. 


Say  Chicago  Retailers’  Profits  Are 
Excessive. 

Commission  men  along  South 
Water  street,  Chicago,  have  de¬ 
clared  war  on  retailers  of  fruit  and 
vegetables,  whom  they  claim  are  de¬ 
manding  excessive  prices  for  fruit 
and  vegetables,  thereby  restricting 
sales  and  turning  thousands  of  dol¬ 
lars’  worth  of  goods  from  the  Chi¬ 
cago  markets  which  would  other¬ 
wise  be  handled  there.  An  appeal 
is  to  be  made  to  housewives  to  pro¬ 
test  against  the  high  prices  charged 
for  fruits  that  are  selling  reason¬ 
ably  low  at  wholesale,  but,  the  job¬ 
bers  say,  are  retailed  at  exorbitant 
prices  in  order  to  heap  up  profits. 
A  prominent  South  Water  street 
commission  man  cites  cantaloupes 
as  one  of  the  products  that  sold 
wholesale  at  $1  to  $1.50  for  a  crate 
containing  fifty-four  melons,  while 
retailers  held  prices  up  to  10  cents 
per  melon,  therefore  cutting  off  the 
consumption  and  ruining  the  mar¬ 
ket. 


Rolled  Oats  Rise  Again. 

High  Price  of  Raw  Oats  and  Scarcity 
of  Old  Causes  Advance. 

The  rolled  oats  market,  which 
has  been  decidedly  uncertain  for 
several  months,  took  another  up¬ 
ward  turn  during  the  week,  and  the 
market  advanced  50  cents  on  the 
rolled  product  in  bulk.  Before  that 
all  millers  were  on  a  parity  of  $5.70 
per  barrel.  The  present  price  is 
$6.20.  No  change  was  made  in 
package  oats,  but  if  the  bulk  market 
advances  much  further  the  millers 
say  there  will  have  to  be. 

The  oats  market  is  undeniably 
strong.  Spot  old  oats  are  almost 
exhausted,  and  new  oats  will  not  be 
milled  before  August  15th.  The 
price  of  raw  oats  is  also  very  high, 
old  oats  commanding  59  cents  Chi¬ 
cago  and  new  46  cents. 


Little  Thompson  seedless  grapes 
are  coming  from  California  and 
range  from  $1.25  to  $1.50.  The  de¬ 
mand  is  fair.  Delaware  grapes  are 
also  coming  from  North  Carolina 
at  $2  and  Moore’s  Early  from 
Maryland  and  Delaware.  The  lat¬ 
ter  range  from  90  cents  to  $1. 
Grapes  are  selling  only  fairly. 


There  is  Money 
in  Butter  Color! 


This  Trade  Mark  has 
appeared  on  our  But¬ 
ter  Color  for  over  25 
years. 


Retailers  are  finding  that  there  is  money  in  butter 
color  if  they  handle  our 

DANDELION  BRAND  BUTTER  COLOR 

PURELY  VEGETABLE 

because  there  is  a  demand  for  our  Color  —  90%  of  the 
buttermakers  refuse  to  use  any  other  color. 

You  take  no  chances  in  carrying  it,  for  the  great 
majority  of  the  country’s  buttermakers  won’t  use  any¬ 
thing  else. 

Write  to-day,  for  prices,  sizes  and  advertising  matter. 


WELLS  &,  RICHARDSON  CO 

BURLINGTON,  VERMONT 
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Fly  More  Deadly  to  Grocers  than  the  Lion 


So  Says  Pennsylvania  Dairy  and  Food  Department  in  Current 
Bulletin.  Pennsylvania  Wants  Federal  Food  Officials 
Stirred  Up.  Several  Vinegar  Frauds  Detected. 


The  latest  number  of  the  bulletin 
of  the  Pennsylvania  Dairy  and 
Food  Department,  after  emphasiz¬ 
ing  the  fact  that  flies  and  bugs  are 
abroad,  shows  where  this  fact 
affects  the  grocer  in  the  folowing 
language : — 

Do  you  realize  the  state  of  the 
public  mind,  Mr.  Grocer?  Are  you 
complying  with  hygienic  rules  and 
regulations?  Are  your  berries  and 
your  fruits  and  your  vegetables 
carefully  screened  from  the  unwel¬ 
come  and  too  frequent  visits  of 
the  pests  that  abound  during  the 
hot  months?  Do  you  realize  the 
truth  of  the  declaration  that  the  fly 
may  be  a  more  deadly  visitor  to 
your  place  of  business  and  from 
thence  to  the  homes  of  your  patrons 
than  the  fierce  tiger  of  the  Asian 
jungle  or  the  lion  of  the  African 
wild?  You  should  know  this  truth 
by  this  time;  for  it  Vlas  Deen  re¬ 
peated  again  and  again  by  those 
who  are  set  as  guardians  of  the 
public  health  and  the  purity  of  the 
food  which  ia  consumed  by  the 
families  of  the  Commonwealth. 
This  is  meant  as  another  kiadly,  if 
somewhat  urgent,  invitation  to  en¬ 
force  at  once  and  permanently 
hereafter  the  best  sanitary  rules. 
You  will  never  regret  it,  for  your 
conscience  will  applaud  your  action 
and  your  patronage  will  greatly 
increase. 

The  Dairy  and  Food  officials  do 
not  subscribe  to  the  delay  of  the 
Federal  officials  in  not  enforcing  the 
law  against  benzoate  and  other  pre¬ 
servatives.  Following  is  the  state¬ 
ment  of  the  duty  of  the  United 
States  Secretary  of  Agriculture  as 
Pennsylvania  Commissioner  Foust 
sees  it : — 

It  is  evident,  however,  that  the 
Secretary  of  Agriculture  at  Wash¬ 
ington  needs  to  be  stirred  up.  One 
thing  that  is  urgently  needed  is 
the  better  enforcement  of  the  law. 
Prosecutions  should  be  promptly 
instituted  against  manufacturers  of 
tomato  catsup  whenever  investiga¬ 
tion  reveals  the  fact  that  although 
the  catsup  is  labeled  to  contain  one- 
tenth  of  i  per  cent,  of  sodium  ben¬ 
zoate  it  really  contains  two-tenths 
and  frequently  three-tenths  of  i  per 
cent,  of  that  drug.  The  label,  in 
such  instances  does  not  tell  the 
truth  and,  therefore,  flatly  violates 
the  law  which  was  enacted  to  com¬ 
pel  labels  into  the  truth-telling 
habit.  During  the  past  year  eighty 
different  brands  of  catsup  were 
analyzed  in  Pennsylvania.  Of  these 
thirty-five  manufactured  in  other 
States,  were  found  to  be  unfit  for 
food,  for  the  reason  that  they  con¬ 
tained  an  excessive  quantity  of  ben¬ 
zoate  of  soda,  a  quantity  which 
rendered  them,  injurious  to  health 
and  therefore  outlawed  them.  The 
sale  of  catsup  prepared  in  that  man¬ 
ner  should  be  prevented.  But  the 
Food  Commissioners  of  the  several 
States  should  not  be  compelled  to 
correct  this  evil,  because  the  Na¬ 
tional  law  was  enacted  for  that 
purpose.  'Ihe  Commissioners 


throughout  the  country  are  kept 
fairly  busy  looking  after  the  com¬ 
modities  prepared  and  consumed 
within  their  respective  States.  Be¬ 
sides.  if  the  National  law  means 
anything,  it  certainly  means  that 
evils  growing  out  of  the  poisoning 
of  catsup  and  other  food  products 
by  the  introduction  of  excessive 
quantities  of  dangerous  preserva¬ 
tives  should  be  corrected  by  the 
prompt  arrest  of  the  manufacturers. 
That  would  cure  the  evil. 

The  summary  of  the  month’s 
business  is  as  follows  : — 


REPORTS  OF  ANALYSES. 

Butter  Samples,  103. 

Colored  oleomargarine  .  ir 

Pure .  96 

Uncolored  oleomargarine .  2 


Total .  103 

Meat  Samples,  1. 

Preserved  .  1 

Oleomargarine  Samples,  9. 
Uncolored . . .  9 

Pure  Food  Samples,  51. 

Adulterated .  6 

Complying  with  law  .  37 

lee  cream,  no  law  for  same. ...  8 


Total .  51 

Vinegar  Samples,  25. 

Adulterated .  19 

Pure .  6 


Total .  25 

SUITS  AND  PROSECUTIONS. 

Meat  Cases,  1. 

Terminated .  1 

Oleomargarine  Cases,  7. 

Terminated  .  7 

Pure  Food  Cases,  6. 

Terminated  .  6 

Vinegar  Cases,  19. 
Terminated .  19 


LICENSES  ISSUED  FROM  JANUARY  I, 
TO  JULY  15,  1908. 
Oleomargarine  Licenses,  293. 


Boarding  House .  7 

Restaurant .  3 

Retail  . 274 

Wholesale  .  9 


Total .  293 

Renovated  Butter  Licenses,  11. 

Retail  .  jo 

Wholesale .  1 


Total  .  ii 

Total  amount  of  money  received 
from  said  licenses  for  1908  is 
$32,613.46,  and  this,  sum  has,  in 
accordance  with  law,  been  deposited 
in  the  State  Treasury. 

The  adverse  reports  of  the  State 
chemists,  a  number  of  which  are  re¬ 
produced  below,  show  that  vinegar 
frauds  have  broken  out  again  : — 

Sample  bought  of  Wm.  G.  Ih- 
rig,  New  Kingston.  Sold  for  but¬ 
ter.  Chemist’s  report — Colored 
oleomargarine. 

Sample  bought  o!  J.  L.  Maxwell, 
3245  Lombard  street,  Philadelphia. 
Sold  for  butter.  Chemist’s  report — 
Colored  oleomargarine. 

Sample  bought  of  Thos.  Mulhol- 
land,  Jeannette.  Sold  for  butter. 


Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  Keystone  Hotel, 
C.  C.  Brown,  Greensburg.  Sold  for 
butter.  Chemist’s  report — Colored 
oleomargarine. 

Sample  bought  of  wagon.  Greens¬ 
burg.  Sold  for  butter.  Chemist’s 
report — Colored  oleomargarine. 

Sample  bought  of  Pollitt’s  Cafe, 
236  Diamond  street,  Pittsburg. 
Sold  for  butter.  Chemist’s  report 
— Oleomargarine;  no  license. 

Sample  bought  of  Restaurant, 
Frank  J.  Broadhead  and  J.  C. 
Hudson.  1321  Wylie  avenue,  Pitts¬ 
burg.  Sold  for  butter.  Chemist’s 
report — Oleomargarine;  no  license. 

Sample  bought  of  John  Rippel, 
1217  Fifth  avenue,  McKeesport. 
Sold  for  fresh  chopped  meat. 
Chemist’s  report — Preserved  with 
sulphites. 

Sample  bought  of  A.  J.  Hoff¬ 
man,  Bradford.  Sold  for  oleomar¬ 
garine.  Chemist’s  report — Oleo¬ 
margarine;  no  license  for  sale  at 
wholesale. 

Sample  bought  of  Andrew  Foll- 
mer,  Milton.  Sold  for  tomato  ket¬ 
chup.  Marks  on  package — Oakdale 
Tomato  Ketchup.  Chemist’s  re¬ 
port — Contains  an  excess  of  sodium 
benzoate. 

Sample  bought  of  M.  Jacobs, 
1533  Columbia  avenue,  Philadel¬ 
phia.  Sold  for  extract  of  beef. 
Marks  on  package — The  Pioneer 
Packing  Co.,  Omaha,  U.  S.  A. 
Chemist’s  report — Contains  potas¬ 
sium  nitrate. 

Sample  bought  of  The  Cudahy 
Packing  Co.,  Ninth  street  and  Gi¬ 
rard  avenue,  Philadelphia.  Sold  for 
tomato  bouillon.  Marks  on  pack¬ 
age — The  Cudahy  Packing  Co., 
Omaha,  U.S.A.  Chemist’s  report — 
Contains  an  excess  of  sodium  ben¬ 
zoate. 

Sample  bought  of  S.  B.  Charters, 
corner  Second  avenue  and  Grant 
street  Pittsburg.  Sold  for  cider  vin¬ 
egar.  Chemist’s  report — A  distilled 
vinegar,  low  in  acidity  and  colored 
with  caramel. 

Sample  bought  of  Fred.  Haffield, 
220  Diamond  street,  Pittsburg. 
Sold  for  cider  vinegar.  Chemist’s 
report — A  distilled  vinegar,  low  in 
acidity  and  colored  with  caramel. 

Sample  bought  of  P.  H.  Butler 
Co.,  1723  Fifth  avenue,  Pittsburg. 
Sold  for  cider  vinegar.  Chemist’s 
report — A  distilled  vinegar,  low  in 
acidity  and  colored  with  caramel. 

Sample  bought  of  J.  Forgott- 
stein.  3224  Centre  avenue,  Pitts¬ 
burg.  Sold  for  cider  vinegar. 
Chemist’s  report — A  distilled  vin¬ 
egar,  low  in  acidity  and  colored 
with  caramel. 

Sample  bought  of  P.  H.  Butler  Co., 
818  E.  Ohio  street,  N.  S.,  Pittsburg. 
Sold  for  cider  vinegar.  Chemist’s 
report — A  distilled  vinegar,  low  in 
acidity  and  colored  with  caramel. 

Sample  bought  of  Victor  Waag, 
713  East  street,  N.  S.,  Pittsburg. 
Sold  for  cider  vinegar.  Chemist’s 
report — A  distilled  vinegar,  low  in 
acidity  and  colored  with  caramel. 

Sample  bouqht  of  Peter  Fey,  311 
Eighth  avenue,  Homestead.  Sold 
for  cider  vinegar.  Chemist’s  re¬ 
port — A  distilled  vinegar,  low  in 
acidity  and  colored  with  caramel. 

Sample  bought  of  P.  H.  Butler 
Co.,  2900  Penn  avenue,  Pittsburg. 
Sold  for  cider  vinegar.  Chemist’s 
report — A  distilled  vinegar,  low  in 
acidity  and  colored  with  caramel. 

Sample  bought  of  P.  H.  Butler 
Co.,  1800  Beaver  avenue,  N.  S., 
Pittsburg.  Sold  for  cider  vinegar. 
Chemist’s  report— A  distilled  vine¬ 
gar,  low  in  acidity  and  colored  with 
caramel. 

Sample  bought  of  Jacob  Moret- 
sky,  2116  Fifth  avenue,  Pittsburg. 
Sold  for  cider  vinegar.  Chemist’s 
report — A  distilled  vinegar,  low  in 
acidity  and  colored  with  caramel. 


Sample  bought  of  Henry  Stahl, 
4749  Second  avenue,  Pitsburg.  Sold 
for  cider  vinegar.  Chemist’s  re¬ 
port — Watered  and  very  low  in 
acidity. 

^  Sample  bought  of  P.  H.  Butler 
Co.,  5041  Second  avenue,  Pittsburg. 
Sold  for  cider  vinegar.  Chemist’s 
report — A  distilled  vinegar,  low  in 
acidity  and  colored  with  caramel. 

Sample  bought  of  P.  H.  Butler 
Co.,  639  Braddock  avenue,  Braddock. 
Sold  for  -cider  vinegar.  Chemist’s 
report — A  distilled  vinegar,  low  in 
acidity  and  colored  with  caramel. 

Sample  bought  of  Mrs.  Kate 
Murray,  106  Braddock  avenue, 
Braddock.  Sold  for  cider  vinegar. 
Chemist’s  report — A  distilled  vine¬ 
gar,  low  in  acidity  and  colored  with 
caramel. 

Sample  bought  of  Sims  &  Mof¬ 
fett,  625  Walnut  street,  McKeesport. 
Sold  for  cider  vinegar.  Chemist’s 
report — A  distilled  vinegar,  low  in 
acidity  and  colored  with  caramel. 

Sample  bought  of  P.  H.  Butler 
Co.,  4122  Butler  street,  Pittsburg. 
Sold  for  cider  vinegar.  Chemist’s 
report — A  distilled  vinegar,  low  in 
acidity  and  colored  with  caramel. 

Sample  bought  of  Patrick  Hem- 
mill,  310  Third  street,  Carnegie. 
Sold  for  cider  vinegar.  Chemist’s 
report — A  distilled  vinegar,  low*  in 
acidity  and  colored  with  caramel. 

Sample  bought  of  G.  Wilson  Mil¬ 
ler,  Butler.  Sold  for  cider  vinegar. 
Chemist’s  report — A  distilled  vine¬ 
gar,  low  in  acidity  and  colored  with 
caramel. 

Sample  bought  of  P.  H.  Butler 
Co.,  228  Eighth  avenue,  Home¬ 
stead.  Sold  for  cider  vinegar. 
Chemist’s  report — A  distilled  vine¬ 
gar,  low  in  acidity  and  colored  with 
caramel. 

Sample  bought  of  P.  H.  Butler 
Co.,  2900  Penn  avenue,  Pittsburg. 
Sold  for  butter.  Chemist’s  report 
—Butter. 


AMONG  THE  TRADE. 


Some  packers  have  named  new 
prices  on  Sockeye  salmon.  The  fig¬ 
ures  are  $1.05  for  halves,  $1.65  for 
tails  and  $1.75  for  flats,  f.  o.  b.  the 
coast.  These  prices  are  about  the 
same  as  last  year’s  opening. 


The  fact  that  Southern  rice  sell¬ 
ers  anticipated  the  market  too 
largely  has  caused  a  temporary 
flurry  here.  Buyers  paid  7^2  cents 
delivered  for  fancy  head  rice  during’ 
the  week,  and  good  stock  is  ex¬ 
tremely  scarce. 

French  mushrooms  have  advanced 
again,  about  $1  a  case.  The  recent 
decline  was  mostly  because  the  de¬ 
mand  was  extremely  light  and  hold¬ 
ers  got  anxious.  The  low  prices 
have  sold  so  many  goods  that  they 
now  feel  justified  in  advancing. 

Mr.  A.  M.  Warren,  Philadelphia 
sales  manager  for  the  Great  West¬ 
ern  Cereai  Co.,  sailed  for  Europe  on 
Saturday  last.  In  conjunction  with 
Mr.  Hamlink,  Eastern  sales  mana¬ 
ger,  he  will  introduce  his  firm's 
brands  in  European  markets. 
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Vritten  for  the  “Grocery  World  and  General  Merchant.” 

How  One  Veteran  Grocer  Answers  the 
Cat  Price  Problem 


Shows  Customer  Dazzled  by  Cut  Price  on  Something  Like 
Sugar  That  the  Cut  is  Always  Made  Up  in  Some  Way. 
As  to  Collecting  Bad  Debts. 


Having  just  returned  from  a 
liort  vacation  and  looking  over 
'our  esteemed  paper,  which  I  have 
ead  for  a  number  of  years,  I  felt 
teeply  interested  in  the  question  on 
iage  8,  July  20th,  and  the  replies  in 
he  next  number,  July  27th.  I  am, 
herefore,  too,  late  with  my  answer 
0  expect  it  to  be  published,  but 
ieing  a  little  anxious  to  introduce 
lyself  will  say  that  I  am  now  just 
ntering  my  fiftieth  year  in  the  gro- 
ery  and  general  store  business,  de- 
ucting  a  part  of  the  year  1863,  all 
f  1864,  and  most  of  1865,  which  I 
pent  as  a  soldier  in  the  Civil  War. 

I  have  heard  that  same  talk  at 
ifferent  times  and  quite  often  all 
long  these  years.  The  first  case  as 
recall  was  that  of  a  customer  that 
dd  me  he  could  buy  sugar  1  cent 
er  pound  less  than  my  price,  or  y2 


cent  a  pound  less  than  it  cost.  I 
asked  him  if  he  had  to  buy  any¬ 
thing  beside  the  sugar.  He  said 
yes,  a  pound  of  tea,  50  cents.  I 
gave  him  a  sample  of  tea  that  I  was 
selling  for  35  cents  a  pound,  which 
cost  me  22  cents.  He  afterwards 
told  me  my  tea  was  the  best  of  the 
two,  and  then  showed  him  that  he 
was  out  5  cents  on  the,  deal. 

I  never  had  a  case  after  that 
where  the  cut  price  was  not  more 
than  offset  by  short  weight,  or  by  a 
larger  price  for  some  other  article 
or  articles. 

And  now  I  want  to  ask  you  a 
question  and  would  like  to  have 
your  advice  and  theirs.  I  have 
many  customers  whom  I  trust  by 
agreement,  from  one  railroad  or 
mill  pay  day  to  another  who1  do  not 
pay  me,  though  they  invariably  get 


theirs,  and  I  often  let  them 
over,  they  having  some 
When  I  cannot  wait  any  longer  they 
not  only  stop  trading,  but  pay  noth¬ 
ing  on  their  old  bill,  nor  do  they 
pay  me  cash  for  any  more.  What 
would  you  advise  as  to  the  follow¬ 
ing  being  published  in  our  village 
paper,  viz. :  “All  persons  indebted  to 
me  for  goods  or  bills  long  past  due 
who  are  not  making  any  payments 
or  buying  any  goods  from  me  are 
requested  to  call  at  my  store  within 
five  days  and  give  me  a  due  bill  or 
I  shall  offer  their  accounts  for  sale 
at  public  auction.” 

If  you  would  not  approve  of  the 
foregoing,  please  recommend  some¬ 
thing  better. 

P.  J.  SCHERMERHORN. 
Mechanicville,  N.  Y. 

Note. — Answering  this  corre¬ 
spondent’s  query  regarding  the  sale 
of  bad  debts,  I  see  no  reason  why 
the  paragraph  he  submits  should 
not  be  published ;  it  might  frighten 
some  of  the  delinquents  into  set¬ 
tling.  As  to  actually  advertising 
the  accounts  for  sale,  while  he  has 
a  perfect  legal  right  to  offer  for  sale 
any  established  claim  against  an¬ 
other,  there  are  two  points  to  watch 
in  advertising  bad  debts  for  sale. 
First,  the  fact  that  no  bill  is  adver- 


about  which  there  is  any  dis- 
If  he  declares  in  public  that 
John  Jones  owes  him  money  when 
John  Jones  in  fact  does  not,  he 
makes  himself  liable  to  an  action  in 
damages.  For  this  reason  it  is 
much  safer  to  reduce  the  claims  to 
judgment  and  advertise  the  judg¬ 
ments.  There  can  be  no  reason¬ 
able  dispute  about  a  judgment  that 
has  not  been  defended  or  appealed 
from.  Second,  the  correspondent 
should  be  sure  that  in  advertising 
the  accounts  for  sale  he  does  not 
hold  the  debtors  up  to  public  odium 
or  ridicule.  This  the  law  does  not 
permit.  A  simple  statement  that  “I 
hold  certain  claims  against  the  fol¬ 
lowing  persons,  which  I  will  offer 
for  sale,”  etc.,  etc.,  is  about  all  the 
law  allows  in  such  a  case.  For  this 
reason  also  it  is  much  more  satis¬ 
factory  to  get  judgment  and  adver¬ 
tise  it,  though  naturally  it  costs 
more. — Ed. 


Mrs.  Williams’  Brands 

OF 

PORE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


run  tised 
excuse.  ■  pute. 


More  Customers = How  YOU  Can  Get  Them 

By  selling  your  customers  goods  of  such  quality  that  they  will  tell  their  friends  about  them,  and  those  friends  will  come 
to  you  to  buy  those  goods. 

The  housewife  who  insists  upon  the  highest  quality  is  the  customer  who  will  give  you  the  most  profitable  trade. 

She  will  buy  more  than  others. 

She  will  pay  better  prices  than  others. 

We  are  spending  thousands  of  dollars  in  our  advertising  and  telling  the  housewives  of  this  country  the  quality  and  con¬ 
venience  of 


to  help  you  cultivate  the  trade  that  is  worth  most  to  you— trade  that  is  attracted  and  held  by  quality. 

Keep  Veribest  Meats  prominently  displayed  on  your  shelves  and  with  a  little  effort  you  will  be  pleased  with  the  results. 

ARMOUR  A  COMPANY 

OT  To 
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The  New  York  Letter 


New  York  State  Convention.  New  York  Chain 

Union  Squabble  Over  Non- 
Requiring  Licenses  for  Sale  of 
Small  News  of  the  New  York 


Forecast  of 

Store  Concern  in  Trouble, 
union  Grocery  Clerk. 
Alcoholic  Soda  Drinks. 

T  rade. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

New  York,  August  7,  1908. 

The  more  important  of  the  ad¬ 
dresses  scheduled  for  the  eighth 
annual  convention  of  the  New  York 
State  Association  of  Retail  Grocers 
in  Jamestown  next  week  are: — 

Monday,  August  10th. — Call  to 
order  by  President  D.  D.  Churchill, 
of  the  Jamestown  Retail  Grocers’ 
Association;  welcome  by  Mayor  S. 
A.  Carlsen  and  response  by  Presi¬ 
dent  C.  S.  Tuttle,  of  Hornell,  the 
president  of  the  State  Association; 
greeting  by  Secretary  E.  Cawcraft, 
of  the  Jamestown  Chamber  of  Com¬ 
merce,  and  response  by  C.  E.  Dur- 
gin,  Rochester;  addresses  by  L.  J. 
Callanan,  New  York;  President  H. 
Lohman,  of  the  Brooklyn  Associa¬ 
tion,  and  the  Hon.  A.  C.  Wade, 
Jamestown. 

Tuesday,  August  nth. — Address, 
President  Fred.  Otten,  of  the  New 
York  City  Association ;  address, 
“The  Necessity  of  Organization," 
National  Secretary  John  A.  Green; 
“Maintaining  the  Minimum  Retail 
Selling  Price,”  J.  W.  Pratt,  Olean ; 
addresses  by  former  president 
Charles  Lamy,  Buffalo;  H.  O.  Wil¬ 
kie,  Amsterdam,  secretary  of  the 
Central  New  York  District  Associ¬ 
ation  of  Retail  Grocers  ;  Fred.  Ma¬ 
son,  former  national  secretary. 
Ellwood  Hanson,  the  vice-president 
of  the  Brooklyn  Association,  will 
submit  his  report  as  a  delegate  t< 
the  national  convention. 

Wednesday  will  be  devoted  to  en¬ 
tertainments  and  an  excursion. 
Thursday,  President  Churchill,  of 
the  Jamestown  Association,  will  de¬ 
liver  an  address ;  officers  will  be 
elected  and  a  place  will  be  chosen 
for  the  next  meeting. 

*  *  * 

Bankruptcy  proceedings  were  be¬ 
gun  Saturday  against  the  Robert  B. 
Reilly  Co.,  which  up  to  that  day  had 
operated  a  chain  of  21  tea  and  cof¬ 
fee  stores,  9  of  which  are  in  New 
York,  3  in  Brooklyn,  2  in  Newark, 
N.  J.,  2  in  Buffalo,  N.  Y.,  and  1  each 
in  Troy,  Rochester  and  Syracuse, 
N.  Y.,  Pittsburg  and  McKeesport, 
Pa. 


Mr.  Reilly,  who  established  the 
business  35  years  ago,  died  last 
September.  The  business,  having 
been  incorporated  back  in  1900,  was 
continued  by  the  corporation,  but 
dissensions  arose.  It  was  said  a 
short  time  ago  that  Edward  J.  Sulli¬ 
van  had  been  succeeded  as  secre¬ 
tary  and  general  manager  by  James 
Van  Dyk,  but  Mr.  Sullivan  declared 
that  the  attempt  to  remove  him  was 
illegal. 

The  company’s  offices  were  at  one 
of  its  oldest  stores,  at  38  Whitehall 
street,  in  the  wholesale  district  near 
the  Battery.  It  is  understood  that 
Mr.  Reilly  made  a  comfortable  for¬ 
tune  and  the  business  was  prosper¬ 
ous  while  he  lived.  He  made  a 
feature  of  tea  at  35  cents  a  pound. 

The  bankruptcy  petition  was  filed 
by  Abbie  A.  Reilly,  as  administra¬ 
trix  of  the  late  Mr.  Reilly,  whose 
claim  is  for  $20,000,  money  loaned 
to  the  company  by  Mr.  Reilly  in  his 
lifetime;  the  L.  H.  Starkey  Co., 
$686  for  merchandise;  the  James 
Van  Dyk  Co.,  $114  for  rent.  It  is 
alleged  that  the  company  is  insol¬ 
vent  and  recently  made  preferential 
payments  to  the  amount  of  $5,000. 

Since  Mr.  Reilly’s  death  Mrs. 
Reilly  has  been  the  treasurer  and 
William  F.  Hagerty  the  president. 
It  is  hinted  that  a  reorganization 
will  follow  the  bankruptcy  proceed¬ 
ings.  William  Henkel,  Jr.,  has 
been  appointed  receiver,  with  au¬ 
thority  to  continue  the  business  for 
30  days. 

*  *  * 

Mrs.  Annie  Stenger,  who  has  a 
market  and  provision  store  at  1745 
First  avenue,  yesterday  caused  the 
arrest  of  two  members  of  the  Butch¬ 
ers’  Union  for  distributing  cards 
asking  people  not  to  patronize  her 
store.  She  had  employed  a  man 
who  is  not  a  member  of  the  union 
and  a  boycott  followed.  At  the  trial 
before  Magistrate  Moss  the  men 
were  represented  by  the  attorney  of 
the  union.  It  was  admitted  that 
the  men  distributed  cards,  but  the 
attorney  claimed  that  they  had  a 
legal  right  so  to  do.  The  magis¬ 
trate  held  that  they  had  no  such 
right,  and  on  the  lawyer  promising 


that  the  distribution  of  the  cards 
would  cease  the  men  were  dis¬ 
charged. 

^  ^  ^ 

Some  inquiries  are  being  made  by 
Federal  employees  with  reference 
to  the  sale  at  soda  fountains  of 
beverages  generally  regarded  as 
temperance  drinks,  but  which  are 
supposed  to  contain  small  quantities 
of  alcohol.  The  inquiries,  it  is  said, 
are  made  with  a  view  to  determin¬ 
ing  if  licenses  should  not  be  re¬ 
quired  under  the  Internal  Revenue 
Law.  Another  point  is  to  learn 
whether  or  not  people  are  misled 
into  drinking  alcoholic  beverages 
under  names  that  do  not  indicate 
spirits,  and  so  if,  under  the  pure 
food  law,  something  should  be  done 
so  that  the  patrons  of  the  fountains 
shall  know  exactly  what  they  are 
drinking.  It  is  possible  that  the 
State  authorities  are  also  taking  a 
hand  in  the  work  of  investigating 
this  subject. 

i}c  ;fc 

P.  T.  McTighe,  the  president  of 
the  McTighe  Grocery  Co.,  died 
Tuesday  in  his  home  in  Bingham¬ 
ton,  N.  Y.  He  was  a  member  of 
the  New  York  State  Wholesale 
Grocers’  Association  and  was  the 
president  of  the  Binghamton  Board 
of  Trade.  Mr.  McTighe  was  active 
in  the  movement  which  resulted  in 
improving  the  conditions  of  the 
fishermen  of  the  County  Kerry,  Ire¬ 
land,  and  was  long  active  in  Irish 
national  movements. 

*  *  * 

Kirkman  &  Son  have  bought  a 
building  at  303-305  Bridge  street, 
near  the  heart  of  the  shopping  dis¬ 
trict  of  Brooklyn,  and  will  remodel 
the  structure  for  use  as  the  main 
downtown  premium  office.  A  brick 
extension  is  being  added  to  the 
branch  premium  office  at  21  Sum¬ 
ner  avenue,  in  Brooklyn. 

*  *  * 

What  organization  can  do  was 
illustrated  Wednesday  when  an 
order  was  received  in  this  city  from 
Secretary  Cortelyou,  of  the  Treas¬ 
ury,  suspending  for  30  days  the 
former  order  which  restored  the  tax 
of  $1.10  per  proof  gallon  on  all  Porto 
Rican  bay  rum  imported  into  this 
country.  The  importing  companies 
acted  promptly  and  in  harmony  in 
protesting  against  the  return  of  the 
tax  and  in  demanding  relief.  The 
suspension  permits  the  importers 
who  had  bought  heavily  on  the  sup¬ 
position  that  there  would  be  no  fur¬ 
ther  tax  to  save  themselves  from 
loss  by  bringing  over  whatever  sup¬ 


plies  they  need  to  fill  contracts  be¬ 
fore  the  end  of  the  30  days.  While 
appreciating  this  relief,  the  impor¬ 
ters  are  to  continue  their  efforts 
however,  to  have  the  tax  agair 
taken  off  and  kept  off. 

*  *  * 

According  to  reports  received 
here,  methods  of  enforcing  the  olec 
laws  so  as  to  prevent  deception  was 
one  of  the  important  subjects  dis¬ 
cussed  at  a  session  held  behind 
closed  doors  during  the  food  con¬ 
ference  this  week  at  Mackinac 
Island,  and  the  general  sentiment 
was  in  favor  of  even  more  drastic 
regulation  than  is  now  provided  in 
the  several  States. 

Fred.  A.  McGill. 


Pennsylvania  News  Items. 

In  preparation  for  presenting  the 
case  against  the  alleged  swindling 
United  Butter  and  Egg  Co.,  which 
recently  extended  its  operations  out 
from  York,  Pa.,  all  over  the  State, 
it  has  been  ascertained  that  there 
are  114  creditors,  whose  claims  gd 
over  $25  each,  and  a  list  of  about 
100  smaller  creditors.  The  total  of 
the  claims  is  something  over  $20,- 
000.  Although  technicalities  stood 
in  the  way  of  extraditing  the  mem¬ 
bers  of  the  firm  from  New  York- 
after  their  arrest  there,  the  chargesj 
brought  against  them  by  the  postal 
authorities  for  fraudulent  use  of  the 
mails  will  probably  be  taken  advan¬ 
tage  of.  The  prisoners  must  be 
brought  to  Scranton  on  this  charge] 
and  once  in  this  State  the  warrants! 
for  swindling  can  be  served  again. 
About  10,000  pounds  of  butter  and 
about  8,000  dozen  eggs,  seized  for 
the  creditors  and  kept  in  cold  stor 
age  here,  have  been  sold. 


Buffalo  Against  Department  Stores 

A  new  licensing  ordinance,  de¬ 
signed  to  put  department  stores  out 
of  business,  is  before  the  Ordinance 
Committee  of  the  Buffalo  (N.  Y.) 
Board  of  Aldermen  for  consider¬ 
ation  at  the  next  meeting  of  the 
committee.  The  second  section  oi 
the  amendment  is  the  one  designer 
to  bar  out  department  stores.  Il 
follows : — 

No  sucli  license  shall  be  issued  to 
any  person,  firm  or  corporation  to 
transact  or  carry  011  more  than  one 
line  of  business  unless  such  two  or 
more  lines  of  business  are  carried 
on  each  in  a  separate  store  not  con¬ 
nected  by  a  doorway  or  passageway 
with  any  other  store  in  which  an¬ 
other  line  of  business  is  carried  on 
by  such  license. 

A  fine  of  $50  to  $250  is  provided 
for  violation  of  the  ordinance. 
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Digesto  Coffee  Fake  at  Last  Shown  Up 

Federal  Food  Authorities  Seize  210  Packages  and  Confiscate 
it  on  the  Ground  that  its  Claims  of  Extra  Healthfulness 
Were  False. 


The  Digesto  coffee  fake  which 
the  “Grocery  World  and  General 
Merchant”  exposed  several  months 
ago,  and  which  was  an  echo  of  the 
Tabard  Inn  coffee  fake,  has  at  last 
been  turned  inside  out  by  the  United 
States  Government.  The  United 
States  Department  of  Agriculture 
has  sent  the  “Grocery  World  and 
General  Merchant”  during  the  week 
notice  of  Judgment  No.  4  under  the 
Federal  food  law,  the  subject  of  the 
confiscation  here  being  210  pack¬ 
ages  of  Digesto  coffee. 

This  case  grew  out  of  the  follow¬ 
ing  state  of  facts 
On  or  about  March  24,  1908,  an 
inspector  of  the  Department  of  Ag¬ 
riculture  located  on  the  premises  of 
the  Metropolitan  Steamship  Co., 
India  Wharf,  Boston,  Mass.,  a  con¬ 
signment  consisting  of  a  number  of 
cases,  each  of  which  contained  one 
dozen  packages  of  “Refined  Coffee, 
Digesto  Brand,”  subject  to  the 
order  of  the  United  States  Coffee 
Refining  Co.,  of  New  York  City. 
The  label  appearing  on  each  in  full 
was  as  follows  : — 

Refined  Coffee,  Digesto  Brand. 

— This  high-grade  coffee  is  the  only 
really  refined  coffee  known.  The 
excess  of  both  caffeine  and  caffe- 
tannic  acid  has  been  removed. 
Consequently,  its  flavor  is  better 
than  other  coffee,  because  this  bit¬ 
terness  and  acidity  have  been  ex¬ 
tracted.  Does  ordinary  coffee  hurt 
you?  Many  people  cannot  drink 
unrefined  coffee  because  it  contains 
the  irritating  poisons,  caffeine  and 
tannic  acid.  They  produce — head¬ 
ache,  wakefulness,  palpitation  of  the 
heart,  nervousness,  nervous  dys¬ 
pepsia.  indigestion,  biliousness,  lan¬ 
guid  feeling,  heartburn,  depression 
of  spirits,  irritability,  tremulousness, 
caffeinism.  (See  Century  Diction¬ 
ary.)  Why  refined  coffee  will  not 
hurt  you:  The  excess  of  irritating 
bitter  poison  is  taken  out  of  this 
coffee.  It  is  refined  by  both  me¬ 
chanical  and  chemical  processes. 

The  product  was  misbranded  in 
violation  of  Section  8  of  the  Food 
and  Drugs  Act,  as  appeared  from 
the  analysis  made  by  the  Bureau  of 
Chemistry,  Department  of  Agri¬ 
culture,  the  results  of  which  are 
below  set  forth,  in  that  it  purported 
to  be  a  refined  coffee,  when  as  a 
matter  of  fact  it  was  not,  and  in  that 
the  following  statements  were  made 
which  were  false,  deceptive  and 
misleading:  It  was  claimed  that  the 
coffee,  by  reason  of  its  purity,  was 
the  best  in  the  world  for  flavor  and 


aroma.  It  was  represented  that  the 
excess  of  both  caffeine  and  caffetan- 
nic  acid  had  been  removed  from 
the  coffee,  whereas  in  truth  and  in 
fact  no  portion  of  these  substances 
had  been  so  removed,  unless  by  the 
removal  of  a  portion  of  the  sub¬ 
stance  of  the  coffee  itself;  that  its 
flavor  was  better  than  any  other 
coffee  because  bitterness  and  acid¬ 
ity  had  been  extracted ;  that  the  re¬ 
duction  of  the  bitter  and  acid  ele¬ 
ments  left  the  coffee  in  a  highly 
purified  form;  that  the  excess  of 
irritating  bitter  poison  had  been 
taken  out  of  the  coffee,  and  that  it 
was  refined  by  both  mechanical  and 
chemical  processes ;  and  that  the 
manner  in  which  the  coffee  was  pre¬ 
pared  permitted  the  real  flavoring 
constituent — an  aromatic  oil — to  be 
extracted  easily  by  boiling. 

A  sample  of  the  coffee  was  ob¬ 
tained  by  an  inspector  of  the  De¬ 
partment  of  Agriculture,  and  on 
analysis  the  results  given  below 
were  obtained.  At  the  same  time 
an  analysis  of  a  sample  of  ordinary 
roasted  coffee  purchased  on  the 
open  market  was  made  and  these 
results  are  also  given  for  compari¬ 
son  : — 

ANALYSIS  OF  “  DIGESTO  ”  AND  OF 
ORDINARY  COFFEE. 

Determination  "Digesto" 

...  ,  ,  cottee.  coflee 

Water  (per  cent.) .  2.45  3  Ig 

Ash  (per  cent.) . 4.23  ,g2 

Alkalinity  of  ash  (cc  of  normal  acid 

per  100  grams  of  material)  .  48.2  48  4 

Fat  (per  cent.) .  14.10  ,5  g2 

Proteids  (NX6. 25)  (percent.) .  12  43  13.50 

Chloroform  extract  from  alkaline  solu¬ 
tion  of  the  water  extract .  1.24  1.30 

Acidity  (cc  of  normal  alkali  per  100 

grams  o!  material) .  22.0  28.0 

Calfetannic  acid  (per  cent.) .  10.88  10.67 

Caffeine  (per  cent.) .  1.06  1.04 

The  results  of  these  analyses 
showed  that  the  sample  of  “Di¬ 
gesto”  coffee  corresponded  very 
closely  in  composition  with  the 
average  roasted  coffee,  contained  a 
normal  amount  of  caffetannic  acid 
and  caffeine,  and  had  not  been 
treated  in  any  manner  so  as  to  pro¬ 
duce  a  material  difference  between 
it  and  the  average  coffee. 

On  March  25,  1908,  the  facts 
were  reported  by  the  Secretary  of 
Agriculture  to  the  United  States 
Attorney  at  Boston,  Mass.  Libel 
for  seizure  and  condemnation  was 
duly  filed  in  the  District  Court  of 
the  United  States  for  the  District 
of  Massachusetts,  under  Section  10 
of  the  act,  with  the  result  hereinbe¬ 
fore  stated. 


“Leaders” 


FOR  GROCERS 


The  special  pages  of  our  August  cata¬ 
logue  contain  an  unusually  large  number  of 
the  sort  of  bargains  which  pull  business  in 
grocery  stores. 

For  instance,  big-looking,  popular  priced 
Homegoods  in  the  following  lines  : — 


re 


KitcDeo  Hardware 

Tinware 

Notions 

Grocers’  Sundries 
Etc.,  etc. 


The  grocer  who  does  not  get  the  book 
and  study  the  yellow  pages  will  lose  money. 

If  your  copy  is  not  at  hand,  ask  for 
catalogue  No.  D  676. 


Butler  Brothers 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST,  LOUIS  MINNEAPOLIS 

SAMPLE  HOUSES— BALTIMORE,  DALLAS, 
OMAHA,  SAN  FRANCISCO 
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WE  HAVE  INTERESTING  PRICES  ON 


fHE  GROCERY  MARKETS 


Galvanized  Wash  Tubs 

1  AND  .  - 

Galvanized  Water  Pails 


And  will  be  pleased  to  bave  your  orders. 


JAMES  M.  VANCE  &  CO. 

Wholesale  Hardware 

211  and  213  Market  St.,  Philadelphia 


Oakdale  Steam 

::  Crisp  Pretzels  Salted 

<ft Genuine  steam  process. 
Taste  better  and  keep 
longer  than  any  other 
kind.  Acknowledged 
“Standard  of  Quality.” 

. !  |  Write  for  Samples  and  Prices.  | 

j:  OakdaleBakingCo. 

|  Oakdale  Building,  Philadelphia,  Pa. 


»4444*44*»44*4»»»'M"M<4*444 


Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
If  handling  Flour  sell 

Millbourne 


Are  you  among  the 
7  per  cent. who  don’t? 


MILLBOURNE  MILLS 
Sixty-Third  &nd  Market  Street./* 
Phil».delphi&.,  Pa.. 

4  *  *  ***** 4 44444* 4 *  * 4 4 *  * * 4 
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On  the 
Streets 
. -at------ 

Night 

You  occasionally  get  on  the 
street  at  night,  and  every  now 
and  again  3  ou  stop  before  the 
brilliant  windows  of  the  depart¬ 
ment  stores. 

What  makes  them  brilliant  ? 
The  goods  displayed  ?  It  is  the 
abundant  light,  under  which 
almost  any  goods  would  make 
a  brilliant  window.  You  wouldn’t 
be  half  so  well  interested  in  the 
window  if  it  wasn’t  so  bright 
with  light. 

Apply  this  logic  to  your  own 
store.  Is  it  so  bright  with  light 
that  it  interests  people  in  the 
streets  at  night  ? 

If  it  isn’t  we  can  make  it  so, 
very  inexpensively. 

The 

Philadelphia  Electric  Co 

Tenth  and  Chestnut  Streets 
Philadelphia.,  Pa. 


What  Rennet 

» 

Must  Do  to 
Be  Good 

Good  rennet  has  gotten 
to  be  one  of  the  most 
staple  dessert  specialties 
that  a  grocer  can  sell. 

If  it  is  good.  To  be 
good,  it  must  coagulate 
milk  in  a  few  minutes 
and  it  must  not  spoil. 
James  T.  Shinn’s  Liquid 
Rennet  fills  these  require¬ 
ments  under  a  double- 
barreled  guarantee.  And 
besides  that,  it  has  the 
flavor — the  clean,  deli¬ 
cate,  penetrating  flavor 
that  makes  rennet-eating 
grow  into  a  habit. 

As  to  profit,  $3.00  re¬ 
turn  on  a  $1.50  invest- 
1  ment  is  good  enough,  eh  ? 


Shinn  &  Kirk 

1400  SPRUCE  ST.,  PHILA.,  PA. 


Tea. 

There  has  been  somewhat  more 
activity  in  the  tea  market  during 
the  past  week.  The  demand  has 
shown  some  improvement,  buyers 
apparently  having  a  desire  to  an¬ 
ticipate  their  fall  wants  to  some  ex¬ 
tent.  Prices  remain  unchanged 
throughout  the  entire  list. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  shown  decided  weakness 
during  the  past  week.  The  receipts 
of  new  crop  at  primal  points  are 
nearly  equal  so  far  to  those  up  to 
the  same  date  of  1906,  which  as 
will  be  remembered,  marked  the 
record-breaking  crop.  This,  how¬ 
ever,  is  no  indication  that  the  cur¬ 
rent  crop  will  be  another  record 
breaker,  as  very  often  the  receipts 
of  the  early  months  have  been  as 
large  as  this  even  in  a  small  crop 
year.  However,  the  large  volume 
of  receipts  and  the  uneasy  feeling 
caused  by  the  valorization  has  had 
an  influence.  The  lack  of  support 
of  the  option  market  by  the  syndi¬ 
cate  agents  has  accentuated  the 
bearish  feeling.  It  is  hardly  prob¬ 
able  that  the  Brazilian  Government 
would  dare  to  throw  any  of  its  ac¬ 
cumulated  surplus  on  the  market  at 
the  present  time,  as  in  so  doing  it 
would  come  directly  into  competi¬ 
tion  with  its  own  growers.  This 
would  be  disastrous.  Europe  still 
attacks  the  valorization  plan,  and 
this  is  having  a  marked  effect  upon 
the  speculative  market.  Last  year 
the  transactions  on  the  New  York 
Coffee  Exchange  showed  a  falling 
off  of  several  millions,  due  wholly  to 
the  unwillingness  to  speculate  with 
8,000,000  bags  of  coffee  hanging 
over  the  market.  Mild  coffee  is 
steady,  Java  and  Mocha  steady  and 
unchanged. 

Sugar. 

Raw  sugar  has  weakened  some¬ 
what  during  the  week  and  sales 
have  been  made  at  a  decline.  The 
refined  market  declined  10  points 
also,  which  was  scarcely  expected 
since  this  is  the  season  of  greatest 
demand.  Refined  sugar  is  selling 
well,  but  will  sell  better  toward  the 
latter  part  of  August  and  early 
September. 

Syrup  and  Molasses. 

Glucose  shows  no  further  change 
for  the  week.  Compound  syrup  is 
unchanged  at  the  last  reported  ad¬ 
vance,  but  it  is  expected  that  canned 
syrup,  which  did  not  advance  when 
bulk  syrup  did,  will  shortly  be 


marked  up.  The  demand  is  light 
Sugar  syrup  continues  in  excellen 
demand  at  practically  unchangec 
jobbing  prices.  Molasses  is  dull  ai 
ruling  prices. 

Fish. 

There  has  practically  been  m 
change  in  fish  during  the  past  week 
Shore  mackerel  have  advanced  5c 
cents  per  barrel  down  East,  but  the 
advance  has  not  yet  affected  the 
jobbing  markets.  Norway  anc 
Irish  mackerel  are  unchanged  anc 
in  moderate  demand.  Cod,  hake 
and  haddock  are  in  very  light  de¬ 
mand  at  unchanged  prices.  Do¬ 
mestic  sardines  show  no  change 
French  sardines  are  slightly  firmer 
though  much  below  former  prices 
Norwegian  sardines  are  unchangec 
and  in  fair  demand.  Salmon  is  un¬ 
changed  and  fairly  active.  New 
prices  on  Sockeye  salmon  were 
named  by  one  packer,  on  the  same 
basis  as  last  year.  Red  Alaska 
is  firm  and  well  maintained. 

Canned  Goods. 

Tomatoes  are  unchangec 
throughout.  Futures  are  quoted  at 
77H>  cents  f.  o.  b.  in  a  large  way, 
and  spot  goods,  which  are  scarce, 
are  nominally  the  same,  though  a 
few  can  be  bought  at  75  cents.  The 
demand  is  light.  Corn  is  firm,  un¬ 
changed  and  in  light  demand.  No¬ 
body  is  buying  peas,  having  gotten 
at  least  partial  deliveries  of  new 
goods.  Peaches  are  nominally  un¬ 
changed,  though  holders  of  old 
goods  are  selling  their  high-priced 
holdings  for  whatever  they  can  get. 
If  the  pack  is  as  large  as  it  now 
promises  to  be,  prices  on  new  goods 
will  doubtless  decline.  Seconds 
yellows,  for  instance,  which  are 
uniformly  quoted  at  $1  should  sell 
in  a  large  crop  year  at  85  to  90 
cents.  Apples  are  unchanged  and 
chill.  California  canned  goods  are 
nominally  unchanged,  but  the  mar¬ 
ket  this  year  is  almost  incredibly 
unsettled,  and  as  to  price,  upset. 
There  are  all  sorts  of  prices,  actual 
sales  of  lemon  clings  having  been 
made  at  $1.40,  less  il/2  and  5  per 
cent.  It  is  believed  that  this  year 
has  seen  more  secret  deals  on  Cali¬ 
fornia  canned  goods  than  for  many 
years.  Baltimore  small  canned 
goods  are  unchanged,  though 
string  beans  are  firmer  by  probably 
2x/2  cents. 

Dried  Fruits. 

Prunes  are  firm,  and  some  pack¬ 
ers  are  now  quoting  4jC-cent  basis 
for  California  Santa  Clara  futures. 
The  spot  market  is  also  firmer. 
The  demand,  however,  is  light. 
Peaches  are  about  1  cent  higher, 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  #5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  If 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
'not  pencil). 


speaking  now  of  futures,  by  reason 
af  the  large  demand.  Apricots  also 
show  an  advance  from  the  same 
reason.  Raisins,  which  have  lan¬ 
guished  sO|  long,  have  advanced  J4 
rent  on  all  grades  of  seeded  and 
oose  during  the  week.  Damage  to 
he  crop  by  sunburn  is  given  as  the 
:ause.  Currants  for  future  delivery 
ire  selling  in  a  small  way,  but  old 
roods  are  dull. 

Beans  and  Peas. 

Domestic  pea  beans  are  exceed- 
ngly  dull  and  could  probably  be 
;old  at  a  substantial  concession 
rom  nominal  prices.  No  change 
las  occurred  in  imported  beans, 
vhich  are  still  much  below  the  low- 
■st  possible  price  on  domestic. 
Marrows  are  unchanged  and  quiet. 
California  limas  are  steady  at  un¬ 
hanged  prices.  All  grades  of  split 
tnd  dried  peas  are  steadv  to  firm 
tnd  in  good  demand. 

Eg*». 

The  egg  market  is  unchanged 
nd  remains  throughout  in  the  same 
ondition  as  a  week  ago.  The  per- 
entage  of  fine  fresh  eggs  free  from 
teat  is  -very  light  and  present  con¬ 
ations  are  likely  to  exist  as  long  as 
he  weather  continues  warm.  The 
eceipts  are  readily  absorbed  and 
'rices  are  likely  to  remain  station- 
ry  for  a  week  at  least. 

Cheese. 

The  cheese  market  is  firm  and 
unchanged.  There  is  active  trading 
ft  all  grades  and  the  receipts  are 
eeping  closely  cleaned  up.  The 
larket  is  healthy  on  the  present 
asis  and  the  consumptive  demand 
^  brisk  and  active.  No  change 
eems  likely  during  the  coming 
^eek. 

Butter. 

Since  last  week’s  report  all  grades 
f  butter  have  declined  1  cent  per 


pound,  due  to  the  heavy  production 
and  poor  demand.  At  the  revisec 
prices  there  was  active  trading,  tine 
receipts  and  accumulations  cleanec 
up  and  the  market  went  back  to 
where  it  was  before  the  decline 
There  will  probably  be  a  dull  trade 
for  at  least  two  weeks,  after  which 
should  come  a  much  better  demand, 
a  falling  off  in  the  production  and 
higher  prices. 

Provisions. 

The  market  on  all  grades  of 
smoked  meats  is  unchanged,  and 
the  consumptive  demand  for  the 
whole  line  is  good,  ham  and  bacon 
in  particular.  Pure  and  compound 
lard  are  unchanged  and  the  market 
is  firm.  Barrel  pork  remains  about 
unchanged.  Dried  beef  is  scarce 
and  unchanged  in  price.  Canned 
meats  are  steady  and  unchanged. 

Produce. 

Jersey  sweet  potatoes,  firsts,  $1 
to  $1.10  per  basket;  seconds,  50 
cents  per  basket,  demand  fair;  po¬ 
tatoes,  50  cents  per  basket,  demand 
fair;  cabbage,  25  to  30  cents  per 
basket;  Savoy,  50  to  75  cents  per 
basket,  demand  fair  to  good ;  egg¬ 
plants,  10  to  15  cents  per  basket, 
demand  fair;  squash,  10  to  15  cents 
per  basket  , demand  fair  ;  green  pep¬ 
pers,  10  to  15  cents  per  basket,  de¬ 
mand  fair;  Jersey  onions,  40  to  50 
cents  per  basket;  white  pickling 
onions,  $4  to  $4.25  per  barrel,  75 
cents  to  $1  per  basket;  yellow  pick¬ 
ling,  $3-50  to  $3.75  per  barrel,  75 
cents  per  basket,  demand  fair;  car¬ 
rots,  $1.50  to  $2.50  per  100  bunches, 
demand  fair ;  string  beans,  30  cents 
per  basket,  demand  slow;  beets, 
$1.50  to  $2  per  100  bunches,  demand 
fair ;  cucumbers,  25  to  40  cents  per 
basket;  pickle  cucumbers,  40  to  30 
cents  per  basket,  demand  fair  ;  lima 
beans,  improved,  $1  to  $1.25  per 


Skipper 

Sardines. 


They'll 
suit  your 
customers 
to  a  TEJl 


As  you  must  sell  sardines,  why  not  sell  the 
best —  the  kind  that  will  bring  and  hold  trade  for 

"Skipper”  Sardines  will  do  this. 

We  guarantee  the  quality. 

We  guarantee  the  sale. 

We  guarantee  your  profit. 


ANGUS  WATSON  &  CO.,  Canned  Fish  Specialists 

1011  CHESTNUT  ST.,  PHILADELPHIA,  PA. 

Branch  of  ANGUS  WATSON  &  CO.,  Ncwcastle»upon°Tyne,  England 


basket;  flats,  75  cents  to  $1  per  bas¬ 
ket,  demand  good. 

Green  Fruit. 

Bananas,  firsts,  $1.50  to  ,$1.75  per 
bunch;  8-hands,  $1  to  $1.25  per 
bunch ;  7-hands,  65  to  90  cents  per 
bunch ;  6-hands,  40  to  60  cents  per 
bunch ;  red,  50  to  $2  per  bunch,  de¬ 
mand  slow;  pineapples,  $1.75  to  $4 
per  crate,  scarce  and  demand  fair  to 
good;  California  oranges,  $4.50  to 
$5.50  per  box,  demand  fair  to  good  ; 
emons,  $2.50  to  $3.50  per  box. 

Nutt. 

Peanuts,  green,  choice,  4R2  cents 
oer  pound;  fancy,  6l/2  cents  per 
; pound ;  jumbo,  7)4  cents  per  pound  ; 
roasted,  choice,  $1.15  per  bushel; 
ancy,  $1.50  per  bushel;  jumbo, 
$1.70  per  bushel,  demand  fair; 
almonds,  17  to  18  cents  per  pound; 
Brazils,  gl/2  cents  per  pound;  fil¬ 
berts,  10  cents  per  pound;  pecans, 

10  cents  per  pound;  walnuts,  i\l/2 
to  12  cents  per  pound;  mixed  nuts, 

1 1  cents  per  pound,  demand 
poor. 


INDIVIDUAL  MARKET  REPORTS. 


Baltimore  Canned  Gooda. 

A  few  of  the  packers  are  working 
on  tomatoes  in  a  small  way.  Price 
or  the  raw  stock  is  high  and  as  the 
proportion  of  standards  obtainable 


out  of  these  early  arrivals  is  light, 
the  cost  is  really  high  to  the  pack¬ 
ers. 

The  market  on  future  tomatoes 
remains  practically  unchanged. 
Reports  coming  in  from  the  coun¬ 
try  packers  seem  to  agree  that  the 
season  will  be  a  little  later  this  sea¬ 
son  than  usual,  and  while  the  out¬ 
look  has  possibly  been  improved 
somewhat  by  recent  rains,  it  seems 
to  be  the  general  opinion  that  the 
damage  cannot  be  altogether  made 
up.  There  are  not  many  sellers  of 
future  tomatoes  in  the  market. 

Some  peaches  are  being  packed 
each  day  from  the  early  varieties, 
mostly  whites  and  a  few  yellows. 
It  does  not  look  as  though  there 
will  be  any  heavy  packing  until  the 
middle  of  August. 

Thos.  G.  Cranwell  &  Co. 
Baltimore,  Md. 

Spices. 

The  market  is  exceedingly  active. 
The  demand  has  been  large  during 
the  last  week.  Shipments  have 
been  exceedingly  light  during  the 
last  half  of  July.  We  look  for  some 
sharp  advances  throughout  the  list. 

Pepper  is  firmer  and  higher.  Ar¬ 
rivals  next  thirty  days  will  be  light, 
and  in  view  of  the  small  spot  stocks 
higher  prices  may  be  expected. 

Cloves  in  fair  demand  and  held 
steady  on  account  of  little  stock. 

Pimento  (Allspice)  steady,  but 
practically  unchanged.  Demand  for 
this  spice  is  large  at  present. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


18 


Cayenne  s. — Little  has  been 
offered  recently.  Supplies  are  limi¬ 
ted  and  any  great  demand  should 
have  a  tendency  to  advance  prices. 

Mace  steady,  but  unchanged. 
Good  price  stock  is  exceedingly 
scarce. 

Nutmegs. — There  has  been  some 
large  trading  during  the  week. 
Dealers  and  speculators  are  taking- 
advantage  of  the  low  prices,  which 
are  really  under  import  cost. 

Cassias. — All  grades  of  China  are 
exceedingly  scarce  and  prices  are 
firmly  held. 

Gingers  are  in  very  fair  demand 
and  prices  are  much  firmer.  This 
really  applies  to  all  grades  of  root. 

Seeds. — Celery  is  exceedingly 
firm  and  is  really  up  cent.  Mus¬ 
tard  and  Caraway  firm,  but  un¬ 
changed.  Sunflower  is  very  steady 
and  is  held  at  3  1/a  to  324  cents. 
Coriander  is  very  firm  and  advanc¬ 
ing. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


MARKET  NOTES. 

New  Jersey  watermelons  are 
coming  along  now  and  show  good 
quality.  The  demand  is  good  and 
the  price  ranges  from  15  to  30  cents. 
Southern  melons  are  still  coming 
forward  and  have  been  glutted. 

California  plums  range  from 
$1.30  to  $1.60  per  box  and  are  in 
fair  demand  only. 

Most  of  the  cantaloupes  on  the 
market  are  from  Maryland  and 
Delaware  and  range  from  25  to  65 
cents.  The  quality  is  fair  and  the 
demand  excellent. 

Tomatoes  are  still  coming  largely 
and  rule  low  in  price.  Canners  are 
buying  at  10  cents  and  the  jobbing 
market  does  not  range  above  30 
cents  for  the  best.  The  crop  bids 
fair  to  be  extremely  large. 

Corn  is  draggy  and  averages  $1 
per  100  for  the  best.  Pennsylvania 
and  New  Jersey  are  both  shipping 
now  and  the  demand  is  good. 

This  week  practically  winds  up 
the  largest  Georgia  peach  crop  ever 
known,  so  far  as  the  Northern  mar¬ 
ket  is  concerned.  Figures  are  not 
available  just  at  present,  but  it  is 
estimated  that  Georgia  shipped  this 
year  fully  6,000  cars  of  peaches  in 
addition  to  the  large  amount  which 
was  left  on  the  trees  unpicked. 
Never  in  the  history  of  the  business 
has  the  New  York  market  handled 
as  many  cars  of  Georgia  peaches  in 
one  season  as  it  has  this  peach  year 
just  ended. 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Some  One  Else  Who  Buys  Bags. 

Elmira,  N.  Y.,  Aug.  3,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — I  wrote  June  nth 
asking  for  address  of  firms  who 
bought  empty  bags.  You  gave  me 
the  name  of  Perlman  •&  Clark,  129 
Vine  street.  I  wrote  them,  but 
have  not  received  reply.  Can  you 
give  me  name  of  others  who  bin 
bags  ?  And  oblige, 

Yours  truly, 

Subscriber. 

Try  Jankowitz  &  Gershman,  312 
South  Third  street,  Philadelphia. 

*  *  * 

Tea  and  Coffee  Journals. 

Johnstown,  Pa.,  July  29,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Please  give  me  names 
of  trade  magazines  devoted  to  the 
tea  and  coffee  business,  also  ad¬ 
dresses. 

Thanking  you  in  advance,  I  am, 
Yours  truly, 

John  Widmann. 

“Tea  and  Coffee  Trade  Journal,” 
New  York,  N.  Y. 

*  *  * 

To  Buy  Cash  Signs,  Etc. 

Patton,  Pa.,  July  31,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  kindly  ad¬ 
vise  me  by  return  mail  where  I 
can  buy  cash  signs  for  a  cash 
store  to  hang  up  inside. 

Will  you  also  kindly  advise  me 
where  I  can  get  olives  stuffed  with 
nuts  and  anchovies.  Please  reply 
to  this  quick. 

Yours  truly, 

F.  B.  Morey. 

For  cash  sign  cards,  write  Gro¬ 
cers’  Printing  Co.,  108  North  Front 
street,  Philadelphia. 

For  olives  stuffed  with  nuts  and 
anchovies,  write  Carle  Wilde,  357 
North  Second  street,  Philadelphia. 

'fc  H' 

Small  Coffee  Roasters. 

Manheim,  Pa.,  July  29,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Please  give  me  the 
names  of  a  few  good  parties  who 
handle  small  coffee  roasters.  I  am 
also  in  the  market  for  a  one-half 
horse  power  motor  and  attachments 


to  connect  to  my  coffee  mill.  I 
would  like  to  run  it  by  electricity, 
as  our  electric  light  plant  here  in 
Manheim  runs  day  and  night. 
Thanking  you  in  advance  for  the 
favor,  I  am, 

Yours  truly, 

Paul  Keller. 

Huntley  Mfg.  Co.,  Silver  Creek, 
Mich.,  and  Lambert  Mfg.  Co., 
Marshall,  Mich.,  are  makers  of  cof¬ 
fee  roasters  and  can  probably  fur¬ 
nish  small  motor.  Or  this  corre¬ 
spondent  can  get  a  motor  from  any 
electrical  concern. 

*  *  * 

To  Get  Trading  Stamps  Printed. 

Charleston,  S.  C.,  Aug.  1,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  please  let 
me  know,  through  your  valuable 
paper,  where  I  can  have  trading 
stamps  printed  and  books,  etc.,  for 
same. 

Yours  truly, 

P.  B.  Albenesius. 

Address  the  Bangor  Trading 
Stamp  Co.,  Bangor,  Me. 

*  *  * 

Alcoholic  Root  Beer  Extract. 

Parryville,  Pa.,  Aug.  3,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — I  want  to  put  up, 
under  my  own  name,  a  root  beer 
extract  that  contains  10  per  cent, 
alcohol.  How  must  I  make  label 
and  where  do  I  send  to  for  the 
guarantee  and  number? 

Yours  truly, 

J- 

The  writer  questions  very  much 
whether  this  correspondent  will  be 
permitted  to  dispense  an  extract 
containing  such  a  large  percentage 
of  alcohol.  This  depends  on  the 
strength,  of  course,  but  10  per  cent, 
of  alcohol  might  make  the  beer  an 
alcoholic  drink. 

The  food  law,  however,  has  no 
concern  with  local  regulations  re¬ 
garding  the  sale  of  alcoholic  drink. 
If  the  extract  is  not  to  be  shipped 
out  of  the  State,  the  Federal,  or 
National  food  law  has  no  jurisdic¬ 
tion,  and  it  is  not  necessary  to  file 
any  guarantee  at  Washington  and 
get  a  serial  number.  Under  those 
circumstances,  the  State  law  would 
be  the  only  statute  that  applies. 
There  is  no  law  in  Pennsylvania 
regulating  the  sale  of  drinks  of  this 
sort  from  a  pure  food  standpoint. 


Don’t  You  Think  So? 

Don’t  you  think  it  will  pay  you  to 
send  a  postal  to  H.  P.  D.  Kingsbury, 
Redlands,  Cal.,  for  samples  of  his  jams, 
preserves  and  marmalades  when  that 
is  all  it  costs  you?  These  goods  are 
pure,  high  in  quality  an<^  pay  a  nice 
profit. 


Retail  Grocers’  Picnic  Great 
Success. 


Marred  Somewhat  by  Rainstorm  But 
Crowds  Swarmed  at  Belmont  in 
Spite  of  It.  Free  Distribution  of 
Food  Feature  of  Day. 

The  picnic  of  the  retail  grocers  of 
Philadelphia  at  Belmont  on 
Wednesday  last,  led  by  the  Retail 
Grocers’  Association,  was  one  of  the 
social  events  of  the  summer.  It 
would  have  been  greater  had  a  rain 
storm  not  come  up  late  in  the  after¬ 
noon.  This  interfered  both  with 
the  sports  and  the  evening  attend¬ 
ance.  As  it  was,  however,  the  Bel¬ 
mont  section  of  the  park  swarmed 
with  many  thousands  of  people. 
Practically  all  the  local  stores  closed 
at  noon. 

One  of  the  events  of  the  day  was 
the  free  distribution  of  picnic  din¬ 
ners  by  Freihofer  &  Co.  and  Louis 
Burk.  The  crowds  swarmed  into] 
the  tents  erected  for  this  purpose 
and  the  quantity  of  provender  dis¬ 
pensed  must  have  been  enormous. 
Fleischman  &  Co.,  the  yeast  people, 
dispensed  cigars  with  a  royal  hand. 

From  now  on  the  association  will 
probably  give  a  picnic  every  sum¬ 
mer. 


Pennsylvania  peaches  are  now 
coming  forward  and  the  quality  is 
very  poor.  The  price  for  anything 
good  averages  40  cents.  Delaware 
peaches  range  from  30  to  75  cents 
and  are  in  excellent  demand. 

New  crop  apples  range  from  25 
to  75  cents  per  basket  and  are  sell¬ 
ing  well. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 


fortuity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 

4,0  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


Registered, 
U.  S.  Pat.  Off. 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con- 
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Tfcj*  Department  ia  devoted  to  the  criticism 
yf  advertising  matter  sent  in,  to  the  devising 
ai  new  advertising  ideas  (or  special  occasions, 
opon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
ihould  be  addressed  to  the  Editor  of  Science 
if  Advertising.  They  will  be  filed  in  their 
irder  and  taken  up  according  to  strict  rotation. 


Hagerstown,  Md.,  July  13,  1908. 
Editor  “Science  of  Advertising.’’ 

Dear  Sir: — Herewith  inclosed 
you  will  find  a  dodger  which  I 
got  out  during  the  past  week.  I 
have  never  done  much  advertising 
and  would  like  to  have  your  criti¬ 
cism  on  my  effort. 

Yours  truly, 

A.  M.  Horst. 

The  circular  inclosed  measured 
5x9  inches  and  was  as  follows : — 


We  also  want  to  call  your  at¬ 
tention  to  our  fine  line  of  teas.  Our 
Gunpowders  and  Ceylons  cannot  be 
excelled  anywhere. 

I  believe  I  make  no  mistake  when 
I  say  that  this  matter  could  be  run 
a  thousand  times  and  never  stir  up  a 
single  inquiry.  There  is  nothing  in 
it  to  stir  up  any.  So  far  as  the  gen¬ 
eral  public  knows,  or  is  told  in  this 
advertisement,  every  grocer  sells 
Gunpowder  and  Ceylon  tea,  and  the 
tame  and  simple  statement  that  they 
“cannot  be  excelled  anywhere”  has 
no  force.  It  is  spreading  the  point 
over  too  thinly  to  show.  My  advice 
is  to  always  pick  out  a  specific  grade 
or  two  so  as  to  take  the  store  out  of 
the  general  run  of  stores.  For  in¬ 
stance,  something  like  this  : — 

We  have  a  special  grade  of  Cey¬ 
lon  tea  that  we  call  “Sunlight.” 

It  has  all  the  free-bodied  mellow¬ 
ness  that  Ceylons  are  famous  for, 
and  a  little  more — a  breath  of  roses. 


TAKE  NOTICE 


Of  Our  Special  Offers  of 
Seasonable  Groceries: 


Strictly  Fancy  Oalfomia  Seeded  Raisins,  per  package,  .10 
Strictly  Fancy  California  Peaches,  per  lbl,  -  -  .12 

A  good  Santa  Clara  Valley  Prune,  per  lb.,  -  X)7 

Large,  Faney  Santa  Clara  Valley  Prunes,  per  lb.,  -  .10 

These  fruits  are  the  best  you  cap  buy. 

CEREALS. 


The  newest  Cereal  out,  Indian  Corn  Flakes,  16c  package  at  9c; 
b  ••  r*»»  3  for  25o. 

Quaker  Wheat  Berries,  originally  sold  for  10c  a  package,  at  7c 
>  '■  per  package. 

Bgg-O-See  and  Egg-O-See  Corn  Flakes,  3  for  25c. 

Try  Our  “  B  Blend  ”  Coif ees. 

Discriminating  customers  say  that  it  is  equal  to  many  20c 
and  25c  Coffees.  Our  price,  16c  per  lb.  We  also  sell  the  Ger¬ 
man  American  brands  at  25c  and  30c. 

We,  also,  want  to  call  your  attention  to  our  tine  line  of 
Teas.  Our  Gunpowders  and  Ceylons  cannot  t  be  excelled  any¬ 
where.  We  sell 

Swift’s  “  Premium  Brand”  Hams 
and  Dried  Beef. 

They  are  the  best  Meats  we  know  of.  If  we  knew  of  a  better 
brand  we  would  sell  it. 

t  The  above  prices  are  not  made  because  we  are  over-loaded 
with  old  stock,  but  the  goods  are  all  fresh  and  new,  bought 
during  the  last  week  for  a  low  spot-cash  price.  We  guarantee 
the  quality  of  every  package  to  be  perfect. 

CLEANLINESS 

Is  our  motto.  Come  into  our  store  and  Bee.  Yours  for  every¬ 
thing  in  the  grocery  line, 


QLOPf  P». 


A  M.  HORST. 

Cor.  Locust  and  North  Sts. 


This  circular  seems  to  me  to  be 
susceptible  of  some  improvement, 
and  with  this  as  a  text  1  want  to 
say  a  few  things  about  generalizing 
in  an  advertisement;  it  destroys  the 
value  of  more  advertising  matter 
than  anything  else  in  the  world.  A 
j  sample  of  generalization  is  the  fol¬ 
lowing  extract  from  Mr.  Horst’s 
’circular : — 


This  tea  is  incomparably  delicious 

served  hot,  but  iced - !  60  cents 

the  pound. 

“Swift’s  Premium  Brand  Hams 
and  Dried  Beef  are  the  best  meats 
we  know  of.  If  we  knew  of  a  better 
brand  we  would  sell  it,”  is  a  little 
less  general,  but  still  too  much  so, 
in  my  judgment.  Isn’t  the  follow¬ 
ing  calculated  to  get  better  results  ? 


Ham  Well  Called  ‘‘Premium.” 

After  a  careful  test  of  all  leading 
hams  sold,  we  unhesitatingly  picked 
out  Swift’s  Premium  Hams  as  our 
leader.  No  other  ham  is  so  sweet 
and  tender — all  the  time — as  Swift’s. 

A  thick  slice  of  “Premium”  ham 
■  broiled  with  some  fresh  eggs  is  a 
dish  to  bring  dead  appetites  to  life. 

It  is  a  fact  that  even  when  you 
talk  of  only  two  things  at  once  you 
are  weakening  your  talk.  When 
you  talk  about  a  whole  department 
at  once,  manifestly  you  can  do  very 
little  in  the  way  of  getting  direct 
business.  It  is  when  you  talk  about 
one  thing  that  you  can  get  strong, 
persuasive  and  emphatic. 

*  *  * 

The  balance  of  this  circular  is 
very  fair,  except  that  I  note  a  want 
of  definiteness  throughout.  In  ad¬ 
dition  to  advertising  “B  Blend” 
cofifee  I  should  say  whether  it  was 
a  heavy  or  a  light  drinker,  so  that 
the  reader  could  intelligently  decide 
whether  it  was  her  kind  of  coffee. 


Freight  on  Florida  Fruits  Ordered 
Reduced. 

In  an  opinion  rendered  by  Com¬ 
missioner  Prouty,  the  Interstate 
Commerce  Commission  on  Tuesday 
last  found  the  all-rail  rate  on  oran¬ 
ges  and  pineaples  from  points  in 
Florida  to  the  Florida  base  points 
are  not  unreasonable,  but  the  car¬ 
load  lates  on  such  articles  from  the 
base  points  to  the  Northeastern 
cities  are  unreasonable.  Certain 
maxima  rates  were  established 
and  ordered  to  be  put  in  force  by 
September  15th  next.  The  rail  and 
water  rates  on  these  commodities 
between  such  points  were  not  found 
unreasonable  and  the  Commission 


decided  to  establish  carload  rates  by 
rail  and  water.  The  Commission 
held  that  the  rates  on  oranges  from 
the  Florida  base  points  to  territory 
north  of  the  Ohio  River  ought  not 
to  be  higher  on  the  average  than 
from  California  to  said  destination 
points ;  but  said  that  the  establish¬ 
ment  of  a  blanket  rate  to  that  terri 
tory  is  not  justified.  The  present 
rail-and-water  rates  on  vegetables 
from  Florida  base  points  to  the 
Northeastern  cities  were  found  to 
be  excessive,  and  lower  maxima 
rates  were  established  and  ordered 
to  be  put  in  force.  Whether  lower 
carload  rates  should  be  established 
upon  vegetables  to  Eastern  markets 
was  left  unsettled.  The  present 
any-quantity  all-rail  rates  upon 
vegetables  are  reasonable,  excepting 
to  Boston,  and  the  vegetable  rates 
from  Florida  to  points  north  of  the 
Ohio  River  were  found  reasonable. 
The  Commission  decided  that  the 
minimum  carload  weight  estab¬ 
lished  for  the  transportation  of 
strawberries  from  Starke  and  Law- 
tey,  Fla.,  to  New  York  City,  and  to 
other  points  at  present  taking  the 
New  York  rate,  should  be  reduced 
from  200  crates  per  car  to  175 
crates  per  car,  and  the  rate  should 
not  exceed  $1.80  per  crate,  includ¬ 
ing  refrigeration.  The  refrigera¬ 
tion  charges  on  fruits  and  vege¬ 
tables  from  Florida  to  Northern 
markets  were  not  found  to  be  ex¬ 
cessive.  This  decision  was  rendered 
in  the  case  of  the  Florida  Fruit  and 
Vegetable  Shippers’  Protective  As¬ 
sociation  against  the  Atlantic  Coast 
Line. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XLIX.— The  Business  Man's  Temper. 

No  man  can  fight  a  good  battle  if 
he  loses  his  temper. 

The  young  man  who  expects  to 
some  day  manage  a  business,  either 
for  himself  or  others,  should  re¬ 
member  that  in  the  business  world 
it  is  a  constant  battle,  a  battle  of  the 
brains,  and  no  man  who  easily  loses 
his  temper  will  he  competent  to 
make  the  success  that  would  be  his 
if  his  temper  was  under  control. 

It  seems  a  pity  that  the  average 
man  has  so  little  control  over  his 
temper,  hut  about  nine  out  of  every 
ten  allow  their  tempers  to  rule  ab¬ 
solutely,  once  they  are  aroused,  and 
at  such  times  they  arc  in  the  same 
condition  as  though  they  turned 


themselves  over  to  another  man  to 
be  ruled.  Their  own  judgment  has 
gone. 

Here  is  probably  one  of  the  first 
and  longest  steps  towards  good 
management,  and  one  which  will 
attract  attention  quickly.  Get  con¬ 
trol  of  your  temper.  Do  not  try  to 
keep  from  having  a  temper.  Tem¬ 
per  is  as  necessary  to  the  man  as  to 
the  razor.  Always  control  the  tem¬ 
per,  however,  instead  of  allowing  the 
temper  to  not  only  run  riot  with  it¬ 
self,  but  also  drag  you  into  trouble. 
When  the  temper  controls  judgment 
ceases  to  he  a  factor  in  your  busi¬ 
ness  and  business  without  judg¬ 
ment  is  like  a  ship  without  a  rudder. 

F.  A.  P. 
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The  Fellow  that  Breaks  Promises. 

I’m  a  pretty  easy  fellow  to  get 
along  with.  Give  me  a  square  deal 
and  I’ll  jog  peaceably  along  .with 
anybody. 

But  there’s  one  fellow  that  gets 
on  my  nerves,  and  it’s  the  fellow 
that  don’t  keep  promises. 

I  haven’t  got  a  little  bit  of  use  for 
him,  and  after  I  once  find  him  out 
I  fight  as  shy  of  him  as  if  he  was 
a  pole  cat. 

I  saw  one  of  these  fellows  get  it 
in  the  neck  the  other  day,  and  while 
I  don’t  wish  anybody  bad  luck  I  was 
almost  glad  of  it. 

It  was  so  absolutely  his  own  fault. 

The  man  I  mean  is  a  retail  gro¬ 
cer.  I’ve  sold  him  goods,  in  a  small 
way,  for  about  three  years.  He’s 
all  right  in  a  good  many  ways,  but 
he  zvill  promise  and  forget  all  about 
it.  I  haven’t  any  doubt  at  all  that 
he’s  broken  his  word  to  me  a  hun¬ 
dred  times.  Not  about  important 
tilings,  you  know ;  but  that  made  no 
difference.  He  made  the  promise 
and  he  ought  to  have  kept  it. 

This  grocer  has  always  been  a  bit 
shiftless.  There  really  wasn’t  any 
reason  why  he  shouldn’t  have  plenty 
of  money.  He  did  a  good  business, 
or  could  have  done  it  if  he’d  tended 
to  it,  but  he  was  lazy  and  had  no 
method  about  anything.  He  let 
things  go.  If  they  tended  to  them¬ 
selves,  all  right.  If  they  didn’t — 


“oh,  well,  let  it  go.  I’ll  tend  to  it 
sometime.” 

After  a  while  the  jobbers  got  so 
they  watched  this  fellow  night  and 
day.  They  felt  they  couldn’t  de¬ 
pend  on  him. 

He  owed  one  jdbber  about  $300 
and  it  was  about  fifteen  days  over¬ 
due.  He  was  always  slow  about 
paying  his  bills.  Usually  the  only 
reason  was  that  he  was  so  pesky 
sloppy  about  collecting  his  own. 
He  made  the  jobber  several  prom¬ 
ises  to  pay  up,  all  of  which  he  broke. 
Breaking  ’em  didn’t  mean  anything 
for  him.  He  broke  all  his  promises. 
But  by-and-by  the  jobber  got  a  lit¬ 
tle  peppery  about  it  and  wrote  him 
a  sharp  note.  The  bill  must  be  paid 
by  a  certain  time.  The  grocer 
managed  to  stir  up  energy  enough 
to  write  back  that  it  would  be. 

When  the  time  came,  nothing 
doing.  That  didn’t  necessarily 
mean  that  he  couldn’t  have  paid  it 
then ;  I  don’t  know  whether  he 
could  or  not.  It  simply  meant  the 
same  shiftless  carelessness  that 
made  him  forget  all  about  his 
agreements  the  minute  he’d  made 
’em. 

But  this  time  it  was  biff!  The 
jobber  jumped  a  lawsuit  on  him  be¬ 
fore  he  had  time  to  think  of  his 
name.  Four  other  hungry  credit¬ 
ors  got  wind  of  it  and  did  the  same, 
and  the  first  minute  Mr.  Forget-All- 
About-His-Promises  knew  he  was 
closed  up. 

He  went  down  to  see  the  jobber 
with  a  great  whine. 

“Didn’t  you  agree  positively  to 
settle  on  the  10th?”  demanded  the 
jobber. 


“I  don’t  think  I  did,”  said  the 
grocer. 

The  jobber  showed  him  his  letter. 

“But  I  couldn’t  do  it  that  day,” 
he  said  then. 

“ Then  why  didn't  you  come  and 
tell  me  so?”  demanded  the  jobber, 
“instead  of  simply  lying  down  and 
saying  nothing !” 

That’s  where  he  hit  the  mark. 
We’ve  all  made  a  promise  and  found 
afterward  we  couldn’t  keep  it.  And 
if  we’ve  gone  to  the  man  we  made  it 
to  and  said,  “see  here,  old  man,  I 
promised  to  do  so-and-so  to-day. 
I’ve  tried  my  best  to  do  it,  but  I  find 
I  can’t,”  why  we’ve  almost  always 
found  him  decent  and  willing  to 
give  us  another  chance. 

I  tell  you,  more  men  have  gotten 
up  against  it  simply  by  “lying  down 
and  saying  nothing”  than  by  break¬ 
ing  the  promise  itself. 

Not  long  ago  a  fellow  told  me 
he’d  do  a  certain  thing  on  a  certain 
day.  It  was  to  meet  me  and  talk 
over  a  business  matter.  I  was  there 
at  the  time  and  waited  half  an  hour, 
but  he  never  showed  up. 

A  couple  of  days  later  I  saw  him : 

“Look  here,”  I  said,  “where 
were  you  on  Wednesday?” 

“Oh,”  he  said  nonchalantly,  “I 
had  something  else  to  do  and  I 
didn’t  suppose  it  was  very  important 
I  should  meet  you  then.” 

“But,  good  Heavens,  man,  didn’t 
you  promise  to?”  I  asked. 

“Sure,”  he  said,  “and  if  I’d 
thought  it  was  important  I’d  have 
done  it.” 

That’s  the  attitude  of  a  lot  of 
these  forgetful  promisers.  They 
make  the  promise  and  if  they  think 


of  it,  or  have  nothing  else  to  do 
or  feel  like  it,  they’ll  keep  it.  Other 
wise,  oh,  well,  I  guess  it  won’t  mala 
any  difference,  I  guess  I’ll - 

I’m  not  perfect — not  more  Jthai 
99  per  cent,  perfect,  in  fact — but  b\ 
gravy,  if  I  make  a  man  a  promise 
in  business  or  out,  I’ll  keep  it  if  ' 
have  to  go  through  the  streets  will 
no  pants  on.  I  believe  my  friend, 
know  that,  and  I  sort  of  feel  as  h 
I  had  a  right  to  that  reputation. 

But  breaking  promises,  even  little 
ones,  brings  its  own  punishment  al 
right.  Break  one  promise  and  the 
man  you  made  it  to  will  be  miffed 
maybe,  but  he  won’t  be  apt  to  holt 
it  against  you.  Break  two  anc 
you’re  down  and  out  with  him  foi 
all  time  to  come.  He’ll  never  pul 
any  confidence  in  your  word  again. 

By  George,  before  I’d  have  a 
reputation  like  that  I’d  never  agree 
to  do  anything  for  anybody. 

The  Stroller. 


Sweet  potatoes  hold  up.  New 
Jerseys  bring  $1.50  per  basket,  and 
the  quality  is  good.  Southern  aver¬ 
age  $4.50  per  barrel.  The  demand 

is  good. 


What  About  Cafd  ties  Gourmets 
Coffee  ? 

Have  you  tried  Cafe  des  Gourmets 
Coffee  yet?  No!  Then  you  have 
missed  one  of  the  most  satisfying  blends 
ever  offered  you.  It  is  the  one  coffee 
that  will  suit  more  people  than  any 
other  blend,  that  is  because  of  the  char¬ 
acter  of  the  various  coffees  that  are 
used.  It  took  us  many  years  to  per¬ 
fect  this  blend,  but  we  offer  it  to  you 
now  with  the  knowledge  that  it  can¬ 
not  be  excelled  for  the  price,  and  it  is 
doubtful  whether  it  can  be  equalled.  It 
is  put  up  in  one-pound  air-tight  cans 
by  Samuel  Wilde's  Sons  Co.,  of  New 
York  City. 


See  This !  Read  It !  Believe  It ! 

and  you  will  make  no  mistake  in  buying  one  of  those  modern 
money  makers,  Johnson’s  Eversharp  Slicing  Machine. 


FINE  GROCERIES 
SPECIALTIES 
Fresh  Eggs ,  Butter 
and  Fancy  Fruits 


£be  jfaivwcatbcr  Store 

Fifth  Avenue  and  Fulton  Street 
TROY,  N.  Y. 


HOME-  MADE 
BAKERY . . . 


Candy  ’Department 


July  II,  1908. 

A.  W.  Johnson,  New  Brunswick,  N.  J. 

Dear  Sir: — I  have  had  on  trial  your  Eversharp  Dried  Beef 
Slicing  Machine  and  find,  after  a  good  trial,  that  it  fills  the  bill  in 
every  respect  and  would  say  to  anyone  who  intends  buying  a  Slicing 
Machine  that  they  would  make  no  mistake  in  buying  one  of  yours. 

Yours  very  truly, 

THE  FAIRWEATHER  STORE 

H.  A.  Owens,  Manager. 


Johnson’s  Eversharp  keeps  sharp  after  six  weeks’  use, 
or  2  years’  use  it  keeps  its  razor  edge.  Can  this  be  truly  said  of 
any  other  machine  ? 


Three  Short  Months  Ago 

A.  RETAIL  GROCER  SAID : — 

“Your  machine  is  all  right ;  I  like  it  very  much,  still  I  can’t  afford 
to  buy  it  just  now.  Business  has  fallen  off,  collections  are  so  awful  slow. 

So  much  capital  tied  up  in  my  ledger  and  so  little  available  to  pay  bills  ; 
as  soon  as  my  customers  get  to  work  again  I  mean  to  have  one.” 

This  man  wanted  a  machine,  he  needed  it,  he  had  use  for 
it,  he  bought  it. 

TO-DAY  THIS  SAME  MAN  SAYS:— 

‘‘I  am  really  glad  your  selling  agent  persuaded  me  to  buy  an 
Eversharp  Slicer.  My  business  began  to  pick  up  from  the  very  start. 
Such  beautiful  slices  of  dried  beef  were  never  seen  in  this  town  before. 
People  came  from  every  part  of  the  town  to  buy  dried  beef,  passing 
three  or  four  other  stores  to  buy  sliced  beef  at  ours.  Our  trade  in  beef  is 
now  60  or  70  pounds  a  week,  and  we  get  ca;-h  for  it,  too.  Your  machine 
has  influenced  a  whole  lot  of  new  trade.  My  greatest  trouble  is  to  get 
enough  good  quality  beef  to  slice  up.  I  am  paying  for  the  machine  a 
little  every  month  ;  it’s  nearly  half  paid  for  already  and  I  really  believe 
before  the  Summer  is  over,  we  will  be  using  100  lbs.  of  beef  a  week,  and 
the  machine  will  have  earned  its  cost  six  times  over.” 

Now,  here  is  the  simplest  remedy  for  hard  times  :  Get  an 
Eversharp  Slicer,  buy  the  best  quality  dried  beef  and  see  your 
cash  trade  grow.  Your  wholesale  grocer  will  be  pleased  to  have 
you  order  through  him,  or  you  can  address  the  manufacturer. 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Association  of  State  and  National 

Dairy  and  Pood  Departments. 

The  Association  of  State  and  Na- 
ional  Dairy  and  Food  Departments 
leld  its  annual  convention  at  Mack- 
nack  Island,  Mich.,  on  Tuesday, 
Wednesday,  Thursday  and  Friday 
if  the  week  just  over.  The  pro¬ 
gramme  was  as  follows  : — 

Tuesday,  August  4th,  10  A.  M. 
Address'  of  welcome,  R.  O.  Eaton, 
Deputy  Dairy  Commissioner,  Hart¬ 
ford,  Conn.  President’s  address, 

E.  F.  Ladd,  Food  Commissioner 
and  State  Chemist,  Fargo,  N.  D. 
Report  of  the  secretary.  Report 
of  the  treasurer.  Report  of  com¬ 
mittees.  Executive  session.  2 
P.  M.— “The  Present  Legal  Status 
of  Oleomargarine  in  Wisconsin  as 
Determined  by  the  Supreme 
Court,”  J.  Q.  Emery,  Dairy  and 
Food  Commissioner,  Madison, 
Wis.  “Enforcement  of  Food  and 
Drug  Laws,”  R.  W.  Dunlap,  Dairy 
and  Food  Commissioner,  Colum¬ 
bus,  Ohio.  “Virginia’s  New  Food 
Law,”  E.  W.  Magruder,  Chief 
Chemist  Department  of  Agricul¬ 
ture,  Richmond.  Va.  “Federal  and 
State  Control  of  What  We  Eat  and 
Drink,”  A.  H.  Wheaton,  Food  and 
Dairy  Commissioner,  Brookings, 

S.  D.  “City  Milk  Inspection,” 

E.  H.  Webster,  Chief  of  Dairy  Di¬ 
vision  United  States  Bureau,  of 
Animal  Industry,  Washington,  D. 

C.  "City  Milk  Inspection,”  W.  L. 
Dubois,  Chief  of  United  States 
Food  and  Drug  Laboratory,  Buf¬ 
falo,  N.  Y.  “Theory  versus  Prac¬ 
tice  in  Milk  Production,”  P.  M. 
Harwood,  General  Agent  State 
Dairy  Bureau,  Boston,  Mass. 
“Dairying  in  Washington,”  L.  W. 
Hanson,  Deputy  Dairy  Instructor, 
Seattle,  Wash.  1  “Publicity  in  Food 
and  Dairy  Law  Enforcements  ver¬ 
sus  Prosecution,”  L.  Davies,  Dairy 
and  Food  Commissioner,  Daven¬ 
port,  Wash.  “Drawn  versus  Un¬ 
drawn  Poultry,”  E.  W.  Burke, 
Dairy,  Food  and  Oil  Commissioner, 
Evanston,  Wyo.  “Benzoate  of 
Soda,”  Henry  G.  Knight,  State 
Chemist,  Laramie,  Wyo.  “Opened 
Packages  in  Their  Relation  to  In¬ 
spection  Laws,”  Dr.  Charles  G. 
Wood,  Directon  Maine  Agricul¬ 
tural  Experiment  Station,  Orono, 
Me.  “Importance  of  State  and 
'  Municipal  Inspection  of  Food 
Products,”  Dr.  A.  M.  Farrington, 
Assistant  Chemist  United  States 
Bureau  of  Animal  Industry,  Wash¬ 
ington,  D.  C.  “Correct  Naming  of 
Cheese,”  Dr.  G.  E.  Patrick,  Chief, 
Dairy  Laboratory  United  States 
Bureau  of  Chemistry,  Washington, 
DC. 

Wednesday,  August  5th,  10  A.  M. 

— Executive  session,  2  P.  M. — “En¬ 
forcement  of  the  New  Illinois  Food 
Law,”  Dr.  T.  J.  Bryan,  State  Ana¬ 
lyst,  Chicago,  Ill.  “Relation  of  the 
State  to  the  National  Law,”  A.  H. 
Jones,  State  Food  Commissioner, 

I  Chicago,.  Ill.  “Inspection  Under 
the  National  Foods  and  Drugs 
;  Act,”  W.  G.  Campbell,  Chief  Food 
j  and  Drug  Inspector,  United  States 
I  Bureau  of  Chemistry,  Washington, 

;  D.  C.  “Nitrous  Acid  as  an  Anti- 
!  septic,”  James  H.  Shepard,  Food 
Chemist,  Brookings,  S.  D.  “Glu- 
^  cuse  Vinegar,”  Dr.  P.  F.  Trow- 
|  bridge,  State)  Analyst,  Columbia, 


Mo.  “Uses  of  Calor  in  Imitation 
Cider  Vinegar,”  Dr.  S-  J-  Crumbine, 
Secretary  State  Board  of  Health 
and  Chief  Food  and  Drug  Inspec¬ 
tor,  Topeka,  Kan.  “Vinegar 
Standards,”  E.  H.  S.  Bailey,  Food 
Chemist  Kansas  University  and 
State  Board  of  Health,  Lawrence, 
Kan.  “Inspection  of  Natural  Prod¬ 
ucts,”  R.  E.  Doolittle,  Chief,  United 
States  Food  and  Drug  Laboratory, 
New  York  City.  "The  Deteriora¬ 
tion  of  Some  Standard  Pharmaceu¬ 
ticals,”  H.  E.  Barnard,  Food  and 
Drug  'Commissioner  and  Chemist, 
Indianapolis,  Ind.  "Plant  Products 
Under  the  Foods  and  Drugs  Act,” 
Dr.  H.  H.  Rusby,  Expert  in  Plant 
Products  of  United  States  Bureau 
of  Chemistry,  Washington,  D.  C. 
“Water  and/  Starch  in’  Manufac¬ 
tured  Meat  Products,”  Floyd  W. 
Robinson,  State  Analyist,  Lansing, 
Mich.  “Methods  of  Analyses  for 
Distilled  Spirits,”  L.  M.  Tolman, 
Chief  United  States  Food  and  Drug 
Laboratory,  Washington,  D.  C. 
“Drug  Products,”  Dr.  Lyman  F. 
Kebler,  Chief,  Division  of  Drugs 
Bureau  of  Chemistry,  Washington, 
D.  C. 

Thursday,  August  6th,  10  A.  M. 
— Executive  session,  2  P.  M. — 
Representatives  from  the  Federa¬ 
tion  of  Women’s  Clubs,  Represen¬ 
tatives  from  thei  National  Consumi- 
ers’  League.  “Drug  Inspection  in 
Wisconsin,”  Dr.  Richard  Fischer, 
Chemist  Dairy  and  Food  Commis¬ 
sion,  Madison,  Wis.  “The  New 
Kentucky  Foods  and  Drugs  Act,” 
Dr.  M.  A.  Scovell,  Director,  Ken¬ 
tucky  Agricultural  Experiment  Sta¬ 
tion,  Lexipgton,  Ky.  “Injunc¬ 
tions,”  Robert  McDowell  Allen, 
Head  of  Division  of  State  Food 
Inspection,  Lexington,  Ky.,  on 
leave  as  Special  Assistant  to  the 
Attorney-General  of  the  United 
States.  “Oyster  Investigations,” 
Dr.  W.  G.  Bigelow,  Chief,  Divi¬ 
sion  of  Foods  United  States  Bu¬ 
reau  of  Chemistry,  Washington, 
D.  C.  “Regulation  of  the  Manufac¬ 
ture  of  Flavoring  Extracts,”  Julius 
Hortvet,  Chemist  Dairy  and  Food 
Commission,  St.  Paul,  Minn. 
“Pure  Food  Work  in  New  York 
State,”  H.  H.  Krackei,  Assistant 
Commissioner  of  Agriculture,  New 
York  City.  “Methods  of  Enforcing 
Pennsylvania  Law,”  James  Foust, 
Dairy  and  Food  Commisioner,  Har¬ 
risburg,  Pa.  “Glucose  and  Glu¬ 
cose  Products,”  M.  H.  Lamb,  Dep¬ 
uty  Dairy  and  Food  Commissioner, 
Kansas  Citv,  Mo.  “The  Adultera¬ 
tion  of  Chocolate,”  Dr.  B.  H. 
Smith,  Chief  of  United  States  Food 
and  Drug  Laboratory,  Boston, 
Mass. 

Friday,  August  7th,  10  A.  M. — 
Manufacturers’  session.  “Plain  La¬ 
beling,”  M.  Blakemore,  Louisville, 
Ky.  “The  Use  of  Bleached  Flour,” 
W.  C.  Ellis,  St.  Louis,  Mo.  “Pre¬ 
paring  Food  Products  Without  a 
Preservative,”  Sebastian  Mueller, 
Pittsburg,  Pa.  “Catsups  Without 
Chemical  Preservatives,”  W.  P. 
Hapgood,  Indianapolis,  Ind.  2 
P.  M. — Executive  session. 

Little  Rock,  Ark. 

The  weekly  bulletin  of  the  Little 
Rock  (Ark.)  Retail  Grocers’  Asso¬ 
ciation  contains  the  following  report 
of  a  unique  case  : — 

AN  INTERESTING  CASE. 

John  Arendt,  one  of  the  oldest 
members  of  this  association,  was  ar¬ 
rested  one  day  this  week  on  a  war¬ 
rant  sworn  out  by  one  A.  H.  Davis, 
of  1609  W.  Second  street,  charged 
with  petit  larceny.  This  party  owed 
Arendt  a  small  account  for  gro¬ 
ceries  furnished  his  family  and 
sent  one  of  the  children  to 
the  store  with  a  $20  gold  piece 
to  pay  the  account.  The  bill  was 


receipted  and  the  child  given  the 
change.  Later  in  the  day  Davis 
went  to  the  store  and  demanded 
the  return  of  the  money,  stating 
that  the  $20  gold  piece  did  not 
belong  to  him,  but  to  some  other 
member  of  the  family,  and  should 
not  have  been  used.  Arendt  re¬ 
fused  to  return  the  money  and  the 
arrest  followed  on  the  charge  as 
stated  above. 

Of  course,  when  the  case  was 
called  before  the  Justice  of  the 
Peace,  Mr.  Arendt  was  promptly 
discharged. 

Massachusetts. 

The  Massachusetts  Retail  Gro¬ 
cers’  and  Provision  Dealers’  Asso¬ 
ciation,  a  large  and  enterprising  or¬ 
ganization  of  Bay  State  dealers,  is 
to  hold  its  second  annual  New  Eng¬ 
land  Food  Fair  and  House  Furnish¬ 
ing  Exposition  at  Mechanics  Build¬ 
ing,  in  Boston,  next  October,  and 
from  all  indications  it  is  going  to  be 
one  of  the  greatest  fairs  of  the  kind 
ever  held  in  America.  The  asso¬ 
ciation’s  first  food  fair,  which  was 
held  last  fall,  was  a  stupendous  suc¬ 
cess. 

Hudson,  N.  Y. 

The  retail  grocers  of  Hudson, 
N.  Y.,  have  organized  an  associa¬ 
tion  to  be  known  as  the  Associated 
Grocers,  the  main  purpose  of  which 
is  co-operative  buying  from  manu¬ 
facturers,  thus  eliminating  the  job¬ 
ber.  A  warehouse  will  be  estab¬ 
lished  and  the  association  will  be 
ready  for  business  by  or  before 
August  10th.  It  is  planned  to  ex¬ 
tend  the  association,  and  later 
branch  warehouses  will  be  main¬ 
tained  at  Poughkeepsie,  Newburgh 
and  Yonkers.  William  E.  Flicks, 
who  will  be  the  manager,  was  for 
eleven  years  connected  with  Fran¬ 
cis  IT.  Leggett  Co.,  of  New  York 
City. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 


PATENTS 

obtained  on  Inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

Jf.  W.  BISHOP 

Attokkit  at  Law 

•ma  c  at.,  <v.  w„  wamhingt**,  m.  a. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

Th«  Advertising  World 
Columbus,  Ohio 

fret,  ar  fear  aaatha’  trial  far  It  ceata 


Bouillon  Gapsul 

es 

© 
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It's  little  sellable 

specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 

Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Rea de  St.  NEW  YORK 

FLEISCHMANN’S 

COMPRESSED  YEAST 

HHS  NO  EQUAL 


Selling4 

Themselves 

Give  a  demonstration  of  TALISMAN 
MUSTARD  SARDINES.  A  few  cans 
will  go  surprisingly  far,  and  you’ll 
do  a  business  that  will  amaze  you. 
Go  where  you  like — France,  Nor¬ 
way  or  anywhere  else,  you’ll  find 
no  better  or  more  tasty  sardines 
than  our  mustard  brand.  Served 
with  a  cracker  or  thin  bread  and 
butter,  they’ll  tell  their  own  story 
and  sell  themselves. 

Swift  &  Company 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Canning  Window. 

This  display  is  suitable  for  this 
season  of  the  year.  It  can  be  put  up 
without  any  expense.  For  a  back¬ 
ground  use  fruit  jars  and  jelly 
glasses,  with  a  small  price-card  on 
each  pile.  In  front  of  the  fruit  jars 
place  a  pile  of  sugar  on  a  piece  of 
colored  paper  with  fancy  edges. 


great  demand,  and  as  the  indica¬ 
tions  are  that  they  will  be  much 
higher  in  price,  now  is  the  time  to 
fill  your  windows  with  them  and 
let  the  public  see  that  you  have  such 
things  on  sale,  for  very  few  people 
look  to  a  grocery  store  for  such  sup¬ 
plies.  So  let  me  give  you  my  idea 
of  the  most  attractive  way  to  make 


To  the  right  and  left  place  paraffine 
and  jar  rubbers.  At  the  front  place 
small  heaps  of  spices  on  pieces  of 
fancy  paper,  with  a  small  price- 
card  on  each  heap.  Three  quarters 
to  one  pound  of  spices  is  enough 
for  each  heap,  according  to  the  size 
of  the  window.  This  display  will 
prove  successful  and  also  attractive. 

A.  B.  Dugan. 

439  Prospect  street,  York,  Pa. 

A  Fruit  Jar  Window. 

There  are  very  few  grocery 
stores,  both  in  the  city  and  country, 
who  do  not  sell  fruit  jars  and  jelly 
tumblers.  And  as  the  time  is  fast 
approaching  when  they  will  be  in 


a  display  so  as  to  attract  trade. 
First  use  as  many  boxes  of  them 
that  it  will  take  to  make  a  full  row 
at  the  back  of  the  window ;  remove 
the  top  of  the  box  and  lay  the  open 
box  on  its  side  .so  the  cap  or  top 
of  the  jar  will  show  to  the  front, 
piling  them  in  the  shape  of  a  pyra¬ 
mid  till  you  reach  the  top  or  one 
single  box.  At  the  end  of  each 
row  place  a  jar  of  different  sizes. 

In  front  of  the  window  and 
about  four  inches  from  the  glass 
place  a  row  of  pint  jars  about  four 
to  six  inches  apart.  Back  of  them, 
and  about  the  middle  of  the  win¬ 
dow,  place  a  row  of  quarts,  and 
back  of  them  a  row  of  half-gallons, 


all  about  the  same  distance  apart. 
Fill  the  floor,  and  between  the  jars 
with  jar  gums  loose.  If  you  have 
the  kind  that  are  generally  sold  in 
small  boxes,  like  the  Tulip,  Sure 
Keep  and  others,  stand  them  on  end 
at  convenient  places,  or  lay  them 
flat  around  the  edge  of  the  window, 
by  so  doing  they  will  make  an  at¬ 
tractive  border  for  the  display. 


If  you  have  fruit  done  up  in  jars, 
such  as  cherries,  pears,  peaches,  or 
even  tomatoes,  place  them  about  the 
window ;  they  will  add  color  to  the 
display.  The  same  kind  of  display 
can  be  made  of  summer  soft  drinks. 
Use  cards  with  proper  wording 
about  the  window. 

H.  J.  Gundaker. 

Lancaster,  Pa. 


Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 

[The  ‘‘Grocery  World  and  General  Merchant”  has  come  into  possession 
of  a  series  of  ‘‘Mutual  Aid  Sheets,”  which  are  weekly  little  talks  issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  it  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


THE  JAPANESE  BOOTH. 

The  Japanese  booth  that  we  have 
rigged  up  in  the  centre  of  the  store 
is  going  to  be  a  big  thing.  Begin¬ 
ning  Monday  we  will  serve  iced  tea 
made  by  “Miss  Emily,”  who  uses 
only  the  Li-Chang  blend. 

The  surroundings  will  be  unique ; 
everything  will  be  suggestive.  The 
main  thing  will  be  “Sell  goods.” 
That’s  the  main  thing  under  all 
conditions.  But  this  affair,  for  us 
at  least,  is  out  of  the  ordinary.  Get 
into  the  spirit  of  it.  Get  the  tea 
enthusiasm.  Talk  about  it;  send 
the  people  over  to  it.  Talk  Li- 
Chang'  tea  early  and  late. 

DO  SOMETHING  WITH  MACKEREL. 

Eight  barrels  iTish  mackerel  in 
the  cellar  and  sales  behind  the  rec¬ 
ord.  Good  and  early  Monday 
morning  you’ll  find  a  barrel  at  the 
front  door  all  opened.  A  piece  of 
clean  board  across  it  and  about  50 
mackerel  piled  on  the  board  with  a 
sign,  “Irish  Salt  Mackerel,  I2j4 
cents  per  pound.”  .  Kits  will  be 
packed  and  marked  $1.35.  Years 
ago  we  used  to  grab  them  in  our 
hands.  Now  it’s  a  three-pronged 
fork  we  use.  Some  fellows  handle 
mackerel  as  though  they  were  so 
many  dead  snakes.  Grab  the  fork 
as  though  you  meant  business.  Fish 


two  or  three  out  of  the  barrel  as  a 
special  favor  for  the  lady  and  weigh 
’em  up.  We  need  the  money  that 
those  eight  barrels  represent,  and 
you  can  get  it  by  handling  the  thing 
right. 

BOILED  DINNER. 

We’re  overstocked  on  corned 
beef.  Monday’s  ad.  will  talk  about 
the  goodness  and  greatness,  and  in¬ 
deed  the  irresistible  taste  of  this 
simple  dish. 

A  New  England  boiled  dinner 
will  be  on  exhibition.  Corned  beef, 
cabbage,  beets,  carrots,  corn  and 
string  beans  will  be  laid  out,  all 
cooked.  Corned  beef  is  the  thing 
that  you  must  take  care  of,  10,  12 
and  14  cents  a  pound,  according  to 
the  cut.  The  three  kinds  will  be 
cooked  and  can  be  sampled. 

BE  BROAD. 

In  other  words,  don’t  be  jealous. 
Big  men  aren’t  jealous.  They  smile 
and  say  “He’s  smart — I  have  been 
slow.”  Admire  the  fellow  with  a 
bright  idea.  Make  a  friend  of  him. 
Put  your  wits  against  his  and  see 
who  beats.  But  don’t  let  go  of  him. 
Don’t  say  a  bad  word  about  him. 
He  isn’t  a  coach ;  he’s  a  real  player. 
He  strikes  10.  You’ve  got  to  strike  ! 
11.  Don’t  you  see  the  point?  Be 
broad. 


fcai 

fiOOKER* 

fcy  14  lb  NFT  >.S‘V 
i\' 

,7,'. 

“  I  maintain  that  if  one  wants  to  know  just  what 
*  happens  inside’  and  wants  the  proper  thing  to  hap¬ 
pen,  it  is  essential  to  drink  ‘Blooker’s’.” 

W.  H.  MORSE,  M.  D., 

Consulting  Chemist. 

American  Depot,  46  Hudson  St,  New  York 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  -words  or  less  will  be  Inserted  or  subscribers  yrr< 
cut.  Answers  may  be  addressed  to  the  Grocery  Woki.d  when  desired,  provided  the  advertisement  Is 
accompanied  by  10  cents  in  postage  to  pay  for  remaning  the  same.  To  non-subscribers  the  price  Is  50 
cents  per  Issue. 


WANTED. 


WANTED. — Names  of  grocers  who  would 
like  to  buy  Fancy  Mountain  Huckleberries 
direct  from  the  pickers  at  first  cost.  Berries 
shipped  same  day  as  picked.  Address 
D.  W.  Hughes,  Mt.  Carmel,  Pa.  6 

WANTED. — To  buy  an  interest  and  man¬ 
age  good,  live  retail  business  in  a  manufac¬ 
turing  town ;  general  merchandise  pre¬ 
ferred.  Have  had  ten  years’  experience 
and  will  guarantee  results.  State  your 
proposition  fully  when  answering  this  adver¬ 
tisement.  Address  “Retail,”  care  “Gro¬ 
cery  World  and  General  Merchant,”  Phila¬ 
delphia,  Pa.  9 

WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  S  VLE.  —  National  Cash  Register. 
Practically  new.  Suitable  for  any  business, 
cash  or  credit.  Cost  $350.  Will  sell  for 
one-half,  $175.  If  you  think  of  buying  a 
register,  don’t  do  it  till  you  see  this  one. 
F.  Merriken,  N.  E.  cor.  Third  and  Snyder 
Ave.,  Philadelphia,  Pa.  8 

FOR  SALE.  —  National  Cash  Register, 
size  42%.  One  of  the  latest  models,  in  use 
one  year.  Has  “  paid  out,”  “rec’d-on-acct,” 
“charge”  and  “no  sale”  keys.  Total 
adder,  with  detail  strip  and  customer 
counter.  Registers  from  one  cent  to  $29. 99. 
Can  be  reset  at  will.  In  good  condition. 
Address  J.  H.  Drachbor,  Lancaster,  Pa.  8 

FOR  SALE.  —  Mr.  Grocer  and  General 
Merchant :  If  you  are  looking  for  a  motor 
car  delivery  wagon,  9C0  lbs.,  to  cost  $650, 
can  run  summer  and  winter,  address  H.  F. 
Granzow,  Ashland,  Pa.  :  9 


FOR  SALE. 


FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 

FOR  SALE. — GoocF  paying  grorery,  well 
stocked  and  doing  a  good  business,  in  a 
town  of  30,000.  Cheap  rent.  Will  sell 
business  and  horse  and  wagon  for  $1,000. 
Address  J.  M.,  “  Grocery  World  and  Gen¬ 
eral  Merchant,”  Philadelphia.  7 

FOR  SALE. — A  first-class  milk  and  gro¬ 
cery  business.  Fine,  new  property,  doing 
a  business  of  $10,000  a  year.  One  team. 
Will  sell  at  a  sacrifice.  W.  B.  Thomas,  24th 
and  Nicholas  Sts..  Philadelphia,  Pa.  7 

FOR  SALE.— General  store  in  Lehighton. 
Fine  location,  doing  good  business.  Popu¬ 
lation  of  town,  5,000.  Price  for  stock,  etc., 
$1,200.  For  particulars  address  R.  J.  W., 
“Grocery  World  and  General  Merchant,” 
Philadelphia.  6 

FOR  SALE. — Old,  reliable  store.  Reason¬ 
able  price.  Apply  Goldberg  &  Cilovitch, 
255  N.  12th  Street,  Philadelphia.  6 


FOR  SALE — In  Lebanon,  Pa.,  a  manufac¬ 
turing  town  of  thirty  thousand  inhabitants, 
stock  and  fixtures  of  grocery  and  notion 
store.  Has  a  25-year  established  business, 
warehouse  and  large  stable.  Also  three- 
story  dwelling  with  all  conveniences  and 
in  good  condition  A  chance  for  the  right 
man.  Address  X,  Lebanon,  Pa.  9 

FOR  SALE. — Very  reasonable,  a  pair  of 
beef  stalls  in  best  market  in  city.  Fine 
chance  for  practical  butcher.  Owner  can¬ 
not  attend.  F.  W.,  “Grocery  World  and 
General  Merchant,”  Philadelphia,  Pa.  9 


FOR  SALE — A  building  94  feet  wide,  128 
feet  deep,  containing  four  stores,  with  two 
floors  over  each  for  residences,  including 
grocery  store  with  stock  and  fixtures, 
situated  at  the  junction  of  Chestnut  Rail¬ 
road  and  Springfield  avenues,  Summit, 
N.  J.  For  particulars  address  John  Rooney, 
No.  2  Chestnut  Ave.,  Summit,  N.  J.  8 


FOR  SALE. — A  general  store  of  $1,800  to 
$2,000  stock,  wlthia  one  mile  of  Fairmont, 
W.  Va.,  in  a  town  of  650  inhabitants.  Good 
coal  town  and  railroad  terminal.  Sell  part 
cash.  Good  security  for  the  rema'nder. 
Address  Fairmont,  care  “  Grocery  World 
and  General  Merchant,  Philadelphia,  Pa.  7 

FOR  SALE. — At  a  bargain.  One  Hunger- 
ford  Coffee  Roaster ;  one  Stoner  and  cco'er  ; 
one  steam  engire  and  boiler.  This  com¬ 
plete  coffee  roasting  outfit  will  be  sold  at  a 
great  bargain  if  applied  for  soon.  Write  at 
once  for  particulars.  Charles  W.  Miller, 
308  East  K  ng  St..  Lancaster,  Pa  7 


FOR  SALE. — Or  to  let,  first-class  corne 
grocery  and  meat  store.  Complete  fixtures 
Price  $450.  Stock  on  hand  at  wholesal 
price,  ready  to  start.  Rent,  $  >5  per  month 
Corner  Sixth  and  Franklin  Sts.,  Elizabeth 
N.J.  Population.  70  000.  Fred.  Klophaus 
corner  Sixth  and  Franklin  Sts  ,  Elizabeth 

N-  J. 


BUSINESS  OPPORTUNITIES. 


oooooooooooooooooooooooooc 

o  DO  YOU  WANT  TO  SELL  c 
0  YOUR  BUSINESS?  0 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 


o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  0 
o  we  have  a  customer.  If  you  want  to  0 
o  buy  one,  we  know  where  something  is  o 
0  that  we’re  sure  will  suit  you.  0 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

0  927  Arch  Street,  Philadelphia,  Pa.  0 
o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

o  o 


cooooooooooooooooooooooooo 


EVERY  ONE  A  GOOD  CHANCE. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  333. — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
3oxioofeet.  Business  about$4,ooo  per  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  345. — In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  353. — In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x  36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  362. — Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $125  weekly,  half  cash.  Stock, 


$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,000  for  the  propert)'.  F ull  inves¬ 
tigation. 

No.  365  — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x30 
feet.  Does  $300  weekly,  three-quarter 
cash,  balance  weekly.  Nets  clean  io  per 
cent,  above  everything  Stock  about  $600. 
This  store  was  established  seven  years 
ago  and  is  thoroughly  prosperous  and 
profitable.  The  present  owner  bought  it 
four  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  fix¬ 
tures  at  $550  and  stock  at  inventory.  Will 
take  all  told  about  $r,ioo.  Fullest  investi¬ 
gation.  In  order  to  guarantee  a  business 
of  $300  per  week,  seller  will  deposit  $100  as 
a  forfeit  for  the  buyer’s  protection. 

No.  366. — In  Nonh  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x50 
feet.  Does  $400  weekly,  all  good  trade. 
Stock  about  $800.  Good  dwelling  connected. 
Business  thoroughly  profitable.  Owner 
going  to  Germany  and  will  sell  at  Inventory. 
Cost  around  $1,500. 

No.  367  — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  Is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  369.  —  Germantown,  Philadelphia. 
G'oceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  $700.  Uses  one  team.  Good 
hoase  and' stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $i,oco. 

No.  372. — In  South  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  Fullest  investigation. 
Established  14  years.  Fixtures  about  $600. 
Stock  at  inventory. 

No.  374. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18  x  55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stock  about$i, 200.  Uses  twoteams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  375. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
fe«-t.  Does  $4oo-$4so  weekly,  three  quarter 
cash.  Good  dwelling  connected.  Stock, 
S[.ooo-$i,2oo  Could  be  reduced  to  $900. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  376.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$7co  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $r,6oo. 

No.  378. — In  nearby  Philadelphia  subuib. 
Only  two  other  stores  there.  Groceries  and 
provisions.  Size,  22x45  feet.  Does  $450- 
JS500  per  week,  two-thirds  cash.  Stock, 
$1,000-$  1, 200.  Nets  10  per  cent,  on  gro¬ 
ceries,  20  per  cent,  on  truck.  Real  estate 
for  sale  or  rent.  Owner  going  out  on  stock 
farm  and  will  sell  at  Inventory.  Will  take 
around  $1  300,  no  horse  sold. 

No.  380. — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Store  16x30  feet. 
Does  $400  weekly,  two-thirds  cash.  Stock, 
$800  to  $1,000.  Net  profits,  10  per  cent. 
Good  dwelling  for  sale  or  rent.  Fixed 
charges  low.  Owner  in  ill-health  and  going 
to  Califom'a.  Will  sell  fixtures  for  $500 
and  stock  at  inventory.  Will  take  around 
$1,300. 

No.  381.— In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16x22  feet.  D  >es  $250  weekly,  three  quar¬ 
ters  cash.  Stock,  $600.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thorough’y  profitable  but  owner  wishes 


to  retire.  Will  sell  fixtures  at  $250,  stock 
at  inventory.  Take  about  $850.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500. 

In  all  of  these  the  cause  ot  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

SPLENDID  LITTLE  STORE  FOR 
MAN  AND  WIFE. 

We  offer  clean,  prosperous  little  store  in 
West  Philadelphia.  Does  $200  weekly  on 
stock  of  about  $500.  Expenses  are  low  and 
net  profits  are  15  per  cent.  Owner  is  in 
other  business  and  his  wife  objects  to  run¬ 
ning  the  store  alone.  Will  sell  at  inventory 
and  rent  all  fixtures  except  $25  worth  of 
loose  fixtures.  About  $550  takes  the  whole 
place.  Fullest  investigation  courted. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on.  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent.,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lump  sum  of  $3,800.  Fixtures  worth 
$  t ,  200  to  $1 ,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50,000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,oco  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
Increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 

SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
twoteams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. . 

WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


WANTED.— To  salesmen  selling  groceries 
and  grocers’ sundries.  We  have. a  special 
proposition  of  a  commission  nature  which 
you  can  carry  and  sell  without  inconvenience 
or  in  any  way  interfere  with  your  work. 
You  can  make  go  d  money  and  customers 
are  satisfied.  Write  quick,  getting  full 
information.  Zane  Pottery  Co.,  Zanesville, 
Ohio.  7 
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UNDER  THE  DIRECTION  OF 


R.  DAETWTLER  &  GO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  August  10,  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel .  $z.oo  per  bunch 

Selected,  9  hands,  packed  I  in  barrel .  1.75  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.35  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1 .20  per  bunch 

Selected,  7  hands,  packed  1  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 85  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.35  per  bunch 

Selected,  8  hands .  1.00  per  bunch 

Selected,  7  hands . . 75  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $2.85  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 

FANCY  FLORIDA  PINEAPPLES. 

Fancy  Red  Spanish,  24s .  $3.00 

Fancy  Red  Spanish,  30s .  3.00 

Fancy  Red  Spanish,  36s .  2.75 

Fancy  Red  Spanish,  42s .  2.00 

Fancy  Red  Spanish,  48s .  1.75 

MESSINA  LEMONS. 

Extra  Fancy  Messina,  300  size,  per  box .  $4-50 

Extra  Fancy  Messina,  360  size,  per  box .  350  to  3.75 

Choice  Messina,  300  size,  per  box .  4.00 

Choice  Messina,  360  size,  per  box .  325  to  3.50 

Extra  Fancy  Large,  150  size,  per  per  half  box .  2.25 


CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy  quality,  96  to  box .  $3-00 


Fancy  quality,  126  to  box .  3.75 

Fancy  quality,  150-176  to  box .  .  4-50 

Fancy  quality,  200-216  to  box .  5.00 

Fancy  quality,  250-288  to  box .  5.00 

Extra  choice,  96-112  to  box . . .  2.75 

Extra  choice,  126  to  box .  3.50 

Extra  choice,  150-176  to  box .  \  4.25 

Extra  choice,  200-216  to  box .  %  4.75 

Extra  choice,  250  to  box .  ^  4.75 


FANCY  MEDITERRANEAN  SWEETS. 


Fancy  quality,  96-11  to  a  box .  | 

Fancy  quality,  126  to  a  box .  iJ 

Fancy  quality,  150-176  to  a  box . 

Fancy  quality,  200-216  to  a  box . 

Fancy  quality,  250  to  a  box . 


CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . 

Fancy  Quality,  288-360  to  box . 

CALIFORNIA  PLUMS.  • 


Tragedy,  Large  Blue,  4  baskets  to  . .  . . .  $1.75 

Burbank,  Red,  4  baskets  to  crate . ..  1.35, 

Clymax,  4  baskets  to  crate .  1.65 


Peach  Plums,  Fancy,  4  baskets  to  crate 


Good  Fruit  Attracts  Trade 

There  is  just  one  place  in  Philadelphia 
to  get  every  thing  in  the  fruit  line  as  fine  as 
it  grows,  at  the  right  price. 

If  you  want  to  attract  trade  to  your  store 
put  handsome  fruit  where  it  can  be  seen. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


fallout 
Rtblon  here 
3  or  4  inches 
at  a  time: 
Cut  off 
fly  eoi/ered 
part 


The  Fly  Ribbon 

THE  GREATEST  FLY  CATCHER  EVER  INVENTED 

Ever  Ready  for  Use. 

Irresistibly  attractive  to  Flies. 

CLEAN :::  ECONOMICAL:::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni¬ 
ture.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one'yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  $4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 

SUTTER  &  HARDING,  Distributers  for  Philadelphia 

Send  for  Samples  and  Descriptive  Matter  to 

THE  FLY  RIBBON  MFQ.  CO. 

202  AND  204  E.  100TH  ST.,  NEW  YORK  CITY 
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ALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “  GROGER1  It  ORLD  AND  GENERAL  M.ERGHAN,L'I,  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  ivith  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

'acked  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

'A”  Java . 26 

’B”  Java . 21 

•  Q)J  . . . . 24 

1— Java  and  Mocha  Blend . 24 

1— Java  and  Mocha  Blend . 22 

'A”  Mocha . 24 

B”  Mocha . 22 

'C”  Mocha . 20 

jaguayra  (Washed  Caracas) . 18 

’A”  Maracaibo . 18 

B”  Maracaibo . .17 

'A”  Santos . 16 

’B”  Santos . 15 

'C”  Santos . 14 

’eaberry  Santos . 14 

'A”  Rio . 12 

Jo.  1  Rio . 10% 

Jo-  2  Rio . 09 

Jpton  Special  Mocha  and  Java,  1  lb.  cans  .27 

.ipton  Perfection,  1  lb.  cans . 20 

Jattleship,  1  lb.  packages,  any  quantity...  .15 

.og  Cabin,  1  lb.  packages,  100  to  case . 14 

trbuckle’s,  100  lbs.  to  case . 

ling  Bee,  100  lbs.  to  case . per  case  15.00 

leven  Day,  100  lbs.  to  case . per  case  11.00 


,  TEA. 

Jo.  25  Gunpowder . 

Jo.  28  Gunpowder . 

iest  Gunpowder . 

Jo.  25  English  Breakfast . 

Jo.  28  English  Breakfast . 

lest  English  Breakfast . 

Jo.  25  Moyune  Gunpowder..., 

Jo.  28  Moyune  Gunpowder..., 

lest  Moyune  Gunpowder . 

Jo.  25  Imperial . 

Jo.  28  Imperial . 

lest  Imperial . 

Jo.  25  Ooleng . 

Jo.  28  Oolong 
lest  Oolong .. 
roung  Hyson 

apan . 

teno  '/,  and  %  lb.  packages. ... 

ilver  Moon . 

ilver  Bell,  1  lb.  packages . 

alada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packages, 
6  doz.  to  box . per  doz. 


Per  lb. 
.24 
.85 
.45 
.20 
.33 
.40 
.33 
.38 
.50 
.33 
.35 
.50 
.28 
.35 
.45 
.35 
.35 
.50 
.27 
.25 


.45 

.90 


CANNED  VEGETABLES, 

laked  Beans —  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall,  4doz . 48 

Wagner's,  3  lb.,  plain,  2  doz .  1.03 

Wagner’s,  3  lb.,  sauce,  2  doz .  1.08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz .  60 

orn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 90 

Standard  Shoepeg,  2  lb.,  2  doz . 85 

Standard,  2  lb.,  2  doz . 75 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kemelled  Com,  2  doz .  1.45 

eas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1.25 

Belle  Brand,  2  doz . . . 86 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.50 

Pin  Money,  standard  early  June,  2  doz..  1 .00 
French,  extra  fins,  100  in  case,  per  oase,  18.50 
in  Money  Combination— 

2  lb.,  2  doz . 

■idney  Beans— 

2  lb.,  2  doz . 

ima  Beans— 


.soaked,  2  lb.,  2 doz.. 

ird,  2  lb.,  2  doz . 

Little  Darling,  2  doz . 

umpklns— 

3  lb.,  2  doz . 

Gallons . 

tring  Beans— 

.2  lb.,  2  doz . 

in  Money  Vegetables — 

2  lb.,  2  doz.,  12  kinds  in  can.. 


.90 

.75 

.80 

1.26 


Sweet  Potatoes,  S  lb.,  2  doz 

1  lb.  Pulp,  for  soup . 

rccotash— 

2  lb.,  2  doz . 

i  omatoes— 

Pin  Money,  whole,  8s,  2 

Standard,  3s,  2  doz . 

Gallon,  %  doz. 


.90 


.65 

.86 


. 48 

. 95 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz . 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz . 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  'A  lb.,  flat,  4  doz . . .  1.25 

Iceberg,  1  lb.  tall,  a  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  t  doz . 

Beaver,  1  lb.,  flat,  4 doz . . 

Star,  y.  lb.,  8  doz.  in  case . 

Star,  %  lb.,  flat,  8  doz . 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz . 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1.10 

Mackerel — 

Mackerel  in  sauoe,  oval . 

Oysters— 

Standard,  6  oz„  2  doz . 90 

Sardines,  in  Oil—  per  case. 

%  oil,  100 . 

Gold  Label,  %  oil,  100  oans .  6.60 

Standard,  %  oil,  100 .  8 . 50 

%  lb.,  oil,  with  key,  100 .  8.76 

Epicurian,  %  oil,  fancy  cartons,  100  earn  4  60 
%  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans . .  8. 65 

Leon  D’or  Brand,  100  cans .  4.00 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 60 

%  Mustard,  60  cans .  2 . 96 

Harbor  Brand,  48  cans .  8.75 

Imported  Sardine*— 

y.  Oil,  Martell  Brand,  100  cam .  16.00 

'A  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100  oans .  9.50 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . . . 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb.,  2 doz . . . 80 

Blackberries,  2  lb.,  2  doz . 75 

Blueberries,  2  lb.,  2  doz . 95 

Cherries,  2  lb.,  2  doz . 88 

Gooseberries,  2  lb.,  2  doz . 95 

Pie  Peaches,  3  lb.,  2  doz . . .  95 

Pears,  3  lb.,  2  doz .  100 

Sliced  Pineapples,  2  lb..  2  doz .  1.25 

Singapore  Pineapples,  1 %  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  .90 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb. ,  2  doz .  1.00 

Standard  Peaches,  Sunset  8  lb.,  2  doz .  2.10 

California  Apricots,  2  doz .  1.90 

California  Cherries,  2  doz .  2.60 

California  Peaches,  2 %  lb.,  2  doz .  2.35 

Wheeler  Peaches,  3  lb.,  2  doz .  2. CO 

Sliced  California  Peaches,  1  lb„  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb . 09 

Evaporated,  1  lb.  packages,  4  doz . 09% 

Dried,  50  lbs . 

Poo ph on 

Standard,  50  lbs . 08% 

Choice.  50  lbs . 09% 

Extra  Fancy,  25  lbs . 16 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Paokage,86 .  08% 

Bulk,  26  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.._ . 16 

American  Brand,  26  lb.._ . 

Dates— 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 09% 

40-  50,25  lbs . 08  )4 

50-  60, 25  lbs . 07 % 

60-  70,25  lbs . 07% 

70-  80,  25  lbs . 06 % 

80-  90,  25  lbs . 06% 

90-100, 25  lbs . 06% 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 07% 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs . 07% 

Seeded,  36 1  lb.  packages . 08)4 

Sultana,  86  1  lb.  packages . 

Sultana,  bulk ,  25  ’bs . 


RICE.  Per  lb. 

Best  Head,  bbla.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  8  broken,  bbls.  or  100  lb.  sacks . 04% 

Japan,  100  lb.  sacks . 05% 

SALT,  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . l.co 

Fine  Table,  bushel  sacks . 36 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.60 

Fine  Dairy,  3s,  100  to  bbl .  2.58 

Fine  Dairy,  4s,  70  to  bbl .  2 . 36 

Fine  Dairy,  5s,  60  to  bbl .  2.40 

Fine  Dairy,  8s,  35  to  bbl .  2.18 

Fine  Dairy,  10s,  28  to  bbl .  2.15 

Worcester,  2%s,  115  to  bbl .  4 .00 

Worcester,  6s,  60  to  bbl .  4.00 

Worcester,  10s,  80  to  bbl .  3.76 

_  Per  case 

Snow  Flake,  48  10c.  packages .  8.10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  86  6c.  packages .  1.30 

Rock  Salt . perowt.  .95 

Shaker,  2  doz.  in  oase . per  case  1 .60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2%  bushel 

tobag .  2,40 

Lady  Washington  Beam,  about  200  lbs.  to 

bag .  2  60 

Green  Peas,  dried,  about  166  lbs.  to  sack... 
Black-Eyed  Peas . 

California  Lima  Beam,  about  80  lbs.  to  Per  lb 

sack . .  .06 

Imported  Lima  Beam,  about  90  lbs.  to 

sack . 06 

Split  Peas,  210  lbs . per  bbl  7.65 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . 04% 


MOLASSES  AND  SYRUPS. 

Per  gal 

St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 32 

Cheapslde  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 31 

Gold  Medal .  34 

King  Syrup . 31 

OrangeBrand  Syrup . ■ . 33 

Orange  Brand,  2%  lb.  cam,  2  doz .  2.30 

No.  6  Amber  Svrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2%  lb.  cans .  2.10 

California  Amber  Drips,  8  lb.  cam,  2  doz..  2.40 
California  Amber  Drips,  %  gal.  cans, 1  doz.  2.16 
Calvert  Brand  Pure  Porto  Rico . 22 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  6  lb.  packages . 

Cut  loaf . . . “ . 

Powdered . 

XXXX,  powdered . ....'. . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  6  lb.  bags . 


P  " 
o  <T> 

as 

ft)  _ 

2.o 

►H  (T) 

a  « 
o  " 

§-0 

S3- 


CONDENSED  MILK.  case. 

Baby,  1  doz.  glass  jars .  1 .90 

Challenge,  4  doz .  3.85 

Eagle,  4  doz .  6.25 

M agnolia,  4  doz .  4. 20 

Rea  Cross,  4  doz .  4 . 15 

Star,  4  doz .  4. 20 

Dime  Brand ,  4  doe .  3 . 60 

Lion,  4  doz .  4.25 

Premium,  4  doz .  3.95 

Hires’  Silver,  4  doz .  4.35 

Square,  4  doz .  3.40 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . „ .  3.85 

St.  Charles,  4  doz .  3  .90 

Our  Pet,  large  size,  4  doz .  8.10 

Our  Pet,  baby  size,  6  doz .  2.65 

Peerless,  small  size,  4  doz .  1 .80 

Peerless  large  size,  4  doz .  3  20 

Columbia,  4  doz .  3  30 

Silver  Cow, 6  doz . 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1 .60 

Coast,  5  gross . 86 

Globe,  100s,  6  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 45 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  60s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1 . 10 

Search  Light,  100s,  6  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  6  gross . 65 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1 .06 

Daily,  No.  8,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  8  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1 . 76 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross . per  case  6.26 

Black  Diamond, 500s,  100  in  case... per  case  3  60 


LAUNDRY  SOAP. 


Acorn . 120 

♦Pearl  White  Floating .  60 

Ark . 100 

Babbitt’s . 100 

6  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free... 

10  box  lots  freight  paid,  with  2  boxes 

"1776”  or  120  bars  Best  Soap  free . 

Buffalo  Oleine .  60 

Washday . 120 

♦Bee . 100 

♦Big  Schooner . 100 

Cocoa  Floating . 100 

♦Fels-Naptha . 100 

Hoefiier’s  Tiger  Borax . 100 

♦Fairy  Oval . 100 

*S.  A.  Gambrill,  Oleine .  60 

♦Globe  Oleine .  60 

♦Ivory,  6  oz . 100 

♦Ivory,  10  oz . 100 

♦Kirkman’s . 100 

♦Kirk’s  Oleine .  60 


Bars.  Box. 


*  .Lenox . 

♦Lifebuoy . 

♦Fairbank’s  Tar . 

♦Magic  Cleaner . 

♦Octagon . 

♦Philadelphia  Oleine . 

*P.  &  G.  Oleine . 

Premium . 

♦Santa  Claus . 

White  Floating . 

♦Star . 

♦Sunlight . 

♦Sunshine . 

Star  Oleine . 

♦Sunny  Monday . 

*  White  Cloud . 

ion 

♦Wonder  Worker . 

Wonder  Worker  Chips . 

Lion . 

♦Snowberry . 

Best  Blue . 

♦Hoefner’s  Ammonia . 100 

♦P.  &  G.  Naptha . 100 

Duck . 100 

20  Mule  Borax . 100 

Rib . too 

*  6  box  lots  delivered. 


2.45 
2  40 
2  00 
8.76 

4.26 

4  20 

2  40 

2.00 

3.90 

3  75 
3.60 
4.00 
3.75 
4.00 

2  40 

2.40 
4.00 
7.00 
8.85 
2.25 
3.00 
2.00 
3.75 

3  90 
2.45 
8.00 

3.75 

3.40 
4.10 
8.00 
4.10 
2.45 

1.75 
4.00 

3.90 
4.00 
2.08 

1.76 

8.90 
3.40 

8.95 
8.85 
8  86 
4.00 

1.96 


TOILET  SOAP. 

Bars.  Box 

Flash ,  for  the  hands . 100  cans  6  50 

Grand  Pa’s,  small  size . 100  8.86 

Grand  Pa’s,  small  size .  60  1.96 

Grand  Pa’s,  large  size .  60  3  26 

Sweet  Maiden . 1  d0z.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .  13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  60  1.90 

Lava .  100  3  75 

Pearl . ...  60  2.40 


SCOURING  SOAP. 

„  .  ,  Bars.  Box. 

Fairbank’s .  50  i.gg 

Sapolio . 8  doz.  2.25 

Wrigley’s . ]00  3.50 

Wrigley’S .  60  1.80 

Scourene . 100  3.60 

Lipp’s  Scourer .  60  2  25 

Sil  San .  60  2.03 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . too  3.  86 

Si  lver  Sand . per  bbl .  2 . 60 

American  Scourer . too  3  75 

Bon  Ami,  10c.  size . 8  doz.  2  50 

Brooks’ Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs  1 .  eo 

Old  Dutch  Cleanser,  4  doz. .  I. as 
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MOLASSES  AND  SYRUPS. 


Porto  Rloo  Molasses— 

Fancy,  barrels . 

Choice,  barrels . 

Good,  barrels . 

Fancy,  quart  jars . 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 

Prime . 

Good . 

Ordinal? . . 

Blended,  fancy . 

Blended,  choice . 

Blended,  good . 

2-lb  tins,  8  doien. . 

Quarts,  2  dosen . 

Sugar  Syrup- 

Pure,  extra  fancy . 

Pure,  choice . 

Blended,  fanoy . . 

Choice . 

Vanilla  Drips . 

Tins,  2-lb.,  2  doien . 

Tins,  254-lb.,  2  doien  .. 

Tins,  *-lb.,  2  doien . 

Tins.  6-lb.,  1  doien . 


Per  gal. 

. 42®.  4b 

. 40 

. 26®. 80 

.perdoi.,  1.20 


. 41®. 48 

. 87 

. 86 

.22 

. 36 

. 83 

. 80 

.per  case,  2.90 

.per  case,  2.90 


. 86®.  88 

.  .24 

.  .82 

.  .29 

. 29®. 80 

...per  case,  196 
...per  case,  2.80 
...per  case,  2.60 
...per  oase,  2.26 


SALT  FISH. 


Mackerel- 

Extra  Shore  Bloaters,  count  85®  95... 
Georges  count  110@115... 

Shore  2s,  count  226@250... 

Medium  Irish  2s, thin, count  300@400... 
Norway,  count  400@450 . 

Per  bbl. 
...  82.00 

Norway,  count  240@270 . . . 

Norway,  count  125@140 . 

Codfish— 

Fancy  strips,  60-lb.  boxes . 

Fancy  bricks,  40-lb.  boxes . 

Fancy  middles,  40-lb.  boxes . 

Per  lb. 
...  .1054 

...  .12 

~  .08*4 

Hake  bricks,  40-lb.  boxes . 

Fancy,  whole,  quintals . . . 

Choice,  whole,  quintals . 

Herring,  Smoked — 

Scaled,  per  box . 

Halibut,  fancy  chunks,  Iceland,  20  lbs... 
Bloaters,  Cromarty,  100s . 

TEAS. 

Gunpowder- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

mperial— 

Common  to  fair . — . 

Superior  to  fine . . . 

Extra  fine  to  finest . 

Choicest . 

young  Hyson- 

Common  to  fair . 

Superior  to  fine . 

xtra  fine  to  finest . . . 

aoicest . 

Hyson- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Japan- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

Basket-fired— Common  to  fair . 

Basket-fired— Superior  to  fine . 

Basket-fired— Extra  fine  to  finest. 

Basket-fired— Choicest . 

Dust  . 

Oolong- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

ouchong— 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest  . 


Per  lb. 
.16®.  18 
.20®. 26 
28@.86 
.46®. 66 

.22®.  26 
.30®.  85 
.40®.  45 
.60®.  66 

.16®.  18 
.22®.  80 
.85@.40 
.46®. 60 

@.14 

@.18 

@.25 


.28®. 26 
.28@.80 
.  32® .  88 
,22@.26 
.28@.30 
,32@.38 
.—@.45 
@•1254 

@•17 
.17®.  22 
.25@.36 

•  40@.66 

.17®  .18 
20@.26 
.30®.  36 

•  40@.60 


ROASTED  COFFEES. 


Sumatra  -Mandheling— Fanoy  brown... 

Old  Government— Best . 

Old  Government— Choioe . 

Old  Government— Prime. . 

.86 

.29 

.27 

.25 

.23 

Mocha— 

.28 

Maracaibo— 

.1654 

.16 

.15 

.14 

.20 

.17 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta — Good . . 

Laguayra— 

uaraoafi — FI  . . 

Caracas— Choice . . . 

. . . 

Peaberry— 
Santos— Fanoy 
Santos— Choice 
Santos— Fine ... 

Rio— Fancy . 

Bio— Choioe . 

Bio— Fine . 

Santos— 

Best’ . 

Choioe . 

Prime . 

Good . 

Fair . 

Bio- 

No.  1— Golden. 

No.  2 . 

No.  8 . 

No.  4 . 

No.  6 . 

No.  6 . 

No  7 . 


.17* 


.17 


.16 

.17 

•  16X 


.16 


.16 

.15 


.14  a 
.ita 
•  12X 


.1854 

.18 

•iax 


SPICES. 


Whole,  bags  or  barrels .  Per  lb . 

Allspice . .07 

Cassia  buds . .85 

Cinnamon,  Mats .  .10 

Cinnamon,  Twaio .  -20 

Cinnamon, Ceylon . .  .23®. 27 

Cinnamon,  Batayla . 25®. 80 

Cinnamon,  Saigon . «  .75 

Cloves,  Zaniibar . .  .17®. 20 

Cloves,  Amboyna . .25 

Cloves,  Penang . 85®. 88 

Ginger,  African . -  .08 

Ginger,  Jamaica,  pleached . 21®. 22 

Ginger  Jamaica,  unbleached. . »  .20®  .21 

Ginger,  Calcutta. . .08 

Nutmegs,  75-  80S . «  .22®. 25 

Nutmegs,  105-llOs . 18@.20 

Nutmegs,  130-140S . 

Black  Pepper,  Singapore . 10J4@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore..., . 15®. 17 

White  Pepper,  fancy .  26®. 80 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 1554 

Cinnamon,  extra . 2654 

Cinnamon,  Saigon . 7354 

Cloves . . 26J4 

Ginger . 14 

Nutmeg . - . 8954 

Black  Pepper  . . 18 

White  Pepper . 25 


Cayenne  Pepper . 2254 

Paprika . 41 

Mace,  Straight  Penang . 8754 

Mustard . 2454 

Pure  Ground,  54-lb.  tins,  case  2  doien  Per  doi. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.60 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs . 1.50 

Paprika .  1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 


CANNED  GOODS. 
VEGETABLES. 


Asparagus—  Per  doi. 

Mam .  white  254s,  unpeeled  Calll. .  5.76 

Medium  green  254s,  Calif. .  5.25 

Tips,  green,  Is .  4.10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1 .00@1 .05 

Fancy,  plain  or  sauce,  2s .  1 . 15@1 . 26 

Fancy,  plain  or  sauce,  8s .  1 . 56@1 . 65 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1.15®  1.25 

Standard .  1.10@1.15 

Soaked .  75.®  .85 

Beans,  Stringlees— 

Fancy  2s .  2 . 00®2. 10 

Fancy  Is .  1 . 10@1 .20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.26 

Yellow  Wax,  standard  cut .  1.00@1.10 

Bed  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1  20®  1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90@1 .00 

Maryland  2s,  Maine  Style . 76@  .80 

Other  standard  grades  2s . 

Smallest  Sifted 2s .  2.10 

Extra  Sifted  2s .  1.60®1.75 

Sifted  2s .  1.15@1.85 


Telephone  2s .  1.25 

Sweet  Wrinkled  2s .  1 . 40®1 . 60 

Standard  E.  J.  2s . .  1.00@1.10 

Soaked  2s . 76®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1 . 10@1 . 25 

Extra  standard  2s . 95®  1 . 00 

Pumpkin- 

Fancy,  8s. . . .  1 . 10@1  ■  20 

Fancy,  gallons . 

Squash- 

Fancy  8s . 1.20 

Tomatoes— 

514-ln.  cans,  fanoy  New  Jersey .  1.60 

5 54-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-m.  oans,  standard  New  Jersey...  1.15 

Standard  Maryland,  No.  3 . 95@1.00 

2-lb.  cans . 75®  .80 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  2 . 80@S .  00 

Quarts,  glass  jars. .  2.90 

Beets— 

Fanoy  Strawberry  Is . . .  1 . 40®1 . 60 

Cut  81 .  1.10®  1.16 

Sweet  Potatoes  8a .  1.15 

Sauer  Kraut  8s . . . 95@1.10 

Spinach— 


Fanoy  New  Jersey  8s .  1 . 40@1. 65 

Gallons. .  4.76@5.00 


FRUITS. 

CALIFORNIA. 


Apricots—  Per  doi. 

Fancy  8s .  8.80 

Extra  254s .  8  20 

Extra  standard  2J4s .  2.65 

Standard  2j4s . 

Gallons .  8  25@8.65 

Cherries— 

Extra  White  8s . 4.40 

Extra  White  2J4s .  8.76 

Extra  standard  White  2)4s .  3.50 

Standard  White  254s . 

Extra  Standard  gallons .  9.75 

Bartlett  Pears- 

Extra  Ss .  8.80 

Extra  254s .  3.10 

Extra  standard  2Ks .  2.75 

Standard  2>4s .  2  40 

Plums,  Egg  or  Gage- 

Fancy  Ss .  3.00 


Extra  standard  254s . 

Standard  254s . 

Gallons . 

Peaches,  L.  G.— 

Extra  Ss .  8  80 

Extra  254s .  3.26 

Peaches,  Cfrawford- 

Fancy  8s .  8.25 

Extra  standard  2)4s . 


EASTERN. 

Pears- 

Fancy  New  York  2s .  1.75 

Fancy  New  York  State  2>4s .  2.90 

Standard  2s .  1.50 

Pineapples— 

Sliced  or  grated  2s .  2 . 25@2 . 40 

Sliced  or  grated  Is .  1 . 10@1 . 20 

Pie,  grated,  gallons .  4.00 

Singapore  154s .  1 . 15@l.  26 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

Gallons .  3.50 

Strawberries— 

2s,  fancy .  8.00 

2s,  extra . 

Raspberries— 

Red,  fancy,  2s .  2.75 

Standard  2s . 


FISH. 

Lobster- 

Flat  Is . 5.00 

Flat  54s .  2.60@2  76 

Kippered  Herring— 

Is . 1.50 

Alaska  Salmon- 

Pink  Is .  1.10 

Medium  Bed . 1.25@1.80 

Choice  Red  Is .  1 . 40@1 . 60 

Columbia  River  Chinook  Salmon- 

Flat  54s .  1.26@1.30 

Tallis .  2.00 

Flat  Is .  2. 20 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic 54*.  oil,  100  tins .  2.16@6.00 

Domestic  %s,  mustard,  60  tins .  2.86@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. .  .08J4 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .14 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .15 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  oartons . 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . . . 

California,  4  cr.,  60  lbs . 

California,  8  cr.,  50  lbs . 

California,  2  cr.,  60  lbs . 

flaskets,  1  lb.  and  2  lb . 

Layers,  254-in.,  10  lbs . 

254-in.,  12  lbs . 

254-in.,  12  lbs- . 

2-m . ,  12  lbs- . 

Currants— 

Fanoy,  1-lb.  cartons . 

Cleaned,  1-lb.  cartons,  choice.. 

Bulk,  choice,  50  lbs . 

Natural,  choioe . 

Citron- 

According  to  quality . 

Lemon  Peel- 

According  to  quality . 

Orange  Peel- 

According  to  quality . 

Fard  Dates— 

60  lbs.,  bulk . 

1-lb.  pkgs.,  80-lb.  case . 

Persian  Dates— 

60  lbs . 

Prunes,  California,  25-lb.  boxes. 

Eplneuse,  20x30 . 

30x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice,  50-lb.  box— 

60x70,  80x  90 . 

70x80.  90x100 . 

PruneB  In  25-lb  boxes. 

Fancy  40x  50 . 

60x  60 . 

60x  70 . 

70x  80 . . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  25  lbs . . 

Unpeeled,  fancy,  26  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  26  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  ohoice,  25  lbs . 


Per  lb. 


.08 

.07 

.065 

.15  @.18 

.08 

.11 

.09 

.085. 

•  065 


.1654®  .185 
.1154®  .18 
.1154®  -13 


.10 


.045 


.12 

.085 

.08 

.075 

.07 

.065 


.HU 

.105 

.10 


.075* 

.07 


.12 

.08 

.11 


.10 

.085 


.14 


.11 


NUTS. 


Almonds— 

Jordan,  shelled,  large,  28  lbs. . 40  @.46 

Valencia,  28  lbs . .  @.83 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess .  .20 

Tarragona,  120  lbs .  .15)4 

Hard  Shell,  100  lbs .  - 

Brail  Is— 

New,  large,  180  lbs .  .11 

Filberts— 

Turkish . 

Sicily,  180  lbs .  .12 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs .  .14 

Pecans— 

Polished, 80  lbs . 16  @.12 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs .  .16 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs .  .18)4 

Extra  choice,  boxes,  26  lbs .  .1454 


Choice,  bags,  125  lbs .  .12)4 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case.  Per  oase. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  7.00@22.00 

French  quarters,  boneless.. . 

French  quarters,  with  bones . T7.00@22.00 

High  quarters,  boneless .  24.60@27.00 

Halves,  boneless . 15 . 00@40. 00 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality . 11.00@20.00 


Mushrooms,  54s,  accord’g  to  qual.  19.00@85.00 
Mushrooms,  54s,  accord’g  toqual.  16.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00®20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

perl  b . . . 06®  .0®! 
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CORRECTED  WEEKLY. 

Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations . 


ADVANCES. 

Column. 

Flour .  17 

Rolled  Oats .  17 

Jersey  and  Family  Pork .  24 

Dressed  Hogs .  25 

Dressed  Turkeys .  25 


DECLINES. 

Column. 

Canned  Asparagus . . .  7 

Canned  Peaches . . .  8 

Live  Poultry .  25 


ADDITIONS. 


Column. 


WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Beans . 60  lbs. 

Medium  Beans . 60  “ 

Pea  Beans . 60  “ 

Red  Kidney  Beans . 58  “ 

Hominy . 56  “ 

Pease . 60  “ 

Barley . 48  “ 

Potatoes . 56  ** 

Flaxseed . 58 

Onions . 55  “ 

Shellbarks . 48  tf 


COL. 

Pie  Fruit . 

Sardines . 

...13 

Meats . 

Soups . 

Capers . 

....27 

Catsup . 

Cereal  Specialties . 

....30 

Cereal  Coffee . 

Cheese . 

Chocolate  and  Cocoa.... 

....18 

Chewing  Gum . 

....51 

Cider . 

Clothes  Pins . 

Cocoanut . 

Coffee . 

....  6 

Chicory . 

....  6 

Coffee  Mills . 

-.33 

Cooking  Herbs . 

....  8 

Condensed  Milk . 

Condensed  Mince  Meat 

....38 

Corn  Meal . 

Corn  Starch . 

•  •••57 

Cottolene . 

....27 

Crackers,  Cakes,  etc.... 

Crescent  Mapleine . 

Cutters,  Tobacco . 

—33 

Delicatessen . 

Dressed  Meats . 

Preserves . 

COL. 

Provisions . 

Puddine . 

Putty . 

....48 

Rennet . 

Rice . 

Rolled  Oats . 

Root  Beer . 

. 53 

Rosin . 

....48 

Sago . 

Salad  Dressing . 

. 52 

Sal  Soda . 

Salt . 

. 51 

Sapolio . 

. 55 

Sardines . 

Sauce  and  Condiments. 

. 52 

Sauer  Kraut . 

Scales . 

Scoops,  Grocers’ . 

••••33 

Scouring  Soap . 

. 55 

Seeds . 

••••53 

Shoe  Dressing . 

....  4 

Shot . 

Smoked  Fish . 

Soap,  all  kinds . 

Soda,  Bicarb . 

Soft  Drinks . 

Soups . 

Specialties . 

....56I 

COL. 

Alarm  Cash  Drawer . 33 

Alum.... . 47 

Ammonia . 3 

Ammunition .  6 

Axle  Grease . 3 


Bags,  Paper . .  41 

Bag  and  Twine  Holders.. ..33 
Baking  Powder .  3 


Barley.... . 

Beans . 

Blacking,  Shoe . 

Bluing . 

Brooms . . . 

Brushes . 

Buckwheat  Flour . 

. 29 

Bung  Borers . 

Butchers’  Sundries... 

. 45 

Butter  Dishes . 

Butter . 

Butter  Color . 

. i* 

. 48 

Candies . 

. 16 

Candles .  8 

Canned  Goods .  9 

California  Fruits . 10 

Vegetables .  9 

Fish . 12 


COL. 

Drugs,  Grocers* . 47 

Eggs . 27 

Essence  of  Coffee .  6 

Extracts . 49 

Fancy  Groceries . 27 

Farinaceous  Goods . 29 

Fish,  Canned . 12 

Fixtures . 32 

Flour . 29 

Self  Rising . 29 

Buckwheat . 29 

Fly-paper . 59 

Food,  Bird . 59 

Fruit  Butters . 47 

Fruits,  Domestic,  Dried. ...35 
Foreign,  Dried . 35 

Gelatine . 31 

Gravel,  Bird . 59 

Herring . 35 

Hominy  and  Grits . 30 

Honey . 60 

Horseradish . 36 


COL. 

Ink . 37 

Insect  Powder . 48 

Ironing  Wax . 59 

Jams . 46 

Jars  and  Jar  Rubbers .  8 

Jellies . 46 

Junket  Tablets . 50 

Ketchup . 17 

Lamp  Goods . 37 

Lard . 44 

Lemons  and  Oranges . 

Lentils . 30 

Licorice . 48 

Lime . 37 

Live  Poultry . 46 

Lye  and  Potash . 37 

Macaroni.  A . 32 

Mackerel..} . 34 

Maple  Syrup . 61 

Matches . 37 

Meat . 44 

Milk,  Evaporated . 20 

Mince  Meat . 38 

Molasses . 60 


COL. 

Mustard . 57 

Prepared . 57 

Marmalade . 46 


Noodles,  Egg . 30 

Nuts . 


Oat  Meal . 30 

Oils . 39 

Oil,  American . 40 

Olive  Oil . 39 

Olives . 39 


Paper . 41 

Paper  Bags . 41 

Peanuts . 

Peanut  Butter . 42 

Peas.  Dried . 29 

Pickles . 42 

Pickled  Meats . 41 

Plum  Pudding. .y. . 46 

Polishing  and  Cleaning 

Compound . 53 

Popping  Corn . 42 

Pork  and  Beef. . 43 

Potash . 37 

Potato  Chips . 42 

Poultry  Seasoning . 46 

Dressed . 45 

Live . 46 


COL* 

Spices . 56 

Whole . 57 

Starch . 58 

Stove  Polish . 58 

Soap  Powders . 55 

Sugars .  1 

Sulphur . 48 

Sundries . 59 

Syrups . 6o 


Tacks . 59 

Tapioca . . 30 

£ar .  49 

Tobacco,  Chewing . 64 

Smoking . 64 

Cutters . 33 

Twine  Holders . 33 

Twine . 60 


Vermicelli . 32 

Vinegar . 43 


Washboards . 62 

Wax,  Fruit  Jar . 59 

Wrapping  Paper . 40 

Woodenware . 61 


Yeast  Cakes . 64 


SUGAR. 

Confectioner.’  Loienge,  XXXX .  5.55 

Powdered .  5.45 

11  Crown  A .  5.65 

Cry ital  A .  5.30 

Conn.  Granulated .  j.4« 

Engl*  Tablet. .  6.70 

Cryttal  Dominoe. . . .  7.70 

Cut  Loaf. . 6.20 

Patent  Cube. . 5.55 

Powdered .  1. 40 

Extra  Fine  Granulated .  5.40 

Co.r.e  Granulated .  j  .  2  5 

Granulated . . . .  5.23 

Fine  Granulated .  3.25 

"  in  50-lb.  bag.  packed  a  in  100- 

lb.  bag . . .  j.30 

"  In  25-lb.  bag.  packed  4  in  100- 

lb.  bag .  5.30 

In  10-lb.  bag.  packed  10  in 

100-lb.  bag .  5.40 

in  5-lb.  bag.  packed  in  bbli....  5.45 

in  5-lb.  bag.  packed  in  100-lb. 

ba«» .  5  45 

in  i-lb.  bag.  packed  in  bbl»....  5.55 

in  a-lb.  bag.  packed  in  100-lb. 

bar. .  5-55 

in  2-lb.  carton,  in  cues .  5 . 45 

in  t-lb.  paper  package,  in 

„  .  ca»e» .  j.41 

Confectioner.’  A .  5 .  re 

r— Key.tone  A..., .  j.05 

.—American  A . j.05 

J— Centennial  A .  4.95 

4— California  A.. . . . 4.90 

J— Franklin  B .  4.85 

4—  Keystone  B .  4.80 

7— American  B .  4.75 

I— Centennial  B . . .  4.70 

9 —  California  B . . .  4.65 

10—  Franklin  Extra  C .  4  .60 

” — Keystone  Extra  C .  4.55 

12 — American  Extra  C .  4.35 

•3— Centennial  Extra  C .  4-5° 

’4 — California  Extra  C . 

15—  Franklin  C . 

16—  Keystone  C . 


TEA. 

.  Per  lb. 

J ipini—  But Icct'fi red  . . 20  @  35 

Japans— Pan-fired— Common  to  fair .  to  @  23 

£‘,ne.  . .  34  @ 

Formosa — Superior  to  Fine .  18  9  20 

Choice  to  Extra .  22  9  35 

Choicest .  40  9  5„ 

Foochow— Common,  cargo .  14  9  16 

Good,  medium .  17  9 

.  23  9  28 

£1“*. . 3°  @  35 

Choicest .  9  40 
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Gunyowdee — Choice  to  Extra .  29  9  35 

Choicest .  40  9  45 

Motunb — Good .  27  •  30 

Fine .  35  9  40 

Cboict .  45  9  50 

Choicest .  ®  55 

IifFxniAL— Superior  to  fin* .  15  9  20 

Choice  to  Extra .  22  9  25 

Choicest .  30  ®  35 

Young  Htson — Superior  to  fino .  15  9  20 

Choice  to  Extra .  28  9  3° 

Choicest .  35  9  40 

India — Common  to  Fine .  18  9  3* 

Ceylon — Common  to  Fine .  18  9  4a 

English  Bekakyast — Fair  to  Good .  15  9  17 

Choice  to  Extra .  18  9  28 

Choicest...'. .  30  9  40 

PACKAGE  TEAS. 

Lipton’s  T.af—  Per  lb. 

In  ^  ft  lb.  In  X  lb. 

Ceylon  and  India,  No.  1 .  .45  .47 

a  Ceylon  and  India,  No.  2 .  .40  .42 

‘  Ceylon  and  India,  No.  3 .  .33  ,37 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  s .  .45 

English  Breakfast,  No.  a .  .40 

Formosa  Oolong,  No.  1 . 45 

Formosa  Oolong,  No.  a .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  fa. 00 

Tetley’.  Tea —  Per  lb. 

54  lb.  or  %  lb.  In  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 43 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  price,  a. 
above. 

Formosa  and  Oolong,  same  price,  a.  above. 

14-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun- Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun- Flower . 50 

Sun-Flower,  roc.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .9 o 

Caricol  Blend,  Martindale  ft  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

i-lb.  Silver  Sacks .  .  22  J4 

14-lb.  Silver  Sacks . 23 

14-lb.  Silver  Sacks . 23J4 

14-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrel. . perlb.net  ,rS 

5  lb.  silver  bags .  "  “  .19 

1  lb.  silver  bags .  "  “  .19)4 

)4  lb.  silver  bags .  “  "  .20 

54  lb.  silver  bags .  “  "  .21 

Packed  la  case*  containing  100  pound. 
McCormick  ft  Co’.  Banquet  Brand —  Par  do.. 

No.  10 . 85 

No.  25 .  1.00 

No.  50 .  4.00 

No.  100 .  8.00 
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AMMONIA. 

Per  doz. 

Purple  Ribbon.  16  oz.,  *  <*oz.  boxes . 90 

Purple  Ribbon,  quart.,  1  do*,  boxes .  1.50 

Purple  Ribbon,  14  gala.  )4  doz.  boxes .  2.70 

Colburn’.  Mayflower,  16  oz.,  a  doz.  boxes . 73 

Colburn’.  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  a  doz . 85 

AXLE  GREASE. 

Frazer’*,  15  lb.  pail* . 80 

Frazer'*,  boxes,  yK  gross . per  gross  9.  *5 

Mica,  y  gros* . per  gross  8.40 

Peerle*s,  gross . per  gross  4.40 


BAKING  POWDER. 


#  lb.,  4  doc.  ia  ca*t....  1. 00 
%  lb.,  a  do*,  in  cam....  1.80 

x  lb.,  x  doz.  in  cast .  3.45 

5  lb.,  %  doc.  in  case....  16.75 


Davis'  O.  K.,  M-lb.,  4  dot . per  doc.  .45 

Davis’  O.  K.,  J6-lb.,  3  doz . per  doz.  .90 

Davis' O.  K.,  x-lb.,  2  doz." . per  doz.  x  .65 

Davis'  O.  K.,  5-lb.,  %  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s ,  J£-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  J?-lb.,  a  doz . per  doz.  *.*8 

Cleveland's,  i-lb.,  x  doz . per  doz.  4.40 

Leslie's, k(-lb.  cans,  1  or*  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  tf-lb.  cans,  a  doz.  cases . 90 

Leslie's  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5-lb.  cans,  6  cans  in  case . per  lb.  . xa 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82% 

6  oz.  glass,  2  doz .  x  .07^ 

6  oz.  glass.  4  doz .  x.04 

6  oz.  glass,  6  doz . x.03 

6  oz. , 1  gross,  inbbl . per  gross,  X2.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

%-lb.  cans,  2  doz  in  case . per  doz.  x .  25 

x-lb.  cans,  x  doz.  in  case . per  doz.  2.50 

Royal,  ioc.  size,  4  do* . 86 

U  Xlb->4dox .  »J® 

)4  "  *  "  .  *.4» 

"  I  ’’  1  "  .  4  6j 


Raliton  Baking  Powder,  i-lb.  can*,  per  dot.  2.25 
"  “  *'  54-lb.  “  ••  “  1.23 

Bolton  Brand,  3-lb.  liie,  14  do*,  case. ...per  doi.  11.00 
"  1  "  1  “  ....  “  2.50 

H  "  *  "  ...  •«  .55 

H  "  3  "  ....  “  .71 

Purity  Brand  j  “  %  “  ....  •*  « 

"  1  "  1  "  ....  "  1.30 

"  )4  «  3  «•  «  g. 

'•  «  "  3  "  Z.  n  45 


BLACKING— Shoe. 

Shinola . . . per  doz. 

Shinola,  %  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . per  gross 

Bixby’s  Best,  No.  x . 

“  u  B.  B.  B.  M . per  gross 

Jacquot  Blacking,  No.  . . 

Handy  Box,  French,  No.  15,  large . 

“  “  “  small . 

Mason's  No.  x,  %  gross . 

**  “  •»  “  . . . . . 

«  n  _  fi 

. . . . . 

<1  it  ^  n 

10  tt  j  it 

T.  M.  French . per  dor. 


•75 

8.75 

•  7* 
6.80 
••75 
4  5® 
4»5 
ro.oe 
5.00 
■  ■■ 
a  .do 
.85 
4  55 
7S« 


SHOE  DRESSING. 

Mason'* . . . 78 

Acme,  1  doz .  X)I* 

Bixby’s  Royal  Polish,  1  doz . 7| 

Bixby  Tet  Oil  Polish . 

Brownrs  Shoe  Dressing,  x  doz . .  .82^ 

Brown's,  Army  and  Navy,  x  doz . 82^ 

Boyer’s  French  Dressing . fa 

“  Oil  Polish .  yj 

Admiral  Russet  Combination . jq 

Admiral  Shoe  Dressing . 79 

Whittemore  Bros.  &,Co: — 

Gilt  Edge  Polish,  black .  9.00 

Boston  Waterproof,  black .  9 . 00 

Boston  Jr.  Waterproof,  black,  xo-cent  size...  .85 

Elite  Combination,  Baby,  blade .  .85 

Elite  Combination,  large^  black .  3  .00 

Superb  Patent  Leather  Paste  large . 75 

Champion,  black,  friction  polish . .  a.  00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing . 75 

Royal  Gloss  black,  self-polishing . 75 

Dandy  ComDin&tion,  russet . .  s  .oc 

Star  Combination,  russet . . 

Dandy  Russet  Paste  large .  ,  75 

Boesola  Waterproof  Paste  Polish,  .aige . 75 

Boseola  Waterproof  Paate  Polish,  small . ^ 

Quick  White,  deans  dirty  canvas  shoes . 8f 

Quick  White,  deans  dirty  canvas  shoes .  2.00 

Oil  Paste  black,  never  Arias  op,  large  ttes*M  .  75 
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GREEN  COFFEE. 

Per  lb. 

Rio,  Golden,  fancy . 09  @.0954 

“  prime . (§)f.o8 

44  choice . . .  @-°  7lA 

Santos,  Peaberry,  extra  fancy .  @.12*4 

44  fancy . @-iO/4 

"  choice .  .  (§L°9/4 

Maracaibo,  strictly  fancy,  mild . 12  @.12*4 

“  choice .  @-n}4 

Washed  Caracas,  fancy . 14  @-I4/2 

Laguayra,  fancy .  @10^ 

Java,  extra  fancy  Old  Government . 2o^@.2i 

**  extra  fancy .  @.20 

44  fancy .  @19  lA 

Mocha,  *4  and  yK  bales,  genuine,  finest...  @.19 

44  Seed,  Santos,  fancy .  (a). 10% 

"  44  choice .  @.105^ 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  fancy .  @ .  12 

“  Prime .  @.10 

“  Choice .  @.0954 

Santos,  Peaberry,  extra  fancy .  (3>.i6 

44  extra  fancy .  @  .13 

44  fancy .  @.125^ 

“  choice . ~ .  @.xv 

Laguayra,  fancy .  @ .  14 

Maracaibo,  choice .  @.14 54 

44  fancy .  @.15 

44  extra  fancy . @.is54 

Java,  extra  fancy  Old  Government .  @.2554 

44  fancy .  @.24*4 

Mocha,  finest .  @.2354 

Lipton's  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 22 

44  “  2 . 20 

"  “  3 . *7 

“  "  4 . 14 

Packed  in  25  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 


PACKAGE  COFFEE. 


.19 
.18 
.  16 
•15 
.14 


Thos.  Martindale  &  Co. — 

Saludo,  lbs . 

“  50-lb.  tins . 

**  barrels . 

Viv,  lbs . 

“  50-lb.  tins . . 

“  barrels . 

Ground  or  pulverized  without  extra  charge. 
Lipton's — 

Special . 26 

Perfection . 20 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 

Triunfo,  24  2  lb.  cans . 29 

“  48  i-lb.  cans . 29*4 

Trinidad,  60  or  100  i-lb.  cartons . 26 

44G-A''  Blend,  20  3-lb.  cans. 


.24 


La  Cruzada,  60 or  100  i-lb.  cartons . 2154 


Iowa,  60  or  100  1  and  2-lb.  cartons.. 

Tumbala,  60  or  100  1  -lb.  cartons . 

Quezal  (after-dinner),  12,  24  or  48  J4-Ib.  cans 
per  54  lb . 


.18  >4 

1654 


•35 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “Kosyr'’ — 

50  tins  in  box . per  box  3.80 

12  in  tins  box . per  canon  .95 

2-lb.  tins . per  doz.  5.  75 

George  Floto’s  Sons—  Per  gross 

Coffee  Essence,  J^-gross  improved  cans .  2.25 

J4-gross  cans,  tin  ends .  2.70 

“  !4 -gross  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  ]/2  gross....  2.25 

Package  Chicory,  65-lb.  cases  . . per  lb.  .04^ 

Hummel's  Essence,  tin  can,  y2  gross,  per  gross  2.85 
“  tin  ends,  “  “  2.70 

“  improved  “  “  2.15 

Chicory,  Selig's  65's . . . 05K 

“  English,  ground,  bags  about  160  lbs...  .05^ 

"  Franks’,  stick,  65  lbs . 06*4 

“  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65  lbs . o »}/■, 


AMMUNITION. 
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Duck,  kegs,  1254  lbs .  4-75 

44  kegs,  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4-75 

44  “  kegs,  1254  lbs .  2.65 

lt  kegs,  654  lbs .  i.5° 

Drop  Shot,  1  to  10,  bags,  25  lbs .  *  85 

BB,  bags,  25  lbs .  2.10 


BLUING— Dry. 

Per  gross 

Barlow's,  small,  2  doz . 2.60 

"  large,  1  doz . .  5 .20 

Sawyer’s,  No.  1,  6  doz .  1 .50 

No.  3,  3  doz .  3.35 

Colburn’s,  No.  1,  4  doz .  1.60 

44  No.  2,  3  doz .  2.50 

44  Mammoth,  3  doz .  3-bo 

44  Ball  Blue,  1  oz., 3 doz .  2.60 

“  “  2  0z.,3doz .  4.80 


BLUING— Liquid. 

Per  gross 

Boyer's  Bengal,  8  oz.,  %  gross .  3-9° 

Cream  Indigo,  2  oz.,  %  gross .  3.90 

“  4  oz.,  54  gross .  7.40 

44  8  oz.,  54  gross .  11.40 


BUTTER. 


Two  per  cent,  discount 

on 

package  coffee.  Sold 

on  the  equality  plan. 

New  York  Card  Price. 

100-lb.  Cases.  60-lb.  Cases. 

Ariosa . 

15K 

iSiV 0 

Arbuckle’s  Seven  Day . 

ioy 

ioyi 

Lion . 

13  9s 

B.  Fischer  &  Co. — 

Hotel  Astor  Coffee,  i-lb 

tins. 

Blasting,  A,  kegs,  25  lbs . 

“  B,  kegs,  25  lbs .  1.50 


Tub  Butter — 

Creamery,  extra,  60-lb.  tubs  . 

“  first,  “  . 

44  second,  44  . 

third,  “  . 

44  imitation,  30-60  lbs . 

(t  5  and  10-lb.  rolls,  60  and  100- 

lb. boxes . 

Ladles,  30-60  lbs.,  bakers'  use . 

Print  Butter- 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs. 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes . 

Sheaf  (“400”)  Elgin,  20-50-lb.  boxes . 

Sheaf. . 

Milhen  Farm,  lbs.  and  54  lbs . 

Gurnse,  lbs.  and  y2  lbs . 

Belle  Spring . 


Per  lb. 

•  25 

.24 

•23 

.22 

.21 


.26 

.20 


.29 

.28 


.27 

.26 


.25 

■30 

.28 
.  26 


CANDLES. 

Per  lb. 

P.  &  G.,  8’s,  30  lbs . io^4 

“  16's,  30  lbs . 11^4 

Paraffine,  4's,  6's,  8's  cartons,  36-lb.  cases, 

per  lb . 08^4 

Searchlight,  hotel,  16's,  30  lbs . 0954 

Pearless,  hotel,  16’s,  30  lbs . 1054 

Bright  Light,  16’s,  30  lbs . per  box  2.00 

Werk’s,8’s,  30  lbs . 11 

44  1 6's,  30  lbs . 12 

Carriage,  size  6x154 . 19 

Martha  Washington,  long  12's . 17 


JARS  AND  JAR  RUBBERS. 

Glass  Jars—  Gross 

Pints .  7.00 

Quarts .  7.25 

Half-gallons .  8.75 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz.  .  19 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  J4  gro.,  no  rubbers. ..per  gro.  2.75 

Jar  Rubbers — 

Lip,  wide . per  gross  .85 

Acme,  wide,  1  doz.  cartons . per  lb.  .45 

44  medium,  1  doz.  cartons .  4‘  .40 

Reliable,  white  rubber,  wide . 26 

“  44  medium . 26 

Black,  medium . . . per  lb.  .25 

(25  lb.  lots  1  cent  perlb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram.  ...per  doz. 

Sage .  “ 

44  Thyme .  44 

“  Savory .  '* 

“  Special  case  assortment,  2 

doz.  Sweet  Marjoram,  1 
doz.  Sag;,  54  doz. Thyme, 

54  doz.  Savory . per  case 

Colburn’s  “A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

54-lb.  cartons,  1  doz . per  doz. 

K-lb.  “  "  .  “ 

•  54-lb.  44  44  . 44 

54-lb.  screw  cap  bottles,  2  doz .  “ 

54-lb.  square  cans,  2  doz .  “ 


•25 

•25 

.25 

•25 


.40 

•75 
1  25 
.90 

.85 
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CANNED  GOODS. 

Tomatoes —  Per  doz. 

Mrs.  Hancock's,  frying .  1.15 

Du Bois’,  frying .  .  1. 10 

Jersey  King,  No.  3,  standard  Jersey . .  .9254 

Silver  Lake,  fancy  Jersey .  1 .05 

Peerless,  extra  fancy,  No.  3 . 90 

Plantation,  No.  10,  1  doz .  2.25 

Silver  Lake,  No.  10,  1  doz .  2.50 

Golden  Rule,  No.  3,  seconds . 80 

Alta,  No.  2 . 60 

Lima  Beans — 

Tinsley’s,  extra  small .  1.25 

Silver  Lake . .  1 .00 

Early  Autumn . 9254 

Boyer’s,  No.  2 .  10754 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  fancy .  1  50 

Boyer’s,  . . 55 

Acorn,  3s . 85 

44  No.  2 . 5754 

Safe,  No.  2 . i . 50 

White  Wax  Beans — 

Champion . .... 

Winsom,  N.  Y.,  No.  10,  1  doz .  3.60 

Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain .  1.35 

“  No.  3,  tomato  sauce .  1.55 

Campbell’s,  No.  2,  plain . 90 

44  No.  2,  sauce . 90 

Oxford,  No.  3 .  1.05 

Narragansett,  No.  3,  tomato  sauce .  1.37 54 

Van  Camp’s,  No.  1,  sauce,  4  doz . 8754 

44  No.  2,  sauce,  2  doz .  1.3254 

Moore  &  Brady,  No.  3,  plain . 85 

44  No.  3,  sauce . 90 

44  No.  1,  picnic  size,  plain . 4254 

44  No.  1,  picnic  size,  sauce . 4754 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain . 9754 

44  No.  3,  tomato  sauce. ...  1.05 

44  Midnight  Lunch,  No. 

1,  4  doz . 50 

Schimmel’s,  No.  1,  sauce  . 65 

“  No.  2,  sauce . 95 

44  No.  2,  plain . 90 

Bunker  Hill,  No.  3,  plain . v . 77^ 

44  No.  3,  tomato  sauce . 80 

Snider’s,  tomato  sauce,  No.  3,  2  doz .  1.80 

44  44  No.  2,  3  doz.  ., .  1.40 

4  4  44  No.  1,  4  doz . 90 

44  44  No.  10,  54  doz........  5.00 

Sunnyside,  plain  or  sauce.  No.  3,  2  doz . 95 

44  44  No.  2,  3  doz . 70 

4  4  4  4  No.  1,  4  doz . 45 

44  44  No.  10,  54  doz....  3.00 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 75 

Van  Camp’s,  No.  2,  2  doz . 7754 

Corn — 

Paris,  fancy  Maine .  1.20 

American  Beauty,  extra  fancy,  Shoe  Peg . 85 

Cream  of  Susquehanna . 95 

Baker’s,  G.  W.,  whole  grain . 8254 

Shoe  Peg,  Susquehanna . 80 

44  Osborn’s . 6754 

Mark,  crushed . 70 

Rex,  No.  2,  fancy,  whole  grain . 65 

Vanity,  No.  2,  whole  grain . 6254 

Peas — 

Tres  Fins,  100  cans . .  13.  75 

French,  very  fine,  100  cans . 

44  fine,  100  cans .  11.75 

44  medium,  ioo  cans . .  10.25 

Boyer’s,  Midgets  .  1.55 

44  Extra  Sifted .  125 

44  Sifted .  1. 10 

44  Early  June . * . 95 

Jumbo  June . 90 

Little  Nell's,  Baltimore . 6zJ4 

Hermit  brand,  No.  2 . 55 

Beets — 

Silver  Lake,  fancy.  No.  3 .  1 .00 

Chautauqua,  No.  3 . 95 

Succotash — 

Quaker,  extra  fancy . 1.1254 

Spinach — 

Champion,  No.  3 . . . 1  -oo 

Shawnee,  No.  3 .  1  10 

Farren’s,  No.  3 .  1.00 

44  No.  10 .  3.25 

Sweet  Potatoes — 

Victory,  No.  3,  2  doz . 

Pumpkin — 

Silver  Lake,  No.  3 .  .85 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . f . . 95 

Andrews  &  Co.,  No.  2 . 42J4 

Silver  Lake,  No.  10,  1  doz .  2.35 

Asparagus — 

Del  Monte  Mammoths .  3.50 

Oak,  large .  3* 20 

Superior,  large,  No.  254 .  3-25 

Staple,  medium.  No.  254 .  3  00 

Swan,  medium,  No.  254 .  2 -9° 

Del  Monte  Tips,  No.  1 J4 . • . •••••  2  bo 

Extra  Tips,  No.  1 54  .  2  *55 

El  Dorado  Tips,  No.  iJ4 .  2.50 

El  Rio,  medium,  No.  254,  2  doz .  2.85 


California  Canned  Fruit. 

Apricots—  Per  doz. 

Extra  quality . . .  2.40 

Extra  standard . 

Standard . . 

Pears — 

Bartlett,  extra  quality,  254s . .  2.  25 

44  extra  standard,  254s .  2.20 

44  standard,  254* .  2 .00 

Cherries — 

Extra  quality,  2^4s .  2.50 

Extra  standard,  254s .  2.  50 

Standard,  254s .  2.25 
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Peaches — 

Goddess,  No.  254,  ex.  standard,  lemon  cling  2.00 
Tioga,  No.  2*4.  extra  standard,  lemon  cling  1 .95 

Valley,  No.  254,  standard,  lemon  cling .  1 .80 

'1  histle.  No.  254,  standard,  lemon  cling .  1 .75 

Agate,  No.  254,  standard,  lemon  cliDg .  1 .90 

Lake  View,  No.  254,  yellow,  free .  1.70 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz .  1 .35 

Columbus,  No.  254,  pie,  peeled,  yellow,  free  1 .47 
44  No.  254,  pie,  peeled,  lemon,  cling  1.40 

Plums 

Egg,  extra  standard . 

Green  Gage,  extra  standard . 

Egg,  standard .  1.45 

Gage,  standard .  1.45 


Domestic  Canned  Fruit. 

Apples 

Wayne  Co.,  No.  10,  1  doz . 

Booth’s,  oval,  No.  3 . 

Blackberries — 

Farren's,  extra  preserved,  No.  . 2 . 

Silver  Lake,  syrup.  No.  2 . 

Nigger  Head,  No.  2 . . 

Spring  Garden,  No.  2  . 

Blueberries — 

Loggies,  No.  2 . . . 

44  No.  10 . . 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 . 

Peaches — 

Maryland  Leader,  yellow,  No.  3 . 

44  white . 

P.  &  B.,  yellow,  No.  3 . 

Pears — 

Silver  Lake,  No.  3 . 

Fowling  Creek,  good,  No.  3 . 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  2 . 

Pride  of  Rochester,  fancy,  preserved.  No.  2 
Rhubarb — 

Silver  Lake,  No.  3,  2  doz . . . 

Silver  Lake,  No.  10,  1  doz . 

Strawberries — 

Anchor,  No.  2 . . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . 

Defence,  No.  2 . 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 . 

General,  E.  &  C.,  sliced,  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . . 

Singapore  Chunks,  No.  i  J4  *  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  2 . 

Singapore,  cubes,  No.  154,  4  doz. . . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  1,  4  doz . 

The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved — 

Chop  Tan  Hin,  %  lb. ,  cubes . 

44  y*  lb.,  sliced . . . 

i54  lb.,  cubes . 

44  154  lb.,  chunks  . 

lb.,  spiral  sliced . 

44  1%  lb.,  smooth  slided . r 


•50 

.70 


1.30 

1.30 

1.075 

.90 


1.40 


1.50 


1. 20 
iiS 
1.25 


•25 

•05 


•30 

.90 


■  85' 

2 .20 


.90 
1 .00 
1  •  45 
1 .80 


1 .90 
1.80 
1.65 
1 .60 
1  *35 
1.05 
1.30 
1 .00 
•95 
•75 
.80 

•67K 


.75!  = 
•77H 

I.02>. 

I ,IO>j 

1. 15 
I  .  225';$ 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Per  doz* 

Deviled,  No.  1,  4  doz . . .  2.1752 

44  No.  2,  2  doz . .> . . .  3 .25  . 

Clams — 

Gold  Label,  No.  i,  4  doz .  1.12 )i 

Star,  No.  1,  4  doz . . 9*  1 

Lobster — 

B.  &  M.,  No.  1 ,  flat,  4  doz .  4.75 

44  No.  54,  flat,  4  doz .  2.45 

44  No.  1,  tall,  2  doz .  4.50 

44  No.  flat,  4  doz  .  3  .00 

Star  brand,  No.  54  >  flat,  4  doz .  1 .40 

44  No.  1,  tall,  4  doz .  3.85 

44  No.  54,  flat,  4  doz .  2.40 

Shrimps — 

Peerless  brand  (Barataria),  dry,  No.  1,  2 

doz . ..., .  1. 1754 

Peerless  brand  (Barataria),  new,  pickled, 

No.  1.  2  doz .  1 .1254 

Cotton  Bale,  pickled,  No.  1,  2  doz .  1.10  1 

Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz . .  1.50 

44  4  4  No.  2,  2  doz .  2.50 

44  44  No.  3,  2  doz . r. . «...  3.15 

Underwood,  soused,  No.  1,  4  doz . 

44  No.  2,  2  doz . . .  2.50 

Oysters — 

Boyer’s,  No.  1,  2  doz . 9^% 

44  No.  2,  2  doz .  1 .80 

M.  &  B.,  No.  1,  2  doz . . . 9 

Stewart’s,  No.  2,  2  doz .  1-65 

44  No.  1,  2  doz . . . .  <85 

Victory,  No.  1,  2  doz . . . 8754 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain  . .  i.40 

Gold  Label,  No.  1,  spiced,  4  doz . 82J4 
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You’d  take  off  your  hat  and  give  the  enthusiastic  “glad 
hand”  to  a  40  %  profit  if  you  met  it  on  the  street  on  the 
way  home  to-night.  Why  not  look  into  what  we  have  to 
offer  you  as  a  profit  on  our  California  Jams,  Marmalades 
and  Preserves  ?  The  goods  are  fine,  and  people  ask  for 
more.  We  say  this  about  them  because  we  know  all  about 
the  quality  of  our  brand.  That’s  why  we  guarantee  it. 
Drop  a  postal  at  an  expense  of  a  minute  and  a  cent,  to  us, 
and  ask  about  this.  Conservatism  is  all  right,  but  it  over¬ 
looks  many  a  paying  proposition.  Be  wide  awake  even 
if  it  is  hot. 

H.  P.  D.  KINGSBURY,  Redlands,  California 
(where  the  oranges  come  from) 


You  Walk  Unnecessary  Miles 

<Jf  If  your  store  is  like  many  you  and  your  clerks  travel  unneces¬ 
sary  miles  every  day. 

<Jf  To  and  from  the  cashier’s 
desk,  or  the  cash  register,  or  the 
money  drawer  are  some  of  the 
ways  you  do  it.  Do  you  know 
you  can  get  a  cash-carrying 
system  for  $25  per  line,  and  get 
it  on  30  days’  free  trial  ? 


(f  Be  modern, 
espe  cial ly 
when  to  be 
modern  is  to 
save  steps. 

NEW  YORK,  Times  Bldg. 


UNITED  STORE  SERVICE  AND  TIBE  CO. 


BOSTON,  Tremcmt  Bldg 


CHICAGO,  Medinah  Bldg. 


Flavoring  Extracts 

Branded  “  U.  S.  P.” 


Vanilla  Ginger 

Lemon  Winterg'reen  Orange 
Almond  Peppermint  Rose 

are  guaranteed  under  the  National  Pure  Food 
Act  to  be  Absolutely  Pure  Extracts  from 
Choice  Natural  Fruits. 

Recommend  them  to  your  best  trade  for 
your  own  protection.  No  other  dealer 
can  offer  them  any  better  extracts  .... 

Flavoring  Power  Unequalled 


THE  ZIPP  MANUFACTURING  COMPANY 

CLEVELAND,  OHIO 


Bought  Simply.  Because  She 
Liked  the  Glass  Package 


CROFT  &  ALLEN  CO  .  Pennsylvania  .  . 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 

Will  you  mention  the  “Grocery 
World"  when  you  write? 

40  cents  a  pound 

Packed  in  14- lb.  jars,  6  and  12-lb. 
boxes 


Billers  best  Pieseives 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


I. 

f 
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Salmon — 

Gibraltar,  Sockcye,  No.  i,  tall .  i  .95 

“  “  No.  y2,  flat .  1. *5 

Hapgood’s,  No.  1,  tall,  4  doz . 

“  No  .x/2 .  1-3° 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  i-7° 

Humes,  Karluk,  No.  i,  tall,  4  doz .  1 .47^2 

Horseshoe,  No.  . .  i-55 

White  Bear,  red,  No.  1,  tall .  1.42*4 

Sweet  Clover,  pink,  No.  1,  tall .  1.00 

White  Raven,  y2s . . . 95 

Chef,  red,  No.  J4,  flat,  4  doz . 92*4 

Terrapin,  pink,  No.  x/2,  4  doz . 85 


SARDINES — Imported. 

Chancerelle,  %s,  key . - .  25*00 

La  Champagne,  ys,  key .  17.00 

tl  “  boneless . 

Billet,  small  .  14.00 

Tricolore,  .  9.00 

Gerard,  l/2s,  key,  boneless .  34  00 

Martels,  54  s .  9.50 

“  54s .  1325 

Morel,  l/2 s,  boneless .  16.00 

Domestic. 

Mustard — 

Irma,  ys,  100 cans .  3.65 

Raven,  *4s,  kev,  100  cans .  3-37/4 

Harbor,  y s,  48  cans,  wrapped . 

Gold  Label,  ys,  mayonnaise  dressing,  100 

cans .  6.40 

Gold  Label,  ^s,  mayonnaise  dressing,  50 

cans .  4-3° 

Oil- 

Gold  Label,  *^s,  oil,  100  cans .  6.40 

Irma,  54s >  100  cans .  3.65 

Continental,  y^s,  key,  100  cans .  3-62*4 

Owl,  Vs,  key,  100  cans .  3  5254 

Skipper  Sardines — 

ys,  olive  oil,  key,  100  tins .  12.00 

*4s,  “  “  50  tins .  12.00 

y s,  tomato^sauce,  key,  100  tins .  13-00 

y2 s,  “  “  5c  tins . 13.00 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  1,  key,  2  doz .  1 .40 

“  No.  2,  key,  1  doz .  2 .35 

Fairbank's — 

No.  1,  key,  2  doz .  1.35 

No.  2,  key,  1  doz . . .  2.2254 

No.  6,  key,  1  doz .  7.00 

No.  14,  key,  54  doz . per  case  8.15 

Libby’s — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.25 

Chipped  Beef. 

No.  54 ,  2  doz .  1.45 

No.  i,  2  doz .  2.10 

No.  54,  glass,  2  doz .  1.55 

No.  1,  glass,  2  doz .  2.50 

Beechnut — 

No.  l/2,  sliced,  glass  jars .  1.70 

No.  1,  sliced,  glassjars .  2-77/4 


Sliced  Smoked  Beef. 


Armour’s — 

Shield,  in  glass,  size  y2 .  1.55 

“  “  “  1 .  2.65 

Acme — 

Large  tins,  2  doz  .  2.60 


Sliced  Bacon. 


Armour's- 


“  m  tin, 

tl  it 

Beechnut — 


No. 

Acme- 


Roast  Beef. 


Armour’s — 

No.  1,  2  doz . . .  1 .45 

No.  2,  1  doz .  2.3754 

Fairbank’s — 

No.  1,  2  doz . . .  1 .45 

No  2,  1  doz .  2  .37)4 

Libby's — 

No.  1,  2  doz .  1.45 

No.  2,  1  doz .  2.30 

Kingan's — 

No.  1,  2  doz .  1.40 

No.  2,  1  doz .  2.42*4 


Lunch  Tongue. 


Armour’s,  No.  1,  2  doz .  2.70 

Fairbank’s,  No.  1,  2  doz . . .  2.15 

Libby’s,  No.  1,  2  doz .  2.80 


Whole  Ox  Tongue. 

Armour’s — 

Size  1  5.40 

“  6.75 

"  2  7.85 

“  2 y, .  9.5° 

Fairbank’s,  No.  2,  i  doz .  7.00 

Libby’s,  No.  2^,  :  doz .  9.50 


Potted  or  Deviled  Meats. 

Armour’s — 

No.  y,  4  doz . 45 

No.  *4,  2  doz . 82^4 

Libby's  — 

No.  y,  4  doz . 44 

No.  *4,  4  doz . 80 

R.  &  R.— 

No.  y,  4  doz .  1. 15 

No.  *4,  2  doz .  1  95 


Potted  Chicken  or  Turkey. 

Armour’s — 

No.  y,  4  doz .  1.80 

No.  54,  2  doz .  3  05 

Libby’s — 

No.  y ,  4  doz . 

No.  54,  2  doz . 

R.  &  R.,  No.  y,  4  doz .  1  75 


Sausage. 

Armour’s  — 

Vienna  style,  size  54 . 90 

“  “  1 . . . . .  1.50 

Luncheon,  with  Tomato  Sauce,  size  l/2 . 90 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label” — 

Chicken,  No.  54 .  2.85 

“  No.  1 .  5.00 

Turkey,  No.  54 .  2.85 

“  No.  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11.00 

“  Ham,  No.  154 .  7. 50 

“  “  No.  2^4 .  10.00 


Deviled  Meats. 

Curtice  Brothers,  “Blue  Label” — 

No.  5  oz. 

Ham .  1.25 

Tongue .  1.25 

Chicken .  1.  85 

Turkey . .  1.85 


No.  10  oz. 
2.15 

2.15 

2.50 

2.90 


Potted  Meats. 

Curtice  Brothers,  “Blue  Label”  — 

No.  y  Tin.  No.  l/2  Tin. 

Ham .  1 .20  2.00 

Tongue .  1.20  2.00 

Chicken .  1.80  2 .75 

Turkey .  1.80  2.75 


Soups. 

Snider’s  Tomato — 

3-lb.  cans,  2  doz . 

2-lb.  cans,  2  doz . 

1 -lb.  cans,  4  doz . 

Gallon  cans,  y2  doz.... . 

Schimmel's,  assorted,  1  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 

Curtice  Brothers,  “Blue  Label” — 


2-35 
*■35 
.90 
5.  00 

•85 


85 

.87*4 


Quarts. 

Pints. 

Pints 

Consomme . 

*•75 

1.25 

Bouillon . 

....  3*5 

i-75 

I  .25 

Beef. . 

•  •••  3-15 

1  •  75 

1.25 

Julienne . 

*•75 

1.25 

Printanier . 

.  3  •  *5 

*  -75 

1.25 

Vegetable . 

....  3- *5 

i-75 

*•35 

Tomato . 

....  3*  *5 

*  -75 

1.25 

Ox  Tail . 

.  3*5 

i-75 

1 .25 

Mock  Turtle . 

....  3  •  *5 

*•75 

1. 25 

1.65 

Tapioca  Crecy . 

.  315 

i.75 

1.25 

2.65 

Pea . 

....  3  ■  *5 

1-75 

1.25 

*•55 

Mutton  Broth . 

*  -75 

1  «25 

2.65 

Clam  Chowder . 

.  3  •  *5 

*•75 

1.25 

Clam  Broth . 

...  3*  *5 

*  -75 

1.25 

1.4  *A 

Chicken  Gumbo.... 

.  3-15 

i-75 

1 .25 

2.50 

Mulligatawny . 

3.15 

i-75 

1  25 

Chicken . 

.  3-  *5 

*•75 

1.25 

2-75 

Chicken  Broth . 

.  3.15 

1-75 

1.25 

I.60 

Green  Turtle . 

3-So 

2. 00 

Terrapin . 

....  7-25 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  per  lb. 

Extra  Mixtures . 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  “  .09*4 

Elcroften  Mixtures .  “  .o$y 

Nobby  Mixtures .  “  ,0954 

Cadella  Mixtures .  .  “  .12 

Fine  French  Mixtures .  “  -13/4 

French  Creams .  “  >0g 

American  Mixtures .  “  ,o8J4 

Variety  Cut  Drops .  “  .  08^4 

Darling  Mints .  “  .08*4 

Golden  Drip  Bar . 15-lb.  boxes  .10 


— II — 

Sour  Balls . 30-lb.  pails 

Pancella  Cream  Chocolate .  “ 

I  X  L  Assorted  Chocolate .  “ 

King  B  Assorted  Chocolate .  “ 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonpariel  Drops .  “ 

Chocolate-covered  Caramels .  “ 

Dairy  Chocolate  Chips . -  .25-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . 2T-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen .  “ 

Wellington  Caramels . 25-lb.  pails 

Prozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  “ 

Jelly  Beans .  “ 

Wintergreen  Lozenges .  “ 

Mint  Lozenges .  “ 

Assorted  Lozenges .  “ 

Conversation  Lozenges . 281b.  pails 

C.  &  A.  Crown  Stick . 30-lb.  pails 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods . 10  boxes  in  case 


.0854 
.10*4 
•11  % 

.12)4 

-i6>4 

•  n54 

.  12 

■  16% 

.11K 

•  17  A 

■  i°A 

■ogA 

■  ogA 

.08 


.07  A 

.10 
.08 
°9  A 

■  ogA 
■ogA 

■  ogA 

.08 

■  12  A 

■  ogA 

4-50 


CATSUP. 

Per  doz. 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  1.15 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 92% 

Campbell’s — 

No.  8,  2  doz . 8754 

No.  8,  Tobasco . 87^4 

Snider's — 

Pints,  2  doz .  2.10 

54-pints,  2  doz .  1.30 

Quarts,  1  doz .  3-25 

Gallons,  6  jugs  in  crate . per  jug  .85 


KETCHUP. 

Curtice's  “  Blue  Label”  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  in  case .  3.00 

Medium,  25  bottles  in  case .  4.75 

Large,  12  bottles  in  case .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  *  Pei  lb- 

Premium,  *4s,  12  to  25  lbs . 30 

Premium,  ys,  12  lbs . 30 

Caracas,  sweet,  6  lbs . 30 

German,  sweet,  12  lbs . 23 

Auto,  sweet,  6  lbs . 32 

Cocoa,  y-\b.  cans,  12  lbs.  in  box . 34 

Cocoa,  54-lb.  tins,  6  lbs . 34 

W.  H.  Baker’s— 

Best  Cocoa,  %-\b.  size . per  lb.  .31 

“  *4-lb.  “  .  “  .32 

Premium  Chocolate,  54s,  12  lbs . .  .2854 

“  i^s,  12  lbs . 29J4 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 19^4 

“  “  1-5S,  12  lbs . 19^4 

Hershey's — 

Milk,  48  5  cent . per  box  1.45 

Epp's — 

Cocoa.  54-lb.  tins,  7  lbs . 42 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  1  -lb.  tins . per  tin  .72 

“  6-lb.  boxes,  }4-lb.  tins .  “  *37/4 

“  6-lb.  boxes,  *4 -lb.  tins .  “  .19 

Huyler's — 

Cocoa,  x/2 s,  6-lb . 42 

“  i^s,  6-lb . . 44 

Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  y2 s 
Cocoa,  labeled,  ' 


.38 

40 


LUlvd,  IdUCICU,  tO . ini . . .  . 

Premium  Chocolate,  y2 s . 33 


Premium  Chocolate,  ys.. 

Bensdorp’s  Royal  Dutch  Cocoa,  i?-lb.  cases- 


•35 


Per  can. 

Per  doz. 

y  \b.  round  cans . 

*  *9 

2.27 

A-'b-  “  . 

.30 

3.60 

i-lb.  “  . 

•59 

7.08 

i54-oz.  “  50  cans  in  case 

•°7 

Per  lb. 

5-lb.  "  . 

2  75 

•55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . 

Queen,  4  to  lb.. 


•45 

•42 


Sweet  Vanilla,  4  to  lb . 28 


8  to  lb. 

Bloocker’s  Cocoa  Powder — 

*^-lb.  tins,  2  doz.  in  box . per  doz. 

54-lb.  tins,  2  doz.  in  box .  “ 

i-lb.  tins,  1  doz.  in  box .  “ 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-lb.  bags,  1  doz.  in  case .  “ 

Wilbur’s  Cocoa — 

Breakfast,  54-lb.  tins,  6-lb.  boxes _  per  lb. 

**  j£-lb.  tins,  6-lb.  boxes .  “ 

Wilbur's  Chocolate — 

Sweet  Clover,  54s,  6-lb . per  box 


.28 


1.88 

3-5o 

6.50 

•52 


•50 


•33 
•  32 


1 .60 
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Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  54-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  y- lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  y-\b.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  y~ lb.  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  *4-lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  £-lb. 

tins . . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  £-lb 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  5^-lb. 

tins . 

Cocoa,  6  lb.  boxes,  12  boxes  in  case,  54-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  54-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  y~\b.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12-lb.  “  6  “  “  . .  ** 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  y~\b.  tins  “ 

54  lb.  tins,  6  lb.  boxes,  12  boxes  case  " 
Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  12-lb. 

boxes . . . 

Croft's  Cocoa.  £s,  2  dozen  in  box . 

“  “  ys,  6  lbs.  “  . 

“  “  54s,  6  lbs.  “  . 

“  “  5-lb,  6  cans  “  . 

“  Swiss  Milk  Chocolate,  48  5-c. cakes.. 
“  Premium,  ys,  12-lb.  cakes . 

“  “  /4s,  “  "  . 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

54  lb.  decorated  cans,  12-lb.  boxes. .per  lb. 
54-lb.  “  “  24-lb.  boxes..  “ 

Special  10-c.  packages,  30  to  box. .per  box* 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 

“  54  -  lb.  “  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 

“  54-lb.  “  12-lb.  “  . 

“  y- lb.  “  6-lb.  “  . 

“  £-lb.  “  12-lb.  “  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 

“  54s,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box 

“  3-o-,  72  “  .  " 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 

54-lb.  “  24-lb.  “  . 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 

40  “  “  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case . 

24  **  “  48  to  case . 


•32 

•S2 

•32 

•32 

•27 

.27 

.27 

x-*5 

•36 

•36 

•36 

.36 

•36 

•36 

•36 


1 


•24 


•3* 

•3» 

■3* 

1  AS 


■40 

1 .80 


•33 
■3* 
.30 
1  5° 

•31 

•3° 


•30 

.29 
2 .10 

•3«!i 

.36 


.2954 

.29 
•3  i',i 
•3* 


■  26J4 
.26 

1  -35 
1.40 


•27/£ 

.27 


.80 

.80 

.78 

.78 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed* 


Eagle,  4  doz . . . .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  3*75 

Defiance,  4  doz .  3.75 

Magnolia,  4  doz . 4.15 

Rose,  4  doz .  4  -°° 

Dime,  4  doz .  3  5° 

Winner,  4  doz .  4-°° 

Baby,  1  doz.,  glass .  1 .90 

Red  Cross . .  4*  *5 

Peninsular .  4  *5 

Leader .  3-9° 

Banner,  4  doz . 4**° 

Star,  4  doz .  4  *5 


EVAPORATED  MILK. 

Peerless,  hotel  size,  2  doz .  3  7° 

Peerless,  family  size,  4  doz .  3  20 

Peerless,  5  cent  size,  4  doz .  1.80 

St.  Charles,  family  size,  4  doz .  3-75 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5-cent  size . 6  doz.  2  6754 

Pet,  10-cent  size.  4  doz . per  case  3.00 

Pet,  5-cent  size,  6  doz . per  case  2.55 

Van  Camp's,  6  doz.,  small .  2.65. 

Van  Camp’s,  4  doz.,  family .  3*°° 

Van  Camp's,  4  doz.,  large . . .  3  ^5 
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You  grocers  know  the  ups  and 
downs  of  the  breakfast  food  busi¬ 
ness.  You  know  how  dozens  and 
dozens  of  products  have  come  on 
the  market,  filled  your  shelves 
and  stayed  there.  Could  we  possi¬ 
bly  point  to  a  more  convincing 
argument  in  favor  of  the  quality 
of  Egg-O-See  and  E-C  Corn  than 
the  fact  that  the  sales  of  both  are 
constantly  growing. 


Egg=0=See  Cereal  Company 

QUINCY 


CHICAGO 


BUFFALO 


_ 


_ 


! 


Lots  of  Your  Customers  laut  This 


L 

V 

L; 

. 


•f! 

1 


the 
KNOWN 

CCi^SWABASK  '■& 


It  is  the  one  thing  to  keep  hardwood  floors  right.  It  has 
been  specially  prepared  by  experts  to  do  the  work  right. 

Tell  your  customers  if  they  want  to  keep  their  floors  in  per¬ 
fect  condition  permanently  to  use  it  instead  of  scrubbing  them. 
It  makes  a  finish  so  perfect  that  all  that  is  necessary  is  to  wipe 
up  the  floors  with  a  damp  cloth  once  a  week. 

Universal  Coupons  in  every  case  for  the  grocers  and  some 
in  each  package  for  his  customers. 


E.  B.  MOORE  &  CO. 

76  Wabash  Avenue  Chicago,  Illinois 


Seasonable 


Specialties 


(OUR  OWN  CREATIONS) 

GOVERNMENT  INSPECTION  ESTABLISHMENT  No.  257 


' 


Prepared  with  the  greatest  care  by  clean  methods  in  the 
Finest,  Cleanest  and  most  Sanitary  Abattoirs  and  Sausage 
Kitchens  in  the  country,  and  are  especially  adapted  for 
use  during  the  Summer  season. 


Meat  Loaf 


Composed  entirely  of  fine  selected  meats — contains 
no  flour  or  cereals.  Baked  in  loaves  of  about  eight 
pounds.  Delicious.  Can  be  served  cold,  sliced  thin, 
or  warmed  up  in  oven  to  take  the  place  of  a  roast. 


Lunch  Roll 


(Copyrighted.) 


Choice,  tender  pieces  of  pork,  very  mildly  cured ; 
stuffed  in  linen  sack  or  container.  Boiled  and  ready 
to  use  in  place  of  boiled  ham.  Makes  an  elegant 
dish  when  fried  in  place  of  ham  or  bacon. 


Cervelat 


(also  known  as  Summer  Sausage 
or  Winter  Bologna.) 


Not  to  be  confounded  with  Lebanon  Bologna  or 
similar  cheap  products.  Very  choice  and  different 
from  the  numerous  brands  on  the  market  from  the 
fact  that  it  contains  no  cereals.  In  beef  casings — 
also  a  limited  supply  in  hog  casings. 


Burk’s  Hams 


Different  from  others  in  cut  and  trim,  having  short 
shanks  and  round  butts.  No  salty  taste — being 
new  and  sugar  cured.  Bright  color,  smoked  with 
hickory  wood. 


Butternut  Bacon 


In  strips,  neatly  wrapped  in  parchment  paper. 
Strung  with  white  cord  and  cut  perfectly  square, 
making  every  ounce  available  to  the  consumer.  No 
waste.  Not  especially  lean,  being  selected  from  best 
corn  fed  hogs, which  imparts  that  tender,  nutty  flavor. 


GIRARD  AVE.  AND  THIRD  ST.,  PHILADELPHIA 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHAN1C” 
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HIRES  CONDENSED 
MILK 


Per  case. 


Silver . 

4-15 

Queen . 

4.00 

Premium . 

3-»S 

Blue  Ribbon  „ 

3-85 

Gold,  tall . 

3-75 

Gold,  family... 

3-15 

COCOANUT. 

Per  lb. 

Schepp’s  Shredded,  pkgs.,  15  lbs.  to  case  .23^ 
“  44  J4-lbs . 22^ 

Dunham’s,  5-cent  package . 29 

“  y2  . . 26 

44  ys . 28 

44  y2s  and  ys . 26^4 

Franklin  Baker  Co's — 

Brazil,  70  y-\b.  packages .  2.50 

“  35  34-lb.  "  .  2*5o 

44  38  5^-lb.  an(l  *6  K  lb-  packages .  2.50 

44  18  i-lb.  packages .  2.50 

44  Shred,  in  pails,  20  lbs . n 

“  44  in  boxes,  25  lbs .  ioj4 

44  44  in  barrels,  140  lbs . 10 

Table  Talk,  Thread,  in  pails . 11 

“  44  inboxes . io}4 

44  u  in  barrels,  140  ibs . 10 

Bakers',  Macaroon,  barrels,  140  lbs . ioy 

44  Slice,  44  120  lbs .  loy 

■*'  Strip,  “  120  lbs . ioj£ 


CRACKERS  AND  CAKES. 


A.  Exton  &  Co. — 

Bbls. 

Bxs. 

Butter  Crackers . . 

. 08 

.08  h 

Oyster  44  . 

. 08 

.08  ^ 

Wine  Scroll . 

■10% 

Cracker  Dust . 

. 08 

.08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins’  Son — 

Assorted  Jumbles . 

Brown  Edge  Water . 

Butter  Thin . 

Clover  Mixed . 

Cocoanut  Ripple . 

Cookie  Mixed . 08 

Crystal  Bar . 

Fig  Bars . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . 08  x/2 

Fruit  Gem . 

Graham  Wafer . 

Grandma  Cookies . 

Honey  Jumbles,  XX . °934 

Iced  Charter  Oak . 

Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . 

Iced  Penn  Treaty . . 

Iced  Vedette  Wafer . . 07^ 

Lemon  Bar . . 

Man-in-the-Moon  . 

Milk  Lunch . 

Orange  Cookies . 07 x/2 

Quaker  City  Mixed . 07 

Salted  Strips . or* ' 

Saltines . . 

Soda  Biscuit  XX . 

Soda  Biscuit  XXX . o6J4 

Spiced  Wafers . 07*4 

Sunshine  Cookies . 07^4 

Water  Crackers  Star . o6)4 

Package  goods — 

Animals . 

Butter  Thin .  1.00 

Gingerettes .  1.00 

Gold  Medal  Soda  (small) . 50 

“  “  44  (large) . 90 

Graham  Wafers .  1.00 

Ivinettes . 50 

Milk  Lunch .  1 .00 

Our  Ginger  Snaps . 50 

Pink  Tea .  1.00 

Sugar  Snaps .  50 

Saltona  Biscuit .  1 .00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 


Bbls. 

Bxs. 

•07K 

.08 
.  10 

.  12 
.08 

.  10 

b 

00 

.09 
.09 
.  10 
.09 

. 08 % 

.09 
.08 
.  10 

.osy2 

.09 

■09% 

.  10 
.09 
.08 

■°9% 

.  10 

.07 

■  °9lA 

•°7  Vz 

.08 

,o8)4 

.09 

.08 

.07 

.07)4 

.07)4 

.08 

■°7  % 

.08 

•  08  )4 

.09 
.  12 

.06 

.06)4 

•  06  )4 

.07 

■°ilA 

.08 

•07  Vi 

.08 

.06)4 

.07 
Per  do; 

DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  doz.  1  15 
•«  14  with  Horse  radish,  p.dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 .75 
“  44  with  Horse-radish,  p.dz.  1.75 

Wein  Senf,  in  bbls . . . per  gal. 

“  1  gallon  stone  jars . per  jar  .75 

44  5  gallon  kegs . per  keg  2.50 
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Prepared  Mustard,  in  bbls . per  gal. 

44  44  in  15  gallon  kegs...  4‘ 

44  “  in  10  44  ...  44 

44  44  in  5  44  ...  “  25- 

“  44  in  2  gallon  pails. ..per  pail 


40 

75 

,40 


Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 95 

44  Sifting  top,  2  doz.  in  case. ...per  doz.  .46 
44  with  Horse-radish,  2  doz.  in  case, 

per  doz . 95 


Imported  and  American  Fancy 
Cheese. 


Emmenthaler  Swiss  Cheese,  Selected  tub . 23 

“  ««  ••  11  44  loaf  .24 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less  .22 

Roquefort  Cheese,  12  in  case,  perlb.,  .32%  “  *34 
Parmesan,  lo.ives  about  30  lbs. ..loaf,  .27  cut,  .32 
Edam  Cheese,  12  in  case  ...case,  10.50,  single,  .80 

“  in  tin  . perlb.  .26 

44  i-lb.  tins . percase  3.75 

Camembert ,  in  wood  boxes . per  doz-. ,  2 .75-2 . 85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz.  1.45 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz.  1.75 

Qlmutzer  Hand  Cheese,  100  in  box .  2-25 

Edelweiss,  Romatour  and  Bier-Kase..per  doz.  4.00 

American  Swiss,  No.  1 . loaf,  .16  cut,  .19 

44  44  Square  loaves,  No.  1,  about 

25  lbs.  each . perlb.  .16 

Limburger  Cheese,  No.  1 . box,  .14; 

y2  box,  14  ;  less . 16 

Muenster  Cheese . per  lb.  .17 

Brick  Cheese,  No.  1 .  “  .16 

English  Dairy  Cheese .  “  17  34 

Pineapple  (Picnic  size),  6  in  box . per  box  3  00 

44  (Gem  size),  6  in  box .  44  2.25 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz.  4  50 

Lunch  size,  2  “  “  .  44  2.40 

Picnic  size,  2  44  “  .  44  i*35 

Trial  size . . . .  “  1 .00 

MacLaren  Imperial  Cheese, Club  size. per  doz.  1.00 
“  44  “  No. 1  44  44  2.40 

44  Roquefort  44  large  44  44  2.95 

44  44  44  small  44  44  1 .45 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box  1  55 
44  d’lsigny,  4*  6  44  ...  44  1.55 

Wm.  Tell  brand,  12  in  box .  44  1.40 

Neufchatel  (Cow  brand),  25  in  box .  44  .95 

Star  Cream,  or  Phila.,  12  4  4  .  4  4  1.90 

Miniature  Cream,  or  Phila.,  12  in  box..  44  95 

Hand  Cheese,  8  doz .  44  1 .35 

44  4  “  .  “  -70 

44  4  44  Thuringer .  44  .85 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  44  1.45 

Schutzen  Cheese,  12  in  box .  44  1.25 

American  Mountain  Cheese  (Alpen  Kase),  50 

i-lb.  packages . perlb.  .18 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  in  tin . per  doz.  4.75 

“  8  “  .  “  2  75 

Carlsbad  Speck  (Imported  Bacon) .  44  .32 

Imported  Cervelat  Sausage  (Rolff 's)....per  lb.  .  48 

imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  perlb.  .65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner...by bbl.  .12  ;  less, perlb.  .14 

44  Landjager,  short .  44  .24 

44  “  long .  44 

44  Mortadella,  Dry .  44  .25 

44  Knackwurst,  25  in  box,  per  box, 

$4.75 . per  doz.  2.40 

44  Cervelat  (E),  50  and  100-lb.  boxes, 

.21)4  ;  less . 23 

44  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20 ;  less . 21 

44  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  17 ;  less . 18 

44  Cervelat,  Tip  Top,  50  and  ioo-!b. 

boxes,  14;  less*. . 16 

44  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23J4;  less . 25 

44  Salami  (E),  50  and  100-lb.  boxes, 

.20;  less . 22  " 

44  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  .i8)4;  less . 20 

f<  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .  i6)4  ;  less . 18 

44  Tongue  Sausage . perlb.  .18 

44  Smoked  Braunschweiger  Liver  Sau¬ 
sage . perlb.  .15 

44  Lachs  Ham .  44  .28 

44  Petit  Delicatess  Frankfurters,  plain, 

per  doz.  1.00 

44  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  1.00 

44  Lebanon  Beef  Bologna . perlb.  .15 

44  Paprika  Speck .  44  .18 

Mettwurst,  half-round .  44  .16 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . perlb.  .24 

Smoked  Thuringer  Blutwurst .  44  .18 

44  Pfefferwurst .  44  .18 


Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
4  4  44  quart  glass  jars.  5.75 

44  44  io-oz.jars .  2.50 

Calves’  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  41  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1.00 

‘  4  44  pints . 

44  44  quarts . 

Lamb  Tongues,  in  glass .  1 .60 


—15— 

Holland  and  Scotland  Herrings. 

Kegs  or 

Holland—  Pails. 

Mixed,  44Y.  M.,”  x/2  bbl .  5.50  .60-. 75 

Milkers, 44  Y.  M.,”  l/2  bbl .  6.50  - 75“-  85 

Mixed,  standard,  bbl . 

44  y2  bbl .  5-50-6.50 

Milkers,  standard,  bbl . 

44  x/2  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

44  44  )4  bbl .  8.00 

Milkers,  44  bbl . 

y2  bbl . . . .  8.00 

Marinirte  Herring,  imported,  about  40  in  pail.  1.25 

Roll  Herring,  imported,  about  25  in  pail.. .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .  15 

Matjes  Herring . per  pail 
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Sundries. 


German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag 

Green  Kern . per  lb. 

Potato  Flour .  44 

German  Dried  Pears .  44 

Dried  Mushrooms .  ........ 

Juniper  Berries . 

St.  John’s  Bread . 

Bay  Leaves . 


2-75 

.10) 

.08 


*  *14 
. 00-1 .00 

.08 


c  *°r 

.06“. o 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

44  44  quart . 35 

44  44  2  quart . 55 

44  44  4  quart .  1.10 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin . . .  1.10 

44  2  quart  tin . 60 

44  quart  tin . 50 

Brat-Haring,  4  quart  tin . .  .  1.10 

44  2  quart  tin . 60 

44  quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 

per  doz.  2.50 


Russian  Sardines. 


Imported  fish,  Wallkoff  brand . per  keg 

44  5-lb.  pails . 

44  10-lb.  pails . 

Cut  Spiced  Sardines,  10-lb.  pail.. 

44  .  44  5-gal.  keg. 

Russian  Sardines,  in  glass  jars . per  doz 


keg 

■75 

pail 

•55 

1.05 

44 

•75 

keg 

2.75 

per 

doz. 

2.25 

.60 
1 . 10 
2-75 


Norway  Anchovies. 

Original  package . per  y2  bbl.  5.50 

Repacked  in  5-lb.  pails . per  pail 

44  10-lb.  pails .  .  44 

44  5-gal.  kegs . ...per  keg 

44  y2  lb.  flat  tins . per  doz. 

44  )4-lb.  tall  tins .  44 

44  i-lb.  tall  tins .  44 

Fancy  kegs,  keg . 

“  H  keg . 

lA  keg . 

44  y&  keg  .. . 


•95 

1.50 

2.00 

.80 

.42 

•32 

.20 


Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

44  pint  jars . per  doz. 

44  large  tumblers .  *4 

44  small  tumblers .  44 


6.00 

2.25 

1-25 


Russian  Caviar. 

Per  doz. 

i-lb.  tins . . .  19 .50 

lb.  tins . 10.50 

-lb.  tins . 5-5° 

J4-lb.  tins .  2-75 

German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

15-gal.  keg,  about  500  . . per  100 

10-gal.  keg,  about  300  . .  44  1.00 

5-gal.  keg,  about  150 .  44 

10  lb.  pail,  about  50....^ . per  pail 


Domestic  Sourkrout — Long  Cut. 

60-ga.l.  casks . . . per  cask 

48-gal.  bbls . - . .per  bbl.  6. 50 

10-gal.  kegs . . . per  keg  2.40 

5-gal.  kegs . . .  “  J-2S 

10-lb.  pails . . . per  pall 


Imported  Lebkuchen. 

Dampfnusse  (Pfeffennusse) . per  lb, 

Spitzkugeln . _ .  44 


.18 

•25 


Lebkuchen  and  Bread. 

Small  Basler  Lebkuc  hen,  6  in  pkg...per  bundle  .30 
Basler  Lebkuchen,N  o.  1,  6  44  ...  44  -  5° 

44  No.  2,  6  44  ...  44  -  75 

44  N  o.  3,  6  44  ...  44 

Amandines,  9-lb.  tie,s . per  tin  5.25 

44  small  tins .  44  -55 


Pickles  and  Onions  in  Vinegar. 


I 


COTTOLENE. 

30  2-lb.  tins . per  case 

15  4  lb.  tins . . . . .  44 

6  10-lb.  tins .  44 

Freight  prepaid  on  two-case  lots. 


6.50 

6.50 

6.50 


EGGS. 


Per  doz 

Nearby,  candled  and  selected,  30-doz.  crates..  .24 
Western . 23 


CHEESE. 


New  York,  full  cream,  new,  fancy,  40-lb.  bxs.  .13  \ 
44  4  4  44  ist’s,  40-lb.  boxes 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 13J 


FANCY  GROCERIES. 


2.35 

I.90 


4- 
5.00 

475 


Almond  Staple  Paste,  5  lb.  cans . per  lb.  .28 

Anchovies,  in  oil,  %  bottles .  4.50 

44  “  K  bottles .  3.25 

Anchovy  Paste,  fancy . per  doz.  4.75 

“  P^in .  44  3.75. 

Bouillon,  Burnham,  pints,  2  doz .  3.75 

44  44  y2  pints,  2  doz .  2.00 

Capers,  Nonpareil,  y2  gal.  kegs .  1.50 

“  quart,  glass . per  doz.  7.00 

41  bottled,  %  size ....  44 

44  44  x/2  size ....  44 

44  44  ^size....  44 

Canton  Ginger,  large  pots,  6-jar  cases. .per  case 
44  medium,  12-jar  cases..  44 

44  small,  24  jar  cases .  44 

Cherries  in  Maraschino,  glass,  1  doz.  case .  7.00 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz.  .90 

44  44  3  lb.,  2  doz .  44  2.20 

Currie  Powder,  pints . per  doz.  3.50 

44  4  oz .  44  2.25 

44  2  oz . . .  44  1.50 

French  Peas,  extra  fins . per  case  16.00 

44  fins .  44  14.00 

44  Moyen’s .  44  12.00 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb.  .19 

44  Dinner  Biscuit . 44 

44  Breakfast  Biscuit . 44 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz, 

44  44  y2  pints .  44 

Salt,  stone  jars,  4  doz .  1.75 

Extract  of  Beef,  Morris’,  4  oz . per  doz.  6.50 

44  2  oz .  44  3.55 

Anker’s,  120  vials .  4.00 

44  4  oz . per  doz.  4.00 

44  8  oz .  44  7.25 

“  16  oz .  44  13*50 

Theodore  Marquet  Mushrooms — 

First  choice .  25.00 

Choice,  100  tins . per  case  23.00 

Extra,  100  tins .  44  27.00 

Hotel,  100  tins. . 44  19.00 

Truffles,  TV . per  tin  .30 

“  % . . .  ;;  *55 

“  y . 

44  y2. . . . . .  44  2.25 

Shrimps,  pickled,  small  size .  1.15 

Dunbar’s,  2  doz . per  doz.  2.25 


•30 

•32 


1.23 

.60 


Mixed  Pickles  and  Chiow-chow,  5-gal.  keg 2.50 

44  44  10-gal.  keg .  4.50 


5.00 

6.50 

4.10 

2.25 

3-e° 
2. 25 
2.25 
5*25 
Per  do 


Figs  in  Cordial,  Dunbar’s,  1  doz. 

44  Bishop’s,  1  doz  ... 

Crystallized  Ginger,  i-lb.  tins . 

44  %-lb.  tins . 

Lime  Juice,  Rose’s . 

Victor  Rose  Water . 

44  Peach  Water . . 

Pitted  Olives . 

Armour’s  Solid  Extract  of  Beef — 

Size  2  jars,  1  dozen  in  case .  4*45 

44  4  “  *  “  820 

“  8  44  1  44 

44  16  44  % 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case 
44  8  44  1  44 

44  16  44  %  “ 

Armour’s  Beef  Extract  and  Vegetable  Tablet* — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  44  medium  “36 

1  44  large  44  7a 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case 
44  16  44  1  44 


IS*  9® 
29-75 


4  45 
8.20 
16.00 


6.00 

10.00 


4  00 
14.00 


3.50 

50 


Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  9  5° 

44  12  44  1  44  .  7  20 

««  5  **  . per  bottle 

44  2  fancy  jugs . per  ju£ 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  . . 

44  12  44  1  44  . . 

*•  5  **  . . . . . per  bottle 

44  2  fancy  jugs . . . per  jug 


2.50 
7.20 
3-5° 

1.50 
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“A  Delicious  Drink” 


That  remark  is  frequently  made  concerning  Cafe  des 
Gourmets  Coffee  and  you  will  have  it  said  to  you  just  as 
soon  as  you  get  your  trade  to  give  it  a  trial. 

Cafe  des  Gourmets  is  so  nearly  a  perfect  blend  of 
high-grade  coffees  that  it  appeals  to  all  who  like  good  coffee. 

It  is  packed  in  one-pound,  air-tight,  handsomely  labeled  cans 
that  protects  the  coffee  from  contamination  and  prevents  the 
loss  of  its  aromatic  flavor  for  an  indefinite  time. 

r 

Nothing  will  appeal  so  strongly  to  your  trade  as  Cafe  ' 
des  Gourmets;  it  costs  you  25  cents  a  pound. 

SAMUEL  WILDE’S  SONS  CO.,  Importers 


Coffees,  Teas  and  Spices 


II  DUTCH  STREET 


NEW  YORK 


Brown’s 

Famous 

Fly  Coil 


catches  more  Flies  to  the  square  inch  than  any 
other  Flycatcher.  It  attracts  customers  by  its 
novelty,  neatness  and  cleanliness.  Hang  up  a 
couple  of  them  and  see  how  much  they  improve 
the  appearance  of  your  store  and  increase  the 
comfort  of  customers.  When  people  see  a  good 
thing  like  this  they  want  it  and  you  sell  lots  of 
them.  Why  not  catch  customers  as  well  as  Flies  ? 

Brown’s  "‘Fly  Coil”  is  easier  to  use  and  easier 
to  sell  than  any  “Fly-paper.” 


TO  BE  OBTAINED  FROM 


BUCKNAM  &  VANDERPOEL  CO. 

MANUFACTURERS’  REPRESENTATIVES 
198  West  Broadway,  NEW  YORK 


We  make  a  superfine  line  of  Macaroni,  Spaghetti, 
Noodles  and  Pastels,  but  we  don’t  try  to  make  you 
sell  them. 

We  give  you  credit  for  brains — brains  to  select 
goods — brains  to  sell  them.  You  can  influence  your 
customers.  That’s  why  you  are  in  business. 

Wouldn’t  if  be  foolish  for  us  to  ignore  your  power 
and  waste  advertising  trying  to  make  people  demand 
that  you  sell  our  goods?  We  go  the  other  way  about 
it.  We  spend  our  advertising  money  for  you,  not 
against  you  by  giving  you  Universal  Coupons  with 
every  case  of  our  goods.  You  can  exchange  them 
for  many  useful  articles.  It  pays  to  pull  together. 

*Ihe 

Vienna  BaKing 
Company 

Philadelphia,  Penna. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


I  IS 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA, 
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FLOUR. 


King  Midas . 

Gold  Medal . 

Millbourne . 

On  Top . 

Ceresota . 

Pillsbury’s  Best... 
Taylor's  Fancy  ... 

Semper  Idem . 

Pride  of  the  West. 

Sunbeam . 

Quaker  City . 


Self-Raising  Flour. 

Franklin,  30  packages . 

Hecker’s  Superlative,  32  packages . 


—1 8— 


Per  bbl. 
6.80 
6.85 


6-55 

6.60 


6.65 

6.65 

5.10 

4.90 

4-75 

4-65 


5-75 


3- 50 

4- 32 


Cook’s  Malto  Rice,  36  2-lb.  packages. . . 

Force  Food,  36  packages . 

Mapl  Flake,  36  packages . 

Malta  Vita  Corn  Flakes,  36  packages . 

44  Wheat  Flakes  . . 

Post  Toasties,  24  packages . 

Shredded  Whole  Wheat,  50  packages . 

“  “  25  packages . 

Cream  Wheat,  36  packages . 

Cook’s  Flaked  Rice,  24  packages . 

Wheatlet,  30  packages . 

Wheatena,  36  packages . 

Grape  Nuts,  24  packages . 

Korn  Kinks,  36  packages . 

Pettijohn's  Food,  18  packages . 

Presto,  18  packages . 

Quaker  Puffed  Rice,  36  packages . 

44  Wheat  Berries,  36  packages . 

Triscuit,  30  packages . 

Kellogg’s  Toasted  Corn  Flakes,  36  packages.. 
Zest,  24  packages,  15-c.  size . 


4.20 

3.20 
4-05 
2.85 


2.70 

5.00 

2.60 

4-50 

2.70 

3- 50 

4- 25 

2.70 
1 . 40 
1  •  75 

1.50 

2.65 

1 . 70 

2.50 

2.80 

1 .80 


Pancake  Flour. 


Aunt  Jemima,  36  packages . 

Ralston’s  Purina,  36  packages .  3.00 

Decker's  Flapjack,  24  packages .  2.10 

Uncle  Jerry,  40  packages . . 


Buckwheat  Flour. 

Hecker's,  64  packages .  4- 60 

“  32  packages .  4.10 

Fancy,  125-lb.  sacks . per  100  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  bag. 

Lea's,  white,  table,  100  lbs .  2.30 

“  yellow,  granulated,  100  lbs.... w .  2.30 

44  “  table,  100  lbs .  2.20 

Western,  yellow,  granulated,  100  lbs . 2.00 

Quaker,  36  packages  . 

Farina — 

Hecker's ,  24  is . per  case  1 . 40 

Schumacker’s,  24  packages .  “  1.25 

Beans —  Per  bushel. 

California  Lima . per  lb.  .05% 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.4754 

Extra  choice,  grain  bags .  2.45 

Medium,  fancy,  grain  bags .  2.55 

Pea,  fancy,  grain  bags .  2.60 

Michigan,  grain  bags .  2.50 

Red  Kidneys .  2.00 

Peas — 

Green .  2.40 

Scotch .  2.60 

Split,  yellow .  2.25 

“  green . 

Lentils —  Per  lb. 

000000,  110-lb.  bags . 

Less  quantity . 

Shaker  Corn — 

Fancy,  barrels . 0554 

Less  quantity . 06 

Hominy — 

Lea’s  Breakfast,  10  packages . per  case  1.50 

“  Pearl,  100  lbs . per  bag  2.25 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1.30 
Western  Pearl,  100-lb.  bags .  2.00 


Barley — 

OO . 05  54 

No.  3,  100  lb.  bags .  2.65 

Noodles —  Per  case. 

Climax,  24  10-c.  packages,  assorted .  1.15 

lt  48  5-c.  packages .  1.25 

“  assorted,  24  5-c.,  12  10-c .  1.20 

Smith’s,  30  10-c.  package* .  1.90 

“  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1.55 

“  5-c .  1.55 

“  10-c .  1.55 

Oatmeal — 

B..... . per  bbl.  6.55 

B,  100-lb.  kegs . per  keg  3.50 

Oaten  Goods —  Per  case. 

Avena,  18  packages .  1.45 

Banner  Oats,  20  packages .  4.35 

H.  O.  Oats,  12  packages .  1.50 

Mother’s,  18  packages .  1.6254 

“  36  packages .  3.  *5 

Quaker,  18  small  size .  1.45 

“  20  large  size .  4.35 

Rolled  Oats — 

Avena,  180  lbs . per  bbl.  6.25 

“  90  lbs . per  keg  3.25 

Standard,  180  lb.  bbls . 

90-lb.  bags .  2.90 

Sago- 

Fine,  bags  about  160  lbs . 03% 

50-lb.  lots . 0454 

Admiral,  pearl,  24s . 0754 

Tapioca — 

Instantaneous,  50  is . 0854 

Colburn’s  Hasty,  36  packages . 0754 

Minute,  54  gross . per  box  2.85 

Flake,  about  125  lbs . per  lb.  .0454 

“  less  quantity .  “  -0434 

Pearl,  150  lbs .  “  .0354 

“  less  quantity . “  .04 


GELATINE  AND  PREPARED 
DESSERTS. 


Knox’s  Sparkling . 

“  Acidulated . 

Cox’s,  large . 

“  small . 

Plymouth  Rock,  pink  or  white . 

Nelson’s . 

“  small  . 

Bromangelon,  assorted,  3  doz . 

Fruit  Puddine,  2  doz.,  assorted  flavors . 

Jell-O,  assorted  flavors,  2  doz . 

Jell-O  Ice  Cream  Powder,  2  doz . 

Jellycon,  1  doz . 

“  assorted  flavors,  354  doz . 

Chalmer  s,  shredded . 

44  granulated . . 

44  No.  1  packages . . . . 

Peter  Cooper . 

Tryphosa . 

Imperial  Wine  Jelly . 

**  44  . per  gross 

Gelatine,  McKinley’s . 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case 

Puddine,  assorted,  2  doz .  44 

D-Zerta  Jelly,  assorted,  2  doz . 


Per  doz. 
1 . 10 
1. 10 
*-S7l4 


•95 
1.20 
1  -35 
•95 


•87M 

.80 


.87^ 

•97/4 

.87^ 

•87^ 


1 .00 
1 .00 


•45 

.80 


•95 
•95 
11. 00 

.85 

2.70 

1.60 


.90 


MACARONI. 

Per  lb. 


Larosa  Alphabets,  square,  25  lbs . 05 

44  Elbows,  square,  25  lbs . . 05^ 

44  Macaroni,  long,  25  lbs . °SK 

44  44  square,  25  lbs . 0654 

“  Spaghetti,  long,  25  lbs . 05% 

44  Vermicelli,  square,  25  lbs . 05^ 

44  Macaroni,  bulk,  25  lbs . 05 5J 


FIXTURES. 


H.  F.  Heacock— 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7.00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale.. .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  l.oo 

Tea  Caddies,  Red,  No.  55 . 3.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  1.25 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3.50 

Barrel  Covers,  19  in .  3.00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  iJ4  to  2  in . »  1.50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45 .00 

Less  25  per  cent,  discount. 


Scoops. 

Indestructible,  No.  4 . per  doz. 

“  No.  5 .  “ 

“  No.  6 .  “ 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz. 
“  “  No.  4...  “ 

“  “  No.  5...  " 

X  Quality,  No.  3 .  44 

44  No.  4 .  “ 

“  No.  5 .  0 


9.00 

12.00 

15.00 

4.20 
5-40 

7.20 
2.60 
3.00 
3-40 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs..  per  case  3.05 

“  Barley  Food,  24  2s .  “  3.85 

i4  Health  Food,  24  2s .  “  3.00 

Purina  Cream  Graham . per  bbl. 

“  Whole  Wheat  Flour,  20  5s . per  case  4.20 

Egg-O-See,  36  packages .  2.70 

“  Corn  Flakes,  36  packages .  2.70 


Counters. 


Sherer's  Eclipse  Counters — 


No. 

•  Length. 

No.  of 
Drawers 

Each. 

6U. 

.  9 . 

8  K- 
10  y2. 

. 15 . 

. 18 . 

.  28.00 

14  !4- 

i6>/,. 

. 24 . 

....  35-oo 

18  y2. 

20  y2. 

. TO . 

.  45-oo 

each. 

Capacity  of  Drawers,  40  to  60  lbs. 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  a  doz.  in  case . p(r  d  z.  .90 

Tins,  Keyed  (Jewel)  2  doz.  in  case.  •*  .95 

Large  cartons  or  tins,  2  doz.  in  case.  44  2.00 

Dime  Tumblers,  2  doz.  in  case .  44  .90 


Thredded  Fish. 

Swansdown,  2  doz . per  doz. 

Osprey  .  2  doz .  “ 


Mackerel. 


Ex.  Norway  Bloater.. 
Ex.  Norway,  No.  1... 
Ex.  Norway,  No.  2... 

200  lb. 

100  lb. 

50  lb. 

10  lb. 

8  lb. 

Ex.  Norway,  No.  3... 

23.00 

12. 10 

6.25 

1.40 

1.17 

Ex.  Norway,  No.  4... 

20.00 

10.60 

5.50 

1.25 

1.05 

Ex.  Bloaters,  XXX... 

35-00 

18. 10 

9-25 

2. 10 

1.65 

Ex.  Bloaters,  XX . 

30.00 

15.60 

8.00 

i.75 

*•45 

Ex.  Shore,  No.  1 . 

24.00 

12.60 

6.50 

1  •  45 

1 .21 

Large  Shore,  No.  1... 

20.00 

10.60 

5-50 

1.25 

1.05 

Med.  Shore,  No.  1...,. 
Large  Irish,  No.  2 . 

22.00 

11.60 

6.00 

>•35 

1. 13 

Extra  Irish,  No.  2 . 

16.00 

8.60 

4-5o 

1.05 

.89 

Medium  Irish,  No.  2.. 

i5-5o 

8.35 

4.58 

1.03 

Small  Irish,  No.  2 . 

15.00 

8. 10 

4.25 

I  .OO 

•85 

New  Medium  Shore... 

16.00 

8.60 

4-50 

1.05 

.89 

New  Large . 

15.00 

8.10 

425 

I  .OO 

.84 

Large,  No.  2 . 

15.00 

8.10 

4-25 

1.00 

.85 

Herring. 


200  lb. 

100  lb. 

50  lb. 

10  lb. 

Lab.  Split,  Lg.  No.  1... 

Lab.  Split,  Lg.  No.  2... 

Shore,  Round.  Large..  7.00 

4. 10 

Shore,  Round.  Med  ..  6.00 

3.6° 

Ocean  Whitefish .  4.00 

2.60 

1.50 

•43 

Salmon,  Halifax . 

Shad,  No.  1,  Mess.....  14.00 

7.60 

3-9° 

•95 

Shad,  No.  2,  Mess .  12.00 

6.60 

3-50 

.82 

Haddock,  Pickled .  6.00 

3.60 

Dressed  Boneless  Fish. 


Favorite,  Cod,  40  lbs . 08 

Gilt  Edge,  40  lbs . 06 

Favorite  Middies,  60  lbs . 13 


Dressed  Fish  Bricks. 


Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  White,  1  -lb  bricks,  20  lbs . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . o8J4 


Star  Brand  Boneless  Herring. 


Tins,  keyed,  large  size,  1  and  2  doz.  in  case. ...  1 . 30 

small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1.30 

Screw  Top  Jars,  2  doz.  in  case . 90 


Loose  Codfish. 

Extra  Large  Georges  Cod . . . 

Large  Bank . 

Medium  Bank . 

Pollock . 

Hake . 

In  original  cases.  450  lbs.,  54  c.  less. 


09 

08 

07 

05 

04 


Smoked  Fish. 


New  Extra  Scaled  Herring . per  box  .17 

Small  Extra  Scaled  Herring .  “  .17 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish .  44  .27 

Cromarty  Bloaters,  50s . per  box 

44  100  s .  44 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 


Apples — 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  x -lb . 

Apricots — 

Extra  Choice  Royals,  25  lbs . 

Standard  Choice  Royals,  25  lbs . 

Cherries — 

California,  unpitted,  Black,  25  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  1  s . 

Gold  Medal,  loose,  25  lbs . 

Private  Growth,  extra,  cleaned,  36  lbs, 
44  cleaned,  30  lbs.  bulk. 

Peaches — 

Fancy  Muirs,  50  lbs . 

Extra  Choice  Muirs,  50  lbs . 

Choice  Muirs,  50  lbs . 

Extra  Choice,  Yellow,  25  lbs . 

Choice  Yellow,  25  lbs . 

Pears — 

Choice  California,  Bartlett,  25  lbs . 


■°9% 


■°7V* 

■  °7SA 

■  07% 
■°7Vi 

.io'/2 

•  °9  A 
.08^ 

•07K 

■°7'A 

.  IO 


— 20- 

runes — 

Extra 

Boxes. 

Fancy 

Fancy 

Stand. 

Cal. 

Cal. 

Cal. 

20-  30,  25  lbs... 
30-  40,  25  •'*  ... 

.08& 

■osy2 

.08 

4°-  50,  25  *•  ... 
40-  50,  50  "  ... 

■°7% 

■°7'A 

■°7'/t 

50-  60,  25  44  ... 

■°7'/* 

.07 

50-  60,  50  44  ... 

.07 

•06  k 

60-  70,  25  44  ... 
60-  70,  50  44  ... 

.06K 

.o6}4 

•06K 

70-  80,  25  44  ... 

70-  80,  50  44  ... 

80-  90,  50  “  ... 

•  °s  'A 

90-100,  25  “  ... 
90-100,  50  44  ... 
100-120,  50  "  ... 

■a\Vx 

.04 

Raisins — 

Muscatels,  4  crown,  50  lb, 


"  3  “  5°  lb . 

“  2  44  50  lb . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal..Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbs . 

Gilabert's,  Layer,  Valencias,  28  lbs . 

Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 

Gold  Ribbon,  fancy,  36  is . 

Owl,  faacy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . .  . 

44  fancy  ,  25  lbs . . . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 

Orange  Peel,  fancy,  boxes,  10  lbs.,  net . 


Fancy 

Oregon 


•05K 
•05U 
•05 
.  065. 
•°6?i 

:T 

•05  a 

•°7V. 
•°7  k 
■°7  % 
.07 
.  16 

■  11K. 


CEREAL  COFFEE. 


Postum  Cereal — 

15-cent  size,  2  doz . ' . .  2.70 

25-  44  1  “  .  2.25 

15-  and  25-cent  size,  assorted . .  2.50 

Grain-O — 

Case  No.  4,  1  doz.,  15  cent  size,  54  doz. 

25-cent  size  in  case . per  case  2.30 

Case  No.  5,  1  doz.  25-cent  size .  44  2.05 

Case  No.  6,  2  doz.  15-cent  size .  44  2.47^ 


Kneipp's  Malt  Coffee — 

24-26  oz.  package,  packed  1  and  4  doz.  in 

case . per  doz.  2.15 

24-12  oz.  package,  packed  2  doz.  in  case . 

per  doz.  1.25 


Perfection  Rye  Coffee,  24  i-lb.  packages .  2.40 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  2  doz .  44 

Tumblers,  10-c.,  Lord's  Prayer, 2  doz.  “ 


INK. 


Arnold’s,  black,  3032 . per  bottle  .48 

Continental,  red,  1  doz . : . .  .30 

44  black,  3  doz . 25 

Royal,  black,  3  doz . 25 

Stafford,  Commercial,  3032 . per  bottle  .58 


LAMP  GOODS. 


Per  case  of  6  doz. 


Lamp  Chimneys — 

No.  0. 

No.  1.  No.  2. 

Macbeth  Pearl  Top . 

4.10  4.80 

Acme,  Victor  Top . . 

4.20  4.80 

Pure  Flint,  Lustre  Top . 

,.  3.00 

3.60  4.20 

Crystal,  Crimp  Top . 

2.70  3.30 

No.  0,  Tubular  Lantern  Globes . 

5  doz.  2.75 

Cold  Blast . 

No.  1.  No.  2. 

Jumbo  Chimneys,  plain . 

.per  doz. 

■75  85 

dec.,  107. 

.  44 

.90  1. 00 

No.  0. 

No.  1.  No.  2. 

■  55  -75 

No  charge  for  packages. 

Oil  Cans — 

Per  doz. 

i-gal.,  glass . 

1 -gal.,  galvanized . 

.  2.10 

5-gal.,  Leanox,  spout . 

5-gal.,  “  spigot. . 

.  5-5° 

5-gal  ,  Columbia . . 

5  gal.,  Banner . 

.  8.00 

5-gal.,  Climax,  pump . 

5-gal.,  Home  Rule,  pump... 

Danterns — 

No.  0,  Standard . 

.  7.80 

Cold  Blast . 

.  8.00 

LIME. 

Prepared,  2  doz.  in  case . per  doz.  -S2% 

Chloride,  sifting,  25-lb.  boxes,  1  lb . per  lb.  .0554 

“  44  25-lb.  boxes,  54  lb .  44  -0^54 

Acme,  sifting,  *5-lb.  boxes,  1  lb .  **  -<>5/2 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


Why  Some 
Women  Dread 
Soap  Powder 

A  whole  lot  of  women 
who  used  to  use  Soap 
Powder  regularly  don’t 
use  it  now,  because 
their  hands  are  all 
healed  up,  and  they 
don’t  want  to  eat  off 
the  new  skin. 

You  can  make  all 
these  customers  again 
simply  by  explaining 
that  Snow  Boy  Wash¬ 
ing  Powder  contains 
nothing  to  hurt  even 
a  baby’s  skin,  that  as 
a  cleaner  its  results  are 
most  surprising,  and 
that  as  a  labor-saver 
it  is  quite  the  greatest 
thing  they  ever  saw. 

Might  drop  a  word 
about  the  fine  pre¬ 
miums  that  go  with 
it.  There’s  a  tender 
spot  in  the  female 
mind  for  premiums. 


Good  Goods  and 
Good  Profits  .  . 


Lautz  Bros.  &  Co. 

BUFFALO,  N.  Y. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 
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The  Dog  May  Bite 

Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard¬ 
est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
York  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  you  blend  your  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


I 


Get 

Them 

Started 

Now 

Naturally  you  won’t  sell 
much  canned  corn  during 
the  summer,  though  June 
and  a  part  of  July  are  al¬ 
ways  good  months  for  it. 

If  you  will  order  just 
enough  Onarga  Country 
Gentleman  Corn  to  get 
it  known  to  your  trade 
before  the  fresh  corn  sea¬ 
son,  you  will  find  you’ve 
done  a  good  thing  for 
yourself  when  fall  opens. 

Onarga  Corn  is  wholly 
different  from  other  corn 
because  it  is  cooked  dif¬ 
ferently.  It  is  cooked  in 
the  new  automatic  cooker 
that  cooks  the  edges  and 
the  centre  at  the  same 
time,  and  cooks  it  evenly 
through  and  through. 

You’d  hardly  believe 
what  a  tremendous  differ¬ 
ence  in  flavor  this  makes. 

Iroquois  Canning  Co. 

I  ONARGA,  ILLINOIS 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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LYE  AND  POTASH. 

Banner,  4  dot. . .  case 

Babbitt's  Potash,  4  dot . . .  “ 

Lewis’ .  “ 

Red  Seal,  a  dot . „ . 

“  4  dot .  " 

Popnlar,  4  dot . . . . . —  " 


3-i5 

3-30 

3-2S 

i.ty'A 

3.65 

1-45 


MATCHES.  Per  gro 

Ohio  Blue  Tips — 

aoo's,  1  gross . per  case  1 .70 

500's,  100  packages .  “  3  25 

500’s,  1  grots .  "  4'5° 

Ohio  Noiseless — 

5oo’s,  1  gross . per  case  3.75 

King  Bird — 

ioo's,  3  gross . per  case  2.85 

500’s,  1  gross .  '*  4'°° 

Swift  «  Courtney's,  100's,  i-gross  case .  1  75-1  -9° 

"  400’s,  1  “  «...  3  S0-3-70 

"  Soo’s,  1  “  «...  3-75-4  00 

Blue  Han,  too's,  1  "  «...  1.50-1.60 

“  soo’s,  1  ”  «...  4.00-4.15 

Per  Gross. 

Vuloan  Parlor,  65’s . 41 

“  ioo’s,  5-gro»s  In  case . 90 

“  3°°'* . •>•••  3-  95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 55 

“  No.  37,  5-gross  cases. . 50 

“  ioo’s,  5-gToss  cases . —  .9° 

“  No.  15,  gross  cases .  1.20 

“  No.  32,  5-gross  cases . 55 

Safety . 45 

Mateppa.  Parlors,  500’s .  3-5°-3-75 

Searcnlignt,  500’s. .  4-25-4-5° 

Press,  200’s. . . .  1.80-1.90 

“  5°°’» . . .  4  50-4-75 

America,  100’s .  1.30-1.35 

American  Paraffine,  500’s,  ex.  qual .  4 .15 

Telegraph,  blue  head,  ;-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  %  grots,  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

Armour’s,  Home-made  style,  Wet — 

10-lb,  kits . . . 

25-  “  . 

5°-  “  . - . 

100-lb.  bbls . 

150-  “  . 

250-  “  . 

45°-  “  . 

Iona  Bower  &  Co. : — 

Barrels  and  half  barrels,  Superior . per  lb. 

18, 37  and  68-lb.  buckeri,  “  .  “ 

10-lb.  buckets,  6  In  crate,  "  . per  crate 

5-lb.  "  6  “  *•  .  “ 

S-lb.  glass  jars,  6  In  case,  “  . per  case 

18,37  amJ  68-lb.  belts.,  XXX,  Superlor..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  "  per  case 

Barrels  and  half  barrels,  iTalrmount . per  lb. 

18,  37  and  68-lb.  buckets,  "  .  “ 

Wm.  J.  Troth 

Barrels  and  half  barrels,  Famous . per  lb 

18, 37  and  60-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  “  .  “ 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 

Sib.  glass  jars,  6  In  case,  XXX,  “  per  case 

arrels  and  half  barrels,  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  “ 

Campbell’s  Mince  Meat,  30-lb.  palls .  “ 

Mrs.  Wells’, bbls.  &  54bbls.  &30-lb.klts,perlb. 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “ 
8chimmel’s,  30-lb.  Kits,  bbls.,  %  bbls... per  lb. 

“  18  and  37  lb.  Kanaklns .  “ 

“  10-lb.  Kkns  ,  6  to  crate. ..per  dot. 

••  s-lb.  “  “ 

“  s-lb.  Glass  Jars,  6  to  case  “ 

National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb. 

Southwark,  30-lb.  nails,  bbls.,  ^  bbls.  " 
Atmore  ft  Son,  Extra  Family  —Seedless 

No.  5,  glass  jart . . . per  case  6  jars 

No.  3,  glass  jars . . . per  case  6  jars 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  palls 

No.  10,  wooden  pails . . per  box  6  pails 

No.  18,  37  and  68,  wooden  pails . . . 

Celebrated— Seedless. 

Barrels,  Halves,  Quarters . par  lb. 

Wooden  Palls,  18,  37  and  68  lbs .  * 

Atmore’s  Mincemeat,  No.  2,  2  doe.  In  oase, 

per  dot . _ . . . 

Cartons  Condensed,  ( 3  do  ten  In  case,) 

per  gross. . 

Keystone — 

Barrels,  Halves,  Quarters . per  lb 

Wooden  Palls.  r8.  ay  and  48  lbt„, 

Wooden  Kits,  No.  se  and  33 


Per  lb. 

•°9lA 

.09 
■°S  % 
.08  >4 
.08K 
.08 
■°7% 


.oi% 

.09 

6.25 

3-65 

3.80 

•»3 

4  40 

■°7& 

.08 


Doz, 


OLIVES. 

H.  Kellogg  ft  Sons,  Agents  >-  — 

Theodore  Marquet,  Mammoth,  64  ot .  it. 00 

“  Extra,  64  oz....« .  10.00 

1  Mammoth,  quarts .  6.00 

“  Extra,  quarts .  5  -4° 

“  Extra,  pints .  4  co 

Mammoth,  %  pints .  2.20 

“  Extra,  %  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle . . .  4  C° 

De  Lucqucs,  10  ot .  2.40 

Farcies .  3-°° 

Queen,  6  oz .  1.3° 

Pim  Olas,  18  ot .  6.00 

Pim  Olas, root .  3  5° 

California,  quart  tins .  3-5° 

California,  pint  tins . . .  2 . 15 
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OIL8. 


Stove  Gasoline . 

Headlight,  I5etest.. 


..per  gal. 


.ts'A 

.12^ 


-o8« 

.09 

6.25 

3- 65 

3.80 

•13 

4- 40 
•°7& 
.08 
.08 
.06 
.05 

•  04  % 
■07% 
.08 

g.8o 

5- 30 
6. 25 

•  05% 

■04% 


4.30 

3  IS 


3-75 

6.40 

•°9  % 


■  ot% 
■°9% 


•  of A 
.oRtf 
.08 


OLIVE  OIL— Imported. 

Bertin  &  Perrier’s,  extra  fancy,  qts.,  1  doz . 

“  “  pts.,  2  dot 

“  “  54-pts.,adoz. 

Rae's,  Lucca,  litre  bottles,  1  dot . 

“  25-01.  bottles,  1  doz . 

“  Finest  Sublime,  qts.,  1  doz . 

pts.,  2 doz. 


“  5<-pts.,  *  doz.„ 

“  8-oz.  flasks,  2% 

doz . 

“  is-oz.  flasks, 

2%  doz . 

Sublime,  8-oz.  flasks,  2%  doz... 

2%  doz... 


7.50 


9.00 
6.50 
8.00 

Rae's,  Finest  Sublime,  1  gal.,  10  In  case,  per  gal.  2.40 
Rae’s  Finest  Sublime,  5  gal.,z  or  2  In  case, per  gl.  2.30 
“  “  1  qt.,  40  to  case,  “  2.65 

“  Sublime,  i-qt.  tins,  40  to  case .  t.  35 

“  “  54-gal.  tins,  20  to  case .  *.ao 

“  "  1 -gal.  tins,  10  to  case .  2.10 

"  “  5-gal.  tins,  1  or  2  to  case. .  2.00 


J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  454  OZ.  bottles .  4-75 

24  8  oz.  bottles .  7.50 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans, case .  22.00 

10  1  gal.  cans, case .  23.10 

20  54  gal.  cans,  case .  24.20 

40  54  gal.  cans,  case... .  25.30 

80  54  gal.  cans,  case .  27.50 

Bulk  at  $20  for  10  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  In  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case .  11 .00 

54  gallon  tin, 8  tins  to  case .  12.00 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 


e....per  case, 


8.50 

9.00 

4-75 


[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  In 
Pints,  “  t  “ 

%  Pints,  “  a  * 

Oliver’s  Olive  Oil — 

1  dozen  large .  6.00 

2  dozen  medium. . .  6 . 75 

2  dozen  small .  4.25 

6  i-gallon  tins . per  gal.  a. 10 

10  54-gallon  tins . per  gal.  2.20 

20  54 -gallon  tins . . . per  gal. 
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AMERICAN  OIL. 


Stohrer’s,  No.  8,  2  doz . 

•55 

Stohrer’s,  No.  16,  2  doz . 

.90 

Stohrer'*,  No.  32, 1  doz . 

1.85 

Keystone,  bottles,  2  doz . 

.90 

-23— 


PAPER  BAGS. 

Price  per  1,000  and  not  less  than  54  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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PAPER. 

WRAPPING, 

Manila,  15  x  20,  full . per  ream  .36 

“  24  x  36,  full,  20  lbs .  “  ,80 

“  18  x  24,  full,  10  lbs .  ‘  -3754 

“  Special,  15  x  20,  6  lbs.. .  “  .21 

Manilla,  Bakers',  15  x  20,  10  reams  in 

bundle . . per  ream  .12 

“  Roll ,  Grocers’,  9,  12, 15,  18,  20 

or  24  inches  wide . per  lb.  .03 

Roll,  White,  light  weight,  12,  15, 18, 

20  or  24  inches  wide .  “  .03 

.  "  Glazed  Fibre,  12,  15,  18,  20  or  24 

Inches  wide .  “  0354 

“  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  “  .03J6 

White  Tea  Paper,  12  x  16,  reg per  package  ,14 

Wax  Butter  Paper . per  package  .11 

Parchment  Butter  Paper  gxia...  “  .40 

TOILET  PAPER.  Per  case 

100  5-cent  rolls .  3.00 

100  5-cent  packs .  3.00 

100  10-cent  rolls .  6.50 

100  10-cent  packs .  6.50 


.78 

•97 

125 

1.39 

1.65 

1  -95 
2 .29 


‘4- 

16.. 


20 . 

25 


2 - 55 
3. 11 

3- 97 

4.41 

4- 79 


•  43 

•  52 

•  71 

.88 

1 .09 
1 .26 
r-47 
1 .72 
2.08 
2 -39 
z.  75 
356 
3.81 
4  -32 
4.80 


41 

.50 

.67 

.85 

1 .04 
I.!9 
1.38 
1.64 
1.99 

2.16 
2.5® 
3 . 20 
3.68 

4.17 
4-59 


•35 

•43 

■55 

•71 

•89 

1  °5 
1 .21 
1 .41 
1.68 
1.83 


•31 

•37 

■49 

.61 

•75 

■87 

1 .07 

1  *23 
1.49 

1  65 


•29 
•  32 
■45 
■53 
.65 
•77 
•91 
1 .03 
1. 19 
i-37 


Price  per  1,000  and  not  less  than  500  lots. 

ta54-lb.  Plain  Flour  Sacks. . ...per  M  4.00 

25-lb.  “  “  .  “  5-75 

50-lb.  “  “  . “  n.25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  “  quarts  .....  “  5.75 

“  10-oz.  jars .  “  2.50 

“  10-lb.  pails. . . per  pall  2.50 

Tripe,  10-lb,  pails . per  pall  .90 

“  5-gal.  kegs . per  keg  2.00 

Pig’s  Feet,  io-lb.  polls . per  pail  1 .00 

“  5-gal.  kegs . per  keg  2 .25 

Pickled  Beef  salad.  In  gloss . per  dot.  1 .10 

“  Tripe,  “  .« .  “  1. 10 

“  Ox  Heart,  “  “  z.zo 

“  Pig’s  Feet,  “  1. 10 

Russian  Sardines . per  keg  75 

“  5-lb.  palls  . per  pall  .50 

“  io-lb.  “  . « .  “  1. 00 


POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 1856 

Loose,  barrels,  30  lbs .  18 


POPPING  CORN. 

Brad’s  "  Tip-Top  ”  : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4  00 

24  20  oz.  packages . .  2.05 

48  20  oz.  packages .  4  .00 

I-X-L,  40  is.  White  Rice .  2.75 
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VINEGAR.  „ 

Duffy’s : —  Per  gti 

Pure  Apple  Vinegar,  Kxtn  old,  bbls . 16 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . u 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seai  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . .20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  dot.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . . . per  dos.  1.00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs .  .14!! 

“  14-16  lbs . . . .  .135 

“  10-12  lbe . . . .  . . 135 

Picnics,  6-8  lbs . . . . . 09) 

N.  Y.  Shoulders,  10-12  lbs....— . - . 10 

Dried  Beef,  sets  (city  smoked).. . 17 

“  Tenders  and  Kniidu . . . 

“  Flats . 

“  Air  Dried,  sets . . . . 

“  “  Tenders  and  Knucks.. 

Jersey  Pork,  Butt . . . . . per  bbl. 

11  Family . . . 

Breakfast  Bacon,  rib  In . . . 

“  boneless . . . . 

S.  P.  Bellies,  14-15  lbs . . . 

Bologna,  25-lb.  boxes . . . . . . 

Boiled  Boneless  Ham . . . 

Beef  Tongues,  smoked,  5-6  lbs . per  dos. 

Cooked  Compressed  Ham,  25-Ib.  boxes . 

Covered  Hams,  [{-cent  extra;  Covered  Shonldei 
Picnics  and  Bacon,  X-cent  extra 
Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . . 

”  “  12  to  14  lbs . . . 

“  “  14  to  16  lbs . 

“  skinbacks . 

Shield  Hams,  10  lb.  average...^ . 


.19 
•>5 
•23 
•>3 
17  5» 

19.50 

■  IS; 

•’4 
.  10 
.08 
.21 
9. 00 
.10 


•'3 

•■3 
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PEANUT  BUTTER. 

MacLaren's —  Per  doz. 

Small,  2  doz . . . 92% 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  dos . . .  x  .85 

Peanuteue,  No.  4  jass,  3  doz . 9 *lA 


PICKLES. 

45  gal.,  1200s . per  bbl.  9. 20 

45  gal->  iooos . per  bbl.  8.65 

10-gallon  kegs,  700s .  3*25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.3° 

Sweet  Pickles,  700s,  5  gal .  “  3-60 

Sweet  Pickles,  1,000s,  5  gal .  €t  4.15 

Sweet  Pickles,  2,000s,  5  gal .  44  5  00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1  95 

Chow  Chow,  No.  a,  5  gallons . .  x.75 

Chow  and  Mixed  Pickles,  a  gal.,  per  pail .  1 .00 

Williams  Bros.—  Per  Doz 

Wilco  Onions,  5  gals. .  3.25 

No.  8,  Sour  Gherkins,  2  doz . . . . 

No.  8,  Sweet  Gherkins,  a  doz . qo 

No.  8,  Sour  Mixed,  *  doz . .  .87 Vi 

No.  8,  Sour,  assorted,  *  doz . 87 J4 

No.  8,  Chow-Chow,  2  doz . 87^ 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s: — 

Whole  bbls.,  <  doz .  3.25 

Chow,  pints,  less  quantity .  3 . 3° 

Mixed,  less  quantity .  .  3 . 30 

Onions,  pints,  less  quantity .  3 . 3° 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 

Martynia,  Peaches— 

Glass,  per  case  of — 

a  doz.  a  doz.  1  doz,  x  doz.  %  doz. 

%  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 

2. *5  5-5°  4.70  8.35  7*o 

Wood,  each — 

x  Gal.  a  Gal.  5  Gal.  xo  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

x.ao  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

2  doz.  a  doz.  1  doz.  x  doz.  %  doz, 

%  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 

4.00  7.00  6.00  11. 00  10. ao 

Wood,  each — 

i  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.70  3-3°  8.00  1.50 


14  . . . 

“  16  “  . . 

“  18  “  . 

skinbacks . 

Picnic  Hams,  5  to  6  lbs . 

“  6  to  8  lbs . 

Star  Smoked  Ox  Tongues . . . 

Beef  Bologna . 

Shield  Parafined  Bologna . 08 

Bciliner  Ham .  4cl 

New  Orleans  Luncheon  Meat..... . . 

Star  Cooked  Ox  Tongue . 

John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback. . .  .x« 

“  44  large . . . tj 

41  44  -  medium . 

“  44  small . 

44  Breakfast  Bacon . x* 

44  44  boneless . it 

Beef,  air-dried,  regular  sets . at 

4  4  44  insides  and  knuckles. . 9: 

Ham  Bologna . 11 

Beef  14  xi 

Boiled  Hams .  f. 

Beef  Tongues . . . per  doz.  8  eo-xo.e* 

Swift  &  Co. — 

Premium  brand  Hams,  xo  lb . * 

Premium  brand  Hams,  12  lb . 

Premium  brand  Hams,  14  lb . * 

Premium  brand  Hams,  16  lb . X. 

Premium  brand  Hams,  18  lb . 1 

Premium  brand  skinned  Hams,  18-ao  lb .  1 

Premium  brand  boiled  Hams, skinned, fatless  .a 

Premium  brand  Bacon . 2 

Premium  brand  Dried  Beef,  insides . 2 

Premium  brand  Beef  Tongues,  short  cut . • 

Winchester  brand  skinned  Hams,  all  aver....  .1 
Winchester  brand  Picnics . • 


LARD  AND  COMPOUNDS. 


Quotation.,  per  lb. 

T 

51 ! 

0  II 

Tierces,  about  340  lbs . 

1054  i 

Plain  'Tabs,  50  2nd  60  lb.  ciune . 

1152 

to-lb.  Tin  60  lb. . 

5  “  “  . 

3  ”  “  . 

nh 

Armour’s — 

Shield  Pure,  60-lb.  tubs . . . 

Simon  Pure,  3s,  5s  and  10s . . . 

White  Cloud  Compound . 

Vegetable . 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tlercez . . 

44  4  4  tuba . 

44  44  3,  5  and  xo-lb.  cans. 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces . . . 

Jewel,  compound,  tierces . 

Cotosuet  tierces . 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native.. . 10 

Common . . . . . - •  °7 


Pei 
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VALUE  OF 
MAGAZINE 
Advertising 


Magazine  advertising  makes 
people  familiar  with  the  name  and 
quality  of  Swift’s  Premium  Ham 
and  persuades  them  to  try  it. 

When  they  see  a  display,  a  show 
card  or  sign  in  your  store  the  ad¬ 
vertisement  is  recalled.  The  re¬ 
sult  is  a  sale. 

Therefore  it  will  pay  you  to  dis¬ 
play  Swift’s  Premium  Ham  con¬ 
stantly.  Keep  a  sign  in  plain 
sight  all  the  time. 

“WE  SELL 

SWIFT’S  PREMIUM  HAMS.’’ 

The  increase  in  sales  will  be 
large  and  steady  for  Swift’s  Prem¬ 
ium  Ham  holds  trade  by  its  uni¬ 
form  quality. 

Swift  &  Company,  U.  S.  A. 


Almost  every  grocer  sells  loose 
pickles  or  loose  olives.  Usually  they’re 
kept  in  a  keg  somewhere. 

Doesn’t  it  stand  to  reason  that  a  fine 
fixture  displaying  such  things  where 
they  could  say  a  word  for  themselves 
would  make  sales  better. 

Take  our  inexpensive  5-1'ar  fixture, 
oak  or  cherry,  and  with  nickel  trim¬ 
mings.  Very  handsome,  very  orna¬ 
mental,  very  capable  in  influencing 
the  sale  of  goods. 

Fine  fixtures  make  fine  sales. 

THE 

WELLES  &  DAVIS  MFG.  CO. 


WYALUSING.  PA. 


WHAT 

YOU’LL 

FACE 

If  you  sell  your  delivery 
team  and  get  a  Lindsley  De¬ 
livery  Car, what’s  before  you  ? 

1.  Getting  deliveries  made 
in  one-third  the  time,  and 
therefore  being  able  to  deliver 
three  times  as  many  goods  in 
the  same  time. 

2.  Getting  them  made  at 
about  half  the  expense  neces¬ 
sary  for  the  team. 

3.  The  best  advertisement, 
with  the  saving  of  money, 
you’ve  ever  had  in  your  life. 

We’re  not  asking  you  to 
spend  more  money  —  we’re 
asking  you  to  save  some. 


J.V.  Lindsley  &  Co. 

Suite  1112  Monadnock  Bldg.,  Chicago 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VI S IO  N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  EC  R  S  OB’  HONHCY-OUREC  B  H  AN  D 

-Beef,  Beef  Tongues,  wy  A  C*  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JT1  A  IV1  W  LARD  a  Specialty 

BOILED  HAMS  AND  BEER  TONOUES 
XXX  AND  SUPERIOR  MlNOE  MEAT 

U.  8.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


You  may  remember  the  recent 
tests  which  the  United  States  Gov¬ 
ernment'  made  into  all  brands  of 
imported  olive  oil. 

Those  tests  (Government  Bulle¬ 
tin  77,  page  55)  proved  Nicelle  Olive 
Oil  to  be  superior  to  all  the  other 
brands  tested.  Nicelle  Oil  is  made 
and  bottled  in  Nice,  France.  It  is 
the  highest  type  of  pure  olive  oil 
producible. 

Sell  olive  oil  you  can  be  proud 
of.  There  are  so  many  brands  you 
can’t. 


Nicelle  Olive  Oil  CcT. 

103-107  HUDSON  STREET.  NEW  YORK 
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Western  Dressed  Beef— 

Choice,  native  cattle . *®  "  ** 

Common  to  fair  “  . » .  °°  -•c® 

City  Dressed  Veal— 

Pnme . .  -  "H 

Good  to  choice . . . ••••• .  '• 10 

Dressed  Hogs— 

?igs . *® 

Hogs,  heavy . 10 

“  180  lbs . .  *  • 

“  160  lbs . °9%  *> 

“  140  lbs . °93A  *■ 

Dressed  Sheep  and  Lambs— 

Lamb,  Western,  good .  • 11 

Lamb,  Western,  calls. . ~ .  °9 

Sheep,  choice  . . 09 

<•  08 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . •°° 

Cow  Tongues . 75-*. ®« 

Calf  Heads,  scalded . - .  -5®-.75 

Sweetbreads,  veal . per  pair  .  60- .  90 

“  beef . .. . .perdos.  1.00 

Calf  Livers . . . - . per  lb.  .20-  .  as 

Beef  Kidneys . „ . per  do*.  1 .00 

Beef  Livers . °6 

Ox  Tails . . . . . P®r  d°x* 

Hearts,  beol_ . - . perlb.  .03-. 05 

Rolls,  beef . . .  14 

Tenderloin,  beef,  western .  20 

Fresh  Pork,  loins,  dty . - . *«-•  2 

“  “  western  _ .  .  10 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  In. 

HISH  KILLED. 

Turkeys—  Per  lb. 

Western,  Y  .  H.,  8  to  to  lbs . 22  -.24 

“  Y.  T.,  ij  to  17  lbs .  si  -  24 

Old  hens  and  toms . . . . . 

Common  to  Good . 

Jrollers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 25  -.28 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

to  pair . 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 

Western,  4  to  4)4  lbs.  to  pair ,  fancy ...  .20  -.1* 

"  3  to  3X  lbs.  to  pair,  fancy  ...  .»o  -.22 

“  fair  to  good . 16  -.18 

Fowls — 

Western,  fancy . 

Heavy  Roasters,  4  to  5  lbs...— ..... 

Fair  to  good. . . . . . 

Old  cooks . . . 10  -.11 

Western  capons,  fancy . 

«  «■  small . 

Squabs — 

Prime,  large,  ancy .  3-°°-3-5® 

uA il€Ue  •eeeeeataeaeeaaeeeeeeeeeaoaeaoeeeeeeeeaa 

Dark . . . 


.22 

-.24 

82 

-  *4 

.22 

-•*3 

15 

-.>8 

•»5 

-.28 

•*5 

-.28 

•  *5 

-.28 

.  20 

-.22 

.20 

-.22 

.l6 

-.18 

•T4 

-•*5 

.19 

-.21 

.16 

-.18 

.10 

-.11 

Pei 

•  doz. 

3-oo- 

-3.5® 

2 . 50-3 . 00 

*.•5-1.75 

LIVE  POULTRY.  Per  lb. 

Spring  chickens,  nearby,  1%  to  a  lbe . 16  -.18 

Large  Springers . .  .16  -->8 

Fowls . .  .1354-.  WA 

Roosters  — .10 

Ducks  . .  .rt  *.13 


POULTRY  SEASONINO. 
Bell's  Spiced  Seasoning- 
Small  or  No.  1,  s  dot.  In  case . per  dos. 

“  r  “  .  “ 

Large  or  No.  a,  1  “  ........  " 

i-lb.  cans,  I  dot.  la  case . per  case 

•-lb.  X  “  . . .  “ 

3-lb.  '•  £  “  _ _ _  " 

3-lb.  "  £  "  . . —  *■ 


*5 
•  *S 
1.40 

4.00 

3*75 

S-4" 

8.70 


SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4.50 

Extra  Quality,  15  gals.,  kegs .  2.10 

Victory,  extra  fancy,  No.  3,  2  dos . dos.  .75 

Spring  Garden,  fancy,  No.  3,  2  dos . dos  .70 

Compass,  No.  3,  cans,  a  dos . 6s 


PLUM  PUDDING. 

Richardson  8c  Robins : — 

Individual  Site,  s  dos.  In  case,  X  lb. .per  dos.  1.00 
No.  1,  round  conical,  with  key,  1  dos.  “  *.35 

No.  a,  “  “  1  “  “  4.2s 

No.  3,  "  "  X  “  ••  6.50 

No.  4,  “  “  X  "  “  8.50 

P.  P.  Sauce,  *  dos.,  No.  t .  “  1.50 

Atmore’s  Gemulae  English  Pinna  Pudding- 
Seedless: — 

Individual,  per  case  01  1  dos . . .  a. 00 

s-lb.  cans,  11  1  “  2.25 

a-lb.  “  “  1  “  4.00 

3- n»-  "  "  X  ”  3.25 

4- lb.  «  «  %  "  3.8s 


PRESERVES,  JELLIS8,  JAMS 
AND  MARMALADE. 

Iftllieo —  Per  doz 

No.  32,  jars.... . 97X 

No.  5  toy  palls .  1.43 

American,  pure  Apple,  tumblers,  assorted 

slices . .. . 88 

Schimmel's,  No.  io,  tumblers . 83 

National,  No.  io,  tumblers . 

National,  No.  6,  tumblers . 49 
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Preserves — 

Schimmel's,  pure,  30-lb.  pails . ~ . *3% 

Southwark,  30-th.  palls . .06 

Southwark,  4%-\b.  top  pedis,  %  dos .  4* 10 

Fruit  Butters —  dor. 

Apple,  No.  32,  jars . 98 

Apple,  Southwark.  No.  3,  tins .  1 -oo 

Apple,  No.  5,  toy  palls .  2.70 

Apple,  30-lb.  pails . per  pail  1 .08 

Apple,  20-lb.  crocks . .. . -....per  lb.  .07 % 

Apple,  Schimmel's,  30-lb.  palls . perlb.  .06 

Prune,  30-lb.  pails . ~....por  lb.  .07# 

Jams—  Per  doc. 

Schimmel’s,  pure,  jars,  t  doz .  1.70 

Southwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade —  Per  doz. 

Hartley's,  Imported*. . 

Sohimmel’s,  pure . . .  i-6j 

Warrock's  Guava  Jelly —  Per  doz. 

i4b.  tumblers . 4-00 

fc-lb.  eeeeM.ee.ee.ee.ee  ••••••Me  •*••••*••  •••••• 

Curtice  Bros.  Preserves —  Per  Do* 

Cherries,  jars .  4-85 

Strawberries,  “  . . . .  4.60 

Raspberries,  "  . .. . . .  4  60 

Apricots,  “  peeled .  4-  85 

Pineapple,  “  . . „ .  4- 60 


DRUGS. 

FAMILY  MEDICINES. 
Guaranteed  Full  U.  S.  P.  Strength. 
Per  dot.  In  cartons 
Essence  Peppermint . 


Sweet  Oil.. 


Spirits  Camphor..  . 

Spirits  Painters’  Commercial... 


Syrup  Rhubarb . 

Syrup  Ipecac . 

Turlington  Balsam . . 


Balsam  de  Malta . 

Bateman  Drops,  rd  bots . 

Godfrey’s  Cordial,  rd  bots... 


5c.  *1. 

ioc.sz.  25c.  Sf. 

0 . 85 

*■95 

■  -45 

.85 

*•95 

.40 

.85 

*■95 

•  -45 

85 

*•95 

.85 

*■95 

•  -45 

.85 

*  95 

•  -45 

.85 

*•95 

•  45 

.85 

*■95 

•  -45 

.85 

*•95 

•  45 

.85 

*•95 

.  -45 

.85 

*•95 

.  -45 

.85 

*■95 

■  -45 

.85 

*■95 

.85 

*•95 

■  -45 

.85 

*  95 

•  -45 

■85 

*■95 

■  -45 

.85 

*  95 

.  -45 

.85 

*•95 

•  -45 

.85 

x.ao 

. per  doz., 

M 

<0 

0 

dss  lots  assorted 

.oerib. 

•  03 

Z4-lb.  per  ca. 

2.40 

<( 

2 .60 

»••  “ 

11 

2 .80 

2.00 

per  lb. 

.08 

......... 

If 

.08 

. per  dos. 

. per  lb 

. per  lb 


Borax,  Powdered,  bulk . . 

“  Lump,  bulk . . 

Butter  Color,  W.  ft  R. . ..... 

Blueetone,  balk. . — . 

Copperas . 

Camphor,  gam,  i-ox.  block*... 

“  Flakes,  25a  bbls . .... 

“  “  less  quantity .  " 

“  Tar  Balls,  bob.,  240  lbs. .....  ‘1 

"  "  less  quantity . 

Castorla,  Fletcher's . .  per  doz. 

“  Pitcher’s . . — .  “ 

Carbonate  of  Ammonia  . . .  " 

Epsom  Salts . . . . . . .per  lb. 

GUuber  Salts. . . . perlb. 


t.oo 

.o»X 

.01 

■6sM 
•02  X 
•03  K 
.0254 
•°3 
2.80 
•8$ 
.11 
.01 

.01X 


Glut,  ordinary . . . °9S 


.so 

1.75 

*■75 

*■75 

35® 


1.20 

•75 

■5® 

•4® 

•3* 

•3 

.»» 


Glue,  white 

Goff’s  Cough  Syrup,  13c.  sins..— .....per  dos. 

Goff’s  Herb  Bitten,  25c.  site....—....  “ 

Goff’s  OU  Linlsnent,  25c.  sine .  “ 

Goff’s  Sarsaparilla,  50c.  rise. . . per  doz. 

Goff’s  Worm  Syrup,  15c.  sine .  “ 

Goff 's  Horse  and  Cattle  Pwd.,  1  jc.elze  " 

Goff’s  Dyspepsia  Tablets,  roc.  site...  “ 

Gum  Arabic . perlb. 

Haarlem  OU . per  dot. 

Licorice,  P.  ft  S.,  jo.  stick,  Imported..  “ 

“  M.  &  R.  S-lb.  ooxet. . perlb. 

‘  “  Lozenges,  j-lb.  boxes,  “ 

■■  Y.&S.,  “  s-lb.  glass  front,  " 

“  5-tb.bx.,4's,6’s,8's,  xa’s,x6's,  “ 

**  ROOt. 

Putty,  25-lb.  cans . . . per  100  lbs. 

“  50-lb.  casta .  “ 

Petroleum  Jolly,  screw  top,  5-c.  slas_.  “ 

“  "  io.c,  “  —  “ 

Paris  Green,  ioo-iss-lb.  kegs . per  lb 

V-lb.  packages 
“  Xdb.  “ 

"  1 -lb.  “ 

Jamaica  Ginger,  Hires',  flasks . ..per  dot. 

Rosin . per  lb 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 

"  granulated,  kegs,  1  joo  ‘  “ 

Sulphur,  Flour,  ifS-Ib.  barrels. .  ..per  100  lbs. 

“  100-lb.  bags. .  s.35 

•*  less  quantity . 03  X 

Venetian  Red. . . . perlb.  .ei 

Whiting.. . . .  “  .es 

Husband’ s  Magnesia... . per  doz,  t .  85 

Bull”  1  Cough  Syrup. .  “  1.90 

Roach  Powder,  Omega,  4-0*.  cans . So 

'*  11  . per  gross  9.00 

Roachsault,  10c. -site,  1  dos . per  dos.  .le 

Iron  Gins,  McCormick  St  Co’s : — 

No.  5 . . . 

No.  10 . . 

Tube  V . 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . . 

Root  Beer . . . . . 

Talcum  Powder . 

Triangular  Quinine  . — ... 

Quinine  Capsules . . . 


•  *4 

.11 
1.60 
1. 55 
•35 
•75 
•4  X 
.29 
,s8 

•a7 

.90 

•  ®4 

,o6X 

•®6K 

55 


.  .40 

..  -75 

•  -75 

Per  doz. 
.80 
.8e 
..  .80 

..  .80 

••  -75 
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W.  F.  Young's  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  dos. 

Absorbine . . . — .  18.00 

Absorbine  Jr.  (Mankind) . . . .  9.00 

Young's  Kidney  and  Nerve  Powden . .  s.oe 

Taroloum,  small  can... . 6.00 

Taroieum,  large  can .  16.00 

Yeung's  Fattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cura .  4.00 

Less  s  per  cent,  cash  to  days.  Nst  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

add  Phosphate,  Homfcrd's— . per  dos.  4.15 

Bath  Brick,  box  sg  bricks. . per  box  .60 

Sealing  Wum . ..... . ....  “  .03 

Silver  Sand. . _ . per  bbl.  1.S5 

Tar,  pints . . . per  dos.  .75 

“  quart* . . .  “  1.00 

“  gallons . . . each  .30 

'•  X  barrels .  “  3.50 

“  barrels.. .  "  i.eo 

McCormick  ft  Co. — 

Jockey  Animal  Food,  3  dos.  r-lb.  packages 

and  premiums . per  case  3.75 

D.  S,  Nerve  and  Bone  Liniment,  *50.  lice...  s.oo 

McCord's  Magic  Medicine,  *5C.  size .  1.00 

50c.  size .  4.00 

McCormick's  Tasteless  CkUl  Tonic,  sje.  size  1.00 

50c.  size  4.00 

McCormick's  Watermelon  Syrup,  50c.  size.,  4.00 
Wondercora  Headache  Powders,  10c.  site...  .80 


s.oe 

*■75 


BXTR ACTS  AND  ESSENCES 

McCormick  &  Co.,  Bee  Brand —  Per  dot. 

Vanilla,  Rose,  Pistachio . 10c.  rise  .85 

13c.  size 
*5c.  size 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc.  size 
15c.  size 
sgc.  size 

•auer’s  Flavoring  Extracts : — 

No.  1,  Leman  and  Vanilla . per  dos. 

No.  s,  Vanilla  and  Rose .  “ 

No,  z,  Lemon  and  assorted .  “ 

No.  4,  “  ■'  .  “ 

No.  4,  Vanilla .  *' 

Assorted  cases.  Nos.  1  and  a .  10.80 

“  Nos.  1,  s  and  4 .  11.80 

Pts.  Qta.  X-GaJ  Gal. 


.80 

•75 


1. 

s.oe 


•45 


.85 

s.oo 

*•*5 


XXX  VanfBa  . . 

XX  Vanilla. - 

X  Vanilla.., _ _ _ 

Lamoa,  Ginger,  Wln- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 


r.go 

l.sg 

x.eo 


3.00  6.00 
s.50  5.00 
s.00  4.00 


xs.ee 

10.00 

l.oo 


1.00 


1.60  3.00 
x.go  «.7J  g. go 


Peach,  Rose,  Apricot, 

Violet . . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Ra«p- 
berry  Pistacfae,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  i.ag  a.ag  4.00 

Tea  t  eeeeeeeee iMeeeMeeeeeeMee  eeeese  eeeeee  eessse 

Ext.  Vanilla,  Kitchen  Queen,  No.  ag,  per  dos. 

..  ..  1.  ..  No.  *X,  “ 

«  .<  »  «  No.  X,  •• 

«  Lemoa,  "  No.  ag,  " 

••  »•  "  u  No.  *X,  « 

«  •>  <•  ..  No.  x,  •• 

IngeraoU’t  Flavoring  Extracts : — 

High  Grade  Vanilla . per  do*. 


6.eo 


?•*• 
7-®o 
a. 00 
.80 
•  45 

':U 

■  45 


Select  Vanilla . 


small  rise. . 


*»S 

M55 

•  85 

•  »S 

•  45 
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LIQUID  RBHMBT  AM)  TABLETS 

Blslr’t  Llciuld  Renner  ..per  /lot.  r.ie 

Shinn  &  Kirk’s  Liquid  Rennet . per  doz.  1.50 

Hansen's  Junket  inzen,  *  doz.,  per  aua.  -73 

Blair’s  Rennet  Tablets,  3  dos.,  per  doa.  .75 

Union  Tablets.  8  do*.,  5c - - -  .45 


CIDER. 

Fsr  gal. 

Ceraoa’s  Champagne . >8 

*•  Dry  Hard . *® 

Bottled  Cider—  Per  case 

Daffy’s  184s  Apple  Juice,  1  doz.  quarts .  3.50 

“  “  a  dor.  plats .  4.00 

Anchor  Brand  Golden  Russet,  z  dot.  quarts  3.75 
“  “  .  *  dot.  pints .  4  >*5 

Mott’s  Brand  Golden  Russet,  t  dec  quart*.  3. 75 
“  “  s  des.  pints...  4. *5 


leeseeeeeeea 


CHEWING  GUM. 

A  damn’,  counter  jas»,  lot  $-c«nt  packages 

“  boxes,  so  packages . 

Goo  Wblss,  t»  packs  . . . 

Fleer's  Chfdets.  2  lbs.,  bnlk. . . . . . 

Pulver's,  20  5-ccnt  packages . por  box  .55 

Pulvcr'a,  cartons,  5  boxes .  s.75 


■75 

•  55 
.47 
1. *5 


KICK* 

Por  lb. 

Extra  Fancy  Hoad,  XXXX,  zoo-lb.  bags . 17^ 

Fancy  Head,  100-ib.  bags  . . . . .  *0*^ 

Choice,  100-lb.  bags  . . . . . 05 1 : 

Prime,  100-lb.  bags . 04J4 

Japan- 

Fancy,  xoo-lb.  bags . . . 05*4 

O»o4ce.  TCX^-Jh  Kantv  -  .  . .  .0%Vn 

Java,  fancy,  polished,  ioo-lb.  bags . 05^4 

B.  Fischer  &  Co.— 


Fischer's  Choicest  Head,  i-lb.  pockets . 

Queen  Quality,  ex.  fancy  head,  i-lb.  pockets 
“  “  3-lb.  ,f 

“  5-lb. 

Coronet,  choice  head,  1  lb.  pockets . 

(t  “  3-lb.  pockets . 

Imperial,  choice,  Dom.  Japan,  1  -lb.  pockets 
n  tt  “  3.1b.  “ 

“  ^  “  5-lb.  " 

Extra  fancy  head,  XXXX,  ioo-lb.  bags . 

Fancy  head,  ioo-lb.  bags . 

Choice  head,  100  lb.  bags . 

Fancy  Java  head,  ioo-lb.  bags . 

Fxtra  fancy,  Patna,  ioo-lb.  bags . 

Siam,  Patna  style,  ioo-lb.  bags . 

Broken,  ioo-lb.  bags . 

Fancy  Japans,  ioo-lb.  bags . 

Choice  Japans,  ioo-lb.  bags . 


•°7K 

•°7K- 

■°7'A 

.07 

.06), 

■06  K 

.06 

■°s% 
•°  ih 

■°of 

•  o6K 

•  0554 
.07 
.06 

.04}-; 

.06 

•°5K 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  oontsda  280  lbs-  .  eee.M*ee.ee.e«M  *•5® 

“  “  6ob*gi,  5  lbs.,  km...  4.*e 

“  ”  **  ,r  14  “  ...  3.7s 

“  "  30  «  10  “  ...  3.75 

*'  "  115  “  iK  "  ...  4  00 

Worcester,  Irish  Linen,  bag*,  *50  lb* .  *.30 

“  ‘  56  •• . 65 

«  *•  **  .8  « . 35 

Worcester  Mermaid  Quick-Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl,„ .  s.oe 

“  Pretzel,  Dbls.  contain  280  lbs. .  *,40 

•'  “  sacks,  180 lbs .  t.SS 

“  Cheese,  bbls.  contain  s8o  lbs.. .  s .  40 

Ivory  Stilt,  dime  size,  36  wooden  boxes  to  ease  1.  so 

New  Ivory  Salt,  >4  large  cartons  to  case .  1.50 

Silver  Springs,  quick  free  ting  Ice  cream  salt, 

30  In  barrel . . per  bbl.  s .  60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  per  cent,  discount 
may  be  allowed. 

Worcester  Packing  Salt,  70-lb.  cotton  bags-...  ,  40 
"  «  "  140-lb.  “  ,r\....  .75 

Agricultural  Salt,  100-lb.  burlaps . <e 


SALAD  DRESSING. 

Campbell's,  small,  pat.  cap,  s  dos.. 

Durkee's,  large,  1  dot . 

‘ 1  small,  s  dos . . . 

Schimmel’s,  small,  2  dor. 


My  Wife's,  small,  1  dot . 

Snider's  Salad  Dressing : — 

Pints,  1  dor . 

%  pints,  t  dos . . 

Luncheon,  3  dot . 


. doz. 

■  »rX 

...per  doz. 

4.00 

■  -40 

...per  doz. 

•87X 

. 

z  je 

. 

*■45 

...per  do*. 

a.  4® 

*.40 

K 

■9® 

*.»5 

SAL  SODA. 

Bbls.,  375  lbs . . . ...per  toe 

Kan,  >70  lb* . . . per  too 

So 4b.  boxes,  bulk  or  graamlnted . . 


'\W 

,62 


SAUCES. 

Lea  ft  Perrins’  Worcestershire,  large.. 
•*  ••  middle 


Worcester  Sauce,  Campbell’s,  No.  8,  2  dos... 

North  of  England  Sauce,  No.  8,  dor . 

Chef  Sauce,  2  doz.,  do* . 

Snider's  Chill  Bance : — 

Pints,  1  dos . per  doz. 

}£  pints,  z  doz .  “ 

Gallons,  6  jugs  In  crate . p*r  jug 

Snider's  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . P*r  d°*. 

V  pints,  2  doz . 

-  tilt 


»K 

4-5® 

1.50 


:!# 


.75 


*4» 


1  •  4° 


i.eo 


Gallons,  6  jags  In  crate . per  jug 


•  4* 

1.4® 

s.oe 
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Help  along  a  square  deal  by  selling  an  independent  match— the 


OHIO  BLUE  TIP  SAFETY  MATCH 

Not  only  independent,  but  the  surest,  safest,  best  double  tip  match 
made.  Not  only  independent,  and  the  surest,  safest  and  best,  but 
the  most  profitable  to  you — makes  you  81  per  cent,  profit. 

All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 
Philadelphia  Office  and  Warehouse,  411  Marshall  Street 


Every  Woman  Wants  a  Good  Broom 


and  C  H  I  P  M  A  N  brooms  please 
them  all.  Selected  corn  gives  them 
life  and  elasticity,  and  skillful  mak¬ 
ing  insures  durability.  We  find 
“it  pays  to  please.’’  YOU  can 
please  by  selling  them  at  25c.  each. 
You  get  them  for  $ 2.25  a  dozen. 
Send  for  our  Price  List  of  30  dif¬ 
ferent  styles. 

CMpme  t  Wills  Broom  Co.,  5  Granite  St.,  Philadelphia 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


BL 


MARKED 


‘ENTERPRISE 


99 


Grocers  who  are  posted  will  not 
accept  a  Coffee  Mill  unless  it  bears 
the  name  “ENTERPRISE.”  The 
excellence  of  the  grinders  has  been 
proven  by  many  years’  efficient  ser¬ 
vice.  The  strength  of  their  con¬ 
struction  cuts  out  the  expense  of 
repairs,  and  the  beauty  of  their 
finish  makes  them  an  ornament  in 
the  store.  Get  our  catalogue  at  once, 
illustrating  every  desirable  kind  of 
Rapid  Grinding  and  Pulverizing 
Mills,  from  the  smallest  hand  mills 
up  to  the  most  powerful  electrically 
driven  mills. 


The  Enterprise  Mfg .  Co.  of  Pa. 


PHiLnaELPHia,  u.  s.  a. 
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Canary  .brnlL  60-lb 

. . MM* 

Catary... 


8KBDS. 


Heap,  bath.  40 lbs.  1. 


Uulud,  Brown... 
Mustard,  Yellow.. 

Rape,  per  lb . 

Poppy,  per  lb . 10 

Sunnowor,  per  lb.,  .04)4 


16X 

06 

os« 


SODA. 

Bl-Carb.,  no  lbs.,  kegs . per  lb. 

Bl-Carb.,  bulk,  25-lb.  boxes . 

Babbitt’s  Soda,  %  lb.  pkgs.,  »5  lbs .  “ 

arm  ft  Hammer  bd.,  it  's,  36  lb*. per  lb. 

<•  “  “  lbs.,  36  "  . ......  " 

“  “  "  *,)t,3«lbe .  " 

Saleratus,  Babbitt's  bd.,  M's,  ss-lb.  bxs.  •• 


■oiji 
•°3 
•°5% 
■  °5% 
•°4% 

•05M 

•03K 


SOFT  DRINKS.  p.rdos 

Root  beer  Sx  tract,  Hires’,  s  dos . . .  s.S° 

Hires’  Root  Beer,  Carbonated,  a  dos . 87)4 

Hires’  Ginger  Ale,  Carbonated,  2  dos . 

Welcbs  Grape  Jttlce,  case  quarts,  1  do .  4.50 

“  “  “  pints,  2  do* .  4.75 

“  "  ’’  M-piats,  3 d0* .  4-*S 

11  “  11  3-ounce,  5  dor.. .  6.00 

**  11  "  )4 -gallons,  r  do*....  8.00 

"  "  “  gallon*,  6  gal .  y.50 

s  per  cent,  discount  on  5  case  lots, 

Clicquot  Club  Co. Per  case 

Ginger  Ale,  extra  dry,  pint*,  1  do* .  a .  10 

Sarsaparilla,  extra  quality,  pint*,  2  do* .  a. 10 

Blood  Orange,  extra  quality,  pint*,  a  do*...  a.  to 

Blrcb  Beer,  extra  quality,  pints,  2  do* .  a. 10 

Lemon  Soda,  extra  quality,  a  do* .  2.10 

Root  Beer,  extra  quality,  plats,  s  do* . ™  s  .  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleeaatab,  M  gross . . .  a. 50 

Bon  Ami,  io-cent  size..,, . %  gross  2,50 

Electro  Silicon,  1  do* . per  do*.  .7* 

Puta  Liquid,  large,  3  dot . per  gross,  16.50 

Puts  Liquid,  large,  3  dot . „ . per  do*.  1.45 

Pnt*  Liquid,  small . . . . . per  gross,  7.00 

Put*  Liquid,  small . per  dox.  .60 

Put*  Paste,  large . per  dox.  .55 


Less 

than 

SOAP— Laundry.  Ban.  5  b«s. 


.  ..nM  ....... 


. IOO 

....... ito 

„.™.ios 

.  7* 

......  100 

. . 100 

.  60 

70 


Aetna . 

Acorn . 

At  k.. ........ 

American.. 

Bee . ... 

Best,  Babbitt . . . — 

Babbitt’s  New  York  City. 

Big  Master . . 

Brown .  60 

Borax,  Dreydoppel . .... .  40 

“  Pearl,  Yonng  ft  Co . .™ .  40 

“  Day  &  Frick,  Novelty . .  40 

"  Handsome., . Co 

“  Eavenson,  large . . . 100 

“  “  small . „ . ™ . 100 

“  Klrkman’s . ,™ . 100 

“  Red  Seal . . . ™ . ,..100 

“  Swift’s, . 100 

Circus . 100 

Cotton  Oil . 100 

Coal  OU  Johnny . 100 

Cygnet . 100 

Dobbins’  Electric . . 100 

Dewey . —....,,..100 

Fairy . — . . . 100 

Fels-Naptha. . 100 

Five-case  lots  freight  prepaid.,', . ,,100 

German  Family...™. . . . ,,.100 

Good  Morning  . 10a 

Glycerine  Tar,.„ . ™...™™... ...... 100 

Gloss., . „™ . 100 

Grand  Pa’s . 5° 

“  100 

Ivory . 100 

“  100 

Lenox . 100 

Lila  Buoy . . . 50 

“  100 

Lautz's  Naphtha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  sire . soo 

'•  5-cent  sise . 1 . 100 

"  toilet  sise . 100 

Mayer’s . ™ . 100 

Miller’s  Naptha . loe 

Naphtha,  Swift's . 100 

Naptha,  P.  &  G . 100 

Octagon . 100 

Old  Mill . ,.,100 

Oione . 100 

Oleine,  Conway’s  .  6o 

“  Golden. _ _ 60 

“  Eavenson’*,,,, _ _ _  60 

"  Risk's . . 6a 


"  Philadelphia,  60  blocks  ,,,„ 

*•  “  72  blocks . . 

“  Penney  lean  la .  60 

“  Procter  &  Gamble™....™... .  60 

“  Young's  Best  . 60 

Pride,  Swift's., . . 100 


3.50 

*•45 

1.85 
a.  80 
3-90 

3- 43 

a. 95 

2.90 
2.40 
2.60 
t.8o 
s.8o 
2.60 

4- 75 
3-75 
3.80 

3.80 
4.00 

3- 50 

5.80 

3*5754 

4.00 

4- »5 
2. is 
4.00 
4.00 
3  95 
4-3° 

3.85 
3-75 
3-5° 
3*5 

3.80 
7.00 
4.00 

3,°> 

2.00 

4°° 

3 .80 

3* 00 

5.80 
4.00 
4.00 

3.80 

1.90 
3-75 
3-75 
4.00 
3-90 
3.30 
3-75 
*•45 
*•55 
*•35 

*  °75< 

*  .60 
a  .60 
1.60 
3  00 
a  .80 
3-75 


-30- 

Polo . iao  a. 45 

Quaker  City,  boxes . . too  a. 90 

“  tuba . . . ,,150  4  5754 

Sunlight,  oval. . . 100  3.85 

“  twin  ban . _ . 100  3.95 

Santa  Clans.. . . 100  3.10 

Saratoga . .„ . . . . . 120  2. 45 

Star, . 100  3.00 

Sunny  Monday . . . ..,100  4.00 

White  Cloud . 100  3. 85 

Wool  Soap,  largo . . . 100  6.75 

Wool  Soap, small . 100  4.00 


TOILET  SOAPS. 

Buttermilk  Cosmo., . gross 

Buttermilk  Cosmo . do*. 

Buttermilk,  Swift’s,., . - . gross 

Castile,  imported,  Conti . lb, 

Castile,  Conti,  original  boxes., . lb. 

Cutaneous,  Dr.  Raub’s., . do*. 

Kldcrflower,  large  cake . . . gross 

Fleur-de-lis . ™ . ...gross 

Fleur-de-lis . do*. 

Hearts  and  Flowers . . . gross 

Maxine  Elliot . . . gross 

Oatmeal,  3  cakes  In  box . . . gross 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

M-lb.  bars  to  box . lb. 

Turkish  Bath . dos. 

Sweetheart,  50  cakes . . . box 

Witch  Hazel,  3  cakes,  %  gross . gross 

Witch  Hazel,  Swift’s . gross 


6.73 
.60 
4-oS 
•  1354 
.11H 
.70 
4.40 
4-50 
•45 
10.25 
8.10 
2.65 


.09 
•40 
»-75 
3  *5 
4-05 


SCOURING  SOAP. 

Day  ft  Frick’*  Flint,  36  ban . . . .  1  .*4 

Young’s,  48  bar* . . .  1.S0 

Brook*’  Crystal,  100 bars . . .  3.35 

Philadelphia  Standard,  60  ban . . . 60 

Sapollo,  36  ban .  * .  15 

“  Hand,  36  ban . . . . .  *.*5 

Wrlgley’s,  100  bars .  3  75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. . . .  *  35 


SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

**  72  “  .  2.70 

“  IOO  “  .  2  65 

Soapinc,  No.  7,  100  packs . . .  *  3754 

Soapine,  No.  1*,  zoo  packs .  3.90 

Soapine,  No.  17,  36  packs . .  2.42)4 

Babbitt’s  1776  Powder,  100  6-o*..„. _ ... _  1.30 

Flnola,  100  packages....™,...™. . . .  3.25 

Geld  Dust,  Fairbank’x,  100  is-oi.  packages  ...  4.00 
*'  “  *4  4-lb.  "  ...  4  30 

Naptha  Borax,  ioo  packages ,  large . .  4.75 

"  100  5-cent  packages™™.™..  3.75 

Kirkolino,  white,  *4  4-lb,  packs . . — ,  3.57)4 

Klrkollne,  White,  100  5-cent  packages,. .  3.50 

Young’s  Pearl  Borax,  60  i-B>.  packages - .....  3.35 

Sauw  Boy  Washing  Powder,  *4  40. . .  4 .00 

“  “  $0  28™,..™™..  4.00 

“  “  100  is™ . . .  4.00 

Nine  O'clock  Tea,  100  package* .....™...™..  3.15 

I-V  Washing  Tablets,  3  do*., . ™.per  dos.  43 

Swift’s  Washing  Powdor,  100  *s,_ .  3.85 

Swift’s  Washing  Powder,  24  4s .  3.35 

Pennyw&sh,  1  gross  and  144-1  cent  cakes  free,  10.25 

Powerlne,  100  packages .  3.75 

Old  Dutch  Cleanser,  48  packages .  3.25 


SPECIALTIES. 

Auker’i  BoulKlon  Capsule*  MMMMMIfSMMIMIlyHI 


3.00 


PURE  GROUND  SPICES. 


Bbls. 

Boxs. 

Cans. 

Pepper — 

Black,  High  Grade.. 

•  IS 

•  l7 

Black,  Low  Grade... 

.11 

.13 

White,  High  Grade . 

.28 

.30 

White,  Low  Grade... 

.  „. 

.18 

.20 

Red,  High  Grade.... 

.21 

•23 

Red,  Low  Grade . 

.  l6 

.18 

Cinnamon — 

High  Grade . 

.*3 

*5 

Low  Grade . 

•*4 

.16 

Cloves — 

High  Grado . 

•23 

•«5 

Low  Grade . 

•x7 

.19 

Allspice — 

High  Grade . 

. 

•  z*54 

•  m54 

Ginger — 

High  Grade . 

. *5% 

.2654 

•  a8X 

Low  Grade . 

.11 

.  J3 

Mace — 

High  Grade . 

•75 

•77 

Nutmegs — 

High  Grade . 

.30 

•32 

Mustard — 

Yellow,  High  Grade 

.20 

.22 

Yellow,  Low  Grade  . 

■  x5 

•  17 

Brown,  High  Grade. 

IS 

•17 

McCormick  &  Co.,  Bee  Brand — 

Per  doz. 

Pepper,  Cinnamon, 

Mustard,  Cloves 

Gin- 

ger,  Allspice . 

%\b. 

.40 

54  lb. 

•75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin- 

ger.  Allspice . 

•!4lb. 

.40 

M.  lb. 

•75 

ADVERTISERS 
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Colburn's  Philadelphia  Mwwud,  D.  S.  F 

5  cent  tint,  *  and  4  do*....™. . ,,p«r  do*. 

Dime  slac,  t  and  4  doa,..™™.,....  “ 

W  lb:  net,  this,  *  nod  4  do*. . . " 

%  “  *  do*, . . .  •* 

1  “  1  do*.,,..™ .  " 

£  lb.  cans,  full  weight _ _ _ _ per  lb. 

10  "  “  . .  “ 

Column's  Mustard,  O.  S.  t. : — 

i-lb.  tins. . . . . . . . ...per  do*. 

K-Ib.  tint . . . " 

M-!b.  tins™ . .  " 

)4-Ib.  tin*. . . . . . .  * 

r8-Ib.  kegs . . . . . . 


.45 

.85 

1 .00 
1.90 
j.70 

•*3 


5  4° 
*.70 
x-45 

.90 

■43 


MUSTARD — Prepared.  Parties. 

Campbell's,  jar,  a  do* . 87)4 

Golden’s,  No.  6,  with  spoon,  a  do*,, . 95 

Gulden’s,  No.  20,  with  spoon,  2  do*., . 88 

Beer  Mng,  fancy,  large  sise,  2  do* . 65 

Lemonade  Glass,  tall,  t  dos . 75 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  do* . 90 

Milk  Jar,  glass  top,  2  dos . 85 

Water  Tumblers,  glass,  No.  10,  4  doz . 42)4 


WHOLE  SPICES. 

Pepper,  Black . . . . . 

Allspice . ™ . . . . . 

Mace . . . . . . . 

Nutmegs,  large . . . . 

“  Medium . . . . 

Cinnamon  Bark,  China . . . 

“  Canton . 

"  Java  Thin  Quills,  j-lb.  rolls, 

'*  Saigon. . . 

Whole  Mixed  Unices,  bulk,  6-lb.  boxes . 

Green  Ginger  Root . , 


Per  lb 
.08 

■“7% 

.11% 

•48 

.16 

■»3 

•13 

.  is 
•3» 
•79 


.05 


CORN  STARCH, 

Davis,  48  5-cent  packages . per  case  1.80 

Davis,  36  10-cent  packages,., . ,,por  case  2.70 

Dnryea’s,  40-lb.,  i-Ib.  packages . . . 06% 

Niagara,  40-lb,  z-lb.  "  . . . . .  .04)4 

Cream,  48-lb,  i-lb.  "  . . .  3.45 

Kingsford’s.  40-lb,  i-lb,  ”  . . . . 06% 

Murdoch’s  Oswego — 

1  lb.  packages,  40  lb.  boxes . 

1  lb.  packages,  20  lb.  boxes . . . 07)4 

Bbls,  about  200  lbs . . . 06% 


LAUNDRY  STARCH. 

Gilbert’s  Launaiy.  40-lb.  boxes . . 

“  Patent  Gloss,  crates,  is  6-lb.  wd.  bxs. 

“  Linen  Gloss.  3-lb.  cartons . . . 

Kingslord’x,  Pure,  3-lb.  cartons . .,, 

“  Pure  Gloss,  lb.  packages. . 

“  Silver  Gloss,  iv  6-lb.  wd.  fix*,,. 

Duryea’*,  Superior,  3-lb.  cartons . . . .... 

“  Satin  Gloss,  lb.  packages . ...... 

"  Superior  B,  bulk . 

“  Satin  Gloss,  crate*,  1*  6-lb.  wood 
boxes 

Niagara,  laundry,  50-lb.  bulk . . 

“  1  lb.  packages,  48  lb* . 

“  3-lb.  cartons,  48  lbe, . 

“  6-lb.  boxes . 

Celluloid,  64  10-cejxt  packages  . . 

“  64  5-oent  ‘‘  . . . 

Elastic,  64  10-ceat  packages . . 

“  64  5-cent  “  . 

Oreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package 

starch  Polish,  ao  cakes . per  box 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes™ 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  is 

boxes  In  crate . . . 

Velvet  Gloss,  about  200  lbs . 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes, . 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs . 


■03X 

.05% 


.o6tf 

•  e6« 

•07S 

•  °3% 


■  07% 
•  03% 
.04% 
04% 

■  05% 

4-30 
2.20 
5  oe 
*.50 


.08 
•  50 


■07% 


•o8)4 

•0754 

.06% 

3.85 


STOVE  POLISH.  Pergro 

Enxmellae  Paste,  small,  %  gross .  4.00 

Enameline  Paste,  large,  %  gross .  7.00 

Enameline,  Liquid,  large,  %  gross .  6.65 

Enameline,  Liquid,  small,  %  gross .  4.90 

Elsctlc  l5aste,  %  gross  boxes .  4  30 

Magic  Paste,  %  gross  boxes .  4-75 

Parlor  Pride,  large  size . . per  do*.  .87% 

“  “  . . per  gross  io,*5 

“  small  size . per  do*.  .70 

Climax  Enamel  %  gro . per  gross  9.40 

Black  Jack,  %  gross,  per  gross™ .  6.60 

Rising  Sun . per  gro.  5 . 75 

Sun  Paste,  3-cent  *l*e . .  “  4.50 

“  10-cent  sise .  “  7.20 

X-Ray  Stove  Polish — 

5-oent  size,  No.  5,  per  box  of  U  gross... .  i.sg 

Per  box  of  )4  grots . . . .  s  .50 

14  dozen  to  gross .  5.00 

10-cent  sise,  No.  10,  per  box  Of  %  gross .  s.*5 

Per  box  of  %  gross . . . . . . .  4  50 

Per  gross. . . .  1 . 00 


-32— 


F.  F.  Dailey  Co. — 

a-ln-i,  smaller  size . 

2-in-i ,  large  size . 


..per  doz. 


•  75 

z.  75 


SUNDRIES. 

Bird  Food— 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  14  packs, . . .  *< 

McAUhter,  36  packs . •« 

Roseustclns,  ilb.  pkgs.,  s  doz . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  do*™. per  dos. 

Red,  quarts,  3  do* .  “ 

Silver,  pints,  3  doz . „ .  '• 

lt  quart*,  3  dox . . .  ** 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

Toothpicks,  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doa. . per  dos. 

Pidst's  tf  x  11  u 

•  *  . . . 

Carpet  Tacks,  Wooden  Keg,  %  gross  case, 

assorted,  6,  8,  ro’s . per  case 

Carpet  Tacks,  Silver  Steel,  4  os, . per  dos. 

60* . . . . . .  “ 

8  0*... . ™..  " 

zo  o* . . . .  •' 


•35 

•r 

■  35 

.70 

.60 


185 

•  42 
.8c 
•40 


■9C 

,o< 


.  of 

.07 


.10 

.  10 


1*  o* .  ** 

Matting  Taolu- 

No.  io,  steel . per  dos. 

No.  11,  steel . ....per  dox. 

No,  is,  steel . per  dos. 

G.  B.  Weiss  &  Son — 

Sole  Leather,  No.  1,  .2$;  No.  t,  .23;  No.  3, 

Cut  Sole  Leather,  cut  Into  taps.  6  inches  high 

5)4  Inches  high . ,.... . 

5  Inches  high . . .  1.4: 

4)4  Inches  high .  1.25 

4  Inches  high . . .  1.18 

3)4  Inches  high .  1.05 

3  Inches  high. . . . 91 

SEIBERT’S 


* 

5' 


x . 

1.48 


Poison  Fly  Paps 

Pays  150%  Profit 


A  very  attractive  packs 
and  a  good  seller. 


Put  up  50  envelopes 
a  display  box  lit 
cut  #1.00 


Retails  at  5  cents  an  envelc 

4.80 


Fly  Ribbon . per  gross 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Sticktlte  Fly  Paper,  100 . per  case 

Stlcktlte  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 


2.1c 
3 
*•3 

.31 


RCPK,  TIB  YARN,  Etc. 

Emory  Cotton  Rope,  2a  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  dos. 

Cleveland,  extra  fine  couon  twine, . per  lb. 

Orange  Brand,  fine  cotton  twine .  " 

Texas  Medium  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  bx.,  lb,  to  bx.  “ 
Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches . " 

Coarse  Hemp  Twine,  8  tall*  to  lb.,  la 

5-lb,  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  “ 

Best  Jute  Plow  Line,  8  yd*,  to  lb, .  “ 

Jnte  Clothesline*,  90  ft.  to  hank, per  dos. 
jntc  Clotheslines.  108  ft  to  hank . .  “ 


.ic 

.8: 


.20 


■  X< 


1.6 

i.7« 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668. . . . . . 

Extra  Fancy,  No.  669 . . . . . . 

Fancy,  No.  670, . . . 

Strictly  Choice,  No.  675 . . . . . 

Choice,  No.  664 . 

Good,  No.  679 . . 

Cane  Juice,  No.  683 . 

Black  Strap . . 

g.  H  F,  Horae  Food  Molasses™ . . 


•4< 

•35 


•4C 


REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  do*.  No.  3  screw- 
top  cant,  both  freight  paid. . 

Gold  Mine,  In  bble . 

Fancy,  No  104 . 

Fancy,  No.  105 . 

Choice,  No . . . 

Prime,  No.  102 . . 


•?< 


PORTO  RICO  MOLASSE8. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 

West  India,  choice,  No.  634,  compound . 

West  India,  choice,  No.  510,  compound . . 

Porto  Rico,  No.  668 . 


GLUCOSE. 

Three  Star  A,  for  confectionery .  *  fc 

Five  A,  for  confectionery . . .  2 . 91 


HONEY. 

Domestic,  barrels . . . . per  gal. 

Selser’s,  lunch  bottles,  2  dos . . . per  dos.  ■ 

Sel*er’8,  medium  battles,  2  do* . per  dos.  1.3: 

3chlmmel’s,  10-  os.  bottles,  *  dos.  In  case .  1.4: 

“  6-0*.  ”  *’  “ . 91 


REPINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars 


Globe,  No.  2)4  tins,  2  dos . . 

Globe,  No.  5  tins,  1  doz . 


9' 

1. 91 

..per  case 

•  3< 

,  per  case 

a-3‘ 

..per  dot. 

1.85 

1. 11 

#4 

2.tC 

GROCERY  WORLD  AND  GENERAL  MERCHANT 
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No  Loss  on  Loose  Goods 


Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 


Don’t  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  have, 
we'll  build  it  for  you. 

FULTON  S  WALKER  CO.  ~ 


emner’s  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
2  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 

ERWEIGHT. 


TROEMNER’S 


New  Electric  Coffee  Mills 


Troemner’s  No.  44,  “BALL”  Scale 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER¬ 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “  STAR  ”  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “just  as  good  there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 

HENRY  TROEMNER 

No.  911  ARCH  STREET  .*  PHILADELPHIA,  PA. 

**•  PLESCH  &  SON  112  Clark  Street,  Chicago,  111. 

general  agents  for  uinited  states  < 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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Bannar.lii  Jus,  compound . . . 

White  Clover,  In j art,  compound . . 

i  Pancake  Syrup,  36  pU . 

“  14  qts . . 

:  “Iff!!:::: 


per  dor.  1 .00 


Purina  1 


•  9*54 

»«S 

4-00 

7.00 

11.00 


MAPLE  SYRUP. 

Golden  Tree  Maple  Syrup,  dot .  1.15 

“  “  medium,  dot.  1.45 

11  “  small,  doi . ge^ 

Termont  Maple  Syrup,  pal.  tine. ....... .per  gal.  1.15 

"  “  )4-k»L  **“• . P*r  oo«  y.ys 

Hniea's  Maple  Syrup,  qt.  Dottles .  “  4.00 

“  “  pt.  botdea .  «  0.40 

Towle’s  Log  Cabin  "Camp"  Syn^ —  Per  doi. 

Gallon  cant,  6  la  cate . .  13.50 

Hall-gallon  cans,  re  .a  case . . . . .  7.15 

Quart  cant,  14  in  cate . .  4-1*34 

Pint  cant,  *4  in  case . .  s  .jo 

Quart  bottles,  11  la  cam . .  4. 50 

Pint  buttle*,  14  in  cate . . _ .  *.75 

Jacket  eaaa . . . ...per  gal) on  1 . 00 


CRESCENT  MAPLBINE. 


Cl:::: 

li-ot . 


leoooooooeeeot 


Par  dot. 
3.00 
j.»j 


Gallon  . 

1-Ofl .  .... 

I-M . 

OIL  OP  MAPLBINE.  1 

.♦a.».ao««.eo  .....a  .se.ooooe..*  soeseeooooeoooaoa 

•  ’  OB  ...a— aaoa.aa oaaaaa. .....oat eeeeaoeeese.vosaa* aaoa.a  ...... 

•  »»sae#»e#«  .assesses  •••••• 

Gallons . 

’  ?  *° 
.  18.00 

3*. 00 


Pardo* 

*.70 

4-*o 

t.*5 

ij.oo 

i|.ae 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dot. 

Uttle  Gem, parlor,  s  string .  a. 40 

N  V,  No.  6,  split  handle*  . .  *.45 

Leadt 


Leader,  No.  6,  3  string,  red  hand  lea.. .  *.40 

Princess,  Na.  4,  fancy  handles . . .  a. 75 

Parlor,  No.  3, 1  tie .  1.85 


Toy  Broome . . . — . 30 

Whisks,  s  sewed . 90 

Stable,  s  tie,  rattan  centra .  3.50 

Stable,  3  tic,  rattan  centre .  4 . 00 

Factory,  heavy .  a. 90 

Handy  Wall  Broom  Rack,  for  is  brooms . 90 
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No.  WASHBOARDS 

69,  Good  Enough,  doable,  spring 

57,  Peerless,  double  ...... _ _ 

So,  Seal  Glow,  doable,  swing  _ 

St,  Peer  lose,  doable,  spring  protector., 
no,  Paestees,  single,  spring  protector..., 
too,  Northern  Queen,  Bogie,  protector 

ret,  Tidal  Wave,  single,  protector . . 

118.  Good  Enough,  single,  promoter.— 

175,  Glee* . 

Murdock . 

Celery  City . . 

ni,  Single  Ruby . . . 

teS,  Anchor,  elngle  head . . . — , 

130,  Little  Gem,  pail  board . 


Par  dor. 

..  3<5 
.  3-75 
..  3-3° 

..  4-45 
.  3-55 
.  3-10 
..  *. 75 
.  3*5 
1.  3-5« 

.  a-TS 

.  3»o 

1.6a 

,.  a.aj 

.  1.35 


BUCKETS. 

O.  O.,  a  elocartc  hoops . . 

O.  G.,  3  electric  hoops 

Clear,  a  hoop . . . . 

Clear,  3  hoop . . . _... 

Electric  Cedar,  a  hoop  — . — 

Electric  Cedar,  3  hoop.............. 

Pine,  3  galvanised  hoops . — ... 

Galvanised,  is  quart  ....... 

Galvanised,  14  quart  ..... 


Per  dot. 

.  1.7* 

,.  i»e 
,.  1.6* 

..  i-7* 

,.  «4* 

.  a.6e 
,.  s.eo 
,.  1.85 

,.  soo 


No.  BUTTER  DISHES.  Par  M 

1,  Solid  evoi . — _ _ _ _ _  .  90 

*,  Solid  oval _ _ _ _ —  «.»5 

3,  Solid  oval...„ _ „ _ 1 . 50 

j,  Solid  ovul... _ _ _ _  2  00 

s,  Wire  ends _ _ — . .  90 

*,  Wire  ends... . . . „ . . .  1.2s 

3,  Wire  ends . . .  1 .40 

5.  Wire  end* . 1.80 

Picnic  Platee,  8  Inch. . — . .  a.ie 

Picnic  Plates,  9  Inch .  1.35 

Crate*  contain  ajo  each. 

CLOTHES  PINS.  Per  bon. 

S  raw . . . 44 

EGG  CRATES. 

Perfection... .  1.00 

Perfection,  le  sett  fillet* .  1.35 


No. 

ae,  White 

13,  Medium  Bee  ..... _ 

*7,  Large.. . . 

13,  Marble,  ainiEnm  slue.. 

00,  White . . — . 

Handy  House . . 
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BRUSHES. 

SCRUB  BRUSHES. 


Par  dot. 

::  :C 

,.  I  .so 
.  .90 

-  -4* 

.  .4* 


No.  STOVE  BRUSHES, 

so,  Black  brittle,  curved  and,  wood  handle.. 

31,  X,  crescent  shape . 

1,  strap  handle,  grey  fibre . 

e,  strap  handle,  grey  fibre . 

6,  all  hair,  extra  quality . 


Pardos 


*•75 


i.6j 

*•75 


SHOE  BRUSHES.  Pan  das. 


Mo. 

°,M. 

1,  Mexican  fibre,  hugs _ 

4,  Bristle  outside 


g.  All  bristle . 

16X  All  bristle,  entra  value . 

18,  All  bristle,  spotted  white...., 


•90 

30 

■  *5 

■  It 

•  I* 

.8# 


No. 

6,6 

*>* 
8,  6 
«°,7 
sa,  8 

«,* 
8,6 
«o,  7 

it,  8 

6,5 

*.« 


to., 

to., 


to., 

fc 


to., 

In., 

to., 

to., 

to., 


WHITEWASH  BRUSHES. 

White  tampico...— . . 

White  tampioo— ... 

White  tampico. . . 

Family,  antra  heavy . 

Family,  entra  heavy . 

Family,  entra  heavy.— 
Family,  extra  heavy—..—. 

A.,  hair  bristle. . . 

A.,  hair  bristle.. . . . 

A.,  hair  bristle. . 

A.,  hair  bristle. . 

Ideal,  all  bristle,  3  row. . . 

Ideal,  all  bristle,  3  row.—.. 


Ferdos. 


.48 

-15 

.80 

■95 


No.  DUST  BRUSHES.  Per  doi. 

7X,  Fibre,  wire  drawn . . . .  .90 

si,  All  hair,  wire  drawn .  s.sj 

*8,  White,  wire  drawn .  s.9* 

1,  7  in.,  All  hair,  fiat  end .  *.05 

rs,  7  In.,  Mined,  round  end— .  n.ie 

1 1 X,  7  In.,  All  hair,  round  end. .  i.sj 
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TOBACCOS— PLUG. 


Dear  Stria . . . 

Gold  Repo . 

lolly  Tar  . . 

Newsboy . . . — .. 

Old  Homsety . 

...M.MM.SS4SM.S.  .... 

.•••••*M*.f.saa*n*.M. 

aoaaanaa.aaoaaaoaooo— ooo 

Piper  H.ldnck . 

Toddy  . . . 

VIboo  .......... ................ 

Towb  Tali . . 

. . — . 

. . 

Pwlh, 

07 
•37 
■  56 
•34 

•a 

•44 
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TBAST  CAKES. 

. par  do*. 

Magic,  1J6  do*,  packages . . . per  boa, 

Yeast  Foam,  doi . per  bon 


Don’t  Throw  Your  Profits  in  the  Cellar 

A  little  of  this  and  a  little  c 

that,  left  after  the  rush  is  ove:! 

XI 

If  m 

is  often  put  in  the  cellar  becausj 

A 

ml k  Mmm 

there  isn’t  enough  of  it  to  mak| 

1 

WWllUJii  mmMJKF 

a  respectable  showing.  The? 

little  “leftovers”  represent  yoti 

profits  and  you  can’t  afford  t 

vS 

let  them  rot  in  the  cellar.  . 

very  little  looks  a  lot  in  my  Bill 

Bps 

and  you  can  get  money  for  i|i 

As  I  make  them,  they  go  to  ycj 

from  me  at  the  one  profit. 

H. 

F.  HEACOCK/ 

51  N.  Second  St..  Phila..  Pi 

dXxxn  dXxXn  dXxXn  dXxXn  dXxXn  dXxXn  dXxxn  dxxXN 


A  new  product  from  an  old 
house 

DIXON’S 

POWDERED 

5tove  Polish 


The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and  earn  profits  for  you.  80 
years’  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 


JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  N.  J. 


dX^Xn  i^XxXn  ,^<n  ^XxX$ 


Want  a  $10  Morris  Chair 
for  Nothing? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 


Znhm's  Independent  (Scrap)  Tobaccos 
'Blue  Hen,”  “High  Card,"  "Rex”  and  "Z‘ 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 


The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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Federal  and  State  Food  Authorities 
Squabble  Over  Food  Law 
Enforcement 


State  Food  Authorities,  Incensed  at  Secretary  Wilson  Over 
Apparent  Bad  Faith  in  Enforcing  Federal  Food  Law,  and 
on  Account  of  Bad  Blood  Between  Him  and  Dr.  Wiley, 
Condemn  Him  in  Resolutions.  Favor  Canned  Goods 
Dating  and  Condemn  Preservatives. 


There  is  a  somewhat  spirited 
squabble  on  between  the  various 
State  Dairy  and  Food  Commission¬ 
ers  who  comprise  the  National  Food 
and  Dairy  Departments,  and  Na¬ 
tional  Secretary  of  Agriculture  Wil¬ 
son,  over  the  question  of  the  latter’s 
good  faith  in  enforcing  the  Federal 
food  law.  After  a  lively  discussion 
of  the  subject  at  the  association’s 
convention  last  week  the  following 
condemnatory  resolutions  were 
adopted : — 

Resolved,  That  the  Association 
of  State  and  National  Food  and 
Dairy  Departments  again  reaffirms 
its  allegiance  to  the  principle  of 
uniformity  of  the  foods.  This  as¬ 
sociation  has  worked  faithfully  and 
consistently  towards  securing  such 
uniformity,  both  requirements  and 
interpretations,  as  will  secure  to 
the  consuming  public  of  every  State 
a  like  ample  and  sufficient  protec¬ 
tion  from  fraud  in  adulteration  of 
food  products.  In  support  of  this 
policy  this  association  welcomed  the 
co-operation  of  the  National  Gov¬ 
ernment,  as  manifested  through  the 
Department  of  Agriculture,  in 
making  provision  for  the  work  of 
the  joint  Standard  Committee.  We 
believed  then  and  we  believe  now 
that  only  through  the  determina¬ 
tions  of  such  a  committee  can  sat¬ 
isfactory  foundation  be  laid  for  a 
uniform  law.  This  association  re¬ 
grets  that  such  co-operation  has 
been  withdrawn  by  the  Secretary  of 
Agriculture,  and  it  is  with  extreme 
reluctance  that  after  more  than  a 
year’s  delay,  a  year  spent  in  fruit¬ 
less  effort  to  again  enlist  the  sup¬ 
port  and  co-operation  which  the 
Department  of  Agriculture  pre¬ 
viously  volunteered,  we  are  at  this 
time  forced  to  the  conclusion  that 
the  work  of  the  joint  Standard 
Committee,  if  continued,  must  be 
provided  for  and  sustained  without 
assistance  from  the  National  Gov¬ 
ernment.  The  following  facts  have 
led  to  this  conclusion: — 

First. — The  Secretary  of  Agricul¬ 
ture  was  authorized  by  Congress 
to  provide  for  the  joint  Standards 
Committee. 

Second. — Under  this  authoriza¬ 
tion  the  support  of  the  National 
Government  was  at  first  freely  ten¬ 
dered  and  results  eminently  satis¬ 
factory  were  secured. 

Third. — The  Secretary  of  Agri¬ 
culture  through  the  accredited  rep¬ 
resentative,  Dr.  Galloway,  stated 
before  the  State  Committee  on  Ag¬ 
riculture  that  direct  authorization  of 
further  expenditure  for  continuing 
the  work  of  the  joint  Standards 
Committee  was  entirely  unneces¬ 
sary  because  of  the  fact  that  under 
the  National  Food  and  Drugs  law 
the  Secretary  of  Agriculture  has 
ample  authority  for  making  ex¬ 


penditure  to  continue  this  work. 
Authority  for  this  statement  is  to 
be  found  in  the  printed  records  of 
the  Senate  Committee  on  Agricul¬ 
ture.  Accepting  such  statement  in 
good  faith,  the  friends  of  a  vig¬ 
orous  administration  of  food  law 
withdrew  their  demands  for  said 
direct  appropriation. 

Fourth. — From  that  time  to  the 
present  the  Secretary  of  Agricul¬ 
ture  has  not  again  called  the  joint 
Standards  Committee  together. 

Fifth. — Because  of  the  failure  of 
the  Secretary  of  Agriculture  to 
again  call  together  the  joint  Stand¬ 
ard  Committee,  this  association  at 
its  annual  convention  of  1907,  by 
formal  resolution  requested  the  Sec-’’ 
retary  of  Agriculture  to  again  aid 
and  assist  in  the  further  continu- ' 
ance  of  the  work  of  said  joint 
Standards  Committee. 

Sixth. — This  resolution  was 
promptly  transmitted  to  the  Sec¬ 
retary  of  Agriculture  by  the  secre¬ 
tary  of  this  association,  but  no  reply 
has  ever  been  received  thereto. 

Seventh. — The  Secretary  of  Ag¬ 
riculture  was  appealed  to  in  person 
by  four  members  of  the  Executive 
Committee  of  this  association  in 
November,  1907,  and  at  the  close 
of  said  conference  stated  his  definite 
and  final  conclusion  that  he  had  no 
power  to  use  any  of  the  funds  ap¬ 
propriated  by  Congress  for  the  ad¬ 
ministration  of  food  and  drugs  work 
in  paying  the  expenses  of  the  joint 
Standards  Committee. 

Ninth. — When  confronted  by  the 
written  record  of  the  report  of  the 
proceedings  of  the  Senate  Commit¬ 
tee  on  Agriculture,  in  which  his 
statement  through  Dr.  Galloway  is 
recorded,  the  Secretary  of  Agricul¬ 
ture  did  not  deny  his  responsibility 
therefor. 

Tenth. — As  a  last  resort  the  Ex¬ 
ecutive  Committee  of  this  associa¬ 
tion  recently  at  a  conference  ten¬ 
dered  the  services  of  the  joint 
Standards  Committee  free  from  ex¬ 
pense  to  the  Secretary  of  Agri¬ 
culture.  The  reply  of  the  Secre¬ 
tary  of  Agriculture  was,  directly  to 
the  point  that  it  would  not  be  le¬ 
gal  for  the  National  Government 
to  accept  services  for  which  it  did 
not  pay. 

Eleventh. — Several  months  later 
the  Secretary  of  Agriculture,  when 
requested  to  call  together  repre¬ 
sentatives  of  the  food  departments 
of  the  several  States  in  order  that 
a  proper  appeal  might  be  made  to 
Congress  for  a  direct  appropriation 
to  continue  the  work  of  the  joint 
Standards  Committee,  refused  to 
take  such  action.  However,  regard¬ 
less  of  these  unfortunate  conditions 
this  association  believes  that  the 
work  of  the  joint  Standards  Com¬ 
mittee  must  be  continued  and  here¬ 
by  authorizes  its  continuance  and 
pledges  its  good  faith  that  ways 
and  means  will  be  provided  for  the 
maintenance  of  said  committee. 

The  above  make  rather  a  serious 
charge  of  ill  faith  against  Secretary 


Wilson,  but  so  far  that  official  has 
made  no  reply.  The  National  As¬ 
sociation  of  food  officials  contains 
many  warm  friends  of  Dr.  H.  W. 
Wiley,  and  the  attack  upon  the  Sec¬ 
retary  of  Agriculture  is  believed  to 
have  been  at  least  indirectly  inspired 
by  them,  if  not  by  Dr.  Wiley  him¬ 
self.  The  chief  chemist  has  been 
decidedly  set  aside  in  the  last  year, 
his  opinions  having  been  rejected  on 
a  number  of  points,  notably  pre¬ 
servatives,  and  there  is  much  evi¬ 
dence  of  strained  relations  between 
him  and  his  superiors  in  food  law 
enforcement.  The  appointment  by 
President  Roosevelt  of  a  commis¬ 
sion  of  celebrated  chemists  to  pass 
on  all  chemical  questions  connected 
with  food  law  enforcement  is  well 
remembered.  It  was  and  still  is  re¬ 
garded  as  a  direct  blow  at  Dr. 
Wiley’s  prestige  as  the  chief  chem¬ 
ist  of  the  Government.  It  is  be¬ 
lieved  that  Dr.  Wiley’s  friends  in 
the  National  Association  of  food 
authorities  are  striking  back. 

Other  resolutions  which  the  Na¬ 
tional  Association  of  Federal  and 
State  Departments  adopted  on  other 
phases  of  the  food  law  problem  are 
as  follows : — 

Resolved.  That  the  association  ex¬ 
presses  to  President  Roosevelt  our 
warm  appreciation  of  his  reference, 
in  his  message  to  Congress,  of  the 
work  of  the  State  and  food  control 
officials,  and  we  respectfully  peti¬ 
tion  the  President  to  assist  us,  with 
Congress  and  the  Secretary  of  Ag¬ 
riculture,  to  bring  about  a  practical 
basis  for  co-operation  between  the 
Federal  Government  and  the  States 
in  the  establishment  of  facts  and 
the  investigation  of  food  control 
problems. 

The  association  further  pledges 
itself  to  every  effort  to  formulate 
within  the  coming  year  a  food  bill 
founded  upon  the  determinations 
of  the  joint  Standards  Committee, 
which  food  bill  shall  be  formulated 
with  a  view  towards  uniform  re¬ 
quirements  throughout  the  several 
States.  This  association  also 
pledges  its  best  services  towards 
securing  effective  co-operation  be¬ 
tween  the  food  departments  of  the 
several  States  in  their  efforts  to¬ 
wards  the  securing  of  such  unifor¬ 
mity. 

Resolved,  That  this  association 
hereby  authorizes  and  directs  the 
present  president  of  the  association 
to  appoint  a  committee  of  seven, 
of  which  he  shall  be  the  chairman, 
to  prepare  a  model  State  food  bill, 
the  determinations  of  the  joint 
Standards  Committee  to  be  used  as 
a  basis  of  facts  in  the  preparation 
of  said  bill. 

Resolved,  That  the  association  is 
unalterably  opposed  to  the  bleach¬ 
ing  of  flour  by  the  oxides  of  nitro¬ 
gen  or  other  chemicals. 

Resolved.  That  this  association 
is  convinced  that  all  chemical  pre¬ 
servatives  are  harmful  in  foods  and 
that  all  kinds  of  food  products  are 
and  may  be  prepared  and  distrib¬ 
uted  without  them,  and  pledges,  its 
best  efforts  to  use  all  moral  and 
legal  means  at  its  disposal  to  ex¬ 
clude  chemical  preservatives  from 
food  products,  and  to  this  end  we 
ask  the  cordial  support  of  all  Na¬ 


tional,  State  and  municipal  autli 
ities  charged  with  the  enforcem> 
of  food  and  drug  laws.  And 
this  connection  we  desire  to  expf 
our  gratitude  for  the  helpful  s 
vices  of  the  medical  profession  g 
erally  and  especially  to  the  Amt 
can  Medical  Association. 

Resolved,  That  the  thanks  of  t 
association  be  tendered  to  Hon' 
able  Albert  J.  Beveridge  for 
loyal  and  continuous  efforts 
has  made  to  secure  the  placi 
of  the  date  of  preparation 
all  package  goods  of  every  1 
scription  offered  for  sale  to  1 
consumer  and  that  we  pledge  h 
our  earnest  and  active  support 
this  work  until  it  is  completed. 

Resolved,  That  the  thanks  of  t 
association  be  tendered  to  Hi 
James  M.  Mann  for  the  loyal  a 
continuous  efforts  he  has  made 
secure  a  statement  of  volume  ;3 
weight  on  all  package  goods 
every  descriotion  offered  for  sale 
the  consumer,  and  that  we  plec 
him  our  earnest  and  active  supp 
in  this  work  until  it  is  completed 


Great  Increase  in  Norweg 
Sardine  Consumption. 

Figures  from  State  Department  S 
that  in  Three  Years  Our  Importa 
of"  these  Fish  have  Increased  1 
Three  Hundred  Per  Cent. 

Special  Correspondence  of  “Grocery  W01I 
General  Merchant.” 

Washington,  D.  C., 

August  14,  190 
Some  figures  obtained  from 
State  Department  during  the  v 
show  what  a  radical  increase 
occurred  during  the  last  three  y 
in  the  imports  of  Norwegian 
dines  into  the  United  States, 
figures  show*  that  the  imports  li 
increased  nearly  300  per  cent.  C 
those  figures  in  which  sardl 
were  declared  by  name  were  « 
sidered,  although  there  were  sev 
thousand  dollars’  worth  of  car 
fish  brought  over  here  which  m 
have  included  sardines. 

The  figures  are  as  follows:— 

From  1905  1906  if) 

Bergen . #  5,861.91  $  81,878.83 

Stav.m^er .  235,812.75  376,654.60  557,: 

Total . $241,674.66  #458,533-43  #79 

Hol- 


Cantaloupes  are  practically 
from  nearby  points,  chiefly  h 
Jersey.  The  price  ranges  f) 
nothing  up  to  35  cents  per  bast 
and  the  demand  is  good.  No  G 
rado  cantaloupes  are  in  market 
yet. 


ELTON  J.  BUCKLEY 

Editor  “Grocery  World " 

Attorney  and  Counsellor  at  L 

730-731  Drexei  Balldlnf,  Philadelphia,  P 

T^.nhon*.  f  B,l,i  Lonlbar(I 
Telephones  j  £Cy,toae,  Rice  744 

COLLECTIONS,  CORPORATION  FRACTl 
CASES  UNDER  FOOD  LAWS 
TRADEMARK  REQISTRATlOh 
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itional  Association  Don’t  Favor  Food 
Commissioners’  Plan  to  Date 
Canned  Goods 


tional  Secretary  Green  Gives  Some  Reasons  Why  it  is  Unfair. 
National  Vice  President  Sullivan  on  Reduction  of  Federal 
Oleo  Tax.  Believes  it  Should  be  One  instead  of  Ten  Cents. 


ial  Correspondence  of  “Grocery  World  and 
general  Merchant.” 

'leveland,  Ohio,  Aug.  14,  1908. 
The  food  commissioners  of  the 
eral  States  held  their  annual  con- 
tion  at  Mackinac  Island  last 
;k,  discussing  food  laws,  and  the 
teral  consensus  of  opinion  at  the 
vention  is  that  the  dating  bill 
uld  be  passed. 

"his,  I  am  sure,  would  not  be 
ducive  to  the  best  interests  of 
retail  trade  nor  that  of  the 
nufacturer  or  wholesaler, 
daily  sorts  of  canned  goods  not 
y  retain  their  quality,  but  im- 
ve  with  age,  and  we  do  not  hesi- 
;  to  say  that  it  would  be  an  in- 
tice  to  the  entire  trade  to  pass 
>ill  showing  the  date  when  the 
ids  are  put  up. 

\  statutory  provision  of  this  kind 
without  precedent.  Of  all  the 
eral  States  and  foreign  countries, 
re  is  not  one  that  has  in  its  food 
health  laws  a  provision  requiring 
t  food  products  shall  be  labeled 
show  the  date  of  packing.  This 
t  is  in  itself  the  highest  evidence 
t  such  a  requirement  will  be  un- 
;e.  The  requirement  as  to  date 
not  necessary  in  the  interests  of 
public  health. 

it  is  an  established  fact  that  all 
tnd  food  products,  properly  pre- 
•ed,  continue  wholesome  for  a 
;ch  longer  period  than  ordinarily 
pses  in  the  usual  course  of  trade 
ween  the  date  of  preparation  and 
■  date  of  consumption. 

If  dating  is  required  the  Con¬ 
ner  will  inevitably  and  invariably 
nand  from  his  dealer  a  product 
the  last  date  that  is  found  upon 
:  latter’s  shelves.  Human  nature 
ks  the  latest  of  almost  everything, 
d  it  would  be  impossible  for  a 
iler  to  ever  convince  any  Con¬ 
ner  that  the  food  product  canned 
enty  days  before  was  as  desirable 
one  prepared  only  a  week  before. 
ie  purchaser  will  not  reflect  that 
i  canned  and  hermetically  sealed 
xluct  of  January  1st  is  as  sound 
d  wholesome  as  that  of  July  1st, 
d  so  it  must  happen  that  a  con¬ 


siderable  portion  of  the  product, 
wholesome  as  it  is,  can  never  be 
sold,  since  the  consumer  will  waive 
any  question  of  wholesomeness  by 
invariably  insisting  upon  goods  of 
a  very,  recent  date. 

The  National  Association,  at  its 
recent  meeting  in  Boston,  passed 
the  following  resolution  : — 

It  is  hereby  resolved.  That  the 
members  of  this  association  are  op¬ 
posed  to  the  enactment  of  all  State 
and  Federal  legislation  which  re¬ 
quires  the  declaration  on  the  label 
of  food  products  of  any  kind  the 
date  when  such  articles  were  pre¬ 
pared  or  packed. 

That  the  National  Association  of 
Retail  Grocers  holds  legislation  of 
the  kind  mentioned  to  be  unwise. 

*  *  * 

Upon  the  resolution  adopted  by 
the  recent  convention  of  the  Na¬ 
tional  Retail  Grocers’  Association, 
advocating  the  repeal  of  the  Federal 
law  imposing  a  10-cent  tax  on  col¬ 
ored  oleo,  Mr.  T.  P.  Sullivan,  vice- 
president  of  the  National  Associa¬ 
tion,  has  the  following  to  say : — 

The  position  of  the  National  As¬ 
sociation  of  Retail  Grocers  is  de¬ 
fined  upon  the  question  of  the  re¬ 
duction  of  the  tax  on  colored  oleo¬ 
margarine  to  1  cent  a  pound. 

The  purpose  of  the  present  oleo 
law  is  to  protect  the  dairy  interests 
from  unfair  and  fraudulent  compe¬ 
tition  and  also  to  protect  and  guard 
the  consuming  public  from  fraud 
and  imposition.  The  question  then 
arises,  has  the  law  fulfilled  the  in¬ 
tention  of  its  sponsors  or  has  it 
failed  to  bring  about  the  desired  re¬ 
sult? 

We,  the  retail  grocers,  clainvthat 
it  has  failed  in  its  purpose;  not  only 
that,  but  it  has  created  and  brought 
into  existence  a  large  army  of 
moonshiners  and  law  breakers, 
men  who  openly  defy  the  law  by 
buying  white  goods  and  coloring  it 
themselves,  or  having  it  done  under 
their  supervision. 

The  intention  and  purpose  of  the 
framers  of  the  present  oleo  law  is 
not  to  be  questioned.  Their  motives 
were  sincere  and  their  desires  were 
honest,  the  presumption  being  that 
10  cents  per  pound  tax  upon  colored 
goods  would  be  prohibitive  and  also 
that  the  lesser  tax  of  *4  cent  pet- 
pound  on  white  goods  would  bring 
sufficient  revenue  to  cover  the  in¬ 
spection  and  supervision  of  the  in¬ 
dustry.  The  main  object  of  the 
law  being,  of  course,  to  give  the 
consumer  oleo  at  the  minimum  cost 
of  production,  provided  that  yellow 
goods  are  not  insisted  upon. 

Our  law-making  body  did  not 
feel  safe  in  trusting  the  dealers  to 
sell  colored  oleomargarine  for  what 
it  is,  and  therefore  placed  a  dis¬ 
criminating  tax  of  10  cents  per 


To  the  Trades 

It  Cannot  Be  Too  Often 
Repeated  That,  in  Selling 

CEYLON 

TEA 

You  Should 

TEACH  THE  CUSTOMER 

How  to  Prepare  It. 

The  Superabundant  Life 
a  and  Vigor  of  the  Ceylon 

Plant  Give  Its  Leaves 

All  Tea  Properties 
In  High  Degree. 

3  to  5  Minutes’  Drawing 
With  Furiously  Boiling 
Water  Suffices  to  Obtain 
the 

Delicious  Aroma,  the 

Delicate  Flavor  and  the 

Invigorating  Tonic. 
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pound  on  the  colored  goods.  The 
retail  dealer’s  license  fee  for  un¬ 
colored  goods  is  $6  per  annum, 
while  the  license  for  colored  goods 
costs  $48  per  annum.  There  is, 
right  here,  an  inducement  set  forth 
for  the  retailer  to  embark  in  the 
sale  of  uncolored  goods,  as  the  li¬ 
cense  is  only  one-eighth  the  amount 
of  that  of  the  colored  goods.  The 
object  of  the  law-making  body  is 
plainly  discernable  and  at  the  time 
the  law  was  passed  it  looked  to  us 
as  if  the  question  of  oleo  regulation 
had  been  solved. 

Now,  what  do  we  find  after  the 
present  law  has  been  in  force  a 
number  of  years?  Do  we  find  the  re¬ 
sults  anticipated  by  the  makers  of 
the  law?  NO,  emphatically,  NO. 
We  find  the  law  has  failed  com¬ 
pletely  in  its  principal  object — the 
protection  of  the  consuming  public 
against  imposition  and  fraud.  As 
time  rolled  on,  unscrupulous  and 
dishonest  dealers  have  been  taught 
by  experience  how  to  evade  the 
law,  they  have  been  shown  and  told 
how  to  purchase  ten  tubs  of  un¬ 
colored  oleo  to-day,  and  over  night 
it  turns  yellow,  that  10  cents  per 
pound  is  the  magic  wand  that  does 
the  work,  and  that  $6  per  tub  is 
the  inducement,  that  $60  on  the  job 
is  a  nice  salary  and  Uncle  Sam  is 
out  the  $60. 

The  Fox  River  valley  creameries 
are  not  “one,  two,  three”  with  the 
work  that  is  done  in  Chicago  wood¬ 
sheds,  basements,  back-rooms  and 
coal-holes  in  an  artistic  job  of  yel¬ 
low  coloring.  I  want  to  tell  you 
that  the  cow  must  take  off  her  hat 
to  the  pig,  and  this  stuff  after  being 
painted  is  palmed  off  upon  the  un¬ 
suspecting,  unsophisticated  and 
eager  public  for  the  real  goods  by  so- 
called  farmers  calling  at  the  doors 
of  our  homes  with  a  plausible 
story  about  Iowa,  Wisconsin  or 

Minnesota  farms;  how  they  have  ar¬ 
ranged  to  handle  the  butter  from 
these  farms  direct  and  avoid  that 
exorbitant  dealer,  the  grocer.  This 
class  of  dealers  is  growing  bolder 
every  day  and  there  is  no  respect 
in  their  hearts  for  the  law,  nothing 
but  contempt,  and  as  long  as  the 
present  oleo  law  remains  upon  our 
statute  books,  just  so  long  will  these 
things  go  on. 

There  is  no  question  as  to  the 
demand  for  a  good  substitute  for 
butter  and  so  long  as  that  demand 
exists,  and  there  is  a  commodity 
to  supply  it,  that  commodity  should 
have  the  same  place  in  the  commer¬ 
cial  world  that  any  other  article  of 
commerce  has,  provided  that  such 
commodity  is  sold  upon  its  merits 
and  sold  for  what  it  is.  To  my 
mind,  the  National  Association  of 
Retail  Grocers  has  solved  the  prob¬ 
lem,  and  that  is  to  sell  oleomarga¬ 
rine  in  sealed  and  stamped  packages 
only,  and  in  one,  two  and  five- 
pound  weights  only,  nothing  to  be 
sold  in  bulk.  Put  on  a  severe  pen¬ 
alty  as  the  punishment  of  any  in¬ 
fraction  of  the  law — if  fines  are  not 
sufficient,  make  it  a  term  in  jail. 
After  such  a  law  is  passed  and  in 
force  there  will  be  no  necessity  for 
anything  but  a  nominal  fee  as  a 
license  for  handling  the  goods  and 
just  sufficient  tax  upon  it  to  cover 
the  cost  of  properly  regulating  the 
sale  thereof.  The  consumers  of 
oleo  under  such  a  law  would  be 
those  who  from  necessity  would  be 
compelled  to  use  a  cheap  and 
wholesome  substitute  for  the  costly 
article  of  butter,  and  why  impose 
an  onerous  burden  on  those  who 
can  least  afford  to  pay  it? 

Everybody  admits  that  the  pres¬ 
ent  oleomargarine  law  has  failed  in 
its  purpose,  it  has  encouraged  dis¬ 
honesty  and  fosters  unlawful  prac¬ 
tices;  it  has  compelled  otherwise 

honest  merchants  to  engage  in 
moonshining  or  go  out  of  the 
butter  business. 

John  A.  Green, 
National  Secretary. 

Brazil  Spent  $100,000,000 
for  Coffee  Corner. 

Owns  Over  8,000,000  Bags,  Stored  in 
Europe,  the  United  States  and  Brazil. 
Most  Gigantic  Food  Corner  in  Years. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant. ” 

Washington,  D.  C., 

August  14,  1908. 

From  Brazil  comes  some  inter¬ 
esting  figures  showing  the  extent  to 
which  the  Brazilian  Government 
has  been  compelled  to  pledge  money 
on  account  of  its  plan  to  corner  the 
supply  of  Rio  and  Santos  coffee. 

An  official  statement  issued  by 
the  President  of  Sao  Paulo,  the 
chief  coffee  growing  State,  shows 
that  the  Government  had  up  to  that 
time  borrowed  for  the  coffee  corner 
$37,797,726  on  special  loans  for  the 
purpose,  and  $55,213,571  as  loans 
based  upon  the  coffee  bought  with 
the  first  sum  as  collateral.  The 
total  sum  borrowed,  therefore,  was 
at  that  time  $93,011,292,  according 

to  this  statement.  The  amount  ex¬ 
pended  included  $4,644,900  for  loan 
repaid  and  $71,173,566  for  the  pur¬ 
chase  of  coffee.  This  leaves  a  bal¬ 
ance  of  $17,192,826  for  premium 
on  loans,  the  payment  of  interest, 
and  other  expenses  of  the  enter¬ 
prise. 

This  statement  is  not  complete, 
however,  for  it  takes  no  notice  of 
the  3-franc  surtax  on  exports  of 
coffee  on  which  the  entire  enter¬ 
prise  is  based.  The  paragraph  re¬ 
lating  to  this  is  as  follows : — 

In  addition  to  the  revenue  proper 
the  treasury  collected  from  the  1st 
of  December,  1906,  to  the  31st  of 
December,  1907,  a  tax  of  3  francs 
on  each  bag  of  coffee  exported, 
amounting  altogether  to  $7,112,475, 
specially  marked  for  the  defense  of 
the  coffee  industry.  All  the  ex¬ 
penses  incurred  in  defense  of  cof¬ 
fee,  such  as  interest,  commissions, 
difference  between  the  par  value  and 
rate  sold  of  the  external  loans, 
publications,  traveling  expenses, 
etc.,  come  from  this  tax  and  amount 
to  $6,388,318. 

The  actual  income  for  the  valori¬ 
zation  enterprise,  therefore, 
amounted  to  that  time  to  a  trifle 
over  $100,100,000  American  gold, 
and  the  balance,  on  the  face  of  the 
account,  amounts  to  over  $18,000,- 
000.  Current  accounts  and  charges 
would,  of  course,  reduce  this  bal¬ 
ance  greatly. 

It  Yflll  NEEI1  H  IfEV  t0  °Pen  UP  a  profitable 

lUU  IiLLU  H  IVlI  retail  grocery  business 
use  "The  Cash  Grocer,”  issued  every  week  in  the 
year,  Free  of  Charge  to  the  Retail  Grocery  Trade. 

If  you  are  not  getting  ‘THE  CASH 

It  will  unlock  to  you  many  low  prices  ! 
that  you  cannot  get  elsewhere,  only  a  few 
of  which  may  be  seen  below. 

GROCER”  write  for  a  Sample  Copy. 

Compass  Brand  String  Beans,  No.  2  size  cans,  6  or 

lO-case  lots  or  over . per  doz.,  $0.60 

F.  O.  B.  factory,  Baltimore,  Maryland.  Buy  all  you  can  handle  of 
these,  they  are  both  good  and  cheap  and  a  snap. 

New  Irish  Mackerel,  340-370  fish,  elegant  quality, 
excellent  color,  and  showing  considerable  fat, 
a  particularly  good  lot  of  mackerel,  barrels  .  .  per  bbl.,  13.00 

Half-barrels . . per  J^-bbl.,  7.10 

60- lb  Blue-painted  Tubs . per  tub,  3.70 

10-lb.  Pails . per  pail,  .83 

8-lb.  Pails . per  pail,  .70 

If  bought  in  barrels  these  mackerel  can  be  sold  at  6  fish  for  25  cts., 
or  even  5  cts.  per  fish  with  a  good  margin. 

Karo  Syrup,  10c.  size,  2  dozen . per  doz.,  .90 

5  or  10-oase  lots . per  doz.,  .87)^ 

In  the  face  of  a  very  strong  and  advancing  syrup  market  we  give  our 
trade  an  opportunity  to  get  in  on  this  popular  10c.  syrup  at  a  very  low 
figure. 

SILVER  MILK,  4  Doz . Percase,4.05 

Bell  Rose  Brand  Fancy  New  York  State  Peas. 

Sifted  Little  Champion,  2  doz . per  doz.,  1.47 

Sifted  Sweet  Wrinkle,  2  doz . per  doz.,  1.30 

Sifted  Early  June,  2  doz . per  doz.,  1.22 

Champion  of  England,  2  doz . per  doz.,  1.16 

Lautz  Bros.  Big  Master  Soap,  70  bars  to  the  box  .  per  box,  2.70 

From  our  store  f.  0.  b.  cars  Philadelphia,  and  no  free  deliveiy  in  any 
quantity. 

Egg-O-See  and  Egg-O-See  Corn  Flakes  at  very  in¬ 
teresting,  pleasing  and  profl.able  prloes  to  you, 
in  single  case  lots  from  our  stock  if  you  do  not 
want  more.  It  also  figures  out  very  low  on  the 
following  deal. 

2X-caselots,  a  J^-case  free. 

6^-case  lots,  a  J^-case  free,  either  kind  or  assorted 
and  on  this  deal  freight  paid  to  your  station. 

Niagara  Laundry  Starch,  60-lb.  boxes . per  lb.,  .03)1 

B.  &  P.  White  A  Sugar,  lOO-lb.  bags  or  bbls.  .  .  per  IOO  lbs.,  4.80 

A  very  excellent  grade  of  White  A  Sugar  that  remains  soft  and  free 
much  longer  than  any  other  brand  we  know  of. 

Lake  Ontario  Brand  Fancy  New  York  State  White 

Cherries,  No.  2  size  cans,  2  dozen  . per  doz.,  1.36 

6  or  lO-case  lots . ' . per  doz.,  1.32^ 

These  are  elegant  quality  Cherries  in  heavy  syrup  and  very  much  be¬ 
low  their  present  market  value. 

Ralston’s  Breakfast  Food,  fresh  goods  just  in,  24 

pkgs . per  case,  2.72^ 

Newly  Milled  Rolled  Oats,  bbls . per  bbl.,  6.96 

90-lb.  bags  {%.  bbls.) . per  bag,  2.87>£ 

New  %b  Oil  Sardines,  St.  Croix  Brand,  100  cans  in 

case . per  case,  3.20 

6  or  10-case  lots . per  case,  3.17 % 

Jersey  Brand  Short  Cut  Pork,  allffiaok  pieces,  light 

weight,  40  to  60  pieces . per  bbl.,  19  00 

Medium  Weight,  30  to  40  pieces . per  bbl.,  18.76 

Heavy,  20  to  30  pieces .  per  bbl.,  18.60 

Berkshire  Brand  Boneless  Boiling  Pork,  60-lb.  tubs  per  tub,  4.16 

Tbese  Prices  lor  This  Week  Only — August  17th  to  August  22d,  inclusive. 

WRITS  FOR  "THE  CASH  GROCER,"  CONTAINING  OUR  OUOTATIONS  ON  A  FULL  LINE  OF  GROCCRICO 

BARBER  &  PERKINS,  Wholesale  Cash  Grocers  Sf&KSir  Phila.,  Pa. 
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According  to  the  figures  given 
the  present  charge  for  interest  on 
the  loans  made,  including  renewal 
commissions  only,  amounts  sub¬ 
stantially  to  the  income  from  the  3- 
franc  surtax  during  the  year  of  the 
great  crop. 

The  President’s  statement  gives 
the  amount  of  coffee  held  by  the 
State  Government  as  follows  : — 

The  State  is  owner  of  7,700,000 
bags  of  coffee  stored  in  Europe 
and  North  America  and  657,500 
bags  stored  in  Santos.  The  coffee 
abroad  is  stored  in  Havre,  Ham¬ 
burg,  Bremen,  Antwerp,  London, 
Trieste,  Marseille,  New  York  and 
New  Orleans.  The  inspector  for 
the  Government  has  reported  that 
the  coffee  stored  in  Europe  is  in 
excellent  condition,  and  has  for¬ 
warded  photographs  to  the  Gov¬ 
ernment  in  proof  of  his  statement. 

Holt. 


Food  Crops  Better  Than  a 
Year  Ago. 


Though  Slightly  Below  Ten  Year  Aver¬ 
age.  Conditions  Differ  in  Various 
Sections.  Apples  Below  Par  Mostly 
Everywhere.  Most  Fruit  Crops  Good. 

On  August  1st  crop  conditions  in 
the  United  States  were  in  the  ag¬ 
gregate  somewhat  better  (2  per 
cent.)  than  a  year  ago,  but  slightly 
(1  per  cent.)  below  a  ten-year  aver¬ 
age  condition  on  that  date.  Of  the 
crops  that  are  above  the  average 
may  be  mentioned  winter  wheat, 
hay,  cotton  and  tobacco.  Corn, 
barley,  rye,  buckwheat,  apples  and 
flax  are  slightly  below  the  average, 
potatoes  about  5  -per  cent,  below, 
and  oats  nearly  10  per  cent,  below 
the  average. 

The  conditions  vary,  however,  in 
the  different  sections  of  the  United 

States. 

In  the  North  Atlantic  States  gen¬ 
eral  conditions  are  slightly  better  ( 1 
per  cent.)  than  a  year  ago,  and 
slightly  below  (2  per  cent.)  the  ten- 
year  average  condition  on  August 
1st.  Corn,  wheat  and  apples  are 
slightly  to  moderately  above  the 
average  condition,  while  potatoes, 
oats,  rye,  buckwheat  and  barley  are 
below ;  the  deficiency  in  condition 
of  potatoes  is  about  10  per  cent. 

In  the  North  Central  States 
which  are  East  of  the  Mississippi 
River  general  crop  conditions  are 
about  1  per  cent,  below  a  year  ago 
and  about  4  per  cent,  below  the 
average.  Corn  is  about  7  per  cent, 
below,  oats  18  per1  cent,  below,  po¬ 
tatoes  4  per  cent,  below,  apples  20 
per  cent,  below,  and  tobacco  6  per 
cent,  below  the  average.  Wheat, 
barley,  rye  and  grapes  are  slightly 


above,  and  peaches  are  about  50  per 
cent,  above  the  average. 

In  the  North  Central  States  West 
of  the  Mississippi  River  crop  con¬ 
ditions  in  the  agregate  are  practi¬ 
cally  the  same  as  the  ten-year  aver7 
age,  and  nearby  3  per  cent,  better 
than  a  year  ago.  Peaches  are  about 
40  per  cent,  better  than  the  average. 
Practically  all  the  other  important 
crops  show  a  more  or  less  lower 
condition  than  the  average,  corn 
being  about  2  per  cent.,  wheat  2  to 

3  per  cent.,  oats  6  per  cent.,  flax  2 
per  cent.,  barley  2  per  cent.,  and 
apples  20  per  cent.,  respectively  be¬ 
low.  The  condition  of  potatoes  is 
about  the  average. 

In  the  South  Atlantic  States  crop 
conditions  are  favorable,  being 
about  4  per  cent,  better  than  a  year 
ago,  and  nearly  5  per  cent,  above 
the  average.  Rice  and  potatoes  are 
the  only  ones  of  the  important  crops 
which  are  below  their  ten-year  aver¬ 
ages.  The  relative  betterment  of 
the  other  important  crops  above 
their  average  is  corn  3  per  cent., 
wheat  4  per  cent.,  sweet  potatoes 
nearly  1  per  cent.,  apples  25  per 
cent.,  peaches  40  per  cent.,  and  oats 

4  per  cent. 

In  the  South  Central  States  also 
conditions  are  favorable,  being 
about  8  per  cent,  better  than  a  year 
ago,  and  2  per  cent,  better  than  the 
average.  Corn  is  3  per  cent,  above 
the  average,  wheat  6  per  cent., 
sweet  potatoes,  oats  and  rice  each  4 
per  cent.,  and  peaches  10  per  cent, 
respectively  above  their  average 
condition.  Apples  are  12  per  cent, 
below,  and  potatoes,  sorghum  and 
sugar  cane  are  each  slightly  below 
the  average  condition. 

In  the  far  Western  States  condi¬ 
tions  are  not  so  favorable,  being 
about  5  per  cent,  below  a  year  ago, 
and  nearly  5  per  cent,  below  the 
ten-year  average  condition.  Nearly 
all  the  important  crops  are  below 
the  average.  Peaches,  however, 
are  about  15  per  cent,  better,  and 
grapes  slightly  better.  The  ap¬ 
proximate  extent  of  deficiency  in 
the  condition  of  other  crops  is  hay 
8  per  cent.,  wheat  6  per  cent.,  barley 
8  per  cent.,  oats  4  per  cent.,  pota¬ 
toes  5  per  cent,  and  apples  1  per 
cent. 

C.  C.  Clark, 
Acting  Chief  of  Bureau. 
August  10,  1908. 


Of  Course!  You  Get  Guarantees? 

Read  the  guarantee  that  H.  P.  D. 
Kingsbury,  of  Redlands,  Cal.,  gives  to 
the  trade  with  his  jams,  preserves  and 
marmalades.  You  will  find  it  in  this 
issue  and  it  will  prove  interesting. 


“OLD  DUTCH" 

SPICE  CADDY 


FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


IN  OUR  GREAT  MERIT  CONTEST  PLAN! 


* — — » 


All  Mother’s  Oats  Coupons 

that  are  sent  us  after  being  re¬ 
deemed  in  cash  or  premiums  are 
recorded  in  the  name  of  the 
sender.  These  are  totalled  each 
year  ending  September  1st,  and 
according  to  the  number  sent. 
2630  Cash  Prizes  from  $1.00  up 
to  $500.00  are  distributed. 

Remember,  September  1st,  1908, 
Closes  Our  Second  Annual 
Contest 

Send  in  your  coupons  at  once 


— » * 

THE  GREAT  WESTERN  CEREAL  CO. 


AKRON,  OHIO 
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To  a  recent  issue  of  the  “Canner 
and  Dried  Fruit  Packer”  Thomas 
M  a  r  ti  n  d  ale,  of 

As  to  Advertising  Philadelphia,  than 
Canned  Goods.  whom  llO  One  is 

more  fitted  to  dis¬ 
cuss  all  phases  of  the  subject,  con¬ 
tributes  an  article  on  ‘‘How  Can 
a  Canner  Increase  the  Consumption 
of  Canned  Goods?”  The  pith  of 
the  article  was  as  follows  : — • 

Advertise!  Advertise!  Adver¬ 
tise!  How?  Let  the  canners  com¬ 
bine  and  agree  to  create  a  fund, 
say,  upon  the  basis  of  one-half  of 
1  per  cent,  of  the  total  value  of  the 
pack  of  each  canner. 

Start  a  campaign  under  the 
charge  of  competent  advertising  ex¬ 
perts  through  the  daily  and  weekly 
papers  and  magazines,  taking  up, 
for  instance,  canned  baked  beans, 
with  a  preachment  upon  their  use 
as  an  ejonomical,  nutritious  and 
appetizing  food,  either  with  or 
without  tomato  sauce,  zt  ca’mpaign, 
for  instance,  on  canned  peas,  show¬ 
ing  that  the  canned  article  is  almost 
always  fresher  in  taste  and  more 
economical  to  the  purchaser  than 
the  average  quality  of  fresh  peas 
offered  in  the  markets  of  the  big 
cities  or  small  towns,  and  that 
they  are  a  wholesome,  appetizing 
and  nutritious  food.  Lima  beans, 
string  beans,  rhubarb,  apples  and 
other  fruits;  okra,  spinach,  as¬ 
paragus  and  corn  and  tomatoes, 
all  could  be  treated  in  the  same 
semi-educational  manner.  Such 
publicity,  if  properly  done,  would 
be  certain  to  bring  wonderful  re¬ 
sults. 

Some  of  the  larger  packers  are 
sufficiently  wise  business  men  to  fol¬ 
low  such  a  course,  but  the  packing- 
rank  and  file  could  probably  not  be 


depended  on  at  all.  The  average 
canned  goods  packer  is  as  far  from 
being  a  business  man  as  a  boy  of 
ten  years.  So  that  while  the  “Gro¬ 
cery  World  and  General  Merchant” 
indorses  Mr.  Martindale’s  sugges¬ 
tion,  it  believes  that  its  carrying 
out  would  be  very  greatly  simpli¬ 
fied  by  first  getting  some  business 
men  in  the  packing  business. 


In  his  initial  address  to  the 
United  Mine  Workers  of  America, 
on  Sunday  last, 
Merchants  and  President-elect  T. 

Labor  Unions.  L.  Lewis  made 

the  following  re¬ 
mark  : — 

If  a  merchant  does  not  favor  your 
organization  you  should  not  favor 
him  with  your  patronage. 

This  may  or  may  not  show  a  dis¬ 
position  to  force  merchants  into  the 
active  maelstrom  of  union  politics. 
If  it  does  it  should  be  resented; 
there  is  no  more  reason  or  justice 
in  such  a  proposition  than  in  one  to 
compel  merchants  to  subscribe  to 
Democratic  or  Republican  doctrines 
on  penalty  of  losing  trade.  Busi¬ 
ness  men  should  demand  and  re¬ 
ceive  the  right  of  absolute  neutral¬ 
ity  in  such  matters  as  these. 

There  is  scarcely  any  danger  of 
union  men  boycotting  many  retail 
grocers ;  they  are  too  useful  during 
a  strike. 


The  attitude  assumed  by  the  Na¬ 
tional  Association  of  Dairy  and 
Food  Departments 
Two  Food  on  two  important 

Queitiom.  phases  of  food  law 

work  is  of  exceed¬ 
ing  importance  to  the  trade  at  large. 

The  first  question  is  the  dating  of 
canned  goods,  which  the  National 
Association  strongly  favors. 

The  second  is  the  use  of  pre¬ 
servatives,  which  the  association 
condemns. 

Upon  the  first  question  the  “Gro¬ 
cery  World  and  General  Merchant” 
believes  the  association  to  be  in  seri¬ 
ous  error.  Unless  there  is  evidence 
that  tomatoes  canned  in  1905  or 
1906  are  inferior  to  those  canned 
in  1908,  manifestly  there  is  no  rea¬ 
son  for  warning  consumers  by  dat¬ 
ing  the  package,  because  there  is 
nothing  to  warn  against.  With 
such  an  apparent  warning,  however, 
how  many  consumers  would  buy 
1906  canned  goods  at  the  full  price? 

There  is  no  evidence  that  years’ 
old  canned  goods  are  to  the  slightest 
degree  inferior  to  the  current  pack, 
and  none  can  be  obtained.  The  dat¬ 
ing  of  the  can  would  fill  no  need  | 


whatever,  while  it  would  place  an 
apparent  bar  sinister  across  carry¬ 
over  canned  goods  and  impair  if  not 
destroy  the  value  of  hundreds  of 
thousands  of  cases  every  year. 

If  the  State  Food  Commissioners 
favor  this  plan,  and  attempt  to  carry 
out  their  ideas  in  their  own  States, 
the  trade  is  going  to  be  kept  in 
constant  hot  water,  even  if  no  dat¬ 
ing  bills  are  passed.  If  they  are 
passed,  the  canned  goods  industry 
will  be  given  a  blow  that  will  almost 
certainly  disorganize  it. 

In  the  matter  of  preservatives, 
the  toils  seem  slowly  closing  about 
the  use  of  these  aids  to  food  preser¬ 
vation,  and  the  manufacturers  who 
insist  that  they  are  indispensable  are 
sure  to  have  to  fight  for  their  views 
now  very  soon.  The  State  food 
authorities  have  declared  them¬ 
selves  opposed  to  their  use,  and 
very  largely  they  hold  the  key  to 
the  situation. 


The  average  trade  paper  would 
be  much  more  interesting  to  its 
readers  if  it  con- 
p  ^  stantly  kept  in 

mind  the  fact  that 
certain  things  are 
fundamental  and  need  no  demon¬ 
stration.  By  way  of  example,  an 
esteemed  contemporary  devoted  a 
page  of  its  last  issue  to  an  article 
headed  as  follows  : — 

Importance  of  Being  Courteous  to  Every 
Customer  Regardless  of  Size  of  Order. 


Pillsbury  Flour  Mills  la  Receivers’ 
Hands. 

As  a  step  to  reorganization  cer¬ 
tain  stockholders,  and  holders  of  the 
Pillsbury-Washburn  Flour  Milling 
Co’s  paper  last  week  petitioned  the 
Federal  District  Court  for  the  ap¬ 
pointment  of  receivers  to  direct  the 
business.  The  petition  was  granted, 
the  court  naming  C.  S.  Pillsbury, 
son  of  the  late  Charles  A.  Pillsbury, 
A.  C.  Loring,  head  of  the  North¬ 
western  Consolidated  Milling  Co., 
and  A.  C.  Cobb,  an  attorney.  The 
petitioners  were  the  Northwestern 
National  Bank,  the  First  National, 
the  Swedish  American  National,  of 
Minneapolis,  and  the  Second  Na¬ 
tional  Bank,  of  St.  Paul,  together 
with  J.  S.  Pillsbury.  There  will  be 
no  interruption  to  the  business  of 
the  company  pending  reorganiza¬ 
tion.  The  company  consented  to 
the  application.  It  is  a  British  cor¬ 
poration,  all  of  the  directors  living 
in  England.  The  Pillsbury-Wash¬ 
burn  Flour  Mills  Co.,  Ltd.,  has 
operated  since  its  organization  in 


its  present  form  in  1889,  the  Pills¬ 
bury  “A,”  “B”  and  “C”  mills  and 
elevators,  Palisade  and  Anchor 
mills  and  elevators,  and  the  Lincoln 
mill  at  Anoka.  Its  product  is  dis¬ 
tributed  through  the  world  by 
means  of  5,000  agencies.  The  de¬ 
fendant  company  is  practically  the 
owner  of  the  stock  of  the  Minne 
apolis  Mill  Co.,  of  Minnesota,  and 
the  St.  Anthony  Water  Power  Co., 
of  Minnesota,  with  water  rights. 
The  Minneapolis  Mill  Co.,  of  New 
Jersey,  practically  owns  the  capital 
stock  of  the  Pillsbury-Washburn 
Flour  Mills  Co.,  and  the  Minne¬ 
apolis  Mill  Co.  owns  the  stock  of 
the  Minneapolis  and  Northern  Ele¬ 
vator  Co.,  controlling  100  grain  ele¬ 
vators.  The  indebtedness  of  the  de¬ 
fendant  company  is  set  at  more  than 
$5,000,000,  without  security.  The 
book  value  of  the  company’s  prop¬ 
erty  exceeds  $15,000,000.  The 
total  secured  indebtedness  covered 
by  debenture  bonds  is  $4,000,000. 
or  at  total  indebtedness  of  $9,000,- 
000.  The  liquid  assets  are  esti¬ 
mated  at  $3,500,000  to  pay  $5,000,- 
000  unsecured  debts.  The  company 
has  $80,000  of  its  product  stored  in 
twenty-five  States  outside  of  Minne¬ 
sota.  Its  principal  flour  brand  is 
“Pillsbury’s  Best.”  Ancillary  re¬ 
ceivers  have  also  been  appointed  in 
all  other  States  where  the  company 
has  assets.  Speculation  in  wheat  is 
said  to  be  the  main  cause  of  the 
trouble. 


Pennsylvania  News  Items. 

The  Business  Men’s  Association  ■  ■ 
of  Tyrone  will  be  represented  at 
New  Castle  convention  by  President 
P.  G.  Wagner,  Secretary  H.  E.  Mc- 
Conahy  and  J.  P.  Franciscus;  the 
Retail  Grocers’  Association  of 
Berks  County  by  A.  S.  Deeter, 
president,  and  E.  J.  Morris;  the 
Pottsville  Merchants’  Association 
by  Henry  J.  Rich,  Frank  Fitch  and 
W.  L.  Marquardt;  the  Sheffield 
Business  Men’s  Exchange  by  Louis 
F.  Schweitzer,  secretary ;  Dr.  James 
Cass,  delegates,  and  W.  C.  Wood 
and  C.  O.  Ryberg,  alternates ;  the 
Scranton  Retail  Merchants’  Pro¬ 
tective  Association  by  Secretary  L. 

R.  Clover  and  C.  G.  Rosar;  the 
Corry  Business  Men’s  Exchange  by 
Secretary  James  P.  Drown  and 
President  W.  H.  Duffy;  W.  M. 
Kirkpatrick,  secretary,  and  John 
Whitesides  will  represent  the  But¬ 
ler  Grocers’  Association ;  the 
Honesdale  Business  Men’s  Asso¬ 
ciation  will  be  represented  by  Sec¬ 
retary  N.  B.  Spencer. 
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Selling  Talks  With  Grocery  Clerks 


Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World  and  General  Merchant”  has  come  Into  possession 
of  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  it  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


ABOUT  SALADS. 

The  average  woman  knows  little 
about  the  economy  and  the  tastiness 
and  goodness  of  salads.  We  will 
have  a  three  days’  salad  demonstra¬ 
tion  next  week,  showing  what  can 
be  done  with  canned  goods,  with 
fresh  fruits  and  with  fresh  vege 
tables.  The  points  we  want  to  score 
will  be  canned  goods,  of  course — 
chicken,  tongue,  sardines,  lobster, 
shrimp,  herring,  Frankfurters, 
salmon.  Certainly  “Our  Own” 
brand  of  vinegar  and  “Our  Own” 
brand  of  oil  will  enter  into  this 
demonstration  very  largely.  Look 
for  a  successful  time.  We  had  it 
with  the  “boiled  dinner”  idea  and 


will  have  it  with  the  sample  salad 
scheme,  too. 

MEAT  BAKED  TO  ORDER. 

Those  that  want  their,  roast  beef 
or  chicken  or  leg  of  lamb  baked  to 
order  may  have  it  delivered  cold 
at  an  advance  of  3  cents  per  pound, 
or  delivered  hot  at  an  advance  of  5 
cents  per  pound.  Be  particular  to 
state  on  your  order  the  time  that 
delivery  is  to  be  made,  especially 
that  of  the  hot  roasts. 

DOMESTIC  SWISS  CHEESE. 

We  are  now  handling  the  finest 
domestic  Swiss  cheese  that  is  made. 
Only  an  expert  can  tell  it  from  the 
imported.  The  price  is  25  cents  per 


pound.  Imported,  35  cents.  Don’t 
hesitate  to  recommend  this  to  par¬ 
ticular  people.  It  isn’t  the  dry 
characterless  cheese  that  is  sold  by 
many  stores.  It  is  creamy,  full 
flavored,  oily,  and  has  all  the  char¬ 
acteristics  of  the  genuine  imported, 
although,  of  course,  we  cannot  sell 
it  for  such. 

EARS  OPEN. 

Nothing  like  having  your  ears 
open.  “They  have  ears,  but  they 
hear  not”  may  be  applied  in  the 
business  as  well  as  the  spiritual 
world.  Catch  what  people  say,  both 
good  and  bad  about  the  store.  Let 
the  manager  have,  it.  It  may  seem 
trifling  to  you,  but  it  may  at  the 
same  time  open  up  a  new  line  of 
action  or  a  new  channel  of  thought. 
We  are  apt  to  be  content  to  look  on 
the  placid  side.  The  public  see  dis¬ 
cord  where  we  recognize,  with  our 
partial  vision,  only  harmony.  Ears 
open,  boys,  for  criticism.  It’s  all 
for  the  good  of  the  business. 

FARMER  BUSINESS  AGAIN. 

We  have  advertised  in  four  of 
the  different  papers  representing 
three  counties.  These  ads.  say  that 
we  are  paying  the  highest  price  for 
fresh  eggs,  for  good  butter,  poul¬ 
try  and  general  produce.  Inciden¬ 


tally,  we  quote  Pillsbury  flour  at 
$7.20  per  barrel,  mackerel  by  the 
kit  $1.35,  whole  pieces  of  dried  beef 
at  25  cents  per  pound,  and  sugar 
in  25-pound  sacks  at  5*4  cents  per 
pound. 

Low  prices  and  nothing  else  will 
nail  the  country  trade.  Introduce 
your  5-pound  bag  of  coffee  for  a 
dollar,  and  your  bushel  sacks  of  salt 
for  45  cents.  It’s  all  cash.  It’s 
steady  and  sure  the  year  round 
when  you  get  them  started.  The 
butter  buyer  has  instructions  to 
hand  them  over  to  you.  Treat  them 
right. 


Sears,  Roebuck  &  Co.’s  Bad  Year. 

Sears,  Roebuck  &  Co.,  the  big 
$40,000,000  mail-order  concern,  ac¬ 
cording  to  the  annual  report,  has 
been  hit  a  body  blow  in  the  last  year, 
the  report  showing  that  its  sales  de¬ 
creased  more  than  $10,000,000  in 
that  time,  or  a  trifle  more  than  20 
per  cent.  Not  only  this,  but  its 
financial  condition  has  been  weak¬ 
ened  to  such  an  extent  that  the  sur¬ 
plus  for  the  year  is  $800,000  less 
than  last  year. 

White  potatoes  keep  up  and  still 
average  50  cents  per  basket.  They 
are  all  from  nearby. 


Because 


It  is  Worth  More  Than  Money  to  You 

for  people  to  know  that  you  are  selling  the  best  goods,  the  Veribest. 
Because 

that  reputation  for  Quality  means  increasing  business  for  you  in  com¬ 
parison  with  your  competitor. 


the  housewife  who  buys  Veribest  will  keep  on  buying,  and  she  will  “keep  on  keeping  on,”  which 
means  profits  for  you,  not  only  on  one  sale,  but  on  continued  sales. 

“Not  soon,  but  now”  is  the  motto  that  means  successful  business.  Let  us  have  your  order  now  for _ 


Meats 

armourAcompany 

CHICAGO 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


12 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


**********  »»♦♦♦♦»♦♦♦♦♦♦■» 

Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne 

Are  you  among  the 
7  per  cent. who  don’t? 

MILLBOURNE  MILLS 
Sixty-Third  *nd  Market  Streets 
Philadelphia^.  Pa. 


Ever  Demonstrated  Sardines? 


Have  you  ever  demonstrated  Sardines?  Thought  that  people 
knew  all  about  them  and  it  would  be  no  use? 

They  may  know  enough  about  ordinary  sardines  but  Nor¬ 
wegian  Sardines  are  apt  to  be  new;  it  has  only  been  a  comparatively 
short  time  that  they  have  been  pushed  in  this  country. 

Our  Vita  brand  of  Norwegian  Sardines,  demonstrated  or  not, 
will  find  a  ready  response  among  your  trade.  Tiny,  tender,  silver 
fish,  cooked  by  men  who  know  more  about  fish  than  anybody 
else  in  the  world,  and  packed  in  pure  olive  oil. 

Quite  different  from  the  ordinary. 


F.  H.  PHILLIPS  &  CO.,  444=446  Greenwich  Street,  NEW  YORK 


Hest  Goods  (lit  Mieaily  Sold 


Egg-0-See  and  E-C  Corn  have 
been  more  widely,  more  system¬ 
atically  and  more  continuously 
advertised  to  your  customers  than 
any  flaked  foods  on  the  market. 
Everybody  knows  what  they  are. 
It  requires  no  effort  to  sell  them. 
Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere 
else  to  get  these  popular  products. 


Egg-O-See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 


SHOW  THESE  ONCE ! 


Bouillon 

Capsules 


If  you've  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  xo  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


Request!  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  bt  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Geoceby  Woiip, 

827  Arch  Street. 


Question :  Sam  Jordan,  Amster¬ 
dam,  N.  Y. — Will  you  please  tell  me 
through  your  valuable  paper  what 
the  law  is  in  regard  to  getting  citi¬ 
zen’s  papers.  I  entered  this  coun¬ 
try  in  August  26,  1905.  I  got  my 
first  papers  August  2,  1906.  Am  I 
entitled  to  my  second  papers  now, 
or  shall  I  have  to  wait  until  I  have 
been  five  years  from  my  first 
papers?  I  think  there  is  some  new 
law  that  came  into  force  some  time 
this  year. 

Answer. — The  law  which  now 
governs  the  naturalization  of  aliens 
is  the  Act  of  June  29,  1906.  It  pro¬ 
vides  that  thei  applicant  shall  de¬ 
clare  his  intention  to  become  an 
American  citizen  before  the  Clerk 
of  thd  United  States  Court  two 
years  at  least  before  he  shall  be  ad¬ 
mitted  to  citizenship  and  after  he 
has  reached  the  age  of  18  years. 
Not  less  than  two  years  nor  more 
than  seven  years  after  he  has 
made  this  declaration,  the  applicant 
shall  file  with  the  court  a  petition 
giving  certain  information  about 
himself  (forms  can  be  obtained 
from  the  United  States  Court). 
This  petition  cannot  be  heard  for 
ninety  days  after  it  is  filed.  When 
the  case  is  set  for  hearing  the  appli¬ 
cant  declares  on  oath  that  he  will 
support  the  Constitution  of  the 
United  States  and  renounces  al¬ 
legiance  to  foreign  Kings.  He  also 
produces  two  witnesses  to  the  fact 
that  he  has  resided  in  the  United 
States  continuously  for  five  years 
and  within  the  State  and  territory 
for  one  year,  and  that  during  the 
whole  of  that  period  he  has  been  of 
good  moral  character.  The  court 
will  also  satisfy  itself,  by  questions, 
that  he  knows  something  of  the 
Government  of  which  he  is  seeking 
to  become  a  citizen. 

If  this  correspondent  secured  his 
first  papers  August  2,  1906,  but  did 
not  enter  the  country  until  August 
26,  1905,  he  will  not  be  available 
for  full  citizenship  until  1910,  since 
five  years’  continuous  residence  in 
this  country  is  necessary. 


Question :  W.  P.  Sampson, 
Easton,  Pa. — In  the  interest  of  the 
Retail  Grocers’  Association  of 
Easton,  Pa.,  would  like  to  have  your 
opinion  on  the  following :  Inclosed 
find  letters  used  by  association  and 
its  secretary.  Are  we  safe  in  using 
the  same  in  collecting  our  bills? 
Is  it  necessary  that  we  be  incorpo¬ 
rated?  If  so,  what  is  the  necessity? 
Is  the  State  Association  chartered? 

Answer. — It  is  not  necessary  for 
an  association  such  as  yours  to  be 
incorporated,  though  for  some  rea¬ 
sons  it  is  quite  desirable.  The  main 
weakness  of  an  unincorporated  as¬ 
sociation  is  that  each  member  is  re¬ 
sponsible  for  its  debts.  If  action 
were  to  be  brought  for  any  reason 
against  the  association,  for  instance, 
and  a  judgment  were  obtained,  the 
judgment  plaintiff  could  levy  on  the 
assets  of  any  member.  If  the  or¬ 
ganization  were  incorporated,  this 
would  not  be  possible.  In  the  case 
of  an  association  which  does  not 
intend  to  make  debts,  and  where  the 
chance  of  litigation  is  extremely 
remote,  there  is  practically  no  need 
to  incorporate.  The  Pennsylvania 
Retail  Merchants’  Association  is  not 
incorporated. 

Touching  the  collection  plan  sub¬ 
mitted,  the  Easton  Association 
seems  to  use  two  blanks.  The  first 
is  a  form  letter  sent  by  the  grocer 
to  the  debtor  as  follows : — 

Easton,  Pa . 190 


I  am  a  member  of  the  Retail 
Grocers’  Protective  Association  of 
Easton,  which  includes  among  its 
members  all  the  retail  grocers  of 
the  city. 

Unless  the  book  account  of  $. ... 
which  I  have  against  you  is  ad¬ 
justed  in  a  manner  satisfactory  to 

. before . 

I  will  refer  it  as  uncollectible  by  me 
to  the  association. 

I  would  regret  being  obliged  to 
do  this,  as  the  account  thereby  goes 
into  the  hands  of  the  collection  de¬ 
partment  of  the  association,  and 
every  member  is  informed  thereof. 
It  also  goes  to  your  employer. 
You  will  receive  a  credit  rating  ac¬ 
cording  to  the  way  you  settle  your 
accounts. 

Yours  respectfully, 


If  this  fails  the  claim  is  given  to 
the  association,  which  sends  the  fol¬ 
lowing  : — 

Collection  Department 
of  the 

Retail  Grocers’  Protective 
Association,  4 
of  Easton,  Pa. 

Mr . 


Dear  Sir  or  Madam: — The  Retail 
Grocers’  Protective  Association  of 
this  city  has  been  informed  of  your 

failure  to  pay  a  claim  for . 

amounting  to  $ . due  to 

.  who  . 

members  of  this  association.  You 
are  therefore  notified  that  if  this 
claim  is  not  paid,  or  satisfactorily 
settled,  by  you  before 
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this  matter  will  be  reported  to 
every  member  of  this  association. 

You  will  remember  that  nearly 
all  grocers  of  this  city  are  members 
of  this  association  and  are  all  mu¬ 
tually  interested  in  the  collection 
of  the  claims  due  to  every  other 
member.  The  settlement  demanded 
by  us  is  within  your  power  to  make, 
and  if  you  call  on  the  above-named 
claimant  and  make  a  satisfactory 
arrangement  to  settle  this  account 
in  reasonable  installments,  you  will 
therebv  avoid  any  and  all  unpleas¬ 
antness  that  might  otherwise  grow 
out  of  this  transaction. 

Respectfully  yours, 


Secretary. 

In  my  judgment  these  blanks  are 
decidedly  unsafe.  They  might  be 
used  for  years  without  the  slightest 
difficulty,  when  suddenly  a  conten¬ 
tious  individual  would  get  one  and 
raise  all  sorts  of  trouble.  It  cannot 
be  doubted  that  these  blanks  over¬ 
step  the  border  line ;  they  are  a  vio¬ 
lation.  of  the  fundamental  rule  that 
such  a  threat  as  this  must  not  be 
made  in  order  to  induce  the  payment 
of  debts.  There  are  many  decisions, 
however,  that  a  body  of  merchants 
may  maintain  a  credit  department 
and  for  the  purposes  of  that  depart¬ 
ment  may  give  each  other  informa¬ 
tion  as  to  who  pays  and  who 
doesn’t.  Furthermore,  it  is  quite 
legal  for  any  merchant,  in  pursu¬ 
ance  of  such  information,  to  refuse 
to  sell  any  consumer  who  has  un¬ 
paid  debts.  These  various  rights 
must  be  exercised  within  certain 
lines,  however. 

Take  the  paragraph  of  the  second 
form  beginning  “Unless,  etc.”  I 
would  suggest  revising  that  as  fol¬ 
lows  : — 

Unless  the  book  account  of  $ . 

which  I  have  against  you  is  settled 

on  or  before  . ,  I  shall 

place  it  in  the  hands  of  the  col¬ 
lection  department  of  the  Retail 
Grocers’  Protective  Association  for 
collection.  The  credit  reports  sup¬ 
plied  to  the  association  by  its  mem¬ 
bers  are  based  wholly  upon:  the 
manner  in  which  customers  pay 
bills.  Placing  the  account  with  the 
association  for  collection  may  very 
seriously  affect  your  credit. 

Touching  the  letter  sent  by  the 
association  to  the  debtor,  I  would 
suggest  the  following  change : — 

Dear  Sir: — The  Retail  Grocers’ 
Protective  Association,  comprising 
practically  all  the  dealers  of  the 
city,  have  been  informed  of  your 

failure  to  pay  a  claim  of . 

due  to  . . a 

member  of  this  organization,  who 
has  placed  same  with  us  for  pros¬ 
ecution.  in  order  that  the  general 
trade  of  the  city  may  be  protected. 

It  will  be  well  for  you  to  bear  in 
mind  that  the  credit  reports  on  the 
consumers  of  this  city,  which  are 
furnished  by  the  association  to  its 
members  for  use  in  their  own  busi¬ 
ness,  are  based  wholly  upon  the 
promptness  with  which  bills  are 
paid.  Your  rating  in  the  past  has 
been .  and  on  that  rat¬ 

ing  any  tnember  of  the  association 
would  have  extended  you  credit. 
You  will  find  it  of  the  utmost  im¬ 


portance  that  such  a  rating  be  pre¬ 
served. 

Question  :  Coyle  &  Downs,  Phila¬ 
delphia,  Pa. — I  inclose  in  this  letter 
three  slips  to  send  to  delinquent 
trade.  Will  you  kindly  give  me 
your  opinion  whether  they  infringe 
on  the  State  laws  or  ‘United  States 
postal  laws. 

Answer. — This  is  the  well-known 
plan  of  every  man  his  own  collec¬ 
tion  agency.  There  are  several 
concerns  who  supply  merchants 
with  two  or  three  pads  of  forms, 
No.  i,  No.  2,  No.  3  and  so  on. 
They  purport  to  be  the  literature  of 
a  collection  agency,  though  the  set¬ 
tlement  is  made  with  the  merchant 
direct.  In  this  respect  the  plan  is 
vastly  better  than  that  of  the  aver¬ 
age  collection  agency,  which  itself 
collects  the  money  and  turns  it  over 
when  it  gets  ready.  First  No.  i 
blank  is  sent,  then  if  that  fails,  No. 

2,  a  little  stronger,  and  finally  No. 

3.  The  blanks  which  the  corre¬ 
spondent  sends  are  as  follows : — 

No.  1. 

Sent  . Expires  . 190.. 

To . . . 

Town . State . 

Amount? .  Paid . 190.. 

Form  No.  1. 

An  Early  Settlement  Will  Save 
Publicity  and  Legal  Costs. 

The  National  Collecting  Asso¬ 
ciation. 

Prompt  Attention  Given  to  All 
Collections. 

Mr . . 

An  overdue  account  against  you 

for  $ . has  been 

placed  in  our  hands  for  collection 
by 

M . 

of . 

Our  long  service  in  the  collection 
of  accounts  and  thorough  knowl¬ 
edge  of  the  legal  protection  af¬ 
forded  the  party  selling  goods  on 
credit,  enables  us  to  adjust  the  ac¬ 
counts  of  our  clients,  or  demand 
from  the  debtor  a  reason  why  said 
account  should  not  be  collected.  As 
we  believe  you  prefer  to  settle  this 
account  out  of  court  and  thus  avoid 
publicity  and  further  costs,  we  must 
insist  that  you  arrange  a  settlement 
with  the'  above-named  party  on  or 

before .  190 

Respectfully, 

The  National  Collecting  Asso¬ 
ciation. 

Make  your  settlement  with 

M .  to  whom 

you  owe  the  account,  and  he  will 
advise  us  to  cease  action. 

No.  2. 

Sent  .  Expires . 190 

To  . 

Town .  State . 

Amount  $ . Paid . 190. . 

Form  No.  2. 

The  National  Collecting  Asso¬ 
ciation. 

If  This  Claim  Is  Not  Settled  At 

Once,  Action  Will  Begin. 


We  sent  you  not  long  ago  a 

notice  of  a  claim  of  $ . in 

favor  of  M . 

which  was  placel  in  our  hands  for 
collection,  which  is  reported,  as  yet, 
unpaid. 


THE 

HIGH-WATER  MARK 

in  Low-wjvter  Times 

That’s  the  record  of 

SHREDDED  WHEAT 

to  August,  1908. 

While  other  cereal  concerns  have  cut  down  advertising  and 
show  a  decreased  bi  siness,  Shredded  Wheat  is  advertising  more 
extensively  than  ever  and  shows  an  increase  in  sales  of  many 
thousand  cases  over  the  sales  for  correspt  nding  months  of  1907. 

The  reason?  You  know  it  if  you  know  Shredded  Wheat. 
No  other  cereal  food  can  match  it  for  strength-giving,  body-build¬ 
ing  material,  for  economy,  or  for  wide  culinary  uses. 

+ 

No  other  grocer  makes  a  larger  profit  on  Shredded  Wheat 
than  YOU  do — no  “deals,”  no  premiums,  no  ‘ ‘sugar,”  no  bribes. 
The  same  old  policy — A  Square  Deal  for  a  Square  Dealer. 

Tha  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 


Never  Were 
There 

any  ‘'deals”  on  Fels-Naptha 
soap.  One  reason,  perhaps, 
why  Fels-Naptha  is  so  popu¬ 
lar  with  the  grocery  trade. 
The  grocer  can  at  all  times 
safely  order  it  with  certainty 
as  to  actual  cost,  profit  and 
sale.  If  you’re 
ordering  goods 
to-day,  just  say 
“Fels-Naptha,” 
too. 
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While  we  do  not  wish  to  put 
you  to  unnecessary  costs  and  pub¬ 
licity  in  the  courts  yet  we  must  in¬ 
sist  upon  immediate  settlement  of 
this  account.  •  j| 

We  will  grant  an  extension  of 

time  to  . . . T9°-  • 

and  if  not  paid  by  that  date  we  can 
at  once  bring  legal  proceedings  to 
secure  a  judgment  against  you,  after 
which  a  process  of  attachment  may 
issue  against  you.  Your  prompt  at¬ 
tention  in  settling  this  out  of  court 
will  save  you  publicity  and  costs. 
The  National  Collecting  Asso¬ 
ciation. 

Make  your  settlement  with 

M . .  who  will 

advise  us  at  once  to  cease  further 
action. 
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There  is  nothing  illegal  about 
these  blanks.  The  third  in  form  is 
what  could  be  well  called  a  bluff, 
since  it  is  printed  in  rather  clumsy 
and  transparent  imitation  of  a  legal 
summons. 


Unique  in  the  Match  Jobbing 
Business. 


Philadelphia  Retail  Grocers’  Associa¬ 
tion,  Alone  of  All  Jobbers,  Now  Sells 
All  Good  Brands  of  Matches,  Dia¬ 
mond  and  Independent  Brands  Alike. 


The  Philadelphia  Retail  Grocers’ 
Association  is  now  in  a  unique  po¬ 
sition  so  far  as  the  match  business 
is  concerned.  Alone  of  all  the  job¬ 
bers  in  this  section,  it  constantly 
keeps  in  stock  and  offers  for  sale 
not  only  the  brands  of  the  Diamond 
Match  Co.,  but  all  good  independ¬ 
ent  matches  as  well.  Since  the  or¬ 
ganization  has  been  able  to  do  this 
its  match  business  has  increased 
very  largely. 

With  very  few  exceptions,  all  the 
other  jobbing  houses  of  this  terri¬ 
tory,  under  the  Diamond  Match 
Co’s  exclusive  contract,  sell  Dia¬ 
mond  brands  alone. 


The  New  York  Letter 


Italian  Olive  Oil  Given  Good  Send  Off.  Rife  Discussion  Over 
Dried  Fruit  Contract.  Small  Items  of  Trade  News. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


New  York,  August  14,  1908. 

A  large  party  comprising  the 
delegates  and  officers  of  the  New 
York  and  Brooklyn  Associations  of 
retail  grocers  left  Sunday  for  the 
State  convention  in  progress  this 
week  at  Jamestown.  The  party  will 
return  at  the  end  of  the  week,  pay¬ 
ing  visits  to  several  of  the  up-State 
cities  on  their  way  home. 

*  *  * 

Importers  of  Italian  olive  oil  are 
generally  pleased  with  the  report  as 
to  the  purity  of  the  product,  given 
out  officially  a  few  days  ago  by  J. 
E.  Dunning,  the  United  States  Con¬ 
sul  at  Milan.  He  tells  of  the  plans 
for  enforcing  the  new  law,  enacted 
in  April,  in  order  to  stop  all  adul¬ 
terations  of  oil,  but  says  that  such 
adulteration  has  been  practiced 
chiefly  in  preparing  oil  for  con¬ 
sumption  in  Italy  and  not  for  export 
to  this  country.  The  Consul  says 
that  practically  all  Italian  export  oil 
is  pure  in  leaving  Italy. 

Under  the  new  law  exporters 
who  so  desire  may  have  the  purity 
of  the  product  officially  established 
by  applying  to  the  Italian  Custom 
House,  which  will  issue  certificates 
of  purity  when  the  tests  are  satis¬ 
factory. 

Large  imports  of  cottonseed  oil 
are  made  annually  from  the  United 
States,  the  Consul  says,  and  is 
mixed  with  olive  oil  for  Italian 
consumption.  The  Government  is 
trying  to  extend  and  improve  the 
olive  culture,  so  that  eventually  the 
crop  may  be  large  enough  to  sup¬ 
ply  all  the  oil  that  is  needed  with¬ 
out  calling  on  the  United  States  for 
what  is  now  known  as  the  adulter¬ 
ating  material. 

It  is  pointed  out  to  the  importers 
that  according  to  the  American 
Consul  Italy  sends  the  best  olive  oil 
to  the  United  States  and  we  return 
the  compliment  by  shipping  cotton¬ 
seed  oil  which  the  Italians  consume. 

Not  all  the  importers  agree  with 
the  Consul,  however.  One  of  the 
importers  told  your  correspondent 
that  a  large  part  of  the  cottonseed 
oil  sent  over  from  this  country  finds 
its  way  back  here  in  various  com¬ 
pounds,  but  not  to  the  same  extent 
as  before  the  Federal  food  law  be¬ 
came  effective. 


This  year’s  apple  crop  will  be 
moderately  in  excess  of  that  of 
1907,  says  the  report  of  the  Com¬ 
mittee  on  Crops  submitted  at  the 
convention,  held  at  the  close  of  last 
week  in  Niagara  Falls  by  the  In¬ 
ternational  Apple  Shippers’  Asso¬ 
ciation. 

*  *  * 

In  the  controversy  over  the  dried 
fruit  contracts,  there  has  been  an 
exchange  of  statements  this  week. 
Henry  Dimond,  as  secretary  of  the 
California  Dried  Fruit  Exchange, 
gave  out  some  correspondence  and 
comments  to  which  there  was  a  re¬ 
ply  on  the  part  of  William  L. 
Juhring,  the  president  of  the  New 
York  Dried  Fruit  Association. 

It  was  made  clear  this  week  that 
the  guarantee  clause  is  one  of  the 
important  points  of  difference.  Ac¬ 
cording  to  reports,  some  of  the 
packers  have  secretly  made  con¬ 
tracts  which  yield  to  the  New  York 
jobbers  to  the  extent  of  allowing 
the  \]/2  per  cent,  discount  on  ar¬ 
rival  and  examination,  but  it  is  said 
that  the  packers  are  a  unit  in  re¬ 
fusing  to  give  a  formal  guarantee 
of  apricots  and  peaches  under  the 
pure  food  law.  Sulphur  is  used,  it 
is  said  in  explanation,  in  curing 
these  products  and  there  is  a  doubt 
as  to  whether  or  not  the  amount 
of  sulphur  is  greater  that  will  be 
permitted  by  the  Government  au¬ 
thorities  who  have  not  yet  given  a 
ruling  on  this  subject.  It  is  pro¬ 
posed  to  submit  the  packers’  and 
jobbers’  contract  controversy  to  an 
arbitration  committee  of  the  Na¬ 
tional  Canned  Goods  and  Dried 
Fruit  Brokers’  Association.  This 
movement  was  started  several  days 
ago.  It  is  suggested  that  the 
brokers  are  in  a  position  to  settle 
the  dispute  because  of  their  close  re¬ 
lation  to  both  the  seller  and  buyers. 
The  services  of  the  brokers  have 
been  offered. 

sK  *  * 

Exporters  here  have  been  noti¬ 
fied  that  delays  may  be  encountered 
in  shipping  American  prunes  to 
France  because  of  the  question 
raised  by  the  French  Government  as 
to  the  use  of  sulphur  in  preparing 
the  fruit.  In  sort  of  retaliation  a 
question  has  been  raised  by  the 
Americans  as  to  the  importations  of 
French  wines  treated  with  sulphur. 


A  truce  has  been  called  during 
which  our  prunes  may  be  shipped  to 
France,  and  the  French  wines  are 
coming,  but  further  trouble  as  to 
both  products  is  considered  as  likely 
to  come. 

*  *  * 

The  Gleason  Cold  Storage  Co’s 
plant  at  Rochester,  N.  Y.,  was  de¬ 
stroyed  by  fire  Sunday;  loss,  $75,- 
000. 

*  *  * 

Arrests  for  using  milk  cans  not 
properly  cleaned  are  becoming 
common  lately,  the  Commissioner 
of  Agriculture  making  a  special 
effort  to  prevent  disease  being 
spread  in  this  way.  About  three 
nights  every  week  a  staff  of  fifty 
men  examine  the  cans  throughout 
the  city.  Henry  Kracke,  Assistant 
Commissioner  of  Agriculture,  who 
superintends  the  work  personally, 
says  that  the  conditions  in  New 
York  are  much  better  than  in  other 
cities,  but  that  as  there  is  still  room 
for  improvement  that  they  will  keep 
on  getting  after  careless  deal¬ 
ers. 

The  milk  supply  has  been  hold¬ 
ing  out  nicely  this  summer,  the  only 
complaint  being  that  many  compan¬ 
ies  furnish  a  milk  that  is  rather  blu¬ 
ish  instead  of  creamy.  Experts  ex¬ 
plain  this,  saying  that  the  milk  is 
not  diluted,  but  that  it  comes  from 
an  inferior  breed  of  cows  and  has 
not  the  same  percentage  of  fat  that 
the  milk  yielded  by  the!  Jersey  cow 
has.  The  companies,  men  who 
know  say,  are  turning  their  best 
milk,  that  yielded  by  Jersey  cows 
into  condensed  milk,  thin  milk  being 
useless  for  this  purpose. 

Fred.  A.  McGill. 


Oregon  Will  Push  French  Style 
Prunes. 

Ha*  Hitherto  Sold  Italian  Prunes,  which 
Are  More  Tart  than  the  French  Style. 

From  now  on  it  is  said  that  the 
Oregon  prune  producers  will  pay 
more  attention  to  the  French  style 
of  prune.  Heretofore  the  typical 
Oregon  prune  has  been  what  has 
been  known  as  the  Oregon  Italian, 
being  a  tart  prune.  The  State  has 
produced  the  French  style  prune, 
which  is  sweeter  than  the  Italian, 
but  it  has  been  mostly  exported. 
From  now  on  an  effort  will  be  made 
to  sell  them  in  this  country. 

The  price  of  the  two  kinds  has 
been  the  same  except  that  the 
small  sizes  of  French  are  about  l/& 
cent  cheaper  than  the  corresponding 
grades  of  Italian. 
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A  PROPOSITION 


G 


C 


If  you  were  convinced  that  we  really  had  something 
to  say;  something  to  offer  that  would  benefit  your  busi¬ 
ness,  we  are  quite  sure  you  would  instantly  concentrate 
your  mind  on  our  proposition. 

PCRRI  WALLA 
INDIA  CEYLON  TEA 

New  crop,  1908,  due  September  I 


50  lb.  cases,  lb.  Dec.  Canisters  (  Covers  ) 
50  lb.  cases,  1  lb.  and  &  lb.  Canisters 
50  lb.  cases,  1  lb.  Decorated  “ 
Price,  37c.  per  lb. 


50  lb.  cases,  54  lb.  Canisters  (  Covers  ) 
Price,  40c.  per  lb. 

10c.  size  Canisters,  3  doz.  to  a  carton 
Price,  90c.  per  dozen 


O  UR  OFFER 


Perri  Walla  Tea — New  Crop  — Due  here  on  steamer  September  4 

With  an  order  for  one  fifty  lb.  case,  y^s,  at  37c.  per  lb.,  ordered  before  August  30,  we 
will  add  FREE  of  charge  one  decorated  counter  display  carton  containing  36  handsome 
ioc.  canisters  with  hinge  covers.  We  do  this  with  a  view  that  dealers  will  distribute  these 
36  free  canisters  to  36  housewives  to  acquaint  them  with  the  merits  of  the  Tea,  regarded  by 
the  nobility  as  the  “Aristocrat  of  India.”  To  win  the  individual,  hundreds  of  stores  expend 
hundreds  of  thousands  of  dollars  in  advertising.  What  advertising  is  so  permanent  or  so 
powerful  as  reliable  goods  ?  Perri  Walla  Tea  is  unique,  it  is  unmatchable.  It  suits  everyone. 


FRANCIS  H.  LEGGETT  &  COMPANY 

IMPORTERS 
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WE  HAVE  INTERESTING  PRICES  ON 

Galvanized  Wash  Tubs 

1  AND  "  " 

Galvanized  Water  Pails 

And  will  be  pleased  to  have  your  orders. 


JAMES  M.  VANCE  &  CO. 

Wholesale  Hardware 

211  and  213  Market  St.,  Philadelphia 


Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  So&p” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  G  CO. 

Maker*  of  Soap*  of  Merit 

Philadelphia,  Pa. 

Ertaklished  1 877. 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 


* 


INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDINO 

COSHOCTON,  OHIO 


TRY  IT  YOURSELF 
FIVE  DAYS  FREE 

This  simple,  practical,  accurate  computer  co*t» 
only  a  fraction  of  the  price  of  key  machines  and 
does  everything  they  do  except  print. 

Rapid  Computer  Adding  Machine 

does  its  work  perfectly  in  any  position — at  any 
angle.  You  can  rest  it  on  any  desk  or  on  book  page 
alongside  column  of  figures  you  wish  to  add.  It’s 
a  wonder  as  a  time  saver  and  result-getter.  Capac¬ 
ity,  9  999,999.99.  Let  us  send  you  one  on  trial.  If 
it  doesn’t  do  all  we  claim,  ship  it  back  at  our  ex¬ 
pense.  Write  for  Frae  Catalog. 

RAPID  COMPUTER  COMPANY 
1842  Tribune  Building,  Chicago 


THE  GROCERY  MARKETS 

Tu. 

The  tea  market  is  in  fairly  satis¬ 
factory  condition  to  holders  of  the 
product,  considering  the  season. 
The  demand  is  fair,  but  is  confined 
to  absolute  wants.  This,  it  might 
be  argued,  is  the  healthiest  possible 
demand,  but  is  not  as  satisfactory  to 
the  jobbers  whom  it  compels  to 
carry  the  stock  as  a  demand  which 
anticipates  future  wants.  The  week 
shows  no  change  in  the  price  of  any 
grade  of  tea. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  been  sick  during  the 
greater  part  of  this  week.  Several 
causes  have  combined  to  make  the 
demand  exceedingly  light  and  the 
interest  listless.  Receipts  of  Brazil 
coffee  at  primal  points  are  still 
heavy  and  the  general  tone  of  the 
market  is  easier.  Mild  coffees  are 
firm  and  unchanged.  Java  and 
Mocha  steady  at  ruling  prices. 

Sugar. 

The  week  has  brought  further 
declines  in  raw  sugar,  and  further 
declines  in  refined  would  not  be 
surprising,  in  spite  of  the  fact  that 
August  and  September  are  usually 
the  periods  of  greatest  demand. 
The  demand  at  present,  however,  is 
only  fair. 

Syrup  and  Molasaea. 

Glucose  has  advanced  10  points 
further  during  the  week,  on  ac¬ 
count  of  the  strong  corn  market. 
Compound  syrup  moved  up  1  cent 
per  gallon,  and  this  time  tinned 
syrup  also  advanced  several  cents 
per  dozen.  The  demand  for  mixed 
syrup  is  light.  Sugar  syrup  is 
moving  moderately  at  unchanged 
prices.  Molasses  for  the  present  is 
a  dead  issue ;  demand  very  small  at 
unchanged  prices. 

Flak. 

Shore  mackerel  are  somewhat 
higher,  first,  because  the  quality  is 
better  and  commands  better  prices ; 
second,  because  the  catch  has  shown 
a  decided  falling  off.  The  spring 
catch  of  Irish  mackerel  is  over  and 
the  situation  there  is  firm,  but  with¬ 
out  any  change  in  price.  Norway 
mackerel  are  unchanged.  The  gen¬ 
eral  demand  for  mackerel  has  been 
light.  Cod,  hake  and  haddock  are 
unchanged  on  spot  and  very  dull. 
Future  goods  are  being  offered  at 
prices  about  on  last  year’s  basis,  but 
interest  is  very  perfunctory  as  yet. 
Sardines  of  all  grades  are  un¬ 
changed  and  in  fair  demand.  Sal¬ 
mon  shows  no  change  and  a  fair  de¬ 


mand.  Red  Alaska  is  still  firm  on 
spot. 

Canned  (foods. 

Tomatoes  are  nominally  un¬ 
changed,  but  some  weak  spots  have 
developed  during  the  week.  The 
nominal  quotation  for  both  spot  and 
future  is  77  Rj  cents  f.  o.  b.,  but  both 
can  be  obtained  for  that  price  de-  l 
livered.  The  demand  is  very  light 
and  prospects  point  to  a  good  pack. 
Corn  is  exceedingly  dull  at  ruling 
prices.  The  dullest  thing  on  the 
list  is  peas,  which  are  moving 
hardly  at  all  because  new  peas  have 
been  delivered  and  the  trade  have 
no  need  to  buy  more.  Apples  show 
no  change.  New  peaches  are  on 
the  market,  selling  on  the  basis  of 
the  last  quotations.  The  new  goods 
show  very  fair  quality.  California 
canned  goods  show  no  change  what¬ 
ever,  the  market  still  being  unset¬ 
tled  as  to  price.  The  demand  is 
fair.  Small  canned  goods  are  being 
steadily  packed  in  Baltimore,  no 
change  having  occurred  in  any 
price. 

Dried  Fralta. 

Prunes  are  firm.  The  coast  basis 
for  future  Santa  Claras  is  4^2  cents.  |I 
Spot  old  prunes  are  offered  at  3^4 
to  4-cent  basis,  and  the  market  is 
strong,  though  there  is  no  demand. 
The  future  of  the  prune  market 
looks  strong.  Peaches  are  firm  at 
the  last  advance.  Apricots  arc 
likewise  stiff  and  some  holders  re- 
fuse  to  sell  at  any  price.  Raisins  4 
maintain  the  last  advance  and  are  ■ 
stronger  than  for  months.  These  j  i 
advances  in  California  fruits,  with 
the  exception  of  prunes,  are  mainly  n 
due  to  the  fact  that  the  packer  sold  H 
heavily  without  first  buying  from  ' 
the  growers.  When  the  latter  i 
found  this  out  they  put  on  the 
screws.  Many  believe  that  after  i 
the  present  flurry  is  over  prices  will 
recede  again.  Currants  are  un-  > 
changed  and  in  light  demand.  New  I 
prices  have  been  named  on  figs,  on  , 
about  last  year’s  basis.  Other  dried  i 
fruits  are  dull  and  unchanged. 

Produce. 

Potatoes,  50  cents  per  basket,  de¬ 
mand  good  ;  Jersey  sweets,  40  to  50 1| 
cents  per  basket;  seconds,  25  to  30  j 
cents  per  basket,  demand  good ;  I 
cabbage,  Savoy,  50  cents  per  bar  -  |l 
rel ;  Pennsylvania,  90  cents  to  $1 
per  barrel;  Jersey,  15  to  25  cents  I 
per  basket,  demand  fair ;  Jersey  4 
onions,  40  to  50  cents  per  basket,  11 
demand  good  ;  pickling,  white,  60  to !/: 
70  cents  per  basket ;  yellow,  50  to  j 
60  cents  per  basket,  demand  fair ;  1  1 
beets,  $1.50  to  $2'  per  100  bunches,  ii 
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Window-Dressing  Articles  Wanted 


For  several  months  the  "  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $$  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  II 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


demand  fair;  carrots,  $1.50  to  $2 
per  100  bunches,  demand  fair: 
white  turnips,  50  cents  per  basket, 
scarce  and  good  demand;  yellow, 
25  to  30  cents  per  basket,  demand 
fair;  York  State  peas,  $1  to  $1.25 
per  bushel,  demand  fair;  cucum¬ 
bers,  15  to  40  cents  per  basket; 
pickling,  50  to  60  cents  per  basket, 
demand  fair  to  good ;  squash,  5  to 
10  cents  per  basket,  demand  poor ; 
eggplants,  15  to  25  cents  per  basket, 
demand  good ;  York  State  salad,  $1 
per  dozen,  demand  good ;  lima  beans, 
improved,  50  to  75  cents  per  bas¬ 
ket  ;  flats,  25  to  35  cents  per  basket, 
demand  fair;  corn,  Pennsylvania, 
75  cents  to  $1  per  100;  Jersey,  20 
to  30  cents  per  basket,  demand  fair ; 
string  beans,  green,  35  cents  per 
basket;  wax,  40  cents  per  basket, 
demand  good;  green  peppers,  15 
cents  per  basket,  demand  poor. 

Beans  and  Peas. 

The  market  for  domestic  pea 
beans  is  exceedingly  dull  and  weak. 
Imported  beans,  at  around  $2.12}^ 
have  the  call,  and  as  a  result  the 
domestic,  for  which  at  least  35  cents 
more  per  bushel  is  asked,  are  lan¬ 
guishing.  Marrows  are  unchanged 
and  dull.  California  limas  are 
fairly  active  at  unchanged  prices. 
Split  peas  are  active  at  ruling 
prices ;  in  fact,  all  grades  of  dried 
peas  are  in  fair  demand  and  firm. 

Esc*- 

There  is  a  very  firm  market  for 
fancy  eggs.  Very  few  are  coming 
in  that  don’t  show  heat,  and  all 
grades  meet  with  a  ready  sale  con¬ 
sidering  the  quality.  We  are  likely 
to  go  into  cooler  weather  soon  and 
this  will  increase  both  the  general 
supply  of  eggs  and  the  proportion 
of  fine  quality.  The  increase  in  the 
receipts,  however,  will  hardly  equal 
the  demand,  and  if  there  is  any 


change  in  price  it  is'  more  likely  to 
be  an  advance  than  a  decline. 

Batter. 

The  butter  market  is  very  firm 
on  both  solids  and  prints  at  an  ad¬ 
vance  of  1  cent  per  pound  through¬ 
out.  The  general  butter  situation  is 
very  healthy.  The  make  has  been 
reduced  by  the  heat  all  over  the 
country  and  the  demand  shows  an 
increase.  There  will  likely  be  a 
firm  market  and  further  advances 
within  a  short  time. 

Cheeie. 

There  is  an  active  demand  for 
cheese  of  all  grades.  The  market 
shows  no  change,  either  local  or 
couartry,  and  the  situation  every¬ 
where  is  very  healthy  and  the  sup¬ 
ply  about  normal.  The  bulk  of  the 
cheese  arriving  are  of  fine  quality 
and  all  grades  meet  with  a  ready 
sale.  The  present  outlook  is  for  a 
firm  market  at  about  present  prices. 

Provisions. 

All  cuts  of  smoked  meats,  in¬ 
cluding  bacon,  bellies,  regular,  pic¬ 
nic  and  skinback  hams  are  in  good 
consumptive  demand  at  unchanged 
prices.  Pure  lard  is  very  firm  and 
if  there  is  any  change  during  the 
week  it  will  be  upward.  Compound 
lard  is  steady  and  unchanged.  Bar¬ 
rel  pork  is  firm  and  scarce.  Dried 
beef  is  very  scarce  and  firm. 
Canned  meats  unchanged  and  in 
fair  demand. 

areen  Fruit. 

Bananas,  firsts,  $1.50  to  $1.75 
per  bunch;  8-hands,  $1  to  $1.25  per 
bunch ;  7-hands,  65  to  90  cents  per 
bunch ;  6-hands,  40  to  60  cents  per 
bunch,  demand  poor;  lemons,  $3.25 
to  $4.25  per  box,  demand  fair  to 
good;  California  oranges,  $4  to  $5 
per  box,  demand  fair  to  good  ;  pine¬ 
apples,  $2  to  $4  per  crate,  demand 
fair. 


Nuts. 

Peanuts,  green,  choice,  4^2  cents 
per  pound;  fancy,  6l/2  cents  per 
pound ;  jumbo,  7J4  cents  per  pound ; 
roasted,  choice,  $1.15  per  bushel; 
fancy,  $1.50  per  bushel;  jumbo, 
$1.70  per  bushel,  demand  fair; 
almonds,  17  to  18  cents  per  pound; 
Brazils,  gl/2  cents  per  pound ;  fil¬ 
berts,  10  cents  per  pound;  pecans, 

10  cents  per  pound;  walnuts,  11  y2 
to  12  cents  per  pound;  mixed  nuts, 

11  cents  per  pound,  demand 
poor. 


INDIVIDUAL  MARKET  REPORTS. 


Baltimore  Canned  Goods. 

No.  1. 

Unfavorable  weather  for  the 
tomato  and  corn  crops  has  been 
followed  by  favorable  weather. 
Up  to  this  date  the  average  of  the 
season’s  weather  conditions  is 
against  rather  than  in  favor  of 
those  two  crops,  but  they  have 
large  recuperative  powers,  both  of 
them,  and  three  or  four  weeks 
of  seasonable  weather  would  be 
of  great  benefit.  The  tomato  can¬ 
neries  throughout  this  section  will 
all  be  in  full  operation  for  the 
season  within  the  next  week  or 
so,  many  of  those  located  at 
country  points  having  started  up 
this  week,  while  the  canneries  in 
Baltimore  have  been  packing 
more  or  less  of  tomatoes  during 
the  past  two  weeks,  their  output 
being  sold  about  as  fast  as  made. 
The  quality  of  the  raw  material 
will  be  at  its  best  from  now  on, 
weather  permitting,  and  the  ef¬ 
forts  of  the  canners  will  be  di¬ 
rected  toward  securing  enough 
stock  to  cover  their  present  con¬ 
tracts  and  such  additional  sales 
as  will  be  made  during  the  can¬ 
ning  season,  with  as  many  more 
as  possible  for  the  winter  and 
spring  trade.  A  warm,  open  fall 
season,  with  sufficient  rain  mean¬ 
time  is  needed  to  make  a  full  pack, 
and  that  ia  the  object  of  the  to¬ 
matoes  canners’  prayer  now.  The 
demand  for  the  canned  article 
this  week  was  not  so  active  as  in 
the  last  two  weeks,  but  the  firm 
tone  in  the  market  continues  and 
the  prices  remain  the  same  with 
an  upward  tendency.  The  de¬ 
mand  here  during  the  week,  for 
both  spots  and  futures,  again 
came  from  nearly  all  those  mar¬ 
kets  that  do  not  depend  upon  the 
canners  in  the  West  for  their  sup¬ 
plies.  Corn  continues  firm  and 
strong  under  a  smaller  demand. 
String  beans  were  more  active  and 
they  closed  quite  strong  to-day. 
The  cheap  offerings  of  that  article 
are  being  taken  freely.  Peas  and 
the  general  line  of  other  vegetables 
are  dull  and  show  no  changes 
during  the  week. 

There  is  an  increasing  demand 
for  the  new  pack  of  peaches — 
pies,  seconds  and  standards — as 
the  canning  season  opens  up.  The 


output  of  them  has  been  smaller 
than  usual  up  to  the  same  date 
in  previous  seasons,  notwith¬ 
standing  the  reports  of  a  bumper 
crop.  There  will  be  plenty  of 
peaches,  doubtless,  but  a  “bumper 
crop,”  comparatively,  from  the 
number  of  trees  now  in  bearing 
is  a  fallacy.  They  are  worth  at¬ 
tention  at  this  time.  In  all  the 
other  lines  of  fruits  the  market 
was  dull  and,  if  anything,  showed 
a  little  weaker  feeling.  Cove  oys¬ 
ters  are  firm,  though  quiet. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

The  packing  of  tomatoes  is  go¬ 
ing  on  in  Baltimore.  While  the 
conditions  are  not  entirely  satis¬ 
factory,  yet  the  quality  seems  to  be 
improving  somewhat.  The  pro¬ 
portion  of  good  standards  obtain¬ 
able,  however,  is  not  very  large. 

The  situation  in  country  toma¬ 
toes  is  without  change.  The 
packing  in  the  country  districts 
will  not  be  general  in  all  prob¬ 
ability  until  the  latter  part  of  this 
month.  Reports  regarding  the 
crop  conditions  vary  considerably, 
but  there  does  not  seem  to  be  any 
doubt  but  what  the  unfavorable 
weather  conditions  during  the 
early  part  of  the  summer  cut 
down  the  early  crop  of  tomatoes 
considerably. 

Peaches. — Packing  is  now  in 
progress.  Packers  are  gradually 
putting  out  prices.  The  demand 
is  fairly  good,  though  it  is  not 
likely  that  there  will  be  any  heavy 
buying  until  the  season  is  a  little 
further  under  way. 

String  Beans. — The  market 
closes  stronger  on  these  goods. 

Corn. — The  market  is  quiet  but 
strong  from  the  packer’s  stand¬ 
point.  Packers  in  this  section  are 
out  of  the  market  on  future  corn. 
While  the  improved  weather  con¬ 
ditions  have  benefited  the  crop, 
they  are  unwilling  to  take  any 
chances  on  future  corn. 

We  are  having  a  better  demand 
for  peas.  Stocks  in  Baltimore  are 
pretty  well  cut  up. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 

Imported  Fish  Products. 

Owing  to  the  extremely  hot 
weather,  only  very  few  sales  of 
Holland  herring  have  been  effected 
this  week.  Opening  prices  this  sea¬ 
son  are  considerably  below  those  of 
last  season.  Catch  in  Holland  is 
only  moderate,  but  prices  are  influ¬ 
enced  by  the  very  large  catch  of 
herring  in  Scotland  and  the  low 
prices  ruling  therefore  in  the 
primary  markets.  Of  Scotch  her¬ 
ring  only  very  limited  quantities 
arrived  here  this  week,  which  was 
very  fortunate,  the  arriving  parcels 
being  sold  at  prices  slightly  below 
those  of  last  week.  Quality  this 
season  is  very  fine. 

The  first  new  Iceland  herring  are 
now  on  the  way  from  Norway  and 
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ought  to  be  here  by  the  end  of  the 
month.  Quality  is  said  to  be  very 
fine.  Nothing  can  be  said  as  yet 
as  to  catch. 

Norway  Stockfish. — Prices  are 
following  an  upward  tendency,  es¬ 
pecially  for  the  Italian  round  stock¬ 
fish,  and  prices  are  now  again  al¬ 
most  as  high  as  they  were  last  sea¬ 
son. 

Imported  Oil  Sardines. — There  is 
no  change  in  the  situation,  catch  in 
France  continues  a  failure  and  the 
same  may  be  said  of  Portugal  in 
regard  to  small  fish,  they  have 
none. 

Sprats  are  selling  very  lively. 
Stocks  here  are  reduced  to  a  mini¬ 
mum  and  market  is  very  firm. 

Mackerel. — Good  Irish  mackerel 
are  in  good  demand,  but  there  is 
very  little  to  be  had  of  them.  Nor¬ 
way  mackerel,  the  old  stock  of  fat 
mackerel,  is  pretty  nearly  cleared, 
just  a  few  small  lots  remaining  un¬ 
sold.  A  few  Norway  summer 
mackerel  have  been  caught,  but  the 
quality  of  the  same  is  very  poor, 
very  thin  and  color  very  poor,  so 
they  are  not  selling.  There  is  no 
sign  as  yet  of  Norway  new  fat 
mackerel. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 

Spices. 

The  market  is  quite  active  and 
steady.  The  consuming  demand  is 
large.  Spot  supplies  are  exceed¬ 
ingly  firm,  due  to  scarcity.  Our  ad¬ 
vice  is  to  look  ahead  and  buy  at 
stocks  to  cover  your  needs  for  the 
next  ninety  days  at  prices  now  in 
effect. 

Pepper. — The  market  is  steady 
and  spot  supplies  are  nearly  closed 
out.  Stocks  due  to  arrive  during 
this  month  are  practically  sold  out. 
The  situation  is  really  critical  and 
we  would  not  be  surprised  to  see 
advances  at  any  time. 

Cayennes. — Supplies  are  very 
limited  and  prices  are  likely  to  be 
firm  and  higher. 

Cloves. — It  is  reported  that  the 
crop  will  be  only  a  moderate  one. 
Prices  are  practically  stationary  and 
it  is  hard  to  forecast  the  future  of 
this  spice. 

Pimento  (Allspice). — Some  large 
buying  has  occurred  during  the 
week.  This  spice  is  a  safe  purchase 
at  present  market  value. 

Mace  of  good  quality  and  color 
is  exceedingly  scarce.  Stocks  are 
smaller  than  for  years.  Prices  are 
steady.  i 

Nutmegs  steady  and  very  good 
demand  for  large  grades.  We  look 
to  see  higher  prices  rule  during  the 
fall. 

Gingers  very  steady  and  large 
sales  have  greatly  reduced  spot  sup¬ 
ply.  We  look  for  a  higher  market. 

Seeds  steady.  There  is  consider¬ 
able  activity  at  present  in  new  crop 
Caraway  for  future  shipment.  Spot 
Coriander  has  advanced.  Celery  is 
somewhat  firmer.  Mustard  and 
Poppy  is  stationary. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


MARKET  NOTES. 


Pennsylvania  peaches  of  very  fine 
quality  are  in  market  now  and  aver¬ 
age  $2  per  crate.  Delaware  peaches 
range  from  25  to  50  cents  per  bas¬ 
ket  and  are  coming  very  poor. 
The  weather,  while  it  has  not  in¬ 
terfered  with  the  size  of  the  peach 
crop,  has  grievously  impaired  its 
quality.  The  demand  for  peaches  is 
only  fair. 

Tomatoes  range  from  12  to  20 
cents  per  basket  and  the  supply  is 
large.  Canners  are  paying  from  12 
to  15.  The  jobbing  demand  is  light. 


Watermelons  are  coming  mostly 
from  nearby  points,  New  Jersey  and 
Delaware  principally.  The  price 
ranges  from  10  to  25  cents  and  the 
demand  is  fair. 


Sweet  potatoes  range  from  50  to 
65  cents  per  basket.  There  are  a 
few  Southern  sweets  about,  the 
price  of  which  is  now  $2  per  barrel. 


Lima  beans  have  weakened  and 
now  range  from  $1.50  to  $2  per 
hamper.  Most  of  the  receipts  are 
from  nearby  points. 


Corn  is  very  draggy  and  ranges 
from  30  to  40  cents,  or  about  75 
cents  per  100.  The  quality  is  good. 


New  Patents  and  Trade-marks  in  the 
Grooery  Line. 

Reported  specially  for  this  paper  by 
R.  W.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  April  21,  1908: — 

885,037.  Percolator.  E.  S.  Glover, 
Chicago,  Ill. 

885,173.  Baking  oven.  I.  H.  Pawlick, 
San  Francisco,  Cal. 

885,262.  Nut  cracking  machine.  F. 

B.  Lantery,  Fort  Worth,  Texas. 

885,274.  Bread  and  meat  sheer.  D. 

H.  Mosteller,  Chicago,  Ill.,  assignor  to 
the  Mosteller  Mfg.  Co.,  same  place. 

885,332.  Retort  for  processing  canned 
goods.  H.  L.  Forhan,  Portland,  Me. 

885,444.  Mixing  spoon.  A.  W.  Cram, 
Haverhill,  Mass. 

885,504.  Coffee  mill.  Johann  Muszar, 
Cincinnati,  Ohio. 

Patents  issued  April  28,  1908: — 

886,088.  Butter  cutting  machine.  R. 

F.  Stewart,  Pocantico  Hills,  N.  Y.,  as¬ 
signor  to  American  Butter  Cutting  Ma¬ 
chine  Co.,  New  York,  N.  Y. 

886,218.  Jar  closure.  H.  E.  Jolly, 

Columbus,  Ohio. 

886,266.  Egg  opener.  D.  P.  Stevens, 
Rio,  Wis. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  chocolate  and  cocoa.  Staengel  & 
Ziller,  Unterturkheim,  Germany.  A  rep¬ 
resentation  of  an  edelweiss  blossom.  The 
word  “Edelweiss.” 

For  canned  fish  roe.  Davis  &  Johnson, 
Dido,  Va.  A  representation  of  a  negro 
cook  holding  a  filled  pan  upon  his  raised 
hand. 

For  flour.  Barber  Milling  Co.,  Min¬ 
neapolis,  Minn.  The  words  “White 
Wonder.” 


For  flour.  Wm.  Kelly  Milling  Co., 
Hutchinson,  Kan.  A  representation  of  a 
yellow  shield,  at  the  upper  edge  of  which 
is  a  blue  circle  containing  a  red  seal. 

For  sardines.  Stavanger  Preserving 
Co.,  Stavanger,  Norway.  A  representa¬ 
tion  of  an  oblong  having  round  corners 
and  inclosing  the  words  “Sardines 
Royal.” 

For  pretzels.  Pfenninger  Pretzel  and 
Baking  Co.,  St.  Louis,  Mo.  A  repre¬ 
sentation  of  a  pretzel  showing  a  face 
thereon. 

For  coffee  and  tea.  Commercial  Import¬ 
ing  Co.,  Seattle,  Wash.  A  black  dia¬ 
mond-shaped  figure  upon  which  are  the 
letters  “C.  I.  C.”  in  white,  the  “C”  at 
the  left  being  reversed. 

For  vegetable  fats  to  be  used  as  a  sub¬ 
stitute  for  butter.  Emanuel  Khuner  & 
Son,  Vienna,  Austria.  The  words  “Kun- 
erol”  and  “Kunerat.” 

For  teas.  J.  C.  Siegfried  &  Co.,  Chi¬ 
cago,  Ill.  The  word  “Sorosis.” 

For  cider  vinegar,  pickles  and  catsup. 
Leo  Cider  and  Vinegar  Co.,  Falls  City, 
Neb.  The  word  “Leo”  in  red,  inclosed 
within  a  red  circular  band. 

For  canned  fruits  and  vegetables  and 
dried  fruits.  The  J.  H.  Flickinger  Co., 
San  Jose,  Cal.  A  monogram  “F.  A.  M.” 

For  bottled,  canned,  preserved,  evapo¬ 
rated  and  pickled  fruits  and  vegetables. 
Wayne  County  Preserving  Co.,  Newark, 
N.  J.  The  letters  “E.  &  B.”  within  a 
circle. 

For  citrous  fruits.  Edmund  Stevens, 
Vega  Alta,  Porto  Rico.  The  words 
“Starlight  Brand”  within  a  diamond¬ 
shaped  border. 

For  soaps.  James  Pyle  &  Sons,  Edge- 
water,  N.  J.  The  letters  “O.  K.” 

For  milk  and  cream.  H.  B.  Richards, 
Easton,  Pa.  The  word  “Gramana.” 

For  canned  vegetables.  William  Lar¬ 
sen,  Green  Bay,  Wis.  The  words  “Green 
Bay”  and  “North  Shore.”  The  words 
“Daybreak  Brand”  and  a  conventional 
representation  of  the  sun.  The  words 
“Harvest  Queen”  and  a  representation 
of  a  young  woman.  The  words  “Lar¬ 
sen’s  Special  Brand”  and  a  representa¬ 
tion  of  calla  lilies 

For  a  cereal  breakfast  food  Pacific 
Milling  Co.,  San  Francisco,  Cal.  The 
word  “Cera.” 

For  mackerel  and  herring.  Strohmeyer 
&  Arpe  Co.,  New  York,  N.  Y.  The 
letters  “J.  B.” 

For  cereal  breakfast  food.  Toasted 
Corn  Flake  Co.,  Battle  Creek,  Mich. 
The  words  “The  Sweetheart  of  the 
Corn.” 

For  canned  fruits  and  vegetables. 
Herman  Kussy,  Newark,  N.  J.  The 
word  “Invincible.” 

For  starch.  Independent  Starch  Co., 
New  York,  N.  Y.  The  words  “Fluffy 
Ruffles.” 

For  canned  and  preserved  fruits  and 
vegetables.  Chilton  Canning  Co.,  Chil¬ 
ton,  Wis.  The  letters  “C.  C.  C.”  within 
a  border  of  vines  and  leaves. 

For  cured  meats.  The  Electric  Meat 
Curing  Co.,  Cleveland,  Ohio.  The  word 
“Electra”  and  a  representation  of  a 
female  figure  with  a  light  back  of  the 
head  and  a  second  light  at  the  end  of  a 
torch  held  in  the  left  hand. 

For  celery.  Crutchfield  &  Woolfolk, 
Pittsburg,  Pa.  A  circle  within  which  are 
concentric  arcs  with  an  ornamental  dash 
within  the  upper  arc. 

For  soap.  W.  K.  Freeman,  Oscawana, 
N.  Y.  The  word  “Cutalax.” 

For  soaps.  The  Ericka  Mfg.  Corpora¬ 
tion,  Springfield,  Mass.  A  representa¬ 
tion  of  two  men  supporting  a  sign  upon 
which  is  the  word  “Ericka.” 

For  canned  fruits  and  vegetables. 
Griffith-Durney  Co.,  San  Francisco,  Cal. 
The  word  “Regina.”  The  word  “Rubi¬ 
con”  and  a  representation  of  a  wreath. 
The  word  “Bonita”  and  a  representation 
of  a  child  wearing  a  cloak  and  hood. 

For  laundry  blue.  Reckitt  &  Sons, 
Ltd.,  Hull  England.  The  word  “Robin” 
and  a  representation  of  a  robin. 

For  cotton-seed  oils.  The  Southern 
Cotton  Oil  Co.,  Jersey  City,  N.  J. ; 
New  York,  N.  Y. ;  Savannah,  Ga.,  and 
Gretna,  La.  The  word  “Snowdrift.” 


For  corn  oil.  Corn  Products  Refining 
Co.,  Jersey  City,  N.  J.,  and  New  York, 
N.  Y.  The  word  “Argo.” 

For  washing  soda.  Polk  &  Calder 
Drug  Co.,  Troy,  N.  Y.  The  words  “Save 
the  Rub.” 

For  a  mixture  having  as  its  essential 
ingredients  a  vegetable  oil  and  ,  an  ani¬ 
mal  fat.  Wesson  Co.,  Jersey  City,  N.  J 
The  word  “Palmatina.”  The  same  word 
with  a  representation  of  a  palm  tree.- 

For  cotton-seed  oils.  Wesson  Co.,  Jer¬ 
sey  City,  N.  J.  The  words  “Wesson 
Cooking  Oil”  and  a  representation  of  a 
shield  surmounted  by  a  helmet,  above 
which  is  a  bar  and  bird  holding  a  spray 
in  his  beak. 

For  candy.  Lane  &  Schmand,  Bridge¬ 
port,  Conn.  The  word  “Forest.” 

For  coffee  and  tea.  Crocker  Grocery 
Co.,  Wilkes-Barre,  Pa.  The  word 
“Winola.” 

For  salted,  canned  and  pickled  fish 
C.  F.  Wonson,  Gloucester,  Mass.  The 
words  “Gold  Bond.” 

For  soaps.  L.  T.  Piver  et  Cie,  Paris, 
France.  The  words  Violette  Regis.” 

For  canned  salmon.  '  The  Yakutat  & 
Southern  Railway  Co.,  Seattle,  Wash. 
The  word  “Zenith”  and  a  representation 
of  a  landscape.  The  word  “Hub”  and  a 
representation  of  a  hub.  The  word 
“Tiffin”  and  a  representation  of  a  hand 
supporting  a  plate,  upon  which  is  a  piece 
of  salmon.  The  words  “Golden  Gate” 
and  a  representation  of  a  pair  of  open 
gates  and  with  a  body  of  water  in  the 
background. 

For  coffee  mills,  meat  choppers,  meat 
slicing  machines  and  bone  cutters.  Bartz, 
Wygant  &  Brown,  Inc.,  Hornell,  N.  Y. 
The  word  “Royal.” 

For  coffee.  Meyer  Bros.  Coffee  and 
Spice  Co.,  St.  Louis,  Mo.  The  word 
“Buckeye.” 

For  flour.  C.  O.  Case,  Somerville, 
Mass.  The  word  “Evangeline”  and  a 
representation  of  a  dairymaid  and  several 
cows. 

For  canned  fruits  and  vegetables, 
coffee,  maple  and  cane  syrup,  extract 
of  vanilla,  cider  vinegar  and  cheese. 
Howell  &  Bursk,  Philadelphia,  Pa.  The 
word  “Victoria.” 

For  cake  icing  and  filling.  W.  F. 
Childs,  Boston,  Mass.  The  word  “Ice- 
fros.” 

For  milk,  cream,  condensed  milk,  desic¬ 
cated  milk  and  milk  powders.  Union 
Condensed  Milk  Co.,  New  York,  N.  Y. 
The  words  “White  Cross.”  A  repre¬ 
sentation  of  a  Greek  cross. 

For  flour.  Dodge  City  Milling  and 
Elevator  Co.,  Dodge  City,  Kan.  The 
word  “Lariat”  and  a  representation  of  a 
cowboy  in  the  act  of  throwing  a  lasso 

For  flour.  The  C.  Hoffman  &  Son 
Milling  Co.,  Enterprise,  Kan.  The  word 
“Fanchon.” 

For  canned  salmon.  Griffith-Durney 
Co.,  San  Francisco,  Cal.  The  word  “Ca¬ 
mellia”  and  a  representation  of  a  ca¬ 
mellia  blossom.  A  representation  of  a 
banner  with  the  words  “Friendship 
Brand”  thereon. 

For  shelled  and  unshelled  peanuts. 
Barnhart  Mercantile  Co.,  St.  Louis, 
Mo.  The  words  “Lone  Star”  and  a 
representation  of  a  star. 

For  canned  vegetables.  Strasbaugh, 
Silver  &  Co.,  Aberdeen,  Md.  The  words 
“Blue  Bell.” 

For  crackers.  New  Health  Food  Co., 
Bridgeport,  Conn.  The  word  “Ribesto.” 

For  flour.  Sparks  Milling  Co.,  Alton, 
Ill.  The  words  “Armadale”  and  “Ring¬ 
leader.” 

For  flour.  Threefoot  Bros.  &  Co., 
Meridian,  Miss.  The  words  “Just  Out" 
and  a  representation  of  a  chick  emerg¬ 
ing  from  a  broken  shell  and  having  upon 
his  body  a  part  of  a  barrel.  The  words 
“Grandma’s  Favorites”  and  a  represen¬ 
tation  of  an  old  woman  holding  a  bag 
of  flour  on  one  arm.  The  words  “Late 
Discovery”  and  a  representation  of  a 
sailing  vessel. 

For  canned  vegetables.  Asher  Brake- 
ley,  Bordentown,  N.  J.  The  word  “Pea¬ 
cock  and  a  representation  of  a  peacock. 

For  flour.  Sparks  Milling  Co.,  Alton, 
Ill.  The  word  “Taurus.” 
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good  points.  For  example,  as  a 
conclusion  for  the  first  paragraph, 
the  following:  “The  sweetest,  tasti¬ 
est,  cleanest,  richest  butter  we  ever 
saw.” 


*  *  * 


Thii  Department  ia  devoted  to  the  criticism 
advertising  matter  sent  in,  to  the  devising 
new  advertising  ideas  for  special  occasions, 
>on  request,  and  to  the  suggesting  of  original 
ivertisements  when  data  is  supplied.  All 
immunications  sent  in  for  this  Department 
iouM  be  addressed  to  the  Editor  of  Science 
Advertising.  They  will  be  filed  in  their 
der  and  taken  up  according  to  strict  rotation. 


From  the  Alexander  store,  Ox- 
)rd,  Pa.,  comes  a  clever  little  piece 
f  advertising.  It  consists  first  of 
heavy  manila  envelope,  on  the 
utside  of  which  is  printed  the  fol¬ 
ding  : — 

Value 

3  cents 

This  is  persuasive  and  pulling  to 
;gin  with.  Plardly  anybody  who 
iw  this  would  be  proof  against  the 
irious  impulse  to  open  and  read. 

*  *  * 

On  the  inside  is  a  tastefully 
•inted,  pale  green  card  bearing  on 
5  main  side  the  following:— 


The  reverse  side  of  the  card  bore 
the  following: — 


Swift’s  Premium 
Boiled  Ham 
Emmenthaller 
Swiss  Cheese 
Air  Dried 
Sliced  Dried  Beef 
Honey  Cured 
Sliced  Shoulder 
Swift’s  Premium 
Sliced  Ham 
Skinned  Back 
Shoulders 


Pure  Lard 
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35c  lb 
35c  lb 
35c  lb 
16c  lb 
22c  lb 
12c  lb 
l-2c  lb 


good.  To  read  it  you  must  strain 
your  eyes  and  usually  that  one  fault 
is  fatal  to  an  advertisement,  no  mat¬ 
ter  how  good  it  may  be  in  the  ab¬ 
stract.  I  would  not  advise  Mr. 
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Jarvis  to  use  this  sort  of  advertis¬ 
ing.  In  my  judgment  it  is  poor 
economy.  Even  if  it  saves  a  little 
money  it  greatly  reduces  the 
chances  of  results. 


Fresh  Meats  of  all  Kinds 


Alexander's  Meat  Market 

21  S.  Third  Street 
OXFORD,  -  -  -  PA. 


Alexander's  Blue  Ribbon  Butter 

Pennsylvania’s  Best  Butter 

The  maker  of  Alexander’s  Blue  Ribbon  Butter  received  the  Silver  Cup 
of  Merit,  the  highest  award,  in  competition  with  the  butter  makers  of  the 
State,  at  State  College  for  1908.  That  substantiates  our  claim  as  Pennsyl¬ 
vania’s  Best  Butter. 

As  an  inducement  for  you  to  try  Alexander’s  Blue  Ribbon  Butter  we 
will  accept  this  card,  when  signed  below,  as  three  cents  in  payment  of  one 
pound  of  Blue  Ribbon  Butter. 

THIS  CARD  AND  TWENTY-NINE  CENTS. 

Good  only  on  Saturday,  August  8th,  1908. 

MAY  WE  HAVE  YOUR  ORDER  ? 


Name . 


Address. 


lofoirlwlfvp  tojfr.  1S>  3  (0\CU  JAidd  J\te&  \b* 

JO  Do  '  Tu  To  To.  oC 

Lanai .  \2,*  Mi,  - -  9  ..  ,  ) 


n 

10  Idkcx ; 


oAoe.  "Kva 

10  D/t&YY'iKrt  hj 


cdi-  15  4  lc>k(W\ jn/3  ajoAA  2-  Cwao 

Cb'wy.  LacM  _\_o  .(aaA  \  2. Awl.  Co/y\. 

\  Cv'A.;.  Oil' 01  A.  -TAac&sio  Ca<A  Con\  lb'1’ 


A  ‘  li'. 


Qj\£. 


S' 


r 


2,0  icJmt.  ZbAwwOo/o  ISi  fjVik-  OWL,  \h  ■6r 

2.5  '-  -.'"To  Tu  u  05  A.JYo.J.  oSUAa  C 

<A  3  0 

,%0  Dlamya  tfiJSs.  Ow ihfi.  *.£iy\k  \  Dr' 

XLMji  'WUjL  fobv  [A,  35  /U&SjC.  Ikbro.vp 

fyjudL  Ylp  rwaMk,  'wu.e.c 

<hlL  OvOTCko  (MfMOirrvkjexA .  ' u 

Aw  A  V  Dta . 


OwOL  VWuAjA  5  0  t+M  Ho\»  \-*NO0T' 


These  Plans  Have  Made  Trade 


Ideas  Worked  Out  and  Operated  Successfully  by  Merchants  in 
Various  Places.  Easy  to  Adapt  by  Grocers  or  General 
Storekeepers. 

[Following  appear  several  more  of  the  tried-out  plans  of  increasing 
business  which  have  been  successfully  used  by  march  mts  in  various  parts 
of  the  country  and  collected  by  Butler  Brotbets  ] 


I  see  in  this  what  I  consider  to 
:  a  fault.  The  argument  made  for 
is  butter  is  that  it  is  the  best  but- 
r  in  Pennsylvania,  and  that  claim 
turn  is  based  on  the  fact  that  it 
ok  a  silver  cup.  In  my  judgment 
ich  an  argument  is  weak.  People 
'e  much  more  easily  led  to  buy 
■ods  through  arguments  that  tempt 
ie  appetite  than  through  argu- 
ents  about  prizes.  Of  course,  a 
:asonable  person  can  understand 
at  a  brand  of  butter  could  not  take 
prize  unless  it  possessed  flavor, 
lality  and  purity  above  other 
ands ;  nevertheless  the  applica¬ 
nt!  is  too  indirect  and  remote, 
his  advertisement  is  good  enough, 
it  I  should  have  added  a  few 
ords  either  stating  what  points  the 
invention’s  decision  was  based  on, 
yourself  telling  of  the  butter’s 


I  don’t  see  much  in  this — it  is 
simply  a  price-list.  I  can  see  that 
it  is  simply  incidental  to  the  main 
advertisement,  which  is  the  butter 
advertisement,  and  that  the  Alex¬ 
anders  probably  thought  anything 
might  do  for  the  off-side.  I  think 
the  space  might  be  used  to  better 
advantage.  Advertise  the  same 
things,  or  some  of  them,  but  not  in 
the  bare  price-list  'style. 

*  *  * 

In  the  next  column  is  a  curi¬ 
ous  grocery  advertisement  that 
came  in  to  this  department  last 
week. 

In  the  original  this  measured  6 
x  10  inches,  and  was  printed  in  dark 
blue.  Obviously,  it  was  done  with 
a  pen  and  then  duplicated  with  a 
mimeograph  or  some  other  dupli¬ 
cating  machine.  The  effect  is  not 


An  Iowa  grocer  used  a  novel 
window  display  which  attracted 
much  attention.  His  window  was 
filled  with  advertisements  xut  out 
from  current  magazines,  together 
with  the  advertised  articles.  In  the 
display  were  all  the  articles  in  the 
grocery  line  now  being  advertised 
in  the  magazines  and  alongside  of 
each  was  a  clipped  advertisement 
of  the  price.  Two  signs  were  dis¬ 
played  in  the  window  reading,  “We 
are  up  to1  date,  carrying  in  stock  all 
these  articles  advertised  in  current 
magazines,  and  we  will  order  for 
you  anything  not  in  stock.”  There 
were  10  per  cent,  advertised  arti¬ 
cles  shown  in  this  display. 

*  *  * 

An  Illinois  grocer  sends  out  a  cir¬ 
cular  in  the  shape  of  a  tag  with  a 
card  at  the  top  so  that  it  can  be 
hung  in  plain  view  in  the  kitchen. 


At  the  top  is  the  announcement : 
“An  order  through  the  ’phone  is 
music  in  our  ears.”  Various  inter¬ 
esting  offers  are  given  on  one  side, 
while  the  other  is  given  up  entirely 
to  the  description  of  different 
grades  of  coffee. 

*  *  =1= 

A  California  merchant  supple¬ 
ments  his  window  display  by  hang¬ 
ing  up  articles  of  tinware,  granite- 
ware,  toys,  etc.,  on  nails  on  the  walls 
just  outside  his  entrance.  This 
effective  use  of  space  is  possible 
when  show  windows  do  not  take  up 
all  the  front  space,  as  they  should. 

The  same  merchant  has  a  large 
lattice  work  bargain  board  9  x  12 
feet  out  on  the  edge  of  his  sidewalk 
in  front  of  his  store.  Each  day  he 
hangs  a  new  lot  of  bargain  home 
goods  articles  on  this  board  and 
places  horseshoe-shaped  price  tick- 
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We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  you 
orders  for  Hotel  Astor  Coffee — may  we  tell 
it  to  you  ? 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31#S.  Front  Street,  Philadelphia 


ets  around  them.  A  great  portion 
of  his  selling  in  good  weather  is 
done  to  people  who  never  enter  his 
store.  He  practically  lives  out¬ 
doors. 


*  * 


The  following  quotation  from  a 
recent  anti-retail  mail-order  ad.  is 


interesting  and  hits  the  nail  on  the 


head  :- 


Six  years  ago  in 


-County,  a 


farmer  put  his  initials  on  a  dollar 
bill.  Next  day  he  came  to  town 
and  spent  it  with  a  merchant.  Then 
six  months  passed  and  he  got  the 
same  dollar  back. 

Four  times  in  three  years  the 
bill  came  back  to  him  for  produce 
and  three  times  he  heard  of  it  in 
the  pockets  of  his  neighbors.  The 
last  time  he  saw  the  bill  was  three 
years  ago.  He  sent  it  to  a  retail 
mail-order  house  and  will  never  see 
that  bill  again.  The  dollar  bill  will 
never  pay  any  more  school  or 
county  taxes  for  him,  will  never 
build  or  brighten  any  more  homes 
in  his  county.  He  sent  it  entirely 
out  of  the  usefulness  of  himself 
and  his  neighbors  when  he  sent  it 
to  the  retail  mail-order  house. 


The  merchant  also  adds  a  moral 
— but  that  is  obvious. 


*  *  * 


A  Nebraska  merchant,  changing 
from  credit  to  the  cash  basis,  hit 
upon  a  most  effective  plan.  He  first 
secured  an  expert  assortment  of 


home  goods  to  use  as  leaders  with 


which  to  impress  the  advantages  of 
cash  buying  and  cash  selling. 

Then  after  collecting  old  accounts 
as  closely  as  possible  he  took  his  big 


the  ledger  deep  into  the  wall  so  the 
book  could  not  be  opened.  Then 
beneath  the  ledger  he  posted 
notice  reading:  “We  sell  for  cash 
only.” 

After  that  if  a  customer  wantec 
goods  charged  this  tactful  merchant 
simply  pointed  to  the  ledger  on  the 
wall,  remarking  that  he  could  not 
open  it  however  much  he  wantec 
to  make  the  charge — and  the 
amused  purchaser  was  invariafil 
satisfied  and  paid  cash. 

Likewise,  when  a  farmer  came  ir 
to  pay  up  the  merchant  said :  “I  wil 
take  your  word  for  the  amount  yet 
owe  me,  for  the  ledger  is  nailed  anc 
I  can’t  get  into  it.” 

The  fact  that  this  merchan 
turned  his  special  stock  of  horn 
goods  almost  eight  times  during  tb 
year  is,  we  are  sure,  proof  of  th 
success  of  his  novel  plan.  Nobod; 
ever  thought  of  asking  for  credi 
a  second  time  and  no  customer  wa 
offended. 


*  *  * 


ledger  in  which  his  credit  accounts 


were  kept  and  nailed  it  to  the  wall 
about  8  feet  up  from  the  floor. 
Two  big  spikes  were  driven  through 


A  Connecticut  grocery  and  mar 
ket  recently  ordered  fifty  telephone? 
put  into  its  customers’  houses 
its  expense,  the  idea  being  to  d( 
away  with  some  of  the  clerks  anc 
teams  in  taking  orders  and  gradu 
ally  educate  the  customer  to  ordei 
direct  from,  the  store  by  ’phone 
The  telephone  company  says  it  i 
the  first  experiment  of  the  kind  ir 
the  country.  It  is  the  intention  o 
the  firm  to  increase  the  number  o 
’phones  if  the  experiment  prove 
profitable. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


h. — Quick  Judgment. 

Judgment  is  not  like  an  alarm 
clock,  to  be  set  to  go  off  at  a  cer¬ 
tain  time. 

Everyone  acknowledges  that 
judgment  is  the  greatest  factor  in 
business  success,  being  even  more 
important  than  capital,  for  good 
judgment  can  find  the  capital,  while 
capital  cannot  always  command  the 
good  judgment,  although  it  always 
thinks  it  can. 

A  great  many  men  are  inclined  to 
feel  that  good  judgment  is  the  re¬ 
sult  of  mature  deliberation,  and  no 
matter  what  question  comes  up  for 
decision  they  take  a  certain  length 
of  time  to  consider  it.  In  other 
words,  they  wind  up  the  alarm  and 
set  it  for  a  certain  hour.  This  may 
be  good  judgment,  but  it  is  not  the 


brand  needed  by  the  average  busi 
ness  man.  What  he  needs  is  the 
ability  to  take  the  right  side  of  : 
proposition  on  the  spot,  without 
long  wait  for  pondering  the  ques 
tion  over  and  over.  He  needs  lh( 
clear  vision  which  will  give  him 


thorough  understanding  of  botl 


sides  of  the  question,  so  he  can  fol 
low  out  the  natural  results  of  what 
ever  action  he  takes,  and  decide 
whether  such  results  are  likely  t( 
be  good  or  bad.  It  is  this  kind  of 
judgment  which  is  most  valuable  ii 
business.  The  kind  which  sees  the 
entire  proposition  clearly  and  doe; 
not  need  to  thresh  the  matter  ovei 
and  over  until  a  certain  set  heui 
before  coming  to  a  decision. 

F.  A.  P. 
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Come  in  and  Make 
Us  Prove  It 


Our  Fall  and  Winter  lines  are  now  ready  and  include  the 
most  extensive  line  of  fast-selling  grocers’  sundries  on  the  market. 

We  claim  that  we  can  save  you  money  on  goods  you 
need  right  now. 

This  is  a  big  claim  and  merits  active  consideration  on  your  part. 

Why  not  come  in  and  make  us  prove  it  ? 

You  will  find  convenient  sample  displays  of  complete  lines. 

The  price  of  each  item  is  marked  in  plain  figures. 

COMPARISON — your  one  safe  test — is  made  easy.  We 
invite  that  test. 

Seeing  all  the  goods  FIRST  on  our  floors  will  save  you 
money. 

We  are  ready  to  “prove  it”  in  any  of  the  following  eight  cities. 

Our  Fall  catalogue  will  be  out  about  August  20th.  Ask 
for  No.  D  680. 

BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 

Sample  Houses :  BALTIMORE,  DALLAS,  OMAHA,  SAN  FRANCISCO 


V 
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What  Would  Yon  Do? 

Did  you  read  those  articles  about 
having  principle  in  business  ? 
Where  the  fellow  asked  whether  he 
should  cut  the  price  of  sugar  or  lose 
the  customer? 

That  was  a  hot  reply  one  Phila¬ 
delphia  man  sent  in — “sure,  cut  the 
price  and  gouge  it  out  of  him  later 
— profit’s  only  robbery  anyway.” 

Foolish,  ain’t  it? 

All  the  replies  but  that  one  said 
that  the  grocer  ought  to  refuse  to 
cut  the  price  and  let  the  customer 
go  if  necessary.  Follow  principle, 
in  other  words,  no  matter  where  it 
led  to. 

Which  is  undoubtedly  right,  but 
listen : — 

You  know  it’s  a  little  tender  point 
with  me — this  keeping  up  high 
principles  and  trying  to  do  business 
at  the  same  time.  I’ve  often  said 
that  I  didn’t  believe  business  could 
be  run  along  modern  lines  without 
some  lying  and  some  deceit. 

It’s  all  very  well  to  say  to  a  gro¬ 
cer,  “be  firm.  Don’t  let  your  cus¬ 
tomer  lead  you  by  the  nose.  Make 
as  low  a  price  as  you  can  and  don’t 
go  below  it  no  matter  what’s  at 
stake.”  The  grocer  who  is  estab¬ 
lished  and  whose  business  will  go 
on  whether  he  does  that  or  not,  can 
do  that,  and  the  chance  is  he  won’t 
lose  a  bit  more  than  he  can 
stand. 


But  take  a  grocer  who  ain’t  es¬ 
tablished,  or  whose  business  is 
barely  making  expenses.  Here 
comes  along  a  big  order,  with  a 
chance  for  a  permanent  customer. 
“Your  prices  on  the  other  things 
are  all  right,  but  I  can  buy  sugar 
way  below  that.”  The  order  and 
the  customer  hang  in  the  balance, 
depending  on  a  cut  of  maybe  13 
cents.  How  many  men  in  such  cir¬ 
cumstances  would  hang  on  to  the 
13  cents  and  let  the  business  go? 
Is  it  human  nature  to  do  such  a 
thing  ? 

The  way  I  feel  about  it  is  that 
while  it’s  fine  to  be  fair  and  high- 
principled  and  independent,  some¬ 
times — well  you  find  you  can’t  be  as 
much  that  way  as  you’d  like.  It 
sounds  ridiculous  to  say  “I  can’t 
afford  to  be  fair,”  and  in  theory  it 
hasn’t  a  leg  to  stand  on,  but  that’s 
the  way  it  looks  sometimes  to  a 
practical  man  nevertheless. 

One  of  the  squarest  grocers  I 
know  said  to  me  the  other  day : — 

“I’ve  given  up  selling  - 

flour.” 

“Why?”  I  said,  “I  thought  you 
believed  that  was  the  best  flour 
made.” 

“So  I  do,”  he  replied,  “but  it’s  a 
high-priced  flour — I  have  to  get 
$7.50  a  barrel  for  it.” 

“Well,  you  always  got  it,”  I  ob¬ 
served. 

“I  know  I  did,”  he  said,  “but 
lately  this  fellow  down  the  street 

has  started  in  to  boom - flour. 

He  sells  it  for  $6.90  a  barrel  ,  and 
warrants  it  to  be  the  best  flour 
made.  Think  it’s  easy  to  get  $7.50 
for  my  flour  after  that?” 


“Won’t  yours  actually  show  up 
better?”  I  asked  him. 

“To  some  people  it  will,”  he  said, 
“but  I  don’t  know  as  the  average 
cook  would  see  much  difference. 
There  is  a  big  difference  to  anybody 
that  knows  flour.  Mine  is  fancy 
from  the  word  go.  His  is  just  a 
good  ordinary  flour.” 

“But  maybe  a  good  ordinary 
flour  is  as  good  as  these  people 
want,”  I  said.  “What  have  you 
done  about  it?” 

“I’m  pushing  a  cheaper  brand/’ 
he  replied.  “And  when  anybody 
asks  if  it’s  the  best  I  tell  ’em 
yes.” 

What  would  you  do,  gentle 
reader?  Here  is  a  competitor  tell¬ 
ing  the  people  that  his  flour  at  $6.90 
is  as  good  as  yours  at  $7.50.  It 
isn’t,  but  to  the  average  person  it 
does  just  or  about  as  well.  You  find 
your  sales  of  the  high-priced  brand 
falling  off — people  can’t  see  why 
they  should  pay  the  extra  price. 
Are  you  going  to  get  out  of  the 
flour  business,  or  are  you  going  to 
put  in  a  poorer  brand  you  can  sell  in 
competition?  And  if  you  are  asked 
by  a  customer  if  the  cheaper  brand 
is  the  best,  are  you  going  to  say 
yes  and  make  the  sale  or  are  you 
going  to  say  no  and  maybe  lose  the 
sale? 

I  know  as  well  as  anybody  that 
in  honesty  there’s  only  one  thing  to 
do.  I’m  not  even  suggesting  any¬ 
thing  else.  But,  nevertheless,  what 
would  you  do  in  competition  with  a 
lying  competitor  whose  lies  are  be¬ 
lieved  by  the  people? 

I  talk  occasionally  with  an  old 
canned  goods  broker — one  of  the 


whitest,  fairest  men  in  the  business. 
He  goes  on  like  a  wild  man  over 
some  of  the  competition  he  has  to 
meet. 

“That  fellow  will  go  out,”  he 
said,  speaking  of  another  broker, 
“with  a  sample  of  tomatoes  that  he 
offers  as  standards.  As  a  matter  of 
fact  they’re  not  a  bit  better  than  off- 
standards,  and  I’d  call  ’em  no  more 
than  seconds.  Yet  he  offers  ’em  in 
competition  with  my  standards  at 
cents  less.  What  am  I  to 
do?”  -  - 

“That’s  easy,”  I  said,  “open  a  can 
of  each.” 

“But  a  whole  lot  of  buyers  don’t 
care  for  that !”  he  said,  “the  price  is 
what  they’re  thinking  of.  Two- 
and-a-half  cents  looks  a  lot  bigger 
to  a  lot  of  ’em  than  5  cents’  worth 
of  quality.” 

“Have  you  ever  tried  doing  as  he 
does?”  I  asked. 

“No,”  he  said,  “and  I  never 
will !  And  the  result  is  I  do  about 
half  the  business  I  ought  to  do.  If 
I  was  pushed  hard  for  business  I 
don’t  know  what  I’d  do.” 

The  man  who  stands  square  and 
firm  and  says  “this  is  my  rule;  I 
won’t  break  it,”  when  if  he  don’t 
break  it  he  stands  to  lose  business 
that  he  sorely  needs,  is  the  kind  of  a 
fellow  I  look  up  to  beyond  almost 
anybody  else.  The  fellow  who  will 
break  any  rule,  or  tell  any  old  lie, 
or  do  anything,  rather  than  lose 
business,  nobody  has  any  respect 
for.  And  yet  you  can’t  help  but 
feel  that  for  some  of  the  things  he 
does  there  may  be  a  little  excuse 
anyway. 

The  Stroller. 


Summer  Vacation  Season 

<][  The  month  of  August  is  the  height  of  the  vacation  season  for  all 
those  who  can  arrange  to  enjoy  an  outing  and  a  rest  from  the  daily 
routine.  Excursions  and  picnics  are  the  order  of  the  day.  They  all  must 
live  and  you  are  in  business  to  serve  to  all ;  can  we  aid  you  ? 


^GR%C|RS. 
208  NDEL  AWARE  AVE. 

AND 

Z09N. WATER  ST. 


SYRUPS — The  market  on  Syrups  is  up  one  cent  per  gallon.  It  was  not  un¬ 
expected  on  our  part,  and,  in  fact,  we  look  for  it  to  go  still  higher.  We  are 
in  a  position  to  take  care  of  our  customers  at  old  quotations  provided  orders 
are  placed  with  us  promptly  ;  we  can  delay  shipment  30  days  where  trade 
desire  it.  It  will  pay  you  to  take  advantage  of  this  offer. 

CANNED  SALMON — This  is  selling  well  at  this  time  and  would  quote  prices  on 
the  following  for  prompt  shipment:  Jungle  Brand  Flat  No.  1  Sockeye 
Salmon,  per  doz.,  $2.10;  Red  Clover  Sockeye  No.  1  Tall,  per  doz.,  $1.90; 
Fancy  Red  Alaska  No.  1  Flat  Heather  Bell,  per  doz.,  $1.65 ;  Extra  Choice 
Red  Alaska  No.  1  Tall  Basket  Brand,  per  doz.,  $1.55;  Choice  Red  Alaska 


Courage  Brand  No.  1  Tall,  per  doz.  ,$1.50;  Fancy  Red  Cohoe  Salmon  D.  A.  R. 
No.  1  Tall,  per  doz.,  $1.40;  Fancy  Pink  Salmon  Kalawach  No.  1  Tall,  per 
doz.,  $1.10;  Pink  No.  1  Tall  Fithof,  per  doz.,  $1.05;  Pink  Tails,  No.  1  cans, 
Guarantee  Brand,  per  doz.,  $1.00. 

PICKLES,  OLIVES,  ETC.— We  handle  Williams  Bros.’  Bottled  Pickles,  a  nice 
package  to  retail  at  10c.;  Gherkins,  Sour,  per  doz.,  at  85c.;  Gherkins,  Sweet, 
per  doz.,  at  90c.;  Nice  Small  Onion,  per  doz.,  at  85c.  (this  is  a  very  low  price 
on  onions);  Keg  Pickles,  600s,  best  spiced  stock,  at  $ 3.00  per  keg;  Olives, 
Queen  Eng.,  pint  bottles,  at  I2.25  per  doz.;  Club  Queen  Olives,  per  doz.,  at 
$[.25  I  Queen  Olives,  pear-shaped  bottles,  at  90c.  per  doz. 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


The  Schepp  Company’s  Defence. 

New  York,  August  II,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Our  attention  has 
been  called  to  an  article  in  your 
paper  entitled,  “Schepp  Company’s 
Curious  Blunder,”  wherein  you 
criticise  unfavorably  a  circular  let¬ 
ter  which  we  sent  to  the  trade. 

Of  course,  your  criticism  speaks 
for  itself,  that  your  intention  is 
good,  but  pardon  us  for  saying  that 
you  have  judged  us  rather  hastily 
tt..d  incorrectly  if  your  remarks 
were  intended  to  insinuate  that  our 
letter  was  for  the  purpose  of  mak¬ 
ing  the  situation  sick,  as  per  the 
comparison  you  draw  in  making  the 
man  sick  by  telling  him  times  are 
hard,  etc. 

The  object  of  our  circular  letter 
was  purely  to  settle  doubtful  ques¬ 
tions  and  remarks  which  has  un¬ 
settled  business  materially  for  the 
last  four  or  five  months. 

The  trade  have  responded  to  our 
letter,  as  a  rule,  promptly,  and  we 
are  happy  to  say  that  the  result  is 
better  than  was  anticipated,  and  on 
the  whole,  flattering,  and  we  be¬ 
lieve,  very  hopeful. 

The  senior  member  of  our  firm 
will  have  been  in  business  fifty 
years  next  April,  and  feels  most 
kindly  to  all  in  the  grocery  business, 
for  he  has  done  business  with  them 
during  all  that  time,  and  for  many 
years  has  stood  ready  to  assist  the 
sick,  the  weak,  or  the  unfortunate, 
and  especially  the  old,  who  have 
served  in  the  grocery  business,  and 
hopes  to  continue  to  always  treat 
them  and  help  them  in  a  generous 
spirit. 

These  last  remarks  are  uncalled 
for,  except  as  a  defense  in  that  our 
letter  was  intended  to  injure  or 
make  sick. 

Under  date  of  July  22d  we  ad¬ 
dressed  a  letter  to  the  wholesale 
grocers,  biscuit  bakers  and  confec¬ 
tioners  of  the  United  States,  asking 
if  they  were  interested  we  would 
like  them  to  fill  in  the  blanks  which 
we  sent  them,  with  the  business  of 
their  section,  compared  with  the 
corresponding  six  months  of  1907, 
and  that  we  would  give  them  the 
result  of  the  canvass. 

The  returns  have  come  in  quite 
promptly — some  few  have  not  yet 
replied ;  the  results  show  the  follow¬ 
ing:— 

Eastern  States. — Pennsylvania, 
New  York,  Vermont,  Rhode  Island, 


Massachusetts,  Connecticut,  New 
Hampshire  and  Maine. 

GROCERY  ARTICLES. 

Falling  off  in  staples,  ioj^  per 
cent. 

Falling  off  in  luxuries,  16  per 
cent. 

BISCUIT  AND  BAKERS’  ARTICLES. 

Falling  off  in  staples,  8 J2  per 
cent. 

Falling  off  in  luxuries,  l6j4  per 
cent. 

confectioners’  articles. 

Falling  off  in  staples,  73/2  per 
cent. 

Falling  off  in  high-priced  confec¬ 
tionery,  17^2  per  cent. 

Collections  on  the  above  about  8 
per  cent,  slower,  with  quite  a  num¬ 
ber  of  extensions  required. 

Southern  States. — All  States 
South  of  Pennsylvania  and  Ohio 
lines. 

grocery  articles. 

Falling  off  in  staples,  11  per  cent. 

Falling  off  in  luxuries,  18  per 
cent. 

BISCUIT  AND  BAKERS’  ARTICLES. 

Falling  off  in  staples,  10  per  cent. 

Falling  off  in  luxuries,  1 5 per 
cent. 

confectioners’  articles. 

Falling  off  in  staples,  9J2  per 
cent. 

Falling  off  in  high-priced  confec¬ 
tionery,  i8j/2  per  cent. 

Collections  on  the  above  about  8 
per  cent,  slower,  with  quite  a  num¬ 
ber  of  extensions  required. 

Middle  West. — To  and  including 
the  Mississippi  towns  is  quite 
spotted,  some  places  showing  an 
actual  improvement  over  last  year. 

GROCERY  ARTICLES. 

Falling  off  in  staples,  9  per  cent. 

Falling  off  in  luxuries,  15  per 
cent.  1 

BISCUIT  AND  bakers’  ARTICLES. 

Falling  off  in  staples,  10  per  cent. 

Falling  off  in  luxuries,  18  per 
cent. 

confectioners’  articles. 

Falling  off  in  staples,  iop2  per 
cent. 

Falling  off  in  high-priced  confec¬ 
tionery,  18  per  cent. 

Collections  on  the  above  almost 
normal,  with  very  few  extensions 
required. 

West  of  the  Mississippi  to  the 
Coast,  excepting  Texas,  conditions 
are  quite  normal  and  spotted,  with 
quite  a  number  of  improvements 
above  last  year.  Average  returns 
show  an  improvement  of  2R2  per 
cent,  in  staple  grocery  articles,  and 
a  falling  off  of  about  7  per  cent,  in 
luxuries — same  applies  to  biscuit 
and  bakers’  and  confectioners’  arti¬ 
cles,  but  it  must  be  said  here  that 
some  new  territory  has  been  opened 
in  this  section  which  has  improved 
business  materially  in  certain  sec¬ 
tions,  while  in  others  it  has  fallen 
off  a  little. 


Collections  on  the  above  are  nor¬ 
mal. 

Texas. — Average  report  shows  a 
falling  off  in 

Staple  grocery  articles  of  about 
6  per  cent. 

Luxuries,  8  per  cent. 

About  the  same  on  biscuit  and 
bakers’  and  confectioners’  articles, 
with  collections  a  little  less  than 
normal. 

Prospect  reports  for  the  Far 
West  are  very  encouraging,  also 
somewhat  so  for  the  Middle  States. 
The  Eastern  and  Southern  States 
do  not  yet  show  so  much  encourage¬ 
ment,  but  they  show  improvement, 
and  the  business  people  in  the  South 
and  East  have  cause  to  be  very 
hopeful. 

Without  animosity,  and  with  best 
wishes,  we  remain, 

Yours  truly, 

L.  Schepp  Co., 

D.  H.  B. 

*  *  * 

As  to  Selling  Bag*. 

301  E.  King  street. 

Lancaster,  Pa.,  Aug.  10,  1908. 
“Subscriber,” 

Care  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Noting  your  inquiry 
in  the  current  issue  of  the  “Grocery 
World  and  General  Merchant”  as  to 
the  disposal  of  sugar,  rice,  coffee 
and  other  bags,  would  say  that  we 
will  furnish  you  with  out  price-list 
upon  application. 

Yours  truly, 

Franklin  Grocery  Co.,  No.  7. 

In  reply  to  “Subscriber,”  Corre¬ 
spondence  Column,  August  10th. 

*  *  * 

The  Wilmington  Picnic. 

Wilmington,  Del.,  Aug.  12,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — If  you  can  find 
enough  room,  would  you  please  to 
publish  the  following  programme  of 
sports  and  ox  roast  to  be  held  by 
tbe  Retail  Grocers’  Exchange  at 
Shellpot  Park  on  Thursday,  August 
20,  1908.  We  would  be  pleased  to 
hava  you  publish  this  : — 

Ball  game  between  Parkside  and 
Riverview  for  a  silver  loving  cup. 

Fifteen  yards  egg  race — Prize, 
box  of  cigars. 

Fat  men’s  race — Prize,  smoking 
set. 

Potato  race — Prize  to  be  given. 

Wheelbarrow  race — Prize  to  be 
given. 

Three-legged  race — Prize,  two 
boxes  of  cigars. 

Pie-eating  contest — Prize,  boy’s 
catching  glove. 

Barrel  boxing  contest — Prize, 
stein. 

Boat  race — Prize,  briar  pipe. 

Ox  roast. 

Dancing  all  afternoon  and  even¬ 
ing. 

Cake  walk — Prize,  fancy  deco¬ 
rated  cake. 

Committee:  E.  K.  Thompson, 
Jas.  L.  McVeigh,  Fred.  Reilly, 


Elmer  Geason,  A.  S.  Taylor,  Geo. 
W.  Cowgill. 

We  expect  this  to  be  the  greatest 
picnic  that  has  ever  been  held  in 
this  part  of  the  country,  as  we  have 
invited  all  our  friends  from  the 
neighboring  cities  and  have  made 
arrangements  to  accommodate  at 
least  10,000  people. 

This  grocers’  exchange  is  increas¬ 
ing  both  in  membership  and  in  our 
line  of  business,  and  before  the  end 
of  the  year  we  expect  to  have  this 
organization  one  of  the  best  in  the 
country. 

Yours  truly, 

Jas.  L.  McVeigh,  Sec’y. 


Jofin  R.  mcFeiriooG  &  Sons 


Printers 


927  Arch  Street 


Philadelphia 


On  the 
Streets 

- at= - 1 

Night 

You  occasionally  get  on  the 
street  at  night,  and  every  now 
and  again  you  stop  before  the 
brilliant  windows  of  the  depart¬ 
ment  stores. 

What  makes  them  brilliant  ? 

The  goods  displayed  ?  It  is  the 
abundant  light,  under  which 
almost  any  goods  would  make 
a  brilliant  window.  You  wouldn’t 
be  half  so  well  interested  in  the 
window  if  it  wasn’t  so  bright 
with  light. 

Apply  this  logic  to  your  own 
store.  Is  it  so  bright  with  light 
that  it  interests  people  in  the 
streets  at  night  ? 

If  it  isn’t  we  can  make  it  so, 
very  inexpensively. 

Hre 

Philadelphia*.  Electric  Co. 

Tenth  end  Chestnut  Streets  || 

Philadelphia.,  Pa.  I] 
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T&e  LiDdsley  Delivery  Car 

eats  only  while  it’s  working  ;  its  ill¬ 
nesses  can  always  be  cured  in  a  few 
minutes ;  it  can  work  all  day  and 
all  night  and  during  that  time  can  do  the  work  of  three  teams. 

The  ordinary  delivery  team  is  so  far  behind  in  the  com¬ 
parison  that  it’s  hardly  a  comparison  at  all.  The  Lindsley 
Car  will  carry  1500  pounds  over  thirty  miles  of  rough  road 
on  one  gallon  of  gasoline.  In  all  sorts  of  ways  we  will  prove 
this  if  you’ll  give  us  a  chance. 

J.  V.  LINDSLEY  &  CO. 

Suite  1112  Monadnock  Building,  Chicago 


Window  Dressing  for  Grocers 


In  thli  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Canning  Window. 

This  display  will  show  up  better 
if  the  floor  is  covered  with  blue  or 
some  dark  paper  to  make  a  contrast 
with  the  barrel  of  sugar. 

Cakes  of  paraffine  are  piled  be- 


the  can  into  a  pint  jar  and  pour 
water  on  top  of  corn  if  necessary 
until  the  jar  is  full.  Then  seal  jar 
air-tight.  See  that  no  liquid  is  on 
the  outside  or  bottom  of  jar,  and  set 
jar  on  the  napkin  in  the  centre  of 


side  the  barrel  of  tumblers  to  even 


the  window. 


HERE  IS  THE  GUARANTY  which  covers 
KINGSBURY’S  goods: 

I  hereby  guarantee  to  the  purchaser  of  any  articles  of  jams, 
preserves,  marmalades  or  other  fruit  products  manufactured 
by  me,  that  the  same  are  not  adulterated  or  misbranded  within 
the  meaning  of  the  National  Food  and  Drugs  Act  of  June  30, 
1906,  that  they  contain  only  the  fruits  named  on  the  label  and 
granulated  sugar,  and  have  no  preservative,  coloring  matter  or 
adulterant  of  any  kind  whatever  in  them. 

H.  P.  D.  KINGSBURY,  Redlands,  California 
(where  the  oranges  come  from) 


Original  signed  copies  of  this  guaranty  furnished  the  trade  on  request. 


“BE  SURE  YOU'RE  RIGHT 
THEN  GO  AHEAD!' 


ZIPP’S 

Flavoring  Extracts 

Branded  “  U.  S.  P  ” 

are  absolutely  pure  by  the  highest  authority — the 
U.  S.  Pharmacoepia.  They  comply  with  the 
National  Pure  Food  Law  and  are  endorsed  by  all 
food  commissioners. 

Your  customers  will  find  them  superior  in 
flavoring  qualities.  You  can  depend  on  them  to 
give  satisfaction  and  hold  trade. 

The  Zipp  Manufacturing'  Company 
Cleveland,  Ohio 


up  with  the  bags  of  sugar  in  the 
opposite  end.  The  border  is  made 
of  jar  rubbers. 

The  background  is  made  of  boxes 
of  jars  with  the  lids  removed  and 
placed  on  their  sides  with  the  open 
part  front.  A  row  of  jars  is  placed 
on  top  of  these  boxes. 

E.  W.  Alexander. 

Oxford,  Pa. 

Summer  Canned  Corn  Display. 

Take  the  straw  matting  covers  off 
of  the  outside  of  two  or  more  tea 
chests,  flatten  them  and  lay  on  the 
floor  of  your  window.  Take  care 
not  to  allow  more  than  an  inch  or 
an  inch  and  a  half  to  turn  up  on  the 
background.  On  the  other  sides  cut 
to  fit  level  with  the  floor. 

On  one  side  of  the  window  lay  a 
quantity  of  loose  ears  of  corn  in  a 
fair-sized  pile. 

On  the  other  side  make  one  large 
pile  of  new  canned  corn,  the  two 
piles  leaving  a  space  in  the  centre 
the  width  of  the  window  and  at 
least  two  feet  of  its  length. 

In  the  centre  of  this  space  lay 
three  flowered  paper  napkins  in  a 
row  parallel  to  the  street.  On  the 
one  nearest  the  fresh  corn  lay  a 
half  dozen  nice  full  ears,  and  on  the 
napkin  on  the  other  side  a  can  from 
which  the  corn  has  been  taken. 
Open  the  can  in  such  a  manner  that 
anybody  can  see  it  is  empty.  Empty 


Hang  the  following  sign  in  a  con 
spicuous  place  in  the  window : — 


Better  than  the  Best 
Our  New  Crop 
Honey  Bee  Corn 
15c.  Can.  $1.65  Dozen. 


Try  half-dozen  ears  fresh  corn 
Then 

Try  a  can  of  our  Honey  Bee 
and 

Notice  the  Difference 


Harry  L.  Loop,  Jr. 
Dauphin  and  Gratz  streets, 

Philadelphia,  Pa. 


AMONG  THE  TRADE. 

The  Corn  Products  Co.  advancec 
all  grades  of  starches  10  cents  per 
100  pounds  during  the  week. 


Perri  Walla. 

We  have  received  a  beautifully  dec¬ 
orated  sample  canister  (with  hinged 
cover)  of  Perri  Walla  tea  from 
Francis  H.  Leggett  &  Co.,  of  New 
York.  If  the  contents  of  the  canister 
is  as  good  and  attractive  as  the  canister, 
then  Perri  Walla  tea  is  destined  to  be 
a  wonderful  trade-getter.  See  announce¬ 
ment,  page  15,  this  paper. 

PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

Attokhit  at  Law 

909  G  St.,  SI.  W.t  Washington,  0.  C. 
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Cleveland,  Ohio. 


At  the  last  meeting  of  the  Cleve¬ 
land  (Ohio)  Retail  Grocers’  Asso¬ 
ciation  Director  S.  V.  Palda  callec 
attention  to  the  variation  in  the  size 
of  barrels  of  potatoes  sold  to  re¬ 
tailers.  This  is  a  matter  which  is 
causing  much  annoyance  to  whole¬ 
sale  as  well  as  retail  dealers.  Bar¬ 
rels  supposed  to  contain  three  bush¬ 
els  will  measure  out  nine,  ten  or 
eleven  pecks  and  the  retailer  who 
niys  a  barrel  for  three  bushels  is 
sure  to  be  a  loser.  The  board  is  al¬ 
ready  upon  record  as  favoring  the 
mrehase  of  potatoes  in  sacks  of  the 
uiiform  weight  of  150  pounds, 
fhe  subject  was  discussed  at  some 
ength,  Director  J.  J.  Grimes  bring- 
ng  out  the  point  that  a  150-pound 
sack  is  rather  heavy  for  convenient 
landling.  In  the  end  the  secretary 
vas  directed  to  write  all  wholesale 
lealers  in  vegetables,  asking  them 
0  adhere  to  the  rule  heretofore 
idopted  and  requiring  that  potatoes 
)e  delivered  to  retailers  in  standard 
;acks  of  150  pounds.  The  Com- 
nittee  on  Weights  and  Measures 
-vas  also  directed  to  follow  up  the 
;ecretary’s  letter  in  order  to  secure 
:ompliance  with  the  resolution. 

Ohio. 

The  secretaries  of  the  various  re- 
ail  grocers’  associations  of  Ohio 
lave  organized  an  Ohio  Secretaries 
-eague,  and  have  adopted  a  credit 
ating  plan  which  should  make  it 
;ery  difficult  for  dead  beats  to  go 
rom  place  to  place  and  victimize 
frocers.  The  new  plan  includes  the 
ollowing  blank  to  be  filled  out  by 
tny  consumer  who  moves  into  a 
>lace  and  asks  credit  of  the  grocer : 

OHIO  secretaries'  league. 

(Credit  Information  Bureau.) 

. ,  O. . 190.  . 

Mr . 


Will  you  kindly  answer  the  fol¬ 
lowing  questions:— 

Former  post  office . How 

long  did  you  reside  there? . 

Present  post  office .  How 

long  have  you  lived  at  your  present 

address? . Have  you  a 

family? .  Your  occupa- 

tl0,l .  Former  occu¬ 
pation  . 

For  further  reference  please  give 
below  the  names  of  a  few  of  the 
merchants  with  whom  you  have 

dealt. 


We  are  conducting  a  system  of 
reports  for  the  retail  trade.  We 
believe  that  a  man’s  credit  stand¬ 
ing  is  based— not  so  much  on  what 
he  is  financially  worth,  as  on  the 
manner  in  which  he  pays  his  bills. 
Any  merchant  with  whom  you  have 
dealt  stands  ready  to  give  your 
credit  standing;  when  asked,  and 
knowing  that  the  majority  of  people 
prefer  giving  their  own  references, 
we  come  direct  to  you  that  you  may 
assist  us  that  we  may  advise  the 
merchants  at  any  early  date.  We 
will  thank  you  if  you  would  answer 
by  return  mail. 

Yours  very  truly, 

The  Ohio-  Secretaries’  League. 

Per . 


With  this  information  in  hanc 
the  secretary  of  the  association  of 
the  town  from  which  the  applicant 
moved  is  addressed  as  follows  : — 

OHIO'  secretaries’  league. 

(Credit  Information  Bureau.) 


Will  you  kindly  give  us  a  little 
information  in  regard  to: — 


Has  he  a  family . His 

age? . Ever  deal  with 

him? . Was  it  satis¬ 
factory?  . Is  he  prompt 

pay? . His  reputation  good 

or  bad? . Would  you  sell 

to  him  on  credit? . What 

amount? . What  other  facts 

regarding  his  credit  standing? . 


Under  no  circumstances  will  your 
name  be  known  in  this  connection. 

Yours  very  truly, 

The  Ohio  Secretaries’  League. 

Per... . 

. ,  Ohio. 

Detach  this  stub  and  at  any  time 
you  desire  similar  information  in¬ 
close  it  and  we  will  endeavor  to 
obtain  same  for  you. 

Iitttle  Rock,  Ark. 

The  last  weekly  bulletin  of  the 
Little  Rock  (Ark.)  Retail  Mer¬ 
chants’  Association  contained  the 
following  logical  paragraph  : — 

DOES  it  pax? 

Does  it  pay  to  belong  to  a  mer¬ 
chants’  association?  Does  the 
money  that  is  paid  in  as  dues  yield 
a  satisfactory  return?  Those  are 
questions  that  are  often  asked  by 
merchants  on  being  solicited  to  be¬ 
come  members  of  an  organization. 
To  such  we  would  answer  that  it 
does  pay,  and  pay  well.  There  is 
nothing  a  retail  merchant  can  invest 
so  small  an  amount  in  that  will  pay 
him  such  big  returns. 

In  any  town  where  there  are  a 
sufficient  number  of  merchants  to 
for  an  organization,  we  believe  that 
we  would  be  safe  in  saying  that  it 
will  pay  them,  to  belong,  even  if 
their  monthly  dues  are  as  much  as 
$5.  This,  to  some,  no  doubt,  seems 
extravagant,  but  let  us  figure  on  it 
a  little.  Suppose  that  you  would 
have  use  for  the  credit  rating  feat¬ 
ure  only  four<  times  the  year  and 
two  of  the  four  reports  confirmed 
your  already  formed  opinion,  and 
the  other  two  gave  you  information 
that  you  desired  and  could  have 
gotten  from  no  other  source;  and 
one  of  these  reported  on  was  poor 
pay  and  the  other  good.  With  the 
first  one  you  were  forewarned  and 
enabled  to  avoid  the  possible  losing 
of  anywhere  from  $25  to  $75,  or 
even  more.  With  the  other  you  are 
in  a  position  to  secure  the  patron- 


THOMAS  P.  LEE  &  SON’S  STORES 

2521  Columbia  Ave.,  Philadelphia,  Pa. 


this — you  can  accommodate  twice  as  many  people,  work  faster, 
and  as  everything  is  in  its  place  and  under  cover  you  don’t  lose 
by  dirt,  vermin  and  tasters.  We  can  fix  your  store  this  way. 


MILLER  <&  ENGLAND 


No  order  too  big, 
none  too  small, 
to  be  given  our 
prompt  and  best 
attention. 


7012-14-16.18  Woodland  Ave.  turers  of  grocers’ 

fixtures  of  every 

PHILADELPHIA,  PA.  JSTSff'St.ffJS! 


Beautiful  Butter 


<|  The  grocer  who  sells  Gurnse  Butter  will  soon  get 
the  name  of  being  a  good  grocer,  if  butter  alone  can 
get  it  for  him.  If  he  will  sell  only  goods  which  in 
their  own  line  show  theTBigh  standard  as  Gurnse,  he 
will  surely  get  the  name  of  being  a  good  grocer. 

<Jf  No  matter  what  the  price,  no  matter  what  the 
name  or  the  conditions  or  the  claims,  it  is  totally  im¬ 
possible  to  make  any  better  butter  than  Gurnse. 
And  almost  nobody  else  makes  as  good,  because 
they’re  not  willing  to  take  the  pains. 

A  beautiful  pound  of  fancy  butter  wrapped  in  brine- 
dipped  parchment  and  packed  in  a  handsome  carton. 


Packed  in  30  and  50-pound  boxes — pounds  and  half  pounds — 
29  cents.  Price  subject  to  market  change. 


P.  F. 


Brown  6  Co. 39 


South  Front  Street 

Philadelphia.,  P&.. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


WANT  DEPARTMENT 

Advertisement*  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  Tret 
coti.  Answers  may  be  addressed  to  the  Gkocbby  World  when  desired,  provided  the  advertisement  1s 
•ccompanied  by  10  cents  In  postage  to  pay  for  remitting  the  same.  To  non -subscribers  the  price  is  50 
ents  per  Issne. 

WANTED. 

rate  compartment  for  butler.  Will  sell  for 
$50.  Good  condition.  H.  H.  Heacock, 
51  N.  Second  St.,  Philadelphia,  Pa  8 

WANTED. — To  buy  an  interest  and  man¬ 
age  good,  live  retail  business  in  a  manufac¬ 
turing  town ;  general  merchandise  pre¬ 
ferred.  Have  had  ten  years’  experience 
and  will  guarantee  results.  State  your 
proposition  fully  when  answering  this  adver¬ 
tisement.  Address  “Retail,”  care  “Gro¬ 
cery  World  and  General  Merchant,”  Phila¬ 
delphia,  Pa.  9 

FOR  SALE. — Centrally  located  drygoods 
and  grocery  business  in  Port  Deposit,  Md., 
in  aristocratic  residential  section.  Two- 
story  frame  building  17x80  feet.  Yearly 
business,  $19,000  ;  two-thirds  cash,  balance 
monthly.  Stock,  $5,500.  Prosperous  town, 
with  excellent  educational  advantages. 
Reason  for  selling,  closing  up  the  estate. 
Will  sell  stock  cheap.  Sell  or  rent  the 
building.  Apply  P.  O.  Box  316,  Port 
Deposit,  Md.  10 

WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tl 

FOR  SALE. 

FOR  SALE. — Having  decided  to  enter  the 
exclusive  wholesale  business  and  devote 
all  my  attention  to  the  same,  I  offer  for  sale 
my  fancy  grocery  and  meat  market.  The 
best  established  trade  in  the  city  and  sur¬ 
rounding  territory.  Stock  strictly  clean 
and  fresh.  Fixtures  new  and  attractive 
Will  require  from  five  to  six  thousand  dol¬ 
lars  to  handle  the  trade.  Rent  reasonable  ; 
location  best  in  the  city.  For  further  in¬ 
formation  call  on  or  address  H.  W.  Pardue, 
Johnson  City,  Tenn.  8 

FOR  SALE. — A  first  class  milk  and  gro¬ 
cery  business.  Fine,  new  property,  doirg 
a  business  of  $10,000  a  year.  One  team. 
Will  sell  at  a  sacrifice.  W.  B.  Thomas,  24th 
and  Nicholas  Sts..  Philadelphia,  Pa.  ; 

FOR  SALE  — In  Lebanon,  Pa.,  a  manufac 
tunng  town  of  thirty  thousand  inhabitants 
stock  and  fixtures  of  grocery  and  notior 
store.  Has  a  25-year  established  business 
warehouse  and  large  stable.  Also  three 
story  dwelling  with  all  conveniences  arc 
in  good  condition.  A  chance  for  the  right 
man.  Address  X,  Lebanon.  Pa.  c 

FOR  SALE. — A  strictly  first-class  cafe  and 
ice-cream  parlor  with  soda  fountain.  Every¬ 
thing  new  and  up-to-date.  Magnificent 
location  and  neat  as  a  pin.  Patronized  by 
the  very  best  element.  Satisfactory  reason 
for  selling.  If  interested  call  or  address 
quick.  A  bargain.  H.  W.  Pardue,  Johnson 
C*tv,  Tenn  8 

FOR  SALE  — A  building  94  feet  wide,  izf 
feet  deep,  containing  four  stores,  with  twe 
floors  over  each  for  residences,  including 
grocery  store  with  stock  and  fixtures 
situated  at  the  junction  of  Chestnut  Rail 
road  and  Springfield  avenues.  Summit 
N.  J.  For  particulars  address  John  Rooney 
No.  2  Chestnut  Ave.,  Summit,  N.  J. 

FOR  SALE. — Grocer’s  combination  refrig¬ 
erator,  8  ft.  high,  6  ft.  front  and  3  ft  deep. 
One  s’de  for  meat  and  vegetables  and  sepa- 

age  of  a  good  customer  on  the 
goods  sold  him  during  six  months 
you  might  reasonably  expect  to 
make  profits  sufficient  to  pay  one 
year’s  dues,  besides  you  secure  his 
influence  and  goodwill — this  you 
cannot  very  accurately  estimate  the 
value  of— but  you  might  safely  say 
that  you  are  on  the  safe  side  finan¬ 
cially. 

This  estimate,  we  believe,  is  the 
lowest  that  could  be  made.  It  is 
not  at  all  reasonable  to  suppose 
that  any  member  would  make  so 
few  inquiries  during  a  year,  the 
probabilities  are  that  he  would  aver¬ 
age  not  less  than  this  number  each 
month  or  perhaps  each  week. 


Protect  Filed.  Against  Higher  Coffee 
and  Sugar  Freights. 

The  Indianapolis  Freight  Bureau 
last  Monday  filed  with  the  Inter¬ 
state  Commerce  Commission,  at 
Washington,  a  complaint  against 
the  Pennsylvania  and  eighteen 
other  railroads  operating  in  the 
Central  Freight  Association  terri¬ 
tory  of  Michigan,  Ohio,  Indiana 
and  Illinois.  It  is  alleged  that  prior 
to  August  ist  last  rates  from  the 
Atlantic  seaboard  to  this  territory 
were  fixed  according  to  a  percent¬ 
age  on  the  New  York  to  Chicago 
rate.  On  that  date  an  advance  was 
made  in  rates  on  coffee  and  sugar 
from  New  York  to  Chicago  and  In¬ 
dianapolis  amounting  to  3  cents  a 
hundred  pounds  on  coffee  and  2 


cents  on  sugar,  while  to  many  places 
within  the  Central  Freight  Associa¬ 
tion  territory  no  change  was  made. 
The  result  of  this,  it  is  alleged,  is 
that  discrimination  is  made  against 
Indianapolis  shippers  and  receivers 
of  these  commodities.  Indianapolis 
being  a  distributing  point  and  the 
margin  of  profit  on  sugar  and  coffee 
being  small,  it  is  said  that  the  in¬ 
crease  works  a  marked  hardship 
upon  dealers  of  that  city. 


Failures  Still  Exceed  1907. 

July  Report  of  Grocery  and  General 
Store  Failures  Show  More  Disasters 
than  in  July,  1907. 


The  official  report  of  grocery  and 
general  store  failures  for  July  re¬ 
ceived  from  the  Dun  Commercial 
Agency  during  the  week  still  shows 
an  increase  in  both  lines  of  business 
disasters  as  compared  with  July  of 
1907. 

The  figures  are  as  follows : — 

General  stores — July,  1908,  107; 
liabilities,  $694,326;  July,  1907,  72  ; 
liabilities,  $711,014. 

Grocery — July,  1908,  201 ;  liabili¬ 
ties,  $676,620;  July,  1907,  157; 

liabilities,  $485,860. 


RETAIL  MERCHANTS 


Better  Than  Newspaper  Advertising 
Better  Than  the  Trading  Stamp  Plan 
Better  Than  Your  Own  Premium  System 


A  X  D 


Costs  You  Less  Money  Than  Any  of  These 

If  you  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store ;  if  you 
would  like  to  stimulate  the  purchase  of  more  goods  among  present  customers  ;  if  you  would 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense — 

You  Can  Profitably  Use  Our  Plan 

Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing,  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 


Manufacturers’  Trade-Mark  Ass’n,  m  253  Broadway,  New  York  City 
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FOR  SALE.— Good  paying  grocery,  well 
stocked  and  doing  a  good  business,  in  a 
town  of  30,000.  Cheap  rent.  Will  sell 
business  and  horse  and  wagon  for  $1,000. 
Address  J.  M.,  “  Grocery  World  and  Gen¬ 
eral  Merchant,”  Philadelphia.  _ 7 

FOR  SALE. — Very  reasonable,  a  pair  of 
beef  stalls  in  best  market  in  city.  Fine 
chance  for  practical  butcher.  Owner  can¬ 
not  attend.  F.  W.,  ‘‘Grocery  World  and 
General  Merchant,”  Philadelphia,  Pa. _ 9 

FOR  SALE. — A  general  store  of  $i,8oo  to 
$2,000  stock,  within  one  mile  of  Fairmont, 
W.  Va.,  in  a  town  of  650  inhabitants.  Good 
coal  town  and  railroad  terminal.  Sell  part 
cash.  Good  security  for  the  remainder. 
Address  Fairmont,  care  "Grocery  World 
and  General  Merchant,  Philadelphia,  Pa.  7 

FOR  SALE. — At  a  bargain.  One  Hunger- 
ford  Coffee  Roaster ;  one  stoner  and  cco'er ; 
one  steam  engine  and  boiler.  This  com¬ 
plete  coffee  roasting  outfit  will  be  sold  at  a 
great  bargain  if  applied  for  soon.  Write  at 
once  for  particulars.  Charles  W.  Miller, 
308  East  King  St.,  Lancaster,  Pa.  7 

FOR  SALE  —Or  to  let,  first-class  corner 
grocery  and  meat  store.  Complete  fixtures. 
Price  $450.  Stock  on  hand  at  wholesale 
price,  ready  to  start.  Rent,  $25  per  month. 
Corner  Sixth  and  Franklin  sts.,  Elizabeth, 
N.  J.  Populati  n,  70  000.  Fred.  Klophaus, 
corner  Sixth  and  Franklin  Sts  ,  Elizabeth, 

N.J. _ 

FOR  SALE.  —  National  Cash  Register. 
Practically  new.  Sait  ble  for  any  business, 
cash  or  credit.  Cost  $(50.  Will  sell  for 
ono-half,  $175.  If  you  think  of  buying  a 
register,  don’t  do  it  ti >1  you  see  this  one. 
F.  Merriken,  N.  E.  cor.  Third  and  Snyder 
Ave.,  Philadelphia,  Pa.  8 

FOR  SALE  —  National  Cash  Register, 
size  42%.  One  of  the  latest  model1',  in  use 
oneyear.  Has"  paidout,”  “  rec’d-on-acct,” 
“charge”  and  “no  sale”  keys.  Total 
adder,  with  dttdl  strip  and  customer 
counter.  Registers  from  one  cent  to  $29.99. 
Can  be  reset  at  will.  In  good  condition. 
Address  J.  H.  Drachbor,  Lancaster,  Pa.  8 


No.  345. — In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  353. — I  n  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  362. — Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves¬ 
tigation. 

No.  365  — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18  x  30 
feet.  Does  $300  weekly,  three-quarter 
cash,  balance  weekly.  Nets  clean  10  per 
cent,  above  everything  Stock  about  $600. 
This  store  was  established  seven  years 
ago  and  is  thoroughly  prosperous  and 
profitable.  The  present  owner  bought  it 
four  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  fix¬ 
tures  at  $550  and  stock  at  Inventory.  Will 
take  all  told  about  $1,100.  Fullest  investi¬ 
gation.  In  order  to  guarantee  a  business 
of  $  too  per  week,  seller  will  deposit  $100  as 
a  forfeit  for  the  buyer’s  protection. 


FOR  SALE.  —  Mr.  Grocer  and  General 
Merchant :  If  you  are  looking  for  a  motor 
car  delivery  wagon,  900  lbs.,  to  erst  $650, 
can  run  summer  and  winter,  address  H.  F. 
Granzow,  Ashland,  Pa.  9 


BUSINESS  OPPORTUNITIES. 


OOOOOOOOGOOOOOOOOOOOOOOOOO 

0  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  0 

0  We  find  buyers  for  grocery  and  o 
0  general  store  businesses  —  nothing  o 
0  else.  We  are  specialists  in  that  and  o 
0  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
0  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  o 
0  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  is  o 
0  that  we’re  sure  will  suit  you.  o 

•  Write,  call  or  telephone.  o 

0  WARNER  &  CO.,  o 

e  927  Arch  Street,  Philadelphia,  Pa.  o 
0  Phones,  Bell  Filbert  2500,  o 

0  Keystone,  Race  746.  o 

o  o 

OOOOOOOOOGOOOOOOOOOOOOOOOO 


EVERY  ONE  A  GOOD  CHANCE. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$ 2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  333. — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30x100 feet.  Business  about$4,oooper  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per. year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 


No.  366. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x50 
feet.  Does  $400  weekly,  all  good  trade 
Stock about$8oo.  Good dwellingconnected. 
Business  thoroughly  profitable.  Owner 
going  to  Germany  and  will  sell  at  inventory. 
Cost  around  $1,500. 

No.  367  — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  369.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  $700.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $1,000. 

No.  372. — In  South  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  Fullest  investigation. 
Established  14  years.  Fixtures  about  $600. 
Stock  at  inventory. 

No.  374. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18  x  55 
feet.  Does  $24,000  veatly,  all  good  trade. 
Stock  about $1,200.  Uses  twoteams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  375. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $40o-$450  weekly,  three  quarter 
cash.  Good  dwelling  connected.  Stock, 
$1,000-$ i, 200  Could  be  reduced  to  $900. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  376.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$7ro  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 


and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,600. 

No.  378. — In  nearby  Philadelphia  subui  b. 
Only  two  other  st-  resthere.  Groceries  and 
provisions.  Size,  22x45  feet.  Does  $450- 
$500  per  week,  two-thirds  cash.  Stock, 
$i,ooo-$  1, 200.  Nets  10  per  cent,  on  gro¬ 
ceries,  20  per  cent,  on  truck.  Real  estate 
for  sale  or  rent.  Owner  going  out  on  stock 
farm  and  will  sell  at  Inventory.  Will  take 
around  $1,300,  no  horse  sold. 

No.  380. — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Store  16x30  feet. 
Does  $400  weekly,  two-thirds  cash.  Stock, 
$800  to  $1,000.  Net  profits,  10  per  cent. 
Good  dwelling  for  sale  or  rent.  Fixed 
charges  low.  Owner  in  ill-health  and  going 
to  California.  Will  sell  fixtures  for  $500 
and  stock  at  inventory.  Will  take  around 
$1,300. 

No.  381.— In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16x22  feet.  Does  $250  weekly,  three  quar¬ 
ters  cash.  Stock,  $600.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thoroughlyprofitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  $250,  stock 
at  inventory.  Take  about  $850  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500. 

No.  382. — In  Germantown,  Philadelphia 
Groceries  and  provisions.  Store  16  x  25  feet. 
Does  $r.5o  per  week  on  stock  of  $750.  No 
team.  Expenses  very  light  and  net  profits 
20  per  cent.  Owner  going  in  larger  busi¬ 
ness.  Splendid  chance  for  man  and  wife. 
Price,  inventory  ;  will  take  less  than  $1,000. 

No.  38?. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions  Store  16x40 
feet.  Does  about  $300  weekly.  Stock  only 
$400.  Push  cart  delivery.  Net  profits  15  per 
cent.  Owner’s  hearing  is  gone  and  he  finds 
he  must  retire  Dwelling.  Fixtures,  $200. 
Stock  at  inventory. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

SPLENDID  LITTLE  STORE  FOR~ 

MAN  AND  WIFE. 

We  offer  clean,  prosperous  little  store  in 
West  Philadelphia.  Does  $200  weekly  on 
stock  of  about  $500.  Expenses  are  low  and 
net  profits  are  15  per  cent.  Owner  is  in 
other  business  and  his  wife  oljectsto  run¬ 
ning  the  stcre  alone.  Will  sell  at  inventory 
and  rent  all  fixtures  except  $25  worth  of 
loose  fixtures.  About  $550  takes  the  whole 
place.  Fullest  investigation  courted. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocer) 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages$2,5co 
and  makes  net  profit  of  $5,000  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 

SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $t, 000  to  $3,500.  Uses 
twoteams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


WANTED. — To  salesmen  selling  groceries 
and  grocers’  sundries.  We  have  a  special 
proposition  of  a  commission  nature  which 
you  can  carry  and  sell  without  inconvenience 
or  in  any  way  interfere  with  your  work. 
You  can  make  go>  d  money  and  customers 
are  satisfied.  Write  quick,  getting  full 
information.  Zane  Pottery  Co.,  Zanesville, 
Ohio.  7 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


Mrs.  Williams’  Brands 

PDRE  JAMS  AMD  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BC  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street ,  Philadelphia. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  free,  or  lour  months’  trial  lor  10  cants 
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FOREIGN  AND  13  OME  STIC  FRUITS 

UNDER  THE  DIRECTION  OF 

R.  DAETWYIER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  August  17,  1908. 


FRUITS  THAT  PLEASE.— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel .  $z.oo  per  bunch 

Selected,  9  hands,  packed  1  in  barrel .  1.75  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.35  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.20  per  bunch 

Selected,  7  hands,  packed  1  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 85  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.35  per  bunch 

Selected,  8  hands .  1.00  per  bunch 

Selected,  7  hands . . . 75  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $2.85  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 


MESSINA  LEMONS. 

Extra  Fancy  Messina,  300  size,  per  box .  $4.50 

Extra  Fancy  Messina,  360  size,  per  box .  350  to  3.75 

Choice  Messina,  300  size,  per  box .  4.00 

Choice  Messina,  360  size,  per  box . .  .  325  to  3.50 

Extra  Fancy  Large,  150  size,  per  per  half  box .  2.25 


CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy  quality,  96  to  box . . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . ’. 

Extra  choice,  96-112  to  box . * . . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box  . 

Extra  choice,  200-216  to  box . 

Extra  choice,  250  to  box . 

FANCY  MEDITERRANEAN  SWEETS. 

Fancy  quality,  96-11  to  a  box . 

Fancy  quality,  126  to  a  box . 

Fancy  quality,  150-176  to  a  box . 

Fancy  quality,  200-216  to  a  box . 

Fancy  quality,  250  to  a  box . . . 

CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . . 

Fancy  Quality,  150-176-200  to  box . - 

Fancy  Quality,  216-250  to  box . 

Fancy  Quality,  288-360  to  box . 

CALIFORNIA  PLUMS. 

Tragedy,  Large  Blue,  4  baskets  to  . 

Burbank,  Red,  4  baskets  to  crate . 

Clymax,  4  baskets  to  crate . 

Peach  Plums,  Fancy,  4  baskets  to  crate . 


$3-5° 

4.00 

475 

5-25 

5.00 

3- 25 
375 

4- 50 
5.00 
5.00 


$t75 

i-35 

1.65 


There  is  Big  Money  In  It 
If  You  Go  About  It  Right 


A  display  of  particularly  fine  fruit  will  attract 
more  attention  to  your  store  than  almost  anything 
else.  There  is  just  one  place  in  this  city  where  you 
are  always  sure  to  get  it  and  that  is 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


The  Fly  Ribbon 

THE  GREATEST  FLY  CATCHER  EVER  INVENTED 

Ever  Ready  for  Use. 

Irresistibly  attractive  to  Flies. 

CLEAN :::  ECONOMICAL:::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni¬ 
ture.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  $4.80  Per  Gross- 
Retails  at  5  cts.  a  piece. 

SUTTER  &  HARDING,  Distributers  tor  Philadelphia 

t 

Send  for  Samples  and  Descriptive  Matter  to 

THE  FLY  RIBBON  MFG.  CO. 
202  ano  204  E.  iooth  St.,  new  York  city 
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BALTIMORE  PRICES-CURRENT 

v>  •  •  .  -  : 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 


±ny  subscriber  to  the  " GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

’acked  in  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels.  Per  lb. 

A”  Java . 26 

‘B”  Java . 24 

‘C”  Java . 24 

4— Java  and  Mocha  Blend . 24 

3— Java  and  Mocha  Blend . 22 

■A”  Mocha . 24 

B”  Mocha . 22 

‘C”  Mocha . . . 20 

Aguayra  (Washed  Caracas) . 18 

'Ay'  Maracaibo . 18 

'B”  Maracaibo . 17 

■A”  Santos . 16 

‘B”  Santos . 15 

‘C”  Santos . 14 

’eaberry  Santos . 14 

'A”  Rio . 12 

Jo.  1  Rio . 10% 

Jo.  2  Rio . 09 

.ipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Jpton  Perfection,  1  lb.  cans . 20 

lattleship,  1  lb.  packages,  any  quantity...  .15 

.og  Cabin,  1  lb.  packages,  100  to  case . 14 

irbuckle’s,  100  lbs.  to  case . 


leven  Day,  100  lbs.  to  case . per  case  11.00 


TEA,  Per  lb. 

Jo.  25  Gunpowder . 24 

Jo.  28  Gunpowder . 85 

lest  Gunpowder . 45 

Jo.  25  English  Breakfast . 20 

Jo.  28  English  Breakfast . 33 

lest  English  Breakfast . 40 

Jo.  25  Moyune  Gunpowder . 33 

Jo.  28  Moyune  Gunpowder . 38 

lest  Moyune  Gunpowder . 50 

Jo.  25  Imperial . 33 

Jo.  28  Imperial. . 35 

lest  Imperial . 50 

Jo.  25  Ooleng  . . 28 

Jo.  28  Oolong . 35 

lest  Oolong . 45 

loung  Hyson . 35 

apan . 35 

leno  %  and  34  lb.  packages . 50 

ilver  Moon . 27 

fiver  Bell,  1  lb.  packages . 25 

alada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  J4  and  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

6  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

Saked  Beans—  Per  doz. 

Pin  Money,  3  lb. ,  sauce,  2  doz .  1 . 50 

Pin  Money,  2  lb. ,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  31b  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall,  4  doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz .  1.03 

Wagner’s,  3  lb.,  sauce,  2  doz .  1.08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 60 

lorn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 90 

Standard  Shoepeg,  2  lb.,  2  doz. . 85 

Standard,  2  lb.,  2  doz . 75 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Com,  2  doz .  1.45 

'ess— 

Foote  &  Co.,  extra  sifted,  2  doz .  1.25 

Belle  Brand,  2  doz . „ .  85 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pots,  2  doz . .  1.50 

Pin  Money,  standard  early  June,  2  doz..  1 .00 
French,  extra  fins,  100  in  case,  per  case,  18.50 
‘in  Money  Combination— 

2  lb.,  2  doz . . . . . .  90 

'idney  Beans — 

2  lb.,  2  doz . . . ...  .75 

Ima  Beans — 

B,  soaked,  2  lb.,  2  doz . 80 

ird,  2  lb.,  2  doz .  1.25 

Little  Darling,  2  doz. . 

umpklns — 

3  lb.,  2  doz .  go 

Gallons . "I ”1"  ! . 

tring  Beans— 

21b.,  2  doz .  65 

'P,  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  8  lb.,  2  do* . 

1  lb.  Pulp,  for  soup . "  48 

2  lb.,  2  doz .  95 

omatoes—  . 

Pin  Money,  whole,  8s,  2  doz .  95 

Standard,  3s,  2  do* .  9! 

Gallon,  %  do* .  • 

Fair  Quality,  Ss . J":”:  85 

. 70 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz . 


viurci  ucai,  73  ID.,  Iin-b,  *  uui . 

Sockeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz . 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  lb.,  flat,  4  doz . . .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  1.45 

Lobsters— 


Gold  Label,  picnic  size,  4  do*. 

Beaver,  1  lb.,  flat,  4 doz . 

Star,  y.  lb.,  8  doz.  in  case . 

Star,  %  lb.,  flat,  8  doz . 

Gold  Label,  %  lb.,  flat,  8  doz.. 

Beaver,  %  lb.,  flat,  8  do* . 

Clams— 


Gold  Label  Brand,  1  lb.,  tall,  4  do*. .  1.10 

Mackerel — 


Oysters— 

Standard,  5  os.,  2  do* . 99 

Sardines,  in  Oil—  per  casi 

%  oil,  100 . .. 

Gold  Label,  14  oil,  100  oans .  6.50 

Standard,  34  oil,  100 .  3.60 

%  lb.,  oil,  with  key,  100 .  3 . 76 

Epicurian,  %  oil,  faney  cartons,  100  cans  4 . 60 
34  Mustard  Sardines— 

Gold  Label,  100  cans .  6 . 50 

Standard,  100  cans .  3, 65 

Leon  D’or  Brand,  100  cans .  4.00 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

M  Mustard,  60  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines— 

Oil,  Martell  Brand,  100  cans .  16 .00 

34  Oil,  Marie  Elizabeth,  boneless,  100  oans 
34  Oil  Imported— 

Martell,  100  cans .  9.50 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  oans . - . 


CANNED  FRUITS.  Per  doz. 


Apples,  3  lb.,  2  doz .  .80 

Blackberries,  2  lb.,  2  do* . 75 

Blueberries,  2  lb.,  2  doz._ . 95 

Cherries,  2  lb.,  2  dez . 89 

Gooseberries,  2  lb.,  2  doz . 95 

Pie  Peaches,  3  lb.,  2  doz . 95 

Pears,  3  lb.,  2  doz . . .  1.00 

Sliced  Pineapples,  2  lb.,  2  do* .  1.25 

Singapore  Pineapples,  1)4  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  .90 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb.,  2  doz .  1.00 

Standard  Peaches,  Sunset  8  lb.,  2  do* .  2.10 

California  Apricots,  2  doz .  1.90 

California  Cherries,  2  doz .  2.60 

California  Peaches,  2)4  lb.,  2  doz .  2.35 

Wheeler  Peaches,  3  lb.,  2  doz .  2.00 

Sliced  California  Peaches,  1  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUIT8. 


Apples— 

Evaporated,  60  lb . 

Evaporated,  1  lb.  packages,  4  do* . 

Dried,  50  lbs . 

Peaches— 

Standard,  50  lbs . 

Choice.  50  lbs . 

Extra  Fancy,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Paokage,86 . 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 

Mats,  1  lb . . . per  doz. 

Citron— 

American  Brand,  10  lb..- . 

American  Brand,  25  lb.._ . 

Dates — 

Package,  30 1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes — 


Per  lb. 
-09 

.0934 


.0834 

.0934 

.16 


•08J4 


.10 

.16 


30-  40,  25  lbs . 09)4 

40-  50,25  lbs . 08)4 

50-  60, 26  lbs . 07 34 


60-  70, 25  lbs . 0734 


70-  80,  25  lbs . 06)4 

80-  90,26  lbs . 06 14 

90-100, 25  lbs . ObV. 

100-120, 50  lbs . 

Raisins— 


3  Crown,  60  lbs . 

2  Crown,  60  lbs . 0734 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs . 0734 

Seeded,  36 1  lb.  packages . 08)4 

Sultana,  36  1  lb.  packages . 

Sultana,  bulk .a&Mi* . 


RICE. 

Best  Head,  bbls.  or  100  lb.  sacks . 

No.  2  Head,  bbls.  or  100  lb.  sacks.... 
No.  3  broken,  bbls.  or  100  lb.  sacks 
Japan,  100  lb.  sacks . 


Per  lb. 
.07 
•05M 
■  04  k 
•05k 


SALT* 

sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . l.co 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  )4  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.60 

Fine  Dairy,  3s,  100  to  bbl .  2.68 

Fine  Dairy,  4s,  70  to  bbl .  2 . 36 

Fine  Dairy,  5s,  60  to  bbl .  2 .40 

Fine  Dairy,  8s,  35  to  bbl .  2.1* 

Fine  Dairy,  10s,  28  to  bbl .  2 . 15 

Worcester,  2J4s,  115  to  bbl .  4 .00 

Worcester,  6s,  60  to  bbl .  4. 00 

Worcester,  10s,  80  to  bbl .  3.76 

Per  case 

Snow  Flake,  48  10c.  packages .  8.10 

Snow  Flake,  36  15c.  packages .  3.76 

Colonial,  86  6c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1 .60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2)4  bushel 


to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.50 

Green  PeaB,  dried,  about  166  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . . . . 06 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06 

Split  Peas,  210  lbs . per  bbl  7.65 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  saok . 07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . . . 04)* 


MOLASSES  AND  SYRUPS. 


St.  Clair,  N.  O . 

Kingsland,  N.  O . 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 

Cheapside  Molasses . 

Black  Strap  Molasses . 

Gilt  Edge  Syrup . 

Gold  Medal . 

King  Syrup . 

OrangeBrand  Syrup . • . 

Orange  Brand,  234  lb.  cans,  2  doz . 

No.  6  Amber  Syrup. . 

California  Amber  Drips,  2  lb.  oans,  2  doz.. 

California  Amber  Drips,  2)4  lb.  cans . 

California  Amber  Drips,  8  lb.  cans,  2  do*.. 
California  Amber  Drips,  %  gal.  cans,  1  doz. 
Calvert  Brand  Pure  Porto  Rico . 


Per  gal. 
.89 
.30 
.32 
.28 
.18 
.31 
.31 
.81 
.33 
2.30 
.30 
1.90 
2.10 
2.40 
2.15 
.22 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes.  5  lb.  packages . 

Cut  loaf . 

Powdered . . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bags . 


*<1 

O  (9 

as 

<D  _ 
2.0 
02  ^ 


5-e 
re  3- 


CONDENSED  MILK.  Case. 


Baby,  1  doz.  glass  jars .  1 . 90 

Challenge,  4  doz .  3.85 

Eagle,  4  doz .  6.25 

Magnolia, 4  doz .  4.20 

Rea  Cross,  4  doz .  4 . 15 

Star,  4  doz .  4.20 

Dime  Brand,  4  doz .  3.60 

Lion, 4  doz .  4.26 

Premium,  4  doz .  3.96 

Hires’  Silver,  4  doz .  4.35 

Square,  4  doz .  3.40 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . . .  8.85 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  8 . 10 

Our  Pet,  baby  size,  6  doz .  2.65 

Peerless,  small  size,  4  doz .  1 .80 

Peerless  large  size,  4  doz .  3  20 

Columbia,  4  doz .  3.30 

SUver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  oan  4.16 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1 .60 

Coast,  5  gross . 86 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 45 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.60 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.60 

Daily,  No.  2,  blue  heads,  5  gross . 55 

Fast  Mail,  100s,  1  gross .  1.00 

Bull  ’  s  Eye,  5  gross .  1.06 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.76 

Slide  Boxes,  60s,  5  gross . 56 

Grocers’,  200s,  3  gross . per  case  6.25 

Black  Diamond, 600s,  100  in  case. ..per  case  3  60 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.46 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.76 

5  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free...  4.26 
10  box  lots  freight  paid,  with  2  boxes 

‘  ‘1776’  ’  or  120  bars  Best  Soap  free .  4.20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2. 00 

♦Bee . 100  3.90 

♦Big  Schooner . 100  8 .76 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*8.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4' 00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.25 

♦Lenox . 100  3.00 

♦Lifebuoy .  60  2.00 

♦Fairbank’s  Tar . 100  s.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia Oleine .  60  2.45 

*P.  &  G.  Oleine . 72  8.00 

Premium . 100  3.76 

♦Santa  Claus . 100  8.40 

White  Floating .  200  4.10 

♦Star . 100  8.00 

♦Sunlight . 100  4.00 

♦Sunshine . 120  2.45 

StarOleine .  60  1.76 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  8. 90 

♦Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.76 

♦Snowberry . 100  8  90 

BestBlue .  80  3.40 

♦Hoefner’s  Ammonia . 100  8.95 

*P.  &  G.  Naptha . 100  8.85 

Duck . 100  3  86 

20  Mule  Borax . 100  4.00 

Rib . 100  1.95 

*  6  box  lots  delivered. 


TOILET  SOAP. 


Flash ,  for  the  hands . 100  cans  6 . 60 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1  96 

Grand  Pa’s,  large  size . 60  3.26 

Sweet  Maiden . 1  doz.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .18 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

JapRose .  50  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 

Pearl . ...  60  2.40 


SCOURING  SOAP. 


Fairbank’s . 

Sapolio . 

Wrigley’s . 

Wrigley’s . 

Scourene . 

Lipp’s  Scourer . 

Sil  San . 

Army  and  Navy  Compound . 

Finola  Star  Polish . 

Silver  Sand . 

American  Scourer . 

Bon  Ami.  10c.  size . 

Brooks’  Crystal . 

Hoefner’s  Crystal,  with  spoons 
Old  Dutch  Cleanser,  4  doz . 


Bars.  Box. 

.  50  1.88 

....8  doz.  2.26 

. 100  3.60 

.  60  1.80 

. 100  3.60 

.  60  2.25 

.  50  2.03 

....4  doz.  1.80 

. 100  3.86 

.per  bbl.  2.50 

. 100  3.75 

....8  doz.  2.50 

. 100  3.90 

.34  pkgs.  VO# 

.  s.rt 
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MOLASSES  AND  SYRUPS. 


Porto  Rloo  Molassea—  Per 

Fzncy,  barrels . ~ . -  •*2®-4" 

Choice,  barrel* .  -40 

Good,  barrels. . . . •• . 26®-£? 

Fancy,  quart  Jars . per  doz.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle. . 41®  -43 

Prime . - .  •*' 

Good . - .  •** 

Ordinary . -22 

Blended,  fanoy . - . 86 

Blended,  choloe . 

Blended,  good . - .  •»} 

2-lb  tins,  8  dozen. . per  case,  2.90 

Quarts,  2  dosen. . per  case,  2  90 

8ugar  Syrup— 

Pure,  extra  fanoy . . . ..••»•••••••••  .85®. So 

Pure,  choloe .  -24 

Blended,  fanoy .  .82 

Choice . 

Vanilla  Drips . 2#®  -  JO 

Tins,  2-lb. ,  2  dosen . per  case,  l .  96 

Tins,  2K-1D-,  2  dosen . -per  case,  2.80 

Tins,  8-lb.,  2  dosen . per  case,  2.60 

Tins.  6-lb..  1  dosen . .per  case,  2.26 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85®  95 .  82.00 

Georges  count  110@U6 .  25.00 

Shore  2s,  count  226®250 . 

Medium  Irish  2s,thin,oount  3000100 . 

Norway,  count  4000460 .  21  00 

Norway,  count  8000350 .  24.00 

Norway,  count  240®270 . 

Norway,  count  170®185 . - . 

Norway,  count  125®140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . .10X 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes. . 08)4 

Choice  middles,  40-lb.  boxes . 08J< 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07X 

Herring,  Smoked- 

Scaled,  per  box . 16 

Halibut,  fancy  chunks,  Ioeland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  pw  lb. 

Common  to  fair . -  .16®  .18 

Superior  to  fine . 20® .  26 

Extra  fine  to  finest . 28®. 86 

Oholoest . - . 46® .  66 

mperlal— 

Common  to  fair . — . 22®. 26 

Superior  to  fine . - . 80®. 86 

Extra  fine  to  finest . 40®. 46 

Choicest . 60®.  66 

young  Hyson- 

Common  to  fair . 16®.  18 

Superior  to  fine . 22®. 80 

xtra  fine  to  finest . 86®. 40 

aoloest . 46®. 60 

Common  to  fair .  ®  .14 

Superior  to  fine .  ®  .18 

Extra  fine  to  finest .  0  25 

(Common  to  fair . . 

Superior  to  fine . 28®  .25 

Extra  fine  to  finest . 28®  .80 

Choicest . 82®.  88 

Basket-fired— Common  to  fair . 22®  .26 

Basket-fired— Superior  to  fine . 28®.  80 

Basket-fired — Extra  fine  to  finest . 32®  .88 

Basket-fired— Choicest . — ®  45 

Dust  .  @12)4 

Oolong- 

Common  to  fair .  @17 

Buperlor  to  fine . 17®  .22 

Extra  fine  to  finest . 26®  86 

Choicest . .40®.  66 

ouohong— 

Common  to  fair . 17®  .18 

Superior  to  fine . 20®  .26 

Extra  fine  to  finest . 80®  .36 

Oholoest . 40®  .60 


ROASTED  COFFEES. 


Sumatra  -Mandhellug— Fancy  brown...  .86 

Ola  Government— Best . 29 

Old  Government— Choice . 27 

Old  Government— Prime. . 26 

Old  Government— Good . 23 

Mocha- 

Genuine  Arabian .  28 

Maracaibo— 

Cucuta— Best . 16)4 

Cucuta— Choice .  .16 

Cucuta— Prime .  16 

rtncuta — Good .  14 

Laguayra— 

Caracas— Finest . . — .  20 

Caracas— Choloe . . . . . —  .17 
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Pea  berry— 

Santos— Fanoy . 17X 

Santos— Choloe . . . .  -17 

Santos— Fine . -  .16 

Rio— Fancy . — . 12 

Rio— Choloe . 1«X 

Bio— Fine . 16 

Santos— 

Best . 18 

Choice . 16  , 

Prime . 14)4 

Good . 18)4 

Fair . - . 12)4 

Rio— 

No.  1— Golden . 15« 

No.  2 . 16 

No.  8 . 14)4 

No.  4 . ~ . 14 

No.  6 . 18* 

No.  6 . .. . 1* 

No  7 . 12X 


SPICES. 

Whole,  bags  or  barrels .  Per  lb . 

Allsploe . -02 

Cassia  buds . -86 

Cinnamon,  Mats .  -10 

Cinnamon,  Twalo .  .20 

Cinnamon,  Ceylon . 23®. 27 

Cinnamon,  Batavia . 260.80 

Cinnamon,  Saigon . .76 

Cloves,  Zanzibar . .170.20 

Cloves,  Amboyna . -  .26 

Cloves,  Penang . -  .860.88 

Ginger,  African . ..  .08 

Ginger,  Jamaica,  bleached . .  .210.22 

Ginger  Jamaica,  unbleached. . .  .20®  .21 

Ginger,  Calcutta . .08 

Nutmegs,  76-  80s . -  .220.25 

Nutmegs,  106-110s . 180.20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 10)40.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore . 150.17 

White  Pepper,  fancy . 260.80 

Red  Peppers .  .16 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 16)4 

Cinnamon,  extra . 26)4 

Cinnamon,  Saigon . 73)4 

Cloves . . 26)4 

Ginger . 14 

Nutmeg . - . 89)4 

Black  Pepper  . . 18 

White  Pepper . 26 

Cayenne  Pepper . 22)4 

Paprika . 41 

Mace,  Straight  Penang . 87)4 

Mustard . 24)4 

Pure  Ground,  X-lb.  tins,  case  2  dosen  Per  dos. 

Allspice . 76 

Cinnamon,  China . - .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.06 

Nutmegs . 1.60 

Paprika .  1.46 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.66 


CANNED  GOODS. 

VEGETABLES. 

Asparagus—  Per  doz. 

Mam.  white  2)4s, unpeeled  Calif..  6.75 

Medium  green  2)4s,  Calif. .  6.26 

Tips,  green,  Is .  4.10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .66 

Standard,  plain  or  sauoe,  2s . 76®  80 

Standard,  plain  or  sauce,  8s .  1.0001.06 

Fancy,  plain  or  sauce,  2s. .  1 . 16@1 . 25 

Fancy ,  plain  or  sauce,  8s .  1.5501.65 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s . 1.50 

Extra  standard  2s .  1.1601  26 

Standard . .  1 . 1001. 15 

Soaked .  76.0  .85 

Beans,  Stringless— 

Fancy  2s .  2.0002.10 

Fancy  Is .  1.1001.20 

Extra  2s .  1.40@1.76 

Extra  standard  2s .  1.1001.16 

Standard  2s . . .  90 

Standard,  not  stringless,  2s. .  .80 

Beans— 

Yellow  Wax  28,  fancy .  1.2001.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 86@1 .00 

Corn- 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s .  1.0001  10 

dtandard  New  York  2s . 9u@1.00 

Maryland  2s,  Maine  8tyle .  760  to 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1 . 6001  75 

8ifted28 . 1.1501.86 
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Telephone2s .  1.26 

Sweet  Wrinkled  2s .  1.4001.60 

Standard  E.  J.  2s .  1.00®1.10 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.1001.25 

Extra  standard  2s. . 9601 . 00 

Pumpkin- 

Fancy,  8s . . .  1 . 1001. 20 

Fancy,  gallons . 

Squash- 

Fancy  8s . - .  1.20 

Tomatoes— 

5) 4-ln.  cans,  fanoy  New  Jersey .  1.60 

6) 4-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  oans,  standard  New  Jersey...  1.16 

Standard  Maryland,  No.  3 . 9501.00 

2-lb.  cans . 75®  .80 

Gallons,  standard  New  Jersey .  8.75 

Gallons,  extra  standard  Maryland  2 . 80@8  00 
Quarts,  glass  jars. .  2.90 

Beets— 

Fanoy  Strawberry  8s . . .  1 . 4001 . 60 

Cut  8s .  1.1001.15 

Sweet  Potatoes  8a .  1.15 

Sauer  Kraut  8s . 9501.10 

Spinach- 

Standard  Maryland  8s .  1.2501.40 

Fancy  New  Jersey  8s .  1 . 4001 . 66 

Gallons. .  4.7505.00 


FRUITS. 

CALIFORNIA. 

Apricots—  Per  doz. 

Fancy  8s .  3.80 

Extra  2)4s .  8  20 

Extra  standard  2)4s .  2.66 

Standard  2)4s . 

Gallons .  8-2608.66 

Cherries— 

Extra  White  8s .  4.40 

Extra  White  2)4s .  3.76 

Extra  standard  White  2)4s .  8.60 

Standard  White  2)4s . 

Extra  Standard  gallons .  9.76 

Bartlett  Pears- 

Extra  3s .  8.80 

Extra  2)4s .  8.10 

Extra  standard  2)4s .  2.76 

Standard  2)4s .  2  40 

Plums,  Egg  or  Gage- 

Fancy  8s .  8.00 

Extra  standard  2)4s . 

Standard  2Xs . 

Gallons . 

Peaches,  L.  0.— 

Extra  8s .  8  80 

Extra  2)4s .  8.26 

Peaches,  Crawford- 

Fancy  8s . - .  8.25 

Extra  standard  2)4* . ..... 

EASTERN. 

Pears- 

Fancy  New  York  2s .  1.75 

Fancy  New  York  State  2)4» .  2.90 

Standard  2s .  1.60 

Pineapples— 

Sllcea  or  grated  2s .  2 . 2502 . 40 

Sliced  or  grated  Is .  1 . 10@1 . 20 

Pie,  grated,  gallons .  4.00 

Singapore  IXb .  1.1601.26 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

Gallons .  8.60 

Strawberries— 

2s,  fancy .  8.00 

2s,  extra . 

Raspberries— 

Red.  fancy,  2s .  2.76 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is .  6.00 

Flat  )4s .  2.60@2  75 

Kippered  Herring— 

la  . .  1.60 

Alaska  Salmon- 

Pink  Is .  1.10 

Medium  Red .  1.2501.80 

Choice  Red  Is .  1.4001.60 

Columbia  River  Chinook  Salmon— 

Flat  )4s .  1.2601.30 

Tall  is .  2.00 

Flat  Is .  2. 20 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic  Xs,  oil,  100  tins .  2.15@6.00 

Domestic  Xs,  mustard,  60  tins .  2.8604.26 


DRIED  AND  EVAPORATED 
FRUITS 

Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. .  1 8)4 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  14 

Smyrna  8ult  .  choice.  4  cr  30  lb*. 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons.  15 

Smyrna  choice.  1-lb  -artons . 

California.  1-lb.  cartons . 


Per  lb. 


.08 

.07 

•06)4 


0.18 


.03 


.11 

.09 

.08)4 

■06)4 


.10 


Loose  Raisins— 

Valencia,  4  or.,  28  lbe . . . 

California,  4  cr.,  60  lbs . 

California,  8  cr.,  60  lbs . 

California,  2  cr.,  60  lbs . .... 

Figs— 

Baskets,  1  lb.  and  2  lb . 16 

Layers,  2X-in.,  10  lbs . 

2X-in.,  12  lbs . 

2X-ln.,  12  lbs. . 

2-in.,  12  lbs.. . 

Currants— 

Fanoy,  1-lb.  cartons . 

Cleaned,  l-lb .  cartons,  oholoe . 

Bulk,  oholoe,  60  lbs . 

Natural,  choloe . 

Citron- 

According  to  quality . 16)4®  -18)4 

Lemon  Peel- 

According  to  quality . 11)4®  .1* 

Orange  Peel- 

According  to  quality . 11)4®  .18 

Fard  Dates— 

60  lbs.,  bulk . 

l-lb.  pkgs.,  80-lb.  case . 

Persian  Dates— 

60  lbs . 

Prunes,  California,  26-lb.  boxes. 

Eplneuse,  20x80 . . 

80x40,  choice . 

40x50,  choice . 

50x60,  choloe . 

60x70,  Choice . . 

70x80,  choice . . 

Choice.  50-lb.  box— 

60x70,  80x  90 . 

70x80.  90x100 . 

Prunes  In  25-lb  boxes. 

Fancy  40x  60 . . . 

50x  60 . . 

60x  70 . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . 

40x60 . . 

Apples— 

Fancy,  60  lbs . 

Fancy,  l-lb  oartons . 

Prime,  60  lbs . 

Choice,  l-lb.  cartons. . . 

Peaches— 

Fancy,  peeled,  26  lbs . 

Unpeeled,  fancy,  26  lbs . . 

Extra  Choice  Muir . . 

Apricots— 

Royal,  extra  fancy,  26  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  oholoe,  26  lbs . . 


.12 

■  08)4 

.06 

•06X 


u  K 

is* 


.10 


.07)4 

.07 


.12 


.08 

.11 


.10 

.08) 


.14 


:S 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 40  @  .45 

Valencia,  28  lbs . .  @ .  83 

Flot.  Bhelled . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess .  .20 

Tarragona.  120  lbs .  .15) 

Hard  Shell,  100  lbs . . . 

Brazils— 

New,  large,  180  lbs .  .11 

Filberts— 

Turkish . 

Sicily,  180  lbs .  .12 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs .  .14 

Pecans— 

Polished, 80  lbs . II  @.12 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs .  .16 

Marbots,  110  lbs . -. . 

Cornea,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  26  lbs. .  .18) 

Extra  ohoice,  boxes,  26  lbs .  .14) 

Choice,  bags,  126  lbs . .  .1! 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  In  case.  Per  case 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bonea .  7.00022 

French  quarters,  boneless . 

French  quarters,  with  bones .  17.00022 

High  quarters,  boneless .  24.50027 

Halves,  boneless . 16.00®40. 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 11.00@20 

Mushrooms.  X®.  accord’g  to  qual.  19.00@36 
Mushrooms,  Xs,  accord’g  to  qual.  16.00@20 
String  Beans,  according  to  qual...  12  00®17. 
Lima  Beans,  according  to  quality  18  00@20 

Brussels  Sprouts .  12.00@16 

svencb  Macaroni,  cartons,  26  lbs., 

per  b .  06® 


00 


00 
00 
00 
00 
00 
00 
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Grocery  World  and  General  Merchant  Prices  -Current. 

CORRECTED  WEEKLY. 

tny  subscriber  to  the  “GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office ,  it  being  understood,  that  all  prices  are  subject  to  mar  het  fluctuations. 


ADVANCES. 

Column. 

Sutter .  6 

lolled  Oats . , .  17 

latmeal  .  17 


DECLINES. 


Flour . 

Dressed  Poultry  . 


Column. 

.  17 

.  2i 


ADDITIONS. 


Column, 


WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Bean* . 60  lbs. 

Medium  Beans . / . 60  ** 

Pea  Beans . 60  “ 

Red  Kidney  Beans . 58  “ 

Hominy..  . 56  “ 

Pease . 60  “ 

Barley . 48  “ 

Potatoes . 56  “ 

Flaxseed . 58  “ 

Onions... . 55  ** 

Shellbarlcs . 48  l* 


COL. 

larm  Cash  Drawer . 18 

lum . 26 

mmonia .  3 

mmunition .  6 

xle  Grease . . .  3 


ags,  Paper . 23 

a g  and  Twine  Holders....  18 

aking  Powder..... .  3 

arley . 17 

ath  Brick.... . 32 

eans . 17 

lacking,  Shoe .  4 

luing .  6 

orax . 26 

•rooms . . . 33 

{rushes . 35 

luckwheat  Flour . 17 

»ung  Borers . id 

lutchers’  Sundries . 25 

lutter  Dishes .  34 

lutter . 6 

lutter  Color . 26 


’amphor . 26 

anaies . 10 

handles .  6 

'anned  Goods .  7 

California  Fruits .  7 

Vegetables .  7 

Fish .  8 


col. 

Pie  Fruit .  8 

Sardines .  9 

Meats .  9 

Soups . 10 

Capers . 16 

Catsup . 11 

Cereal  Specialties . 17 

Cereal  Coffee.... . 20 

Cheese . 16 

Chocolate  and  Cocoa . n 

Chewing  Gum . ....27 

Cider .  27 

Clothes  Pins . 34 

Cocoanut . .....13 

Codfish . 19 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 

Delicatessen .  . 14 

Dressed  Meats . 24 


COL. 

Drugs,  Grocers’ . 26 

Eggs .  16 

Essence  of  Coffee .  5 

Extracts . 27 

Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising .  17 

Buckwheat . 17 

Fly-paper . 32 

Food,  Bird . 32 

Fruit  Eutters . . . 25 

Fruits,  Domestic,  Dried.. ..19 
Foreign,  Dried . 19 

Gelatine . 18 

Gravel,  Bird . 32 

Herring . 15 

Hominy  and  Grits . 17 

Honey . 32 

Horseradish . 20 


COL. 

Ink . 20 

Insect  Powder . 26 

Ironing  Wax . 32 

Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . 25 

Junket  Tablets . t . 27 

Ketchup . 11 

Lamp  Goods . 20 

Lard . 24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 26 

Lime . ....20 

Live  Poultry . 25 

Lye  and  Potash . . . 21 

Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 3^ 

Matches . 21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 21 

Molasses . 32 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . 26 

Noodles,  Egg . 17 

Nuts . 

Oat  Meal . ? . 17 

Oils . 22 

Oil,  American . 22 

Olive  Oil .  22 

Olives . 22 

Paper . 22 

Paper  Bags . 23 

Peanuts . . . 

Peanut  Butter . 23 

Peas.  Dried . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . 25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL. 

Preserves . 25 

Provisions . 24 

Puddine . 18 

Putty . 26 


Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 


Sago . 17 

Salad  Dressing . 28 

Sal  Soda . . 28 

Salt . 28 

Sapolio . . . 30 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scales? . 18 

Scoops,  Grocers’ . 18 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


COL. 

Spices . 30 

Whole . 31 

Starch . 31 

Stove  Polish . 31 

Soap  Powders . 30 

Sugars .  1 

Sulphur . 26 

Sundries . 32 

Syrups . 32 


Tacks . 32 

Tapioca . 17 

Tar .  27 

Teas .  1 

Tobacco,  Chewing . 36 

Smoking . 36 

Cutters . 18 

Twine  Holders . 18 

Twine . 32 


Vermicelli . 18 

Vinegar . 24 


Washboards . 34 

Wax,  Fruit  Jar . 32 

Wrapping  Paper . 22 

Woodenware . 33 


Yeast  Cakes . 36 


SUGAR. 

lonfectioners’  Lozenge,  XXX X .  5.40 

Powdered .  5.30 

“  Crown  A .  5.60 

Crystal  A .  5.25 

Coarse  Granulated . . .  5.25 

5agl*  Tablets .  6.65 

Crystal  Dominoes .  7.65 

Gut  Loaf .  6 .  13K 

’•tent  Cubes .  5.45 

’owdered .  j .  30 

Extra  Fine  Granulated .  5.25 

Eoarse  Granulated .  5.25 

.ranulated . . . . _ .  j.15 

'Ine  Granulated .  5.15 

in  50-lb.  bags  packed  a  in  100- 

lb.  bag .  j.20 

in  25-lb.  bags  packed  4  in  100- 

lb.  bag .  5.20 

in  10-lb.  bags  packed  10  in 

joo-lb.  bag .  5.30 

in  5-lb.  bags  packed  in  bbls....  3.33 
in  5-lb.  bags  packed  in  100-lb. 

bags .  5.35 

in  a-lb.  bags  packed  in  bbls....  5.45 
in  a-lb.  bags  packed  in  100-lb. 

.  ba6» . y . '5  45 

in  a-lb.  cartons  in  cases .  j .  35 

in  2-lb.  paper  packages  in 

cases .  5.35 

-onfectioners’  A .  5.05 

1—  Keystone  A.. . .  5I00 

2—  American  A .  4.35 

3—  Centennial  A .  4.00 

5— Franklin  B .  4.8^ 

5— Keystone  B .  4-75 

7—  American  B . MI..".. I”  4.70 

8—  Centennial  B .  4.64 

9—  California  B . .../MU'.  4.60 

o — Franklin  Extra  C .  4.55 

I— Keystone  Extra  C .  4.50 

■ American  Extra  C .  4.10 

3—  Centennial  Extra  C .  . 

4 —  California  Extra  C . . 

5—  Franklin  C . ,...!!!!!!!! 

6—  Keystone  C . M.I.MII 


TEA. 

_  ,  Per  lb- 

apans— Basket-fired .  20  @  35 

apans— Pan-fired — Common  to  fair .  20  @  23 

J?,ne. .  24  @  28 

ORMOSA — Superior  to  Fine .  x8  (A  20 

Choice  to  Extra  .  22  @  35 

L  Choicest .  4Q  @  > 

oochow— Common,  cargo .  14  @ 

Good,  medium .  r7  @  22 

fcl .  ‘3  |  a* 

choicest. MMMMMMMMMMMMMMM  30  i  40 


— 2 — 

Gunfowdbk — Choice  to  Extra .  29  @  35 

Choicest..... . 40  @  45 

Moyunk — Good .  17  ©  30 

Fine .  35  @  4° 

Choice .  45  @  50 

Choicest . . .  @  53 

Imperial — Superior  to  fine .  15  @  20 

Choice  to  Extra .  22  @  25 

Choicest .  30  @  35 

Young  Hyson — Superior  to  fine .  15  @  20 

Choice  to  Extra . . .  28  @  30 

Choicest .  35  @  40 

India — Common  to  Fine .  it  @  38 

Ceylon — Common  to  Fine .  18  @  4* 

English  Brbakpast — Fair  to  Good .  15  44  17 

Choice  to  Extra .  18  9  *8 

Choicest .  30  @  40 

PACKAGE  TEAS. 

Lipton's  Teas —  Per  lb. 

In  %  ft  lb.  In  K  lb. 

Ceylon  and  India,  No.  i.„ .  ,45  .47 

Ceylon  and  India,  No.  2 . .40  .42 

Ceylon  and  India,  No.  3 .  .35  .37 

Black  and  Green,  No.  1 .  .43 

Black  nnd  Green,  No.  2.. .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  2 .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 

Tetley's  Tea —  Per  lb. 

#  lb.  or  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

%-\b.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun- Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  dor.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

i-lb.  Silver  Sacks .  22*4 

J4-lb.  Silver  Sacks . 23 

i^-lb.  Silver  Sacks . 23^ 

%-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags .  **  “  .19 

1  lb.  silver  bags .  “  4i  .19  *4 

*4  lb.  silver  bags .  “  **  .20 

lb.  silver  bags .  “  **  .21 

Packed  in  cases  containing  100  pounds 
McCormick  ft  Co’s  Banquet  Brand —  Per  doz. 

No.  10... . 85 

No.  25 .  s.oo 

No.  50 .  1.00 

No.  100 . . . . . .  1. 00 


— z— 

AMMONIA. 

Per  doz. 

Purple  Ribbon.  ifi  »*.,  •  dox.  boxes . 90 

Purple  Ribbon,  quarts,  1  dox.  boxes .  1.50 

Purple  Ribbon,  %  gale.  J4  dox.  boxes .  *.70 

Colburn’s  Mayflower,  16  01.,  2  dox.  boxes . 73 

Colbnrn’x  Autumn,  hotel  sixe,  1  dot.  boxes . 90 

Violet,  plnti,  1  dox . 8j 

AXLE  GREASE. 

Frazer’a,  15  lb.  pailx . to 

Frazer's,  boxes,  54  gross . per  gross  9.15 

Mica,  gross . per  gross  8.40 

Peerless,  %  gross . per  gross  4.40 


BAKING  POWDER. 


lb.,  4  dox.  In  eato....  1 .00 
X  lb.,  a  dox.  in  caxe....  1.80 

1  lb.,  t  dox.  in  case _ _  3.45 

5  lb.,  %  dos.  in  awe....  it. 75 


Davis’  O.  K.,  &-lb.,  4  dox . per  dox.  .45 

Davis’  O.  K.,  J4-lb.,  3  dox . per  dox.  .90 

Davis’  O.  K.,  i-lb.,  2  dox . per  dox.  1 .65 

Davis’  O.  K.,  5-lb.,  54  doz . per  dox.  7.20 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland's,  Ji'lb.,  4  doz . perdoz.  1.23 

Cleveland’s,  54-lb-,  2  doz . perdoz.  2.28 

Cleveland’s,  i-lb.,  1  dox . per  doz.  4.40 

Leslie’s, Jd -lb.  cans,  1  or  2  dr.  cartons,4  dz.  cases  .45 

Leslie's,  54-lb.  cans,  a  doz.  cases . 90 

Leslie’s  r-lb.  cans.  1  doz.  cases .  1.65 

Leslie’s,  5-lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  a  doz . . . 8254 

6  oz.  glass,  2  doz .  1 .0754 

6  oz.  glass.  4  doz .  1.04 

6  oz.  glass,  6  doz .  1.03 

6  oz.  ,1  gross,  in.bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . . . per  doz.  ,45 

roc. -can,  4  doz.  in  box . per  dox.  .90 

14-lb.  cans,  2  dot  in  case . per  doc.  s.2j 

i-lb.  cans,  1  dox.  In  caae . perdoz,  x.jo 

Royal,  10c.  elxo,  4  dox . It 

*’  V  lb.,  4  dox . .  1.  jo 

'•  5  ’*  2  "  e.40 

"  t  "  1  "  .  4.03 


Ralston  Baking  Powder,  i-lb.  cans  per  dox.  t.i< 
“  “  “  K-lb.  •'  '■  ••  i.,g 

Boston  Brand,  j-lb.  alxa,  %  dox.  caxo....por  dox.  ia  .00 
**  1  '*  1  “  ...  • 

11  g  u 


Purity  Brand  J 
"  1 

**  H 

"  M. 


a. 5« 

•  51 

iZL 

‘IE 

•41 


BLACKING— Shoe. 

Shinola . — - . per  dox.  .75 

Shinola,  J4  gross  In  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 .  y| 

Bixola,  3  dox.  in  box,  with  knife  cleaner,  fret, 

per  dox.  .78 

Bltckola  3  dox . per  gross  6.80 

Bixby’x  Best,  No.  1 . . .  a. 75 

“  “  B.  B.  B.  M . pet  54  gross  4.50 

J aequo t  Blacking,  No.  j . .  4.25 

Handy  Box,  French,  No.  aj,  larga .  to  ot 

”  ”  '*  small .  jo. 

Maaon’t  No.  1,  54  grots .  s.ss 

"  "  »,  "  . - . . 

"  "  J,  '*  . . . Ij 

“  "  4.  '*  .  45] 

i>  11  ••  .  J 

T.  M.  French . per  dox.  s  ee 

SHOE  DRESSING. 

Mason’x . 78 

Acme,  1  dox .  i.ij 

Bixby's  Royal  Polish,  1  dox . A 

Bixby  Jet  Oil  Polish . tn 

Brown’*  Shoe  Dressing,  1  doz . .  8x54 

Brown'*,  Army  and  Nary,  1  dox . 8254 

Boyer’a  French  Dressing . . .  g. 

”  Oil  Polish .  yj 

Admiral  Russet  Combination . ye 

Admiral  Shoe  Dressing . . 

Whittemore  Bros.  Sc.  Co: — 

Gilt  Edr.  Polish,  black .  .  M 

Boston  Waterproof,  black .  2. as 

Boston  Jr.  Waterproof,  black,  io-caat  alio...  .85 

Elite  Combination,  Baby,  black- . |j 

Elite  Combination,  large,  black .  s  .oe 

Superb  Patent  Leather  Paata,  iargo . 75 

Champion,  black,  friction  polish .  t.  M 

Champion  Jr.,  black,  friction  pollak . S| 

French  Gloae,  black,  self-polianfaag. . •• 

Royal  Gloss,  black,  self-polishing . .  . 73 

Dandy  Combination,  rnsaet- . .  a  ,m 

Star  Combination,  russet.... . . . 73 

Dandy  Rusaet  Paata  large . y< 

Bossola  Waterproof  Paata  Polish,  aire . 75 

Boeaola  Waterproof  Paota  Polish,  small . e 

Quick  White,  donna  dirty  tsavu  sheen . I? 

Qulefc  White,  eieuns  dirty  tnnme  skew. .  1  00 

OU  Pant*  btadt,  awn  dries  up,  Innge  das..  .  75 
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GREEN  COFFEE. 

Rio,  Golden,  fancy . 

“  prime .  . 

44  choice . 

Santos,  Peaberry,  extra  fancy . 

“  fancy . 

"  choice .  . 

Maracaibo,  strictly  fancy,  mild . 

“  choice . 

Washed  Caracas,  fancy . 

Laguayra,  fancy . 

Java,  extra  fancy  Old  Government . 

“  extra  fancy . 

44  fancy . 

Mocha,  x/%  and  y  bales,  genuine,  finest... 

“  Seed,  Santos,  fancy . 

%t  "  choice . 
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Per  lb. 

■09  @-°9lA 

@  .08 

@.07  lA 
(a).i2lA 

.10  @.10 y2 

@.09  54 
.12  @.12% 
@-uiy 

.14  @.1414 
@10^ 
.20l/i@.21 
@.20 
@19/4 
@.I9 
@.ioy 
@.ioy 


Duck,  kegs,  1254  lbs . 

“  kegs,  6%  lbs . 

FG,  FFG,  FFFG,  kegs,  25  lbs.... 
44  44  kegs,  12*4  lbs. 

44  “  kegs,  654  lbs.. 

Drop  Shot,  1  to  10,  bags,  25  lbs.. 
BB,  bags,  25  lbs . 


BLUING— Dry. 

Barlow’s,  small,  2  doz . 

**  large,  1  doz . 

Sawyer’s,  No.  1,  6  doz . 

44  No.  3,  3  doz . 

Colburn's,  No.  1,  4  doz . 

“  No.  2,  3  doz . 

44  Mammoth,  3  doz . 

44  Ball  Blue,  1  oz.,  3  doz . 

44  “  2  0z.,3doz . 


4-75 

2.65 

4-75 

2.65 

1.50 

1-85 


Per  gross 
...  2.60 
...  5- 20 
...  1.50 
•••  3-35 
...  1.60 

...  2.50 
...  3-6o 

...  2.60 
. . .  4.80 


ROASTED  COFFEE  IN  BULK. 


Rio,  Golden,  extra  fancy .  @.12 

44  Prime .  @.10 

44  Choice .  @.09 J4 

Santos,  Peaberry,  extra  fancy .  @ .  16 

“  extra  fancy .  @.13 

44  fancy .  @.12% 

44  choice .  @.12 

Laguayra,  fancy .  @.14 

Maracaibo,  choice .  @.14 J4 

44  fancy .  @.15 

44  extra  fancy .  @.15 lA 

Java,  extra  fancy  Old  Government .  @.2554 

44  fancy .  @.24% 

Mocha,  finest .  @.2354 

Lipton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 22 

44  44  2 . 20 


Packed  in  25  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 


PACKAGE  COFFEE. 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 


Ariosa .  15K  i5iift 

Arbuckle’s  Seven  Day .  io%  10ft 

Lion .  13J4  13# 

B.  Fischer  &  Co. — 

Hotel  Astor  Coffee,  i-lb  tins . 26 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . 20 

44  50-lb.  tins . 19 

44  barrels . 18 


Viv,  lbs . 

“  50-lb.  tins . 

“  barrels . . 

Ground  or  pulverized  without  extra  charge. 
Lipton's — 

Special . . 

Perfection . 


.  16 

•15 

•14 


.26 

.20 


Packed  in  30  and  60-lb.  cases. 

German-American  Coffee  Co. — 

Triunfo,  24  2  lb.  cans . 

44  48  i-lb.  cans . 

Trinidad,  60  or  100  i-lb.  cartons . 

44G-A"  Blend,  20  3-lb.  cans . 

La  Cruzada,  60  or  100  i-lb.  cartons . 

Iowa,  60  or  100  1  and  a-lb.  cartons . 

Tumbala,  60  or  100  i-lb.  cartons . 

Quezal  (after-dinner),  12,  24  or  48  54-lb.  cans 
per  l/2  lb . 


Per  lb. 
.29 

.26 

.24 


.21*4 
.18  % 
.16  K 


•35 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  44Kosyr” — 

50  tins  in  box . per  box  3.80 

12  in  tins  box . per  carton  .95 

2-lb.  tins . per  doz.  5.  75 

George  Floto's  Sons —  Per  gross 

Coffee  Essence,  j4-gross  improved  cans .  2.25 

54-gross  cans,  tin  ends .  2 . 70 

54-gross  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  y2  gross....  2.25 

Package  Chicory,  65-lb.  cases . per  lb.  .0454 

Hummel’s  Essence,  tin  can,  y2  gross,  per  gross  a .  85 
4*  tin  ends,  44  44  2.70 

44  improved  44  44  2.15 

Chicory,  Selig’s  65's . . . 05^ 

44  English,  ground,  bags  about  160  lbs...  .051^ 

44  Franks',  stick,  65  lbs . 0654 

44  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65  lbs . 04 y2 


AMMUNITION. 


Blasting,  A,  kegs,  25  lbs .  2.35 

“  B,  kegs,  25  lbs .  1.50 


BLUING— Liquid. 

Per  gross 


Boyer’s  Bengal,  8  oz.,  V  gross .  3.90 

Cream  Indigo,  2  oz.,  yK  gross .  3.90 

4  oz.,  yK  gross .  7.40 

44  8  oz.,  54  gross .  11.40 


BUTTER. 

Tub  Butter—  Per  lb. 

Creamery,  extra,  60-lb.  tubs .  .26 

4‘  first,  44  .25 

44  second,  "  .24 

third,  “  .23 

44  imitation,  30-60  lbs .  .22 

"  5  and  10-lb.  rolls,  60  and  100- 

lb.  boxes .  .27 

Ladles,  30-60  lbs.,  bakers’  use .  .20 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs.  .30 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .29 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

*  50-lb.  boxes .  .28 

Sheaf  (*‘400”)  Elgin,  20-50-lb.  boxes .  .27 

Sheaf . 25-.  26 

Milhen  Farm,  lbs.  and  54  lbs .  .31 

Gurnse,  lbs.  and  l/2  lbs .  .29 

Belle  Spring .  .27 


CANDLES. 

Per  lb. 


P.  &  G.,  8’s,  30  lbs . joJ6 

“  i6's,  30  lbs . 11% 

Paraffine,  4’s,  6's,  8's  cartons,  36-lb.  cases, 

per  lb . 08 yA 

Searchlight,  hotel,  16's,  30  lbs . 0954 

Pearless,  hotel,  16’s,  30  lbs . 105J 

Bright  Light,  16's,  30  lbs . per  box  2.00 

Werk's,8’s,  30  lbs . 11 

44  16's,  30  lbs . 12 

Carriage,  size  6x1 54 . 19 

Martha  Washington,  long  12's . 17 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Pints . 

Quarts . . . 

Half-gallons . 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  54  gro.,  no  rubbers. ..per  gro. 


Jar  Rubbers — 

Lip,  wide . per  gross 

Acme,  wide,  1  doz.  cartons . per  lb. 

44  medium,  1  doz.  cartons .  44 

Reliable,  white  rubber,  wide . 

4‘  44  medium . 

Black,  medium . per  lb. 


(25  lb.  lots  1  cent  perlb.  less.) 


Gross 

6-75 

7.00 

8.70 


•17 


2-75 

.85 

•45 

.40 

.26 

.26 

•25 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjorajn....per  doz. 

44  Sage .  44 

44  Thyme .  44 

‘4  Savory .  44 

44  Special  case  assortment,  2 

doz.  Sweet  Marjoram,  1 
doz.  Sagi,  54  doz. Thyme, 

54  doz.  Savory . per  case 

Colburn’s  44A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

54-lb.  cartons,  1  doz . per  doz. 

K-lb.  4  4  44  .  4  4 

y2-\b.  44  44  .  44 

54-lb.  screw  cap  bottles,  2  doz .  44 

5^-lb.  square  cans,  2  doz .  44 


•25 

•25 


•25 


1 .00 


.40 

•75 

125 

.90 

.85 
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CANNED  GOODS. 

Tomatoes —  Per  doz. 

Mrs.  Hancock’s,  frying . 1.15 

DuBois’,  frying .  1. 10 

Jersey  King,  No.  3,  standard  Jersey . 9254 

Silver  Lake,  fancy  Jersey . 97% 

Peerless,  extra  fancy,  No.  3 . 90 

Plantation,  No.  10,  1  doz .  2.25 

Silver  Lake,  No.  10,  1  doz .  2.50 

Golden  Rule,  No.  3,  seconds . 80 

Alta,  No.  2 . 60 

Lima  Beans— 

Tinsley’s,  extra  small .  1.25 

Silver  Lake .  1 .00 

Early  Autumn .  .9254 

Boyer’s,  No.  2 .  10754 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  fancy .  1  5° 

Boyer’s,  . . 55 

Acorn,  3s . 85 

“  No.  2 . 57% 

Safe,  No.  2 . 50 

White  Wax  Beans — 

Boyer’s,  No.  2 . 60 

Acorn,  No.  2 . 5754 

Champion . 

Winsom,  N.  Y.,  No.  10, 1  doz .  3.60 

Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain .  1.35 

44  No.  3,  tomato  sauce .  1.55 

Campbell’s,  No.  2,  plain . 90 

44  No.  2,  sauce . 90 

Oxford,  No  3 .  1.05 

Narragansett,  No.  3,  tomato  sauce .  1-37lA 

Van  Camp’s,  No.  1,  sauce,  4  doz . 8754 

44  No  2,  sauce,  2  doz .  1.32J4 

Moore  &  Brady,  No.  3,  plain . 85 

44  No.  3,  sauce . 90 

44  No.  i,  picnic  size,  plain . 4254 

44  No.  1,  picnic  size,  sauce . 4754 

Victory,  No.  1,  tomato  sauce,  4  doz . .  .45 

Martin  Wagner  Co.,  No.  3,  plain . 9754 

44  No.  3,  tomato  sauce....  1.05 

44  Midnight  Lunch,  No. 

1,  4  doz . 50 

Schimmel’s,  No.  1,  sauce . 65 

44  No.  2,  sauce  . . 95 

44  No.  2,  plain . 90 

Bunker  Hill,  No.  3,  plain . 7754 

44  No.  3,  tomato  sauce . 80 

Snider’s,  tomato  sauce,  No.  3,  2  doz .  1.80 

44  44  No.  2, 3  doz.  ........  1.40 

4  4  44  No.  1, 4  doz . 90 

44  44  No.  10,  54  doz .  5.00 

Sunnyside,  plain  or  sauce.  No.  3,  2  doz . 95 

44  44  No.  2,  3  doz . 70 

44  44  No.  1,  4  doz . 45 

44  44  No.  10,  54  doz....  3.00 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 75 

Van  Camp’s,  No.  2,  2  doz . 7754 

Corn — 

Paris,  fancy  Maine .  1.20 

American  Beauty,  extra  fancy,  Shoe  Peg . 85 

Cream  of  Susquehanna . 95 

Baker’s,  G.  W.,  whole  grain . 8254 

Shoe  Peg,  Susquehanna . 80 

44  Osborn’s . 6754 

Mark,  crushed . . . 7° 

Rex,  No.  2,  fancy,  whole  grain . 65 

Vanity,  No.  2,  whole  grain . 6254 

Peas — 

Tres  Fins,  100  cans .  13*  75 

French,  very  fine,  100  cans .  13  -25 

44  fine,  100  cans .  n-75 

44  medium,  100  cans .  10.25 

Boyer’s,  Midgets  .  *-55 

44  Extra  Sifted .  1-25 

44  Sifted .  mo 

44  Early  June . 95 

Jumbo  June . . . 9° 

Little  Nell’s,  Baltimore . 6254 

Hermit  brand,  No.  . . 55 

Beets — 

Silver  Lake,  fancy.  No.  3 .  1  00 

Chautauqua,  No.  3 . 95 

Succotash — 

Quaker,  extra  fancy .  1.1254 

Spinach — 

Champion,  No.  3 .  100 

Shawnee,  No.  3 .  *  *° 

Farren’s,  No.  3 . 95 

44  No.  10 .  3-25 

Sweet  Potatoes — 

Victory,  No.  3,  2  doz . 

Pumpkin — 

Silver  Lake,  No.  3 . 85 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  2 . 42/4 

Silver  Lake,  No.  10,  1  doz .  2.35 

Asparagus — 

Del  Monte  Mammoths .  3-5° 

Oak,  large .  3- 20 

Superior,  large,  No.  254 .  3-25 

Staple,  medium,  No.  254 .  3  00 

Swan,  medium,  No.  254 .  2.90 

Del  Monte  Tips,  No.  i54 .  2.60 

Extra  Tips,  No.  i}4 .  2*55 

El  Dorado  Tips,  No.  i54 .  2  -5° 

El  Rio,  medium,  No.  2 54*  2  doz .  2.85 


California  Canned  Fruit. 


Apricots —  Per  doz. 

Extra  quality .  2  *4° 

Extra  standard . 

Standard . 

Pears — 

Bartlett,  extra  quality,  254s .  2«  25 

44  extra  standard,  254s .  2.20 

44  standard,  2}4* .  2  00 

Cherries — 

Extra  quality ,  2  x/2s .  2.50 

Extra  standard,  254s .  2*  5° 

Standard,  254s .  2.25 


Peaches — 

Goddess,  No.  254,  ex. standard,  lemon  cling 
Tioga,  No.  254.  extra  standard,  lemon  cling 

Valley,  No.  254,  standard,  lemon  cling . 

Agate,  No.  254,  standard,  lemon  cling . 

Lake  View,  No.  254,  yellow,  free . 

Oak,  sliced,  lemon  cling,  No.  i,  4  doz . 

Columbus,  No.  254.  pie,  peeled,  yellow,  free 
44  No.  254,  pie,  peeled,  lemon,  cling 

Plums 

Egg,  extra  standard . 

Green  Gage,  extra  standard . 

Egg,  standard . 

Gage,  standard . 


2.00 

1  *95 
1.80 
1 .90 
1.  70 
1  *35 
1-475 
1.40 


1  -45 
1  *45 


Domestic  Canned  Fruit. 

Apples 

Wayne  Co.,  No.  10,  1  doz . 

Booth’s,  oval,  No.  3 . 

Blackberries — 

Farren's,  extra  preserved,  No.  2 . 

Silver  Lake,  syrup.  No.  2 . 

Nigger  Head,  No  2 . 

Spring  Garden,  No.  2  . 

Blueberries — 

Loggies,  No.  2 . 

44  No.  10 . 

Cherries — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white,  No.  2 . \... 

Peaches — 

Maryland  Leader,  yellow,  No.  3 . 

44  white . 

P.  &  B.,  yellow,  No.  3 . 

Pears — 

Silver  Lake,  No.  3 . 

Fowling  Creek,  good,  No.  3 . 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra  preserved.  No.  2 . 

Pride  of  Rochester,  fancy,  preserved,  No.  2 
Rhubarb — 

Silver  Lake,  No.  3,  2  doz . 

Silver  Lake,  No.  10,  1  doz . 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . 

Defence,  No.  2 . 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 . 

General,  E.  &  C.,  sliced.  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Singapore  Chunks,  No.  ij4*  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  2 . 

Singapore,  cubes.  No.  1^,4  doz . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

Tames,  No.  3,  pie,  grated . 

Singapore,  cubes.  No.  1,  4  doz . 

The  Paul  .Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved — 

Chop  Tan  Hin,  %  Id.,  cubes . 

44  %  lb.,  sliced . 

44  154  lb.,  cubes . 

44  1 54  lb.,  chunks  . 

44  1 X  lb.,  spiral  sliced . 

44  lb.,  smooth  sliced . 


2.50 

.70 

1.30 
1 .225 
1.075 
.90 

1.40 

6.00 

1.30 

I-25 

1.20 
M5 
1  -25 


i.«5 

1.05 

2.30 
1 .90 

.85 

2 .20 


.90 
1 .00 


*•45 
1 .80 


1 .90 
1.80 

1.65 

1 .60 


1  *35 
1.05 
1.30 

1 .00 


•95 

•75! 


.80 

.67? 


•75: 

.77; 

1.02 

1 . 1  y 

1. 15 

1.22; 


Canned  Crabs,  Clams,  Lobster! 
Shrimps,  Mackerel,  Kippered 


Herring  and  Oysters. 

Crabs —  Per  do  i 

Deviled,  No.  1,  4  doz .  2.17; 

44  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz .  i.iaj 

Star,  No.  1,  4  doz .  ,95 

Lobster — 

B.  &  M.,  No.  t,  flat,  4  doz .  4.75 

44  No.  54,  flat,  4  doz .  2.45 

44  No.  1,  tall,  2  doz .  4*5° 

44  No.  flat,  4  doz .  3. 00- 

Star  brand,  No.  54*  flat,  4  doz .  i*4°l 

44  No.  1,  tall,  4  doz .  3.85! 

44  No.  x/2t  flat,  4  doz .  2.  40 

Shrimps — 

Peerless  brand  (Barataria),  dry,  No.  1,  a 

doz .  1  •  17  j 

Peerless  brand  (Barataria),  new,  pickled, 

No.  1.  2  doz .  1.121 

Cotton  Bale,  pickled,  No.  1,  2  doz .  i-ioj 

Mackerel —  , 

Pickert’s,  soused.  No.  1,  4  doz .  *•  5°| 

44  44  No.  3,  2  doz .  3  x5 

Underwood,  soused,  No.  1,  4  doz . 

44  44  No.  2,  2  doz .  2.50 

Oysters — 

Boyer’s,  No.  1,  «  doz . 92 

44  No.  2,  2  doz .  1  -8o 

M.  &  B.,  No.  1,  2  doz . 92 

Stewart’s,  No.  2,  2  doz .  1  65 

44  No.  1,  2  doz . 85 

Victory,  No.  1,  2  doz . 87 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  x-4° 

Gold  Label,  No.  1,  spiced,  4  doz . 82 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Our  Ideas 
Cost  You  Nothing1! 


WE  have  designed  and  arranged  the  finest  stores  in  this 
country  and  our  advice  is  valuable.  But 

We  Don’t  Sell  Fixtures 

Our  work  is  that  of  the  architect.  We  consider  your  space 
and  needs  and  own  ideas  and  then  plan  a  store.  We  get  bids  from 
different  makers,  and  what  you  save  by  this  competition  more  than 
pays  our  fee. 

You  save  money  and  get  a  better  arranged,  more  convenient 
store  with  fixtures  that  make  goods  sell.  What  we  have  done  for 
others  we  can  do  for  you.  Write  for  our  ideas. 

J.  A.  FLE5CH  &  SON 

ARCHITECTS  AIND  DESIGNERS 

OF  STORE  FIXTURES  FOR  MODERN  GROCERY  STORES 
1012  OPERA.  MOUSE  BUILDING 

112  CLARK  STREET 

CHICAGO 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa — 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 

Bought  once,  Croft’s 
Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENNA. 


■ 
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Tut  Sign  or  PtRrtcuoN* 


We  Guarantee 

H-O 


To  be  the  finest  rolled  oats  on  the  market — we 
back  it  up!  If  you  handle  an  imitation  YOU 
must  back  it  up  because  the  customer  takes  it 
on  YOUR  say-so  and  holds  you  responsible. 
Don’t  take  chances  “trying  things.”  Rest  your 
faith  in  the  old  reliable  standby!  H-0  is  as 
familiar  to  the  housekeeper  as  her  “a  b  c,”  and 
she  knows  “H-0  makes  little  boys  grow.” 
(Makes  business  grow  too.) 


The  H-O 
Company 


Preserved  Fruits,  Jams,  Jellies, 
j —  Fruit  Butters,  etc.  — v 


CONTAINING  NO  PRESERVATIVE  AND  NO 

ARTIFICIAL  COLORING 

were  made  and  shipped  by 

PHILIP  J.  RITTER 

many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 

If  Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 

^f  We  ask  for  a  portion  of  your  patronage 

>v - - - __r 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Salmon — 

Gibraltar,  Sockeye,  No.  i,  tall .  i  .95 

“  “  No.  J4,  flat .  1. *5 

Hapgood’s,  No.  1,  tall,  4  doz . . 

“  No.  J4 .  1  *3° 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  i-7° 

Humes,  Karluk,  No.  1,  tall,  4  doz . 

Horseshoe,  No.  . .  *-5° 

Sweet  Clover,  pink,  No.  1,  tall .  .  1.00 

Whire  Raven,  54s . 95 

Chef,  red,  No.  54,  fla%  4  doz . 92% 

Terrapin,  pink,  No.  54,  4  doz . 85 


SARDINES — Imported. 

Chancerelle,  54s,  key . - .  25.0c 

La  Champagne,  54s,  key .  17.00 

“  lt  boneless . 

Billet,  small  54s .  14.00 

Tricolore,  54s .  9  .00 

Gerard,  54s,  key,  boneless .  34  00 

Martels,  54s .  9*5° 

“  54s .  1325 

Morel,  54s,  boneless . %•••  15 -0° 

Domestic. 

Mustard — 

Irma,  54s,  100 cans .  3«^5 

Raven,  54s,  key,  100  cans .  3-37^4 

Harbor,  54s,  48  cans,  wrapped . 

Gold  Label,  mayonnaise  dressing,  100 

cans . 6.40 

Gold  Label,  24s,  mayonnaise  dressing,  50 

cans .  4-3° 

Oil- 

Gold  Label,  54s,  oil,  100  cans .  6.40 

Irma,  54s,  100 cans .  3.65 

Continental,  54s,  key,  100  cans .  3.6254 

Owl,  54s,  key,  100  cans .  3-52/4 

Skipper  Sardines — 

54s,  olive  oil,  key,  100  tins .  12.00 

5^s,  “  **  50  tins  .  12.00 

54s,  tomato  sauce,  key,  100  tins .  13 -°° 

54s,  “  “  5c  tins .  13.00 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  1,  key,  2  doz .  1 .40 

“  No.  2,  key,  1  doz .  2.35 

Fairbank's — 

No.  1,  key,  2  doz .  1.40 

No.  2,  key,  1  doz .  2.25 

No.  6,  key,  1  doz .  7.00 

No.  14,  key,  J4  doz . per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz .  1 .45 

No.  2,  key,  1  doz .  2.25 

Chipped  Beef. 

No.  54,  2  doz .  1.45 

No.  i,  2  doz .  2.10 

No.  54,  glass,  2  doz .  1.55 

No.  1,  glass,  2  doz .  2.50 

Beechnut — 

No.  54 »  sliced,  glass  jars .  1.70 

No.  1.  sliced,  glassjars .  2-77/4 


Sliced  Smoked  Beef. 

Armour’s — 

Shield,  in  glass,  size  J4 .  1.55 

**  “  “  1 .  2.65 

Acme — 

Large  tins,  2  doz  .  2.60 

Medium  tins,  4  doz .  1.60 

"  2  doz .  1 .65 

Small  tins,  4  doz . 1.00 

Large  gla'S  jars,  1  doz .  2.85 

Special  jars,  1  doz  .  2.60 

Junior  jars,  2  doz .  1.60 


Sliced  Bacon. 

Armour’s — 

Star,  in  glass,  size  54 .  1.65 

“  1 .  2.65 

“  ‘“tin,  “  % .  1-55 

“  “  “  1 .  z.65 

Beechnut — 

No.  54,  glass  jars . . .  1.4254 

No.  1,  glass  jars .  2.50 

Acme — 

Large  glass,  1  doz .  2.75 

Junior  glass,  2  doz .  1.60 

Roast  Beef. 

Armour’s — 

No.  1,  2  doz . . .  1 .40 

No.  2,  1  doz . . .  2.35 

Fairbank’s — 

No.  1,  2  doz .  ,1.45 

-.£?*,  ldoz .  2-37 K 

Libby  s — 

No.  1,  2  doz .  j  .45 

No.  2,  1  doz .  2.30 

Kingan's — 

No.  1,  2  doz .  1.40 

No.  2,  1  doz .  2.4254 

Lunch  Tongue. 

Armour’s,  No.  i,  2  doz .  2.70 

Fairbank's,  No.  1.  2  doz . .  .  2  15 

Libby’s,  No.  1,  2  doz . ..., .  2.80 


— IO — 

Whole  Ox  Tongue. 

Armour’s — 

Size  i  .  5  -4° 

“  1  'A .  6.75 

"  2  7.85 

2% .  9-5° 

Fairbank’s,  No.  2,  i  doz .  7.00 

Libby’s,  No.  2%,  1  doz .  9.50 


Potted  or  Deviled  Meats. 

Armour’s — 

No.  4  doz . 45 

No.  y,  2  doz . 82^ 

Libby's  — 

No.  yit  4  doz . 44 

No.  l/2,  4  doz . 80 

R.  &  R  — 

No.  yt,  4  doz .  1. 15 

No.  J4,  2  doz .  1  95 


Potted  Chicken  or  Turkey. 

Armour’s — 

No.  54,  4  doz .  1 .80 

No.  54,  2  doz . . .  3  05 

Libby’s — 

No.  5^,  4  doz . 

No.  54,  2  doz . . . 

R.  &  R.,  No.  5^,  4  doz .  1  75 


Sausage. 

Armour’s  — 

Vienna  style,  size  54 . 9° 

“  “  i .  1.50 

Luncheon,  with  Tomato  Sauce,  size  J4 . 90 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label” — 

Chicken,  No.  54 .  2*85 

“  No.  1 .  5.00 

Turkey,  No.  54 .  2.85 

“  No.  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11.00 

“  Ham,  No.  154 .  7*5° 

”  “  No.  254 .  10.00 


Deviled  Meats. 

Curtice  Brothers,  “Blue  Label” — 

No.  5  oz. 

Ham .  1.25 

Tongue .  1.25 

Chicken .  x.  85 

Turkey .  1.85 


No.  10  oz. 

2.15 

215 

2.50 

2.90 


Potted  Meats. 

Curtice  Brothers,  “Blue  Label”  — 

No.  yA  Tin.  No.  54  Tin. 

Ham..... .  1.20  2.00 

T-ongue .  1.20  2.00 

Chicken .  1.80  2.75 

Turkey .  1.80  2.75 


Soups. 

Snider’s  Tomato — 

3-lb.  cans,  2  doz . 

2-lb.  cans,  2  doz . 

1  -lb.  cans,  4  doz . 

Gallon  cans,  54  doz . 

Schimmel’s,  assorted,  1  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  x,  4  doz . 

Special  assortment,  4  doz . 

Curtice  Brothers,  “Blue  Label” — 


2.35 
*•35 
.90 
5.  00 

•85 


85 

.8754 


Consomme . 

Bouillon . 

Beef. . 


Pea  . 


Mulligatawny  . 


Quarts. 

Pints. 

y2  Pints. 

3-15 

i-75 

1  •  25 

3  •  *5 

i-75 

I  .25 

3  *5 

i-75 

1.25 

3-15 

*  -75 

*•25 

•  3-iS 

'■75 

1.25 

3*  *5 

'•75 

*•25 

3- *5 

*•75 

*  25 

■  3-15 

*•75 

*•25 

3  •  *5 

i-75 

1.25 

3*5 

i-75 

1.25 

3-*5 

■•75 

*•25 

3-i5 

'■75 

1-25 

■  3-i5 

*•75 

*•  25 

3*  *5 

*•75 

*•25 

3-i5 

*•75 

1.25 

3-i5 

1  75 

1  •  25 

3*5 

i-75 

1.25 

•  3- *5 

*■75 

*•25 

6.50 

3-5° 

2.  00 

7-25 

3-75 

2.25 

— II — 

Sour  Balls . 30-lb.  pails 

Pancella  Cream  Chocolate .  “ 

I  X  L  Assorted  Chocolate .  “ 

King  B  Assorted  Chocolate .  “ 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonpariel  Drops .  “ 

Chocolate-covered  Caramels .  “ 

Dairy  Chocolate  Chips . .  .25-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . 21-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen .  “ 

Wellington  Caramels . 25-lb.  pails 

Prozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  “ 

Jelly  Beans .  “ 

Wintergreen  Lozenges .  “ 

Mint  Lozenges .  “ 

Assorted  Lozenges .  “ 

Conversation  Lozenges . 28  !b.  pails 

C.  &  A.  Crown  Stick . 30-lb.  pails 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods . 10  boxes  in  case 


.08*4 

.1054 

.  1154 

,i6j| 

•  11  Vi 


•  16  y2 

■  11  ^ 

•  17  Vi 

■  i°'A 

■  og'A 
•°9/4 
.08 


.IO 

•07  A 


.08 

09  H 
•09  'A 

•  09  lA 

•  °9/4 

.08 

.12^ 

•0954 

4-50 


CATSUP. 

Per  doz. 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  1.15 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 9254 

Campbell’s — 

No.  8,  2  doz . 8754 

No.  8,  Tobasco . 8754 

Snider's — 

Pints,  2  doz .  2.10 

J4-pints,  2  doz .  1.30 

Quarts,  1  doz .  3.25 

Gallons,  6  jugs  in  crate . per  jug  .85 


KETCHUP. 

Curtice’s  “  Blue  Label”  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  in  case .  3  00 

Medium,  25  bottles  in  case .  4.75 

Large,  12  bottles  in  case .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co's —  Per  lb- 

Premium,  54s,  12  to  25  lbs . 30 

Premium,  54s,  12  lbs . 30 

Caracas,  sweet,  6  lbs . 30 

German,  sweet,  12  lbs . 23 

Auto,  sweet,  6  lbs . 32 

Cocoa,  5^-lb.  cans,  12  lbs.  in  box . 34 

Cocoa,  }4-lb.  tins,  6  lbs . 34 

W.  H.  Baker’s— 

Best  Cocoa,  54-lb.  size . . . per  lb.  .31 

“  54-lb.  “  .  “  .32 

Premium  Chocolate,  54s,  12  lbs .  -2854 

1  “  54s*  12  lbs . 2934 

Best  Sweet  Chocolate,  15s,  6  lbs . 1954 

“  **  1-5S,  12  lbs . 1954 

Hershey's— 

Milk,  48  5  cent . per  box  1.45 

Epp's— 

Cocoa,  54-lb.  tins,  7  lbs . 42 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  i-lb.  tins . per  tin  .72 

“  6-lb.  boxes,  54-lb.  tins .  “  .37 54 

“  6-lb.  boxes,  54 -lb- tins . 1.  “  .19 

Huyler’s — 

Cocoa,  54s,  6-lb . *. . 42 

“  54s,  6-lb . 44 

Hooton  Cocoa  and  Chocolate  Co. — 


CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  per 

Extra  Mixtures . 30-lb.  pails  .->8 

Cream  Jelly  Mixtures .  “  .00V 

Elcroften  Mixtures .  “  ’cg y 

Nobby  Mixtures .  “  .oqV 

Cadclla  Mixtures .  “  .12 

Fine  French  Mixtures .  “  *  1/ 

French  Creams .  “  *  /2 

American  Mixtures .  “  .(A1/ 

Variety  Cut  Drops .  “  *  ri/ 

Darling  Mints .  - 

Golden  Drip  Bar . 15-lb.  boxes  .  IO 


Cocoa,  labeled,  54s.. 
Cocoa,  labeled,  is.. 


Premium  Chocolate,  54 s .  .33 


Premium  Chocolate,  54s., 

Bensdorp’s  Royal  Dutch  Cocoa,  17-lb.  cases — 


•35 


Per  can. 

Per  doz. 

5^-lb.  round  cans . 

•  *9 

2.27 

M- lb-  *'  . 

•  3° 

3.60 

i-lb.  “  . 

•59 

7.08 

il/2-oz.  “  50  cans  in  case 

.07 

For  »b. 

5-lb.  “  . 

2  75 

•  55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . 45 

Queen,  4  to  lb 


42 


Sweet  Vanilla,  4  to  lb . 28 


8  to  lb. 

Bloocker's  Cocoa  Powder — 

54-lb.  tins,  2  doz.  in  box . per  doz. 

54-lb.  tins,  2  doz.  in  box .  “ 

i-lb.  tins,  1  doz.  in  box .  “ 

5-lb.  tins,  1  doz.  in  case . per  lb. 

xo-lb.  bags,  1  doz.  in  case .  “ 

Wilbur’s  Cocoa — 

Breakfast,  54*lb.  tins,  6-lb.  boxes . per  lb. 

“  54-lb.  tins,  6-lb.  boxes .  “ 

Wilbur’s  Chocolate — 

Sweet  Clover,  5£s,  6-lb . per  box 


.28 


1.88 

3-50 

6.50 

•52 

•50 


•33 
•  32 


1.60 


— 12 — 


Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  54-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54 -lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  5^ -lb.  packages . . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54 -lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  xa 

boxes  in  case,  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  5 4 -lb.  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  5£-lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  J-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  £-lb 

tins . . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  5^-lb. 

tins .  . . 

Cocoa,  6  lb.  boxes,  12  boxes  in  case,  54-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  54-lb. 

tins . t . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . . . 

Diamond  Chocolate,  sweet,  54-lb .  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12-lb.  “  6  “  “  .  “ 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  i2-lb.  boxes,  6  boxes  in  case... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  54 -lb-  tins  “ 
54-lb.  tins,  6  lb.  boxes,  12  boxes  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  i2-lb. 

boxes . 

Croft's  Cocoa.  |s,  2  dozen  in  box . 

“  “  54s,  6  lbs.  “  . 

“  “  52s,  6  lbs.  “  . 

“  “  5-lb,  6  cans  “  . 

“  Swiss  Milk  Chocolate,  48  5-c. cakes.. 
"  Premium,  54s,  12-lb.  cakes . 

“  “  54s,  “  . ... 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

54  lb.  decorated  cans,  12-lb.  boxes.. per  lb. 
54-lb.  tl  "  24-lb.  boxes..  ** 

Special  10-c.  packages,  30  to  box. .per  box 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 

“  54  lb.  “  1 2  -  lb.  “  . . 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 

“  J4-lb.  “  12-lb.  “  . 

“  54-lb.  “  6-lb.  "  . 

“  £-lb.  “  12  lb.  “  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 

“  54s,  12-lb.  "  . 

Buster  Brown,  5-c.,  48  cakes . per  box 

“  ^  3-c.,  72  “  .  " 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 

54-lb.  “  24-lb.  “  . 

Milk  Chocolate  — 

40  3-cent  cakes  in  box,  24  to  halt  case . . 

40  “  “  48  to  case..., . 

24  5-cent  cakes  in  box,  74  to  half  case . 

24  “  “  48  to  case . 


•32 

•S2 


•32 
•32 
*27 
.27 
.27 
1  -«5 
•38 
■36 
.36 
.36 
.36 
•.36 
■36 


•32 

•32 

•32 


■•«S 


.40 

1.80 


•33 
•32 
.30 
1  -5° 
•3i 

.30 


•3° 
.29 
2 .10 


? 


.29J 

.29 


•3i 

•31 


2f)l 


.26 
i  35 
1 .40 


.So 

.80 

.78 

.78 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MIEK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz . 6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  3.75 

Defiance,  4  doz .  3  75 

Magnolia,  4  doz .  4.15 

Rose,  4  doz . . .»...  4  00 

Dime,  4  doz .  3  50 

Winner,  4  doz .  4.00 

Baby,  1  doz.,  glass .  1 .90 

Red  Cross .  4.15 

Peninsular .  4  15 

Leader .  3.90 

Banner,  4  doz .  4.10 

Star,  4  doz .  4- *51 


EVAPORATED  MILK. 

Peerless,  hotel  size,  2  doz .  3  7C 

Peerless,  family  size,  4  doz .  3  2c 

Peerless,  5  cent  si2e,  4  doz .  i-8o 

St.  Charles,  family  size,  4  doz . . .  3  •  75 

St.  Charles,  hotel  size,  2  doz . ' 

Silver  Cow,  5-cent  size . 4....6doz.  2  67 

Pet,  10-cent  size,  4  doz . per  case  3.00 

Pet,  5-cent  size,  6  doz . per  case  2.55 

Van  Camp's,  6  doz.,  small .  2.65, 

Van  Camp’s,  4  doz.,  family .  3  oc 

Van  Camp's,  4  doz.,  large .  3  6- 
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V. 


SELLS  BECAUSE  THEY  WANT  IT 

Karo  syrup  isn’t  something  that  the  public  don’t  want. 
Nine  out  of  every  ten  people  who  eat  syrup  at  all  prefer  corn 
syrup  to  sugar  syrup.  It  is  smoother  and  suits  the  average 
palate  much  better. 

The  best  corn  syrup  packed  to-day  is  unquestionably 
Karo.  We  have  advertised  it  some  ;  but  it  has  reached — and 
held — its  present  enormous  sale  purely  because  the  people 
wanted  it. 

Good  for  you,  because  it  is  packed  by  us  in  sealed,  sani¬ 
tary  tins  ;  and  because  we  guarantee  both  the  quality  and  the 
weight,  io,  25  and  50-cent  size. 

All  jobbers. 

CORN  PRODUCTS  MANUFACTURING  CO. 

Chicago,  Illinois 


We  Want  You  to  Sell  This 


.  ...  .3 

.  the  Mb 

^tkho/n  r 

rQUgy  woe  sv  a 

''•TVQ6WQ  £.  B.  nooREfrW;, 

b4J 6WARASH  CHICAGO 


There  are  good  reasons  why  you  should.  It  is 
the  finest  floor  wax  ever  manufactured.  Lots  of 
your  customers  have  hardwood  floors,  and  if  you  sell 
Moore’s  Floor  Wax  to  them  ONCE  they  will 
always  buy  it.  To  make  it  worth  your  while  to  tell 
your  trade  about  it,  we  are  giving  you  enough  Uni¬ 
versal  Coupons  with  it  to  entitle  you  to  a  handsome 
premium  with  every  case. 

E.  B.  MOORE  &  CO. 

76  Wabash  Avenue  Chicago,  Illinois 

I - 


You  Are  the  One 
That  Gets  Hurt 


When  you  sell  your  customers  a  low- 
priced  coffee.  You  are  taking  chances 
unless  it’s  ARIOSA,  because  it  is  very 
difficult  to  get  a  good  quality  of  coffee 
at  a  low  price  and  yet  have  the  flavor 
always  the  same. 

You  can’t  afford  to  take  chances. 
We  buy  in  larger  quantities  than  any 
five  concerns  in  the  country,  and  we 
can  afford  to  give  quality  and  make  a 
price  that  nobody  can  duplicate. 


ARBUCKLE  BROTHERS 
New  York 


CL  YOU  OUGHT  TO  KNOW  that  a11  Cocoa  made  bE  the  Dutcfa  method  is 

- - — -  treated  with  a  strong  alkali  to  make  it  darker 

in  color,  and  more  soluble  (temporarily)  in  water  and  to  give  it  a  soapy  character.  But 
the  free  alkali  is  not  good  for  the  stomach.  I.OWNEY’S  COCOA  is  simply  ground 
to  the  fineness  of  flour  without  treatment  and  has  the  natural  delicious  flavor  of  the 
choicest  cocoa  beans  unimpaired.  It  is  wholesome  and  strengthening. 

The  same  is  true  of  LOWNEY'S  PREMIUM  CHOCOLATE  for  cooking. 

‘Ibe  Walter  M.  Lowney  Company 

BOSTON,  MASS. 
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HIRES  CONDENSED 
MILK 


Per  c«t. 


Silver . 

4-«5 

Queen . . 

4.00 

Premium . 

3-85 

Blue  Ribbon  „ 

3.85 

Gold,  tall . 

3-75 

Gold,  family... 

3-«5 

COCOANUT. 

Franklin  Baker  Co's — 


Per  case 


Brazil,  70  5-cent  packages .  2.50 

44  35  10-cent  “  .  2. 50 

“  38  5-cent  and  16  10-cent  packages....  2.50 

18  20  cent  packages .  2.50 

Per  lb. 

“  Shred,  in  pails,  20  lbs . 10 

“  44  in  boxes,  25  lbs .  09% 

“  44  in  barrels,  135  lbs . 09 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

“  44  in  boxes,  25  lbs . 

44  “  in  barrels,  135  lbs . 09 

Premium,  60  ^-lb.  packages,  15  lbs.  to  case  .23 
“  30  y2-\b.  “  15  “  -22 

44  3°  5^-lb.  anc*  15  /4-lb.  packages, 

15  lbs.  to  case . 22*4 

Schepp’s  Shredded,  y -lb.  pkgs.,  15  lbs.  to  case  .23^ 

“  “  %-lbs . . 22J4 

Dunham's,  5-cent  package . 29 

“  . 26 

“  ys . 28 

“  l/?s  and  ys . 26^ 


COCOANUTS. 

Franklin  Baker  Co's —  Per  bag 

Porto  Rico,  Jumbo,  80s .  4  .00 

San  Bias,  100s .  3.50 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co. —  Bbls.  Bxs. 

Butter  Crackers . 08  .o8)4 

Oyster  “  08  .o8J4 

Wine  Scroll . 10  . io% 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins'  Son —  Bbls.  Bxs. 

Assorted  Jumbles . °7/4  .°8 

Brown  Edge  Water .  .10 

Butter  Thin .  .12 

Clover  Mixed .  .08 

Cocoanut  Ripple .  .  10 

Cookie  Mixed . 08 %  .09 

Crystal  Bar .  .09 

Fig  Bars .  .  10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . 08 .09 

Fruit  Gem .  .08 

Graham  Wafer .  .10 

Grandma  Cookies . 08  y  -09 

Honey  Jumbles,  XX . 09^  .10 

Iced  Charter  Oak .  .09 

Iced  Ginger  Tablet .  .08  » 

Iced  Honey  Jumbles . °9l/4  •  10 

Iced  Penn  Treaty . 07  .09*4 

Iced  Vedette  Wafer . 07  J4  08 

Lemon  Bar . o8)4  .09 

Man-in-the-Moon  .  .08 

Milk  Lunch . 07 

Orange  Cookies . 07 x/2  .08 

Quaker  City  Mixed . 07^4  .08 

Salted  Strips . o8^4  .09 

Saltines .  .12 

Soda  Biscuit  XX . 06  .06 14 

Soda  Biscuit  XXX . o 6}4  .07 

Spiced  Wafers . . . 07^4  .08 

Sunshine  Cookies . o’jl/2  .08 

Water  Crackers  Star . 06^4  07 

Package  goods —  Per  doz. 

Animals . 50 

Butter  Thin .  x.oo 

Gingerettes .  x.oo 

Gold  Medal  Soda  (small) . 50 

“  "  “  (large) . 90 

Graham  Wafers .  1.00 

Ivinettes . 50 

Milk  Lunch .  x.oo 

Our  Ginger  Snaps . 50 

Pink  Tea .  1.00 

Sugar  Snaps . 50 

Saltona  Biscuit . 1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 
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DEL1KATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  doz.  1  15 
•*  44  with  Horse  radish,  p.dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 .75 
“  44  with  Horse-radish,  p.dz.  1.75 

Wein  Senf,  in  bbls . per  gal. 

44  x  gallon  stone  jars . per  jar  .  75 

44  5  gallon  kegs . per  keg  2.50 

Prepared  Mustard,  in  bbls . per  gal. 

“  44  in  15  gallon  kegs...  44 

44  44  in  10  44  ...  11 

44  44  in  5  44  ...  “  .25-. 40 

44  4  4  in  2  gallon  pails. ..per  pail  .75 

44  44  in  x  44  ...  "  -4° 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 95 

44  Sifting  top,  2  doz.  in  case. ...per  doz.  .46 
44  with  Horse-radish,  2  doz.  in  case, 

per  doz . 95 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub 


loaf 


Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .3254  4< 
Parmesan,  loaves  about  30  lbs... loaf,  .27  cut, 
Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

“  in  tin  . per  lb. 

44  i-lb.  tins . per  case 

Camembert,  in  wood  boxes . per  doz.,  2.75- 

Sap  Sago,  grated,  ready  for  use,  xo-oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  100  in  box . 

Edelweiss,  Romatour  and  Bier-Kase..per  doz. 

American  Swiss,  No.  1 . loaf,  .16  cut, 

44  44  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb. 

Limburger  Cheese,  No.  1 . box,  .14; 

54  box,  14  ;  less . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  “ 

English  Dairy  Cheese .  44 

Pineapple  (Picnic  size),  6  in  box . per  box 

4‘  (Gem  size),  6  in  box .  44 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  44  44  .  44 

Picnic  size,  2  44  44  .  44 

Trial  size .  44 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

“  44  44  No. 1  44 

44  Roquefort  44  large  44  44 

n  a  a  small  44  44 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
44  d'lsigny,  “  6  44  ...  44 

Wm.  Tell  brand,  12  in  box . 44 

Neufchatel  (Cow  brand),  25  in  box .  44 

Star  Cream,  or  Phila.,  ia  44  .  44 

Miniature  Cream,  or  Phila.,  12  in  box..  44 
Hand  Cheese,  8  doz .  44 

a  ^  *t 

44  4  44  Thuringer .  44 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  44 

Schutzen  Cheese,  12  in  box .  44 

American  Mountain  Cheese  (Alpen  Kase),  50 
i-lb.  packages . per  lb. 


•34 

•32 

.80 

.26 

3-75 

■2.85 


i-45 


i-75 

2.25 

4.00 

•*9 


.16 


.16 

.17 

.16 

•17  % 

3  00 
2 .25 


4  5° 

2.40 
1  *35 
1 .00 
1 .00 

2.40 
2.95 
i-45 
1  -55 
1  -55 

1.40 

•95 

1.90 

95 

i-35 

.70 

•85 

*•45 

1.25 


.18 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  in  tin . per  doz.  4.75 

II  O  II  II  _  __ 

®  .  2 . 75 

Carlsbad  Speck  (Imported  Bacon) 44  .32 

Imported  Cervelat  Sausage  (Rolff 's).  ...per  lb.  .48 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  .65 

Pate  de  fois  Gra»,  small  size . per  doz.  3.00 

American  Holsteiner...by  bbl.  .  X2  ;  less,  per  lb.  .  14 

44  Landjager,  short .  44  .24 

44  44  long .  44 

44  Mortadella,  Dry .  44  .25 

44  Knackwurst,  35  in  box,  per  box, 

$4-75 . per  doz.  2.40 

44  Cervelat  (E),  50  and  100-lb.  boxes, 

.21^4;  less . 23 

44  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20 ;  less . 21 

44  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  17  ;  less . 18 

44  Cervelat,  Tip  Top,  50  and  xoo-lb. 

boxes,  14;  less . 16 

44  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23)4;  less . 25 

44  Salami  (E),  50  and  100-lb.  boxes, 

.20;  less . 22 

44  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  .18 )4  ;  less . 20 

44  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .i6y  ;  less . 18 

44  Tongue  Sausage . per  lb.  .18 

44  Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb.  .15 

44  Lachs  Ham .  44  .28 

Petit  Delicatess  Frankfurters,  plain, 

per  doz.  x.oo 

44  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  1.00 

44  Lebanon  Beef  Bologna . per  lb.  .  15 

44  Paprika  Speck .  44  .18 

Mettwurst,  half-round .  44  .  16 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb.  .24 

Smoked  Thuringer  Blutwurst .  44  .18 

44  Pfefferwurst .  44  .18 
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Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
44  44  quart  glass  jars.  5.75 

44  44  xo-oz.  jars .  2.50 

Calves'  Head,  in  round  tins . per  doz.  1 .65 

Pickled  Meats,  in  glass .  44  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1.00 

“  44  pints . 

44  44  quarts . 

Lamb  Tongues,  in  glass .  1 .60 
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Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2.50 

44  44  10-gal.  keg.  ...  4.50 


Sundries. 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland—  Pails. 

Mixed,  44Y.  M.,"  x/2  bbl .  5.50  .60-. 75 

Milkers, 44  Y.  M.,"  l/2bb\ .  6.50  .75-85 

Mixed,  standard,  bbl . 

44  l/2  bbl .  5.50-6.50 

Milkers,  standard,  bbl . 

44  l/2  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

44  44  y2  bbl .  8.00 

Milkers,  44  bbl . 

44  44  y2  bbl . 8.00 

Marinirte  Herring,  imported,  about  40  in  pail.  1. 25 

Roll  Herring,  imported,  about  25  in  pail,. .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

N orway  Stockfish,  dry . per  lb.  .  1 5 

Matjes  Herring . . per  pail 


German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag 

Green  Kern . per  lb. 

Potato  Flour .  44 

German  Dried  Pears .  44 

Dried  Mushrooms .  . 

Juniper  Berries . 

St.  John’s  Bread . 


Bay  Leaves . 


2.75 

.08 
.14 
.60-1.00 
•o3 

05 


.06-. 08 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

44  44  quart . 35 

44  44  2  quart . 55 

44  44  4  quart .  1 . 10 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  1 . 10 

44  2  quart  tin . 60 

44  quart  tin . 50 

Brat-Haring,  4  quart  tin .  x .  10 

44  2  quart  tin . 60 

quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 

per  doz.  2.50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg  .75 

44  5-lb.  pails . per  pail  .55 

44  10-lb.  pails .  44  1.05 

Cut  Spiced  Sardines,  10-lb.  pail .  44  .75 

44  44  5-gal.  keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  2.25 

Norway  Anchovies. 

Original  package . per  l/2  bbl.  5.50 

Repacked  in  5-lb.  pails . per  pail  .60 

44  10-lb.  pails .  44  1. 10 

44  5-gal.  kegs . per  keg  2.75 

44  y2  lb.  flat  tins . per  doz.  .95 

44  J4-lb.  tall  tins .  44  1.50 

44  i-lb.  tall  tins .  44  2.00 

Fancy  kegs,  keg . 80 

“  Vi  keg . 42 

“  K  keg . 32 

44  )4  keg . 20 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

44  pint  jars . per  doz.  6.00 

44  large  tumblers .  2.25 

44  small  tumblers .  44  1.25 


Russian  Caviar. 

Per  doz. 

i-lb.  tins .  19.50 

J^-lb.  tins .  10.50 

-lb.  tins .  5.50 

}4-lb.  tins .  2.75 

German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

15-gal.  keg,  about  500  . . per  100 

10-gal.  keg,  about  300 .  44  1.00 

5-gal.  keg,  about  150 .  44 

10-lb.  pail,  about  50 . per  pail 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  6.50 

10-gal.  kegs . per  keg  2.40 

5-gal.  kegs .  44  1.25 

10-lb.  pails . per  pail 


Imported  Lebkuchen. 

Dampfnusse  (Pfeffernusse) . per  lb.  .18 

Spitzkugeln .  44  .25 


Lebkuchen  and  Bread. 


Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen, No.  1,  6  44  ...  44 

44  No.  2,6  44  ...  44 

44  No.  3,  6  44  ...  44 

Amandines,  9-lb.  tins . per  tin 

44  small  tins .  44 


•3» 
•50 
•75 
1 .00 
5-25 
•55 


COTTOLENE. 

30  2-lb.  tins . per  case  6.50 

15  4  lb.  tins . .  44  6.50 

6  10-lb.  tins .  44  6.50 

Freight  prepaid  on  two-case  lots. 


EGGS. 


Per  do 

Nearby,  candled  and  selected,  30-doz.  crates..  .14 
Western . 23 


CHEESE. 


New  York,  full  cream,  new,  fancy,  40-lb.  bxs. 

44  44  44  xst’s,  40-lb.  boxes 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 13 


FANCY  GROCERIES. 


Almond  Staple  Paste,  5  lb.  cans . per  lb. 

Anchovies,  in  oil,  %  bottles .  4. 

44  4  4  y  bottles .  3. 

Anchovy  Paste,  fancy . per  doz.  4 

44  plain .  44  3 

Bouillon,  Burnham,  pints,  2  doz .  3. 

44  44  y2  pints,  2  doz .  2. 

Capers,  Nonpareil,  y2  gal.  kegs .  1. 

44  quart,  glass . per  doz.  7 

44  bottled,  %  size ....  44  2. 


4  4  4  )4size....  ••  1 

4  4  44  ys\zt....  44  1 

Canton  Ginger,  large  pots,  6-jar  cases..per  case  4. 
44  medium,  12-jar  cases..  44  5.' 

44  small,  24  jar  cases .  44  4. 

Cherries  in  Maraschino,  glass,  1  doz.  case .  7. 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz. 

44  44  3  lb.,  2  doz .  44  2. 

Currie  Powder,  pints . per  doz.  3. 

44  4  oz .  44  2. 

44  2  oz . . .  44  1. 

French  Peas,  extra  fins . per  case  16. 

44  fins .  44  14. 

44  Moyen’s .  44  12. 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12. 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb. 

44  Dinner  Biscuit . 44 

44  Breakfast  Biscuit . 44 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . .per  doz.  1 

44  4  4  J/2  pints .  44 

Salt,  stone  jars,  4  doz .  x. 

Extract  of  Beef,  Moms’,  4  oz . per  doz.  6. 

44  44  2  oz .  44  3. 

44  Anker’s,  120  vials .  4. 

44  44  4  oz . per  doz.  4. 

44  44  8  oz .  44  7. 

44  4  4  16  oz .  44  13. 

Theodore  Marquet  Mushrooms — 

First  choice .  .  24 

Choice,  100  tins . per  case  22 

Extra,  100  tins .  44  26 

Hotel,  100  tins. .  44  18 

Truffles,  X . per  tin 


3 


£ 


y*- 

%■ 


5! 


Per’ 


Shrimps,  pickled,  small  size .  1 

44  Dunbar’s,  2  doz . per  doz.  2 

Figs  in  Cordial,  Dunbar’s,  1  doz .  44 

44  Bishop’s,  1  doz  . .  44  6 

Crystallized  Ginger,  i-lb.  tins .  44  4 

44  %-lb.  tins .  44  2 

Lime  Juice,  Rose’s .  44  3 

Victor  Rose  Water .  #  44 

44  Peach  Water .  44 

Pitted  Olives . 

Armour’s  Solid  Extract  of  Beef — 

Size  3  jars,  x  dozen  in  case .  4- 

••  8  44  1  44  !!!!!”!...!... . *5 

44  16  44  y  44  39 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  i  dozen  in  case .  4- 

44  8  44  x  44  .  8 

44  x6  44  %  44  *6. 

Armour’s  Beef  Extract  and  Vegetable  Tablet* — 

x  dozen  small  boxes,  X2  tablets  each .  3. 

x  44  medium  44  36  44 

1  44  large  44  73  44 

Armour’s  French  Bouillon — 

Size  4  bottles,  x  dozen  in  case . 

44  16  44  x  44  . 


4-1 

14- 


Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case . 

44  ia  44  x  44  . . 

**  5  **  . per  bottle 

44  3  fancy  jugs . p«r  juf 

Armour  Tomato  Bouillon- 
Size  4  bottles,  x  dozen  in  caae . . . 


3.5 


o 


3-5 


5  *•  . per  bottle 

3  fancy  jug* . P€r  Ju8 
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BROWN’S 

FAMOUS 

“FLY 

COIL” 


CATCHES  MORE  FLIES  TO  THE  SQUARE  INCH 

THAN  ANY  OTHER  FLY  CATCHER. 

IT  ATTRACTS  CUSTOMERS 
By  its  NOVELTY!  NEATNESS!  and  CLEANLINESS ! 

Hang  Up  a  Couple  of  Coils 
and  See  How  Much  They  Improve  the  Appearance 
of  Your  Store  and  Increase  the  Comfort  of  Customers. 

When  People  See  a  Good  Thing  Like  This  — 

THEY  WANT  IT! 

AND  YOU  SELL  LOTS  OF  THEM! 

WHY  NOT  CATCH  CUSTOMERS 

AS  WELL  AS  FLIES  ? 

Brown’s  “FLY  COIL”  is  Easier  to  Use;  Easier 
to  Sell  than  Any  Fly  Paper. 

TO  BE  OBTAINED  FROM 


BUCKNAM  &  VANDERPOEL  CO.,  Manufacturers’  Representatives 

198  WEST  BROADWAY,  NEW  YORK 


WE 

NEED 

YOU 


We  know  we  can  make  the  best  Macaroni, 
Spaghetti,  Noodles  and  Pastels  in  the  world, 
but  we  know  we  need  your  help  to  sell  them. 
We  know  you  can  work  with  us  or  against 
us  and  swing  your  trade  either  way. 

So  we  make  it  to  your  interest  to  recom¬ 
mend  our  goods  —  not  only  because  they 
will  build  you  a  good  trade  but  also  be¬ 
cause  our  terms  to  you  are  the  best. 

Besides  the  regular  profit  every  case  has 
additional  value  for  you  in  Universal  Cou¬ 
pons.  You  can  exchange  them  for  hun¬ 
dreds  of  useful  articles. 

Vienna  Baking 
Company 

Philadelphia,  Penna. 


Something 
New  from 
An  Old 
House 

. — . .  -jj 

Cfl  Our  Cafe  des  Gourmets  Coffee  is  our  latest  effort 
to  please  our  friends  and  to  give  them  a  highly  per¬ 
fected  blend  at  the  popular  price  of  25  cents  a  pound. 

It  is  packed  in  handsomely  labeled,  air-tight  tins 
so  as  to  protect  its  freshness  and  natural  aroma. 

Cfl  Cafe  des  Gourmets  is  a  satisfying  drink  and  will 
please  your  most  exacting  trade,  conforming  to  the 
usual  high  standard  set  by  Wilde's,  and  is  backed  up  by 
their  reputation  gained  through  more  than  90  years  of 
fair  business  dealings.  A  trial  will  prove  its  worth. 

SAMUEL  WILDE’S  SONS  CO.,  Importers 

■ - Coffees  Teas  and  Spices - 

11  DUTCH  STREET  -  NEW  YORK 


s* 


\ 

WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA, 

_ j 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT® 


42 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


—17— 


-18- 


FLOUR. 


King  Midas . 

Gold  Medal . 

Millbourne . 

On  Top . 

Ceresota . 

Pillsbury’s  Best... 
Taylor’s  Fancy  ... 

Semper  Idem . 

Pride  of  the  West. 

Sunbeam . 

Quaker  City . 


Per  bbl. 
6. 70 

6.75 

6.45 

6.50 

6-45 

6.45 

5.10 

4.80 

4- 75 
4.65 

5- 75 


Self-Raising  Flour. 


Franklin,  30  packages .  3*5° 

Hecker’s  Superlative,  32  packages .  4.32 


Cook’s  Malto  Rice,  36  2-lb.  packages . 

Force  Food,  36  packages . 

Mapl  Flake,  36  packages . 

Malta  Vita  Corn  Flakes,  36  packages . 

44  Wheat  Flakes . 

Post  Toasties,  24  packages . 

Shredded  Whole  Wheat,  50  packages . 

“  “  25  packages . 

Cream  Wheat,  36  packages . 

Cook’s  Flaked  Rice,  24  packages . 

Wheatlet,  30  packages . 

Wheatena,  36  packages . 

Grape  Nuts,  24  packages . 

Korn  Kinks,  36  packages . 

Pettijohn's  Food,  18  packages . 

Presto,  18  packages . 

Quaker  Puffed  Rice,  36  packages . 

“  Wheat  Berries,  36  packages . 

Triscuit,  30  packages . 

Kellogg’s  Toasted  Corn  Flakes,  36  packages.. 
Zest,  24  packages,  15-c.  size . 


4.20 

3.20 
4-05 
2.85 

2.85 

5.00 

2.60 

4-5° 

2.70 

3- 50 

4- 25 

2.70 
1 . 40 
1  •  75 

1.50 

2.65 

1 . 70 

2.50 

2.80 

1.80 


Pancake  Flour. 


Aunt  Jemima,  36  packages . 

Ralston’s  Purina,  36  packages .  3.00 

Hecker's  Flapjack,  24  p  ickages .  2 . 10 

Uncle  Jerry,  40  packages . 


Buckwheat  Flour. 

Hecker’s,  64  packages .  4.60 

“  32  packages .  4.10 

Fancy,  i«5-lb.  sacks . per  100  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  bag. 

Lea’s,  white,  table,  100  lbs .  2.30 

44  yellow,  granulated,  100  lbs .  2.30 

“  44  table,  100  lbs .  2.20 

Western,  yellow,  granulated,  100  lbs .  2.00 

Quaker,  36  packages . 

Farina — 

Hecker’s,  24  is . per  case  1 . 50 

Schumacker’s,  24  packages .  “  1.25 

Beans —  Per  bushel. 

California  Lima . per  lb.  -05% 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.47^ 

Extra  choice,  grain  bags .  2.40 

Medium,  fancy,  grain  bags .  2.55 

Pea,  fancy,  grain  bags .  2.60 

Michigan,  grain  bags .  2.50 

Red  Kidneys .  2.00 

Peas — 

Green .  2 . 40 

Scotch .  2.60 

Split,  yellow .  2.25 

“  green . 

Lentils —  Per  lb. 

000000,  110-lb.  bags . 

Less  quantity . 

Shaker  Corn — 

Fancy,  barrels . 05  x/2 

Less  quantity . 06 

Hominy — 

Lea's  Breakfast,  10  packages . per  case  1.50 

4 1  Pearl,  100  lbs . per  bag  2.45 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1.30 

Western  Pearl,  100-lb.  bags . 

“  Grits,  100-lb.  bags . 

Barley— 

OO . 05^ 

No.  3,  100  lb.  bags .  2.65 

Noodles—  Per  case. 

Climax,  24  10-c.  packages,  assorted .  1.15 

“  48  5-c.  packages .  1.25 

44  assorted,  24  5-c.,  12  10-c .  1.20 

Smith’s,  30  10-c.  packages .  1.90 

44  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1 . 55 

“  5-C .  1.55 

1  xo-c .  1.55 

Oatmeal — 

B . per  bbl.  7.40 

B,  100-lb.  kegs . per  keg  3.85 

Oaten  Goods —  Per  case. 

Avena,  18  packages .  1 . 42  % 

Banner  Oats,  20  packages .  4.35 

H.  O.  Oats,  12  packages .  1.50 

Mother’s,  18  packages .  1.62^ 

44  36  packages .  3.  *5 

Quaker,  18  small  size .  1.50 

u  20  large  size .  4.35 

Rolled  Oats — 

Avena,  180  lbs . per  bbl.  6.75 

“  90  lbs . per  keg  3^60 

Standard,  180  lb.  bbls . 

“  90-lb.  bags . 

Sago- 

Fine,  bags  about  160  lbs . 03^ 

50-lb.  lots . 04 Vs 

Admiral,  pearl,  24s . 07^ 

Tapioca — 

Instantaneous,  50  is . 08 

Colburn’s  Hasty,  36  packages . 075^ 

Minute,  #  gross . per  box  2.85 

Flake,  about  125  lbs . per  lb.  -04# 

“  less  quantity .  44  .04^ 

Pearl,  150  lbs . „ .  “  .03 1/2 

“  less  quantity .  44  .04 


GELATINE  AND  PREPARED 
DESSERTS. 


Knox’s  Sparkling . 

44  Acidulated . 

Cox’s,  large . 

44  small . 

Plymouth  Rock,  pink  or  white . 

Nelson’s . .  . 

44  small  . 

Bromangelon,  assorted,  3  doz . 

Fruit  Puddine,  2  doz.,  assorted  flavors . 

Jell-O,  assorted  flavors,  2  doz . 

Jell-O  Ice  Cream  Powder,  2  doz . 

Jellycon,  1  doz . 

“  assorted  flavors,  3^  doz . 

Chalmer’s,  shredded . 

44  granulated . 

44  No.  1  packages . 

Peter  Cooper . 

Tryphosa . 

Imperial  Wine  Jelly . 

44  44  . per  gross 

Gelatine,  McKinley’s . 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case 

Puddine,  assorted,  2  doz .  41 

D-Zerta  Jelly,  assorted,  2  doz . 


Per  doz. 
1 . 10 
1. 10 
i-57^ 
•95 
1.20 
1  *35 
•95 

-87K 

.80 

•8 1'A 
•97/4 
.87^ 
•87^ 

1 .00 


1 .00 


•95 
•95 
11. 00 
.85 


2. 70 
1.60 
•90 


MACARONI. 


Per  lb. 

Larosa  Alphabets 

square 

25  lbs . 

. °5  K 

44  Elbows,  sc 

luare,  25 

lbs . 

. 05  K 

44  Macaroni, 

long, 25 

lbs . 

. °5X 

square. 

25  lbs . 

. °b% 

44  Spaghetti, 

long:.  2S 

lbs . 

. °sK 

“  Vermicelli 

square. 

25  lbs . 

44  Macaroni, 

bulk,  25 

lbs . 

. °55i 

FIXTURES. 


H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7. 00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  33 .  10.00 

Tea  Caddies,  Red,  No.  54 .  $.00 

Tea  Caddies,  Red,  No.  55 .  3.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  1.25 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3.50 

Barrel  Covers,  19  in . 3.00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  1%  to  2  in .  1 . 50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45 .00 

Less  25  per  cent,  discount. 


Scoops. 


Indestructible,  No.  4 . per  doz.  9.00 

44  No.  5 .  44  12.00 

44  No.  6 .  “  15.00 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz.  4.20 
“  44  No.  4...  44  5.40 

tl  *l  No.  5...  44  7.20 

X  Quality,  No.  3 .  44  2.60 

“  No.  4 .  44  3.00 

"  No.  5 .  44  3.40 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs.,  per  case 

44  Barley  Food,  24  2s . .  44 

44  Health  Food,  24  as .  41 

Purina  Cream  Graham . per  bbl. 

44  Whole  Wheat  Flour,  20  5s . per  case 

Egg-O-See,  36  packages . 

“  Corn  Flakes,  36  packages . 


Counters. 

Sherer’s  Eclipse  Counters — 


No. 

Length. 

No.  of 
Drawers 

Each. 

6K 

.  9 . 

.  15.00 

8^ 

10^ 

3-°5 

. >5 . 

....  25.00 

3-85 

12% 

. 18 . 

3.00 

>4  M 

>6% 

4.20 

>8  K 

. 27 . 

.  40.00 

2.70 

2°K 

. 30 . 

.  45-oo 

2.70 

Capacity  of  Drawers,  40  to  60  lbs. 

each. 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  2  doz.  in  case . p  r  d<z.  .90 

Tins,  Keyed  (Jewel),  2  doz.  in  case.  “  .95 

Large  cartons  or  tins,  2  doz.  in  case.  44  2.00 

Dime  Tumblers,  2  doz.  in  case .  44  .90 


Thredded  Fish. 

Swansdown,  2  doz . per  doz. 

Osprey,  2  doz .  44 


New  Mackerel 


Count 
(about) 
to  bbl. 

Ex. Norway,  No.  1.. .170-190 
Ex. Norway,  No.  2. ..240-280 
Ex. Norway,  No.  3. ..300-350 
Ex. Norway,  No.  4. ..410-460 
Ex. Bloaters,  XXX..  90-  95 
Ex. Bloaters,  XX. ...100-110 

Ex. Shore,  No.  1 . 190-210 

Med.  Shore,  No.  1. ..220-240 
Large  Shore,  No.  1.  .110-130 
Fxtra  Irish,  No.  2. ..325-375 
Medium  Irish, No. 2. .375-450 
Small  Irish,  No.  2. ..475-525 
New  Medium  Shore. 160-180 
New  Large  Shore. ...no  120 
Large,  No.  2 . 230-250 


200  lb. 

100  lb. 

50  lb. 

10  lb. 

23.00 

12. 10 

6.25 

1.40 

20.00 

10.60 

5.50 

1.25 

35-oo 

18. 10 

9-25 

2.10 

30.00 

15.60 

8.00 

I*75 

24.00 

12.60 

6.50 

1  -45 

22.00 

11.60 

6.00 

1  -35 

20.00 

10.60 

5-50 

J-25 

16.00 

8.60 

4-50 

1.05 

15.50 

8.35 

4.58 

1.03 

15.00 

8.10 

4-25 

1 .00 

16.00 

8.60 

4-5o 

1.05 

15.00 

8.10 

4-25 

1 .00 

15.00 

8.10 

4-25 

1 .00 

Herring. 


200  lb. 

Lab.  Sp1  it,  Lg.  No.  1... 

Lab.  Split,  Lg.  No.  2... 

Shore,  Round.  Large..  7.00 
Shore  Round.  Med  ..  6.00 

Ocean  Whitefish .  4.00 

Shad, No. 1, Mess, new.  14.00 
Shad, No. 2, Mess, new.  12.00 
Haddock,  Pickled .  6.00 


100  lb.  50  lb.  10  lb.  8  lb. 


4.10 

3.60 

2.60 

1.50 

•43 

7.60 

3-9° 

•95 

6. 60 

3-5° 

.82 

3.60 

Dressed  Boneless  Fish. 


Favorite,  Cod,  40  lbs . 08 

Gilt  Edge,  40  lbs . 06 

Favorite  Middies,  60  lbs . 13 


— 20- 


Prunes — 
Boxes. 


Extra 


Stand. 


20-  30,  25 

lbs... 

Cal. 

Cal. 

Cal. 

30-  40,  25 

a  ... 

•  o8ji 

■°S!4 

.08 

40-  50,  25 
40-  50,  50 

44  !!! 

•°7& 

■°7% 

■°7'A 

50-  60,  25 

44  ... 

■°iVi 

.07 

50-  60,  50 

44  ... 

.07 

.06% 

60-  70,  25 
60-  70,  50 
70-  80,  25 
70-  80,  50 

tt 

a 

■06H 

.06  >4 

.06'/ 

80-  90,  50 

QO-IOO,  25 

ft 

•°sK 

■°sX 

90-100,  50 
100-120,  50 
Raisins — 

ti 

•»4^ 

■  04 

Fancy 

Oregoi 


Muscatels,  4  crown,  50  lb . 

“  3  “  50  . 

44  2  44  50  lb . 

Cal.  Thompson  Seedless,  50  lbs . . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbs . 

Gilabert's,  Layer,  Valencias,  28  lbs.. 
Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . . 

Gold  Ribbon,  fancy,  36  is . . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . . 

44  fancy.  25  lbs . . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  10  lbs.,  net.. 


o  iYa 

05  k 

05 

ocy 

y 

06  y. 

ot 

05* 


07* 

°')5 

°7% 

°7 

>5)5 


»); 


CEREAL  COFFEE. 


Postum  Cereal — 

15-cent  size,  2  do? .  2.70 

25-  “  1  “  . . . .  2.25 

15-  and  25-cent  size,  assorted . . .  2.50 

Grain-O — 

Case  No.  4,  1  doz.,  15  cent  size,  %  doz. 

25-cent  size  in  case . per  case  2.30 

Case  No.  5,  1  doz.  25-cent  size .  44  2.05 

Case  No.  6,  2  doz.  15-cent  size .  44  2.47^ 


Ralston  Health  Cereal,  36  10-cent  size .  2.75 

Kneipp’s  Malt  Coffee— 

24-26  oz.  package,  packed  1  and  4  doz.  in 

case . per  doz.  2.15 

24-12  oz.  package,  packed  2  doz.  in  case . 

per  doz.  1.25 

Perfection  Rye  Coffee,  24  i-lb.  packages .  2.40 


Dressed  Fish  Bricks. 


Gilt  Edge,  2 -lb.  bricks,  40  lbs . 07 

Snow  White,  1  -lb  bricks,  20  lbs . 08 

Favorite  Cod,  2 -lb.  bricks,  40  lbs . 08^ 


Star  Brand  Boneless  Herring. 


Tins,  keyed,  large  size,  1  and  2  doz.  in  case. ...  1 . 30 

small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1.30 

Screw  Top  Jars,  2  doz.  in  case . 90 


Loose  Codfish. 


Extra  Large  Georges  Cod . 09 

Large  Bank . ; . 08 

Medium  Bank . 07 

Pollock . % . 05 

Hake . 04^ 


In  original  cases,  450  lbs.,  y  c.  less. 


Smoked  Fish. 

New  Extra  Scaled  Herring . per  box  .  17 

Small  Extra  Scaled  Herring .  44  .17 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish .  44  .27 

Cromarty  Bloaters,  50s, . per  box 

44  44  IOOS .  44 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 


Apples — 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  i-lb . 

Apricots — 

Extra  Choice  Royals,  25  lbs . 10^ 

Standard  Choice  Royals,  25  lbs . . . 09^ 

Cherries — 

California,  unpitted,  Black,  25  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  1  s . 07% 

Gold  Medal,  loose,  25  lbs . 07^4 

Private  Growth,  extra,  cleaned,  36  lbs . 07 % 

44  cleaned,  30  lbs.  bulk . 07^ 

Peaches — 

Fancy  Muirs,  50  lbs . 10% 

Extra  Choice  Muirs,  50  ibs . . 09)4 

Choice  Muirs,  50  Ibs . 08 J4 

Extra  Choice,  Yellow,  25  lbs . 07^ 

Choice  Yellow,  25  lbs . 07^ 

Pears — 

Choice  California,  Bartlett,  25  lbs . 10 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers.  5-c.  size,  2  doz .  44 

Tumblers,  10  c.,  Lord's  Prayer,  2  doz.  “ 


INK. 


Arnold’s,  black,  3032 . per  bottle  .48 

Continental,  red,  1  doz . 30 

44  black,  3  doz . 25 

Royal,  black,  3  doz . 25 

Stafford,  Commercial,  3032 . per  bottle  .58 


LAMP  GOODS. 


Per  case  of  6  doz. 


Lamp  Chimneys — 

No.  0. 

No.  1. 

No.  2. 

Macbeth  Pearl  Top . 

4.10 

4.80 

Acme,  Victor  Top . 

4.20 

4.80 

Pure  Flint,  Lustre  Top . 

.  3  •  00 

3.60 

4.20 

Crystal,  Crimp  Top . 

2. 70 

3.30 

No.  0,  Tubular  Lantern  Globes . 

5  doz. 

2.75 

Cold  Blast . 

3-3* 

Jumbo  Chimneys,  plain . 

per  doz. 

No.  1 
•75 

No.  2. 
.85 

dec.,  107. 

44 

.90 

1. 00 

No.  0. 

No.  1 

No.  2. 

Banner  Burners . 

•55 

•75 

No  charge  for  packages. 

Oil  Cans— 

1 -gal.,  glass . 

Per  doz 
j.25 

!-gal.,  galvanized . 

2.10 

5-gal.,  Lennox,  spout . 

5.00 

5-gal.,  "  spigot . 

5-gal  ,  Columbia . 

5-5° 

7.00 

5  gal.,  Banner . 

8.00 

5-gal.,  Climax,  pump . 

10.00 

5-gal.,  Home  Rule,  pump... 

12.00 

Lanterns — 

No.  0,  Standard . 

4-75 

No.  0,  Dash . 

7.8O 

Cold  Blast . 

8.00 

LIME. 

Prepared,  2  doz.  in  case . per  doz. 

Chloride,  sifting,  25-lb.  boxes,  1  lb . per  lb. 

4  4  4  4  25-lb.  boxes,  lb .  44 

Acme,  sifting,  25-lb.  boxes,  1  lb .  44 


•5^ 

•  °5K 

•  °6>i 

•°5>i 
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Without  Hul 


The  Pressing  6  Orr  Co. 

NORWALK,  OHIO 


Like  to  Eat  Husks? 

A  meal  of  corn  Lulls  would  be  like  a  meal  of  husks,  and  yet  every  brand  of 
corn  but  Winorr  cans  the  hulls  with  the  kernels.  Naturally  not  as  bad  as  the 
hulls  alone,  but  it’s  common  sense  that  it  takes  away  some  of  the  goodness. 

A  special  process  we  have  removes  the  hulls  from  the  corn  we  afterward 
pack  under  the  brand  Winorr.  The  result  is  a  brand  of  unequalled  tenderness, 
succulence  and  delieiousness.  Try  this  on  your  trade. 

We  also  pack  a  full  line  of  finest  quality  Berries  and  Vegetables,  moist  and 
condensed  Mince  Meat,  Catsup  and  Salad  Dressing. 

We  are  the'  largest  canners  of  Sauer  Kraut  in  the  United  States. 


THERE  IS  SATISFACTION 

In  handling  a  product  which  you  know  to  be  high  grade.  Gail  Borden  was  the  Pioneer  in  the  condensing  of  Milk.  The  Borden  Products  have  been  Manu¬ 
factured  for  50  years  with  scrupulous  care  for  those  who  demand  the  Best,  and  you  are  safe  in  recommending  the  Borden  Brands  as  the 

STANDARDS  OF  QUALITY. 


BRAND  EVAPORATED 


MILK 


An  Unsweetened  Condensed  Milk. 


ONE  OF  THE 
BORDEN 
STANDARDS. 


BORDEN’S  CONDENSED  MILK  CO. 

EST. 1857  “  LEADERS  OF  QUALITY  "  NEW  YORK 


1 


MORGAN  <&  CORNELL 


211  DUANE  ST. 

NEW  YORK 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for 
Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 
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LYE  AND  POTASH. 

Per  case. 

Banner,  4  doz .  3- x5 

Babbitt’s  Potash,  4  doz .  3*3° 

Lewis’ .  3*25 

Red  Seal  2  doz .  1-^7l/2 

“  4  doz .  3-65 

Popular,  4  doz .  1  *45 


MATCHES. 

Ohio  Blue  Tips —  Per  case. 

200s,  1  gross .  1.70 

500s,  100  packages .  3.25 

500s,  1  gross .  4-5° 

Ohio  Noiseless — 

500s,  1  gross .  3.75 

King  Bird — 

100s,  3  gross .  2.85 

500s,  1  gross .  4.00 

Swift  &  Courtney’s — 

200s,  1  gross .  1. 75 -1. 90 

400s,  1  gross .  3 -5o~3  *7° 

500s,  1  gross .  3.75-4.00 

Blue  Hen- 

2005,  1  gross .  1.50-1.60 

500s,  1  gross .  4.00-4.25 

Vulean  Parlor —  Per  gross. 

65s . 41 

IOOS»  5  gross . 90 

500s .  3.95 

Vulcan  Safety — 

65s,  No.  37 . 55 

65s,  No.  2 . 45 

Columbia  Safety — 

No.  2,  5  gross . 55 

No.  37,  5  gross . 50 

roos,  5  gross . 90 

No.  15,  1  gross .  1.20 

No.  32,  5  gross . 55 

Safety . 45 

Mazeppa,  parlors,  500s .  3-50-3.75 

Searchlight,  500s .  4.25-4.50 

Press,  200s .  1.80-1.90 

“  .5°os .  4-50-4-75 

America,  200s .  1. 30-1. 35 

American  Paraffine,  500s  extra  quality .  4. 15 

Telegraph  blue  head,  5  gross . 60 

Our  Darling,  1  gross,  No.  3,  1,000 . 5.50 

“  l/t  gross,  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

Armour's,  Home-made  style,  Wet —  Per  lb. 

10-lb.  kits . °9% 

25-  “  . 09 

50-  “  . 08K 

100-lb.  bbls . o&y 

150-  “  . 085/ 

250-  “  .  . 08 

450-  “  . 07^ 

John  Bower  &  Co. — 

Superior,  bbls.  and  y2  bbls . per  lb.  .08^ 

“  18,  37  and  68-lb.  buckets  ...  “  .09 

“  6  10-lb.  buckets . per  crate  6.25 

“  6  5-lb.  buckets .  “  3-65 

“  6  5-lb.  glass  jars . per  case  3.80 

**  XXX,  18,  37  and  68-lb.  buckets, 

per  lb.  .  13 
“  6  5-lb.  glass  jars,  per  case  4.40 

Fairmount,  bbls.  and  54  bbls .  per  lb.  .07^ 

18,  37  and  68-lb.  buckets..  “  .08 

Wm.  J.  Troth — 

Famous,  bbls.  and  54  bbls . per  lb.  .08^ 

“  18,  37  and  60-tb.  buckets .  .09 

“  6  10-lb.  buckets . per  crate  6.25 

“  6  5  lb.  buckets .  “  3-65 

“  6  5-lb.  glass  jars . per  case  3.80 

“  XXX,  18,  37  and  60-lb.  buckets, 

per  lb.  -13' 

“  6  5-lb.  glass  jars... per  case  4.40 

Golden,  bbls.  and  lA  bbls . per  lb.  .07^ 

“  18,  37  ana  60-lb.  buckets .  “  .08 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5,  6  glass  jars .  4.50 

No.  3,  6  glass  jars .  3.15 

Family,  Seedless—  Per  box. 

No.  5,  6  wooden  pails .  3.75 

No.  10,  6  wooden  pails .  6.40 

No.  18,  37  and  68,  wooden  pails . per  lb.  .09 5/ 

Celebrated,  Seedless  — 

Bbls.,  y2s  and  %s .  . per  lb.  .08^ 

Wooden  pails,  18,  37  and  68  lbs .  “  .09^ 

No.  2,  2  doz . per  doz.  2.00 

Condensed,  3  doz.  cartons  in  case . gross  11.00 

Keystone—  Per  lb. 

Bbls.,  y2s  and  yxs . 07^ 

Wooden  pails.  18,  37  and  68  lbs . 08^ 

Wooden  kits,  Nos.  20  and  35 . 08 

Schimmel’s — 

Bbls.,  y2  bbls.  and  30  lb.  kits . 0754 

x8  and  37  lb.  kanakins . . 08 

10-lb.  kanakins,  6  to  crate . per  do/.  9.80 

5-lb.  **  6  to  crate .  “  5.30 

5-lb.  glass  jars,  6  to  crate .  “  6.25 

Campbell’s,  30-I0.  pails . . . 08 

Mrs.  Wells’,  bbls.,  y2  bbls  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  y2  bbls.  and  30-lb.  kits . 04^ 

National,  bbls.,  *4  bbls.  and  30-lb.  kits . 03% 

Southwark,  bbls.,  J4  bbls.  and  30-lb.  pails . 04^ 


OILS. 


Stove  Gasoline . 

Headlight,  150  test.. 


Per  gal. 

•15H 

.  .121/ 
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OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz.... .  11.00 

“  Extra,  64  oz .  10.00 

“  Mammoth,  quarts .  6.00 

“  “  ]/2  pints .  2.20 

t{  Extra,  quarts .  5.40 

“  “  pints .  4. co 

"  “  y2  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3.00 

Queen.  6  oz .  1 . 30 

Pirn  Olas,  18  oz. .  6.00 

“  10  oz .  3.50 

California,  quart  tins .  3.5° 

pint  tins... .  2.15 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4-9° 

pints,  2  doz .  2.90 

**  y2  pints,  2  doz .  1 .90 

Rae’s — 

Lucca,  litre  bottles,  1  doz .  11.50 

“  25-oz.  bottles,  1  doz .  8.75 

“  Finest  Sublime,  quarts,  1  doz .  6.50 

“  “  pints,  2  doz .  7.50 

“  “  54  pints,  2  doz .  4.75 

“  8-oz.  flasks,  2 1/2  doz.  7.50 

“  “  12-oz.  flasks, 2l/2  doz.  9.00 

“  Sublime,  8-oz.  flasks,  2 y2  doz .  6.50 

“  **  12-oz.  flasks,  o.y2  doz .  8.00 

Finest  Sublime,  1  gal.,  10  in  case per  gal.  2.40 

“  5  gal.,  1  or  2  in  case,  “  2.30 

1  quart,  40  to  case...  (t  2.65 

Sublime,  1 -quart  tins,  40  to  case .  2.35 

^4-gal.  tins,  20  to  case .  2.20 

i-gal  tins,  10  to  case .  2.10 

5-gal.  tins,  1  or  2  to  case .  2.00 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents —  Per  case. 

24  4J4-OZ.  bottles .  4.75 

24  8-oz.  bottles .  7-50 

12  18-oz.  bottles .  6.75 

2  5-gal.  cans .  22.00 

10  1 -gal.  cans .  23.10 

20  l/2 -gal.  cans .  24.20 

4°  ^-gal.  cans .  25.30 

80  %  gal.  cans .  27.50 

Bulk  at  $20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7.25 

Medium  bottles,  2  doz .  7.75 

Small  bottles,  4  doz .  8.50 

5-g  1.  tins,  2  to  case . .  26.50 

1 -gal.  tins,  4  to  case .  it. 00 

%-g al.  tins,  8  to  case .  12.00 

32-oz.  tins,  25  to  case .  22.00 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8.50 

pints,  2  doz .  9.00 

“  x/2  pints  2  doz .  4.75 

Oliver’s — 

1  doz.  large .  6.00 

2  doz.  medium .  6.75 

2  doz.  small .  4.25 

6  1 -gal.  tins . per  gal.  2.10 

10  y2  gal.  tins .  “  2.20 

20  &-gal.  tins .  *l  2.25 


American  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz . 55 

“  No.  16,  2  doz . 90 

€i  No.  32,  1  doz .  1.85 

Keystone,  bottles,  2  doz . 90 


PAPER. 

Wrapping. 

Manila —  Per  ream. 

19  X  20,  full . . 36 

44  x  36,  full,  20  lbs . 80 

18  x  24,  full,  10  lbs . 37l/2 

Special,  15  x  20,  6  lbs . 2i 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . . . per  lb.  .03 

Roll—  Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 03 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

,  wide . 0314 

Glazed  silk  parchment,  12,  15,  18,  20  or  24 

inches  wide . . . ©3^4 

White  tea,  12  x  16,  reg . per  package  .14  " 

Wax  butter .  “  .  Ix 

....  “  .40 


Parchment  butter,  9x12. 


Toilet  Paper. 

Per  case. 

100  s-cent  rolls .  ,  qq 

100  5-cent  packs .  3  ’00 

100  ro-cent  rolls .  6.50 

100  10-cent  packs .  6.50 
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Paper  Bags. 

Price  per  1,000  and  not  less  than  y  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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Price  per  1,000  and  not  less  than  500  lots. 

Plain  flour  sacks,  1254-lb . per  M.  4.00 

25-ib .  “  5.75 

50-lb .  “  11. 00 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  quarts .  “  5-75 

io-oz.  jars .  “  2.50 

10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails .  “  .90 

tl  5-gal.  kegs . per  keg  2.00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

lt  5-gal.  kegs . per  keg  2^25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

“  Tripe,  in  glass .  “  1.10 

t(  Ox  Heart,  in  glass  .  “  1.10 

“  Pigs’  Feet,  in  glass .  “  1.10 

Russian  Sardines . per  keg  .75 

“  5-lb.  pails . per  pail  .50 

10-lb.  pails .  “  1. 00 


POTATO  CHIPS. 

1  -lb.  packages,  bbls.,  25  lbs . . 18 1/2 

Loose,  bbls. ,  30  lbs . 18 


POPPING  CORN. 

Brad’s  “  Tip-Top  ” —  Per  case 

53  io-oz.  packages .  2.10 

100  io-oz.  “  4.00 

24  20-oz.  “  . ^ .  2.05 

48  20-oz.  “  4.00 

I-X-L,  40  is,  White  Rice .  2.75 


PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1.50 

Large,  1  doz .  2. 75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

No.  4  jars,  3  doz . 92^4 


PICKLES. 

45  gal.,  1200s . per  bbl.  9.20 

45  gal.,  iooos .  “  8.65 

10-gal.  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg  3.30 

7°os,  5  gal .  “  3.60 

1,000s,  5  gal .  “  4-i5 

u  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal .  1.75 

Chow  and  Mixed  Pickles,  2  gal . per  pail  1.00 

Williams  Bros. —  Per  doz. 

Wilco  Onions,  5  gals .  3.25 

No.  8,  Sour  Gherkins,  2  doz . 8754 

No.  8,  Sweet  Gherkins,  2  doz . 90 

No.  8,  Sour  Mixed,  2  doz . 8754 

No.  8,  Sour,  assorted,  2  doz . 8754 

No.  8,  Chow-Chow,  2  doz . 8754 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  .  3.30 

Onions ,  pints ,  less  quantity .  3 . 30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of— 

2  doz.  2  doz.  1  doz.  1  doz.  y2  doz. 

54  pts.  pts.  qts.  54  gal.  gal. 

3.25  5.50  4.70  8.35  7.20 

Wood,  each — 

1 -gal.  2 -gal.  5-gal.  10  td  45  gals., 

kit  kit  kit  per  gal. 

1.20  2.30  5.50  1. 00 
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Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  y2  doz. 
y2  pts.  pts.  qts.  y  gal.  gal. 

4.00  7.00  6.00  1 1. 00  10.20 

Wood,  each — 

i-gal.  2-gal.  5  g;al.  10  to  45  gals, 

kit  kit  kit  per  gal. 

t . 70  3.30  8.00  1.50 


VINEGAR. 

Duffy’s —  Per  gal. 

Pure  Apple,  extra  old,  bbls . 16 

“  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

45  grain.... . . 15 

Corson’s  Gold  Seal  Cider,  pure  apple . 16 

White  Wine,  90  degrees . 20 

Crown  brand,  pure  cider,  quarts . per  doz.  .90 

White,  distilled,  40  grain . 08 

“  “  45  grain . 09 

“  “  extra  strength . 15 

Crosse  &  Blackwell’s . per  doz.  2.00 


.14 

•i3 


.  16 
.24 
.24 


PROVISIONS. 

Hams,  skinback,  18-20  lbs . 

**  14-16  lbs . . 

“  10-12  lbs . 13% 

Picnics,  6-8  lbs . 09 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beef,  sets  city  smoked . 18 

“  tenders  and  knucks . 20 

“  flats . : . 

il  air  dried,  sets . 

“  *'  tenders  and  knucks... 

Jersey  Pork,  butt . per  bbl.  17.50 

“  family .  “  19.50 

Breakfast  Bacon,  rib  in .  1254 

“  boneless . 14^2 

S.  P.  Bellies,  14-15  lbs . 11 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 22 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . iojfc 

Covered  Hams,  y-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  54-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . 14% 

tf  “  12  to  14  lbs . 14# 

“  14  to  16  lbs . 14 

skinbacks .  >sK 

Shield  Hams,  10  lb.  average . 13^ 

12  "  . 13  Ya 

14  “  . 

16  “  . 

18  "  . 

skinbacks . 

Picnic  Hams,  5  to  6  lbs . 

“  6  to  8  lbs . 08^ 

Star  Smoked  Ox  Tongues . 16 

Beef  Bologna . . 08 

Shield  Parafined  Bologna . 08 

Berliner  Ham . 0954 

New  Orleans  Luncheon  Meat . 10 

Star  Cooked  Ox  Tongue . 27 

John  Bower  &  Co. — 

Honey  cure  brand  Hams,  skinback . 15 

“  large . 15 

“  medium . 15 

(l  small . 15 

Breakfast  Bacon . 14 

“  boneless . 16 

Beef,  air-dried,  regular  sets . 20 

“  insides  and  knuckles . 22 

Ham  Bologna . 12 

Beef  Bologna . 12 

Boiled  Hams . 24 

BeefTongues . per  doz.  8.0010.00 

Swift  &  Co. — 

Premium  brand  Hams,  10  lb . 

12  lb . . 

14  lb . . 

16  lb . 

18  lb . . . 

skinned,  18-20  lbs.., 
boiled,  skinned,  fat 
less . . 


*13  , 
.12K 

•12  y* 

■  «4 
.09 


■  14& 
■WA 

•  14& 

•  14K 

•  14& 


Bacon  . 


.26 

.22 


Dried  Beef,  insides . 26 

BeefTongues,  short  cut . 20 

Winchester  brand  Hams,  skinned,  all  aver..  .i4$4 

“  Picnics . 09^ 


LARD  AND  COMPOUNDS. 

Pure,  Compound, 
per  lb.  per  lb. 

Tierces,  about  340  lbs . 10% 

Plain  tubs,  50  and  60-lb.  cans . 1054  .08% 

10-lb.  tin  pails,  60  lbs . 1154  -°9/4 

5-lb.  **  60  lbs . n|4  .09 y» 

3-lb.  “  60  lbs . 11^  °9X 

Armour's — 

Shield  Pure,  60-lb.  tubs .  •  io}4 

Simon  Pure,  3s,  5s  and  10s . 12^4 

White  Cloud  Compound . o8fa 

Vegetable . 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . io54 

‘  ‘  “  tubs . 11 

<(  "  3,  5  and  10  lb.  cans..  .11  l/z 

Swift  &  Co. —  J- 

Premium  brand,  tierces . 11)4 

Silver  Leaf  brand,  tierces . 10% 

Jewel,  compound,  tierces . 08J3 

Cotosuet,  tierces . 0954 


DRESSED  MEATS. 

City  Dressed  Beef —  Per  lb. 

Choice,  native .  . . . .'.  .09%-. 10% 

Common . 07  -.09 
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How  to  be 


Sure  of 
Good  Ham 

Just  see  that  it  is  SWIFT'S  PRE¬ 
MIUM  HAM.  That  is  all  you  need 
to  watch.  We  guarantee  every  ham 
that  bears  SWIFT’S  PREMIUM 
brand. 

That  is  mighty  important  to  you, 
BECAUSE  if  a  woman  gets  a  good 
ham  from  you  one  time,  and  a  poor 
one  next  time,  she  thinks  you  don’t 
know  your  business,  or  you  don’t  care 
whether  you  please  her  or  not. 

We  get  good  hogs,  selecting  them 
carefully,  cure  our  hams,  so  as  to 
make  them  uniformly  satisfactory, 
and  then  advertise  them  to  make  peo¬ 
ple’s  mouths  water  for  them.  You 
can  be  sure  a  PREMIUM  HAM  is 
tender,  delicious  and  appetizing. 

Swift  &  Company,  U.  S.  A. 


Oakdale 
Pretzels 

Are  What  You 
Want 

<Jf  Kiln  dried,  steam  pro¬ 
cess,  plenty  of  salt,  and 
more  to  the  pound  than 
any  other  kind. 

<Jf  Many  a  customer  will 
walk  out  of  his  way  to 
patronize  you  if  you 
have  genuine 

Oakdale 
Steam  Pretzels 

<f  Write  for  samples  and 
prices. 


Oakdale  Baking  Co. 

Oakdale  Building 

10th  ®  Susquehanna  Ave. 

Philadelphia,  Pa. 


So  Delicious? 

Is  it  any  Easier  or  Cheaper  to  select  the  finest  white  beans  and  take  ten 
times  the  trouble  other  packers  do  to  get  them  just  as  good  as  possible?  Of 
course  not. 

Then,  why  do  we  do  it?  Because  we  Know  that  the  Better  we  make  our 
beans  the  better  they  will  Sell.  It’s  business  with  us. 

Now,  if  we  take  the  country  as  a  whole  and  find  our  beans  sell  best  because 
they  are  the  best  quality,  don’t  you  think  it  will  work  out  the  same  way  in  your 
store?  Haven’t  you  got  the  best  chance  to  make  money  with  the  best  beans? 
It’s  business  with  you,  too. 

“Get  some”  from  your  jobber. 

‘Ihe  Van  Camp  Packing  Company 

Indianapolis,  Indiana*. 


JOHN  BOWER  6  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  KSTABI.ISHM8NT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia, 


O  U  R  K  R  3  OB’  HON  EY-OU  R  B  BRAND 

Beef,  Beef  Tongues,  |J  A  ISkJff  O  Pure  Kettle-rendered 
Breakfast  Bacon,  etc.  Jfj£  4*  IV1  O  LARD  a  Specialty 

boiled  mams  and  beef  tongues 
XXX  AND  SUPERIOR  MlNOE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


Why  Do  We  Make 
Van  Camp's  Pork  and  Beans 


“get  SOME” 


This  Is  Not  Only  a  Handsome  Or¬ 
nament,  Bat  It  Is  as  Useful 
as  It  Is  Handsome 

This  fixture  embodies  an  entirely  new  idea 
in  the  matter  of  hinge.  Instead  of  covers 
turning  over  back  you  simply  lift  by  the  bail 
and  swing  to  the  right  when  you  have  the  jar 
exposed  for  use.  The  New  Idea  has  four  3- 
gallon  jars  made  of  the  best  lead  flint  glass. 
Composition  covers  not  affected  by  salt  or 
acids;  will  not  warp.  All  trimmings  are 
nickel-plated.  The  woodwork  is  either  solid 
oak  or  solid  cherry,  thrte-coat  finish,  no  imi¬ 
tation.  This  fixture  is  like  the  others,  abso¬ 
lutely  fly  and  dust  proof. 

You  can  double  your  pickle  sales  by  display¬ 
ing  them  in  this  inviting  way. 


The  Welles  &  Davis  Mfg.  Co.,  Wyalusing,  Pa. 


Look 

At 

It 

and 

Taste 

It 


The  minute  you  see  Nicelle  Olive 
Oil  you  feel  sure  it’s  a  high-grade 
article.  The  package  is  unique 
and  exclusive — you  can’t  associate 
poor  goods  with  it. 

Taste  Nicelle  Oii  and  you  know 
it’s  high  grade.  Nowhere  else 
have  you  met  that  rich  smooth¬ 
ness,  that  delicate  yet  penetrating 
olive  flavor. 

Women  have  told  us  repeatedly 
that  their  salad  dressing  came 
quicker  and  better  with  Nicelle  Oil 
than  with  any  other  brand  they 
ever  tried. 

Give  it  a  chance  for  your  own 
good. 

NICELLE  OLIVE  OIL  CO. 

105-109  Hudson  Street,  New  York 
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Wes  Urn  Dressed  Beef— 

Choice,  native  cattle . 10  “-11 

Common  to  fair  “  . .. .  --0* 

City  Dressed  Veal- 

Prime . •• .  _>I1 

Good  to  choice . . .  “• IO 

Dressed  Hogs— 

Pigs . . .  9&-.10 

Hogs,  heavy.., . 10 

“  i8otbe . 09% -.i» 

“  160  lbs . ogM-.io 

“  140  lbs . ojK-  ia 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . m  eii 

Lamb,  Western,  coll*., . ... .  *°9 

Sheep,  choice  eooooeeooeeooseeeeeeeoooesooeoeooooooo  ■  °9 

“  medium . -  ,°8 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . . . 9°_I ,0° 

Cow  Tongues . 75-1.00 

Calf  Heads,  scalded . .  •  5»". 75 

Sweetbreads,  veal . per  pair  .60-. 90 

“  beef . _per doz.  1.00 

Calf  Livers . perlb.  .ao-.25 

Beef  Kidneys . .per  doz.  1 . 00 

Beef  Livers .  >c® 

Ox  TaUs . . . per  doi.  •  50-  •  65 

Hearts,  beef. . perlb.  .03-. 05 

Rolls,  beef . . .  .<4 

Tenderloin,  beef,  western .  2° 

Fresh  Pork,  loins,  dty . - . **-. '  2 

“  “  western  . .  .  10 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

JaiSH  KILLED, 

Turkeys—  Per  lb. 

Western,  Y.  H.,  8  to  to  lbs . 18  -.20 

“  Y.  T.,i5toz7lbs . 18  -.20 

Old  hens  and  toms . . 18  -.20 

Common  to  Good . 15  -.‘8 

^rollers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 20  -.22 

Philadelphia,  fresh  killed,  354  to  4  lbs 

to  pair . . . 20  -.22 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . *0  -,2« 

Westorn,  4  to  4X  lb*.  ts  pair,  fancy  ...  .16  -.17 

“  3  to  3%  lbs.  to  pair,  fancy  ...  .16  -.17 

“  mix  to  good . -.14 

Fowls — 

Western,  fancy . .I3K'-T4 

Heavy  Roasters.  4  to  5  Ibs„ . . . 18  -.20 

Fair  to  good. . . . - . 16  -.18 

Old  cocks . 10  -.ti 

Western  capons,  fancy . 

"  “  small . . 

Squabs—  Per  doz. 

Prime  large,  ancy .  3.00-3.50 

Mixed .  2.50-3.00 

Dark . . .  1.25-1. 50 


LIVE  POULTRY. 

Spring  chickens,  nearby,  1 34  to  a  lbs . . 

Large  Springers . 


Per  lb. 


.16 


-•15 

-.18 


Fowls . .  .  13J4-.14 


Roosters . 

Ducks  , 


-.10 

-•>3 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 

Small  or  No.  1,  2  doz.  In  case . per  dot. 


Large  or  No.  a,  1  “ 

i-lb.  cans,  1  doz,  in  case, 

a-lb.  “  %  " 

3-lb.  "  %  •< 

S-lb.  “  J4 


,.per  case 


M****e*O*0***4 


*s 

.85 

1.40 

4.00 

3-75 

3.40 
8.70 


SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces . 

Extra  Quality,  15  gals.,  kegs . 

Victory,  extra  fancy,  No.  3,  2  doz . doz. 

Spring  Garden,  fancy,  No.  3,  2  doz . doz 

Compass,  No.  3,  cans,  2  doz . 


4-5° 

2.20 
•  75 
.70 
.65 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  z  doz.  In  case,  34  lb..per  dos. 

No.  1,  round  conical,  with  key,  1  doz.  " 

No.  2,  ««  »  1  «*  « 

No.  3,  "  34  “  " 

No.  4,  •<  "  34  <•  •• 

P.  P.  Sauce,  a  doz.,  No.  1 .  " 

Atmore’s  Genuine  English  Plum  Pudding- 
Seedless  : — 

Individual,  per  case  o!  2  doz . . .  2.00 

i-lb.  oanx,  “  1  “  ........ .  a. 25 

»-lb.  "  “  z  "  4.00 

3-lb.  "  "  34  "  .  3  *5 

11  1/  11  - 


z  .00 
*•35 
42s 

6.50 

8.50 

1.50 


4-lb. 


3-85 


PRESERVES,  JELLIE8,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz 

No.  32,  jars . 9734 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . 88 

Schimmel’s,  No.  10,  tumblers . 83 

National,  No.  ro,  tumblers . . . 72 J4 

National,  No.  6,  tumblers . 49 


— 26 — 

Preserves—  *  Per  lb. 

Schimmel’s,  pure,  3o-lb.  palls..... . <334 

National,  30-lb.  pails . . . 09 

Southwark,  30-lb.  pails . 06 

Southwark,  434-lb.  toy  palls,  34  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

Apple,  Southwark.  No.  3,  tins .  » .00 

Apple,  No.  5,  toy  palls .  2.70 

Apple,  30-lb.  pails . per  pail  r  .08 

Apple,  20-lb.  crocks . . per  lb.  .07 34 

Apple,  Schlmmel’s,  30-lb.  palls . perlb.  .06 

Prune,  30-lb.  pails . perlb.  .0734 

Jams—  Per  dot. 

Schimmel’s,  pure,  jars,  »  doz . . .  1.7° 

Southwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported.. . . .  r.8234 

Schimmel’s,  pure . . . .  1.65 

Warrock’s  Guava  JeUy —  Per  doz. 

i-lb.  tumblers . — .  4.00 

34-lb.  «  . . .  *.25 

Curtice  Bros.  Preserves —  Per  Doi 

Cherries,  jars .  4-  85 

Strawberries,  “  .  4.60 

Raspberries,  "  . . .  4  60 

Apricots,  “  peeled .  4  85 

Pineapple,  “  . . . - .  4.60 


DRUGS. 

FAMILY  MEDICINES. 
Guaranteed  Full  U.  S.  P.  Strength. 
Per  doz.  in  cartons  5c.  sz.  roc.sz. 


Essence  Peppermint. 

Castor  Oil . 45 

Sweet  Oil . — .40 

Spirits  Nitre . . . 45 

Spirits  Camphor.. . 

Spirits  Painters’  Commercial..  _  .45 

Paregoric . 45 

Glycerine .  45 

Syrup  Squills . 45 

Syrup  Rhubarb .  .45 

Syrup  Ipecac . 45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 45 

Machine  Oil . 45 

Laudanum,  15c. -size . per  doz.. 

Laudanum,  25c. -size . per  doz. 


■85 

.85 

.85 

85 

.85 

.85 

.85 

.85 

.85 

.85 

.85 

.85 

.85 

85 

•85 

85 

■8S 

•85 

.85 


25c.  sz. 
r-95 
J-95 
1  -95 
1  95 
1  -95 
1  -95 
x-95 
*•95 
»  95 
1  -95 
1  -95 
1  -95 
1 


1.20 
z  .90 


3<-h>-. 

tf-lb., 


Bluestone,  bulk... 


Camphor,  gum,  z-oz.  blocks.., 
“  Flakes,  250  bbls  .... 


"  “  less  quantity . 

Castoria,  Fletcher's . . . . 

“  Pitcher's . . 

Carbonate  of  Ammonia. _ — _ 

Epsom  Salts . —— . 

Glauber  Salts. . ........... 

Glue,  ordinary . 

Glue,  white . 

Goff’s  Cough  Syrup,  25c.  tlia _ 

Goff’s  Herb  Bitters,  25c.  size . . 


•  °3 

lb.  per  ca. 

2.40 

I  1 4 

2  .60 

1  14 

2  .80 

2.00 

.08 

if 

.08 

t  .OO 

....per  lb 

.0834 

4 

.01 

.65*4 

*  ’ 

•  o*34 

f« 

■0334 

.02j6 

. 

•°3 

..per  doz. 

2. 80 

tf 

•85 

1*.** 

.  IX 

.—.per  lb. 

.02 

. perlb. 

.0134 

i*7*e**ee***e* 

.0954 

. . 

.20 

..per  doz. 

1.75 

1  75 

*•75 

..per  doz. 

3-50 

Goff's  Sarsaparilla,  50c.  size.... 

Goff’s  Worm  Syrup,  15c.  size . 

Goff 's  Horse  and  Cattle  Pwd.,  ijc.stzo  ‘  ‘ 
Goff’s  Dyspepsia  Tablets,  zoc.size...  “ 

Gum  Arabia . . . perlb. 

Haarlem  Oil . - . per  dos. 

Licorice,  P.  &  S.t  jc.  stick,  Imported..  “ 

“  M.  &  R.j  5-lb.  boxes. . per  lb. 

‘  “  Lozenges ,  5-lb.  boxes,  “ 

»  Y.&S.,  "  5-lb.  glass  front,  “ 

“  5-lb.bx.,4’«,6’»,  8’s,  za’s,  16's,  “ 

“  Root... .  “ 

Putty,  25-lb.  cans . per  100  lbs. 

“  50-lb.  cans .  “ 

Petroleum  Jelly,  screw  lop,  5-c,  size...  “ 
lf  “  io.c,  “  -  *' 

Paris  Green,  loo-xzs-lb.  kegs . per  lb. 

“  3(  Jb.  packages 

«  8-n>.  « 

•«  i-lb. 

Jamaica  Ginger,  Hires',  flasks . .per  dos. 

Rosin . per  lb. 


i.eo 


1.20 
•  75 
.50 

.40 

.36 

.23 

.97 


Saltpetre,  crystal,  barrels, about  350  lbs. 

granulated,  kegs.  ‘  ‘ 


•  *4 
.11 

1.60 

r.55 

•35 

•75 

*4>4 

.29 

.28 

•*7 

.90 

•  04 

•«6  34 
.0634 
ss 


Sulphur,  Flour,  175-fb.  barrels.  .  ..per  too  lbs. 

“  100-lb.  bags. . . .  s.35 

"  less  quantity . 0334 

Venetian  Red . perlb.  .or 

Whiting .  “  .01 

Husband  s  Magnesia.— . per  dos,  t.Sj 

Bull's  Gough  Syrup. .  “  1.9a 

Reach  Powder,  Omega,  4-ox.  cans . 80 

"  “  . per  gross  9.00 

Roachsault,  ioc.-size,  1  doz . per  dot.  .Se 

Iron  Glue,  McCormick  &  Co’s : — 

No.  5 . 40 

No.  so  .t.....»e**e*****«***e*M»s  ********  *********  *********  *  75 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand —  Per  dor. 

Insect  Powder . . . . . .. . 80 

Root  Beer . 8© 

Talcum  Powder . . . 80 

Triangular  Quintaao . . . 80 

Quinine  Capsules . 75 


—27— 

W.  Y.  Young's  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doi. 

Absorbine . 18.00 

Absorbine  Jr.  (Mankind)  ■  see  eeeeeeeeeeeeeeeeeeeeee  9.00 

Young’s  Kidney  and  Nerve  Powdem . —  2.00 

Taroleam,  small  can.— . 6.00 

Taroleum,  large  can .  16.00 

Young’s  Fattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cure .  4.00 

Less  e  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 


Acid  Phosphate,  Hertford's— . 

Bath  Brick,  box  25  bricks . 

Sealing  Wax— . ~ . . . 

ft 

Silver  ^ond.M . . . 

far,  pints . . . 

“  quarts . 

“  gallons . 

. per  dot. 

it 

“  34  barrels . 

“  Darrels— . 

ft 

ff 

4.15 

.60 


McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  z4b.  packages 

and  premiums . per  case 

U.  S,  Nerve  and  Bone  Liniment,  25c.  size... 

McCord’s  Magic  Medicine,  25c.  size . 

50c.  size... . 

McCormick’s  Tasteless  Chill  Tonic,  15c.  size 

50c.  size 

McCormick's  Watermelon  Syrup,  50c.  size.. 
Wondercure  Headache  Powdem,  10c.  else... 


.03 
z.ss 
75 
i  .00 

.30 

I50 

i.eo 


3-75 
2.00 
a. 00 
4.00 
2.00 
4.00 
4.00 
.80 


EXTRACTS  AND  ESSENCES 
McCormick  &  Co.,  Bee  Brand —  Per  dot. 


.85 

2.00 

*•75 


.80 

J-75 


•  45 
.90 
-85 
*.00 
»-*5 


Vanilla,  Rose,  Pistachio . roc.  sice 

15c.  size 
95c.  size 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc.  size 
X5C.  size 
25c.  else  2.00 

euer’t  Flavoring  Extracts : — 

No.  1,  Lemen  and  Vanilla . per  doi 

No.  t,  Vanilla  and  Rose .  “ 

No.  2,  Lemon  and  assorted .  “ 

No.  4,  “  •’  . 

No.  4,  Vanilla .  •• 

Assorted  cases,  Nos.  1  and  a .  10.80 

"  Nos.  1,  t  and  4 .  11.80 

Bulk.  Pts.  Qta.  34-Gel.  Gal. 

XXX  Vanilla.. .  1.50  3.00  6.00  is. 00 

XX  Vanilla - -  i.sj 

X  Vanilla . .. . -.  x.oo 

Lemon,  Ginger,  Wia- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Corny .  1. so 

Peach,  Rose,  Apricot, 

Violet . . .  1.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.95 

Cxt.  Vanilla,  Kitchen  Queen,  No.  25,  [ 

«  .<  .<  ..  No  .. 

'«  “  "  “  No.  X,  •« 

*•  Lemoa,  ••  *'  No.  95,  ” 

’*  '«  •*  No.  sX,  « 

“  •*  “  “  No.  X,  “ 

ingersoll’t  Flavoring  Extracts  :— 

High  Grade  Vanilla . per  dos. 


*  ■  Jo 
a.  os 


5.00 

4.00 


10.00 

8.oe 


1.60 


*■75 


3.00 
5. jo 


fi.oo 


O.SJ  4.CM 
,  per  doi. 


»-5« 

J.OO 

S.00 

.80 

.45 

1.75 


45 


Select  Vanilla . . 

“  Lemon . 

"  aiuorted.... 

"  small  size..... 


1  75 
1.75 

.85 
.83 
.85 
•  45 


LIQUID  RENNET  AND  TABLET* 

Bialr'z  Llnuid  Rennet  . .  . per  doe.  z.zo 

Shinn  &  Kirk’s  Liquid  Rennet . per  doz.  1.50 

Hansen's  Junket  xaolets,  8  dos.,  per  dos.  .73 

Blair's  Rennet  Tablets,  3  do*.,  per  doa.  .75 

Union  Tablets.  I  don.,  5c  —  —  .45 


CIDER. 

Per  gal. 

Corson’s  Champagne . 18 

“  Dry  Hard .  20 

Bottled  Cider—  Per  case 

Duffy's  1842  Apple  Juice,  1  dor.  qoarts .  3.50 

“  “  2  doz.  pints .  4.00 

Anchor  Bread  Golden  Russet,  1  doz.  quart!  3.75 
“  “  9  doz.  plats .  4.15 

Mott's  Brand  Golden  Rnseet,  1  dos  qasudk.  3-75 
"  '  “  *  dos.  pines...  4.25 


CHEWING  GUM. 

Adams’,  counter  jam,  100  g-cent  packages.—.  9.75 

“  boxes,  so  packages.. . 55 

Gee  Whizz,  79  packs  . 47 

Fleer’s  Chiclets.  »lbs..  bulk . . .  z.es 

Pulver’s,  so  5-cent  packages . per  box  .55 

Pulver’s,  cartoni,  5  boxes .  9.75 
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NICE. 


Per  lb. 

•‘7  y» 

.*63. 

.*531 


Extra  Fancy  Head,  XXXX,  100-lb.  bags. 

Fancy  Head,  100-ib.  bags . . . . 

Choice,  roo-lb.  bags . ..... 

Prime,  100-lb.  bags .  .oJjS 

Japan- 

Fancy,  ioo4b.  bag* . — .. 

Choice,  roo-lb  Haca . . 

Java,  fancy,  polished,  ioo-lb.  bags . 

B.  Fischer  &  Co.— 


•534 

esM 

0534 


HEADsRICf? 


^  THE  FIHEST  GRACE  PRODUCED' 

Packco  Exclumvilv  5v 


Lar$e$i  Dl.-fribuisra  of  PotKei  Rice  in 
v-  >hf  Uni<<d  5lales  gsi 

k:.  .Z  .. 


Fischer’s  Choicest  Head,  i-lb.  pockets . 

Queen  Quality,  ex.  fancy  head,  i-lb.  pockets 
i%  “  ^-lb.  4< 

«  5-lb. 

Coronet,  choice  head,  i  lb.  pockets . . 

“  3*lb.  pockets . 

Imperial,  choice,  Dom.  Japan,  i -lb.  pockets 
“  “  3-lb.  “ 

'<  “  “  5-lb.  " 

Extra  fancy  head,  XXXX,  ioo-lb.  bags . 

Fancy  head,  ioo-lb.  bags . 

Choice  head,  ioo  lb.  bags . 

Fancy  Java  head,  ioo-lb.  bags . 

Fxtra  fancy,  Patna,  ioo-lb.  bags . 

Siam,  Patna  style,  ioo-lb.  bags . 

Broken,  ioo-lb.  bags . 

Fancy  Japans,  ioo-lb.  bags . 

Choice  Japans,  ioo-lb.  bags . 


■°7  x 
■°7  'A 

■ °iV* 

.07 

.0634 

•°6« 

.06 

•0534 

•0534 

■07% 

■°7 

■06'A 

■°5H 

.07 

.06 

•  °4!4 
,c6 

■0534 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  oontala  280  lbe_ . . .  1.50 

“  fiobege,  j  Ibe.,  Um...  4.9s 

“  **  2*  “  14  “  ...  J.JJ 

"  “  30  "  10  “  ...  3.7s 

•'  ’■  izj  '*  e|4  '*  ...  400 

Worcester,  Irish  Linen,  bags,  *50  lbs .  e.go 

“  “  *  56  •*  . 65 

“  '•  ’*  >8  « . 3J 

Worceater  Mermaid  Quick- Dlesolvlng  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl.„ .  3.00 

“  Pretzel,  bbls.  contain  *80  lbs. .  s.40 

"  “  sacks,  180  lbs .  1.35 

'*  Cheese,  bbls.  contain  980  lbs. .  2 . 40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  1. 20 

New  Ivory  Salt,  14  large  cartons  to  case .  z.je 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  In  barrel . —.per  bbl.  *  60 

less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  P*r 
cent,  discount ;  10  bbls.  or  more,  7 34  per  cent,  discount 
may  be  allowed . 

Worcester  Packing  Salt,  y*-lb.  cotton  bags—..  ,4a 

“  “  “  140-Ib.  “  ,r . 75 

Agricultural  Salt,  soo-lb.  burlaps...., . 60 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  s  dos . dot.' 

Durkee’s,  large,  1  dos . per  dos. 

‘ 1  small,  t  dos .  “ 

Schtmmel’s,  small,  t  dot— —.per  dos. 

My  Wife’s,  large,  1  doz . 

My  Wife'z,  small,  t  doz . 

Snider's  Salad  Dressing ; — 

Pints,  r  doz . per  das. 

34  pints,  2  doz . — ..  " 

Luncheon ,  3  doz . . .  ** 

Gallons,  6  lugs  In  crate- . per  jog 


.»7X 

4.00 

s.40 

■»7X 

z.je 

«.45 


*.4* 

».40 

•9® 

z.sj 


SAL  SODA. 

Bbls.,  375  lbs . . . -per  zoo  .** 

Kegs,  170  lbs . . . per  ieo  .8234 

60-lb.  boxes,  balk  or  granulated . 62 


SAUCES. 

Lea  A  Perrins’  Worcestershire,  large.,  “  7.fe 
«  “  middle  "  4.50 

“  "  small..  11  s-59 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz...  .77H 

North  of  England  Sauce,  No.  8,  doz . 77 J* 

Chef  Sauce,  2  doz.,  doz . 75 

Snider’s  Chili  Sauce ; — 

Pints,  1  doz . per  doz.  *.49 

34  pints,  .  doz .  “  z-40 

Gallons,  6  jugs  In  crate . per  jug  1 .0* 

Snider’s  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . . . per  doz.  s-4* 

34  pints,  2  doz . .  “  1  4° 

Gallons,  6  jugs  In  crate . per  jug  1 .00 
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DOES  THIS  TEMPT  YOU  TO  HANDLE  THE 


OHIO  BLUE  TIP  SAFETY  MATCHES? 

An  independent  safety,  double  tip  match,  that  is  just  about  twice 
as  reliable  as  the  best  other  match  made. 

A  good  profit  on  a  good  thing — isn’t  that  the  ideal  mercantile 
proposition?  All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  ill  Marshall  Street 


Brooms  That  Boom  Business 


CHIPMAN  brooms  will  give  your 
customers  the  most  and  best  service 
because  they  are  made  right.  A 
really  good  broom  surprises  a  woman 
and  she  comes  back  for  another 
like  it.  Sell  another  CHIPMAN 
broom  and  you’ll  get  her  for  all 
time.  1Tt  pays  to  please.”  $2.25 
a  dozen.  Sells  for  25c.  Send  for 
Price  List  of  30  different  styles. 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.  ” 


Is  your  equipment  GOOD? 

Then  make  it  BETTER. 

Don’t  rest  till  you  have  the  BEST- 


“ENTERPRISE” 


SHARPENING  DEVICE 


The  experience  of  all  users  proves  that  the 

f'  Enterprise  ”  Rotary  Smoked  Beef  Sh&.ver 

greatly  increases  the  sales  of  smoked  beef. 

Slices  uniform  in  thickness,  from  tissue  thinness  to 
of  an  inch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENING  DEVICE 

Write  us  for  catalogue  describing  and  pricing  Hand, 
Steam  and  Electric  Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  Food  Choppers,  Improved 
Self- Priming  and  Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 

The  Enterprise  Mfg.  Co.  of  P&.. 

Philadelphia.,  U.  S.  A. 


No.  125  (with  2  Blades) . $22.50 

No.  129  (with  1  Blade) . 22.50 
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SEEDS. 


Canary, bash.  60-ib  *.60 
Carwway -  •  >• 

Celery _ 09 

Coriander  , bleach.  .1  05 

Flam. . oS 

9  Map,  bosh.  40  lb*.  1.60 


Mustard,  Brown... 
Mustard,  Yellow.. 

Rape,  per  lb . 

Poppy,  per  lb . 10 

Sunflower,  per  lb„  .04% 


.<•6* 

.06 

05)4 


SODA. 

Bl-Carb.,  no  lbs.,  kegs . per  lb. 

Bl-Carb.,  bulk,  *s-lb.  boxes .  " 

Babbitt’s  Soda,  54  lb.  pkgs.,  as  lbs .  " 

Arm  at  stammer  bd.,  is,  36  lbs. .......... .per  lb. 

“  '•  “  lbs.,  36  “  .... . ...  “ 

Saleratus,  Babbitt’s  bdT,  54’*.  aj-lb.  bxs. 


■oift 

•°3 

■°5tt 

>°SH 
•°4« 
•0S« 
•«5  56 


SOFT  DRINKS.  Pordos 

RootBeor  Extract,  Hires’,  1  dot . . .  s.50 

Hires’  Root  Beer,  Carbonated,  a  dot . 8754 

Hires’  Ginger  Ale,  Carbonated,  a  dos . 87)4 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.50 

“  •*  “  pints,  ados . .  4.75 

“  11  "  54-plttts,  3  dot .  4. as 

“  “  “  3 -ounce,  8  do*_ .  6.00 

“  «  "  J4-galionz,  1  dos,...  8.00 

*•  "  “  gallons,  6  gal .  7.50 

;  per  cent,  discount  on  5  case  lots, 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  a  dor .  a .  10 

Sarsaparilla,  extra  quality,  pints,  a  dor .  a.ro 

Blood  Orange,  extra  quality,  pints,  a  doz...  a,  10 

Birch  Beer,  extra  quality,  pints,  a  doz .  1.10 

Lemon  Soda,  extra  quality,  a  doz .  t.io 

Root  Beer,  extra  quality,  pints,  e  dos . a .  to 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatab,  54  gross . . .  a. 50 

Bon  Ami,  10-cent  size.. . 54  gross  1.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Puts  Liquid,  large,  3  dos . per  gross,  16.50 

Puts  Liquid,  large,  3  dos . „ . per  doz.  1.45 

Puts  Liquid,  small . . . ... . per  gross,  7.00 

Puts  Liquid,  small . . . per  doz.  .60 

Puts  Paste,  large . per  doz.  .55 


SOAP — Laundry.  Ban. 


.100 

iao 

100 

7* 

100 

100 

60 


Acme . . . . . . . . 

Acorn . . . — . . ~. 

At k.. ........ ....... ........... .... 

American.—..— . . 

Bee . . . . 

Best,  Babbitt . — . . . 

Babbitt’s  New  York  Chy . — ..... 

Big  Master . ... .  70 

Brown .  60 

Borax,  Dreydoppel . — .  40 

“  Pearl,  Young  &  Co . — .  40 

"  Day  a  Frick,  Novelty . . .  40 

“  Handsome . 60 

“  Eavenaon,  large . . . 10c 

“  “  small . . . — . 100 

“  Klrkman’s . 100 

“  Red  Seal . ....too 

“  Swift’s  . . ..too 

Circus . too 

Cotton  OH . — . — . 100 

Coal  Oil  Johnny . 100 

Cygnet . 100 

Dobbins'  Electric—  . . too 

Dewey . — . —too 

Fairy . — . — . . 100 

Fels-Naptha. . . . — . . zoa 

Five-case  lot*  freight  prepaid. . . 100 

German  Family...— . — . . . ....too 

Good  Morning  . ioe 

Glycerine  Tar . —.........100 

Gloae. . . . . . —  .too 


Grand  Pa’i . 

Ivory . 

a 

. 

•  eee  eseeeeeeeeeeeeee.ee..  IOO 

Lenox . 

Life  Buoy . . 

44 

Lautz’s  Naphtha... 

Magic  Cleaner . too 

Marseilles,  laundry  sise . 100 

’•  5-cent  sise . too 

"  toilet  sise . too 

Mayer’s . .—.... . toe 

Miller’s  Naptha . too 

Naphtha,  Swift’s . 100 

Naptha,  P.  &  G.. . too 

Octagon . 100 

Old  Mill . ....too 

Ozone . too 

Oleine,  Conway's _ _ 60 

“  Golden. - 60 


••  Kirk’s . . 

•*  Philadelphia,  60  blocks  ... 
“  “  7a  blocks .... 

“  Pennsylvania  ...... 

“  Procter  &  Gamble...... 

“  Young’s  Best _ 

Pride,  SwtfFs... _ — 


6a 


5  bxs. 

3- S» 
*•45 

1  85 

s  .80 

3.90 

3- 43 
a. 95 

1.90 
9.40 
a.  60 
a  .80 
*.80 
a  .60 

4- 75 
3-75 
3  75 

3.80 
4.00 
3-50 

5.80 

3- 5754 

4.00 

4- 15 
a. 15 
4.00 
4.00 

3- 95 

4- 30 
3.85 
3-  75 
3-5° 
3*5 

3.80 
7.00 
4.00 
3.0J 
9.00 
4.00 

3.80 
3.00 

5 .80 
4.00 
4.00 

3.80 

I . 90 
3-75 
3-75 
4.00 

3  9° 
3-3° 
3-75 
*•45 
*•55 
*•33 
»  0754 
a.  60 
a.  60 

J. 60 
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Polo . . . . . ............. ..190 

Quaker  City,  booms . 10c 

“  tubs . i}0 

Sunlight,  oval......—.— . roc 

“  twin  baua . — . ....too 

Santa  Claus... . . . . . —  too 

Saratoga . iso 

Star . too 

Sunny  Monday . . . zoo 

White  Cloud . zoo 

Wool  Soap,  large . . . 100 

Wool  Soap,  small . . too 


*•45 

*.90 

4 

3-85 

3-95 

3.10 

*•43 

3.00 

4.°° 

3.85 

6.75 

4.00 


TOILET  SOAPS. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . doc. 

Buttermilk,  Swift's . . gross 

Castile,  Imported,  Conti . . . lb. 

Castile,  Conti,  original  boxes.. . lb. 

Cutaneous,  Dr.  Raub’s.. . dot. 

Elderflower,  large  cake . gross 

Fleur-de-Us . — . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . . . ...gross 

Maxine  Elliot . . . gross 

Oatmeal,  3  cakes  In  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled,  9 

54 -lb.  bars  to  box— . . lb. 

Turkish  Bath . doz. 

Sweetheart,  5a  cakes . . . box 

Witch  Hazel,  3  cakes,  54  gross . gross 

Witch  Hazel,  Swift’s . gross 


6.50 

.60 

4°5 

•  *356 
•**K 

.70 

4-4° 

4-5° 

•  45 
10.35 

8.10 
a.  65 


•°9 
•  4° 
*•75 
3*3 
4. 05 


SCOURING  SOAP. 

Day  ft  Frick'*  Flint,  36  ban .  1  .*4 

Young’s,  48  bars . . .  1.80 

Brooks' Crystal,  too  ban .  3.35 

Philadelphia  Standard,  60  ban . 60 

Sapollo,  36  ban . . .  a. *5 

“  Hand,  36  ban  eeeeoeeae. ee aaseee •eeaeeeee as •••  e  8  •  *5 

Wrlgley’s,  100  bars .  3.75 

(50  bars  free  and  *5  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars.. .  a  .35 


SOAP  POWDER.  Per  case 

Pearline,  36  packages .  a .  70 

“  73  “  .  2.70 

"  100  “  .  a  65 

Soaplne,  No.  7,  too  packs . . .  *-3754 

Soapine,  No.  it,  too  packs .  3.90 

Soapine,  No.  17,  36  packs .  9.4*54 

Babbitt's  1776  Powder,  too  6-os.— 9.30 

Ftnola,  too  packages . . . . .  3.95 

Gold  Dust,  Fallback’s,  too  xs-os.  packages ...  4.00 
“  “  *4«-lb.  “  ...  4.50 

Naptha  Borax,  too  packages,  large . . .  4.75 

"  too  5-cent  packages— 3.75 

Klrkoilne,  white,  *4  4-lb.  packs . .  3.5754 

Klrkollne,  White,  toe  5-eeot  packages... .  3.50 

Young’s  Pearl  Borax,  60  i-lb.  packages. .  3.55 

Snow  Boy  Washing  Powder,  94  4a -  4.00 

“  “  50  as _ ........  4.00 

“  “  toots-...™. .  4.00 

Nine  O'clock  Tea,  too  packages  .  3.15 

I-V  Washing  Tablets.  7  doz.. . ..per  doz.  43 

Swift’s  Washing  Powder,  too  is... .  3.85 

Swift’s  Washing  Powder,  94  4s .  3.85 

Pennywash,  1  gross  and  144-1  cent  cakes  free..  10.35 

Powerine,  100  packages .  3.75 

Old  Dutch  Cleanser,  48  packages .  3.25 


SPECIALTIES. 

Anker’s  BouiUlon  Capsules . . 


eeeteeeeeeeeteseee.ee 


l.oo 


PURE  GROUND  SPICES. 

Bbls.  Boxs.  Cans. 

Pepper — 

Black,  High  Grade . 14  .15  .17 

Black,  Low  Grade . to  .11  .13 

White,  High  Grade . *8  .30 

White,  Low  Grade .  18  .20 

Red,  High  Grade . at  .23 

Red,  Low  Grade . 16  .18 

Cinnamon — 

High  Grade . aa  .13  95 

Low  Grade . 13  .14  .16 

Cloves — 

High  Grade . aa  .23  .25 

Low  Grade . 16  .17  .in 

Allspice- 

High  Grade . 11 56  .1254  .1454 

Ginger — 

High  Grad* . *556  .*654  .*854 

Low  Grade . so  .11  ,13 

Mace — 

High  Grade . 75  .77 

Nutmegs — 

High  Grade...., . 30  .32 

Mustard — 

Yellow,  High  Grade . 19  .20  .22 

Yellow,  Low  Grade . 14  .13  .17 

Brown,  High  Grade . 14  .13  .17 

McCormick  &  Co.,  Bee  Brand—  Per  dot 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin- 

ger,  Allspice . 54  lb.  .40 

54  lb.  .75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . 54fr>-  -40 

54  lb.  -75 
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Colburn's  Philadelphia  Mustard, 
5  cent  t ins,  x  and  4  dos..—... 
Dime  size,  t  and  4  dos...— ..... 

)4  lb:  net,  tins,  a  and  4  dos. . 

54  “  z  dos. . . 

*  "  1  do*.....— . 

6  lb.  cans,  lull  weight . 

to  “  “  . . 

Column's  Mnetard,  D.  S.  F.  :— 

i-lb.  tins . . . . . — ... 

J4-lb.  tins . . . 

)4 -lb.  tine.. . — . . . 

54-lb.  tins........ . . . — ... 

18-lb.  kegs,. . . . — . 


.  S.  F. 
...per  dos. 


....per  lb. 


-45 

.85 

1. 00 
1.90 
3-7° 
•*3 

•at 


....per  dos. 


1  4  e  e sees*  eee-ev  • 


5.4° 

9.7c 

t-45 

.90 

•43 


MUSTARD— Prwpnrsd.  Per  dos. 

Campbell’s,  jar,  2  doz . 8754 

Gulden's,  No.  6,  with  spoon,  a  dos . 05 

Gulden’s,  No.  20,  with  spoon,  a  doz... . 88 

Beer  Mag,  fancy,  large  size,  a  doz . 65 

Lemonade  Glass,  tall,  a  doz . 75 

Hoiseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . 90 

Milk  Jar,  glass  top,  a  doz . 85 

Water  Tumblers,  glass.  No.  to,  4  doz . 42)4 


WHOLE  SPICES.  Per  lb 

Pepper,  Black . . . . .  0754 

Allspice . . . 06 

Cloves . . . 11 J4 

Mace . . . — . 48 

Nutmegs,  large . 16 

“  Medium . . . .13 

Cinnamon  Bark,  Chism . 13 

“  Canton. . is 

“  Java  Thin  Quills,  5-lb.  rolls.  .30 

“  Saigon. .  .79 

Whole  Mixed  Voices,  bulk,  6-lb.  boxes . .  to 

Green  Ginger  Root . 05 


CORN  STARCH. 

Davis,  48  5-cent  packages . . . ...per  case  1.80 

Davis,  36  10-ceut  packages . . ....per  case  2.70 

Duryea's,  40-lb.,  i-lb.  packages . 0656 

Niagara,  40-lb.,  i-lb.  “  — . 04)4 

Cream,  48-lb.,  i-lb.  “  . .  3.45 

Kingsford’s.  40-lb.,  r-lb,  "  . . o656 

Murdoch’s  Oswego— 

1  lb.  packages, 40  lb.  boxes . 07)4 

1  lb.  packages,  20  lb.  boxes. . . . 0754 

Bbls,  about  200  lbs . . . 0654 


LAUNDRY  STARCH. 

Gilbert’s  Launanr,  40-lb.  boxes . ...... 

“  Patent  Gloss,  crates,  ta  6-lb.  wd.  bxs. 

“  Linen  Gloss.  3-lb.  cartons . . . 

Klngslord’s,  Pure,  3-lb,  cartons . 

“  Pore  Gloss,  lb.  packages . 

“  Silver  Gloss,  ta  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . . 

“  Satin  Gloss,  lb.  packages . . 

"  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . . . . . . . 

Niagara,  laundry,  50-lb,  bulk . . . — . 

“  1  lb.  packages,  48  lbs . . . . 

“  3-lb.  cartons,  48  lbs. . . . 

“  6-lb.  boxes . . 

Celluloid,  64  10-cent  packages . . . . . 

“  64  5-cent  “  . . . . 

Elastic,  64  10-cent  packages . . . 

“  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . .....per  package 

Starch  Polish.  90  cakes . per  box 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes... 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  ta 

boxes  in  crate . . . 

Velvet  Gloss,  abont  200  lbs . 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes . 

Sterling  Gloss,  50  lb.  boxes  per  too  lbs . 


.03H 

.osH 

•°xk 

.06)4 

.0654 

°7?e 

.0654 
•0754 
•  °35i 


•  °7>t 
■03H 

•  °4K 

04  n 
•0554 
4-3° 
a.ao 
5.00 
*.5° 


.08 

5° 


.0754 


.0854 

•°754 

■°W 

3.85 


STOVE  POLISH.  Per  gre 

Enamellne  Paste,  small,  54  gross .  4  00 

Enameline  Paste,  large,  54  gross .  7.00 

Enamellne,  Liquid,  large,  54  gross .  6.65 

Euameline,  Liquid,  small,  54  gross .  4.90 

Klectic  Paste,  54  gross  boxes .  4  90 

Magic  Paste,  54  grosz  boxes .  4  ■  75 

Parlor  Pride,  large  size . . per  doz.  .8754 

“  “  . . per  gross  to.  *5 

“  small  size . per  doz.  .7° 

Climax  Enamel  54  £*o . per  gross  9. 40 

Black  Jack,  54  gross,  per  gross.. .  6.60 

Rising  Sen . per  gro.  5.75 

Sun  Paste,  5-cont  size . .  “  4.50 

“  10-cent  size .  “  7.20 

X-Ray  Stove  Polish— 

5-cent  size,  No.  5,  per  box  ol  54  gross. . .  z.sj 

Per  box  of  54  gross . . . . . .  s  .50 

14  doxen  to  groas . . .  5.00 

ro-cent  size,  No.  10,  par  box  of  *4  grosz .  * .  »s 

Per  box  of  54  gross  •  eeeeeeeeeeeeeeeeeeeeeeeee.ee* ease**  4  *  5® 

P«  tnrML .  Q  CKt 
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F.  F.  Dailey  Co. — 

a-ln-z,  smaller  site . 

z-in-t ,  large  site . 


. per  doz. 


•  75 
*•75 


SUNDRIES. 

Bud  Food- 

Crystal,  40  packs,  round . per  pkgs.  .1 

Excelsior,  94  packs. . . .  .1 

McAllister,  36  packs . .  "  , 

Rosenstelns,  tlb.  pkgs.,  a  dox . per  lb.  .1 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz. ...per  dss. 

Red,  quarts,  3  doz .  “  ,! 

Silver,  pints,  3  do* . . .  ** 

“  quartz,  3  doz .  “ 

Bath  Brtck,  25  bricks . per  box  .i 

Toothpicks,  Eureka,  100  boxes . case  1. 

Toothpicks,  Perfection,  a  dos . per  do*. 

Royal  Glue,  1  doz. . per  doz. 

Psdst't  t€  1  **  ** 

Carpet  Tacks,  Wooden  Kef,  56  gross  case, 

assorted,  6,  8.  io’t . per  cats 

Carpet  Tacks,  Sliver  Steel,  4  o*. . per  dos. 

60* . " 

80* . '• 

10  o«._ . . ,  11 

IS  02 . "  ,1 

Matting  Tacks — 

No.  to,  steel . per  doz. 

No.  is,  steel . . . ...per  dox.  , 

No.  12,  steel . per  dos. 

G.  B. Welzs  It  Son — 

Sole  Leather,  No.  1,  .*5;  No.  s,  .13;  No.  3,  . 
Cut  Sole  Leather,  out  Into  taps,  6  Inches  high  1 . 

554  Inches  high .  1 . 

5  Inches  high . . .  1. 

454  inches  high .  1. 

4  Inches  high . . . .  1 . 

354  Inches  high .  1. 

3  Inches  high. . 

SEIBERT’S 


Poison  Fly  Paper 

Pays  150%  Profit 


A  very  attractive  package 
and  a  good  seller. 


Put  up  50  envelopes  in 
a  display  box  like 
cut  $>1.00 


Retails  at  5  cents  an  envelope 


Fly  Ribbon . 

4  80 

Fly  Paper,  Tanglefoot . 

Fly  Paper,  Sticky,  to  cartons . 

. per  cmc 

2. so 

Sticktlte  Fly  Paper,  100 . 

3.00 

Stlcktlte  Fly  Paper,  to  cartons . 

*•35 

Wax,  White  and  Yellow . 

•3° 

ROPE,  TIB  YARN,  Btc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  dos. 

Cleveland,  extra  hue  cotton  twine. . par  lb. 

Orange  Brand,  fine  cotton  twine . .  “ 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “ 
Fine  Hemp  Twine,  8  balls  to  lb..  In  5- 

lb.  bunches .  “ 

Coarse  Hemp  Twine,  8  balls  to  lb.,  la 

5-lb.  bunches . — . par  lb. 

Best  Jute  Rope.  16  yds.  to  lb . .  “ 

dost  jute  Plow  Line,  8  yds.  to  H>„ .  “ 

Jute  Clotheslines,  90  ft.  to  hank.. ....per  dos. 

Jute  Clotheslines.  108  It  to  bank .  ” 


•*°J6 

.80 

•  SI 

.so 

.16 

.so 

•** 


.*0 


.16 

.09 

,:2 

1.70 


STROP  AND  MOLASSES. 

N.  O.  MOLASSB8. 

txt ra  Fancy,  No.  668..— . . 

Extra  Fancy,  No.  669 . .. . . . 

Fancy,  No  670 . — 

Strictly  Choice,  No.  675 . . . - . 

Choice,  No.  664 . 

Good,  No.  679 . . . . 

Cane  Juice,  No.  683 . 

Black  Strap . . . — . 

B.  H  F.,  Home  Food  MoUmm.h . 


3» 

*3i 

.22 

•4° 


REPINHD  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  z  dox.  No.  3  xcrew- 

t op  cans,  both  freight  paid. . 35 

Gold  Mine,  in  bbla . 30 

Fancy,  No  104 .  3* 

Fancy,  No.  105 . x8 

Choice,  No . 

Prime,  No.  10a . . . . 


i« 


PORTO  RICO  MOLA8SBS. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 

West  India,  choice,  No.  634,  compound...—. 

West  India,  choice,  No.  510,  compound . . 

Porto  Rico,  No.  668  . 


•9 

••5 

.*5 


GLUCOSE. 

IhiM  Stzi  A,  for  confectionery .  a.Fo 

Five  A,  for  confectionery . . .  »  9° 


HONEY. 

Domestic,  barrels . . . per  gal.  .69 

Selser’s,  lunch  bottles.  2  doa . per  do*.  -95 

Sel9er's,  medium  bottles,  2  dot . per  dos.  1.35 

Bchimmel’s,  10-  o*.  bottles,  a  do*.  In  case .  *.45 

“  6-  oa.  “  “  M . 95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars:— 

4  dos.  In  ban-el . per  do*.  .87)4 

1  “  case .  "  9° 

Karo,  to  cent  site,  a  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz . per  case  1.30 

Karo,  -o  cent  size,  54  doz .  per  case  *  3° 

Lyle’s  Imported,  No.  a  cans,  2  doz. ...per  dox.  *'®*j6 

Globe,  No.  2)6  tins,  s  doa .  “  1.1*56 

Globe,  No.  5  tins,  1  doz .  “  *'*° 
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Friends  Among  the  Wheelwrights 


Wheelwrights  don’t  think  much  of  the  “J.  M.”  delivery- 
wagon;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning  ;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 

Send  for  catalogue. 


TWENTIETH  and  FILBERT  STS 

PHILADELPHIA,  PA - =,= 


Biit 

■  '  ..  . 

! 

“Show  All-Sell  All” 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  can  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  Bin  Co. 

18  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 


i 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
them.  Our  bins  are  constructed  of  the  heaviest  tin. 


And  for  Over  fifty  Years  They  have  Proven  Their  “  Metal  ” 

Write  for  catalogue  showing  variety  of  designs 


COffEE  AND  TEA  BINS 


IIMI  PROVE  THEIR  “MEIAE 


HENRY  TROEMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 
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Banner,  la  Jan.  oeesyoand . . . per  do*,  r .  oe 

While  Clover,  In  Jan,  oompoaad . .  11  -gijfi 

Purina  Pancake  Syrup,  36  pU .  “  a.sj 

“  “  *4  qta . mi  "  4.00 

"  "  i*  Jt-gals .  “  T-oa 

•'  •'  6  gab . .  •'  it. 00 


MAPLE  SYRUP. 

Golden  Tree  Maple  Syrup,  do* .  *.*5 

“  “  medium,  do*.  1.45 

“  "  small,  do* . g*J4 

▼eras eat  Maple  Syrup,  pal.  tin*. ...... ..per  gal.  1  .*5 

“  “  id-gel.  tine.... .per  dot.  7.75 

Haaen’t  Maple  Syrup,  qt.  Bottle* .  "  4.00 

"  “  pt.  bottlea .  "  a. 40 

Tewie’t  Log  Cabin  "Camp"  Syrup—  Per  dot. 

1  cant,  i  in  case . . . .  13.50 


Half-gallon  cant,  it  la  case . 

Quart  cant,  >4  in  cate...., 

Plat  cans,  *4  In  cate . . 

Quart  bottlot,  it  in  ease.. 

Plat  bottles,  14  in  ante.... 
Jacket  tana.... 


..per  gallon 


7-*S 
4-»K 
t.je 
4-SO 
•It 
1. 00 


CRB&CBNT  MAPLBINE. 


*2*  **•••*•«******  ************************* 
*ee*e**eea*aae**ee*o***e*e« 
>  e*t«**ee*a**aee***aeee*a*< 
ietga**»M  ********** 


e: 

l(*4l . . 

B3 ; 


eeaeeteeeeeeeeaeeeeeeeeeei 


Per  dot. 
3.00 
5  •  *5 
9. jo 
18.00 
3*00 
11.00 


OIL  OP  MAPLBINB.  Per  dot 

I^Ot . .eee t  .  eeeeaeee  eeeeeeeee  **•*  ee  ********* eeoaw*******  #  *******  2  •  70 

fl  -Of  ****** •••#*#••*•**** ••••••*e»**e*e*»a* ************ eeeeeeeee  4  •  JO 

4*41  •••••*ee**«oe»e •  **********  sees*  *********  ******  ******  •»••••  O  ■  2  J 

8*01  •eeeaeaeeeeeeaeaeeeeeeeeeeaeeeeeeeeeeeeeeeeeaaeae*********  ZJ.00 
l6-OI  •  •*••*••••••••«•***  •**•••*#«*•••*•«••**••**•*•■•**•*  eeeea  •  2T  •  OO 

JS-02 .  48.OO 

Gallons . each  15.00 


WOOD  AND  WILLOW  WARE. 

BROOMS.  For  dor. 

Little  Gem, parlor,  t  string . . .  a. 40 

N  U,  No .  6,  split  handles .  t .  45 

Leader,  No.  6,  3  string,  red  handles... .  1.40 

Princess,  No.  4,  fanoy  handle* . „ .  a. 75 

Parlor,  No.  3,  t  tie .  1.85 

Toy  Brooms . „ . . . 90 

Whisht,  t  sewed . 90 

Stable,  s  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre . . .  4 . 00 

Factory,  heavy .  a. 90 

Handy  Wall  Broom  Rack,  for  is  brooms . 90 
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No.  WASHBOARDS.  Per  dot. 

69,  Good  Bnoogh,  double, spring  protector...  3.65 

57,  Peerless,  doable  ....._ . .  3-  75 

80,  Seal  Globe,  double,  swing  protector . .  3 . 30 

6r,  Peerless,  double,  spring  protector . .  4-4* 

iro,  Peerless,  single,  spring  protector . .  3  -  55 

100,  Northern  Queen,  single,  protector .  3- 10 

101,  Tidal  Wave,  single,  protector . «...  s.75 

118.  Good  Knottgh,  single,  protector. . .  315 

175,  Glass . - .  3  -50 

Murdock  „ . . . «...  *  •  75 

Celery  City .  3  00 

116,  Single  Ruby . . .  *.6a 

i*8.  Anchor,  single  head  eseeseesasseseeesaaeaeaaeaee***  ®  •  *5 
rjo,  Little  Gem,  pail  board . . .  >-35 


BUCKETS. 

O.  G-,  *  electric  hoops . . 

O.  G.,  3  electric  hoops  ...„. . 

Clear,  s  hoop . ..... . .. 

Clear,  3  hoop . 

Electric  Cedar,  1  hoop  . . . 

Electric  Cedar,  3  hoop - 

Pine,  3  galvanised  hoops . 

Galvanised,  is  quart . . 

Galvanized,  14  quart ....... . . 


Per  dos. 
.  x.7S 
,.  1.9* 

,.  1.6* 

..  »-7* 

1.  a-4° 

.  1.60 
.  s.so 
1.85 
.  s.oo 


No.  BUTTER  DISHES. 

1,  Solid  oval . . . . . . . 

2,  Solid  OVtl. ..wiewMV IM  — 0  eeoeeeeevoee  ■*—— w  seeses 

3,  Solid  Ofl...m*.M***«.^m..*.mm. . -...*«** 

5,  Solid  oral.... . . . . 

X)  Wirt  Ondl.—s ** eeeeoi **00000—  000000  see***  000 00*0 OO  »«»«*' 
2|  WIT©  OndZ****eeee**eeeeeeeeeoe******  **********  •••••-••••** 

Per  M 

.90 

I.2J 

1.50 

2  OO 

.90 

1.22 
z  .40 

6,  6  la.,  White  tampico... ....... . . . 

7|  7  White  t«mpiooH...M,.M . . . . 

8,  8  In.,  While  tampico.*. . ***** . . 

6, 1  In.,  Family,  extra  heavy . . . 

8,  6  In.,  Family,  extra  heavy . . 

10,  7  in.,  Family,  extra  heavy.. . . 

It,  8  In.,  Family,  extra  heavy . . 

6,  5  hi.,  A.,  hair  bristle . . 

8,  6  In.,  A.,  hair  bristle. . . . 

10,  7  In.,  A.,  hair  bristle. . 

*•35 

ia,  8  In.,  A.,  hair  bristle. . 

Crates  contain  250  each. 

6,  s  in.,  Ideal,  all  bristle,  3  row . . . 

8,  6  In.,  Ideal,  all  bristle,  3  row . 

CLOTHES  PINS. 


5  gross., 


Per  box, 
..  -44 
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BRUSHES. 

No.  SCRUB  BRUSHES. 

2»,  White  comer . . . 

*3,  Medium  site . „ . . 

»7,  Large. .  1.00 

13,  Marble,  stadium  size..... . 90 

00,  White. . . . 45 

Handy  House . 4s 


Per  dos. 

£ 


No.  STOVE  BRUSHES.  Per  dos 

so,  Black  bristle,  curved  end,  wood  handle . go 

21,  X,  crescent  shape . .  1.75 

1,  strap  handle,  grey  fibre .  1  .to 

2,  strap  handle,  grey  fibre .  1.65 

6,  all  hair,  extra  quality .  2 . 75 


No.  SHOE  BRUSHES. 

o,  Mexican  fibre  . . . 

r,  Mexican  fibre,  large . . 

4,  Bristle  outside . . 

5.  Ail  bristle . 

16X,  All  bristle,  extra  value... 

18,  All  bristle,  spotted  white... 


»•  eeeeeeeee  e  eeeeeeeee* 


M*e*  vewve*  ******* 


Per  dos. 

,.  .90 

-  7.30 
»  *-«5 
•  i-y* 

.  *.15 

.  2.80 


No. 


WHITEWASH  BRUSHES.  Per  dos. 


-4« 

(5 

.80 

•95 
1. 10 
1*5 

1.40 


*  »S 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillers . 


1 ,00 

*•35 


No.  DUST  BRUSHES.  Per  dos. 

7X,  Fibre,  wire  drawn . . . 90 

21,  All  hair,  wire  drawn .  • .  25 

28,  White,  wire  drawn . . .  t  .90 

1,  7  In.,  All  hair,  flat  end .  2.05 

22,  7  in..  Mixed,  round  end....... .  s.io 

11X,  7  In.,  All  hair,  round  end. .  2.25 
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TOBACCOS— PLUS.  p„u 

Battle  Ax . ,37 

Deer  Skin . 3. 

Gold  Rope . ,36 

Jolly  Tar  . 39 

Newsboy  .  39 

Old  Honesty.. . ,43 

Piper  Heidsidi . *4 

Spear  Head . 44 

Standard  Navy . . 

Toddy . I5 

Vlnco . . . .38 

Town  Talk . *8 


>************** 


eeeeeaeeetaeeoae****** ****** 


SMOKING  TOBACCO. 

Briar  Pin* . . . 

Duke's  Mixture... 

Greenback  . 

Green  Turtle. 

G.  &  A.  Navy,  3H  ox. . 

Honest . 

Poiar  Bear.... 

Ripple . . 

Sensation  . . . 

Wild  Roe*...... . 


Peril 

-3* 


1  ****************** 


>*••••••  eeeeeeeee  •< 


:S 

•34 

•39 

■•9 

•39 

•39 

■38 


YEA8T  CAKES. 

Compressed.... . . . per  dos.  .rl 

Magic,  1%  dos.  packages . . . per  box,  .|8 

Yeast  Foam,  i)fi  dos . per  box  ,;8 


dXxXn  dXxXn  ^XXX^  c^Xn  dXxX^  ^Xx>^ 


A  new  product  from  an  old 
house 

DIXON’S 

POWDERED 

5tove  Polish 

The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and  earn  profits  for  you.  80 
years’  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 

JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  M.  J. 


t)><3><$  dx3xn  ^><8xn  ^x8>^  ^8^ 


PEANUTS— FIVE  A  BAG 

Everywhere  you  go  you  hear  that  cry. 
Don’t  you  think  you  should  have  some  of 
the  trade  that  the  peddler  has  ?  If  you 
knew  that  with  an 

Acme  Peanut  Roaster 

you  could  clear  300  per  cent.,  would  you 
not  put  one  in  when  you  learn  that  any 
boy  can  run  it,  and  that  there’s  nothing  to 
get  out  of  order,  and  that  it  will  pay  for 
itself  in  one  month’s  time  ?  We  think  you 
will,  and  we  will  be  pleased  to  furnish  fur¬ 
ther  particulars  and  prices  on  request. 

ATSATT  BROS. 

24  Pearl  St.,  Mattapoisett,  Mass 


Want  a  $10  Morris  Chair 
for  Nothing  ? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  If  you  will  save  the  certificates 
given  with 

Zahm's  Independent  (Scrap)  Tobaccos 
“Blue  Hen,"  “High  Card,"  "Rex”  and  “Z” 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO ,  OHIO 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Pennsylvania  Food  Act  of  1907  Held 
Unconstitutional 


In  the  Sulphured  Peach  Case,  Blair  County  Court  Holds  Law 
Defective  in  Several  Points.  Not  Yet  Clearly  Understood 
which  Parts  are  Good  and  which  Bad.  Grounds  on  which 
Decision  was  Based. 


In  the  case  of  Commonwealth  vs. 
Kephart,  tried  several  months  ago 
before  the  Blair  County  Court,  and 
based  on  the  sale  of  California 
dried  peaches  alleged  to  have  con¬ 
tained  sulphurous,  acid,  the  court 
on  Thursday  last  rendered  a  de¬ 
cision  that  the  food  act  of  1907  was 
at  least  in  part  unconstitutional. 
The  decision  was  based  almost 
wholly  on  technicalities.  Precisely 
the  same  sort  of  a  case  is  pending 
in  Clearfield  County. 

The  Blair  County  Court  holds 
the  law  unconstitutional  mainly  on 
two  grounds  : —  \ 

First — Because  it  is  an  amend¬ 
ment  of  prior  laws  and  violates  a 
constitutional  provision  that  no 
law  shall  amend  another  simply  by 
referring  to  that  other’s  title.  The 
act  or  part  amended  must  be  repro¬ 
duced  verbatim  in  the  amending  act. 
Second — Because  of  the  section 


Consequently  he  could  afford  to  sell 
goods  at  a  much  lower  rate  than  our 
own  Pennsylvania  wholesaler. 

The  decision  was  handed  down 
so  late  in  the  week  that  its  com¬ 
plete  text  could  not  be  obtained  in 
time  for  this  issue.  It  will  be  pre¬ 
sented  if  possible  next  week. 

In  the  course  of  the  decision  the 
court  reiterates  the  well-known 
rule  that  a  part  of  a  statute  may  be 
declared  unconstitutional  without 
affecting  the  remainder.  So  far  as 
can  be  learned  at  this  writing,  how¬ 
ever,  the  court  does  not  give  any 
opinion  as  to  which  portions  of  the 


Act  of  1907  its  decision  strikes 
down. 

Naturally  the  opinion  merely 
constitutes  a  foundation  for  appeal 
to  the  higher  court.  If  it  is  affirmed 
there,  either  of  several  results  may 
ensue : — 

The  entire  act  may  be  declared 
unconstitutional.  In  that  case  the 
old  law  of  1895,  which  is  satisfac¬ 
tory  to  nobody,  will  be  re-enacted, 
though  by  that  time  the  Legislature 
will  probably  be  in  session  and  will 
be  able  to  enact  another  law. 

Or— 

The  act  may  simply  be  held  un¬ 
constitutional  as  to  part.  In  that 
event  the  balance  remains  undis¬ 
turbed,  but  will  be  largely  ineffect¬ 
ive  by  reason  of  its  emasculation. 
This  too  can  be  cured  by  the  next 
Legislature. 

The  decision  will  generally  be  de¬ 
plored  by  the  trade  at  large,  par¬ 
ticularly  the  retail  trade,  which  it 
protected  as  no  previous  food  law 
ever  did. 


f 

the  United  States,  than  to  prevent 
the  use  of  cottonseed  oil.  The 
main  cause  of  the  resolution  being 
offered  is  said  to  be  that  dealers 
in  the  United  States  will  not  buy 
sardines  marked  “packed  in  cotton¬ 
seed  oil,”  except  at  a  difference  of 
3  shillings  (73  cents)  per  case,  as 
compared  with  sardines  marked 
“packed  in  olive  oil,”  whereas  the 
difference  in  the  cost  of  the  oils  is 
about  1  shilling  (24  cents)  per  case. 
Also  that  the  American  authorities 
will  not  admit  goods  marked 
“packed  in  oil”  requiring  the  name 
of  the  oil  used  on  every  tin.  It  was 
suggested  to  these  gentlemen  that 
such  a  resolution,  if  adopted,  would 
be  more  a  slur  on  American  cotton¬ 
seed  oil  than  praise  for  their  sar¬ 
dines,  and  in  view  of  the  United 
States  admitting  their  Brisling  un¬ 
der  the  name  of  “Norwegian  sar¬ 
dines,”  it  would  appear  like  return¬ 
ing  evil  for  good  to  condemn  such 
a  wholesome  American  product, 
which  they  all  admit  is  equally  as 
good  as  any  other  oil  for  this  pur¬ 
pose.  Before  leaving  Stavanger  I 
felt  reasonably  assured  that  the  res¬ 
olution  would  not  be  adopted,  and 
Consul  Rasmussen,  who  was  pres¬ 
ent  at  most  of  the  interviews  and 
participated  in  the  arguments  is  of 
the  same  opinion. 

The  special  agent  also  went  t 
Bergen,  another  important  Noi 
wegian  sardine  centre.  From  hi 
report  sent  from  there  it  woul 
seem  as  if  he  was  deliberatel; 
helping  the  Norwegian  packers  0: 
to  their  own  destruction,  as  it  ap 
pears  reasonably  clear  that  Nor 
wegian  sardines  will  not  sell  a 
well  in  this  country  packed  i: 
cottonseed  oil  as  in  olive  oil.  Mi 


Norwegian  Sardine  Packers  Already 
Considering  Cheapening  of 
Their  Product 


Special  Agent  for  United  States  State  Department  Writes  that 
They  Would  Like  to  Use  Cottonseed  Oil  and  Will  as 
Soon  as  They  Consider  it  Feasible.  Reports  from  Two 
Sardine  Centres. 


which  provides  that  no  action  shall 
be  brought  in  this  State  for  the 
adulteration  of  food  where  the 
product  under  suspicion  is  legal 
under  the  Federal  food  law  or  the 
rules  and  regulations  promulgated 
from  time  to  time  under  that  law. 
This,  the  court  says,  attempts  to 
read  into  the  Pennsylvania  law  a 
shifting  standard,  and  a  standard 
which  may  change  every  time  the 
Federal  Government  issues  a  ne 
rule. 

An  extract  from  the  court’s  de¬ 
cision  is  as  follows  : — 

The  evident  legislative  intention 
was  to  give  the  retailer  a  defense  if 
he  had  a  proper  guarantee.  To 
emasculate  the  proviso  heretofore 
referred  to  would  defeat  such  legis¬ 
lative  intent,  because  the  act  pro¬ 
vides  that  a  guarantee  sufficient 
under  the  Federal  laws  shall  be  a 
protection  under  our  State  laws. 

Said  act  deals  unfairly  with  whole¬ 
salers  or  jobbers  in  Pennsylvania. 

If  such  parties  give  a  guarantee  to 
a  retailer  and  the  goods  are  adulter¬ 
ated  they  can  be  prosecuted  forth¬ 
with  in  the  State  of  Pennsylvania. 
But  suppose  the  retailer  buys  from 
a  wholesaler  in  New  York?  The 
goods  are  found  to  be  adulterated. 
All  the  remedy  the  Pure  Food  De¬ 
partment  of  Pennsylvania  has  is  to 
notify  the  Pure  Food  Department 
of  the  United  States  of  such  adul¬ 
teration,  and  it  is  very  conceivable 
that  in  the  crush  of  business  in  the 
United  States  Court  in  New  York 
no  prosecution  would  ever  be  tried 
against  the  New  York  wholesaler. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Washington,  D.  C., 

August  20,  1908. 

Some  information  obtained  dur¬ 
ing  the  week  through  the  State 
Department  indicates  that  the 
packers  of  Norwegian  sardines, 
which  are  just  beginning  to  ob¬ 
tain  a  foothold  in  this  country, 
are  already  discussing  ways  and 
means  for  cheapening  the  prod¬ 
uct.  Practically  all  Norwegian 
brands  of  sardines  are  now 
packed  in  olive  oil,  and  this  is  one 
reason  why  they  are  liked  in  this 
country.  The  packers,  according 
to  my  information,  are  strongly 
considering  changing  this  to  cot¬ 
tonseed  oil. 

The  information  referred  to 
was  sent  to  the  State  Department 
by  Special  Agent  A.  G.  Perkins, 
who  writes  as  follows: — 

Among  the  sardine  packers  I 
found  only  one  who  is  using  cot¬ 
tonseed  oil  at  present.  This  packer 
stated  that  he  had  found  cottonseed 
oil  very  satisfactory,  and  would  con¬ 


tinue  to  use  it;  he  also  stated  that 
he  would  like  to  get  even  a  lower 
grade  than  the  choice  butter  oil  he 
is  now  using,  and  while  a  lower 
grade  may  be  suitable,  it  is  per¬ 
haps  doubtful  if  the  use  of  inferior 
oil  should  be  encouraged  until  it 
is  proven  beyond  a  doubt  that  it 
will  not  injure  the  trade  as  a  whole. 
Talking  with  other  packers,  I 
learned  that  several  of  them  had 
tried  cottonseed  oil,  and  not  one, 
even  the  experts,  could  tell  any  dif¬ 
ference  between  the  sardines 
packed  in  cottonseed  oil  and  those 
in  olive  oil,  except  by  chemical 
analysis.  All  those  who  had  tried 
cottonseed  oil  pronounced  it  as 
good  as  olive  oil  for  that  purpose. 

While  in  Christiania  I  was  in¬ 
formed  that  the  Association  of  Sar¬ 
dine  Packers  at  Stavanger  had 
bound  themselves  under  some  kind 
of  penalty  not  to  use  cottonseed  oil, 
so  immediately  on  arrival  in  Sta¬ 
vanger  I  called  on  different  mem¬ 
bers  of  this  association,  including 
the  president  and  vice-president, 
and  learned  that,  while  such  a  res¬ 
olution  had  been  offered  and  was 
then  under  consideration  it  had 
not  yet  been  adopted.  Asked  if 
cottonseed  oil  was  inferior  to  olive 
or  any  other  oil  for  this  purpose, 
they  all  said,  “only  in  name,”  and 
“especially  in  the  United  States, 
where  nearly  half  of  our  sardines 
go.”  It  is  claimed  that  the  resolu¬ 
tion  was  intended  more  to  protect 
the  good  name  of  Norwegian  sar¬ 
dines  in  foreign  markets,  especially 


Perkins’  report  from  Bergen  is  ii 
part  as  follows  : — 

Bergen  is  another  promising 
market  for  cottonseed  oil,  with  the 
sardine  packers,  the  latter,  however,’ 
depending  on  the  American  manu¬ 
facturers  educating  the  people  up 
to  buying  sardines  packed  in  cot¬ 
tonseed  oil.  The  writer  secured 
two  small  tins  of  sardines,  one 
packed  in  cottonseed  oil  and  the 
other  in  olive  oil,  and  opened  them 
in  the  presence  of  three  gentlemen,! 
one  being  an  expert  sardine  buyer 
for  an  American  house.  After 
sampling  the  two  boxes,  much  to 
my  delight  they  all  pronounced  the? 
flavor  of  the  sardines  packed  in  cot-< 
tonseed  oil  superior  to  those  packed 
in  olive  oil.  I  understand  that  an 
American  company  has  ordered 
several  hundred  cases  of  these  sar-. 
dines  to  be  packed  in  cottonseed 
oil,  and  so  marked,  for  shipment, 
to  the  United  States,  which  is  cer¬ 
tainly  commendable,  and  if  a  de¬ 
mand  can  be  created  for  these  sar¬ 
dines  the  increased  consumption 
of  American  cottonseed  oil  will 
naturally  follow. 

Holt. 


ELTON  J.  BUCKLEY 

Editor  “  Grocery  World  " 


Attorney  and  Counsellor  at  Lav 

730-731  Drexel  Balldlnf,  Philadelphia,  Pa. 


Telephones 


/Bell,  Lombard  1727 
t  Keystone,  Knee  744 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


lelp  Wanted  on  Two  Practical  Subjects 

jnnsylvania  Subscriber  Asks  for  Advice  on  Hiring  a  Traveling 
Solicitor  on  Commission.  New  Jersey  Grocer  Thinks  of 
Building  and  Wants  Data  Regarding  Relative  Merits  of 
Brick  and  Frame. 


The  following  letter  brings 
.rward  a  comparatively  new  idea 

regard  to  the  employment  of 
dicitors  by  retail  grocers: — 
Philadelphia,  August  16,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir:— I  have  a  grocery  and 
general  store  in  a  small  way.  I  am 
trying  to  do  a  cash  business  because 
I  cannot  afford  to  run  any  risk. 

The  business  is  not  what  it  should 
be,  so  I  would  like  to  engage  a  man 
with  horse  and  wagon,  to  go  out, 
take  orders  and  deliver  the  goods 
on  commission  I  furnish  the  goods 
and  stable  room  for  horse  and 
wagon.  He  is  to  keep  his  horse 
and  wagon  at  his  own  expense. 
Would  10  per  cent,  commission 
enable  a  man  to  make  a  living 
wage?  How  much  business  should 
such  a  man  do  in  a  day  or  week  in 
the  grocery  business  under  such  a 
plan?  Could  you  advise  me  of  a 
better  plan?  I  cannot  afford  to  en¬ 
gage  a  man  on  salary.  Thanking 
you  for  past  favors  I  remain 
Yours  truly  J.  K. 

It  might  be  possible  for  a  so- 
citor  engaged  on  this  plan  to 
ucceed  if  he  were  connected  with 
good-sized  store,  but  there  is 
ome  question  whether  he  could 
0  so  with  a  small  store.  The 
act  that  the  lines  of  stock  and 
he  stock  itself  would  be  limited 
5  one  important  reason  for  this. 
Jnless  he  succeeded  rather 
argely  it  seems  clear  that  he 
ould  not  make  much  of  a  living. 

For  instance,  we  will  suppose 
hat  the  solicitor  has  $200  in¬ 
vested  in  his  team.  Naturally  he 
nust  get  interest  on  this,  also 
:nough  to  cover  depreciation, 
which  if  the  horse  is  beyond  a 
:ertain  age,  is  quite  rapid.  Pos¬ 
sibly  it  would  be  well  to  allow 
JO  per  cent,  for  those  items,  or 
l4o  a  year.  It  will  cost  to  feed 
she  horse  around  $2.50  per  week, 
Dr  $130  per  year.  There  is  then 
1  fixed  charge  of  $170  per  year  to 
be  met  by  the  solicitor  under 
these  conditions. 

The  correspondent  says  this  is 
a  small  store,  but  not  how  small. 
Let  us  suppose  it  is  now  doing 
$150  per  week,  and  that  the  so¬ 
licitor  could  add  $100  in  the 
orders  he  would  take,  though  this 
is  very  doubtful  unless  the  oppor¬ 
tunities  are  especially  favorable. 
His  commission  on  the  $100  he 
added  would  only  be  $10,  or  $520 
per  year,  out  of  which  would  have 


to  come  the  $170  fixed  charges, 
leaving  only  $350,  or  less  than  $7 
per  week.  This  would  not  be 
enough ;  with  a  good  team  he 
could  make  much  more  in  other 
directions. 

If  the  business  is  small,  it  seems 
clear  that  it  could  not  afford  to 
pay  a  sufficiently  large  commis¬ 
sion  to  make  it  profitable  for  the 
solicitor. 

The  “Grocery  World,  and  Gen¬ 
eral  Merchant”  would  very  much 
like  to  have  the  views  of  sub 
scribers  on  this  subject,  as  they 
are  apt  to  be  much  more  valuable 
than  any  obtained  from  other 
sources. 

*  *  * 

Here  is  another  letter  on  a  prac 
tical  subject: — 

Milltown,  N.  J.,  July  30,  1908. 
Editor  “Grocery  World  and  Gen 
eral  Merchant.” 

Dear  Sir: — I  am  thinking  of 
building  a  store  for  myself  as  I  am 
badly  cramped  for  room  where  I 
now  rent. 

If  you  can,  will  you  kindly  give 
me  a  few  points  as  to  which  would 
profitably  be  the  more  economical 
in  the  long  run,  brick  or  frame? 

I  think  of  building,  about  30  x  60, 
two  stories  and  of  keeping  a  pretty 
general  line  of  groceries,  hardware, 
notions,  etc.;  also  fruits  and  vege¬ 
tables. 

Any  information  or  advice  other 
than  that  mentioned  above,  as  to 
plan,  probable  cost  of  building, 
style  of  furnishings,  lighting,  heat¬ 
ing,  etc.,  will  be  greatly  appre¬ 
ciated. 

If  any  grocer  sees  this  and  feels 
so  inclined,  I  should  like  to  hear 
from  him  on  the  subject. 

Yours  truly, 

Chris.  Crabiel. 

This  is  one  of  those  subjects 
on  which  the  “Grocery  World  and 
General  Merchant”  always  likes 
to  consult  its  subscribers.  It  is 
one  of  those  practical  points  on 
which  an  ounce  of  actual  experi 
ence  is  worth  a  ton  of  theory 

On  general  principles  it  woulc 
seem  as  if  a  brick  building  was 
sure  to  be  more  durable  than  one 
of  frame.  The  other  details  wil 
be  found  to  vary  greatly  on  ac 
count  of  local  conditions. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  earnestly  requests 
subscribers  who  have  views  and 
experience  on  the  above  subject 
to  send  them  in  for  publication. 
The  “Grocery  World  and  Gen¬ 
eral  Merchant”  can  thus  become 


To  the  Trade: 

It  Cannot  Be  Too  Often 
Repeated  That,  in  Selling 

CEYLON 

TEA 

You  Should 

TEACH  THE  CUSTOMER 

How  to  Prepare  It. 

The  Superabundant  Life 
and  Vigor  of  the  Ceylon 
Plant  Give  Its  Leaves 

All  Tea  Properties 
In  High  Degree. 

3  to  5  Minutes’  Drawing 
With  Furiously  Boiling 
Water  Suffices  to  Obtain 
the 

Delicious  Aroma, «» 

Delicate  Flavor  and  the 
Invigorating  Tonic. 
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a  most  valuable  medium  for  the 
interchange  of  views  on  any  sub¬ 
ject  that  nuzzles  a  given  sub¬ 
scriber. 


Two  Gluten  Flour  Firms  Pay 
Food  Fines. 

Health  Food  Co.  and  Farwell  &  Rhines 
Admit  Gluten  Flour  was  Adulterated 
and  Settle  their  Cases.  General 
Investigation  into  Purity  of  Flour 
Now  on  in  Pennsylvania. 


Pennsylvania  Dairy  and  Food 
Commissioner  Foust  has  given  it 
out  during  the  week  that  he  is 
about  to  institute  an  investigation 
into  the  purity  of  flour  sold 
throughout  the  State.  There  is 
reason  to  believe  that  some  of  it 
is  bleached  or  improperly  labeled. 

The  investigation  was  inspired 
by  the  results  of  the  prosecution 
against  the  Health  Food  Co.,  of 
New  York,  which  sells  an  alleged 
gluten  flour.  On  examination  the 
flour  was  found  to  be  adulterated, 
and  the  manufacturers  paid  fine 
and  costs  of  $60.  Farwell  & 
Rhines,  who  also  make  a  gluten 
flour  under  the  name  of  “Cresco,” 
were  prosecuted  on  the  same 
ground  and  also  paid  a  fine. 


- 


Look  Out  For  This  Soap  Fake 


from  his  plant.  Read  his  advertisements; 
they  are  instructive. 


The  “Goldine  Soap  Co.”  is  Working  Retail  Grocers  on  the 
Watered  Soap  Fake  in  a  New  Guise.  Offer  a  Cup  and 
Saucer  with  Every  Cake.  Collect  in  Advance  for  Soap 
that  Proves  to  be  Worthless.  Cup  and  Saucer  Never 
Heard  of  Again. 


Pork  Packers’  Association  Insti- 
gates  Local  Sausage  Suits. 


Accuse  Two  Concerns  of  Selling  Sau¬ 
sage  Containing  Excessive  Amount  of 
Cornmeal,  thus  Underselling  Manu¬ 
facturers  of  Meat  Sausages. 


The  latest  soap  fake  is  being 
perpetrated  on  the  retail  grocers 
of  Pennsylvania  and  other  States 
by  a  concern  calling  itself  the 
“Goldine  Soap  Co.,”  Brooklyn, 
N.  Y.  So  far  as  can  be  learned, 
there  is  no  such  concern.  The 
commercial  agency  rating  books 
mention  no  such  firm. 

Salesmen  purporting  to  repre¬ 
sent  this  concern  have  recently 
worked  Alexandria,  Va. ;  Allen¬ 
town,  Bethlehem  and  Easton,  Pa. 
They  show  the  grocer  an  es¬ 
pecially  fine  sample  of  laundry 
soap  and  offer  to  sell  him  boxes 
of  ioo  bars  at  $3.60,  cash  in  ad¬ 
vance.  The  salesmen  promise  to 
pack  in  every  cake  a  coupon  good 
for  a  fine1  cup  and  saucer,  sample 
of  which  they  also  show.  They 
further  agree  to  rent  a  local  room 
for  the  display  of  their  premiums, 


also  redeeming  all  the  coupons 
there. 

A  great  many  retailers  have 
bought  5,  10  and  15  boxes  from 
the  salesmen,  paying  strictly  in 
advance.  The  soap  is  always  de¬ 
livered.  It  is  grossly  inferior  to 
the  sample  and  is  loaded  with 
water — simply  the  old  watered 
soap  fake  in  another  form.  There 
are  no  coupons  and  no  local  dis- 
play. 

A  few  cents  spent  on  a  telegram 
to  the  “Grocery  World  and  Gen¬ 
eral  Merchant,”  before  paying  out 
any  money,  would  unquestionably 
have  saved  the  most  of  these 
losses. 

It  Only  Costa  a  Cent  and  a  Moment 

to  send  for  samples  and  prices  of  H.  P. 
D.  Kingsbury’s  marmalades,  jams  and 
preserves.  He  is  at  Redlands,  California, 
and  it  is  interesting  to  know  that  the 
nearest  orange  tree  is  only  200  yards 


Prosecutions  have  been  begun 
by  the  Pennsylvania  Dairy  and 
Food  Department  against  the 
Northwest  Provision  Co.,  30th 
and  Dauphin  streets,  and  the 
Hammond  Co.,  218  North  Dela¬ 
ware  avenue,  on  the  ground  of 
selling  sausage  containing  an  ex¬ 
cessive  percentage  of  cornmeal. 
The  cases  were  instigated  by  the 
Pork  Packers’  Association,  which 
claims  that  the  use  of  cereals  adds 
to  the  weight  of  the  sausage  by 
absorbing  and  holding  moisture, 
thus  enabling  the  packers  to  sell 
it  for  1  to  2  cents  cheaper  than 
sausage  containing  no  cereal 
whatever. 

Both  companies  take  the  stand 
that  their  sausage,  containing  the 
cereai  had  been  passed  by  the 
Government  inspector  under  the 
Federal  meat  act. 


DON’T  WAIT 


for  something  to  turn  up- 

START  DIGGING 


For  LOW  PRICES 

ON  GROCERIES 

MO  AROUND  Among  OUR  CASH  QUOTATIONS 


FARREN’S  SHIELD  BRAND  STRING  BEANS,  No.  2  cans,  in  5 

or  10-case  lots  or  over  at  50  OtS.  peP  dOZ. 

F.  O.  B.  Factory,  Baltimore,  Maryland. 


SPRING  GARDEN  BRAND  STRING  BEANS,  No.  2  cans,  in  6 
or  10-oase  lots,  at  55c.  per  doz.;  in  25-case  lots,  62#  c.  per  doz. 
F.  O.  B.  cars  Philadelphia.  String  Beans  are  cheap,  and  many 
of  them  are  selling.  _ 


Boyer’s  Medallion  Brand  Baked  Beans,  No.  3  oans 


plain,  2  doz.  in  case . per  doz.,  .67# 

In  Tomato  Sauce,  2  doz.  in  case . per  doz.,  .70 


In  6  or  10-case  lots  or  over,  either  kind  or  as¬ 
sorted,  direct  shipment  from  factory,  F.  O.  B. 
Baltimore,  Maryland. 

These  beans  are  packed  by  W.  W.  Boyer  &  Co.,  Baltimore,  and  are 
very  excellent  quality  goods  for  the  very  low  price  we  here  name  on 
them.  Above  prices  for  factory  shipment  only. 


HIRES’  GOLD  MILK  (EVAPORATED) . per  case,  3  00 

Tall  oans,  4  dozen  per  case. 


NEW  BAKER’S  CORN,  packofiooe 

75  CENTS  PER  DOZEN. 


Pine  Tree  Brand  New  Xs  Mustard  Sardines,  100 

cans  .  per  case, $3.22# 

5  or  10-case  lots  . . per  case,  3.20 

Pioneer  Brand  Chipped  Beef,  No.  1  glass  jars,  2  doz  per  doz  ,  1.85 

5  or  10-case  lots . per  doz.,  1.80 

There  is  no  such  Chipped  Beef  bargain  on  the  market  as  this,  the 
quality  is  good,  the  price  is  low  and  we  guarantee  satisfaction. 

Canary  C  Sugar,  a  very  free,  dry,  bright,  yellow 

sugar,  lOO-lb.  bags . per  bag,  4.35 

Cap  Sheaf  Brand  Fancy  Red  Alaska  Sockeye 

Salmon,  No.  1  tall  cans,  4  dozen . per  doz.,  1.40 

5  or  10- case  lots . per  doz.,  1.37# 

Klawack  Brand  Pink  Alaska  Salmon,  1-lb.  tall  cans, 

4  dozen  . . per  doz.,  .92# 

5  or  10-case  lots . per  doz.,  .90 

Williams’  Bros.’  10-gallon  Kegs  600s  Pickles  .  .  .  per  keg,  2.90 

Fresh  packed  goods  just  in.  They  are  full  count,  very  fine  quality 
and  very  uniform  in  size. 


Epicure  Egg  Biscuit,  bbls.  about  33  lbs.  each  .  .  .  per  lb., .  .10 

5  or  10-bbl.  lots . per  lb.,  .09# 

No.  10  Stuffed  Manzanilla  Olives,  cylinder  bottle, 

2  dozen . . per  doz.,  1.46 

New  California  Honey,  White  Strained,  cans  about 

60  lbs.  each . per  lb.,  .08# 

This  is  very  fine  quality  honey. 

Uvas  Brand  Standard  California  Apricots,  very 
fine  fruit,  full  cans  and  good  syrup,  No.  2# 

cans,  2  dozen . . per  doz.,  1.40 

Magic  Cleaner  Soap,  100  cakes . per  box,  2.76 


These  Prices  for  This  Week  Only — August  24th  to  August  29th,  inclusive. 

WRITE  FOR  “THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  St  PERKINS,  Wholesale  Cash  Grocers  Sf&yKSr  Phlla.,  Pa. 
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Globe  Association”  Working  East 


Sends  Philadelphia  People  Offers  to  Work  as  Agents.  Chicago 
Manager  Confesses  Cut  Prices  are  Only  a  Bait. 


The  “Globe  Association,”  of 
Chicago,  a  mail-order  grocery 
concern  whose  scheme  was  thor¬ 
oughly  exposed  in  a  recent  issue 
of  the  “Grocery  World  and  Gen¬ 
eral  Merchant,”  is  pushing  its 
way  East.  During  the  past  week 
various  persons  in  Philadelphia 
have  received  requests  by  the  con¬ 
cern  to  act  as  its  agents.  The  as¬ 
sociation’s  scheme  will  be  remem¬ 
bered  from  the  statement  that  it 
comprehends  the  sale  of  mem¬ 
berships”  at  $2.50.  The  concern 
lays  great  stress  in  its  advertising- 
literature  on  the  offer  of  100 
pounds  of  granulated  sugar  for 
$1.75.  Naturally,  however,  only 
as  part  of  an  assortment. 

The  Globe  Association  has  been 
attacked  throughout  the  trade  so 
bitterly  on  account  of  its  scheme 
that  during  the  past  week  the  Chi¬ 
cago  manager  has  issued  the  fol¬ 
lowing  statement: — 

This  association  is  a  union  of  cus¬ 
tomers  and  large  manufacturers 
supplying  merchandise  direct  from 
the  factories  to  the  consumer.  We 
are  a  mail  order  house,  but  the 
members  pay  us  for  doing  business 
with  us. 

We  make  the  offer  to  sell  100 
pounds  of  sugar  at  $i-75  onb  >n 
connection  with  an  assortment  or¬ 
der  and  unless  the  customer  buys 
the  entire  assortment  he  cannot  get 
the  sugar. 

We  could  not  afford  to  sell  sugar 
at  that  price  by  itself,  so  we  make 
up  an  assortment  of  goods  that 
gives  us  a  good  profit  even  after 
we  have  lost  money  on  the  sugar, 
and  we  make  the  consumer  buy  the 
whole  assortment.. 

Our  catalogue  and  literature 
makes  very  positive  statements 
about  this  assortment  proposition. 
We  cannot  afford  to  have  the  as¬ 
sortment  broken  and  we  have  a 
great  many  customers  who  pick 
out  the  cheapest  items  from  the 
various  orders  and  send  in  their 
money  to  buy  them.  We  do  not 
fill  such  orders. 

We  have  a  form  letter  that  we 
send  out  to  such  people  explaining 
the  matter  to  them  and  asking  them 
to  substitute  something  else,  tell¬ 
ing  them  that  we  shall  hold  the 
money  until  we  hear  from  them, 
'when  we  return  the  money,  if  they 
want  it. 

In  almost  every  case  these  peo¬ 
ple  pick  out  sugar  and  rice.  We 
sell  five  pounds  of  rice  at  10  cents. 
Of  course,  it  is  not  the  very  best 
quality  of  rice,  but  it  is  good  rice. 
We  have  to  take  some  well-known 
article  like  sugar  or  Royal  baking 
powder  that  the  customer  knows 
the  price  of  in  order  to  get  the 
trade.  We  refuse  to  sell  these 
articles  separate,  because  we  would 
lose  money.  The  profit  comes  in 
on  the  other  articles  in  the  assort¬ 
ment. 


This  frank  confession  proves 
that  the  sugar  offer  is  really  no 
offer  at  all,  since  the  sale  is  not 
made  at  $1.75,  but  at  $1.75  plus 
various  other  amounts  obtained 
through  overcharges  on  other 
goods.  This  makes  the  scheme 
a  plain  deceit. 

The  H.  Hughes  Store  Co., 
Montgomery,  Pa.,  will  please  con¬ 
sider  this  article  an  answer  to 
their  letter. 


CORRESPONDENCE. 


To  Bay  Bottles. 

Richland  Centre,  Pa., 

Aug.  19,  1908. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  kindly  give 
me  names  of  firms  making  bottles 
and  jars  for  the  pickling  and  pre¬ 
serving  trade  ? 

Will  mention  your  publication 
when  writing. 

Yours  truly, 

E.  G.  Millet. 

Cumberland  Glass  Co.,  Bridge- 
ton,  N.  J. ;  Star  Glass  Co.,  226  N 
4th  street,  Philadelphia ;  Whitall- 
Tatum  Co.,  4th  and  Race  streets 
Philadelphia. 

*  *  * 

To  Get  Huntley  &  Palmer’s  Biscuits. 

Sunbury,  Pa.,  Aug.  20,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Can  you  give  me  the 
address  of  any  firms  that  sell  Hunt- 
ley  &  Palmer’s  biscuits,  of  Reading 
and  London,  England? 

Kindly  let  me  know,  and  oblige, 
Yours  truly, 

D.  R.  Zartman. 

H.  Kellogg  &  Sons,  26  S.  Front 
street,  and  Githens  &  Rexsamer  Co., 
40  S.  Front  street,  both  Philadel¬ 
phia. 


U 


Join  R.Wifiiige  &  Sons 

Printers 

927  Arch  Street 

Philadelphia 


OLD  DUTCH" 


SPICE  CADDY 

FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold— with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


imi  Thousand  Dollais  in 


IN  OUR  GREAT  MERIT  CONTEST  PLAN! 

* — — * . 


MM 


L  •  viay..  m 


All  Mother’s  Oats  Coupons 

that  are  sent  us  after  being  re¬ 
deemed  in  cash  or  premiums  are 
recorded  in  the  name  of  the 
sender.  These  are  totalled  each 
year  ending  September  1st,  and 
according  to  the  number  sent. 
2630  Cash  Prizes  from  $1.00  up 
to  $500.00  are  distributed. 

Remember,  September  1st,  1908, 
Closes  Our  Second  Annual 
Contest 

Send  in  your  coupons  at  once 


'  ‘ — — » 

THE  GREAT  WESTERN  CEREAL  CO. 

AKRON,  OHIO 
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has  this  year  issued  a  book  on 
“H  ypnotic  Therapeutics,”  in 
which,  as  part  of  his  chapter  on 
Neurasthenia  (nerve  exhaustion) 
he  makes  some  astounding  mis¬ 
statements  regarding  food  adul¬ 
teration.  On  page  127  he  states 
as  follows : — 

Some  adulterants,  however,  are 
positively  prejudicial  to  health,  as 
*  *  *  the  salicylic  acid  employed 
as  a  preservative  in  catsups,  fruit 
syrups  and  more  than  75  per  cent,  of 
all  the  canned  goods  manufactured  in 
the  United  States. 

The  facts  are  that  salicylic 
acid  is  used  as  a  preservative 
practically  nowhere  in  the  United 
States,  and  has  not  been  for  at 
least  two  years.  More,  it  has 
never  been  used  to  any  extent  in 
canned  goods.  The  serious  effect 
which  such  gross  ignorance  may 
have  upon  a  product  which  it  thus 
unjustly  condemns  is  seen  on 
page  140  of  the  same  work.  The 
author  prescribes  a  diet  for  neur¬ 
asthenic  patients  and  under  the 
head  of  “Forbidden,’*'  he  puts 
“canned  goods” ;  obviously  not 
because  all  fruits  and  vegetables 
put  in  tins  could  possibly  be 
prejudicial  to  even  an  invalid’s 
health,  but  because  he  believes 
them  to  contain  salicylic  acid. 

Dr.  Quackenbos  is  under  a  still 
grosser  misapprehension  re¬ 
garding  the  adulteration  of  coffee. 


On  page  130  he  makes  the  follow 
ing  remarkable  assertion  : — 

That  true  food,  coffee,  is  subject 
to  sophistications  (adulterations) 
whose  name  is  legion — chicory, 
caramel  and  roasted  grains  of  all 
kinds,  dandelion,  turnip  seeds,  peas, 
pea  hulls,  beans,  Venetian  red,  brick 
dust,  straw,  sticks,  clay  and  bake 
house  sweepings. 

There  is  not  one  word  of  truth 
in  this.  Some  of  it  was  true  once, 
much  of  it  was  never  true,  none 
of  it  is  true  under  existent  food 
laws.  To-day  there  is  no  purer 
product  sold  on  earth  than  the 
coffee  sold  throughout  the  United 
States. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  never  been 
able  to  present  a  more  striking- 
illustration  of  the  result  of  fake 
food  publications.  It  is  certain 
that  Dr.  Quackenbos  has  never 
made  any  personal  investigations 
into  the  adulteration  of  food  ;  if  he 
had  he  would  never  have  perpetu¬ 
ated  the  delusions  that. appear  in 
his  book.  Very  probably  he  has 
simply  clipped  some  of  the  sensa¬ 
tional  rot  that  Dr.  Wiley  and 
others  have  published,  and  ex¬ 
tracted  from  it  for  his  own  pur¬ 
poses.  Result,  his  book  is  in  this 
part  ridiculous  to  those  who  know 
the  truth,  and  dangerously  mis¬ 
leading — to  the  detriment  of  the 
food  industry — to  those  who  do 
not. 
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Monday,  August  24,  1908. 

Apropos  of  the  discussion 

which  has  recently  been  carried 
on  in  the  “Gro¬ 
cery  World  and 

Making  Up  Cuts.  ,  , 

General  Mer¬ 
chant”  as  to 
whether  a  retailer  should  cut  a 
price  or  lose  a  customer,  comes  a 
paragraph  in  the  current  week’s 
installment  of  the  excellent  “Sell¬ 
ing  Talks”  which  this  journal 

publishes  weekly  for  the  benefit 
of  whom  they  may  concern.  The 
following  paragraph  is  meant : — 

“our  own’’  brands. 

When  a  woman  asks  for  a  pound 
of  Royal  Baking  Powder  or  a  can 
of  Baker’  Cocoa  and  you  know  that 
every  dealer  is  cutting  the  life  out 
of  it,  let  her  have  it  at  the  cut 
price.  Do  it  again  and  again  with¬ 
out  a  murmur.  Wait  your  opportu¬ 
nity.  Get  her  good  will;  make  her 
feel  perfectly  at  home  before  you 
spring  “our  own”  brand  of  cream 
of  tartar  powder  on  her.  Retail 
salesmen  too  often  disgust  people. 
They  don’t  use  tact.  They  don’t 
wait  ’till  the  customer  gets  her 
breath.  Confidence  begets  confi¬ 
dence.  Go  at  the  thing  slowly. 
We  know  it  isn’t  the  method  used 
by  the  Rap  Bang  Grocer,  but  it’s  the 
method  that  pays  in  the  end.  Sell 
“our  own”  brand  of  goods  surely, 
but  land  them  solid  when  you  do 
make  a  sale. 

This  course  glides  between  the 
two  evils.  It  involves  neither  an 
aimless  cut  with  no  end  in  view, 
nor  a  cut  made  with  the  deliberate 
purpose  to  “get  it  out  of  the  cus¬ 


tomer”  at  the  first  opportunity. 
In  a  nutshell,  sell  the  goods  at 
the  cut  price  prevailing  elsewhere, 
but  do  so  simply  to  engage  the 
customer’s  confidence  and  hold 
her  trade,  with  the  definite  end  in 
view  of  switching  her  to  your  own 
brand  as  soon  as  the  way  opens. 

For  the  dealers  who  have 
private  brands  usable  in  this  way, 
this  advice  is  good.  Obviously  it 
does  not  solve  the  problem  where 
no  private  brand  is  available.  In¬ 
cidentally  let  it  be  said  that  such 
a  course  serves  good  and  right  a 
manufacturer  who  allows  the 
price  of  his  product  to  become 
'demoralized. 


When  a  strange  salesman  for 
an  unknown  house  offers  to  sell 
soap  at  the 

The  Swindler’s  wholesale  price 

Smooth  Road.  Qf  3  6-IO  cents 

per  cake,  and 

with  every  cake  to  give  a  cup  and 
saucer,  it  would  seem  to  be  a  rea¬ 
sonable  assumption  that  any 

merchant  would  at  once  inquire 
“how  can  such  a  thing  be  done?” 
and  in  the  absence  of  a  convincing 
explanation  to  refuse  to  buy. 

Yet  the  Goldine  Soap  Co., 
whose  scheme  is  exposed  in  this 
issue,  sold  hundreds  of  cases  of 
soap  to  responsible  retail  grocers 
of  Pennsylvania  and  Virginia  on 
precisely  that  offer.  “The  sales¬ 
man  was  plausible,”  the  victims 
say.  Doubtless  he  was — he  would 
have  to  be  to  operate  such  a 
scheme — but  even  a  plausible 
salesman  cannot  perform  mira¬ 
cles.  In  this  case  the  profit  on 
even  the  cheapest  and  poorest 
soap,  sold  at  $3.60  wholesale, 
could  hardly  be  over  2  cents  a 
cake.  Say  for  the  argument’s 
sake  it  was  all  profit — could  a  cup 
and  saucer  of  even  the  common¬ 
est  kind  be  included?  The  scheme 
is  impossible  on  its  face — the  pro¬ 
jectors  simply  cannot  carry  it  out 
— yet,  we  repeat, hundreds  of  cases 
were  sold  on  the  agreement  to 
carry  out  this  obvious  impossibil¬ 
ity ! 


One  of  the  most  eminent  scien¬ 
tists  in  his  line  in  all  America  is 
D  r.  J  o  h  n  D. 

Ignorance  from  an  Quackenbos,  of 
Eminent  Source.  New  York  City, 

who  has  carried 
the  scientific  application  of  hyp¬ 
notism  further  in  the  cure  of  dis¬ 
ease  than  any  one  else  in  the 
United  States.  Dr.  Quackenbos 


I  am  reproducing  below  a  let¬ 
ter  which  was  written  by  a  Cali¬ 
fornia  grocer  to  the  Los  Angeles 
(Cal.)  “Commercial  Bulletin.” 
It  seems  to  have  been  written  in 
answer  to  the  complaint  of  some 
California  fruit  growers  and  ship¬ 
pers  that  retailers  curtailed  the 
sale  of  fruit  by  charging  too  high 
prices : — 

Los  Angeles,  Cal.,  July  31,  1908. 

Dear  Sir: — In  your  columns  of 
recent  date,  I  noticed  an  article 
criticising  the  retailer  for  holding 
the  price  of  fruits  too  high. 

I  think  he  should  at  least  double 
his  money  on  fruits  and  vegetables. 
To  one  who  has  never  sold  fruit 
at  retail  this  may  seem  a  long  profit, 
but  it  must  be  understood  that 
fruits  cannot  be  handled  on  the 
same  margin  as  staple  groceries. 
The  merchant  who  attempts  it,  will 
soon  learn  to  his  sorrow  if  he  does 
any  volume  in  this  line,  for  there  is 
bound  to  be  some  loss  no  matter 
how  carefully  he  may  buy. 

We  all  know  how  hard  it  has 
been  to  make  a  profit  this  last  year 


and  with  the  large  cutters  and  de¬ 
partment  stores  slaughtering  price, 
it  does  seem  to  me  that  if  the  re¬ 
tailer  is  able  to  recoup  himself  to 
some  extent  in  this  line  he  is  cer¬ 
tainly  entitled  to  do  so.  I  do  not 
mean  by  this  to  ask  so  much  for 
fruit  that  the  consumption  will  be 
curtailed,  but  if  the  merchant  is 
wide  awake  he  will  soon  know 
whether  the  price  he  is  asking  for 
goods  is  higher  than  it  should  be 
as  his  customers  will  not  buy.  My 
policy  has  always  been  to  give  good 
goods  and  good  service  and  ask  a 
fair  profit. 

Sincerely, 

N.  E.  Wilson. 

Every  once  in  a  while  some 
manufacturer  who  thinks  his 
goods  aren’t  selling  fast  enough 
attacks  the  retailer’s  pro£t.  In 
some  cases  he  shows  that  the  re¬ 
tailer  is  making  75  or  100  per 
cent,  on  his  particular  product, 
and  argues  from  this  that  he  is 
an  extortionist.  If  I  remember 
rightly,  some  California  prune 
packer  made  a  very  bitter  charge 
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gainst  retail  grocers  on  this  score 
ime  time  ago. 

All  these  men  forget  that  no 
le  article  of  a  retailer's  stock 
mds  alone.  If  it  did,  75  or  100  per 
nt.  profit  would  undoubtedly  be  by 
r  too  much  on  the  average  article. 
Dine  articles  bear  less  than  their 
tare  of  the  store’s  living  profits, 
hers  for  that  very  reason  bear 
ore. 

Take  sugar,  for  example,  and 
>ap<  If  the  retail  grocer  were 
•nfined  to  his  profits  on  such 
ings  as  sugar  and  soap,  he 
Duld  starve  to  death.  The  cus- 
m  of  the  business  has  decreed 
at  these  and  other  articles  shall 
“sold  close.” 

In  some  cases  the  manufacturer 
himself  responsible  for  this 
stom.  Soap  is  an  illustration, 
le  market  is  already  overfull  of 
indry  soaps,  but  manufacturers 
ntinud  to  push  more  brands  in, 
d  low  prices  and  small  profits 
i  the  result. 

How  else  can  the  grocer  make 
od  these  starvation  profits  ex- 
Dt  by  charging  a  better  profit  on 
ler  things?  Shall  he  starve? 
might  be  well  to  ask  how  the 
lsumer  suffers.  The  fact  that 


she  pays  7  cents  for  one  thing,  in¬ 
stead  of  5,  is  due  to  the  fact  that 
she  gets  something  else  for  3  in¬ 
stead  of  5.  Adding  them  all  to¬ 
gether  it  means  precisely  the 
same  aggregate  expenditure  in 
the  end. 

Naturally  the  fruit  people  and 
the  prune  people  and  the  tea 
people  whose  goods  have  to  bear 
the  burden  of  cut  prices  on  other 
goods  don’t  like  it.  I  don’t  blame 
them,  but  there  are  two  other 
sides  to  the  case  besides  theirs — 
the  grocer’s  and  his  customer’s. 

The  grocer  must  get  a  living 
out  of  his  business  as  a  whole. 
Some  things  contribute  more  to 
that,  others  less. 

As  to  the  consumer,  if  she  pays 
high  for  some  things,  she  gets 
others  cheap,  so  in  the  end  she’s 
just  about  where  she  would  be  if 
she  paid  an  even  price  for  all. 

E.  J.  B. 


Switzerland  Starts  World  wide  Move¬ 
ment  Against  Food  Adulteration. 

According  to  press  reports 
quoted  by  Consul-General  Rich¬ 
ard  Guenther,  of  Frankfort,  a 
movement  has  recently  been 
started  in  Switzerland  to  fight 


and  suppress  the  adulteration  of 
foodstuffs  and  pharmaceutical 
productions  throughout  the 
world.  For  this  purpose  a  Gen¬ 
eral  Society  of  the  White  Cross 
has  been  organized  at  Geneva, 
which  aims  to  consolidate  the 
isolated  efforts  hitherto  made  in 
different  countries  against  food 
adulteration.  By  united  action  it 
is  confidently  believed  practical 
results  can  be  obtained.  In  pur¬ 
suance  of  this  object  a  general 
congress  is  to  be  held  next  Sep¬ 
tember  at  Geneva,  to  which  public 
authorities,  associations,  manu¬ 
facturers,  and  other  interested 
parties  will  be  invited.  The 
Swiss  Government  has  already 
manifested  its  sympathy  with  this 
movement  by  the  grant  of  a  con¬ 
siderable  subvention,  and  it  will 
send  three  delegates  to  the  Con¬ 
gress!.  For  further  information 
address  Robert  Fazy,  secretary  of 
the  congress.  Rue  du  Rhone  42, 
Geneva,  Switzerland. 


Groceries  Cost  Money  in  tlie  South 
Seas. 

Owing  to  freight  rates  and  cus¬ 
toms  duties,  almost  all  imported 
articles  of  food,  including-  flour. 


bacon,  lard  and  canned  meats, 
salmon,  butter,  vegetables  and 
fruits,  cost  from  50  to  75  per  cent, 
more  in  Tahiti,  in  the  South  Seas, 
than  in  the  United  States.  In  the 
market  prices  are  as  follows: 
Beef,  from  20  to  28  cents  a  pound  ; 
mutton,  20  to  30  cents;  pork,  15 
to  18  cents;  chickens  (small),  30 
to  50  cents  each;  turkeys,  $2  to 
$5  each;  eggs,  35  to  55  cents  a 
dozen  (eggs  are  imported  at 
times  from  San  Francisco)  ;  milk, 
10  cents  a  quart;  canned  butter  in 
stores,  39  cents  a  pound  (no  fresh 
butter  in  market)  ;  potatoes,  50 
cents  a  peck.  Fish,  though  plenti¬ 
ful  in  the  sea,  are  dear  in  market. 
Vegetables,  grown  by  Chinamen, 
are  cheap,  and  so  are  fruits,  which 
grow  almost  without  cultivation. 
Living,  on  the  whole,  costs  about 
50  per  cent,  more  there  than  in 
the  United  States. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHO  W  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 


Because 


It  is  Worth  MORE  Than  Money  to  You 

for  people  to  know  that  you  are  selling  the  best  goods. 

Because 

that  reputation  for  Quality  means  increasing  business  for  you  in 
comparison  with  your  competitor. 


the  housewife  who  buys  Veribest  will  keep  on  buying,  and  she  will  “keep  on  keeping  on,”  which 
means  profits  for  you,  not  only  on  one  sale,  but  on  continued  sales. 

“Not  soon,  but  now”  is  the  motto  that  means  successful  business.  Let  us  have  your  order  now  for— 

Meats 

ARMOUR  V"  COMPANY 

oY  To 
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Use  Canned  Tomato  Palp  for  Catsup  and 
Preservatives  Not  Necessary 


So  Says  Sebastian  Mueller,  of  the  H.  J.  Heinz  Company,  in 
Contending  to  State  Food  Officials  that  Benzoate  of  Soda 
Should  be  Prohibited. 


[The  following  is  a  portion  of  an  address  delivered  by  the  second  vice 
president  of  the  H.  J.  Heinz  Company  before  the  Association  of  State  and 
Federal  Dairy  and  Food  Commissioners  last  week.  It  purports  to  embody 
suggestions  enabling  any  catsup  manufacturer  to  avoid  the  use  of  preserva¬ 
tives.  In  the  next  issue  will  appear  a  similar  statementfrom  W.  P.  Hapgood, 
of  the  Columbia  Conserve  Co.,  which  concern  also  claims  to  get  along 
without  preservatives  ] 


You’ve  Never 
Seen  It  Work 

Doubtless  some  of  you  think 
now  you  could  never  prefer 
automobile  delivery  to  the 
team,  but  that’s  because  you’ve 
never  tried  the  Lindsley  De¬ 
livery  Car.  You’ve  never 
seen  it  go  and  come  in  a  third 
the  time  the  team  took ;  you’ve 
never  seen  it  reduce  your  feed 
and  veterinary  and  driver  bills. 
You’ve  never  seen  it  carry 
1 500  pounds  over  rough  roads 
thirty  miles  on  a  gallon  of 
gasoline. 

If  you  had  you’d  never 
touch  the  team  again. 

J.V.  Lindsley  &  Co. 

Suite  1112  Monadnock  Bldg. 

- CHICAGO - 


On  the 
Streets 

. -at= . 

Night 

You  occasionally  get  on  the 
street  at  night,  and  every  now 
and  again  jou  stop  before  the 
brilliant  windows  of  the  depart¬ 
ment  stores. 

What  makes  them  brilliant  ? 

The  goods  displayed  ?  It  is  the 

abundant  light,  under  which 

almost  any  goods  would  make 

a  brilliant  window.  You  wouldn’t 

be  half  so  well  interested  in  the 
.  .  . 

window  if  it  wasn’t  so  bright 

with  light.  1 

1 

Apply  this  logic  to  your  own 
store.  Is  it  so  bright  with  light 
that  it  interests  people  in  the 
streets  at  night  ? 

If  it  isn’t  we  can  make  it  so, 
very  inexpensively. 

Me 

Philadelphia  Electric  Co. 

Tenth  and  Chestnut  Streets  | 

Philadelphia.,  Pa..  t 


Before  the  passage  of  the  Na¬ 
tional  Food  and  Drugs  Act,  when 
the  bill  was  tinder  consideration 
in  the  hands  of  Congressional 
committees  and  manufacturers 
were  being  heard  upon  the  sub¬ 
ject  of  artificial  preservatives,  the 
general  claim  was  advanced  that 
tomato  ketchup  made  in  the  usual 
way  could  be  preserved  against 
fermentation  with  one-tenth  of  1 
per  cent,  benzoate  of  soda. 

That  such  a  position  is  unten¬ 
able  and  incapable  of  support 
may,  I  think,  be  very  easily  dem¬ 
onstrated  by  an  investigation  of 
the  ordinary  practices  in  vogue 
to-day  among  ketchup  makers 
who  depend  upon  other  than  so- 
called  natural  preserving  agents 
for  the  protection  of  their  prod¬ 
ucts.  In  fact,  it  has  been  demon¬ 
strated  through  various  court  pro¬ 
ceedings  in  the  State  of  Pennsyl¬ 
vania  that  certain  leading  brands 
of  ketchup,  labeled  as  containing 
one-tenth  of  1  per  cent,  benzoate 
of  soda,  contained  two  and  some¬ 
times  three  times  the  quantity 
stated  on  the  label. 

Now,  all  men  of  practical  ex¬ 
perience  in  the  preserving  indus¬ 
try  know,  or  should  know  by  this 
time,  that  ketchup  made  with  the 
usual  thin  body  and  low  solids 
will  not  keep  after  being  opened 
if  only  one-tenth  of  1  per  cent,  of 
benzoate  of  soda  has  been  added, 
regardless  of  whether  the  ketchup 
has  been  made  from  canner’s  pulp 
or  from  ripe  tomatoes  fresh  from 
the  field.  It  will  not  even  keep 
while  sealed  in  its  container  un¬ 
less  it  has  undergone  a  process 
of  thorough  sterilization.  The 
quantity  of  benzoate  of  soda 
necessary  to  preserve  such  ketch¬ 
up  is  nearer  three-tenths  than 
one-tenth  of  1  per  cent.,  a  state¬ 
ment  which  I  believe  will  be 
agreed  to  by  any  manufacturer  of 


ketchup  in  the  country  if  he  will 
admit  the  actual  facts  based  upon 
his  practical  experience. 

The  fact  that  some  ketchups 
can  be  found  to-day — notably  on 
restaurant  and  hotel  tables — that 
bear  benzoate  labels  and  are  still 
in  a  state  of  fermentation  may  be 
taken  as  an  evidence  of  the  cor¬ 
rectness  of  this  contention.  If 
the  ordinary,  artificially  preserved 
ketchup  found  in  restaurants  and 
hotels  keeps  sound  and  sweet  for 
several  weeks  under  the  condi¬ 
tions  usually  prevailing  in  such 
places,  it  will  be  safe  to  conclude 
that  the  quantity  of  benzoate  used 
in  it  is  greater  than  the  prescribed 
regulations  governing  its  use. 

Another  point  that  I  wish  to 
touch  upon  is  the  question  of  in¬ 
creased  cost  through  the  elimina¬ 
tion  of  preservatives,  which  it  is 
claimed  must  result.  To  make  to¬ 
mato  ketchup  from  whole,  ripe 
fruit  direct  into  bottles  from  the 
cooking  kettles  and  other  prod¬ 
ucts  in  similar  manner  admittedly 
costs  more  than  certain  other  ma¬ 
terials  and  methods;  but  aside 
from  this  there  has  been  no  ma¬ 
terial  advance  in  the  cost  of  our 
own  finished  product  other  than 
is  attributable  to  the  scarcity  and 
high  cost  of  country  labor,  some 
crop  shortage  and  the  higher  cost 
of  factory  labor,  ingredients  and 
packing  materials. 

Admitting  that  pulp  made  from 
canners’  waste  can  be  purchased 
for  less  than  pulp  made  from 
sound,  ripe,  whole  tomatoes  there 
is  little  advantage  in  carrying 
whole  tomato  pulp  in  barrels. 
Practically  every  ketchup  manu¬ 
facturer  of  consequence  has  his 
glass  bottles  into  which  the  fin¬ 
ished  product  is  to  be  put  all  made 
and  in  readiness  before  the  ar¬ 
rival  of  the  tomato  season,  and  it 
is  neither  an  impossibility  nor  a 


great  difficulty  with  ordinary 
facilities  to  bottle  all  the  finished 
product  while  the  season  is  on. 
The  only  additional  investment 
necessary  in  advance  is  for  labor 
and  the  cost  of  other  constituent 
elements  of  the  finished  product ; 
but  even  if  it  is  desired  to  pulp  the 
tomatoes  and  manufacture  the 
ketchup  later  this  can  be  done 
successfully  without  the  aid  of  an 
artificial  preservative.  The  pulp 
can  be  placed  in  lacquered  cans  of 
about  five  gallons’  capacity  and 
sterilized,  and  by  this  method  of 
handling  it  will  keep  in  its  natural 
state  in  excellent  condition  for  a 
year  or  more,  if  it  need  be.  In 
fact,  it  will  keep  just  as  well  and 
remain  as  sweet  as  the  regular 
canned  tomatoes  of  commerce. 

To  meet  in  advance  any  conten¬ 
tion  regarding  the  increased  cost 
of  this  method,  I  wish  to  point  out 
that  through  the  continued  rise 
in  the  price  of  cooperage  during 
the  past  five  years  spirit  barrels, 
which  are  the  only  suitable  wood 
containers  for  pulp,  cannot  be 
purchased  and  delivered  to  the 
factory  for  less  than  $1.75  each, 
on  the  average.  Such  a  package, 
after  having  been  used  for  pulp 
one  season,  is  really  not  fit  for 
the  same  use  a  second  time,  and 
therefore  deteriorates  in  value  to 
about  75  cents,  leaving  the  sum 
of  $1  to  represent  the  net  cost  of 
the  wood  package.  The  purchase 
price  of  a  five-gallon  can  is  25 
cents  each  delivered,  making  the 
necessary  receptacles  for  forty-i 
five  gallons  of  pulp  cost,  at  the 
outset,  $2.25 ;  but  these,  if  prop¬ 
erly  cared  for,  will  last  from  twe 
to  three  years.  To  deal  with  the 
matter  broadly,  we  will  assume 
that  they  will  last  only  two  years 
making  the  actual  cost  per  yeai 
$1.1 2/4  against  the  cost  of  $1  foi 
the  wood  packages,  and  the  sav 
ing  in  freight  on  pulp  shipped  ii 
tins  as  against  wood  and  the  sav 
ing  of  the  cost  of  preservative; 
will  ordinarily  fully  make  up  fo’ 
this  difference  and  even  mor< 
than  make  up  when  the  distant 
is  at  all  great. 

Besides  this,  the  quality  of  th< 
finished  product  is  far  superior  iti 
color  and  flavor  when  put  up  from 
canned  pulp  than  when  mad! 
from  barreled  pulp — not  to  men 
tion  the  important  advantag 
that  canned  pulp  does  not  requir 
an  artificial  preservative. 

Sebastian  Mueller,  j 
Pittsburg,  Pa. 
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Northwestern  Jobbers’  New  Code  of 
Trade  Ethics 


Will  Try  to  Establish  Rules  of  Conduct  for  Granting  Credit, 
Free  Deals,  Permitting  Overbuying  by  Retailers,  Selling 
Itinerants,  etc.  Will  Organize  in  Washington  Separate 
from  Retailers. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.’’ 

Spokane,  Wash., 

August  1 7,  1908. 


We  question  the  justice  of  the 
wholesaler  entering  into  competi¬ 
tion  wiithj  and  often  underselling 
the  retailer  whose  patronage  he  ex¬ 
pects. 


Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearf  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  Ct  CO. 

Makert  of  Soaps  of  Merit 

Philadelphia,  Pa. 

established  18  77. 


Wholesale  grocers  in  Spokane 
probably  will  organize  the  com¬ 
ing  fall  as  an -association  distinct 
from  the  retailers,  but  co-oper¬ 
ating  with  them  in  every  way. 
At  a  conference  of  representatives 
of  wholesale  and  retail  lines  a 
committee  composed  of  Byron 
Dieffenbach,  of  Sandpoint,  Ida., 
representing  the  Inland  Empire 
Retail  Dealers’  Association ;  C. 
Anderson,  of  Spokane,  represent¬ 
ing  the  Spokane  Retail  Grocers’ 
Association,  and  O.  E.  Barr,  rep¬ 
resenting  the  Coeur  d’Alene  Gro¬ 
cers’  Association,  submitted  a  re¬ 
port  on  the  code  of  ethics  idea, 
in  part  as  follows : — 

We  respectfully  submit  that  some 
action  should  be  taken  looking  to 
a  suppression  of  the  prevailing 
practice  of  wholesalers  selling  di¬ 
rect  to  consumers,  and  in  order  to 
do  this  a  combined  friendly  effort 
should  be  made  to  arrive  at  a  sat¬ 
isfactory  definition  of  the  word 
“retailer”  as  distinguished  from 
“consumer.” 

Other  practices  which  we  con¬ 
ceive  to  be  inconsistent  with  the 
best  interests  of  either  of  the  par¬ 
ties  to  this  meeting  are  as  follows: 

Selling  opening  stocks  to  pros¬ 
pective  merchants  who  have  neither 
moral  or  financial  standing. 

Encouraging  the  opening  of  new 
stores  in  communities  already  badly 
overdone. 

The  practice  of  giving  free  deals. 

The  overstocking  of  retailers,  a 
practice  which  invariably  encour¬ 
ages  the  subsequent  cutting  of 

prices. 

Failure  on  the  part  of  the  whole¬ 
saler  to  investigate  the  causes  of 
slow  pay  on  the  part  of  the  re¬ 
tailer. 

There  should  be  more  coopera¬ 
tion  between  the  wholesaler  and 
the  associations.  I  say  the  associa¬ 
tions  because  it  is  through  these 
bodies  that  all  improvement  in  our 
lines  are  carried  out.  The  more 
friendly  the  wholesalers  are  with 
their  trade,  the  less  liable  will  they 
be  to  cater  to  peddlers,  the  so- 
called  brokers  and  similar  concerns. 

It  would  also  prevent  the  practice, 
now  too  common,  of  wholesalers 
having  actual  financial  connection 
with  retail  stores.  There  should 
be  more  of  the  spirit  of  Sam  Glas¬ 
gow,  who  has  refused  to  sell  his 
goods  to  a  new  concern  here,  giv¬ 
ing  the  excellent  reason  that  he  will 
not  lend  assistance  in  the  building- 
up  of  a  business  antagonistic  to  his 
friends,  the  retailers,  who  had  been 
the  principal  factors  in  the  success 
of  his  own  concern. 


Readjustment  of  the  system 
governing  the  payment  of  dues  by 
members  of  the  Spokane  Grocers’ 
Association  may  soon  be  made. 
The  matter  was  discussed  at 
length  at  the  last  meeting  of  the 
association.  The  system  that  has 
prevailed  heretofore  has  called  for 
dues  of  $2  a  month  from  each 
member.  It  is  expected  that 
when  a  readjustment  is  made  the 
dues  of  some  of  the  members  of 
the  better  established  places  of 
business  will  be  advanced.  Out 
of  the  amounts  realized  from  the 
collection  of  dues  credit  agents 
and  counsel  must  be  paid,  and 
though  the  total  has  been  no 
more  than  sufficient  to  defray  ex 
penses  in  the  past,  the  collection 
of  $2  from  each  of  the  members 
is  thought  to  be  hardly  fair. 

*  *  * 

N.  J.  Pratt,  vice-president  of 
Goble,  Pratt  &  Robbins,  whole 
sale  and  retail  furniture  dealers, 
who  has  just  returned  from  Grand 
Rapids,  Chicago,  St.  Paul  and 
other  cities,  says:  “I  believe 
within  sixty  days  every  factory 
hand  in  the  United  States  will  be 
able  to  find  employment,  and  in 
less  time  every  wheel  that  the 
railroads  can  put  in  requisition 
will  be  working;  and  it  would  not 
be  at  all  surprising  if  we  had  one 
of  the  worst  car  shortages  the 
country  has  ever  experienced. 
The  outlook  for  fall  trade  is  the 
best.  August  Wolf. 


AMONG  THE  TRADE. 


I  he  local  rice  market  has 
broken  during  the  week,  from  y& 
to  y-z  cent,  according  to  quality, 
high  grades  dropping  the  most. 
As  recently  reported,  the  market 
recently  soared  as  high  as  yy& 
cents  for  fancy  heads  on  account 
of  weather  conditions  in  the 
South.  1  he  decline  is  the  re¬ 
action. 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDINQ 

COSHOCTON,  OHIO 


Don’t  Let  Your  Customers  Go 
to  the  DRUGGIST  for  Extracts! 

Sell  ZIPP’S 

Flavoring  Extracts 


Branded  “  U.  S.  P. 


»> 


They  are  as  pure  as  any  the  druggist  can  sell  be¬ 
cause  they  are  made  by  the  highest  standards — the 
U.  S.  Pharmacopoeia.  Your  customers  can’t  get 
better  flavoring  qualities  than  Zipp’s,  which  means 
you  can  hold  trade  with  them.  It  will  pay  you  to 
have  them  and  let  people  know  it. 


VailiHa  Orange 

Almond  Wmtergreen  GJ 

Lemon  Peppermlnt  Rose 

THE  ZIPP  MANUFACTURING  COMPANY 
CLEVELAND,  OHIO 
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THE  GROCERY  MARKETS 

Tea. 

The  tea  market  has  been  very 
dull  during  the  past  week.  The 
demand  has  been  greatly  inter¬ 
fered  with  by  the  vacation  period, 
and  all  holders  report  very  dull 
business.  The  market  is  fairly 
steady,  however,  most  sellers  re¬ 
fusing  to  make  concessions,  pre¬ 
ferring  to  take  their  chances  with 
the  fall  trade. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  shown  little  change  for 
the  week.  Options  have  fluctu¬ 
ated  somewhat,  and  on  the  whole 
have  ruled  fairly  steady.  Actual 
Rio  and  Santos  are  dull  and  un¬ 
changed.  Mild  coffees  are  steady 
but  dull.  Mocha  and  Java  un¬ 
changed  and  in  light  demand. 

Sugar. 

At  this  writing  the  raw  sugar 
market  is  weaker,  though  a  day 
or  two  before  that  it  advanced 
somewhat.  The  fluctuation  has 
not  been  sufficient  to  affect  the 
refined  market,  which  remains 
unchanged.  No  change  in  refined 
seems  likely  for  the  moment. 
The  demand  at  present  is  very 
large. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week,  but  the  manufacturers  are 
talking  higher  prices  on  glucose 
and  all  other  corn  products.  Com¬ 
pound  syrup  is  unchanged  and  in 
light  demand.  Sugar  syrup  is 
selling  moderately  at  ruling 
prices.  Molasses  is  dull  and  un¬ 
changed. 

Fish. 

The  mackerel  market  remains 
unchanged  as  to  Shores,  Norways 
and  Irish.  The  New  England 
fish  people  seem  confident  that 
Shore  mackerel  will  be  higher. 
Cod,  hake  and  haddock  are  being 
sold  for  future  delivery,  but  the 
demand  up  to  date  has  been  only 
fair.  Spot  cod,  hake  and  haddock 
are  all  dull  and  unchanged.  Sar¬ 
dines  of  all  grades,  domestic, 
French,  Norwegian,  etc.,  are  un¬ 
changed  and  in  light  demand. 
Spot  salmon  is  selling  fairly  at 
unchanged  prices,  prices  being 
steady  to  firm.  Prices  have 
been  named  on  new  Alaska  sal¬ 
mon  during  the  week,  the  red 
grade  being  priced  at  $1.15  coast 
the  same  as  last  year.  This  fig¬ 
ure  seems  to  be  an  effective 
answer  to  all  rumors  of  short 
pack,  as  it  certainly  would  have 


been  higher  were  there  any  likeli¬ 
hood  of  short  supply.  Sales  of  fu¬ 
ture  salmon  have  been  fair. 

Canned  Goods. 

Tomatoes  for  future  delivery 
are  unchanged  on  a  77)4- cent 
basis,  f.  o.  b.  The  situation  is 
firm.  Spot  goods  are  still  obtain¬ 
able  around  75  cents  f.  o.  b.,  and 
the  demand  is  light.  Corn  is  ex¬ 
tremely  dull,  but  fairly  strong  as 
to  price.  Peas  are  dull  also,  but 
not  weak  at  all.  Apples  have  ad¬ 
vanced  and  the  lowest  quotation 
for  New  York  State  gallons  is 
now  $2.  New  pack  peaches  are 
on  the  market  in  a  small  way  at 
prices  that  show  no  change  from 
last  quotations.  Old  goods  are 
hawking  about  for  whatever  they 
will  bring.  California  canned 
goods  are  unchanged  and  in  light 
demand.  The  small  Baltimore 
line  shows  no  change  and  is  in 
fair  demand. 

Dried  Fruits. 

Prunes  are  unchanged  from  the 
last  quotations.  The  demand  is 
slow  from  first  hands,  but  very 
fain  from  retailer  to  jobber.  The 
market  is  firm.  Peaches  show  no 
change  from  the  last  reported  ad¬ 
vance,  and  the  demand  is  fair. 
Apricots  are  very  firm,  and  some 
packers  refuse  to  name  any  price 
for  future  delivery.  Although 
this  year’s  crop  bids  fair  to  be 
heavy,  sales  have  been  extremely 
large,  and  it  is  said  that  the  en¬ 
tire  production  of  the  San  Joaquin 
district  has  passed  out  of  first 
hands.  Currants  are  selling  very 
fairly  for  future  delivery,  on  a 
basis  about  J4  cent  below  last 
year’s  opening  and  slightly  above 
spot  prices.  Raisins  are  un¬ 
changed  at  the  last  advance  and 
in  fair  demand. 

Beans  and  Peas. 

Pea  beans  show  no  change,  but 
the  market  is  dull.  Domestic  pea 
beans  are  quoted  from  $2.50  to 
$2.60,  and  in  spite  of  the  lack  of 
demand  holders  seem  now  un¬ 
willing  to  shade.  Imported  pea 
beans  average  $2.10  and  are  in 
better  demand  than  domestic. 
Marrows  are  selling  moderately 
at  a  slight  decline,  the  market 
now  averaging  $2.30.  California 
limas  are  unchanged  and  in 
moderate  demand.  Split  peas  are 
active  at  unchanged  prices. 
Green  and  Scotch  are  nearly  out 
of  the  market. 

Butter. 

The  butter  market  has  ad¬ 
vanced  again  during  the  week,  1 


cent  per  pound  on  all  grades. 
The  supply  is  about  normal  for 
the  season,  but  there  is  some  in¬ 
crease  in  the  demand.  Conditions 
are  likely  to  remain  as  they  are  for 
a  week  or  two,  after  which  further 
advances  may  ensue. 

Eg;f«. 

The  egg  market  is  about  un¬ 
changed  from  a  week  ago.  The 
percentage  of  fresh  eggs  is  larger 
now,  but  the  demand  is  fully 
equal  to  the  receipts.  There  have 
been  some  withdrawals  from  cold 
storage,  and  present  conditions 
will  probably  continue  for  a  few 
days  yet. 

Cheese. 

The  cheese  market  is  un¬ 
changed  for  the  week  in  all  the 
principal  markets.  There  is  a 
very  active  consumptive  demand 
for  everything  in  the  cheese  line, 
and  the  market  is  very  healthy  on 
the  present  basis.  The  make  is 
about  the  same  as  a  year  ago,  and 
present  weather  is  very  favorable 
for  the  making  of  fancy  cheese. 
No  change  seems  likely  within 
the  next  few  days. 

Provisions. 

Everything  in  smoked  meats  is 
stationary  and  unchanged.  There 
is  a  seasonable  demand  for 
smoked  hams  and  bacon,  and  we 
will  probably  get  through  the 
balance  of  the  season  without 
higher  prices.  After  that  the 
usual  seasonable  decline  will 
come.  Pure  lard  is  firm  at 
cent  advance  over  last  week,  due 
to  better  demand  and  short  sup¬ 
ply.  Compound  lard  is  barely 
steady  and  if  there  is  any  change 
it  will  likely  be  a  slight  decline. 
Barrel  pork  is  very  scarce  and 
prices  have  advanced  25  cents  per 
barrel.  Dried  beef  is  also  scarce 
and  firm,  though  unchanged. 
Canned  meats  show  a  seasonable 
demand  at  unchanged  prices. 

Produce. 

Potatoes,  50  cents  per  basket, 
80  to  85  cents  per  bushel,  demand 
fair;  Jersey  sweets,  firsts,  50  to  55 
cents  per  basket ;  seconds,  30 
cents  per  basket,  demand  fair; 
cabbage,  Pennsylvania,  $1  per 
barrel;  Jersey,  25  to  30  cents  per 
basket ;  Savoy,  75  cents  per  bar¬ 
rel,  demand  fair;  beets,  $1.50  to 
$2.50  per  100  bunches,  demand 
fair;  Jersey  onions,  35  to  40  cents 
per  basket,  demand  fair  to  good  ; 
white  pickling,  75  cents  per  bas¬ 
ket;  yellow  pickling,  40  to  45 
cents  per  basket,  demand  fair  to 
good;  carrots,  \l/2  to  2  cents  per 


bunch,  demand  slow ;  white  and 
yellow  turnips,  25  to  30  cents  per 
basket,  demand  fair  to  good ;  cu¬ 
cumbers,  50  to  60  cents  per  bas¬ 
ket  ;  pickling,  75  to  80  cents  per 
basket,  demand  good ;  squash,  10 
cents  per  basket,  demand  fair; 
eggplants,  20  to  30  cents  per  bas¬ 
ket,  demand  good ;  York  State 
salad,  $4  per  box,  4  dozen  in  box, 
demand  good ;  lima  beans,  im¬ 
proved,  90  cents  to  $1  per  basket; 
flats,  75  cents  per  basket,  demand 
good;  peppers,  15  to  20  cents  per 
basket,  demand  fair;  Pennsylvania 
corn,  $1  per  100;  Jersey,  30  to  50 
cents  per  basket,  demand  good ; 
string  beans,  green,  30  to  40  cents 
per  basket ;  yellow,  30  to  40  cents 
per  basket,  demand  fair. 

Green  Fruit. 

Bananas,  firsts,  $1.25  to  $1.50 
per  bunch ;  8-hands,  85  cents  to 
$1.10  per  bunch;  7-hands,  65  to 
85  cents  per  bunch  ;  6-hands,  45  to 
60  cents  per  bunch,  demand  poor; 
lemons,  $2.75  to  $4,25  per  box, 
demand  fair;  California  oranges, 
$3.75  to  $5  per  box,  demand  fair; 
limes,  80  cents  per  100,  demand 
fair;  pineapples,  $3  to  $4.50  per 
box,  demand  good. 

Nuts. 

Peanuts,  green,  choice,  4*4  cents 
per  pound ;  fancy,  6j4  cents  per 
pound ;  jumbo,  7^4  cents  per  pound ; 
roasted,  choice,  $1.15  per  bushel; 
fancy,  $1.50  per  bushel;  jumbo, 
$1.70  per  bushel,  demand  fair; 
almonds,  17  to  18  cents  per  pound; 
Brazils,  9^2  cents  per  pound;  fil¬ 
berts,  10  cents  per  pound;  pecans, 

10  cents  per  pound;  walnuts,  11 
to  12  cents  per  pound;  mixed  nuts, 

11  cents  per  pound,  demand 
poor. 


INDIVIDUAL  MARKET  REPORTS. 

Coffee. 

The  receipts  at  Santos  since  the 
beginning  of  the  new  crop  move¬ 
ment  were  unusually  large,  espec¬ 
ially  so,  if  we  consider  the  reports 
received  here  earlier  in  the  season, 
that  the  crop  would  be  a  late  one. 
The  heavy  receipts  created  the 
impression  that  we  have  to  deal 
with  a  very  large  crop,  but  such  a 
conclusion  may  prove  to  be  er¬ 
roneous.  The  receipts  at  Rio 
were  small. 

It  is  but  natural  for  the  trade  to 
continue  to  pursue  a  hand-to- 
mouth  policy,  and  absolutely  re¬ 
fuse  to  stock  up.  We  have  not 
only  the  uncertainty  with  regard 
to  the  size  of  the  present  crop,  but 
we  have,  in  addition,  the  Sao 
Paulo  Government  loaded  up 
with  8  million  bags  of  coffee, 
which  must  sooner  or  later  come  | 
on  the  market.  Efforts  were  I 
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A  MAN  OF  JUDGMENT 


There  is  an  old  saying  that  no  man  ever  made  himself  famous  by  his 

*  own  efforts-  A  man  is  therefore  fortunate  who  possesses  the  judg¬ 
ment  and  disposition  to  act  quickly  when  he  sees  an  opportunity  that 
will  promote  and  advance  his  business  interests  by  handling  goods 
that  please  customers,  build  up  sales  and  insure  repeat  orders. 


PERRI  WALLA 


INDIA  CEYLON  TEA 

/ 

New  crop,  1908,  due  September  I 


50  lb.  cases,  54  lb.  Dec.  Canisters  (w'“v"'.n£') 
50  lb.  cases,  1  lb.  and  v*  lb.  Canisters 
50  lb.  cases,  1  lb.  Decorated  “ 

Price,  37c.  per  lb. 


50  lb.  cases,  5*  lb.  Canisters  (wcoV"/”Be) 
Price,  40c.  per  lb. 

10c.  size  Canisters,  3  doz.  to  a  carton 
Price,  90c.  per  dozen 


Our  Proposition 


Perri  Walla  Tea  New  Crop — Due  here  on  steamer  September  4 

.„W*V^deJ  f°r  °ne  fifty  lb-  CaSC’  ^S’  at  37C-  Per  Ib-  ordered  befdre  August  30,  we 
w.ll  add  FREE  of  charge  one  decorated  counter  display  carton  containing  36  handsome 

10c  canisters  with  hinge  covers.  We  do  this  with  a  view  that  dealers  will  distribute  these 
36  free  canisters  to  36  housewives  to  acquaint  them  with  the  merits  of  the  Tea  regarded  by 
the  nobility  as  the  “Aristocrat  of  India.”  What  advertising  is  so  permanent’or  so  power¬ 
ful  as  reliable  goods?  Pern  Walla  Tea  is  unique,  it  is  unmatchable.  It  suits  everyone. 


FRANCIS  H.  LEGGETT,  President. 
JOHN  C.  JUHRING,  "Vice-President. 

THEODORE  F.  WHITMARSH, 
Vice-President  and  Treasurer. 

ROBERT  E.  NUESE,  Secretary. 


FRANCIS  H.  LEGGETT  &  COMPANY 

IMPORTING  AND  MANUFACTURING  GROCERS 

West  Broadway,  Franklin  and  Varick  Streets 


Manufactory:  132  to  138  King  Street. 
Telephone:  2230  Franklin, 

Private  Branch  Exchange  to  all  Departments, 


Cable  Address:  Leggett,  New  York, 

Bordeaux  Office:  18  Rue  Victoire  Amerloaine. 
Cartage  Department:  2-3  Congress  Street. 
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made  during-  the  last  few  months 
to  place  some  of  this  coffee, 
which,  while  successful  in  a  very 
moderate  degree,  proved  detri¬ 
mental  to  values. 

The  price  equilibrium  aimed  at 
by  the  Sao  Paulo  Government 
would,  in  order  to  succeed,  neces¬ 
sitate  additional  purchases  of  mil¬ 
lions  of  bags,  especially  during 
the  heavy  crop  movement  of  the 
current  year — but  there  is  no  sign 
of  such. action.  Lacking  support 
from  this  source  the  price  at  San¬ 
tos  suffered  a  considerable  de¬ 
cline  within  a  short  period. 

The  consuming  trade  got  along 
last  year  with  a  Rio  and  Santos 
crop  of  only  1034  million  bags  by 
reducing  its  own  holdings  of  Bra¬ 
zils  from  6-}4  to  about  43/2  million 
bags.  This  latter  quantity  is 
more  than  enough  to  make  up  for 
any  possible  deficiency,  even  if 
the  current  crop  should  not  be 
any  larger  than  last  year’s,  and  no 
one,  including  the  friends  of  valor¬ 
ization,  expects  to  see  this  crop 
turn  out  as  small  as  that. 

We  will  soon  be  in  the  midst  of 
the  flowering  season,  and  if  no 
detrimental  climatic  conditions 
are  encountered  before  and  during 
that  period,  an  abundant  flower¬ 
ing  and  a  healthy  fructification 
should  be  experienced. 

The  trees  had  ample  rest  since 
they  bore  the  bumper  crop  of  two 
years  ago,  and  the  rain-fall  was 
quite  sufficient  to  impart  to  them 


new  strength  and  vigor.  A  se¬ 
vere  frost,  such  as  was  en¬ 
countered  six  years  ago  would,  no 
doubt,  change  the  above  outlined 
prospects  very  materially,  but 
there  will  be  ample  opportunity 
to  obtain  fresh  supplies,  even 
though  some  advance  in  price 
would  have  to  be  granted. 

Cables  reporting  frost  are  re¬ 
ceived  every  year,  and  this  year 
will  probably  prove  no  exception. 
In  this  connection  we  reiterate 
what  we  stated  in  our  market  re¬ 
port  of  the  same  date  a  year  ago 
— “Frost  reports  such  as  were  re¬ 
ceived  and  usually  are  received  at 
this  time  of  the  year,  have  no  in¬ 
fluence  on  the  prospects  for  the 
1908-9  crop.  A  temperature 
above  the  freezing  point,  no  mat¬ 
ter  how  little  above,  can  do  no 
harm  to  the  trees  so  early  in  the 
season,  and  may  even  prove  to  be 
of  benefit.”  And  again — “The 
prospects  for  the  next  crop  will  be 
based  primarily  on  the  climatic 
condition  during  the  next  four 
weeks,  on  the  extent  and  charac¬ 
ter  of  the  September  flowering, 
and  on  the  weather  conditions 
during  and  after  the  flowering 
period.  A  conservative  course 
would  seem  advisable  during  that 
time,  and  until  the  critical  period 
has  been  passed,  always  bearing 
in  mind  that  stock  supplies  are 
under  strong  control,  and  it 
stands  to  reason  that  anything  of 
a  strongly  detrimental  nature  to 


the  future  prospects  would  be 
availed  of  by  the  holders  of  the 
actual  stuff  to  force  prices  mater¬ 
ially  higher.” 

After  giving  due  weight  to  the 
detrimental  features  enumerated 
above,  it  strikes  us  forcibly  that 
they  have  been  largely  discounted 
in  the  sharp  decline  which  has 
taken  place  since  the  opening  of 
the  current  crop  year.  We  must 
not  lose  sight  of  the  fact  that  the 
Sao  Paulo  Government  is  well 
able  financially,  with  its  present 
resources,  to  carry  the  coffee  ac¬ 
quired  for  a  very  long  period. 
These  resources  may  be  strength¬ 
ened  further  by  additional  loans, 
as  well  as  by  additional  export 
taxes.  Should  we,  however, 
again  encounter  a  crop  largely  in 
excess  of  the  requirements  for 
consumption,  and  the  Govern¬ 
ment  then  not  be  in  a  position,  or 
not  willing,  to  take  care  of  the 
surplus  production,  the  law  of 
supply  and  demand,  suspended 
during  the  last  year  and  a  half  by 
artificial  means,  would  again  as¬ 
sume  supreme  command  and  reg¬ 
ulate  values. 

Henry  Nordlinger  &  Co. 
New  York,  N.  Y. 

Baltimore  Canned  Goods. 

No.  1. 

Favorable  growing  weather,  es¬ 
pecially  for  the  tomato  and  corn 
crops,  has  been  the  chief  feature 


of  interest  in  this  market.  There 
is  the  usual  difference  of  opinion, 
according  to  the  point  of  view, 
among  the  growers  in  regard  to 
the  extent  of  the  actual  damage 
done  to  those  two  crops  by  the 
long  drouth  and  the  excessively 
hot  weather  during  July.  The 
early  crops  were,  undoubtedly, 
badly  damaged  and  that  is  proven 
by  the  fact  that  the  receipts  of 
fresh  tomatoes  for  canning  pur¬ 
poses,  at  the  wholesale  market 
here,  have  not  increased  day  by 
day,  as  they  always  do  after  the 
canning  season  opens  up.  In  con¬ 
sequence,  the  price  of  fresh  toma¬ 
toes  has  steadily  advanced  during 
the  last  six  or  eight  days  from  40 
cents  up  to  523/2  cents  per  bushel 
in  the  last  two  davs.  If  that  high 
price  for  the1  raw  tomatoes  is  go-  i 
ing  to  prevail  during  the  month  of  i 
August  it  does  not  mean  lower 
prices  for  the  canned  article  this 
season.  It  remains  to  be  seen 
whether  or  not  the  yield  of  fresh 
tomatoes  will  be  larger  during  the 
remainder  of  this  month.  The  to- 
moto  canners  in  this  section  are 
now  congratulating  themselves 
because  of  the  fact  that  they  have 
sold  such  a  small  percentage  of 
their  usual  output,  otherwise  they 
would  feel  nervous  over  the  out¬ 
look  based  on  the  present  pros¬ 
pects  for  the  raw  material.  It 
may  be  too  early  yet  to  get  scared 
about  the  tomato  'situation  but, 
all  the  same,  it  is  well  worth  the 


WE  HAVE  INTERESTING  PRICES  ON 

Galvanized  Wash  Tubs 

-  AND  1 

Galvanized  Water  Pails 

And  will  be  pleased  to  have  your  orders. 


JAMES  M.  VANCE  &  CO. 

Wholesale  Hardware 
211  and  213  Market  St.,  Philadelphia 


BARGAINS  WHICH  MAKE  QUICK  SALES 

Price  New  Price 

Cash  Register  (Hailwood),  equal  to  new,  $125.00  $65.00 
Howe  Counter  Platform, 300-lb.capacily, equal  to  new,  15.00  10.00 

Enterprise  Eloor  Coffee  Mill,  No.  2 1 8,  equal  to  new,  41.00  25.00 
Coffee  Canisters,  capacity  50  lbs.,  equal  to  new,  2.25  1.50 

Combination  Grocery  Refrigerator,  small  size,  75.00  40.00 

Send  for  Illustrated  Catalogue  of  Grocers’  and  Butchers’  Fixtures 
of  all  kinds  and  styles 

H.  F.  HE  ACOCK.  51 N.  2nd  St.,  Philadelphia,  Pa. 

BOTH  PHONES 


HE  CAN’T  HELP  IT 


The  ordinary  butter  jobber  buys  his  butter  wherever  he  can  get  it;  simply 
because  he  can’t  help  it  the  butter  that  he  sends  out  must  vary.  The  best 
grocer  alive  can’t  build  up  a  big  butter  trade  on  that  sort  of  butter. 

Our  cartou  GURNSE  butter  is  the  same  yesterday,  to-day  and  to-morrow. 

It  is  a  fancy  dairy  butter  that  the  most  fastidious  grocer  will  gladly  sell,  and 
the  most  fastidious  consumer  will  gladly  eat. 

We  offer  it  to  you,  first,  because  its  quality  is  incomparable;  second, 
because  it  is  that  way  all  the  time. 

Packed  in  30  and  50-pound  boxes — pounds  and  half  pounds — 29  cents.  Price  subject  to  market  change. 

P.  F.  BROWN  <&  CO. 

39  South  Front  Street  PHILADELPHIA,  PA. 
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Window-Dressing  Articles  Wanted 

For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original  in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  #5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


jobbers’  closest  attention.  Mean 
time,  the  new  pack  is  being- 
shipped  out  amost  as  fast  as 
made.  The  corn  situation  is 
pretty  much  the  same  as  in  the 
case  of  tomatoes,  and  the  extent 
of  the  damage  may  not  be  fully 
known  until  the  canning  season 
is  well  advanced.  During  the 
week  the  demand  for  corn  was 
light,  both  for  spot  goods  and 
later  shipment.  String  beans 
were  active  and  the  price  has  stiff¬ 
ened  up  materially.  They  look 
as  though  they  may  advance. 
The  general  line  of  vegetables 
was  quiet,  comparatively,  the  de¬ 
mand  being  sufficient  only  to  as¬ 
sure  one  that  the  goods  have  not 
jone  out  of  fashion. 

The  new  pack  of  peaches  is 
jetting  active  and  Maryland 
reaches  are  favorites  with  those 
who  prefer  the  natural  full-flavor 
)f  the  fruit  canned  here  to  the 
lead-sweet  taste  of  the  California 
)ack.  The  early  fruit  goes 
hiefly  into  unpeeled  pies,  and  sec- 
>nds  and  the  fine,  large  fruit  goes 
nto  standards  and  extras.  The 
tuality  is  excellent,  and  any  re¬ 
tirements  as  to  the  size  of  the 
ruit,  color,  light  or  heavy  syrup, 
>pen  or  cling  fruit,  etc.,  can  be 
eadily  complied  with.  The  other 
ines  of  fruits  were  in  somewhat 
'etter  demand  this  week,  but 
othing  out  of  the  ordinary  oc- 
urred.  Unfavorable  reports 
bout  the  apple  crop  continue, 
.ove  oysters  are  unchanged. 

Thos.  J.  Meehan  &  Co. 
laltimore,  Md. 


No.  z. 

A  few  scattering  lots  of  old 
acked  goods  somewhat  out  of 
audition  on  account  of  not  being 
roperly  wintered  and  a  few  scat- 
-ring  small  lots  of  new  packed 
tmatoes  comprise  the  actual  of¬ 
fings  of  the  moment.  Retailers 
antinue  to  buy  as  wanted ;  as  a 
:sult,  it  is  necessary  for  jobbers 
>  place  a  few  orders  so  that  the 
inked  fires  may  not  go  out  en- 
rely.  Although  business  has 
'ien  solicited  in  some  quarters  on 


the  basis  of  75  cents,  investigation 
has  ofttimes  proved  that  to  buy 
strictly  standard  tomatoes  for 
immediate  shipment,  it  is  neces¬ 
sary  to  pay  77^  cents  and  while 
one  or  two  cars  of  1907.  packed  2s 
might  be  obtained  at  52^  cents, 
new  packed  2s  are  firmly  held  at 
5 7lA  to  60  cents,  with  few  sellers. 

Fututre  tomatoes  are  obtain¬ 
able,  providing  the  packer  has 
sufficient  spare  time  to  give  or¬ 
ders  attention,  on  the  basis  of 
77lA  to  80  cents,  depending  upon 
quality,  brand  and  time  of  ship¬ 
ments,  with  2s  on  the  basis  of 
S7tA  to  60  cents  for  shipment  as 
soon  as  packed.  Packers  con¬ 
tinue  to  report  considerable  dam 
age  to  tomatoes  caused  by  the 
late  drouth,  some  scalded  vines 
in  other  localities  and  a  number 
report  the  absence  of  green  to¬ 
matoes  on  the  vine.  Some  pack¬ 
ers  are  even  so  much  alarmed 
that  they  are  inquiring  into  the 
advisability  of  purchasing  a  pro¬ 
portionate  percentage  of  their  fu¬ 
ture  orders,  feeling  that  they 
might  not  obtain  sufficient  raw 
stock  that  would  allow  them  to 
have  a  surplus  after  their  future 
orders  are  filled. 

Spot  corn  remains  unchanged 
with  packers  about  ready  to  make 
their  initial  run  and  the  possi¬ 
bility  of  the  corn  season  begin¬ 
ning  next  .week,  which  is  about 
two  weeks  earlier  than  the  year 
previous,  which  was  a  late  sea¬ 
son.  Prices  are  unchanged. 

Future  corn  continues  to  re 
ceive  little  attention  from  jobber 
with  like  indifference  from  the 
packer.  The  situation  will  likely 
remain  unchanged  at  least  until 
the  middle  of  packing  season, 
when  developments  may  affect 
the  situation  thereafter,  consider¬ 
ably.  Corn  ripening  so  far  is  par 
ticularly  shy  of  regular  grains  and 
the  ears  have  more  the  appear¬ 
ance  of  a  broken,  worn-out  comb 
with  only  sufficient  well-formed 
grains  to  indicate  that  it  was  in¬ 
tended  to  be  the  succulent  article 
of  diet,  for  which  it  was  grown. 
Should  the  late  crop  develop  the 


same  sparseness  of  fill,  there  wil 
be  another  story  to  tell. 

Strasbaugh,  Silver  &  Co. 
Aberdeen,  Md. 


Spices. 

The  market  shows  little  change 
during  the  week.  Buying  has 
been  quite  active  throughout  the 
list.  The  demand  is  very  fair. 
Spot  stocks  continue  small  and  we 
look  for  a  steady  and  higher  mar¬ 
ket  during  the  fall  months. 

Pepper. — The  market  is  very 
steady  for  spot  goods.  Supplies 
are  fast  decreasing,  inasmuch  as 
far  off  deliveries  are  quoted 
about  present  market  value.  We 
do  not  expect  to  see  another  change 
in  market  price  of  pepper  during 
the  fall. 

Cayennes. — Stocks  are  small 
and  higher  prices  are  likely  to 
rule. 

Cloves  are  very  scarce  and  spot 
futures  are  somewhat  easier. 


Pimento  (Allspice). — In  good 
demand  at  steady  prices.  New 
crop  advices  are  of  value  as  yet. 

Mace. — Demand  very  good, 
prices  firm  and  good  quality  ex¬ 
ceedingly  scarce. 

Nutmegs. — In  very  good  de¬ 
mand  at  present  low  prices. 
1  here  has  been  some  large  trad¬ 
ing  in  futures.  Cassias,  Saigon, 
is  tending  upward.  Batavia  is 
also  scarce  and  will  advance. 
China  is  steady,  but  unchanged. 
The  demand  is  better  for  all 
grades. 

Ginger. — In  better  demand  and 
the  market  is  much  stronger.  We 
expect  to  see  higher  prices  rule. 

Seeds. — Caraway  is  slightly 
easier  on  account  of  new  crop 
seed.  Coriander  is  higher  and 
will,  no  doubt,  advance  during  the 
fall.  Mustard,  celery  seed,  as 
well  as  poppy  seed,  are  all  steady, 
but  unchanged. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


General  Stores  Selling  Any  of  These 
Medicines  Mast  Pay  $25  Tax 

Internal  Revenue  Department  Issues  Instructions  to  Inspectors 
to  Round  Up  Dealers  Found  Selling  Any  of  Long  List 
of  Patent  Medicines  and  Compel  Payment  of  Special 
Revenue  Tax. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

August  21,  1908. 
The  Internal  Revenue  Depart 
ment  has  just  taken  a  decisive 
step  toward  making  all  retail  deal 
ers  in  patent  medicines  which 
contain  an  excess  of  alcohol  pay 
the  special  tax  of  $25  per  year. 
Instructions  have  been  issued 
during  the  week  to  inspectors  to 
round  up  any  dealer  found  selling- 
medicines  that  are  under  the  ban. 

Any  general  store  or  grocery 
selling  any  of  the  following  medi¬ 
cines  is  liable  for  the  $25  tax. 
Every  article  on  the  list  has  been 
analyzed  and  found  to  contain  so 
much  alcohol  as  to  warrant  it  in 
being  designated  an  alcoholic 
preparation : — 

American  Alimentary  Elixir, 
Aromatic  Bitters,  Bismarck  Laxa¬ 
tive  Bitters,  Bismarck  Royal  Nerve 
Tonic,  Blackberry  (Karle’s  Medi¬ 
cine  Company),  Blackberry  Cordial 
(International  Extract  Company); 
Blackberry  Cordial  (Irondequoit 
Wine  Company);  Blackberry  Cor¬ 
dial  (Strother  Drug  Company) ; 
Blackberry  Ginger  Cordial  (Stand¬ 
ard  Chemical  Company);  Black 
Tonic,  Bradenberger’s  Colocynthis, 
Brown’s  Utryme  Tonic,  Celery 
Pepsin  Bitters,  Clifford’s  Peruvian 
Elixir,  Crescent  Star  Jamaica  Gin¬ 
ger,  Coca  Wine,  Colasaya,  Dr. 
Brown’s  Blackberry  Cordial,  Dr. 
Brown’s  Tonic  Bitters,  Dr.  Hop- 


lin’s  Union  Stomach  Bitters,  Dr. 
Hoffman’s  Golden  Bitters,  Dr. 
Sterki’s  Ohio  Bitters,  Dubonnet, 
Dubonnet  Wine,  Elixir  of  Bitter 
Wine  (Pleasant  Tonic  Bitters  Com¬ 
pany)  ;  Elixir  Calaisaya,  Eucalyptus 
Cordial,  Ferro  China  Bascal,  Ferro 
China  Bissler,  Ferro  Quino  Bitters, 
Fine  Old  Bitter  Wine,  Gastrophan, 
Gentian  Bitters,  Genuine  Bohem¬ 
ian  Malted  Wine  Tonic,  Glyzerine 
Ionic,  (Elixir  Pepsin),  Greiner’s 
Blackberry  Cordial,  Health  Bitters, 
Herbton,  Herbs  Bitters,  Jack  Pot 
Laxative  Bitter  Tonic,  Jarvis 
Blackberry  Brandy,  Juniper  Kid¬ 
ney  Cure,  Karlsbader,  Stomach 
Bitters,  Kola  and  Celery  Bitters, 
Kola  Wine,  Krauxberger’s  Stom¬ 
ach  Bitters,  Lee’s  Celebrated  Stom¬ 
ach  Bitters,  Bikado  Wine  Tonic, 
Milburn’s  Kila  and  Celery  Bitters, 
Miod  Honey  Wine,  Neuropin, 
Newton’s  Nutritive  Elixir,  O’Hare’s 
Bitters,  Old  Doctor  Jacques  Stom¬ 
ach'  Bitters,  Our  Ginger  Brandy, 
Ozark  Stomach  Bitters,  Pepsin 
Stomach  Bitters,  Peptonic  Stomach 
Bitters,  Pioneer  Ginger  Bitters, 
Quiquina  Dubonnet,  Rimsova 
Malta,  Sovo  Vino  Chino,  Severa’s 
Stomach  Bitters,  Sidena  Tonic, 
Smart  Weed,  Steinkonig’s  Stomach 
Bitters,  St.  Raphael  Quinquina, 
Strauss  Elixir,  Tatra,  Tolu  Rock 
and  Rue,  True’s  Magnetic  Cordial, 
White’s  Dyspepsia  Remedy,  Ze- 
man’s  Medical  Bitter  Wine. 

Holt. 


S.  B.  Goff  &  Sons  Co.,  of  Camden,  N. 
J.,  are  offering  a  25-cent  bottle  of  their 
cough  syrup  free  to  any  dealer  sending 
for  it.  They  have  a  special  offer  that 
will  interest  you;  better  write  to-day. 
\  011  get  in  good  company  when  you 
stock  Goff’s  remedies,  as  more  than 
14,000  grocers  are  handling  them. 
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The  New  York  Letter 


The  State  Retailers’  Convention  Unprecedentedly  Successful. 
Canned  Goods  Dating  Considered  and  Opposed  by  National 
Secretary  Green.  Jobbers  Blamed  for  Price  Cutting. 
Endorse  Minimum  Price  Plan.  Apple  Buyers  Busy  Up 
State. 


Special  Correspondence  of  “Grocery  World  and  i 

General  Merchant.” 

New  York,  August  21,  1908. 

Delegates  who  attended  the  con¬ 
vention  of  the  New  T  ork  State 
Association  of  Retail  Grocers  at 
Jamestown  last  week  says  that  it 
was  the  best  meeting  yet  held  by 
the  organization  and  that  much  was 
accomplished  that  will  be  for  the 
benefit  of  the  trade. 

The  most  important  of  the  sub¬ 
jects  considered  were  Sunday  clos¬ 
ing,  the  dating  of  canned  food, 
cutting  of  prices,  minimum  prices 
and  the  carrying  on  of  retail  stores 
through  the  secret  backing  or  on  the 
credit  of  wholesale  houses. 

The  delegates  say  that  sentiment 
was  unanimously  in  favor  of  the 
closing  of  stores  on  Sundays  for 
religious  and  economical  reasons, 
although  it  was  admitted  that  in 
most  of  the  cities  it  is  difficult  to 
enforce  the  law  on  the  subject. 

The  remarks  of  National  Secre¬ 
tary  Green  against  the  plan  of  dat¬ 
ing  canned  food  seemed  to  have  the 
general  approval  of  his  hearers. 

The  point  was  emphasized  by 
several  of  the  speakers  that  whole¬ 
salers  are  largely  or  entirely  re¬ 
sponsible  for  price-cutting.  The 
resolutions  which  were  adopted 
against  the  price-cutters  called 
upon  the  retailers  not  to  buy  from 
manufacturers  who  sell  to  price- 
cutters  and  to  patronize  manufac¬ 
turers  who  are  trying  to  maintain 
reasonable  minimum  price-lists. 

Although  the  resolutions  went 
through  with  a  rush,  it  is  said  that 
some  of  those  present  did  not  under¬ 
stand  that  they  were  really  an  in¬ 
dorsement  of  the  minimum  price 
plan.  A  Syracuse  delegate  obtained 
the  floor  and  said  that  he  had  not 
understood  the  full  purport  of  the 
resolutions  at  the  time  that  the  ques¬ 
tion  was  put,  and  he  spoke  vigorous¬ 
ly  against  the  idea  of  having  mini¬ 
mum  prices,  saying  that  such  a  sys¬ 
tem  would  make  the  grocers  mere 
agents  or  employees  of  the  whole¬ 
salers  instead  of  independent  busi¬ 
ness  men. 

A  mystery  to  the  delegates  from 
the  up-State  cities  was  the  situ¬ 


ation  as  to  the  systematic  stealing 
of  grocers’  horses  and  wagons  in 
the  various  boroughs  of  this  city. 
The  delegates  of  New  York  City  ex¬ 
plained  that  although  their  local  as¬ 
sociations  and  the  police  had  been 
working  to  break  up  the  practice 
the  thefts,  which  have  been  going 
on  for  several  years,  continue.  The 
up-Staters  could  not  tell  whether 
or  not  any  of  the  stolen  horses  and 
wagons  are  sold  in  their  cities  and 
they  are  ready  to  do  everything 
that  is  possible  to  find  out  and  to 
aid  in  catching  any  thief  that  travels 
in  their  cities.  They  were  positive, 
however,  that  in  no  other  city  than 
New  York  could  such  a  practice 
exist  without  being  quickly  broken 
up  by  the  police  and  they  could  not 
understand  how  it  flourishes  here. 

The  New  Yorkers  were  inclined 
to  believe  that  the  stolen  horses  and 
wagons  are  sent  out  of  the  State 
and  are  probably  taken  to  consider¬ 
able  distances,  although  it  was  ad¬ 
mitted  that  the  rigs  may  not  even 
leave  this  city.  One  supposition  is 
that  a  gang  of  thieves  have  shelt¬ 
ered  resorts  in  the  city  to  which 
the  wagons  are  quickly  taken  and 
repainted,  where  wagons  may  be 
taken  apart  and  the  parts  inter¬ 
changed  to  some  extent  to  prevent 
recognition.  The  shipment  of 
horses  to  distant  points  is  easily  ac¬ 
complished. 

The  failure  of  the  police  to  catch 
the  thieves  has  caused  much  un¬ 
pleasant  comment  among  the  losers 
and  others.  In  several  instances, 
within  a  recent  period,  policemen 
have  been  exposed  as  the  confeder¬ 
ates  of  burglars  and  thieves,  and 
business  men  think  that  a  good 
many  more  would  be  exposed  if  the 
truth  were  known.  Whether  or  not 
this  condition  explains  the  reason 
why  it  is  unsafe  for  a  grocer  to 
leave  his  horse  and  wagon  un¬ 
guarded  cannot  be  known,  but  some 
think  that  here  is  the  explanation. 
It  is  significant  that  the  conservative 
old  Brooklyn  “Eagle”  has  been  con¬ 
ducting  a  fierce  campaign  against 
the  police  department,  claiming  that 
the  force  is  in  a  condition  of  demor¬ 
alization  and  corruption  beyond 


anything  known  before  and  that 
many  policemen  and  officers  are  in 
league  with  thieves  and  criminals  of 
various  kinds. 

The  re-election  by  the  State  Asso¬ 
ciation  of  President  C.  S.  Tuttle,  of 
Hornell,  and  of  Secretary  Charles 
Thorpe,  of  New  York,  showed  the 
satisfaction  of  the  members  with 
the  work  of  these  officers  in  the  last 
year. 

*  *  * 

Apple  buyers  have  agents  going- 
through  the  State  making  contracts 
for  the  crop  which,  it  is  estimated, 
will  be  fully  15  per  cent,  larger 
than  last  year  and  will  average 
much  higher  in  quality.  In  some 
places  the  buyers  are  offering 
$2.00  a  barrel  and  growers  are 
holding  out  for  $2.25.  The  grow¬ 
ers  say  that  they  are  not  depend¬ 
ent  on  the  buyers  from  New  York 
as,  if  the  prices  are  not  satisfac¬ 
tory,  the  apples  may  be  hauled  to 
the  local  cider  mill  and  evapora¬ 
tors. 

*  *  * 

Many  of  the  city  grocers  have 
awakened  to  the  fact  that  this  is 
an  unusual  year  for  fruit  of  many 
kinds  in  fine  quality  and  plentiful 
supplies,  so  that  dealers  who  in 
other  years  have  not  paid  much 
attention  to  this  department  are 
now  doing  so.  Fruit  stands  have 
been  established  outside  groceries 
that  never  before  had  any.  Some 
grocers  are  finding  that  an  attrac¬ 
tive  fruit  department  is  not  only 
profitable  in  itself,  but  it  brings 
trade  for  the  other  departments. 

Fred.  A.  McGill. 


More  Delegates  to  Pennsyl¬ 
vania  State  Convention. 

Various  Local  Associations  Elect  Rep¬ 
resentatives  to  State  Convention  at 
New  Castle  Next  Week. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Erie,  Pa  *  August  21,  1908. 
Mr.  S.  Keith  Evans,  vice-presi¬ 
dent  of  the  Woman’s  Home  Com¬ 
panion  Co.,  and  manager  of  its  ad¬ 
vertising  department,  as  the  repre¬ 
sentative  of  the  Quoin  Club,  will 
address  the  New  Castle  convention 
Friday  morning,  September  3d,  on 
“How  the  Retailer  and  the  Manu¬ 
facturer  Can  Work  Together  to  In¬ 
crease  the  Retailer’s  Business.” 
The  letter  of  acceptance  came  too 
late  for  printing  in  the  regular 
programme. 

The  Brownsville  Association  will 
be  represented  at  New  Castle  con¬ 
vention  by  H.  C.  Honibake  and 


Homer  Walford,  delegates;  A.  A. 
Cannack  and  F.  J.  Chalford,  alter-: 
nates.  We  have  received  the  fol¬ 
lowing  additional  names  of  dele¬ 
gates  to  New  Castle  convention : 
York,  W.  E.  Gipe,  president;  C.  A. 
Geesy,  secretary;  Samuel  F.  Greg¬ 
ory.  Warren  Business  Men’s  Asso¬ 
ciation,  J.  W.  Kendall,  president, 
and  J.  F.  Emerson.  Williamsport, 
Secretary  Dan  M.  Larrabee.  Mc¬ 
Keesport  Merchants’  Association 
Jos.  E.  Edmundson  and  Secretary 

J.  D.  O’Neil.  Philadelphia,  Secre¬ 
tary  Wm.  Smedley,  H.  W.  Fischer 
O.  A.  Patterson,  W.  S.  Brown,  C 

K.  Dewees.  Pittsburg  Grocers’ 
Association,  George  Hohmeyer, 
Secretary  E.  F.  Eckert,  D.  B.  Saw- 
tell  and  Charles  Wachter.  Han¬ 
over  Association,  J.  L.  Emlet  and 
E.  A.  Michael.  Lewistown  Mer¬ 
chants’  Protective  Association,  W. 
H.  Meyers,  secretary.  Lancaster 
Grocers’  Association,  D.  C.  Long 
and  E.  C.  Hertzler;  alternates,  S. 
J.  Rowe  and  W.  E.  Menner.  Ly- 
kens  Retail  Merchants’  Associa¬ 
tion,  Secretary  Jacob  M.  Miller 
and  Charls  A.  Hoff.  New  Ken¬ 
sington  Business  Men’s  Associa¬ 
tion,  J.  S.  McKean  and  Joseph  Bui 
lers.  Sharon  Merchants’  Exchange. 
Irvine  J.  Hyde  and  John  Reyer 
Beaver  Valley  Retail  Merchants’ 
Association,  Ora  Powell,  Roch¬ 
ester;  J.  C.  Kemple,  Beaver;  alter¬ 
nates,  Simon  Heidt,  Rochester 
Jas.  M..  Heidenik,  Monaca.  Pitts- 
ton  Mercantile  Protective  Associa¬ 
tion,  Wm.  Drury  and  Secretary  D 
M.  Evans.  Waynesboro,  Danie! 
Rinehart  and  Thos.  West.  Wilkes- 
Barre,  Percy  A.  Brown,  Wm.  Giles 
Jr.  Tamaqua,  B.  J.  Duffy,  secre¬ 
tary.  Tower  City,  J.  R.  Reinhard 
alternate,  Geo.  Evans.  Chester 
Wm.  II.  Nelson  and  Frank  Schmidt 
E.  E.  Pittsburg  Merchants  Associa¬ 
tion,  R.  B.  McKelvey. 

A.  M.  Howes, 
State  Secretary 


Milwaukee,  Wia. 

At  the  last  meeting  of  the  Mil 
waukee  (WTs.)  Retail  Grocers 
Association  it  was  declared  that  c 
movement  should  be  put  on  foo 
by  the  association  to  secure  a  lav 
requiring  that  the  date  of  packing 
be  stamped  plainly  on  all  cannec 
goods,  in  the  interests  of  the  re 
tailer  and  consumer.  With  sucl 
a  law  in  force  it  is  contended  b) 
the  officers  of  the  association  tha 
it  would  be  next  to  impossibli 
for  concerns  to  palm  off  old  stuf 
on  the  unsuspecting  dealer. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


■ 


the  Science  or 


This  Department  ia  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
open  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Chippewa  Falls,  Wis.,  July  14,  1908. 
Editor  Science  of  Advertising. 

Dear  Sir: — Enclosed  I  send  you 
a  few  back  numbers  of  our  little 
store  paper,  “Snap  Shots,”  thinking 
that  in  them  you  might  find  some¬ 
thing  of  interest  to  you,  as  editor 
of  one  of  the  most  important  de¬ 
partments  of  your  valuable  trade 
journal. 

“Snap  Shots”  was  issued  regu¬ 
larly  up  to  about  a  year  ago  and 
proved  itself  a  very  good  business 
bringer.  Mainly  on  account  of  lack 
of  time  it  has  not  been  published 
of  late,  but  we  are  now  going  to 
take  up  its  publication  again,  as  so 
many  of  our  customers  are  still  ask¬ 
ing  us  for  it — showing  that  the  pa¬ 
per  was  appreciated  and  a  good  ad¬ 
vertising  medium. 

The  writer  is  an  interested  reader 
of  the  “Grocery  World  and  Gen¬ 
eral  Merchant,”  and  gets  many  val¬ 
uable  pointers  from  each  issue. 
Some  years  ago,  while  clerking  in  a 
store  in  Minnesota,  and  later,  while 
living  in  Salt  Lake  City,  Utah,  he 
contributed  several  articles  to  the 
columns  of  the  “Grocery  World  and 
General  Merchant,”  but  since  get¬ 
ting  into  business  for  himself,  he 
has  been  too  busy  to  mind  any¬ 
body’s  business  but  his  own. 

Wishing  you  continued  success,  ’ 
I  beg  to  remain, 

Yours  truly, 

Otto  P.  K.  Hjermstad. 


Inclosed  with  letter  were  sev¬ 
eral  copies  of  an  exceedingly 
bright  little  store  paper.  As  to 
size  of  paper  it  is  somewhat 
larger  than  the  average — 9  x  12 
inches.  There  are  four  pages. 
The  quality  of  the  paper  and  the 
printing  are  good  and  the  general 
effect  all  that  anybody  could  de¬ 
sire.  It  seems  to  me  doubtful 
wisdom  to  abandon  the  publica¬ 
tion  of  something  that  had  proven 
“a  very  good  business  bringer” 
mainly  on  account  of  lack  of  time. 

I  certainly  would  try  to  find  time 
somehow.  * 


*  *  * 

Here  is  a  reduced  photographic 
fac-simile  of  the  first  and  fourth 
pages  of  one  of  these  little  papers  . 

*  =t=  * 

The  second  page  of  this  number 
consisted  of  a  column  and  a  half 
article  on  “Tit-for-Tat,”  devoted 
to  scoring  the  man  who  expects 
all  sorts  of  favors  from  his  local 
grocer,  and  tjhen  takes  his  trade  to 
the  mail-order  house.  There  is 
also  a  full  column  advertisement 
of  “Record”  flour.  The  third 
page  is  wholly  devoted  to  an  ad¬ 
vertisement  of  fall  and  winter 
goods. 

*  *  * 

There  is  much  that  is  new  in 
the  way  this  advertising  is  done 
— I  mean  the  idea  of  treating  the 
exploitation  of  goods  as  reading 
matter.  If  this  is  done  cleverly, 


much  good  can  be  done  with  it  in 
an  advertising  way.  It  gives  the 
paper  an  interesting,  newsy  look 
and  for  that  reason  doubtless  was 
read  and  got  results.  This  mat¬ 
ter  is  very  nicely  writtten.  The 
only  thing  that  I  can  think  of  that 
could  improve  it  would  be  thumb 
nail  line  cuts  of  the  goods  adver¬ 
tised,  introduced  here  and  there. 
They  would  take  away  that  solid¬ 
ity  which  is  apt  to  make  printed 
matter  look  heavy.  For  this  rea¬ 
son  the  matter  on  page  4  appeals 
to  me  more,  because  it  is  broken 
up  into  smaller  articles  and  looks 
more  interesting.  Since  this  cor¬ 
respondent  has  discontinued  his 
store  paper,  it  is  perhaps  super¬ 
fluous  to  make  any  suggestions 
as  to  his  literary  style,  but  I  will 
still  say  that  I  think  it  better  to 
write  short  articles  than  long  ones 
like  those  on  the  first  page.  Not¬ 
withstanding,  this  is  a  very  bright 
little  paper  and  in  my  judgment 
ought  to  be  resurrected. 


Spanish  Valencia  Raisin  Crop 

The  prospects  for  the  coming 
Spanish  raisin  crop  in  the  Valen¬ 
cia  district  of  Spain  point  to  fine 
quality  and  a  total  yield  of  30,000 
tons,  which  is  some  4,000  tons 
above  the  average  of  recent 
years.  1  he  flowering  of  the  vines 
took  place  under  excellent 
weather  conditions,  and  although 
the  critical  period  for  muscatel 


grapes  is  not  yet  past,  no  heat 
waves,  so  prejudicial  to  the  fruit 
at  this  season,  have  been  reported 
up  to  the  present.  Stocks  in  the 
hands  of  farmers  and  speculators 
in  Spain  are  now  totally  cleared, 
while  latest  advices  from  London, 
where  the  most  important  stocks 
of  old  raisins  are  always  held,  re¬ 
port  6,700  hundredweights  Denias 
and  180  hundredweights  Malagas 
on  hand,  against  3,380  of  the 
former  and  100  of  the  latter  at 
same  period  last  year.  Freights, 
as  far  as  can  be  ascertained  at 
present,  are  likely  to  rule  at  usual 
rates  of  25  shillings  a  ton  for 
principal  United  States  Atlantic 
ports,  both  by  direct  steamers  and 
via  Liverpool  in  transshipment. 

1  he  price  obtained  by  growers 
last  season  for  raisins  in  bulk  de¬ 
livered  in  packing  stores  of  specu¬ 
lators  and  export  merchants  aver¬ 
aged  about  $2.55  per  hundred¬ 
weight  of  1 12  pounds.  The  ex¬ 
ports  of  raisins  from  Valencia 
were  $1,500,000  in  1906,  of  which 
$50,668  worth  were  declared  ship¬ 
ments  to  the  United  States;  the 
latter  increased  in  1907  to  $205,- 

152. 
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Olives  Look  Strong. 


SUCCESS  STORE 

SNAP  SHOTS 


SUCCESS  STORE  SNAP  SHOTS 


Hiclt  s  Not  In  II 

(Continued  from  first  page. ) 
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Hicks  Not  In  It 

COLO  WEATHER  CAME  BEFORE 
EXPECTED 

SVSrflNO  BUSINESS 

Wfbptierewe  are  entitled  t/>  share 
Wmor*  with-  the'  ceToViW  wcatbTr 
>roph»t.  Prof  Hicks,  for  the  cold 
•either  we  predicted  in  our  last 
Whed  u*  **•*«>  before  we  expected 

A a  ■  revolt  business  in  our  dry  goods 
epartmtnt  baa  been  humming  these 
liter  days  And  everybody  apeak* 
'ell  of  the  excellent  line  of  winter 
r»4a  we  are  showing  and  are  pleoaed 
'■  the  genuine  bargtins  we  have  t0 
ncr  Oar  line  of  cold  weather  good: 
*rttlnly  la  the  biggest  and  mo  it  com- 
lete  ever  shown  in  this  store,  and  m,r 
rte<r*  are  absolutely  the  lo*cat  We 
»«Jght  the  goods  more  than  six 
■onths  ago  and  thereby  a-cored  best 
rices  and  the  choicest  of  good*  and 
ive  you  benefit 

We  have  a  large  assortment  of  out- 
•g  flannel  and  flannelettes,  fine  goods 
’•variety  of  beautiful  pattern*  at 
«  and  eight  cent*,  yard  All  kinds  of 

•rm  blanket*  from  six  fifty  the  pair 
>wn  to  fifty  nine  cents 
In  ladies’  underwear  the  celebrated 
Alliance”  brand  it  worthy  of  your  st¬ 
ation  These  garments  are  silk  fm- 
"™*  P*r,»ot  fitting  and  the  vests  are 
•ted  with  double  che.fi  the  two  fnb- 
being  ventflatlng  and  healthful" 
one  dollar  and  twenty-five 
""  the  suit.  Then  there  is  the  well 
“Sotanug”  Jersey  ribbed  and 
«  Hoof  City  Mill,  floe  line  of  plush 
’<*  OJMWrwear  for  ladies,  .t  one  dol- 
f  Per  suit. 

h,,l!  U»  eel., 

•ted  Wright  s  Health  underwear  for 
^ing  convinced  that  this  line  is 
,S'oD<,CrW'-aron  the  «"»re 
!£**  flft*  <*Q,»  the  RBrmenL 

men  a  underwear  we  have  an  im- 
“  **«• 

XSfl  “ 

>>'*■»»  *»  bo,.  i»d 

ta  one  of  the  best  and  strongest 

I  (Contiooed  on  tth  Page.) 
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Coming  Soon 

OUB  Plant  LINE  OF  HOLIDAY 
GOODS  ON  THF  WAV 

MANY  NOVELTIES 

Oor  fine  I  Ir  e,  of  fancy  im  ported  $nA 
domestie  China  and  lamp*  are  now 
U>e  way  and  will  be  here  for  your 
•  pection  In  a  few  days 

Anticipating  s  big  bnsines*  in  these 

line*  for  the  holidays  *re  have  made 
liberal  purchases  and  wt-  are  snr 
goed.*  »  ill  prove  oulte  an  attract 
you  and  show  you  more  than  sny  thing 
else  that  the  Success  Store  I*  strictly 
op-to-date-ln  everything  and  the  de¬ 
sirable  more  for  you  to  patron 
The  Fo*toriaDla*»Co  .  of  Mounda- 

ville  \V  Va  .  are  tb-*  >argv«r  manu¬ 
facturers  of  lampv  in  this  country  and 
manufacture  nothing  but  the  very  best 
and  moil  improved  lamps  We  have 
»  large  line  of  lamps  coming  d 
from  their  factory  all  tf  »he  latest 
style*  and  decorations  Price*  wi, 
range  from  five  dollar*  to  sixty-nlu 
cents  for  complete  psrlor  lamps 

I*  China  uc  will  have  boll)  the  do- 
meanc  and  Imported  in  white  o 
decorated  ware  Many  new  novelt. 
w.M  be  ahowo  and  our  prices  will  prove 
as  attractive  to  you  ns  thegoods  them 
selves  Of  the  many  beautiful  goods, 
--wish  tc.cail  your  agre-ai  jttfifitiaa, 
our  line  of  dainty  Japanese  ware, 
and  we  will  alvo  have  a  big  assortment 
of  Imported  handpainted  China  at  poi>- 
>lar  prices 

We  know  there  will  be  many  thing* 
of  interest  to  you  si  Tire  Success  Store 
from  now  until  Christmas  and  we  want 
you  to  come  and  see  u*  real  often. 


arc  selling  the  finest  .honey  in 
combs  at  per  pound,  fifteen  cent*  Wc 
hsudlc  honey  from  Mr  Kers'  apiary 
exclusively  Mr  Keos  took  two  First 
prin-s  and  two  Second  prizes  for  his 
boney  at  the  recent  State  Pair  which 
goes  to  show  that  Mr.  Kees 
beea  know  their  business  to  perfection 
We  are  selling  absolutely  pure 
strained  honey  in  glasses  at  lb  cents 
each.  Try  it-  . 


In  the  Lead 

THF  LITTLE  SHOE  STORK  IN  THF 
CORNER 

A  OR  EAT  SUCCESS 

■JVhilg  All  of  our_dapaska»eMa  thaw 
•  steady  increase  In  popularity,  there 
>•  one  department  in  particular  which 
i*  leading  alt  the  other*  *  merry  chase. 
We  refer  to  our  cozy  little  shoe  de¬ 
partment  “ia  the  corner”  which  -is  now 
filled  from  floor  to  ceiling  with  the 
nicest,  warmest  and  most  comfortable 
footwear  for  young  and  old 
The  reason  for  the  great  success  of 
ur  shoe  department  lies  in  the  fact 
that  we  handle  nothing  but  good,  de¬ 
pendable  shoe*  that  are  bound  to  give 
the  wearer  satisfaction  Our  prices 
also  linve  something  to  drt  with  it  for 
«ve  can  afford  to  sell  our  shoes  cheaper 
than  the  exclusive  shoe  dealer*  —  — 
do  nor  depend  on  Just  this  ono  I..,. 
our  profli  And  furthermore,  you  v,,, 
not  find  one  single  pair  of  old  shoes  in 
8,cc*r  f°r  11  ’»  not  larger  but  that 
can  turn  it  over  several  times  dur¬ 
ing  the  year 

We  handle  the  Gotzian,  French  ami 
Henry,  and  the  Bed  Wing  lines  of 
good  sho. sand  can  pleas:*  everybody 
both  .n  style,  fit  and  price.  The  two 
first  named  lines  of  shoes  for  men. 
women  and  children  sre  too  well  know 
in  this  part  of  the  country  to  need  any 
furtlmr  recommendation  .  They  Ka-c 
been  handled  in  this  store  for  year* 
and  our  friend,  and,  neighbor*  know 
from  experience  what  good  shoes  they 
really  are  Of  the  lied  Wing  Shoes, 
for  men  und  boys  only,  we  want  to  say 
that  these  shoes  look  better  to  ua  than 
any  other  shofrs  we  hav^  seen  Thoy 
are  made  In  a  new  factory  where  only 
tbe  very  latest  machinery  and  the 
most  skillful  workmen  are  employed 
Tho  style  and  fit  of  these  *hoe*  *rc 

perfect  sod  we  guarantee  the  nearing 
quality  to  give  absolute  satisfaction, 
or  you r  money  will  be  refunded 
Of  rubbers  and  overshoe*  we  carry 
this  season  a  bigger  line  than  ever  We 

call  you r  attention  to  our  ladies'  felt 
lined  rubbers  at  eighty-five  cents  the 
pair.  They  will  keep  your  feet  warm 
as  well  a*  protect  your  shoes  from  mud. 


0  line  for 


lines  on  the  market 
Have  Just  received  an  assortment  of 
men's  and  boys*  caps  and  girls'  Tam 
O'Shantere,  warm  .  and  comfortable 
ones  from  twenty-five  cents  up  !  Our 
offering*  in  gloves  and  mittens  are 
worthy  of  your  attention.  On  the 
third  page  of  Snap  Shots  we  quote  you 
more  of  our  desirable  merchandise  at 
money  saving  prices  and  we  know  it 
yon  will  kindly  study  this  sd  you  will 
come  to  the  conclusion  that  The  Success 
Store  the  desirable  store  to  patronize 

Something  New. 

We  are  now  showing  something  en¬ 
tirely  new  in  the  way  or  a  washboard. 
It  is  the  Hubbard's  Roller  Bearing 
washboard— a  board  that  will  save  you 
work  and  save  your  clothe!.  Instead 
of  the  metal  rubbing  surface  found  lu 
the  old-fashioned  boards,  the  Hub¬ 
bard's  board  has  eleven  wooden  roll¬ 
ers,  mounted  on  steel  pins.  The  roll¬ 
ers  are  threaded  with  right  and  left 
hand  threads  alternately  and  move  the 
clothes  in  rapid  succession  each  way, 
making  many  times  the  friction  of  the 
common  board  with  less  expenditure 
of  muscle. 

To  quickly  introduce  the  Hubbard's 
Roller  bearing  wash-board  we  name 
you  thla  month  a  special  price  of.  eaoh 
thirty-eight  cents 


Terse  Tales.  * 

Business  never  was  better. 

And  wc  thank  you  all  most  heartily 
for  keeping  us  to  busy. 

Did  you  notice  the  coupon  In  this  Is¬ 
sue?  Cut  It  out  and  bring  It  to  The 
Success  Store. 

It  is  worth  5  cents  *to  you  and  you 
will  think  It  worth  still  more  after 
you  have  once  tried  Queen  Naptha 
soap. 

Wc  have  added  mony  new  good*  in 
our  hardware  department  lately  and 
when  you  need  anything  in  that  lino 
you  may  be  sure  we  have 
Our  grocery  di  pnrtment  now  pre¬ 
sents  an  inviting  •pppcarance.  The 
season's  new  good*  are  n lnu.it  all  In 
and  n*  wc  bought  our  canned  goods, 
dried  fruits,  etc  .  months  ngo.  wc  arc 
in  a  position  to  save  you  money 
Qur  Hoc  of  stationery  and  nil  kinds 
of  sbliool  supplies  is  most  complete 
and  we  have  everything  needed  in  this 
line,  at  money  saving  prices.  With  a 
6-ct  tablet  wc  will,  for  a  short  time 
only,  give  you  free  a  good  pencil,  with 
eraser  Mention  Hu  ulltr  if  you  w  ant 


THIS  IS  WORTH  MONEY  TO  YOU. 

Dess  Madam - 

Piease  cut  out  this  Coupon  and  take  it  with  5c  to 
THE  Sl'CCESS  STORE  nod  receive 

Two  5c  Ca.kes  of  Queen  Ne-ptha.  Soa-p. 

li..'5i.7>RpTHA  oBpFM'Sif  " "y  -,0°r  »*•  MiMm- 

-aWai-.s  w  h*,e  *»>»<» 

THE  MINNESOTA  SOAP  CO. 
Your  name  here,  please . . . . 


A  hot  Iron 

with  a  cold  handle  is  what  you  want 
when  you  do  your  ironing  Then  use 
the  Asbestos  Sad  Iron,  the  very  tssi 
patented  iron  In  the  market  The 
cover  of  thisiron  is  lined  with  asbestos 
and  protected  by  deed  air  space  be¬ 
tween  handle  and  iron,  making  a  per¬ 
fectly  cool  handle.  The  locking  device 
is  simple  and  there  is  nothing  10  get 
out  of  order  or  break.  We  handle  a 
full  line  of  Asbestos  irons,  from 
twenty-five  cents  each  to  a  dollar  and 
seventy-five  cents  a  set.  Ask  to  sec 
these  fine  fist  Irons  when  in  the  store 

We  Sell  Medicines^Too 

and  want  you  to  bsar  that  in  mind 
when  in  need  of  anything  In  that  line 
Slost  of  the  advertised  "patent''  medi¬ 
cines  and  all  kinds  of  household  rem¬ 
edies  are  to  be  found  in  our  stock. 

For  stomach  trouble  of  all  kinds 
there  is  nothing  that  will  give  quicker 
and  more  permanent  relief  than  our 
Monarch  Olive  oil,  absolutely  pure  and 
recommended  by  the  leading  physi¬ 
cians  of  Chippewa  Falls.  As  a  pre¬ 
ventative  of  the  dreaded  appendicitis 
■  t  cannot  be  surpassed.  Take  a  spoon, 
ful  of  Monarch  Olive  oil  eoch  morning 
"nd  night  and  you  will  save  doctor 
bills. 


WITH  MR.  GROOS 

In  Charge,  our  bakery  at  No.  6  Canal 
street  is  gradually  pushing  to  the 
front.  Mr.  Oroo*  know*  his  business 
fo  perfection  and  his  bread#  buns  and 
cake*  are  gaining  the  reputation  of 
bung  the  best  in  the  city.  A*  a  candy 
maker  he  is  also  good,  and  these  home- 
made  candies  being  always  fresh  and 
absolutely  pure,  they  are  to  be  pre¬ 
ferred  to  the  factory-made  kind* 

Oroos  will  make  anything  in  the 
bakery  line  to  order  and  wc  want  you 
to  remember  this  when  In  need  of  any 
fancy  cake*,  cookies,  etc  ,  for  parties 
or  weddings 


Just  A  Flyer 

For  October 

VYe  will  sell  you— 

20  lbs  Cise  Granulated  Sugar 

49  Cents 

if  you  will  boy  the  following  hit  of 
Groceries  at  one  time,  for  cash  only. 
The  goods  are  of  tbe  very  best  guar- 
nnteed quality  Positively  no  efmnge 
will  be  made  ia  the  list  and  the  ofle 
ia  good  only  until  Nov  1st 

20  lbs  Cane  Granulated  Sug 
2  lbs  "Snap  Shots"  Coffee 
1  lb  "Snap  Shots”  Teo 
1  pkg  Soda,  the  best 
1  pkg  Yeast  Foam 
1  pkg  Corn  Starch 
1  pkg  Cur/aots 
1  pkg  Seeded  Raisins 

1  sack  ''  Best  on  Record  FI 

2  lbs  Gloss  Starch 

3  lbs  Soda  Crackers 
V5  lb  Black  Pepper 
’/£  lb  Ground  Mustard 
1  cjn  B. king  Powder  any  kind  .25 

us  Best  Corn 
n  Peas 
a  Tomatoes 

1  can  Salmon 

2  can*  Mustard  Sardines 

3  lbs  Best  Rice 
2  lbs  Best  Oat  Meal 
1  bottle  Prepared  Mustard 
1  bo*  Toothpick, 

5  doz  Best  Clothes  Pins 

Total 


1.15 


$4.09 


THE  SUCCESS  STORE 


Bulk  Fruit  has  Already  Advanced  About 
Thirty-five  Per  Cent.  Bottled  Olives 
Have  or  Will  Advance  Also.  Very 
Short  Crop  the  Cause. 

-  A 

The  olive  market  looks  very 
strong  and  bulk  olives  have  al¬ 
ready  made  a  considerable  ad¬ 
vance.  As  yet  there  has  been  no 
concerted  advance  in  bottled 
olives,  but  some  manufacturers 
have  put  their  prices  up  and  it  is 
almost  certain  that  all  the  others 
must. 

I  he  following  figures  show  the 
prices  on  the  various  sizes  of  bulk 
olives  on  June  22,  1908,  and  to¬ 
day  : — 

To-day. 

$i-35 

1-25 

1. 10 
1. 00 
•90 
-85 

The  cause  of  the  advance  is 
very  poor  crop  prospects.  Ad¬ 
vices  from  the  other  side  put  this 
year’s  crop  at  about  one-fifth  of 
normal,  and  the  holders  there  ex¬ 
press  the  opinion  that  olives  will 
be  higher  this  year  than  ever  be¬ 
fore.  I  here  is  no  special  surplus 
of  old  goods,  as  the  low  prices 
ruling  early  this  year  created  an 
enormous  demand. 


70-80 

. $1.00 

80-90 

. 85 

90-100 

. 75 

IOO-1 10 

. 70 

1 10-120 

. 65 

120- I30 

. 62^ 

20 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 


Legal  Editor  Grocery  World, 
927  Arch  Street. 


cept  in  your  second  letter  you  say,*  1 
“Your  rating  in  the  past  has  been  1 
and  on  that  rating  any 


member  of  the  association  would  j 
have  extended  you  credit.”  How  | 
would  you  fit  this  clause  to  the 
delinquent  who  had  been  reported 
before  or  had  an  undesirable  rec¬ 
ord  previous  to  the  receipt  of  the 
letter?  Would  it  not  be  better  to 
eliminate  that  sentence  entirely? 
What  portion  of  the  blanks  sub¬ 
mitted  to  you  is  unsafe,  and  why  ? 
Your  advice  will  be  much  ap¬ 
preciated.  If  they  are  not  safe  I 
would  like  to  have  several  of  our 
associations  set  right. 


Question :  C.  E.  Allinson,  Bur¬ 
lington,  N.  J. — I  have  a  claim  of 
$85  for  two  engines  I  sold  the 
McDonald  Machine  Co.,  328  Vine 
street,  several  months  ago. 

I  understand  they  have  failed. 
Is  such  the  case,  and  can  I  get 
anything? 

What  will  be  the  proper  course 
to  pursue? 

Answer. — Naturally  the  first 
thing  to  do  is  to  secure  definite 
information  as  to  your  debtor’s 
financial  standing.  This  can  be 
obtained  from  any  commercial 
agency.  If  they  have  gone  into 
bankruptcy,  formal  statement  of 
your  claim  should  be  filed  with 
the  referee,  and  you  will  receive 
your  pro  rata  share  of  the  assets. 
If  they  have  simply  made  an  as¬ 
signment  for  the  benefit  of  credit¬ 
ors,  or  taken  any  other  step  in 
insolvency  short  of  bankrupt  pro¬ 
ceedings,  the  claim  can  be  filed 
in  a  much  less  formal  way.  In 
that  case  it  should  be  filed  with 
the  assignee  or  other  person  hav¬ 
ing  the  debtor’s  affairs  in  hand. 
If  the  concern  is  still  solvent,  it 
should  be  placed  with  some  Phila¬ 
delphia  attorney  for  collection. 


Question :  A.  M.  Howes,  secre¬ 
tary  Pennsylvania  Retail  Mer¬ 
chants’  Association,  Erie,  Pa. —  J 

I  have  read  with  much  interest  j 
your  comments  on  the  collection 
letters  sent  you  from  Easton. 
The  origin  of  these  forms  was 
with  the  Scranton  Association, 
which  used,  and  I  think  still  uses 
three  letters.  Erie  revised  the 
system,  boiling  it  down  to  two 
letters,  which  have  been  in  use 
for  eight  years  and  have  been 
copied  extensively  throughout 
the  State,  particularly  in  North¬ 
western  Pennsylvania.  We  were 
surprised  that  you  would  con¬ 
sider  the  blanks  unsafe.  We  had 
been  previously  advised  that  they 
were  all  right.  I  do  not  question 
your  judgment,  and  think  your 
revised  form  is  much  better,  ex- 


Answer. — I  have  given  more 
consideration  to  this  question ! 
since  the  above  letter  was  re- ! 
ceived,  and  I  am  still  of  the  opin¬ 
ion  that  the  collection  letters  sub¬ 
mitted  to  me  last  week  by  the 
Easton  (Pa.)  association  should 
be  modified  along  the  lines  which 
I  suggested  in  the  last  issue.  In 
a  nutshell,  my  reasons  are  these: 
The  law  is  exceedingly  delicate 
as  to  any  plans  of  collecting 
money  which  hold  the  debtor  up 
to  scorn  and  ridicule  and  inter¬ 
fere  with  him  in  his  regular  busi¬ 
ness.  In  such  matters  it  is  al¬ 
ways  best  to  be  on  the  safe  side, 
because  the  line  between  com¬ 
munications  that  are  not  good 
cause  for  a  lawsuit,  because  they 
are  .privileged,  and  those  which 
can  be  sued  upon  because  they 
are  not  privileged,  is  often  very 
hard  to  draw.  If  the  creditor 
goes  ever  so  little  beyond  it,  he 
is  liable. 

Collecting  letters  which 
threaten  to  blacklist  the  debtor 
and  which  actually  do  black¬ 
list  him  if  he  fails  to  pay, 
are  a  species  of  libel,  and  are 
governed  by  the  libel  laws. 
In  practically  every  State 
the  communications  of  a  collec¬ 
tion  agency,  or  an  association 
with  a  credit  department,  such  as 
the  Easton  Association,  are 
privileged — to  a  certain  extent. 
That  is  to  say,  because  the  plan  is 
in  the  interest  of  honest  dealing, 
a  member  of  such  an  association 
has  the  undoubted  right  to  notify 
the  debtor  that  if  the  account  re¬ 
mains  unpaid  by  a  given  date  it 
will  be  placed  with  the  association 
for  collection.  He  may  also  in¬ 
timate  in  his  letter  that  the  asso¬ 
ciation  maintains  a  credit  depart¬ 
ment  and  that  through  it  the  in¬ 
formation  that  the  bill  is  unpaid 
may  go  to  the  other  members. 
By  the  same  token  he  can  legally 
report  to  the  association  that  the 
account  is  unpaid,  and  the  asso¬ 


ciation  can  legally  circulate  that 
fact  among  its  members.  Finally, 
the  members  may  one  and  all,  act¬ 
ing  on  such  information,  refuse  to 
sell  the  blacklisted  debtors  if  they 
see  fit. 

But  all  these  things  must  be 
done  quietly  and  not  threaten¬ 
ingly,  they  must  be  done  in  abso¬ 
lute  good  faith,  and  they  must  be 
done  in  such  a  way  that  they  are 
well  within  the  legal  protection  of 
privilege.  What  I  do  not  like 
about  the  letters  referred  to  is 
that  they  boldly  threaten.  They 
hold  up  the  blacklisting  feature 
too  plainly  to  be  safe,  and  there 
are  several  cases  which  hold  that 
a  threat  to  blacklist  in  case  a  debt 
is  not  paid  cannot  legally  be 
made.  v 

My  reason  for  including  in  my 
own  draft  of  the  second  letter  the 
statement:  “Your  rating  in  the 
past  has  been  - ,  and  on 


I  think  I  should  emphasize  one 
other  very  important  principle  of 
this  same  subject:  That  an  asso¬ 
ciation  using  plans  which  involve 
virtual  blacklisting  should  thor¬ 
oughly  examine  and  consider 
every  claim  sent  in  before  certi¬ 
fying  the  fact  of  non-payment  to 
other  members.  A  consumer 
blacklisted  for  not  paying  a  debt 
which  he  denies  or  disputes  has  a 
perfect  cause  for  action  against 
the  association,  under  a  long  list 


of  decisions.  Only  debts  whic 
are  undisputed  and  undenied  can 
be  safely  certified  to  other  mem 
bers  of  an  association.  * 


that  rating  any  member  would 
have  extended  you  credit,”  was  to 
show  the  debtor  how  absolutely 
his  chance  of  credit  depended  on 
his  prompt  settlement,  and  to 
permit  him  to  draw  his  own  con¬ 
clusions  as  to  what  would  happen 
to  his  credit  if  the  rating  was 
changed  from  good  to  bad.  Of 
course,  where  the  letter  is  to  go 
to  a  debtor  who  has  not  had  a 
good  rating  before — although 
would  he  be  given  credit  had  his 
record  been  bad? — I  should  use  a 
form  which  omitted  that  sentence. 


Note. — I  am  advised  that  I  \va 
wrong  when  I  stated  last  week 
in  answer  to  W.  P.  Sampson,  o; 
Easton,  Pa.,  that  the  Pennsy 
vania  Retail  Merchants’  Associa 
tion  was  not  incorporated.  Thi 
seems  a  particularly  inexcusabl 
error,  since  the  writer  is  counse 
for  the  organization  and  shouk 
have  known  if  anybody  did.  Sec 
retary  William  Smedley,  of  the 
Philadelphia  Association,  write 
me  that  the  State  body  was  incor 
porated  in  Berks  County  about 
eleven  years  ago.  About  the  only 
excuse  I  can  make  for  ignorance 
of  that  fact  is  that  the  incorpora 
tion  occurred  long  before  my  time 
and  nothing  has  ever  occurred,  ir 
the  course  of  my  relations  wit 
the  organization,  to  bring  the 
fact  out. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


LI. — Little  Details. 


No  detail  of  a  business  is  so 
small  that  it  does  not  pay  to  learn 
it  thoroughly. 

The  young  man  of  to-day  who 
hopes  to  have  charge  of  a  busi¬ 
ness  of  his  own,  or  for  someone 
else  in  a  few  years,  should  never 
lose  sight  of  the  fact  that  it  pays 
well  to  learn  every  detail  of  the 
business.  Every  day  some  little 
thing  comes  up  which,  though  a 
mere  incident  and  possibly  easily 
passed  over  without  digging 
down  to  the  bottom  of  it,  should 
be  treated  differently  by  the 
young  man  who  would  make  a 
success  of  life. 

Such  a  man  should  never  al¬ 
low  these  little  details  to  pass  him 
without  making  himself  thor¬ 
oughly  familiar  with  them,  for 


they  are  business  lessons,  and  th 
more  of  them  he  absorbs  whil 
working  for  another  the  fewer  o 
them  will  be  stumbling  block 
when  it  comes  time  to  manage  th 
business  himself.  For  at  tha 
time,  if  he  has  had  the  experience 
he  can  give  a  word  or  two  of  in 
structions  and  be  sure  things  wil 
be  carried  out  right,  and  those  ii 
his  employ  will  have  the  mor 
confidence  in  him,  while  the  oppo 
site  effect  will  be  created  if  he  i 
compelled  to  admit  that  he  know 
nothing  about  it,  and  depend 
upon  someone  else  to  dig  out  th 
particulars,  and  the  effect  is  evei 
worse  if  he  gives  instruction 
which  prove  that  he  is  not  ac 
quainted  with  the  subject  in  hanc 
Get  every  detail.  It  belongs  witl 
the  business.  F.  A.  P 
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Headquarters 
For  School  Supplies 


Every  grocer  should  have  our  special  circular  of  School 
Supplies,  which  is  now  in  the  mails. 

Stationery  and  other  supplies  for  school  children  is  one  of  our 
strongest  lines,  and  we  invite  an  opportunity  to  compare  values. 

The  School  Circular  contains  a  number  of  “specials”  that  will 
provide  just  the  “window  leaders”  you  need  to  get  your  share  and 
a  little  more  of  the  profitable  school  business. 

In  Tablets,  Lead  Pencils  and  School  Slates — to  mention  only 
three  sub-lines  of  the  department — our  four  houses  are  largest 
handlers  in  the  trade. 

Inasmuch  as  the  prices  in  our  catalogue,  like  those  in  our 
sample  rooms,  are  in  plain  figures,  you  will  find  comparison 
easy  and  interesting. 

Our  School  Circular  is  No.  5990.  While  writing  for  it  better 
make  sure  of  getting  an  early  copy  of  our  soon-to-be-out  Complete 
Fall  Catalogue  by  asking  for  No.  D680. 

BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 

Sample  Houses:  BALTIMORE,  DALLAS,  OMAHA,  SAN  FRANCISCO 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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•  i* 


*  Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 

*  handling  Flour  sell 

Millbourne 


Are  you  among  the 
7  per  cent.who  don’t? 


MILLBOURNE  MILLS 
Sixty-Third  &nd  Market  Street./* 
Philadelphia.,  Pa. 

4  ♦♦»»»**  -M- » >M»  ******  *  *  •!■  *  *  *  * 


GOFF’S  COUGH 
SYRUP  is  favor¬ 
ably  known  to 
nearly  all  of  your 
customers.  Our 
special  plan  will  introduce 
it  to  the  rest. 


US.  B.  GOFF  &  SONS  CO. 

CAMDEN.  N.  J. 
Established  1872 


One  Taste 
Convinces 

If  you  have  a  customer  who 
thinks  domestic  sardines  can’t 
be  good,  sell  him  a  can  of 
Talisman  Mustard  Sardines. 

The  youngest,  tenderest  sar¬ 
dines,  fried  to  a  turn,  then 
fastidiously  packed  in  a  rich 
mustard  dressing.  The  fish 
and  the  can  are  a  little  larger 
than  Talisman  Oil  Sardines. 

Talisman  Mustard  Sardines  are 
worthy  to  grace  the  finest  table 
in  the  land. 

Swift  &  Company 


Selling  Goods  After  You  Don’t 
Need  To. 

I  took  last  week  off.  My  crash 
pants  got  a  big  spot  on  last  sum¬ 
mer,  so  I  couldn’t  go  to  the  sea¬ 
shore,  for  if  I  can’t  go  there 
stylish,  I  won’t  go  at  all. 

So  I  loafed  around  Philadel¬ 
phia,  and  during  the  days  I  man¬ 
aged  to  drop  in  most  of  the  large 
grocery  stores.  We’ve  got  some 
crack-a-jack  places  down  here — I 
never  saw  any  better  stores. 

One  thing  struck  me.  I  look 
on  it  as  in  the  little  grocer’s  favor 
as  against  the  big  man.  I  mean 
this :  That  the  larger  a  man’s 
business  gets,  the  more  clerks  he 
has  to  hire,  and  the  further  he 
gets  away — himself — from  the 
selling  of  goods,  the  weaker  his 
proposition  is. 

Particularly  if  after  awhile  he 
gets  so  he  stays  in  his  office  and 
leaves  the  selling  to  clerks  alone. 

Take  Tom  Martindale’s  store  at 
Tenth  and  Market.  Tom  Martin- 
dale  has  been  in  his  time  a  little 
grocer.  I  understand  he  used  to 
have  a  little  store  in  Oil  City. 
Pm  sure  he  knows  how  strong  the 
personal  element  in  selling  is,  for 
although  he  runs  a  big  store  now, 
he’ll  go  behind  the  counter  any 
time  to  sell  goods.  In  that  way 
he  keeps  close  to  his  customers, 
he  has  his  eye  on  the  selling  part 
of  the  place  and  the  strength  of 
his  personality  stays  there  all  the 
time. 

The  other  members  of  the  firm 
do  the  same  thing.  You  can  al¬ 
ways  find  some  of  ’em — some 
times  all — knocking  about  the 
floor. 

Take  the  Hanscom  stores.  Of 
course  they  have  several  stores 
and  they  can’t  be  everywhere  at 
once.  But  I  don’t  suppose  either 
of  the  Hanscom  boys  sells  a  cent’s 
worth  of  goods  in  five  years,  or 
stay  about  to  see  other  people 
sell.  They  stay  in  their  offices 
and  seem  to  have  enough  to  keep 
’em  busy.  Of  course  they  run 
several  restaurants,  too. 

The  three  Acker  stores  are  run 
the  same  way.  The  three  Acker 
brothers  are  sitting  on  the  lid  all 
the  time,  understand,  but  they 


never  go  behind  the  counter  to 
sell,  and  almost  never  does  any 
customer  see  one  of  ’em. 

In  other  words,  their  personal¬ 
ity  don’t  figure  at  all,  but  it  does 
in  Martindale’s  store. 

The  smaller  the  store  the  more 
it  figures,  of  course,  but  in  any 
store,  big  or  little,  it  could  be 
made  to  figure  a  lot  more  than  it 
does.  Suppose  John  Wanamaker 
advertised  that  he  was  going  to 
take  personal  charge  of  the  men’s 
clothes  department.  Let  him 
stand  around  the  floor  all  the 
time,  talking  to  customers  and 
waiting  on  ’em — think  the  depart¬ 
ment  wouldn’t  do  more  business? 
Sure  it  would ! 

You  say  a  man  like  Wanamaker 
can  get  men  to  attend  to  the  cloth¬ 
ing  department,  and  that  he  has 
to  do  things  more  important  that 
he  can’t  get  other  men  to  do. 
That’s  so,  too,  still  very  often  the 
bigger  merchant  doesn’t  retire  to 
his  offices  for  any  such  reason, 
but  because  his  head’s  swelled. 
“Me  sell  goods  now?” 

Why,  I  saw  a  good  big  grocer 
back  in  his  private  office  one  day 
addressing  envelopes !  A  boy’s 
job!  Every  minute  he  sat  there 
he  was  losing  money,  because  he 
could  have  gone  behind  the 
counter  and  sold  a  lot  of  goods. 

Just  a  case  of  swelled  head. 

Yes,  the  little  man  has  a  great 
advantage  along  this  line.  He  can 
get  his  business  a  good  deal 
easier  than  the  big  store  where 
nobody  ever  sees  the  proprietor, 
and  he  can  hold  it  a  good  deal 
easier.  For  even  the  best  clerk 
in  the  world  doesn’t  begin  to  rep¬ 
resent  the  business  as  well  as  the 
man  that  owns  it.  It  takes  self 
interest  to  stir  a  salesman  up 
clean  down  to  the  bottom  and 
don’t  you  forget  it. 

If  I  were  in  business  and  had  a 
big  store  I’d  never  let  it  get  away 
from  the  atmosphere  of  my  per¬ 
sonality  for  one  minute.  I’d  rub 
my  individual  name  in  in  every 
way  I  could.  Instead  of  saying 
“we”  in  my  ads.  I’d  say  “I”  al¬ 
ways.  I’d  be  in  the  store  as  much 
as  I  could.  I’d  take  my  turn  once 
in  a  while  behind  the  counter — all 
the  counters. 

I’d  keep  the  store  just  as  per¬ 
sonal  as  I  could.  Why,  Tom 
Martindale  even  paints  his  store 
signs  himself.  He’s  done  it  for 
years — they’ve  sort  of  got  an  indi¬ 
viduality  ;  the  people  knows  he 
does  ’em. 


Between  you  and  me,  I  believe 
I  could  paint  a  better  sign  with 
my  big  toe,  but  they  do  exactly 
what  he  wants  ’em  to — they  pre¬ 
vent  his  store  from  growing  into 
a  machine  run  by  a  lot  of  clerks 
that  don’t  personally  care  whether 
a  sale’s  made  or  not.  They  keep 
him,  with  the  other  things  he 
does,  right  there  in  front  all  the 
time. 

It’s  Tom  Martindale’s  store, 
and  you  can  see  Tom  in  there  a 
good  deal  of  the  time.  That’s  the 
point. 

The  point  is  to  make  the  pro¬ 
prietor’s  name  mean  something  to 
people.  What  does  Gimbel  mean 
to  the  grocery  customers?  Not 
a  darned  thing — nobody  ever  sees 
the  seven  Gimbel  sisters. 

You  say  what  good  it  would  do 
if  they  did?  A  lot  of  good.  It 
would  get  the  people  a  mighty 
sight  closer  to  the  business  than 
they  are  now.  and  so  it  would 
with  any  store. 

The  Stroller. 


Revolutionary  Wheat  Discovery. 

The  wheat  and  flour  trade  have 
been  greatly  interested  during 
the  week  over  a  report  from  Spo¬ 
kane,  Wash.,  that  a  farmer  in 
Idaho  had  succeeded  in  raising  a 
variety  of  wheat  which  produced 
ioo  to  200  bushels  to  the  acre. 
The  ordinary  yield  is  20  to  30 
bushels.  It  is  declared  that  the 
wheat  can  be  grown  successfully 
in  any  part  of  this  country ;  with¬ 
stands  heavy  winds  and  even 
hailstorms ;  grades  up  to  “No.  i 
hard,”  and  produces  superior 
flour.  If  true,  the  discovery  will 
wholly  revolutionize  the  wheat 
trade  of  the  country.  The  farmer 
is  now  selling  his  wheat  for  seed 
at  $20  per  bushel. 


Prosperity. 

Francis  H.  Leggett  &  Company,  of 
New  York,  are  with  us  again  this 
week  with  a  second  announcement  of 
their  famous  Perri  Walla  Tea.  J.  C. 
Juhring,  vice-president  of  the  Com¬ 
pany,  is  very  optimistic  regarding  the 
future;  he  says  that  both  business  as 
well  as  collections  show  wonderful  im¬ 
provement,  and  he  looks  forward  to 
a  steady  gain  in  sales  from  now  on; 
he  also  volunteered  the  information 
that  prices  for  many  commodities  are 
exceedingly  low  and  said  he  believed 
it  an  excellent  time  for  retailers  to  an¬ 
ticipate  their  wants.  The  business  is 
coming;  be  prepared  to  meet  the  de¬ 
mand,  and  at  a  profit. 

Mr.  Juhring  is  a  great  enthusiast  re¬ 
garding  the  metropolis;  he  says  all  the 
good  things  of  the  world  come  to  New 
York,  no  matter  what.  As  a  mart  for 
the  handling  of  food  product  New  York 
City  surpasses  any  other  city  on  the 
globe.  When  in  New  York  run  in  and 
see  Mr.  Juhring. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Vegetable  Window, 


The  season  for  new  pack  vege¬ 
tables  will  now  be  here  shortly. 
Have  a  window  display  as  fol¬ 
lows:  Take  one  standard  brand, 
as  Premier  peas  and  corn.  Open 
a  can  of  each  and  display  in  dish. 
Have  a  telephone  to  rear  or  side 
of  window,  and  to  the  side  have 
a  number  of  your  order  sheets  on 


a  file.  Fill  them  out  and  mark 
on  order  several  cans  of  peas  and 
corn  along  with  several  other 
articles.  The  idea  is  to  show  you 
have  received  calls  over  the 
’phone  for  these  goods.  Or  if  you 
wish  you  can  have  orders  strewn 
over  floor  of  window.  Have  a 
sign  to  read  : — 

Premier  Vegetables 
Must  be  good,  judging  from 

the  many  calls  we  get 
for  them. 

M. 

Williamstown,  Pa. 

Striking  Display  for  One  Article. 

To  many  grocers  simplicity  is 
the  keynote  of  display  and  results 
are  to  be  more  easily  obtained  by 
focusing  the  customer’s,  or  pros¬ 
pective  customers’,  attention  on 
one  thing  at  a  time  rather  than 
confusing  him  with  a  large  va¬ 
riety  of  display  or  extensive  deco¬ 
rations.  The  suggestions  given 
here  for  decorating  a  window 
are  simple,  yet  cannot  help  but 
command  attention.  Its  success 
can  be  vouched  for  by  at  least  two 
grocers  who  accepted  the  author’s 
ideas  with  most  excellent  results 


both  in  increased  trade  and  in  lau¬ 
datory  comment. 

Let  us  say  that  the  grocer  has 
a  special  brand  of  canned  corn 
for  which  he  is  anxious  to  create 
a  demand  or  is  having  a  special 
sale  of.  Take  a  small  box  and 
mount  it  or  suspend  it  in  the  mid¬ 
dle  of  the  window  space  as  near 
the  back  of  the  window  platform 


as  is  possible.  In  the  box  place 
a  small  gilded  block  of  wood, 
which  will  serve  as  a  throne  for 
the  can  of  corn.  Make  a  crown  of 


pasteboard,  gild  it  and  place  the 
crown  on  the  can.  This  is  to 
carry  out  the  effect  of  “King 
Corn,”  which  is  painted  in  suit¬ 
able  colors  on  the  block  of  wood, 
which  serves  as  a  throne.  An¬ 
other  title  which  can  be  used  is 
“King  Of  Them  All.”  The  inside 
of  the  box  or  the  throne  room 
should  be  draped  with  bunting  of 


a  suitable  shade,  which  will  go 
well  with  the  color  of  the  label  on 
the  can.  The  sketch  produced 
herewith  gives  some  idea  of  the 
way  in  which  the  “King  Corn” 
effect  is  carried  out. 

Now,  from  all  sides  of  the  win¬ 
dow,  including  the  top  and  bot¬ 
tom,  drape  bunting,  as  shown, 
tacking  it  to  the  window  and  to 
the  box  or  throne  room.  The 
color  of  the  bunting  used  is  an 
important  item  and  the  best  re¬ 
sults  will  be  obtained  by  using  a 
dark  green  or  a  dark  red.  A  com¬ 
bination  of  these  colors  is  also 
permissible.  All  clashes  of  color 
must  be  avoided. 

The  idea  is  carried  out  easily, 
is  extremely  novel  for  a  grocery 
display  and  is  bound  to  attract 
attention.  Another  feature  which 
should  recommend  it  is  the  cheap¬ 
ness  with  which  it  can  be  made. 
At  night  electric  lights  can  be  in¬ 
stalled  in  the  box,  so  shaded  as  to 
shine  directly  on  “King  Corn” 
and  will  greatly  add  to  the  effect. 

E.  B.  Sigerson. 
116  West  129th  street, 

New  York  City. 


The  Trend  of  the  Times. 

No  one  class  of  trade  has  made 
greater  progress  in  the  past  few  years 
than  the  retailer  of  groceries,  meats, 
etc.  Look  back  twenty  years  and 
make  note  of  the  equipments  of  store¬ 
keepers.  Compare  -the  dark,  ill-venti¬ 
lated,  kerosene  lighted  stores  of  twenty 
years  ago  with  up-to-date  stores  of  the 
present  time.  Illuminating  oil  was  re¬ 
placed  by  gas  and  the  latter  has  been 


succeeded  by  electricity.  Notice  the 
difference  in  the  bins  for  keeping 
cereals,  etc.,  in  large  quantities.  To¬ 
day  they  are  made  to.  swing  on  hinges 
or  pivots,  so  that  when  in  normal  posi¬ 
tion  they  are  out  of  the  way  and  free 
from  dust,  insects,  etc.  Note  the  im¬ 
provements  which  have  been  made  in 
refrigerators,  both  in  their  additional 
cooling  properties  and  appearance. 
They  have  installed  accounting  systems 
and  cash  registers  to  place  cash  and 
charge  accounts  on  a  systematic  basis, 
but  the  most  radical  improvements 
have  been  in  the  methods  of  weighing 


their  commodity.  The  merchant  real¬ 
izes  that  until  the  transaction  is  made 
with  the  customer  his  stock  represents 
the  money  he  has  put  into  it  and  his 
profit.  For  instance:  if  he  is  selling 
coffee  at  35  cents  a  pound  which  costs 
him  28  cents — the  coffee  in  the  bin  rep- 
lesents  the  purchase  price  and  the  7 
cents  profit.  It  is  up  to  him  to  weigh 
out  the  coffee  with  such  a  degree  of 
exactness  as  will  assure  him  his  7  cents 
profit. 

Manufacturers  of  ordinary  pound  and 
ounce  scales  have  spared  no  expense 
in  material  and  workmanship,  but  in 
the  construction  of  their  best  machines 
for  practical  use  they  have  been  unable 
to  overcome  certain  weaknesses  which 
is  a  result  of  friction  and  gravity.  It 
has  remained  for  the  computing  scale 
to  overcome  these  discrepancies. 

The  automatic  weighing  scale  of  to¬ 
day  is  marvelous  in  its  accuracy  and 
simplicity.  When  the  goods  are  placed 
on  the  scale,  both  the  weight  and  the 
value  of  the  goods  are  distinctly  shown. 
By  observing  the  amount  as  indicated 
by  the  price  per  pound  at  which  the 
goods  were  purchased  and  also  the 
amount  as  indicated  by  the  price  per 
pound  at  which  the  goods  are  selling 
and  noting  the  difference  you  will  have 
the  profit  of  that  particular  weighing. 

Even  balance  scales  are  now  con¬ 
structed  in  combination  with  the  au¬ 
tomatic  principle,  and  in  doing  this  the 
action  of  the  pan  is  harnessed  up  so 
that  instead  of  showing  downweight, 
the  scale  registers  as  the  goods  are  be¬ 
ing  placed  on  the  platform. 

The  Dayton  Moneyweight  Comput¬ 
ing  Scales  are  proving  so  successful 
that  they  are  being  readily  adopted  by 
all  countries  as  well  as  being  exten¬ 
sively  used  in  the  United  States.  There 
is  no  one  feature  of  the  modern  store 
which  creates  as  much  confidence  be¬ 
tween  merchant  and  customer  as  the 
Moneyweight  Scale.  Clerks  are  re¬ 
lieved  of  all  guess  work  and  anxiety; 
customers  know  that  they  are  getting 
the  amount  that  they  are  paying  for, 
and  the  merchant  knows  that  all  losses 
and  errors  are  avoided,  thereby  get¬ 
ting  pay  for  what  he  is  selling.  The 
money  saving  qualities  of  these  scales 
are  so  apparent  that  after  receiving  an 
explanation  of  their  construction  and 
use  the  only  question  involved  is  how 
soon  can  shipment  be  made?  There 
are  district  offices  where  a  full  line  of 
samples  are  kept,  in  all  of  the  large 
cities,  and  as  we  are  sure  that  the 
knowledge  of  these  scales  will  be  of 
service  to  you,  we  would  suggest  that 
you  take  up  this  subject  at  your  earliest 
convenience.  A  call  at  one  of  their  dis¬ 
trict  offices  or  a  request  for  catalogue 
does  not  imply  that  you  will  buy  a  com¬ 
puting  scale  but  merely  that  you  are 
interested  and  would  like  information 
on  this  subject. 

The  main  office  of  the  Moneyweight 
Scale  Company  is  located  at  47  State 
street,  Chicago,  on  the  ground  floor  of 
the  Masonic  Temple. 


Latest  Missouri  Pood  Law  Uncon¬ 
stitutional. 

The  Missouri  Circuit  Court  has 
decided  in  the  case  of  Emrich 
Vinegar  and  Pickle  Co.  vs.  the 
State  Commissioner,  that  the  Mis¬ 
souri  food  law  of  March  22,  1907, 
is  unconstitutional  because  its 
subject  is  not  expressed  in  the 
title.  The  Missouri  Food  Com¬ 
missioner  accused  the  vinegar 
company  of  selling  a  “corn  sugar 
vinegar”  in  violation  of  law,  in 
that  it  was  artificially  colored  in 
violation  of  law,  and  threatened 
to  confiscate  their  whole  product. 
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Kokomo,  Ind. 

At  a  recent  meeting  of  the  Ko¬ 
komo  Retail  Grocers’  and  Meat 
Dealers’  Association  of  Kokomo, 
Ind.,  a  resolution  was  adopted 
that  every  member  of  the  associa¬ 
tion  be  fined  the  sum  of  $10  if 
they  give  credit  to  any  person  or 
persons  who  have  been  reported 
delinquent  by  another  member  of 
the  association.  Lists  will  be 
published  in  the  near  future  of  de¬ 
linquents  and  will  be  placed  in  the 
hands  of  members  of  the  organ¬ 
ization. 

Little  Rock,  Ark. 

A  special  meeting  of  the  Little 
Rock  (Ark.)  Retail  Grocers’  As¬ 
sociation  was  held  last  week  to 
discuss  the  question  of  getting  the 
City  Council  to  pass  an  ordinance 
imposing  a  license  or  tax  on  all 
foreign  drummers  and  solicitors 
selling  the  consuming  trade  only. 
The  call  for  the  meeting  seems  to 


have  stirred  up  considerable  inter- 
est,  as  the  representatives  of  sev- 
eral  different  lines  of  business 
were  present.  The  chairman  ap¬ 
pointed  a  committee  consisting  of 
Leo  Pfeifer,  P.  J.  O’Brien  and  the 
Manager  to  consult  with  our  at¬ 
torney  and  get  an  opinion  from 
him  as  to  whether  or  not  the  city 
could  pass-  a  valid  ordinance  cov¬ 
ering  such  cases. 

The  committee  immediately 
placed  the  matter  before  Hon.  W. 
M.  Lewis,  attorney  for  the  asso¬ 
ciation,  and  after  careful  investi¬ 
gation,  he  says  in  part  as  follows : 

I  regret  that  I  am  compelled  to 
say  that  in  consequence  of  the  in¬ 
ter-state  commerce  provision  or 
clause  in  our  Federal  Constitution, 
the  city  is  lacking  in  power  to  pass 
such  an  ordinance.  The  matter 
has  been  gone  over  by  the  courts 
repeatedly,  and  the  weight  of  au¬ 
thority  in  support  of  this  view  is 
overwhelming.  The  Supreme  Court 
of  the  United  States  has  uniformly 
held  this  way,  and  its  rulings  make 
all  agencies  such  as  soliciting  by 
means  of  travelling  salesmen  with 
samples  to  fall  within  the  provision. 

In  the  case  of  Robbing  vs.  Tax¬ 
ing  District  of  Shelby  County 
(Memphis)  120  U.  S.  Rep.  489, 
a  leading  case  on  this  question,  it 
is  said  that  commerce  between  the 
states  includes  the  soliciting  of  or¬ 
ders  and  sale  of  goods  in  one  state 
by  an  agent  acting  for  a  firm  in  an¬ 
other  state;  and  hence  a  statute  im¬ 
posing  a  license  on  such  agents  and 


a  fine  for  engaging  in  the  business 
without  payment  of  such  license  is 
in  conflict  with  the  commerce 
clause  of  the  Federal  Constitution, 
and  is  therefore  void. 

Help  us  locate  E.  M.  Daniels 
and  J.  H.  Turner. 

Pennsylvania  Retail  Merchants’ 
Association. 

Following  is  the  official  pro¬ 
gramme  for  the  annual  State  con¬ 
vention  of  the  Pennsylvania  Re¬ 
tail  Merchants’  Association,  to  be 
held  in  New  Castle,  Pa.,  on  Sep¬ 
tember  1st,  2d  and  3d: — 

TUESDAY,  SEPTEMBER  1ST. 

10.30  A.  M. 

Call  to  order,  W.  E.  Patterson, 
New  Castle,  chairman  of  the  Con¬ 
vention  committee. 

Invocation,  Rev.  A.  B.  McCor¬ 
mick. 

Address  of  welcome,  Judge  Wm. 
E.  Porter,  New  Castle,  on  behalf 
of  the  City  of  New  Castle. 

Address  of  welcome  R.  A.  Mc¬ 
Kinney,  New  Castle,  president  of 
the  Merchants’  Association,  on  be¬ 
half  of  the  merchants  of  New 
Castle. 

Address  of  welcome,  J.  C.  Norris, 
New  Castle,  president  of  the  Gro¬ 
cers’  Association,  on  behalf  of  the 
grocers  of  New  Castle. 

Hospitality  of  the  city,  Mayor  of 
New  Castle. 

Response  to  welcome,  Don  M. 
Larrabee,  Williamsport,  on  behalf 
of  the  Retail  Merchants’  Associa¬ 
tion  of  Pennsylvania. 

Response  to  welcome,  Harry  C. 
Graham,  Coraopolis,  president  of 


the  Chamber  of  Commerce,  on  be¬ 
half  of  the  merchants. 

Organization  of  Convention,  Al¬ 
bert  Kaiser,  Philadelphia,  president, 

Convention  call,  A.  M.  Howes, 
secretary,  Erie. 

Enrollment  of  delegates. 

Appointment  of  committees  on 
credentials  and  the  press. 

2.00  P.  M. 

Meetings  of  credentials  and  press 
committees. 

3.00  P.  M.. 

Committees’  reports. 

Communications. 

Appointment  of  resolutions  and 
auditing  committees. 

Reports  of  local  associations. 

Question  box. 

Evening. 

At  the  disposal  of  the  New  Castle 
Entertainment  Committee. 

WEDNESDAY,  SEPTEMBER  2D. 

8.30  A.  M. 

Meeting  of  the  directors  of  the 
Retailers’  Mutual  Fire  Insurance 
Company,  St.  Cloud  Hotel. 

10.00  A.  M. 

Reading  of  the  minutes. 

Reports  of  committees. 

Communications. 

Report  of  secretary,  A.  M. 
Howes,  Erie. 

Report  of  financial  secretary, 
E.  J.  Morris,  Reading. 

Report  of  treasurer,  William  H. 
Nelson. 

Report  of  organizers,  J.  W.  Rit- 
tenhouse,  Scranton;  E.  J.  Spangler, 
Pittsburg. 

Address,  “A  Few  Set-Screws  to 
Hold  the  Merchants,”  W.  P.  Lewis, 
Huntingdon,  secretary  Pennsylva¬ 
nia  Retail  Hardware  Association. 
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Address,  “Food  Laws  and  Their 
Enforcement,”  James  Foust,  Har¬ 
risburg,  Dairy  and  Food  Commis¬ 
sioner  of  Pennsylvania. 

Address,  “Garnishment  Laws,” 
Hon.  W.  W.  Hall,  Pittston. 

2.00  P.  M. 

Address*  “Law  Points  Worth 
Knowing,”  Robert  K.  Aiken,  Esq., 
New  Castle. 

Address,  “Equity  System  of  Mer¬ 
chandising,”  J.  A.  Everitt,  Indian¬ 
apolis,  Ind.,  editor  of  “Up-to-Date 
Farming.” 

3.00  P.  M. 

Discussion,  “Co-operative  buying 
required  by  modern  merchandis¬ 
ing;”  “Co-operative  Advertising 
the  next  step  for  conserving  the  in¬ 
terests  of  the  merchant;”  “Manu¬ 
facturers  too  frequently  ignore  the 
interests  of  the  merchant  in  the 
marketing  of  their  products.” 

Nominations  of  candidates  for  of¬ 
fices. 

Nominations  for  the  next  con¬ 
vention  city.  . 

Question  box. 

4.00  P.  M. 

Secretaries’  meeting,  Wm.  Srned- 
ley,  Philadelphia,  president. 

“How  to  keep  in  personal  touch 
with  the  members.” 

“Features  which  tend  to  the  per¬ 
manency  of  the  organization.” 

Evening. 

At  the  disposal  of  the  Entertain¬ 
ment  Committee. 


Slew  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney,  IVash- 
Ington,  D.  C. 

Patents  issued  May  5,  1908: — 

__  886,427.  Coffee  roaster.  E.  T.  Shortt, 
St.  Louis,  Mo. 

886,720.  Sryup  dispensing  apparatus. 
John  McCloskey  and  H.  J.  Gray,  St. 
i  Louis,  Mo. 

886,906.  Cherry  pitter.  A.  G.  Wein- 
aardt,  Benton  Harbor,  Mich.,  assignor  of 
two-thirds  to  Katie  P.  Emery  and  J.  C. 
Halliday,  same  place. 

886,954.  Eggholder.  John  Csincsak, 
Chicago,  Ill. 

886,982.  Computing  cheese  cutter.  J. 
W.  Isler,  Goldsboro,  N.  C. 

Patents  issued  May  12,  1908 : — 

!  887,329.  Cracker  and  cake  box  rack. 

C.  F.  Ingelmann,  Indianapolis,  Ind. 

887,466.  Asparagus  cutter.  C.  F. 
Davis,  Downers  Grove,  Ill. 

887,662.  Steak  shredder.  R.  F.  Law- 
son,  Effingham,  Ill. 

Patents  issued  May  19,  1908: — 

887,768.  Candy  pulling  machine.  J. 
L.  Causey,  Kansas  City,  Mo.,  assignor  to 
Loose-Wiles  Cracker  and  Candy  Co., 
same  place. 

887,789-  Confectionery  holder.  C.  E. 
Greene,  Chicago,  111.,  assignor  to  E.  H. 

)  Vavra  &  Co.,  same  place. 

887,790.  Combined  potato  masher  and 
spoon.  H.  J.  Griswold,  Eureka,  Cal. 

887.827.  Device  for  use  in  storing 
fresh  fruit.  F.  W.  Meakin,  North  Carl- 

;  ton,  Victoria,  Australia. 

887.828.  Actuating  mechanism  for 
oven  carriers.  Anton  Mill,  Cincinnati, 
Ohio,  and  A.  W.  Copland,  Detroit, 
Mich. ;  said  Mill  assignor  to  said  Cop¬ 
land. 

^,887,852.  Pie  pan.  Belle  C.  Sabin, 

Chicago,  Ill. 

888,034.  Bake  oven.  George  Repp, 
New  York,  N.  Y. 

888,066.  Salt  shaker.  Abraham  Co- 
j  henicus,  New  York,  N.  Y. 

888,081.  Bluing  strainer.  W.  E. 
Grigg,  New  York,  N.  Y. 

888,130.  Weather  strip.  C.  E.  Wade, 

;  Masonville,  N.  Y. 

888,250.  Cake  pan.  Fredrica  O.  Mich- 
elson,  Thorsby,  Ala. 

888,293.  Fruit  cutter.  Henry  All, 
cutter  R.  R.  Station,  Cal. 


888,298.  Oyster  carrier.  R.  C.  Bender, 
St.  Louis,  Mo. 

888,305.  Spout  for  sausage  stuffers. 
W.  J.  Bussinger,  Philadelphia,  Pa.,  as¬ 
signor  to  National  Specialty  Mfg.  Co., 
same  place. 

888,408.  Fruit  grading  machine.  Rob¬ 
ert  Strain,  El  Modena,  Cal.,  assignor  to 
Fred.  Stebler  and  A.  A.  Gamble,  River¬ 
side,  Cal. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  flour.  The  Northwestern  Con¬ 
solidated  Milling  Co.,  Minneapolis,  Minn. 
A  representation  of  the  pyramids,  the 
Sphinx  and  camels  within  concentric 
circles,  and  Egyptian  faces  between  the 
circles. 

For  tea,  coffee,  cocoa,  almonds,  ancho¬ 
vies,  arrowroot,  banana  fruit  foods, 
blanc  mange  powders,  butter,  candied 
peel,  capers,  chillies,  chocolate,  chutney, 
cloves,  cocoanut,  cod  roes,  cream  for 


PEACH  PRESERVING  TIME. 

This  week  we  will  make  a 
special  effort  on  peaches  for  pre¬ 
serving.  Every  one  of  your 
’phone  customers  must  be  noti¬ 
fied.  A  dozen  large  signs  will  be 
placed  outside.  Postals  will  be 
mailed.  We  will  talk  about  it  in 
the  papers.  Sample  baskets  will 
be  placed  around  the  store.  We 
want  you  to  make  it  ,a  great  big 
successful  peach  selling  time. 
Mason  and  Lightning  jars;  rub¬ 
ber  rings  ;  extra  caps  ;  white  wax ; 
wax  paper;  jelly  tumblers,  etc. 

THE  ADS. 

We  want  to  again  impress  you 
— “You,”  every  man,  every  boy, 
every  girl  connected  with  this 
concern,  the  importance  of  know¬ 
ing  what  your  firm  is  talking 
about  in  the  newspapers.  Read 
our  ads.  If  anything  is,  in  your 
opinion,  exaggerated  spit  it  out. 
Yours  is  the  criticism  we  want 
to  start  with.  You  must  believe 
in  your  store.  We  must  have 
your  hearty  co-operation.  We’re 
a  big  family  banded  together  for 
success. 

ABOUT  SUGAR. 

Notices  come  to  the  office  that 
we’re  high  on  sugar.  We’re  not. 
The  prices  on  sugar  from  one 
pound  to  one  barrel  are  right. 


food,  crystallized  fruits,  currants,  curried 
preparations,  curry  powder,  custard  pow¬ 
der,  damson  cheese,  fruits,  egg  powder, 
fish,  game,  gelatin,  ginger,  gravy  pow¬ 
der,  haricot,  beans,  hominy,  honey,  jam, 
jelly,  lentils,  lobster,  marmalade,  meat, 
minced  collops,  mulligatawney  paste, 
mushroom  powder,  mustard,  salad  oil, 
olives,  ox  tails,  oysters,  cheese,  pate,  pep¬ 
per,  pickles,  pistachio  kernels,  plums, 
prawns,  raisins,  rennet,  rice,  salad  cream, 
feauoes,  Sherbet,  shrimps,  soup;  spices, 
suet,  sugar,  sultanas,  syrup,  tamarinds, 
tapioca,  treacle,  truffles,  Turkish  De¬ 
light,  vanilla  pods,  vegetables  and  vin¬ 
egar.  The  Home  and  Colonial  Stores, 
Ltd.,  London,  England.  A  rectangle 
with  diagonals  and  the  letters  “H.  & 
C.”  in  the  triangle  formed  by  the  top 
of  the  rectangle  and  the  diagonals. 

For  canned  fish.  Getz  Bros.  &  Co., 
San  Francisco,  Cal.  The  word  “Mono¬ 
gram”  and  a  monogram  “G.  B.  Co.” 

For  canned  vegetables.  Illinois  Sell¬ 
ing  Co.,  Hoopeston,  III.  The  word 


But  don't  lose  an  order  on  account 
of  our  card  figures.  Once  in  a 
while  a  good  customer  will  hold 
out  on  this  eternal  sugar  ques¬ 
tion.  Submit  it  to  the  manager. 
He  has  his  own  way  of  getting 
to  the  bottom  of  things.  Selling 
sugar  in  our  city  at  the  present 
time  is  in  a  disorganized  condi¬ 
tion.  Meantime,  use  discretion. 
Take  the  order. 

“our  own”  BRANDS. 

When  a  woman  asks  for  a 
pound  of  Royal  Baking  Powder 
or  a  can  of  Baker’s  Cocoa,  and 
you  know  that  every  dealer  is  cut¬ 
ting  the  life  out  of  it,  let  her  have 
it  at  the  cut  price.  Do  it  again 
and  again  without  a  murmur. 
Wait  your  opportunity.  Get  her 
good  will;  make  her  feel  per¬ 
fectly  at  home  before  you  spring 
“our  own”  brand  of  cream  of  tar¬ 
tar  powder  on  her.  Retail  sales¬ 
men  too  often  disgust  people. 
They  don’t  use  tact.  They  don’t 
wait  till  the  customer  gets  her 
breath.  Confidence  begets  con¬ 
fidence.  Go  at  the  thing  slowly. 
We  know  it  isn’t  the  method  used 
by  the  Rap  Bang  Grocer,  but  it’s 
the  method  that  pays  in  the  end. 
Sell  “our  own”  brand”  of  goods 
surely,  but  land  them  solid  when 
you  do  make  a  sale. 


“Sweetheart.”  A  representation  of  a 
young  girl  wearing  a  sunbonnet  and 
holding  ears  of  corn.  The  same  picture 
and  word  together. 

For  pork  and  beans.  Joseph  Camp¬ 
bell  Co.,  Camden,  N.  J.  The  word 
“Campbell’s”  on  a  panel  having  a  red 
upper  portion.  , 

For  chewing  gum.  Doniphan  &  Co., 
St.  Joseph,  Mo.  The  words  “Tickle 
Me.” 

For  flavoring  extracts  and  compounds. 
C.  L.  Cotton  Perfume  and  Extract  Co., 
New  York,  N.  Y.  The  letters  “O.  K.” 

For  glucose.  Corn  Products  Mfg.  Co., 
Chicago,  Ill.  A  representation  of  a  star. 

For  sugar  tablets.  S.  S.  Pierce  Co., 
Boston,  Mass.  The  words  “Demi- 
Tasse.”  A  representation  of  a  tea  set 
and  a  hand  above  the  same,  holding  a 
piece  of  sugar  and  the  words  “As  You 
Like  It.  Demi-Tasse.” 

For  canned  fruits.  Griffith-Durney 
Co.,  San  Francisco,  Cal.  The  word 
“Corona”  and  a  representation  of  a 
corona. 

For  spices.  J.  J.  Schotten,  St.  Louis, 
Mo.  The  words  “White  Hen”  and  a 
representation  of  a  white  hen. 

For  canned  tomatoes.  T.  H.  Chambers 
&  Co.,  Federalsburg,  Md.  The  words 
“Red  Bird”  and  a  representation  of  a 
bird  in  red. 

For  macaroni.  The  Pfaffmann  Egg 
Noodle  Co.,  Cleveland,  Ohio.  The 
words  “Sea  Shell.” 

For  hams.  R.  B.  Wildman,  Leesburg, 
Va.,  The  words  “Rokeby  Hams.” 

For  flour.  Moseley  &  Motley  Milling 
Co.,  Rochester,  N.  Y.  The  words 
“Senior”  and  “Ivanhoe.” 

For  corn  syrup,  glucose,  stock  food 
and  grape  sugar.  Corn  Products  Refin¬ 
ing  Co.,  Jersey  City,  N.  J.,  and  New 
York,  N.  Y.  The  word  “Argo.” 

For  grape  sugar  and  corn  sugar. 
Corn  Products  Mfg.  Co.,  Chicago,  Ill. 
The  word  “Star”  and  a  representation 
of  a  star. 

For.  cheese.  G.  N.  Marshall  Co., 
Phoeniz,  Ariz.  The  word  “Hassayampa.” 

For  canned  oysters  and  fruits  and 
vegetables.  G.  W.  Lowden,  Savannah, 
Ga.  The  word  “Palmetto.” 

For  canned  fruits  and  vegetables. 
Griffith-Durney  Co.,  San  Francisco,  Cal. 
The  words  “Orchard  Brand.”  , 

For  canned  salmon.  North  Pacific 
Trading  and  Packing  Co.,  San  Fran¬ 
cisco,  Cal.  The  word  “Challenge”  and 
a  representation  of  a  stag.  The  word 
“Native”  and  a  representation  of  an 
Esquimaux  spearing  a  fish.  The  word 
“Klawack”  and  a  representation  of  a 
landscape  showing  water,  buildings  and 
boats. 

For  candy.  The  W.  M.  Lowney  Co., 
Boston,  Mass.  A  representation  of  roses 
and  a  young  woman  holding  an  open  box 
of  candy. 

For  tea.  Grand  Union  Tea  Co., 
Brooklyn,  N.  Y.  A  triangle  containing 
a  large  letter  “T”  flanked  by  the  letters 
“E”  and  “A”  and  inclosed  within  con¬ 
centric  circles,  the  spaces  between  the 
triangle  and  the  inner  circle  containing 
the  words  “Grand  Union  Company.” 

For  soap.  David  Brown  &  Son,  Ltd., 
Donaghmore,  Ireland.  The  word 
“Floss.” 

For  washing  powders.  Wm.  Hansel, 
Chillicothe,  Ohio.  A  representation  of 
a  maid  in  the  act  of  washing  clothes  in 
a  wash  tub. 

For  flour.  Andrew  Thompson,  Tren¬ 
ton,  N.  J.  The  words  “The  Cook’s 
Fancy.” 

For  coffee  and  rice.  B.  Fischer  &  Co., 
New  York,  N.  Y.  The  words  “Queen 
Quality.” 

For  butter,  eggs  and  dressed  poultry. 
The  United  States  Packing  Company  of 
New  Jersey,  Chicago,  Ill.  A  monogram 
“M.  E.  Co.” 

For  desiccated  potatoes.  E.  Klein  Sup¬ 
ply  Co.,  New  York,  N.  Y.  A  represen¬ 
tation  of  three  stars. 

For  canned  fruits  and  vegetables. 
Griffith-Durney  Co.,  San  Francisco,  Cal. 
The  words  “Bon  Silene.” 

For  soap.  R.  C.  Morrison,  New  York, 
N.  V'.  The  word  “Babizone.” 


Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World  and  General  Merchant”  has  come  Into  possession 
of  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  Issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  It  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 
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WANT  DEPARTMENT 

Adrertlsements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  frit 
cett.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  li 
ccompanled  by  10  cents  In  postage  to  pay  for  remalllng  the  same.  To  non-subscribers  the  price  Is  5c 
ents  per  lssne. 


WANTED. 


For  canned  salmon.  Griffith-Durney 
Co.,  San  Francisco,  Cal.  The  words 
“Navy  Brand.” 

For  canned  fruits,  vegetables  and 
meats,  dried  fruits,  spices,  mustard,  cof¬ 
fee,  biscuits,  crackers,  maple  syrup,  mo¬ 
lasses,  honey,  jellies,  jams,  preserves, 
flavoring  extracts,  macaroni,  condensed 
milk,  olive  oil  and  catsup.  Stone  Or- 
dean  Wells  Co.,  Duluth,  Minn.  The 
words  “Blue  Bird”  and  a  representation 
of  a  bird  perched  on  a  twig. 

For  canned  salmon.  North  Alaska 
Salmon  Co.,  San  Francisco,  Cal.  The 
words  “Alaska  Circle,”  “Climax,”  “Pride 
of  Alaska,”  “Tribute,”  “Expansion”  and 
“Triumph.”  The  words  “Merchants’ 
Choice”  and  a  representation  of  a  store, 
showing  a  clerk  and  a  female  customer. 
The  words  “Tip  Top”  and  a  representa¬ 
tion  of  two  fishermen  hauling  a  seine. 
The  word  “Cosmos”  and  a  representa¬ 
tion  of  the  globe.  The  word  “Caesar” 
and  a  representation  of  a  man  in  Roman 
costume. 

For  butter  and  eggs.  Henry  von 
Glahr  &  Son,  Brooklyn,  N.  Y.  The 
words  “Red  Star”  and  a  representation 
of  a  star  partly  in  red. 


More  Specific  Food  Crop  Data. 


Prosp®cts  in  Most  Lines  Compare 
Favorably  with  Last  Year’s.  Potatoes 
Poorer  than  a  Year  Ago.  Rice 
Materially  Better. 

The  Crop  Reporting  Board  of 
the  Bureau  of  Statistics  of  the 
United  States  Department  of  Ag¬ 
riculture  supplies  the  “Grocery 
World  and  General  Merchant” 
this  week  with  more  specific  in¬ 
formation  regarding  the  condi¬ 
tions  of  the  food  crops  : — 

Corn. — The  condition  of  corn  on 
August  1st  was  82.5  per  cent,  of  a 
normal,  as  compared  with  82.8  last 
month,  82.8  on  August  1,  1907,  and 

83.1  the  ten-year  average  on  Au¬ 
gust  1st. 

Winter  wheat. — Preliminary  re¬ 
turns  indicate  a  yield  of  winter 
wheat  of  about  14.3  bushels  per  acre, 
or  a  total  of  425,940,000  bushels, 
which  compares  with  14.6  bushels 
and  409,442,000  bushels,  respec¬ 
tively,  the  final  estimates  of  last 
year’s  crop.  The  average  quality 
of  the  crop  is  90.1,  against  90.5  last 
year. 

Spring  wheat. — The  average  con¬ 
dition  of  spring  wheat  on  August 
1st  was  80.7  per  cent,  of  a  normal, 
as  compared  with  89.4  a  month  ago, 
79.4  on  August  1,  1907,  86.9  on  Au¬ 
gust  1,  1906,  and  82.7  the  ten-year 
average  on  August  1st. 

Oats. — The  condition  of  the  oats 
crop  on  August  1st  was  76.8  per 
cent,  of  a  normal,  as  compared 
with  with  85.7  last  month,  75.6  on 
August  1,  1907,  82.8  on  August  I, 
1906,  and  83.8  the  ten-year  average 
on  August  1st. 

The  proportion  of  the  oats  crop 
of  last  year  in  the  hands  of  farmers 
on  August  1st  is  estimated  at  5.0 
per  cent,  equivalent  to  38,797,000 
bushels,  as  compared  with  7.1  per 
cent,  and  68,000,000  bushels,  re¬ 
spectively,  the  corresponding  fig¬ 
ures  of  a  year  ago. 

Barley. — The  average  condition 
of  barley  on  August  1st  was  83.1 
per  cent,  of  a  normal  as  compared 
with  86.2  last  month  84.5  on  Au¬ 
gust  1,  1907,  90.3  on  August  1,  1906, 
and  85.7  the  ten-year  average  on 
August  1st. 

Buckwheat. — The  acreage  of 
buckwheat  is  about  1.4  per  cent, 
less  than  last  year,  indicating  an 
area  of  about  789,000  acres.  The 
condition  of  the  crop  on  August  xst 


was  89.4  per  cent  of  a  normal  as 
compared  with  91.9  a  year  ago, 

93.2  two  years  ago,  and  91.5  the 
ten-year  average  on  August  1st. 
The  acreage  and  the  condition  on 
August  1st  respectively  in  the  im¬ 
portant  buckwheat  states  are:  New 
York,  319,000  acres,  89;  Pennsyl¬ 
vania  260,000  acres,  91;  Michigan, 
50,000  acres,  82;  Maine,  23,000  acres, 
90- 

Potatoes. — The  average  condition 
of  white  potatoes  on  August  1st 
was  82.9  per  cent  of  a  normal,  as 
compared  with  89.6  on  July  1,  1908, 
88.5  on  August  1,  1907,  89.0  on  Au¬ 
gust  1,  1906,  and  86.8  the  ten-year 
average  on  August  1st. 

Rice. — The  condition  of  rice  on 
August  1st  was  94.1  per  cent,  as 
compared  with  92.9  on  July  1st,  88.6 
on  August  1,  1907,  and  90.7  the 
average  of  the  past  ten  years  on 
August  1st.  In  the  important  rice 
states  the  condition  on  August  1st 
was:  Texas,  94;  Louisiana,  95; 
South  Carolina,  87;  Arkansas,  92. 

Sugar  beets. — The  condition  of 
sugar  beets  on  August  1st  was  87.3 
per  cent,  as  compared  with  86.9  on 
July  1st,  92.0  on  August  1,  1907,  and 

94.3  on  August  1,  1906. 

Beans. — The  condition  of  beans  on 
August  1st  was  88.0  per  cent,  as 
compared  with  90  on  July  1st,  89.3 
on  August  1,  1907,  and  89.8  on  Au¬ 
gust  1,  1906.  In  New  York  the 
condition  was  89  and  in  Michigan 
87,  on  August  1st. 


How  We  Kill  Our  Foreign  Prune 
Trade. 

Vice-Consul  James  L.  A.  Bur¬ 
rell,  of  Magdeburg-,  reports  that 
complaints  are  again  heard  about 
California  prunes  imported  into 
that  German  market  during  1907, 
concerning  which  he  says :  “The 
first  shipments,  which  were  sold 
very  cheaply  by  Hamburg  firms 
as  early  as  May,  gave  cause  for 
complaint  in  many  instances.  In¬ 
stead  of  consisting  entirely  of 
1907  fruit  they  were  mixed  with 
older  prunes  which  had  been 
freshened.  In  some  cases  they 
consisted  entirely  of  old  prunes. 
The  deficiencies  were  not  dis¬ 
covered  at  Hamburg,  and  later 
the  seller  was  able  to  protect  him¬ 
self,  because  the  complaint  had 
not  been  made  in  the  prescribed 
time.  In  another  case  the  Magde¬ 
burg  firm  was  unable  to  secure 
damages,  as  the  Hamburg  firm 
claimed  to  have  bought  the 
prunes  from  California  as  1907 
fruit,  and  deception  on  his  part 
could  not  be  proved.  The  Magde¬ 
burg  Chamber  of  Commerce 
warns  against  buying  from  any 
but  well-known  California  and 
Hamburg  firms.” 


MANY  GROCERS 

Find  It  pays  them  to  read  the 
“good  stuff”  In 

The  Advertising  World 
Columbus,  Ohio 

5«epl«  fret,  er  leer  mulhi’  trial  lor  10  coot* 


WANTED. — To  buy  an  interest  and  man¬ 
age  good,  live  retail  business  in  a  manufac¬ 
turing  town ;  general  merchandise  pre¬ 
ferred.  Have  had  ten  years’  experience 
and  will  guarantee  results.  State  your 
proposition  fully  when  answering  this  adver¬ 
tisement.  Address  "Retail,”  care  "Gro¬ 
cery  World  and  General  Merchant,”  Phila¬ 
delphia,  Pa.  _ 9 

WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  "Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE  — Slicing  machine,  Enterprise 
rotarv,  double  knife.  Cost  $22.50.  Will 
sell  for  $12.  In  use  one  month.  Write 
Milton  Bergstresser,  Emaus,  Pa.  10 

FOR  SALE — .Meat  slicing  machine.  Good 
as  new.  Rotary.  Cost  $16.  Will  sell 
cheap.  Write  W.  P.  Laird,  care  "Grocery 
World  and  General  Merchant,”  Philadel¬ 
phia,  Pa.  io 

FOR  SALE. — InTamaqua,  Pa  ,  three  story 
brick  house.  Hot  water  heat  and  electric 
light  throughout,  hardwood  floors,  complete 
bath,  fine  lot  and  centrally  located.  Espe¬ 
cially  good  proposition  for  doctor,  dentist, 
or  other  professional  or  business  man.  For 
particulars  apply  to  K.  B.,  care  “  Grocery 
World  and  General  Merchant,”  Philadel¬ 
phia,  Pa  10 

FOR  SALE. — Good  cash  grocery  business, 
doing  about  $1,400  monthly.  Rent  of  store, 
with  five  rooms  and  bath,  $25  per  month. 
Situated  in  suburban  section  of  Newark, 
N.  J.  Reason  for  selling,  going  into  other 
business.  Address  C.  H.  Veghte,  84  Third 
Street,  Elizabeth,  N.  J.  10 

FOR  SALE. — Having  decided  to  enter  the 
exclusive  wholesale  business  and  devote 
all  my  attention  to  the  same,  I  offer  for  sale 
my  fancy  grocery  and  meat  market.  The 
best  established  trade  in  the  city  and  sur¬ 
rounding  territory.  Stock  strictly  clean 
and  freah.  Fixtures  new  and  attractive. 
Will  require  from  five  to  six  thousand  dol¬ 
lars  to  handle  the  trade.  Rent  reasonable  ; 
location  best  in  the  city.  For  further  in¬ 
formation  call  on  or  address  H.  W.  Pardue, 
Johnson  City,  Tenn. _ 8 

FOR  SALE. — A  strictly  first-class  cafe  and 
ice-cream  parlor  with  soda  fountain.  Every¬ 
thing  new  and  up-to-date.  Magnificent 
location  and  neat  as  a  pin.  Patronized  by 
the  very  best  element.  Satisfactory  reason 
for  selling.  If  interested  call  or  address 
quick.  A  bargain.  H.  W.  Pardue,  Johnson 
City,  Tenn.  8 

FOR  SALE. — Grocer’s  combination  refrig¬ 
erator,  8  ft.  high,  6  ft.  front  and  3  ft.  deep. 
One  side  for  meat  and  vegetables  and  sepa¬ 
rate  compartment  for  butter.  Will  sell  for 
$50.  Good  condition.  H.  H.  Heacock, 
51  N.  Second  St.,  Philadelphia,  Pa.  8 

FOR  SALE. — Centrally  located  drygoods 
and  grocery  business  in  Port  Deposit,  Md., 
in  aristocratic  residential  section.  Two- 
story  frame  building  17x80  feet.  Yearly 
business,  $19,000  ;  two-thirds  cash,  balance 
monthly.  Stock,  $5,500.  Prosperous  town, 
with  excellent  educational  advantages. 
Reason  for  selling,  closing  up  the  estate. 
Will  sell  stock  cheap.  Sell  or  rent  the 
building.  Apply  P.  O.  Box  316,  Port 
Deposit,  Md.  10 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 

FOR  SALE — A  building  94  feet  wide,  128 
feet  deep,  containing  four  stores,  with  two 
floors  over  each  for  residences,  including 
grocery  store  with  stock  and  fixtures, 
situated  at  the  junction  of  Chestnut  Rail¬ 
road  and  Springfield  avenues.  Summit, 
N.  J.  For  particulars  address  John  Rooney, 
No.  2|Chestnut  Ave.,  Summit,  N.  J.  8 


FOR  SALE  — In  Lebanon,  Pa.,  a  manufac 
turing  town  of  thirty  thousand  inhabitants 
stock  and  fixtures  of  grocery  and  notiot 
store.  Has  a  25-year  established  business 
warehouse  and  large  stable.  Also  three 
story  dwelling  with  all  conveniences  anc 
in  good  condition.  A  chance  for  the  righ 
man.  Address  X,  Lebanon.  Pa.  < 

FOR  SALE.— Very  reasonable,  a  pair  o 
beef  stalls  in  best  market  in  city.  Fim 
chance  for  practical  butcher.  Owner  can 
not  attend.  F.  W.,  “Grocery  World  anc 
General  Merchant,”  Philadelphia,  Pa.  i 

FOR  SALE. — Or  to  let,  first-class  come 
grocery  and  meat  store.  Complete  fixtures 
Price  $450.  Stock  on  hand  at  wholesah 
price,  ready  to  start.  Rent,  $25  per  month 
Corner  Sixth  and  Franklin  Sts.,  Elizabeth 
N.  J.  Population,  70,000.  Fred.  Klophaus 
corner  Sixth  and  Franklin  Sts.,  Elizabeth 
N.  J. _ 

FOR  SALE. —  National  Cash  Register 
Practically  new.  Suitable  for  any  business 
cash  or  credit.  Cost  $350.  Will  sell  fo 
one-half,  $175.  If  you  think  of  buying 
register,  don’t  do  it  till  you  see  this  one 
F.  Merriken,  N.  E.  cor.  Third  and  Snyde 
Ave.,  Philadelphia,  Pa. 

FOR  SALE.  —  National  Cash  Register 
size  42%.  One  of  the  latest  models,  in  us 
one  year.  Has  “  paid  out,”  "rec’d-on-acct, 
"charge”  and  “no  sale”  keys.  Tots 
adder,  with  detail  strip  and  custome 
counter.  Registers  from  one  cent  to  $29.95 
Can  be  reset  at  will.  In  good  condition 
Address  J.  H.  Drachbor,  Lancaster,  Pa. 

FOR  SALE.  —  Mr.  Grocer  and  Generr 
Merchant :  If  you  are  looking  for  a  moto 
car  delivery  wagon,  900  lbs.,  to  cost  $6sc 
can  run  summer  and  winter,  address  H.  I 
Granzow,  Ashland,  Pa. 


BUSINESS  OPPORTUNITIES. 


0000000000000000000000000 

0  DO  YOU  WANT  TO  SELL 
0  YOUR  BUSINESS? 

o  We  find  buyers  for  grocery  and 
o  general  store  businesses  —  nothing 
o  else.  We  are  specialists  in  that  and 
o  we  know  what  we  are  about, 
o  In  the  term  “grocery  stores”  we 
o  include  butter  and  egg  stores,  tea 
o  and  coffee  stores,  green  groceries  and 
o  anything  else  in  the  same  line. 

0  If  you  want  to  sell  your  business, 
o  we  have  a  customer.  If  you  want  to 
o  buy  one,  we  know  where  something  is 
o  that  we’re  sure  will  suit  you. 
o  Write,  call  or  telephone, 
o  WARNER  &  CO., 

o  927  Arch  Street,  Philadelphia,  Pa. 

0  Phones,  Bell  Filbert  2500, 

o  Keystone,  Race  746. 

o 

0000000000000000000000000 


EVERY  ONE  A  GOOD  CHANCE. 

No.  314.— In  Ocean  County,  N.  J.  Sun 
mer  resort,  but  good  winter  population  alsi 
General  store,  40  x  75  feet.  Doing  $30, oc 
yearly,  half  cash,  balance  strict  30  day 
Present  stock  $5,000,  but  can  be  reduced  1 
$2,500  without  impairing  business.  Ust 
two  teams.  Net  clear  10  per  cent.  Balanc 
of  building  divided  into  flat  and  office 
profitably  rented.  Owner  retiring  fro 
business  and  will  sell  at  inventory. 

No.  333. — General  store  in  Mifflin  Count; 
Pa.  An  extremely  strong  proposition.  Sis 
30X  too  feet.  Business  about$4,ooo  per  mont 
40  per  cent.  cash.  Stock  $6,000,  which  can  1 
reduced  considerably.  Uses  two  team 
Business  thoroughly  profitable,  nettir 
about  $5,000  per  year.  Owner  in  pot 
health  and  wants  to  retire  to  country  plac 
Will  make  very  favorable  terms.  Lo 
price  for  fixtures.  Stock  at  inventory,  wit 
proper  allowance  for  everything  not  strict 
up  to  the  mark.  The  business  can  be  vei 
decidedly  increased. 

No.  345. — In  West  Philadelphia.  Mea 
and  provisions.  Size  15x28  feet.  D01 
about  $11,000,  three-foui  ths  cash.  Most' 
sells  meats,  so  stock  only  averages  $25 
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No  team.  Actual  net  profits,  20  per  cent. 
Owner  withes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  #800.  Dwelling. 

No.  353.— In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Dies 
$14,000  yearly,  two-thirds  cash.  Dwelling 
;  connected.  Stock,  $i,coo  to  $1,500.  No 
!  team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356  — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $8oo.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  362. — Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $125  weekly,  half  cash.  Stock, 
|i,ooo.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves¬ 
tigation  . 

No.  365 —In  West  Philidelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x30 
feet.  Does  $,oo  weekly,  th  ee-quarter 
cash,  balance  weekly;  Nets  clean  10  per 
cent,  above  everything  Stock  about  $600. 
This  store  was  established  seven  years 
ago  and  is  thoroughly  prosperous  and 
profitable.  The  present  owner  bought  it 
four  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  fix¬ 
tures  at  $550  and  stock  at  inventory.  Will 
take  all  told  about  $1,100.  Fullest  investi¬ 
gation.  In  order  to  guarantee  a  business 
of  $300  per  week,  seller  will  deposit  $100  as 
a  forfeit  for  the  buyer’s  protection. 

No.  366  — In  Nor.h  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x50 
feet.  Do-s  $4ro  weekly,  all  good  trade 
Stock  about  $3oo  Good  dwelling  connected. 
Business  thoroughly  profitable.  Owner 
going  to  G  rmany  and  will  sell  at  inventory 
Cost  around  $t,sco. 

No.  367  —In  West  Philadelphia.  Gro¬ 
ceries  and  p  ovisions.  Size,  16x30  feet 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steadv  little  store  and  will  suit 
man  and  wife  Will  take  about  $500. 

No.  369.  —  Germantown,  Philadelphia 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  $700.  Uses  one  team.  Good 
house  and  stable  connected.  Net-  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $i,ooo. 

No.  372. — In  South  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians  Fullest  investigation. 
Established  14  years.  Fixtures  about  $600. 
Stock  at  inventory. 

No.  374. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18x55 
feet.  Does  $24,000  veatly,  all  good  trade. 
Stock  about  $1,200.  Uses  two  teams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  375. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $4oo-$4so  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 
$1  ,ooo-$i  ,200  Could  be  reduced  to  $900. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  376.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does $6oo-$7co  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,600. 

No.  378  —In  nearby  Philadelphia  subuib. 
~  ily  two  other  stores  there.  Grocerlesand 


provisions.  Size,  22x45  feet.  Does  $450- 
$500  per  week,  two-thirds  cash.  Stock, 
$i,030-$i,200.  Nets  10  per  cent,  on  gro¬ 
ceries,  20  per  cent,  on  truck.  Real  estate 
for  sale  or  rent.  Owner  going  out  on  stock 
farm  and  will  sell  at  inventory.  Will  take 
around  $1,300,  no  horse  sold. 

No.  380.— In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Store  16x30  feet. 
Does  $400  weekly,  two-thirds  cash.  Stock, 
$800  to  $1,000.  Net  profits,  10  per  cent. 
Good  dwelling  for  sale  or  rent.  Fixed 
charges  low.  Owner  in  ill-health  and  going 
to  California.  Will  sell  fixtures  for  $500 
and  stock  at  inventory.  Will  take  around 

$r,3°°. 

No.  381. — In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16x22  feet.  D  >es  $250  weekly,  three-  quar¬ 
ters  cash.  Stock,  $600.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  t^A^-Busi- 
ness  thorough  y  profitable  hut'cjfldHBf  bee 
to  retire.  Will  sell  fixtures  a^H^Htock 
at  inventory.  Take  at  out  $§50  ^^■n«Ud^_ 
chance  for  adding  meats.  Pr£seflp^vne,r 
has  trusted  clerk  whom  he  will  put  in  part5- 
nership  with  bujer  who  has  $500 

No.  382.— In  Germantown,  Philadelphia 
Grocet  ies  and  prov isic  ns.  Str  re  16  x  25  feet. 
Does  $r.5o  per  week  on  stock  of  $75°-  No 
team.  Expenses  very  light  and  net  profits 
20  per  cent.  Owner  going  in  larger  busi¬ 
ness.  Splendid  chance  for  man  and  wife. 
Price,  inventory  ;  will  take  less  than  $1,000. 

No.  38?. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provis’ons  Store  16x40 
feet.  Does  about  $300  weekly.  Stock  only 
$too.  Push  cart  delivery.  Net  profits  15  per 
cent.  Owner’s  hearing  is  gone  and  he  finds 
he  must  retire  Dwelling.  Fixtures,  $200. 
Stock  at  inventory. 

No.  384.— In  Tioga,  Philadelphia.  Gro¬ 
ceries.  meats  and  provisions.  Store  16  X35 
feet.  Does  $30 o  weekly.  Stock  about  $300. 
All  good,  reliable  trade.  No  team.  Net 
profits  15  per  cent.,  as  only  one  boy  at  $5  is 
employed.  Rent,  $40.  Owner  sick  and 
must  retire.  Will  sell  fixtures  at  about  $5oo 
and  stock  at  inventory. 

No.  385. — In  Linwood,  N.  J.  On  the  road 
to  the  shore.  Town  of  about  6co  people, 
with  only  one  other  store.  Store  18x20, 
with  back  room  16x14.  Store  established 
only  about  a  year  ago  and  does  $80  per 
week,  allcash.  Stock  $soo-$6oo.  No  team. 
The  store  is  connected  with  a  pretty,  com¬ 
fortable  dwelling,  which  can  be  bought  for 
$2,200,  subject  to  $1,200  mortgage.  Death 
of  owner  necessitates  sale.  A  very  safe, 
comfortable  proposition  for  roan  and  wife. 
A  go-d  living  canbe  made  under  exception¬ 
ally  pleasant  surroundings.  Price  for  stock 
and  fixtures,  inventory.  Take  about  $600 
or  $800. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID 


LEBANON 


SPLENDID  LITTLE  STORE  FOR 
MAN  AND  WIFE. 

We  offer  clean,  prosperous  little  store  in 
West  Philadelphia.  Does  $200  weekly  on 
stock  of  about  $500.  Expenses  are  low  and 
net  profits  are  15  per  cent.  Owner  is  in 
other  business  and  his  wife  objects  to  run 
ning  the  store  alone.  Will  sell  at  inventory 
and  rent  all  fixtures  except  $25  worth  of 
loose  fixtures.  About  $550  takes  the  whole 
place.  Fullest  investigation  courted. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
Store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages  $ 2,5c  o 
and  makes  net  profit  <  f  $5,000  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 


CHANCE  IN 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WANTED— TIOGA  OR  GERMANTOWN 
-_S-  GROCERY  STORE. 

We  h^e  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


WANTED. — To  salesmen  selling  groceries 
and  grocers’  sundries.  We  have  a  special 
proposition  of  a  commission  nature  which 
you  can  carry  and  sell  without  inconvenience 
or  in  any  way  interfere  with  your  work. 
You  can  make  good  money  and  customers 
are  satisfied.  Write  quick,  getting  full 
information.  Zane  Pottery  Co.,  Zanesville, 
Ohio.  7 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HKS  NO  EQIIKL 


Mrs.  Williams’  Brands 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TOBEHADONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WSLLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

ATTORMBY  AT  LAW 

90S  C  81.,  IV.  IV.,  Washington,  O.  C. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol- ? 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


Registered, 
U.  S.  Pat.  Off. 


4,0  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


*  *  »  *********  ** guMuM******* 


Oakdale  Steam  | 

I  Crisp  Pretzels  Salted  | 

4,  ♦ 

4  ♦  4ffr 

**  Genuine  steam  process. 

•  ♦  Taste  better  and  keep 
^  longer  than  any  other  || 
kind.  Acknowledged  Y 
“Standard  of  Quality.’’ 

|  Write  for  Samples  and  Prices.  | 

|  OakdaleBakingCo. 

Oakdale  Building,  Philadelphia,  Pa. 


See  These  Mustards? 

The  handsomest  Mustard  Sardine 
packed  is  our  harbor  Brand.  Retails 
at  10  cents  with  a  good  profit  to  you, 
and  never  fails  to  sell  twice  where  it 
has  sold  once. 

Selected  fish,  packed  in  a  sauce  of 
rare  appetizingness,  beautifully 
packed  in  green,  red  and  gold  carton. 
Good  for  shelf,  pocket  and  palate. 

JfiD  FRYE  CO. 

25  South  Street,  New  York 
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UNDER  THE  DIRECTION  OF 


R.  DAETWYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quotei 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  August  24,  1908. 


FRUITS  THAT  PLEAS 


Our  stock  of  Florida  and  California  Oranges  is  the u/nnestJ 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


t  HFpL 


PORTANT. 

iladelphia.  Prices  no  higher  than  is  charged  by 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel .  $2.00  per  bunch 

Selected,  9  hands,  packed  I  in  barrel .  1.75  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  I  in  crate .  1.35  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.20  per  bunch 

Selected,  7  hands,  packed  1  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 85  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.35  per  bunch 

Selected,  8  hands .  1.00  per  bunch 

Selected,  7  hands . . 75  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $2.85  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 


CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy  quality,  96  to  box . . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box  . 

Extra  choice,  200-216  to  box . 

Extra  choice,  250  to  box . . 


$3-50 

4.00 

4- 75 

5- 25 
5.00 
3-25 

3- 75 

4- 50 
5.00 
5.00 


FANCY  MEDITERRANEAN  SWEETS. 

Fancy  quality,  96-11  to  a  box . 

Fancy  quality,  126  to  a  box . 

Fancy  quality,  150-176  to  a  box . 

Fancy  quality,  200-216  to  a  box . 

Fancy  quality,  250  to  a  box . 


MESSINA  LEMONS. 
Extra  Fancy  Messina,  300  size,  per  box . 


CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . 

Fancy  Quality,  288-360  to  box . 


$4.50 


Extra  Fancy  Messina,  360  size,  per  box .  350  to  3.75 


Choice  Messina,  300  size,  per  box. 


4.00 


Choice  Messina,  360  size,  per  box .  325  to  3.50 


Extra  Fancy  Large,  150  size,  per  per  half  box. 


2.25 


CALIFORNIA  PLUMS. 

Tragedy,  Large  Blue,  4  baskets  to  . 

Burbank,  Red,  4  baskets  to  crate . 

Clymax,  4  baskets  to  crate . 

Peach  Plums,  Fancy,  4  baskets  to  crate . 


$i-75 

i-35 

1.65 


Get  People  In  Your  Store 


There  is  no  surer  way  of  doing  it  than  to 
have  a  handsome  display  of  the  right  kind  of 
fruit. 

You  can  make  this  end  of  your  business 
more  profitable  than  any  other  department  if 
you  get  the  right  goods  at  the  right  prices,  and 
you  can  do  both  at 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


The  Fly  Ribbon 


THE  GREATEST  FLY  CATCHER  EVER  INVENTED 


Ever  Ready  for  Use. 
Irresistibly  attractive  to  Flies. 


CLEAN :::  ECONOMICAL:::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni¬ 
ture.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  $4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 


SUTTER  &  HARDING,  Distributers  for  Philadelphia 


Send  for  Samples  and  Descriptive  Matter  to 

THE  FLY  RIBBON  MFQ.  CO. 


202  AND  204  E.  100TH  ST.,  NEW  YORK  CITY 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  (i  GROCERY  7f  ORLD  AND  GENERAL  MERCHANT ,f  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

"A”  Java . 26 

"B”  Java . 24 

“C”  Java . 24 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

"A”  Mocha . 24 

“B”  Mocha . 22 

"C”  Mocha . 20 

Laguayra  (Waahed  Caracas) . 18 

“A7’  Maracaibo . 18 

“B”  Maracaibo . . 17 

“A”  Santos . 16 

"B”  Santos . 15 

"C”  Santos . 14 

Peaberry  Santos . 14 

“A”  Rio . 12 

No.  1  Rio . 10% 

No.  2  Rio . 09 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 

Seven  Day,  100  lbs.  to  case . per  case  11.00 


TEA.  Per  lb. 

I  No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 60 

No.  25  Imperial . S3 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  Oolong- . . . 28 

No.  28  Oolong . 36 

Best  Oolong . 45 

Young  Hyson . 35 

Japan . 35 

Heno  H  and  34  lb.  packages . 50 

Bilver  Moon . 27 

Silver  Bell,  1  lb.  packages . 26 

8alada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  34  and  34  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

6  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  S  lb.,  sauoe,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  8  lb  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall,  4  doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz .  1.03 

Wagner’s,  I  lb.,  sauce,  2  doz .  1.08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 60 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 90 

Standard  Shoepeg,  2  lb.,  2  doz, . 85 

Standard,  2  lb.,  2  doz . 75 

Belmont  Cream,  2  lb.,  2  doz . ...”  .90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1 . 45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1.25 

Belle  Brand,  2  doz . 85 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . . 

Pin  Money,  petits  pois,  2  doz .  1 . 50 

Pin  Money,  standard  early  June,  2  doz..  1 .00 
French,  extra  fins,  100  in  case,  per  oase,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz .  90 

Kidney  Beans— 

2  lb.,  2  doz . . . . .  75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . SO 

Standard,  2  lb.,  2  doz .  1 .25 

Little  Darling,  2  doz, . 

Pumpkins— 

3  lb. ,2  doz .  90 

Gallons . 

String  Beans— 

2  lb.,  2  doz .  66 

Pm  Money  Vegetables — 

2  lb.,  2  doz.,  12  kinds  in  can . 85 

Sweet  Potatoes,  8  lb.,  2  doz . 

1  lb.  Pulp,  for  soup . 4* 

Succotash— 

2  lb.,  2  doz .  95 

Tomatoes — 

Pin  Money,  whole,  Is,  2  doz . 95 

Standard,  3s,  2  doz .  _  9i 

Gallon,  %  doz .  2.'40 

Rg-lr- — -  :»S 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz . 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb . ,  flat,  4  doz .  2 . 10 

Seward,  1  lb.,  tall,  4  doz . 

Jockey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  %  lb.,  flat,  4  doz . .  .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  1.45 

Lobsters— 

Gold  Label,  picnic  size,  4  doc . 

Beaver.  1  lb.,  flat,  4 doz . 

Star,  34  lb.,  8  doz.  in  case . 

Star,  %  lb.,  flat,  8  doz . 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz . 

Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1.10 

Mackerel — 

Mackerel  in  sauoe,  oval . 

Oysters— 

Standard,  5  oz.,  2  doz . 9D 

Sardines,  in  Oil —  per  case. 

}4  oil,  100 . 

Gold  Label,  34  oil,  100  oans .  6.50 

Standard,  %  oil,  100 .  3.50 

34  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  34  oil,  fancy  cartons,  100  cans  4 . 60 
34  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans. .  3. 65 

Leon  D’or  Brand,  100  cans .  4.00 

34  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 50 

%  Mustard,  60  cans .  2.95 

Harbor  Brand,  48  oans .  3.75 

Imported  Sardines— 

34  Oil,  Martell  Brand,  100  cans .  16.00 

34  Oil,  Marie  Elizabeth,  boneless,  100  cans 
34  Oil  Imported — 

Martell,  100  cans . 

North  Cape,  Smoked,  100  oans .  8.50 

Grisetta,  with  key,  100  cans .  9  50 

King  Oscar,  100  cans . . . 


CANNED  FRUIT8.  Per  doz. 


DRIED  AND  EVAPORATED 
FRUITS, 

Apples—  Per  lb. 

Evaporated,  60  lb .  .09 

Evaporated,  1  lb.  packages,  4  doz. . 0934 

Dried,  50  lbs . 

Pp.fl.f3h  ftH— 

Standard,  50  lbs . 0834 

Choice,  50  lbs . 0934 

Extra  Fancy,  25  lbs . 16 

Apricots— 

Evaporated,  26  lbs. . 

Curran  tB — 

Package,  86..... . 08J4 

Bulk,  26  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.._ . 16 

American  Brand,  26  lb... . 

Dates— 

Package,  30 1  lb . . . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . .0934 

40-  50.  25  lbs . 0834 

50-  60, 25  lbs . 0734 

60-  70, 25  lbs . 07)4 

70-  80,  25  lbs . O634 

80-  90, 25  lbs . . . O654 

90-100, 25  lbs . 06?4 

100-120, 50  lbs . . . 

Raisins— 

3  Crown,  60  lbs . 

2  Crown,  60  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs . 0834 

Seeded,  36  1  lb.  packages. . 3834 

Sultana,  36 1  lb.  packages . 

Bui  tana,  bulk ,  . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05)4 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04)4 

Japan,  100  lb.  sacks . . . 05J4 

SALT.  Per  Back 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . l.CO 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  34  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2 . 60 

Fine  Dairy,  3s,  100  to  bbl .  2.58 

Fine  Dairy,  4s,  70  to  bbl .  2.35 

Fine  Dairy,  5s,  60  to  bbl .  2.40 

Fine  Dairy,  8s,  35  to  bbl .  2.13 

Fine  Dairy,  10s,  28  to  bbl .  2.15 

Worcester,  234s,  115  to  bbL .  4  00 

Worcester,  6s,  60  to  bbl .  4 .00 

Worcester,  10s,  80  to  bbl .  3.75 

Per  case 

Snow  Flake,  48 10c.  packages .  8.10 

Snow  Flake,  36  15c.  packages . . .  3.75 

Colonial,  86  6c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  oase . per  case  1  60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  234  bushel 

to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.50 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06  54 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 0634 

Split  Peas,  210  lbs . per  bbl  7 . 75 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . per  bu.  2.10 


Apples,  3  lb.,  2  doz . 80 

Blackberries,  2  lb.,  2  doz . 75 

Blueberries,  2  lb.,  2  doz._ . 95 

Cherries,  2  lb.,  2  dez . 80 

Gooseberries,  2  lb.,  2  doz . 95 

Pie  Peaches,  3  lb.,  2  doz . 86 

Pears,  8  lb.,  2  doz . . .  100 

Sliced  Pineapples,  2  lb. ,  2  doz .  1.25 

Singapore  Pineapples,  1%  lb.,  chunks,  4 
doz .  1.25 

MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 89 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 33 

Cheapside  Molasses . 28 

Black  Strap  Molasses .  T_  i« 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  .90 
Raspberries,  2  lb.,  2  doz . 

Gilt  Edge  Syrup . 31 

Gold  Medal .  si 

Strawberries,  2  lb.,  2  doz .  1.00 

Standard  Peaches,  Sunset  8  lb.,  2  doz .  2.10 

California  Apricots,  2  doz .  1 . 90 

California  Cherries,  2  doz .  2.60 

California  Peaches,  2 %  lb.,  2  doz .  2.35 

Wheeler  Peaches,  3  lb.,  2  doz .  1  60 

Sliced  California  Peaches,  1  lb,,  4  doz . 

King  Syrup . 31 

OrangeBrand  Syrup . • . 83 

Orange  Brand,  2%  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2%  lb.  cans .  2.10 

California  Amber  Drips,  8  lb.  oans,  2  doz..  2.40 
California  Amber  Drips,  %  gal.  cans,  1  doz.  2.16 
Calvert  Brand  Pure  Porto  Rico . 22 

SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes.  5  lb.  packages . 

Cut  loaf . . . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . .. 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bags . 
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CONDENSED  MILK.  case. 

Baby,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  3.85 

Eagle,  4  doz .  6.25 

Magnolia,  4  doz .  4.20 

Red  Ctoss,  4  doz .  4 . 15 

Star,  4  doz .  4. 20 

Dime  Brand,  4  doe .  3 . 60 

Lion,  4  doz .  4.25 

Premium,  4  doz .  3  .95 

Hires’  Silver,  4  doz .  4.35 

Square,  4  doz .  3.40 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . . .  3 .95 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  8.10 

Our  Pet,  baby  size,  6  doz .  2.65 

Peerless,  small  size,  4  doz .  1.80 

Peerless  large  size,  4  doz .  3  20 

Columbia,  4  doz .  3  30 

Silver  Cow,  6  doz . . 

Van  Camps,  4  doz,  in  cans . per  oan  4.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1 .60 

Coast,  5  gross . 86 

Globe,  100s,  6  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  50  gross . 50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  60s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  5  gross . 55 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1 .06 

Daily,  No.  8,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  8  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 56 

Grocers’ ,  200s,  3  gross . per  case  6 . 26 

Black  Diamond, 600s,  100  in  case... per  case  3  60 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating .  60  2  40 

Ark . 100  2.00 

Babbitt’s . 100  8.76 

6  box  lots  freight  paid,  with  1  box 
"1776”  or  60  cakeB  Best  Soap  free...  4.26 
10  box  lots  freight  paid,  with  2  boxes 

'  ‘1776”  or  120  bars  Best  Soap  free .  4.20 

Buflalo Oleine .  60  2.40 

Washday . 120  2.00 

♦Bee . 100  3.90 

♦Big  Schooner . 100  3.76 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefher’s  Tiger  Borax . ....100  3.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine . 60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.25 

♦Lenox . 100  3. 00 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  8.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine .  72  8.00 

Premium . 100  3.76 

♦Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

♦Star . 100  3.00 

♦Sunlight . 100  4.00 

♦Sunshine . 120  2.45 

Star  Oleine .  60  1.76 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  8. 90 

♦Wonder  Worker . 100  4 . 00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . : . 100  1.76 

♦Snowberry . 100  3 . 90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  8.95 

*P.  &  G.  Naptha . 100  8.85 

Duck . 100  8  86 

20  Mule  Borax . 100  4.00 

Bib . 100  1.95 

*  5  box  lots  delivered. 


TOILET  8OAP. 

Bars.  Box 

Flash,  for  the  hands . 100  cans  6.60 

Grand  Pa’s,  small  size . 100  3.86 

Grand  Pa’s,  small  size .  60  1.96 

Grand  Pa’s,  large  size .  50  3.26 

Sweet  Maiden . 1  doz.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  86  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

JapRose .  50  3.75 

Sweetheart .  50  ]  .90 

Lava .  100  3  75 

Pearl . 60  2.40 

SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 8  doz.  2  .25 

Wrigley's . 100  3.60 

Wrigley’s .  60  1.80 

Scourene . 100  3.50 

Li  pp’ s  Scourer .  60  2.25 

SilSan .  50  2.03 

Army  and  Navy  Compound . 4  doz.  1 . 80 

Finola  Star  Polish . 100  3. 86 

Silver  Sand . per  bbl .  2.60 

American  Scourer . 100  3.76 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’  Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  L  M 

Old  Dutch  Cleanser,  4  doz .  3 .26 
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MOLASSES  AND  SYRUPS. 


Porto  Rioo  Molasses—  Per  gal. 

Fancy,  barrel* . 42®. 45 

Choice,  barrel* .  .40 

Good,  barrels.. . 26®. 80 

Fancy,  quart  jars . per  do*.,  1.20 

New  Orleans  Molasses- 
Fancy  Open  Kettle . 41®  .43 


Prime.. 

Good . 

Ordinary.. 
Blended,  fancy.. 


Blended,  choice . . 

Quarts,  2  dozen . 

agar  Syrup— 

Blended,  fanoy . 

Vanilla  Drips . 

.87 

.85 

.22 

.86 

.88 

.80 

2.90 

2.90 


.24 

.82 

.29 


Tins,  2-lb. ,  2  dosen . per  case,  1 . 95 

Tins,  2%-lo.,  2  down . per  case,  2.80 


Tins,  8-lb.,  2  dosen . per  case, 

Tins,  6-lb.,  1  dosen . .per  case, 


2.50 

2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85®  95 .  82.00 

Georges  count  110@U6 .  25.00 

Cape  Shore,  medium,  count  160@175 .  14.50 

Medium  Irish  &>, thin, count  300@400 .  14.00 

Norway,  count  40U@450 .  21  00 

Norway,  count  800@350 .  24.00 

Norway,  new,  count  240@270 . .  18.00 

Norway,  new,  count  300@S50 .  16. 00 

Norway,  new,  count  850@400 .  16. E0 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . .  .16®  .18 

Superior  to  fine . 20®. 26 

Extra  fine  to  finest . 28®. 86 

ChoioesL . 46®.  66 

mperlal— 

Common  to  fair . . . 22®. 25 

Superior  to  fine . 80®. 85 

Extra  fine  to  finest . 40®  .45 

Choicest . 60®.  55 

Young  Hyson- 

Common  to  fair . 16®  .18 

Superior  to  fine . 22® .  80 

xtra  fine  to  finest . 85®. 40 

noloest . 45®.  60 

Common  to  fair .  ®  .14 

Superior  to  fine .  @.18 

Extra  fine  to  finest .  ®  .25 

Japan- 

Common  to  fair . 

Superior  to  fine . 28®  .25 

Extra  fine  to  finest . 28®. 80 

Choicest . 82®.  88 

Basket-fired— Common  to  fair . 22®  .25 

Basket-fired— Superior  to  fine . 28®.  80 

Basket-fired— Extra  fine  to  finest . 32®  .88 

Basket-fired— Choicest . — @  46 

Dust  .  @12% 

Oolong- 

Common  to  fair .  ®.  17 

Superior  to  fine . 17®.  22 

Extra  fine  to  finest . 26®. 86 

Choicest . 40®.  65 

ouchong— 

Common  to  fair . 17®  .18 

Superior  to  fine . 20®.  25 

Extra  fine  to  finest . 80®  .35 

Oholoest  . 40®. 60 


ROASTED  COFFEES. 

Sumatra— Mandheling— Fancy  brown...  .86 

Old  Government— Best . 29 

Old  Government— Choloe . 27 

Old  Government — Prime. .  .25 

Old  GovemmenV-Good . 28 

Mocha.— 

Genuine  Arabian .  .28 

Maracaibo— 

Cucuta — Best . 16% 

Oucuta— Choice . 16 

Cucuta— Prime . 15 

Oucuta— Good . . . _ . 14 

Laguayra— 

uaraoas—  Finest . . . 20 

Caracas— Choice . . . — .  .17 


Peaberry— 

Santos— Fancy . 17% 

Santos— Choloe . .  .17 

Santos— Fine . -  .16 

Rio— Fancy . .. . 17 

Rio— Choice . 16% 

Rio— Fine. . 16 

Santos— 

Best . 16 

Choloe . 15 

Prime . 14% 

Good . 18% 

Fair . . 12% 

Rio- 

No.  1— Golden . 15% 

No.  2 . 16 

No.  8 . 14% 

No.  4 . 14 

No.  6 . 18% 

No.  6 . 18 

No  7 . .. . 12% 


SPICES. 

Whole,  bags  or  barrels.  Per  lb 

Allspice . . . -  .07 

Cassia  buds . .85 

Cinnamon,  Mats .  .10 

Cinnamon,  Twalo .  .20 

Cinnamon,  Ceylon . 23®  .27 

Cinnamon,  Batavia . 26®. 80 

Cinnamon,  Saigon . -  .75 

Cloves,  Zansibar . .17@  .20 

Cloves,  Amboyna . .25 

Cloves,  Penang . 85®. 88 

Ginger,  African . .08 

Ginger,  Jamaica,  bleaohed . 21®. 22 

Ginger  Jamaica,  unbleached. . .  .29®  .21 

Ginger,  Calcutta . .08 

Nutmegs,  75-  80s . .  .22®. 26 

Nutmegs,  105-1108 . .  .18®. 20 

Nutmegs,  130-140ts . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot. .  .14 

White  Pepper,  Singapore... . 15®. 17 

White  Pepper,  fancy .  25®. 80 

Red  Peppers .  .  15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15  y 

Cinnamon,  extra . 26> 

Cinnamon,  Saigon . 73 

Cloves . . 26 

Ginger . 14 

Nutmeg . . . . . 89% 

Black  Pepper  . . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . . . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dosen  Per  dos. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs . 1.50 

Paprika .  1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 


CANNED  GOODS. 

VEGETABLES. 

Asparagus—  Per  dos. 

Mam.  white  2%s, unpeeled  Calif..  4.75 

Medium  green  2%s,  Calif .  3.25 

Tips,  green,  Is .  2.75 

Tips,  white,  California,  1* .  3.75 

Beans,  Baked— 

Standard,  plain  Is .  .65 

Standard,  plain  or  sauoe,  2s . 75®  .80 

Standard,  plain  or  sanoe,  8s .  1.00®1.06 

Fancy,  plain  or  sauce,  2s . 9)®1.35 

Fancy,  plain  or  sauce,  8s .  1 . 10®1 . 80 

Beans,  Lima- 

Fancy  Is .  1.35 

Fancy  2s .  1.50 

Extra  standard  2s .  1.15®  1.25 

Standard .  1 . 10@1. 15 

Soaked .  75.®  .85 

Beans,  Stringless— 

Fancy  2s .  2.00®2.10 

Fancy  Is .  1 . 10®  1 . 35 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1.10@1.15 

Standard  2s . - .  90 

Standard,  not  stringless,  2a .  .80 

Beans— 

Yellow  Wax  2s,  fanoy .  1.20@1.25 

Yellow  Wax,  standard  out .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75®  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1 . 60®1 . 76 

Sifted  2s .  1.16®1.85 
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Telephone  2s . . .  1 . 25 

Sweet  Wrinkled  2a .  1 . 40®l .  60 

Standard  E.  J.  2s .  1.00@1.10 

Soaked  28 . 75®  .80 

Succotash- 

Extra  fanoy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10®1.26 

Extra  standard  2a. . 95®  1 .00 

Pumpkin- 

Fancy,  8s. .  1 . 10®1 . 20 

Fancy,  gallons .  2.40 

Squash- 

Fancy  8s . 1.20 

Tomatoes— 

5%-ln.  cans,  fanoy  New  Jersey .  1.60 

5%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-ln.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland,  No.  3 . 95@1.00 

2-lb.  cans . 75®  .80 

Gallons,  standard  New  Jersey .  2.76 

Gallons,  extra  standard  Maryland  2  50 

Quarts,  glass  jars. .  2.76 

Beets— 

Fancy  Strawberry  Is . . .  1 . 40®l .  60 

Cut  8s .  1.10®  1.15 

Sweet  Potatoes  8s .  1 . 15 

Sauer  Kraut  Is . 95®1.10 

Spinach- 

Standard  Maryland  Is . 1.15®1.40 

Fancy  New  Jersey  8s .  1.40®1.65 

Gallons. .  4.76@6.00 


FRUITS. 

CALIFORNIA. 

Aprioots—  Per  dos. 

Extra  2%s .  2  25 

Extra  standard  2%* .  1  75 

Standard  2%s . 

Gallons .  5.25@6.25 

Cherries — 

Extra  White  2%s .  2.75 

Extra  standard  White  2%s .  2.40 

Standard  White  2%s. .  2 . 85 

Extra  Standard  gallons .  7 . 50@  t .  25 

Bartlett  Pears- 

Extra  fancy  2% . .  s.25 

Extra  2>t8 .  2.40 

Extra  standard  2%s .  2 . 40 

Standard  2%s . . .  2  00 

Plums,  Egg  or  Gage- 

Extra  fancy .  2.76 

Extra  standard  2%s .  2  .CO 

Standard  2%s .  1.75 

Gallons .  5.50@7.00 

Peaches,  L.  O.— 

Extra  fancy  2  % .  8-25 

Extra  2%s .  2.76 

Peaches,  Crawford- 

Extra  fancy  2% . 2.76 

Extra  standard  2%  . .  1.85 

EASTERN. 

Pears- 

Fancy  New  York  2s .  1-75 

Fancy  New  York  State  2%s .  2.90 

Standard  2s .  1.60 

Pineapples— 

Sliced  or  grated  2s .  2 . 25®2 . 40 

Sliced  or  grated  is .  1 . 10®  1 . 20 

Pie,  grated,  gallons .  3.00 

Singapore  l%s .  1 . 15®  1. 25 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

_ _ _  2.2! 

Strawberries— 

2s,  fancy .  800 

2s,  extra .  185 

Raspberries— 

Red.  fancy,  2s .  2-75 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is .  5.00 

Flat  %s .  2.60@2  75 

Kippered  Herring— 

Is.. .  1-60 

Alaska  Salmon- 

Pink  Is .  1.10 

Medium  Red .  1.25@1.30 

Choice  Red  Is .  1.40@1.50 

Columbia  River  Chinook  Salmon— 

Flat  %s .  1.26@1.30 

Tallis .  2.00 

Flat  Is .  2. 20 

Oval  Is  (steaks) .  8.00 

Sardines— 

Domestic  %s,  oil,  100  tins .  3  35@6.00 

Domestic  %s,  mustard,  60  tins .  2.65@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. .  .09 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .14 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .15 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  oartons . 
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Loose  Raisins—  Per 

Valencia,  4  cr.,  28  lbs . - . 

California,  4  cr.,  50  lbs . 

California,  8  cr.,  50  lbs . 

California,  2  cr.,  60  lbs . 

Figs— 

Baskets,  lib. and 2  lb . 16 

Layers,  2%-ln.,  10  lbs . . 

2%-in.,  12  lbs . 

2%-in.,  12  lbs- . 

2-in.,  12  lbs . 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb .  cartons,  choice . 

Bulk,  choice,  60  lbs . 

Natural,  choloe . 

Citron- 

According  to  quality . 14%® 

Lemon  Peel- 

According  to  quality . H%® 

Orange  Peel- 

According  to  quality . 11%® 

Fard  Dates— 

60  lbs.,  bulk . 

1-lb.  pkgs.,  10-lb.  case . 

Persian  Dates— 

60  lbs . 

Prunes,  California,  26-lb.  boxes. 

Epiqeuse,  20x30 . 

80x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . 

70x80.  90x100 . 

Prunes  In  25-lb  boxes. 

Fancy  40x  50 . 

50x  60 . 

60x  70 . 

70x  80.... 

Prunes,  Oregon,  26-lb  boxes. 

80x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeieled,  fancy,  26  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fanoy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  26  lbs . 

Royal,  choice,  25  lbs . : 


lb. 

07% 

07 

06% 


@.18 

.03 

.11 

.08% 

.06% 

17 

18 
13 

10 

04% 

12 
08% 
08 

07 
06% 


11% 

10% 

10 


08 

07% 

12 

08 

11 


09% 

08% 

14 

11% 
0  9% 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 48  @.52 

Valencia,  28  lbs . .  @.33 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess .  .17% 

Tarragona,  120  lbs .  .16 

Hard  Shell,  100  lbs . 

Braslls— 

New,  large,  180  lbs .  .10 

Filberts— 

Turkish . 

Sicily,  180  lbs .  .10 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs .  .13 

Pecans— 

Polished,  80  lbs . 11  @.14 

Louisiana  Paper  Shell . 

Walnuts — 

Chilli,  1907  crop .  .12 

Grenoble,  220  lbs .  .15 

Marbots,  110  lbs . 

Cornea,  110  lbs . 

Mixed  Nuts— 

8trlctly  fancy,  boxes,  26  lbs .  .16 

Extra  choice,  boxes,  26  lbs . 13@  .14% 

Choice,  bags,  125  lbs . ll@  12% 


IMPORTED  GROCERIES. 

Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  7.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones . 17.00@22.00 

High  quarters,  boneless .  24.60@27.00 

Halves,  boneless . 16.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 11.00@20.00 

Mushrooms,  %s,  accord ’g  to  qual.  16.00@86.00 
Mushrooms,  %s,  accord’g  to  qual.  15.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts .  12.00®  16. 00 

FYench  Macaroni,  oartons,  25  lbs., 

perl  b . . . 08®  .09% 
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Grocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  "GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  price,  will 
confe^  a/ntoi  itpon  tlusjournal  by.  comrmmxeMmg  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

Column. 

Corn  Meal .  17  Dressed  Sheep., 

Seeded  Raisins .  20 

Pure  Lard  .  24  ! 


DECLINES. 


Column. 

.  25 


ADDITIONS. 


Column. 


WEIGH  AND  MEASURE  EVERYTHING  YOG  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Beans . 60  lbs. 

Medium  Beans . 60  “ 

Pea  Beans . 60  “ 

Red  Kidney  Beans . 58  “ 

Hominy . 56  “ 

Pease . ...........60  “ 

Barley . 48  " 

Potatoes . 56  •* 

Flaxseed . 58  “ 

Onions . .  ** 

Shellbarks . 48  “ 


COL. 

arm  Cash  Drawer . 18 

Alum . 26 

Ammonia .  3 

Ammunition .  6 

Axle  Grease . -. .  3 

Bags,  Paper . 23 

Bag  and  l'wine  Holders. ...18 

Baking  Powder .  3 

Barley . 17 

Baih  Brick . 32 

Beans . 17 

Blacking,  Shoe .  4 

Bluing .  6 

Borax . 26 

Brooms . . . 33 

Brushes . 35 

Buckwheat  Flour . 17 

Bung  Borers . id 

Butchers’  Sundries . 25 

Butter  Dishes . 34 

Butter .  6 

Butter  Color . 26 

Camphor . 26 

Candies . 10 

Candles .  6 

Canned  Goods .  7 

California  Fruits .  7 

Vegetables .  7 

Fish .  8 


col. 

Pie  Fruit .  8 

Sardines .  9 

Meats .  9 

Soups . ;io 

Capers . 16 

Catsup . 11 

Cereal  Specialties .  17 

Cereal  Coffee . 20 

Cheese . 16 

Chocolate  and  Cocoa . n 

Chewing  Gum . 27 

Cider . 27 

Clothes  Pins . 34 

Cocoanut . 13 

Codfish . ig 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 

Delicatessen . 14 

Dressed  Meats . 24 


COL. 

Drugs,  Grocers' . 26 

Eggs .  16 

Essence  of  Coffee .  5 

Extracts . 27 

Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising .  17 

Buckwheat . 17 

Fly-paper . 32 

Food,  Bird . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..19 
Foreign,  Dried . 19 


Gelatine . 18 

Gravel,  Bird . 32 

Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish .  . 20 


COL. 

Ink . 20 

Insect  Powder . 26 

Ironing  Wax . 32 

Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . 25 

Junket  Tablets . 27 

Ketchup . 11 

Lamp  Goods . 20 

Lard . * . 24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 26 

Lime . .......20 

Live  Poultry . 25 

Lye  and  Potash . 21 

Macaroni . 18 

Mackerel . 19 

Maple  Syrup . « 

Matches . 21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 21 

Molasses . 33  | 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . 26 

Noodles,  Egg . 17 

Nuts . 

Oat  Meal . 17 

Oils . 22 

Oil,  American . 22 

Olive  Oil . 22 

Olives . 22 

Paper . 22 

Paper  Bags . 23 

Peanuts . . . 

Peanut  Butter . 23 

Peas.  Dried . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . 25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . ,...23 

Pork  and  Beef. . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . . . 25 


COL. 

Preserves . 25 

Provisions . 24 

Puddine . 18 

Putty . 26 


Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 


Sago . 17 

Salad  Dressing . 28 

Sal  Soda . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scalesi . 18 

Scoops,  Grocers’ . 18 

Scouring  Soap . . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


Spices . 

Whole . 

Starch . 

Stove  Polish _ 

Soap  Powders.. 

Sugars . 

Sulphur . . 

Sundries . 

Syrups . 


COL. 

. 30 

. 31 

. 31 

. 31 

. 30 


..26 

..32 

•33 


Tacks . 

Tapioca . 

Tar . 

Teas . 

Tobacco,  Chewing.. 

Smoking . 

Cutters . 

Twine  Holders . 

Twine . 


Vermicelli . 
Vinegar . 


..32 

..17 
27 
..  1 

..36 

..36 

..18 

..18 

..32 

.18 

..24 


Washboards . 

Wax,  Fruit  Jar.... 
Wrapping  Paper.. 
Wooden  ware . 


•34 

.32 


Yeast  Cakes . 36 


— I — 

SUGAR. 

Confectioners’  Lozenge,  XXXX .  5.40 

Powdered .  5.30 

“  CrownA .  5. to 

Crystal  A .  5,25 

Coarse  Granulated .  5.25 

Eagle  Tablets .  6  65 

Crystal  Dominoes .  7.65 

CutLoaf .  6.13^ 

Patent  Cubes .  5.4s 

Powdered .  5.30 

Extra  Fine  Granulated .  5.23 

Coarse  Granulated .  3.25 

Granulated . j.I5 

Fine  Granulated .  j  ]  1 5 

in  50-lb.  bags  packed  2  in  100- 

lb. bag . .  j.20 

in  25-lb.  bags  packed  4  in  100- 

lb  •  bag .  5.20 

in  10-lb.  bags  packed  10  in 

.  100-lb.  bag .  5.30 

in  5-lb.  bags  packed  in  bbls....  5.35 

in  5-lb.  bags  packed  in  100-lb. 

bags .  5.35 

in  2-lb.  bags  packed  in  bbls....  5.45 

in  2-lb,  bags  packed  in  100-lb. 

„  .  b»«s . y .  5  45 

tt  1®  2-lb.  cartons  in  cases .  5.35 

in  a-lb.  paper  packages  in 

_  „  cases .  «.3« 

Confectioners’ A .  c  ol 

r— Keystone  A . ."....’."I.".’...".’  sloo 

•—American  A . . .  .  ,  . 

3—  Centennial  A . 4. go 

4—  California  A .  "  /a- 

5—  Franklin  B . 4 1  So 

*— Keystone  B .  . 

7—  American  B . 

8 —  Centennial  B .  ”  .  5- 

9 —  California  B .  .  x0 

10—  Franklin  Extra  C .  . 

u— Keystone  Extra  C . 

i2— American  Extra  C . .  <> 

'3 — Centennial  Extra  C .  .  .. 

>4— California  Extra  C . .  5  ,5 

15—  Franklin  C....‘ . 

16 —  Keystone  C . 


TEA. 


iapans— Baikat-fired . 

Per  lb. 

lapans — Pan-fired — Common  to  fair 
Fine . 

Choicest .  .  ^  fS 

Formosa — Superior  to  Fine . 

Choice  to  Extra  ... 

. ...  l8  @  20 

Choicest . 

•  Oochow — Common,  cargo . . 

Good,  medium . . 

Superior . 

....  17  @  22 

Fine .  .  J 

Choicest . ’ 

....  ^  35 

....  @  40 

— 2 — 

Gunpowder — Choice  to  Extra .  29 

Choicest .  40 

Movunk— Good .  27 

Fine .  3. 

Choice .  4j 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest . 30 

Young  Hyson — Superior  to  fine .  it 

Choice  to  Extra .  28 

Choicest .  33 

India — Common  to  Fine .  18 

Ceylon — Common  to  Fine .  18 

English  Breakfast — Fair  to  Good .  15 

Choice  to  Extra .  18 

Choicest .  30 


@  35 
@  45 
<0  30 
@  4° 

@  50 

@  55 
<0  20 
@  *5 
&  35 
@  20 

@  3° 
&  40 
@  3* 
&  40 

&  17 

9  aS 
@  40 


PACKAGE  TEAS. 

Lipton’s  Teas —  Per  lb. 

In  %  &  lb.  In  yi  lb. 

Ceylon  and  India,  No.  1 . 45  .47 

Ceylon  and  India,  No.  2 .  .40  .42 

Ceylon  and  India,  No.  3 .  .35  .37 

Black  and  Green,  No.  1 .  .43 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  I .  .45 

Formosa  Oolong,  No.  a. .  .40 

Counter  bex  30  ten  cent  tins,  only  packed 
in  No.  z  quality,  $1.00 

Tetley’s  Tea —  Per  lb. 

lb.  or  54  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1^  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 73 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

5<-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  dor.  .90 

Caricol  Blend,  Martindale  8t  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 12 

z-lb.  Silver  Sacks .  22  yt, 

54-lb.  Silver  Sacks . 23 

y£ -lb.  Silver  Sacks . 23U 

54-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

zoo  lb.  barrels . perlb.net  ,z8 

5  lb.  silver  bags .  “  “  .17 

1  lb.  silver  bags .  "  “  .iq}4 

54  lb.  silver  bags .  11  *■  .20 

yi  lb.  silver  bags .  *•  “  .21 

Packed  in  cases  containing  100  pounds 
McCormick  ft  Co’s  Banquet  Brand —  Per  doz. 

No.  zo . 85 

No.  25 .  a.  00 

Ho.  50 . 4.00 

No.  zoo .  i. 00 


— 3— 

AMMONIA. 

_  Per  doz, 

.Purple  Ribbon.  x6  ox.,  a  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  dox.  boxes .  x.50 

Puiyle  Ribbon,  %  gals  54  dox.  boxes .  *.7o 

Colburn’s  Mayflower,  16  oz.,  a  doz.  boxes . 75 

Colburn’s  Autumn,  hotel  size,  z  doz.  boxes . 90 

Violet,  pints,  a  doz . 85 

AXLE  GREASE. 

Frazer’s,  z5  lb.  palls . 

Frazer’s  boxes,  y£  gross . per  gross 

J*1C*>  gross . per  gross 

Peerless,  y{  gross . per  gross 


III 

4-50 


BAKING  POWDER. 


lb.,  4  doz.  in  case. ...  z.oo 
54  lb.,  9  doz.  in  case....  1.80 

z  lb.,  1  doz.  in  case .  3.45 

5  lb.,  %  doz.  in  case....  16.75 


5avi*|  O-  £•>  K-]b.,  4  doz . per  doz.  .45 

Dayzs^  O.  K...  56-lb.,  3  doz . per  doz.  .90 

Davis  O.  K.,  x-lb.,  2  dox . per  dox.  1.65 

Davis’  O.  K.,  5-lb.,  %  doz . per  dox.  7.20 

Cleveland  s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  34“lh.,  4  doz . per  doz.  x.23 

Cleveland  s,  j£-lb.,  2  doz . per  doz.  a. 28 

Cleveland's,  i-lb.,  x  dox . per  doz.  4.40 

Leslie,s,5£-lb.  cans,  x  ora  dz.  cartona,4  dz.  cases  .45 

Leshe.s,  J^-lb.  cans,  2  dor.  cases . 90 

^eslie|s  x-lb.  cans.  1  doz.  cases .  x.65 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .  12 

Sea  Gull,  6  oz.,  glass,  4  doz . 4S 

Parrot  and  Monkey,  4  doz . . 

Rumford’s  Yeast  Powder 

4  oz.  glass,  2  doz . 82% 

6  oz.  glass,  2  doz .  1.07% 

6  oz.  glass.  4  doz .  I>04 

6  oz.  glass,  6  doz .  x.o3 

6  oz. ,  1  gross,  inbbl . per  gross,  X2.25 

Rumford  Baking  Powder 

5c. -tins,  4  doz . per  doz.  .45 

10c. -can,  4  doz.  in  box . per  dox.  .90 

H-lb.  cans,  2  doz  in  case . per  dox.  x  .25 

i-lb.  cans,  r  doz.  in  case . per  dox.  2.50 

Royal,  xoc.  size,  4  dox . 86 

«  K,1?;’«dS1 .  » 

"  «  '•  ■ " 


Ralston  Baking  Powder,  i-lb.  cans,  per  dox.  *.«< 
“  "  “  54-lb.  "  “  '•  r ,  23 

Boston  Brand,  5-lb.  size,  54  dox. case....per  doz.  is. 00 
1  “  1  “  ....  “  1.50 

*  "  -  "  -53 

3  "  ....  “  .75 

54  “  ....  “  6.1Z 

1  “  ....  **  z.50 

_J  '*  ....  “  .80 

3  **  -  «  .45 


::  i 

Purity  Brand  5 
;;  % 


BLACKING— Shoe. 

Shinola . per  doz. 

Shinola,  54  gross  In  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . per  gross 

Bixby’t  Best,  No.  z . 

“  "  B.  B.  B.  M . per  54  gross 

acquot  Blacking,  No.  5 . 

iandy  Box,  French,  No.  15,  large..., 

“  “  “  small . . 

Mason’s  No.  1,  54  grots . 


T.  M.  French . . . per  doz. 


•73 

*  75 
•78 

6.80 
*•75 
4-5° 
4- *5 

10. oe 

J.00 

a. 22 

a. 60 

*  85 

4  55 
7-5» 
z.oe 


SHOE  DRESSING. 

Mason's . 

Acme,  1  dox . . 

Bixby's  Royal  Polish,  x  doz . . 

Bixby  Tet  Oil  Polish . .7.7.  *!! 

BrownTs  Shoe  Dressing,  i  doz . ....7.7.7 

Brown's,  Army  and  Navy,  x  dox . !!!!*.!!!!!! 

Boyer’s  Frencn  Dressing . 

"  oil  Polish . 

Admiral  Russet  Combination . . 

Admiral  Shoe  Dressing . .7.7.7.*!. 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . . . 

Boston  Waterproof,  black . ’”’! 

Boston  Jr.  Waterproof,  black,  xo-cent  sire.. 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large^  black.....!!!.!!**.!!!! 
Superb  Patent  Leather  Paste  large...!...!!!! 

Champion,  black,  friction  polish . !!!!!!!!!!! 

Champion  Jr.,  black,  friction  polish...!!!!!!!.! 

French  Gloss,  black,  self-polishing . !!!!.’!!! 

Royal  Gloss,  black,  self-polishing . !!!.....! 

Dandy  Combination,  russet. . 1!!!*.!!7 

Star  Combination,  russet... . . 

Dandy  Russet  Paste  large . !!!!!!!!!!!!!!! 

Bossola  Waterproof  Paste  Polish \  !ar ge !!!. ! ! 
Bossola  Waterproof  Paste  Polish,  small!!!!!! 
Quick  White,  deans  dirty  canvas' shoes!!!.’!! 
Ouick  White,  deans  dirty  canvas  shoes!!!.. 
Oil  Paste  black,  never  dries  up,  large  tfcss.. 


•  7® 

IX| 

t 

82* 

.8254 

*5 

75 

70 

•7® 

2.00 

2.00 

.85 

85 

2  00 
•75 
a.  00 

85 

75 

•75 

•  oc 

•73 

75 

•75 

t 

2  OO 

•75 
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GREEN  COFFEE. 


Rio,  Golden,  fancy . 

“  prime . . 

"  choice . 

Santos,  Peaberry,  extra  fancy . 

"  fancy . 

“  choice .  . 

Maracaibo,  strictly  fancy,  mild . 

“  choice . 

Washed  Caracas,  fancy . . . 

Laguayra,  fancy . 

Java,  extra  fancy  Old  Government . 

“  extra  fancy . 

“  fancy . 

Mocha,  '/s  and  %  bales,  genuine,  finest... 

“  Seed,  Santos,  fancy . 

"  “  choice . 


Per  lb. 

09  @.09^ 
@  .08 
@.07% 

@.iaK 
@-i°K 

@■09/2 
@.I2}4 

@.iiH 

@.14^ 
@10^ 
20%@.21 
@.20 
@19  K 

@.ig 
@.10% 
@. 10 y 


■  14 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  fancy . 

“  Prime . 

“  Choice . 

Santos,  Peaberry,  extra  fancy . 

“  extra  fancy . 

“  fancy . 

"  choice . 

Laguayra,  fancy . 

Maracaibo,  choice . 

“  fancy . . . 

“  extra  fancy . 

Java,  extra  fancy  Old  Government . 

"  fancy . 

Mocha,  finest . 

Lipton’s  Blended  Coffee — 

Mocha  and  Java,  No.  . . . 


@-°9/4 

@.16 

@•13 

@■12/2 

@.12 

@.14 

@.i4K 

@•15 

@•1554 

@■25% 

@.24% 

@■23% 


. 22 

. 20 

3 . *7 

“  "  4 . J4 

Packed  in  25  and  50-lb.  cans,  and  25,5°  an<i  100-lb.  bags. 


PACKAGE  COFFEE, 

Two  per  cent,  discount  on  package  coffee.  Sold 


100-lb.  Cases. 

15K 

105J 

*3'/s 


60-lb.  Cases. 

*5™o 

10# 

% 


.  26 


on  the  equality  plan. 

New  York  Card  Pi  ice. 

Ariosa . 

Arbuckle's  Seven  Day.. 

Lion . 

B.  Fischer  &  Co. — 

Hotel  Astor  Coffee,  i-lb  tins. 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . 

“  50-lb.  tins . 

“  barrels . 

Viv,  lbs . 

“  50-lb.  tins . 

“  barrels .  . . 

Ground  or  pulverized  without  extra  charge. 
Lipton's — 

Special . 26 

Perfection . 20 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 


.  20 
.19 
.18 
.  16 

•15 

•*4 


Triunfo,  24  2  lb.  cans, 


.29 


48  i-lb.  cans . . 29J4 


.26 


Trinidad,  60  or  100  1  -lb. - — . . . 

"G-A”  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  60 or  100  i-lb.  cartons . 21 

Iowa,  60  or  100  1  and  2-lb.  cartons . 18*4 

Tumbala,  60  or  100  i-lb.  cartons . i6*4 

Quezal  (after-dinner),  12,  24  or  48  l/2-\b.  cans 
per  *4  lb. 


•35 


3.80 

•95 

5-75 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “Kosyr”— 

50  tins  in  box . per  box 

12  in  tins  box . per  carton 

2-lb.  tins . per  doz. 

George  Floto's  Sons —  Per  gross 

Coffee  Essence,  }4-gross  improved  cans .  2.25 

34-gross  cans,  tin  ends .  2.70 

“  J4-gross  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  34  gross.... 

Package  Chicory,  65-lb.  cases  . . per  lb. 

Hummel's  Essence,  tin  can,  34  gross,  per  gross 
tin  ends,  “  ** 

*'  At  improved  “  “ 

Chicory,  Selig’s  65's . 

“  English,  ground,  bags  about  160  lbs... 

“  Francks’,  stick,  65  lbs . 

“  Muller’s,  Columbus  brand,  5  sticks 
to  lb.,  65  lbs . 


2.25 

.04  x% 

2.85 

2.70 

315 

•05K 

■05^ 

.o6>4 


.04% 


AMMUNITION. 


Blasting,  A,  kegs,  25  lbs .  2.35 

"  B,  kegs,  25  lbs .  1.50 


—6— 

Duck,  kegs,  1234  lbs .  4-75 

“  kegs,  6%  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

“  “  kegs,  1234  lbs .  2  65 

“  “  kegs,  6y  lbs .  1.5° 

Drop  Shot,  1  to  10,  bags,  25  lbs .  1 .85 

BB,  bags,  25  lbs .  2.10 


BLUING— Dry. 

Per  gross 

Barlow's,  small,  2  doz .  2.60 

<€  large,  1  doz .  5. 20 

Sawyer’s,  No.  1,  6  doz .  1.5° 

“  No.  3,  3  doz .  3-35 

Colburn's,  No.  1,  4  doz .  1.60 

“  No.  2,  3  doz .  2.50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.60 

“  “  2  0z.,3doz .  480 


BLUING— Liquid. 

Per  gross 

Boyer’s  Bengal,  8  oz.,  V  gross .  3.90 

Cream  Indigo,  2  oz.,  %  gross .  3.90 

"  4  oz.,  ^  gross .  7.40 

“  8  oz.,  54  gross .  n. 40 


BUTTER. 


Per  lb. 
.26 
•25 

.24 

•23 


.27 


Tub  Butter — 

Creamery,  extra,  6o-lb.  tubs  . 

“  first,  “  . 

tl  second,  '*  . 

“  third,  “  . 

t€  imitation,  30-60  lbs . 

**  5  and  10-lb.  rolls,  60  and  100- 

lb.  boxes . 

Ladles,  30-60  lbs.,  bakers'  use . 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs. 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes . 

Sheaf (*‘400”)  Elgin,  20-50-lb.  boxes . 

Sheaf. . 25-. 26 

Milhen  Farm,  lbs.  and  l/2  lbs .  .31 

Gurnse,  lbs.  and  l/2  lbs .  .29 

Belle  Spring .  .27 


.30 

.29 


.28 

27 


CANDLES. 


Per  lb. 

P.  &  G.,  8’s,  30  lbs . 

•*  i6’s,  30  lbs . 11 

Paraffine,  4's,  6's,  8's  cartons,  36-lb.  cases, 

per  lb . 08^ 

Searchlight,  hotel,  16's,  30  lbs . 09^ 

Pearless,  hotel,  i6’s,  30  lbs . io*J 

Bright  Light,  16's,  30  lbs . per  box  2.00 

Werk's,8’s,  30  lbs . 11 

“  16’s,  30  lbs . 12 

Carriage,  size  6xiJ4 . 19 

Martha  Washington,  long  12’s . 17 


JARS  AND  JAR  RUBBERS. 


•  17 


Glass  Jars —  Gross 

Pints .  6.75 

Quarts.../. .  7.00 

Half-gallons .  8.70 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  x/2  gro.,  no  rubbers. ..per  gro. 

Jar  Rubbers — 

Lip,  wide . per  gross 

Acme,  wide,  1  doz.  cartons . per  lb. 

medium,  1  doz.  cartons 


2-75 


.85 

•45 

.40 


Reliable,  white  rubber,  wide . 26 


medium.. 

Black,  medium . per  lb. 

(25  lb.  lots  1  cent  perlb.  less.) 


.26 

•25 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram.... per  doz. 

Sage .  “ 

Thyme .  ** 

Savory..., .  ** 

Special  case  assortment,  2 
doz.  Sweet  Marjoram,  1 
doz.  Sagi,  y2  doz. Thyme, 

x/2  doz.  Savory . per  case 

Colburn’s  “A”  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 
l/s-\b.  cartons,  1  doz . per  doz. 

K- lb-  “  “  .  “ 

J4-lb.  "  “  .  " 

y-lb.  screw  cap  bottles,  2  doz .  “ 

%-\b.  square  cans,  2  doz .  “ 


•25 

•25 

.25 

•25 


.40 
•75 
1  -25 

.90 

.85 
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CANNED  GOODS. 


Tomatoes —  Per  doz. 

Mrs.  Hancock's,  frying .  x.15 

DuBois’  frying . . .  1. 10 

Jersey  King,  No.  3,  standard  Jersey . 92^ 

97'A 

90 

25 

5° 
I1V2 
60 


J  IVUlg  ,  XV  w .  J,  JVttUUt 

Silver  Lake,  fancy  jersey  . 

Peerless,  extra  fancy,  No.  3  . 

Plantation,  No.  10,  1  doz .  2.2 

Silver  Lake,  No.  10,  1  doz .  2.5 

Golden  Rule,  No.  3,  seconds  . 

Alta,  No.  2 . 


Lima  Beans — 

Tinsley’s,  extra  small .  1.25 

Silver  Lake .  1 .00 

Early  Autumn . 92 

Boyer’s,  No.  2 .  1-07^ 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  fancy . . . .  1  50 

Boyer’s,  2s . . . 55 

Acorn,  3s . 85 

“  No.  2 . 57% 

Safe,  No.  2 . 50 

White  Wax  Beans — 

Boyer’s,  No.  2 . . . 60 

Acorn,  No.  2 . 57% 

Champion . 

Winsom,  N.  Y.,  No.  10, 1  doz .  3.60 

Beans  (Pork  and  Beans) — 


B.  &  M.,  No.  3,  plain .  1. 

“  No.  3,  tomato  sauce .  1 

Campbell’s,  No.  2,  plain . 

“  No.  2,  sauce . 

Oxford,  No  3 .  1 

Narragansett,  No.  3,  tomato  sauce .  1 

Van  Camp’s,  No.  1,  sauce,  4  doz . 

“  No.  2,  sauce,  2  doz .  1. 

Moore  &  Brady,  No.  3,  plain . 

“  No.  3,  sauce . 

**  No.  1,  picnic  size,  plain . 

“  No.  1,  picnic  size,  sauce . 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

tf  No.  3,  tomato  sauce....  1. 

**  Midnight  Lunch,  No. 

1,  4  doz . 

Schimmel's,  No.  1,  sauce  . . . 

“  No.  2,  sauce . 

**  No.  2,  plain . 

Bunker  Hill,  No.  3,  plain . 

“  No.  3,  tomato  sauce . 

Snider’s,  tomato  sauce,  No.  3,  2  doz .  1. 

**  No.  2,  3  doz.  . .  1 . 

“  “  No.  1,  4  doz . 

“  “  No.  10,  l£  doz .  5. 

Sunnyside,  plain  or  sauce.  No.  3,  2  doz . 

**  **  No.  2, 3  doz . 

“  u  No.  1, 4  doz. ...... 

“  “  No.  10,  y2  doz....  3. 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 

Van  Camp’s,  No.  2,  2  doz . * . 

Corn — 

Paris,  fancy  Maine .  x. 

American  Beauty,  extra  fancy,  Shoe  Peg . 

Cream  of  Susquehanna . 

Baker's,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna . 

“  Osborn’s . 

Mark,  crushed . 

Rex,  No.  2,  fancy,  whole  grain . 

Vanity,  No.  2,  whole  grain . 

Peas — 


35 

55 

90 

90 

05 

37^ 

87M 

32'A 

85 

90 

42  lA 
tf'/ 
45 

97/4 

°5 


Peaches — 

Goddess,  No.  2*4,  ex. standard,  lemon  cling  a. 00 
Tioga,  No.  2l/2.  extra  standard,  lemon  cling  x  .95 

Valley,  No.  2 standard,  lemon  cling .  1.80 

Agate,  No.  2%,  standard,  lemon  cling .  1.70 

Lake  View,  No.  2 34*  yellow,  free .  x.  70 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz .  1 .35 

Columbus,  No.  234,  pie,  peeled,  yellow,  free  1 .4734 
No.  2y2,  pie,  peeled,  lemon,  cling  1.40 

Plums 

Egg,  extra  standard . 

Green  Gage,  extra  standard . 

Egg,  standard .  1.40 

Gage,  standard... .  x  .40 


Domestic  Canned  Fruit. 


5° 

65 

95 

90 

v'A. 

80 

80 


75 

77K 


20 

85 

95 

80 
80 
7  2'A 
70 


Boyer’s,  Midgets  . 

“  Extra  Sifted. 


•55 


95 

12% 


“  Early  June . 

Jumbo  June . 

Little  Nell’s,  Baltimore . 

Hermit  brand,  No.  2 . . 

Beets — 

Silver  Lake,  fancy,  No.  3 .  1 

Chautauqua,  No.  3 . 

Succotash — 

Quaker,  extra  fancy .  1 

Spinach — 

Champion,  No.  3 .  * 

Shawnee,  No.  3 .  * 

Farren’s,  No.  3 . 

“  No.  10 .  3 

Sweet  Potatoes — 

Victory,  No.  3,  2  doz . 

Pumpkin — 

Silver  Lake,  No.  3 . 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 .  . 

Andrews  &  Co.,  No.  2 . 

Silver  Lake,  No.  10,  1  doz .  2 

Asparagus — 

Del  Monte  Mammoths .  3.50 

Oak,  large .  3* 20 

Superior,  large,  No.  2*4 .  3-25 

Staple,  medium,  No.  2*4 .  3  00 

Swan,  medium,  No.  2^4 .  2 

Del  Monte  Tips,  No.  i}4 .  2 

Extra  Tips,  No.  i}4 .  2*55 

_  --  ~  50 

85 


.65 

Wagner’s,  No.  1,  cocktail,  2  doz . 

•95 

P.  &  B.,  grated,  No.  3 . 

•75 

13-  75 

James,  No.  3,  pie,  grated . 

.80 

I3-25 

Singapore,  cubes,  No.  1,  4  doz . 

•67M 

n-75 

The  Paul  Taylor  Brown  Co’s 

10.25 

Singapore  Pineapple,  extra  preserved — 

i-55 

Chop  Tan  Hin,  %  lb.,  cubes. . 

■  Wi 

*•25 

“  y%  lb.,  sliced . 

•77  'i 

1 . 10 

“  1  lb.,  cubes . 

1.02% 

•95 

“  1 3^  lb. ,  chunks  . 

1 .10  'i 

.90 

“  1%  lb.,  spiral  sliced . 

115 

.62% 

**  iy  lb.,  smooth  sliced . 

1.22  A 

85 


95  , 
42K 
35 


90 

60 


El  Dorado  Tips,  No.  i]4 .  2- 

El  Rio,  medium,  No.  2^4,  2  doz .  2. 


California  Canned  Fruit. 

Apricots —  Perdoz. 

Extra  quality .  2  -4° 

Extra  standard . 

Standard . . . 

Pears — 

Bartlett,  extra  quality,  2^4s .  2.25 

“  extra  standard,  234s .  2.20 

"  standard,  234* .  2  00 

Cherries — 

Extra  quality,  234s .  2 -6° 

Extra  standard,  234s .  2.  50 

Standard,  234s .  2  .25 


Apples 

Wayne  Co.,  No.  10,  1  doz . 

Booth’s,  oval,  No.  3 . 

Blackberries — 

Farren's,  extra  preserved,  No.  2 . 

Silver  Lake,  syrup,  No.  a . 

Nigger  Head,  No.  2 . 

Spring  Garden,  No.  2  . 

Blueberries — 

L°gg»es,  No.  a . 

“  No.  10 . 

Cherries — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white,  No.  2 . 

Peaches — 

Maryland  Leader,  yellow,  No.  3... . 

"  white . 

P.  &  B.,  yellow,  No.  3 . 

Pears — 

Silver  Lake,  No.  3 . 

Fowling  Creek,  good,  No.  3 . 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra  preserved*  No.  2 . 

Pride  of  Rochester,  fancy,  preserved.  No.  2 
Rhubarb — 

Silver  Lake,  No.  3,  2  doz . 

Silver  Lake,  No.  10,  1  doz . 

Strawberries — 

Anchor,  No.  2 . . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . 

Defence,  No.  2 . 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 . 

General,  E.  &  C.,  sliced,  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Singapore  Chunks,  No.  134.  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  2 . 


3.50 

.70 


1.30 

1.22k 

1.0734 

.90 


.40 


6.00 


1.30 

1.25 


1.20 

x.15 

125 


*•25 

1.05 


•30 

.90 


.85 

.20 


.90 

.00 


1  •  45 
1 .80 


1 .90 
1.80 
1.65 
1 .60 

*•35 

1.05 

x.30 

1 .00 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Per  doz 

Deviled,  No.  1,  4  doz . . .  2.1734 

“  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz .  i-*2& 

Star,  No.  1,  4  doz . .  .95 

Lobster — 

B.  &  M.,  No.  t,  flat,  4  doz .  4.75 

“  No.  l/2,  flat,  4  doz .  2.45 

lt  No.  1,  tall,  2  doz . 4.50 

No.  y,  flat,  4  doz .  3.00 

Star  brand,  No.  y,  flat,  4  doz .  1.40 

“  No.  1,  tall,  4  doz .  3.85 

“  No.  flat,  4  doz .  2.40 

Shrimps — 

Peerless  brand  (Barataria),  dry,  No.  1,  2 

doz . . , .  i.nY 

Peerless  brand  (Barataria),  new,  pickled, 

No.  1.  2  doz .  1  •  1 2 

Cotton  Bale,  pickled,  No.  1,  2  doz .  x.io 

Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz .  1.5° 

tf  “  No.  2,  2  doz .  2.50 

“  “  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  4  doz . 

“  “  No.  2, 2  doz .  2.50 

Oysters — 

Boyer’s,  No.  1,  2  doz . 92V 

“  No.  2,  2  doz .  *  »8o 

M.  &  B.,  No.  1,  2  doz . 92^ 

Stewart’s,  No.  2,  2  doz .  **65 

“  No.  1,  2  doz . 80 

Victory,  No.  1,  2  doz . ^7} 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1  4<> 

Gold  Label,  No.  1,  spiced,  4  doz . 823 
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Catch  the 
harp  Appetites 


Your  customers  will  come  home  from 
their  vacations  with  freshly  sharpened  appe¬ 
tites — more  than  ever  receptive  to  good 
food  and  drink. 

Give  them  Hotel  Astor  Coffee  now 
and  it  will  meet  with  an  instant  response. 
Hotel  Astor  succeeds  always,  but  more 
quickly  than  ever  just  now  when  appetites 
aren’t  jaded. 

The  finest  blend  of  the  finest  Coffees, 
packed  handsomely  and  backed  with  a 
record  of  perfect  success  in  the  most  exclu¬ 
sive  hotels  of  New  York  City. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


LAMS0N  RAPID 
CASH  CARRIERS 


These  Carriers  will 

Give  you  quicker  service , 

Cut  down  your  operating  costs , 

Protect  your  cash ,  and 
Please  your  customers. 

Our  Systems  Department  is  at  your  service 
to  advise  and  report  on  details  of  the  Store  Sys¬ 
tems  best  suited  to  your  needs. 

Write  for  Booklet  E. 

LAMSON  CONSOLIDATED  S.  S.  CO. 


500  Penn  Mutual  Building 


District  Offices 
in  all 

Principal  Cities 


Boston  Office 
1 6 1  Devonshire  Street 


Preserved  Fruits,  Jams,  Jellies, 
- —  Fruit  Butters,  etc.  — v 


CONTAINING  NO  PRESERVATIVE  AND  NO 

ARTIFICIAL  COLORING 

were  made  and  shipped  by 

PHILIP  J.  RITTER 

many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 

If  Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 

^f  We  ask  for  a  portion  of  your  patronage. 

^ _ r 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Salmon— 

Gibraltar,  Sockeye,  No.  x,  tall .  i  .95 

“  “  No.  54,  flat .  1. *5 

Hapgood’s,  No.  x,  tall,  4  doz . . . 

No.  . . 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  x, 

tall,  4  doz .  s*  7° 

Humes,  Karluk,  No.  1,  tall,  4  doz . 

Horseshoe,  No.  .  1 -5° 

Sweet  Clover,  pink,  No.  1,  tall .  i.oo 

Whi  e  Raven,  s . 95 

Chef,  red,  No.  fla-,  4  doz . 92^ 

Terrapin,  pink,  No.  lA,  4  doz . 85 


SARDINES— Imported. 

Chancerelle,  54  s,  key . - .  a5*°° 

La  Champagne,  #s,  key .  17.00 

“  “  boneless . 

Billet  small  54 s . . .  14.00 

Tricolore,  .  9  00 

Gerard,  54s,  key,  boneless .  34  00 

MarteL,  .  9*5® 

“  54s .  13  25 

Morel,  54s,  boneless .  15. 00 

Domestic. 

Mustard — 

Irma,  54s,  100  cans . . .  3*°5 

Raven,  54s,  key,  too  cans .  3-37/4 

Gold  Label,  %s,  mayonnaise  dressing,  100 

cans . . . .  6.40 

Gold  Label,  54s*  mayonnaise  dressing,  50 

cans . . .  4-3° 

Oil- 

Gold  Label,  5^ s,  oil,  100  cans .  0.40 

Irma,  54s,  100 cans .  3-^5 

Continental,  #s,  key,  100  cans .  3.6254 

Owl,  5£s,  key,  100  cans .  3-52J4 

Skipper  Sardines — 

54s,  olive  oil,  key,  100  tins .  ia  .00 

54s,  “  44  50  tins  . .  xa.oo 

54s,  tomato  sauce,  key,  100  tins .  13  . 00 

54s,  “  “  5C  tins .  X3.00 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  1,  key,  2  doz .  1 .40 

14  No.  2,  key,  1  doz .  2.35 

Fairbank's — 

No.  1,  key,  2  doz .  1.40 

No.  2,  key,  1  doz .  2.25 

No.  6,  key,  1  doz .  7.00 

No  14,  key,  54  doz . per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.25 


Chipped  Beef. 


No.  Y,  2  doz .  i-4S 

No.  1,  2  doz .  2.Z0 

No.  y2,  glass,  2  doz .  1.55 

No.  1,  glass,  2  doz .  a. 50 

Beechnut — 

No.  y,  sliced,  glass  jars .  1.70 

No.  1,  sliced,  glassjars .  2.77^ 


Sliced  Smoked  Beef. 


Armour’s — 

Shield,  in  glass,  size  54 .  x  .55 

44  44  44  1 . . .  2.65 

Acme — 

Large  tins,  2  doz .  2.60 

Medium  tins,  4  doz .  1.60 

44  2  doz .  x  .65 

Small  tins,  4  doz .  x  .00 

Large  gla«s  jars,  1  doz .  2.85 

Special  jars,  1  doz .  2.60 

Junior  jars,  2  doz .  1.60 


Sliced  Bacon. 

Armour’s — 

Star,  in  glass,  size  % .  1.65 

“  “  “  i .  2.65 

“  in  tin,  “  % .  1.55 

“  “  “  1 .  2.65 

Beechnut — 

No.  Yi,  glass  jars .  1.42^ 

No.  1,  glassjars .  2.50 

Acme — 

Large  glass,  1  doz .  2.75 

Junior  glass,  2  doz .  1.60 


Roast  Beef. 

Armour’s — 

No.  1,  2  doz . . .  1 .40 

No.  2.  1  doz .  2.35 

Fairbank’s — 

No.  1,  2  doz .  1.45 

No  2,  z  doz .  2. 37^ 

Libby  s — 

No.  1,  2  doz .  1.45 

No.  2,  1  doz .  2.30 

Kingan's — 

No.  1,  2  doz .  1.40 

No.  2,  1  doz .  2.4254 


Lunch  Tongue. 

Armour’s,  No.  i,  2  doz .  2.70 

Fairbank's,  No.  1,  2  doz . . .  a. 15 

Libby’s,  No.  1,  2  doz .  2.80 
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Whole  Ox  Tongue. 

Armour’s — 

Size  1  . , .  5-4° 

"  1  Y .  6.7s 

“  2  7.85 

“  2 y, .  9-5° 

Fairbank  s.  No.  2,  1  doz .  7.00 

Libby’s,  No.  2Y,  1  doz .  9.50 


Potted  or  Deviled  Meats. 

Armour’s — 

No.  Y,  4  doz . 45 

No.  % ,  2  doz . 82}^ 

Libby's  — 

No.  Y,  4  doz . . . 44 

No.  J4,  4  doz . 80 

R.  &  R  — 

No.  Yi  4  doz .  1. 

No.  y,  2  doz .  » 


.15 

•95 


Potted  Chicken  or  Turkey. 

Armour’s — 


No.  Yi  4  doz .  1.80 

No.  Y,  2  doz .  3  °5 


Libby’s — 

No.  Yi  4  doz . 

No.  Y,  2  doz . , . 

R.  &  R.,  No.  Yi  4  doz .  1 
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Sausage. 

Armour’s— 

Vienna  style,  size  54 . 9° 

**  44  i . . .  1.50 

Luncheon,  with  Tomato  Sauce,  size  54 . 90 


Boned  Meats. 


Curtice  Brothers,  “Blue  Label” — 

Chicken,  No.  .  2.85 

“  No.  1 .  5.00 

Turkey,  No.  Y .  2.85 

“  No.  .  S-oo 

Whole  Rolled  Ox  Tongue,  No.  2 .  11.00 

"  Ham,  No.  1  y . . .  7.50 

“  “  No.  2Y . 10.00 


Deviled  Meats. 

Curtice  Brothers,  “Blue  Label" — 

No.  5  oz. 

Ham .  1.25 

Tongue .  1.25 

Chicken .  1.  85 

Turkey .  1.85 


No.  10  oz. 
2.15 
215 

2.50 

2.90 


Potted  Meats. 

Curtice  Brothers,  “Blue  Label"  — 

No.  yA  Tin. 

Ham . . .  1.20 

Tongue . .  1.20 

Chicken .  x.8o 

Turkey . . .  x.8o 


No. 


Yi  Tin. 

2.00 

2.00 

2-75 

2-75 


Soups. 

Snider's  Tomato — 

3-lb.  cans,  a  doz .  2. 35 

2-lb.  cans,  2  doz .  1.35 

1  -lb.  cans,  4  doz . 90 

Gallon  cans,  l/2  doz .  5.00 

Schimmel’s,  assorted,  1  lb.,  4  doz . 85 

Campbell’s — 

Assorted,  No.  1,  4  doz .  85 

Special  assortment,  4  doz . 8754 

Curtice  Brothers,  “Blue  Label" — 


P: 


Consomme .  3.15 

Bouillon . 

Beef. . 

Julienne . 

rintanier .  3 

Vegetable .  3.15 

Tomato .  3.15 

Ox  Tail .  3 

Mock  Turtle . .  3.15 

Tapioca  Crecy .  3.15 

Pea . 

Mutton  Broth . 

Clam  Chowder .  3.15 

Clam  Broth .  3.15 

Chicken  Gumbo .  3.15 

Mulligatawny .  3.15 

Chicken .  3.15 

Chicken  Broth .  3.15 

Green  T urtle .  6.50 

Terrapin .  7.25 


Quarts. 

Pints. 

Y2  Pints. 

3-15 

1  *75 

x-25 

315 

1  *75 

1.25 

3X5 

••75 

x-25 

3-15 

i-75 

X-2S 

•  3>5 

1  ■  75 

1.25 

3- *5 

1  •  75 

1  *a5 

3- >5 

>•75 

x  *25 

3>5 

>•75 

1 .25 

3-15 

>•75 

1.25 

3>5 

x*75 

1  *25 

3X5 

x-75 

x  *25 

3-iS 

■  -75 

1  *25 

•  3-15 

1  -75 

x*  25 

3-i5 

1  •  75 

x-*5 

3-15 

x-75 

.1.25 

3*x5 

x  ■  75 

1  -25 

3  •  x5 

1  *75 

1  *25 

3.15 

x-75 

x*25 

6.50 

3-50 

2. 00 

•  7-25 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb. 

Extra  Mixtures . 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  “  .0954 

Elcroften  Mixtures .  “  -°%M 

Nobby  Mixtures .  44  °9lA 

Cadella  Mixtures .  “  .12 

Fine  French  Mixtures .  “  .  13^4 

French  Creams .  14  .09 

American  Mixtures .  44  .0854 

Variety  Cut  Drops .  “  .0854 

Darling  Mints .  “  .0854 

Golden  Drip  Bar . x5-lb.  boxes  .10 


— II — 

Sour  Balls . 30-lb.  pails 

Pancella  Cream  Chocolate .  “ 

I  X  L  Assorted  Chocolate...., .  44 

King  B  Assorted  Chocolate .  “ 

No.  x  Fine  Assorted  Chocolate...  “ 

Nonpariel  Drops .  44 

Chocolate-covered  Caramels .  44 

Dairy  Chocolate  Chips . 25-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . 2t-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen . 

Wellington  Caramels . 25-lb.  pails 

Prozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  44 

Jelly  Beans .  44 

Wintergreen  Lozenges .  44 

Mint  Lozenges .  “ 

Assorted  Lozenges .  44 

Conversation  Lozenges . 28  lb  pails 

C.  &  A.  Crown  Stick . 30-lb.  pails 

Pancella  Chocolate,  1  -lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods . 10  boxes  in  case 


•  o854 
.1054 

•  n54 

.22Y 

.ley 

.ay 


.16Y 
.iij4 
•  '7'A 
.10Y 
■  ogY 
•°9  '/i 
.08 


•07Y 

.10 

.08 

ogY 

■  ogY 

■  ogY 

•  ogY 
.08 

•  12^ 

■  ogY 
4-5° 


CATSUP. 


Per  doz. 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  1.15 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 9254 

Campbell’s — 

No.  8,  2  doz . 8754 

No.  8,  Tobasco . 8754 

Snider's — 

Pints,  2  doz .  2.10 

54*pints,  2  doz .  x.  30 

Quarts,  1  doz .  3.25 

Gallons,  6  jugs  in  crate . per  jug  .85 


KETCHUP. 

Curtice's  “  Blue  Label"  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  in  case .  3.00 

Medium,  25  bottles  in  case .  4.75 

Large,  12  bottles  in  case .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co's —  Pei  lb- 

Premium,  54s,  12  to  25  lbs..,. . 30 

Premium,  54 s,  12  lbs . 30 

Caracas,  sweet,  6  lbs . .. . 30 

German,  sweet,  12  lbs . 23 

Auto,  sweet,  6  lbs . 32 

Cocoa,  54 -lb.  cans,  12  lbs.  in  box . 34 

Cocoa,  54-lb.  tins,  6  lbs . 34 

W.  H.  Baker’s— 

Best  Cocoa,  54-lb.  size . per  lb.  .31 

“  54-lb.  “  .  “  .32 

Premium  Chocolate,  54s,  12  lbs . 2854 

44  tfs,  12  lbs . 2954 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 1954 

“  “  1-5S,  12  lbs . 1954 

Hershey's — 

Milk,  48  5  cent . per  box  1.45 

Epp's— 

Cocoa.  54-lb.  tins,  7  lbs . 42 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  i-lb.  tins . per  tin  .72 

"  6-lb.  boxes,  54-lb.  tins .  44  .3 754 

“  6-lb.  boxes,  *4-lb.  tins .  44  .19 

Huyler's — 

Cocoa,  54s,  6-lb . 42 

“  54s,  6-lb . 44 

Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  54s . 

Cocoa,  labeled,  is . 

Premium  Chocolaie,  54s. 

Premium  Chocolate,  54s 
Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  doz. 
2.27 
3.60 


■38 

.40 

•33 

•35 


Per  can. 

5/ -lb.  round  cans . 

.19 

K-'b.  ;;  . 

•  3° 

•59 

i54-oz.  “  50  cans  in  case 

.07 

S-lb-  "  . 

2  75 

7.08 


Per  ib. 
•55 


28 


Bensdorp's  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 

44  8  to  lb . 

Bloocker's  Cocoa  Powder — 

54 -lb.  tins,  2  doz.  in  box . per  doz. 

54-lb.  tins,  2  doz.  in  box .  “ 

i-lb.  tins,  1  doz.  in  box .  44 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-lb.  bags,  x  doz.  in  case .  44 

Wilbur’s  Cocoa — 

Breakfast,  54  lb.  tins,  6  lb.  boxes. 

44  ^2-lb.  tins,  6-lb.  boxes. 

Wilbur’s  Chocolate — 

Sweet  Clover,  54s,  6-lb . 


88 

3-50 


6.50 

•52 


50 


per  lb. 


. per  box  1.60 
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Lowney's — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  54-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  54-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54 -lb.  packages . . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  J^-lb.  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54 -lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  £-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  £-lb 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54 -lb. 

tins . 

Cocoa,  6  lb.  boxes,  12  boxes  in  case,  }4-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  54-lb. 

tins . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins... . 

Diamond  Chocolate,  sweet,  54 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12-lb.  “  6  “  44  .  “ 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  54 -lb.  tins  “ 

54  lb.  tins,  6  lb.  boxes,  12  boxes  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54_lb.  jars,  6-  and  12-lb. 
boxes . 


32 


32 


32 


27 


27 


1.65 


.40 


Croft's  Cocoa.  £s,  2  dozen  in  box .  x  .80 


54s,  6  lbs.  . 

“  “  54s,  6  lbs.  “  . 

44  44  5-lb,  6  cans  “  . 

“  Swiss  Milk  Chocolate,  48  5-c. cakes.. 
“  Premium,  54s»  12-lb.  cakes . 

“  “  y2s,  “  “  . 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

54  lb.  decorated  cans,  12-lb.  boxes. .per  lb. 
‘  lb.  4  4  44  24-lb.  boxes.. 


•33 

•32 

•30 

1.50 

•3i 

•30 


Special  10-c.  packages,  30  to  box. .per  box 
Blue  Ribbon  Breakfast  Cocoa- 


•3® 
.29 
2 .10 


Decorated  54-lb.  tins,  6-lb.  boxes . 3654 


12-lb. 


•36 


•29K 

•29 

■3x}l 

•  31 


K-lb. 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes. 

“  54-lb.  “  12-lb.  “  . 

“  54-lb.  “  6-lb.  “  . 

“  £-lb.  “  12  lb.  “  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  */& s,  6-lb.  boxes . 2654 

“  54s,  12-lb.  “  . . / 

Buster  Brown,  5-c.,  48  cakes . per  box 

“  ,  3-c.,  72  “  .  “ 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 

54-lb.  “  24-lb.  “  . 

Milk  Chocolate  — 

40  3-cent  cakes  in  box,  24  to  halt  case . 

40  44  44  48  to  case . .  .80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  44  44  48  to  case . 78 


.26 

•35 

.40 


■  27  Yi 

■  27 


.80 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MIEK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  3  •  75 

Defiance,  4  doz .  3-75 

Magnolia,  4  doz .  4*I5 

Rose,  4  doz .  4  00 

Dime,  4  doz . .  3  5° 

Winner,  4  doz .  4°° 

Baby,  1  doz.,  glass .  1 .90 

Red  Cross .  4«x5 

Peninsular . . . .  4X5 

Leader . 

Banner,  4  doz 


3-9° 

4.10 


Star,  4  doz .  4  X5 


EVAPORATED  MILK. 

Peerless,  hotel  size,  2  doz . . .  360 

Peerless,  family  size,  4  doz .  3  xo 

Peerless,  5  cent  si>e,  4  doz .  1.70 

St.  Charles,  family  size,  4  doz .  3*75 

St.  Charles,  hotel  size,  2  doz .  3*8° 

Silver  Cow,  5-cent  size . 6  doz. 

Pet,  10-cent  size.  4  doz . per  case 

Pet,  5-cent  size,  6  doz . per  case 

Van  Camp's,  6  doz.,  small .  2.65 

Van  Camp’s,  4  doz.,  family .  3°° 

Van  Camp's,  4  doz.,  large .  3-^5 


67# 

3.0° 
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Where  would  you  naturally  expect  the  best  marmalades  to  be 
made?  That’s  where  we  are.  The  nearest  orange  tree  is  just 
201  yards  from  the  front  door  of  our  plant.  From  this  one 
the  trees  extend  for  miles.  We  get  this  fruit  fresh  and  cook 
it  at  once.  That’s  the  “why”  and  the  secret,  it  is  what 
makes  people  buy  our  goods.  Also  we  know  how.  We 
thank  you  for  reading  our  “ads”  and  will  try  to  keep  them 
interesting.  Drop  us  a  postal  for  a  sample  and  prices.  It 
only  costs  a  cent  and  a  moment. 

H.  P.  D.  KINGSBURY,  Redlands,  California 
(where  the  oranges  come  from) 


I  maintain  that  if  one  wants  to  know  just  what 
happens  inside’  and  wants  the  proper  thing  to  hap¬ 
pen,  it  is  essential  to  drink  ’BlookerY.” 

W.  H.  MORSE,  M.  D., 

Consulting  Chemist. 

American  Depot,  h6  Hudson  St.,  New  York 


SEE  THEM  MELT! 

Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  melt  away  like  snow 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box— drop  one  in  hot  water. 

Good  goods  and  r  good  profit. 


Bouillon 

Capsules 


ROYAL  SPECIALTY  CO.,  Sole  Manufacturers  92  rneeawd5oSrTkREET# 


The  Wise  Dealer  is  Always  Looking 
for  Articles  Like 

A  M  M  O 

(DRY  AMMONIA) 

because  he  knows  it  pays  to  show  customers  a 
good  thing.  Ammo  is  a  dry,  odorless  pow¬ 
der  until  it  comes  in  contact  with  water,  then 
it  turns  into  ammonia. 

One  io  cent,  can  equals  three  pints  of 

best  liquid  ammonia 

Never  loses  its  strength  or  evaporates  like 
liquid  ammonia.  Put  up  in  handy  sifter-top 
cans,  no  bottles  to  break  and  lose  your  profit. 
Used  from  cellar  to  garret,  from  Monday  to 
Saturday.  Strong,  steady  seller.  We  are  tell¬ 
ing  your  customers  about  it  and  pushing  it. 
Why  don’t  you  ?  Your  jobber  can  supply  you. 

THE  FRANK  C.  EBY  CO. 

213=215  E.  Atwater  Street 
DETROIT,  MICH. 


Seasonable 
Specialties 

(OUR  OWN  CREATIONS) 

GOVERNMENT  INSPECTION  ESTABLISHMENT  No.  257 

Prepared  with  the  greatest  care  by  clean  methods  in  the 

Finest,  Cleanest  and  most  Sanitary  Abattoirs  and  Sausage 

Kitchens  in  the  country,  and  are  especially  adapted  for 

use  during  the  Summer  season. 

0 

Meat  Loaf 

Composed  entirely  of  fine  selected  meats — contains 
no  flour  or  cereals.  Baked  in  loaves  of  about  eight 
pounds.  Delicious.  Can  be  served  cold,  sliced  thin, 
or  warmed  up  in  oven  to  take  the  place  of  a  roast! 

Lunch  Roll  (Copyrighted.) 

Choice,  tender  pieces  of  pork,  very  mildly  cured ; 
stuffed  in  linen  sack  or  container.  Boiled  and  ready 
to  use  in  place  of  boiled  ham.  Makes  an  elegant 
dish  when  fried  in  place  of  ham  or  bacon. 

Cervelat 


(also  known  as  Summer  Sausage 
or  Winter  Bologna.) 


Not  to  be  confounded  with  Lebanon  Bologna  or 
similar  cheap  products.  Very  choice  and  different 
from  the  numerous  brands  on  the  market  from  the 
fact  that  it  contains  no  cereals.  In  beef  casings — 
also  a  limited  supply  in  hog  casings. 


Burk’s  Hams 

Different  from  others  in  cut  and  trim,  having  short 
shanks  and  round  butts.  No  salty  taste — being 
new  and  sugar  cured.  Bright  color,  smoked  with 
hickory  wood. 

Butternut  Bacon 

In  strips,  neatly  wrapped  in  parchment  paper. 
Strung  with  white  cord  and  cut  perfectly  square, 
making  every  ounce  available  to  the  consumer.  No 
waste.  Not  especially  lean,  being  selected  from  best 
corn  fed  hogs,  which  imparts  that  tender,  nutty  flavor. 


GIRARD  AVE.  AND  THIRD  ST.,  PHILADELPHIA 
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HIRES  CONDENSED 
MILK 


Per  case. 


Silver .  4.15 

Queen .  4.00 

Premium .  3.85 

Blue  Ribbon  _  3.85 

Gold,  tall .  3.75 

Gold,  family...  3.15 


COCOANUT. 

Franklin  Baker  Co's — 


Per  case 


Brazil,  70  5-cent  packages .  2.50 

“  35  10-cent  “  2.50 

“  38  5-cent  and  16  10-cent  packages. ...  2.50 

“  18  20  cent  packages .  2.50 

Per  lb. 

“  Shred,  in  pails,  20  lbs . 10 

“  “  in  boxes,  25  lbs .  09% 

“  “  in  barrels,  235  lbs . 09 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

"  “  in  boxes,  25  lbs . 09^ 

“  “  in  barrels,  135  lbs . 09 

Premium,  60  ]/-lb  packages,  15  lbs.  to  case  .23 
“  3°  “  15  -22 

“  3°  54 -lb-  and  15  54-lb.  packages, 

15  lbs.  to  case . 22 

Schepp’s  Shredded,  54 -lb.  pkgs.,  15  lbs.  to  case  .2354 
“  “  54-lbs . 22^ 

Dunham's,  5-cent  package . 29 

“  Hs . 2<j 

“  ys . 28 

“  J4 s  and  J^s . 2654 


COCOANUTS. 

Franklin  Baker  Co's —  Per  bag 

t  Porto  Rico,  Jumbo,  80s .  4  00 


San  Bias,  100s .  3.50 


CRACKERS  AND  CAKES 

A.  Exton  &  Co. —  Bbls. 

Butter  Crackers . 08 

Oyster  “  08 

Wine  Scroll . 10 

Cracker  Dust . 08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J  - 


Bxs. 

.08K 
.o8}4 
.10  y2 

.08 


S.  Ivins’  Son — 

BMs. 

Bxs. 

Assorted  Jumbles . 

. °7  J4 

.08 

Brown  Edge  Water . 

.  IO 

Butter  Thin . 

.  12 

Clover  Mixed . 

.08 

Cocoanut  Ripple . 

.  IO 

Cookie  Mixed . 

. 0854 

•°9 

Crystal  Bar . 

•°9 

Fig  Bars . 

.  IO 

Frosted  Spiced  Wafer . 

-°9 

Fruit  Cookies . 

OO 

O 

•°9 

Fruit  Gem . 

.08 

Graham  Wafer . 

.  IO 

Grandma  Cookies . 

. °8‘4 

■°9 

Honey  Jumbles,  XX . 

Iced  Charter  Oak . 

. °9'A 

.  IO 

.09 

Iced  Ginger  Tablet . 

.08 

Iced  Honey  Jumbles . 

.  IO 

Iced  Penn  Treaty . 

. 07 

•  °9^ 

Iced  Vedette  Wafer . 

.08 

Lemon  Bar . 

. °85^ 

.09 

Man-in-the-Moon  . 

.08 

Milk  Lunch . . 

•°7  'A 

Orange  Cookies . 

.08 

Quaker  City  Mixed . 

.08 

Salted  Strips . . 

. °854 

•°9 

Saltines . 

.  12 

Soda  Biscuit  XX . . 

.0654 

Soda  Biscuit  XXX . 

.07 

Spiced  Wafers . . 

.08 

Sunshine  Cookies . 

. 07% 

.08 

Water  Crackers  Star . 

. °654 

.07 

Package  goods — 

Per  doz. 

Animals  ... . 50 

Butter  Thin .  1.00 

Gingerettes .  1.00 

Gold  Medal  Soda  (small) . 50 

“  “  “  (large) . 90 

Graham  Wafers .  1.00 

Ivinettes . . 50 

Milk  Lunch .  1.00 

Our  Ginger  Snaps . i . 50 

Pink  Tea . 1.00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 
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DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  do z.  1  15 
“  “  with  Horse  radish,  p.dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 .75 
44  44  with  Horse-radish,  p.dz.  1.75 

Wein  Senf,  in  bbls . per  gal. 

“  x  gallon  stone  jars . per  jar  .  75 

44  5  gallon  kegs . per  keg  2.50 

Prepared  Mustard,  in  bbls . per  gal. 

44  44  in  15  gallon  kegs...  44 

44  44  in  10  44  ...  “ 

44  44  in  s  44  ...  4‘  .25-* 40 

44  44  in  2  gallon  pails. ..per  pail  .75 

44  44  in  1  44  ...  “  -4° 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 95 

44  Sifting  top,  2  doz.  in  case. ...per  doz.  .46 
44  with  Horse-radish,  2  doz.  in  case, 

per  doz . 95 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

tt  a  tt  it  it  loaf 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .32^  44 
Parmesan,  loaves  about  30  lbs. ..loaf,  .27  cut, 
Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

41  in  tin  . per  lb. 

44  i-lb.  tins . per  case  3. 

Camembert,  in  wood  boxes . per  doz.,  2.75-2. 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz.  1 . 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz.  1 . 

Olmutzer  Hand  Cheese,  100  in  box .  2. 

Edelweiss,  Romatour  and  Bier-Kase..per  doz.  4 

American  Swiss,  No.  1 . loaf,  .16  cut, 

44  44  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb. 

Limburger  Cheese,  No.  1 . box,  .14; 

y2  box,  14  ;  less . 

Muenster  Cheese . per  lb.  , 

Brick  Cheese,  No.  1 .  44 

English  Dairy  Cheese .  44 

Pineapple  (Picnic  size),  6  in  box . per  box  3 

4i  (Gem  size),  6  in  box .  44  2 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz.  4 

Lunch  size,  2  44  4  1  .  44  2 

Picnic  size,  1  44  44  .  44  1 

Trial  size .  44  1 

MacLaren  Imperial  Cheese,Club  size. per  doz.  1 
44  “  44  No. 1  44  44  2 

44  Roquefort  44  large  44  44  2 

a  n  a  small  44  44  1 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box  1 
44  d'lsigny,  /*  6  44  ...  44  1 

Wm.  Tell  brand,  12  in  box .  44  1 

Neufchatel  (Cow  brand),  25  in  box .  44 

Star  Cream,  or  Phila.,  xa  44  .  44  1 

Miniature  Cream,  or  Phila.,  12  in  box..  44 
Hand  Cheese,  8  doz .  44  1 

"  4  “  .  “ 

44  4  "  Thuringer .  “ 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  44  1 

Schutzen  Cheese,  12  in  box .  44  1 

American  Mountain  Cheese  (Alpen  Kase),  50 
1 -lb.  packages . per  lb. 


45 


75 

25 

00 

i9 


16 


16 

17 
16 

'■i'A 

00 

25 
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Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  in  tin . per  doz.  4 . 75 

"  8  “  ••••• .  “  2.75 

Carlsbad  Speck  (Imported  Bacon) .  44  .32 

Imported  Cervelat  Sausage  (Rolff 's)....per  lb.  .48 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  .65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner...by  bbl.  .  12  ;  less,  per  lb.  .14 

44  Landjager,  short .  44  .24 

44  44  long .  44 

44  Mortadella,  Dry .  "  .25 

44  Knackwurst,  25  in  box,  per  box, 

$4  .75 . per  doz.  2.40 

44  Cervelat  (E),  50  and  100-lb.  boxes, 

.21%  ;  less . 23 

44  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20 ;  less . 21 

44  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  17 ;  less . 18 

44  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  14;  less . 16 

44  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23^;  less . 25 

44  Salami  (E),  50  and  100-lb.  boxes, 

.20;  less . 22 

44  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  .18  y2\  less . 20 

44  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .  i6J£;  less . 18 

44  Tongue  Sausage . per  lb.  .18 

44  Smoked  Braunschweiger  Liver  Sau¬ 
sage.... . per  lb.  .15 

44  Lachs  Ham .  44  .28 

44  Petit  Delicatess  Frankfurters,  plain, 

per  doz.  1.00 

44  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  1.00 

44  Lebanon  Beef  Bologna . per  lb.  .15 

44  Paprika  Speck .  44  .18 

Mettwurst,  half-round .  44  .  x6 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb.  .24 

Smoked  Thuringer  Blutwurst .  44  .18 

44  Pfefferwurst . . .  44  .18 
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Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4 . 75 
44  44  quart  glass  jars.  5.75 

44  44  io-oz.jars .  2.50 

Calves'  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  44  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  i-oo 

“  44  pints . 

44  44  quarts . 

Lamb  Tongues,  in  glass .  1.60 
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Pickles  and  Onions  in  Vinegar 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2.51 

4  4  44  10-gal.  keg.  ...  4 


Sundries. 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland—  Pails. 

Mixed,  "Y.  M.,”  54  bbl .  5.50  .60-. 75 

Milkers,  "Y.  M.,”  54  bbl .  6.50  .7S-.85 

Mixed,  standard,  bbl . . . 

“  J4  bbl .  5-50-6.5° 

Milkers,  standard,  bbl . . . 

“  54  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

“  “  >4  bbl .  8.00 

bbl . 

54  bbl . . . .  8.00 

Marinirte  Herring,  imported,  about  40  in  pail.  1.25 

Roll  Herring,  imported,  about  25  in  pail.. .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring . per  pail 


Milkers, 


Bismarck  Herring. 


Round  tins,  with  key,  pint . 

44  44  quart. ... 

44  44  2  quart . 

44  44  4  quart . 


Per  tin. 
.20 
•35 
•55 
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Smoked  Delicatessen  Fish,  in  Season. 


Roll  Mops,  4  quart  tin .  i.io 

44  2  quart  tin . 60 

44  quart  tin . 5° 

Brat-Haring,  4  quart  tin . .  .  i.io 

44  2  quart  tin . 6o 

44  quart  tin . 4° 

English  Sprats,  36  bunches . per  box 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 

per  doz.  2.50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg  .75 

44  5-lb.  pails . per  pail  .55 

44  xo-lb.  pails .  44  1.05 

Cut  Spiced  Sardines,  10-lb.  pail .  44  .75 

44  44  5 -gal.  keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  2.25 

Norway  Anchovies. 

Original  package . per  l/2  bbl.  5.50 

Repacked  in  5-lb.  pails . per  pail  .60 

“  10-lb.  pails .  “  i.io 

“  5-gal.  kegs . per  keg  2.75 

“  y2  lb.  flat  tins . per  doz.  .95 

“  54-lb.  tall  tins .  “  150 

"  i-lb.  tall  tins .  “  2  00 

Fancy  kegs,  keg . 80 

“  54  keg . 42 

"  y  keg .  .  32 

“  54  keg . 20 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3 . 25 

44  pint  jars . per  doz.  6.00 

44  large  tumblers .  *'  2.25 

14  small  tumblers .  44  1.25 

Russian  Caviar. 

Per  doz. 

i-lb.  tins . *  i9-5° 

%-\b.  tins .  10.50 

%-\b.  tins .  5-50 

lb.  tins .  2.75 

German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

15-gal.  keg,  about  500 . per  100 

10-gal.  keg,  about  300 .  44  1.00 

5-gal.  keg,  about  150 .  44 

10-lb.  pail,  about  50 . per  pail 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  6.50 

1  o-gal  .kegs . per  keg  2 . 40 

5-gal.  kegs .  44  1.25 

xo-lb.  pails . per  pail 

Imported  Lebkuchen. 

Dampfnusse  (Pfeflfernusse) . per  lb.  .  iS 

Spitzkugeln .  44  .25 


Lebkuchen  and  Bread. 


Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen, No.  1,  6  44  ...  44 

44  No.  2,6  44  ...  44 

"  No.  3, 6  44  ...  44 

Amandines,  9-lb.  tins . per  tin 

44  small  tins .  44 


•30- 
•5<> 
•75 
1 .00 
5-25 
•55 


German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag  2. 7 

Green  Kern . per  lb.  .  1 

Potato  Flour .  44 

German  Dried  Pears .  44 

Dried  Mushrooms .  44  .60-x.o 

Juniper  Berries .  44  .0 

St.  John’s  Bread .  44  .0 

Bay  Leaves .  44  .06-. o 


COTTOLENE. 

30  2-lb.  tins . per  case 

15  4  lb.  tins . . .  44 

6  10-lb.  tins . . .  44 

Freight  prepaid  on  two-case  lots. 


EGGS. 


Nearby,  candled  and  selected,  30-doz.  crates.. 
Western . . 


Per 


CHEESE. 


New  York,  full  cream,  new,  fancy,  40-lb.  bxs. 

44  44  44  ist’s,  40-lb.  boxes 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 


FANCY  GROCERIES. 


Almond  Staple  Paste,  5  lb.  cans . per  lb. 

Anchovies,  in  oil,  %  bottles . 

44  44  %  bottles . 

Anchovy  Paste,  fancy . per  doz. 

“  plain .  14 

Bouillon,  Burnham,  pints,  2  doz . 

44  44  l/2  pints,  2  doz . 

Capers,  Nonpareil,  y2  gal.  kegs . . 

44  quart,  glass . per  doz. 

44  bottled,  %  size....  44 

44  44  y2  size....  44 

44  44  y  s\ ze....  44 

Canton  Ginger,  large  pots,  6-jar  cases..per  case 
44  medium,  12-jar  cases..  44 

44  small,  24  jar  cases .  44 

Cherries  in  Maraschino,  glass,  1  doz.  case . 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz. 

44  “  3  lb.,  2  doz .  44 

Currie  Powder,  pints . per  doz. 

44  4  oz .  44 

44  2  oz .  44 

French  Peas,  extra  fins . per  case 

44  fins .  44 

44  Moyen’s .  “ 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case... 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb. 

14  Dinner  Biscuit . " 

44  Breakfast  Biscuit . 44 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz. 

44  44  l/2  pints .  44 

Salt,  stone  jars,  4  doz . . . 

Extract  of  Beef,  Morris’,  4  oz . per  doz. 

44  44  2  oz .  44 

41  Anker’s,  120  vials . . 

44  44  4  oz . per  doz. 

“  44  8  oz .  44 

44  “  16  oz .  “ 

Theodore  Marquet  Mushrooms — 

First  choice . 

Choice,  100  tins . per  case 

Extra,  100  tins .  44 

Hotel,  100  tins . 44 

Truffles,  A . per  tin 
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Shrimps,  pickled,  small  size .  1 

44  Dunbar’s,  2  doz . per  doz.  2 

Figs  in  Cordial,  Dunbar’s,  1  doz .  44 

44  Bishop’s,  1  doz .  44  < 

Crystallized  Ginger,  i-lb.  tins .  44  < 

44  /4-lb*  tins .  "  i 

Lime  Juice,  Rose’s .  44 

Victor  Rose  Water .  44 

41  Peach  Water .  44 

Pitted  Olives .  "  ‘ 

Armour's  Solid  Extract  of  Beef — 

Size  2  jars,  1  dozen  in  case .  * 

44  4  44  1  "  1 

“  8  44  x  “  . 

44  16  44  %  44  . 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case . . .  * 

“  8  44  1  44  1 

41  16  44  X  4  4  I( 

Armour’s  Beef  Extract  and  Vegetable  Tablet#— 

1  dozen  small  boxes,  12  tablets  each .  * 

1  44  medium  44  36  44  .  ® 

x  44  large  44  72  44  .  11 

Armour’s  French  Bouillon- 

Size  4  bottles,  1  dozen  in  case .  4 

44  x6  44  x  44  M 

Armour’s  Asparox — 

Size  4  bottles,  x  dozen  In  case . 

44  12  44  x  "  . 

*<  5  •*  . per  bottle 

44  2  fancy  jugs . per  jug 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case . . . 

44  12  44  X  44  . . . *• 

"5  “  . per  bottle 

44  2  fancy  jugs . Per  jug 


6. 
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HERE  IS  YOUR 
QUESTION  ANSWERED 


■ 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 

Will  j/ou  mention  the  “  Grocery 
World"  when  you  write? 

40  cents  a  pound 

Packed  in  %-lb.  jars,  6  and  12-Ib. 
boxes 


CROFT  6  ALLEN  CO.  Philadelphia 

"KS .  PENNSYLVANIA 
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" The  Can's  the  Thing 

•I  When  we  arranged  to  put  out  our  Cafe  des  Gourmets 
Coffee  we  concluded  that  it  must  be  put  up  in  an  air-tight 
package,  so  we  decided  that  “the  can’s  the  thing”  that 
would  accomplish  our  purpose,  so  it  is  packed  in  hand¬ 
somely  labeled  one-pound  cans  that  not  only  protects  the 
natural  flavor  and  freshness,  but  keeps  it  so  for  an  in¬ 
definite  time. 

*11  It  is  as  near  a  perfect  blend  as  our  many  years  of  experi¬ 
ence  could  make  and  our  usual  guarantee  goes  with  it. 

*1  Sold  to  you  at  25  cents  a  pound. 


SAMUEL  WILDE’S  SONS  CO.,  importers 

Coffees,  Teas  arid  Spices 

11  DUTCH  STREET  -  NEW  YORK 


We  Are  Not 
Satisfied 

with  being  able  to  make  the  best  Macaroni, 
Spaghetti,  Noodles  and  Pastels,  but  we  go 
one  better  and  make  the  best  proposition 
to  the  grocer. 

Besides  giving  you  goods  that  you  can 
confidently  recommend — 

Besides  giving  you  a  good  profit  on 
them — 

Every  case  brings  you  Universal  Coupons 
which  you  can  exchange  for  almost  any¬ 
thing  you  would  otherwise  spend  cash  for. 


Vienna  Bahing 
Company 

Philadelphia,  Penna. 


Gold 

Medal 

Flour 


■  xt -  sZ 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


WASHBURN-CROSBY  CO’S 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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FLOUR. 

Per  bbl. 

King  Midas .  6.70 

Gold  Medal .  6.65 

Millbourne .  6.45 

On  Top .  6.40 

Ceresota .  6.50 

Pillsbury’s  Best .  6.45 

Taylor’s  Fancy .  5- 25 

Semper  Idem .  4*7° 

Pride  of  the  West .  5-°° 

Sunbeam .  4*9° 

Quaker  City .  5-75 


Self=Raising  Flour. 

Franklin,  30  packages .  3-5° 

Hecker’s  Superlative,  32  packages .  4.32 


Pancake  Flour. 

Aunt  Jemima,  36  packages . 

Ralston’s  Purina,  36  packages .  3.00 

Hecker's  Flapjack,  24  p  ckages .  2.10 

Uncle  Jerry,  40  packages...  .  . . . 


Buckwheat  Flour. 

Hecker’s,  64  packages .  4.60 

“  32  packages .  4.10 

Fancy,  125-lb.  sacks . per  100  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal —  Per  bag. 

Lea’s,  white,  table,  100  lbs .  2.35 

“  yellow,  granulated,  100  lbs .  2.35 

tl  table,  100  lbs .  2.25 

Western,  yellow,  granulated,  100  lbs . 

Quaker,  36  packages  . 

Farina — 

Hecker’s,  24  is . per  case  1.50 

Schumacker’s,  24  packages .  44  1.25 

Beans —  Per  bushel. 

California  Lima . per  lb.  .05% 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.47 y2 

Extra  choice,  grain  bags .  2.40 

Medium,  fancy,  grain  bags .  2.55 

Pea,  fancy,  grain  bags .  2.60 

Michigan,  grain  bags .  2.50 

Red  Kidneys .  2.00 

Peas — 

Green .  2.45 

Scotch . s .  2.60 

Split,  yellow .  2.25 

“  green . 

Lentils —  Per  lb. 

000000,  110-lb.  bags . .*.... 

Less  quantity . 

Shaker  Com — 

Fancy,  barrels . 05^ 

Less  quantity . 06 

Hominy  — 

Lea’s  Breakfast,  10  packages . per  case  1.50 

' ‘  Pearl,  100  lbs . per  bag  2.45 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1.50 

Western  Pearl,  100-lb.  bags . 

“  Grits,  100-lb.  bags . 

Barley — 

OO . 0554 

No.  3,  100  lb.  bags .  2.65 

Noodles —  Per  case. 

Climax,  24  10-c.  packages,  assorted .  1.15 

"  48  5-c.  packages .  1.25 

44  assorted,  24  5-c.,  12  10-c .  1.50 

Smith’s,  30  10-c.  packages .  1.90 

"  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1.55 

“  5-c .  1.55 

10-C .  1.55 

Oatmeal — 

B . per  bbl.  7.40 

B,  100-lb.  kegs . per  keg  3.85 

Oaten  Goods —  Per  case. 

Avena,  18  packages .  1.42^4 

Banner  Oats,  20  pnckages .  4-35 

H.  O.  Oats,  12  packages .  1.50 

Mother’s,  18  packages .  1.62^ 

“  36  packages .  3-25 

Quaker,  18  small  size .  1.50 

“  20  large  size .  4.35 

Rolled  Oats- 

Avena,  180  lbs . per  bbl.  6.75 

“  90  lbs . per  keg  3.60 

Standard,  180  lb.  bbls . . . 

“  90-lb.  bags . 

Sago  — 

Fine,  bags  about  160  lbs . 03^ 

50-lb.  lots . 04 /8 

Admiral,  pearl,  24s . 07k* 

Tapioca — 

Instantaneous,  50  is . o8J4 

Colburn’s  Hasty,  36  packages . 0754 

Minute,  ]/A  gross . per  box  2.85 

Flake,  about  125  lbs . per  lb.  .04^ 

“  less  quantity .  "  .043/ 

Pearl,  150  lbs .  “  .03^4* 

“  less  quantity .  “  .04 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs.,  per  case 

“  Barley  Food,  24  2s .  “ 

“  Health  Food,  54  2s .  “ 

Purina  Cieam  Graham . per  bbl. 

“  Whole  Wheat  Flour,  20  5s  ....  per  case 
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Cook’s  Mai  to  Rice,  36  2-lb.  packages .  4.20 

Force  Food,  36  packages .  3.20 

Mapl  Flake,  36  packages .  4.05 

Malta  Vita  Corn  Flake*.,  36  packages .  2.85 

“  Wheat  Flakes . 

Post  Toasties,  24  packages .  2.Q5 

Shredded  Whole  Wheat,  50  packages .  5.00 

“  41  25  packages .  2.60 

Cream  Wheat,  36  packages .  4-5° 

Cook’s  Flaked  Rice,  24  packages .  2.70 

Wheatlet,  30  packages .  3.50 

Wheatena,  36  packages .  4. 25 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  36  packages .  1.40 

Pettijohn's  Food,  18  packages .  1.75 

Presto,  18  packages .  1.50 

Quaker  Puffed  Rice,  36  packages .  2.65 

“  Wheat  Berries,  36  packages .  1.70 

Triscuit,  30  packages .  2.50 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2.80 
Zest,  24  packages,  15-c.  size .  180 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Sparkling . 1.10 

44  Acidulated .  i.xo 

Cox’s,  large .  *-57f4 

“  small . 95 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s .  1.35 

“  small  . 95 

Bromangelon,  assorted,  3  doz . 87*4 

Fruit  Puddine,  2  doz.,  assorted  flavors . 80 

Jell-O,  assorted  flavors,  2  doz . 87 J4 

Jell-O  Ice  Cream  Powder,  2  doz . 9754 

Jellycon,  1  doz....... . 87*4 

“  assorted  flavors,  354  doz . 87 J4 

Chalmer’s,  shredded .  1.00 

“  granulated .  1.00 

44  No.  1  packages . 45 

Peter  Cooper . 80 

Tryphosa . 95 

Imperial  Wine  Jelly . 95 

“  “  . per  gross  11.00 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case  2.70 

Puddine,  assorted,  2  doz .  44  1.60 

D-Zerta  Jelly,  assorted,  2  doz . .90 


MACARONI. 

Per  lb. 

Larosa  Alphabets,  square  25  lbs . 05 % 

“  Elbows,  square,  25  lbs . .05^ 

41  Macaroni,  long,  25  lbs . 05JJ 

4  4  44  square,  25  lbs . 06*4 

“  Spaghetti,  long,  25  lbs . 05% 

“  Vermicelli,  square,  25  lbs . °5% 

44  Macaroni,  bulk,  25  lbs . 05^ 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7. 00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters . 1.25 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3.50 

Barrel  Covers,  19  in .  3.00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  1 J4  to  2  in .  1 . 50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45  00 

Less  25  per  cent,  discount. 


Scoops. 

Indestructible,  No.  4 . per  doz. 

“  No.  5 .  " 

“  No.  6 .  “ 

Ex.  Galvanized  Steel  Blades,  No.  3  ..per  doz. 
"  “  No.  4...  “ 

“  “  No.  5...  " 

X  Quality,  No.  3 .  " 

“  No.  4 .  “ 

“  No.  5 .  “ 


Counters. 

Sherer's  Eclipse  Counters — 


9.00 

12.00 

15.00 

4.20 
5  40 

7.20 
2.60 
3.00 
3-40 


No. 

Length. 

No.  of 
Drawers 

Each. 

6% 

.  9 . 

8 ‘A 

io'/2 

3*05 

.  6  feet. 

. 15 . 

3-85 

12  lA 

. 18 . 

3.00 

•4  Vi 

16  H 

. 24 . 

....  35-oo 

4.20 

iS'A 

2.70 

20  ‘A 

. 30 . 

.  45-co 

2.70 

Capacity  of  Drawers  40 

to  60  lbs. 

each. 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  2  doz.  in  case . p  r  d  z.  .90 

Tins,  Keyed  (Jewel),  2  doz.  in  case.  **  .95 

Large  cartons  or  tins,  2  doz.  in  case.  14  2.00 

Dime  Tumblers,  2  doz.  in  case .  44  .90 


Thredded  Fish. 

Swansdown,  2  doz . per  doz. 

Osprey.  2  doz .  44 


New  Mackerel. 


Ex. Norway,  No.  1. 
Ex. Norway,  No.  2.. 
Ex. Norway,  No.  3... 
Ex. Norway,  No.  4.. 
Ex. Bloaters,  XXX. 
Ex. Bloaters,  XX... 
Ex. Shore,  No.  1.... 
Med.  Shore,  No.  1.. 
Large  Shore,  No.  1. 
Fxtra  Irish,  No.  2.. 
Medium  Irish, No. 2. 
Small  Irish,  No.  2.. 
New  Medium  Shore 
New  Large  Shore.... 
Large,  No.  2., 


Count 
(about) 
to  bbl. 

1 70-190 
.240-280 
'325-375 
.410-460 
•  9°-  95 

IOO-IIO 

190-2 10 
220-240 
1 10-130 

325-375 

375-450 

475-525 

.160-180 

.IIO  120 

230-250 


200  lb. 

100  lb. 

50  lb. 

iolb. 

22.00 

11.60 

6.00 

■•35 

20.00 

10.60 

5.50 

1 -25 

35-00 

18. 10 

9-25 

2.00 

30.00 

15.60 

8.00 

i-75 

24.00 

12.60 

6.50 

1.45 

22.00 

11.60 

6.00 

>•35 

16.00 

8.60 

4-5o 

1.05 

15-50 

8-35 

4-58 

1.03 

15.00 

8.10 

4-25 

1 .00 

15-00 

8. 10 

4-25 

1 .00 

Lab.  Sp’it,  Lg.  No.  1... 
Lab.  Split,  Lg.  No.  2... 
Shore,  Round  Large.. 
Shore  Round.  Med  .. 


Herring. 

200  lb.  IOO  lb. 


888 

rt 

4-10 

3.60 

2.60 

1  ■  5° 

•43 

14.00 

7.60 

3-9° 

•95 

12.00 

6.60 

3-5» 

.82 

6.00 

3.60 

50  lb.  10  lb.  8  lb. 


.81 

.70 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 08 

Gilt  Edge,  40  lbs . 06 

Favorite  Middies,  60  lbs . 13 


Dressed  Fish  Bricks. 

Gilt  Edge,  2- lb.  bricks.  40  lbs . 07 

Snow  White,  i-lb  bricks,  20  lbs . 08 

Favorite  Coa,  2-lb.  bricks,  40  lbs . 08  J4 


Star  Brand  Boneless  Herring. 

Tins,  keyed,  large  size,  1  and  2  doz.  in  case. ...  1 . 30 

small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1.30 

Screw  Top  Jars,  2  doz.  in  case . 90 


Loose  Codfish. 

Extra  Large  Georges  Cod . 09 

Large  Bank . 08 

Medium  Bank . 07 

Pollock . 05 

Hake . 04  J4 

In  original  cases,  450  lbs.,  %  c.  less. 


Smoked  Fish. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring .  4t 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish .  44 

Cromarty  Bloaters,  50s . per  box 

“  44  100s .  “ 


•  x7 
•17 


.27 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples - 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  1  -lb . 

Apricots — 

Extra  Choice  Royals,  25  lbs . 

Choice  Royals,  25  lbs . 09^ 

Cherries — 

California,  unpitted,  Black,  25  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . 07% 

Gold  Medal,  loose,  25  lbs . 07^4 

Private  Growth,  extra,  cleaned,  36  lbs . 07^ 

44  cleaned,  30  lbs.  bulk . 07% 

Peaches — 

Fancy  Muirs,  50  lbs . 10% 

Extra  Choice  Muirs,  50  lbs . 09^ 

Choice  Muirs,  50  lbs . 08^ 

Extra  Choice,  Yellow,  25  lbs . 07^ 

Choice  Yellow,  25  lbs . 07^ 

Pears — 

Choice  California,  Bartlett,  25  lbs . 10 
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Prunes — 

Extra 

Boxes. 

Fancy 

Fancy 

Stand. 

Cal. 

Cal. 

Cal. 

20-  30,  25 
30-  40,  25 

lbs... 

•  o8^i  X 

.o8>^ 

.08 

40-  50,  25 
40-  50,  50 

•°7  K 

•°7  lA 

■°lV* 

50-  60,  25 

« 

.07 

50-  60,  50 

44  ... 

.07 

60  70  25 
60-  70,  50 

a 

.06% 

.06  a 

.°6yt 

7c-  80,  25 
70-  80,  50 
80-  90,  50 

a 

it 

•  05  'A 

90-100,  25 
90-100,  50 

it 

■°4’A 

■  oil4 

100-120,  50 

a 

Fancy 

Ortgon 


Raisins — 

Muscatels,  4  crown,  50  lb . .  ,05^ 

3  “  50  lb . oS'/2 

44  2  44  50  lb . 05 

Cal.  Thompson  Seedless,  50  lbs . 06% 

Cal.  C>eaned  Sultanas.  50  lbs . 06% 

Cal.  Sulianas,  50  lbs . 06% 

Cal.  Seedless  Muscatels,  50  lbs . 06 

Gilabert's,  Layer,  Valencias,  28  lbs . 05% 

Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 07^ 

Gold  Ribbon,  fancy,  36  is . 08 

Owl,  fancy,  36  is . 08^ 

Harvest,  choice,  36  is . 07^ 

Citron,  fancy,  boxes,  10  lbs .  . 15% 

44  fancy.  25  lbs . . . 15% 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 11% 

Orange  Peel,  fancy,  boxes,  10  lbs.,  net.. 


CEREAL  COFFEE. 

Postum  Cereal — 

15-cent  size,  2  doz . .  2.70 

25-  44  1  “  .  2.25 

15-  and  25-cent  size,  assorted .  2.50 

Grain-O — 

Case  No.  4.  1  doz.,  15  cent  size,  %  doz. 

25-cent  size  in  case . .....per  case  2.30 

Case  No  5,  1  doz.  25-cent  size .  44  2.05 

Case  No.  6,  2  doz.  15-cent  size .  44  2.47^ 

Ralston  Health  Cereal,  36  10-cent  size . .  2.75 

Kneipp's  Malt  Coffee — 

24  26  oz.  package,  packed  1  and  4.  doz.  in 

case . per  doz.  2.15 

24-12  oz.  package,  packed  2  doz.  in  case  .... 

per  doz.  1.25- 

Perfection  Rye  Coffee,  24  i-lb.  packages .  2.40 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers.  5-c.  size,  2  doz .  44 

Tumblers,  10-c.,  Lord's  Prayer, 2  doz.  '* 


INK. 

Arnold’s,  black,  3032 . per  bottle  .48 

Continental,  red,  1  doz . 30 

"  black,  3  doz . 25 

Royal,  black,  3  doz . 25 

Stafford,  Commercial,  3032 . per  bottle  .58 


».  No.  1. 

No.  2. 

4.10 

4.80 

4.20 

4.80 

3.60 

4.20 

2.70 

3.30 

2-75 

.4  'A  d°2- 

3-38 

LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.o. 

Macbeth  Pearl  Top .  3-9° 

Acme.  Victor  Top .  3.60 

Pure  Flint,  Lustre  Top .  3.00 

Crystal,  Crimp  Top .  2.10 

No.  o,  Tubular  Lantern  Globes . 5  doz. 

Cold  Blast . 4*4  doz. 

No.  1.  No 

Jumbo  Chimneys,  plain . per  doz. 

44  dec.,  107..  44 

No.  o. 

Banner  Burners . 45 

N  o  charge  for  packages 

Oil  Cans — 

1 -gal.,  glass .  2.25 

1 -gal. ,  galvanized .  2.10 

5*gal.,  Lennox,  >pout . 5.00 

5-gal.,  “  spigot .  5.50 

5-gal  ,  Columbia . 7.00 

5  gal.,  Banner .  8.00 

5  gal.,  Climax,  pump . 10.00 

5-gal.,  Home  Rule,  pump .  12.00 

Lanterns — 

No.  o,  Standard .  4.75 

No.  o,  Dash .  7.80 

Cold  Blast .  8.00 


•75  -85 

.90  1. 00 

No.  1.  No.  2. 

•  55  -75 

Per  do/. 


LIME. 

Prepared,  2  doz.  in  case . per  doz.  .52^ 

Chloride,  sifting,  25-lb.  boxes,  1  lb . per  lb.  .05^ 

44  44  25-lb.  boxes,  J4  lb .  “ 

Acme,  sifting,  25-lb.  boxes,  1  lb .  44  *05)2 
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Brown  ? 


The  writer  opened  a 
can  of  New  York  State 
corn  the  other  day  to  see 
what  he  could  find.  It 
was  a  good  brand,  sold  at 
a  good  price,  and  ought 
to  have  turned  out  well. 

It  was  all  brown  around 
the  edges.  Why  ?  Be¬ 
cause  it  was  cooked  in 
the  old-fashioned  corn 
cooker  which  very  often 
burned  and  always  over¬ 
cooked  the  outside  in  or¬ 
der  to  get  the  centre  done. 

Onargo  Country  Gentle¬ 
man  Corn  is  cooked  in  the 
new  automatic  cooker, 
which  cooks  the  extreme 
outside  not  one  bit  more 
than  the  centre.  The  re¬ 
sult  is  a  can  of  delicious, 
tender  corn,  evenly 
cooked  in  every  grain, 
succulent  and  fresh  be¬ 
yond  anything  your  cus¬ 
tomers  ever  tasted. 


Iroquois  Canning  Co. 


ONARGA,  ILLINOIS 


EXTRA  FINE 


GRANULATED 


SUGAR 


RCFINCO  -  BY 


FRANKLIN 
SUGAR  REFINING  CO. 

PHILADELPHIA,.  PA. 


Now  is  the  Time 

The  best  time  to  test  the  Franklin 
Carton  Sugar  proposition  is  when 
you’re  selling  lots  of  sugar,  as  you’re 
doubtless  doing  now. 

A  heavy  season  with  bulk  sugar  leaves 
you  with  lots  of  work  to  your  credit, 
but  very  little  money.  Nothing  you 
sell  involves  more  labor  than  bulk  sugar, 
and  nothing  you  sell  pays  less  on  the 
investment. 

Sugar  in  Franklin  Cartons  cuts 
out  all  the  work — we’ve  done  it — and  it 
brings  you  a  profit  that  bulk  sugar 
never  can. 

Now  is  the  time  to  prove  this. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100- pound  cotton  bags  :  :  : 


The  Franklin  Sugar  Refining  Company 

PHILADELPHIA^PENNSYLVANIA 


This  Tells 
the  Tale 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will.  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you ;  if  you 
don’t,  we  want  one  order  from  you 
- — we  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  profit. 

KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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LYE  AND  POTASH. 

Per  case. 

Banner,  4  doz .  3.15- 

Babbitt’s  Potash,  4  doz .  3.30 

Lewis’ .  3-25 

Red  Seal,  2  doz .  1.8754 

“  4  doz .  3.65 

Popular,  4  doz .  1.45 


MATCHES. 

Ohio  Blue  Tips —  Per  case. 

200s,  1  gross .  1 . 70 

500s,  100  packages .  3.25 

500s,  1  gross .  4.50 

Ohio  Noiseless— 

500s,  1  gross .  3.75 

King  Bird — 

ioos,  3  gross .  2.85 

500s,  1  gross .  4.00 

Swift  &  Courtney’s — 

200s,  1  gross .  1. 75-1. 90 

400s,  1  gross .  3-50-3-7° 

500s,  1  gross .  3-75*4-oo 

Blue  Hen — 

200s,  1  gross .  1.50-1.60 

500s,  1  gross .  4.00-4.25 

Vulean  Parlor —  Per  gross. 

65s . 41 

ioos,  5  gross . 90 

500s .  3.95 

Vulcan  Safety — 

65s,  No.  37 . 55 

65s,  No.  2 . 45 

Columbia  Safety — 

No.  2,  5  gross . 55 

No.  37,  5  gross . / . 50 

roos,  5  gross . 90 

No.  15,  1  gross .  1.20 

No.  32,  5  gross . 55 

Safety . 45 

Mazeppa,  parlors,  500s .  3-50-3.75 

Searchlight,  500s .  4.25-4.50 

Press,  200s .  1 . 80-1 . 90 

“  .  500s .  4.50-4.75 

America,  200s .  1. 30-1. 35 

American  Paraffine,  500s,  extra  quality .  4. 15 

Telegraph  blue  head,  5  gross . 60 

Our  Darling,  1  gross,  No.  3,  1,000 .  5.50 

“  M  gross,  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

Armour’s,  Home-made  style,  Wet —  Per  lb. 

10-lb,  kits . 0954 

25-  “  . 09 

50-  “  . 08^ 

100-lb.  bbls . 08 1/2 

150-  “  . 08 1/ 

250-  “  .  . 08 

450-  “  . : . 07^ 

John  Bower  &  Co. — 

Superior,  bbls.  and  54  bbls . per  lb.  .08^ 

“  18,  37  and  68-lb.  buckets  ...  44  .09 

“  6  10-lb.  buckets . per  crate  6.25 

6  5-lb.  buckets .  ft  3.65 

“  6  5-lb.  glass  jars . per  case  3.80 

44  XXX,  18,  37  and  68-lb.  buckets, 

per  lb.  .13 
**  6  5-lb.  glass  jars,  per  case  4.40 

Fairmount,  bbls.  and  y2  bbls .  per  lb.  .07^ 

18,  37  and  68-lb.  buckets..  44  .08 

Wm.  J.  Troth — 

Famous,  bbls.  and  l/2  bbls . per  lb.  .08^ 

“  18,  37  and  60-lb.  buckets .  ' 4  .09 

“  6  10-lb.  buckets . . per  crate  6.25 

“  6  5  lb.  buckets .  “  3.65 

“  6  5-lb.  glass  jars . per  case  3.80 

“  XXX,  18,  37  and  60-lb.  buckets, 

per  lb.  .13 

"  6  5-lb.  glass  jars. ..per  case  4.40 

Golden,  bbls.  and  V2  bbls . per  lb.  .07% 

“  18,  37  and  60-lb.  buckets .  4‘  .08 

Atmore  &  Son- 

Extra  Family,  Seedless —  Per  case. 

No.  5,  6  glass  jars .  4.50 

No.  3,  6  glass  jars .  3.15 

Family,  Seedless —  Per  box. 

No.  5,  6  wooden  pails .  3.75 

No.  10,  6  wooden  pails .  6.40 

No.  18,  37  and  68,  wooden  pails . per  lb.  .oo1/ 

Celebrated,  Seedless— 

Bbls.,  y2 s  and  ]{s .  . per  lb.  .08^ 

Wooden  pails,  18,  37  and  68  lbs .  44  .09^ 

No.  2,  2  doz . per  doz.  2.00 

Condensed,  3  doz.  cartons  in  case . gross  11.00 

Keystone—  Per  lb. 

Bbls.,  y2 s  and  ys . 07^ 

Wooden  pails,  18,  37  and  68  lbs . 08% 

Wooden  kits.  Nos.  20  and  35 . 08 

Schimmel’s — 

Bbls.,  y2  bbls.  and  30  lb.  kits . 0754 

18  and  37  lb.  kanakins . 08 

10-lb.  kanakins,  6  to  crate . per  doz.  9.80 

5-lb.  44  6  to  crate .  “  5.30 

5-lb.  glass  jars,  6  to  crate .  “  6.25 

Campbell’s,  30-lb.  pails . 08 

Mrs.  Wells’,  bbls.,  54  bbls  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  y2  bbls.  and  30-lb.  kits . 04^4 

National,  bbls.,  y2  bbls.  and  30-lb.  kits . 05^ 

Southwark,  bbls.,  y,  bbls.  and  30-lb.  pails . 04^ 


OILS. 


Stove  Gasoline . 

Headlight,  150  test.. 


Per  gal. 

•  5% 

•  -I2lX 
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OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

44  Extra,  64  oz .  10.00 

Mammoth,  quarts .  6.00 

“  “  y2  pints .  2.20 

Extra,  quarts .  5.40 

44  “  pints .  4. co 

“  “  }4  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3.00 

Queen,  6  oz . .  1.30 

Pirn  Olas,  18  oz .  6.00 

“  10  07. .  3.5O 

California,  quart  tins .  3.50 

“  pint  tins .  2.15 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4.90 

pints,  2  doz .  2.90 

t{  y2  pints,  2  doz .  1.90 

Rae’s — 

Lucca,  litre  bottles,  1  doz .  11.50 

25-oz.  bottles,  1  doz .  8.75 

Finest  Sublime,  quarts,  1  doz .  6.50 

“  pints,  2  doz .  7.50 

x/2  pints,  2  doz .  4.75 

“  8-oz.  flasks,  254  doz.  7.50 

44  12-oz.  flasks, 2^4  doz.  9.00 

Sublime,  8-oz.  flasks,  254  doz .  6.50 

44  12-oz.  flasks,  2^4  doz .  8.00 

Finest  Sublime,  1  gal.,  10  in  case . per  gal.  2.40 

5  gal.,  1  or  2  in  case,  “  2.30 

“  1  quart,  40  to  case...  44  2.65 

Sublime,  i-quart  tins,  40  to  case .  2.35 

44  %-gal.  tins,  20  to  case .  2.20 

44  1 -gal.  tins,  10  to  case .  2.10 

44  5-ga.l.  tins,  1  or  2  to  case .  2.00 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents —  Per  case. 

24  454-oz.  bottles .  4.75 

24  8-oz.  bottles .  7-50 

12  18-oz.  bottles .  6.75 

2  5  gal.  cans .  22.00 

10  1 -gal.  cans .  23.10 

20  /4-gal.  cans .  24.20 

40  54-gal.  cans . < .  25.30 

80  54-gal.  cans .  27.50 

Bulk  at  $20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7.25 

Medium  bottles,  2  doz .  7.75 

Small  bottles,  4  doz .  8.50 

5-g  1.  tins,  2  to  case .  26.50 

1 -gal.  tins,  4  to  case .  it. 00 

54-gal.  tins,  8  to  case .  12.00 

32-oz.  tins,  25  to  case .  22.00 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8.50 

pints,  2  doz .  9.00 

if  5^  PiQts,  *  doz .  4.75 

Oliver’s — 

1  doz.  large .  6.00 

2  doz.  medium .  6.75 

2  doz.  small .  4.25 

6  1 -gal.  tins . per  gal.  2.10 

10  y2  gal.  tins .  44  2.20 

20  y -gal.  tins .  11  2.25 


American  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz . 55 

44  No.  16,  2  doz . 90 

“  No.  32,  1  doz .  1.85 

Keystone,  bottles,  2  doz . 90 


PAPER. 

Wrapping. 

Manila —  Per  ream. 

15  X  20,  full . .' . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  10  lbs . 3714 

Special,  15  x  20,  6  lbs . 21 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll—  Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 03 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide . 0354 

Glazed  silk  parchment,  12,  15,  18,  20  or  24 

inches  wide . 03^4 

White  tea,  12  x  16,  reg . per  package  .  14 

Wax  butter .  “  .  n 

Parchment  butter,  9  x  12 .  44  .40 


Toilet  Paper. 

Per  case. 

100  5-cent  rolls .  3.00 

100  5-cent  packs .  3.00 

100  10-cent  rolls .  6.50 

100  10-cent  packs .  6.50 
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Paper  Bags. 

Price  per  1,000  and  not  less  than  54  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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Price  per  i,oco  and  not  less  than  500  lots. 

Plain  flour  sacks,  1254-lb . per  M.  4.00 

25->b .  “  5-75 

50-lb .  ft  II.  OO 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  quarts .  “  5.75 

10-oz.  jars .  11  2.50 

10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails .  “  .90 

“  5-gal.  kegs . per  keg  2.00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

‘4  5-gal.  kegs . per  keg  2^25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

“  Tripe,  in  glass .  “  1.10 

44  Ox  Heart,  in  glass  .  .  “  1.10 

44  Pigs’  Feet,  in  glass .  “  1.10 

Russian  Sardines . per  keg  .75 

“  5-lb.  pails . per  pail  .50 

10-lb.  pails .  44  1. 00 


POTATO  CHIPS. 

i-lb.  packages,  bbls.,  25  lbs .  . 1854 

Loose,  bbls.  ,30  lbs . 18 


POPPING  CORN. 

Brad’s  “  Tip-Top  ” —  Per  case 

53  io-oz.  packages .  2.10 

100  io-oz.  “  4.00 

24  20-oz.  “  2.05 

48  20-oz.  44  4.00 

I-X-L,  40  is,  White  Rice .  2.75 


PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1.50 

Large,  1  doz .  2. 75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

No.  4  jars,  3  doz . 9254 


PICKLES. 

45  gal.,  1200s . per  bbl.  9.20 

45  gal.,  1000s . “  8.65 

10-gal.  kegs,  700s .  3-25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg  3.30 

700s,  5  gal .  “  3.60 

1,000s,  5  gal .  “  4-15 

u  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal .  1.75 

Chow  and  Mixed  Pickles,  2  gal . per  pail  1.00 

Williams  Bros. —  Per  doz. 

Wilco  Onions,  5  gals .  3.25 

No.  8,  Sour  Gherkins,  2  doz . 8754 

No.  8,  Sweet  Gherkins,  2  doz . 90 

No.  8,  Sour  Mixed,  2  doz . 8754 

No.  8,  Sour,  assorted,  2  doz . . . 8754 

No.  8,  Chow-Chow,  2  doz . 8754 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz . . .  3.25 

Chow,  pints,  less  quantity .  3-3° 

Mixed,  less  quantity .  3-30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of— 

2  doz.  2  doz.  1  doz.  1  doz.  y2  doz. 

54  pts.  pts.  qts.  54  gal.  gal. 

3.25  5.50  4.70  8.35  7.20 

Wood,  each — 

1 -gal.  2-gal.  5-gal.  10  to  45  gals., 

kit  kit  kit  per  gal. 

1.20  2.30  5-5o  1. 00 
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Melon,  Cucumber,  Bur,  Pepper — Mango- 
Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  x/2  doz. 
y2  pts.  pts.  qts.  54  gal.  gal. 

4.00  7.00  6.00  11. 00  10.20 

Wood,  each — 

1 -gal.  2-gal.  5-gal.  10  to  45  gals, 

kit  kit  kit  per  gal. 

1.70  3.30  8.00  1.50 


VINEGAR. 

Duffy’s —  Per  gal 

Pure  Apple,  extra  old,  bbls . 16 

“  40  grain,  bbls . . 15 

Pure  Cider,  40  grain . 12 

45  grain . . . 15 

Corson’s  Gold  Seal  Cider,  pure  apple . 16 

White  Wine,  90  degrees . 20 

Crown  brand,  pure  cider,  quarts . per  doz.  .90 

White,  distilled,  40  grain . 08 

“  “  45  grain . 09 

“  “  extra  strength . 15 

Crosse  &  Blackwell’s . per  doz.  2.00 


•M 
•  x3 
*3L 


.  l6 
.24 
.24 

17-75 

20.00 

•*3 
•  I4h 


PROVISIONS. 

Hams,  skinback,  18-20  lbs . 

“  14-16  lbs . 

“  10-12  lbs . 

Picnics,  6-8  lbs . . 09 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beef,  sets,  city  smoked . 18 

*'  tenders  and  knucks . 20 

“  flats . 

“  air  dried,  sets . 

“  %<  tenders  and  knucks . 

Jersey  Pork,  butt . per  bbl 

u  family .  “ 

Breakfast  Bacon,  rib  in . 

“  boneless . 

S.  P.  Bellies,  14-15  lbs . 11 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 22 

Beef  Tongues,  smoked,  5-6  lbs . ....per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . io}4 

Covered  Hams,  54-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  5^-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . 14% 

“  “  12  to  14  lbs . 14% 

“  “  14  to  16  lbs . 14 

“  skinbacks . 15^ 

Shield  Hams,  10  lb.  average . 1354 

12  “  . *3% 

14  "  . 13 

16  "  . iiyK 

18  "  . 

skinbacks . 14 

Picnic  Hams,  5  to  6  lbs . 09 

“  6  to  8  lbs . 00J4 

Star  Smoked  Ox  Tongues . 16 

Beef  Bologna . 08 

Shield  Parafined  Bologna . 08 


09^ 

.10 

.27 


Berliner  Ham. 

New  Orleans  Luncheon  Meat 

Star  Cooked  Ox  Tongue . . 

John  Bower  &  Co. — 

Honey  cure  brand  Hams,  skinback . 15 

“  “  large . 15 

“  (i  medium  . 15 

“  small . 15 

“  Breakfast  Bacon . 14 

<l  boneless . 16 

Beef,  air-dried,  regular  sets . 20 

tl  insides  and  knuckles . 22 

Ham  Bologna . 12 

Beef  Bologna . 12 

Boiled  Hams . 24 

Beef  Tongues . per  doz.  8.0010.00 

Swift  &  Co. — 

Premium  brand  Hams,  10  lb . 

“  12  lb . 

“  14  lb . 

“  16  lb . 

“  18  lb . 

44  skinned,  18-20  lbs... 

(i  boiled,  skinned,  fat¬ 
less  . 

Bacon . . . 

Dried  Beef,  insides . 26 

Beef  Tongues,  short  cut . 20 

Winchester  brand  Hams,  skinned,  all  aver.. 

“  Picnics . 


•m?; 
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LARD  AND  COMPOUNDS. 

Pure,  Compound, 
per  lb.  per  lb. 

Tierces,  about  340  lbs . 10%  -08% 

Plain  tubs,  50  and  60-lb.  cans . 10%  .08^ 

10-lb.  tin  pails,  60  lbs . 11^4  .09 y2 

5-lb.  “  60  lbs . . . 11^  .09^ 

3-lb.  lt  60  lbs . 12  -°9K 

Armour's — 

Shield  Pure,  60-lb.  tubs .  ‘  10/4 

Simon  Pure,  3s,  5s  and  10s . 

White  Cloud  Compound . ogjj 

Vegetable . . 08  jj 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 

,f  44  tubs . x  x  54 

4  4  44  3,  5  and  10  lb.  cans..  .12 

Swift  &  Co. — 

Premium  brand,  tierces . aH 

Silver  Leaf  brand,  tierces . 10 54 

Jewel,  compound,  tierces . 08  3 

Cotosuet,  tierces . op/i 


DRESSED  MEATS. 

City  Dressed  Beef —  Per  lb. 

Choice,  native . 09 y~.ioj4 

Common . . . 07  -.09 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Ham  without  a  name  is  “just 
ham,”  and  has  no  uniform 
quality.  It  maybe  good  once, 
but  you  don’t  know  how 
it  will  be  the  next  time. 

t 

Your  customers  can’t  de¬ 
pend  on  you  if  you  sell  that 
kind  of  ham. 

SWIFT’S  PREMIUM 

HAMS  are  uniform — always 
properly  cured,  tasty,  appe¬ 
tizing.  When  a  woman  gets 
a  PREMIUM  HAM  she 
wants  another  like  it  next 
time.  The  only  way  you  can 
be  sure  to  have  all  your  hams 
uniformly  good  is  to  see  that 
all  you  sell  are  SWIFT’S 
PREMIUM  HAHS. 

Swift  &  Company,  U.  S.  A. 


They  recommend  Van  Camp’s  Pork  and  Beans  with  Tomato 
Sauce  for  people  who  need  richly  nourishing  food  that  is 
easily  digested.  Doctors  know  our  beans  are  cooked  sci¬ 
entifically. 

The  beans  recommend  themselves  to  every  one  who  tries 
them  on  the  strength  of  our  heavy  advertising. 

We  prove  to  thousands  of  women  that  Van  Camp’s  Pork  and 
Beans  are  cooked  actually  better  than  they  can  cook  them  at 
home  in  an  ordinary  oven. 

So  the  sale  is  made  and  you  only  have  to  please  them  by 
having  the  beans  they  want.  Better  “  Get  Some.” 

The  Van  Camp  Packing  Co, 

Indianapolis ,  Indiana 


$3.00 

FROM 

$1.50 


James  T.  Shinn’s 
Liquid  Rennet  has 

been  on  the  market 
so  long  that  it  seems 
hardly  necessary  to 
speak  of  its  quality  ; 
most  people  know  it 
as  the  finest,  clean¬ 
est  rennet  made. 

Not  all  grocers 
know  that  they  can 
double  their  money 
on  this  specialty, 
however — an  unu¬ 
sual  chance  with  an 
article  so  high-grade. 

Costs  $1.50  per 
dozen,  brings  back 
$3.00. 

Shinn  &  Kirk 

1400  SPRUCE  ST.,  PHILA.,  PA. 


JOHN  BOWER  £>  CO. 

GENERAL  PROVISION  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  B6TABLISHMKNT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


OURBRS  OB'  HONH5Y-OURK  BHA.ND 

Beef,  Beef  Tongues,  o  A  ay?  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JT1  lVJL  wl  LARD  a  Specialty 
BOILED  HAMS  A.IND  BEEF  TONGUES 
XXX  AND  SUPERIOR  MINORS  MEAT 

U.  §.  GOVERNMENT  INSPECTION  OP  ALL.  OUR  OOODS 


Almost  every  grocer  sells  loose 
pickles  or  loose  olives.  Usually  they’re 
kept  in  a  keg  somewhere. 

Doesn’t  it  stand  to  reason  that  a  fine 
fixture  displaying  such  things  where 
they  could  say  a  word  for  themselves 
would  make  sales  better. 

Take  our  inexpensive  5-jar  fixture, 
oak  or  cherry,  and  with  nickel  trim¬ 
mings.  Very  handsome,  very  orna¬ 
mental,  very  capable  in  influencing 
the  sale  of  goods. 

Fine  fixtures  make  fine  sales. 

THE 

WELLES  &  DAVIS  MFG.  GO. 

WYALUSING.  PA. 


We  who  make  Nicelle  Olive 
Oil  have  such  an  abounding 
confidence  in  its  magnifi¬ 
cent  quality  that  we  will 
refund  the  money  to  any 
purchaser  who  doesn’t  find 
Nicelle  superior  to  any  brand 
they  have  ever  used. 

Can  confidence  go  fur¬ 
ther  ? 

Nicelle  is  the  very  perfec¬ 
tion  of  olive  oil.  It  is  the 
highest  producible  type  of 
edible  oil. 

NICELLE  OLIVE  OIL  CO. 

105-109  HUDSON  ST.,  NEW  YORK 
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Western  Dressed  Beef- 

Choice,  native  cattle . 09  -.10 

Common  to  fair . 06  -.08 

City  Dressed  Veal — 

Prime .  -n 

Good  to  choice .  -.10 

Dressed  Hogs — 

Pigs . 09K-.10 

Hogs,  heavy . °9 10 

“  180  lbs . 09K-.10 

44  160  lbs . 09^-.  10 

"  140  lbs . °9K“- 10 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good .  -.11 

44  44  culls  .  -.09 

Sheep,  choice .  -.08J4 

“  medium .  -.0734 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90  -1.00 

Cow  Tongues . 75  -i-oo 

Calf  Heads,  scalded  . -5°  -  -75 

Sweetbreads,  veal . per  pair  .60  -  .90 

“  beef . per  doz.  -1.00 

Calf  Livers .  per  lb.  .20  -.25 

Beef  Kidneys . per  doz.  -1.00 

Beef  Livers .  -  .06 

Ox  Tails  . per  doz.  .50  -.65 

Hearts,  beef . per  lb.  .03  -  .05 

Rolls,  beef. .  -  .14 

Tenderloin,  beef,  western .  -  .20 

Fresh  Pork,  loins,  city . 10  -  .12 

44  western .  -  .10 


DRESSED  POULTRY. 


Dry-pick  all  poultry.  Leave  head  and 
entrails  in. 

feet  on  and 

Turkeys — 

Per  lb. 

Western,  young  hens,  8  to  10  lbs . 

.l8  -.20 

44  young  toms,  15  to  17  lbs . 

.18  -.20 

Old  hens  and  toms . 

.18  -.20 

Common  to  good . 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

.15  -.8 

under  to  pair,  fancy . 

Philadelphia,  fresh  killed,  3*4  to  4  lbs. 

.20  -.22 

to  pair . 

Philadelphia,  fresh  killed,  3  to  $y2  lbs. 

to 

0 

1 

(0 

to 

to  pair,  fancy . 

.20  -.22 

Western,  4  to  4  y>  lbs.  to  pair,  fancy . 

.16  -.17 

“  3  to  334  lbs.  to  pair,  fancy . 

.l6  -.17 

44  fair  to  good . 

Fowls  — 

-.14 

Western,  fancy . 

•  l3lA~-l4 

Heavy  Roasters,  4  to  5  lbs . 

.18  -.20 

Fair  to  good  . 

. l6  -. l8 

Old  cocks . 

Western  capons,  fancy . 

“  small . 

.IO  -.11 

Squabs — 

Per  doz. 

Prime,  large,  fancy . 

3.00-3.50 

Mixed, . 

2. 50-3.00 

Dark . 

1 .25-1.50 

LIVE  POULTRY. 

Per  lb. 

Spring  Chickens,  nearby,  il/2  to  2  lbs .  -.15 

Large  Springers . 16  -.  18 

Fowls . 13^-.  14 

Roosters .  .  -.10 

Ducks . 11  -.13 


POULTRY  SEASONING. 

Bell's  Spiced  Seasoning — 

Small,  or  No.  1,  2  doz . per  doz.  .85 

**  1  doz .  "  .85 

Large,  or  No.  2,  1  doz .  (t  1.40 

1- lb.  cans,  1  doz . per  case  4.00 

2- lb.  cans,  34  doz .  **  3.75 

3- lb.  cans,  y2  doz .  ••  5.40 

5-lb.  cans,  34  doz .  “  8.70 


SAUER  KRAUT. 

Extra  quality,  50-gal.  tierces .  5.25 

„  “  15-gal.  kegs .  2.75 

Victory,  extra  fancy,  No.  3,  2  doz . per  doz.  .  75 

Spring  Garden,  fancy,  No.  3,  2  doz....  “  .70 

Compass,  No.  3,  cans,  2  doz . 65 


PLUM  PUDDING. 

Richardson  &  Robins—  per  <502. 

Individual  size,  34  lb.,  2  doz .  1.00 

Round  conical,  with  key,  No.  1,  1  do/ .  2.35 

“  No.  2,  1  doz .  4.25 

“  “  No.  3,  y2  doz .  6.50 

_  “  “  No.  4,  34  doz. .  8.50 

P.  P.  Sauce,  No.  1,  2  doz .  1.50 
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Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.00 

1- lb.  cans,  1  doz .  2.25 

2- lb.  cans,  1  doz .  4.00 

3- lb.  cans,  l/2  doz .  3.25 

4- lb.  cans,  l/2  doz.. .  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies —  Per  doz. 

No.  32,  jars . 97^ 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . . . 88 

Schimmel’s,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 72 y2 

44  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 1334 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06 

434-lb.  toy  pails,  34  doz .  4  10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

“  Southwark,  No.  3,  tins .  1.00 

“  No.  5,  toy  pails .  2.70 

"  30-lb.  pails .  . per  pail  1.08 

“  20  lb.  crocks . per  lb.  .07 

"  Schimmel’s,  30-lb.  pails .  “  .06 

Prune,  30-lb.  pails  .  "  -°7lA 

Jams — 

Schimmel’s,  pure,  jars,  2  doz .  1.70 

Souihwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade — 

Hartley’s,  imported .  1.8234 

Schimmel's,  pure .  1.65 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers .  4.00 

34-lb.  “  .  2.25 

Curtice  Bros.  Preserves — 

Chen ies,  jars .  4.85 

Strawberries,  jars . : .  4.60 

Raspberries,  jars..., .  4.60 

Apricots,  peeled,  jars .  4.85 

Pineapple,  jars .  4.60 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  sz.  10c. sz.  25c. sz. 

Essence  Peppermint . 85  1.95 

Castor  Oil . 45  .85  1.95 

Sweet  Oil . 40  .85  1.95 

Spints  Nitre . 45  .85  1.95 

Spirits  Camphor . 85  1.95 

Spirits  Painters’  Commercial...  .45  .85  1.95 

Paregoric . 45  .85  1.95 

Glycerine . 45  .85  1.95 

Syrup  Squills . 45  .85  1.95 

Syrup  Rhubarb . . . 45  .85  1.95 

Syrup  Ipecac . .*. . 45  .85  1.95 

Turlington  Balsam . 45  .85  1.95 

Golden  tincture.... . 45  .85  1.95 

Tincture  Arnica . 45  .85  1.95 

Balsam  de  Malta . 45  .85  1.95 

Bateman  Drops,  rd  bots . 45  .85  1.95 

Godfrey’s  Cordial,  rd  bots . 45  .85  1.95 

Turpentine . 45  .85  1.95 

Machine  Oil . 45  .85  . 

Laudanum,  15c.  size . per  doz.  1.20 

“  25c.  size .  “  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . per  lb.  .03 

Beef  Capsules.  Anker's .  3.00 

Borax,  powdered,  bulk . per  lb.  .08 

44  lump,  bulk .  •*  .08 

“  20  Mule-Team,  pure,  24  1  lb. ..per  case  2.40 

44  **  "  48  34  lb..  “  2.60 

“  “  “  96  y  lb..  “  2.80 

Butter  Color,  W.  &  R . per  doz.  2.00 

Bull’s  Cough  Syrup .  44  1.90 

Bluestone,  bulk . per  lb.  .06 

Copperas .  44  .01 

Camphor,  gum,  i-oz.  blocks .  4t  .60 

“  flakes,  250-lb.  bbls .  “  .02^ 

*‘  44  less  quantity .  <(  *033/ 

"  Tar  Balls,  250-lb.  bbls .  “  .0234 

“  “  less  quantity .  il  .03 

Castoria,  Fletcher’s . per  doz.  2.80 

Pitcher’s .  *•  .85 

Carbonate  of  Ammonia . per  lb.  .11 

Epsom  Salts .  “  .02 

Glauber  Salts..  .  t(  .0134 

Glue,  ordinary .  (<  .0934 

•*  white . . .  **  .20 

Gum  Arabic .  **  .50 

Haarlem  Oil . per  doz.  .40 

Husband’s  Magnesia .  ft  2.85 

Jamaica  Ginger,  Hires',  flasks .  **  .90 

Licorice,  P.  &  S.,  5c.  stick,  imported,  44  .36 

“  M.  &  R.,  5-lb.  boxes . per  lb.  .23 

44  u  lozenges,  5-lb.  boxes  “  .27 

“  4s,  6s,  8s,  12s,  16s,  5-lb.  boxes  44  .24 

“  root .  44  .11 

Putty,  25-lb.  cans . per  100  lbs.  1 . 60 

"  50-lb.  cans .  “  1.55 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz.  .35 

44  44  ioc.  size ...  i(  .75 

Paris  Green,  100-125-lb.  kegs . per  lb.  .2434 

"  34-lb.  packages .  “  *29 

"  3^-lb.  packages .  **  .28 

“  1  lb.  packages .  u  .27 

Rosin .  “  .04 

Roach  Powder,  Omega,  4-oz.  cans . 80 

*#  . per  gross  9.00 

Roachsault,  ioc.  size .  per  doz.  .80 

Saltpetre,  crystal,  about  3501b.  bbls . per  lb.  .0634 

“  granulated,  about  100-lb.  kegs  “  .0634 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.55 

100-lb.  bags .  2.35 

“  less  quantity . per  lb.  .0334 

Venetian  Red .  “  .01 

Whiting .  “  .02 


—27— 

Goff’s —  Per  doz. 

Cough  Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size . 1.20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  ioc.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . 40 

No.  10 . 75 

Tube  V . 7s 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 80 

T riangular  Quinine . 80 

Quinine  Capsules . 75 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbine .  18.00 

:t  Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans .  6.00 

**  large  cans .  i*-.oo 

Young’s  Kidney  and  Nerve  Powders .  2.00 

“  Fattening  and  Condition  Drops .  4.00 

44  Colic  and  Indige>tion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax .  44  .03 

Silver  Sand . per  bbl.  1 . 25 

Tar,  pints . per  doz.  .75 

“  quarts .  **  1.00 

“  gallons . each  .30 

“  y2  bbls .  44  3.50 

“  bbls .  “  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  1  -lb.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25C.  size  2.00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Wondercure  Headache  Powders,  ioc.  size...  .80 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand — 

Vanilla,  Rose,  Pistachio,  10c.  size . 

15c.  size . 

25c.  size . 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .80 
15c.  size  1 . 75 
25c.  size  2.00 

Sauer's  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 45 

No.  2,  Vanilla  and  Rose . 90 

No.  2,  Lemon  and  assorted . 85 

No.  4,  “  “  .  2.00 

No.  4,  Vanilla .  2.25 

Assorted  cases.  Nos.  1  and  2 .  10.80 

Nos.  1,  2  and  4 .  11.80 


Per  doz 
.85 
2.00 
2-75 


qts.  34  gals.  gals. 
3.00  6.00  12.00 

5.00 
4.00 


2.50 

2.00 


10.00 

8.00 


1 . 00  1.60  3.00  6.00 


Bulk.  pts. 

XXX  Vanilla .  1.50 

XX  Vanilla .  1.25 

X  Vanilla .  1.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery  . 

Peach,  Rose,  Apruot, 

Violet .  1.50  2.75  5.50  10.00 

Orange,  Banana.  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Ma<  e,  Cherry, 

Strawberry,  Fruit .  1.25  2.25  4.00  7.50 

Tea .  7.00 

Kitchen  Queen —  Per  doz. 

Extract  Vanilla,  No.  25 .  2.00 

“  No.  2X . 80 

“  No.  X . 45 

Extract  Lemon,  No.  25 .  1.75 

*'  No.  2X . 80 

“  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla .  1.75 

"  Lemon .  1.75 

Select  Vanilla . 85 

**  Lemon  . 85 

“  assorted . 85 

14  small  size . 45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair’s  Liquid  Rennet .  1 . 10 

“  Rennet  'I  ablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1.50 

Hanson’s  Tunket  Tablets,  3  doz . 73 

Union  Tablets,  3  doz . 45 


CIDER. 

Corson’s—  Per  gal. 

Champagne . 18 

Dry  Hard . 20 

Bottled  Cider —  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  qts .  3.50 

44  44  2  doz.  pts..,., .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

44  44  2  doz.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  “  2  doz.  pts .  4.25 
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CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2.75 

“  boxes  20  packages . 55 

Gee  Whizz,  72  packs . 47 

Fleer's  Chiclets,  3  lbs.,  bulk .  1.25 

Pulver’s,  20  5c.  packages . per  box  .55 

"  cartons,  5  boxes .  2.75 


rice. 

Per  lb. 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . °7^4 

Fancy  Head,  100-lb.  bags . 0634 

Choice,  100-lb.  bags . 0534 

Prime,  100-lb.  bags . <m34 

Java,  fancy,  polished,  100-lb.  bags . 05% 

Japan,  fancy,  100-lb.  bags . os}4 

41  choice,  100-lb.  bags . 05J4 

B.  Fischer  &  Co. — 


.  ONE  POUND  m 

FULL  WEIGHT 


HEAPRICf! 


THE  RHEST  GRADE  PRODUCED  '  ^ 

Packeo  Exclusively  By 


xJijof  LteriluUrj  «f  Potkrt  Rite  in 
I  lit  United  3late> 

Fischer’s  Choicest  Head,  i-lb.  pockets . 

Queen  Quality,  ex.  fancy  head,  i-lb.  pockets 
'•  “  3-lb.  “ 

“  “  5-lb.  “ 

Coronet,  choice  head,  1  lb.  pockets . 

“  3-lb.  pockets . 

Imperial,  choice,  Dom.  Japan,  1  -lb.  pockets 
“  •*  “  3-lb.  “ 

"  “  “  5-lb.  " 

Extra  fancy  head,  XXXX,  100  lb.  bags . 

Fancy  head,  100  lb.  bags.... . 

Choice  head,  100  lb.  bags . 

Fancy  Jav*  head.  100-lb.  bags . 

Fxtra  fancy,  Patna,  100-lb.  bags . 

Siam,  Patna  style,  100-lb.  bags . 

Broken,  100-lb.  bags . 

Fancy  Japans,  100-lb.  bags . 

Choice  Japans,  100-lb.  bags  . 


•07  Yt 
•07  V* 

■°7  y* 
.07 

.o«M 

.ot^ 

.06 

■°sV» 
•°:>X 
•  07K 

.07 

•°6tf 

•°5& 

!o  l 

.c6 

•°5# 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  2.50 

“  60  5-lb.  bags .  4.00 

41  22  14-lb.  bags .  3.75 

14  30  10-lb.  bags . .  3.75 

**  1 15  234-lb.  bags . .  4.00 

Irish  Linen,  250-lb.  bags .  2.50 

“  56-lb.  bags . ; . 65 

14  28-lb.  bags . . . 35 

Mermaid,  quick-dissolving  bathing  salt, 

3010-lb  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls .  2.40 

“  180-lb.  sacks .  1.55 

Cheese,  280-lb.  bbls .  2.40 

Packing,  70-lb.  cotton  b^gs . 40 

44  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2.20 

New  Ivory,  24  large  cartons  to  case .  1.50 

Agricultural,  200-lb.  burlaps . 60 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  2.60 

Less  than  5  bbls.  the  list  net:  5  to  9  Dbls  ,  5  percent, 
discount;  10  bbls.  or  more,  734  per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  doz. 

Campbell’s,  small,  patent  cap,  2  doz . 8734 

Durkee’s,  large,  1  doz .  4.00 

44  small,  2  doz .  2.40 

Schimmel’s,  small,  2  doz..^ . 87J4 

My  Wife’s,  large.  1  doz .  2.30 

44  small,  2  doz .  1.45 

Snider’s,  pts.,  1  doz .  2.40 

“  V2  pts.,  2  doz .  1.40 

44  luncheon,  3  doz . 90 

"  gals.,  6  jugs  in  crate . per  jug  1.25 


SAL  SODA. 

Bbls.,  375  lbs . . . per  100  .65 

Kegs,  170  lbs .  per  100  .8234 

60-lb.  boxes,  bulk  or  granulated .  62 
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Has  it  ever  occurred  to  you  that  you  can  make  81  per  cent,  on 


OHIO  BLUE  TIP  SAFETY  MATCHES? 


Can  you  do  that  on  any  other  match  ? 

Just  try  for  one  week  and  see  how  many  people  you  can  sell 
these  matches  to.  All  jobbers. 


OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street _ 


Don’t  Make  Work  for  Your  Customer 


by  selling  her  a  broom  that  “sheds.” 
She  will  “bless”  you  when  she  has 
to  go  all  over  the  floor  to  pick  up 
the  corn.  A  CHI  PM  AN  broom  is 
put  together  to  stay  together  and 
if  you  push  them  you  will  agree 
with  us  that  “it  pays  to  please.” 
Sells  for  25c.  Price  $2.25  a  dozen. 
Send  for  Price  List  of  30  different 
styles  we  make. 

Chlpman  &  Wills  Broom  Co.,  5  Granite  St.,  Philadelphia 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


✓ 


You  grocers  know  the  ups  and 
downs  of  the  breakfast  food  busi¬ 
ness.  You  know  how  dozens  and 
dozens  of  products  have  come  on 
the  market,  filled  your  shelves 
and  stayed  there.  Could  we  possi¬ 
bly  point  to  a  more  convincing 
argument  in  favor  of  the  quality 
of  Egg-O-See  and  E-C  Corn  than 
the  fact  that  the  sales  of  both  are 
constantly  growing. 


V 


Egg=0=See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 


The  used  to  say 

“You  can  catch 
more  Flies  with 
Molasses  than 
you  can  with 
Vinegar.” 

That  was  before  we  made 

BROWN’S  FAMOUS  “FLY  COIL” 


It’s  the  only  fly-catcher  worth  talking  about 
now.  Nearly  three  feet  of  fly-catching  tape 
and  holds  more  flies  to  the  square  inch  than 
anything  you  ever  saw !  Hang  one  up  and 
see  how  it  protects  your  goods !  See  the 
flies  jump  for  it!  See  it  jump  for  the  flies, 
too!  You  can  catch  customers  for  it  as  easily 
as  it  catches  flies,  and  make  a  good  profit. 

TO  BE  OBTAINED  FROM 

BUCKNAM  &  VANDERPOEL  CO. 

MANUFACTURERS’  REPRESENTATIVES 
198  West  Broadway,  NEW  YORK 
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SAUCES. 

Lea  &  Perrins' —  Per  doz. 

Worestershire,  large .  7.50 

“  middle .  4-5<> 

“  small .  2.50 

Snider’s — 

Chili,  pts.,  1  doz .  2.40 

44  y2  pts.,  2  doz .  i-4° 

“  gals.,  6  jugs  in  crate . per  jug  1.00 

Oyster  Cocktail,  pts.,  2  doz .  2.40 

“  y2  pts.,  2  doz . .  1.40 

“  gals.,  6  jugs  in  crate . jug  1.00 

Worcester,  Campbell’s,  No.  8,  2  doz . llVi 

North  of  England,  No.  8,  2  doz . 77^ 

Chef,  2  doz . 75 


SEEDS. 

Canary,  bush.  60-lb .  2.60 

Caraway . 12 

Celery . . . 09 

Coriander,  bleached . 05 

Flax  .. . 05 

Hemp,  bush  40  lb .  1.60 

Mustard,  Brown . o 6% 

Mustard,  Yellow . 06 

Rape,  per  lb . 0534 

Poppy,  per  lb . 10 

Sunflower,  per  lb . 04% 


SODA. 

Bi-Carb. .  no  lbs.,  kegs . per  lb.  .01% 

Bi-Carb.,  bulk,  25-lb.  boxes .  “  .03 

Babbitt’s  Soda,  34 -lb.  pkgs.,  25  lbs .  “  .05% 

Arm  &  Hammer  bd.,  J^s,  36  lbs.... .  “  -05^ 

*'  44  “  lbs.,  36  lbs .  “  -04% 

-  -  «  y,  1/2,36  ibS .  “  -o55< 

Saleratus,  Babbitt’s  bd.,  34 s ,  25-tb.  bxs.  “  .05% 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  1  doz  .  1.50 

Hires'  Root  Beer,  Carbonated,  2  doz . 87*4 

Hires’  Ginger  Ale,  Carbonated,  2  doz . 87% 

Welch's  Grape  Juice,  case  quarts,  1  doz .  4.50 

“  “  “  pints,  2  doz .  4.75 

44  “  “  J^-pints,  3  doz .  4.25 

“  “  “  3-ounce,  8  doz .  6.00 

“  44  44  ^-gallons,  1  doz....  8.00 

“  “  44  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  y  gross .  2.50 

Bon  Ami,  10-cent  size . y  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .  72 

Putz  Liquid,  large,  3  doz. . per  gross  16.50 

“  3  doz . per  doz.  1.45 

11  44  small . per  gro  s  7.00 

44  . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 


SOAP — Laundry. 

Bars. 

Acme . 100 

Acorn . 120 

Ark . 100 

American .  72 

Bee . 100 

Best,  Babbitt . 100 

Babbitt’s  New  York  City .  60 

Big  Master .  70 

Brown .  60 

Borax,  Dreydeppel .  40 

Pearl,  Young  &  Co .  40 

Day  &  Frick,  Novelty .  40 

Handsome .  60 

Eavenson,  large . 100 

“  small . 100 

Kirkman's . 100 

Red  Seal . 100 

Swift’s . 100 

Circus . 100 

Cotton  Oil . 100 

Coal  Oil  Johnny . 100 

Cygnet . 100 

Dobbins'  Electric . 100 

Dewey . 100 

Fairy .  100 

Fels-Naptha . 100 

Five  case  lots  freight  prepaid . 100 

German  Family . 100 

Good  Morning . 100 

Glycerine  Tar . 100 

Gloss . 100 


Less 
than 
5  bxs. 
3-5° 
2.45 

1  •  75 
2.85 
3-90 

3- 45 

2- 95 
2.90 
2.40 
2.60 
2.80 

2.80 
2.60 

4- 75 

3- 75 
3-75 

3.80 
4.00 
3-5o 

5.80 

3- 57  K 
4.00 

4- i5 

2.15 

4.00 

4.00 

3-95 

4.30 

3-«5 

3-75 

3-50 
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Grand  Pa’s . . .  50 

Ivory  . 

ft 

Lenox . 100 

Life  Buoy .  50 

44  100 

Lautz’s  Naptha . 100 

Magic  Cleaner . : . 100 

Marseilles,  laundry  size . 

"  5  cent  size .  100 

44  toilet  size . 100 

Mayer's . 100 

"  50 

Miller's  Naptha . 100 

Naptha,  Swift's . 100 

"  P.&G . 100 

Octagon . 100 

Old  Mill . 

Ozone . 100 

Oleine,  Conway's .  60 

“  Golden . . 

14  Eavenson’s .  60 

tl  Kirk's . 

“  Philadelphia,  60  blocks . 

tt  «  tt 

72  . 

“  Pennsylvania .  60 

11  Procter  &  Gamble .  60 

“  Young’s  Best .  60 

Pride,  Swift's .  100 

Polo . 

Quaker  City,  boxes . 100 

44  tubs . 

Sunlight,  oval . 100 

(i  twin  bars . 100 

Santa  Claus . 100 

Saratoga . 

Star . 

Sunny  Monday . 100 

White  Cloud . 100 

Wool  Soap,  large . 100 

“  small . 100 


Toilet  Soaps. 

Buttermilk  Cosmo . gross 

44  41  doz. 

Swift's . gross 

Castile,  imported,  Conti . 

“  Conti,  original  boxes . 

Cutaneous,  Dr.  Raub’s . 

Elderflower,  large  cake . gross 

Fleur-de-lis . 

Hearts  and  Flowers . gross 

Maxine  Elliott . 

Oatmeal,  3  cakes  inbox .  “ 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  y-\b.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  y  gross . gross 

t(  Swift’s .  “ 


. 50 

3-15 

3.8° 

7.00 

4.00 

3.00 

. 50 

2  OO 

4.OO 

3.80 

3.OO 

5.80 

4.OO 

4.OO 

3.80 

....  50 

I.90 

3-75 

3-75 

3-85 

3-9° 

3-3° 

3-75 

2.50 

2-55 

2-35 

2-0714 

2.60 

2.60 

1.60 

3-00 

2.80 

3-75 

2.45 

. 100 

2.90 

....150 

4.60 

3-85 

3-95 

3.10 

2-45 

3- 00 

4.00 

3-85 

6.75 

4.00 

.gross 

6.60 

.  60 

..gross 

4.05 

. lb. 

■13'A 

. lb. 

•  ■>54 

.70 

4.40 

44 

4-50 

•45 

..gross 

10.25 

,  44 

8. 10 

3-25 

.09 
.40 
1  •  75 

3- 25 

4- 05 


Scouring  Soap. 

Day  &  Frick’s  Flint,  36  bars .  1.24 

Young's,  48  bars .  i.8oe 

Brooks'  Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars . . .  2.25 

“  Hand,  36  bars .  2.25 

Wrigley's,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars .  2.35 


Soap  Powder. 

Per  case 

Pearline,  36  packages .  2.70 

“  72  44  .  2.70 

41  100  lt  .  2.65 

Soapine,  No.  7,  100  packs .  2.3 7*4 

“  No.  12,  100  “  .  3*90 

"  No.  17,  36  “  2.4234 

Babbitt's  1776  Powder,  100  6-oz .  2.30 

Finola,  100  packages .  3.25 

Gold  Dust,  Fairbank's,  100  12-oz.  packages....  4.00 
"  “  244-lb.  "  ....  4.50 

Naptha  Borax,  100  packages,  large .  4.75 

44  100  5-cent  packages .  3-75 

Kirkoline,  white,  24  4-lD.  packs .  3-57/4 

“  100  5-cent  packages .  3*5° 

Young's  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

“  50  2s .  4.00 

“  100  is .  4  00 

Nine  O'clock  Tea,  100  packages .  3.15 

I-V  Washing  Tablets,  3  doz . per  doz.  .43 

Swift's  Washing  Powder,  100  is .  3.85 

“  ,  "  244s... .  3.85 

Pennywash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine,  100  packages .  3 .75 

Old  Dutch  Cleanser,  48  packages .  3.25 

SPECIALTIES. 

Anker’s  Bouillon  Capsules .  3.00 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. — 


5-cent  tins,  2  and  4  doz . 

tt 

•45 

Dime  size,  2  and  4  doz . 

•85 

34-lb.  net,  tins,  2  and  4  doz . 

il 

1 .00 

3^-lb.  net,  tins,  2  doz . 

.  “ 

1.90 

i-lb.  net,  tins,  1  doz . 

tt 

3-7° 

6  lb.  cans,  full  weight . 

■2f 

10  lb.  cans,  full  weight . 

.  44 

.22 

Coleman’s  Mustard,  D.  S.  F. — 
i-lb.  tins . 

5-40 

“  . 

2.70 

k£-ib.  "  . 

1  •  45 

/s-lb.  '•  . 

.90 

18-  b.  kegs . 

•43 
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Pepper —  Bbls.  Boxes.  Cans. 

Black,  High  Grade . 14  .15  .17 

Black,  Low  Grade . 10  .11  .13 

White,  High  Grade .  .28  .30 

White  Low  Grade .  .18  .20 

Red,  High  Grade .  .21  .23 

Red,  Low  Grade .  .16  .18 

Cinnamon — 

High  Grade . 22  .  .23  .25 

Low  Grade . 13  .14  .16 

Cloves — 

High  Grade . 22  .23  .25 

Low  Grade . 16  .17  .19 

Allspice — 

High  Grade . ny  .izl/i  .1434 

Ginger- 

High  Grade . 2534  .26%  .2834 

Low  Grade . 10  .11  .13 

Mace — 

High  Grade . .75  .77 

Nutmegs— 

High  Grade .  .30  .32 

Mustard — 

Yellow,  High  Grade . 19  .20  .22 

Yellow,  Low  Grade . 14  .15  .17 

Brown,  High  Grade . 14  .15  .17 

McCormick  &  Co. —  Per  doz. 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . y%-\ b.  .40 

M-lb.  -75 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice . l/&-\b.  .40 

K’lb-  -75 


Mustard — Prepared. 

Campbell’s,  jar,  2  doz . 

Gulden's,  No.  6,  with  spoon,  2  doz . 

tt  tt  n  tt 

20,  ^  . 

Beer  Mug,  fancy,  large  size,  2  doz . 

Lemonade  Glass,  tall,  2  doz . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . 

Milk  Jar,  glass  top,  2  doz . 

Water  Tumblers,  glass,  No.  10,  4  doz . . . 


Per  doz. 
87/2 
95 
88 
65 
75 

90 

85 
42% 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 07% 

Allspice . 06 

Cloves . 11  y 

Mace . . 48 

Nutmegs,  large . 16 

“  medium . 13 

Cinnamon  Bark,  China . 13 

Canton . 12 

Java  Thin  Quills,  5-lb.  rolls..  .30 

Saigon . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

“  36  10-cent  “  .  44  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 0634 

Niagara,  “  44  “  . 0434 

Cream,  48-lb  u  44  .  3.45 

Kingsford’s,  40  lb.,  i-lb.  “  . 06^4 

Murdoch's  Oswego— 

1  lb.  packages,  40-lb.  boxes . 07*4 

1  -lb.  ,(  20-lb.  "  . 0734 

Bbls.,  about  200  lbs . 0634 


LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb  boxes . 03^4 

“  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs.  .05% 

44  Linen  Gloss,  3-lb.  cartons . 04% 

Kingsford's,  Pure,  3  lb.  cartons . o 6y 

“  Pure  Gloss,  lb.  packages . 0634 

“  Silver  Gloss,  12  6-lb.  wd.  bxs . 07^4 

Duryea's,  Superior,  3-lb.  cartons . 06% 

“  Satin  Gloss,  lb.  packages . 0734 

“  Superior  B,  bulk . 0334 

“  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs.  *07^4 

Niagara,  laundry,  50  lb.  bulk . 03^4 

“  i-lb.  packages,  48  lbs . 04% 

11  3-lb.  cartons,  48  lbs . 04% 

“  6-lb.  boxes . 05% 

Celluloid,  64  10-cent  packages .  4.30 

44  64  5-cent  <c  .  .  2.20 

Elastic,  64  10-cent  packages .  5- 00 

“  64  5-cent  44  . . .  2.50 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package  .08 

Starch  Polish,  20  cakes . per  box  .50 

Murdoch's  Starch — 

Velvet  Gloss,  i-lb.  packages,  40-lb.  boxes . 0734 

Velvet  Gloss,  6-lb.  boxes,  sliding  covers, 

12  boxes  in  crate . 0834 

Velvet  Gloss,  about  200  lbs . 0734 

Snow  Gloss,  3-lb.  cartons,  48-lb.  boxes . 0634 

Sterling  Gloss,  50-lb.  boxes,  per  100  lbs .  3.85 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  y -gross .  4.00 

“  “  large,  44  .  7.00 

il  Liquid,  large,  “  .  6.65 

“  **  small,  44  .  4-9° 
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Electric  Paste,  34 -gross  boxes .  4.20 

Magic  Paste,  U -gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .8734 

“  . per  gross  10.25 

“  small  size . per  doz.  .70 

Climax  Enamel,  y  -gross . per  gross  9 . 40 

Black  Jack,  y -gross .  “  6.60 

Rising  Sun .  “  5.75 

Sun  Paste,  5-cent  size .  “  4.50 

il  10-cent  size .  44  '  7.20 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  y  gross .  1.25 

Per  box  of  34  gross .  2.50 

14  dozen  to  gross .  5.00 

10-cent  size.  No.  10,  per  box  of  y -gross .  2.25 

Per  box  of  34-gross .  4.50 

Per  gross .  9.00 

F.  F.  Dailey  Co. — 

2-in-i,  smaller  size . per  doz.  .  75 

2-in-i,  large  size .  “  1.75 


SUNDRIES. 


Bird  Food — 


Excelsior,  24  packs.... 
McAllister,  36  packs., 
Rosensteins,  1  -lb.  pk$ 
Bird  Gravel — 


Red,  quarts,  3  doz.... 
Silver,  pints,  3  doz.... 
44  quarts,  3  doz.. 


Royal  Glue,  1  doz . 

Paist’s  Glue,  1  doz .  “ 

Carpet  Tacks,  Wooden  Keg,  34-gross  case, 

assorted,  6,  8,  10  s . per  case 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz. 

6-oz .  4‘ 

8-oz .  44 

io-oz . . .  “ 

12-oz .  44 

Matting  Tacks  — 

No.  10,  steel . per  doz. 

No.  11,  41  . : .  44 

No.  12,  “  .  44 

G.  B.  Weiss  &  Son — 

Sole  leather,  No.  1 . 

No.  2 . . . 

“  No.  3 . 

Cut  Sole  Leather,  cut  into  taps,  6  ins.  high... 

"  0  “  5/4  "  ... 

"  "  “  5  "  ... 

4^4  ;;  ... 

“  "  “  3  %  “ 

*t  tt  a  ^ 


per  pkge. 

tl 

.0454 

•<>5^ 

•05  n 

•°5& 

..per  doz. 

tt 

•3S 

-7° 

•35 

.70 

.60 

1.85 

•42  K 

.80 

.40 

.90 
.06 
•06  y2 
•07  'A 

•08  % 
■°9'A 


•  xo34 

•  13 

.25 

•23 

.21 

1.50 

I.48 

1.42 

1.25 

I  .  l8 
1.05 
.90 


SEIBERT’S 
Poison  Ely  Paper 

Pays  150%  Profit 

A  very  attractive  package 
and  a  good  seller. 

Put  up  50  envelopes  in 
a  display  box  like 
cut  SI. 00 

Retails  at  5  cents  an  envelope 

Fly  Ribbon . per  gross  4.80 

Ely  Paper,  Tanglefoot . per  case 

“  Sticky,  rocartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

“  “  10  cartons  .  “  2.35 

Wax,  White  and  Yellow . per  lb.  .30 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb.  .1034 

“  44  Clotheslines,  50-ft.  hanks. ..doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .  22 

Orange  Brand,  fine  cotton  twine .  *'  .20 

Texas  Medium,  cotton  twine .  44  .16 

Cotton  Candle  Wick .  “  .20 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  44  .25 

Fine  Hemp  Twine,  8  balls  to  lb.  in  5-lb. 

bunches . “  .20 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . per  lb.  *.16 

Best  Jute  Rope,  16  yds.  to  lb .  44  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb. .  4i  .09 

Jute  Clotheslines,  90  ft.  to  hank . per  doz.  1.60 

-  44  108  ft.  to  hank .  “  1.70 


SYRUP  AND  MOLASSES. 

N.  O.  Molasses. 

Extra  Fancy,  No.  668 . 40 

41  No.  669 . 40 

Fancy,  No.  670 . 39 

Strictly  Choice,  No.  675 . 38 

Choice,  No.  664...  . 32 

Good,  No.  679 . 22 

Cane  Juice,  No.  683 . 4° 

BlackStrap . n 

B.  H.  F.,  Horse  Food  Molasses . 12 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 35 

Gold  Mine,  in  bbls . 30 

Fancy,  No.  104 . 32 

Fancy,  No.  105 . 28 

Choice,  No . 

Prime,  No.  102 . 26 
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Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 


GROCERY  WORLD  AND 


Strong, 

Easy- 

Runnlng, 

Finest 

Steel  Tires, 

Wheels 

Second- 

Growth 

Hickory 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “  J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS- 
PHILADELPHIA,  PA.== 


GENERAL  MERCHANT 


No  Loss  on  Loose  Goods 


<]f  Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 


' ' ’  H§ 


49 


Losing  Your  Weights? 


Get  a 
Troemner 
No.  24 
Ball  Seale 


Greatest 

Improvement 
in  Rapid 
W  eighing 


Does  away  with  weights  absolutely .w‘  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 


HENRY  TROEMNER,  911  Arch  St„  Philadelphia,  Pa.,  U.  S.  A. 
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Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Kico,  No.  668 . 15 

Glucose. 

Three  Star  A,  for  confectionery .  2.90 

Five  A,  for  confectionery .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles,  2  doz . per  do/..  .95 

Selser's,  medium  bottles,  2  doz .  “  1.35 

Schimmel’s,  xo-oz.  bottles,  2  doz.  in  case .  1.45 

“  6-oz.  “  41  44  . 95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club  Mason's  Quart  Jars —  Per  doz. 

4  doz.  in  barrel . 87  J4 

1  doz.  in  case . 90 

Lyle's  Imported,  No.  2  cans,  2  doz .  1.82^4 

Globe,  No.  2 1/2  tins,  2  doz .  1.12*4 

Globe,  No.  5  tins  1  doz .  2.20 

Banner,  in  jars,  compound .  1.00 

White  Clover,  in  jars,  compound . 92^ 

Purina  Pancake  Syrup,  36  pts .  2.25 

•*  24  qts  . .  4.00 

il  “  12^4  gals .  7.00 

“  €i  6  gals .  12.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz .  “  2.30 

Karo,  50-cent  size,  J4  doz .  44  2.30 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  “Camp”  Syrup —  Per  doz. 

Gal.  cans,  6  in  case .  13.50 

^4-gal.  cans,  12  in  case .  7.25 

Qt.  cans,  24  in  case .  4. 12^4 

Pt.  cans,  24  in  case .  2.50 

Qt.  bottles,  12  in  Case .  4. 50 

Pt.  bottles,  24  in  case .  2.75 

Jacket  cans . . . per  gal.  1.00 
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Golden  Tree . . .  2.25 

“  medium .  1.45 

“  small  . 92  yz 

Vermont,  gal.  tins . per  gal.  1.25 

“  lA -gal.  tins .  7.75 

Hazen’s,  qt.  bottles .  4.00 

“  pt.  bottles .  2.40 


WOOD  AND  WILLOW  WARE. 

I  Brooms. 

Per  doz. 

Little  Gem,  parlor,  2  string .  2.40 

N  U,  No  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.75 

Parlor,  No.  3.  2  tie .  1.85 

Toy . 90 

Whisks,  2  sewed . 90 

Stable,  rattan  centre,  2  tie . 3.50 

3  tie .  4.00 

Factory,  heavy  .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

118,  **  single,  protector .  3.00 

57,  Peerless,  double . 3.65 

61,  “  “  spring  protector .  4.45 

no,  44  single,  “  .  3.30 

80,  Seal  Globe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector .  3.00 

101,  Tidal  Wave,  single,  protector .  2.75 

175,  Glass .  3.30 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board .  1.35 

Murdock .  2.75 

Celery  City .  2.75 

Buckets. 

Per  doz. 

O.  G.,  2  electric  hoops .  1.75 

“  3  electric  hoops .  1.90 

Clear,  2  hoops .  1.05 

“  3  hoops .  1.75 

Electric  Cedar,  2  hoops .  2.40 

3  hoops .  2.60 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  1.85 

14  qt  .  2.00 
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Butter  Dishes. 

No.  Per  M 

1,  Solid  oval . oo 

2,  “  1.25 

3,  "  1.50 

5>  ‘  2.00 

1,  Wire  ends . go 

2.  “  .  1. 20 

3>  “  1.4° 

5.  “  1.80 

Picnic  Plates,  8  in .  2.10 

“  9 ’n . . . .  2.35 

Crates  contain  250  each. 

Clothes  Pins. 

Per  box. 

5  gross . 44 

Egg  Crates. 

Perfection .  i.oo 

“  10  sets  fillers .  2.35 


BRUSHES. 
Scrub  Brushes. 


No. 


White  corner . 

23,  Medium  size . 

27,  Large  . 

13,  Marble,  medium  size.. 

00,  White . 

Handy  House . 


Per  doz. 

70 

80 


Stove  Brushes. 

No.  Per  doz. 

3.  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1 . 75 

1,  Grey  fibre,  strap  handle .  1.20 

2,  “  “  .  1.65 

6,  Extra  quality,  all  hair .  2.75 


Shoe  Brushes. 

No.  Per  doz. 

o,  Mexidan  Fibre . 90 

L  "  large .  1.30 

4,  Bristle  outside .  1.65 

5,  All  brLtle .  1.75 

16X,  All  brittle,  extra  value .  2.15 

18,  All  bristb,  spotted  white .  2.80 
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Whitewash  Brushes. 


No. 
6,  6 

7,  7 

8,  8 
6,  5 
8,  6 

io,  7 
12,  8 
6,  5 
8,  6 
io,  7 
12,  8 
6,  5 
8,  6 


,  White  tampico.. 


m  , 


in.,  Family,  extra  heavy., 
in.,  ,f  “ 

in.,  “  “ 

in.,  " 
in., 
in., 
in., 
in., 
in., 
in.. 


A.,  hair  bristle .  1 


Ideal,  all  bristle,  3  row .  1 

“  “  3  row .  2 


Per  doz. 
.40 
.48 
••  -55 

..  .80 

-95 
.  X'.  10 

25 
.40 

•  65 

.00 
•35 
•90 

•  25 


Dust  Brushes. 

No.  Per  doz. 

7X,  Fibre,  wire  drawn . .  .90 

21,  All  hair,  wire  drawn . .  2.25 

28,  White,  wire  drawn .  2.90 

1,  7  in.,  All  hair,  flat  end .  2.05 

22,  7  in.,  Mixed,  round  end .  2.10 

11X,  7  in.,  All  hair,  round  end .  2.25 


TOBACCOS— Plug. 


Battle  Ax . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar . 

Newsboy . 

Old  Honesty . 

Piper  Heidsick... 

Spear  Head . 

Standard  Navy.. 

Toddy . 

Vinco . 

Town  Talk . 


SMOKING  TOBACCO. 


Briar  Pipe . 

Duke’s  Mixture . 

Greenback . 

Green  Turtle . 

G.  &  A.  Navy,  3*4  oz.. 

Honest . 

Polar  Bear . 

Ripple . 

Sensation . 

Wild  Rose . 


Per  lb. 
•37 
•37 
•56 
•39 
•39 
•43 
.64 
•44 
•37 
•35 

.38 

.28 


Per  lb. 
.38 
•39 

38 

28 
34 

39 

29 

39 
39 
39 


YEAST  CAKES. 

Compressed  . per  doz.  .18 

Magic,  1*4  doz.  packages . per  box  .58 

Yeast  Foam,  i]/2  doz .  “  .58 


THE  ONE  WAY 
TO  BEAT 
BABBITT’S 


BABBITT’S  BEST  LAUNDRY  SOAP  is  not 

only  our  best — it  is  your  best,  too. 

The  grocers  who  sell  BABBITT’S  BEST  will 
find,  if  they  average  the  sales  of  all  their  laundry 
soaps,  that  BABBITT’S  BEST  has  always  stood 
at  the  head.  It  has  a  place  in  the  household  that 
only  one  thing  could  displace. 

That  one  thing  is  this — if  somebody  could  find 
a  soap  to  do  better  work,  BABBITT’S  BEST  might 
have  to  yield.  Nobody  has  come  within  a  mile  of 
finding  it  yet,  however. 


MADE  BY 


B.  T.  BABBITT 

NEW  YORK 


TRV  IT  30  DA  VS  FREE 

<Jf  We  claim  that  our  Meteor  Cash  Carrier  is  the  easiest  worked  and 

the  most  reliable  on  the  market. 

<]f  We  prove  it  by  letting  you 
prove  it.  Send  for  it  on  3o-days’ 
free  trial.  Your  local  handy 
man  can  put  it  up. 

N  <Jf  A  cash  carrier  will  save  any 

<][  Price  only  merchant  money. 

$25  per  line, 

a  bsolutely 

guaranteed. 

NEW  YORK.  Times  Bldg. 


UNITED  STORE  SERVICE  AND  TUBE  CO. 

BOSTON,  Tremont  Bldg  CHICAGO,  Medinah  Bldg. 


Want  a  $10  Morris  Chair 
for  IMothing? 

You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Zahm’s  Independent  (Scrap)  Tobaccos 
"Blue  Hen,"  “High  Card  "  "Rex”  and  “Z" 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO ,  OHIO 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


3 


Profitable  CREDIT  Business 


: 


Every  storekeeper  knows  that  many 
of  his  credit  customers  are  his  very  best 
patrons. 

It  is  a  fact,  however,  that  the  hand¬ 
ling  of  charge  accounts  by  old  methods 
has  caused  extra  work,  and  often  loss 
of  trade. 

The  National  Credit  Account 
File  is  usually  used  in  connection  with 
a  National  Cash  Register,  and  together 
they  form  a  method  of  handling  credit 
customers  that  cannot  be  equalled. 


1 00  Account  National  Credit  File 

A  NATIONAL  CREDIT  FILE 

makes  it  possible  for  the  proprietor  to  watch  the  accounts  of  all  his  credit  customers,  without  the  trouble 
of  going  over  a  large  set  of  books,  and  doing  a  lot  of  extra  accounting. 

It  saves  the  salary  of  a  bookkeeper. 

The  total  of  each  credit  customer’s  account  is  always  given  on  the  last  bill. 
By  keeping  the  original  slip  you  insure  absolute  accuracy. 
m  There  is  no  chance  for  bills  to  be  presented  to  a  customer  twice. 

In  ^is  way  you  are  sure  to  retain  the  good  will  of  all  your  trade.  This 
method  cares  for  the  recording  of  goods  charged,  and  money  paid 
'  x  A  -  -V  Ea ' ' c  on  account,  accurately  and  quickly,  and  also  saves  you  a  lot  of 

time  and  money. 

Keep  Records  in  Your  Safe 

As  a  safeguard  against  the  loss  of  records,  in  case  of  fire,  a  small  metal 
box  is  provided  with  each  Credit  File.  This  small  file  may  be  placed 
in  your  safe. 

Let  us  explain  how  this  method  will  save  you  work  and  money.  '/  jhe 
Proprietor’s  File  Used  in  Connection  with  the  National  Credit  File  .<&  National 

o 

^©'  Cash 

e  National  Cash  Register  Co.  /sSSs 

how  aNational  Credit  File 

__  _  ,  .  —  „ ,  . v  can  increase  ray  profits  and 

28th  Street  and  Broadway 

jyf  Business . . . 

NEW  YORK  /rzi^iE 

No.  of  Clerks . . 
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A  SPLENDID  PIECE  OF  BUTTER 


If  we  were  to  work  all  night  and  spend  all  the 
money  we  could  make  or  borrow,  we  couldn’t  think 
of  any  way  to  make  Gurnse  butter  any  better 
than  it  is. 

There  isn’t  any  way,  for  it  can’t  be  made  better. 
Gurnse  butter  is  made  from  the  best  milk,  in  our 
own  dairies,  which  are  as  clean  as  we  can  possibly 
make  them,  and  the  inspection  we  put  on  it  costs  us 
twice  what  it  would  if  we  didn’t  want  to  be  so  sure. 

The  wrapping  in  brine-dipped  paper  and  the  en¬ 
closing  in  a  carton  finishes  as  fine  a  piece  of  butter 
as  we  or  any  one  else  can  make.  As  a  leader  for 
you  it  cannot  possibly  be  excelled. 


Packed  in  30  and  50-pound  boxes— pound  and  half  pounds— 29  cents. 
Prices  subject  to  market  change. 


P.  F.  BROWN  &  C0„  39  S.  Front  Street,  PHILADELPHIA 


Tut  Sign  or  Perfection 


The  “New  Ones” 
Don*t  Hurt  the 
Steady  Sale  of 


H-O 


People  who  started  eating  Hornby’s 
Oats  when  we  started  making  it  are 
still  eating  it  and  telling  their  friends 
to  eat  it.  Imitations  have  sprung  up 
and  died  on  the  grocer’s  shelf,  but 
H-O  is  selling  better  every  year. 
That  means  more  and  more  people 
you  can  please  by  selling  H-O. 


The  H-O  Company 


Jl  Business  Getting  Plan  for  all 


RETAIL  MERCHANTS 


Better  Than  Newspaper  Advertising 
Better  Than  the  Trading  Stamp  Plan 
Better  Than  Your  Own  Premium  System 


AND 


Costs  You  Less  Money  Than  Any  of  These 


If  you  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store ;  if  you 
would  like  to  stimulate  the  purchase  of  more  goods  among  present  customers  ;  if  you  would 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense — 


You  Can  Profitably  Use  Our  Plan 


Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing,  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 


Manufacturers’  Trade-Mark  Ass’n,  m  253  Broadway,  New  York  City 


KV 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Text  of  Pennsylvania  Food  Law  Decision 


Blair  County  Court  Decides  that  the  Act  of  1907  Cannot 
Stand,  Mainly  Because  it  is  an  Amendment  to  Prior  Acts, 
Whose  Text  it  Does  Not  Reproduce.  Several  Other 
Weaknesses. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has,  during  the 
week,  obtained  an  authorized  copy 
of  the  decision  of  Judge  Martin 
Bell,  of  the  Blair  County  Court, 
who,  as  reported  last  week  found 
in  his  decision  in  Com.  vs.  Kep- 
hart,  that  the  Pennsylvania  food 
law  of  1907  was  at  least  in  part  un¬ 
constitutional.  The  decision  is  as 
follows : — 

August  20,  1908.  By  the  Court. 
In  the  oral  argument  of  counsel  sev¬ 
eral  interesting  questions  were  elabo¬ 
rately  debated,  and  likewise  exhaus¬ 
tively  treated  in  the  briefs  sub¬ 
mitted.  First,  as  to  the  right  of  the 
defendant  toi  an  appeal.  Second,  as 
to  whether  the  title  of  the  act  was 
sufficient.  Third,  as  to  the  force 
of  the  guarantee  clause  provided  in 
the  act.  But  it  is  unnecessary  to  dis¬ 
cuss  these  interesting  questions  be¬ 
cause  the  act  of  June  I,  1907,  com¬ 
monly  known  as  the  Pure  Food  Act, 
to  my  mind  is  plainly  unconstitu¬ 
tional,  regard  being  had  especially 
to  the  proviso  in  Section  5. 

Article  III,  Section  4,  of  the  Con¬ 
stitution  of  Pennsylvania,  provides 
as  follows  : — 

No  law  shall  be  revived, 
amended,  or  the  provisions 
thereof  extended  or  conferred 
by  reference  to  its  title  only, 
but  so  much  thereof  as  is 
revived,  amended,  extended  or 
conferred  shall  be  re-enacted 
and  published  at  length. 

It  will  be  seen  that  the  plain  con¬ 
stitutional  intent  was  that  the  lan¬ 
guage  of  a  law  should  be  printed  at 
length  in  full.  The  word  “con¬ 
ferred”  indicates  that  this  applies 
to  new  enactments  as  well  as  old, 
but,  in  point  of  fact  perhaps  not  os¬ 
tensibly,  the  Pure  Food  Act  of  June 
1,  1907,  was  an  amendment  to  prior 
acts  on  the  same  subject.  Under 
said  constitutional  provisions  cer¬ 
tainly  a  prior  act  of  Pennsylvania 
could  not  have  been  picked  up  bodily 
and  thrown  into  the  Act  of  June  1, 
1007,  by  reference  to  its  title  only. 
Can  an  Act  of  Congress  be  thus  in¬ 
terjected  into  said  act  of  our  Legis¬ 
lature?  Counsel  for  defendant  have 
cited  some  authorities  to  the  effect 
that  this  can  be  done.  Some  of 
these  are’  Dilworth  vs.  Schuylkill 
Improvement  Land  Co.,  219  Pa.,  527; 
Woolen  Machine  Co.  vs.  Browne, 
206  Pa.,  543 ;  Greenfield  avenue,  igi 
Pa.,  290;  Birmingham  Railway  Co. 
vs.  Land  Co.,  114  Ala.,  70;  Mont¬ 
gomery  vs.  Birdsong,  126  Ala.,  632. 
But  an  examination  of  these  authori¬ 
ties  so  far  as  they  are  accessible 
show  that  they  are  not  in  pari  ma¬ 
teria  with  the  present  case. 

But  assuming  that  an  Act  of  Con¬ 
gress  could  thus  be  interjected  into 
said  act  of  the  Legislature,  what  con¬ 
tention  can  be  made  in  favor  of 
the  further  provision  that  our 
courts  in  Pennsylvania  must  take 
notice  of  the  rules  and  regulations 
promulgated  from  time  to  time  by 
the  Uriitedi  States  authorities  for 
the  enforcement  of  the  United  States 
Pure  Food  Act. 

Section  «;  of  said  Act  of  June  1, 
1907,  provides  as  follows: — 


Section  5.  That  for  the  pur¬ 
pose  of  this  act,  an  article  shall 
be  deemed  to  be  adulterated — 

In  the  case  of  food: — 

First.  If  any  substance  has 
been  mixed  and  packed  with  it 
so  as  to  reduce  or  lower  or  in¬ 
juriously  affect  its  quality  or 
strength. 

Second.  If  any  substance  has 
been  substituted,  wholly  or  in 
part  for  the  article. 

Third.  If  any  valuable  con¬ 
stituent  of  the  article  has  been 
wholly  or  in  part  abstracted. 

Fourth.  If  it  be  mixed,  col¬ 
ored,  powdered,  coated  or 
stained  in  a  manner  whereby 
damage  or  inferiority  is  con¬ 
cealed. 

Fifth.  It  is  contains  any  added 
substance  or  ingredient  which  is 
poisonous  or  injurious  to  health; 
provided,  however,  that  no  ac¬ 
tion  shall  be  brought  or  sus¬ 
tained  for  violation  of  the  pro¬ 
visions  of  this  section  when  the 
article  alleged  to  be  adulterated 
is  not  adulterated  within  the 
meaning  of  the  provisions  of  the 
Food  and  Drugs  Act  of  June 
30,  1906,  enacted  by  the  Senate 
and  House  of  Representatives 
of  the  United  States  of  America, 
in  Congress  assembled,  and  the 
rules  and  regulations  promul¬ 
gated  from  time  to  time  for  the 
enforcement  of  the  same. 

Judges  are  presumed  to  take  ju¬ 
dicial  notice  of  the  Acts  of  Assem¬ 
bly  of  the  State  of  Pennsylvania. 
They  are  furnished  with  copies  of 
the  pamphlet  laws  and  if  they  are 
not  too  busy  or  too  indolent  they  can 
read  them.  Likewise  they  are  pre¬ 
sumed  to  take  judicial  notice  of  the 
statutes  of  the  United  States,  al¬ 
though  no  copies  of  such  statutes 
are  furnished  to  our  judges.  But 
how  can  a  judge  be  supposed  to  take 
judicial  notice  of  some  bulletin  is¬ 
sued  by  the  United  States  Pure 
Food  Commissioner.  Possibly  after 
he  had  directed  the  conviction  of  a 
defendant  he  would  discover  that 
the  said  United  States  Pure  Food 
Commissioner  had  changed  his  rul¬ 
ing  and  the  conviction  was  all  wrong. 
And  moreover,  the  judges  in  Penn¬ 
sylvania  are  not  furnished  with  said 
bulletin,  at  least  I  never  received  any 
and  never  saw  one.  To  allow  the 
law  to  be  determined  by  such  bul¬ 
letins  would  be  to  render  confusion 
twice  confounded.  I  therefore  con¬ 
clude  that  said  proviso  contained  in 
said  Section  s  of  said  Act  of  June 
1,  1907,  is  dearly  unconstitutional. 

Counsel  for  the  Commonwealth, 
however,  contend  that  even  if  said 
proviso  is  unconstitutional  the  re¬ 
mainder  of  the  act  is  valid.  Unques¬ 
tionably  in  some  instances  a  portion 
of  an  act  may  be  declared  void  and 
the  remainder  of  the  act  may  be  held 
to  be  valid.  The  rule  on  this  sub¬ 
ject  is  as  follows: — 

It  is  a  familiar  rule  that  part 
of  a  statute  may  be  unconsti¬ 
tutional  and  the  remainder  con- 
titutional,  and  that  which  is  un¬ 
constitutional  will  stand  unless 
its  provisions  are  so  connected 
and  dependent  on  each  other  in 
subject  matter  that  it  must  be 
presumed  the  Legislature  would 
not  have  enacted  one  without  the 
other.  Where  the  parts  are  so 
separable  that  each  can  stand 


alone,  and  it  was  evidently  the 
legislative  intent  that  the  part 
held  to  be  valid  should  be  en¬ 
forced,  although  the  other  parts 
should  fall,  the  part  so  sustained 
should  be  declared  operative. 

Com.  vs.  Shalleen,  30  Sup.  Ct., 
Rep.  14. 

Where  a  part  of  a  statute  is 
constitutional  and  a  part  is 
unconstitutional,  the  former  may 
be  sustained  in  many  cases 
where  the  latter  fails.  Indispen¬ 
sable  conditions  of  such  a  re¬ 
sult  are  that  the  constitutional 
part  and  the  unconstitutional 
part  are  capable  of  separation, 
so  that  each  may  be  read  and 
may  stand  by  itself,  and  that  the 
unconstitutional  part  is  not  con¬ 
nected  with  the  general  scope  of 
the  law  that  it  is  impossible  to 
give  effect  to  the  intention  of 
the  Legislature  in  its  enactment 
without  it. 

Celia  Commission  Co.  vs. 
Bollinger,  147  Fed.,  419. 

Every  part  of  a  statute  should 
be  brought  into  action  in  order 
to  collect  from  the  whole  an 
uniform  and  consistent  sense,  if 
that  may  be  done;  or,  in  other 
words,  construction  must  be 
made  on  the  entire  statute  and 
not  merely  upon  disjointed  parts 
of  it. 

Holl  vs.  Deshler,  71  Pa.,  301. 

Though  the  proviso  may  not 
be  effectuated  because  of  its  un¬ 
constitutionality,  it  cannot  be 
stricken  out  in  giving  interpre¬ 
tation  to  the  section.  The  sec¬ 
tion  speaks  as  an  entirety  in  its 
purpose,  and  not  in  parts,  which 
may  be  severed  without  violence 
to  the  legislative  purpose. 
Where,  as  here,  the  parts  are  so 
dependent  that  one  cannot  take 
effect  without  the  other,  so  as  to 
carry  out  the  legislative  intent, 
we  cannot  legislate  by  way  of 
substitution. 

Com.  vs.  Potts,  79  Pa.,  168. 

Where  the  parts  of  a  statute 
are  so  materially  connected  and 
dependent  as  to  warrant  a  be¬ 
lief  that  the  Legislature  in¬ 
tended  them  as  a  whole  and  that 
if  all  could  not  be  carried  into 
effect  the  Legislature  would  not 
have  passed  the  residue  inde¬ 
pendent  of  some  parts,  are  un¬ 
constitutional  and  void,  and  all 
provisions  which  are  thus  de¬ 
pendent  ara  void. 

Warren  vs.  Charleston,  2 
Gray,  84. 

The  constitutional  amend¬ 
ment  of  1900  authorized  the 
county  courts  in  several  counties 
in  the  State,  not  under  township 
organization,  and  the  township 
board  of  directors  under  town¬ 
ship  organization,  in  their  dis¬ 
cretion  to  levy  an  additional 
tax  to  be  used  for  road  and 
bridge  purposes,  provided  the, 
amendment  should  not  apply  to 
certain  named  cities  in  the  State. 
Held  that  it  being  plain  that  the 
law  would  probably  not  have 
been  passed  without  such  ex¬ 
emption  and  the  court  having  no 
power  to  make  the  amendment 
applicable  to  the  parts  of  the 
State  exempted,  the  exemption 
could  not  be  expunged  and  the 
remainder  of  the  provision  sus¬ 
tained. 

State  vs.  C.  B.  &  Q.,  93  S.  W., 
784,  195  Me.,  228. 

Prior  to  the  passage  of  this  Act 
of  June  1,  1907,  prosecutions  could 
be  brought  against  the  retailer  and 
he  was  defenseless  if  adulteration 
was  shown.  The  evident  legislative 
intention  was  to  give  the  retailer  a 
defense  if  he  had  a  proper  guaran¬ 
tee.  To  emasculate  the  proviso  here¬ 
tofore  referred  to  would  defeat 
such  legislative  intent  because  the 
act  provides  that  a  guarantee  suffi¬ 
cient  under  the  Federal  laws  shall 


be  a  protection  under  our  State  law. 

If  then  we  emasculate  the  proviso 
we  have  a  case  where  “it  must  be 
presumed  the  Legislature  would  not 
have  enacted  one  without  the  other.” 
Commonwealth  vs.  Shalleen,  30  Sup. 
Ct.,  Rep.  14.  Again,  “it  is  impossible 
to  give  effect  to  the  intention  of 
the  Legislature  to  its  enactment 
without  it,”  the  proviso.  Celia 
Commission  Co.  vs.  Bollinger. 
“Where  as  here  the  parts  are  so  de¬ 
pendent  that  one  cannot  take  ef¬ 
fect  without  the  other  so  as  to  carry 
out  the  legislative  intent  we  cannot 
legislate  by  wav  of  substitution.” 
Commonwealth  vs.  Potts,  79  Pa.,  168. 

Said  Act  of  June  X,  1907,  deals  un¬ 
fairly  with  wholesalers  or  jobbers 
in  the  State  of  Pennsylvania.  If 
such  parties  give  a  guarantee  to  a 
retailer  and  the  goods  are  adulter¬ 
ated  they  can  be  prosecuted  forth¬ 
with  in  the  State  of  Pennsylvania. 
But  suppose  the  retailer  buys  from 
a  wholesaler  in  the  city  of  New 
York.  The  goods  are  found  to  be 
adulterated.  All  the  remedy  the 
Pure  Food  Department  of  the  State 
of  Pennsylvania  has  is  to  notify  the 
Pure  Food  Department  of  the  United 
States  of  such  adulteration,  and  it 
is  very  conceivable  that  in  the  crush 
of  business  in  the.  United  States 
Courts  in  the  city  of  New  York  no 
prosecution  would  ever  be  tried 
against  the  New  York  wholesaler 
who  sold  the  adulterated  goods. 
Consequently  he  could  afford  to  sell 
goods  at  a  much  lower  rate  than  our 
own  Pennsylvania  wholesalers  and 
jobbers,  because  the  chances  would 
be  that  he  would  never  be  tried  for 
selling  adulterated  goods. 

The  judgment  of  the  alderman  is 
reversed  and  now  judgment  is  en-  ' 
tered  for  defendant. 

The  probable  effect  of  the  de¬ 
cision  is  discussed  on  the  editorial 
page. 

New  York  Convention  Calls  on 
Manufacturers  to  Maintain 
Retail  Price. 


National  Secretary  Green  Considers 
Resolutions  Notable  and  Reproduces 
them  in  this  Correspondence.  Re¬ 
sentment  for  North  Dakota  Food 
Commissioner’s  Reflections  on  Can- 
ners,  etc.  Short  Measure  a  Burning 
Question. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Cleveland,  Ohio,  Aug.  28,  1908. 
At  the  New  York  State  conven¬ 
tion,  the  following  notable  resolu¬ 
tions  were  adopted : — 

Whereas,  The  question  of  manu¬ 
facturers  fixing  and  maintaining  the 
minimum  retail  price  is  before  the 
grocers  of  this  country;  and 

Whereas,  The  so-called  cutter  is 
a  demoralizer  of  the  legitimate  trade 
and  ought  to  be  eliminated  from 
business ;  and 

Whereas,  We  firmly  believe  that 
every  article  sold  by  the  retailer 
should  bear  its  due  proportion  of 
profit;  therefore, 

Resolved,  That  this  convention  is 
in  sympathy  with  the  principle  herein 
set  forth,  and  that  we  recommend  to 
the  grocers  of  the  State  a  unity  of 
effort  in  supporting  the  same;  sec¬ 
ond,  by  refusing  to  sell  the  goods 
of  any  manufacturer  who  supplies 
the  cut-price  stores ;  third,  by  pat¬ 
ronizing  those  manufacturers  who 
are  in  sympathy  with  the  plan  of 
maintaining  a  reasonable  minimum 
retail  price  and  are  honestly  en¬ 
deavoring  to  establish  the  same. 
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During  the  last  few  weeks  many 
inquiries  have  come  to  this  office 
asking  for  information  and  assist¬ 
ance  in  finding  the  whereabouts  of 
people  who  had  moved  from  one 
section  of  the  country  to  the  other. 
It  is  not  necessary  to  say  that  with 
each  inquiry  comes  the  information 
that  the  parties  have  left  an  unpaid 
account  behind. 

There  hast  never  been  a  time  in 
the  history  of  the  country  when  the 
business  men  have  had  their  judg¬ 
ment  taxed  to  the  utmost  capacity 
as  to  the  best  means  to  pursue  to 
tide  over  conditions  that  have 
brought  ruin  to  so  many. 

However,  it  is  very  gratifying  to 
note  that  very  few  of  the  members 
of  our  association  have  failed  to 
weather  the  storm.  That  those  who 
have  gone  down  in  the  wreck  are 
men  who  have  considered  them¬ 
selves  independent  and  able  to  get 
along  without  the  co-operation  or 
friendship  of  their  business  com¬ 
petitors. 

*  *  * 

Prof.  Ladd,  of  North  Dakota,  in 
his  paper  at  the  national  conven¬ 
tion  of  Food  Commissioners,  inti¬ 
mates  that  the  canners  and  food  dis¬ 
tributers  are  dishonest  to  the  extent 
of  often  puncturing  cans  of  swollen 
or  spoiled  goods,  fixing  them  up, 
and  putting  them  on  the  market  for 
sale. 

This  was  one  of  the  arguments 
used  in  favor  of  the  dating  bill. 

There  is  no  body  of  men  who  are 
so  careful  of  the  interests  of  the 
F  consumer  as  are  the  retailers  of  food 
products,  and  to  use  an  argument 
of  that  kind  is  hardly  justifiable. 

The  percentage  of  canned  goods 
of  that  character  is  so  comparatively 
small  that  they  cannot  be  taken  into 
consideration  to  that  extent. 

As  we  have  said  before,  and  in 
this  position  we  shall  continue  to 
stay,  the  operation  of  a  dating  bill 
would  not  be  beneficial  even  to  the 
consumer  whom  it  is  supposed  to 
benefit.  It  is  not  to  the  interest  of 
the  consuming  public  that  they 
should  have  awakened  within  them 
a  spirit  of  unjust  suspicion. 

We  have  seen  too  much  of  that 
already.  It  is  not  out  of  place  to 
say  at  this  time  that  the  distributers 
of  food  products  know  the  practical 
realities,  while  the  majority  of  Food 
Commissioners  have  no  practical 
experience  whatever,  and  consider 
the  matter  only  from  a  theoretical 
standpoint. 

*  *  * 

At  several  of  the  State  conven¬ 
tions  the  question  of  short  measure 

IN  WRITING  T 


to  the  retailer  has  come  up  for  dis- 
cussion.  A  barrel  supposed  to  hold 
three  bushels  in  some  instances 
does  not  contain  more  than  ten 
pecks ;  in  other  instances,  a  trifle 
more  or  less. 

The  question  came  up  at  the  New 
York  State  convention,  and  it  was 
found  that  the  following  law  was  : 
on  the  statutes,  and  which,  if 
properly  enforced,  would  take  care 
of  the  proposition  from  every 
standpoint,  and  where  there  is  any 
contention  we  would  recommend  * 
that  the  several  States  have  a  law- 
passed  for  protection. 

We  publish  a  copy  of  the  New 
York  law  as  it  applies  to  potatoes, 
pears  or  quinces : — 

A  barrel  of  pears,  quinces  or  po-  i 
tatoes  shall  represent  a  quantity  < 
equal  to  one  hundred  quarts  of  ' 
grain  or  dry  measure.  A  barrel  of 
apples  shall  be  of  the  following  di¬ 
mensions  :  head  diameter,  seventeen  , 
and  one-eighth  inches ;  length  of 
stave,  twenty-eight  and  one-half 
inches;  bulge,  not  less  than  sixty-  ! 
four  inches  outside  measurement,  to 
be  known  as  the  standard  apple  bar-  ■ 
rel.  Or  when  the  barrel  shall  be 
made  straight  or  without  a  bulge, 
it  shall  contain  the  same  number  of 
cubic  inches  as  the  standard  •  apple 
barrel.  Every  person  buying  or 
selling  apples,  pears,  quinces  or  po¬ 
tatoes  in  this  State  by  the  barrel, 
shall  be  understood  as  referring  to 
the  quantity  or  size  of  the  barrel,  •, 
specified  in  this  section,  but  when 
potatoes  are  sold  by  weight,  the 
quantity  constituting  a  barrel  shall 
be  one  hundred  and  seventy-four 
pounds.  No  person  shall  make  or 
cause  to  be  made,  barrels  holding 
less  than  the  quantity  herein  speci¬ 
fied  knowing  or  having  reason  to 
believe  that  the  same  are  to  be  used 
for  the  sale  of  apples,  quinces,  pears 
or  potatoes,  unless  such  barrel  is  ! 
plainly  marked  on  the  outside  there- ' 
of  with  “Short  barrel”  in  letters 
not  less  than  one  inch  in  height.  No 
person  in  this  State  shall  use  barrels  ! 
hereafter  madd  for  the  sale  of  such  j 
articles  of  a  less  size  than  the  size  ! 
specified  in  this  section.  Every  per¬ 
son  violating  any  provisions  of  this 
section  shall  forfeit  to  the  people  of 
this  State  a  sum  of  $5  for  every 
barrel  put  up  or  made  or  used  in 
violation  of  such  provision.  1 

It  was  recommended  at  the  con-  1 
vention  that  the  name  of  the  packer  , 
be  placed  on  the  barrel.  This  as  a  • 
protection  in  case  of  dishonest  pack¬ 
ing.  The  packer  could  be  traced  ; 
and  his  goods  left  severely  alone. 

This,  it  was  claimed,  would  pre-  jj 
vent  packers  placing  good  fruit  on 
the  top  and  poor  fruit  in  the  mid-  , 
die  of  the  barrel. 

John  A.  Green, 

National  Secretary. 

Jams  from  Fresh  Berries.  ! 

The  tastiest  jams  are  those  that  are 
made  from  berries  that  are  cooked  as  ' 
soon  as  picked  That’s  the  way  we  do  it.  | 

Our  berries  are  cooked  within  twenty- 
four  hours  of  the  picking.  Lots  of  dif-  j 
ference  between  that  and  the  jams  made 
from  berries  several  days  old.  That’s  ! 
why  ours  are  so  good.  A  penny  brings 
price  and  samples  from  H.  P.  D.  Kings¬ 
bury,  of  Redlands,  Cal.  |  m 
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Written  for  the  “Grocery  World  and  General  Merchant.” 

How  to  Build  a  Model  Grocery  Building 


Pennsylvania  Correspondent  Details  Some  Valuable  Experience 
in  Answer  to  Last  Week’s  Query  from  a  New  Jersey  Grocer. 


[The  following  most  Interesting  and  valuable  contribution  was  inspired 
by  the  request  of  Chris.  Crabiel,  of  Milltown,  N.  J  ,  in  the  last  issue,  fur 
some  suggestions  as  to  the  best  kind  of  a  building  to  erect  for  a  grocery  or 
general  store.  The  “Grocery  World  and  General  Merchant’’  thanks  the 
writer,  who  desires  his  name  withheld,  and  is  glad  to  present  the  contribu¬ 
tion  in  full  for  the  general  information  of  its  readers.] 


The  writer  has  had  practical  ex¬ 
perience  recently  in  building,  and 
has  given  the  matter  considerable 
thought  and  attention,  and  would 
suggest  the  following  ideas  : — 
Naturally  the  first  point  that 
arises  in  a  builder’s  mind  is  relative 
to  the  depth  of  the  cellar  and  the 
foundation.  I  believe  that  it  would 
be  practical  to  make  your  cellar 
7  feet  6  inches  in  the  clear;  that  is, 
allow  over  and  above  this  enough 
for  your  first  floor  joist,  also  for 
cementing  the  floor,  which  will  give 
you  ample  room  for  storing  canned 
goods  cases  without  covering  too 
much  floor  space.  I  would  suggest 
that  in  arranging  your  sewer,  which 
would  naturally  be  under  your 
cement  work,  that  you  allow  two 


openings  for  flushing,  which  would 
be  sealed  by  a  screw  plug;  also  al¬ 
low  for  two  bell  traps,  in  event  of 
ahy  water  getting  in  the  cellar 
These  will  be  found  useful  for 
emptyingwater  in,  alsovinegar  from 
pickle  barrels,  etc.  These  traps 
should  be  located  one  near  the 
front  and  the  other  near  the  back 
of  the  cellar.  Relative  to  founda¬ 
tion,  I  would  have  none  except  from 
good,  sound  quarried  stone,  well 
laid  up  in  lime  and  cement.  If  your 
building  is  to  be  two  or  more  stories 
high,  I)  would  suggest  a  footing- 
course  being  placed  under  the  stone 
work,  made  of  strong  cement  and 
gravel,  say  2  inches  larger  in 
width  than  the  stone  wall,  that  is 
2  inches  on  each  side,  and  about 


8  inches  deep ;  this  will  give 
you  an  absolute  solid  founda¬ 
tion.  I  would  have  my  windows 
connected  with  the  sewer,  and  the 
bottoms  cemented,  with  a  grating 
over  the  opening  of  the  sewer,  also 
a  grating  over  the  top  of  the  win¬ 
dows  ;  this  will  carry  away  any 
surface  water,  and  the  grating  over 
the  windows  will  keep  out  paper, 
leaves,  etc.  If  you  have  access  to 
city  water  I  would  place  closet  in 
the  cellar,  also  a  washstand  and 
your  hot  water  tank.  A  toilet  room 
can  be  built  for  a  cost  of  less  than 
$io  out  of  No.  2  flooring.  In  event 
of  city  water  I  would  leave  two 
openings,  one  at  each  end  of  the 
cellar  for  hose  connection ;  these 
will  be  found  valuable  in  case  of 
fire. 

Relative  to  the  style  of  building, 
I  would  erect  brick — solid  brick 
wall.  Thist  will  be  more  substan¬ 
tial  and  save  painting,  and  at  the 
end  of  ten  years  the  builder  will  be 
ahead  over  a  frame  building.  I 
would  have  2  x  4-inch  lumber  built 
in  the  wall  horizontally  and  on  these 
perpendicularly  nail  strips,  spaced 
properly  for  lathing.  This  permits 
an  air  space  between  the  plaster  and 
the  wall.  In  plaster  I  would  use  an 


adamant  plaster.  These  brick 
walls  should  be  13  inches  for  first 
floor  and  9  inches  for  second  floor. 
For  my  front  I  would  use  a  pressed 
brick,  as  it  will  not  take  many  for 
facing  and  present  a  better  appear¬ 
ance.  These  should  be  got  for 
about  $15  to  $16  per  thousand.  On 
the  sides  I  would  use  a  wire-cut 
brick,  free  from  all  defects.  These 
should  be  got  for  about  $10  or  $11 
per  thousand.  I  would  use  for  the 
inside  courses  a  common  soft  brick, 
which  should  not  cost  over  $5  to  $6 
per  thousand.  I  would  use  stone 
sills  and  lintels  for  doors  and  win¬ 
dows.  In  my  entrance  I  would 
use  tile.  A  tile  entrance  should  not 
cost  more  than  $12  to  $15  and  will 
be  found  substantial  and  not  sub¬ 
ject  to  warping  the  way  wood  would 
be.  Your  name  can  be  made  up  in 
the  tile  at  about  10  cents  per  figure 
or  letter.  For  flooring  on  the  store 
room  I  would  use  No.  1  maple,  as  it 
will  stand  the  wear.  I  would  not 
have  my  store  display  windows 
over  16  inches  above  the  street,  with 
glass  panels  under  same  for  to 
throw  light  in  your  cellar.  I  would 
try  and  get  a  ventilating  system  in 
in  some  way.  There  are  several 
ways  which  will  keep  your  win- 


WHEN  YODR  AUTOMOBILE  DON’T  GO 

you  crawl  under  it  to  find  out 
what  is  the  matter 


tmsam 


WHEN  YOUR  BUSINESS  DON’T  GO 

you  might  try  buying  for  cash — 
credit  prices  may  be  the  matter 


Knight’s  Fancy  Frying  Tomatoes,  Jersey-packed 
goods,  large  No.  3  size  Jersey  cans,  as  fine 
quality  as  we  have  ever  seen,  2  doz . per  doz.,  $1.00 

5  or  10-case  lots . per  doz.,  .97)4 

Picnic  Shoulders,  0  to  8-lbs.  average,  barrels  .  .  .per  lb.,  .08)4 

Quantities  to  suit . .  .  .per  lb.,  .08)4 

Babbitt  Potash,  4  doz.  cases, . per  doz.,  .77 )4 

2  doz.  cases . per  doz.,  .80 

Boyd’s  Best  Quality  Porcelain-lined  Zinc  Jar  Tops, 

)4-grossbox . pergro.,  2.16 

6  or  10-gross  lots . per  gro.,  2.1 0 

No.  2  Roasted  Rio  Coffee,  60-lb.  lots  or  over  ....  per  lb  ,  .07)4 

You  will  be  utterly  surprised  at  excellent  quality  of 
this  lot  of  Coffee.  It  is  a  good,  bright  roast,  almost  whole 
bean  and  remarkably  clean. 

Champion  Brand  Choioe  New,  Bright  Apricots, 

26-lb.  boxes . per  lb.,  .08)4 

6  or  10-box  lots . per  lb.,  .08)4 

White,  Fat  New  Irish  Maokerel,  300  to  320  fish  in 

bbl . per  bbl ,  13.60 

Elegant  fish  to  retail  three  for  25  cents,  and  a  particularly 
fine  lot  of  Irish  Mackerel. 


Standard  Cream  Chocolate  drops,  30-lb.  pails  .  .  . 

5  or  10-pail  lots . 

These  are  fresh  goods  and  the  weather  is  now  favorable 
for  shipping. 

Red  Seal  Lye,  4  doz.  cases . 

2  doz.  cases . 

Jersey  Lily  Brand  Pure  Lard,  56-lb.  tubs . 

6  to  10-tub  lots . 

Pure  Lard,  60-lb.  tins  (each  tin  crated) . 

5  to  10-tin  lots . 

10-lb.  tins,  0O-lb.  case . 

6-lb.  tins,  60-lb.  case . 

3-lb.  tins,  60-lb.  case . 

Armour  Best  Quality  Lard  Compound,  00-lb.  hard 

wood  tubs . 

Jersey  Lily  Large  Lump  Laundry  Starch,  60-lb, 

boxes  . 

5  or  10-box  lots . 

Bright  Star  Brand  Cut  Refugee  Stringlees  Beans, 
No.  2  cans,  2  doz.  .  . . 

5  or  10-case  lots . 

These  are  new  packing,  genuine  Refugee  Cut  Beans. 
Good  quality  goods  and  a  big  bargain. 

Victor  Brand  Ammonia,  12°  strength,  10-oz.  bottles, 

3  doz . 


.  per  lb.,  l 

$0.09){ 

per  lb., 

.09)4 

per  case, 

3.60 

per  case, 

1.86 

per  lb., 

•10)4 

per  lb., 

.10)4 

per  lb.. 

.10)4 

per  lb., 

•10* 

per  lb., 

.12 

per  lb., 

.12)4 

per  lb., 

.12* 

per  lb., 

08)4 

per  lb., 

.03)4 

per  lb., 

.03)4 

per  doz., 

.76 

per  doz., 

•72)4 

per  doz., 

37)4 

These  Prices  lor  This  Week  Only — August  31st  to  September  5th,  inclusive. 

WHITE  FOR  "THE  CASH  GROCER,"  CONTAINING  OUR  OUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenue 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


Phila.,  Pa, 
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clows  from  steaming  or  sweating 
over  in  the  winter.  Windows 
should  be  closed  in  with  glass  back 
and  a  small  door  at  the  side  of  the 
back,  say  about  22  inches  wide.  I 
would  use  a  corner  post,  and  not 
the  patent  fastener  that  is  sometimes 
used  for  plate  glass.  This  will  give 
you  a  better  effect  and  reduce  your 
insurance.  I  would  use  a  metal 
ceiling  on  store  room,  not  the  com¬ 
mon  ceiling,  but  the  nut  lock  ceiling. 
This  locks  each  seam  and  will  keep 
all  dust  and  dirt  from  falling  down. 
On  the  other  ceilings  it  is  only  a 
short  time  until  the  nails  start  to 
fall  out,  leaving  openings  for  dirt  to 
work  through.  A  ceiling  of  this 
description  would  likely  cost  you 
about  $125  complete,  painting  in¬ 
cluded.  In  fixtures,  I  would  use  the 
Walker  fixture.  While  they  cost 
more  than  the  cheaper  kind,  they 
are  put  up  good  and  will  more  than 
pay  in  the  end.  Complete  fixture^ 
can  be  got  from  the  one  firm. 

I  would  wire  building  for 
electricity,  also  make  provision  for 
gas,  using  combination  fixtures. 
Would  use  only  gas  in  entrance 
light,  allowing  it  to  burn  all  night, 
but  would  use  only  electric  for 
windows.  A  good  fixture  for  win¬ 
dows  is  the  Poke-Bonnet,  made  by 
a  Chicago  firm.  There  is  a  great 
difference  of  opinion  on  the  heating 
question.  The  writer  is  using  gas 
furnaces,  which  are  free  from  all 
fumes  and  moisture.  You  should 
be  able  to  heat  with  two  of  these 
say  throw  one  register  off  the  front 
one  and  three  off  the  back  one. 
These  would  cost  you  about  $50 
set  up  and  complete.  To  the 
writer’s  mind  it  would  be  a  mistake 
to  burn  coal.  To  be  sure  hot  water 
or  steam  is  preferable  to  any  other 
systems,  but  it  would  likely  cost  you 
from  $700  to  $1,000.  I  would  sug¬ 
gest  that  you  use  gas  furnaces  tem¬ 
porarily  for  the  store  room  and  gas 
for  the  second  floor  until  such 
time  as  you  wish  to  put  in  the  other 
systems,  unless  you  wish  to  go  to 
that  expense  now.  The  furnaces 
spoken  of  would  only  be  for  the 
store  room,  gas  stoves  would 
used  for  the  flat.  In  building  run  a 
chimney  near  the  centre  of  the  wall 
with  13-inch  opening;  flues  can  be 
placed  from  the  second  floor  up  for 
the  flat. 

The  roof  is  a  hard  matter.  There 
are  many  good  ones,  but  it  is  very 
hard  to  get  one  that  will  not  be  more 
or  less  trouble.  I  would  give  it  a 
good  slant  or  fall,  say  J4  of  an  inc 
to  the  foot. 


The  arranging  of  the  flat  is 
argely  according  to  taste.  With  a 
30-foot  building  you  will  likely  have 
some  of  the  rooms  rather  long  and 
narrow  even  if  you  do  take  off  a 
arge  wide  hall. 

A  builder  should  be  careful  rela¬ 
tive  to  whether  he  will  be  closed  in 
on  other  sides.  If  there  is  any  lia¬ 
bility  of  this  I  would  place  a  sky- 
ight  of  the  latest  improved  pattern 
in  the  hall,  which  will  give  plenty 
of  light  by  having  transoms  over 
all  doors. 

Numerous  other  minor  points 
will  come  up  which  can  only  be  de¬ 
cided  by  the  builder,  as  location, 
amount  of  expenditure,  etc.,  enter 
argely  into  their  decision. 

The  writer ,  will  be  pleased  to 
answer  any  questions  upon  receipt 
of  self-addressed  stamped  envelope. 
His  address  can  be  got  from  the 
‘Grocery  World  and  General  Mer¬ 
chant.”  *  * 

- ,  Pa.,  Aug.  27,  1908. 


Ringing  Up  Better  Times. 

No  better  barometer  of  business  con¬ 
ditions  can  be  found  than  the  cash 
register,  say  men  of  commerce,  who 
have  achieved  skill  in  reading  the  signs 
of  the  times. 

A  big  movement  in  the  cash  register 
market  means  big  investment,  and  not 
only  that,  but  investment  in  varied 
lines.  It  means  mercantile  investment 
— the  buying  and  selling  of  the  neces-  j 
sities  and  luxuries  of  life — which  is 
everywhere  regarded  as  a  specially 
strong  mark  of  confidence.  Merchan¬ 
dising  is  first,  last  and  always  depend¬ 
ent  on  the  prosperity  of  the  wage¬ 
worker,  and  the  wage-worker’s  pros¬ 
perity  is  dependent  on  the  state  of  in¬ 
dustries. 

For  these  reasons  the  report  that  the 
National  Cash  Register  Company  sur¬ 
passed  all  records  for  July  business 
causes  the  commercial  world  to  sit 
up  and  take  notice.  The  big  insti¬ 
tution  at  Dayton,  Ohio,  the  name  of 
which  has  become  identified  with  cash 
registering  machinery  wherever  the  ; 
tokens  of  civilization  are  used  in  bar-  | 
ter,  is  a  centre  of  special  interest  these  ■ 
days.  Pessimists  are  respectfully  in-  j 
vited  to  scan  its  bulletins  and  cheer  up.  j 

Asked  about  the  breaking  of  the 
record  in  July  John  H.  Patterson, 
president  of  the  National  Cash  Regis¬ 
ter  Company  said:  “It  is  quite  true. 
We  shipped  9,120  cash  registers  during 
the  month  of  July.  This  is  the  largest 
month’s  business  in  cash  registers  in 
the  history  of  the  country. 

“This  remarkable  July  business 
shows  an  increase  of  nearly  1,000  cash 
registers  over  shipment  for  June  this 
year  and  nearly  2,000  more  than  ship¬ 
ments  for  May. 

“Of  course,  this  increase  is  due  in 
large  part  to  the  fact  that  improved 
machinery  and  decreased  expenses  en¬ 
able  our  company  to’  sell  cash  registers 
at  much  lower  prices.  There  has  been 
a  great  educational  campaign  and 
storekeepers  all  over  the  country  ap¬ 
preciate  the  fact  that  a  cash  register 
is  necessary  to  do  business  economi¬ 
cally  and  successfully.  They  are  con¬ 
sequently  taking  advantage  of  the  re¬ 
duction  in  prices.  But  unquestionably 
the  heavy  business  is  the  most  emphatic 
vote  of  confidence  in  business  condi¬ 
tions. 

“  ‘Where  there  is  smoke  there  is 
fire.’  The  demand  for  cdsh  registers 
means  moving  cash.” 


“OLD  DUTCH" 

SPICE  CADDY 

FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


Ten  Thousand  Doiiais  in 


IN  OUR  GREAT  MERIT  CONTEST  PLAN! 


All  Mother’s  Oats  Coupons 

that  are  sent  us  after  being  re¬ 
deemed  in  cash  or  premiums  are 
recorded  in  the  name  of  the 
sender.  These  are  totalled  each 
year  ending  September  1st,  and 
according  to  the  number  sent. 
2630  Cash  Prizes  from  $1.00  up 
to  $500.00  are  distributed. 

Remember,  September  1st,  1908, 
Closes  Our  Second  Annual 
Contest 

Send  in  your  coupons  ai  once 


« — — » 

THE  GREAT  WESTERN  CEREAL  CO. 


AKRON,  OHIO 
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A  condition  exists  in  the  whole¬ 
sale  grocery  business  to-day  with 
regard  to  sugar 
that  is  probably 

Unparalleled.  „  ..  .  / 

not  parallelled  in 
any  other  mercan¬ 
tile  line  in  the  world.  Of  all  the 
jobbers  who  are  selling  sugar  in 
the  East,  probably  not  one,  taking 
his  year’s  sugar  business  through, 
is  making  any  profit  on  it  whatever. 

The  biggest  sugar  demand  of  the 
year  is  now  on.  Fruit  crops  are 
large,  preserving  is  general,  and 
sugar  is  selling  in  every  wholesale 
and  retail  grocery  in  the  United 
States.  At  the  present  time  it  is 
probable  that  the  sales  of  sugar 
constitute  at  least  30  per  cent,  of 
the  average  Eastern  jobbing  gro¬ 
cery  business.  Here  and  there  a 
jobber  will  make  a  little  profit  on 
an  individual  order,  but  the  bulk  of 
all  this  business  is  being  done  at  an 
absolute  loss.  Except  in  isolated 
cases,  jobbers  are  not  even  asking 
a  profit  of  over  15  points  per  100 
pounds,  or  around  50  cents  a  barrel, 
while  every  barrel  of  sugar  shipped 
out  by  the  average  jobber  costs  40 
to  45  cents,  and  in  very  many  cases 
they  are  selling  at  cost  or  even 
below. 

The  reason  for  this  astounding 
condition  is  simply  the  jobbers’  lack 


of  good  faith  toward  each  other. 
For  a  period  of  several  years  sugar 
was  sold  under  a  factor  limited  price 
plan,  and  the  jobbers  made  more 
money  on  it  than  they  had  for  a  long 
time.  But  one  after  another  traitors 
appeared,  the  limited  price  degener¬ 
ated  into  a  farce,  and  in  disgust  the 
refiners  refused  to  longer  enforce 
it.  So  has  it  been  with  every  effort 
made  to  hold  sugar  prices — the 
plan  has  been  betrayed  in  the  house 
of  its  friends,  and  in  the  end  came 
demoralization  and  total  disappear¬ 
ance  of  profit. 

Is  there  another  case  on  record 
where  dishonesty  and  bad  faith  is 
permitted  to  render  unprofitable  30 
per  cent,  of  a  wholesale  business  ? 


A  careful  reading  of  the  decision 
of  the  Blair  County  (Pa.)  Court  on 

the  unconstitution- 

The 

Unconstitationaiity  ality  of  the  Penn- 

Of  the  Pcnn.yivani*  Sylvania  food  law 
Food  Act  of  1907.  .  . 

of  1907,  which  is 
published  in  full  elsewhere,  justifies 
the  opinion  that  if  the  decision  is 
affirmed  by  the  higher  court  the 
food  act  of  1907  will  be  wholly  de¬ 
stroyed.  There  is  no  room  under 
that  decision  for  a  part  of  the  act 
to  remain,  for  the  main  point  on 
which  the  opinion  as  to  unconsti¬ 
tutionality  is  based  taints  the  whole 
if  it  taints  any. 

In  the  last  issue  it  was  stated  that 
the  decision  was  partly  based  on  the 
fact  that  the  law,  though  an  amend¬ 
ment  to  prior  acts  on  the  same  sub¬ 
ject;  did  not  reproduce  the  amended 
parts  of  those  prior  acts  as  the  Con¬ 
stitution  makes  necessary.  The  act 
of  1907  certainly  does  not  reproduce 
in  any  proper  way  the  text  of  any 
preceding  food  laws,  and  if  that  is 
necessary  in  the  given  case  by  rea¬ 
son  of  the  fact  that  the  act  of  1907 
is  really  an  amendment,  there 
would  seem  to  be  small  hope  for 
it.  Manifestly  the  only  chance  here 
is  to  establish  the  fact  that  the  act 
of  1907  is  not  an  amendment,  which 
the  “Grocery  World  and  General 
Merchant”  believes  there  is  a  fight¬ 
ing  chance  of  doing. 

But  if  this  part  of  the  decision  is 
upheld,  the  whole  act  falls. 

The  court  also  bases  its  decision 
on  the  fact  that  the  Pennsylvania 
act  reads  into  itself  the  rules  and 
regulations  promulgated  under  the 
Federal  food  law.  Because  these 
are  shifting,  unstable  and  varying 
the  court  holds  that  the  standard 
they  create  for  Pennsylvania  could 
never  be  a  stable  one,  and  for  that 
reason  the  provision  is  unconsti¬ 


tutional.  While  most  of  the  Fed¬ 
eral  regulations  so  far  read  into  the 
Pennsylvania  law  have  been  liberal 
rather  than  otherwise,  thus  afford¬ 
ing  a  protection  which  the  trade  will 
miss,  there  would  nevertheless  seem 
to  be  much  logic  ini  the  court’s  po¬ 
sition.' 

If  this  part  of  the  decision  is  up¬ 
held  the  balance  of  the  law  may  or 
may  not  stand.  The  department’s 
lawyers  contended  that  it  should  be 
treated  as  mere  surplusage,  leaving 
the  rest  of  the  act  intact.  The 
court  intimates,  however,  that  if 
that  part  is  unconstitutional  all  may 
be  unconstitutional,  for  that  par¬ 
ticular  portion  was  adopted  as  a 
protection  to  the  retailer,  and  if  the 
protection  is  destroyed  the  Legis¬ 
lature  might  not  have  passed  the 
act  without  it. 

The  final  paragraph  of  the  opin¬ 
ion,  criticising  (but  not  setting 
aside)  the  act  because  it  deals  un¬ 
fairly  with  Pennsylvania  jobbers,  is 
gratuitous.  The  court  suggests 
that  the  law  favors  outside  job¬ 
bers  because  Pennsylvania  retailers 
cannot  prosecute  them  except 
through  the  machinery  of  the  Fed¬ 
eral  food  law.  Prosecution  thus  be¬ 
gun,  the  court  thinks,  may  be  nulli¬ 
fied  by  the  press  of  business  in  the 
United  States  courts.  The  facts 
are  that  the  State  courts  are  much 
more  congested  than  the  Federal 
courts,  particularly  on  food  cases. 
Also  is  it  true  that  the  Federal 
Government,  with  its  confiscation 
proceedings,  can  punish  an  offender 
much  more  speedily  and  publicly 
than  the  State  court.  This  too  can 
be  said — that  if  the  Pennsylvania 
act  of  1907  does  give  the  Pennsyl¬ 
vania  retailer  more  protection 
against  the  Pennsylvania  jobber 
than  against  the  outside  jobber,  the 
result  would  certainly  seem  to  be 
holding  business  in  Pennsylvania 
that  might  otherwise  have  gone 
outside.  If  that  is  true,  the  act  is 
a  decided  help  to  Pennsylvania 
jobbers. 

There  are  times  when  the  native 
American  manufacturer  misses  the 
titles  of  nobility, 
notably  when  news 

What  Wc  Miss.  _ 

from  England  re¬ 
ports  that  the 
King  has  knighted  some  English 
manufacturer  simply  for  making 
good  goods.  The  case  of  Sir 
Thomas  Lipton  is  of  course  well 
known.  His  knighthood  is  gener¬ 
ally  supposed  to  have  been  bestowed 
more  as  a  reward  for  sundry  large 
contributions  to  royal  charities 


than  from  any  other  reason.  The 
latest  case  in  point  is  that  of  Wil¬ 
liam  P.  Hartley,  maker  of  jams  and 
marmalades.  A  copy  of  the  Liver¬ 
pool  (England)  “Courier”  which 
somebody  sends  the  “Grocery 
World  and  General  Merchant”  con¬ 
tains  the  news  that  Mr.  Hartley  has 
been  knighted  by  the  King  as  one 
of  the  favors  bestowed  at  every 
royal  birthday. 

Both  Lipton  and  Hartley  produce 
good  goods ;  both,  let  it  be  admitted, 
are  honors  to  their  native  land.  But 
we  have  just  as  good  in  this  coun¬ 
try  who  are  forced  to  worry  along 
with  plain  civilian  titles.  Why  not 
create  an  American  Academy  of 
Immortals  in  which  should  go  the 
busts  of  our  own  manufacturing 
celebrities  ? 


The  Pennsylvania  organizations 
of  dairymen  and  creamerymen, 
with  their  allied 
associations,  are 

Greed. 

able  greed  in  their 
demands  for  protection  against  oleo 
competition.  For  instance,  the  fol¬ 
lowing  letter  has  recently  been 
given  wide  circulation  among  the 
dairy  interests  of  Pennsylvania : — 

TO  THE  GRANGERS  AND  DAIRY  IN¬ 
TERESTS  OF  PENNSYLVANIA. 

The  repeal  of  the  pure  food  law 
of  1895  has  proved  to  be  a  serious 
detriment  to  the  dairy  interests  of 
Pennsylvania  and  also  to  the  public 
health. 

The  present  food  law,  approved 
June  1,  1907,  as  construed  by  the 
courts,  is  inefficient  and  furnishes  but 
little  protection  to  the  dairy  inter¬ 
ests  or  to  the  consuming  public. 

After  careful  consideration  by  the 
Grange  Committee  it  seems  advis¬ 
able  that  a  dairy  commissioner  be 
appointed  who  shall  have  charge  of 
the  dairy  interests,  and  who  shall 
enforce  only  special  dairy  legislation. 
By  this  means  we  hope  to  avoid  the 
complications  of  a  general  food  law 
embracing  both  dairy  and  trade  oc¬ 
cupations. 

The  passage  of  the  food  law  of 
1907  has  thrown  the  markets  of 
Pennsylvania  open  to  the  manufac¬ 
ture  and  sale  of  adulterated  butter 
and  bogus  lard.  This  same  law  has, 
by  a  recent  court  decision,  made  it 
impossible  for  our  State  Dairy  and 
Food  Commissioner  to  successfully 
prosecute  dealers  who  sell  watered 
and  skimmed  milk  as  pure. 

Therefore  we  recommend  that  the 
next  Legislature  shall  create  the 
office  of  Dairy  Commissioner,  who 
shall  deal  only  with  dairy  products, 
viz. :  Butter  and  butter  substitutes, 
such  as  oleomargarine,  butterine, 
renovated  butter,  adulterated  butter, 
milk,  cream,  condensed  milk,  ice 
cream,  cheese  and  all  other  prod¬ 
ucts  made  wholly  or  chiefly  from 
milk. 

We  further  recommend  that  the 
laws  which  deal  with  other  food 
products  shall  be  placed  in  the  hands 
of  the  State  Health  Department. 
We  would  suggest  a  careful  and 
early  consideration  of  this  subject 
by  every  grange  in  the  State,  in  order 
that  the  State  grange  influence  may 
be  exerted  in  this  important  move¬ 
ment. 


showing  consider- 
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If  reports  of  the  decisions  of  the 
various  granges  are  promptly  for¬ 
warded  to  Worthy  State  Master  W. 

F.  Hill,  Huntingdon,  Pa.,  the  work 
will  be  greatly  facilitated. 

Anna  P.  Hicks, 

Secretary  Goshen  Grange,  No.  121. 
Margaret  Sharpless, 
Secretary  Brandywine  Grange,  No. 
60. 

The  dairy  interests  are  better  pro¬ 
tected  in  Pennsylvania  than  in  any 
other  State  in  the  Union.  In  no 
other  State  that  the  writer  remem¬ 
bers  is  the  sale  of  colored  oleo  for¬ 
bidden  under  heavy  penalty  with 
license  or  without.  The  repeal  of 
the  general  food  law  of  1895  had 
no  bearing  on  the  oleo  situation 
whatever,  since  there  was  already  a 
separate  and  more  than  sufficient 
oleo  law  which  was  left  in  force. 
Also  wholly  untrue  is  the  state¬ 
ment  that  the  food  law  of  1907  has 
“thrown  the  markets  of  Pennsyl¬ 
vania  open  to  the  manufacturer  of 
adulterated  butter.”  The  good 
women  who  sign  such  a  statement 
are  simply  exhibiting  colossal  igno¬ 
rance.  We  repeat,  the  sale  of  oleo 
was  practically  not  touched  either 
by  the  food  act  of  1895  or  1907; 
it  was  controlled  by  its  own  act, 
which  is  fully  as  stringent,  if  not 
more  so,  than  the  dairy  interests 
have  any  right  to  expect. 


I  don’t  know  any  grocery  success 
that  appeals  to  me  more  than  the 
success  of  Thomas  P.  Hunter,  the 
founder  of  the  Acme  Tea  Co.  and 
the  president  of  the  corporation  that 
now  controls  the  186  stores  run 
under  that  name. 

You  can  say  what  you  like  about 
the  chain-store  plan  in  general  and 
the  Acme  Tea  Co.  in  particular, 
Thomas  P.  Hunter  is  a  merchant, 
and  the  success  of  his  stores  is  due 
more  to  that  than  to  anything 
else. 

The  Acme  Tea  Co.  moved  into 
its  new  warehouse  at  Fourth  and 
Willow  streets  only  a  few  weeks  be¬ 
fore  it  celebrated  its  twenty-third 
anniversary.  The  warehouse  is  one 
of  the  greatest  grocery  achieve¬ 
ments  of  this  decade.  It  covers  a 
city  block,  is  eight  stories  high,  and 
is  probably  the  largest  building  in 
the  United  States  devoted  to  gro¬ 
cery  purposes  by  one  concern.  It 
has  its  own  coffee  roasting  plant 


and  its  own  packing  plants  in  many 
lines. 

Tom  Hunter,  to-day  a  millionaire 
or  very  near  it,  was  thirty  years  ago 
a  poor  Irish  farm  boy,  uneducated 
and  uncouth.  He  came  to  this 
country  in  1880  and  got  work  in  a 
small  Philadelphia  grocery  store. 
And  in  Philadelphia  he  has  re¬ 
mained  ever  since.  In  his  original 
place  of  employment  he  remained 
five  years,  slaving  and  saving, 
thinking  and  planning.  When  he 
was  twenty-four  years  old  he 
opened  his  first  little  store.  Prob¬ 
ably  there  has  never  been  a  grocery 
store  run  more  economically  than 
that.  It  succeeded.  From  the 
profits  he  started  another  and  so  the 
process  has  been  continued  until  to¬ 
day  there  are  186. 

Naturally  the  company  no  longer 
needs  to  wait  on  the  profits  of 
the  established  stores  before  it 
can  open  others — it  is  a  very  rich 
concern  and  probably  has  five 


times  the  capital  it  could  possibly 
use. 

Tom  Hunter  is  as  straight  as  a 
string.  Damn  his  stores  if  you 
like,  argue  against  the  chain-store 
principle  till  you’re  black  in  the 
face,  you  still  must  admit,  if  you 
know,  that  a  whiter,  cleaner  busi¬ 
ness  man  than  Tom  Hunter  never 
lived.  I  have  talked  a  thousand 
times  with  men  who  knew  the  Acme 
business;  some  of  them  liked  Mr. 
Hunter,  and  others,  for  reasons  of 
their  own,  did  not.  But  not  one 
even  whispered  against  his  business 
integrity  or  his  sense  of  justice  and 
right. 

Two  incidents  that  show  the  man 
and  his  methods  : — 

Some  time  ago  the  Acme  Tea  Co. 
made  a  contract  to  buy  certain 
goods  of  a  New  York  house  at  a 
certain  price.  The  goods  were  de¬ 
livered  and  accepted,  but  the  bill 
was  returned  to  the  shipper  on  the 
ground  that  the  price  which  it 
named  was  not  the  contract  price. 

Some  acrimonious  correspond¬ 
ence  followed,  neither  party  reced¬ 
ing  from  his  position.  Then  over  to 
Philadelphia  came  the  general 
manager  of  the  company,  very 
angry  and  excited.  Mr.  Hunter  sent 


This  is  without  doubt  the  scientific,  profitable,  clean  and  economical  way  to  sell  mincemeat. 

A  small  carton,  3x4x2  inches,  containing  enough  mincemeat  to  make  three  pies !  Not  simply 
a  substitute  for  mincemeat,  but  a  combination  of  clean,  rich  materials  which  simply  needs  water, 
sweetening  or  cider.  Think  of  the  saving. 

Think  of  something  else  Veribest  Mincemeat  needs  no  preservative.  Most  liquid 
mincemeat  does.  Know  what  food  laws  say  about  preservatives— and  about  you,  if  you  handle 
goods  with  them  in? 

ARMOUR  COMPANY 
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Government  Runs  Down  Bogus  Double 
Vanilla  Extract,  Misbranded  Cider 
and  Old  “Fresh”  Eggs 


Details  of  Three  New  Cases  of  Food  Condemnations  and 
Confiscations  Under  the  Federal  Food  Law.  First  Case 
Against  Sale  of  Old  Eggs  for  Fresh. 


a  clerk  for  the  contract,  and  the 
seller,  with  a  gasp,  admitted  he  was 
wrong  and  that  the  goods  had  been 
incorrectly  billed.  He  contended 
that  he  had  no  idea  how  he  could 
ever  have  named  such  a  price,  but 
conceded  that  he  had,  humbly 
apologized  and  started  out. 

“Plold  on,”  said  Mr.  Hunter. 
Back  again  came  the  seller,  sheep¬ 
ishly. 

“I  believe  you  when  you  say  you 
didn’t  intend  to  make  that  price,” 
said  Mr.  Hunter,  “and  I  will  there¬ 
fore  tear  this  contract  up.”  And 
he  did.  and  the  next .  day  a  check 
went  over  for  the  original  price 
charged  in  the  bill. 

There  has  been  a  lot  of  talk  about 
the  class  of  goods  sold  in  cut  stores. 
Some  of  the  Philadelphia  cut  stores 
sell  stuff  that  would  be  contemptu¬ 
ously  refused  by  a  self-respecting 
animal.  But  not  the  Acme.  The 
goods  sold  there  are  as  good  as  any 
sold  in  Philadelphia.  If  you  dis¬ 
believe  that,  listen  to  this : — 

Some  months  ago  a  committee  of 
Philadelphia  grocers  set  out  to  dis¬ 
cover  what  kind  of  goods  were 
being  sold  by  Philadelphia  stores. 
They  privately  bought  some  goods 
from  the  Acme,  from  Martindale, 
from  Mitchell  Fletcher  &  Co.,  from 
Acker,  from  some  of  the  good 
neighborhood  stores,  and  from  the 
other  cut  stores.  The  goods  were 
then  turned  out  into  dishes,  secretly 
marked,  and  judged  by  the  commit¬ 
tee. 

Every  member  of  this  committee 
agreed  that  the  goods  of  the  Acme 
Tea  Co.  and  one  other  concern  were 
the  best  of  the  lot.  Some  of  the 
committeemen  didn't  like  to  admit  it, 
but  nevertheless  they  did.  Among 
the  samples  were  goods  that  can't 
conceal  inferiority  if  they  have  it — 
canned  goods. 

I  have  known  Thomas  P.  Hunter 
for  probably  ten  years.  I  know  a 
little  bit  about  the  way  he  runs  the 
machinery  of  his  business — he  has 
reduced  it  to  a  beautiful  science 
which  can  teach  a  lesson  to  nine  out 
of  ten  merchants  in  business  to-day. 

Altogether,  I  regard  him  as  pretty 
close  to  the  ideal  business  man — 
honest,  straightforward,  methodical, 
fair  and  always  able  and  willing  to 
see  that  his  side  of  a  case  is  not  the 
only  side. 

E.  J.  B. 


The  first  new  cauliflower  is  in 
from  Western  New  York  and  com¬ 
mands  $3  per  dozen,  which  is  rather 
a  stiff  price.  The  demand  is  fair. 


The  United  States  Department  of 
Agriculture  has,  during  the  week, 
sent  the  “Grocery  World  and  Gen¬ 
eral  Merchant"  the  details  of  three 
other  food  condemnation  cases,  one 
of  vanilla  extract,  the  second  of 
cider,  and  the  third  of  eggs.  The 
egg  case  is  of  peculiar  interest, 
since  it  represents  the  first  effort 
made  under  any  food  law  to  pursue 
eggs  sold  as  fresh  when  they  were 
not. 

The  defendant  in  the  vanilla  ex¬ 
tract  case  was  C.  B.  Woodworth 
Sons  Co.,  of  Rochester,  N.  Y. 

The  following  is  a  statement  of 
facts  upon  which  the  case  is  based : 

On  August  7,  1907,  an  inspector 
of  the  Department  of  Agriculture 
purchased  from  Colter  &  Co.,  Cin- 
cinnati,  Ohio,  a  sample  of  food 
product  labeled  ‘‘Double  Extract  of 
Vanilla,  for  flavoring  ice  creams, 
custards,  sauces,  jellies  and  pastry, 

C.  B.  Woodworth  Sons  Co.,  Ro¬ 
chester,  N.  Y.”  The  product  was 
duly  analyzed  in  the  Bureau  of 
Chemistry,  Department  of  Agricul¬ 
ture,  and  the  following  results  were 
obtained  and  stated  : — 

Volume  (cc)  . 122 

Vanillin  (per  cent.)o.049 

Resins . Practically  none. 

Coal-tar  dye  . Present. 

In  “Standards  of  Purity  for  Food 
Products,’’  Circular  No.  19,  Office 
of  the  Secretary,  Department  of 
Agriculture,  established  under  au¬ 
thority  of  the  act  of1  March  3,  1903, 
vanilla  extract  is  defined  as  fol¬ 
lows  : — 

Vanilla  extract  is  a  flavoring 
extract  prepared  from  vanilla 
bean,  with  or  without  sugar  or 
glycerin,  and  contains  one  hun¬ 
dred  (100)  cubic  centimeters 
the  soluble  matters  from  not 
less  than  ten  (10)  grams  of 
vanilla  bean. 

It  was  thus  apparent  that  the 
article  was  both  adulterated  and 
misbranded;  adulterated  because  it 
was  not  vanilla  extract  but  a  mere 
imiitajtion,  colored  with  a  coal-tar 
dye  to  make  it  resemble  real  va¬ 
nilla  extract.  It  was  also  a  substi¬ 
tution  of  an  imitation  for  a  gen¬ 
uine  food  article. 

It  was  misbranded  because  la¬ 
beled  “Double  Extract  of  Vanilla,” 
when  it  was  in  fact  an  imitation 
of  that  article,  containing  a  mere 
trace  of  vanilla  and  a  coal-tar  dye 
to  impart  the  color  of  pure  extract. 

The  Secretary  of  Agriculture  hav¬ 
ing  afforded  the  manufacturers  an 
opportunity  to  show  any  fault  or  er¬ 
ror  in  the  aforesaid  analysis,  and 
they  having  failed  to  do  so,  the  facts 
were  duly  reported  to  the  Attorney- 
General,  who  referred  the  case  to 
the  United  States  attorney  for  the 
western  district  of  New  York,  who 
filed  two  informations  against  the 
said  C.  B.  Woodworth  Sons  Com¬ 
pany. 


At  the  hearing  the  Woodworth 
people  plead  guilty  and  were  fined 
$100  and  costs. 

The  cider  prosecution  was  against 
A.  Schmidt,  Jr.,  &  Bros.  Wine  Co., 
of  Sandusky,  Ohio.  The  facts  were 
as  follows : — 

On  or  about  May  19,  1908,  an 
inspector  of  the  Department  of  Ag¬ 
riculture  located  in  course  of  transit 
a  quantity  of  cider,  consisting  of 
10  barrels,  73  half  barrels  and  50 
kegs,  consigned  by  A.  Schmidt,  Jr., 

&  Bros.  Wine  Company,  of  San¬ 
dusky,  Ohio,  to  the  O.  L.  Gregory 
Vinegar  Company,  Paducah,  Ky. 
The  cider  was  marked  and  branded 
“Blue  Ribbon  Apple  Cider,  contain¬ 
ing  one-tenth  per  cent,  benzoate  of 
soda,  O.  L.  Gregory  Vinegar  Com¬ 
pany,  Paducah,  Ky.”  Since  the 
cider  was  manufactured  by  the  con¬ 
signor,  A.  Schmidt,  Jr.,  &  Bros.  Wine 
Company,  at  Sandusky,  Ohio,  and  the 
labels  on  the  package  bore  the  name 
and  address  of  O.  L.  Gregory'Vine- 
gar  Company  stated  in  a  manner 
purporting  manufacture  by  that  com¬ 
pany  at  Paducah,  Ky.,  the  product 
was  misbranded  in  violation  of  Sec¬ 
tion  8  of  the  act. 

On  May  20,  1908,  the  facts  were 
reported  by  the  Secretary  of  Agri¬ 
culture  to  the  United  States  attor¬ 
ney  at  Louisville,  Ky.  Libel  for 
seizure  and  condemnation,  under 
Section  10  of  the  act,  was  duly  filed 
in  the  court  aforesaid  in  session  at 
Paducah,  Ky.,  upon  which  seizure 
was  forthwith  made  and  notice 
giyen  to  claimant,  O.  L.  Gregory 
Vinegar  Company.  The  said  claim¬ 
ant  appeared  and  admitted  that  the 
cider  seized  was  subject  to  seizure 
by  the  United  States  for,  the  causes 
stated  in  the  libel.  Whereupon  the 
court  adjudged  the  cider  mis¬ 
branded,  and  upon  the  filing  of  a 
good  and  sufficient  bond,  in  accord¬ 
ance  with  Section  10  of  the  act  and 
under  the  provisions  of  the  decree 
hereinbefore  set  forth,  the  goods 
were  duly  surrendered  to  the  claim¬ 
ant. 

Messrs.  F.  Rogerson  Co.,  of 
Washington,  D.  C.,  were  the  de¬ 
fendants  in  the  egg  case. 

The  facts  in  the  case  were  as  fol¬ 
lows  ; — 

On  December  19,  1907,  an  inspec¬ 
tor  of  the  Department  of  Agricul¬ 
ture  purchased  from  F.  Rogerson 
Company,  920  Louisiana  avenue, 
Washington,  D.  C.,  three  dozen 
eggs,  each  dozen  being  contained  in 
pasteboard  boxes  upon  which  was 
printed  “Fresh  Eggs.”  The  eggs 
were  forthwith  examined  in  the 
Bureau  of  Chemistry  of  said  De¬ 
partment,  and  the  result  disclosed 
that  they  were  not  fresh ;  that  the 
albumen  in  some  of  the  eggs  clung 
to  the  shell  membrane ;  that  the 
size  of  the  air  chamber  varied  to 
the  maximum  of  one-third  of  the 
size  of  the  egg,  showing  a  large 
amount  of  evaporation ;  that  minute 
rosette  crystals  were  present  in  the 


albumen  of  each  egg,  and  that 
large  rosette  crystals  were  found  in 
the  yolk  of  each  egg.  The  eggs 
were  therefore  misbranded  within 
the  meaning  of  Section  8  of  the  act. 

On  January  28,  1908,  the  Sec¬ 
retary  of  Agriculture  accorded  F. 
Rogerson  Company  a  hearing.  As 
there  was  nothing  disclosed  at  this 
hearing  tending  to  show  any  fault 
or  error  in  the  result  of  the  afore¬ 
said  examination,  the  facts  were 
duly  reported  to  the  Attorney-Gen¬ 
eral  and  by  him  to  the  United 
States  attorney  for  the  District  of 
Columbia,  who,  on  the  29th  of  May, 
1908,  filed  an  information  in  the 
police  court  of  the  said  District,  al¬ 
leging  the  sale  of  misbranded  eggs 
by  said  F.  Rogerson  Company. 

In  this  case  there  was  no  confi 

cation,  the  defendant  being  crim 

nally  prosecuted  and  being  fine 

$75- 

Details  of  other  cases  were  sei 
with  the  above,  two  being  bast 
on  adulterated  milk  and  one  again 
cocain  hydrochloric!,  a  drug. 


Written  for  the  “Grocery  World  and  Genet 
Merchant.” 

Think  Cheapening  of  Norwegia 
Sardines  a  Mistake. 


Well-known  New  York  Importers  Di: 

cuss  the  Exposure  of  Plan  to  U: 

Cottonseed  Instead  of  Olive  Oil. 

We  have  read  with  interest  a  w 
port  sent  over  by  a  special  agent  c 
the  United  States  State  Departmei 
regarding  the  quality  of  oil  to  1 
used  on  Norwegian  sardines.  Th 
gentleman  reports  correctly  that  a 
the  good  grades  of  smoked  sardine 
which  are  sent  over  to  America  ai 
packed  in  pure  olive  oil,  but  he  sue 
gests  that  American  importei 
should  have  those  sardines  packe 
in  cottonseed  oil  and  introduce  thei 
to  the  American  trade,  claiming  th; 
they  are  just  as  good  and  beth 
than  those  sardines  packed  in  oli\ 
oil.  Our  opinion  is  that  cottonsee 
oil  will  never  take  the  place  of  o!F 
oil  in  packing  sardines.  The  on 
oil  that  has  ever  proved  a  gre; 
success  and  the  only  oil  that  wi 
give  that  particular  delicate  flaw 
to  a  sardine  is  olive  oil,  and  no  sul 
stitute  has  yet  been  found  l 
course,  we  are  importing  lots  c 
sprats  packed  in  peanut  oil,  but  th' 
are  cheap  goods  and  intended  for  tl 
cheap  trade.  They  do  not  taste  ; 
well  as  fish  prepared  with  olive  o 
If  we  could  get  the  price  we  won 
never  import  either  sardines  < 
sprats  packed  in  anything  else  bi 
olive  oil.  Unfortunately,  the  trac 
that  buys  sprats  wants  cheap  gooc 
and  for  this  reason  only  we  are  ha1 
ing  them  packed  in  peanut  oil  it 
stead  of  in  pure  olive  oil.  L 
course,  this  has  to  be  stated  on  tl 
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bel  very  distinctly,  as  the  pure 
>od  law  will  not  admit  any  sai  dines 
r  sprats  for  consumption  in  the 
Inited  States  unless  it  states  very 
lain Iy  on  the  label  what  kind  of 
il  is  used.  The  use  of  cottonseed 
1  on  those  Norway  smoked  sar- 
ines  may  cheapen  the  product  just 
ightly,  but  the  difference  in  the 
rality  will  be  quickly  seen,  and  in- 
ead  of  increasing  the  sale  of  Nor¬ 
ay  smoked  sardines  we  are  quite 
ire  that  the  sale  will  rapidly  fall 
I.  It  should  be  the  aim  of  the 
orwegian  packers,  together  with 
te  American  importers,  to  improve 
ie  quality  on  these  most  delicate 
;h  and  not  to  reduce  the  quality, 
he  consumer  to-day  pays  virtually 
cactly  the  same  price  for  good  and 
id  Norwegian  smoked  sardines, 
at  after  he  has  tried  a  number  of 
rands  he  will  soon  pick  the  one 
lat  tastes  best  to  him,  and  in  the 
id  the  best  goods  will  always  sell 


the  best.  We  see  that  from  our  own 
experience. 

We  import  from  Norway  the 
very  finest  goods  and  some  slightly 
inferior  brand.  The  very  finest 
goods  sell  the  best  and  they  have 
gained  a  reputation  for  themselves 
owing  to  their  fine  quality,  and  the 
trade  pays  the  slightly  higher  price 
for  the  same  willingly  instead  of 
taking  the  poor  goods  at  a  lower 
price. 

If  the  Norwegian  packers  want 
to  keep  their  business,  if  they  want 
to  increase  their  trade  in  Norwegian 
smoked  sardines,  they  must  stick  to 
olive  oil  in  packing  their  sardines, 
and  it  would  certainly  be  in  their 
own  interest  as  well  as  in  the  sar¬ 
dine  eating  public,  that  they  pass 
a  resolution  between  themselves  not 
to  use  anything  but  pure  olive  oil 
in  packing  their  sardines. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y.,  Aug.  27,  1908. 


Selling  Talks  With  Grocery  Clerks 


Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World  and  General  Merchant’’  has  come  Into  possession 
•f  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  issued  regu¬ 
larly  te  its  clerks  by  one  ef  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  it  is  this  journal’s 
purpose  to  publish  them  weekly  er  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


HOME  COMING. 

This  week  will  bring  a  number  of 
:ople  back  from  vacation.  They’ll 
1  be  hungry  for  good  things — foi- 
ce  fruit,  decent  coffee,  good  meat, 
id  any  number  of  delicacies  that 
e  ordinary  hotel  or  boarding  house 
oesn't  offer.  Let  each  of  your  re¬ 
active  departments  look  its  best. 
Advertising  matter  is  prepared, 
eliciting  new  business  on  the 
rength  of  quality,  prices,  service 
id  absolute  reliability.  Be  on 
)ur  guard  for  new  faces.  Wel- 
>me  the  old  ones  by  simply  saying 
-dad  to  see  you  back  again  Mrs. 

— - - .”  That  tells  her  she  was 

issed. 

COMMISSIONS. 

Commissions  will  go  into  effect 
tonday  morning  on  the  following: 

Five-pound  bags  coffee,  $1,  10 
cents  commission ;  barrel  Our  Own 
I' 'our,  $6.75,  25  cents  commission; 
Laurelvale  ham,  18  cents  a  pound, 

Vz  cent  commission ;  five-pound 
boxes  tea,  $2.50,  25  cents  commis¬ 
sion;  Laurelvale  cheese,  20  cents  a 
pound,  1  cent  commission ;  0-0 
package  oats,  to  cents  a  package, 

Vz  cent  commission. 


These  six  things  if  followed  up 
strong  will  enable  you  to  command 
a  good  addition  to  your  pay  en¬ 
velope.  You  will  find  a  good  de¬ 
mand  for  flour  the  next  ten  days. 

.  SPEAKING  OF  FLOUR. 

Ours  is  a  blended  flour — spring 
and  Northern  wheat.  You  may  be 
asked  the  question  some  time,  but 
unless  you  are  it’s  a  waste  of  time 
to  enter  into  it  with  the  average 
home  bread  maker.  It’s  a  flour  that 
has  strength.  It  has  what  bakers 
call  “spring”  and  kneads  easy.  The 
bread  is  sweet  and  has  that  clean, 
wholesome,  nutty  taste.  The  flour 
being  made  of  selected  wheat,  it 
takes  more  liquid  and  consequently 
makes  far  more  loaves  than  the 
flours  that  are  sold  for  75  cents  a 
barrel  less. 

That’s  about  the  way  to  talk- 
flour. 

“that’s  all,  thank  you.” 

There  are  times  when  the  woman 
who  says  that  means  it.  But,  as  a 
general  thing,  there’s  nothing  to  it. 


Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  &  CO. 

Maken  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 


THE 

HIGH-WATER  MARK 

in  Low-w&ier  Times 

That’s  the  record  of 

SHREDDED  WHEAT 

to  August,  1908. 

While  other  cereal  concerns  have  cut  down  advertising  and 
show  a  decreased  business,  Shredded  Wheat  is  advertising  more 
extensively  than  ever  and  shows  an  increase  in  sales  of  many 
thousand  cases  over  the  sales  for  corresponding  months  of  1907. 

The  reason?  You  know  it  if  you  know  Shredded  Wheat. 
No  other  cereal  food  can  match  it  for  strength -giving,  body-build¬ 
ing  material,  for  economy,  or  for  wide  culinary  uses. 

No  other  grocer  makes  a  larger  profit  on  Shredded  Wheat 
than  YOU  do — no  “deals,”  no  premiums,  no  “sugar,”  no  bribes. 
The  same  old  policy — A  Square  Deal  for  a  Square  Dealer. 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety -five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  ’  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILD1NQ 

COSHOCTON,  OHIO 


Th«  Shredded  Wheat  Company,  Niagara  Falls,  N.  V. 
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Last  Saturday  we  had  an  illustra¬ 
tion  of  this.  The  woman  and  her 
daughter  was  going  out,  having 
made  a  15-cent  purchase,  saying 
“That’s  all,  thank  you.”  Salesman 
14  asked  her  to  look  at  Nicelle  oil 
in  display — he  got  her  interested 
and  took  her  order  for  over  four 
dollars’  worth  of  other  goods. 
That’s  doing  something. 

It’s  the  courteous  way  you  go 
about  it  and  the  full  sense  of  earn¬ 
estness  you  display  in  your  talk  that 
does  the  trick.  Sales  are  lost — 
business  is  lost — by  overdoing  and 
not  feeling  what  you  say.  Sell 
goods  as  though  the  biggest  part  of 
the  profit  were  coming  to  you  in¬ 
stead  of  the  smallest  part.  Number 
14  gets  a  mark  of  credit  for  his  tact. 

TEA  AD.  WANTED. 

Every  employee  may  compete  for 
a  tea  ad.  that  we  wish  to  get  up. 
The  ad.  is  to  be  written  for  an  8- 
inch  double  column  and  must  in¬ 
clude  only  our  Li  Chang  blend.  No 
cuts  to  be  used.  Just  a  talk  about 
Li  Chang  with  the  price.  Any  new 
idea  that  can  be  worked  in  in  con¬ 
nection  with  tea  advertising  will  be 
welcomed.  Ad.  to  be  turned  in  the 
office  along  with  your  name  not 
later  than  the  10th. 


CORRESPONDENCE. 


Milk  at  a  Price. 

Plainfield,  N.  J.,  Aug.  24,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Your  quotation  on 
Magnolia  condensed  milk  is  15 
cents  lower  than  what  I  can  buy  it 
for  from  Wilkinson,  Gaddis  &  Co., 
of  Newark,  N.  J.  I  wish  you  would 
refer  me  to  a  house  that  sells  ac¬ 
cording  to  your  quotations. 

Yours  truly, 

Martin.  Jackson. 

Either  Halpen,  Green  &  Co.,  or 
Barber  &  Perkins,  Philadelphia, 
will  sell  Magnolia  milk  at  $4.15. 


Frank  C.  Damon’s  Address  Wanted. 

Will  Frank  C.  Damon,  who  con¬ 
tributed  an  article  to  the  “Grocery 
World  and  General  Merchant”  of 
July  13th,  kindly  send  his  address  to 
this  office? 


ELTON  J.  BUCKLEY 

Editor  "Grocery  World" 

Attorney  and  Counsellor  at  La* 

730-731  Drtxd  Building,  Philadelphia,  Pa. 

!  B#U,  Lem  bird  1727 
Telcph.ee.  i  teyMoee,  Rice  746 

COLLECTIONS,  CORPORATION  PRACTICE, 
CASES  UNDER  FOOD  LAWS 

TRADEMARK  REOISTRATION 


THE  GROCERY  MARKETS 

Tea. 

There  has  been  no  change  in  the 
tea  market  during  the  week.  The 
demand  is  dull  and  the  entire  list 
unchanged  in  price. 

Coffee. 

Almost  the  entire  business  in  cof¬ 
fee  options  during  the  week  has 
been  speculative  switches  from 
September  to  the  far  months,  this 
being  an  effort  to  postpone  delivery 
on  future  coffee  contracts.  The 
market  is  about  unchanged  to  a  de¬ 
cline  of  io  points.  The  feature  of 
the  week  in  Brazil  coffee  has  been 
the  passing  by  the  Government  of 
Sao  Paulo,  the  Brazilian  State 
which  produces  the  entire  Santos 
crop,  of  a  new  valorization  law. 
This  runs  for  a  series  of  years,  and 
merges  into  one  loan  of  $75,000,000 
all  the  loans  which  have  been  pre¬ 
viously  raised  to  float  the  coffee 
corner.  The  new  loan  has  been 
underwritten  very  largely  by  the 
same  interests  that  underwrote  the 
others.  The  important  part  of  the 
new  law,  so  far  as  the  trade  is  con¬ 
cerned,  is  the  fact  that  it  puts  a 
maximum  limit  on  the  amount  of 
Santos  coffee  that  can  be  exported 
from  Brazil  in  any  one  year,  and 
imposes  an  extra  tax  of  20  per 
cent,  on  all  coffee  exported  after 
that  maximum  is  reached.  The 
maximum  for  1909  is  9,000,000 
bags,  for  1910,  9,500,000,  and  after 
that  10,000,000  bags.  Not  only  is 
this  not  a  reduction  from  present 
exportations,  but  it  allows  some  lee¬ 
way.  The  trade  look  on  the  new 
law  as  an  acknowledgment  by  the 
Government  that  the  coming  crop 
will  be  larger  than  last  year,  in 
spite  of  the  syndicate’s  reports  to 
the  contrary.  This  because  less 
than  9,000,000  bags  of  Santos  was 
exported  last  year,  and  if  next 
year’s  exports  were  not  likely  to  be 
heavier,  there  would  have  been  no 
need  for  the  maximum  limit  and 
the  extra  tax.  There  is  no  question 
that  while  the  valorization  plan  has 
not  increased  the  prices  of  Rio  and 
Santos  coffee,  it  has  narrowed  dis¬ 
tributing  channels  for  coffee  in  a 
large  way  to  a  few  powerful  houses. 
The  new  law,  if  enforced,  will  go 
further  in  this  direction.  Mild  cof¬ 
fees  are  unchanged  and  Java  and 
Mocha  steady  at  ruling  prices.  A 
hand  to  mouth  demand  is  still 
noted. 

Sugar. 

On  Wednesday  last  all  refiners 
concurred  in  a  decline  of  10  points 
on  refined,  McCahan  being  for  a 


while  10  points  below  the  Franklin. 
On  Thursday  all  declined  10  points 
more.  The  cause  of  the  drop  was 
weakness  in  raws,  which  have 
persisted  for  several  weeks.  The 
demand  for  refined  continues  heavy, 
and  a  decline  in  the  face  of  that  is 
somewhat  unprecedented. 

Syrup  and  Molassea. 

Since  the  last  reportl  glucose  has 
advanced  10  points  and  compound 
syrup,  both  in  bulk  and  tinned,  also. 
Compound  goods  advanced  I  cent 
per  gallon  and  tinned  goods  sev¬ 
eral  cents  per  case.  The  demand 
for  syrup  is  poor.  Sugar  syrup  is 
in  moderate  demand  at  unchanged 
prices.  Molasses  is  dull  and  un¬ 
changed. 

Fish. 

The  demand  for  mackerel  during 
the  week  has  been  fair.  Prices  are 
unchanged,  but  the  outlook  is  firm. 
The  supply  of  Irish  mackerel  is 
small  and  receipts  of  Irish  are  also 
light.  New  Norway  fat  mackerel 
are  expected  soon,  at  prices  con¬ 
siderably  higher  than  those  now 
ruling  on  the  fish  now  in  this  coun¬ 
try.  Cod,  hake  and  haddock  are 
selling  fairly  for  future  delivery  at 
prices  that  show  no  change  from 
the  last  quotation.  Sardines  of  all 
grades,  domestic,  French,  Nor¬ 
wegian,  etc.,  are  unchanged  and  in 
moderate  demand.  There  has  been 
an  excellent  demand  for  new  red 
Alaska  salmon  on  the  basis  of  $1.15 
coast,  though  some  sales  are  said  to 
have  been  made  at  $i.i2j4.  Other 
grades  of  salmon  are  unchanged 
and  in  fair  request. 

Dried  Fruits. 

Prunes  are  about  unchanged  but 
steady  to  firm.  The  coast  basis  for 
Santa  Claras  is  still  4 }4  cents  for 
50  to  90  size,  outside  prunes  about 
less.  The  average  asking  for 
spot  old  prunes  is  4  cents.  For 
new  30s  and  40s  a  premium  of  ij4 
and  1  cent  respectively  is  asked. 
The  demand  for  prunes  is  light. 
Peaches  are  unchanged  in  price  and 
dull.  Raisins  show  no  change  from 
the  last  advance  and  are  in  very 
light  demand.  It  is  likely  that 
lower  prices  will  be  obtainable  on 
both,  as  soon  as  the  strain  between 
the  grower  and  packer  is  relieved. 
Apricots  are  very  firm  and  scarce, 
demand  fair.  Currants  are  in 
moderate  demand  at  unchanged 
prices.  Apples  are  unchanged  in 
price  but  rather  weak.  Other  dried 
fruits  quiet  and  unchanged. 

Canned  Goods. 

Tomatoes  are  dull,  both  spot  and 
future,  although  packing  has  pro¬ 
ceeded  to  such  a  point  that  all  goods 


are  now  practically  spot.  Future 
goods  are  still  quoted  on  a  basis  of 
77/4  cents  factory,  though  occa-  1 
sionally  one  hears  of  an  offer  at  75. 
Spot  old  goods  are  more  easily  ob¬ 
tainable  at  75  cents  factory  than 
futures.  Corn  is  neglected  and  dulli 
all  grades  being  unchanged,  but| 
steady.  Peas  are  likewise  dull. 
Fine  peas  are  scarce.  All  grades^ 
remain  unchanged.  Peaches  have 
proven  disappointing,  so  far  as  the 
size  of  the  crop  and  pack  is  con¬ 
cerned.  Prices  remain  unchanged, 
however,  and  show  no  indication  of 
change.  Apples  are  quoted  at  $2.10 
for  new  pack  New  York  State  gal- 
Ions.  Old  goods  might  be  gotten  a 
little  under  that,  but  not  more  than 
10  cents  under.  California  canned 
goods  are  dull  and  unchanged, 
prices  still  being  on  an  unsettled 
basis.  The  small  line  of  Baltimore 
canned  goods  is  unchanged  and 
dull. 

Beans  and  Peas. 

Domestic  pea  beans  are  nomi¬ 
nally  unchanged,  but  in  very  light 
demand.  Imported  range  from  $2 
to  $2.10  and  are  naturally  getting 
most  of  the  trade.  Marrows  are  un¬ 
changed  and  dull.  California  limas 
show  no  change,  the  large  way  basis 
being  5j£  both  spot  and  to  arrive. 
The  demand  is  light.  Split  peas  arc 
unchanged,  all  grades  being  scarce 
and  firm  at  the  last  quotations. 

Butter. 

The  butter  market  is  steady  andi 
unchanged,  with  a  fair  demand  for 
all  grades.  Fresh  receipts  clean  up 
every  day.  The  bulk  of  the  receipts 
still  show  heat,  and  the  percentage 
of  butter  running  fancy  is  very 
small.  The  market  is  healthy  and 
is  expected  to  rule  along  the  pres¬ 
ent  basis  for  the  next  few  days. 

Ena. 

The  egg  market  is  very  firm  at 
an  advance  of  1  cent  over  a  week 
ago.  The  percentage  of  fancy  eggs 
is  very  light  and  the  bulk  of  the  re¬ 
ceipts  show  hot  weather  defects 
and  sell  for  what  they  will  bring. 
The  trade  look  for  a  large  percent¬ 
age  of  fancy  eggs  in  the  near  fu¬ 
ture,  with  probably  no  early  change 
in  the  price  of  any  grade.  Present 
prices  scarcely  warrant  bringing 
fancy  eggs  out  of  storage  in  an) 
quantity. 

Cheeae. 

The  cheese  market  has  advancec! 
in  the  country  districts  J4  cent  ove  j| 
last  week.  This  has  not  yet  reache(  1 
the  local  market,  but  probably  will 
do  so  within  a  few  days.  The  qual  i 
ity  of  the  cheese  arriving  is  ver 
good  and  the  situation  generalbjl 
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OPPORTUNITY^ 


The  opportunity  you  pass  to-day  becomes  the  lost  hope 
of  yesterday.  But  the  wisdom  gained  by  the  lesson  may 
become  the  well-filled  purse  of  to-morrow  —London  Opinion 

PERRI  WALLA 
INDIA  CEYLON  TEA 


50  lb.  cases,  &  lb.  Dec.  Canisters  (  Covers  ) 
50  lb.  cases,  1  lb.  and  y2  lb.  Canisters 
50  lb.  cases,  1  lb.  Decorated  “ 
Price,  37c.  per  lb. 


50  lb.  cases,  h  lb.  Canisters  (  Covers  ) 
Price,  40c.  per  lb. 

10c.  size  Canisters,  3  doz.  to  a  carton 
Price,  90c.  per  dozen 


Our  Offer 


Perri  Walla  Tea — New  Crop  — Due  here  on  steamer  September  4 

With  an  order  for  one  fifty  lb.  case,  }2s,  at  37c.  per  lb.,  ordered  before  September  4,  we 
will  add  FREE  of  charge  one  decorated  counter  display  carton  containing  36  handsome 
ioc.  canisters  with  hinge  covers.  We  do  this  with  a  view  that  dealers  will  distribute  these 
36  free  canisters  to  36  housewives  to  acquaint  them  with  the  merits  of  the  Tea,  regarded  by 
the  nobility  as  the  “Aristocrat  of  India.”  To  win  the  individual,  hundreds  of  stores  expend 
hundreds  of  thousands  of  dollars  in  advertising.  What  advertising  is  so  permanent  or  so 
powerful  as  reliable  goods  ?  Perri  Walla  Tea  is  unique,  it  is  unmatchable.  It  suits  everyone. 


FRANCIS  H.  LEGGETT,  President. 

JOHN  C.  JUHRING,  Vice-President. 

THEODORE  F.  WHITMARSH, 

Vice-President  and  Treasurer. 

ROBERT  E.  NUESE,  Secretary. 


FRANCIS  H.  LEGGETT  fir  COMPANY 

IMPORTING  AND  MANUFACTURING  GROCERS 

West  Broadway,  Franklin  and  Varick  Streets 


Manufactory:  132  to  138  King  Street. 
Telephone:  2230  Franklin. 

Private  Branch  Exchange  to  all  Departments. 


Cable  Address:  Leggett,  New  York, 

Bordeaux  Office:  18  Rue  Victoire  Americaine. 
Cartage  Department:  2-3  Congress  Street. 
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WE  HAVE  INTERESTING  PRICES  ON 

Galvanized  Wash  Tubs 

-  AND  - 

Galvanized  Water  Pails 


satisfactory.  The  consumptive  de¬ 
mand  for  cheese  is  good. 

Provisions. 

Everything  in  the  provision  line 
is  steady.  There  is  a  disposition  on 
the  part  of  certain  houses  to  cut  the 
price  of  smoked  meats  to  increase 
sales,  but  generally  speaking  the 


almonds,  17  to  18  cents  per  poui 
Brazils,  .  g]/2  cents  per  poui 
filberts,  10  cents  per  poui 
pecans,  10  cents  per  pound;  w 
nuts,  \il/>  to  12  cents  per  poui 
mixed  nuts,  1 1  cents  per  pound, 
mand  poor. 


T 


And  will  be  pleased  to  Lave  your  orders. 


JAMES  M.  VANCE  &  CO. 

Wholesale  Hardware 

211  and  213  Market  St.,  Philadelphia 


*  Quick,  Easyaa 
Inexpensive  Delivery 

Delivering  by  a  Lindsley  Car  is  like  playing  at  delivering  goods. 

It  is  so  quick,  so  easy,  so  inexpensive.  No  heavy  team  eating  its  head 
off  when  not  in  use;  no  horse  to  sicken  and  die  when  most  you  need  it. 

The  Lindsley  Car  is  much  less  likely  to  get  out  of  order  than  a 
horse,  and  costs  less  to  fix  when  it  does.  Moreover,  it  eats  less  than  a 
horse,  and  does  more.  Fifteen  hundred  pounds,  30  miles  on  a  gallon 
of  gasoline  (15  cents) — does  a  team  live  that  can  do  that? 

J.  V.  Lindsley  &  Co.  1112  Monadnock  Bldg.  Chicago 


Preserved  Fruits,  Jams,  Jellies, 
j —  Fruit  Butters,  etc.  — v 

CONTAINING  NO  PRESERVATIVE  AND  NO 
ARTIFICIAL  COLORING 


were  made  and  shipped  by 

PHILIP  J.  RITTER 

many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 

*|[  Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 

We  ask  for  a  portion  of  your  patronage. 

"v — - - — - - r 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  F*a. 


market  is  no  lower.  Pure  lard  rules 
Jj  cent  above  a  week  ago  and  every¬ 
thing  in  this  line  is  cleaned  up. 
Compound  lard  is  very  dull  at  ]4 
cent  decline,  due  to  the  prevailing 
low  prices  on  cottonseed  oil.  No 
further  decline  is  looked  for,  hut  a 
steady  market.  Canned  meats, 
dried  beef  and  barrel  pork  are  all 
unchanged. 

Produce. 

Potatoes,  50  cents  per  basket,  78 
to  85  cents  per  bushel,  demand 
good;  sweet  potatoes,  firsts,  45  to 
50  cents  per  basket ;  seconds,  25  to 
30  cents  per  basket,  demand  fair ; 
beets,  $1.50  per  barrel,  demand 
good;  Pennsylvania  cabbage,  $1.75 
to  $2  per  barrel ;  Jersey,  35  to  40 
cents  per  basinet;  Savoy,  $1  to  $1.25 
per  barrel,  demand  good;  carrots, 
$2  per  too  bunches,  demand  good; 
cucumbers,  25  to  60  cents  per  bas¬ 
ket  ;  pickling,  75  to  80  cents  per 
basket,  demand  fair  to  good;  Jer¬ 
sey  onions,  30  to  35  cents  per  bas¬ 
ket;  white  pickling,  $3.50  to  $4  per 
barrel ;  yellow,  $2.75  to  $3  per  bar¬ 
rel,  demand  fair ;  squash,  20  to  25 
cents  per  basket,  demand  good ; 
York  State  salad,  $1  per  dozen,  de¬ 
mand  good  ;  green  peppers,  15  to  30 
cents  per  basket ;  red,  60  to  65  cents 
per  basket ;  cayenne,  75  to  80  cents 
per  basket,  demand  fair;  corn, 
Pennsylvania,  $1  per  100;  Jersey, 
30  to  50  cents  per  basket,  demand 
fair;  string  beans,  green,  40  to  50 
cents  per  basket ;  yellow,  40  to  50 
cents  per  basket,  demand  good; 
yellow  and  white  turnips,  25  to  30 
cents  per  basket,  demand  fair. 

Green  Fruit. 

Bananas,  firsts,  $1.25  to  $1.50  per 
bunch;  8-hands,  85  cents  to  $1  per 
bunch;  7-hands,  65  to  75  cents  per 
bunch ;  6-hands,  40  to  55  cents  per 
bunch,  demand  poor;  California 
oranges,  $4  to  $5  per  box,  demand 
fair;  lemons,  $3  to  $4  per  box,  de¬ 
mand  fair;  limes,  80  cents  per  100, 
demand  fair ;  pineapples,  $4.50  to 
$5  per  crate,  fair  demand. 

Nuts. 

Peanuts,  green,  choice,  4%  cents 
per  pound ;  fancy,  6^4.  cents  per 
pound ;  jumbo,  7  cents  per  pound  ; 
roasted,  choice,  $1.15  per  bushel  ; 
fancy,  $1.50  per  bushel;  jumbo, 
$1.70  per  bushel,  demand  fair; 


INDIVIDUAL  MARKET  REPOR 

Baltimore  Canned  Goods. 

No.  1. 

Continued  unfavorable  repo 
about  the  tomato  crop  are  comi 
in  daily  from  nearly  all  sectii 
of  Maryland,  Delaware,  Virgii 
and  New  Jersey.  They  co 
from  interested  sources,  ’tis  tr 
but  they  are  entitled  to  a  he 
ing,  especially  because  it  is  fr< 
the  same  sources  that  such  ne 
must  originate,  and  by  separati 
the  wheat  from  the  chaff,  t 
sheep  from  the  goats,  one  may  < 
tain  a  reasonable  basis  for  oper 
ing  in  the  canned  article.  1 
early  crop  has  been  smaller, 
to  this  date,  than  was  expect 
even  though  it  was  known  tl 
much  damage  had  been  done 
the  drouth  and  hot  weather  p 
vious  to  this  month.  The  abui 
ant  rains  since  the  first  of  t 
month  caused  the  plants  to  run 
vines  more  than  to  fruit,  so  t 
growers  claim,  the  ldxuriant  t 
pearance  which  was  decepti 
and  they  now  begin  Lo  realize 
A  crop  scare  at  this  time  in  t 
season,  however,  is  not  of  its 
a  safe  basis  on  which  to  ma 
large  purchases.  The  tom; 
canning  season  is  just  getti 
fully,  under  way  and  conservati 
buying  is  recommended  rati 
than  plunging.  It  is  reasonal 
sure  that  we  have  seen  the  1< 
prices  of  the  year,  but  nothing 
dead  sure  in  the  tomato  mark 
At  this  writing  the  market  ti 
dency  is  upward.  The  corn  m; 
ket  continues  firm,  but  the  < 
mand  has  not  increased,  possil 
because  the  canners  show  lit 
disposition  to  accept  business 
a  shade  under  their  asking  pric 
String  beans  is  the  strongest  ar 
cle,  at  the  price,  in  the  line 
vegetables,  nearly  all  the  oth 
vegetables  being  dull  this  week. 

The  promised  “bumper  cro 
of  peaches  has  not  arrived  y 
and  the  canning  season  is  or 
third  over.  The  early  varieti 
of  the  fruit  are  all  right  as  to  qu< 
ity,  but  they  are  used  chiefly  f 
pie  peaches  and  seconds,  and  1 
careful  culling,  some  standa 
fruit  can  be  selected.  There 
a  scarcity  of  strictly  fancy  i 
lectecl  extra  peaches.  There  h 
got  to  be  a  large  increase  in  t 
daily  receipts  of  the  fresh  fruit  f 
canning  purposes  to  overstock  t 
market  with  the  canned  artic 
and  postponed  purchases  m. 
meet  a  higher  level  of  prices  1 
September.  The  other  lines  of  frufc 
are  unchanged  this  week  as  > 
prices,  and  no  increase  in  the  d;-'. 
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Window-Dressing  Articles  Wanted 


IFor  several  months  the  “  Grocery  World  ”  has  been  looking  for 
he  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
nd  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
everal,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
■robably  every  one  of  whom  has  some  technical  knowledge  of  win- 
low-dressing.  What  we  want  is  articles  clearly  describing  window 
lisplays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
ir  original — in  fact,  those  which  have  been  used  successfully  are 
ierhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
verage  price  of  #5  each.  All  matter  sent  in  under  this  arrangement 
hould  be  addressed  to  the  “  Window-Dressing  Department.”  II 
rawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
lot  pencil). 


nand.  Cove  oysters  are  firm,  but 
nactive. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

Many  more  packing  houses  are 
unning  this  week  than  last,  but 
>art  days’  runs  is  the  order  of  the 
lay.  Tomatoes  have  not  been 
ipening  fast  enough  for  the  pack- 
■r  to  make  his  daily  output  pro- 
lortion  as  low  cost  on  account  of 
requent  stopping  and  starting  ex- 
>enses  without  much  volume  of 
lack.  Growers  are  complaining 
if  considerable  injury  in  the  way 
if  scald  and  blight  to  vines,  more 
specially  in  low  ground  sections. 
)thers  advise  there  are  no  1 0111a- 
oes  on  the  vines  or  not  as  many 
is  there  should  be  where  the  vines 
ire  looking  healthy.  It  is  natural 
mder  such  circumstances  that 
here  has  been  undue  excitement 
nd  packers  bidding  25  to  30 
ents  per  basket  for  raw  stock 
lave  evidently  paid  about  100 
>er  cent,  more  than  they  should, 
vliich  will,  in  all  probability,  not 
ie  recovered  when  the  canned 
iroduct  is  sold. 

There  has  been  very  little  busi¬ 
ness  to  report  for  the  past  week. 
Buyers  continue  to  hold  ofif,  while 
1  number  are  inclined  to  come  in 
1  shade  under  the  market  from 
he  fact  that  packers  maintain  a 
trong  position,  notwithstanding 
lie  “reported”  lower  offerings — - 
ittle  business  has  resulted.  The 
uiyer  has  heard  of  short  prospec- 
ivc  packs  before- — therefore  he 
efuses  to  plunge  into  the  chilly 
vaters  until  he  is  sure  the  decks 
re  burning  beneath  him.  Of 
ourse,  heavy  buying  must  soon 
ollow  such  tactics,  which  may 
lave  an  equally  strengthening  ef- 
ect  on  the  market,  even  though 
eports  as  to  crop  damage,  etc., 
hould  not  be  materialized  to 
heir  fullest  extent. 

New  packed  tomatoes  can  be 
ecured  in  a  small  way  on  the 
iasis  of  773/2  cents  for  full  stand- 
rd  3s  and  5714  cents  for  full 
tandard  2s  for  standard  brands 


of  reputation ;  only  fair  standards 
are  obtainable  at  73  cents  and  of¬ 
ferings  of  this  class  are  exceed¬ 
ingly  light.  Packers  are  prefer¬ 
ring  to  ship  out  their  future  or¬ 
ders  and  not  take  much  new  busi¬ 
ness  on  this  basis.  After  a  per¬ 
sonal  canvass  and  inspection  of 
the  growing  tomatoes  in  Harford 
County  and  the  peninsula  of 
Maryland  and  Delaware,  it  is  al¬ 
together  probable  that  there  will 
be  some  shortage  in  the  average 
yield  per  acre,  brought  about  bv 
scald  and  blight,  and  vines  in  low 
ground  sections  are  seriously  af¬ 
fected.  It  is  also  a  pretty  safe 
guess  that  the  acreage  is  not  quite 
as  large  as  last  year,  a  condition 
brought  about  by  high  price  of 
farm  products  and  lower  contract 
price  per  ton  for  tomatoes.  Just 
how  much  this  will  affect  the  to¬ 
tal  pack  is  impossible  to  forecast 
without  one  was  acquainted  with 
future  weather  conditions,  how 
long  the  season  will  last  and  what 
will  be  the  yield  of  the  late  toma¬ 
toes,  which  show  up  remarkably 
well  in  some  sections,  although  as 
yet  the  green  fruit  on  the  vine  is 
admittedly  sparse,  and  it  will  be 
sometime  before  the  ripe,  red 
fruit  appears.  Other  sections 
have  been  seriously  affected  with 
drouth  followed  by  frequent  rains, 
and  hot  sunshine  which  will  have 
a  tendency  to  cut  in  half  the  total 
pack  of  some  factories  in  compari-  j 
son  with  last  year’s  figures.  A  j 
number  of  packers  are  giving 
special  attention  to  fancy  selected 
tomatoes  in  sanitary  tins,  and  - 
while  but  few  of  these  are  offered 
for  immediate  shipment,  samples  of 
these  new  packed  goods  can  be 
shown. 

New  packed  corn  for  immediate 
shipment  is  not  being  offered  very  ] 
freely.  Future  contracts  are  heavy  | 
and  packers  are  inclined  to  see 
these  filled  before  naming  future 
prices,  at  least  for  blocks  of  any 
volume — consequently  quotations 
are  more  or  less  nominal  on  the 
basis  of  62l/2  to  67^2  cents  for 
Southern  packed  Maine  style,  and 
70  to  80  cents  for  new  packed  | 


shoepeg,  with  a  possibility  of  buy¬ 
ing  a  scattering  car  of  old  packed 
shoepeg  on  the  basis  of  67^2 
cents  f.  o.  b. 

Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md. 

Spices. 

The  market  is  very  active.  The 
demand  is  increasing  for  the  entire 
list.  Spot  supplies  are  exceedingly 
small  and  the  situation  for  the  fall 
months  is  going  to  be  critical. 

Pepper. — The  market  is  very 
steady  and  futures  are  tending  up¬ 
ward.  We  look  for  a  big  demand 
during  September  and  October. 
Lampong  crop  is  reported  short  of 
last  year  and  it  is  predicted  that 
higher  prices  will  rule  for  this 
grade. 

Cayennes. — Supplies  are  small 
and  any  great  demand  will  have  the 
tendency  to  increase  values. 

Cloves. — Demand  very  large  at 
present.  The  market  at  this  writ¬ 
ing  is  very  much  unsettled. 

Pimento  (Allspice). — Present 
market  extremely  low ;  in  fact,  the 
lowest  for  a  number  of  years.  The 
crop  is  estimated  as  being  large,  but 
it  is  not  as  yet  harvested. 

Mace. — Large  demand  has  prac¬ 
tically  cleared  up  all  supplies.  The 
market  is  very  firm  and  with  no 
chance  of  lower  prices  to  rule. 

Cassias. — Saigon  is  scarce  and. 
firmer.  Batavia,  demand  very  good 
at  steady  prices.  China  steady,  but 
practically  unchanged. 


Nutmegs  are  firmer  and  demand 
very  good.  There  has  been  some 
large  buying  lately. 

Gingers. — The  tendency  is  up¬ 
ward  and  we  expect  to  see  much 
higher  prices  rule.  Stocks  are  very 
small  and  there  are  no  goods  to  ar¬ 
rive  for  some  time. 

Seeds. — There  was  a  sudden  ad¬ 
vance  in  Caraway  for  shipment 
from  Holland.  Coriander  is  also 
higher.  Celery,  Poppy  and  Mus¬ 
tard  are  all  practically  unchanged. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 

Imported  Fish  Products. 

During  the  last  week  the  herring 
business  has  improved  somewhat, 
owing  to  the  now  prevailing  cooler 
weather. 

Holland  herring  are  coming 
rather  freely  and  have  sold  better 
than  before,  although  selling  prices 
here  are  still  below  import  cost. 

Scotch  herring  arrived  this  week 
and  show  very  fine  quality  and  are 
selling  quite  freely,  although  slight¬ 
ly  below  last  week’s  quotations. 

Irish  mackerel  of  good  quality 
are  in  good  demand,  but  not  in  good 
supply. 

Norway  Fat  Mackerel. — Fishing 
will  soon  begin  in  Norway  and  we 
look  for  a  cable  that  fishing  has 
commenced  at  any  moment. 

Imported  Oil  Sardines. — France 
reports  a  total  failure  of  catch,  and 
in  Portugal  they  are  catching  on’y 
a  few  very  large  fish,  which  cannot 


The  Best  Known  and  Known 
as  the  Best 


•I  The  past  history  of  the  “Exton”  Crackers  fore¬ 
tells  their  future.  They  will  be  in  demand  long 
after  the  inferior,  cheap  ones  are  buried  under 
the  sod  of  bitter  experience. 

<1  Continual  drumming  to  sell  the  cheap,  low- 
grade  crackers,  costs  more  than  the  difference 
between  the  best  and  the  inferior. 

<|  It’s  a  well-known  fact  that  those  who  have  the 
largest  and  best  all-the-year-round  cracker  trade, 
are  the  ones  who  sell  the  old-reliable  “Exton” 
brand. 

Manufactured  since  1847  by 


A.  Exton  &  Co.  ::  Trenton,  N.  J. 
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be  used  for  making  *4  tins  for  the 
American  market. 

Norway  Smoked  Sardines. — The 
sale  is  increasing  daily. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 


MARKET  NOTES. 


The  Delaware  peach  season  is 
about  over.  The  crop  was  large, 
but  so  much  of  the  fruit  was  spoiled 
by  bad  weather  that  the  receipts 
were  much  smaller  than  was  ex¬ 
pected,  though  way  beyond  last 
year.  Prices  have  also  been  much 
lower.  From  40  to  90  cents  per 
basket  has  been  this  year’s  range, 
while  last  year  prices  ranged  from 
75  cents  to  $1.75.  The  quality  of 
much  of  the  receipts  has  been  poor 
this  year.  New  Jersey  peaches  of 
fine  quality  are  in  market  at  $1  to 
$1.25,  and  some  equally  fine  Penn- 
sylvanias  at  75  cents  to  $1.25. 
The  demand  is  good. 


All  the  watermelons  on  the  mar¬ 
ket  are  from  nearby  points  and 
range  from  5  to  25  cents.  The 
quality  is  good  and  so  is  the  de¬ 
mand. 


Lima  beans  from  nearby  points 
range  from  $1.50  to  $1.75  per  bas¬ 
ket  and  the  demand  is  good. 


The  first  New  Jersey  quinces  are 
in  market  and  brought  $1.25  per 
basket.  The  crop  will  be  fair. 


The  first  Colorado  cantaloupes 
are  in  market,  but  they  were  trans¬ 
shipped  from  Chicago  instead  of 
coming  direct.  Direct  shipments 
will  begin  in  a  day  or  two,  however. 


For  the  best  of  the  stock  now  in 
market  $4.50  is  asked.  New  Jersey 
cantaloupes  are  about  done. 


Tomatoes  are  cheap.  Canners  are 
paying  15  to  18  cents,  and  the  best 
jobbing  price  is  25  cents.  Plenty 
are  coming  and  the  quality  is  fair. 


Nearby  sweet  potatoes  average 
40  cents  per  basket.  Southern 
sweets  are  about  done. 


Corn  has  advanced,  owing  to  con¬ 
ditions  of  supply  and  demand.  The 
present  price  is  $1.50  per  100,  and 
the  demand  is  good. 


Grapes  from  Delaware  and  Mary¬ 
land  range  from  50  to  60  cents  per 
case.  A  few  Champions  from  the 
Hudson  River  district  command  60 
cents  per  small  case  of  about  20 
pounds.  California  grapes  range 
from  $1  to  $1.25  per  box  and  the 
demand  is  fair. 


Eggplants  range  from  30  to  35 
cents.  Supplies  are  small  and  the 
demand  good. 


National  Canners’  Association 
to  Run  Down  Jobbers  Who 
Reject  Unfairly. 


Will  Make  an  Organized  Attack  Upon 
Wholesale  Grocers  who  Reject  Future 
Canned  Goods  on  Unfair  Pretexts. 


The  National  Association  of 
Canned  Goods  Packers  announces 
that  from  now  on  it  proposes  to 
vigorously  defend  the  interests  of 
its  members  against  unfair  treat¬ 
ment  by  wholesale  grocers,  par¬ 
ticularly  in  the  matter  of  unjust  re¬ 


jections  of  canned  goods.  It  is  well 
known  that  jobbers  who  have 
bought  goods  for  future  delivery 
have  a  way  of  rejecting  them  on 
trifling  pretexts  when  the  market  has 
meanwhile  declined,  just  as  packers 
have  a  way  of  withholding  full  de¬ 
livery  when  the  market  has  ad¬ 
vanced.  The  association’s  plan  will 
be  to  preserve  the  history  of  every 
unfair  rejection  of  canned  goods 
made  by  jobbers  and  circulate  it 
among  packers  everywhere  so  that 
they  can  protect  themselves  against 
fraud. 

Another  interesting  piece  of  work 
which  the  association  is  undertaking 
is  the  securing  of  packers’  views 
everywhere  as  to  whether  canners 
should  advertise  canned  goods. 
The  members  are  to  be  asked  to  in¬ 
dicate  their  views  through  the  fol¬ 
lowing  blank: — 

To  the  National  Canners’  Associa¬ 
tion. 

The  undersigned  js’*ot  in  favor  of 

advertising  canned  food  products  in 
a  general  way  without  mentioning 
firm  or  brands. 

We  dod“ot  think  that  consumption 

can  be  increased  by  a  general  cam¬ 
paign  of  newspaper  and  magazine 
advertising. 

We  would’ not  be  willinS  t0  con' 
tribute  to  the  cost  of  the  same. 

(If  anwer  is  favorable,  indi¬ 
cate  below  the  value  of  your 
output  last  year  and  the  percent¬ 
age  which  you  think  should  be 
.  spent  in  advertising  as  outlined 
above.) 

The  total  output  of . factory 

last  year  was . cases,  valued  at 

$ . of  which  we  think . per 

cent,  could  be  profitably  invested  in 
advertising. 

Name  of  Firm . Address . 

Still  another  thing  which  the 
National  Canners’  Association  pro¬ 


poses  to  do  in  the  future  is  to  itsel 
gather  statistics  as  to  canned  goods 
packs.  In  future  this  will  not  bi 
done  by  trade  papers  as  formerly. 


AMONG  THE  TRADE. 


Bulk  olives  have  made  anothe| 
advance  of  5  to  10  cents  per  gallon 
during  the  week. 


The  Northwest  Provision  Co. 
30th  and  Dauphin  streets,  has  pai 
the  fines  assessed  against  John 
Geltz  and  Alexander  Jocis  for  sell¬ 
ing  sausage  containing  cereal.  The 
Northwest  Co.  made  the  goods  in 
question. 


jo^q  B.  mcFetrlilge  &  Sons 


Printers 


927  Arch  Street 


rhiladelphli 


AreYou  in  the  Swim? 


CJ  Seasonable  goods  are  selling  well  and  if  you  are 
pushing  business  you  must  carry  in  stock  goods  that 
are  in  season  and  in  demand. 


^i05TEn«^ 
“5' grocers. 

208N.DELAWARE  AVE 


209  N.  WATER  ST. 


I  LAO^>V 


SYRUPS — All  grades  of  mixed  and  pure  sugar  syrups;  this  is  one  of  our  specialties  and  we  carry  a  large  assortment;  our  brands  are  well  and  favorably 
known  and  include  Royal  Table  Syrup,  Ex.  Amber  Drips,  Gilt  Edge  Syrup,  Quaker  City  Syrup,  etc.  Also  have  a  line  of  Pure  New 

Orleans  Molasses. 


CANNED  PEACHES  — We  add  to  stock,  for  immediate  shipment,  a  lot  of  choice  Maryland  Canned  Peaches,  all  yellows;  Jfreshly  packed  and  desirable 
goods  at  a  popular  price.  “Perry  &  Brooks’”  yellows,  per  dozen,  $1.10. 

FRUIT  JARS— The  season  is  here  and  jars  are  selling  ;  we  have  a  stock  of  best  machine-made  jars,  pints,  quarts  and  j^-gallons ;  prices  right.  Send 
us  your  orders. 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 
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NORTH  WATER  STREET 
PHILADELPHIA  -  PENNSYLVANIA 
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Tfcia  Department  U  devoted  to  the  criticism 
•dvertiiing  matter  sent  in,  to  the  derisin* 
new  advertising  ideas  for  special  occasions, 
ran  request,  and  to  the  suggesting  of  original 
hrertieements  when  data  is  supplied.  All 
immunications  sent  in  for  this  Department 
onld  be  addressed  to  the  Editor  of  Science 
Advertising.  They  will  be  filed  in  their 
der  and  taken  np  according  to  strict  rotation. 


- ,  Pa.,  August  io,  1908. 

Editor  “Science  of  Advertising.” 

Dear  Sir : — I  have  been  thinking 
of  trying  to  get  up  a  booklet,  a  sort 
of  consumers’  guide,  mentioning  the 
different  line  of  goods  I  handle,  with 
a  complete  price  list  of  everything 
I  handle  in  the  grocery  line,  this 
being  my  principal  business.  In¬ 
stead  of  giving  out  calendars  for 
next  year  to  include  one  in  the  book¬ 
let,  or  on  the  back  of  it,  so  as  to 
make  it  more  of  an  object  to  pre¬ 
serve  it. 

It  may  not  be  possible  to  make 
such  a  book  effective  enough  to  pay 
its  cost,  as  it  would  be  mostly  gen¬ 
eral  advertising. 

I  carry  between  $9,000  and  $10,000 
stock.  Have  been  doing  business 
here  over  twenty-three  years  and 
have  never  made  much  more  than  a 
living.  Of  course,  I  am  a  poor  ad¬ 
vertiser.  The  reason  I  have  not 
done  much  open  advertising  is  the 
conditions  are  unfavorable  on  ac¬ 
count  of  a  lot  of  company  stores 
controlling  three-quarters  of  the 
trade.  However,  with  such  a  booklet 
I  could  within  a  radius  of  five  miles 
reach  1,000  families. 

What  I  want  to  know  first  is  what 
would  the  cost  be,  say,  for  1,000,  you 
to  edit,  write  up,  publish,  etc.,  after 
I  give  you  all  the  material  I  can. 

Yours  respectfully, 

*  *  *  * 

I  regret  that  I  am  not  able  to  ac- 
spt  such  commissions  as  this,  as 
ty  time  is  much  too  fully  occupied 
1  other  directions.  My  advice, 
toreover,  is  not  to  issue  any  such 
ling. 

*  * 

The  above  correspondent  incloses 
ne  of  his  billheads  to  show  his 
nes,  which  are  as  follows :  Dry 
;oods,  notions,  groceries,  pro- 
isions,  shoes,  rubbers,  sewing  ma- 
hines,  fruit  and  vegetables,  flour, 
eed  and  grain,  wood,  willow, 
hina  and  stoneware,  fish,  clams  and 
ysters,  salt.  He  therefore  keeps 
bout  a  typical  general  store.  My 
pinion  is  that  a  booklet  which 
/ould  be  a  complete  catalogue  and 
•rice-list  of  all  these  lines  would 
e  worthless  as  a  business  setter, 
have  often  explained  that  such  a 
;eneral  price-list  is  sure  to  sacri- 
ce  either  one  thing  or  the  other, 
-ither  it  sacrifices  the  accuracy  of 
he  prices  or  the  usefulness  of  the 
'rice-list;  often  both.  The  reason 
or  this  is  that  it  is  impossible  to 
uote  prices  on  most  lines  which 
re  not  liable  to  be  overturned  the 
iext  day  after  they  are  printed. 
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The  fact  that  the  old  price-list  is 
still  out  doing  service  can  get  the 
storekeeper  into  all  sorts  of  trouble, 
particularly  if  the  change  in  the 
prices  has  been  a  downward  change. 
So  that  in  my  judgment  such  an  ad¬ 
vertisement  not  only  cannot  get  re¬ 
sults  in  any  adequate  degree,  but 
it  is  apt  to  be  a  positive  nuis¬ 
ance  and  detriment.  I  strongly  ad¬ 
vise  the  correspondent  not  to  do 
any  such  advertising. 

*  *  * 

My  advice  is  to  follow  the  course 
of  many  other  general  storekeepers 
who  are  situated  about  like  this 
correspondent.  I  should  issue  a 
little  store  paper,  say  of  four  pages, 
sending  it  regularly  once  a  week,  or 
every  two  weeks,  or  every  month, 
as  the  case  may  be,  to  a  selected  list 
of  people.  In  that  I  should  pick  out 
good  things  in  all  departments  and 
advertise  them  brightly;  doubtless 
this  correspondent  has  seen  ex¬ 
amples  of  general  store  papers 
which  were  reproduced  in  this  de¬ 
partment  and  pronounced  good. 
In  my  judgment  this  method  of  ad¬ 
vertising  would  stand  to  bring  bet¬ 
ter  results  in  a  day  than  the  cata¬ 
logue  and  price-list  style  would  in 
a  year. 


Last  Year’s  Oleomargarine  Output. 

The  figures  covering  the  output 
of  oleomargarine  for  the  year  end¬ 
ing  June  30,  1908,  show  again  over 
the  previous  year  of  about  14  per 
cent.  The  gain  shown  by  the  year 
ending  June  30,  1907,  was  about 
twice  that.  The  figures  are  as  fol¬ 
lows  : — 


Production — pounds. 
Colored.  Uncolored. 


July, 

1907  .... 

302,148 

3,642,192 

August,  1907  . 

357,225 

4,046,264 

Sept., 

1907  ... 

461,433 

6,386,244 

October,  1907  . 

572,616 

9,013,048 

Nov., 

1907  .... 

455,7H 

5,906,786 

Dec., 

1907  .... 

434,489 

6,687,124 

Jan., 

1908  .... 

464,433 

6,937,060 

Feb., 

1908  .... 

494,265 

7,204,332 

March,  1908  . . 

488,658 

7,696,576 

April 

1908  . . . 

483,022 

7,558,660 

May, 

1908  .... 

261,709 

4,502,664 

June, 

1908  . . . 

223,316 

4,523,140 

4,998,025 

74,104,090 

Total  number  of  pounds  produced, 
79,102,115. 

Comparison  with  previous  years 
appears  in  the  following : — 

1907-1908  —  Colored,  5,152,255 
pounds;  uncolored,  63,836,384;  total, 
68,988,639  pounds. 

1906-1907  —  Colored,  5,152,255 
pounds  ;  uncolored,  63,836,384  pounds  ; 
total,  68,988,850  pounds. 

1905-1906  —  Colored,  2,551,021 
pounds ;  uncolored,  50,595,632 
pounds;  total,  53,146,659  pounds. 

1904-1905  —  Colored,  3,285,200 
pounds ;  uncolored,  46,786,672 
pounds ;  total,  49,880,982  pounds. 

1903-1904  —  Colored,  1,639,102 
pounds ;  uncolored,  46,432,388 
pounds ;  total,  48,071,480  pounds. 

1902-1903  —  Colored,  2,421,454 
pounds ;  uncolored,  69,382,548 
pounds ;  total,  71,804,102  pounds. 


THOMAS  P.  LEE  &  SON’S  STORE 
2521  Columbia  Ave.,  Philadelphia,  Pa. 


£[  Here  is  a  store  carrying  an  enormous  stock,  yet  two-thirds 
^1  of  its  floor  space  is  empty.  It  is  a  science  to  fix  a  store  like 
this — you  can  accommodate  twice  as  many  people,  work  faster, 
and  as  everything  is  in  its  place  and  under  cover  you  don’t  lose 
by  dirt,  vermin  and  tasters.  We  can  fix  your  store  this  way. 


MILLER  &  ENGLAND 

70I2-I4-I6-18  Woodland  Ave.  turers  of  grocers’ 

to  be  given  our  fixtures  of  every 

attention.  St  PHILADELPHIA,  PA. 


Keep  Good  Customers  and  a  Good 
Reputation  by  Selling 

ZIPP’S 

Flavoring  Extracts 

Branded  “U.  S.  P.” 

Finest - Purest - Strongest 

Absolutely  pure  extracts  from  fresh  natural  fruits 
— guaranteed  under  the  National  Pure  Food  Act 

and  approved  by  all  Health  Commissioners. 

Nothing  but  profit  for  the  dealer  and  satisfaction 
for  his  customers  in  Zipp’s — FAMOUS  everywhere 
for  their  fine  flavoring  qualities.  They  deserve  your 
strongest  recommendation. 


Vanilla  Orange 

Almond  Wmtergreen  f 

v  Peppermint  ~ 

Lemon  Rose 

THE  ZIPP  MANUFACTURING  COMPANY 
CLEVELAND,  OHIO 
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The 

Hotel 

Patrons’ 

Demand 

A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  you  •an  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 

is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 


B.FMier&Co. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 


Simply  Did  as  the  Housewife  Did 

W.  P.  Hapgood,  of  the  Columbia  Conserve  Co.,  Tells  How  his 
Concern  was  Enabled  to  Stop  Using  Preservative  in  Catsup. 
Proper  Sterilization  is  Enough,  He  Says. 


[The  following  is  a  portion  of  an  address  of  W.  P.  Hapgood,  of  the 
Columbia  Conserve  Co.,  of  Indianapolis,  Ind.,  before  the  National  Associa¬ 
tion  of  Dairy  and  Food  Departments,  describing  how  his  company  broke 
away  from  using  preservatives  in  catsup.] 


When  the  Columbia  Conserve 
Co.,  as  far  back  as  1903,  decided  to 
discontinue  using1  artificial  coloring 
in  catsup  and  in  other  products 
packed  by  it,  it  also  decided  to  dis¬ 
continue,  as  soon  as  possible,  the 
use  of  chemical  preservatives.  My 
argument  at  that  time  was  that  all 
the  articles  in  which  we  were  then 
dealing  and  in  which  we  are  still 
dealing,  had  been  packed  for  years 
by  the  housewife  without  chemical 
preservatives,  and  that  if  she  could 
do  it,  we  could  too.  I  admit  that 
there  were  some  difficulties  with 
which  we  had  to  contend  with  which 
she  did  not.  These  difficulties  were 
principally  two.  First,  the  matter 
of  transportation  and,  second,  the 
matter  of  handling  a  very  much 
larger  pack  and  consequently  being- 
more  rushed  at  the  time  of  pack 
and  consequently  more  liable  to 
oversight  which  might  entail  disas¬ 
trous  results. 

You  all  know  that  the  only  diffi¬ 
culty  to  overcome  with  reference  _to 
the  shipping  of  such  products  is 
sterilizing  them  properly,  either  be¬ 
fore  or  after  they  are  put  in  the 
package.  If  they  are  properly 
sterilized  and  properly  sealed  the 
matter  of  transportation  is  settled. 
The  concerns  to-day  who  are  still 
contending  that  catsup  cannot  be 
packed  without  chemical  preserva¬ 
tives  so  as  to  bear  transportation 
know  absolutely  that  it  can  be  done. 
They  now  give  as  the  real  reason 
for  advocating  benzoate  of  soda  the 
fact  that  catsup  without  chemicals 
will  not  keep  after  it  is  opened. 
Did  the  housewife  in  former  days 
have  any  difficulty  in  keeping  it 
after  it  was  opened?  As  you  all 
know  she  did  not  have  such  diffi¬ 
culty,  and  we  knew  it  when  in  1903 
we  made  up  our  minds  that  we 
should  become  at  least  as  efficient 
in  our  specialty  as  she  was  in  one 
of  her  many  daily  duties.  There  is 
no  longer  any  difficulty  about  pack¬ 
ing  catsup  without  preservatives 
and  have  it  remain  in  sound  condi¬ 
tion  before  it  is  opened.  Anyone 
can  do  that  if  he  will  use  sound 
vegetables  and  then  sterilize  the 
catsup. 


tc 


With  reference  to  the  second  mat¬ 
ter,  will  catsup  properly  sterilized 
in  a  sealed  bottle  keep  after  the  seal 
is  broken  ?  This  can  be  answered 
with  equal  positiveness  in  the 
affirmative.  I  will  again  call  your 
attention  to  the  fact  that  the  house¬ 
wife  kept  her  catsup  after  it  was 
opened.  How  did  she  do  it?  Sim¬ 
ply  by  the  proper  preparation  of  the 
ingredients  and  by  the  proper  dis¬ 
tribution  of  such  ingred'ents 
throughout  the  entire  mass.  We 
packers  can  do  the  same  and  as  you 
ali  know  some  of  us  have  done  tee 
same.  I  do  not  mean  to  say  that  my 
firm  has  never  had  catsup  fermei 
after  the  seal  has  been  broken,  but 
I  do  say  most  emphatically  that  we 
have  had  only  a  very  small  fraction 
of  it  ferment.  If  the  catsup 
properly  sterilized  in  the  bottles, 
which  I  wish  to  impress  upon  you 
is  a  perfectly  simple  thing  to  do 
so  that  it  is  sweet  when  opener 
it  will  keep  after  the  seal  ha: 
been  broken  from  a  week 
months. 

How  long  is  a  reasonable  time  foi 
the  consumer  to  demand  that  catsup 
keep  after  it  has  been  placed  on  the 
table?  The  inside  time  in  whicl 
in  my  experience  fermentation  wil 
begin  in  pure  catsup  will  be  a  week 
Our  results  show  that  the  average 
keeping  qualitv  of  Columbia  catsup 
after  being  opened  will  be  at  leas 
a  month.  Is  this  not  a  slifficien 
length  of  time  for  any  food  produc 
to  keep  after  it  has  been  placed  01 
the  table?  Can  the  consumer  rea 
sonably  demand  more? 

Our  records  show  that  in  the  pin 
size  our  fermentation  both  befon 
and  after  the  bottles  have  beei 
opened  is  very  considerably  les 
than  34  of  1  per  cent,  and  that  ii 
the  34-pint  size  it  is  less  than  Vi  0 
t  per  cent.  The  reason  why  the  fer 
mentation  has  been  greater  in  th< 
34-pint;  size  than  in  the  pint  size  i 
due  entirely  to  the  fact  that  las 
year  we  were  unfortunate  enougl 
to  get  a  very  bad  lot  of  34-pint  siz 
bottles.  It  was  almost  impossibl 
for  us  to  seal  these  bottles. 

In  order  to  thoroughly  test  th 
proposition  of  fermentation  we  hav 
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past  thirty  days  gone 
over  the  entire  stock  of  catsup  and 
we  have  submitted  it  to  what  we  call 
j  a  hot  water  test.  That  is,  we  have 
placed  each  bottle  in  water  at  about 
190  degrees.  W e  find  that  this  test, 
if  there  is  any  fermentation  present 
in  the  catsup,  will  make  it  visible 
without  necessitating  the  breaking 
of  the  seal.  In  no  instance  where 
we  have  submitted  the  bottles  to  the 
test  and  which  did  not  show  fer¬ 
mentation  before  the  seal  was 
broken,  was  it  found  to  contain  fer¬ 
mentation  upon  opening.  We, 
therefore,  consider  this  test  final. 
This  test  on  this  large  stock  of  cat¬ 
sup  almost  twelve  months  old  has 
agreed  with  the  experienc  of  our 
customers.  The  fermentation  in 
the  pint  size  is  less  than  ks  of  1  per 
cent,  and  in  the  y: 2-pint  size  less 
than  24  °f  1  per  cent. 

I  think  these  figures  are  conclu¬ 
sive.  I  think  those  packers  who  are 
advocating  benzoate  of  soda  in  cat¬ 
sup  know  that  they  are  conclusive. 
Why  then  are  these  packers  still 
desirous  of  using  benzoate  in  catsup 
and  other  products.  Is  it  because 
they  think  that  those  things  of 
which  I  speak  have  not  been  done  or 
because  they  cannot  do  them?  I 
believe  at  first  they  thought  that 
these  things  were  not  being  done ; 
that  we  were  wolves  in  sheep’s 
clothing.  Now  I  feel  that  they  have 
changed  their  minds  with  reference 
to  our  moral  condition,  that  is  with 
reference  to  what  we  have  done  and 
are  doing. 

Are  they  still  doubtful  about  their 
own  ability  to  do  these  same  things  ? 
I  think  not.  Some  of  the  concerns 
who  used  benzoate  of  soda  last  year 
are  now  selling  catsup  without 
chemical  preservatives  for  fall  de¬ 
livery.  But  for  some  reason  known 
only  to  themselves  those  packers 
are  still  advocating  the  use  of  ben¬ 
zoate. 

Those  who  are  not  doing  it  now 
know  that  they  can  do  it.  Why 
don’t  those  who  are  doing  it  come 
out  openly  and  say  it  can  be  done? 
Is  it  because  they  are  still  doubt¬ 
ful?  No,  it  is  because  they  are  like 
those  who  still  say  they  can't  do  it. 
They  simply  do  not  want  to  do  it 
unless  they  are  forced  to.  Forced 
either  by  law  or  competition.  Why 
don't  they  want  to  do  it  ?  Because 
it  costs  a  trifle  more,  and  as  they 
don’t  feel  that  they  can  raise  their 
prices  they  are  not  willing  to  lower 
their  profits.  They  also  want  as 
much  latitude  as  they  can  get. 
They  don’t  like  to  be  confined  to  the 


narrow  ground  of  accuracy.  They 
realize  that  it  takes  more  care  to 
handle  food  products  properly  than 
improperly  and  they  don’t  wish  to 
be  forced  to  exercise  this  care.  If 
they  are  forced  to  do  so  they  will 
but  they  prefer  to  work  along  the 
line  of  least  resistance.  That  is  the 
characteristic  of  the  average  man, 
and  I  regret  to  say  that  many  of 
those  in  my  profession  are  not 
above  the  average  in  this  particular. 

W.  P.  Hapgood. 
Indianapolis,  Ind. 


An  Attempted  Infringement  on 
Well-known  Coffee  Brand. 


Thomas  Martindale  &.  Co.,  of  Philadel¬ 
phia,  Compelled  to  Defend  Their 
Well-known  “Saludo”  Brand  Against 
Attempt  of  Chicago  and  Canadian 
Concerns  to  Register  Coffee  Trade¬ 
mark  which  is  Believed  to  Infringe 
on  “Saludo.”  Patent  Office  Refuses 
Registration. 

Messrs.  Thomas  Martindale  & 
Co.,  of  Philadelphia,  Pa.,  who  for 
several  years  have  packed  and  sold 
coffee  under  the  trademark 
“Saludo,”  have  been  compelled  to 
defend  their  interests  against  two 
other  concerns  who  are  seeking  to 
register  a  trademark  for  coffee 
which  is  believed  to  be  an  infringe¬ 
ment  upon  “Saludo.” 

The  two  concerns  named  are 
Sherman  Bros.  &  Co.,  of  Chicago, 
and  Larkin  &  Co.,  of  Toronto,  Can¬ 
ada.  Both  are  seeking  to  register 
the  word  “Salada”  for  coffee.  Each 
is  opposing  the  other  and  both  are 
opposed  by  Martindale  &  Co.  The 
latter  firm  registered  the  word 
“Saludo”  for  coffee  in  1895  and 
have  continuously  used  it  in  their 
business  ever  since.  The  two  other 
concerns  made  application  during 
the  spring  of  this  year,  the  Sherman 
people  in  March  and  Larkin  &  Co. 
in  April.  The  Patent  office  has  de¬ 
clined  to  register  “Salada”  for 
either  applicant  on  the  ground  that 
“Salada”  is  an  infringement  on 
“Saludo.”  At  the  same  time  the 
chance  is  given  the  two  applicants 
to  convince  the  Commissioner  of 
Patents  that  it  is  not,  but  that  they 
will  succeed  seems  scarcely  likely 
to  anybody  who  knows  what  the 
Patent  office  is  when  it  once  makes 
up  its  mind. 

To  the  average  person,  it  seems 
clear  that  the  words  “Salada"  and 
“Saludo”  are  so  much  alike  as  to 
cause  serious  confusion  between 
two  brands  of  package  coffee  bear¬ 
ing  them. 


Get  Y our  Request  in 

TO-DAY 


Our  complete  Fall  and  Holiday  cata¬ 
logue — the  most  important  issue  of  the 
year — will  be  out  within  the  next  few  days. 

Readers  of  the  “Grocery  World  and 
General  Merchant”  will  do  well  to  get 
their  request  in  TO-DAY,  to  make  sure 
they  receive  an  early  copy. 

This  book  will  name  net  prices  on  a 
very  extensive  line  of  Grocers’  Sundries 
and  the  most  complete  line  of  Holiday 
Goods  ever  shown  by  any  j  obbing  concern. 

Our  full  line  is  now  on  display  in 
EIGHT  cities,  where,  as  usual,  every 
price  is  marked  in  plain  figures. 

For  your  own  interest,  see  our  line, 
either  in  the  catalogue  or  in  one  of  our 
houses,  before  committing  yourself  on 
jmur  Fall  wants. 

Our  catalogue  is  mailed  free  to  mer¬ 
chants  who  buy  our  goods  to  sell  again. 
Ask  for  No.  D  680. 


Butler  Brothers 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LODIS  MINNEAPOLIS 

SAMPLE  HOUSES— BALTIMORE,  DALLAS, 
OMAHA,  SAN  FRANCISCO 
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UANCY  MUSTARD  SARDINES 

Our  Harbor  Brand— most  of  the  sar¬ 
dines  caught  we  wouldn’t  pack  under  the 
Harbor  brand  at  all.  The  fish  that  we 
use  are  selected  with  the  most  fastidious 
care,  and  the  mustard  sauce  we  put  on 
them  is  unusually  rich  and  delicious. 

Packed  in  green,  red  and  gold.  Retails 
at  10  cents. 

JED  FRYE  &  CO.,  25  South  St.,  New  York  . 


71  %  profit  and  35 
years’  reputation 
go  with  the  exclu¬ 
sive  agency  for 
GOFF’S  COUGH 
SYRUP. 

You  and  your  trade  know 
Goft’s  is  the  standard. 


GOFFS 

COUCH 

SYRUP 

Jill 

S  goo"  » 

S.  B.  GOFF  <&  SONS  CO. 

CAMDEN,  N.  J. 
Established  1872 


Tungsten 

Lamp 

Fixtures 


A  A  7E  are  offering  Grocery 
^  ^  Stores  a  special  propo¬ 
sition  for  the  installation  and 
maintenance  of  fixtures 
equipped  with  the  new  Tung¬ 
sten  Lamps.  These  lamps 
will  give  more  and  better 
light  for  less  money  than  any 
other  illuminant — electricity 
or  gas — now  on  the  market. 

We  will  be  pleased  to  fur¬ 
nish  you  complete  estimates 
upon  inquiry. 


THE  PHILADELPHIA 
ELECTRIC  CO. 

10th  and  Chestnut  Streets 
Philadelphia 


Saving  on  Clerks. 

I  don’t  know  anything  that  pays 
better,  for  the  money  invested,  than 
to  be  open-handed  with  employees. 

Many  a  business  man  thinks  he’s 
economical  with  the  men  who  work 
for  him,  where  as  a  matter  of  fact 
he’s  wildly  extravagant. 

One  day  a  week  or  so  ago  while 
I  was  at  home  I  got  to  talking  with 
the  young  fellow  who  comes  for 
our  grocery  order  every  morning. 

I  buy  my  goods  of  the  retailer, 
because  I  believe  he  ought  to  be 
supported.  As  a  matter  of  fact  I 
oughtn’t  to  have  the  slightest 
trouble  to  buy  groceries  at  whole¬ 
sale,  for  I  have  a  couple  of  kids 
who  eat  in  wholesale  lots. 

My  wife  told  me  afterward  that 
this  young  fellow  had  been  coming 
to  our  house  for  about  a  year.  He’s 
a  nice  quiet  gentlemanly  boy  and  I 
should  say  a  good  solicitor,  judging 
by  the  size  of  the  grocery  bills  I 
get  let  in  for  every  month. 

This  morning  he  was  real  down 
in  the  mouth,  and  he  wanted  some¬ 
body  to  tell  his  troubles  to.  As 
usual  I  got  it. 

He  was  going  to  leave.  Why? 
Well,  he  didn’t  think  he  was  treated 
right.  In  what  way?  Every  time 
iie  was  sick  his  boss  docked  him 
and  he  never  gave  him  even  a  day’s 
vacation  without  taking  it  out  of 
his  pay. 

“I  can’t  stand  such  low  down 
meanness  any  longer,”  he  said,  “and 
I’m  going  to  throw  up  the  job.” 

“How  long  have  you  been  work¬ 
ing  for  - ?”  I  asked  him. 

“About  a  year.” 

“Been  sick  any?” 

“Yes,”  he  replied,  “I  was  sick 
twice,  once  for  one  day  and  the 
other  time  for  two  days.  And  he 
docked  me  both  times,”  he  added 
bitterly. 

“How  about  a  vacation?”  I  asked. 
“Had  any?” 

“Not  this  year,”  he  said,  “1 
couldn’t  afford  to  lose  the  money. 
I  took  a  week  last  year — he  made 
me  pay  for  it.  I  think  that’s  why 
I  feel  so  broke  up  now ;  if  I  could 
get  away  for  a  few  days  I’d  feel  all 
right.” 

“Do  you  make  good  for  him  on 
the  outside?”  I  asked  him. 

“Sure  I  do,”  he  replied,  “when 


I  took  this  route  there  were  sixty 
customers  to  see.  I’ve  got  that  up 
to  ninety-three,  and  another  fellow 
has  to  help  me.” 

“What’ll  you  do  if  you  leave?”  I 
asked. 

“Oh,  I’ll  get  another  job  with 
another  grocer  out  here,”  he  said 
confidently,  “and  I’ll  take  a  lot  of 
the  trade  I  built  up  with  me,  too.” 

And  I  haven’t  the  least  doubt  that 
he  will. 

Of  course  I  didn’t  ask  the  young 
fellow  what  he  got  a  week ;  let’s  say 
it’s  $15.  In  a  year  he  had  been 
docked  $15  for  one  week’s  vacation 
and  $7.50  for  three  days’  sickness. 
His  employer  saved  $22.50  in  a 
whole  year,  and  as  a  result  is  going 
to  lose  a  man  who  increased  the 
order  business  50  per  cent,  in  about 
a  year !  More  than  that,  he’s  going 
to  lose  all  the  trade  that  the  solicitor 
can  possibly  take  along  with  him. 

Great  business,  ain’t  it? 

A  big  grocer  that  probably  has 
forty  or  fifty  people  in  his  store 
told  me  once  that  he  always  docked 
his  people  when  they  were  sick. 

“I  pay  a  clerk  so  much,”  he  said, 
“for  six  full  days  of  labor.  If  he 
only  gives  me  five  days  or  four  or 
three  in  a  week,  why  should  I  pay 
him  for  the  whole  six?  Has  he 
earned  it  ?  Suppose  one  of  my  cus¬ 
tomers  comes  in  here  and  orders  ten 
pounds  of  sugar.  If  I  only  wrap 
her  up  eight  pounds  will  she  pay 
me  for  ten?” 

And  that’s  about  what  all  the  men 
have  in  their  minds  when  they  do  it. 

What  I  said  to  him  was  this : — 

“If  you  look  on  what  you’re  get¬ 
ting  for  your  money  as  simply  the 
clerk’s  actual  presence  in  the  store,” 
I  said,  “a  clerk  who’s  away  two  days 
don’t  earn  anything  in  that  time. 
But  I  should  think  that  what  you 
ought  to  expect  to  get  from  a  clerk 
as  much  as  his  time  is  his  good  will. 
If  you’ve  got  his  good  will  he  can 
do  more  for  the  business  in  half  a 
day  than  he’ll  be  likely  to  do  in  a 
day  if  his  good  will  ain’t  in  it.  Even 
if  he  thinks  he’s  doing  as  much  he 
won’t  be.  And  you  can’t  get  the 
good  will  of  any  clerk  if  you  dock 
him  every  time  he’s  sick.” 

Why,  I  knew  a  man  once  who 
docked  his  clerks  for  Fourth  of 
July !  That’s  a  solemn  fact ! 
Wouldn’t  that  crimp  your  whiskers  ? 

Did  that  man’s  clerks  love  him? 
Did  they  lie  awake  at  nights  to 
think  of  things  to  help  the  busi¬ 
ness?  Answer,  no;  they  did  the 
very  least  they  could  do  and  not  a 
tap  more. 


So  will  any  clerk  who  thinks  he’s 
getting  a  miserly  deal.  Thinks  so 
with  reason,  I  mean.  Of  course 
there  are  some  clerks  who  want  the 
whole  store. 

I  knew  a  clerk  not  long  ago  who 
embezzled  about  $400  from  his  em¬ 
ployer,  a  grocer.  He  told  a  friend 
of  mine,  after  he  got  out  on  bail, 
that  he  took  the  money  more  to  get 
square  with  the  grocer  than  for  any 
other  reason — he  was  so  low  down 
mean  with  him. 

I  knew  the  grocer  and  I  knew  it 
was  true. 

Was  that  an  excuse  for  stealing? 
Sure  not !  I  simply  mention  it  to 
show  how  far  a  clerk’s  lack  of  good 
will — which  his  employer’s  mean¬ 
ness  is  to  blame  for  more  times  than 
not — will  take  him. 

Put  yourself  in  the  clerk’s  place. 

The  Stroller. 


MAGAZINE  NOTES. 


Detective  stories  are  by  no  means  un¬ 
common,  but  a  detective  story  as  good 
as  the  complete  novel  in  the  September 
“Lippincott’s”  is,  and  all  who  care  for 
this  type  of  fiction  would  do  well  to 
get  a  copy.  The  tale  is  entitled  “The 
Investigation  at  Holman  Square,”  and 
the  author  is  Nevil  Monroe  Hopkins, 
who  has  already  made  quite  a  name 
for  himself  in  this  field.  Mr.  Hopkins 
combines  great  powers  of  invention  with 
a  knack  of  telling  a  story  straightfor¬ 
wardly  and  without  circumlocution,  yet 
in  a  way  which  doesn’t  permit  the  in¬ 
terest  to  lag  for  a  minute.  The  story 
opens  with  the  finding  of  a  love  letter 
on  a  New  York  street  by  a  young  elec¬ 
trician,  who  advertises  it,  and  thereby 
starts  a  series  of  startling  events.  The 
reader  will  find  himself  completely  baf¬ 
fled  as  to  the  real  perpetrator  of  the 
murder  in  Holman  Square,  just  as  were 
the  police  in  the  story — until  the  private 
cetective,  Mason  Brant,  unravelled  the 
mystery.  The  author  has  made  good 
use  of  his  own  expert  knowledge  of 
electrical  subjects  in  working  out  the 
plot. 


Opportunity. 

Francis  H.  Leggett  &  Co.,  of  New 
York,  importers  and  owners  of  the  justly 
celebrated  Perri  Walla  tea,  which  they 
style  the  Nabob  of  India,  are  out  again 
in  this  issue  “On  Opportunity.”  They 
say  the  opportunity  you  pass  to¬ 
day  becomes  the  lost  hope  of  yes¬ 
terday,  but  the  wisdom  gained  by 

the  lesson  may  become  the  well- 

filled  purse  of  to-morrow.  See  an¬ 
nouncement,  page  15. 


PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

ff.  W.  BISHOP 

ATTORNEY  AT  LAW 

90S  C  St.,  W.  W.,  Washington ,  D.  C. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  ROSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
ng  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
irlth  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  Into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
take  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Display  of  Green  Goods. 


Cover  the  bottom  of  the  window 
vith  plain  white  paper. 

On  the  right  place  a  basket 
ticely  filled  with  grapes.  Secure 
;ome  sprays  of  grape  vine  with  nice 
jreen  leaves,  or  get  green  paper  and 
hin  wire  and  make  your  leaves, 
,vhich  will  last  longer.  Turn  the 
>asket  on  one  side,  partly  over  the 
eaves.  On  the  other  side  place  a 
)asket  of  peaches,  arranged  in  the 
;ame  way  with  peach  leaves.  In 
he  centre  back  place  a  pile  of  can¬ 
taloupes.  Directly  in  front  of  these 
dace  a  row  of  home  canned  peaches 
n  a  semi-circle,  inside  this  a  row  of 
small  jars  cantaloupes  spiced,  and 
n  front  of  these  tumblers  of  differ¬ 
ent  jellies  and  preserves  made  from 
>eaches  and  grapes.  In  the  centre 
)f  this  semi-circle  place  a  nice  peach 
:ustard.  Over  this  place  a  sign : — 


Good  Things  From  These. 


C.  M.  Conover. 

Harrisburg,  Pa. 

A  Camping  Window. 

This  display  can  be  put  in  with¬ 
out  much  expense.  For  a  back¬ 
ground  use  cereals  for  centre  and 
iaked  beans  and  salmon  to  the 
'ight  and  left.  Secure  three  small 
dicks  about  five  feet  long,  fasten 
ogether  at  top  and  to  end  of  a  wire 
or  rope  fasten  an  iron  kettle. 
Jnder  the  kettle  place  a  few  small 
sticks  that  have  been  partly  burned. 
To  the  right  and  left  of  the  kettle 
dace  small  piles  of  canned  goods, 
>uch  as  dried  beef,  corned  beef, 
dckles,  olives,  cakes  in  packages, 
ind  coffee,  tea  and  cocoa.  In  front 


of  the  small  pile  of  package  coffee 
and  cocoa  have  one  package  torn 
open  so  as  to  show  goods.  Have  a 
card  printed  like  this  : — 


Here  are  the  Good  Things 
for  the  Camp. 


Tack  this  on  a  small  stick  and 
fasten  it  back  of  cereals.  This  dis¬ 
play  will  prove  to  be  very  attractive. 

A.  B.  Dugan. 

York,  Pa. 


ASSOCIATION  NEWS. 

Easton,  Pa. 

The  first  annual  outing  and  ban¬ 
quet  of  the  Retail  Grocers’  Pro¬ 
tective  Association  of  Easton,  Pa., 
held  during  the  week  at  Island 
Park,  was  a  pronounced  success  in 
every  respect.  After  an  afternoon 
spent  enjoying  athletic  sports,  the 
members  of  the  association  and 
their  friends,  in  all  about  125,  had 
dinner  served  them  on  Henthorn’s 
pavilion,  part  of  the  park’s  equip¬ 
ment. 

The  dinner  was  quite  an  elabor¬ 
ate  affair.  George  Kline,  the 
South  Side  grocer,  acted  as  toast¬ 
master,  and  Mayor  McKeen  de¬ 
livered  the  address  of  welcome. 
Toasts  were  responded  to  by  the 
following:  Fred.  R.  Drake,  “The 
Wholesaler”;  J.  W.  Gilds,  “The 
Retailer”;  J.  P.  Correll,  “The  Cus¬ 
tomer.” 

St.  Louis,  Mo. 

The  St.  Louis  (Mo.)  Retail  Gro¬ 
cers’  Association  is  considering  a 
novel  method  of  compelling  manu¬ 
facturers  to  support  the  retail  prices 
of  their  products.  The  president, 


who  has  originated  the  plan,  de¬ 
scribes  it  as  follows  : — 

The  proposition  which  I  will  ad¬ 
vocate  is  that  the  association  mem¬ 
bers  take  it  up  directly  with  the 
manufacturers  whose  goods  are  be¬ 
ing  slaughtered  by  the  cut-price  con¬ 
cerns  as  leaders.  Let  us  ask  the 
manufacturers  to  enter  into  the  pro¬ 
tected  selling  price  plan  and  cut  off 
the  source  of  supply  to  those  who  are 
pursuing  the  present  course  of  sell¬ 
ing  goods  at  less  than  they  cost  at 
wholesale,  let  alone  the  cost  of  do¬ 
ing  business. 

After  we  have  given  them  a  chance 
then  we  can  make  our  own  arrange¬ 
ments  and  get  manufacturers  we 
know  are  to  be  depended  on  for 
quality  to  put  up  goods  under  the 
“St.  Louis  Retail  Grocers’  Associa¬ 
tion  Brand,”  and  let  us  devote  our 
energies  to  pushing  that  brand. 

My  idea  in  handling  the  scheme 
would  be  to  go  at  it  slow.  Let 
us  take  up  one  line  of  foodstuffs 
at  a  time;  get  in  touch  with  the 
manufacturer  whose  goods  are  be¬ 
ing  used  as  leaders  by  the  cut-raters 
and  then  make  our  arrahgements  to 
get  a  substitute  in  case  the  cutters 
cannot  be  stopped. 

Let  us  take  up  first  a  line  of 
breakfast  foods  which  are  being 
slaughtered ;  then  baked  beans,  for 
instance,  catsup,  soaps  and  so  down 
the  list  as  we  find  the  manufacturers 
are  not  willing  to  work’  with  us  in 
establishing  a  price  which  will  not 
make  the  consumer  pay  big  prices 
for  other  goods  in  order  to  make  up 
the  loss  on  the  proprietary  articles. 

Wilmington,  Del. 

The  Wilmington  (Del.)  Retail 
Grocers’  Association  had  about 
15,000  people  at  their  picnic  at 
Shellpot  Park.  A  series  of  sports 
constituted  the  feature  of  the  day. 

Astoria,  Oregon. 

The  Astoria  (Ore.)  Retail  Gro¬ 
cers’  Association  has  sent  the  fol¬ 
lowing  letter  to  all  the  jobbers, 


LII. -Business  Examinations. 

Examination  days  are  more  fre¬ 
quent  in  business  life  than  in  school 
life. 

The  average  young  man  who  has 
finished  school  and  is  ready  to  en¬ 
gage  in  business  feels  that  the  hard 
grind  to  prepare  for  examination  is 
a  thing  of  the  past,  when  ( in  reality 
he  has  just  begun  to  get  acquainted 
with  the  examination-passing  busi¬ 
ness,  and  will  be  an  old  man,  in¬ 
deed,  before  he  quits  passing  them 
at  pretty  regular  intervals. 

When  he  first  starts  out  he  finds 
that  his  school  experiences  seem  to 
have  had  little  to  do  towards  pre¬ 
paring  him  for  business,  and  one  of 
his  first  examinations  after  getting 
into  the  business  world  is  to  dis¬ 
cover  what  he  really  brought  with 
him  which  can  be  made  useful. 
The  next  thing  he  knows  some  chief 


brokers  and  commission  men  in  that 
district : — 

Gentlemen  : — The  fact  that  some 
wholesale  dealers  are  selling  direct 
to  restaurants  and  consumers,  as 
well  as  to  the  regular  dealers,  has 
come  to  our  notice  and  is  strongly 
resented  on  our  part  as  unfair  to 
us  and  against  mutual  interests  of 
both  the  wholesaler  and  dealer. 

It  is  a  policy  which  we  think  is 
not  followed  or  favored  by  the  ma¬ 
jority  of  wholesalers,  as  the  prac¬ 
tice  invariably  leads  to  friction  and 
unpleasant  feelings  between  the  two 
branches  of  the  trade,  in  place  of 
the  cordiality  and  friendliness  which 
should  and  generally  does  exist. 

We  therefore  trust  that  our  good 
friends  of  the  wholesale  trade  will 
respect  our  feelings  in  the  matter 
and  leave  us  all  the  trade  that  le¬ 
gitimately  belongs  to  us,  and  we  can 
assure  them  that  they  will  in  the 
end  sell  more  goods  than  they  would 
under  the  other  policy,  while  the  re¬ 
tailer  will  have  all  the  business  he 
is  entitled  to,  and  be  able  to  pay  for 
what  he  buys,  and  cherish  kinder 
feelings  towards  those  who  have  so 
fairly  protected  him. 

We  are,  Yours  very  truly, 
Astoria  Grocers’  Association. 


Federal  Food  Prosecutions  in 
Arkansas. 

The  first  steps  toward  enforce¬ 
ment  of  the  national  pure  food  law 
in  Arkansas  took  place  last  week, 
when  a  United  States  inspector 
seized  over  600  cases  of  Sugar  Glen 
and  Burro  molasses  in  the  hands 
of  several  local  jobbers.  The  au¬ 
thorities  claim  the  goods  were 
seized  because  the  label  represents 
the  product  to  be  a  combination  of 
molasses  and  corn  syrup,  when  it 
contained  a  good  proportion  of  glu¬ 
cose.  This  they  allege  is  not  corn 
syrup. 


clerk  or  manager  of  a  department 
is  taking  him  through  a  little  ex¬ 
amination  on  some  line  of  work  he 
has  been  following  up,  and  these  ex¬ 
aminations  become  more  frequent 
as  he  becomes  older  in  the  business, 
for  he  will  soon  realize  that  his  most 
valuable  possession  is  a  good  mem¬ 
ory,  and  that  his  worth  to  his  em¬ 
ployers  is  enhanced  if  he  is  at  all 
times  prepared  to  give  out  infor¬ 
mation  about  his  department  with¬ 
out  waiting  to  make  a  long  search 
through  the  records  for  the  facts 
wanted. 

After  he  has  progressed  until  he 
has  himself  become  a  manager,  he 
is  taking  himself  through  examina¬ 
tion  exercises  every  day  of  his  life, 
and  it  is  his  ability  to  pass  the 
proper  percentage  of  the  questions 
of  the  day  which  makes  him  valu¬ 
able  to  the  business.  F.  A.  P. 
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Notable  Uncertainty  in  California  Fruit  Quotations.  Leading 
Retailers  Refusing  to  Make  Prices.  Prosecutions  for  Bad 


ing  only  for  immediate  require¬ 
ments  and,  for  the  rest,  are  await¬ 
ing  developments  and  the  adjust¬ 
ment  of  prices  for  the  coming  sea¬ 
son. 

*  *  * 


Egg  Sales. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

New  York,  August  28,  1908. 

Uncertainty  as  to  future  prices  of 
dried  and  canned  fruit  is  probably 
a  principal  cause  of  the  rather 
marked  dullness  in  the  market  of 
which  some  of  the  jobbers  are  now 
complaining.  The  feeling  of  the 
retailers  that  considerable  changes 
will  soon  be  made  in  quotations  is 
illustrated  in  the  case  of  L.  J.  Calla- 
nan,  who  in  sending  out  his  bi¬ 
monthly  magazine  and  price-list 
next  week  will  omit  quotations  on 
nearly  all  kinds  of  fruit.  He  will 
say  in  explanation  that  the  omis¬ 
sion  is  because  of  the  extreme 
changes  that  he  expects  to  be  made 
in  prices  when  the  new  crop  is 
packed  and  received,  beginning  in 
October.  He  adds  that  he  looks  for 
generally  lower  prices. 

The  jobbers,  or  some  of  them, 
have  been  saying  that  there  has  been 
more  than  the  usual  degree  of  sum¬ 


mer  dullness,  especially  in  dried 
and  canned  fruits  of  various  kinds. 
The  contract  question  between  the 
jobbers  and  the  California  packers 
seems  to  have  been  adjusted  by  the 
packers  making  most  of  the  conces¬ 
sions  that  were  asked.  The  jobbers 
were  of  the  opinion  that  when  they 
began  to  buy  after  the  troubles  with 
the  packers  were  eliminated  the 
business  would  start  off  with  some 
life,  but  there  has  been  disappoint¬ 
ment  in  booking  orders  of  the  retail 
trade. 

*  *  * 

It  has  been  especially  expected 
that  the  city  retail  trade  would  im¬ 
prove  about  this  time  when  many 
families  are  returning  from  the  sea¬ 
shore.  On  some  lines,  packed  last 
year,  concessions  have  been  offered 
in  the  hope  of  encouraging  the  re¬ 
tailers  to  buy,  but  even  this  course 
has  not  brought  the  desired  results. 
The  retailers  to  a  large  extent,  ac¬ 
cording  to  reports,  are  firm  in  buy- 


P'urther  reductions  in  the  prices 
of  refined  sugar  were  announced 
this  week  by  the  several  compan¬ 
ies.  Plentiful  supplies  of  raw  sugar 
and  a  quiet  market  for  the  product 
of  the  refineries  are  given  as  the 
reasons  for  lowering  the  quotations. 
*  *  * 

In  the  Court  of  Special  Sessions, 
Monday,  Abram  Hochberg  and 
Sam  Goldstein,  egg  dealers  of  Pitt 
street,  were  fined  respectively  $25 
and  $50  for  selling  eggs  that  were 
unfit  for  food.  The  complaints 
were  made  by  Supervising  In¬ 
spector  Fuller,  of  the  city  Health 
Board’s  Food  Inspection  Bureau. 
It  is  stated  that  the  inspectors  of 
this  bureau  have  made  many  com¬ 
plaints  against  dealers  accused  of 
selling  adulterated  food,  especially 
meats  and  sausage  in  which  pre¬ 
servatives  have  been  used.  The 
cases  have  been  awaiting  trial  in 
the  Court  of  Special  Sessions.  In 
a  number  of  instances  of  late  de¬ 
fendants  have  been  permitted  to 


withdraw  previous  pleas  and  to  ad¬ 
mit  guilts,  on  which  fines  of  $2= 
were  imposed. 

The  judges  said  in  one  of  tht 
cases  that  they  proposed  to  do  what 
they  can  to  enforce  the  food  laws 
and  that  a  second  offense  woulj: 
bring  a  more  substantial  fine  or  pei^ 
haps  imprisonment. 

In  accepting  the  pleas  of  guilt} 
and  imposing  small  fines  for  the  firs 
offense,  the  judges  believed  the' 
were  giving  a  fair  warning  to  al 
dealers  who  may  be  selling  foot 
below  the  necessary  standards.  Th< 
dealers  who  get  off  in  this  way  gen 
erally  escape  newspaper  publicity 
The  question  has  been  raisec 
whether  it  would  not  be  better  to  see 
that  the  names  are  made  public  ii 
the  papers  in  all  cases. 

The  complaints  have  been  largeh 
against  the  small  packers  and  deal 
ers  in  meat  products,  including 
delicatessen  stores. 

=k  *  * 

Three  men  employed  on  barges 
about  the  harbor  were  arrested  this 
week  on  the  charge  of  having  some¬ 
thing  to  do  with  the  smuggling'of 
a  quantity  of  leaf  tobacco  from  out 
of  the  North  German  Lloyc 
steamships.  The  prisoners  said  tha' 
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hey  had  been  hired  by  another  man, 
vho  has  not  been  caught,  to  carry 
he  smuggled  tobacco  to  Brooklyn. 
The  authorities  believe  that  al- 
hough  the  inspectors  are  constantly 
!  m  the  watch  for  smuggling  in  vari¬ 
ous  guises,  considerable  contraband 
obacco  gets  through  the  lines,  as 
vholesale,  dealers  every  now  and 
hen  are  surprised  on  learning  of 
ow  prices  at  which  a  particular  lot 
if  imported  smoking  material  is 
old. 

*  *  * 

Members  of  wholesale  grocery 
ompanies  on  the  West  Side  are  to 
iave  their  annual  good  tournament 
text  Thursday  at  Englewood,  N.  J. 
dost  of  the  prominent  firms  will  be 
epresented  on  the  links  by  their  ex- 
)erts  in  the  game. 

*  *  * 

The  various  associations  of  retail 
>rocers  who  have  been  quiet  for 
everal  weeks  will  resume  in  Sep- 
ember  their  meetings  and  will  get 
msy  with  the  work  laid  down  for 
i  time  because  of  the  warm  weather. 

Fred.  A.  McGill. 


New  apples  range  from  $1.50  to 
>3.25  per  barrel  and  the  demand 
or  good  stock  is  good. 


The  firm  of  P.  F.  Brown  &  Co., 
of  this  city,  is  making  an  experi¬ 
ment  in  the  sale  of  eggs  which  is 
being  watched  with  great  interest 
by  the  general  trade.  They  have 
started  an  advertising  campaign  on 
what  they  call  “Milhen  Farm 
Eggs,”  a  dozen  of  which  are  packed 
in  a  carton  and  delivered  to  the  gro¬ 
cer  every  morning  for  delivery  to  his 
own  customers.  The  strong  point 
of  the  plan  is  that  every  egg  is 
guaranteed  to  the  consumer  by 
Brown  &  Co.  They  are  sold  as 
fresh,  new-laid  eggs,  and  each  car¬ 
ton  bears  a  date  representing  the 
degree  of  freshness  of  the  contents. 
The  plan  is  entirely  new.  Carton 
butter  has  frequently  been  exploited, 
in  fact  the  same  firm  have  made 
a  great  success  on  their  carton 
Gurnse  butter,  but  eggs  have  never 
been  exploited  in  just  this  way  be¬ 
fore.  The  wholesale  butter  and  egg 
trade  seem  to  think  that  if  Brown  & 
Co.  can  get  enough  fresh  eggs  to 


deliver,  their  plan  has  a  good 
chance  of  a  rather  large  success.  I 
am  not  informed  as  to  the  price  put 
upon  the  eggs  by  Brown  &  Co., 
either  to  the  retailer  or  to  the  con¬ 
sumer,  but  I  assume  that  it  is  a  cent 
or  two  above  the  regular  market. 
I  have  no  doubt,  however,  that  this 
can  easily  be  obtained  On  account 
of  the  guarantee  feature.  The 
weakness  of  the  plan  will  naturally 
develop  in  severe  winter  when  abso¬ 
lutely  fresh  eggs  are  so  extremely 
scarce  as  to  be  almost  prohibitive  in 
price.  The  difficulty  would  not  lie 
in  finding  a  market  so  much  as  in 
filling  the  demand  which  had  ■  al¬ 
ready  been  created. 

ifc  %  % 

It  can  scarcely  be  doubted  that 
the  average  manufacturer  is  not  so 
busy  now  as  he  likes  to  be.  Not  so 
busy,  in  fact,  as  he  usually  is  at  this 
season  of  the  year.  In  that  respect, 
business,  though  better  than  it  was 
six  months  ago,  has  not  recovered 
its  normal  tone,  though  everybody 
seems  to  be  extremely  'hopeful  of 
the  coming  fall.  For  instance,  a 
certain  packer  of  carton  butter  told 
me  a  day  or  two  ago  that  he  had 
had  occasion  to  place  two  orders 
during  the  week  for  supplies  in 


connection  with  his  business.  One 
was  for  parchment  wrappers. 
Usually  it  takes  three  days  to  get  an 
order  for  these  through.  This  par¬ 
ticular  order  was  delivered  in  two 
hours.  The  other  order  was  for 
cartons,  which  usually  have  to  be 
ordered  five  months  in  advance. 
This  time  the  manufacturer  agreed 
to  deliver  within  a  week.  These  in¬ 
stances  can  mean  only  one  thing — 
less  business  than  usual.  '  Part  of 
it  is  doubtless  accounted  for  by  the 
summer  vacation,  which,  in  August 
especially,  makes  everything  dull. 

On  the  whole  this  season’s  jar 
business  has  not  been  what  the  trade 
hoped  and  expected.  When  the 
season  opened,  and  large  fruit  crops 
loomed  up  on  every  side,  the  trade 
prepared  for  a  tremendous  demand 
for  jars.  The  manufacturers  did 
also  and  put  the  price  high  enough 
to  get  them  back  some  of  their 
losses  of  previous  years.  They  have 
sold  a  good  many  jars,  without 
doubt,  but  nowhere  near  as  many 
as  they  hoped  to  sell.  One  reason 
was  the  price — it  was  so  high  that 
there  was  no  incentive  to  buy  more 
than  an  actual  demand  could  be  ex¬ 
pected  for.  Another  reason  was  the 


Less  Than  One  Per  Cent. 

of  the  grocers  in  sections  where  Fels-Naptha  soap  has  been 
introduced,  are  without  a  stock  of  it ! 

A  clear,  sure  indication  of  the  big  popularity  of  this  soap. 

Besides  belonging  to  the  other  99  per  cent.,  Mr.  Grocer,  you 
want  to  see  that  FelS-ilaptha  is  right  handy  for  the  demand 
of  your  customers. 


THE  way  to  test  Onarga  Country  Gentleman  Corn  is 
not  to  taste  it  alone,  but  to  taste  it  in  comparison  with 
the  best  other  corn  you  know. 

If  the  other  brand  is  cooked  in  the  old-fashioned  cooker — 
ten  chances  to  one  it  will  be — Onarga  will  overshadow  it  so 
far  that  any  one  can  tell  the  difference  instantly.  Overshadow 
it  particularly  in  tenderness,  succulence  and  the  fact  that  it  is 
cooked  evenly  throughout. 

Onarga  Country  Gentleman  Corn  is  now  cooked  in  the 
new  automatic  cooker.  It  was  good  corn  before,  but  now  is 
at  least  ten  times  better. 

IROQUOIS  CANNING  CO.,  ONARGA,  ILLINOIS 
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Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers /r 
cost.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement 
tccompanled  by  to  cents  In  postace  to  pay  for  remalilng  the  same.  To  non-subscribers  the  price  is 
:ents  per  Issue. 


fact  that  almost  all  jobbers  had  jars 
carried  over  from  last  year.  Some 
had  several  carloads.  A  third  rea¬ 
son  was  that  as  the  housewives  did 
little  preserving  last  year  on  ac¬ 
count  of  the  failure  of  fruit  crops, 
they  had  plenty  of  jars  available  for 
this  year  without  buying  more. 

The  Jobber. 


New  Patents  aud  Trade-mark*  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  W.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  May  26,  1908: — 

888.512.  Drawer  cabinet.  C.  F. 
Kurz,  Cleveland,  Ohio. 

888.513.  Bin  cabinet.  C.  F.  Kurz, 
Cleveland,  Ohio. 

888,655.  Ironing  gloss.  Gottlieb 
Reichert,  Cobb,  Wis. 

888,746.  Butter  cutter.  C.  P.  Ross, 
Seattle,  Wash. 

888,930.  Breadmaker’s  gauge.  John 
Robeskv,  Bakersfield,  Cal. 

888,960.  Toaster.  N.  S.  Clark,  Rich¬ 
mond,  Cal. 

889,046.  Bag  fastener.  S.  W.  Rohn 
and  R.  N.  Sheldon,  Norwalk,  Ohio. 

889,082.  Yeast  compound.  J.  E.  Yost, 
Arkansas.  City,  Kan. 

889,116.  Degermining  Indian  corn.  J. 
F.  Gent,  Terre  Haute,  Ind.,  assignor 
of  two-thirds  to  T.  T.  Gaff,  Barnstable, 
Mass. 

TRADE-MARKS 

which  will  be  registered  unless  oppo¬ 
sition  is  entered  within  thirty  days. 

For  milk  chocolate.  “Lucerna”  Anglo- 
Swiss  Milk  Chocolate  Co.,  Hochdorf- 
Luzern,  Switzerland.  The  word  “Lu¬ 
cerna”  and  a  fantastic  representation  of 
the  earth  as  a  head,  with  clouds  in  the 
form  of  a  hand  holding  a  stick  of  choc¬ 
olate  to  the  mouth  in  the  earth.  The 
word  “Lucerna”  and  a  representation  of 
a  star,  below  which  is  a  representation 
of  the  earth  with  a  band  around  it, 
upon  which  are  the  words  “Swiss  Milk 
Chocolate.” 

For  canned  salmon.  Northwestern 
Fisheries  Co.,  Seattle,  Wash.  A  rep¬ 
resentation  of  a  pennant  upon  which  are 
the  words  “Pennant  Brand.” 

For  coffee.  H.  R.  Hall  Co.,  Chicago, 
Ill.  The  word  “Electra.” 

For  flour.  The  Rea-Patterson  Milling 
Co.,  Coffeyville,  Kan.  A  representation 
of  a  shield,  at  the  centre  of  which  is 
a  large  letter  “T,”  the  words  “Pink  Tea” 
appearing  at  the  sides  of  the  letter. 

For  cakes,  biscuits  and  bread.  Robert 
McVitie,  Edinburgh,  Scotland  and  Lon¬ 
don,  England.  The  letters  “M.  P.” 
Representations  of  deer  heads. 

For  flour.  The  Dunlop  Milling  Co., 
Clarksville,  Tenn.  The  words  “Green 
Dragon”  and  a  representation  of  a 
dragon. 

For  pickles,  catsup,  mustard,  sauces, 
relishes  and  chow-chow.  Alart  &  Mc¬ 
Guire,  New  York,  N.  Y.  The  word 
“Hottentot.” 

For  flour.  Niagara  Falls  Milling1  Co., 
Niagara  Falls  and  Buffalo,  N.  Y.  The 
words  “Bridal  Veil”  and  a  representation 
of  a  curtained  window,  through  which  a 
woman  is  looking  at  Niagara  Falls. 

For  candy  jellies.  Roach,  Tisdale  & 
Co.,  Minneapolis,  Minn.  The  word  “Var¬ 
sity.”1 

For  candy,  maple  walnuts,  'chocolate 
creams,  chocolate  cream  cakes,  cream 
almonds  and  salted  peanuts.  Roach, 
Tisdale  &  Co.,  Minneapolis,  Minn.  The 
word  “Artico.” 

For  ginger  snaps.  Standard  Biscuit 
Co.,  San  Francisco,  Cal.  The  words 
“The  Old  Oaken  Bucket.” 

For  candies.  J.  L.  Bailey,  Fitchburg, 
Mass.  A  panel  flanked  by  lions  and  sur¬ 
mounted  by  a  shield  and  a  crown  and 
containing  the  words  “The  House  of 
Bailey.” 


For  canned  salmon.  North  Alaska 
Salmon  Co.,  San  Francisco,  Cal.  A  cir¬ 
cular  border  inclosing  a  representation 
of  a  portion  of  a  coast. 

For  canned  vegetables  and  fruits. 
Isidor  Levin,  Philadelphia,  Pa.  The 
word  “Climax.” 

For  Flour.  S.  Hamill  Co.,  Keokuk, 
Iowa.  The  words  “Palm  Cream”  and 
a  representation  of  a  palm  tree. 

For  butter  scotch.  W.  H.  C.  Bur¬ 
nett,  Detroit,  Mich.  The  word  “All¬ 
scotch.” 

For  maple  syrup.  St.  Paul  Refining 
Co.,  St.  Paul,  Minn.  A  representation 
of  a  tree  with  a  bucket  at  the  foot 
of  the  same  and  the  words  “Blood  of  the 
Maple”  thereon. 

For  cereal  breakfast  foods.  Postum 
Cereal  Co.,  Lim.,  Battle  Creek,  Mich. 
A  representation  of  Elijah  fed  by  the 
ravens. 

For  canned  soup.  W.  A.  Schwalbe, 
Milwaukee,  Wis.  A  representation  of 
a  flying  bird  with  a  ribbon  within  its 
beak. 

For  coffee.  Tennessee  Coffee  Co., 
Nashville,  Tenn.  A  representation  of 
a  horse  with  a  jockey  mounted  thereon. 

For  beet  sugar.  American  Beet  Su¬ 
gar  Co.,  New  York,  N.  Y.  The  words 
“Old  Colony  Refinery.” 

For  coffee.  Tennessee  Coffee  Co., 
Nashville,  Tenn.  A  representation  of 
a  white  horse  with  an  Arab  rider. 

For  hams  and  bacon.  Brittain  &  Co., 
Marshalltown,  Iowa.  The  words  “An¬ 
chor  Brand”  and  a  representation  of  an 
anchor. 

For  chocolate  and  candy.  Fenn  Bros., 
Inc.,  Sioux  Falls,  S.  D.  The  words 
“Blue  Seal”  on  a  representation  of  a 
seal. 

For  candy.  F.  M.  Switzer,  St.  Louis, 
Mo.  The  word  “Buttermels.” 

For  milk,  cream,  buttermilk,  butter 
and  cheese.  White  Springs  Farm 
Dairy  Co.,  Geneva,  N.  Y.  A  represen¬ 
tation  of  a  shield  with  the  letters  “W. 
S.  F.  D.  Co.”  diagonally  across  the 
same,  a  representation  of  a  bucket  above 
the  letters  and  a  representation  of  a 
bottle  below  the  same. 

For  spices  and  flavoring  extracts.  G. 
F.  Upham,  New  York,  N.  Y.  The  words 
“Lucky  Cross’  and  a  representation  of 
a  swastika. 

For  chocolate  candy.  J.  W.  Herbert, 
Wheeling,  W.  Va.  A  circular  border 
inclosine  a  representation  of  a  cocoa 
bean  and  a  monogram  “H.  C.  Co.” 

For  milk,  evaporated  milk,  condensed 
milk,  malted  milk  and  areated  milk.  The 
John  Wildi  Evaporated  Milk  Co.,  High¬ 
land,  Ill.  The  words  “Every  Day.” 

For  soap.  C.  E.  Fulford,  Ltd.,  Leeds, 
England.  The  words  “Zam-Buk.” 

For  soap.  F.  T.  Probst,  New  York, 
N.  Y.  The  word  “Acorn”  and  a  rep¬ 
resentation  of  an  acorn. 

For  flour,  tea  and  hams.  Baldwin, 
Knowlton  &  Lake,  Memphis,  Tenn.  The 
words  “Golden  Harvest.” 

For  flavoring  extracts,  chocolates, 
cocoa,  spices,  baked  beans,  fruit,  butter, 
coffee  essence,  molasses,  catsup,  soups, 
chicory,  clam  chowder,  prepared  cocoa- 
nut,  gelatin,  condensed  milk,  macaroni, 
noodles,  olives,  preserves,  strained  honey, 
lard,  canned  meats,  prepared  mustard, 
jellies,  canned  fish,  smoked  fish,  salted 
fish,  olive  oil,  cottonseed-oil,  butter, 
cheese  eggs,  maple  syrup,  cane  syrup, 
compound  syrup,  mixed  mustard,  chili 
sauce,  horseradish,  pickles,  corn  starch, 
flour,  sage,  thyme,  savery  and  marjorem. 
Crocker  Grocery  Co.,  Wilkes-Barre,  Pa. 
The  word  “Winola.” 

For  compound  of  New  Orleans  mo¬ 
lasses  and  corn  syrup.  Schnull  &  Co., 
Indianapolis,  Ind.  The  words  “Old 
Time”  and  a  fanciful  design  showing 
a  large  central  black  circular  disk  with 
black  triangular  figures  radiating  there¬ 
from  and  open  white  circular  spaces  at 
the  sides. 

For  coffee  substitutes.  Postum  Cereal 
Co.,  Ltd.,  Battle  Creek,  Mich.  The 
words  “Grape-Nuts.” 

For  butter.  J.  J.  Hogan,  Philadelphia, 
Pa.  The  word  “Elite.” 

For  cornmeal.  C.  L.  Plumb,  New 
York,  N.  Y.  The  words  “Golden  Glory.” 


WANTED. 


WANTED.— National  Cash  Register.  Total 
adder.  Must  be  in  first-class  condition  and 
reasonable.  Address  John  E.  Peters,  29 
Park  Avenue,  Paterson,  N.  J.  10 

WANTED. — To  buy  an  interest  and  man¬ 
age  good,  live  retail  business  in  a  manufac¬ 
turing  town ;  general  merchandise  pre¬ 
ferred.  Have  had  ten  years’  experience 
and  will  guarantee  results.  State  your 
proposition  fully  when  answering  this  adver¬ 
tisement.  Address  “Retail,”  care  “Gro¬ 
cery  World  and  General  Merchant,”  Phila¬ 
delphia,  Pa.  9 

WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE — Daily  :  fresh  eggs  ;  also  stor¬ 
age  eggs,  potatoes,  apples,  pears,  baled 
hay  and  all  kinds  of  farm  products.  D.  K. 
Phillips,  Shoemakersville,  Pa.  11 

FOR  SALE. — American  Dried  Beef  Slicing 
Machine.  Nearly  new.  Will  sell  at  a  sac¬ 
rifice.  Address  211  Gay  Street,  Phoenlx- 
ville,  Pa.  9 

FOR  SALE. — Finest  grocery  and  market 
store  in  one  of  the  best  sections  of  Wash¬ 
ington,  D.  C.  Business  $25,000  annually. 
Proprietor,  two  clerks,  one  porter,  one  horse 
and  wagon.  Storeroom  handsomely  fitted 
up.  Walker  pivot  bins,  large  meat  box, 
butter  box,  showcases,  scales,  Bowser  oil 
tank,  etc.,  all  of  which  go  with  the  building 
at  a  monthly  rental  of  $50,  except  the  horse 
and  wagon,  electric  coffee  mill,  McCaskey 
register,  cigar  case  and  one  Templeton 
cheese  cutter.  Stock  probably  $3,000.  Will 
sell  at  inventory.  Address  “  A.  B  C.,”  care 
“Grocery  World  and  General  Merchant,” 
Philadelphia,  Pa.  11 

FOR  SALE  — Slicing  machine,  Enterprise 
rotarv,  double  knife.  Cost  $22.50.  Will 
sell  for  $12.  In  use  one  month.  Write 
Milton  Bergstresser,  Emaus,  Pa.  10 

FOR  SALE— .Meat  slicing  machine  Good 
as  new.  Rotary.  Cost  $16.  Will  sell 
cheap.  Write  W.  P.  Laird,  care  “  Grocery 
World  and  General  Merchant,”  Philadel¬ 
phia,  Pa.  10 

FOR  SALE. — InTamaqua,  Pa.,  three  story 
brick  house.  Hot  water  heat  and  electric 
iight  throughout,  hardwood  floors,  complete 
bath,  fine  lot  and  centrally  located.  Espe¬ 
cially  good  proposition  for  doctor,  dentist, 
or  other  professional  or  business  man.  For 
particulars  apply  to  K.  B.,  care  “  Grocery 
World  and  General  Merchant,”  Philadel¬ 
phia,  Pa.  10 

FOR  SALE. — Good  cash  grocery  business, 
doing  about  $1,400  monthly.  Rent  of  store, 
with  five  rooms  and  bath,  $25  per  month. 
Situated  in  suburban  section  of  Newark, 
N.  J.  Reason  for  selling,  going  into  other 
business.  Address  C.  H.  Veghte,  84  Third 
Street,  Elizabeth,  N.  J.  10 

FOR  SALE. — Centrally  located  drygoods 
and  grocery  business  in  Port  Deposit,  Md., 
in  aristocratic  residential  section.  Two- 
story  frame  building  17x80  feet.  Yearly 
business,  $19,000;  two-thirds  cash,  balance 
monthly.  Stock,  $5,500.  Prosperous  town, 
with  excellent  educational  advantages. 
Reason  for  selling,  closing  up  the  estate. 
Will  sell  stock  cheap.  Sell  or  rent  the 
building.  Apply  P.  O.  Box  316,  Port 
Deposit,  Md.  10 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 

FOR  SALE. — Very  reasonable,  a  pair  of 
beef  stalls  in  best  market  in  city.  Fine 
chance  for  practical  butcher.  Owner  can¬ 
not  attend.  F.  W.,  “Grocery  World  and 
General  Merchant,”  Philadelphia,  Pa.  9 


FOR  SALE. — In  Lebanon,  Pa.,  a  manufa 
turing  town  of  thirty  thousand  inhabitant 
stock  and  fixtures  of  grocery  and  notic 
store.  Has  a  25-year  established  busines 
warehouse  and  large  stable.  Also  threi 
story  dwelling  with  all  conveniences  an 
in  good  condition.  A  chance  for  the  rigl 
man.  Address  X,  Lebanon,  Pa. 

FOR  SALE. — Or  to  let,  first-class  cornt 
grocery  and  meat  store.  Complete  fixture 
Price  $450.  Stock  on  hand  at  wholesa! 
price,  ready  to  start.  Rent,  $25  per  montl 
Corner  Sixth  and  Franklin  Sts.,  Elizabetl 
N.  J.  Population,  70,000.  Fred.  Klophau 
corner  Sixth  and  Franklin  Sts.,  Elizabetl 
N.  J. 


FOR  SALE.  — Mr.  Grocer  and  Gener 
Merchant :  If  you  are  looking  for  a  mote 
car  delivery  wagon,  900  lbs.,  to  cost  $65 
can  run  summer  and  winter,  address  H.  . 
Granzow,  Ashland,  Pa. 


BUSINESS  OPPORTUNITIES. 


OOOOOOOOOOOOOOOOOOOOOOOOO 

0 

o  DO  YOU  WANT  TO  SELL 
0  YOUR  BUSINESS? 

o  We  find  buyers  for  grocery  and 
0  general  store  businesses  —  nothing 
o  else.  We  are  specialists  in  that  and 
o  we  know  what  we  are  about, 
o  In  the  term  “grocery  stores”  we 
o  Include  butter  and  egg  stores,  tea 
o  and  coffee  stores,  green  groceries  and 
o  anything  else  in  the  same  line, 
o  If  you  want  to  sell  your  business, 

0  we  have  a  customer.  If  you  want  to 
o  buy  one,  we  know  where  something  is 
o  that  we’re  sure  will  suit  you. 
o  Write,  call  or  telephone, 
o  WARNER  &  CO., 

0  927  Arch  Street.  Philadelphia,  Pa. 

0  Phones,  Bell  Filbert  2500, 

o  Keystone,  Race  746. 

o 

oeooococooooooooooooooooo 


EVERY  ONE  A  GOOD  CHANCE. 

No.  314. — In  Ocean  County,  N.  J.  Sui: 
mer  resort,  but  good  winter  population  als 
General  store,  40  x  75  feet.  Doing  $30,01 
yearly,  half  cash,  balance  strict  30  day 
Present  stock  $5,000,  but  can  be  reduced 
$2,500  without  impairing  business.  Us= 
two  teams.  Net  clear  10  per  cent.  Balani 
of  building  divided  into  flat  and  office 
profitably  rented.  Owner  retiring  fro 
business  and  will  sell  at  inventory. 

No.  333- — General  store  in  Mifflin  Count 
Pa.  An  extremely  strong  proposition.  Si 
30x100 feet.  Business about$4,oooper  mont 
40  per  cent.  cash.  Stock  $6,000,  which  can  1 
reduced  considerably.  Uses  two  team 
Business  thoroughly  profitable,  nettir 
about  $5,000  per  year.  Owner  in  poi 
health  and  wants  to  retire  to  country  plac 
Will  make  very  favorable  terms.  Lo 
price  for  fixtures.  Stock  at  inventory,  wi 
proper  allowance  for  everything  not  strict 
up  to  the  mark.  The  business  can  be  vei 
decidedly  increased. 

No.  345. — In  West  Philadelphia.  Mea 
and  provisions.  Size  15x28  feet.  Do> 
about  $11,000,  three-fourths  cash.  Most 
sells  meats,  so  stock  only  averages  $25 
No  team.  Actual  net  profits,  20  per  cer 
Owner  wishes  to  change  business,  for  re 
sons  which  will  be  explained.  Price  inve 
tory.  Take  around  $800.  Dwelling. 

No.  353. — In  West  Philadelphia.  Groceri 
and  provisions.  Size,  16x30  feet.  Do 
$14,000  yearly,  two-thirds  cash.  Dwellir 
connected.  Stock,  $1,000  to  $1,500.  > 

team.  Net  profits,  10  per  cent.  Own 
wants  to  go  further  into  suburbs  and  w 
sell  at  inventory  or  lump  sum  of  $1,50 
Splendid  chance  for  adding  meats. 

No.  356.— In  West  Philadelphia.  Gr 
ceries,  meats  and  provisions.  Size,  18  x. 
feet.  Does  $400  weekly,  two-thirds  cas 
balance  weekly.  Dwelling  connected, 
wanted.  Stock  about  $800.  Uses  one  tear 
Nets  clear  10  per  cent.  Owner  needs  a  re 
and  his  eyesight  is  failing.  Will  sell  ! 
inventory.  Will  take  about  $1,000. 
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N0  jgj. — Near  Tioga,  Philadelphia.  Gro- 
:eries,  meats  and  provisions.  Size,  20  x  30 
;eet.  Does  $425  weekly,  half  cash.  Stock, 
{1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves- 
igation. 

No.  365. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x30 
eet.  Does  $300  weekly,  three-quarter 
cash)  balance  weekly.  Nets  clean  10  per 
cent,  above  everything  Stock  about  $600. 
Phis  store  was  established  seven  years 
ago  and  is  thoroughly  prosperous  and 
irofitable.  The  present  owner  bought  it 
our  months  ago.  He  wanted  a  certain  ice 
.ream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
awner  of  the  grocery  prefers  that  business 
ie  wants  it  if  he  can  get  it.  Will  sell  fix- 
ures  at  $550  and  stock  at  inventory.  Will 
;ake  all  told  about  $1,100.  Fullest  investi¬ 
gation.  In  order  to  guarantee  a  business 
>f  $too  per  week,  seller  will  deposit  $  100  as 
a  forfeit  for  the  buyer’s  protection. 

No.  367  —In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  $350.  No 
:eam.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  Is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  369.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  $700.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven- 
cory.  Will  take  around  |r, 000. 

No.  372. — In  South  Philadelphia.  Groce- 
•ies,  meats  and  provisions.  Store,  16x30 
‘eet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low^.  Dwelling  con- 
sected.  Owner  very  ill  and  is  ordered  to 
•etire  by  physicians.  F ullest  investigation. 
Established  14  years.  Fixtures  about  $600. 
Stock  at  inventory. 

No.  374. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18x55 
eet.  Does  $24,000  yearly,  all  good  trade. 
Stock  about  $1,200.  Uses  two  teams.  Clean, 
aet  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
andwill  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  375. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $400-1450  weekly,  three  quarter 
cash.  Good  dwelling  connected.  Stock, 
8i,ooo-$i,20o  Could  be  reduced  to  $900. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 


No.  376.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$7oo  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,600. 

No.  378.— In  nearby  Philadelphia  suburb. 
Gnly  two  other  stores  there.  Groceries  and 
rrovisions.  Size,  22x45  feet.  Does  $450- 
£500  per  week,  two-thirds  cash.  Stock, 
Si,ooo-$i,20o.  Nets  10  per  cent,  on  gro¬ 
ceries,  20  per  cent,  on  truck.  Real  estate 
or  sale  or  rent.  Owner  going  out  on  stock 
arm  and  will  sell  at  inventory.  Will  take 
iround  $1,300,  no  horse  sold. 

No.  380. — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Store  16x30  feet, 
does  $400  weekly,  two-thirds  cash.  Stock, 
I800  to  $1,000.  Net  profits,  10  per  cent. 
Good  dwelling  for  sale  or  rent.  Fixed 
charges  low.  Owner  in  ill-health  and  going 
co  California.  Will  sell  fixtures  for  $500 
and  stock  at  inventory.  Will  take  around 
{1,300. 

No.  381. — In  North  Philadelphia.  Good 
lection.  Groceries  and  provisions.  Store 
16x22  feet.  Does  $250  weekly,  three- quar- 
ers  cash.  Stock,  $600.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thoroughlyprofitable  but  ownerwishes 
0  retire.  Will  sell  fixtures  at  $250,  stock 
it  inventory.  Take  about  $850.  Splendid 
chance  for  adding  meats.  Present  owner 
tas  trusted  clerk  whom  he  will  put  in  part- 
lership  with  buyer  who  has  $500. 


No.  382. —  In  Germantown,  Philadelphia. 
Groceries  and  provisions.  Store  16  x  25  feet. 
Does  $150  per  week  on  stock  of  $750.  No 
team.  Expenses  very  light  and  net  profits 
20  per  cent.  Owner  going  in  larger  busi¬ 
ness.  Splendid  chance  for  man  and  wife. 
Price,  inventory  ;  will  take  less  than  $1,000. 

No.  383. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions  Store  16x40 
feet.  Does  about  $300  weekly.  Stock  only 
$400.  Push  cart  delivery.  Net  profits  15  per 
cent.  Owner’s  hearing  is  gone  and  he  finds 
he  must  retire.  Dwelling.  Fixtures,  $200. 
Stock  at  inventory. 

No.  384. — In  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions,  fctore  16x35 
feet.  Does  $300  weekly.  Stock  about  $300. 
All  good,  reliable  trade.  No  team.  Net 
profits  15  per  cent.,  as  only  one  boy  at  $5  is 
employed.  Rent,  $40.  Owner  sick  and 
must  retire.  Will  sell  fixtures  at  about  $5oo 
and  stock  at  inventory. 

No.  385. — In  Linwood,  N.  J.  On  the  road 
to  the  shore.  Town  of  about  600  people, 
with  only  one  other  store.  Store  18x20, 
with  back  room  16x14.  Store  established 
only  about  a  year  ago  and  does  $80  per 
week,  all  cash.  Stock  $50o-$6oo.  No  team. 
The  store  is  connected  with  a  pretty,  com¬ 
fortable  dwelling,  which  can  be  bought  for 
$2,200,  subject  to  $1,200  mortgage.  Death 
of  owner  necessitates  sale.  A  very  safe, 
comfortable  proposition  for  man  and  wife. 
A  good  living  can  be  made  under  exception¬ 
ally  pleasant  surroundings.  Price  for  stock 
and  fixtures,  inventory.  Take  about  $600 
or  $800. 

No.  386. — North  Philadelphia.  Fine  resi¬ 
dence  district.  Groceries,  meats  and  pro¬ 
visions.  Store  20x50  feet.  Does  $400 
weekly,  half  cash,  balance  weekly  and 
monthly.  Stock  about  $500.  Clear,  net 
profits,  10  per  cent.  No  team  delivery. 
Good  dwelling  connected.  Owner  going  to 
Germany  and  will  sell  at  inventory.  Will 
take  about  $1,000. 

In  all  of  these  the  cause  ol  selling  is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  LITTLE  STORE  FOR 
MAN  AND  WIFE. 

We  offer  clean,  prosperous  little  store  in 
West  Philadelphia.  Does  $200  weekly  on 
stock  of  about  $500.  Expenses  are  low  and 
net  profits  are  15  per  cent.  Owner  is  in 
other  business  and  his  wife  objects  to  run¬ 
ning  the  store  alone.  Will  sell  at  inventory 
and  rent  all  fixtures  except  $25  worth  of 
loose  fixtures.  About  $550  takes  the  whole 
place.  Fullest  investigation  courted. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventor,'.  Store  did  $50000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  cf  $5,000  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 


WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 

WANTED.— Man  who  understands  gro¬ 
ceries,  meat  and  provision  business.  One 
who  would  be  able  to  manage  same  after 
a  short  time.  Answer  with  references. 
“  Bud,”  care  “  Grocery  World  and  General 
Merchant,”  Philadelphia,  Pa.  10 

WANTED.— Salesmen  for  Lebanon  Valley, 
Cumberland  Valley,  Pennsylvania,  and 
Northern  Central  lines  west  and  north  of 
Harrisburg.  Men  who  have  experience  in 
the  grocery  and  woodenware  lines.  Men 
with  established  trade  preferred.  Good 
proposition  to  right  parties.  Address 
Jobber,  P.  O.  Box  124,  Harrisburg,  Pa.  9 


SITUATION  WANTED. 


WANTED. — Successful  salesman,  selling 
jobbers  and  department  stores,  thoroughly 
understanding  promotion  of  sales,  desires 
sole  selling  agency  for  Greater  New  York 
and  vicinity  of  popular  priced  consumed 
necessity  line ;  salary,  commission.  W. 
Martin,  147  W.  26th  Street,  New  York.  9 


Mrs.  Williams’  Brands 

OF 

PORE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  tlie  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WSLLS  &  RICHARDSON  CO.,  Burlingion,  VI. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sampl*  free,  or  lour  month**  trial  for  10  cant* 


********  *  *  *  * * ‘I*  *  *  *  *  *  *  *  *  *  *** 


Our  personal  canvass 
indicates  that  93  per  $ 
cent,  of  the  stores  ;; 
handling  Flour  sell  V, 

Millbourne 


!!  Are  you  among  the  *< 
7  per  cent. who  don’t?  < ; 

MILLBOURNE  MILLS 
Sixty-Third  a.nd  Market  Streets 
Philadelphia.,  Pa. 

**♦♦♦♦******  *  *  *  *  *  *  ******** 


Here  Is  a  flood  Scheme! 


Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things — first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Bouillon 

Capsules 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  /  NEW  YORK 


We’ll  Never  Do  It 


C|  We  note  from  last  week’s  “Grocery  World  and  Gen¬ 
eral  Merchant”  that  some  Norwegian  sardine  packers 
are  thinking  of  using  cottonseed  oil  instead  of  olive. 
They  can  do  whatever  they  like,  but  we  will  never 
pack  our  Vita  Sardines  in  anything  but  the  very 
purest  olive  oil. 

<If  Good  olive  oil  is  half  of  any  sardine  even  for  the 
delicious  little  silver-skinned  fish  we  pack  under  the 
Vita  brand. 


F.  H.  PHILLIPS  &  GO.,  444-446  Greenwich  St,  NEW  YORK 
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UNDER  THE  DIRECTION  OF 


R.  DAET WYLER  &  GO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 

-  | 

Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  August  31,  1908. 


FRUITS  THAT  PLEASE.— IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel .  $2.oo  per  bunch 

Selected,  9  hands,  packed  I  in  barrel .  1  .Co  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.50  per  bunch 

Selected,  8  hands,  packed  I  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 75  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  i-35  Per  bunch 

Selected,  8  hands . 90  per  bunch 

Selected,  7  hands . 70  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $2.85  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 

APPLES. 

Apples,  New  York  State,  per  barrel .  $3.25  to  $4-00 

MESSINA  LEMONS. 

Extra  Fancy  Messina,  300  size,  per  box .  $5-00 

Extra  Fancy  Messina,  360  size,  per  box .  3.75  to  $4.00 

Choice  Messina,  300  size,  per  box .  4.25 

Choice  Messina,  360  size,  per  box .  .  325  to  3.50 

Extra  Fancy  Large,  150  size,  per  per  half  box .  2.25 


CALIFORNIA  LATE  VALENCIA  ORANGES. 


Fancy  quality,  96  to  box .  $3-5° 

Fancy  quality,  126  to  box .  4-00 

Fancy  quality,  150-176  to  box .  4.75  to  5.00 

Fancy  quality,  200-216  to  box .  5.25 

Fancy  quality,  250-288  to  box .  5.00 

Extra  choice,  96-112  to  box .  2.75 

Extra  choice,  126  to  box .  3.75 

Extra  choice,  150-176  to  box .  .  4-50 

Extra  choice,  200-216  to  box .  5.00 

Extra  choice,  250  to  box .  5.00 


NEW  JERSEY  SWEET  POTATOES. 

We  are  handling  some  of  the  finest  sweet  potatoes  grown  in  New 
Jersey. 

Orders  filled  at  ruling  prices  on  day  of  shipment. 

VEGETABLES. 

We  ship  the  befit  on  the  market.  As  prices  fluctuate  daily  on  these 
goods,  orders  will  be  filled  at  the  lowest  ruling  market  prices.  ■ 

SPECIAL  THIS  WEEK  ONLY. 

Fancy  California  Valencia  Oranges,  80  size,  per  box .  $2.25 

This  is  surely  a  good  trade. 


GIVE  SOME  ATTENTION  TO 
THE  MONEY  MAKER 


Fine  fruit  not  only  brings  people  into  your 
store  but  if  you  buy  the  right  goods  at  the 
right  prices  you  make  splendid  profits. 

We  will  show  you  how  to  make  money  on 
fruit  if  you  will  get  in  to  see  us. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


C- 

J  1 

iyyy>i 

The  Fly  Ribbon 

THE  GREATEST  FLT  CATCHER  EVER  IHVEHTED 

Ever  Ready  for  Use. 

Irresistibly  attractive  to  Flies. 

CLEAN :::  ECONOMICAL:::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni¬ 
ture.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  $4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 

f **  77 

\  rw  r* 

Tull  out  YnjMj 
ftihfun  AeeryM 
3cr4inc/tes  V| 
c, fa  time:  Yg 

Cut  off 
ftij  e  ottered  j 

w 

tiff 

l« 

[turf. 

SUTTER  &  HARDING,  Distributers  for  Philadelphia 

& w 

Send  for  Samples  and  Descriptive  Matter  to 

1 

THE  FLY  RIBBON  MFG.  CO. 

202  AND  204  E.  100TH  ST.,  NEW  YORK  CITY 
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BALTIMORE  PRICES-CURRENT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 


Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 


CANNED  FISH. 


Packed  in  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels.  Per  lb. 

“A”  Java . 26 

■B"  Java . 24 

"C”  Java . 24 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

“A”  Mocha . 24 

“B”  Mocha . 22 

“C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

“A”  Maracaibo . 18 

“B”  Maracaibo . 17 

“A”  Santos . 16 

“B”  Santos . 15 

“C”  Santos . . 14 

Peaberry  Santos . 14 

"A”  Rio . 12 

No.  1  Rio . 10% 

No.  2  Rio . 09 

Upton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 


Arbuckle’s,  100  Idb.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 

Seven  Day,  100  lbs.  to  case . per  case 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  Oolong- . 28 

No.  28  Oolong . 36 

Best  Oolong . 46 

Young  Hyson . 35 

Japan . 35 

Heno  A  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 26 

8alada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 


Baked  Beans —  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  do* .  1 . 15 

Pin  Money,  1  lb.,  sauce,  4  do* . 85 

Pin  Money,  3  lb  ,  plain,  2  do* .  1.45 

Wagner’s,  1  lb.,  tall.  4  doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz .  1 .03 

Wagner’s,  8  lb. ,  sauce,  2  do* .  1.08 

Excursion,  3  lb.,  sauce,  2  do* . 85 

Saratoga,  2  lb.,  2  doz . 60 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  do* . 90 

Standard  Shoepeg,  2  lb.,  2  do*. . 85 

Standard,  2  lb.,  2  doz . 75 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kemelled  Com,  2  do* .  1 . 45 

Peas— 


Foote  &  Co.,  extra  sifted,  2  do* . 

Belle  Brand,  2  doz . . . 

Little  Fellow,  2  lb.,  2  do* . 

Rob  Roy,  2  lb.,  2  doz . . . 

Pin  Money,  petits  pois,  2  do* . 

Pin  Money,  standard  early  June,  2  doz.. 
French,  extra  fins,  100  in  case,  per  case, 
Pin  Money  Combination — 

2  lb.,  2  doz. . . . 

Kidney  Beans— 

2  lb.,  2  do* . . . . . . 

Lima  Beans — 

Derby,  soaked,  2  lb.,  2  do* . 

Standard,  2  lb.,  2  do* . 

Little  Darling,  2  doz. . .  ”” 

Pumpkins— 

31b.,  2  do* . 

Gallons . 

String  Beans — 

2  lb.,  2  doz . 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can . . . 

Sweet  Potatoes,  8  lb.,  2  doz . ™ 

1  lb.  Pulp,  for  soup . 

Succotash — 

2  lb.,  2  doz . 

Tomatoes— 

Pin  Money,  whole,  3s,  2  do* . 

Standard,  3s,  2  do* . 

Gallon,  %  do* . 

Fair  Quality,  8s . . . 

*1. 2  doa . „ . . 


1.26 

.86 


1.50 

1.00 

18.50 


.90 


.75 


.80 

1.25 


.90 


.65 


.85 


.48 


.95 

.95 

.91 

2.40 

.85 

.70 


Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  do* .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  do* .  1.25 

Sockeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  do* . 

Jockey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  do* . 95 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  %  lb.,  flat,  4  doz . . . 

Iceberg,  1  lb.  tall,  4  do* .  1.45 

Lobsters— 

Gold  Label,  picnic  Blze,  4  do* . 

Beaver.  1  lb.,  flat,  4  doz . 

Star,  V  lb.,  8  doz.  in  case . 

Star,  %  lb.,  flat,  4  do* .  2.45 

Gold  Label,  %  lb.,  flat,  8  do* . 

Beaver,  %  lb.,  flat,  8  doz . 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1 . 10 

Mackerel — 

Mackerel  in  sauoe,  oval . 

Oysters— 

Standard,  5  o*.,  2  do* . 90 

8ardines,  in  Oil—  per  case. 

X  oil,  100 . 

Gold  Label,  *4  oil,  100  cans .  6 . 50 

Standard,  14  oil,  100 .  3.50 

%  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  %  oil,  fancy  cartons,  100  cans  4.60 
34  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3.  65 

Leon  D’or  Brand,  100  cans .  4.00 

54  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  8.75 

Imported  Sardines— 

34  Oil,  Martell  Brand,  100  cans .  16.00 

34  Oil,  Marie  Elizabeth,  boneless,  100  cans 
34  Oil  Imported— 

Martell,  100  oans . 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  9  50 

King  Oscar,  100  cans . _ . 


CANNED  FRUITS.  Per  doz. 


Apples,  3  lb.,  2 doz . 80 

Blackberries,  2  lb.,  2  do* . 75 

Blueberries,  2  lb.,  2  doz._ . 95 

Cherries,  2  lb.,  2  doz .  80 

Gooseberries,  2  lb.,  2  doz .  1 .00 

Pie  Peaches,  3  lb.,  2  do* . 85 

Pears,  3  lb.,  2  doz . . . . . 95 

Sliced  Pineapples,  2  lb.,  2  do* .  1.25 

Singapore  Pineapples,  1)4  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  .90 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb. ,  2  do* .  1 . 00 

Standard  Peaches,  Sunset  8  lb.,  2  doz .  2.00 

California  Apricots,  2  doz .  1 . 90 

California  Cherries,  2  do* .  2 .60 

California  Peaches,  2)4  lb.,  2  doz .  2.35 

Wheeler  Peaches,  3  lb.,  2  do* .  1.25 

Sliced  California  Peaches,  1  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples— 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  do*. . 

Dried,  50  lbs . 

Peaches— 

Standard,  50  lbs . 

Choice.  50  lbs . 

Extra  Fancy,  25  lbs . 

Apricots— 

Evaporated,  25  lbs. . 

Currants— 

Paokage,36 . 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 

Mats,  1  lb . per  do*. 

Citron— 

American  Brand,  10  lb.._ . 

American  Brand,  26  lb.._ . 

Dates— 

Package,  30 1  lb . 

Stuffed,  1  lb . per  do*. 

New  Prunes — 

30-  40,  25  lbs . 

40-  50,  25  lbs . 

50-  60,25  lbs. . 

60-  70, 25  lbs . 

70-  80,  25  lbs . 

80-  90, 25  lbs . . . 

90-100,26  lbs . . . 

100-120, 50  lbs . 

Raisins — 

3  Crown,  60  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs . 

Seeded,  36 1  lb.  packages. . 

Sultana,  36 1  lb.  packages . 

Sultana,  bulk ,  26  Q». . 


Per  lb. 
.09 

.0934 


.0834 

.0934 

.16 


.0854 


.10 


.16 


.09J4 

.08)4 

.07)4 
.07)4 
.06)4 
.06-4 
.06  x 


•  0834 

•  0834 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05)4 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04)4 

Japan,  100  lb.  sacks . 05% 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . l.co 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  34  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2 . 60 

Fine  Dairy,  3s,  100  to  bbl .  2.58 

Fine  Dairy,  4s,  70  to  bbl .  2.35 

Fine  Dairy,  5s,  60  to  bbL .  2.40 

Fine  Dairy,  8s,  35  to  bbl .  2. 18 

Fine  Dairy,  10s,  28  to  bbl .  2.15 

Worcester,  2)4s,  115  to  bbL .  4 .00 

Worcester,  5s,  60  to  bbl .  4 . 00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  8.10 

Snow  Flake,  36 15c.  packages .  3 .76 

Colonial,  86  6c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1 .60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  234  bushel 

to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2  50 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 


California  Lima  Beans,  about  80  lbs.  to 


sack . .  .06  34 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06)4 

Split  Peas,  210  lbs . per  bbl  7 . 75 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  Back . 07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . 04)s 


MOLASSES  AND  SYRUPS. 


Per  gal. 

St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 34 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 82 

King  Syrup . 32 

OrangeBrand  Syrup . • . 35 

Orange  Brand,  2)4  lb.  cans,  2  doz .  2.40 

No.  6  Amber  Syrum . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  234  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  do*..  2.50 
California  Amber  Drips,  34  gal.  canB,  1  doz.  2.20 
Calvert  Brand  Pure  Porto  Rico . 22 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes.  5  lb.  packages . 

Cut  loaf . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bags . 


&>' 
to  ^ 

o  ffc 

3.3 

2° 
w  4 

Hj  <T> 

3  % 

o 

g* 

«  3- 


CONDENSED  MILK.  Case. 


Baby,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  3.85 

Eagle,  4  doz .  6.25 

Magnolia, 4  do* .  4.20 

Rea  Ctobs,  4  doz .  4 . 15 

Star,  4  doz .  4. 20 

Dime  Brand,  4  doz .  3 . 60 

Lion,  4  doz .  4. 25 

Premium,  4  doz .  3.95 

Hires’  8ilver,  4  doz .  4.35 

Square,  4  do* .  3.40 


EVAPORATED  CREAM,  case. 


Gold,  double  size  can,  4  doz .  3.95 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  8.10 

Our  Pet,  baby  size,  6  do* .  2.65 

Peerless,  small  size,  4  doz .  1,80 

Peerless  large  size,  4  do* .  3  20 

Columbia,  4  doz .  3.30 

Silver  Oow,6  doz . . 

Van  Camps,  4  doz,  in  cans . per  can  4.16 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1 .60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  50  gross . 50 

Bird's  Eye,  600s,  100  packs . per  case  3 . 50 

Brass  Box,  60s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  5  gross . 55 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  8  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 56 


Grocers’,  200s,  3  gross . per  case 

Black  Diamond,  600s,  100  in  case... per  case 


6.26 
3  60 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.46 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.75 

5  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free...  4.26 
10  box  lots  freight  paid,  with  2  boxes 

nr  1*>fl  hors  Knit  Soon  frnn  A  on 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

♦Bee . 100  3.90 

♦Big  Schooner . 100  8  75 

Cocoa  Floating . 100  8.50 

♦Fels-Naptha  . 100  4.00 

Hoefher’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gam  brill.  Oleine .  60  2.40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  o* . 100  7.00 

♦Kirkman’s . 100  8.85 

♦Kirk’s  Oleine .  60  2.25 

♦Lenox . 100  3.00 

♦Lifebuoy .  60  2.00 

♦Fairbank’s  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3.90 

♦Philadelphia Oleine .  60  2.45 

♦P.  &  G.  Oleine .  72  8.00 

Premium . 100  3.76 

♦Santa Claus . 100  3.40 

White  Floating . 200  4.10 

♦Star . 100  8.00 

♦Sunlight . 100  4.00 

♦Sunshine . 120  2.45 

StarOleine .  60  1.76 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  8. 90 

♦Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2 . 08 

Lion . 100  1.76 

♦Snowberry . 100  8.90 

BestBlue .  80  3.40 

♦Hoefner’s  Ammonia . 100  8.95 

*P.  &  G.  Naptha . 100  8.85 

Duck . 100  3  85 

20  Mule  Borax . 100 

Rib . ...100  1.96 


*  5  box  lots  delivered. 


TOILET  SOAP. 


JJUA 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  50  8.25 

Sweet  Maiden . 1  doz.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1 .90 

Lava .  100  3  75 

Pearl . 60  2.40 


SCOURING  SOAP. 

.  Bara.  Box 

Fairbank’s .  50  l.gg 

Sapolio . 8  doz.  2.25 

Wrigley’s . 100  3.50 

Wrigley’s .  60  1.80 

Scourene . 100  3.60 

Lipp’s Scourer .  60  2.25 

SilSan .  50  2.03 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  3. 86 

Silver  Sand . per  bbl.  2.50 

American  Scourer . 100  3.76 

Bon  Ami,  10c.  size . 8  do*.  2.50 

Brooks' Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 34  pkgs.  1. 09 

Old  Dutch  Cleanser,  4  do* .  8 .35 
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MOLASSES  AND  SYRUPS. 


Porto  RIoo  Molasses —  Per  gal. 

Fancy,  barrel* . - . 42®. 46 

Choice,  barrel* . -40 

Good,  barrels . . . 26®  .80 

Fancy,  quart  jars . per  do*.,  1.20 

New  Orleans  Molasses— 

Fancy  Open  Kettle . 41®  .48 

Prime . «• .  .87 

Good . 86 

Ordinal? . -  .22 

Blended,  fancy . .86 

Blended,  choice .  .83 

Blended,  good .  -80 

2-lb  tins,  8  dozen. . per  oase,  2 . 90 

Quarts,  2  dozen . per  case,  2 . 90 

8n^are^extSr fancy . - . *6® .  18 

Pure,  choice .  .24 

Blended,  fancy .  .82 

Choice . -29 

Vanilla  Drips . - . 29®  .80 

Tins,  2-lb.,  2  doxen . per  case,  1 . 96 

Tins,  2)4-10. ,  2  doien . -per  case,  2 . 80 

Tins,  8-lb.,  2  dosen . per  case,  2.60 

Tins .  6-lb. .  1  doien . .per  oase.  2 . 25 


SALT  FISH. 

Mackerel—  Per  M>1. 

Extra  8hore  Bloaters,  oount  85®  96 .  82.00 

Georges  count  110@116 . 25.00 

Cape  Shore,  medium,  count  160@175 . 14.60 

Medium  Irish  2s, thin, oount  300@400 .  14.00 

Norway,  count  4OO®460 .  21  00 

Norway,  count  800@350 .  24.00 

Norway,  new,  count  240®270 .  18.00 

Norway,  new,  count  300@350 .  16. 00 

Norway,  new,  count  850®400 .  16.60 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fanoy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08)4 

Choice  middles,  40-lb.  boxes . 08)4 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Ioeland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Fer  lb. 

Common  to  fair . .15®  .18 

Superior  to  fine . 20®. 26 

Extra  fine  to  finest . 28®  .85 

Choioest, . . . 46®.  66 

dommon  to  fair . — . . 22®. 25 

Superior  to  fine . 80®. 85 

Extra  fine  to  finest . 40®  .45 

Choicest . 60®  .55 

Young  Hyson— 

Common  to  fair . 16®. 18 

Superior  to  fine . 22@.80 

xira  fine  to  finest . 85@.40 

aolcest . 45@.60 

Common  to  fair . .  ®  .14 

Superior  to  fine .  @.18 

Extra  fine  to  finest . .  @  25 

Japan- 

Common  to  fair . . . 

Superior  to  fine . 28®. 26 

Extra  fine  to  finest . 28@.80 

Choicest . 82®.  88 

Basket-fired— Common  to  fair . 22@  .25 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . 82@  .88 

Basket-fired— Choicest . —@.46 

Dust .  @.12)4 

Oolong- 

Common  to  fair .  @ .  17 

Superior  to  fine . 17@  .22 

Extra  fine  to  finest . 25@  .35 

Choicest . .40@.65 

ouchong— 

Common  to  fair . 17@.18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . 80@  .35 

Choicest . 40@.60 


ROASTED  COFFEES. 

Sumatra— Mandheling— Fancy  brown...  .86 

Old  Government — Best .  .29 

Old  Government— Choice . 27 

Old  Government— Prime . 25 

Old  Government— Good .  .23 

Mocha- 

Genuine  Arabian . .  .28 

Maracaibo— 

Cucuta — Best .  .16)4 

Cucuta — Choice .  .16 

Cucuta — Prime .  .16 

Cucuta— Good . . . „...  .14 

Laguayra— 

oaracaa— Finest . — . 20 

Caracas — Choice . . . — .  .17 
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Peaberry— 

Santos— Fancy . 17)4 

Santos— Choice . .  .17 

Santos— Fine . .  .16 

Bio— Fancy . 17 

Bio— Choioe . 16% 

Bio— Fine. . 16 

Santos— 

Best' . 16 

Choioe . 15 

Prime . 14)4 

Good . 18)4 

Fair . 12% 

Bio- 

No.  1— Golden . 16)4 

No.  2„ . 16 

No.  8 . .... . 14% 

No.  4 . 14 

No.  5 . '..  .18% 

No.  6 . 18 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrel*.  Per  lb. 

Allspice . -  .07 

Cassia  buds . .-. . -  .35 

Cinnamon,  Mata .  .10 

Cinnamon,  Twaio .  .20 

Cinnamon,  Ceylon . 23@.27 

Cinnamon,  Batavia . 26®. 80 

Cinnamon,  Saigon . .76 

Cloves,  Zanzibar . .  .17®  .20 

Cloves,  Amboyna . -  .25 

Cloves,  Penang . 85®. 88 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . .  .21®.  22 

Ginger  Jamaica,  unbleached. . .  .20®  .21 

Ginger,  Calcutta . -  .08 

Nutmegs,  75-  80s . -  .22®. 26 

Nutmegs,  105-110s . 18®.  20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 10)4@-12 

Blank  Pepper,  Shot .  .14 

White  Pepper,  Singapore . 15@.17 

White  Pepper,  fancy .  25@.S0 

Red  Peppers .  .16 

Pure  Ground,  highest  grade,6-10  lb.  bxs. 

Allspice . 16% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . - . 89% 

Black  Pepper  . . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 

Mustard . 

Pure  Ground,  %-lb.  tins,  case  2  dosen  Per  do's. 

Allspice . 76 

Cinnamon,  China .  1 .10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.06 

Nutmegs . . . 1.50 

Paprika .  1.46 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.66 


CANNED  GOODS. 

VEGETABLES. 

Asparagus—  Per  do*. 

Mam.  white  2%s, unpeeled  Calif..  4.76 

Medium  green  2%s,  Calif. .  3.25 

Tips,  green,  is .  2.75 

Tips,  white,  California,  1* .  3.75 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauoe,  2s . 75@  .80 

Standard,  plain  or  sauce,  8s .  1.00@1 .06 

Fancy,  plain  or  sauce,  2s . 9i@1.35 

Fancy,  plain  or  sauce,  8s .  1 . 10@1 . 80 

Beans,  Lima- 

Fancy  Is .  1.35 

Fancy  2s .  1.60 

Extra  standard  2s . . .  1 . 15@1 . 25 

Standard . 1.10@1.15 

Soaked .  75.  @  .86 

Beans,  Stringless— 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1 . 10@1 . 35 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  & . 90 

Standard,  not  stringless,  2s. .  .80 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  out .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75@  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s . 2.10 

Extra  Sifted  2s .  1 . 60@1 . 75 

Sifted  2s . 1.15@1.85 
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Telephone  2s . . .  1.25 

Sweet  Wrinkled  2a .  1 . 40®1 . 60 

Standard  E.  J.  2s . 1.00@1.10 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10®1.25 

Extra  standard  2s. . 95®  1.00 

Pumpkin- 

Fancy,  8s . . .  1 . 10®1  •  20 

Fancy,  gallon* . .  2.40 

Squash- 

Fancy  8S . . . 1.20 

Tomatoes— 

554-ln.  cans,  fancy  New  Jersey .  1 . 60 

6%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  cans,  standard  New  Jersey...  1.16 

Standard  Maryland,  No.  . . 95@1.00 

2-lb.  cans . 76®  .80 

Gallons,  standard  New  Jersey .  2.75 

Gallons,  extra  standard  Maryland  2.50 

Quarts,  glass  jars. .  2.75 

Kccta 

Fanoy  8trawberry  Is . . . .  1 . 40@1 . 60 

Cut  8s . .. .  1 . 10®  1 . 15 

Sweet  Potatoes  8s .  1  •  15 

Sauer  Kraut  Ss . 95®  1.10 

Spinach- 

Standard  Maryland  Is . -  1.15@1.40 

Fancy  New  Jersey  8s .  1 . 40@1 . 66 

Gallons .  4.75@6.00 


FRUITS. 

CALIFORNIA. 

Aprioots—  Per  do*. 

Extra  2%s .  2  25 

Extra  standard  2%s .  1  75 

Standard  2%s . 

Gallons. .  5.25®6.25 

Cherries— 

Extra  White  2%s .  2.75 

Extra  standard  White  2%S .  2.40 

Standard  White  2  j4s. .  2 . 85 

Extra  Standard  gallons .  7 . 50@9 . 25 

Bartlett  Pears- 

Extra  fancy  2)4 .  8.25 

Extra  2)48 .  2.40 

Extra  standard  2%s .  2.40 

Standard  2%s .  2  00 

Plums,  Egg  or  Gage- 

Extra  fancy .  2.76 

Extra  stanuard  2%s .  2. CO 

Standard  2%s.... .  1.75 

Gallons .  5.50@7.00 

Peaches,  L.  O.— 

Extra  fancy  2)4 .  8.25 

Extra  2%a .  2.76 

Peaches,  Crawford- 

Extra  fancy  2)4 .  2.75 

Extra  standard  2%s .  1.85 

EASTERN. 

Pears- 

Fancy  New  York  2s .  1.75 

Fancy  New  York  State  2%* .  2.90 

Standard  2s .  1.00 

^SliceS  orgrated  2s .  2 . 26@2 . 40 

Sliced  or  grated  Is .  1 .10@1 . 20 

Pie,  grated,  gallons .  3.00 

Singapore  l%s .  1.16@1.25 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

A(3aUons .  2.25 

Strawberries— 

2s,  fancy .  8°0 

2s,  extra .  1-85 

Raspberries— 

Bed,  fancy,  2s .  2.75 

Standard  2s . 

FISH. 

Lobster- 

Flat  is .  5.00 

Flat  )4s .  2.50@2.76 

Kippered  Herring— 

Is .  1-50 

Alaska  Salmon- 

Pink  is .  110 

Medium  Bed . 1.25@1.30 

Choice  Bed  Is .  1.40@1.60 

Columbia  River  Chinook  Salmon— 

Flat  %s .  1.25@1.30 

Tall  is .  2.00 

Flat  Is .  2. 20 

Oval  is  (steaks)..., .  8.00 

Sardines— 

Domestic %s,  oil,  100  tins .  3  S5@6.00 

Domestic  %s,  mustard,  50  tins .  2.65@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb 

Fancy,  1-lb .  cartons. .  .09 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .14 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .15 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . . . 

California,  4  cr.,  50  lbs . 

California,  8  cr.,  60  lbs . 

California,  2  or.,  50  lbs . 

Figs— 

Baskets,  lib. and  2  lb . 15 

Layers,  2%-in.,  10  lbs . 

2%-in.,  121bs . 

2%-in.,  12  lbs- . 

2- in . ,  12  lbs- . - 

Currants— 

Fancy,  1-lb.  cartons . . 

Cleaned,  1-lb .  cartons,  choice....—. 

Bulk,  choioe,  50  lbs . 

Natural,  choioe . 

Citron- 

According  to  quality . —  .14%® 

Lemon  Peel- 

According  to  quality . 11)4® 

Orange  Peel- 

According  to  quality . 1154® 

Fard  Dates— 

60  lbs.,  bulk . 

1-lb.  pkgs.,  80-lb.  oase . - 

Persian  Dates— 

60  lbs . a . 

Prunes,  California,  26-lb.  boxes. 

Eplneuse,  20x30 . . 

80x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box- 

60170,  80x  90 . - . 

70x80.  90x100 . 

Prunes  in  25-lb  boxes. 

Fancv  40x  50 . . . 

60x  60 . 

60*  70 . 

70x  80 . - 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . - 

Prime,  50  lbs . 

Choice,  1-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Dnpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  26  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  ohotce,26  lbs . 


Per  lb. 


.07% 

.07 

•06% 


@.18 


.08 


.11 


.08% 

-06% 


.17 


.18 


.» 

...  1 


.12 

•  08% 


•P 

•  06% 


:8j 

.10 


.08 
•  07% 


,12 


.08 

.11 


.09% 

.08% 


.14 


.11% 

.09  >4 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 48 

Valencia,  28  lbs . . 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona.  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . 

Sicily,  180  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . .... 

Pecans— 

Polished,  80  lbs . 11 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs . 

Extra  choice,  boxes,  25  lbs . 13@ 

Choice,  bags,  125  lbs . 11@ 


.17% 

.15 


10 


.10 

.13 

.14 


.12 

.15 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  7.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones . 17.00@22.00 

High  quarters,  boneless .  24.60@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 11.00@20.00 

Mushrooms,  %s,  accord’g  to  qnal.  16.00@35.00 
Mushrooms,  %s,  accord’g  to qual.  15.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

perib . . . 08®  .m 
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Grocery  World  and  General  Merchant  Prices -Current. 

CORRECTED  WEEKLY. 

iny  subscriber  to  the  “ GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

Column. 

-ggs .  16  Sugar . 

orn  Meal .  17  Compound  Lard  . 

aucr  Kraut .  25 


DECLINES. 


Column. 


24 


ADDITIONS. 


Column. 


WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Beans . . 60  lbs. 

Medium  Beans . 60  '* 

Pea  Beans . 60  ** 

Red  Kidney  Beans . 58  “ 

Hominy . 56  “ 

Pease . 60  “ 

Barley... . 48  “ 

Potatoes . 56  “ 

Flaxseed . 58  “ 

Onions . e c  ** 

Shellbarks . . . 48  “ 


COL. 

Jarm  Cash  Drawer . 18 

dum.... . 26 

iinmonia .  3 

immunition.. .  6 

ixle  Grease .  3 


lags.  Paper . 23 

lag  and  Twine  Holders. ...18 

laking  Powder .  3 

larley . 17 

lath  Brick . 32 

Jeans . 17 

Hacking,  Shoe .  4 

lluing .  6 

iorax . 26 

Irooms . .. . 33 

Irushes . 35 

luck  wheat  Flour . 17 

lung  Borers . H 

lutebers'  Sundries . 25 

lutter  Dishes .  34 

lutter .  6 

lutter  Color . 26 


Camphor . 26 

Jandies . 10 

handles .  6 

banned  Goods .  7 

California  Fruits .  7 

Vegetables .  7 

Fish . . .  8 


col. 

Pie  Fruit .  8 

Sardines .  9 

Meats .  9 

Soups . 10 

Capers . 16 

Catsup . n 

Cereal  Specialties .  17 

Cereal  Coffee .  20 

Cheese . 16 

Chocolate  and  Cocoa . 11 

Chewing  Gum . 27 

Cider . 27 

Clothes  Pins . 34 

Cocoanut . 13 

Codfish . 19 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 


Delicatessen . 14 

Dressed  Meats . 24 


COL. 

Drugs,  Grocers' . 26 


Eggs . . .  16 

Essence  of  Coffee .  5 

Extracts . 27 


Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising .  17 

Buckwheat . 17 

Fly-paper . 32 

Food,  Bird . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..19 
Foreign,  Dried . 19 


Gelatine . 18 

Gravel,  Bird . 32 


Herring . 15 

Hominy  and  Grits . 17 

Honey.... . 33 

Horseradish .  . 20 


COL. 

Ink . 20 

Insect  Powder . 26 

Ironing  Wax . 32 


Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . 25 

Junket  Tablets . 27 


Ketchup . 11 


Lamp  Goods . 20 

Lard . 24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice .  26 

Lime . .20 

Live  Poultry . 25 

Lye  and  Potash . 21 


Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 21 

Molasses . 33 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . 26 


Noodles,  Egg . 17 

Nuts . 


l7 


Oat  Meal . 

Oils . 

Oil,  American . 22 

Olive  Oil .  22 

Olives . 22 


Paper . 22 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 23 

Peas  Dried . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . 25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef. . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasqning . 25 

Dressed . 25 

Live . 25 


COL. 

Preserves . 25 

Provisions . 24 

Puddine . 18 

Putty . 26 


Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 


Sago . 17 

Salad  Dressing . 28 

Sal  Soda . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 28. 

Sauer  Kraut . 25 

Scalesi . 18 

Scoops,  Grocers' . 18 

Scouring  Soap .  . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


Spices . 

Whole . 

Starch . 

Stove  Polish . 

Soap  Powders.. 

Sugars . 

Sulphur . 

Sundries . 

Syrups . 


COL. 

. 30 

. 31 

. 3i 

. 31 

. 30 


..26 

..32 

•33 


Tacks . 

Tapioca . 

Tar . 

Teas . 

Tobacco,  Chewing.. 

Smoking . 

Cutters . 

Twine  Holders . 

Twine . . 


Vermicelli . 
Vinegar _ 


.32 

..17 

27 

..  1 
..36 
..36 

..18 

..18 

-32 

.18 

..24 


Washboards . 

Wax,  Fruit  Jar.... 
Wrapping  Paper.. 
Wooden  ware . 


•34 

•32 


•34 


Yeast  Cakes . 36 


SUGAR. 

'onfcctionerz'  Lozenge,  XXXX . 

"  Powdered . 

Crown  A . 

“  Crystal  A . . . 

Coarse  Granulated . 

Eagle  Tablets . 

Crystal  Dominoes . 

~ut  Loaf . 

Patent  Cubes . 

Powdered . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Granulated . . . 

FlneGranulated . 

in  50-lb.  bags  packed  a  in  ioo- 

lb.  bag . 

in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

in  10-lb.  bags  packed  10  in 

100-lb.  bag . 

in  5-lb.  bags  packed  In  bbls.... 
in  5-lb.  bags  packed  in  100-lb. 

bags . 

in  l-lb.  bags  packed  in  bbls.... 
in  2-lb.  bags  packed  in  100-lb. 

.,  .  bags . 

in  a-lb.  cartons  in  cases . 

in  s-lb.  paper  packages  in 

CaSeS . .  e  e  •  . 

Confectioners’  A . 

t— Keystone  \ . IIIIIIIIIIIIIII 

s— American  A . . 

3—  Centennial  A . 

4 —  California  A . 

5 —  Franklin  B . 

6—  Keystone  B . 

7—  American  B . IIIIIIIIIIIIIIIIIIIIIIIII 

*— Centennial  B . I!!!!!!!! 

9—  California  B . . .".IIIIII.I IIIIIIIIIII 

10—  Franklin  Extra  C . I" 

11—  Keystone  Extra  C . 

11— American  Extra  C . 

•3 — Centennial  Extra  C . 

14—  California  Extra  C . IIH.I 

15 —  Franklin  C . . . I 

i* — Keystone  C . ”” 


5.30 

5.20 

5-5° 

5.15 

5.15 
#  55 
7-55 
6ojK 
5.35 
5.20 

515 

5-15 

S.°5 

S°5 

J.io 

510 

5.22 
5-25 

5.25 

5-35 

5-35 

5-25 

5.23 
4-95 
4  9® 

4.85 
4.82 
4-75 
4-7° 
4.65 
4.60 
4  -  55 
4-50 
4*45 
4.40 
4.40 
4-35 


TEA. 

r  .  Per  lb. 

Japans — Basket-fired .  20  @  35 

Japans— Pan-fired — Common  to  fair .  10  ®  22 

Formosa— Superior  to  Fine .  ,8  @  2Q 

Choice  to  Extra .  22  @  35 

Foochow— Common,  cargo .  w  <a  r6 

Good,  medium .  17  @  2a 

lZT‘0T .  *3  ® 

choic«i::::::::;iii:::::;i:;;::;;;;;;:Y;;;::;i;;;;;; 30 f 33 


Gunpowder — Choice  to  Extra . . .  29  @  35 

Choicest .  40  ijcp  45 

Moyune— Good .  27  ag>  30 

Fine .  35  ®  40 

Choice .  45  @  50 

Choicest .  @  55 

Imperial — Superior  to  fine .  15  @  20 

Choice  to  Extra .  22  @  25 

Choicest .  30  ®  33 

Young  Hyson — Superior  to  fine .  n  @  20 

Choice  to  Extra .  28  ®  30 

Choicest .  35  @  40 

India — Common  to  Fine .  18  ®  38 

Ceylon — Common  to  Fine .  18  @  4* 

English  Breakfast — Fair  to  Good .  15  @  17 

Choice  to  Extra .  18  Q  28 

Choicest .  30  ®  40 


PACKAGE  TEAS. 


Lipton's  Tea* — 


Per  lb. 

In  ^  ft  lb.  In  34  lb. 


Ceylon  and  India,  No.  x .  .45  .47 

Ceylon  and  India,  No.  2 .  .40  .42 

Ceylon  and  India,  No.  3 .  .35  .37 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  * .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  fa. 00 

Tetley's  Tea —  Per  lb. 

34  lb.  or  36  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1^  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

x-lb.  Silver  Sacks .  2254 

54-lb.  Silver  Sacks . 23 

J^-lb.  Silver  Sacks . 2354 

54-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrel* . per  lb.  net  ,x8 

5  lb.  silver  bags .  **  **  .19 

1  lb.  silver  bags .  “  “  .1954 

54  lb.  silver  bags .  11  11  .20 

54  lb.  silver  bags .  “  “  .21 

Packed  in  cases  containing  100  pounds 
McCormick  ft  Co's  Banquet  Brand—  Per  do*. 

No.  10 . 85 

No.  25 . 2.00 

No.  50 .  4 .00 

No.  100 .  I.00 


— 3— 

AMMONIA. 


Purple  Ribbon.  16  oz.,  *  doz.  boxes . 

Purple  Ribbon,  quarts,  1  doz.  boxes .  x 

Purple  Ribbon,  %  gals  54  doz.  boxes .  a 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes . 

Colburn's  Autumn,  hotel  size,  1  doz.  boxes.... 
Violet,  pints,  *  doz . 


Per  doz. 
90 
50 

70 
75 
90 
«5 


AXLE  GREASE. 

Frazer’t,  15  lb.  pails . So 

Frazer’s,  boxes,  X  gross . per  gross  9.  25 

Mica,  X  gross . per  gross  8.40 

Peerless,  X  gross . per  gross  4.50 


BAKING  POWDER. 

Sea  Foam  Baking  Powder— 

X  lb.,  4  doz.  in  com . 

X  lb.,  a  doz.  in  cast . 

1  lb.,  1  doz.  in  case . 

Davis’  O.  K.,  4  dos .  . per  dos. 

Davis’  O.  K.,  X-lh.,  3  doz . per  doz. 

Davis’ O.  K.,  i-lb.,  2  doz .  . per  doz. 

Davis'  O.  K.,  5-lb.,  54  doz . per  doz. 

Cleveland's,  10-c.  size,  4  doz . per  doz. 

Cleveland’s  4  doz . per  doz. 

Cleveland's,  54-lb.,  2  doz .  ....per  doz. 

Cleveland's,  i-lb.,  1  doz . per  doz. 

Leslie's, 54 -lb.  cans,  x  or  2  dz.  cartons, 4  dz.  cases 

Leslie's,  56-lb.  cans,  2  doz.  cases .  ... 

Leslie’s  i-lb.  cans.  1  doz.  cases . 

Leslie's,  5  lb.  cans,  6  cans  in  case . per  lb. 

Sea  Gull,  6  oz.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz . 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz . 

6  oz.  glass.  4  doz . 

6  oz.  glass,  6  doz . 

6  oz.  ,1  gross,  in#bbl . per  gross, 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz. 

10c. -can,  4  doz.  in  box . per  doz. 

54-lb.  cans,  2  doz  in  case . per  dot. 

r-lb.  cans,  1  doz.  in  case . per  doz. 

Royal,  xoc.  size,  4  dos . 

.1  . 

"  » «  ,  ••  ;i;“u^"""i;i;;"""""iiiii 


95 
1 75 

3-4° 

•45 

.90 

1.65 

7.20 

.84 

1.23 

s.28 

4.40 

•45 

.90 

1.65 

.12 

•45 

•45 

•8 «X 

1.07J4 
1.04 
1.03 
12. 25 

•45 

.90 
1.25 
2.  JO 

,s» 

1.30 

•  •4® 

4  «S 
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BLACKING— Shoe. 

Shinola . . . per  doz. 

Shinola,  X  grosz  In  box,  with  8  bruzhez  *nd 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box . per  dox. 

Blackola,  3  doz . per  grosz 

Mason’t  No.  z,  X  grozs . 

"  "  a,  “  t.6o 

“  “  J,  “  .  a. 85 

“  "  4.  “  .  4  5J 

"  "  5,  "  ,.}• 

T.  M.  French . per  doz.  i.ae 


•75 

»  75 
•»5 
6.92 


SHOE  DRESSING. 


Mason's . 

Acme,  1  doz . 

Bixby'*  Royal  Poli*h,  x  dox . 

Bixby  let  Oil  Polish . 

Brown's  Shoe  Dressing,  x  doz . .... 

Brown's,  Army  and  Navy,  x  doz . 

Boyer’s  Frencn  Dressing . 

'•  Oil  Polish . ; 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . . 

Boston  Waterproof,  black . 

Boston  Jr.  Waterproof,  black,  xo-ceat  size.., 

Elite  Combination,  Baby,  black.. . 

Elite  Combination,  large,  black . 

Superb  Patent  Leather  Paste  large . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polisnlng . 

Royal  Gloss  black,  self-polishing . 

Dandy  Combination,  russet . . . 

Star  Combination,  russet... . . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .a* ge . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoe* . 

Quick  White,  cleans  dirty  canvas  shoes. . 

Oil  Paste  black,  never  dries  up,  large  tfe».. 


.78 

1 . 10 
.78 
.80 
80 
.80 
.65 
75 
7* 
.70 

*  00 
2.00 
•8j 

*5 

2  .00 

•75 
9.  00 
•8j 
75 

•  75 
a  oc 

•75 

75 

•  7t 

1 1 

2  00 
•75 
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GREEN  COFFEE. 


Per  lb. 

Rio,  Golden,  fancy . °9  @*°95£ 

44  prime . 

44  choice .  @*°7^ 

Santos,  Peaberry,  extra  fancy .  @-12 % 

44  fancy . xo 

44  choice .  @.09/4 

Maracaibo,  strictly  fancy,  mild . 12  @.12*4 

“  choice . - .  @*xxj4 

Washed  Caracas,  fancy . 14  @-x4/4 

Laguayra,  fancy .  @  xoV\ 

Java,  extra  fancy  Old  Government . 2oJ4@.2i 

“  extra  fancy .  @.20 

,  44  fancy .  @  x9 V2 

Mocha,  %  and  \i  bales,  genuine,  finest...  @.19 

**  Seed,  Santos,  fancy .  @.10 % 

14  choice .  @.io}^ 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  fancy .  @.12 

"  Prime .  @.10 

11  Choice .  @.09*4 

Santos,  Peaberry,  extra  fancy .  @  .  16 

“  extra  fancy .  Op.  13 

44  fancy .  @.12*4 

14  choice . . .  @.12 

Laguay ra ,  fancy .  @  • 1 4 

Maracaibo,  choice .  @14 Vz 

44  fancy . .  @x5 

“  extra  fancy... .  @.1 5 /4 

Java,  extra  fancy  Old  Government .  @.25/4 

44  fancy .  @.24% 

Mocha,  finest .  @.23% 

Lipton's  Blended  Coflfee — 

Mocha  and  Java,  No.  . . . 

“  “  . . 20 

44  “  3 . *7 

44  44  4 . 14 

Packed  in  25  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 
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Duck,  kegs,  12%  lbs .  4  -75 

44  kegs,  6%  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4-75 

44  44  kegs,  12*4  lbs .  2.65 

44  44  kegs,  6*4  lbs .  1.5° 

Drop  Shot,  1  to  10,  bags,  25  lbs .  1  85 

BB,  bags,  25  lbs .  2.10 


BLUING— Dry. 


Per  gross 

Colburn’s,  No.  1,  4  doz . 

44  Mammoth,  3  doz . 

44  Ball  Blue,  1  oz.,3doz . . 

44  4  4  2  0z.,3doz . 

BLUING— Liquid. 

Per  gross 

Boyer's  Bengal,  8  oz.,  gross .  3.90 

Cream  Indigo,  2  oz.,  ^  gross .  3.90 

“  4  oz.,  gross .  7.40 

“  8  oz.,  %  gross .  ij  .40 


PACKAGE  COFFEE. 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  ioo-lb.  Cases.  6o-lb.  Cases. 

Ariosa .  15K  ISfVo 

Arbuckle's  Seven  Day .  10*4  10# 

Lion . 13%  x3Vx 

B.  Fischer  &  Co. — 

Hotel  Astor  Coffee,  i-lb  tins . 26 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . 20 

44  50-lb.  tins . 

44  barrels . 

Viv,  lbs . . . 

44  50-lb.  tins . 

“  barrels . 

Ground  or  pulverized  without  extra  charge. 
Lipton’s — 

Special . 26 

Perfection . 20 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 


.19 
.18 
.  16 

■15 

.14 


Triunfo,  24  2  lb.  cans 


29 


48  i-lb.  cans . 29*4 


Trinidad,  60  or  100  i-lb.  cartons., 
44G-A"  Blend,  20  3-lb.  cans.. 


.26 

.24 


La  Cruzada,  60 or  100  i-lb.  cartons . 2154 


8/4 


Iowa,  60  or  100  1  and  2-lb.  cartons, 

Tumbala,  60  or  100  i-lb.  cartons . i6J4 

Quezal  (after-dinner),  12,  24  or  48  x/2- lb.  cans 

per  '/2lb . . . 35 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller's  “Kosyr” — 

50  tins  in  box . per  box  3.80 

12  in  tins  box . per  carton  .95 

2-lb  tins . perdoz.  5.75 

George  Floto's  Sons —  Per  gross 

Coffee  Essence,  54-gross  improved  cans .  2.25 

54-gross  cans,  tin  ends .  2.70 

44  54-gross  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  *4  gross....  2.25 

Package  Chicory,  65-lb.  cases . per  lb.  .04% 

Hummel’s  Essence,  tin  can,  54  gross,  per  gross  a. 85 
4*  tin  ends,  44  44  2.70 

44  improved  44  41  2.15 

Chicory,  Selig’s  6s’s . 

44  English,  ground,  bags  about  160  lbs...  .05*4 

44  Francks’,  stick,  65  lbs . o61/q 

44  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65  lbs .  ^04 Yz 


AMMUNITION. 


Blasting,  A,  kegs,  25  lbs .  a  ~c 

“  B,  kegs,  25  lbs .  ,.50 


BUTTER. 

Tub  Butter—  Per  lb. 

Creamery,  extra,  6o-lb.  tubs  .  .26 

44  first,  44  .25 

44  second,  44  .24 

third,  44  .23 

44  imitation,  30-60  lbs .  .22 

44  5  and  10-lb.  rolls,  60  and  ioo- 

lb.  boxes .  .27 

Ladles,  30-60  lbs.,  bakers'  use .  .20 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs.  .30 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .29 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes .  .28 

Sheaf (*‘400”)  Elgin,  20-50-lb.  boxes .  .27 

Sheaf. . 25-. 26 

Milhen  Farm,  lbs.  and  54  lbs .  .  31 

Gurnse,  lbs.  and  54  lbs . .29 

Belle  Spring .  .27 


CANDLES. 

Per  lb. 

P.  &  G.,  8’s,  30  lbs . io^4 

*4  16's,  30  lbs . 11  y2 

Paraffine,  4’s,  6's,  8's  cartons,  36-lb.  cases, 

per  lb . 08 yA 

Searchlight,  hotel,  i6's,  30  lbs . °9V\ 

Pearless,  hotel,  i6’s,  30  lbs . 105J 

Bright  Light,  16's,  30  lbs . per  box  2.00 

Werk’s,8’s,  30  lbs . 11 

44  16’s,  30  lbs . 12 

Carriage,  size  6xix/s . 19 

Martha  Washington,  long  12's . 17 


JARS  AND  JAR  RUBBERS. 

Glass  Jars —  Gross 

Pints .  6.75 

Suarts .  7.00 

alf-gallons .  8.70 

Jelly  Tumblers — 

Barrels,  22  doz . perdoz.  .17 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  54  gro.,  no  rubbers. ..per  gro.  2.75 

Jar  Rubbers — 

Lip,  wide . per  gross  .85 

Acme,  wide,  1  doz.  cartons . per  lb.  .45 

44  medium,  1  doz.  cartons .  44  .40 

Reliable,  white  rubber,  wide . 26 

44  44  medium . 26 

Black,  medium . per  lb.  .25 

(25  lb.  lots  1  cent  perlb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram.. ..per  doz. 

44  Sage .  44 

44  Thyme .  44 

44  Savory .  44 

44  Special  case  assortment,  2 

doz.  Sweet  Marjoram,  1 
doz.  Sag;,  x/2  doz. Thyme, 
x/2  doz.  Savory ...  per  case 
Colburn’s  44A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

54-lb.  cartons,  1  doz . per  doz. 

54-lb.  44  44  .  4  4 

54- lb.  44  4  4  . 44 

i^-lb.  screw  cap  bottles,  2  doz .  44 

%-lb.  square  cans,  2  doz .  44 


•25 

•25 

.25 

•25 


.40 

•75 

x  •  25 

.90 

.85 
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CANNED  GOODS. 

Tomatoes —  Per  doz. 

Mrs.  Hancock's,  frying .  1.15 

DuBois’,  frying .  x.io 

Jersey  King,  No.  3,  standard  Jersey . 9254 

Silver  Lake,  fancy  Jersey .  1.05 

Peerless,  extra  fancy,  No.  3  ..7 . 90 

Plantation,  No.  10,  1  doz .  2.40 

Silver  Lake,  No.  10,  1  doz .  2.50 

Golden  Rule,  No.  3,  seconds . nx/2 

Alta,  No.  2 . 60 

Lima  Beans — 

Tinsley’s,  extra  small .  1 .25 

Silver  Lake .  1 .00 

Early  Autumn . 9254 

Boyer’s,  No.  2 .  10754 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  fancy .  1  50 

Boyer’s,  2s . -57/4 

Acorn,  3s . . . 85 

44  No.  2 . 57/4 

Safe,  No.  2 . 50 

White  Wax  Beans — 

Boyer’s,  No.  2 . 60 

Acorn,  No.  2 . 57^4 

Champion . 

Winsom,  N.  Y.,  No.  10, 1  doz .  3.60 

Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain .  1.35 

44  No.  3,  tomato  sauce .  1.55 

Campbell’s,  No.  2,  plain . 90 

44  No.  2,  sauce . 90 

Oxford,  No  3 .  1.05 

Narragansett,  No.  3,  tomato  sauce .  1-3754 

Van  Camp’s,  No.  1,  sauce,  4  doz . 8754 

44  No.  2,  sauce,  2  doz .  1.3254 

Moore  &  Brady,  No.  3,  plain . 85 

44  No.  3,  sauce . 90 

44  No.  1,  picnic  size,  plain . 4254 

44  No.  1,  picnic  size,  sauce . 4754 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain . 9754 

44  No.  3,  tomato  sauce....  1.05 

44  Midnight  Lunch,  No. 

1,  4  doz . 50 

Schimmel's,  No.  1,  sauce . 

44  No.  2,  sauce . 95 

44  No.  2,  plain . 90 

Bunker  Hill,  No.  3,  plain . 7754 

“  No.  3,  tomato  sauce . 80 

Snider’s,  tomato  sauce,  No.  3,  2  doz .  1.  75 

44  44  No.  2,  3  doz.  .  1 .35 

4  4  44  No.  1, 4  doz . 85 

Sunnyside,  sauce,  No.  3,  2  doz . 90 

44  plain,  No.  3,  3  doz . 87 x/2 

44  sauce,  No.  1,  4  doz . 4754 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 75 

Van  Camp’s,  No.  2,  2  doz . 7754 

Corn — 

Paris,  fancy  Maine .  1.20 

American  Beauty,  extra  fancy,  Shoe  Peg . 85 

Cream  of  Susquehanna . . . 95 

Baker’s,  G.  W.,  whole  grain . 75 

Shoe  Peg,  Susquehanna,  No.  2 . 85 

44  Osborn’s..,  No.  2 . 72 x/2 

M  ark,  crushed .  -70 

Rex,  No.  2,  fancy,  whole  grain . 6754 

Vanity,  No.  2,  whole  grain .  .65 

Peas — 

Tres  Fins,  100  cans .  13. 5° 

French,  very  fine,  100  cans . * .  12.75 

44  fine,  100  cans .  11  -75 

44  medium,  100  cans .  10.25 

Boyer’s,  Midgets  .  . .  1.55 

44  Extra  Sifted .  1  25 

44  Sifted . . .  1. 10 

44  Early  June . *  .95 

Jumbo  June . 90 

B.  B.  F.,  Early  June...., .  1.00 

Hermit  brand.  No.  2 . 5254 

Beets — 

Silver  Lake,  fancy,  No.  3 . 95 

Chautauqua,  No.  3 . 95 

Succotash — 

Quaker,  extra  fancy .  1.1254 

Spinach — 

Champion,  No.  3 . 1.00 

Shawnee,  No.  3 . . .  1  10 

Farren’s,  No.  3 .  1.05 

44  No.  10 .  3-25 

Sweet  Potatoes — 

Victory,  No.  3,  2  doz . 

Pumpkin — 

Silver  Lake,  No.  3 . 85 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  2 . 4254 

Silver  Lake,  No.  10,  1  doz . 2.35 

Asparagus — 

Del  Monte  Mammoths .  3.50 

Oak,  large .  3* 20 

Superior,  large,  No.  254 .  3-25 

Staple,  medium.  No.  2*4 .  3  00 

Swan,  medium,  No.  254 .  2.90 

Del  Monte  Tips,  No.  ij4 .  2 -6° 

Extra  Tips,  No.  iJ4 .  2*55 

El  Dorado  Tips,  No.  1 J4 .  2-5° 

El  Rio,  medium,  No.  2%,  2  doz .  2.85 


California  Canned  Fruit. 

Apricots —  Per  doz. 

Extra  quality .  2 .40 

Extra  standard .  2.10 

Standard .  x.50 

Pears — 

Bartlett,  extra  quality,  254s .  2. 25 

44  extra  standard,  254s .  2.20 

44  ^  standard,  2*4* .  2  00 

Cherries — 

Extra  quality,  2 54s .  2  .60 

Extra  standard,  2j4s . . .  2*5° 

Standard,  254s . .  2  25 


- i 
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Peaches — 

Goddess,  No.  254,  ex. standard,  lemon  cling 
Tioga,  No.  254.  extra  standard,  lemon  cling 

Valley,  No.  2%,  standard,  lemon  cling . 

Agate,  No.  2*4,  standard,  lemon  cling . 

Lake  View,  No.  254,  yellow,  free . 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz . 

Columbus,  No.  2^4,  pie,  peeled,  yellow,  free 
No.  254,  pie.  peeled,  lemon,  cling 

Plums 

Egg,  extra  standard . 

Green  Gage,  extra  standard . 

Egg,  standard . 

Gage,  standard . 


1.9 
1 . 8. 


1*7 

1.7 


1  -3 

1.4 

1.4 


1  *3 
1 . 


Domestic  Canned  Fruit. 


Apples 

Wayne  Co.,  No.  10,  1  doz . 

Booth’s,  oval,  No.  3 . 

Blackberries — 

Farren’s,  extra  preserved,  No.  2 . 

Silver  Lake,  syrup.  No.  2 . . . 

Nigger  Head,  No.  a . 

Spring  Garden,  No.  2  . 

Blueberries — 

Loggies,  No.  2 . 

44  No.  10 . 

Cherries — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white,  No.  2 . 

Peaches — 

Maryland  Leader,  yellow,  No.  3..... . 

44  white . 

P.  &  B.,  yellow,  No.  3 . . . . 

Pears — 

Silver  Lake,  No.  3 . . . 

Fowling  Creek  good,  No.  3 . 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  2 . 

Pride  of  Rochester,  fancy,  preserved,  No.  2 
Rhubarb — 

Silver  Lake,  No.  3,  2  doz . .’ . 

Silver  Lake,  No.  10,  1  doz . 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . 

Defence,  No.  2 . ' . . 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 . 

General,  E.  &  C.,  sliced,  No.  2...^. . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Singapore  Chunks,  No.  ij4,  4  do z . 

Wallace,  E.  &  C.,  sliced,  No.  2 . 

Singapore,  cubes,  No.  ij4,  4  doz . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  1,  4  doz . 

The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved — 

Chop  Tan  Hin,  ^4  lb.,  cubes . 

44  54  lb.,  sliced . 

44  1*4  lb.,  cubes . 

44  iJ4  lb.,  chunks  . 

44  iy  lb.,  spiral  sliced . 

44  1  lb.,  smooth  sliced . 


Canned  Crabs,  Clams,  Lobste 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Per 

Deviled,  No.  1,  4  doz .  2 

41  No.  2,  2  doz . 3 

Clams — 

Gold  Label,  No.  1,  4  doz .  1 

Star,  No.  1,  4  doz . . . 

Lobster — 

B.  &  M.,  No.  t,  flat,  4  doz .  4 

44  No.  *4»  flat,  4  doz .  2. 

44  No.  1,  tall,  2  doz .  4 

44  No.  Hat,  4  doz .  3 

Star  brand,  No.  X/K,  flat,  4  doz .  1 

44  No.  1,  tall,  4  doz .  3 

44  No.  54,  flat,  4  doz . . .  2. 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled, 

No.  1,  2  doz .  1 

Cotton  Bale,  pickled,  No.  1,  2  doz .  1 

Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz .  1. 

44  44  No.  2,  2  doz .  2 

4  4  44  No.  3,  2  doz .  3 

Underwood,  soused,  No.  1,  50  cans .  5. 

44  44  No.  2,  2  doz . 

Oysters — 

Boyer’s,  No.  1,  2  doz . 

“  No.  2,  2  doz . .  1 

M.  &  B.,  No.  1,  2  doz . . . 

Stewart’s,  No.  2,  2  doz .  x 

44  No.  1,  2  doz . 

Victory,  No.  1,  2  doz .  -*i 

Kippered  Herring — • 

Maconache’s,  2  doz.,  plain .  1 

Gold  Label,  No.  x,  spiced,  4  doz . * 
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<Ihe  Walter  M.  Lowney  Company 

BOSTON,  MASS. 


LAMSON  ELECTRIC 

CABLE  CASH  CARRIERS 

GIVE  PROTECTION,  QUICK  SERVICE  AND  ECONOMY 


Write  for  Booklet  E 

LAMSON  CONSOLIDATED  S.S.  CO. 

Philadelphia  Office  Boston  Office 

500  Penn  Mutual  Bldg.  161  Devonshire  Street 

District  Offices  in  all  Principal  Cities 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


C  YOU  OUGHT  TO  KNOW 


that  all  Cocoa  made  by  the  Dutch  method  is 
treated  with  a  strong  alkali  to  make  it  darker 
in  color,  and  more  soluble  (temporarily)  in  water  and  to  give  it  a  soapy  character.  But 
the  free  alkali  is  not  good  for  the  stomach.  LOWNEY’S  COCOA  is  simply  ground 
to  the  fineness  of  flour  without  treatment  and  has  the  natural  delicious  flavor  of  the 
choicest  cocoa  beans  unimpaired.  It  is  wholesome  and  strengthening. 

The  same  is  true  of  DOWNEY’S  PREMIUM  CHOCOUATE  for  cooking. 


THERE  IS  SATISFACTION 


In  handling  a  product  which  you  know  to  be  high  grade.  Gail  Borden  was  the  Pioneer  in  the  condensing  of  Milk.  The  Borden  Products  have  been  Manu¬ 
factured  for  50  years  with  scrupulous  care  for  those  who  demand  the  Best,  and  you  are  safe  in  recommending  the  Borden  Brands  as  the 

STANDARDS  OF  QUALITY. 


BRAND  EVAPORATED 


MILK 

An  Unsweetened  Condensed  Milk. 


ONE  OF  THE 
BORDEN 
STANDARDS. 


BORDEN’S  CONDENSED  MILK  CO. 

EST.  1857  “  LEADERS  OF  QUALITY  "  NEW  YORK 


“One  Ounce  of  Prevention 
Is  Worth  a  Pound  of  Cure” 

If  you  will  tell  your  customers  to  use  tfie  product  pictured  here,  on  their 
floors  it  will  make  them  look  like  new  and  it  will  preserve  them.  A  floor  treated 
with  rioore’s  Wax  will  last  twice  as  long  as  one  that  isn’t.  Your  customers 
are  getting  this  wax  from  paint  stores.  You  might  as  well  have  this  money. 
Besides  the  big  profit,  every  case  contains  Universal  Coupons  for  you  and 
your  customers. 


E.  B.  MOORE  &  CO.,  76  Wabash  Avenue,  CHICAGO,  ILL. 

-  - 
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Salmon — 

Gibraltar,  Sockeye,  No.  i,  tall .  i  .95 

"  “  No.  54,  flat .  z. *5 

Hapgood’s,  No.  1,  tall,  4  doz . 

No  .$4 . . . 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  7° 

Humes,  Karluk,  No.  1,  tall,  4  doz . . . 

Horseshoe,  No.  . .  x*5° 

Sweet  Clover,  pink,  No.  1,  tall .  1.00 

Whiie'Raven,  y2 . . 95 

Chef,  red,  No.  y2,  flat,  4  doz . 9 2^ 

Terrapin,  pink,  No.  l/2,  4  do* . °5 


—IO— 

Whole  Ox  Tongue. 

Armour’s — 

Size  1  4-85 

“  1J4 .  6.00 

“  2  .  7  00 

“  2 .  8.50 

Fairbank’s,  No.  2,  1  doz .  7.00 

Libby’s,  No.  2 y2}  1  doz .  9.50 


Potted  or  Deviled  Meats. 


SARDINES— Imported. 


Chancerelle,  ys,  key . . .  25.00 

La  Champagne,  ys,  key .  17.00 

“  44  boneless . 

Billet,  small  yAs .  14.00 

Tricolore,  ^s .  9  00 

Gerard,  ys,  key,  boneless .  34  00 

Martels,  % . .  9- 5° 

“  lAs .  I3«25 

Morel,  ys,  boneless .  i5-°° 


Domestic. 


Mustard — 

Irma,  5^s,  100  cans . 

Raven,  ys,  key,  100  cans . . . 

Gold  Label,  ys,  mayonnaise  dressing,  100 

cans .  . •_ . 

Gold  Label,  %s,  mayonnaise  dressing,  50 

cans .  . 

Oil- 

Gold  Label,  ys,  oil,  100  cans . 

Irma;  y s,  100  cans . 

Continental,  ys,  key,  100  cans . 

Owl,  ys,  key,  100  cans . 

Skipper  Sardines — 

y s,  olive  oil,  key,  100  tins . 

y s,  “  44  50  tins  ... . 

ys,  tomato  sauce,  key,  100  tins . 

y s,  ”  "  5°  tins . 


3.60 

3-47/4 

6.40 

4.30 

6.40 

3-65 

3.62% 

12 .00 
12.00 
13.00 
13.00 


CANNED  MEATS. 
Corned  Beef. 


Armour’s — 

No.  y,  4  doz . 40 

No.  y,  2  doz . 72*4 

Libby's  — 

No.  4  doz . 44 

No.  Yi,  4  doz . 80 

R.  &  R  — 

No.  4  doz .  1. 15 

No.  %,  1  doz .  1 .95 


Potted  Chicken  or  Turkey. 


Armour’s — 

No.  y,  4  doz .  1 .60 

No.  y,  2  doz .  2.75 

Libby’s — 

No.  y ,  4  doz . 

No.  y ,  2  doz . 

R.  &  R.,  No.  y,  4  doz .  1  75 


Sausage. 

Armour's— 

Vienna  style,  size  y . . 80 

"  “  1 .  1  35 

Luncheon,  with  Tomato  Sauce,  size  54 . 80 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label” — 

Chicken,  No.  54 . 

“  No.  1 . 

Turkey,  No.  y . 

44  No.  1 . 

Whole  Rolled  Ox  Tongue,  No.  2... 

“  Ham,  No.  iy . 

“  “  No.  2 y . 


2.85 

5.00 

2.85 
5.00 
1 1 .00 

7.50 

10.00 


Armour’s — 

Veribest,  No.  1,  key,  2  doz 
44  No.  2,  key,  1  doz. 
Fairbank’s — 

No.  1,  key,  2  doz . 

No.  2,  key,  1  doz . 

No.  6,  key,  1  doz . 

No.  14,  key,  y  doz . 

Libby’s — 

No.  1,  key,  2  doz . 

No.  2,  key,  1  doz . 


Per  doz. 
1 .40 
2.35 

i-45 

2.25 


per  case  8.50 

.  1  *45 

.  2.30 


Deviled  Meats. 

Curtice  Brothers,  “Blue  Label” — 

No.  5  oz.  No.  10  oz. 


Ham .  1*25  2.15 

Tongue .  1.25  2.15 

Chicken .  1.85  2.50 

Turkey .  1.85  2.90 


Chipped  Beef. 


No.  54  >  2  doz .  1.30 

No.  1,  2  doz .  2.10 

No.  y,  glass,  2  doz .  x.55 

No.  1,  glass,  2  doz .  a. 50 

Beechnut — 

No.  y,  sliced,  glass  jars .  1.70 

No.  1.  sliced,  glassjars .  2.77 54 


Potted  Meats. 

Curtice  Brothers,  “Blue  Label”  — 

No.  y  Tin.  No.  *4  Tin. 


Ham .  1.20  2.00 

Tongue., .  1.20  2.00 

Chicken .  1.80  2.75 

Turkey .  1.80  2.75 


Sliced  Smoked  Beef. 

Armour’s — 

Shield,  in  glass,  size  *4 . 

“  “  “  1 . 

Acme — 

Large  tins,  2  doz . 

Medium  tins,  4  doz . 

“  2  doz . 

Small  tins,  4  doz . 

Large  glass  jars,  1  doz . 

Special  jars,  1  doz . 

Junior  jars,  2  doz . 


Sliced  Bacon. 

Armour's — 

Star,  in  glass,  size  54 . 

“  “  “  1 . 

“  in  tin,  “  J4 . 

“  “  “  i . 

Beechnut — 

No.  y,  glass  jars . 

No.  1,  glass  jars . 

Acme — 

Large  glass,  1  doz . 

Junior  glass,  2  doz . 


Roast  Beef. 

Armour’s— 

No.  1,  2  doz . 

No.  2,  1  doz . 

Fairbank’s — 

No.  1,  2  doz . 

No  2,  1  doz . 

Libby's — 

No.  1,  2  doz . 

No.  2,  1  doz . 

Kingan's — 

No.  1,  2  doz . 

No.  2,  i  doz . 


Lunch  Tongue. 

Armour’s,  No.  1,  2  doz . 

Armour’s,  No.  54 ,  2  doz . 

Fairbank's,  No.  1.  2  doz . .  . 

Libby’s,  No.  1,  2  doz . 


1-55 

2.65 

2.60 

1.60 


1.40 

2.25 

i.45 

2.37H 

i-45 

2.30 

1.40 

2.42^ 


2.50 

1.50 
2  15 

2.75 


Soups. 

Schimmel's,  assorted,  1  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 


•85 

85 

•8754 


Quarts. 

Pints. 

l/z  Pints 

2.85 

Consomme . 

....  3-15 

1  -75 

1  *25 

2.60 

Bouillon . 

....  315 

2-75 

*•25 

1. 60 

Beef. . 

....  3.15 

*■75 

1.25 

Julienne . 

.  3->5 

i-75 

125 

Printanier . 

1  75 

1.25 

Vegetable . 

•••.  3-*5 

1  •  75 

1-25 

Tomato . 

....  3-i5 

1  -75 

I  25 

Ox  Tail . 

175 

1 .25 

1.65 

Mock  Turtle . 

....  3-*5 

i-75 

1.25 

2.65 

I  apioca  Crecy . 

.  3»5 

*  •  75 

1.25 

1.65 

Pea  . 

....  315 

1  •  75 

1.25 

Mutton  Broth . 

.  ..  3-15 

1  -75 

1  25 

Clam  Chowder . 

1-75 

1.25 

1.55 

Clam  Broth . 

.  3-15 

1  -75 

1.25 

Chicken  Gumbo.... 

.  3-i5 

i-75 

1 .25 

Mulligatawny . 

.  3-i5 

i-75 

I- 25 

2 . 7S 

Chicken . 

1-75 

1 .25 

Chicken  Broth . 

.  3.i5 

i-75 

1.25 

Green  Turtle . 

.  6.50 

3-5o 

2.  OO 

Terrapin . 

.  7-25 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb. 

Extra  Mixtures . 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  “  .09*4 

Elcroften  Mixtures .  “  .08^ 

Nobby  Mixtures .  “  .09 y2 

Cadella  Mixtures .  “  .12 

Fine  French  Mixtures .  “  .13 y2 

French  Creams .  “  .09 

American  Mixtures .  “  .08^4 

Variety  Cut  Drops .  “  .08% 

Darling  Mints .  0  .08 y 

Golden  Drip  Bar . 15-lb.  boxes  .10 


— II — 


Sour  Balls . 30-lb.  pails 

Pancella  Cream  Chocolate....' .  “ 

I  X  L  Assorted  Chocolate .  “ 

King  B  Assorted  Chocolate .  “ 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonpariel  Drops .  “ 

Chocolate-covered  Caramels .  44 

Dairy  Chocolate  Chips .  .25-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . 21-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen .  41 

Wellington  Caramels . 25-lb.  pails 

Prozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  “ 

Jelly  Beans .  44 

Wintergreen  Lozenges .  14 

Mint  Lozenges .  “ 

Assorted  Lozenges .  44 

Conversation  Lozenges . 281b.  pails 

C.  &  A.  Crown  Stick . 30-lb.  pails 

Pancella  Chocolate,  1  -lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods . 10  boxes  in  case 


.08  54 
.10^4 

.1154 
•  12 K 
.16J4 
.uy 

.  12 
■16% 
.n% 
■  '7'A 
.10% 

•09  'A 
■og’A 

.08 

.  IO 

•°7/4 


.08 

.09% 

.09% 

■0954 

.09% 

.08 

.12% 

•09% 

4.50 


CATSUP. 

Per  doz. 


Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  1.15 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 9254 

Campbell’s — 

No.  8,  2  doz . 87 y 

No.  8,  Tobasco..... . 8754 

Snider's — 

No.  16,  2  doz .  x  .95 

No.  8,  1  doz .  1 .20 


KETCHUP. 

Curtice’s  “  Blue  Label”  Tomato  Ketchup —  Per  Case 


Small,  25  bottles  in  case . . .  3.00 

Medium,  25  bottles  in  case .  4.75 

Large,  12  bottles  in  case .  3.75 


CHOCOLATE  AND  COCOA. 


Walter  Baker  &  Co’s —  Pex  lb- 

Premium,  ys,  12  to  25  lbs . 30 

Premium,  y s,  12  lbs . 30 

Caracas,  sweet,  6  lbs . 30 

German,  sweet,  12  lbs . 23 

Auto,  sweet,  6  lbs . 32 

Cocoa,  y-\b.  cans,  12  lbs.  in  box . 34 

Cocoa,  54-lb.  tins,  6  lbs . 34 

W.  H.  Baker’s— 

Best  Cocoa,  J4-Ib.  size . per  lb.  .31 

“  54-lb.  “  .  “  .32 

Premium  Chocolate,  y s,  12  lbs .  .28 54 

“  ys,  12  lbs . 2954 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 19^4 

44  44  1-5S,  12  ibs . 19  54 

Hershey's — 

Milk,  48  5  cent . per  box  1.45 

Epp's— 

Cocoa.  54-lb.  tins,  7  lbs . 42 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  i-lb.  tins . per  tin  .72 

*  “  6-lb.  boxes,  J4-lb.  tins .  44  .37 54 

44  6-lb.  boxes,  54-lb.  tins .  “  .19 

Huyler's — 

Cocoa,  ]/2s,  6-lb . 42 

44  54s,  6-lb . 44 

Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  J4 s . 

■38 

Cocoa,  labeled,  is . 

Premium  Chocolate,  y2s . 

.40 

•33 

Premium  Chocolate,  ys . 

•35 

Bensdorp’s  Royal  Dutch  Cocoa,  12- 

lb.  cases — 

Per  can.  Per  doz. 

Lf-Ib.  round  cans . 

.19 

2.27 

!!>  "  . 

•30 

3.60 

x-lb.  “  . 

•59 

7.08 

x54-oz.  44  50  cans  in  case 

.07 

Per  3b, 

5-lb.  “  .  ■ 

2  75 

•55 

Bensdorp’s  Chocolates,  6-lb.  boxes. 

,  24  boxes 

in  case — 

Milk,  6  to  lb . 

•45 

Queen,  4  to  lb . 

•42 

Sweet  Vanilla,  4  to  lb . . 

.28 

“  8  to  lb . 

.28 

Bloocker's  Cocoa  Powder — 

y~\b.  tins,  2  doz.  in  box . 

1.88 

5|-lb.  tins,  2  doz.  in  box . 

3-50 

i-lb.  tins,  1  doz.  in  box . 

...  44 

6.50 

5-lb.  tins,  1  doz.  in  case . 

. per  lb. 

•52 

10-lb.  bags,  1  doz.  in  case . 

•5° 

Wilbur’s  Cocoa — 

Breakfast,  l/  lb.  tins,  6  lb.  boxes., 

,  ...  per  lb. 

•33 

“  5z-lb.  tins,  6-lb.  boxes.. 

.32 

Wilbur's  Chocolate — 

Sweet  Clover,  ys,  6-lb . 

1 .60 

Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  54 -lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  y~\b.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54 -lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54*lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb-  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  y-\b.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  £-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  £-lb 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  y~\b. 

tins . 

Cocoa,  6  lb.  boxes,  12  boxes  in  case,  54- lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  54-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . f . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . . . 

Diamond  Chocolate,  sweet,  54 "lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12-lb.  “  6  “  “  .  “ 

“Always  Ready  ”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  5^-lb.  tins  44 
54  lb.  tins,  6  lb.  boxes,  12  boxes  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box 


Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  i2-lb. 

boxes . 

Croft's  Cocoa.  §s,  2  dozen  in  box . 

44  44  lAs,  6  lbs.  “  . 

“  “  54s,  6  lbs.  “  . 

“  44  5-lb,  6  cans  44  . 

“  Swiss  Milk  Chocolate,  48  5-c. cakes.. 
“  Premium,  54s,  12-lb.  cakes . 

"  "  ys,  44  44  . 


Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

54  lb.  decorated  cans,  12-lb.  boxes. .per  lb. 
54-lb.  4  4  4i  24-lb.  boxes..  44 

Special  10-c.  packages,  30  to  box. .per  box 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 

“  54  lb.  “  12-lb.  44  . 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 

“  54-lb.  “  12-lb.  “  . 

“  54-lb.  “  6-lb.  “  . 

“  *-lb.  “  12  lb.  “  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 

“  54s,  X2-lb.  44  . 

Buster  Brown,  5-c.,  48  cakes . per  box 

“  3-C-,  72  "  .  " 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 

54-lb.  “  24-lb.  “  . 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 

40  “  44  48  to  case . 

24  5-cent  cakes  in  box,  74  to  half  case . 

24  44  44  48  to  case . . 


•32 

•S2 

•32 

■3-’ 

•27 

.27 

•27 

1.65 

.36 

.36 

.36 

.36 

.36 

•3f 

•36 

•  24 

•24 


■32 

•32 

■32 

1.65 


.40 
X  .80 
•33 
•32 

.30 

1.50 

•3“ 

.30 


•3» 

•29 

2.10 


•3^ 

.36 


•29 

•29„ 

•3>K 

•31 


.26% 

.26 


■35 

.40 


•27K 

•37 


CONDENSED  MILK. 


BORDEN’S 

CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz . 

Eagle,  2  doz . 

Challenge,  4  doz.... 

Defiance,  4  doz . 

Magnolia,  4  doz.... 

Rose,  4  doz.... . 

Dime,  4  doz . 

Winner,  4  doz . . 

Baby,  1  doz.,  glass. 

Red  Cross . 

Peninsular . 

Leader . 

Banner,  4  doz . 

Star,  4  doz . 


EVAPORATED  MILK. 


Peerless,  hotel  size,  2  doz . 

3  60 

Peerless,  family  size,  4  doz . 

3  10 

Peerless,  5  cent  size,  4  doz . 

1.70 

St.  Charles,  family  size,  4  doz . 

3-75 

St.  Charles,  hotel  size,  2  doz . 

doz. 

3.80 

Silver  Cow,  5-cent  size . 

2  60 

Pet,  xo-cent  size,  4  doz . 

. per 

case 

3.  OO 

Pet,  5-cent  size,  6  doz . 

. per 

case 

2.55 

Van  Camp's,  6  doz.,  small . 

Van  Camp’s,  4  doz.,  family . 

2.65 

3 .00 

Van  Camp’s,  4  doz.,  large . 

3  65 
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You  Are  the  One 
That  Gets  Hurt 

When  you  sell  your  customers  a  low- 
priced  coffee.  You  are  taking  chances 
unless  it’s  ARIOSA,  because  it  is  very 
difficult  to  get  a  good  quality  of  coffee 
at  a  low  price  and  yet  have  the  flavor 
always  the  same! 

You  can’t  afford  to  take  chances. 
We  buy  in  larger  quantities  than  any 
five  concerns  in  the  country,  and  we 
can  afford  to  give  quality  and  make  a 
price  that  nobody  can  duplicate. 


ARBUCKLE  BROTHERS 
New  York 


MONEY  IN 
“ELBOW  ROOM” 


There  is  selling  power  in  a  well  arranged  store  where  goods 
are  in  sight  and  convenient.  With  the  right  fixtures  you  can 
actually  get  more  into  your  store  and  still  have  “elbow  room”  for 
yourself  and  customers. 

We  can  equip  your  store  with  such  fixtures  at  less  cost  in  ¬ 
cluding 

Our  Charge  for  the  Planning 

than  you  could  buy  them  for.  We  have  equipped  stores  from 
Maine  to  California. 

Why  not  learn  of  our  methods?  Just  write  and  let  us  show 
you  what  we  have  done  for  others.  Our  experience  costs  you 
nothing. 

J.  A.  FLESCH  &  SON 

ARCHITECTS  AND  DESIGNERS 

OF  STORE  FIXTURES  FOR  MODERN  GROCERY  STORES 

1012  OPERA  MOUSE  BUILDING 

112  CLARK  STREET 

CHICAGO 


Wrap  Up  the  Penny 


It  is  poor  business  to  give  away  a  part  of  your  profits  to  each  customer  if  they  do  not  know  you  are 
loing  so. 

If  you  give  52  cents’  worth  of  coffee  for  50  cents  without  your  customer  knowing  it  you  lose  two  cents 
ind  receive  no  benefit  from  your  generosity.  Remember  it  is  your  loss. 

Better  sell  50  cents’  worth  for  48  cents,  or  put  the  two  pennies  in  the  package  where  they  will  be  seen 
ind  thus 

Advertise  Your  Business 

The  best  and  safest  way  to  secure  trade  and  hold  it  is  to  use  such  methods  as  will  promote  absolute 
confidence.  Impress  upon  your  customers  the  fact  that  you  are  trying  to  be  fair  and  square  with  them. 
The  surest  way  to  show  this  is  to  use 


There  is  nothing  on  the  market  to-day  which  will  bring  as  large  and  as  sure  returns  on  the  money 

nvested  as  our  latest  improved  scales. 

Eighteen  years  of  experience  and  development  places  us  in  a  position  to  equip  the  merchant  with  scales 
which  produce  the  desired  results  in  the  quickest  and  surest  way.  Let  us  prove  it. 

It  is  no  credit  to  be  the  last  to  investigate,  therefore,  send  in  the  attached  coupon  or  your  name  and 
iddress  by  return  mail. 


The  new  low  pl&tform  No. 
140  DAYTON  Scale 


Date . 

Money  weight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . . . . 

STREET  and  NO . 

Town . State . 

Bcsinks* . 


Money  weight  Scale  Co. 

35  State  Street,  Chicago 

DISTRICT  OFFICES  «  f  Philadelphia  Office,  1651  N.  8th  Street.  New  York  Office,  11  E.  14th  Street 
■'  \  Pittsburg  Office,  205  McCance  Bldg.  Buffalo  Office,  62  Pearl  St r tit. 
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HIRES  CONDENSED 
MILK 


Per  case . 


Silver . 

-4-15 

Queen . .  . 

400 

Premium . 

3  85 

Blue  Ribbon  „ 

3-85 

Gold,  tall . 

3-75 

Gold,  fsm;ly... 

3«5 

COCOANUT. 

Franklin  Baker  Co’s — 


Per  case 


Brazil,  70  5-cent  packages .  2.50 

“  35  10-cent  “  2.5° 

"  38  s-cent  and  16  10-cent  packages....  2.50 

"  18  20  cent  packages .  2 .50 

Per  lb. 

“  Shred,  in  pails,  20  lbs . 10 

“  “  in  boxes,  25  lbs .  09% 

"  in  barrels,  135  lbs . 09 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

“  “  in  boxes,  25  lbs . 09^ 

“  “  in  barrels,  135  lbs . 09 

Premium,  60  packages,  15  lbs.  to  case  .23 

“  30  J4-lb.  “  15  “  .22 

“  30  t^-lb.  and  15  J4-lb.  packages, 

15  lbs.  to  case . 22 J4 

Schepp’s  Shredded,  ^-lb.  pkgs.,  15  lbs.  to  case  .23J4 

“  “  J4-lbs . 22^ 

Dunham’s,  5-cent  package . 29 

"  Vs . 26 

“  'Js . 28 

“  y2 s  and  . 26% 


COCOANUTS. 


Franklin  Baker  Co’s —  Per  bag 

Porto  Rico,  Jumbo,  80s .  4.00 

San  Bias,  100s . . .  3-5° 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co. —  Bbls. 

Butter  Crackers . 08 

Oyster  “  08 

Wine  Scroll . to 

Cracker  Dust . 08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 


Bxs. 

.08% 

.08 

.io}4 

.08 


S.  Ivins'  Son — 

Bbls. 

Bxs. 

Assorted  Jumbles . 

. oylA 

.08 

Brown  Edge  Water . 

.  IO 

Batter  Thin . 

.  12 

Clover  Mixed . 

.08 

Cocoanut  Ripple . 

.  IO 

Cookie  Mixed . 

. 08 

.09 

Crystal  Bar . 

.09 

Fig  Bars . 

.  IO 

Frosted  Spiced  Wafer . 

.09 

Fruit  Cookies . 

. o&'A 

.09 

Fruit  Gem . 

.08 

Graham.  Wafer . 

.  IO 

. 08  K 

Honey  Jumbles,  XX . 

. °9'A 

.  IO 

Iced  Charter  Oak . 

.09 

Iced  Ginger  Tablet . 

.08 

Iced  Honey  Jumbles . 

. °9  lA 

.  IO 

Iced  Penn  Treaty . 

. 07 

■  ogA 

Iced  Vedette  Wafer .  ... 

.08 

Lemon  Bar . 

. 08'y 

.09 

Man-in-the-Moon  . 

.08 

Orange  Cookies . 

'.08 

Quaker  City  Mixed . 

.08 

Salted  Strips .  . 

. o8/2 

.09 

Saltines . . 

.  12 

Soda  Biscuit  XX .  ... 

.06 

Soda  Biscuit  XXX . . 

.07 

Spiced  Wafers . 

. 07  A 

.08 

Sunshine  Cookies . . 

. 07^ 

.08 

Water  Crackers  Star . 

.07 

Package  goods — 

Per  doz, 

Animals  . 
Butter  Thin . 


•50 

.00 


Gingerettes .  1.00 


•50 

.90 


Gold  Medal  Soda  (small) 

“  “  44  (large) 

Graham  Wafers .  1.00 

Ivinettes . 50 

Milk  Lunch .  1.00 

Our  Ginger  Snaps . 50 

Pink  Tea .  1.00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 
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DEL1KATESSEN. 

Wein  Senf,  Prepared  Mustard 

Stone  Pots,  small  size,  2  doz  in  case,  per  dcz.  1 
44  with  Horse  radish,  p.dz. 
Stone  Pots,  large  size,  1  doz.  in  case,  per  doz. 

**  44  with  Horse-radish,  p.dz. 

Wein  Senf,  in  bbls . per  gal. 

"  1  gallon  stone  jars . per  jar 

t(  5  gallon  kegs . per  keg  : 

Prepared  Mustard,  in  bbls . per  gal. 

in  15  gallon  kegs...  41 
in  10  “  ...  “ 

in  “  ...  “  .25 

in  2  gallon  pails. ..per  pail 


1  i5 
1. 15 
i-75 


75 


75 

50 


Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 

“  Sifting  top,  2  doz.  in  case... .per  doz. 
44  with  Horse-radish,  2  doz.  in  case, 
per  doz . 


,40 

•75 

.40 


’9\ 

.46 


•95 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

n  a  a  *•  t<  joaf 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .3254  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  .27  cut, 
Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

“  in  tin . per  lb. 

44  1 -lb.  tins . per  case 

Camembert,  in  wood  boxes . per  doz.,  2.75 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  100  in  box . 

Edelweiss,  Romatour  and  Bier-Kase..per  doz. 

American  Swiss,  No.  1 . loaf,  .16  cut, 

44  44  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb. 

Limburger  Cheese,  No.  1 . box,  .14; 

J4  box,  14  ;  less . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  “ 

English  Dairy  Cheese .  44 

Pineapple  (Picnic  size),  6  in  box . per  box 

44  (Gem  size),  6  in  box .  44 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  44  4  4  .  44 

Picnic  size,  2  44  44  .  44 

Trial  size .  “ 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

"  “  “  No. 1  “ 

“  Roquefort 


•23 

.24 

.22 

•34 

32 


.80 

.26 

3-75 
2 .85 


45 


1  -75 
2.25 
4.00 
.19 


.  16 


.16 

.17 

.16 

•17^ 

3  00 
2.25 


large  “ 
small  “ 

1  in  box. ..per  box 
6  “  ...  “ 


Fromage  de  Brie,  M.  C.  C. 

"  d'lsigny,  “ 

Wm.  Tell  brand,  12  in  box .  44 

Neufchatel  (Cow  brand),  25  in  box .  44 

Star  Cream,  or  Phila.,  ia  44  .  44 

Miniature  Cream,  or  Phila.,  12  in  box..  44 

Hand  Cheese,  8  doz .  44 

“  4  “  .  “ 

44  4  44  Thuringer . 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  “ 

Schutzen  Cheese,  12  in  box .  44 

American  Mountain  Cheese  (Alpen  Kase) 
i-lb.  packages . per  lb. 


4  50 
2 .40 

1  -35 
1 .00 
1 .00 

2.40 
2-95 
i-45 
i-55 
i-55 

1.40 

•95 

1.90 

95 

i-35 

.70 

.85 
1  -45 
1.25 


50 


.18 
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Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
t(  44  quart  glass  jars.  5.75 

"  44  io-oz.jars .  2.50 

Calves’  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  44  1.00 

(  Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1  -00 

'*  44  pints . 

n  44  quarts . 

Lamb  Tongues,  in  glass .  1  -6o 
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Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2. 

44  44  10-gal.  keg.  ...  4. 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  in  tin . per  doz.  4.75 

“  8  “  .  -  2.75 

Carlsbad  Speck  (Imported  Bacon) 44  .32 

Imported  Cervelat  Sausage  (Rolff's).  ...per  lb.  .48 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  .65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner... by  bbl.  .  12  ;  less,  per  lb.  .14 

44  Landjager,  short .  44  .24 

44  44  long .  " 

44  Mortadella,  Dry .  44  .25 

44  Knackwurst,  25  in  box,  per  box, 

$4.75 . per  doz.  2.40 

44  Cervelat  (E),  50  and  100-lb.  boxes, 

.21^4 ;  less . 23 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less . 21 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  17 ;  less . 18 

“  Cervelat,  Tip  Top,  50  and  ioo-lb* 

boxes,  14;  less . 16 

“  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23*4;  less . 25 

“  Salami  (E),  50  and  100-lb.  boxes, 

.20;  less . 22 

44  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  .18%  ;  less . 20 

**  Salami,  G.  A.  P.,  50  and  xoo-lb. 

boxes,  .  16*4  1  less . 18 

44  Tongue  Sausage . per  lb.  .18 

44  Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb.  .15 

44  Lachs  Ham .  44  .28 

• 4  Petit  Delicatess  Frankfurters,  plain, 

per  doz.  1 .00 

44  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut .  per  doz.  1.00 

44  Lebanon  Beef  Bologna . per  lb.  .15 

'*  Paprika  Speck .  “  .18 

Mettwurst,  half-round .  “  .16 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb.  .24 

Smoked  Thuringer  Blutwurst .  44  .18 

44  Pfefferwurst .  44  .18 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland —  Pails. 

Mixed,  UY.  M.,”  *4  bbl .  5.50  .60-. 75 

Milkers, “Y.  M.,”  l/2  bbl .  6.50  .75“»85 

Mixed,  standard,  bbl . 

“  *4  bbl .  5. 50-6 -5° 

Milkers,  standard,  bbl . 

"  >4  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

44  44  %bb\ .  8.00 

Milkers,  44  bbl . 

“  “  bbl . . . .  8.00 

Marinirte  Herring,  imported,  about  40  in  pail.  1.25 

Roll  Herring,  imported,  about  25  in  pail.. .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring . per  pail 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

“  “  quart . 35 

“  “  2  quart . 55 

“  “  4  quart .  1  •  10 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin . . .  i.io 

"  2  quart  tin . 60 

44  quart  tin . . . 50 

Brat-Haring,  4  quart  tin . .  .  1.10 

44  2  quart  tin . . . 60 

44  quart  tin . 4° 

English  Sprats,  36  bunches . per  box 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 

per  doz.  2 . 50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg  .75 

“  5-lb.  pails . per  pail  .55 

44  10-lb.  pails .  44  1.05 

Cut  Spiced  Sardines,  10-lb.  pail... .  “  .75 

“  44  5-gal.  keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  2.25 

Norway  Anchovies. 

Original  package . : . per  yz  bbl.  5.50 

Repacked  in  5-lb.  pails . per  pail  .60 

“  10-lb.  pails . .  “  i.io 

“  5-gal.  kegs . per  keg  2.75 

“  y2  lb.  flat  tins . per  doz.  .95 

“  J4-lb.  tall  tins . . .  “  1.50 

"  1 -lb.  tall  tins .  "  .  2.00 

Fancy  kegs,  keg . 80 

“  Vi  keg . 42 

“  Vi  keg . 32 

“  keg . 20 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

44  pint  jars . per  doz.  6.00 

44  large  tumblers .  *'  2.25 

14  small  tumblers .  44  1.25 


Russian  Caviar. 

Per  doz. 

1 -lb.  tins . .  19-5° 

■4-lb.  tins .  10.50 

K-lb.  tins .  5-5° 

J4-lb.  tins .  2.75 

German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

15-gal.  keg,  about  500  ... . per  100 

10-gal.  keg,  about  300 .  44  1.00 

5-gal.  keg,  about  150 .  44 

xo-lb.  pail,  about  50 . per  pail 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  6. 50 

10-gal.  kegs . per  keg  2.40 

5-gal.  kegs .  “  1.25 

10-lb.  pails . per  pail 

Imported  Lebkuchen. 

Dampfnusse  (Pfeffernusse) . per  lb.  .18 

Spitzkugeln .  "  *25 


Lebkuchen  and  Bread. 


Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen, No.  1,  6  44  ...  44 

44  No.  2,6  “  ...  “ 

"  No.  3, 6  “  ...  " 

Amandines,  9-lb.  tins . .  . per  tin 

“  small  tins .  44 


•30 

•50 

•75 
1 .00 
5-25 
•55 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag  2.j 

Green  Kern . per  lb.  .1 

Potato  Flour .  44  .c 

German  Dried  Pears .  44  . 1 

Dried  Mushrooms .  44  .60-i.c 

Juniper  Berries .  44 

St.  John’s  Bread .  44 

Bay  Leaves .  "  .06- 


COTTOLENE. 

30  2-lb.  tins . per  case  6. 

15  4  lb.  tins .  44  6. 

6  xo-lb.  tins .  “  6. 

Freight  prepaid  on  two-case  lots. 


EGGS. 


Nearby,  candled  and  selected,  30-doz.  crates.. 
Western . . . 


Per  c 


CHEESE. 


New  York,  full  cream,  new,  fancy,  40-lb.  bxs. 

44  44  44  ist’s,  40-lb.  boxes 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5  lb.  cans . per  lb 

Anchovies,  in  oil,  %  bottles .  4 

“  44  y  bottles .  3 

Anchovy  Paste,  fancy . per  doz.  4 

“  plain . 44  3 

Bouillon,  Burnham,  pints,  2  doz .  3 

44  44  %  pints,  2  doz .  2 

Capers,  Nonpareil,  J4  gal.  kegs .  .  1 

“  quart,  glass . per  doz.  7 

44  bottled,  %  size ....  44  - 

“  44  *4  size....  44 

44  44  J^size....  44 

Canton  Ginger,  large  pots,  6-jar  cases.. per  case 
“  medium,  12-jar  cases..  14 

41  small,  24  jar  cases .  “ 

Cherries  in  Maraschino,  glass,  1  doz.  case .  7 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz. 

44  44  3  lb.,  2  doz .  44 

Currie  Powder,  pints . per  doz. 

“  4  oz .  44 

44  2  oz .  44 

French  Peas,  extra  fins . per  case 

44  fins .  44 

44  Moyen’s .  44 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  jo  per  case...  12 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb. 

44  Dinner  Biscuit . 44 

44  Breakfast  Biscuit . 44 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz. 

"  “  y2  pints .  " 

Salt,  stone  jars,  4  doz .  1 

Extract  of  Beef,  Morris’,  4  oz . per  doz.  6 

44  44  2  oz .  44  3 

44  Anker’s,  120  vials .  4 

44  44  4  oz . per  doz.  4 

44  44  8  oz .  "  7 

44  4  4  16  oz .  “  13 

Theodore  Marquet  Mushrooms — 

First  choice . 24 

Choice,  100  tins . per  case  22 

Extra,  100  tins . 44  26 

Hotel,  100  tins. . 44  18 

Truffles,  X . per  tin 

“  lA .  “ 

"  v . 

“  54 .  "  2 

Shrimps,  pickled,  small  size .  1 

44  Dunbar’s,  2  doz . .' . per  doz. 

Figs  in  Cordial,  Dunbar’s,  1  doz . '  44 

44  Bishop’s,  1  doz .  “ 

Crystallized  Ginger,  i-lb.  tins .  44 

44  54-lb.  tins . .  44 

Lime  Juice,  Rose’s .  44 

Victor  Rose  Water .  44 

44  Peach  Water .  44 

Pitted  Olives .  44 

Armour’s  Solid  Extract  of  Beef — 

Size  2  jars,  1  dozen  in  case .  4 

44  4  “  *  “  . 

“  8  “  1  “  X5 

*'  16  "  %  44  39 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4  4 

“  8  “  1  “  .  8.2. 

44 16  44  y  44  16  w 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each . .  a. 2 

1  44  medium"  36  44  .  6.01 

1  44  large  44  7a  44 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4 

"  16  “  x  "  x4  0 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  In  case .  a  5< 

“  12  “  1  44  7  a< 

**  5  44  . per  bottle  3  •  5- 

"  2  fancy  jugs . per  jug  x  -5 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  2.5* 

"  ia  “  x  “  7  2* 

*<  5  "  . per  bottle  3.5' 

44  2  fancy  jugs . P«r  ju8  J-5 


5 
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How  to  Make  Other 
Cocoas  as  Good  as  Ours 


■  CROFT  &  ALLEN  CO. 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa.  * 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making.  * 

Croft’s  Swiss  Milk  Cocoa 
has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the  “Grocery 
World"  when  you  write? 

40  cents  a  pound 

Packed  in  %-lb.  Jars,  6  and  12-lb. 
boxes 


SAMUEL  WILDE’S  SONS  CO.,  Importers 


Coffees  Teas  and  Spices 


11  DUTCH  STREET  -  NEW  YORK 


Roasted 


Coffee 


If  When  you  buy  Cafe.des  Gourmets  Coffee  you  can  give  your  customers 
Coffee  as  nearly  fresh  roasted  as  possible.  This  is  due  to  the  fact  that  im¬ 
mediately  after  roasting  it  it  is  put  up  in  air-tight  cans,  thus  keeping  all  the 
fine  natural  flavor  and  freshness  intact. 

Cafe  des  Gourmets  is  a  blend  of  high-grade  Coffees  so  arranged  that  it 
will  satisfy  the  taste  of  your  most  exacting  customers.  Once  you  give  it  a 
trial  no  other  Coffee  will  take  its  place.  It  costs  you  25  cents  a  pound  and 
will  pay  you  a  nice  profit. 


Fresh 


Who  Thinks 
For  You? 

You  do  it  yourself,  don’t  you?  Did  you  wait 
for  others  to  select  your  store  and  your  stock, 
and  tell  you  how  to  run  your  business? 

If  our  advertising  sent  people  to  demand  that 
you  sell  our  Macaroni,  Spaghetti,  Noodles  and 
Pastels  would  you  feel  pleasant? 

But,  think  this  over.  You  can  depend  on  our 
goods  and  know  their  fine  quality  will  increase 
your  trade. 

You  can  make  a  good  profit  on  them  and  every 
case  brings  you  Universal  Coupons  which  are 
good  as  cash  in  buying  almost  anything  you  want. 

We  work  with  you,  not  against  you.  Will  you 
push  our  goods  ? 

Vienna  Bahing 
Company 

Pliiladelpliia,  Penna. 


- - - -  -  - — 

WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 

—  -=  1  is  ■  ■ — — 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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FLOUR. 

l’cr  bbl. 

King  Midas .  6.70 

Gold  Medal .  6.55 

Melbourne .  6.45 

On  Top .  6.40 

Ceresota .  6.50 

Pillsbury’s  Best .  6. 45 

Taylor’s  Fancy .  5-25 

Semper  Idem .  4 -bo 

Pride  of  the  West .  5- 00 

Sunbeam .  4-9° 

Quaker  City .  5-75 


Self-Raising  Flour, 

packages . 

Hecker’s  Superlative,  32  packages 


Franklin,  30  packages .  3*5° 

Sup 


4-32 


Pancake  Flour. 

Aunt  Jemima,  36  packages . 

Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  p  .ckages .  2.10 

Uncle  Jerry,  40  packages . 


Buckwheat  Flour. 

Hecker's,  64  packages .  4*  bo 

“  32  packages .  4.10 

Fancy,  125-lb.  sacks . per  100  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal —  Per  bag. 

Lea’s,  white,  table,  100  lbs .  2.45 

“  yellow,  granulated,  100  lbs .  2.45 

“  “  table,  100  lbs .  2.35 

Western,  yellow,  granulated,  100  lbs .  2.10 

Quaker,  Best,  1  and  3  doz .  1.20 

Farina — 

Hecker’s,  24  is . per  case  1.50 

Schumacker’s,  24  packages .  “  1.25 

Beans —  Per  bushel. 

California  Lima . per  lb.  .05% 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.47^ 

Extra  choice,  grain  bags .  2.40 

Medium,  fancy,  grain  bags .  2.55 

Pea,  fancy,  grain  bags .  2.60 

Michigan,  grain  bags .  2.50 

Red  Kidneys .  2.00 

Peas — 

Green .  2.45 

Scotch .  2.60 

Split,  yellow .  2.25 

“  green . 

Lentils —  Per  lb. 

000000, 110-lb.  bags . 0554 

Less  quantity . 06^ 

Shaker  Corn — 

Fancy,  barrels . 05 

Less  quantity . 06 

Hominy — 

Lea's  Breakfast,  10  packages . per  case  1.65 

“  Pearl,  100  lbs . per  bag  2.45 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1.30 

Western  Pearl,  100-lb.  bags . 

“  Grits,  100-lb.  bags . 

Barley — 

OO . 05^ 

No.  3,  100  lb.  bags .  2.85 

Noodles—  Per  case. 

Climax,  24  10-c.  packages,  assorted .  1.20 

*l  48  5-c.  packages .  1.30 

“  assorted,  24  5-c.,  12  10-c .  1.30 

Smith’s,  30  10-c.  packages .  1.90 

“  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1.55 

“  5-c .  1.55 

10-c .  1.55 

Oatmeal — 

B . per  bbl. 

B,  100-lb.  kegs . per  keg 

Oaten  Goods —  Per  case. 

Avena,  18  packages .  1.42  y2 

Banner  Oats,  20  packages .  4. 35 

H.  O.  Oats,  12  packages .  1.50 

Mother’s,  18  packages .  1.62 Yz 

'*  36  packages .  3. 25 

Quaker,  18  small  size .  1.50 

“  20  large  size .  4-35 

Rolled  Oats — 

Avena,  180  lbs . per  bbl.  6.75 

“  90  lbs . per  keg 

Standard,  180  lb.  bbls . 

“  90-lb.  bags . 

Sago- 

Fine,  bags  about  160  lbs . 03^ 

50-lb.  lots . 04/8 

Admiral,  pearl,  24s . 07W 

Tapioca — 

Instantaneous,  50  is . 08 

Colburn’s  Hasty,  36  packages . 06J6 

Minute,  %  gross . per  box  2.85 

Flake,  about  125  lbs . per  lb.  .04^ 

“  less  quantity .  “  .04^ 

Pearl,  150  lbs .  “  -©3/4 

“  less  quantity .  11  .04 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs.,  per  case  3.05 

“  Barley  Food,  24  2s .  3.85 

“  Health  Food,  24  2s .  “  3.00 

Purina  Cream  Graham . per  bbl. 

“  Whole  Wheat  Flour,  20  5s . per  case  4.10 

Egg-O-See,  36  packages .  2.70 

“  Corn  Flakes,  36  packages .  2.70 
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Cook’s  Malto  Rice,  36  2-lb.  packages . .  4.20 

Force  Food,  36  packages . . .  3-20 

MapI  Flake,  36  packages .  4.05 

Malta  Vita  Corn  Flakes,  36  packages .  2.85 

il  Wheat  Flakes . 

Post  Toasties,  24  packages .  2.85 

Shredded  Whole  Wheat,  50  packages .  5.00 

25  packages .  2.60 

Cream  Wheat,  36  packages .  4.50 

Cook’s  Flaked  Rice,  24  packages .  2.70 

Wheatlet,  30  packages .  3 .50 

Wheatena,  36  packages .  4.25 

Grape  Nuts,  24  packages .  2 . 70 

Korn  Kinks,  36  packages .  1.40 

Pettijohn's  Food,  18  packages .  1.75 

Presto,  18  packages .  1.55 

Quaker  Puffed  Rice,  36  packages .  2.65 

“  Wheat  Berries,  36  packages .  1.70 

Triscuit,  30  packages .  2.50 

Kellogg’s  Toasted  Corn  Flakes  46  packages..  2.80 
Zest,  24  packages,  15-c.  size,  with  china .  2.20 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Sparkling .  1.10 

**  Acidulated .  1.10 

Cox’s,  large. .  x.57% 

“  small . 95 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s .  1.35 

“  small  . 95 

Bromangelon,  assorted,  3  doz . 87 y 

Fruit  Puddine,  2  doz.,  assorted  flavors . 80 

Jell-O,  assorted  flavors,  2  doz . 87^ 

Jell-0  Ice  Cream  Powder,  2  doz . 97^ 

Jellycon,  1  doz . 87*4 

“  assorted  flavors,  3%  doz . 87^ 

Chalmer’s,  shredded .  1.00 

“  granulated .  1.00 

“  No.  1  packages . 45 

Mothers’,  small,  1  doz . 45 

u  large,  1  doz.  . 90 

Peter  Cooper . 85 

Tryphosa . 95 

Imperial  Wine  Jelly . w . 95 

“  “  . per  gross  11.00 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case  2.70 

Puddine,  assorted,  2  doz .  “  1.60 

D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 


Alphabets,  square  25  lbs . 

Per  lb. 

. 

Elbows,  square,  25  lbs . 

Macaroni,  long,  25  lbs . 

. °SVi 

. 05K 

**  square,  25  lbs . 

. 06  y2 

Spaghetti,  long,  25  lbs . 

. 05% 

Vermicelli,  square,  25  lbs . 

Macaroni,  bulk,  25  lbs . 

FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7.00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  1.25 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3 .50 

Barrel  Covers,  19  in .  3.00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  1%  to  2  in  . *  1.50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45  00 

Less  25  per  cent,  discount. 


Scoops. 

Indestructible,  No.  4 . per  doz.  9.00 

“  No.  5 .  **  12.00 

No.  6 .  “  15.00 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz.  4.20 
“  “  No.  4...  “  5.40 

No.  5...  “  7.20 

X  Quality,  No.  3 .  “  2.60 

“  No.  4 .  “  3.00 

**  No.  5 .  “  3.40 


Counters. 

Sherer's  Eclipse  Counters — 

No.  of 

No.  Length.  Drawers  Each. 

6]4 .  3  feet,  8  inches .  9 .  15.00 

%Y .  4  feet,  10  inches . 12 .  20.00 

10^ .  6  feet,  . 15 .  25.00 

12^4 .  7  feet,  3  inches . 18 .  28.00 

14Y .  8  feet,  6  inches . 21 .  31.00 

16% .  9  feet,  8  inches . 24 .  35-oo 

i8J^ . 10  feet,  10  inches . 27 .  40.00 

20 y2 . 12  feet,  . 30 .  45.00 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  *  doz.  in  case . p  r  d  z.  .90 

Tins.  Keyed  (Jewel),  2  doz.  in  case.  •*  .95 

Large  cartons  or  tins,  2  doz.  in  case.  **  2.00 

Dime  Tumblers,  2  doz.  in  case .  “  .90 


Thredded  Fish. 

Swansdown,  2  doz . per  doz. 

Osprey  2  doz .  ** 


New  Mackerel. 


Ex. Norway,  No.  1... 
Ex. Norway,  No.  2... 
Ex. Norway,  No.  3... 
Ex. Norway,  No.  4... 
Ex. Bloaters,  XXX., 
Ex. Bloaters,  XX.... 

Ex. Shore,  No.  1 . 

Med.  Shore,  No.  1... 
Large  Shore,  No.  1.. 
Fxtra  Irish,  No.  2... 
Medium  Irish, No. 2. 
Small  Irish,  No.  2.. 
New  Medium  Shore, 
New  Large  Shore... 
Large,  No.  2 . 


Count 
(about) 
to  bbl. 
.170-190 
,240-280 
325-375 
.410-460 
•  90-  95 
100- 1 10 
190-2 10 
220-240 
1 10-130 
325-375 
•375-450 
475-525 
160-180 
,110-120 
230-250 


200  lb. 

100  lb. 

50  lb. 

iolb. 

22.00 

11.60 

6.00 

1  *35 

20.00 

10.60 

5-50 

1-25 

35-00 

18. 10 

9-25 

2.00 

30.00 

15.60 

8.00 

1  •  75 

22.00 

11.60 

6.00 

1  •  35 

20.00 

10.60 

5-50 

1.25 

16.00 

8.60 

4.50 

1.05 

15-50 

8-35 

4-58 

1.03 

15.00 

8. 10 

4-25 

1. 00 

15-00 

8. 10 

4-25 

1 .00 

888 
t^.'d  -j- 

4.10 

3.60 

2.60 

1.50 

•43 

14.00 

7.60 

3-9° 

•95 

12.00 

6.60 

3-50 

.82 

6.00 

3.60 

Herring. 

200  lb.  100  lb.  50  lb.  10  lb.  8  lb. 

Lab.  Split,  Lg.  No.  1... 

Lab.  Split,  Lg.  No.  2... 

Shore,  Round,  Large.. 

Shore.  Round,  Med  .. 

Ocean  Whitefish .  4.00 

Shad, No. 1, Mess, new.  14.00  7.60  3.90  .95  .81 
Shad,No.2,Mess,new.  12.00  6.60  3.50  .82  .70 
Haddock,  Pickled 6.00 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 08 

Gilt  Edge,  40  lbs . 06 

Favorite  Middies,  60  lbs . 13 


Dressed  Fish  Bricks. 

Gilt  Edge,  2- lb.  bricks.  40  lbs . 07 

Snow  White,  i-lb  bricks,  20  lbs . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 08 y> 


Star  Brand  Boneless  Herring. 

Tins,  keyed,  large  size,  1  and  2  doz.  in  case....  1.30 

small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1.30 

Screw  Top  Jars,  2  doz.  in  case . 90 


Loose  Codfish. 

Extra  Large  Georges  Cod .  . 

Large  Bank . 

Medium  Bank . 

Pollock . 

Hake . 

In  original  cases.  450  lbs.,  Y  c.  less. 


Smoked  Fish. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring .  “ 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish .  ** 

Cromarty  Bloaters,  50s . per  box 

*'  “  100s .  “ 


°9 

08 

07 

05 

04  lA 


•  l7 
•17 


.27 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  1  -lb . 

Apricots — 

Extra  Choice  Royals,  25  lbs . 

Choice  Royals,  25  lbs . 09^ 

Cherries — 

California,  unpitted,  Black,  25  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  1  s . 07% 

Gold  Medal,  loose,  25  lbs . 07^4 

Private  Growth,  extra,  cleaned,  36  lbs . °7lA 

11  cleaned,  30  lbs.  bulk . 07^ 

Peaches — 

Fancy  Muirs,  50  lbs . \ol/2 

Extra  Chbice  Muirs,  50  lbs . 09^ 

Choice  Muirs,  50  lbs . 08 y2 

Extra  Choice,  Yellow,  25  lbs . 07 % 

Choice  Yellow,  25  lbs . oyY 

Pears — 

Choice  California,  Bartlett,  25  lbs . 10 


Prunes — 
Boxes. 


— 20 — 

Extra 
Fancy 


Stand. 


20-  30,  25 

lbs... 

Cal. 

Cal. 

Cal. 

30-  40,  25 

•*  ... 

•°8Ji 

•  08  !4 

.08 

40-  50,  25 

40-  50,  50 

50-  60,  25 

n 

■°7U 

.07 

50-  60,  50 

“  ... 

•°7 

•06  yt 

60  70,  25 

60-  70,  50 
70-  80,  25 
70-  80,  50 

a 

a 

-°6K 

.06)4 

80-  90,  50 
90-100,  25 

a 

■05'A 

■°s'A 

90-100,  50 
100-120,  50 

a 

•°4K 

Fam 

Oreg< 


Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  So  lb . 

“  2  “  50  fb . . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . . 

Cal.  Sultanas,  50  lbs . . 

Cal.  Seedless  Muscatels,  50  lbs . . 

Gilabert's,  Layer,  Valencias,  28  lbs.. 
Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 

Gold  Ribbon,  fancy,  36  is . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . 

“  fancy,  *5  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  10  lbs., net.. 


CEREAL  COFFEE. 

Postum  Cereal —  Per  do 

15-cent  size,  2  doz .  1.35 

25-  “  1  “  .  2.25 

15- and  25-cent  size,  assorted .  2.50 

Ralston  Health  Cereal,  36  packages .  3.50 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz.  .65 

Tumblers.  5-c.  size,  2  doz.., .  **  .42 

Tumblers,  10-c.,  Lord's  Prayer,  2  doz.  '• 


INK. 

Arnold’s,  black,  32 . per  bottle  .48 

Continental,  red,  1  doz . 30 

il  black,  3  doz.... . 25 

Royal,  black,  3  doz . 25 

Stafford,  Commercial,  32 . per  bottle  .58 


LAMP  GOODS. 


Per  case  of  6  doz. 


4.20 

3.60 

2.70 


Lamp  Chimneys—  No 

Macbeth  Pearl  Top .  3.90 

Acme,  Victor  Top .  3.60 

Pure  Flint,  Lustre  Top .  3.00 

Crystal,  Crimp  Top .  2.10 

No.  o,  Tubular  Lantern  Globes . 5  doz. 

Cold  Blast . 4%  doz. 

No.  1. 

Jumbo  Chimneys,  plain . per  doz. 

“  dec.,  107..  “ 

No.o. 


No.  1.  No.  2 
4.10  4.80 


•75 
.90 
No.  1. 


4.80 
4.20 
3- 3© 
2.75 
3-38 
No.  2 
•8S 

I  .OO 

No.  2, 


Banner  Burners . 

•  45 

•55  -75 

No  charge  for  packages. 

Oil  Cans — 

Per  doz 

1 -gal.,  glass . 

i-gal. ,  galvanized . 

5-gal.,  Lennox,  spout . 

.  5-oo 

5-gal.,  “  spigot . 

.  5-5° 

5-gal  ,  Columbia . 

5  gal. ,  Banner . 

5-gal.,  Climax ,  pump . 

5-gal.,  Home  Rule,  pump . 

Lanterns — 

No.  0,  Standard . 

No.  0,  Dash . 

Cold  Blast . 

LIME. 

Prepared,  2  doz.  in  case . ....per  doz.  .52^ 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . 


25-lb.  boxes,  lA  lb.. 
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Tip  Goons  flie  Hireadg  Sold 

Egg-0-See  and  E-C  Corn  have 
been  more  widely,  more  system¬ 
atically  and  more  continuously 
advertised  to  your  customers  than 
any  flaked  foods  on  the  market 
Everybody  knows  what  they  are. 

It  requires  no  effort  to  sell  them. 
Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere 
else  to  get  these  popular  products. 

Egg=0=See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 


The  first  man  who  tried  to  catch  a  Fly, 
did  it  without 

Brown’s 


Fly  Coil 


and  the  Fly  got  away.  That’s  why  we  are  bothered 
with  millions  of  them  to-day.  BROWN’S  FLY  COIL 
is  the  thing  to  catch  these  millions  with,  because  the 
Flies  can’t  leave  it  alone  and  can’t  get  away  from  it. 
Will  catch  more  Flies  to  the  square  inch  than  any 
other  Fly-catching  device  extant.  It  is  neat,  clean, 
hygienic  and  effective.  Anyone  can  see  its  good  points 
at  a  glance,  so  it  sells  “like  hot  cakes.”  Hang  one 
up  and  try  it  on  your  Flies  and  your  trade. 

BUCKNAM  &  VANDERPOEL  CO. 

MANUFACTURERS'  REPRESENTATIVES 
198  W  est  Broad  w  a  y,  IN  E  W  YORK 


New  ideas  applied  to  rapid  grinding  of  coffee  by  electric  power  make  these 
new  “Enterprise”  Pedestal  Mills  by  far  the  best  on  the  market  to-day.  They  are 
Direct  Connected.  They  lose  no  power  in  transmission.  The  grinders  are  on 
the  motor  shaft.  The  double  Mill  shown  here,  No.  0852,  is  for  alternating  cur¬ 
rent  ;  can  also  be  furnished  for  direct  current.  One  Mill  is  fitted  with  tooth 
grinders  which  ad  the  coffee,  the  other  Mill  fitted  with  ribbed  grinders  for 
pulverizing.  Each  hopper  holds  six  pounds.  The  Mill  will  granulate  3  pounds 
of  coffee  per  minute ;  and  pulverize  ]/2  pound  per  minute.  The  cans  or  re¬ 
ceivers  are  enclosed  as  a  protection  against  dust.  The  Mill  is  self-cleaning. 
This  compact,  graceful  1  H.  P.  Mill  is  already  in  great  demand.  We  invite 
correspondence  and  will  send  facts,  illustrations  and  prices  of  our  45  sizes  and 
styles  of  Rapid  Grinding  and  Pulverizing  Mills  on  request. 

We  supply  grocers  also  with  Meat  and  Food  Choppers,  Self-Measuring 
Pumps  and  Faucets,  Smoked  Beef  Shavers  and  other  “Enterprise”. Spec¬ 
ialties.  You  should  have  our  latest  catalogue.  If  you  haven’t  it,  write. 


The  Enterprise  Manufacturing  Co.  of  Pa.  Philadelphia,  u.  s.  a. 

21  Murray  Street,  New  York  438  Market  Street,  San  Francisco 


The  LATEST 

“Enterprise”  Electric  Mill 
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LYE  AND  POTASH. 

Per  case. 

Banner,  4  doz .  3.15 

Babbitt’s  Potash,  4  doz .  3.30 

Lewis’ .  .  3.25 

Red  Seal  2  doz .  1.87 y2 

“  4  doz .  3.65 

Popular,  4  doz .  i-45 


MATCHES. 

Ohio  Blue  Tips — 

Per  case. 

500s,  100  packages . 

500s,  1  gross . 

Ohio  Noiseless— 

500s,  1  gross . 

.  3-75 

King  Bird — 

500s,  1  gross . 

•75-1-9° 

•5°-3-7° 

•75-4-°° 


Swift  &  Courtney’s — 

200s,  1  gross .  1 . 

400s,  1  gross .  3. 

500s,  1  gross .  3. 

Blue  Hen — 

200s,  1  gross .  1. 

500s,  1  gross .  4.00-4.25 

Vulean  Parlor —  Per  gross. 

65s . 4 L 


.50-1.60 


ioos, 

500s. 


5  gross.. 


.90 

•95 


Vulcan  Safety — 

65s,  No.  37 . 55 

65s,  No.  2 . 45 

Columbia  Safety — 

No.  2,  5  gross . 55 

No.  37,  5  gross . 50 

ioos,  5  gross . 90 

No.  15,  1  gross .  1.20 

No.  32,  5  gross . 55 

Safety . 45 

Mazeppa,  parlors,  500s .  3-5°-3-75 

Searchlight,  500s .  4.25-4.50 

Press,  200s .  1. -80-1.90 

“  5°°s .  4- 5°"4-75 

America,  200s .  1. 30-1. 35 

American  Paraffine,  500s  extra  quality .  4.15 

Telegraph  blue  head,  5  gross . 60 

Our  Darling,  1  gross,  No.  3,  1,000 .  5. 50 

**  y  gross,  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

Armour's,  Home-made  style,  Wet — ■  Per  lb. 

10-lb,  kits . °9% 

25-  “  09 

50-  “  .o8j£ 

100-lb.  bbls . o8^| 

15°-  "  °8^ 

250-  “  . . 08 

45°-  “  07% 

John  Bower  &  Co. — 

Superior,  bbls.  and  y2  bbls . per  lb.  .08^ 

“  18,  37  and  68-lb.  buckets  ...  “  .09 

“  6  10-lb.  buckets . per  crate  6.25 

“  6  5-lb.  buckets .  “  3-65 

“  6  5-lb.  glass  jars . per  case  3.80 

“  XXX,  18,  37  and  68-lb.  buckets, 

per  lb.  .13 

“  “  6  5-lb.  glass  jars,  per  case  4.40 

Fairmount,  bbls.  and  l/2  bbls .  per  lb.  .07^ 

18,  37  and  68-lb.  buckets..  il  .08 

Wm.  J.  Troth — 

Famous,  bbls.  and  y2  bbls . per  lb.  .o8J£ 

18,  37  and  6o  lb.  buckets .  “  .09 

**  6  10-lb.  buckets . per  crate  6.25 

“  6  5  lb.  buckets .  “  3-65 

“  6  5-lb.  glass  jars . per  case  3.80 

“  XXX,  18,  37  and  60-lb.  buckets, 

per  lb.  .13 

“  6  5-lb.  glass  jars. ..per  case  4.40 

Golden,  bbls.  and  V2  bbls . per  lb.  .07 % 

“  18,  37  ancl  60-lb.  buckets .  *’  .08 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5,  6  glass  jars .  4.40 

No.  3,  6  glass  jars .  3.10 

Family,  Seedless —  Per  box. 

No.  5,  6  wooden  pails .  3-65 

No.  10,  6  wooden  pails .  6.25 

No.  18,  37  and  68,  wooden  pails . per  lb.  .13 

Barrels,  halves,  quarters  and  kits . per  lb.  .12% 

Celebrated,  Seedless —  ^ 

Bbls.,  l/2 s  and  J^s . " . per  lb.  .08^ 

Wooden  pails,  18,  37  and  68  lbs .  **  .09 

Condensed.  3  doz.  cartons  in  case . gross  11.00 

Condensed,  6J£  doz.  in  case . gross  11.00 

Keystone —  Per  lb. 

Bbls.,  ys  and  ^s . 07^ 

.Wooden  pails,  18,  37  and  68  lbs . 08 

Schimmel’s — 

Bbls.,  y2  bbls.  and  30  lb.  kits . 07*4 

18  and  37  lb.  kanakins . 08 

10-lb.  kanakins,  6  to  crate . per  doz.  9.80 

5-lb.  “  6  to  crate .  “  5-3° 

5-lb.  glass  jars,  6  to  crate .  “  6.25 

Campbell’s,  30-lb.  pails . 08 

Mrs.  Wells’,  bbls.,  y2  bbls  and  30-lb.  kits . 06 

New  Year,  bbls..  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  y,  bbls.  and  30-lb.  kits . 04^ 

National,  bbls.,  x/2  bbls.  and  30-lb.  kits . 05^ 

Southwark,  bbls.,  y2  bbls.  and  30-lb.  pails . 04^ 


OILS. 


Stove  Gasoline . 

Headlight,  150  test.. 


Per  gal. 

•  -WA 

■ 
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OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

**  Extra,  64  oz .  10.00 

“  Mammoth,  quarts .  6.00 

“  “  y2  pints .  2.20 

“  Extra,  quarts .  5.40 

“  pints .  4. co 

“  “  y2  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3. 00 

Queen,  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

“  10  oz .  3-50 

California,  quart  tins .  3.50 

pint  tins .  2.15 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4.90 

“  pints,  2  doz .  2.90 

y2  pints,  2  doz .  1.90 

Rae’s^- 

Lucca,  litre  bottles,  1  doz .  11.50 

“  25-oz.  bottles,  1  doz .  8.75 

“  Finest  Sublime,  quarts,  1  doz .  6.50 

“  “  pints,  2  doz .  7.50 

“  “  x/z  pints,  2  doz .  4.75 

tl  “  8-oz.  flasks,  2 y2  doz.  7.50 

i(  “  12-oz.  flasks, *l/2  doz.  9.00 

“  Sublime,  8-oz.  flasks,  2 y2  doz .  6.50 

“  “  12-oz.  flasks,  iy2  doz .  8.00 

Finest  Sublime,  1  gal.,  10  in  case . per  gal.  2.40 

“  5  gal.,  1  or  2  in  case,  “  2.30 

“  1  quart,  40  to  case...  '*  2.65 

Sublime,  i-quart  tins,  40  to  case .  2 .35 

“  %-gal.  tins,  20  to  case .  2.20 

“  1 -gal.  tins,  10  to  case .  2.10 

“  5-gal.  tins,  1  or  2  to  case .  2.00 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents —  Per  case. 

24  4%-oz.  bottles .  4.75 

24  8-oz.  bottles .  7.50 

12  18-oz.  bottles .  6.75 

2  5-gal.  cans .  22.00 

10  1 -gal.  cans .  23.10 

20  2^-gal.  cans .  24.20 

40  y-gal.  cans .  25.30 

80  J4-gal.  cans .  27.50 

Bulk  at  $20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7.25 

Medium  bottles,  2  doz .  7-75 

Small  bottles,  4  doz .  8.50 

5-g  d.  tins,  2  to  case .  26.50 

1 -gal.  tins,  4  to  case .  11.00 

y2-g al.  tins,  8  to  case .  12.00 

32-oz.  tins,  25  to  case .  22.00 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8.50 

pints,  2  doz .  9.00 

“  y2  pints,  *  doz .  4.75 

Oliver’s — 

1  doz.  large .  6.00 

2  doz.  medium .  6.75 

2  doz.  small .  4-25 

6  1 -gal.  tins . per  gal.  2. 10 

10  54  gal.  tins .  tf  2.20 

20  y -gal.  tins .  **  2.25 


American  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz . 55 

“  No.  16,  2  doz . 90 

“  No.  32,  1  doz .  1 . 85 

Keystone,  bottles,  2  doz . 90 


paper. 

Wrapping. 

Manila —  Per  ream. 

15  X  20,  full . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  10  lbs . 3714 

Special,  15  x  20,  6  lbs . 2i 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll —  Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 03 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide.... . 03y 

Glazed  silk  parchment,  12,  15,  18,  20  or  24 

inches  wide . Q3ys 

White  tea,  12  x  16,  reg . per  package  .  14 

Wax  butter .  “  .  lx 

Parchment  butter,  9  x  12 .  “  .40 


Toilet  Paper. 

Per  case. 

100  5-cent  rolls .  3  00 

100  5-cent  packs .  3.00 

100  10-cent  rolls .  6.50 

100  10-cent  packs .  6.50 


cm 

ol 

W 

U-, 

0 

V 

N 
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E 

Sqio" 

“xc 

Buffalo  Yell< 
Self-openinj 
Square. 

Panther,  Ye 
Union  Sell 
ing  Square. 

Union  Bear 
matic,  Sell 
ing  Square. 

Wolf  Auton 
Self-openin 
Square. 

Record  or 
Square,  or 
less  Satche 

K- 

■43 

.41 

•35 

•31 

.29 

/4--- 

...  .78 

-52 

.5° 

•43 

■37 

.32 

1... 

•71 

.67 

•55 

•49 

•45 

2... 

...  .97 

.88 

.85 

•7i 

.61 

•53 

3- 

...  1.25 

I  .09 

1 .04 

.89 

■75 

.65 

4— 

...  1.39 

I  .26 

i.%9 

1.05 

■s? 

•77 

5- 

...  1.65 

i-47 

1-38 

1 .21 

1 .07 

.91 

6... 

...  1.95 

I  .72 

I.64 

1. 41 

1.23 

1 .03 

8... 

2.08 

1.99 

1.68 

1.49 

1. 19 

10... 

...  2.55 

2.39 

2  .  l6 

1.83 

165 

*■37 
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Paper  Bags. 

Price  per  1,000  and  not  less  than  J4  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 

y  z 

V)  O  •  s. 

—  c n  > 


o  W) 


3 

<  9 


u  <u  o 


3-n 

3- 97 
4.41 

4- 79 


Price  per 
Plain  flour  sacks 


2.75 

3-56 

3- 8i 

4- 32 
4.80 


2.56 

3.20 

3.68 

4-17 

4-59 


1  ,oco  and  not 
,  12^-lb. 
25-lb.... 
50-lb.... 


less  than  500  lots. 

. per  M.  4.00 

.  “  5-75 

.  “  11. 00 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

0  quarts .  "  5-75 

“  io-oz.  jars.. .  “  2.50 

lt  10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails .  “  .90 

“  5-gal.  kegs .  . per  keg  2.00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

“  5-gal.  kegs . per  keg  2^25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

“  Tripe,  in  glass .  “  1.10 

Ox  Heart,  in  glass  .  “  1.10 

“  Pigs’  Feet,  in  glass .  “  1.10 

Russian  Sardines . per  keg  .75 

tl  5-lb.  pails . per  pail  .50 

10-lb.  pails .  “  1. 00 


POTATO  CHIPS. 


i-lb.  packages,  bbls.,  25  lbs., 
Loose,  bbls.,  30  lbs . 


.18  % 
.  18 


POPPING  CORN. 

Brad’s  “  Tip-Top  ” —  Per  case 

50  io-oz.  packages .  2.10 

100  io-oz.  “  4.00 

24  20-oz.  “  2.05 

48  20-oz.  “  4.00 

I-X-L,  40  is,  White  Rice .  2.75 


PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1.50 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

No.  4  jars,  3  doz . 92 


PICKLES. 

45  gal.,  1200s... . per  bbl.  9.20 

45  gal.,  1000s . . .  “  8.65 

10-gal.  kegs,  600s .  2.90 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg  3.00 

“  1 ,000s,  5  gal . . .  “  4.15 

2,000s,  5  gal . . .  “  5.25 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal .  1.75 

Chow  and  Mixed  Pickles,  2  gal . per  pail  1.00 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  2  doz . 85 

No.  8,  Sweet  Gherkins,  2  doz . 90 

No.  8,  Sour  Mixed,  2  doz . . 87^ 

No.  8,  Sour,  assorted,  2  doz . 87*4 

No.  8,  Chow-Chow,  2  doz . 87)4 

No.  8,  Onions,  2  doz . ; . 90 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3-3° 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3. 30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  y2  doz. 
y2  pts.  pts.  qts.  y2  gal.  gal. 

3.25  5.50  4.70  8.35  7.20 

Wood,  each — 

1 -gal.  2-gal.  5-gal.  10  to  45  gals., 

kit  kit  kit  per  gal. 

1.20  2.30  5.50  1 . 00 
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Melon,  Cucumber,  Bur,  Pepper — Mango 
Glass,  per  case  of — 

2  doz.  2  doz. 
y2  pts.  pts. 

4.00  7.00 

Wood,  each — 

1 -gal.  2-gal. 

kit  kit 

1.70  3-3° 


1  doz. 
qts. 
6.00 


1  doz. 
l/>  gal. 


l/2  doz. 
gal. 
10.20 


5'gal. 

kit 

8.00 


1°  to  45  gals 
per  gal. 
i-5° 


VINEGAR. 

Duffy’s —  Per  ga! 

Pure  Apple,  extra  old,  bbls . ! . 16 

“  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

“  45  grain. ..._ . 15 

Corson’s  Gold  Seal  Cider,  pure  apple . 16 

White  Wine  90  degrees . 20 

Crown  brand,  pure  cider,  quarts . per  doz.  .90 

White,  distilled,  40  grain . 08 

“  45  grain . 09 

“  “  extra  strength . . . 15 

Crosse  &  Blackwell’s . per  doz.  2.00 


PROVISIONS. 


.18 

.20 

16 

.24 

.24 


Hams,  skinback,  18-20  lbs . 13^ 

“  14-16  lbs . 12 yt 

“  10-12  lbs .  *  .  13  y 

Picnics,  6-8  lbs . . . 09 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beef,  sets,  city  smoked . 

“  tenaers  and  knucks . 

(i  flats  . 

“  air  dried,  sets . 

**  “  tenders  and  knucks 

Jersey  Pork,  butt . . . per  bbl.  17.75 

u  family . . .  “  20.00 

Breakfast  Bacon,  rib  in . 13 

“  boneless . 14$? 

S.  P.  Bellies,  14-15  lbs . 11 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 22 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . iol/: 

Covered  Hams,  y-cent  extra ;  Covered  Shoulders 
Picnics  and  Bacon,  J£-cent  extra. 

Armour  &  Co. — 


•I31' 

•x3 

•13 

.14 


Star  Hams,  regular,  10  to  12  lbs. 

“  “  12  to  14  lbs . 14^ 

“  "  14  to  16  lbs . 14  yA 

“  skinbacks . 15% 

Shield  Hams,  10  lb.  average . i . 13k 

“  12  "  13^4 

“  14  " 

“  16  “ 

“  18  “ 

“  skinbacks 

Picnic  Hams,  5  to  6  lbs . o8i* 

“  6  to  8  lbs . 08  k 

Star  Smoked  Ox  Tongues,  long  cut . 14^ 

**  K<  shortcut . 17 

Beef  Bologna . 08 

Shield  Parafined  Bologna....,* . 08 

Berliner  Ham . 095* 

New  Orleans  Luncheon  Meat . 10 

Star  Cooked  Ox  Tongue . 

John  Bower  &  Co. — 

Honey  cure  brand  Hams,  skinback 
large 


•3° 


•15 

•15 


medium  . 15 


“  “  small, 

“  Breakfast  Bacon .  .14 

“  “  boneless . 16 

Beef,  air-dried,  regular  sets . 20 

“  insides  and  knuckles . 22 

Ham  Bologna . 12 

Beef  Bologna . 12 

Boiled  Hams 


24 


8.00  10.00 


•I4k! 

-M3/.i 


-14*1 

•x4  k 


Beef  Tongues . per  doz. 

Swift  &  Co. — 

Premium  brand  Hams,  10  lb .  . I4kfi 

"  12  lb . 

“  14  lb . 

“  16  lb . 

“  18  lb . 

“  skinned,  18-20  lbs... 

“  boiled,  skinned,  fat¬ 
less  . 

Bacon . . 

Dried  Beef,  insides . 

Beef  Tongues,  short  cut .... 
Winchester  brand  Hams,  skinned,  all  aver.. 

“  Picnics . 09 


.26 

.22 

.26 

.20 

•14k 


LARD  AND  COMPOUNDS. 


60  lbs.. 
60  lbs.. 


Pure, 

Compound 

per  lb. 

per  lb. 

■1 

.08  y2 

.  11 

■  oZfr, 

■°9K 

•11% 

■ 09 b 

.  12 

•09K 

5-lb.  “ 

3-lb.  “ 

Armour’s- 

Shield  Pure,  60-lb.  tubs 

Simon  Pure,  3s,  5s  and  10s . 1  f 

White  Cloud  Compound . . 

“  “  tierces. 

Vegetole . . c8J:| 

“  tubs . 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . nk 

“  “  tubs....' . 

tl  lt  ‘  3,  5  and  10  lb.  cans.. 

Swift  &  Co. — 

Premium  brand,  tierces 


.12  , 


.113/ 


Silver  Leaf  brand,  tierces . io£ 


Jewel,  compound,  tierces, 


.08J 


Cotosuet,  tierces . 09^: 


DRESSED  MEATS. 


City  Dressed  Beef —  Per  lb 

Choice,  native .  . . cx^y-.io1/. 

Common . 07  -.09 
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Be  an  Expert 
on  Hams 

You  will  be  surprised  to  see 
how  many  hams  you  can  sell 
by  being  able  to  guarantee 
every  one.  Each  and  every 

one  of  SWIFT  S  PREM¬ 
IUM  HAMS  will  back  up 
the  strongest  guarantee  you 
can  give  it. 

You  can  satisfy  your  trade 
and  increase  it  by  selling 

SWIFTS  PREMIUM 
HAMS  because  their  quality 
never  fails. 

We  keep  PREMIUM 
HAMS  well  advertised,  and 
that  makes  them  easy  to  sell. 

Swift  &  Company,  U.  S.  A. 


CERTAIN 
Philadelphia 
consumer  had 
long  bought  a  brand 
of  baked  beans  that 
we  consider  next  best 
to  Van  Camp’s.  One 
day  she  bought  Van 
Camp’s,  and  at  once 
began  to  buy  them 
always  and  dropped 
the  other  brand. 
Asked  the  difference, 
she  said  she  couldn’t 
describe  it,  but  “  Van  Camp’s  somehow  tasted  better.” 

The  consumer’s  palate  is  after  all  the  court  by 
which  we  wish  to  be  judged.  We  believe  we’ll 
get  the  verdict  eight  times  out  of  ten.  And  we 
should,  for  better  materials  go  into  Van  Camp’s 
Pork  and  Beans  than  into  any  other  brand  packed 
to-day.  “Get  some”  new  tradfe. 


'GET  SOME' 


Van  Camp  Packing  Company 

Indianapolis,  Indiana*. 


It  is  a  provable  fact  that  a  majority 
of  cooking  experts  use  Nicelle  Olive 
Oil  in  all  their  demonstrations. 


Why  ?  Because  they  must  use 
the  very  best  oil  obtainable  in  order 
to  insure  results.  Otherwise  they 
would  soon  cease  to  be  known  as 
experts. 

Nicelle  Olive  Oil  is  bottled  in 
France,  where  produced.  It  is  the 
first  pressing  of  the  finest  oil  olive 
grown.  You  will  be  proud  to  sell  it. 


Nicelle  Olive  Oil  Co. 

105-109  HUDSON  STREET,  NEW  YORK 


This  Is  Not  Only  a  Handsome  Or¬ 
nament,  Bat  It  Is  as  Useful 
as  It  Is  Handsome 


This  fixture  embodies  an  entirely  new  idea 
in  the  matter  of  hinge.  Instead  of  covers 
turning  over  back  you  simply  lift  by  the  bail 
and  swing  to  the  right  when  you  have  the  jar 
exposed  for  use.  The  New  Idea  has  four  3- 
gallon  jars  made  of  the  best  lead  flint  glass. 
Composition  covers  not  affected  by  salt  or 
acids;  will  not  warp.  All  trimmings  are 
nickel-plated.  The  woodwork  is  either  solid 
oak  or  solid  cherry,  three-coat  finish,  no  imi¬ 
tation.  This  fixture  is  like  the  others,  abso¬ 
lutely  fly  and  dust  proof. 

You  can  double  your  pickle  sales  by  display¬ 
ing  them  in  this  inviting  way. 

The  Welles  &  Davis  Mfg.  Co.,  Wyalusing,  Pa. 


JOHN  BOWER  Cl  CO. 

GENERAL  PRO  VI  S  IO  N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


C  U  R  K  R  S  O  V  HONTCY-OURTC  BRAND 

Beef,  Beef  Tongues,  vw  A  (T*  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JH'  faL  JV1  LARD  a  Specialty 

BOILED  HAMS  AND  BEEF  TONGUES 
XXX  AND  SUPERIOR  MlNOE  MEAT 

U.  S.  QOVBRNMBNT  INSPECTION  OP  ALU  OUR  QOOD8 


HONEY  fUPE 


mm 


Cut  a  Can 

Jit  Our  Expense 

<1  Cut  a  can  of  Talisman  Sardines 
(mustard)  and  see  if  you  ever 
tasted  anything  as  deliciously 
appetizing  in  your  life, 
d  No  Sardine  could  be  better 
no  matter  where  packed.  We 
only  use  the  finest  selected  fish, 
and  we  fry  them  as  carefully  as 
if  they  were  for  the  king’s  table. 
The  mustard  sauce  that  goes  on 
them  is  made  from  a  famous 
recipe  and  is  deliciously  piquant. 


Swift  &  Company 
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Western  Dressed  Beef- 

Choice,  native  cattle . 09  -.10 

Common  to  fair . 06  -.08 

City  Dressed  Veal  — 

Prime . .  -.11 

Good  to  choice .  -• 

Dressed  Hogs — 

Pigs . 09  ^-.10 

Hogs,  heavy . 09%-.  10 

“  180  lbs . 09%-.  10 

“  160  lbs . 09K-.  10 

**  140  lbs . °9K“* 10 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good .  -.11 

“  “  culls  .  -.09 

Sheep,  choice . oj  -• 09 % 

“  medium .  -.08 


BUTCHERS’  SUNDRIES. 


Fresh  Steer  Tongues . 

.90 

-1 .00 

Cow  Tongues . 

•  75 

-1 .00 

Calf  Heads,  scalded  . 

•50 

-  -75 

Sweetbreads,  veal . 

.60 

••  .90 

“  beef . . 

-I  .OO 

Calf  Livers . 

.  20 

-  -25 

Beef  Kidneys . 

-I  .OO 

Beef  Livers . 

-  .06 

Ox  Tails . 

•5° 

-  -65 

Hearts,  beef . 

•03 

-  -°5 

-  .  14 

Tenderloin,  beef,  western . 

-  .  20 

Fresh  Pork,  loins,  city . 

.  10 

-  .  12 

“  “  western  ... 

-  .  IO 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


entrails  in. 

Turkeys—  Per  lb. 

Western,  young  hens,  8  to  10  lbs . 18  -.20 

“  young  toms,  15  to  17  lbs . 18  -.20 

Old  hens  and  toms . 18  -.20 

Common  to  good . 15  -•  18 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 20  -.22 

Philadelphia,  fresh  killed,  3*4  to  4  lbs. 

to  pair . 20  -.22 

Philadelphia,  fresh  killed,  3  to  3J4  Ihs. 

to  pair,  fancy . 20  -.22 

Western,  4  to  4%  lbs.  to  pair,  fancy . 18  -.20 

“  3  to  3 y2  lbs.  to  pair,  fancy . 18  -.20 

“  fair  to  good . 15  -.16 

Fowls — 

Western,  fancy . 14^--.  *5 

Heavy  Roasters,  4  to  5  lbs . 18  -.20 

Fair  to  good . 16  -.18 

Old  cocks . 10  -.11 

Western  capons,  fancy . 

**  small . 

Squabs —  Per  doz. 

Prime,  large,  fancy .  3.00-3.50 

Mixed, .  2.50-3.00 

Dark .  1. 25-1. 50 


LIVE  POULTRY. 


Per  lb. 

Spring  Chickens,  nearby,  1  *4  to  2  lbs . 16  -.  17 

Large  Springers . 16  -.18 

Fowls . i3/4~*  *4 

Roosters .  -.io 

Ducks . 11  -.13 


POULTRY  SEASONING. 


Bell’s  Spiced  Seasoning — 


Small,  or  No.  i,  2  doz . 

•85 

**  i  doz . 

•  85 

Large,  or  No.  2,  1  doz . 

.  “ 

1.40 

i-lb.  cans,  1  doz . 

4.00 

2-lb.  cans.  y2  doz . 

“ 

3-75 

3-lb.  cans,  y>  doz . 

5.40 

5-lb.  cans,  *4  doz . 

<« 

8. 70 

SAUER  KRAUT. 


Extra  quality,  50-gal.  tierces .  5.65 

“  15-gal.  kegs .  2.75 

Victory,  extra  fancy,  No.  3,  2  doz . per  doz.  .82*4 

Spring  Garden,  fancy,  No.  3,  2  doz....  u  .80 

Compass,  No.  3,  cans,  2  doz . 75 


PLUM  PUDDING. 

Richardson  &  Robins — 

Individual  size,  J4  lb.,  2  doz . 

Round  conical,  with  key,  No.  1,  1  doz.. 
“  “  No.  2,  1  doz.. 

"  No.  3,  y  doz. 

“  No.  4,  *4  doz. 

P.  P.  Sauce,  No.  1,  2  doz . 


Per  doz. 
1 .00 
2.35 
4-25 
.  6.50 
8.50 
,  1.50 


Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.00 

No.  1,  cans,  1  doz .  2.25 

No.  2,  cans,  1  doz .  4.00 

No.  3,  cans,  y2  doz .  3.25 

No.  4,  cans,  y2  doz .  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 


Jellies —  Per  doz. 

No.  32,  jars... . 97^ 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . *. . ‘. . .  . 88 

Schimmel's,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 72^4 

"  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 13J4 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06 

“  4/4‘lb-  toy  pails,  l/2  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

“  Southwark,  No.  3,  tins .  1.00 

“  No.  5,  toy  pails .  2.70 

“  30-lb.  pails .  . per  pail  1.08 

“  20  lb.  crocks .  . per  lb.  .07^ 

“  Schimmel’s,  30-lb.  pails .  “  .06 

Prune,  30-lb.  pails .  il  .07^ 

Jams — 

Schimmel's,  pure,  jars,  2  doz.. .  1 . 70 

Southwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade — 

Hartley’s,  imported .  1.82*4 

Schimmel’s,  pure .  1.65 

Warrock’s  Guava  Jelly — 

1 -lb.  tumblers . .  4.00 

x/2- lb.  **  .  2.25 

Curtice  Bros.  Preserves — 

Cherries,  jars .  4.85 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4 . 60 

Apricots,  peeled,  jars .  4 . 85 

Pineapple,  jars .  4.60 


Goffs— 

Cough  Syrup,  25c.  size . 

Herb  Bitters,  25c.  size . 

Oil  Liniment,  25c.  size . 

Sarsaparilla,  50c.  size . 

Worm  Syrup,  15c.  size . 

Horse  and  (Jattle  Powder,  15c.  size . 

Dyspepsia  Tablets,  10c.  size . 

Iron  Glue,  McCormick  &  Co. — 

No.  5 .  . 

No.  10 . 

Tube  V . 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 

Root  Beer . 

Talcum  Powder . 

Triangular  Quinine . 

Quinine  Capsules . 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices — 

Absorbine . 


Per  doz. 
1  •  75 
*•75 
1  •  75 
3-50 
1 .20 
1.20 
•75 


.40 

•75 

•75 


.80 

.80 


•75 

.80 


•75 

Per  doz, 
18.00 


:t  Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans .  6.00 


“  large  cans .  i5.oo 

Young’s  Kidney  and  Nerve  Powders .  2.co 

“  Fattening  and  Condition  Drops .  4.00 

“  Colic  and  Indigestion  Cure .  4.00 


Less  2  per  cent,  ca^h  10  days.  Net  30  days. 
F.  O.  B.  Springfield. 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz. 

Bath  Brick,  box  25  bricks . per  box 

Sealing  Wax .  ‘  ‘ 

Silver  Sand . per  bbl. 

Tar,  pints . per  doz. 

“  quarts .  ** 

11  gallons . each 

"  XA  bbls .  “ 

“  bbls .  " 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case 

U.  S.  Nerve  aad  Bone  Liniment,  25c.  size... 

McCord’s  Magic  Medicine,  25c.  size . 

50c.  size . 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size 

50c.  size 

McCormick’s  Watermelon  Syrup,  50c.  size.. 
Wondercure  Headache  Powders,  10c.  size... 


4  •  T5 
.60 

•03 

1.25 

•75 
1 .00 
•30 
3-50 
6.00 


3-75 
2.00 
2.00 
4.00 
2.00 
4.00 
4.00 
.  80 


5c.  sz. 

IOC. sz. 

25c.  sz. 

•85 

1.95 

•  -45 

•85 

i-95 

.  .40 

■85 

1.95 

•  -45 

•85 

1.95 

.85 

1.95 

•  -45 

•85 

1  -95 

•85 

1.95 

.  -45 

•85 

1.95 

•85 

>•95 

•  -45 

•85 

>•95 

•  -45 

•85 

1.95 

•  -45 

.85 

>•95 

•  -45 

•  85 

>■95 

•  -45 

•  85 

>•95 

•  -45 

■8s 

>•95 

■  85 

1.95 

•  -45 

•  85 

1.95 

•85 

1.95 

■  -45 

•  85 

per  doz. 

1 . 20 

DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

Essence  Peppermint . 

Castor  Oil . 45 

Sweet  Oil . 40 

Spirits  Nitre . 45 

Spirits  Camphor . 

Spirits  Painters’  Commercial... 

Paregoric . 45 

Glycerine . 45 

Syrup  Squills . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . 45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 45 

Machine  Oil . 45 

Laudanum,  15c.  size . 

“  25c.  size . .  “  1 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum .  . per  lb.  .03 

Beef  Capsules,  Anker's .  3.00 

Borax,  powdered,  bulk . per  lb.  .08 

'*  lump,  bulk .  •*  .08 

“  20  Mule-Team,  pure,  24  1  lb. ..per  case 

"  “  “  48  ^  lb..  41 

“  “  “  96  y  ib..  “ 

Butter  Color,  W.  &  R . per  doz. 

Bull’s  Cough  Syrup .  " 

Bluestone,  bulk . per  lb. 

Copperas .  .  “ 

Camphor,  gum,  i-oz.  blocks . .  “ 

“  flakes,  250-lb.  bbls .  “ 

“  less  quantity .  “ 

"  Tar  Balls,  250-lb.  bbls .  “ 

“  “  less  quantity .  ** 

Castoria,  Fletcher's . per  doz. 

“  Pitcher’s .  “ 

Carbonate  of  Ammonia . per  lb. 

Epsom  Salts .  “ 

Glauber  Salts .  “ 

Glue,  ordinary .  “ 

“  white .  “ 

Gum  Arabic .  “ 

Haarlem  Oil . per  doz. 

Husband’s  Magnesia .  “ 

Jamaica  Ginger,  Hires’,  flasks .  " 

Licorice,  P.  &  S.,  5c.  stick,  imported,  “ 

“  M.  &  R.,  5-lb.  boxes . per  lb. 

“  “  lozenges,  5-lb.  boxes  “ 

“  4s,  6s,  8s,  12s,  16s,  5-lb.  boxes  “ 

lt  root .  f< 

Putty,  25-lb.  cans . per  100  lbs. 

“  5o  lb.  cans .  ** 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz. 

**  “  ioc.  size ...  ** 

Paris  Green,  100-125-lb.  kegs . per  lb. 

“  ^-lb.  packages .  “ 

“  J4-lb.  packages .  " 

“  i-lb.  packages .  " 

Rosin .  ** 

Roach  Powder,  Omega,  4-oz.  cans . 80 

**  “  . per  gross  9.00 

Roachsault,  10c.  size .  per  doz.  .80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  .06^ 

tf  granulated,  about  100-lb.  kegs  .06% 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.55 

“  100-lb.  bags .  2.35 

“  less  quantity . per  lb.  .03 y2 

Venetian  Red....j .  **  .01 

Whiting .  “  .02 


.90 


2.40 

2.60 
2.80 
2.00 
1.90 

.06 

.01 

.60 

•°*  y* 

•°3>/t 

.02} 

-23 

2.80 

•85 

.  II 

•  01  lA 

.01 14 

.C9I4 
.20 
■  50 

•35 
2.85 
.90 
.36 
■23 
.27 
•24 
.  11 

1 .60 
i-55 

•35 

•75 

.24*4 

.29 

.28 

•27iz 
•03 1/2 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  toe.  size . 85 

25c.  size .  2.00 

35  c.  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 

Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .80 
15c.  size  1.75 
25c.  size  2.00 

Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 45 

No.  2,  Vanilla  and  Rose . 90 

No.  2,  Lemon  and  assorted . 85 

No.  4,  “  “  .  2.00 

No.  4,  Vanilla .  2.25 

Assorted  cases,  Nos.  1  and  2 .  ...  10.80 

“  Nos.  1,  2  and  4  . .  11.80 

Bulk.  pts.  qts.  y2  gals.  gals. 

XXX  Vanilla .  1.50  3.00  6.00  12.00 

XX  Vanilla .  1.25  2.50  5.00  10.00 

X  Vanilla .  1.00  2.00  4.00  8soo 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00  1.60  3.00  6.00 

Peach,  Rose,  Apricot, 

Violet .  1.50  2.75  5.50  10.00 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25  2.25  4.00  7.50 

Tea .  7.00 

Kitchen  Queen —  Per  doz. 

Extract  Vanilla,  No.  25 .  2.00 

“  No.  2X . 80 

“  No.  X . 45 

Extract  Lemon,  No.  25 .  1.75 

"  No.  2X . 80 

“  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla .  1.75 

“  Lemon .  1.75 

Select  Vanilla . 85 

“  Lemon  . 85 

tl  assorted . 85 

“  small  size . 45 


Liquid  Rennet  and  Tablets. 

Per  doz. 


Blair’s  Liquid  Rennet .  1 . 10 

“  Rennet  Tablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1.50 

Hanson’s  Junket  Tablets,  3  doz . 73 

Union  Tablets,  3  doz . 45 


CIDER. 

Corson’s—  Per  gal. 

Champagne . 18 

Dry  Hard . 20 

Bottled  Cider —  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  qts .  3.50 

“  "  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  “  2  doz.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  "  2  doz.  pts .  4.25 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2.75 

“  boxes,  20  packages . 55 

Qee  Whizz,  72  packs . 

Fleer’s  Chiclets,  3  lbs. ,  bulk .  1.25 

Spearmint,  20  pqcks,  100  pieces . 55 


rice. 

Extra  Fancy  Head,  XXXX,  100-lb.  bags 

Fancy  Head,  100-lb.  bags . 

Choice,  100-lb.  bags . 

Prime,  100-lb.  bags . 

Japan,  fancy,  100-lb.  bags . 

“  choice,  100-lb.  bags . 

Java,  fancy,  polished,  100-lb.  bags . 

B.  Fischer  &  Co. — 


Peril) 

.07 

.06’ 


•051 

•°4! 

.05 

•05? 

•05 


Fischer’s  Choicest  Head,  i-lb.  pockets . 

Queen  Quality,  ex.  fancy  head,  i-lb.  pockets 
“  '*  3-lb.  " 

“  “  5-lb.  “ 

Coronet,  choice  head,  1  lb.  pockets . 

"  “  3-lb.  pockets . 

Imperial,  choice,  Dom.  Japan  1  -lb.  pockets 

“  “  “  3-lb.  " 

"  “  “  5-lb.  " 

Extra  fancy  head,  XXXX,  zoo-lb.  bags . 

Fancy  head,  zoo-lb.  bags . 

Choice  head,  100  lb.  bags . 

Fancy  Java  head.  100-lb.  bags . 

Fxtra  fancy,  Patna,  100-lb.  bags . 

Siam,  Patna  style,  100-lb.  bags . 

Broken,  100-lb.  bags . 

Fancy  Japans,  100-lb.  bags . 

Choice  Japans,  100-lb.  bags . 


.073 

.07* 

•07  u 

.07 

.06]: 

.ot]i 

.06 

05J9 

•°5L 

•°7?. 

.07 

■o6}( 


■°Sl 

.07 

.06 


•04‘ 

.c6 


.05! 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  2.50 

“  60  5-lb.  bags .  4.00 

“  22  14-lb.  bags .  3.75 

“  30  10-lb.  bags .  3.75 

“  115  2^4-lb.  bags .  4.00 

Irish  Linen,  250-lb.  bags .  2.50 

**  56-lb.  bags . 65 

“  28-lb.  bags . 35 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls .  2.40 

li  1 80-lb.  sacks .  1.55 

Cheese,  280-lb.  bbls .  2.40 

Packing,  70-lb.  cotton  bags . 40 

“  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2.20 

New  Ivory,  24  large  cartons  to  case .  1.50 

Agricultural,  200-lb.  burlaps . 60 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  2.60 


Less  than  5  bbls.  the  list  net:  5  to  9  bbls  ,  5  per  cent, 
discount;  10  bbls.  or  more,  7*4  per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  doz 


Campbell's,  small,  patent  cap,  2  doz . 87): 

Durkee’s,  large,  1  doz .  4.00 

“  small,  2  doz .  2.40 

Schimmel’s,  small,  2  doz . 87) j 

My  Wife’s,  large.  1  doz .  2.30 

l<  small,  2  doz .  1.45 

Snider’s,  pts.,  1  doz .  2.30 


SAL  SODA. 


Bbls.,  375  lbs . per  100  .65 

Kegs,  170  lbs .  per  100  .82*4 

60-lb.  boxes,  bulk  or  granulated .  62 
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What  do  you  lose  by  handling  the  Ohio  Blue  Tip  Safety  Matches? 
Not  only  do  you  lose  nothing,  but  you  gain  the  increased  satisfaction  of 
your  patrons  and  8t  per  cent,  profit  for  yourself. 

This  match  is  surer,  safer  and  more  reliable  than  any  other  double  tip 
match  made.  No  consumer  once  acquainted  with  it  ever  willingly  takes 
another.  All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  41!  Marshall  Street 


There  is  a  lot  of  difference  in  the  flavor  of  a  berry  jam 
which  is  made  from  berries  which  are  forty-eight  hours  or  more 
off  the  vines,  and  a  jam  which  is  made  from  berries  which 
have  been  picked  less  than  twenty-four  hours.  We  rane  out- 
own  berries,  and  we  always  have  them  cooked  before  they 
have  been  picked  twenty-four  hours.  This  is  another  “secret” 
we  use  to  make  our  jams  better  than  the  others.  Drop  a  card 
for  samples  at  an  expense  to  you  of  a  cent  and  a  moment. 

H.  P.  D.  KINGSBURY,  Redlands,  California 
(where  the  oranges  come  from) 


i  — — HiiiiMHi  i  i  ini*1  ii  uiuiiw  ~ii  ii  i  mi  ii  niini  hi  Ma^iWhiiimr  i'i>T'BTiiftii»ii unwruanii MrinniTt lirTtminr.'-* r 

“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


MORGAN  <&  CORNELL 


211  DUANE  ST. 

NEW  YORK 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for 
Tea-store  decoration. 


TEA.  COFFEE  and  SPICE 
CANISTERSand  CABINETS 
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SAUCES. 

Lea  &  Perrins’ —  Per  doz. 

Worestershire,  large .  7.50 

“  middle .  4. 50 

44  small .  2.50 

Snider’s — 

Chili,  No.  16,  1  doz .  2.35 

“  No.  8,  2  doz .  1.35 

Oyster  Cocktail,  No.  16,  2  doz .  2.35 

“  No.  8,  2  doz .  1.40 

Worcester,  Campbell’s,  No.  8,  2  doz . 87 

North  of  England,  No.  8,  2  doz . 82J4 

Chef,  2  doz . T . 75 


SEEDS. 

Canary,  bush.  60-lb .  2.60 

Caraway . 12 

Celery . 09 

Coriander,  bleached . . . 05 

Flax . 05 

Hemp,  bush  401b .  1.60 

Mustard,  Brown . 06% 

Mustard,  Yellow . 06 

Rape,  per  lb . °SlA 

Poppy,  per  lb . 10 

Sunflower,  per  lb . 04 1/2 


SODA. 

Bi-Carb. .  no  lbs.,  kegs . per  lb.  .01  % 

Bi-Carb.,  bulk,  25-lb. boxes .  “  .03 

Babbitt’s  Soda,  ^-lb.  pkgs.,  25  lbs .  “  05% 

Arm  &  Hammer  bd.,  36  lbs .  “  -05^ 

“  44  44  lbs.,  36  lbs .  “  -04% 

"  “  “  J4,  36  lbs .  “  .051/ 

Saleratus,  Babbitt's  bd.,  l/£s,  25-tb.  bxs.  “  .05^4 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  1  doz  .  1.50 

Hires'  Root  Beer,  Carbonated,  2  doz . 87 y2 

Hires'  Ginger  Ale,  Carbonated,  2  doz . 87^ 

Welch's  Grape  Juice,  case  quarts,  1  doz .  4.50 

“  “  “  pints,  2  doz .  4.75 

'*  “  “  ^4-pints,  3  doz .  4.25 

“  t(  44  3-ounce, 8  doz .  6.00 

“  4t  44  j£-gallons,i  doz....  8.00 

“  44  44  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 


Kleenatub,  gross . . 

2.50 

Bon  Ami,  10-cent  size . 

2.50 

Electro  Silicon,  1  doz . 

.72 

Putz  Liquid,  large,  3  doz . . 

“  "  “  3  doz . 

. per  gross 

16.50 

i-45 

44  44  small . 

7.00 

44  44  44  . 

.60 

Putz  Paste,  large . 

•55 

SOAP — Laundry. 

*  Bars. 

Acme . , . 100 

Acorn . 120 

Ark . 100 

American .  72 

Bee . 100 

Best,  Babbitt .  100 

Babbitt's  New  York  City .  60 

Big  Master .  70 

Brown .  60 

Borax,  Dreydoppel .  40 

Pearl,  Young  &  Co .  40 

Day  &  Frick,  Novelty .  40 

Handsome .  60 

Eavenson,  large . 100 

44  small . 100 

Kirkman's . . 

Red  Seal . 100 

Swift's . . 

Circus . . 

Cotton  Oil . . 

Coal  Oil  Johnny . . 

Cygnet . 100 

Dobbins’  Electric . . 

Dewey .  icx) 

Fairy .  100 

Fels-Naptha . 100 

Five  case  lots  freight  prepaid . 100 

German  Family . 100 

Good  Morning . 100 

Glycerine  'I’ar . 100 

Gloss . . . . 


Less 
than 
5  bxs. 
3-5o 

2- 45 
1  -75 
2.8s 

3- 90 

3- 45 
2.95 
2.90 
2.40 
2.60 
2.80 

2.80 
2.60 

4- 75 
3-75 
3-75 

3.80 
4.00 
3-5o 

5.80 
3-57l/z 

4.00 

4.15 

2.15 
4.00 
4.00 

3- 95 

4- 3° 
3-«5 
3-75 
3-50 
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Grand  Pa’s . 50 

"  100 

Ivory . . . 100 

44  100 

Lenox . 100 

Life  Buoy .  50 

44  100 

Lautz's  Naptha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

44  5-cent  size .  ...  100 

44  toilet  size . 100 

Mayer's . 100 

44  50 

Miller’s  Naptha . 100 

Naptha,  Swift's . 100 

44  P.  &  G . 100 

^Octagon . 100 

Old  Mill . 100 

Ozone . 100 

Oleine,  Conway's .  60 

44  Golden .  60 

“  Eavenson’s . 60 

“  Kirk’s .  60 

44  Philadelphia,  60  blocks . 

<*  ft  <* 

72  ................. 

44  Pennsylvania .  60 

“  Procter  &  Gamble .  60 

“  Young’s  Best .  60 

Pride,  Swift’s . 100 

Polo .  120 

Quaker  City,  boxes . 100 

tubs . 150 

Sunlight,  oval . 100 

44  twin  bars . 100 

Santa  Claus . 100 

Saratoga . 120 

Star . 100 

Sunny  Monday . 100 

White  Cloud . 100 

Wool  Soap,  large . 100 

small . 100 


3-i5 
3.80 
7.00 
4.00 
3.00 
2  00 
4.00 

3.80 
3.00 

5.80 
4.00 
4.00 

3.80 

1.90 
3-75 
3-75 
3.85 
3-9° 
3-30 
3*75 
2.50 

2- 55 
2.35 
2.0  jY2 
2.60 

2.60 

1 .60 
3.00 

2.80 

3- 75 

2- 45 

2.90 
4.00 

3- 85 
3-95 
3. 10 

2- 45 
3.00 
4.00 

3- 85 
6.75 
4.00 


Toilet  Soaps. 

Buttermilk  Cosmo . gross 

“  doz. 

Swift’s . gross 

Castile,  imported,  Conti . lb. 

“  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis .  44 

“  doz. 

Hearts  and  Flowers . gross 

Maxine  Elliott .  44 

Oatmeal,  3  cakes  inbox .  44 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  ki-lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  V2  gross . gross 

“  Swift's .  “ 


6.60 
.60 
4-05 
•'3  Vz 

.70 
4*4° 
4.50 
•45 
10.25 
8. 10 
3-25 

.09 

.40 

i-75 

3- 25 

4- 05 


Scouring  Soap. 

Day  &  Frick’s  Flint,  36  bars .  1.24 

Young's,  48  bars .  1.80 

Brooks’ Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  2.25 

“  Hand,  36  bars .  2.25 

Wrigley's,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars.  . .  2.35 


Soap  Powder. 

Per  case 

Pearline,  36  packages . .  2.70 

'*  72  “  . . .  2.70 

41  100  44  .  2.65 

Soapine,  No.  7,  100  packs .  2.37*4 

44  No.  12,  100  14  .  3.90 

“  No.  17,  36  “  .  2.42*4 

Babbitt’s  1776  Powder,  100  6-0 z .  2.25 

Finola,  100  packages .  3*25 

Gold  Dust,  Fairbank’s,  100  12-oz.  packages....  4.00 
“  44  244-lb.  “  ....  4.50 

Naptha  Borax,  100  packages,  large .  4.75 

100  5-cent  packages .  3.75 

Kirkoline,  white,  24  large  packs .  3.55 

44  44  100  12-oz.  packages .  3.35 

Young’s  Pearl  Borax,  60  1  -lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

5°  2s .  4.00 

41  100  is .  4  00 

Nine  O’clock  Tea.  100  packages .  3.15 

I-V  Washing  Tablets,  3  doz . per  doz.  .  43 

Swift's  Washing  Powder,  100  is .  3.85 

_  "  ,  “  244s .  3.85 

Pennywash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine,  100  packages .  3 .75 

Old  Dutch  Cleanser,  48  packages .  3.25 


SPECIALTIES. 

Anker’s  Bouillon  Capsules .  3. 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz. 

Dime  size,  2  and  4  doz .  ** 

yx- lb.  net,  tins,  2  and  4  doz .  44  1 

j|-lb.  net,  tins,  2  doz .  **  1 

i-lb.  net,  tins,  1  doz .  44  g 

6  lb.  cans,  full  weight . per  lb. 

10  lb.  cans,  full  weight .  44 

Coleman's  Mustard,  D.  S.  F. — 

1 -lb.  tins . per  doz.  q 

%- lb.  “  .  “  2 

“  44  i 

y8-ib.  “  .  " 

i8-.b.  kegs . 


40 

70 

45 

90 

43 
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Pepper —  _ 

Black,  High  Grade . 14 

Black,  Low  Grade . 10 

White,  High  Grade . 

White,  Low  Grade . 

Red,  High  Grade . 

Red,  Low  Grade . 

Cinnamon — 

High  Grade . 22 

Low  Grade . 13 

Cloves — 

High  Grade . 22 

Low  Grade . 16 

Allspice — 

High  Grade . 

Ginger — 

High  Grade . 25  J4 

Low  Grade . 11 

Mace — 

High  Grade . . 

Nutmegs — 

High  Grade . 

Mustard — 

Yellow,  High  Grade . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14 

McCormick  &  Co. — 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . ^s-lb. 

*/-lb. 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice . /4-lb. 

K-lb. 


Bbls. 

Boxes. 

Cans. 

•  .M 

.15 

■  17 

.  IO 

.  11 

•13 

.28 

■3° 

•*7 

.19 

.21 

•23 

.  l6 

.18 

.  .22 

•23 

•25 

•  -13 

.14 

.  16 

.  22 

•23 

•25 

.  .16 

•17 

.19 

■  -i  i'A 

•12  Vz 

■W/z 

■  .25  Vz 

.26^ 

.2814 

.11 

.12 

.14 

•  75 

•77 

•30 

•32 

.19 

.20 

.22 

.14 

•  15 

•  17 

.14 

■  15 

•17 

Per  doz. 

.40 

•75 


.40 

•75 


Mustard — Prepared. 

Campbell’s,  jar,  2  doz . 

Gulden’s,  No.  6,  with  spoon,  2  doz . 

”  ”  20,  ‘  ‘  “  . 

Beer  Mug,  fancy,  large  size,  2  doz . 

Lemonade  Glass,  tall,  2  doz . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . 

Milk  Jar,  glass  top,  2  doz . 

Water  Tumblers,  glass.  No.  10,  4  doz . 


Per  doz. 

87K 

95 
88 
65 

75 
90 

85 
42  Vz 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 07^ 

Allspice . 06 

Cloves . 

Mace . 4g 

Nutmegs,  large . 

*'  medium..... .  13 

Cinnamon  Bark,  China . 13 

Canton . . 

Java  Thin  Quills,  5-lb.  tolls..  .30 

Saigon . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

“  36  10-cent  "  .  “  2.70 

Duryea's,  40-lb.,  i-lb.  packages . 06% 

Niagara,  "  “  “  . 04V, 

Cream,  48-lb  "  “  .  3.45 

Kingsford’s,  40  lb.,  i-lb.  “  . 06 yB 


LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb  boxes . 03^ 

44  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs.  .05% 

44  Linen  Gloss,  3-lb.  cartons . 04% 

Kingsford's,  Pure,  3  lb.  bartons . 06*4 

Pure  Gloss,  lb.  packages . o6y 

Silver  Gloss,  12  6-lb.  wd.  bxs . 07^ 

Duryea's,  Superior,  3-lb.  cartons..... . o6y 

44  Satin  Gloss,  lb.  packages. . 07*4 

44  Superior  B,  bulk . 03^4 

44  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs.  .07^4 

Niagara,  laundry,  50  lb.  bulk . 03^ 

“  i-lb.  packages,  48  lbs . 04 % 

44  3-lb.  cartons,  48  lbs . 04% 

14  6-lb.  boxes . 05^ 

Celluloid,  64  10-cent  packages .  4 .30 

“  64  5-cent  “  .  2.20 

Elastic,  64  10-cent  packages .  5.00 

“  64  5-cent  "  .  2.50 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package  .08 

Starch  Polish,  20  cakes . per  box  .50 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  ^-gross .  4.00 

44  large,  “  7.00 

44  Liquid,  large,  44  6.65 

'*  small,  44  4-90 
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Electric  Paste,  A- gross  boxes .  4 . 20 

Magic  Paste,  W-gross  boxes .  4  75 

Parlor  Pride,  large  size . per  ioz.  .  8 7 

. per  gross  10.25 

small  size . per  doz.  .70 

Climax  Enamel,  ^ -gross . per  gross  9 . 40 

Black  Jack,  ■% -gross .  "  7.oo 

Rising  Sun .  *<  5  75 

Sun  Paste,  5-cent  size .  44  4.50 

“  10-cent  size .  44  7.2o 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  %  gross .  1.25 

Per  box  of  J4  gross .  2.50 

14  dozen  to  gross .  5>00 

10-cent  size.  No.  10,  per  box  of  V.  -gross....”  2.2s 

Per  box  of  *4-gross .  4.50 

Per  gross . .  Q  OO 

F.  F.  Dailey  Co. — 

2-in-i,  smaller  size . per  doz.  .  75 

2  in- 1,  large  size .  44  i-TS 


sundries. 

Bird  Food — 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs .  44 

McAllister,  36  packs .  44 

Rosensteins,  i-lb.  pkgs.,  2  doz . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz.  ..per  doz. 

R.ed,  quarts,  3  doz .  “ 

Silver,  pints,  3  doz .  “ 

44  quarts,  3  doz .  44 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

“  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz .  44 

Paist's  Glue,  1  doz .  44 

Carpet  Tacks,  Wooden  Keg,  ^-gross  case, 

assorted,  6,  8,  10  s . per  case 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz. 

6-oz .  <• 

8-oz .  44 

io-oz .  *** 

12-oz .  <• 

Matting  Tacks  — 

No.  10,  steel . per  doz. 

No.  11,  “  .  << 

No.  12,  “  .  “ 

G.  B.  Weiss  &  Son — 

Sole  leather,  No.  1 .  2. 

.23 
.21 
I.50 
I.48 
I.42 
I.25 
1 . 18 
1.05 
.90 


•°4? 

•°5/' 

•°5: 

•°S’ 

■35 

.70 

■35 

.70 

.60 

1.85 

’f ' 

.80 

.40 

.90 

.06 

.06J 

•°7': 

.08} 

•  °9‘: 
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No.  : 
No.  3.. 


Cut  Sole  Leather,  cut  into  taps,  6  ins.  high... 

::  ::  ::  y  ::  - 

;;  ;;  "  m  •• 

::  ;;  ~ 

SEIBERT’S 
Poison  Fly  Paper 
Pays  150%  Profit 

A  very  attractive  package 
and  a  good  seller. 

Put  up  50  envelopes  in 
a  display  box  like 
cut  $1.00 

Retails  at  5  cents  an  envelope 

Fly  Ribbon . per  gross  4.80 

Ely  Paper,  Tanglefoot . per  case 

44  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

“  44  10  cartons  . .  0  2.35 

Wax,  White  and  Yellow . per  lb.  .  30 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb. 

44  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine . 

Texas  Medium,  cotton  twine .  44 

Cotton  Candle  Wick .  41 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  44 
Fine  Hemp  Twine,  8  balls  to  lb.  in  5-lb. 

bunches . . .  “ 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . per  lb 

Best  Jute  Rope,  16  yds.  to  lb .  “ 

Best  Jute  Plow  Line,  8  yds.  to  lb .  41 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

“  108  ft.  to  hank .  44 


.08*4 

•75 
.20 
.18 
.  16 
.20 

•25 


.  16 
.07 
.07 
t.6o 
t  .70 


SYRUP  AND  MOLASSES. 

N.  0.  Molasses. 

Extra  Fancy,  No.  668 . 42 

44  No.  669 . 40 

Fancy,  No.  670 . 39 

Strictly  Choice,  No.  675 . 38 

Choice,  No.  664 . 32 

Good,  No.  670 . 22 

Cane  Juice,  No.  683 . 40 

Black  Strap . 11 

B.  H.  F.,  Horse  Food  Molasses . 12 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 35 

Gold  Mine,  in  bbls . 30 

Fancy,  No.  104 . 32 

Fancy,  No.  105 . 28 

Choice,  No . 

Prime,  No.  102 .  . 26 
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“As  Good  as  the  ‘J.  M.’ 


No  delivery  wagon  built  is  as  good  as  the  “J-  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


TWENTIETH  and  FILBERT  STS. 


FDLTON  &  WALKER  CO  ■  PHILADELPHIA,  F»A. 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  can  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  Bin  Co. 

18  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 


ESTABLISHED  1840 

Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 


IVo.  192  MILL 


No.  192  R  MILL 


WRITE  FOR  PRICE  LIST 


HENRY  TROEMNER 

PHILADELPHIA,  PA„  U.  S.  A. 

No.  911  ARCH  STREET 


ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


No.  19  MILL 


HENRY  TROEMNER’S 

Electric  Coffee  Mills 
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Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice.  No.  510,  compound . 25 

Porto  Kico,  No.  668 . 15 

Glucose. 

Three  Star  A  ,  for  confectionery .  2.90 

Five  A,  for  confectionery . .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz .  “  1.35 

Schimmel’s  10-oz.  bottles,  2  doz.  in  case .  1.45 

44  6-oz.  44  4  4  4  4  . 95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club  ‘Mason's  Quart  Jars —  Per  doz. 

4  doz.  in  barrel . 87^ 

1  doz.  in  case . 90 

Lyle's  Imported,  No.  2  cans,  2  doz .  1.82^ 

Globe,  No.  2*4  tins,  2  doz .  1.12J4 

Globe,  No.  5  tins  1  doz .  2.20 

Banner,  in  jars,  compound .  1.00 

White  Clover,  in  jars,  compound . 92M 

Purina  Pancake  Syrup,  36  pts .  2.25 

•'  4  24  qts  . .  4.00 

44  44  12*4  gah .  7.00 

44  44  6  gals .  12.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz .  44  2.30 

Karo,  50-cent  size,  y>  doz .  44  2.30 


MAPLE  SYRUP. 

Towle's  Log  Cabin  “Camp*’  Syrup —  Per  doz. 

Gal.  cans,  6  in  case .  13-50 

J4-gal.  cans,  12  in  case .  .  7-25 

Qt.  cans,  24  in  case .  4.12^ 

Pt.  cans,  24  in  case .  2.50 

Qt.  bottles,  12  in  case .  4.50 

Pt.  bottles,  24  in  case .  2.75 

Jacket  can-; . per  gal.  1.00 


—34— 

Golden  Tree . 2.25 

14  medium .  i-45 

44  small  . 92% 

Vermont,  gal.  tins . per  gal.  1.25 

44  J^-gal.  tins .  7.75 

Hazen’s,  qt.  bottles .  4-°° 

44  pt.  bottles .  2.40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

Little  Gem,  parlor,  2  string .  2.40 

N  U,  No.  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.75 

Parlor,  No.  3 . 2  tie .  1.85 

Toy . 90 

Whisks,  2  sewed . 90 

Stable,  rattan  centre,  2  tie .  3-5° 

44  44  3  tie .  4.00 

Factory,  heavy  . v .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

118,  44  single,  protector .  3.00 

57,  Peerless,  double .  3-65 

61,  44  44  spring  protector .  4.45 

no,  44  single,  “  .  3.30 

80,  Seal  Globe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector .  3.00 

101,  Tidal  Wave,  single,  protector .  2.75 

175,  Glass .  3*3° 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board . <....! .  1.35 

Murdock .  2.75 

Celery  City .  2.75 


Buckets. 

Per  doz. 

O.  G.,  2  electric  hoops .  1 . 75 

44  3  electric  hoops .  1.90 

Clear,  2  hoops .  1.65 

44  3  hoops .  1.75 

Electric  Cedar,  2  hoops .  2.40 

44  3  hoops .  2.60 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  1.85 

44  14  qt  .  2.00 
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Butter  Dishes. 

No.  Per  M 

1.  Solid  oval . 90 

2,  44  1.25 

3>  "  150 

5>  “  2.00 

1,  Wire  ends . 90 

2,  4‘  1.20 

3>  “  1-40 

5,  .  4‘  1.80 

Picnic  Plates,  8  in .  2.10 

“  9  .  2-35 

Crates  contain  250  each. 


Clothes  Pins. 

Per  box. 

5  gross . 44 

Egg  Crates. 

Perfection .  1.00 

44  10  sets  fillers .  2.35 

Standard,  12  sets  fillers .  .  1  50 

Star  Egg  Carriers,  2  doz . per  doz.  2.05  “ 

44  Trays,  1  M . per  M  2.75 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

22,  White  corner . 70 

23,  Medium  size . 80 

27,  Large  .  1 .00 

13,  Marble,  medium  size . 90 

00,  White .  45 

Handy  House . 42 


Stove  Brushes. 

No.  Per  doz. 

3,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1.75 

1,  Grey  fibre,  strap  handle .  1.20 

2,  44  4  4  .  1.65 

6,  Extra  quality,  all  hair .  2.75 


Shoe  Brushes. 

No.  Per  doz. 

o,  Mexidan  Fibre . 90 

1,  44  large .  1-30 

4,  Bristle  outside .  1.65 

5,  All  bristle .  1 .75 

16X,  All  bristle,  extra  value .  2.15 

18,  All  bristle,  spotted  white .  2.80 
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Whitewash  Brushes. 

No.  Per  doz. 

6,  6  in  ,  White  tampico . 40 

7,  7  >n,  44  . . 48 

8,8  m.,  44  . 55 

6,  5  in.,  Family,  extra  heavy . .  .80 

8,  6  in.,  “  44  95 

10,  7  in.,  44  4  4  .  1 .10 

12,  8  in.,  4  4  44  1.25 

6,  5  in.,  A.,  hair  bristle .  1.40 

8,  6  in.,  “  1.65 

10,  7  in.,  44  2.00 

12,  8  in.,  44  2.35 

6,  5  in.,  Ideal,  all  bristle,  3  row .  1.90 

8,  6  in..  44  4  4  3  row . .....* .  2.25 

Dust  Brushes. 

No.  '  Per  doz, 

7X,  Fibre,  wire  drawn . 90 

21,  All  hair,  wire  drawn .  2.25 

28,  White,  wire  drawn .  2.90 

1,  7  in.,  All  hair,  flat  end .  2.05 

22,  7  in.,  Mixed,  round  end . . .  2.10 

11X,  7  in.,  All  hair,  round  end .  2.25 


TOBACCOS— Plug. 

Battle  Ax . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar . 

Newsboy . 

Old  Honesty . 

Piper  Heidsick . 

Spear  Head . 

Standard  Navy . 

Toddy . 

Vinco . .. . 

Town  Talk . 


SMOKING  TOBACCO. 


Briar  Pipe . 

Duke’s  Mixture . 

Greenback . 

Green  Turtle . 

G.  &  A.  Navy,  2V1  oz.. 

Honest . 

Polar  Bear . 

Ripple . 

Sensation . 

Wild  Rose . 


Per  lb. 

•37 
37 
56 
39 
39 

64 

44 

37 
35 

38 
28 


Per  lb. 

.38 

•39 

£ 
34 
39 

29 

39 
39 
39 


YEAST  CAKES. 

Compres'ed  . per  doz.  .  iS 

Magic,  ix/2  doz.  packages . per  box  .58 

Yeast  Foam,  1%  doz .  “  .58 


Perfect  for 


HOT or  COLD 


Starching 

Sell  Argo  Gloss  Starch  to  your  customers  in¬ 
stead  of  bulk  starch.  It  is  a  clean,  uniform 
product  of  high  quality,  coming  to  you  in  con¬ 
venient  packages  all  ready  to  pass  over  the 
counter.  Saves  time  and  waste,  ai  d  use  of 
bag  and  string — and  shows  as  much  profit  as 
bulk.  Makes  a  more  satisfied  customer. 

An  Instantaneous  Success 

Popular  in  Price — Widely  Advertised 

CORN  PRODUCTS  MANUFACTURING  CO., 

Chicago,  Illinois 


Do  You  Want  to  Make  $300 
®  More  Every  Year? 

It  is  a  mighty  nice  thing  to  be  able  to  increase 
your  profits  by  such  a  tidy  sum  as  $300  a  year  on 
an  investment  of  less  than  $20,  but  that  is  what 
you  can  do  if  you  will  put  in  an  Acme  Pea¬ 
nut  Roaster  (equipped  for  kerosene,  gas  or 
gasoline),  the  simplest  and  cheapest  automatic 
roaster  made.  Anybody  can  operate  it.  There  is 
nothing  to  get  out  of  order  and  little  or  no  expense 
in  running  it. 

Give  your  customers  a  chance  to  buy  freshly 
roasted  peanuts  and  you  will  make  from  $1  to  #3 
a  day.  We  would  like  to  tell  you  more  about  it. 

ATS  ATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


Want  a  $10  Morris  Chair 
for  Nothing? 

You  can  easily  obtain  a  handsome  chair 
for  nothing  (f  yon  will  save  the  certificates 
given  with 

Zahm’s  Independent  {Scrap)  Tobaccos 
" Blue  Hen,"  “High  Card,”  "Rex”  and  " Z " 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  ].  F.  Zahm  Tobacco  Co. 

TOLEDO ,  OHIO 
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Commissioner  foust’s  Ideas  for  New 
Pennsylvania  Food  Law 

Says  there  Should  be  No  Retailer’s  Guarantee  in  it,  but  Goods 
Should  be  Bought  Under  an  Agreement  Protecting  the 
Buyer.  Scores  Grocers  Who  Constantly  Seek  Cheap 
Goods.  Suggestions  for  the  Retail  Trade. 


[The  following  is  the  text  of  an  address  delivered  by  Hon.  James  Foust, 
Dairy  and  Food  Commissioner,  before  the  State  Convention  of  the  Pennsyl¬ 
vania  Retail  Merchants’  Association,  at  New  Castle,  September  i,  2  and  3, 

1908  ]  _ 


Jt  is  difficult  to  frame  a  food 
law  with  a  guarantee  feature  that 
will  protect  the  retail  dealer,  for 
the  reason  that  many  retail  deal¬ 
ers  purchase  their  goods  from 
manufacturers,  wholesalers  and 
jobbers  of  other  States.  A  guar¬ 
antee  directing  the  Food  Commis¬ 
sioner,  where  food  commodities 
are  found  to  be  adulterated  or 
misbranded,  to  transfer  the  prose¬ 
cution  to  the  guarantor  (which 
would  be  the  manufacturer, 
wholesaler  or  jobber)  would  be 
right  and  proper  if  all  retailers 
purchased  their  goods  within  the 
jurisdiction  of  Pennsylvania;  but 
this  is  not  the  case,  and  where  a 
law  directs  the  Dairy  and  Food 
Commissioner  to  transfer  the 
proceedings  to  the  guarantor,  and 
the  guarantor  is  beyond  the  juris¬ 
diction  of  Pennsylvania,  then  fur¬ 
ther  proceedings  must  be  aban¬ 
doned.  A  law  with  a  guarantee 
feature  of  this  kind  discriminates 
in  favor  of  the  manufacturer, 
wholesaler  and  jobber  of  other 
States  and  against  the  manufac¬ 
turer,  wholesaler  and  jobber  of 
Pennsylvania,  which  is  not  fair 
and  raises  a  very  dangerous  con¬ 
stitutional  question. 

At  the  twelfth  annual  conven¬ 
tion  of  the  Association  of  State 
and  National  Food  and  Dairy  De¬ 
partments,  held  at  Mackinac 
Island,  Mich.,  from  August  4  to 
7,  1908,  a  Committee  of  Seven  was 
appointed,  as  follows : — 

E.  F.  Ladd,  North  Dakota, 
chairman;  Dr.  M.  A.  Scovell, 
Kentucky ;  Commissioner  Pear¬ 
son,  New  York;  Commissioner 
Bird  Michigan ;  Commissioner 
Foust,  Pennsylvania;  R.  M.  Allen, 
Kentucky;  Dr.  W.  B.  Bigelow, 
Washington,  to  draft  a  uniform 
food  law,  the  provisions  to  be 
based  on  the  standards  adopted 
by  the  Joint  Standard  Commit¬ 
tee.  If  such  a  law  is  prepared 
and  enacted  by  the  Legislatures 
of  the  different  States,  and  prop¬ 


erly  enforced,  the  problem  of  food 
adulteration  will  then  be  solved. 
Where  goods  are  found  to  be 
adulterated  or  misbranded  in  one 
State,  being  manufactured  in  an¬ 
other,  the  Commissioner  of  the 
State  in  which  the  goods  were 
manufactured  could  be  notified, 
he  could  then  proceed  against  the 
guilty  parties  manufacturing  said 
adulterated  or  misbranded  goods. 
There  is  absolute  harmony  be¬ 
tween  the  Commissioners  of  the 
different  States  with  reference  to 
uniformity  and  a  desire  to  assist 
each  other  in  placing  the  respon¬ 
sibility  on  the  manufacturers  if  a 
uniform  law  is  framed  in  this 
manner. 

If  this  committee  formulates  a 
uniform  law,  based  on  the  stand¬ 
ards  adopted  by  the  joint  Food 
Standards  Committee,  the  pro¬ 
posed  Pennsylvania  bill  should 
have  a  provision  requiring  the 
Dairy  and  Food  Commissioner,  or 
his  agents,  where  goods  were 
found  to  be  adulterated  or  mis¬ 
branded,  to  notify  the  retail  dealer 
from  whom  the  goods  were  pur¬ 
chased  that  the  said  articles  do 
not  comply  with  the  provisions  of 
the  law  and  to  discontinue  the 
sale.  The  retail  dealer  instead  of 
purchasing  his  goods  under  a 
guarantee  (which  should  be  elimi¬ 
nated  from  the  proposed  bill) 
could  purchase  all  food  commodi¬ 
ties  under  an  article  of  agreement 
to  the  effect  that  if  any  of  said 
commodities  were  found  to  be  il¬ 
legal  that  they  could  be  returned 
and  credit  given  on  future  ship¬ 
ments,  or  money  refunded.  You 
doubtless  know,  under  the  present 
law,  that  after  a  retail  dealer  is 
notified  the  guarantee  provided 
for  in  the  Tustin  law  affords  him 
no  protection.  If  the  retail  dealer 
continues  to  sell  after  being  noti¬ 
fied,  proceedings  are  then  insti¬ 
tuted  against  him ;  but  until  such 
a  law  has  been  framed  we  must 
adopt  some  other  means  of  pro¬ 


tecting  the  consuming  public 
against  poisonous  and  impure 
food  commodities  and,  at  the  same 
time,  place  the  responsibility  on 
some  one  other  than  the  retail 
merchant  if  possible,  provided  the 
retail  dealer  exercises  proper  care 
in  the  purchase  of  his  goods. 

There  is  a  class  of  retail  dealers 
who  are  constantly  looking  for 
something  cheap.  They  will  pur¬ 
chase  their  vinegar  in  Kentucky 
and  other  States,  in  order  to  save 
4  cents  on  a  gallon,  and  take 
chances  of  paying  a  fine  of  $50 
and  costs  rather  than  buy  from 
manufacturers,  wholesalers  and 
jobbers  in  the  State  in  which  they 
live  and  have  absolute  protection. 
This  class  of  dealers  should  not 
be  protected  by  any  law,  but 
should  suffer  the  consequences. 
During  the  past  eight  months 
twenty-one  retail  dealers  have 
been  arrested  in  Allegheny 
County  for  selling  so-called  cider 
vinegar  which  was  an  artificial 
preparation.  Twenty  of_  them 
paid  fines  of  $50  and  costs,  one 
case  being  returned  to  court. 

Why  should  a  retail  merchant 
in  Allegheny  County  go  to  Ken¬ 
tucky  or  any  other  State  to  pur¬ 
chase  cider  vinegar  when  the 
manufacturers,  wholesalers  and 
jobbers  in  Pennsylvania  will  give 
bonds  as  to  the  purity  of  their 
cider  vinegar? 

This  will  also  apply  to  cheap 
extracts,  two  ounces  for  10  cents. 
A  two-ounce  bottle  of  pure  vanilla 
extract  will  retail  for  30  cents,  and 
being  pure  and  wholesome  will 
flavor  more  puddings,  ice  cream, 
etc.,  than  four  10-cent  bottles  of 
the  so-called  fake  brands.  It  is  in 
the  hands  of  the  retail  merchant 
to  educate  customers  by  advising 
them  that  the  cheap  article  is  in 
the  end  the  most  expensive.  To 
illustrate:  Place  a  10-cent  bottle 
of  extract  on  your  counter  and  a 
30-cent  bottle  alongside  of  it,  and 
say  to  your  customer  this  bottle 
is  pure,  costing  30  cents,  the  other 
is  impure  or  an  imitation,  costing 
10  cents.  Which  one  will  the  cus¬ 
tomer  purchase  if  the  matter  is 
presented  in  this  way? 

I  have  only  cited  two  instances 
where  cheap  and  impure  articles 
are  palmed  off  on  the  unsuspect¬ 
ing  public.  This  same  condition 
exists  with  other  food  commodi¬ 
ties,  but  I  am  happy  to  say  the 
number  of  retail  merchants  who 
practice  this  deception  is  greatly 
in  the  minority.  What  this  asso¬ 


ciation  should  do  is  to  work  hand 
in  hand  with  the  Dairy  and  Food 
Department  in  its  efforts  to  edu¬ 
cate  the  consuming  public  and  to 
drive  out  of  business  the  un¬ 
scrupulous  retail  dealers  who  are 
constantly  buying  cheap  and 
spurious  commodities  because 
they  arc  cheap  and  undermining 
their  honest  competitors  who  are 
endeavoring  to  do  a  legitimate 
business.  I  have  received  con¬ 
siderable  information  from  repu¬ 
table  jobbers  to  the  effect  that 
they  are  compelled  to  handle 
some  cheap  goods  which  they 
would  prefer  not  to  carry  in  stock, 
owing  to  the  class  of  retail  mer¬ 
chants  above  referred  to.  They 
state  that  the  dealers  would  go 
to  other  places  to  buy  if  they  did 
not  carry  this  cheaper  line. 

At  your  meeting  in  York  one 
year  ago  I  promised  your  asso¬ 
ciation  that  as  long  as  I  was  Food 
Commissioner  you  would  receive 
at  my  hands  a  “square  deal.”  It 
will  always  be  a  pleasure  to  me 
to  give  you  information  and  as¬ 
sist  you  in  every  way  possible. 
For  your  information  I  desire  to 
say  that  since  that  time  there  have 
been  about  300  different  brands  of 
canned  goods  purchased  and  ana¬ 
lyzed,  including  all  kinds  of  vege¬ 
tables,  soups  and  practically  all 
brands  of  potted  meats,  etc. 
These  commodities  were  sold  in 
different  sections  of  the  Common¬ 
wealth  under  various  trade  names 
and  were  put  up  in  many  different 
States,  but  out  of  the  investiga¬ 
tion  of  canned  goods  there  was 
not  a  single  case.  One  brand 
of  corn  contained  a  mere  trace  of 
saccharin ;  some  of  the  potted 
ham  also  had  a  cereal  mixed  with 
it,  but  it  was  branded,  indicating 
its  contents,  being  labeled  “Ham 
Flavor.” 

During  the  year  1907  about 
sixty  different  brands  of  .tomato 
catsup  were  analyzed,  and  be¬ 
tween  thirty  and  thirty-five 
brands  were  found  to  contain 
from  two-tenths  to  three-tenths  of 
one  per  cent,  of  sodium  benzoate, 
while  the  labels  stated  that  the 
catsup  contained  one-tenth  of  one 
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per  cent.  Proceedings  were 
promptly  instituted  charging  that 
sodium  benzoate  was  injurious  to 
health  and,  being  misbranded,  a 
fine  of  $60  and  costs  were  paid  in 
each  case. 

Out  of  one  hundred  and  fifty 
kinds  of  candy  purchased,  four  of 
the  samples  contained  sulphurous 
acid.  A  fine  of  $60  in  each  case 
was  paid,  together  with  the  costs. 

Eighty-two  different  brands  of 
breakfast  foods  were  purchased. 
They  were  analyzed  by  Dr.  Wil¬ 
liam  Frear,  of  State  College,  and  a 
special  bulletin  issued  on  the  sub¬ 
ject.  Eight  prosecutions  were  in¬ 
stituted  where  the  packages  were 
misbranded  because  of  statements 
on  the  labels  which  were  false  and 
misleading. 

Other  samples  of  food  com¬ 
modities  purchased  and  analyzed 
run  about  the  same  so  far  as  im¬ 
purities  go. 

On  August  20th  Judge  Martin 
Bell,  of  Blair  County,  declared  the 
Tustin  Food  Law  unconstitu¬ 
tional.  This,  however,  only  ap¬ 
plies  to  Blair  County  until  the 
Appellate  Courts  pass  on  his  de¬ 
cision.  The  case  will  be  largued 
in  the  Superior  Court  in  Philadel¬ 
phia  in  October  next.  Should 
Judge  Bell  be  affirmed,  it  will 
then  cover  the  entire  State  and  we 
will  have  no  law  covering  certain 
food  commodities  until  the  Legis¬ 
lature  meets  and  enacts  a  new  one. 
The  Tustin  Law,  however,  in  no 
way  applies  to  oleomargarine, 
“renovated”  butter,  vinegar,  fruit 
syrup,  fresh  meat,  game,  fish  and 
shell  fish,  and  milk,  where  chemi¬ 
cals  are  used,  as  these  commodi¬ 
ties  are  provided  for  by  special 
acts. 

I  desire  to  offer  a  few  sugges¬ 
tions  for  the  thoughtful  consider¬ 
ation  of  the  members  of  your  as¬ 
sociation  : — 

Don’t  go  to  other  States  to  pur¬ 
chase  your  vinegar  when  you  can 
purchase  it  from  manufacturers, 
wholesalers  and  jobbers  in  your 
own  State  who  will  give  you  an 
indemnifying  bond  as  to  its  pur- 
ity. 

Don’t  purchase  cheap  catsup 
put  up  in  large  bottles  bearing 
bright,  attractive  labels. 

Don’t  purchase  two-ounce  bot¬ 
tles  of  extracts  to  retail  for  io 
cents. 

Don’t  purchase  quart  jars  of  so 
called  “prepared  mustard”  to  sell 
for  io  cents,  giving  a  glass  dish 
as  a  premium. 


Don’t  purchase  cheap  baking 
oowder  where  premiums  are 
given  to  customers  with  each  sale. 

Don’t  handle  cheap  preserves 
sold  in  small  wooden  buckets, 
when  the  price  indicates  that  they 
may  be  made  from  artificial  in¬ 
gredients  which  are  injurious. 

Don't  encourage  your  custom¬ 
ers  to  purchase  cheap  groceries 
when  by  so  doing  they  may  en¬ 
danger  their  health. 

Don’t  go  to  other  States  where 
they  have  no  food  laws  to  pur¬ 
chase  your  goods  when  you  can 
Duy  them  just  as  well  at  home. 

Don’t  buy  canned  goods  of  last 
year’s  pack  because  they  are 
cheap,  even  though  new  labels  are 
substituted  for  the  old. 

Don’t  purchase  goods  until  you 
examine  the  labels  to  see  if  they 
are  false  or  misleading. 

Don’t  buy  repacked  mackerel. 
Don’t  withhold  your  assistance 
and  co-operation  from  the  food 
officials  who  need  your  help  in  the 
enforcement  of  the  food  laws. 

I  offer  these  recommendations 
for  the  information  of  the  retail 
merchants  as  well  as  the  consum¬ 
ing  public. 

James  Foust, 

Dairy  and  Food  Commissioner. 
Harrisburg,  Pa. 


Porto  Rico  Says  We  Don’t  Like 
Her  Coffee. 


The  United  States  Bought  Only  One 
Per  Cent,  of  Her  Coffee  Last  Year. 
Most  of  it  Must  Go  to  Europe.  Try¬ 
ing  to  Grow  Java  Coffee  in  Porto 
Rico  in  Order  to  Get  Some  American 
T  rade. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Washington,  D.  C., 

Sept.  3,  1908. 

The  exports  of  coffee  from  | 
Porto  Rico  for  the  firscal  year 
aggregated  $3,496,082.  Of  this 
amount  the  United  States  pur- 1 
chased  only  a  little  over  1  per 
cent.  While  practically  all  of  the 
sugar  went  to  the  United  States, 
comparatively  little  of  the  coffee 
was  sent  there.  This  is  for  two 
reasons:  (1)  The  duty  on  sugar 
makes  the  United  States  its  natu¬ 
ral  market,  and  (2)  there  is  no 
duty  on  coffee,  and  the  American 
people  do  not  relish  the  peculiar 
flavor  of  Porto  Rico  coffee.  Porto 
Rican  coffee  is  a  very  fine  after- 
dinner  coffee  much  relished  in  the  I 
Latin  countries  of  Europe,  and 
most  of  the  Porto  Rico  exports  of  | 
coffee  find  their  market  there. 


To  the  Trade 


England  consumes  nearly 
four  times  as  much  of 


CEYLON 

TEA 

as  of  all  others,  save  India, 
although  she  has  been  getting 
it  only  one-eighth  as  long. 


U 


Why  2 


»>» 


Mainly  because,  of  all  West¬ 
ern  peoples,  the  English  best 
know  tea. 


For  the  Same  Reason 

England  consumes  about  6  lbs.  and 
Canada  5  lbs.  to  the  United  States  ii 
lbs.  of  Tea  per  capita.  Every  English 
grocer  knows  Tea;  he  has  made  it 
a  study. 
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Efforts  have  been  made  to  in¬ 
troduce  Porto  Rican  coffee  into 
the  United  States,  but  so  far  little 
progress  has  been  made  in  this  di¬ 
rection.  It  is  very  hard  to  change 
the  taste  of  a  people.  It  were  bet¬ 
ter,  if  such  a  market  is  desired,  to 
produce  the  coffee  which  already 
has  an  established  trade  with  the 
States  and  which  brings  the  high¬ 
est  price  in  that  market.  With 
this  in  view  the  experiment  sta¬ 
tion  is  carrying  on  experiments  in 
growing  the  higher-priced  Java 
coffees,  which  are  highly  flavored 
and  command  the  highest  prices 
in  the  States.  From  the  few  ber¬ 
ries  which  have  matured  to  date 
it  seems  probable  that  highly 
flavored  coffees  can  be  grown  in 
Porto  Rico  and  retain  the  aroma 
peculiar  to  them  in  the  countries 
from  which  they  are  now  shipped. 
Whether  they  will  continue  to  do 
so  year  after  year  is  a  matter  for 
further  experiment. 

Holt. 


New  York  Bartlett  pears  are 
glutted,  and  $3  per  barrel  is  top. 
Last  year  this  time  the  range  was 
$4  to  $5.  California  Barletts 
range  from  $1.50  to  $2.25. 


Preparing  to  Get  After  Bleached  Flour 

Pennsylvania  Food  Department  has  Analyzed  Large  Number 
of  Samples  and  Will  Shortly  Prosecute.  Summary  of  the 
Month’s  Work.  Large  Number  of  Oleo  Cases  Reported. 


The  current  number  of  the 
Pennsylvania  Dairy  and  Food 
Bulletin,  which  has  reached  the 
“Grocery  World  and  General 
Merchant”  during  the  past  week, 
contains  the  following  significant 
reference  to  contemplated  plans 
against  bleached  flour,  the  supply 
of  which  in  Pennsylvania  is  said 
to  be  large : — 

On  a  par  with  the  practice  in¬ 
dulged  in  by  certain  manufacturers 
of  embalming  the  food  products 
which  they  send  into  the  market, 
is  the  conduct  of  some  dealers  in 
flour  of  bleaching  inferior  grades 
by  the  use  of  chemicals.  This  is 
done,  of  course,  for  the  purpose  of 
deceiving  the  purchaser.  He  is 
hoodwinked  into  paying  a  stiff  price 
for  a  cheap  product  and  in  addition 
is  probably  injured  in  health  by  the 
chemicals  used  in  the  bleaching  pro¬ 
cess.  This  is  one  of  the  most 
dastardly  of  practices,  for  the  reason 
that  it  not  only  cheats  the  customer, 
but  exposes  him  to  dangers  which 
may  ruin  his  health  and  shorten 
his  life. 

Various  complaints  concerning  the 
quality  of  much  of  the  flour  sold 
in  this  State  have  come  to  the  office 


of  the  Dairy  and  Food  Commis¬ 
sioner.  These  have  all  been  care¬ 
fully  noted  and  an  effort  will  be 
made  to  determine  just  what  pro¬ 
portion  of  the  flour  sold  in  this 
State  has  been  artificially  whitened 
and  what  proportion  is  being  sold 
without  such  adulteration.  On  ac¬ 
count  of  the  complaints  made  by 
consumers  and  with  a  view  to  be¬ 
gin  the  work  of  examining  the 
quality  of  the  flour  sold  in  our  chief 
city,  Special  Agent  H.  P.  Cassidy, 
of  Philadelphia,  purchased  various 
brands  of  flour  on  sale  there.  These 
samples  have  been  carefuly  analyzed 
by  Professor  Charles  H.  LaWall, 
and  it  is  quite  likely  that  some 
prosecutions  will  be  the  result,  the 
charge  that  chemicals  have  been 
used  to  whiten  the  flour  having  been 
confirmed  in  some  instances. 

There  are  at  least  two  objections 
to  the  sale  of  chemically  bleached 
flour.  One  is  the  deception  prac¬ 
ticed  upon  the  public.  It  makes  an 
inferior  and  cheap  grade  of  flour 
resemble  the  better  grades  so 
closely  that  the  fraud  can  be  de¬ 
tected  by  analysis  only,  a  branch  of 
the  world’s  work  in  which  the  aver¬ 
age  housekeeper  has  little  practice. 
And  it  exposes  the  consumer  to 
certain  risks  from  the  effects  of  the 
chemicals  used  that  he  would  shun 
if  aware  of  his  danger.  Thus  it  is 
contrary  to  law  and  those  who  sell 
such  flour  deserve  punishment  and 


are  likely  to  receive  it  in  due  time 
if  tliev  persist  in  putting  it  upon 
the  market.  That  severe  punishment 
is  deserved  will  probably  be  the  ver¬ 
dict  of  every  lover  of  wholesome 
bread  in  the  Commonwealth. 

The  bulletin  contains  the  fo 
lowing  summary  of  the  work  < 
the  month  ending  August  1 
1908 : — 

REPORT  OF  ANALYSES. 

Butter  Samples,  60. 

Colored  oleomargarine  .  8 

Pure  .  42 

Renovated  butter .  2 

Uncolored  oleomargarine ;  no  li¬ 
cense  .  8 


Total  .  60 

Oleomargarine  Samples,  5. 

.  1 

. . .  4 


Colored  . 
Uncolored 


Total . ' .  S 

Pure  Food  Samples,  114. 

Adulterated .  1 

Complying  with  law .  109 

Ice  cream,  no  law  for  same .  4 


Total .  1 14 

Vinegar  Samples,  3. 
Adulterated .  3 

SUITS  AND  PROSECUTIONS. 

Oleomargarine  Cases,  17. 

Terminated  .  17 

Pure  Food  Cases,  1. 

Terminated  .  T 

Renovated  Butter  Cases,  4. 

Terminated  .  4 

Vinegar  Cases,  3. 

Terminated  .  3 


AFTER  YOU  have  Separated,  Sorted,  Sifted,  Strained,  and  Sized  up  all 
Sorts  of  prices  and  qualities,  you  will  finally  come  back  to  our  CASH 
quotations,  if  you  want  the  BEST  goods  for  the  LEAST  money 


Fodder  Yarn,  Best  Quality  Sisal,  21 
ounces  to  the  fonr-foot  cut,  100 

strands,  coils  about  50  lbs. . per  lb.,  .05^ 

5  or  10-coil  lots .  “  .05^ 

This  is  positively  the  best  quality  FODDER  YARN, 
and  at  a  lower  price  than  you  have  heard  on  it  for  years. 

NEW  No.  3  Barley,  100-lb.  bags . per  bag,  2.80 

5  or  10-bag  lots . per  bag,  2.75 

NEW  Avena,  90-lb.  bags  . per  bag,  3.35 

NEW  Rolled  Oats,  90-lb.  bags . per  bag,  3.22# 

NEW  Schumacher’s  Farina,  24  l-lb.  packs  .  .  .  per  case,  1.12# 

NEW  Fancy  New  York  State  Pea  Beans,  grain 

bags  about  2#  bushels . per  bush.,  2.70 

Toasted  Cerealine  Corn  Flakes,  36  packs . per  case,  1.35 

Not  over  5  cases  to  any  one  buyer.  This  is  first-class 
goods  and  you  can  sell  it  at  5  cents  per  package. 

Best  Quality  Picnic  Shoulders,  6  to  8-lb.  average, 

barrels . per  lb.,  .07# 

Quantities  to  suit . per  lb.,  .08 

Bon  Accord  Imported  Soused  Mackerel,  very  fine 

quality,  No.  1  flat  oval  cans,  4  doz . per  doz.,  1.37# 

6  or  10-case  lots . per  doz.,  1.35 

Cream  Ridge  Brand  Fancy  Full  Cream  New  York 

State  Cheese,  40  to  45-lb.  average . per  lb.,  .13# 

5  or  10-box  lots . per  lb.,  .1 3 


Best  Quality  Cracker  Dust,  loose  in  barrels,  about 

140  lbs . . 

Boxes,  loose,  25  lbs . 

24  l-lb.  packages . 

This  is  fresh  goods,  made  from  crackers  baked  especially 
for  the  purpose.  Guaranteed  in  every  particular  and  will 
keep  indefinitely. 

Codorus  Brand  Cut  String  Beans,  2  doz. . 

5  or  10-case  lots . 

Star  Brand  No  2  Extra  Fancy  Cold-packed  Toma¬ 
toes,  NEW  goods,  crop  of  1908,  2  doz . 

5  or  10-case  lots . • . 

These  are  particularly  fine  quality  goods,  solidly  packed 
with  red  ripe  fruit,  and  the  quantity  of  actual  tomatoes  in 
the  can  being  equal  to  many  No.  3  size  cans  of  Standard 
Tomatoes. 

Mitchell’s  Standard  Brand  Baked  Beans,  in  5  or 
lO-case  lots  or  over,  f.  o.  b.  cars  Baltimore,  Md., 

No.  3  cans,  plain,  2  doz . 

No.  3  cans,  sauce,  2  doz . 

Remember  this  is  for  factory  shipment,  f.  o.  b.  cars 
Baltimore,  3Id. 

Pearl  Tapioca,  bags  about  190  lbs . 

60-lb.  lota  . . 

Cattlefeed  Molasses,  barrels  about  65  gallons  each, 
We  again  mention  Knight’s  Fancy  Jersey  Frying  Toma¬ 
toes  as  an  elegant  bargain  at  fi.oo  per  dozen,  in  5  or  10  case 
lots.  We  say  they  are  a  bargain  ;  we  know  they  are  a 
bargain. 


per 

lb., 

$0.03# 

per 

lb., 

•04# 

per 

lb., 

•  06# 

per 

doz., 

•72# 

per 

doz., 

.70 

per 

doz., 

.62# 

per 

doz., 

.60 

per 

doz., 

.65 

per 

doz., 

•  67# 

per 

lb., 

.03# 

per 

lb., 

•  03# 

per 

gall., 

.10# 

These  Prices  for  This  Week  Only — September  7th  to  September  12th,  inclusive. 

WRITE  FOR  "THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenue 


BARBER  i  PERKINS,  Wholesale  Cash  Grocers 


Phila.,  Pa, 
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LICENSES  ISSUED  FROM  JANUARY  I 
TO  AUGUST  IS,  1908. 
Oleomargarine  Licenses,  293. 

Boarding  house  .  7 

Restaurant  .  .  3 

Retail  .  •  . .  274 

Wholesale .  9 

Total . 293 

Renovated  Butter  Licenses,  11. 

Retail .  10 

Wholesale .  1 

Total  .  .  11 

Total  amount  of  money  received 
from  said  licenses  for  1908,  is 
$32,61346,  and  this  sum  has,  in  ac¬ 
cordance  with  law,  been  deposited 
in  the  State  Treasury. 

The  following  are  taken  from 
the  reports  of  the  State  chemists 
for  the  period  referred  to : — 

Sample  bought  of  Peter  Diebel's 
Sons,  Sharon.  Sold  for  butter. 
Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  Bock's  Cafe, 
Sharon.  Sold  for  butter.  Chemist’s 
report — Oleomargarine ;  no  license. 

Sample  bought  of  Quick  Lunch, 
Sharon.  Sold  for  butter.  Chemist’s 
report — Oleomargarine ;  no  license. 

Sample  bought  of  J.  Krayniak, 
South  Sharon.  Sold  for  butter. 
Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  Rankin  Hotel, 
Mrs.  Rankin,  Proprietor,  Sharon. 
Sold  for  butter.  Chemist’s  report — 
Oleomargarine ;  no  license. 

Sample  bought  of  restaurant,  Mrs. 
Wilson,  Proprietor,  Sharpsville. 
Sold  for  butter.  Chemist’s  report — 
Oleomargarine;  no  license. 

Sample  bought  of  restaurant, 
Frank  Thompson,  Proprietor, 
Sharpsville.  Sold  for  butter.  Chem¬ 
ist’s  report — Oleomargarine;  no  li¬ 
cense. 

Sample  bought  of  Palmer  Restau¬ 
rant,  E.  L.  Currie,  Proprietor. 

1  Sharon.  Sold  for  butter.  Chemist’s 
j  report — Oleomargarine;  no  license. 
P.  Sample  bought  of  Ladies’  and 
Gents’  Dining  Room,  Washington. 
Sold  for  utter.  Chemist’s  report — 
Colored  oleomargarine. 


Sample  bought  of  Baldwin  Meat 
Market,  Jacob  Ray  Nease,  Proprie¬ 
tor,  98  N.  Main  street,  Washington. 
Sold  for  butter.  Chemist’s  report 
— Colored  oleomargarine. 

Sample  bought  of  Thos.  R.  Hal- 
lam,  1 12  W.  Chestnut  street,  Wash¬ 
ington.  Sold  for  butter.  Chemist’s 
report — Colored  oleomargarine. 

Sample  bought  of  William  R. 

Pogue,  Stands  204  and  206,  N.  S. 
Market  House,  N.  S.,  Pittsburg. 
Sold  for  butter.  Chemist’s  report— 
Renovated  butter ;  no  license. 

Sample  bought  of  J.  Heck,  88 

Allegheny  Market,  Allegheny.  Sold 
for  butter.  Chemist’s  report — Reno¬ 
vated  butter;  no  license. 

Sample  bought  of  J.  Heck,  88 

Allegheny  Market,  Allegheny.  Sold 
for  butter.  Chemist’s  report — Oleo¬ 
margarine;  no  license. 

Sample  bought  of  Hoffman’s 
Ladies’  and  Gents’  Cafe,  307-309  Dia¬ 
mond  street,  Pittsburg.  Sold  for 

butter.  Chemist’s  report — Colored 
oleomargarine. 

Sample  bought  of  Reinhold  & 
Foerst,  613  Smithfield  street,  Pitts¬ 
burg.  Sold  for  butter.  Chemist’s 
report — Oleomargarine ;  no  license. 

Sample  bought  of  Hotel  Clifton, 
cor.  Walnut  and  Shaw  avenues,  Mc¬ 
Keesport.  Sold  for  butter.  Chem¬ 
ist’s  report — Colored  oleomargarine. 

Sample  bought  of  W.  P.  Fornof, 
Sharon.  Sold  for  oleomargarine. 
Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  G.  I.  &  C.  R. 
Simons,  1899  Market  street,  Phil¬ 
adelphia.  Sold  for  flour.  Chemist’s 
report — Damaged  so  as  to  be  un¬ 
wholesome. 

Sample  bought  of  G.  Brofofsky, 
217  Brighton  Road,  Pittsburg.  _  Sold 
for  cider  vinegar.  Chemist’s  re¬ 
port — A  distilled  vinegar  and  colored 
with  caramel. 

Sample  bought  of  Joseph  H. 
Christie  &  Sons.  Clymer.  Sold  for 
cider  vinegar.  Marks  on  package: 
Manufactured  by  A.  B.  Mack,  Mar- 
tinsburg,  Pa.  Chemist’s  report— 
Diluted  cider  vinegar;  fortified  with 
distilled  vinegar  or  by  adding  sugar. 

Sample  bought  of  H.  D.  Smith, 
Clymer.  Sold  for  cider  vinegar. 
Marks  on  package :  Price  &,  Lucas. 
Chemist’s  report — A  distilled  vine¬ 
gar;  low  in  acidity  and  colored  with 
caramel. 


The  Personal  Element  in  Business 


BRIGHT  scribbler  in  a  recent  number  ot  the  "Grocery  World, 
which,  by  the  way  is  a  mighty  good  paper,  discussing  the 
"Personal  Element  in  Business”  expressed  a  doubt  whether 
the  “Hanscom's  came  in  touch  with  their  customers  now  as  in 
former  years.”  Well.  Brother  “Stroller,”  you  may  have 
another  guess.  Every  day  and  often  long  after  we  should  be 
home  romping  with  the  children,  the  Hanscom  s  are  still  at  the 
helm  of  affairs,  and  what  is  still  more  important,  attending  closely 
to  the  minutest  details  of  the  business.  “Too  busy  to  sell  a  loaf  of  bread 
or  a  cake  of  yeast?”  Not  on  your  life. 

We  cannot  meet  all  our  customers  every  month,  some  never,  wish  we 
could,  we  would  like  to  give  you  all  the  “  personal  ”  word  of  appreciation  and 
a  warm  hand  shake.  Accept  the  will  for  the  deed  to-day.  Will  you? 

The  names  on  our  ledgers  are  vastly  more  than  a  list  of  customers.  Our 
pulses  beat  quicker  as  we  turn  the  pages  this  August  evening.  1  hey  are  an 
honored  record  of  friends,  hundreds  unchanged  in  the  nineteen  years,  sons  and 
daughters  grown  and  gone  from  the  old  home  nest,  but  still  at  home  at 
Hanscom’s.  This  friendship  and  loyalty  is  a  compensation  that  outweights 
any  return  in  dollars  and  is  more  and  more  prized  as  the  years  go  y.  .  ro  5 
business  of  all  that  is  irksome  and  makes  it  a  real  delight.  Such  practical  ex¬ 
pression  of  your  confidence  will  be  treasured  as  the  richest  legacy  o  our 
business  life. 

Yes.  we  are  right  on  the  spot  to  serve  you  m  every  way  possible.  Call, 
write  or  phone  us  "  personally  with  orders,  suggestions  or  complaints.  e 
will  thank  you  even  more  for  the  complaint  than  the  order.  As  our  business 
grows  we  will  try  harder  to  do  it  better,  and  it  is  this  very  unattainablcness 
of  our  ideals  that  makes  success  possible. 

Yours  most  sincerely. 

The  above  is  printed  in  the  form  of  a  folder  and  issued  by 
Hanscom  Brothers,  the  Philadelphia  grocers,  on  September  ist,  1908. 


“ OLD  DUTCH" 

SPICE  CADDY 

FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


Start  the 
Pall  Season 
Right ! 


BY  MAKING 


MOTHER’S  OATS 

YOUR  LEADER 

$1.27  to  $1.45  per  36  pkgs.  PROFIT 

Order  now  for  fall  delivery  from  your  jobber. 

Cash  bonus  DEAL  packed  in  every  case  and  container — no 
red  tape.  Mother’s  Oats  Quality  and  Policy  make 
Mother’s  brand  Profits. 

No  Profitless  10c.  Price  Advertised  to  the  Consumer, 

on  the  package,  bill  boards,  newspapers  or  magazines.  Our 
policy  does  not  make  Mother’s  Oats  a  “cut-rate  store 
leader”  like  other  brands  whose  manufacturers  permit,  if 
not  encourage,  this  practice  for  “volume.”  We  urge  and 

help  you  to  a  “Living  Profit.” 


THE  GREAT  WESTERN 

CHICAGO 


CEREAL  CO. 
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Monday,  September  7,  1908. 

Competition  is  truly  the  life  of 
trade,  but  just  as  truly  is  it  the 
death  of  a  certain 

One  Phase  of  phase  of  self-re- 

Competitioa.  spect  and  inde¬ 

pendence.  When 
competition  passes  a  certain  point 
it  compels  merchants,  in  order  to 
hold  trade,  to  swallow  what  is  ex¬ 
tremely  unpalatable  to  every  self- 
respecting  man. 

Two  instances: — 

A  few  days  ago  a  certain  large 
wholesale  grocer  of  Indianapolis, 
Ind.,  ordered  in  writing  from  a 
New  York  packer  about  ioo  cases 
of  a  certain  variety  of  canned 
goods.  After  the  goods  were 
shipped,  the  buyer  cancelled  the 
order,  the  goods  are  now  in  costly 
storage  in  Indianapolis,  and  the 
seller  loses  both  freights  if  no 
buyer  is  secured  and  reshipment 
must  be  made  to  New  York. 

All  the  facts  in  this  case  are 
thoroughly  known  to  the  writer. 
The  contract  of  purchase  was  a 
perfectly  good  one  and  the  cancel¬ 
lation  by  the  buyer  became  a 
wholly  unwarranted  violation  of 
it.  Had  the  seller  begun  suit  on 
the  strength  of  it  he  would  have 
almost  certainly  succeeded.  Yet 
he  will  not  begin  suit,  though 
realizing  perfectly  that  his  rights 
have  been  outraged.  Why?  Be¬ 
cause  the  buyer  who  cancelled  is 
a  good  customer,  who  can  buy  the 


same  character  of  goods  from 
three  or  four  other  packers. 

Another : — 

A  certain  Pennsylvania  whole¬ 
sale  grocer  nearly  a  year  ago 
bought  some  canned  goods  on 
which  swells  were  guaranteed  for 
six  months,  a  condition  being  that 
to  secure  allowance  not  only  the 
swells  must  have  become  swells 
within  six  months,  but  a  report  of 
them  must  have  been  placed  in 
the  seller’s  hands  within  six 
months. 

During  the  eleventh  month  the 
jobber  sent  in  a  report  of  swells, 
accompanied  by  a  demand  for  a 
credit  of  about  $9.  It  was  not  al¬ 
lowed,  because  it  came  five 
months  too  late.  Result,  the  job¬ 
ber  in  high  dudgeon  declares  that 
he  will  never  buy  another  cent’s 
worth  from  the  packer  in  the  case, 
and  he  will  probably  keep  his 
word. 

In  this  case  the  packer  had 
sufficient  strength  of  mind  to  re¬ 
fuse  to  be  browbeaten  into  doing 
something  which  rested  on  no 
equity  whatever.  But  by  so  doing 
he  loses  a  customer.  His  com¬ 
petitors  make  the  same  six 
months’  rule,  but  themselves  vio¬ 
late  it  whenever  occasion  de¬ 
mands. 

The  victims  in  the  applications 
of  this  phase  of  competition  are 
almost  always  the  sellers.  The 
buyers,  realizing  that  they  are  the 
prizes  sought  after,  take  advan¬ 
tage  in  a  grossly  unfair  way. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  several  times 
expressed  its 
opinion  on  trade 

OutrA2<oail  . 

unionism:  it  be¬ 
lieves  in  men  of 
all  crafts  joining  together  in  or¬ 
ganizations  for  the  common  good. 
It  is  itself  printed  in  a  union  office, 
and  would  always  give  the  prefer¬ 
ence  to  union  labor,  other  things 
being  equal.  The  “Grocery 
World  and  General  Merchant” 
also  believes,  and  has  repeatedly 
said,  that  there  are  certain  prin¬ 
ciples  and  methods  to  which  the 
trade  unions  are  committed, 
which  are  offensive,  unfair  and 
oppressive  to  the  last  degree. 

One  of  those  methods  was 
brought  to  the  writer’s  attention 
during  the  week.  An  uptown 
Philadelphia  grocer  is  an  exten¬ 
sive  distributer  of  circulars.  He 
uses  large  sheets,  puts  consider¬ 
able  on  them  and  undoubtedly  in¬ 


Twelfth  Annual  Convention  of  the  Penn¬ 
sylvania  Retail  Merchants’  Association 


The  Convention  of  the  Pennsylvania  State  Retail  Merchants] 
Association  was  held  at  Newcastle,  Pa.,  on  Tuesday,  Wednesday  ancl 
Thursday  of  the  past  week,  September  2d,  3d  and  4th.  “  The  Grocer) 
World  and  General  Merchant  ”  had  a  stenographic  reporter  present] 
and  a  full  verbatim  report  of  the  sessions  will  appear  in  the  issue 
of  September  14th. 


of 


money  m 


vests  a  large  sum 
them  each  week. 

Several  times  recently  this  gro¬ 
cer  has  received  great  bundles  of 
his  circulars  bearing  the  follow¬ 
ing  blue  label : — 


THIS  PRINTED  MATTER  RETURNED 
BECAUSE  IT  DOES  NOT  BEAR  THIS 


If  the  Union  Label  had  been  printed  on  the 
matter  to  which  this  sticker  is  attached  it  would 
be  much  more  effective  as  an  advertisement,  and 
would  not  have  been  returned  in  this  manner. 


There  is  evidence  that  some 
man  or  men  representing  the  local 
trade  unions  has  sneaked  into 
yards  or  vestibules  where  these 
circulars  have  been  placed  and  has 
stolen  and  returned  them  to  the 
sender  in  order  that  they  might  be 
robbed  of  all  effect.  The  scheme 
is  an  outrageous  violation  of 
private  right,  is  absolutely  against 
the  law  and  is  the  best  illustration 
yet  obtainable  of  the  arbitrary 
and  oppressive  lengths  to  which 
organized  labor  sometimes  goes. 

The  grocer  who  is  the  victim 
here  should  arrest  at  sight  the 
sneaks  who  are  responsible.  He 
has  a  clear  remedy  at  law  and  he 
should  act  upon  it  instantly. 


One  thing  is  very  noticeable 
about  the  present  somewhat  de¬ 
pressed  business 
As  to  Buyine  conditions:  t  hje 
Ahc«d.  almost  total  dis¬ 
appearance  of  all 
disposition  to  anticipate  the  buy¬ 
er’s  wants  in  the  purchase  of  mer¬ 
chandise.  Time  was,  and  very 
recently,  when  a  buyer  would  not 
buy  goods  for  a  week  or  a  month 
ahead,  but  for  three  or  six 
months  ahead.  To-day  the  lack 
of  ready  money  prevents  him 
from  doing  that,  but  probably  an 
equally  potent  reason  is  timidity 
over  market  conditions.  Even  in 
cases  where  it  was  as  certain  as 
anything  could  be  that  a  given 
article  would  advance,  buyers 


have  refused  to  buy  for  more  than  I 
immediate  wants,  preferring  to  gol 
along  with  the  market  when  the! 


changes  come. 


It  is  a  question  whether  this  I 
after  all  is  not  the  better  wav. 
Buyers  wdio  unnecessarily  buy 
enough  goods  to  last  for  months 
to  come,  sacrifice  the  interest  on 
their  money  and  the  storage  on 
their  surplus  goods,  and  at  the  | 
same  time  they  risk  a  market  de¬ 
cline.  Further  than  that,  they  run 
the  risk  of  finding  themselves 
overstocked  with  goods  and  being 
forced  to  sacrifice  them.  Their 
possible  advantage  is  in  a  market 
advance,  which  may  enable  them 
to  sell  below  competitors  who 
have  not  bought  ahead,  and  to 
keep  abreast  of  those  who  have. 

Naturally  the  seller  is  heartily 
in  favor  of  his  customers  buying 
ahead.  His  goods  go  out,  he  gets 
the  money  for  them,  he  is  saved 
the  storage,  and  need  wrorry  no 
longer — as  to  those  goods — on  ac¬ 
count  of  market  conditions.  But 


the  fact  remains  that  there  is 


much  to  be  said  for  the  contention 
that  the  safer,  saner  business  lies 
in  buying  for  immediate  wants  01- 
little  more  than  immediate  wants. 
Always  provided  that  there  is  no 
extraordinary  reason  for  doing 
more. 


In  this  issue  Food  Commis¬ 
sioner  Foust,  of  Pennsylvania, 
advances  some 

Commissioner  Foust’.  novel  ideas  for  a 
Proposed 

New  Food  Law.  new  food  law  to 
replace  the  act  of 
1907,  if  the  Blair  County  decision 
overturning  that  is  affirmed  by 


the  higher  court. 


Commissioner  Foust  does  not 
believe  that  a  food  law  should 
contain  a  retailers’  guarantee 
clause,  for  the  reason,  as  he  ex¬ 
presses  it,  that  such  a  provision, 
while  admirable  for  the  retailer, 
discriminates  against  the  jobbers 
of  Pennsylvania  in  favor  of  those 
in  other  States.  The.  “Grocery 
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World  and  General  Merchant” 
does  not  wholly  agree  with  this 
attitude,  but  it  would  cheerfully 
accept  any  other  adequate  way  of 
protecting  the  retailer  which  all 
parties  would  admit  did  not  dis¬ 
criminate  against  the  jobber. 

The  Pennsylvania  Commis¬ 
sioner  suggests  such  a  way.  His 
plan  eliminates  the  guarantee 
from  the  law  entirely,  but  pro¬ 
vides  for  the  purchase  of  mer¬ 
chandise  under  an  agreement 
that  if  it  were  subsequently  found 
to  be  illegal,  it  could  be  re¬ 
turned  and  properly  credited.  It 
is  a  little  difficult  to  see,  without 
further  reflection,  how  such  a 
provision  could  be  profitably 
made  a  part  of  any  law,  since 
such  a  plan  can  easily  be  followed, 
if  the  parties  desire,  without  a 
law,  and  such  a  provision  in  a  law 
could  not  compel  them  to  do  so 
against  their  will. 

By  far  the  most  important  of 
the  Commissioner’s  suggestions  is 
that  instead  of  arresting  a  retailer 
found  selling  illegal  food,  notice 
be  given  him  that  it  was  illegal 
and  that  he  must  stop  selling  it 
at  once.  This,  says  the  Commis¬ 
sioner,  will  give  him  a  chance  to 


gain  the  protection  of  his  agree¬ 
ment  with  the  seller.  The  writer 
has  always  believed  that  nothing 
short  of  this  was  fair ;  that  a  re¬ 
tailer  who  had  used  every  precau¬ 
tion  possible  to  him  to  obey  the 
law  deserved  a  warning  before 
prosecution.  To  this  part  of  Mr. 
Foust’s  ideas  the  “Grocery  World 
and  General  Merchant”  heartily 
subscribes,  and  believes  that  if  the 
law  compelled  the  department  to 
give  such  notice,  such  plan  might 
afford  a  very  fair  substitute  for  a 
guarantee  clause.  The  relations 
between  the  retailer  who  has  in¬ 
nocently  bought  illegal  goods  and 
the  manufacturer  or  jobber  who 
sold  them  to  him,  however,  had 
better  be  left  to  the  parties  them¬ 
selves  ;  they  can  scarcely  be  gov¬ 
erned  by  statute. 


The  Latest  in  Individual  Ice¬ 
making  Machines. 

The  American  Consul  at  Marseilles 
Reports  that  Most  of  Them  are  toys 
but  there  is  One  Good  One^that 
Costs  a  Small  Sum  and  Actually 
Produces  Ice. 


From  time  to  time  the  “Gro¬ 
cery  World  and  General  Mer¬ 


chant”  has  published  descriptions 
of  little  ice-making  machines  in¬ 
tended  for  individual  use,  most  of 
which  have  had  their  origin  in 
France.  This  journal  realized 
that  if  such  a  machine  could  be 
made  practical  it  would  render  re¬ 
tail  grocers  and  all  other  retail 
merchants  who  use  ice,  as  well  as 
many  consumers,  independent  of 
all  other  sources  of  ice,  and  thus 
greatly  reduce  that  part  of  the  ex¬ 
penses  for  operating  a  retail  store. 

Not  long  ago  an  American 
wrote  to  Robert  P.  Skinner, 
American  Consul  at  Marseilles, 
France,  asking  him  what  the 
French  ice-making  machines 
amounted  to.  The  “Grocery 
World  and  General  Merchant’s” 
correspondent  sends  the  follow¬ 
ing  copy  of  the  Consul's  reply: — 

I  find  upon  inquiry  that  such  de¬ 
vices  have  been  upon  the  market  in 
this  country  for  a  dozen  years,  but 
apparently  they  never  have  ad¬ 
vanced  much  beyond  the  interesting 
scientific  toy  stage.  In  the  chief 
bazaar  of  Marseilles  one  model  re¬ 
mained  on  hand,  the  price  of  which 
was  75  cents,  and  the  salesman  in¬ 
formed  me  that  it  had  been  imported 
from  the  United  States.  In  this 
device,  similar  in  form  to  a  domestic 
ice  cream  freezer,  the  water  is 
placed  in  a  tin  receptacle,  which  is 
plunged  into  njtrate  of  ammonia. 
After  agitation,  ice  is  formed  and 
withdrawn  from  the  tin. 


Better  machines  of  French  manu¬ 
facture  were  upon  the  market  for  a 
long  time,  and  sold  for  from  $6  to 
$io.  The  manufacturers  claimed 
that  the  nitrate  of  ammonia  could 
be  used  over  and  over  again,  but 
in  practice  this  appears  not  to  have 
been  the  case.  So  much  dissatisfac¬ 
tion  followed  the  sale  of  these  de¬ 
vices  that  most  of  the  local  dealers 
soon  ceased  to  handle  them. 

At  the  present  time  one  reliable 
Marseilles  house  is  selling  with  satis¬ 
factory  results  another  form  of 
freezing  machine,  worth  from  $17.37 
to  $27.02,  according  to  size.  No. 
o  gives  300  grams  (10.58  ounces) 
of  ice  per  thirteen  minutes;  No. 
1,  600  grams  (21.16  ounces)  in  fif¬ 
teen  minutes;  No.  2,  1,200  grams 
42.32  in  fifteen  minutes,  and  No.  3, 
2,400  grams  (84.64  ounces)  in  twenty 
minutes.  This  device  consists  of  a 
porcelain  recipient  for  the  water, 
which  is  placed  inside  a  larger  re¬ 
cipient  containing  either  nitrate  of 
ammonia  or  sulphuric  acid  and  sul¬ 
phate  of  soda.  The  whole,  when 
tightly  closed,  is  fitted  to  a  curved 
iron  frame,  which  once  set  in  mo¬ 
tion  by  the  hand,  continues  rocking 
automaticallv  a  sufficient  time  for 
the  production  of  the  ice. 


The  bulk  of  the  peaches  on  the 
market  are  from  West  Virginia, 
Pennsylvania  and  Maryland,  and 
the  price  ranges  from  75  cents  to 
$1.25  per  basket.  Ohio  peaches 
are  coming  in  bushel  crates  at 
$1.50  to  $2.25.  The  quality  of  the 
present  receipts  of  peaches  is 
good  and  the  demand  active. 


-  — 

THREE  PIES  FROM 
THIS  CARTON 

This  is  without  doubt  the  scientific,  profitable,  clean  and  economical  way  to  sell  mincemeat. 

A  small  carton,  3x4x2  inches,  containing  enough  mincemeat  to  make  three  pies !  Not  simply 
a  substitute  for  mincemeat,  but  a  combination  of  clean,  rich  materials  which  simply  needs  water, 
sweetening  or  cider.  Think  of  the  saving. 

Think  of  something  else — Veribest  Mincemeat  needs  no  preservative.  Most  liquid 
mincemeat  does.  Know  what  food  laws  say  about  preservatives — and  about  you,  if  you  handle 
goods  with  them  in? 


ARMOUR  COMPANY 
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71%  profit,  ex¬ 
clusive  agengy, 
and  an  introduc- 
tory  campaign 
at  our  expense 
— if  yon  handle 


GOFFS 

COUGH  SYRUP! 

Write 

S.  B.  GOFF  «&  SONS  CO. 


Established  1872 
CAMDEN.  N.  J. 


PUSHCART 
the  Only 
Cheaper  Thing 


The  only  method  of  deliv¬ 
ering  goods  which  is  cheaper 
than  a  Lindsley  Delivery  Car 

is  a  push  cart.  When  it  comes 
to  even  a  single  horse  deliv¬ 
ery  we  can  save  any  grocer 
money,  and  a  double  team  is 
so  very  far  ahead  in  expense 
that  there  is  no  comparison. 

What  we  have  said  many 
times  we  say  again  —  the 
Lindsley  Car  will  carry  1500 
pounds  30  miles  on  one  gal¬ 
lon  of  gasoline. 


J.V.  Lindsley  &  Co. 

Suite  1112  Monadnock  Bldg. 

- CHICAGO - 


Will  Bring 
You  Trade 


Crisp-Salted-Appetizing 


You  don’t  know  how 
good  a  pretzel  can  be 
made  till  you  eat  the 


"Oakdale”  Steam 
Process  Pretzel 


Get  samples  and  prices 
from 


Oakdale  Baking  Co. 


lOth  $  Susquehanna  Ave. 

PHILADELPHIA,  PA. 


Tungsten 

Lamp 

Fixtures 


\  A  7E  are  offering  Grocery 
^  ^  Stores  a  special  propo¬ 
sition  for  the  installation  and 
maintenance  of  fixtures 
equipped  with  the  new  Tung¬ 
sten  Lamps.  These  lamps 
will  give  more  and  better 
light  for  less  money  than  any 
other  illuminant — electricity 
or  gas — now  on  the  market. 

We  will  be  pleased  to  fur¬ 
nish  you  complete  estimates 
upon  inquiry. 


THE  PHILADELPHIA 
ELECTRIC  CO. 

10  th  and  Chestnut  Streets 
Philadelphia 


The  New  York  Letter 


Enforcing  Short  Weight  Laws  in  New  York  State.  Grocers 
Arms  Against  Alleged  Unfair  Arrests  for  Treating  Delivet 
Horses  Cruelly. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


New  York,  September  3,  1908. 
Lack  of  sufficient  laws  in  New 
York  State  to  protect  the  sealers 


and  dealers  at  large  in  their 


efforts  to  insure  honest  goods  at 
full  measure  from  wholesalers  and 
retailers  was  discussed  by  the 
New  York  State  Sealers  in  session 
last  Friday  at  Rochester.  The 
meeting,  which  was  informal, 
brought  together  two  score  or 
more  of  the  sealers  from  all  parts 
of  the  State.  Dr.  Fritz  Reich- 
mann,  of  Troy,  State  Sealer  for 
New  York,  and  Captain  George 
H.  Pettis,  of  Providence,  State 
Sealer  for  Rhode  Island,  were 
present. 

Dr.  Reichmann  presided  at  the 
conference.  Difficulties  which  the 
sealers  encounter  in  their  work 
were  related  during  the  morning 
by  John  H.  Stephenson,  City 
Sealer  of  Rochester ;  Dr.  Reich¬ 
mann,  Captain  Pettis  and  others. 
The  question  of  short  weight  on 
coal  in  some  cities  and  the  lack 
of  efficiency  of  the  present  laws 
to  prevent  it  was  deplored.  Dr. 
Reichmann  said  that  one  case  had 
come  to  his  attention  in  the  city 
of  Cohoes  where  800  pounds  of 
coal  had  been  sold  as  a  ton,  and 
prosecution  had  failed  to  convict 
the  dealer. 

On  the  milk  question  Dr. 
Reichmann  stated  that  the  pres¬ 
ent  laws  do  not  require  the  seal¬ 
ing  of  milk  bottles.  The  only 
means  of  prosecution  was  a  move 
on  the  part  of  the  purchaser,  in 
the  nature  of  an  action  stating 
that  less  than  the  full  amount  had 
been  sold  to  him  as  a  pint  or  a 
quart,  whichever  the  case  might 
be.  One  of  the  sealers  said  that  the 
dealers  were  preventing  such  ac¬ 
tion  by  printing  a  guarantee  on 
the  bottles  that  they  contained  a 
“quart  more  or  less.”  The  Massa¬ 
chusetts  and  Rhode  Island  laws 
get  around  this  by  prescribing 
that  milk  must  be  sold  by  the  pint 
or  quart. 

Dr.  Reichmann  said  that  the 
law  of  net  weight  packages,  by 
the  terms  of  which  each  package 
must  carry  on  its  outside  the 
weight  of  its  contents,  failed  of 


passage  last  year  because  of  tl 
hostility  of  the  packing  interest 
Such  legislation,  he  said,  is  needc 
in  this  State  and  he  urged  tl 
sealers  to  work  among  their  re 
resentatives  in  the  Legislature 
bring  about  a  favorable  vote. 

City  Sealer  Stephenson, 
Rochester,  called  attention  to  tl 
fact  that  the  present  laws  do  n 
protect  the  sealers  in  some  of  the 
activities  and  that  sometim 
where  the  sealers  destroy  defec 
ive  weights  or  measures  it  is  mo 
than  likely  that  their  owner  cou 
recover  damages  in  a  civil  su 
He  urged  greater  protection  1 
law  for  the  sealers. 

The  reports  of  the  sealers  sho 
that,  despite  the  adverse  lav 
they  are  steadily  driving  out  tl 
dealers  who  persist  in  trying 
cheat  their  patrons  by  givin 
them  short  measure.  The  gener 
opinion  among  the  sealers,  ho\ 
ever,  seemed  to  be  that  witho 
new  laws,  which  they  will  be  ab 
to  enforce,  they  will  be  powerle 
to  entirely  eradicate  the  practic 
*  *  * 

The  arrest  of  drivers  of  hors 
attached  to  delivery  wagons,  < 
complaints  of  alleged  cruelty,  h 
often  caused  annoyance  to  me 
chants.  Increased  activity  on  tl 
part  of  the  officers  of  the  Huma 
Society  has  been  displayed 
late. 

A  protest  against  the, too  gre 
zeal  in  taking  drivers  into  custo< 
is  made  by  L.  J.  Callanan,  tl 
Vesey  street  grocer,  who  al 
takes  occasion  to  say  that  wood 
pavements  should  be  abolish 
wherever  there  is  heavy  truckin 
because  they  cause  great  sufferii 
on  the  part  of  horses,  for  whi 
drivers  are  in  no  way  to  blam 
Mr.  Callanan  says  : — 

“  It  is  time  that  the  rights 
business  men  as  against  the  a 
thority  claimed  by  the  police 
arresting  drivers  of  horses  on  tl 
complaint  of  some  (in  most  case 
fool  citizens,  and  in  other  cases  c 
the  complaint  of  some  represent 
tive  of  the  Society  for  the  Pr 
vention  of  Cruelty  to  Anima 
should  be  defined. 

“The  cases  should  be  tried  tho 
oughly  as  to  the  authority 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT’ 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


13 


order  the  horse  or  horses  to_be 
taken  out  of  the  wagon  or  truck, 
the  driver  arrested,  the  wagon  or 
truck  kept  idle  until  another  horse 
is  found  to  take  it  to  the  stable, 
without,  in  hundreds  of  cases,  any 
show  of  reason  or  right. 

“This  is  the  position  to-day. 
Every  one  of  these  cases  should 
be  tried  on  its  merits  and  the  au¬ 
thority  to  make  arrests  clearly  es¬ 
tablished. 

“If  the  Society  for  the  Preven¬ 
tion  of  Cruelty  to  Animals  and  the 
Humane  Society  would  direct 
their  efforts  to  taking  up  the 
wooden  and  asphalt  pavements 
laid  and  being  laid  now  in  this 
city  their  work  would  be  a  credit 
to  them. 

“There  is  more  cruelty  to 
horses  to  be  seen  on  Vesey  street, 
between  Church  and  Greenwich 
streets,  on  wet  days  than  there  is 
in  the  whole  city  of  New  York, 
except  where  wooden  or  asphalt 
pavements  are  similarly  laid  in 
streets  where  there  is  a  grade 
such  as  Broadway  at  Bowling- 
Green  and  Wall  street  at  Broad 
street.” 

Mr.  Callanan  is  not  alone  in 
making  his  protest,  hundreds  of 
other  grocers  and  truckmen 
throughout  the  city  complain  that 
arrests  are  made  without  cause. 
The  society’s  officers  see  a  horse 
sweating  badly  and  without  con¬ 
sidering  whether  or  not  it  has  just 
come  up  a  steep  hill,  nor  the  heat 
of  the  day,  they  arrest  the  driver, 
take  him  to  court,  making  him 
lose  his  time,  besides  the  loss  from 
leaving  the  wagon  idle  all  day. 
Convictions  are  comparatively 
few  and  the  dealers  point  to  this 
as  a  fact  which  proves  that  many 
arrests  are  made  without  cause. 

Neither  do  the  officers  consider 
the  weight  of  the  horses  when  ar¬ 
resting  a  driver  for  having  too 
heavy  a  load  for  his  horses.  The 
weight  which  horses  can  carry 
without  unnecessary  sufferings 
varies  according  to  the  size  and 
build  of  the  horses,  but  the  so¬ 
cieties  seem  to  have  fixed  a  cer¬ 
tain  weight,  which  they  claim  is 
the  greatest  that  any  horse  may 
carry. 

There  are  at  present  1,200  cases 
for  cruelty  to  animals  now  pend¬ 
ing  in  the  Court  of  Special  Ses¬ 
sions.  The  business  men  say  that 
the  rivalry  between  the  S.  P.  C.  A. 
and  the  Humane  Society,  a  new 
organization,  causes  the  agents  of 
both  to  make  unnecessary  arrests. 


The  local  retail  grocers'  asso¬ 
ciations,  the  New  York  Retail 
Grocers’  Union,  the  United  Re¬ 
tail  Grocers’  Association  of 
Brooklyn,  and  the  Manhattan  and 
Bronx  Retail  Grocers’  Associa¬ 
tion  are  preparing  for  a  busy 
winter.  Several  food  shows  are 
to  be  held  to  show  the  people  the 
effect  of  the  new  pure  food  law 
and  how  to  distinguish  the  pure 
from  the  adulterated  foods.  All 
the  associations  are  in  a  most 
prosperous  condition  and  expect 
to  do  great  work  during  the  com¬ 
ing  winter  toward  stamping  out 
the  trade  abuses  which  have  been 
detrimental  to  the  merchants. 

*  *  * 

The  Delaware  County  Dairy 
Co.  filed  papers  of  incorporation 
at  Albany  yesterday.  It  has  a 
capital  of  $1,000  and  is  to  operate 
throughout  Greater  New  York. 
The  directors  are  Max  Blum,  138 
Forsythe  street;  Abraham  Smith 
and  Becky  Smith,  63  Forsythe 
street,  New  York. 

Fred.  A.  McGill. 


Written  for  the  “Grocery  World  and  General 
Merchant.” 

Another  Idea  on  Grocery 
Building. 


West  Virginia  Correspondent  Gives  the 
Result  of  His  Own  Experience  in 
Erecting  a  Building  Adequate  to  His 
Business. 


[The  following  was  submitted  in 
answer  to  the  query  of  Chri-..  Crabiel, 
Milltown,  N.  J.,  for  data  as  to  the  b“st 
way  to  build  a  building  suitable  for 
grocery  purposes  ] 


The  cheapest  construction  for 
economy  is  stone  foundation  (or 
hard  brick  laid  in  cement),  brick 
building  with  best  black  slate 
roof. 

Your  brick  need  not  be  too  fine, 
yet  good  hard  ones  are  best. 

Your  timbers  should  be  full 
size  and  properly  spaced. 

A  building  constructed  in  this 
manner  is  entitled  to  the  lowest 
insurance,  your  repairs  are  very 
small,  your  house  is  cooler  in 
summer  and  warmer  in  winter, 
your  stock  of  merchandise  will  be 
kept  much  safer  and  in  better  con¬ 
dition. 

Heat  your  store  by  heater  in 
cellar. 

Electricity  is  best,  safest  and 
cleanest  light.  Gas  is  good,  may 
be  lowest  in  price.  Electric  and 
gas  combination  a  good  safe¬ 
guard.  Henry  C.  Meyer. 

Wellsburg,  W.  Va., 

Aug.  28,  1908. 


Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia.,  Pa. 

Established  1 877. 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  F.  FORBES 

FORBES  BUILDING 

COSHOCTON,  OHIO 


A  Money  Maker 
Already  in  Your  Store  is 
CURRANTS 


But  perhaps  you  have  forgotten  that  they  pay 
you  40  to  75  per  cent,  profit  because  you’ve  been  so 
busy  pushing 'some  other  product  that  only  pays  you 
5  or  10  per  cent. 

How  about  it,  Mr.  Grocer? 

Well,  it’s  never  too  late  to  mend.  Women  use 
Currants  in  about  fifty  different  kinds  of  cakes, 
puddings  and  desserts.  Yon  can  easily  make  Your 
customers  use  more  Currants  and  you  are  increasing 
Profitable  sales,  when  you  do ! 

“  Freshen  up  and  push 

CURRANTS” 
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“Exton”  on  an  Oyster  Cracker  is  like  “Ster¬ 
ling”  on  silver — it  means  purity  and  fineness. 
People  who  know  good  things  look  for  the 
“Exton”  mark  and  it  will  pay  you  to  let 
them  find  it  on  every  oyster  cracker  you  sell 
them.  €J  Don’t  try  to  sell  any  other.  It’s  fool¬ 
ish,  because — “Exton”  Oyster  Crackers 
have  been  “The  Best  Known  and  Known  as 
the  Best”  for  over  60  years. 

Goods  that  have  always  been  kept  good  will 
always  make  good — stick  to  “Exton”  Oyster 
Crackers. 


A.  Exton  &  Co. 


Trenton,  N.  J. 


Pioneer  Bakers  of  the  Celebrated  Trenton 
Oyster  Crackers,  Stamped  “EXTON” 


Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co., 
Distributing  Agents,  116  Delaware  Avenue,  Philadelphia. 


We  Own  the  Word 


u 


SHREDDED 


V 


J.  W.  Beardsley’s  Sons 

NEW  YORK,  N.  Y. 


We  are  proud  of  our  possession  because  we  have 
made  a  reputation  for  it,  as  applied  to  our  Codfish, 
that  is  world  wide. 

Every  time  you  sell  a  customer  BEARDSLEY’S 
SHREDDED  CODFISH  you  tie  that  customer 
closer  to  you,  for  you  have  sold  her  the  genuine 
Shredded  Codfish.  It  is  so  different  from  imitations 
that  every  one  of  your  customers  can  tell  the  differ¬ 
ence  instantly. 

We  have  advertised  BEARDSLEY  SHREDDED 
CODFISH  so  extensively  everywhere  that  it  sells 
itself.  It  is  as  staple  a  product  as  sugar. 

In  three  style  cartons  (the  ones  with  the  red  band) 
for  sale  from  October  to  May ;  and  tins  and  glass 
(handy  tumbler)  for  summer  months. 


Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  "Grocery  World  and  General  Merchant”  has  come  Into  posiesslon 
of  a  series  of  "  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  it  is  this  journal's 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


SETTLING  DOWN. 

Now  that  vacation  is  over  we 
must  settle  down  to  real  work. 
A  big  campaign  is  before  us. 
What  is  going  to  govern  the  suc¬ 
cess  of  this  campaign?  Thought¬ 
ful  buying;  judicious  advertising; 
honest  work ;  mutual  confidence, 
and  above  all  “The  Square  Deal.” 

We  want  every  one  of  you  men 
and  you  women  to  believe  in  this 
business ;  we  want  you  to  be  in 
love  with  your  work  and  to  be 
proud  of  the  store. 

When  you  start  out  in  the 
morning,  feel  that  the  day  isn’t 
going  to  be  a  drudge,  but  rather 
a  pleasureable,  profitable  day, 
dealing  with  your  fellow  people 
honorably ;  making  some  prog¬ 


ress  ;  learning  something  new 


about  your  department. 


rect  bearing  on  the 


anything 


touching 


QUESTION  BOX. 

Next  week  we  will  have  in¬ 
stalled  a  new  question  box.  You 
will  be  at  liberty  to  ask  any  ques¬ 
tion  you  may  desire  in  connec¬ 
tion  with  the  business,  or,  in  fact, 
anything  that  may  have  an  indi¬ 
business,  or 
your  private 
life  for  which  you  might  like  to 
get  our  advice.  We  have  never 
cultivated  a  strained  relationship, 
believing  always  that  it  is  best  to 
be  one  of  you.  We  take  this  po¬ 
sition  because  we  believe  in  the 
moral  principle  of  it,  and  because 
it  helps  to  build  up  a  stronger 
business.  In  other  words,  “it’s 
policy.” 

UNADVERTISED  GOODS. 

A  table  will  be  placed  near  the 
middle  of  the  store,  upon  which 
we  will  place  each  day  two  things 
at  a  cut  price;  some  day  lard; 
some  day  cereals  ;  some  day  soap  ; 
some  day  even  potatoes.  We  will 
test  this  method  for  two  months ; 
at  the  end  of  that  time  you  will 
find  people  making  a  bee  line  for 
this  table  day  after  day.  No 
orders  will  be  taken  over  the 


’phone  for  these  goods — mark  that 
well — and  none  will  be  sent 
C.  O.  D. — mark  that,  too. 

5  LBS.  COFFEE,  65  CENTS. 

This  coffee  will  be  put  up  in  5- 
pound  red  bags,  and  must  be  sold 
for  what  it  is;  composed  largely 
of  broken  beans.  You  must  be 
careful  not  to  push  it  where  cus¬ 
tomers  are  using  our  better 
grades. 

Our  reason  for  making  it 
prominent  for  the  present  is  on 
account  of  the  feature  that  a  few 
of  the  other  good  dealers  are  mak¬ 
ing  of  cheap  coffees. 

ABOUT  FRUIT  JARS. 

We  have  over  sixty  dozen 
Smalley  quart  jars  that  have  been 
in  stock  five  years.  We  will  not 
order  any  “Mason’s”’  until  these 
are  cleaned  up.  Sell  them'  at  the 
Mason  price,  70  cents. 

PUSH;  THESE. 

We  are  now  carrying  an  un¬ 
usually  large  stock  of  the  follow¬ 
ing  goods  which  we  want  pushed 
out.  Malto  Rice;  Swift’s  Pride 
Soap;  10-cent  size  Enameline; 
Rjs  imported  sardines,  10  cents; 
Miller's  Powerine  and  Pioneer 
Sand  Soap.  A  commission  of  2 
cents  will  be  paid  on  each  25 
cents’  worth  of  soap  and  1  cent  on 
each  of  the  other  goods. 


Another  Mail  Order  Case. 

Without  taking  the  chances  of 
litigation,  Montgomery  Ward  & 
Co.  has  paid  Mrs.  H.  A.  Robbins, 
of  Bedford,  Iowa,  $1,250  damages 
because  her  husband  was  killed 
by  drinking  some  of  the  mail¬ 
order  firm’s  bargain  counter  alco¬ 
hol.  Robbins  some  time  ago 
ordered,  through  the  catalogue 
sent  out  by  Montgomery  Ward  & 
Co.,  some  “grain”  alcohol,  ac¬ 
cording  to  the  statement  of  the 
case  by  the  wife  to  her  attorneys. 
Grain  alcohol  is,  of  course,  not  a 
poison.  Instead  of  sending  grain 
alcohol  ordered,  howe\er,  wood 
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ilcohol,  a  deadly  poison,  was  sent 
>ut  from  Chicago,  it  is  asserted, 
bobbins,  a  mechanic,  physically 
itrong  and  in  good  health,  took 
;ome  of  the  wood  alcohol.  Phy¬ 
sicians  were  called  as  soon  as  he 
Decame  ill,  but  their  efforts  were 
unavailing  against  the  effects  of 
the  poison,  and  Robbins  died  in  a 
short  time.  Examination  was 
made  of  the  stuff  sent  out,  and 
when  it  was  discovered  that  wood 
alcohol  had  been  furnished,  Mrs. 
Robbins  was  urged  to  place  the 
:ase  in  the  hands  of  local  attor¬ 
neys  for  prosecution.  Notice  was 
served  on  Montgomery  W ard,  and 
his  investigators  at  once  began 
their  work.  As  soon  as  the  facts 
became  known  and  before  any  ac¬ 
tion  was  secured,  the  settlement 
of  $1,250  was  made  and  the  money 
paid  over  by  a  representative  of 
the  mail-order  firm.  Robbins  was 
well  known,  and  the  matter  has 
created  a  very  strong  feeling  in 
the  community,  one  of  the  richest 
in  Iowa. 


Written  for  the  “Grocery  World  and  General 
Merchant.” 

More  About  GoldineSoap  Fake. 

Fels  &  Co.,  Philadelphia  Soapmakers, 
the.Victim,  as  Well  as  Retail  Grocers. 
Whole  Fraud  is  Based  on  Glowing 
Promises  that  are  Never  Performed. 


Probably  the  following  infor¬ 
mation  might  interest  your  read¬ 
ers  and  through  publicity  prevent 
nefarious  swindling.  Possibly 
also  grocers  would  be  from  time 
to  time  interested  in  cautioning 
friends  and  customers  about  these 
swindlers. 

During  July  we  sent  a  copy  of 
the  inclosed  letter  to  towns  in 
lower  Connecticut  and  in  the 
Hudson  River  territory.  This  let¬ 
ter  is  sufficiently  self-explanatory. 
It  was  sent  broadcast  by  reason  of 
our  receiving  complaints  almost 
daily. 

Our  next  information  was  that 
these  bogus  soap  salesmen  were 
operating  in  southwest  Philadel¬ 
phia,  Darby  and  Chester,  Pa.,  and 
Wilmington,  Del. 

In  Wilmington,  Del.,  two  men 
were  fined  and1  discharged  on  the 
29th  of  August,  having  been  ar¬ 
rested  on  Thursday,  the  24th  ult., 
on  suspicion.  These  men  were 
discharged  for  lack  of  further 
complaint. 

The  New  York  "Journal  of 
Commerce,”  August  31st,  con¬ 
tains  an  article  entitled  “Bogus 
Soap  Operators.  Claimed  to  sell 


naptha  soap,  but  most  of  it  was 
water.” 

This  article  relates  that  in 
Cleveland  the  local  Retail  Gro¬ 
cers’  Association  has  made  war  on 
the  operators  and  secured  their 
arrest ;  that  it  is  presumed  that 
the  soap  is  made  in  Brooklyn,  but 
no  such  factory  is  in  existence 
there. 

The  Cleveland  scheme  seems  to 
have  been  to  carry  a  sample  of 
Fels-Naptha  soap  in  a  spurious 
wrapper  marked  “Goldine  Nap¬ 
tha  Soap.”  In  this  instance  the 
object  of  the  swindle  seems  to  be 
the  dealer  instead  of  the  con¬ 
sumer,  but  like  the  consumer  case 
the  dealer  is  promised  premiums 
which  never  arrive. 

Our  letter  is  sent  out  in  the 
hope  of  proving  a  warning 
against  fake  soap  propositions  of 
all  kinds  to  consumers  and  deal¬ 
ers.  Possibly  an  advisory  article 
in  your  valuable  paper  might 
benefit  in  at  least  keeping  such 
swindling  down  to  a  minimum. 

Fels  &  Co.  are  not  the  only 
manufacturers  whose  trade-mark 
has  been  used  in  this  manner,  as 
these  bogus  soap  operators  use 
the  names  of  various  large  soap 
concerns  while  swindling. 

Fels  &  Co. 

Phila.,  Pa.,  Sept.  3,  1908. 

Note. — The  letter  sent  out  by 
Fels  &  Co.  identifies  the  fakers 
who  are  working  the  Goldine 
soap  fraud  as  follows :  “Both  were 
well  dressed.  One  in  a  grey  suit, 
box  coat,  straw  hat  dipped  in 
front,  dark  hair,  smooth  face. 
The  other  had  on  a  brown  suit, 
brown  slouch  hat,  dark  moustache, 
dark  hair.  Both  had  brown  eyes, 
about  5  feet  8  inches  in  height, 
weighing  about  150  to  160  pounds. 
Both  men  wore  Masonic  buttons, 
and  when  questioned  about  the 
money  when  handed  the  $5  they 
replied,  “Do  you  think  a  Mason 
would  go  around  the  country 
swindling  people?” — Ed. 


Tomatoes  grew  a  little  scarce 
toward  the  close  of  the  week. 
The  price  ranges  from  15  to  50 
cents  per  basket.  Much  of  the 
receipts  is  poor.  Canners  are  still 
largely  buying. 


How  many  of  you  have  taken  advan¬ 
tage  of  the  offer  made  by  S.  B.  Goff 
&  Sons  Co.,  of  Camden,  N.  J.  ?  All  that 
have,  appreciate  by  this  time  the  bene¬ 
fits  it  contains.  Those  that  have  not 
do  not  realize  exactly  what  they  are 
missing.  To  the  up-to-date  storekeeper 
70  per  cent,  is  an  attraction,  and  that  is 
what  the  firm  offers.  Remember,  Goff’s 
remedies  are  standards,  and  are  sold  by 
14,000  grocers. 


BACON 

AS  A  BREAKFAST  FOOD 


There  are  dozens  of  breakfast  foods  on  the 
market,  but  none  of  them  can  take  the  place  of  Bacon ; 
nothing  is  so  thoroughly  satisfying  and  nothing  adds 
so  much  zest  to  one’s  life  as  a  breakfast,  the  foundation 
of  which  is 


This  Bacon  is  selected  from  corn-fed  hogs,  specially 
cured  with  granulated  sugar — mild  and  of  exquisite 
flavor  and  taste. 

It  is  put  up  in  narrow  strips,  strung  with  white 
cord,  cut  absolutely  square,  making  any  waste 
impossible;  wrapped  in  highly  glazed  and  parchment 
paper  and  embellished  on  two  sides  with  an  attractive 
blue  and  white  label. 

A  red  seal  is  attached  to  the  cord,  stating  the 
specific  merits  of  this  bacon,  which  is  also  known  to 
the  trade  as  the  “  5-B  ”  Bacon,  because  of  its  name. 


=== —  BURK’S 

Butternut  Boneless  Breakfast  Bacon 

This  Bacon  was  first  introduced  at  the  National 
Export  Exposition,  held  in  Philadelphia  in  1899.  It 
has  had  a  steadily  increasing  sale  each  year,  and  to¬ 
day  is  the  best  known  and  most  used  Bacon  in 
Philadelphia. 


Our  Cold  Weather  Specialties 

-  CONSISTING  OF - 

PUDDINGS,  SCRAPPLE 
and  FRESH  SAUSAGE 

will  be  offered  to  you  just  as  soon  as  the  weather  con¬ 
ditions  permit. 

They  will  be,  as  usual,  the  best  the  market  affords, 
and  we  would  suggest  your  waiting  our  announcement 
that  we  are  ready  to  serve  you. 

Talk  to  us  about  your  Pork  needs. 


Ivouis  Burk 

GIRARD  AYE.  and  THIRD  ST.,  PHILADELPHIA 
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WE  HAVE  INTERESTING  PRICES  ON 

Galvanized  Wash  Tubs 

and  zrz 

Galvanized  Water  Pails 


And  will  be  pleased  to  Lave  your  orders. 


JAMES  M.  VANCE  &  CO. 

Wholesale  Hardware 
211  and  213  Market  St.,  Philadelphia 


Two  Ends  of  a 
Sardine 

A  sardine  may  be  all  right  to  begin 
with  but  be  spoiled  in  the  cooking.  If 
it  is  poor  to  begin  with  good  cooking 
will  make  it  fair,  but  never  good. 

In  other  words  to  have  fancy  sar¬ 
dines  you  must  select  the  fish  and 
properly  cook  them. 

Talisman  Mustard  Sardines  show 
what  can  be  gotten  when  both  these 
ends  are  taken  care  of.  Tender,  dainty, 
delicious  tidbits,  packed  in  the  richest 
mustard  sauce  that  ever  went  on  sar¬ 
dines,  no  matter  what  the  price. 

SWIFT  &  COMPANY 


Preserved  Fruits,  Jams,  Jellies, 
j —  Fruit  Butters,  etc.  — v. 

CONTAINING  NO  PRESERVATIVE  AND  NO 
ARTIFICIAL  COLORING 

were  made  and  shipped  by 

PHILIP  J.  RITTER 

many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 

Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 

We  ask  for  a  portion  of  your  patronage. 

_ _ _ r 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


THE  GROCERY  MARKETS 

Tea. 

The  tea  market  is  unchanged 
for  the  week.  There  is  a  fair  de¬ 
mand  for  the  general  line,  but  no 
special  briskness  or  activity,  and 
no  immediate  prospects  of  any. 
No  change  has  occurred  in  price, 
and  no  developments  of  any 
nature. 

Coffee. 

The  valorization  interests  have 
steadily  supported  the  market  for 
Rio  and  Santos  coffee  during  the 
week,  in  the  face  of  very  heavy 
receipts  at  primal  points,  and 
have  succeeded  in  advancing  op¬ 
tions  very  slightly.  Spot  Brazil 
coffee  is  about  steady  at  last 
week’s  quotations.  The  very 
large  receipts  of  coffee  at  Rio  and 
Santos,  which  would  indicate  an¬ 
other  record-breaking  crop,  are 
explained  by  the  syndicate  as 
being  due  to  the  desire  of  the 
growers  to  push  their  coffee  out 
with  all  speed  in  order  to  avoid 
the  additional  export  tax  which 
will  shortly  become  effective. 
Whether  this  is  true  or  not,  it  is 
established  that  the  current  crop 
will  be  much  larger  than  the  syn¬ 
dicate  claimed  four  months  ago. 
The  buying  trade  in  this  country 
still  follow  their  hand-to-mouth 
policy,  in  spite  of  the  fact  that  in 
European  countries  the  movement 
has  become  more  liberal.  Mild 
coffees  are  unchanged  and  steady. 
Java  and  Mocha  steady  at  ruling 
prices. 

Sugar. 

All  refiners  advanced  sugar  io 
points  during  the  week.  The  ad¬ 
vance  was  partly  a  nominal  one, 
as  it  is  understood  that  orders 
were  accepted  at  the  old  figure 
after  the  advance  came.  More 
than  that,  the  jobbing  trade  were 
all  given  ample  opportunity  to  get 
in  in  advance.  All  this  season  the 
refiners  have  simply  jockeyed 
with  the  sugar  market.  This 
week’s  advance  was  not  war¬ 
ranted  by  any  advance  in  raws ; 
as  a  matter  of  fact,  raw  sugar  has 
sold  for  less  money  during  the 
week.  It  seems  to  have  been  due 
mainly  to  an  effort  to  stimulate 
the  demand,  in  which  it  was  suc¬ 
cessful  to  a  degree.  The  con¬ 
sumptive  demand  for  sugar  is 
very  fair. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week  and  so  is  compound  syrup. 
The  demand  for  compound  syrup 


is  very  light  as  yet,  although 
continuance  of  the  cool  weath 
will  soon  increase  it.  Sugar  syri 
is  unchanged  and  quiet.  Molass 
sold  better  during  the  few  co 
days,  but  is  quiet  at  best  and  rul 
at  unchanged  prices. 

Fish. 

The  mackerel  market  is  firm,  ( 
account  of  comparatively  low  su 
plies.  The  shore  catch  is  vi 
tually  a  failure,  and  stocks  a 
very  low.  Irish  fat  macker 
are  scarce  as  yet,  and  no  fat  No 
ways  have  come  forward  as  yt 
Prices  are  unchanged  throughoi 
Domestic  sardines  are  unchange 
except  for  the  fact  that  certa 
packers  outside  the  trust  wl 
have  been  underselling  the  coml 
nation  price  for  months  hat 
ceased  to  do  so  on  account  of  ligl 
stocks.  Norwegian  and  Frem 
sardines  are  unchanged  and 
moderate  demand.  Cod,  hal 
and  haddock  are  unchanged 
price.  There  is  some  demand  f< 
future  cod,  but  very  little  as  y 
for  spot.  Salmon  is  unchangc 
and  in  fair  demand. 

Canned  Goods. 

Tomatoes  are  selling  in  a  situ 
way,  everything  now  being  spc 
The  price  seems  to  have  sqtth 
to  about  a  75-cent  basis,  in  spi 
of  the  fact  that  from  many*  qua 
ters  comes  the  report  that  the  pat 
will  be  about  25  per  cent,  belo 
last  year.  The  reason  for  tl 
weakness  of  price  in  spite  of  th 
seems  to  be  the  financial  necest 
ties  of  the  packers.  Corn  ar 
peas  are  both  very  dull  at  u 
changed  prices.  Peaches  are  fir 
and  show  considerable  advanc 
on  account  of  a  much  short 
pack  than  was  expected.  Secom 
yellows,  which  have  been  rulii 
at  95  cents  f.  o.  b.,  are  now  quote 
at  $1.05,  and  pie  peaches  whit 
sold  as  low  as  65  cents  are  no 
quoted  at  75  to  80  cents.  The  pat 
proved  to  be  very  light.  Appl 
are  unchanged,  both  old  and  net 
and  the  demand  is  light.  Sm; 
Baltimore  canned  goods  are  u 
changed  and  in  light  deman 
California  canned  goods  show  1 
special  improvement,  either 
price  or  demand. 

Dried  Fruits. 

Prunes  are  unchanged,  bo 
spot  and  future,  on  last  quot 
tions.  The  demand  is  ligl 
Peaches  are  steady  at  unchangi 
prices  and  in  light  deman 
Apricots  show  no  change,  beii 
still  steady  at  ruling  prices.  Cu 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
he  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
,nd  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
jrobably  every  one  of  whom  has  some  technical  knowledge  of  win- 
low-dressing.  What,  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
jr  original — in  fact,  those  which  have  been  used  successfully  are 
aerhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
iverage  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
ihould  be  addressed  to  the  “Window-Dressing  Department.”  II 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
not  pencil). 


rants  are  wanted  for  future  de¬ 
livery.  Spot  goods  dull.  Raisins 
are  unchanged  in  price  and  not 
particularly  wanted.  Other  dried 
fruits  dull  and  unchanged.  As  the 
time  for  the  delivery  of  future 
dried  fruits  approaches  it  is  be¬ 
coming  more  and  more  apparent 
that  the  future  sales  were  this 
year  much  less  than  usual. 

Beans  and  Peas. 

Domestic  pea  beans’still  aver¬ 
age  about  $2.50  per  bushel.  New 
beans  for  early  shipment  are 
quoted  at  $2.60,  for  later  ship¬ 
ment  $2.20.  Sales  have  been 
small  as  yet.  Imported  pea  beans 
are  unchanged  and  in  light  de¬ 
mand.  Marrows  show  no  change 
in  price  and  a  light  demand. 
Split  and  dried  peas  are  un¬ 
changed,  scarce  and  firm. 

Butter. 

There  is  a  very  active  trade  for 
extra  fancy  butter.  Under  grades 
do  not  sell  so  well.  The  make  of 
butter  arriving  shows  an  im¬ 
proved  quality  and  the  demand 
for  it  is  excellent.  Present  con¬ 
ditions  seem  likely  to  continue  un¬ 
til  we  go  into  frost,  when  prices 
on  all  grades  will  likely  advance. 
The  market  is  stationary  and 
healthy. 

Eggs. 

The  receipts  of  fresh  eggs  have 
fallen  off  during  the  week.  The 
eggs  arriving  show  better  quality 
and  meet  with  ready  sale  at  1 
cent  advance  over  last  week. 
The  market  is  in  a  very  healthy 
condition  and  seems  unlikely  to 
make  any  change  during  the  next 
few  days. 

Cheese. 

There  has  been  a  general  ad¬ 
vance  of  Y\  cent  in  fancy  cheese 
during  the  past  week.  The  de¬ 


mand  for  consumption  is  very 
good  as  well  for  consumption  as 
for  speculation.  The  make  of 
cheese  is  normal  and  the  quality 
fine.  The  future  of  the  market 
depends  on  the  speculative  de¬ 
mand. 

Provisions. 

Regular  and  skinback  hams  are 
steady  and  unchanged,  picnics 
dull  at  J4  cent  decline.  Bacon 
and  sugar-pickled  bellies  are  firm 
and  unchanged.  Pure  and  com¬ 
pound  lard  are  very  firm  at  un¬ 
changed  prices.  Barrel  pork  and 
dried  beef  are  firmly  held,  stocks 
very  small  and  prices  steady. 
Canned  meats  are  unchanged  and 
in  fair  trade.  1 

Produce. 

Potatoes,  50  to  55  cents  per 
basket,  80  to  85  cents  per  bushel, 
demand  fair;  sweet  potatoes, 
firsts,  30  to  35  cents  per  basket ; 
seconds,  20  to  25  cents  per  bas¬ 
ket,  demand  fair ;  beets,  40  to  45 
cents  per  basket,  demand  fair; 
Pennsylvania  cabbage,  $1.50  to 
$1.75  per  barrel;  Jersey,  35  to  40 
cents  per  basket  demand  good ; 
carrots,  40  to  50  cents  per  basket, 
demand  fair ;  cucumbers,  40  to  50 
cents  per  basket ;  pickling,  50  to 
60  cents  per  basket,  demand  fair 
to  good;  Jersey  onions,  55  to  60 
cents  per  bushel,  35  to  40  cents 
per  basket,  demand  fair;  white 
pickling,  75  to  80  cents  per  bas¬ 
ket  ;  yellow  pickling,  35  to  40 
cents  per  basket,  demand  fair; 
squash,  25  to  35  cents  per  basket, 
demand  fair;  New  York  salad, 
$1.25  per  dozen,  demand  fair; 
green  peppers,  10  to  20  cents  per 
basket ;  red  peppers,  20  to  25  cents 
per  basket ;  cayenne,  60  to  75 
cents  per  basket,  demand  fair; 
string  beans,  green,  35  to  40  cents 


per  basket;  yellow,  35  to  40  cents 
per  basket,  demand  good ;  yellow 
turnips,  30  to  35  cents  per  basket, 
demand  good;  white  turnips,  25 
to  30  cents  per  basket,  demand 
:air. 

Green  Fruit. 

Bananas,  $1.25  to  $1.50  per 
uunch  ;  8-hands,  85  cents  to  $1  per 
bunch  ;  7-hands,  65  to  85  cents  per 
mnch  ;  6-hands,  40  to  60  cents  per 
bunch,  demand  fair ;  California 
oranges,  $3.75  to  $4.50  per  box, 
demand  fair ;  lemons,  $3  to  $4.50 
per  box,  demand  fair;  limes,  80 
cents  per  hundred,  demand  fair ; 
pineapples,  $3.50  to  $4.50  per 
crate,  demand  fair.  ' 

Nuts. 

Peanuts,  green,  choice,  4j4  cents 
per  pound ;  fancy,  cents  per 

pound ;  jumbo,  7J4  cents  per  pound  ; 
roasted,  choice,  $1.15  per  bushel; 
fancy,  $1.50  per  bushel;  jumbo, 
$1.70  per  bushel,  demand  fair; 
almonds,  17  to  18  cents  per  pound; 
Brazils,  gl/2  cents  per  pound; 
filberts,  10  cents  per  pound; 
pecans,  10  cents  per  pound ;  wal¬ 
nuts,  11J2  to  12  cents  per  pound; 
mixed  nuts,  11  cents  per  pound,  de¬ 
mand  poor. 


INDIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

Too  much  rain,  too  low  tem¬ 
perature,  and  too  little  sunshine 
last  week  caused  much  apprehen¬ 
sion  amongst  the  growers  and 
canners  as  to  the  effect  on  the 
crops  of  tomatoes  and  peaches. 
The  cost  of  the  fresh  tomatoes  for 
canning  purposes  advanced  to  60 
cents  per  bushel  against  40  cents, 
and  the  receipts  did  not  increase 
as  everyone  expected.  On  the 
other  hand,  the  buying  of  the 
canned  article  was  much  larger 
than  at  any  time  this  year,  and  the 
demand  came  from  nearly  all  sec¬ 
tions.  With  the  unfavorable  crop 
conditions,  and  the  favorable  out¬ 
look  for  an  increased  demand,  it 
appears  as  though  the  market 
price  for  the  canned  article  will 
move  up  a  peg  or  two.  Conserva¬ 
tive  buying  of  them  is  advisable. 
Corn  is  more  or  less  affected  by 
the  prevailing  weather  conditions 
and  the  prices  continue  firm. 
String  beans  and  sweet  potatoes 
were  again  active  and  they  look 
cheap.  The  other  lines  of  vege¬ 
tables  were  dull,  comparatively. 

The  small  receipts  of  fresh 
peaches  on  the  wharf  were  dis¬ 
appointing  this  week,  and  the 
prices  per  bushel  advanced  an 
average  of,  say,  30  per  cent.  All 
hands  appear  to  agree  now  that 
the  crop  is  a  medium-sized  one 
and  that  the  prophets  fell  down 
hard  on  their  predictions  that 
there  was  coming  a  “bumper 


crop”  this  time.  The  prices  of  all 
grades  of  peaches  were  advanced 
this  week,  and  they  may  go 
higher.  Cover  your  wants  for  the 
next  four  months  from  the  cheap¬ 
est  to  the  highest  grade.  There 
is  a  fair  demand  for  new  pears 
and  nearly  all  fruits  are  being 
bought  every  day  in  a  small  job¬ 
bing  way.  Cove  oysters  are  firm 
because  of  the  small  stocks  held 
here. 

Surprising  developments  con¬ 
cerning  the  peach  crop  have 
started  a  sudden  upward  move¬ 
ment  in  the  market,  and  the  ad¬ 
vance  in  the  prices  is  likely  to  be 
carried  to  a  higher  level.  The 
basis  of  the  advance  is  the  small 
receipts  of  the  fresh  fruit  for  can¬ 
ning  purposes  and  the  light  stocks 
in  the  hands  of  the  packers.  The 
early  varieties  are  already  nearly 
all  in  the  tins,  much  sooner  than 
usual,  and  that  means  a  big  short¬ 
age  in  pie  peaches  and  seconds  at 
once.  The  late  varieties  have 
commenced  to  arrive,  some  of 
them  not  being  due  ordinarily  for 
two  or  three  weeks,  and  it  causes 
apprehension  of  a  short  pack  of 
standards  and  extra  select 
peaches. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 

Spices. 

The  market  has  been  exceed¬ 
ingly  active,  especially  in  Cassia, 
Mace  and  Cloves.  There  are  few 
changes  of  importance  to  note 
during  the  week.  Spot  goods  are 
scarce  and  advances  are  certainly 
in  order,  on  account  of  the  stead¬ 
ily  increasing  demand  and  dimin¬ 
ishing  supplies. 

Pepper. — Little  on  spot  and 
nearly  all  due  during  the  present 
month  is  owned  by  manufacturers 
and  have  been  sold.  Futures  are 
at  steady  prices  and  we  look  for 
only  slight  changes  in  this  spice 
during  the  fall. 

Cloves. — Stock  in  our  country 
is  small.  Prices  for  import  have 
been  advanced  during  last  week. 
The  future  of  cloves  is  pretty  hard 
to  predict. 

Nutmegs  very  steady  at  recent 
advance.  There  has  been  little 
trading,  however,  during  the 
week. 

Mace  scarce;  firm  and  in  very 
good  demand.  This  should  con¬ 
tinue  for  some  sixty  days. 

Cassias. — Saigon  and  Batavia 
are  in  good  demand,  prices  being 
steady.  China,  all  grades  are 
steady.  China  Case  Cassia  for 
late  arrival  is  lower  than  present 
spot  prices. 

Gingers. — All  grades  are  scarce 
and  the  demand  is  very  good. 
Prices  are  unchanged  during  the 

week. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


MARKET  NOTES. 

New  Jersey  is  shipping  lots  of 
watermelons,  and  the  range  is  5 
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to  25  cents  each.  The  quality  is 
srood  and  the  demand  excellent. 

O 

Colorado  cantaloupes  are  now 
coming  direct  to  Eastern  markets 
and  the  average  price  per  crate  is 
$3.25.  The  price  shows  a  con¬ 
siderable  decline  from  the  first  re¬ 
ceipts  and  the  demand  is  good. 

Nearby  peppers  are  ranging 
from  10  to  15  cents  per  basket, 
which  is  about  the  average  price. 
The  price  will  probably  keep  low 
until  cooler  weather. 

New  apples  range  from  $2  to 
$3.25  per  barrel,  which  is  about  an 
average  price.  The  quality  is 
good  and  the  demand  active. 

Sweet  potatoes  average  40  cents 
per  basket  and  are  selling  well. 

Corn  ranges  from  $1  to  $1.40. 
Most  of  it  is  Pennsylvania  stock 
and  the  quality  is  good.  The  de¬ 
mand  is  active. 

Lima  beans  range  from  $1.25  to 
$1.50  per  basket  and  the  demand 
is  draggy. 

0 

Hudson  River  grapes  average 
$1.25  per  crate,  Delawares,  18  to 
20  cents  per  small  basket ;  Cali¬ 
fornia  Tokays,  $1.25  to  $2.25,  de¬ 
mand  only  fair. 


Pennsylvania  News  Items. 

Wilkes-Barre  merchants  are 
agitating  for  Sunday-closing  of 
grocery  stores  and  will  attempt  to 
induce  truck  merchants  to  confine 
their  sales  to  retailers  only.  P.  A. 
Brown  is  chairman  of  the  Sun¬ 
day  Observance  Committee.  The 
advisability  of  discontinuing  the 
use  of  trading  stamps  and  similar 
schemes  is  being  discussed. 


It  occurs  to  me  to  say  some¬ 
thing  about  a  certain  grade  of 
seeded  raisins  which  has  been  sold 
quite  largely  in  all  the  large  East¬ 
ern  markets  during  the  past  few 
months.  I  refer  to  freshly  seeded 
old  raisins.  At  certain  seasons  of 
the  year  when  new  crop  seeded 
raisins  are  .scarce  or  unavailable, 
old  crop  seeded  raisins  are 
brought  forward  and  offered  in 
their  stead.  When  these  raisins 
are  taken  up  for  seeding  they  are 
hard  and  sugary,  and  in  order  to 
get  the  seeds  out  without  muti¬ 
lating  the  fruit  too  much,  it  is 
necessary  to  reheat  them  to  a 
high  temperature.  This  partially 
destroys  their  keeping  quality, 
and  unless  they  can  be  sold  at 
once  they  are  very  apt  to  harden 
up  within  a  very  few  days  and  to 
become  practically  unsalable.  Not 
that  the  eating  quality  is  de¬ 
stroyed,  but  the  fruit  looks  old 
and  !the  average  consumer  will 
not  buy  it.  In  order  to  protect 
themselves  against  being  loaded 
up'with  this  kind  of  raisins  retail¬ 
ers  should  either  buy  just  enough 
for  their  immediate  wants,  or 
they  should  get  a  guarantee  from 
jobbers  that  the  goods  are  new 
crop  seeded. 

*  *  * 

Bankruptcy  and  assignment 
laws  are  all  right  in  their  way,  but 
in  very  many  cases  the  creditors 
of  a  bankrupt  would  have  gotten 
much  more  out  of  their  claims  had 
the  case  not  had  to  go  'through 


bankruptcy  or  assignment  pro¬ 
ceedings.  In  both  methods  there 
are  fees  to  pay  at  every  step,  and 
the  court  costs  are  heavy.  In  the 
end  the  creditors  of  a  small  estate 
find  that  the  largest  slice  of  it  has 
been  eaten  up  by  expenses. 
Making  an  assignment  for  the 
benefit  of  creditors  is  a  less  ex¬ 
pensive  proceeding,  but  even  here 
there  are  some  fees  and  expenses. 
A  little  case  which  is  just  trans¬ 
piring  in  Philadelphia  shows  what 
can  be  done  when  the  creditors 
are  allowed  to  settle  up  the  affair 
in  their  own  way.  A  West  Phila¬ 
delphia  retail  grocer  found  some 
time  ago  that  he  was  insolvent. 
None  of  his  creditors  were  push¬ 
ing  him,  and  none  have  pushed 
him  up  to  this  time.  By  common 
consent  the  grocer’s  assets  were 
turned  over  to  the  credit  man  of 
one  of  the  largest  creditors  and  he 
is  'settling  them  up  the  best  he 
can.  There  was  no  formal  as¬ 
signment  for  the  benefit  of  credit¬ 
ors,  but  the  credit  man  referred  to 
was  simply  deputed  to  wind 
things  up  as  inexpensively  and 
quickly  as  possible.  I  doubt  if 
even  he  charges  a  fee,  and  if  he 
does  not  there  will  practically  be 
no  expenses  whatever.  The  plan 
is  particularly  good  for  another 
reason — a  creditor  who  is  under 
no  responsibility  to  a  court,  but 
whose  duty  is  simply  to  the  other 
creditors,  can  use  his  own  judg¬ 
ment  as  to  compromises  and  other 
deals  which  cannot  be  done  in 
bankruptcy  proceedings  except 
after  considerable  red  tape.  There 
ought  to  be  a  law,  in  my  judg¬ 
ment,  preventing  a  few  creditors 
from  throwing  an  estate  into 
bankruptcy  when  the  bulk  of  the 
creditors  are  willing  to  settle  out 
of  court. 

The  Jobber. 


CORRESPONDENCE. 


As  to  a  Collecting  Agency. 

Harrisburg,  Pa.,  Sept.  2,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Can  you  give  me 
any  information  concerning  the 
International  Law  and  Collection 
Co.,  Dayton,  Ohio? 

Thanking  you,  1  remain, 

Yours  truly, 

H* 

So  far  as  we  know  the  concern 
inquired  about  is  reliable. 

*  *  * 

Another  Scheme. 

Philadelphia,  Pa., 

August  31,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Can  you  tell  me 
anything  about  the  Eureka  Park 
Developing'.  Co.,  Philadelphia 
office  1524  Chestnut  street?  They 
want  to  give  me  a  building  lot  for 
the  use  of  my  name  in  connection 
with  some  advertising  scheme. 
The  lot  will  cost  me  $14.60  for 
conveyancing  the  claim.  To  be 
incorporated  in  New  Jersey,  place 
of  operation,  Atlantic  County. 

Thanking  you  in  advance  for 
the  information,  I  am, 

Yours  truly, 

W.  Arthur. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant  has  no  reason  to 
believe  that  this  scheme  is  being 
operated  any  differently  from  all 
of  them.  In  a  nutshell,  the  catch 
here  probably  is  that  $14.60  is  a 
generous  price  for  the  sort  of  lot 
that  it  is  proposed  to  convey. 
Certainly  it  is  far  above  the  con¬ 
veyancing  cost  of  any  ordinary 
building  lot.  As  for  the  use  of 
this  correspondent’s  name,  that  is 
a  subterfuge  which  has  been  worn 
threadbare.  It  is  usually  effect¬ 
ive,  as  it  appeals  to  a  man’s  van¬ 
ity.  Unless  this  correspondent 
wishes  to  spend  $14.60  for  a  build¬ 
ing  lot  worth  that  or  less,  this 
journal  advises  him  to  stay  out. 


“get  SOME” 


Materials  Are  Not  All 

Can  any  other  packer  of  Pork  and  Beans  pack  as  good  goods  as  Van  Camp’s  Pork  and  Beans 
if  he  used  as  good  materials  ? 

Not  necessarily  so,  for  we  have  made  a  science  of  Pork  and  Beans,  and  we  do  claim  to  know 
how  to  pack  them. 

But  the  good  materials  would  help — they  undoubtedly  constitute  one  reason  why  Van  Camp’s 
Pork  and  Beans  are  the  largest  seller  in  the  country.  We  could  save  all  sorts  of  money  on  materials 
if  we  were  willing  to  lose  all  kinds  of  reputation.  Beans,  pork  and  tomato  sauce  can  all  be  bought 
much  below  the  prices  we  pay. 

Our  advertising  is  bringing  you  trade.  Van  Camp’s  Superfine  Pork  and  Beans  will  hold 

it  for  you. 

The  Van  Camp  Packing  Company,  Indianapolis,  ind. 
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Tfcii  Department  la  devoted  to  the  eritieUm 
of  advertiiinf  matter  tent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 

Xn  request,  and  to  the  suggesting  of  original 
ertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


From  a  copy  of  the  Liverpool 
(England)  “C  o  u  r  i  e  r,”  which 
somehow  finds  its  way  into  this 
office,  I  clip  the  only  grocery  ad¬ 
vertisement]  in  it,  although  the 
paper  compared  in  size  with  any 
of  the  metropolitan  dailies  of  this 
country.  In  the  original  it  occu¬ 
pied  a  space  u  inches  single  col¬ 
umn,  and  is  reproduced  below  in 
reduced  photographic  form  : — 


MACSYMON’S 

PRESERVING 

STRAWBERRIES. 

ENORMOUS  DEM.AHD, 

LAST  TWO  DAYS 

WE  CAN  ACCEPT  ORDERS  FOB 

EXECUTION  ON  TUESDAY. 

QUALITY.  THE  SAME  AS  LAST  YflA R. 
TRICE  EXPECTED  TO  BE  EVEN  LOWER, 

WRITE,  'PHONE,  OR  VISIT. 

GOOSEBERRIES, 

PRESERVING  AND  BOTTLING, 

„  12  lb8-  for  1/11 

(SUPERIOR  QUAUTYJ 


CANARY  BANANAS 

AGAIN  gD.  Per  Dozen. ' 


APRICOTS  (Desert)  . 

- -».per  Box  2/. 

APPLES- 

NEW  YORK  PfPPrNS  .. 

8TURMER  PIPPINS  .... 

PREENING  APPLE3  .... 

BILBERRIES  . . 

. . . per  lb.  -84 

CHERRIES  (Deseert) . 

per 

Ib.vgd,  Ad.  A  8d. 

CHERRIES  (Cooking)  ... 

CURRANTS  .  (Black)  . 

CURRANTS  (Red)  .■ 

. per  lb.  QA 

GRAPES  (Bl*ck  Hambro*)  ... 

per  IV  1/6  end  2 /* 

OfcAPES  (Maicfttl  .s . 

per  lb.  1/6  and  2/* 

LEMONS  (Selected)  . 

..13.  J«.  and  38  tor  1/- 

MELONS  (Choicest  English) 

ORANGES  (Selected)  . . 

■  I?. 

1«.  ud  10  Ice  1). 

PINEAPPLES  (Chotoeet)  . 

..^oi  4K  A/8,  bit 

STBAWBEBRIE9-  (Dessert) 

...8pecial  Vvlu«' 

TOMATOES  (Special  EnglUh) 

TOMATOES  (Cooking)  ......... 

. . 8  lb*,  tot  lb 

ASPARAGUS  (fleet  Forxnbj), . . 

■per 

bundle  2 /-  *nd  2/S 

ASPARAOU8  (Worcester) 

...per  handle  1/9  4  2/3 

BEANS  (French)  . . 

CUCUMBERS  (Eftr*  Lev*e> 

. . «4 

MUSHROOMS  (Beet  Button*)  ... 

PEAS  (Bp«t  EnghghI ...... 

POTATOES  (Best  Old).... 

POTATOES  (English)  .... 

POTATOES  (Canary)  .... 

MacSymon’s  Stores 

■  ■  ■  i  ■  -..-I.  LTD——, 

DEAN  E-ST. 

Telephone : 

3200  ROYAL 

./Ten  Exchange  Line*— Potty-one  Talwphsmtof. 


This  is  distinctively  English. 
As  a  matter  of  fact,  you  can 


usually  tell  an  English  advertise¬ 
ment  as  far  as  you  can  see  it. 
They  have  not  yet  learned  in  Eng¬ 
land  that  an  advertisement  well 
set  is  half  read.  Everything  is 
plain — usually  crudely  plain,  and 
very  little  time  is  spent  on  mere 
typographical  effects.  As  I  say, 
I  need  no  better  proof  of  this  than 
the  advertisement  I  have  repro¬ 
duced  above.  Moreover  Mac¬ 
Symon’s  Stores,  whose  advertise¬ 
ment  this  is,  constitute  one  of  the 
largest  retail  establishments  in 
Liverpool. 

*  *  * 

If  I  were  reconstructing  this 
advertisement  I  should  take  out 
every  rule  in  it.  They  get  mixed 
up  with  the  small  type  and  the 
effect  is  confusing,  uninviting  and 
hard  on  the  eyes.  The  advertise¬ 
ment  could  be  made  immensely 
more  effective  in  every  way — in 
composition,  in  arrangement,  and 


in  typographical  display.  It 
would  be  almost  impossible  to  in¬ 
dicate  how  to  do  it,  however;  it 
would  take  less  time  to  entirely 


the  typical  American  method  of 
advertising.  It  was  issued  by 
Lehman’s  Department  Food 
Stores,  of  Trenton,  N.  J.,  whose 


Cauliflower  has  become  more 
plenty  and  the  price  has  dropped 
from  $3.50  to  $2.  It  is  coming 
from  Western  New  York  State. 


Potatoes 

45c 


The  price  is  for  Thursday. 
We  haven’t  got  over  a  couple 
hundred  baskets,  and  they’re 
nearly  all  Green  Mountain 
stock.  Understand,  the  price 


is  45c.  a  basket  until  every  basket  is  sold. 


Tomatoes 
25  c 


Weren’t  quite  enough  Toma¬ 
toes  to  go  around  Tuesday,  so 
■we  ’ll  complete  all  old  orders  and 
fill  all  new  ones  at  Tuesday’s 
price — 25c.  the  basket. 

You  women  that  make  your  catsup  and  chili  sauce 
ought  to  get  busy. 


reconstruct  the  advertisement 
from  the  beginning. 

*  *  * 

I  turn  now  to  an  advertisement 
which  in  many  respects  embodies 


THE  "HEXO”  BUSINESS  WITH  LEHMAN  STARTS  AT  6:30 
Telephone  orders  eome  fast  all  day.  Every  order  just  as 
carefully  attended  to  as  though  you  were  present. 


Potatoes 

45c 


j 


ket  until  every  basket  is  sold. 


The  price  is  for  Thursday.  We 
haven’t  got  over  a  couple  hun¬ 
dred  baskets,  and  they’re  nearly 
all  Green  Mountain  stock.  Un¬ 
derstand,  the  price  is  45c.  a  bas- 


Tomatoes 

25c 


Weren’t  quite  enough  Toma¬ 
toes  to  go  around  Tuesday,  so 
we’ll  complete  all  old  orders  and 
fill  all  new  ones  at  Tuesday’s 
price — 25c.  the  basket. 

You  women  that  make  your  catsup  and  chili  sauce  ought  to 
get  busy. 


J 


The 

Jars 


1 


“First”  Mason  Jars — pints 
65c.  dozen,  quarts  70c.  dozen. 
‘Firsts”  mean  the  inspected  line 
of  jars.  “Seconds”  are  the  6nes 
they  let  slide.  We  don’t  touch 

the  “seconds.” 

Rubber  Rings  with  rubber  in  them,  8c.  dozen. 

Don’t  let  this  tomato  preserving  business  slip  by,  because 
there’s  no  telling  how  high  they’ll  go  next  week — all  depends 
on  the  weather. 


Amber 

Tea 


j 


Have  you  noticed  how  pretty 
(pretty’s  the  word)  that  Garan 
Tea  looks  served  cold  from  the 
Japanese .  booth  at  the  North 
■ ■■■■ store?' 

Would  you  mind  drinking  a  cup  of  it  tomorrow  and  pass¬ 
ing  your  opinion?  Private  opinions  are  factors  with  us.  We 
daren 't  cater  co  our  own  palate. 


Beef  Wine 
and  Iron 


j 


Mr.  Burnham  has  made  Beef, 
Wine  and  fron  all  his  life.  He’s 
a  splendid  old  gentleman,  and 
has  sent  ns  the  second  shipment 
this  summer.  We  mention  this 
so  that  some  of  you  who  may  be  run  down  or  who  may  have 
no  appetite,  or  who  have  found  the  weather  awfully  hard  to 
endure  may  be  able  to  purchase  this  great  combination  here  at 
39c.  for  the  large  bottle  and  20c.  for  the  other  size. 


Witch 

Hazel 


j 


We’re  free  t,o  tell  you  that  we 
buy  Witch  Hazel  from  the  old 
Witch  Hazel  Distillery  ov^r  in 
Essex,  Connecticut,  run  by  Jolm 
Dickinson.  15  per  cent,  alcohol. 
Nothing  finer  sold.  Quart  bottle  35c.  Small  .bottles  10c. 
Witch  Hazel  should  be  in  every  home.  Father  needs  it  for 
shaving.  Mother  needs  it  for  headache.  The  boy  stubs  his 
toe  or  smashes  his  finger — Witch  HazeL 

Lehman’s 


advertising  I  believe  I  have  men¬ 
tioned  once  or  twice  before.  In 
the  original  the  advertisement 
which  I  reproduce  below  filled  10 
inches  double  column.  When  it 
appeared  in  the  paper  it  was  sur¬ 
rounded  by  a  heavy  black  rule 
border,  but  the  correspondent 
carelessly  cut  it  partly  off  before 
he  sent  it  to  me,  so  I  cannot  show 
the  advertisement  in  that  respect 
as  it  is. 

*  *  * 

This  is  exceptionally  good  ad¬ 
vertising,  in  my  judgment,  so 
much  superior  to  the  English  ad¬ 
vertisement,  as  a  probable  busi¬ 
ness  producer,  that  there  is 
scarcely  any  comparison.  I 
should  have  put  the  small  “The 
Hello  Business”  lines  at  the  bot¬ 
tom  instead  of  the  top,  however, 
and  I  should  have  used  somewhat 
lighter  rules  both  for  the  sur¬ 
rounding  border  and  the  brackets 
around  the  sub-heads.  In  no  case 
should  border  dominate  an  adver¬ 
tisement.  There  should  be  a 
border,  but  it  should  merely  serve 
as  a  frame  for  the  picture.  I  sus¬ 
pect  that  this  correspondent 
would  argue  that  heavy  rules 
make  an  advertisement  conspicu¬ 
ous.  So  they  do,  but  not  in  the 
right  way.  The  arrangement  of 
this  advertisement,  with  the  sub¬ 
headings  set  in  white  spaces, 
would  supply  enough  conspicu¬ 
ousness  and  it  would  come  from 
the  headings  instead  of  from  the 
border.  To  show  what  I  mean,  I 
have  had  a  little  section  of  this  ad¬ 
vertisement  reset  above. 
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I  Wish  I  Whs  a  Faker. 

Sometimes  I  almost  wish  I  was 
a  successful  thief. 

The  fakers  and  the  schemers 
seem  to  get  all  the  cream  there  is 
in  life,  while  people  like  me  who 
want  to  sell  decent,  honest  mer¬ 
chandise  have  to  peg  along 
and  work  for  everything  we 
get. 

Just  think  of  that  soap  fake  the 
“Grocery  World  and  General 
Merchant”  showed  up  a  week  or 
two  ago.  Goldine  something  or 
other,  wasn’t  it?  I  know  that 
gang.  I’ve  run  across  ’em  several 
times,  and  I’ve  seen  their  soap, 
too.  Why,  up  in  Chambersburg 
not  long  ago  I  took  a  pound  of 
that  soap  out  of  its  wrappper  and 
squeezed  it  till  the  water  dripped 
through  my  fingers  on  the  floor. 
When  I  got  through  the  pound  of 
soap  was  about  half  a  pound  and 
the  rest  was  a  wet  stain  on  the 
floor. 

I’m  not  sure  whether  that  was 
the  Goldine  scheme  or  not. 
Seems  as  if  it  wasn’t.  But  if  it 
wasn’t  it  was  the  same  thing — 
selling  soap  that  was  full  of  water 
on  some  scheme  and  collecting  for 
it  in  advance ! 

That’s  what  I  say,  there  always 
seems  to  be  a  happy  welcome  and 
money  in  advance  for  the  faker. 
One  of  the  fellows  who  bit  on  the 
watered  soap  fake  and  who 
eagerly  gave  up  his  good  coin  in 
advance  was  a  fellow  I  used  to 
sell  goods  to.  My  boss  always 
had  a  hen  of  a  time  to  collect  his 
bill.  Want  to  know  why?  Be¬ 


cause  all  his  ready  money  went 
for  fakes. 

One  day  in  July  I  got  into  a 
town  over  in  Jersey  where  I  know 
a  good  many  people.  One  of  the 
fellows  I  usually  try  to  get  a  few 
minutes  with  is  the  editor  of  the 
country  paper — he’s  an  all  right 
fellow. 

I  dropped  into  his  office  when 
I  was  in  the  town  in  July.  His 
paper  for  that  week  was  just  off 
the  press,  so  I  picked  up  a  copy 
and  looked  it  over. 

“You  seem  to  have  a  pretty 
good  lot  of  advertising  from  the 
local  merchants,”  I  said,  “all  ex¬ 
cept  grocers.  I  don’t  see  any  of 
them  advertising — don't  they  be¬ 
lieve  in  advertising?” 

“They  do  in  their  own  kind,” 
he  answered. 

“What  is  their  own  kind?” 

“Programmes  and  flimsy  fakes 
like  that,”  he  said.  “I  never  got 
up  a  programme  yet,  or  a  local 
directory  or  anything  else  of  the 
sort  that  I  couldn’t  get  most  of 
the  grocers  to  go  in  in  good  big 
spaces.  They  jump  at  it  and  pay 
good  prices.  But  when  I  go  at 
’em  with  my  paper— a  legitimate 
advertising  proposition  that  they 
could  get  results  from — there’s 
nothing  doing !  I  can  only  inter¬ 
est  one  of  ’em,  and  only  him 
around  Thanksgiving  and  Christ¬ 
mas  ! 

“And  let  an  advertising  faker 
come  through  here  with  some 
write-up  scheme!”  he  went  on, 
“and  they’ll  ’phone  for  him  to 
come  and  get  their  money !  It 
beats  me !” 

So  it  does  me.  I  can’t  under¬ 
stand  how  business  men  can  de¬ 
liberately  choose  the  brass  instead 
of  the  gold.  Nevertheless  they  do. 
You  can  start  a  slick  fellow  out 
with  the  most  ridiculous  and  im¬ 
possible  scheme  you  ever  heard 


of,  and  he’ll  do  business  all  around 
a  better  salesman  Avith  a  really 
good  thing.  There’s  only  one 
thing  he  must  do — he  must  prom¬ 
ise  big  returns.  Let  him  do  that 
and  he’ll  gather  ’em  in  right  and 
left. 

That’s  why  I  say  I  sometimes 
think  it  pays  best  to  be  a 
faker. 

I  know  a  grocer  that  no  sales¬ 
man  for  a  legitimate  article  has 
ever  gotten  a  ci\dl  word  out*of  in 
my  recollection.  I’m  darned 
sure  I  haven’t.  The  only  reason 
we  stand  him  at  all  is  because 
he’s  a  pretty  good  buyer,  and 
sometimes  we  think  he  doesn’t 
mean  it  all. 

Yet  let  a  scheme  salesman  go  in 
there  and  that  grocer  almost  hugs 
and  kisses  him.  I’ve  seen  it  hap¬ 
pen  three  or  four  times.  Once  I 


It  made  me  hot.  When  he’c 


told  him  what  I  thought  of  him 


for  it. 

I  had  just  about  had  a  seance 
with  him  that  day.  After  all  sorts 
of  snaps  and  snarls  I  had  suc¬ 
ceeded  in  selling  him  a  fair  bill  of 
goods.  By  gad,  but  he  had  been 
disagreeable,  though  !  Not  only 
in  what  he  said,  but  in  the  way  he 
said  it.  Mean,  cold-blooded  ma¬ 
licious  slurs ! 

I  kept  shut  and  got  the  order. 
While  I  was  packing  up  another 
fellow  came  in.  He  was  taking 
orders  for  little  ads  to  go  on  a 
big  blotter  to  go  in  the  post-office 
and  some  other  public  places 
about  the  town.  He  got  off  a  lot 
of  soapy  gush  about  everybody 
telling  him  that  the  grocer  was 
one  of  the  leading  business  men 
of  the  county — stuff  that  oughtn’t 
to  have  fooled  a  blind  fish  worm 
—but  the  grocer  swelled  up  under 
it  till  I  thought  he’d  split  his  shirt. 
He  was  as  pleasant  as  pie  to  the 
fellow  all  the  way  through.  More 
than  that,  he  took  an  ad. 


gone  I  said  : — 


“Mr. 


-,  why  is  it  thaf 


you  treat  decent  traveling  mer 
like  dogs  while  you  glom  all  ovei 
a  faker  like  that  fellow  who  was 
just  in  here?  Why,  before  he 
came  you  abused  me  fearfulh 
while  I  was  trying  to'  sell  you 
something  you  really  needed  tc 
haA^e.  That  fellow  comes  in  wit! 
a  fake  that  you  don’t  need  at  all 
and  you  treat  him  like  he  was  th 
King  of  England !  Think  it' 
fair?” 

He  gave  a  snort  and  went  bacl< 
to  his  private  office.  I  though 
maybe  it  had  done  some  good,  bir 
when  I  went  back  the  next  tim 
he  was  just  the  same. 

I  wonder  if  it  don’t  all  corn 
from  Avhat  Barnum  said — that  the 
people  like  to  be  humbugged  am 
they  have  a  warm  spot  in  theii 
hearts  for  the  fellows  they  kno\' 
are  going  to  do  it. 

The  Stroller. 


Analysis  of  a  Flour. 

-,  Pa.,  Aug.  31,  1908. 


Editor  “Grocery  World  and  Gen 
eral  Merchant.” 


Dear  Sir  : — Having  noticed  it 
the  “Grocery  World  and  Genera 
Merchant”  that  Farwell  &  Rhine: 
were  prosecuted  for  selling  adul 
terated  “Cresco”  flour,  will  yot 
please  mail  me  the  analysis  o 
their  flour,  for  I  am  a  user  of  tin 
same,  and  if  it  is  a  fake  flour 
must  change. 

Thanking  you  in  advance  fo 
any  information,  I  remain, 

Yours  truly, 

*  *  * 

The  “Grocery  World  and  Gen 
eral  Merchant”  has  made  ever) 
effort  to  obtain  this  information 
but  has  not  succeeded,  as  a  rub 
of  the  department  forbids  the  gh 
ing  of  such  information  out  ex 
cept  through  regular  legal  pro 


ceedings. 


Don’t  Expose 


to  the  Air 


No  careful  grocer  should  expose  roasted  coffee  to  the  air  any  more  than  he 
can  possibly  help.  If  he  does,  it  is  just  as  sure  to  lose  some  of  its  flavor  as  wet 
ink  is  sure  to  be  absorbed  by  a  blotter. 

That  is  precisely  the  reason  why  the  same  coffee  often  tastes  different  to 
consumers — one  time  it  is  fresh  and  another  time  it  isn’t.  It  is  also  the  reason 
for  Moco-Mo  Coffee,  which  is  sealed  hot  from  the  roaster  in  a  bag,  and  the  bag 
sealed  in  a  carton.  Result,  all  the  rich  aroma  of  the  fresh  roasted  coffee  is  held 
for  the  customer’s  delectation,  no  matter  how  long  the  coffee  is  kept. 

A  splendid  leader  at  25  cents. 


The  John  H.  Fitch  Coffee  Co. 


YOUNGSTOWN,  OHIO 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  Into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


The  Clothespin  Settlement. 


The  buildings  and  people  in  this 
display  are  made  of  clothespins. 
Cover  the  floor  of  the  window 
with  green  cheesecloth  or  paper. 

To  start  the  block  house  (Fig. 
i)  lay  two  pins  down  parallel  and 
far  enough  apart  for  two  more 
pins  to  bridge  over  the  space. 
(Fig.  2)  Build  up  in  this!  manner 
until  you  have  eight  layers.  In 
the  second  part  instead  of  using 
one  pin  for  a  log,  two  pins  are 


used,  put  together  as  Fig.  3.  Fig¬ 
ures  4,  5  and  6  show  how  to  con¬ 
tinue  the  upper  part  of  the  house. 
Make  this  part  twelve  layers  high. 
For  a  roof  use  a  piece  of  paper 
about  11  inches  square,  fold  the 
square  diagonally  across  the  cen¬ 
tre  from  corner  to  corner,  crease, 
unfold  and  again  crease  it  from 
the  other  two  corners,  making  an¬ 
other  diagonal  line.  Unfold  and 
make  a  plait  about  inch  wide 
in  each  of  the  four  sides.  Taper 
off  into  points  at  the  centre  and 
pin  the  plait  at  the  wide  end. 
Trim  the  edges  off  to  fit  your 


house  and  fasten  with  a  little 
paste. 

To  build  the  dwelling  house 
build  two  sections  close  together 
the  same  way  as  the  upper  part  of 
the  block  house  and  about  four¬ 
teen  layers  high.  To  one  end  of 
this  build  a  chimney  with  single 
pins  (as  in  the  foundation  of  No. 
1).  Build  this  a  trifle  above  the 
roof.  The  roof  is  a  piece  of  paper 
folded  in  the  centre  and  pasted  on 
the  edges.  The  posts  and  frame 


work  for  the  porch  are  made  of 
long  “logs”  (Fig.  3)  bent  to  a 
wide  V  shape.  Place  one  end  on 
the  floor  with  the  other  end 
against  the  house.  Place  two  of 
these  on  each  side  of  the  door. 
Make  the  roof  out  of  long  “logs” 
and  the  floor  out  of  single  pins. 

Use  boxwood  or  something 
with  small  foliage  for  trees. 
Stick  small  branches  in  the  open 
ends  of  a  pin  or  in  a  spool. 

For  poles  for  the  clothesline, 
lay  a  pin  on  the  floor  and  erect 
another  in  the  prongs  of  this. 
Use  thread  for  the  line  and  cut 


the  clothes  out  of  tissue  paper  and 
hang  over  the  line. 

The  next  thing  is  to  dress  the 
“settlers.”  For  the  men’s  hats 
make  a  cornucopia  out  of  black 
tissue  paper  to  fit  the  head  of  a 
pin.  Trim  off  and  paste  to  the  pin 
(Fig.  8),  then  cut  a  disk  of  black 
paper  for  the  brim ;  cut  across  the 
centre  as  in  Fig.  10.  Fit  this  over 
the  crown  and  paste  the  points  to 
the  crown.  For  trousers  cut  two 
strips  of  black  paper,  wrap  one 
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’.  The  Block-House  foundation 
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3.  To  Make  Longer  “  Logs" 
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4.  The  Lower  Story  Done 
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6.  The  .Upper  Part  'Be§un 

I 

over  a  leg  (Fig.  8),  push  the  paper 
up  on  the  inside  until  it  resembles 
Fig.  9  and  paste.  Cut  the  cape 
(Fig.  11)  out  of  a  bright  color  of 
tissue  paper  and  paste  it  only  at 
the  front  of  the  neck.  Cut  out  a 


white  collar  (Fig.  12)  and  paste 
on.  To  stand  up  your  man  cut 
two  slashes  part  through  a  piece 
of  corrugated  pasteboard  used  for 
packing  purposes,  or  a  pill  box 
will  do.  Insert  and  glue  the  ends 
of  the  legs  in  this  stand.  The 
women  are  dressed  much  in  the 
same  manner. 

Round  all  of  this  build  a  worm 
fence  of  pins,  six  pins  high,  or  a 
stockade  can  be  made  by  placing 
pins  close  together  on  a  thin  strip 
of  wood. 

Back  of  this  and  on  each  side 
you  can  pile  up  loose  pins. 

Hang  a  card  in  the  window 
reading  something  like  this : 
“Clothespins,  5  cents  per  100  this 
week.” 

E.,  W.  Alexander. 
Oxford,  Pa.,  Aug.  27,  1908. 


Federal  Food  Prosecutions  Against 
Short  Weight  Canned  Goods. 

The  Federal  food  authorities 
have  started  in  Kansas  to  enforce 
the  food  law  against  short-weight 
canned  goods.  The  Wichita 
Wholesale  Grocery  Co.  had  on 
hand  285  cases  of  canned  toma¬ 
toes  and  145  cases  of  peas  which 
the  Government  says  have  been 
mislabeled  and  are  short  in 
weight.  Suit  to  confiscate  the 
goods  has  been  filed.  Each  of  the 
cases  of  tomatoes  contained  two 
dozen  cans  weighing,  it  is  said, 
from  33  to  38  ounces,  when,  ac¬ 
cording  to  the  label,  they  should 
have  weighed  48  ounces.  They 
are  almost  one  'pound  s'hort  in 
weight,  therefore.  The  cases  of 
peas  contained  two  dozen  cans 
each  also  and  were  labeled  to 
weigh  two  pounds,  but  the  in¬ 
spector  alleges  in  the  complaint 
filed  that  they  weigh  but  25 
ounces,  which  is  about  one-half 
pound  short. 

Send  for  a  Sample. 

H.  P.  D.  Kingsbury,  of  Redlands,  Cal., 
wants  to  send  you  a  sample  of  his  goods 
and  the  only  thing  necessary  is  to  send 
a  postal  to  him,  requesting  him!  to  send 
it  to  you  and  make  mention,  of  this 
paper.  If  you  try  them  you  will  want 
to  sell  them.  A  penny  is  the  only  ex¬ 
pense  to  you. 


'  7.  The  Settler's  Hat  Started.  8.  The  Hat-Crown  on.  and  the  Trousers  Begun.  9.  The  Hat  finished 
and  the  Knee  Trousers  Pushed  into  Shape.  10.  How  to  Slash  the  Hat-Brim.  It.  The  Tissue-Paper 
Cape.  12.  The  White  Paper  Collar.  13.  The  Early  Settler  Ready  to  Appear  in  Public. 


Figure  i.  The  Clothespin  Pioneers  and  Thtir  Block-House. 
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WANT  DEPARTMENT 

Advert  laments  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  fn 
cott.  Answers  may  be  addressed  to  the  Gnocutv  World  when  desired,  provided  the  advertisement  ii 
accompanied  by  so  cents  1st  postage  to  pay  for  remalllng  the  same.  To  non-eubscribers  the  price  is  51 


Something  That  Seifs! 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


AMMO 

(DRY  AMMONIA) 

This  scientific  marvel  is  a  dry,  odorless 
powder,  which  is  ammonia  in  a  dry  form. 

It  never  loses  strength  nor  evaporates  like 
liquid  ammonia.  No  bottles  to  freeze  or 
break.  Ammo  comes  in  cans,  and  it  is  very 
economical.  One  io  cent  can  equals  three 
pints  of  ammonia. 

We  make  it  sell  by  demonstrating,  samp¬ 
ling,  advertising.  Have  it  seen  in  your  store 
and  it  will  sell. 

Ask  your  jobber,  or  write  us  for  our  strong 
proposition  to  dealers. 

THE  FRANK  C.  EBY  CO. 

213=215  E.  Atwater  Street 
DETROIT,  MICH. 


Keep  Good  Customers  and  a  Good 
Reputation  by  Selling 

ZIPP’S 

Flavoring  Extracts 


»» 


Branded  “  U.  S.  P.’ 

Finest - Purest - Strongest 

,  Absolutely  pure  extracts  from  fresh  natural  fruits 
— guaranteed  under  the  National  Pure  Food  Act 

and  approved  by  all  Health  Commissioners. 

Nothing  but  profit  for  the  dealer  and  satisfaction 
for  bis  customers  in  Zipp’s  —  known  everywhere 
for  their  fine  flavoring  qualities.  They  deserve  your 
strongest  recommendation. 


Vanilla  ,  Orange 

Almond  Wintergreen  ^ 

Lemon  Peppermint  Rose 

THE  ZIPP  MANUFACTURING  COMPANY 
CLEVELAND,  OHIO 


ents  per  tune. 


WANTED. 


WANTED. — National  Cash  Register.  Total 
adder.  Must  be  in  first-class  condition  and 
reasonable.  Address  John  E.  Peters,  29 
Park  Avenue,  Paterson,  N.  J.  10 

WANTED. — To  buy  an  interest  and  man¬ 
age  good,  live  retail  business  in  a  manufac¬ 
turing  town ;  general  merchandise  pre¬ 
ferred.  Have  had  ten  years’  experience 
and  will  guarantee  results.  State  your 
proposition  fully  when  answering  this  adver¬ 
tisement.  Address  “Retail,”  care  “Gro¬ 
cery  World  and  General  Merchant,”  Phila- 
delphia,  Pa.  9 

WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE — Daily:  fresh  eggs;  also  stor¬ 
age  eggs,  potatoes,  apples,  pears,  baled 
hay  and  all  kinds  of  farm  products.  D.  K. 
Phillips,  Shoemakersville,  Pa. _  11 

FOR  SALE. — American  Dried  Beef  Slicing 
Machine.  Nearly  new.  Will  sell  at  a  sac¬ 
rifice.  Address  21 1  Gay  Street,  Phoenlx- 
ville,  Pa.  9 

FOR  SALE. — Finest  grocery  and  market 
store  in  one  of  the  best  sections  of  Wash¬ 
ington,  D.  C.  Business  $25,000  annually. 
Proprietor,  two  clerks,  one  porter,  one  horse 
and  wagon.  Storeroom  handsomely  fitted 
up.  Walker  pivot  bins,  large  meat  box, 
butter  box,  showcases,  scales,  Bowser  oil 
tank,  etc.,  all  of  which  go  with  the  building 
at  a  monthly  rental  of  $50,  except  the  horse 
and  wagon,  electric  coffee  mill,  McCaskey 
register,  cigar  case  and  one  Templeton 
cheese  cutter.  Stock  probably  $3,000.  Will 
sell  at  inventory.  Address  “A.  B  C.,”  care 
“Grocery  World  and  General  Merchant,” 
Philadelphia,  Pa. _ 11 

FOR  SALE  — Slicing  machine,  Enterprise 
rotary,  double  knife.  Cost  $22.50.  Will 
sell  for  $12.  In  use  one  month.  Write 
Milton  Bergstresser,  Emaus,  Pa.  10 

FOR  SALE — .Meat  slicing  machine.  Good 
as  new.  Rotary.  Cost  $16.  Will  sell 
cheap.  Write  W.  P.  Laird,  care  “  Grocery 
World  and  General  Merchant,”  Philadel¬ 
phia,  Pa.  10 

FOR  SALE. — In  Tamaqua,  Pa  ,  three  story 
brick  house.  Hot  water  heat  and  electric 
light  throughout,  hardwood  floors,  complete 
bath,  fine  lot  and  centrally  located.  Espe¬ 
cially  good  proposition  for  doctor,  dentist, 
or  other  professional  or  business  man.  For 
particulars  apply  to  K.  B.,  care  “  Grocery 
World  and  General  Merchant,”  Philadel¬ 
phia,  Pa.  10 

FOR  SALE. — Good  cash  grocery  business, 
doing  about  $1,400  monthly.  Rent  of  store, 
with  five  rooms  and  bath,  $25  per  month. 
Situated  in  suburban  section  of  Newark, 
N.  J.  Reason  for  selling,  going  into  other 
business.  Address  C.  H.  Veghte,  84  Third 
Street,  Elizabeth,  N.  J.  10 

FOR  SALE. — Centrally  located  drygoods 
and  grocery  business  in  Port  Deposit,  Md  , 
in  aristocratic  residential  section.  Two- 
story  frame  building  17x80  feet.  Yearly 
business,  $19,000;  two-thirds  cash,  balance 
monthly.  Stock,  $5,500.  Prosperous  town, 
with  excellent  educational  advantages. 
Reason  for  selling,  closing  up  the  estate. 
Will  sell  stock  cheap.  Sell  or  rent  the 
building.  Apply  P.  O.  Box  316,  Port 
Deposit,  Md.  10 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 

FOR  SALE. — Very  reasonable,  a  pair  of 
beef  stalls  in  best  market  in  city.  Fine 
chance  for  practical  butcher.  Owner  can¬ 
not  attend.  F.  W.,  “Grocery  World  and 
General  Merchant,”  Philadelphia,  Pa.  9 


FOR  SALE  — In  Lebanon,  Pa.,  a  manufac 
turing  town  of  thirty  thousand  inhabitants 
stock  and  fixtures  of  grocery  and  notion 
store.  Has  a  25-year  established  business^ 
warehouse  and  large  stable.  Also  three 
story  dwelling  with  all  conveniences  an< 
in  good  condition.  A  chance  for  the  righ 
man.  Address  X,  Lebanon,  Pa. 

FOR  SALE. — Or  to  let,  first-class  come 
grocery  and  meat  store.  Complete  fixtures 
Price  $450.  Stock  on  hand  at  wholesale 
price,  ready  to  start.  Rent,  $25  per  month 
Corner  Sixth  and  Franklin  Sts.,  Elizabeth 
N.J.  Population,  70,000.  Fred.  Klophaus 
corner  Sixth  and  Franklin  Sts.,  Elizabeth 
N.J. _ _ 

FOR  SALE.  —  Mr.  Grocer  and  Genera 
Merchant :  If  you  are  looking  for  a  moto 
car  delivery  wagon,  900  lbs.,  to  cost  $650 
can  run  summer  and  winter,  address  H.  F 
Granzow,  Ashland,  Pa.  1 


BUSINESS  OPPORTUNITIES. 


•oooooooooooooooooooooooo 

o 

o  DO  YOU  WANT  TO  SELL 
0  YOUR  BUSINESS? 

0  We  find  buyers  for  grocery  and 
o  general  store  businesses  —  nothing 
o  else.  We  are  specialists  in  that  and 
o  we  know  what  we  are  about, 
o  In  the  term  “grocery  stores”  we 
o  include  butter  and  egg  stores,  tea 
o  and  coffee  stores,  green  groceries  and 
o  anything  else  in  the  same  line, 
o  If  you  want  to  sell  your  business, 
o  we  have  a  customer.  If  you  want  to 
o  buy  one,  we  know  where  something  Is 
o  that  we’re  sure  will  suit  you. 

•  Write,  call  or  telephone. 

9  WARNER  &  CO., 

•  927  Arch  Street,  Philadelphia,  Pa. 

0  Phones,  Bell  Filbert  2500, 

o  Keystone,  Race  746. 

o 

eoooooooooooooooooooooooo 


EVERY  ONE  A  GOOD  CHANCE. 

No.  400.-—  In  Ocean  County,  N.  J.  Sum 
mer  resort,  but  good  winter  population  also 
General  store,  40  x  75  feet.  Doing  $30,001 
yearly,  half  cash,  balance  strict  30  days 
Present  stock  $5,000,  but  can  be  reduced  t« 
$2,500  without  impairing  business.  Use: 
two  teams.  Net  clear  10  per  cent.  Balanc< 
of  building  divided  Into  flat  and  offices 
profitably  rented.  Owner  retiring  froir 
business  and  will  sell  at  inventory. 

No.  401. — General  store  in  Mifflin  County 
Pa.  An  extremely  strong  proposition.  Size 
30x100  feet.  Business  about$4, 000 per  month 
40  per  cent.  cash.  Stock  $6,000,  which  can  b« 
reduced  considerably.  Uses  two  teams 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  pool 
health  and  wants  to  retire  to  country  place 
Will  make  very  favorable  terms.  Lon 
price  for  fixtures.  Stock  at  inventory,  witt 
proper  allowance  for  everything  not  strictlj 
up  to  the  mark.  The  business  can  be  verj 
decidedly  increased. 

No.  402. — In  West  Philadelphia.  Meati 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250 
No  team.  Actual  net  profits,  20  per  cent 
Owner  wishes  to  change  business,  for  rea 
sons  which  will  be  explained.  Price  inven 
tory.  Take  around  $800.  Dwelling. 

No.  403  — In  West  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  18  X3t 
feet.  Does  $400  weekly,  two-thirds  cash 
balance  weekly.  Dwelling  connected,  i 
wanted.  Stock  about  $800.  Uses  one  team 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  ai 
inventory.  Will  take  about  $1,000. 

No.  404. — Near  Tioga,  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  20  x3c 
feet.  Does  $425  weekly,  half  cash.  Stock 
$1,000.  Clean  net  profits,  15  per  cent 
Dwelling  connected  for  sale  or  rent.  Ownei 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $  1,500  for  stock  and  fixtures  anc 
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round  $2,000  for  the  property.  Full  inves- 
igation.  ,  . 

No.  405  —In  West  Philadelphia.  Gro- 
■eries,  meats  and  provisions.  Size,  18x30 
eet.  Does  $300  weekly,  three-quarter 
:ash,  balance  weekly.  Nets  clean  10  per 
:ent.  above  everything  Stock  about  $600. 
This  store  was  established  seven  years 
igo  and  is  thoroughly  prosperous  and 
orofitable.  Will  sell  fixtures  at  $450  and 
itock  at  inventory.  Will  take  all  told 
ibout  $900.  Fullest  investigation. 

No.  406. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x50 
feet.  Does  $400  weekly,  all  good  trade. 
Stock  about  $800.  Good  dwelling  connected. 
Business  thoroughly  profitable.  Owner 
going  to  Germany  and  will  sell  at  inventory. 
Cost  around  $1,500, 

No.  407  — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  Is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  dean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  408.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  $700.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $r, 000. 

No.  409. — In  South  Phi'adelphia.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  Fullest  investigation. 
Established  14  years.  Fixtures  about  $600. 
Stock  at  inventory. 

No.  410. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18x55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stockabout$i,2oo.  Uses twoteams.  Clean, 
net  profi's,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  411. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $400-5450  weekly,  three  quarter 
cash.  Good  dwelling  connected.  Stock, 
$r,ooo-$i,200  Could  be  reduced  to  $900. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$7oo  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,600. 

No.  413. — In  nearby  Philadelphia  suburb. 
Only  two  other  stores  there.  Groceries  and 
provisions.  Size,  22x45  feet.  Does  $450- 
$500  per  week,  two-thirds  cash.  Stock, 
$t,ooo-$i,20o.  Nets  10  per  cent,  on  gro¬ 
ceries,  20  per  cent,  on  truck.  Real  estate 
for  sale  or  rent.  Owner  going  out  on  stock 
farm  and  will  sell  at  inventory.  Will  take 
around  $1,300,  no  horse  sold. 

No.  414. — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Store  16x30  feet. 
Does  $400  weekly,  two-thirds  cash.  Stock, 
$800  to  $1,000.  Net  profits,  10  per  cent. 
Good  dwelling  for  sale  or  rent.  Fixed 
charges  low.  Owner  in  ill-health  andgoing 
to  California.  Will  sell  fixtures  for  $500 
and  stock  at  inventory.  Will  take  around 
$1,300. 

No.  415  —  In  North  Philadelphia.  Good 
•ection.  Groceries  and  provisions.  Store 
16x22  feet.  Does  $250  weekly,  three-quar¬ 
ters  cash.  Stock,  $600.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thoroughly  profitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  $250,  stock 
at  inventory.  Take  about  $850.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500 

No.  416. — In  Germantown,  Philadelphia 
Groceries  and  provisions.  Store  16  x  25  feet. 
Does  $150  per  week  on  stock  of  $750.  No 
team.  Expenses  very  light  and  net  profits 
20  per  cent.  Owner  going  in  larger  busi¬ 
ness.  Splendid  chance  for  man  and  wife. 
Price,  inventory  ;  will  take  less  than  $r,ooo. 

No.  417. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  16x40 


feet.  Does  about  $300  weekly.  Stock  only 
$400.  Push  cart  delivery.  Net  profits  15  per 
cent.  Owner’s  hearing  is  gone  and  he  finds 
he  must  retire.  Dwelling.  Fixtures,  $200. 
Stock  at  inventory. 

No.  418. — In  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  16x35 
feet.  Does  $500  weekly.  Stock  about  $300. 
All  good,  reliable  trade.  No  team.  Net 
profits  15  per  cent.,  as  only  one  boy  at  $5  is 
employed.  Rent,  $40.  Owner  sick  and 
must  retire.  Will  sell  fixtures  at  about  $Soo 
and  stock  at  inventory. 

No.  419 — In  Linwood,  N.  J.  On  the  road 
to  the  shore.  Town  of  about  600  people, 
with  only  one  other  store.  Store  18x20, 
with  back  room  16x14.  Store  established 
only  about  a  year  ago  and  does  $80  per 
week,  all  cash.  Stock  $5oo-$6oo.  No  team. 
The  store  is  connected  with  a  pretty,  com¬ 
fortable  dwelling,  which  can  be  bought  for 
$2,200,  subject  to  $1,200  mortgage.  Death 
of  owner  necessitates  sale.  A  very  safe, 
comfortable  proposition  for  man  and  wife. 
A  good  living  can  be  made  under  exception¬ 
ally  pleasant  surroundings.  Price  for  stock 
and  fixtures,  inventory.  Take  about  $600 
or  $800. 

No.  420. — North  Philadelphia.  Fine  resi¬ 
dence  district.  Groceries,  meats  and  pro¬ 
visions.  Store  20x50  feet.  Does  $400 
weekly,  half  cash,  balance  weekly  and 
monthly.  Stock  about  $500.  Clear,  net 
profits,  10  per  cent.  No  team  delivery. 
Good  dwelling  connected.  Owner  going  to 
Germany  and  wiil  sell  at  inventory.  Will 
take  about  $1,000. 

No.  423. — In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23  x  45  feet.  Does  about  $22,000  per  year  ; 
two-thirds  cash,  balance  weekly  and 
monthly.  Stock,  $2,000.  One  team.  This 
business  is  one  of  the  oldest  stands  in  the 
county  and  is  only  sold  because  the  present 
owners  are  not  acquainted  with  the  business. 
Price,  inventory.  Very  fullestinvestigation. 

No.  424. — In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33x49  feet.  D  >es  $33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  $1,500.  Uses  four  teams.  Netted 
n  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  because  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 
connected.  Price,  inventory.  Sickness 
cause  of  selling. 

In  all  of  these  the  causa  of  selling  Is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  LITTLE  STORE  FOR 
MAN  AND  WIFE. 

We  offer  clean,  prosperous  little  store  in 
West  Philadelphia.  Does  $200  weekly  on 
stock  of  about  $500.  Expenses  are  low  and 
net  profits  are  15  per  cent.  Owner  is  in 
other  business  and  his  wife  objects  to  run¬ 
ning  the  store  alone.  Will  sell  at  inventory 
and  rent  all  fixtures  except  $25  worth  of 
loose  fixtures.  About  $550  takes  the  whole 
place.  Fullest  investigation  courted. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  co3t  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50  000  last  year, 
every  cent  collected. .  Stock  averages  $2,500 
aud  makes  net  profit  of  $5,000  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 


WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  iinme 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED. — Man  who  understands  gro¬ 
ceries,  meat  and  provision  business.  One 
who  would  be  able  to  manage  same  after 
a  short  time.  Answer  witli  references 
“  Bud,”  care  “  Grocery  World  and  General 
Merchant,”  Philadelphia,  Pa.  10 

WANTED.— Salesmen  for  Lebanon  Valley, 
Cumberland  Valley,  Pennsylvania,  and 
Northern  Central  lines  west  and  north  of 
Harrisburg.  Men  who  have  experience  in 
the  grocery  and  woodenware  lines.  Men 
with  established  trade  preferred.  Good 
proposition  to  right  parties.  Address 
Jobber,  P.  O.  Box  124,  Harrisburg,  Pa.  9 


SITUATION  WANTED. 


WANTED. — I  am  a  thoroughly  experienced 
grocer,  having  been  16  years  in  business  on 
my  own  account.  I  have  a  wide  acquaint¬ 
ance  with  the  grocery  trade  in  Lebanon 
County.  Would  like  to  represent  a  live, 
reliable  house  in  this  district,  either  manu 
facturer  or  jobber.  Best  of  reference  and 
bond  if  required.  D.  B  B.,  care  “  Grocery 
World  and  General  Merchant,”  Philadel 
phia,  Pa.  13 

WANTED. — An  experienced  manager  de¬ 
sires  position  with  Philadelphia  grocer  in 
capacity  of  manager  or  clerk.  Can  furnish 
the  best  of  references.  John  K.  Moore, 
839  E.  Hilton  St.,  Philadelphia,  Pa.  11 

WANTED. — Successful  salesman,  selling 
jrbbers  and  department  stores,  thoroughly 
understanding  promotion  of  sales,  desires 
sole  selling  agency  for  Greater  New  York 
and  vicinity  of  popular  priced  consumed 
necessity  line ;  salary,  commission.  W. 
Martin,  147  W.  26th  Street,  New  York.  9 


FLEISGHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  tree,  or  four  month*’  trial  for  1 0  cents 


Mrs.  Williams’  Brands 
PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HADONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


Dur  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
'&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 

ALQ  HIGHEST  AWARDS 

in  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


PATENTS 


obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 


R.  W.  BISHOP 

ATTORNEY  AT  LAW 

90S  G  St.,  W.  W.,  Washington,  D.  C. 


Make  Your  Goods  Speak  for  Themselves 


Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS'  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 


FLI-STIKON 

THE  FLY  RIBBON 

The  Greatest  Fly  Catcher  in  the  World 
Retails  at  5c.  $4. 80  per  gross 

The  Fly  Ribbon  Mfg.  Co.,  New  York 
Order  from  your  jobber 


“  I  maintain  that  if  one  wants  to  know  just  what 
*  happens  inside’  and  wants  the  proper  thing  to  hap¬ 
pen,  it  is  essential  to  drink  ‘Blooker’s’.” 

W.  H.  MORSE,  M.  D., 

Consulting  Chemist. 

American  Depot,  46  Hudson  St.,  New  York 
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UNDER  THE  DIRECTION  OF 


R.  DAETWYLER  &  GO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quotec 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  September  7,  1908. 


FRUITS  THAT  PLEASE.— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  i  in  barrel .  $z.oo  per  bunch 

Selected,  9  hands,  packed  1  in  barrel .  1 .60  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.50  per  bunch 

Selected,  8  hands,  packed  I  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1 .00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 75  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.35  per  bunch 

Selected,  8  hands . 90  per  bunch 

Selected,  7  hands . 70  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $2.85  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 


CALIFORNIA  LATE  VALENCIA  ORANGES. 


Fancy  quality,  96  to  box .  $3-5° 

Fancy  quality,  126  to  box .  4.00 

Fancy  quality,  150-176  to  box . .  4.75  to  5.00 

Fancy  quality,  200-216  to  box .  5.25 

Fancy  quality,  250-288  to  box .  5.00 

Extra  choice,  96-112  to  box .  2.75 

Extra  choice,  126  to  box .  3.75 

Extra  choice,  150-176  to  box  .  4.50 

Extra  choice,  200-216  to  box .  5.00 

Extra  choice,  250  to  box .  5.00 


NEW  JERSEY  SWEET  POTATOES. 

We  are  handling  some  of  the  finest  sweet  potatoes  grown  in  New 
Jersey. 

Orders  filled  at  ruling  prices  on  day  of  shipment. 


APPLES. 

Apples,  New  York  State,  per  barrel . 

MESSINA  LEMONS. 


$3.25  to  $4.00 


VEGETABLES. 

We  ship  the  best  on  the  market.  As  prices  fluctuate  daily  on  these 
goods,  orders  will  be  filled  at  the  lowest  ruling  market  prices. 


Extra  Fancy  Messina,  300  size,  per  box .  $5.00 

Extra  Fancy  Messina,  360  size,  per  box .  3.75  to  $4.00 

Choice  Messina,  300  size,  per  box .  4.25 

Choice  Messina,  360  size,  per  box .  325  to  3.50 

Extra  Fancy  Large,  150  size,  per  per  half  box .  2.25 


SPECIAL  FOR  THIS  WEEK. 

Strictly  Fancy  Western  Maryland  White  Mountain  Peaches,  per 
half  bushel  basket,  $1.10. 
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Our  personal  canvass  \\ 
indicates  that  93  per  •  • 
cent,  of  the  stores  ;; 
*  handling  Flour  sell  L 

Millbourne 

Are  you  among  the 
7  per  cent. who  don’t? 


MILLBOURNE  MILLS 
Sixty-Third  &.nd  Market  Street./- 
Philadelphia,  Pe.. 

♦  »  i-  fr  .fr  .fr  fr! 


Good  Fruit  Attracts  Trade 


There  is  just  one  place  in  Philadelphia 
to  get  every  thing  in  the  fruit  line  as  fine  as 
it  grows,  at  the  right  price. 

If  you  want  to  attract  trade  to  your  store 
put  handsome  fruit  where  it  can  be  seen. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


jfnAerz  Bouillon  Capsules 

• 

It's  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef  j 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 

Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 
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BALTIMORE  PRICES-CURREJMT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 


Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  In  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels.  Per  lb. 

"A”  Java . 26 

“B”  Java . 24 

Java  .24 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

"A”  Mocha . 24 

“B”  Mocha . 22 

"C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

"A*  Maracaibo . 18 

“B”  Maracaibo . 17 

"A”  Santos . 16 

“B”  Santos . 15 

“C”  Santos . 14 

Peaberry  Santos . 14 

“A”  Rio . 12 

No.  1  Rio . 10% 

No.  2  Rio . 09 

Lipton  8pecial  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 


Seven  Day,  100  lbs.  to  case . per  case 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . : . 50 

No.  25  Imperial . 33 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  Ooleng . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . 35 

Japan . 35 

Heno  %  and  %  lb.  packages . 50 

8ilver  Moon . r; . 27 

Silver  Bell,  1  lb.  packages . 26 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 


Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1 .50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  8  lb  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall,  4  doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz .  1.03 

Wagner’s,  8  lb., sauce,  2  doz .  1.08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 60 

Corn- 


Pin  Money,  Shoepeg,  2  lb.,  2  doz . 

Standard  Shoepeg,  2  lb.,  2  doz . 

Standard,  2  lb.,  2  doz . 

Belmont  Cream,  2  lb. ,  2  doz . 

Winorr  Brand  Kernelled  Com,  2  doz . 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz . 

Belle  Brand,  2  doz . . . 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . . 

Pin  Money,  petits  pois,  2  doz . 

Pin  Money,  standard  early  June,  2  doz.. 
French,  extra  fins,  100  in  case,  per  case, 
Pin  Money  Combination — 

2  lb.,  2  doz . _ . 

Kidney  Beans— 

2  lb.,  2  doz . . . . 

Lima  Beans — 

Derby,  soaked,  2  lb.,  2  doz . 

Standard,  21b.,  2  doz . 

Little  Darling,  2  doz. . 

Pumpkins — 

3  lb.,  2  doz . 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can . 

Sweet  Potatoes,  3  lb.,  2  doz . 

1  lb.  Pulp,  for  soup . 

Succotash— 

2  lb.,  2  doz . 

Tomatoes— 

Pin  Money,  whole,  Ss,  2  do* . 

Standard,  3s,  2  do* . . 

Gallon,  %  do* . 

Fair  Quality,  8s . 

fc,  2  do* . „ . . .  ' 


.SO 

.85 

.75 

.90 

1.45 

1.25 

.86 


1.50 

.95 

18.50 

.90 

.75 

.80 

1.25 


.90 


.65 

.85 

.48 

.95 

.95 

.91 

2.40 

.85 

.70 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  %  lb. ,  flat,  4  doz .  1 . 25 

Sockeye,  1  lb.,  flat,  4  doz .  2. 10 

Seward,  1  lb.,  tall,  4  doz . 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  do* . 95 

Argo,  1  lb. ,  tall,  4  doz .  1 . 65 

Sockeye,  %  lb.,  flat,  4  doz . . . 

Iceberg,  1  lb.  tall,  l  doz .  1.45 

Lobsters — 

Gold  Label,  picnic  size,  4  doz . 


Star,  %  lb.,  flat,  4  doz .  2.45 

Gold  Label,  %  lb.,  flat,  8  doz . 


Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1 . 10 

Mackerel — 

Mackerel  in  sauoe,  oval . . . 

Oysters— 

Standard,  5  o*.,  2  do* . 90 

Sardines,  in  Oil—  per  cas< 

%  oil,  100 . 

Gold  Label,  %  oil,  100  cans .  6 . 50 

Standard,  %  oil,  100 .  3.50 

%  lb.,  oil,  with  key,  100 .  3.76 

Epicurian,  %  oil,  fancy  cartons,  100  cans  4 . 50 
%  Mustard  Sardines— 

Gold  Label ,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Leon  D’or  Brand,  100  cans . . . 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  8.75 

Imported  Sardines— 

%  Oil,  Martell  Brand,  100  cans .  16.00 

%  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100  cans . 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  9  50 

King  Oscar,  100  cans . - . 


CANNED  FRUITS.  Per  doz. 


Apples,  3  lb.,  2 doz . 80 

Blackberries,  2  lb.,  2  do* . 75 

Blueberries,  2  lb.,  2  doz . 95 

Cherries,  2  lb.,  2  doz .  81 

Gooseberries,  2  lb.,  2  doz .  1 .00 

Pie  Peaches,  3  lb.,  2  doz. . 86 

Pears,  3  lb.,  2  doz . . . 95 

Sliced  Pineapples,  2  lb.,  2  do* .  1.25 

Singapore  Pineapples,  1 %  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  .90 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb.,  2  doz .  100 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  1.90 

California  Apricots,  2  doz .  1 . 90 

California  Cherries,  2  doz .  2 . 60 

California  Peaches,  2%  lb.,  2  doz .  2.35 

Wheeler  Peaches,  3  lb.,  2  doz .  1 , 25 

Sliced  California  Peaches,  1  lb,,  4  doz . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04% 

Japan,  100  lb.  sacks . 05% 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . 1.C0 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.60 

Fine  Dairy,  3s,  100  to  bbl .  2.68 

Fine  Dairy,  4s,  70  to  bbl .  2  35 

Fine  Dairy,  5s,  60  to  bbl . . .  2.40 

Fine  Dairy,  8s,  3i  to  bbl .  2.18 

Fine  Dairy,  10s,  28  to  bbl .  2.15 

Worcester,  2%s,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4.00 

Worcester,  10s,  80  to  bbl .  3.76 

Per  case 

Snow  Flake,  48 10c.  packages .  3.10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  86  6c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1 .60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2%  bushel 


to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2  50 

Green  Peas,  dried,  about  166  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack .  .06% 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06% 

Split  Peas,  210  lbs . per  bbl  7.75 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 05 

White  Marrowfat  Peas . per  bu.  2.10 

FavaBeans . 04% 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 34 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . ■ . 35 

Orange  Brand,  2%  lb.  cans,  2  doz .  2.40 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2%  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.60 
California  Amber  Drips,  %  gal.  cans,  1  doz.  2 . 20 
Calvert  Brand  Pure  Porto  Rico . 22 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples— 

Evaporated,  60  lb . 

Evaporated,  1  lb.  packages,  4  doz . 

Dried,  50  lbs . 

Peaches — 

Standard,  50  lbs . . 

Choice.  50  lbs . 

Extra  Fancy,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . 

Currants — 

Package,  36 . 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.._ . 

American  Brand,  26  lb . 

Dates — 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 


Per  lb. 
.09 
.09% 


.08% 

.09% 

.16 


.08% 

.10 


.16 


30-  40,  25  lbs. 
40-  50.  25  lbs. 
50-  60, 25  lbs. 
60-  70, 25  lbs. 
70-  80,  25  lbs. 
80-  90, 25  lbs. 
90-100,25  lbs. 
100-120, 50  lbs. 


.09% 

.08% 

.07% 

.07% 

.06% 

•06% 

.06% 


Raisins — 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 


London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs . 08% 

Seeded,  36 1  lb.  packages.. . 98% 


Sultana,  36 1  lb  packages. 
Sultana,  bulk  ,35  ’bs. . 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes.  5  lb.  packages . 

Cut  loaf . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bags . 


CONDENSED  MILK. 

Baby,  1  doz.  glass  jars . 

Challenge,  4  doz . 

Eagle,  4  doz . 

Magnolia,  4  doz . 

Red  Cross,  4  doz . 

Star,  4  doz . 

Dime  Brand,  4  doz . 

Lion,  4  doz . 

Premium,  4  doz . 

Hires’  Silver,  4  doz . 

Square,  4  doz . 


EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz . _ . 

St.  Charles,  4  doz . 

Our  Pet,  large  size,  4  doz . 

Our  Pet,  baby  size,  6  doz . 

Peerless,  small  size,  4  doz . 

Peerless  large  size,  4  doz . 

Columbia,  4  doz . 

Silver  Oow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can 
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Case. 

1.90 

3.85 

6.25 
4.20 
4.15 
4.20 
3.60 

4.25 
3.95 
4.35 
3.40 


Case. 
3.95 
3.90 
3.10 
2.65 
1.80 
3  20 
3.30 


3.85 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  50  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box.  60s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  5  gross . .  .55 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.06 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Black  Diamond,  600s,  100  in  case... per  case  3  50 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.76 

5  box  lots  freight  paid,  with  1%  box 
“1776”  or  100  cakes  Best  Soap  free...  4.26 
10  box  lots  freight  paid,  with  3  boxes 

4  41 77fV  ’  m  O  0  Via  ra  'Reset  Qnon  fran  A  OA 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

•Bee . 100  3.90 

•Big  Schooner . 100  8.75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha  . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.76 

*Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

*Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.25 

♦Lenox . 100  3.00 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine .  72  8.00 

Premium . 100  3.76 

♦Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

♦Star . 100  8.00 

♦Sunlight . a . 100  4.00 

♦Sunshine . 120  2 .45 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  8. 90 

♦Wonder  Worker . 100  4 . 00 

Wonder  Worker  Chips . 4  doz.  2 . 08 

Lion . 100  1.76 

♦Snowberry . 100  8.90 

Best  Blue . . .  80  8.40 

♦Hoefner’s  Ammonia . 100  8.95 

*P.  &  G.  Naptha . 100  3.85 

Duck . 100  3  85 

20  Mule  Borax . 100 

Rib . 100  1.S6 


*  5  box  lots  delivered. 


TOILET  SOAP. 


■  o  Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  60  1.95 

Grand  Pa’s,  large  size .  50  3.25 

Sweet  Maiden . 1  doz.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . .....per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 

Pearl . 60  2.40 


SCOURING  SOAP. 


Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 8  doz.  2.25 

Wrigley’s . 100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  3.60 

Lipp’s  Scourer .  60  2.25 

SilSan .  50  2.03 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  3.  86 

Silver  Sand . per  bbl.  2.50 

American  Scourer . 100  3.76 

Bon  Ami,  10c.  size . 8  doz.  2.50 

Brooks’ Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  i .  SO 

Old  Dutch  Cleanser,  4  do* .  8 .28 
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NEW  YORK  PRICE-LIST 


Revised  Weekly  for  the  “  Grocery  World  and  General  Merchant.”  by  R.  C.  Williams  Co. 

NOTE. — Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 


— 1— 

MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses— 

Per  gal. 
.420.46 
.40 
.260.30 

Choice,  barrels . 

1.20 

New  Orleans  Molasses— 

.410.48 

.37 

.86 

.22 

Blended,  fanny . 

.36 

.83 

.80 

2.90 

2.90 

Sugar  Syrup— 

.850.83 

.24 

.82 

Choice...". . '. . 

.29 

.290.80 

^1111  Q-ih  2  dosen . 

Tina'  QV.Ih  .  2  dosen . 

Tina  I-lh.  2  doien . 

Tins.  6-lb.,  1  dosen . 

SALT  FISH. 

Mackerel- ■  Per  bbl. 

Extra  Shore  Bloaters,  count  85®  95 .  82.00 

Georges  count  110@U6 .  25.00 

Cape  Shore,  medium,  count  160@175 .  14.60 

Medium  Irish  2», thin, count  300@400 .  14.00 

Norway,  count  400@450 .  21  00 

Norway,  count  800@350 .  24.00 

Norway,  new,  count  240@270 . 18.00 

Norway,  new,  count  300@350 .  16. 00 

Norway,  new,  count  3500400 .  16.60 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . .12 

Choice  strips,  40-lb.  boxes . 0854 

Choice  middles,  40-lb.  boxes . 0854 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring ,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

gunpowder— 

Common  to  fair. . 160  .18 

Superior  to  fine . 20@  .26 

Extra  fine  to  finest . 28®. 86 

Choicest . 45®.  66 

mperial — 

Common  to  fair . « . 22®. 26 

Superior  to  fine . . . 80®. 86 

Extra  fine  to  finest . 40®  .46 

Choicest . 600.66 

young  Hyson — 

Common  to  fair . 16®.  18 

Superior  to  fine . 22®  .80 

xtra  fine  to  finest . 860.40 

uolcest . 460.60 

Hyson- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . . 

Japan- 

Common  to  fair . 

Superior  to  fine . 28®  .26 

Extra  fine  to  finest . 28®  .80 

Choicest . 82®.  88 

Basket-fired— Common  to  fair . 22®  .26 

Basket-fired— Superior  to  fine . 28@.S0 

Basket-fired— Extra  fine  to  finest . 82®  .88 

Basket-fired— Choicest . — @ .  45 

Dust .  0.1254 

Oolong- 

Common  to  fair .  @ .  17 

Superior  to  fine . 17®  .22 

Extra  fine  to  finest . 25@.S6 

Choicest . 40@.66 

ouchong— 

Common  to  fair . 17®  .18 

Superior  to  fine . 20®  .26 

Extra  fine  to  finest . 30@  .36 

Choioest . 40@.60 


@14 

@.18 

@.26 


ROASTED  COFFEES. 

Sumatra— Mandheling— Fancy  brown...  .86 

Old  Government— Best . 29 

Old  Government— Choice . 27 

Old  Government— Prime . 25 

Old  Government — Good .  .23 

Mocha- 

Genuine  Arabian .  ,28 

Maracaibo— 

Cucuta — Best .  .1654 

Oucuta— Choice . 16 

Cucuta— Prime . 16 

Cucuta— Good . .14 

Laguayra— 

— Finest . — .  .20 

Caracas— Cholee . . . ~.  .17 


Peaberry— 

Santos— Fancy . 1754 

Santos— Choice . . 17 

Santos— Fine . -  .16 

Bio— Fancy . .. . 17 

Bio— Choice . 16% 

Bio— Fine. . 16 

Santos— 

Best’ . 16 

Choice . 15 

Prime . 1454 

Good . 1854 

Fair.. . .. . 1254 

Bio- 

No.  1— Golden . 1554 

No.  2 . 16 

No.  8 . 1454 

No.  4 . 14 

No.  5 . a . 1854 

No.  6 . 18 

No  7 . - . 12% 


SPICES. 

Whole,  bags  or  barrels .  Per  lb . 

Allspice . .07 

Cassia  buds . -85 

Cinnamon,  Mats .  .10 

Cinnamon,  Twaio .  .20 

Cinnamon,  Ceylon . 23®. 27 

Cinnamon,  Batavia . 260.80 

Cinnamon,  Saigon . .75 

Cloves,  Zanxibar . .  .17®. 20 

Cloves,  Amboyna .  .26 

Cloves,  Penang . 860.88 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 210.22 

Ginger  Jamaica,  unbleacned. . .  .200.21 

Ginger,  Calcutta . 08 

Nutmegs,  75-  80s . -  .220.25 

Nutmegs,  105-1108 . 18®.  20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 1054®.  12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore . 15®.  17 

White  Pepper,  fancy .  26®.  80 

Bed  Peppers .  .  15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 78% 

Cloves . 26% 

Ginger . 14 

Nutmeg . 89% 

Black  Pepper  . . 18 

White  Pepper . 26 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 2454 

Pure  Ground,  %-lb.  tins,  case  2  down  Per  doi. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.60 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs . 1.50 

Paprika .  145 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 


CANNED  GOODS. 

VEGETABLES. 

Asparagus—  Per  dos. 

Mam.  white  2%s,  unpeeled  Calll..  4 .76 

Medium  green  254s,  Calif. .  3.25 

Tips,  green.  Is .  2 . 75 

Tips,  white,  California,  Is .  3.76 

Beans,  Baked— 

Standard,  plain  Is .  .65 

Standard,  plain  or  sauoe,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1.00@l  .05 

Fancy,  plain  or  sauce,  2s . 9)@1.35 

Fancy,  plain  or  sauce,  8s .  1 . 10@1 . 80 

Beans,  Lima- 

Fancy  Is .  1.35 

Fancy  2s .  1.50 

Extra  standard  2s .  1 . 15®  1 . 25 

Standard .  1.10@1.15 

Soaked .  75.®  .85 

Beans,  Stringless— 

Fancy  2s .  2 . 00@2 . 10 

Fancy  Is .  1.10®  1.36 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . . .  90 

Standard,  not  stringless,  2s. .  .80 

RflUnp 

Yellow  Wax  2s,  fancy .  1.20@1.26 

Yellow  Wax,  standard  cut .  1.00@1.10 

Bed  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75®  .80 

Other  standard  grades  2s . 

Smallest  Sifted 2s .  2.10 

Extra  Sifted  2s .  1 . 6001 . 75 

Sifted  2s .  1.1601.86 


-3- 

Telephone2s .  1.25 

Sweet  Wrinkled  2s .  1  ■ 4001 . 60 

Standard  E.  J.  2s .  1.0001.10 

Soaked  2s .  ..75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2s. . 96®1.00 

Pumpkin- 

Fancy,  8s . . .  1 . 10@l  •  20 

Fancy,  gallons .  2.40 

Squash- 

Fancy  88 . 1.20 

Tomatoes— 

5!4-In.  oans,  fancy  New  Jersey .  1.60 

5%-In.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  oans,  standard  New  Jersey...  1 . 15 

Standard  Maryland,  No.  3 . 95@1.00 

2-lb.  cans . 75®  .80 

Gallons,  standard  New  Jersev .  2.75 

Gallons,  extra  standard  Maryland  2.60 

Quarts,  glass  jars. .  2.75 

Beets— 

Fanoy  Strawberry  Si . - .  1 . 40@l  60 

Cut  81 .  1.1001.15 

Sweet  Potatoes  8s .  l  •  15 

Sauer  Kraut  8s . 9501.10 

Spinach- 

Standard  Maryland  8s . 1.15@1.40 

Fancy  New  Jersey  8s .  1.4001.65 

Gallons. .  4.75@5.00 


FRUITS. 

CALIFORNIA. 

Apricots—  Perdoi. 

Extra  250 .  2  25 

Extra  standard  2541 .  175 

Standard  254s . 

Gallons .  5.2506.25 

Cherries— 

Extra  White  2%s .  2.75 

Extra  standard  White  2)4s .  2.40 

Standard  White  254s .  2.35 

Extra  Standard  gallons .  7 . 50@9 . 25 

Bartlett  Pears- 

Extra  fancy  254  .  3.25 

Extra  2568 .  2.40 

Extra  standard  254s .  2.40 

Standard  2>4s .  2  00 

Plums,  Egg  or  Gage- 

Extra  fancy . .  2.76 

Extra  standard  254s .  2  .CO 

Standard  2%s .  1.75 

Gallons .  5.50@7.00 

Peaches,  L.  G.— 

Extra  fancy  254 .  8.25 

Extra  2%s .  2.76 

Peaches,  Crawford- 

Extra  fancy  254 . 2.75 

Extra  standard  2541 .  1.85 

EASTERN. 

Pears- 

Fancy  New  York  2s .  1.75 

Fancy  New  York  State  254s .  2.90 

Standard  2s .  1.60 

Pineapples— 

Sliced  or  grated  2s .  2.25@2.40 

Sliced  or  grated  Is .  1 .10@1 . 20 

Pie,  grated,  gallons .  3.00 

Singapore  l%s .  1 . 1601. 25 

Plums,  egg,  8s . . 

Plums,  gage,  8s . 

. 2.2S 

Strawberries— 

2s,  fancy . 8.00 

2s,  extra .  1-85 

Raspberries— 

Red,  fancy,  2s .  2.75 

Standard  . . 

FISH. 

Lobster- 

Flat  Is .  5.00 

Flat  54s .  2.60@2.75 

Kippered  Herring— 

Is .  1-50 

Alaska  Salmon- 

Pink  Is . 1.10 

Medium  Bed . 1.2501.80 

Choice  Bed  Is .  1.40@1.50 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1.25@1.30 

Tallis .  2.00 

Flat  is .  2. 20 

Oval  Is  (steaks) .  3.00 

Sardines— 

Domestic  %s,  oil,  100  tins .  3  35@6.00 

Domestic  %s,  mustard,  50  tlns...v  2.6504.26 


Loose  Raisins— 

Valencia,  4  or.,  28  lbs . . . 

California,  4  or.,  50  lbs . 

California,  8  cr.,  50  lbs . 

California,  2  cr.,  50  lbs . 

baskets,  1  lb.  and  2  lb . 16 

Layers,  2%-in.,  10  lbs. 

2%-f 


Per  lb 


.07 

.07 

.06 


@.18 


2%-in.,  12  lbs. 

2%-in.,  12  lbs- . 

2-in.,  12  lbs . . 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb .  cartons,  choice . 

Bulk,  choice,  60  lbs . 

Natural,  choioe . 

Citron- 

According  to  quality . 14  %@ 

Lemon  Peel- 

According  to  quality . 11540 

Orange  Peel- 

According  to  quality . 1154® 

Fard  Dates— 

60  lbs.,  bulk . 

1-lb.  pkgs.,  80-lb.  case . 

Persian  Dates— 

60  lbs . 

Prunes,  California,  26-lb.  boxes. 

Eplneuse,  20x80 . 

80x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choioe . 

Choice.  50-lb.  box— 

60x70,  80x  90 . . 

70x80,  90x100 . 

Prunes  in  25-lb  boxes. 

Fancy  40x  50 . 

50x  60 . 

60x  70 . 

70x  80 . - 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  26  lbs . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  26  lbs . 

Royal,  oholce,25  lbs . 


.03 


.11 


.1’ 


.18 


.18 


,10 


.01 


.12 

.08 

.03 

.07 

.07 

.06 


,12 


.14 


.11 

.O'! 


NUTS. 


@.51 

@.8 


10 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. .  .09 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .14 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .15 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Almonds— 

Jordan,  shelled,  large,  28  lbs. . 48 

Valencia,  28  lbs . 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Braiils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . . 

Sicily,  180  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

P6CftnB— 

Polished,  80  lbs . 11 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  26  lbs . 

Extra  choice,  boxes,  26  lbs . 13®  .1 

Choice,  bags,  126  lbs . ll@  1 


.10 


.1 


.12 

.15 


.1 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  In  case.  Per  case 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  7.00@22.0C 

French  quarters,  boneless . 

French  quarters,  with  bones . 17.00@22.0C 

High  quarters,  boneless .  24.60@27.0C 

Halves,  boneless . 15.00@40.0C 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality .  11.00020 

Mushrooms,  %s,  accord’g  to  qual.  16.00@35.0C 
Mushrooms,  %s,  accord’g  to  qual.  15.00@20.CK 
String  Beans,  according  to  qual...  12.00@17.0C 
Lima  Beans,  according  to  quality  18. 00020. 0C 

Brussels  Sprouts . 12.00®16.~'‘ 

French  Macaroni,  cartons,  26  lbs., 

perl  b . . . 06® 
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Grocery  World  and  General  Merchant  Prices  -Current. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  ME RCHAN T 99  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

Column. 


Eggs .  16 

Lard . . . t .  24 

Dressed  Poultry .  25 

CornStarch .  31 

Laundry  Starch .  31 


DECLINES. 


Sugar . 

Glass  Jars . . 

Popping  Corn . 

Hams . 

Butchers'  Sundries. 


ADDITIONS. 


Column. 
.  1 

.  6 

.  23 

.  24 

.  25 


Column. 

Runkel’s  Cocoa . . .  n 

Talisman  brand  Codfish,  Herring  and  Halibut .  19 


WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 

Standard  Weights  per  Bushel. 


Marrow  Beans . . 

Medium  Beans . 

Pea  Beans . . 

Red  Kidney  Beans. 

Hominy . 

Pease . . 

Barley . 

Potatoes . . 

Flaxseed . 

Onions . . 

Shellbarks . 


,60  lbs. 
.60  “ 
.60  ** 


.58 

.56 

.60 

.48 

•56 

.58 

•55 

.48 


Alarm  Cash  Drawer . 

Alum . 

COL. 

....18 

Ammunition . 

....  6 

A.xle  Grease . 

....  3 

Bags,  Paper . . 

...  23 

Bag  and  Twine  Holders 

....18 

Baking  Powder . 

....  3 

Barley . 

....17 

Bath  Brick . 

...32 

Beans . 

....17 

Blacking,  Shoe . 

....  4 

Bluing . 

....  6 

Borax . 

Brooms . - . 

Brushes . 

-.35 

Buckwheat  Flour . 

....17 

Bung  Borers . 

Butchers'  Sundries . 

....25 

Butter  Dishes . 

-  34 

Butter . 

....  6 

Butter  Color . 

Camphor . 

Candles . 

....  6 

Canned  Goods . 

....  7 

California  Fruits . 

....  7 

Vegetables . 

Fish . 

....  8 

COL. 


Pie  Fruit .  8 

Sardines .  9 

Meats .  9 

Soups . 10 

Capers . 16 

Catsup....... . 11 

Cereal  Specialties . 17 

Cereal  Coffee . 20 

Cheese . 16 

Chocolate  and  Cocoa . n 

Chewing  Gum . 27 

Cider .  27 

Clothes  Pins . . 34 

Cocoanut . 13 

Codfish . 19 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 


Delicatessen . 14 

Dressed  Meats . 24 


COL. 

Drugs,  Grocers' . 26 

Eggs . .  16 

Essence  of  Coffee .  5 

Extracts . 27 


Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising .  17 

Buckwheat . 17 

Fly-paper . 32 

Food,  Bird . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried. ...19 
Foreign,  Dried . 19 


Gelatine . . . 18 

Gravel,  Bird . 32 


Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 20 


COL. 


Ink . 20 

Insect  Powder . 26 

Ironing  Wax . . 32 


Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . 25 

Junket  Tablets . 27 

Ketchup . 11 

Lamp  Goods... . 20 

Lard . 24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 26 

Lime . 20 

Live  Poultry . 25 

Lye  and  Potash . 21 

Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . .21 

Molasses . 33 


COL. 


Mustard . 30 

Prepared . 31 

Marmalade . 26 


Noodles,  Egg . 17 

Nuts . 

Oat  Meal . 17 

Oils . . . 22 

Oil,  American . 22 

Olive  Oil . 22 

Olives . 22 


Paper . 22 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 23 

Peas.  Dried . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . 25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL. 


Preserves . 25 

Provisions . 24 

Puddine . 18 

Putty . 26 


Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 


Sago . 17 

Salad  Dressing . 28 

Sal  Soda .  . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scales? . 18 

Scoops,  Grocers’ . 18 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot . . .  6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


COL. 


Spices . 30 

Whole . 31 

Starch . 31 

Stove  Polish . 31 

Soap  Powders . 30 

Sugars .  1 

Sulphur . 26 

Sundries . 32 

Syrups . 33 


Tacks . * . 32 

Tapioca . 17 

Tar .  27 

Teas .  1 

Tobacco,  Chewing . 36 

Smoking . 36 

Cutters . 18 

Twine  Holders . 18 

Twine . 32 


Vermicelli . 18 

Vinegar . 24 


Washboards . 34 

Wax,  Fruit  Jar . 32 

Wrapping  Paper . 22 

Woodenware . 34 


Yeast  Cakes . 36 
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SUGAR. 

Confectioner,’ Lozenge,  XXXX . . . 

"  Powdered . 

“  Crown  A . 

“  Crystal  A . 

“  Coarse  Granulated . 

Eagle  Tablet, . 

Crystal  Dominoes . . . „ . 

Cut  Loaf. . . . 

Patent  Cubes . 

Powdered . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Granulated . . . 

Fine  Granulated . 

in  50-lb.  bags  packed  2  in  zoo¬ 
lb.  bag . 

in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

•In  10-lb.  bags  packed  10  in 

100-lb.  bag . 

in  5-lb.  bags  packed  in  bbls.... 
in  5-lb.  bags  packed  in  zoo-lb. 

bags . 

in  2-lb.  bags  packed  in  bbls.... 
in  2-lb.  bags  packed  in  roo-lb. 

bags . 

in  2-lb.  cartons  in  cases . 

in  2-lb.  paper  packages  in 

cases . 

Confectioners’  A . 

r— Keystone  A . 

s — American  A . 

3—  Centennial  A . 

4—  California  A . 

5 —  Franklin  B . 

6 —  Keystone  B . 

7 —  American  B . 

0 — Centennial  B . 

9 —  California  B . . . 

10—  Franklin  Extra  C . 

rr— Keystone  Extra  C . 

12— American  Extra  C . 

*3 — Centennial  Extra  C . 

•4— California  Extra  C . 

— Franklin  C . 

16— Keystone  C . 


5.3° 

5-3° 

3- 5° 
S-rS 

5.40 
6  45 
7-5° 
5  95 
5*4° 
S-2J 
5.00 
5.00 
5.00 
5.00 

*•05 

5-°5 

5-15 

5.20 

5.20 

5.30 

5-3° 

5.20 

5.20 

4- 95 
4-9» 

4.85 

4.80 

4-75 

4.70 

4-65 

4.60 

4-55 

4-50 

4-45 

4.40 
4-3S 
4 -30 


TEA. 

,  „  Per  lb. 

Japans — Basket-fired .  20  @  35 

Japans— Pan-fired — Common  to  fair .  20  @  23 

. .  24  ®  *8 

Choicest .  30  @  38 

Formosa— Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest..  .  4o  @  5o 

foocHow— Common,  cargo.... .  14  @  16 

Good,  medium .  I7  @  22 

Superior . .  *3  &  z8 

5“' .  3°  ®  35 

Choicest .  @  4o 
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Gunpowder — Choice  to  Extra .  29  @  35 

Choicest .  40  @  45 

Moyunk — Good .  27  ®  30 

Fine .  35  <§>  40 

Choice .  45  @  50 

Choicest .  <§>  55 

Imperial — Superior  to  fine .  15  @  20 

Choice  to  Extra .  22  @  25 

Choicest .  30  @  33 

Young  Hvson — Superior  to  fine .  15  @  20 

Choice  to  Extra .  28  @  30 

Choicest . 35  @  40 

India— Common  to  Fine .  18  @  38 

Ceylon — Common  to  Fine .  18  @  4* 

English  Breakfast — Fair  to  Good .  14  @  27 

Choice  to  Extra .  18  @  28 

Choicest . .  30  @  40 


PACKAGE  TEAS. 


Lipton's  Tea* — 


Per  lb. 

In  %  &  lb.  In  K  lb. 


Ceylon  and  India,  No.  x .  .45  .47 

Ceylon  and  India,  No.  2 .  .40  .4a 

Ceylon  and  India,  No.  3.  .  .35  .37 

Black  and  Green,  No.  1 .  .43 

Black  and  Green,  No.  a .  .40 

English  Breakfast,  No.  x .  .45 

English  Breakfast,  No.  a .  .40 

Formosa  Oolong,  No.  1 .  .43 

Formosa  Oolong,  No.  a .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 

Tetley's  Tea —  Per  lb. 

y  lb.  or  lb.  In  lead  or  tin,  2$  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  x.  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

$4-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun- Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

i-lb.  Silver  Sacks .  ,2254 

J£-lb.  Silver  Sacks . 23 

i^-lb.  Silver  Sacks . 23^ 

*4-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags .  **  “  .19 

1  lb.  silver  bags .  "  “  •I9/4 

%  lb.  silver  bags .  “  “  .20 

y  lb.  silver  bags . . .  **  “  .21 

Packed  in  cases  containing  100  pounds 
McCormick  &  Co's  Banquet  Brand —  Per  do*. 

No.  xo . 85 

No.  25 .  s.oo 

No.  50 .  4.00 

No.  100 . I.00 


—3— 

AMMONIA. 

Per  doz. 

Purple  Ribbon.  16  oz.,  a  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  doz.  boxes .  1.50 

Purple  Ribbon,  %  gala.  ^  doz.  boxes .  a. 70 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes . 75 

Colburn's  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  a  doz . 85 


AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  9. 25 

Mica,  y  gross . per  gross  8.40 

Peerless,  %  gross . per  gross  4.50 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

y  lb.,  4  doz.  in  case . . 95 

%  lb.,  2  doz.  in  case .  1  75 

1  lb.,  1  doz.  in  case .  3.40 

Davis'  O.  K.,  y~\b.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  J4-lb.,  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,2doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  y  doz . per  doz.  7.20 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s,  %-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  %-\b.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4.40 

Leslie's, y~\b.  cans,  iora  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  j£-lb.  cans,  2  doz.  cases . 90 

Leslie's  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie's, '5- lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82J4 

6  oz.  glass,  2  doz .  1  .07^4 

6  oz.  glass.  4  doz .  1.04 

6  oz.  glass,  6  doz .  1.03 

6  oz.  ,1  gross,  inbbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

10c. -can,  4  doz.  in  box . per  doz.  .90 

J4-lb.  cans,  2  doz  in  case . per  doz.  1 . 25 

x-lb.  cans,  1  doz.  in  case . per  doz.  2.50 

Royal,  ioc.  size,  4  doz . 86 

y  lb.,  4  doz .  x.30 

"  H  “  *  “  .  a-4* 

**  1  *•  x  “  . 4.63 
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BLACKING— Shoe. 

Shinola . ~ . per  doz.  .73 

Shinola,  %  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box . per  doz.  .*5 

Blackola,  3  doz . per  gross  6.90 

Mason's  No.  1,  U  gross .  s.ss 

“  0  s,  “  9  60 

;;  ::  3,  ;;  •  «s 

,  4.  4  55 

5,  7.  je 

T.  M.  French . per  doz.  z  ee 


SHOE  DRESSING. 

Mason's . 78 

Acme,  1  doz .  i.jo 

Bixby's  Royal  Polish,  1  doz . 78 

Bixby  Tet  Oil  Polish . 8» 

Brown’s  Shoe  Dressing,  1  doz .  80 

Brown's,  Army  and  Navy,  1  doz . 80 

Boyer’s  Frencn  Dressing . .65 

"  Oil  Polish. . . .  75 

Admiral  Russet  Combination .  70 

Admiral  Shoe  Dressing . 70 

Whittemore  Bros.  &  Co: — 

Gilt  Edee  Polish,  black . .  s.oo 

Boston  Waterproof,  black .  a .  00 

Boston  Jr.  Waterproof,  black,  10-cent  size...  .85 

Elite  Combination,  Baby,  black .  85 

Elite  Combination,  large^  black .  a  .00 

Superb  Patent  Leather  Paste  large . 75 

Champion,  black,  friction  polish .  a.  00 

Champion  Jr.,  black,  friction  polish . 83 

French  Gloss,  black,  sclf-polisning . 75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  ComDination,  russet . .. . .  s.o* 

Star  Combination,  russet.. . . 75 

Dandy  Russet  Paste  large .  ,  75 

Bossola  Waterproof  Paste  Polish,  .arge . 75 

Bossola  Waterproof  Paste  Polish,  small . 4 c 

Quick  White,  cleans  dirty  canvas  shoes . 85 

Quick  White,  cleans  dirty  canvas  shoes. .  a. 00 

Oil  Paste  black,  never  dries  up,  large  tftna.M  .75 
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GREEN  COFFEE. 


Per  lb. 

Rio.  Golden,  fancy . ©9 

44  prime . .  @  08 

44  choice . . .  (SL07J4 

Santos,  Peaberry,  extra  fancy .  @*I2/4 

41  fancy . 10  @>lolA 

44  choice .  .  (§L°9/4 

Maracaibo,  strictly  fancy,  mild . 12  @.i2J/z 

“  choice .  @-i*/4 

Washed  Caracas,  fancy . *4  @-x4 XA 

Laguayra,  fancy .  ®  IOH 

Java,  extra  fancy  Old  Government . 2o*4@-2i 

44  extra  fancy . . ••••  @.20 

44  fancy . . .  @  J9lA 

Mocha,  l/s  and  A  bales,  genuine,  finest...  @.19 

44  Seed,  Santos,  fancy .  <§Lio^£ 

44  “  choice . 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  fancy .  @ .  12 

44  Prime .  @.10 

14  Choice .  @-°9 lA 

Santos,  Peaberry,  extra  fancy .  @.16 

“  extra  fancy .  @.13 

44  fancy .  @-X2/4 

44  choice .  (a). 12 

Laguayra,  fancy .  @.*4 

Maracaibo,  choice .  @*4 XA 

44  fancy . 

44  extra  fancy .  @.*5A 

Java,  extra  fancy  Old  Government .  ($.25*4 

44  fancy .  @.2454 

Mocha,  finest .  (3L23J4 

Lipton's  Blended  Coffee — 

Mocha  ahd  Java,  No.  . 22 

•*  **  . . 20 

**  “  3 . x7 

“  “  4 . x4 

Packed  in  25  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 


PACKAGE  COFFEE. 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Ariosa .  15K  iSiVo 

Arbuckle's  Seven  Day .  10A  10 

Lion .  13^4  x3/4 

B.  Fischer  &  Co. — 

Hotel  Astor  Coffee,  i-lb  tins . 26 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . 20 

“  50-lb.  tins . .19 

44  barrels . 18 

Viv,  lbs . 16 

44  50-lb.  tins . 15 

41  barrels . 14 

Ground  or  pulverized  without  extra  charge. 
Lipton's — 

Special . 26 

Perfection . 20 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 

Triunfo,  24  2  lb.  cans . 29 

44  48  i-lb.  cans . 29^4 

Trinidad,  60  or  100  i-lb.  cartons . 26 

44G-A"  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  6oor  100  1  -lb.  cartons . 21 J4 

Iowa,  60  or  100  1  and  2-lb.  cartons .  #.i8J4 

Tumbala,  60  or  100  i-lb.  cartons . 16*4 

Quezal  (after-dinner),  12,  24  or  48  J4-Ib.  cans 
per  K  lb . ; . 35 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller's  44Kosyr” — 

50  tins  in  box . per  box  3.90 

X2  in  tins  box . per  carton  .95 

a-lb.  tins . per  doz.  5.  75 

George  Floto's  Sons —  Per  gross 

Coffee  Essence,  ^4-gross  improved  cans .  2.25 

“  'A-gross  cans,  tin  ends .  2.70 

**  ^4-gross  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  *4  gross....  a. 25 

Package  Chicory,  65-lb.  cases . per  lb.  .04*4 

Hummel's  Essence,  tin  can,  A  gross,  per  gross  2 . 85 
“  “  tin  ends,  4  4  44  2.70 

**  **  improved  44  44  a. 15 

Chicory,  Selig’s  65’s . 0554 

44  English,  ground,  bags  about  160  lbs...  .05*^ 

44  Francks’,  stick,  65  lbs . 06J4 

44  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65  lbs . 04^4 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  2.35 

"  B,  kegs,  »5  lbs .  x.50 
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Duck,  kegs,  12%  lbs .  4  75 

“  kegs,  6%  lbs .  2  65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4-75 

“  “  kegs,  12*4  lbs .  2  65 

“  “  kegs,  654  lbs .  1.50 

Drop  Shot,  1  to  10,  bags,  25  lbs .  1 .85 

BB,  bags,  25  lbs .  2.10 


BLUING— Dry. 

Per  gross 

Barlow's,  small,  2  doz .  2  .60 

44  large,  1  doz . . .  5  20 

Sawyer’s,  No.  1,6  doz .  1.5° 

“  No.  3,  3  doz . -. .  3.35 

Colburn's,  No.  1,  4  doz .  1.60 

No.  2,  3  doz .  2.50 

Mammoth,  3  doz .  3.60 

44  Ball  Blue,  1  oz.,  3  doz .  2.60 

44  44  2  0z.,3doz .  480 


BLUING— Liquid. 

Per  gross 

Boyer’s  Bengal,  8  oz.,  A  gross .  3.90 

Cream  Indigo,  2  oz.,  A  gross .  3.90 

4  oz.,  A  gross .  7.40 

44  8  oz.,A  gross .  11.40 


BUTTER. 


Per  lb. 
.26 
.25 

.24 

•23 

.22 


.27 

.20 


Tub  Butter — 

Creamery,  extra,  60-lb.  tubs  . 

44  first,  44  . 

44  second,  44  . 

third,  44  . 

44  imitation.  30-60  lbs . 

44  5  and  10-lb.  rolls,  60  and  100- 

lb. boxes . 

Ladles,  30-60  lbs.,  bakers'  use . 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs. 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes . 

Sheaf  (*‘400”)  Elgin,  20-50-lb.  boxes . 

Sheaf. . 25- 

Milhen  Farm,  lbs.  and  A  lbs .  .  31 

Gurnse,  lbs.  and  *4  lbs .  .29 

Belle  Spring .  .27 


28 


.27 

.26 


CANDLES. 

Per  lb. 

P.  &  G.,  8’s,  30  lbs . 10J6 

44  16’s,  30  lbs . 

Paraffine,  4’s,  6's,  8's  cartons,  36-lb.  cases, 

per  lb . 08 yA 

Searchlight,  hotel,  16's,  30  lbs . °9JA 

Pearless,  hotel,  i6’s,  30  lbs . 10*^ 

Bright  Light,  16's,  30  lbs . per  box  2.00 

Werk's,8’s,  30  lbs . ix 

44  16's,  30  lbs . . 12 


JARS  AND  JAR  RUBBERS. 

Glass  Jars,  best  machine  makes —  Gross 

Pints .  6.40 

Suarts .  6.75 

alf-gallons .  8.70 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz.  ,  17 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  l/2  gro.,  no  rubbers. ..per  gro.  2.75 

Jar  Rubbers — 

Lip,  wide . per  gross  .85 

Acme,  wide,  1  doz.  cartons . per  lb.  .45 

44  medium,  1  doz.  cartons .  44  .40 

Reliable,  white  rubber,  wide . a6 

44  44  medium . 26 

Black,  medium . per  lb.  .25 

(25  lb.  lots  1  cent  perlb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram.. ..per  doz. 

44  Sage .  44 

44  Thyme .  44 

44  Savory..., .  44 

44  Special  case  assortment,  2 

doz.  Sweet  Marjoram,  1 
doz.  Sag*,  y2  doz. Thyme, 

A  doz.  Savory . per  case 

Colburn’s  44A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

J4-Ib.  cartons,  1  doz . per  doz. 

X- lb.  44  44  .  4  4 

5Mb.  44  4  1  .  44 

*^-lb.  screw  cap  bottles,  2  doz .  44 

J^-lb.  square  cans,  2  doz . . .  44 


■25 

•25 

•25 

•25 


.40 

•75 

*•25 

.90 

.85 


CANNED  GOODS. 

Tomatoes —  Per  doz. 

Mrs.  Hancock'*,  frying .  1.15 

DuBois’,  frying .  x.  10 

Jersey  King,  No.  3,  standard  Jersey . 92J4 

4‘  5-case  lots . 90 

Silver  Lake,  fancy  Jersey .  1 .05 

Jersey,  No.  3 . 9lVz 

Peerless,  extra  iancy,  No.  3 . 90 

Plantation,  No.  10,  1  doz .  2.40 

Silver  Lake,  No.  10,  1  doz . . .  2.50 

Golden  Rule,  off  standard . 77 A 

Alta,  No.  2,  good . 60 

Lima  Beans — 

Tinsley’s,  extra  small .  x.25 

Silver  Lake .  1 .00 

Early  Autumn . 92J4 

Boyer’s,  No.  2 .  1  07J4 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  fancy .  1  50 

Boyer’s,  2s . ..  -57^ 

Acorn,  3s . 85 

44  No.  2 . 57^ 

Safe,  No.  2 . 50 

White  Wax  Beans — 

Boyer’s,  No.  2 . 60 

Acorn,  No.  2 . 57^4 

Brandywine  Hills,  No.  2 .  1.10 

Winsom,  N.  Y.,  No.  10,  1  doz .  3.60 

Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain .  1.35 

44  No.  3,  tomato  sauce. . 1.55 

Campbell's,  No.  2,  plain . 87 y2 

44  No.  2,  sauce . 90 

Oxford,  No  3 .  1.05 

Narragansett,  No.  3,  tomato  sauce .  1-37A 

Van  Camp’s,  No.  1,  sauce,  4  doz . 87 1/2 

44  No  2,  sauce,  2  doz .  1.32^4 

Moore  &  Brady,  No.  3,  plain . 85 

44  No.  3,  sauce . 90 

44  No.  1,  picnic  size,  plain . 42J4 

44  No.  1,  piCDic  size,  sauce . 47 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain . 97J4 

44  No.  3,  tomato  sauce. ...  1.05 

44  Midnight  Lunch,  No. 

1,  4  doz . . . 50 

Schimmel's,  No.  1,  sauce  . 

44  No.  2,  sauce . 95 

44  No.  2,  plain . 90 

Bunker  Hill,  No.  3,  plain . 77 J4 

44  No.  3,  tomato  sauce . 80 

Snider’s,  tomato  sauce.  No.  3,  2  doz .  1.70 

44  44  No.  2, 3  doz .  1.32*4 

4  4  44  No.  1,  4  doz . £5 

Sunnyside,  sauce.  No.  3,  2  doz . 87J4 

44  plain,  No.  3,  3  doz . 87^4 

44  sauce,  No.  1,  4  doz . 47A 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 75 

Van  Camp’s,  No.  2,  2  doz . 77^4 

Corn— 

Paris,  fancy  Maine .  1.20 

American  Beauty,  extra  fancy,  Shoe  Peg . 85 

Cream  of  Susquehanna . 1  .95 

Baker’s,  G.  W.,  whole  grain . 75 

Shoe  Peg,  Susquehanna,  No.  2 . 85 

44  Osborn’s..,  No.  2 . 72% 

Mark,  crushed . 70 

Rex,  No.  2,  fancy,  whole  grain . 67A 

Vanity,  No.  2,  whole  grain . 65 

Peas — 

Tres  Fins,  100  can* .  13.  75 

French,  very  fine,  100  cans .  *2.75 

44  fine,  100  cans .  11.75 

44  medium,  100  cans .  10.25 

Boyer’s,  Midgets  .  1.55 

44  Extra  Sifted .  125 

44  Sifted .  1. 10 

44  Early  June . 95 

Jumbo  June . 90 

B.  B.  F  ,  Early  June .  1.00 

Hermit  brand,  No.  a,  soaked . 52  J4 

Beets — 

Silver  Lake,  fancy.  No.  3 . 95 

Chautauqua,  No.  3 . 95 

Succotash — 

Quaker,  extra  fancy .  1.12J4 

Spinach — 

Champion,  No.  3 .  1 .00 

Shawnee,  No.  3 . .  1  10 

Farren’s,  No.  3 . 1 . 95 

44  No.  10 .  325 

Sweet  Potatoes — 

Victory,  No.  3,  2  doz . 

Pumpkin — 

Silver  Lake,  No.  3 . 85 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  2 . 42J4 

Silver  Lake,  No.  10,  1  doz .  2.35 

Asparagus — 

Del  Monte  Mammoths .  3.5° 

Oak,  large . - .  3* 20 

Superior,  large,  No.  2^4 .  3-25 

Staple,  medium,  No.  2*4 .  3  °° 

Swan,  medium,  No.  2*4 .  2.90 

Del  Monte  Tips,  No.  iA .  2 -6° 

Extra  Tips,  No.  1 J4 .  2*55 

El  Dorado  Tips,  No.  .  2 -5° 

El  Rio,  medium,  No.  2 At  2  doz .  2.85 


California  Canned  Fruit. 

Apricots —  Per  doz. 

Extra  quality .  2  •  4° 

Extra  standard .  2.10 

Standard .  *  •  5° 

Pears — 

Bartlett,  extra  quality,  2  *4s .  2.25 

44  extra  standard,  2^4s .  2.20 

44  standard,  2*4* .  2.00 

Cherries — 

Extra  quality,  2 %s .  2 .60 

Extra  standard,  2%s .  2.  50 

Standard,  2 *4s .  2.25 


—8— 

Peaches — 

Goddess,  No.  2 At  ex. standard,  lemon  cling  2.00 
Tioga,  No.  2^4.  extra  standard,  lemon  cling  1 .95 

Valley,  No.  2*4,  standard,  lemon  cling .  1 .80 

Agate,  No.  2l/2,  standard,  lemon  cling .  1 .70 

Lake  View,  No.  2*4.  yellow,  free .  1.  70 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz .  1 .35 

Columbus,  No.  2^4,  pie,  peeled,  yellow,  free  1 .35 
44  No.  2^4,  pie,  peeled,  lemon,  cling  1.40 

Plums 

Egg,  extra  standard . 

Green  Gage,  extra  standard . 

Egg,  standard .  1.35 

Gage,  standard .  1.35 


Domestic  Canned  Fruit. 

Apples 

Wayne  Co.,  No.  10,  1  doz .  2.50 

Booth’s,  oval,  No.  3 . 70 

Blackberries — 

Farren's,  extra  preserved.  No.  2 .  1.30 

Silver  Lake,  syrup.  No.  2 .  1 

Nigger  Head,  No  2 .  *.07; 

Spring  Garden,  No.  2  . 90 

Blueberries — 

Loggies,  No.  2 .  1 .40 

44  No.  xo .  6.00 

Cherries — 

Silver  Lake,  pitted  No.  2 . 

Flour  City,  white,  No.  2 .  1.22} 

Peaches — 

Maryland  Leader,  yellow.  No.  3..... .  1.15 

44  white .  1.05 

P.  &  B.,  yellow,  No.  3 .  1.15 

Pears — 

Silver  Lake,  No.  3 . . . 

Fowling  Creek,  good.  No.  3 . . .  x  .25 

Ayres  Good,  No.  3 .  1.05 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  2 .  2.30 

Pride  of  Rochester,  fancy,  preserved.  No.  2  x  .90 
Rhubarb — 

Silver  Lake,  No.  3,  2  doz . 85 

Silver  Lake,  No.  10,  1  doz .  2.20 

Strawberries — 

Anchor,  No.  2 . 90 

Jumbo,  No.  1,  4  doz .  x  .00 

Silver  Lake,  No.  2 .  1 . 45 

Defence,  No.  2 .  1.80 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 .  1.90 

General,  E.  &  C.,  sliced,  No.  2 .  1.80 

Indian  River,  E.  &  C.,  No.  2 .  1 .65 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1 .60 

Orange  Grove,  E.  &  C.,  No.  2 .  1 .35 

Singapore  Chunks,  No.  1 J4,  4  doz .  1.05 

Wallace,  E.  &  C.,  sliced.  No.  2 .  1.30 

Singapore,  cubes.  No.  x  At  4  doz .  *  .00 

Wagner’s,  No.  1,  cocktail,  2  doz . 95 

P.  &  B.,  grated.  No.  3 . . . 75 

James,  No.  3,  pie,  grated . .. . 80 

Singapore,  cubes,  No.  1,  4  doz . 67*4 

The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved — 

Chop  Tan  Hin,  Id.,  cubes . 75^ 

Vs  lb.,  sliced . 77, 1 2 

44  iA  lb.,  cubes .  1.02*4 

44  1*4  lb.,  chunks  . 

44  iyx  lb.,  spiral  sliced .  x.15 

44  xyA  lb.,  smooth  sliced .  1.22 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 


Crabs —  Per  do/ 

Deviled,  No.  1,  4  doz .  2.17J4 

44  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz .  1.05 

Star,  No.  1,  4  doz . .  .95 

Lobster — 

B.  &  M.,  No.  1 ,  flat,  4  doz .  4.75 

44  No.  A,  flat,  4  doz .  2.45 

44  No.  1,  tall,  2  doz .  4.50 

44  No.  y,  flat,  4  doz  .  3  .00 

Star  brand,  No.  A,  flat,  4  doz .  1 .40 

44  No.  1,  tall,  4  doz . * .  3.85 

44  No.  At  flat,  4  doz .  2.40 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled, 

No.  1.  4  doz .  x.x5 

Cotton  Bale,  pickled.  No.  1,  2  doz .  x.xo 

Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz .  1.50 

44  4  4  No.  2,  2  doz .  2.50 

44  44  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  50  cans .  5.40 

44  44  No.  2,  2  doz . 

Oysters — 

Boyer’s,  No.  1,  *  doz . 92*4 

44  No.  2,  2  doz .  1 .80 

M.  &  B.,  No.  1,  2  doz . 92'4 

Stewart’s,  No.  2,  2  doz .  x.65 

44  No.  1,  2  doz . 80 

Victory,  No.  1,  2  doz . 87 % 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1.4°. 

Gold  Label,  No.  1,  spiced,  4  doz . .  .82# 
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Help  along  a  square  deal  by  selling  an  independent  match — the 

OHIO  BLUE  TIP  SAFETY  MATCH 

Not  only  independent,  but  the  surest,  safest,  best  double  tip  match 
made.  Not  only  independent,  and  the  surest,  safest  and  best,  but 
the  most  profitable  to  you — makes  you  81  per  cent,  profit. 

All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 


Look  Here  ! 

One  post-card . .  cent 

One  moment  of  your  time . ? 

Write  our  name  and  address  on  one  side,  and  on  the  other  put 
“Send  us  a  sample  of  your  goods,  we  saw  your  ‘ad’  in  the 
Grocery  World  and  General  Merchant’  ’  and  sign  your  name  and 
address. 

We  will  send  you  a  sample  jar  of  one  variety  of  our  Jams, 
Marmalades  or  Preserves  so  that  you  can  taste  and  see  that  the 
goods  are  right.  We  will  also  send  you  a  price  list  and  a 
letter  telling  about  our  proposition.  Then  if  you  like  the 
goods  we  want  an  order.  That’s  why  we  buy  this  space.  We 
thank  you  for  reading  this  “ad”  whether  you  write  us  or  not, 
but  you’d  better  write  and  see  what  happens. 

H.  P.  D.  KINGSBURY,  Redlands,  California 
(where  the  oranges  come  from) 


Our  Promise  on  Gurnse  Butter 


No  matter  what  the  season,  Summer, 
or  Winter,  Autumn  or  Fall,  we  promise 
to  keep  Gurnse  butter  up  to  the  present 
high  standard  of  perfection.  Anything 
else  would  mean  betraying  your  cus¬ 
tomers,  whom  we  have  taught,  through 
you,  that  Gurnse  butter  will  never  re¬ 
cede  from  present  fancy  quality. 

And  it  would  be  undermining  our 
business,  too. 

Gurnse  butter  ought  to  be  good,  for  it 
is  the  most  inspected  butter  we  know 


of.  We’ve  advertised  it  into  a  splendid 
business — are  you  getting  any  of  it  ? 

Wrapped  in  a  brine-dipped  parch¬ 
ment. 


Packed  in  30  and  50-pound  boxes — 
pounds  and  half-pounds-29  cents. 
Prices  subject  to  market  change. 


R.  H.  BROWN  &  CO. 

39  South  Front  Street,  Philadelphia 


mm 


PROTECTION,  QUICK  SERVICE  AND  ECONOMY 


Send  for  Booklet  E 


Selling  goods  is  only  half  the  game. 

Your  profits  depend  on  right  system  and  right  service. 

Lamson  Systems  give  you  a  grip  upon  your  business  that  you  can  get  in  no  other  way. 


LAMSON  CONSOLIDATED  S.  S.  CO. 

Philadelphia  Office,  500  Penn  Mutual  Bldg.  District  offices  in  au  Primed  cuus.  Boston  Office,  161  Devonshire  Street 


. " 

Cut  down  your  running  expenses, 

\  Protect  your  cash  from  error  and  light  fingers, 

;  Give  your  customers  quick,  modern  service. 
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Salmon — 

Gibraltar,  Sockeye,  No.  i,  tall .  1.95 

"  *•  No.  '/t,  flat .  1. *5 

Hapgood's,  No.  1,  tall,  4  doz . 

"  No.  54 . . 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  '•  7° 

Humes,  Karluk,  No.  z,  tall,  4  doz . 

Horseshoe,  No.  . .  I-5° 

Sweet  Clover,  pink,  No.  1,  tall .  1.00 

While  Raven,  54$ . 95 

Chef,  red,  No.  54,  flat,  4  doz . 9 2'A 

Terrapin,  pink.  No.  54,  4  doz . 


SARDINES— Imported. 

Chancerelle,  %s,  key . - .  25.00 

La  Champagne,  5£s,  key .  17.00 

“  “  boneless . 

Billet,  small  . . .  '♦■»> 

Tricolore,  5^s .  9  °° 

Gerard,  54s,  key,  boneless . 

Martels,  54s .  9-5° 

"  54s .  13-25 

Morel,  54*,  boneless .  15.00 

Domestic. 

Mustard — 

Irma,  x^s,  ioo  cans .  3-6° 

Raven,  ys,  key,  too  cans . . .  3-47/£ 

Gold  Label,  ys,  mayonnaise  dressing,  ioo 

cans . 6.40 

Gold  Label,  ^ s,  mayonnaise  dressing,  50 

cans . 4*3° 

Swift  &  Co.,  Talisman  brand,  48  i5*cent 

cans . per  case  4.75 

Oil- 

Gold  Label,  ys,  oil,  100  cans .  0.40 

Irma,  ys,  100 cans .  3-^5 

Continental,  ys,  key,  100  cans .  3.62% 

Owl,  Vs,  key,  100  cans .  3-5 2}4* 

Swift  &  Co.,  Talisman  brand,  100  10  cent 

cans . per  case  7.00 

Skipper  Sardines — 

x^s,  olive  oil,  key,  100  tins .  ia.00 

As,  “  u  50  tins  . .  12.00 

yKs,  tomato  sauce,  key,  100  tins .  13  00 

As,  “  41  5c  tins .  13.00 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  1,  key,  2  doz .  1.40 

"  No.  2,  key,  1  doz .  2.35 

Fairbank's — 

No.  1,  key,  2  doz .  1.4.5 

No.  2,  key,  1  doz .  2.25 

No.  6,  key,  1  doz .  7.15 

No.  14,  key,  A  doz . per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz . . .  2.30 


Chipped  Beef. 

No.  %,  2  doz . 1.30 

No.  i,  2  doz .  2.10 

No.  A*  glass,  2  doz .  x.55 

No.  1,  glass,  2  doz .  a. 50 

Beechnut — 

No.  At  sliced,  glass  jars .  1.70 

No.  1.  sliced,  glass  jars .  2.77^ 


Sliced  Smoked  Beef. 


Armour’s — 


Acme — 


Armour’s — 


in  tin. 


Sliced  Bacon. 


'A- 


Beechnut — 

No.  At  glass  jars .  1.55 

No.  1,  glass  jars .  2.50 

Acme — 

Large  glass,  1  doz .  2.75 

Junior  glass,  2  doz .  1.60 


Roast  Beef. 

Armour’s — 

No.  i,  2  doz .  x 

No.  2,  1  doz . . .  2.2s 

Fairbank’s — 

No.  1,  2  doz .  x  jj 

No  2,  1  doz .  2 

Libby's — 

No.  1,  2  doz .  x .45 

No.  2,  1  doz .  2 . 30 

Kingan’s — 

No.  1,  2  doz .  i#^0 

No.  2,  1  doz .  2.42% 

Lunch  Tongue. 

Armour’s,  No.  i,  2  doz .  2.50 

Armour’s,  No.  54,  2  doz .  j.5o 

Fairbank's,  No.  1,  2  doz . .  a.  15 

Libby’s,  No.  1,  ?  doz . . .  2.75 


— IO — 

Whole  Ox  Tongue. 

Armour’s — 

Size  1  4.85 

"  i54 .  6.00 

"  2  7.00 

“  8.50 

Fairbank’s,  No.  2,  1  doz .  7.00 

Libby's,  No.  254,  1  doz .  9.50 


Potted  or  Deviled  Meats.  • 

Armour’s — 

No.  54,  4  doz . 40 

No.  54,  2  doz . 7254 

Libby's  — 

No.  54,  4  doz . 44 

No.  54,  4  doz . 80 

R.  &  R  — 

No.  54,  4  doz . . .  1. 15 

No.  54,  2  doz . i..  1.95 


Potted  Chicken  or  Turkey. 

Armour's — 

No.  y,  4  doz .  x  .60 

No.  A*  2  doz .  2.75 

Libby’s — 

No.  y,  4  doz . 

No.  At  2  doz . 

R.  &  R.,  No.  y,  4  doz .  1  7^ 


Sausage. 

Armour’s  — 

Vienna  style,  size  A . 80 

“  “  1 .  1-35 

Luncheon,  with  Tomato  Sauce,  size  A . 80 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label” — 

Chicken,  No.  ^ .  2.85 

41  No.  1 .  5 .00 

Turkey,  No.  A .  2.85 

44  No.  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11.00 

“  Ham,  No.  iV .  7.  so 

“  “  No.  2% .  10.00 


Deviled  Meats. 

Curtice  Brothers,  "Blue  Label” — 

No.  5  oz.  No.  10  oz. 

Ham .  1.25  2.15 

Tongue .  1.25  2.15 

Chicken.... .  1.85  2.90 

Turkey .  1.85  2.90 


Potted  Meats. 

Curtice  Brothers,  “Blue  Label”  — 

No.  X  Tin.  No.  ^  Tin. 

Ham . . . . .  1.20  2.00 

Tongue . .  x.20  2.00 

Chicken .  1.80  2.75 

Turkey .  x.8o  2.75 


Soups. 

Schimmel’s,  assorted,  i  lb.,  4  doz.. 
Campbell’s— 

Assorted,  No.  i,  4  doz . 

Special  assortment,  4  doz. . 

Curtice  Brothers,  ‘‘Blue  Label” — 


.85 

85 

.8754 


1  -55 
2.65 

Consomme . 

Quarts. 

Pints. 

1  -75 

lA  Pints 
1.25 

Bouillon . 

....  315 

'■75 

*•25 

Beef. . 

1  •  75 

1.25 

Julienne . 

.  3-15 

1  -75 

1-25 

Printanier . 

.  315 

i-75 

1.25 

1.65 

Vegetable . 

....  3- *5 

1  •  75 

'•35 

Tomato . 

....  3-15 

>•75 

'•*5 

2-85 

Ox  Tail . 

.  3‘5 

1  •  75 

1.25 

Mock  Turtle . 

....  3-i5 

1  •  75 

1-25 

1. 60 

Tapioca  Crecy . 

.  3>5 

'■75 

1.25 

Pea . 

....  3-15 

'•75 

1-25 

Mutton  Broth . 

1  -75 

X  -25 

Clam  Chowder . 

.  3-15 

x-75 

1-25 

Clam  Broth . 

x-75 

X.25 

Chicken  Gumbo.... 

.  315 

i  -75 

1 .25 

1.65 

2.65 

1.65 

2.65 

Mulligatawny . 

....  3-iS 

'•75 

I  25 

Chicken . 

1-75 

1.25 

Chicken  Broth . 

i-75 

1.25 

Green  Turtle . 

3-50 

2.  OO 

Terrapin . 

.  7-25 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb. 

Extra  Mixtures . 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  “  .09^ 

Elcroften  Mixtures .  “  .08^ 

Nobby  Mixtures .  “  .09*4 

Cadella  Mixtures .  “  .12 

Fine  French  Mixtures .  “  .  x 3 y2 

French  Creams .  “  .09 

American  Mixtures .  “  .08  A 

Variety  Cut  Drops .  “  .08*4 

Darling  Mints .  “  .08*4 

Golden  Drip  Bar . 15-lb.  boxes  .10 

Sour  Balls . 30-lb.  pails  .08% 

Pancella  Cream  Chocolate .  “  .10^ 

I  X  L  Assorted  Chocolate .  “  .1  xj£ 

King  B  Assorted  Chocolate .  “  . 

No.  x  Fine  Assorted  Chocolate...  “  .16 y2 

Nonpariel  Drops .  “  .11^ 

Chocolate-covered  Caramels .  “  t  .12 
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Dairy  Chocolate  Chips .  . 25-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . 21-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen .  “ 

Wellington  Caramels . 25-lb.  pails 

Prozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  44 

Jelly  Beans  . .  44 

Wintergreen  Lozenges .  lt 

Mint  Lozenges .  11 

Assorted  Lozenges .  44 

Conversation  Lozenges . 28-lb.  pails 

C.  &  A.  Crown  Stick . 30-lb.  pails 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . xo-lb.  boxes 

Penny  goods . 10  boxes  in  case 


•16  y2 

•*7^ 

.10  a 
•09  V* 
■°9r/* 
.08 
.10 

•°7/4 

.10 

.08 

0954 
•0954 
•  0954 
.0954 

.08 

.1254 

.0954 

4.50 


CATSUP. 

Per  doz. 

Beefsteak  Catsup,  medium .  2  .00 

P.  P.  Co.,  spiced.  No.  32,  5  doz .  1.15 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 9254 

Campbell’s — 

No.  8,  2  doz . 8754 

No.  8,  Tobasco . 8754 

Snider’s — 

No.  16,  2  doz .  1.95 

No.  8,  1  doz .  1 .20 


KETCHUP. 

Curtice's  “  Blue  Label”  Tomato  Ketchup—*  Per  Case 

Small,  25  bottles  in  case .  3.00 

Medium,  25  bottles  in  case .  4 . 75 

Large,  12  bottles  in  case .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co's —  Pei  lb. 

Premium,  Ast  12  to  25  lbs . 30 

Premium,  x^s,  12  lbs . 30 

Caracas,  sweet,  6  lbs . 30 

German,  sweet,  12  lbs . 23 

Auto,  sweet,  6  lbs . 32 

Cocoa,  #-lb.  cans,  12  lbs.  in  box . 34 

Cocoa,  %-lb.  tins,  6  lbs . 34 

W.  H.  Baker’s— 

Best  Cocoa,  lA-\b.  size . per  lb.  .31 

“  H-lb.  “  .  ^  .3* 

Premium  Chocolate,  As>  12  lbs . 2834 

44  ys,  12  lbs . 29^ 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 19*4 

“  *4  X-5S,  12  lbs . 19^ 

Hershey's— 

Milk,  48  5  cent . ~ . per  box  1.45 

Epp's — 

Cocoa.  }4-lb.  tins,  7  lbs . 42 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  i-lb.  tins . per  tin  .72 

“  6-lb.  boxes,  }4-lb.  tins.... .  “  .37^ 

“  6-lb.  boxes,  y~\b.  tins .  **  .19 

Huyler’s — 

Cocoa,  As,  6-lb . 42 

“  ys,  6-lb . 44 

Hooton  Cocoa  and  Chocolate  Co. — 


.38 

.40 

•33 

•35 


Per  can. 

V-lb.  round  cans . 

•  '9 

54-lb.  ”  . 

•3° 

i-lb.  “  . 

•59 

iy2-oz.  “  50  cans  in  case 

.07 

5-lb-  "  . 

2  75 

•45 

•4* 


Cocoa,  labeled,  As .  ..  . . 

Cocoa,  labeled,  is . 

Premium  Chocolate,  y2s . : . 

Premium  Chocolate,  ys . 

Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  doz. 
2.27 
3.60 
7.08 

For  2b. 

•55 

Bensdorp's  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . 

Queen,  4  to  lb . 

Sweet  Vanilla,  4  to  lb . 28 

44  8  to  lb . .  .28 

Bloocker’s  Cocoa  Powder — 

y~\b.  tins,  2  doz.  in  box . per  doz.  1.88 

*4-\b.  tins,  2  doz.  in  box .  44  3.50 

x-lb.  tins,  1  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  “  .50 

Runkel’s — 

Cocoa . per  lb.  .  33 

Premium  Chocolate .  “  .30 

Vienna  Sweet  Chocolate,  y-\b.  pkg...  “  .22 

Vanilla  “  %  lb.,  48  to  box...  1.60 

Wilbur’s  Cocoa- 

Breakfast,  V-lb.  tins,  6-lb.  boxes .  per  lb.  .33 

“  jJ-lb.  tins,  6-lb.  boxes .  “  .32 

Wilbur's  Chocolate — 

Sweet  Clover,  As>  6-lb . per  box  1 .60 
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Lowney's — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  *4 -lb.  packages . 32 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  %-\b.  packages . 32 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  |^-lb.  packages . 32 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  x^-lb.  packages . 32 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  A-\b.  packages..... . 27 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  y~\b.  packages . 27 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  y- lb.  packages . 27s 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  x.65 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  J-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  £-lb 

tins . 36 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  y~\b. 

tins . 36 

Cocoa,  6  lb.  boxes,  12  boxes  in  case,  J^-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  x^-lb. 

tins . 36 

Cocoa,  i2-lb.  boxes,  6  boxes  in  case,  x-lb. 

tins . 36 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 36 

Diamond  Chocolate,  sweet,  y~\b.  pkgs. 

6- lb.  boxes,  12  boxes  in  case per  lb.  .24 

12-lb.  *'  6  ^  “  “  44  .24 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb.  .32 
6-lb.  boxes,  12  boxes  case,  ^-lb.  tins  44  .32 

y  lb.  tins,  6  lb.  boxes,  X2  boxes  case  “  .32 

Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box  1.65 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  y2- lb.  jars,  6-  and  X2-Ib. 

boxes . 40 

Croft's  Cocoa.  §s,  2  dozen  in  box .  1.80 

“  “  54s,  6  lbs.  '*  33 

“  “  y2 s,  6  lbs.  “  32 

“  44  5-lb,  6  cans  44  30 

“  Swiss  Milk  Chocolate,  48  5-c. cakes..  1.50 
“  Premium,  ys,  12-lb.  cakes . 31 

“  “  'As,  "  “  . 30 

Knickerbocker  Chocolate.Co. — 

Hasty  Lunch  Chocolate — 

y2  lb.  decorated  cans,  12-lb.  boxes. .per  lb.  .  30 

y2-\b.  41  44  24-lb.  boxes..  “  .29 

Special  10-c.  packages,  30  to  box. .per  box  2 .10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  ^-lb.  tins,  6-lb.  boxes . 36^ 

44  XA  lb.  “  12-lb.  44  . 36 

Bedford  Cocoa — 

Labeled  y2- lb.  cans,  6-lb.  boxes . 29J4 

44  y2- ib.  14  12-ib.  44  . 29 

“  i/-lb.  “  6-lb.  “  31H 

“  ^-lb.  44  12  lb.  "  . . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  lA s,  6-lb.  boxes . 26^ 

“  y&s,  X2-Ib.  •“  . . 26 

Buster  Brown,  5-c.,  48  cakes . per  box  1.35 

“  3-c-.  72  “  . .  "  1  -4° 

Premium  Chocolate — 

A-\b.  cakes,  12-lb.  boxes . 27^ 

y2- ib.  “  24-ib.  44  . «...  .27 

Milk  Chocolate  — 

40  3-cent  cakes  in  box,  24  to  hall  case . 80 

40  “  44  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  44  48  to  case . 78 


CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz .  6.25 

Eagle,  2  doz .  3-J5 

Challenge,  4  doz .  3.75 

Defiance,  4  doz . .  3  -75 

Magnolia,  4  doz . .  4*J5 

Rose,  4  doz .  4  00 

Dime,  4  doz .  3  5° 

Winner,  4  doz .  4  o° 

Baby,  1  doz.,  glass .  1 .90 

Red  Cross .  4*  *5 

Peninsular .  4  *5 

Leader .  3  9° 

Banner,  4  doz .  4* 10 

Star,  4  doz .  4  *5 


EVAPORATED  MILK. 

Peerless,  hotel  size,  2  doz .  3  60 

Peerless,  family  size,  4  doz .  3  10 

Peerless,  5  cent  size,  4  doz .  1.70 

St.  Charles,  family  size,  4  doz . .  3.75 

St.  Charles,  hotel  size,  2  doz .  3.80 

Silver  Cow,  5-cent  size . 6  doz.  2  60 

Pet,  xo-cent  size,  4  doz . per  case  3.00 

Pet,  5-cent  size,  6  doz . per  case  2.55 

Van  Camp's,  6  doz.,  small . 2.65 

Van  Camp's,  4  doz.,  family .  3  00 

Van  Camp's,  4  doz.,  large . . .  3-^5 
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The  Dog  May  Bite 

Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard- 
'  est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
York  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  you  blend  your  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


GRANULATED 


•  Standard  of  Puri 

REFINED^  BY 

FRAN  KLI  N 
SUGAR  REFINING  CO. 

PHILADELPHIA.  PA 


THEY’D  RATHER  BUY 


AND 


YOU’D  RATHER  SELL 

There  is  not  a  retail  grocer,  small  or  large, 
credit  or  cash,  but  who  would  find  it  more  sat¬ 
isfactory  to  sell  sugar  in  Franklin  Cartons 
than  in  bulk. 

Neither  is  there  one — except  very,  very  rarely 
—but  whose  customers  would  rather  buy  in 
Franklin  Cartons  than  in  bulk. 

To  the  dealer  Franklin  Cartons  bring  less 
work  and  better  profit,  to  the  housewife  they 
bring  greater  cleanliness  and  better  sanitation. 

There  is  no  flaw  in  the  Franklin  Carton 


Sugar  proposition. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 
10,  25,  50  and  100-pound  cotton  bags  :  :  : 


The  Franklin  Sugar  Refining  Company 

PHILADELPHIA,  PENNSYLVANIA 
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HIRES  CONDENSED 
MILK 


Per  case. 


Sliver . 

4-15 

Queen ...  . 

4.00 

Premium . 

3-85 

Blue  Ribbon  .. 

385 

Gold,  tall . 

375 

Qold,  family... 

3>5 

COCOANUT. 

Franklin  Baker  Co’s — 


Per  case 


Brazil,  70  5-cent  packages .  2.50 

“  35  10-cent  “  2.50 

"  38  5-cent  and  r6  10-cent  packages. ...  2.50 

"  18  20  cent  packages .  2 .50 

Per  lb*. 

11  Shred,  in  pails,  20  lbs . 10 

“  “  in  boxes,  25  lbs .  09% 

“  "  in  barrels,  135  lbs .  09 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

"  “  in  boxes,  25  lbs . og% 

“  “  in  barrels,  135  lbs . 09 

Premium,  60  J^-lb.  packages,  15  lbs.  to  case  .23 
"  30  y2-ib.  “  15  “  .22 

"  30  5{-lb.  and  '5  K-'b-  packages, 

15  lbs.  to  case . . . 22% 

Schepp's  Shredded,  5£-lb.  pkgs.,  *S  >bs.  to  case  .23^ 

“  “  ji-lbs . 2254 

Dunham’s,  5-cent  package . 29 

"  54s . 26 

“  54s . 28 

“  54s  and  5^s . 2654 


COCOANUTS. 

Franklin  Baker  Co’s —  Per  bag 

Porto  Rico,  Jumbo,  80s .  4  .00 

San  Bias,  .  3.50 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co. —  Bbls.  Bxs. 

Butter  Crackers . 08  .08% 

Oyster  “  . . . 08  .08% 

Cracker  Dust . 08  _  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins’  Son —  Bbls.  Bxs. 

Assorted  Jumbles. . 07*4  .08 

Brown  Edge  Water .  .10 

l  Butter  Thin .  .  12 

Clover  Mi  xed .  .08 

Cocoanut  Ripple .  .  10 

Cookie  Mixed . o8y  .09 

Crystal  Bar .  .09 

Fig  Bars .  .  10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . 08  lA  .09 

Fruit  Gem .  .08 

Graham  Wafer .  .10 

Grandma  Cookies . 08  x/>  .09 

Honey  Jumbles,  XX . 09^  .10 

Iced  Charter  Oak .  .09 

Iced  Ginger  Tablet .  .08 

Iced  Honey  Jumbles . 09*4  .10 

Iced  Penn  Treaty . 07  .09*4 

Iced  Vedette  Wafer . . . ©7/4  .08 

Lemon  Bar . 08  y2  . 09 

Man-in-the-Moon  .  .08 

Milk  Lunch .  .  .07  *07^4 

Orange  Cookies . 07*4  .08 

Quaker  City  Mixed . °7lA  .08 

Salted  Strips . 08*4  -09 

Saltines .  .  12 

Soda  Biscuit  XX . . 06  .06*4 

Soda  Biscuit  XXX . o6j4  -07 

Spiced  Wafers . 07J4  .08 

Sunshine  Cookies . 07*4  08 

Water  Crackers  Star . .  .o6j4  07 

Package  goods—  Per  doz. 

Animals  . . 50 

Butter  Thin .  1.00 

Gingerettes .  1.00 

Gold  Medal  Soda  (small) . 50 

“  44  “  (large) . 9o 

Graham  Wafers .  1.00 

Ivinettes . 50 

Milk  Lunch .  1.00 

Our  Ginger  Snaps . 50 

Pink  Tea .  1.00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 
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DEL1KATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  doz.  1 
“  44  with  Horse  radish,  p.dz.  1. 

Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 . 
**  44  with  Horse-radish,  p.dz.  1. 

Wein  Senf,  in  bbls . per  *al. 

"  1  gallon  stone  jars . per  jar 

“  5  gallon  kegs . per  keg  2. 

Prepared  Mustard,  in  bbls . per  gal. 

“  44  in  15  gallon  kegs...  “ 

44  44  in  10  “  ...  44 

44  44  in  5  44  ...  41  -25-. 

44  4  4  in  2  gallon  pails. ..per  pail 

44  44  in  1  44  ...  “ 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 

44  Sifting  top,  2  doz.  in  case... .per  doz. 

44  with  Horse-radish,  2  doz.  in  case, 
per  doz . 


.40 

•75 

.40 

.46 

•95 


Imported  and  American  Fancy 
Cheese. 


Emmenthaler  Swiss  Cheese,  Selected  tub . 

•t  tt  a  n  |oaf 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .  18,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .3254  “ 
Parmesan,  loaves  about  30  lbs.. .loaf,  .27  cut, 
Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

44  in  tin  . per  lb. 

44  i-lb.  tins . per  case 

Camembert,  in  wood  boxes . per  doz.,  2.75- 

Sap  Sago,  grated,  ready  for  use,  io-oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  100  in  box . 

Edelweiss,  Romatour  and  Bier-Kase..per  doz. 

American  Swiss,  No.  1 . loaf,  .16  cut, 

44  14  Square  loaves,  No.  1,  about 

25  lbs.  each . per  lb. 

Limburger  Cheese,  No.  1 . box,  .14; 

J4  box,  14  ;  less . . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  “ 

English  Dairy  Cheese .  44 

Pineapple  (Picnic  size),  6  in  box . per  box 

44  (Gem  size),  6  in  box .  44 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  44  4  1  .  “ 

Picnic  size,  2  “  44  .  44 

Trial  size .  44 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

“  “  “  No. 1  “ 

44  Roquefort  44  large  "  44 

tt  tt  tt  small  44  44 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
44  d’lsigny,  “  6  44  ...  “ 

Wm.  Tell  brand,  12  in  box .  44 

Neufchatel  (Cow  brand),  25  in  box .  44 

Star  Cream,  or  Phila.,  12  44  .  44 

Miniature  Cream,  or  Phila.,  12  in  box..  44 

Hand  Cheese,  8  doz .  44 

4  “  . ; .  “ 

44  4  “  Thuringer .  44 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  “ 

Schutzen  Cheese,  12  in  box .  44 

American  Mountain  Cheese  (Alpen  Kase),  50 
1 -lb.  packages . per  lb. 


.23 

.24 

.22 

•34 

•32 

.80 

.26 

3-75 

2.85 

1-45 


1  -75 
2.25 
4.00 
.19 

.16 

.16 

.17 

.16 
•  1754 

3  00 

2.25 

4  5° 
2.40 
1  *35 
1 .00 
1. 00 

2.40 
2-95 
i-45 
i-55 
1  -55 

1.40 

•95 
1.90 
95 
1  *35 
.70 

.85 

i-45 

1.25 

.18 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  in  tin . per  doz.  4.75 

44  8  “  .  “  2.75 

Carlsbad  Speck  (Imported  Bacon) 44  .32 

Imported  Cervelat  Sausage  (Rolff ’s).  ...per  lb.  .48 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  .65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner...by  bbl.  .12  ;  less,  per  lb.  .14 

44  Landjager,  short .  14  .24 

44  14  long .  " 

44  Mortadella,  Dry .  44  .25 

44  Knackwurst,  25  in  box,  per  box, 

$4.75 . per  doz.  2.40 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

.21%  ;  less . 23 

44  Ceivelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less . 21 

44  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .17  ;  less . 18 

"  ^Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  14;  less . 16 

44  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .2354;  less . 25 

44  Salami  (E),  50  and  100-lb.  boxes, 

.20  ;  less . 22 

44  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  .i8J4  ;  less . 20 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .  16 y2  ;  less . 18 

44  Tongue  Sausage . per  lb.  .18 

44  Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb.  .15 

44  Lachs  Ham .  44  .28 

"  Petit  Delicatess  Frankfurters, plain, 

per  doz.  1.00 

44  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut .  per  doz.  1.00 

44  Lebanon  Beef  Bologna . per  lb.  .15 

“  Paprika  Speck .  44  .18 

Mettwurst,  half-round .  44  .16 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb.  .24 

Smoked  Thuringer  Blutwurst .  44  .18 

“  Pfefferwurst .  44  .18 


—15— 

Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 

41  “  quart  glass  jars.  5.75 

"  44  10-oz.jars 2.50 

Calves’  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  44  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 

Beef  Salad,  in  glass .  x.oo 

44  "  pints . * . 

44  44  quarts . 

Lamb  Tongues,  in  glass . , .  1  60 
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Holland  and  Scotland  Herrings. 

Kegs  or 

Holland —  Pails. 

Mixed,  “Y.  M.,”  54  bbl .  5*5°  -60-75 

Milkers,  "Y.  M.,”  ^4  bbl .  6.50  75-85 

Mixed,  standard,  bbl . 

44  y2  bbl .  5- 5°-6-5° 

Milkers,  standard,  bbl . 

"  J4  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

0  “  U  bbl .  8.00 

Milkers,  "  bbl . 

“  "  y  bbl . 8.00 

Marinirte  Herring,  imported,  about  40  in  pail.  1.25 

Roll  Herring,  imported,  about  25  in  pail.. .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring . per  pail 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

44  44  quart . 35 

44  2  quart . 55 

“  44  4  quart .  1.10 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  1 . 10 

44  2  quart  tin . 60 

44  quart  tin . 50 

Brat-Haring,  4  quart  tin .  1.10 

44  2  quart  tin . 60 

quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 

per  doz.  2.50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg  .75 

44  5-lb.  pails . per  pail  .55 

44  10-lb.  pails .  44  1.05 

Cut  Spiced  Sardines,  10-lb.  pail .  “  .75 

“  “  5-gal.  keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  2.25 


Norway  Anchovies. 


Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2.50 

"  44  10-gal.  keg.  ...  4.50 


Sundries. 

German  Egg  Potatoes,  original  bags,  110  lbs., 

per  bag  2.75 

Green  Kern . per  lb.  .  10 \\ 

Potato  Flour .  44  .08 

German  Dried  Pears .  44  .  14 

Dried  Mushrooms .  44  .60-1.00 

Juniper  Berries .  44  .08 

St.  John’s  Bread .  44  .05 

Bay  Leaves . . .  44  .06-. 08 


5-5° 

.60 

Repacked  in  5-lb.  pails . 

44  10-lb.  pails . 

1. 10 

“  5-gal.  kegs . 

2.75 

44  y  lb.  flat  tins . 

•95 

44  y2- lb.  tall  tins . 

.  44 

1.5° 

44  i-lb.  tall  tins . 

tt 

2.00 

Fancy  kegs,  keg . 

.80 

lA  keg . 

.42 

“  V.  keg . 

•32 

"  Va  keg . 

.20 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

44  pint  jars . per  doz.  6.00 

44  large  tumblers .  %i  2.25 

44  small  tumblers .  44  1.25 


Russian  Caviar. 

Per  doz, 

i-lb.  tins .  >9-5° 

5^-lb.  tins .  10.50 

tins .  5.50 

}4-lb.  tins . 2.75 

German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

15-gal.  keg,  about  500  . . per  100 

10-gal.  keg,  about  300 .  44  1.00 

5-gal.  keg,  about  150 .  44 

10-lb.  pail,  about  50 . per  pail 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  6.50 

1  o-gal .  kegs . per  keg  2.40 

5-gal.  kegs .  44  1.25 

10-lb.  pails . per  pail 

Imported  Lebkuchen. 

Dampfnusse  (Pfeffernusse) . per  lb.  .18 

Spitzkugeln . . .  “  .25 


Lebkuchen  and  Bread. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle  .  30 
Basler  Lebkuchen, No.  1,  6  44  ...  44  .50 

44  No.  2,6  44  ...  44  .75 

44  No.  3,  6  44  ...  44  1. 00 

Amandines,  9-lb.  tins . per  tin  5.25 

44  small  tins .  44  *55 


COTTOLENE. 

30  2-lb.  tins . per  case  6.50 

15  4  lb.  tins .  “  6.50 

6  10-lb.  tins .  44  6.50 

Freight  prepaid  on  two-case  lots. 


EGGS. 

Per  doz . 

Nearby,  candled  and  selected,  30-doz.  crates..  .26 
Western . 25 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs.  .13 
44  44  44  ist’s,  40-lb.  boxes 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 13 


FANCY  GROCERIES. 

Almond  Staple  Paste.  5  lb.  cans . per  lb.  .28 

Anchovies,  in  oil,  %  bottles .  4.50 

44  44  bottles .  3.25 

Anchovy  Paste,  fancy . per  doz.  4.75 

“  Plai“ .  “  3-75 

Bouillon,  Burnham,  pints,  2  doz .  3.75 

44  44  y2  pints,  2  doz .  2.00 

Capers,  Nonpareil,  J4  gal.  kegs .  1.50 

44  quart,  glass . per  doz.  7.00 

44  bottled,  %  size ....  44  2.35 

44  44  ysize....  44  1.90 

“  “  y  size ....  “  1. 15 

Canton  Ginger,  large  pots,  6-jar  cases.. per  case  4 . 65 
•  44  medium,  12-jar  cases..  “  5.00 

“  small,  24  jar  cases .  "  4-75 

Cherries  in  Maraschino,  glass,  1  doz.  case .  7.00 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz.  .90 

“  44  3  lb.,  2  doz .  44  2.20 

Currie  Powder,  pints . * . ....per  doz.  3.50 

44  4  oz .  44  2.25 

44  2  oz .  “  1.50 

French  Peas,  extra  fins . per  case  16.00 

44  fins .  44  14.00 

44  Moyen’s .  44  12.00 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit. ...lb.  .19 

“  Dinner  Biscuit . 44  .31 

44  Breakfast  Biscuit . “  .  34 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz.  1.25 

44  44  y2  pints. .  "  .60 

Salt,  stone  jars,  4  doz .  1 . 75 

Extract  of  Beef,  Morris’,  4  oz . ....per  doz.  6.50 

44  14  2  0Z.  “  3-55 

“  Anker  s,  120  vials .  4.00 

44  44  4  oz . per  doz.  4. 

“  0  8  oz .  “  7.25 

44  “  x6  oz .  44  13.50 

Theodore  Marquet  Mushrooms — 

First  choice .  .  24.00 

Choice,  100  tins . per  case  22.00 

Extra,  100  tins .  44  26.00 

Hotel,  100  tins., .  44  18.00 

Truffles,  A . per  tin  .30 

44  % .  “  -55 

44  y .  44  1. 15 

44  lA . 44  2.25 

Shrimps,  pickled,  small  size .  1.15 

44  Dunbar’s,  2  doz . per  doz.  2.25 

Figs  in  Cordial,  Dunbar’s,  1  doz .  44  5.00 

44  Bishop’s,  1  doz .  41  6.50 

Crystallized  Ginger,  i-lb.  tins .  “  4.00 

44  J4-lb.  tins .  44  2.25 

Lime  Juice,  Rose’s .  44  3.60 

Victor  Rose  Water .  44  2.25 

“  Peach  Water .  44  2.25 

Pitted  Olives .  44  5.25 

Armour's  Solid  Extract  of  Beef —  Per  doz 

Size  2  jars,  x  dozen  in  case .  4.45 

“  4  “  1  “  8.20 

'*  8  44  1  "  15.90 

“  x6  44  H  "  29.75 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4.45 

“  8  **  1  “  8.20 

“  16  44  y  44  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  a. 25 

x  44  medium  44  36  44  .  6.00 

x  44  large  44  72  44  . .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  x  dozen  in  case .  4°° 

44  16  “  x  44  .  14. 00 

Armour’s  Asparox — 

Size  4  bottles,  x  dozen  in  case .  2.50 

44  X2  44  I  °  7-2° 

••  5  44  . per  bottle  3.50 

44  2  fancy  jugs . . per  jug  x.50 

Armour  Tomato  Bouillon — * 

Size  4  bottles,  x  dozen  in  case .  2.50 

44  12  “  X  “  .  7- 

«  5  *•  . . . per  bottle  3.50 

44  2  fancy  jugs . P«r  jug  1.5° 
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Brown’s 

Famous 

Fly  Coil 

catches  more  Flies  to  the  square  inch  than  any 
other  Flycatcher.  It  attracts  customers  by  its 
novelty,  neatness  and  cleanliness.  Hang  up  a 
couple  of  them  and  see  how  much  they  improve 
the  appearance  of  your  store  and  increase  the 
comfort  of  customers.  When  people  see  a  good 
thing  like  this  they  want  it  and  you  sell  lots  of 
them.  Why  not  catch  customers  as  well  as  Flies  ? 

Brown’s  “Fly  Coil”  is  easier  to  use  and  easier 
to  sell  than  any  “Fly-paper.” 

TO  BE  OBTAINED  FROM 

BUCKNAM  &  VANDERPOEL  CO. 

MANUFACTURERS’  REPRESENTATIVES 
198  West  Broadway,  NEW  YORK 


The  Grocer’s  Power 


We  make  a  superfine  line  of  Macaroni,  Spaghetti, 
Noodles  and  Pastels,  but  we  don’t  try  to  make  you 
sell  them. 

We  give  you  credit  for  brains — brains  to  select 
goods — brains  to  sell  them.  You  can  influence  your 
customers.  That’s  why  you  are  in  business. 

Wouldn’t  it  be  foolish  for  us  to  ignore  your  power 
and  waste  advertising  trying  to  make  people  demand 
that  you  sell  our  goods?  We  go  the  other  way  about 
it.  We  spend  our  advertising  money  for  you,  not 
against  you  by  giving  you  Universal  Coupons  with 
every  case  of  our  goods.  You  can  exchange  them 
for  many  useful  articles.  It  pays  to  pull  together. 

Vienna  Baking 
Company 

Philadelphia,  Penna. 


Bought  Simply,  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 

Will  you  mention  the  “Grocery 
World"  when  you  write? 

40  cents  a  pound 

Packed  in  J£-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Mmm 

.  . . 


JRN- 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA, 
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FLOUR. 

Per  bbl. 

King  Midas .  6.50 

Gold  Medal .  6.55 

Melbourne .  6.35 

On  Top . . . * .  6.30 

Ceresota . . . . . . .  6.50 

Pillsbury’s  Best .  6*45 

Taylor’s  Fancy . •  •••  S-25 

Semper  Idem .  4*60 

Pride  of  the  West . , . . .  5- 00 

Sunbeam .  4*9° 

Quaker  City . .  5 -  75 

Self-Raising  Flour. 

Franklin,  30  packages .  3-5° 

Hecker’s  Superlative,  32  packages .  4.32 

Pancake  Flour. 

Aunt  Jemima,  36  packages . 

Purina,  36  packages .  3-°° 

Hecker's  Flapjack,  24  p  ckages .  2.10 

Uncle  Jerry,  40  packages... . 

Buckwheat  Flour. 

Hecker's,  64  packages .  4- 60 

“  32  packages .  4- 10 

Fancy,  125-lb.  sacks . per  100  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  bag. 

Lea’s,  white,  table,  100  lbs .  2.45 

“  yellow,  granulated,  100  lbs .  2.45 

44  4i  table,  100  lbs .  2.35 

Western,  yellow,  granulated,  100  lbs .  2.10 

Quaker,  Best,  1  and  3  doz .  1.20 

Farina — 

Hecker's,  24  is . per  case  1.55 

Schumacker’s,  24  packages .  “  1.25 

Beans —  Per  bushel. 

California  Lima . per  lb.  .05% 

Mairows,  fancy,  N.  Y.  State,  grain  bags .  2.4 7)4 

Extra  choice,  grain  bags .  2.40 

Medium,  fancy,  grain  bags .  2.55 

Pea,  fancy,  grain  bags .  2.60 

44  Michigan,  grain  bags .  2.50 

Red  Kidneys .  2.00 

Peas — 

Green .  2.45 

Scotch .  a.  60 

Split,  yellow .  2.25 

“  green . 

Lentils —  Per  lb. 

000000,  110-lb.  bags . 05^4 

Less  quantity . o6)4 

Shaker  Corn — 

Fancy,  barrels . 05  % 

Less  quantity . 06 

Hominy — 

Lea's  Breakfast,  10  packages . per  case  1.65 

41  Pearl,  100  lbs . per  bag  2.45 

Schumacher’s  Breakfast,  10  pkgs.  to  case...,  1.30 

Western  Pearl,  100-lb.  bags . 

11  Grits,  100-lb.  bags . 

Barley — 

OO . 05% 

No.  3,  100  lb.  bags .  2.85 

Noodles—  Per  case. 

Climax,  24  10-c.  packages,  assorted .  1.20 

44  48  5-c.  packages .  1.30 

44  assorted,  24  5-c.,  12  10-c .  1.30 

Smith’s,  30  10-c.  packages .  1.90 

44  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1.55 

“  5-c .  1.55 

“  10-c .  1.55 

Oatmeal — 

B . per  bbl. 

B,  100-lb.  kegs . per  keg 

Oaten  Goods —  Per  case. 

Avena,  18  packages .  1.42)4 

Banner  Oats,  20  packages .  4.35 

H.  O.  Oats,  12  packages .  1.50 

Mother’s,  18  packages .  1.62)4 

41  36  packages .  3.25 

Quaker,  18  small  size .  1.50 

14  20  large  size .  4.35 

Rolled  Oats — 

Avena,  180  lbs . per  bbl.  6. 75 

“  90  lbs . per  keg 

Standard,  180  lb.  bbls . 

“  90-lb.  bags . . . 

Sago- 

Fine,  bags  about  160  lbs . 03^ 

50-lb.  lots . 04J/6 

Admiral,  pearl,  24s . 07^ 

Tapioca — 

Instantaneous,  50  is . o8)4 

Colburn’s  Hasty,  36  packages..., . 06^ 

Minute,  %  gross . per  box  2.85 

Flake,  about  125  lbs . per  lb.  .0454 

“  less  quantity .  44  .04^ 

Pearl,  150  lbs .  44  .03)4 

“  less  quantity .  41  .04 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs.,  per  case  3.05 

“  Barley  Food,  24  2s .  “  3^5 

44  Health  Food,  24  2s .  44  3.00 

Purina  Cream  Graham . per  bbl. 

“  Whole  Wheat  Flour,  20  5s  ....  per  case  4.10 

Egg-O-See,  36  packages .  2.70 

“  Corn  Flakes,  36  packages .  2.70 
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Cook’s  Malto  Rice,  36  2-lb.  packages . .  4.20 

Force  Food,  36  packages .  3.20 

Mapl  FDke,  36  packages .  4*05 

Malta  Vita  Corn  Flakes,  36  packages .  2.85 

44  Wheat  Flakes . 

Post  Toasties,  24  packages .  2.85 

Shredded  Whole  Wheat,  50  packages .  5.00 

44  25  packages .  2.60 

Cream  Wheat,  36  packages .  4.50 

Cook’s  Flaked  Rice,  24  packages .  2.70 

Wheatlet,  30  packages .  3-5° 

Wheatena,  36  packages .  4 .25 

Grape  Nuts,  24  packages .  2 . 70 

Korn  Kinks,  36  packages .  1.40 

Pettijohn's  Food,  18  packages .  1 . 75 

Presto,  18  packages .  1.55 

Quaker  Puffed  Rice,  36  packages .  2.65 

4t  Wheat  Berries,  36  packages .  1.70 

Triscuit,  30  packages .  2.50 

Kellogg’s  Toasted  Corn  Flakes  36  packages..  2.80 
Zest,  24  packages,  15-c.  size,  with  china .  2.20 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Sparkling .  1.10 

44  Acidulated .  1.10 

Cox’s,  large  ..... .  1.57I4 

44  small . 95 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s . 1.35 

44  small  . 95 

Bromangelon,  assorted,  3  doz . 87*4 

Fruit  Puddine,  2  doz.,  assorted  flavors . 80 

Jell-O,  assorted  flavors,  2  doz . 87)4 

Jell-O  Ice  Cream  Powder,  2  doz . 97)4 

Jellycon,  1  doz . 87*4 

“  assorted  flavors,  3%  doz . 87)4 

Chalmer’s,  shredded .  1.00 

44  granulated .  1.00 

44  No.  1  packages . . . 45 

Mothers’,  small,  1  doz . 45 

44  large,  1  doz . 90 

Peter  Cooper . 85 

Tryphosa . 95 

Imperial  Wine  Jelly . . 95 

“  “  . per  gross  11.00 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case  2.70 

Puddine,  assorted,  2  doz .  44  1.60 

D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 

Per  lb. 

Larosa  Alphabets,  square  25  lbs . 05 24 

Elbows,  square,  25  lbs . 05^ 

Macaroni,  long,  25  lbs . 05% 

44  square,  25  lbs . o6)4 

Spaghetti,  long,  25  lbs . 05^ 

Vermicelli,  square,  25  lbs . 05^ 

Macaroni,  bulk,  25  lbs . 051J 


♦ 

FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7. 00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters . 1.25 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  2i  in .  3.50 

Barrel  Covers,  19  in... . 3.00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  1)4  to  2  in .  1.50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 . * .  45.00 

Less  25  per  cent,  discount. 


Scoops. 

Indestructible,  No.  4 . per  doz.  9.00 

No.  5 .  44  12.00 

44  No.  6 .  “  15.00 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz.  4.20 

"  “  No.  4...  “  5.40 

“  44  No.  5...  44  7.20 

X  Quality,  No.  3 .  44  2.60 

44  No.  4 . 44  3.00 

“  No.  5 .  “  3.40 


Counters. 

Sherer's  Eclipse  Counters — 

No.  of 

No.  Length.  Drawers  Each. 

6)4 .  3  feet,  8  inches .  9 .  15.00 

8)4 .  4  feet,  10  inches . 12 .  20.00 

ioJ4 .  6  feet,  . 15 .  25.00 

12)4 .  7  feet,  3  inches . 18 .  28.00 

14% .  8  feet,  6  inches . 21 .  31.00 

i6J4 .  9  feet,  8  inches . 24 .  35.00 

18 J4 . 10  feet,  10  inches . 27 .  40.00 

2o)4 . 12  feet,  . 30 .  45.00 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  2  doz.  in  case . p  r  doz.  .90 

Tins,  Keyed  (Jewel),  2  doz.  in  case.  “  .95 

Large  cartons  or  tins,  2  doz.  in  case.  44  2.00 

Dime  Tumblers,  2  doz.  in  case .  44  .90 

Thredded  Fish. 

Swansdown,  2  doz . per  doz. 

Osprey.  2  doz .  44 

Swift  &  Co. — 

Talisman  brand,  20-lb.  boxes . per  lb.  .io)4 

44  cartons . per  case  1.50 


Fresh  Codfish  Steak. 

Swift  &  Co. — 

Talisman  brand,  24  i-lb.  tins . per  case  3.80 


New  Mackerel. 


Count 
(about) 
to  bbl. 

Ex. Norway,  No.  1..  .170-190 
Ex. Norway,  No.  2. ..240-280 


Ex.  Bloaters,  XX....100-110 


200  lb.  100  lb.  50  lb.  10  lb. 


Large  Shore,  No.  1.  .110-130 
Extra  Irish,  No.  2. ..325-375 
Medium  Irish, No. 2. .375-450 
Small  Irish,  No.  2. ..475-525 
New  Medium  Shore. 160-180 
New  Large  Shore. ...110-120 
Large,  No.  2 . 230-250 


Lab.  Split,  Lg.  No.  1... 
Lab.  Split,  Lg.  No.  2... 
Shore,  Round,  Large.. 
Shore  Round,  Med... 


22.00 

II.60 

6.00 

i-35 

20.00 

10.60 

5-5° 

1.25 

35-00 

l8.IO 

9.25 

2.00 

30.00 

15.60 

8.00 

i-75 

22.00 

II.60 

6.00 

i-35 

20.00 

10.60 

5-5° 

1.25 

16.00 

8.60 

4-5° 

1.05 

15.50 

8.35 

4-58 

1.03 

15.00 

8. 10 

4.25 

1. 00 

15.00 

8. 10 

4-25 

1 .00 

ng- 

100  lb. 

50  lb. 

10  lb. 

8  1b. 

Shad, No.  1,  Mess, new. 


7.00 

4.  IO 

6.00 

3.60 

4.00 

2.60 

1.50 

•43 

14.00 

7.60 

3-9° 

•95 

12.00 

6.60 

3-50 

.82 

6.00 

3.60 

Boneless 

Fish. 

Dressed 

Favorite,  Cod,  40  lbs . 

Gilt  Edge,  40  lbs . 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish — 

12  3s,  wood  boxes . 

12  2s,  44  . 

24  is,  “  . 

10-lb.  boxes . 

_5-lb.  “  . . 

Cakes,  24  in  fancy  box . per  case 

44  10-lb.  cartons . per  carton 

24  jars,  fancy  box . 


Strips,  40  size,  boxes _ 

44  20  44  . 

Middles,  40  size,  boxes.. 


.81 

.70 


.08 

.06 

•13 

Per  lb. 

■  *s% 
■15% 

.  16 
•15 

.15 

2  .80 
2.20 
3-io 
1.65 
.  10 

•  1  °K 
.  12 


Dressed  Fish  Bricks. 

Gilt  Edge,  2-lb.  bricks.  40  lbs . 07 

Snow  White,  i-lb  bricks,  20  lbs . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 08  )4 


Star  Brand  Boneless  Herring. 

Tins,  keyed,  large  size,  1  and  2  doz.  in  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1.30 

Screw  Top  Jars,  2  doz.  in  case . 90 

Loose  Codfish. 

Extra  Large  Georges  Cod . . 09 

Large  Bank . 08 

Medium  Bank . 07 

Pollock . 05 

Hake . 04)4 

In  original  cases,  450  lbs.,  *4  c.  less. 


Smoked  Fish. 

New  Extra  Scaled  Herring . per  box  .  17 

Small  Extra  Scaled  Herring .  44  .17 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish .  44  .27 

Cromarty  Bloaters,  50s . per  box 

“  44  100s .  44 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2.95 

Talisman  brand  Boneless  Herring,  in  glass, 
ioc.  size,  24  screw-top  jars . .  1.80 

Sliced  Halibut. 

Swift  &  Co.,  in  glass,  24  jars .  3.10 

44  24  cartons .  2.10 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  choice,  ring  cut,  50  lbs . 06 % 

44  44  5  and  10-lb.  lots . o6)£ 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  i-lb . 


— 20 — 

Apricots — 

Extra  Choice  Royals,  25  lbs . 

Choice  Royals,  25  lbs . . . 

Cherries — 

California,  unpitted.  Black,  25  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  1  s . 

Gold  Medal,  loose,  25  lbs . 

Private  Growth,  extra,  cleaned,  36  lbs.. 

cleaned,  30  lbs.  bulk.. 

Peaches — 

Fancy  Muirs,  50  lbs . 

Extra  Choice  Muirs,  50  lbs . 

Choice  Muirs,  50  lbs . 

Extra  Choice,  Yellow,  25  lbs . 

Choice  Yellow,  25  lbs . 

Pears — 

Choice  California,  Bartlett,  25  lbs.. 


■°9  y* 


•15K 

■°7% 
■ °7 y* 
■°7% 
•°7k 

.10% 
■09% 
■oS% 
■ °7 yt 

■07  y* 


Prunes — 

Boxes. 

Extra 

Fancy 

Fancy 

Stand. 

Fancy 

20-  30,  25  lbs... 
30-  40,  25  il  ... 

Cal. 

Cal. 

Cal. 

Oregon 

,o8J-i 

•  08  ^ 

.08 

40-  50,  25  '•  ... 

•°7  y* 

■°7lA 

■°7% 

40-  50,  50  “  ... 

50-  60,  25  44  ... 

50-  60,  50  “  ... 

60-  70,  25  “  ... 

■°7  y* 

■07 

■o6K 

.07 

•06  v* 

•  06  lA 

.061/ 

60-  70,  50  “  ... 

70-  80,  25  44  ... 

70-  80,  50  44  ... 

80-  90,  50  “  ... 

90-100,  25  44  ... 
90-100,  50  “  ... 
100-120,  50  44  ... 

•05K 

■°4  K 

it  ^ 

in  '*■ 

0  q 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  5o  lb . 

“  2  “  50  lb . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbs . 

Gilabert's,  Layer,  Valencias,  28  lbs.. 
Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 

Gold  Ribbon,  fancy,  36  is . . . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . 

“  fancy,  25  lbs . . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel ,  fancy,  boxes,  10  lbs. ,  net.. 


•°sK 

•°5$i 

•05 

.06% 

.06Y 

.06% 

.06 

■os'A 

.o»yt 

.08 

■osy 

•°7/? 
•>S« 
■'5% 
■  iiji 


CEREAL  COFFEE. 

Postum  Cereal —  Per  doz. 

15-cent  size,  2  doz .  1.35 

25^  44  1  “  .  2.25 

15-  and  25-cent  size,  assorted . .  2.50 

Ralston  Health  Cereal,  36  packages .  3. 50 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz.  .65 

Tumblers.  5-c.  size,  2  doz .  44  .42 )4 

Tumblers,  10-c.,  Lord's  Prayer, 2  doz.  “ 


INK. 

Arnold’s,  black,  32 . per  bottle  .48 

Continental,  red,  1  doz . 30 

"  black,  3  doz . 25 

Royal,  black,  3  doz . 25 

Stafford,  Commercial,  32 . per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys — 

Macbeth  Pearl  Top .  3.90 

Acme,  Victor  Top .  3.60 

Pure  Flint,  Lustre  Top .  3.00 

Crystal,  Crimp  Top .  2.10 


Jumbo  Chimneys,  plain . per  doz.  .75  .85 

44  dec.,  107..  “  .90  1. 00 

No.  o.  No.  1.  No.  2. 


No.  0. 

No'.  1. 

No.  2. 

3-9° 

4.10 

4.80 

3.60 

4.20 

4.80 

3.00 

3.60 

4.20 

2.10 

2.70 

3- 30 

:s . 

•  S  doz. 

2.75 

3.38 

No.  1. 

No.  2. 

Banner  Burners . 

•  45 

•55  -75 

.  No  charge  for  packages. 

Oil  Cans — 

Per  doz. 

!-gal.,  glass . . 

i-gal. ,  galvanized . . 

5-gal.,  Lennox,  spout . 

i-gal.,  "  spigot . 

5-gal  ,  Columbia . 

5  gal.,  Banner . 

5-gal.,  Climax,  pump . 

5-gal.,  Home  Rule,  pump . 

Lanterns — 

No.  0,  Standard . 

No.  0,  Dash . 

Cold  Blast . 

LIME. 

Prepared,  2  doz.  in  case . per  doz.  .52)4 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . 05)4 

44  44  44  25-lb.  boxes,  J4  lb . o6]4 
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“I  occasionally  try 
some  of  these  much- 
advertised  soaps,”  said 
a  lady  to  one  of  our 
customers  the  other 
day,  “but  I  always 
came  back  to  Babbitt’s 
Best.  In  many  years 
I’ve  never  found  any¬ 
thing  that  suited  me 
so  well.” 

Think  of  the  grocer 
who  filled  all  that 
lady’s  orders  for  Bab¬ 
bitt’s  Best.  No  talk- 


no  persuasion — no  ex¬ 
plain  i  n  g  —  no  work. 
Simply  filling  orders 
that  the  soap  itself 
gets. 

And  at  a  profit,  too 
— don’t  forget  that. 


B.  T.  BABBITT 


NEW  YORK 


the  Old 


Way 

Even  cooked  by  the  old  way, 
which  always  overcooked  the 
edges  or  undercooked  the  centre, 
Onarga  Country  Gentleman 
corn  is  a  mighty  fine  piece  of 
goods,  and  we  will  put  it  beside 
any  corn  on  the  market.  It  is 
the  finest  Country  Gentleman 
seed,  and  there  is  nothing  any¬ 
where  better  than  that. 

When  you  cook  this  corn  in 
the  new  automatic  cooker,  that 
cooks  every  grain  alike,  and  all 
j  ust  right,  you  have  a  brand  of 
corn  to  push,  to  demonstrate,  to 
window  display,  to  be  proud  of. 


Look  into  it. 


IROQUOIS  CANNING  CO. 


ONARQA,  ILLINOIS 


“A  Delicious  Drink” 


That  remark  is  frequently  made  concerning  Cafe  des 
Gourmets  Coffee  and  you  will  have  it  said  to  you  just  as 
soon  as  you  get  your  trade  to  give  it  a  trial. 

r 

Cafe  des  Gourmets  is  so  nearly  a  perfect  blend  of 
high-grade  coffees  that  it  appeals  to  all  who  like  good  coffee. 
It  is  packed  in  one-pound,  air-tight,  handsomely  labeled  cans 
that  protects  the  coffee  from  contamination  and  prevents  the 
loss  of  its  aromatic  flavor  for  an  indefinite  time. 

Nothing  will  appeal  so  strongly  to  your  trade  as  Cafe' 
des  Gourmets;  it  costs  you  25  cents  a  pound. 


SAMUEL  WILDE'S  SONS  CO.,  Importers 

Coffees,  Teas  and  Spices 

11  DUTCH  STREET  -  -  -  NEW  YORK 


Everybody 
Knows  Them 


Knight’s  Flavoring  Extracts  have 
been  pleasing  epicures  through¬ 
out  the  United  States  for  fifty-nine 
years.  The  name  Knight  on  an 
extract  package  is  a  stamp  of  ex¬ 
cellence.  Thousands  of  families 
can  be  induced  to  use  nothing  else. 
Most  grocers  sell  them ;  if  you 
don’t,  do  so  now  and  you  will  find 
that  the  goods  not  only  sell  them¬ 
selves,  but  that  your  extract  trade 
will  increase.  You  cannot  make  a 
setter  profit  on  any  first-class  brand. 


KNIGHT 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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LYE  AND  POTASH. 


Per  case. 

.  1.87^ 

44  4  doz . 

Popular,  4  doz . 

MATCHES. 


Ohio  Blue  Tips — 

Per  case. 

500s,  too  packages . 

3:l5 

Ohio  Noiseless — 

King  Bird — 

Swift  &  Courtney’s — 

200s,  i  gross . 

Blue  Hen — 

Vulean  Parlor — 

Per  gross. 

Vulcan  Safety — 

Columbia  Safety — 

Safety . 

Mazeppa,  parlors,  500s . 

Searchlight,  500s . 

Press,  200s .  1.80-1.90 

“  5°°s .  4  •  5°”4-  75 

America,  200s .  1. 30-1. 35 

American  Paraffine,  500s.  extra  quality - -  4.15 

Telegraph  blue  head,  5  gross . 60 

Our  Darling,  1  gross,  No.  3,  1,000 .  5.50 

44  y2  gross,  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

Armour's,  Home-made  style,  Wet —  Per  lb. 

10-lb.  kits . 09^ 

25-  “  . °9  , 

50-  “  08^ 

100-lb.  bbls . 0854 

150-  “  o8i£ 

250-  “  . . . 08 

450-  “  07^ 

John  Bower  &  Co. — 

Superior,  bbls.  and  x/2  bbls . per  lb.  .08^ 

“  18,  37  and  68-lb.  buckets  ...  44  .09 

“  6  10-lb.  buckets . per  crate  6.25 

“  6  5-lb.  buckets .  44  3-6$ 

**  6  5-lb.  glass  jars . per  case  3.80 

“  XXX,  18,  37  and  68-lb.  buckets, 

per  lb.  .13 

4i  44  6  5-lb.  glass  jars,  per  case  4.40 

Fairmount,  bbls.  and  x/2  bbls .  per  lb.  .07^ 

**  18,  37  and  68-lb.  buckets..  “  .08 

Wm.  J.  Troth — 

Famous,  bbls.  and  x/2  bbls . . per  lb.  .08 y 

“  18,  37  and  60-lb.  buckets .  "  .09 

“  6  10-lb.  buckets . per  crate  6.25 

“  6  5  lb.  buckets . .  “  3.65 

“  6  5-lb.  glass  jars . per  case  3.80 

“  XXX,  18,  37  and  60-lb.  buckets, 

per  lb.  .13 

“  6  5-lb.  glass  jars. ..per  case  4.40 

Golden,  bbls.  and  V2  bbls . per  lb.  .07^ 

“  18,  37  anti  60-lb.  buckets .  “  .08 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5.  6  glass  jars .  4.40 

No.  3,  6  glass  jars .  3.10 

Family,  Seedless —  Per  box. 

No.  5,  6  wooden  pails .  3-65 

No.  10,  6  wooden  pails . '. .  6.25 

No.  i8,  37  and  68,  wooden  pails . per  lb.  .  13 

Barrels,  halves,  quarters  and  kits . per  lb.  .12^ 

Celebrated,  Seedless  — 

Bbls.,  x/2 s  and  J^s . per  lb.  .08^ 

Wooden  pails,  18,  37  and  68  lbs .  4t  .09 

Condensed.  3  doz.  cartons  in  case . gross  11.00 

Condensed,  6y  doz.  in  case . gross  it. 00 

Keystone —  Per  lb. 

Bbls.,  y2 s  and  . 07^ 

Wooden  pails,  18,  37  and  68  lbs . 08 

Schimmel’s — 

Bbls.,  l/2  bbls.  and  30  lb.  kits . 0754 

18  and  37  lb.  kanakins . 08 

10-lb.  kanakins,  6  to  crate . per  doz.  9.80 

5-lb.  “  6  to  crate .  “  5.30 

5-lb.  glass  jars,  6  to  crate .  “  6.25 

Campbell’s,  30-lb.  pails . 08 

Mrs.  Wells’,  bbls.,  l/2  bbls  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  y2  bbls.  and  30-lb.  kits . 04^ 

National,  bbls.,  x/2  bbls.  and  30-lb.  kits . 05^ 

Southwark,  bbls.,  x/2  bbls.  and  30-lb.  pails . 04^ 


OILS. 

Per  gal. 

Stove  Gasoline . 15 y2 

Headlight,  150  test . ia^ 


— 22 — 

OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

**  Extra,  64  oz .  10.00 

44  Mammoth,  quarts .  6.00 

•  **  “  y  pints .  2.20 

**  Extra,  quarts .  5.40 

“  44  pints .  4. co 

44  “  l/2  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3.00 

Queen,  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

“  10  oz .  3.5° 

California,  quart  tins .  3-5° 

44  pint  tins .  2.15 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4*9° 

pints,  2  doz .  2.90 

44  y2  pints,  2  doz .  1.90 

Rae’s — 

Lucca,  litre  bottles,  1  doz .  11.50 

“  25-oz.  bottles,  1  doz .  8.75 

“  Finest  Sublime,  quarts,  1  doz .  6.50 

“  “  pints,  2  doz .  7.50 

“  “  y2  pints,  2  doz .  4.75 

44  44  8-oz.  flasks,  2 y2  doz.  7.50 

"  44  12-oz.  flasks, ay  doz.  9.00 

44  Sublime,  8-oz.  flasks,  2 y2  doz .  6.50 

44  44  12-oz.  flasks,  2%  doz .  8.00 

Finest  Sublime,  1  gal.,  10  in  case . per  gal.  2.40 

44  5  gal.,  1  or  2  in  case,  “  2.30 

44  1  quart,  40  to  case...  44  2.65 

Sublime,  i-quart  tins,  40  to  case .  2.35 

44  %-gal.  tins,  20  to  case .  2.20 

“  x-gal.  tins,  10  to  case .  2. 10 

“  5-gal.  tins,  1  or  2  to  case .  2.00 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents —  Per  case. 

24  4^-oz.  bottles .  4.75 

24  8-oz.  bottles .  7.50 

12  18-oz.  bottles .  6.75 

2  5-gal.  cans .  22.00 

10  1 -gal.  cans .  23.10 

20  y -gal.  cans .  24.20 

4°  Vx- gal.  cans .  25.30 

80  54-gal.  cans .  27.50 

Bulk  at  f 20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7.25 

Medium  bottles,  2  doz .  7.75 

Small  bottles,  4 doz .  8.50 

5-g  1.  tins,  2  to  case .  26.50 

x-gal.  tins,  4  to  case .  11.00 

54-gal.  tins,  8  to  case .  12.00 

32-oz.  tins,  25  to  case .  22.00 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8.50 

44  pints,  2  doz .  9.00 

44  y  pints  a  doz .  4.75 

Oliver's — 

1  doz.  large .  6.00 

2  doz.  medium .  6.75 

2  doz.  small .  4.25 

6  1 -gal.  tins . per  gal.  2.10 

10  *4  gal.  tins .  44  2.20 

20  y -gal-  tins .  44  2.25 


American  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz . 55 

4i  No.  16,  2  doz . 90 

44  No.  32,  1  doz .  1.85 

Keystone,  bottles,  2  doz . 90 


PAPER. 

Wrapping. 

Manila —  Per  ream. 

15  x  20,  full . . . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  10  lbs . 3714 

Speci.d,  15  x  20,  6  lbs . 21 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll —  Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 03 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide . 03^ 

Glazed  silk  parchment,  12,  15,  18,  20  or  24 

inches  wide . 03% 

White  tea,  12  x  16,  reg . per  package  .14 

Wax  butter .  “  .  n 

Parchment  butter,  9  x  12 .  44  .40 
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Paper  Bags. 

Price  per  1,000  and  not  less  than  y  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount, 
a  6  a 
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Price  per  i,oco  and  not  less  than  500  lots. 

Plain  flour  sacks,  12%-lb . per  M.  4.00 

25-lb .  “  5-75 

So-lb .  “  11. 00 


Toilet  Paper. 

Per  case. 

100  5-cent  rolls .  3.00 

100  5-cent  packs .  3.00 

100  10-cent  rolls .  6.50 

100  10-cent  packs . . .  6.50 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  44  quarts .  “  5.75 

“  io-oz.  jars .  “  2.50 

“  10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails .  “  .90 

“  5-gal.  kegs . per  keg  2.00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

“  5-gal.  kegs . per  keg  2^25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

41  Tripe,  in  glass .  “  1.10 

44  Ox  Heart,  in  glass  .  “  1.10 

44  Pigs’  Feet,  in  glass .  4(  1.10 

Russian  Sardines . per  keg  .75 

“  5-lb.  pails . per  pail  .50 

“  10-lb.  pails .  “  1. 00 


POTATO  CHIPS. 

i-lb.  packages,  bbls.,  25  lbs .  . 18 *4 

Loose,  bbls.,  30  lbs . 18 


POPPING  CORN. 

Brad’s  “  Tip-Top  ” —  Per  case 

50  io-oz.  packages .  2.00 

100  io-oz.  “♦  3-9° 

24  20-0 z.  44  2.00 

48  20-oz.  44  3.90 

I-X-L,  40  is,  White  Rice  ....  .  2.65 


PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium ,  2  doz .  1.50 

Large,  1  doz.. .  2. 75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

“  No.  4  jars,  3  doz . 9254 


PICKLES. 

45  1200s . per  bbl.  9.20 

45  gal.,  xooos . . . . .  “  8.65 

10-gal.  kegs,  600s .  2.90 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg  3.00 

“  1  ,ooos;  5  gal .  “  4-i5 

“  2,000s,  5  gal .  44  5.25 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal .  1.75 

Chow  and  Mixed  Pickles,  2  gal . per  pail  1.00 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  2  doz . 85 

No.  8,  Sweet  Gherkins,  2  doz . 90 

No.  8,  Sour  Mixed,  2  doz . 87 y 

No.  8,  Sour,  assorted,  2  doz . 87 *4 

No.  8,  Chow-Chow,  2  doz . 87*4 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  .  3.30 

Onions ,  pints,  less  quantity .  3 . 30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of— 

2  doz.  2  doz.  1  doz.  1  doz.  y  doz. 

54  pts.  pts.  qts.  y  gal.  gal. 

3.25  5.50  4.70  8.35  7.20 

W  ood, each — 

x-gal.  2-gal.  5-gal.  10  to  45  gals., 

kit  kit  kit  per  gal. 

x . 20  2.30  5-5©  1 . 00 
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Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  y  doz. 
54  pts.  pts.  qts.  y  gal.  gal. 

4.00  7.00  6.00  11. 00  10.20 

Wood,  each — 

1 -gal.  2-gal.  5-gal.  10  to  45  gals 

kit  kit  kit  per  gal. 

1.70  3-3°  8.00  1.50 


VINEGAR. 


Duffy’s— 

Pure  Apple,  extra  old,  bbls . 

44  40  grain,  bbls . 

Pure  Cider,  40 grain . . 

“  45  grain . . . . . 

Corson’s  Gold  Seal  Cider,  pure  apple 

White  Wine  90  degrees . 

Crown  brand,  pure  cider,  quarts . per  doz. 


Per  gal 

.  16 
.15 
.  12 
•IS 
.  16 
.20 
90 


White,  distilled,  40  grain . 08 


“  45  gram . 

44  44  extra  strength . 

Crosse  &  Blackwell’s . per  doz. 


.09 

•15 

2.00 


PROVISIONS. 


Hams,  skinback,  18-20  lbs . 13 

44  14-16  lbs . 12 

“  10-12  lbs....„ . 13 

Picnics,  6-8  lbs . ^ . 09 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beef,  sets  city  smoked . 18 

“  tenaers  and  knucks . 20 

44  flats . 16 

"  air  dried,  sets . 24 

44  '*  tenders  and  knucks . 24 

Jersey  Pork,  butt . per  bbl.  17.75 

“  family .  44  20.00 

Breakfast  Bacon,  rib  in . 13 

boneless . 14 

S.  P.  Bellies,  14-15  lbs . 11 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10 

Covered  Hams,  $4‘cent  extra;  Covered  Shoulder 
Picnics  and  Bacon,  54-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . 14 

44  44  12  to  14  lbs . 14 

“  "  14  to  16  lbs . 14 

44  skinbacks . . . 14 

Shield  Hams,  10  lb.  average . 13 

“  12  "  13 

“  14  “  13 

“  16  “  12 

18  “  . 12 


“  skinbacks . 

Picnic  Hams,  5  to  6  lbs . 

“  6  to  8  lbs . 

Star  SmokedrOx  Tongues,  long  cut . 

4  4  4  4  shortcut . 

Beef  Bologna . 

Shield  Parafined  Bologna . 

Berliner  Ham . 

New  Orleans  Luncheon  Meat . 

Star  Cooked  Ox  Tongue . 

John  Bower  &  Co. — 

Honey-cure  brand  Hams,  skinback . 

44  “  large . 

44  44  medium  . 

**  “  small . 

44  Breakfast  Bacon . . 

44  4  4  boneless . 

Beef,  air-dried,  regular  sets . . . 

insides  and  knuckles . 

Ham  Bologna . 

Beef  Bologna . 

Boiled  Hams . 

Beef  Tongues . per  doz.  8.00 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  10  lbs . 

12  lb. 


•13 

.08 

.08 

•  14 
•17 

.08 
.08 
.09 
.  10 

.30 


•15 

•15 

•15 


15 
14 

.x6 

.20 

.22 

•  X2 
.12 
.24 
IO.  OC 


“  44  14  to  16  lbs . 

“  “  16  lb . 

“  “  18  lb . 

41  44  skinned,  18-20  lbs... 

“  “  boiled,  skinned,  fat¬ 
less  . 

“  Bacon . 

41  Dried  Beef,  insides . 

44  Beef  Tongues,  short  cut . ... 

Winchester  brand  Hams,  skinned,  all  aver.. 

44  Picnics . 


LARD  AND  COMPOUNDS. 


Pure, 

Compouu 

per  lb. 

per  lb. 

•10  x 

.08' . 

.  11 

•  08;  $ 

.113/ 

■09'A' 

.11  Yi 

■  og;i 

.  12 

■09!  • 

. o3 

Tierces,  about  340  lbs . 

Plain  tubs,  50  and  60-lb  cans . 11 

10-lb.  tin  pails,  60  lbs . 

5-lb.  “  60  lbs . 

3-lb.  44  60  lbs . 

Armour's — 

Shield  Pure,  60-lb.  tubs . 

Simon  Pure,  3s,  5s  and  10s 
White  Cloud  Compound... 

44  44  tierces. 

Vegetole,  t  erces . 

“  tubs . . 

John  Bower  &  Co.-- 

Pure  Kettle  Rendered,  tierces . 12 

' '  “  tubs . 11 

“  44  3,  5  and  10  lb.  cans..  .12 

Swift  &  Co. — 

Premium  brand,  tierces . 11 

Silver  Leaf  brand,  tierce^ . JO 

Jewel,  compound,  tierces . 08 

Cotosuet,  tierces . 


09 


DRESSED  MEATS. 

City  Dressed  Beef —  Per  lb. 

Choice,  native . ogy-.io 

Common . 06  -.08 
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Be 

Prond 

of 

Your 

OliYe 

Oil 


You  may  remember  the  recent 
tests  which  the  United  States  Gov¬ 
ernment  made  into  all  brands  of 
imported  olive  oil. 

Those  tests  (Government  Bulle¬ 
tin  77,  page  55)  proved  Nicelle  Olive 
Oil  to  be  superior  to  all  the  other 
brands  tested.  Nicelle  Oil  is  made 
and  bottled  in  Nice,  France.  It  is 
the  highest  type  of  pure  olive  oil 
producible. 

Sell  olive  oil  you  can  be  proud 
of.  There  are  so  many  brands  you 
can’t. 


Nicelle  Olive  Oil  Co*. 

W3-W7  HUDSON  STREET ,  NEW  YORK 


eSTABLlSHCO  I  (,4  2 


FIRST  TKBMIUM 

AWARDED W 

Centennial  International  Exposition 


Philadelphia 


Dear  Sirs: 

FOR  OVER  HALF  A  CENTURY--bef ore  the 
crusade  began  against  the  use  of  pre¬ 
servatives  in  Food  Stuf f S--ATMORE’ S 
MINCE  MEAT  was  made  without  the  use  of 
benzoate  of  soda  or  any  other  chemical 
preservative  whatever. 

We  will  protect  the  well-earned 
reputation  of  our  goods  by  continuing 
along  the  old  lines. 

ATMORE  &  SON. 


The  “Premium” 
Brand  on  Ham 


WE  must  make  EVERY 
ham  that  bears  “S  WIFT’S 
PREMIUM”  brand  give  satis¬ 
faction,  or  the  brand  would 
cease  to  mean  anything. 

And  you  should  have  that 
ham  if  you  want  to  satisfy 
your  trade  and  build  up  a 
good  ham  business. 

SWIFT’S  PREMIUM 
HAMS  are  always  tender,  de¬ 
liciously  flavored,  properly 
cured.  What  we  tell  you 
about  them  you  can  tell  your 
customers  with  confidence. 

PREMIUM  HAMS  we  keep 
well  ad  vert  is  ed  ,  and  that 
makes  it  easy  for  you  to  sell 
them. 

Swift  &  Company,  U.  S.  A. 


Almost  every  grocer  sells  loose 
pickles  or  loose  olives.  Usually  they’re 
kept  in  a  keg  somewhere. 

Doesn’t  it  stand  to  reason  that  a  fine 
fixture  displaying  such  things  where 
they  could  say  a  word  for  themselves 
would  make  sales  better. 

Take  our  inexpensive  5-jar  fixture, 
oak  or  cherry,  and  with  nickel  trim¬ 
mings.  Very  handsome,  very  orna¬ 
mental,  very  capable  in  influencing 
the  sale  of  goods. 

Fine  fixtures  make  fine  sales. 

TH  E 

WELLES  &  DAVIS  MEG.  CO. 

*  WYALUSING.  PA. 


JOHN  BOWER  6  CO. 

GENERAL  PROVISION  DEALERS 

abattoir,  packing,  curing  and  smoking  bstabushmrnt 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


Read  the  Point 
In  Large  Type 


Here’s  the  proposition  of 
James  T.  Shinn’s  Liquid 
Rennet  in  a  nutshell  : — 

1.  It  is  the  cleanest  ren¬ 
net  made. 

2.  It  coagulates  milk  in 
2  to  5  minutes. 

3.  It  will  not  spoil. 

4.  Every  bottle  is  guar¬ 
anteed. 

5.  Jobbers  everywhere 
indorse  it. 

And  last,  but  not  least — 
this  is  in  large  type  because 
it’s  a  large  point — it  pays  100 


O  U  R  K  R  S  OR  HONBY-OURED  BRAND 


Beef,  Beef  Tongues,  A  m^|  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  O  IY1  C#  LARD  a  Specialty 

BOILED  HAMS  AND  BBEF  TONOUES 

XXX  and  superior  Mince  meat 

U.  8.  GOVERNMENT  INSPECTION  OP  AUL  OUR  GOODS 


per  cent,  profit.  Costs  #1.50, 
sells  for  $3.00. 


Shinn  G  Kirk 

1400  SPRUCE  ST.,  PHILA.,*  PA. 


— ■  . . . —  -  - ....  •  ,  • 
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Western  Dressed  Beef — 

Choice,  native  cattle . 09 

Common  to  fair . 06  - 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . °9%-- 

Hogs,  heavy . 

“  180  lbs . 

44  160  lbs . 

**  140  lbs . . 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . 

“  t(  culls  . 

Sheep,  choice . 08  - 

**  medium . 


08 


09K- 

09^-. 

°9%~- 

°9%~- 


°9 

°9'/i 

08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 70 

Cow  Tongues . 5° 

Calf  Heads,  scalded  . -5° 

Sweetbreads,  veal . per  pair  .60 

“  beef . per  doz. 

Calf  Livers .  per  lb.  .20 

Beef  Kidneys..., . . . per  doz. 

Beef  Livers . 

Ox  Tails . per  doz.  .50 

Hearts,  beef. . per  lb.  .03 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 10 

44  44  western . 


-  .80 


-  •  7° 
"  -75 

-  .90 
-1. 00 


-  25 

-1 .00 

-  .06 

-  -65 

-  -05 

-  -14 

-  .20 


-  .  12 


-  .  10 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  Per  lb. 

Western,  young  hens,  8  to  10  lbs . 24  -.27 

“  young  toms,  15  to  17  lbs . 24  -.27 

Old  hens  and  toms . 23  -.25 

Common  to  good . 20  -.23 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 20  -.22 

Philadelphia,  fresh  killed,  3y  to  4  lbs. 

to  pair . 20  -.22 

Philadelphia,  fresh  killed,  3  to  3y  lbs. 

to  pair,  fancy . 20  -.22 

Western,  4  to  454  lbs.  to  pair,  fancy . 18  -.20 

“  3  to  3y2  lbs.  to  pair,  fancy . 18  -.20 

"  fair  to  good . 15  -.16 

Fowls — 

Western,  fancy . . . 14 l/2~.  15 

Heavy  Roasters,  4  to  5  lbs . 20  -.22 

Fair  to  good . 19  -.20 

Old  cocks . 10  -.11 

Western  capons,  fancy . 

“  small . 

Squabs —  Per  doz. 

Prime,  large,  fancy .  3.00-3.50 

Mixed, .  2.50-3.00 

Dark .  1. 25-1. 50 


LIVE  POULTRY. 

Per  lb. 

Spring  Chickens,  nearby,  to  2  lbs . 16  -.17 

Large  Springers . 16  -.  18 

Fowls . 13%-.  J4 

Roosters .  -.10 

Ducks . 11  -.13 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 

Small,  or  No.  1,  2  doz . per  doz. 

“  1  doz .  *' 

Large,  or  No.  2,  i  doz .  “ 

1- lb.  cans,  1  doz . per  case 

2- lb.  cans,  y2  doz .  “ 

3- lb.  cans,  y2  doz .  “ 

5-lb.  cans,  y  doz .  44 


.85 

.85 

1.40 
4.00 
3-75 

5.40 
8. 70 


SAUER  KRAUT. 

Extra  quality,  50-gal.  tierces .  5.65 

“  15-gal.  kegs .  2.75 

Victory,  extra  fancy.  No.  3,  2  doz . per  doz.  .82^4 

Spring  Garden,  fancy.  No.  3,  2  doz....  “  .80 

Compass,  No.  3,  cans,  2  doz . 75 


PLUM  PUDDING. 

Richardson  &  Robins—  Per  doz. 

Individual  size,  l/2  lb.,  2  doz .  1.00 

Round  conical,  with  key,  No.  1,  1  doz .  2.35 

**  No.  2,  1  doz .  4.25 

“  No.  3,  x/2  doz .  6.50 

“  “  No.  4,  y2  doz .  8.50 

P.  P.  Sauce,  No.  1,  2  doz .  1.50 
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Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.00 

No.  1,  cans,  1  doz .  2.25 

No.  2,  cans,  1  doz .  4.00 

No.  3,  cans,  y  doz .  3.25 

No.  4,  cans,  %  doz.. .  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies —  Per  doz. 

No.  32,  jars . 97J4 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . 88 

Schimmel’s,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 72^ 

**  No.  6,  tumblers .  49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 13 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06 

“  4^4-lb.  toy  pails,  y2  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

“  Southwark,  No.  3,  tins .  1.00 

**  No.  5,  toy  pails .  2.70 

30-lb.  pails.’. . per  pail  1.08 

"  20  lb.  crocks . per  lb.  .07^ 

“  Schimmel’s,  30-lb.  pails .  “  .06 

Prune,  30-lb.  pails .  “  -°7lA 

Jams — 

Schimmel’s,  pure,  jars,  2  doz.... .  1.70 

Southwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade — 

Hartley’s,  imported .  1.82^4 

Schimmel's,  pure .  1.65 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers .  4.00 

}4-lb.  “  .  2.25 

Curtice  Bros.  Preserves — 

Cherries,  j  ars .  4-85 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4.60 

Apricots,  peeled,  jars .  4 . 85 

Pineapple,  jars .  4.60 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  sz.  10c.  sz.  25c.  sz. 

Essence  Peppermint . 85  1.95 

Castor  Oil . 45  .85  1.95 

Sweet  Oil . 40  .85  1.95 

Spirits  Nitre . 45  .85  1.95 

Spirits  Camphor . 85  1.95 

Spirits  Painters' Commercial...  .45  .85  1.95 

Paregoric . 45  .85  1.95 

Glycerine . 45  .85  1.95 

Syrup  Squills . 45  .85  1.95 

Syrup  Rhubarb  .  . 45  .85  1.95 

Syrup  Ipecac . 45  .85  1.95 

Turlington  Balsam . 45  .85  1.95 

Golden  Tincture . 45  .85  1.95 

Tincture  Arnica . 45  .85  1.95 

Balsam  de  Malta . 45  .85  1.95 

Bateman  Drops,  rd  bots . 45  .85  1.95 

Godfrey’s  Cordial,  rd  bots . 45  .85  1.95 

Turpentine . 45  .85  1.95 

Machine  Oil . 45  .85  . 

Laudanum,  15c.  size . per  doz.  1.20 

“  25c.  size .  “  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum .  . per  lb.  .03 

Beef  Capsules,  Anker's .  3.00 

Borax,  powdered,  bulk . per  lb.  .08 

44  lump,  bulk .  •'  .08 

"  20  Mule-Team,  pure,  24  1  lb. ..per  case  2.40 

“  “  “  48  y  ib..  ti  2.60 

“  “  “  96^  lb..  “  2.80 

Butter  Color,  W.  &  R . per  doz.  2.00 

Bull’s  Cough  Syrup .  44  1.90 

Bluestone,  bulk . per  lb.  .06 

Copperas .  “  .01 

Camphor,  gum,  ioz.  blocks .  44  .60 

“  flakes,  250-lb.  bbls .  “  .02^ 

44  less  quantity .  44  -03]/ 

44  Tar  Balls,  250-lb.  bbls .  “  .02^ 

44  less  quantity .  "  .03 

Castoria,  Fletcher’s . per  do».  2.80 

“  Pitcher’s..... .  “  .85 

Carbonate  of  Ammonia . per  lb.  .11 

Epsom  Salts .  “ 

Glauber  Salts .  “  .01  y2 

Glue,  ordinary .  44  -09*4 

“  white .  l<  .20 

Gum  Arabic .  44  .50 

Haarlem  Oil . per  doz.  .35 

Husband’s  Magnesia .  “  2.85 

Jamaica  Ginger,  Hires*,  flasks .  “  .90 

Licorice,  P.  &  S.,  5c.  stick,  imported,  44  .36 

“  M.  &  R.,  5-lb.  boxes . per  lb.  .23 

**  **  lozenges,  5-lb.  boxes  “  .27 

44  4s,  6s,  8s,  12s,  16s,  5-lb.  boxes  “  .24 

14  root .  44  .11 

Putty,  25-lb.  cans . per  100  lbs.  1.60 

44  50-lb.  cans .  44  1.55 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz.  .35 

44  44  ioc.  size ...  44  .75 

Paris  Green,  100-125-lb.  kegs . per  lb.  .24*4 

44  5^-lb.  packages .  44  .29 

“  y -lb.  packages .  “  .28 

44  i-lb.  packages .  44  .27 

Rosin .  44  •  03 

Roach  Powder,  Omega,  4-oz.  cans . 80 

44  44  . per  gross  9.00 

Roachsault,  ioc.  size .  per  doz.  .80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  .06^ 

“  granulated,  about  100-lb.  kegs  “  .06% 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.55 

44  100-lb.  bags .  2-35 

"  less  quantity . per  lb.  .03^ 

Venetian  Red .  44  .01 

Whiting .  “  .02 
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Goff’s —  Per  doz. 

Cough  Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size . * .  1.75 

Sarsaparilla,  50c.  size .  3. 50 

Worm  Syrup,  15c.  size .  1.20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  ioc.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . 40 

No.  10 . 75 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine . 80 

Quinine  Capsules . 75 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbine .  18.00 

Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans .  6.00 

44  large  cans .  ic  .00 

Young’s  Kidney  and  Nerve  Powders .  2.00 

44  Fattening  and  Condition  Drops .  4.00 

44  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4. 15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax .  “  .03 

Silver  Sand . per  bbl.  1.25 

Tar,  pints . per  doz.  .75 

44  quarts .  “  1.00 

44  gallons . each  .30 

"  l/2  bbls .  *'  3.50 

44  bbls .  44  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2.00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, ioc.  size  .75 


Per  doz. 
.90 


Extracts  and  Essences 

McCormick  &  Co.,  Bee  Brand — 

Vanilla,  Rose,  Pistachio,  ioc.  size . 

25c.  size .  2.00 

35  c.  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .85 
15c.  size 
25c.  size 

Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 

No.  2,  Vanilla  and  Rose . 

No.  2,  Lemon  and  assorted . 

No.  4,  “  “  . 

No.  4,  Vanilla . .  2.25 

Assorted  cases.  Nos.  1  and  2 . . .  10.80 

Nos.  1,  2  and  4 .  11.80 


'■75 

2.00 


45 

90 

85 

2.00 


pts. 


Bulk. 

XXX  Vanilla .  i.50 

XX  Vanilla .  1.25 

X  Vanilla .  1.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Celery .  1.00 

Peach,  Rose,  Apricot, 

Violet .  1.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25 

Tea . 

Kitchen  Queen — 


qts.  y2  gals.  gals. 
3.00  6.00  12.00 

5.00 
4.00 


2.50 

2.00 


10.00 

8.00 


1 .60 


2.75 


3.00 

5.50 


6.00 


2.25  4.00 


7-5o 
7.00 
Per  doz. 


Extract  Vanilla,  No.  25 .  2.00 

44  No.  2X . 80 

“  No.  X . 45 

Extract  Lemon,  No.  25 .  1.75 

“  No.  2X . 80 

“  No.  X . 45 

Ingersoll’s  Flavoring  Extracts— 

High  Grade  Vanilla .  1.75 

44  Lemon .  1.75 

Select  Vanilla . 85 

44  Lemon  . 85 

41  assorted . 85 

44  small  size . 45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair’s  Liquid  Rennet .  1.10 

“  Rennet  'I ablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1.50 

Hanson’s  Junket  Tablets,  3  doz . 73 

Union  Tablets,  3  doz . 45 


CIDER. 

Corson’s—  Per  gal. 

Bottled  Cider—  Per  case 

Duffy's  1842  Apple  Juice,  i  doz.  qts .  3.50 

“  “  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  “  2  doz.  pts......  4.25 

M ott^s  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  "  2  doz.  pts .  4.25 
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CHEWING  GUM. 

Adams’,  counter  jars,  ioo  5c.  packages .  2.75 

“  boxes,  20  packages . 55 

Gee  Whizz,  72  packs . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.25 

Spearmint,  20  packs,  100  pieces . 55 


rice. 


Extra  Fancy  Head,  XXXX,  100-lb.  bags. 

Fancy  Head,  100-lb.  bags . 

Choice,  100-lb.  bags . 

Prime,  100-lb.  bags . . 

Japan,  fancy,  100-lb.  bags . 

44  choice,  100-lb.  bags .  . 

Java,  fancy,  polished,  100-lb.  bags . 

B.  Fischer  &  Co. — 


Per  lb. 
•07 
.o6]{ 
.05  ' 
.04 
•os!4 
■OS'/ 
■OM 


THE  FISEJT  EiUCE  PROOUCED 

Packed  Exclusively  By  2 


Lh/gtit  Dii'liurtm  of  Pocket  Rice  in 
„  '  -  the  United  Stales 


Fischer’s  Choicest  Head,  i-lb.  pockets . 

Queen  Quality,  ex.  fancy  head,  i-lb.  pockets 
44  3-lb.  44 

4  4  4  4  5-lb. 

Coronet,  choice  head,  1  lb.  pockets . 

4  4  44  3-lb.  pockets . 

Imperial,  choice,  Dom.  Japan,  i-lb.  pockets 
3-lb.  “ 

“  “  0  m  5-lb.  “ 

Extra  fancy  head,  XXXX,  100-lb.  bags . 

Fancy  head,  100  lb.  bags . 

Choice  head,  100  lb.  bags . 

Fancy  Javanead,  100-lb.  bags . 

Fxtra  fancy,  Patna,  100-lb.  bags . 

Siam,  Patna  style,  100-lb.  bags . 

Broken,  100-lb.  bags . .. . 

Fancy  Japans,  100-lb.  bags . 

Choice  Japans,  100-lb.  bags . 


•07  (■ 


.07V 
■07 
■  o6}4 


.05 

■os 

.07 

.07 

.06 

•05)$ 


.07 

.06 

.04^ 


.c6 

.05^ 


SALT. 


Worcester — 

Bbls.,  contain  280  lbs .  2.50 

44  60  5 -lb.  bags . 4.00 

“  22  14-lb.  bags . 3.75 

"  30  10-lb.  bags .  3.75 

“  115  2%-lb.  bags .  4.00 

Irish  Linen,  250-lb.  bags .  2.50 

“  56-lb.  bags . 65 

"  28-lb.  bags . 35 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls .  2.40 

44  180-lb.  sacks .  1.55 

Cheese,  280-lb.  bbls .  2.40 

Packing,  70-lb.  cotton  bags . 40 

44  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2.20 

New  Ivory,  24  large  cartons  to  case .  1.50 

Agricultural,  200-lb.  burlaps .  .60 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  2.60 

Less  than  5  bbls.  the  list  net:  5  to  9  bbls.,  5  percen 
discount;  10  bbls.  or  more,  7 1/2  per  cent,  discount  ma 
be  allowed. 


SALAD  DRESSING. 

Per  do 

Campbell’s,  small,  patent  cap,  2  doz . 87; 

Durkee’s,  large,  1  doz .  4.00 

44  small,  2  doz .  2.40 

Schimmel’s,  small,  2  doz . i . . 37! 

Wife’s,  large.  1  doz .  2.30 

44  small,  2  doz . .  1.45 

Snider’s,  pts.,  1  doz .  2.30 


SAL  SODA. 

Bbls.,  375  lbs . per  100  .65 

Kegs,  170  lbs .  per  100  .82 

60-lb.  boxes,  bulk  or  granulated .  62 
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BHOUESTIOMBiylMt  fmESTCflfFEEniMINGTDlUISMAWn. 
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^PRIVATE 

Estate© 

coffee! 

I  A.CAUCHOIS &C0.-THE  FULTON  MILLS ' 

NEW  YORK—  PHILADELPHIA  —  CHICAGO. 

ESTABLISHED  1851. 


A  BAG  FULL  OF  GOODNESS 

We  don’t  have  to  say  a  word  about  the  quality  of  Private  Estate  Coffee  to  the  many 
thousands  of  retailers  who  are  selling  it — their  customers  do  the  talking  for  it.  But  those 
who  haven’t  made  Private  Estate  their  Coffee  Leader  have  missed  a  chance  to  wean  their 
customers  away  from  the  Tea  and  Coffee  Stores.  It  can’t  be  beaten.  We  share  our  profit 
with  grocers  by  giving  them  Universal  Coupons  with  each  case. 

F.  A.  CAUCH0I8  &  CO. 

THE  FULTON  MILLS  33-34  Fulton  Street,  New  York 

Philadelphia  Branch,  139  S.  Front  Street 


J 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 


! 

I 

- 


55 


You  grocers  know  the  ups  and 
downs  of  the  breakfast  food  busi¬ 
ness.  You  know  how  dozens  and 
dozens  of  products  have  come  on 
the  market,  filled  your  shelves 
and  stayed  there.  Could  we  possi¬ 
bly  point  to  a  more  convincing 
argument  in  favor  of  the  quality 
of  Egg-O-See  and  E-C  Corn  than 
the  fact  that  the  sales  of  both  are 
constantly  growing. 


Egg=0=See  Cereal  Company 

QUINCY 


CHICAGO 


BUFFALO 


Lots  of  Your  Customers  Want  This 


OR  -> 


POUSH  »Y  ^  r(\ 

~  5'  "0°*!^ 
Me  -»  ***  u'r>**  °r  PARQUET  ^ 

sdhJS  W  ABASH 


It  is  the  one  thing  to  keep  hardwood  floors  right.  It  has 
been  specially  prepared  by  experts  to  do  the  work  right. 

Tell  your  customers  if  they  want  to  keep  their  floors  in  per¬ 
fect  condition  permanently  to  use  it  instead  of  scrubbing  them. 
It  makes  a  finish  so  perfect  that  all  that  is  necessary  is  to  wipe 
up  the  floors  with  a  damp  cloth  once  a  week. 

Universal  Coupons  in  every  case  for  the  grocers  and  some 
in  each  package  for  his  customers. 

E.  B.  MOORE  &  CO. 

76  Wabash  Avenue  Chicago,  Illinois 
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SAUCES. 

Lea  &  Perrins’—  Per  doz. 

Worestershire,  large .  7*5° 

44  middle . 4-5° 

“  small .  2.50 

Snider’s — 

Chili,  No.  16,  1  doz .  2.35 

“  No.  8,  2  doz .  i-35 

Oysler  Cocktail,  No.  16,  2  doz .  2.35 

“  No.  8,  2  doz .  1.4° 

Worcester,  Campbell’s,  No.  8,  2  doz . 87 

North  of  England,  No.  8,  2  doz . 82*4 

Chef,  2  doz . 75 


SEEDS. 

Canary,  bush.  60-lb .  2.60 

Caraway  .  . 12 

Celery . °9 

Coriander,  bleached . °5 

Flax . °5 

Hemp,  bush  40  lb .  1.60 

Mustard,  Brown  . °blA 

Mustard,  Yellow. . °6 

Rape,  per  lb . °SA 

Poppy,  per  lb . 10 

Sunflower,  per  lb . °4/2 


SODA. 

Bi-Carb.  112  lbs.,  kegs . keg  1.75 

Bi-Carb.,  bulk,  less  quantity . per  lb.  .0214 

Babbitt’s  Soda,  pkgs  ,  25  lbs .  “  05^ 

Arm  &  Hammer  bd.,  %s,  36  lbs .  “  .°5 H 

“  “  “  lbs.,  36  lbs .  “  .°4% 

“  “  “  Vi,  lA>  36  lbs .  “  .osV 

Saleratus,  Babbitt’s  bd.,  Vs>  *5-tb.  bxs.  “  .05^ 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  i  doz  .  1.50 

Hires'  Root  Beer,  Carbonated,  2  doz . 87^ 

Hires’  Ginger  Ale,  Carbonated,  2  doz . 87  J4 

Welch's  Grape  Juice,  case  quarts,  1  doz .  4.50 

“  “  “  pints,  2  doz .  4.75 

“  “  44  *4-pints,  3  doz .  4*25 

“  “  “  3-ounce,  8  doz .  6.00 

**  44  44  ^-gallons, 1  doz....  8.00 

“  44  “  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2. 10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2. 10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  y  gross .  2.50 

Bon  Ami,  10-centsize . y  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

**  44  44  3  doz . per  doz.  1.45 

44  44  small . per  gro  s  7.00 

**  44  44  . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 


SOAP — Laundry. 

Bars. 

Acme . . 

Acorn . 120 

Ark . 100 

American .  72 

Bee . 100 

Best,  Babbitt . 100 

Babbitt's  New  York  City .  60 

Big.  Master .  70 

Brown .  60 

Borax,  Dreydoppel .  40 

Pearl,  Young  &  Co .  40 

Day  &  Frick,  Novelty .  40 

Handsome .  60 

.  Eavenson,  large . 100 

“  small . 100 

Kirkman's . 100 

Red  Seal . 100 

Swift’s . 100 

Circus . 100 

Cotton  Oil . 100 

Coal  Oil  Johnny . 100 

Cygnet . 100 

Dobbins'  Electric . 100 

Dewey . 100 

Fairy .  100 

Fels-Naptha . 100 

Five  case  lots  freight  prepaid . 100 

German  Family . 100 

Good  Morning . 100 

Glycerine  Tar . 100 

Gloss . 100 


Less 
than 
5  bxs. 
3-50 

2-  45 
1  •  75 
2.85 

3- 9° 

3- 45 

2- 95 
2.90 
2.40 
2.60 
2.80 

2.80 
2.60 

4- 75 

3- 75 
3-75 

3.80 
4.00 
3-5o 

5.80 

3-57  V* 
4.00 

4.15 

2.15 
4.00 
4.00 
3-95 

4.30 

3-»5 

3-75 

3-50 
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Grand  Pa’s .  5° 

Ivory  . 

Lenox . 100 

Life  Buoy .  5° 

"  100 

Lautz’s  Naptha . 100 

Magic  Cleaner . :  . 100 

Marseilles,  laundry  size . 100 

“  5  cent  size .  100 

“  toilet  size . 100 

Mayer’s . 100 

.  50 

Miller’s  Naptha . 100 

Naptha,  Swift’s . 100 

*'  P.&G . 100 

Octagon . 100 

Old  Mill . 

Ozone . 100 

Oleine,  Conway's .  60 

“  Golden .  60 

“  Eavenson’s .  60 

“  Kirk's .  60 

“  Philadelphia,  60  blocks . 

“  41  72  “  . 

,l  Pennsylvania .  60 

“  Procter  &  Gamble .  60 

“  Young’s  Best .  60 

Pride,  Swift’s .  100 

Polo . 

Quaker  City,  boxes . 100 

“  tubs . 

Sunlight,  oval . 100 

44  twin  bars . 100 

Santa  Claus . 100 

Saratoga . 

Star . 

Sunny  Monday . 100 

White  Cloud . 

Wool  Soap,  large . 100 

44  small . 


Toilet  Soaps. 

Buttermilk  Cosmo . gross 

44  “  doz. 

"  Swift's . gross 

Castile,  imported,  Conti . 

**  Conti,  origipal  boxes . 

Cutaneous,  Dr.  Raub’s  . 

Elderflower,  large  cake . gross 

Fleur-de-lis . 

Hearts  and  Flowers . . . gross 

Maxine  Elliott . 

Oatmeal,  3  cakes  in  box .  “ 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  3/ -lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  y2  gross . gross 

Swift's .  “ 


3-!5 

3.80 

7.00 

4.00 

3.00 

2  OO 

4.00 

3.80 

3.00 

5.80 

4.OO 

4.OO 

3.80 

I.90 

3-75 

_ 100 

3-75 

_ 100 

3-g5 

3-9° 

....100 

3-3° 

3-75 

2.50 

2-55 

2-35 

2.07^ 

2.60 

2.60 

....  60 

1.60 

....  60 

3.00 

2.80 

...  100 

3-75 

....120 

2-45 

2.90 

4.60 

....IOO 

3-85 

_ IOO 

3-95 

....100 

3. 10 

....120 

2-45 

....IOO 

3.00 

_ IOO 

4.00 

3-85 

....IOO 

6-75 

4.00 

6.60 

.60 

..gross 

4-05 

. lb. 

■<3'A 

. lb. 

.11% 

.70 

4.40 

44 

4-50 

•45 

10.25 

,  44 

8. 10 

3-25 

.09 
.40 
1  •  75 

3- 25 

4- 05 


Scouring  Soap. 

Day  &  Frick's  Flint,  36  bars .  1.24 

Young’s,  48  bars .  1.80 

Brooks'  Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  2.25 

“  Hand,  36  bars .  2.25 

Wrigley's,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars .  2.35 


Soap  Powder. 

Per  case 

Pearline,  36  packages . .  2.70 

“  72  **  .  .  2.70 

44  100  14  .  2.65 

Soapine,  No.  7,  100  packs .  2.37J4 

“  No.  12,  100  “  .  3-9° 

“  No.  17,  36  44  .  2.42*4 

Babbitt's  1776  Powder,  100  6-oz .  2.25 

Finola,  100  packages .  3*25 

Gold  Dust,  Fairbank's,  100  12-oz.  packages....  4.00 
“  “  244-lb.  “  ....  4.50 

Naptha  Borax,  100  packages,  large .  4.75 

44  100  5-cent  packages .  3.75 

Kirkoline,  white,  24  large  packs .  3 . 55 

44  44  100  12-oz.  packages .  3-35 

Young's  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

44  “  50  2s .  4.00 

44  44  100  is .  4  00 

Nine  O’clock  Tea,  100  packages .  3. 15 

I-V  Washing  Tablets,  3  doz . per  doz.  .  43 

Swift's  Washing  Powder,  100  is .  3.85 

“  “  244s .  3.85 

Penny  wash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine,  100  packages .  3-75 

Old  Dutch  Cleanser,  48  packages .  3-25 

SPECIALTIES. 

Anker’s  Bouillon  Capsules .  3 .00 
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PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz.  .45 

Dime  size,  2  and  4  doz .  44  .85 

y -lb.  net,  tins,  2  and  4  doz .  44  1.00 

34-lb.  net,  tins,  2  doz .  44  1.90 

i-lb.  net,  tins,  1  doz .  44  3.70 

6  lb.  cans,  full  weight . per  lb.  .23 

10  lb.  cans,  full  weight .  44  .22 

Coleman's  Mustard,  D.  S.  F. — 

i-lb.  tins . per  doz.  5.40 

y2-l b.  “  .  “  2.70 

V-\b-  “  .  “  i-45 

y%- ib.  *  . *  .90 

18-lb.  kegs . . . 43 


Pepper — 

Bbls. 

Boxes. 

Cans. 

Black,  High  Grade . 

.15 

•17 

Black,  Low  Grade . 

.11 

•  x3 

White,  High  Grade . 

.28 

•3° 

White,  Low  Grade . 

•  x7 

•  x9 

Red,  High  Grade . 

.21 

•23 

Red,  Low  Grade . 

.  16 

.18 

Cinnamon — 

High  Grade . 

•23 

•25 

Low  Grade . 

.14 

.  16 

Cloves — 

High  Grade . 

•23 

.25 

Low  Grade . 

Allspice — 

•  x7 

.19 

High  Grade . 

. u'A 

■  12  Vt 

•x4  lA 

Ginger — 

High  Grade . 

. 25  'A 

■26^ 

.28  ^ 

Low  Grade . 

.  12 

• 1 4 

Mace — 

High  Grade . 

•  75 

•77 

Nutmegs — 

High  Grade . 

.30 

•32 

Mustard — 

Yellow,  High  Grade . 

. *9 

.  20 

.22 

Yellow,  Low  Grade . 

•  x5 

•  x7 

Brown,  High  Grade . 

.15 

•  x7 

McCormick  &  Co. —  Per  doz. 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . %-lb. 

y-ib. 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice . 


.40 

•75 


.40 

•75 


Mustard — Prepared. 

Campbell’s,  jar,  2  doz . 

Gulden's,  No.  6,  with  spoon,  2  doz . 

“  “  20,  “  “  . . . 

Beer  Mug,  fancy,  large  size,  2  doz . 

Lemonade  Glass,  tall,  2  doz . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . 

Milk  Jar,  glass  top,  2  doz . 

Water  Tumblers,  glass,  No.  10,  4  doz . 


Per  doz. 

87^ 

95 
88  . 
65 

75 
90 

85 
42  M 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 07% 

Allspice . 06 

Cloves . 11  y2 

Mace . .'. . 48 

Nutmegs,  large . 16 

44  medium .  13 

Cinnamon  Bark,  China . 13 

44  Canton . 12 

Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

44  36 10-cent  44  .  “  2.70 

Duryea's,  40-lb.,  i-lb.  packages . 07^ 

“  20-lb.,  4‘  . 07*4 

Niagara,  40  lb.,  44  .  .05 

Cream,  48-lb.,  “  .  3.45 

Kingsford's,  40  lb.,  “  .  07^ 

“  20-lb.,  44  . ojy 


LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb  boxes . 04 

44  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs.  .06 

44  Linen  Gloss,  3-lb.  cartons . 05 

Kingsford's,  Pure,  3  lb.  cartons . o6y 

“  Pure  Gloss,  lb.  packages . o6y 

44  Silver  Gloss,  12  6-lb.  wd.  bxs . 07 ¥% 

Duryea's,  Superior,  3-lb.  cartons . o6*4 

“  Satin  Gloss,  lb.  packages . 07% 

44  Superior  B,  bulk . 04*4 

44  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs.  .07^ 

Niagara,  laundry,  50  lb.  bulk . 04 

44  i-lb.  packages,  48  lbs . 05 

44  3-lb.  cartons,  48  lbs . 05 

44  6-lb.  boxes . 06 

Celluloid,  64  10-cent  packages .  4.30 

44  64  5-cent  44  2.20 

Elastic,  64  10-cent  packages .  5.00 

44  64  5-cent  44  .  2.50 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages.  . . per  package  .08 

Starch  Polish,  20  cakes . per  box  .50 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  ^-gross .  4.00 

44  44  large,  44  .  7.00 

44  Liquid,  large,  44  .  6.65 

44  4*  small,  44  .  4.90 


-33- 

Electric  Paste,  34-gross  boxes .  4.20 

Magic  Paste,  y -gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .87% 

44  . per  gross  10.25 

44  small  size . . . per  doz.  .70 

Climax  Enamel,  34 -gross . per  gross  9.40 

Black  Jack,  y -gross .  “  7.00 

Rising  Sun .  44  5.75 

Sun  Paste,  5-cent  size .  44  4.50 

“  10-cent  size .  44  7.20 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  y  gross .  1.25 

Per  box  of  )4  gross .  2.50 

14  dozen  to  gross .  5.00 

10-cent  size.  No.  10,  per  box  of  -gross .  2.25 

Per  box  of  J4-gross .  4. 50 

Per  gross .  9.00 

F.  F.  Dailey  Co. — 

2-111- 1 ,  smaller  size . per  doz.  .  75 

2 -in-i,  large  size . . .  “  1.75 


SUNDRIES. 

Bird  Food — 

Crystal,  40  packs,  round . per  pkge.  .04^ 

Excelsior,  24  packs .  44 

McAllister,  36  packs .  “  .05J6 

Rosensteins,  1  -lb.  pkgs.,  2  doz . per  lb.  .05% 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz.  ..per  doz.  .35 

Red,  quarts,  3  doz .  44  .70 

Silver,  pints,  3  doz .  44  .35 

44  quarts,  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

“  Perfection,  2  doz . per  doz.  .42% 

Royal  Glue,  1  doz .  44  .80 

Paist's  Glue,  1  doz .  “  .40 

Carpet  Tacks,  Wooden  Keg,  J^-gross  case, 

assorted,  6,  8  10  s . per  case  .90 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz.  .06 

6-oz .  “  .06^ 

8-oz . 44  .07^ 

io-oz .  “  .08*4 

12-oz . "  .09% 

Matting  Tacks  — 

No.  10,  steel . per  doz.  .  10 

No.  11,  “  .  44  .10J4 

No.  12,  “  .  44  . 13 

G.  B.  Weiss  &  Son — 

Sole  leather,  No.  1 . . . 25 

44  No.  2 . , . . . 23 

44  No.  3 . 21 

Cut  Sole  Leather,  cut  into  taps,  6  ins.  high...  1.50 
5/4  “  ...  *.48 

“  “  5  “  -  142 

^  ^  “  4/4  “  ...  1-25 

0  “  “  4  “  ...  1. 18 

“  “  “  3'A  “  -  »-°5 

“  “  3  “  -  -9° 

SEIBERT’S 


Poison  Fly  Paper 

P*ys  150%  Profit 

A  very  attractive  package 
and  a  good  seller. 

Put  up  50  envelopes  In 
a  display  box  like 
cut  #1.00 

Retails  at  5  cents  an  envelope 

Fly  Ribbon . : . per  gross  4.80 

Ely  Paper,  Tanglefoot . per  case 

“  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

*<  “  10  cartons. .  “  2.35 

Wax,  White  and  Yellow . per  lb.  .  30 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb.  .08# 

4i  44  Clotheslines,  50-ft.  hanks. ..doz.  .75 

Cleveland,  extra  fine  cotton  twine . per  lb.  .20 

Orange  Brand,  fine  cotton  twine .  '*  .18 

Texas  Medium,  cotton  twine .  44  .16 

Cotton  Candle  Wick .  44  .20 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  44  .25 

Fine  Hemp  Twine,  8  balls  to  lb.  in  5-lb. 

bunches . “  20 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . per  lb.  .16 

Best  Jute  Rope.  16  yds.  to  lb .  “  .07 

Best  Jute  Plow  Line,  S  yds.  to  lb. .  4t  .07 

Jute  Clotheslines,  90  ft.  to  hank . per  doz.  1.60 

44  108  ft.  to  hank .  “  1.70 


SYRUP  AND  MOLASSES. 

N.  O.  Molasses. 

Extra  Fancy,  No.  668 . 4a 

•'*  No.  669 . 4° 

Fancy,  No.  670 . ! . 39 

Strictly  Choice,  No.  675 . 38 

Choice,  No.  664...  . 32 

Good,  No.  679 . L . 22 

Cane  Juice,  No.  683 . 4° 

BlackStrap . IX 

B.  H.  F.,  Horse  Food  Molasses . 12 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  doz.  No.  3  screw- 

top  cans,  both  freight  paid . .’ . 35 

Gold  Mine,  in  bbls . 3° 

Fancy,  No.  104 . -32 

Fancy,  No.  105 . 28 

Choice,  No . . 

Prime,  No.  102 . 39 
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If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  have, 
we’ll  build  it  for  you. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 
PHILADELPHIA,  PENNA. 


No  Loss  on  Loose  Goods 


Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 


Troemner’s  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
1-52  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 


OVERWEIGHT. 
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TROEMINER’S 

New  Electric  Coffee  Mills 


Troemner's  No.  44,  “BALL”  Scale 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER¬ 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “STAR"  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “  j ust  as  good  ” ;  there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 

HENRY  TROEMNER 

No.  911  ARCH  STREET  jt  PHILADELPHIA,  PA. 

J.  A..  PLESCM  <&  SON  112  Clark  Street,  Chicago,  Ill. 

GENERAL  AGENTS  POP  UNITED  STATES 
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Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Kico,  No.  668 . 15 

Glucose. 

Three  Star  A,  for  confectionery .  2.90 

Five  A,  for  confectionery .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz..... .  “  1.35 

Schimmel's,  10-oz.  bottles,  2  doz.  in  case .  1.45 

"  6-oz.  "  “  “  . 95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club  Mason's  Quart  Jars —  Per  doz. 

4  doz.  in  barrel . 87^ 

1  doz.  in  case . 90 

Lyle’s  Imported,  No.  2  cans,  2  doz .  1.8254 

Globe,  No.  2 y2  tins,  2  doz .  1.12^4 

Globe,  No.  5  tins,  1  doz .  2.20 

Banner,  in  jars,  compound .  1.00 

White  Clover,  in  jars,  compound . 92^ 

Purina  Pancake  Syrup,  36  pts .  2.25 

“  24  ots .  4.00 

12J4  gals .  7.00 

tl  6  gals .  12.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25-cent  size,  1  doz .  '*  2.30 

Karo,  50-cent  size,  x/*  doz .  “  2.30 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  “Camp”  Syrup —  Per  doz. 

Gal.  cans,  6  in  case .  13*50 

34 -gal.  cans,  12  in  case .  7.25 

Qt.  cans,  24  in  case .  4.1234 

Pt.  cans,  24  in  case .  2.50 

Qt.  bottles,  i^jn  case .  4.50 

Pt.  bottles,  24  in  case .  2.75 

Jacket  cans . per  gal.  1.00 
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Golden  Tree .  ^.25 

“  medium .  i-4S 

“  small . 92^ 

Vermont,  gal.  tins . per  gal.  1.25 

“  K-gal-  tins .  7.75 

Hazen’s,  qt.  bottles .  4  00 

"  pt.  bottles . . .  2.40 


WOOD  AND  WILLOW  WARE, 
i  Brooms. 

Per  doz. 

Little  Gem,  parlor,  2  string .  2.40 

N  U,  No.  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.75 

Parlor,  No.  3,  2  tie .  1.85 

Toy . . 90 

Whisks,  2  sewed . 90 

Stable,  rattan  centre,  2  tie .  3.50 

“  "  3  tie .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

1 18,  **  single,  protector .  3.00 

57,  Peerless,  double .  3.65 

61,  “  “  spring  protector .  4.45 

no,  “  single,  “  .  3*3° 

80,  Seal  Globe,  double,  swing  protector .  3. 10 

100,  Northern  Queen,  single,  protector .  3.00 

101,  Tidal  Wave,  single,  protector .  2.75 

175,  Glass  . .  3.30 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board .  1.35 

Murdock .  2.75 

Celery  City .  2.75 

Buckets. 

Per  doz. 

O.  G.,  2  electric  hoops .  1 . 75 

“  3  electric  hoops .  1.90 

Clear,  2  hoops .  1.65 

“  3  hoops .  1.75 

Electric  Cedar,  2  hoops .  2.40 

**  3  hoops .  2.60 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  1.85 

“  14  qt .  2.00 
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Butter  Dishes. 

No.  Per  M 

1.  Solid  oval . . . 90 

2,  “  .  1.25 

3»  “  .  i*5o 

5,  “  .  2.00 

1,  Wire  ends . 90 

2,  “  .  1.20 

3)  “  •••• .  140 

5..  ‘  .  1.80 

Picnic  Plates,  8  in .  2. 10 

9_j* . ; . . .  2  *35 

Crates  contain  250  each. 

Clothes  Pins. 

Per  box. 

5  gross. . 44 

Egg  Crates. 

Perfection .  1.00 

“  10  sets  fillers .  2.35 

Standard,  12  sets  fillers .  1.50 

Star  Egg  Carriers,  2  doz . per  doz.  2 .05  3 

“  Trays,  1  M . per  M  2.75 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

22,  White  corner . 70 

23,  Medium  size . 80 

27,  Large  .  1 .00 

13,  Marble,  medium  size . 90 

00,  White . 45 

Handy  House .  42 

Stove  Brushes. 

No.  Per  doz. 

3,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1.75 

1,  Grey  fibre,  strap  handle .  1.20 

2,  “  *'  1.65 

6,  Extra  quality,  all  hair .  2.75 

Shoe  Brushes. 

No.  Per  doz. 

o,  Mexidan  Fibre . » . 90 

1,  “  large .  1*30 

4,  Bristle  outside .  1.65 

5,  All  bristle .  1.75 

16X,  All  bristle,  extra  value .  2.15 

18,  All  bristle,  spotted  white .  2.80 
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Whitewash  Brushes. 


No. 

6,6 

87;87 
6,  5 
8,6 
10,  7 
12,  8 
6,  S 
8,6 
10,  7 
12,  8 
6,5 
8,  6 


in  , 
in., 


in. 


White  tampico . 

<< 

Family,  extra  heavy.. 


Per 


in., 
in., 
in., 
in., 

in..  A  ,  hair  bristle .  i. 

in. 
in., 
in., 
in., 
in. 


doz. 

40 

48 

55 

80 


95 


,  Ideal,  all  bristle,  3  row .  1 

"  3  row .  2 


25 

40 

65 

00 

35 

90 

25 


Dust  Brushes. 


Per 


No. 

7X,  Fibre,  wire  drawn . 

21,  All  hair,  wire  drawn .  2 

28,  White,  wire  drawn .  2 

1,  7  in..  All  hair,  flat  end .  2 

22,  7  in.,  Mixed,  round  end .  2. 

11X,  7  in.,  All  hair,  round  end .  2. 


doz. 

90 


25 

90 

05 

10 

25 


TOBACCOS— Plug. 


Battle  Ax . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar . 

Newsboy . 

Old  Honesty . 

Piper  Heidsick... 

Spear  Head . 

Standard  Navy.. 

Toddy . 

Vinco . 

Town  Talk . 


Per  lb. 
•37 
•37 
•56 
•39 
•39 

.64 

•44 

•37 

•35 

■38 

.28 


SMOKING  TOBACCO. 


Briar  Pip 


Per  lb 


ipe . . . 

Duke’s  Mixture . 

Greenback . . . ,fS; . 

Green  Turtle . 

G.  &  A.  Navy,  3 x/2  oz . 

Honest . v . 

Polar  Bear . 

Ripple . 

Sensation . 

Wild  Rose . 


YEAST  CAKES. 

Compressed  . per  doz.  .18 

Magic,  1%  doz.  packages . per  box  .58 

Yeast  Foam,  il/2  doz .  0  .58 


Selected  white  Rice 


POPPING  CORN 


C/S  50/10  OZ.  Pkgs. 
C/S  100/10  oz.  Pkgs. 
C/S  24/20  oz.  Pkgs. 
C/S  48/20  oz.  Fkgs. 
ASK  FOR  PRICES 


From  Field  to 
Package 

HIGHEST  GRADE  GROWN 


20-oz.  package  for  10c. 
pops  out  12  quarts.  A 
5c.  package  6  quarts 


BRADSHAW  CO. 

NEW  YORK 


Cases  of  40  yis 


BARGAINS  WHICH  MAKE  QUICK  SALES 


Price  New  Price 

Cash  Register  (Hailwood),  equal  to  new,  $125.00  $65.00 
Howe  Counter  Platform,300-lb.capacity,equal  to  new,  15.00  10.00 

Enterprise  Floor  Coffee  Mill,  No.  2 1 8,  equal  to  new,  41.00  25.00 
Coffee  Canisters,  capacity  50  lbs.,  equal  to  new,  2.25  1.50 

Combination  Grocery  Refrigerator,  small  size,  75.00  40.00 

Send  for  Illustrated  Catalogue  of  Grocers’  and  Butchers’  Fixtures 


of  all  kinds  and  styles 


H.  f.  HEAC0CK,  51 N.  2nd  St.,  Philadelphia,  Pa. 


BOTH  PHONES 


No  Dealer  Too  Small 


<J[  No  dealer  is  too  small  to  profitably  use  our  Meteor  Cash  Carrier — 


<jf  Price  only 
$25  per  line, 
a  bsolutely 
guaranteed. 


it  is  inexpensive  and  saves  time 
and  money  for  everybody. 

<Jf  If  we  didn’t  feel  sure  of  that 
would  we  let  any  responsible 
merchant  use  it  for  thirty  days- 
free  ?  Why  not  get  it  for  a  month 
anyway  ? 


UNITED  STORE  SERVICE  AND  TUBE  CO. 


NEW  YORK,  Times  Bldg. 


BOSTON,  Tremont  Bldg 


CHICAGO,  Medinah  Bldg. 


Want  a  $10  Morris  Chair 
for  Nothing? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  If  you  will  save  the  certificates 
given  with 


Zahm's  Independent  (Scrap)  Tobaccos 


'Blue  Hen,”  “High  Card,”  "Rex”  and  “Z" 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 


The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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THOMAS  P.  LEE  &  SON’S  STORE 

2521  Columbia  Ave.,  Philadelphia,  Pa. 


butter 


Beautiful  Butter 

<|  The  grocer  who  sells  Gurnse  Butter  will  soon  get 
the  name  of  being  a  good  grocer,  if  butter  alone  can 
get  it  for  him.  If  he  will  sell  only  goods  which  in 
their  own  line  show  the  high  standard  as  Gurnse,  he 
will  surely  get  the  name  of  being  a  good  grocer. 

<]f  No  matter  what  the  price,  no  matter  what  the 
name  or  the  conditions  or  the  claims,  it  is  totally  im¬ 
possible  to  make  any  better  butter  than  Gurnse. 

And  almost  nobody  else  makes  as  good,  because 
they’re  not  willing  to  take  the  pains. 

<]f  A  beautiful  pound  of  fancy  butter  wrapped  in  brine- 
dipped  parchment  and  packed  in  a  handsome  carton. 

Packed  in  30  and  50-pound  boxes — pounds  and  half  pounds — 

29  cents.  Price  subject  to  market  change. 

P.  F.  Brown  &  Co. 39  sZLhJZn\sJceet 


(H  Here  is  a  store  carrying  an  enormous  stock,  yet  two-thirds 
uJ  of  its  floor  space  is  empty.  It  is  a  science  to  fix  a  store  like 
this — you  can  accommodate  twice  as  many  people,  work  faster, 
and  as  everything  is  in  its  place  and  under  cover  you  don’t  lose 
by  dirt,  vermin  and  tasters.  We  can  fix  your  store  this  way. 

MILLER  <&  ENGLAND 


No  order  too  big, 
none  too  small, 
to  be  given  our 
prompt  and  best 
attention. 


7012-14-16-18  Woodland  Ave.  turers  of  grocers’ 

fixtures  of  every 

PHILADELPHIA,  PA. 


A  Business  Getting  Plan  for  all 


RETAIL  MERCHANTS 


Better  Than  Newspaper  Advertising 
Better  Than  the  Trading  Stamp  Plan 
Better  Than  Your  Own  Premium  System 


A  IV  D 


Costs  You  Less  Money  Than  Any  of  These 

If  you  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store ;  if  you 
would  like  to  stimulate  the  purchase  of  more  goods  among  present  customers  ;  if  you  would 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense — 

You  Can  Profitably  Use  Our  Plan 

Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing,  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 


Manufacturers’  Trade-Mark  flss’n,  m  253  Broadway,  New  York  City 
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CURRANTS 


Pay  40  to  75  Nothm«  but  teas,  coffees  and 

Per  Cent.  Profit  sPices  are  as  g°od  money  makers 

for  tbe  grocer  who  often  pushes 

other  articles  that  only  pay  5  or  10  per  cent,  profit. 

Contain  75  Per  They  are  twice  as  nourishing 

Cent.  Food  Value  as  lean  beef  and  their  use  as 

a  food  is  rapidly  increasing 

as  meats  rise  in  price. 

Are  Used  in  50  Women  make  pies,  cakes, 

Different  Recipes  Puddin?s  and  dessert®  °f  ^ 

kinds  out  of  CURRANTS 

and  will  use  them  more  freely  if  you  suggest  them, 
as  often  as  you  do  some  less  profitable  articles. 


“Freshen  up  and  push 

CURRANTS” 


Have  Fixtures 
That  Sell  Goods 


You  want  a  store  so  fitted  up  that  goods  are  attractively  dis¬ 
played  to  customers  and  conveniently  arranged  for  you — where 
one  article  is  not  hidden  by  another — where  every  foot  of  space 
is  well  used.  We  put  such  a  store  within  your  reach. 

We  are  Architects  and 
Not  Fixture  Dealers 

We  charge  for  our  service  in  planning  what  you  need  and 
save  you  more  than  our  fee  by  having  different  manufacturers 
bid  for  the  work.  We  have  fitted  up  on  this  plan  some  of  the  finest 
stores  from  Maine  to  California.  We  will  gladly  send  pictures 
and  particulars  if  you  write. 

J.  A.  FLE5CH  &  SON 

ARCHITECTS  AIND  DESIGNERS 

OF  STORE  FIXTURES  FOR  MODERN  GROCERY  STORES 
1012  OPERA  MOUSE  BUILDING 

112  CLARK  STREET 

CHICAGO 


IROQUOIS  CANNING  COMPANY 

ONARGA,  ILLINOIS 
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“But  if  you  want  a 
really  fancy  corn, 
madam,  here  it  is. 
That's  quite  the  fin= 
est  corn  I  ever  had 
in  this  store.” 


This  thing  is  substan¬ 
tially  said  about  Onarga 
Country  Gentleman  Corn  many  times  every  day. 
And  indeed  it’s  deserved,  for  Onarga  Corn  is  a  very  su¬ 
perior  article.  First,  because  it’s  the  finest  Country 
Gentleman  seed,  and  second,  because  it  isn’t  spoiled 
by  bad  cooking  like  most  corn.  Onarga  Corn  is  cooked 
in  the  new  automatic  cooker  and  every  grain  is  like 
every  other — not  a  tough,  brown  or  yellow  grain 
in  the  can. 


Don  t  Let  Your  Customers  Go 
Somewhere  Else  for  Extracts! 

Sell  ZIPP’S 

Flavoring  Extracts 


Branded  “U.  S.  P. 


They  are  the  purest  you  can  sell  because  they  are 
made  by  the  highest  standards — the  U.  S.  Pharma¬ 
copoeia.  Your  customers  can’t  get  better  flavoring 
qualities  than  Zipp’s.  It  will  pay  you  to  have  them 
and  let  people  know  it. 


Vanilla  ,  Orange 

Almond  Wintergreen  f 

Lemon  Peppermint  Rose 

THE  2IPP  MANUFACTURING  COMPANY 

CLEVELAND,  OHIO 
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Entered  at  the  Philadelphia  Post-Office  as  Second-class  Matter. 


Published  every 
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and  Canada. 
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Mr.  Callanan  Wants  to  Know  What 
“a  Legitimate  Retailer”  Is 

Recent  Convention  of  Southern  Wholesale  Grocers’  Association 
Spoke  of  the  Dealer  in  that  Way,  and  Mr.  Callanan  Isn’t 
Clear  what  was  Meant.  An  Attempt  to  Supply  a  Definition. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  received  the 
following  communication  from  L. 
J.  Callanan,  the  well-known  New 
York  grocer: — 

WANTED. — A  definition  of  what 
Mr.  J.  A.  Van  Hoose,  of  Birming¬ 
ham,  Ala.,  calls  “a  legitimate  retail 
grocer.” 

L.  J.  Callanan. 

Editor  “Grocery  World  and  General 
Merchant.” 

Dear  Sir : — In  an  address  de¬ 
livered  by  Mr.  Van  Hoose,  Presi¬ 
dent  of  the  Southern  Wholesale 
Grocers’  Association,  he  said : 
“While  this  is  an  organization  of 
wholesalers,  we  must  and  should  un¬ 
ceasingly  recognize  and  care  for,  just 
as  far  as  courtesy  and  the  laws  will 
permit  us,  the  rights  and  best  inter¬ 
ests  of  the  legitimate  retailers.” 

Who  is  a  legitimate  retailer? 

At  first  glance  the  above  looked 
very  easy,  but  custom  and  the 
needs  of  the  trade  has  so  broken 
into  the  old  lines  which  formerly 
divided  the  wholesaler  from  the 
retailer  that  a  definition  of  the 
modern  interpretation  of  a  re¬ 
tailer  proves  not  so  easy. 

Webster  defines  a  retailer  as 
“one  who  retails  anything.”  The 
word  “retail”  is  in  its  turn  defined 
as  “to  sell  in  small  quantities,  as 
by  the  single  pound,  yard,  gallon, 
etc. ;  to  sell  directly  to  the  con¬ 
sumer.” 

The!  difficulty  with  applying 
this  definition  is  that  many  so- 
called  jobbers  now  sell  direct  to 
the  consumer,  while  still  clamor¬ 
ing  that  they  are  jobbers  and 
should  buy  direct  from  the  manu¬ 
facturer.  Further  than  that,  to 
apply  the  other  half  of  the  defini¬ 
tion,  many  a  so-called  jobber 
breaks  packages  and  sells  in  small 
quantities.  These,  too,  contend 
that  they  are  jobbers  and  should 
have  the  direct  buying  privilege. 

The  word  is  easier  to  define  if 
a  retailer  is  considered  as  a  com¬ 
bination  of  two  functions — first 
as  a  buyer  and  then  as  a  seller. 
As  a  buyer,  the  “Grocery  World 
and  General  Merchant”  believes 
that  the  designation  “retailer” 
should  not  be  used  at  all;  that 
small  and  large  buyers  should  no 
longer  be  divided  into  “retailers” 
and  “jobbers.”  The  reason  for 
this  is  that  some  “retailers”  buy 
in  the  largest  jobbing  quantities, 


while  some  “jobbers”  buy  in 
what  are  ordinarily  considered 
retail  quantities.  Hence  the  ab¬ 
surdity  of  classing  all  those  who 
sell  consumers  as  “retailers”  and 
therefore  compelling  them  to  buy 
of  jobbers;  also  of  classing  all 
who  sell  to  the  retailer  as  “job¬ 
bers”  and  permitting  them  to  buy 
of  the  manufacturer. 

In  buying  there  is  only  one  ra¬ 
tional  way  to  divide  buyers,  and 
that  is  on  the  basis  of  quantity. 
All  who  buy  more  than  a  certain 
fixed  quantity  should  be  held  to 
be  jobbing  buyers  and  should  buy 
direct  from  the  manufacturer. 
All  who  cannot  buy  in  such  quan¬ 
tities  should  be  denied  the  right 
to  buy  from  the  manufacturer,  but 
should  buy  of  any  other  large 
buyer  they  like.  And  that 
whether  the  small  buyer  is  usually 
considered  a  “jobber”  or  a  “re¬ 
tailer.” 

Considering  the  retailer  as  a 
seller  of  merchandise,  it  is  of 
course  established  that  a  retailer 
is  a  merchant  who  sells  con¬ 
sumers.  A  “legitimate”  retailer  is 
one  who  sticks  to  the  selling  of 
consumers,  and  does  not  sell  them 
while  pretending  to  be  a  jobber. 
Does  a  “jobber”  who  also  sells 
consumers  thereby  become  a  re¬ 
tailer?  The  “Grocerv  World  and 
General  Merchant”  snould  say  de¬ 
cidedly  yes ;  at  least  he  certainly 
becomes  an  extremely  small  man. 

On  information  and  belief,  there 
are  more  “jobber-retailers”  of  this 
class  in  the  South  than  anywhere 
else. 


Food  Crops  Don’t  Look  So  Well. 


Records  on  September  I  Are  in  Many 
Cases  Below  Last  Year.  Oats  Par¬ 
ticularly  Poor. 

The  Crop  Reporting  Board  of 
the  Bureau  of  Statistics  of  the 
United  States  Department  of  Ag¬ 
riculture  finds,  from  the  reports  of 
the  correspondents  and  agents  of 
the  bureau,  as  follows : — 

The  condition  of  corn  on  Septem¬ 
ber  ist  was  79.4  per  cent,  of  a  normal, 
as  comnared  with  82.5  last  month, 
80.2  on  September  -i,  1907,  90.2  on 


September  1,  1906,  and  a  ten-year 
average  on  September  ist  of  81  per 
cent. 

The  average  condition  of  spring 
wheat  when  harvested  was  77. 6  per 
cent,  of  a  normal,  as  compared  with 
80.7  last  month,  77.1  when  harvested 
in  1907,  83.4  in  1906,  and  a  ten-year 
average  when  harvested  of  77.9. 

Barley. — The  average  condition  of 
barley  when  harvested  was  81.2, 
against  83.1  last  month,  78.5  when 
harvested  in  1907,  89.4  in  1906,  and  a 
ten-year  average  when  harvested  of 
83-5- 

The  average  condition  of  the  oat 
crop  when  harvested  was  69.7, 
against  76.8  last  month,  65.5  when 
harvested  in  1907,  81.9  in  1906,  and 
a  ten-year  average  when  harvested 
of  80.7. 

Buckwheat. — The  average  condi¬ 
tion  of  buckwheat  on  September  ist 
was  87.8,  against  89.4  last  month, 
77.4  on  September  1,  1907,  91.2  in 
1906,  and  a  ten-year  average  on  Sep¬ 
tember  ist  of  86.5. 

Potatoes.- — The  average  condition 
of  potatoes  on  September  ist  was 
73.7,  against  82.9  last  month,  80.2 
on  September  1,  1907,  85.3  in  1906, 
and  a  ten-year  average  on  Septem¬ 
ber  ist  of  80.8.  The  condition  on 
September  1st,  in  important  potato 
States,  was:  Maine,  86;  New  York, 
67;  Michigan,  72;  Wisconsin,  73. 

Apples. — The  average  condition  of 
apples  on  September  1st  was  52.3, 
against  52.2  last  month,  34.7  on  Sep¬ 
tember  1,  1907,  70.6  in  1906,  and  a 
ten-year  average  on  September  ist 
of  54-7- 

Rye. — The  preliminary  estimate  of 
the  area  of  rye  harvested  is  1.9 
per  cent,  less  than  last  year.  The 
preliminary  estimate  of  yield  per  acre 
is  16.4  bushels,  against  16.4  bushels 
last  year,  16.7  bushels  in  1906,  and 
a  ten -year  average  of  15.8.  The 
indicated  total  production  is  30,921,- 
000  bushels,  against  31,566,000  bush¬ 
els  finally  estimated  in  1907,  and 
33.375.000  'n  1906.  The  quality  of 
the  crop  is  92.7,  against  91.6  last 
year. 


How  the  Ceylon  Tea  People 
Put  their  Business  on 
a  Paying  Basis. 

Went  Into  the  Business  First  to  Get 
Back  Money  Lost  on  Coffee.  From 
Twenty-three  Pounds  Exported  in 
187  3,  the  Exportations  Reached 
Nearly  180,000,000  in  1908.  How 
Ceylon  Tea  was  Exploited  in  the 
United  States. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Washington,  D.  C., 

September  12,  1908. 

The  story  of  how  the  Cey¬ 
lon  tea  planters  brought  the  de¬ 
mand  for  their  tea  up  from  a  total 
exportation  of  twenty-t  liree 
pounds  in  1873  to  total  exporta¬ 
tions  of  179,844,827  pounds  in 
1907,  is  exceedingly  interesting. 
The  cultivation  of  tea  was  begun 
in  the  beginning  because  of  the 
destruction  by  blight  of  the  coffee 
groves,  which  had  been  Ceylon’s 
most  remunerative  industry. 

The  first  considerable  plantings 
of  tea  were  made  as  a  despairing 
effort  to  recoup  fortunes  which 
had  vanished  with  the  spread  of 
the  coffee  blight.  Men  who  had 


been  in  affluence  had  found  the 
source  of  income  suddenly  swe] 
away.  The  first  great  impuk 
given  the  industry  was  in  187 
when  the  acreage  was  increase 
from  350  to  1,080.  Each  succee- 
ing  year  has  witnessed  extendt 
planting,  and  at  the  end  of  19c 
planters’  returns  showed  a  tot 
tea  acreage  of  385,000.  In  adt 
tion,  there  are  numerous  srm 
gardens  of  tea  cultivated  by  n 
tives  of  the  island  who  have  oth 
interests. 

In  1900  it  was  found  that  rap 
extension  of  tea  planting  in  boi 
Ceylon  and  India  had  so  increase 
production  as  to  glut  the  Engli: 
market,  where  the  price  fell  to  7 
(14  cents)  per  pound,  in  cons 
quence  of  which  many  plantatioi 
failed  to  show  a  profit  on  the  ca 
ital  outlay  for  that  year.  It  h; 
been  decided  by  the  Ceylon  plan 
ers  to  make  an  organized  effo 
to  establish  a  secure  footing  in  tl 
other  tea  markets  of  the  worl 
shipping  their  product  direct  fro 
Ceylon,  instead  of  through  Lo 
don,  as  had  been  the  custom. 

To  this  end  an  exploiting  fur 
was  established  by  voluntary  co 
tributions.  A  few  years  later  tl! 
voluntary  fund  was  replaced  by 
fund  raised  by  the  imposition 
an  export  duty  amounting  to  9., 
cents  on  each  100  pounds.  C 
January  1,  1907,  this  tax  was  r 
duced  to  6.489  cents  on  each  K 
pounds.  The  proceeds  of  this  ta 
which  in  1907  amounted  to  $i2t 
692,  are  turned  over  by  the  cu 
toms  to  a  committee  of  thirty  aj 
pointed  by  the  governor. 

The  committee  of  thirty  has  e: 
pended  the  sum  intrusted  to  it 
various  advertising  methods  in  tl 
United  States,  Canada,  Russ 
and  Germany.  For  the  Unite 
States  a  commissioner  was  a] 
pointed  to  exhibit  Ceylon  tea  ; 
fairs,  exhibitions  and  bazaars,  t 
make  demonstrations  of  its  qualil 
and  to  endeavor  to  induce  tl 
trade  generally  to  give  preferene 
to  it  over  tea  from  other  countrie 
The  exploitation  work  this  year 
in  the  hands  of  a  professional  a< 
vertising  writer  and  distribute 
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at  whose  disposal  a  considerable 
sum  has  been  placed. 

In  explanation  of  the  large 
quantities  of  Ceylon  tea  now 
shipped  to  China,  the  statement  is 
made  that  it  is  used  in  blending 
with  China  teas  for  further  for¬ 
warding. 

The  final  destination  of  much 
of  the  tea  shipped  from  Ceylon 
to  the  United  Kingdom  is  not 
known,  as  it  is  often  re-exported 
by  London  dealers.  It  is  esti¬ 
mated  that  by  reason  of  this  fact 
the  quantity  of  Ceylon  tea  con¬ 
sumed  in  the  United  States  is  be¬ 
tween  three  and  four  times  as 
great  as  the  quantity  shipped  di¬ 
rect.  Holt. 

CORRESPONDENCE. 

Jobbers’  Directory. 

Gloucester,  Mass., 

Aug.  26,  1908. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Do  you  publish  a  di¬ 
rectory  of  the  wholesale  grocers? 
If  so,  will  you  kindly  send  us  one 
to  look  over,  and  if  we  find  the 
same  satisfactory  we  would  be 
pleased  to  remit  for  it. 

Yours  truly, 

Sylvanus  Smith  &  Co.,  Inc. 

A  good  directory  of  the 
wholesale  grocers  of  the  United 
States  is  published  by  Orrin 
Thacker,  Columbus,  Ohio,  and 
costs  $1. 

*  *  * 

To  Sell  Potatoes. 

Shoemakersville,  Pa., 

September  7,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Can  you  inform  me 
of  several  good  parties  to  sell  po¬ 
tatoes  to  by  carloads? 

Yours  truly, 

D.  K.  Phillips. 

Write  to  Chas.  B.  Justice,  127 
Dock  street,  and  W.  S.  Sheehan 
&  Co.,  1 18  Dock  street,  both  of 
Philadelphia. 

*  *  * 

Mantel  Papers  and  Furniture 
Manufacturers. 

Hyattsville,  Md.,  Sept.  3,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — As  a  former  old 
subscriber,  will  you  kindly  send 
me  the  names  of  mantel  and  tile 
publications  and  furniture  manu¬ 
facturers? 

Thanking  you  in  advance,  I  am 

Yours  truly, 

Wm.  A.  Brooks. 

We  know  of  no  paper  published 
directly  in  the  interest  of  mantel 
and  tiling  people.  Think  “Rock 
Products,”  of  Indianapolis,  Ind., 


devotes  several  pages  to  it.  The 
Mantel,  Tiling  and  Grate  Asso¬ 
ciation  of  New  York  might  give 
more  information  on  the  subject. 

James  W.  Cooper  &  Co.,  1706 
Washington  avenue,  and  John 
Lusch,  1423  Carpenter  street, 
both  Philadelphia,  are  furniture 
manufacturers. 

*  *  * 

Cheese  Manufacturers. 

Lancaster,  Pa.,  Sept.  5,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir  : — Will  you  please  give 
us  the  addresses  of  three  or  four 
of  your  best  cream  cheese  factor¬ 
ies.  If  you  can  give  addresses  of 
domestic  Swiss  factories  would 
be  very  grateful  to  you,  as  we  de¬ 
sire  to  add  it  to  our  line. 

Geo.  Gauss  Est. 

Write  Schlaich  Bros.,  34  N. 
Delaware  avenue,  Philadelphia, 
for  this  information.  They  are 
manufacturers’  representatives. 

*  *  * 

Premium  Baking  Powder  Firms. 

Philadelphia,  Pa., 

Sept.  4,  1908. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Please  publish  in 
your  valuable  journal  the  names 
of  manufacturers  of  baking  pow¬ 
der  who  give  prizes  with  it.  By 
so  doing  you  will  greatly  oblige  a 
Subscriber. 

The  A,  Colburn  Co.,  no  N.  2d 
street,  Philadelphia,  and  the  Con¬ 
tinental  Baking  Powder  Co., 
Nashville,  Tenn.,  are  two  of  these 
concerns. 

*  *  * 

Commissioner  Foust  Agrees  With 
New  Food  Law  Comment. 

Harrisburg,  Pa., 

September  8,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — I  desire  to  thank 
you  for  the  space  you  have  given 
the  paper  which  I  read  at  New 
Castle,  as  well  as  your  mild  crit¬ 
icism  of  the  same,  in  your  valua¬ 
ble  issue  of  September  7,  1908. 

There  is,  however,  a  little  mis¬ 
understanding  as  to  what  I  had  in 
mind.  I  am  satisfied  it  would  not 
do  to  refer  to  the  purchase  of 
goods  under  an  agreement  in  the 
statute.  This  would  be  purely 
a  matter  between  the  retailer  and 
the  jobber.  My  idea  is  to  notify 
the  retail  merchants  from  whom 
samples  are  obtained  when  they 
are  illegal  and  he  can  then  re¬ 
turn  the  goods  in  question.  You 
know,  that  under  the  Tustin  Law, 
after  notice  is  served  on  the  retail 
dealer  that  the  goods  are  adulter- 
ater  or  misbranded,  the  guarantee 
offers  no  protection  if  the  said  re¬ 
tail  dealer  continues  to  sell. 

Yours  truly, 

James  Foust. 


To  the  Trade: 

England  consumes  nearly 
four  times  as  much  of 

CEYLON 

TEA 

as  of  all  others,  save  India, 
although  she  has  been  getting 
it  only  one-eighth  as  long. 

“Why?” 

Mainly  because,  of  all  West¬ 
ern  peoples,  the  English  best 
know  tea. 


For  the  Same  Reason 

England  consumes  about  6  lbs.  and 
Canada  5  lbs.  to  the  United  States  ii 
lbs.  of  Tea  per  capita.  Every  English 
grocer  knows  Tea;  he  has  made  it 
a  study. 
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The  New  York  Letter 


New  York  Grocers  After  Delinquent  Debtors  Among  City 
Employees.  Want  Sunday  Closing  Amendment  which  will 
Close  Groceries.  Vinegar  Manufacturers  Agree  to  Stop 
Using  Color.  Small  Items  of  New  York  Trade  News. 


to  buy  beyond  their  means.  He 
has  in  mind  the  employees  in  the 
classes  earning  about  the  lowest 
pay,  ranging  from  $12  upward. 
He  also  says  that  employees  of 
the  city  have  no  right  to  get  into 
debt  so  as  to  put  the  city  to  the 
trouble  of  making  collections, 


thus  adding  much  to  the  work  of 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


New  York, 

September  n,  1908. 

Heads  of  city  departments  have 
been  notified  by  the  Comptroller 
that,  beginning  with  the  current 
month’s  salaries,  he  will  order  10 
per  cent,  reductions  in  order  to 
make  payments  on  judgments  ob¬ 
tained  by  merchants  in  various 
lines  of  trade  and  filed  with  him, 
as  provided  by  the  amended  gar¬ 
nishee  law  which  became  effective 
this  month.  Claims  have  been  re¬ 
ceived  by  the  Comptroller  against 
city  employees  since  the  begin¬ 
ning  of  the  month  at  the  rate  of 
fifty  a  day. 

The  amended  law  reduces  the 
salary  limit  so  that  it  may  be  in¬ 
voked  against  all  employees  earn¬ 
ing  $12  instead  of  $15,  as  former¬ 
ly,  and  it  widens  the  class  of  debts 


which  may  be  collected  by  this 
method.  It  is  assumed  by  most 
of  those  now  sending  in  claims 
that  old  debts  may  be  collected 
under  the  provisions  of  the 
amended  law,  but  it  is  likely  that 
a  question  as  to  this  will  be  raised 
and  the  courts  will  then  be  called 
upon  to  decide. 

While  the  Comptroller  is  get¬ 
ting  ready  to  do  his  part  under 
the  law,  he  suggests  that  abuses 
are  likely  to  result.  He  says  that 
speculators  have  apparently  been 
buying  up  debts  that  had  been  re¬ 
garded  as  worthless  and  have  ob¬ 
tained  judgments  in  the  belief 
that  the  city  will  attend  to  the  col¬ 
lection.  Merchants  are  likely,  he 
thinks,  to  extend  credit  to  city 
employees  in  the  belief  that  pay¬ 
ment  is  certain  and  thus  the  em¬ 
ployees  and  their  wives  may  be 
encouraged  to  go  into  debt  and 


his  office. 

The  objections  will  scarcely  be 
applied  to* the  case  of  grocery 
debts  contracted  for  necessaries. 
The  speculators,  it  is  understood, 
have  given  most  of  their  attention 
to  the  bills  of  saloonkeepers  and 
proprietors  of  restaurants  and  to 
claims  for  money  loaned — the  lat¬ 
ter  being  sometimes  gambling 
debts,  it  is  believed.  Grocers  will, 
as  a  rule,  collect  their  debts  per¬ 
sonally  without  assignment  to 
speculators. 

The  trouble  that  is  caused  in  the 
collection  of  debts  under  the  new 
law  was  anticipated  when  the  law 
was  enacted  and  this  is  expected 
to  work  itself  out  in  a  satisfactory 
way.  Employees  do  not  wish  to 
make  themselves  unpopular  by 
putting  burdens  of  this  kind  on 
others  and  so,  it  is  confidently  be¬ 
lieved,  after  a  short  time  debtors 


: 


will  begin  to  pay  rather  than  ha 
their  affairs  brought  to  the  not  e| 
of  their  employers  or  of  the  m 
who  keep  the  books  of  corpo 
tions.  The  mere  threat  of  invc| 
ing  the  law  is  expected,  in  me! 
cases,  to  be  sufficient  so  that 
will  not  be  necessary  even  to  1 
gin  suits. 

An  odd  misapprehension  of  t 
scope  of  the  law  exiss  on  the  pr| 
of  some  of  the  city  officials  w 
think  that  it  is  aimed  only  at  ei| 
ployees  of  the  city.  One  of  t| 
daily  papers  criticised  the  law 
the  ground  that  it  is  special  leg 
lation  applying  only  to  one  cla 
of  debtors  and  to  one  class 
creditors.  The  law  really  is  app 
cable  to  all  employees  earning  $ 
or  more  whether  they  work  f 
the  city  or  for  other  employers. 

*  *  * 

One  of  the  subjects  to  whi 
the  local .  associations  of  ret 
grocers  will  give  much  attenti 
in  the  near  future  is  that  of  o 
taining  an  amendment  to  t 
Sunday  law  or  such  other  legisl 
tion  as  will  effectively  close 
grocery  and  delicatessen  stores 
Sundays.  This  is  a  topic  recoi 
mended  to  the  local  associatio 


You  can’t  keep  a  cork  UNDER  water  unless  you  hold  it  DOWN,  and 
it  is  hard  for  a  retail  grocer  to  keep  his  head  ABOVE  water  unless  he 
buys  for  CASH  and  saves  all  CASH  DISCOUNTS. 


Best  Quality,  Porcelain  Lined,  Zinc  Jar  Tops  for 

Mason’s  Jars,  #  gross  in  box . per  gr’s,  $2.00 

5  or  10-gross  lots . per  gr’s, 

These  are  sub-cellar  prices  on  Jar  Tops  just  now  when 
they  are  selling  most  rapidly. 


New  Quaker  Oats,  18  2s . per  case, 

F.  O.  B.  cars  Philadelphia.  No  Free  Delivery  in  any 
quantity  at  this  price. 


New  Irish  Mackerel  to  retail  at  5c.,  barrels  about 

350-380  fish . per  bbl., 

# -barrels . per  #  bbl 

60-lb.  Blue-painted  Tubs . per  tub, 

10-lb.  Pails . per  pail, 

8-lb.  Pails . per  pail, 


New  Extra  Fancy  Head  Rice,  100-lb.  bags . per  lb., 

This  is  a  whole  bean  Rice,  very  white  and  flinty;  a 
beauty  and  a  bargain. 

Cabin  Creek  Brand  NEW  No.  3  Standard  Cold 

Packed  Tomatoes,  2  dozen . per  doz., 

Not  over  25-case  lots  to  any  one  buyer. 


per  gr’s, 

$2.00 

per  gr’s, 

1.95 

per  case 

,  1.40 

per  bbl., 

12.75 

ter  #  bbl., 

,  6.97# 

per  tub, 

3.64 

per  pail, 

•77# 

per  pail, 

.60 

per  lb., 

.00# 

per  doz., 

.85 

Compass  Brand  New  Sour  Krout,  No.  3  cans,  2 

dozen . per  doz., 

5  or  10-case  lots . per  doz., 

Admiral  Brand  Fancy  Freshly-seeded  Raisins,  40 

1-lb.  packs . per  lb., 

Codorus  Brand  NEW  Small  Stringless  Beans,  2 

dozen . per  doz., 

5  or  10-case  lots . per  doz., 

These  are  elegant  quality  goods  and  a  most  decided 
bargain. 

X  Ray  Stove  Polish,  5-cent  size,  X  gross . per  gr’s, 

X  Ray  Stove  Polish,  10-cent  size,  #  gross . per  gr’s, 

There  are  6  packages  free  in  each  quarter  gross  of  the 
5  and  10-cent  size,  and  at  the  above  price,  including  the 
free  goods,  you  can  double  your  money  on  X  Ray  Stove 
Polish. 

Oxford  Brand  Cream  Chocolate  Drops,  made  by- 
Croft  &  Allsn,  4  flavors  and  4  shapes,  fresh 

goods,  just  in,  30-lb.  pails . per  lb., 

5  or  10-pail  lots . per  lb., 

Webster  Brand  Fancy  New  York  State  Egg  Plums, 

No.  2#  cans  in  heavy  syrup,  2  dozen . per  doz., 

Webster  Brand  New  York  State  Fancy  Green 
Gage  Plums,  No.  2#  cans  in  heavy  syrup,  2 

dozen . per  doz., 

New  Quaker  Oats,  20  25-cent  packs  with  china- 

ware  . per  case, 

New  Banner  Oats,  20  25-cent  packs  with  china- 

.ware . per  case, 


$0.67 X 

.05 


•07# 


.77/2 

.75 


4.40 

8.06 


•09# 

.09# 


1.12# 


1.12# 

4.30 

4.30 


These  Prices  for  This  Week  Only — September  14th  to  September  19th,  inclusive. 

WRITE  FOR  "THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  QROCERI ES 

29,  31,  33  N.  Water  Street 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


28  N.  Delaware  Avenue 


Phila.,  Pa, 
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by  the  State  convention  held 
recently. 

It  is  argued  that  if  the  retail 
grocer  was  certain  that  all  of  the 
food  purveyors  were  closed  on 
Sunday,  he  would  then  be  more 
than  pleased  to  get  the  day  to 
himself  and  to  have  his  employees 
enjoy  the  same  advantage.  It  has 
been  proved  that  this  result  can¬ 
not  be  obtained  under  the  present 
law.  The  prospect  is  that  an  act, 
intended  to  bring  about  the  de¬ 
sired  reform  bill,  will  be  presented 
early  in  the  next  session  of  the 
State  Legislature  and  will  have 
hearty  support  from  the  grocers. 

The  advocates  of  the  proposed 
law  say  that  the  consumers  can¬ 
not  suffer,  not  even  in  this  city, 
where  so  many  thousands  live 
from  hand  to  mouth,  and  that  it 
will  be  no  real  hardship  for  all  to 
provide  on  Saturday  at  the  latest 
for  the  Sunday  meals. 

*  *  * 

Vinegar  manufacturers  and 
their  representatives,  to  the  num¬ 
ber  of  35,  held  a  conference  Tues¬ 
day  with  R.  A.  Pearson,  the  State 
Agricultural  Commissioner.  They 
agreed  that  the  coloring  of  vine¬ 
gar  should  be  stopped,  if  for  no 
other  reason  than  that  it  leads  to 
the  substitution  of  inferior  for 
higher  grades. 

The  manufacturers  were  willing 
that  the  State  law  should  be  made 
the  basis  for  rulings  to  conform 
with  those  of  the  Federal  food  au¬ 
thorities.  It  was  agreed,  however, 
that  the  percentage  of  acidity  re¬ 
quired  by  the  Federal  authorities 
— 4  per  cent. — is  too  low  and  that 
the  State  should  require  per 
cent,  more,  that  is,  4^2  per  cent. 

The  use  of  second  and  third 
pressing  from  fermented  pomace 
was  severely  condemned. 

*  *  * 

A  petition  in  bankruptcy  was 
filed  here  Monday  by  William 
H.  Hart,  formerly  called  the  apple 
king  of  Dutchess  County.  He 
places  his  liabilities  at  $45,883  and 
his  assets  consist  of  an  account 
for  $2,500  and  2,500  shares  of 
stock  in  the  Hygeia  Ice  and  Stor 
age  Co.,  of  Poughkeepsie. 

*  *  * 

F.  W.  Hannahs,  the  president  of 
the  New  York  Wholesale  Gro¬ 
cers’  Association,  and  A.  H 
Beckmann,  the  secretary  of  the 
National  Wholesale  Grocers’  As¬ 
sociation,  are  to  speak  to-day 
(Friday)  at  the  opening  of  the 
permanent  headquarters  leased  by 


the  New  York  Association  of 
Manufacturers’  Agents  in  the 
Powell  Building.  A.  C.  Monagle, 
the  secretary  of  the  latter  asso¬ 
ciation,  has  sent  out  many  invita¬ 
tions. 

*  *  * 

Three  prizes  were  won  by  H. 
M.  Day,  Jr.,  at  the  annual  golf 
tournament  held  Monday  in 
Englewood,  N.  J.,  by  the  Whole¬ 
sale  Grocers  and  Brokers.  The 
three  were  the  third  cup,  the  low 
gross  medal  and  the  special  silver 
cup  offered  by  Libby,  McNeill  & 
Libby.  The  latter  cup  must  be 
won  twice  to  become  the  perma¬ 
nent  trophy  of  the  winner.  W. 
A.  Higgins  and  J.  M.  McNiece 
were  tied  for  the  first  cup  and  the 
tie  will  be  played  off  later.  W. 
A.  Fanning  and  V.  A.  Segarmann 
took  the  fourth  and  fifth  cups  re¬ 
spectively. 

*  *  * 

The  Government  is  continuing 
this  week  in  the  Custom  House 
the  hearings  on  the  charges  made 
against  the  Standard  Oil  Co.,  with 
Frank  B.  Kellogg  appearing  as 
special  Government  counsel.  Sev¬ 
eral  witnesses  were  questioned 
with  a  view  to  showing  that  the 
oil  company  gave  rebates  of  one- 
half  cent  a  gallon  to  favored  cus¬ 
tomers  and  that  it  cut  prices  in 
cities  where  there  was  competi¬ 
tion  until  the  competitors  were 
obliged  to  sell  out ;  also  that  the 
big  company  had  employees  whose 
business  was  to  keep  tabs  on  the 
shipments  of  independent  com¬ 
panies.  C.  T.  Collins,  second 
vice-president  of  the  Standard  Oil 
Co.,  of  Kentucky,  a  branch  of  the 
Standard,  and  J.  L.  Trann,  special 
agent  of  the  Standard  at  Peoria, 
Ill.,  were  the  chief  witnesses  up 
to  to-day.  The  Government  coun¬ 
sel  has  encountered  some  diffi¬ 
culty  in  getting  books  and  records 
of  the  company,  and  Mr.  Collins, 
on  advice  of  counsel,  refused  to 
produce  certain  letters  which  Mr. 
Kellogg  desired  to  get. 

Fred.  A.  McGill. 


A  Jewel. 

Every  business  man,  it  is  presumed, 
is  desirous  of  increasing  his  sales,  and 
especially  for  a  line  of  goods  that  have 
reputation  and  selling  quality  due  to 
merit.  The  house  of  Francis  H.  Leggett 
&  Co.  is  well  and  favorably  known  in 
all  parts  of  the  world.  Their  reputa 
tion  for  reliability  is  second  to  none  and 
their  Gold  Fish  teas,  new  crop  goods, 
which  have  been  announced  many  times 
before  are  again  presented  in  this  issue. 


“OLD  DUTCH’’ 

SPICE  CADDY 

FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


Start  the 
Hall  Season 
Right! 

BY  MAKING 


MOTHER’S  OATS 

YOUR  LEADER 

SI. 27  to  $1.45  per  36  pkgs.  PROFIT 

Order  now  for  fall  delivery  from  your  jobber. 

Cash  bonus  DEAL  packed  in  every  case  and  container — no 
red  tape.  Mother’s  Oats  Quality  and  Policy  make 
Mother’s  brand  Profits. 

No  Profitless  10c.  Price  Advertised  to  the  Consumer, 

on  the  package,  bill  boards,  newspapers  or  magazines.  Our 
policy  does  not  make  Mother’s  Oats  a  “cut-rate  store 
leader”  like  other  brands  whose  manufacturers  permit,  if 
not  encourage,  this  practice  for  “volume.”  We  urge  and 

help  you  to  a  “Living  Profit.” 

THE  GREAT  WESTERN  CEREAL  CO. 

CHICAGO 
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One  amusing  phase  of  the  pres¬ 
ent  local  option  movement,  which 
touches  all  busi- 
The  Ox  that  is  ness  men  because 
Gored.  it  vitally  toufches 

all  business,  is 
the  willingness  of  every  factor  of 
the  liquor  business  to  have  every 
other  factor  legislated  out  of  busi¬ 
ness.  The  brewer  is  quite  willing 
that  the  whisky  distiller  should 
go;  thinks  he  should  go  in  fact, 
and  the  whisky  manufacturer 
conscientiously  feels  the  same  to¬ 
ward  the  brewer.  The  saloon¬ 
keeper  sees  not  the  slightest  rea¬ 
son  why  the  wholesale  liquor 
dealer  should  continue  to  encum¬ 
ber  the  earth,  and  vice  versa. 

Now  comes  the  Grape  Growers’ 
Association  of  California.  This 
organization  met  in  yearl-y  con¬ 
vention  a  few  days  ago,  and  a 
copy  of  a  lengthy  series  .of  reso¬ 
lutions  which  it  adopted  is  at 
hand.  The  substance  is  that  the 
Grape  Growers’  Association  de¬ 
plores  drunkenness  and  believes 
in  “doing  all  in  our  power  to  re¬ 
move  the  evil,”  but  thinks  it 
would  be  mighty  mean  to  inter¬ 
fere  with  the  sale  of  California 
wine.  In  fact  the  growers  “call 
upon  all  good  and  honest  temper¬ 
ance  people  to  join  in  this  benefi¬ 
cent  movement”  to  increase  the 
use  of  pure  wine  in  the  home. 


Wrfen  it  comes  to  an  honest 
show  down,  there  is  not  a  liquor 
producer  in  the  land  who  really 
believes  in  local  option.  He  is 
simply  willing  that  it  shall  gore 
the  other  fellow’s  ox. 


Those  who  contend  that  the 
muck-raking  which  has  turned  np 
much  rottenness, 
•  i  n  i  u  s  ti  c  e  and 

A  Change.  . 

graft  m  the  last 
two  years  has 
had  no  effect  upon  those  exposed 
are  mistaken.  Consider  the  pend¬ 
ing  advance  of  io  per  cent,  in 
freight  rates.  Every  few  days  the 
“Grocery  World  and  General 
Merchant”  receives  from  what  is 
evidently  a  press  agency  main¬ 
tained  by  the  railroads,  literature 
arguing  the  freight  advance  ques¬ 
tion  from  the  railroad  standpoint. 
Two  such  pamphlets  lie  before 
the  writer  at  this  moment.  One 
is  “The  Freight  Rate  Primer”  and 
the  other  “Railway  Rates :  Corre¬ 
spondence  Between  the  Manu¬ 
facturers’  Association  of  New 
York  and  William  C.  Brown, 
senior  vice-president  of  New  York 
Central  Lines.”  Both  present 
reasons  why  a  freight  advance 
is  necessary  and  fair.  The 
notable  point  about  them  is 
that  their  railroad  sponsors  should 
have  considered  it  necessary  to 
convince  the  public  at  all.  Time 
was,  and  not  long  ago,  when  the 
freight  advance  would  have  been 
made  out  of  hand,  without  warn¬ 
ing,  without  argument,  without 
the  slightest  effort  to  conciliate 
the  public  in  any  degree. 

For  this  much,  at  least,  let  us 
all  be  thankful. 


The  annual  report  of  Sears, 
Roebuck  &  Co.,  the  Chicago  mail¬ 
order  house,  is 

Hard  Time*  and  interesting-  a  s 

tke  Mail  Order  ,  .  & 

Business.  SllOWing  the 

effect  of  the  hard 
times  upon  a  business  that  sells 
exclusively  for  cash.  In  the  year 
ending  June  30,  1907,  the  con¬ 
cern’s  sales  aggregated  $50,722,- 
839.  In  the  year  ending  on  the 
same  date  of  1908,  which  included 
the  six  panic  months,  they  fell  to 
$40,843,866,  which  means  a  drop 
of  nearly  $10,000,000.  This  in 
spite  of  scheme  after  scheme  to 
hold  sales  up.  The  profits,  too, 
were  cut  $1,203,706,  and  would 
have  been  cut  much  more  had  the 
expenses  not  been  reduced  $8,- 

656,385. 


This  surely  shows  the  scarcity 
of  cash  during  the  last  twelve 
months,  particularly  the  last  six. 
And  it  shows  another  thing. 
Probably  60  per  cent,  of  the  busi¬ 
ness  of  the  mail-order  house  is  in 
necessaries,  many  of  which  were 
still  bought,  not  of  Sears,  Roebuck¬ 
'S:  Co.,  who  required  cash,  but  of 
some  local  dealer  who  did  not. 
So  that  what  has  been  an  ill  wind 
to  the  mail-order  business  has 
blown  good  to  many  a  local 
dealer,  though  it  is  somewhat  ag¬ 
gravating  that  mail-order  custom¬ 
ers  patronize  him  only  when  they 
want  the  favor  of  credit. 


Tomatoes  Advance  on  Short 
Pack  Prospect. 

Market  Five  Cents  Per  Dozen  Above 
Few  Days  Ago.  Present  Supply  of 
Tomatoes  Very  Light.  Fall  Weather 
Will  Determine  Shortage. 

Unless  a  long-continued  spell  of 
fine  weather  intervenes,  it  is  evi¬ 
dent  that  the  pack  of  tomatoes 
will  not  be  as  large  as  was  ex¬ 
pected.  So  sure  do  the  packers 
feel  of  this  that  the  market  has 
advanced  2R>  to  5  cents  during  the 
last  few  days. 

Last  week  3-pound  standard  to¬ 
matoes  could  be  bought  at  75 
cents  f.  o.  b.  factory.  Later  the 
packers  advanced  their  ideas  to 
77^2  cents  f.  o.  b.,  and  some  of 
them  have  during  the  past  week 
refused  offers  of  less  than  80 
cents.  There  is  considerable  war¬ 
rant  for  the  firm  feeling.  The 
week  just  over  and  the  one  before 
should  have  witnessed  a  glut  at 
the  packing  houses,  but  instead  it 


developed  such  a  scarcity  that  the 
packers  were  hardly  able  to  keep 
busy. 

If  the  weather  keeps  favorable 
and  the  cold  holds  off,  some  of 
the  shortage  can  be  made  upi 
Even  then,  however,  the  pack 
cannot  be  large. 

ASSOCIATION  NEWS. 

Want  More  California  Wine  Used. 

The  Grape  Growers’  Associ¬ 
ation  of  California  has  adopted 
the  following  resolutions  as  to  the 
sale  of  California  wine,  apropos  of 
the  present  local  option  cam¬ 
paign  : —  • 

^  Resolved,  By  the  wine  growers  of 
California,  in  mass  meeting  assem¬ 
bled,  that  whilst  we  strongly  con¬ 
demn  intoxication  and  are  desirous 
to  do  all  in  our  power  to  remove  this 
evil,  we  do  not  approve  the  pas¬ 
sage  of  any  laws  that  will  restrict 
the  sale  and  use  of  pure  wine;  that" 
we  highly  recommend  the  moderate 
use  of  the  same  among  all  families 
at  home,  and  we  earnestly  appeal  to 
the  good  and  honest  temperance 
people,  whose  aim  is  the  same  as 
ours — to  bring  up  our  children  in 
purity  and  soberness — to  join  in  this 
beneficent  movement  and  thus  set  the 
example  to  the  other  people  of  the 
Union  of  how  truly  and  effectively 
the  evil  of  drunkenness  can  be  re¬ 
moved  from  our  country;  and  be  it 
further 

Resolved,  That  we  earnestly  re¬ 
commend  to  the  next  Legislature 
the  passage  of  such  laws  as  may  be 
necessary  in  order  that  wine  in  Cali¬ 
fornia  shall  be  permitted  to  be  dis¬ 
tributed  freely  to  the  people  of  the 
State,  and  this  important  product  of 
the  State  shall  not  be  affected  by 
any  prohibition  law  or  regulation  in 
any  town,  city  or  county  in  the  State 
of  California. 

Resolved,  That  we  now  recom¬ 
mend  the  organization  of  a  grape 
growers’  association  for  the  purpose 
of  devising  ways  and  means  to  inau¬ 
gurate  a  campaign  of  education 
throughout  the  United  States  in  or¬ 
der  to  educate  the  American  people 
to  the  use  of  light  table  wine  at  their 
meals  and  thus  forever  drive  out  of 
our  country  the  evil  of  drunkenness. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


IjIII, — Knowing  Your  Own  Limit. 

He  who  knows  his  own  limita¬ 
tions  is  a  wise  man. 

There  is  only  one  way  to  find 
out  what  one’s  limitations  really 
are,  and  that  is  to  make  a  test  of 
them.  Too  many  of  us  do  not 
realize  when  their  limit  is  reached 
and  attempt  things  entirely  be¬ 
yond  their  capacity,  while  many 
are  too  slow  to  really  find  out 
what  their  capacity  really  is. 

The  man  who  realizes  early  in 
life  that  no  one  man  can  be  su¬ 
perior  in  all  things  and  is  willing 
to  discover  what  his  best  qualities 
are  and  how  far  he  can  develop 
them  is  very  likely  to  make  a1 


grand  success  of  life.  He  soon 
discovers  his  limitations.  He  finds 
he  can  succeed  in  some  directions 
where  others  fail  utterly,  and  that 
others  are  able  to  succeed  where 
he  would  fail.  This  knowledge 
enables  him  to  secure  the  services 
of  others  when  he  knows  they  can 
bring  success  to  him  and  also 
shows  him  where  he  can  succeed 
better  by  his  own  exertions. 

It  is  a  grand  achievement  to- 
learn  one’s  own  limitations,  and 
when  to  this  is  added  the  ability 
to  gauge  the  limitations  of  others 
the  road  to  success  becomes 
much  plainer. 

F.  A.  P. 
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Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Question  :  B., - ,  Pa. — 

Must  goods  manufactured  or  put 
up  in  the  State  have  the  guaran¬ 
tee  on  the  package  in  order  to 
hold  the  packer  or  manufacturer 
responsible  for  any  fines?  If  not, 
must  the  jobber  have  his  guaran¬ 
tee  on  the  bill  in  order  to  protect 
the  retailer?  If  formula  is  on 


package,  and  no  serial  number  or 
guarantee,  is  that  sufficient? 


Answer. — There  is  no  require¬ 


ment  under  the  food  law  that  the 
manufacturers’  or  jobbers’  guar¬ 
antee  must  be  on  the  package,  on 
the  label,  on  the  bill,  or  in  any 
other  particular  place.  So  long  as 
the  guarantee  is  given  in  some 
manner  in  which  it  can  be  pro¬ 
duced  or  proven,  it  is  sufficient. 


The  serial  number,  which  practi¬ 
cally  means  the  guarantee,  is 
usually  placed  on  the  label,  but 
this  is  merely  done  for  purposes 
of  convenience. 

I  should  say  that  it  is  not 
sufficient  if  the  formula  is  placed 
on  the  label  without  the  guaran¬ 
tee.  The  formula  of  itself  does 
not  constitute  a  guarantee  at  all. 
For  the  protection  of  the  retailer, 
the  guarantee  is  more  important 
than  the  formula. 

Question :  G.,  Pa. — I  have  in 
mind  a  plan  to  collect  a  bill  from 
a  customer,  who  has  moved  from 
here  to  Elizabeth,  N.  J.,  about  a 
year  ago.  The  account  is  about 
one  year  old.  She  was  a  single 
lady  when  she  purchased  the 
goods,  but  has  married  since.  I 
think  it  is  part  of  her  wedding 
outfit  she  is  trying  to  stick  me  for. 

My  plan  is  to  stop  and  see  her 
on  my  way  to  New  York  City  and 
tell  her  that  I  came  after  the 
money  and  that  I  did  not  intend 
leaving  until  the  account  was  set¬ 
tled.  If  she  did  not  pay  it  in  a 
short  time  (making  the  time  only 
about  twelve  hours)  I  would  ad¬ 
vertise  the  account  in  her  im¬ 
mediate  locality,  by  the  use  of 
hand  bills  and  auction  it  off  at 
some  public  place  near  her  home. 
In  the  event  of  her  not  paying  the 


bill  after  making  the  above  dec¬ 
laration,  if  the  law  will  permit  me, 
I  intend  advertising  and  selling  at 
public  auction  as  stated  above. 

I  have  written  her  from  time  to 
time  and  have  not  even  received 
a  reply. 

Have  I  a  legal  right  to  proceed 
as  above  stated  in  the  State  of 
New  Jersey,  and  can  I  handle 
similar  cases  in  this  manner  in 
Pennsylvania?  What  do  you 
think  of  this  manner  of  collecting 
bills? 

If  legal,  please  advise  me  how 
to  proceed. 

Answer. — I  should  not  advise 
this  course,  although  a  modifica¬ 
tion  of  it  can  be  carried  through 
without  difficulty.  I  would  sug¬ 
gest  that  you  stop  on  your  way  to 
New  York  and  notify  the  woman 
that  if  the  account  were  not  set¬ 
tled  within  a  specified  term  you 
would  sue  her.  If  it  was  not  paid, 
begin  an  action  against  her  before 
a  justice  of  the  peace  and  get 
judgment.  This  can  probably  be 
done  if  there  is  no  adequate  de¬ 
fense.  Once  the  judgment  is  se¬ 
cured  and  the  appeal  term  is 
passed — for  the  defendant  will 
hardly  appeal  a  case  to  which 
there  is  no  defense — you  can 
offer  your  judgment  for  sale  and 
advertise  it  without  danger.  Ad¬ 


vertising  a  simple  account  for  sale 
is  always  risky. 

At  the  justice’s  hearing  all  you 
will  need  to  do  is  to  swear  that 
the  woman  ordered  the  goods, 
that  you  delivered  them  to  her, 
and  that  the  prices  you  charged 
were  the  fair  market  prices  at  the 
time.  You  will  also  probably 
need  your  books  of  original  entry, 
by  which  is  meant  the  book  in 
which  the  itemized  list  of  goods 
was  first  placed. 


Booth  &  Oo.  in  Trouble. 

The  fish  and  oyster  firm  of  A. 
Booth  &  Co.  was  placed  in  the 
hands  of  W.  J.  Chalmers  as  re¬ 
ceiver  to-day  by  Judge  Bethea. 
The  liabilities  of  the  firm  are 
placed  at  $5,500,000,  with  assets 
of  $8,000,000.  Coincident  with 
the  receivership  an  attachment  for 
the  funds  of  the  firm  was  secured 
to-day  by  an  attorney  represent¬ 
ing  the  Girard  National  Bank,  of 
Philadelphia,  on  a  claim  for  $35,- 
000.  This  amount  is  alleged  to 
have  been  obtained  from  the  bank 
by  means  of  fraudulent  represen¬ 
tations.  Booth  &  Co.  have 
branches  in  many  sections  of  the 
country. 


1  1  Wllill  Ml  . . . 

THREE  PIES  FROM 
THIS  CARTON 

This  is  without  doubt  the  scientific,  profitable,  clean  and  economical  way  to  sell  mincemeat. 

A  small  carton,  3x4x2  inches,  containing  enough  mincemeat  to  make  three  pies!  Not  simply 
a  substitute  for  mincemeat,  but  a  combination  of  clean,  rich  materials  which  simply  needs  water, 
sweetening  or  cider.  Think  of  the  saving. 

Think  of  something  else — Veribest  Mincemeat  needs  no  preservative.  Most  liquid 
mincemeat  does.  Know  what  food  laws  say  about  preservatives — and  about  you,  if  you  handle 
goods  with  them  in? 

ARMOUR  A  COMPANY 
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Real  German  Pretzels 


“Oakdale”  Pretzels  are 
guaranteed  clean,  pure, 
wholesome.  Salted  just 
right. 

Get  samples  and  prices 
from 


Oakdale  Baking  Co. 


10th  &  Susquehanna  Ave. 


PHILADELPHIA,  PA. 


How  can  any  Grocery  Store 
which  fails  to  maintain  well- 
dressed,  well-lighted  windows 
— a  brightly  lighted  exterior 
and  interior — expect  to  com¬ 
pete  successfully  in  the  strug¬ 
gle  for  new  business  ? 


Would  you  honestly  think 
of  using  any  other  illuminant 
if  you  knew  that  Electricity 
would  cost  less  than  that  il¬ 
luminant,  or  no  more  ? 


Our  new  Tungsten  Lamp 
proposition  will  give  you 
Electricity  at  a  cost  less  than 
gas — not  comparatively,  but 
actually!  Doesn’t  your  store 
need  help  from  a  lighting 
standpoint  ? 


Write  or  phone  to 


THE  PHILADELPHIA 
ELECTRIC  CO. 

Tenth  and  Chestnut  Streets 


W  ell-known 
for  35  years, 

GOFFS 


COUGH 
SYRUP 
is  a  sure  and 


speedy  seller.  71  per 


cent,  profit.  Write  for  spe¬ 
cial  introductory  plan. 


5.  B.  GOFF  &  SONS  CO., 

Established  1872 
CAMDEN,  IN.  J. 


Successful  Session  Held  at  New  Castle  Considers  Various  Trac 
Questions.  Secretary  Smedley’s  Story  of  the  Philadelph 
Grocers’  Fight  Against  Injustice.  Officers  Re-electe 


Increase  Your  Profit  on  Bretzels ! 


By  handling  “Huebener’s  Genuine  Lititz 
Bretzels”  you’ll  make  a  profit  worth 
while,  because  they  embody  the  highest 
Standard  of  quality  and  most  fascinating 
good-to-eat-ness  ever  found  in  a  pretzel 
product. 

Our  method  of  distribution  guarantees 
you  absolutely  fresh  goods,  quick  sales 
and  good  profit.  No  jobbers.  Agents 
wanted. 

LITITZ  BRETZKL  COMPANY 
Lltitz,  Penna. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


Sell  a  Special  Brand 


No  grocer  can  make  any  money  on  the 
ordinary  domestic  oil  and  mustard  sar¬ 
dines.  To  make  money  he  must  sell  a  spec¬ 
ial  brand  like  our  Harbor  mustard  sardines. 

Beautiful  goods.  Packed  in  green  and 
gold  cartons.  Handsome  shelf  goods  and 
as  good  as  they  are  handsome  Selected, 
teuder  fish,  prepared  by  experts  for  epi¬ 
cures.  Retails  at  to  cents. 


^JED  FRYE  &  CO.,  25  South  St.,  Hew  York^ 


Twelfth  Annual  Convention  of  the  Penn 
sylvania  Retail  Merchants’  Association 


Talk  of  a  Garnishment  Law. 


Stenographic  Correspondence  of  the)  “Grocery 
World  and  General  Merchant.” 


New  Castle,  Pa.,  September  7,  1908. 
The  meeting  was  called  to  order  by  W.  E. 
Patterson,  of  New  Castle,  Pa.,  at  10.30  A.  M. 

Mr.  Patterson. — Gentlemen  of  the  conven¬ 
tion,  I  now  call  to  order  the  Twelfth  Annual 
Convention  of  the  Retail  Merchants’  Asso¬ 
ciation  of  Pennsylvania,  and  while  it  is  a 
duty  to  formally  welcome  you  to  our  city,  that 
is  for  others.  We  wish  to  say  we  are  glad 
to  see  you  here  and  we  hope  that  your  sojourn 
among  us  may  be  one  of  enjoyment  and  that 
your  meeting  here  may  be  productive  of  much 
good.  Wie  will  now  call  on  Rev.  A.  B. 
McCormick,  of  the  city  of  New  Castle,  to 
enjoy  the  blessing. 

Rev.  A.  B.  McCormick,  of  New  Castle,  then 
invoked  the  blessing. 

Mr.  Patterson. — Gentlemen,  I  will  now  in¬ 
troduce  to  you  the  Hon.  William  E.  Porter, 
Judge  of  the  Courts  of  Lawrence  County, 
one  of  the  Pennsylvania  Judges  who,  by  their 
decisions,  have  shown  that  they  have  little 
sympathy  with  those  laws  which  conflict  with 
the  constitutional  .rights  of  the  individual 
and  would  make  criminals  of  men  who  are 
conscientiously  trying  to  do  that  which  is  right 
and  that  which  is  legal. 

Judge  William  E.  Porter,  of  New  Castle, 
spoke  in  part  as  follows: — 

Now,  it  is  not  because  I  would  not 
have  the  merchant  who  handles  impure 
food  pay  a  penalty  for  his  handling  of  the 
impure  food,  because  to  my  mind  it  is 
a  very  grave  wrong;  it  is  an  absolute 
sin  for  a  merchant  to  sell  to  his  customer 
that  which  he  knows  to  be  impure,  that 
which  he  knows  to  be  detrimental  to  his 
health;  that  is  absolutely  wrong;  it  is 
sinful.  But  you  take  the  merchant  who 
buys  oysters,  we  will  say,  and  he  has 
every  assurance  that  there  is  no  formal¬ 
dehyde  in  the  tub  of  oysters  that  he  re¬ 
ceives,  and  he  sells  those  oysters  to  his 
customer  in  good  faith,  absolutely  believing 
that  they  are  pure  and  free  from  deleter¬ 
ious  substances,  but  an  analysis  shows 
that  they  are  impure,  that  the  substance 
that  is  used  for  the  preserving  of  th.e 
oysters  is  poisonous. 

Now,  does  it  conform  with  our  idea  of 
what  is  right  and  what  is  fair  and  honest 
in  the  Commonwealth  to  say  that  the 
man  who  honestly  sells  those  oysters  is 
a  criminal  and  that  he  should  be  tried 
in  the  same  court  with  the  man  who  is 
charged  with  murder,  with  larceny,  robbery 
or  a  great  many  other  crimes  that  could 
be  mentioned?  Is  that  not  an  outrage 
on  the  honesty  of  the  community?  You 
take  a  man  in  your  town  who  has  borne  a 
good  reputation  during  all  the  years  he 
has  been  in  business,  a  man  who  is  re¬ 
garded  as  an  ideal  citizen  in  his  com¬ 
munity,  a  man  who  is  active  in  the  politi¬ 
cal  life  of  the  community,  active  in  the 
moral  life,  active  in  the  church  life,  and 
have  him  dragged  into  the  Criminal  Court 
to  answer  to  the  charge  of  selling  im¬ 
pure  food.  Is  that  right?  *  We  think,  that 
is  absolutely  wrong,  and  how  can  it  be 
remedied?  We  would  have  the  man  who 
intentionally  and  wilfully  sells  impure 
food  punished,  but  instead  of  dragging 
him  into  the  Criminal  Court,  bring  him 
into  the  Civil  Court  and  sue  him  for  a 
penalty.  ,  , 

Mr.  R.  A.  McKinney,  President  of  the 
Merchants’  Association  of  New  Castle,  then 
welcomed  the  convention  on  behalf  of  the 
merchants. 

Mr.  J.  C.  Morris,  of  New  Castle,  President 
of  the  Grocers’  Association,  then  welcomed 
the  delegates  on  behalf  of  the  grocers  of 
New  Castle. 

Mr.  Patterson  then  introduced  Hon.  Harry 
Lusk,  Mayor  of  New  Castle,  and  President 
of  the  Municipal  League  of  Third-class  Cities 
of  Pennsylvania. 

Don  M.  Larrabee  fittingly  responded  on  be¬ 
half  of  the  Retail  Merchants’  Association  of 
Pennsylvania. 

Henry  J.  Rich,  of  Pottsville,  extended  a 
welcome  on  behalf  of  the  merchants  of  Potts- 
ville.  . 

Mr.  Patterson. — We  have  been  informed  this 
morning  that  our  worthy  President,  Albert 
Kaiser,  of  Philadelphia,  cannot  be  with  us 
on  this  occasion  on  account  of  a  great  loss 
which  he  has  sustained — the  loss  of  his  wife. 
I  will  therefore  introduce  to  you  Mr.  Wilmer 
Crow,  of  Harrisburg,  First  Vice-President, 
who  will  now  take  charge  of  the  convention. 
Mr.  Crow  at  this  point  assumed  the  chair. 
Secretary  Howes  then  read  the  convention 
ca]] 

Mr.  Crow.— The  next  will  be  the  enrollment 
of  delegates.  I  suggest  that  those  delegates 
who  have  not  yet  handed  their  credentials 
to  the  secretary  will  do  so. 

Mt.  Smedley,  Philadelphia. — I  rise  to  a  point 
of  personal  privilege.  Resolutions  are  out  of 
order,  but  I  desire  to  offer  a  resolution  and 


I  would  like  the  unanimous  consent  of 
convention  to  have  it  adopted. 

There  being  no  objection,  Mr.  Smed 
offered  the  following  resolution:— 

Whereas,  Our  beloved  President.  Alb 
Kaiser,  has  met  with  a  deep  loss  necessii 
ing  his  absence  from  the  convention;  the 
fore  be  it 

Resolved,  That  this  convention  express 
deep  sympathy  with  President  Kaiser  in 
bereavement,  and  to  express  our  deep  sei 
of  loss  in  his  absence  from  his  accuston 
place  at  our  head. 

Mr.  Geesey,  York. — I  move  that  the  res> 
tion  be  adopted  and  that  it  be  telegraphed 

Mr.  Kaiser. 

Motion  seconded  and  adopted  unanimou 
by  a  rising  vote. 

Moved  by  Mr.  Geesey  (York)  that  tli 
be  no  roll  call  until  after  the  report  of 
Credentials  Committee. 

Seconded.  Carried. 

The  Chair  then  appointed  the  follow 

committees: — 


CREDENTIALS  COMMITTEE. 

W.  C.  Armstrong,  Connellsville ;  James 
Drown,  Corry;  P.  F.  Miller,  Easton;  Sam 
F.  Gregory,  York;  Louis  F.  Schweitzer,  S 
field. 


PRESS  COMMITTEE. 

L.  R.  Clover,  Scranton;  Geo.  C.  Bitt 
bender,  Hazleton;  Edward  O’Brien,  N 
Castle. 

On  motion  duly  made  and  seconded,  a 
cess  was  taken  until  3  o’clock  P.  M. 


SECOND  SESSION. 


The  convention  reassembled  at  3  o’clo 
Vice-President  Crow  in  the  chair. 

Mr.  Patterson. — Mr.  Chairman  and  gen 
men.  It  has  been  requested  that  delega 
having  ladies  with  them  will  report  to 
Secretary’s  desk  before  the  close  of  this 
sion.  The  ladies  will  be  properly  entertaine 
I  also  wish  to  state  that  through  the  ki 
ness  and  courtesy  of  the  Mahoning  Val 
Traction  Company  that  the  delegates  are 
quested  to  meet  in  front  of  the  Fount 
Inn  this  evening  at  6.45  sharp,  to  be  taken  o 
the  city  and  to  the  Park. 


COMMUNICATIONS. 

Secretary  Howes. — I  have  here  a  commi 
cation  from  P.  M.  Malloy,  of  Williamsp 
a  member  of  the  State  Executive  Commit: 
who  is  at  present  making  a  tour  of  Euro 
The  letter  came  to  me  at  Erie  a  few  d 
ago,  with  the  request  that  it  be  read  at 
meeting 

To  the  Officers  and  Members  of  the  Re 
Merchants’  Association  of  Pennsylvania 

“While  absent  from  you  at  this  conventi 
my  fervent  love  and  good  wishes  are  v 
you,  and  may  the  benefits  and  blessings 
you  are  receiving  through  our  organizat 
continue  in  the  future  as  well  as  in  the  p 
as  I  am  confident  they  will,  as  they  are  for 
— and  not  for  a  chosen  few. 

I  am  making  a  tour  of  Europe  and 
Continent  and  am  learning  the  methods 
systems  they  have  for  doing  business  in 
different  countries,  and  if  I  live  until 
next  convention  I  will  promise  to  give 
all  I  have  learned  in  this  wonderful  land 
history  and  art. 

Again  wishing  God  speed,  I  am 
Yours  very  truly, 

(Signed)  P.  M.  MALLOY. 

Moved  by  Secretary  Howes  that  the 
be  received  and  spread  on  the  record.  Mot 
seconded  and  carried. 

The  Credentials  Committee  not  being  re 
to  report,  Mr.  Smedley  moved  that  the 
ular  order  of  business  be  proceeded  v 
until  such  time  as  they  were  ready  to  m 
their  report.  Seconded  and  carried. 

Vice-President  Crow  at  this  point  appon: 
the  following. 


COMMITTEE  ON  RESOLUTIONS 
Wm.  Smedley,  Philadelphia;  F.  J.  Det 
Erie;  Dr.  C.  H.  Bosworth,  Nyalusing;  M 
Gipe,  York;  C.  H.  Miller,  Huntingdon. 


REPORT  OF  COMMITTEE  ON 
CREDENTIALS. 

Your  Committee  on  Credentials  begs 
submit  the  following  report; — 

Number  of  delegates  registered . . 

Number  of  visitors  registered . 

Number  of  associations  represented . 

On  motion  duly  made  and  seconded, 
report  of  the  Credentials  Committee  was 
ceived  and  ordered  spread  on  the  record.  < 
ried. 

At  this  point  Mr.  E.  J.  Morris,  of  Read: 
asked  and  obtained  permission  to  offer 
amendment  to  the  Constitution  and  By-Law 
Mr.  Morris. — In  Article  X,  of  the  By-La 
p.  9,  it  says:  “Amendments  to  this  Cor 
tion  can  be  made  on  two-thirds  vote  of 
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members  present  at  any  annual  meeting,  pro¬ 
vided  that  the  same  has  been  approved  by  the 
Executive  Committee.”  I  wish  to  state  in 
advance  that  these  amendments  have  been  ap¬ 
proved  by  the  Executive  Committee.  I  de¬ 
sire  to  offer  an  amendment  to  the  Consti- 

tUArticle  V,  Section  i,  provides:  that  ‘‘The 
officers  of  this  association  shall  consist  of 
President,  three  Vice-Presidents,  a  Secretary, 
a  Financial  Secretary  and  a  Treasurer.”  My 
amendment  to  Article  V,  Section  I,  is  the 
striking  out  of  “a  Financial  Secretary.”  , 

I  desire  also,  in  order  that  the  balance  may 
be  in  harmony  with  that,  to  provide  an 
amendment  to  Article  VI,  striking  out  the 
word  “Financial,”  in  Section  D,  of  ArticleVI, 
of  the  Constitution,  and  also  to  amend  Article 
E  by  making  it  Article  D,  and  Article  F,  by 
making  it  Article  E. 

Also  to  amend.  Section  2,  Article  V,  of  the 
By-Laws,  by  striking  out  the  entire  section. 
The  entire  section  reads:  “The  Financial  Sec¬ 
retary  shall  receive  annually  for  his  services 
the  sum  of  $20.” 

In  making  this  amendment  to  the  Consti¬ 
tution  and  By-Laws,  it  would  abolish  the 
position  of  Financial  Secretary.  When  this 
organization  was  instituted  in  Philadelphia, 
in  1898,  I  was  present  at  the  institution  of 
it,  together  with  eight  or  ten  other  gentlemen 
representing  the  association.  The  By-Laws 
as  then  made  were  adopted  and  have  not 
been  changed.  I  have  been  Financial  Sec¬ 
retary  of  this  association  since  its  inception. 
As  years  roll  on  the  association  increases  its 
membership  and  I  find  that  it  would  be  better 
for  the  association  were  the  offices  of  Sec¬ 
retary  combined.  The  Secretary  is  in  touch  wiht 
every  association  and  closer  than  any  other 
State  officer.  Very  many  remittances  for 
per  capita  tax  go  to  the  State  Secretary,  and 
in  providing  this  amendment  it  would  save 
the  State  Association  the  expense  of  the  State 
Financial  Secretary.  I  have  served  with  a 
great  deal  of  pleasure  and  I  have  watched 
the  progress  of  this  association  from  its  in¬ 
ception,  at  which  there  were  present  but  eight 
or  ten  members,  and  it  is  now  representing 
over  a  hundred  associations.  I  think  this 
is  the  proper  time  to  offer  the  amendment, 
and  I  would  move  its  adoption. 

Motion  seconded  by  Mr.  Smedley.  Carried. 


REPORTS  OF  LOCAL  ASSOCIATIONS. 

Moved  by  Mr.  Smedley  that  the  delegates 
in  \presenting  their  reports  be  confined  to 
three  minutes.  Seconded.  Carried. 

[These  reports  will  appear  in  the  next  issue.] 

Moved  and  seconded  that  all  resolutions 
offered  should  be  read  by  title  only.  Car¬ 
ried. 

Mr.  Geesey,  York. — I  offer  a  resolution 
which  has  to  do  with  the  attitude  of  the 
Philadelphia  “North  American,”  in  which  it 
advocates  the  separation  of  the  dairy  and  food 
departments,  etc. 

The  Chair. — This  matter  will  be  referred  to 
the  Committee  on  Resolutions  unless  there  is 
objection. 

The  following  resolutions  were,  introduced 
and  referred  to  the  Committee  on  Resolutions: 
A  resolution  offered  and  passed  at  the  meet¬ 
ing  of  representatives  of  third-class  cities  re¬ 
lating  to  loan  sharks;  a  resolution  relative  to 
co-operative  buying;  a  resolution  relative  to 
minimum  prices;  a  resolution  relating  to 
manufacturers  and  retailers  in  marketing 
products  of  the  manufacturers;  a  resolution 
relating  to  newspaper  co-operative  advertis¬ 
ing. 

The  Chair  then  announced  that  the  dele¬ 
gates  would  be  taken  on  a  trolley  ride  at 
6.45  and  thence  out  to  Cascade  Park. 

On  motion  made  and  duly  seconded,  a  re¬ 
cess  was  taken  until  Wednesday  morning, 
September  2,  1908,  at  10  o’clock. 


THIRD  SESSION. 

The  convention  was  called  to  order  by  Vice- 
President  Crow.\ 

The  Chair.— The  first  regular  business  is  the 
reading  of  the  minutes. 

Moved  and  seconded  that  the  reading  of 
the  minutes  be  dispensed  with.  Carried. 

The  Chair. — We  will  now  hear  the  report  of 
the  Retailers’  Mutual. 

RETAILERS’  MUTUAL  FIRE  INSUR¬ 
ANCE  COMPANY  OF  PENN¬ 
SYLVANIA. 

Month  Ending  July  31,  1908. 
Jan.  1,  1908,  Balance  as  per 
Auditor’s  re¬ 
port  . $6,042  54 

Checks  not  pre¬ 
sented  .  7  85 


$6,050  39  $6,050  39 

RECEIPTS. 

July,  31,  1908.  Month.  Year. 

Regular  premiums  ..$965  02  $8,431  19 
Extra  premiums  ....  5  00  41  75 

Draft  collection  fees 
salvage .  970  02  35  55 


Paid  to  Wm.  H. 

Nelson .  970  02  $3,508  65  $8,508  65 


$i*t>S59  °4 

DISBURSEMENTS. 


Check  vouchers  Nos. 

2,458-2,515  inc.  for. 
Agents’  commissions  $168  03 
Agents’  printing 

and  supplies  . 

Office .  11  21 

Furniture  . 

Labor  .  62  50 

Directors . . . 

Transportation,  post¬ 
age,  telegraph,  ex¬ 
press  .  20  83 

Refunds  .  23  70 

Office  bonds  . 


$1,360  63 

12  50 
1 12  41 
20  25 
452  5° 
142  97 


183  38 
208  75 

17  50 


Taxes . -. .  25  5  56 

Advertising  .  36  85 

Fire  losses  .  138  00  3,933  96 

Fire  adjustment  ...  341  15  42073 

Investment  .  4,000  00 


$765  67  $10,907  99  $10,907  99 

RESOURCES. 

Cash  in  treasury  .  $3,651  05 

Agents’  balances  . .  446  29 

Interest  bearing  certificates  .  4,000  00 


$8,097  34 

Premium  note  reserve  .  228,843  41 

Insurance  in  force  .  2,326,996  5c 

Old  line  cost  for  five  years  on  policies  we 
have  carried  would  have  been  $115,196.42.  We 
saved  our  policyholders  $52,252.96,  or  45  per 
cent,  of  former  cost. 

(Signed)  A.  M.  HOWES, 
Secretary. 

Secretary  Howes  moved  that  the  report 
be  received  and  spread  on  the  record.  Motion 
seconded  and  carried. 

Secretary  Howes  then  read  a  letter  from 
State  President  Albert  Kaiser,  which  was, 
on  motion,  duly  seconded  and  carried  ordered 
placed  on  file. 

Vice-President  Crow  then  introduced  Mr 
W.  P.  Lewis,  of  Huntingdon,  Pa.,  who  de¬ 
livered  the  address  an  “A  Few  Set  Screws 
to  Hold  the  Merchants.” 

Mr.  Lewis. — Mr.  President,  gentlemen  of 
the  Retail  Merchants’  Association  of  Penn¬ 
sylvania:— 

The  present  system  of  distributing  mer¬ 
chandise  to  the  consumer  in  the  United 
States  is  one  of  evolution.  It  is  not  need¬ 
ful  for  our  purpose  to  trace  the  develop¬ 
ment  of  this  system.  Conditions  as  we  find 
them  and  the  trend  of  conditions  are  the 
two  phases  of  a  problem  which  is  ever 
present  with  the  retail  merchant.  Con¬ 
ditions  as  we  find  them  at  present  em¬ 
brace  four  principal  factors:  The  manu¬ 
facturer,  the  jobber,  the  retailer  and  the 
consumer.  The  normal  route  from  pro¬ 
ducer  to  consumer  is  via  the  M.  J.  R.  line. 
That  this  line  is  not  always  traveled  is  very 
well  known  to  every  man  here.  That 
the  retailer  buys  from  the  manufacturer 
and  ignores  the  jobber.  That  the  manu¬ 
facturer  frequently  sells  to  the  consumer, 
ignoring  both  the  jobber  and  the  retailer. 
That  the  jobber  ofttimes  sells  to  the  con¬ 
sumer  directly,  infringing  on  retail  ter¬ 
ritory.  That  the  manufacturer  sells  to  cata¬ 
logue  houses  without  any  reference  to  either 
jobber  or  retailer,  and  at  a  price  which 
permits  of  the  discomfort  of  both.  All 
of  these  are  circumstance^  of  much  famil¬ 
iarity,  also  of  much  evil.  These  are  sore 
spots  on  the  body  commercial.  They  are, 
however,  responsive  to  treatment.  The 
organizations  of  retail  associations  in  var¬ 
ious  lines  has  brought  to  bear  a  concert 
of  intelligent  action,  which  has  defined  and 
had  recognized  a  saner  relationship  be¬ 
tween  the  factors  named.  All  evils  have 
not  been  eliminated.  Such  is  not  our  ex¬ 
pectation.  But  that  far  more  favorable 
conditions  exist  to-day  than  ten  years  ago, 
few  will  question.  The  American  manu¬ 
facturer  and  jobber  make  serious  efforts  to 
keep  faith  with  their  customers,  in  fact, 
do  keep  faith  to  an  extent  far  in  advance 
of  former  times.  The  manufacturer  to¬ 
day1  of  standard  goods  recognizes  that 
when  they  sell  to  a  (catalogue  house  an 
unusually  large  order  at  an  unusually  low 
price,  the  catalogue  house  at  once,  trad¬ 
ing  on  the  known  quality  of  the  goods, 
offers  them  to  the  consumer  at  a  price 
which  neither  the  jobber  nor.  retailer  can 
meet.  The  inevitable  result  is  that.  these 
same  goods  on  the  shelves  of  the  jobber 
and  retailer  at  once  become  profitless 
merchandise  and  their  immediate  effort  is 
to  unload  them  and  replace  with  a  line  not 
delivered  into  the  hands  of  the  catalogue 
house.  At  this  point  the  manufacturer  dis¬ 
covers  that  the  total  volume  of  his  goods 
disposed  of  by  the  jobber  and  retailer 
on  one  hand  against  the'  amount  mar¬ 
keted  by  the  catalogue  house  on  the 
other,  shows  the  balance  in  favor  of  the 
jobber  and  retailer  in  the  ratio  of  nine 
to  one.  From  this  fact  as  a  basis  the 
logic  is  easy,  for  as  between  90  per  cent, 
of  his  product  placed  at  regular  prices 
in  the  one  hand  and  10  per  cent,  placed 
at  a  cut  price  on  the  other  hand,  the  di¬ 
rection  in  (which  his  interest  lay  is  not 
hard  to  discern,  but  this  great  light  was 
never  recognized  by  the  manufacturer  un¬ 
til  the  organization  and  steady  growth 
of  the  retail  associations.  It  would  seem, 
therefore*,  '.superfluous  |to  urge  retailers 
to  take  membership  in  their  State  organi¬ 
zations.  This  brings  up  squarely  the  is¬ 
sue.  Shall  the  present  American  system 
of  distributing  merchandise,  namely,  man¬ 
ufacturer,  jobber,  retailer  and  the  travel¬ 
ing  man,  be  perpetuated,  or  shall  the 
old-world  method,  from  manufacturer  to 
co-operative1  store,  or  as  expressed  in  this 
country,  from  manufacturer  to  catalogue 
house  (but  in  both  cases  eliminating  the 
jobber,  retailer  and  traveling  man),  be  in¬ 
stalled?  There  may  be  some  here  who 
think  there  is  no  issue,  others  who  think 
that  the  possibilities  of  any  change  are 
so  remote  that  for  the  present,  at  least, 
there  need  be  no  concern.  There  is  in 
operation  to-day  in  this  country  a  cata¬ 
logue  house  whose  annual  sales  are  re¬ 
ported  to  be  $50,000,000.  Fifty  million  in 
cash  sales,  mind  you.  Fifty  million  in 
retail  transactions.  Fifty  million  of  re¬ 
tail  business  that  you  are  competent  to 
handle  and  have  the  stock  to  supply. 

Fifty  millions  of  business  accomplished 
right  over  your  heads,  with  goods  from 
the  same  source  of  supply  as  yours,  at 
prices  which  you  cannot  profitably  meet, 
and  all  this  is  with  customers  who  live  in 


Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  &  CO. 

Maker*  of  Soapi  of  Merit 

Philadelphia,  Pa. 

Ettabliihed  I«77- 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 

Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  chafges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDING 

COSHOCTON,  OHIO 


Over 

Two  Thousand 

persons  passed  through  “The  Home  of  Shredded  Wheat” 
on  August  17,  1908,  and  saw  the  unique  and  interesting 
process  of  making 

Shredded  Wheat 

The  exact  number  was  2,141,  establishing  a  high- 
water  mark  for  one  day’s  visitors  to  this  plant.  On 
August  13th  the  number  of  visitors  was  2,016.  The 
daily  average  for  the  summer  was  about  1,500  visitors. 

No  other  food  factory  in  the  world  throws  open  its 
doors  to  so  many  visitors.  This  advertising  costs  money, 
but  it  makes  consumers  of  Shredded  Wheat  and  cus¬ 
tomers  for  YOU.  It  is  only  a  small  part  of  our  adver¬ 
tising  expense.  We  don’t  allow  Shredded  Wheat  to 
stick  to  your  shelves. 

No  other  grocer  makes  a  larger  profit  on  Shredded 
Wheat  than  YOU  do — no  “deals,”  no  premiums,  no 
“sugar,”  no  bribes.  The  same  old  policy — A  Square 
Deal  for  a  square  Dealer. 

The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


The  Public 
Demands 


s 


and  insists  on  quality,  not¬ 
withstanding  advertising. 

Back  of  Fels-Naptha 
soap,  we  have  placed  both. 
And  that  is  the  secret  of  its 
ready  sale. 

You  can  always  order 

Fels-Naptha  from 
jobber  with  the  assur 
ance  that  its  qual¬ 
ity  and  our  adver¬ 
tising  will  steadily 
sell  it  for  you. 


«« 


EXTON”  Crackers 


and  Oyster  Eaters 


Have  been  friends  for  61  years.  A  little 
thing  like  an  oyster  cracker  has  to  be 
mighty  good  to  hold  on  so  long.  We 
made  it  best  and  we  kept  it  best  and 
everybody  knows  it  is  best. 

Rich  flour,  scientific  baking,  clean  hand¬ 
ling — it  gets  them  all. 

Everybody  knows  the  “EXTON.” 
Prepare  for  “everybody”  to  buy  them. 


A.  Exton  &  Company 


TRENTON,  IV.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers 
Stamped  “EXTON” 


a 


The  Best  Known  and  Known  as  the  Best” 


Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co., 
Distributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 


your  own  town  and  vicinity  with  whom  you 
are  personally  acquainted. 

Fifty  million  in  currency  which  goes  out 
of  your  several  communities  never  to  re¬ 
turn.  More  than  this,  a  most  powerful, 
most  determined,  most  persistent  effort 
is  still  alive  to  have  the  Government, 
through  the  establishment  of  a  parcels 
post,  to  deliver  merchandise  almost  free 
of  cost  for  them.  The  enactment  of  a 
law  authorizing  such  a  parcels  post  would 
expand  the  territory  of  their  successful 
operations  to  the  tide  waters  of  each  ocean. 
The  fifty  millions  of  their  retail  sales 
would  be  swelled  to  countless  fifty  mil¬ 
lions. 

Mr.  President,  there  is  an  issue.  No 
need  to  tremble  for  the  possibility  of  it 
coming.  It  is  here.  As  previously  stated, 
the  question  is,  shall  the  American  sys¬ 
tem  be  more  firmly  fixed,  both  root  and 
branch,  or  shall  it  be  torn  out  and  in  its 
place  transplanted  the  old-world  method? 
The  court  of  last  resort  is  public  judg¬ 
ment,  and  the  question  propounded  is  this: 
Under  which  system  is  the  highest  interest 
and  the  highest  development  of  all  the 
people  most  conserved?  In  speaking  to 
this  question  I  have  no  hesitancy  in  de¬ 
claring  without  caution,  restraint  or  pro¬ 
viso.  There  is  but  one  system.  That 
is  the  American  system.  It  has  been  es¬ 
tablished  by  the  genius  of  American  en¬ 
terprise.  VVhatever  its  imperfections,  it 
is  American  still.  Under  it  for  one 
hundred  years  manufacturing  cities  and 
agricultural  towns  have  bloomed  and 
blossomed  and  grown  into  centres  of  edu¬ 
cation  and  culture  and  power.  Under  this 
system  the  consumer,  whether  his  income 
is  from  the  produce  of  the  farm  or  the 
wage  of  the  mill,  has  many  stores  from 
which  to  satisfy  his  needs.  Each  eager 
to  serve  him  well.  Each  displaying  goods, 
delivering  goods,  accepting  returned  goods 
and  advancing  credit  if  a  time  of  need 
should  come.  The  transaction  of  this 
local  merchandising  gives  value  to  real 
estate.  This  in  turn  is  the  basis  of  tax¬ 
ation.  From  this  taxation  the  community 
receives  schools,  lights  and  improved 
streets,  sewers,  water  service  and  pro¬ 
tection  of  life  and  property.  Here  the  per¬ 
sonal  equation  is  present.  Men  are  known 
and  respected.  Character  is  developed. 
This  is  the  primary  source  from  which 
springs  that  quality  of  manhood  and  those 
standards  of  integrity  which  have  made 
America  the  foremost  nation  of  earth. 
Broadly  speaking,  the  economic  tenet  that 
where  wealth  is  produced,  there  it  should 
be  circulated  and  invested  is  sound.  Two 
hundred  and  fifty  thousand  tons  of  Ameri¬ 
can  coal  were  sold  last  year  in  Mediter¬ 
ranean  ports.  The  money  in  payment 
for  that  coal  and  the  labor  in  mining  it 
should  accrue  to  the  benefit  of  the  com¬ 
munity  of  its  origin.  If  the  South  raises 
cotton  and  receives  $600,000,000  for  its 
crop,  that  money  should  find  its  principal 
investment  and  circulation  in  the  South. 
If  Pittsburg  fabricates  iron  and  by  water 
route  to  the  Gulf  and  thence  through  the 
Panama  Canal  can  compete  with  the  pro¬ 
ducers  of  the  world,  the  profit  of  that 
success  should  accrue  to  a  greater  Pitts¬ 
burg.  On  this  principle  and  on  this  alone 
can  centres  of  independent  greatness  be 
developed.  In  the  abundance  of  just  such 
centres  lies  the  strength  of  thp  nation. 
The  money  spent  in  a  community  is  the 
basis  of  all  valuation  in  that  community. 

I  know  of  a  corner  in  an  inland  city  in 
which  there  stands  a  brick  building  that 
could  be  duplicated  for  $5,000.  That  cor¬ 
ner  is  valued  at  $600,000.  Why?  Because 
around  its  two  fronts  surges  a  ceaseless 
throng-  of  humanity,  all  of  whom  are  pos¬ 
sible  spenders,  but  if  that  ceaseless  throng 
sent  all  their  money  to  a  catalogue  house 
for  supplies,  that  $5,000  building,  with  the 
lot  thrown  in,  could  not  be  sold  for  one- 
half  what  it  cost.  Under  the  present 
American  system  there  is  equable  dis¬ 
tribution  of  wealth,  both  as  to  centres  of 
wealth  and  also  as  to  individuals  of 
wealth.  Any  community  is  far  better  off 
when  it  has  one  hundred  men  who  are  worth 
$ro,ooo  each  than  if  it  has  one  man  worth 
$1,000,000.  The  old-world  system  would 
place  under  tribute  to  a  few  large  cities 
our  whole  vast  country.  A  parcels  post 
would  fasten  the  deadliest  blight  on  the 
American  system  of  merchandising  ever 
known.  As  one  man  the  retail  merchant 
should  oppose  every  such  measure.  The 
old-world  system  as  exhibited  here  is  ab¬ 
normal,  unnatural  and  un-American.  The 
two  chief  methods  of  effective  oppo¬ 
sition  are,  first,  an  insistence  on  the 
part  of  a  universal  and  united  Retail 
Merchants’  Association,  that  the  goods 
on  your  shelves  shall  not  be  found 
in  catalogue  houses’  stock.  Second,  the 
Government  must  understand  that  it  is 
granted  no  constitutional  right  to  enter 
the  field  of  competitive  commerce  (parcels 
post  is  merchandise  transportation!.  The 
Government  must  understand  that  the  post- 
office  department  is  to  be  administered 
equal-handed  in  the  interest  of  all  citizens. 
That  this  can  be  done  without  deficit 
and  that  it  has  no  right  either  in  equity 
or  under  the  Constitution  to  transport 
freight  at  a  terrific  loss  in  the  interest 
of  a  system  of  merchandising,  the.  estab¬ 
lishment  of  which  would  introduce  old- 
world  methods  in  this  country,  under 
which  the  rich  grow  richer  and  the  poor 
grow  poorer,  under  which  the  jobber,  re¬ 
tailer  and  traveling  man  would  be  blotted 
out.  The  manufacturer,  too,  would  lose 
prestige,  because  of  his  restricted  mar¬ 
kets.  Are  we  ready  to  have  any  foreign 
country  tell  us  how  to  merchandise,  or 
are  we  ready  to  permit  the  Post-office 
Department  to  help  any  foreign  country 
tell  us  how?  The  price  of  our  independ¬ 


ence  is  labor  and  co-operation  in  our  re¬ 
spective  associations.  It  is  alleged  that 
some  post-office  officials  feel  that  if  we  had 
a  parcels  post  they  would  be  bigger  men 
with  bigger  pay,  and  to  this  end  they 
have  convinced  the  Postmaster-General  of 
his  monumental  place  in  history  as  the 
founder  of  a  parcels  post.  This  certainly  is 
a  fertile  field  in  which  the  catalogue  i 
house  can  exercise  activity.  I  would  feel 
greatly  pained  if  I  thought  that  this  sug¬ 
gestion  was  the  first  time  this  field  had 
been  called  to  their  attention.  We  are 
in  the  middle  of  a  finish  fight.  Let  every 
man  and  every  asociation  get  in  touch  with 
their  Congressmen  and  Legislators,  force 
their  position  on  parcels  post  and  deny 
your  vote  to  every  man  who  would  sacri¬ 
fice  our  National  prosperity  on  a  cata¬ 
logue  house  altar  of  gold  and  ambition. 
The  Chair. — I  am  now  about  to  introduci 
to  you  a  gentleman  who  goes  up  and  dowr 
throughout  the  State  preaching  the  doctrin 
of  pure  food,  and  I  want  you  to  look  at  hiu 
and  his  physique.  I  am  sure  that  you  wil 
agree  with  me  that  he  practices  what 
preaches.  I  therefore  take  great  pleasure 
introducing  Mr.  James  Foust,  Dairy  am 
Food  Commissioner  of  Pennsylvania,  of  Pitts 
burg. 

[Commissioner  Foust’s  address  appeared 
the  last  issue.] 

The  Chair. — I  now  have  the  pleasure  of  in 
troducing  to  you  a  gentleman  who  was  con 
nected  with  the  House  of  Representative! 
during  the  last  session  of  the  Legislature 
who  will  speak  to  us  on  the  subject  of  “Gar 
nishment  Laws,”  and  I  want  to  say  in  hi 
behalf  he  was  one  of  tthe  most  conscientiou: 
and  loyal  men  in  the  House  regarding  legis 
lation  in  which  the  merchants  of  Pennsyl 
yania  were  interested.  I  have  great  pleasur 
in  introducing  to  you  Hon.  W.  W.  Hall, 
Pittston. 


Mr.  Plall  spoke  in  parkas  follows: — 

The  subject  of  Garnishment  Laws  as¬ 
signed  to  me,  in  so  far  as  it  relates  to 
or  affects  the  interests  of  the  merchants  of 
Pennsylvania,  and  for  greater  clearness, 
might  readily  be  changed  to  this  question: 
“YVhat  law  should  be  enacted  in  this  State 
which  will  enable  the  merchant  or  phy¬ 
sician  to  collect  from  a  delinquent  cus¬ 
tomer  or  patient  an  honest  debt  contracted 
for  the  necessaries  of  life,  or  medical  at¬ 
tendance,  such  customer  or  patient  being 
well  able  to  pay  the  debt  by  reason  o: 
the  wages,  salary  or  income  which  he  or 
she  receives”? 

Garnishment  laws,  or  perhaps  more 
properly  speaking,  laws  providing  for  at¬ 
tachment  proceedings,  originated  in  the 
early  period  of  English  history  when  the 
foundation  of  our  law  known  as  the  Com¬ 
mon  Law  was  being  made  and  formed. 
Attachment  proceedings  were  then  insti¬ 
tuted  in  an  old  action  to  secure  pos 
session  of  old  title  deeds  and  papers. 
From  time  to  time  attachment  proceed¬ 
ings  of  a  different  nature  came  into  prac¬ 
tice,  until  now  we  have  many  different 
kinds  in  use. 

The  proceedings  now  consist  chiefly  in 
the  entering  of  a  complaint  by  a  creditor, 
with  a  magistrate  or  court  to  the  effect 
that  the  defendant  is  indebted  to  the  com¬ 
plainant,  that  the  defendant  refuses  or 
fails  to  pay,  notwithstanding  that  the  de¬ 
fendant  has  certain  moneys  due  him  from 
a  third  party.  A  writ  of  attachment  is 
then  issued  by  the  magistrate  or  court, 
directed  to  this  third  party,  who  is  termed 
the  garnishee,  and  as  the  term  signifies, 
he  is  warned  or  cautioned  not  to  pay  over 
the  money  which  is  due  the  defendant, 
but  to  pay  the  same  to  the  plaintiff,  if 
judgment  is  so  rendered. 

At  present  there  are  several  kinds  of 
attachment  proceedings,  but  those  known 
best  to  lawyers  and  which  are  more  fa¬ 
miliar  to  the  public,  are  foreign,  domes¬ 
tic  and  fraudulent  debtor  attachments,  and 
attachments  of  wages  for  boarding  or 
lodging  for  four  weeks  or  less. 

It  seems  hardly  necessary  to  discuss,  in 
detail  the  first  three  mentioned,  it  being 
sufficient  to  note  in  passing  that  the  law 
creating  each  one  of  these  proceedings  ap¬ 
peared  upon  the  public  statute  books  at 
different  periods,  and  came  into  actual  ex¬ 
istence  as  the  exigencies  of  the  times  re¬ 
quired. 

Of  particular  interest  to  us  in  the  present 
discussion  are  attachments  of  wages  for 
board  for  four  weeks  or  less,  as  the  claims 
of  merchants  for  necessaries  are  nearly 
akin  to  claims  for  board.  Such  attach¬ 
ments  were  authorized  by  the  Act  of 
1876.  Prior  to  1876  wages  were  not  at¬ 
tachable  at  all.  The  Act  of  1845,  providing 
that  the  wages  of  any  laborers,  or  the 
salary  of  any  person  in  public  or  private 
employment,  should  not  be  liable  to  at¬ 
tachment  in  the  hands  of  the  employer. 
Before  the  Act  of  1845  wages  were  at¬ 
tachable  like  any  other  debt.  After  that 
act  wages  remained  unattachable  for  any 
debt  until  the  Act  of  1876,  which  made 
wages  attachable  for  boarding  or  lodging 
for  four  weeks  or  less,  due  to  the  pro¬ 
prietors  of  hotels,  inns,  boarding  houses 
and  lodging  houses.  This  act  was  a  rare 
instance  of  nugatory  legislation.  The  fail¬ 
ure  to  insert  in  it  that  the  defendant 
could  not  claim  the  $300  exemption  ren¬ 
dered  it  inoperative  for  all  practical  pur¬ 
poses,  as  the  defendant  could  claim  the 
exemption  and  nothing  could  be  secured 
unless  the  defendant  failed  to  claim  his 
exemption  in  time,  or  the  wages  attached 
exceeded  $300,  which,  of  course,  rarely 
would  happen.  Thus  the  law  remained  a 
nullity  until  the  Act  of  April  4,  1889,  which 
cured  the  defect  and  provided  that  no  ex¬ 
emption  from  levy  and  sale  on  attach¬ 
ment  should  be  allowed  on  judgments  ob- 
(Con*inued  on  page  19.) 
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SELLING 

QUALITIES 

Every  wideawake  merchant  appreciates  good 
goods,  reliable  goods,  goods  that  possess  sell¬ 
ing  qualities  and  have  such  merit  as  insure 
repeat  orders  because  they  suit  housewives. 

We  never  quote  or  offer  any  others.  Our 
Gold  Fish  Formosa  Oolong  Teas  are 
business  builders.  = 

FOUR  WONDER  WORKERS  F%FX:  s“Sf.c“p 

Gold  Fish  Formosa  Oolongs! 

1-2  CHESTS,  No.  40,  LOT  A,  27c.  per  lb. 

1-2  CHESTS,  No.  40,  LOT  B,  30c.  per  lb. 

1-2  CHESTS,  No.  40,  LOT  C,  35c.  per  lb. 

1-2  CHESTS,  No.  40,  LOT  D,  40c.  per  lb. 

You  will  be  pleased  with  Gold  Fish  Teas.  They  are  reliable. 

MAIL  ORDER  SUGGESTIONS 

Send  for  copy  of  Premier  Enquirer,  September  issue,  see  pages  21,  22  and  23. 

FRANCIS  H.  LEGGETT  &  COMPANY 

IMPORTING  AND  MANUFACTURING  GROCERS 
West  Broadway,  Franklin  and  Varick  Streets 

Manufactory:  133  to  138  King  Street.  Cable  Address:  Leggett,  New  York, 

Telephone:  3330  Franklin.  Bordeaux  Office:  18  Rue  Victoire  Amerlealne. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


16 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


We  are  going  to  make  it  interesting  for  merchants  to 
visit  our  stores  during 


Founders’  Week 


Our  stores  will  be  open  for  business  every  morning 
and  we  will  offer  special  inducements  for  the  week. 


JAMES  M.  VANCE  &  CO. 

Hardware  Jobbers 

211  and  213  Market  St.,  Philadelphia 


“Some  more  of  that  same  kind.”  Does  that 
sound  good  to  you  ?  Means  a  nice,  easy  sale  and 
a  satisfied  customer,  doesn’t  it  ?  All  the  effort  it 
takes  on  your  part  is  to  say  “Pleasant  weather  we 

are  having,  Mrs. - .isn’t  it,  now  is  there  anything 

else  this  morning?” 

Stock  the  goods  which  will  make  them  come  to 
YOU,  and  say  “Some  more  of  that  same  kind.” 
Drop  a  post-card — costs  a  cent — for  sample  and 
prices  of  our  California  Jams,  Marmalades  and 
Preserves. 


H.  P.  D.  KINGSBURY,  Redlands,  California 
(Where  the  oranges  come  from) 


Preserved  Fruits,  Jams,  Jellies, 
—  Fruit  Butters,  etc.  — 


j 


V. 


CONTAINING  NO  PRESERVATIVE  AND  NO 


ARTIFICIAL  COLORING 


were  made  and  shipped  by 

PHILIP  J.  RITTER 


many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 


*][  Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 


We  ask  for  a  portion  of  your  patronage. 

^ _ _ r 


P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


THE  GROCERY  MARKETS 


Tea. 


The  tea  market  is  quite  un¬ 
changed.  The  demand  is  for 
actual  wants  only,  as  it  has  been 
for  several  months,  and  as  it 
seems  likely  to  be  for  some 
months  to  come.  Prices  are  un 
changed  throughout,  and  the  mar 
ket  can  be  said  to  be  steady 
throughout  the  whole  line. 

Coffee. 

The  market  for  Brazil  coffee 
has  been  very  stupid.  The  re¬ 
ceipts  of  Rio  and  Santos  coffee 
keep  very  large,  but  it  seems  to  be 
impossible  to  stir  the  trade  from 
their  hand-to-mouth  buying. 
There  has  been  no  change  in  the 
speculative  markets,  transactions 
being  confined  to  those  dealing 
against  actual  coffee  and  sup 
ported  by  valorization  agents 
here  and  in  Europe.  Java  and 
Mocha  are  steady  at  unchanged 
prices.  While  there  is  no  large 
movement  in  mild  goods  the  mar¬ 
ket  is  firm  owing  to  favorable 
statistical  position. 

Sugar. 

The  raw  sugar  market  has  re¬ 
mained  unchanged  during  the 
week  so  far  as  any  important 
change  is  concerned.  Refined 
sugar  likewise  shows  no  change 
and  is  in  excellent  demand. 

Syrup  and  Molasses. 

Glucose  has  made  no  further 
change  during  the  week.  Com¬ 
pound  syrup  is  showing  some  lit¬ 
tle  improvement  in  the  demand  as 
the  weather  cools,  and  prices  are 
unchanged.  Sugar  syrup  is  in  fair 
demand  at  unchanged  prices. 
Molasses  is  wanted  to  some  ex¬ 
tent  at  ruling  prices. 

Fish. 

Mackerel  is  scarce  and  firm. 
The  shore  mackerel  catch  has 
been  practically  a  failure,  and 
were  there  any  stock  to  advance 
prices  would  unquestionably  be 
higher.  Irish  mackerel  is  also 
scarce  and  about  $i  per  barrel 
higher.  Nortvays  have  not  yet 
begun  to  amount  to  anything  for 
the  season,  and  the  general  situ¬ 
ation  is  firm.  Cod,  hake  and  had¬ 
dock  are  selling  fairly  for  future 
delivery  and  also  on  spot.  Prices 
are  about  unchanged.  New 
Alaska  salmon  has  sold  fairly  for 
future  delivery,  but  the  price  has 
been  somewhat  unsettled.  Red 
Alaska  is  nominally  quoted  at 
$1.15  f.  o.  b.  coast,  but  there  have 
been  sales  as  low  as  $1.10.  Sar¬ 


dines  of  all  grades,  French,  Nor 
wegian  and  domestic,  are  all  un 
changed  and  in  light  request. 

Canned  Goods. 

Tomatoes  are  firm  at  an  aver 
age  price  of  80  cents  for  3-pound 
Maryland  standards.  It  is  now 
certain  that  the  pack  will  be  short 
and  prices  may  go  higher.  In 
fact,  in  certain  quarters  it  is.  con 
fidently  prophesied  that  they  wil 
and  very  shortly.  Corn  is  dul 
and  unchanged.  Peas  are  not 
wanted.  It  is  very  probable  that 
concessions  could  be  obtained  on 
them  were  there  any  buyers,  but 
the  trade  is  quite  indifferent 
Peaches  are  firm,  but  prices  have 
not  advanced  beyond  the  advance 
noted  last  week,  though  the  mar 
ket  is  firm.  The  pack  is  very 
short.  Apples  are  unchanged  on 
previously  reported  quotations 
California  canned  goods  have 
shown  some  demand  during  the 
last  few  days,  notably  for  peaches 
on  account  of  the  short  Eastern 
pack.  Prices  are  unchanged 


The  small  line  of  Baltimor 


canned  goods  is  unchanged  and 
quiet., 

Dried  Fruit*. 

Prunes  are  unchanged,  but  in 
very  light  demand.  Peaches  are 
lower  and  the  ideas  of  holders 
seem  to  have  eased  off  very  de¬ 
cidedly.  The  market  shows  about 
half  a  cent  drop  from  the  highest 
point.  Apricots  are  still  firm  and 
scarce.  Prices  are  firmly  main¬ 
tained  and  the  demand  is  fair 
Currants  are  in  fair  demand  at  un¬ 
changed  prices.  Raisins  are  quiet 
at  ruling  prices.  There  is  talk 
about  a  corner  in  raisins  being  put 
through  by  the  J.  K.  Armsby  Co. 
but  if  it  succeeds  it  will  be  th< 
only  scheme  of  the  sort  that  the 
California  people  ever  put  througl 
that  did.  Other  dried  fruits  ar< 
quiet  and  unchanged. 

Bean*  and  Pea*. 

Old  domestic  pea  beans  are 
very  much  depressed  and  can 
probably  be  bought  for  little  i 
any  more  than  the  price  of  the  im 
sorted,  the  best  of  which  can  be 
nought  at  $2. 1 5.  New  domestic 
nea  beans  are  offered  at  $2.20 
Marrows  are  also  easier  and  the 
domestic  grade  can  be  bought 
around  $2.25.  The  demand  is 
ight.  California  limas  can  be 
nought  for  October  shipment  for 
5P2  cents  and  for  later  shipment! 
at  5.05  cents.  New  split  peas  are 
offered  at  $6.50  per  barrel  and 
seem  to  be  wanted.  New  green 
and  Scotch  are  selling  respective- 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
e  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
id  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
;veral,  but  none  was  exactly  what  was  wanted. 

f  We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
robably  every  one  of  whom  has  some  technical  knowledge  of  win- 
ow-dressing.  What  we  want  is  articles  clearly  describing  window 
isplays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
r  original — in  fact,  those  which  have  been  used  successfully  are 
irhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
/era ge  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
lould  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
rawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
lot  pencil). 


r  at  $1.85  and  $1.95,  which  is 
bout  50  cents  less  than  the  spot 
rice  on  old1  goods. 

Butter. 

The  butter  market  is  very 
ctive,  and  prices  throughout  are 
nchanged.  The  make  is  about 
ormal  for  the  season,  and  the 
onsumptive  demand  is  increasing 
aily.  There  will  likely  be  a  fur- 
tier  increase  in  the  trade  from 
ow  on,  accompanied  by  an  ad- 
ance  in  all  grades  of  butter  in 
he  near  future.  The  quality  of 
utter  arriving  now  is  showing 
nprovement  and  the  market  is 
a  a  very  desirable  condition. 

E*gs. 

The  egg  market  is  very  firm  at 
uling  prices.  The  quality  of  the 
•ggs  arriving  is  showing  less  heat, 
tnd  fresh  eggs  now  arriving  are 
jiving  good  satisfaction.  The 
•onsumptive  demand  for  eggs  is 
ncreasing  and  if  there  is  any 
:hange  in  price  it  will  likely  be  a 
dight  advance. 

Cheese. 

There  has  been  a  general  ad¬ 
vance  in  the  cheese  market  over 
the  entire  country  during  the  past 
week  to  the  extent  of  jzj  cent  per 
pound.  There  is  a  very  good  con¬ 
sumptive  and  speculative  demand. 
The  make  is  about  normal  for  the 
season  and  the  quality  is  fine. 
No  radical  change  in  price  is 
looked  for  in  the  next  few  days. 

Provisions. 

The  provision  market  has  re¬ 
mained  stationary  during  the  past 
week  on  everything  in  the 
smoked  meat  line.  Prices  arc 
steady  and  unchanged.  The  de¬ 
mand  for  consumption  is  good. 
Both  pure  and  compound  lard  are 
in  fair  demand  at  unchanged 
prices.  Barrel  pork  and  dried 


beef  are  scarce  at  unchanged 
prices.  Canned  meats  are  un¬ 
changed  in  price,  in  good  supply 
and  excellent  demand. 

Produce. 

Potatoes,  50  to  55  cents  per  bas¬ 
ket,  85  to  90  cents  per  bushel,  de¬ 
mand  fair ;  sweet  potatoes,  firsts, 
30  to  35  cents  per  basket ;  sec¬ 
onds,  20  to  25  cents  per  basket, 
demand  fair;  beets,  25  to  40  cents 
per  basket,  demand  fair;  Pennsyl¬ 
vania  cabbage,  $1.25  to  $1.50  per 
barrel;  Jersey,  30  to  35  cents  per 
basket,  demand  good ;  carrots,  50 
cents  per  basket,  demand  fair;  cu¬ 
cumbers,  Long  Island,  75  to  85 
cents  per  basket,  demand  fair; 
Jersey  onions,  35  to  40  cents  per 
basket,  demand  fair;  fancy  white 
pickling,  $1.35  to  $1.40  per  bas¬ 
ket;  yellow  pickling,  45  to  50 
cents  per  basket,  demand  fair; 
squash,  20  cents  per  basket,  de¬ 
mand  fair;  New  York  salad,  $1 
per  box,  demand  fair ;  green  pep¬ 
pers,  15  to  20  cents  per  basket; 
red,  20  to  25  cents  per  basket ; 
cayenne,  40  to  50  cents  per  basket, 
demand  fair;  string  beans,  green, 
20  to  25  cents  per  basket ;  yellow, 
25  to  30  cents  per  basket,  demand 
poor ;  yellow  turnips,  30  to  40 
cents  per  basket,  demand  fair ; 
white  turnips,  25  to  30  cents  per 
basket,  demand  fair. 

Green  Fruit. 

Bananas,  large,  $1  to  $1.40  per 
bunch;  8-hands,  75  cents  to  $1  per 
bunch ;  7-hands,  50  to  65  cents  per 
bunch  ;  6-hands,  40  to  50  cents  per 
bunch,  demand  fair;  California 
oranges,  $4  to  $4.50  per  box,  de¬ 
mand  fair;  lemons,  $3.50  to  $4.50 
per  box,  demand  fair;  limes,  80 
cents  per  hundred,  demand  fair; 
pineapples,  $4  to  $5  per  crate,  de¬ 
mand  fair. 


Skipper 


ines. 


They’ll 
suit  your 
customers 
to  a  TEJi 


As  you  must  sell  sardines,  wliy  not  sell  the 
best—  the  kind  that  will  bring  and  hold  trade  for 
you  ?  "Skipper”  Sardines  will  do  this. 

We  guarantee  the  quality. 

We  guarantee  the  sale. 

We  guarantee  your  profit. 


ANGUS  WATSON  &  CO.,  Canned  Fish  Specialists 

1011  CHESTNUT  ST.,  PHILADELPHIA,  PA. 


Branch  of  ANQUS  WATSON  &  CO.,  Newcastle-upon-Tyne,  England 


Nuts. 

Peanuts,  green,  choice,  4^  cents 
per  pound;  fancy,  6j4  cents  per 
pound ;  jumbo,  7J4  cents  per  pound  ; 
roasted,  choice,  $1.15  per  bushel; 
fancy,  $1.50  per  bushel;  jumbo, 
$1.70  per  bushel,  demand  fair; 
almonds,  17  to  1 7J4  cents  per 
pound ;  Brazils,  9L>  to  10  cents 
per  pound ;  filberts,  10  cents  per 
pound ;  pecans,  1 1  cents  per 
pound;  walnuts,  10  to  cents 

per  pound;  mixed  nuts,  11  cents 
per  pound,  dem,and  poor. 


INDIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

Continued  unfavorable  crop  de¬ 
velopments  this  week,  coupled 
with  a  large  increase  in  the  de¬ 
mand  for  the  goods,  caused  a 
stronger  and  higher  market  for 
tomatoes^  and  the  prices  may  ad¬ 
vance  further  unless  the  unex¬ 
pected  happens.  It  was  plain  to 
the  observant  that  the  market 
conditions  during  the  month  of 
August  were  making  towards  a 
stronger  basis  and  a  higher  level 
of  prices  for  the  canned  article. 
The  same  conditions  continue  to 
prevail  with  added  force,  and 
should  there  be  no  change  for  the 
better  during  the  month  of  Sep¬ 
tember  the  inevitable  result  will 
be  higher  prices  after  the  canning 


season  closes,  perhaps  sooner. 
Protect  your  wants  for  your  fall 
trade  in  tomatoes.  Conservative 
buying  is  advisable.  The  corn 
market  appears  to  be  in  a  strong- 
position,  though  it  was  less  active 
this  week.  The  other  active  arti¬ 
cles  in  the  line  of  vegetables  are 
sweet  potatoes,  string  beans  and 
baked  beans.  In  peas  there  was 
the  usual  run  of  every-day  small 
orders,  and  there  was  the  same 
call  for  the  other  items. 

The  small  receipt  of  peaches 
and  the  higher  prices  of  them  for 
canning  purposes  made  an  active 
market  this  week  for  all  grades 
and  sizes  of  the  new  pack.  Pie 
peaches  and  seconds  were  es¬ 
pecially  strong  and  active.  The 
pack  of  those  two  grades  is  prac¬ 
tically  made  now,  and  those  job¬ 
bers  who  have  not  yet  covered 
their  wants  may  regret  further 
delay.  The  pack  of  them  is  es¬ 
pecially  light  comparatively.  The 
output  of  fancy,  select  yellow 
peaches  in  heavy  syrup  will  be 
small,  and  that  grade  is  about  all 
in.  We  repeat  our  recommenda¬ 
tion  to  cover  your  wants  for  the 
next  four  months,  from  the  cheap¬ 
est  to  the  highest  grade.  The  de¬ 
mand  for  new  pears  appears  to  be 
increasing,  andi  nearly  all  lines  of 
fruits,  including  apples,  were 
fairly  active  in  a  small  way  dur¬ 
ing  the  week.  Cove  oysters 
shared  a  little  in  the  better  de¬ 
mand. 
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In  the  middle  of  the  peach  can¬ 
ning  season  in  this  section  the 
canners  cannot  obtain  enough  of 
the  fruit  to  keep  their  canneries 
going  a  full  day,  and  are  obliged 
to  piece  out  a  short  day’s  work 
with  one  or  more  other  articles, 
and  this  in  the  face  of  experts’ 
forecasts  of  a  bumper  crop  in 
Maryland,  Delaware  and  Vir¬ 
ginia.  That  is  the  basis  of  the 
strength  of  the  market  at  this 
time,  and  the  situation  cannot  be 
weakened  by  any  crop  develop¬ 
ment  during  the  remainder  of  the 
season. 

The  cost  of  raw  tomatoes  for 
canning  purposes  has  advanced 
since  the  middle  of  August  from 
40  and  45  cents  per  bushel  to  70 
and  75  cents,  equal  to,  say,  70  per 
cent.,  with  no  increase  in  the 
number  of  tins,  yield  per  bushel, 
or  other  compensating  feature. 
In  that  same  time  the  prices  of 
the  canned  article  have  advanced 
only  2 to  5  cents  per  dozen, 
equal  to,  say,  a  fraction  over  6 
per  cent.  The  September  pack  is 
usually  the  largest  of  the  season, 
but  the  outlook  for  this  month  is 
not  encouraging.  All  quotations 
are  subject  to  the  market  fluctu¬ 
ations.  Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 

Imported  Fish  Products. 

The  catch  of  herring  in  Scot¬ 
land  has  suddenly  stopped  and 
prices  have  advanced  about  10 
shilling  per  barrel. 

In  Holland  the  catch  is  very 
poor  and  they  have  also  advanced 
their  prices. 

Demand  for  herring  has  im¬ 
proved  and  is  likely  to  improve 
further  with  the  coming  cool 
weather. 

Mackerel. — In  Ireland  the  catch 
is  rather  poor  and  most  of  the  fish 
taken  is  rather  soft  and  bony, 
consequently  not  very  satisfac¬ 
tory. 


In  Norway  they  have  caught 
some  summer  mackerel  which 
show  fair  quality,  but,  of  course, 
are  only  good  for  certain  trade. 
The  real  fine  quality  good  mack¬ 
erel  will  be  coming  in  the  market 
very  soon.  Catch  ought  to  start 
now  and  we  expect  cables  at  any 
moment  that  the  catch  has 
started.  Stocks  here  of  Norway 
mackerel  are  very  small  and  we 
look  for  good  opening  prices  on 
Norway  fancy  fat  mackerel. 

Imported  oil  sardines  are  mov¬ 
ing  quite  freely.  There  have 
been  a  few  caught  in  France 
which  have  been  bought  out  rap¬ 
idly  at  advancing  prices. 

In  Portugal  they  have  had  no 
small  fish  lately,  consequently 
stocks'  are  rather  greatly  reduced 
and  prices  very  firm. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 

Spices. 

The  market  has  been  exceed¬ 
ingly  active  during  the  week. 
Spot  stocks  are  even  scarcer  than 
before  and  the  trade  will  have  to 
depend  oh  incoming  arrivals  to 
tide  them  over  fall  months. 

Pepper. — Stocks  are  small ;  crop 
conditions  are  normal.  Futures 
are  offered  at  unchanged  prices. 

Cayennes. — Demand  is  large 
and  there  is  a  great  shortage  of 
good  Bright  Chillies,  especially 
for  pickling  purpose. 

Cloves. — Very  little  stock  left 
in  our  country.  Nearby  arrivals 
are  very  active.  Prices  are  some¬ 
what  firmer. 

Pimento  (Allspice). — There  has 
been  a  large  demand  on  account 
of  the  present  low  value.  Good 
quality  remains  scarce. 

Nutmegs  are  firmer  and  in 
steady  demand.  We  certainly 
look  for  higher  prices  to  rule. 

Cassias. — All  grades  of  bark  in 
good  demand.  Batavia  is  re¬ 
ported  all  sold  and  is  only  offered 


for  arrival.  China  Case  Cassia  is 
in  big  demand  at  present. 

Gingers  continue  scarce  and 
are  held  at  firm  prices.  We  do 
not  look  for  a  lower  market  for 
some  time.  . 

Seeds. — Caraway  is  very  active. 
New  goods  just  in,'  having  found 
ready  sale.  Coriander  continues 
firm  with  upward,  tendency. 
Poppy,  Celery  and  Mustard  are 
all  steady,  but  unchanged. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


MARKET  NOTES. 


Tomatoes  have  dragged  a  little 
during  the  past  week.  Early  in 
the  week  the  best  brought  75 
cents  per  basket,  but  later  the 
market  declined  and  the  range  at 
this  writing  is  25  to  50  cents.  The 
quality  is  good. 


Peaches  are  coming  from  West 
Virginia,  Maryland  and  Pennsyl¬ 
vania,  and  the  range  is  75  cents  to 
$1.25  per  basket.  The  quality  is 
fair  and  the  demand  fair. 

New  crop  pumpkins  range  from 
5  to  25  cents  each,  according  to 
size,  or  $1  to  $1.25  per  barrel. 
The  demand  is  fair. 

Colorado  cantaloupes  range 
from  $2.50  to  $2.75  per  crate  and 
are  moving  well.  The  quality 
seems  to  be  improving  all  the 
time. 


Delaware  grapes  range  from  13 
to  15  cents,  Concords  11  cents,  and 
Niagaras  13  cents.  All  these  are 
from  New  York  State.  California 
Tokays  average  $1.75  per  case 
and  are  in  excellent  demand. 


New  white  potatoes  range  froi 
50  to  60  cents  per  basket  and  ai 
selling  well.  The  cutters  lia\ 
been  raising  some  dust  by  retai 
ing  at  35  to  40  cents  per  baske 
which  price  netted  a  loss  of  1 
cents  per  bushel  at  least. 

New  sweet  potatoes  range  froi 
30  to  35  cents  per  basket,  whic 
is  about  an  average  price.  Th 
crop  is  large  and  the  deman 
good. 

Watermelons  range  from  10  t 
25  cents  each  and  are  selling  we 
though  winding  up  their  seasoi 

New  Jersey  onions  average  1 
per  basket  and  are  wanted. 

String  beans  are  glutted  an 
average  25  cents  per  basket.  Th 
demand  is  light. 

‘‘Make  Them  Come  to  You.” 

If  you  will  stock  the  right  kind  < 
goods  you  can  make  them  come  to  yo 
as  they  will  want  more  of  the  same  kii 
— that’s  the  kind  of  jams,  marmaladi 
and  preserves  H.  P.  D.  Kingsbury,  c 
Redlands,  Cal.,  packs.  It  only  costs 
post  card  to  .get  prices  and  samples. 


Founders’  Week. 

To  every  merchant  visiting  Philadi 
phia  during  Founders’  Week  James  J 
Vance  &  Co.,  21 1  and  213  Market  strei 
will  offer  special  inducements  for  the 
to  make  their  hardware  purchases.  Tin 
will  be  open  every  morning  and  the 
future  announcements  will  prove  into 
esting,  so  watch  for  them. 

MANY  GROCERS 

Find  it  pays  them  to  read  tb 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  free,  or  lour  month*’  trial  lor  10  con 


High-grade  goods  raise  the  standard  of  your  store, 
bring  you  a  better  class  of  trade,  increase  your  profits. 
Why  not  put  in  a  line  of  our  high-grade  canned  goods? 


Cruiser  Brand 


Tomatoes 

Corn 


Small  Sifted  Peas 

Early  June  Peas 

Succotash  Telephone  Peas 

Small  Lima  Beans  White  Wax  Beans 


KIRK,  FOSTER  &,  CO. 


WHOLESALE  AAA  NORTH  WATER  STREET 
GROCERS  PHILADELPHIA  -  PENNSYLVANIA 
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lined  for  board  for  four  weeks  or  less, 
his  gave  the  remedy  the  efficacy  it  needed, 
'hus  we  see  with  what  difficulty  the  boa'-d- 
ig  house  and  hotelkepers  met  when  they 
•ere  seking  protection  from  the  Legisla¬ 
te. 

The  time  has  now  arrived,  or  rather  is 
■ast  due  for  the  enactment  of  a  law  pro¬ 
filing  for  another  kind  of  attachment  pro- 
eeding.  A  law  more  necessary,  in  my 
udgment,  to  accomplish  the  ends  of  jus- 
ice  and  properly  protect  the  merchants 
han  all  the  other  combined,  and  that  law 
s  one  permitting  the  attachment  of  wages, 
alary  and  other  income,  for  debt  con- 
racted  for  the  necessaries  of  life,  and  pro- 
iding  that  90  per  cent,  only  of  such  wages 
hall  be  exempt  on  levy  or  sale. 

Now,  what  is  the  nature  and  character 
if  such  a  law?  Let  us  pause  for  a  few 
noments  before  going  further  and  see. 
Vith  your  permission  and  kind  indulgence, 
will  read  the  proposed  bill  to  you: — 

Vn  Act  providing  for  the  collection  of 
certain  debts,  permitting  attachments  to 
issue  in  proceedings  instituted  here¬ 
under  and  defining  the  proceedings  per¬ 
taining  thereto  before  justices  of  the 
peace  and  aldermen,  and  providing  that 
no  exemption  of  property  shall  be  al¬ 
lowed  under  said  attachments. 

Section  1.  Be  is'  enacted  by  the  Senate 
ind  House  of  Representatives  of  the  Com- 
nonwealth  of  Pennsylvania,  in  general  as- 
;embly  met,  and  it  is  hereby  enated  by  the 
mthority  of  the  same,  that  hereafter  when 
iny  person  becomes  indebted  to  an  indi¬ 
vidual,  partnership  or  corporation,  for  or 
in  account  of  the  purchase  of  food,  pro¬ 
visions,  articles  of  clothing,  articles  used 
n  the  home,  medicine  and  medical  attend- 
mce  and  all  other  articles  commonly  des- 
gnated  as  the  necessaries  of  life,  then 
inly  90  per  centum  of  any  wages,  debts, 
.armings,  salary,  income  from  trust  funds, 
ir  profits,  due  and  owing  at  the  time  of 
:he  service  of  process  or  which  shall  be- 
:ome  due  and  owing  to  the  debtor  after 
such  service  and  before  judgment  ren¬ 
dered,  shall  be  exempt  from  attachment 
ir  execution  as  against  such  claim,  debt 
3r  demand  as  aforesaid,  and  in  addition 
to  the  other  remedies  as  are  now  provided 
by  law  for  the  collection  of  debts,  the  indi¬ 
vidual,  partnership  or  corporation  afore¬ 
said  shall  have  the  right'  to  attach  said 
wages,  debts,  salary,  income  from  trust 
iunds  or  profits  due  or  owing  to  the  said 
debtor,  or  which  shall  thereafter  become 
due  and  owing  as  aforesaid  to  said  debtor, 
by  any  individual,  partnership  or  corpora¬ 
tion  whatever,  to  the  extent  of  10  per 
centum  of  such  wages,  debts,  salary,  in¬ 
come  from  trust  funds  or  profits,  and  any 
sum  so  due  or  so  attached  shall  not  be 
paid  to  the  said  defendant,  but  shall 
be  held  by  the  garnishee,  together  with 
$4  for  costs,  as  hereafter  more  duly  stated, 
until  the  judgment  which  may  be  ren¬ 
dered  against  the  defendant  in  pursuance 
to  a  summons  to  him  or  to  her  directed, 
which  shall  isue  with  such  attachment,  for 
such  amounts  which  may  be  legally  at¬ 
tached,  shall  be  satisfied,  and  justices  of 
the  peace  and  aldermen  shall  have  juris¬ 
diction  of  such  attachment  proceedings 
and  the  mode  of  procedure  in  such  eases 
shall  be  similar  to  that  now  provided  by 
existing  laws  of  the  Commonwealth  re¬ 
lating  to  attachment  of  wages  of  persons 
indebted  for  boarding. 

Provided,  however,  that  the  wages,  debts, 
salary,  income  from  trust  funds,  or  profits, 
shall,  in  addition  to  the  10  per  centum  as 
aforesaid,  be  further  liable  to  the  plain¬ 
tiff  for  the  costs  of  the  proceedings  brought 
to  recover  the  same  in  any  sum  not  ex¬ 
ceeding  $4,  and  such  garnishee  may  pay 
to  such  debtor  an  amount  equal  to  90 
per  centum  of  such  wages,  debts,  salary, 
income  from  trust  funds  or  profits,  less  the 
costs  as  herein  provided,  which  shall  be 
due  at  the  time  of  service  of  process. 

Provided,  further,  that  the  person  bring¬ 
ing  an  action  as  aforesaid  shall  first  make 
demand  in  writing  at  least  twenty-four 
hours  before  beginning  a  proceeding  here¬ 
under  for  the  excess  over  and  above  90 
per  centum  of  the  wages,  debts,  salary, 
income  from  trust  funds  or  profits  of  the 
debtor  due  at  the  time,  and  no  costs  or  ex¬ 
penses  shall  be  chargeable  to  the  defend¬ 
ant  debtor  in  such  action  if  he  or  she  ten¬ 
der  payment  in  money,  or  order  duly  ac¬ 
cepted  by  the  individual,  partnership  or 
corporation  from  whom  said  money  may  be 
due  to  said  debtor  for  the  excess  of  his 
or  her  wages,  debts,  salary,  income  from 
trust  funds  or  profits,  over  and  above  90 
per  centum  thereof,  upon  such  written  de¬ 
mand  made  therefor.  And,  provided,  that 
if  a  final  settlement  has  been  effected  not 
more  than  one  such  demand  by  any  cred¬ 
itor  shall  be  made,  nor  shall  more  than  one 
attachment  issue  within  a  period  of  thirty 
days;  nor  can  more  than  one  creditor 
with  effect  make  a  demand  upon  said 
debtor  within  any  thirty  days.  Provided, 
further,  that  any  voluntary  payment  or 
payments  made  by  the  debtor  during  such 
interval  of  thirty  days,  shall  be  deducted 
from  the  amount  which  might  be  de¬ 
manded,  as  herein  provided,  as  if  no  pay¬ 
ment  or  payments  had  been  made.  And, 
provided  further,  that  the  production  of  a 
written  demand,  made  within  thirty  days, 
and  proof  of  settlement  or  final  disposi¬ 
tion  of  the  claim  shall  be  a  bar  to  bring¬ 


ing  a  proceeding  under  this  act  within  said 
thirty  days.  And,  provided,  further,  that 
the  provisions  of  this  act  shall  only  ap¬ 
ply  to  claims  or  debts  of 
dollars  or  less. 

Sec.  2.  That  the  justice  of  peace  or  al¬ 
derman  before  whom  any  such  attachment 
proceedings  are  brought  shall,  upon  the 
determination  of  the  cause,  render  a  state¬ 
ment  to  the  garnishee  setting  forth  the 
judgment  rendered  by  him  and  the  amount 
of  the  costs  in  said  proceedings. 

Sec.  3.  The  garnishee  shall,  upon  re¬ 
ceipt  of  such  statement  from  the  justice 
of  the  peace  or  alderman,  forthwith  pay 
over  the  amount  of  the  judgment  and 
costs,  not,  however,  to  exceed  in  any  case 
$4,  less  the  sum  of  15  cents,  which  sum 
is  to  be  deducted  and  retained  by  the 
garnishee  for  services  in  said  proceeding. 

Sec.  4.  No  exemption  of  property  from 
attachment,  levy  or  sale,  upon  execution, 
shall  be  allowed  upon  judgments  obtained 
under  the  provisions  of  the  first  section 
of  this  act. 

Sec.  5.  Nothing  in  this  act  shall  be  so 
taken  or  construed  as  to  relate  to  or  ef¬ 
fect  any  debt  contracted  prior  to  the  pas¬ 
sage  of  this  act. 

Sec.  6.  All  acts  or  parts  of  acts  incon¬ 
sistent  herewith  be  and  the  same  are  here¬ 
by  repealed. 

The  States  of  Ohio,  Missouri,  Delaware, 
Illinois  and  New  York  have  already  rec¬ 
ognized  the  eminent  fairness  of  the  mer¬ 
chants’  demands  for  a  law  which  will  make 
the  collection  of  a  bill  for  necesaries  nearer 
a  certainty  than  a  farce.  Why,  therefore, 
should  the  great  State  of  Pennsylvania 
deny  its  merchants  this  law?  Are  you  not 
entitled  to  recognition  of  this  kind?  Let 
the  millions  of  dollars  paid  by  the  mer¬ 
chants  of  Pennsylvania  in  mercantile 
taxes  alone  answer  that. 

The  boarding  house  keeper  is  given  pro¬ 
tection  under  the  law,  as  we  have  seen, 
and  may  attach  the  full  amount  of  the 
wages  of  his  boarder,  the  contractor  or 
builder  may  le  his  lien  against  the  build¬ 
ing  he  has  erected,  if  perchance  he  has  not 
been  paid  for  the  same;  the  material  man 
furnishing  the  material  for  such  building 
is  similarly  protected;  the  laborer  is  pro¬ 
tected  all  along  the  line  in  the  collection 
of  his  wage;  the  real  estate  owner  is  pro¬ 
tected  by  his  lease  and  as  against  execu¬ 
tion  plaintiffs,  has  a  preference  for  his 
rent,  and  so  I  might  continue  further. 
And  likewise  to-day  we  find  almost  all 
forms  of  merchandise,  excepting  the  greater 
portion  which  makes  up  the  necessaries 
of  life,  such  as  sewing  machines,  pianos, 
washing  machines,  typewriters,  cash  reg¬ 
isters,  farm  implements  and  other  prop¬ 
erty  of  a  like  nature,  sold  on  the  install¬ 
ment  or  bailment  lease  plan,  failure  to 
pay  any  installment  of  the  price  making 
the  article  or  property  liable  to  immediate 
seizure  by  the  bailor  or  dealer,  the  prop¬ 
erty  being  of  a  more  or  less  permanent 
character  and  not  liable  to  being  con¬ 
sumed  or  used  up  immediately  upon  de¬ 
livery.  But  the  merchant  who  sells  his 
goods  on  credit  to  a  customer — and  ex¬ 
perience  teaches  us  that  it  is  next  to  im¬ 
possible  to  do  business  on  a  strictly  cash 
basis — said  goods  being  consumed  or  used 
soon  after  delivery,  is  thereby  denied  the 
advantages  of  such  a  bailment  lease  and 
must  resort  to  the  present  unsatisfactory 
procedure  of  bringing  a  suit  for  the  ac¬ 
count,  securing  judgment,  and  if  no  ap¬ 
peal  be  taken  issuing  an  execution,  only 
to  be  met  with  the  claim  for  the  benefit 
of  the  $300  exemption  filed  by  a  defendant 
who,  prhaps,  is  drawing  the  substantial 
wages  of  $90  to  $150  per  month.  And  the 
poor*  merchant,  a  good  fellow  and  long- 
suffering,  becomes  wise  to  the  law.  Can 
it  be  that  this  is  the  equal  protection  of 
the  law  we  sometimes  are  told  is  guar¬ 
anteed  us  by  the  Constitution?  It  would 
seem  not. 

Supose  then  that  your  appeal  has  been 
listened  to  and  you  have  at  last  been 
heard,  and  this  proposed  bill  is  made  a 
law,  will  it  work  a  hardship  upon  the 
customer  of  the  merchant?  That  question 
may  be  answered  by  asking  another. 
“Has  the  law  permitting  attachments  of 
wages  for  board  worked  any  hardship  upon 
the  boarder  other  than  to  make  him  pay  up 
as  he  should  do?”  And  that  law  has  been 
in  force  for  many  years  and  we  hear  of  no 
clamor  for  its  repeal.  As  the  proposed  bill 
provides  for  attachments  of  but  one-tenth 
of  the  wages  or  income  and  as  no  more 
than  twelve '  such  attachments  may  issue 
in  a  year,  it  surely  cannot  possibly  work 
a  hardship  upon  any  one. 

The  purpose  of  the  law  is  not  to  un¬ 
duly  harass  or  trouble  the  honest  customer, 
and  assist  the  harsh  merchant  in  exacting 
his  pound  of  flesh,  but  to  compel  the  dis¬ 
honest  customer  and  the  professional  dead 
beat,  who  is  well  able  to  pay,  to  be  honest 
and  treat  fairly  with  the  merchant  who 
has  in  good  faith  supported  his  family. 
The  honest,  well-meaning  customer,  of 
course,  will  have  nothing  to  fear  under  the 
new  law.  , 

The  effect  of  the  new  law,  I  believe, 
will  be  for  the  good  of  the  customer;  he 
will  be  more  careful  in  his  purchases, 
knowing  that  he  must  pay  at  some  time 
or  other,  and  it  will  put  extravagance  at 
a  premium. 

This  law  is  not  a  new  proposition  to 
you  merchants.  The  passage  of  this  law, 
or  one  nearly  like  it,  has  been  advocated 
by  your  association  for  some  time.  A  bill 
was  presented  to  the  Legislature  of-  1907, 
and  through  the  vigorous  and  energetic 
work  of  your  President,  Mr.  Kaiser,  ana 
your  Secretary,  Mr.  Howes,  ably  assisted 
by  the  ever  vigilant  Mr.  Crow,  at  Har¬ 
risburg,  the  bill  passed  both  the  House 
and  the  Senate.  Unfortunately,  it  failed 


to  receive  the  approval  of  Governor  Stu- 
art. 

At  the  time  the  bill  was  before  the  two 
Houses  it  was  opposed,  in  the  House  Com¬ 
mittee,  by  representatives  of  organized 
labor,  and  in  the  Senate  Committee  by  rep¬ 
resentatives  of  the  large  corporations,  so 
you  see  the  bill  might  be  said  to  have 
been  between  the  devil  and  the  deep,  blue 
sea,  and  you  may  decide  for  yourself  which 
was  the  devil  and  which  was  the  deep, 
blue  sea.  We  believe  that  the  bill  as  now 
drawn  will  not  meet  with  opposition  from 
either  the  laboring  man  or  the  corporation. 

The  reasons  assigned  by  Governor  Stuart 
for  his  veto  were  that  the  wages  of  man 
were  sacred,  and  that  the  law  as  it  stands 
to-day,  having  been  established  many 
years,  should  remain  unchanged. 

With  the  highest  regard  for  our  Gov¬ 
ernor,  I  am  forced  by  reason  of  having 
seen  many  instances  where  the  merchants 
and  physicians  of  Pennsylvania  were  ut¬ 
terly  unable  to  secure  the  payment  of  hon¬ 
est  debts  from  people  earning  or  receiv¬ 
ing  a  good  salary  or  income,  to  differ  with 
him.  And  I  cannot  understand  why  the 
merchant  who  furnishes  the  food  and  pro¬ 
visions,  the  doctor  who  furnishes  medical 
aid  and  attendance,  aye,  and  perhaps  saves 
the  very!  life  of  the  debtor,  should  not  be 
put  upon  the  same  basis  as  the  boarding 
house  keeper  or  hotelkeeper,  who  fur¬ 
nishes  board. 

Let  not  the  merchants  of  Pennsylvania 
be  discouraged  however,  for  your  demand 
is  a  reasonable  and  fair  one;  you  are  in 
the  right  and  in  time  you  will  prevail. 

As  the  subject  is  one  in  which,  you  are 
all  most  vitally  interested,  I  trust  you 
will  pardon  a  suggestion  that  I  am  about 
to  offer,  in  order  to  insure  it  against  pos¬ 
sible  error  or  mistake,  and  so  that  you 
may  enter  the  coming  battle  at  the  ses¬ 
sion  of  the  Legislature  of  1909  fully  for¬ 
tified  and  prepared  to  meet  all  opposition. 

It  is  this,  that  the  bill  as  here  presented 
be  submitted  to  three  prominent  attor¬ 
neys  of  our  State  for  their  opinion  of  the 
same.  I  am  sure  if  you  secure  their  ap¬ 
proval  it  will  greatly  assist  you  in  securing 
its  passage.  I  sincerely  trust  that  you  will 
soon  secure  this  much-needed  legislation. 

REPORT  OF  COMMITTEE  ON 
RESOLUTIONS. 

Chairman  Smedley. — I  would  like  to  state 
that  the  committee  has  acted  on  the  resolu¬ 
tions  offered  at  the  afternoon  session  of  yes¬ 
terday  and  holds  itself  in  readiness  to  act 
on  any  resolutions  that  may  come  in  during 
the  sessions.  The  committee  is  practically  in 
continuous  session. 

Whereas,  A  business  commonly  known  as 
the  loan  shark  business  has  grown  to  enor¬ 
mous  proportions  in  the  various  cities  and 
larger  towns  of  this  Commonwealth;  and 
Whereas,  It  is  the  practice  of  these  com¬ 
panies  to  charge  enormous  and  usurious  rates 
of  interest,  sometimes  aggregating  more  than 
200  per  cent,  per  annum ;  and 
Whereas,  This  practice  and  the  appeal  to 
persons  in  distress  to  borrow  from  them  under 
an  entire  misapprehension  as  to  their  motives, 
has  developed  and  is  developing  a  spirit  of 
unnecessary  debt  creation  and  created  many 
fictitious  needs,  and  persons  are  persuaded 
to  borrow  money  to  meet  these  needs  which 
might  bd  entirely  averted  by  a  little  economy 
and  thrift,  and  thereby  destroying  the  high 
sense  of  honor  that  should  ever  characterize 
the  American  people;  and 
Whereas,  The  entire  tendency  is  wrong  in 
principle  and  the  motives  of  the  loan  shark 
surely  mercenary,  without  regard  to  the  dis¬ 
tress  of  the  borrowers,  which  is  fully  demon¬ 
strated  by  the  merciless  actions  of  the  com¬ 
panies  when  a  loan  is  due  and  no  immediate 
prospects  of  repayment;  therefore,  be  it 
Resolved,  That  this  Retail  Merchants’  Asso¬ 
ciation  of  Pennsylvania,  in  convention  as¬ 
sembled,  at  New  Castle,  Pa.,  September  1,  2 
and  3,  1908,  go  upon  record  in  disapproval 
of  the  usurious  practices  of  the  so-called  loan 
sharks,  and  that  we  co-operate  with  other 
movements  to  secure  their  elimination  from 
our  State,  or,  if  need  be,  the  passage  of  a 
law  at  the  next  session  of  the  Legislature  which 
will  effectually  drive  them  out. 

The  committee  present  this  with  a  favorable 
recommendation. 

Moved  and  duly  seconded  that  the  report  of 
the  committee  be  adopted.  Carried. 

Chairman  Smedley. — The  next  resolution  is 
in  regard  to  the  “North  American.” 

Whereas,  In  the  Philadelphia  “North  Ameri¬ 
can”  of  August  22,  1908,  an  article  appeared 
in  which  it  was  stated  that  under  the  opera¬ 
tion  of  the  present  pure  food  law  violations 
were  more  frequent  and  punishment  less  se¬ 
vere  and  afforded  inadequate  protection  to 
the  dairy  interests;  and 
Whereas,  The  said  article  recommends  the 
passage  of  an  act  creating  the  office  of  Dairy 
Commissioner,  whose  duty  it  shall  be  to  deal 
only  with  dairy  products,  and  the  separation 
of  the  execution  of  the  food  act  placing  the 
enforcement  of  this  act  in  the  hands  of  the 
State  Plealth  Department;  and 
Whereas,  The  creation  of  this  new  depart¬ 
ment  would  be  burdensome,  increasing  taxa¬ 
tion,  creating  new  offices  and  in  reality  placing 
the  distributer  of  food  products  in  the  hands 
of  two  departments,  instead  of  one;  there¬ 
fore,  be  it 

Resolved,  That  the  Retail  Merchants’  Asso¬ 
ciation,  in  convention  assembled,  enter  an 
emphatic  protest  against  any  change  in  the 
office  of  Dairy  and  Food  Commissioner. 

The  committee  present  this  with  a  favorable 
recommendation  and  desire  to  make  this  state¬ 
ment,  that  while  the  office  of  Dairy  and  Food 
Commissioner  might  appear  on  the  surface  to 
be  wise  to  separate  them,  yet  the  dairy  prod¬ 
ucts  comprise  a  great  many  things  which 
are  ordinarily  sold  in  grocery  stores,  such  as 
lard,  vinegar,  cider  and  various  other  things, 
the  products  of  the  dairy  and  farm,  and  it 


would  in  reality  give  us  two  inspectors  and 
two  inspection  departments.  The  creation  of 
a  new  office,  in  our  judgment,  is  entirely  un¬ 
necessary. 

I  say  without  any  reference  to  our  Food 
Commissioner,  who  is  sitting  here,  that  sec¬ 
tion  of  our  food  law  has  been  enforced  along 
sensible  lines,  and  we  are  beginning  to  under¬ 
stand  what  the  law  requires  and  the  depart¬ 
ment  wants,  and  are  trying  to  live  up  to  it, 
but  if  we  get  into  the  hands  of  two  depart¬ 
ments  I  think  we  are  going  to  get  into  trouble, 
and  as  merchants  we  ought  to  emphatically 
protest  against  the  creation  of  a  department 
that  would  involve  probably  $100,000  dollars 
for  its  creation  for  the  preliminary  start  and 
create  a  lot  of  new  offices,  burdening  us  with 
taxes  and  putting  us  in  confusion  where  we 
will  not  know  where  we  stand  at  any  time, 
having  two  departments  to  be  taken  care  of. 

Moved  and  seconded  that  the  report  of  the 
committee  be  adopted.  Carried. 

Whereas,  The  tendency  of  manufacturers 
in  marketing  their  products  is  to  adequately 
care  for  the  wholesale  interests,  but  in  many 
cases  ignore  the  retailers’  interest;  therefore, 
be  it 

Resolved,  That  our  local  associations  be 
requested  to  insist  on  the  rights  of  the  retailer 
to  a  fair  profit  on  any  commodity  marketed 
through  him. 

The  recommendation  is  favorable. 

Moved  and  seconded  that  the  report  of  the 
committee  be  adopted. 

Whereas,  The  National  and  State  Dairy  and 
Food  Commissioners  appointed  a  committee 
to  prepare  a  uniform  food  law'  for  all  the 
States;  and 

Whereas,  The  lack  of  uniform  food  legisla¬ 
tion  is  of  serious  moment  to  food  manufac¬ 
turers  and  distributers;  therefore,  be  it 

Resolved,  That  we  commend  the  efforts  for 
uniform  food  legislation  and  pledge  our  hearty 
support  to  the  movement. 

The  committee  reports  favorably. 

Moved  and  seconded  that  the  report  of  the 
committee  be  adopted.  Carried. 

Whereas,  The  establishment  of  fixed  selling 
prices  by  the  manufacturer  tends  to  making 
machine  distributers,  curbing  ambition  and 
fails  to  provide  for  the  merchant  who  sells 
for  cash  as  against  those  who  do  a  credit 
business,  placing  all  on  a  level;  therefore,  be 

Resolved,  That  we  are  opposed  to  the  plan  of 
fixed  prices  as  tending  to  retard  the  mer¬ 
chant  growth,  and  places  the  retailer  in  a  po¬ 
sition  of  being  a  party  to  an  act  detrimental 
to  the  consumer. 

The  committee  refer  this  to  the  convention 
without  any  recommendation,  believing  it  to 
be  a  proper  matter  for  discussion  by  the  mer¬ 
chants  themselves. 

J.  T.  Calhoun,  Bradford. — As  a  member  of 
the  drug  trade,  I  am  opposed  to  the  adoption 
of  that  resolution  for  this  reason:  Manufac¬ 
turers  of  all  proprietary  medicines  establish 
a  retail  price  and  those  remedies  cannot  be 
sold  profitably  for  less  than  the  established 
price.  The  adoption  of  this  resolution  will 
be  far  more  disastrous  to  the  merchant  than 
to  the  cutter.  I  see  you  have  a  few  of  them 
in  New  Castle.  We  have  one  in  Bradford, 
and  we  want  to  eliminate  those  cutters  from 
the  business  throughout  the  entire  State. 

Mr.  Feldman,  Wilkes-Barre.— I  move  that  the 
resolution  be  tabled. 

Seconded.  Carried. 

Chairman  Smedley. — The  contents  of  the 
Ouestion  Box  were  handed  to  the  commit¬ 
tee  and  there  is  one  question  there  that  I 
presume  was  intended  in  the  form  of  a  resolu¬ 
tion,  and  the  committee  has  acted  upon  it  with 
a  recomendation. 

As  necessity  is  the  mother  of  invention,  so 
are  just  laws  the  invention  to  govern  the  un¬ 
scrupulous  and  dishonest,  who  avail  them¬ 
selves  of  all  the  technicalities  the  law  allows 
them. 

There  is  an  act  of  Assembly  prohibiting  the 
holding  of  auctions  by  such  persons  as  pur¬ 
chase  goods  and  chattels  for  the  purpose  of 
holding  such  sales  or  auctions,  and  thus  draw 
away  the  trade  from  the  legitimate  retail 
dealer,  who  is  obliged  to  pay  rent  and  a  high 
mercantile  license  for  his  privilege  to  sell 
his  wares.  The  above  act  does  not  cover  the 
person  or  parties  that  purchase  goods  and 
chattels  for  the  express  purpose  of  holding 
such  sale  or  auction,  and  on  that  point  it  is 
where  thd  present  law  is  weak  and  should  be 
improved,  so  as  to  more  fully  protect  the 
legitimate  retail  dealer. 

Offered  by  John  H.  Cilly.  of  Lebanon.  It 
is  passed  to  the  convention  for  your  favorable 
consideration. 

Mr.  Deeter,  of  Reading.— I  move  its  adop- 
tion. 

Motion  seconded  and  carried. 


Mr.  Smedley:  We  hold  in  our  hands  two 
other  resolutions  that  have  been  offered,  but 
they  will  come  up  for  discussion  this  afternoon. 

REPORTS  OF  ORGANIZERS. 

Mr.  Rittenhouse:  Mr.  Chairman  and  Gen¬ 
tlemen  of  the  Convention — We  have  made  a 
good  gain  during  the  past  year.  This  year  we 
have  made  a  gain  of  20  per  cent.  The  follow¬ 
ing  towns  have  been  added  to  the  roster: 
Corry,  Coatesville,  Nazareth,  Elizabethville, 
Penn  ’  Argyle,  Tremont,  Wilkes-Barre,  New 
Castle  Business  Men,  Mars,  Sheffield,  McKees¬ 
port,  Bridgeville,  Peckville  and  Jessup,  Sewick- 
ley,  Irwin,  Easton,  New  Brighton  Business 
Men,  Glenn  Rock,  Manor,  Olyphant,  Sharps- 
burg.  Credit  for  this  should  be  given  to  Sec¬ 
retary  Howes,  the  officers  of  the  Pittston  As¬ 
sociation,  Secretary  Stuart,  Carbondale;  Mr. 
Rankin,  Penn  Station;  J.  W.  Rittenhouse  and 
the  several  trade  papers  circulating  throughout 
the  State.  The  following  individual  members 
have  been  received:  Joseph  Fedararo,  Arch¬ 
bald;  H.  C.  &  T.  K.  Skilly  Company,  McKees¬ 
port;  Eureka  Supply  Company,  Windber,  Pa.; 
Charles  Lentz,  South  Sharon;  Nolder  &  Brown, 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


20 


Monongahela;  Fred  King,  Bristol.  Those  that 
are  familiar  with  our  list  of  towns  that  we 
have  organized  in  Pennsylvania  will  see  that 
the  work  of  going  out  and  organizing  towns  is 
almost  completed.  There  are  very  few  towns 
in  the  State  in  which  there  is  not  an  organiza¬ 
tion  of  some  kind.  There  are  still  a  few  that 
are  not  affiliated  with  the  State  Association. 
The  work  now  is  not  so  much  with  the  organ¬ 
izers  to  go  out  and  spread  the  gospel  as  it  is 
with  you.  Whether  you  are  at  home  or  abroad, 
bring  in  your  neighbors.  I  do  not  find  it  a 
very  good  thing  for  little  towns  with  only  six 
or  eight  or  a  dozen  merchants  located  near  a 
larger  town  to  form  separate  organizations,  for 
this  reason,  that  if  the  organization  is  small 
and  weak  they  fail  to  send  a  delegate  here, 
and  they  do  not  get  the  information  that  gives 
them  life.  They  lose  the  best  part  of  affilia¬ 
tion  with  the  State  organization.  We  have 
about  150  organizations  in  the  State,  and  they 
should  all  be  represented  here,  because  it  means 
the  promotion  of  the  association  work. 

Mr.  Spangler:  I  helped  to  organize  or  re¬ 
organize  the  following  places  during  the  last 
year:  Bridgeville,  Irwin,  Manor,  Mars,  Mc¬ 

Keesport  and  Sewickley.  Members  of  State 
Association.  The  merchants  of  Western  Penn¬ 
sylvania  were  never  better  organized. 

REPORT  OF  STATE  SECRETARY. 

Secretary  Howes:  I  will  submit  also  at  the 
same  time  the  report  for  the  Executive  Com¬ 
mittee.  Our  distributed  statement  for  receipts 
and  disbursements  during  the  past  year  recites: 


Receipts. 

Applications,  associations  .  $105  00 

Applications,  individual  .  12  00 

Per  capita  tax .  1.584  55 

Rating  sheet  supplies .  97  65 

Exemption  wavers  .  10  06 

Convention  proceedings  sold .  44  90 

Universal  delinquent  forms .  5  00 

Sunbury  litigation  fund .  167  25 

Postage  refunds  .  33 

Express  refunds  .  60 

Organizing  funds  .  28  24 

Eoan  .  300  00 

Disbursements. 

Postage,  telegraph,  express,  etc .  291  07 

Printing  and  supplies .  275  54 

Labor  .  467  85 

Organizing  .  122  14 

Legislation  .  102  50 

Convention  .  180  69 

Loan  repaid  .  300  00 

Interest  on  loan . 10  50 

Salaries  .  75  00 

Executive  Committee  .  76  80 


$1,902  09 

Further  details  of  the  financial  report  will 
be  offered  by  the  Financial  Secretary.  We 
have  elected  to  membership  all  of  those  asso¬ 
ciations  submitted  by  our  organizers  and  a 
number  of  individual  members  in  unorganized 
towns. 

Secretary  Howes  then  explained  the  credit 
rating  system  in  detail. 

Continuing,  Secretary  Howes  said:  “The 
parcels  post  legislation  had  the  attention  of  our 
Executive  Committee  at  their  winter  session,  at 
which  time  it  appeared  to  be  the  wishes  of  our 
associations  that  we  oppose  the  parcels  post 
recommendations  of  the  Postmaster-General 
and  endorse  the  recommendations  on  postal 
savings  banks.  The  members  of  your  Execu¬ 
tive  Committee  earnestly  desire  that  you  will 
give  this  subject  your  further  grave  considera¬ 
tion  and  careful  thought  along  the  lines  sug¬ 
gested  in  the  communication  of  our  President 
Kaiser. 

“On  the  subject  of  mercantile  tax  repeal  we 
advise  the  same  course.  Numerous  complaints 
have  come  to  our  office  from  various  sections 
of  the  State  of  persons  who  have  been  solicit¬ 
ing  funds  for  the  alleged  purpose  of  the  repeal 
of  the  mercantile  tax  law,  in  some  instances  in 
our  name.  We  have  thought  it  necessary  and 
have  issued  letters  to  the  merchants  of  the 
State,  through  all  of  the  newspapers  of  the 
State,  warning  merchants  not  to .  contribute  to 
the  repeal  of  the  mercantile  tax  law.  The 
Executive  Committee  has  never  made  any  ap¬ 
peals  for  funds,  and  probably  will  not,  and 
will  be  found  on  the  job  to  serve  you  as  you 
may  wish  when  the  right  time  comes. 

“On  the  question  of  garnishee  legislation  we 
have  a  bill  which  has  been  framed  by  our  good 
friend,  Hon.  W.  W.  Hall,  of  Pittston,  and  we 
believe  that  you  may  safely  leave  with  the 
Executive  Committee  the  question  of  introduc¬ 
ing  a  proper  bill,  and  it  is  probable  that  an 
attempt  will  be  made  to  harmonize  if  possible 
all  those  interests  which  opposed  our  bill  last 
session. 

“In  the  interval  between  this  and  the  time 
when  the  next  Legislature  convenes  we  would 
urge  that  each  local  association  get  busy  in 
active  organization  work  in  neighboring  towns 
that  are  not  affiliated  or  organized  to  the  end 
that  we  may,  when  the  next  Legislature  con¬ 
venes,  present  an  unbroken  front  covering  all 
House  and  Senatorial  districts  of  the  State. 

“At  our  January  meeting  we  endorsed  the 
work  of  the  Merchants’  Legislative  League  in 
New  York  State,  which  has  undertaken  to  open 
this  field,  and  we  agreed  to  work  with  them  in 
legislative  work  here  so  far  as  our  interests  are 
mutual. 

“Among  the  new  associations  admitted  are 
four  that  were  formerly  dead.  We  have 
neglected  no  effort  to  put  new  life  into  the 
dead  and  sleeping  associations,  and  will  con¬ 
tinue  to  do  so  as  in  the  past.  We  have  asked 
for  and  received  from  many  of  our  associa¬ 
tions  the  names  and  addresses  of  the  members 
of  their  local  associations.  Those  affiliations 
which  have  not  furnished  us  these  lists  will 
probably  he  requested  again  to  do  so,  and  we 
hope  the  information  will  be  forthcoming.  The 


names  will  not  be  given  to  any  persons  who 
have  not  the  right  to  use  them,  and  will  be 
used  for  the  good  of  your  Association  and  the 
State  Association  in  developing  out  legislative 
and  insurance  features. 

“At  our  January  meeting  we  adopted  resolu¬ 
tions  expressing  our  sympathy  with  the  Phila¬ 
delphia  grocers,  pledging  our  support  to  them 
in  the  defense  of  direct  buying.  A  committee 
was  appointed  to  confer  with  the  officers  of  the 
Pennsylvania  Railroad  to  see  about  their  oppo¬ 
sition  to  our  garnishee  bill  last  session.  No 
meeting  has  been  held  by  this  committee.  It 
is  agreed  that  the  time  is  not  ripe  for  such  a 
conference. 

“The  Executive  Committee  recommend  the 
establishment  of  ‘The  Pennyslvania  Merchant,’ 
owned  by  the  Retail  Merchants’  Association  of 
Pennsylvania,  as  an  official  means  of  communi¬ 
cation  and  education  between  the  State  Asso¬ 
ciation  and  local  officers  and  members,  subject 
to  all  restrictions  imposed  by  the  Postoffice 
Department  governing  second-class  matter. 

“In  the  interest  of  the  Retailers’  Mutual 
Fire  Insurance  Company  we  propose  to  enter 
into  direct  communication  with  the  members  of 
local  associations  that  have  not  taken  advantage 
of  the  savings  to  be  had  by  co-operative  fire 
insurance.  In  this  we  do  not  propose  to  usurp 
the  privileges  and  powers  of  local  agents.  In 
regard  to  any  applications  received,  it  is  ex¬ 
pected  that  the  renewals  will  be  turned  over  to 
those  local  agents  who  manifest  the  necessary 
activity. 

“We  would  further  recommend  that  the  pro¬ 
ceedings  of  this  convention  be  printed  in  such 
quantities  as  in  the  judgment  of  the  committee 
the  funds  of  the  association  may  warrant.” 

REPORT  OF  RESOLUTION  COMMITTEE. 

Chairman  Smedley:  The  following  resolu¬ 
tion  has  been  received  by  the  committee,  and 
we  herewith  report  as  follows: 

Resolved,  That  the  Executive  Committee  is 
authorized  to  issue  an  official  paper  to  be  known 
as  "The  Pennsylvania  Merchant,”  subject  to 
the  rules  established  by  the  Postoffice  Depart¬ 
ment  governing  second-class  mail. 

Adopted. 

The  committee  report  favorably. 

On  motion  made  and  duly  seconded  the  re¬ 
port  of  the  committee  was  adopted. 

Mr.  Stuart  (Carbondale) :  I  see  that  the 
program  allots  a  certain  time  for  the  grocers 
to  have  an  exclusive  meeting,  if  they  desire. 
It  seems  to  me  that  the  secretary’s  meeting 
should  also  be  an  exclusive  meeting.  There¬ 
fore  1  move  that  the  meeting  for  secretaries 
be  considered  exclusively  a  secretary’s  meeting 
at  four  o’clock. 

Motion  seconded. 

After  some  discussion  Mr.  Lydell,  Brad¬ 
ford,  moved  that  the  resolution  be  laid  on  the 
table.  Seconded  and  carried. 

Motion  withdrawn  by  Mr.  Stuart. 

The  report  of  the  Financial  Secretary,  Mr. 
E.  J.  Morris,  of  Reading,  was  then  read,  show¬ 
ing  total  receipts  of  $2,355.58. 

REPORT  OF  RESOLUTIONS  COMMITTEE. 

Chairman  Smedley:  Resolved,  That  the  Re¬ 
tail  Merchants’  Association  of  Pennsylvania 
take  steps  to  educate  its  members  as  to  the 
proposed  parcels  post  bill,  which  will  be  pre¬ 
sented  at  the  next  session  of  Congress,  what 
is  proposed  to  be  accomplished  through  the 
passage  of  the  bill,  the  effect  that  it  would 
have  on  the  public  and  the  merchant,  and  the 
attitude  of  the  general  public  for  or  against 
the  proposed  parcels  post  system. 

Adopted. 

We  refer  that  to  you  with  a  favorable  rec¬ 
ommendation. 

Moved  and  seconded  that  the  report  of  the 
committee  be  adopted.  Carried. 

Mr.  Smedley:  If  I  am  in  order  I  would 
like  to  move  an  amendment  to  the  By-Laws, 
Article  X,  so  as  to  provide  for  a  Publication 
Committee.  It  is  necessary,  in  order  to  get 
second-class  postal  rates,  to  have  this  appear 
by  resolution,  and  this  is  simply  to  finish  up 
the  transaction  and  have  it  appear  in  our  By- 
Laws. 

The  Presdient,  Secretary  and  Treasurer  shall 
constitute  a  Publication  Committee  with  power 
to  establish  and  maintain  as  an  official  paper 
“The  Pennyslvania  Merchant,”  subject  to  regu¬ 
lations  governing  second-class  mail  matter,  sub¬ 
mitting  a  detailed  statement  thereon  at  each 
annual  convention. 

Adopted. 

Moved  and  seconded  that  the  resolution  be 
adopted.  Carried. 

TREASURER’S  REPORT. 

Report  of  Treasurer  of  Retail  Merchants’ 
Association  of  Pennsylvania  for  year  ending 
September  3,  1908: 

Balance  last  report .  $221  84 

Received  from  E.  J.  Mor¬ 
ris,  Fin.  Sec .  2,355  58 

-  $2,577  42 

Disbursed  by  vouchers...  1,902  09 


Balance  .  $675  33 

On  motion,  duly  seconded,  the  report  of  the 
Treasurer  was  referred  to  the  Auditing  Com¬ 
mittee. 

At  this  point  a  recess  was  taken  until  two 
o’clock. 


AFTERNOON  SESSION. 

The  convention  was  called  to  order  by  Vice- 
President  Crow. 

Mr.  Crow:  The  first  on  the  program  this 
afternoon  is  an  address  on  the  subject  “Law 
Points  Worth  Knowing,”  by  Mr.  Robert  K. 
Aiken,  of  New  Castle,  and  it  gives  me  great 
pleasure  to  introduce  to  you  Mr.  Aiken. 

Mr.  Aiken  discussed  at  some  length  the  ques¬ 
tion  of  collections,  stating  that  many  merchants 
now  try  to  collect  debts  by  the  use  of  the 


criminal  law.  This,  he  claimed,  is  wrong,  un¬ 
less  actual  false  representations  had  been  made. 
He  held  that  if  merchants  would  only  trust 
those  from  whom  collections  could  be  made, 
when  necessary,  there  would  never  be  any 
necessity  for  merchants  to  go  into  bankruptcy. 

“The  Equity  System  of  Merchandising”  was 
next  discussed  by  Mr.  J.  A.  Everitt,  of  In¬ 
dianapolis,  Ind.  He  held  that  there  was  only 
one  honorable  way  to  best  a  commercial  rival, 
and  that  is  to  win  his  customers  away  from 
him.  His  remarks  were  directed  particularly 
at  the  mail  order  house  evil,  which  has  en¬ 
gaged  the  attention  of  manufacturers,  mer¬ 
chants  and  distributers  for  many  years.  Hun¬ 
dreds  of  thousands  of  dollars  have  been  spent 
in  attempts  to  solve  the  problem  without  other 
results  than  to  see  the  trade  of  such  houses 
increase  year  by  year. 

Instead  of  fighting  these  houses  Mr.  Everitt 
would  conduct  a  campaign  of  education  to 
convince  their  customers,  first,  that  they  do 
not  save  money  by  buying  of  the  catalogue 
houses,  and,  second,  that  it  is  clearly  against 
their  interests  to  boycott  the  home  merchant. 
No  family  buys  all  their  goods  from  a  mail 
order  house.  Many  things  are  bought  at  home. 
For  the  part  they  buy  at  home  they  pay  the 
inflated  home  prices.  The  more  trade  that  is 
sent  to  the  catalogue  houses  the  less  trade  the 
merchant  at  home  has  and  the  higher  must  be 
his  prices. 

But  the  matter  of  the  price  of  the  goods 
bought  is  not  all.  In  fact,  it  is  a  very  small 
part  of  the  argument  for  home  trade.  By 
trading  at  home  the  citizen  contributes  to  every 
local  institution  that  he  should  take  pride  in, 
and  which,  if  well  supported,  will  benefit  him 
and  bless  him  in  many  ways. 

Home  trade  builds  up  the  town,  resulting  in 
better  stores,  better  schools,  better  streets,  bet¬ 
ter  roads  and  better  social  conditions.  All 
these  things  conduce  to  intelligence  and  enter¬ 
prise.  Factories  will  seek  a  town  that  flour¬ 
ishes  because  of  patriotism  and  wide-awake 
public  spirit  among  its  people.  As  the  town 
grows  and  possibly  factories  locate  there  it 
becomes  a  better  market  for  the  farmer’s  prod¬ 
ucts,  and  no  other  market  is  quite  as  desirable 
as  the  home  market.  This  feature  also  is 
worth  much  to  the  farmers,  who  are  the  prin¬ 
cipal  customers  of  the  mail  order  houses.  As 
the  town  and  business  improves  farm  land  in¬ 
creases  in  value,  as  every  farmer  wants  a  farm 
near  a  thriving  business  town  or  city. 

There  are  many  more  arguments  to  prove 
that  there  is  a  community  of  interests  that 
should  be  regarded  by  those  who  may  be  in¬ 
clined  to  foreign  buying  for  the  inducement  of 
a  saving  in  price. 

Secretary  Howes  announced  the  receipt  of  a 
telegram  from  President  Kaiser.  “L^t  the  Re¬ 
tail  Merchants’  Association  of  Pennsylvania  ac¬ 
cept  my  thanks  for  your  kindly  expression  of 
sympathy.  Wish  you  a  successful  conference. 
(Signed)  Albert  Kaiser.” 

Mr.  Crow:  Taking  up  the  next  order,  which 
is  a  discussion  on  “Co-operative  Buying  Re¬ 
quired  by  Modern  Merchandising,”  I  under¬ 
stand  there  has  been  .no  one  specially  desig¬ 
nated  to  open  the  subject.  We  will  be  glad  to 
hear  from  anybody  on  that  subject. 

Secretary  Howes  suggested  that  as  Mr.  Smed¬ 
ley  was  the  originator  of  co-operative  buying  in 
this  State  he  would  be  glad  to  hear  from  him. 

Mr.  Smedley:  Mr.  Chairman  and  Gentlemen 
of  the  Convention — Twenty  years  ago  it  was 
my  unfortunate  mission  to  deliver  an  address 
against  co-operative  buying.  I  have  seen  the 
error  of  my  ways,  and  fifteen  years  ago  I 
made  up  my  mind  that  with  the  centralization 
of  merchandising  that  it  was  only  a  question 
of  time  how  long  the  small  individual  retailer 
was  going  to  keep  in  business,  unless  he  got  in 
contact  with  his  fellow-men  and  was  willing  to 
link  arms  with  him  not  only  socially,  but  finan¬ 
cially,  and  we  started  co-operative  buying  as 
one  of  the  things  that  we  believed  was  going 
to  link  the  merchant  closer  together  and  put 
him  in  a  position  to  meet  competition,  and  put 
him  on  a  plane  where  he  could  meet  the  largest 
department  store  or  aggregation  of  capital  that 
came  into  the  city  in  which  he  was  engaged  in 
business. 

About  twenty  years  ago  in  our  city  they 
started  up  an  aggregation  of  chain  stores.  I 
believe  you  have  no  chain  stores  in  this  part 
of  the  Commonwealth,  'and  I  am  glad  of  it, 
but  before  I  pass  on  1  want  to  make  this  pre¬ 
diction,  and  that  is  one  of  the  excuses  I  make 
today  in  addressing  you  for  a  few  moments  in 
opening  up  this  discussion  on  co-operative  buy¬ 
ing.  I  believe  that  inside  of  the  next  two  years 
the  Keystone  State  will  be  flooded  with  chain 
stores,  and  provisions  are  now  already  being 
made  to  locate  in  the  most  desirable  towns  in 
this  State,  and  it  is  well  for  us  as  merchants 
to  look  ahead  and  not  be  smug  and  self- 
satisfied,  and  think  we  are  going  to  go  along  ort 
an  even  path  forever,  but  to  look  ahead  and 
recognize  the  fact  that  competition  of  a  certain 
kind  will  come,  and  then  be  prepared  to  meet  it. 

The  most  successful  nation  in  the  world  and 
the  one  that  has  less  battles  on  its  hands  is 
the  one  that  has  an  army  prepared  to  move  at 
a  moment’s  notice.  When  the  great  war  was 
declared  with  France  General  Von  Motilke,  who 
had  charge  of  the  German  army,  was  awakened 
in  the  middle  of  the  night  by  an  orderly  who 
came  with  an  order  from  the  Emperor  that  war 
had  been  declared.  He  said:  “Turn  to  the 
pigeon  hole  on  the  left-hand  side  of  the  upper 
tier  in  the  cabinet  and  call  me  at  six  o’clock  in 
the  morning.”  At  six  o’clock  the  next  morning 
the  German  army  was  on  the  move. 

That  is  why  merchants  all  over  the  country 
must  be  prepared  when  the  order  comes  to 
march  not  to  spend  years  in  preparation,  but 
to  be  prepared  to  meet  the  foe  on  the  instant 
we  receive  marching  orders.  I  had  rather 
have  ten  men  with  me  who  are  prepared  to 
stand  behind  me  and  work  out  a  fight  that  are 
organized  and  are  ready  than  I  would  to  have 
a  thousand  trailers  who  would  wonder  whether 


it  was  going  to  pay,  and  then  be  thinking  abot 
it,  and  after  while  the  enemy  would  b.e  in  an 
they  would  wonder  how  it  happened. 

The  big  victories  today  in  merchandising  c 
any  other  branch  of  activity  are  won  by  th 
men  who  are  organized,  and  therefore  I  core 
to  you  this  afternoon  perhaps  on  an  unpopuk 
subject,  the  subject  of  co-operative  buyinf 
The  happiest  moment  of  the  lives  of  some  jol 
bers  would  be  to  attend  my  funeral,  becaus 
they  would  feel  that  they  had  removed  froi 
their  side  a  thorn,  and  I  thank  God  that  I  hav 
been  instrumental  in  pinning  a  thorn  in  th 
sides  of  some  interests  that  have  not  recognize 
the  retail  grocers  as  they  should. 

Philadelphia  was  not  the  first  city  to  organij 
a  co-operative  buying  institution.  Twenty  yeai 
ago  the  president  of  the  Baltimore  Grocers’  A 
sociation  came  to  us  and  said  what  I  am  sa; 
ing  to  you  today — we  are  going  to  have  th 
competition  on  t>ur  hands  and  we  want  to  l 
prepared  to  meet  it.  I  had  been  trained  i 
the  old-fashioned  school.  I  was  taught  that 
man  who  manufactured  the  goods,  his  busine: 
was  to  make  them,  and  then  they  were  to  go  1 
the  man  who  was  to  job  them  out  to  you  0 
credit,  and  then  we  were  to  take  them  at 
long  profit  and  then  job  them  out  to  the  coi 
sumer,  and  the  consumer  was  to  eat  them  an 
owe  us  for  them,  and  I  said  the  right  of  tl 
jobber  must  be  maintained.  We  took  off  ci 
hats  to  that  man  years  afterwards  and  sab 
“He  is  ten  years  ahead  of  us.” 

When  the  chain  stores  got  into  Philadelpli 
it  opened  up  with  one  store.  They  sold  goo: 
below  cost  and  worked  up  the  scheme  whei 
people  got  things,  as  they  thought,  for  nothin, 
and  demoralized  prices  over  the  city.  We  s 
and  laughed.  We  were  ignorant.  We  said 
was  a  nine-days’  wonder,  and  that  they  won! 
fail  and  go  out  of  business.  Today  the  m; 
who  started  that  one  store  has  erected,  withoi 
a  mortgage  against  it,  a  building  which  co 
$600,000  to  build,  and  he  controls  186  stores  i 
Philadelphia,  and  in  the  course  of  two  yea 
will  probably  plant  stores  all  over  your  Cor 
monwealth,  because  that  is  the  ultimate  ou 
come  of  the  large  expenditure  for  a  warehous 
One  store  after  another  was  added,  and  it  b 
came  a  chain,  and  we  still  sat  still  and  1 
them  get  three  years  ahead  of  us,  until  the 
planted  themselves  fairly  in  our  city  with 
magnificent  trade,  because  they  enjoyed  tl 
reputation  of  selling  cheaply,  and  our  custor 
ers  left  us  to  the  extent  that  when  a  new  cha: 
store  was  opened  in  our  city  it  required  tl 
police  force  to  keep  the  mob  in  line  so  as 
get  into  that  store  in  order  to  get  the  bargait 
that  were  advertised.  And  then  we  woke  \ 
and  started  co-operative  buying  with  $3,00 
and  hired  a  room  for  $11  a  month  and  move 
in,  and  we  bought  twenty-five  boxes  of  som 
thing  and  we  started  to  distribute  it.  We  wa 
along  slowly  and  easily  until  we  grew  by  nat 
ral  development;  we  became  a  factor  in  the  d 
velopmcnt  of  merchandising  in  the  Quaker  Cit 
and  I  say  it  without  fear  of  contradiction  th 
I  believe  we  are  today  among  the  largest  di 
tributers  of  merchandise  in  our  city.  From 
building  at  $11  a  month  we  branched  out  unt 
we  erected  one  costing  $125,000  to  build,  ar 
the  money  that  was  built  with  was  producf 
from  the  pockets  of  the  men  of  our  Associ 
tion  who  had  had  it  put  there  by  co-operatii 
buying,  and  when  the  demand  came  for  bett. 
accommodations  they  were  willing  to  take 
out  of  the  other  pocket  and  hand  it  to?e 
We  raised  the  money  to  finance  the  scheu 
without  soliciting  or  paying  a  commission  c 
one  dollar’s  worth  of  stock.  There  are  me 
here  who  have  seen  the  magnificent  monumti 
that  has  been  erected  to  the  united  grocer,  ar 
housing  as  it  does  a  magnificent  stock  of  me 
chandise  paid  for  by  the  grocer,  maintained  l 
the  grocer  and  with  every  profit  eliminate 
from  the  manufacturer  to  the  retailer.  Fro 
a  business  of  $50,000  a  year  we  have  rapid 
gotten  into  the  millions  class,  and  when  01 
good  friends,  the  jobbers,  made  of  Philade 
phia  a  target  on  the  first  of  January  of  la 
year,  and  gave  out  as  their  ultimatum  that  tl 
Philadelphia  association  must  go,  we  becait 
aggressive  and  took  off  our  coats,  got  busy  ar 
since  the  first  of  January  have  bound  ot 
people  to  us  in  bonds  of  unity  and  tied  the 
to  us  so  close  that  co-operative  buying,  instet 
of  being  a  dead  issue,  has  become  a  lively  on 
and  before  we  are  through  I  make  the  predi 
tion  that  the  men  who  started  the  warfare  c 
us  will  be  the  sorriest  men  in  this  State. 

I  have  had  more  temptations  to  do  the  wror 
thing  since  the  first  day  of  January  than 
ever  thought  I  would  be  tempted  with.  Wh> 
Simply  because  I  have  stood  firm  to  principl 
and  because  I  chose  to  cast  in  my  lot  with  tl 
retail  grocer  and  helping  the  grocer  to  1 
placed  where  he  ought,  to  be  placed  as  a  sel 
respecting  independent  merchant. 

Now,  then,  out  of  all  the  accounts  that  v 
have  opened  with  manufacturers  in  all  th 
broad  land,  notwithstanding  all  the  oppositic 
that  has  been  put  towards  us,  we  have  on 
been  put  off  from  the  direct  purchase  of  for 
things,  and  I  am  going  to  name  them.  Tl 
Ivory  Soap  people  cut  us  off  their  direct  sellir 
list,  and  because  we  were  compelled  to  ha\ 
their  goods  in  order  that  the  grocers  shou 
not  be  behind  the  times,  we  pay  thirty  cents 
box  more  for  Ivory  soap  than  our  good  friend 
the  chain  stores,  and  they  call  that  consistenc 

The  Shredded  Wheat  people,  who  sold  mar 
retail  dealers  direct,  cut  us  off  and  said.  “W 
don’t  want  you.”  We  got  something  bette 
The  Diamond  Match  Company,  after  puttir 
the  rope  around  our  neck  for  years  on  a  sp 
cific  contract  that  we  should  not  sell  anythir 
else  but  their  goods,  yielding  to  the  pressur 
cut  us  off,  and  we  opened  up  a  market 
several  factories  and  we  are  going  to  sell  moj 
matches  than  we  ever  did.  Kellogg’s  toastt 
corn  flakes,  which  we  used  to  buy  in  carloa 
lots  at  a  time,  and  I  want  to  say  this,  th< 
were  the  only  consistent  people  in  the  bunc 
for  they  cut  everybody  off,  and  therefore  w 
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can  not  complain  of  injustice  at  their  hand, 
because  1  believe  what  they  thought  they  were 
doing  they  believed  to  be  right.  There  was 
anotner  product  on  the  market  that  in  two 
months  we  had  sold  about  190  cases  of.  It 
had  a  small  sale,  because  the  Kellogg  people 
had  the  market.  They  thought  we  couldn’t  do 
without  Kellogg’s  toasted  corn  flakes,  but  our 
stores  chose  not  to  handle  the  goods,  and 
there  are  few  packages  in  the  stores  of  our 
members.  Other  stores  have  also  closed  their 
shelves  to  the  product.  We  have  put  out, 
since  they  declared  war  on  us,  over  5,000  cases 
of  a  competitive  brand,  and  helped  place  an 
article,  co-operating  with  the  manufacturer  and 
assisting  him  to  a  big  business,  and  the  goods 
are  going  to  the  consumer  with  the  grocer’s 
good-will.  I  only  illustrate  with  these  four 
things  to  show  this,  that  in  my  judgment  co¬ 
operative  buying  on  the  part  of  any  merchant 
in  any  line  is  right,  and  if  X  thought  it  was 
wrong  I  would  leave  the  platform  and  resign 
my  position.  I  believe  it  is  right. 

This  is  our  fight  in  Philadelphia.  I  have 
said  to  wholesale  merchants,  and  I  will  say  it 
today,  that  if  any  man  could  show  me  one  good 
reason  outside  of  the  selfish  reason  that  we 
were  hurting  him  as  to  why  we  should  stop 
co-operative  buying  X  would  stop  it  in  a  minute, 
but  I  never  got  in  touch  with  a  jobber  yet 
who  after  it  was  all  over  did  not  say,  “You 
are  all  right,  but  it  hurts  us,”  and  if  they  were 
retail  grocers  the  first  thing  they  would  do 
would  be  to  put  in  an  application  for  member¬ 
ship  in  the  Retail  Grocers’  Association. 

So  much  for  opening  up  this  discussion.  I 
believe  that  co-operative  buying  is  a  live  issue, 
and  I  believe  the  time  will  come  that  when 
from  Maine  to  California  the  merchants  of  this 
great  United  States  will  realize  their  power, 
and  I  want  to  say  right  now  that  the  greatest 
power  any  man  can  have  in  business  is  his 
buying  power,  and  when  you  can  buy  right  you 
can  sell  right,  and  there  ought  to  be  no  pre¬ 
ferred  class  that  will  permit  the  creation  of 
chain  store  systems  that  will  get  into  a  town 
and  absolutely  -  demoralize  business  conditions 
unless  we  have  an  antidote  for  it.  The  only 
antidote  that  I  have  been  able  to  find  is  not 
fixed  prices;  it  is  not  putting  a  collar  on  the 
neck  of  the  retailer  as  to  what  he  shall  do, 
but  I  say  to  make  our  business  competitive  and 
open.  Give  a  man  a  chance  to  buy  his  goods 
right  and  depend  on  the  man  as  a  merchant  to 
distribute  them  right,  and  I  believe  we  will  win 
out  on  that  line. 

A  man  asked  me  this  morning  in  this  con¬ 
vention  room  if  we  didn’t  lose  a  lot  of  money 
through  co-operative  buying.  I  told  him  what 
I  here  repeat,  that  since  we  started  co-operative 
buying  the  Association  has  not  lost  $500  by 
reason  of  the  failure  of  a  member  to  pay  his 
bills,  and  those  cases  were  of  such  an  unfor¬ 
tunate  character  that  we  felt  that  it  was  not 
even  a  loss  at  that.  Absolute  honesty  on  the 
part  of  the  men  in  our  circle  has  kept  us  from 
loss.  We  have  distributed  merchandise  to  our 
people  costing  not  over  two  per  cent,  for  doing 
business,  and  out  of  that  paying  all  our  ex¬ 
penses  and  maintaining  a  magnificent  plant. 
We  have  kept  our  business  intact.  A  report 
just  came  into  the  hotel  a  few  minutes  ago 
showing  a  statement  of  our  business  for  last 
week.  It  showed  that  even  in  the  dullest  time 
in  the  whole  year  our  week’s  sales  for  last 
week  were  $10,000  greater  than  they  were  the 
corresponding  week  one  year  ago. 

I  am  not  here  to  urge  upon  any  man  in  the 
Association  to  start  co-operative  buying.  I  be¬ 
lieve  co-operative  buying  should  be  the  logical 
outcome  of  a  necessity,  and  if  you  are  treated 
right  by  your  jobber,  and  if  your  business  in 
your  town  warrants  you  in  handling  your  busi¬ 
ness  through  what  I  presume  to  be  legitimate 
channels,  then  keep  at  it,  but  if  you  have  con¬ 
ditions  in  your  town  that  require  doctoring, 
then  take  up  the  question  of  co-operative  buy¬ 
ing  and  eliminate  an  expense  and  put  in  your 
pockets  the  profit,  and  I  want  to  say  to  you 
today  that  I  believe  the  time  will  come  when 
this  State  Association  will  endorse  co-operative 
buying  and  will  put  the  members  of  this  great 
organization  in  the  position  of  banding  them¬ 
selves  together  all  over  this  State,  with  gen¬ 
eral  headquarters,  with  branch  headquarters  in 
the  middle  of  the  State,  and  with  branch  head¬ 
quarters  in  the  western  part  of  the  State,  and 
I  believe  the  bone,  the  sinew  and  brains  of  our 
merchants  are  big  enough  to  cope  with  any  ar¬ 
rangement  of  that  sort,  and  that  we  can  or¬ 
ganize  in  this  Corhmonwealth,  if  we  want  to  do 
it  co-operatively,  the  greatest  and  most  mag¬ 
nificent  organization  that  the  world  has  ever 
known. 

Secretary  Howes:  I  just  want  to  put  one 
thought  before  the  convention.  I  believe  it  is 
the  general  impression  that  co-operative  buying 
is  only  practical  for  grocers.  I  want  to  say  I 
know  of  parties  who  are  doing  co-operative 
buying  in  other  lines  with  a  saving  of  about 
iz  per  cent. 

Secretary  Smedley:  The  Resolutions  Com¬ 
mittee  have  approved  the  following  resolution : 
,  Whereas,  The  keen  competition  .now  exist¬ 
ing  in  many  lines,  especially  the  sale  of  gro¬ 
ceries;  and 

Whereas,  Co-operation  in  purchasing  has 
been  found  to  be  to  the  interest  of  the  retailer; 

and 

Whereas,  The  retailer’s  interests  demand 
self-protection :  therefore,  be  it 

Resolved,  To  encourage  co-onerative  buying 
wherever  necessary  to  cope  with  local  condi¬ 
tions;  and  be  it  further 

Resolved ,  That  the  State  organizers  be  in- 
structed.  to  lend  their  efforts  towards  the  con¬ 
summation  of  this  object. 

Adopted. 

Moved  and  seconded  that  the  report  of  the 
committee  he  adopted.  Carried. 

Whereas.  Newspaper  advertising  is  used  by 
merchants  with  great  orofit,  and  believing  that 
every  merchant  should  use  his  local  newspaper 
for  advertising  purposes,  therefore  be  it 


Resolved,  That  where  the  single  merchant 
can  not  afford  a  large  expenditure  for  this 
purpose  that  we  recommend  co-operative  adver¬ 
tising  as  a  proper  feature  for  organizations  to 
develop,  and  one  that  will  bring  the  merchant 
into  closer  touch  with  the  consumer. 

Reported  favorably. 

Moved  and  seconded  that  the  report  of  the 
committee  be  adopted.  Carried. 

Mr.  Crow:  It  is  a  great  pleasure  to  have 
with  us  at  this  time  Mr.  John  A.  Green,  who 
will  now  address  you. 

(This  address  will  appear  in  a  later  issue.) 

Mr.  Smedley:  I  would  move  that  a  vote  of 
thanks  be  offered  to  Mr.  Green  and  Mr.  Everitt 
for  their  remarks  this  afternoon. 

Motion  seconded  and  carried  by  a  rising  vote. 

NOMINATIONS. 

Mr.  Smedley:  I  desire  to  place  in  nomina¬ 
tion  for  the  office  of  President  Mr.  Wilmer 
Crow,  of  Harrisburg. 

Moved  and  seconded  that  nominations  close. 

Mr.  Smedley  stated  that  he  had  done  his 
utmost  to  persuade  Mr.  Albert  Kaiser,  of  Phila¬ 
delphia,  to  allow  his  name  to  be  presented  to 
the  convention  for  re-election  as  President  of 
the  Association,  but  that  it  was  the  wish  of 
Mr.  Kaiser  to  be  relieved  of  official  duties  for 
a  year  at  least. 

Motion  carried. 

VICE-PRESIDENTS. 

The  following  were  placed  in  nomination  for 
Vice-President:  R.  B.  McKelvey,  of  the  East 
End  Association;  Frank  J.  Detzel,  of  Erie; 
W.  C.  Armstrong,  Connellsville;  S.  W.  Mc- 
Cuen,  Oil  City;  William  Drury,  Pittston;  Harry 
O.  Graham,  Coraopolis;  W.  A.  Stein,  Butler. 

Moved  and  seconded  that  the  nominations 
for  officers  be  limited  to  delegates.  Seconded. 

Moved  and  seconded  that  the  resolution  be 
tabled.  Carried. 

Moved  and  seconded  that  nominations  for 
Vice-President  be  closed.  Carried. 

’  SECRETARY. 

Mr.  Smedley  (Philadelphia)  nominated  Mr. 
A.  M.  Howes,  the  present  incumbent. 

Seconded  and  nomination  closed. 

TREASURER. 

Mr.  William  H.  Nelson  was  nominated  for 
Treasurer. 

Seconded  and  nominations  closed. 

TWO  MEMBERS  OF  EXECUTIVE  COM¬ 
MITTEE. 

C.  A.  Geesey,  York;  J.  W.  Gilds,  Easton; 
Albert  Kaiser,  Philadelphia;  A.  E.  Martin, 
Greensburg;  J.  C.  Norris,  New  Castle,  were 
placed  in  nomination  as  members  of  the  Execu¬ 
tive  Committee. 

Nominations  closed. 

NEXT  PEACE  OF  CONVENTION. 

The  following  towns  were  placed  in  nomina¬ 
tion  for  the  place  of  holding  tile  next  conven¬ 
tion:  Butler,  Connellsville,  Franklin,  Pottsville 
and  Sharon. 

Nominations  closed. 

Mr.  H.  C.  Graham,  of  Coraopolis,  then  ad¬ 
dressed  the  convention  as  follows: 

We  have  a  Chamber  of  Commerce  which  is 
rather  broad  in  its  scope.  It  takes  in  not 
only  the  grocers,  the  insurance  brokers,  gents’ 
furnishing  goods  men,  but  it  takes  in  almost 
everybody  in  the  town  who  is  interested  in  the 
welfare  and  promotion  of  the  town,  and  as  we 
are  firm  believers  in  co-operation  we  are  here 
today.  We  came  up  here  with  about  thirty- 
eight  of  our  members,  feeling  that  possibly  we 
might  do  the  convention  some  good,  and  also 
feeling  that  the  convention  would  do  us  a 
great  deal  of  good.  The  question  was  asked 
when  we  arrived  if  we  were  a  convention  city. 
I  rather  infer  that  was  asked  by  some  of  the 
delegates  from  Pottsville,  and  had  I  been  per¬ 
mitted  to  speak  earlier  I  intended  to  say  that 
we  were  not;  at  least  not  yet,  but  soon.  I 
wish  to  say  we  have  enjoyed  the  convention  a 
little  more  than  we  can  tell  you,  and  we  believe 
it  would  be  a  good  plan  if  the  delegates  would 
instruct  their  local  associations  to  go  to  the 
next  convention  with  forty  or  fifty  members. 
We  thank  you  for  the  cordial  reception  you 
have  accorded  us. 

At  this  point  a  recess  was  taken  until  to¬ 
morrow  morning  at  nine  o’clock. 


MORNING  SESSION— SECRETARY’S 
MEETING.. 

The  annual  meeting  of  the  Secretaries’  As¬ 
sociation  was  called  to  order  at  nine  a.  m.  by 
President  William  Smedley,  in  the  Court 
House,  New  Castle,  Pa.,  September  3,  1908. 

On  motion  of  A.  M.  Howes,  Erie,  the  read¬ 
ing  of  the  minutes  was  dispensed  with. 

The  following  officers  were  elected  to  serve 
during  the  ensuing  year: 

President — William  Smedley. 

Vice-Presidents — D.  M.  Evans,  Pittston;  W. 
C.  Armstrong,  Connellsville;  E.  O’Brien,  New 
Castle;  G.  L.  Dobie,  C.  A.  Stuart,  James  P. 
Drown,  and  A.  Feldman,  Wilkes-Barre. 

Secretary — A.  M.  Howes,  Erie. 

President  Smedley:  “How  to  keep  in  per¬ 
sonal  touch  with  the  members,”  I  desire  to 
state  that  the  discussion  is  open  to  every  dele¬ 
gate  on  the  floor  and  every  visitor.  I  might 
say  the  Secretary’s  work  calls  for  close  atten¬ 
tion,  and  one  of  the  main  features  in  my  mind 
is  personal  contact  with  the  members.  As  to 
the  features  which  tend  to  the  permanency  of 
the  organization,  I  have  found  that  it  is  nec¬ 
essary  always  to  progress  and  always  keep 
ahead  and  try  to  develop  some  feature  that 
would  be  of  benefit  to  the  members  of  the  or¬ 
ganization.  I  notice  from  the  reports  read  of 
the  associations  that  a  good  many  of  them  have 
weekly  meetings.  One  of  the  features  that  I 
have  endeavored  to  develop  has  been  attend¬ 
ance  at  the  meetings,  and  the  result  has  been 
that  we  rarely  have  enough  room  to  sit  the 
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people  who  attend  our  meetings.  This  has  not 
always  been  the  case.  We  eliminate  all  ex¬ 
traneous  matter  and  take  up  the  items  of  busi¬ 
ness  and  get  down  to  the  interests  of  the  mem¬ 
bers  as  quickly  as  we  can.  The  officers  en¬ 
deavor  to  lead  the  membership  along  lines  of 
discussion  that  will  be  to  their  profit.  The  re¬ 
sult  is  that  we  send  out  no  notices  for  meet¬ 
ings. 

Mr.  Armstrong:  I  believe  the  commercial 
proposition  is  the  best  that  the  secretary  can 
consider.  It  has  been  my  own  practice.  The 
time  will  come  when  each  member  will  ask 
himself,  “What  am  I  getting  out  of  this?’’  and 
1  have  got  to  be  able  to  show  him  where  he 
puts  a  dollar  in  he  gets  two  or  three  dollars 
out. 

Mr.  Drown:  I  get  many  letters  asking  me 
to  explain  our  success  in  collecting.  We  get 
out  a  letter  stating  that  it  is  not  the  wish  of 
the  party  holding  the  bill  to  bring  suit,  but  if 
necessary  we  will  do  so,  and  we  do  it.  I  have 
made  arrangements  with  a  young  attorney  to 
take  charge  of  these  cases,  and  in  case  lie  col¬ 
lects  nothing,  it  costs  us  nothing.  In  cases 
where  we  do  collect,  he  gets  a  small  fee. 

Mr.  C.  A.  Stuart:  I  am  a  great  believer  in 
the  power  of  personality.  I  represent  three 
other  associations  outside  of  Carbondale.  In 
one  town  1  have  five  members — a  Jew,  an 
Irishman,  a  Yankee,  a  Russian,  and  an  Italian, 
and  we  are  holding  them  all  in  the  association. 
You  have  got  to  mix  with  these  people  and 
study  them. 

Mr.  Clover  (Scranton):  The  Scranton  asso¬ 
ciation  is  peculiarly  situated;  we  seem  to  have 
been  up  against  it  for  some  time.  This  is  the 
second  year  of  my  work  as  secretary,  and  the 
result  of  my  work  the  first  year  was  the 
doubling  of  the  membership.  We  had  a  hard 
fight  in  the  Legislature,  and  merchants  came 
to  our  assistance;  but  after  we  lost  the  fight 
they  commenced  to  drop  out,  and  we  have  lost 
in  the  last  six  or  eight  months  quite  a  few 
members.  Do  not  object  to  cranks  in  the  as¬ 
sociation.  I  have  sometimes  found  them  of 
benefit. 

Mr.  Howes:  I  believe  it  is  very  necessary 
for  the  nroper  conduct  of  a  secretary’s  work 
that  he  be  in  personal  touch  with  every  mem¬ 
ber  of  his  association. 

Mr.  Howe  (Freedom):  I  would  say  that 
the  features  which  tend  to  make  the  organiza¬ 
tion  permanent  are  constructive,  not  destructive 
or  obstructive.  Instead  of  all  the  time  worry¬ 
ing  about  ourselves,  try  to  build  up  ideas,  and 
give  them  something  to  think  about. 

Mr.  Larrabee  (Williamsport):  I  followed 
the  lines  suggested  by  Mr.  Howes,  Mr.  Arm¬ 
strong  and  others,  and  found  them  very  help¬ 
ful. 

Mr.  Howes:  One  feature  I  would  like  to 
suggest  to  you  is  that  when  you  get  these  pro¬ 
ceedings  go  through  them  thoroughly  and  pick 
out  the  meat;  see  what  other  associations  are 
doing,  and  try  to  get  a  movement  started  along 
that  line. 

Mr.  Brown  (Altoona) :  Personal  contact 
seems  to  be  the  key  to  the  situation  as  re¬ 
gards  the  work  of  secretaries.  I  find  it  so  at 
the  present  time. 

Mr.  Geesey  (York):  We  have  taken  steps 
to  protect  our  members  from  the  approval 
fiend:  the  lady  who  goes  to  a  department  store 
and  has  one  of  the  latest  models  of  coat  suits 
sent  home,  has  a  dressmaker  copy  the  design, 
and  then  returns  the  suit.  We  have  an  ap¬ 
proval  slip,  and  any  goods  taken  out  on  ap¬ 
proval  are  mentioned  on  this  slip,  and  if  the 
goods  are  not  returned  within  twenty-four 
hours,  they  can  be  arrested  for  larceny  as 
bailee.  York  was  one  of  the  first  associations 
that  wiped  out  trading  stamps. 

President  Smedley:  I  want  to  say  a  few 
words  in  closing  this  work  of  the  Association. 
T  believe  the  best  of  our  work  is  selfishness, 
but  we  have  got  to  add  intelligent  selfishness. 
We  have  established  a  building  and  loan  fea¬ 
ture,  which  encourages  our  members  to  save 
money.  This  is  practical,  and  can  be  intro¬ 
duced  in  the  small  towns.  We  have  it  known 
as  the  Merchants’  Building  and  Loan  Associa¬ 
tion,  and  it  is  a  great  feature.  It  is  open  to 
customers,  and  we  have  found  that  when  they 
begin  to  deposit  money  you  find  that  you  have 
got  something  that  holds  them  to  you.  An¬ 
other  thing  is  our  death  fund.  We  charge 
those  who  go  into  it  one  dollar  on  the  death 
of  any  members,  and  upon  the  death  of  any 
member  we  pay  the  money  that  is  in  the  treas¬ 
ury  to  the  family.  I  sent  a  check  out  yester¬ 
day  for  $298  to  a  widow.  It  goes  into  their 
hands  at  the  time  it  is  needed.  Another  thing 
I  want  to  suggest  is  this,  the  wives  of  our 
members  are  the  most  potential  forces  of  any 
we  have.  This  was  illustrated  to  me  two  years 
ago  at  the  banquet  in  which  we  had  nearly  a 
thousand  guests.  Half  of  those  were  women, 
wives  of  the  members  who  knew  nothing  about 
the  association.  We  made  it  a  point  to  tell  the 
women  what  the  association  meant  to  them,  to 
their  husbands,  and  to  their  families,  and  we 
have  got  a  working  force  of  women  behind  us 
that  forces  the  men,  and  there  is  nothing  that 
will  force  a  man  forward  to  aggressive  duty 
than  a  good  wife.  Have  an  open  session  once 
in  a  while,  where  you  can  invite  the  ladies. 
You  may  have  a  small  attendance  at  first,  but 
it  will  grow,  and  you  will  have  a  silent  force 
back  there  in  the  home  that  will  make  the  hus¬ 
band  do  his  duty.  I  want  to  thank  you  for 
your  attention.  T  believe  the  secretary  of  a 
local  association  of  merchants  has  a  high  call¬ 
ing.  I  would  not  change  my  calling.  I  believe 
I  am  doing  good  to  some  one  else  as  well  as  to 
myself,  and  if  when  I  am  through  with  this 
work  I  can  feel  conscientiously  that  the  labor 
I  have  performed  has  been  of  some  service  to 
my  fellow  men,  I  will  say  “Thank  God”  and 
quit. 

Moved  and  seconded  that  the  next  meeting 
of  the  Secretaries’  Association  be  held  on  the 
evening  of  the  first  day’s  session  of  the  con¬ 
vention.  Carried. 


MORNING  SESSION. 

Thursday,  September  3,  1908. 

The  convention  was  called  to  order  by  Vice- 
President  Crow. 

Moved  and  seconded  that  the  reading  of  the 
minutes  be  dispensed  with.  Carried. 

REPORT  OF  COMMITTEE  ON  CREDEN¬ 
TIALS. 

Your  Committee  on  Credentials  begs  to  sub¬ 
mit  the  following  report: 

Number  of  delegates  registered .  93 

Number  of  visitors  registered .  16 

Number  of  associations  represented .  50 

Total  registration .  242 

Moved  and  seconded  that  the  report  of  the 
committee  be  adopted.  Carried. 

REPORT  OF  AUDITING  COMMITTEE- 

Your  committee  have  audited  the  books  of 
the  Financial  Secretary  and  Treasurer,  and  find 
them  correct. 

Moved  and  seconded  that  the  report  of  the 
committee  be  adopted.  Carried. 

Vice-President  Crow  then  appointed  the  fol¬ 
lowing  Election  Board:  J.  F.  Howe,  Freedom; 
J.  W.  Gilds,  Easton;  H.  B.  Snaman,  Butler. 

REPORT  OF  RESOLUTIONS  COMMIT¬ 
TEE. 

Resolved,  That  the  Executive  Committee  is 
instructed  to  investigate  the  practicability  of 
establishing  a  horse  insurance  company.  Tabled. 

Returned  with  negative  recommendation. 

Moved  and  seconded  that  the  report  of  the 
committee  be  adopted.  Carried. 

Whereas.  It  is  the  practice  of  certain  oleo¬ 
margarine  dealers  to  sell  their  bogus  products 
as  and  for  pure  butter,  the  same  being  colored 
by  coal-tar  dyes,  causing  it  to  look  like  and 
resemble  yellow  butter,  in  direct  violation  of 
the  oleomargarine  law  of  Pennsylvania,  the 
grocers  of  this  Commonwealth  who  handle  pure 
butter  should  not  be  required  to  compete  with 
such  fraudulent  deception.  Oleomargarine 
should  be  sold  as  such,  at  oleomargarine  prices, 
uncolored,  as  the  law  requires,  and  not  col¬ 
ored  to  look  like  butter  and  sold  at  butter 
prices.  Therefore,  be  it 

Resolved,  That  the  Retail  Merchants’  Asso¬ 
ciation  in  convention  assembled  hereby  enter 
our  protest  against  this  practice,  which  we 
have  reason  to  believe  exists  in  New  Castle, 
Philadelphia  and  different  parts  of  Allegheny 
County;  and  be  it  further 

Resolved,  That  we  commend  the  Dairy  and 
Food  Department  for  the  vigorous  crusade 
which  is  now  being  waged  in  the  above  referred 
to  places  against  this  unjust  and  unlawful  prac¬ 
tice. 

Adopted.  Reported  favorably. 

Moved  and  seconded  that  the  report  of  the 
committee  be  adopted.  Carried. 

Whereas,  Our  annual  convention,  now  clos¬ 
ing,  has  been  one  of  the  best  in  the  history  of 
the  State  Association,  and  much  of  this  success 
is  due  to  our  hosts,  the  Business  Men’s  Asso¬ 
ciation  and  Grocers’  Association  of  New  Castle, 
therefore  be  it 

Resolved,  That  the  hearty  thanks  of  the  con¬ 
vention  be  tendered  to  these  associations  for 
their  hospitality  and  good  cheer,  and  the  hope 
is  expressed  that  our  visit  may  be  productive 
of  as  much  good  to  them  as  it  has  been  to  us. 

Reported  favorably,  and  adopted  by  a  rising 
vote. 

Whereas,  We  believe  serious  inequalities  ex¬ 
ist  in  our  postal  regulations  with  regard  to  the 
rate  of  postage  on  various  classes  of  mail  mat¬ 
ter,  therefore  be  it 

Resolved,  By  the  Retail  Merchants’  Associa¬ 
tion  of  Pennsylvania  in  session  assembled  this 
second  day  of  September,  1908,  that  we  believe 
the  rates  of  postage  on  first-class  mail  matter 
should  be  reduced  to  one  cent  an  ounce  or 
fraction  thereof. 

Adopted. 

Whereas,  The  twelfth  annual  convention  of 
the  Retail  Merchants’  Association  of  Pennsyl¬ 
vania  has  assembled  in  New  Castle,  and  is 
about  closing  its  work,  which  has  been  the 
most  successful  in  its  history, 

Resolved,  That  the  convention  extend  its 
thanks  to  the  press  of  New  Castle  for  the  full 
proceedings  appearing  in  their  columns.  And 
be  it  further 

Resolved,  That  the  thanks  of  this  convention 
and  the  delegates  assembled  be  extended  to  the 
officers  of  the  Retail  Merchants’  Association  of 
Pennsylvania  for  their  untiring  efforts  and  the 
duties  performed  during  the  past  year.  And 
be  it  further 

Resolved,  That  a  rising  vote  of  thanks  be 
extended  to  officers  of  the  City  of  New  Castle 
and  the  citizens  for  the  generous  welcome  ac¬ 
corded  and  the  courteous  treatment  given  to 
the  delegates  and  members  of  the  Retail  Mer¬ 
chants’  Association  of  Pennsylvania. 

Adopted. 

Resolved,  That  we  consider  the  tax  or  rental 
imposed  on  postoffice  boxes  to  be  an  injustice, 
and  that  we  believe  the  same  should  be  abol¬ 
ished,  and  the  Secretary  is  instructed  to  for¬ 
ward  a  copy  of  this  resolution  to  the  Postmas¬ 
ter-General  and  to  the  President  of  the  United 
States. 

No  recommendation  carried. 

Whereas,  The  direct  selling  system  of  mer¬ 
chandising,  also  called  the  mail-order  and  cata¬ 
logue-house  system,  has  developed  to  enormous 
proportions,  and  is  still  increasing  at  a  remark¬ 
able  rate,  and 

Whereas,  There  has  been,  and  are,  many  in¬ 
fluences  at  work  to  promote  this  system,  among 
which  we  mention  some  of  the  magazines,  all 
of  the  mail-order  papers,  and  many  of  the 
farm  papers.  These  have  been  a  tremendous 
educational  force  in  favor  of  the  mail-order 
system  of  buying;  and 

Whereas,  We  believe  the  svstem  is  wrong, 
and  against  the  best  interests  of  the  purchasers, 
chiefly  farmers,  and  has  done  great  injury  to 


established  business  houses,  manufacturers,  dis¬ 
tributers,  retail  merchants,  and  country  com¬ 
munities;  and 

Whereas,  We  believe  if  the  tendency  to  di¬ 
rect  selling  is  not  curbed,  the  old  system  of 
selling  and  distribution  will  be  greatly  weak¬ 
ened,  and  in  some  lines  may  come  to  an  end, 
the  result  will  be  the  closing  of  thousands  of 
retail  stores,  a  great  reduction  in  the  volume 
of  business  for  those  that  remain,  the  dismissal 
of  thousands  of  clerks  and  traveling  men,  and 
thousands  of  manufacturers  will  be  forced  to 
adopt  the  new,  or  mail-order,  system.  Also 
the  merchandising  of  the  country  will  then  be 
in  the  hands  of  a  few  houses  so  powerful  that 
they  can  make  prices  without  regard  to  equity 
or  the  interests  of  consumers;  and 

Whereas,  We  believe  there  is  no  way  to 
curb,  curtail  or  eliminate  the  new  and  danger¬ 
ous  system  except  to  oppose  another  educa¬ 
tional  force  against  it,  therefore  be  it 

Resolved,  First,  That  we  give  encouragement 
and  such  support  as  is  possible  to  every  worthy 
movement  that  has  for  its  object  the  curtail¬ 
ment  of  the  catalogue-house  evil  and  to  de¬ 
liver  the  trade  back  to  the  country  merchants. 

Second.  Since  we  believe  a  remedy  can  only 
come  through  wise  education  directed  to  the 
patrons  of  the  mail-order  houses,  we  commend 
all  papers  and  institutions  that  aid  in  this  edu¬ 
cation  and  recommend  them  for  the  support  of 
merchants  and  manufacturers. 

Third.  That  we  appeal  to  country  merchants 
to  interest  themselves  more  in  farmers  and 
their  problems,  cultivate  their  friendship  and 
promote  a  condition  of  co-operation  between 
the  farmers  and  merchants  for  good  markets 
for  farm  crops  and  home  trade,  which  will 
result  in  building  up  country  communities. 

Fourth.  That  the  trade  papers  should  join 
in  this  campaign  and  educate  the  merchants 
so  the  campaign  may  be  promoted  by  their 
intelligent  co-operation. 

Referred  to  local  organizations  for  action. 

Resolved,  That  the  retail  merchants  of  Penn¬ 
sylvania,  representing  2,000  business  men  of 
the  State,  hereby  place  themselves  on  record 
as  being  opposed  to  parcels-post  legislation 
along  the  lines  indicated  by  the  parcels-post 
bills  which  were  introduced  at  the  last  session 
of  Congress,  and  that  the  Secretary  be  in¬ 
structed  to  have  printed  copies  of  this  resolu¬ 
tion  mailed  to  our  Senators  and  all  of  our 
members  of  Congress. 

Adopted. 

We,  the  full  members  of  the  Credentials 
Committee,  would  recommend  that  at  future 
conventions  the  delegates  file  their  credentials 
when  they  register. 

Adopted. 

Whereas,  The  press  in  general  of  New  Cas¬ 
tle  has  joined  hands  with  the  merchants  of 
this  city  in  welcoming  the  delegates  and  guests 
to  this  the  twelfth  convention  of  the  Retail 
Merchants’  Association  of  Pennsylvania  by  giv¬ 
ing  them  liberal  space  in  their  columns  and 
otherwise  aiding. by  the  publicity  given  in  their 
respective  papers  to  the  work  of  the  conven¬ 
tion,  and  thereby  aiding  and  assisting  us  in 
missionary  work  among  the  unorganized  mer¬ 
chants,  be  it 

Resolved,  That  a  vote  of  thanks  be  given  to 
the  press  for  the  able  and  efficient  manner  in 
which  the  publishing  of  the  proceedings  of  this 
convention  has  been  done. 

Adopted. 

Mr.  Lydell:  I  move  that  the  President  ap¬ 
point  a  committee  to  revise  the  By-laws  and 
Constitution  to  meet  the  requirements  of  this 
Association,  and  present  the  same  at  our  next 
annual  convention. 

Motion  seconded.  Carried. 

Mr.  Smedley  moved  that  the  State  officers 
be  instructed  to  introduce  a  garnishee  bill  in 
the  next  Legislature,  and  do  all  that  is  possi¬ 
ble  to  secure  its  passage,  and  that  the  Asso¬ 
ciation  pledge  themselves  to  work  for  the  repeal 
of  the  mercantile-tax  law.  Seconded  and  car¬ 
ried. 

The  Credentials  Committee  recommended 
that  the  credentials  of  all  members  at  future 
conventions  should  be  filed  when  delegates  reg¬ 
istered. 

Moved  and  seconded  that  the  recommenda¬ 
tion  of  the  committee  be  adopted.  Carried. 

Moved  by  Mr.  Geesey,  York,  that  at  the 
next  convention  some  one  be  selected  to  in¬ 
struct  the  delegates  in  the  matter  of  store  dis¬ 
play.  Seconded  by  Mr.  Smedley.  Carried. 

REPORT  OF  ELECTION  BOARD. 

Secretary  Howes  at  this  point  read  the  re¬ 
port  of  the  tellers,  with  the  following  result  of 
the  election : 

President — Wilmer  Crow,  Harrisburg. 

First  Vice-President — William  Drury,  Pitts- 
ton. 

Second  Vice-President- — W.  C.  Armstrong, 
Contiellsville. 

Third  Vice-President — A.  J.  Detzel,  Erie. 

Secretary — A.  M.  Howes,  Erie. 

Treasurer — W.  H.  Nelson,  Chester. 

Executive  Committee — C.  A.  Geesey,  York; 
Albert  Kaiser,  Philadelphia. 

Next  convention  city,  Pottsville. 

Moved  and  seconded  that  the  reading  of  the 
minutes  be  dispensed  with.  Carried. 

On  motion  made  and  duly  seconded,  the  con¬ 
vention  then  adjourned  to  meet  next  year  at 
Pottsville,  Pa. 


Pickle  Crop  Will  be  Short. 

This  year’s  pickle  crop  will  be 
short.  Things  looked  especially 
promising  till  the  cucumbers  were 
about  ready  for  picking  and  then 
it  all  changed  in  a  minute.  Dry 


weather  set  in  and  parched  every¬ 
thing  and  whereas  the  packers 
ought  to  have  been  picking  stead¬ 
ily  since  the  20th  of  July  they  had 
only  what  they  grew  at  the  out¬ 
set.  The  acreage  was  fully  20  per 
cent,  larger  than  the  preceding 
year;  but  from  all  reports  the  pack 
will  not  exceed  50  or  70  per  cent, 
of  an  average  crop.  As  though 
the  dry  weather  had  not  wrought 
enough  damage,  the  frost  set  in 
last  week  and  put  an  end  to  the 
whole  season’s  work.  Instead  of 
running  well  toward  the  end  of 
this  month  in  the  receiving  plants 
the  packers  have  suddenly  come 
to  an  end  of  the  season. 


AMONG  THE  TRADE. 

Mrs.  William  C.  Halpen, 
mother  of  Frank  Halpen  and  Wil¬ 
liam  C.  Halpen,  Jr.,  of  Halpen, 
Green  &  Co.,  died  on  Monday  last 
at  Asbury  Park,  N.  J.,  of  general 
debility.  She  was  84  years  of  age 
and  in  full  possession  of  all  her 
faculties,  but  a  recent  accident  in 
which  she  fractured  her  thigh 
superinduced  a  general  break 
down.  The  funeral  occurred  on 
Friday  afternoon. 

The  rolled  oats  market  contin¬ 
ues  to  fluctuate,  being  advanced 
to  $6.70  per  barrel  during  the 
week.  During  the  last  few  weeks 
the  price  has  advanced  to  $6.45, 
then  dropped  to  $6.35,  then  ad¬ 
vanced  again  to  $6.45,  and  now 
$6.70. 

William  J.  Eavenson,  a  promi¬ 
nent  soap  manufacturer,  of  Cam¬ 
den,  died  at  the  Hahnemann  Hos¬ 
pital  during  the  week,  following 
an  operation.  He  was  53  years 
old.  Mr.  Eavenson  was  born  in 
Chester  County  and  came  to  this 
city  in  1874.  He  entered  the  em¬ 
ploy  of  J.  Eavenson  &  Sons.  Ten 
years  later  he  became  its  treas¬ 
urer,  which  position  he  held  until 
his  death. 


Join  Bj6Feti[ie&  sons 

Printers 
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Tki»  Department  U  devoted  to  the  criticism 
A  advertising  matter  lent  in,  to  the  devising 
A  new  advertising  idea*  for  special  occasions, 
a  poo  request,  and  to  the  suggesting  of  original 
idvertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
sf  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Hamburg,  N.  J.,  August  26,  1908. 
Editor  “Science  of  Advertising.” 

Dear  Sir : — Inclosed  please  find 
two  circulars  which  I  had  printed 
this  month.  Tell  me  what  you  think 
of  them  through  your  valuable 
paper,  which  I  look  for  every  Mon¬ 
day. 

Your  naper  helps  in  many  ways 
and  I  use  it  for  dressing  windows 
and  also  for  reference  as  to  produce, 

etc. 

This  fall  I  think  I  will  compete  in 
window  dressings. 

Yours  truly, 

George  Perlee. 

The  better  of  the  two  circulars 
which  this  correspondent  sends, 
which  measures  8  x  12  inches,  I 
reproduce  below.  The  other  sim¬ 
ply  announced  a  biscuit  demon¬ 
stration  and  gave  several  lists  of 
prices  in  various  lines. 

*  y 

This  is  a  pretty  good  circular. 
I  think  the  introduction  could  be 


improved.  I  have  rewritten  it 
with  that  end  in  view  : — 


Fine  Groceries  Cheap. 

It’s  easy  enough  to  buy  cheap  gro¬ 
ceries  cheap,  but  not  to  buy  high- 
grade  goods  cheap.  The  stores  who 
do  that  can  only  do  it  by  sacrificing 
their  profits  and  depending  on  their 
volume  of  business  for  their  returns. 
We  do  that  and  it  pays.  Particularly 
does  it  pay  you  who  buy  here. 


I  think  the  coffee  advertisement 
should  have  gone  more  deeply 
into  varieties  and  grades.  “We 
have  just  received  350  pounds  of 
fresh  roasted  coffee.  A  part  of 
the  assortment  was  as  fine  a  Java 
as  we  ever  sold.  Smooth,  rich  and 
mellow,  35  cents  a  pound.  There 
was  also  a  fine  Santos,  to  those 
who  like  a  mild  coffee,”  and  so  on. 
The  last  paragraph,  on  Lion  cof¬ 
fee,  is  more  like  the  idea. 

*  *  * 

The  butter  advertisement  is  all 
right.  In  the  tea  advertisement  I 
note  the  same  dissertation  on  tea 
that  the  coffee  advertisement  con¬ 
tains  on  coffee.  I  wouldn’t  go 
into  such  things  much — tea  and 
coffee  are  too  familiar  and  well 
established  to  need  that  kind  of 
advertising.  If  you  were  talking 
about  a  new  product  it  would  be 


perfectly  proper  to  emphasize  its 
healthfulness.  I  should  talk  about 
my  own  grades  and  blends. 

*  *  * 

I  confess  I  can  never  get  used 
to  bare  price-lists.  I  don’t  like 
them.  I  don’t  consider  them  good 
advertising  except  under  excep¬ 
tional  circumstances.  Of  course, 
putting  them  forward  as  speci¬ 
men  values,  as  Mr.  Perlee  has 
done,  gives  them  a  point  that 
simple  prices  often  don’t  have, 
but,  nevertheless,  I  am  convince  i 
that  better  results  can  be  gotten 
from  advertising  that  says  some¬ 
thing  more  about  the  goc  ds  than 
the  prices.  Every  successful  gro¬ 
cery  advertiser  that  I  know  of  fol¬ 
lows  the  plan  that  I  suggest. 


A  Cofree  Question. 

Does  it  or  does  it  not  pay  you  to  buy 
coffee  at  25  cents  a  pound?  We  believe 
that  most  grocers  have  enough  cus¬ 
tomers  who  want  a  high-class  coffee 
to  warrant  them  paying  the  price.  To 
meet  such  a  demand  we  offer  our  Cafe 
des  Gourmets,  a  strictly  high-grade 
coffee,  so  blended  that  it  instantly  ap¬ 
peals  to  lovers  of  good  coffee.  It  is 
packed  in  air-tight  one-pound  cans  and 
will  prove  a  good  seller.  It  is  backed 
up  by  our  reputation  gained  through 
nearly  a  century  of  fair  business  dealings. 
Send  a  card  to  Samuel  Wilde’s  Sons  Co., 
11  Dutch  street,  New  York,  for  samples 
or  have  a  representative  call. 


We  take  First  Pick 
and  Make 


PREMIUM  DAMS 

That’s  why  you  and  your 
customers  can  rely  on 
SWIFT’S  PREMIUM  HAMS 
being  good  all  the  time. 

Grocers  who  have  trouble 
over  the  ‘  ‘  ham  question  ’  ’  are 
selling  hams  of  questionable 
quality.  There’s  no  question 
about  SWIFT’S  PREMIUM 
HAMS;  their  tender  meat, 
fine  grain  and  delicious  flavor 
never  fail  to  please  and  bring 
trade  back  for  more. 

Swift  &  Company,  U.  S.  A. 


mi  tun  Mins 

_ T - 


It's  ejisy  enmigh  to  buy  cttgap_gxociirius 
implies  cneV  u 


_ low  price,  but  difficult  to  purchase  high-grade 

Food  Su pplles  clieap.  That T^tTdifficult,  unless  you  trade  here.  How  many  grocery  stores 
do  you  find  pride  themselves  on  the  quality  of  theirgoousi  Very  few.  This  store  is  a  shining 
eitample-of  the  few.  Eemembei-  THAT  when  looking  over  these  prices ;  also  when  buying 

Food  Supplies  here. 


Good  Coffee 

Good  Coffee  bas  great  food  value. 
All  our  Coffees  are  pure,  rich  in 
nerve- feeding  elements,  beneficial  to 
health,  rich,  delicious  and  creamy. 

350  pounds  of  Fresh  Roasted  Cof¬ 
fees  just  received,  and  all  good  kinds. 
Prices  from  15  cents  to  35  cents  a 

pound. 

We  have  a  good  Rio  Coffee  that 
we  are  soiling  at  is  cents — our  Lion 
Brand.  It  is  all  Coffee,  and  we 
guarantee  its  equal  cannot  be  found 
io  our  county. 


Best  Butter 

We  pride  ouTselves  upon  the  par¬ 
ticularly  fine  quality  of  our  Print 
Butter.  It's  the  best  or  your  mon¬ 
ey  comes  back.  32  cents  a  pound. 

Our  creamery  tub  butter  second. 
32c.  a  pound. 

-  This  Butter  is  shipped  from  Elgin. 
Ill. 

Our  second  quality  is  what  is  gen¬ 
erally  called  Best  at  27  a  pound. 


Pure  Tea 

Pure  Tea,  such  as  we  sell,  is  not  . 
only  healthful,  but  necessary  to  most 
people.  It  refreshes  the  young,  aids 
the  tardy  digestion  of  the  old,  and  is 
a  most  soothing  and  delicious  bever- 
age. 

Tea  we  can  recommend  Our 
Royal  Blend  Mixed  Tea  at  40  cents 
a  pound  ;  our  Excelsior  Blend  Tea 
at  50  cents  a  pound  ;  Lyons  Tea  at 
60  cents  a  pound. 

Also  have  these  same  grades  in 
Black  or  Green  at  the  same  prices. 

Our  Teas  make  the  best  of  friends 


SPECIMEN  VALUES: 

Brlow  will  be  found  a  few  specimens  of  many  of  the  tempting  values  to  be  found  in  this 


High  Grade  Food  Supply  Store. 

Household  Needs 

Extra  large  bottle  Ammonia  to 
Extra  Urge  bottle  blueing  5  and  10 
These  are  both  good  quality. 

Soap 

Lenox  soap,  put  out  by  the  Ivory 
soap  people  7  cakes  for  25 

Ivory  soap  large  9  cts.  cake  3  for  25 
Dandy  soap  10  cakes  for  .  25 

A  whole  box,  ioo  bars  $195 

►  Washing  Powder 

Gold  Dust  20 

Kirkman  Borax  5 

Kirkman  Scouring  $ 

Brooms 

XLNT  values  10,  25.  30,  3$ 

Whisk  10  and  18 

Clothes  Pins  100  for  10 

Clothes  Line  »-cent  per  yard 

Scrub  Brushes 

We  have  a  lot  to  choose  from  5  to  15 


Cool  and  Refreshing  Supplies 
from  our  Refrigerator 

1  and  2  lb.  cans  of  Roast  Beef  15,  23 
1  and  2  lb.  cans  Corned  Beef  15,  23 
Potted  Lunch  Ham  *5 

Potted  Tongue  10  cts.  3  for  25 

PoUed  meat,  Ham  flavor  10  3  for  25 


Olives 

Queen,  large  sire  bottle  25 

Stuffed,  1}  and  *5 

Small  plain  10 

Cheese 

Club  jars  lo 

Roquefort  ’5 


Edam  and  Pineapple  Phila.  cream 
and  Neufchatel 

Grape  Juice 

It  quenches  thirst,  is  refreshing  and 
strengthening  per  bottle  13,  2  for  25 
Hire’s  Clawson  and  Pearl  Root  Beer 
Extracts  Pearl  ranks  high  but  for 
quality  this  price  is  extremely  low  10 


For  the  CooU 

Malt  Breakfast  Food  13c.  2  for  25 
Egg  O  See  per  pkg.  08 

Corn  Flakes  9c  3  for  25 

Post  Toasties  9c.  3  for  25 

Cooper's  Geletin  9c.  3  for  25 

Junket  9C-  3  for  JS 

Jelly  Powder  Orange,  Raspberry 
Strawberry  9c.  3  for  25 

Premeir  Baked  Beans  the  Standard 
quality  with  or  without  Tomato 
sauce  *  f°r  *5 

Mackerel  extra  choice,  each  10 
Kits  95 

Flavoring  extracts  Pearl  Brand 
special,  per  bottle  ‘7 

Salmon  lb.  flat  can  0 

Salmon  1  lb.  tall  can  12 


Heinz  best  vinegar  per  gal  25 

Whole  mixed  pickeling  spices  lb  10 
Soda  crackers  per  lb.  S 

Best  Ginger  wafers  31b.  for  *5 

Oyster  crackers,  salted  3  lb.  for  25 
Extra  choice  sweet  corn  per  can  8 

per  dozen  95 

Extra  Choice  tomatoes  per  can  9 


GEO.  PERLEE,  Grocer,  HAMBURG,  N.  J. 


The  Oldest 
Inhabitant 
Will  Know 


% 

i 

Talisman 

B0&J?ODF!SHCaKM 

fLgJ 

SwKESBSw  GLOUCESTER, MASS,  y 

The  finest  Georges  Codfish, 
such  as  the  oldest  inhabitant 
used  to  buy  before  codfish 
came  to  mean  a  lot  of  cheaper 
fish,  cured  in  the  sun  and  the 
ocean  breezes,  flaky,  white, 
clean,  tender  —  that  is  our 
Talisman  Georges  Codfish. 

Packed  in  three-pound  boxes 
as  a  rule,  but  sometimes  in 
two-pound,  ten-pound  and 
one-pound.  First  carefully 
trimmed,  square  cut,  hand¬ 
somely  faced  up  and  wrapped 
in  waxed  paper. 

SWIFT  &  COMPANY 


and 

Taste 

It 


Mlid-a;, 


:.-  -T  ..... 

— N  ,  ; a  • 

I'y ,.  1  - 


The  minute  you  see  Nicelle  Olive 
Oil  you  feel  sure  it’s  a  high-grade 
article.  The  package  is  unique 
and  exclusive — you  can’t  associate 
poor  goods  with  it. 

Taste  Nicelle  Oii  and  you  know 
it’s  high  grade.  Nowhere  else 
have  you  met  that  rich  smooth¬ 
ness,  that  delicate  yet  penetrating 
olive  flavor. 

Women  have  told  us  repeatedly 
that  their  salad  dressing  came 
quicker  and  better  with  Nicelle  Oil 
than  with  any  other  brand  they 
ever  tried. 

Give  it  a  chance  for  your  own 
good. 

NICELLE  OLIVE  OIL  CO. 

105-109  Hudson  Street,  New  York 
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Buy  Holiday  Goods 


at  Headquarters 


If  there  is  any  one  line  for  which  any 
one  jobber  in  this  country  is  Headquar¬ 
ters,  that  line  is  Holiday  Goods  and  that 
house  is  Butler  Brothers. 


For  over  twenty  years  we  have  been 
first  among-  American  wholesalers  of  gift 
wares. 


To-day — buying  as  we  do  for  four 
houses — our  Holiday  line  is  certainly  the 
one  no  careful  buyer  will  overlook. 


Our  complete  showing  is  now  on  dis¬ 
play  in  eight  cities. 


We  extend  you  a  cordial  invitation  to 
come  and  see  us.  Come  whether  you  are 
ready  to  buy  or  not,  just  to  see  what  we 
can  do  for  you. 


And  in  the  meantime  secure  a  copy 
of  our  new  Fall  catalogue,  containing  our 
complete  line  of  Holiday  wares. 

Ask  us  to  send  catalogue  No.  D68o. 


Butler  Brothers 


Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 


SAMPLE  HOUSES — BALTIMORE,  DALLAS, 
OMAHA,  SAN  FRANCISCO 


You're  to  Blaine. 

A  whole  lot  of  retail  grocers  are 
kicking  about  collections  just 
now,  and  a  whole  lot  of  the  kick¬ 
ers  are  to  blame  for  the  fact  that 
they  have  to  kick. 

My  wife  went  down  to  the  shore 
last  month.  She  thought  she 
needed  to  get  away  from  me  for  a 
while,  so  I  bought  a  seashore 
hotel  and  sent  her  down.  They 
haven’t  sent  me  the  hotel  yet,  but 
I  paid  for  it  all  right. 

She  was  telling  me  when  she 
came  home  about  some  of  the 
doings  down  there.  She  said  she 
got  into  conversation  with  seven 
good  listeners  on  the  hotel  porch 
one  day.  They  were  all  talking 
when  they  had  a  chance  about 
their  home  affairs,  as  women  will 
when  they  get  away  from  home. 
Several  of  ’em  told  my  wife  how 
they  envied  her  the  possession  of 
me.  Though  that  wasn’t  what  I 
set  out  to  say. 

Five  of  the  eight  women  there 
said  they’d  left  home  owing  a  gro¬ 
cery  bill.  Most  all  of  ’em  said 
they’d  needed  all  the  money  they 
had  for  the  trip,  and  they  knew  it 
wouldn’t  make  any  difference  to 
the  grocer — “we’ll  pay  him  as 
soon  as  we  can  after  we  get 
home.” 

“What  about  you  ?”  I  said  to 
my  wife,  sternly,  when  she  had 
told  me  this.  “Were  you  one  of 
the  five  who  owed  a  grocery  bill?” 

“What?”  she  said,  in  an  inno¬ 
cent  tone,  but  her  face  got  red. 

“You  heard  what  I  said,”  I  said. 

“I  don’t  consider  that  any  of 
your  business,”  she  answered  po¬ 
litely,  “the  grocery  bills  are  my 
affairs,  and  so  long  as  I  don’t  ask 
you  for  any  extra  money  you  have 
no  right  to  pry  into  them.” 

All  of  which  might  have  fooled 
a  dead  man,  but  it  didn’t  fool  me. 
She  owed  it  all  right,  and  the 
good  time  she  had  was  partly  paid 
for  with  money  that  ought  to 
have  gone  to  the  grocer.  Oh,  I 
own  up. 

“You  don’t  care  whether  the 
grocer  thinks  you’re  a  dead  beat 
or  not,  do  you  ?”  I  said  reprov¬ 
ingly  to  my  wife,  after  she  had 
successfully  concealed  the  fact 
that  she  owed  a  back  bill. 


“Huh  !  No  danger  of  his  think 
ing  that  about  me,”  she  retortec 
“why  half  the  time  his  bill  isn 
ready  when  I  ask  for  it.  Twic 
I’ve  threatened  to  go  somewher 
else  if  he  didn’t  count  up  my  bool] 
and  let  me  have  the  bill  on  Monl 
days.  Anybody  could  cheat  th 
eyes  out  of  him  simply  by  waitin 
for  him  to  send  in  a  bill — the 
could  move  three  times  in  th 
meantime.” 

Here  comes  a  hot  one.  I’v 
seen  a  good  many  grocers  in  rrn 
time — seen  ’em  close.  I  believci 
they’re  less  careful  about  seein 
that  bills  goi  out  in  time  and  see 
ing  that  they’re  paid  on  time  that 
any  other  class  of  merchants  orj 
earth. 

I’ve  thought  a  good  bit  over  it 
and  I  believe  it’s  the  character  oj 
the  business.  The  grocer  j 
more  intimate  with  his  customer: 
than  any  other  merchant  I  kno 
of  unless  it’s  the  corn  doctor.  I 
he  sends  a  solicitor  to  their  houses 
he  sees  the  woman  in  her  own 
home.  Often  he  sits  on  a  kitchen! 
chair  and  gabbles  by  the  hour 
sometimes  to  the  hired  girl,  ofte 
to  the  woman  herself.  He  sees| 
'em  in  all  stages  of  undress,  an 
more  often  than  not  they  call  hii 
“Billy”  or  “Charlie”  or  “Sam.” 

It’s  entirely  a  different  footing) 
from  the  ordinary  merchant. 

Remember,  it’s  the  solicitor] 
who  usually  collects  the  bills,  and| 
he’s  the  easiest  mark  to  bluff  alive. 
If  you  could  judge  by  the  so¬ 
licitor,  the  grocer  don’t  care 
whether  he  gets  his  money  or  not. 
Really  he’d  probably  prefer  not  to 
get  it,  for  then  it  wouldn’t  make 
his  hands  dirty. 

What  the  solicitor  wants  is  the 
trade,  not  the  cash. 

It’s  a  big  sight  harder  to  dun  a 
woman  who  in  a  way  is  an  inti¬ 
mate  acquaintance  than  it  is  to 
dun  a  stranger.  And  that  is  what 
I  beliefe  to  be  the  very  reason 
why  the  average  grocer  is  so  easy 
on  his  collections;  why  he  waits 
to  make  a  good  stiff  kick  until  the 
customer  is  in  up  to  her  neck  and 
can’t  possibly  get  out. 

How  many  of  you  fellows 
would  have  the  nerve  to  cut  a 
monthly  customer  off  after  she’d 
gone  two  weeks  over,  and  even 
then  didn’t  pay?  Bear  in  mind 
she’s  broken  your  rule,  she  owes 
you  a  month  and  is  well  along  an¬ 
other  month,  she  has  no  property 
that  you  know  of,  and  you’re  at 
her  mercy — how  many  would  cut 
her  off? 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  Into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Floor  Display. 


For  every  one  that  would  there 
e  five  hundred  who  would  let 
e  account  go  on,  and  on  and  on, 
rticularly  if  she’d  been  a  cus- 
mer  for  a  good  while,  until  it 
it  to  a  point  where  she  couldn’t 
issibly  settle  it  unless  somebody 
ed  and  left  her  a  wad. 

One  thing  you  fellows  ought  to 
member — that  the  longer  an  ac- 
unt  goes  the  less  likely  you  are 
collect  it. 

Not  because  the  customer  is  less 
;ely  to  want  to  pay  it,  but  be- 
use  she’s  less  likely  to  be  able 

The  Stroller. 


Sard  Times  and  the  Mail  Order 
House. 

The  annual  statement  of  Sears, 
>ebuck  &  Co.,  the  Chicago  mad¬ 
der  people,  for  the  year  ending 
ne  30,  1908,  is  as  follows:  The 
t  sales  fell  off  $9,878,973,  being 
0,843,866,  against  $50,722,839  in 
07.  Expenses,  however,  were 
t  to  the  extent  of  $8,656,385,  so 
it  net  profits  were  reduced  only 
,203,706,  to  $2,034,796,  which  is 
ual  to  7  per  cent,  on  the  pre- 
red  and  4^2  per  cent,  on  the 
mmon  stock. 

The  income  account  compares 
follows : — 

1908.  Decrease. 

t  sales  . $40,843,866  $9,878,973 

.idends  on  in¬ 
vestments  .  89,686  *18,882 

'otal  net  . $40,933,552  $9,860,091 

.  exp.,  int.,  de¬ 
cree,  etc . 38,898,756  8,656,385 

det  profits  ....  $2,034,796  $1,203,706 

Increase. 

The  general  balance  sheet,  as  of 
ne  30th,  compares  as  follows  : — 


ASSETS. 

1908.  1907. 


al  estate  . 

$39,206,354  $38,552,206 

ditions . 

314,359 

654,148 

Ise.  and  supplies 

m  hand  . 

5,912,030 

6,911,4 26 

’St.  and  adv.  to 

>ther  companies 

368,209 

308,736 

v.  to  manufac- 

urers  . 

1,528,096 

1,483,835 

ndry  persons  . 

63,700 

39,767 

e  from  custom- 

:rs . 

64,595 

204,166 

e  from  R.  R. 

nd  express  com- 

•any  .... 

516,465 

434,269 

:paid  insurance 

40,557 

46,607 

>h  . 

1,358,320 

1,072,215 

'otal . 

$49,373,396  $49,707,376 

LIABILITIES. 

•ferred  stock. . . 

$9,750,000 

$9,750,000 

union  stock  . . . 

30,000,000 

bo 

O 

b 

0 

0 

Is  payable . 

1,550,000 

1,075,000 

e  to  officers  for 

or  loans  . 

2,130,817 

2,226,990 

idry  tradesmen 

989,400 

1,336,718 

idry  open  ac- 

ounts  . 

887,358 

2,605,144 

idends  due  . . . 

170,625 

170,625 

divided  profits 

3,895,195 

2,542,899 

$49,373,396  $49,707,376 


This  display  is  intended  for  the 
floor  of  a  window.  If  the  floor  is 
high  the  design  will  show  better 
if  placed  on  a  platform.  The  plat¬ 
form  should  be  slightly  inclined 
from  the  window  glass  upwards 
to  the  background. 

The  star  is  made  of  two  shades 
of  tea  and  outlined  with  loaf 
sugar.  In  the  centre  is  a  large  red 


apple.  The  scallop  is  made  of 
ginger  snaps.  The  small  designs 
between  the  scallop  and  the  star 


1. 


3. 


are  outlined  with  loaf  sugar  and 
filled  in  with  coffee.  The  white 
space  around  these  is  filled  in  with 
granulated  sugar  or  rice.  The 
space  between  the  scallop  and  the 


outside  circle  of  snaps  can  be  filled 
in  with  rice  or  soup  beans.  The 
space  outside  the  circle  should  be 
filled  in  with  coffee  out  to  the 
edges  of  the  window. 

Packages  of  tea  and  coffee  with 
price  cards  can  be  displayed  along 
the  back  of  the  window.  A  large 
card  can  be  placed  in  the  window 
reading:  “Our  Teas  and  Coffee 
Are  Unsurpassed  in  Quality.” 


The  design  for  the  star  can  be 
made  as  follows:  Take  a  square 
piece  of  paper  the  size  you  want 
the  star  and  fold  in  half,  as  No.  x. 
Then  fold  this  in  half,  as  No.  2. 
F'old  No.  2  on  the  dotted  lines  and 
you  have  No.  3.  With  a  pair  of 
scissors  cut  No.  3  on  the  dotted 
line,  open  out  and  you  have  your 
six-pointed  star. 

A  Boat  Display. 

The  “hull”  of  the  boat  is  made 
of  a  double  layer  of  canned  goods. 
Cut  out  a  piece  of  cardboard  the 


shape  of  the  deck  and  place  on  top 
of  the  cans.  The  “cabin”  is  also 
made  of  canned  goods  or  package 
goods  and  covered  with  card¬ 
board.  The  “stacks”  are  canned 
goods.  The  “bridge”  is  a  box  of 
crackers.  The  “turrets”  are  flat 
cans,  such  as  are  used  for  salmon 
or  lunch  tongue.  It  will  be  neces¬ 
sary  to  remove  the  contents  of 
these.  The  “cannons”  are  sticks 
of  licorice  stuck  in  holes  punched 
in  the  sides  of  the  cans.  On  each 
side  of  the  deck  place  an  empty 
carton  with  licorice  stuck  on  the 
outside  for  guns.  The  lower  part 
of  the  masts  are  made  of  very 
small  cans.  On  top  of  these  place 
a  one-pound  can  of  dried  beef. 
The  upper  part  can  be  made  of 
sticks  of  macaroni  or  wood. 

For  water  use  green  cheese 
cloth  streaked  with  white  chalk 
and  puffed  over  the  floor.  Place 
the  fort  of  soap  on  a  platform  a 
few  inches  above  the  water.  Fill 
around  the  fort  and  out  to  the 
water  with  sand. 

E.  W.  Alexander. 

Oxford,  Pa. 


New  Home-made  Beet  Sugar 
Offered  Below  the  Market. 

Western  Refiners  Offering  as  Far  East 
as  Pittsburg  at  Fraction  Below  the 
Regular  Market. 

As  the  fall  season  opens,  it  is 
becoming  evident  that  American- 
made  refined  beet  sugar  will  again 
cut  a  figure  this  year.  Already 
the  refiners  are  offering  jiew 
crop  sugar  for  sale  at  a  price  sub¬ 
stantially  below  the  price  of 
regular  refined. 

For  instance,  the  beet  refiners 
of  the  Middle  West  are  offering 
new  refined  beet  sugar  for  Oc¬ 
tober  shipment  west  of  Pittsburg, 
Pa.,  and  east  of  the  Missouri 
River  at  4.80  cents  New  York 
basis,  which  means  that  to  that 
price  the  freight  from  New  York 
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LAMS0N  RAPID 
CASH  CARRIERS 


These  Carriers  will 

Give  you  quicker  service , 

Cut  down  your  operating  costs, 

Protect  yozir  cash,  and 
Please  your  customers. 

Our  Systems  Department  is  at  your  service 
to  advise  and  report  on  details-  of  the  Store  Sys¬ 
tems  best  suited  to  your  needs. 

Write  for  Booklet  E. 

LAMSON  CONSOLIDATED  S.  S.  CO. 


500  Penn  Mutual  Buildi 


District  Offices 
in  all 

Principal  Cities 


Boston  Office 
1 6 1  Devonshire  Street 


=Say= 
Your  Pork 
and  Beans 
Catechism 


Can  you  make  more  money 
on  any  other  brand  of  Pork 
and  Beans  than  you  can  on 

Van  Camp’s? 

<]f  Not  on  any  other  good 
brand,  that’s  sure. 

<J  Can  you  sell  any  other  brand 
easier  than  Van  Camp’s  ?  Not  unless  it  is  more 
and  better  advertised.  The  fact  is  that  no  other 


brand  is  half  so  largely  advertised  as  Van  Camp’s, 
to  say  nothing  of  being  better  advertised. 

Will  your  customers  like  any  other  brand 
better  than  Van  Camp’s?  Try  them  and  see. 
We  say  positively  they  can’t,  for  better  materials 
go  into  them  and  more  care.  Van  Camp’s  Pork 
and  Beans  are  the  pride  of  our  life — we’ve  just 
got  to  make  them  better  than  other  people’s. 

<|f  Considering  all  those  things,  which  is  the  best 
Pork  and  Beans  proposition  you  know  of? 


TheYan  Camp  Packing  Company 


INDIANAPOLIS,  IND. 


to  the  place  of  destination  must  be 
added.  West  of  the  Missouri 
River  the  price  is  4.70  cents,  and 
this  trade  will  be  supplied  from 
California  refineries. 

The  prospects  for  the 


coming- 


crop  are  good,  and  while  the  sup 
ply  available  for  October  ship 
ment  will  be  small,  the  suppl 
after  that  will  be  larger  and  th 
sugar  ma)r  come  all  the  way  to  th 
Eastern  seaboard. 


Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Groce 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Adi 
vice  from  the  Head  of  the  House  on  Selling  Goods  an 
Other  Subjects. 


[The  “Grocery  World  and  General  Merchant”  has  come  Into  possession 
of  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  it  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


CUT-PRICE  GOODS  PROMINENT. 

We  want  to  impress  upon  you 
again  the  importance  of  making 
the  cut-price  goods  prominent. 
Just  because  we  advertise  a  thing 
at  cost  is  no  reason  for  keeping 
that  thing  in  the  background. 
Shove  it  out.  Show  it  up.  Don't 
give  people  the  impression  that 
we  did  it  and  didn’t  do  it.  Don’t 
pass  the  thing  out  as  though  you 
said,  “There,  you  bargain  hunter, 
take  it  and  go.”  Be  joyous  about 


it.  Be  broad  and  glad  that  our  ad. 


was  responded  to.  Then  get  your 
work  in.  That  feeling  of  liberal¬ 
ity  will  get  you  more  business — 
maybe  not  then  nor  maybe  not 
the  next  time.  But  the  thing  to 
do  is  to  make  your  customer  feel 
easy — make  her  feel  that  you're 
tickled  with  the  purchase.  That’s 
what  women  like. 


BOOMING  COFFEE. 

We’ll  have  another  coffee  week. 
Two  urns  going.  All  the  grades 
on  special  exhibition.  Two  coffee 
windows.  Coffee  everywhere. 
Two  demonstrators  will  serve. 
Special  advertising  matter  pre¬ 
pared.  Ask  whether  the  customer 
likes  a  light  or  heavy  bodied  cof¬ 
fee.  Describe  how  the  different 
kinds  taste.  Inquire  how  she  or 
he  liked  it.  Make  it  a  point  to  tell 
about  the  popularity  of  our  own 
brands.  The  daily  roast ;  the  ac¬ 
curacy  of  the  blending;  the  in¬ 
variable  uniformity  of  these 
brands.  Get  new  people  started. 
Let  us  do  a  big  coffee  business 
next  week. 


COFFEE  COMMISSION. 

In  connection  with  coffee  week 
we  will  allow  a  cent  a  pound  com¬ 
mission  on  all  sales 


beginning 


with  the  20-cent  grade.  This  2C 
cent  article  is  a  high-grade  San 
tos,  yet  the  character  of  it  is  quit 
different  from  that  of  the  Mara 
caibo  or  Java,  and  you  must  us 
discretion  in  putting  it  out. 
ENCOURAGE  THE  DEMONSTRATOI 

Monday  the  Borden  people  wi 
start  a  two'  weeks’  demonstrate 
of  “Peerless”  Evaporated  Mill- 
People  aren’t  half  educated  o 
this  canned  cream  idea.  The  re 
son  why  we  should  encourage 
is  because  it  greatly  improves,  t 
the  average  palate,  the  taste 
coffee.  Certainly  for  this  purpos 
it  is  no  improvement  over  fres 
cream.  But  fresh  cream  isn’t  a 
ways  available  to  the  workin 
people.  Oftener  they  use  mill 
Milk  is  a  fearful  addition  to  goo 
coffee.  So,  for  the  sake  of  in 
proving  a  good  thing,  do  all  yo 
can  to  get  your  coffee  customer 
interested  in  this  article.  To  th 
real  coffee  lover  both  sugar  an 
cream  are  an  abomination.  Tha 
however,  can’t  be  argued.  We’ 
in  business  to  cater  to  the  prevai 
ing  tastes.  Five  and  ten  cent 
and  the  medium  size  3  cans  for  2 
cents. 


THE  THURSDAY  AD. 
for  a  while  will  be  four  column 
wide  and  15  inches  deep.  Stud; 
it  from  beginning  to  end.  It  wi 
be  chuck  full  of  good  stuff.  Se 
that  the  customer  doesn't  know 
more  about  it  than  you  do.  Th 
other  day  a  lady  went  in  to  a  loca 
department  store  to  buy  a  certai 
size  agate  kettle  that  was  adver 
tised  for  that  day  at  a  cut  price 
The  pretty  girl  in  charge  “reall; 
hadn’t  read  the  ad.”  Think  of  it 
Take  a  cue  from  this. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  fret 
citt  Answers  may  be  addressed  to  the  Grocsbv  Would  when  desired,  provided  the  advertisement  Is 
iccompanied  by  ro  cents  In  postage  to  pay  for  remalllnj  the  same.  To  non-subscribers  the  price  Is  50 
ents  per  Issue. 


WANTED. 


WANTED. — To  rent  at  once,  good  Penn- 
lylvania  country  store  and  post  office,  alonff 
nain  line  Pennsylvania  Railroad,  and  prefer 
without  buying  stock  and  fixtures.  Will 
tlso  sell  at  bargain,  if  sold  at  once,  good, 
a  ofitable  South  Jersey  business  (general 
merchandise),  with  stock  and  fixtures. 
Address  Box  96,  Malaga,  N.  J.  _ 13 

WANTED.— A  good  second-hand  meat 
dicer.  Must  be  in  good  condition.  Ad¬ 
dress  F.  A.  Long,  Lancaster,  Pa. _ 12 

WANTED.— A  good  second-hand  roll  top 
desk.  Price  must  be  reasonable.  F.  D.W., 
Arch  Street,  Philadelphia,  Pa. _ 15 

WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.   


FOR  SALE. 


FOR  SALE.— Country  store  in  Witmer, 
Lancaster  Co.,  Pa.,  on  P.  R.  R.  Two  and 
one-half  story  brick  house  and  store  com¬ 
bined.  Finely  situated.  Ten  rooms  and 
bath  in  house.  Storeroom,  25x110  feet. 
Fine  large  lawn.  Fruit.  Good  water.  One 
of  the  finest  store  properties  in  Lancaster 
Co.,  doing  business  of  $12,000,  cash.  Ad¬ 
dress,  H.  D.  Kreider,  Witmer,  Pa. _ 12 

FOR  SALE.— Three  Welsbach  inside  arc 
lights.  Bauer  &  Harrison,  620  N.  Second 
Street,  Philadelphia,  Pa.  12 

FOR  SALE.— Good  set  of  heavy  double 
harness ;  low  price.  Geo.  H.  Macmunn, 
2ooo  N.  Third  Street,  Philadelphia,  Pa.  11 

FOR  SALE. — Two-counter  butter  box. 
Geo.  H.  Macmunn,  2000  N.  Third  Street, 
Philadelphia,  Pa.  u 

FOR  SALE. — Perfection  beef  cutter.  Good 
condition.  Geo.  H.  Macmunn,  2000  N. 
Third  Street,  Philadelphia,  Pa.  11 

FOR  SALE.  —  Two  Toledo  computing 
scales;  in  use  two  years;  good  condition. 
Also  new,  500  account,  McCaskey  Register 
and  supplies  ;  size  4  inches  by  5  inches.  Low 
price  to  first  purchaser.  Address  “De¬ 
pendable,”  “Grocery  World  and  General 
Merchant,”  Philadelphia,  Pa. _ P3 

FOR  SALE. — One  of  best  grocery  stores 
n  Easton,  Penna.  Old  established  stand. 
Will  stand  close  investigation.  Owner  will 
rent  property.  For  particulars  address 
W.  E.  S.,  “Grocery  World  and  General 
Merchant,”  Philadelphia,  Pa. _ 13 

FOR  SALE— Daily  :  fresh  eggs  ;  also  stor¬ 
age  eggs,  potatoes,  apples,  pears,  baled 
hay  and  all  kinds  of  farm  products.  D.  K. 
Phillips,  Shoemakersville,  Pa. _ i_i 

FOR  SALE. — Finest  grocery  and  market 
store  in  one  of  the  best  sections  of  Wash¬ 
ington,  D.  C.  Business  $25,000  annually. 
Proprietor,  two  clerks,  one  porter,  one  horse 
and  wagon.  Storeroom  handsomely  fitted 
up.  Walker  pivot  bins,  large  meat  box, 
butter  box,  showcases,  scales,  Bowser  oil 
tank,  etc.,  all  of  which  go  with  the  building 
at  a  monthly  rental  of  $50,  except  the  horse 
and  wagon,  electric  coffee  mill,  McCaskey 
register,  cigar  case  and  one  Templeton 
cheese  cutter.  Stock  probably  $3,000.  Will 
sell  at  inventory.  Address  “  A.  B  C.,”  care 
"Grocery  World  and  General  Merchant,” 
Philadelphia,  Pa. _ 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  400. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store*  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 


$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  401. — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30X 100  feet.  Business  about$4,ooo  per  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  402.— In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for' rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  403. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  404.— Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
-attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves¬ 
tigation. 

No.  405  —In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x30 
feet.  Does  $300  weekly,  three-quarter 
cash,  balance  weekly.  Nets  clean  10  per 
cent,  above  everything.  Stock  about  $600. 
This  store  was  established  seven  years 
ago  and  is  thoroughly  prosperous  and 
profitable.  Will  sell  fixtures  at  $450  and 
stock  at  inventory.  Will  take  all  told 
about  $900.  Fullest  investigation. 

No.  406. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x50 
feet.  Does  $400  weekly,  all  good  trade. 
Stock  about  $800.  Good  dwelling  connected. 
Business  thoroughly  profitable.  Owner 
going  to  Germany  and  will  sell  at  inventory. 
Cost  around  $1,500. 

No.  407.— In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  408.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet..  Does  $250  weekly,  two-thirds 
cash.  Stock  $700.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $1,000. 

No.  409.— In  South  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  Fullestinvestigation. 
Established  14  years.  Fixtures  about  $600. 
Stock  at  inventory. 

No.  410.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18  x  55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stock  about  $1,200.  Uses  twoteams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought.  , 

No.  411. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $4oo-$450  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 
$1  ,ooo-$i , 200  Could  be  reduced  to  $900. 


Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412. —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20 140  feet.  Does  $6oo-$7oo  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,600. 

No.  413.— In  nearby  Philadelphia  suburb. 
Only  two  other  stores  there.  Groceries  and 
provisions.  Size,  22x45  f®et.  Does  $450- 
$500  per  week,  two-thirds  cash.  Stock, 
$1,000-$  1, 200.  Nets  10  per  cent,  on  gro¬ 
ceries,  20  per  cent,  on  truck.  Real  estate 
for  sale  or  rent.  Owner  going  out  on  stock 
farm  and  will  sell  at  Inventory.  Will  take 
around  $1,300,  no  horse  sold. 

No.  414— In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Store  16x30  feet. 
Does  $400  weekly,  two-thirds  cash.  Stock, 
$800  to  $1,000.  Net  profits,  10  per  cent. 
Good  dwelling  for  sale  or  rent.  Fixed 
charges  low.  Owner  in  ill-health  and  going 
to  California.  Will  sell  fixtures  for  $500 
and  stock  at  inventory.  Will  take  around 
$1,300. 

No.  415. — In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16  x  22  feet.  Does  $250  weekly,  three-quar¬ 
ters  cash.  Stock,  $600.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thoroughly  profitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  $250,  stock 
at  inventory.  Take  about  $850.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500. 

No.  416. — In  Germantown,  Philadelphia. 
Groceries  and  provisions.  Store  16  x  25  feet. 
Does  $150  per  week  on  stock  of  $ 500 .  No 
team.  Expenses  very  light  and  net  profits 
20  per  cent.  Owner  going  in  larger  busi¬ 
ness.  Splendid  chance  for  man  and  wife. 
Price,  inventory  ;  will  take  less  than  $1,000. 

No.  417. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  16x40 
feet.  Does  about  $300  weekly.  Stock  only 
$400.  Push  cart  delivery.  Net  profits  15  per 
cent.  Owner’s  hearing  is  gone  and  he  finds 
he  must  retire.  Dwelling.  Fixtures,  $200. 
Stock  at  inventory. 

No.  418.— In  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  16  X35 
feet.  Does  $300  weekly.  Stock  about  $300. 
All  good,  reliable  trade.  No  team.  Net 
profits  15  per  cent.,  as  only  one  boy  at  $5  is 
employed.  Rent,  $40.  Owner  sick  and 
must  retire.  Will  sell  fixtures  at  about  $600 
and  stock  at  inventory. 

No.  419 — In  Linwood,  N.  J.  On  the  road 
to  the  shore.  Town  of  about  600  people, 
with  only  one  other  store.  Store  18  x20, 
with  back  room  16x14.  Store  established 
only  about  a  year  ago  and  does  $80  per 
week,  all  cash.  Stock  $soo-$6oo.  No  team. 
The  store  is  connected  with  a  pretty,  com¬ 
fortable  dwelling,  which  can  be  bought  for 
$2,200,  subject  to  $1,200  mortgage.  Death 
of  owner  necessitates  sale.  A  very  safe, 
comfortable  proposition  for  man  and  wife. 
A  good  living  can  be  made  under  exception¬ 
ally  pleasant  surroundings.  Price  for  stock 
and  fixtures,  inventory.  Take  about  $600 
or  $800. 

No.  420.— North  Philadelphia.  Fine  resi¬ 
dence  district.  Groceries,  meats  and  pro¬ 
visions.  Store  20x50  feet.  Does  $400 
weekly,  half  cash,  balance  weekly  and 
monthly.  Stock  about  $500.  Clear,  net 
profits,  10  per  cent.  No  team  delivery. 
Good  dwelling  connected.  Owner  going  to 
Germany  and  will  sell  at  inventory.  Will 
take  about  $1,000. 

No.  423.— In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23  x  45  feet.  Does  about  $22,000  per  year  ; 
two-thirds  cash,  balance  weekly  and 
monthly.  Stock,  $2,000.  One  team.  This 
business  is  one  of  the  oldest  stands  in  the 
county  and  is  only  sold  because  the  present 
owners  are  not  acquainted  with  the  business. 
Price,  inventory.  Very  fullestinvestigation. 

No.  424. — In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33x49  feet.  Does  $33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  $1,500.  Uses  four  teams.  Netted 
11  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  because  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 
connected.  Price,  inventory.  Sickness 
cause  of  selling. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


oooooooeoooooooooooooooooo 

0  o 

o  DO  YOU  WANT  TO  SELL  0 
o  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  0 

o  WARNER  &  CO.,  0 

o  927  Arch  Street,  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

o  o 

oooooooooooooooooooooeoooo 


SPLENDID  LITTLE  STORE  FOR 
MAN  AND  WIFE. 

We  offer  clean,  prosperous  little  store  in 
West  Philadelphia.  Does  $200  weekly  on 
stock  of  about  $500.  Expenses  are  low  and 
net  profits  are  15  per  cent.  Owner  is  in 
other  business  and  his  wife  objects  to  run¬ 
ning  the  store  alone.  Will  sell  at  inventory 
and  rent  all  fixtures  except  $25  worth  of 
loose  fixtures.  About  $550  takes  the  whole 
place.  Fullest  investigation  courted. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50,000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,000  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 


WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SITUATION  WANTED. 


WANTED. — Position  wanted  in  grocery 
store  as  general  manager,  or  to  travel  for  a 
grocery  house.  A  hustler.  Best  of  refer¬ 
ence.  Apply  “  B.  C.,”  Grocery  World  and 
General  Merchant,”  Philadelphia,  Pa.  1.1 

WANTED. — Young  married  man  (27)  wants 
position.  Ten  years’  experience  in  grocery 
and  general  merchandise  business.  Clean 
and  sober.  Will  work  for  moderate  wages. 
Address  P.  O.  Box  130,  Northampton,  Pa.  13 

WANTED. — I  am  a  thoroughly  experienced 
grocer,  having  been  16  years  in  business  on 
my  own  account.  I  have  a  wide  acquaint¬ 
ance  with  the  grocery  trade  in  Lebanon 
County.  Would  like  to  represent  a  live, 
reliable  house  in  this  district,  either  manu¬ 
facturer  or  jobber.  Best  of  reference  and 
bond  if  required.  D.  B  B.,  care  “Grocery 
World  and  General  Merchant,”  Philadel- 
phia,  Pa. _ 13 

WANTED. — An  experienced  manager  de¬ 
sires  position  with  Philadelphia  grocer  in 
capacity  of  manager  or  clerk.  Can  furnish 
the  best  of  references.  John  K.  Moore, 
839  E.  Hilton  St.,  Philadelphia,  Pa.  II 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


32 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


FOREIGN  AND  DOMESTIC  FRUITS 

UNDER  THE  DIRECTION  OF 

R.  DAETWYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 

— 

Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  September  14,  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel .  $2.oo  per  bunch 

Selected,  9  hands,  packed  1  in  barrel .  1.50  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.40  per  bunch 

Selected,  8  hands,  packed  I  in  crate .  1.20  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  3  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 85  per  bunch  - 

Selected,  7  hands,  packed  2  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.25  per  bunch 

Selected,  8  hands . 80  per  bunch 

Selected,  7  hands . 60  per  bunch 


We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

CALIFORNIA  GRAPES. 

Fancy  Tokays,  per  4-basket  crate  (about  26  pounds)  .$1.50  to  $2.00 


APPLES. 

Apples,  New  York  State,  per  barrel .  $2.75  to  $3.25 

MESSINA  LEMONS. 

Extra  Fancy  Messina,  300  size,  per  box .  $4.50 

Extra  Fancy  Messina,  360  size,  per  box . . .  3.50  to  $3.75 

Choice  Messina,  300  size,  per  box .  4.00 

Choice  Messina,  360  size,  per  box .  3.00  to  3.25 


CALIFORNIA  LATE  VALENCIA  ORANGES. 


Fancy  quality,  96  to  box .  $3-50 

Fancy  quality,  126  to  box .  4.00 

Fancy  quality,  150-176  to  box .  4.75  to  5.00 

Fancy  quality,  200-216  to  box .  5.25 

Fancy  quality,  250-288  to  box .  5.00 

Extra  choice,  96-112  to  box .  2.75 

Extra  choice,  126  to  box .  3.75 

Extra  choice,  150-176  to  box .  4.50 

Extra  choice,  200-216  to  box .  5.00 

Extra  choice,  250  to  box .  5.00 


NEW  JERSEY  SWEET  POTATOES. 

We  are  handling  some  of  the  finest  sweet  potatoes  grown  in  New 
Jersey. 

Orders  filled  at  ruling  prices  on  day  of  shipment. 

VEGETABLES. 

We  ship  the  best  on  the  market.  As  prices  fluctuate  daily  on  these 
goods,  orders  will  be  filled  at  the  lowest  ruling  market  prices. 

SPECIAL  FOR  THIS  WEEK. 

We  have  another  car  of  80  size  Valencia  oranges  due  Saturday, 
and  offer  same  at  $2.25  per  box. 

This  is  the  last  for  the  season  and  will  not  be  duplicated  two 
weeks  from  now  at  less  than  $3  per  box. 
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ALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 


Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT »  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  ivitli  this  office,  it  being  understood  that  all  prices  are  subject  to  marlcet  fluctuations. 


ROASTED  COFFEES. 


Packed  In  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels.  Per  lb. 

’A”  Java . 26 

■B”  Java . 24 

‘C”  Java . 24 

4— Java  and  Mocha  Blend . 24 

J— Java  and  Mocha  Blend . 22 

'A”  Mocha . 24 

■B”  Mocha . 22 

'C”  Mocha . 20 

laguayra  (Washed  Caracas) . 18 

‘At’  Maracaibo . 18 

‘B”  Maracaibo . 17 

■A”  Santos . 16 

‘B”  Santos . 15 

‘C"  Santos . 14 


’eaberry  Santos . 14 

■A”  Rio . 12 

Jo.  1  Rio . 10% 

Jo.  2  Rio . 09 

Jpton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Apton  Perfection,  1  lb.  cans . 20 

Jattleship,  1  lb.  packages,  any  quantity...  .15 

og  Cabin,  1  lb.  packages,  100  to  case . 14 

trbuckle’s,  100  lbs.  to  case . 


ling  Bee,  100  lbs.  to  case . per  case  15.00 

leven  Day,  100  lbs.  to  case . per  case 


TEA. 

Jo.  25  Gunpowder . 

Jo.  28  Gunpowder . 

Jest  Gunpowder . 

Jo.  25  English  Breakfast . 

Jo.  28  English  Breakfast . 

Jest  English  Breakfast ...._ . 

Jo.  25  Moyune  Gunpowdefl! . 

Jo.  28  Moyune  Gunpowder . 

Jest  Moyune  Gunpowder . 

Jo.  25  Imperial . 

Jo.  28  Imperial . 

Jest  Imperial . 

Jo.  25  Ooleng . 

Jo.  28  Oolong . 

Jest  Oolong . 

foung  Hyson . 

apan . 

leno  %  and  %  lb.  packages . 

lilver  Moon . 

lilver  Bell,  1  lb.  packages . 

lalada  (Ceylon  and  India  Tea) — 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packages, 
5  doz.  to  box . per  doz. 


Per  lb. 
.24 
.35 
.45 
.20 
.33 
.40 
.33 
.38 
.50 
.33 
.35 
.50 
.28 
.35 
.46 
.35 
.35 
.50 
.27 
.26 


.45 


.90 


CANNED  VEGETABLES. 


iaked  Beans—  Per  doz. 

Pin  Money,  8s,  sauoe,  2  doz .  1 . 50 

Pin  Money,  2s,  sauce,  2  do* .  1.15 

Pin  Money,  Is,  sauce,  4  doz . 86 

Pin  Money,  3s,  plain,  2  doz .  1 . 45 

Wagner’s,  Is,  tall,  4  doz . 48 

Wagner’s,  3s,  plain,  2  doz .  1.03 

Wagner’s,  Ss,  sauce,  2  do* .  1.08 

Excursion,  3s,  sauce,  2  do*. . . . 85 

Saratoga,  2s,  2  do* . 60 

lorn— 

Pin  Money,  Shoepeg,  2s,  2  doz . .  ’  .90 

Standard  Shoepeg,  2s,  2  doz. . 85 

Standard,  2s,  2  doz . 75 

Belmont  Cream,  2s,  2  doz . .  .90 

W inorr  Brand  Kernelled  Corn,  2  doz .  1.45 


Foote  &  Co.,  extra  sifted,  2  doz . 

Belle  Brand,  2  doz . 

Little  Fellow,  2s,  2  doz . 

Rob  Roy,  2s,  2  doz . 

Pin  Money,  petite  pols,  2  doz. 

Pm  Money,  standard  early  June,  2  doz.. 
French,  extra  fins,  100  in  case,  per  case, 
in  Money  Combination— 

2s,  2  doz . . . 

iidney  Beans— 

2s,  2  doz . „ . . 

Ima  Beans— 


1.25 

.85 


1.60 

.95 

18.50 

.90 

.75 


Derby,  soaked,  2s,  2  do* . 80 

Standard,  2s,  2  doz .  1.25 

Little  Darling,  2  doz. . 

umpklna— 

3s,  2  do* .  on 

No.  10 . 


tring  Beans— 

2s,  2  doz . . 

in  Money  Vegetables— 

2s,  2  doz.,  12  kinds  in  oan. . . . 85 

Sweet  Potatoes,  8s,  2  doz . . . .....[.  1.00 

Is  Pulp,  for  soup .  48 

uccotash— 


2i,  2  doz . 

omatoes— 

Pin  Money,  whole,  3s,  2  do*.. 

Standard,  3s,  2  do* . 

No.  10,  %  do* . 

Fair  Quality,  9* . 

h,  1  <M. . 


1* •*••••••»••••••••••« MM 


.95 

.95 

.91 

S4LI 

.85 

.70 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  do* .  2.10 

Clover  Leaf,  X  lb.,  flat,  4  doz .  1.25 

Sockeye,  1  lb.,  flat,  4  doz .  2  10 

Seward,  1  lb.,  tall,  4  doz . 

Jookey,  1  lb.,  tall,  4  doz . ]  1.50 

Stonewall,  1  lb.,  tali,  4  do* . 95 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  X  lb.,  flat,  4  doz . .  . 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  do* . 


Star,  %  lb.,  flat,  4  doz .  2.45 

Gold  Label,  X  lb.,  flat,  8  doz . 


Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  do*. .  1 . 10 

Mackerel- 


Oysters— 

Standard,  6  o*.,  2  doz . 90 

Sardines,  in  Oil—  per  casi 

X  oil,  100 . . 

Gold  Label,  %  oil,  100  oans .  6.50 

Standard,  14  oil,  100 .  8.50 

V,  lb.,  oil,  with  key,  100 .  3 . 75 

Epicurian,  X  oil,  fancy  cartons,  100  cans  4  50 
Yi  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Leon  D’or  Brand,  100  cans .  4. 50 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 60 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  8.75 

Imported  Sardines— 

Y>  OB,  Martell  Brand,  100  oans .  16.00 

X  Oil,  Marie  Elizabeth,  boneless,  100  oans 
%  Oil  Imported— 

Martell,  100  cans . 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  9  50 

King  Oscar,  100  oans . 


CANNED  FRUITS.  perdoz. 


Apples,  3s,  2  doz . y  .80 

Blackberries,  2s,  2  doz . 75 

Blueberries,  2s,  2  doz . 95 

Cherries,  2s,  2  doz .  81 

Gooseberries,  2s,  2  do* . .  1 .00 

Pie  Peaches,  3s,  2  doz . 86 

Pears,  3s.  2  doz . 95 

Sliced  Pineapples,  2s,  2  doz .  1.25 

Singapore  Pineapples,  IX s,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James.  3s,  2  do* . 90 

Raspberries,  2s.  2  doz . 

Strawberries,  2s,  2  doz .  1.00 

Standard  Peaches,  Sunset  8s,  2  doz .  1 .90 

California  Apricots,  2  doz .  1 . 90 

California  Cherries,  2  doz .  2.60 

California  Peaches,  2)4 s,  2  doz .  2.35 

Wheeler  Peaches,  3s,  2  doz .  1 . 25 

Sliced  California  Peaches,  Is,  4  do* . 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples— 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  do* . 

Dried,  50  lbs . 

Peaches— 

Standard,  50  lbs . 

Choice.  50  lbs . 

Extra  Fancy,  25  lbs . 

Apricots— 

Evaporated,  25  lbs. . 

Currants — 

Paokage,36 . 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 

Mats,  Lib . per  doz. 

Citron — 

American  Brand,  10  lb.... . 

American  Brand,  26  lb.._ . 

Dates — 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 

40-  50.  25  lbs . 

60-  60, 26  lbs . 

60-  70, 25  lbs . 

70-  80,  25  lbs . 

80-  90, 25  lbs . 

90-100,25  lbs . 

100-120, 50  lbs . 

Raisins— 


3  Crown,  50  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs . 

Seeded,  36 1  lb.  packages . 

Sultana,  36 1  lb.  packages . 

Sultana,  bulk, 25 H*. . 


Per  lb. 
.09 
•  09)4 


■08  X 
.09)4 
.16 


■m 


.10 

.16 


■  09)4 
.08)4 
.07)4 
•07)4 
.06)4 

.06)4 

.06)4 


08)4 

.08)4 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05)4 

No.  8  broken,  bbls.  or  100  lb.  sacks . 04)4 

Japan,  100  lb.  sacks . 05)4 


SALT. 

Fine  Table,  Large  Sack . 

Kiln  Dried . „... 

Fine  Table,  bushel  sacks . 

Fine  Table,  )4  bushel  sacks .. 
Ground  Alum,  140 . 

Fine  Dairy,  2s,  140  to  bbl . 

Fine  Dairy,  3s,  100  to  bbl . 

Fine  Dairy,  4s,  70  to  bbl . 

Fine  Dairy,  5s,  60  to  bbL . 

Fine  Dairy,  8s,  35  to  bbl . 

Fine  Dairy,  10s,  28  to  bbl . 

Worcester,  2)4s,  115  to  bbl . 

Worcester,  5s,  60  to  bbl . . 

Worcester,  10s,  30  to  bbl . 

Snow  Flake,  48 10c.  packages. 
Snow  Flake,  36  15c.  packages 

Colonial,  36  5c.  packages . 

Rock  Salt . 

Shaker,  2  doz.  in  case . 


Per  sack 

. 90 

. .  1.C0 

. 35 

. 22 

. 63 

Per  bbl. 

.  2.60 

.  2.68 

.  2.36 

.  2.40 

.  2.18 

.  2.16 

. .  4  00 

.  4.00 

.  3.75 

Per  case 

.  8.10 

.  3.75 

. .  1.30 

percwt.  .95 
.per  case  1.60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2)4  bushel 

to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

hag .  2.50 

Green  Peas,  dried,  about  166  lbs.  to  sack... 
Black-Eyed  Peas . 


California  Lima  Beans,  about  80  lbs.  to 

sack .  . 

Imported  Lima  Beans,  about  90  lbs.  to 


sack . 

Split  Peas,  210  lbs . per  bbl 

Less  quantity . 


White  Marrowfat  Peas . per  bu. 

Fava  Beans . 


Per  lb. 

•06)4 


.06)4 

7.75 

.04 


.05 
2.10 
■  04), 


MOLASSES  AND  SYRUPS. 


St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 34 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . • . 35 

Orange  Brand,  2)4  lb.  cans,  2  doz .  2.40 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2)4  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  )4  gal.  cans,  1  do*.  2.20 
Calvert  Brand  Pure  Porto  Rico . 22 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes.  6  lb.  packages . 

cut  loaf . . . ;;;;;;; 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A .  . 

Light  Yellow . . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bags . 


c-> 
s»  " 
**<« 
o 

as 

n.o 

03  ^ 
>-4  CD 
<D  “ 
n  *+ 

ft) 


CONDENSED  MILK.  case. 


Baby,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  3.85 

Eagle,  4  doz .  6.25 

Magnolia, 4  do* .  4.0O 

Red  Cross,  4  doz .  4 . 15 

Star,  4  doz .  4  .20 

Dime  Brand,  4  doz .  3. 60 

Lion,  4  doz .  425 

Premium,  4  doz . 3-,95 

Hires’  Silver,  4  doz . : .  4.50 

Square,  4  doz .  3.40 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . _ .  3.95 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz . !,  s  .10 

Our  Pet,  baby  size,  6  doz .  2.65 

Peerless,  small  size,  4  doz .  1.80 

Peerless  large  size,  4  do* .  3  20 

Columbia,  4  doz .  3  30 

Silver  Cow,  6  doz . ..I......"!.......’ 

Van  Camps,  4  do*.  In  oans . ......per  can  3.85 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 86 

Globe,  100s,  6  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  60  gross . 50 

Bird's  Eye,  500s,  100  packs . per  case  3.60 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.60 

Daily,  No.  2,  blue  heads,  5  gross . 55 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1  05 

Daily,  No.  8,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.76 

Black  Diamond, 600s,  100  in  case... per  case  3  60 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.46 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.75 

5  box  lots  freight  paid,  with  1)4  box 
“1776”  or  100  cakes  Best  Soap  free...  4.26 
10  box  lots  freight  paid,  with  3  boxes 

f  *  1 77A’  ’  fil  00( I  Koto  Ract  toon  fron  A  Ort 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

♦Bee . 100  3.90  • 

♦Big  Schooner . 100  3  76 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefiier’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  o* . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.25 

•Lenox . 100  3. 00 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine .  72  8.00 

Premium . 100  3.76 

♦Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

♦Star . 100  8.00 

♦Sunlight . 100  4.00 

♦Sunshine . 120  2.45 

Star  Oleine .  60  1.76 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  8. 90 

♦Wonder  Worker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.76 

♦Snowberry . 100  8  90 

Best  Blue .  80  8.40 

♦Hoefner’s  Ammonia . 100  8.95 

*P.  &  G.  Naptha . 100  8.85 

Duck . 100  8  86 

20  Mule  Borax .  100 

Rib . 100  1.95 


*  5  box  lots  delivered. 


TOILET  8OAP. 


Flash ,  for  the  hands . 100  cans  6  60 

Grand  Pa’s,  small  size . 100  3.86 

Grand  Pa’s,  small  size .  60  1  96 

Grand  Pa’s,  large  size .  50  3  26 

Sweet  Maiden . 1  do*.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  86  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  .40 

Jap  Rose .  50  3.75 

Sweetheart .  60  1  90 

Lava .  100  3.75 

Pearl . 60  2.40 


SCOURING  SOAP. 


Fairbanks .  60  1.88 

Sapolio . doz.  2  26 

Wrigley’s . .  3. 60 

Wrigley’s .  60  1.80 

Scourene . 100  3. 60 

Lipp’s  Scourer .  60  2.26 

Sil  San .  60  2  03 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish .  100  3  86 

Silver  Sand . per  bbl.  2.60 

American  Scourer . 100  3.76 

Bon  Ami,  10c.  size . 8  do*.  2.50 

Brooks’ Crystal . 100  3  9* 


Hoefner’s  Crystal,  with  speoas . 94  pkgs.  I  N 

Old  Dutch  Cleanser,  4  do*. .  l.n 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  MoUsse*-  Per 

Fanoy,  barrels . 42®. 45 

Choice,  barrels .  „ 

Good,  barrels . . . 

Fancy,  quart  Jars . per  dos.,  1.20 

New  Orleans  Molasses— 

Fancy  Open  Kettle. . 41®. 48 

Prime . 

Good . "j 

Ordinary . -  -22 

Blended,  fanoy . 

Blended,  choloe . 

Blended,  good .  „-80 

2-lb  tins,  8  doien. . per  case,  2.90 

Quarts,  2  dosen . per  case,  2 . 90 

Sugar  Syrup- 

Pure,  extra  fanoy . - . 85®  .  18 

Pure,  choloe . 

Blended,  fancy .  -82 

Choice .  -29 

VanllU  Drips . 29@.80 

Tins,  2-lb.,  2  doien . per  case,  196 

Tina,  2%-lb.,  2  doien . ~per  t*86-  2.80 

Tins,  *-lb.,  2  doien . per  case,  2.60 

Tins.  6-lb..  1  doien . .Peroase,  2.26 


SALT  FISH. 

Mackerel—  For 

Extra  Shore  Bloaters, count  85®  95 .  82.00 

Georges  oount  110@U5 .  26.00 

Cape  Shore,  medium,  count  160®,  175 .  14.60 

Medium  Irish 2s, thin, count  300@400 .  14.00 

Norway,  count  400@460 .  21  00 

Norway,  count  300@350 .  24.00 

Norway,  new,  oount  240®270 .  18.00 

Norway,  new,  count  300@350 .  16. 00 

Norway,  new,  count  850® 400 .  15.60 

Codfish—  Per  lb, 

Fanoy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxe* . 12 

Choloe  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring ,  Smoked— 

Scaled,  per  box . 16 

Halibut,  fancy  chunks,  IoeUnd,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  I’M  lb. 

Common  to  fair . .15® .  18 

Superior  to  fine . 20®  .26 

Extra  fine  to  finest . 28®  .85 

Choicest . 46®.  65 

mperial — 

Common  to  fair . — « . 22®. 26 

Superior  to  fine . 80®. 86 

Extra  fine  to  finest . 40®. 46 

Choicest . 60®.  65 

young  Hyson— 

Common  to  fair . .  .16®  .18 

Superior  to  fine . 22® .  80 

xtra  fine  to  finest . 86®. 40 

noloest . -46®.  60 

Hyson- 

Common  to  fair . . 

Superior  to  fine . 

Extra  fine  to  finest . 

Japan- 

Common  to  fair . 

Superior  to  fine . 28®  .26 

Extra  fine  to  finest . 28®. 80 

Choicest . 82@.88 

Basket-fired— Common  to  fair . 22®  .26 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . S2@.S8 

Basket-fired— Choicest . —@.46 

Dust  .  @.12% 

Oolong—  _  _ 

Common  tofalr .  @.17 

Superior  to  fine . 17®  .22 

Extra  fine  to  finest . 26®. 86 

Choicest . 40®.  65 

ouohong— 

Common  to  fair . 17®  .18 

Superior  to  fine . 20®. 26 

Extra  fine  to  finest . 30®  .36 

Choicest . 40@.60 


@14 

@18 

@25 


ROASTED  COFFEES. 


Sumatra— Mandhellng— Fancy  brown... 

Old  Government— Best . 

Old  Government— Choice . 

Old  Government — Prime . 

Old  Government — Good . 

Mocha — 

Genuine  Arabian . 

Maracaibo— 

Cuouta — Best . 

Ououta— Choice . 

Cucuta— Prime . 

Ououta — Good . . . — .. 

Lagnayra— 

— Finest . — . . 

Owaoaa— Ohotae 


.86 

.29 

.27 

.26 

.23 


.28 


.16% 

.16 

.16 

.14 


.96 

.17 
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Peaberry— 

Santos— Fanoy . 17% 

Santos — Choloe... . ...  -17 

Santos— Fine . ..  .16 

Rio— Fancy . — . 17 

Rio— Choloe . 16% 

Rio— Fine. . 16 

Santos— 

Best' . 16 

Choloe . . . 15 

Prime . 14% 

Good . 18% 

Fair . . . 12% 

Rio— 

No.  1— Golden . 16% 

No.  2 . 16 

No.  8 . - . 14% 

No.  4 . 14 

No.  5 . 18% 

No.  6 . 18 

NO  7 . . 12% 


SPICES. 

Whole,  bag*  or  barrels .  Per  lb . 

Allsploe . .07 

Casmabuds . : . -  .85 

Cinnamon,  Mats .  •  10 

Cinnamon,  Twaio .  .20 

Cinnamon,  Ceylon . 23® .  27 

Cinnamon,  Batavia . 26®. 80 

Cinnamon,  Saigon . -76 

Cloves,  Zanxibar . .....  .17®  .20 

Cloves,  Amboyna . -25 

Cloves,  Penang . 86®. 38 

GingeT,  African . .08 

Ginger,  Jamaica,  bleached . 21®. 22 

Ginger  Jamaica,  unbleacned. . .  .20®  .21 

Ginger,  Calcutta . .08 

Nutmegs,  76-  80s . -  .22®.  26 

Nutmegs,  106-llOs . 18®.  20 

Nutmegs,  130-140S. . . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore . 15®. 17 

White  Pepper,  fancy .  25®. 80 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxi. 

Allspice . 16% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 78% 

Cloves . . 26% 

Ginger . 14 

Nutmeg . - . 89% 

Black  Pepper  . . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  doien  Per  dos. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.06 

Nutmegs . 1.50 

Paprika .  146 

Pepper,  black . 96 

Pepper,  oayenne . 98 

Pepper,  white .  1.66 


CANNED  GOODS. 

VEGETABLES. 

Asparagus—  Per  do*. 

Mam.  white  2%s, unpeeled  Calif..  4.76 

Medium  green  2%s,  Call! .  3.26 

Tips,  green,  Is .  2.75 

Tips,  white,  California,  Is .  3.76 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauce,  2s . 76®  .80 

Standard,  plain  or  sauce,  8s .  1.00@1 .05 

Fancy,  plain  or  sauce,  2a . 9?@1.35 

Fancy,  plain  or  Bauoe,  8s .  1 . 10@1 . 80 

Beans,  Lima- 

Fancy  Is .  1.35 

Fancy  2s .  1.60 

Extra  standard  2s .  1 . 15@1 . 25 

Standard .  1 . 10@1. 15 

Soaked . . .  76.®  .86 

Beans,  Strlnglees— 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1 . 10@1 . 35 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . - .  90 

Standard,  not  stringless,  2s .  .80 

Yellow  Wax  2s,  fancy .  1 .20@1 .26 

Yellow  Wax,  standard  out .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75@  .80 

Other  standard  grades  2s . 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  9* .  1.60@1.76 

Sifted  2s .  1.16@1.86 
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Telephone  2s .  1.26 

Sweet  Wrinkled  2* .  1 . 40@1 . 60 

Loose  Raisins—  Per  lb. 

Valencia,  4  cr.,  28  lbs . . . 

Standard  B.  J.  2s .  1.00@1.10 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2* .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2s. . . . 35 ©1.00 

California,  4  cr.,  60  lbs .  .07] 

California,  8  or.,  60  lbs . . .  .07 

California,  2  cr.,  60  lbs .  .06] 

^ILkets,  1  lb.  and  2  lb . 16  @.18 

Layers,  2%-ln.,  10  lbs . 

Pumpkin— 

2%-in.,  12  lbs . 

2%-in.,  12  lbs« .  .03 

2-in . ,  12  lbs- . 

Squash- 

Fancy  8s . 1.20 

Tomatoes— 

5%-in.  oans,  fanoy  New  Jersey .  1.60 

5%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-ln.  cans,  standard  New  Jersey...  1.16 

Standard  Maryland,  No.  3 . 95@1.00 

2-lb.  cans . 76®  .80 

Gallons,  standard  New  Jersey .  2.76 

Gallons,  extra  standard  Maryland  2  50 

Qn@.rfjiJ  glftftfij&n. .  2.75 

Currants— 

Fancy,  1-lb.  carton* .  .11 

Cleaned,  l-lb .  carton*,  choice . 

Bulk,  choloe,  60  lb* .  .08] 

Natural,  choloe .  -0* 

Citron- 

According  to  quality . 14  %@  .17 

Lemon  Peel- 

According  to  quality . . . 11%@  .1* 

Orange  Peel- 

According  to  quality . 11%@  .18 

Beets— 

Fancy  Strawberry  la . . .  1 . 40@1  60 

flnt.  8a  .  l.imai.16 

Fard  Dates— 

60  lbs.,  bulk . 

l-lb.  pkgs.,  80-lb.  case .  .10 

Sweet  Potatoes  8* . . .  1.15 

Persian  Dates— 

Splnaoh— 

Prunes,  California,  26-lb.  boxes. 

Eplnense,  20x30 . .  .12 

Fancy  New  Jersey  8a .  1 . 40@1 . 65 

Gallons. . . .  4.75@6.00 

80x40,  choloe .  .08 

40x60,  choice .  .08 

60x60,  choice .  .07- 

FRUITS. 

CALIFORNIA. 

Apricots—  Perdoi. 

Extra  2%s .  2  25 

Extra  standard  2%l .  1  75 

Standard  2%s . 

Gallons .  6 . 25@6. 25 

Cherries — 

Extra  White  2%s .  2.75 

Extra  standard  White  2%s .  2.40 

Standard  White  2%s. .  2 . 35 

Extra  Standard  gallons .  7 . 50@9 . 25 

Bartlett  Pears- 

Extra  fancy  2% .  8.26 

Extra  2%a .  2.40 

Extra  standard  2%s .  2.40 

Standard  2%s .  2  00 

Plums,  Egg  or  Gage- 

Extra  fancy .  2.76 

Extra  standard  2%s .  2. CO 

Standard  2J>® .  1.75 

Gallons .  5.50@7.00 

Peaches.  L.  O.— 

Extra  fancy  2% .  8.25 

Extra  2%s .  2.76 

Peaches,  Crawford- 

Extra  fancy  2% .  2.76 

Extra  standard  x%s .  1.85 

EASTERN. 

Pears- 

Fancy  New  York  2s .  1.75 

Fancy  New  York  State  2%s .  2.90 

Standard  2s .  1.50 

Pineapples— 

Siloed  or  grated  2s .  2.25@2.40 

Sliced  or  grated  Is .  1.10@1.20 

Pie,  grated,  gallons .  3 . 00 

Singapore  l%s .  1 . 16@1. 26 

Plums,  egg,  8s . 

Plums,  gage,  Ss . 

A®ns .  2.25 

Strawberries— 

2s,  fanoy .  8  00 

2s,  extra .  185 

Raspberries— 

Red,  fancy,  2s .  2.75 

Standard  2a . 

FISH. 

Lobster- 

Flat  la .  5.00 

Flat  %s .  2.60@2  76 

Kippered  Herring— 

is. .  1-60 

Alaska  Salmon- 

Pink  Is . 110 

Medium  Red . 1.25@1.80 

Choice  Red  Is .  1.40@1.50 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1.25@1.30 

Tallis .  2.00 

Flat  Is .  2.  20 

Oval  Is  (steaks) .  8.00 

Sardines— 

Domestic  %s,  oil,  100  tins .  3  35@6.00 

Domestic  %s,  mustard,  60  tins .  2.65@4.25 


60x70,  choice..... 
70x80,  choloe..... 
Choice.  60-lb.  box— 

60x70,  80x  90 . 

70x80.  90x100 . i . 

Prunes  In  25-lb  boxes. 

Fancy  40x  60 . 

60x  60 . 

60x  70 . 

70x  80 . . . 

Prunes,  Oregon,  26-lb  boxes. 

80x40 . 

40x60 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . 

Prime,  60  lbs . 

Choice,  1-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  26  lbs . . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  26  lbs.. 

Moorpark,  fancy,  26  lbs . . 

Royal,  fancy,  26  lbs . 

Royal,  choloe,  26  lbs . 


.07 

.06] 


.11> 

.10-; 


.10 


.12 


.08 

.11 


.09 

.03 


.14 


.11 

.o>: 


NUTS. 


@52 

@.83 


.17 

.15 
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DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. .  .09 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs .  .14 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .15 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Almonds— 

Jordan,  shelled,  large,  28  lbs. . 48 

Valencia,  28  lbs . . 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona.  120  lbs . 

Hard  Shell,  100  lbs . 

Bra  ills— 

New,  large,  180  lbs . 

Filberts— 

Turkish . 

Sicily,  180  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans— 

Polished,  80  lbs . 11 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts- 

Strlctly  fanoy,  boxes,  26  lb* . 

Extra  choice,  boxes,  25  lb* . 13®  .14 

Choice,  bags,  126  lbs . 11®  121 


.10 


.13 


@.14 


.12 

.15 


.14 


IMPORTED  GROCERIES. 


imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bone* .  7.00@22.09 

French  quarters,  boneless . 

French  quarters,  with  bone* . 17.00@22.0fll 

High  quarters,  boneless .  24.60@27.00i 

Halves,  boneless . 16.00@40.00i 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality . 11.00@20.00 

Mushrooms,  %s,  accord ’g  to  qual.  16.00@36.00j 
Mushrooms,  %s,  accord’g  to  qual.  16.00@20.0fi 
String  Beans,  according  to  qual...  12.00@17.00i 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00®16  00 

French  Macaroni,  cartons,  261b*., 

perl  b . . . .  .06®  M 
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irocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY. 

Iny  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

Column. 

heese.. .  16 

'lour  •  •  ■  •  • .  17 

lorseradish .  20 

ard . 24 

lucose .  33 


DECLINES. 


Dressed  Meat  . 
Live  Poultry... 


Column. 

.  24 

.  25  « 


ADDITIONS. 


Column. 


WEIGH  AND  MEASURE  EVERYTHING  YOU  EUY. 

Standard  Weights  per  ISusliel. 

Marrow  Beans . 60  lbs. 

Medium  Beans . 60  “ 

Pea  Beans . 60  “ 

Red  Kidney  Beans . 58  “ 

Hominy . 56  “ 

Pease . 60  “ 

Barley . 48  “ 

Potatoes . 56  “ 

Flaxseed . 58  “ 

Onions . 55  “ 

Shellbarks . 48  " 


COL. 

larm  Cash  Drawer . 18 

lum . 26 

mmonia .  3 

mmunition .  6 

xle  Grease .  3 


ags,  Paper . - .  23 

•ag  and  twine  Holders. ...18 

aking  Powder .  3 

arley . 17 

iath  Brick . 32 

leans . 17 

Hacking,  Shoe .  4 

lluing .  6 

torax . 26 

'.rooms . .. . 33 

{rushes . . .  35 

luckwheat  Flour . 17 

Jung  Borers . 1* 

lutchers'  Sundries . 25 

{utter  Dishes .  34 

{utter .  6 

iutter  Color . 26 


Camphor . 26 

bandies . 10 

handles .  6 

'anned  Goods .  7 

California  Fruits .  7 

Vegetables .  7 

Fish .  8 


Pie  Fruit.. 


Soups . 


Essence . 


Cooking  Herbs. 


8 

Drugs,  Grocers' . 

Ink . ; . 

9 

Insect  Powder . 

9 

Ironing  Wax . 

10 

Eggs . 

16 

16 

Essence  of  Coffee . 

••  5 

11 

Extracts . 

I7 

Jams . 

20 

Jars  and  Jar  Rubbers . 

16 

Jellies . 

T  I 

Fancy  Groceries . 

Junket  Tablets..  . 

27 

Farinaceous  Goods . 

..17 

27 

Fish,  Canned . 

..  8 

..18 

13 

Flour . 

*9 

Self  Rising . 

•  17 

5 

Buckwheat . 

..17 

Lamp  Goods . 

5 

Fly-paper . 

-32 

Lard . . 

s 

Food,  Bird . 

Lemons  and  Oranges . 

t8 

Fruit  Butters . 

Lentils . . . 

Fruits,  Domestic,  Dried. 

..19 

Licorice . 

Foreign,  Dried . 

..19 

Lime . 

2  T 

Live  Poultry . 

•  *7 

Lye  and  Potash . 

Gelatine . 

..18 

.13 

Gravel,  Bird . 

Macaroni . . 

33 

Mackerel . 

.18 

Maple  Syrup . 

Matches . 

Herring . 

..15 

Meat . 

Hominy  and  Grits . 

••17 

Milk,  Evaporated . 

Honey . 

Mince  Meat . 

.24 

Horseradish . 

Molasses . 

..26 


-25 


-24 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . 26 


Noodles,  Egg . 17 

Nuts . 


Oat  Meal . 17 

Oils . 22 

Oil,  American . 22 

Olive  Oil . ..22 

Olives . 22 


Paper . 22 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 23 

Peas,  Dried . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . 25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL. 

Preserves . 25 

Provisions . 24 

Puddine . 18 

Putty . 26 


Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 


Sago . 17 

Salad  Dressing . 28 

Sal  Soda . 28 

Salt . 28 

Sapolio . * . 30 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scales! . 18 

Scoops,  Grocers’ . 18 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


COL. 

Spices . 30 

Whole . 31 

Starch . 31 

Stove  Polish . 31 

Soap  Powders . 30 

Sugars .  1 

Sulphur . 26 

Sundries . 32 

Syrups . 33 


Tacks . 32 

Tapioca . 17 

Tar .  27 

Teas .  1 

Tobacco,  Chewing . 36 

Smoking . 36 

Cutters . . . 18 

Twine  Holders . 18 

Twine . 32 


Vermicelli . 18 

Vinegar . 24 


Washboards  . 34 

Wax,  Fruit  Jar . 32 

Wrapping  Paper . 22 

Wooden  ware . 34 


Yeast  Cakes . 36 


SUGAR. 

Confectioner!'  Lozenge,  XXXX .  5.20 

“  Powdered .  5.10 

Gunfowdbr — Choice  to  Extra .  39 

Choicest .  40 

Moyunh — Good .  27 

“  Crown  A .  5.50 

44  Cryital  A . 5>x5 

44  Coarse  Granulated .  5*4° 

Choice . : .  45 

Choicest . 

Sagl.  Tablet* .  6.45 

Choice  to  Extra .  22 

Hut  Loaf .  5  93/6 

Young  Hyson — Superior  to  fine .  1* 

Granulated . . . . .  5  ■ 00 

FineGranulated...., .  5-°° 

44  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . . .  S*°5 

English  Breakfast — Fair  to  Good .  14 

Choice  to  Extra .  18 

Choicest .  30 

505 

5-i5 

5.20 


3° 


5-30 

5.20 

3.20 

4.85 

4.80 

4-75 

4.70 

4.6s 

4.60 

4-55 

4-50 


in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

“  in  10-lb.  bags  packed  10  in 

>oo-lb.  bag . 

M  in  5-lb.  bags  packed  in  bbls.... 

**  in  5-lb.  bags  packed  in  100-lb. 

. 

"  in  a-lb.  bags  packed  in  bbls.... 

“  in  2-lb.  bags  packed  in  100-lb. 

bags . 

u  in  2-lb.  cartons  in  cases . 

“  in  2-lb.  paper  packages  in 

cases . 

Confectioners’  A . 

1— Keystone  k. .  . . 

•—American  A . . . 

3—  Centennial  A . 

4—  California  A . 

5 —  Franklin  B . 

6—  Keystone  B . 

7—  American  B . 

I— Centennial  B . 

9—  California  B . 

10—  Franklin  Extra  C . 

Keystone  Extra  C . 

12 — American  Extra  C . 

*3 — Centennial  Extra  C . 

*4 — California  Extra  C . 

15—  Franklin  C . 

16—  Keystone  C . 


TEA. 

Per  lb. 

Japans— Basket-fired . . . 20  @  35 

Japans — Pan-fired — Common  to  fair .  ao  @  23 

Fine . 24  @  28 

Choicest . 30  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  (§>  35 

Choicest .  40  @  50 

Foochow— Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior .  23  @  28 

. 3°  ®  35 

Choicest .  @  40 


45 

40 

35 

3° 

•25 


@  35 
@  45 
@  3° 
4° 
@  5° 
@  55 
@  20 
@  25 
®  35 
20 
@  30 
@  4° 

@  38 

40 

@  27 

@  28 
4° 


PACKAGE  TEAS. 

Lipton's  Teas — 


•45 

•47 

•4° 

•4* 

•35 

•37 

•45 

.40 

•45 

•4° 

•45 

.40 

Per  lb. 

In  %  &  lb.  In  yA  lb. 

Ceylon  and  India,  No.  x . 

Ceylon  and  India,  No.  2 . 

Ceylon  and  India,  No.  3 . . 

Black  and  Green,  No.  1 . 

Black  and  Green,  No.  2 . 

English  Breakfast,  No.  1 . 

English  Breakfast,  No.  2 . 

Formosa  Oolong,  No.  1 . . 

Formosa  Oolong,  No.  2 . . 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 

Tetley's  Tea —  Per  lb. 

lb.  or  %  lb.  In  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

%-\b.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  dor.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

i-lb.  Silver  Sacks . 22 

J4-lb.  Silver  Sacks . 23 

i^-lb.  Silver  Sacks . 23% 

*4-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags .  “  “  -*9 

1  lb.  silver  bags .  "  "  -*9 lA 

y,  lb.  silver  bags .  “  “  20 

y  lb.  silver  bags .  “  “  .*x 

Packed  in  cases  containing  100  pounds. 
McCormick  9l  Co's  Banquet  Brand —  Per  dox. 

No.  . . 85 

No.  25 .  *-<x> 

No.  50 .  4-®° 

No.  . .  8.00 


“3— 

AMMONIA. 

Per  doz. 

Purple  Ribbon.  16  oz.,  2  doz.  boxes . 90 

Purple  Ribbon,  quarts,  x  doz.  boxes .  1.50 

Purple  Ribbon,  %  gals.  %  doz.  boxes .  a. 70 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes . 75 

Colburn's  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  a  doz . 85 


AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  yK  gross . per  gross  9.  25 

Mica,  yK  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.50 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

%  ID.,  4  doz.  iu  case . 

%  lb.,  2  doz.  in  case . 

1  lb.,  1  doz.  in  case . 

Davis'  O.  K.,  #-lb.,  4  dox . per  dox. 

Davis’  O.  K.,  J4-lb.,  3  doz . per  doz. 

Davis' O.  K.,  i-lb.,  2  doz . per  doz. 

Davis'  O.  K.,  5-lb.,  ^  doz . per  doz. 

Cleveland's,  10-c.  size,  4  doz . per  doz, 

Cleveland’s,  %-lb.,  4  doz . per  doz. 

Cleveland’s,  J?-lb.,  2  doz . per  doz. 

Leslie's, 3^-lb.  cans,  1  or  2  dz.  cartons, 4  dz.  cases 

Leslie's,  %-\b.  cans,  2  doz.  cases . 

Leslie's  i-lb.  cans.  1  doz.  cases . 

Leslie's,  5-lb.  cans,  6  cans  in  case . per  lb. 

Sea  Gull,  6  oz.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz . 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz . 

6  oz.  glass.  4  doz . 

6  oz.  glass,  6  doz . 

6  oz.  ,1  gross,  in  bbl . per  gross, 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz. 

ioc. -can,  4  doz.  in  box . per  doz. 

Yi- lb.  cans,  2  doz  in  case . per  dox. 

i-lb.  cans,  1  doz.  in  case . per  doz. 

Royal,  xoc.  size,  4  dox . 


95 
1  •  75 

3-40 

•45 

.90 

1.65 

7.20 

.84 

1.23 

2.28 

•45 

.90 

1.65 

.12 

•45 

•45 

.82% 
1 -°7/4 
1.04 
1.03 
X2.25 

.45 

.90 

x-25 

2.50 

.86 

1.30 

*•4® 

4  M 


BLACKING— Shoe. 

Shinola . per  doz.  .75 

Shinola,  %  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box . per  doz.  .85 

Blackola,  3  doz . per  gross  6.90 

Mason's  No.  i,  y±  gross .  *  22 

“  “  *,  “  .  2.60 

“  “  3»  “  .  *  *5 

"  “  4.  "  .  4  55 

“  “  5,  "  . ;••••  7-5® 

T.  M.  French . per  doz.  1.00 


SHOE  DRESSING. 

Mason's . 78 

Acme,  1  doz .  1 .  xo 

Bixby's  Royal  Polish,  1  doz . 78 

Bixby  Jet  Oil  Polish . 80 

Brownrs  Shoe  Dressing,  1  doz . 80 

Brown's,  Army  and  Navy,  1  doz . 60 

Boyer’s  Frenen  Dressing . 65 

ci  Oil  Polish .  75 

Admiral  Russet  Combination .  70 

Admiral  Shoe  Dressing . 70 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  a. 00 

Boston  Waterproof,  black .  2 . 00 

Boston  Jr.  Waterproof,  black,  xo-cent  size...  .85 

Elite  Combination,  Baby,  black .  85 

Elite  Combination,  large,  black .  2  .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2.  00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing .  75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Com Di nation,  russet . a.ec 

Star  Combination,  russet..... . 75 

Dandy  Russet  Paste,  large .  ,  75 

Bossola  Waterproof  Paste  Polish,  .aige . 75 

Bossola  Waterproof  Paste  Polish,  small . 4c 

Quick  White,  deans  dirty  canvas  shoes . 85 

Quick  White,  deans  dirty  canvas  shoes. _  2.00 

Oil  Paste  black,  neror  dries  up,  large  cas.M  .  75 
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GREEN  COFFEE. 

Per  lb. 

Rio,  Golden,  fancy..  . 09  @*°9 lA 

44  prime .  (§>.08 

“  choice.. . . . 

Santos,  Peaberry,  extra  fancy .  (al.12 34 

“  fancy . 10  @-™lA 

44  choice .  . 

Maracaibo,  strictly  fancy,  mild . 12  @.12% 

“  choice . 

Washed  Caracas,  fancy . 14  @-x4 34 

Laguayra,  fancy .  ©  IOK 

Java,  extra  fancy  Old  Government . 2034©. 21 

“  extra  fancy .  @.20 

“  fancy .  @  *9  lA 

Mocha,  ]A  and  VA  bales,  genuine,  finest...  @.19 

lt  Seed,  Santos,  fancy .  @.i<^ 

*'  “  choice .  10^ 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  fancy .  @.12 

“  Prime . . . . .  @.10 

“  Choice .  @-09 lA 

Santos,  Peaberry,  extra  fancy .  (&.16 

“  extra  fancy .  @.13 

“  fancy .  @.12 1/2 

“  choice .  @.12 

Laguayra ,  fancy .  ©.14 

Maracaibo,  choice .  @.1434 

"  fancy .  @*15 

“  extra  fancy .  @'*SlA 

Java,  extra  fancy  Old  Government .  @.2534 

“  fancy .  @.24^ 

Mocha,  finest .  @*2354 

Lipton's  Blended  Coflfee — 

Mocha  and  Java,  No.  1 . 22 

“  *  '  . . 20 

“  “  3 . x7 

“  “  4 .  M 

Packed  in  25  and  50-lb.  cans,  and  25,  50  and  100- lb.  bags. 


PACKAGE  COFFEE. 


Hotel  Astor  Coffee,  i-lb  tins . 26 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . 20 

“  50-lb.  tins . 19 

“  barrels . 18 

Viv,  lbs . 16 

“  50-lb.  tins . v . 15 

“  barrels .  . . 14 

Ground  ur  pulverized  without  extra  charge. 
Tipton's — 

Special . 26 

Perfection . 20 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. — 

Triunfo,  24  2  lb.  cans . 

“  48  i-lb.  cans . 

Trinidad,  60  or  100  1  -lb.  cartons . 

“G-A"  Blend,  20  3-lb.  cans . 

La  Cruzada,  60 or  100  i-lb.  cartons . 21  34 

Iowa,  60  or  100  1  and  2-lb.  cartons . 18*4 

Tumbala,  60  or  100  1  -lb.  cartons . 1634 

Quezal  (after-dinner),  12,  24  or  48  J4*lb.  cans 
per  54  lb . 35 


Per  lb. 

•29,, 
.29  'A 

.26 

.24 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “Kosyr” — 

50  tins  in  box .  per  box  3.90 

12  in  tins  box .  . per  carton  .95 

2-lb.  tins . per  doz.  5.75 

George  Floto's  Sons—  Per  gross 

Coffee  Essence,  34-gross  improved  cans .  2.25 

34-gross  cans,  tin  ends .  2.70 

34-gross  cans  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  34  gross....  2.25 

Package  Chicory,  65-lb.  cases . per  lb.  .0434 

Hummel's  Essence,  tin  can,  34  gross,  per  gro-s  2 . 85 
tin  ends,  “  **  2.70 

44  improved  “  “  2  15 

Chicory,  Selig’s  65's . 05% 

“  English,  ground,  bags  about  160  lbs...  .0514 

“  Francks',  stick,  65  lbs . 0634 

“  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65  lbs . 04 Yi 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  2.35 
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Duck,  kegs,  1234  lbs .  4  75 

“  kegs,  634  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4  75 

“  kegs,  1234  lbs .  2.65 

44  44  kegs,  634  lbs .  1.50 

Drop  Shot,  1  to  10,  bags,  25  lbs .  1 .85 

BB,  bags,  25  lbs .  2.10 


Two  per  cent,  discount 
on  the  equality  plan. 

on  package 

coffee.  Sold 

New  York  Card  Price. 

100-lb.  Cases.  60-lb.  Cases. 

Ariosa . 

i5,A 

Arbuckle’s  Seven  Day . 

10/8 

Lion . 

B.  Fischer  &  Co. — 

•3/s 

BLUING— Dry. 

Pe'  gross 

Barlow’s,  small,  2  doz .  2 .60 

44  large,  1  doz .  .  5  20 

Sawyer’s,  No.  1,  6  doz .  1.50 

No.  3,  3  doz .  3.35 

Colburn's,  No.  1,  4  doz .  1.60 

No.  2,  3  doz .  2.50 

Mammoth,  3  doz .  3.60 

44  Ball  Blue,  1  oz.,  3  doz .  2.60 

2  oz.,  3  doz .  4.80 


BLUING— Liquid. 

Per  gross 

Boyer's  Bengal,  8  oz.,  M  gross .  3-9° 

Cream  Indigo,  2  oz.,  %  gross .  3-9° 

44  4  oz.,  34  gross .  7-40 

"  8  oz. ,  34  gross .  11.40 


BUTTER. 

Tub  Butter —  Per  lb. 

Creamery,  extra,  60  lb.  tubs  .  .26 

“  first,  “  .25 

“  second,  “  .24 

44  third,  “  .23 

44  imitation.  30-60  lbs .  .22 

44  5  and  10-lb.  rolls,  60  and  100- 

lb.  boxes .  .27 

Ladles,  30-60  lbs.,  bakers’  use .  .20 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs.  .30 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .29 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes .  .28 

Sbeaf  (‘‘400”)  Elgin,  20-50-lb.  boxes .  .27 

Sheaf . 25-. 26 

Milhen  Farm,  lbs.  and  34  lbs .  .31 

Gurnse,  lbs.  and  34  lbs .  .29 

Belle  Spring . .27 


CANDLES. 


Per  lb. 

P.  &  G.,  8’s,  30  lbs . 

i6»,  30  lbs . 

Paraffine,  4’s,  6  s,  8's 

cartons 

36-lb.  cases, 

per  lb . 

. 083^ 

Searchlight,  hotel,  i6’s, 

^0  lbs.... 

. og'X 

Pearless,  hotel,  16’s,  30 

lbs . 

. >o’4 

Bright  Light,  16's,  30  lbs . 

Werk's, 8’s,  30  lbs . 

44  16's,  ,0  lbs . 

JARS  AND  JAR  RUBBERS. 

Glass  Jars,  best  machine  makes —  Gross 

Pints .  6.40 

Quarts .  6.7s 

Half-gallons .  8.70 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz.  .17 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  34  gro.,  no  rubbers. ..per  gro.  2.75 

Jar  Rubbers — 

Lip.  wide . .  p- r  gross  .85 

Acme,  wide,  1  doz.  cartons . per  lb.  .45 

“  medium,  1  doz.  cartons .  **  .40 

Reliable,  white  rubber,  wide . 26 

“  44  medium . 26 

Black,  medium . per  lb.  .25 

(25  lb.  lots  1  cent  perlb.  less.) 


B,  kegs,  25  lbs .  1 , 


50 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . ...per  rioz. 

“  ^age .  “ 

44  Thyme .  “ 

44  Savory  . .  14 

44  Special  case  assortment,  2 

doz.  Sweet  Marjoram,  1 
doz.  Sag;,  34  doz. Thyme, 
34  doz.  Savory ...  percase 
Colburn’s  “A”  brand,  Sweet  Marjoiam, 
Thyme,  Sage,  Savory — 

34-lb.  cartons,  1  doz . per  doz. 

34-lb-  “  “  .  “ 

34-lb.  "  -  .  “ 

34-lb.  screw  cap  bottles,  2  doz .  “ 

34-lb.  square  cans,  2  doz .  “ 


•25 

•  25 

.25 

•25 


.40 

•75 

1-25 

.90 

.85 
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CANNED  GOODS. 

Tomatoes —  Per  doz. 

Mrs.  Hancock's,  frying .  1.15 

Du Bois’,  frying . . .  1. 10 

Jersey  King,  No.  3,  standard  Jersey . 9234 

“  5-case  lots.... . 90 

Silver  Lake,  fancy  Jersey .  1 .05 

“  Jersey,  No.  3 . 9754 

Peerless,  extra  fancy,  No.  3 . 90 

Plantation,  No.  10,  standard,  34  doz .  2.20 

Silver  Lake,  No.  10,  1  doz .  2.50 

Golden  Rule,  off  standard . 80 

44  41  5  and  10-case  lots  -7754 

Alta,  No.  2,  good . 60 

Lima  Beans — 

Tinsley's,  extra  small .  1 .25 

Silver  Lake .  1 .00 

Early  Autumn . 9234 

Boyer’s,  No.  2  .  1.07} 4 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  fancy .  1  5° 

Boyer’s,  2s . *57/4 

Acorn,  3s . 85 

“  No.  2 . . .  '-57 Vi 

Safe,  No.  2 . . 50 

White  Wax  Beans — 

Boyer’s,  No.  2 . 60 

Acorn,  No.  2 . 5754 

Brandywine  Hills,  No.  2 .  1.10 

Winsom,  N .  Y.,  No.  10,  1  doz .  3.60 

Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain .  1.35 

“  No.  3,  tomato  sauce .  1.55 

Campbell’s,  No.  2,  plain . 8734 

44  No.  2,  sauce . 90 

Oxford,  No  3 .  1.05 

Narragansett,  No.  3,  tomato  sauce .  *-3754 

Van  Camp’s,  No.  1,  sauce,  4  doz . 8734 

44  No  2,  sauce,  2  doz .  1.3234 

Moore  &  Brady,  No.  3,  plain . 85 

“  No.  3,  sauce . 90 

44  No.  1,  picnic  size,  plain . 423 4 

"  No.  1,  picnic  size,  sauce . 4734 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain . 9734 

“  No.  3,  tomato  sauce....  1.05 

44  Midnight  Lunch,  No. 

1,  4  doz . 50 

Schimmel's,  No.  1,  sauce  . 

“  No.  2,  sauce . 95 

44  No.  2,  plain . 90 

Bunker  Hill,  No.  3,  plain . 77 54 

44  No.  3,  tomato  sauce . 80 

Snider’s,  tomato  sauce,  No.  3,  2  doz .  1.70 

“  “/  No.  2,  3  doz .  1.32*4 

“  44  No.  1,  4  doz . 65 

Sunnyside,  sauce,  No.  3,  2  doz . 8734 

“  plain,  No.  3,  3  doz . 8734 

14  sauce,  No.  1,  4  doz . 473 4 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . . . 75 

Van  Camp’s,  No.  2,  2  doz .  7734 

Corn — 

Paris,  fancy  Maine .  1.20 

American  Beauty,  extra  fancy,  Shoe  Peg . 85 

Cream  of  Susquehanna . 95 

Baker’s,  G.  W.,  whole  grain . 75 

Shoe  Peg,  Susquehanna,  No.  2 . 85 

44  Osborn’s..,  No.  2 . 7234 

Mark,  crushed . 7° 

Rex,  No.  2,  fanev,  whole  grain...?. . 6734 

Vanity,  No.  2,  whole  grain . 65 

Peas — 

Tres  Fins,  100  cans .  13.  75 

French,  very  fine,  100  cans .  12.75 

“  fine,  100  cans .  11.75 

44  medium,  ioo  cans .  10.25 

Boyer’s,  Midgets  .  i*55 

44  Extra  Sifted .  1.25 

"  Sifted .  1  10 

41  Early  June . 95 

Jumbo  June . 90 

B.  B.  F  ,  Early  June .  1.00 

Hermit  brand.  No.  2,  soaked . 5254 

Beets — 

Silver  Lake,  fancy,  No.  3 . 95 

Chautauqua,  No.  3 . 95 

Succotash — 

Quaker,  extra  fancy .  11234 

Spinach — 

Champion,  No.  3 .  loo 

Shawnee,  No.  3 .  *  10 

Farren’s,  No.  3 . 95 

“  No.  10 .  3  -25 

Sweet  Potatoes — 

Victory,  No.  3,  2  doz . 

Pumpkin —  j 

Silver  Lake,  No.  3 . 85 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  2 . 4 2/4 

Silver  Lake,  No  10,  1  doz . 2.35 

Asparagus — 

Del  Monte  Mammoths .  3.75 

Oak,  large .  3* 20 

Superior,  large,  No.  234 .  3-25 

Staple,  medium,  No.  234 .  3  00 

Swan,  medium,  No.  2*4 .  2.90 

Del  Monte  Tips,  No.  1 34 .  2  60 

Extra  Tips,  No.  i}4 .  2 *55 

El  Dorado  Tips,  No.  1 34 .  2 -5° 

El  Rio,  medium,  No.  2J4,  2  doz .  2.85 


California  Canned  Fruit. 

Apricots—  Per  doz. 

Extra  quality .  2.40 

Extra  standard .  2.10 

Standard .  *-5° 

Pears — 

Bartlett,  extra  quality,  234s .  2.  25 

44  extra  . standard,  234s . . .  2.20 

“  standard,  2j4s .  2.00 

Cherries — 

Extra  quality,  2j4s .  2  .60 

Extra  standard,  234s .  2.50 

Standard,  234s .  2  25 


— 8— 

Peaches — 

Goddess,  No.  ilA>  ex. standard,  lemon  cling  2.00 
Tioga,  No.  234,  extra  standard,  lemon  cling  1  9c 

Valley,  No.  234,  standard,  lemon  cling .  1 .80 

Agate,  No.  2^4,  standard,  lemon  cling .  1 .70 

Lake  View,  No.  2*4,  yellow,  free .  1.  70 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz .  1 .35 

Columbus,  No.  234,  pie,  peeled,  yellow,  free  1 .35 
“  No.  2*4,  pie,  peeled,  lemon,  cling  1.40 

Plums 

Egg,  extra  standard . 

Green  Gage,  extra  standard . 

Egg,  standard .  1.3 

Gage,  standard .  1.35 


Domestic  Canned  Fruit. 

Apples 

Wayne  Co  ,  No.  10,  1  doz . 

Booth’s,  oval.  No.  3 . 

Blackberries — 

Farren's,  extra  preserved,  No.  2 . 

Silver  Lake,  syrup,  No.  2 . 

Nigger  Head,  No.  2 . 

Spring  Garden,  No.  2  . 

Blueberries — 

Loggies,  No.  2 . 

44  No.  10 . 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 . 

Peaches — 

Maryland  Leader,  yellow,  No.  3...., . 

44  white . 

P.  &  B.,  yellow,  No.  3 . . . 

Pears — 

Silver  Lake,  No.  3 . 

Fowling  Creek,  good.  No.  3 . 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  2 . 

Pride  of  Rochester,  fancy,  preserved,  No.  2 
Rhubarb — 

Silver  Lake,  No.  3,  2  doz . 

Silver  Lake,  No.  10,  1  doz . 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . 

Defence,  No.  2 . 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 . 

General.  E.  &  C.,  sliced,  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Singapore  Chunks,  No.  134,  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  2 . 

Singapore,  cubes.  No.  i34,  4  doz . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . . . 

James,  No.  3,  pie,  grated . . . 

Singapore,  cubes,  No.  1,  4  doz . 

The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved — 

('hop  Tan  Hin,  %  lb.,  cubes  . 

44  %  lb.,  sliced . 

44  i34  lb.,  cubes . 

44  i34  lb.,  chunks  . . . 

44  i^4  lb.,  spiral  sliced . 

44  1  %  lb.,  smooth  sliced . 


2-5c 

•7( 


•9( 

i.4‘ 

6.o< 


1.  o 
it  1 
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Canned  Crabs,  Clams,  Lobste 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs—  Per  d 

Deviled,  No.  1,  4  doz . . . . . .  2 

“  No.  2,  2  doz . . .  3 

Clams — 

Gold  Label,  No.  1,  4  doz .  1.0 

Star,  No.  1,  4  doz . 9 

Lobster — 

B.  &  M.,  No.  1 ,  flat,  4  doz . .  4  7 

44  No.  34,  flat,  4  doz .  2.4 

44  No.  1,  tall,  2  doz .  4.5 

“  No.  34,  flat,  4  doz  .  3 

Star  brand,  No.  34,  flat,  4  doz .  1 .4 

44  No.  1,  tall,  4  doz .  3.8 

44  No.  34,  flat,  4  doz .  2.4 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled, 

No.  1 .  4  doz .  i 

Cotton  Bale,  pickled.  No.  1,  2  doz .  1 

Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz .  1 

'*  “  No.  2,  2  doz .  2 

4  4  44  *No.  3,  2  doz .  3 

Underwood,  soused,  No.  1,  50  cans .  5.4 

44  “  No.  2,  2  doz . 

Oysters— 

Boyer’s,  No.  1,  2  doz . 

“  No.  2,  2  doz . .  1 .8 

M .  &  B.,  No.  1,2  doz . 

Stewart’s,  No.  2,  2  doz .  1 

* 4  No.  1,  2  doz . 

Victory,  No.  1,  2  doz . 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1.4' 

Gold  Label,  No.  1,  spiced,  4  doz . 8 
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DOES  THIS  TEMPT  YOU  TO  HANDLE  THE 


OHIO  BLUE  TIP  SAFETY  MATCHES? 

An  independent  safety,  double  tip  match,  that  is  just  about  twice 
as  reliable  as  the  best  other  match  made. 

A  good  profit  on  a  good  thing — isn’t  that  the  ideal  mercantile 
proposition?  All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 
Philadelphia  Office  and  Warehouse,  h\\  Marshall  Street 


NORWEGIAN  SARDINES 

- THE  BEST  OF  ALL  - 

i 

<][  You  can  truthfully  tell  your  customers  that  no  sardines 
in  the  world  compare  with  a  fancy  Norway,  like  our 
VITA  brand.  These  are  small,  young,  silver-skinned, 
sweet  and  tender  fish,  smoked  and  packed  as  only  the 
native  Norwegian  can  do  it. 

Cfl  Possibly  it’s  the  icy  waters  of  the  North  that  gives  that 
rich,  delicate  and  appetizing  flavor.  VITA  SARDINES 
are  hand  packed  in  pure  olive  oil  and  we  defy  any 
French  packer  to  produce  anything  as  good. 

F.  H.  PHILLIPS  &  CO.,  141-446  Greenwich  Street,  NEW  YORK 


THERE  IS  SATISFACTION 

In  handling  a  product  which  you  know  to  be  high  grade.  Gail  Borden  was  the  Pioneer  in  the  condensing  of  Milk.  The  Borden  Products  have  been  Manu¬ 
factured  for  50  years  with  acrupulous  care  for  those  who  demand  the  Best,  and  you  are  safe  in  recommending  the  Borden  Brands  as  the 

STANDARDS  OF  QUALITY. 


BRAND  EVAPORATED 


MILK 


An  Unsweetened  Condensed  Milk. 


ONE  OF  THE 
BORDEN 
STANDARDS. 


EST.  1867 

BORDEN’S  CONDENSED  MILK  CO. 

"LEADERS  OF  QUALITY"  NEW  YORK 

The  LATEST 

“Enterprise”  Electric  Mill 

New  ideas  applied  to  rapid  grinding  of  coffee  by  electric  power  make  these 
new  “Enterprise”  Pedestal  Mills  by  far  the  best  on  the  market  to-day.  They  are 
Direct  Connected.  They  lose  no  power  in  transmission.  The  grinders  are  on 
the  motor  shaft.  The  double  Mill  shown  here,  No.  0852,  is  for  alternating  cur¬ 
rent  ;  can  also  be  furnished  for  direct  current.  One  Mill  is  fitted  with  tooth 
grindi  rs  which  cut  the  coffee,  the  other  Mill  fitted  with  ribbed  grinders  for 
pulverizing.  Each  hopper  holds  six  pounds.  The  Mill  'will  granulate  3  pounds 
of  coffee  per  minute ;  and  pulverize  x/2  pound  per  minute.  The  cans  or  re¬ 
ceivers  are  enclosed  as  a  protection  against  dust.  The  Mill  is  self-cleaning. 
This  compact,  graceful  1  H.  P.  Mill  is  already  in  great  demand.  We  invite 
correspondence  and  will  send  facts,  illustrations  and  prices  of  our  45  sizes  and 
styles  of  Rapid  Grinding  and  Pulverizing  Mills  on  request. 

We  supply  grocers  also  with  Meat  and  Food  Choppers,  Self-Measuring 
Pumps  and  Faucets,  Smoked  Beef  Shavers  and  other  “Enterprise”  Spec¬ 
ialties.  You  should  have  our  latest  catalogue.  If  you  haven’t  it,  write. 


The  Enterprise  Manufacturing  Co.  of  Pa.  Philadelphia,  U.  S.  A. 

21  Murray  Street,  New  York  438  Market  Street,  San  Francisco 
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Salmon — 

Gibraltar,  Sockeye,  No.  i,  tall .  i  .95 

“  “  No.  Xp  flat .  i. *5 

Hapgood’s,  No.  1,  tall,  4  doz . 

“  No.  *4 . v . 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  *•  7° 

Humes,  Karluk,  No.  x,  tall,  4  doz . 

Horseshoe,  No.  . .  x-5° 

Sweet  Clover,  pink,  No.  1,  tall . .  1.00 

While  Raven,  %s . 95 

Chef,  red,  No.  56,  flat,  4  doz . 92/'6 

Terrapin,  pink.  No.  56>  4  doz . 85 


SARDINES— Imported. 

Chancerelle,  key . - .  25*0° 

La  Champagne,  J^s,  key .  17.00 

**  “  boneless . 

Billet,  small  Xs .  *4-°° 

Tricolore,  Xs .  9  00 

Gerard,  56s,  key,  boneless . 

Martels,  Xs .  9*5° 

“  ys .  *3-25 

Morel,  X%,  boneless .  *5-°° 

Domestic. 

Mustard — 

Irma,  Xsp  100 cans .  3.60 

Raven,  Xsp  key,  100  cans . . .  3-47/4 

Gold  Label,  X  s,  mayonnaise  dressing,  100 

cans .  . ; .  6.40 

Gold  Label,  ^s,  mayonnaise  dressing,  50 

cans .  4-3° 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

cans . per  case  4.75 

Oil- 

Gold  Label,  Xs*  oil,  100  cans .  0.40 

Irma,  Xs>  100  cans .  3  65 

Continental,  ^s,  key,  100  cans .  3.62 S 

Owl,  Vs,  key,  100  cans .  3  S2% 

Swift  &  Co.,  Talisman  brand,  100  10  cent 

cans . per  case  7.00 

Skipper  Sardines — 

tfs,  olive  oil,  key,  100  tins . . .  12.00 

Xs,  “  “  50  tins.... .  12.00 

X s,  tomato  sauce,  key,  100  tins .  13-00 

Xs,  “  "  5C  tins .  13.00 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  1,  key,  2  doz .  1 .40 

“  No.  2,  key,  1  doz .  2.35 

Fairbank’s — 

No.  x,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.25 

No.  6,  key,  1  doz .  7.15 

No.  14,  key,  X  doz . per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.30 

Chipped  Beef. 

No.  X>  2  doz .  1.30 

No.  I,  2  doz .  2.10 

No.  X*  glass,  2  doz . . .  1.55 

No.  1,  glass,  2  doz .  a. 50 

Beechnut — 

No.  Xt  sliced,  glass  jars .  1.70 

No.  1.  sliced,  glass  jars .  2.77  \4 


Sliced  Smoked  Beef. 

Armour’s — 

Shield,  in  glass,  size  X .  1.55 

“  “  “  1 .  2.65 

Acme — 

Large  tins,  2  doz .  2.60 

Medium  tins,  4  doz . 1.60 

“  2  doz .  1 .65 

Small  tins,  4  doz .  x.oo 

Large  glass  jars,  1  doz .  2.85 

Special  jars,  1  doz .  2.60 

Junior  jars,  2  doz .  1.60 


Sliced  Bacon. 

Armour’s —  ' 

Star,  in  glass,  size  X .  1.65 

“  “  “  1 .  2.65 

“  in  tin,  “  X .  1-65 

“  “  “  1 .  2.65 

Beechnut — 

No.  X*  glass  jars .  1.55 

No.  1,  glass  jars .  2.50 

Acme- 

Large  glass,  1  doz .  2.75 

Junior  glass,  2  doz .  1.60 


Roast  Beef. 

Armour’s — 

No.  1,  2  doz .  1 .40 

No.  2,  x  doz .  2.25 

Fairbank’s — 

No.  1,  2  doz .  1.45 

No  2,  1  doz .  2  .37I6 

Libby's — 

No.  1,  2  doz .  1.45 

No.  2,  1  doz .  2.30 

Kingan’s — 

No.  1,  2  doz . .  1.40 

No.  2,  1  doz .  2.42*4 

Lunch  Tongue. 

Armour’s,  No.  1,  2  doz .  2.50 

•.rmour's.  No.  X ,  2  doz .  x.50 

Fairbark's,  No.  1.  2  doz . .  .  2.15 

Libby’s,  No.  1,  2  doz .  2.75 


Whole  Ox  Tongue. 

Armour’s — 

Size  1  4.85 

“  iX .  6.00 

f*  2  7.00 

“  2*4 .  8.50 

Fairbank’s,  No.  2,  1  doz .  7.00 

Libby's,  No.  2}4»  1  doz .  9.50 


Potted  or  Deviled  Meats. 

Armour’s — 

No.  Xt  4  doz . 40 

No.  X »  2  doz . 72*4 

Libby's  — 

No.  Xp  4  doz . 44 

No.  X ,  4  doz . 80 

R.  &  R  — 

No.  Xp  4  doz .  1. 15 

No.  Xp  2  doz .  I  .95 


Potted  Chicken  or  Turkey. 

Armour’s — 

No.  Xp  4  doz .  1 .60 

No.  Xp  2  doz .  2.75 

Libby’s — 

No.  Xp  4  doz . 

No.  56,  2  doz . 

R.  &  R.,  No.  Xp  4  doz .  1  75 


Sausage. 

Armour’s — 

Vienna  style,  size  X . 80 

“  “  * . ; .  1  -35 

Luncheon,  with  Tomato  Sauce,  size  X . 80 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label'' — 

Chicken,  No.  \4 .  2.85 

“  No.  x .  5 .00 

Turkey,  No.  X .  2.85 

“  No.  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11.00 

“  Ham,  No.  \X .  7*5° 

“  “  No.  SJ4 .  10.00 


Deviled  Meats. 

Curtice  Brothers,  “Blue  Label” — 

No.  5  oz. 

Ham .  1.25 

Tongue .  1.25 

Chicken .  1.  85 

Turkey .  1.85 


No.  10  oz. 
2-*5 
2.15 

2.50 

2.90 


Potted  Meats. 

Curtice  Brothers,  “Blue  Label”  — 

No.  X  Tin.  No.  X  Tin. 

Ham .  1.20  2.00 

Tongue .  1.20  2.00 

Chicken .  1.80  2.75 

Turkey .  x.8o  2.75 


Soups. 

Schimmel’s,  assorted,  1  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 

Curtice  Brothers,  “Blue  Label” — 


•85 


85 

•87  % 


Quarts. 

Pints. 

J4  Pints. 

Consomme . 

.  315 

*•75 

*  *25 

Bouillon . . 

*•75 

1.25 

Beef. . 

.  3 15 

2-75 

1.25 

Julienne . 

.  3-iS 

*•75 

*-25 

Printanier . 

.  3*5 

*•75 

1.25 

Vegetable . 

.  3- *5 

*•75 

*•*5 

Tomato . 

*•75 

*  -25 

Ox  Tail . 

.  3*5 

*•75 

1 .25 

Mock  Turtle . 

.  3*5 

*•75 

*•  25 

Tapioca  Crecy . 

.  3'5 

1.75 

1.25 

Pea . 

.  3  *5 

■•75 

*  -25 

Mutton  Broth . 

*•75 

*  -25 

Clam  Chowder . 

.  3*  *5 

*•75 

*•  25 

Clam  Broth . 

.  3*  *5 

i-75 

*  -25 

Chicken  Gumbo.... 

*•75 

1 .25 

Mulligatawny . 

.  3-*5 

i-75 

*•25 

Chicken . 

.  3*5 

■■75 

1.25 

Chicken  Broth . 

.  3.15 

■•75 

1.25 

Green  Turtle . 

3-5o 

2. 00 

Terrapin . 

3-75 

2.25 
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Dairy  Chocolate  Chips  . 


Cream  Wintergreen.. 


Soft  Jelly  Gum  Drops.., 
Superfine  Gum  Drops... 

Jelly  Beans . 

Wintergreen  Lozenges.. 

Mint  Lozenges . 

Assorted  Lozenges . 


.  .25-lb.  pails 

•  ■6  % 

.ii% 

•  17% 

.10% 

.09% 

•09% 

.08 

_ 30-lb.  pails 

.IO 

.07% 

.IO 

K 

.08 

“ 

.09% 

.09% 

.09% 

•  09% 

_ 30-lb.  pails 

.08 

is,  30-lb.  cases 

.  J2% 

•09% 

>  boxes  in  case 

4-50 

CATSUP. 

Per  doz. 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  1.15 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 92J4 

Campbell’s — 

No.  8,  2  doz . 87*4 

No.  8,  Tobasco . 87*4 

Snider's — 

No.  16,  2  doz .  x  .95 

No.  8,  1  doz . . .  1 .20 


KETCHUP. 

Curtice's  “  Blue  Label”  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  in  case .  3.00 

Medium,  25  bottles  in  case .  4.75 

Large,  12  bottles  in  case .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  Per  lb. 

Premium,  Xs ,  12  to  25  . 3° 

Premium,  Xs,  12  lbs . 30 

Caracas,  sweet,  6  lbs . 30 

German,  sweet,  12  lbs . 23 

Auto,  sweet,  6  lbs . . . 32 

Cocoa,  5^-lb.  cans,  12  lbs.  in  box . 34 

Cocoa,  56-lb.  tins,  6  lbs . 34 

W.  H.  Baker’s— 

Best  Cocoa,  J4-Ib.  size . per  lb.  .31 

“  56-lb.  “  .  “  .32 

Premium  Chocolate,  56s,  12  lbs . 28*4 

“  Xsp  12  lbs .  -29^4 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 19  X 

“  “  1-5S,  12  lbs . 1954 

Hershey’s — 

Milk,  48  5  cent . per  box  1.45 

Epp’s— 

Cocoa.  X- lb-  tins,  7  lbs . . 42 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  i-lb.  tins . ;...per  tin  .72 

“  6-lb.  boxes,  54-lb.  tins .  “  .3756 

“  6-lb.  boxes,  J^-lb.  tins . t .  **  .19 

Huyler's — 

Cocoa,  J4s,  6-lb . 42 

“  Xsp  6*lb . 44 

Hooton  Cocoa  and  Chocolate  Co. — 


CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb. 

Extra  Mixtures . 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  “  .0954 

Elcroften  Mixtures .  “  .08% 

Nobby  Mixtures .  “  .0954 

Cadella  Mixtures .  “  .12 

Fine  French  Mixtures .  “  . 1354 

French  Creams .  “  .09 

American  Mixtures .  “  .0854 

Variety  Cut  Drops .  “  .08*4 

Darling  Mints .  “  .0854 

Golden  Drip  Bar . 15-lb.  boxes  .xo 

Sour  Balls . 30-lb.  pails  .08*4 

Pancella  Cream  Chocolate .  “  -i°% 

I  X  L  Assorted  Chocolate .  “  .1154 

King  B  Assorted  Chocolate .  "  .12% 

No.  x  h  ine  Assorted  Chocolate...  “  .16*4 

Nonpariel  Drops .  “  . iiJ4 

Chocolate-covered  Caramels .  “  .12 


Cocoa,  labeled,  Xs . 38 

Cocoa,  labeled,  is . 40 

Premium  Chocolate,  Xs . 33 

Premium  Chocolate,  Xs . 35 

Bensdorp's  Royal  Dutch  Cocoa,  i«-lb.  cases — 

Per  can.  Per  doz. 

54-lb.  round  cans . 19  2.27 

*4 -lb.  “  3°  3-6o 

x-lb.  “  59  7.08 

i*4-oz.  “  50  cans  in  case  .07 

Per  lb. 

5-lb.  “  2.75  .55 

Bensdorp's  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . * . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 28 

Bloocker's  Cocoa  Powder — 

54-lb.  tins,  2  doz.  in  box . per  doz.  1.88 

*4-lb.  tins,  2  doz.  in  box .  “  3-5° 

i-lb.  tins,  1  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

xo-lb.  bags,  x  doz.  in  case .  “  .50 

Runkel’s — 

Cocoa . per  lb.  .  33 

Premium  Chocolate . . .  “  .30 

Vienna  Sweet  Chocolate,  */£-lb.  pkg...  “  .22 

Vanilla  “  %  lb.,  48  to  box...  1.60 

Wilbur’s  Cocoa — 

Breakfast,  54  lb.  tins,  6-lb.  boxes .  per  lb.  .33 

“  54-lb.  tins,  6-lb.  boxes .  *  .32 

Wilbur's  Chocolate — 

Sweet  Clover,  54s,  6-lb . per  box  1 .60 
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Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  56-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  V-lb.  packages .  . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  *4 -lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  56-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb.  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  5^ -lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  |-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  £-lb 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54 -lb. 

tins . 

Cocoa,  6  lb.  boxes,  12  boxes  in  case,  56-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  56-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  5£-lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

1 2-lb.  “  6  “  “  .  “ 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  54 -lb.  tins  “ 
54-lb.  tins,  6  lb.  boxes,  12  boxes  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  56-lb.  jars,  6-  and  12-lb. 

boxes . 

Croft's  Cocoa.  £s,  2  dozen  in  box . 

“  “  54s,  6  lbs.  “  . 

“  “  54s,  6  lbs.  “  . 

“  “  5-lb,  6  cans  “  . 

“  Swiss  Milk  Chocolate,  48  5-c. cakes.. 

“  Premium,  54s,  12-lb.  cakes . . 

“  “  56s,  “  44  . 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

54  *b.  decorated  cans,  12-lb.  boxes. .per  lb. 
54-lb.  “  “  24-lb.  boxes..  “ 

Special  10-c.  packages,  30  to  box. .per  box 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  56-lb.  tins,  6-lb.  boxes . 

“  54-lb.  “  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  56-lb.  cans,  6-lb.  boxes . 

“  56-lb.  “  12-lb.  “  . . 

“  54-lb.  “  6-lb.  “  . 

“  ^lb.  “  12  lb.  “  . . . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  y*s,  6-lb.  boxes . 

“  54s,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box 

“  ,  3-C-.  72  “  .  “ 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 

54-lb.  “  24-lb.  “  . 

Milk  Chocolate— 

40  3-cent  cakes  in  box,  24  to  halt  case . 

40  “  “  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case . 

24  “  “  48  to  case . . 


•32 

•32 

•32 

•32 

27 

•27 

.27 

165 

•36 

•3$ 

•36. 

•36 

•36 

•36 

•36 


i-65 


.40 
1 .80 


•33 

•32 

.30 

1.50 

•3* 

•30 


•3° 
•29 
2 .10 


•  3  6'A 
.36 


■J9  'A 
•29 


■3'% 

•3« 


•26% 

.26 


1  35 
1.40 


•27/i 

.27 


.80 

.80 

.78 

•78 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz . .  6. 25 

Eagle,  2  doz .  3  •  *5 

Challenge,  4  doz .  3*75 

Defiance,  4  doz .  3  •  75 

Magnolia,  4  doz .  4*  *5 

Rose,  4  doz .  4  °° 

Dime,  4  doz .  3 

Winner,  4  doz .  4-°° 

Baby,  1  doz.,  glass .  *  -9° 

Red  Cross .  4«*5 

Peninsular .  4  10 

Leader .  3*9° 

Banner,  4  doz . A .  4- 10 

Star,  4  doz .  4- *5 


EVAPORATED  MILK. 

Peerless,  hotel  size,  2  doz .  3  55 

Peerless,  family  size,  4  doz .  3  00 

Peerless,  5-cent  size,  4  doz .  **7° 

St.  Charles,  family  size,  4  doz .  3-75 

St.  Charles,  hotel  size,  2  doz . .  3*|° 

Silver  Cow,  5-cent  size . . . 6  doz.  2  60 

Pet,  10-cent  size,  4  doz . Pcr  casc  3*°° 

Pet,  5-cent  size,  6  doz . per  case  2.60 

Van  Camp's,  6  doz.,  small .  2,°5 

Van  Camp's,  4  doz.,  family .  3*°° 

Van  Camp's,  4  doz.,  large . . .  3-7° 
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WE  EM  GET  TOG  OBDEIS 

We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  you 
orders  for  Hotel  Astor  Coffee— may  we  tell 
it  to  you  ? 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31^S.  Front  Street,  Philadelphia 


H-0 


has  years  of  success  behind  it  and  any  imi¬ 
tation  has  years  of  trouble  ahead.  Which 
do  you  want  in  your  store — the  steady¬ 
selling  satisfactory  Hornby’s  Oats  or  the 
uncertain,  unsatisfactory  kind? 

Hornby’s  Oats  give  satisfaction  to  your 
customers  and  it  is  easiest  to  sell  what 
they  already  want.  The  grocer  who  rec¬ 
ommends  Oatmeal  he  knows  nothing 
about  is  working  against  himself. 


The  H-O 
Company 


The  Wise  Dealer  is  Always  Looking 
for  Articles  Like 

AMMO 

(DRY  AMMONIA) 

because  he  knows  it  pays  to  show  customers  a 
good  thing.  Ammo  is  a  dry,  odorless  pow¬ 
der  until  it  comes  in  contact  with  water,  then 
it  turns  into  ammonia. 

One  10  cent,  can  equals  three  pints  of 
best  liquid  ammonia 

Never  loses  its  strength  or  evaporates  like 
liquid  ammonia.  Put  up  in  handy  sifter-top 
cans,  no  bottles  to  break  and  lose  your  profit. 
Used  from  cellar  to  garret,  from  Monday  to 
Saturday.  Strong,  steady  seller.  We  are  tell¬ 
ing  your  customers  about  it  and  pushing  it. 
Why  don’t  you?  Your  jobber  can  supply  you. 

THE  FRANK  C.  EBY  CO. 

213=215  E.  Atwater  Street 
DETROIT,  MICH. 
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HIRES  CONDENSED 
MILK 


Per  cas« . 


Sllver . 

-4-15 

Queen . . 

4.00 

Premium . 

3-85 

Blue  Ribbon .. 

3-85 

Gold,  tall . 

3-75 

Gold,  family... 

3-15 

COCOANUT. 

Franklin  Baker  Co's — 


Per  case 


Brazil,  70  5-cent  packages . 

44  35  10-cent  “  . 

44  38  5-cent  and  16  10-cent  packages. ... 

44  18  20  cent  packages . 


11  Shred,  in  pails,  20  lbs . 

“  44  in  boxes,  25  lbs . 

44  “  in  barrels,  135  lbs . 

Table  Talk,  Thread,  in  pails,  20  lbs . 

44  44  in  boxes,  25  lbs . 

44  “  in  barrels,  135  ibs . 

Premium,  60  54-lb  packages,  15  lbs.  to  case 
44  30  y2- lb.  “  15 

44  3°  54_lb.  and  15  %-\b.  packages, 

15  lbs.  to  case . 

Schepp’s  Shredded,  54-lb.  pkgs.,  15  lbs.  to  case 

“  44  ji-lbs . 

Dunham's,  5-cent  package . 

54s . 

“  ys....  . 

44  l/2s  and  54s . 


2.50 
2.  50  • 
2.50 
2 .50 
Per  lb. 


09  % 

09 
.  10 

■°9% 

.09 

•23 


.22% 

■23lA 

.2254 

.29 

.26 

.28 

.26^ 


COCOANUTS. 

Franklin  Baker  Co's—  Per  bag 

Porto  Rico,  Jumbo,  80s .  4  .00 

San  Bias,  100s .  3.50 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co. —  Bbls. 

Butter  Crackers . 08 

Oyster  “  08 

Wine  Scroll . to 

Cracker  Dust . 08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 


Bxs. 

.0854 

.08  54 

.10% 

.08 


S.  Ivins'  Son — 

Bhls. 

Bxs. 

Assorted  Jumbles  . 

.08 

Brown  Edge  Water . 

.  10 

Butter  Thin . 

.  12 

Clover  Mixed . 

.08 

Cocoanut  Ripple . 

.  10 

Cookie  Mixed . 

iS 

CO 

0 

.09 

Crystal  Bar . 

.09 

Fig  Bars . 

.  10 

Frosted  Spiced  Wafer . 

.09 

Fruit  Cookies . 

. °8J4 

.09 

Fruit  Gem . 

.08 

Graham  Wafer . 

.  10 

Grandma  Cookies . 

. °sy2 

.09 

Honey  Jumbles,  XX . 

. °9% 

.  10 

Iced  Charter  Oak . 

.09 

Iced  Ginger  Tablet . 

.08 

Iced  Honey  Jumbles . 

. °9  Vi 

.  10 

Iced  Penn  Treaty . 

. 07 

■  °9  V* 

Iced  Vedette  Wafer . 

.08 

. 0854 

Man-in-the-Moon  . 

.08 

Milk  Lunch . 

■°7% 

Orange  Cookies . 

.08 

Quaker  City  Mixed . 

.08 

Salted  Strips . 

. 08  % 

.09 

Saltines . 

.  12 

Soda  Biscuit  XX . . 

.0654 

Soda  Biscuit  XXX . 

.07 

Spiced  Wafers . 

.08 

Sunshine  Cookies . 

.08 

Water  Crackers  Star . 

. 06  % 

.07 

Package  goods — 

Per  do 

.50 


Animals 

Butter  Thin .  1.00 

Gingerettes .  1.00 

Gold  Medal  Soda  (small) . 50 

“  “  “  (large) . 90 

Graham  Wafers .  1.00 

Ivinettes . 50 

Milk  Lunch .  1.00 

Our  Ginger  Snaps . 50 

Pmk  Tea .  1.00 

Sugar  Snaps . 50 

Saltona  Biscuit .  x.oo 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 
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DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  dcz.  1  15 
44  with  Horse  radish,  p.dz.  1.15 
Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 .75 
“  44  with  Horse-radish,  p.dz.  1.75 

Wein  Senf,  in  bbls . per  cal. 

1  gallon  stone  jars . per  jar  .  75 

44  5  gallon  kegs . per  keg  2.50 

Prepared  Mustard,  in  bbls . per  gal. 

44  44  in  15  gallon  kegs...  44 

44  44  in  10  44  ...  “ 

44  “  in  5  “  ...  “  .25-. 40 

“  44  in  2  gallon  pails. ..per  pail  .75 

44  in  1  44  ...  “  .40 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 95 

44  Sifting  top,  2  doz.  in  case... .per  doz.  .46 
44  with  Horse-radish,  2  doz.  in  case, 

per  doz...*. . 95 


•  23 
.24 
.22 
•34 
32 


.80 

.26 

3-75 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

“  44  “  44  “  loaf 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  in  case,  per  lb. ,  .3254  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  .27  cut, 

Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

in  tin  . per  lb. 

i-lb.  tins . per  case 

Camembert,  in  wood  boxes . per  doz.,  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10-oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  100  in  box .  2.25 

Edelweiss,  Romatour  and  Bier-Kase..per  doz.  4.00 

American  Swiss,  No.  1 . loaf,  .16  cut,  .19 

44  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb.  .16 

Limburger  Cheese,  No.  1 . box,  .14; 

54  box,  14  ;  less . 16 


45 


75 


Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  “ 

English  Dairy  Cheese .  4 1 

Pineapple  (Picnic  size),  6  in  box . per  box 

“  (Gem  size),  6  in  box .  44 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  “  “  .  44 

Picnic  size,  2  44  44  .  44 

Trial  size .  “ 

MacLaren  Imperial  Cheese, Club  size. per  doz. 
a  a  n  No  t  44  44 

“  Roquefort 


.17 
.16 
■*7% 
3  00 
2.25 


large  44  44 

small  44  44 

1  in  box. ..per  box 
6  44  ...  “ 


4  5o 
2 .40 
i-35 
1 .00 
1 .00 
2 .40 
•95 


Fromage  de  Brie,  M.  C.  C., 

44  d’lsigny,  4‘ 

Wm.  Tell  brand,  12  in  box.. 

Neufchatel  (Cow  brand),  25  in  box .  44 

Star  Cream,  or  Phila.,  12  44  .  44 

Miniature  Cream,  or  Phila.,  12  in  box..  44 

Hand  Cheese,  8  doz .  44 

“  4  “  .  “ 

44  4  44  Thuringer.'. .  44 

Farmer  Hand  Cheese,  4  ooz.  in  box  ...  44 

Schutzen  Cheese,  12  in  box .  44 

American  Mountain  Cheese  (Alpen  Kase),  50 

i-lb.  packages . per  lb. 


•45 

55 

•55 

.40 

•95 

.90 

95 

•35 

.70 

.85 

•45 

•  25 


.18 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  in  tin . per  doz.  4.75 

“  8  44  .  44  2  75 

Carlsbad  Speck  (Imported  BaconJ .  44  .32 

Imported  Cervelat  Sausage  (Rolfi 's).  ...per  lb.  .48 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  .  65 

Pate  de  fois  Gra»,  small  size  . per  doz.  3.00 

American  Holsteiner...by  bbl.  .  12  ;  less,  per  lb.  .  14 

44  Landjager,  short .  44  .24 

“  “  long .  44 

44  Mortadella,  Dry .  44  .25 

44  Knackwurst,  25  in  box,  per  box, 

$4 . 75 . per  doz.  2.40 

44  Cervelat  (E),  50  and  100-lb.  boxes, 

.2iJ4  ;  less . 23 

44  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less . 21 

44  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  17 ;  less . 18 

44  Cervelat,  'l  ip  Top,  50  and  100-lb. 

boxes,  14;  less . 16 

44  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23J4  ;  less . 25 

44  Sdami  (E),  50  and  100-lb.  boxes, 

.20  ;  less . 22 

44  Salami,  B'ue  Ribbon,  50  and  100-lb. 

boxes,  .  1854  ;  less . 20 

44  Salami,  G  A.  P.,  50  and  100-lb. 

boxes,  .  16 l/2  ;  less . 18 

44  Tongue  Sausage . per  lb.  .18 

44  Smoked  Braunschweiger  Liver  Sau¬ 
sage . p . per  lb.  .15 

44  Lachs  Ham .  44  .28 

44  Petit  Delicatess  Frankfurters,  plain, 

per  doz.  1 .00 

44  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . .  per  doz.  1.00 

44  Lebanon  Beef  Bologna . per  lb.  .15 

44  Paprika  Speck .  44  .18 

Mettwurst,  half-round .  44  .16 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb.  .24 

Smoked  Thuringer  Blutwurst .  44  .18 

44  Pfefferwurst .  44  .18 
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Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 

44  “  quart  glass  jars.  5.75 

44  'V4  io-oz.jars 2.50 

Calves'  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  44  1.00 

(  lripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1.00 

44  pints . 

44  44  quarts . 

Lamb  Tongues,  in  glass .  1.60 
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Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2.5 

10-gal.  keg.  ...  4.5 


Sundries. 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland —  Pails. 

Mixed,  44 Y.  M./’  54  bbl .  5.50  .60-. 75 

Milkers, 44  Y.  M.,”  y2  bbl .  6.50  .7S-.85 

Mixed,  standard,  bbl . 

44  54  bbl .  5 . 50-6 . 50 

Milkers,  standard,  bbl . 

44  K  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

44  44  54  bbl .  8.00 

Milkers,  44  bbl . 

44  44  x/2  bbl .  8.00 

Marinirte  Herring,  imported,  about  40  in  pail.  1.25 

Roll  Herring*  imported,  about  25  in  pail .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring . per  pail 


German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag  2 . 7 

Green  Kern . per  lb. 

Potato  Flour . 44 

German  Dried  Pears .  44 

Dried  Mushrooms .  44  .60-1. 

Juniper  Berries .  44 

St.  John’s  Bread .  44 

Bay  Leaves .  44  .06-. 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

44  44  quart . 35 

44  44  2  quart . 55 

44  44  4  quart . .  1 . 10 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  1.10 

2  quart  tin- . 60 

44  quart  tin . 50 

Brat-Haring,  4  quart  tin .  1 . 10 

2  quart  tin . 60 

44  quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 

per  doz.  2.50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg  .75 

44  5-lb.  pails . per  pail  .55 

44  10-lb.  pails .  44  1.05 

Cut  Spiced  Sardines,  10-lb.  pail .  44  .75 

“  “  5-gal.  keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  2.25 

Norway  Anchovies. 

Original  package . per  y2  bbl.  5.50 

Repacked  in  5-lb.  pails . per  pail  .60 

44  10-lb.  pails .  44  1. 10 

5-gal.  kegs . per  keg  2.75 

44  y2  lb.  flat  tins . per  doz.  .95 

44  54-lb.  tall  tins .  44  1.50 

44  i-lb.  tall  tins .  44  2.00 

Fancy  kegs,  keg . 80 

54  keg . 42 

Vi  keg . 32 

Vt  keg . 20 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

44  pint  jars . per  doz.  6.00 

44  large  tumblers .  *4  2.25 

44  small  tumblers .  44  1.25 


Russian  Caviar. 

Per  doz. 

i-lb.  tins .  i9-5° 

54-lb.  tins .  10.50 

54 -lb.  tins .  5.50 

54-lb.  tins .  2.75 

German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

!5-gal.  keg,  about  500  ... . per  100 

10-gal.  keg,  about  300 .  44  1.00 

5-gal.  keg,  about  150 .  44 

10-lb.  pail,  about  50 . per  pail 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  6.50 

10-gal.  kegs . per  keg  2.40 

5-gal.  kegs .  44  1.25 

10-lb.  pails . per  pail 

Imported  Lebkuchen. 

Dampfnusse  (Pfeffernusse) . per  lb.  .18 

Spitzkugeln .  44  .25 


Lebkuchen  and  Bread. 


Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen, No.  1, 6  44  ...  44 

44  No.  2,  6  44  ...  44 

44  No.  3,  6  44  ..  44 

Amandines,  9-lb.  tins . per  tin 

44  small  tins .  44 


.30 

•50 

•75 

.00 

•25 

•55 


COTTOLENE. 


30  2-lb.  tins . per  case  6.5 

15  4  lb.  tins .  44  6. 

6  10-lb.  tins .  44  6.5 

Freight  prepaid  on  two-case  lots. 


EGGS. 


Nearby,  candled  and  selected,  30-doz.  crates.. 
Western . 


Per 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs. 

44  44  44  ist’s,  40-lb.  boxes 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 


FANCY  GROCERIES. 


Almond  Staple  Paste,  5  lb.  cans . per  lb. 

Anchovies,  in  oil,  54  bottles . 

44  4  4  y  bottles . 

Anchovy  Paste,  fancy . per  doz. 

44  plain .  .  44 

Bouillon,  Burnham,  pints,  2  doz . 

44  44  j4  pints,  2  doz . . . 

Capers,  Nonpareil,  y2  gal.  kegs . 

44  quart,  glass . per  doz. 

44  bottled,  54  size  ••••  “ 

44  44  54  size....  44 

44  44  54  size ....  44 

Canton  Ginger,  large  pots,  6-jar  cases. .per  case 
medium,  12-jar  cases..  44 

44  small,  24  jar  cases .  <r 

Cherries  in  Maraschino,  glass,  1  doz.  case . 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz. 

44  44  3  lb.,  2  doz .  44 

Currie  Powder,  pints . per  doz. 

44  4  oz .  44 

44  2  oz .  44 

French  Peas,  extra  fins . per  case 

44  fins .  44 

44  Moyen's .  44 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case... 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb. 

44  Dinner  Biscuit . 44 

44  Breakfast  Biscuit . 44 

Packed  7  lbs.  and  5  lbs.  in  a  can. 
Red  Pepper,  ring,  pints . per  doz. 

44  44  54  pints .  44 

Salt,  stone  jars.  4  doz .  . 

Extract  of  Beef,  Morris’,  4  oz . per  doz. 

44  44  2  oz .  44 

44  Anker’s,  120  vials . 

44  44  4  oz . per  doz. 

44  44  8  oz .  44 

44  4  4  16  oz .  44 

Theodore  Marquet  Mushrooms — 

First  choice . 

Choice,  100  tins . per  case 

Extra,  100  tins .  44 

Hotel,  100  tins .  44 


.2 


4 

3 

4 
3 

3 

2.0 

1. 

7.0 

2-3 

1.9 

1 . 1 

4.6 

5 

4 

7.0 


•9 


3 

2.2 


.( 


6. 

3* 

4- 

4CI 


Truffles,  A . per  tin 

y& . 


24 

22. c 

26. 

18. 


K- 

%■ 


Shrimps,  pickled,  small  size . 

44  Dunbar’s,  2  doz . per  doz. 

Figs  in  Cordial,  Dunbar’s,  1  doz .  44 

44  Bishop’s,  1  doz .  44 

Crystallized  Ginger,  i-lb.  tins .  44 

44  54-lb.  tins .  44 

Lime  Juice,  Rose’s .  44 

Victor  Rose  Water .  44 

44  Peach  Water .  44 

Pitted  Olives . 44 

Armour’s  Solid  Extract  of  Beef — 

Size  2  jars,  1  dozen  in  case . 


6-5 


4- 


3-* 


5- 

Per 


4 

8.a 


44  16  44  % 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case . 

44  8  44  1  44  . 

“  16  44  %  44  . 

Armour’s  Beef  Extract  and  Vegetable  Tableti 

1  dozen  small  boxes,  12  tablets  each . 

1  44  medium  44  36  44  . . . . 

1  44  large  44  72  44  . 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case . 

44  16  44  1  44  . 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case . 


4 

8.3 


16. c 


6. 


4 

14. c 


44  5  44  . per  bottle 

44  a  fancy  jugs . per  jug 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case . 


a-5 


5  44  . per  bottle 

2  fancy  jugs . per  jug 
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BROWNS 

FAMOUS 

'  COIL” 

CATCHES  MORE  FLIES  TO  THE  SQUARE  INCH 

THAN  ANY  OTHER  FLY  CATCHER. 

IT  ATTRACTS  CUSTOMERS 
By  its  NOVELTY!  NEATNESS!  and  CLEANLINESS ! 

Hang  Up  a  Couple  of  Coils 
and  See  How  Much  They  Improve  the  Appearance 
of  Your  Store  and  Increase  the  Comfort  of  Customers. 

When  People  See  a  Good  Thing  Like  This — 

THEY  WANT  IT! 

AND  YOU  SELL  LOTS  OF  THEM! 
WHY  NOT  CATCH  CUSTOMERS 

AS  WELL  AS  FLIES? 

Brown’s  “ELY  COIL”  is  Easier  to  Use;  Easier 
to  Sell  than  Any  Fly  Paper. 

TO  BE  OBTAINED  FROM 

BUCKNAM  &  VANDERPOEL  CO.,  Manufacturers’  Representatives 

198  WEST  BROADWAY,  NEW  YORK 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa— 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual  . 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 
Bought  once,  C  T  of  t  ’  S 

Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENNA. 


WE  . 
NEED 
YOU 

We  know  we  can  make  the  best  Macaroni, 
Spaghetti,  Noodles  and  Pastels  in  the  world, 
but  we  know  we  need  your  help  to  sell  them. 
We  know  you  can  work  with  us  or  against 
us  and  swing  your  trade  either  way. 

So  we  make  it  to  your  interest  to  recom¬ 
mend  our  goods  —  not  only  because  they 
will  build  you  a  good  trade  but  also  be¬ 
cause  our  terms  to  you  are  the  best. 

Besides  the  regular  profit  every  case  has 
additional  value  for  you  in  Universal  Cou¬ 
pons.  You  can  exchange  them  for  hun¬ 
dreds  of  useful  articles. 

Vienna  BaKing 
Company 


Philadelphia,  Penna. 


WASH  BUR  N-CROSBY  CO’S 


Gold 

Medal 

Flour 


-■  # 

s® 

— 


fU 


j|l  *'«'*»•*««*•*»•»'*'*  -Jm 

”ASHBURN-CROSBY«?|f 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  A  gents  PHIL  A  DELP  HI  A,  PA. 
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FLOUR. 

Per  bbl. 

King  Midas .  6.60 

Gold  Medal .  6.55 

Millbourne . 6.45 

On  Top .  6.60 

Ceresota .  6.50 

Pillsbury’s  Best .  6.35 

Taylor’s  Fancy .  5-25 

Semper  Idem .  4-60 

Pride  of  the  West .  5-°° 

Sunbeam .  4-9° 

Quaker  City .  5*75 


SeIf=Raising  Flour. 

Franklin,  30  packages .  3.5° 

Hecker’s  Superlative,  32  packages . 


4-  32 


\ 

Pancake  Flour. 

Aunt  Jemima,  36  packages . 

Purina,  36  packages .  3- 00 

Hecker's  P'lapjack,  24  p  ckages .  2.10 

Uncle  Jerry,  40  packages . 


Buckwheat  Flour. 

Hecker's,  64  packages .  4. Co 

“  32  packages .  4.10 

Fancy,  125-lb.  sacks . per  100  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  bag. 

White,  granulated,  100  lbs .  2.45 

Yellow,  granulated,  100  lbs .  2.10 

44  table,  100  lbs .  . . 

Western,  yellow,  granulated,  100  lbs .  2.10 

Quaker,  Best,  1  and  3  doz .  1.20 

Farina — 

Hecker's,  24  is . per  case  1.55 

Schumacker’s,  24  packages .  “  1.25 

Beans —  Per  bushel. 

California  Lima . per  lb.  .05% 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.47^ 

Extra  choice,  grain  bags .  2.40 

Medium,  fancy,  grain  bags .  2.55 

Pea,  fancy,  grain  bags .  2.60 

Michigan,  grain  bags .  2.50 

Red  Kidneys .  2.00 

Peas —  / 

Green .  2.45 

Scotch .  2.67^ 

Split,  yellow .  2.20 

44  green . 

Lentils—  Per  lb. 

000000,  110-lb.  bags . 05^ 

Less  quantity .  .06^ 

Shaker  Corn — 

Fancy,  barrels . °5% 

Less  quantity . 06 

Hominy — 

Lea’s  Breakfast,  10  packages . per  case  1.65 

“  Pearl,  100  lbs . per  bag  2.45 

Schumacher’s  Breakfast,  10  pkgs.  to  case.,..  1.30 

Western  Pearl,  100-lb.  bags . 

“  Grits,  100-lb.  bags . 

Barley — 

00 . . . 05  y2 

No.  3,  100  lb.  bags .  2.85 

Noodles—  Per  case. 

Climax,  24  10-c.  packages,  assorted .  1.20 

“  48  5-c.  packages .  1.30 

11  assorted,  24  5-c.,  12  10-c .  1.30 

Smith’s,  30  10-c.  packages .  1.90 

“  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1.55 

“  5-C .  1.55 

“  10-c .  1.55 

Oatmeal — 

B . per  bbl. 

B,  100-lb.  kegs . per  keg 

Oaten  Goods —  Per  case. 

Avena,  18  packages .  1.4254 

Banner  Oats,  20  packages .  4-35 

H.  O.  Oats,  12  packages .  1.50 

Mother’s,  18  packages .  1.6254 

“  36  packages .  3. 25 

Quaker,  18  small  size .  1.50 

“  20  large  size... .  4-35 

Rolled  Oats — 

Avena,  180  lbs . per  bbl.  6.75 

“  90  lbs . per  keg 

Standard,  180  lb.  bbls . 

“  90-lb.  bags . 

Sago- 

Fine,  bags  about  160  lbs . 03^ 

50-lb.  lots . 0454 

Admiral,  pearl,  24s . °7lA 

Tapioca — 

Instantaneous,  50  is . , . o8J4 

Colburn’s  Hasty,  36  packages . 06% 

Minute,  A  gross . per  box  2.85 

Flake,  about  125  lbs . per  lb.  .045^ 

“  less  quantity .  “  .04^ 

Pearl,  150  lbs .  41  .03 1/2 

“  less  quantity .  44  .04 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs.,  per  case  3.05 

“  Barley  Food,  24  2s .  “  3.85 

“  Health  Food,  24  2s .  44  3.00 

Purina  Cream  Graham . per  bbl. 

t(  Whole  Wheat  Flour,  20  5s . per  case  4.10 

Egg-O-See,  36  packages .  2.70 

“  Corn  Flakes,  36  packages .  2.70 
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Cook’s  Malto  Rice,  36  2-lb.  packages .  4.20 

Force  Food,  36  packages .  3.20 

Mapl  Flake,  36  packages .  4.05 

Malta  Vita  Corn  Flakes,  36  packages .  2.85 

“  Wheat  Flakes . 

Post  Toasties,  24  packages .  2.85 

Shredded  Whole  Wheat,  50  packages .  5.00 

25  packages .  2.60 

Cream  Wheat,  36  packages .  4-5° 

Cook’s  Flaked  Rice,  24  packages .  2.70 

Wheatlet,  30  packages .  3.50 

Wheatena,  36  packages .  4.25 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  36  packages .  1.40 

Pettijohn's  Food,  18  packages .  1.75 

Presto,  18  packages .  1.55 

Quaker  Puffed  Rice,  36  packages .  2.65 

“  Wheat  Berries,  36  packages .  1.70 

Triscuit,  30  packages .  2.50 

Kellogg’s  Toasted  Corn  Flakes  36  packages..  2.80 
Zest,  24  packages,  15-c.  size,  with  china .  2.20 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Sparkling .  1.10 

“  Acidulated .  1.10 

Cox’s,  large .  1.57*4 

“  small . 95 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s .  1.35 

“  small  . 95 

Bromangelon,  assorted,  3  doz . 87*4 

Fruit  Puddine,  2  doz.,  assorted  flavors . 80 

Jell-O,  assorted  flavors,  2  doz . 87*4 

Jell-O  Ice  Cream  Powder,  2  doz . 9754 

Jellycon,  1  doz . 87*4 

“  assorted  flavors,  3*4  doz . 87 J4 

Chalmer’s,  shredded .  1.00 

“  granulated .  1.00 

44  No.  1  packages . 45 

Mothers’,  small,  1  doz . 45 

“  large,  1  doz . 90 

Peter  Cooper . 85 

Tryphosa . 95 

Imperial  Wine  Jelly . 95 

te  “  . per  gross  11.00 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case  2 . 70 

Puddine,  assorted,  2  doz .  i(  1.60 

D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 


Alphabets,  square.  25  lbs . 

Per  lb. 
. °sVi 

Elbows,  square,  25  lbs . . 

Macaroni,  long,  25  lbs . 

. °sVi 

44  square,  25  lbs . 

. o6l/2 

Spaghetti,  long,  25  lbs . 

. °5% 

Vermicelli,  square,  25  lbs . 

Macaroni,  bulk,  25  lbs . 

. °5K 

. 0554 

FIXTURES. 


H.  F.  Heacock — 


Scales,  No.  1,  Tin  Scoop,  10.00 

Brass 

14.00 

Scales,  No.  2,  Tin  Scoop, 

7.00 

Brass 

9.00 

Scales,  No.  3,  Tin  Scoop, 

6.00 

Brass 

7.00 

Scales,  No.  4,  Tin  Scoop, 

5.00 

Brass 

6.00 

Less  30  per  cent,  discount. 
600-lb.  Platform  Scale . 

12.00 

Tea  Caddies,  Red,  No.  52., 

14.00 

Tea  Caddies,  Red,  No.  53.. 

10.00 

Tea  Caddies,  Red,  No.  54., 

8.00 

Tea  Caddies,  Red,  No.  55.. 

5.00 

Scoops,  Galvanized,  Flour.. 

•30 

Scoops,  Galvanized,  Sugar , 

•  25 

Scoops,  Galvanized,  Starch 

•  15 

Tobacco  Cutters . 

1.25 

Alarm  Money  Drawers . 

1.50 

Bag  and  Twine  Holders . 

•75 

Barrel  Covers,  21  in . 

3-50 

Barrel  Covers,  19  in . 

3.00 

Cheese  Cutters . 

15.00 

Bung  Bores,  No.  2,  to  2 

in . 

1 .50 

Coffee  Mills,  No.  7 . 

10.00 

Coffee  Mills,  No.  9 . 

16.00 

Coffee  Mills,  No.  18 . 

45.00 

Less  25  per  cent,  discount. 


Scoops. 

Indestructible,  No.  4 . per  doz. 

“  No.  5 .  “ 

“  No.  6 .  “ 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz. 
“  “  No.  4...  “ 

“  “  No.  5...  “ 

X  Quality,  No.  3 .  44 

44  No.  4 .  “ 

44  No.  5 .  “ 


9.00 
12.00  i 
15.00 

4.20 
5-40 

7.20 
2.60 
3.00 
3-40 


Counters. 

Sherer’s  Eclipse  Counters— 


No. 

6/4' 
8J4' 
10*4. 
12/4. 
14  %■ 
16  54. 
18  K 
20/4  ■ 


No.  of 
Drawers 


Each. 


Length. 

. .  3  feet,  8  inches .  9 .  15.00 

.  4  feet,  10  inches . 12 .  20.00 

.  6  feet,  . 15 .  25.00 

.  7  feet,  3  inches . 18 .  28.00 

.  8  feet,  6  inches . 21 .  31.00 

.  9  feet,  8  inches . 24 .  35-oo 

. 10  feet,  10  inches . 27 .  40.00 

. 12  feet,  . 30 .  45.00 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley —  v 

Dime  cartons,  2  doz.  in  case . p  r  d  z.  .90 

Tins,  Keyed  (Jewel)  2  doz.  in  case.  "  .90 

Large  cartons  or  tins,  2  doz.  in  case.  44  2.00 

Dime  Tumblers,  2  doz.  in  case .  44  .90 

Bulk,  15  lbs . per  lb.  .  15 

Thredded  Fish. 

Thistle,  24  packages . 70 

Swansdown,  2  doz . per  doz.  J 

Osprey.  2  doz.k . . .  44 

Swift  &  Co. — 

Talisman  brand,  20-lb.  boxes . per  lb.  .10*4 

44  cartons . per  case  1.50 
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Fresh  Codfish  Steak. 

Swift  &  Co. — 

Talisman  brand,  24  i-lb.  tins . per  case  3.80 


Ex. Norway,  No.  1.. 
Ex. Norway,  No.  2.. 
Ex. Norway,  No.  3.., 
Ex. Norway,  No.  4.. 
Ex. Bloaters,  XXX. 
Ex. Bloaters,  XX... 

Ex. Shore,  No.  1 _ 

Med.  Shore,  No.  1.. 
Large  Shore,  No.  1.. 
Fxtra  Irish,  No.  2... 
Medium  Irish, No. 2.. 
Small  Irish,  No.  2... 
New  Medium  Shore. 
New  Large  Shore... 
Large,  No.  2 . 


New  Mackerel. 

Count 
(about) 
to  bbl. 

1 70-190 
.240-280 

325-375 
.410-460 

•  9°-  95 

IOO-IIO 

190-2 10 
220-240 
110-130 

325-375 
•375-450 
475-525 

.160-180 
.110-120 
230-250 


200  lb. 

100  lb. 

50  lb. 

10 

lb. 

22.00 

11.60 

6.00 

1 

•35 

20.00 

10.60 

5-50 

1 

•25 

35-oo 

18. 10 

9-25 

2 

.00 

30.00 

15.60 

8.00 

1 

•75 

22.00 

11.60 

6.00 

1 . 

•35 

20.00 

10.60 

5-50 

1 

•25 

16.00 

8.60 

4-5o 

1, 

•05 

15-50 

8-35 

4-58 

1. 

■03 

15.00 

8. 10 

4-25 

1 . 

.00 

15.00 

8.10 

4*25 

1 

.00 

Herring. 

200  lb.  100  lb.  50  lb.  10  lb.  8  lb. 

Lab.  Split,  Lg.  No.  1... 

Lab.  Split,  Lg.  No.  2... 

Shore,  Round,  Large.. 

Shore,  Round.  Med  .. 

Ocean  Whitefish .  4.00 

Shad,No.i,Mess,new.  14.00 
Shad, No. 2, Mess, new.  12.00 
Haddock,  Pickled 6.00 


7.00 

6.00 

4.00 

4. 10 

3.60 

2.60 

1.50 

■43 

14.00 

7.60 

3-9° 

■95 

12.00 

6.60 

3-5® 

.82 

6.00 

3.60 

Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 

Gilt  Edge,  40  lbs . 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish — 

12  3s,  wood  boxes . . . 

12  2S,  “  . * . 


24  is,  . . 

10-lb.  boxes . 

5-lb.  “  _  . \ . 

Cakes,  24  in  fancy  box . per  case 

44  10-lb.  cartons . per  carton 

24  jars,  fancy  box . 


Strips,  40  size,  boxes _ 

44  20  **  _ 

Middles,  40  size,  boxes., 


.08 

.06 

•*3 

Per  lb. 

•  15% 
■15/4 
.  16 

•15 

.15 

2  .80 

I  .  20 
3.10 
I.65 

.  IO 

•  »°K 
.12 
.12^ 


Dressed  Fish  Bricks. 


Gilt  Edge,  2-lb.  bricks,  40  lbs . 

Snow  White,  i-lb  bricks,  20  lbs... 
Favorite  Cod,  2-lb.  bricks,  40  lbs.. 


.07 
.08 
.08  % 


Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  keyed,  large  size,  1  and  2  doz.  in  case.  1.50 

small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1 . 50 

. 9° 


Screw  Top  Jars,  2  doz.  in  case. 

Loose  Codfish. 


Extra  Large  Georges  Cod . 

.09 

Large  Bank . 

.08 

Medium  Bank . 

.07 

Pollock . 

•05 

Hake . 

In  original  cases.  450  lbs.,  Y 

c.  less. 

■°4  'A 

Smoked  Fish. 

New  Extra  Scaled  Herring . 

.per  box 

•  *7 

Small  Extra  Scaled  Herring . 

Boneless  Herring,  fancy  10-lb.  boxes.. 

•17 

Smoked  Salmon,  whole  fish . 

Cromarty  Bloaters,  50s . 

44  100s . 

.per  box 

.27 

Swift  &  Co. — 

Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2.95 

Talisman  brand  Boneless  Herring,  in  glass, 

ioc.  size,  24  screw-top  jars .  1 .80 


Sliced  Halibut. 


Swift  &  Co.,  in  glass,  24  jars .  3. 10 

44  24  cartons .  2.10 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  choice,  ring  cut,  50  lbs . 06% 

44  44  5  and  10-lb.  lots . 06% 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  i-lb . /. . 


Apricots — 

Extra  Choice  Royals,  25  lbs . 

Choice  Royals,  25  lbs . . . 

Cherries — 

California,  unpitted,  Black,  25  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  1  s . 

Gold  Medal,  loose,  25  lbs . 

Private  Growth,  extra,  cleaned,  36  lbs.. 

cleaned,  30  lbs.  bulk.. 

Peaches — 

Fancy  Muirs,  50  lbs . 

Extra  Choice  Muirs,  50  lbs . 

Choice  Muirs,  50  lbs . 

Extra  Choice,  Yellow,  25  lbs . 

Choice  Yellow,  25  lbs . . 

Pears — 

Choice  California,  Bartlett,  25  lbs . 


•°9& 


runes — 

Extra 

Boxes. 

Fancy 

Fancy 

Cal. 

Cal. 

20-  30,  25  lbs... 

30-  40,  25  ... 

.o8Ji 

.oS'A 

40-  50,  25  *•  ... 

.08 

40-  50, 50  •• ... 

50-  60,  25  44  ... 

■°7  Va, 

.07 

50-  60, 50  “ ... 

.07 

■  06  K 

60-  70,  25  “  ... 

•°6K 

•0  (>y2 

60-  70,  50  “  ... 

70-  80,  25  44  ... 

70-  80,  50  “  ... 

80-  90,  50  14  ... 

•05^ 

90-100,  25  “  ... 

90-100,  50  44  ... 

■°4'A 

100-120,  50  44  ... 

Stand. 

Cal. 


Fancy 

Oregon 


Raisins- 

Muscatels,  4  crown,  50  lb . 

3  “  5°  lb . 

44  2  44  50  lb . . 

Cal.  Thompson  Seedless,  50  lbs . . 

Cal.  C<eaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . . 

Cal.  Seedless  Muscatels,  50  lbs _  ... 

Gilabert's,  Layer,  Valencias,  28  lbs.. 
Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . j . 

Gold  Ribbon,  fancy,  36  is . . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . 

“  fancy,  25  lbs . . . . . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  10  lbs.,  net.. 


CEREAL  COFFEE. 

Postum  Cereal —  Per  doz. 

15-cent  size,  2  doz . . .  1.35 

25-  44  1  44  .  2.25 

15-  and  25-cent  size,  assorted .  2.50 

Ralston  Health  Cereal,  36  packages .  3.50 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers.  5-c.  size,  2  doz .  “ 

Tumblers,  10-c.,  Lord's  Prayer, 2  doz.  “ 


•75 

•45 

.85 


INK. 

Arnold’s,  black,  32 . per  bottle  .48 

Continental,  red,  1  doz . . 30 

44  black,  3  doz . 25 

Royal,  blax:k,  3  doz . 25 

Stafford,  Commercial,  32 . per  bottle  .58 


LAMP  GOODS. 

Per  case*’ of  6  doz. 

Lamp  Chimneys — 

Macbeth  Pearl  Top..., 

Acme.  Victor  Top .  3.60 

Pure  Flint,  Lustre  Top .  3.00 

Crystal,  Crimp  Top .  2.1 


Jumbo  Chimneys,  plain . per  doz. 

“  dec.,  107.. 

No.  o.  No.  1.  No.  2. 


No.  0. 

No.  1. 

No.  2. 

••  3-9° 

4.10 

4.80 

.  3-6° 

4.20 

4.80 

•  3°° 

3.60 

4.20 

2. 70 

3-3° 

bes . 

.5  doz. 

2 -75 

.5  doz. 

338 

No.  1. 

No.  2. 

per  doz. 

•75 

•  85 

..-9° 

I  .OO 

Banner  Burners . 

•45 

•55  -75 

No  charge  for  packages. 

Oil  Cans — 

Per  doz 

i-gal.,  glass . . 

i-gal. ,  galvanized . . 

5-gal.,  Lennox,  spout . 

.  5.00 

5-gal.,  “  spigot . 

.  5-5° 

5-gal  ,  Columbia . 

5  gal.,  Banner . 

.  8.00 

5-gal.,  Climax,  pump . . 

.  10.00 

5-gal.,  Home  Rule,  pump . . 

Lanterns — 

.  12.00 

No.  0,  Standard . 

7.80 

Cold  Blast . 

.  8.00 

lime.  \ 

Prepared,  2  doz.  in  case . per  doz.  -52Y  i 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . 05Y  I 

44  44  44  25-lb.  boxes,  Yz  lb . 06 Y 
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i 

mese  Goods  pie  already  Sold 

Egg-0-See  and  E-C  Corn  have 
been  more  widely,  more  system- 
I  atically  and  more  continuously 

I '  advertised  to  your  customers  than 

any  flaked  foods  on  the  market. 
Everybody  knows  what  they  are. 

It  requires  no  effort  to  sell  them. 
Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere 
else  to  get  these  popular  products. 


Egg=0=See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 


"ft 


<J  Our  Cafe  des  Gourmets  Coffee  is  our  latest  effort 
to  please  our  friends  and  to  give  them  a  highly  per¬ 
fected  blend  at  the  popular  price  of  25  cents  a  pound. 

C|  It  is  packed  in  handsomely  labeled,  air-tight  tins 
so  as  to  protect  its  freshness  and  natural  aroma. 

€|  Cafe  des  Gourmets  is  a  satisfying  drink  and  will 
please  your  most  exacting  trade,  conforming  to  the 
usual  high  standard  set  by  Wilde' s,  and  is  backed  up  by 
their  reputation  gained  through  more  than  90  years  of 
fair  business  dealings.  A  trial  will  prove  its  worth. 

SAMUEL  WILDE’S  SONS  CO.,  Importers 

- Coffees  Teas  and  Spices - 

11  DUTCH  STREET  =  INEW  YORK 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for 
Tea-store  decoration. 


TEA,  COFFEE  and  SPICE 


CANISTERS  and  CABINETS 


MORGAN  &  CORNELL 


211  DUANE  ST. 

INEW  YORK 
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LYE  AND  POTASH. 

Per  case. 

Banner,  4  doz .  3-  x5 

Babbitt's  Potash,  4  doz .  3.3° 

Lewis' .  3-25 

Red  Seal  2  doz .  1*87% 

“  4  doz .  3-65 

Popular,  4  doz .  *-45 


MATCHES. 


Ohio  Blue  Tips — 

Per  case. 

500s,  100  packages . . . 

Ohio  Noiseless — 

King  JJird — 

Swift  &  Courtney’s — 

Blue  Hen — 

Vulean  Parlor — 

Per  gross. 

65s . 

ioos,  5  gross.... 

500s . 

Vulcan  Safety — 
65s,  No.  37.. 


.90 

3-95 


•55 


65s,  No.  . . 45 

Columbia  Safety — 


No.  2,  5  gross., 
No.  37,  5  gross.. 

ioos ,  5  gross . 

No.  15,  1  gross.. 
No.  32,  5  gross.. 
Safety.. 


•55 

•50 

.90 

.20 

•55 

•45 


Mazeppa,  parlors,  500s .  3*5°-3-75 

Searchlight,  500s .  4.25-4.50 

Press,  200s .  1.80-1.90 

500s  .  4 • 5°~4 • 75 


America,  200s . . .  1.30-1. 


American  Paraffine,  500s,  extra  quality 


Telegraph  blue  head,  5  gross . 60 


Our  Darling,  1  gross,  No.  3, 
“  y<2.  gross.  No.  4, 


1 ,000 .  5-5° 


1,000 .  2.75 


MINCE  MEAT. 


Armour’s,  Home-made  style,  Wet — 

10-lb.  kits . 

25-  “  . 

Per  lb. 

co-  u  . 

. 08  yA 

. 0854 

ICO-  “  . 

. 08*4 

. 08 

John  Bower  &  Co. — 

Superior,  bbls.  and  l/2  bbls . 

..per  lb.  .085I 

“  18,  37  and  68-lb.  buckets  . 

..  “  .09 

6.25 

3-65 

3.80 


•13 

4.40 

.08 


•°8& 

,-°9 

6.25 

3-65 

3.80 


•13 

4.40 

•07M 

.08 


6  io’-ib.  buckets . per  crate 

“  6  5-lb.  buckets .  “ 

“  6  5-lb.  glass  jars . per  case 

“  XXX,  18,  37  and  68-lb.  buckets, 

per  lb. 

“  “  6  5-lb.  glass  jars,  per  case 

Fairmount,  bbls.  and  y  bbls .  per  lb. 

“  18,  37  and  68-lb.  buckets..  “ 

Wm.  J.  Troth — 

Famous,  bbls.  and  l/2  bbls . per  lb. 

“  18,  37  and  60-lb.  buckets .  “ 

“  6  10-lb.  buckets . per  crate 

il  65  lb.  buckets .  “ 

“  6  5-lb.  glass  jars . per  case 

“  XXX,  18,  37  and  60-lb.  buckets, 

per  lb. 

**  “  6  5-lb.  glass  jars. ..per  case 

Golden,  bbls.  and  V2  bbls . per  lb. 

“  18,  37  ana  60-lb.  buckets .  “ 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5,  6  glass  jars .  4-4° 

No.  3,  6  glass  jars .  3- 10 

No.  18,  37  and  68,  wooden  pails . per  lb.  .13 

Barrels,  halves,  quarters  and  kits...  ,f  .123! 

Family,  Seedless —  Per  box. 

No.  5,  6  wooden  pails .  3.65 

No.  10,  6  wooden  pails .  6.25 

Celebrated,  Seedless — 

Bbls.,  y2s  and  5{s . per  lb.  .08^ 

Wooden  pails,  18,  37  and  68  lbs .  lt  .09 

Condensed.  3  doz.  cartons  in  case . gross  11.00 

Condensed,  6%  doz.  in  case . gross  11.00 

Keystone —  Per  lb. 

Bbls.,  y2 s  and  5£s . 07^ 

Wooden  pails,  18,  37  and  68  lbs . 08 

Schimmel’s — 

Bbls.,  y2  bbls.  and  30  lb.  kits 


■°7'A 


x8  and  37  lb.  kanakins . 08 


10-lb.  kanakins,  6  to  crate . per  doz. 

5,-lb.  **  6  to  crate  .. 

5-lb.  glass  jars,  6  to  crate  . 


9.80 

5-3° 

6.25 


Campbell’s,  30-lb.  pails . 08 


Mrs.  Wells’,  bbls.,  y2  bbls  and  30-lb.  kits 
New  Year,  bbls.,  kegs  and  30-lb.  kits  .. 

Crescent,  bbls.,  l/>  bbls.  and  30-lb.  kits 

National,  bbls.,  x/2  bbls.  and  30-lb.  kits . 03% 

Southwark,  bbls.,  x/2  bbls.  and  30-lb.  pails . 


06 

.05 

.04^ 


OILS. 

Per  gal. 

Stove  Gasoline . 15J4 

Headlight,  150  test . i2*| 
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OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz... .  11.00 

“  Extra,  64  oz .  10.00 

Mammoth,  quarts .  6.00 

' ‘  “  y  pints .  2.20 

“  Extra,  quarts .  5-4° 

“  “  pints .  4. co 

“  l/2  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3.00 

Queen.  6  oz .  1.3° 

Pirn  Olas,  18  oz .  6.00 

**  10  oz . 3.5° 

California,  quart  tins .  3.50 

pint  tins .  2.15 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4.90 

pints,  2  doz .  2.90 

“  y2  pints,  2  doz .  1.90 

Rae’s — 

Lucca,  litre  bottle’s,  1  doz .  11.5° 

“  25-oz.  bottles,  1  doz .  8.75 

“  Finest  Sublime,  quarts,  1  doz .  6.50 

,l  “  pints,  2  doz .  7.50 

“  “  x/2  pints,  2  doz .  4.75 

“  “  8-oz.  flasks, 2*4  doz.  7.50 

“  “  12-oz.  flasks,  1%  doz.  9.00 

(<  Sublime,  8-oz.  flasks,  2 y2  doz .  6.50 

“  “  12-oz.  flasks,  2^4  doz .  8.00 

Finest  Sublime,  1  gal.,  10  in  case . per  gal.  2.40 

“  5  gal.,  1  or  2  in  case,  “  2.30 

“  1  quart,  40  to  case...  “  2.65 

Sublime,  l-qmrt  tins,  40  to  case .  2.35 

**  ^4-gal.  tins,  20  to  c  <se .  2.20 

“  1 -gal.  tins,  10  to  case .  2.10 

*l  5-gal.  tins,  1  or  2  to  case .  2.00 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents —  Per  case. 

24  454-oz-  bottles .  4-75 

24  8-oz.  bottles .  7-5° 

12  18-oz.  bottles .  6.75 

2  5-gal.  cans .  22.00 

10  1 -gal.  earns .  23.10 

20  y-gal.  cans .  24.20 

40  kv-gal.  cans .  25.30 

80  54 -gal.  cans .  27.50 

Bulk  at  $20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7.25 

Medium  bottles,  2  doz .  7.75 

Small  bottles,  4  doz .  8.50 

5-g  1.  tins,  2  to  case . .  26.50 

1 -gal.  tins,  4  to  case .  it. 00 

54-gal.  tins,  8  to  case . . .  12.00 

32-oz.  tins,  25  to  case .  22.00 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8.50 

“  pints,  2  doz .  9.00 

"  y  pints  2  doz .  4.75 

Oliver’s — 

1  doz.  large .  6.00 

2  doz.  medium .  6.75 

2  doz.  small .  4«25 

6  x-gal.  tins . per  gal.  2.10 

10  54  gal.  tins .  “  2.20 

20  i|-gal.  tins .  “  2.25 


American  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz . 55 

“  No.  16,  2  doz . 90 

“  No.  32,  1  doz .  1.85 

Keystone,  bottles,  2  doz . 90 


PAPER. 

Wrapping. 

Manila —  Per  ream. 

15  X  20,  full,  10  lbs . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  10  lbs . 3754 

Special,  15  x  20,  6  lbs . 21 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll—  Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 03 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide.... . 0354 

Glazed  silk  parchment,  12,  15  18,  20  or  24 

inches  wide . 03^4 

White  tea,  12  x  16,  reg . per  package  .14 

Wax  butter .  “  .11 

Parchment  butter,  9  x  12 .  “  .40 


Toilet  Paper. 

Per  case. 

100  5-cent  rolls .  3.00 

100  5-cent  packs .  3.00 

100  10-cent  rolls .  6.50 

100  10-cent  packs .  6.50 


—23“ 


Paper  Bags. 

Price  per  1,000  and  not  less  than  y  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  “  quarts......  “  5-75 

“  io-oz.  jars .  “  2.50 

“  10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails .  “  .90 

“  '  5-gal.  kegs . . per  xeg  2.00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

“  5-gal.  kegs..; . per  keg  2^25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

“  Tripe,  in  glass .  “  1.10 

“  Ox  Heart,  in  glass  .  “  1.10 

“  Pigs’ Feet,  in  glass .  “  1.10 

Russian  Sardines . per  keg  .75 

“  5-lb.  pails . per  pail  .50 

“  10-lb.  pails .  “  1. 00 


POTATO  CHIPS. 


t -lb.  packages,  bbls.,  25  lbs.. 
Loose,  bbls.,  30  lbs . 


•  i354 
.18 


POPPING  CORN. 

Brad’s  “  Tip-Top  Per  case 

5^  io-oz.  packages .  2.00 

100  io-oz.  “  3.90 

24  20-oz.  “  2.00 

48  20-oz.  ‘ ‘  3-9° 

I-X-L,  40  is,  White  Rice .  2.65 


PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1.50 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

“  No.  4  jars,  3  doz . 9254 

Beardsley’s —  Per  doz. 

Small  jars,  2  doz . 90 

Medium  jars,  2  doz .  1.25 

Large  jars,  1  doz .  2.25 


PICKLES. 

45  gal.,  1200s . per  bbl.  9.20 

45  gal.,  1000s . . .  **  8.65 

10-gal.  kegs,  600s .  2.90 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg  3.00 

“  1,000s,  5  gal .  “  4-15 

u  2,000s,  5  gal .  "  5.25 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal .  1.75 

Chow  and  Mixed  Pickles,  2  gal . per  pail  1.00 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  2  doz . 85 

No.  8,  Sweet  Gherkins,  2  doz . 90 

No.  8,  Sour  Mixed,  2  doz . 87 54 

No.  8,  Sour,  assorted,  2  doz . 8754 

No.  8,  Chow  Chow,  2  doz . 8754 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3-3° 

Mixed,  less  quantity .  3-3° 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  54  doz. 

54  pts.  pts.  qts.  54  gal.  gal. 

3.25  5.50  4.70  8.35  7.20 

Wood,  each — 

1 -gal.  2-gal.  5-gal.  10  to  45  gals., 

kit  kit  kit  per  gal. 

1.20  2.30  5-5°  1 . 00 


-24- 


Melon,  Cucumber,  Bur,  Pepper — Mango — 
Glass,  per  case  of — 


2  doz.  2  doz. 

54  Pts.  pts. 

4.00  7.00 

Wood,  each — 

1 -gal.  2 -gal. 

kit  kit 

1.70  3*3° 


1  doz. 
qts. 
6.00 


1  doz. 
34  gal. 
1 1  .-00 


54  doz. 
gal. 
10.20 


5-gal. 

kit 

8.00 


10  to  45  gals, 
per  gal.  j 

1.50 


VINEGAR. 


Per 


Duffy’s — 

Pure  Apple,  extra  old,  bbls . 

“  40  grain,  bbls . 

Pure  Cider,  40  grain . . 

“  45  grain..... . . . . 

Corson’s  Gold  Seal  Cider,  pure  apple . 

White  Wine,  90  degrees . 

Crown  brand,  pure  cider,  quarts . per  doz 

White,  distilled,  40  grain . . 

“  “  45  grain . 

“  f<  extra  strength . 

Crosse  &  Blackwell’s . per  doz.  2.1 


i; 


PROVISIONS. 

Hams,  skinback,  18-20  lbs... .| . . . ijj 


14-16  lbs . ^ . 1 

*•  10-12  lbs . i j 

Picnics,  6-8  lbs . 09 

N.  Y.  Shoulders,  10-12  lbs . jo 

Dried  Beef,  sets,  city  smoked . 18 

“  tenders  and  knucks . 2<> 

“  flats . . .  16 

“  air  dried,  sets . 24 

ft  '*  tenders  and  knucks . 24 

Jersey  Pork,  butt . per  bbl.  17.75 

“  family .  “  20.00 

Breakfast  Bacon,  rib  in . 13 

“  boneless . 14 

S.  P.  Bellies,  14-15  lbs . .  .11 

Bologna.  25-lb.  boxe's . oS  ! 

Boiled  Boneless  Ham .  .22 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . iu^ 

Covered  Hams,  54'cent  extra;  Covered  Shoulders 
Picnics  and  Bacon,  J4- cent  extra. 

Armour  &  Co. —  L 

Star  Hams,  regular,  10  to  12  lbs . 14, 

“  12  to  14  lbs . 14 

“  “  14  to  16  lbs 

“  skinbacks . 

Shield  Hams,  10  lb.  average . 


14  "  . 

“  16  “  . 

“  18  . 

“  skinbacks . 

Picnic  Hams,  5  to  6  lbs . 

"  6  to  8  lbs . 

Star  Smoked  Ox  Tongues,  long  cut... 

“  “  shortcut.. 

Beef  Bologna . 


.14 

•J3 

*3 

.1 

•n) 

o3*. 


•P^ 

•M1/ 


Shield  Parafined  Bologna .  08 


£ 


Berliner  Ham 

New  Orleans  Luncheon  Meat 

Star  Cooked  Ox  Tongue . 

John  Bower  &  Co. — 

Honey  cure  brand  Hams,  skinback . 15 

“  “  large .  ^15 

“  **  medium . 15 

"  “  small . ij 

“  Breakfast  Bacon . 

“  **  boneless 

Beef,  air-dried,  regular  sets . 

insides  and  knuckles . .  hi: 

Ham  Bologna . 13 

Beef  Bologna .  412 

Boiled  Hams . 2^ 

Beef  Tongues . per  doz.  8.00  io. 00 

Swift  &  Co. —  ,i  t 

Premium  brand  Hams,  8  to  10  lbs .  I145 

“  “  12  lb 

“  "  14  to  16  lbs .  2il| 


“  “  16  lb.. 

“  "  18  lb . 

<l  “  skinned,  18-20  lbs... 

“  **  boiled,  skinned,  fat¬ 
less  . 

“  Bacon . 1- 

“  Dried  Beef,  insides . 

**  Beef  Tongues,  short  cut .... 

Winchester  brand  Hams,  skinned,  all  aver.. 

“  Picnics . . . 


.26 

.22 

.26 

.20 

•  Mi 

•IJ9. 


LARD  AND  COMPOUNDS. 


60  lbs.. 
60  lbs.. 


10-lb.  tin  par 

5-lb.  “ 

3-lb. 

Armour’s — 

Shield  Pure,  60-lb.  tubs.. 
Simon  Pure,  3s,  5s  and  10s., 


Pure, 

Compounc 

per  lb. 

per  lb. 

•  i°K 

■of  'i 

.  II 

■  °8  V6 

.11K 

.091; 

•  11  y» 

.094 ' 

.  12 

■°9'i 

.  Ill 

•  *3/ 


White  Cloud  Compound . ^8'j| 


tierces. 


08 


Vegetole,  t  erces . 08 


08: 


tubs . 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . I2/Lj 

‘‘  (i  tubs . 11  j 

“  *'  3,  5  and  10  lb.  cans.. 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leafbrand,  tierces . 

Jewel,  compound,  tierces . 

Cotosuet,  tierces . ! . 


\ 


.08; 

•°9.i 


DRESSED  MEATS. 

City  Dressed  Beef —  Per  lb. 

Choice,  native .  . 08  -.09 

Common . 06  -.08 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION 


“GROCERY  WORLD  AND  GENERAL  MERCHANT” 


PQMSH  v&i'vt  ' 

^rteaoc  e.  b.  nooRE  jg;, 

>118  Wabash  ave  chica^= 


Walter  M.  Lowney  Company 

BOSTON,  MASS. 

. . ■--- - 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


ATAiORE  &  vSQ7V  -  PKila^delpKia. 

i 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VI S  IO  N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 


Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  Hi  R  3  OR  HONEiY-OURHl  BRAND 


Beef,  Beef  Tongues,  vjr  /k  ra/w  Pure  Kettle-readered 

Breakfast  Bacon,  etc.  JT1  It  A  W*  LARD  a  Specialty 

BOILED  HAMS  AND  BEEP  TONOUES 
XXX  AND  SUPERIOR  MlNOE  MEAT 

U.  8.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


3  Points  to 

EAR  IN  MlNBt 


We  Want  You  to  Sell  This 


There  are  good  reasons  why  you  should.  It  is 
the  finest  floor  wax  ever  manufactured.  Lots  of 
your  customers  have  hardwood  floors,  and  if  you  sell 
Moore’s  Floor  Wax  to  them  ONCE  they  will 
always  buy  it.  To  make  it  worth  your  while  to  tell 
your  trade  about  it,  we  are  giving  you  enough  Uni¬ 
versal  Coupons  with  it  to  entitle  you  to  a  handsome 
premium  with  every  case. 

E.  B.  MOORE  &  CO. 

76  Wabash  Avenue  Chicago,  Illinois 


CL  YOU  OUGHT  TO  KNOW  that  all  Cocoa  made  by  the  Dutch  method  is 

- -  treated  with  a  strong  alkali  to  make  it  darker 

in  color,  and  more  soluble  (temporarily)  in  water  and  to  give  it  a  soapy  character.  But 
the  free  alkali  is  not  good  for  the  stomach.  LOWNEY’S  COCOA  is  simply  ground 
to  the  fineness  of  flour  without  treatment  and  has  the  natural  delicious  flavor  of  the 
choicest  cocoa  beans  unimpaired.  It  is  wholesome  and  strengthening. 

The  same  is  true  of  LOWNEY’S  PREMIUM  CHOCOLATE  for  cooking. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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Western  Dressed  Beef — 

Choice,  native  cattle . 08  -.09*4 

Common  to  fair . 06  -.08 

City  Dressed  Veal — 

Prime .  -*11 

Good  to  choice .  -.10 

Dressed  Hogs — 

Pigs . 09K-.10 

Hogs,  heavy . °93A~-  10 

“  180  lbs . 09-%-.  10 

“  160  lbs . 09^-. 10 

“  140  lbs . 09^-.  10 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good .  **• 11 

li  44  culls  .  -.09 

Sheep,  choice . 08  -.09^4 

“  medium .  -*o8 


BUTCHERS’  SUNDRIES. 


Fresh  Steer  Tongues . 

Cow  Tongues . 

.70  -  . 80 
.50  -  .70 
■50  -  • 75 

Sweetbreads,  veal . 

.60  -  .90 

44  beef . 

-1. 00 

Calf  Livers . 

.  per  lb. 

.20  -  . 25 

Beef  Kidneys . 

-1 .00 
-  .06 

Ox  Tails . 

.50  -  -6S 

Hearts,  beef . 

. per  lb. 

.03  -  .05 

Rolls,  beef. . 

-  .14 

Fresh  Pork,  loins,  city . 10 

“  “  western . 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in.  - 

Turkeys—  Per  lb. 

Western,  young  hens,  8  to  10  lbs . 24  -.27 

“  young  toms,  15  to  17  lbs . 24  -.27 

Old  hens  and  toms .  #-23  -.25 

Common  to  good . 20  -.23 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 20  -.22 

Philadelphia,  fresh  killed,  3^4  to  4  H>s. 

to  pair . 20  -.22 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 20  -.22 

Western,  4  to  4J4  lbs.  to  pair,  fancy . 18  -.20 

“  3  to  3^  lbs.  to  pair,  fancy . 18  -.20 

“  fair  to  good..... . .5  -.16 

Fowls — 

Western,  fancy . 14 T5 

Heavy  Roasters,  4  to  5  lbs . 20  -.22 

Fair  to  good . 19  “• 20 

Old  cocks . 10  -.11 

Western  capons,  fancy . 

44  small . 

Squabs—  Per  doz. 

Prime,  large,  fancy .  3-00-3.50 

Mixed, .  2.50-3.00 

Dark .  x.  25-1. 50 


LIVE  POULTRY. 

Per  lb. 

Spring  Chickens,  nearby,  il/2  to  2  lbs . 15  -.16 

Large  Springers . 15  -•  16 

Fowls . 13K” •  x4 

Roosters .  -.10 

Ducks . 11  -.13 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 

Small,  or  No.  1,  2  doz . per  doz.  .85 

“  1  doz .  “  .85 

Large,  or  No.  2,  1  doz .  “  1.40 

1- lb.  cans,  1  doz . per  case  4.00 

2- lb.  cans,  l/2  doz .  “  3.75 

3- lb.  cans,  J4  doz .  44  5.40 

5-lb.  cans,  x/2  doz .  “  8.70 


SAUER  KRAUT. 

Extra  quality,  50-gal.  tierces .  5.65 

“  15-gal.  kegs .  2.75 

Victory,  extra  fancy.  No.  3,  2  doz . per  doz.  .82^4 

Spring  Garden,  fancy,  No.  3,  2  doz....  “  .80 

Compass,  No.  3,  cans,  2  doz . 75 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  J4  lb.,  2  doz .  1.00 

Round  conical,  with  key,  No.  1,  1  doz .  2.35 

44  44  No.  2,  1  doz .  4*25 

“  “  No.  3,  *4  doz .  6.50 

“  No.  4,  *4  doz .  8.50 

P.  P.  Sauce,  No.  1,  2  doz .  1.50 
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Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.00 

No.  1,  cans,  1  doz .  2.25 

No.  2,  cans,  1  doz .  .  4.00 

No.  3,  cans,  J4  doz .  3.25 

No.  4,  cans,  y2  doz .  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies —  Per  doz. 

No.  32,  jars . 97^ 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . . . 88 

SchimmePs,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 72  *4 

“  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

SchimmePs,  pure,  30-lb.  pails . 13% 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06 

“  4^4-lb.  toy  pails,  y2  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

“  Southwark,  No.  3,  tins .  1.00 

**  No.  5,  toy  pails .  2.70 

44  30-lb.  pails . per  pail  1.08 

**  20  lb.  crocks . per  lb.  .07^ 

“  SchimmePs,  30-lb.  pails .  “  .06 

Prune,  30-lb.  pails .  tl  -°llA 

Jams — 

SchimmePs,  pure,  jars,  2  doz..„ .  1.70 

Southwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade — 

Hartley’s,  imported .  1.82^4 

SchimmePs,  pure .  1.65 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers .  4-°° 

y-lb.  “  .  2.25 

Curtice  Bros.  Preserves — 

Cherries,  jars .  4.85 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4.60 

Apricots,  peeled,  jars .  4 . 85 

Pineapple,  jars .  4.60 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  sz.  ioc. sz.  25c.  sz. 

Essence  Peppermint . 85  1.95 

Castor  Oil .  45  .85  1.95 

Sweet  Oil . 40  .85  1.95 

Spirits  Nitre . 45  .85  1.95 

Spirits  Camphor . 85  1.95 

Spirits  Painters’  Commercial...  .45  .85  1.55 

Paregoric . 45  .85  1.95 

Glycerine . 45  .85  1.95 

Syrup  Squills . 45  .85  1.95 

Syrup  Rhubarb . 45  .85  1.95 

Syrup  Ipecac . 45  .85  1.95 

Turlington  Balsam . 45  .85  1.95 

Golden  Tincture . 45  .85  1.95 

Tincture  Arnica . 45  .85  1.95 

Balsam  de  Malta . 45  .85  1.95 

Bateman  Drops,  rd  bots . 45  .85  1.95 

Godfrey’s  Cordial,  rd  bots . 45  .85  1.95 

Turpentine . 45  .85  1.95 

Machine  Oil . 45  .85  . 

Laudanum,  15c.  size . per  doz.  1.20 

14  25c.  size .  **  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . per  lb.  .03 

Beef  Capsules.  Anker’s .  3.00 

Borax,  powdered,  bulk . per  lb.  .08 

“  lump,  bulk .  .08 

“  20  Mule-Team,  pure,  24  1  lb. ..per  case  2.40 

“  “  "  48  y2  ib..  2.60 

44  “  “  96  y  ib..  “  2.80 

Butter  Color,  W.  &  R . per  doz.  2.00 

Bull’s  Cough  Syrup .  “  1.90 

Bluestone,  bulk . per  lb.  .06 

Copperas .  44  .01 

Camphor,  gum,  i-oz.  blocks .  “  .60 

“  flakes,  250-lb.  bbls .  “  .02^ 

44  less  quantity .  44  -°3k* 

“  Tar  Balls,  250-lb.  bbls .  “  .02# 

“  44  less  quantity .  **  .03 

Castoria,  Fletcher’s . per  doz.  2.80 

"  Pitcher’s .  “  .85 

Carbonate  of  Ammonia . per  lb.  .11 

Epsom  Salts .  “  -o\% 

Glauber  Salts .  (<  .01  y2 

Glue,  ordinary .  "  09^4 

“  white .  44  .20 

Gum  Arabic . » .  44  .50 

Haarlem  Oil . per  doz.  .35 

Husband’s  Magnesia .  “  2.85 

{amaica  Ginger,  Hires’,  flasks .  44  .90 

.icorice,  P.  &  S.,  5c.  stick,  imported,  44  .36 

“  M.  &  R.,  5-lb.  boxes . per  lb.  .23 

“  **  lozenges,  5-lb.  boxes  “  .27 

“  4s,  6s,  8s,  12s,  16s,  5-lb.  boxes  44  .24 

tf  root .  “  .11 

Putty,  25-lb.  cans . per  100  lbs.  1 .60 

**  50-lb.  cans .  “  1.55 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz.  .35 

44  14  ioc.  size ...  44  .75 

Paris  Green,  100-125-lb.  kegs . per  lb.  .24 y2 

44  y -lb.  packages .  44  .29 

“  l/2 -lb.  packages .  44  .28 

44  i-lb.  packages .  44  .27 

Rosin .  “  .03^ 

Roach  Powder,  Omega,  4-oz.  cans . 80 

44  “  . per  gross  9.00 

Roachsault,  ioc.  size .  per  doz.  .80 

Saltpetre,  crystal,  about  35o-lb.  bbls . per  lb.  .06% 

“  gjanulated.  about  100-lb.  kegs  “  .06^ 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.55 

44  100-lb.  bags .  2.35 

44  less  quantity . per  lb.  .03*4 

Venetian  Red .  “  .01 

Whiting .  44  .02 
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Goff’s — 


Per  doz. 


75 


Cough  Syrup,  25c.  size .  1 

Herb  Bitters,  25c.  size .  1 

Oil  Liniment,  25c.  size .  1 

Sarsaparilla,  50c.  size .  3 

Worm  Syrup,  15c.  size .  1 

Horse  and  Cattle  Powder,  15c.  size .  1 

Dyspepsia  Tablets,  ioc.  size . 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . 

No.  10 . 

Tube  V . 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 

Root  Beer . 

Talcum  Powder . 

Triangular  Quinine . . . 

Quinine  Capsules . 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbine .  18.00 

:t  Jr.,  (Mankind) . 

Taroleum,  small  cans . 

“  large  cans .  i5.oo 

Young's  Kidney  and  Nerve  Powders .  2.00 

“  Fattening  and  Condition  Drops .  4.00 

44  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


75 


9.00 

6.00 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax .  “  .03 

Silver  Sand . per  bbl.  1 . 25 

Tar,  pints . per  doz.  .75 

“  quarts .  44  1.00 

44  gallons . each  .30 

“  14  bbls .  “  3.50 

44  Dbls .  %tt  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2.00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, ioc.  size  .  75 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  ioc.  size . 90 

25c.  size .  2.00 

35  c.  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 

Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .85 
15c.  size  1.75 
25c.  size  2.00 

Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . . . 45 

No.  2,  Vanilla  and  Rose . .’ . 90 

No.  2,  Lemon  and  assorted . 85 

No.  4,  “  44  .  2.00 

No.  4,  Vanilla .  2.25 

Assorted  cases,  Nos.  1  and  2 . .  10.80 

44  Nos.  1,  2  and  4 .  11.80 

Bulk.  pts.  qts.  J4gals.  gals. 

XXX  Vanilla .  1.50  3.00  6.00  12.00 

XX  Vanilla .  1.25  2.50  5.00  10.00 

X  Vanilla .  1.00  2.00  4.00  8.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00  1.60  3.00  6.00 

Peach,  Rose,  Apricot, 

Violet .  1.50  2.75  5.50  10.00 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25  2.25  4.00  7.50 

Tea .  7.00 

Kitchen  Queen —  Per  doz. 

Extract  Vanilla,  No.  25 .  2.00 

44  No.  2X . . . 80 

“  ,  No.  X . 45 

Extract  Lemon,  No.  25 .  1.75 

“  No.  2X . 80 

“  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla .  1.75* 

44  Lemon . 1.75 

Select  Vanilla . 85 

44  Lemon  . 85 

“  assorted . 85 

44  small  size . 45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair’s  Liquid  Rennet .  1 . 10 

“  Rennet  'I  ablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1.50 

Hanson’s  Junket  Tablets,  3  doz . 73 

Union  Tablets,  3  doz . 45 


CIDER. 

Corson’s —  Per  gal. 

Bottled  Cider—  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  qts .  3.50 

44  44  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

44  44  2  doz.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

44  44  2  doz.  pts .  4.25 
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CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2 

“  boxes,  20  packages...... . 

Gee  Whizz,  72  packs . 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1 

Spearmint,  20  packs,  100  pieces . 


rice. 


Extra  Fancy  Head,  XXXX,  100-lb.  bags.. 

Fancy  Head,  100-lb.  bags . 

Choice,  100-lb.  bags . . 

Prime,  1  oo-lb.  bags . . 

Japan,  fancy,  100-lb.  bags . 

44  choice,  100-lb.  bags .  .  . . 

Java,  fancy,  polished,  ic»-lb.  bags . . 

B.  Fischer  &  Co. — 


Per 


CHOICEST 


BEATRICE 


THE  fKBT  GRIDE  PRODUCED 

Packed  Eaclmively  By 


r; 

..  .,cil  Dulrilmlera  of  PutltfJ  Kitt  111 

Ihr  I'nifed  5l*ttS  *  J  , 

_ -  —  -< 


Fischer’s  Choicest  Head,  i-lb.  pockets . 

Queen  Quality,  ex.  fancy  head,  i-lb.  pockets 
'•  “  3-lb.  “ 

“  “  5-lb.  “ 

Coronet,  choice  head,  1  lb.  pockets . 

44  3-lb.  pockets . 

Imperial,  choice,  Dom.  Japan,  1  -lb.  pockets 
“  “  “  3-lb.  " 

-  “  “  5-lb.  “ 

Extra  fancy  head,  XXXX.  ioo-lb.  bags . 

Fancy  head,  ioo  lb.  bags . 

Choice  head,  100  lb.  bags . 

Fancy  Java  head,  ioo-lb.  bags . 

Fxtra  fancy,  Patna,  ioo-lb.  bags . 

Siam,  Patna  style,  ioo-lb.  bags . 

Broken,  ioo-lb.  bags . 

Fancy  Japans,  ioo-lb.  bags . 

Choice  Japans,  ioo-lb.  bags  . . 


SALT. 


Worcester — 

Bbls.,  contain  280  lbs .  2. 

“  60  5-lb.  bags .  4. 

44  22  14-lb.  bags .  3. 

44  30  10-lb.  bags .  3 

“  115  2^4-lb.  bags .  4. 

Irish  Linen,  250-lb.  bags .  2. 

“  56-lb.  bags . 

44  28-lb.  bags . 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb  bags,  in  bbls . per  bbl.  3 

Pretzel,  280-lb.  bbls .  2. 

44  180-lb.  sacks .  1 

Cheese,  280-lb.  bbls .  2 

Packing,  70-lb.  cotton  bags . 

“  140-lb.  cotton  bags . 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2. 

New  Ivory,  24  large  cartons  to  case .  1 . 

Agricultural,  200-lb.  burlaps . 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl. 

Less  than  5  bbls.  the  list  net;  5  to  9  bbls  ,  5  per  <: 
discount;  10  bbls.  or  more,  7J4  per  cent,  discount  B 
be  allowed. 


SALAD  DRESSING. 

Per 

Campbell’s,  small,  patent  cap,  2  doz . 

Durkee’s,  large,  1  doz .  4 

44  small,  2  doz .  2 

Schimmel’s,  small,  2  doz . 

My  Wife’s,  large.  1  doz .  2 

44  small,  2  doz .  1 

Snider’s,  pts.,  1  doz .  2 


SAL  SODA. 

Bbls.,  375  lbs . per  100 

Kegs,  170  lbs .  per  100 

60-lb.  boxes,  bulk  or  granulated . 
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It’s  a  Hard  Job,  but  We’ve  Done  It 

You  know  how  hard  it  is  to  please  all  your  customers  with  coffee.  It  is  natural  for  you  to  find  it  harder 
than  we  do,  because  you  have  a  lot  of  things  to  do  and  we  do  nothing  else.  Private  Estate  Coffee  is  the 
result  of  many  years’ experimenting  to  please  the  popular  taste,  and  it  does  it  so  well  that  we  don’t  know  of 
a  grocer  who  has  induced  a  customer  to  try  it  who  isn’t  still  using  it.  This  is  one  important  reason  for  your 
making  a  leader  of  it,  and  another  is  that  we  share  our  profits  with  you  by  giving  you  Universal  Coupons 
with  every  case . 

F.  A.  CAUCHOIS  &  CO. 

THE  FULTON  MILLS  33-34  Fulton  Street,  New  York 

Philadelphia  Branch,  139  S.  Front  Street 


I 


I 

>• 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 


wholesale  trade  all  over  the  United  States.” 

Wrap  Up  the  Penny 


It  is  poor  business  to  give  away  a  part  of  your  profits  to  each  customer  if  they  do  not  know  you  are 
oing  so. 

If  you  give  52  cents’  worth  of  coffee  for  50  cents  without  your  customer  knowing  it  you  lose  two  cents 
nd  receive  no  benefit  from  your  generosity.  Remember  it  is  your  loss. 

Better  sell  50  cents’  worth  for  48  cents,  or  put  the  two  pennies  in  the  package  where  they  will  be  seen 

nd  thus 

Advertise  Y our  Husiness 

The  best  and  safest  way  to  secure  trade  and  hold  it  is  to  use  such  methods  as  will  promote  absolute 
onfidence.  Impress  upon  your  customers  the  fact  that  you  are  trying  to  be  fair  and  square  with  them, 
he  surest  way  to  show  this  is  to  use 


There  is  nothing  on  the  market  to-day  which  will  bring  as  large  and  as  sure  returns  on  the  money 

nvested  as  our  latest  improved  scales. 

Eighteen  years  of  experience  and  development  places  us  in  a  position  to  equip  the  merchant  with  scales 
vhich  produce  the  desired  results  in  the  quickest  and  surest  way.  Let  us  prove  it. 

It  is  no  credit  to  be  the  last  to  investigate,  therefore,  send  in  the  attached  coupon  or  your  name  and 

ddress  by  return  mail. 


The  new  low  platform  No. 
140  DAYTON  Seal* 


Date . 

Money  weight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . . . 

STREET  and  NO . 

Town . State . 

Busin  bs* . 


Moneyweight  Scale  Co. 


1  The3utingScale 


Comp“ 


Company 


35  State  Street,  Chicago 

district  opficbs  :  /  Philadelphia  Office,  1651  N.  8th  Street.  New  York  Office,  11  E.  J4fh  Street 

=  \  Pittsburg  Office,  205  McCance  Bldg.  Buffalo  Office,  62  Pearl  Slrtit. 
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SAUCES. 


Lea  &  Perrins’ — 

Per  doz. 

Worestershire,  large . 

“  middle . 

**  small . 

Snider’s — 

Chili,  No.  16,  1  doz . 

“  No.  8,  2  doz . 

Oyster  Cocktail,  No.  16,  2  doz . 

“  No.  8,  2  doz . 

Worcester,  Campbell’s,  No.  8,  2  doz . 

Norih  of  England,  No.  8,  2  doz . 

. 87 

SEEDS. 

Canary,  bush.  6o-lb .  2-6° 

Caraway . 12 

Celery . °9 

Coriander,  bleached . °5 

Flax . 

Hemp,  bush  401b .  I,6° 

Mustard,  Brown . 

Mustard,  Yellow . '. . 06 

Rape,  per  lb . . 

Poppy,  per  lb . 10 

Sunflower,  per  lb . . 


SODA. 

Bi-Carb. ,  112  lbs.,  kegs . keg 

Bi-Carb.,  bulk,  less  quantity . per  lb. 

Babbitt’s  Soda,  t/-lb.  pkgs  ,  25  lbs .  “ 

Arm  &  Hammer  Dd.,  Vs,  36  lbs . 

“  “  “  lbs.,  36  lbs . 

“  “  “  'A,  36  lbs .  “ 

Saleratus,  Babbitt’s  bd.,  !4s,  25-tb.  bxs. 


1  •  75 

.0254 

05^ 

■  °s  Vs 

■  °5l/i 

■°SlA 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  1  doz  .  r.S° 

Hires'  Root  Beer,  Carbonated,  2  doz . °7/4 

Hires’  Ginger  Ale,  Carbonated,  2  doz . 87H 

Welch’s  Grape  Juice,  case  quarts,  1  doz .  4-5° 

“  '■  “  pints,  2  doz .  4.7S 

“  “  “  J^-pints,  3  doz .  4.25 

"  3-ounce,  8  aoz .  6.00 

*•  “  “  i^-gallons.i  doz....  8.00 

**  “  **  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co.—  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2. 10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2. 10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz  .  2. 10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  gross .  2.50 

Bon  Ami,  10-centsize . ^  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

“  “  “  3  doz . per  doz.  1.45 

“  *•  small . per  gro  s  7.00 

“  “  **  . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 


SOAP — Laundry. 


Bars. 

Acme . 100 

Acorn . 120 

Ark . 100 

American .  72 

Bee . . .  1 00 

Best,  Babbitt . 100 

Babbitt’s  New  York  City .  60 

Big  Master .  7° 

Brown .  60 

Borax,  Dreydoppel .  40 

Pearl,  Young  &  Co .  40 

Day  &  Frick,  Novelty .  40 

Handsome .  60 

Eavenson,  large . 100 

**  small . 100 

Kirkman’s . 100 

Red  Seal . 100 

Swift’s . 100 

Circus . 100 

Cotton  Oil . 100 

Coal  Oil  Johnny . . 100 

Cygnet . 100 

Dobbins'  Electric . 100 

Dewey . 100 

Fairy .  xoo 

Fels-Naptha . 100 

Five  case  lots  freight  prepaid . 100 

Good  Morning . 100 

Glycerine  Tar . 100 

Gloss . 100 


Less 
than 
5  bxs. 
3-50 
2-45 
i-75 
2.80 
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Grand  Pa*s,  large .  50 

“  100 

Ivory . 100 

“  small . 100 

Lenox . 100 

Life  Buoy . 5° 

“  100 

Lautz’s  Naptha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

“  5  cent  size .  100 

11  toilet  size . 100 

Mayer’s . 100 

“  50 

Miller's  Naptha . 100 

Naptha,  Swift’s . 100 

“  P.&G . 100 

Octagon . 100 

Old  Mill . 100 

Ozone . 100 

Oleine,  Conway’s .  60 

“  Golden .  60 

“  Eavenson’s .  60 

“  Kirk’s .  60 

“  Philadelphia,  60  blocks . 

“  "  72  “  . 

“  Pennsylvania .  60 

“  Procter  &  Gamble .  60 

(<  Young’s  Best  .  60 

Pride,  Swift’s .  100 

Polo . 120 

Quaker  City,  boxes . 100 

“  tubs . 15° 

Sunlight,  oval . 100 

li  twin  bars . 100 

Santa  Claus . 100 

Saratoga .  120 

Star . 100 

Sunny  Monday . 100 

White  Cloud . 100 

Wool  Soap,  large . 100 

“  small . 100 


3-x5 
3.80 
7.00 
4.00 
3.00 
1  95 
3-90 

3.80 
3.00 

5.80 
4.00 
4.00 
3.8° 
1.90 
3-75 
3-75 
3-85 
3-90 
3-3° 
3-75 
2.50 
2-55 
2.35 
2.07^ 
2.60 

2.60 

1.60 


3.00 

2.80 


3-75 

2- 45 
2.90 
4.60 

3- 85 
3-95 
3.10 

2- 45 
3.00 
4.00 

3- 85 
6-75 
4.00 


Toilet  Soaps. 


Buttermilk  Cosmo.. 


. gross 

“  “  . doz. 

“  Swift’s . gross 

Castile,  imported,  Conti . lb. 

“  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s. . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis .  “ 

“  /..doz. 


6.60 

.60 

4-05 

•13^ 

.11K 

.70 

4.40 

4-5° 

■45 


Hearts  and  Flowers . gross  10.25 


Maxine  Elliott. 

Oatmeal,  3  cakes  in  box .  “ 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  J{-lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  x/z  gross . gross 

Swift's .  “ 


8. 10 
3-25 


.09 

.40 

i-75 

3- 25 

4- 05 


Scouring  Soap. 


Day  &  Frick’s  Flint 

Young’s,  48  bars . 

Brooks’  Crystal,  100  bars . 

Philadelphia  Standard,  60  bars 
Sapolio,  36  bars 


36  bars .  1.24 

.  1.80 


3.20 


2.25 


Hand.  36  bars .  2.25 


3-75 


Wrigley’s,  100  bars,  „  .  _ 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars .  2.35 


3-9° 

3-45 

3- 52  'A 
2.90 
2.40 
2.60 
2.80 
2.80 
2.60 

4- 75 
3-75 
3-75 
3.80 
4.00 

3- 50 

3:57/2 

4.00 

4- 25 
2.15 
4.00 
4.00 
3-95 
3-85 
3-75 
3-50 


Soap  Powder. 

Per  case 

Pearline,  36  packages .  2.70 

“  72  “  .  2.70 

“  100  **  .  2.65 

Soapine,  No.  7,  100  packs .  2.37J4 

“  No.  12,  100  “  .  3-9° 

,l  No.  17,  36  “  .  2.42J4 

Babbitt’s  1776  Powder,  100  6-oz .  2.25 

Finola,  100  packages .  3.25 

Gold  Dust,  Fairbaiik’s,  100  12-oz.  packages....  4.00 
“  “  244-lb.  “  ....  4.50 

Naptha  Borax,  100  packages,  large .  4.75 

“  100  5-cent  packages .  3.75 

Kirkoline,  white,  24  large  packs .  3.  $5 

“  “  100  12-oz.  packages .  3.35 

Young’s  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

“  “  50  2S .  4.OO 

(t  “  IOO  IS .  4  00 

Nine  O’clock  Tea,  100  packages .  3.15 

I-V  Washing  Tablets,  3  doz . per  doz.  .  43 

Swift’s  Washing  Powder,  100  is  .  3.85 

“  “  244s .  3.85 

Penny  wash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine.  100  packages .  3.75 

Old  Dutch  Cleanser,  48  packages .  3.25 

SPECIALTIES. 

Anker’s  Bouillon  Capsules . .  3.00 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz.  .45 

Dime  size,  2  and  4  doz  .  “  .85 

i^-lb.  net,  tins,  2  and  4  doz .  “  1.00 

*4 -lb.  net,  tins,  2  doz .  “  1.90 

1  -lb.  net,  tins,  1  doz .  “  3-7° 

6  lb.  cans,  full  weight . per  lb.  .23 

10  lb.  cans,  full  weight .  “  .22 

Coleman’s  Mustard,  D.  S.  F. — 

i-lb.  tins . perdoz.  5.40 

^-lb.  “  .  “  2.70 

54-lb.  “  .  “  1.45 

yk- lb.  “  .  “  .90 

18-  b.  kegs . 43 


Pepper — 

Bbls. 

Boxes. 

Cans. 

Black,  High  Grade . 

•15 

•*7 

Black,  Low  Grade . 

.11 

•  x3 

White,  High  Grade . 

.28 

•30 

White,  Low  Grade . 

•17 

.19 

Red,  High  Grade . 

.  21 

•23 

Red,  Low  Grade . 

.  16 

.18 

Cinnamon — 

High  Grade . 

•23 

•25 

Low  Grade . 

.14 

.  16 

Cloves — 

High  Grade . 

•23 

.25 

Low  Grade . 

•  17 

.19 

Allspice— 

High  Grade . 

•  12/4 

•1454 

Ginger — 

High  Grade . 

■  26'A 

.2854 

Low  Grade . 

.  12 

•  x4 

Mace — 

High  Grade . 

•75 

•77 

Nutmegs — 

High  Grade . 

•30 

•3Z 

Mustard — 

Yellow,  High  Grade . 

. 19 

.  20 

.22 

Yellow,  Low  Grade . 

. 14 

■15 

■  17 

Brown,  High  Grade . 

McCormick  &  Co. — 

•x5  ^  -x7 
Per  doz. 
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Bee  Brand — Pepper,  Cinnamon, 
Cloves,  Ginger,  Allspice . 


Mustard, 
H-ib. 
K- lb. 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice . j£-lb. 

5^-lb. 


.40 

•75 


.40 

•75 


Mustard — Prepared. 


Campbell’s,  jar,  2  doz . 

Gulden's,  No.  6,  with  spoon,  2  doz.. 


Per  doz. 

..  .8  ?y2 


Beer  Mug,  fancy,  large  size,  2  doz . 

Lemonade  Glass,  tall,  2  doz . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . 

Milk  Jar,  glass  top,  2  doz . 

Water  Tumblers,  glass,  No.  10,  4  doz . 


95 


90 

85 

4  2M 


WHOLE  SPICES. 


Per  lb. 

Pepper,  Black . 07J4 

Allspice . 06 

Cloves . 11% 

Mace . 48 

Nutmegs,  large . 16 

“  medium .  13 

Cinnamon  Bark,  China . 13 

“  Canton . 12 

“  Java  Thin  Quills,  5-lb.  rolls.. 

11  Saigon . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 

Green  Ginger  Root . 


•30 

•79 


•05 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

"  36  10-cent  “  .  **  2.70 

Duryea's,  40-lb.,  1  -lb.  packages . 07^ 

“  20-lb.,  . °7/4 

Niagara,  40  lb.,  “  . 05 

Cream,  48-lb.,  “  .  3.45 

Kingsford’s,  40  lb.,  “  . 07^ 

“  20-lb.,  “  . 07 


LAUNDRY  STARCH. 


Gilbert’s  Laundry,  40-lb  boxes . 

“  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons..... . 

Kingsford’s,  Pure,  3  lb.  cartons . 

“  Pure  Gloss,  lb.  packages . 

“  Silver  Gloss,  12  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

il  Superior  B,  bulk . 

**  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs. 

Niagara,  laundry,  50  lb.  bulk . 

“  i-lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs . 

“  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . : . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . . . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starcn  Polish,  20  cakes . per  box 


.04 

.06 


•05 

.06V 

.06V 

•07^8 

.06V 

■°iVi 

■  04V 

■07% 

.04 

•05 

•05 

.06 


4-3° 

2.20 

5.00 

2.50 


.08 

•50 


—33— 

Electric  Paste,  J^-gross  boxes .  4.20 

Magic  Paste,  %■ -gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .87*4 

“  . per  gross  10.25 

small  size . per  doz.  .  70 

Climax  Enamel,  y -gross . 0 . per  gross  9 . 40 

Black  Jack,  ^ -gross .  “  7.00 

Rising  Sun .  “  5.75 

Sun  Paste,  5-cent  size .  “  4.50 

“  10-cent  size . .  “  7.20 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  ^  gross .  1.25 

Per  box  of  gross .  2.50 

14  dozen  to  gross .  5.00 

10-cent  size,  No.  10,  per  box  of  -gross .  2.25 

Per  box  of  J^-gross .  4.50 

Per  gross .  9.00 

F.  F.  Dailey  Co. — 

2-in-i ,  smaller  size . per  doz.  .  75 

2-in-i,  large  size .  “  1.75 


SUNDRIES. 


Bird  Food — 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs .  “ 

McAllister,  36  packs .  “ 

Rosensteins,  i-lb.  pkgs.,  2  doz . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz.  ...per  doz. 

Red,  quarts,  3  doz . . .  lt 

Silver,  pints,  3  doz .  " 

“  quarts,  3  doz .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

“  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz .  “ 

Paist’s  Glue,  1  doz .  " 

Carpet  Tacks,  Wooden  Keg,  y2-g ross  case, 

assorted,  6,  8,  10  s . per  case 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz. 

6-oz .  *’ 

8-oz .  “ 

io-oz .  ** 

12-oz .  " 

Matting  Tacks — 

No.  10,  steel . per  doz. 

No. 11,  “  .  " 

No.  12,  “  .  M 

G.  B.  Weiss  &  Son — 

Sole  leather,  No.  1 . 

“  No.  2..... . 

“  No.  3 . 

Cut  Sole  Leather,  cut  into  taps,  6  ins.  high... 

5>4  “  - 


.0434 
•°5  Vi 
•05:’ 8 

•°5^ 


•35 
.70  | 
•35  ! 
.70 
.60 
1.85 
42^ 

a. 


.80 

.40 


.90 
.06 
.061 
■07  V 

.  08  5 
,og'{ 


.10A 

•13 


5 

4  A 
4 

3  lA 


•25 

•23 

.21 

1.50 

1.48 

1.42 

1.25 

1. 18 
1.05 


SEIBERT’S  9 
Poison  Fly  Paper 

P»ys  150%  Profit 

A  very  attractive  package 
and  a  good  seller. 

Put  up  50  envelopes  in 
a  display  box  like 
cut  SI. 00 


Retails  at  5  cents  an  envelope 
4.80 


Fly  Ribbon . P"  gross 

Ely  Paper,  Tanglefoot . per  case 

“  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

“  “  10  cartons- .  “ 

Wax,  White  and  Yellow . per  lb. 


2.20 

3.OO 

2-35 

•30 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb. 

“  “  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  '* 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  “ 
Fine  Hemp  Twine,  8  balls  to  lb.  in  5-lb. 

bunches . “ 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . per  lb 

Best  Jute  Rope.  16  yds.  to  lb . 

Best  Jute  Plow’  Line,  8  yds.  to  lb. .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

“  108  ft.  to  hank .  “ 


•  o8^| 
•75 


.20 

.18 

.x6 

.20 

•25 


.20 


.16 

.07 

.07 

1.60 


1.70 


SYRUP  AND  MOLASSES. 

N.  O.  Molasses. 

Extra  Fancy,  No.  668 . 42 

tl  No.  669 . 4° 

Fancy,  No.  670 . 39 

Strictly  Choice,  No.  675 . 3® 

Choice,  No.  664...  . *32 

Good,  No.  679 . 22 

Cane  Juice,  No.  683 . 4° 

BlackStrap . 11 

B.  H.  F.,  Horse  Food  Molasses . i2 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  ^-gross .  4-°° 

“  “  large,  “  .! .  7.00 

lt  Liquid,  large,  “  .  6.65 

11  “  small,  **  .  4-9° 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 35 

Gold  Mine,  in  bbls . . 

Fancy,  No.  104 . . 

Fancy,  No.  105 . 

Choice,  No .  , 

Prime,  No.  102 . 20 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND 


No  Friends  Among  the  Wheelwrights 


Wheelwrights  don’t  think  much  of  the  “  J.  M.”  delivery 
wagon;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning  ;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 

Send  for  catalogue. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA.=^= 


I 


GENERAL  MERCHANT 
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“Show  All-Sell  All” 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  can  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  Bin  Co. 

18  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 


When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
them.  Our  bins  are  constructed  of  the  heaviest  tin. 


And  for  Over  fifty  Years  They  Have  Proven  Their  “  Metal  ” 

Write  for  catalogue  showing  variety  of  designs 


COEEEE  AND  TEA  BINS 


THAT  PROVE  THEIR  “METAL 


HENRY  TROEIMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  645,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Kico,  No.  668 . 15 

Glucose. 

Three  Star  A,  for  confectionery .  3.00 

Five  A,  for  confectionery .  3.10 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz .  “  1.35 

Schimmel's,  io-oz.  bottles,  2  doz.  in  case .  1.45 

“  6-oz.  “  “  “  . 95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club  Mason's  Quart  Jars —  Per  doz. 

4  doz.  in  barrel . 90 

1  doz.  in  case . 95 

Lyle’s  Imported,  No.  2  cans,  2  doz .  1.82^ 

Globe,  No.  zl/2  tins,  2  doz .  1.09 

Globe,  No.  5  tins,  1  doz .  2.20 

Banner,  in  jars,  compound .  1.05 

White  Clover,  in  jars,  compound . 95 

Purina  Pancake  Syrup,  36  pts .  2.25 

“  ‘  24  qts  .  4.00 

“  *'  12J4  gals . 7.00 

gt  “  6  gals .  12.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz .  “  2.30 

Karo,  50-cent  size,  ^  doz .  ft  2.30 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  “Camp”  Syrup —  Per  doz. 

Gal.  cans,  6  in  case .  13*50 

14-g al.  cans,  12  in  case .  7.25 

Qt.  cans,  24  in  case .  4. 12*4 

Pt.  cans,  24  in  case .  2.50 

Qt.  bottles,  12  in  case .  4*50 

Pt.  bottles,  24  in  case .  2.75 

Jacket  cans . per  gal.  1.00 
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Golden  Tree .  2.25 

“  medium .  1.45 

“  small  . 92Vz 

Vermont,  gal.  tins . per  gal.  1.25 

“  ^4-gal.  tins .  7.75 

Hazen’s,  qt.  bottles .  4.00 

“  pt.  bottles .  2.40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

Little  Gem,  parlor,  2  string .  2.40 

N  U,  No.  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.75 

Parlor,  No.  3,  2  tie .  1.85 

Toy . 90 

Whisks,  2  sewed . 90 

Stable,  rattan  centre,  2  tie .  3*5° 

“  “  3  tie .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

118,  “  single,  protector .  3.00 

57,  Peerless,  double .  3*65 

61,  “  “  spring  protector .  4*45 

no,  “  single,  *‘  .  3*3° 

80,  Seal  Globe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector .  3.00 

175,  Glass .  3.30 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board .  1.35 

142,  Celery  City .  2.75 


Buckets. 

Per  doz. 

O.  G.,  2  electric  hoops .  1 . 75 

“  3  electric  hoops .  1.90 

Clear,  2  hoops .  1.65 

“  3  hoops .  1.75 

Electric  Cedar,  2  hoops .  2.40 

“  3  hoops .  2.60 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  1.85 

**  14  qt  .  2.00 
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Butter  Dishes. 

No.  Per  M 

1,  Solid  oval . 90 

2,  “  1.25 

3*  “  i*5o 

5>  “  . •* . .  2.00 

1,  Wire  ends...., . 90 

2,  “  1.20 

3>  “  1*40 

5,.  .  “  1.80 

Picnic  Plates,  8  in .  2.10 

“  9  in .  2.35 

Crates  contain  250  each. 


Clothes  Pins. 

Per  box. 

5  gross. . 44 

Egg  Crates. 

Perfection . 1.00 

“  10  sets  fillers .  2.35 

Standard,  12  sets  fillers .  1.50 

Star  Egg  Carriers,  2  doz* . per  doz.  2.05^ 

“  Trays,  1  M . per  M  2.75 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

22,  White  corner . 70 

23,  Medium  size . 80 

27,  Large  . ! .  1.00 

13,  Marble,  medium  size . 90 

00,  White . „ . 45 

Handy  House . 42 

Stove  Brushes. 

No.  Per  doz. 

3,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1 . 75 

1,  Grey  fibre,  strap  handle .  1.20 

2,  “  “  1.65 

6,  Extra  quality,  all  hair .  2.75 

Shoe  Brushes. 

No.  Per  doz. 

o,  Mexidan  Fibre . 90 

1,  “  large .  1*30 

4,  Bristle  outside .  1.65 

5,  All  bristle .  1.75 

16X,  All  bristle,  extra  value .  2.15 

18,  All  bristle,  spotted  white .  2.80 
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Whitewash  Brushes. 


No. 
6,  6 

7,  7 

8,  8 

6.  5 
8,  6 
10,  7 
12,  8 
6,  5 
8,6 
io,  7 
12,  8 
6,  5 
8,  6 


in., 

in., 

in., 

in., 

in., 

in., 

in. 

in. 

in., 

in., 

in., 

in., 

in.. 


White  tampico . 

a 

Family,  extra  heavy.. 


Per  t 


«  I 


,  A. ,  hair  bristle .  1. 


Ideal,  all  bristle,  3  row .  1  .■ 

“  “  3  row .  2. 

Dust  Brushes. 

No.  PerdQ, 

7X,  Fibre,  wire  drawn . 90 

21,  All  hair,  wire  drawn .  2.25 

28,  White,  wire  drawn .  2,90 

1,  7  in.,  Ail  hair,  flat  end .  2.05 

22,  7  in.,  Mixed,  round  end .  2.10 

11X,  7  in.,  All  hair,  round  end .  2.25 


TOBACCOS — Plug. 

Peril 

Battle  Ax . 37 

Deer  Skin . 37 

Gold  Rope . 56 

Jolly  Tar . 39 

Newsboy . 39 

Old  Honesty . 43 

Piper  Heidsick . 6f 

Spear  Head . 44 

Standard  Navy . 37 

Toddy .  .35 

Vinco . 

Town  Talk . 28 


SMOKING  TOBACCO. 


Per  II 

•S3 

•3! 


Briar  Pipe .  . 

Duke's  Mixture . 

Greenback . v . . 

Green  Turtle . 28 

G.  &  A.  Navy,  3 l/2  oz . 3 1 

Honest . 39 

Polar  Bear .  .30 

Ripple . 

Sensation .  *39 

Wild  Rose . 39 


YEAST  CAKES. 

Compressed  . per  doz.  .38 

Magic,  1 1/2  doz.  packages . per  box  .58 

Yeast  Foam,  il/2  doz .  “  .58 


The  Man  Behind  the  Tin 

When  you  sell  Karo  Corn  Syrup  you  entirely  relieve 
yourself  of  responsibility  as  to  the  quality.  We  make  Karo ; 
we  pack  Karo  in  the  sealed  sterilized  tins  in  which  it  reaches 
your  customer.  If  there  is  anything  wrong,  it  is  our  mistake 
and  we’ll  make  it  good  the  minute  we’re  told. 

There  will  be  nothing  wrong,  however,  Karo  Syrup  is  a 
rich,  smooth  delicious  table  syrup  that  never  varies  in  quality 
a  hair’s  breadth.  • 

Three  sizes — 10,  25  and  50  cents,  a  good  slice  of  which 
is  yours.  Any  jobber. 

Corn  Products  Manufacturing  Co. 

Chicago,  Illinois 


You  Can  Use  Kerosene 
Gas  or  Gasoline 

The  Acme  Peanut  Roaster  is  equipped 
to  use  either  of  the  three  and  give  the  same 
results — 2.  e.,  perfectly  roasted  peanuts  in 
the  smallest  amount  of  time,  with  the  least 
expense  and  no  labor. 

The  Acme  Peanut  Roaster  is  the  cheap¬ 
est  and  yet  the  most  effective  automatic 
roaster  on  the  market.  By  its  use  you  can 
earn  at  least  from  one  to  three  dollars  per 
day  more  than  you  now  are  making,  and 
have  an  added  attraction  in  your  store. 
Full  particulars  and  price  on  application. 

ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


Want  a  $10  Morris  Chair 
for  Nothing? 

You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Zahm's  Independent  (Scrap)  Tobaccos 
“Blue  Hen,’’  “High  Card,’’  “Rex"  and  “Z" 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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6  GROCERY  WORLD  AND  GENERAL  MERCHANT 


The  Farwell  &  Rhines  Flour  Case 


The  “Grocery  World  and  General  Merchant,”  in  Answer  to 
Protest  Against  Statement  of  Trouble  with  Pennsylvania 
Food  Laws,  Prints  Full  Status  of  Case.  State  Chemist 
Recommended  Prosecution  and  Large  Dealers  Warned. 


There  came  to  the  “Grocery 
World  and  General  Merchant” 
office  during  the  week  one  of  the 
representatives  of  N.  W.  Ayer  & 
Son,  Philadelphia  advertising 
agents.  His  name  was  Willard 
Smith,  and  on  behalf  of  Farwell 
&  Rhines,  manufacturers  of 
“gluten”  flour,  he  entered  vigor¬ 
ous  objection  to  the  “Grocery 
World  and  General  Merchant’s” 
recent  statement  that  that  con¬ 
cern  was  in  trouble  with  the 
Pennsylvania  food  authorities. 
Mr.  Smith  insisted  that  the  “Gro¬ 
cery  World  and  General  Mer¬ 
chant”  look  into  the  matter  and 
publish  a  retraction  of  its  state¬ 
ment. 

The  situation  as  to  Farwell  & 
Rhines,  told  a  little  more  in  detail 
than  in  the  former  article,  seems 
to  be  this  :  The  concern  sells  what 
it  represents  to  be  a  gluten  flour. 
The  brand  name  is  “Cresco”  and 
the  flour  is  rather  extensively 
sold  at  around  $10  per  barrel 
under  the  representation  that, 
being  a  gluten  flour,  it  possesses 
special  and  unusual  qualities  of 
nutrition  and  healthfulness.  As 
an  illustration  of  the  class  of  deal¬ 
ers  handling  it  may  be  cited  the 
names  of  Thomas  Martindale  & 
Co.,  Hanscom  Bros.,  and  Mitchell, 
Fletcher  &  Co.,  of  Philadelphia. 

Some  time  ago  the  Pennsyl¬ 
vania  Food  Department,  through 
Mr.  Plarry  Cassidy,  Deputy  Com¬ 
missioner  for  the  Philadelphia 
district,  took  samples  of  the  flour 
and  placed  them  with  Dr.  Charles 
H.  Lawall,  State  chemist,  for  ex¬ 
amination.  Dr.  Lawall  reported 
that  the  flour  was  not  what  it  was 
represented  to  be,  and  recom¬ 
mended  prosecution.  The  matter 
is  still  pending  at  that  stage.  The 
Food  Department  naturally  can¬ 
not  prosecute  Farwell  &  Rhines, 
because  it  cannot  find  them  in  this 
jurisdiction.  So  the  deputy,  Mr. 
Cassidy,  has  simply  laid  the  facts 
before  the  various  dealers  hand¬ 
ling  the  goods  with  appropriate 
warning  and  suggestions. 

It  is  understood  that  the  same 
flour  is  also  under  examination  by 
the  Federal  food  authorities. 


When  in  the  “Grocery  World 
and  General  Merchant”  office,  Mr. 
Smith,  on  behalf  of  Farwell  & 
Rhines,  denied  that  their  flour  vio¬ 
lated  the  law  and  said  that  if  the 
Food  Department  charged  other¬ 
wise,  they  (Farwell  &  Rhines) 
“would  go  to  court.”  The  “Gro¬ 
cery  World  and  General  Mer¬ 
chant”  suggests  that  an  easy  way 
for  the  firm  to  silence  what 
they  claim  to  be  false  statements 
is  to  come  into  Pennsylvania  and 
accept  service  in  the  department’s 
action  against  them.  Or  apply  to 
the  Pennsylvania  courts  for  an  in¬ 
junction  against  the  Pennsylvania 
Commissioner,  preventing  him  or 
his  deputies  from  stating  that 
“Cresco”  flour  is  illegal.  That 
would  bring  out  the  whole  truth, 
and  give  the  trade  the  informa¬ 
tion  they  deserve  on  two  points : 
First,  what  have  they  been  get¬ 
ting  for  the  extra  $3  or  $4  that 
was  charged  for  “Cresco”  because 
it  was  a  “gluten”  flour?  Second, 
have  retailers  themselves  been 
innocently  violating  the  law  by 
the  sale  of  “Cresco”  as  a  gluten 
flour  ? 


The  Armsby  Raisin  Corner 
Scheme. 


Will  Involve  Absolute  Control  of  Nearly 
the  Whole  Supply,  with  the  Practical 
Certainty  of  Higher  Prices. 

Brief  reference  has  been  made 
in  the  “Grocery  World  and  Gen¬ 
eral  Merchant”  to  the  attempted 
corner  of  the  California  raisin 
market  by  the  J.  K.  Armsby  Co., 
the  commission  men.  The  Arms¬ 
by  people  are  plungers  and  de¬ 
light  in  doing  spectacular  things. 
Some  of  these  they  pull  off,  others 
they  don’t. 

The  present  effort  is  the  latest 
of  many  attempts  to  corner  the 
market  in  some  California  prod¬ 
uct,  or  place  it  in  the  control  of  a 
combine,  all  of  which  have  come 
to  an  end  without  material  suc¬ 
cess.  The  Armsby  plan  in  a  nut¬ 
shell  is  based  on  the  presumption 
that  this  year’s  raisin  crop  con¬ 
sists  of  only  40,000  tons,  of  which 
15,000  has  been  sold.  The  Arms¬ 


by  people  offer  the'  growers  4 
cents  per  pound  for  90  per  cent, 
of  the  remaining  25,000  tons. 
This  would  involve  $2,500,000. 
There  is  much  disposition  to  ac¬ 
cept  the  offer,  as  the  market 
opened  considerably  below  that, 
and  4  cents  is  considered  a  good 
price. 

The  Armsby  scheme  is  to  buy 
the  raisins  in  the  sweat  box  and 
seed  them  or  have  them  seeded. 
The  season  is  most  propitious  for 
the  plan,  as  three-fourths  of  the 
raisin  business  is  done  in  Septem¬ 
ber,  October,  November  and  De¬ 
cember.  It  seems  inevitable  that 
if  it  succeeds  the  price  of  raisins 
will  at  once  advance. 


Beet  Sugar  Just  as  Good  as 
Cane. 


United  States  Department  of  Agriculture 
Answers  Popular,  but  Mistaken,  Belief 
that  Beet  Sugar  Will  Not  Serve  for 
Canning  and  Other  Purposes  as  Well 
as  Cane.  Says  it  is  in  Every  Respect 
as  Good. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.’’ 

Washington,  D.  C., 

Sept.  17,  1908. 

There  has  been  much  specula¬ 
tion  in  the  trade  as  well  as  out¬ 
side  as  to  whether  refined  sugar 
made  from  beets  was  the  equal  in 
every  respect  of  sugar  made  from 
cane.  It  has  often  been  said  that 
beet  sugar  is  not  as  sweet  as  cane 
sugar,  notwithstanding  the  fact 
that  chemists  have  known  that, 
provided  the  two  sorts  of  sugar 
are  of  equal  degrees  of  fineness  of 
granulation,  and  hence  alike  as  to 
the  ease  or  quickness  with  which 
a  given  quantity  will  dissolve, 
there  is  no  difference  in  sweet¬ 
ness,  for  instance,  when  a  spoon¬ 
ful  is  added  to  a  cup  of  tea. 

Another  common  statement  is 
that  beet  sugar  cannot  be  used 
successfully  for  canning,  jelly 
making  and  preserving.  In  earlier 
times,  before  methods  of  refining 
had  been  perfected,  there  may 
have  been  some  warrant  for  such 
a  belief^  but  methods  of  purifying 
beet  sugar  were  long  ago  per¬ 
fected  and  such  sugar  has  been 
used  for  many  yeqrs  in  this  coun¬ 
try  and  Europe  for  all  household 
purposes. 

In  this  connection  tests  recently 
carried  on  at  the  California  Ex¬ 
periment  Station  by  G.  W.  Shaw, 
in  which  beet  sugar  and  cane 
sugar  were  compared  under  fac¬ 


tory  and  domestic  conditions  for 
preserving,  are  of  interest. 

The  fruits  used  in  the  tests, 
carried  out  on  a  commercial  scale, 
were  \cherries,  apricots,  plums, 
peaches  and  pears.  Each  of  these 
was  preserved  in  syrup  of  differ¬ 
ent  strength  by  the  usual  meth¬ 
ods.  In  making  the  syrups  used 
with  the  fruit  some  differences  in 
the  action  of  different  grades  of 
sugar  were  noted,  but  the  results 
were  the  same. 

In  the  household  trials  40  per 
cent,  syrup  was  used  and  the! 
fruits  were  put  up  in  ordinary 
glass  jars,  fifty  jars  of  both  apri¬ 
cots  and  peaches  being  canned.l 
“From  these  not  a  single  canj 
spoiled  during  the  two-year| 
period.”  The  two  sorts  of  sugar) 
gave  equally  good  results. 

For  the  jelly-making  trials 
apples  and  currants  were  selected, 
equal  quantities  of  juice  and! 
sugar,  either  beet  or  cane,  being 
used  and  the  mixture  boiled  until 
of  the  right  consistency  to  jell}-. 
"The  product  in  each  case  was  as 
clear  as  it  is  possible  for  jelly  to 
be,  and  not  the  slightest  difficulty 
was  experienced  in  the  making  of 
it.” 

In  connection  with  the  experi¬ 
mental  tests  an  attempt  was  made 
to  trace  numerous  reports  to  the 
effect  that  fruit  had  been  lost 
through  the  use  of  beet  sugar  in 
canning,  but  in  no  instance  was 
this;  found  to  be  the  case,  though 
numerous  letters  were  received  in! 
reply  to  inquiries  which  were  sent: 
out. 

The  utter  folly  of  this  idea  that) 
beet  sugar  cannot  be  used  for  can¬ 
ning  purposes  is  further  empha¬ 
sized  by  the  fact  that  practically 
all  the  sugar  used  in  Germany  and 
France  is  from  the  beet. 

Prof.  Shaw  concludes  the  hi.1* 
tory  of  his  experiments  with  the 
statement  that  under  both  com¬ 
mercial  and  household  conditions 
beet  sugar  and  cane  sugar  give 
equally  satisfactory  results  for 
canning  fruit  and  also  for  jelly 
making. 

Holt. 


ELTON  J.  BUCKLEY 

Editor  “  Grocery  World  ” 

Attorney  and  Counsellor  at  Law 

730-731  Drezei  Building,  Philadelphia,  Pa. 
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he  Large  Success  of  Organized  Manu¬ 
facturers’  Representatives 


holly  Change  in  a  Short  Time  the  Status  of  Retailers’ 
Specialty  Orders  Turned  in  Through  Jobbers.  Benefit  to 
Manufacturer,  Jobber  and  Retailer. 


Judging  by  reports  from  the 
jobbers,  no  organization  has  been 
of  more  benefit  to  the  general 
trade  in  a  short  time  than  the  As¬ 
sociation  of  Manufacturers’  Dis¬ 
tributers  and  Brokers.  1  his  as- 
sociation  is  only  a  few  months  old, 
yet  it  has  succeeded  in  wholly 
changing  the  status  of  the  orders 
for  specialty  goods  taken  from  re¬ 
tailers  bv  manufacturers’  sales- 
' 

men. 

Prior  to  the  forming  of  the 
above  organization,  the  business 
of  soliciting  specialty  orders  from 
retailers  and  turning  them  into 
jobbers  got  into  a  fearful  mess. 
Retailers  would  give  the  orders 
without  the  slightest  expectation 
of  taking  the  goods  and  would 
either  countermand  the  order  the 
same  day  by  telephone  or  would 
forget  about  it  and  refuse  the 
goods  when  the  jobber  delivered 
them.  The  result  was  that  all 
such  orders  fell  into  great  dis¬ 
favor  with  the  jobber,  and  many 
wholesalers  declined  to  handle 
them,  or  treated  them  so  indiffer¬ 
ently  that  many  which,  promptly 
delivered,  would  have  been  ac¬ 
cepted,  were  lost. 

The  manufacturers’  representa¬ 
tives  who  were  the  chief  victims 
of  this  condition  organized  an  as¬ 
sociation,  which  made  an  agree¬ 
ment  with  the  jobbers  that  if  any 
order  from  a  retailer,  taken  by  any 
member  of  the  new  association, 
was  refused  by  the  dealer  signing 
it,  the  Association  of  Manufac¬ 
turers’  Distributers  would  pay  to 
such  jobber  the  profit  which  he 
would  have  made  had  the  order 
been  delivered.  The  result  of  this 
has  been  very  marked  on  all  sides. 
The  manufacturers,  realizing  their 
added  responsibility  in  case  orders 
were  turned  down,  have  been 
much  more  careful  in  the  char¬ 
acter  of  salesmen  they  employed 
to  work  the  retail  trade.  The  re¬ 
tailers,  made  aware  that  it  would 
henceforth  not  be  so  easy  to  can¬ 
cel  legal  contracts,  have  con¬ 
sidered  the  giving  of  such  orders 
!  much  more  carefully.  And  the 
|  jobbers,  realizing  that  it  no  longer 


made  any  difference  to  them 
whether  a  retailer  turned  down  his 
order  or  not — their  profit  was  as¬ 
sured  anyway — have  accepted  the 
orders  of  members  of  the  associ¬ 
ation  as  fast  as  they  were  offered. 


Cider  Business’  Death  Blow 
Coming  ? 


Cider  Manufacturers  All  Agree  that  if 
Benzoate  of  Soda  is  Forbidden  on 
Jan.  1st,  1909,  the  Barrel  Cider  Busi¬ 
ness  Will  be  Largely  Destroyed.  Only 
Bottled,  Sterilized  Cider  Can  be 
Safely  Sold. 


There  is  some  reason  to  believe 
that  if  the  United  States  Depart¬ 
ment  of  Agriculture  forbids  the 
use  of  benzoate  of  soda  after 
January  i,  1909,  the  cider  busi¬ 
ness  will  be  dealt  a  blow  which 
will  make  it  a  crippled  business 
for  all  time  to  come ;  at  least  until 
somebody  invents  a  process  of 
keeping  barreled  cider  without 
a  preservative. 

All  manufacturers  of  cider  de-  i 
clare  most  positively  that  it  is  not 
possible  to  keep  cider  sweet  with- : 
out  a  preservative  if  it  is  packed  | 
in  barrels.  There  is  much  reason  j 
to  believe  that  this  is  the  simple  , 
truth.  If  it  is  the  truth,  that  part 
of  the  business  which  compre¬ 
hends  shipping  sweet  cider  any 
distance,  or  keeping  it  any  time, 
will  be  dead,  because  the  cider 
would  be  unmarketable  by  the 
time  it  reached  its  destination. 
The  result  is  that  the  sale  of  bar¬ 
reled  cider  would  be  confined  to 
quick  sales  at  local  points,  which 
would  greatly  restrict  the  sale 
necessarily.  One  inevitable  re¬ 
suit  would  be  an  increase  in  the 
sale  of  bottled  cider,  which  could 
be  kept  without  a  preservative 
because  it  could  be  sterilized. 
Bottled  sterilized  cider,  however, 
would  be  quite  unsatisfactory  to 
the  person  who  wanted  real  coun¬ 
try  cider. 

Already  some  of  the  largest 
cider  concerns  have  stated  that  if 
benzoate  were  forbidden  after 
January  1st  they  would  practi- 
I  cally  give  up  their  barrel  cider 


To  the  Trade: 

England  consumes  nearly 
four  times  as  much  of 

CEYLON 

TEA 

as  of  all  others,  save  India, 
although  she  has  been  getting 
it  only  one-eighth  as  long. 

“Why?” 

Mainly  because,  of  all  West¬ 
ern  peoples,  the  English  best  • 
know  tea. 


For  the  Same  Reason 

England  consumes  about  6  lbs.  and 
Canada  5  lbs.  to  the  United  States  ii 
lbs.  of  Tea  per  capita.  Every  English 
grocer  knows  Tea;  he  has  made  it 
a  study. 
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business.  Naturally  this  is  re¬ 
garded  by  some  as  a  bluff,  but  in 
this  case  the  cider  men’s  conten¬ 
tion  would  seem  to  have  merit  in 
it. 

Opening  Prices  on  California  Canned 
Vegetables. 

Opening  prices  were  named 
during  the  week  on  California 
canned  corn  and  tomatoes.  To¬ 
matoes  opened  lower  and  corn 
higher  than  generally  expected. 
Based  on  the  first  hand  figures  the 
jobbers  here  have  named  t'he  fol¬ 
lowing  prices  to  retail  grocers  in 
ordinary  lots  f.  o.  b.  Los  Angeles 
or  the  canneries:  Tomatoes, 
standard,  72^  cents;  gallons, 
$2.15;  corn,  Western,  90  cents. 
These  prices  are  for  delivery  not 
later  than  November  1st  and  are 
net  less  \Yi  per  cent,  discount  for 
cash  within  thirty  days.  As  com¬ 
pared  with  last  year  tomatoes  are 
away  lower.  The  opening  price 
last  year  for  standard  tomatoes 
was  Syy2  cents,  a  difference  of  15 
cens  a  dozen.  Two  years  ago  the 
price  for  standard  tomatoes  was 
77/4  cents.  Gallon  tomatoes 
opened  at  $2.50  last  year  and  a 
few  days  later  were  moved  up  to 
$2-75- 


1 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  ot  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  Worlp, 

927  Arch  Street. 


Question :  *  *  *,  Philadelphia, 
Pa. — Seeing  the  report  in  a  recent 
issue  of  the  “Grocery  World  and 
General  Merchant”  that  the  Gov¬ 
ernment  had  prosecuted  a  dealer 
who  sold  storage  eggs  as  fresh,  it 
occurs  to  me  to  ask  for  an  opinion 
from  your  legal  department  as  to 
what  bearing  this  has  on  the  sale 
of  storage  poultry.  In  the  winter 
time  practically  every  dealer  in 
business  handles  storage  chickens 
and  turkeys.  Very  often  he  does 
not  know  when  he  buys  them 
from  the  jobber  whether  they  are 
storage  stock  or  not.  So  far  as 
my  belief  goes,  no  retailer  sells 
storage  poultry  as  storage  poul¬ 
try.  It  is  either  sold  as  fresh 
killed,  or  the  customer  is  in  some 
way  allowed  to  draw  the  inference 
that  it  is  fresh  killed.  In  my  judg¬ 


ment  it  would  kill  the  sale  of  it  to 
be  known  as  storage  goods,  al¬ 
though  if  properly  stored  it  is  in 
every  way  the  equal  of  fresh 
killed  stock,  in  flavor,  appearance 
and  every  other  desirable  quality. 
Please  advise  as  to  whether  the 
law  would  apply  here. 

Answer. — Chickens  branded  or 
sold  as  fresh  killed  chickens,  but 
which  as  a  matter  of  fact  are  not 
fresh  killed,  but  have  been  in  stor¬ 
age  for  weeks  or  months,  cannot 
be  sold  without  great  danger  of 
trouble  under  the  food  law.  Even 
if  no  false  brand  or  label  be  placed 
upon  them  the  mere  offering  them 
for  sale  under  the  false  represen¬ 
tation  that  they  are  fresh  killed 
would  in  all  probability  be  held  by 
the  court  to  be  constructive 
branding.  For  what  a  dealer  is 
forbidden  to  do  by  printed  label 
he  surely  cannot  do  by  word  of 
mouth. 

In  my  judgment  the  question 
whether  storage  poultry  is  as  good 
as  fresh  has  nothing  to  do  with 
the  case.  From  all  the  informa¬ 
tion  I  have,  I  think  that  it  is  prob¬ 
ably  quite  as  good.  Nevertheless, 
the  theory  of  the  law  is  that  the 
buyer  is  entitled  to  know.  For 
some  reason  he  may  not  want 


storage  poultry ;  his  reason  ma; 
be  worthless,  but  even  so  he  is  en 
titled  to  it.  And  the  law  will  pro 
tect  him  against  the  chance  o 
buying  storage  poultry  under  th< 
impression  that  it  is  fresh  killed 
My  advice  to  retail  dealers  ii 
storage  poultry  is  not  to  impb 
even  in  the  most  indirect  wa; 
that  it  is  fresh  killed. 


Good  Yield  of  Malaga  Raisins. 

Consul  Charles  M.  Caughy 
writing  from  Malaga,  gives  tin 
following  account  of  the  raisii 
and  olive  oil  yield  in  that  Spanisl 
district :  “The  raisin  crop  is  re 
ported  in  very  good  condition 
and  if  the  September  rains  do  no 
begin  too  early,  it  is  estimatec 
that  the  yield  will  be  about  1,200, 
000  boxes,  practically  the  same  a: 
last  year,  of  which  the  Unitec 
States  imported  68,202  boxes 
valued  at  $163,851.” 


Spanish  Olive  Oil  Scarce. 

The  Spanish  olive  crop  prom 
ises  to  be  very  short.  Last  sea 
son  it  was  a  normal  production 
and  after  four  years  of  absolut* 
failure  the  merchants  felt  sur< 
that  at  last  they  were  on  the  waj 


IVILEGED”  CLASS: 

Do  YOU  belong  to  THIS  class  ?  If  not — Why  not 


Those  retail  grocers  who  are  in 
position  to  buy  their  groceries  for 
and  from 

B.  &  P. 


APRICOTS 

Tri-color  Brand  Choice  New  California  Apri¬ 
cots,  good  size  fruit  and  very  bright,  26-lb. 

box . .per  lb.,  $0.08^ 

6  or  10-box  lots  .  .  . . . per  lb.,  .03)4 

'D'D  TT"ftT"FG  M.  &  B.  Brand  Fancy  Santa  Clara  Fruit,  fresh 
*  av  u  ATI  coast-packed  and  just  in  from  the  coast : — 


30-40s,  25-lb.  boxes,  $0.08)4 
40-50s,  25-lb.  boxes,  .07 '/i 


50-60s,  25-lb.  boxes,  $0.07 
0O-7Os,  25-lb.  boxes,  .00)4 


JAR  TOPS 

Boyd's  Best  Quality  Porcelain-lined,  for  Mason 

Jars,  y4  gross  in  box . per  gro.,  1.75 

5  or  10-gross  lots  .  .  .  .  ■  . . . per  gro.,  1.70 

LANTERN  GLOBES 

No.  O  Tubular,  5  doz . per  case,  1.90 

Cold  Blast,  6  doz . per  case,  2  50 

No  charge  for  cases 

This  is  only  38c.  per  doz.  for  the  No.  0  Tubular  and 
50c.  per  doz.  for  the  Cold  Blast,  which  you  will  find  is 
about  ioc.  per  doz.  lower  than  most  houses  ask  you  for 
the  same  goods. 

NEW  BONELESS  HERRING,  10-lb.  boxes .  per  lb.,  $0.10 

New  Avena,  Schumacher’s,  in  bbls.  .  .  . . perbbl.,  0.76 

90-lb.  bags  {'/2  bbl.) . per  bag,  3.22)4 

New  Rolled  Oats,  Oneida  Brand,  in  bbls . per  bbl.,  0.20 

90-lb.  bags  ( '/2  bbl.) . per  bag,  2.95 


Madison  &  Bonner’s  Fancy  Coast-packed  Genuine 
Thompson’s  Seeded  Raisins,  48  1-lb.  packages, 

6  or  10-box  lots . 

Irma  Oil  Sardines,  100  cans . 

Irma  Xb  Mustard  Sardines,  100  cans . 

Irma  Xa  Mustard  Sardines,  50  cans . 

New  Citron,  lO-lb.  boxes . 

New  Citron,  25-lb.  boxes . 

New  Orange  Peel,  10-lb.  boxes . 

New  Lemon  Peel,  10-lb.  boxes . 

All  best  quality  goods. 

Buokskin  Brand  Fancy  New  California  Asparagus 

Tips,  No.  1  square  cans,  one  doz . 

6  or  10-case  lots . 


per  lb.,  $0.07  X 
per  lb.,  .07 
per  case,  3  57 X 
per  case,  3.67 X 
per  case,  3.57)4 
per  lb.,  .14X 
per  lb.,  .13X 
per  lb.,  .1  oy 
per  lb.,  .10^ 


per  doz., 
per  doz., 


2.25 

2.20 


This  is  an  unusual  bargain  in  fine  quality  Asparagus 
Tips,  and  the  fact  that  they  can  be  retailed  at  25c.  per  can 
will  make  these  goods  in  very  great  demand  with  us  this 
week.  We  highly  recommend  the  quality. 

Maconochie’s  NEW  Pack  Imported  Kippered  Her¬ 
ring,  large  flat  oval  cans,  2  doz . per  doz.,  1. 

6  or  10-case  lots . per  doz.,  1 

Maconochie’s  NEW  Pack  Imported  Fresh  Mackerel, 

in  1-lb.  flat  round  cans,  2  doz . per  doz.,  1. 

Maoonochie’s  NEW  Pack  Imported  Herring,  in 

Tomato  Sauoe,  1-lb.  flat  square  cans,  2  doz.  .  .  per  doz.,  1. 
Underwood’s  NEW  Soused  Mackerel,  No.  1  flat 

oval  oans,  4  doz . per  doz.,  1, 

Fancy  NEW  New  York  State  Pea  Beans,  grain 

bags,  about  2)4  bushels . per  bush.,  2. 


40 

37)4 

45 

40 

52)4 

47)4 


These  Prices  for  This  Week  Only — September  21st  to  September  26th,  inclusive. 

WRITE  FOR  "THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


N.  Water  Street 
Delaware  Avenue 


Phila.,  Pa. 
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to  recoup  the  very  heavy  losses 
of  the  past  and  sold  for  future  de¬ 
livery  at  prices  which  they 
thought  would  give  them  a  hand¬ 
some  profit.  The  result  was  that 
:  those  who  sold  futures  were  com- 
jjpelled  to  pay  as  much  as  £10 
($48.66)  per  barrel  more  than 


they  had  contracted  for.  There 
were  no  failures,  but  several  large 
houses  will  not  soon  forget  the 
oil  season  of  1907-8.  The  pros- 1 
pects  are  that  this  year  will  see 
very  little  speculation  in  that  | 
article,  the  prices  of  which  will 
be  high  and  firm. 


Selling  Talks  With  Grocery  Clerks 

"Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World  and  General  Merchant”  has  come  Into  possession 
of  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’3  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  it  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 
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MESSED  MACKEREL. 

Messed  mackerel  have  the  heads 
and  tail?  off,  and  are  the  very  select 
Norway  fish,  packed  in  10-lb.  kits, 
and  to  sell  also  by  the  pound.  Kits, 
$2.00 ;  pound,  20  cents.  White- 
meated,  perfect  flavor,  juicy  and 
will  average  i]/2  pounds  each. 
Here’s  a  chance  to  talk  mackerel  to 
the  man  that  enjoys  the  tastiest  bit 
of  salt  fish  cured.  Can  be  boiled  or 
broiled  and  should  always  be  served 
with  a  boiled  potato. 

QUESTION  BOX. 

Salesman  4  asks :  “Is  the  Jersey 
tomato  the  finest  grown  in  Amer¬ 
ica?”  Not  necessarily  so,  but  the 
best  available  grade  that  is  distrib¬ 
uted  in  the  Eastern  states. 

Salesman  10  asks  :  “Please  define 
the  word  Standard?*.’  Standard  de¬ 
notes  third-class  goods.  “Extra 
.Standard”  second-class  and  the 
word  “Extra”  first-class.  For  in¬ 
stance,  The  J.  H.  Fleckinger  fruit 
is  “extra.”  The  California  Pack¬ 
ing  Co.,  that  you  sell  is  “Extra 
Standard.”  (This  evidently  refers 
to  California  grades. — Ed.) 

Salesman  14  asks :  “Why  do  you 
call  Assam  tea  Irish-Assam?”  We 
should  apologize  for  ever  putting 
the  name  into  print.  Assam  Tea 
grows  in  the  Assam  district,  China, 
and  is  used  almost  exclusively  in  the 
northern  counties  of  Ireland,  par¬ 
ticularly  Armagh.  The  writer  can 
verify  this,  being  born  and  bred  and 
serving  his  grocery  apprenticeship 
in  this  county.  Undoubtedly  the 
term  “Irish-Assam”  came  into  use 
originally  in  Philadelphia,  where, 
very  likely,  some  grocer  wanted  to 
add  force  to  his  tea  ad. 


"OLD  DUTCH" 

SPICE  CADDY 

FOR  10  LBS.  OF  SPICE 


Salesman  2  asks :  “Will  this  store 
ever  introduce  the  liquor  license? 
We  have  lots  of  calls  for  wine  and 
beer.”  No,  this  concern  never 
will. 

NEW  PEAS. 

The  “Standard”  peas  are  in — that  ] 
is,  the  10-cent  peas  grown  last  June. 
The  ad.  will  appear  in  the  “Times” 
to-morrow,  and  we  want  to  make  j 
some  ado  about  them.  Have  a  few  I 
cans  cut ;  some  turned  out  in  glass 
dishes  and  some  to  remain  in  the  I 
can.  Now  observe  how  you’re  to 
talk  these  peas.  In  the  first  place, 
you’ll  notice  the  cans  are  packed  I 
full — there’s  lots  of  fake  packing 
done,  and  you  will  also  see  that 
there  are  no  .“whites”  in  these] 
goods.  They  are  almost  perfect  in 
uniformity  of  size  and  color.  The 
flavor  is  particularly  good  and 
they’re  sweet  tasting.  Keep  raising 
them  out  of  the  liquor  on  a  spoon 
and  talk  on  the  above  lines  when  do¬ 
ing  so.  You’re  going  to  sell  a  lot 
of  peas  this  week. 

THE  HOME  FEELING. 

Nothing  binds  people  to  a  store 
like  ours  so  much  as  the  home  feel¬ 
ing.  It  is  our  belief  that  we  are 
lacking  in  creating  this  spirit. 
Many  a  good  buyer  goes  out  of  her 
way,  yes,  and  pays  a* little  more  for 
her  things  because  when  she  enters 
that  particular  shop,  it’s  “Good 
morning,  Mrs.  McGinnes,  I  know 
you’re  well  and  happy.”  Cultivate 
the  habit  of  calling  your  customers 
by  their  names.  ’Tisn’t  every  one 
to  whom  you  can  say,  “I  know 
you’re  well  and  happy.”  But  no 
man  or  woman  will  resent  address¬ 
ing  them  by  their  name. 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


Start  the 
Pall  Season 
Right ! 

BY  MAKING 


MOTHER’S  OATS 

YOUR  LEADER 

$1.27  to  $1.45  per  36  pkgs.  PROFIT 

Order  now  for  fall  delivery  from  your  jobber. 

Cash  bonus  DEAL  packed  in  every  case  and  container — no 
red  tape.  Mother’s  Oats  Quality  and  Policy  make 
Mother’s  brand  Profits. 

No  Profitless  10c.  Price  Advertised  to  the  Consumer, 

on  the  package,  bill  boards,  newspapers  or  magazines.  Our 
policy  dpes  not  make  Mother’s  Oats  a  “cut-rate  store 
leader”  like  other  brands  whose  manufacturers  permit,  if 
not  encourage,  this  practice  for  “volume.”  We  urge  and 

help  you  to  a  “Living  Profit.” 

THE  GREAT  WESTERN  CEREAL  CO. 

CHICAGO 
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Grocery  World 

AND 

General  Merchant 

PUBLISHED  WEEKLY  BY  THE 

GROCERY  WORLD  PUBLICATION  CO., 
AT 

927  Arch  Street,  Philadelphia. 
telephones: 

j  i  f  Bell,  Filbert  2500. 

Philadelphia  |  keystone,  Race  746. 

New  York — 1394  Franklin. 


All  Checks  and  Drafts  payable  to  the  Gro¬ 
cery  World  Publication  Co. 


An  independent  journal  published  ex 
clusively  In  the  interests  of  retail  grocers 
and  geaieral  merchants. 
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Selfishness  spoils  many  a  good 
plan  and  defeats  many  a  man  in 
his  efforts  to 

Selfishness  and  How  reach  leally 
it  Spoils  Plans.  praiseworthy  re¬ 
sults.  Take  the 
case  of  J.  A.  Everitt,  editor  of  a 
little  farm  paper  of  Indianapolis, 
Jnd.  Mr.  Everitt  went  to  the  con¬ 
vention  of  the  Psnnsylvania  Re 
tail  Merchants’  Association  with  a 
paper  on  the  “Equity  System  of 
Merchandising.”  Ostensibly  the 
paper  and  the  plan  which  it  ex¬ 
ploited  was  a  system  of  educating 
consumers,  particularly  farmers, 
to  understand  that  there  were  two 
reasons  why  they  should  prefer 
their  local  dealer  as  against  the 
mail-order  house.  First,  because 
it  was  unquestionably  cheaper, 
and  second,  because  there  was  a 
moral  obligation  to  support  mer¬ 
chants  who  were  contributers  to 
the  expenses  of  their  own  com¬ 
munity.  The  plan  was  a  good  one 
and  naturally  would  appeal  to 
every  retailer  in  business. 

Yet  when  Mr.  Everitt  came  to 
read  his  paper,  and  particularly 
when  he  presented  the  resolutions 
which  constituted  its  climax,  it  was 
seen  that  his  plan  was  simply  a 
means  to  the  end  of  getting 
subscriptions  for  his  own  paper. 


Naturally  the  delegates  at  once 
saw  this  and  the  whole  matter 
made  no  impression  and  aroused 
no  feeling  save  opposition  and 
ridicule.  Had  it  been  bona  fide 
it  might  easily  have  become  one 
of  the  most  important  features  o: 
the  convention. 

A  perfectly  good  and  praise¬ 
worthy  movement  spoiled  through 
transparent  greed. 


The  department  stores  have 
go’ne  rather  far  to  make  and  keep 


The  Liteit. 


business,  the 
New  York  estab¬ 
lishments  being 
more  radical  in 
this  respect  than  any  others.  The 
“Big  Store,”  operated  by  the 
Siegel,  Cooper  Co.,  has  just 
sprung  another  innovation  upon 
its  competitors  which  will  prob 
ably  lead  to  some  worrying  anc 
scratching  of  heads.  It  is  an  offer 
of  free  transportation  to  patrons 
within  certain  radii.  The  plan  is 
thus  described  in  the  concern’s 
Sunday  advertisement : — 

Beginning  to-morrow  morning, 
the  Crosstown  Vehicle  Company 
will  operate  omnibuses  on  Eigh¬ 
teenth  street,  running  at  about 
three-minute  intervals  between  the 
hours  of  8.30  A.  M.  and  6  P.  M. 
each  business  day. 

Passengers  visiting  the  Big  Store 
will  be  carried  free  of  charge  to 
and  from  the  Eighteenth  Street  Sta¬ 
tion  of  the  Subway,  the  Fourth- 
and-Madison  Avenue  Surface  Cars, 
the  Eighteenth  Street  Station  of  the 
Third  Avenue  Elevated,  the  Third 
Avenue  Surface  Cars;  connection 
being  made  also  at  Broadway  with 
the  Broadway  and  the  Lexington 
Avenue  Surface  lines. 

These  omnibuses  put  this  store 
within  direct  reach  of  all  persons  re¬ 
siding  in  the  following  districts : — 

Brooklyn,  via  Bridge  or  Inter¬ 
borough  Tunnel  and  Subway. 

The  Bronx,  via  Subway  or  Third 
Avenue  Elevated. 

Washington  Heights  and  Upper 
West  Side,  via  Broadway  Division 
of  the  Subway. 

Madison  Avenue  Section,  via  Sur¬ 
face  Cars. 

Lexington  Avenue,  via  Surface 
Cars  or  Third  Avenue  Elevated. 

The  entire  East  Side,  from  Bat¬ 
tery  to  Bronx,  via  Third  Avenue 
Lines. 

Long  Island,  via  Rapid  Transit 
Lines  and  Interborough  Tunnel  or 
via  Thirty-fourth  Street  Line  and 
transfer  to  Broadway  Surface  Cars. 

From  Grand  Central  Station,  via 
Subway  or  Fourth-and-Madison 
Avenue  Surface  Cars. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  wonders  whether 
the  department  stores,  particu¬ 
larly  just  now,  are  not  being 
somewhat  put  to  it  to  hold  their 
own.  Their  extreme  need  of  cus¬ 
tomers  is  shown  in  schemes  like 
the  above,  which  certainly  goes 
much  further  than  legitimate 
storekeeping.  And  their  great 


To  Grocers  of  Maryland,  Virginia,  Nort 
and  South  Carolina 


In  all  the  above  States  the  “  Grocery  World  and  General  Merchan 
has  many  readers  and  for  their  benefit  particularly  it  maintains  i 
Baltimore  price  list. 

To  get  at  the  real  value  of  that  price  list,  and  to  improve  it 
possible,  the  “  Grocery  World  and  General  Merchant”  asks  the  groce 
of  the  above  States  to  answer  the  following  questions  : 

No.  1.  — Is  a  Baltimore  price  list  of  more  value  to  you  than 
New  York  price  list?  If  so,  or  if  not,  why? 

No.  2. — If  the  Baltimore  price  list  is  of  more  use  to  you,  is  tl 
“  Grocery  World  and  General  Merchant’s”  Baltimore  price  list  as  go 
as  it  dught  to  be  ?  If  not,  in  what  respect  is  it  not  ? 

Address  replies,  please,  to  Price  List  Editor. 


anxiety  to  hold  customers,  at  any 
cost,  is  shown  by  their  laxity  over 
credits.  The  writer  knows  of 
cases  in  which  Philadelphia  de¬ 
partment  stores  have  let  accounts 
drag  for  seven  months,  nothing 
being  done  meanwhile  except  to 
send  monthly  statements. 


Latest  Plan. 


For  a  long  time  dealers  in  vari¬ 
ous  lines  have  gradually  en¬ 
croached  u  p  o  n 
The  Druggists’  each  other’s  terri 
tory,  without 
complaint  from 
anybody  except  occasionally  from 
an  individual  victim. 

During  the  last  few  months  a 
disposition  has  been  manifested  to 
carry  the  matter  further  than  in¬ 
dividual  complaint.  Witness  the 
following  dispatch  to  the  Phila¬ 
delphia  “Record”  regarding  the 
convention  of  the  National  Retail 
Druggists’  Association  in  session 
at  Atlantic  City  during  the  week : 

Atlantic  City,  Sept.  15. — Druggists 
of  the  United  States  are  to  start  a 
national  fight  against  the  sale  of 
patent  medicines  and  “pain-killers” 
by  country  storekeepers  and  grocers 
following  a  recommendation  made 
before  the  National  Retail  Druggists’ 
Association  here  to-day  for  a  nat¬ 
ional  law  to  leave  every  sort  of  drug 
sale  in  the  hands  of  recognized  phar¬ 
macists. 

In  all  probability  there  could 
never  be  a  valid  law  forbidding 
the  sale  of  ordinary  patent  medi¬ 
cines  by  any  dealer  but  a  drug¬ 
gist,  any  more  than  there  could 
le  a  law  forbidding  the  sale  of 
sugar  to  all  but  grocers.  But  if 
the  druggists  made  common  cause 
against  the  sale  of  such  things  by 
grocers  and  general  storekeepers 
they  could  undoubtedly  wield  a 
teavy  influence  upon  manufac¬ 
turers.  Because  the  bulk  of  such 


goods  are  without  doubt  sold  1 
druggists  and  always  will  be. 

The  plan  would  probably  new 
wholly  succeed  in  keeping  patei 
medicines  out  of  general  store 
for  there  are  too  many  .clianne 
through  which  the  general  stor 
keeper,  or  grocer,  could  get  sue 
things,  if  he  wanted  them. 

In  the  abstract,  the  ideal  coi 
dition  would  undoubtedly  be  fo 
each  line  of  merchandising  to  I 
so  clearly  circumscribed  and  define 
that  there  could  be  no  encroachmei 
upon  it.  But  like  most  ideal  cond 
tions,  this  one  would  probably  1 
quite  impossible.  Selfishness  an 
the  public  convenience  are  probabl 
the  main  obstacles  in  its  path. 


In  the  jobber’s  argument  tin 
every  link  in  the  chain  wliie 
binds  the  mam 
_  '  facturer  to  th 
consumer  is  nec 
essary,  and  the 
the  jobbing  link  should  not  b 
eliminated  in  any  case  by  estal 
fishing  direct  connection  betwee 
the  retailing  link  and  the  maim 
facturing  fink,  one  can  pick  s 
many  holes  that  after  only  a  cur 
sory  examination  it  seems  like  . 
thing  of  merest  shreds  an' 
patches. 

In  substance  the  jobbers  argm 
that  any  established  factor  in  th 
distribution  of  goods  deserves  t 
live  and  should  not  be  crushes 
out  under  any  circumstances 
They  apoly  that  to  their  owr 
case  by  contending  that  the  cus¬ 
tom  of  years  has  been  for  manu¬ 
facturer  to  sell  jobber  and  foi 
jobber  to  sell  retailer.  The  job¬ 
ber  is  therefore  established  ami 
should  remain. 
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Very  well.  Let  us  test  them 
with  their  own  rule.  Another 
factor  just  as  well  established  as 
the  jobber  is  the  broker — he  who 
acts  as  intermediary  between 
manufacturer  and  jobbe r— w ho  ar¬ 
ranges  probably  ninety-nine  hun¬ 
dredths  of  the  sales  by  manufac¬ 
turers  which  are  not  made  through 
regular  salesmen.  That  the  job¬ 
bers  recognize  this  is  shown  by 
the  fact  that  they  are  now  making 
very  strenuous  efforts  to  compel 
brokers  to  refuse  to  sell  chain 
stores  and  the  local  Retail  Gro¬ 
cers’  Association.  If  the  jobbers 
were  sincere  in  their  claim  that 
a  factor  in  goods-distribution 
which  has  become  established  has 
earned  a  right  to  live  on  that 
ground  alone,  they  would  consci¬ 
entiously  and  religiously  buy 
through  the  broker  and  never 
once  go  over  the  broker’s  head 
direct  to  the  manufacturer.  Yet 
in  Philadelphia  some  of  the  lead¬ 
ing  lights  of  the  Wholesale  Gro¬ 
cers’  Association  go  over  the 
broker’s  head  every  chance  they 
get.  Why?  Because  it  pays 
them.  For  the  manufacturer,  re¬ 
lieved  Nf  the  need  to  pay  broker¬ 
age,  will  make  a  lower  price. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  defies  anybody  to 
show  that  these  cases  are  not  par¬ 
allel,  and  that  the  jobber  who  in¬ 
stantly  violates  his  rule  when  it 
is  to  his  interest  to  do  so  does  not 
thereby  lose  his  right  to  have  it 
enforced  in  his  favor. 


In  the  address  of  National  Sec¬ 
retary  Green,  before  the  Pennsyl¬ 
vania  retailers’ 
One  a  Crime,  bat  convention,  ap- 
Not  the  other,  peared  the  fol¬ 
lowing  : — 

It  is  but  a  short  time  ago  when 
three  men  in  Kansas  were  fined 
$40,000  for  cutting  prices.  They 
were  railroad  men.  But  we  have 
stores  who  exist  on  the  credit  of  the 
wholesaler  who  are  doing  this  every 
day  and  demoralizing  the  trade  in  an 
entire  neighborhood.  One  is  just  as 
much  a  crime  as  the  other. 

It  is  not  the  man  who  discounts 
his  bills  that  causes  the  trouble.  It 
is  he  who  is  kept  in  business  by  the 
grace  of  the  wholesaler  and  who  at 
the  end  of  a  short  career  fails  or 
goes  out  of  business,  but  not  until  he 
has  caused  a  great  amount  of  trouble 
and  a  feeling  in  the  minds  of  the 
consumers  that  all  other  merchants 
are  dishonest  because  they  ask  a  rea¬ 
sonable  profit. 

If  it  is  a  crime  to  cut  freight  rates, 
is  it  not  also  a  crime  to  cut  the 
profits  out  of  a  legitimate  business  so 
that  it  not  only  deprives  a  man  from 
earning  a  livlihood,  but  brings  ruin 
and  disaster  to  the  business  of  an  en¬ 
tire  neighborhood  ? 


Cutting  railroad  rates  is  a  crime 
only  because  the  railroad  is  a  pub¬ 
lic  corporation.  The  prices  of  a 
private  corporation  can  be  cut  to 
death — by  itself — -without  the 
slightest  legal  responsibility,  and 
it  is  a  question  whether  the  time 
will  ever  come  when  there  can  be 
any  valid  restrictions  upon  that 
kind  of  price-cutting.  That  which 
a  man  owns  he  may  sell  on  his 
own  terms,  always  provided  that 
he  owes  no  legal  duty  which 
would  restrain  him  in  any  way. 
We  admit  that  vast  good  would 
ensue  if  the  wild  price-smashes  of 
unintelligent  or  reckless  man 
could  be  restrained,  however. 


Suit  Against  Sugar  Trust  Falls. 

Vice  Chancellor  Walker  filed  an 
opinion  in  the  New  Jersey  Court  of 
Chancery  last  Tuesday  dismissing 
the  suit  of  the  Pennsylvania  Sugar 
Refining  Company,  of  Philadelphia, 
against  the  American  Sugar  Refin¬ 
ing  Company.  The  suits  had  been 
brought  by  George  H.  Earle,  Jr., 
of  Philadelphia,  receiver  of  the 
Pennsylvania  Company  for  the  re- 1 
covery  of  damages  which,  he 
claimed,  the  Pennsylvania  Company 
had  suffered  by  reason  of  the  ac- ; 


quisition  of  a  controlling  contract 
in  the  same  by  the  American  Com¬ 
pany,  and  the  subsequent  shutting- 
down  of  the  company’s  plants. 
The  suit  involved  millions  of  dol¬ 
lars.  The  American  Company  was 
charged  with  having  been  the  real 
lender  of  a  million  and  a  quarter 
dollars  by  Gustave  Kissel  to  Adolph 
Segal,  who  controlled  the  Pennsyl¬ 
vania  Company,  and  for  which  loan 
stock  of  this  company  was  given  as 
security.  Vice  Chancellor  Walker 
is  convinced  of  the  truth  of  this  al¬ 
legation,  and  said  the  making  of 
such  a  loan  was  an  illegal  act  on  the 
part  of  the  American  Company. 
Still,  he  says,  there  is  no  law  under 
which  he  can  compel  an  accounting 
to  the  stockholders  of  the  Pennsyl¬ 
vania  by  the  American  Company  for 
the  non-operation  of  the  Pennsyl¬ 
vania  Company.  The  reason  for 
this,  he  says,  is  ,the  Pennsylvania 
Company  was  never  a  going  con¬ 
cern,  and  that  therefore  there  is 
no  way  of  showing  what  profits, 
if  any,  would  have  been  made  by 
the  Pennsylvania  Company  had  a 
majority  of  its  stock  not  been 
acquired  by  the  American  Com¬ 
pany  and  had  its  plant  been  put 
into  operation. 


Not  Sell 
Butter  Color? 


ore 


You  can  if  you  will  stock  our  Dandelion  Brand  Butter  Color  (Purely 
Vegetable)  and  push  it. 

You’ll  be  surprised  how  fast  you  can  build  up  a  Butter  Color  Trade.  Write 
to  your  Wholesaler  or  to  us  for  Price  List. 

Dandelion  Brand  Butter  Color  is  Dandelion  Brand  is  the  Safe  and 

Endorsed  by  All  Authorities  Sure  Vegetable  Butter  Color 


Dandelion  Brand 


Butter  Color 


Purely  Vegetable 

WELLS  &  RICHARDSON  CO.,  Manufacturers,  BURLINGTON,  VERMONT 

We  guarantee  that  Dandelion  Brand  Butter  Color  is  purely  Vegetable  and  that  the  use  of  same  for 
coloring  butter  Is  permitted  under  all  food  laws— State  and  National. 
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Real  German  Pretzels 
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“Oakdale”  Pretzels  are 
guaranteed  clean,  pure, 
wholesome.  Salted  just 
right. 

Get  samples  and  prices 
from 

Oakdale  Raking  Co. 

10th  &  Susquehanna  Ave. 

PHILADELPHIA,  PA. 


II 

TUNGSTEN 

LAMPS 


How  can  any  Grocery  Store 
which  fails  to  maintain  well- 
dressed,  well-lighted  windows 
— a  brightly  lighted  exterior 
and  interior — expect  to  com¬ 
pete  successfully  in  the  strug¬ 
gle  for  new  business  ? 

Would  you  honestly  think 
of  using  any  other  illuminant 
if  you  knew  that  Electricity 
would  cost  less  than  that  il¬ 
luminant,  or  no  more? 

Our  new  Tungsten  Lamp 
proposition  will  give  you 
Electricity  at  a  cost  less  than 
gas — not  comparatively,  but 
actually!  Doesn’t  your  store 
need  help  from  a  lighting 
standpoint  ? 

Write  or  phone  to 

THE  PHILADELPHIA 
ELECTRIC  CO. 

Tenth  and  Chestnut  Streets 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUHL 


Exclusive 

Codfish 

Package 

The  handsomest,  most 
exclusive  Codfish  product 
on  the  market. 

Our  finest  Georges  Cod¬ 
fish,  but  small  young  fish, 
cured  only  with  pure  sea 
salt  and  sealed  in  tight 
glass  jars.  When  your  cus¬ 
tomer  opens  the  package 
she  finds  the  fish  moist  and 
absolutely  free  from  any 
odor  save  its  appetizing 
own. 

Talisman  Codfish  in 

glass  will  make  its  way 
from  the  very  minute  you 
place  it  on  your  shelves. 

SWIFT  &  COMPANY 


The  New  York  Letter 

The  Callanan  Discussion  as  to  What  is  a  Legitimate  Retailer, 
Much  Bad  Food  Destroyed  by  City  Inspection  System 
Small  Items  of  Trade  News. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

New  York,  Sept.  18,  1908. 

The  discussion  of  the  question 
as  to  what  constitutes  a  legitimate 
retailer  has  greatly  pleased  the 
veteran  in  controversies,  L.  J. 
Callanan,  who  started  the  ball 
rolling  by  writing  to  a  number  of 
papers  proposing  the  inquiry.  He 
says  that  the  replies  published  by 
the  “Grocery  World  and  General 
Merchant”  and  other  papers  have 
been  instructive.  It  is  his  inten¬ 
tion,  after  analyzing  the  answers, 
to  express  his  own  views  on  some 
of  the  issues  that  have  been 
raised. 

To  Mr.  Callanan’s  mind  the 
really  important  matter  is  as  to 
the  right  of  the  retailer  to  get  a 
quantity  price  as  a  buyer.  He  said 
to-day  that  the  retailer  who  has 
money  or  credit  should  get  as  low 
a  price  on  the  quantity  that  he 
buys  as  does  any  other  man,  and 
that  this  has  been  his  position 
during  his  business  career  of  sixty 
years.  When  he  began  business, 
a  man  with  the  money  or  credit 
had  no  trouble  in  buying  any¬ 
where.  He  particularly  recalled 
to-day  that  when  he  started,  with 
little  capital,  he  called  on  B.  T. 
Babbitt  ta  get  soap.  Although 
the  grocer  said  that  he  did  not 
have  money  to  pay  cash  for  the 
soap  the  manufacturer  unhesitat¬ 
ingly  told  him  to  go  ahead  and 
take  the  number  of  boxes  he  de¬ 
sired.  “That  was  the  old  way,” 
said  Mr.  Callanan,  “if  a  man  was 
really  in  the  retail  business  the 
manufacturers  would  carry  him 
along.” 

The  idea  that  the  manufacturer 
will  make  one  price  to  a  jobber 
and  a  higher  price  to  a  retailer 
who  buys  in  as  large  or  larger 
quantities  than  the  jobber  is  es¬ 
pecially  repugnant  to  the  Vesey 
street  grocer.  Quantity  price  for 
all  who  are  really  in  the  grocery 
business  whether  jobbed  or  re¬ 
tailers,  is  his  contention  and  he 
intends  to  make  this  claim  as  em¬ 
phatically  as  he  can  whenever  the 
occasions  present  themselves. 

*  *  * 

About  a  million  dollars  would 
be  paid  for  the  food  that  was  de¬ 


stroyed  in  the  last  year  as  the  re¬ 
sult  of  the  city’s  system  of  foot 
inspection  if  the  inspectors  hac 
not  intervened.  This  was  an  es¬ 
timate  made  in  a  report  on  tht 
subject  given  out  several  days 
ago.  To  the  owners  of  the  con¬ 
demned  food,  it  was  said,  the  de 
struction  seemed  equivalent  tc 
the  loss  of  that  much  money ;  but 
considering  merely  the  financial 
side  of  the  subject,  it  seem.1 
doubtful  if  the  real  loss  is  any 
thing  nearly  as  great  as  is  repre 
sented.  Large  quantities  of  frui 
are  condemned  and  destroyed,  bn 
it  is  certain  that  the  remaining 
portions  of  cargoes  thus  reducec 
get  a  better  classification  in  tin 
market  and  command  a  highe 
price  in  consequence.  Similar  re 
suits  follow  in  the  case  of  vege 
tables  and  other  kinds  of  food. 

The  work  is  carried  on  by  2, 
inspectors  under  the  direction' o 
Supervising  Inspector  B.  C.  Fu! 
ler  and  the  general  supervision  o 
the  city’s  Health  Department 
The  cost  of  the  work  is  $35,000  ; 
year,  exclusive  of  laboratory  ex 
penses. 

It  was  made  known  that  ther 
is  special  activity  in  keepini 
watch  of  the  supplies  of  con 
densed  milk.  Every  brand  of  th 
milk  sold  in  the  city  is  analyze- 
twice  a  month.  The  officials  hav 
been  led  to  take  this  course  parti; 
because  of  the  great  increase  i 
the  sales  of  the  milk  to  mother 
in  the  tenements  who  find  that  i 
is  much  cheaper  than  fluid  mil 
and  does  not  require  ice  in  orde 
to  keep  it  sweet.  The  officials  sa; 
that  the  supervision  of  the  sup 
plies  of  fluid  milk  has  greatly  de 
creased  the  infant  mortality  an 
that  inspection  of  the  condense- 
milk  has  become  similarly  hr 
portant.  -v  - 

While  much  of  the  inspectior 
as  in  the  case  of  canned  food  an 
drugs,  is  in  co-operation  with  til 
Federal  food  officials,  yet  there  i: 
much  other  work  necessarily  lef 
entirely  to  the  city  inspector: 
Candy  factories,  ice  cream  estab 
lishments,  sausage  shops,  fish  an 
oyster  markets  and  other  cor 
cerns,  in  many  instances,  have  n 
interstate  commerce  and  so  ar 
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exempt  from  Federal  supervision. 
The  fear  of  the  Federal  law  has 
led  to  considerable  traffic  in  arti¬ 
cles  put  up  and  sold  within  the 
State.  This  is  particularly  the 
case,  it  is  said,  in  drugs.  The  re¬ 
tail  druggist  is  said  to  be  putting 
up  many  more  substitutes  than 
formerly,  as  he  can  now  do  so  and 
not  run  up  against  the  Federal 
law,  while  the  large  manufac¬ 
turer  selling  in  various  States 
must  obey  that  law  or  get  into 
trouble.  So  there  is  plenty  of 
work  for  the  Health  Board’s  food 
inspection  service. 

The  inspectors  work  along  two 
general  lines — one  being  the  in¬ 
spection  of  food  supplies  as  they 
arrive  at  the  docks  and  railroad 
yard',  and  the  other  of  the  food 
factories  and  stores. 

*  *  * 

Jobbers  are  talking  of  quite  a 
general  increase  in  buying  on  the 
part  of  the  retail  trade,  especially 
in  some1  lines  of  canned  food. 

*  *  * 

It  is  charged  that  Sigmund 
Schwartz,  the  president  of  the 
Pushcart  Peddlers’  Association, 
has  been  obtaining  licenses  in 
names  other  than  his  own  and 


selling  them  for  quite  high  prices, 
although  the  city  takes  only  a 
nominal  fee.  He  was  arrested  last 
Saturday  for  selling  one  of  the 


Study  business  as  thoroughly 
as  you  would  study  a  text  book. 

No  student  feels  •  confident, 
when  examination  day  comes 
around  at  school,  unless  the  text 
bdoks  have  been  studied  thor¬ 
oughly.  One  may  slide  through 
by  good  fortune  for  a  time  or  two, 
but  in  the  long  run  he  will  fail  to 
pass.  This  applies  with  equal 
force  to  every  line  of  business. 
The  man  who  would  force  himself 
to  succeed  must  lay  a  good 
foundation,  and  the  best  way  to 
do  this  is  to  consider  every  new 
business  experience  as  a  lesson, 
and  store  the  lesson  away  in  the 
memory  cells,  where  it  can  be 
drawn  upon  at  a  moment's  notice. 

One  real  experience  of  your 
own,  one  battle  to  overcome  ob¬ 
stacles  which  was  planned  and 


licenses  for  $14.  He  denies  the 
charge,  which  was  made  by  de¬ 
tectives  connected  with  the  Dis¬ 
trict  Attorney’s  office. 


executed  by  yourself,  is  worth 
more  to  you  than  hearing  of  sev¬ 
eral  such  experiences  to  others, 
and  why?  Simply  because  you 
have  every  detail  stamped  on 
your  memory,  where  it  can  be 
used  at  will.  If  you  were  as  care¬ 
ful  to  stamp  the  experiences  of 
others  on  your  memory  it  would 
save  you  many  unpleasant  trials, 
for  experiences  are  the  business 
text  books,  whether  they  are  our 
own  or  belong  to -others,  and  the 
more  of  them  stored  away  by  us, 
where  they  can  be  drawn  upon 
easily,  the  better  prepared  we  are 
for  the  emergencies  which  come 
up  every  little  while,  when  we 
must  quickly  decide  between 
different  courses  of  action. 

An  experience  forgotten  is  a 
business  text  book  thrown  away. 

F.  A.  P. 


Fire  destroyed  the  seven  story 
brick  soap  factory  of  Enoch  Mor¬ 
gan’s  Sons  at  West  and  Bank 
streets,  Saturday  night,  causing  a 
loss  of  $250,000.  The  firemen 
were  hampered  by  the  soap  suds 
formed  by  the  immense  amount  of 
water  thrown  in  the  building  and 
which  made  the  floors  so  slippery 
that  the  men  had  hard  work  keep¬ 
ing  on  their  feet. 

*  *  * 

Nearly  100  cars  were  used  in 
bringing  two  special  shipments  of 
flour  from  the  Pillsbury-Wash- 
burn  Mills  Co.  this  week.  About 
20,000  barrels  came  in  all  and 
were  received  by  George  A. 
Zabriskie,  who  distributed  the 
flour  in  the  jobbing  grocery  trade, 
which  has  begun  to  buy  heavily, 
it  is  explained. 

Fred.  A.  McGill. 


Peaches  are  about  done,  though 
the  receipts  will  continue  to  come 
forward  for  a  week  or  two  more. 
Most  of  the  peaches  now  coming 
forward  are  from  Pennsylvania 
and  range  from  90  cents  to  $1.25. 
The  demand  takes  all  the  good 
peaches  obtainable. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


IjIV. — Studying  Business. 


TRADE 


MARK 


ARMOUR 


.COMPANY 


CUAfUHTtED  UMOER  THE  TOOD  /-NO  DRUGS  ACT.  JUNE  30. 1906.  SERIAL  K«.  1269. 


THREE  PIES  FROM 


THIS  CARTON 


This  is  without  doubt  the  scientific,  profitable,  clean  and  economical  way  to  sell  mincemeat. 

A  small  carton,  3x4x2  inches,  containing  enough  mincemeat  to  make  three  pies !  Not  simply 
a  substitute  for  mincemeat,  but  a  combination  of  clean,  rich  materials  which  simply  needs  water, 
sweetening  or  cider.  Think  of  the  saving. 

Think  of  something  else — Veribest  Mincemeat  needs  no  preservative.  Most  liquid 
mincemeat  does.  Know  what  food  laws  say  about  pfeservatives — and  about  you,  if  you  handle 
goods  with  them  in?  * 


ARMOUR  COMPANY 
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Every  substitute  you  give  your  p&trons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  &  CO. 

Maker*  of  Soap*  of  Merit 

Philadelphia,  Pa. 

Established  1877- 


Kra.ut  Cutters 

UKB  CUT 

Special  price  only  $5.00 

LARGE  SIZES 

No.  K  $16.00  No.  I,  $28.00 

Special  style,  $20.00 


Write  for  catalogue  of 
Store  Fixtures 


H.  F.  HEAC0CK 

51  N.  Second  St. 
Philadelphia 


Something  That  Sells! 

A  A I  M  O 

(DRY  AMMONIA) 

This  scientific  marvel  is  a  dry,  odorless 
powder,  which  is  ammonia  in  a  dry  form. 

It  never  loses  strength  nor  evaporates  like 
liquid  ammonia.  No  bottles  to  freeze  or 
break.  Ammo  comes  in  cans,  and  it  is  very 
economical.  One  10  cent  can  equals  three 
pints  of  ammonia. 

We  make  it  sell  by  demonstrating,  samp¬ 
ling,  advertising.  Have  it  seen  in  your  store 
and  it  will  sell. 

Ask  your  jobber,  or  write  us  for  our  strong 
proposition  to  dealers. 

THE  FRANK  C.  EBY  CO. 

213=215  E.  Atwater  Street 
DETROIT,  MICH. 


More  About  the  Goldine  Soap  Fake 

Ex-National  Secretary  Gray  Finds  that  the  Goldine  Soap  Co.' 
Address  in  Brooklyn  is  Mythical.  Southern  Jobber 
Endorse  Limited  Prices.  Milwaukee  (Wis.)  Grocers  d 
Not,  as  Quoted,  Want  Canned  Goods  Dating  Bill. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Cleveland,  Ohio, 

Sept.  17,  1908. 

In  response  to  a  letter  sent  to 
William  Gray,  ex-secretary  of  the 
National  Association,  in  regard  to 
offices  and  factory  of  the  Goldine 
Manufacturing  Co.,  the  soap  fak¬ 
ers  referred  to  in  our  last  bulletin, 
the  following  has  been  received  : 

Dear  Mr.  Green : — -Yours  of  the 
twenty-fifth  received.  I  will  preface 
my  reply  by  saying  what  the  further 
reading  will  confirm,  that  I  believe 
you  are  up  against  a  pair  of  sharpers. 

1  have  devoted  some  time  this  after¬ 
noon  to  getting  down  to  full  partic¬ 
ulars. 

The  card  you  enclose  refers  to 
“Goldine  Manufacturing  Co.,  20 7- 
209  Fulton  street.”  That  location  is 
about  half  way  between  the  city  hall 
and  Fulton  ferry,  a  very  dull  place. 
No.  207  is  a  laundry  shop,  209  is  a 
cigar  dealer.  Both  places  were  in 
charge  of  women.  The  upper  stories 
are  cheap  tenements.  Both  women 
tell  the  same  story,  that  over  a  hun¬ 
dred  “poor  looking”  women  had 
been  there  looking  for  prizes.  They 
told  one  story,  that  they  lived  in  the 
suburbs  where  they  had  bought  the 
soap,  and  received  orders  for  prizes. 
They  knew  nothing  about  the  Gold¬ 
ine  Co.,  but  for  more  definite  infor¬ 
mation  referred  me  to  the  agent  of 
the  property.  He,  too,  was  in  ignor¬ 
ance. 

When  in  the  latter’s  office  I  met 
Bradstreet’s  man,  who  knows  every¬ 
one.  He  has  worked  Brooklyn  for 
over  thirty  years  to  my  knowledge, 
he  never  heard  of  these  people. 

It  is  evident  that  these  people  have 
been  “doing”  our  suburban  districts 
selling  their  product.  This  confirms 
what  I  wrote  in  my  last,  that  there 
is  no  such  manufacturing  company 
in  Brooklyn. 

Yours  sincerely, 

William  Gray. 

With  the  information  now  in 
the  hands  of  the  trade  press  and 
its  readers,  it  should  be  impossi¬ 
ble  for  these  men  to  further  their 
business  in  any  part  of  the  coun¬ 
try.  If  they  can  be  found  and 
caught  and  held  till  such  times  as 
we  can  have  a  hearing,  we  are 
now  in  a  position  to  prosecute  for 
fraud  wherever  they  may  be 
arrested. 

*  *  * 

The  following  named  whole¬ 
sale  grocers  of  Alexandria,  Va., 
and  Washington,  D.  C.,  have 
signed  and  approved  of  the  action 
of  the  Retail  Grocers’  Protective 
Association  of  the  District  of 
Columbia  in  upholding  the  plan 
of  limiting  the  retail  prices  of  food 
products:  Washington,  D.  C., 


jobbers:  B.  B.  Earnshaw  &  Brc 
Liebman  Bros.,  N.  H.  She; 
Browning  &  Middleton,  J.  ] 
Dyer,  Frank  Hume,  O.  O.  Spice 
P.  H.  Sheedy,  J.  C.  Ergood,  Mi 
ler,  Claggett  &  Co.,  Compto 
Bros.,  PI.  M.  Wagner,  S.  1 
Waters.  Alexandria,  Va.,  jobber.^ 
J.  H.  Crilly,  IT.  Kirk  &  Son,  I 
Lindsey  Co.,  Chas.  King  &  Soi 
F.  S.  Harper. 

*  *  * 

Answering  the  published  stab 
ment  that  the  Milwaukee  (Wis 
Retail  Grocers’  Association  ha 
declared  in  favor  of  a  canne 
goods  dating  hill,  the  secretary  c 
the  association  has  sent  the  fo 
lowing  letter: — 

Dear  Sir : — There  seems  to  have 
been  an  impression  that  the  Mil¬ 
waukee  Retail  Grocers’  Association 
had  passed  a  resolution  favoring  a 
dating  bill.  I  wish  you  would  say 
through  the  trade  press  that  the  Mil¬ 
waukee  retail  grocers  did  not  pass 
any  resolution  favoring  any  such  bill, 
hut  did  unanimously  pass  a  resolu¬ 
tion  opposing  any  bill  that  would  re¬ 
quire  the  date  on  package  goods. 

The  retailers  of  Wisconsin  join 
with  their  brother  retailers  of  the 
United  States  against  what  they  con¬ 
sider  a  hill  that  is  not  necessary  to 
protect  anyone  but  will  have  the  ef¬ 
fect  of  creating  suspicion  in  the 
minds  of  the  consuming  public. 

Note  the  following  resolution 
passed  at  our  late  convention : — 
Whereas,  A  bill  is  pending  in 
the  National  Congress,  the  pur¬ 
pose  of  which  is  to  cause  to  be 
indicated  on  containers  of  food 
products  the  date  on  which  such 
article  of  food  was  placed  there¬ 
in,  and 

Whereas,  It  has  been  demon¬ 
strated  by  those  qualified  to  ap¬ 
ply  the  test  that  this  is  a  need¬ 
less  requirement  from  the  stand¬ 
point  of  public  health,  be  it 
Resolved,  That  we  respect¬ 
fully  urge  the  Wisconsin  mem¬ 
bers  of  Congress  to  oppose  and 
vote  against  any  legislation  of  ‘ 
this  kind. 

John  A.  Green, 
National  Secretar 


Forty  Years. 

Forty  years  of  tea  study  makes  our  e: 
perience  worth  something  to  our  patro: 
— is,  in  part,  a  statement  of  Francis  1 
Leggett  &  Co's  announcement  in  tl: 
issue  of  the  “Grocery  World  and  Go 
eral  Merchant.”  The  custom  house  fi 
ures  in  New  York  attest  to  the  fact  th 
Leggett  &  Co.  are  among  the  largest  it 
porters  of  teas. 


New  York  State  apples  rang 
from  $2.25  to  $3  per  barrel  ar 
are  wanted.  The  receipts  a: 
good  and  the  quality  also. 
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FORTY  YEARS 


If  one  dealer  in  ten  realized  the  fine  cup  quality,  exquisite  flavor  and 
true  Tea  value  of  our  Gold  Fish  Formosa  Oolong  Tea  Specials  there 
wouldn’t  be  one-quarter  enough  to  supply  the  demand. 

Forty  years  of  Tea  study  make  our  experience  worth  something  to 
our  patrons,  and  the  increased  sales  of  Gold  Fish  Formosa  Oolong  Teas 
each  year  are  proof  of  an  appreciative  patronage. 

We  sell  these  Teas  for  high  types,  exquisite  flavor  and  superb  quality, 
and  our  prices  are  based  on  merit  alone.  We  suggest  an  order  for  from 
one  to  five  half  chests.  We  guarantee  you  will  be  pleased. 


Lie  NEW  CROP,  1908 

""  • 

■  i  e  %  / 

Gold  Fish  Formosa  Oolong 


Half 

Half 

Half 

Half 

Half 

Half 

Half 


Chests, 

Chests, 

Chests, 

Chests, 

Chests, 

Chests, 

Chests, 


about  40 
about  40 
about  40 
about  40 
about  40 
about  40 
about  40 


lbs., 

lbs., 

lbs., 

lbs., 

lbs., 

lbs., 

lbs., 


Lot  A 
Lot  B 
Lot  C 
Lot 
Lot 
Lot 
Lot 


D 

E 

F 

G 


per  lb.,  27c 
per  lb.,  30c 
per  lb.,  35c 
per  lb.,  40c 
per  lb.,  45c 
per  lb.,  50c 
per  lb.,  55c 


N.  B. — These-represent  reliability  and  true  Tea  values,  satisfaction 
at  their  best. 

What  real  advertising  is  so  permanent  or  so  powerful  as  reliable 
goods,  especially  when  applied  to  good  Tea,  good  Coffee,  and  good  Butter. 

FRANCIS  H.  LEGGETT  &  COMPANY 

IMPORTING  AND  MANUFACTURING  GROCERS 
West  Broadway,  Franklin  and  Varick  Streets 


Manufactory:  133  to  138  King  Street. 
Telephone:  3330  Franklin. 

Private  Branch  Exchange  to  all  Departments. 


Cable  Address:  Leggett,  New  York, 

Bordeaux  Office:  18  Rue  Victoire  Americaine. 
Cartage  Department:  3-3  Congress  Street. 
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SEND  FOR  OUR  CATALOGUE  OE 

Horse  Blankets 

You  will  find  a  lot  of  Money  Makers  in  it 


JAMES  M.  VANCE  &  CO. 

Hardware  Jobbers 

211  and  213  Market  St.,  Philadelphia 


“Some  more  of  that  same  kind.”  Does  that 
sound  good  to  yon  ?  Means  a  nice,  easy  sale  and 
a  satisfied  customer,  doesn’t  it  ?  All  the  effort  it 
takes  on  your  part  is  to  say  “Pleasant  weather  we 

are  having,  Mrs. - .isn’t  it,  now  is  there  anything 

else  this  morning?” 

Stock  the  goods  which  will  make  them  come  to 
YOU,  and  say  “Some  more  of  that  same  kind.” 
Drop  a  post-card — costs  a  cent — for  sample  and 
prices  of  our  California  Jams,  Marmalades  and 
Preserves. 

H.  P.  D.  KINGSBURY,  Redlands,  California 
(Where  the  oranges  come  from) 


Preserved  Fruits,  Jams,  Jellies, 
j — Fruit  Butters,  etc.  — 

CONTAINING  NO  PRESERVATIVE  AND  NO 
ARTIFICIAL  COLORING 

i » 

were  made  and  shipped  by 

PHILIP  J.  RITTER 

many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 

Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 

If  We  ask  for  a  portion  of  your  patronage. 

^ - r 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  F*«. 


THE  GROCERY  MARKETS 

Tea. 

The  tea  market  remains  abso¬ 
lutely  unchanged  in  all  respects 
from  last  week.  The  demand  is 
for  wants  only,  and  prices 
throughout  show  absolutely  no 
change.  Anything  desirable 
brings  full  prices,  and  holders  re¬ 
fuse  to  shade  even  slightly.-  The 
market  is  very  fairly  steady  on 
everything. 

Coffee. 

The  speculative  market  for  Rio 
and  Santos  options  has  stiffened 
up  somewhat  during  the  week  by 
reason  of  a  strike  in  Santos, 
affecting  shipments.  Actual  cof¬ 
fee,  however,  is  unchanged  and 
quiet.  Mild  coffee  is  dull  and  un¬ 
changed.  Java  and  Mocha  are 
quiet  at  ruling  prices. 

Sugar. 

Raw  sugar  has  done  a  little  bet¬ 
ter  during  the  week,  but  this  had 
no  effect  on  the  refined  situation 
until  Friday,  when  refined  ad¬ 
vanced  io  points.  The  demand  is 
still  good,  though  the  height  of 
the  season  has  probably  been 
reached  and  passed.  No  im¬ 
mediate  change  in  refined  sugar 
seems  in  sight. 

Syrup  and  Molasses. 

•  Glucose  is  unchanged  for-  the 
week.  Compound  syrup  is  in  fan- 
demand  owing  to  the  cool  weather 
at  unchanged  prices.  Sugar 
syrup  is  selling  for  export  well  at 
steady  prices.  The  refiners  have 
no  surplus.  Molasses  is  selling 
slowly  and  its  season  will  very 
shortly  open.  Prices  are  un¬ 
changed.  The  outlook  for  the 
new  crop  is  fair. 

Fish. 

The  mackerel  situation  is  still 
firm.  Shores  are  about  oyt  of  it, 
and  Irish  are  very  scarce  and 
anything  fancy  commands  high 
prices.  No  prices  on  new  Nor- 
ways  are  as  yet  forthcoming,  and 
probably  will  not  be  until  the 
Norwegians  see  just  how  much 
competition  they  have  to  expect 
from  other  quarters.  As  from  all 
appearances  they  will  have  very 
little,  it  seems  reasonably  certain 
that  the  forthcoming  prices  will 
be  high.  Cod,  hake  and  haddock 
are  unchanged.  Cod  is  selling 
very  fairly,  both  spot  and  future, 
at  unchanged  prices.  Sardines 
are  unchanged,  referring  to  all 
grades.  Some  of  the  Eastport 
packers  are  in  favor  of  an  advance 
of  io  cents,  but  whether  all  will 
agree  remains  to  be  seen.  The 


demand  for  sardinesd'  is  fair. 
Salmon  is  selling  moderately,  all 
conditions  being  unchanged. 

Canned  Good*. 

The  tomato  market  is  firm. 
Some  goods  can  be  bought  at  80 
cents,  but  many  packers  are  hold¬ 
ing  out  for  82p2-  The  future 
looks  strong  and  prophecies  of  95 
cents  and  $1  are  made  by*  con¬ 
servative  authorities.  Corn  is 
weak  and  dull.  Peas  are  mostly 
held  by  jobbers,  who  are  not  over¬ 
strong  in  their  ideas,  though  the 
packers  have  little  to  sell  and  are 
disposed  to  be  very  steady.  The 
demand  for  peas  is  good.  Peaches 
are  unchanged  on  the  last  quota¬ 
tion  ;  demand  light.  Apples  have 
advanced  to  $2.10  for  ol£P  New 
York  gallons  and  $2.25  for  new. 
California  canned  goods  are  quiet, 
except  peaches,  which  are  wanted 
because  of  the  Eastern  situation. 
The  small  Baltimore  line  is  un¬ 
changed  and  in  fair  demand. 

Dried  Fruits. 

Prunes  are  unchanged  and  in 
fair  demand.  Peaches  are  a  shade 
easier  on  a  basis  about  R>  cent 
above  the  highest  point.  Apri¬ 
cots  are  scarce,  well  maintained 
and  in  lair  demand.  Raisins  are 
unchanged  and  dull.  The  pend¬ 
ing  Armsby  corner  has  not 
affected  the  market  as  yet.  New 
currants  are  about  to  be  delivered, 
being  received  about  ten  days 
earlier  than  usual,  owing  to  bet¬ 
ter  steamship  service.  The  de¬ 
mand  is  excellent.  Spot  currants 
are  dull.  Apples  are  somewhat 
steadier  and  in  light  demand. 
Other  dried  fruits  dull  and  un¬ 
changed. 

Beans  and  Peas. 

New  pea  beans  are  now  freely 
offered  at  prices  ranging  from 
$2.30  down  to  $2.20,  according  to 
time  of  shipment.  The  demand 
is  slow.  Imported  beans  are 
quoted  at  $2.10.  Marrows  are 
stiffer  on  spot  and  are  quoted 
around  $2.40  to  $2.45.  The  de¬ 
mand  is  fair.  California  limas  are 
softening  somewhat  for  far  ship¬ 
ment  and  can  be  gotten  a  fraction 
below  5 y2.  Split  and  dried  peas 
are  all  unchanged,  both  spot  and 
future ;  demand  moderate. 

Butter. 

All  grades  of  butter  are  steady 
and  unchanged.  There  is  only  a 
fair  consumptive  demand  and  the  1 
make  about  normal.  Present 
conditions  are  likely  to  exist  for 
a  week  or  two,  after  which  we  are  | 
likely  to  have  a  shorter  supply 
and  a  little  firmer  market. 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  #5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  II 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


•  Eggs. 

The  egg  market  is  firm  and  un¬ 
changed.  The  quality  is  showing 
better  as  the  season  advances. 
The  percentage  of  heated  eggs 
now  coming  in  is  very  light. 
There  is  a  fair  supply  and  no 
change  in  price  is  looked  for  in 
the  near  future. 

Cheese. 

The  cheese  market  is  very 
active  at  Rj  cent  advance  over  a 
week  ago.  The  advance  is  due  to 
the  higher  prices  in  the  produc¬ 
ing  country  districts.  The  qual¬ 
ity  of  the  cheese  now  getting  in  is 
very  fancy  and  present  market 
conditions  are  likely  to  exist  for 
some  time.  The  consumptive  as 
well  as  the  speculative  demand  are 
good  and  the  make  about  normal. 

Provisions. 

Everything  in  smoked  meats  is 
firm  and  unchanged  and  in  sea¬ 
sonable  demand.  No  change 
seems  likely  during  the  coming- 
week.  There  has  been  an  ex¬ 
treme  scarcity  in  pure  lard,  fol¬ 
lowed  by  an  advance  of  1  cent  per 
pound.  Present  firm  conditions 
are  likely  to  exist  for  about  a 
month.  Compound  lard  is  y&  cent 
high,  through  sympathy  with 
pure  and  a  general  advance  in 
cottonseed  oil.  Barrel  pork, 
canned  meats  and  dried  beef  are 
all  firm  'and  unchanged,  with  a 
good  seasonable  demand. 

Produce. 

Potatoes,  45  to  50  cents  per 
basket,  80  to  90  cents  per  bushel, 
demand  good ;  sweet  potatoes, 
firsts,  30  to  35  cents  per  basket ; 
seconds,  20  to  25  cents  per  basket, 
demand  poor ;  beets,  25  to  30  cents 
per  basket,  demand  fair;  Pennsyl¬ 
vania  cabbage,  $1.25  to  $1.50  per 
barrel,  demand  fair;  Jersey,  30  to 


35  cents  per  basket,  demand 
good  ;  carrots,  40  cents  per  basket, 
demand  fair;  cucumbers,  Long 
Island,  75  to  90  cents  per  basket, 
demand  fair;  Jersey  onions,  30 
cents  per  basket,  demand  fair; 
fancy  white  pickling,  $6  per  bar¬ 
rel  ;  yellow  pickling,  $4  per  bar¬ 
rel,  demand  poor;  squash,  20 
cents  per  basket,  demand  fair; 
New  York  salad,  $1.25  per  box,  3 
dozen,  demand  fair;  green  pep¬ 
pers,  10  to  15  cents  per  basket; 
red,  15  to  30  cents  per  basket; 
cayenne,  50  cents  per  basket,  de¬ 
mand  fair;  string  beans,  green,  15 
to  25  cents  per  basket;  yellow,  15 
to  25  cents  per  basket,  demand 
poor;  lima  beans,  75  cents  per 
basket,  demand  fair ;  yellow  tur¬ 
nips,  25  to  30  cents  per  basket ; 
white,  20  to  25  cents  per  basket, 
demand  fair. 

Green  Fruit. 

Bananas,  large,  $1  to  $1.40  per 
bunch;  8-hands,  75  cents  to  $1 
per  bunch  ;  7-hands,  60  to  80  cents 
per  bunch ;  6-hands,  35  to  50  cents 
per  bunch,  demand  poor ;  Califor¬ 
nia  oranges,  $3.75  to  $4.5°  Per 
box,  demand  fair ;  lemons,  $3  to 
$3.50  per  box,  demand  fair;  limes, 
80  cents  per  hundred,,  dernanc 
fair;  pineapples,  $4  to  $5  per 
crate,  demand  fair. 

Nuts. 

Peanuts,  green,  choice,  4j4 
cents  per  pound ;  fancy,  6j4 
cents  ner  pound  ;  jumbo,  7j4  cents 
cents  per  pound ;  roasted,  choice, 
$1.15  per  bushel;  fancy,  $1.5°  Per 
bushel;  jumbo,  $1.70  per  bushel, 
demand  fair;  almonds  17^  cents 
per  pound;  Brazils,  10  cents  per 
pound ;  filberts  \\]/z  cents  per 
pound ;  pecans,  cents  per 

pound;  walnuts,  12J4  cents  per 
pound  ;  mixed  nuts,  10%  cents  per 


oound,  demand  poor.  Prices  on 

new  California  walnuts  were 

made  during  the  week  on  a  basis 

of  2 p2  cents  below  last  year. 

\ 


INDIVIDUAL  MARKET  REPORTS. 


Coffee. 

We  refer  to  our  last  report  of 
the  15th  ultimo.  The  into-sight 
movement  at  Santos  continues  to 
be  very  heavy.  The  principal  rea¬ 
son  given  for  this  heavy  move¬ 
ment,  and  the  one  generally  ac¬ 
cepted  as  the  true  reason,  is  the 
early  enactment  of  an  increased 
export  tax.  We  do  not  share  this 
view,  but  believe  the  heavy  move¬ 
ment  to  be  due  to  the  favorable 
weather  conditions  for  drying, 
which  followed  immediately  after 
the  picking  season,  and  to  the  lack 
of  storage  facilities  on  the  plan¬ 
tations. 

The  receipts  so  far  approximate 
closely  those  of  the  bumper  crop 
of  two  years  ago,  but  they  are  also 
similar  to  those  of  the  1903-4 
crop,  which  crop  amounted  to 
only  10,400,000  bags.  The  re¬ 
ceipts  of  two  years  ago  reached 
their  culminating  point  during  the 
first  half  of  October,  but  con¬ 
tinued  on  a  very  heavy  scale  until 
the  middle  of  January,  whilst  the 
height  of  the  crop  movement  in 
1903  was  reached  during  the'  first 
half  of  September,  after  which  a 
continual  falling  off  was  encoun¬ 
tered.  Whether  the  slight  falling 
off  in  the  receipts  recently  ex¬ 
perienced  marked  the  turning 
point  in  this  year’s  crop  move¬ 
ment  remains  yet  to  be  seen.  We 
judge  from  present  indications 
that  the  current  Rio  and  Santos 
crop  will  amount  to  about  12,- 
250,000  bags.  Consideration  of 
the  size  of  this  crop  has  been, 
however,  put  into  the  background 
for  the  time  being  by  the  recent 
passage  of  legislative  measures  in 
the  State  of  Sao  Paulo  increasing 
the  export  taxes  on  coffee  and 
limiting  the  exportation  of  the 
article  to  such  quantities  during 
the  next  three  years  as  it  is  sup¬ 
posed  consumption  will  require. 
These  laws  are  preparatory  to  the 
placing  of  a  loan  of  £15,000,000 
sterling,  the  proceeds  of  which  are 
to  be  used  for  the  retirement  of 
previously  incurred  indebtedness. 
We  are  informed  that  the  entire 
loan  has  been  underwritten  here 
and  in  Europe. 

The  press  has  been  freely  usee 
to  attack  the  government  efforts 
towards  strengthening  its  posi¬ 
tion,  efforts,  which  if  successful, 
will  mean  the  withholding  from 
the  market  of  the  Government 
coffee  for  a  practically  indefinite 
period,  or  until  some  calamity 
should  overtake  coffee  production. 

Whilst  we  have  repeatedly 
stated'  as  our  opinion  that  the  ul¬ 
timate  outcome  of  the  Govern¬ 
ment  purchases  will  result  in  dis¬ 
aster,  we  believe  the  present  move 
of  amalgamating  all  previous 


oans  with  various  dates  of  ex¬ 
piration  into  one  loan  running  for 
lfteen  years  (fortified  by  export 
taxes,  which  are  more  than 
ample  to  cover  carrying  charges 
on  the  coffee  acquired,  as  well  as 
interest  on  the  loan,  and  to  leave  a 
fair  amount  over  towards  amor¬ 
tization,  i.  e.,  towards  paying  off) 
to  be  a  sound  proposition  from  the 
Government  standpoint,  and  if  no 
additional  follies  are  committed, 
one  that  may  insure  the  Govern¬ 
ment  against  serious  loss. 

This  measure  will  also  be  a 
safeguard  for  the  trade,  as  it  will 
orevent  erratic  price  movements, 
such  as  speculators  have  been 
wont  to  bring  about. 

The  market  will  henceforth  be 
governed  more  by  natural  condi¬ 
tions  than  for  years  past.  The 
trade  can  follow  its  pursuits  with¬ 
out  fear  of  a  sudden  collapse  of  the 
Government  undertaking,  which 
was  held  out  so  often  by  specu- 
ators  and  is  even  now  predicted 
)y  them. 

The  distributing  trade  all  over 
the  world  is  poorly  supplied, 
withdrawals  from  port  stocks 
were  light  for  the  past  two 
months,  but  actual  consumption 
takes  its  daily  quota.  A  revival 
of  trade  activity  cannot  be  far  off  ; 
when  it  sets  in  it  will  be  found 
that  desirable  qualities  are  not 
plentiful,  as  arrivals  of  new  crop 
at  our  port  show  up  poorly  in  the 
roast  in  a  good  many  instances. 

Some  importers  have  commit¬ 
ted  the  folly  of  the  past  when 
buying  coffee  in  Brazil  “described 
as  good  roasters”  to  allow  the  in¬ 
sertion  of  a  counteracting  clause 
in  the  contract  reading:  “Descrip¬ 
tion  given  in  good  faith,  but  not 
guaranteed,”  and  are  suffering  in 
consequence  thereof. 

There  is  no  earthly  reason  why 
a  proper  form  of  contract,  one 
that  is  fair  for  both  buyer  and 
seller,  should  not  be  the  basis  of 
all  transactions. 

Hen'Ry  Nordlinger  &  Co. 
New  York  N.  Y. 

Baltimore  Canned  Goods. 

Probably  not  a  third  and  possi¬ 
bly  not  a  fourth  of  those  jobbers 
of  tomatoes  who  look  to  this  mar¬ 
ket  for  their  supplies  have  yet 
purchased  to  exceed,  say,  25  per 
cent,  of  their  requirements  for 
their  fall  and  winter  trade  for  that 
article,  and,  in  the  face  of  that  re¬ 
markable  state  of  things,  the 
market  prices  are  advancing. 
What  may  or  will  happen  when 
the  heavy  buying  begins  is  not 
problematical.  The  canners  do 
not  now  anticipate  the  usual  large 
buying  on  the  part  of  the  big"  dis¬ 
tributers  who  have  so  far  let  the 
market  take  care  of  itself,  but 
they  do  expect  a  steady,  continu¬ 
ous  demand  from  all  quarters 
sufficiently  large  to  finance  their 
business  until  the  active  canning 
season  shall  have  ended  and  the 
return  flow  of  money  puts  them 
in  comfortable  circumstances  at 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


18 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


their  banks.  The  tomato  market 
was  active  right  up  to  the  close 
to-day,  with  a  decidedly  upward 
tendency  in  all  directions.  We 
repeat  our  recommendation  to  at 
once  protect  your  wants  for  your 
fall  and  winter  trade  for  tomatoes. 
The  canning  season  for  them  may 
last  only  a  couple  of  weeks  longer, 
according  to  reports. 

In  the  other  lines  of  vegetables 
the  chief  demand  this  week  was 
for  corn,  string  beans,  baked 
beans  and  sweet  potatoes.  Corn 
may  not  be  very  active  until  the 
canning  season  has  ended.  The 
string  bean  pack  has  been  made, 
it  is  less  than  was  expected  and 
two-thirds  sold  already.  Baked 
beans  we  have  always  with  us. 
Sweet  potatoes  have  been  increas¬ 
ing  in  sales  each  season  and  are 
now  selling  freely.  Peas  were 
dull  this  week  and  the  other  arti¬ 
cles  were  only  fairly  active. 

Peaches  nearly  monopolized 
the  business  in  canned  fruits  here 
this  week.  That  “bumper  crop” 
promised  by  the  peach  sharps  is 
a  joke.  The  end  of  the  canning 
season  is  now  in  sight  and  the 
total  pack  in  this  section  is  only 
a  little  bit  larger  than  in  1907  and 
fully  three-fourths  of  it  has  been 
sold  already.  Buy  your  peaches 
now.  The  new  pack  of  pears  is 
in  demand  and  even  canned  apples 
are  a  shade  better.  The  re¬ 
mainder  of  the  list  of  fruits  is 
dull,  and  so  were  cove  oysters  this 
week. 

Trios.  J.  Meehan  &  Co. 
Baltimore,  Md. 

Imported  Fish  Products. 

The  market  for  herring  of  all 
kinds  has  shown  quite  some  im¬ 
provement,  principally  owing  to 
the  cooler  weather. 

Holland  herring  have  been  sell¬ 
ing  more  freely  and  prices  show  a 
hardening  tendency. 

Scotch  herring,  especially  large 
fulls,  are  in  good  demand  and  are 
selling  freely. 

New  Iceland  fat  {^erring  have 
arrived.  They  show  the  finest 
quality  that  has  ever  been  re¬ 
ceived  here.  Prices  are  advanc¬ 
ing. 

New  Norway  A  n  c  h  o  v  i  e  s. — 
Catch  in  the  beginning  has  been 
very  fine,  but  has  stopped  abrupt¬ 
ly,  and  if  catch  docs  not  improve 
very  materially  there  will  be  a 
shortage  of  anchovies  this  season. 
This,  of  course,  will  effect  very 
seriously  the  Norway  smoked  sar¬ 
dines  in  oil.  The  catch  all 
through  the  season  has  been  fairly 
good,  but  the  fish  was  spotted, 
which  means  that  a  great  many 
of  the  fish  were  not  good  enough 
to  be  packed  into  first-class 
brands.  For  this  reason  the  best 
grades  of  smoked  sardines  are  get¬ 
ting  scarce  and  prices  are  likely 
to  advance. 

In  France  the  catch  is  very  poor 
and  disappointing.  In  Portugal 
still  no  small  fish  and  Portuguese 
sardines  are  getting  scarce. 


Sprats  have  been  selling  very 
lively;  stocks  are  very  much  re¬ 
duced  and  held  very  firm,  and 
prices  going  higher. 

Norway  Mackerel. — The  catch 
has  started,  but  nothing  definitely" 
is  known  as  to  the  catch.  The 
first  shipments  of  new  fat  mack¬ 
erel  ought  to  be  here  within  a  few 
weeks.  The  oldest  fishermen  in 
Norway  predict  that  quality  this 
season  will  be  exceptionally  fine 
and  fat,  but  that  the  quantity 
caught  will  be  smaller  than  for. 
some  time  past.  Whether  their 
prediction  will  come  true  or  not 
is  hard  to  say,  but  we  shall  see 
before  long. 

Irish  mackerel  are  in  good  de¬ 
mand,  but  the  trouble  is  that  very 
few  good  fish  are  here.  Most  of 
the  fish  arriving  here  show  a  good 
part  of  soft  and  bony  fish,  which 
are  hot  wanted  1  by  the  trade. 
Good  lots  of  Irish  and  Scotch 
are  taken  up  quickly.  Catch  in 
Ireland  continues  very  poor. 

Stockfish. — Both  round  and 
split  is  decidedly  firmer  and  prices 
show  an  advancing  tendency. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 

Spices. 

The  market  continues  very- 
active,  with  urgent  demand  for 
spot  goods.  Stocks  continue  ex¬ 
ceedingly  small  and  the  market 
has  a  generally  firmer  tone. 

Pepper. — Large  demand  has 
practically  cleaned  up  all  spot 
goods  and  goods  soon  to  arrive 
are  held  at  practically  spot  prices. 
Futures  are  held  at  steady  prices, 
which  are  safe. 

Pimento  (Allspice)  is  very 
steady,  with  a  big  demand  at  pres¬ 
ent.  The  crop  is  reported  large. 

Mace. — Demand  very  good  and 
should  continue  so  for  some  30  to 
60  days. 

Nutmegs. — Increased  demand 
has  the  tendency  to  make  prices 
steady.  We  really  look  for  higher 
prices  to  rule  ere  long. 

Cassias  very  active  at  present; 
all  grades  in  demand  and  a  better 
value  will  be  realized  during  late 
September  and  October. 

Gingers. — Supplies  are  very 
small  and  the  demand  has  had  the 
tendency  to  raise  prices. 

Seeds. — Celery,  Caraway  and 
Coriander  all  very  firm.  Mus¬ 
tard  seed  in  big  demand  at  pres¬ 
ent.  Poppy  steady,  but  un¬ 
changed. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


MARKET  NOTES. 

The  tomato  season  is  nearing 
its  end.  The  jobbing  range  is  40 
to  50  cents  per  basket  and  can- 
ners  are  paying  25  cents.  The  de¬ 
mand  is  good. 

Colorado  cantaloupes  are  still 
coming  forward,  but  they  seem  to 
average  very  poor.  The  range  in 


price  is  $1.50  to  $1.75.  The  de¬ 
mand  for  good  melons  is  active. 

The  first  new  cranberries  are  in 
from  Cape  Cod  and  average  $2.25 
per  crate.  They  are  not  large, 
but  well  ripened.  The  crop  out¬ 
look  is  good,  but  the  season  is 
still  too  young  for  much  demand. 

Sweet  potatoes  range  from  30 
to  35  cents  per  basket.  The  crop 
is  large  and  of  fine  quality,  and 
the  consumptive  demand  is  good. 

White  potatoes  range  from  55 
to  60  cents,  which  is  comparative¬ 
ly  high.  The  nearby  crop  is 
light,  and  the  chance  is  that  local 
prices  wi)l  reach  90  cents  or  $1. 

News  comes  from  the  growing 
districts  that  the  chestnut  crop 
will  be  large.  The  first  should 
reach  the  market  around  October 
1st  and  should  bring  $7  or  $8. 

California  Tokay  grapes  range 
from  $1.80  to  $2  and  white  grapes 
$1.25  to  $1.50.  Nearby  Concord 
and  Delawares  range  from  10  to 
11  cents  for  small  baskets  and  18 
cents  for  large.  Niagaras  are 
slightly  above  these  prices. 


Failures  Still  Show  Some 
Increase. 


More  Grocers  and  General  Store¬ 
keepers  Failed  in  August,  1908,  than 
in  August,  1907. 

Failures  still  show  an  increase, 
both  in  grocery  and  general  store 
lines.  The  figures  for  August, 
1908,  taken  from  the  official  state¬ 
ment  of  Dun  &  Co.,  are  as  fol¬ 
lows  : — 

General  Store  Failures. — Aug¬ 
ust,  1908,  111;  liabilities,  $658,- 
129;  August,  1907,  84;  liabilities, 
$498,731. 

•  Grocery  Failures. — A  u  g  u  st, 
1908,275;  liabilities,  $1,015,714; 
August,  1907,  162;  liabilities, 

$634,930.  . 


Another  Limited  Price  Agreement. 

The  following  plan  of  limiting 
the  selling  price  is  in  successful 
use  by  a  large  American  perfum¬ 
ery  manufacturer.  It  is  reprinted 
here  because  price  limiting  is  a 
mooted  question  in  the  grocery 
business  as  well  as  in  nearly  every 
other : — 

FULL  PRICED  AGREEMENT. 

(Which  all  must  sign  to  obtain 
Solon  Palmer’s  Perfumes  and  Toilet 
Requisites.) 

In  consideration  of  the  2Q  per 
cent,  discount  allowed  on  the  Solon 
Palmer  products,  I  (or  we)  agree 


to  sell  them  at  not  less  than  his  pub¬ 
lished  U.  S.  retail  price,  nor  will  I 
(or  we)  give  any  articles  of  value  or 
make  any  price  concession  for  the 
purpose  of  reducing  the  selling  price. 

Signed . 

The  only  penalty  attached  to  this 
agreement  is  that  I  will  refuse  to 
sell  any  one  that  breaks  it. 

Under  the  20  per  cent,  discount  the 
net  prices  remain  the  same  as  the 
60th  edition  of  my  price  list,  issued 
in  1907,  except  Medicated  Soaps, 
which  have  been  advanced. 

Solon  Palmer,  Perfumer, 

372,  374  arid  376  Pearl  street, 
New  York,  U.  S.  A. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 
Columbus,  Ohio 

Sample  free,  or  four  months’  trial  for  10  cents 


Mrs.  Williams’  Brands 
PURE  JAMS  °AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  IV.  BISHOP 

Attorney  at  Law 

903  G  81.,  «.  W.,  Washington ,  0.  C. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
10S  Ntrlh  Frent  Street,  Philadelphia. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


Registered, 
U.  S.  Pat.  Off. 


HIGHEST  AWARDS 
in  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 
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TW»  Department  U  devoted  to  the  criticism 
•I  advertiaiac  matter  aent  in,  to  the  deriving 
erf  new  advertiaing  ideal  (or  apecial  occasion*, 
•non  regneat,  and  to  the  ragfeeting  of  original 
adrcrtiaenienta  when  data  ta  enpplied.  All 
nnicationa  aent  in  for  thia  Department 


lepartme 
of  Scien 


abonld  be  addreeaed  to  the  Editor  of 
el  Advertising.  They  will  he  filed  in  then 
order  and  tip  according  to  strict  rotation. 


YOU  CAN  SAVE  MONEY 

by  buying  your  Tea  and  Coffee  of  ua  in  quantities.  See  the  sav¬ 
ings  on  coffee:  lb.  5  lbs.  10  lbs. 

REYNOLDS'  BEST  COFFEE  35c  32c  lb.  30c  lb. 

the  finest  In  flavor  you  ever  tasted. 

REYNOLDS’  O.  G.  COFFEE  29c  26c  lb.  24c  lb. 

None  better  at  its  price  anywhere  and  many  brands  at  higher 
price  are  far  below  it  in  quality 


Valatie,  N.  Y.,  September  12,  1908. 
Editor  “Science  of  Advertising.” 

Dear  Sir:— While  you  have  been 
very  generous  in  the  attention  you 
have  given  our  advertisements  in 
the  past,  I  am  taking  the  liberty  of 
inclosing  two  more  for  your  criti¬ 
cism.  No.  1  is  a  newspaper  adver¬ 
tisement;  No.  2  is  used  for  a  pack¬ 
age  insert. 

If  you  can  at  some  future  date 
make  use  of  these  in  the  “Grocery 
World  and  General  Merchant,”  it 
would  he  appreciated. 

Yours  truly, 

W.  H.  Reynolds  &  Son, 

Per  J.  M.  R. 

The  advertisement  inclosed 
measured  six  inches  double  col¬ 
umn  and  is  below  reproduced  in 
somewhat  reduced  size. 

*  *  * 

The  weakest  part  of  this  adver¬ 
tisement — in  fact  the  only  weak 
part — is  the  heading.  The  body 
of  the  advertisement  looks  inter¬ 
esting  and  is  interesting,  but  the 
head  both  looks  tame  and  is  tame. 


‘GOOD  HONEST"  COFFEE  25c  22^c  lb.  2U4c  lb. 


The  finest  at  the  price  we  ever  saw. 
daily,  and  it’s  because  of  quality 


Our  trade  on  it  is  growing 


“BRUNSWICK"  BRAND  COFFEE 

15c  14c  lb.  13c  lb. 

Good  mild  flavor  and  quality 

REYNOLDS  &  SON,  THE  VALATIE  GROCERS. 


“The  woman  who  buys  her  gro¬ 
ceries  cheapest  is  the  one  who 
pays  cash  and  trades  around,  buy¬ 
ing  this  here  and  that  there — 
wherever  she  can  buy  cheapest. 
We’re  perfectly  willing  to  take 
our  chance  if  you’ll  do  that.  Of 
course  you’ll  keep  both  price  and 
quality  in  mind  as  you  go.” 

*  *  * 

The  package  slip  which  Rey¬ 
nolds  &  Son  also  include  I  do  not  | 


A  headline  something  like  the  speaking  more  particularly  of 


following : 


the  typographical  display. 


PayCash  for  Your  Groceries original  dimensions  were  51/2 

.  inches.  It  appears  above 

would  have  been  better  than  “The 

One  Best  Way  to  Economize.” 

A  strong  argument  could  be  built 
along  the  same  line.  Like  this  Gall  in  boldface.  When  the  text  of 


Its 
x  7 
in  re¬ 
duced  form. 

*  *  * 

I  don’t  like  this  because  it’s  set 


%  The  One  Best  Way  to  Economize  X 

♦  13  to  pay-  Cash  and  buy  where  you  can  buy  to  the  ^ 


4j>  best  advantage. 


9 

♦ 

♦ 


Quality  and  Price  ought  both  to  he  considered,  but 
you  are  sure  of  both  when  you  trade  here. 

Here  are  some  money  saving  suggestions: 

2c  each 

ijmrtpd  herring— -Very  large  and  meaty.  Splen¬ 
did  broiled  or  baked 

.  .  7c  can 

ed.  W*  bought  it  early  and 
bwiiglit  ii  cheap— that’s  why  we  have  such  good  corn  at  so  low  a 
price. 

New  White  Beans  .  .  .  8c  qt 

All  new.vre«*leMiipd  and  tirst  quality.  Splendid  quality  and  A  l- 
cookers  Wo  sell  beans  by  wood  measure— more  beans  to  the 
quait  than  by  tin  treasure.  How  do  you  buy  them? 

Small  Lean  Fresh  Hams 


X  Fancy  Imported  Cromarty  Bloaters 

'  A  kirn!  of  an  Imported  herring— Very  large  and  1 

^  did  broiled  or  baked 

t“King”  brand  Sugar  Corn 

Sweet,  tender  anil  line  flavored. 

<t 

♦ 

<► 
it 
♦ 

♦ 

♦ 

<► 

<► 


We  do  not  flivnys  Imvo  then}  on  hand,-  but  will  order  them 
promptly— kii  advantage  to  you  for  vou  do  not  pay  for  shrinkage. 

Any  size  you  want. 

Best  Lean  Salt  Pork  .  .  .  12c  lb 

Light,  lean,  sweet  and  the  tinesi  quality  we  cau  possibly  i  uy. 

Sfl  lbs.  $1  00. 

New  California  Lima  Beans  .  !2  1-2cqt 

A  price  on  the  finest,  quality  Lima’s;  that’s  way  below  what 
they  are  worth.  Just  price  them  elsewhere  and  see. 

“Eagle”  brand  Blueberries  15c  can 

Genuine  Maine  Huck'eberries — splendid  for  pies.  No.  2  size 

cans.  A  1  quality. 

“Health"  brand  Lobster  .  .  25c  cart 

New  stock,  and  as  line  quality  as  you  ever  saw.  Absolut  Jy 

guaranteed.  ^ 

#  Reynolds  Son,  grocers!  a 
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an  advertisement  is  in  boldface  as 
well  as  the  headlines,  half,  if  not 
all,  the  effectiveness  of  the  bold- 
lace  is  lost.  Not  only  that,  but 
an  advertisement  set  wholly:  in 
boldface  is  peculiarly  unpleasant 
to  the  eye.  It  does  not  invite  the 
scrutiny,  which  is  a  very  serious 
weakness,  as  everybody  who  has 
studied  advertising  will  agree.  In 
other  ways  I  think  the  appearance 
of  this  package  slip  could.be 
greatly  improved.  I  would  put  a 
border  around  it.  ff  should  use  a 
form  of  display  more  like  that 
used  in  the  newspaper  advertise¬ 
ment.  As  a  matter  of  fact  a  good 
printer  can  do  much  more  in  the 
way  of  an  artistic  type  display 
with  the  little  slips  that  many 
grocers  put  into  packages  than 
they  can  with  an  advertisement 
to  go  into  a  newspaper,  because 
better  paper  is  usually  used  for 
the  package  slip  and  it  is  therefore 
possible  to  produce  a  better  re¬ 
sult. 


What  American  Groceries  Cost 
in  Morocco. 


The  Food  Products  of  the  United  States 
Figure  there  to  Some  Extent.  Prices 
Not  so  Exorbitant  as  One  Would 
Expect  in  a  Land  so  Far  Distant. 


'Grocery  World  and 


Special  Correspondence  of 

General  Merchant.” 

Washington,  D.  C.,. 

September  18,  1908. 

Vice-Consul  George  E.  Holt,  of 
Tangier,  states  that  probably  no 
grocer  and  perhaps  no  other  mer¬ 
chant  in  Morocco  buys  all  of  his 
goods  from  any  one  country.  The 
exigencies  of  trade  have  made  it 
profitable  for  him  to  go  to  all  the 


principal  markets  of  Europe,  and 
in  some  cases  to  American  mar- 
ets,  for  his  supplies.  Therefore 
the  shop  of  the  average  Moroccan 
merchant  contains  either  the 
cheapest  goods  or  the  best  goods 
to  be  bought  in  Europe  at  a  mod¬ 
erate  price. 

The  following  figures  give  cost 
prices  on  certain  articles  in  the 
stock  of  an  American  grocer  in 
Tangier  bought  in  London,  and 
may  be  taken  as  prevailing  prices 
on  these  goods  in  Morocco: — 

Per  hundredweight :  Soaps, 
blue  mottled,  $5.04;  carbolic, 
$5.46;  household,  $5.76;  dried 
peaches,  $17.52;  dried  pears, 
$16.80;  fruit  jams,  mixed,  $3.12; 
raspberries,  $4.80;  greengage, 
$3.84;  apple,  $4.80;  black  currant, 
$6,  and  plum,  $4.08. 

Per  dozen  bottles:  Perfumery, 
jockey  club,  $5.22;  musk,  $5.22; 
violet,  $4.80;  white  rose,  $4.56; 
Scotch  whisky,  $2.44  to  $4.80.  • 

Per  pound:  Butter,  Danish, 
choicest  quality,  28  cents ;  se¬ 
lected,  34  cents  ;  Lombardy,  nicest 
quality,  24  cents ;  Irish,  extra  su¬ 
perfine,  22  cents.  Biscuits  and 
crackers:  Albert,  12  cents;  Ameri¬ 
can  crackers,  9  cents ;  boudoir, 
20l/2  cents ;  cracknel,  22  cents ; 
fairy  cakes,  15  cents;  family,  8 
cents ;  milk,  8  cents ;  water,  8)4 
cents. 

Tinned  meats,  per  dozen  cans : 
Ox  tongue,  i-pound  tins,  $4.86 ; 
lunch  tongue,  i-pound  tins,  $2.40; 
corned  beef,  2-pound  tins,  $2.16; 
boneless  chicken,  2-pound  tins. 
$3.60;  fresh  herrings,  1 -pound 
tins,  72  cents;  prawns  bratilia,  1- 
pound  tins,  $1.92;  oysters,  per  4 
dozen  cases,  $1.19. 

Tinned  vegetables,  per  dozen 
tins :  Asparagus,  2-pound  tins, 
$2.64;  petit  pois  (green  peas),  pint 
tins,  72  cents ;  champignons,  pint 
tins,  $1.44;  haricot  vert,  pint  tins, 
$1.14;  spinach,  quart  tins,  $1.26. 

Fruit  in  syrups,  per  dozen  tins 
of  2  pounds  each:  Cherries,  $2.16  ; 
apricots,  $2.04;  pears,  $2.10; 
greengage,  $1.98;  chinos^  $1.15; 
tamarinds,  $1.92;  dates,  $1.86. 

Candles  bought  in  Belgium,  per 
dozen  pounds:  Sperm,  $1.02;  par¬ 
affin,  98  cents ;  wax,  98  cents. 

Self-raising  flour  from  London. 
$2.36  per  dozen  bags  of  5  pounds 
each,  and  flour  from  Marseilles, 
$6.40  per  220  pounds. 

Holt. 


Eggplants  are  a  drug  on  the 
market  and  range  from  20  to  25 
cents.  The  demand  is  poor. 
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We  Own  the 
Word 

Shredded 


We  are  proud  of  our  possession  because  we  have 
made  a  reputation  for  it,  as  applied  to  our  Codfish, 
that  is  world  wide. 

Every  time  you  sell  a  customer  BEARDSLEY’S 
SHREDDED  CODFISH  you  tie  that  customer 
closer  to  you,  for  you  have  sold  her  the  only 
SHREDDED  Codfish.  It  is  so  different  from  imita¬ 
tions  that  every  one  of  your  customers  can  tell  the 
difference  instantly. 

We  have  advertised  BEARDSLEY’S 
SHREDDED  CODFISH  so  extensively  everywhere 
that  it  sells  itself.  It  is  as  staple  a  product  as  sugar. 

In  three  styles  :  Cartons,  for  sale  from  October  to 
May ;  and  tins  and  glass  (handy  tumbler)  for  sum¬ 
mer  months. 


J.  W.  Beardsley’s  Sons 

NEW  YORK,  N.  Y. 


“EXTON”  Crackers 
and  Oyster  Eaters 

Have  been  friends  for  61  years.  An  oyster 
cracker  has  to  be  mighty  good  to  hold  on 
so  long.  We  made  it  best  and  we  kept  it 
best  and  everybody  knows  it  is  best. 

Purest  materials,  scientific  baking,  clean 
handling — it  gets  them  all. 

Everybody  knows  the  “EXTON.” 
Prepare  for  “everybody”  to  buy  them. 

A.  Exton  &  Company 

TRENTON,  IN.  «J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers 
Stamped  “EXTON ” 

“T/ie  Best  Known  and  Known  as  the  Best” 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co., 
Distributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 


What  Local  Pennsylvania  Grocers’  j 
Associations  Are  Doing  1 

Reports  of  the  More  Energetic  Organizations  of  Retail  Mer 
chants  Presented  to  the  State  Convention.  Grocers  Livt 
Members  of  their  Communities  and  Working  for  their  Owr 
and  the  Public  Good. 


Readers  of  the  “Grocery  World 
and  General  Merchant’s”  report 
of  the  annual  convention  of  the 
Pennsylvania  Retail  Merchants’ 
Association,  published  last  week, 
noted  that  the  reports  of  local  as¬ 
sociations,  which  always  consti¬ 
tute  an  important  part  of  the  ses¬ 
sion,  were  omitted.  These  re¬ 
ports  appear  below,  with  the  ex¬ 
ception  of  a  large  number  which 
simply  presented  a  routine  state¬ 
ment,  giving  names  of  officers, 
dues,  etc.  These  are  omitted  be¬ 
cause  of  not  sufficient  general  in¬ 
terest  to  warrant  publication. 

ALTOONA. 

C.  H.  Brown,  Altoona. — Our  main  and,  per¬ 
haps,  most  successful  effort  during  the  year 
has  been  along  the  lines  of  expansion,  both 
in  numbers  and  aims.  We  have  sought  to 
enlist  the  co-operation  of  business  and  pro¬ 
fessional  men  by  widening  the  scope  of  our 
work.  How  well  we  have  succeeded  you  may 
judge  by  the  above  report  showing,  an  in¬ 
crease  in  membership  to  more  than  double 
that  of  any  time  in  the  former  history  of 
our  association.  This  movement  began  May 
25th,  when  we  held  our  annual  banquet  and 
also  our  regular  monthly  meeting,  by  ap¬ 
pointing  committees  in  each  ward  to  make 
a  canvass  of  members.  This,  coupled  with  the 
slogan,  “A  greater  Altoona,”  has  helped  us 
to  achieve  success. 

At  the  June  meeting  we  voted  to  change  our 
name  to  “The  Merchants’  Association  and 
Chamber  of  Commerce  of  Altoona,  Pa.”  Also 
to  admit  wholesale  as  well  as  retail  mer¬ 
chants.  We  have  also  given  considerable 
attention  to  our  rating  system,  having  em¬ 
ployed  one  of  our  members  to  distribute 
blanks  and  secure  ratings  among  our  members. 
We  now  have  about  7,500  ratings  and  expect 
to  double  the  number.  We  took  up  the  Sun¬ 
day-closing  matter  some  months  ago  after 
being  annoyed  for  years  by  a  class  of  people 
whose  gold  is  their  God,  and  who,  in  spite 
of  law,  persisted  in  keeping  open  shop  on 
Sunday  to  the  annoyance  of  their  neighbors. 
We  put  the  influencq  of  the  association  back 
of  the  matter  and  closed  everything  up  the 
first  Sunday,  except  one  Italian  vendor,  who 
sold  ice  cream  and  soda,  until  he  and  four 
clerks  were  pulled  in,  locked  up  eighteen 
hours,  fined  in  all  $48,  and  now  he  keeps 
Sunday  as  good  as  Melican  man.  Wje  have 
established  a  collecting  agency  within  our 
association,  for  members  only,  one  of  our 
members  being  at  the  head.  We  have  not 
yet  had  time  to  try  it  out,  but  believe  it 
will  win.  The  association  has  established  an 
office  for  the  secretary,  given  him  an  assist¬ 
ant,  and  we  are  at  your  service  for  anything 
we  may  be  able  to  do. 

BRADFORD. 

George  L.  Dobie. — Efforts  in  the  past  year 
have  consisted  in  eliminating  many  undesirable 
methods  of  competition,  including  the  giving 
of  treats  to  customers  when  they  paid  their 
bills,  practice  that  had  long  been  in  operation. 
An  effort  to  establish  an  earlier  closing  hour 
on  Saturday  nights  proved  unsuccessful.  The 
question  of  limiting  credit  in  all  cases  to  a 
thirty-day  period  has  been  agitated,  and  while 
we  are  hopeful  of  bringing  about  that  condi¬ 
tion,  we  have  not  yet  been  able  to  secure  a 
general  observance  of  the  plan. 

The  Bradford  Business  Men’s  Association’s 
work  during  the  past  year  has  been  confined 
almost  entirely  to  developing  and  strength¬ 
ening  the  basic  principles  of  our  organization, 
i.  e.,  the  regulation  of  credits,  soliciting  of 
all  kinds  and  ticket  selling.  The  develop¬ 
ment  of  these  features  alone  has  done  more 
than  anything  else  to  enhance  the  value  of 
the  association  to  the  individual  member.  Dur¬ 
ing  the  year  we  have  been  called  upon  to 
consider  a  number  of  schemes  which  our 
refusal  to  indorse  has  not  only  saved  our 
own  members’  money,  but  the  other  busi- 
nes  interests  and  private  individuals  as  well. 
Recently  we  incurred  the  ill  feeling  of  or¬ 
ganized  labor  bodies  in  our  city  in  refusing 
to  indorse  a  request  of  their  committee  to 
solicit  funds  to  defray  the  expenses  of  their 
Labor  Day  celebration.  Our  offer  to  donate 
$150  was  declined,  because  they  didn’t  think 
it  big  enough  and  believed  they  could  get 
more  by  soliciting  each  individual  member.- 
The  strength  of  our  organization  is  now  being 
tested.  The  majority  of  our  members  have 


been  solicited,  but  notwithstanding  threat 
of  boycott  and  so  forth,  all  have  remaine 
loyal  to  the  association.  We  feel  that  w 
are  right  and  fear  no  evil  results  from  th 
stand  we  have  taken. 

We  have  been  instrumental  in  preventin 
a  proposed  advance  in  telephone  rates,  hav 
also,  through  our  Legislative  Committee,  sl 
cured  from  the  City  Councils  a  better  systen 
of  sprinkling  and  cleaning  the  streets,  e- 
pecially  the  business  thoroughfares.  All  can 
didates  for  both  houses  of  the  General  A 
senibly  from  our  district  are  on  record  va 
being  in  favor  of  a  garnishment  bill  and  th 
repeal  of  the  Mercantile  Tax  Law.  We  adopte< 
strong  resolutions  opposing  parcels  post  leg 
islation,  placed  same  in  the  hands  of  Stat 
Secretary  II  owes,  and  followed  the  matte 
up  in  accordance  with  instructions  receive* 
from  his  office.  We  try  to  keep  in  clos 
touch  with  the  State  Association -in  all  mat 
ters  of  general  interest  and  find  that  it  pay 
to  do  so.  Frequently  we  serve  lunch  an* 
cigars  at  our  monthly  meetings  and,  fin* 
it  does  much  to  create  interest  in  the  asst 
ciation,  gets  the  members  out  to  the  meet 
ings  and  generates-  a  spirit  of  friendlines 
among  competitors.  We  have  recently  pub 
lished  the  third  edition  of  our  credit  directory 
containing  the  names  of  over  2,000  delinquents 
have  ratings  on  nearly  all  of  the  resident 
of  our  city  and  surrounding  districts  an* 
through  our  collection  system  have  recovere* 
bad  accounts  for  our  members  aggregatini 
several  thousands  of  dollars. 

BRIDGEVILLE. 

C.  E.  Jones. — Efforts  made  in  the  pas 
year  were  to  stop  the  sale  ©f  oleo  butte 
and  have  stopped  it.  Also  have  an  ordinanc 
introduced  in  Council  to  regulate  the  tax  01 
hucksters  and  to  compel  them  to  use  standari 
measures. 

BROWNSVILLE. 

FI.  C.  Hornbake. — Efforts  made  in  past  year 
Streets  paved,  white  wings,  banquet,  theatr 
party,  picnic,  ordinances  pertaining  to  hawk 
ing  and  peddling,  credit  system.  Grocer 
formed  as  subordinate  association  and  at 
tempted  co-operatilve  buying,  but  failed. 

BUTLER. 

(Business  Men.) 

W.  A.  Stein. — We  conducted  a  merchant- 
free  excursion  week  the  first  week  of  De¬ 
cember  by  which  all  car  fares  were  refunde* 
to  purchasers  at  a  total  expense  of  gl/2  pe 
cent,  on  the  business  actually  done  on  th 
proposition.  We  have  kept  the  town  thor 
oughly  clean  and  clear  of  fake  advertisinj 
schemes,  are  still  clear  of  the  trading  stairn 
evil,  have  continued  to  furnish  reliable  credi 
ratings  to  our  membership,  got  licked  in  ai 
attempt  to  enforce  our  auction-room  license 
but  thereby  procured  another  ordinance  whicl 
we  hope  will  prove  to  be  what  we  want. 

CARBONDALE. 

C.  A.  Stuart. — Efforts  made  in  the  pas 
year:  Establishment  of  garbage  crematory,  in 
vestigating  school  affairs,  co-operative  buying 
securing  better  freight  and  express  service 

CFIESTER. 

Wm.  FI.  Nelson. — Efforts  made  in  past  year 
The  only  effort  made  was  to  increase  on 
business  in  co-operative  buying,  thus  savirn 
money  to  our  members. 

CONNELLSVILLE. 

W.  C.  Armstrong. — A  delinquent  list,  con 
taining  nearly  1,000  names  has  been  issuec 
every  month.  Our  co-operative  purchasing 
department  buys  monthly  about  $2,000  wortl 
of  goods,  being  a  saving  to  our  membershii 
of  over  $100  per  month,  which  alone  exceed 
the  dues  of  the  entire  organization.  On 
regulation  of  fake  advertising  is  complete 
and  thorough.  The  advertising  specialty  mat 
no  longer  finds  it  profitable  to  do  busines: 
in  Connellsville.  Bargain  day,  free  bridg* 
celebration,  movement  to  consolidate  ConnelL 
ville,  New  Haven  and  contiguous  territory 
Darr  Mine  Relief  Association  organized,  Yough 
iogheny  River  canalization  movement  begun 
annual  banquet,  Chamber  of  Commerce  formed 
annual  outing,  etc. 

DuBOIS. 

The  DuBois  Business  Men’s  Exchange.— 
We  have  saved  the  members  about  $1,500  ii 
the  way  of  advertising  and  solicitors  for 
various  purposes.  Have  pledged  the  severa 
candidates  for  office  to  support  certain  meas 
ures.  Have  greatly  improved  our  credit  sy> 
tem  and  reported  750  names  of  delinquents 
FTave  also  done  considerable  advertising  foi 
the  benefit  of  the  city. 

ERIE. 

(Grocers). 

D.  M.  McDanne)l,  the  Erie  Retail  Gro 
cers’  Association. — Efforts  made  in  past  year 
Closing  groceries  on  Sunday  and  regulating 
credit  to  thirty  days,  if  possible,  or  as  nea» 
cash  as  possible.  Cleared  $154  at  twelfth  an 
nual  picnic,  the  same  being  donated  to  the 
orphans  of  Erie.  All  members  are  stockholders 
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i  n  the  Erie  Wholesale  Grocery  Co.,  which 
(id  almost  $250,000  worth  of  business  last  year, 
•ielding  a  dividend  of  18.6  per  cent,  to  its 
tockholders. 

ERIE. 

(Exchange.) 

i  A.  M.  Howes. — This  year  we  have  issued  two 
arger  improved  editions  of  our  Blue  Book 
credit  guide),  with  monthly  supplements.  We 
!  vould  like  to  have  delinquent  employees  of 
(Pennsylvania  Railroad  disciplined.  During  the 
!  'ear  we  held  several  special  meetings  to 
liscuss  credit  in  all  its  phases.  We  are 
•ducating  the  members  to  get  their  credit 
nformation  by  phone  instead  of  by  delinquent 
jook.  Office  records  are  always  up  to  date. 
Ml  customers  are  rated  under  four  classifi- 
;ations:  New  customers  resident  less  than  two 
vears,  former  address  unknown  (N).  No 
record.  Require  reference.  Resident  two 
rears  or  longer  in  good  standing  (W)  worthy. 
Record  satisfactory,  or  (S)  slow.  Caution  or 
<C)  cannot  recommend  credit.  Sell  C.  O.  D. 
jnlv.  We  also  furnish  reports  to  our  members 
■ipon  the  standing  of  all  fire  insurance  com¬ 
panies,  using  Best’s  reports.  We  have  im¬ 
proved  our  methods  for  regulating  charity 
and  advertising  solicitation.  Have  held  sev¬ 
eral  educational  sessions  for  advertisers. 
Members  are  following  the  rules  more  than 
ever.  Much  educational  work  has  been  ac¬ 
complished.  Our  professional  members  are 
closing  Saturday  afternoons  during  July  and 
August;  our  merchants  Friday  aft  ernoor.p. 
We  arranged  a  Decoration  Day  and  Fourth 
of  July  closing  movement  between  our  dry 
goods  stores.  Because  the  city  and  county 
officials  would  not  stop  poultry  raffling  we 
employed  a  detective,  obtained  evidence,  ar¬ 
rested  and  prosecuted  offenders  at  Thanks¬ 
giving,  with  the  result  that  the  usual  Christ¬ 
mas  raffling  was  discontinued,  and  dealers  in 
poultry  report  larger  sales,  prices  at  retail 
being  lower  than  the  year  before,  when  poultry 
rafflers  cornered  the  market.  We  established 
a  standing  cofnmittee  to  cultivate  home  trad¬ 
ing  sentiment,  passed  resolutions  of  sym¬ 
pathy  to  Philadelphia  grocers  in  their  de¬ 
fense  of  direct  buying  and  entertained  the 
Knights  Templar  and  Pennsylvania  Lumber¬ 
men  in  annual  conventions.  We  examine  all 
pending  city  ordinances  weekly.  We  adopted 
resolutions  against  parcels  post  and  in  favor 
of  postal  savings  banks,  which  were  com¬ 
municated  to  the  President,  Postmaster-Gen¬ 
eral,  Senators  and  Congressmen.  We  ques¬ 
tioned  candidates  for  municipal  offices  as  to 
tlieir  stand  on  the  question  of  abolishing 
grade  crossings.  We  investigated  and  ap¬ 
proved  the  issue  of  industrial  checks  for  the 
relief  of  our  banks  after  conference  of  our 
committee  with  members  of  the  Erie  clearing 
house.  We  investigated  alleged  discrimina¬ 
tion  in  teephone  rates  charged  by  two  com¬ 
peting  companies. 

Erie  has  twenty^vo  civic  trade  and  commer¬ 
cial  bodies.  We  are  trying  to  amalgamate  them 
by  establishing  a  central  organization,  sup¬ 
ported  by  a  per  capita  tax,  consisting  of 
delegates  to  consider  questions  of  mutual  in¬ 
terest.  We  have  organized  branches  of  the 
lumbermen,  real  estate  agents,  druggists,  re¬ 
tail  bakers  and  florists.  An  effort  to  estab¬ 
lish  a  co-operative  spring  Easter  anounce- 
ment  failed.  We  declined  to  protest  against 
trade  excursions  and  have  agitated  for  a 
quarterly  conference  of  the  association  execu¬ 
tives  of  Northwestern  Pennsylvania,  West¬ 
ern  Ijew  York  and  Northeastern  Ohio. 

FRANKFORD. 

R.  T.  Holme. — We  have  purchased  a  prop¬ 
erty  adjoining  our  warehouse.  Have  erected 
thereon  a  first-class  stable,  purchased  a  team 
to  do  the  most  of  our  hauling.  Improved 
and  strengthened  our  warehouse.  Have  a 
paid-up  capital  of  $25,000.  Loans  from  mem¬ 
bers  at  5  per  cent.  $13,000.  Reserve  fund, 
j>£ooo.  Vacation  fund.  $1,000.  Entire  work¬ 
ing  capital,  $43,000.  Sales  in  purchasing  de¬ 
partment,  $235,000.  Increase  over  previous 
year,  $35,000.  Paid  7  per  cent,  dividend  on 
stock.  Have  126  members,  an  increase  of  six 
for  the  year.  Have  instituted  a  vigorous  build¬ 
ing  and  loan  association.  Most  of  the  stores 
close  on  Wednesday  afternoons  during  the 
entire  vear,  and  all  of  them  during  May, 
June,  July,  August  and  September.  Three 
lectures,  two  of  which  were  illustrated,  were 
given. 

HAZLETON. 

Geo.  Bittenbender,  the  Retail  Merchants’ 
Protective  Association. — It  has  almost  elimi¬ 
nated  the  trading  stamp  evil.  It  has  started 
early  closing,  the  stores  closing  every  even¬ 
ing  at  6  o’clock  during  July  and  August. 
Also  has  a  banquet  every  year  which  is  at¬ 
tended  by  nearly  3,000  people.  When  a  party 
comes  in  and  wants  to  be  presented  with 
some  article  a  resolution  is  shown  him  which 
says  that  the  members  are  fined  $23  to  $100 
for  giving  anything  away. 

IRWIN. 

H.  L.  Henderson. — We  have  closed  all  places 
of  business  in  our  town  during  July,  August 
and  September  at  6  o’clock,  except  even¬ 
ings  of  holidays  and  Saturdays. 

JEANNETTE. 

We  maintain  permanent  6  o’clock  closing 
and  Sunday  observance.  All  advertising  and 
raffle  schemes  must  have  approval  of  Execu¬ 
tive  Committee,  obtained  through  our  sec¬ 
retary. 

We  have  attained  considerable  success  in 
co-operative  buying. 

LANCASTER. 

E.  C.  Hertzler. — Efforts  made  in  the  past 
year  have  been  for  the  better  observance  of 
the  Sabbath  by  the  grocery  trade. 

LEBANON. 

T.  J.  Burkey. — Its  functions  are  for  the 
mutual  protection  of  its  members  and  the 


citizens  in  general.  It  has  an  agency  for 
the  Retailers’  Mutual.  Efforts  made  in  past 
year:  Successful  banquet  and  merchants’  day. 
Closed  a  number  of  business  places  on  Sun¬ 
day.  Made  a  strong  effort  to  have  all  milk 
delivered  not  later  than  9  A.  M.  on  Sunday, 
partly  successful.  Very  active  in  all  muni¬ 
cipal  affairs.  Adopted  a  motto,  “Buy  your 
goods  in  Lebanon.”  Made  an  effort  with  the 
street  railway  company  to  give  the  public 
waiting  rooms  along  the  line  as  well  as  in 
the  city,  also  to  allow  tickets  to  be  sold  on 
the  cars,  and  better  accommodations  by  run¬ 
ning  more  cars.  Issued  a  new  supplement 
to  our  rating  list. 

NEW  BRIGHTON. 

Stuart  Magee. — Efforts  in  past  year:  The 
uniting  of  different  organizations  into  one, 
compiling  a  rating  book  and  adopting  a  reso¬ 
lution  in  regard  to  credit,  requiring  all  bills 
to  be  paid  in  full  on  pay  day.  Grocers 
have  a  meeting  once  a  month  to  do  business 
connected  with  the  grocers. 

PITTSTON. 

Wm.  Drury. — Efforts  made  for  good  roads 
between  Wilkes-Barre  and  Pittston,  free, 
bridges  for  Pittston  crossing  the  Susque¬ 
hanna  to  West  Pittston.  Better  services  on 
Scranton-Moosic  traction  line.  A  permanent 
headquarters  for  secretary  in  post-office  build¬ 
ing,  Pittston.  Candidates  for  Legislature 
called  to  our  meeting  and  pledged  to  support 
bills  in  favor  of  the  merchants  of  Penn¬ 
sylvania. 

READING. 

Have  secured  the  co-operation  of  Coal  Deal¬ 
ers  and  Butchers’  Association  for  repeal  of 
Mercantile  Tax  Law  and  believe  we  can 
secure  -the  votes  of  Berks  County  in  the  next 
session  of  the  Legislature  for  repeal  of  this 
law. 

SAYRE. 

Efforts  during  past  year :  Betterment  of 
trade  conditions,  uniform  closing  hour,  Wed¬ 
nesday  half-holiday  arranged  between  grocers 
and  butchers  for  the  months  of  August  and 
September,  have  done  away  with  subscription 
papers  for  fairs,  raffles,  etc.  Collecting  bills 
and  reporting  delinquents. 

SHARON. 

J.  R.  Robinson. — When  the  mills  in  our 
vicinity  started  to  pay  in  scrip  we  called  a 
meeting  and  decided  upon  a  definite  manner 
of  handling  the  checks.  We  gave  our  moral 
support  to  the  borough  in  its  fight  against 
unreasonable  demands  of  railroad  and  tele¬ 
phone  companies.  Have  continued  to  repress 
unprofitable  advertising  schemes. 

SHEFFIELD. 

Wie  organized  January  29,  1908,  and  have  is¬ 
sued  a  delinquent  list  securing  ratings  on 
1,500  persons,  have  card  notices  to  solicitors 
displayed  in  each  member’s  store  and  office, 
have  collected  about  $1,000  in  slow  accounts 
through  ouri  two  letters. 

SOUTH  BETHLEHEM. 

Name  of  Association  Commercial  League. — 
Efforts  were  made  for  Sunday  closing  of  all 
stores,  new  rating  directory,  securing  of 
paved  streets,  cheaper  express  rates,  etc. 

SUNBURY. 

The  Merchants’  and  Business  Men’s  Asso¬ 
ciation  of  Sunbury,  Pa. — Maintains  an  officer 
to  patrol  the  streets  in  search  of  peddlers 
and  fakers.  We  do  not  allow  merchants  to 
solicit  orders  from  house  to  house. 

SLATINGTON. 

James  O.  Haines. — We  have  a  series  of 
dunning  letters  which  are  effective.  Efforts 
were  made  to  reduce  to  a  minimum  the  ex¬ 
tension  of  credit  to  unworthy  parties  and 
protection  against  unscrupulous  salesmen  sell¬ 
ing  merchandise  without  merit,  and  the  ad¬ 
vancement  of  our  members  and  the  town  in 
general. 

WILKES-BARRE. 

Mr.  Feldman. — Collected  accounts  of  $1,500, 
one  of  which  was  twenty-one  years  old.  Closed 
butcher  shops  on  Sunday.  By  agreement 
stopped  all  retailing  by  wholesale  houses, 
both  meats  and  groceries.  Passed  an  ordi¬ 
nance  regulating  and  licensing  hucksters,  ped¬ 
dlers,  etc.  Still  working  to  protect  collec¬ 
tion  and  credit-rating  department. 


Taxing  Larkin  Soap  Cl  ubs  in  Missouri. 

The  Larkin  club  idea  may  re¬ 
ceive  a  blow  in  Missouri  which  it  | 
will  find  difficult  to  survive.  One 
town  already  has  taken  up  the 
idea  of  taxing  Larkin  soap  clubs, 
and  if  others  take  it  up,  as  is  more 
than  likely,  the  promoters  of  the 
clubs  will  find  that  an  effective 
spoke  has  been  put  in  their  wheel. 
The  Columbia  (Mo.)  City  Council 
has  passed  an  ordinance  calling 
for  a  license  fee  of  $25  a  year  from 
every  solicitor  of  soap  orders, 
orders  for  coffee,  tea,  toilet  arti¬ 
cles,  spices,  etc.,  the  ordinance 


BACON 

AS  A  BREAKFAST  FOOD 


There  are  dozens  of  breakfast  foods  on  the 
market,  but  none  of  them  can  take  the  place  of  Bacon  ; 
nothing  is  sb  thoroughly  satisfying  and  nothing  adds 
so  much  zest  to  one’s  life  as  a  breakfast,  the  foundation 
of  which  is 

V 


This  Bacon  is  selected  from  corn-fed  hogs,  specially 
cured  with  granulated  sugar — mild  and  of  exquisite 
flavor  and  taste. 

It  is  put  up  in  narrow  strips,  strung  with  white 
cord,  cut  absolutely  square,  making  any  waste 
impossible ;  wrapped  in  highly  glazed  and  parchment 
paper  and  embellished  on  two  sides  with  an  attractive 
blue  and  white  label. 

A  red  seal  is  attached  to  the  cord,  stating  the 
specific  merits  of  this  bacon,  which  is  also  known  to 
the  trade  as  the  “  5-B  ”  Bacon,  because  of  its  name. 


BURK’S 

Butternut  Boneless  Breakfast  Bacon 

This  Bacon  was  first  introduced  at  the  National 
Export  Exposition,  held  in  Philadelphia  in  1899.  It 
has  had  a  steadily  increasing  sale  each  year,  and  to¬ 
day  is  the  best  known  and  most  used  Bacon  in 
Philadelphia. 


Our  Cold  Weather  Specialties 

-  CONSISTING  OF - 

PUDDINGS,  SCRAPPLE 

and  FRESH  SAUSAGE 

*  ( 

will  be  offered  to  you  just  as  soon  as  the  weather  con¬ 
ditions  permit. 

They  will  be,  as  usual,  the  best  the  market  affords, 
and  we  would  suggest  your  waiting  our  announcement 
that  we  are  ready  to  serve  you. 

Talk  to  us  about  your  Pork  needs. 

Louis  Burk 

GIRARD  AYE.  and  THIRD  ST.,  PHILADELPHIA 
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being  aimed  at  people  who  have 
been  operating  the  soap  clubs 
which  have  been  in  such  vogue 
during  recent  years.  Similar 
ordinances  are  being  considered 
at  Moberly  and  Kirksville. 


More  Trade  Boomers  for  the 
Early  Fall. 


An  Additional  Handful  of  Good  Plans 
for  Increasing  Business. 


[The  following  ideas  for  booming 
trade  have  all  been  used  by  mtrchants 
In  various  parts  of  the  country.  They 
were  collected  by  Butler  Bros  ] 

One  Ohio  merchant  having 
thoroughly  planned  for  adopting 
the  cash  basis  sent  out  a  strong 
personal  letter  the  first  part  of 
which  enumerated  many  of  the 
strong  advantages  of  the  cash 
basis  to  his  customers  (as  given 
in  our  leaflet  entitled,  “Credit 
to  Cash” — yours  for  the  asking). 
He  concluded  his  letter  in  an 
equally  strong  way  as  follows  : — 
“This  change  does  not  imply 
that  we  have  lost  confidence  in 
the  people  of  this  community. 
Far  from  it.  It  only  places  us  in 
a  position  to  serve  you  better 
than  in  the  past. 


“After  reading  our  reasons  for 
conducting  the  business  on  a  cash 
basis,  talk  it  over  with  your 
neighbor,  your  merchant  and 
banker,  but  DO  NOT  FAIL  TO 
TALK  IT  OVER  WITH  US. 

“We'  have  studied  the  question 
from  every  standpoint  and  are 
prepared  to  give  you  intelligent 
answers  to  any  questions  you  may 
ask  regarding  the  new  basis  of 
doing  business.” 

An  Indiana  merchant  recently 
conducted  a  successful  “Let  ’Em 
Go”  sale  covering  a  period  of 
eight  days.  A  week  before  his 
sale  began  he  ran  only  the  words 
“Let  'Em  Go”  in  his  local  paper 
for  several  days.  People  won¬ 
dered  what  it  meant — whether  a 
new  brand  of  cigars  or  a  new 
breakfast  food  was  coming  to 
town.  The  following  w,eek  his 
big  advertisement  full  of  well  dis¬ 
played  offerings  at  “let  ’em  go” 
prices  brought  the  crowds  to  his 
store  and  his  offerings  did  go  like 
hot  cakes. 

Realizing  how  well  most 
children  like  to  get  bright  new 
pennies,  an  Iowa  merchant  gave  a 
bag  of  five  bright  pennies  with 


each  purchase  of  $i  and  over. 
During  one  special  sales  day  he 
gave  two  bags  of  pennies  with 
each  dollar  cash  purchase.  In  his 
advertisements  the  following 
words  were  prominently  dis¬ 
played  :  “Start  a  bank  for  the  little 

ones  by  dealing  with - .” 

“Save  money  for  the  children.” 
“Teach  your  children  to  save 
money,”  etc. 

A  “Saturday  After  Supper  io- 
Cent  Sale”  is  the  unique  plan  of  a 
Michigan  grocer.-  He  placed  a 
large  sign  in  his  window  reading: 
“Watch  this  window  Saturday 
after  6  P.  M.  Don’t  miss  it.” 
Then  at  5.30  he  fills  his  window 
with  attractive  10-cent  sundries. 
The  net  results  of  this  simple  plan 
have  been  surprising.  Along  with 
the  sale  of  a  big  quantity  of  home 
goods  this  grocer  makes  sure  that 
he  sells  all  of  his  perishable  stick¬ 
ers. 

A  Minnesota  merchant  recently 
gave  away  one-pint  tin  cups  with 
an  advertisement  of  his  store 
printed  on  the  bottom  of  the  in¬ 
side.  The  lettering  was  black  on 
a  white  enamel  background. 
V ery  few  people  would  be  apt  to 


drink  from  these  cups  without 
reading  his  advertisement,  which 
included  his  name  and  lines  car 
ried,  around  which  were  clearh 
printed  the  words  “A  Safe  Place 
to  Trade.” 

These  cups  were  attached  tc 
the  town  watering  places  ant 
were  distributed  wherever  labor 
ing  men  were  at  work.  Thej 
were  also  given  to  a  great  numbei 
of  farmers.  The  expense  of  hav¬ 
ing  them  made  was  not  large  con 
sidering  the  amount  of  good  ad 
vertising  secured. 

A  Kentucky  merchant  has  in¬ 
augurated  what  has  thus  fat 
proven  the  most  popular  regular 
weekly  sale  he  has  ever  conducted 
in  the  way  of  “Merry  Monday 
Morning  Sales.”  These  Monday 
morning  sales  always  close 
promptly  at  noon.  It  was  a  pe¬ 
culiarly  good  time  because  trade 
is  usually  dull  that  morning.  The 
clerks  generally  feel  good  after 
Sunday’s  rest  (also  Monday  noon 
was  pay  day  in  his  store),  while 
the  bigness  of  the  leaders  offered 
helped  more  than  the  many  other 
advantages  to  stimulate  good 
cheer  among  the  Monday  morn¬ 
ing  patrons.  ^ 


The  ordinary  butter  jobber  buys  his  butter  wherever  he  can  get  it;  simply 
because  he  can’t  help  it  the  butter  that  he  sends  out  must  vary.  The  best 
grocer  alive  can’t  build  up  a  big  butter  trade  on  that  sort  of  butter. 

Our  carton  GURNSE  butter  is  the  same  yesterday,  to-day  and  to-morrow. 

It  is  a  fancy  dairy  butter  that  the  most  fastidious  grocer  will  gladly  sell,  and 
the  most  fastidious  consumer  will  gladly  eat. 

We  offer  it  to  you,  first,  because  its  quality  is  incomparable;  second, 
because  it  is  that  way  all  the  time. 

Packed  in  30  and  50-pound  boxes — pounds  and  half  pounds — 29cents.  Price  subject  to  market  change. 

R.  F.  BROWN  &  CO. 


39  South  Front  Street 


PHILADELPHIA,  PA. 


Bad  Silver  Polish  Can  Do  You  Harm 

Do  you  keep  in  mind  the  fact  that  more  care  should  be  taken  in  selling  silver  polish 
than  in  selling  lots  of  other  things? 

Why  ?  Because  nothing  shows  its  inferiority  quicker  and  more  offensively  than  poor 
silver  polish.  In  two  ways  :  By  not  polishing,  and  by  scratching.  The  result  is  a  deep-seated 
resentment  against  you  that  will  cost  you  dear. 

There’s  nothing  to  explain  or  argue  for  or  be  uncertain  about  in  Electro-Silicon. 

It  has  made  its  reputation  as  a  metal  polish  both  in  this  country  and  in  Europe. 

The  quickest,  smoothest,  brightest  silver  polish  made  is  that  in  the  yellow  box  with 
the  woman  in  red  on  the  lid. 

THE  ELECTRO  SILICON  CO.,  Proprietors,  NEW  YORK,  N.  Y. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
ng  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
vlth  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  Into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
aake  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Colors  and  Backgrounds. 


'  Whatever  you  put  into  your 
windows,  put  the  price  on  it.  To 
fail  to  do  this  is  to  take  about  50 
per  cent,  off  the  value  of  the  dis¬ 
play.  Your  window  displays  are 
to  make  money  for  you.  To  do 
that  they  must  sell  the  goods. 
To  sell  the  (goods  they  must  have 
the  prices  on  them. 

There  is  no  getting  around  t'he 
fact  that  nine  hundred  and  ninety- 
nine  people  in  a  thousand  like  to 
be  able  to  walk  into  a  store  and 
say  “I’ll  take  that”  without  hav¬ 
ing  to  ask  what  it  costs  and  per¬ 
haps  back  down  if  the  price  is  too 
higfh.  Men  are  even  more  that 
way  than  women.  It  makes  the 
average  man  feel  about  seven  feet 
high  to  be  able  to  buy  things 
that  way. 

,  A  good  many  dealers  resort  to 
freak  window  displays  to  attract 
attention,  and  those  will  do  that 
much,  but  they  are  of  very  ques¬ 
tionable  value  in  selling  the  goods. 
Wild  or  tame  animals  make  good 
shows  for  the  children,  and 
grown-ups,  may  enjoy  them,  but 
what  will  they  sell?  Not  a  thing. 
If  you  are  selling  zoological  gar¬ 
den  supplies,  all  right,  if  not,  fill 
your  windows  with  displays  of 
goods  and  leave  the  animal  and 
freak  exhibitions  to  the  other  fel¬ 
low. 

Motion  of  any  kind  in  a  window 
will  always  attract  attention  and 
is  hardly  in  the  freak  category. 
Moving  pictures  are  expensive, 
too  much  so  for  use  where  the 
figure  would  have  to  be  frequently 
changed,  but  motion  exhibits  can 
often  be  arranged  with  little  cost 
by  the  ingenious  use  of  clock 
works.  When  all  is  said  and 
done,  though,  there  is  nothing 
much  more  profitable  to  show 
than  attractively  arranged  exhib¬ 
its  of  the  goods  and  their  prices. 

There  is  a  good  deal  to  be 
learned  by  the  tyro  regarding  the 
proper  colors  and  color  combina¬ 
tions  to  be  used  in  window  deco¬ 
rations.  There  is  need  for  con¬ 
sidering  the  proper  colors  for  dif¬ 
ferent  times  of  the  year,  special 
days  and  seasons — Fourth  of  July, 
statesmen’s  birthdays,  Easter, 


Christmas,  etc.  These  all  call 
for  special  color  treatment  and 
pay  you  pretty  well  for  taking 
that  trouble. 

Psychology  has  taugFt  us  that 
red  is  the  most  attractive  color 
that  can  be  used  for  windows,  be¬ 
cause  it  will  draw  the  attention  of 
more  people  than  any  other  color. 
Red  is  a  warm  color  and  is  most 
desirable  in  cooler  weather  when 
the  mind  leans  more  readily  to 
any  suggestion  of  warmth.  The. 
lighter  colors  are  better  in  hot 
weather,  though  unfortunately  in 
hot  weather  the  light  is  strongest 
and  the  light  colors  fade  out  more 
easily  than  the  deeper  ones. 

A  solid  color  scheme  is  about 
the  most  satisfactory  plan  for  a 
window  and  satisfies  the  eye  more 
completely  than  any  other  combi¬ 
nation  of  two  or  more  colors,  no 
matter  how  artistic.  What  woman, 
or  man  either,  can  get  by  a 
window  which  is  in  color  of  dra¬ 
peries  and  of  goods  one  brilliant 
blaze  of  crimson?  A  color 
scheme  that  stands  out  in  so 
prominent  a  way,  draws  the  eye 
even  of  a  person  who  would  go  by 
without  a  turn  of  the  head.  It  is 
a  magnet  that  the  optic  nerve  can¬ 
not  resist.  Purple  is  an  alluring 
color  and  for  Lenten  or  Easter  de¬ 
signs  most  appropriate.  Green  is 
a  good  summer  color,  especially 
the  lighter  green.  Yellow,  unless 
very  deep,  is  rather  of  a  failure  at 
night.  Orange  does  better.  Brown 
is  very  uninviting.  Pink  is  pretty 
and  blue  in  the  lighter  shades  is 
good  at  any  time. 

There  are  many  color  combina¬ 
tion  that  are  pretty  for  variety, 
though  a  combination  using  more 
than  two  colors  at  one  time  would 
not  be  advisable.  Orange  and 
black,  like  almost  any  of  the  col¬ 
lege  combinations,  make  pretty 
and  often  striking  color  schemes. 
White  will,  of  course,  go  with 
anything,  though  it  makes  a  better 
contrast  with  one  of  the  deeper 
shades.  Red  and  blue  are  pretty. 
Green  should  not  be  put  with 
either  pink  or  orange.  Violet  or 
lavender  are  a  failure  with  either 
green  or  purple.  Many  an  ex¬ 
pert  window  dresser  has  fallen 


down  on  an  elaborate  window  just 
because  he  thought  he  knew  what 
colors  went  together  when  as  a 
matter  of  fact  he  was  all  wrong. 

Colors  should  be  chosen  for 
Dackgrounds  and  edgings  of  the 
display  that  will  harmonize  well 
with  the  goods  shown,  or  form  a 
proper  contrast.  Harmony  or 
contrast  may  be  used  with  equal 
effect.  A  harmonious  effect  is 
produced  for  instance,  by  display¬ 
ing  goods  of  dark  green  with  a 
Dackground  and  hangings  in 
lighter  shades  of  green  ;  while  to 
secure  a  clever  contrast  the  back¬ 
ground,  etc.,  with  the  dark  green 
goods  might  be  made  of  delicate 
pink,  or  even  red  with  edgings  of 
gold. 

Effective  background  colors  for 
use  in  displaying  small  package 
goods  would  be  pearl,  French 
gray,  cresson  green,  absinthe, 
white,  granite,  flesh,  crocus,  etc. 
These  colors  will  cause  the  bright 
colors  of  any  small  package 
goods  to  stand  out  prominently. 
Edgings  of  gold  will  always  aid 
to  brighten  up  a  window  and  par¬ 
ticularly  under  the  influence  of 
the  artificial  light  at  night.  • 

Favorite  materials  for  draping 
the  windows  are  bunting,  cheese¬ 
cloth,  canton  flannel  and  crepe  tis¬ 
sue  paper.  Canton  flannel  has  a 
richer  appearance  than  the  other 
goods  and  can  be  used  conse¬ 
quently  in  plainer  colors.  Some 
of  these  things  can  be  washed 
when  soiled.  The  crepe  tissue 
paper  is  the  best  of  all  for  most 
windows,  unless  permanent  ap¬ 
pearance  is  desired.  There  is  no 
limit  to  the  colors  in  which  it  can 
be  obtained.  It  is  cheap  and  can 
be  twisted  and  tied  almost  as  well 
as  bunting  and  such  things.  You 
can  procure  very  artistic  effects 
with  the  paper  and  it  can  be  used 
several  times  unless  allowed  to 
fade  out  in  a  strong  light.  The 
best  way  to  buy  the  crepe  tissue 
is  to  send  direct  to  the  maker  of  the 
best  grade.  You  can  buy  it  for 
seven  cents  a  roll  of  ten  feet  and 
it  comes  not  only  in  the  plain  col¬ 
ors,  but  also  in  the  flowered  which 
costs  about  five  cents  a  roll 
more. 

The  chief  object  of  the  back¬ 
ground  is  to  define  more  strongly 
the  articles  which  show  against  it. 
It  accomplishes  this  better  if  the 
color  of  the  goods  is  in  strong 
contrast  with  that  of  the  back¬ 
ground. 

In  dressing  a  window,  if  thin 
goods  are  used,  like  bunting  for 


‘‘GET  SOME" 


Get  After 
the  Home 
Beaners 

Ninety-five  per  cent,  of  all 
the  pork  and  bean  eaters  bake 
their  own. 

They  think  their  own  are 
better,  and  so  they  are  better 
than  many  of  the  ready- 
packed  brands. 

But  better  than  Va.n 
Camp’s  Pork  and  Beans? 
Absolutely  no  ;  they  cannot 
possibly  be  as  good.  For 
very  often  they  can’t  get  as 
good  raw  materials  as  we  get 
and  they  certainly  can’t  know 
as  much  as  we  know  about 
cooking  them.  Tell  them 
this. 

These  people  are  going  to 
a  lot  of  work  and  fuss  under 
the  delusion  that  they  have  to 
to  get  good  baked  beans. 
Unanswerable  proof  to  the 
contrary  is  a  can  of  Van 
Camp’s.  Show  them  this. 

If  you  can  sell  Van 
Camp’s  Pork  and  Beans  to 
half  the  people  who  now  bake 
their  own — and  you  can  with¬ 
out  a  doubt — look  whatjwould 
happen  to  your  trade. 


The  Van  Gamp  Packing  Go. 

INDIANAPOLIS,  IND. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


28 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


LAMSON  ELECTRIC 

CABLE  CASH  CARRIERS 

GIVE  PROTECTION,  QUICK  SERVICE  AND  ECONOMY 


Write  for  Booklet  E 


LAMSON  CONSOLIDATED  S.S.CO. 


Philadelphia  Office 
500  Penn  Mutual  Bldg. 


Boston  Office 
161  Devonshire  Street 


District  Offices  in  all  Principal  Cities 


“But  if  you  want  a 
really  fancy  corn, 
madam,  here  it  is. 
That's  quite  the  fin= 
est  corn  I  ever  had 
in  this  store.” 


This  thing  is  substan¬ 
tially  said  about  Onarga 
Country  Gentleman  Corn  many  times  every  day. 
And  indeed  it’s  deserved,  for  Onarga  Corn  is  a  very  su¬ 
perior  article.  First,  because  it’s  the  finest  Country 
Gentleman  seed,  and  second,  because  it  isn’t  spoiled 
by  bad  cooking  like  most  corn.  Onarga  Corn  is  cooked 
in  the  new  automatic  cooker  and  every  grain  is  like 
every  other — not  a  tough,  brown  or  yellow  grain 
in  the  can. 


IROQUOIS  CANNING  COMPANY 

ONARGA,  ILLINOIS 


instance,  it  will  be  advisable  to 
put  underneath  paper  of  the  color 
of  the  bunting,  otherwise  the  color 
of  the  woodwork  behind  will  show 
through.  This  is  one  reason  why 
the  crepe  paper  is  more  desirable. 
It  is  not  transparent  enough  to 
need  a  light-colored  backing  al¬ 
ways.  In  putting  up  these  things 
the  window  decorator  will  find  a 
magnetic  tack  hammer  most  con¬ 
venient  as  it  will  leave  one  hand 
free  for  holding  the  goods. 

In  making  a  smooth  back¬ 
ground,  the  widths  of  bunting 
should  be  first  stretched  across 
the  top  and  tacked,  making  them 
fit  snugly.  Then  they  should  be 
stretched  taut  to  the  bottom  and 
tacked  there.  If  a  plaited  back¬ 
ground  is  desired,  lay  the  plaits 
about  two  inches  wide  and  make 
each  plait  complete  top  and  bot¬ 
tom  before  going  to  the  next.  In 
the  case  of  a  very  high  window,  it 
is  advisable  to  tack  the  plaits  half 
way  up  to  something  solid.  In 
that  case  the  tacks  should  be 
placed  beneath  the  plaits  to  be  in¬ 
visible.  It  requires  about  three 
times  more  cloth  to  make  a  plaited 
background  than  a  plain  one. 

Plaited  edges  may  be  made  by 
plaiting  the  cloth  on  a  narrow 
strip  of  board  which  is  then  nailed 
upon  the  background  to  cover  up 
the  tacks,  etc.,  used  in  making  it. 
These  edging  strips  should  be  cut 
to  fit  before  the  cloth  is  tacked 
upon  them  and  the  plaits  carried 
around  the  ends  upon  the  back. 

Edging  strips  may  easily  be 
puffed  by  pushing  the  cloth  up  in¬ 
to  puffs  with  the  fingers  and  then 
tacking  each  puff.  The  edgings  of 
puffs  may  also  be  made  of  paper, 
the  paper  and  the  edging  board 
being  pasted  and  the  paper  pushed 
into  puffs  with  the  fingers.  Once 
in  position  the  paste  will  hold  the 
puffs.  A  background  puffed  all 
over  is  very  attractive — and  a 
good  deal  of  work  as  well. 

The  edgings,  etc.,  should  be  put 
on  after  the  walls  and  ceiling  are 
covered.  Then  put  up  any  de¬ 
sired  shelving  or  build  up  such 
woodwork  as  is  necessary  to  the 
display. 

For  making  background,  some 
sort  of  strawboard  or  matting  can 
be  used.  The  bunting  can  be 
tacked  to  this  or  pinned  to  it  and 
this  method  will  be  found  to 
leave  the  material  in  better  con¬ 
dition  for  future  use. 

Fancy  shapes  or  scroll  effects 
for  the  display  may  be  made  by 


bending  heavy  copper  wire  into! 
the  desired  shape  and  covering  itl 
with  the  goods  used.  A  very  ar-l 
tistic  effect  may  be  produced  by  I 
using  for  this  winding  a  narrow! 
strip  of  bunting  which  has  pre-l 
viously  been  puffed  by  someone 
handy  with  a  needle. 

When  light  framework  is  de¬ 
sired  to  be  built  from  the  floor  of 
the  window,  it  may  be  made  of 
bamboo  strips,  or  some  other  light 
strips,  covered  with  bunting  and 
nailed  and  tied.  Swinging  shelves 
may  be  used  advantageously  and 
can  be  suspended  from  the  ceiling 
by  light  brass  chains,  bunting- 
covered  wires  or  with  heavy  cord, 
gilded.  In  all  this  work  do  not 
forget  that  to  get  effects  from  a 
single  thickness  of  bunting  or 
cheesecloth,  self-colored  paper  un¬ 
derneath  is  necessary. 

The  actual  test  of  the  window 
dressers’  ability  comes  when  the 
background  and  framework  are 
up  and  covered.  The  placing  of 
the  stock  is  the  most  difficult  part 
of  the  work. 

Place  the  main  part  of  the  de¬ 
sign  as  far  back  in  the  window  as 
the  depth  of  the  window  will 
allow.  Otherwise  the  display  be¬ 
ing  too  close  to  the  glass  will  give 
an  effect  of  flatness  which  will 
ruin  the  whole  thing  from  the  ob¬ 
server’s  standpoint. 

With  but  one  article  to  be  dis¬ 
played  the  problem  is  perhaps 
simpler  than  where  there  are  as¬ 
sorted  sizes  and  colors.  This  is  but 
one  more  argument  in  favor  of  the 
one  idea  plan  of  window  dressing. 
Every  display  should  be  so  ar¬ 
ranged  as  to  bring  out  the  best 
points  of  the  goods  exhibited. 
The  arrangement  of  the  light 
should  be  such  that  it  will  produce 
the  best  effect  upon  the  particular 
goods  shown,  both  during  the  day 
and  at  night.  No  contrasts  should 
be  arranged  which  will  show  up  any 
of  the  goods  to  a  disadvantage  in 
comparative  size  or  quality.  Every 
little  thing  counts  in  a  window  dis¬ 
play  and  every  little  thing  must  be 
considered. 

Frank  Farrington. 

Delhi,  N.  Y. 


Think  of  it!  Five  thousand  grocers 
in  Pennsylvania  alone  are  selling  the 
Goff  remedies.  Every  grocer  in  the 
country  should  be.  The  firm  is  making 
a  proposition  to  those  who  are  not 
handling  their  standard  remedies  that 
will  enable  them  to  make  70  per  cent, 
profit.  If  you  will  write  S.  B.  Goff  & 
Sons  Co.,  Camden,  N.  J.,  they  will  tell 
you  how  it  is  done. 
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Loan  Sharks. 

Did  you  see  where  the  Retail¬ 
ers’  Association  of  Pennsylvania 
threw  it  into  the  loan  sharks  last 
week?  You  ought  to  read  that 
resolution  and  do  all  you  can  to 
help  it  along,  whether  you’re  in 
Pennsylvania  or  wherever  you 
are.  \ 

These  loan  shark  people  are  bad 
fellows.  Many  a  poor  devil  can’t 
pay  his  grocery  bill  on  account  of 
’em. 

Seems  to  me  I  remember  saying 
something  about  the  installment 
houses  and  how  they  made  a  lot 
of  people  stand  off  the  grocer 
when  they  should  have  paid  him. 

The  loan  sharks  are  worse. 
They  push  the  victim  deeper  in 
the  hole.  I  know  what  I’m  talk¬ 
ing  about  for  they  came  near 
pushing  me  in  once. 

The  loan  shark  is  a  blood 
sucker  that  lends  you  money  on 
the  baby’s  crib  and  your  other 
household  goods  and  charges  you 
50  or  75  per  cent,  interest. 

They’re  not  so  bad  in  the  coun¬ 
try,  of  course,  although  a  man 
who  said  he  knew  told  me  the 
other  day  that  they  were  spring¬ 
ing  up  in  even  the  smallest  towns 
and  cities. 

You  see,  there’s  always  people 
to  get  roped  in  on  such  schemes. 
People  who  need  money,  but  have 
nothing  to  get  it  on  except  their 
clothes  on  their  back  and  the 
chairs  they  sit  in.  Nobody  else’ll 
lend  money  on  such  things  and  let 
you  keep  ’em  at  the  same  time. 
So  in  they  slink  to  the  loan  shark 
and  eagerly  sign  their  souls  away, 
just  to  get  the  money  in  their 
hands. 

The  fearful  interest  they  have 
to  pay  keeps  ’em  poor,  and  many 
a  dollar  that  ought  to  go  to  the 
grocer  goes  to  the  loan  shark. 
The  loan  shark  always  gets  the 
preference  because  he’s  got  papers 
and  if  he  ain’t  paid  on  time  he’ll 
sell  ’em  into  the  streets. 

The  grocer’s  got  no  papers,  and 
he  wouldn’t  sell  ’em  out  anyway. 
He’s  too  good-hearted,  or  too 
easy,  whichever  you  please.  Even 
if  he  tried  to  sell  ’em  out,  he  prob¬ 
ably  couldn’t  do  it,  for  these  people 
could  claim  exemption  on  him. 

1 


The  loan  shark  takes  mighty  good 
care  that  they  give  him  a  paper 
agreeing  not  to  claim  exemption. 

I’ll  tell  you  my  experience  with 
a  loan  shark,  and  maybe  you  can 
get  an  idea  of  the  hole  they  put 
some  of  your  customers  in. 

It  was  about  ten  years  ago.  I 
was  up  against  it  for  sure.  The 
house  I  had  been  on  the  road  for 
consolidated  with  another  one, 
and  the  one  that  took  ours  over 
already  had  a  salesman  on  my  ter¬ 
ritory.  It  was  a  choice  between 
him  and  me,  and  of  course  he  got 
it — they’d  rather  had  their  own 
man  than  even  a  handsome 
stranger  like  me.  I  didn’t  blame 
’em. 

It  was  just  the  time  of  year 
when  nobody  hires  salesmen  and 
I  hadn’t  put  anything  by,  so 
pretty  soon  I  began  to  worry  up 
a  little.  I  had  a  big  payment  com¬ 
ing  due  on  a  matter  and  there  was 
no  coin  in  sight. 

Well,  to  make  a  long  story 
short,  I  finally  went  into  a  loan 
shark  and  struck  for  a  loan  of 
$200.  I  had  some  household 
goods  which  they  said  were  all 
right  as  security.  They’d  lend  me 
the  $200  all  right.  How  much 
would  it  cost  me  for  a  year? 
Eighty-seven  dollars!  Six  per  cent, 
would  have  been  $12! 

Wouldn’t  that  freeze  your  feet? 
It  sure  froze  mine.  Maybe  I’d 
have  gone  in  even  at  that  if  they 
hadn’t  wanted  me  to  sign  what 
they  did.  ' 

They  poked  a  judgment  note  at 
me  and  a  bill  of  sale  for  every¬ 
thing  I  had  in  my  house.  That 
was  so  if  I  fell  down  on  any  of 
the  payments  they  could  clap  a 
judgment  on  me  with  one  hand 
and  snatch  my  furniture  with  the 
other.  Gettin’  you  cornin’  and 
goin’. 

Well,  I  needed  the  $200  al¬ 
mighty  bad.  I  almost  had  to  have 
it.  But  when  I  saw  those  papers 
and  thought  of  the  eighty-seven  I 
just  said  “here,  old  man,  don’t 
you  do  it.  If  you  get  in  a  hole 
like  that  anything  can  happen  to 
you.” 

So  I  stayed  out,  and  gee  whiz, 
but  ain't  I  been  glad  a  million 
times  I  did !  I  managed  to 
squeeze  through  and  in  the  end  it 
came  out  all  right. 

But  do  you  see  where  a  man 
gets  when  he  signs  himself  away 
to  one  of  these  shvlocks?  With 
that  judgment  note  and  the  bill 
of  sale  in  their  hands,  he’s  simply 


Suppose  a  reliable  house  came  to  you  with  an  offer  to  sell 
you  ham  and  bacon  and  dried  beef  of  a  superior  quality  for 
several  cents  a  pound  less  than  you  are  now  paying. 

You’d  be  interested,  wouldn’t  you  ? 

Naturally. 


V 


THE  AMERICAN  SLICING  MACHINE 

will  make  you  a  better  profit  of  from  three  to  nine  cents  per 
pound  on  all  sliced  meats  because  of  the  saving  of  waste,  the 
slicing  of  odds  and  ends  which  are  now  sacrificed,  and  the 
saving  of  the  profits  on  canned  goods. 

It  will  enable  you  to  give  at  least  20  per  cent,  more  just- 
right  slices  from  the  same  weight  of  meat.  This  will  bring 
3rou  all  the  sliced  meat  trade  of  your  locality. 

Ten  thousand  merchants  have  proved  this  for  themselves. 
Just  a  postal  card  will  bring  you  catalog  and  booklet 
showing  what  these  other  merchants  have  done — what  you 
can  do. 

AMERICAN  SLICING  MACHINE  CO.,  54  fifth  Avc.,  CHICAGO 


INSIDE  GOOD  AS  OUTSIDE 

Packing  sardines  in  handsome  cartons  gives  them 
a  prestige  and  makes  them  much  easier  to  sell. 

But  the  quality  of  the  contents  must  be  as  good  as 
the  fine  package  or  there’s  trouble  at  once. 

Our  HARBOR  MUSTARD  SARDINES  are  beau¬ 
tifully  packed  in  cartons  of  green,  red  and  gold,  and 
no  sardine  package  makes  as  handsome  shelf  goods. 

And  the  quality  is  superfine.  The  fish  sauced  with 
our  special  mustard  sauce  are  the  most  piquant,  suc¬ 
culent  morsels  you  ever  sold.  Sells  at  10  cents. 

JED  FRYE  &  CO.,  25  South  St.,  New  York 


Increase  Your  Profit  on  Bretzels ! 

By  handling  “Huebener’s  Genuine  Lititz 
Bretzels”  you’ll  make  a  profit  worth 
while,  because  they  embody  the  highest 
standard  of  quality  and  most  fascinating 
good-to-eat-ness  ever  found  in  a  pretzel 
product. 

Our  method  of  distribution  guarantees 
you  absolutely  fresh  goods,  quick  sales 
and  good  profit.  No  jobbers.  Agents 
wanted. 


LITITZ  BRETZLL  COMPANY 
Lititz,  Penna. 


VALUE  OF 
HAGAZINE 
Advertising 


Magazine  advertising  makes 
people  familiar  with  the  name  and 
quality  of  Swift’s  Premium  Ham 
and  persuades  them  to  try  it. 

When  they  see  a  display,  a  show 
card  or  sign  in  your  store  the  ad¬ 
vertisement  is  recalled.  The  re¬ 
sult  is  a  sale. 

Therefore  it  will  pay  you  to  dis¬ 
play  Swift’s  Premium  Ham  con¬ 
stantly.  Keep  a  sign  in  plain 
sight  all  the  time. 

“IVE  SELL 

SWIFT’S  PREMIUM  HAMS.” 

The  increase  in  sales  will  be 
large  and  steady  for  Swift’s  Prem¬ 
ium  Ham  holds  trade  by  its  uni¬ 
form  quality. 

Swift  &  Company,  U.  S.  A. 
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got  to  make  the  payments!  The 
grocer  and  the  coal  man  and 
everybody  else  except  the  land¬ 
lord  must  stand  aside  and  wait. 
When  the  loan  shark's  paid  off  he 
thinks  he’ll  pay  the  others,  but  by 
the  time  the  shark’s  principal 
and  50  per  cent,  interest  is 
paid,  the  others  are  getting  pretty 
warm — all  but  the  grocer — and  he 
has  to  float  another  loan  to  get  rid 
of  them. 

Lending  money  on  50  per  cent, 
interest  is  a  pretty  fat  business 
and  I  have  no  doubt  there  are 
efoinsf  to  be  a  lot  more  of  these 
fellows.  At  the  first  sign  of  one, 
if  I  were  a  grocers’  association  I’d 
get  after  him.  You  can  get  after 
him,  you  know,  for  every  one  of 
’em  breaks  the  usury  laws. 

Right  here’s  where  a  lot  of  you 
fellows  are  shortsighted,  I  think. 
Such  things  as  loan  sharks  take 
your  customers’  money.  The 
more  they  take  of  it  the  less 
the  customers  are  going  to  have 
to  give  you,  and  the  longer  they’re 
going  to  keep  you  waiting  for 
what  you  do  get.  Ain’t  that 
right  ? 

Then  why  don’t  you  keep  your 
eyes  open  for  such  things  and 
whack  ’em  hard  in  every  way  you 
can,  so  that  money  that  ought  to 
come  to  you  don’t  go  into  the 
sewer?  The  Stroller. 

Receiver  Asked  for  Tabasco  Sauce  Co. 

A  bill  was  filed  in  the  Superior 
Court  at  Chicago,  Ill.,  on  Tuesday 
last,  asking  that  a  receiver  be  ap¬ 
pointed  for  property  in  Illinois  of 
the  E.  Mcllhenny  Canning  and 
Manufacturing  Co.,  a  $10,000,- 
000  corporation,  engaged  in  the 
manufacture  of  tabasco  sauce  and 
in  the  oyster  trade.  The  bill  was 
brought  by  William  C.  Titcomb, 
formerly  Western  manager  for  the 
company,  who  charges  that  the 
company  is  insolvent  and  that  it 
owes  him  $23,000  for  salary  and 
other  accounts.  The  company  is 
incorporated  under  the  laws  of 
Maine  and  Louisiana.  Its  head¬ 
quarters  are  in  New  York,  New  Or¬ 
leans  and  Chicago.  It  is  declared 
in  the  bill  for  a  receiver  that  the 
real  headquarters,  until  January  1, 
1908,  were  on  Avery  Island,  in  the 
Gulf  of  Mexico,  and  that  the  island 
is  one  of  its  chief  assets. 

Horse  Blankets. 

We  will  show  you  how  to  make  some 
money  on  horse  blankets  if  you  will  write 
to  us  now,  as  we  can  give  you  some 
prices  that  will  astonish  you.  You  know 
that  we  handle  everything  in  hardware. 
James  M.  Vance  &  Co.,  211-213  Market 
street,  Philadelphia. 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Egg  Orates. 

Milton,  Pa.,  Sept.  14,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Can  you  inform  us 
who  are  manufacturers  of  Perfec¬ 
tion  Egg  Crates  with  fillers? 
Would  like  to  buy  them  from  first 
hands. 

Yours  truly, 
Schreyer  Store  Co. 

Bickel  &  Miller  are  manufac¬ 
turers  of  Perfection  Egg  Crates. 
Their  Philadelphia  office  is  at  322 
South  Front  street. 

*  *  * 

An  Importing  Company. 

Richmond,  Va.,  Sept.  16,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear,  Sir : — I  read  an  ad.  of  the 
Oriental  Importing  Co.,  of  your 
city.  Are  they,  so  far  as  you 
know,  reliable  people  to  deal 
with  ? 

Yours  truly, 

Wm.  v.  d.  Breling. 

The  concern  named  has  an 
office  in  the  Bourse.  From  their 
mercantile  rating  they  would 
seem  to  be  small,  but  reliable. 
The  rating  is  “$1,000  to  $2,000, 
credit  high.” 

ifc  * 

To  Buy  Cabbage. 

Bethlehem,  Pa.,  Sept.  14,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Can  you  inform  me 
of  several  good  parties  where  I 
could  purchase  a  carload  of  cab¬ 
bage  ? 

Yours  truly, 

M.  H.  Kresge. 

W.  S.  Sheehan  &  Co.,  118  Dock 
street,  Philadelphia,  and  S.  S. 
Darmon  &  Co.,  1 1 5  Dock  street, 
Philadelphia. 


The  New  Currant  Crop. 

The  new  currant  crop  is  gener¬ 
ally  estimated  at  between  165,000 
and  170,000  tons.  From  this 
quantity  the  retention  or  export 
duty  of  35  per  cent,  in  kind  on  the 
total  shipments  must  be  deducted 
in  order  to  arrive  at  the  quantity 
actually  available  for  export.  The 
total  shipments  during  the  past 


season  of  1907-08  in  round  figures 
amounted  to.  about  125,000  tons, 
which,  plus  the  44,000  tons  re¬ 
tained  as  35  per  cent,  retention 
duty,  made  a  total  covering  actual 
requirements  of  169,000  tons. 
Owing  to  the  comparatively  small 
stocks  in  foreign  markets  there 
appears  good  reason  to  anticipate 
that  slhipments  will  exceed  those 
of  the  past  season,  while  the  pres¬ 
ent  statistical  position  shows  that, 
given  normal  requirements,  there 
will  be  just  about  sufficient  cur¬ 
rants  available  for  export  to  sup¬ 
ply  the  average  world  demand. 
In  marked  contrast  to  the  heavy 
forward  buying  of  last  year  it  is 
noteworthy  that  this  season  only 
a  very  limited  quantity  of  fruit 
was  sold  for  future  delivery. 


ASSOCIATION  NEWS. 

Little  Rock,  Ark. 

At  the  last  meeting  of  the  Little 
Rock  (Ark.)  Retail  Grocers’  As¬ 
sociation  the  members  present  in¬ 
dulged  in  quite  a  discussion  re¬ 
garding  advertising  propositions 
and  ticket  selling.  A  motion  was 
offered  and  unanimously  passed 
asking  the  Advisory  Committee 
to  contract  for  advertising  space 
or  the  purchase  of  tickets  for  the 
entire  association  in  the  future 
instead  of  leaving  such  proposi¬ 
tions  open  to  members.  Members 
are  also  urged  to  send  all  adver¬ 
tising  solicitors  (except  news¬ 
papers)  and  ticket  sellers  of  all 
kinds  to  the  manager  of  the  asso¬ 
ciation,  so  that  the  Advisory 
Committee  may  pass  upon  their 
schemes.  Some  of  the  members 
have  become  a  little  negligent 
about  this  and  sign  contracts  for 
advertising  in  programmes,  etc., 
or  buy  tickets  without  thinking  of 
the  consequences.  Their  names 
are  then  used  to  whip  other  mer¬ 
chants  into  line  and  make  them  do 
likewise. 

Cleveland,  Ohio. 

The  Cleveland  (Ohio)  Retail 
Grocers’  Association,  which  has 
for  months  been  waging  a  cam¬ 
paign  for  Sunday-closing,  has  in 
the  course  of  it  used  the  following 
appeal  to  the  public  with  great 
effect : — 

TO  THE  PUBLIC  WHO  FAVOR  SUNDAY 
OBSERVANCE. 

The  members  of  the  Cleveland 
Retail  Grocers’  Association  have 
been  for  some  years  and  are  now 
making  a  strong  effort  to  secure  a 
more  general  observance  of  Sunday 
by  men  in  their  line  of  business.  To 
some  extent  we  have  been  successful 
in  persuading  our  brothers  in  the  re¬ 


tail  grocery  trade  to  abstain  from 
business  on  that  day.  The  fact  that 
we  have  not  succeeded  in  making 
Sunday  observance  general  in  Cleve¬ 
land,  is  largely  due  to  the  fact  that 
the  grocers  have  felt  called  upon  to 
accommodate  their  customers  who 
desire  to  buy  on  Sunday  mornings 
and  this  has  led  the  consuming  pub¬ 
lic  to  depend  to  a  considerable  ex¬ 
tent  upon  that  accommodation. 

To  a  great  degree  we  believe  that 
the  habit  of  Sunday  buying  is  due 
to  thoughtlessness  on  the  part  of 
consumers  and  this  habit  would  not 
be  as  general  as  it  is  were  family 
buyers  to  exercise  foresight  in  pro¬ 
viding  for  their  needs  for  a  day  on 
Saturdays.  We  aSk  your  assistance 
personally  and  influentially  in  reduc¬ 
ing  the  volume  of  Sunday  trading, 
and  in  checking  it  altogether,  if 
possible. 

The  retail  grocers  and  meat  deal¬ 
ers,  their  clerks  and  other  assistants 
feel  the  need  of  Sunday  rest  and  de¬ 
sire  to  comply  with  the  State  law 
and  properly  observe  the  day.  We 
need  the  sanction  of  a  healthy  pub¬ 
lic  sentiment  to  make  the  Sunday¬ 
closing  rule  more  generally  effective. 
May  we  have  your  support  in  this 
movement  ? 

The  Cleveland  Retail  Grocers’ 

Association. 

We  heartily  approve  the  sentiment 
above  expressed  and  join  with  the 
Cleveland  Retail  Grocers’  Associa¬ 
tion  in  asking  the  public  to  abstain 
from  purchasing  goods  on  Sundays. 
Ign.  F.  Hortsmann, 

Bishop  of  Cleveland, 
W.  A.  Leonard, 

Bishop  of  Ohio, 

J.  S.  Kendall, 

President  City  Ministers’  Union, 
United  Trades  and  Labor  Council, 
Per  Harry  D.  Thomas. 


As  to  Non-payment  of  Assoclatioi 
Dues. 

A  decision  of  far-reaching  ir 
portance  to  retail  grocers’  assoc 
ations  of  the  United  States  w; 
handed  down  a  few  days  ago  by 
judge  of  an  Indianapolis,  In< 
court.  It  was  held  that  membe 
of  such  organizations  must  pt 
their  dues  according  to  the  co 
stitution  of  the  associations  befo 
they  can  withdraw.  The  trial  - 
the  cause  was  predicated  upon  tl 
refusal  of  certain  members  of  tl 
local  association  to  pay  tl 
amount  assessed  them  under  tl 
rules  of  the  organization.  Tl 
amount  involved,  from  a  mon 
tary  standpoint,  was  only  $2,  b 
the  case  was  bitterly  contest* * 
from  both  standpoints. 


AMONG  THE  TRADE. 

Messrs.  T.  A.  James  &  Co.  ha’ 
been  appointed  Philadelph 
agents  for  the  Royal  Glue  Co., 
Washington,  D.  C. 

Hanscotn  Brothers  have  a 
quired  the  property  No.  12 
Market  street,  now  occupied  1 
Theodore  Netter,  liquor  deah 
and  will  open  a  grocery  store  ai 
cafe  there  in  a  few  weeks. 
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WANT  DEPARTMENT 

Advertisements  in  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrtt 
cost.  Answers  may  be  addressed  to  the  Grocery  Womnn  when  desired,  provided  the  advertisement  Is 
accompanied  by  io  cents  In  postage  to  pay  for  remitting  tie  same.  To  non-eubscribers  the  price  is  50 
cents  per  issue. 


WANTED. 


WANTED. — To  rent  at  once,  good  Penn¬ 
sylvania  country  store  and  post  office,  alonS 
main  line  Pennsylvania  Railroad,  and  prefer 
without  buying  stock  and  fixtures.  Will 
also  sell  at  bargain,  if  sold  at  once,  good, 
p  ofitable  South  Jersey  business  (general 
merchandise),  with  stock  and  fixtures. 
Address  Box  96,  Malaga,  N.  J.  13 

WANTED. — A  good  second-hand  meat 
slicer.  Must  be  in  good  condition.  Ad¬ 
dress  F.  A.  Long,  Lancaster,  Pa.  12 

WANTED. — A  good  second-hand  roll  top 
desk.  Price  must  be  reasonable.  F.  D.W., 
927  Arch  Street,  Philadelphia,  Pa.  _ 15 

WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE. — A  good  farm  and  home 
located  near  Clayton,  N.J.  Farm  is  good 
soil  and  well  fertilized  and  contains  34  acres. 
Within  one  mile  of  station.  House  contains 
14  rooms  and  is  in  fine  condition.  Good 
barns  and  outhouses.  Will  sell  reasonable. 
Call  and  see  it.  Alex.  C.  Pentland,  Elmer, 
N.  J. _ 18 

FOR  SALE.  —  Seasonable  hand-picked 
apples,  “  Smoke-Hous*,”  etc.  jSi  75  to 
$2  per  bbl.  (guaranteed  three  bushels). 
Choice  potatoes,  85  cents  per  bushel (60  lbs.). 
F.  O.  B.  cars  here  to  parties  who  can  give 
good  references.  W.  B.  Zullinge',  Mt.  Holly 
Springs,  Pa. _ 16 

m  MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  DeDtors 
settle  direct  with  you.  Five 
cents  olten  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description  ? — 
free.  American  G  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal  ” — it’s  free.  tf 


FOR  SALE. — Country  store  in  Witmer, 
Lancaster  Co.,  Pa.,  on  P.  R.  R.  Two  and 
one-half  story  brick  house  and  store  com¬ 
bined.  Finely  situated.  Ten  rooms  and 
bath  in  house.  Storeroom,  25x110  feet. 
Fine  large  lawn.  Fruit.  Good  water.  One 
of  the  finest  store  properties  in  Lancaster 
Co.,  doing  business  of  $12,000,  cash.  Ad¬ 
dress,  H.  D.  Kreider,  Witmer,  Pa.  12 

FOR  SALE. — Three  Welsbach  inside  arc 
lights.  Bauer  &  Harrison,  620  N.  Second 
Street,  Philadelphia,  Pa.  12 

FOR  SALE.  — Two  Toledo  computing 
scales;  in  use  two  years;  good  condition. 
Also  new,  500  account,  McCaskey  Register 
andsupplles;  size  4  inches  by  5  inches.  Low 
price  to  first  purchaser.  Address  “De¬ 
pendable,”  “Grocery  World  and  General 
Merchant,”  Philadelphia,  Pa.  13 

FOR  SALE. — One  of  best  grocery  stores 
n  Easton,  Penna.  Old  established  stand. 
Will  stand  close  investigation.  Owner  will 
rent  property.  For  particulars  address 
W.  E.  S.,  “Grocery  World  and  General 
Merchant,”  Philadelphia.  Pa.  13 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  400. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $ 30,000 


yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  Into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  401. — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30x100  feet.  Business  about$4,oooper  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  403. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  404. — Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  F ull  inves¬ 
tigation. 

No.  405  — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x30 
feet.  Does  $300  weekly,  three-quarter 
cash,  balance  weekly.  Nets  clean  10  per 
cent,  above  everything  Stock  about  $300. 
This  store  was  established  seven  years 
ago  and  is  thoroughly  prosperous  and 
profitable.  Will  sell  fixtures  at  $400  and 
stock  at  inventory.  Will  take  all  told 
about  $700.  Fullest  investigation. 

No.  407  — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  #350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  Is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  408.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet-  Does  $250  weekly,  two-thirds 
cash.  Stock  $600.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $900. 

No.  409. — In  South  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  Fullest  investigation. 
Established  14  years.  Fixtures  about  $600. 
Stock  at  inventory. 

No.  410. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18x55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stockabout$i,2oo.  Uses twoteams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  411. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $400-$450  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 
$  1 , 000-$  1 , 200  Could  be  reduced  to  $900. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$7oo  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,500. 


No.  413. — In  nearby  Philadelphia  suburb. 
Only  two  other  storesthere.  Groceries  and 
provisions.  Size,  22x45  feet.  Does  $450- 
$500  per  week,  two-thirds  cash.  Stock, 
$1,000-$  1, 200.  Nets  10  per  cent,  on  gro¬ 
ceries,  20  per  cent,  on  truck.  Real  estate 
for  sale  or  rent.  Owner  going  out  on  stock 
farm  and  will  sell  at  inventory.  Will  take 
around  $1,300,  no  horse  sold. 

No.  415.— In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16  x  22  feet.  Does  $250  weekly,  three-quar¬ 
ters  cash.  Stock,  $600.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thoroughly  profitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  $250,  stock 
at  inventory.  Take  about  $850.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500 

No.  416. — In  Germantown,  Philadelphia. 
Groceries  and  provisions.  Store  16  x  25  feet. 
Does  $150  per  week  on  stock  of  $300.  No 
team.  Expenses  very  light  and  net  profits 
20  per  cent.  Owner  going  in  larger  busi¬ 
ness.  Splendid  chance  for  man  and  wife. 
Price,  inventory  ;  will  take  about  $500. 

No.  417. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  16  x  40 
feet.  Does  about  $300  weekly.  Stock  only 
$400.  Push  cart  delivery.  Net  profits  15  per 
cent.  Owner’s  hearing  is  gone  and  he  finds 
he  must  retire.  Dwelling.  Fixtures,  $200. 
Stock  at  inventory. 

No  419  — In  Linwood,  N.  J.  On  the  road 
to  the  shore.  Town  of  about  600  people, 
with  only  one  other  store.  Store  18x20, 
with  back  room  16x14.  Store  established 
only  about  a  year  ago  and  does  $80  per 
week,  all  cash.  Stock  $50o-$6oo.  No  team. 
The  store  is  connected  with  a  pretty,  com¬ 
fortable  dwelling,  which  can  be  bought  for 
$2,200,  subject  to  $1,200  mortgage.  Death 
of  owner  necessitates  sale.  A  very  safe, 
comfortable  proposition  for  man  and  wife. 
A  good  living  can  be  made  under  exception¬ 
ally  pleasant  surroundings.  Price  for  stock 
and  fixtures,  inventory.  Take  about  $600 
or  $800. 

No.  420. — North  Philadelphia.  Fine  resi¬ 
dence  district.  Groceries,  meats  and  pro¬ 
visions.  Store  20x50  feet.  Does  $400 
weekly,  half  cash,  balance  weekly  and 
monthly.  Stock  about  $500.  Clear,  net 
profits,  xo  per  cent.  No  team  delivery. 
Good  dwelling  connected.  Owner  going  to 
Germany  and  will  sell  at  inventory.  Will 
take  about  $900. 

No.  423. — In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23  143  feet.  Does  about  $20,000  per  year  ; 
two-thirds  cash,  balance  weekly  and 
monthly.  Stock,  $2,000.  One  team.  This 
business  is  one  of  the  oldest  stands  in  the 
county  and  is  only  sold  because  the  present 
owners  are  not  acquainted  with  the  business. 
Price,  inventory.  Very  fullestinvestigation. 

No.  424. — In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33x49  feet.  Does  $33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  $1,500.  Uses  four  teams.  Netted 
11  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  because  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 
connected.  Price,  inventory.  Sickness 
cause  of  selling. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,000  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 


FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 


about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


ooooooooooooaooooooooooooo 
0  o 

o  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  In  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

e  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

0  927  Arch  Street,  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

o  o 

00000000000000000000000000 


WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SITUATION  WANTED. 


WANTED. — Position  as  salesman,  manu¬ 
facturer’s  preferred,  to  sell  through  jobbers, 
as  I  have  been  accustomed  to  selling 
through  jobbers;  have  also  sold  direct. 
Twenty  years’  experience.  Can  furnish 
reference.  Central  Pennsylvania  preferred, 
but  am  acquainted  all  over  the  Stale.  Ad¬ 
dress  P.  O.  Box  283,  Harrisburg,  Pa.  17 

WANTED. — Position  wanted  in  grocery 
store  as  general  manager,  or  to  travel  (or  a 
grocery  bouse.  A  hustler.  Best  of  refer¬ 
ence.  Apply  “  B.  C.,”  Grocery  World  and 
General  Merchant,”  Philadelphia,  Pa.  13 

WANTED. — Youngmarried  man  (27)wants 
position.  Ten  years’  experience  in  grocery 
and  general  merchandise  business.  Clean 
and  sober.  Will  work  for  moderate  wages. 
Address  P.  O.  Box  130,  Northampton,  Pa.  13 

WANTED. — I  am  a  thoroughly  experienced 
grocer,  having  been  16  years  in  business  on 
my  own  account.  I  have  a  wide  acquaint¬ 
ance  with  the  grocery  trade  in  Lebanon 
County.  Would  like  to  represent  a  live, 
reliable  house  in  this  district,  either  manu¬ 
facturer  or  jobber.  Best  of  reference  and 
bond  if  required.  D.  B  B.,  care  “Grocery 
World  and  General  Merchant,”  Philadel¬ 
phia,  Pa.  13 


•  • 


Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne 

Are  you  among  the 
7  per  cent.who  don’t? 


« « 
•  • 


MILLBOURNE  MILLS 
Sixty-Third  k.nd  Market  Street./- 
Philadelphia.,  Pk.. 

♦  ■»<»»♦♦ »  »♦  »  »  »»  *  ♦  *  *  » >!« »  » »  » 
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fli-stikon 

THE  FLY  RIBBON 

The  Greatest  Fly  Catcher  in  the  World 
Retails  at  sc.  $4.80  per  gross 
The  Fly  Ribbon  Mfg.  Co.,  New  York 

Order  from  your  jobber 
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UNDER  THE  DIRECTION  OF 


R.  DAETWYLER  &  CO.,  N.  £.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  September  21,  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel .  $2.oo  per  bunch 

Selected,  g  hands,  packed  I  in  barrel .  1.50  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.40  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.20  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  3  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands . .  1.25  per  bunch 

Selected,  8  hands . 80  per  bunch 

Selected,  7  hands . . . . 60  per  bunch 


We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

CALIFORNIA  GRAPES. 

Fancy  Tokays,  per  4-basket  crate  (about  26  pounds)  .$1.50  to  $2.00 
Fancy  Italian  Prunes,  per  4-basket  crate  (about  26  lbs.)  1.25 

APPLES. 

Apples,  New  York  State,  per  barrel .  $2.75  t°  $3-25 


CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy  quality,  96  to  box .  $3-5° 


Fancy  quality,  126  to  box .  4  00 

Fancy  quality,  150-176  to  box .  4.75  to  5.00 

Fancy  quality,  200-216  to  box .  5.25 

Fancy  quality,  250-288  to  box .  5.00 

Extra  choice,  96-112  to  box .  2.75 

Extra  choice,  126  to  box .  3.75 

Extra  choice,  150-176  to  box  .  4.50 

Extra  choice,  200-216  to  box .  5.00 

Extra  choice,  250  to  box .  5.00 


NEW  JERSEY  SWEET  POTATOES. 

We  are  handling  some  of  the  finest  sweet  potatoes  grown  in  New 
Jersey. 

Orders  filled  at  ruling  prices  on  day  of  shipment. 

VEGETABLES. 

We  ship  the  best  on  the  market.  As  prices  fluctuate  daily  on  these 
goods,  orders  will  be  filled  at  the  lowest  ruling  market  prices. 


MESSINA  LEMONS. 


Extra  Fancy  Messina,  300  size,  per  box .  ^4.50 

Extra  Fancy  Messina,  360  size,  per  box .  3.50  to  $3.75 

Choice  Messina,  300  size,  per  box .  4.00 

Choice  Messina,  360  size,  per  box .  3.00  to  3.25 


Get  People  In  Your  Store 

There  is  no  surer  way  of  doing  it  than  to 
have  a  handsome  display  of  the  right  kind  of 
fruit. 

You  can  make  this  end  of  your  business 
more  profitable  than  any  other  department  if 
you  get  the  right  goods  at  the  right  prices,  and 
you  can  do  both  at 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


SPECIAL'. 

Strictly  Fancy  Ohio  Yellow  Globe  Onions,  per  sack  of  100  lbs,' 
$1.35.  An  allowance  of  5  cents  per  sack  on  5-saclc  lots  or  over. 


They  Are  Worth  Having 


and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 

Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
j'ou  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDING 

COSHOCTON,  OHIO 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  ffid. 

ny  subscriber  to  the  “  GROCERY  WORLD  A  XI)  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  tins  journal  by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES, 
icked  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

t”  Java . 26 

5”  Java . 24 


?’  Java . 

-Java  and  Mocha  Blend . 
-Java  and  Mooha  Blend.. 

i.”  Mocha . 

1”  Mocha.. 


.24 
.24 
.22 
.24 
■  22 

'  Mocha . .  .20 

tguayra  (Washed  Caracas) . 18 

Maracaibo . 18 

1”  Maracaibo . 17 

t”  Santos . 16 

1”  Santos . 15 

!”  Santos . 14 

aberry  Santos . 14 

k”  Rio . 12 

>•  IRio... . 1054 

)•  2  Rio . 09 

pton  Special  Mocha  and  Java,  1  lb.  cans  .27 

pton  Perfection,  1  lb.  cans . . 20 

ittleship,  1  lb.  packages,  any  quantity...  .15 

f  Cabin,  1  lb.  packages,  100  to  case . 14 

uckle’s,  100  lbs.  to  case . „ . 

ng  Bee,  100  lbs.  to  case . per  case  16.00 

ven  Day,  100  lbs.  to  case . per  case 


TEA,  Per  lb. 

i.  25  Gunpowder . 24 

i.  28  Gunpowder . 35 

st  Gunpowder . 45 

i.  25  English  Breakfast . !!!  .20 

i.  28  English  Breakfast . 33 

st  English  Breakfast . 40 

i.  25  Moyune  Gunpowder . 33 

>•  28  Moyune  Gunpowder . 38 

st  Moyune  Gunpowder . . . 50 

'.  25  Imperial . 33 

’.  28  Imperial . 35 

st  Imperial . 50 

‘.  25  Ooleng . .28 

.  28  Oolong . 35 

at  Oolong . 45 

ung  Hyson . .35 

5an . 35 

no  y,  and  %  lb.  packages . 50 

ver  Moon . 27 

ver  Bell,  1  lb.  packages . 25 

ada  (Ceylon  and  India  Tea)— 

Ireen,  Black  and  Mixed,  %  and  >4  lb. 

packages,  10  lb.  to  box . 45 

Ireen,  Black  and  Mixed,  10c.  packages, 

6  doz.  to  box . ......per  do z.  .90 


CANNED  VEGETABLES. 

ked  Beans—  Per  doz. 

’In  Money,  3s,  sauce,  2  doz .  1 . 50 

In  Money,  2s,  sauce,  2  doz .  1.15 

’in  Money,  Is,  sauce,  4  doz .  .85 

’in  Money,  3s,  plain,  2  do* .  1.45 

Vagner’s,  Is,  tall,  4 doz . . 48 

Vagner’s,  3s,  plain,  2  doz .  1.03 

Vagner’s,  8s,  sauce,  2  doz .  1.08 

Excursion,  gs,  sauce,  2  doz . 

aratoga,  2s,  2  doz . 

ra¬ 
in  Money,  Shoepeg,  2s,  2  doz . 

tandard  Shoepeg,  2s,  2  doz . . 

tandard,  2s,  2  doz . 75 

ielmont  Cream,  2s,  2  doz . .  .90 

Vinorr  Brand  Kernelled  Corn,  2  doz....”  1.45 
18- 

oote  &  Co.,  extra  sifted,  2  doz .  1.25 

elle  Brand,  2  doz .  «5 

Jttle  Fellow,  2s,  2  doz . 

fob  Roy,  2s,  2  doz . . 

la  Money,  petits  pois,  2  doz . """"""  1 .60 

m  Money,  standard  early  June,  2  doz..  .95 
‘rench,  extra  fins,  100  in  case,  per  ease,  18.50 
1  Money  Combination— 


.85 

.60 

.90 

.85 


.85 

.75 

.80 

.26 


;S,  2  dOZ . 

Iney  Beans— 

s,  2  doz . 

ia  Beans— 

erbv,  soaked,  2s,  2  doz. 

tandard,  2s,  2  doz . 

ittle  Darling,  2  doz..... . 

npkins— 

1, 2  doz .  90 

0. 10 . ;; . 

ng  Beans — 

6  2  doz . 05 

Money  Vegetables— 

i,  2  doz. ,  12  kinds  in  can .  85 

veet  Potatoes,  Ss,  2  doz .  1.00 

Pulp,  for  soup .  48 

cotash-  . 

'2,doz . 95 

latoes — 

in  Money,  whole,  8s,  2  doz .  95 

andard,  3s,  2  doz .  q  > 

0. 10,  %  do* . 2.50 

dr  Quality,*. . 85 

•  *  . . . . . . 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  do* .  2.10 

Clover  Leaf,  )4  lb.,  flat,  4  do* .  1.25 

Sockeye,  1  lb.,  flat,  4  doz .  2  10 

Seward,  1  lb.,  tall,  4  doz . 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz . .  1.66 

Sockeye,  lb.,  flat,  4  doz . .  . 

Iceberg,  1  lb.  tall,  4  doz .  1.45 

Lobsters— 

Gold  Label,  picnic  size,  4  do* . 

Beaver  1  lb.,  flat,  4 doz . 

Star,  y.  lb.,  8  doz.  in  case . 

Star,  %  lb.,  flat,  4  doz .  2.45 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  do* . 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  do*. .  1 . 10 

Mackerel — 

Mackerel  in  sauoe,  oval . 

Oysters— 

Standard,  5  oz„  2  do* . 90 

Sardines,  in  Oil—  per  case 

%  oil,  100 . . 

Gold  Label,  14  oil,  100  cans .  6.50 

Standard,  %  oil,  100 .  3.50 

M  lb.,  oil,  with  key,  100 .  3  75 

Epicurian,  54  oil,  fancy  cartons,  100  cans  4.60 
34  Mustard  Sardines— 

Gold  Label,  100  cans .  6 .50 

Standard,  100  cans .  3. 66 

Leon  D’or  Brand,  100  cans .  4.50 

%  Mustard  Sardines — 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines— 

34  Oil,  Martell  Brand,  100  cans .  16.00 

'A  Oil,  Marie  Elizabeth,  boneless,  100  cans 
34  Oil  Imported— 

Martell,  100  cans . 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  9  50 

King  Oscar,  100  cans . - . 


CANNED  FRUITS.  per  doz 

Apples,  3s,  2  doz . 80 

Blackberries,  2s,  2  doz . 75 

Blueberries,  2s,  2  doz.  . . 95 

Cherries,  2s,  2  dez .  81 

Gooseberries,  2s,  2  doz . .  1 .00 

Pie  Peaches,  3s,  2  doz . 86 

Pears,  3s,  2  doz . 95 

Sliced  Pineapples,  Is,  2  doz .  1.25 

Singapore  Pineapples,  ly.R,  chunks,  4 

doz .  1.25 

Singapore  Pineapples,  10c.  chunks,  4  doz. 

in  case . 95 

Grated  Pie  Pineapples,  James,  3s,  2  doz . 90 

Raspberries,  2s.  2  doz . 

Strawberries,  2s,  2  doz .  1  00 

Standard  Peaches,  Sunset  Ss,  2  doz .  1.90 

California  Apricots,  2  doz .  1.90 

California  Cherries,  2  doz .  2.60 

California  Peaches,  2)4s,  2  doz .  2 . 35 

Wheeler  Peaches,  3s,  2  doz .  1  25 

Sliced  California  Peaches,  Is,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb .  ,09 

Evaporated,  1  lb.  packages,  4  doz . 0934 

Dried,  50  lbs . 

Ppo  pV|  Afl 

Standard,  50  lbs . 0834 

Choice.  50  lbs . 09)4 

Extra  Fancy,  25  lbs . 16 

Apricots— 

Evaporated,  26  lbs, . 

Currants— 

Package,  86 .  0814 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.._ . 16 

American  Brand,  26  lb... . 

Dates— 

Package,  30 1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs..... . 09)4 

40-  50,  25  lbs . 08)4 

50-  60,25  lbs . 07)4 

60-  70, 25  lbs . 07 'A 

70-  80,  25  lbs . 0614 

80-  90,  25  lbs . 06A 

90-100, 25  lbs. . 0614 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs . 0834 

Seeded,  36  1  lb.  packages. . 08)4 

Sultana,  36  1  Repackages . 

1 2o  ifes* ................ ...............  .12 


RICE-  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0554 

No.  3  broken,  bbls.  or  100  lb.  sacks . 0454 

Japan,  100  lb.  Backs . 05% 

SALT*  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . i.co 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  )4  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2. 60 

Fine  Dairy,  3s,  100  to  bbl .  2.58 

Fine  Dairy,  4s,  70  to  bbl .  2.35 

Fine  Dairy,  5s,  60  to  bbl .  2.40 

Fine  Dairy,  8s,  35  to  bbl .  2. 18 

Fine  Dairy,  10s,  28  to  bbl .  2.15 

Worcester,  2)4b,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4.00 

Worcester,  10s,  80  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  3.10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  86  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  cose . per  case  1  60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2)4  bushel 

to  bag .  2.40 

Lady  Washington  Beans,  about 


bag. 


;  200  lbs.  to 


Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . . 


2  50 


Per  lb. 


.06)4 

•06  % 
7.75 


Sultana,  hulk , 


California  Lima  Beans,  about  80  lbs.  to 

sack .  . 

Imported  Lima  Beans,  about  90  lbs.'  to 

sack . 

Split  Peas,  210  lbs . ...per’bbi 

Less  quantity .  '  64 

Lentils,  about  100  lbs.  to  saok . !o5 

White  Marrowfat  Peas . per  bu .  2.10 

Fava  Beans . 04)* 


MOLASSES  AND  SYRUPS. 

St.  Clair,  N.  O . ^fg1' 

Kingsland,  N.  0 . . 

Julian  F.  Bradshaw’s  Molasses,  No.  44 .  [33 

Cheapside  Molasses .  28 

Black  Strap  Molasses .  'is 

Gilt  Edge  Syrup .  32 

Gold  Medal .  ‘30 

King  Syrup .  .32 

Orange  Brand  Syrup .  35 

Orange  Brand,  2%s  cans,  2  doz .  2.40 

No.  6  Amber  Syruu . 30 

California  Amber  Drips,  2s  cans,  2  doz .  1.90 

California  Amber  Drips,  2)4s  cans .  2.20 

California  Amber  Drips,  3s  cans,  2  doz .  2.50 

California  Amber  Drips,  )4  gal.  cans,  1  do*.  2.20 
Calvert  Brand  Pure  Porto  Rico . 22 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes.  6  lb.  packages .  ~  > 

Cut  loaf . 

Powdered . .  . . .  M  < 

XXXX,  powdered . / . . . 

Cubes .  g*vj 

Fine  Granulated,  American .  o 

Fine  Granulated,  100  lb.  sacks.  S'  3 

Confectioners’  A .  .  a  g 

No.  1,  A .  .  o'* 

Light  Yellow . . . ZZZ.ZZZ.ZZ. . 

Fine  Granulated,  2  lb.  bags . ].]"  2  g- 

Fine  Granulated,  5  lb.  bags .  Pg 


CONDENSED  MILK.  case. 

Baby,  1  doz.  glass  jar* .  1.90 

Challenge,  4  doz .  3.85 

Eagle,  4  doz .  6.25 

Magnolia,  4  do* .  4 , 00 

Rea  Cross,  4  doz .  4 ' 15 

Star,  4  doz .  4.20 

Dime  Brand,  4  doa .  3. 60 

Lion,  4  doz .  4. 25 

Premium,  4  doz . 3' 95 

Hires’  Silver,  4  doz . ; . 4A0 

Square,  4  doz .  3.40 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . . .  3  95 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz . 8.10 

Our  Pet,  baby  size,  6  doz .  2.65 

Peerless,  small  size,  4  doz .  1.8O 

Peerless  large  size,  4  doz .  3  20 

Columbia,  4  doz .  3  in 

Sliver  Cow,  6  doz . 

Van  Camp*,  4  doz,  in  oans . per  can  3.85 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1 . 60 

Coast,  5  gross . 85 

Globe,  100s,  6  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  50  gross . . 50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box. .  1.10 

Search  Light,  100s,  5  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  5  gross . 55 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1 .06 

Daily,  No.  3,  blue  heads,  10  gross . 46 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . "...  .80 

Chips,  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Black  Diamond,  500s,  i  00  in  case ...  per  case  3  60 


LAUNDRY  SOAP. 

Bars 

Acorn . 120 

♦Pearl  White  Floating .  60 

Ark . "ioo 

Babbitt’s . 100 

6  box  lots  freight  paid,  with  1)4  box 
“1776”  or  100  cakes  Best  Soap  free... 

10  box  lots  freight  paid,  with  3  boxes 

“1776”  01  200  bars  Best  Soap  free . 

Buffalo  Oleine .  60 

Washday .  120 

♦Bee . ;.;;;.ioo 

♦Big  Schooner . 100 

Cocoa  Floating . .."lOO 

♦Fels-Naptha . ....100 

Hoefner’s  Tiger  Borax . ”""l00 

♦Fairy  Oval . 100 

*S.  A.  Gambrill,  Oleine . '  60 

♦Globe  Oleine . ..’  60 

♦Ivory,  6  oz .  100 

♦Ivory,  10  oz . "100 

♦Kirkman’s . . 

♦Kirk’s  Oleine . 60 

♦Lenox . ’100 

♦Lifebuoy .  50  2 

♦Fairbanks  Tar . 100  3 

♦Magic  Cleaner . ....100 

♦Octagon . 100 

♦Philadelphia  Oleine .  60 

*P.  &  G.  Oleine . 72 

Premium . [[loo 

♦Santa  Claus . 100 

White  Floating .  200 

♦Star . ;100 

♦Sunlight . xoo 

♦Sunshine . ..120 

Star  Oleine . ‘  60 

♦Sunny  Monday . '."100 

♦White  Cloud . 100 

♦Wonder  Worker . 100 

Wonder  Worker  Chips . 4  doz 

Lion . 100 

♦Snowberry . 100 

Best  Blue .  80 

♦Hoefner’s  Ammonia . !"l00 

*P.  &  G.  Naptha . .100 

Duck . 100 

20  Mule  Borax . i00 

Rib . ...100 

*  6  box  lots  delivered. 


Box. 

2.46 

2.40 

2.00 

8.76 

4.26 

4.20 

2.40 

2.00 

3.90 

3.76 
8.50 
4.00 

3.75 
4.00 

2  40 

2.40 
4.00 
7.00 
3.85 
2.25 

00 

00 

75 

3  90 
2.46 
3.00 

3.76 

3.40 
4.10 
3.00 
4.00 
2.45 

1.75 
4.00 
3.90 
4.00 
2.08 

1.76 
3.90 
3  40 

3.95 

3.85 

3.86 

1.95 


TOILET  SOAP. 


Bars. 


Box 

6.50 
3.85 
1.96 
3  2f 
.40 


.40 

.03 

.10 

.13 

.40 

.40 

3.75 

1.90 

3.75 

2.10 


Flash,  for  the  hands . 100  cans 

Grand  Pa’s,  small  size . 100 

Grand  Pa’s,  small  size .  50 

Grand  Pa’s,  large  size .  50 

Sweet  Maiden . ...i  doz. 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz. 

Mottled  Castile,  36  lb . per  lb. 

White  Castile,  36  lb . per  lb 

Conti,  imported  Castile,  36  lb . per  lb! 

Oat  Meal . per  doz. 

Glycerine . per  doz. 

Jap  Rose .  go 

Sweetheart . 50 

Lava . 100 

Pearl . 60 


SCOURING  SOAP. 

„  .  .  ,  ,  Bars.  Box. 

Fan-bank's .  60  i.gg 

Sapolio.. . doz.  2.25 

Wrigley  s . .'....100  3.50 

Wrigley  8 . ; .  50  i.go 

Scourene . .  3. 60 

Lipp’s  Scourer .  60  2.25 

Sil  San . 60  2.03 

Army  and  Navy  Compound . 4  doz.  1  80 

Finola  Star  Polish . 100  3  86 

Silver  Sand . per  bbl.  2  50 

American  Scourer . 100  3  75 

Bon  Ami,  10c.  size . 3  do*.  2.50 

Brooks’ Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 34  pkgs.  LOO 

Old  Dutch  Cleanser,  4  do*. .  8.26 
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MOLASSES  AND  SYRUPS. 


Porto  Rioo  Molasses— 

Per  gal. 

. 40 

New  Orleans  Molasses— 

. 41®. 43 

Ortnrt  . . .  •  <*> 

Sugar  Syrup— 

A  U*V>  .....  .. 

.  .82 

fThnlrift  ’  . r. . .  -29 

nrirtfl  . 29&.&0 

Tins,’  2%-ifc.,  2  dosen . 

Tins.  6-lb.,  1  do*en . 

SALT  FISH. 

Mackerel—  Pm  N>1. 

Extra  Shore  Bloaters,  count  85®  95 .  82.00 

Georges  count  110@115 .  25.00 

Cape  Shore,  medium,  count  160@175 .  14.60 

Medium  Irish  a, thin, count  300@400 .  14.00 

Norway,  count  40U@450 .  21  00 

Norway,  count  800@360 .  24.00 

Norway,  new,  count  240@270  . 18.00 

Norway,  new,  count  300@S50 .  16. 00 

Norway,  new,  count  850@400 .  16.60 

Codfish—  Per  lb. 

Fancy  strips,  60  lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked — 

Scaled,  per  box . 16 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Eloatere,  Cromarty,  100s . . . 


TEAS. 

Gunpowder—  Perlb. 

Common  to  fair . 15®  .18 

Superior  to  fine . 20®.  26 

Extra  fine  to  finest . 28®. 86 

Choicest . 46®.  66 

mperial— 

Common  to  fair . . . 22®. 26 

Superior  to  fine . .80®. 86 

Extra  fine  to  finest . 40®  .46 

Choicest . 50®.  66 

young  Hyson — 

Common  to  fair . . . 16®. 18 

Superior  to  fine . 22® .  80 

xtraflneto  finest . 86®. 40 

uoioest. . 46®.  60 

Hyson—  _ 

Common  to  fair .  @14 

Superior  to  fine .  @18 

Extra  fine  to  finest .  ®  26 

Japan- 

Common  to  fair . 

Superior  to  fine . '28® .  26 

Extra  fine  to  finest . 28®. 80 

Choicest . 32@.88 

Basket-fired— Common  to  fair . 22®.  26 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . 82®.  38 

Basket- fired— Choicest . — @.45 

Dust .  @-12% 

Oolong—  _  _ 

Common  to  fair .  @.17 

Superior  to  fine . 17®.  22 

Extra  fine  to  finest . 26@.35  ' 

Choicest . 40@.6S 

ouchong— 

Common  to  fair . 17®.  18 

Superior  to  fine . 20®.  26 

Extra  flue  to  finest . SO®.  36 

Choicest . 40®  .60 


ROASTED  COFFEES. 


Sumatra— Mandheling— Fancy  brown... 

Old  Government— Best . 

Old  Government — Choice . 

Old  Government— Prime. . 

Old  Government— Good . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta — Good . . . . 

Loguayra— 

Caracas — Finest . . . 

Caracas— Choice . . . . . . 


.86 

.29 

.27 

.25 

.23 


.28 


.16% 

.16 

.15 

.14 


.20 

.17 


Pea  berry— 

Santos— Fancy  ■ 

Santos — Choioe . 
Santos— Fine .... 

Rio— Fancy . 

Rio— Choioe . . 

Rio— Fine. . 

Santos— 

Best' . 

Choioe . 

Prime . 

Good . 

Fair . . 

Rio— 

No.  1— Golden- 

No.  2 . 

No.  8 . 

No.  4 . 

No.  6 . 

No.  6 . 

No  7 . 


.17% 

.17 

.16 

.17 

.16% 

.16 


.16 
.16 
•  14% 
.18% 
•12% 


•  16% 
.16 
.14% 
.14 
.18% 
.18 
■12% 


SPICES. 

Whole,  bag*  or  barreli .  Per  lb 

Allspice . . . -  .07 

Cassia  buds . -  .85 

Cinnamon,  Mata . .10 

Cinnamon,  Twaio .  -20 

Cinnamon,  Ceylon . 23®. 27 

Cinnamon,  Batavia . 25®  .80 

Cinnamon,  Saigon . -  -76 

Cloves,  Zanxibar . .  .17®. 20 

Cloves,  Amboyna . -  .25 

Cloves,  Penang . .  .86®. 88 

Ginger,  African . -  .08 

Ginger,  Jamaica,  bleached . .  .21®.  22 

Ginger  Jamaica,  unbleached. . «  .20®  .21 

Ginger,  Calcutta. . -  .08 

Nutmegs,  76-  80s . -  .22®. 26 

Nutmegs,  105-110s . 18®. 20 

Nutmegs,  130-140S. . 

Black  Pepper,  Singapore . 10%®.  12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore . 15®.  17 

White  Pepper,  fancy . .  26®. 80 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 16% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . . 26% 

Ginger . 14 

Nutmeg . - . 89% 

Black  Pepper  - . 18 

White  Pepper . 26 

Cayenne  Pepper. . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dosen  Per  doi. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon  .  2.60 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaloa . 1.00 

Mace .  2.92 

Mustard .  1.06 

Nutmegs . -  1.50 

Paprika .  1-45 

Pepper,  black . 96 

Pepper,  cayenne. . 98 

Pepper,  white .  1.66 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  do*. 

Mam .  white  2%s,  un peeled  Calif. .  4.76 

Medium  green  2%s,  Calif. .  3.25 

Tips,  green,  Is .  2.75 

Tips,  white,  California,  Is .  3.75 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauoe,  2s . 75®  .80 

Standard,  plain  or  sance,  8s .  1.00@1.06 

Fancy,  plain  or  sauce,  2b . 9)@1.35 

Fancy,  plain  or  sauce,  8s .  1.10@1.80 

Beans,  Lima- 

Fancy  Is .  1.35 

Fancy  2s .  1 . 50 

Extra  standard  2s .  1 . 15@1 . 25 

Standard .  1.10@1.15 

Soaked .  75.®  .85 

Beane,  Stringless— 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1 . 10@1 . 35 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1.10®  1.16 

Standard  2s . . .  90 

Standard,  not  stringless,  2s. .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . . . 90@1.00 

Maryland  2s,  Maine  Style . 76@  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s . 2.10 

Extra  Sifted  2s.... .  1.60@1.75 

Sifted  2s . 1.16®1.86 
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Telephone  2s .  1.25 

Sweet  Wrinkled  2s .  1 . 40@l .  60 

Standard  E.  J.  2s .  1.00@1.10 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2s. . 96®  1 . 00 

Pumpkin- 

Fancy,  8s. . - .  1 . 10®l  •  20 

Fancy,  gallon* .  2 . 40 

Squash- 

Fancy  8s . . . 1.20 

Tomatoes— 

5%-ln.  cans,  fancy  New  Jersey .  1.60 

5%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland  ,No-3 . 95@1 . 00 

2-lb.  cans . 75®  .80 

Gallons,  standard  New  Jersey .  2 . 75 

Gallons,  extra  standard  Maryland  2  60 

Quarts,  glass  jars. .  2.75 

Beets— 

Fancy  Strawberry  8s . - .  1 . 40@1  60 

Cut  8s .  1.10®  1.16 

Sweet  Potatoes  8* . 1.15 

Sauer  Kraut  8s . 95@1.10 

Spinach- 

Standard  Maryland  8a . 1.15@1.40 

Fancy  New  Jersey  8s .  1  40@1 . 65 

Gallons. .  4.75@5.00 


FRUITS. 

CALIFORNIA. 

Aprioots—  Per  do*. 

Extra  2%s .  2  25 

Extra  standard  2%s .  1  75 

Standard  2%s . 

Gallons .  5.25@6.26 

Cherries — 

Extra  White  2%s .  2.76 

Extra  standard  White  2%s .  2.40 

Standard  White  2%s .  2.35 

Extra  Standard  gallons .  7.50@9.25 

Bartlett  Pears- 

Extra  fancy  2% .  8.26 

Extra  2%s .  2  40 

Extra  standard  2%s .  2  40 

Standard  2%s .  2  00 

Plums,  Egg  or  Gage- 

Extra  fancy . 2.76 

Extra  stanuard  2%s . 2.00 

Standard  2%s .  1.75 

Gallons .  5.50@7.00 

Peaches.  L.  O.— 

Extra  fancy  2% .  8.25 

Extra  2%s.. .  2.75 

Peaches,  Crawford— 

Extra  fancy  2% .  2.75 

Extra  standard  *%s .  1.85 

EASTERN. 

Pears- 

Fancy  New  York  2* .  1.75 

Fancy  New  York  State  2%s .  2.90 

Standard  2s .  1.60 

Pineapples — 

Sliced  or  grated  2s .  2 . 25@2 . 40 

Sliced  or  grated  la .  1 . 10@1 . 20 

Pie,  grated,  gallons .  3 . 00 

Singapore  l%s .  1.15@1. 26 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

APefc . 2.25 

Strawberries— 

2s,  fancy .  *  00 

2s,  extra .  1.85 

Raspberries— 

Red,  fancy,  2b .  2.76 

Standard  2a . 

FISH. 

Lobster- 

Flat  Is . . .  600 

Flat  %s .  2.60@2  76 

Kippered  Herring— 

Is .  1-60 

Alaska  Salmon- 

Pink  Is . -  1-10 

Medium  Red . 1.25@1.30 

Choice  Red  Is . 1.40@1.50 

Columbia  River  Chinook  Salmon- 

Flat  %s . *•  1.25®1.S0 

Tall  Is .  2.00 

Flat  Is .  2. 20 

Oval  Is  (steaks) .  8.00 

Sardines— 

Domestic %s,  oil,  100  tins .  3  35@6.00 

Domestic  %'s,  mustard,  50  tins .  2.65@4.25 


Per  lb. 


•  07% 
.07 


@.18 
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■  08% 
■  06? 


.10 


.04  , 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . . . 

California,  4  or.,  50  lbs . 

California,  8  or.,  50  lbs . 

California,  2  or.,  60  lbs . 

Figs— 

Baskets,  1  lb.  and  2  lb . 16 

Layers,  2%-in.,  10  lbs . 

2%-in.,  12  lbs . 

2%-in.,  12  lbs.. . 

2-in.,  12  lbs- . - 

Odrrants— 

Fancy,  1-lb.  carton* . 

Cleaned,  1-lb .  carton*,  choioe . 

Bulk,  choioe,  50  lbs . 

Natural,  choioe . 

Citron- 

According  to  quality . 14  %@  .17 

Lemon  Peel- 

According  to  quality . 11%@  18 

Orange  Peel- 

According  to  quality . 11  %@  .18 

Fard  Dates— 

60  lbs.,  bulk . . . 

1-lb.  pkgs.,  80-lb.  case . . 

Persian  Dates— 

60  lbs . . . . 

Prunes,  California,  26-lb.  boxes. 

Epineuse,  20x30 . 

80x40,  choioe . . 

40x50,  choice . . 

50x60,  choice . . 

60x70,  choice . . 

70x80,  choice . . 

Choice.  50-lb.  box— 

60x70,  80x  90 . - . 

70x80.  90x100 . 

Prunes  in  25-lb  boxes. 

Fancy  40x  60 . 

50x  60 . . 

60x  70 . 

70x  80 . 

Prunes,  Oregon,  26-lb  boxes. 

80x40 . . 

40x50 . : . . 

Apples— 

Fancy,  50  lbs . . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs..... . . 

Choice,  1-lb.  cartons . . 

Peaches— 

Fancy,  peeled,  26  lbs . . 

Unpeeled,  fancy,  26  lbs . . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  26  lbs . 

Moorpark,  fancy,  26  lbs . . 

Royal,  fancy,  26  lbs . 

Royal,  choioe,  25  lbs . . 
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.12 

.08% 


.08 

07% 


.07 

.06% 


•  11% 
■  10% 


.10 


08 

07 


12 


■  09  V 

.08% 


.14 


m 

09% 


NUTS. 


@51 

@.33 
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DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. . .  .09 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .14 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .15 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Almond*— 

Jordan,  shelled,  large,  28  lb*. . 48 

Valencia,  28  lbs . 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona.  120  lbs . 

Hard  Shell,  100  lbs . . . 

Bra  ills— 

New,  large,  180  lbs.- . ... 

Filberts— 

Turkish . 

Sicily,  180  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans— 

Polished,  80  lbs . 11 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  110  ibs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  26  lbs . 

Extra  choice,  boxes,  26  lb* .  .  13@  .14 

Choice,  bags,  126  lbs . . . ll@  ' 


17) 

16 


.10 


.13 


@14 


IS 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bone* .  7.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones . 17. 00® 22. 00 

High  quarters,  boneless .  24.60@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 11.00@20.00 

Mushrooms,  %s,  aecord’g  to  qual.  16.00@35.00 
Mushrooms,  %s,  accord’g  to  qual.  15.00@20.00 
String  Beans,  according  to  qual...  12.00@17  .00 
Lima  Beans,  according  to  quality  18.00@20  00 

Brussels  Sprouts . 12.00@16  00 

French  Macaroni,  cartons,  26  lbs., 

perl  b . 06®  .» 
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Grocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  “ GROCERY  WORLD  AND  GENERAL  MERCHANT ”  tv  ho  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

Column. 

Eggs . .  1 6 

Lard .  24 

Dressed  Meat .  24 

jauer  Kraut .  25 


DECLINES. 


Flour  .  . 

Dressed  Poultry .  25 


Column. 
*7 


ADDITIONS. 


Column. 


WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Beans . 60  lbs. 

Medium  Beans . 60  ** 

Pea  Beans . 60  ** 

Red  Kidney  Beans . 58  “ 

Hominy . 56  “ 

Pease . 60  u 

Barley . 48  ** 

Potatoes . 56  *' 

Flaxseed . 58  “ 

Onions . ce  ** 

Shellbarks . 48  *' 


COL. 

Alarm  Cash  Drawer . 18 

Alum.... . 26 

Apimonia .  3 

Ammunition .  6 

Axle  Grease .  3 

Bags,  Paper . 23 

Bag  and  Twine  Holders. ...18 

Baking  Powder .  3 

Barley . 17 

Bath  Brick..., . 32 

Beans . 17 

Blacking,  Shoe .  4 

Bluing .  6 

Borax . 26 

Brooms . 33 

Brushes . 35 

Buckwheat  Flour . 17 

Bung  Borers . 1* 

Butchers'  Sundries . 25 

Butter  Dishes .  34 

Butter .  6 

Butter  Color . 26 

Camphor . 26 

Candies . 10 

Candles .  6 

Canned  Goods .  7 

California  Fruits .  7 

Vegetables .  7 

Fish .  8 


col. 

Pie  Fruit .  8 

Sardines .  9 

Meats .  9 

Soups . 10 

Capers . 16 

Catsup . 11 

Cereal  Specialties .  17 

Cereal  Coffee .  20 

Cheese . 16 

Chocolate  and  Cocoa . 11 

Chewing  Gum . 27 

Cider . 27 

Clothes  Pins . 34 

Cocoanut . 13 

Codfish . 19 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 

Delicatessen . 14 

Dressed  Meats . 24 


COL. 

Drugs,  Grocers' . 26 

Eggs .  16 

Essence  of  Coffee .  5 

Extracts . 27 

Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising .  17 

Buckwheat . 17 

Fly-paper . 32 

Food,  Bird . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..19 
Foreign,  Dried . 19 

Gelatine . 18 

Gravel,  Bird . 32 

Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish .  . 20 


COL. 

Ink . 20 

Insect  Powder . 26 

Ironing  Wax . 32 

Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . 25 

Junket  Tablets . 27 

Ketchup . 11 

Lamp  Goods . 20 

Lard . 24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 26 

Lime . .20 

Live  Poultry . *. . 25 

Lye  and  Potash . 21 

Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . .21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 21 

Molasses . 33 


COL. 

Mustard . . 30 

Prepared . 31 

Marmalade . 26 

Noodles,  Egg . 17 

Nuts . 

Oat  Meal . 17 

Oils . 22 

Oil,  American . 22 

Olive  Oil .  22 

Olives . 22 

Paper . 22 

Paper  Bags . 23 

Peanuts . . . 

Peanut  Butter . 23 

Peas,  Dried . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . 25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef . 24 

Potash . 21 

Potato  Chips..... . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL. 

Preserves . 25 

Provisions . 24 

Puddine . 18 

Putty . 26 


Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 


Sago . 17 

Salad  Dressing . 28 

Sal  Soda .  . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scales? . 18 

Scoops,  Grocers' . 18 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


COL. 

Spices . 30 

Whole . 31 

Starch . 31 

Stove  Polish .  31 

Soap  Powders . 30 

Sugars .  1 

Sulphur . 26 

Sundries . 32 

Syrups . . . 33 


Tacks . • . 32 

Tapioca . 17 

Tar .  27 

Teas .  1 

Tobacco,  Chewing . 36 

Smoking . 36 

Cutters . 18 

Twine  Holders . 18 

Twine . 32 


Vermicelli . 18 

Vinegar . 24 


Washboards . 34 

Wax,  Fruit  Jar . 32 

Wrapping  Paper . 22 

Wooden  ware . 34 


Yeast  Cakes . 36 


SUGAR. 

Confectioners’  Lozenge,  XXXX . 

“  Powdered.. . 

M  Crown  A . 

“  Crystal  A . 

Coarse  Granulated . 

Eagle  Tablets . . . 

Crystal  Dominoes . 

Cut  Loaf . 

Patent  Cubes . 

Powdered . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Granulated . . . 

Fine  Granulated . . 

in  50-lb.  bags  packed  a  in  100- 

lb.  bag . 

in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

In  10-lb.  bags  packed  10  in 

»oo-lb.  bag . 

in  3-lb.  bags  packed  in  bbls.... 
in  5-lb.  bags  packed  in  100-lb. 

bags . 

in  a-lb.  bags  packed  in  bbls.... 
in  a-lb.  bags  packed  in  100-lb. 

bags . 

in  a-lb.  cartons  in  cases . 

in  a-lb.  paper  packages  in 

cases . 

A . 

A*. 


Confectioners’ 

1— Keystone 
* — American  A.. 

3—  Centennial  A . 

4—  California  A . 

5 —  Franklin  B . . 

6—  Keystone  B . . 

7“ American  B . . . . 

8 —  (Centennial  B . . . 

9—  California  B . 

10—  Franklin  Extra  C . . 

11 —  Keystone  Extra  C . . 

12—  American  Extra  C . . 

*3 — Centennial  Extra  C . . 

*4 — California  Extra  C . 

15 —  Franklin  C . 

16 —  Keystone  C . 


5.20 

3.10 

3-50 

5.i5 

5.4o 

6- 45 

7- 47K 
5  93/4 
J-25 

J.io 
j  .00 
5.00 
5.00 
5.00 


*•05 

5  05 

5-15 

5.20 

5.20 
5*3° 

5-3° 

3.20 

3.20 

4.85 

4.80 

4-75 

4.70 

4.65 

4.60 

4-55 

50 

45 

40 

35 

30 

25 


4 
4 
4 
4 
4 
4 

4.20 


TEA. 

r  _  .  _  .  Per  lb. 

Japans— Basket-fired .  2Q  ^  35 

Japans— Pan-fired — Common  to  fair .  ao  @  23 

.  24  (§>  28 

Choicest .  3o  38 

FORMOSA — Superior  to  Fine .  X8  @  20 

Choice  to  Extra .  22  3< 

„  Choicest . ;  4Q  S  “ 

toocHow— Common,  cargo .  <a  t6 

Good,  medium .  @ 

|,i'Peerior .  »3  ®  28 

^=:==r:::::z 30 1  % 


— 2 — 

(i unpowdik — Choice  to  Extra .  tg  @  35 

Choicest . 40  @  45 

Moyunb— Good .  *7  V)  30 

Fine .  35  @  40 

Choice .  45  @  50 

Choicest .  %  55 

Imperial — Superior  to  fine .  xj  @  so 

Choice  to  Extra .  as  @  35 

Choicest .  30  @  35 

Young  Htson — Superior  to  fine .  15  @  so 

Choice  to  Extra .  sS  @  30 

Choicest . 35  @  40 

India — Common  to  Fine .  it  @  38 

Ceylon — Common  to  Fine .  x8  @  4# 

English  Breakfast— Fair  to  Good .  14  ®  27 

Choice  to  Extra .  18  0  38 

Choicest .  30  <0  40 

PACKAGE  TEAS. 

Lipton’s  Teas —  Per  lb. 

In  56  &  lb.  In  lb. 

Ceylon  and  India,  No.  i .  .45  .47 

Ceylon  and  India,  No.  2 .  .40  .4a 

Ceylon  and  India,  No.  3 . .  .33  .37 

Black  and  Green,  No.  z .  .43 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  z .  .43 

English  Breakfast,  No.  a .  .40 

Formosa  Oolong,  No.  1 .  .43 

Formosa  Oolong,  No.  a .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  z  quality,  fa. 00 

Tetley's  Tea —  Per  lb. 

5(  lb.  or  34  lb.  In  lead  or  tin,  25  lb§.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun- Flower... . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 32 

z-lb.  Silver  Sacks . 2254 

54-lb.  Silver  Sacks . 23 

5^ -lb.  Silver  Sacks . 3354 

54-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

zoolb.  barrels . perlb.net  .z8 

5  lb.  silver  bags .  *'  “  .19 

z  lb.  silver  bags .  **  “  .Z954 

54  lb.  silver  bags .  "  **  .20 

lb.  silver  bags .  “  “  .ai 

Packed  in  cases  containing  zoo  pounds 
McCormick  Jt  Co's  Banquet  Brand —  Per  doz. 

No.  zo . 85 

No.  25 . a.oo 

N ).  50 .  a.oo 

No.  zoo . .  t.09 
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'AMMONIA. 

Per  doz. 

Purple  Ribbon.  z6  oz.,  a  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  do*,  boxes .  z.50 

Purple  Ribbon,  54  gal*  54  do*,  boxes .  a. 70 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes . 75 

Colburn’s  Autumn,  hotel  size,  z  doz.  boxes . 90 

Violet,  pints,  s  doz . 85 


AXLE  GREASE. 

FrazePs,  z5  lb.  pails . 80 

Frazer's,  boxes,  yK  gross . per  gross  9.  25 

Mica,  34  gross . per  gross  8.40 

Peerless,  54  gross . per  gross  4.50 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

34  lb.,  4  doz.  in  case . 95 

54  lb.,  a  doz.  in  case .  1.75 

z  lb.,  z  doz.  in  case .  3.40 

Davis’  O.  K.,  3£-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz.  .90 

Davis' O.  K.,  x-lb.,2doz . per  doz.  z  .65 

Davis'  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . . . per  doz.  .84 

Cleveland’s  4  doz . per  doz.  1.23 

Cleveland's,  36-lb.,  2  doz . per  doz.  2.28 

Leslie's, 34 -lb.  cans,  x  ora  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  54-lb.  cans,  2  doz.  cases . 90 

Leslie’s  x-lb.  cans.  1  doz.  cases .  x.65 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .za 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 8254 

6  oz.  glass,  2  doz .  1.0754 

6  oz.  glass.  4  doz .  x.04 

6  oz.  glass,  6  doz .  x.03 

6  oz.  ,1  gross,  inbbl . per  gross,  X2.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . . . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  r  .25 

i-lb.  cans,  1  doz.  in  case . per  doz.  2.50 

Royal,  xoc.  size,  4  dox . 86 

“  V  lb.,  4  doz .  z.30 

“  H  “  *  “  .  *  4* 

4'  x  "  x  “  .  4  6$ 


BLACKING— Shoe. 

Shinolx . per  dox.  .73 

Shinola,  grosz  In  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box . per  doz.  .85 

Blackola,  3  doz . per  gross  8.90 

Mason’s  No.  z,  yi  gross .  a.st 

“  “  *,  “  . . .  a.  60 

“  “  3,  “  .  s.8j 

“  “  4.  “  .  4  55 

U  ti  ,  If  _ 

5 1  .  7*5° 

T.  M.  French . per  doz.  x.ee 


SHOE  DRESSING. 

Mason's . 78 

Acme,  1  doz . . .  1.10 

Bixby's  Royal  Polish,  x  doz . 78 

Bixby  Tet  Oil  Polish . 80 

Brown’s  Shoe  Dressing,  1  doz . 80 

Brown's,  Army  and  Navy,  z  doz . 80 

Boyer’s  Frencn  Dressing . 65 

“  Oil  Polish .  73 

Admiral  Russet  Combination .  70 

Admiral  Shoe  Dressing . 70 

Whittemore  Bros.  &  Co: — 

Gilt  Edee  Polish,  black .  a.oo 

Boston  Waterproof,  black .  a.oo 

Boston  Jr.  Waterproof,  black,  xo-cent  size...  .85 

Elite  Combination,  Baby,  black .  85 

Elite  Combination,  large^  black .  3  .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  a.  00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-poll  siting .  75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  ComDination,  russet . a.oc 

Star  Combination,  russet..- . 75 

Dandy  Russet  Paste  large . yj 

Bossola  Waterproof  Paste  Polish,  .aige . 75 

Bossola  Waterproof  Paste  Polish,  small . 4c 

Quick  White,  deans  dirty  canvas  shoes . 85 

Quick  White,  deans  dirty  canvas  Tims......  3.00 

Oil  Paste  black,  never  <&i«s  up,  targe  orb...  .75 
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GREEN  COFFEE. 

Per  lb. 

Rio.  Golden,  fancy . .  @*°9/4 

“  prime .  ^'°8,/ 

Santos,  Peaberry,  extra  fancy .  @.12% 

“  fancy . 10 

“  choice .  @»°9/4 

Maracaibo,  strictly  fancy,  mild . 12  @.12*4 

“  choice . .  @-i  y/2 

Washed  Caracas,  fancy . 14 

Laguayra,  fancy .  @  IOK 

Java,  extra  fancy  Old  Government . 2054®  21 

“  extra  fancy .  @.20 

44  fancy .  @  *9/4 

Mocha,  J4  and  54  bales,  genuine,  finest...  @.19 

44  Seed,  Santos,  fancy .  @.10^ 

“  44  choice .  @.io^4 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  fancy .  @  ■  12 

44  Prime .  @.10 

44  Choice .  @.09^ 

Santos,  Peaberry,  extra  fancy .  @ .  16 

“  extra  fancy .  ® .  1 3 

“  fancy .  @-I254 

44  choice .  @.12 

Laguayra,  fancy .  @.14 

Maracaibo,  choice .  ®  •  14 J4 

44  fancy .  @-*5 

44  extra  fancy .  @.15/4 

Java,  extra  fancy  Old  Government .  @.2554 

44  fancy .  24J4 

Mocha,  finest .  @.23% 

Lipton's  Blended  Coffee — 

MocRa  and  Java,  No.  1 . 22 

“  “  2 . 20 

“  “  3 . x7 

“  “  4 . J4 

Packed  in  25  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 


PACKAGE  COFFEE. 


Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Ariosa .  15^  i5i¥o 

Arbuckle's  Seven  Day .  1054  io^fc 

Lion .  13%  13/4 

B.  Fischer  &  Co. — 

Hotel  Astor  Coffee,  i-lb  tins . 26 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . 20 

“  50-lb.  tins . 19 

44  barrels . .18 

Viv,  lbs . 16 

44  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pulverized  without  extra  charge. 
Lipton's — 

Special . 26 

Perfection . 20 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. — 

Triunfo,  24  2  lb.  cans . 

48  i-lb.  cans 


Per  lb. 


29 

29  H 


Trinidad,  60  or  100  1  -lb.  cartons . 26 


.24 


“G-A"  Blend,  20  3-lb.  cans 

La  Cruzada,  60  or  100  1  -lb.  cartons . 2154 

Iowa,  60  or  100  1  and  2-lb.  cartons . 18*4 

Tumbala,  60  or  100  i-lb.  cartons . 16% 

Quezal  (after-dinner),  12,  24  or  48  54-lb.  cans 
per  %  lb . 35 


COFFEE  ESSENCE  AND 
CHICORY. 


Pfeiffer  &  Diller’s  “Kosyr” — 

50  tins  in  box . per  box  3.90 

12  in  tins  box . per  carton  .95 

-2-lb  tins . perdoz.  5.75 

George  Floto’s  Sons —  Per  gross 

Coffee  Essence,  J4-gross  improved  cans .  2.25 

K-gross  cans,  tin  ends .  2.70 

^-gross  cans ,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  14  gross.... 

Package  Chicory,  65-lb.  cases . per  lb. 

Hummel’s  Essence,  tin  can,  l/2  gross,  per  gross 
“  “  tin  ends,  “  “ 

“  “  improved  “  “ 

Chicory,  Selig’s  65's . 

“  English,  ground,  bags  about  160  lbs... 

“  Francks’,  stick,  65  lbs . 06% 

“  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65 ibs . 04% 


25  , 

•  °4% 
2.85 
2.70 
2.15 
.05K 
.o5x4 


AMMUNITION, 


Blasting,  A,  kegs,  25  lbs .  2.35 

44  B,  kegs,  35  lbs .  1.50 
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Duck,  kegs,  1254  lbs .  4  75 

44  kegs,  6%  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4  -75 

44  kegs,  12*4  lbs .  2.65 

44  44  kegs,  654  lbs .  1.5° 

Drop  Shot,  1  to  10,  bags,  25  lbs .  1 .85 

BB,  bags,  25  lbs .  2.10 


BLUING— Dry. 

Per  gross 

Barlow's,  small,  2  doz .  .  2.60 

44  large,  1  doz .  .  5.20 

Sawyer’s,  No.  1,  6  doz .  1 .50 

44  No.  3,  3  doz .  3.35 

Colburn's,  No.  1,  4  doz .  1.60 

44  No.  2,  3  doz .  2.50 

Mammoth,  3  doz .  3-bo 

'  44  Ball  Blue,  1  oz.,  3  doz .  2.60 

44  44  2  oz.,  3  doz .  4  80 


BLUING — Liquid. 

Per  gross 

Boyer's  Bengal,  8  oz.,  54  gross .  3  9° 

Cream  Indigo,  2  oz.,  54  gross .  3.90 

4  oz.,  54  gross .  7.40 

44  8  oz.,  54  gross . .. .  11.40 


BUTTER. 


Per  lb. 
.26 

.25 

.24 

•23 

.22 


.27 

.20 


Tub  Butter — 

Creamery,  extra,  60-lb.  tubs  . 

44  first,  4‘  . . 

44  second,  44  . 

44  third,  44  . 

44  imitation,  30-60  lbs . 

44  5  and  10-lb.  rolls,  60  and  100- 

lb. boxes . 

Ladles,  30-60  lbs.,  bakers'  use . 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs. 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes . . . 

Sheaf  (‘ ‘400”)  Elgin,  20-50-lb.  boxes . 

Sheaf. . 25-. 26 

Milhen  Farm,  lbs.  and  54  lbs .  .  31 

Gurnse,  lbs.  and  54  lbs .  .29 

Belle  Spring .  .  27 


.28 

27 


CANDLES. 

Per  lb. 

P.  &  G.,  8’s,  30  lbs . 10^4 

44  16's,  30  lbs . n}£ 

Paraffine,  4's,  6's,  8's  cartons,  36-lb.  cases, 

per  lb . ! . 08^4 

Searchlight,  hotel,  16's,  30  lbs . 0934 

Pearless,  hotel,  i6’s,  30  lbs . 1054 

Bright  Light,  16's,  30  lbs . per  box  2.00 

Werk's,8’s,  30  lbs . n 

44  16’s,  30  lbs . 12 


JARS  AND  JAR  RUBBERS. 

Glass  Jar9,  best  machine  makes —  Gross 

Pints . 6.40 

Quarts .  6.75 

Half-gallons .  8.70 

Jelly  Tumblers — 

Barrels,  22  doz . perdoz.  .17 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  54  gro.,  no  rubbers. .. per  gro.  2.75 

Jar  Rubbers — 

Lip,  wide . . per  gross  .85 

Acme,  wide,  1  doz.  cartons . per  lb.  .45 

44  medium,  1  doz.  cartons .  44  .40 

Reliable,  white  rubber,  wide . 26 

44  44  medium . 26 

Black,  medium . per  lb.  .25 

(25  lb.  lots  1  cent  perlb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram.... per  doz. 

44  Sage .  44 

44  Thyme .  44 

44  Savory .  44 

ft  Special  case  assortment,  2 

doz.  Sweet  Marjoram,  1 
doz.  Sag;,  54  doz. Thyme, 
54  doz.  Savory....  per  case 
Colburn’s  44A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

54-lb.  cartons.  1  doz . per  doz. 

54-lb.  "  “  .  “ 

M-lb.  "  “  .  “ 

54-lb.  screw  cap  bottles,  2  doz .  44 

54-lb.  square  cans,  2  doz .  44 


•25 

.25 

.25 

•25 


.40 

•75 

125 
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CANNED  GOODS. 


Tomatoes —  Per  doz. 

Mrs.  Hancock's,  frying .  1.15 

Du Bois’,  frying . '. .  1. 10 

Jersey  King,  No.  3,  standard  Jersey 

5-case  lots. 


90 


Silver  Lake,  fancy  Jersey .  1 .05 


■97K 

90 


44  Jersey,  No.  3  . 

Peerless,  extra  fancy.  No.  3 

Plantation,  No.  10,  standard,  54  doz .  2.20 

Silver  Lake,  No.  10,  1  doz...?. .  2.50 

Golden  Rule,  off  standard . 80 

44  4  4  5  and  10-case  lots  -7754 

Alta,  No.  2,  good . 60 

Lima  Beans — 

Tinsley’s,  extra  small .  1.25 

Silver  Lake .  1 .00 

Early  Autumn, 


•92% 


Boyer’s,  No.  2 . >. .  10754 


.87 


Oxford,  Maine  packed 
String  Beans — 

Extra  fancy .  1  50 

Boyer’s,  2s . .  -57/4 

Acorn,  3s . 85 

“  No.  . . 57% 

Safe,  No.  2 . 50 

White  Wax  Beans — 

Boyer’s,  No.  2 . • . 60 

Acorn,  No.  2 . .  ..  -5754 

Brandywine  Hills,  No.  2 .  j.io 

Winsom,  N.  Y.,  No.  10,  1  doz . 3  60 

Beans  (Pork  and  Beans)  — 

B.  &  M.,  No.  3,  plain .  1.35 

44  No.  3,  tomato  sauce .  1.55 

Campbell's,  No.  2,  plain . 8754 

44  No.  2,  sauce . 90 

Oxford,  No  3 .  1.05 

Narragansett,  No.  3,  tomato  sauce .  1.3 754 

Van  Camp’s,  No.  1,  sauce,  4  doz . 87*4 

44  No  2,  sauce,  2  doz .  **3254 

Moore  &  Brady,  No.  3,  plain . 85 

4‘  No.  3,  sauce . 90 

44  No.  1,  picnic  size,  plain . 4254 

44  No.  1,  picnic  size,  sauce . 4754 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain . . . 9754 

44  No.  3,  tomato  sauce....  1.05 

44  Midnight  Lunch,  No. 

1,  4  doz . 50 

Schimmel's,  No.  1,  sauce  . 

44  No.  2,  sauce . . . 95 

44  No.  2,  plain . 90 

Bunker  Hill,  No.  3,  plain . 7754 

44  No.  3,  tomato  sauce . 80 

Snider’s,  tomato  sauce,  No.  3,  2  doz .  x.  70 

44  44  No.  2,  3  doz .  1 .3254 

4  4  44  No.  1,  4  doz . 65 

Sunnyside,  sauce,  No.  3,  2  doz . 8754 

44  plain,  No.  3,  3  doz . 8754 

44  sauce,  No.  1,  4  doz . 4754 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 75 

Van  Camp’s,  No.  2,  2  doz . 7754 

Corn — 

Paris,  fancy  Maine .  1.20 

American  Beauty,  extra  fancy,  Shoe  Peg . 85 

Cream  of  Susquehanna . 95 

Baker’s,  G.  W.,  whole  grain . 75 

Shoe  Peg,  Susquehanna,  No.  2 . 85 

44  Osborn’s..,  No.  2 . . . 7254 

M ark,  crushed .  -7° 


Peaches — 

Goddess,  No.  254,  ex. standard,  lemon  cling  2.00 
Tioga,  No.  254,  extra  standard,  lemon  cling  1 .95 

Valley,  No.  254,  standard,  lemon  cling .  x  .80 

Agate,  No.  254,  standard,  lemon  cling .  1.70 

Lake  View,  No.  254,  yellow,  free .  1.  70 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz .  1 .35 

Columbus,  No.  254,  pie,  peeled,  yellow,  free  1.35 
44  No.  254,  pie,  peeled,  lemon,  cling  1.40 

Plums 

Egg,  extra  standard . 

Green  Gage,  extra  standard . 

Egg,  standard .  1.35 

Gage,  standard .  1 .35 


Domestic  Canned  Fruit. 


Peas — 


•95 

•95 


Sifted . . . 

44  Early  June . 

Jumbo  June . 

B.  B.  F  ,  Early  June . 

Hermit  brand,  No.  2,  soaked . 3254 

Beets — 

Silver  Lake,  fancy.  No.  3 . 

Chauthuqua,  No.  3 . 

Succotash — 

Quaker,  extra  fancy . . .  1 .1254 

Spinach — 

Champion,  No.  3 .  1  00 

Shawnee,  No.  3 . .  *  10 

Farren’s,  No.  3 . . . 95 

44  No.  10 . ■> . . .  325 

Sweet  Potatoes — 

Victory,  No.  3,  2  doz . 

Pumpkin — 

Silver  Lake,  No.  3 . 85 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  2 . 42/4 

Silver  Lake,  No  10,  1  doz .  2.35 

Asparagus- 

Del  Monte  Mammoths .  3.75 

Oak,  large .  3* 20 

Superior,  large.  No.  254 . . .  3-25 

Staple,  medium,  No.  2^ .  3  00 

Swan,  medium,  No.  254 .  2. go 

Del  Monte  Tips,  No.  ij4 .  2 .60 

Extra  Tips,  No.  i54 .  2  *55 

El  Dorado  Tips,  No.  i54 .  2-5° 

El  Rio,  medium.  No.  25^,  2  doz .  2.85 


.67  K 

Wagner’s,  No.  1,  cocktail,  2  doz . 

•95 

.65 

P.  &  B.,  grated,  No.  3 . 

•75 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  1,  4  doz . 

The  Paul  Taylor  Brown  Co’s 

.80 

13-  75 

•67% 

12.75 

n.75 

Singapore  Pineapple,  extra  preserved — 
Chop  Tan  Hin,  J4  lb.,  cubes . 

IO.25 

•7555 

1-55 

44  %  lb.,  sliced . 

•77% 

1.25 

44  i54  lb.,  cubes . 

i.oa}. 

I  .  IO 

44  i54  lb.,  chunks  . 

1  .io5« 

•95 

44  1^4  lb.,  spiral  sliced . 

1. 15 

.90 

I  .OO 

"  1 lb.,  smooth  sliced . 

I  .22  ^ 

California  Canned  Fruit. 


Per  doz. 


Apricots — 

Extra  quality .  2  -4° 

Extra  standard .  2.10 

Standard .  1  •  5° 

Pears — 

Bartlett,  extra  quality,  2j4s .  2.  25 

44  extra  standard,  254s .  2.20 

44  standard,  254* .  2  -°° 

Cherries — 

Extra  quality, 2 54s .  2.60 

Extra  standard,  2j4s .  2.50 

Standard,  254s .  2.25 


Apples 

Wayne  Co  ,  No.  10,  1  doz . 

Booth’s,  oval.  No.  3 . . . 

Blackberries — 

Farren's,  extra  preserved,  No.  2 . 

Silver  Lake,  syrup.  No.  2 . 

Nigger  Head,  No  2 . 

Spring  Garden,  No.  2  . 

Blueberries — 

Loggies,  No.  2 . . . . . 

44  No.  10 . . 

Cherries — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white.  No.  2 . 

Peaches — 

Maryland  Leader,  yellow.  No.  3....  . 

44  white . 

P.  &  B.,  yellow,  No.  3 . 

Pears — 

Silver  Lake,  No.  3 . 

Fowling  Creek,  good.  No.  3 . 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  2 . 

Pride  of  Rochester,  fancy,  preserved,  No.  2 
Rhubarb — 

Silver  Lake,  No.  3,  2  doz . 

Silver  Lake,  No.  10,  1  doz . 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . . . 

Defence,  No.  2 . 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 . 

General,  E.  &  C.,  sliced,  No.  2 . . . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Singapore  Chunks,  No.  154.  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  2 . 


•3© 


1.07 

.90 


1.40 

6.00 


1.22 


«-*5 

1.05 

1. 15 


.85 
2 .20 


.90 


x-45 
1 .80 


1 .90 
1.80 

*•65 

1 .60 

1  -35 
x.05 
1.30 
x  .00 


Canned  Crabs,  Clams,  Lobsters 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Perdoz 

Deviled,  No.  1,  4  doz .  2.1756 

44  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz .  1.05 

Star,  No.  1,  4  doz . 95 

Lobster — 

B.  &  M.,  No.  t,  flat,  4  doz..., .  4,75 

44  No.  54,  flat,  4  doz .  2.45 

44  No.  1,  tall,  2  doz .  4.50 

44  No.  ^4,  flat,  4  doz  .  3  00 

Star  brand.  No.  54,  flat,  4  doz .  1 .40 

44  No.  1,  tall,  4  doz .  3.85 

44  No.  54,  flat,  4  doz .  2.40 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled. 

No.  1,  4  doz .  1. 15 

Cotton  Bale,  pickled.  No.  1,  2  doz .  1.10 

Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz . '....  1.50 

44  4  4  No.  5,  2  doz., .  a. 50 

44  44  No.  3,  2  doz .  3.15 

Underwood,  soused.  No.  1,  50  cans .  5.40 

44  44  No.*  2,  2  doz . 

Oysters — 

Boyer’s,  No.  x,  2  doz . 

44  No.  2,  2  doz . . .  1. 

M.  &  B.,  No.  1,  2  doz . 92 y 

Stewart's,  No.  2,  2  doz .  1 .65 

44  No.  1 ,  2  doz . 80 

Victory,  No.  1,  2  doz . 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1.4° 

Gold  Label,  No.  1,  spiced,  4  doz . 8256 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT- 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


ANY  dealer  who  will  consider  the 
L  present  price  of  oats,  the  poor 
quality  of  the  new  crop  as  it  is 
coming  from  the  threshers,  and  the  pres- 
ent  price  of  $2.95  a  case  (36  pkgs.)  in 
single  case  lots  on  Quaker  Oats,  must 
realize  that  he  has  an  unusual  opportunity. 

The  low  price  of 

Quaker  Oats 

is  not  in  keeping  with  the  high  price  of 
oats.  Crop  conditions  will  likely  keep 
the  price  of  grain  high.  Buy  while  the 
price  of  Quaker  Oats  is  low.  It’s  a  safe 
buy,  no  matter  what  happens. 

fKe  Quaker  Qais  (ompany 

CHICAGO 

Note — The  #>2.95  price  applies  only  in  territory  east  ot  the  Mississippi  and 

north  of  the  Ohio  Rivers. 
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Salmon — 

Gibraltar,  Sockcye,  No.  i,  tall .  1  -95 

“  “  No.  flat . .  i. *5 

Hapgood’s,  No.  i,  tall,  4  doz . 

No.  l/2 . ••• . 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  I- 7° 

Humes,  Karluk,  No.  1,  tall,  4  do/ . 

Horseshoe,  No.  . .  1  -5° 

Sweet  Clover,  pink,  No.  1,  tall .  1.00 

While  Raven,  l/2s . 95 

Chef,  red,  No.  y,  fla\  4  doz . 92H 

Terrapin,  pink,  No.  l/2,  4  doz . 85 


SARDINES— Imported. 


Chancerelle,  'As,  key . . .  .  25. on 

La  Champagne,  'As,  key .  17.00 

“  “  boneless . 

Billet,  small  'As .  14.00 

T ricolore,  'A  . .  9  ■ 00 

Gerard,  'As,  key,  boneless . 

Martels,  'As . 9-5° 

"  ‘As . 

Morel,  'As,  boneless .  15.00 


Domestic. 


Mustard — 

Irma,  >^s,  100 cans . 

Raven,  'As,  key,  100  cans . 

Gold  Label,  'As,  mayonnaise  dressing,  100 

cans.. . •• 

Gold  Label,.  J^s,  mayonnaise  dressing,  50 

cans . . 

Swift  &  Co.,  Talisman  brand,  48  i5-cent 

cans . P«  case 

Oil- 

Gold  Label,  'As,  oil,  100  cans . 

Irma,  'As,  100  cans . 

Continental,  'As,  key,  100  cans . 

Owl,  As,  key,  100  cans . 

Swift  &  Co.,  Talisman  brand,  100  10  cent 

cans . per  case 

Skipper  Sardines — 

i^s,  olive  oil,  key,  roo  tins . 

'As,  “  “  5°  t'os  . . 

'As,  tomato  sauce,  key,  100  tins . 

'As,  “  “  5c  tins . 


3.60 

3- 47  'A 

6.40 

4.30 

4- 75 

6.40 

3-65 
3 . 62  *4 
3-52^ 

7 .00 

12 .00 
12.00 
13.00 
13.00 


CANNED  MEATS. 
Corned  Beef. 


Armour’s —  Per  doz. 

Veribest,  No.  i,  key,  2  doz .  1 .40 

“  No.  2,  key,  1  doz .  2.35 

Fairbanks — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.25 

No.  6,  key,  1  doz .  7.15 

No.  14,  key,  l/2  doz . per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.30 


Chipped  Beef. 


No.  y,  2  doz . .  1.30 

No.  i,  2  doz .  2.10 

No.  x/2%  glass,  2  doz .  1.55 

No.  1,  glass,  2  doz .  2.50 

Beechnut — 

No.  *4,  sliced,  glass  jars .  1.70 

No.  i,  sliced,  glass  jars .  2.77 


Sliced  Smoked  Beef. 

Armour’s — 

Shield,  in  glass,  size  y . 

“  "  "  1 . 

Acme — 

Large  tins,  2  doz . 

Medium  tins,  4  doz . . 

"  2  doz . . . 

Small  tins,  4  doz . 

Large  glass  jars,  1  doz . 

Special  jars,  1  doz . 

Junior  jars,  2  doz . 


i-55 

2.65 

2.60 

1 .60 

1.65 
1 .00 

2.85 

2.60 

1. 60 


Sliced  Bacon. 


Armour's — 


Star,  in  glass,  size  y. 
"  “  “  1. 

"  in  tin,  "  y. 


Beechnut — 

No.  l/2t  glass  jars  ... 
No.  i,  glass  jars  ... 
Acme — 

Large  glass,  1  doz.. 
Junior  glass,  2  doz. 


1.65 

2.65 

1. 65 

2.65 

i.55 

2.50 

2-75 

1.60 


Roast  Beef. 


Armour’s — 

No.  1,  2  doz . 

No.  2,  1  doz . 

Fairbank’s — 

No.  1,  2  doz . 

Libby's — 

No.  2,  1  doz . 

Kingan’s — 

No.  2,  1  doz . 

Lunch  Tongue. 


Armour’s,  No.  1,  2  doz . . .  2.50 

vrmour’s,  No  y,  2  doz .  1.50 

Fairbank's,  No.  1,  2  doz . .  2.15 

Libby’s,  No.  1,  a  doz .  2.75 


— 10 — 

Whole  Ox  Tongue. 

Armour’s — 

Size  1  4.85 

"  iy .  6.00 

"  2  7.00 

“  2^ .  8.50 

Fairbank’s,  No.  2,  1  doz .  7.00 

Libby's,  No.  2*4,  *  doz .  9.50 


Potted  or  Deviled  Meats. 

Armour’s — 

No.  y,  4  doz . . . 4° 

No.  y2 ,  2  doz . 72 y2 

Libby's  — 

No.  yf  4  doz . 44 

No.  l/2,  4  doz . 80 

R.  &  R.— 

No.  y,  4  doz .  1. 15 

No.  l/2)  2  doz .  1 .95 


—II  — 

Dairy  Chocolate  Chips  . . •  .25-lb.  pails  .  i6}4 

Chocolate  Mints . 30-lb.  pails  .11 J4 

Honey  B  Comb . 2t-lb.  pails  .  17^4 

Cream  Cocoanut  Balls . 28-lb.  pails  .10*4 

Cream  Peppermint . 30-lb.  pails  .09*4 

Cream  Wintergreen .  “  .09^2 

Wellington  Caramels . 25-lb.  pails  .08 

Prozen  Milk  Caramels . 30-lb.  pails  .10 

Soft  Jelly  Gum  Drops .  “  .  o 7J4 

Superfine  Gum  Drops .  "  .io 

Jelly  Beans .  “  .08 

Wintergreen  Lozenges .  “  09^4 

Mint  Lozenges .  "  .09*4 

Assorted  Lozenges .  **  .09^4 

Conversation  Lozenges . 28  1b  pails  .09*4 

C.  &  A.  Crown  Stick . 30-lb.  pails  .08 

Pancella  Chocolate,  i -lb.  boxes,  30-lb.  cases  .12% 

Rock  Candy,  assorted . 10-lb.  boxes  .0954 

Penny  goods . 10  boxes  in  case  4.50 


Potted  Chicken  or  Turkey. 


Armour’s — 

No.  y,  4  doz .  1 .60 

No.  *4,  2  doz . . .  2.75 

Libby’s — 

No.  y ,  4  doz . 

No.  y2 ,  2  doz . 

R.  &  R.,  No.  y,  4  doz .  1  75 


CATSUP. 

Per  doz. 


Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  1.15 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 92J4 

Campbell’s — 

No.  8,  2  doz . 8754 

No.  8,  Tobasco . 87J4 

Snider's — 

No.  16,  2  doz .  1 .95 

No.  8,  1  doz .  1 .20 


Sausage. 

Armour’s  — 

Vienna  style,  size  y2 . 80 

4t  “  * .  1  -35 

Luncheon,  with  Tomato  Sauce,  size  y2 . 80 

Boned  Meats. 


Curtice  Brothers,  “Blue  Label’’ — 

Chicken,  No.  34 .  2.85 

“  No.  1 .  5 .00 

Tuikey,  No.  34 .  2.85 

“  No.  1 .  500 

Whole  Rolled  Ox  Tongue,  No.  2 .  11.00 

“  Ham,  No.  134 .  7-5° 

“  “  No.  234 .  10.00 


KETCHUP. 

Curtice’s  “  Blue  Label"  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  in  case .  3  00 

Medium,  25  bottles  in  case .  4 . 75 

Large,  12  bottles  in  case .  3-75 


CHOCOLATE  AND  COCOA. 


Deviled  Meats. 

Curtice  Brothers,  "Blue  Label" — 

No.  5  oz.  No.  10  oz. 


Ham .  1.25  2.15 

Tongue .  1.25  2.15 

Chicken .  1.85  2.90 

Turkey .  1.85  2.90 


Potted  Meats. 

Curtice  Brothers,  "Blue  Label’’  — 

No.  y  Tin.  No.  34  Tin. 


Ham . 1.20  2.00 

Tongue . 1.20  2.00 

Chicken . 1.80  2.75 

Turkey .  1.80  2.75 


Soups. 

Schiinmel’s,  assorted,  1  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz.„ . 

Curtice  Brothers,  "Blue  Label" — 


•85 

85 

•  87>4 


Beef... 


Pea 


Quarts. 

Pints. 

y2  Pints, 

3'*5 

1  -75 

1  *25 

3- »5 

1  ■  75 

125 

3  *5 

1  75 

>•25 

3*  >5 

1  -75 

*•25 

■  3  '5 

*•75 

>•25 

3-  '5 

*•75 

*•35 

3-  >5 

*•75 

1.25 

3- «5 

>■75 

1.25 

3-  x5 

1  •  75 

1.25 

3*5 

>•75 

1.25 

3  •  *5 

*•75 

1.25 

3-i5 

>  -75 

1  *25 

3-  *5 

>•75 

1.25 

3*  *5 

*•75 

1.25 

3-15 

>■75 

1.25 

3-i5 

>■75 

*•25 

3*5 

i-75 

1.25 

3- *5 

>•75 

1.25 

6.50 

3-5° 

2.  OO 

7-25 

3-75 

^•25 

CANDIES  AND  CONFECTIONERY. 


Croft  &  Allen  Co. — 

Extra  Mixtures . 

..30-lb.  pails 

Per  lb. 
.08 

Cream  Jelly  Mixtures . 

■  og'4 

Elcroften  Mixtures . 

■  08'A 

Nobby  Mixtures . 

<< 

■°9  ‘A 

Cadella  Mixtures . . 

..  " 

.12 

Fine  French  Mixtures . 

it 

•  13  ‘A 

French  Creams . 

t  < 

.09 

American  Mixtures . 

t< 

.08'A 

Variety  Cut  Drops . 

a 

.08'A 

Darling  Mints . 

" 

.08% 

Golden  Drip  Bar . 

15-lb.  boxes 

.  IO 

Sour  Balls . 

..30-lb.  pails 

.08'A 

Pancella  Cream  Chocolate . 

.io'A 

I  X  L  Assorted  Chocolate . 

..  “ 

•  11  'A 

King  B  Assorted  Chocolate . 

<< 

•  >JK 

No.  1  Fine  Assorted  Chocolate. 

** 

■  16'A 

Nonpariel  Drops... . 

u 

."'A 

Chocolate-covered  Caramels . 

.  12 

Walter  Baker  &  Co’s — 

Premium,  ys,  12  to  25  lbs . 

Premium,  34s,  12  lbs . . . . 

Caracas,  sweet,  6  lbs . 

German,  sweet,  12  lbs . 

Auto,  sweet,  6  lbs . 

Cocoa,  y -lb.  cans,  12  lbs.  in  box . 

Cocoa,  36-lb.  tins,  6  lbs . 

W.  H.  Baker’s— 

Best  Cocoa,  14-lb.  size . per  lb. 

“  y2-ib.  “  .  ^ 

Premium  Chocolate,  36s,  12  lbs . 

**  ys,  12  lbs . 

Best  Sweet  Chocolate,  15s,  6  lbs . 

"  “  1-5S,  12  lbs . 


Hershey’s — 

Milk,  48  5  cent . ......  per  box 

Epp's— 

Cocoa.  34-lb.  tins,  7  lbs . 

Van  Houten’s — 

Cocoa,  6-lb.  boxes,  i-lb.  tins . per  tin 


"  6-lh.  boxes,  36-lb.  tins . 

**  6-lb.  boxes,  34 -lb.  tins . 

Huyler’s — 

Cocoa,  34s,  6-lb . 

"  54s,  6-lb . 

Hooton  Cocoa  and  Chocolate  Co. — 


Pei  lb, 

.30 
•  30 
.30 


•32 

•34 

•34 


•3i 
•32  , 
.2834 
.2934 
•  ip34 

.1934 

*•45 

.42 


.72 

•37/6 

.19 


.42 
•  44 


Cocoa,  labeled,  %s . . 

■38 

Cocoa,  labeled,  Is . 

•4° 

Premium  Chocolate,  *4 s'. . . 

•33 

Premium  Chocolate,  ys . 

•35 

Bensdorp’s  Royal  Dutch  Cocoa,  12 

-lb.  cases — 

Per  can.  Per  doz. 

y~ lb.  round  cans . 

•  *9 

2.27 

}4-lb.  “  . 

•3° 

3.60 

i-lb.  “  . 

•59 

7.08 

i*4-oz.  **  50  cans  in  case 

.07 

Per  ib. 

5-lb.  “  . 

2  75 

•55 

Bensdorp’s  Chocolates,  6-lb.  boxes 

,  24  boxes 

in  case — 

Milk,  6  to  lb . 

•45 

Queen,  4  to  lb . 

•4* 

Sweet  Vanilla,  4  to  lb . 

.28 

"  8  to  lb . 

.28 

Bloocker’s  Cocoa  Powder — 

i^-lb.  tins,  2  doz.  in  box . 

1.88 

y-Xb.  tins,  2  doz.  in  box . 

3-5° 

i-lb.  tins,  1  doz.  in  box . 

a 

6.50 

5-lb.  tins,  1  doz.  in  case . . 

•52 

10-lb.  bags,  1  doz.  in  case . 

.50 

Runkel’s — 

Cocoa . . 

•33 

Premium  Chocolate . 

.  " 

•3° 

Vienna  Sweet  Chocolate,  'A- lb.  pkg...  “ 

.22 

Vanilla  “  Vs  lb.,  48  to  box... 

1 . 60 

Wilbur’s  Cocoa — 

Breakfast,  'A  lb  tins,  6  lb.  boxes.. 

•33 

“  ]4-lb.  tins,  6-lb.  boxes.. 

•32 

Wilbur’s  Chocolate — 

Sweet  Clover,  ys,  6-lb . 

1 .60 

— 12 — 


Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  36-lb.  packages . 32 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  36-lb.  packages . 32 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  3^ -lb.  packages . 32 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  34 -lb.  packages . 32 

Vanilla  Sweet  Chocolate,  6  lb.  boxes,  12 

boxes  in  case,  36-lb.  packages .  -  .27 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  3^ -lb.  packages . ^7 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  34 'lb  -  packages . 27 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.65 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  £-lb. 

tins . 36 

Cocoa,  12-lb,  boxes,  6  boxes  in  case,  £-lb 

tins . 36 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  34-lb. 

tins . 36 

Cocoa,  6  lb.  boxes,  12  boxes  in  case,  J4-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  36-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . . . 36 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . .• . 36 

Diamond  Chocolate,  sweet,  34 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb.  .24 

12-lb.  "  6  "  "  .  “  .24 

"Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb.  .32 

6-lb.  boxes,  12  boxes  case,  34 -lb.  tins  “  .32 

34  lb.  tins,  6  lb.  boxes,  12  boxes  case  "  .32 


Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box  1 .65 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  36-lb.  jars,  6-  and  12-lb. 


boxes . 40 

Croft's  Cocoa.  $s,  2  dozen  in  box..... .  1 .80 

"  54s>6  1bs.  “  . 33 

"  "  36 s»  6  lbs.  "  32 

"  "  5-lb,  6  cans  **  30 

"  Swiss  Milk  Chocolate,  48  5-c. cakes..  1.50 

"  Premium,  */s,  12-lb.  cakes . 31 

“  “  36s,  "  "  . 30 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

J4  lb.  decorated  cans,  12-lb.  boxes.. per  lb.  .30 

34-lb-  “  "  24-lb.  boxes..  "  .29 

Special  10  c.  packages,  30  to  box. .per  box  2 .10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  36-lb.  tins,  6-lb.  boxes . 36b 

"  36  lb.  "  12  lb.  "  . 36 

Bedford  Cocoa — 

Labeled  36-lb.  cans,  6-lb.  boxes . . . 293? 

“  34-lb.  "  12-lb.  "  . 29 

"  34-lb.  “  6-lb.  "  . 31b 

“  £-lb.  "  12  lb.  "  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  36s,  6-lb.  boxes . 26^ 

"  34s,  12-lb.  "  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box  1.35 

**  3'c*>  72  “  .  “  *  -4° 

Premium  Chocolate — 

34-lb.  cakes,  12-lb.  boxes . 27 

34-lb.  "  24-lb.  “  . 27 

Milk  Chocolate  — 

40  3-cent  cakes  in  box,  24  to  halt  case . 80 

40  "  "  48  to  case . 8o 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  **  “  48  to  case . 78 


CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed* 


Eagle,  4  doz .  6. 25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz . . .  3.75 

Defiance,  4  doz .  3- 75 

Magnolia,  4  doz .  4.15 

Rose,  4  doz .  4  00 

Dime,  4  doz . . .  3  65 

Winner,  4  doz .  4  00 

Baby,  1  doz.,  glass . '. .  1 .90 

Red  Cross . .  4- *5 

Peninsular .  4  10 

Leader .  3-9° 

Banner,  4  doz .  4* 10 

Star,  4  doz .  4  *5 


EVAPORATED  MILK. 

Peerless,  hotel  size,  2  doz . 

Peerless,  family  size,  4  doz . 

Peerless,  5  cent  si/e,  4  doz . . . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 


Silver  Cow,  5-cent  size . 6  doz. 

Pet,  10-cent  size,  4  doz . per  case 

Pet,  5-cent  size,  6  doz . per  case 


Van  Camp's,  6  doz.,  small.. 
Van  Camp's,  4  doz.,  family 
Van  Camp's,  4  doz.,  large... 


3  55 
3  00 
1.70 

3-75 
3.80 
2  60 
7.00 
2.60 
2.65 


3.00 
3  7° 
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“  I  maintain  that  if  one  wants  to  know  just  what 
*  happens  inside'  and  wants  the  proper  thing  to  hap¬ 
pen,  it  is  essential  to  drink  ‘BlookerV.” 

W.  H.  MORSE,  M.  D., 

Consulting  Chemist. 

American  Depot,  46  Hudson  St.,  New  York 


■ — 

Bouillon 

Capsules 

ROYAL  SPECIAI 

SEE  THEM  MELT! 

Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box — drop  one  in  hot  water. 

Good  goods  and  r  good  profit. 

TY  CO.,  Sole  Manufacturers  92 

Reade  Street 

NEW  YORK  « 

Try  This 
for 

a  Week 


Has  it  ever  occurred  to  you  that  you  can  make  81  per  cent,  on 

OHIO  BLUE  TIP  SAFETY  MATCHES? 

Can  you  do  that  on  any  other  match  ? 

Just  try  for  one  week  and  see  how  many  people  you  can  sell 
these  matches  to.  All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 


Something  for  You 


Place  your  orders  now  to  prepare  for 
the  biggest  demand  in  the  history  of 

RALSTON  HEALTH  FOOD 
Purina  Whole  Wheat  Flour 

"The  Guaranteed  Foods” 


Jobbers’  salesmen  have  something  nice  to  offer  grocers  with 
our  compliments,  to  show  our  appreciation  of  their  interest. 

GREAT  FALL  ADVERTISING  CAMPAIGN  to  your 
customers  on  these  goods.  Full-page  advertisements  in 

LADIES’  HOME  JOURNAL 

SATURDAY  EVENING  POST 

YOUTHS’  COMPANION 

WOMAN’S  HOME  COMPANION 

COLLIER’S  WEEKLY 

ASSOCIATED  SUNDAY  MAGAZINES 

LADIES’  HOME  JOURNAL  QUARTERLY  STYLE  BOOK 

PEARSON’S  MAGAZINE 

“We  are  going  to  show  the  splendid  qualities  of  these  goods 
in  such  a  way  that  we  expect  the  increase  in  the  families  we 
will  reach  will  run  into  the  millions.” 


T.  A.  James  &  Co.,  12-16  Chestnut  St.,  Philadelphia^ 


Ralston  Purina  Mills,  St. Louis,  Mo. 

- 7 - 

-Tv 


EXTRA  FINE 


•  Standard  of  Purity- 

REFINED  BY 

FRANKLIN 
SUGAR  REFINING  CO. 

PHILADELPHIA.  PA. 


The  Good  the  Cartons 
will  do  Your  Store 


Franklin  Carton  Sugar  on  the  shelves 
will  make  any  grocery  store  better  from  all 
standpoints. 

Better  because  carton  sugar  is  the  modern, 
up-to-date  way  of  selling  sugar. 

Better  because  they  furnish  a  much  cleaner 
and  less  laborious  way  of  selling  sugar. 

Better  because  neat  cartons  always  make  a 
handsomer  store  than  barrels. 

Better  because  the  proprietor  will  make  a 
better  profit  and  thereby  be  more  prosperous, 
than  if  he  sold  bulk  sugar. 

One  thing  more  to  remember  night  and  day 
— you  cant  give  overweight  with  Franklin 
Carton  Sugar. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5,  , 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Company 

PHILADELPHIA,  PENNSYLVANIA 
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HIRES  CONDENSED 


MILK 


Per  case. 


Sliver . 

4-15 

Queen . 

4.00 

Premium . 

385 

Blue  Ribbon .. 

3-85 

Gold,  tall . 

3-75 

Gold,  family... 

3-15 

COCOANUT. 

Franklin  Baker  Co’s — 


Per  case 


Brazil,  70  5-cent  packages .  2.50 

**  35  10-cent  “  2.50 

“  38  5-cent  and  16  10-cent  packages. ...  2.50 

“  18  20  cent  packages .  2.50 

Per  lb. 

“  Shred,  in  pails,  20  lbs . 10 

“  “  in  boxes,  25  lbs .  09% 

“  “  in  barrels,  135  lbs . 09 

Table.Talk,  Thread,  in  pails,  20  lbs . 10 

“  “  in  boxes,  25  lbs. . 0954 

“  “  in  barrels,  135  lbs . 09 

Premium,  60  ^-lb.  packages,  15  lbs.  to  case  .23 

"  30  54-lb-  “  “  22 

“  3°  ’/-lb.  and  15  J^-lb.  packages, 

15  lbs,  to  case . 2254 

Schepp's  Shredded,  J^-lb.  pkgs.,  15  lbs.  to  case  .23^ 

•'  “  J4-lbs . 22^ 

Dunham’s,  5-cent  package . 29 

“  'As . ^6 

"  ^s . 28 

“  y, s  and  . 26% 


COCOANUTS. 

Franklin  Baker  Go’s —  Per  bag 

Porto  Rico,  Jumbo,  80s .  4.00 

San  Bias,  loos .  3.50 


CRACKERS  AND  CAKES, 

Bbls. 

. 08 

. 08 


Bxs. 

■  08  H 

■  °8'A 

■  io'A 

.08 


.08 
.  to 
.  12 
.08 
.  10 
.09 
.09 
.  10 
.09 
.09 
.08 
.  10 
.09 
.  to 
.09 
.08 
.  10 

•°9  'A 
.08 
.09 
.08 

■°7  'A 
.08 
.08 

•°9 
.  12 
.06  'A 
.07 
.08 
.08 

„  °7 
Per  doz 

•50 
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DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  doz.  i  15 
44  with  Horse  radish,  p.dz.  1.15 
Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 .75 
44  with  Horse-radish,  p.dz.  1.75 

Wein  Senf,  in  bbls . per  gal. 

1  gallon  stone  jars . per  jar  .  75 

5  gallon  k  egs . per  keg  2 . 50 

Prepared  Mustard,  in  bbls . per  gal. 

44  44  in  15  gallon  kegs...  44 

“  44  in  10  44  ...  44 

44  44  in  5  44  ...  44  25-. 40 

44  44  in  2  gallon  pails. ..per  pail  .75 

44  in  1  44  ...  “  -4° 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . . . 95 

<l  Sifting  top,  2  doz.  in  case. ...per  doz.  .46 
44  with  Horse-radish,  2  doz.  in  case, 

per  doz . 95 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub 


A.  Exton  &  Co. — 

Butter  Crackers . 

Oyster  44  . 

Wine  Scroll . 

Cracker  Dust . 08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins'  Son —  Bbls.  Bxs. 

Assorted  Jumbles . 07^ 

Brown  Edge  Water . 

Butter  Thin . 

Clover  Mixed . 

Cocoanut  Ripple . 

Cookie  Mixed . 08 

Crystal  Bar . 

Fig  Bars . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . 08 

Fruit  Gem . 

Graham  Wafer . 

Grandma  Cookies . 08 1/2 

Honey  Jumbles,  XX . 09*4 

Iced  Charter  Oak . 

Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . 09*4 

Iced  Penn  Treaty . 07 

Iced  Vedette  Wafer . 07^ 

Lemon  Bar . 08J2 

Man-in-the-Moon  . 

Milk  Lunch . 07 

Orange  Cookies . 07*4 

Quaker  City  Mixed . 07*4 

Salted  Strips . o8J£ 

Saltines . 

Soda  Biscuit  XX . . 06 

Soda  Biscuit  XXX . 06*4 

Spiced  Wafers . 07^ 

Sunshine  Cookies . 07^4 

Water  Crackers  Star . 06*4 

Package  goods — 

Animals . 

Butter  Thin .  1.00 

Gingerettes .  1.00 

Gold  Medal  Soda  (small) . 50 

"  “  “  (large) . 90 

Graham  Wafers .  i.oo 

Ivinettes . 50 

Milk  Lunch .  1.00 

Our  Ginger  Snaps . 50 

Pink  Tea .  1.00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 


loaf 


•23 

24 

.22 

•34 

•32 

.80 

.26 

3-75 


Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .  18,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .32J6  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  .27  cut, 

Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

44  in  tin . . per  lb. 

44  i-lb.  tins . per  case 

Camembert,  in  wood  boxes . per  doz. ,  2 . 75-2 . 85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  100  in  box .  2.25 

Edelweiss,  Romatour  and  Bier-Kase..per  doz.  4.00 

American  Swiss,  No.  1 . loaf,  .16  cut, 

44  Square  loaves,  No.  1,  about 

25  lbs.  each . per  lb. 

Limburger  Cheese,  No.  1 . box,  .14; 

y2  box,  14  ;  less . . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  44 

English  Dairy  Cheese .  44 

Pineapple  (Picnic  size),  6  in  box . per  box 

44  (Gem  size),  6  in  box .  44 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  44  44  .  44 

Picnic  size,  2  44  44  .  44 

Trial  size .  44 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

44  44  44  No. 1  44 

44  Roquefort  44  large  44  44 

44  44  44  small  44  44 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
44  d’lsigny,  4  *  6  44  ...  44 

Wm.  Tell  brand,  12  in  box .  44 

Neufchatel  (Cow  brand),  25  in  box .  44 

Star  Cream,  or  Phila.,  12  44  .  44 

Miniature  Cream,  or  Phila.,  12  in  box..  44 

Hand  Cheese,  8  doz .  44 

"  4  “  “ 

44  4  44  Thuringer . s  44 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  44 

Scliutzen  Cheese,  12  in  box .  44 

American  Mountain  Cheese  (Alpen  Kase),  50 

1  -lb.  packages . per  lb. 


45 


i-75 


.19 

.16 

.16 

.17 

.x6 

•  17  'A 

3  00 
2-25 

4  5° 
2.40 

•■35 
1 .00 
1 .00 

2 .40 
2.95 

•  -45 

•  55 
1  -55 

1.40 
•95 

1.90 

95 

••35 

.70 

■85 

•■45 

1.25 
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Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  in  tin . per  doz.  4.75 

“  8  44  .  44  2  75 

Carlsbad  Speck  (Imported  Bacon) .  44  .32 

Imported  Cervelat  Sausage  (Rolft 's).  ...per  lb.  .  48 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  .  65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner...by  bbl.  .  12  ;  less,  per  lb.  .  14 

44  Landjager,  short .  44  .24 

“  “  long .  44 

41  Mortadella,  Dry .  44  .25 

44  Knackwurst,  25  in  box,  per  box, 

$4-75 .  per  doz.  2.40 

44  Cervelat  (E),  50  and  100-lb.  boxes, 

.21  y2)  less . . . 23 

44  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20 ;  less . 21 

44  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .17;  less . 18 

44  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  14;  less . 16 

44  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23*4;  less . 25 

44  Salami  (E),  50  and  xoo-lb.  boxes, 

.20;  less . 22 

44  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  .18*4  ;  less . 20 

44  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes.  .  16*4  :  less . 18 

44  Tongue  Sausage . per  lb.  .18 

44  Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb.  .15 

44  Lachs  Ham .  44  .28 

44  Petit  Delicatess  Frankfurters,  plain, 

per  doz.  1 .00 

44  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  x.oo 

44  Lebanon  Beef  Bologna . per  lb.  .15 

44  Paprika  Speck .  44  .18 

Mettwurst,  half-round .  44  . 16 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb.  .24 

Smoked  Thuringer  Blutwurst .  44  .18 

44  Pfefferwurst .  44  .18 
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Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 

4  4  4  4  quart  glass  jars.  5.75 

44  44  io-oz.jars 2.50 

Calves’  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  44  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  x.oo 

44  pints . 

44  44  quarts . . . 

Lamb  Tongues,  in  glass .  1 .60 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland —  Pails. 

Mixed,  <4Y.  M.,"  J4  bbl .  5.50  .60-. 75 

Milkers, 44 Y.  M.,"  l/2  bbl .  6.50  .75-.8s 

Mixed,  standard,  bbl . 

44  bbl .  5.50-6.50 

Milkers,  standard,  bbl . 

44  J4  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

44  44  >4  bbl .  8.00 

Milkers,  44  bbl . 

*J4  bbl . 8.00 

Marinirte  Herring,  imported,  about  40  in  pail.  1.25 

Roll  Herring,  imported,  about  25  in  pail .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  r-15 

Matjes  Herring . per  pail 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

44  quart. . 35 

44  44  2  quart . . . 55 

44  44  4  quart .  1.10 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  x.xo 

44  2  quart  tin . 60 

44  quart  tin . .50 

Brat-Haring,  4  quart  tin .  1 . 10 

44  2  quart  tin . 60 

quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 

per  doz.  2.50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg  .75 

44  5-lb.  pails . per  pail  .55 

44  10-lb.  pails .  44  1.05 

Cut  Spiced  Sardines,  xo-lb.  pail .  44  *  .75 

44  44  5-gal.  keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  2.25 

Norway  Anchovies. 

Original  package . per  %  bbl.  5.50 

Repacked  in  5-lb.  pails . per  pail  .60 

44  10-lb.  pails .  44  1. 10 

5-gal.  kegs . per  keg  2.75 

44  J4  lb.  flat  tins . per  doz.  .95 

44  J4-Ib.  tall  tins .  44  x.50 

14  i-lb.  tall  tins . . .  44  2.00 

Fancy  kegs,  keg . 80 

44  l/t  Leg . 42 

Vk  Leg . 32 

44  '/a  Leg . 20 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

44  pint  jars . per  doz.  6.00 

44  large  tumblers .  *4  2.25 

44  small  tumblers .  44  1.25 


Russian  Caviar. 

Per  doz 

i-lb.  tins .  19*50 

J4*lb.  tins .  10.50 

y -lb.  tins .  5.50 

*4-lb.  tins .  2.75 

German  Dill  Pickles — Regular  Size 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

15-gal.  keg,  about  500 . per  100 

10-gal.  keg,  about  300 .  44  1.00 

5-gal.  keg,  about  150 .  44 

10-lb.  pail,  about  50 . per  pail 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  6.50 

10-gal.  kegs . per  keg  2.40 

5-gal.  kegs .  44  1.25 

10-lb.  pails . per  pail 

Imported  Lebkuchen. 

Dampfnusse  (Pfeffernusse) . per  lb.  .18 

Spitzkugeln .  "  .25 


Lebkuchen  and  Bread. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle  .30 
Easier  Lebkuchen, No.  x,  6  44  ...  44  .50 

44  No.  2,  6  44  ...  44  .75 

44  No.  3,  6  44  ...  44  1.00 

Amandines,  9-lb.  tins . per  tin  5.25 

44  small  tins .  44  .55 
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Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2.50 

4  4  44  10-gal.  keg.  ...  4.50 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  los., 

per  bag  2.75 

Green  Kern . per  lb.  .10 

Potato  Flour .  44  .08 

(  German  Dried  Pears .  44  .14 

Dried  Mushrooms .  44  .60-1.00 

Juniper  Berries . /. .  44  .08 

St.  John’s  Bread . ^r. .  44  .05 

Bay  Leaves .  44  .06-. 08 


COTTOLENE. 

30  2-lb.  tins . per  case  6.50 

15  4  lb.  tins .  44  6.50 

6  xo-lb.  tins .  44  6.50 

Freight  prepaid  on  two-case  lots. 


EGGS. 

Per  doz. 

Nearby,  candled  and  selected,  30-doz.  crates..  .27 
Western . . . 26 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs.  .  13J;  I 
44  44  44  ist’s,  40-lb.  boxes  .13  ' 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 14 


FANCY  GROCERIES. 

Almond  Staple  Paste.  5  lb.  cans . per  lb.  .28 

Anchovies,  in  oil,  %  bottles .  4.50 

44  44  y  bottles .  3.25 

Anchovy  Paste,  fancy . per  doz.  4.75 

“  P>ain .  “  3.75 

Bouillon^ Burnham,  pints,  2  doz .  3.75 

44  44  *4  pints,  2  doz. .  2.00 

Capers,  Nonpareil,  y2  gal.  kegs .  .  1.50 

4‘  quart,  glass . per  doz.  7.00 

44  bottled,  y*  size ....  44  2.35 

4  4  4  4  J4size....  44  1.90 

44  44  *^size....  44  1. 15 

Canton  Ginger,  large  pots,  6-jar  cases. .per  case  4 . 65 
44  medium,  12-jar  cases..  44  5.00 

41  small,  24  jar  cases .  44  4.75 

Cherries  in  Maraschino,  glass,  x  doz.  case .  7.00 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz.  .90 

44  44  3  lb.,  2  doz .  44  2.20 

Currie  Powder,  pints . per  doz.  3.50 

44  4  oz .  44  2.25 

44  2  oz .  44  1.50 

French  Peas,  extra  fins . per  case  16.00 

44  fins .  44  14.00 

44  Moyen’s .  44  12.00 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 


•x9 

•3* 

•34 

.25 

.60 


3-55 

4.00 

4.00 

7-25 

13-50 


Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb 

44  Dinner  Biscuit . 44 

„  44  Breakfast  Biscuit . 44 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz 

44  44  y.  pints .  44 

Salt,  stone  jars,  4  doz . . .  1 . 75 

Extract  of  Beef,  Morris’,  4  oz..» . per  doz.  6.50 

44  44  2  oz .  44 

44  Anker’s,  120  vials . 

44  44  4  oz . per  doz. 

44  44  8  oz .  44 

44  4f  16  oz .  44 

Theodore  Marquet  Mushrooms — 

First  choice .  24.00 

Choice,  100  tins . per  case  22.00 

Extra,  100  tins .  44  26.00 

Hotel,  100  tins. .  44  18.00 

Truffles,^ . per  tin  .30 

“  lA .  “  *55 

“  % .  "  *.*5 

41  Vi . v .  2.25 

Shrimps,  pickled,  small  size .  1.15 

44  Dunbar’s,  2  doz . per  doz.  2.25 

Figs  in  Cordial,  Dunbar’s,  1  doz .  44  5.00 

44  Bishop’s,  1  doz .  44  6.50 

Crystallized  Ginger,  1  lb.  tins .  44  4.00 

44  J4-lb.  tins . .  tl  2.25 

Lime  Juice,  Rose’s . *. .  44  3.60 

Victor  Rose  Water .  44  2.25 

44  Peach  Water .  44  2.25 

Pitted  Olives .  44  5.25 

Armour’s  Solid  Extract  of  Beef —  Per  dot. 

Size  a  jars,  1  dozen  in  case .  4.45 

44  4  44  1  44  8.20 

44  8  44  x  44  15.90 

44  16  44  %  44  .  29 .75 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4.45 

44  8  44  x  44  8.ao 

44  16  44  J4  44  x6.oo 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

x  44  medium  44  36  44  .  6.00 

x  44  large  44  7a  44  .  xo.oo 

Armour’s  French  Bouillon — 

Size  4  bottles,  x  dozen  in  case .  4  00 

44  16  44  1  44  .  Z4  °° 

Armour’s  Asparox — 

Size  4  bottles,  x  dozen  in  case .  2.5° 

44  12  44  1  44  720 

44  5  44  . per  bottle  3.50 

44  a  fancy  jugs . per  jug  x .  50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  2.50 

44  xa  44  z  44  .  7  20 

44  5  44  . per  bottle  3.50 

44  a  fancy  jugs . per  jug  1.50 
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HERE  IS  YOUR 
QUESTfON  ANSWERED 

Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
;  stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
j  sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
•  is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
ji  Milk  Cocoa  is  better  than  the 
I  rest.  That  isn’t  a  bluff,  hon- 
I  estly.  We  take  out  of  our 
jj  cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac- 
turers  allow*' in,  greatly  to  the 
Ji  injury  of  the  flavor  of  their 
I  goods. 

::  Now  do  "you  know  why  you 

1  should  sell  it  ? 

|  Will  jrou  mention  the  “  Grocery 

I  World”  when  you  write? 

40  cents  a  pound 

I  Packed  In  %- lb.  jars,  6  and  12-lb. 

ji  boxes 


CROFT  &  ALLEN  CO. 

'^c;r.a 


It’s  the  only  fly-catcher  worth  talking  about 
now.  Nearly  three  feet  of  fly-catching  tape 
and  holds  more  flies  to  the  square  inch  than 
anything  you  ever  saw  !  Hang  one  up  and 
see  how  it  protects  your  goods !  See  the 
flies  jump  for  it!  See  it  jump  for  the  flies, 
too !  You  can  catch  customers  for  it  as  easily 
as  it  catches  flies,  and  make  a  good  profit. 

TO  BE  OBTAINED  FROM 

BUCKNAM  &  VANDERPOEL  CO. 

MANUFACTURERS’  REPRESENTATIVES 
198  West  Broadway,  NEW  YORK 


BROWN’S  FAMOUS  “FLY  COIL’’ 


The  used  to  say 

“You  can  catch 
more  Flies  with 
Molasses  than 
you  can  with 
Vinegar.” 

That  was  before  we  made 


We  Are  Not 
Satisfied 

with  being  able  to  make  the  best  Macaroni, 
Spaghetti,  Noodles  and  Pastels,  but  we  go 
one  better  and  make  the  best  proposition 
to  the  grocer. 

Besides  giving  you  goods  that  you  can 
confidently  recommend — 

Besides  giving  you  a  good  profit  on 
them — 

Every  case  brings  you  Universal  Coupons 
which  you  can  exchange  for  almost  any¬ 
thing  you  would  otherwise  spend  cash  for. 


Vienna  BaKing 
Company 

Philadelphia,  Penna. 


WASHBURN-CROSBY  GO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 

■=  I  IS  — = 


FIVE  POUND  SACKS 


Samuel  Hell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA* 

V.— _ _ _ — - - - - - 
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FLOUR. 

Per  bbl. 

King  Midas .  6.70 

Gold  Medal .  6.55 

Millbourne .  6.45 

On  Top .  6.50 

Ceresota .  6.50 

Pillsbury’s  Best .  6.50 

Taylor’s  Fancy .  5.25 

Semper  Idem  .  4.75 

Pride  of  the  West .  5.00 

Sunbeam .  4 -90 

Quaker  City .  5.75 


SeIf=Raising  Flour. 

Franklin,  30  packages .  3.50 

Hecker’s  Superlative,  32  packages .  4.32 


Pancake  Flour. 

Aunt  Jemima,  36  packages . 

Purina,  36  packages .  3. 


Hecker's  Flapjack,  24  p  ckages, 
Uncle  Jerry,  40  packages . 


00 
2. 10 


Buckwheat  Flour. 

Hecker's,  64  packages .  4.60 

32  packages .  4.10 

Fancy,  125-lb.  sacks . per  100  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  bag. 

White,  granulated,  100  lbs .  2.45 

Yellow,  granulated,  100  lbs .  2.10 


table,  100  lbs.. 


•50 


2-45 

*■£>7% 


.  2.05 

Western,  yellow,  granulated,  100  lbs .  2.10 

Quaker,  Best,  1  and  3  doz .  1.20 

Farina — 

Hecker's,  24  is . per  case  1.55 

Schumacker’s,  24  packages .  “  1.25 

Beans —  per  bushel. 

California  Lima . per  lb.  .05% 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.47^ 

Extra  choice,  grain  bags .  2.40” 

Medium,  fancy,  grain  bags .  2.55 

Pea,  fancy,  grain  bags .  2.60 

t€  Michigan,  grain  bags .  2 

Red  Kidneys. 

Peas — 

Green . 

Scotch . 

Split,  yellow.. 

“  green... 

Lentils-  Per  lb 

000000,  no-lb.  bags . o5i^ 

Less  quantity . 

Shaker  Corn — 

Fancy,  barrels . 

Less  quantity . ’ 

Hominy — 

Lea's  Breakfast,  10  packages . per  case 

Pearly  100  lbs . per  bag 

Schumacher’s  Breakfast,  10  pkgs.  to  case.... 

Western  Pearl,  100-lb.  bags . ’ 

“  Grits,  100-lb.  bags . 

Barley — 

OO . 

No.  3,  100  lb.  bags . 

Noodles—  . per  ca'e 

Climax,  24  10-e.  packages,  assorted .  1.20 

“  48  5-c.  packages .  i.30 

'  assorted,  24  5-c.,  12  10-c .  1.30 

Smith’s,  30  10-c.  packages .  i.go 

"  assorted,  5  and  10-c . i’n0 

Golden  Egg,  5  and  10-c . 

“  s.r  .  35 

Oatmeal —  *53 

S . . per  bbl. 

B  100-lb. kegs . per  keg 

Oat£n  Goods —  per 

Avena,  18  packages .  i.42^ 

Banner  Oats,  20  packages . .  4 

H.  O.  Oats,  12  packages .  1.50 

Mother’s,  18  packages . .*..*.*.*!!  1.62V 

**  36  packages .  ,  2.  2 

Quaker,  18  small  size .  *“*’  J’-  £ 

Rolled  Oats—  4*35 


.06^ 

■°5% 

.06 


1.65 

2-45 

1.30 


•°5j4 

85 


Avena,  180  lbs . per  bbl.  6.75 

90  lbs .  per  kec 

Standard,  180  lb.  bbls . 

“  90-lb.  bags . 

Sago- 

Fine,  bags  about  160  lbs .  —3/ 

50-ib.  lots . ;;;;;;;;;; . °3M 

Admiral,  pearl,  24s . . 

Tapioca — 

Instantaneous,  50  is . 

Colburn’s  Hasty,  36  packages.. 

Minute  ^ross  ;;- . per  box 

rlake,  about  125  lbs . per  ]b 

“  less  quantity .  “ 

Pearl,  150  lbs . —  “ 

“  less  quantity . Z........Z.  “ 


•°4/4 

.08% 

■  06% 

2.85 

•04K 

■°4?i 

•°3/4 

•°4 
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Cook’s  Malto  Rice,  36  2-lb.  packages .  4.20 

force  Food,  36  packages...  3  2n 

Mapl  Flake  36  packages . ZZZZZ:  4  05 

Malta  Vita  Corn  Flakes  36  packages .  2.8^ 

“  Wheat  Flakes . 

Post  I  oasties,  24  packages .  2.85 

Shredded^  Whole  Wheat,  50  packages .  5.00 

n  “  “  ,  25  packages .  2.60 

Cream  Wheat,  36  packages .  4.50 

Cook’s  Flaked  Rice,  24  packages .  2.70 

Wheatlet,  30  packages .  3  c0 

Wheatena,  36  packages .  4-25 

Grape  Nuts,  24  packages .  2. no 

Korn  Kinks,  36  packages .  1 .40 

Pettijohn  s  Food,  18  packages .  I*75 

Presto,  18  packages .  i-55 

Quaker  Puffed  Rice,  36  packages .  2.65 

“  Wheat  Berries,  36  packages .  1.70 

Iriscuit  30 ’packages .  2.50 

Kellogg  s 'l  oasted  Corn  Flakes  36  packages..  2.80 
Zest,  24  packages,  15-c.  size,  with  china .  2.20 


GELATINE  AND  PREPARED 
DESSERTS. 

v  ,1.  Per  d°z* 

Knox’s  Sparkling .  IiI( 

“  Acidulated .  T  Iu 

Cox’s,  large . i.57% 


—  19— 

SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  a  doz.  in  case . p  r  d  z.  .9c 

1  ins,  Keyed  (Jewel),  2  doz.  in  case.  “  .9c 

Large  cartons  or  tins,  a  doz.  in  case.  **  2.0c 

Dime  Tumblers,  2  doz.  in  case . .  **  ,qC 

Bulk,  15  lbs . j... per  lb.  .15 


small 

Plymouth  Rock,  pink  or  white 

Nelson’s . 

small  . 

Bromangelon,  assorted,  3  doz 


•95 
1.20 

1  *35 

*95i 

Fruit  Puddine,  2  doz.,  assorted  flavors . 8o  ~ 

•8 1V2 
’97% 

.87x4 

.87^ 

1 .00 
00 
45 

45 


Jell-O,  assorted  flavors,  2  doz . 

Jell-O  Ice  Cream  Powder,  2  doz... 

Jellycon,  1  doz . 

“  assorted  flavors,  3%  doz. 

Chalmer’s,  shredded . . . 

granulated .  I# 

No.  1  packages 

Mothers’,  small,  1  doz . . . ^ 

large,  1  doz . go 

Peter  Cooper . 85 

Tryphosa . ’’ . .  g5 

Imperial  Wine  Jelly . .  .95 

^  ,  4  .  ,  ; . per  gross  11.00 

Gelatine,  McKinley’s . 85 

Wetmore  s,  double  refined,  36  10-c.  packages, 


per  case 


70 

1.60 


Puddine,  assorted,  2  doz . 

D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 

T  A  1  U  L  -^er  lb. 

Larosa  Alphabets,  square  25  lbs . 05^ 

Elbows,  square,  25  lbs . . 053^ 

“  Macaroni,  long,  25  lbs . 05%. 

“  _  V  .  square,  25  lbs . 06V 

Spaghetti,  long,  25  lbs . 0c3/ 

Vermicelli,  square,  25  lbs . 053/ 

“  Macaroni,  bulk,  25  lbs . 05^ 


Thredded  Fish. 

Thistle,  24  packages . 

Swansdown,  2  doz . per  doz 

Osprey.  2  doz . “ 

Swift  &  Co. — 

Ialisman  brand,  20-lb.  boxes . per  lb. 

cartons . per  case 


Fresh  Codfish  Steak. 

Swift  &  Co. — 

L  alisman  brand,  24  i-lb,  tins . per  case 


.70 


•  i°54 

[.50 


.80 


New  Mackerel. 


Count 

(about) 

t->  xt  to  bbl. 

Ex. Norway,  No.  1.. .170-190 
Ex. Norway,  No.  2. ..270-290 
Ex.Norway,No.3...325-375 
Ex. Norway,  No.  4...410-460 
Ex. Bloaters,  XXX..  90-  95 
Ex.  Bloaters,  XX....100-110 

Ex. Shore,  No.  1 . 

Med.  Shore,  No.  1.. .190-210 
Large  Shore,  No.  1..1 10-130 
Extra  Irish,  No.  2. ..325-375 
Medium  Irish, No. 2. .375-4^0 
Small  Irish,  No.  2...475-525 
New  Medium  Shore. 160-180 
New  Large  Shore.. ..no  130 
Large,  No.  2 . 230-250 


200  lb.  100  lb.  50  lb.  10  lb. 


32.00 

22.00 

20.00 

35-oo 

30.00 


16.60 

11.60 

10.60 
18. 10 

15.60 


8.50 
6.00 

5.50 
9-25 
8.00 


1.85 

*•35 

1.25 

2.00 

i-75 


20.00  10.60  5.50  1.25 


16.00 

*5-50 

15-00 

16.00 

1500 


8.60 
8-35 
8. 10 

8.60 
8. 10 


4-50 

4.58 

4-25 


1.05 

1.03 

i.oo 

1  05 
1.00 


09 
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Apricots — 

Extra  Choice  Royals,  25  lbs . 

Choice  Royals,  25  lbs .  "  ’ 

Cherries — 

California,  unpitted.  Black,  25  lbs . 

California,  pitted.  Black,  25  lbs . ..”.!!!!  !  ic 

Currants —  5 

Gold  Medal,  recleaned,  36  is . 07 

Gold  MedaV,  loose,  25  lbs . 0- 

Private  Growth,  extra,  cleaned,  36  lbs.'.!.**..*..’  .07 

“  cleaned,  30  lbs.  bulk . 07 

Peaches —  ' 

Fancy  Muirs,  50  lbs .  10 

Extra  Choice  Muirs,  50  lbs . !!!!!!!!  !”!’!  .09 

Choice  Muirs,  50  lbs . ..*.*.’.*.!!  !o8 

Extra  Choice,  Yellow,  25  lbs . .  .07 

• . . . » . 07; 


Choice  Yellow,  25  lbs 
Pears — 

Choice  California 
Prunes — 

Boxes. 


Bartlett,  25  lbs.. 
Extra 


-o8Ji 

.08 

■07% 

•07 

•°6& 


•05% 


Fancy 

Cal. 

.08 

•07% 

.07 

.06^ 

.06% 


■°4% 


Lab.  Split,  Lg.  No.  1... 

Lab.  Split,  Lg.  No.  2... 
Shore,  Round,  Large..  7.00 
Shore.  Round.  Med  ..  6.00 

Ocean  Whitefish .  4.00 

Shad, No. 1, Mess, new.  14.00 
Shad, No. 2, Mess, new.  12.00 
Haddock,  Pickled 6.00 


Herring. 

200  lb.  xoo  lb.  50  lb.  10  lb.  8  lb. 


4 . 10 

3.60 

2.60 

7.60 

6.60 

3.60 


1.50 

3-9° 

3-50 


■43 

■95 

.82 


.81 

.70 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs .  „a 

Our  Choice,  40  lbs . 07 

Gilt  Edge,  40  lbs . Qg 

Favorite  Middies,  60  ibs . 

Swift  &  Co.,  Talisman  brand  Codfish—  ’ 

12  3s,  wood  boxes . 

12  2S ,  “ 


24  IS,  “  . 

10-lb.  boxes . 

5-ib.  *<  . 

Cakes,  24  in  fancy  box . per  case 

10-lb.  cartons . per  carton 


•x3 

Per  lb. 
■*5% 
•15% 
.  16 
•15 
•15 
2  .80 
20 


Brass  14.00 
Brass  9 . 00 
Brass  7.00 
Brass  6.00 


FIXTURES 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00 
Scales,  No.  2,  Tin  Scoop,  7.00 
Scales,  No.  3,  Tin  Scoop,  6.00 
Scales,  No.  4,  Tin  Scoop,  5.00 
Less  30  per  cent,  discount. 

600-lb.  Platform  Scale . 

Tea  Caddies,  Red,  No.  52 . . 

Tea  Caddies,  Red,  No.  53 .  1Q 

Tea  Caddies,  Red,  No.  54 . ’  g  OQ 

Tea  Caddies,  Red,  No.  55 . .  5.00 

Scoops,  Galvanized,  Flour . 

Scoops,  Galvanized,  Sugar . *25 

Scoops,  Galvanized,  Starch . [jc 

Tobacco  Cutters . 

Alarm  Money  Drawers . !. 

Bag  and  Twine  Holders . 

Barrel  Covers,  21  in . 

Barrel  Covers,  19  in . *’* .  3  QO 

Cheese  Cutters . !”..  **  15  00 

Bung  Bores,  No.  2,  1%  to  2  in  ...!!”!!!!!!!!“!  i  ’c0 

Coffee  Mills,  No.  7 .  . 

Coffee  Mills,  No.  9 .  l6™ 

Coffee  Mills,  No.  18 . 45^00 

Less  25  per  cent,  discount. 


12.00 
00 


1.25 

1.50 

•75 

3-50 


Scoops. 

Indestructible,  No.  4 . per  doz. 

No.  5 .  ** 

“  No.  6 .  ** 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz. 

No.  A  tf 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs.,  per  case 

Barley  Food,  24  2s .  “ 

“  Health  Food,  24  2s .  «< 

Purina  Cream  Graham .  Der  1,4,1 

F  "  n  ^hole.Wheat  Flour,  20  5s ’.‘.’.‘.'  per  case 

K&g-G-bee,  36  packages . 

Corn  Flakes,  36  packages . 


3-°5 

3.85 

3.00 

4. 10 
2 . 70 
2. 70 


X  Quality,  No.  3  . 
“  No.  4.. 

“  No.  5.. 


No.  4... 
No.  5... 


9.00 

12.00 

15.00 

4.20 
5-40 

7.20 
2.60 
3.00 
3-40 


Counters. 

Sherer’s  Eclipse  Counters — 

No.  of 

Ho.  Length.  Drawers 

.  3  feet,  8  inches .  9 . 

%% .  4  feet,  10  inches . 12 . 

10% .  6  feet,  . 15 . 

I2% .  7  feet,  3  inches . 18 . 

14% .  8  feet,  6  inches . 21 .  31.00 

i6%-". .  9  feet,  8  inches . 24 .  35.00 

*%%...'. . 10  feet,  10  inches . 27 .  40.00 

20%... . 12  feet,  . 30 .  45.oo 

Capacity  of  Drawers  40  to  60  lbs.  each. 


Each. 

15.00 

20.00 

25.00 

28.00 


24  jars,  fancy  box .  , ' 

12  “  "  . . .  1  65 

Strips,  4osize,  boxes . .10 

Middles,  40  size,  boxes .  . 

"  20  “  . ••"••••■'•-  .»!( 

Dressed  Fish  Bricks. 

Gilt  Edge,  2-lb.  bricks.  40  lbs .  07 

Snow  White,  i-lb  bricks,  20  Ibs .  ^8 

Favorite  Cod,  2-lb.  bricks,  40  Ibs . Qg y2 

Star  Brand  Boneless  Herring. 

Beardsley — 

'I  ins, ^  keyed,  large  size,  i  and  2  doz.  in  case.  1.50 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1 . 50 

Screw  Top  Jars,  2  doz.  in  case . 90 

Loose  Codfish. 

Extra  Large  Georges  Cod . 

Large  Bank . ”  '  ! 

Medium  Bank . 

Pollock . 

Hake . . 

In  original  cases.  450  ibs.,  ^  c.  less. 


Fancy  Fancy  Stand.  Fane 
Cal.  Cal.  Cal.  Orego 

20-  30,  25  lbs 
3°~  40,  25  *'* 

40-  50,  25 

40-  50,  50 

50-  60,  25 
50-  60,  50 
60-  70,  25 
60-  70,  50 
70-  80,  25 
70-  80,  50 
80-  90,  50 
90-100,  25 
90-100,  50 
100-120,  50 
Raisins — 

Muscatels,  4  crown,  50  lb .  oc.V 

3  ;;  50  lb . ;;;;;;  ;0$ 

2  50  lb../ . . 

Cal.  Thompson  Seedless,  50  lbs . o6k. 

Cal.  C.eaned  Sultanas,  50  lbs . ofiL 

Cal.  Sultanas,  50  Ibs . ,’06y 

Cal.  Seedless  Muscatels,  50  lbs . .06" 

Gilabert's,  Layer,  Valencias.  28  lbs  .  .  os1/,' 

Raisins,  Seeded— 

G.  &  S.  fancy,  36  is . 0gi/ 

Gold  Ribbon  fancy,  36  is .  4 

ow,.  fa.cy  36  is..y:..3 . 0lyt 

Citron,  fancy,  boxes,  10  lbs .  15V 

“  fancy,  «5  lbs .  .ZZ... ..........  .  is 3/ 

Lemon  Peel,  fancy,  boxes,  10  Ibs.,  net . nil 

Orange  Peel,  fancy,  boxes,  10  lbs.,  net 


CEREAL  COFFEE. 

Postum  Cereal — 

15-cent  size,  2  doz . 

25- 


Per  doz. 
•  x-35 

25 


15-  and  25-cent  size,  assorted .  2.50 

Ralston  Health  Cereal,  36  packages .  3.50 


HORSERADISH. 

Tumblers,  io-c.  size,  2  doz . per  doz 

Tumblers.  5-c.  size,  2  doz .  “ 

Tumblers,  10-c.,  Lord's  Prayer,  2  doz’.  '• 
Tumblers,  irat.  cut  ^lass,  10-c.,  2  doz.  “ 


•75 

•45 

.85 

•85 


.09 
.08 
.07 
•05 
■04  lA 


INK. 

Arnold’s,  black,  32 . per  bottle  .48 

Continental,  red,  1  doz . ’ 

“  black,  3  doz .  2- 

Royal,  black,  3  doz.  .  . 2c 

Superior,  black,  3  doz  ,  . ZZZZ"Z.ZZ".  '23 

Stafford,  Commercial,  32 . per  bottle  .’58 


•17 

•!7 


.27 


Smoked  Fish. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring .  “ 

Boneless  Herring,  fancy  10-lb.  boxes..... per  lb. 

Smoked  Salmon,  whole  fish .  “ 

Cromarty  Bloaters,  50s . ........per  box 

■’  14  IOOS .  “ 

Swift  &  Co.—  per  case 

Talisman  brand  Boneless  Herring,  in  glass 

15c.  size,  24  vacuum  jars . . . '  2  g. 

Talisman  brand  Boneless  Herring,  in  glass)  * 
ioc.  size,  24  screw-top  jars . ’  ,.80 

Sliced  Halibut. 

Swift  &  Co. ,  in  glass,  24  jars .  3.  IO 

“  24  cartons .  a‘  IO 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  choice,  ring  cut,  50  lbs . 06% 

„  “  “  5  and  io-)b.  lots . o64f 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  i-U^ . 


•75 
.90 
No.  1. 
•55 


LAMP  GOODS. 

.  .  Ber  case  of  6  doz. 

Lamp  Chimneys—  No.  o.  No.  1.  No  2 

Macbeth  Pearl  Top .  3.90  4  10 

Acme,  Victor  Top .  3.60  4  20 

Pure  Flint,  Lustre  Top .  3.00  3.60 

Crystal,  Crimp  Top .  2.10  2.70 

No.  o,  Tubular  Lantern  Globes . 5  doz  • 

Cold  Blast . .  ilz. 

r  .  .  No.  1. 

Jumbo  Chimneys,  plain . per  doz. 

dec.,  107..  44 

No.o. 

Banner  Burners .  _  4^ 

_  ,  „  No  charge  for  packages. 

Oil  Cans — 

1 -gal.,  glass . 

1 -gal. ,  galvanized . 

5-gal.,  Lennox,  spout . 5.'^ 

5-gal.,  “  spigot .  5,50 

5-gal  ,  Columbia . . .  -  OQ 

5  gal..  Banner . . . "  g|00 

5-gal.,  Climax,  pump . io)cx> 

5-gal.,  Home  Rule,  pump .  i2  00 

Lanterns — 

No.  o,  Standard .  , 

No.  o.  Dash .  -  gQ 

com  Blast . s.oo 


LIME. 

Prepared ,  2  doz.  in  case . per  doz.  .52^ 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . 05% 

“  “  25-lb.  boxes,  y2  lb . o6J£ 


4.80 

4.80 

4.20 

3-30 

2- 75 

3- 38 
No.  2. 

-85 

1.00 
No.  2. 
•75 

Per  doz. 
2.25 
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You  grocers  know  the  ups  and 
downs  of  the  breakfast  food  busi¬ 
ness.  You  know  how  dozens  and 
dozens  of  products  have  come  on 
the  market,  filled  your  shelves 
and  stayed  there.  Could  we  possi¬ 
bly  point  to  a  more  convincing 
argument  in  favor  of  the  quality 
of  Egg  -O-See  and  E-C  Corn  than 
the  fact  that  the  sales  of  both  are 
constantly  growing. 


Egg=0=See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 


Cash  In 
Currants 

They  pay  you  a  profit  of  40  to  75  per  cent. 
The  use  of  Currants  is  rapidly  increasing  because 
high  cost  of  meat  makes  people  hunt  other  foods 

and  currants  are  more  nourishing  than  lean  be«f 

and  you  haven’t  anything  in  your  store  but  flour 
that  can  be  used  in  as  many  recipes. 

You  know  it  pays  to  push  teas  and  coffees  for  a 
similar  profit — then  why  not  “Currants  for  a. 
Leader”  instead  of  other  things  that  pay  less? 

You  had  better  take  this  tip — 

“Freshen  up  and  push 

CUR  RANTS” 


Catch  the 
Sharp  Appetites 

Your  customers  will  come  home  from 
their  vacations  with  freshly  sharpened  appe¬ 
tites — more  than  ever  receptive  to  good 
food  and  drink. 

Give  them  Hotel  Astor  Coffee  now 
and  it  will  meet  with  an  instant  response. 
Hotel  Astor  succeeds  always,  but  more 
quickly  than  ever  just  now  when  appetites 
aren’t  jaded. 

The  finest  blend  of  the  finest  Coffees, 
packed  handsomely  and  backed  with  a 
record  of  perfect  success  in  the  most  exclu¬ 
sive  hotels  of  New  York  City. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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LYE  AND  POTASH. 

Per  case. 

Banner,  4  doz . . .  3- *5 

Babbitt's  Potash,  4  doz .  3*3° 

Lewis’ .  3-25 

Red  Seal  2  doz . 

“  4  doz .  3-65 

Popular,  4  doz .  i-45 


MATCHES. 

Ohio  Blue  Tips —  Per  c  <se. 

200s,  1  gross .  1  •  7° 

500s,  100  packages .  3.25 

500s  1  gross .  4-5° 

Ohio  Noiseless — 

500s,  1  gross . 3-75 

King  Bird — 

100s,  3  gross . .  2.85 

500s,  1  gross .  4.00 

Swift  &  Courtney’s — 

200s,  1  gross . . .  1. 75 -1. 90 

400s,  1  gross .  3 -50-3 -7° 

500s,  r  gross .  3.7*3-4.00 

Blue  Hen — 

200s,  1  gross .  1.50-1.60 

500s,  1  gross .  4.00-4.25 

Vulcan  Parlor—  Per  gross. 

65S . 49 

100s,  5  gross . 90 

500s .  3-95 

Vulcan  Safety — 

65s,  No.  37 . 55 

65s,  No.  2 . 45 

Columbia  S  -fety — 

No.  2,  5  gross . r. . 55 

No  37,  5  gross . 50 

1 00s,  5  gross . 90 

No.  15,  1  gro>s .  1.20 

No.  32,  5  gross . 55 

Safety . 45 

Mazeppa,  parlors,  500s .  3 *5°- 3 *75 

Searchlight,  500s .  4.25-4.50 

Press,  200s .  1.80-1.90 

“  500s .  4-5°_4-75 

America.  200s .  1. 30-1.  ■> 5 

American  Paraffine,  500s  extra  quality .  4.15 

Telegraph  blue  head,  5  gross . 60 

Our  Darling,  1  gross.  No.  3,  1,000 .  5.50 

“  gross.  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

Armour's,  Home-made  style,  Wet —  Per  lb. 

10-lb.  kits . 09^ 

25-  “  . . .• . °9 , 

50-  44  08% 

100-lb  bbls . 08% 


150- 


.08K 

.08 

•07K 


450-  . 

John  Bower  &  Co. — 

Superior,  bbls.  and  l/>  bbls.  . per  lb.  .08^ 

*4  18,  37  and  68-lb.  buckets  ...  44  .09 

“  6  10-lb.  buckets . per  crate  6.25 

44  6  5-lb.  buckets .  44  3.65 

“  6  5-lb.  glass  jars . per  case  3.80 

44  XXX,  18,  37  and  68-lb.  buckets, 

per  lb.  .13 

44  44  6  5-lb.  glass  jars,  per  case  4.40 

Fairmount,  bbls.  and  x/2  bbls .  per  lb.  .07^ 

44  18,  37  and  68-lb.  buckets..  44  .08 

Wm.  J.  Troth — 

Famous,  bbls  and  l/>  bbls . per  lb.  .08 y 

“  18,  37  and  60  lb.  buckets .  *  .09 

44  6  10-lb.  buckets . per  crate  6.25 

44  6  5  lb.  buckets .  “  3*65 

44  6  5-lb.  glass  jars . per  case  3.80 

44  XXX,  18,  37  and  60-lb.  buckets, 

per  lb.  .13 

“  44  6  5-lb.  glass  jars. ..per  case  4.40 

Golden,  bbls.  and  V2  bbls . per  lb.  .07^ 

44  18.  37  ana  60-lb.  buckets .  4*  .08 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5  6  glass  jars .  4.40 

No.  3,  6  glass  jars .  3.10 

No.  18,  37  and  68,  wooden  pails . per  lb.  .13 

Barrels,  halves,  quarteis  and  kits...  44  .12^ 

Family,  Seedless —  Per  box. 

No.  5,  6  wooden  pails .  3.65 

No.  10,  6  wooden  pails .  6.25 

Celebrated,  Seedless  — 

Bbls.,  l/2s>  and  . per  lb.  .o8j£ 

Wooden  pails,  18,  37  and  68  lbs .  “  .09 

Condensed  3  doz.  cartons  in  case . gross  11.00 

Condensed,  6%  doz.  in  case . gross  11.00 

Keystone—  Per  lb. 

Bbls.,  x/2 s  and  y_s . 07% 

Wooden  pails,  18,  37  and  68  lbs . 08 

Schimmel's — 

Bbls.,  y  bbls  and  30  lb.  kits . 07^ 

18  and  37  lb.  kanakins . 08 

10-lb.  kanakins,  6  to  crate . per  doz.  9.80 

5-lb.  44  6  to  crate .  “  5.30 

5-lb.  glass  jars,  6  to  crate .  "  6.25 

Campbell’s,  30  I0.  pails . 08 

Mrs.  Wells’,  bbls.,  y2  bbls  and  30-ib.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  l/>  bbls.  and  30  lb.  kit^ .  . 04  lA 

National,  bills.,  %  bbls.  and  30-lb.  kits . 

Southwark,  bbls.,  bbls.  and  30-lb.  pails . 04^ 


OILS. 

Per  gal. 

Stove  Gasoline . 15^ 

Headlight,  150  test . . I2t{ 
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OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

44  Extra,  64  oz .  10.00 

Mammoth,  quarts .  6.00 

44  ••  x/2  pints .  2.20 

Extra,  quarts .  5.40 

“  44  pints .  4.  co 

“  44  l/2  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz . . .  2.40 

Farcies .  3.00 

Queen  .  6  oz . . . ; .  1-30 

Pirn  Olas,  18  oz . 6.00 

44  10  oz .  3.50 

California,  quart  tins .  3.50 

pint  tins .  2.15 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4. 

44  pints,  2  doz .  2. 

44  y2  pints,  2  doz .  1 . 

Rae’s — 

Lucca,  litre  bottles,  1  doz .  11. 


5  gal., 


Sub 


i  doz . 

8.7s 

quarts,  1  doz . 

6.50 

pints,  2  doz . 

7-50 

x/2  pints,  2  doz . 

4-75 

8-oz.  flasks,  2^4  doz. 

7*50 

12-oz.  flasks, 2*4  doz. 

9.00 

flasks,  2  }4  doz . 

6.50 

flasks,  2J4  doz . 

8.00 

,  10  in  case . per  gal. 

2.40 

,  1  or  2  in  case,  4‘ 

2.30 

t,  40  to  case...  44 

2.65 

40  to  case . 

2-35 

J4-gal.  tins,  20  to  c  se .  2.20 

1 -gal  tins,  10  to  case .  2.10 

5-gal.  tins,  1  or  2  to  case .  2.00 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents —  Per  case. 

75 
•50 
75 
.00 


24  4%-oz.  bottles* .  4. 

24  8-oz.  bottles .  7. 

12  18-oz.  bottles .  6. 

2  5  gal.  cans .  22. 


10  1 -gal.  cans . 23.10 

20  J^-gal.  cans .  24.20 

40  X/A- gal.  cans .  25.30 

80  l/z  gal.  cans .  27.50 

Bulk  at  f>2o  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7-25 

Medium  bottles,  2  doz .  7.75 

50 
50 

.00 
.00 
.00 


Small  bottles,  4  doz .  8. 

5-g  1.  tins,  2  to  case .  . .  26. 

1 -gal.  tins,  4  to  case .  it 

J4-gal.  tins,  8  to  case . . .  12. 

32-oz.  tins,  25  to  case .  22.1 


Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8.50 

pints,  2  doz .  9.00 

y2  pints  2  doz .  4-75 

O  iver’s — 

1  doz.  large .  6.00 

2  doz.  medium .  6.75 

2  doz.  small .  4-25 

6  1 -gal.  tins . per  gal.  2.10 

10  y2  gal.  tins .  4<  2.20 

20  -gal.  tins .  44  2.25 


American  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz . I" . 55 

44  No.  16,  2  doz . 90 

44  No.  32,  1  doz .  1.85 

Keystone,  bottles,  2  doz . 90 


PAPER. 

Wrapping. 

Manila —  Per  ream. 

15  X  20,  full,  10  lbs . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  10  lbs . 37% 

Special,  15  x  20,  6  lbs . 21 

Bakers’,  15  x  20,  10  reams  in  bunule . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll—  Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 03 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide . 0334 

Glazed  silk  parchment,  12,  15  18,  20  or  24 

inches  wide . 03^4 

White  tea,  12  x  16,  reg . per  package  .14 

Wax  butter .  44  .11 

Parchment  butter,  9  x  12 .  44  .40 


Toilet  Paper. 

Per  case. 

100  5-cent  rolls .  3.00 

100  5-cent  packs .  3.00 

100  10-cent  rolls .  6.50 

100  10-cent  packs .  6.50 
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Paper  Bags. 

Price  per  1,000  and  not  less  than  %  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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1 .41 
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1 .03 

8... 

2.08 
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1.49 

1. 19 
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1.65 
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...  441 
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*5- 

4.80 

4-59 

Price  per  i,oco  and  not 

Plain  flour  sacks,  i2j4-lb . 

44  25-lb . 

44  50-lb . 


less  than  500  lots. 

per  M.  4.00 

“  5-75 

44  11. 00 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

44  4  4  quarts .  4‘  5.75 

44  io-oz.  jars .  44  r  2.50 

10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails .  44  .90 

“  S-gal.  kegs . per  keg  2.00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

44  5-gal.  kegs . per  keg  2^25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

44  Tripe,  in  glass . .  “  1.10 

44  Ox  Heart,  in  glass  .  44  1.10 

44  Pigs’ Feet,  in  glass .  44  1.10 

Russian  Sardines . per  keg  .75 

5-lb.  pails . per  pail  .50 

10-lb.  pails .  44  1. 00 


POTATO  CHIPS. 


1  -lb.  packages,  bbls.,  25  lbs.. 
Loose,  bbls.,  30  lbs . 


1814 

18 


POPPING  CORN. 

Brad's  44  Tip-Top  ” —  Per  case 

5  ;  io-oz.  packages .  2.00 

100  io-oz.  “  3*9° 

24  20-oz.  44  2.00 

48  20-oz.  44  3.90 

I-X-L,  40  is,  White  Rice .  2.65 


PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1.50 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

44  No.  4  jars,  3  doz . 92*4 

Beardsley’s —  Per  doz. 

Small  jars,  2  doz . 90 

Medium  jars,  2  doz .  1.25 

Large  jars,  1  doz .  2.25 


PICKLES. 

45  gal.,  1200s . per  bbl.  9.20 

45  gal.,  iooos . ; .  44  8.65 

10-gal.  kegs,  600s .  2.90 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg  3.00 

1 ,000s,  5  gal .  44  4.15 

44  2,000s,  5  gal .  44  5.25 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal .  1.75 

Chow  and  Mixed  Pickles,  2  gal . -..per  pail  1.00 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  2  doz . 85 

No.  8,  Sweet  Gherkins,  2  doz . 90 

No.  8,  Sour  Mixed,  2  doz . 8754 

No.  8,  Sour,  assorted,  2  doz . 8 fy 

No.  8,  Chow-Chow,  2  doz . 87^4 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s — 

Whole  bbls..  5  doz . . .  3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3-3° 

Onions  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3. 30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of— 

2  doz.  2  doz.  1  doz.  1  doz.  y2  doz. 

A  pts.  pts.  qts.  yi  gal.  gal. 

3.25  5.50  4.70  8.35  7.20 

\V  ood ,  each — 

1 -gal.  2-gal.  5-gal.  10  to  45  gals., 

kit  kit  kit  per  gal. 

1.20  2.30  5*50  1 .00 
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Melon,  Cucumber,  Bur,  Pepper — Mango — 
Glass,  per  case  of — 


2  doz.  2  doz. 
y2  pts.  pts. 

4.00  7.00 

Wood,  each — 

1 -gal.  2-gal. 

kit  kit 

1.70  3*3° 


1  doz. 
qts. 
6.00 


1  doz. 
A  gal. 

1 1.  OO 


5'gal. 

kit 

8.00 


54  do z. 
gal. 
10.20 

10  to  45  gals, 
per  gal. 
x.50 


VINEGAR. 

Duffy’s —  Per  gal 

Pure  Apple,  extra  old,  bbls . 16 

44  40  grain,  bbls . 15 

Pure  Cider,  40  grain . .. . 12 

44  45  gjain . . . 15 

Corson’s  Gold  Seal  Cider,  pure  apple . 16 

White  Wine  90  degrees . 20 

Crown  brand,  pure  cider,  quarts . per  doz.  .90 

White,  distilled,  40  grain . 08 

“  “  45  grain . 09 

44  44  extra  strength . 15 

Crosse  &  Blackwell’s . per  doz.  2.00 


PROVISIONS. 

Hams,  skinback,  18-20  lbs . 13^4 

44  14-16  lbs . 12}x 

44  10-12  lbs . 13J4 

Picnics,  6-8  lbs . . 09 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beef,  sets  ciiy  smoked . 18 

“  tenders  and  knucks . 

44  flats . . . 

44  air  dried,  sets .  . 

44  ‘4  tenders  and  knucks . 

Jersey  Pork,  butt . ....per  bbl. 

44  family .  41 

Breakfast  Bacon,  rib  in . 

•4  boneless . 

S.  P.  Bellies,  14-15  lbs . 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 22 

Beef  Tongues,  smoked,  5-6  lbs . . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . io^j 

Covered  Hams,  y-cent  extra ;  Covered  Shoulders 
Picnics  and  Bacon,  ^4-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . 14 

4  4  44  12  to  14  lbs . 14 

44  4  4  14  to  16  lbs . 14 

44  skinbacks.... .  . *4% 

Shield  Hams,  10  lb.  average . 13 

44  12  44  . .  .13 

.13 
•12  % 

•»3  A 
.08(4 


.20 

l6 

•24 

•24 

17-75 

20.00 

•13 

•I4K* 

.11 


14  " 

44  l6  44 

44  l8  44 

44  skinbacks . 

Picnic  Hams,  5  to  6  lbs.. 


6  to  8  lbs . 08 y> 

Star  Smoked  Ox  Tongues,  long  cut . 14^ 

44  *4  shortcut . 17 

Beef  Bologna . 08 

Shield  Parafined  Bologna . 08 

Berliner  Ham . 09J4 

New  Orleans  Luncheon  Meat . . 

Star  Cooked  Ox  Tongue . 

John  Bower  &  Co. — 

"Honey  cure  brand  Hams,  skinback ... 

44  44  large . . 

44  44  medium  .... 

4  4  4  4  small . 

44  Breakfast  Bacon . 

44  44  boneless 

Beef,  air-dried,  regular  sets . 

44  insides  and  knuckles.. 

Ham  Bologna . 12 

Beef  Bologna . .' . ia 

Boiled  Hams . 24 

BeefTongues . per  doz.  8.00  10.00 

Swift  &  Co. — 


.30 

•15 

•15 

•15 

•15 

•14 

.16 

.20 

.22 


Premium  brand  Hams,  8  to  10  lbs . 

44 

44  12  lb . 

.145; 

“ 

44  14  to  16  lbs . 

•13 11 

44 

“  16  lb . 

■  hk 

a 

“  18  lb . 

.•4  L 

tt 

44  skinned,  18-20  lbs... 

•  i53,* 

“ 

44  boiled,  skinned,  fat- 

less . 

.26 

<  < 

(« 

Dried  Beef,  insides . 

.26 

u 

Beef  Tongues,  short  cut .... 

.20 

Winchester  brand  Hams,  skinned,  all  aver.. 

•  X4K 

<  < 

Picnics . 

•°9  'A 

LARD  AND  COMPOUNDS. 

__  Pure,  Compound, 
per  lb.  per  lb. 

Tierces,  about  340  lbs . 11*4 

Plain  tubs,  50  and  60-lb  cans . 11^  .08# 

10-lb.  tin  pails,  60  lbs . 12^4  .09 34 

5-lb.  44  60  lbs . 12^4  ‘°9H 

3-lb.  44  60  lbs . 12^  -°9K 

Armour’s — 

Shield  Pure,  60-lb.  tubs .  'xxfa 

Simon  Pure,  3s,  5s  and  10s . 15 

White  Cloud  Compound . o8*4 

44  44  tierces . o8^s 

Vegetole,  tierces .  .08^4 

*4  tUDS . 08^8 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 

4  44  tubs . 12 

4  4  44  3,  5  and  10  lb.  cans..  .12% 

Swift  &  Co. — 

Premium  brand,  tierces . 13 

Silver  Leafbrand,  tierces . .ii/4 

Jewel,  compound,  tierces . 08; a 

Cotosuet,  tierces . ogl/i 


DRESSED  MEATS. 

City  Dressed  Beef —  Per  lb. 

Choice,  native . 09  -\xo^4 

Common . 06  -.08 
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O  U  R  K  RS  OK  HONEY-CURE  BRAND 

Beef,  Beef  Tongues,  p  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  fj,  Jtm  iVl  LARD  a  Specialty 

BOILED  HAMS  AND  BEEF  TONGUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALU  OUR  GOODS 


JOHN  BOWER  &  CO. 

GENERAL  PROVISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  <79 

Twenty-fourth  and  Brown  Sts.,  Philadelphia 


_ 


Doesn’t  This  Date  Tell 
Yon  Something? 


S&twt  mH&urmsSiamjRE 


FIRST  PREMIUM 

AWARDED  BV 

Centennial  International  Exposition 

Dear  Sirs: 

The  Pure  Food  Laws  Prohibit  the 
excessive  use  of  benzoate  of  soda  or 
other  chemical  preservatives  in  food. 
They  permit,  however,  the  use  of  small 
quantities  when  so  stated  on  the  label. 
WE  DON’T  USE  THEM  AT  ALL,  which  is  still 
more  important  for  you  to  know.  Our 
Mince  Meat  contains  no  chemical  pre¬ 
servatives  of  any  kind.  The  sound 
materials  that  we  use  are  sufficiently 
preservative  in  themselves  to  insure  a 
good ,  whol esome  article  of  food  through¬ 
out  the  season. 

Yours  truly, 

ATMORE  &  SON. 


Philadelphia 


This  is  the  date  Knigfit’s  Cooking 
Extracts  first  decorated  grocers’ 
shelves.  Time,  skill  and  experi¬ 
ence  combined  have  added  to  the 
perfection  of  these  goods  each 
year.  If  an  old  lady  or  a  child 
is  sent  for  a  cooking  extract  with¬ 
out  being  told  to  get  a  certain 
brand,  they’ll  ask  for  Knight's  by 
instinct.  This  name  naturally 
identifies  itself  with  flavoring 
extracts  in  their  minds.  It’s  a 
household  word  and  stands  for  the 
highest  standard  of  excellence. 

KNIGHT’S 

Cooking  Extract  Co 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 


pcTABLISHED 

,  ,  -T7 < 


A’ most  everjr  grocer  stlls  loore 
pickles  or  loose  olives.  Usually  tlffey’re 
kept  in  a  keg  somewhere. 

Doesn’t  it  stand  to  reason  that  a  fine 
fixture  displaying  such  things  where 
they  could  say  a  word  for  themselves 
would  make  sales  better. 

Take  our  inexpensive  5-iar  fixture, 
oak  or  cherry,  and  with  nickel  trim¬ 
mings.  Very  handsome,  very  orna¬ 
mental,  very  capable  in  influencing 
the  sale  of  goods. 

Fine  fixtures  make  fine  sales. 


THE 


WELLES  &  DAVIS  MF6.  GO. 


WYALUSING.  PA. 


Oil  have  such  an  abounding 
confidence  in  its  magnifi¬ 
cent  quality  that  we  will 
refund  the  money  to  any 
purchaser  who  doesn’t  find 
Nicelle  superior  to  any  brand 
they  have  ever  used. 

Can  confidence  go  fur¬ 
ther  ? 

Nicelle  is  the  very  perfec¬ 
tion  of  olive  oil.  It  is  the 
highest  producible  type  of 
edible  oil. 

NICELLE  OLIVE  OIL  CO. 

105-109  HUDSON  ST.,  NEW  YORK 


1 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


46 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


—25- 

Western  Dressed  Beef- 

Choice,  native  cattle . xoJ4~.ij 

Common  to  fair . .  -o6  -.08 

City  Dressed  Veal — 

Prime .  “*xx 

Good  to  choice .  -•  to 

Dressed  Hogs — 

Pigs . °924“* 10 

Hogs,  heavy . °9K“*xo 

"  180  lbs . 09K-.10 

“  160  lbs . og%-.io 

“  140  lbs . 09^-.  10 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good .  -.11 

44  44  culls  .  -.09 

Sheep,  choice . 08  -.09% 

“  medium .  -.08 


BUTCHERS’  SUNDRIES. 

Fresh  St^eer  Tongues . 7°  -  -8o 

Cow  Tongues . 5°  ”  -7° 

Calf  Heads,  scalded  . 5°  “  *75 

Sweetbreads,  veal . per  pair  .60  ••  .90 

“  beef . per  doz.  -1.00 

Calf  Livers .  per  lb.  .20  -  .25 

Beef  Kidneys . per  doz.  -1.00 

Beef  Livers .  -  .06 

Ox  Tails . per  doz.  .50  -  .65 

Hearts,  beef . per  lb.  .03  -  .05 

Rolls,  beef. .  -  .14 

Tenderloin,  beef,  western .  -  .20 

Fresh  Pork,  loins,  city . 10  -  .12 

“  44  western .  -  .10 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys—  Per  lb. 

Western,  young  hens,  8  to  10  lbs . 24  -.27 

“  young  toms,  15  to  17  lbs . 24  -.27 

Old  hens  and  toms . 23  - .  25 

Common  to  good  ...  . 20  -.23 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 20  -.22 

Philadelphia,  fresh  killed,  3 54  to  4  lbs. 


to  pair . 

Philadelphia,  fresh  killed,  3  to  354  lbs. 

.20  -.22 

to  pair,  fancy . 

.20  -.22 

Western,  4  to  lbs.  to  pair,  fancy . 

.17  -.18 

44  3  to  354  lbs.  to  pair,  fancy . 

.17  -.18 

44  fair  to  good . 

Fowls  — 

.15  -.16 

Western,  fancy . 

.13^-. 14 

Heavy  Roasters,  4  to  5  lbs . 

.18  -.20 

Fair  to  good . 

.16  -.18 

Old  cocks . 

Western  capons,  fancy . 

44  small . 

1* 

C7\ 

0 

Squabs — 

Per  doz. 

Prime,  large,  fancy . 

3.00-3.50 

Mixed, . 

2. 50-3. oo 

Dark . 

1. 25-1. 50 

LIVE  POULTRY. 

Per  lb. 

spring  Chickens,  nearby,  1  54  to  2  lbs . 15  -.16 

Large  Springers . 15  -.16 

Fowls . 13%-.  14 

Roosters .  -.10 

Ducks .  . 11  -.13 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 

Small,  or  No.  1,  2  doz . per  doz.  .85 

44  1  doz .  44  .85 

Large,  or  No.  2,  1  doz .  44  1.40 

1 - lb.  cans,  1  doz . per  case  4.00 

2- lb.  cans,  y2  doz .  “  3.75 

3- lb.  cans,  >4  doz .  “  5.40 

5-lb.  cans,  54  doz .  “  8.70 


SAUER  KRAUT. 

Extra  quality,  50-gal.  tierces .  5.65 

xr  “  15-gal.  kegs .  2.75 

Victory,  extra  fancy.  No.  3,  2  doz . per  doz.  .80 

Spring  Garden,  fancy,  No.  3,  2  doz....  “  .80 

Compass,  No.  3,  cans,  2  doz . 67% 


PLUM  PUDDING. 

Richardson  &  Robins —  per  doz. 

Individual  size,  y2  lb.,  2  doz .  x.oo 

Round  conical,  with  key,  No.  1,  1  doz .  2.35 

“  No.  2,  1  doz .  4.25 

“  No.  3,  y2  doz .  6.50 

“  “  No.  4,  34  doz .  8.50 

P.  P.  Sauce,  No.  1,  2  doz .  I  >5o 
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Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz . , .  2.00 

No.  1,  cans,  1  doz .  2.25 

No.  2,  cans,  1  doz .  4.00 

No.  3,  cans,  l/2  doz .  3.25 

No.  4,  cans,  l/2  doz.. .  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies —  Per  doz. 

No.  32,  jars . 97J4 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . 88 

Schimmel’s,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 72*4 

“  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 13% 

Southwark,  30-lb.  pails . 06 

“  4 ^-lb.  toy  pails,  J4  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

“  Southwark,  No.  3,  tins .  1.00 

"  No.  5,  toy  pails .  2.70 

"  30-lb.  pails . per  pail  1.08 

u  20  lb.  crocks .  . . per  lb.  -07% 

44  Schimmel’s,  30-lb.  pails .  **  .06 

Prune,  30-lb.  pails .  44  .07 yA 

Jams — 

Schimmel’s,  pure,  jars,  2  doz.... .  1.70 

Southwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade — 

Hartley’s,  imported .  1.8254 

Schimmel’s,  pure .  1.65 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers .  4.00 

y2-ib.  “  .  2.25 

Curtice  Bros.  Preserves — 

Cherries,  jars  . .  4-85 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4.60 

Apricots,  peeled,  jars .  4 . 85 

Pineapple,  jars .  4 . 60 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  sz.  ioc. sz. 
.85 
.85 
.85 
.85 
.85 
.85 
.85 
.85 
.85 
.85 
.85 
.85 
.85 
.85 
.85 
.85 
.85 

.85 
.85 


Essence  Peppermint . 

Castor  Oil . 45 

Sweet  Oil . 40 

Spirits  Nitre . 45 

Spirits  Camphor . 

Spirits  Painters’  Commercial...  .45 

Paregoric . 45 

Glycerine . 45 

Syrup  Squills . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . 45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 45 

Machine  Oil . 1 . 45 

Laudanum,  15c.  size . per  doz. 

“  25c.  size .  “ 

5  per  cent,  discount  in  gross  lots  assorted 

Alum . per  lb. 

Beef  Capsules,  Anker's . 

Borax,  powdered,  bulk . per  lb. 

“  lump,  bulk . 

44  20  Mule-Team,  pure,  24  1  lb. ..per  case 

"  "  “  48  54  1b..  “ 

"  “  "  96  yA  lb..  “ 

Butter  Color,  W.  &  R . per  doz. 

Bull’s  Cough  Syrup .  “ 

Bluestone,  bulk . per  lb. 

Copperas .  “ 

Camphor,  gum,  i-oz.  blocks .  “ 

44  flakes,  250-lb.  bbls .  “ 

“  less  quantity .  44 

44  Tar  Balls,  250-lb.  bbls .  “ 

**  “  less  quantity .  44 

Castoria,  Fletcher’s . per  doz. 

“  Pitcher’s .  *• 

Carbonate  of  Ammonia . per  lb. 

Epsom  Salts .  44 

Glauber  Salts .  “ 

Glue,  ordinary .  “ 

“  white .  “ 

Gum  Arabic .  “ 

Haarlem  Oil . per  doz. 

Husband’s  Magnesia .  t{ 

Jamaica  Ginger,  Hires’,  flasks .  “ 

Licorice,  P.  &  S.,  5c.  stick,  imported,  g4 

“  M.  &  R.,  5-lb.  boxes . per  lb. 

“  44  lozenges,  5-lb.  boxes  44 

“  4s,  6s,  8s,  12s,  16s,  5-lb.  boxes  tf 

44  root .  “ 

Putty,  25-lb.  cans . per  100  lbs. 

“  50-lb.  cans .  ** 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz. 

“  44  ioc.  size ...  “ 

Paris  Green,  100-125-lb.  kegs . per  lb. 

**  5^-lb.  packages .  “ 

“  5^‘lb.  packages .  44 

44  1 -lb.  packages .  “ 

Rosin . . .  “ 

Roach  Powder,  Omega,  4-oz.  cans . 

“  . per  gross 

Roachsault,  ioc.  size .  per  doz. 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb. 

44  granulated,  about  100-lb.  kegs  “ 

Sulphur,  flour,  175-lb  bbls . per  100  lbs. 

44  100-lb.  bags . 

“  less  quantity . per  lb. 

Venetian  Red .  44 

Whiting .  4i 


25c.  sz. 
x*95 
1  -95 
x*95 
X-9S 
x-95 
1  -95 
1  *95 
1  -95 
1  -95 
1  -95 
x-95 
1  -95 
x-95 
1  -95 
1  *95 
x-95 
1  *95 
1  -95 


1.20 

1.90 

•03 

3.00 

.08 

.08 

2.40 

2.60 
2.80 
2.00 
1.90 

.06 

.01 

.60 

,o2yt 

■  °23/a 

•°3 
2.80 
.85 
.  11 

•01K 

•01  y2 

■°9% 

.20 

•  5° 

•35 

2.85 

,9o 

.36 

•23 

•27 

.24 

.11 

1.60 

1- 55 
•35 
•75 

•24% 

.29 

.28 

•27 

•°3>2 
.80 
9.00 
.80 
O6K 
•°6  Va 

2- 55 
2-35 

•03  y2 
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Goff’s —  per  d oz> 

Cough  Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  1.20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  ioc.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

S°-  5 . 4° 

No.  10 .  7,- 

Tube  v . . . ;;;;;;;;;;;;  y75 

McCormick  &  Co.,  Bee  Brand- 

Insect  Powder . . 80 

Root  Beer . 80 

Talcum  Powder . 75 

T riangular  Quinine . 80 

Quinine  Capsules . 75 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices—  Per  doz. 

Absorbine .  18.00 

ft  Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans .  6.00 

“  large  cans .  ic.oo 

Young’s  Kidney  and  Nerve  Powders .  2.00 

“  Fattening  and  Condition  Drops .  4.00 

u  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax .  “  .03 

Silver  Sand . per  bbl.  1.25 

Tar,  pints . per  doz.  .75 

“  quarts .  •*  1.00 

44  gallons . each  .30 

44  y2  bbls .  44  3.50 

“  bbls., .  "  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  1  -lb.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2.00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, ioc.  size  .75 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  xoc.  size . 90 

25c.  size .  2.00 

35  c.  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 

Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .85 
15c.  size  1.75 
25c.  size  2.00 

Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 45 

No.  2,  Vanilla  and  Rose . 90 

No.  2,  Lemon  and  assorted . 85 

No.  4,  44  44  .  2.00 

No.  4,  Vanilla .  2.25 

Assorted  cases,  Nos.  1  and  2 .  10.80 

Nos.  1,  2  and  4 .  11.80 


pts. 


qts.  54  gals. 
3.00  6.00 


2.50 

2.00 


5.00 

4.00 


gals. 

12.00 

10.00 

8.00 


1.60  3.00  6.00 


2.75  5-5°  10.00 


2.25  4.00 


7.50 
7.00 
Per  doz. 


Bulk. 

XXX  Vanilla .  i.50 

XX  Vanilla .  1.25 

X  Vanilla .  1.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00 

Peach,  Rose,  Apricot, 

Violet .  1.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25 

Tea . 

Kitchen  Queen — 

Extract  Vanilla,  No.  25 .  2.00 

"  No.  2X . 80 

"  No.  X . 45 

Extract  Lemon,  No.  25 .  1.75 

“  No.  2X . 80 

“  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla .  1.75 

44  Lemon .  1.75 

Select  Vanilla . 85 

44  Lemon  . 85 

41  assorted . 85 

44  small  size . 45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair's  Liquid  Rennet .  1.10 

il  Rennet  'I  ablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1.50 

Hanson’s  Junket  Tablets,  3  doz . 73 

Union  Tablets,  3  doz.... . 45 


CIDER. 

Corson’s —  Per  gal. 

Bottled  Cider —  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  qts .  3.50 

44  44  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3-75 

“  44  2  doz.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

44  44  2  doz.  pts .  4-25 
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CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2.75 

“  boxes,  20  packages . 55 

Gee  Whizz,  72  packs . 47 

Fleer's  Chiclets,  3  lbs.,  bulk .  1.25 

Spearmint,  20  packs,  100  pieces . 55 


rice. 

Per  lb. 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07% 

Fancy  Head,  100-lb.  bags . 06i^ 

Choice,  100-lb.  bags . 05% 

Prime,  100-lb.  bags . 04 % 

Japan,  fancy,  100-lb.  bags . 05^ 

44  choice,  100-lb.  bags . 05^, 

Java,  fancy,  polished,  100-lb.  bags . 05& 

B.  Fischer  &  Co.— 


HEADiRICE 


_ 

%  THE  FIKBT  GRACE  PRODUCED 

Packeo  Exclusively  By 

JS:  _ 

cyyZi&crte  , 

Disliitoftrs  of  Pocket  Rice  in 
the  United  5t*le»  ' 

Fischer's  Choicest  Head,  i-lb.  pockets . 

Queen  Quality,  ex.  fancy  head,  i-lb.  pockets 
44  3-lb.  “ 

“  “  5-lb. 

Coronet,  choice  head,  1  lb.  pockets . 

44  3-lb.  pockets . 

Imperial,  choice,  Dom.  Japan,  i-lb.  pockets 
“  “  “  3-lb.  “ 

*'  “  5-lb. 

Extra  fancy  head,  XXXX,  100-lb.  bags . 

Fancy  head,  100  lb.  bags . 

Choice  head,  100  lb.  bags . 

Fancy  Java  head,  100-lb.  bags . 

Fxtra  fancy,  Patna,  100-lb.  bags . 

Siam,  Patna  style,  100-lb.  bags . 

Broken,  100-lb.  bags . 

Fancy  Japans,  100-lb.  bags . 

Choice  Japans,  100-lb.  bags  . 


/ 


•07K 

■07H 

■°7% 

.07 

.06^ 

•o  tyt 

.06 

.05% 

•05  y* 

•07  % 

.07 

.06^ 

■°5& 

.07 

.06 

■°4}< 

.c6 

•°5  K 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  2.50 

60  5-lb.  bags .  4.00 

22  14  lb.  bags . 3.75 

30  10-lb.  bags .  3.75 

44  1 15  254-lb.  bags .  4.00 

Irish  Linen,  250-lb.  bags .  2.50 

56-lb.  bags . _  .65 

44  28-lb.  bags . 35 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls .  2.40 

44  180-lb.  sacks .  1.55 

Cheese,  280-lb.  bbls .  2.40 

Packing,  70-lb.  cotton  bags . 40 

44  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2.20 

New  Ivory,  24  large  cartons  to  case .  1.50 

Agricultural,  200-lb.  burlaps...’ . .60 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  2.60 

Less  than  5  bbls.  the  list  net:  5  to  9  bbls. ,  5  per  cent, 
discount;  10  bbls.  or  more,  754  per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  doz. 

Campbell’s,  small,  patent  cap,  2  doz . 87^ 

Durkee’s,  large,  1  doz .  4.60 

“  small,  2  doz .  2.40 

Schimmel’s,  small,  2  doz.., . . . 87^ 

My  Wife’s,  large,  1  doz . . .  2.30 

44  small,  2  doz .  1.45 

Snider’s,  pts.,  1  doz .  2.30 


SAL  SODA. 

Bbls.,  375  lbs . per  100  .65 

Kegs,  170  lbs .  per  100  .8254 

60-lb.  boxes,  bulk  or  granulated .  62 
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POPPING  CORN 


C/S  50/10  oz.  Pkgs. 
C/S  100/10  oz.  Pkgs. 
C/S  24/20  oz.  Pkgs. 
C/S  48/20  oz.  Pigs. 

ask  for  prices 


From  Field  to 
Package 

HIGHEST  GRADE  GROWN 

20-oz.  package  for  ioc. 
pops  out  12  quarts.  A 
5c.  package  6  quarts 

BRADSHAW  CO. 

NEW  YOKK 


Cases  of  40 /is 


=  Quick,  Easy*! 
Inexpensive  Delivery 


Delivering  by  a  Lindsley  Car  is  like  playing  at  delivering  goods. 

It  is  so  quick,  so  easy,  so  inexpensive.  No  heavy  team  eating  its  head 
off  when  not  in  use;  no  horse  to  sicken  and  die  when  most  you  need  it. 

The  Lindsley  Car  is  much  less  likely  to  get  out  of  order  than  a 
horse,  and  costs  less  to  fix  when  it  does.  Moreover,  it  eats  less  than  a 
horse,  and  does  more.  Fifteen  hundred  pounds,  30  miles  on  a  gallon 
of  gasoline  (15  cents) — does  a  team  live  that  can  do  that? 

J.  V.  Lindsley  &  Co  •  1112  Monad  nock  Bldg.  Chicago 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.  ” 


“ BE  SURE  YOU'RE  RIGHT 
THEN  GO  AHEAD'.' 


ZIPP’S 

Flavoring  Extracts 

Branded  “  U.  S.  P.” 

are  absolutely  pure  by  the  highest  authority — the 
U.  S.  Pharmacoepia.  They  comply  with  the 
National  Pure  Food  Law  and  are  endorsed  by  all 
food  commissioners. 

Your  customers  will  find  them  superior  in 
flavoring  qualities.  You  can  depend  on  them  to 
give  satisfaction  and  hold  trade. 

The  Zipp  Manufacturing  Company 

Cleveland,  Ohio 


"The  Can's  the  Thing ” 

€J  When  we  arranged  to  put  out  our  Cafe  des  Gourmets 
Coffee  we  concluded  that  it  must  be  put  up  in  an  air-tight 
package,  so  we  decided  that  “the  can’s  the  thing”  that 
would  accomplish  our  purpose,  so  it  is  packed  in  hand¬ 
somely  labeled  one-pound  cans  that  not  only  protects  the 
natural  flavor  and  freshness,  but  keeps  it  so  for  an  in¬ 
definite  time. 

^  It  is  as  near  a  perfect  blend  as  our  many  years  of  experi¬ 
ence  could  make  and  our  usual  guarantee  goes  with  it. 

<1  Sold  to  you  at  25  cents  a  pound. 


SAMUEL  WILDE’S  SONS  CO.,  Importers 

Coffees,  Teas  and  Spices 

11  DUTCH  STREET  -  NEW  YORK 


| 
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SAUCES. 

Lea  &  Perrins' —  ^er  ^oz- 

Worestershire,  large .  7-5° 

“  middle .  4-5° 

“  small . 2.50 

Sn:der’s — 

Chili,  No.  16,  1  doz .  2.35 

44  No.  8,  2  doz .  1  -35 

Oyster  Cocktail,  No.  16,  2  doz .  2.35 

“  No.  8,  2  doz .  1  •  4° 

Worcester,  Campbell’s,  No.  8,  2  doz . 87 

North  of  England,  No.  8,  2  doz . 8254 

Chef,  2  doz . ‘ . 75 


SEEDS. 

Per  lb. 

Canary  . 

“  bush.  60  lb . * .  2.60 

Caraway  . 12 

Celery . . 

Coriander,  bleached . °5 

Flax . °5 

Hemp . °*>V\ 

44  bush  40  lb .  1  -bo 

Mustard,  Brown  . °bJ4 

Mustard,  Yellow. . °b 

Rape . °5% 

“  bush .  2-50 

Poppy,  per  lb.  .  . 10 

Sunflower,  per  lb . . 


SODA. 

Bi-Carb. .  112  lbs.,  kegs . keg 

Bi-Carb.,  bulk,  less  quantity . per  lb. 

Babbitt’s  Soda,  *4 -lb.  pkgs  ,  25  lbs .  *‘ 

Arm  &  Hammer  bd.,  ^s,  36  lbs . 

“  44  “  lbs.,  36  lbs  . 

“  0  “  Vx,  Yz,  36  lbs .  " 

Saleratus,  Babbitt’s  bd.,  J^s,  25-tb.  bxs 


i-75 

•02  *4 
0534 
•05^ 
•  04% 
•05^ 

•°5 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  1  doz  .  1.5° 

Hires'  Root  Beer,  Carbonated,  2  doz . 8754 

Hires’  Ginger  Ale,  Carbonated,  2  doz  .  -87^ 

Welch’s  Grape  Juice,  case  quarts,  1  doz .  4.50 

44  *•  “  pints,  2  doz .  4-75 

44  44  44  j4-pints,  3  doz .  4.25 

**  44  44  3-ounce,  8  doz .  6.00 

*•  “  44  j4-gallons,i  doz....  8.00 

**  44  44  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co.—  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2.10 

Bitch  Beer,  extra  quality,  pints,  2  doz .  2. 10 

Lemon  Soda,  extra  quality,  2  doz  .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  A  gross .  .  2.50 

Bon  Ami,  10-cent  size . A  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

“  “  “  3  doz . per  doz.  1.45 

“  “  small . per  gro  s  7.00 

**  11  11  per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 


SOAP — Laundry.  Less 

than 
Bars.  5  bxs. 

Acme .  100  3.50 

Acorn . 120  2.45 

Ark . 100  1.75 

American .  72  2.80 

Bee . 100  3.90 

Best,  Babbitt . 100  3.45 

Babbitt's  New  York  City .  60  3.52*4 

Big  Master .  70  2.90 

Brown . 60  2.40 

Borax,  Drey doppel .  40  2.60 

44  Pearl,  Young  &  Co .  40  2.80 

"  Day  &  Frick,  Novelty .  40  2.80 

44  Handsome .  60  2.60 

44  Eavenson,  large . 100  4.75 

44  44  small . 100  3.75 

44  Kirkman’s . ,...ioo  3.75 

44  Red  Seal .  100  3.80 

"  Swift’s . 100  4.00 

Circus . 100  3.50 

Cotton  Oil . 100  5.55 

Coal  Oil  Johnny .  . 100  3.5754 

Cygnet . 100  4.00 

Dobbins’  Electric . 100  4.25 

Dewey . 100  2.15 

Fairy .  100  4.00 

Fels-Naptha . 100  4.00 

Five  case  lots  freight  prepaid . 100  3.95 

Good  Morning . 100  3.85 

Glycerine  Tar . 100  3.75 

Gloss . 100  3.50 


3->5 

3.80 

7.00 

4.00 

3.00 

I  95 

3-9° 

3.80 

3.00 

5.80 

4.00 

4.00 

....100 

3.80 

1 .90 

....100 

3-75 

_ 100 

3-75 

....100 

3-85 

....100 

3.90 

....100 

3-3° 

3-75 

2.50 

....  60 

2-55 

2-35 

2.07*4 

2.60 

2.60 

....  60 

I  .60 

....  60 

3.OC) 

....  60 

2.80 

...  100 

3-75 

....  I  20 

2-45 

....IOO 

2.90 

....150 

4.60 

....100 

3-85 

_ IOO 

3-95 

....100 

3.10 

....120 

2-45 

....100 

3.00 

....IOO 

4.00 

....100 

3-85 

....IOO 

6.75 

....100 

4.00 

.gross 

6.60 

.60 

4-05 

. lb. 

•135 4 

. 111. 

•  nK 

.70 

4.40 

44 

4-50 

•45 
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Grand  Pa‘s,  large .  50 

Ivory . . . . . 

“  small . 

Lenox . 100 

Life  Buoy . 5° 

44  100 

Lautz’s  Naptha . 100 

Magic  Cleaner . .. . 100 

Marseilles,  laundry  size .  100 

44  5  cent  size .  100 

44  toilet  size . 100 

Mayer's .  100 

“  5° 

Miller’s  Napiha . 100 

Naptha,  Swift’s . 100 

“  P.&G . 100 

Octagon . 100 

Old  Mill . 

Ozone . 100 

Oleine,  Conway's .  60 

“  Golden . 

44  Eavenson’s .  bo 

“  Kirk’s . 60 

u  Philadelphia,  60  blocks . 

“  “  72  “  . 

44  Pennsylvania .  60 

“  Procter  &  Gamble .  60 

“  Young’s  Best  .  60 

Pride,  Swift's .  100 

Polo . .* . 

Quaker  City,  boxes . 100 

11  tubs . 

Sunlight,  oval . 100 

44  twin  bars . 100 

Santa  Claus . 100 

Saratoga . 

Star . 

Sunny  Monday . 100 

White  Cloud . 100 

Wool  Soap,  large . 100 

44  small . 


Toilet  Soaps. 

Buttermilk  Cosmo . gross 

44  m  “  doz. 

44  Swift's . gro’-s 

Castile,  imported,  Conti . 

44  Conti,  original  boxes . 

Cutaneous,  Dr.  Raub’s . doz 

Elderflower,  large  cake . gross 

Fleur-de-lis . 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliott .  “  8.10 

( )atmeal,  3  cakes  in  box .  “  3-25 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  ^4 -lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  50  cakes . box  1 . 75 

Witch  Hazel,  3  cakes,  gross . gross  3.25 

44  Swift’s .  “  4°5 

tl  Armour’s . . .  '*  3.50 


Scouring  Soap. 

Day  &  Frick’s  Flint,  36  bars .  1.24 

Young's,  48  bars .  1.80 

Brooks’  Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  2.25 

44  Hand,  36  bars .  2.25 

Wrigley's,  100  bars .  3-75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars.  .  2.35 


Soap  Powder. 

Per  case 

Pearline,  36  packages .  2.70 

44  72  44  .  2.70 

4‘  100  44  .  2.65 

Soapine,  No.  7,  100  packs .  2.37*4 

44  No.  12,  100  “  .  3-9° 

'*  No.  17,  36  44  .  2.4254 

Babbitt's  1776  Powder,  100  6-oz .  2.25 

Finola,  100  packages .  3.25 

Gold  Dust,  Fairbank’s,  100  12-oz.  packages  ...  4.00 

44  "  244-lb.  44  ....  4.50 

Naptha  Borax,  100  packages,  large .  4.75 

44  100  5-cent  packages .  3.75 

Kirkoline,  white,  24 large  packs .  3.55 

44  44  100  12-oz.  packages .  3-35 

Young's  Pearl  Borax,  60  i-ld  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

44  “  502s....' .  4.00 

44  ,l  100  is .  4  00 

Nine  O’clock  Tea,  100  packages .  3.15 

I-V  Washing  Tablets,  3  doz . per  doz.  .  43 

Swift's  Washing  Powder,  100  is .  3.85 

“  “  244s .  3.85 

Penny  wash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine,  100  packages .  3-75 

Old  Dutch  Cleanser,  48  packages .  3-25 

SPECIALTIES. 

Anker's  Bouillon  Capsules . .  3.00 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz.  .45 

Dime  size,  2  and  4  doz .  44  .85 

i^-lb.  net,  tins,  2  and  4  doz .  “  1.00 

*4 -lb.  net,  tins,  2  doz .  44  1.90 

i-lb.  net,  tins,  i  doz .  44  3.70 

6  lb.  cans,  full  weight . per  lb.  .23 

10  lb.  cans,  full  weight .  44  .22 

Coleman’s  Mustard,  D.  S.  F. — 

i-lb.  tins . per  doz.  5.40 

%-lb.  44  .  “  2.70 

"  .  “  1-45 

l/s- lb.  *'  .  “  .90 

18-  b.  kegs . 43 
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Pepper — 

Black,  High  Grade . 

Bbls. 

Boxes. 

Cans. 

•  *5 

•  *7 

Black,  Low  Grade  . 

.11 

•  *3 

White,  High  Grade . 

.28 

•3° 

White  Low  Grade . 

•  *7 

•  19 

Red,  High  Grade . 

.  21 

•23 

Red,  Low  Grade . 

Cinnamon — 

.  16 

.18 

High  Grade . 

•23 

•25 

Low  Grade . 

. 13 

.14 

.  16 

Cloves — 

High  Grade . 

•23 

•25 

Low  Grade . 

•*7 

•  *9 

Allspice — 

High  Grade . 

•  1254 

•*4  V2. 

Ginger — 

High  Grade . 

. 25  54 

•26K 

.2&Y 

Low  Grade . 

.  12 

•*4 

Mace — 

High  Grade . 

•75 

•77 

Nutmegs  — 

High  Grade . 

•30 

•32 

Mustard — 

Yellow,  High  Grade . 

. *9 

.  20 

.  22 

Yellow,  Low  Grade . 

. *4 

•  *5 

•  *7 

Brown,  High  Grade . 

McCormick  &  Co. — 

•  *5  -17 

Per  doz. 

Bee  Brand — Pepper,  Cinnamon,  Mustard 


Cloves,  Ginger,  Allspice.. 

Banquet  Brand— Mustard,  Cinnamon 
per,  Cloves,  Ginger,  Allspice . 


54-lb. 

i^.lb. 

Pep- 

54-Ib. 
Vx  lb. 


.40 

•75 


.40 

•75 


Mustard — Prepared 

Campbell’s,  jar,  2  doz . 

Gulden's,  No.  6,  with  spoon,  2  doz . 

44  20,  “  “  . 

Beer  Mug,  fancy,  large  size,  2  doz . 

Lemonade  Glass,  tall,  2  doz . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . 

Milk  Jar,  glass  top,  2  doz . 

Water  Tumblers,  glass,  No.  10,  4  doz . 


Per  doz. 

8754 

95 
88 
65 

75 

90 
85 
4  *A 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 07% 

Allspice . . . 06 

Cloves . n  ^ 

Mace . 4S 

Nutmegs,  large . )6 

“  medium . 1254 

Cinnamon  Bark,  Canton . 12 

44  Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

44  36  10  cent  “  .  “  2.70 

Duryea's,  40-lb.,  i-lb.  packages . 07*4 

20-lb.,  “  07J4 

Niagara,  40  lb.,  “  . 05 

Cream,  48-lb.,  “  . v .  3.45 

Kingsford’s,  40  lb.,  *4  . 06 54 

44  20  lb.,  “  . 06% 


LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb  boxes . 04 

44  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs.  .06 

44  Linen  Gloss,  3-lb.  cartons . 05 

Kingsford’s,  Pure,  3  lb.  cartons . 06 *4 

44  Pure  Gloss,  lb.  packages . 06*4 

44  Silver  Gloss,  12  6-lb.  wd.  bxs . 07^4 

Duryea's,  Superior,  3-lb.  cartons . 06*4 

“  Satin  Gloss,  lb.  packages . 07*4 

“  Superior  B,  bulk . 04*4 

44  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs.  .07^6 

Niagara,  laundry,  50  lb.  bulk . 04 

“  i-lb.  packages,  48  lbs . 05 

44  3-lb.  cartons,  48  lbs . 05 

44  6-lb.  boxes . 06 

Celluloid,  64  10-cent  packages .  4.30 

44  64  5-cent  44  2.20 

Elastic,  64  10-cent  packages .  5.00 

44  64  5-cent  44  .  2.50  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package  .08 

Starch  Polish,  20  cakes . per  box  .50 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  *4-gross .  4.00 

44  44  large,  44  .  7.00 

“  Liquid,  large,  “  .  6.65 

“  44  small,  41  .  4.90 
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Electric  Paste,  *4-gross  boxes .  4.20 

Magic  Paste,  % -gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .87^ 

44  . v... .per  gross  10.25 

small  size . per  doz.  .70 

Climax  Enamel,  *4 -gross . per  gross  9.40 

Black  Jack,  *4 -gross .  “  7.00 

Rising  Sun .  44  5.75 

Sun  Paste,  5  cent  size .  44  4.50 

41  lo-cent  size .  44  7.20 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  yx  gross .  1.25 

Per  box  of  *4  gross.... . .  2.50 

14  dozen  to  gross .  5.00 

10-cent  size,  No.  10,  per  box  of  *4-gross .  2.25 

Per  box  of  ^-gross . 4.50 

Per  gross .  9.00 

F.  F.  Dailey  Co. — 

2-in-i,  smaller  size . per  doz.  .  75 

2-in-i,  large  size .  44  1.75 


SUNDRIES. 


Bird  Food — 


Crystal,  40  packs,  round . 

.per  pkge. 

.04^ 

Excelsior,  24  packs . 

•0534 

McAllister,  36  packs . 

44 

.05U 

Rosensteins,  i-lb.  pkgs.,  2  doz . 

Bird  Gravel — 

■os'A 

Bird  Food  Co.,  Red,  pints,  3  doz. 

..per  doz. 

•35  : 

Red,  quarts,  3  doz . 

44 

.70 

Silver,  pints, 3  doz . 

•35 

44  quarts,  3  doz . 

.70 

Bath  Brick,  25  bricks . 

.  60 

Toothpicks,  Eureka,  100  boxes . 

44  Perfection,  2  doz . 

1.85 

•  42  A 

Royal  Glue,  1  doz . 

.80 

Paist's  Glue,  1  doz .  44 

Carpet  Tacks,  Wooden  Keg,  %-gross  case, 

.40 

assorted,  6,  8,  10 s . 

...per  case 

.90  » 

Carpet  Tacks,  Silver  Steel,  4-oz . 

...p  r  doz. 

.06 

6-oz . 

<  ■ 

.0  654 

8-oz .  4‘ 

io-oz . . .  “ 

12-oz .  il 

Matting  Tacks— 

No.  10,  steel . per  doz. 

No.  11,  44  .  44 

No.  12,  “  . 

G.  B.  Weiss  &  Son — 

Sole  leather,  No.  1 . .1 . 25 


No. 

No.  3 . 

Cut  Sole  Leather,  cut  into  taps,  6  ins.  high... 

5J4  ^  ... 

-  <4  “  5  “  .« 

“  “  **  454  ** 

4  4  4  4  44  4  “  ... 

;;  ;;  ;;  3^  ;;  ... 

SEIBERT’S 
Poison 


•  23 
.21 
1.50 
I.48 
1.42 
125 

I.l8 

1.05 

•90 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb. 

4  4  44  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  *4 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  11 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  44 
Fine  Hemp  Twine,  8  balls  to  lb.  in  5-lb. 

bunches . “ 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . per  lb 

Best  Jute  Rope.  16  yds.  to  lb . - 

Best  Jute  Plow  Line,  8  yds.  to  lb... .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

44  108  ft.  to  hank .  “ 


SYRUP  AND  MOLASSES. 

N.  O.  Molasses. 

Extra  Fancy,  No.  668 . 42 

44  No.  669 . 4° 

Fancy,  No.  670 . 39 

Strictly  Choice,  No.  675 . 38 

Choice,  No.  664 . 32 

Good,  No.  670 . 22 

Cane  Juice,  No.  683 . 4° 

BlackStrap . % . ” 

B.  H.  F.,  Horse  Food  Molasses . 12 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 35 

Gold  Mine,  in  bbis . 3° 

Fancy,  No.  104 . 32 

Fancy,  No.  105 . 28 

Choice,  No . 

Prime,  No.  102 . . 26 


•07  lA 
.0854 

•09  Vz 


10  54 

*3 


Fly  Paper 

Pays  150%  Profit 

A  very  attractive  package 
and  a  good  seller. 

Put  up  50  envelopes  in 
a  display  box  like 
cut  $1.00 

Retails  at  5  cents  an  envelope 

Fly  Ribbon . ...per  gross  4.80 

Ely  Paper,  Tanglefoot . per  case 

“  Sticky,  10  cartons .  220 

Sticktite  Fly  Paper,  100 . per  case  3.00 

“  “  ro  cartons  .  “  2-35 

Wax,  White  and  Yellow . per  lb.  .  30 


.08  % 

•75 
.  20 
.18 
.  l6 
.  20 
•25 

.  20 

.  l6 

.07 

.07 

L  .60 
1.70 
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GROCERY  WORLD  AND 


Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 


Strong, 
Easy- 
R  tinning, 
Finest 
Steel  Tires, 
Wheels 
Second - 
Growth 
Hickory 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “  J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHIL.ADEL.PHIA,  F»A. . 


GENERAL  MERCHANT 


49 


No  Loss  on  Loose  Goods 


Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 


HENRY  TROEMNER,  911  Arcli  St.,  Philadelphia,  Pa.,  D.  S.  A. 


- 

Losing  Y our  W eights  ? 


Does  away  with  weights  absolutely.^  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 


Get  a 


Greatest 


Troemner 
No.  24 
Ball  Scale 


Improvement 

in  Rapid 
Weighing 
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Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  645 . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Kico,  No.  668 . 15 

Glucose. 

Three  Star  A,  for  confectionery .  3.00 

Five  A,  for  confectionery .  3.10 


honey. 

Domestic,  barrels . per  gal.  *.69 

Selser's,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz .  44  1.35 

Schimmel's,  10-oz.  bottles,  2  doz.  in  case .  1.45 

"  6-oz.  **  44  44  . 95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club  Mason’s  Quart  Jars —  Per  doz. 

4  doz.  in  barrel . 92^ 

1  doz.  in  case . . . 95 

Lyle's  Imported,  No.  2  cans,  2  doz .  1.82)4 

Globe,  No.  2)4  tins,  2  doz .  1.15 

Globe,  No.  5  tins,  1  doz .  2.30 

Banner,  in  jars,  compound .  1.05 

White  Clover,  in  jars,  compound . 95 

Purina  Pancake  Syrup,  36  pts . .  2.25 

“  '*  24  qts.  .  4.00 

44  44  12)4  gals .  7.00 

44  44  6  gals .  12.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz .  “  2.30 

Karo,  50-cent  size,  )4  doz .  “  2.30 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  “Camp”  Syrup —  Per  doz. 

Gal.  cans,  6  in  case .  13-50 

)4-gal.  cans,  12  in  case .  7.25 

Qt.  cans,  24  in  case .  4.12)4 

Pt.  cans,  24  in  case .  2.50 

Qt.  bottles,  12  in  case . .  4. 50 

Pt.  bottles,  24  in  case . . .  2.75 

Jacket  can* . per  gal.  1.00 
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Golden  Tree .  2.25 

44  medium .  i-45 

44  small  . 92)4 

Vermont,  gal.  tins . per  gal.  1.25 

"  )4-gal.  tins .  7-75 

Hazen’s,  qt.  bottles .  4.00 

44  pt.  bottles .  2.40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

Little  Gem,  parlor,  2  string .  2.40 

N  U,  No.  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.75 

Parlor,  No.  3,  2  tie .  1.85 

Toy . 90 

Whisks,  2  sewed . 90 

Stable,  rattan  centre,  2  tie .  3.50 

44  44  3  tie .  4.00 

Factory,  heavy . 2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

1 1 8,  44  single,  protector .  3.00 

57,  Peerless,  double .  3.65 

61,  “  44  spring  protector .  4.45 

no,  “  single,  “  .  3-3° 

80,  Seal  Globe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector .  3- 00 

175,  Glass  . .  3.30 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board .  1.35 

142,  Celery  City .  2.75 


Buckets. 

Per  doz. 

O.  G.,  2  electric  hoops . 1.75 

44  3  electric  hoops .  1.90 

Clear,  2  hoops .  1.65 

44  3  hoops .  1.75 

Electric  Cedar,  2  hoops .  2.40 

44  3  hoops .  2.60 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  1.85 

44  14  qt .  2.00 
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Butter  Dishes. 

No.  Per  M 

1,  Solid  oval . 90 

2,  “  1.25 

3»  “  1.50 

5>  **  2.00 

1,  Wire  ends . 90 

2,  14  1.20 

3*  “  1.40 

5,.  .  "  1.80 

Picnic  Plates,  8  in .  2.10 

9  in .  2.35 

Crates  contain  250  each. 


Clothes  Pins. 

Per  box. 

5  gross . 44 

Egg  Crates. 

Perfection .  1.00 

44  10  sets  fillers . 2.35 

Standard,  12  sets  fillers .  1  50 

Star  Egg  Carriers,  2  doz . per  doz.  2  .05* 

44  Trays,  1  M . per  M  2.75 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

22,  White  corner  . . 70 

23,  Medium  size . 80 

27,  Large  . * .  1.00 

13,  Marble,  medium  size . 90 

00,  White . 45 

Handy  House . 42 

Stove  Brushes. 

No.  Per  doz. 

3,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1 . 75 

1,  Grey  fibre,  strap  handle .  1.20 

2,  44  44  1.65 

6,  Extra  quality,  all  hair .  2.75 

Shoe  Brushes. 

No.  Per  doz. 

o,  Mexidan  Fibre . 90 

1,  44  large .  1-30 

4,  Bristle  outside . ! .  1.65 

5,  All  bristle .  1 . 75 

16X,  All  bristle,  extra  value .  2.15 

18,  All  bristle,  spotted  white .  2.80 
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Whitewash  Brushes. 


No. 
6,  6 

7,  7 
8,8 
6,  5 
8,6 

IO,  7 
12,  8 
67  5 
8,6 
10,  7 
12,  8 
6,  5 

8,  6 


in  , 

in  , 

in., 

in., 

in., 

in., 

in., 

in., 

in., 

in., 

in. 

in. 

in. 


White  tampico . 

Family,  extra  heavy.. 


A.,  hair  bristle .  1 


Per  doz 
.40 
..  .48 

-55 
..  .80 

-95 
.  1. 10 

25 


,  Ideal,  all  bristle,  3  row .  1 

“  44  3  row . .  2 


05 

,00 

35 

90 

25 


Dust  Brushes. 

No.  Per  doz. | 

7X,  Fibre,  wire  drawn . 90 

21,  All  hair,  wire  drawn . .*. .  2.25 

28,  White,  wire  drawn .  2.90 

1,  7  in.,  All  hair,  flat  end . ,\ .  2.05 

22,  7  in.,  Mixed,  round  end .  2.10 

11X,  7  in.,  All  hair,  round  end .  2.25 


TOBACCOS— Plug. 


Battle  Ax.... 
Deer  Skin.. 
Gold  Rope . 
Jolly  Tar.. 


Per  lb. 

. . 37 

. 37 

. 56 

Newsboy .  ^39 

Old  Honesty . ' . 43 

Piper  Heidsick . 64 

Spear  Head . 44 

Standard  Navy . .37 

Toddy . 35 

Vinco . 38 

Town  Talk . 28 


SMOKING  TOBACCO. 


Briar  Pipe . 

Duke’s  Mixture . 

Greenback . 

Green  Turtle . 

G.  &  A.  Navy,  3)4  oz.. 

Honest . 

Polar  Bear . 

Ripple . 

Sensation . . . 

Wild  Rose . 


Per  lb 
.38 
•39 

38 
28 
34 

39 
3° 
39 
39 
39 


YEAST  CAKES. 

Compressed  . per  doz.  .18 

Magic,  iJ4  doz.  packages . per  box  .58 

Yeast  Foam,  i)4  doz . ...  “  .58 


Make  a  Specialty  of 
Private  Estate  Coffee 


MiimoiiuimFiEsrtireMKiMiimn:  J 

WASia  BYAPADCESSfflA!  PEEIffiimifKfWIimiim : 

,  ©PRIVATE! 


i 


INSTATE’ 

coffee)! 

I  FAIAUCHOIS&CO.- Tiff  HILTON  MILLS-  \'// 


H 


1  EswHEDi8si 


NEWrORKCmi/SA.j;,|  \ 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  one  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 

F.  k.  CAUCHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street,  NEW  YORK 

Philadelphia  Branch,  139  S.  Front  Street 


If  you  could  see  some  brands  of  rennet  made, 
you’d  never  offer  them  to  your  customers  in  a 
thousand  years  ! 

Filthy,  unclean  and  nasty  !  We  wouldn’t  sell 
such  rennet  if  we  had  to  work  in  the  streets  ! 

James  T.  Shinn’s  Liquid  Rennet  is  guaranteed 
to  be  perfectly  and  absolutely  clean.  It’s  the  best  in 
other  ways,  too — strongest,  purest  and  most  profitable. 

It  makes  you  ioo  per  cent. 

SHINN  4.  KIRK,  1400  SPRUCE  ST.,  PHILA.,  PA. 


Thousands  of  Steps  Served 

Our  Meteor  Cash  Carrier  will  save  you  and  your  clerks  thousands 
of  steps  every  week .  It  is  also  an  evidence  of  prosperity  and  thus  a 

good  advertisement.  People  say, 
“Mr.  Jones  must  be  getting 
ahead — he’s  getting  all  the  new 
things.”  An  advertisement  like 
that  is  worth  diamonds. 

<Jf  We  are  so  sure  that  you  will 
like  the  Meteor  that  we  will  send 
it  to  you  on  30  days’  free  trial. 


(Jf  Price  only 
$25  per  line, 
absolutely 
guaranteed. 


UNITED  STORE  SERVICE  AND  TUBE  CO. 


NEW  YORK,  Times  Bldg.  BOSTON,  Tremont  Bldg 


CHICAGO,  Mediuah  Bldg. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


' 


Published  every 
Monday. 


Grocery  World 


Circulates  in  every 
State  of  the  Union 
and  Canada. 


flflD 


General  JVlerehant 


Entered  at  the  Philadelphia  Post-Office  as  Second-class  Matter. 


Vol.  XLVI. 


Philadelphia  and  New  York,  September  28,  1908. 


No.  13. 


Contents. 


Index  to  Advertisements. 


Fell  Manufacturing  Co.,  E.  C . Cover  2 


Millbourne  Mills.. .  27 


I .  g;  _ 

PAGE 

ill  Retail  Food  Packages  Must  be 
Marked  Like  the  Original  Package..  6 

’ittsburg  (Pa.)  Produce  Men  on  Trial 


for  Maintaining  Trust .  6 

Two-Minute  Sermons  for  the  Retail 
Grocer .  7 

The  New  York  Letter .  8 

4ew  Brighton  (Pa.)  Merchants  Shut 
Down  on  Impositions .  9 

tmong  the  Trade .  9 

editorial .  10 

United  Against  Schemes. 


One  Experience  With  Dated  Canned 
Goods. 

How  Business  Recovers. 

To  Grocers  of  Maryland,  Virginia,  North 


and  South  Carolina .  to 

Egg-O-See  Co.  Embarrassed,  but  Will 
Go  Ahead .  10 

Would  a  Code  of  Ethics  Help  Here?,.....  11 

Farwell  &  Rhines  Have  Their  Say .  12 

Legal  Department .  13 

^  Remarkable  Suggestion  to  Bring 
Local  Jobbers,  Retailers  and  Chain 
Stores  Together .  14 

Magazine  Notes .  15 

The  Grocery  Markets .  16 

individual  Market  Reports .  17 

Market  Notes .  17 

Window  Dressing  Articles  Wanted .  17 

Association  News .  iS 

The  Science  of  Advertising .  19 

Bad  Demonstrations  of  American 

Canned  Gsods  in  England .  19 

Selling  Talks  With  Grocery  Clerks .  20 

Brazil  Will  Try  to  Get  Us  to  Use  Yerba 
Mate  Tea .  21 

The  Stroller’s  Column  (Contributed) .  22 

A  Colored  Grocery  Clerk’s  Story. 

Government  Getting  Ready  to  Attack 
Bleached  Flours .  22 

Window  Dressing  for  Grocers .  27 

Correspondence .  28 

Want  Department .  31 


net 


“  Advertising  World  ” .  »7 

Anker’s  Bouillon  Capsules .  27 

American  Can  Co . - .  9 

American  Slicing  Machine  Co .  13 

Arbuckle  Bros.. . Cover  2 

Armour  &  Co .  11 

Atmore&Son .  45 

Atsatt  Bros .  50 

Barber  &  Perkins .  8 

Bell  &  Sons,  Samuel .  41 

Bishop,  R.  W .  27 

Borden  Condensed  Milk  Co .  47 

Bower  A  Co.,  John .  45 

Brown  A  Co.,  P.  F....~ .  20 

Brown  Manufacturing  Co.,  Ltd.,  The .  41 

Buckley,  Elton  J .  6 

Bucknam  &  Vanderpoel  Co .  41 

Butler  Brothers .  15 

Cauchois  A  Co.,  F.  A .  39 

Ceylon  Tea .  7 

Corn  Products  Mfg.  Co .  50 

Croft  A  Allen  Co . 41 

Daetwyler  &  Co.,  R .  32 

Eby  Co.,  The  Frank  C .  4 

Egg-O-See  Cereal  Co . 43 

Electro-Silicon  Co.,  The .  29 

Enterprise  Mfg.  Co.  of  Pa.,  The .  43 


Fels  A  Co .  28 

Fischer  A  Co.,  B .  37 

Flelschmann’s  Yeast .  12 

Flesch  A  Son,  J.  A .  37 

Fly  Ribbon  Mfg.  Co.,  The .  31 

Forbes,  J  P .  32 

Franklin  Sugar  Refining  Co . Cover  4 

Freihofer  Vienna  Baking  Company .  41 

Frye  A  Co.,  Jed . 28 

Fulton  A  Walker  Co .  49 

Goff  A  Sons  Co.,  S.  B .  12 

Gold  Medal  Flour .  41 

Great  Western  Cereal  Co.,  The  .  9 

Grocers’  Printing  Co .  27 

H-O  Company,  The .  21 

Hellenic  International  Bureau .  43 

Hetfield  Extract  and  Mfg.  Co . . .  50 

Hires  Condensed  Milk  Co . Cover  3 

Indexed  Coupon  Books .  32 

Iroquois  Canning  Co . 39 

Kingsbury,  H.  P.  D .  16 

Kirk,  Foster  A  Co .  18 


Lamson  Consolidated  Store  Service  Ce.,  39 


Lautz  Bros.  A  Co . Cover  3 

Llndsley  J.  V.,  A  Company . Cover  2 

Lititz  Bretzel  Co .  28 

Lowney  Co.,  The  Walter  M .  37 


Miller  A  England .  4 

Money  weight  Scale  Co.,  The— .  3 

Morgan  A  Cornell .  43 

Moore  A  Co.,  E.  B— .  39 

Nlcelle  Olive  Oil  Co .  45 

Oakdale  Baking  Co .  12 

Ohio  Match  Sales  Company .  45 

Philadelphia  Electric  Co.,  The- .  12 

Phillips,  F.  H.  A  Co .  45 

Pressing  A  Orr  Co.,  The . Cover  2 

Quaker  City  Preserve  Ce .  27 

Rapid  Computer  Company .  29 

Ritter  Conserve  Co.,  Philip  J .  16 

Royal  Specialty  Co— .  27 

Sauer  Co.,  C.  F . Cover  4 

Scott  A  Co.,  Inc.,  John . Cover  1 

Shredded  Wheat  Company,  The .  13 

Swift  A  Co. . .  45 

Swift  A  Co.,  Gloucester,  Mass .  12 

« 


Toledo  Computing  Scale  Co . —Cover  1 


Troemner,  Henry .  49 

Van  Camp  Packing  Co .  20 

Vance  A  Co.,  James  M-..„ .  16 

Walker  Patent  Pivoted  Bin  Co .  49 

Washburn-Crosby  Co .  41 

Welles  A  Davis  Mfg.  Co.,  The . Cover  2 

Wilde’s  Sons  Co. ,  Samuel . .  4 

Williams  Bros.  Co.,  The  . 47 


Baltimore  Prlces-Current . . 

New  York  Price-List . . 

“  Grocery  World  ”  Prlces-Current 


33 

Esterbrook  Steel  Pen  Co.,  The . Cover 

34 

35  Exton  &  Co.,  A . 


Manufacturers’  Trade-Mark  Association. 

McCahan  Sugar  Refining  Co.,  The  W.  J., 

Cover 


3 

Young  A  Co.,  Chas.  W. 
3  Zipp  Manufacturing  Co. 


28 

4 


6  GROCERY  WORLD  AND  GENERAL  MERCHANT 


All  Retail  Food  Packages  Must  be  Marked 
Like  the  Original  Package 

Pennsylvania  Food  Commissioner  Foust  Decides  that,  His 
Previous  Ruling  to  the  Contrary,  as  to  Rice,  was  Too 
Lenient.  Now  Says  that  in  Order  to  Give  the  Consumer 
Proper  Notice  of  the  Character  of  the  Purchase,  Retail 
Packages  Must  Bear,  the  Same  Notice  as  the  Original 
Package. 


During  the  past  week  Dairy 
and  Food  Commissioner  Foust, 
of  Pennsylvania,  has  made  an  ex¬ 
ceedingly  important  ruling  affect¬ 
ing  the  labeling  of  retail  packages 
under  the  food  law.  Reversing  a 
previous  ruling,  the  decision  is 
that  in  the  case  of  articles  of 
which  the  original  package  must 
be  marked,  as  compound  syrup, 
the  retail  package  must  also  be 
marked  in  order  to  give  the  con¬ 
sumer  the  notice  to  which  he  is 
entitled. 

In  a  recent  issue  of  the  “Gro¬ 
cery  World  and  General  Mer¬ 
chant”  this  question  was  dis¬ 
cussed.  Replying  to  a  direct 
query  in  the  Legal  Department, 
the  opinion  was  given  that  under 
the  law  the  retailer  is  unquestion¬ 
ably  bound  to  give  to  his  cus¬ 
tomer  the  same  notice  regarding 
the  character  of  the  article  which 
he  (the  retailer)  receives  by  the 
mark  on  the  original  package. 
The  discussion  at  that  time  hinged 
upon  rice,  which  is  coated  with 
glucose  and  talc,  and  must,  under 
a  Federal  ruling,  bear  a  tag 
labeled  to  that  effect.  It  was 
stated  in  the  opinion  that  un¬ 
doubtedly  the  very  spirit  of  the 
law,  not  to  speak  of  its  language, 
required  the  notice  to  travel  all 
the  way  from  original  producer 
or  packer  to  consumer;  in  other 
words,  from  manufacturer  to 
jobber,  from  jobber  to  retailer, 
and  from  retailer  to  consumer. 
Since  the  original  package  usually 
travels  from  manufacturer  to 
jobber,  and  from  jobber  to  re¬ 
tailer,  the  requirement  is  easily 
complied  as  to  those  stages  by 
marking  the  original  package. 
The  retailer  breaks  the  original 
package,  however,  and  his  cus¬ 
tomer  does  not  see  either  it  or  the 
tag  which  it  bears.  There  is, 
therefore,  only  one  way  in  which 
the  retailer  can  properly  inform 
his  customer  on  the  subject,  and 
that  is  by  a  label  on  his  own  bag 
or  carton. 


In  order  to  confirm  this  opinion, 
Secretary  Smedley,  of  the  Phila¬ 
delphia  Retail  Grocers’  Associa¬ 
tion,  took  up  the  matter  with 
the  Commissioner,  who  replied 
that  whether  that  was  the  law  or 
not,  he  was  not  compelling  re¬ 
tailers  to  mark  their  packages 
where  the  original  package  was 
correctly  marked.  In  that  shape 
the  matter  has  rested  until  the 
past  week,  when  the  Commis¬ 
sioner  decided  that  he  had  been 
too  lenient,  and  that  there  was  a 
clear  obligation  on  the  retailer 
under  the  law  to  mark  his  pack¬ 
ages.  The  matter  is  explained  in 
the  following  extract  from  a  let¬ 
ter  written  by  the  Commissioner 
to  the  editor  of  this  paper : — 

September  22,  1908. 

On  July  1,  1908,  replying  to  a 
letter  received  from  Mr.  William 
Smedley,  secretary  of  the  Retail 
Merchants’  Association,  Philadel¬ 
phia,  I  stated  to  him  in  substance, 
when  rice  is  sold,  as  it  usually  is, 
in  bags,  and  goes  out  to  the  retailer 
from  the  jobber  properly  marked  on 
the  package  or  box  containing  it, 
it  is  put  out  to  the  retail  trade  in 
the  same  way  as  molasses  when  sold 
in  barrels.  I  stated  to  him,  that 
when  a  barrel  is  properly  branded 
that  I  did  not  deem  it  necessary 
for  the  vessel  containing  the  pint  or 
quart  of  molasses  sold  by  the  re¬ 
tailer  to  be  labeled,  provided,  how¬ 
ever,  that  it  contained  nothing  which 
was  injurious  to  health. 

Upon  further  examination  of  Sec¬ 
tion  5,  Clause  5,  of  the  Act  of  June 
1,  1907,  I  am  thoroughly  convinced 
that  I  erred  in  my  letter  to  Mr. 
Smedley.  The  law  is  plain  and 
needs  no  ruling  on  the  subject.  It 
provides : — 

That  when,  in  the  preparation 
of  food  products  for  shipmentt, 
they  are  preserved  by  any  exter¬ 
nal  application,  applied  in  such 
manner  that  the  preservative  is 
necessarily  removed  mechani¬ 
cally,  or  by  maceration  in  water, 
or  otherwise,  and  directions  for 
the  removal  of  said  preservative 
shall  be  printed  on  the  covering 
of  the  package,  the  provisions  of 
this  act  shall  be  construed  as 
applying  only  when  said  prod¬ 
ucts  are  ready  for  consumption. 

I  have  issued  no  ruling  with  refer¬ 
ence  to  this  matter,  neither  do  I 
know  of  any  ruling  having  been  is¬ 
sued  by  the  authorities  at  Washing¬ 
ton  covering  this  question.  If  the 
Federal  authorities  would  issue  a 
rule  I  could  then,  under  Section  3, 
follow  their  ruling.  Probably  they 
look  at  the  matter  as  I  do,  the  law 
being  so  plain,  a  ruling  is  unneces¬ 
sary. 


I  have  forwarded  a  copy  of  this 
letter  to  Mr.  Smedley,  so  that  he 
may  be  fully  informed  regarding  my 
error  in  my  letter  to  him  of  July  1, 
1908,  as  the  intention  of  the  Legis¬ 
lature  in  Section  5,  Clause  5,  as 
quoted,  is  that  each  package  con¬ 
taining  the  rice  shall  be  labeled, 
indicating  that  the  rice  is  coated 
with  talc  and  glucose  and  should  be 
removed  by  “maceration  in  water,  or 
otherwise.  The  directions  for  the 
removal  of  the  preservative  shall  be 
printed  on  the  covering  of  the  pack¬ 
age.”  This  is  the  law  and  it  could 
not  be  set  aside  by  a  ruling. 

I  fully  agree  with  your  interpre¬ 
tation  of  the  law  with  reference  to 
compound  syrup,  that  it  must  be 
marked  in  order  that  each  customer 
may  have  notice  of  the  character  of 
the  product. 

For  reasons  set  forth  at  length 
above,  the  Commissioner’s  atti¬ 
tude  regarding  the  marking  of  re¬ 
tail  packages  is  fully  supported 
both  by  the  spirit  and  the  letter 
of  the  law.  But  in  the  case  of 
rice,  the  writer  believes  that  the 
Commissioner  has  grounded  his 
opinion  upon  a  clause  of  the  act 
which  has  no  application.  Talc 
and  glucose  are  not  used  on  rice 
as  preservatives,  but  as  polishes 
and  improvers  of  the  appearance. 
That  being  true,  a  coating  of  that 
class  certainly  cannot  be  subject 
to  a  section  of  the  act  which  con¬ 
cerns  preservatives  only. 

The  principle  laid  down  in  the 
ruling  on  compound  syrup,  how¬ 
ever,  and  that  which  really  lies  at 
the  bottom  of  the  rice  ruling, 
means  that  every  retail  package 
(bag,  pitcher,  or  carton)  contain¬ 
ing  a  food  product  which  for  any 
reason  needs  to  be  marked  in  the 
original  package,  must  be  marked 
to  convey  to  the  consumer  the 
same  notice  which  the  label  on  the 
original  package  conveyed.  This 
includes  syrup  marked  “com¬ 
pound,”  cider  marked  “preserved 
with  benzoate  of  soda,”  dried  fruit 
marked  “bleached  with  sulphur,” 
and  so  on. 

The  result  will  probably  be  a 
considerable  stimulus  in  the  sale 
of  package  goods. 


Pittsburg  (Pa.)  Produce  Men  on 
Trial  for  Maintaining  Trust. 

Retail  Dealers  in  Action  Against  Pitts¬ 
burg  Produce  Trade  Association 
Testify  that  They  were  Blacklisted 
for  Refusing  to  Pay  Debts  that  Did 
Not  Exist. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant. ” 

Pittsburg,  Pa.,  Sept.  25,  1908. 
The  case  of  W.  H.  Arbour  and 
several  others  against  the  Pitts¬ 
burg  Produce  Trade  Association, 
on  the  ground  that  the  association 
was  a  trust  or  monopoly  and  ask¬ 


ing  to  have  it  dissolved,  has  bee 
on  trial  here  during  the  week. 

The  bill  was  filed  nearly  a  yea 
ago,  the  allegation  being  that  th 
association  is  in  restraint  of  trad( 
It  was  also  charged  that  the  assc 
ciation  members  maintained 
blacklist  and  refused  to  sell  t 
any  merchant  who  owed  or  wa 
charged  with  owing  a  bill  to  an 
dealer.  In  an  answer  filed  by  th 
association  it  was  admitted  th 
blacklist  was  maintained. 

Arbour  testified  that  on  June  ; 
1906,  he  was  placed  on  the  black 
list  by  Anthony  Schaub  for  a: 
alleged  debt  of  $225  which  ha 
not  been  paid  within  a  specific 
time.  Although  he  had  a  receip 
from  Schaub,  he  was  compelled  t 
pay  the  bill  again  before  an; 
member  of  the  association  woul> 
sell  him  produce.  About  80  pe 
cent,  of  the  dealers  were  member 
of  the  association  and  a  merchan 
on  the  blacklist  was  practicall; 
excluded  from  making  a  purchase 
On  cross-examination  Arbou 
stated  that  dealers  maintained  ; 
uniform  price  for  their  goods. 

W.  W.  Gibson  testified  that  In 
was  placed  on  the  blacklist  be 
cause  a  check  given  the  Wilsoi 
Produce  Co.  was  lost.  He  sait 
he  held  their  receipt,  buTwas  com 
pelled  to  give  another  check  t> 
be  removed  from  the  blacklist. 

While  Gibson  was  being  exam 
ined  Judge  Miller  remarked 
“From  the  testimony  we  hav 
heard  it  seems  to  me  this  black¬ 
list  was  a  pernicious  thing  and  th' 
affairs  of  this  association  mis 
managed.” 

G.  L.  Thomas,  secretary  of  th' 
Pittsburg  Produce  Trade  Associ 
ation,  was  also  a  witness. 

Thomas  was  asked  the  averag* 
number  of  persons  on  the  black 
list  of  the  association,  and  repliec 
it  was  180  to  200  a  week,  but  ad 
mitted  that  at  a  previous  hearing 
he  had  said  the  blacklist  of  a  cer 
tain  date  had  been  about  six  hun 
dred.  Thomas  showed  the  sys 
tem  under  which  it  was  kept,  anc 


ELTON  J.  BUCKLEY 

Editor  ",  Grocery  World  ” 

Attorney  and  Counsellor  at  Lav 

730-731  Drexd  BalldJng,  Philadelphia,  Pa. 


TaUf  { 


Boll,  Lombard  1727 
Koyataaa,  Race  74* 


COLLECTIONS,  CORPORATION  PRACTICE 
CASES  UMBER  FOOB  LAWS 

TKABEMSKK  REGISTRATION 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


7 


udge  Miller  was  shown  one  of 
ie  lists. 

A  number  of  other  witnesses 
j  ;stified  they  had  been  placed  on 
ie  blacklist  without  previous 
otice  and  shut  out  from  buying 
roduce  from  members  of  the  as-* 
ociation. 

President  W.  H.  McCracken,  of 
he  association,  testified  that 
wholesalers  suffered  loss  because 
hey  were  unable  to  collect  bills 
-om  irresponsible  merchants  long 
efore  the  association  was  formed. 
Ie  said  the  merchant  was  bene- 
ted  by  the  blacklist,  as  the 
wholesaler  wanted  the  trade  of 
ersons  whose  names  had  been  on 
ne  list,  but  had  been  promptly 
emoved.  He  also  said  that  the 
nowledge  that  a  blacklist  existed 
aused  merchants  to  pay  prompt¬ 
er.  He  declared  the  association 
id  not  have  a  monopoly,  as  deai¬ 
rs  could  buy  from  farmers.  Mc- 
Iracken  said  the  produce  busi- 
ess  of  the  city  amounted  to  about 
20,000,000  a  year. 

President  W.  J.  McCracken 
Iso  testified  to  the  workings  of 
he  association  and  explained  the 
lause  in  the  by-laws  which  made 
t  obligatory  upon  members  to  re¬ 
use  to  sell  either  for  cash  or 
redit  to  a  merchant  delinquent  in 
he  payment  of  bills.  He  said  any 
nember  of  the  association  was 
>ermitted  to  take  or  accept  a  note 
n  payment  for  goods,  and  that 


dealers  frequently  did  so  if  they 
were  satisfied  the  note  would  be 
met  on  maturity. 

A  number  of  other  witnesses 
called  by  the  defense  testified  that 
the  object  of  the  association  was 
not  to  raise  the  price  of  produce. 

W.  H.  W. 


The  first  new  crop  Almeria 
grapes  are  in  market,  and  range 
from  $4.50  for  the  best  downward. 
Prospects  point  to  about  two- 
thirds  of  a  crop,  or  about  600,000 
tons  for  the  United  States  instead 
of  1,000,000  tons.  The  demand  is 
light. 


United  Store  Service  and  Tube  Co. 

This  company  has  just  closed  its  finan¬ 
cial  year,  and  reports  an  excellent  busi¬ 
ness  taken  during  the  year,  amounting  to 
over  20  per  cent,  of  the  entire  tube  and 
store  service  sales  business  of  the  coun¬ 
try.  The  company  owns  what  is  known 
as  the  best  Belt  Conveyer  apparatus, 
which  it  is  at  present  installing  in  the 
postoffice  at  Washington,  D.  C.  It  has 
recently  been  awarded  a  large  contract 
for  equipping  the  new  building  of 
Sprague,  Warner  &  Co.  (the  largest 
grocery  house  in  the  world),  of  Chi¬ 
cago,  Ill.  It  is  understood  this  is  the 
largest  pneumatic  tube  contract  that  has 
been  awarded  during  this  year. 

Its  systems  have  been  installed  in  all 
the  leading  cities  of  the  country,  and  the 
company  reports  the  opening  of  its  new 
year  with  over  $500,000  worth  of  busi¬ 
ness  estimated  upon,  and  under  nego¬ 
tiation.  The  installation  of  the  pneu¬ 
matic  tube  service  by  the  Postoffice  De¬ 
partment,  it  is  understood,  will  soon 
be  taken  up  for  the  cities  of  Pittsburg, 
Cincinnati,  Baltimore  and  Kansas  City, 
and  it  is  anticipated  that  the  service  will 
be  installed  in  these  cities  during  the 
year  1909. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


LV.— Other  Men’s  Views. 

Let  some  other  man  tell  you  how 
to  cut  down  your  office  work. 

It  seems  strange,  but  it  is,  never¬ 
theless,  a  fact,  that  very  few  men 
are  able  to  cut  down  their  own  of¬ 
fice  work  to  the  point  where  it  be¬ 
longs.  Forms  are  adopted  for  cer¬ 
tain  purposes  and  others  are  added 
from  time  to  time  until  the  work  in 
the  ordinary  office  becomes  compli¬ 
cated.  This  goes  on  from  year  to 
year,  new  blanks  being  added,  new 
books  opened,  new  card  indexes  in¬ 
stalled,  etc.,  but  nothing  eliminated. 
The  result  is  an  occasional  increase 
in  the  office  force  to  take  care  of  the 
increase  in  the  amount  of  work. 

The  man  in  charge  of  office  af¬ 
fairs  is  usually  the  busiest  one  in  the 
house,  and  he  does  not  have  time  to 
figure  out  the  shorter  ways  of  doing 
things,  so  as  to  accomplish  more 


with  the  same  amount  of  work,  and 
the  habits  having  been  contracted, 
become  second  nature. 

The  next  time  it  is  felt  to  be  nec¬ 
essary  to  add  to  the  office  force,  try 
this  plan :  Just  have  an  office  ex¬ 
pert  come  in  and  look  over  the  busi¬ 
ness,  size  up  the  present  office  sys¬ 
tem  and  tell  him  what  you  wish  to 
accomplish,  and  let  him  plan  an  up- 
to-date  system  for  you.  Of  course, 
his  services  cost  money,  and  so  will 
the  new  equipment  hewill  orderin- 
stalled,  but  had  better  spend  more 
that  way  and  save  it  in  the  follow¬ 
ing  year  in  wages  of  office  help,  for 
the  new  system  will  more  than 
likely  do  away  with  all  need  of  add¬ 
ing  to  the  force  for  a  good  while  to 
come,  and  will  also  lighten  the 
work  on  those  who  are  already 
overworked  under  old  conditions. 

F.  A.  P. 


To  the  Trade: 

England  consumes  nearly 
four  times  as  much  of 

CEYLON 

TEA 

as  of  all  others,  save  India, 
although  she  has  been  getting 
it  only  one-eighth  as  long. 

“Why?” 

Mainly  because,  of  all  West¬ 
ern  peoples,  the  English  best 
know  tea. 


For  the  Same  Reason 

England  consumes  about  6  lbs.  and 
Canada  5  lbs.  to  the  United  States  ii 
lbs.  of  Tea  per  capita.  Every  English 
grocer  knows  Tea;  he  has  made  it 
a  study. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


The  New  York  Letter 


Retailers  Preparing  for  Fall  Campaigns.  Attack  on  Peddlers 
Prime  Feature.  Odds  and  Ends  of  Trade  News. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


New  York,  Sept.  25,  1908. 
Meetings  were  held  this  week  by 
the  New  York  and  Brooklyn  Asso¬ 


ciations  of  retail  grocers  for  the 


purpose  of  beginning  the  new  sea¬ 
son’s  work.  At  both  meetings  re¬ 
ports  were  submitted  by  the  dele¬ 
gates  who  attended  the  recent  State 
convention.  The  prospects  are 
that  the  asociations  will  have  a  busy 
and  prosperous  season. 

Grocers  are  pleased  to  observe 
that  the  Mayor  has  begun  to  re¬ 
organize  the  bureau  having  charge 
of  the  peddlers’  licenses,  as  a  re¬ 
sult  of  the  recent  exposures  of 
graft  in  this  department.  The  sell¬ 
ing  of  licenses  to  the  peddlers  by 
the  subordinates  in  the  department 
has  been  going  on  for  a  long  time, 
it  i$  charged.  The  licenses  are  is¬ 
sued  in  quantities  under  various  con¬ 
venient  names,  and  although  they 
are  supposed  to  be  non-transferable, 


they  are  turned  over  by  the  grafters, 
to  any  peddlers  who  have  the  money 
to  pay,  without  regard  to  the  men’s 
real  names.  The  city  treasury,  of 
course,  gets  none  of  this  money. 

These  evils  have  tended  to  make 
the  peddlers  an  even  more  irrespon¬ 
sible  class  than  they  otherwise 
would  be.  Many  of  them  are  really 
controlled  under  a  sort  of  a  pad¬ 
rone  system,  the  boss  supplying  the 
carts  and  stock  for  a  group  of  the 
men  who  actually  do  the  peddling. 

The  best  feature  of  the  present 
agitation  is  that  it  may  lead  to  fur¬ 
ther  regulation  of  the  peddling  nui¬ 
sance,  which  is  more  of  an  injury 
to  retail  dealers  than  to  anybody 
else,  perhaps,  since  the  peddlers 
compete  to  some  extent  with  the 
regular  storekeepers,  who  pay  rent 
and  are  responsible. 


The  new  law  transferring  from 
local  health  authorities  to  the  State 
Bureau  of  Labor  the  authority  to 


enforce  the  labor  law  in  mercantile 
establishments  becomes  effective 
October  1st.  The  law  applies  only 
to  the  cities  of  New  York,  Buffalo 
and  Rochester.  In  accordance 
with  its  provisions,  the  State  labor 
authorities  have  organized  a  Bu¬ 
reau  of  Mercantile  Inspection  and 
its  inspectors  will  promptly  begin 
the  work  of  looking  into  conditions 
in  all  kinds  of  stores,  wholesale  and 
retail,  as  the  law  is  most  compre¬ 
hensive.  The  department  stores 
were  the  most  determined  in 
their  opposition  to  the  act  while  it 
was  pending  in  the  Legislature  and 
it  is  supposed  that  the  inspectors 
will  order  a  considerable  number  of 
changes  in  these  stores. 

The  age  of  children  employed 
and  the  sanitary  arrangements  are 
to  receive  the  closest  attention.  It 
is  not  expected  that  many  grocers 
will  have  trouble,  for  they  do  not 
usually  employ  children  of  tender 
age,  and  there  is  not  in  grocery 
stores,  as  a  rule,  any  crowding  of 
employees  into  quarters  without  the 
necessary  provisions  for  comfort. 


*  *  * 


A  meeting  of  the  American  Wine 
Growers’  Association  was  held  here 
Wednesday,  in  the  Arkwright  Club, 


at  which  it  was  decided  to  carry 
a  campaign  against  the  propos 
laws  for  preventing  the  transpo 
tation  of  wines  and  liquors  from 
non-prohibition  into  a  prohibitio 
State.  The  association  deman 
that  wines  be  exempted  from  t 
provisions  of  any  such  laws  th 
may  be  enacted.  A  number 
grape  growers  were  present  an 
agreed  to  contribute  at  the  rate 
25  cents  an  acre  to  meet  the  1 
penses  of  the  campaign. 

The  association  renewed  its 
guments  that  the  manufacture  an 
sale  of  pure  American  wines  is 
factor  promoting  temperance  an 
not  intemperance.  A  letter  w 
read  from  the  Rev.  Dr.  C.  H.  Par 
hurst,  substantially  indorsing  th 
position  and  saying  that  he  had  bee 
led  to  adopt  his  opinion  by  a  con 
parison  of  conditions  here  and 
various  European  wine-drinkin 
countries. 

*  *  * 


At  a  meeting  held  on  the  sam 
day  by  the  Women’s  Christia 
Temperance  Union,  of  New  Yor 
County,  it  was  decided  to  make 
thorough  examination  of  chocolate 
and  bon  bons  which  may  contai 
alcohol.  It  w^s  said  that  the: 


WE  are  running  THE  MAIN  SHOW 
IN  THE  GROCERY  BUSINESS 


Our  EXHIBIT  of  HIGH  CLASS  Goods  at  LOW 
PRICES  for  CASH  is  attracting  CASH  Buyers 
from  All  Sections  of  the  Country. 


MACKEREL 


MACKEREL 


Fancy  New  White,  Fat,  Fall  Caught,  Irish  Mackerel,  beauties, 
equal  to  Norway  4s,  as  white  as  Chicken  and  as  fat  as  butter. 

420  to  480  fish  to  the  barrel . per  bbl.  $14.75 

Half  barrels,  about  220  fish . per  #bbl.  7.98 

50-lb.  Blue  Painted  Tubs,  #  bbls.,  about  110  fish  .  per  tub,  4.14 

This  is  the  finest  lot  of  Irish  Mackerel  we  have  ever  seen.  They 
will  sell  like  wild  fire  at  5c.  per  fish. 

THEY  ARE  A  BARGAIN 


Quaker  Puffed  Rice,  36  packs . per  case,  2.60 


NEW  California  Pigs,  10-1  lb.  packs  in  box, per  box,  .72# 
5  or  lO-box  lots . per  box,  .70 


Jar  Tops,  Boyd’s  Best  Quality  Porcelain- lined  for 

Mason’s  Jars,  half  gross  in  box . per  gross,  1.60 

No.  8  Manzanilla  Olives,  Cylinder  bottle,  3  dozen  .  per  doz.,  .87# 
No.  5  Stuffed  Manzanilla  Olives,  Cylinder  bottles, 

3  dozen . .  per  doz., 

In  5  or  10-case  lots,  either  kind  or  assorted,  at 
2#C.  Per  dozen  less. 

These  are  what  were  formerly  called  eight-ounce  and  five-ounce. 

They  are  great  values  in  Olives  to  retail  at  10c.  per  bottle. 


.82# 


Iron  Clad  Sun  Crinip  Lamp  Chimeys  in  cartons,  high 
quality,  made  by  the  Macbeth-Evans  Company. 

No.  0,  6  dozen  in  case . per  case, 

No.  1,  6  dozen  in  case . per  case, 

No  2,  6  dozen  in  case . per  case, 

No  charge  for  cases. 

We  guarantee  these  chimneys  to  give  elegant  satisfaction,  and  they 
cost  you  almost  $1.00  per  case  less  than  other  brands  that  seem  to  be  ✓ 
of  no  better  quality. 

Southern  Bell  Extra  Fancy  Flavored  Syrup,  barrels, per  gal., 

Half  barrels  .  .  . . . per  gal., 

Queen  Brand  Fancy  New  Cold  Packed  Tomatoes, 
red  ripe  fruit  and  solidly  packed,  No.  3  Cans,  2 
dozen . per  doz., 

5  or  10-case  lots . per  doz., 

These  are  a  bargain  in  Tomatoes  which  we  would  recommend  to 

any  of  our  trade  to  put  away  for  your  Winter  and  Spring  needs. 

Fancy  California  Lima  Beans,  bags  about  80  lbs.  .  per  lb., 

6  or  10-bag  lots . per  lb., 

We  have  never  seen  finer  quality  Lima  Beans  than  these.  They 

are  large,  whole,  clean  and  bright,  and  prices  low  for  spot  goods. 

Kings  County  Brand  Fresh  Coast  Packed  Seeded 

Raisins,  36-ls . per  lb., 

5  or  10-box  lots . per  lb., 

Armour’s  Lard  Compound,  60-lb.  tubs . per  lb., 

5  or  10-tub  lots . per  lb., 

Standard  Brand  Lard  Compound,  60-lb.  tubs  .  .  .  per  lb., 

5  or  10-tub  lots . per  lb., 

Hartley’s  New  Imported  Orange  Marmalade  in  1-lb. 

net  glass  jars,  4  dozen . per  doz., 


2.68 

2.94 

3.78 


.28 

.30 


.85 

.82# 


•05# 

.06# 


•  07# 
•07# 
.08# 

•  08# 
•  08# 
•08# 


1.67# 


These  Prices  lor  This  Week  Only — September  28th  to  October  3rd,  inclusive. 

WRITE  FOR  "THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers  SfSiKT* 


Phlla.,  Pa. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT’ 


j 

\ 

J 


Iandies  are  sold  to  children,  who  j 
ms  unconsciously  acquire  a  taste 
ar  stimulants.  Whenever  traces  of 
lcohol  are  found  in  candy,  the 
/omen  are  to  notify  the  police  and 
he  district  attorney. 

J*  *  * 

A  new  corporation  which  filed  its 
ertificate  this  week  is  the  New 
fork  and  Cuba  Sugar  Co.,  which 
s  to  have  a  capital  stock  of  $80,- 
)00.  The  incorporators  are  Fred. 
Giowlton  and  C.  Q.  Dean,  both  of 
Vew  York,  and  M.  V.  Landeen,  of 
Brooklyn. 

*  *  * 

The  milling  trade  here  is  much 
nterested  in  the  announcement 
from  Washington  that  a  hearing 
will  be  given  next  Tuesday  on  the 
question  as  to  the  bleaching  of 
flour.  Fred.  A.  McGill. 


New  Brighton  (Pa.)  Merchants 
Shut  Down  on  Impositions. 

*dopt  Store  Card  Restricting  Credits 
and  Loans  and  Fining  Members  Who 
Violate  Rules.  Committee  Appointed 
to  Draft  New  State  Constitution. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


following  store  card  for  display 
purposes : — 


MEMBERS  OF  BUSINESS  MEN’S  ASSO¬ 
CIATION  OF  NEW  BRIGHTON. 

To  whom  it  may  concern: — 

Beginning  September  io,  1908, 
ill  bills  must  be  paid  for  as  con¬ 
tracted. 

No  further  balances  will  be  al¬ 
lowed. 

Credit  will  not  be  extended  to 
parties  owing  other  members. 

No  money  loaned. 

Any  member  violating  these 
rules  will  be  fined  $25  and  forfeit 
his  membership  in  this  association. 

By  order  of  the 

Board  of  Directors. 
August  2,  1908. 

Secretary  W.  C.  Armstrong,  of 
Connellsville,  effected  a  temporary 
organization  at  Meyersdale  on 
Thursday  evening  with  A.  D.  Gless- 
ner,  president,  and  Carl  Miller,  sec¬ 
retary.  The  following  committee 
was  appointed  to  draft  by-laws  and 
constitution  and  submit  report  for 
adoption  on  Monday  evening  next, 
the  31  inst. :  Carl  Miller,  George 
Collins,  W.  H.  Diel,  J.  F.  Reich, 
James  Peerbaugh. 

A.  M.  Howes, 
State  Secretary. 


“OLD  DUTCH" 

SPICE  CADDY 


FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 
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Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Erie,  Pa.,  Sept.  24,  1908. 

President  Crow  has  appointed  as 
a  committee  to  revise  the  Constitu¬ 
tion  and  By-Laws  of  the  State  As¬ 
sociation,  Wm.  Smedley,  chairman, 
of  Philadelphia;  E.  J.  Morris, 
Reading;  M.  E.  Gipe,  York.  The 
committee  will  meet  in  January  in 
conjunction  with  the  State  Execu¬ 
tive  Committee.  Members  of  the 
committee  were  selected  with  the 
view  to  reducing  expenses.  Two  of 
the  committee  will  be  in  Philadel¬ 
phia  at  that  time  attending  meet¬ 
ing  of  the  directors  of  the  Retailers’ 
Mutual  Fire  Insurance  Company, 
and  the  third  is  less  than  100  miles 
distant. 

;  Miss  Kate  Taylor  has  been  se¬ 
lected  as  secretary  of  the  Oil  City 
Business  Men’s  Exchange,  in  place 
of  W.  E.  Barrett,  resigned. 

A.  M.  Latshaw,  secretary  of  the 
Business  Men’s  Association,  of 
New  Brighton,  offers  a  very  prac¬ 
tical  suggestion.  He  says,  “What 
do  you  think  of  having  an  official 
emblem  struck  for  members  of  the 
State  Association?  I  think  this  a 
very  good  way  of  gaining  publicity. 
If  we  could  adopt  an  emblem  of 
some  kind  and  wear  in  coat  button, 
any  merchant  visiting  any  city 
would  have  the  confidence  of  the 
merchants  he  came  in  contact  with.” 

The  Business  Men’s  Association, 
of  New  Brighton,  has  adopted  the 


AMONG  THE  TRADE. 

Paralysis  of  the  heart,  following 
an  acute  attack  of  indigestion, 
caused  the  death  of  Frank  Bower, 
of  the  firm  of  John  Bower  &  Co., 
pork  packers,  at  his  home,  802  N. 
Twenty-fourth  street,  during  the 
week.  Mr.  Bower  was  born  in 
Philadelphia,  November  1,  1840. 
He  was  graduated  from  the  Central 
High  School.  In  1857  he  entered 
his  father’s  pork-packing  establish¬ 
ment.  In  1865  he  formed  a  part¬ 
nership  with  John  Bower  and  Wil¬ 
liam  Entenmann,  under  the  name 
of  John  Bower  &  Co.  In  1875  John 
Bower  died  and  Entenmann  with¬ 
drew  from  the  firm,  Mr.  Bower  tak¬ 
ing  over  the  business.  Mr.  Bower 
owned  some  of  the  fastest  horses 
in  this  country. 

The  rice  market  is  softening  up 
considerably  and  some  holders  are 
quite  bearish. 

The  old  wholesale  produce  mar¬ 
ket  at  Water  and  Dock  streets  is 
to  be  changed  into  a  fish  market, 
to  take  the  place  of  the  one  recently 
burned.  This  will  necessitate  all 
of  the  present  tenants,  numbering 
twelve  or  fifteen,  finding  new  quar¬ 
ters.  Some  of  them  have  been  in 
the  old  market  nearly  fifty  years. 
The  change  will  probably  take  place 
around  November  1st. 


AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


Start  the 
Pall  Season 
Right! 

BY  MAKING 


MOTHER’S  OATS 

YOUR  LEADER 

$1.27  to  $1.45  per  36  pkgs.  PROFIT 

Order  now  for  fall  delivery  from  your  jobber. 

Cash  bonus  DEAL  packed  in  every  case  and  container — no 
red  tape.  Mother’s  Oats  Quality  and  Policy  make 
Mother’s  brand  Profits. 

No  Profitless  10c.  Price  Advertised  to  the  Consumer, 

on  the  package,  bill  boards,  newspapers  or  magazines.  Our 
policy  does  not  make  Mother’s  Oats  a  “cut-rate  store 
leader”  like  other  brands  whose  manufacturers  permit,  if 
not  encourage,  this  practice  for  “volume.”  We  urge  and 

help  you  to  a  “Living  Profit.” 

THE  GREAT  WESTERN  CEREAL  CO. 

CHICAGO 
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Monday,  September  28,  1908. 


The  organized  retail  grocers  of 
Little  Rock,  Ark.,  have  extended 
their  enterprise 
United  Against  in  a  direction  in 
Schemes.  which  reform  is 

certainly  needed. 
They  have  adopted  a  resolution, 
which  appears  in  another  column, 
in  which  they  pledge  themselves 
to  stand  together  as  a  body  either 
for  or  against  the  use  of  advertis¬ 
ing  schemes  and  various  other 
canvassing  devices  for  which  their 
patronage  may  be  solicited.  In¬ 
cluded  in  the  list  which  appears 
in  the  resolution  is  “promiscuous 
donations  of  all  kinds.”  “Collec¬ 
tion  agencies”  should  be  there, 
but  are  not. 

The  reason  why  reform  is 
needed  here  is  that  the  retail  gro¬ 
cers  of  every  country  town  are 
stung  a  hundred  times  a  year  by 
schemes  of  all1  sorts,  which  as  in¬ 
dividuals  they  are  helpless  to  re¬ 
sist.  Not  only  schemes  worked 
by  outsiders,  but  by  their 
own  townspeople,  and  particu¬ 
larly  by  their  own  customers.  In 
the  latter  cases  they  very  often 
feel  that  they  cannot  refuse,  and 
the  people  who  are  doing  the  so¬ 
liciting  know  that  perfectly  well. 
As  a  matter  of  fact,  the  luckless 
retailer  is  not  seldom  coerced  into 
patronizing  such  schemes  by 
references  and  insinuated  threats 


which  amount  practically  to 
blackmail. 

One  dealer  in  a  town  where 
there  are  forty  dealers  can  never 


stop  the  abuse  alone.  If  he  even 
tried  it  he  would  be  the  most  un 
popular  man  in  the  place.  To 
gether  they  can  stop  it  very  eas 
ily,  because  then  there  is  no  such 
thing  as  playing  one  merchant 
against  another. 

Local  associations  everywhere 
ought  to  take  this  up. 


The  advocates  of  the  plan  ot 
dating  canned  goods  with  the  year 
of  their  pack  have 
never  satisfactor 


One  Experience 

▼ith  Dated  ,  . 

Canned  Goodi.  ily  answered  the 
objection  that 

it  knew  the  public  would  never 
buy  year-old  or  two-year-olc 
canned  goods,  in  spite  of  the  fact 
that  their  age  has  made  not  the 
slightest  impairment  in  their  qual¬ 
ity.  Listen  to  the  experience  of 
Charles  P.  Cook,  a  retail  grocei 
of  Paris,  Ky. : — 

In  1906  I  purchased  a  quantity  of 
long-stalk  asoaragus  of  a  well- 
known  brand.  When  my  asparagus 
came  in,  one-half  of  it  was  packed 
in  the  regular  square  cans  and  the 
balance  packed  in  long  round  cans. 
The  round  cans  had  labels  on  them 
which  did  not  meet  around  the  cans. 

In  this  open  space  a  sticker  was  at¬ 
tached  to  each  can  reading  as  fol¬ 
lows  : — 

APOLOGETIVE. 

The  great  disaster  of  April  18, 

1906,  in  San  Francisco  included 
the  destruction  of  the  canmaking 
plants,  thus  rendering  it  neces¬ 
sary  for  the  packers  of  asparagus 
to  resort  to  the  use  of  round 
fruit  cans,  as  machinery  for 
making  the  regular  square  cans 
could  not  be  made  and  installed 
in  time  to  take  care  of  the  crop ; 
hence  the  further  necessity  of 
this  patched-up  label. 

A  portion  of  these  goods  were 
carried  over  until  1907.  The  trade 
refused  to  take  it  on  account  of  it 
being  “old  stock.”  The  square  cans, 
carried  over  without  this  apology  on 
them,  sold  right  along  without  any 
complaint.  We  have  carried  over 
more  or  less  asparagus  each  year 
since  1906.  We  know  the  trade 
could  never  tell  the  difference  be¬ 
tween  the  1906  and  the  1908  packs,  if 
it  were  not  for  those  awful  “apolo- 
getive”  labels.  I  don’t  think  the 
round  can  has  anything  to  do  with  it. 

There  never  was  a  finer  piece  of 
asparagus  put  in  a  can.  I  have  sam¬ 
pled  it  during  demonstrations,  and 
the  trade  rave  over  “how  nice  it  is.” 
They  give  me  orders  for  it.  We  send 
it  out,  and  it  comes  back  with  the 
same  old  story,  “I  am  afraid  of  it — 
it’s  old  stock;”  “that  was  packed  the 
year  of  the  earthquake  in  San  Fran¬ 
cisco.” 

I  have  guaranteed  it.  I  have  cut 
the  price  on  it  below  cost,  and  still 
they  say,  “old  stock.” 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  believes  that  if  a 
dating  law  were  passed  this  would 
be  the  experience  of  every  grocer 
who  in  1909  attempted  to  sell 


To  Grocers  of  Maryland,  Virginia,  Non 
and  South  Carolina 


In  all  the  above  States  the  “  Grocery  World  and  General  Merchant 
has  many  readers  and  for  their  benefit  particularly  it  maintains  i 
Baltimore  price  list. 

To  get  at  the  real  value  of  that  price  list,  and  to  improve  it 
possible,  the  “  Grocery  World  and  General  Merchant  ”  asks  the  grocei 
of  the  above  States  to  answer  the  following  questions  : 

No.  I.— Is  a  Baltimore  price  list  of  more  value  to  you  than 
New  York  price  list?  If  so,  or  if  not,  why? 

No.  2. — If  the  Baltimore  price  list  is  of  more  use  to  you,  is  th 
“  Grocery  World  and  General  Merchant’s”  Baltimore  price  list  as  goo 
as  it  ought  to  be  ?  If  not,  in  what  respect  is  it  not  ? 

Address  replies,  please,  to  Price  List  Editor. 


goods  dated  1907  or  even  1908. 
The  only  remedy  would  be 
costly  campaign  of  education- 
who  would  undertake  such 
thing? 

The  absurdity  of  the  whole 
campaign  becomes  apparent  the 
minute  it  is  stated  that  five  years 
have  no  effect  whatever  upon 
properly  packed  canned  goods, 
and  that  improperly  packed 
canned  goods  will  go  wrong,  if 
they  are  going  to,  within  s:x 
months. 


Recov«ri. 


There  is  reason  to  believe  that 
the  conditions  of  the  grocery 
business  are  im- 
How  Business  proving,  and  that 
the  current  fall 
and  winter  may 
witness  a  fair  degree  of  prosper¬ 
ous  activity. 

The  course  of  a  business  de¬ 
pression  is  always  the  same; 
First  the  demand  for  luxuries  de¬ 
clines,  and  finally  the  demand  for 
necessaries.  Recovery  naturally 
takes  the  same  direction.  Busi¬ 
ness  in  necessaries  looks  up  a  lit¬ 
tle  and  always  lastly  the  demand 
or  luxuries. 

One  of  the  leading  wholesale 
grocers  of  Philadelphia  mostly 
sells  staples  and  necessaries;  only 
a  few  fancy  specialties.  This  job¬ 
ber  stated  to  the  writer  during  the 
week  that  his  business  was  now 
not  only  equal  to  last  year’s  at  the 
same  time,  but  was  about  10  per 
cent,  better.  On  the  same  street 
is  another  jobber  who  mostly  sells 
ancy  specialties.  His  business  is 
behind  last  year,  though  not  so 
much  so  now,  as  in  August  and 
uly.  Thus  is  the  progress  of  the 
recovery  clearly  indicated. 


The  fact  that  the  staple  jobbt 
is  now  selling  more  goods  tha 
last  year  at  this  time  is  happil 
significant  for  another  reason — 
shows  recovery  in  the  retail  trad* 
For  it  seems  quite  clear  that  be 
fore  the  retailer  will  buy,  eve 
staples,  he  must  manifestly  fee 
that  he  can  sell. 


Egg-O-See  Co.  Embarrassed, 
but  Will  Go  Ahead. 


Its  Affairs  Turned  Over  to  Committe 
of  Creditors,  which  Reports  that  th 
Trouble  Seems  to  be  Too  Rapi 
Expansion.  Company  Said  to  b 
Solvent. 


The  Egg-O-See  Cereal  Co.,  or  the 
Battle  Creek  Breakfast  Food  Co. 
with  headquarters  in  Chicago  ant 
factories  in  Buffalo,  N.  Y.,  ant 
Quincy,  Ill.,  was  placed  in  the 
hands  of  a  committee  of  creditors 
during  the  past  week.  An 
auditing  committee  now  at  work 
on  the  company’s  books  is  ex¬ 
pected  to  make  a  detailed  report 
within  the  next  few  days.  In 
turning  over  the  liabilities  of  the 
company  President  J.  W.  Cas¬ 
sidy  shows  among  the  creditors 
the  Stecher  Lithographing  Co., 
$65,000  secured  by  bonds  of  the 
company ;  Citizens’  Bank  of  Buf¬ 
falo,  $45,000,  secured  by  $90,000 
in  warehouse  receipts;  Railway 
Advertising  Co.,  $40,000;  Ex¬ 
change  National  Bank  of  Atchi¬ 
son,  Kan.,  $20,000,  secured  by 
$40,000  of  the  company’s  bonds, 
and  the  Wlood  Paper  Box  Co., 
$25’75°-  The  company  is  one  of 
the  best  known  cereal  concerns 
in  the  country.  It  is  believed  to 
be  perfectly  solvent,  but  has  re- 
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|  Would  a  Code  of  Ethics  Help  Here?  j 


:ntly  expanded  so  rapidly  as  to 
ive  to  some  extent  overreached 
self. 

Late  in  the  week  the  commit- 
e  of  creditors  issued  the  follow- 
g  statement : — 

The  Battle  Creek  Breakfast  Food 
Company  has  been  extending  its  bus¬ 
iness  faster  than  was  warranted  by 
its  working  capital,  and  is  now  con¬ 
ferring  with  a  committee,  represent¬ 
ing  its  principal  creditors,  for  the 
purpose  of  investigating  its  general 
situation  and  determining  its  future 
course. 

The  concern’s  brands  have  been 
ctensively  advertised  and  its 
usiness  is  believed  to  be  among 
ie  largest  in  the  country, 
/ithin  the  last  year  it  has  con- 
.icted  some  extremely  expensive 
lvertising  schemes,  notably  the 
stribution  by  a  corps  of  girls  of 
[  to  several  thousand  holders  of 
package  of  Egg-O-See.  There 
general  expectation  that  the 
>mpany  will  reorganize  and  go 
lead. 


Peaches  are  still  coming  from 
/estern  Pennsylvania  and  York 
tate.  The  range  is  75  cents  to 
r  per  basket,  or  $1.75  to  $2  for 
ises.  Peaches  are  also  coming 
om  Colorado  and  Utah,  ranging 
om  75  to  90  cents. 


In  some  of  the  professions 
there  are  codes  of  ethics  which 
are  supposed  to  hold  the  members 
thereof  to  a  particularly  rigid  ob¬ 
servance  of  the  courteous  decen¬ 
cies  of  life. 

This  is  particularly  so  in  law 
and  medicine. 

So  far  as  is  known,  there  are  no 
codes  of  ethics  in  mercantile  life, 
and  the  purpose  of  this  article  is 
to  inquire  why  and  to  show  the 
need. 

One  of  the  ethical  principles  of 
the  legal  profession  is  that  every 
member  of  it  shall  be  treated  with 
absolute  fairness  and  scrupulous 
honesty.  Is  argument  needed  to 
prove  that  such  a  principle  should 
govern  the  relations  of  buying 
and  selling? 

There  is  a  certain  large  whole¬ 
sale  buyer  in  Philadelphia  who 
within  the  past  month  has  done 
the  following  things  : — 

He  put  a  certain  broker  to  the 


expense  and  bother  of  telegraph¬ 
ing  a  bid  on  a  block  of  merchan¬ 
dise.  The  bid  was  5  cents  below 
the  asking  price,  but  the  manu¬ 
facturer  agreed  to  accept  it. 
When  the  broker  went  to  close 
the  deal  the  buyer  said  he  didn’t 
want  the  goods;  he  simply  wanted 
to  know  if  he  could  buy  at  that 
price.  It  was  subsequently  estab¬ 
lished  that  he  used  the  low  price 
thereby  obained  to  beat  down  an¬ 
other  manufacturer  whose  goods 
he  did  want. 

He  induced  two  brokers  in  a 
certain  article  to  bid  against  each 
other.  To  A  he  privately  agreed 
to  give  the  order  if  A  would  meet 
B’s  price.  To  B  he  made  the 
same  offer.  When  each  had  met 
the  other’s  alleged  cut,  the  buyer 
divided  the  order  between  them 
at  the  reduced  price. 

The  fact  was  that  each  broker 
had  made  the  cut  only  because  he 
was  led  to  believe  that  his  com¬ 


petitor  had  done  so,  and  that  he 
must  in  order  to  get  the  business. 

He  falsely  told  a  certain  mem¬ 
ber  of  a  combination  pledged  to 
hold  the  price  on  a  given  article, 
that  an  agent  for  one  of  the  other 
members  had  violated  the  com¬ 
pact  and  broken  the  price.  His 
object  was  to  buy  below  the  mar¬ 
ket,  but  the  incidental  result  of  his 
falsehood  was  to  get  the  innocent 
agent  into  serious  difficulties  with 
his  principal.  The  plan  to  break 
the  market  failed. 

These  things  are  “slick” — 
“sharp,”  if  you  like,  but  they  are 
not  fair  or  ethical,  and  clearly  not 
honest.  Many  buyers  do  such 
things,  some  for  the  love  of  in¬ 
trigue,  others  because  they  say 
sharp  competition  compels  them 
to. 

I  wonder  whether  a  mercantile 
code  of  ethics  could  make  people 
like  this  man  less  likely  to  do  such 
things?  E.  J.  B. 


Canners  are  still  paying  20  to 
25  cents  for  tomatoes,  and  the 
regular  jobbing  price  is  20  to  40 
cents.  The  receipts  are  more 
liberal  than  they  were  and  the  de¬ 
mand  is  light. 


This  is  without  doubt  the  scientific,  profitable,  clean  and  economical  way  to  sell  mincemeat. 

A  small  carton,  3x4x2  inches,  containing  enough  mincemeat  to  make  three  pies !  Not 
a  substitute  for  mincemeat,  but  a  combination  of  clean,  rich  materials  which  simply  needs 
sweetening  or  cider.  Think  of  the  saving. 

Think  of  something  else — Veribest  Mincemeat  needs  no  preservative.  Most 
mincemeat  does.  Know  what  food  laws  say  about  preservatives — and  about  you,  if  you 
goods  with  them  in? 


ARMOU  R COMPANY 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT’* 


simply 

water, 

liquid 

handle 


12 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


BUY 

“OAKDALE” 

Steam 

Process 

Pretzels 

Taste  and  keep  better 
than  any  other  kind. 

Extra  Kiln  Dried 

Get  samples  and  prices 
from 

Oakdale  Baking  Co. 

10th  &  Susquehanna  Ave. 

PHILADELPHIA,  PA. 


GOFFS 

COUGH 

■ 

SYRUP, 

; 

v  Y: 

Ik  Our  special 
plan  will  in¬ 
troduce  Goff’s 
Cough  Syrup 
to  your  trade  —  it’s 
merits  will  bring  you 
profitable  re-orders. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

mS  NO  EQUAL 


II 

TUNGSTEN 

LAMPS 


How  can  any  Grocery  Store 
which  fails  to  maintain  well- 
dressed,  well-lighted  windows 
— a  brightly  lighted  exterior 
and  interior — expect  to  com¬ 
pete  successfully  in  the  strug¬ 
gle  for  new  business? 

Would  you  honestly  think 
of  using  any  other  illuminant 
if  you  knew  that  Electricity 
would  cost  less  than  that  il¬ 
luminant,  or  no  more  ? 

Our  new  Tungsten  Lamp 
proposition  will  give  you 
Electricity  at  a  cost  less  than 
gas — not  comparatively,  but 
actually!  Doesn’t  your  store 
need  help  from  a  lighting 
standpoint  ? 

Write  or  phone  to 

THE  PHILADELPHIA  ! 
ELECTRIC  CO. 

Tenth  and  Chestnut  Streets 


Your 

Customer’s 

Breakfast 

Every  one  of  your  custom¬ 
ers  who  eats  breakfast  will  be 
interested  in  this  peerless 
breakfast  dish, Talisman  Cod¬ 
fish  Cakes. 

Not  coarse,  tough  imitation 
cod,  but  pure,  fine  Georges 
Cod,  medium  size  and  tender, 
toothsome  and  tasty. 

One-pound  blocks,  wrapped 
in  waxed  paper,  then  sealed  in 
heavy  lithographed  wrapper. 

As  a  breakfast  specialty, 
these  will  sell  for  you. 

SWIFT  &  COMPANY 


Farwell  &  Rhines  Have  Their  Say 


Say  in  Letter  to  “  Grocery  World  and  General  Merchant”  th 
for  Two  Years  they  have  Not  Sold  a  Flour  as  Gluten  Floi 
but  do  Not  Deny  that  they  have  Filled  With  “  Crescc 
Flour  Orders  that  Specified  “Gluten”  Flour. 


Touching  the  publication  in  the 
last  several  issues  of  matters  con¬ 
cerning  Messrs.  Farwell  &  Rhines, 
manufacturers  of  health  flours, 
etc.,  at  Watertown,  N.  Y.,  this 
journal  is  in  receipt  of  the  follow¬ 
ing  from  the  firm  in  ques¬ 
tion  : — 

Watertown,  N.  Y.,  Sept.  18,  1908. 

Editor  “Grocery  World  and  General 
Merchant.” 


same  document  appears  the  f 
lowing : — 

Our  products  must  not  be  sold  o 
represented  otherwise  than  as  w 
brand  and  represent  them. 

On  the  surface  this  seems  li 
a  complete  defense.  In  otl 
words,  if  any  retailer  has  be 
selling  “Cresco”  flour  as  a  glut 
flour  the  above  facts  would  se< 
to  show  that  he  did  it  withe 


Dear  Sir : — In  August  last  we  re¬ 
ceived  a  copy  of  the  “Grocery  World 
and  General  Merchant”  of  August 
24,  1908,  on  the  eighth  page  of  which 
we  found  a  short  article  with  this 
heading :  “Two  Gluten  Flour  Firms 
Pay  Food  Fines.  Health  Food  Co., 
and  Farwell  &  Rhines  admit  Gluten 
Flour  was  Adulterated  and  Settle 
Their  Cases.  General  Investigation 
Into  Purity  of  Flour  Now  on  in 
Pennsylvania.”  After  referring  to 
the  investigation  of  the  Pennsylvania 
Dairy  and  Food  Commissioner  into 
the  purity  of  flour  sold  throughout 
the  State,  it  says  that  “the  investiga¬ 
tion  was  inspired  by  the  results  of 
the  prosecution  against  the  Health 
Food  Co.,  of  New  York,  which  sells 
an  alleged  gluten  flour.”  That  “on 
examination  the  flour  was  found  to 
be  adulterated,  and  the  manufac¬ 
turers  paid  fine  and  costs  of  $60.” 
That  “Farwell  &  Rhines,  who  also 
make  a  gluten  flour  under  the  name 
of  “Cresco,”  were  prosecuted  on  the 
same  ground  and  also  paid  a  fine.” 

We  have  not  made  or  sold  a  prod¬ 
uct  in  any  way  branded  gluten  flour 
for  more  than  two  years  past,  and 
there  is  nothing  on  the  brand  of  our 
Cresco  flour  to  show  that  we  lay 
claim  to  its  being  gluten  flour,  as 
you  will  see  by  the  fac-simile  of  the 
brand  on  the  back  of  the  specialty 
letter  herewith,  which  we  think  will 
show  you  the  goods  are  in  no  way 
misbranded. 

You  will  also  notice  by  the  red 
printing  on  the  third  page  of  this 
specialty  letter  that  we  expressly 
state  that  our  goods  must  not  be 
sold  or  represented  otherwise  than 
as  we  brand  and  represent  them. 

We  have  never  made  adulterated 
products  or  admitted  that  we  have 
done  so  in  any  way,  or  been  prose¬ 
cuted  or  paid  any  fine,  and  you  will 
naturally  see  we  were  somewhat  at 
a  loss  to  understand  the  animus  of 
what  we  considered  an  uncalled  for 
attack,  doing  us  a  great  injustice.  N. 
W.  Ayer  &'  Son  advise  us  that  they 
had  an  interview  with  you  regarding 
the  matter  and  that  you  are  giving 
it  careful  investigation,  which  we 
hope  will  result  in  justice  to  us  and 
a  better  understanding  between  us. 

Very*  truly  yours, 

Farwell  &  Rhines. 

The  facsimile  of  the  label  men¬ 
tioned  as  appearing  on  the  back 
of  the  specialty  letter  inclosed 
with  the  above  shows  that  the 
flour  is  simply  labeled  “Cresco” 
flour.  There  is  no  mention  on  the 
label  that  the  flour  is  a  gluten 
flour.  On  the  third  page  of  the 


any  authority  from  Farwell 
Rhines,  and,  if  it  was  not  a  glut 
flour,  that  the  blame  for  calling 
such  rested  entirely  on  the 
tailer. 

But  when  the  matter  is 
amined  into  a  little  the  firm’s 
fense  proves  to  be  the  merest  s 
terfuge.  The  “Grocery  Wo 
and  General  Merchant”  has 
tablished  beyond  doubt  that  wl 
retailers  in  this  city,  and  presu 
ably  elsewhere,  ordered  flour 
Farwell  &  Rhines  they  speed 
“gluten”  flour,  and  that  th 
orders  for  “gluten”  flour  w 
filled  by  Farwell  &  Rhines  w 
“Cresco,”  without  the  slight 
hint  of  the  explanation  wh 
they  now  make  viz.,  that  tl 
“have  not  made  or  sold  a  prod 
in  any  way  branded  glu 
flour  for  more  than  two  ye 
past.” 

The  fact  that  “gluten”  flou 
specified  is  probably  due  to 
fact  that  up  to  two  years 
“Cresco”  was  sold  as  a  glu 
flour,  and  when  Farwell  &  Rhi 
stopped  doing  that  they  neglec 
to  tell  the  trade  so. 

It  seems  reasonably  clear  t 
Farwell  &  Rhines  are  scar 
frank  in  their  statement,  for 
they  have  filled  orders  >r 


‘gluten”  flour  with  “Crescl 


whatever  that  is,  they  have  1- 
questionably  sold  “Cresco”  a  a 


gluten  flour. 


Canadian  Grocery  Trust  Trial 
Begins. 

Last  Monday  the  long-defei 
trial  of  the  Canadian  wholesale 
eery  trust  began  in  Toronto.  St 
prominent  jobbers  of  Canada  u 
the  defendants,  charged  with  fol 


ing  a  combine  in  restraint  of  trfl 
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own  as  the  Grocers’  Association 
the  City  of  Hamilton.  The  de- 
ldants  were :  Henry  C.  Beckett, 
orge  E.  Bristol,  John  I.  David- 
i,  T.  B.  Escott,  W.  S.  Craig,  J. 
Eby,  T.  Kinnear  and  the  Dornin- 
;i  i  Wholesale  Grocers’  Guild, 
ley  are  charged  with  having  dur- 
l  the  years  1898-1905,  at  the  city 
Hamilton  and  in  other  cities, 
tnbined  and  agreed  with  the  Cor- 
va  Sugar  Refining  Company,  the 
1  ;adia  Sugar  Refining  Company 
d  about  100  wholesale  grocers  in 
mada  to  limit  the  facilities  in  pro- 
1  icing,  manufacturing  and  dealing 
j  sugar,  tobacco,  starch,  canned 
i  >ods,  salt,  cereals  and  other  ar- 
les,  to  the  restraint  and  injury 
1  trade,  enhancing  the  prices  of 
e  goods  in  question  and  reducing 
mpetition.  At  the  trial  minutes 
;  various  meetings  were  read  giv- 
g  an  account  of  the  negotiations 
tween  the  grocers  and  the  Cana- 
i  an  canners,  starch  makers,  sugar 
finers  and  tobacco  manufacturers. 

■ ;  one  circular  dealing  with  a  cer- 
in  commodity  it  was  stated  that 
e  Guild  had  decided  not  to  ne¬ 
gate  with  .any  manufacturer  or 
s  agent  in  this  line,  but  that  the 
anufacturers  should  be  reminded 


that  agreements  as  to  prices  might 
be  arrived  at  only  through  the  Price 
Committee  of  the  Guild.  Records 
of  the  proceedings  at  various  meet- ! 
ings  showed  that  in  some  cases 
members  would  point  out  that  the 
margin  of  profit  was  not  sufficient 
on  certain  lines  and  that  something 
would  have  to  be  done.  In  such 
cases  a  Price  Committee  was  usually 
appointed.  Negotiations  had,  these 
minutes  stated,  been  opened  with 
the  Canadian  representatives  of 
Messrs.  Crosse  &  Blackwell  with 
a  view  to  obtaining  an  agreement 
whereby  the  company  would  limit 
its  sales  to  the  firms  on  an  approved 
list.  A  committee  had  been  ap¬ 
pointed  at  this  same  meeting  to  ne¬ 
gotiate  with  a  Toronto  soap-mak¬ 
ing  firm  with  whom  an  agreement 
was  sought.  The  resolution  con¬ 
cluded  that  if  the  committee  was 
unsuccessful,  the  members  of  the 
Guild  would  find  it  to  their  inter¬ 
ests  not  to  handle  this  firm’s  goods. 
Another  resolution  had  been 
brought  in  in  which  certain  mem¬ 
bers  complained  that  the  profits  on 
shredded  wheat  biscuits  were  not 
sufficient  and  steps  were  taken  to 
remedy  this.  The  hearing  was  ad¬ 
journed  until  October  19th. 


wroriii 


Requests  for  information  in  this  Department 
lould  tersely  set  out  in  full  all  the  facts  bear- 
g  on  the  case,  and  all  questions  should  be 
irefuily  framed  to  avoid  misconstruction, 
rite  on  one  side  of  the  sheet  only.  Letters 
lould  be  received  at  this  office  not  later  than 
uesday  of  each  week  to  ensure  an  answer  in 
e  Monday’s  issue  following.  The  signature 
id  address  of  the  writer  must  accompany  all 
quiries,  and  will  be  published  unless  there 
a  request  not  to  do  so.  All  inquiries  re¬ 
ived  wili  be  answered  without  charge. 
Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street 


Question :  *  *  *,  N.  J. — I  have 
:en  recently  attracted  to  the  fol- 
wing  want  advertisement,  which 
ipeared1  in  the  Sunday  Philadel- 
nia  papers  at  a  recent  date : — 

A  SUCCESSFUL  FOOD  COM- 
pany,  with  350  agencies,  operating 
in  every  State  in  Union,  has  just 
purchased  new  factory  (64,000  feet 
floor  space)  in  Jersey;  in  further  de¬ 
veloping  its  business  has  an  opening 
for  a  high-class  business  man ;  to 
the  right  party,  who  will  become  fi¬ 
nancially  interested,  will  be  given  a 
seat  on  the  board  of  directors ;  books 
open  for  inspection.  A.  C.,  R.  114, 
135  William  street,  New  York. 


:  Please  advise  whether  the  seat 
ti  the  Board  of  Directors  of  the 
bove  company  would  protect  my 
1  nterests  in  case  I  invested  in  this 
;  ompany. 


Answer. — One  seat  on  a  Board 
of  Directors  consisting  of  three  or 
five  or  seven  members  would  be 
practically  no  more  protection 
than  no  seat  at  all,  except'  that  it 
would  afford  some  information  as 
to  the  affairs  of  the  company 
which  the  outsider  might  not  get. 
The  reason  why  it  would  afford 
no  protection  is  that  the  holder 
of  one  vote  would  be  simply  a 
minority  member  and  could  vote 
until  he  was  black  in  the  face 
against  things  he  regarded 
against  the  interests  of  the  com¬ 
pany — his  vote  alone  would  have 
no  weight. 

The  corporate  stockholder  who 
has  nothing  but  a  seat  on  the 
Board  of  Directors  to  protect  him 
has  substantially  nothing. 


Join  B.  mcFBtrltige  &  sons 

Printers 

927  Arch  Street 

Philadelphia 
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ADVERTISING 


Some  grocers  advertise  to  the  eye  alone. 

That  is,  all  their  advertising  consists  of  announcements — newspaper  or 
circular — which  attract  attention,  read  well  and  may  bring  people  to  the 
store — once. 

After  that  once,  however,  there’s  nothing  special  to  keep  them  coming, 
and  the  ad.  has  lost  most  of  its  force. 

The  wise  grocer  advertises  through  the  eye  to  the  taste  and  appetite. 
The  customer  keeps  coming  because  the  taste  and  appetite  cannot  be  satisfied 
so  well  at  other  stores. 

That  means  steady  trade. 


A 
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THE  AMERICAN  SLICING  MACHINE 

with  its  even,  uniform,  just-right  slices,  tickles  the  taste  of  the  customer. 

The  greater  bulk — 20  per  cent,  more  slices  from  a  given  weight  of  meat — 
touches  her  pocketbook. 

The  increased  profit  from  old  trade  and  the  additional  profit  from  new 
trade  fattens  your  cash-drawer. 

The  machine  is  the  best  all-round  advertisement  you  could  have,  and 
pays  you  hundreds  of  times  over  during  its  fifteen  years  of  service. 

Catalogue  and  booklet  free  for  the  asking. 

AMERICAN  SLICING  MACHINE  CO.,  54  Fifth  Avc.,  CHICAGO 
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“MAKING  BOTH  ENDS  MEET” 

is  a  problem  for  most  housewives  in  these  times  of 
pinched  purses. 

You  can  help  “  the  woman  behind  the  pocket- 
book”  by  telling  her  about 

Sh  redded  W  heat 

It  contains  more  real  nutriment  than  beefsteak  or 
eggs,  is  more  easily  digested  and  costs  much  less. 
Two  Biscuits  (heated  in  the  oven)  with  milk  and  a 
little  fruit  and  a  cup  of  coffee  will  supply  all  the 
nourishment  needed  for  a  half  day’s  work  at  a  cost 
of  five  or  six  cents. 

Try  it  yourself  and  then  tell  your  customers 
about  it. 

No  other  grocer  makes  a  larger  profit  on  Shredded  Wheat  than 
YOU  do — no  “deals,”  no  premiums,  no  “sugar,”  no  bribes. 
The  same  old  policy — A  Square  Deal  for  a  Square  Dealer. 


The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


14  GROCERY  WORLD  AND  GENERAL  MERCHANT 


Written  for  the  “Grocery  World  and  General  Merchant.” 

A  Remarkable  Suggestion  to  Bring  Local 
Jobbers,  Retailers  and  Chain 
Stores  Together 

Philadelphia  Wholesale  Grocery  Salesman  Prepares  Curious 
Plan  which  He  Says  would  End  the  Conflict  Between  Local 
Retailers  and  Jobbers  Over  Retailers  Buying  Direct. 
Jobbers  Should  Join  Retailers’  Association,  which  Should 
Sell  its  Stock  and  Open  a  Banking  Business  in  Connection 
with  its  Warehouse. 

[The  following  article  came  to  the  “  Grocery  World  and  General  Mer¬ 
chant  ”  anonymously.  Thi»  journal  had  no  inkling  as  to  the  identity  of  the 
author  until  it  was  subsequently  disclosed  as  a  salesman  for  a  well-known 
wholesale  grocery  house.  The  suggestions  contained  in  the  article  are 
radical  and  even  revolutionary,  and  with  most  of  them  the  “  Grocery  World 
and  General  Merchant  ”  disagrees.  Publication  is  given,  however,  because 
the  paper  is  a  remarkable  contribution  to  the  literature  of  a  live  topic.] 


THE  CAUSE. 

About  fifteen  years  ago  a  com¬ 
mittee  of  retail  grocers,  realizing 
the  condition  that  would  exist  if 
several  wholesale  grocers  who 
contnued  to  persist  in  back¬ 
ing  a  few  men  that  were  oper¬ 
ating  chain  stores,  called  on  these 
jobbers  and  requested  them  to 
discontinue  doing  so.  The  whole¬ 
sale  grocers  refused  to  accede  to 
this  demand  on  the  grounds  that 
the  chain  stores  were  discounting 
their  bills  and  they  could  not  re¬ 
fuse  to  accept  such  business.  Dis¬ 
couraged  with  their  visit  the  com¬ 
mittee  practically  formed  the 
nucleus  of  what  in  future  years 
is,  known  as  the  most  powerful  or¬ 
ganization  of  its  kind  in  the 
world.  The  Retail  Grocers’  As¬ 
sociation  was  formed  as  a  pro¬ 
tective  measure,  not  as  a  destroy¬ 
ing  one.  The  officials  at  the  head 
were  absolutely  conscientious 
men  who  knew  their  business, 
their  duty  and  their  ability. 

For  years  their  purchasing  de¬ 
partment  was  a  secondary  con¬ 
sideration,  but  as  the  chain  stores 
grew  this  department  was  made 
a  prime  object.  As  the  larger  re¬ 
tailers  saw  the  wisdom  of  con¬ 
necting  with  such  a  body,  as  an 
advantage  to  their  buying  capac¬ 
ity,  so  the  smaller  stores  im¬ 
mediately  realized  the  necessity 
of  connecting  themselves  with  it 
so  that  they  could  compete  with 
the  chain  stores.  The  incorpora¬ 
tion  of  the  Retail  Grocers’  Asso¬ 
ciation  was  as  a  purely  mutual 
affair.  Its  object  was  for  the  dis¬ 
tribution  of  goods  to  the  retail 
grocers  at  a  profit,  which  would 
be  required  only  for  the  expense 


of  doing  business.  From  a  small 
beginning  the  business  has  now 
reached  a  total  equal  to  the  entire 
distribution  of  several  large  job¬ 
bers  combined. 

THE  EFFECT. 

While  the  Retail  Grocers’  As¬ 
sociation  has  grown  as  a  body,  the 
individual  business  of  the  retail 
grocer  has  decreased ;  owing  to 
the  fact  that  even  with  the  privi¬ 
lege  of  purchasing  merchandise  at 
a  very  small  ratio  above  cost,  the 
chain  stores,  with  their  enormous 
buying  powers  and  selling  on  a 
strictly  cash  principle,  could  reach 
the  one  store  man’s  trade  to  the 
detriment  of  his  individual  profits. 
He  was  placed  on  a  level  with  his 
competitors  only  on  a  purchasing 
basis,  but  was  compelled  to  carry 
his  trade,  which  naturally  meant  a 
higher  cost  of  doing  business. 
Further,  whereas  the  cut  store  re¬ 
ceived  its  merchandise  at  the  job¬ 
ber’s  price,  the  retail  grocer  was 
compelled  to  pay  2  per  cent,  above 
the  first  cost.  So  while  his  profits 
were  seemingly  larger  they  were 
in  reality  not  as  great  as  the  chain 
store  man’s  owing  to  the  fact  of 
carrying  his  trade  and  many  times 
losing  bills.  He  was  in  the  same 
position  toward  his  trade  as  the 
jobbers  were  to  theirs.  The  job¬ 
bers  were  forced  to  get  a  larger 
profit  on  their  merchandise  owing 
to  the  fact  of  carrying  their  cus¬ 
tomers  and  in  many  cases  losing 
large  amounts. 

As  the  chain  stores  grew  in 
numbers  the  well-known  brands 
of  groceries,  even  though  pur¬ 
chased  direct  from  the  manufac¬ 
turers,  were  ofttimes  relegated  to 
the  background  and  some  more 


profitable  article  bearing  the  indi¬ 
vidual  label  of  the  cutter  was  sub¬ 
stituted.  The  cutters  could  natu¬ 
rally  dispense  with  the  help  of 
their  previous  friends,  the  job¬ 
bers,  when  they  reached  that 
point  where  they  were  able  to 
purchase  direct.  Manufacturers 
immediately  saw  the  great  possi¬ 
bility  of  the  chain  stores  and 
eagerly  sold  them  their  products 
at  prices  in  the  guise  of  free  deals 
cheaper  than  the  jobbers  or  Re¬ 
tail  Grocers’  Association  could 
purchase  the  same  article.  Where¬ 
as  the  jobbers  and  retail  grocers 
were  a  benefit  and  help  to  all  le¬ 
gitimate  manufacturers,  as  a  dis¬ 
tributer  of  their  products,  the  cut¬ 
ter  immediately  developed  into  a 
manufacturer,  jobber  and  retailer, 
thus  monopolizing  all  branches  of 
the  business. 

The  effect  of  such  a  condition 
can  readily  be  seen.  The  ma¬ 
jority  of  jobbers  to-day  are 
seeking  trade  in  the  country  dis¬ 
tricts. 

The  cost  of  doing  business 
is  to-day  greater  than  at  any  time 
for  the  past  fifteen  years.  The  re¬ 
tail  grocers,  with  few  exceptions, 
are  in  constant  fear  that  the  cut¬ 
ters  may  force  them  out  of  busi¬ 
ness  ;  and  the  manufacturer,  un¬ 
less  he  is  constantly  spending 
large  sums  of  money  to  advertise 
his  products,  finds  that  the  cutters 
are  not  selling  his  goods  in  such 
quantities  as  they  did  when  they 
had  fewer  stores.  Consequently, 
to-day  the  retail  grocery  as  well 
as  the  wholesale  business  is  in  a 
deplorable  condition.  Instead  of 
the  jobber  and  retailer  being 
friends,  each  fears  the  other.  The 
absolute  refusal  of  arbitration  on 
the  ground  that  neither  side  has 
anything  to  arbitrate  is  as  ridicu¬ 
lous  as  it  is  untruthful.  The  only 
difference  between  the  optimist 
and  pessimist  is  the  mental 
glasses  one  looks  through,  and 
the  Retail  Grocers’  Association 
having  grown  to  that  extent 
where  they  only  realize  the  pres¬ 
ent  condition  has  evidently  failed 
in  its  great  purpose.  With  all  the 
encouragement  they  receive  in  the 
increase  of  annual  business  they 
must  be  reminded  of  the  fact  that 
more  than  half  of  their  members 
are  in  no  financial  condition  to 
belong  to  the  organization.  If 
the  retail  grocers  were  compelled 
to  pay  to  the  jobbers  the  overdue 
amounts  they  owe,  the  chain 
stores  of  Philadelphia  would  be 


multiplied  by  five  times.  Or 
the  jobbers  would  refuse  to  se 
the  retail  grocers  sugar  for  fot 
weeks  the  Retail  Grocers’  Assoc 
ation  could  not  carry  on  busines 
This  is  not  meant  as  a  slight  o 
the  Retail  Grocers’  Association  c 
its  members,  but  merely  as  a 
illustration  of  the  necessity  of  th 
jobbers  and  the  retail  grocei 
working  in  harmony.  Each  is  at 
solutely  depending  on  the  othe 
The  constant  bickering  of  th 
jobbers  and  the  retailers  is  merel 
furnishing  ammunition  for  th 
cutters.  While  the  business  c 
the  chain  stores  increases  th 
jobbers  and  the  retailers  find  thei 
trade  diminishing. 

The  profits  of  the  entire  mem 
bership  of  the  Retail  Grocers’  As 
sociation  in  1907  did  not  equal  th 
amount  earned  by  the  owners  a 
three  large  systems  of  chaii 
stores  in  that  same  year.  Whei 
several  of  the  manufacturers  0 
well-known  articles  realized  tha 
selling  to  any  retail  grocers  a 
jobbing  prices  was  a  mistake  anc 
notified  the  large  chain  stores  anc 
Retail  Grocers’  Association  tha 
on  and  after  a  certain  day  the] 
would  discontinue  doing  so,  th« 
cutters  became  alarmed  and  noti 
fied  the  Retail  Grocers’  Associ¬ 
ation  that  they  would  hold  1 
meeting  for  the  purpose  of  formu¬ 
lating  a  plan  to  discontinue  hand¬ 
ling  the  product  of  this  manufac¬ 
ture  ;  and  when  the  head  of  the 
largest  chain  stores  made  the  re-) 
mark  that  “he  would  discontinue 
handling  Toasted  Corn  Flakes, 
nor  would  he  ever  permit  a  map 
in  his  employ  to  offer  the  same; 
for  sale,”  the  committee  repre¬ 
senting  the  Retail  Grocers’  As¬ 
sociation  could  then  see  what  ai 
great  injustice  they  had  done 
their  best  friends,  (?)  the  cutters, 
when  they  ever  assailed  them. 
But  though  the  Shredded  Wheat] 
Co.  refused  to  sell  direct  to  the.’ 
Retail  Grocers’  Association  and 
continued  selling  the  cutters, 
these  new  found  friends  never] 
suggested  they  would  discontinue! 
the  sale  of  Shredded  Wheat.  The 
magnanimous  committee  of  the 
Retail  Grocers’  Association  re¬ 
frained  from  hurting  the  feeling! 
of  their  friends  by  mentioning  a; 
subject  which  would  probably  em¬ 
barrass  them.  So  the  alliance  was,) 
made.  But  like  many  promises!; 
of  the  cutters,  they  still  continue 
to  sell  Toasted  Corn  Flakes,! 
while  many  retailers  sacrificed 
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|  ofits  for  principle  and  refused 
!  handle  these  goods. 

THE  SOLUTION^ 

Now,  the  question  arises,  how 
j1  n  the  jobbers  as  well  as  the  re- 

[ilers  increase  their  business  and 
ake  a  profit?  By  organization 
lly  can  this  be  done.  Destroy 
e  foundation  and  the  house 
imbles.  The  jobbers  and  the  re- 
ilers  must  join  forces,  but  only 
an  honorable  manner.  Permit 
e  jobbers  to  join  the  Retail 
rocers’  Association.  The  Retail 
rocers’  Association  could  then 
11  their  entire  stock  of  merchan- 
1  se  to  the  jobbers  who  joined  the 
isociation  and  discontinue  the 
bbing  end  of  their  business, 
he  jobbers,  on  the  other  hand, 
lould  have  all  their  storage  done 
the  Equitable  Warehouse,  the 
arehouse  owned  by  the  Retail 
rocers’  Association.  The  money 
ceived  by  the  Retail  Grocers’ 
ssociation  for  their  stock  should 
:  returned  to  the  rightful  own- 
s.  The  capital’  stock  of  the 
quitable  Warehouse  Co.  could 
i ;  increased  to  an  amount  which 
lould  be  equitably  distributed  to 
le  entire  retail  members  of  the 
isociation;  so  in  lieu  of  the 
'ofits  of  which  the  retailer  would 
aim  they  would  make  in  pur- 
lasing  goods  from  the  associa- 
on,  the  increased  dividends  on 
leir  stock  in  the  Equitable 
Warehouse  Co.  would  overbal- 
j  nee  that  amount.  The  Equitable 
|  Warehouse  Co.  could  carry  on  a 
1  anking,  bonding  and  trust  com- 
lany,  and  as  the  jobbers  would 
jo  a  large  amount  of  business 
ith  them  in  return  for  their 
ade  as  grocers,  it  could  readily 
e  seen  that  the  profits  would 
e  very  large.  Now,  in  regards 
n  the  jobbers  selling  to  the  mem- 
ers  of  the  Retail  Grocers’  As- 
ociation  on  a  fair  basis  of  profit, 
ie  accomplishment  of  this  in  a 
lanner  which  would  be  both  hon- 
j  st  and  satisfying  could  be  done 
hrough  a  board  of  appeal.  I  sin- 
erely  believe  that  the  officers  of 
be  Retail  Grocers’  Association 
re  both  honest  and  fair,  and  to 
lese  men  where  the  jobber  is 
■ying  to  make  too  large  a  profit 
ie  retail  merchant  can  appeal ; 
nd  after  hearing  both  sides,  the 
laim  that  the  prices  of  the  job- 
er  were  too  high,  an  amount  can 
e  deducted  which  would  be 
quitable  to  the  retailer  and  job- 
;er.  Let  the  manufacturer  sell 
j  beet  to  the  chain  stores  at  the 


retail  price  only  and  the  profits 
from  the  same  must  be  divided  by 
all  jobbers  who  belong  to  the  Re¬ 
tail  Grocers’  Association,  who  in 
return  can  give  half  of  these 
profits  to  the  Retail  Grocers’  As¬ 
sociation  in  the  form  of  dues. 

This  will  positively  place  all  re¬ 
tailers,  whether  they  have  one  or 
many  stores,  on  the  same  basis. 
If  a  manufacturer  refuses  to  com¬ 
ply  with  these  demands,  let  the 
jobber  and  the  Retail  Grocers’  As¬ 
sociation  discontinue  handling  his 
products.  Make  this  feature  com¬ 
pulsory  with  the  jobber  when  he 
joins  the  association.  From  this 
solution  a  jobber  and  a  retailer 
can  increase  their  business 
greatly,  as  they  realize  that  each 
is  depending  on  the  other.  A  job¬ 
ber  would  be  compelled  to  be  hon¬ 
est  and  fair  and  a  retailer  would 
naturally  meet  him  on  the  same 
grounds. 

The  time  for  action  has  now 
arrived.  The  cutter  is  spreading 
his  chains  in  outlying  districts. 
It  is  merely  a  concession  on  the 
part  of  the  jobbers  as  well  as  the 
retailers.  Each  had  their  trials 
and  tribulation.  Now  is  the  time 
for  a  meeting  in  a  friendly  spirit 
to  uplift  not  to  destroy.  Who  is 
the  greater  of  the  two  and  will 
make  the  first  effort  for  recon¬ 
ciliation  ? 

O.  Riginal. 

Phila.,  Pa.,  Sept.  22,  1908. 


MAGAZINE  NOTES. 


A  Strong  Mystery  Story  of  Hawaii. 

“Ah,  Hawaii,  Paradox  of  the  Pacific ! 
Moonlight  and  leprosy,  waving  palms 
and  bubonic  plague;  still  art  thou  justly 
called  Paradise !”  So  apostrophizes  one 
of  the  characters  in  Jessie  Kaufman’s 
Hawaiian  novel,  “A  Jewel  of  the  Seas,” 
published  complete  in  October  “Lippin- 
cott’s.”  In  truth,  it  is  surprising  that 
more  novelists  have  not  made  use  of  the 
picturesque  scenes  and  interesting, 
though  somewhat  mixed,  society  of  these 
islands,  which  came  into  Uncle  Sam’s 
possession  but  a  few  short  years  ago. 
Perhaps  one  reason  is  that  in  order  to 
do  justice  to  it,  one  must  actually  have 
lived  in  the  place  for  some  time.  This 
Miss  Kaufman  did,  and  as  a  result  the 
peculiar  conditions  of  life,  the  social 
functions,  and  the  haps  and  mishaps  of 
housekeping  in  the  tropics,  are  all  pic¬ 
tured  for  us  with  marvelous  fidelity. 
The  tale  is  told  in  sprightly  fashion, 
with  plenty  of  humor,  and  could  hardly 
fail  to  be  interesting  to  most  readers 
were  it  told  simply  as  an  account  of 
life  in  the  islands  and  without  plot.  Plot 
it  has,  however,  and  a  good  strong  one. 
Miss  Kaufman  is  at  yet  a  comparatively 
unknown  writer,  but)  if  we  are  to  judge 
from  this  her  latest  story,  she  is  likely  to 
do  big  things  in  days  to  come.  But  “A 
Jewel  of  the  Seas”  is  only  one  of  many 
features.  The  October  issue  contains 
some  remarkable  short  stories,  one  of 
which,  “The  School-mother,”  is  a  gem; 
also  a  number  of  timely  special  articles, 
some  first-rate  poetry  and  the  ever  pop¬ 
ular  “Walnuts  and  Wine.” 


HOLIDAY  CATALOGDE 
IS  IN  PRESS 


By  the  time  this  number  of  the  “Grocery 
World  and  General  Merchant”  reaches  you 
our  October  catalogue  will  be  ready  to  mail. 

This  is  the  book  which  to  thousands  of 
merchants  is  evidence  that  Holiday  buying 
is  on  in  earnest. 

The  special  feature  of  the  October 
number  is  our  Annual  China  Sale. 

On  the  goldenrod 
pages  devoted  to  this  sale 
are  values  in  imported  china 
such  as  you  have  rarely  seen. 

The  yellow  pages 
contain  more  and  better 
bargains  than  you  will  find 
in  most  entire  catalogues. 

The  pink  pages  are 

used  for  Holiday  goods  of 
which  we  show  the  most 
complete  line  in  the  trade. 
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Toys,  Dolls,  Games,  Books,  Fancy  Goods 
and  gift  Novelities  in  endless  variety  are 
here  assembled. 

The  white  pages  present  the  most 
comprehensive  line  of  general  merchandise 
in  America. 

And  the  green  pages,  prepared  by  our 
Expert  Service  Bureau,  contain  Resultful 
Plans  for  increasing  trade. 

This  calalogue  (No.  D684)  is  yours  for 
the  asking.  Write  to-day  for  an  early  copy. 


Butler  Brothers 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 

SAMPLE  HOUSES— BALTIMORE,  DALLAS, 
OMAHA,  SAN  FRANCISCO 
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SEND  FOR  OUR  CATALOGUE  OE 


Horse  Blankets 


You  will  find  a  lot  of  Money  Makers  in  it 


JAMES  M.  VANCE  &  CO. 

Hardware  Jobbers 

211  and  213  Market  St.,  Philadelphia 


WHERE  DID  YOU  GET  IT?  This  question  is  asked 
in  the  home  as  well  as  in  politics.  When  the  answer  is  “I 
got  that  at  Blank’s  Grocery”  it  means  that  Blank’s  is  get¬ 
ting  some  free  advertising.  Isn’t  it  worth  while  to  carry 
an  article  which  will  make  this  question  frequent  ?  I  want 
to  sell  you  a  line  of  Jams,  Marmalades  and  Preserves  which 
are  absolutely  pure,  full  weight,  popular  priced,  and  equal 
to  any  goods  in  your  store.  Money-back  if  not  as  adver¬ 
tised.  A  postal  card  at  the  expense  of  a  cent  and  a 
moment  brings  sample  and  price-list.  Don’t  overlook  a 
business  bringer. 

H.  P.  D.  KINGSBURY,  Redlands,  California 
(Where  the  oranges  come  from) 


Preserved  Fruits,  Jams,  Jellies, 
—  Fruit  Butters,  etc.  — 


j 


K. 


CONTAINING  NO  PRESERVATIVE  AND  NO 


ARTIFICIAL  COLORING 


were  made  and  shipped  by 

PHILIP  J.  RITTER 


many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 


Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 

We  ask  for  a  portion  of  your  patronage. 

"\ _ _ _ r 


P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


THE  GROCERY  MARKETS 


Tea. 

The  tea  market  shows  no 
change  for  the  week.  There  ap¬ 
pears  to  be  no  surplus  stock,  and 
the  market  is  healthy  throughout. 
Prices  are  unchanged  and  steady. 
Buying  is  from  hand-to-mouth, 
aggregating  a  fair  business. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  ruled  barely  steady  dur¬ 
ing  the  week,  but  without  ma¬ 
terial  quotable  change.  Options 
are  very  slightly  lower.  The 
strike  at  Santos  has  greatly  cut 
down  the  receipts  of  Santos  cof¬ 
fee  at  primal  points,  but  how  long 
this  will  continue  is  in  doubt. 
The  hand-to-mouth  policy  of  buy¬ 
ing,  however,  will  prevent  this 
fact  from  having  the  effect  which 
it  otherwise  would,  as  there  is 
plenty  of  coffee  for  the  present 
small  demands.  Milds  are  strong 
statistically,  but  the  financial  situ¬ 
ation  is  such  that  these  coffees  are 
not  moving  into  consumption  to 
the  extent  expected.  Java,  and 
Mocha  are  steady  and  rule  at  un¬ 
changed  prices. 

Sugar. 

The  sugar  market  is  in  a  pe¬ 
culiar  position.  Refined  advanced 
another  io  points  early  in  the 
week,  making)  granulated  5.10 
cents,  but  no  sales  have  been 
made  at  that  price  and  the  re¬ 
finers  have  been  perfectly  willing 
to  sell  at  5  cents.  The  demand  is 
good  in  a  consumptive  way,  so 
good  in  fact  that  some  days  of  the 
past  week  the  available  supply 
has  been  scarcely  equal  to  it.  No 
advance  seems  likely  in  the  near 
future. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  in  fair 
demand  at  ruling  prices.  There 
is  understood  to  be  considerable 
disaffection  among  manufacturing 
confectioners  over  the  Corn 
Products  Co’s  rebate  methods, 
and  there  is  a  rumor  that  some 
attempt  will  soon  be  made  to  in¬ 
terfere  with  it.  Sugar  syrup  is  in 
very  light  demand  except  for  ex¬ 
port.  Prices  unchanged  through¬ 
out.  Molasses  is  in  usual  fall  de¬ 
mand  at  unchanged  prices. 

Fish. 

Prices  on  new  autumn  Irish 
mackerel  have  been  made  during 
the  week — 350  to  400  count,  the 
price  being  $13.50  to  $14,  which 
is  several  dollars  above  the  price 
of  spring  mackerel.  No  prices 


have  as  yet  been  named  on  nev 
Norway  mackerel.  The  deman 
is  better  really  than  the  supplj 
Cod,  hake  and  haddock  are  in  fai 
demand  at  unchanged  prices 
Sardines  of  all  grades  are  stead) 
unchanged  and  in  fair  demanc 
Salmon  shows  no  change  and  i 
in  moderate  demand. 

Canned  Goods. 

Tomatoes  are  weaker,  an 
plenty  of  stock  can  now  be  bough 
at  77^  cents  factory.  This  is 
decline  of  2.y2  to  5  cents.  Th 
cause  seems  to  be  the  continuanc 
of  favorable  packing  weather  an 
the  fact  that  this  will  make  th 
pack  larger  than  was  expecte 
some  time  ago.  The  price  may  g 
even  lower.  Corn  is  strongei 
Maryland  corn  shows  an  advanc 
of  2]/2  to  5  cents  and  New  Yor 
State  brands  are  also  firm.  Th 
Maine  pack  has  been  good  and  a 
packers  will  probably  delive 
nearly  100  per  cent.  The  demaiv 
for  corn  is  light.  Peas  are  ur 
changed  and  quiet.  Peaches  ar 
firm  and  unchanged.  Old  apple 
are  obtainable  at  around  $2  fo 
New  York  State  gallons,  nev 
being  quoted  at  $2.15.  Californi 
canned  goods  show  no  chang 
and  a  light  demand.  Small  Bal 
timore  canned  goods  show  n 
change  in  price,  demand  light. 

Dried  Fruits. 

Prunes  are  somewhat  weake 
and  can  be  bought  at  about  cen 
off.  Lack  of  demand  seems  to  b| 
the  only  reason.  Peaches  are  uni 
changed  and  dull.  Apricots  an! 
selling  fairly  at  unchanged  pricey 
New  currants  are  coming  ini 
prices  on  both  spot  and  future  un 
changed.  Raisins  are  unchanged 
and  dull,  the  Armsby  corner  being 
still  uncertain  and  undecided' 
Other  dried  fruits  dull  and  un 
changed. 

Egr*. 

The  egg  market  is  firm  at  ar 
advance  of  1  cent.  The  receipts 
of  fresh  eggs  are  very  light  ant 
sell  readily  at  market  prices 
The  market  at  present  is  ver\; 
healthy  and  no  important  chang< 
is  looked  for  during  the  coming 
week. 

Butter. 

The  butter  market  is  firm  at  thi 
recent  advance  of  1  cent  per 
pound  on  all  grades.  There  ha: 
been  a  general  increase  in  tll< 
consumptive  demand  for  all 
grades,  and  the  make  has  short 
ened  off  considerably.  A  combi-; 
nation  of  these  strengthening 
elements  has  made  the  markei 
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Window-Dressing  Articles  Wanted 

For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
;  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
d  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
/eral,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
obably  every  one  of  whom  has  some  technical  knowledge  of  win- 
iw-dressing.  What  we  want  is  articles  clearly  describing  window 
.plays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
original — in  fact,  those  which  have  been  used  successfully  are 
rhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
•rage  price  of  $$  each.  All  matter  sent  in  under  this  arrangement 
^uld  be  addressed  to  the  “Window-Dressing  Department.”  II 
iwings  are  also  sent  they  should  be  made  throughout  in  black  ink 
)t  pencil). 


ry  firm  on  the  present  basis, 
d  if  the  coming  week  brings 
y  change  it  will  probably  be  in 
;  nature  of  a  slight  advance, 
e  quality  of  the  butter  arriving 
it  now  is  very  fine. 

Cheese. 

The  cheese  market  is  firm  at  an 
ranee  of  Y>  cent  over  a  week 
a.  The  drouth  in  the  cheese 
iducing  country  has  created  a 
irt  supply  of  milk  and  the  pres- 
t  make  is  25  per  cent  below 
rural.  The  consumptive  de- 
tnd  is  good,  as  is  the  specu- 
ive.  Cheese  made  in  Septem- 
r  is  always  the  finest  of  the 
ison,  and  the  quality  is  at  pres- 
t  running  extra  fancy.  Unless 
n  comes  soon  prices  will  prob- 
ly  go  still  higher. 

Beans  and  Peas. 

Domestic  pea  beans  range  from 
15  to  $2.30,  according  to  the 
re  of  shipment.  The  average 
ce  is  around  $2.20.  Imported 
a  beans  can  be  bought  from  $2 
$2.10.  Old  domestic  pea  beans 
2  about  exhausted.  Marrows 
age  from  $2.35  to  $2.40,  and  are 
ry  scarce.  Imported  marrows 
a  quoted  at  $2.15.  Split  peas 
a  quoted  slightly  higher  by 
me  holders,  while  others  have 
actically  not  changed  their  quo- 
ions  at  all.  Green  and  Scotch, 
as  are  in  fair  demand  for  future 
livery  at  unchanged  prices. 

Produce. 

Potatoes,  45  to  50  cents  per  bas- 
;  80  to  85  cents  per  bushel,  de- 
nd  fair;  sweet  potatoes,  firsts, 
to  40  cents  per  basket ;  seconds, 
to  25  cents  per  basket,  demand 
ad;  beets,  25  to  30  cents  per  bas- 
>  demand  fair ;  Pennsylvania 
>bage,  $1.40  to  $1.50  per  barrel, 
nand  fair;  Jersey,  30  to  40  cents 


per  basket,  demand  fair;  carrots, 
30  to  40  cents  per  basket,  demand 
fair;  cucumbers,  Long  Island,  65 
to  75  cents  per  basket,  demand 
poor;  Jersey  onions,  35  cents  per 
basket,  demand  fair ;  white  pickling, 
$1  to  $1.25  per  basket;  yellow  pick¬ 
ling,  50  to  60  cents  per  basket,  de¬ 
mand  fair;  squash,  20  cents  per  bas¬ 
ket,  demand  poor;  green  peppers, 
10  to  15  cents  per  basket;  red,  25 
to  30  cents  per  basket;  cayenne, 
50  to  60  cents  per  basket,  demand 
poor ;  string  beans,  green,  20  to  25 
cents  per  basket;  yellow,  25  cents 
per  basket,  demand  fair ;  lima  beans, 
improved,  65  to  75  cents  per  bas¬ 
ket  ;  flats,  35  to  40  cents  per  basket, 
demand  fair  ;  yellow  turnips,  25  to 
30  cents  per  basket ;  white,  20 
cents  per  basket,  demand  poor. 

Provisions. 

Smoked  meats  are  firm  and  un¬ 
changed.  There  is  a  good  con¬ 
sumptive  demand  and  a  short  sup¬ 
ply.  Pure  lard  is  J4  cent  above  a 
week  ago,  owing  to  scarcity  and 
good  consumptive  demand.  Com¬ 
pound  lard  is  also  J4  cent  higher, 
owing  in  part  to  the  higher  cost 
of  raw  materials.  Canned  meats 
are  unchanged,  as  are  dried  beef 
and  barrel  pork. 

Green  Fruit. 

Bananas,  large,  $1  to  $1.40  per 
bunch ;  8-hands,  75  to  90  cents  per 
bunch ;  7-hands,  60  to  75  cents  per 
bunch;  6-hands,  35  to  50  cents  per 
bunch,  demand  fair;  California 
oranges,  $3.25  to  $4  per  box,  de¬ 
mand  poor;  lemons,  $3  to  $4  per 
box,  demand  poor ;  limes,  80  cents 
per  hundred,  demand  fair ;  pine¬ 
apples,  $3.50  to  $5  per  crate,  de¬ 
mand  fair. 

Nuts. 

Peanuts,  green,  choice,  4J4 
cents  per  pound ;  fancy,  6j4 


cents  per  pound  ;  jumbo,  7J4  cents 
cents  per  pound ;  roasted,  choice, 
$1.15  per  bushel;  fancy,  $1.50  per 
bushel;  jumbo,  $1.70  per  bushel, 
demand  fair;  almonds  173/2  cents 
per  pound ;  Brazils,  10  cents  per 
pound;  filberts  nl/2  cents  per 
pound ;  pecans,  934  cents  per 
pound;  walnuts,  12%  cents  per 
pound;  mixed  nuts,  ioj4  cents  per 
pound,  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 


Baltimore  Canned  Goods. 

Anticipation  of  increased  activity 
this  week  in  the  tomato  market  was 
fully  realized,  and  the  demand 
spread  to  markets  that  were  sup¬ 
posed  to  be  well  supplied  with  the 
canned  article.  Of  course,  Septem¬ 
ber  is  always  a  very  active  month 
in  the  tomato  market,  often  the 
heaviest  buying  of  the  year  being 
done,  when  times  are  normal,  with¬ 
in  the  thirty  days.  No  one  pretends 
that  the  usual  volume  of  buying 
is  being  done  this  month,  otherwise 
the  prices  would  not  be  around  the 
present  figures,  but  it  is  equal  to 
the  expectations  of  the  canners, 
whose  store-rooms  are  now  relieved 
of  the  pressure  for  room.  The  end 
of  the  season  for  canning  them  is 
now  in  sight,  and  it  is  a  sure  thing 
that  the  output  in  Maryland,  Dela¬ 
ware,  Virginia  and  New  Jersey  will 
fall  much  below  their  output  of  last 
year.  At  the  close  of  to-day  the 
market  was  as  firm  and  strong  as 
at  the  opening  of  the  week.  Toma¬ 
toes  are  worth  attention. 

String  beans  are  showing 
strength,  and  will  do- to  buy  at  to¬ 
day’s  prices.  Sweet  potatoes  are  ac¬ 
tive,  and  spinach  is  a  good  seller. 
The  other  lines  of  vegetables  were 
in  fair  demand,  though  peas  are  a 
laggard  just  now. 

Peaches  and  pears  were  the  ac¬ 
tive  articles  this  week  in  the  line  of 
fruits,  with  some  demand  for  new 
apples.  The  last  of  the  peaches 
are  being  gathered  and  in  two 
weeks  there  will  be  enough  coming 
to  supply  only  the  fruit  stores.  The 
size  of  the  crop  was  badly  mis¬ 
judged  early  in  the  season  by  the 
alleged  experts  in  that  line  and, 
therefore,  the  small  pack  has  been 
a  great  disappointment.  The  can¬ 
ners  will  carry  into  the  fall  and  win¬ 
ter  season  light  stocks,  compara¬ 
tively,  of  all  grades.  The  quality 
of  the  new  pears  is  very  good  and 
the  moderate  prices  will  sell  them. 
New  apples  are  now  being  packed 
and  the  prices  for  good  goods  are 
reasonable.  The  old,  inferior  stocks 
have  been  sold  out.  The  other  ar¬ 
ticles  in  the  line  of  fruits  were  dull. 
Cove  oysters  were  very  quiet  all 
week. 

We  report  the  market  in  detail  as 
follows : — 

Tomatoes. — The  liberal  buying 
by  large  distributers  was  continued 
from  the  week  previous  up  to  the 
close  to-day,  creating  a  strong  feel¬ 


ing  in  all  directions.  The  crop  con¬ 
ditions  have  not  improved,  and  the 
first  frost  of  the  season  in  this  State 
caused  uneasiness  amongst  the 
growers  and  canners.  During  the 
last  two  weeks  the  canners  have 
paid  as  high  as  $20  per  ton  and  over 
for  raw  tomatoes,  against  the  con¬ 
tract  price  of  $9  per  ton  before  the 
canning  season  opened.  These  facts 
do  not  mean  lower  prices  for  the 
canned  article. 

Peaches. — The  late  varieties  are 
arriving  a  week  or  two  ahead  of 
time,  and  the  end  of  the  canning 
season  is  in  sight.  It  will  not  bother 
the  canners  to  carry  during  the  win¬ 
ter  the  light  stocks  they  will  have 
on  hand  after  filling  their  contracts. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

Spices. 

The  market  is  exceedingly  active. 
The  trading  is  most  satisfactory. 
Consuming  demand  seems  unus¬ 
ually  large.  The  general  tone  is 
firm  and  great  scarcity  in  number 
of  spices  prevails. 

Pepper. — The  demand  is  large 
and  spot  goods  are  very  scarce  in¬ 
deed.  Prices  remain  steady  and 
practically  unchanged. 

Cayennes  are  very  active  and  the 
tendency  is  upward. 

Cloves  are  very  active;  demand 
is  large ;  crop  is  reported  late  and 
prices  are  likely  to  remain  firm  and 
probably  advance. 

Pimento  (allspice). — Very  active, 
at  unchanged  prices.  Demand  for 
this  article  is  also  very  large  at 
present. 

Seeds. — Celery  and  mustard  seed 
in  good  demand.  Caraway  is  re¬ 
ported  higher  abroad.  Poppy  and 
coriander  in  fair  demand  at  un¬ 
changed  prices. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 

New  Florida  grapefruit  ranges 
from  $4.50  to  $6  per  crate  and  is 
selling  fairly  well. 

Concord  grapes  range  from  9  to 
1 1  cents  per  basket,  and  Dela¬ 
wares  and  Niagaras  10  to  12  cents. 
California  Tokays  range  from 
$1.50  to  $1.75. 

Colorado  cantaloupes  range 
from  $1.75  to  $2  per  crate  and  are 
in  fairly  liberal  receipt.  New  Ord- 
way  cantaloupes  are  also  com¬ 
ing  from  the  West.  They  are 
pink  in  color  and  come  packed  one 
dozen  in  the  case  at  $1. 

New  Cape  Cod  cranberries 
average  $7  per  barrel,  and  New 
Jerseys  $2.50  to  $2.75  per  crate. 
'I'he  demand  is  fair. 

Eastern  Shore  peas  are  in  mar¬ 
ket.  There  are  usually  some  ship- 
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ments  late  in  the  season.  The 
average  price  is  $1-5°  and  the  de¬ 
mand  is  only  fair. 

Red  sweet  potatoes  average  35 
cents  per  basket.  Ordinary 
sweets  range  from  30  to  40  cents, 
which  is  a  good  price  for  the 
quantity. 

New  apples  continue  about  an 
average  price — $2.25  to  $3  per  bar¬ 
rel.  The  demand  is  fair. 


Will  Now  Enforce  Limited  Price  on 
Cream  of  Wheat. 

The  Cream  of  Wheat  Co.  has 
sent  the  following  letter  to  whole¬ 
sale  grocers : — 

It  is  apparent  that  in  the  years  that 
have  elapsed  since  Cream  of  Wheat 
was  first  placed  upon  the  market, 
some  of  our  customers  have  over¬ 
looked  the  original  terms  and  condi¬ 
tions  of  sale,  with  the  result  that  the 
limited  price  on  Cream  of  Wheat  is 
not  being  well  maintained  in  certain 
districts.  In  order,  therefore,  that 
the  situation  may  be  cleared  up  and 
prices  restored  to  the  normal  basis 
of  profit  to  the  jobber,  we  are  send¬ 
ing  to-day  by  registered  mail  to 
each  of  our  customers  a  letter  identi¬ 
cal  with  this,  restating  our  terms  of 
sale  as  follows  : — 

Cream  of  Wheat  to  be  sold  to  the 
retail  trade  at  not  less  than  $4.50 
per  case,  f.  o.  b.  jobber’s  home  point; 
carload  purchases  to  be  for  resale 
exclusively  to  the  retail  trade  of  the 
purchaser  and  not  to  be  sold  to  or 
divided  with  any  other  wholesaler. 
We  will  be  unable  to  continue  sales 
to  dealers  who  violate  these  terms. 

At  the  full  limit  price  to  the  retail 
trade  there  is  no  more  than  a  just 
margin  of  profit  to  the  wholesaler. 
Our  attitude  regarding  the  mainte¬ 
nance  of  this  limit  price  is  distinctly 
in  the  interest  of  the  wholesale  gro¬ 
cery  trade,  and  we  feel  justified, 
therefore,  in  expecting  the  cordial 
co-operation  of  every  jobber,  and  we 
request  that  you  will  kindly  write  11s 
an  assurance  of  your  positive  assist¬ 
ance. 


ASSOCIATION  NEWS. 


Little  Rock,  Ark. 

The  Little  Rock  (Ark.)  Retail 
Grocers’  Association  has  adopted 
the  following  resolution  : — 

Resolved,  That  an  Advisory  Com¬ 
mittee  of  three  be  appointed,  to 
whom  in  the  future  all  new  forms 
of  advertising  and  money-making 
ventures  solicited  by  irregular  can¬ 
vassers  shall  be  referred.  This  com¬ 
mittee  is  known  only  to  the  presi¬ 
dent  and  manager.  Every  merchant 
and  business  man  is  asked,  when  ap¬ 
proached  by  a  canvasser  of  any  and 
all  kinds,  to  at  once  refer  him  to 
the  association  manager,  who  will 
immediately  investigate  and  report 
facts  to  the  Advisory  Committee. 

This  committee  will  take  imme¬ 
diate  action  and  an  early  reply  will 
be  forthcoming  in  each  and  every 
case,  and  publicity  given  to  all  mem¬ 
bers  in  ample  time  to  meet  any  con¬ 
ditions  that  may  arise. 

This  Advisory  Committee  shall 
have  power  for  making  all  arrange¬ 
ments  for  contracts  for  advertise¬ 
ments  or  purchasing  of  tickets.  We 
hope,  and  are  confident,  that  we  can 
show  the  merchants  during  the  next 
six  months  that  we  can  save  them 
several  hundred  dollars  from  this 
action  alone. 

The  association  manager  shall  se¬ 
cure  the  indorsement  and  signature 
of  all  members,  thereby  agreeing  to 
extend  no  patronage  to  the  classified 
medium  below-mentioned,  which  has 
been  voted  as  unprofitable  by  the  Re¬ 
tail  Grocers’  and  Merchants’  Asso¬ 
ciation. 

We  further  advise  that  the  follow¬ 
ing  is  a  classified  list  of  mediums 
which  we  deem  unprofitable  : — - 

Race  course.  Scoring  card. 

Circus  day.  Field  Day. 

Baseball.  (Fence  advertisement 
excluded.) 

Football.  (Special  day  celebra¬ 
tions.) 

Foreign  canvassers  soliciting  ad¬ 
vertising  of  all  kinds. 

Hotel  registers  and  bulletins. 

Advertising  in  directories  or  bills 
of  fare  of  all  kinds. 

Special  editions  of  all  papers, 
periodicals,  etc. 

All  religious  and  professional 
periodicals’  advertisements. 

Promiscuous  donations  of  all 
kinds. 


Trading  stamps  of  every  descrip¬ 
tion. 

Ticket  sellers  for  raffles  and  lot¬ 
teries  of  all  kinds. 

Fraternal  societies,  pleasure  clubs, 
benefit  entertainments  and  ticket 
sellers  of  all  kinds ;  in  fact,  canvass¬ 
ers,  regardless  of  sex,  class,  creed  or 
social  organization. 

We  further  recommend  that  the 
Advisory  Committee  shall  have 
power  to  assess  all  members  propor¬ 
tionately  who  are  paying  $2  dues,  or 
more,  to  meet  these  emergencies  as 
they  fall  due,  such  additional  assess¬ 
ments  to  be  made  monthly  after  the 
Advisory  Board  have  passed  thereon. 


A  Colossal  Market. 

On  or  about  September  10,  1908,  there 
will  be  opened  in  the  city  of  Chicago 
an  enterprise  of  great  magnitude.  Its 
great  object  is  to  supply  a  thickly  set¬ 
tled  neighborhood  with  all  manner  of 
goods  under  one  roof. 

This  company  is  known  as  the  Grand 
Central  Market,  and  is  located  at  Har¬ 
rison  and  Loomis  streets,  which  is  in 
the  midst  of  the  heavily  populated  part 
of  the  West  Side. 

There  are  upwards  of  400  stalls  in 
this  building,  which  are  to  be  rented 
to  individuals  at  certain  prices,  accord¬ 
ing  to  location.  Light,  heat  and  equip¬ 
ment  for  the  handling  of  the  goods  sold 
will  be  furnished  by  the  market  company. 
The  exterior  of  this  building  looks  like 
an  ancient  fortress.  Walls  are  of  heavy 
brick  construction  and  have  towers 
along  the  several  sides  in  a  design  re¬ 
sembling  the  towers  on  ancient  castles. 
The  roof  is  practically  all  glass,  so  as 
to  give  abundant  light  and  ventilation. 

Growers  of  markett  produce  will  rent 
locations  and  display  their  owp  goods 
and  sell  them  direct  to  the  consumer. 
The  promoters  of  this  institution  have 
gone  into  every  detail  with  great  thor¬ 
oughness,  looking  at  the  proposition 
from  all  sides,  so  as  to  have  every  feat¬ 
ure  as  near  perfect  as  possible. 

Their  greatest  aim  is  to  insure  to  the 
patrons  of  this  institution  a  square  deal ; 
to  prevent,  as  far  as  possible,  any  con¬ 
ditions  which  would  influence  a  patron 
to  discontinue  buying  at  their  market. 
Taking  into  consideration  the  fact  that 
a  large  proportion  of  the  stalls  will  be 
rented  to  retailers  of  meats,  groceries, 
delicatessens,  fruits,  etc.,  whose  produce 
is  sold  by  weight,  they  determined  to 
make  a  thorough  study  of  the  various 
weighing  devices  on  the  market. 

They  did  not  think  it  advisable  to 
leave  it  to  the  discretion  of  each  indi¬ 


vidual  tenant  the  choosing  of  the  seal 
to  be  used,  so  they  determined  to  supj 
this  equipment  themselves  and  place  1 
hind  their  use  their  own  guarantee, 
well  as  the  guarantee  of  the  compa 
supplying  the  scales. 

The  result  of  their  investigations  w 
the  ordering  and  installing  of  100 
the  latest  improved  Dayton  Moneyweig 
Computing  Scales — thorough  examin 
tion  having  proven  that  with  these  seal 
there  was  the  least  possible  chance 
error  in  weighing  or  computing. 

The  Moneyweight  Scale  Company 
to  be  congratulated  on  landing  this  fi 
order,  not  only  for  the  number  of  sea 
of  highest  standard,  but  also  for  t 
moral  backing  of  the  institution  in  whi 
these  scales  are  to  be  used. 

The  makers  of  these  scales  are  t 
pioneers  of  the  computing  scale  bu: 
ness  and  their  determined  effort  to  equ 
the  merchant  with  the  best  possible  d 
vice  for  handling  their  goods,  plac 
them  in  the  enviable  position  which  til 
now  hold  in  the  confidence  of  the  r 
tailers  throughout  the  country. 


The  New  Home  of  Wheatena. 

At  Rahway,  N.  J.,  on  the  line  of  tl 
P.  R.  R.,  the  Wheatena  Company  ha 
erected  a  four-story  reinforced  concre 
building  for  the  manufacture 
Wheatena,  the  oldest  breakfast  food  < 
the  market.  The  plant  is  equipped  wi 
all  the  latest  and  most  improved  m 
chinery,  everything  being  run  by  electri 
ity.  The  building  is  absolutely  fireproc 
and  what  is  of  equal  importance  is  ve 
min  proof;  a  thoroughly  sanitary  buili 
ing  with  plenty  of  light  and  ventilatio 
making  it  ideal  for  the  employees.  Tli 
roasting  room  is  located  on  the  foun 
floor  because  of  the  great  amount  an 
intensity  of  the  heat  required  in  the  cool 
ing  and  to  do  away  with  double  ham 
ling.  From  the  roasting  room  the  grai 
after  chilling,  is  sent  to  storage  bins  ar 
from  here  to  an  automatic  weighing  m; 
chine,  where  it  is  weighed  in  large  quai 
tities,  and  then  to  a  second  automat 
weigher,  which  portions  out  the  propf 
quantity  for  each  package.  The  packii 
room  occupies  the  entire  second  floor  ar 
from  the  filling  table  the  packages  run  c 
6-inch  cotton  duck  belt  conveyors  and  pa 
in  front  of  girls,  who  do  the  sealing,  an 
carried  along  to  the  end  of  the  roor. 
where  the  packages  are  put  into  woodq 
cases  for  shipment.  The  nlant  is 
worthy  home  for  a  high-class  food  ar1 
it  is  reasonable  to  predict  that  the  stead 
annual  increase  in  the  sales  of  Wheaten 
will  be  continued  until  the  full  capacij 
of  the  plant  will  be  necessary. 


(ST) 

<iA*LE  K 

""W.ees. 

!  /  208  N.DELAWARE  AVE . 

AND 

209  N.  WATER  ST 


A  BREAKFAST  SWEET 

Royal  Table  Syrup 
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This  is  a  bright  sparkling  syrup,  delicious  flavor,  good  body,  and  with  the  approach  of  cold  weather 
there  is  nothing  more  appetizing  as  a  breakfast  sweet ;  to  be  used  with  'corn  bread  or  hot  cakes. 

Barrels,  per  Gal.,  31c.  Half-Barrels,  per  Gal.,  33c. 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 
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IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


ffci*  Department  i a  devoted  to  the  criticiam 
advertising  matter  eenl  in,  to  the  flsrvisin* 
new  advertising  ideal  for  special  occasions, 
oa  request,  and  to  the  suggesting  of  original 
rertisements  when  data  ii  supplied.  All 
Mnnnications  sent  in  for  this  Department 
anld  be  addressed  to  the  Editor  of  Science 
Advertising.  They  will  he  filed  in  then 
Jer  and  taken  tip  according  to  strict  rotation. 


Chippewa  Falls,  Wis., 

Sept.  12,  1908. 

Editor  “Science  of  Advertising  ” 

Dear  Sir : — I  beg  to  thank  you  for 
your  kind  criticism  of  our  little 
store  paper,  “Snap  Shots,”  which  ap¬ 
peared  in  a  recent  issue  of  the  “Gro¬ 
cery  World  and  General  Merchant. ’v 
I  know  I  have  profited  by  it. 

It  pleased  me  to  learn  that  you 
liked  some  points  about  our  little 
"Business  Bringer.”  Especially  did 
it  please  me  to  have  you  say  that 
“you  would  find  time,  somehow,  to 
get  out  the  paper,”  for  I  knew  right 
along  that  my  excuse,  “no  time,  ’  was 
a  pretty  poor  one. 

And  you  will  notice  that  your  kind 
suggestion  has  already  borne  fruit, 
for  inclosed  you  will  find  a  copy  of 
the  current  issue  of  “Snap  Shots,” 
“just  out.”  And  the  strangest  part 
of  it  is  that  it  took  only  a  day  and  a 
night  and  part  of  another  day  to  get 
the  copy  written,  the  copy  set,  the 
paper  printed,  addressed  and  mailed 
to  one  thousand  of  our  kind  friends 
and  neighbors,  and  delivered  by 
carriers  to  another  thousand  kind 
“city  folks.”  (You  see,  we  live  al¬ 
most  in  the  country  here,  our  store, 
though  on  Main  street,  being  located 
about  a  mile  from  the  main  business 
part  of  the  town,  which  fact,  not¬ 
withstanding,  our  cash  sales  to-day 
amounted  to  a  little  over  $738,  which 
we  think  not  so  bad  for  a  little  two- 
by-twice  country  store.) 

I  know  that  the  present  issue  of 
“Snap  Shots”  shows  plainly  that  it 
was  gotten,  out  in  a  hurry.  Nothing 
would)  please  me  more  than  to  have 
you  tell  me  of  its  many  faults,  in  re¬ 
turn  for  which  I  hereby  make  prom¬ 
ise  to  do  better  with  forthcoming 
issues,  knowing  full  well  that  my 
aforementioned  excuse  will  go  no 
longer  with  neither  you  nor  my  part¬ 
ner. 

Inclosed  herewith  you  will  also 
find  a  circular  advertising  a  special 
sale  on  soap  which  rrright  interest 
you  because  of  the  fact  that  it  is 
printed  on  the  back  of  the  soap  wrap¬ 
per. 

With  best  wishes,  I  beg  to  remain, 
Yours  truly, 

Otto  P.  K.  Hjermstad. 

The  feature  of  the  soap  circular 
referred  to  is  certainly  a  novel 
one.  The  Success  Store  has  sim¬ 
ply  gotten  a  lot  of  soap  wrappers 
from  the  manufacturer  and  has 
used  them  to  print  his  circular  on. 
It  is  a  particularly  good  idea  be¬ 
cause  it  combines  the  grocer’s  ad¬ 
vertisement  for  the  soap  with  the 
manufacturer’s  own  statements 
concerning  it.  In  addition  to  that. 
I  imagine  that  the  manufacturer 
probably  contributed  the  wrap¬ 
pers  gratuitously,  which  reduced 
the  cost  of  the  printing. 


The  new  copy  of  “Snap  Shots” 
inclosed  is  quite  an  impressive 
publication.  As  I  remember  the 
other  copies  discussed  several 
months  ago,  they  were  consider¬ 
ably  smaller  than  this;  the  copy 
before  me  is  about  a  third  larger 
than  the  “Grocery  World  and 
General  Merchant”  and  is  printed 
in  newspaper  style  on  fine  coated 
paper. 

*  *  * 

The  first  page  is  devoted,  ex¬ 
cept  for  the  first  and  last  columns, 
to  an  advertisement  of  the  State 
Fair.  The  first  column  is  devoted 
to  some  reading  matter  about  sev¬ 
eral  special  sales  projected  for 
“Success1  Store,”  and  the  last  col¬ 
umn  exploits  the  fair  again  in 
reading  matter  style.  Across  the 
inside  pages  is  a  large  advertise¬ 
ment  for  the  “Success  Store,” 
shoes,  overalls,  kitchenware,  soap,, 
groceries  and  dry  goods  being  ad¬ 
vertised.  The  advertisement  is 
too  large  to  reproduce,  but  is  well 
prepared.  The  fourth  page  I  re¬ 
produce  below.  It  is  most  typical 
of  “Snap  Shots,”  and  I  assume 
shews  the  general  scope  and 


make-up  of  the  paper  in  ordinary 
times,  when  there  is  no  fair  to 
make  special  advertising  neces¬ 
sary 

*  *  * 

This  number  of  the  paper  can 
hardly  be  judged  as  an  advertise¬ 
ment  for  the  Success  Store  be¬ 
cause  more  importance  has  been 
o-iven  to  the  matter  advertising 
the  fair  than  to  the  store  adver¬ 
tising.  However,  the  paper 
shows  both  ability  and  care,  and 
I  have  no  doubt  will  be  an  ex¬ 
ceedingly  attractive,  enterprising 
and  newsy  little  afifair  when 
there  is  nothing  in  it  but  the  ad 


Bad  Demonstrations  of  Ameri¬ 
can  Canned  Goods  in 
England. 


United  States  Consul  T ells  of  One  Done 
by  Chicago  Tinned  Meats  Packer  in 
the  Wrong  Sort  of  Store.  Believes 
that  Proper  Demonstrations  Would 
Greatly  Increase  Our  Canned  Goods 
Sales  There. 


vertising  of  the  store  alone.  One 
thing  I  think  should  be  guarded 
against,  the  danger  of  using  too 
much  local  news  matter.  I  should 
make  the  store  dominant  through¬ 
out.  Also  should  Mr.  Hjermstad 
be  careful  that  enough  is  used  not 
to  make  the  paper  prosy.  There 
ought  to  be  just  enough  local  mat¬ 
ter  of  general  interest  to  leaven 
the  mass  of  advertising  a  little. 
How  much  is  a  matter  of  judg¬ 
ment  ;  no  rule  can  be  laid  down 
for  it 


tiif.  success  store 


snap  shots  NO  ONE  NEED 

GO  HUNGRY 


the  SUCCESS"  store 

-TAKEN  BY  - 
Hjerbstao  At  Niaee 


The  msnagemml  of  Che  Fair  Aaao- 
elalton  ha*  worked  for  a  whole  year  to 
mike  the  Twelfth  Aa.iual  Fair  of 
Northern  Wisconsin  ill® 
beet  ekhlbition  ever  ettempud  In  tma 
pert  of  the  country.  •I'd  It  l«  now  up 
to  you  to  meke  It  the  financial  eu«de*» 
that  it  ehould  be. 

The  Fair  le  worth  eeej»g.-!»  fact, 
were  a  men  to  travel  •  thousand  mil-.* 
to  get  to  tide  esWbitlon,  It  would  l> 
time  and  money  well  lnvo»U.-d.  With 
It*  great  display*  of  Northern  Wie- 
coneln  product!  ;  it#  Immense  showing 

of  live  etoek;  It*  fast  and  sicellsnl 
raeea  ;  iu  many  wonderful  free  altrao- 
,0.  sod  «cor.  «  of  aniuyenfent  oBer- 
ge  of  ell  kinds,  a  person  m|ght  ipend 
.  month  here  and  everyday  see  and 
m  something  that  would  be  of  bcnO- 
Si  for  the  real  of  his  or  her  Itfeiinn 
Nothing  should  keep  yo't  from 


You  SHOULD  US! 


PUBLIC  PLAINLY 
PLEASED 


SAVE  THEM 

Have  you  ever  stopi»d  to  Hunk  that 
Ih^c  little  tickets  we  Issue  with  every 
cju|i  purchase  cost  »•  hundred*  of  d»l- 
I  during  the  course  of  a  year-'  And 

y  are  Issued  for  your  special  bene. 

ng  should  keep  yo,i  from  at-  Hi.— as  a  little  When  lhal  Wo  appnr 
W.OU.U0  this  grand  Fair,— not  only  onujats  your  kind  patronage  and  also 
day,  but  every  day,  and  the  evenings  demonstrate  to  you  that  “it  1*7' 
u  well.  Let  us  all  pull  together  and  Grade  at  The  Ij.iccoss." 
boost  our  areal  Fair  for  upon  all  of  ns  The  tickets  are  good  for  a  two  P 
depend*  whether  or  not  the  able  man- [cent  rebate  on  your  cash  pure  liases, 
age n  of  the  Fair  who  have  spent  so  in  other  words,  every  time  you  buy 
much  lime  and  money  in  the  internal 
of  Northern  Wisconsin  shall  reap  any 
rewards  for  their  many  sacriBecs. 

Incidentally,— nothing  should  keep 
you  from  calling  at  The  Sojseeu  8  to  re 

00  your  way  to  and  from  th*  fair  You 

know  we  will  br  nighty  glad  to  *•*<■ 
you,  aod  we  hate  much  Of  Importance 
to  talk  over  with  you. 


»  jpl*.*  of  year*  ago  has  reached 
precedented  proportions  and  large 

by  thu  million.  The  sale  of  one  cent 
he.  illcruBaed  proportional!)  at 
Sam  daily  handles  hundreds  of 
ids  of  the  |«st  cards  through 


Our  post  oard  bust 


dollar-#  worth  of  good 


you  In  cash.  And  o«  a  month-#  «  1,^  ud 
year's  purchases  Ifila  ,rb*t*  w  I  being addo 

- -  .  .„ug  little  sum.  Not  s  1  . 

»  ....  -hst  oft  pay  out 
e-Jd  hard  cash  for 


OUR  HOME  COMING 

Comparatively  Utile  has  been  aaJd 
regarding  the  Home  Coming  festival 
Which  will  be  held  la  this  city  during 
Fair  week,  and  yet  we  know  It  will  be 
one  of  the  mato  features  of  the  wok. 
and  In  some  res  pee**  even  avershadow 
c.ur  grand  Fair. 

Secretary  Richey, 'of  ihs  Home  Com¬ 
ing  Committee, has  asnt  out  thousands 
of  Invitations  to  all  parts  of  the  United 
States,  Canada  and  Europe,  Inviting 
all  forms*  resident*  of  Cblpp***  Fall* 
and  Chippewa  county  to  gather  here 
during  Fair  week  to  renew  old 
qualntaoee*  and  have  a  good  llms 

tin*  midst  of  all  their  friend*,  old  and 

aew  Judging  from  pree.nl  Indication* 
thousands  of  former  Chippewa  people 
will  aooepi  the  Invitations  and  gathfi 
here  In  one  great  big  family  re-unlon, 
and  the  result  will  be  that  during  Fair 
week  you  will  has#  a  chance  to  shake 
hand*  and  talk  over  old  lime*  with 
svory  person  you  ever  kaew,  heard  or 
read  about,  for  they  will  all  be  here 
The  Home  Comer*  will  be  here,  not 
only  to  shake  hand*  with  their  okl 
friends  of  their  former  home,  but  they 
Will  also  take  in  tKfcghu  of  the  grand- 
eel  iihlbltloo  ever  shown  In  this  part 
of  the  country,  and  to  you  I*  will  bo 
worth  the  price  of  admission  just  U> 
go  u»  ih-  Fair  to  neat  your  old  friends 
and  neiglilares. 

gN At*  dIHJTfi  eileodsluall  Home 
Comers  a  hearty  wrleomv.  May  your 
brief  return  01  our  fair  city  brtug 
many  fond  recollections  <**  yuuv 
.•  beauty  /ii  your  f 


vail?  1 


f  goods  at  our  .to,.  ^  w|fcklll 

us  only  ninety  eight  |  l>ur  stock  now 

.....  .re  rc funded  .  . 


ss  Is  increasing 
rrv  a  Couple  u| 


Thu  biggest  demand  is  ft 


constantly 
the  local 


liars  ill  cold  hard  cash  for  the  re  ,  t,.cll  published  to  date, 

■ooftlioae  little  ^IckeU.  Are  you  wlorld  erf,  lnd  the  or^i 

wiving  any  of  this  rebat.  money  M  .  carta  Among  the  I, 


•V— . :  ,  „  _  .  half-tone  card#  Among  L_.  - 

is  your  own  fsult  If  you  ire  not,  for  „„  ,|.s  Hlg|t 

our  rebate  offer  I*  open  to  everyouuf  School  Building,  Victor  Block,  Irvine 
Wc  »re  the  only  merchant.  ••  Chip-  ,  ^  vtc  ,„ud  «o|ured 
p*w.  Fills  psy'-ig  you  •  ««*«*•  I  t  The,  sell  for  twenty-live  eenjs 
count  on  you#  cash  purchase.^  |  v  /  ^  T|'.  , 

Uur  good,  being  as  | lioo¥ul,|,  csrds  hr  ■  beSuUf.ll  bpoklyl 

ts-ssxetzssz 

Item  youbuyT 


of  all  kinds  and  our  prices 
are  money  savers. 

Our  Line  of 

TABLETS 

is  especially  strong.  As 
a  leader  we  offer  you  a 

500-Page  Tablet 

for 

5  cents 


Porch  Flour  Paint 

.  y.  -ui.plc  use  only. 
(Isllowc:..,-.:. 

ITitlf  gallon/ 

Quart*  . 

Floor  Lac 

The  beat  floor  finish  made 

Gallons . 

Half-gallons 

Quarts.. 


Verily,  you  are  losing  money  *»•' 
dsy  you  stay  *w*y  from  Tim  Suce 
Store.  Ask  your  oelghbor 
lives  If  this  I*  not  to. 


TAKE  STRENGTH  BEFORE  FAIR 

The  South  Side  liaa  the  pretentious, 
though  practical  idea,  to  open  the 
Northern  Wisconsin  State  fair  oh  the 
eve  df  tlie  fourteenth  of  SepUimberby 
serving  sel.d  and  substantial  "*•’«**. 
aorner  of  Main  and  (jreensllle  streets 
The  organising  ladle*  think  that  the 
weal*  will  twi  too  floe  to  be  free  and 
•lllladly  «vsry  adult  will  give  B< 

lent*  and  every  child  16  cniila,  If  nut 

more.  Welcome,  and  three  cheer*  to 
tv.ry  one. 


ie  you  come  to  the  *1 

IT  IS  A  GOOD  ONE 

Mr.  J  A.  Duncan  recently  Installed 
new  wagon  scale  for  us  snd  after 
many  thorough  tests  we  cso  truth¬ 
fully  state  llial  It  I*  the  best  and  must 
accurate  scale  in  Hi#  city. 

"Improved  Howe,-’ 
...  ....  .  .t  model,  with  a  • 

ptcity  id  live  tuns  snd  a  plalfo 


lio< 


large 


""Ugh 


biggest  wagon*  nod  sleigh*  No  ts- 
penSC  was  spared  lo  making  tills  sea 
the  meat  tiubelaiitlal  one  In  the  oily,- 

Ire...  rliet  will  weigh  the  smallest  I 
•1  load  wi jli  absulo 
maUesi  fyacllon  of 


The  pit  is  made  from  r jie  t 
-role  blocks  sunk  deep  In  ths 


,  »  A  sewef  drains  every  drop 
u  r  from  the  p4.  thereby  Insur- 
i)  pari  of  Ih*  peals  against  rush 


Our  5  &  10  cent  Tables 

are  covered  with 
genuine  bargains  in 
Home  Goods  that  -  f  i(W, 
you  need  every  dayh-  ^^r^/rere 

in  the  year.  Don't  ••  . - . . . 

fail  to  look  them 
over. 


!  . 

Fafnily  Pairils 
■tint*  (or  shelves, furnl 


Varnishes 

Kopal  for  outside  and  Inside  use. 

Gallon*  •*i'1 

Half  gallon*  1  £ 

Quarts  •  ■  * 

Mamot— The  best  floorvsmish  r.vad* 
Gallon* 

Halfgallons.  , 

Pal*  Flpwinw—  For  all  kind#  of  wood 

”rk- 

Ions  .  •*-»' 

If  gallons.  . f  °° 

Color,  in  Oil 

Ve  liava  all  color*,  ground  In  pure 

"'re—' 

Barn  Paint 

•W.  CuiiimouwealHi  barn  paint  is 
best  made.  . .  .. 

uallun- 

Alston  Pninta 

These  are  gpod,  r*atly-n't*»d  pmht* 
for  outside  u#  inside  use.  at  wry  low 

. .  ...  f  1.40 

H»lf  gallons  '  Jn 

Quarts  .  40 

i  While  Land 

,1  W*  hand  hi  the  well-known  Havanan 
White  I«»d,  guaranteed  lo  give  al-*o- 
I,  lute  silisfaclion 

In  Uh.  A.  W  and  100-lb.  keg*.  p*r 
;i>Ouud.  only.  TS« 

rSjfiy 

Best  pure  putty,  per  pound  ...  -  *« 

Linseed  Oil 

Best  Minnesota  Boiled  and  Raw  Lin- 
I  seed  Oil,  per  gallon  ■* 

Gallon  *6e 


Tlie  b«sl  t< 


THE  SVCCESS  STOAE 
Hjermstad  ®  Nibbe 
CENEKAL  MERCHANDISE 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant. 

Washington,  D.  C., 

September  25,  1908. 

Consul  Charles  N.  Daniels 
writes  from  England  that  a  short 
time  ago  one  of  the  large  meat 
packing  firms  of  Chicago  con¬ 
ducted  a  two  weeks’  demonstra¬ 
tion  of  their  products  in  one  of  the 
principal  grocery  establishments 
in  the  centre  of  Sheffield.  As  to 
the  propriety  of  this  manner  of  in¬ 
troducing  American  food  prod¬ 
ucts  in  England  the  Consul  says 
that  this  demonstration  doubtless 
resulted  in  bringing  to  the  atten¬ 
tion  of  consumers  the  value  of  the 
products  shown  and  the  care  that 
is  given  to  their  preparation.  It 
may  be  well  to  call  attention  to 
the  fact  that  the  larger  grocerv 
stores  in  Sheffield  are  not  the 
places  where  a  demonstrator 
would  come  in  contact  with  the 
great  mass  of  consumers ;  the 
trade  of  these  large  establish¬ 
ments  is  more  on  order  by 
servants  or  by  telephone,  while 
the  housewives  who  do  their  own 
shopping  get  their  supplies  from 
the  smaller  shops  in  their  im¬ 
mediate  neighborhood. 

Had  the  greater  part  of  the  time 
of  the  demonstrator  been  spent  a 
day  or  two  at  a  time  in  these 
smaller  shops,  the  Consul  thinks 
that  by  far  a  larger  number  of 
direct  consumers  of  the  middle 
class  would  have  been  come  in 
contact  with,  and  it  is  this  class 
that  are  the  largest  consumers, 
and  it  is  among  this  class  that  the 
prejudice  against  American  tinned 
(canned)  goods  is  the  strongest. 
Again,  short  time  demonstration 
among  the  smaller  shops  of  an 
English  city  would  result  in  edu¬ 
cating  the  shopkeeper  as  well  as 
the  consumer  as  to  the  value  of 
the  products  and  the  various  uses 
to  which  they  could  be  put.  This 
suggestion  holds  good  as  regards 
American  canned  and  dried  fruits 
as  well  as  meat  products. 

On  the  shelves  of  every  small 
grocery  shop  in  Sheffield  may  be 
seen  a  stock  of  American  canned 
fruits,  and  doubtless  in  their  stock 
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Come  See  Us 


JTT  Yon  grocers  who  sell  Gurnse  butter, 
or  any  of  our  brands,  try  and  get  in  to 
see  us  when  in  town  for  Founders’  Week. 

First,  because  we  want  to  know  you,  and 
second  because  we  want  to  do  our  share  in 
giving  you  a  Philadelphia  welcome. 

Remember  this  and  drop  down.  Glad  to 
see  you. 


P.  F.  Brown  &  Co. 


CERTAIN 
Philadelphia 
consumer  had 
long  bought  a  brand 
of  baked  beans  that 
we  consider  next  best 
to  Van  Camp’s.  One 
day  she  bought  Van 
Camp’s,  and  at  once 
began  to  buy  them 
always  and  dropped 
the  other  brand. 
Asked  the  difference, 
she  said  she  couldn’t 
describe  it,  but  “Van  Camp’s  somehow  tasted  better.” 

The  consumer’s  palate  is  after  all  the  court  by 
which  we  wish  to  be  judged.  We  believe  we’ll 
get  the  verdict  eight  times  out  of  ten.  And  we 
should,  for  better  materials  go  into  Van  Camp’s 
Pork  and  Beans  than  into  any  other  brand  packed 
to-day.  “Get  some”  new  trade. 

i - - " 


GET  SOME' 


J 


*The  Van  Camp  Packing  Company 

Indidaidipolis,  Indiana*. 


is  to  be  found  a  supply  of  dried 
fruits  as  well.  Some  of  the 
canned  goods  by  their  appearance 
show  them  to  be  slow  of  sale,  and 
the  reason  for  this  is  in  the  lack 
of  knowledge  of  their  value  as  a 
food,  and  the  variety  of  ways  in 
which  they  can  be  used.  Many 
of  the  dealers  know  as  little  as  the 
customer  in  this  respect. 

The  American  Consul  states 


that  a  systematic  campaign 
demonstration,  instructing  al 
dealer  and  customer,  coupled  w 
judicious  advertising,  would 
suit  in  increasing  the  sale  of  th 
products  and  building  up  a  tr; 
for  American  canned  goods 
England  that  would  be  free  fr 
danger  of  loss  by  home  cori?p< 
tion. 

Holt 


Selling  Talks  With  Grocery  Clerks 

Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Groc 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  A 
vice  from  the  Head  of  the  House  on  Selling  Goods  ai 
Other  Subjects. 

nf  "  T?ffry  ™dAnd  General  Merchant’’  has  come  into  possession 

of  a  series  of  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  Issued  reeu- 
t°lt®  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  it  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other clerks 
as  well  as  other  grocers  who  have  clerks.— Ed.] 


EFFORT. 

One  day  last  week  a  man  was 
going  out  the  door  when  the  floor 
walker  asked  whether  he  had 
been  served.  It  seems  he  wanted 
a  picnic  ham  to  weigh  5  pounds, 
and  the  clerk  who  waited  upon 
him  ^aid  that  he  had  none  as  light 
as  5  pounds.  The  floor  man  sold 
him  one  that  weighed  5%  pounds. 
This  goes  to  show  that  not  suf¬ 
ficient  effort  is  always  displayed. 
Give  your  whole  mind  to  the  cus¬ 
tomer  you  have  in  hand.  Let  him 
or  her  go  out  fully  impressed  with 
our  thoroughness  to  please. 
That  s  what  wins.  This  man 
wasn  t  sticking  on  a  half  pound  or 
even  a  pound.  Lots  of  people  the 
same  way.  Don’t  let  a  similar  in¬ 
cident  be  reported. 

THE  BARGAIN  COUNTER 

is  working  admirably.  It  answers 
the  purpose  for  which  it  was  in¬ 
stalled,  and  that  is  to  bring  in 
more  people.  The  fact  that  no  in¬ 
formation  is  given  nor  any  orders 
taken  for  bargain  counter  goods 
over  the  phone  makes  the  scheme 
still  stronger. 


'  SELLING  BUTTER. 

Elgin  firsts  at  28  cents  for  this 
week  should  do  some  butter  busi¬ 
ness.  Good  idea  to  ask  for  crocks 
and  tin  pails— tell  about  the  price 
and  quality  and  say  how  nicely 
we  can  pack  it  and  how  much  be- 
ter  and  cleaner  it  will  keep  in  this 
shape. 

We  ought  to  break  all  records 
the  coming  week  with  this  qual¬ 
ity  of  butter  at  such  a  price,  and 


we  will  if  you  follow  up  the  w 
the  condition  demands. 

TALK  OLIVES. 

Now  that  we  have  got  the  se 
ing  price  of  a  14-ounce  bottle 
Queen  or  Stuffed  olives  down 
25  cents,  sell  them.  Talk  oliv 
by  the  quart  at  25  and  35  cenl 
Keep  a  jar  of  both  on  the  fro 
counter  and  let  everybody  samp 
them  this  week.  We  started  tl 
season  last  year  by  doing  this  vei 
thing,  and  we  never  sold  so  mar 
loose  goods  in  spite  of  the  high< 
prices.  This  applies  to 

OTHER  THINGS. 

It  sold  a  lot  of  peas  last  weel 
It  increased  our  cheese  business 
few  weeks  since. 

In  a  measure  temptation  undei 
lies  the  whole  scheme  of  doin 
business.  It  may  be  an  ad.  ] 
may  be  display.  It  may  be 
sample.  But  at  the  bottom  c 
these  three  distinct  efforts  lies  tb 
desire  to  tempt. 

The  writer  was  offered  a  daintj 
chocolate  in  the  store  of  a  Phila 
delphia  grocer  not  long  since.  Il 
tasted  good — the  taster-  was 
tempted  and  fell. 


QUESTION-  BOX. 

No.  2  says,  “Many  a  time  I  ai 
told  by  customers  that  run 
boarding  house  that  they  get 
per  cent,  off  their  bills.  Can  w 
promise  that  to  large  buyers” 
No  !  emphatically  no !  There  isn’ 
a  “legitimate”  grocer  living  tha 
can  give  5  per  cent,  off  and  dis 
count  his  own  bills. 
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No.  io  says,  “Some  people  say 
e’re  higher  on  certain  things 
lan  other  grocers.”  Well,  every 
iccessful  store  hears  that.  Oc- 
isionally  it  may  be  true  where  a 
le  is  being  conducted,  or  where 
dealer  doesn’t  follow  up  the 
arket  conditions,  or,  indeed,  as 
ie  writer  can  testify,  where  a 
lan  doesn’t  know  what  his  goods 

ok 

No.  6  says,  “A  customer  said 
mr  canned  baked  beans  are  not 
>aked.”  They’re  not.  The  very 
lature  of  the  package  precludes 
>aking  (we  are  talking  of  the 
heap  beans)  ;  they’re  steamed  in 
he  cans.  Baked  beans  taste  bet- 
er,  yet  we  are  informed  that  the 
teaming  process  is  equally  de- 
lirable  from  a  healthful  point. 
fr  PARTIAL  BUYERS. 

-We  have  many  people  that  are 
inly  partial  buyers.  That  is,  they 
:ome  here  for  coffee  or  for  flour 
ir  butter,  or  maybe  only  fruit, 
ft’s  your  duty  to  find  out  why  this 
is  so.  You  can  do  it  in  a  quiet 
unobtrusive  way.  Many  a  good 
customer  is  gained  by  such  so¬ 
licitation.  Surely  the  argument  is 
all  in  our  favor.  If  the  party  is 
running  an  account  elsewhere, 
give  the  name  Rnd  address  to  the 
office,  and  h£  will  be  instructed 
by  mail  whether  his  account  is 
good  at  this  store. 

PERSONAL  ’PHONE  CALLS. 

I  Do  not  encourage  personal 
’phone  calls,  even  on  business,  but 
say  that  you  will  take  charge  of 
all  orders  that  so  and  so  may 
’phone  to  the  office.  We  take  this 
stand  because  many  times  it  is 
most  undesirable  to  call  you  from 
your  special  work  or  from  waiting- 
on  a  customer.  Assume  the  full 
responsibility  of  filling  the  order 
properly  just  the  same. 


Brazil  Will  Try  to  Get  Us  to 
Use  Yerba  Mate  Tea. 


About  to  Inaugurate  a  Campaign  in  this 
Country  Similar  to  the  Ceylon  Tea 
Campaign.  Tea  Largely  Sold  in 
Europe,  but  Very  Little  in  this 
Country. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Washington,  D.  C., 

Sept.  24,  1908. 

According  to  reports  received 
here  during  the  week,  the  Gov¬ 
ernments  of  Brazil  and  Paraguay 
are  about  to  open  a  campaign  in 
this  country  to  increase  the  con¬ 
sumption  of  its  Yerba  Mate  tea. 


The  same  propaganda  has  been 
going  on  in  a  number  of  European 
countries  for  some  time.  Yerba 
Mate  tea  is  a  palatable  beverage 
on  the  order  of  ordinary  tea, 
though  considerably  different. 

At  present  the  United  States 
imports  almost  none  of  the  tea, 
especially  so  far  as  the  Brazilian 
records  show,  the  average  for  the 
past  four  years  being  less  than  700 
pounds  annually.  The  immense 
increase  in  Brazilian  exports  of 
the  prepared  plant  in  the  past  five 
years,  while  varying  somewhat 
from  year  to  year  in  a  way  to 
destroy  the  full  benefit  of  such 
exports  to  the  trade  of  the  coun¬ 
try,  has  indicated  the  vast  possi¬ 
bilities  of  the  plant  in  Brazilian 
trade.  The  development  of  this 
trade  in  Brazil  in  connection  with 
the  exports  of  the  article  from 
Paraguay  demonstrates  its  im¬ 
portance  in  South  American  com¬ 
merce.  While  already  great,  it 
is  growing  immensely  and  is  to  be 
reckoned  with  in  all  economic  cal¬ 
culations  affecting  especially  Bra¬ 
zil,  Argentina,  Uruguay  and  Para¬ 
guay. 

Contrary  to  the  general  impres 
sion  obtaining  among  business 
men  of  the  United  States,  as  indi¬ 
cated  in  correspondence,  the  vast 
mass  of  the  product  comes  not 
from  Paraguay,  known  as  its 
original  home,  but  from  Brazil. 

The  exports  to  the  United 
States  during  the  last  six  years 
amounted,  in  1902,  to  no  pounds  ; 
in  1903,  to  66  pounds ;  in  1904,  to 
1,067  pounds;  in  1905,  to  990 
pounds;  in  1906,  to  330  pounds, 
and  in  1907  to  165  pounds.  Of 
the  countries  of  Europe  Italy  has 
commenced  to  use  the  most,  the 
consumption  or  rather  the  impor¬ 
tations  having  reached  about  30 
metric  tons  in  1905.  Germany 
follows,  France  next,  and  Portu¬ 
gal  next.  It  is  a  fact  worth  not¬ 
ing  that  the  European  countries 
using  the  plant  the  most  have 
sent  the  most  emigrants  to  those 
portions  of  South  America  which 
use  the  plant  the  most.  There  is 
practicallv  no  limit  to  the  possi¬ 
ble  production  of  mate  in  Brazil. 

It  is  proposed  to  push  propa¬ 
ganda  for  the  use  of  the  plant  in 
the  United  States  and  in  Latin 
America.  Holt. 


Western  New  York  cucumbers 
are  in  market  at  about  $1.25  per 
bushel  basket.  The  demand  is 
only  fair. 


"The  Sign  or  Perfection* 


has  years  of  success  behind  it  and  any  imi¬ 
tation  has  years  of  trouble  ahead.  Which 
do  you  want  in  your  store — the  steady¬ 
selling  satisfactory  Hornby’s  Oats  or  the 
uncertain,  unsatisfactory  kind? 

Hornby’s  Oats  give  satisfaction  to  your 
customers  and  it  is  easiest  to  sell  what 
they  already  want.  The  grocer  who  rec¬ 
ommends  Oatmeal  he  knows  nothing 
about  is  working  against  himself. 


The  If-tJ 
Company 


“EXTON”  Crackers 
and  Oyster  Eateys 

Have  been  friends  for  61  years.  An  oyster 
cracker  has  to  be  mighty  good  to  hold  on 
so  long.  We  made  it  best  and  we  kept  it 
best  and  everybody  knows  it  is  best. 

Purest  materials,  scientific  baking,  clean 
handling — it  gets  them  all. 

Everybody  knows  the  “EX TON.” 
Prepare  for  “everybody’’  to  buy  them. 

A.  Exton  &  Company 

T  REIN  TO  IN,  IN.  ,1. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers 
Stamped  “EXTON ” 

“The  Best  Known  and  Known  as  the  Best” 

Can  be  obtained  from  all  Philadelphia  Wholeaale  Grocers,  or  Reeves,  Parvin  &  Co., 
Distributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 
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A  Colored  Grocery  Clerk’s  Story. 


I’ve  always  had  a  whole  lot  of 
pity  for  a  colored  man,  but  it 
never  struck  in  so  deep  as  it  did 
last  week,  after  I’d  had  a  talk  with 
one  down  in  a  Baltimore  hotel. 

You  can  say  what  you  please, 
the  colored  man  is  pretty  near  an 
outcast  when  it  comes  to  business. 
Listen  to  what  I  mean : — 

I  struck  up  an  acquaintance 
with  this  fellow  by  asking-  him 
how  to  get  to  a  certain  jobbing 
house.  He  looked  like  a  fellow 
that  had  some  brains,  and  I  found 
he  had.  As  a  matter  of  fact,  I 
guess  he  had  a  better  education 
than  I  had,  for  he  said  he  had 
graduated  from  some  place  for 
colored  people  in  the  South  called 
I  think  Hampton  Institute.  The 
only  thing  I  went  to  was  a  coun¬ 
try  school. 

I  told  him  I  was  a  grocery 
salesman  and  he  took  notice  right 
away.  His  troubles  were  pretty 
heavy  on  his  mind,  and  middling 
soon  I  got  ’em.  I’ll  tell  it  as  near 
as  I  can. 

He  said  he  had  a  great  leaning 
toward  the  food  business. 

“It’s  a  fine  business,”  he  said, 
■“and  I’ve  wanted  to  get  in  it  all 
my  life.  I  don’t  know — there’s 
something  about  selling  people 
their  food  that  appeals  to  me  verv 
much.  I  guess  I’ll  never  get  in  it 
though,  in  the  way  I  want  to.” 

“Why  not?”  I  asked. 

“On  account  of  my  color,”  he 
said.  “Do  you  know  one  grocer 
in  the  North  who  would  make  a 
place  for  a  colored  man?” 

That  shut  me  up,  all  right. 

“How  about  the  South?”  I 
asked. 

“I’ve  had  positions  down  here,” 
he  replied.  “I  had  a  rather  good 
place  as  a  clerk  in  a  store  in  At¬ 
lanta,  Ga.,  and  I  worked  for  a 
while  in  New  Orleans.  But  I 
want  to  get  away  from  the  South 
— the  negro  is  the  under  dog 
down  here — I  want  to  get  a  place 
in  the  North  where  things  are 
different.” 

“Have  you  tried  to  get  a  job  in 
the  North?”  I  said. 

“Many,  many  times,”  he  replied 
in  a  melancholy  way  that  made  me 
feel  for  the  poor  devil.  “I  sup¬ 


pose  I’ve  tried  fifty  times  in  Phila¬ 
delphia  alone.  They  don’t  always 
say  it’s  because  of  my  color,  but  I 
know  it  is.  Nobody  wants  me — 
they  don’t  even  give  me  the  least 
shadow  of  encouragement.  I’ve 
answered  advertisements  in  Phila¬ 
delphia  papers.  One  man  told  me 
openly  he  couldn’t  use  me  because 
I  was  a  negro.  He  told  me  at  the 
same  time  that  he  needed  two  or 
three  good  clerks  so  badly  he 
didn’t  know  what  to  do.  I’m  a 
good  clerk,  I  can  say  that,  but  he 
wouldn’t  take  me.  I  did  have  one 
chance,  but  that  was  in  a  store  run 
by  a  negro  that  only  sold  colored 
trade.  I  didn’t  take  it — it  wasn’t 
the  sort  of  opening  I  wanted. 

“I  tried  several  times  to  get 
with  a  wholesale  house  as  sales¬ 
man,”  he  went  on.  “I  believe  I 
could  make  good.  I’ve  had  some 
experience  in  the  selling  line,  and 
I  have  enough  confidence  in  my¬ 
self  to  believe  I  could  succeed. 
But  I  couldn’t  get  in  anywhere. 
Once  I  offered  to  work  for  noth¬ 
ing  and  pay  my  own  expenses  un¬ 
til  I  could  show  my  value,  but 
even  that  wasn’t  enough  to  induce 
the  man  to  try  me. 

“I  think  I  could  have  gotten  in 
retail  stores  once  or  twice,”  he 
said,  “if  it  hadn’t  been  that  some 
of  the  other  clerks  told  the  pro¬ 
prietor  that  if  he  employed  me 
they  would  leave.  They  wouldn’t 
work  with  a  colored  man. 

“I’ve  about  made  up  my  mind 
to  give  it  up,”  he  said.  “I’ll  either 
have  to  stay  South,  or  if  I  go 
North  I’ll  have  to  be  a  porter  or 
something  else  like  that.  Why  do 
people  .treat  colored  men  the  way 
they  do?”  he  demanded.  “I’ve 
got  a  good  education,  I  believe 
I  have  intelligence  and  I  know 
I’m  as  clean  and  neat  about  my¬ 
self  as  any  white  man  can  be.  Do 
you  feel  that  way  about  it?  Would 
you  work  alongside  of  a  colored 
man  ?” 

Say,  I  never  had  a  question  that 
hit  me  so  hard  'below  the  belt. 
What  the  poor  fellow  said  had 
roused  a  lot  of  compassion  for  him 
and  had  made  me  see  the  thing 
with  his  eyes.  But  when  he 
plumped  that  at  me  I  didn’t  know 
what  to  say.  I  felt  I  ought  to  be 
able  to  say  yes,  and  I  never  felt 
so  much  like  saying  yes  to  that 
question  in  my  life,  but  when  it 
came  to  the  show-down  I  felt  I 
couldn’t  say  yes  and  be  honest. 
So  T  got  red  and  warm  and  said 
nothing. 


“You  see,”  said  the  poor  devil. 

But  all  the  same,  while  I’m  like 
all  the  rest,  I  admit  it’s  an  infernal 
shame.  There’s  no  reason  in  it  at 
all !  Why  should  I  kick  if  I  was  a 
clerk  in  a  retail  store  at  having  a 
negro  at  the  same  counter  with 
me?  Because  negroes  are  men¬ 
ials  and  working  with  one  would 
make  me  seem  like  a  menial? 
Rot!  A  job  is  judged  by  its  own 
character,  not  by  the  sort  of 
people  that  work  at  it.  And  yet 
that’s  the  only  reason  I  know  of 
and  it  ain’t  worth  shucks ! 

A  day  or  two  after  that  conver¬ 
sation  I  asked  a  Philadelphia 
wholesale  grocer  the  flat  ques¬ 
tion  : — 

“Would  you  employ  a  negro  as 
salesman  ?” 

“For  colored  trade,”  he  asked. 

“No,  for  regular  trade.” 

“I  would  not,”  he  said. 


The  Federal  Department  of  Ag¬ 
riculture  has  decided  to  go  thor¬ 
oughly  into  the  question  of 
bleached  flours,  with  the  intention 
of  making  a  ruling  placing  such 
flours  under  the  ban  if  they  are 
found  to  be  injurious.  Dr.  H.  W. 
Wiley,  chairman  of  the  Board  of 
Food  and  Drug  Inspection,  has 
sent  the  “Grocery  World  and 
General  Merchant”  a  notice  of 
hearing  on  the  subject,  which  is 
scheduled  to  take  place  on  Tues¬ 
day,  September  29th.  The  notice 
states  the  scope  of  the  hearing  as 
follows : — 

September  19,  1908. 
Notice  of  Hearing  on  the  Ques¬ 
tion  of  Bleached  Flours. 

Before  publishing  a  regulation  re¬ 
specting  bleached  flours,  the  Board 
of  Food  and  Drug  Inspection  an¬ 
nounces  a  hearing  on  this  subject, 
which  will  be  held  in  the  Board 
Room,  main  office  of  the  Department 
of  Agriculture,  on  Tuesday,  Sep¬ 
tember  29,  1908,  at  10  o’clock  A.  M. 
Those  who  favor  the  bleaching  of 
flour  as  well  as  those  who  oppose  it 
are  requested  to  appear  before  the 
Board  on  that  date  and  give  evi¬ 
dence. 

The  evidence  which  is  to  be  pre¬ 
sented  should  be  in  as  compact  form 
as  possible,  and  it  is  urged  that  writ¬ 
ten  briefs  be  filed,  although  oral  ar¬ 
gument  will  be  heard.  The  points  to 
be  covered  are  : — 

First. — The  nature  of  the 
bleaching  agent. 


“Why  ?” 

“I  don’t  think  the  trade  wo 
like  it,”  was  his  reply. 

“But  how  do  you  know  tl 
wouldn’t?”  I  persisted. 

“I  suppose  I  don’t  absolut 
know,  but  I  feel  so  sure  thai 
wouldn’t  want  to  try  the  expt 
ment.  Business  comes  too  h; 
to  try  any  monkey  business.” 

The  same  day  I  asked  the  sa 
question  of  a  retailer. 

No,  he  wouldn’t  either.  Wh 
Because  his  customers  would 
stand  for  it.  How  did  he  kno' 
Well,  he  felt  sure  they  wouldi 
and  it  would  be  too  risky  to  ti 

See,  it’s  all  blind  prejudh 
There’s  no  real  reason  in  it — on 
fear  and  some  selfishness.  T 
poor  niggers  can  do  yvhat  th> 
like  to  improve  themselves 
they’ll  get  no  help  from  us ! 

The  Stroller. 


Second.— The  character  of  the 
apparatus  used  in  producing  it. 

Third. — Method  of  applica¬ 
tion. 

Fourth. — Kinds  of  flour  sub¬ 
jected  to  bleaching. 

Fifth. — Effect  of  bleaching  on 
the  quantity  of  high-grade  flour 
sold. 

Sixth. — C  haracter  of  the 
bleaching  agent  in  regard  to  its 
effect  upon  health. 

S  e  v  e  n  t  h. — Effect  of  the 
bleaching  agent  on  bread. 

Eighth. — Attitude  of  the  bak¬ 
ers  in  regard  to  bleached  flour. 

Ninth. — Rights  of  the  con¬ 
sumer  in  regard  to  bleached 
flour. 

In  addition  to  these  points  others 
pertinent  to  the  question  will  be  dis¬ 
cussed. 

Respectfully, 

H.  W.  Wiley, 

Chairman  Board  of  Food  and  Drug 
Inspection. 

There  is  undoubtedly  consider 
able  bleached  flour  on  the  market 
Some  of  the  Western  States  hav« 
proceeded  against  it,  but  this  ii 
the  first  attempt  on  the  part  o: 
the  Federal  Government. 


Don’t  Overlook  a  Business  Brlnger 

H.  P.  D.  Kingsbury,  of  Redlands,  Cal. 
put  up  a  line  of  jams,  preserves  and  mar¬ 
malades  that  have  the  quality  of  making 
people  ask  where  they  came  from,  thus 
giving  the  grocer  a  certain  amount  of  ad¬ 
vertising  as  a  distinctive  store.  A  postal 
will  bring  samples  and  prices. 


Government  Getting  Ready  to  Attack 
Bleached  Flours 


Hearing  Set  for  September  29  Before  Federal  Food  and  Dri 
Board  to  Discuss  Righteousness  and  Legality  of  the  Practic 
Hearing  is  Preliminary  to  Making  Ruling.  ' 
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Window  Dressing  for  Grocers 


In  thi*  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
g  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
th  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
ndows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  te 
ake  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Display  of  “Quality”  Coffees. 

This  display  is  made  on  a  slant- 
lg  platform.  The  platform 
lould  be  slightly  inclined  from 
ie  window  glass  upwards  to  the 
ackground.  Do  not  get  too 
inch  slant  or  the  coffee  will  slide. 
Divide  the  different  grades  of 
)ffee  with  narrow  strips  of  glass, 
o  spread  out  the  coffee  evenly 


ie  a  yard  stick  or  a  stick  with  a 
raight  edge.  The  prices  are 
lade  with  loaf  sugar. 

Package  coffee  is  displayed  in 
ie  background.  Suspend  a  card 
i  the  centre  of  the  window  read- 
ig:  “Quality”  Coffees. 

An  Artistic  Autumn  Window. 

This  makes  a  very  pretty  and 
tractive  display.  While  it  re- 
uires  a  little  more  time  than  the 
rdinary  display,  a  store  is  well 
aid  for  making  an  extra  display 
nee  in  a  while. 

The  floor  design  is  made  of  red 
nd  yellow  shelled  corn.  First 
aver  the  floor  with  paper.  To 
lake  the  border  take  a  cardboard 


?g  filler  or  a  wood  filler  such  as 
ottled  goods  are  packed  in.  Cut 
f¥  one  corner,  leaving  the  row  of 
juares  running  diagonally  from 
ne  corner  to  the  other.  Now 
lace  this'  on  the  floor  and  partly 
II  the  inside  with  red  corn  and 
round  the  outside  with  yellow 


corn,  lift  up  and  move  over  to 
your  end  square  and  repeat. 

The  centre  design  is  marked 
out  on  the  paper  and  then  filled 
in  with  red  corn.  Make  the  letters 
with  a  paper  funnel  filled  with  yel¬ 
low  corn. 

On  each  side  of  this  design 
place  on  end  a  roll  of  wrapping 
paper.  Around  the  base  of  these 


place  red  corn  and  cover  the  bal¬ 
ance  of  the  floor  with  yellow  corn. 
On  top  of  each  roll  of  paper  place 
a  dinner  plate.  On  this  put  a 
piece  of  meat  such  as  rib  roast  or 
a  pig’s  head.  In  the  centre  of  the 
window  suspend,  with  stove-pipe 
wires,  a  row  of  smoked  hams. 

The  background  is  lattice  work 
made  of  ordinary  plastering  lath 
and  whitewashed.  In  the  centre 


is  an  arch  and  on  this  are  several 
colored  electric  lights.  Around 
the  arch  and  over  part  of  the  lat¬ 
tice  are  placed  artificial  autumn 
leaves.  These  leaves  come  in 
yard  lengths. 

Within  a  few  of  the  squares  of 
the  lattice  hang  small  pumpkins. 


Within  the  arch  place  a  small  corn 
shock  with  the  husk  pulled  back 
from  the  ears  to  show  the  grain. 
Back  of  the  lattice  and  around  the 
corn  shock  at  the  bottom  tack  a 
strip  of  wrapping  paper.  To  tack 
the  paper  back  of  the  shock,  open 
a  barrel  hoop  and  tack  each  to 
the  arch,  then'  tack  paper  to  this. 

E.  W.  Alexander. 

Oxford,  Pa. 


The  first  large  new  cultivated 
chestnuts  are  in  market  and  range 
from  $3.50  to  $5  per  bushel.  No 
little  chestnuts  are  in  as  yet,  but 
will  be  the  coming  week.  The  de¬ 
mand  is  light. 


Food  Prices  Advancing  More  Than 
Wages. 

The  average  wages  per  hour  in 
the  principal  manufacturing  and 
mechanical  industries  of  the 
country  were  3.7  per  cent,  higher 
in  1907  than  in  1906,  while  retail 
prices  of  food  were  4.2  per  cent, 
higher,  according  to  the  July  re¬ 
port  of  the  Bureau  of  Labor. 
The  purchasing  power  of  an 
hour’s  wage,  measured  by  food, 
was  less  in  1907  than  in  1906,  the 
decrease  being  one-half  of  1  per 
cent.  The  report  shows  that  as 
compared  with  the  average  for  the 
10-year  period,  1890  to  1899,  the 
average  wage  per  hour  in  1907 
were  28.8  per  cent,  higher,  the 
number  of  employees  44.4  per 
cent,  greater,  with  a  decrease  of 
5  per  cent,  in  the  average  hours 
of  labor  per  week.  The  retail 
price  of  principal  articles  of  food 
was  20.6  per  cent,  higher  in  1907 
than  for  the  period  1890  to  1899. 
Compared  with  the  average  for 


purchasing  power  of  an  hour’s 
wage  in  1907  was  6.8  per  cent, 
greater.  Retail  prices  of  food  in 
1907  were  higher  than  in  any 
other  year  of  the  18-year  period 
above  named,  being  4.2  per  cent, 
higher  than  in  1906. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Swpli  IrM,  or  foar  month*'  trial  lor  10  coat* 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  ■  K  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R,  IV.  BISHOP 

ATTORKIT  AT  LAW 

9 98  e  Si.,  IV.  W.,  Washington,  0.  C. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
10S  Ntrth  Freni  Street ,  Philadelphia. 


4>  Our  personal  canvass 
; ;  indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne 

Are  you  among  the 
7  per  cent. who  don’t? 

MILLBOURNE  MILLS 
Sixty-Third  &.nd  Market  Streets 
Philadelphia,  Pk, 

it****************  »**  **  * 


♦  • 
1  ♦ 


*  ♦ 

i  * 


«!♦ 

o 


o 

* 


Here  Is  a  Good  Scheme! 


Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things— -first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Bouillon 

Capsules 


Sole  Manufacturers 

*  ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Answers  Wanted. 

Mechanicville,  N.  Y., 

September  22,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — During  my  fifty 
years’  service  in  the  general  mer¬ 
chandise  business  I  have  always 
had  a  desire  to  promote  the  pub¬ 
lic  welfare.  To-day,  and  for 
many  years,  I  have  found  the  way 
retail  merchants  do  a  credit  busi¬ 
ness  has  been  the  greatest  annoy¬ 
ance — the  most  costly  mid  caus¬ 
ing  greater  losses  to  the  business 
than  all  other  hindrances  com¬ 
bined.  I  want  to  ask  my  brother 
retail  merchants  a  few  questions 
through  your  highly  esteemed 
journal. 


What  has  been  the  result  of 
your  experience  in  the  retail 
credit  business? 


Increase  Your  Profit  on  Bretzels ! 


By  handling  "Huebener’s  Genuine  I,ititz 
Bretzels”  you’ll  make  a  profit  worth 
while,  because  they  embody  the  highest 
standard  of  quality  and  most  fascinating 
good-to-eat-ness  ever  found  in  a  pretzel 
product. 

Our  method  of  distribution  guarantees 
you  absolutely  fresh  goods,  quick  sales 
and  good  profit.  No  jobbers.  Agents 
wanted. 

LiITITZ  BRETZlffL  COMPANY 
Lititz,  Penna. 


If  similar  to  mine,  have  you  any 
remedy  to  suggest,  and  have  you, 
Mr.  Editor? 

Do  you  or  they  know  of  any 
other  business  firm  who  give 
credit  so  indiscriminately  as 
they? 

Is  there  any  moral  or  business 
obligation  binding  on  them  to  do 
so  ? 

More  anon  if  you  desire  it  in 
my  experience. 

Yours  truly, 

P.  J.  ScHERMERIIORN. 

*  *  * 

As  to  a  Gold  Mining  Scheme. 

Little  Falls,  N.  J.,  Sept.  16,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Will  you  please  let 
me  know  what  you  think  of  in¬ 
closed  circular  and  letter,  is  it 
worthy  of  any  consideration  or  not? 

Yours  truly, 

Chas.  J.  Wack. 

This  correspondent  has  been  ad- 


As  a  general  proposition  it  can 
be  said  that  it  is  folly  for  a  small 
investor  to  put  his  money  into  any 
mining  scheme  so  far  away  as  Den¬ 
ver,  which  totally  prevents  him 
from  watching  it,  unless  he  has  a 
long  and  favorable  acquaintance 
with  the  men  in  control  of  the  en¬ 
terprise.  Even  then  it  is  a  risk. 

'fc  'f1  'K 

Detecting  Renovated  Butter. 

Elmira,  N.  Y.,  Sept.  22,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Will  you  kindly  in¬ 
form  me  and  many  other  readers  of 
your  paper  if  there  is  any  sure  way 
for  us  to  tell  renovated  butter  from 
creamery?  I  am  informed  that 
there  is  lots  of  renovated  butter  be¬ 
ing  sold  for  Western  creamery  by 
the  wholesale  dealers. 

Yours  truly, 

M. 


To  Get  Glass  Jars. 

Miffiinburg,  Pa.,  Sept.  19,  1908 
Editor  “Grocery  World  and  G 
eral  Merchant.” 

Dear  Sir : — Can  you  give  me 
address  of  a  firm  handling  cai 
jars,  glass  candy  trays,  tin  cai 
trays  and  scoops?  I  wish  to  t< 
up  my  candy  department  a  lit 
and  must  buy  some  things  v 
which  to  display  same. 

Yours  truly, 

E.  J.  Gutelius 

Whitall,  Tatum  Co.,  410  R 
street,  Philadelphia,  are  manuf 
turers  of  glass  trays  and  jars 
candy. 

The  Philadelphia  Scoop  Co., 
N.  Second  street,  Philadelpl 
make  scoops  and  tin  candy  tray." 
^ 

What  is  Gluten  Flour? 

Staunton,  Va.,  Sept.  24,  1908 
Editor  “Grocery  World  and  G 
eral  Merchant.” 


vised  to  have  nothing  to  do  with 
the  scheme  he  submits.  It  is  the 
gold-mining  stock  scheme  of  the 
“First  National  Co-operative 
Mines,”  of  Denver,  Col.,  which,  to 
judge  from  its  literature,  is  a  typi¬ 
cal  stock  proposition,  using  to  in¬ 
flate  its  own  values  the  large  yields 
from  other  mines  “in  the  same  dis¬ 
trict.” 


There  are,  of  course,  ways  in 
which  renovated  butter  can  be  told 
from  creamery  butter  by  chemists, 
but  the  “Grocery  World  and  Gen¬ 
eral  Merchant”  knows  of  no  even 
half-way  reliable  way  in  which  a 
person  not  a  chemist  can  tell  the 
difference.  There  are  “household 
tests,”  but  they  cannot  be  depended 
upon. 


Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Eitabliihed  1 8 77. 


Dear  Sir : — Will  you  be  k 
enough  to  tell  me  through  y< 
journal  of  next  Monday,  what 
gluten  flour? 

Thanking  you  in  advance  for  ; 
information  you  may  give  I  am 
Yours  truly, 

J.  H.  Matthews 

Gluten  flour  is  a  flour  especk 
prepared  for  diabetics.  The  p 
centage  of  gluten  in  it  is  increa^ 


fANCV  MUSTARD  SARDINES 

Our  Harbor  Brand — most  of  the  sar¬ 
dines  caught  we  wouldn’t  pack  under  the 
Harbor  brand  at  all.  The  fish  that  we 
use  are  selected  with  the  most  fastidious 
care,  and  the  mustard  sauce  we  put  on 
them  is  unusually  rich  and  delicious. 

Packed  in  green,  red  and  gold.  Retails 
at  10  cents. 

JED  FRYE  &  CO.,  25  South  St.,  New  York 


One  Bar  of  Fels-Naptha 


does  more  work  than  two  bars  of  common  soaps,  and  it  does  the 
work  better  and  quicker. 

That  is  the  verdict  of  women.  Their  verdict  ought  to  count 
with  you  when  you  are  buying  goods  for  stock. 

Say  “ Fels-Naptha ”  to  your  jobber. 
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washing  flour  to»  remove  the 
arch.  The  residue  is  much  richer 
gluten  than  it  was  in  the  begin- 
ing.  This  is  dried  and  mixed  with 
•dinary  flour,  thus  raising  the  per- 
ntage  of  gluten  in  the  mass. 

*  *  * 

Window  Dressing  Information. 

Kane,  Pa.,  Sept.,  24,  1908. 
iditor  “Grocery  World  and  Gen- 
I  eral  Merchant.” 

Dear  Sir Can  you  tell  me 
'here  I  can  get  instructions  on  win- 
ow  trimming  or  cuts?  As  I  am 
ere  in  a  town  and  I  want  to  be 
leader. 

Hoping  you  can  favor  me,  I  re- 

iain, 

Yours  truly, 

Chas.^  Young. 

The  “Grocery  World  and  General 
lerchant”  maintains  what  it  be¬ 
eves  to  be  a  decidedly  superior 
indow-dressing  department.  It  is 
■rtain  that  it  is  the  only  department 
ritten  by  retail  grocers  from  their 
wn  experience. 

*  *  * 

Directory  of  Grocers  and  General 
Stores. 

Chicago,  Sept.  20,  1908. 
Iditor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Do  you  publish,  and 
;  not,  can  you  give  us  the  address 
f  the  concern  that  does,  a  direc- 
)ry  giving  the  names  of  the  gro- 
ers  and  general  stores  which  han- 
le  groceries  in  the  small  cities  and 
Dwns  throughout  the  United 
itates  ? 

Awaiting  the  courtesy  of  your  re¬ 
ly,  for  which  we  inclose  a  stamped 
nvelope,  we  remain, 

Yours  truly, 

Currier  Publishing  Co. 

I.  A.  Lesher, 

Manager. 

'  There  is  no  directory  of  this  sort 
ublished.  The  Plowe  Addressing 
:o„  of  Philadelphia,  Pa.,  could  fur- 
lish  a  list  of  grocers  and  general 

tores. 

*  *  * 

Specialty  Journals. 

Baltimore,  Md.,  Sept.  20,  1908. 
Tditor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Will  you  be  kind 
enough  to  send  me  a  copy  of  your 

oublication  ? 

Can  you  tell  me  if  there  is  a  trade 
iolirnal  gotten  out  giving  the  names 
if  different  manufacturers  of  gro¬ 
cery  specialties  ? 

Thanking  you  in  advance  for 
rour  kindness,  I  beg  to  remain, 
Yours  truly, 

IT.  B.  Greene. 

There  are  no  trade  papers  de¬ 
moted  to  grocers’  specialties.  This 
correspondent  will  have  to  get  the 
lames  from  regular  grocery  publi¬ 
cations. 


New  Patents  and  Trade-marks  in  the 
Grocery  liine. 

Reported  specially  for  this  paper  by 
R.  W.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  June  2,  1908  : — - 
889,232.  Machine  for  baking  altar 
bread.  Matilda  A.  Horan,  Boston, 
Mass. 

889,449.  Cheese  cutter.  Richard  Flem¬ 
ming,  Jr.,  NeW  Orleans,  La. 

889,557.  Bag  holder.  E.  M.  Sutton, 
Wellsburg,  W.  V-a. 

889,572.  Cheese  m'ashing  machine. 
Edward  Biggs,  West  New  Brighton, 
N.  Y. 

889,666.  Nutmeg  grater.  W.  H. 
Davidson,  Boston,  Mass. 

Patents  issued  June  9,  1908: — 

889,899.  Ice  cream  mold.  B.  W. 
Brown,  Hollidaysburg,  Pa. 

889,915.  Refrigerator  shipping  box 
for  crabs.  Sherman  Dryden,  Crisfield, 
Md. 

889,962.  Kneading  trough.  Gustav 
Peschel,  Stettin,  Germany. 

890,079..  Machine  for  making  olive 
oil.  P.  E.  Maggini,  Los  Angeles,  Cal. 

890,164.  Fruit  jar  closure.  J.  C. 
McKean,  Ivanhoe,  Okla. 

890,169.  Butter  cutter.  W.  H.  and 
A.  G.  Noack,  Cleveland,  Ohio. 

890,390.  Baker’s  tool.  G.  F.  Zinn, 
Derry,  Pa., 

890,515.  Display  device  for  barrels. 
L.  F.  Kaltwasser,  Belleville,  Ill. 

890,524.  Starch.  W.  J.  Marshall, 
New  York,  N.  Y.,  assignor  to  himself 
and  I.  M.  Bird,  same  place,  and  F.  E. 
Rowland,  Brooklyn,  N.  Y.  i 
Patents  issued  June  16,  1908: — - 
890,604.  Egg-beating  machine.  W.  R. 
Chittenden,  Jersey  City,  N.  J.,  assignor  of 
one-half  to  G.  H.  Martin,  same  place. 

890,629.  Egg-beater.  J.  B.  Erwin, 
Milwaukee,  Wis. 

890,668.  Banana  crate.  Michele  Lom¬ 
bardo,  Mason  City,  Iowa. 

890,724.  Collapsible  fruit  strainer. 
Amy  M.  Stocking,  East  Orange,  N.  J. 

891,085.  Baking  pan.  M.  L.  Leahy, 
Norman,  Okla. 

TRADE-MARKS 
which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  chutney.  Manockjee  Poonjiajee 
&  Sons,  Bombay,  India.  A  representa¬ 
tion  of  a  sailing  vessel. 

For  soap.  Aktiebolaget  Barnangens 
Tekniska  Fabrik,  Stockholm,  Sweden. 
The  word  “Vademecum.” 

For  whole  wheat  biscuit.  Alfred 
Walton,  New  York,  N.  Y.  The  word 
‘Digesta.” 

For  canned,  preserved  and  pickled 
meats,  poultry,  game,  fruits,  vegetables, 
fish  and  shell  fish  and  canned  and  pre¬ 
served  soups  and  plum  puddings.  Rich¬ 
ardson  &  Robbins  Co.,  Dover,  Del.  The 
letters  “R.  &  R.,”  with  an  arrow  pierc¬ 
ing  the  same. 

For  wheat  breakfast  food.  Eberts  & 
Bro.,  Jeffersonville,  Ind.  The  words 
“Sweet  Hearts”  and  a  representation  of 
a  mill. 

For  beet  sugar.  American  Beet  Sugar 
Co.,  New  York,  N.  Y.  The  words 
“Grocers”  and  “Pacific  Refinery.” 

Fori  flavoring  extracts.  The  Royal 
Remedy  and  Extract  Co.,  Dayton,  Ohio. 
The  letter  “S.” 

For  milk,  evaporated  milk,  condensed 
milk,  malted  milk  and  areated  milk.  The 
John  Wildi  Evaporated  Milk  Co.,  High¬ 
land,  Ill.  The  words  “Every  Day”  and 
a  representation  of  a  milk  bottle. 

For  candies  and  chocolates.  United 
Drug  Co.,  Boston,  Mass.  The  words 
“Merry  Widow.” 

For  baking  powder.  H.  F.  Lappen- 
kors,  East  Pittsburg,  Pa.  The  word 
“Elsie.” 

For  coffee.  R.  C.  Williams  &  Co., 
New  York,  N.  Y.  The  word  “Pre¬ 
mium.” 

For  flour.  Saginaw  Milling  Co.,  Sag¬ 
inaw,  Mich.  The  words  “Uncle  Sam.” 

For  vinegar.  Grimble  &  Co.,  Ltd., 
London,  England.  A  representation  of 
a  head  of  a  bull. 


TRY  IT  YOURSELF 

-Five  Days  Free 


This  simple,  practical, 
accurate  computer  costs 
only  $25.00— a  fraction  of 
the  price  of  key  machines 

— and  does  everything  they 
do  except  print.  The 

Rapid  Computer  Adding  Machine 

does  its  work  perfectly  in  any  position — at 
any  angle.  Yon  can  rest  it  on  any  desk  or 
on  book  page  alongside  column  of  figures 
you  wish  to  add.  It’s  a  wonder  as  a  saver 
of  time  and  errors.  Capacity,  9,999,999.99. 

Send  for  one  on  5  days’  free  trial.  If  it 
doesn’t  do  all  you  want  it  to  do,  send  it  back 
at  our  expense.  Catalogue  Free  upon  request  to 

RAPID  COMPUTER  COMPANY 

1855  Tribune  Building,  Chicago 
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What  a  Silver  Polish 
Ought  to  Be 

You  can  find  no  better  silver  polish  than  Electro-Silicon, 
and  none  that  is  more  widely  known  or  easier  to  sell. 

One  reason  why  it  is  widely  known  and  easy  to  sell  is  that 
it  is  the  best,  though  another  reason  is  the  tremendous  adver¬ 
tising  we  have  done. 

You  want  to  sell  a  silver  polish  that  will  do  its  work  quickly, 
easily  and  well,  that  people  know  about,  that  doesn’t  have  to 
be  pushed  by  main  strength,  and  that  pays  you  well  for  your 
work. 

That’s  Electro-Silicon,  packed  ill  the  yellow  box  with  a 
red  lady  on  the  lid. 

THE  ELECTRO=SILICON  CO.,  Props. 

NEW  YORK,  N.  Y. 
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For  snuff.  S.  S.  Adams,  Plainfield, 
N.  J.  The  word  “Cachoo.” 

For  a  compound  of  coffee  and  chic¬ 
ory.  Importers’  Coffee  Co.,  Ltd.,  New 
Orleans,  La.  The  words  “Jackson 
Square.” 

For  coffee.  Sherman  Bros.  &  Co., 
Chicago,  Ill.  The  word  “Salada.” 

For  corn  meal  and  corn  grits.  Kem¬ 
per  Mill  and  Elevator  Co.,  Kansas  City, 
Mo.  The  word  “Eclipse”  and  a  rep¬ 
resentation  of  an  eclipse. 

For  ham,  bacon  and  lard.  T.  L.  Boyd, 
Chicago,  Ill.  The  word  “Honeysuckle.” 

For  a  substitute  for  coffee.  Alfred 
Walton,  New  York,  N.  Y.  The  word 
“Cedron.” 

For  cheese.  Scott  &  Co.,  Norfolk 
Va.  The  word  “Clarabell.” 

For  butter.  Scottt  &  Co.,  Norfolk 
Va.  The  word  “Carnation,” 

For  chocolate-flavored  food  prepara¬ 
tions.  The  Meatox  Company,  Sea  Gate, 
Coney  Island,  N.  Y.  The  word  “Choc- 
tox.” 

For  a  malt  ingredient  for  bread.  The 
American  Diamalt  Co.,  Cincinnati,  Ohio. 
A  representation  of  a  boy  wearing  a 
cap  having  the  letters  “A.  D.  Co.”  there¬ 
on  and  carrying  boxes,  upon  which  are 
the  words  “Diamalt  for  White  Bread” 
and  “Diamalt-R  for  Rye  Bread.” 

For  canned  fruits  and  vegetables, 
soup,  salmon,  shrimp,  dried  fruits,  co¬ 
coa,  tea,  chocolate,  condensed  milk, 
evaporated  milk,  mince  meat,  cereal 
breakfast  foods,  corn  starch,  spices,  but¬ 
ter,  lard,  popcorn,  gelatin,  tapioca,  jelly 
powder,  cocoanut,  farina,  macaroni, 
honey,  flour,  molasses,  cane  syrup,  flavor¬ 
ing  extracts,  spaghetti,  preserves,  mar¬ 
malade,  pickles  and  catsup.  Michael 
O’Keefe,  Boston,  Mass.  The  letters 
“O’K.”  The  word  “Shamrock”  and  a 
representation  of  a  shamrock. 

For  canned  fruits,  vegetables  and  fish, 
syrups,  jellies,  dried  fruits,  coffee,  spices 
and  cereal  breakfast  food.  Groneweg 
&  Schoetgen  Co.,  Council  Bluffs,  Iowa. 
The  word  “Mogul”  and  a  representation 


of  a  bust  of  a  man  dressed  in  Oriental 
fashion. 

For  canned  salmon.  Northwestern 
Fisheries  Co.,  Seattle,  Wash.  The  word 
“Jockey”  and  a  representation  of  a  boy 
riding  upon  a  salmon. 

For  sardines.  Blanchard  Mfg.  and  Can¬ 
ning  Co.,  Eastport,  Mo.  The  word 
“Rose-Bud.” 

For  canned  sardines.  H.  B.  Ritchie, 
Boston,  Mass.  The  words  “Norway 
Maid.” 

For  gelatin.  Crystal  Gelatine  Co., 
Boston,  Mass.  A  representation  of  a  maid 
carrying  a  plate  of  gelatin,  the  face 
of  the  maid  being  visable  through  the 
gelatin. 

For  preserves,  jams,  jellies,  canned, 
dried,  preserved  and  prepared  fruits  and 
vegetables,  apnle  butter,  mince  meat, 
pickles,  sauer  kraut,  flavoring  extracts 
and  condiments.  The  Colorado  Canning 
Co.,  Canon  City,  Col.  The  words  “Green 
Hill.” 

For  chewing  gum.  C.  H.  Stewart, 
Rochester,  N.  Y.  The  words  “Big 
Stick”  and  a  representation  of  a  stick. 

For  jams,  jellies,  preserves,  pickles 
and  marmalade.  Lisette  Trunk,  New 
York,  N.  Y.  A  representation  of  a 
swastika. 

For  canned  vegetables.  Nininger  & 
Frantz,  Daleville,  Va.  The  words  “Vir¬ 
ginia  Beauty”  and  a  representation  of  a 
large  building. 

For  baking  powder.  G.  F.  Upham, 
New  York,  N.  Y.  The  words  “Lucky 
Cross”  and  a  representation  of  a  swas¬ 
tika. 

For  brooms.  Gardner  Broom  Co., 
Amsterdam,  N.  Y.  The  word  “Empire.” 
A  representation  of  a  railroad  train. 

For  coffee.  Reliable  Tea  Co.,  Ltd., 
Grand  Rapids,  Mich.  The  words  “Par¬ 
ker  House.” 

For  baking  powder.  The  Coffeyville 
Mercantile  Co.,  Coffeyville,  Kan.  The 
word  “Shamrock”  and  a  representation 
of^  a  shamrock  with  the  letters  “C.  M. 
C.”  on  the  leaves. 


For  olive  oil.  Macaluso  Bros.,  New 
Orleans,  La.  A  representation  of  a 
large  tree,  about  the  base  of  which  are 
a  number  of  men  and  women. 

For  canned  fruits  and  vegetables, 
pork  and  beans  and  catsup.  The  Wil- 
more  Canning  Co.,  Denver,  Col.  The 
word  “Wilmore’s.” 

For  soap.  F.  Bagot  &  Co.,  Paris, 
France.  The  words  “Lait  de  Violettes.” 

For  soap.  Louisville  Soap  Co., 
Louisville,  Ky.  The  words  “Big  Deal” 
and  a  representation  of  three  triangles, 
with  the  letters  “L.  S.  Co.”  therein. 

For  soap.  J.  C.  Haas  Soap  Co.,  St. 
Louis,  Mo.  The  words  “American 
Star.” 

For  coffee,  tea,  chocolate,  cocoa,  canned 
beef,  canned  sausage,  lard,  sausage, 
mincemeat,  gelatin  and  smoked  meats. 
John  Blaul’s  Sons  Co.,  Burlington, 
Iowa.  A  monogram  “B.  B.  B.  B.” 

For  coffee.  Vogel  Bros.  &  Co.,  St. 
Louis,  Mo.  A  representation  of  a 
wreath  above  which  is  a  representation 
of  water  and  sailing  vessels  and  below 
which  is  a  representation  of  a  large 
building. 

For  canned  vegetables  and  fruits,  ma¬ 
ple  syrups  and  molasses.  Granger  &  Co., 
Buffalo,  N.  Y.  The  words  “Gold  Leaf.” 

For  olive  oil.  Meyer  Bros.  Drug  Co, 
St  Louis,  Mo.  A  representation  of  a 
Maltese  cross  with  the  letters  “M.  B. 
D.  Co.”  on  the  arms  thereof. 

For  canned  salmon.  Griffith-Durney 
Co.,  San  Francisco,  Cal.  The  words 
“Apple  Blossom”  and  a  representation  of 
apple  blossoms. 

For  canned,  dried  and  evaporated 
fruits  and  vegetables  and  canned  and 
dried  fish.  Corby  Commission  Co.,  New 
York,  N.  Y.  The  words  “Sovereign 
Brand”  and  a  representation  of  a  medal 
showing  a  wreath,  a  shield,  a  crown  and 
cross.  The  words  “Blue  Jacket  Brand” 
and  a  representation  of  a  sailor’s  head 
within  a  wreath. 

For  canned  vegetables,  sauer  kraut  and 
puree  of  peas.  William  Larsen,  Green 


Bay,  Wis.  The  words  “Daybre. 
Brand”  and  a  conventional  represent 
tion  of  the  sunrise.  The  words  “Gre 
Bay.”  The  words  “Harvest  Queen”  as 
a  representation  of  a  young  woman  hoi 
ing  a  filled  tray.  The  words  “Nor 
Shore.”  The  words  “Larsen’s  Specia 
and  a  representation  of  calla  lillies. 

For  sausage,  meats  and  lard.  U. 
Horse  Radish  Co.,  Saginaw,  Mich.  T] 
words  “As  You  Like  It.” 

For  raisins.  Rosenberg  Bros.  &  Q 
San  Francisco,  Cal.  The  word  “Bask4 
and  a  representaion  of  a  basket  fil 
with  fruits  and  leaves. 

For  flavoring  extracts,  chocolates,  » 
coas,  spices,  baked  beans,  fruit  butte 
coffee  essence,  molasses,  cattsup,  sou 
chicory,  clam  chowder,  prepared  coco 
nut,  gelatin,  condensed  milk,  macaroi 
noodles,  olives,  preserves,  strained  hone 
lard,  canned  meats,  prepared  mustar 
jellies,  canned,  smoked  and  salted  fis 
olive  oil,  cottonseed  oil,  butter,  chee 
eggs,  maple  syrup,  cane  syrup,  co 
pound  syrup,  mixed  mustard,  chili  sauc 
horse  radish,  pickles,  corn  starch,  flou 
sage,  thyme,  savory,  marjoram,  mino 
meat,  coffee  and  tea.  Crocker  Grocei 
Co..  Wilkes-Barre,  Pa.  The  word  “Id 
wild.” 

For  coffee,  tea,  syrup,  molasses,  vin 
gar,  gelatin,  spices,  condiments,  tab 
sauces,  relishes,  pickles,  potted  fow 
olives,  stuffed  olives,  olive  oil,  chocolat 
cocoa,  dried  and  evaporated  fruits,  pn 
serves,  jams,  jellies,  marmalades,  sauce 
butters,  fish,  meats,  macaroni,  vermice 
spaghetti  nudeln,  cheese,  nuts,  tapio 
sago,  farina,  rice,  rolled  oats,  oatme; 
and  barley.  R.  C.  Williams  &  Co.,  Ne 
York,  N.  Y.  The  words  “Robin  Hood 
and  a  representation  of  a  kneeling  ma 
in  the  act  of  shooting  an  arrow. 

For  coffees  and  teas.  Sullivan  &  Bur 
New  York,  N.  Y.  A  representation  of 
shield  on  which  are  the  letters  “S.  &  B, 
For  butter  and  cream.  H.  W.  Beldei 
North  Underhill,  Westford  and  Clove: 
dale,  Vt.  The  word  “Cloverdale.” 
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John  R.  McFetridge  &  Sons 
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WANT  DEPARTMENT 

Advertisements  in  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrtt 
tut.  Answers  may  be  addressed  to  the  Grocery  Would  when  desired,  provided  the  advertisement  Is 
iccompanled  by  10  cents  In  postage  to  pay  for  remalHng  the  same.  To  non-subscribers  the  price  Is  50 
:ents  per  Issue. 


WANTED. 


WANTED.— To  rent  at  once,  good  Penn- 
lylvanla  country  store  and  post  office,  alonS 
•nain  line  Pennsylvania  Railroad,  and  prefer 
without  buying  stock  and  fixtures.  Will 
tlso  sell  at  bargain,  if  sold  at  once,  good, 
p  ofitable  South  Jersey  business  (general 
Merchandise),  with  stock  and  fixtures. 
Address  Box  96,  Malaga,  N.  J.  13 


WANTED. — A  good  second-hand  roll  top 
lesk.  Price  must  be  reasonable.  F.  D.W., 
,27  Arch  Street,  Philadelphia,  Pa.  15 


WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


'OR  SALE. — A  Kitson  Light  for  inside 
tore  use  ;  1,500  candle  power  ;  complete  in 
tvery  detail.  Never  been  In  use.  Will  sell 
heap.  Geo.  P.  Ogden,  203  Sinnickson  St., 
jalem,  N.  J.  19 


'OR  SALE. — S.eam-power  silent-cutter; 
)  lever  been  used.  No  reasonable  offer 
efused.  Fred.  C.  Berried,  7930  Frankford 
ive.,  Holmesburg,  Philadelphia,  Pa.  15 

'OR  SALE. — A  good  farm  and  home 
ocated  near  Clayton,  N.  J.  Farm  is  good 
.oil  and  well  fertilized  and  contains  34  acres. 
Within  one  mile  of  station.  House  contains 
4  rooms  and  is  in  fine  condition.  Good 
tarns  and  outhouses.  Will  sell  reasonable, 
lall  and  see  it.  Alex.  C.  Pentland,  Elmer, 
J.  J. _ 18 

•"OR  SALE.  —  Seasonable  hand-picked 
ipples,  “  Smoke-Hous»,”  etc.  $1.75  to 
2  per  bbl.  (guaranteed  three  bushels). 
Ihoice  potatoes,  85  cents  per  bushel(6o  lbs.). 
'.  O.  B.  cars  here  to  parties  who  can  give 
;ood  references.  W.  B.  Zullinger,  Mt.  Holly 
1  springs,  Pa. _ 16 


MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  o  ten  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
he  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
rial.  It  will  cost  you  only  $2,  if  satlsfac- 
ory.  May  we  send  you  full  description  ? — 
rREE.  American  G  Collecting  Agency, 
'astorland,  N.  Y.  Send  for  a  copy  of 
‘The  Creditor’s  Journal  ” — it’s  free.  tf 

FOR  SALE.  — Two  Toledo  computing 
scales;  in  use  two  years;  good  condition. 
Also  new,  500  account,  McCaskey  Register 
tndsupplies;  size 4 inches  by  5 inches.  Low 
price  to  first  purchaser.  Address  “  De¬ 
pendable,”  “  Grocery  World  and  General 
Merchant,”  Philadelphia,  Pa. _ y 

FOR  SALE. — One  of  best  grocery  stores 
n  Easton,  Penna  Old  established  stand. 
Will  stand  close  investigation.  Owner  will 
ent  propertv.  For  particulars  address 
W.  E  S.,  “Grocery  World  and  General 
Merchant,”  Philadelphia  Pa.  13 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  400. — In  Ocean  County,  N.  J.  Sum¬ 
ner  resort,  but  good  winter  population  also, 
i  General  store,  40  x  75  feet.  Doing  $30,000 
I  pearly,  half  cash,  balance  strict  30  days, 
j  Present  stock  $5,000,  but  can  be  reduced  to 
S*,5oo  without  impairing  business.  Uses 
wo  teams.  Net  clear  10  per  cent.  Balance 
>f  building  divided  into  flat  and  offices, 
j  profitably  rented.  Owner  retiring  from 
puslness  and  will  sell  at  inventory. 


No.  401. — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30X  ioofeet.  Business  about$4,ooo  per  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  403. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  404. — Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
D  welling  connected  for  sale  or  rent.  O  wner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves¬ 
tigation. 

No.  405  — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x30 
feet.  Does  $300  weekly,  three-quarter 
cash,  balance  weekly.  Nets  clean  10  per 
cent,  above  everything  Stock  about  $300. 
This  store  was  established  seven  years 
ago  and  is  thoroughly  prosperous  and 
profitable.  Will  sell  fixtures  at  $400  and 
stock  at  inventory.  Will  take  all  told 
about  $700.  Fullest  investigation. 

No.  407  — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  408.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet-  Does  $250  weekly,  two-thirds 
cash.  Stock  $600.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $900. 

No.  409. — In  South  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  Fullest  investigation. 
Established  14  years.  Fixtures  about  $600. 
Stock  at  inventory. 

No.  410. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18x55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stock  about  $1,200.  Uses  twoteams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  411. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $400-$450  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 
$1 ,000-$  1 , 200  Could  be  reduced  to  $900. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  .-provisions.  Size, 
20x40  feet.  Does  $6oo-$7oo  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,500. 

No.  413  —In  nearby  Philadelphia  suburb. 
Only  two  other  storesthere.  Groceries  and 
provisions.  Size,  22x45  feet.  Does  $450- 
$500  per  week,  two-thirds  cash.  Stock, 
$1,000-$  1, 200.  Nets  10  per  cent,  on  gro¬ 
ceries,  20  per  cent,  on  truck.  Real  estate 
for  sale  or  rent.  Owner  going  out  on  stock 


farm  and  will  sell  at  inventory.  Will  take 
around  $1,300,  no  horse  sold. 

No.  415. — In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16x22  feet.  Does  $250  weekly,  three  quar¬ 
ters  cash.  Stock,  $600.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thoroughly  profitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  $250,  stock 
at  inventory.  Take  about  $850.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500 

No.  417. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  16x40 
feet.  Does  about  $300  weekly.  Stock  only 
$400.  Push  cart  delivery.  Net  profits  15  per 
cent.  Owner’s  hearing  is  gone  and  he  finds 
he  must  retire  Dwelling.  Fixtures,  $200. 
Stock  at  inventory. 

No  4  <9 — In  Linwood,  N.  J.  On  the  road 
to  the  shore.  Town  of  about  600  people, 
with  only  one  other  store.  Store  18x20, 
with  back  room  16x14.  S'ore  established 
only  about  a  year  ago  and  does  $80  per 
week,  all  cash.  Stock  $50o-$6oo.  No  team. 
The  store  is  connected  with  a  pretty,  com¬ 
fortable  dwelling,  which  can  be  bought  for 
$2,200,  subject  to  $1,200  mortgage.  Death 
of  owner  necessitates  sale.  A  very  safe, 
comfortable  proposition  for  man  and  wife. 
A  good  living  can  be  made  under  exception¬ 
ally  pleasant  surroundings.  Price  for  stock 
and  fixtures,  inventory.  Take  about  $600 
or  $800. 

No.  420. — North  Philadelphia.  Fine  resi¬ 
dence  district.  Groceries,  meats  and  pro¬ 
visions.  Store  20x50  feet.  Does  $400 
weekly,  half  cash,  balance  weekly  and 
monthly.  Stock  about  $500.  Clear,  net 
profits,  10  per  cent.  No  team  delivery. 
Good  dwelling  connected.  Owner  going  to 
Germany  and  will  sell  at  inventory.  Will 
take  about  $900. 

No.  423. — In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23  x  43  feet.  Does  about  $20,000  per  year  ; 
two-thirds  cash,  balance  weekly  and 
monthly.  Stock,  $2,000.  One  team.  This 
business  is  one  of  the  oldest  stands  in  the 
county  and  is  only  sold  because  the  present 
ownersgre  not  acquainted  with  the  business. 
Price,  inventory.  Very  fullestinvestigation. 

No.  424. — In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33x49  feet.  Dies  $33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  $1,500.  Uses  four  teams.  Netted 
11  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  because  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 
connected.  Price,  inventory.  Sickness 
cause  of  selling. 

No.  429.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Store 
18  x  36  feet.  Does  $350  weekly,  three-quar¬ 
ters  cash.  Stock  carried,  $250.  Good 
dwelling.  Owner  wishes  to  change  busi¬ 
ness  and  will  sell  at  inventory. 

No,  430. — Also  on  Germantown  Ave., 
Philadelphia.  Groceries,  meats  and  provi¬ 
sions— mostly  meats.  Store  20x30  feet. 
Does  $250  per  week,  nearly  all  cash.  Stock 
carried  is  only  $150,  as  most  of  it  is  meats, 
which  are  quickly  turned  over.  Net  profits 
25  per  cent.  Owner  wishes  to  give  up 
business  and  will  sell  at  inventory. 

No.  431. — On  Germantown  Ave.,  Philadel¬ 
phia.  Groceries,  meats  and  provisions — 
mostly  meats.  Store  20x40  feet.  Regu¬ 
larly  does  $500  weekly  and  $800  in  busy 
season,  two-thirds  cash.  Stock  carried, 
$800.  Net  profit  20  per  cent.,  because  sales 
are  largely  meats.  Good  dwelling  con¬ 
nected  sale  or  rent.  Owner  wishes  to  go  to 
the  country  and  will  sell  at  inventory. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  Investigation  courted 
Every  one  paving. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-established  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 


inventory.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,000  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street.  Philadelphia.  Pa. 

WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

00000000000000000000000 000 
o  o 

o  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 

o  else.  We  are  specialists  in  that  and  o 


0  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  o 
0  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

0  Write,  call  or  telephone.  o 

a  WARNER  &  CO.,  o 

0  927  Arch  Street,  Philadelphia,  Pa.  o 

0  Phones,  Bell  Filbert  2500,  o 

0  Keystone,  Race  746.  o 

o  o 


ooooooooooonnnnnonoooooooo 


SITUATION  WANTED. 


WANTED. — Position  as  salesman,  manu¬ 
facturer’s  preferred,  to  sell  through  jobbers, 
as  I  have  been  accustomed  to  selling 
through  jobbers ;  have  also  sold  direct. 
Twenty  years’  experience.  Can  furnish 
reference.  Central  Pennsylvania  preferred, 
but  am  acquainted  all  over  the  State.  Ad¬ 
dress  P.  O.  Box  283,  Harrisburg,  Pa.  17 

WANTED. — Position  wanted  in  grocery 
store  as  general  manager,  or  to  travel  for  a 
grocery  house.  A  hustler.  Best  of  refer¬ 
ence.  Apply  “  B.  C.,”  Grocery  World  and 
General  Merchant,”  Philadelphia,  Pa.  13 

WANTED. — Youngmarried  man  (27)wants 
position.  Ten  years’  experience  in  grocery 
and  general  merchandise  business.  Clean 
and  sober.  Will  work  for  moderate  wages. 
Address  P.  O.  Box  130,  Northampton,  Pa.  13 

WANTED. — I  am  a  thoroughly  experienced 
grocer,  having  been  16  years  in  business  on 
my  own  account.  I  have  a  wide  acquaint¬ 
ance  with  the  grocery  trade  in  Lebanon 
County.  Would  like  to  represent  a  live, 
reliable  house  in  this  district,  either  manu¬ 
facturer  or  jobber.  Best  of  reference  and 
bond  if  required.  D.  B  B.,  care  “Grocery 
World  and  General  Merchant,”  Philadel¬ 
phia,  Pa.  13 


HELP  WANTED. 


WANTED. — Grocery  clerk.  One  with  some 
experience  and  not  afraid  of  work.  Must 
give  references.  Chance  for  advancement. 
Wages  moderate.  Fred.  C.  Berrien,  7930 
Frankford  Ave.,  Holmesburg,  Phila.,  Pa.  15 

WANTED. — Capablesingle  man,  NewYork 
State  resident,  wishes  position  with  retail 
grocer  or  tea  and  coffee  store.  Can  handle 
all  kinds  of  trade.  Able  to  take  charge  of 
store.  Not  afraid  of  work.  Salary,  $15  to 
start.  Address,  Energetic,  care  “  Grocery 
World  and  General  Merchant,"  Philadel¬ 
phia,  Pa.  14 

WANTED. — Traveling  men  who  call  on  the 
retail  grocery  trade.  Write  us  for  our  side 
line.  Exclusive  territory  and  liberal  com¬ 
missions.  Address  F.  H.  Knipe,  Reading, 
Penna.  18 


r  Ll-a  |  |  KON 

THE  FLY  RIBBON 

The  Greatest  Fly  Catcher  in  the  World 
Retails  at  5c.  $4.80  per  gross 

The  Fly  Ribbon  Mfg.  Co..  NewYork 

Order  from  your  jobber 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


UNDER  THE  DIRECTION  OF 


R*  DAETWYLER  &  CO.,  N.  E.  Cor.  Callowliill  and  Newmarket  Sts* 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quofc 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  September  28,  1908. 


FRUITS  THAT  PLEASE.— IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  to 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  i  in  barrel .  $2.00  per  bunch 

Selected,  9  hands,  packed  1  in  barrel .  1.40  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  I  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.00  per  bunch 

Selected,  8  hands,  packed  3  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  1  in  crate .  . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 65  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1. 15  per  bunch 

Selected,  8  hands . 75  per  bunch 

Selected,  7  hands . . 60  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 


$3 

4 


CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy  quality,  96  to  box . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box .  4.75  to  5 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box . 

Extra  choice,  200-216  to  box . 

Extra  choice,  250  to  box . 


CALIFORNIA  GRAPES. 

Fancy  Tokays,  per  4-basket  crate  (about  26  pounds)  .$1.50  to  $2.00 
Fancy  Italian  Prunes,  per  4-basket  crate  (about  26  lbs.)  1.25 


NEW  JERSEY  SWEET  POTATOES. 

We  are  handling  some  of  the  finest  sweet  potatoes  grown  in  Ne 
Jersey. 

Orders  filled  at  ruling  prices  on  day  of  shipment. 


APPLES. 

Apples,  New  York  State,  per  barrel .  $2.75  to  $3-25 


MESSINA  LEMONS. 

Extra  Fancy  Messina,  300  size,  per  box .  $4.00 

Extra  Fancy  Messina,  360  size,  per  box .  3.25  to  3.50 

Choice  Messina,  300  size,  per  box. . . .  3.25 

Choice  Messina,  360  size,  per  box. . . .  2.75  to  3.00 


VEGETABLES. 

We  ship  the  best  on  the  market.  As  prices  fluctuate  daily  on  the 
goods,  orders  will  be  filled  at  the  lowest  ruling  market  prices. 


SPECIAL. 

Strictly  Fancy  Ohio  Yellow  Globe  Onions,  per  sack  of  100  lb 
$I-35-  An  allowance  of  5  cents  per  sack  on  5-sack  lots  or  over. 


GIVE  SOME  ATTENTION  TO 
THE  MONEY  MAKER 


Fine  fruit  not  only  brings  people  into  your 
store  but  if  you  buy  the  right  goods  at  the 
right  prices  you  make  splendid  profits. 

We  will  show  you  how  to  make  money  on 
fruit  if  you  will  get  in  to  see  us. 


R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety -five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 


J.  P.  FORBES 

FORBES  BUILDING 

COSHOCTON,  OHIO 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

[nj/  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT v  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES, 
tcked  in  paper-lined  fancy  bags  or  paper-lined 
Bugar  barrels.  Per  lb. 

A”  Java . 26 

B”  Java . 24 

0”  Java . 24 

—Java  and  Mocha  Blend . 24 

-Java  and  Mocha  Blend . 22 

A”  Mocha . 24 

B”  Mocha . . . 22 

C”  Mocha . 20 

aguayra  (Washed  Caracas) . 18 

A?l  Maracaibo . 18 

B"  Maracaibo . . . 17 

A"  Santos . 16 

B”  Santos . 15 

D”  Santos . . . 14 

saberry  Santos . 14 

A”  Rio . 12 

o.  1  Rio . 10% 

o.  2  Rio . 09 

Ipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Ipton  Perfection,  1  lb.  cans . 20 

attleship,  1  lb.  packages,  any  quantity...  .15 

or  Cabin,  1  lb.  packages,  100  to  case . 14 

rbuckle’s,  100  lbs.  to  case . . . 

ing  Bee.  100  lbs.  to  case . per  case  15.00 

iven  Day,  100  lbs.  to  case . per  case  - 


TEA.  Per  lb. 

o.  25  Gunpowder . 24 

9.  28  Gunpowder . 85 

est  Gunpowder . 45 

o.  25  English  Breakfast . 20 

o.  28  English  Breakfast . 33 

est  English  Breakfast . 40 

o.  25  Moyune  Gunpowder . 33 

o.  28  Moyune  Gunpowder . 38 

est  Moyune  Gunpowder . 50 

o.  25  Imperial . 33 

o.  28  Imperial . 35 

est  Imperial . 50 

o.  25  Ooleng- . 28 

o.  28  Oolong . 35 

est  Oolong . 45 

oung  Hyson . 35 

tpan . 35 

eno  V,  and  %  lb.  packages . 50 

lver  Moon . 27 

lver  Bell,  1  lb.  packages . 26 

ilada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

6  doz.  to  box . per  aoz.  .90 


CANNED  VEGETABLES. 


aked  Beans—  Per  doz. 

Pin  Money,  3s,  sauce,  2  doz .  1.50 

Pin  Money,  2s,  sauce,  2  doz .  1.15 

Pin  Money,  Is,  sauce,  4  dos . 85 

Pin  Money,  3s,  plain,  2  doz .  1.45 

Wagner’s,  Is,  tall,  4doz . 48 

Wagner’s,  3s,  plain,  2  doz .  1.03 

Wagner’s,  8s,  sauce,  2  doz .  1.08 

Excursion,  3s,  sauce,  2  doz. . 85 

Saratoga,  2s,  2  doz . 60 

om— 


Pin  Money,  Shoepeg,  2s,  2  doz . 

Standard  Shoepeg,  2s,  2  doz. . 

Standard,  2s,  2  doz . 

Belmont  Cream,  2s.  2  doz . 

Winorr  Brand  Kernelled  Corn,  2  doz . 

eas— 

Foote  &  Co.,  extra  sifted,  2  doz . 

Belle  Brand,  2  doz . 

Little  Fellow,  2s,  2  doz . 

Rob  Roy,  2s,  2  doz . . 

Pin  Money,  petit*  pois,  2  doz . 

Pin  Money,  standard  early  June,  2  doz.. 
French,  extra  fins,  100  in  case,  per  case, 
in  Money  Combination — 

2s,  2  doz . . . 

idney  Beans— 

2s,  2  doz . . . . 

Ima  Beans— 

Derby,  soaked,  2s.  2  doz . 

Standard,  2s,  2  do* . 

Little  Darling,  2  doz. . . . 

ii  napkins— 

3s,  2  doz . 

No.  10 . 

ring  Beans — 

2s,  2  doz . 

in  Money  Vegetables — 

2s,  2  doz.,  12  kinds  in  can. . 

Sweet  Potatoes,  3s.  2  doz . 

Is  Pulp,  for  soup . 

lccotash— 

2a,  2  doz . 

amatoes— 

Pin  Money,  whole,  3s,  2  doz . 

Standard,  3s,  2  doz . .. 

No.  10,  %  do* . 

Fair  Quality,  3s . 

3B,  2  do* . . . . . 


.50 

.85 

.75 

.90 

1.45 

1.25 

.85 


1.60 

.95 

18.50 

.86 

.75 

.80 

1.26 

1.30 

.90 


.65 


*5 

1.00 

.48 


.95 


.95 

.9' 

2.50 

85 

.70 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  do* .  2.10 

Clover  Leaf.  %  lb.,  flat,  4  doz .  1.25 

Sockeye,  1  Id.,  flat,  4  doz .  2. 10 

Seward,  1  lb.,  tall,  4  doz . 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  do* . 95 

Argo,  1  lb.,  tall,  4  doz .  1.55 

Sockeye,  %  lb.,  flat,  4  doz . -  . 

Iceberg,  1  lb.  tall,  4  doz .  1 .45 

Lobsters— 

Gold  Label,  picnic  size,  4  do* . 


Star,  y.  lb.,  8  doz.  in  case .  1.10 

Star,  %  lb.,  flat,  4  doz .  2.45 

Gold  Label,  %  lb.,  flat,  8  do* . 


Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1 . 10 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters— 

Standard,  5  ox.,  2  doz . 99 

Sardines,  in  Oil—  per  casi 

%  oil,  100 . 

Gold  Label,  %  oil,  100  cans .  6.60 

Standard,  %  oil,  100 .  3.50 

%  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  %  oil,  fancy  carton*,  100  cans  4 . 60 
%  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  1, 85 

Leon  D'or  Brand,  100  cans .  4.50 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 60 

%  Mustard,  50  cans .  2.96 

Harbor  Brand,  48  cans .  8.75 

Imported  Sardines— 

%  Oil,  Martell  Brand,  100  cans .  16.00 

%  Oil,  Marie  Elizabeth,  boneless,  100  cans 
\4  Oil  Imported — 

Martell,  100  cans . 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  can* .  9  50 

King  Oscar,  100  cans . - . 


CANNED  FRUITS.  Per  doz. 


Apples,  3s,  2  doz . 80 

Blackberries,  2s,  2  do* . . . 75 

Blueberries,  2s,  2  doz.  - . 95 

Cherries,  2s,  2  doz .  81 

Gooseberries,  2s,  2  do* .  1 .00 

Pie  Peaches,  3s,  2  doz . 86 

Pears,  3s,  2  doz . 95 


OllvvU  A  lllvtlppivB;  L  o  f  A  UOii  . . . .  A  •  All 

Singapore  Pineapples,  lXs,  chunks,  4 

doz .  1.25 

Singapore  Pineapples,  10c.  chunks,  4  doz. 

in  case . 95 

Grated  Pie  Pineapples,  James,  Ss,  2  doz . 90 

Raspberries,  2s.  2  doz . 

Strawberries,  2s,  2  doz .  1  00 

Standard  Peaches,  Sunset  fs,  2  do* .  1 .90 

California  Apricots,  2  doz .  1.90 

California  Cherries,  2  do* .  2.60 

California  Peaches,  2%s,2  doz .  2  35 

Wheeler  Peaches,  3s,  2  doz .  1  25 

Sliced  California  Peaches,  Is,  4 doz . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 00% 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks .  04 

Japan,  100  lb.  sacks . 05% 


SALT.  p^r 

sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . l.io 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.60 

Fine  Dairy,  3s,  100  to  bbl .  2.68 

Fine  Dairy,  4s,  70  to  bbl .  2  35 

Fine  Dairy,  6s,  60  to  bbl .  2.40 

Fine  Dairy,  8s,  36  to  bbl .  2.13 

Fine  Dairy,  10s,  28  to  bbl .  2 . 15 

Worcester,  2%b,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4 .00 

Worcester,  10*,  80  to  bbl . 3 .  3.76 

Per  case 

Snow  Flake,  48 10c.  package* .  3.10 

Snow  Flake,  36  16c.  package* .  3.75 

Colonial.  36  6c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  oase . per  case  1 .60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2%  bushel 


to  bag .  2.40 

Lady  Washington  Beans,  about  200  lb*,  to 

bag .  2  50 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lb*,  to 

sack .  .06% 

Imported  Lima  Beans,  about  90  lb*,  to 

sack . 06% 

Split  Peas,  210  lb* . per  bbl  7 . 75 

Les*  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 05 

White  Marrowfat  Pea* . per  bu.  2.10 

Fava  Beans . oi% 


MOLASSES  AND  SYRUPS. 


Per  gal . 

St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 33 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup .  .32 

Gold  Medal . 82 

King  Syrup . 32 

Orange  Brand  Syrup . 35 

Orange  Brand,  2%s  cans,  2  doz .  2.40 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2s  cans,  2  doz .  1.90 

California  Amber  Drips,  2)is  cans .  2.20 

California  Amber  Drips,  3s  cans,  2  doz .  2.50 

California  Amber  Drips,  %  gal.  cans,  1  do*.  2.20 
Calvert  Brand  Pure  Porto  Rico . 22 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples— 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  do* . 

Dried,  50  lbs . 

Peaches — 

Standard,  50  lbs . 

Choice,  50  lbs . 

Extra  Fancy,  25  lbs . 

Apricots— Evaporated 

Standard,  25  lbs . 

Choice,  25  lbs.M . 

Currants— 

Paokage,  36 . 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lb* . 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.._ . 

American  Brand,  26  lb.._ . 

Dates— 

Package,  30  1  lb . 

Stuffed,  1  lb..f. . per  do*. 

New  Prunes— 

30-  40,  25  lbs . 

40-  50, 25  lbs . 

50-  60, 25  lbs . 

60-  70, 25  lbs . 

70-  80,  25  lbs . 

80-  90, 25  lbs . . . 

90-100,25  lb* . 

100-120, 50  lbs . 

Raisins — 

3  Crown,  50  lb* . K . 

2  Crown,  60  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lb* . 

Seeded,  86  1  lb.  packages. . 

Sultana,  36  1  lb  package* . 

Sultana,  bulk  .26  Qw. . 


Per  lb. 
,09 
.09)4 


.0814 
•  09 % 
.16 


•0854 


.10 


.16 


.09% 
■  08% 
■07% 
■07% 
•  06% 
.06% 
.05% 


■  08%, 
■  08% 

.12 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes  6  lb.  packages . 

Cut  loaf . . . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bag* . 


CONDENSED  MILK. 

Baby,  1  doz.  glass  jar* . 

Challenge,  4  doz . 

Eagle,  4  doz . 

Magnolia,  4  do* . 

Rea  Cross,  4  doz . 

Star,  4  doz . 

Dime  Brand,  4  do* . 

Lion,  4  doz . 

Premium,  4  doz . 

Hires’  Silver,  4  doz . 

Square,  4  doz . 


EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz . - . 

St.  Charles,  4  doz . 

Our  Pet,  large  size,  4  doz . 

Our  Pet,  baby  size,  6  doz . 

Peerless,  small  size,  4  doz . 

Peerless  large  size,  4  doz . 

Columbia,  4  doz . 

Silver  Cow, 6  doz . 

Van  Camps,  4  do*,  in  cans . per  can 


&> 
p  ** 
•<  < 
©  o 

CD  _ 

®  ^ 
n  $ 
<X>  2. 
o 

- 1  ^ 
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Case, 

1.90 

3.85 

6.25 
4.00 
4.15 
4.20 
3.60 

4.25 
3.95 
4. 10 
3.40 


Case. 
3.95 
3.90 
3.10 
2.65 
1.80 
3  20 
3.10 

3.85 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross .  .85 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  6  grOBB . 45 

Vulcan  Safety,  50  gross . 50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1.00 

Search  Light,  5u0s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  5  gross . 55 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.76 

Black  Diamond, 600s,  i00  in  case.. .per  case  3  50 


LAUNDRY  SOAP. 

Bars.  Box. 


Acorn . 120  2.46 

♦Pearl  White  Floating .  60  2  40 

Ark . loo  2.00 

Babbitt’s . ioo  8.75 


6  box  lots  freight  paid,  with  1  %  box 
“1776”  or  100  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  3  boxes 
“1776”  oi  200  bars  Best  Soap  free .  4.20 


Buffalo  Oleine .  60  2  40 

Washday . 120  2.00 

♦Bee . 100  3.90 

♦Big  Schooner . 100  8  76 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

♦S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.26 

♦Lenox . 100  3.00 

♦Lifebuoy .  50  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia Oleine .  60  2.45 

♦P.  &G.  Oleine .  72  3.00 

Premium . 100  3.76 

♦Santa  Claus . 100  3.40 

White  Floating .  200  4.10 

♦Star . 100  3.00 

♦Sunlight . 100  4.00 

♦Sunshine . 120  2.45 

Star  Oleine .  60  1.75 

♦Sunny  Monday . loo  4.00 

♦White  Cloud . 100  3.90 

♦Wonderworker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1  75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  8.95 

♦P.&G.  Naptha . 100  8.85 

Duck . 100  3  85 

20  Mule  Borax . 100 

Rib . ...iflO  l  p5 

U.  S.  Mail . ,, . 100  3.'0 

Hustler . 120  2.3) 

Brag . 66  2.55 

Export  Borax .  100  3.  0 

»  5  box  lots  delivered. 

TOILET  SOAP. 

Bars.  Box 

Flash ,  for  the  hands . 100  cans  6 . 60 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1 .95 

Grand  Pa’s,  large  size .  50  3  2f 

Sweet  Maiden . 1  doz.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  ,0s 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  86  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  .40 

Jap  Rose .  50  3.75 

Sweetheart .  59  ]  90 

Lava .  100  8  75 

Pearl . 60  2.10 

SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s .  50  i,8g 

Sapolio . 8  doz.  2.25 

Wrigley’s . 100  3.60 

Wrigley’* .  50  1.8O 

Scourene . 100  3.60 

Lipp’s  Scourer .  60  2.26 

Sil  San .  50  2.03 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  3.  86 

Silver  Sand . per  bbl.  2.60 

American  Scourer . 100  3.76 

Bon  Ami,  10c.  size . 3  doz.  2.60 

Brooks’ Crystal . 100  3.90 

Hoefner’e  Crystal,  with  spoons . 24  pkgs.  ’.08 

Old  Dutch  Cleanser,  4  do*. .  3.25 
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Revised  Weekly  for  the  “  Grocery  World  and  General  Merchant.” 

X OTE.— Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 


MOLASSES  AND  SYRUPS. 

Porto  Rico  Molasses —  Per  gal. 

Fancy,  bbls . 42  @'-45 

Choice,  bbls .  1  -4° 

Good,  bbls . 26  @.30 

Fancy,  qt.  jars . per  doz.  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle . 41  @.43 

Prime .  -37 

Ciood  .  *35 

Ordinary .  -22 

Blended,  fancy .  .36 

“  choice .  .33 

44  good .  *30 

2-lb.  tins,  3  doz . per  case  2.90 

Quarts,  2  doz .  “  2.90 

Sugar  Syrup — 

Pure,  extra  fancy . 35  @  .38 

“  choice .  .24 

Blended,  fancy .  .32 

Choice . .29 

Vanilla  Drips . 29  @.30 

2- lb  tins,  2  doz . per  case  1.95 

2^-lb.  tins,  2  doz .  “  2.30 

3- lb.  tins,  2  doz .  “  2.50 

5-lb.  tins,  1  doz .  “  2.25 


SALT  FISH. 

Mackerel —  Per  bbl. 

Extra  Shore  Bloaters,  count  85(5195 .  32.00 

Georges,  count  110(5)115 . . .  25.00 

Cape  Shore,  medium,  count  160(5175 .  14-50 

Medium  Irish  2s,  thin,  count  300(5)400 .  14.00 

Norway,  count  400(5)450 .  21.00 

“  “  300(5)350 .  24  00 

44  new,  count  240(5)270 . .- .  18.00 

41  **  300(3*350 .  16.00 

“  "  350(5)400 .  15.50 

Codfish—  Per  lb. 

Fancy,  strips,  60  lb.  boxes . 10^4 

“  bricks,  40-lb.  boxes . 09 

“  middles,  40  lb.  boxes . 12 

Choice,  strips,  40-lb.  boxes . o8y 

14  middles,  40  lb.  boxes . o8J4 

Hake,  bricks,  40  lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07^ 

Herring,  Smoked — 

Scaled,  per  box . 15 

Halibut,  fancy,  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder — 

Common  to  fair . 15 

Superior  to  fine . 20 

Extra  fine  to  finest . 28 

Choicest . 45 

Imperial  — 

Common  to  fair . 22 

Superior  to  fine . 30 

Extra  fine  to  finest . 40 

Choicest . 50 

Young  Hyson — 

Common  to  fair . 16 

Superior  to  fine . 22 

Extra  fine  to  finest . 35 

Choicest . 45 

Hyson — 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Japan — 

Common  to  fair . 

Superior  to  fine . 23 

Extra  fine  to  finest . 28 

Choicest . 32 

Basket-fired,  common  to  fair . 22 

“  superior  to  fine . 28 

“  *  extra  fine  to  finest . .  .32 

lt  choicest . 

Dust . 

Oolong — 

Common  to  fair . 

Superior  to  fine . 17 

Extra  fine  to  finest . 25 

Choicest . 40 

Fouchong — 

Common  to  fair . 17 

Superior  to  fine . . 

Extra  fine  to  finest . 30 

Choicest . 40 


Per  lb. 
@.  18 
25 
35 

65 


@ 


60 


25 


@ 


25 

30 

38 

25 

3° 

38 

45 

12^ 


17 


ROASTED  COFFEES. 

Sumatra —  Per  lb. 

Mandheling,  fancy  brown . 36 

Old  Government,  best . 29 

“  choice . 27 

44  prime . 25 

“  good . 23 

Mocha — 

Genuine  Arabian . 28 

Maracaibo — 

Cucuta,  best . 

“  choice . 

“  prime . .  _ 

“  good . ]I4 

Laguayra — 

Caracas,  finest . . 

“  choice . 7 


— 2 — 


Peaberry — 

Santos,  fancy . 17lA 

41  choice . 17 


"  fine 
Rio,  fancy.. 
“  choice 
*'  fine.... 
Santos — 

Best . 

Choice . 

Prime 


.  16 
•17 
-i6J4 
.  16 


.  16 

•15 

4/4 


Good  . . . *3/4 


Fair 
Rio — 

No  1,  golden 


•12  >4 


15^ 


No.  2 . 15 


No.  3 
No.  4 
No.  5 


.14^4 

.14 

•1354 


No.  6 . 13 

NO.  7 . 12l/2 


SPICES. 

Whole,  bags  or  bbls —  Per  lb. 

Allspice .  .07 

Cassia  buds .  .35 

Cinnamon,  mats .  .10 

Twaio .  .20 

Ceylon . 23  @.27 

“  Batavia . 25  (§>.30 

“  Saigfen .  .75 

Cloves,  Zanzibar . 17  @20 

“  Amboy  na .  .25 

“  Penang . 35  @.38 

Ginger,  African .  .08 

44  Jamaica,  bleached . 21  @.22 

44  unbleached . 20  @.21 

44  Calcutta .  08 

Nutmegs,  75(5)  80s . 22  (5  . 25 

“  105(5)1 10s . 18  @.20 

“  I30@i40s . 

Black  Pepper,  Singapore . iol/2@.i2 

44  shot .  .14 

White  Pepper,  Singapore . 15  @.17 

„  “  fani;y . 25  @-3° 

Red  Peppers .  .15 

Pure  Ground,  highest  grade,  6@io-lb. 
boxes — 

Allspice .  -15^4 

Cinnamon,  extra .  .26y> 

“  Saigon .  .73  'A 

Cloves .  .26^4 

Ginger .  .14  " 

Nutmeg .  .3914 

Black  Pepper .  .18 

White  Pepper .  .25 

Cayenne  Pepper .  .22*4 

Paprika .  .41 

Mace,  straight  Penang .  .87^4 

Mustard .  .24% 

Pure  Ground,  I^-lb.  tins,  case  2  doz. —  Per  doz. 

Allspice . 76 

Cinnamon,  China .  1.10 

Saigon... .  2.50 

Cloves .  1. 10 

Ginger,  African . 76 

“  Jamaica .  1.00 

Mace .  2  92 

Mustard .  1,05 

Nutmegs .  1.50 

Paprika .  1.45 

Black  Pepper . 96 

Cayenne  Pepper . 98 

White  Pepper .  1.56 


CANNED  GOODS. 
Vegetables. 

Asparagus—  Per  doz. 

Mammoth,  white,  2%s,  unpeeled. 

California .  4  75 

Medium,  green,  2%s,  California..  ..  3.25 

Tips,  green,  is .  2.75 

“  white,  California,  is .  3.75 

Beans,  Baked — 

Standard,  plain,  is .  .55 

“  plain  or  sauce,  2s . 75  @  .80 

3s .  1. 00  @1.05 

Fancy,  plain  or  sauce,  2s . 90  (5)1.35 

“  3s .  1. 10  @ 1  80 

Beans,  Lima — 

Fancy,  is .  1.33 

“  2s .  1.50 

Extra  standard,  2s .  1.  15  @1.25 

Standard .  1 . 10  @1.15 

Soaked... . 75  @  .85 

Beans,  Stringless — 

Fancy,  2s .  2.00  @2  10 

is . . .  1. 10  @1.35 

Extra,  2s .  1.40  @  1.75 

“  standard,  2> .  1.10  @1.15 

Standard,  2s .  .90 

44  not  stringle^s,  2s .  .80 

Beans — 

Yellow  Wax,  fancy,  2s .  1.20  @1.25 

44  standard,  cut .  1.00  @1.10 

Red  Kidney,  2  .  85  @1.00 

Corn- 

Fancy  Maine,  25 .  1  20  @1.25 

“  New  York,  2s .  1 . 00  @1.10 

Standard  New  York.  2s . 90  @1.00 

Maryland,  2s,  Maine  style . 75  @  80 

Other  standard  grades,  2s . 


— 3— 

Peas — 

Smallest  sifted,  2s .  2.10 

Extra  sifted,  2s .  1.60  @1.75 

Sifted,  2s .  1. 15  @1.35 

Telephone,  2s .  1.25 

Sweet  wrinkled,  2s .  1.40  @1.60 

Standard  Early  June,  2s .  1.00  @1.10 

Soaked,  2s . 75  @  .80 

Succotash — 

Extra  fancy  Maine,  2s .  1.40 

Fancy  Maine,  2s .  1.10  @1.25 

Extra  standard,  2s . .95  @1.00 

Pumpkin — 

Fancy,  3s .  1.10  @1.20 

4<  gals .  2.40 

Squash — 

Fancy,  3s .  i,2o 

Tomatoes — 

5J4  In.  cans,  fancy  New  Jersey .  1.60 

5^4-in.  cans,  extra  standard  New 

Jersey .  1  40 

5-in.  cans,  standard  New  Jersey  ....  1 . 15 

Standard  Maryland,  No.  3 . 95  @1.00 

2-lb.  cans . 75  @  .80 

Standard  New  Jersey,  gals .  2.75 

Extra  standard  Maryland,  gals .  2.50 

Glass  jars,  qts .  2.75 

Beets — 

Fancy  Strawberry,  3s .  1.40  @1  60 

Cut,  3s .  1. 10  @1  15 

Sweet  Potatoes,  3s .  1.15 

Sauer  Kraut,  3s . 95  @1 . 10 

Spinach — 

Standard  Maryland,  3s .  1.15  @1.40 

Fancy  New  Jersey,  3s .  1.40  (5)1.65 

Gals . f .  4-75  @5-oo 


FRUITS. 

California. 


Apricots — 

JExtra,  2  J4s . . 

44  standard,  2]/2s . 

Standard,  2j4s . 

Gals . . . 

Cherries — 

Extra,  white,  2^4s . 

44  standard,  white,  2j4s . 

Standard,  white,  2l/2s . 

Extra  standard,  gals . 

Bartlett  Pears — 

Extra  fancy,  2y2s . . 

“  2%s . 

“  standard,  2j4s . . 

Standard,  2^4s . 

Plums,  Egg  or  Gage — 

Extra  fancy . 

standard,  2%s . 

Standard,  2lAs . 

Gals . 

Peaches — 

L.  C.,  extra  fancy,  2l/2s . 

“  “  . 

Crawford,  extra  fancy,  2^s . 

“  **  standard,  2^4s.. 


Per  doz. 
2.25 
i-75 


5  25  @6.25 


2-75 
2.40 
2-35 
.50  @9*25 


3-25 

2.40 

2.40 

2.00 


2-75 


5 -50 


i-75 

@7.00 


3  25 
2-75 
2-75 
1.85 


Eastern. 


Pears — 

Fancy  New  York,  2s . 

'4  “  State,  2^4s.. 

Standard,  2s . 

Pineapples — 

Sliced  or  grated,  2s . 


i-75 
2  90 
1.50 


Pie,  grated,  gals . 

Singapore,  i*4s . 

Plums,  egg,  3s . 

“  gage,  3s  . 

Apples — 

Gals . 

Strawberries — 

Fancy,  2s . 

Extra,  2s . 

Raspberries — 

Red,  fancy,  2s . . 

Standard,  2s . 


2  25  @2.40 
1. 10  @1.20 

3.00 
1. 15  @1.25 


2.25 


3.  00 
1.85 


2-75 


FISH. 


Lobster — 

Flat,  is . 

“  /4s . 

Kippered  Herring — 


2.50 


5.00 

^2.75 


Alaska  Salmon — 

Pink,  is . 

Medium  Red . 

Choice  Red,  is . 

Columbia  River  Chinook  Salmon — 

Flat,  54s. . 

Tall,  is . 

Flat,  is . 

Oval,  is,  steaks . . . 

Sardines  — 

Domestic,  %'s,  oil,  100  tins . 

44  ^s,  mustard,  50  tins.... 


1 .50 


1 . 10 
.25  @1.30 

.40  @1.50 


1.25 


01-30 
2.00 
2.  20 
3  00 


3.35  (5)6.00 
2.65  @4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins — 

Fancy,  i-lb.  cartons . 

Smyrna  Sultana,  fancy,  6  crown,  30 
lbs . 


Per  lb. 
.09 


.14 


—4— 


Smyrna  Sultana,  choice,  4  crown,  30 

lbs . . 

Cleaned  Sultanas — 

Smyrna,  fancy,  i-lb.  cartons . 

44  choice,  i-lb.  cartons . 

California,  1  lb.  cartons . 

Loose  Raisins — 

Valencia,  4  crown,  28  lbs . 

California,  4  crown,  50  lbs . . . 

“  3  crown,  50  lbs . 

41  2  crown,  50  lbs . 

Figs— 

Baskets,  1  and  2  lbs . 

Layers,  2 yx  in.,  10  lbs . 

2 y2  in.,  12  lbs . 

2% -in.,  12  lbs . 

2-in.,  12  lbs . 

Currants — 

Fancy,  i-lb.  cartons . 

Cleaned,  choice,  i-lb.  cartons . 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron — 

According  to  quality . 

Lemon  Peel — 

According  to  quai  ty . 

Orange  Peel — 

According  to  quality . 

Fard  Dates — 

60  lbs.,  bulk . . 

i-lb.  pkgs.,  30-lb.  case . 

Persian  Dates — 

60  lbs . 

Prunes,  California,  25-lb.  boxes — 

Epineuse,  20(5)30 . 

30(5)40,  choice . 

40(5)50,  “  . 

50(5)60,  “  . 

60(5)70,  “  . . 

70(5)80,  44  . 

Choice,  50-lb.  box — 

60(5)70,  80(5)90 . 

70(5)80,  90(5)100 . 

Fancy,  25-lb.  boxes — 

40(5)50 . 

50(5)60 .  . 

60(5)70 . 

70(5)80 . 

Oregon,  25-lb.  boxes — 

30(5)40 . 

40(550' . * . 

Apples — 

Fancy, 50  lbs . 

14  i-lb.  cartons  . 

Prime,  50  lbs...., . 

Choice,  i-lb.  cartcns . 

Peaches — 

Fancy,  peeled,  25  lbs  ... . 

41  unpeeled,  25  lbs  . 

Extra  choice,  Muir . . 

Apricots — 

Royal,  extra  fancy,  25  lbs . 

“  fancy,  25  lbs . 

41  choice,  25'lbs . 

Moorpark,  fancy,  25  lbs . : . 


.15  @.1 


■  11  H@.  i 

.  ii  J4@.i 


.0 


•  Od 


.08 


.14 


NUTS. 


.48  @ 


Almonds — 

Jordan,  shelled,  large,  28  lbs . 

Valencia,  28  lbs . 

Flot,  shelled . . . 

In  shells — 

California,  paper  shell,  80  lbs.... 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils — 

New,  large,  180  lbs . 

Filberts — 

Turkish . 

Sicily,  130  lbs . 

Jumbo,  Naples,  no  lbs . 

Long,  Naples,  no  lbs . 

Pecans — 

Polished,  80  lbs . ' 

Louisiana,  paper  shell . 

Walnuts — 

Chili,  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  no  lbs . 

Cornes,  no  lbs . 

Mixed  Nuts — 

Strictly  fancy,  25  lb.  boxes . 

Extra  choice,  25-lb.  boxes . 13  (3) 

Choice,  125-lb.  bags . . . n  @ 


if 


.11  @.14 


IMPORTED  GROCERIES. 


Per  casi 


Imported  Sardines,  100  in  case — 

Reduced,  ys,  boneless . . . 

“  %s,  with  bones .  7.00@22.00 

French,  y*,  boneless . 

44  yx s,  with  bones .  17. 00(5)22. 00 

High.  y s,  boneless .  24. 50(3)27. co 

*4s,  boneless .  15. 00(5)40. 00 

French  Vegetables,  100  in  ca^e — 

Peas — 

According  to  quality .  n.00@20.00 

Mushrooms — 

y2 s,  according  to  quality .  16.00@35.00 

i^s,  according  to  quality .  15.00@20.00 

String  Beans — 

According  to  quality .  12.00@17.00 

Lima  Beans — 

According  to  quality .  18.00@20.00 

Brussels  Sprouts .  12.00@16.00 

French  Macaroni,  cartons,  25  lbs. ..lb. 


.o8@  .09^ 
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Grocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY. 

ny  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

Column. 

yule d  Tomatoes . j 

H . ?• .  .  16 

«eese . . .  16 

©visions .  24 

tre  Lard  .  24 


/ 


DECLINES. 


Meats . 

Live  Poultry.. 


Column. 

.  25 

.  25 


ADDITIONS. 

Column. 

Bluing,  Liquid . „ .  6 

Canned  Tomatoes  .  7 

Canned  Peas . 7 

Canned  Succotash .  7 


WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Beans . 60  lbs. 

Medium  Beans . 60  ** 

Pea  Beans . 60  “ 

Red  Kidney  Beans . 58  “ 

Hominy . 56  ** 

Pease . 60  “ 

Barley . 48  “ 

Potatoes . 56  “ 

Flaxseed...... . 58  “ 

Onions . 55  11 

Shellbarks . 48  " 


COL. 

arm  Cash  Drawer . 18 

11m . 26 

nmonia .  3 

nmunition .  6 

:le  Grease .  3 


.gs,  Paper .  . .. . 23 

gand  Twine  Holders.. ..18 

king  Powder .  3 

rley . 17 

th  Brick . 32 

ans . 17 

icking,  Shoe .  4 

ding . 6 

rax . 26 

ooms . 33 

ushes . 35 

ckwheat  Flour . 17 

ng  Borers . id 

tchers'  Sundries . 25 

tter  Dishes .  34 

tter .  6 

itter  Color- . 26 


mphor . 26 

ndies . 10 

ndles .  6 

nned  Goods .  7 

California  Fruits .  7 

Vegetables .  7 

fish .  8 


col. 

Pie  Fruit .  8 

Sardines .  9 

Meats .  9 

Soups . 10 

Capers . 16 

Catsup . 11 

Cereal  Specialties . 17 

Cereal  Coffee . 20 

Cheese . 16 

Chocolate  and  Cocoa. . 11 

Chewing  Gum . 27 

Cider . 27 

Clothes  Pins . 34 

Cocoanut . 13 

Codfish . 19 

Coffee .  5 

Essence .  5 

Chicory . .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 


Delicatessen . 14 

Dressed  Meats . 24 


COL. 

Drugs,  Grocers' . 26 


Eggs .  16 

Essence  of  Coffee .  5 

Extracts . 27 


Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising .  17 

Buckwheat . 17 

Fly-paper . 32 

Food,  Bird . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..19 
Foreign,  Dried . 19 


Gelatine . 18 

Gravel,  Bird . 32 


Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 20 


COL. 

Ink . 20 

Insect  Powder . 26 

Ironing  Wax . 32 


Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . 25 

Junket  Tablets . 27 


Ketchup . 11 


Lamp  Goods . 20 

Lard . 24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 26 

Lime . 20 

Live  Poultry . 25 

Lye  and  Potash . 21 


Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 21 

Molasses . 33 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . 26 


Noodles,  Egg . 17 

Nuts . 


Oat  Meal . 17 

Oils . 22 

Oil,  American . 22 

Olive  Oil . 22 

Olives . 22 


Paper . 22 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter.... . 23 

Peas.  Dripd . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . 25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL. 

Preserves . 25 

Provisions . 24 

Puddine . 18 

Putty . 26 


Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 


Sago . 17 

Salad  Dressing . 28 

Sal  Soda .  . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scales? . 18 

Scoops,  Grocers* . 18 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


COL 

Spices . 30 

Whole . 31 

Starch . 31 

Stove  Polish .  31 

Soap  Powders . 30 

Sugars . 1 

Sulphur . 26 

Sundries . 32 

Syrups . 33 


Tacks . 32 

Tapioca . 17 

Tar .  27 

Teas .  1 

Tobacco,  Chewing . 36 

Smoking . 36 

Cutters . 18 

Twine  Holders . 18 

Twine . 32 


Vermicelli . 18 

Vinegar . 24 


Washboards . * . 34 

Wax,  Fruit  Jar . 32 

Wrapping  Paper . 22 

Wooaenware . 34 


YeastJCakes . 36 


— I — 

SUGAR. 

tnfectioners'  Lozenge,  XXXX . 

i.  “  Powdered . 

“  Crown  A . 

I  Crystal  A . 

1  “  Coarse  Granulated . 

ifle  Tablets . 

ystal  Dominoes.. . . . . 

it  Loaf . 

itent  Cubes . 

iwdered . 

ctra  Fine  Granulated . 

•arse  Granulated . 

•anulated . . . . . 

ne  Granulated . 

“  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . 

“  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

in  10-lb.  bags  packed  10  in 

100-lb.  bag . 

[  u  in  5-lb.  bags  packed  in  bbls.... 

in  5-lb.  bags  packed  in  100-lb. 

bags . 

in  2-lb.  bags  packed  in  bbls.... 
“  in  2-lb.  bags  packed  in  100-lb. 

bags . 

in  2-lb.  cartons  in  cases . 

”  •  in  2-lb.  paper  packages  in 

cases . . . 

mfectioners’  A . 

—Keystone  A . 

—American  A . . . 

—Centennial  A . 

—California  A . - . 

—Franklin  B . 

—Keystone  B . 

—American  B . 

Centennial  B . 

—California  B . 

— Franklin  Extra  C . 

—Keystone  Extra  C . 

—American  Extra  C . 

— Centennial  Extra  C . 

—California  Extra  C . 

—Franklin  C . 

—Keystone  C . 


TEA. 

Per  lb. 

pans — Basket-fired .  20  ©  35 

— Pan-fired — Common  to  fair .  20  ©  23 

.  24  ©  28 

choicest .  30  ©  38 

rmosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

choicest . 40  @  50 

ochow — Common,  cargo .  14  @  j6 

3ood,  medium .  I7  g>  22 

iwerior . • . *3  ®  *8 

-hoice.t .  @ 


5.20 

5. to 

5-5° 

5.15 

5.40 

6.45 

7-47^ 

5-93K 

5-25 

J.io 

5  .00 

S*oo 

5.00 

5.00 

S-°5 

5-05 

5-15 

5.20 

5.20 

5.3o 

5-3° 

5.20 

5.20 

4.85 

4.80 

4-75 

4.70 

4.65 

4.60 


4-30 

4-25 

4.20 
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Gunpowder — Choice  to  Extra .  29 

Choicest . 40 

Moyunb— Good .  37 

Fine .  35 

Choice . 45 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest . 30 

Young  Hyson — Superior  to  fine .  15 

Choice  to  Extra .  28 

Choicest .  35 

India — Common  to  Fine .  x8 

Ceylon — Common  to  Fine .  18 

English  Breakfast — Fair  to  Good .  14 

Choice  to  Extra . 18 

Choicest .  30 


©  35 
@  45 

©  30 

©  40 
©  So 
©  55 
©  20 
©  25 
©  33 
©  20 

©  3° 
©  40 

©  38 

©  4* 
©  27 

©  *8 

©  40 


PACKAGE  TEAS, 


Lipton's  Teas — 


Per  lb. 

In  34  &  lb.  In  X  lb. 


.45 

•47 

•4° 

•4* 

■33 

•37 

•43 

•  40 

•43 

•4° 

•43 

•4° 

Ceylon  and  India,  No.  x. 

Ceylon  and  India,  No.  2.. 

Ceylon  and  India,  No.  3. 

Black  and  Green,  No.  1. 

Black  and  Green,  No.  2.. 

English  Breakfast,  No.  1.. 

English  Breakfast,  No.  a., 

Formosa  Oolong,  No.  1. 

Formosa  Oolong,  No.  2., 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 

Tetley's  Tea —  Per  lb. 

X  lb.  or  X  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

34-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . .  .50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

i-lb.  Silver  Sacks . 22 X 

34-lb.  Silver  Sacks . 23 

3{-lb.  Silver  Sacks . 2334 

34-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags . “  “  .19 

1  lb.  silver  bags .  **  “  .1934 

34  lb.  silver  bags .  “  “  .20 

X  lb.  silver  bags .  **  “  .21 

Packed  in  canes  containing  100  pounds 
McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  *.00 

N  5.  50 .  4 .00 

No.  100 .  8.00 
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AMMONIA. 

Per  doz. 

Purple  Ribbon.  x6  oz.,  •  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  doz.  boxes .  1.50 

Purple  Ribbon,  X  C*d»-  Yx  doz.  boxes . .  *.70 

Colburn’s  Mayflower,  16  oz.,  2  dor.  boxes . 75 

Colburn's  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  t  doz . 90 


AXLE  GREASE. 

Frazer’s,  x5  lb.  pails . 80 

Frazer's,  boxes,  X  gross . per  gross  o.  25 

Mica,  X  gross . per  gross  8.40 

Peerless,  34  gross . pergross  4.50 

Paragon,  X  gross . pergross  5.50 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

X  lb.,  4  doz.  m  case . . 

34  lb.,  2  doz.  in  case .  1 

1  lb.,  1  doz.  in  case .  3 

Davis'  O.  K.,  X -lb.,  4  doz . per  doz. 

Davis’  O.  K.,  J4-lb.,  3  doz . per  doz. 

Davis'  O.  K.,  i-lb.,  2  doz . per  doz.  1 

Davis'  O.  K.,  5-lb.,  X  doz . per  doz.  7. 

Cleveland's,  10-c.  size,  4  doz . per  doz. 

Cleveland’s,  34-lb.,  4  doz . per  doz.  1 

Cleveland's,  34-lb.,  2  doz . per  doz.  t 

Leslie's, 34 -lb.  cans,  x  ora  dz.  cartons, 4  dz.  cases 

Leslie's,  36-lb.  cans,  2  doz.  cases . 

Leslie's  i-lb.  cans.  1  doz.  cases .  1 

Leslie's,  5-lb.  cans,  6  cans  in  case . per  lb. 

Sea  Gull,  6  oz.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz . 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz .  1 

6  oz.  glass.  4  doz .  x 

6  oz.  glass,  6  doz . 1 

6  oz.  ,1  gross,  in  bbl . pergross,  12 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . . . per  doz. 

ioc. -can,  4  doz.  in  box . per  doz. 

34-lb.  cans,  2  doz  in  case . per  doz.  x 

x-lb.  cans,  1  doz.  in  case . per  doz.  2 

Royal,  xoc.  size,  4  doz . 

“  J^*k.,4doz .  1 

**  X  11  x  ••  . .  4 


95 

75 

40 

45 

90 

65 

20 

84 

23 

28 

45 

90 

65 

X2 

45 

45 

8234 

©736 

04 

03 

25 

45 

90 

25 

II 

3° 


I! 
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BLACKING— Shoe. 

Shinola . . . per  do*.  .75 

Shinola,  %  grosi  In  box . per  grots  S.50 

Blackola,  x  doz.,  10  cent  sire . (o 

Blackola,  3  doz  ,  10  cent  size . per  grosz  6.90 

Mason's  No.  i,  grosz .  ... 

“  "  a,  “  . .  a. 60 

"  "  3,  *'  . - .  z  *5 

‘  4.  "  .  4  35 

II  II  .  II  _  __ 

5i  . . . .  7  •  3* 

T.  M.  French . per  doz.  x 


SHOE  DRESSING. 


Mason's . «... 

Acme,  x  doz . 

Bixby's  Royal  Polish,  i  doz . 

Bixby  Tet  Oil  Polish . 

Brown’s  Shoe  Dressing,  x  doz . . 

Brown's,  Armv  and  Navy,  x  doz . 

Boyer’s  Frencn  Dressing . 

“  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . . . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . 

Boston  Waterproof,  black . . 

Boston  Jr.  Waterproof,  black,  xo-cent  size... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large.  black... . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . 

French  GIok,  black,  self-polisning . 

Royal  Gloss,  black,  self-polishing . 

Dandy  ComDinatien,  russet . . . 

Star  Combination,  russet..  „ . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .arge . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  deans  dirty  canvas  shoes . 

Quick  White,  deans  dirty  canvas  s&oee. . 

Oil  Paste  black,  never  dries  up,  large  use... 


.78 

*•*5 

.78 

.80 

80 

.80 

•«5 

75 

i7* 

.70 

2.00 

2.03 

.85 

85 

2  .OO 

•75 

t.  ee 
.85 
75 
75 
a  .ec 

•75 

•75 

•75 


.00 

75 
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GREEN  COFFEE. 

Per  lb. 

Rio,  Golden,  fancy . 09  @-°9% 

**  prime . . .  @.08 

**  choice . .  @-07^ 

Santos,  Peaberry,  extra  fancy .  @.12^ 

“  fancy . 10  @.10*4 

lt  choice .  . 

Maracaibo,  strictly  fancy,  mild . 12  @.12*4 

“  choice .  @.nJ4 

Washed  Caracas,  fancy . 14  @.1454 

Laguayra,  fancy .  @  10^4 

Java,  extra  fancy  Old  Government . 2oJ4@.2i 

“  extra  fancy .  @.20 

"  fancy .  @-*9% 

Mocha,  l/e,  and  y  bales,  genuine,  finest...  @.19 

“  Seed,  Santos,  fancy .  @.io^4 

"  “  choice .  @.io}^ 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  fancy .  @.12 

“  prime .  @.10 

“  Choice .  @.09*4 

t(  No.  2,  bags  about  50  lbs .  @.o8J4 

Santos,  Peaberry,  extra  fancy .  (&.16 

“  extra  fancy .  @.13 

“  fancy .  @.12^ 

“  choice .  (5).  12 

Laguayra,  fancy . .  @.14 

Maracaibo,  choice .  @.1454 

“  fancy .  @.15 

“  extra  fancy .  @.1554 

Java,  extra  fancy  Old  Government .  @.2534 

“  fancy .  @.24  34 

Mocha,  finest .  @.23)4 

Lipton's  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 22 

2 . 20 

“  3 . 17 

4  .  4 . 14 

Packed  in  25  and  50-lb.  cans,  and  2 5, 50  and  100-lb.  bags. 


PACKAGE  COFFEE. 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Ariosa .  isK  iSiVo 

Arbuckle's  Seven  Day .  1034  10^ 

Lion .  13  Vt  13% 

B.  Fischer  &  Co.— 

Hotel  Astor  Coffee,  i-lb  tins . 26 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . 20 

“  50-lb.  tins . 19 

4i  barrels . 18 

Viv,  lbs . v . X6 

“  50-lb.  tins . * . 15 

“  barrels . 14 

Ground  or  pulverized  without  extra  charge. 
Lipton's — 

Special . 26 

Perfection . 20 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 

Triunfo,  24  2  lb.  cans . 29 

“  48  i-lb.  cans . 2934 

Trinidad,  60  or  100  i-ib.  cartons . 26 

"G-A"  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  60  or  100  1  -lb.  cartons . 2134 

Iowa,  60  or  100  1  and  2-lb.  cartons . 1834 

Tumbala,  60  or  100  i-lh.  cartons . 1634 

Quezal  (after-dinner),  12,  24  or  48  34-lb.  cans 
per  34  lb . . 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller's  “Kosyr’’ — 

50  tins  in  box . per  box  3.90 

12  in  tins  box . per  carton  .95 

2-lb.  tins . per  doz.  5.75 

George  Floto’s  Sons —  per  gross 

Coffee  Essence,  %-gross  improved  cans .  2 . 25 

J4- gross  cans,  tin  ends .  2.70 

“  J4-gross  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  ]/2  gross....  2.25 

Package  Chicory,  65-lb.  cases . per  lb.  .04^ 

Hurtimel’s  Essence,  tin  can,  y2  gross,  per  gross  2.85* 
“  tin  ends,  “  “  2-,0 

“  "  improved  “  “  2  15 

Chicory,  Selig’s  65's . 

“  English,  ground,  bags  about  160  lbs...  .05^ 

"  Francks’,  stick,  65  lbs . 0(,ys 

“  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65  lbs . 04% 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  2  -.c 

“  B,  kegs,  25  lbs . "[[[[[  i.'jo 
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Duck,  kegs,  12 ]%  lbs .  4.75 

“  kegs,  6%  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

“  kegs,  12J4  lbs .  2.65 

_  ‘‘  “  kegs,  6^  lbs . ., .  1.50 

Urop  Shot,  1  to  10,  bags,  25  lbs .  1 .85 

BB,  bags,  25  lbs .  2.10 


BLUING— Dry. 

Pe  gross 

Barlow's,  small,  2  doz .  2.60 

“  large,  1  doz . .  5.20 

Sawyer’s,  No.  1,  6  doz .  1 .50 

(t  No.  3,  3  doz .  3-35 

Colburn’s,  No.  1,  4  doz .  1.60 

No.  2,  3  doz .  2.50 

Mammoth,  3  doz .  3.60 

44  Ball  Blue,  1  oz.,  3  doz... .  2.60 

“  44  2oz.,3doz .  4.80 

Reckitt’s,  5c.  and  10c.  asst.,  8  lbs .  Per  lb.  .  30 


BLUING— Liquid. 

Per  gross 

Boyer’s  Bengal,  8  oz.,  34  gross .  3-85 

Army  and  Navy,  No.  8,  3  do;r .  5. 10 

Crystal,  No.  2,  3  doz .  3.00 

Jack  Rose,  No.  14,  3  do/ .  5.00 

Troy,  No.  32,  bbls.,  6  doz.  barrel .  5  50 

Frenjh  Laundry,  large,  y2  gross  in  barrel .  2.45 


BUTTER. 

Tub  Butter —  Per  lb. 

Creamery,  extra,  60-lb:  tubs  .  .27 

“  first,  “  .26 

44  second,  “  .25 

**  third,  “  .24 

44  imitation,  30-60  lbs .  .23 

44  5  and  10-lb.  rolls,  60  and  100- 

lb.  boxes . .28 

Ladles,  30-60  lbs.,  bakers'  use .  .21 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs.  .31 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .30 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

*  50-lb.  boxes .  .30 

Sheaf  (“400”)  Elgin,  20-50-lb.  boxes .  .29 

Sheaf. . .  .25— .27 

Milhen  Farm,  lbs.  and  34  lbs .  .  32 

Gurnse,  lbs.  and  34  lbs .  .30 

Belle  Spring .  .28 


CANDLES. 

Per  lb. 

P.  &  G.,  8’s,  30  lbs . io^4 

“  16's,  30  lbs . ny8 

Paraffine,  4’s,  6’s,  8's  cartons,  36-lb.  cases, 

,  per  lb . 0834 

Searchlight,  hotel,  16's,  30  lbs . 09*4 

Pearless,  hotel,  i6’s,  30  lbs . 1034 

Bright  Light,  16's,  30  lbs . per  box  2.00 

Werk’s,8’s,  30  lbs . n 

44  16’s,  30  lbs . . 


JARS  AND  JAR  RUBBERS. 

Glass  Jars.  Gross 

Pints .  4.15 

Quarts .  4.45 

Half-gallons .  6.80 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz.  .17 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  J4  gro.,  no  rubbers. ..per  gro.  2.10 

Jar  Rubbers — 

Lip,  wide .  . per  gross  .85 

Acme,  wide,  i-lb.  cartons,  25-lb.  box.. per  lb.  .2734 

l(  medium,  1  doz.  cartons . per  gross  .40 

Reliable,  white  rubber,  wide . 26 

“  u  medium . 26 

Black,  medium . per  lb.  .25 

(25  lb.  lots  1  cent  perlb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram.... per  doz. 

“  Sage .  “ 

“  Thyme .  “ 

“  Savory. . .  (t 

44  Special  case  assortment,  2 

doz.  Sweet  Marjoram,  1 
doz.  Sag i,  34  doz. Thyme, 

34  doz.  Savory . per  case 

Colburn’s  “A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

34-lb.  cartons.  1  doz . per  doz. 

M-lb.  -  “  .  “ 

K- lb.  “  “  .  “ 

34-lb.  screw  cap  bottles,  2  doz .  “ 

3^-lb.  square  cans,  2  doz .  “ 


•25 

•25 

.25 

•25 


.40 

•75 

1.25 

.90 

.85 


CANNED  GOODS. 

Tomatoes — 

Mrs.  Hancock's,  frying . 

DuBois’,  frying . 

Jersey  King,  No.  3,  standard  Jersey . . 

4t  5-case  lots . 

Silver  Lake,  fancy  Jersey . 

Jersey,  No.  3 . 

Peerless,  extra  fancy.  No.  3 . 

Plantation,  No.  10,  standard,  J4  doz . 

Silver  Lake,  No.  10,  1  doz . 

Golden  Rule,  off  standard . 

Alta,  No.  2,  good . . . . . . 

Favorite,  No.  10,  1  doz . 

Brandywine  Hill  ,  extra  f  ncy . 

Bull  Dog,  extra  standard  2s . 

Mrs.  Lippiucott's,  Frying . 

Lima  Beans— 

Tinsley’s,  extra  small . 

Silver  Lake . 

Early  Autumn . 

Boyer’s,  No.  2 . 

Oxford,  Maine  packed . 

String  Beans — 

Extra  fancy . 

Boyer’s,  2s . 

Acorn,  3s . 

44  No.  2 . 

Safe,  No.  2 . 


White  Wax  Beans — 

Boyer’s,  No.  2 . . 

Acorn,  No.  2 . 

Brandywine  Hills,  No.  2 . . 

Winsom,  N.  Y.,  No.  10, 1  doz..;.. 


Per  doz. 
..  1.20 
.  1. 15 
-  -9*% 

•  .90 

.  1.05 

.  1 .00 

•  -95 

.  2. 30 

•  2  75 

.  .82  ^ 

.  .62^ 

.  2 .50 
1 . 10 

.  ,(2y2 

■  1.25 

.  1.25 
.  1 .00 

■9*'A 

■  1  °7  % 

■  .87 

.  1  5° 
■57% 

■  -85 

•  • 57 'A 
.50 

.  .60 

•  -57^ 

.  I.  IO 

•  3.6o 


Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain . 

44  No.  3,  tomato  sauce . 

Campbell’s,  No.  2,  plain . 

44  No.  2,  sauce . 

Oxford,  No  3 . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp’s,  No.  1,  sauce,  4  doz . 

44  No.  2,  sauce,  2  doz . 

Moore  &  Brady,  No.  3,  plain . 

“  No.  3,  sauce . 

“  No.  1,  picnic  size,  plain . 

44  No.  1,  picnic  size,  sauce.... 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

No.  3,  tomato  sauce.... 
Midnight  Lunch,  No. 

1,  4  doz . 

Schimmel’s,  No.  1,  sauce . i . 

“  No.  2,  sauce . 

44  No.  2,  plain . 

Bunker  Hill,  No.  3,  plain . 

44  No.  3,  tomato  sauce . 

Snider’s,  tomato  sauce,  No.  3,  2  doz . 

44  No.  a,  3  doz . 

41  44  No.  1,  4  doz . 

Sunnyside,  sauce,  No.  3,  2  doz . 

“  plain,  No.  3,  3  doz..... . 

sauce.  No.  1,  4  doz. ..I . 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 

Van  Camp’s,  No.  2,  2  doz . 


Corn — 

Paris,  fancy  Maine . . 

American  Beauty,  extra  fancy,  Shoe  Peg.. 

Cream  of  Susquehanna . 

Baker’s,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna,  No.  2 . 

44  Osborn’s.., . 

Mark,  crushed . 

Rex,  No.  2,  fancy,  whole  grain . 

Vanity,  No.  2,  whole  grain . 


Peas — 

Tres  Fins,  100  cans . . 

French,  very  fine,  100  cans . 

44  fine,  100  cans . 

44  medium,  100  cans . 

Boyer’s,  Midgets  .  . . 

44  Extra  Sifted . . 

“  Sifted . 

44  Early  June . 

Jumbo  June . 

B.  B.  F  ,  Early  June . . 

Hermit  brand.  No.  2,  soaked . . 

Lotus,  Sweet  Wrinkle,  No.  10 . 

Brandywire  Hills,  Extra  Sifted . 

Kent  County,  Silted . 

Our  Favorite,  No.  2 . 

Plantation  Standard,  Early  June,  No.  2.. 

Pride  of  Delaware  Standard,  No.  2 . 

Wyoming,  extra  fine,  June,  No.  2 . 

Beets — 

Red  Belle,  N.  Y.,  No  3 . '. . 

Silver  Lake,  fancy,  No.  3 . 

Chautauqua,  No.  3 . 


Succotash — 

Quaker,  extra  fancy . 

Poland,  No.  2,  fancy  Maine . . 

Brandywine  Hi  Is,  extra  fancy.. 

Spinach — 

Champion,  No.  3 . 

Shawnee,  No.  3 . 

Farren’s,  No.  3 . 

44  No.  jfi . 


i-35 

1  -55 
•8  7lA 
.90 

1.05 
1 -37% 
■87% 

.85 

.90 
■  i*% 

•  47  % 

•  45 
■97%. 

1.05 

•  50 

•95 

.90 

■77% 
.80 
I.  70 

2  •  32% 
.85 

.87^ 

.87^ 

•4754 


•75 

■77% 


1.20 

.85 

■95 

•75 

.85 
■77% 
.70 
•6 7 % 
•65 
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13  5° 
11 -75 
10.25 
1  -55 
1.25 
1 .10 

•95 
.90 
1 .00 

•52^4 
4-50 
1.50 
.87/2 
.87^ 
.82K 
• llVa 

1  25 


1.05 

•95 

•95 

I  I2>4 

1.05 

1.05 


1.05 
1 00 
•95 
3-25 


California  Canned  Fruit. 

Apricots — 

Extra  quality . 

Extra  standard . ...!.!!!!!!*  ^ 

Standard . 

Pears — 

Bartlett,  extra  quality,  2 . 

44  extra  standard,  2j4s . ‘jj 

44  standard,  2I4* . 

Cherries—  . 

Extra  quality,  a%s . 

Extra  standard,  2j4s . **] 

Standard,  ay2s . 

Peaches — 

Goddess,  No.  2>4,  ex. standard,  lemon  cling  j,0 
Tioga,  No.  2>4  extra  standard,  lemon  cling  *.3, 

Valley,  No.  2^4,  standard,  lemon  cling .  ,|1 

Agate,  No.  254,  standard,  lemon  cling . 

Lake  View,  No.  2J4,  yellow,  free  . 

Oak,  sliced,  lemon  cling.  No.  it  4  doz . 

Columbus,  No.  2^4,  pie,  peeled,  yellow,  free 
“  No.  2}4,  pie.  peeled,  lemon,  cling 

Plums 

Egg,  extra  standard . 

Green  Gage,  extra  standard . " 

Egg,  standard . 

Gage,  standard . J 


Sweet  Potatoes — 

Victory,  No.  3,  2  doz . . . 

Pumpkin — 

Silver  Lake,  No.  3 . 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 

Andrews  &  Co.,  No.  2 . 

Silver  Lake,  No.  10,  1  doz . 

Asparagus — 

Del  Monte  Mammoths . 

Oak,  large . 

Superior,  large,  No.  2% . 

Staple,  medium,  No.  2^4 . 

Swan,  medium.  No.  2 y2 . . . 

Del  Monte  Tips,  No.  1^4 . 

Extra  Tips,  No.  . 

El  Dorado  Tips,  No.  il/> . 

El  Rio,  medium,  No.  2^4,  2  doz . 


.85 

•  95  , 

•42K 

2  -35 


3-75 

3.20 

3-25 


Domestic  Canned  Fruit. 

Apples 

Wayne  Co.,  No.  10,  1  doz . 

Booth’s,  oval,  No.  3 . 

Blackberries — 

Farren’s,  extra  preserved,  No.  2 . . 

Silver  Lake,  syrup,  No.  2 . . 

Nigger  Head,  No.  2 . 

Spring  Garden,  No.  2  . 

Blueberries — 

Loggies,  No.  a . 

“  No.  10 . . . . 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white.  No.  2 . *” 

Peaches — 

Maryland  Leader,  yellow,  No.  3 . 

44  white . 

P.  &  B.,  yellow,  No.  3 . 

Pears — 

Silver  Lake,  No.  3 . 

Fowling  Creek,  good.  No.  3 . 

Ayres  Good,  No.  3 . . . 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  2 . 

Pride  of  Rochester,  fancy,  preserved,  No.  2 

Rhubarb — 

Silver  Lake,  No.  3,  2  doz . 

Silver  Lake,  No.  10,  1  doz . . 

Strawberries — 

Anchor,  No.  2 . . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . . 

Defence,  No.  2 . . . \ 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 . 

General,  E.  &  C.,  sliced,  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced.  No.  2 . . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Singapore  Chunks,  No.  iJ4,  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  2 . 

Singapore,  cubes.  No.  i^4,  4  doz . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

Tames,  No.  3,  pie,  grated . 

Singapore,  cubes.  No.  1,  4  doz . 

The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved — 

Chop  Tan  Hin,  lb.,  cubes . 

“  7/i  lb.,  sliced . 

1 K  1^.,  cubes . *... 

iJ4  lb.,  chunks  . 

iy,  lb.,  spiral  sliced . 

1  lb.,  smooth  sliced........ 


•75 


1. 15 


;  ■  00 
.90 
.60 
•55 

•50 

•85 


Canned  Crabs,  Clams,  Lobster 

Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs—  per  d0: 

Deviled,  No.  1,  4  doz . .  2.17 

44  No.  2,  2  doz .  ■*. 2? 

Clams—  ** 

Gold  Label,  No.  1,  4  doz .  1.05 

Star,  No.  1,  4  doz .  oe 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4  75 

0  No.  J4,  flat,  4  doz .  2.45 

44  No.  1,  tall,  2  doz .  4.50 

44  No.  24,  flat,  4  doz  .  300 

Star  brand,  No.  54,  flat,  4  doz .  1.40 

44  No.  1,  tall,  4  doz .  3.85 

No.  54,  flat,  4  doz .  *.40 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled. 

No.  1,  2  doz . i.ia) 

Cotton  Bale,  pickled.  No.  1,  2  doz .  1.10 

Mackerel— 

Pickert’s,  soused,  No.  1,  4  doz .  1.50 

44  No.  2,  2  doz .  2  50 

44  44  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  50  cans .  5.40 

44  44  No.  x,  4  doz .  1.55 

Oysters — 

Boyer’s,  No.  1,  2  doz . . . 92^ 

“  No.  2,  2  doz .  i  .80 

M.  &  B.,  No.  1,  2  doz . 92^ 

Stewart’s,  No.  2,  2  doz .  1.65 

14  No.  1,  2  doz . 80 

Victory,  No.  1,  2  doz . 87^1 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  x.40  || 

Gold  Label,  No.  1,  spiced,  4  doz . 8aJ»|l 
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Vhe  Walter  M.  Lowney  Company 

BOSTON,  MASS. 


. . 1 '  11  Juwbbbt  ®"  MawMwiii— i  mm~.  — 

Let’s  Get  Together  and  Plan  the  Store 
I !  You've  Been  Thinking  About 


CL  YOl  OUGHT  TO  KNOW  hat  all  Cocoa  made  by  the  Dutch  method  is 

^ _  treated  with  a  strong  alkali  to  make  it  darker 

in  color,  and  more  soluble  (temporarily)  in  water  and  to  give  it  a  soapy  character.  But 
the  free  alkali  is  not  good  for  the  stomach.  LOWNEY’S  COCOA  is  simply  ground 
to  the  fineness  of  flour  without  treatment  and  has  the  natural  delicious  flavor  of  the 
choicest  cocoa  beans  unimpaired.  It  is  wholesome  and  strengthening. 

The  same  is  true  of  DOWNEY'S  PREMIUM  CHOCOUATE  for  cooking. 


It’s  our  business  to  get  you  the  store  fixtures  you  need,  to 
• .  show  you  how  to  display  goods  most  attractively,  arrange  them 
most  conveniently — use  space  to  best  advantage  and  at  the  same 
time  save  money. 

We  Don’t  Sell  Fixtures 
We  Are  Architects ! 

jft.  We  plan  the  store — get  bids  from  manufacturers  of  fixtures 
and  give  the  lowest  one  the  work.  What  you' pay  us  you  save  on 
your  fixtures  and  get  a  store  that  is  different  from  all  others  and 
better  for  you.  Write  for  our  ideas  and  photos  of  some  of  our 

work. 


J.  A.  FLESCH  &  SON 

ARCHITECTS  AIND  DESIGNERS 

OF  STORE  FIXTURES  FOR  MODERN  GROCERY  STORES 
1012  OPERA  MOUSE  BUILDING 

112  CLARK  STREET 

CHICAGO 


The 

Hotel 

Patrons’ 

Demand 

A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  yon  •can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home  ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 

is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 

B.  Fischer  l  Co. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 
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Salmon — 

Gibraltar,  Sockeye,  No.  i,  tall .  i  .95 

“  “  No.  y2,  flat .  1. *5 

Hapgood’s,  No.  1,  tall .  1.95 

“  No.  flat .  2-05 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  1, 

tall,  4doz .  i*7° 

Humes,  Karluk,  No.  1,  tall,  4  doz . 

Horseshoe,  No.  . .  1  5° 

Sweet  Clover,  pink,  No.  1,  tall . 9lA 

White  Raven,  l/2s . 95 

Chef,  red,  No.  A,  flaf,  4  doz . 92A 

Terrapin,  pink,  No.  A,  4  doz . 85 


SARDINES — Imported. 

Chancerelle,  J4s,  key . . .  25.0c 

La  Champagne,  As>  key .  17.00 

“  “  boneless . 

Billet,  small  As .  14.00 

Tricolore,  ^s .  9.00 

Gerard,  As,  key,  boneless . 

Martels,  A . .  9.50 

“  As .  1325 

Morel,  ^s,  boneless .  15.00 

0 

Domestic. 

Mustard — 

Irma,  J^s,  100  cans .  3.60 

Raven,  i^s,  key,  100  cans  . . . .  3-47/4 

Gold  Label,  As,  mayonnaise  dressing,  100 

cans . . .  6.40 

Gold  Label,  As,  mayonnaise  dressing,  50 

cans .  4-30 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

cans . per  case  4.75 

Oil- 

Gold  Label,  As,  oil,  100  cans .  6.40 

Irma,  As,  100 cans .  3.65 

Continental,  As,  key,  100  cans .  3.62% 

Owl,  As,  key,  100  cans .  3.5 2% 

Swift  &  Co.,  Talisman  brand,  100  10-cent 

cans . per  case  7.00 

Skipper  Sardines — 

As,  olive  oil,  key,  100  tins .  12.00 

As,  “  “  50  tins .  12.00 

As,  tomato  sauce,  key,  100  tins .  13.00 

As,  “  “  5c  tins .  13.00 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  1,  key,  2  doz .  1.40 

“  No.  «,  key,  1  doz .  2.35 

Fairbanks — 

No.  1,  key,  2  doz . . .  1.45 

No.  2,  key,  1  doz .  2.25 

No.  6,  key,  r  doz . . .  7.15 

No.  14,  key,  y2  doz . per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.30 

Chipped  Beef. 

No.  y,  2  doz .  1.30 

No.  i,  2  doz .  2.10 

No.  y2 ,  glass,  2  doz .  x.55 

No.  i,  glass,  2  doz .  a. 50 

Beechnut — 

No.  A,  sliced,  glass  jars .  1.70 

No.  1.  sliced,  glassjars .  2.77]^ 


Sliced  Smoked  Beef. 

Armour’s — 

Shield,  in  glass,  size  y2 .  1.55 

“  1 . 2.65 

Acme — 

Large  tins,  2  doz  .  2.60 

Medium  tins,  4  doz .  i,6o 

“  2  doz .  1 .65 

Small  tins,  4  doz .  1.00 

Large  glass  jars,  1  doz .  2.85 

Special  jars,  1  doz .  2.60 

Junior  jars,  2  doz .  I#6o 


Sliced  Bacon. 

Armour's — 

Star,  in  glass,  size  y2 .  ^65 

“  .  “  1 .  2.65 

m  tin,  ‘  l/2 .  1.65 

_  "  “  1 . . .  2.65 

Beechnut — 

No.  At>  glass  jars .  1.55 

No.  1,  glass  jars .  2.50 

Acme — 

Large  glass,  1  doz .  2 

Junior  glass,  2  doz .  I  >60 


Roast  Beef. 

Armour’s — 

No.  i,  z  doz .  ,.4o 

No.  2,  I  doz .  2  2e 

Fairbanks—  5 

No.  1,  2  doz .  j  je 

No  2,  1  doz .  ,'„i/ 

Libby’s-  .  37 A 

No.  1,  2  doz .  ! 

No.  2,  1  doz .  2  20 

Kingan's — 

No.  2,  1  doz . ’.’.’.I’.”'.’.".!."  2.42% 

Lunch  Tongue. 

irmour’s,  No.  i,  2  doz .  2>so 

•-rmour’s,  No  J4,  2  doz . 1.50 

Fairbark’s,  No.  1.  2  doz . . .  2  I5 

Libby’s,  No.  1,  2  doz .  2.7j 


— IO — 

Whole  Ox  Tongue. 

Armour’s — 

Size  i  .  4  85 

“  1 A .  6.00 

2  7.00 

„  *y, .  8.50 

Fairbank’s,  No.  2,  1  doz .  7.00 

Libby's,  No.  2^,  1  doz .  9.50 


Potted  or  Deviled  Meats. 

Armour’s — 

No.  'A,  4  doz . 40 

No.  y,  2  doz . ,?y 

Libby's  — 

No.  A,  4  doz . 44 

No.  y2,  4  doz . 80 

R.  &  R.— 

No.  A,  4  doz .  1. 15 

No.  y2i  2  doz . .  1 .95 


Potted  Chicken  or  Turkey. 

Armour's— 

No.  A,  4  doz .  1.60 

No.  A ,  2  doz .  2.75 

Libby’s— 

No.  Art  4  doz . . . 

No.  A ,  2  doz . 

R.  &  R.,  No.  A>  4  doz .  1  75 


Sausage. 

Armour’s — 

Vienna  style,  size  A . 80 

“  '  “  1 .  1.35 

Luncheon,  with  Tomato  Sauce,  size  y2 . .  .80 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label” — 

Chicken,  No. .  2  gr 

“  No.  1 . c'oo 

Turkey,  No.  y .  2.85 

“  No.  . .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11.00 

Hant,  No.  .  .  co 

“  “  No.  2^ .  zo.oo 


Deviled  Meats. 

Curtice  Brothers,  ‘‘Blue  Label” — 

No.  5  oz.  No.  10  oz. 

Ham .  j.25  2 .15 

Tongue .  ,.25  2  I5 

Chicken .  r.  85  2.90 

Turkey .  1.85  2.90 


Potted  Meats. 

Curtice  Brothers,  "Blue  Label”  — 

No.  A  Tin.  No.  l/2  Tin 

Warn .  1.20  2.00 

"longue .  i.2o  2.00 

Chicken .  1.80  2.7c: 

Turkey .  1.80  2.75 


Soups. 

Schimmel’s,  assorted,  1  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 

Curtice  Brothers,  “Blue  Label” — 


.85 


85 

•8  lA 


Beef... 


Pea . 

Mutton  Broth.. 


Quarts. 

Pints. 

y  Pints, 

3-'5 

1 .75 

1.25 

3-15 

>■75 

1.25 

3-i5 

i-75 

1.25 

3-15 

1  •  75 

1.25 

■  3-15 

1  -75 

1.25 

3*  *5 

1  •  75 

1-25 

3-i5 

»-75 

1.25 

3*  15 

■•75 

1.25 

3-«5 

■•75 

^25 

3-15 

1  •  75 

1.25 

3-i5 

1  •  75 

1.25 

3-15 

1  -75 

1.25 

3-15 

1  •  75 

1.25 

3-i5 

i-75 

1.25 

3-i5 

1  •  75 

1 .25 

3-i5 

i-75 

1.25 

3-15 

i-75 

1.25 

3-i5 

■•75 

1.25 

6.50 

3-5o 

2.  OO 

7-25 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  per  lb. 

Extra  Mixtures . 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  “  .09^ 

Elcroften  Mixtures .  “  .08^ 

Nobby  Mixtures .  “  .09 y2 

Cadella  Mixtures .  il  .12 

Fine  French  Mixtures .  “  •  13K 

French  Creams .  u 

American  Mixtures .  >08 x/2 

Variety  Cut  Drops .  *•  .  08 y2 

Darling  Mints .  “  ,08 y2 

Golden  Drip  Bar . 15-lb.  boxes  .10 

Sour  Balls . 30-lb.  pails  .08^ 

Pancella  Cream  Chocolate .  “  ioJ4 

I  X  L  Assorted  Chocolate .  **  .11 A 

King  B  Assorted  Chocolate .  11  . 12^ 

No.  1  Fine  Assorted  Chocolate...  “  -i6A 

Nonpariel  Drops .  “ 

Chocolate-covered  Caramels .  “  .12 


— II — 

Dairy  Chocolate  Chips . 25-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . 2i-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen .  “ 

Wellington  Caramels . 25-lb.  pails 

Prozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops . 

Superfine  Gum  Drops .  “ 

Jelly  Beans .  “ 

Wintergreen  Lozenges .  “ 

Mint  Lozenges .  u 

Assorted  Lozenges .  “ 

Conversation  Lozenges . 28-!b.  pails 

C.  &  A.  Crown  Stick . 30-lb.  pails 

Pancella  Chocolate,  1  -lb .  boxes,  30-lb.  cases 

Rock  Candy,  assorted . io-lb.  boxes 

Penny  goods . 10  boxes  in  case 


.16  K 

•  iiM 

•  *7  A 
.10A 
-o9A 
■09A 

.08 
.  10 
•°7% 

.IO 
.08 
°9% 
■°9  'A 
■°9'A 
■°9  'A 
.08 

•12K 

.0914 

4-5° 


CATSUP. 

_  .  ,  Per  doz. 

Beefsteak  Catsup,  medium  . . . .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  itIg 

Waldorf  medium,  12  oz.,  screw  top,  2  doz . 92% 

Campbell’s — 

No.  8,  2  doz . 87  A 

No.  8,  Tobasco . 871/ 

Snider's — 

No.  16,  2  doz .  j  tgS 

No.  8,  1  doz .  1 .20 


KETCHUP. 

Curtice’s  “  Blue  Label”  Tomato  Ketchup—  Per  Case 

Small,  25  bottles  in  case .  3.00 

Medium,  25  bottles  in  case .  4.75 

Large,  12  bottles  in  case .  .  3-75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co's —  Per  lb. 

Premium,  %s>  12  to  25  lbs . 30 

Premium,  As>  *2  lbs . 30 

Caracas,  sweet,  6  lbs . . 

German,  sweet,  12  lbs . 23 

Auto,  sweet,  6  lbs . 32 

Cocoa,  A- ^b.  cans,  12  lbs.  in  box . 34 

Cocoa,  l/2- lb.  tins,  6  lbs . 14 

W.  H.  Baker’s— 

Best  Cocoa,  A~^b-  size . per  lb.  .-ii 

K- lb.  “  .  “  .32 

Premium  Chocolate,  As>  12  lbs .  .2854 

“  Ast  12  lbs . 29y 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 19 y2 

„  “  ,  “  ^SS,  u  lbs . 

Hershey  s — 

Milk,  48  5  cent . per  box  1 .45 

Epp's  — 

Cocoa.  J^-lb.  tins,  7  lbs . 42 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  i-lb.  tins . per  tin  .72 

“  6-lb.  boxes,  y2- lb.  tins .  “  *37/4 

**  6-lb.  boxes,  A' lb.  tins .  t(  .19 

Huyler's — 

Cocoa,  As,  6-lb . 42 

“  Xs,6-lb . 44 

Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  As . 

Cocoa,  labeled,  is . 

Premium  Chocolate,  l/2s . 

Premium  Chocolate,  As . 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases- 

Per  can. 

A~ lb.  round  cans . ig 

^-lb.  f‘  . 00 


■38 

.40 

•33 

•35 


J4-Ib. 

i-lb. 

iU-oz. 


50  cans  m  case 


•30 

•59 

.07 


Per  doz. 
2.27 
3.60 
7.08 


5-lb.  “  : .  z  75 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . 

Queen,  4  to  lb . 

Sweet  Vanilla,  4  to  lb . . . 

”  ^  8  to  lb . 

Bloocker's  Cocoa  Powder — 

i^-lb.  tins,  2  doz.  in  box . per  doz. 

j|-lb.  tins,  2  doz.  in  box .  {< 

i-lb.  tins,  1  doz.  in  box .  “ 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-Ib.  bags,  1  doz.  in  case .  t( 

Runkel’s — 

Cocoa .  . per  lb. 

Premium  Chocolate .  “ 

Vienna  Sweet  Chocolate,  A -lb.  pkg...  ” 
Vanilla  “  %  lb.,  48  to  box... 

Wilbur’s  Cocoa — 

Breakfast,  A  lb-  tins  6-lb.  boxes _  per  lb. 

“  J^-Ib.  tins,  6-lb.  boxes .  * 

Wilbur’s  Chocolate — 

Sweet  Clover,  As,  6-lb . . . per  box 


Fla  tb, 
•55 


•45 

.42 

.28 

.28 


1.88 

3-50 


6.50 

•52 

•50 


•33 

•3° 


1 . 60 


■33 

.32 


1 .60 
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Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  A- lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  y2-\b.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  ^-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  A  -lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  ^-lb.  packages . 

Vanilla  Sweet  Chocolate,  6vlb.  boxes,  12 

boxes  in  case,  A^b-  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  A- lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  £-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  £-lb 

tins . \ . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  A-\b. 

tins . 

Cocoa,  6  lb.  boxes,  12  boxes  in  case,  j^-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  A-\b. 

tins . . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins....-, . 

Diamond  Chocolate,  sweet,  i^-lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  Ui. 

1 2-lb.  “  6  ••  “  . 

"Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  J^-lb.  tins  tl 
A' lb.  tins,  6  lb.  boxes,  12  boxes  case  *4 
Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box  1 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  ^-lb.  jars,  6-  and  12-lb. 

boxes . 

Croft's  Cocoa.  £s,  2  dozen  in  box .  1 

“  “  tfs,  6  lbs.  “  . 

“  "  As,  6  lbs.  u  . . 

u  “  5-lb,  6  cans  "  . 

“  Swiss  Milk  Chocolate,  48  5-c. cakes..  1 
“  Premium,  Ast  12-lb.  cakes . 

As,  "  “  . 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

A  lb.  decorated  cans,  12-lb.  boxes. .per  lb. 
/4-lb.  tl  “  24-lb.  boxes..  ** 

Special  10-c.  packages,  30  to  box. .per  box 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  ^-lb.  tins,  6-lb.  boxes . 

“  M-l b.  ”  12-lb.  ”  . 

Bedford  Cocoa — 

Labeled  J4-Ib.  cans,  6-lb.  boxes . 

“  A- lb-  u  12-lb.  “  . 

"  A-  lb.  “  6-lb.  "  . 

J-lb.  "  12  lb.  ”  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  %s,  6-ib.  boxes . 

"  As  s,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box 

“  3-c.,  72  “  . .T  " 

Premium  Chocolate — 

A~ lb-  cakes,  12-lb.  boxes . 

54-lb.  "  24-lb.  "  . 

Milk  Chocolate  — 

40  3-cent  cakes  in  box,  24  to  halt  case . 

4°  “  “  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case . 

24  “  “  48  to  case . 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MIEK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz .  6. 2 

Eagle,  2  doz .  3.1 

Challenge,  4  doz .  3.7 

Defiance,  4  doz .  3.7 

Magnolia,  4  doz .  4.) 

Rose,  4  doz .  4  oc 

Dime,  4  doz .  3  6 

Winner  4  doz .  4 

Baby,  1  doz.,  glass...., . . .  1 .91 

Red  Cross .  4.1 

Peninsular .  4.1* 

Leader . . .  3.9* 

Banner,  4  doz .  4.1* 

Star,  4  doz .  4.1; 


EVAPORATED  MILK. 


Peerless,  hotel  size,  2  doz . . .  3  5, 

Peerless,  family  size,  4  doz .  3  01 

Peerless,  5  cent  size,  4  doz .  1.6; 

St.  Charles,  family  size,  4  doz .  3.7: 

St.  Charles,  hotel  size,  2  doz .  3.8c 

Silver  Cow,  5-cent  size . 6  doz.  2  6c 

Pet,  10-cent  size,  4  doz . per  case  3.0c 

Pet,  5-cent  size,  6  doz . per  case  2.5. 

Van  Camp’s,  6  doz.,  small . . .  2.65 

Van  Camp’s,  4  doz.,  family .  3  0c 

Van  Camp's,  4  doz.,  large .  3  7C 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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IROQUOIS  CAININIING  COMPANY 


“One  Ounce  of  Prevention 
Is  Worth  a  Pound  of  Cure” 


,  o,  PAROUCf  ffT, 


•  :*n5  nry  . . 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


Why  They  Haven’t  Done  It 

“Canned  corn  is  all  right,  but  I  don’t  see  why  they  can’t  make  it  taste 
more  like  fresh  corn,”  said  a  customer  of  a  grocer  we  know,  the  other  day. 

It’s  the  uneven  cooking.  All  canned  corn  cooked  with  the  old-fashioned 
cooker  loses  every  semblance  of  fresh  taste  because  at  least  half  of  it  is 
cooked  to  death.  The  old  cooker  had  to  keep  on  cooking  the  corn  till  the 
center  of  the  corn  was  done.  That  meant  overdoing  the  edges. 

If  Onarga  Country  Gentleman  Corn  is  the  finest,  sweetest  Country  Gentleman 
Corn  that  grows,  cooked  in  the  new  automatic  cooker  that  cooks  the  edges 
and  the  center  exactly  alike. 

::  ONARGA,  IUU. 


If  you  will  tell  your  customers  to  use  the  product  pictured  here,  on  their 
floors  it  will  make  them  look  like  new  and  it  will  preserve  them.  A  floor  treated 
with  rioore’s  Wax  will  last  twice  as  long  as  one  that  isn’t.  Your  customers 
are  getting  this  wax  from  paint  stores.  You  might  as  well  have  this  money. 
Besides  the  big  profit,  every  case  contains  Universal  Coupons  for  you  and 
your  customers. 


LAMSON  RAPID 
CARRIERS 


CASH 


These  Carriers  will 

Give  you  quicker  service , 

Cut  down  your  operating  costs, 

Protect  your  cash ,  and 
Please  your  customers. 

Our  Systems  Department  is  at  your  service 
to  advise  and  report  on  details  of  the  Store  Sys¬ 
tems  best  suited  to  your  needs. 

Write  for  Booklet  E. 

LAMSON  CONSOLIDATED  S.  S.  CO. 

Philadelphia  Office  District  Offices  Boston  Office 

in  all 

500  Penn  Mutual  Building  Principal  Cities  1 6 1  Devonshire  Street 


le’Ye  Taken  You  into  Partnership 
on  These  Goods 


MH^mUBVIlE  FnESTEBTEEBDIB  nnnsHUEE 

fAPKMT  PIOTES  imam  M.IISE1 

PRIVATE  1 
STATE 

COFFEE 

H  EA£AUCHO!S&CO.-TH5  FULTON  MILLS  ^  M 

|  j  tsmusnm  ^feroiimusA  \ ‘A 


ONE 


7>  mJ® 


Of  the  many  thousands  of  storekeepers  who  have  made 
Private  Estate  their  leading  coffee  for  years  we  have  yet  to 
lose  one.  Everything  that  makes  it  worth  while  for  a  dealer 
to  stick  to  Private  Estate  is  packed  with  it,  and  none  of  the 
many  reasons  which  would  be  sufficient  to  cause  him  to 
change  are. 

We  divide  our  profits  with  dealers  by  putting  our  adver¬ 
tising  appropriation  into  Universal  Coupons  to  enable  them  to 
get  anything  they  need  in  their  stores  or  homes  without 
paying  for  it. 

F.  A.  CAUCHOLS  &  CO. 

THE  FULTON  MILLS  33-34  Fulton  Street,  New  York 


Philadelphia  Branch,  139  S.  Front  Street 


40 
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HIRES  CONDENSED 
MILK 


Per  cue. 


Sllvor . 

4-i5 

Queen ...  . 

4.00 

Premium . 

3-8s 

Blue  Ribbon  „ 

385 

Gold,  tall . 

3-75 

Gold,  family... 

3-15 

COCOANUT. 

Franklin  Baker  Co’s — 


Per  case 


Brazil,  70  5-cent  packages .  2.50 

“  35  10-cent  44  2.50 

“  38  5-cent  and  16  10-cent  packages....  2.50 

**  18  20  cent  packages .  2.50 

Per  lb. 

44  Shred,  in  pails,  20  lbs . 10 

“  in  boxes,  25  lbs .  09% 

“  in  barrels,  135  lbs . 09 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

“  “  in  boxes,  25  lbs . °9% 

44  in  barrels,  135  lbs . 09 

Premium,  60  5^-Ib.  packages,  15  lbs.  to  case  .23 
30  J4-lb.  *'  15  “  .22 

“  3°  5£-lb.  and  XS  54-lb.  packages, 

15  lbs.  to  case . 2254 

Schepp’s  Shredded,  %-lb.  pkgs.,  15  lbs.  to  case  .23 54 

“  54-lbs . 22*4 

Dunham's,  5-cent  package . 29 

54s . 26 

V\s . 28 

54 s  and  . 2634 


COCOANUTS. 

Franklin  Baker  Co's—  Per  bag 

Porto  Rico,  Jumbo,  80s .  4.00 

San  Bias,  100s .  3.50 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.—  Bbls.  Bxs. 

Butter  Crackers . 08  .08% 

Oyster  “  08 

Wine  Scroll . -io% 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins’  Son—  Bhls.  Bxs. 

Assorted  Jumbles . 07%  .08 

Brown  Edge  Water .  .  IO 

Butter  Thin .  I2 

Clover  Mixed .  .08 

Cocoanut  Ripple .  .  1Q 

Cookie  Mixed . 08J4  .09 

Crystal  Bar .  '*  ,0„ 

Eig  Bars . 

Frosted  Spiced  Wafer .  mQg 

Fruit  Cookies . 08J4  .09 

Fruit  Gem .  03 

Graham  Wafer .  IO 

Grandma  Cookies . o8>4  .09 

Honey  Jumbles,  XX . ogy.  .  IO 

Iced  Charter  Oak .  “  qq 

Iced  Ginger  Tablet .  Qg 

Iced  Honey  Jumbles . og%  IO 

Iced  Penn  Treaty . 07  .oaV, 

Iced  Vedette  Wafer . 07^  08 

Lemon  Bar . 0814  'oq 

Man-in-the-Moon  .  -08 

Orange  Cookies . Q7y2  '  _'g 

Quaker  City  Mixed . 07^  08 

Salted  Strips . oSy2  ' 

Saltines . 

Soda  Biscuit  XX . . 06  0fii/ 

Soda  Biscuit  XXX . o6J4  ’  07 

Spiced  Wafers . 01y2  ,'0g 

Sunshine  Cookies . o-jy,  .08 

Water  Crackers  Star . 06J4  07 

Package  goods—  Per  doz 

Animals  . .  , 

Butter  Thin .  ,  OQ 

Gingerettes . iioo 

Gold  Medal  Soda  (small) . j0 

“  "  ,  “  (larSe) . '.go 

Ivinettes . ,.Q 

Milk  Lunch .  *'  *  x  ^ 

Our  Ginger  Snaps .  . 

. ::::::::::::::: 

Sugar  Snaps . . 

Saltona  Biscuit .  I  [D 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 
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DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  doz.  i 
' 4  u  with  Horse  radish,  p.dz.  i. 

Stone  Pots,  large  size,  i  doz.  in  case,  per  doz.  i . 

“  with  Horse-radish,  p.dz.  i. 

Wein  Senf,  in  bbls . per  *al. 

1  gallon  stone  jars . per  jar 

u  5  gallon  kegs . per  keg  2. 

Prepared  Mustard,  in  bbls . per  gal. 

44  in  15  gallon  kegs...  “ 

44  in  10  “  ...  ** 

“  “  !n  5  “  “  .as-- 

‘  in  2  gallon  pails. ..per  pail 
“  “  in  1  **  ...  44 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 1 

“  Sifting  top,  2  doz.  in  case. ...per  doz. 

“  with  Horse-radish,  2  doz.  in  case, 
per  doz . 


95 


Imported  and  American  Fancy 
Cheese. 


Emmenthaler  Swiss  Cheese,  Selected  tub . 25 


.26 

.22 

•34 

•32 


.80 

26 

75 


45 


75 


loaf 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .  18,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .3254  44 
Parmesan,  lo.tves  about  30  lbs. ..loaf,  .27  cut, 

Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

in  tin  . per  lb. 

“  i-lb.  tins . per  case  ^./w, 

Camembert,  in  wood  boxes . per  doz.,  2 .75-2 .85 

Sap  Sago,  grated,  ready  for  use,  io  oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  100  in  box .  2.25 

Edelweiss,  Romatour  and  Bier-Kase..per  doz.  4.00 

American  Swiss,  No.  1 . loaf,  .16  cut,  .19 

14  Square  loaves,  No.  1,  about 

25  lbs.  each . per  lb.  .16 

Limburger  Cheese,  No.  1 .  . box,  .14; 

box,  14  ;  less . 16 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  <( 

English  Dairy  Cheese .  44 

Pineapple  (Picnic  size),  6  in  box . per  box 

“  (Gem  size),  6  in  box .  44 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  “  tl  .  “ 

Picnic  size,  2  “  44  .  tf 

Trial  size .  “ 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

“  “  “  No  t  “ 

14  Roquefort  44  large  “  “ 

44  “  44  small  “  “ 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
“  d’lsigny,  “  6  “  ...  44 

Wm.  Tell  brand,  12  in  box .  44 

Neufchatel  (Cow  brand),  25  in  box .  “ 

Star  Cream,  or  Phila.,  12  “  .  44 

Miniature  Cream,  or  Phila.,  12  in  box..  “ 

Hand  Cheese,  8  doz .  ** 

4  “  . “ 

4  “  Ihuringer .  44 

Farmer  Hand  Cheese,  4  i^oz.  in  box  ...  <( 

Schutzen  Cheese,  12  in  box .  44 

American  Mountain  Cheese  (Alpen  Kase),  50 

i-lb.  packages . per  lb. 


.17 

.16 

•17^ 

3  00 
2.25 


2.40 
2-95 
1  45 
1  -55 
i-55 

1.40 
•95 

1 .90 

95 

i-35 

.70 

•85 

i-45 

1.25 


.18 


Imported  and  American  Meats 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  in  tin . per  doz 

“  8  “  .  “ 

Carlsbad  Speck  (Imported  Bacon) .  “ 

Imported  Cervelat  Sausage  (Rolff 's).  ...per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . per  doz. 

American  Holsteiner...by  bbl.  .12;  less,  per  lb. 

44  Landjager,  short .  “ 

“  “  long .  - 

41  Mortadella,  Dry .  “ 

14  Knackwurst,  25  in  box,  per  box, 

$4-75 . per  doz. 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

.21^4  ;  less . 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20 ;  less . 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  17 ;  less . 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  14;  less . 

“  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23^4;  less . 

**  Salami  (E),  50  and  100-lb.  boxes, 

.  20  ;  less . . . 

“  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  .  1854  ;  less . 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .  16  J4  ;  less . 

“  Tongue  Sausage . per  lb’ 

“  Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb. 

“  Lachs  Ham .  ** 

**  Petit  Delicatess  Frankfurters,  plain, 

per  doz. 

"  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut .  per  doz. 

"  Lebanon  Beef  Bologna . per  lb. 

**  Paprika  Speck . 

Mettwurst,  half-round .  « 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb. 

Smoked  Thuringer  Blutwurst .  “ 

'*  Pfefferwurst .  « 


and 


.48 
4-75 
2  75 
.32 
.48 
3-75 

■65 

3.00 

.14 

.24 


•25 
2 .40 
•23 


.21 


.18 
.  l6 

•25 


.18 

.18 


•IS 

.28 


I  .OO 


I  .OO 

•15 
.18 
.  l6 


.24 

.18 

.18 
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Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
“  quart  glass  jars.  5.75 

“  “  io-oz.jars .  2.50 

Calves'  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  “  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1 .00 

“  pints . 

u  lt  quarts . '. . 

Lamb  Tongues,  in  glass .  1 .60 
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Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2.50 

“  10-gal.  keg.  ...  4.5o 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland—  Pails. 

Mixed,  “Y.  M./’  J4  bbl .  5*50  -6o-.75 

Milkers/‘Y.  M.,"  J4  bbl .  6.50  .75-.8s 

Mixed,  standard,  bbl . 

11  ^4  bbl . . .  5.50-6.50 

Milkers,  standard,  bbl . 

“  >4  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

“  “  J4  bbl .  8.00 

Milkers,  “  bbl . 

“  m  y2  bbi . . .  8.00 

Marinirte  Herring,  imported,  about  40  in  pail.  1.25 

Roll  Herring,  imported,  about  25  in  pail .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring . per  pail 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag 

Green  Kern . per  lb. 

Potato  Flour .  *• 

German  Dried  Pears .  ** 

Dried  Mushrooms . 

Juniper  Berries . 

St.  John’s  Bread . 


Bay  Leaves . 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

u  quart . qc 

“  “  2  quart . . .  .  55 

“  4  quart .  1.10 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  1.10 

2  quart  tin . 60 

“  quart  tin . 50 

Brat-Haring,  4  quart  tin .  . . .  1 . 10 

“  2  quart  tin . 60 

“  quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 

per  doz.  2.50 


Russian  Sardines. 

Imported  fish,  WallkofF  brand . per  keg 

“  5-lb.  pails . per  pail 

i(  10-lb.  pails .  “ 

Cut  Spiced  Sardines,  10-lb.  pail .  “ 

^  “  5-gal.  keg . per  keg 

Russian  Sardines,  in  glass  jars . per  doz. 


•75 
•  55 
1.05 
•75 
2-75 
2.25 


Norway  Anchovies. 

Original  package . per  J4  bbl. 

Repacked  in  5-lb.  pails . per  pail 

“  10-lb.  pails .  ** 

“  5-gal.  kegs . per  keg 

“  J4  lb.  flat  tins . per  doz. 

“  /4-lb-  tall  tins .  u 

u  i-lb.  tall  tins .  4t 

Fancy  kegs,  keg.. 


•50 
.  60 


•75 

•95 

•50 

.00 

.80 


Vi  keg . . . 42 


K  ke& 


32 


V\ i  keg . 20 


Salt  Sardellen. 

Original  packages,  1902 . per  anker 

Repacked,  kegs,  about  8  lbs . per  keg 

“  pint  jars . per  doz. 

“  large  tumblers . 

“  small  tumblers .  “ 


16.00 

3-25 


6.00 

2.25 

1.25 


Russian  Caviar. 


i-lb.  tins.... 
J4-Ib .  tins.... 
^4-lb.  tins.... 
54-lb.  tins.... 


Per  doz. 

x9-  5° 

,.  10.50 

•  •  5.50 

•  2.75 


COTTOLENE. 

30  2-lb.  tins . per  case 

15  4  lb.  tins .  “ 

6  10-lb.  tins . .  ** 

Freight  prepaid  on  two-case  lots. 


6.50 

6.50 

6.50 


EGGS. 


Nearby,  candled  and  selected,  30-doz.  crates..  er.2EJ 
Western . . 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40.1b.  bxs. 

‘‘  “  “  ist’s,  40-lb.  boxes  ... 

Picnic,  full  cream,  new,  fancy,  20-lb,  boxes . i4 


FANCY  GROCERIES. 


Almond  Staple  Paste,  5  lb.  cans . per  lb.  .28 

Anchovies,  in  oil,  %  bottles .  4.30 

“  “  54  bottles .  3.25 

Anchovy  Paste,  fancy . per  doz.  4.75 

“  plain .  “  3.75 

Bouillon,  Burnham,  pints,  2  doz .  3.75 

“  u  54  pints,  2  doz .  2.00 

Capers,  Nonpareil,  54  gal.  kegs .  1.50 

quart,  glass . per  doz. 

“  bottled, 


7.00 
2-35 
1 .90 
I-i5 
4.65 
5-oo 
4-75 


size 

Yz  size  ....  ee 
“  <f  5{size..„  “ 

Canton  Ginger,  large  pots,  6-jar  cases. .per  case 
medium,  12-jar  cases..  u 

small,  24  jar  cases .  ,f  nm/j 

Cherries  in  Maraschino,  glass,  1  doz.  case .  7.00 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz.  .00 

“  44  3  lb.,  2  doz .  **  2.20 

Currie  Powder,  pints . per  doz.  2.  co 

4  oz .  “  2.25 

"  2  oz .  «  1 . 50 

French  Peas,  extra  fins . per  case  16.00 

“  fins 

Moyen’s 


Hill’s  Irish  Oatmeal,  i4-lb.  tins,  10  per  case 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit....! 


lb. 


14.00 

12.00 

12.00 

.19 

•31 

•34 


Dinner  Biscuit 

44  Breakfast  Biscuit . (t 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz.  1.2? 

"  “  54  Pints .  -  .68 

Salt,  stone  jars .  4  doz .  x .  73 

Extract  of  Beef,  Morris’,  4  oz . per  doz.  6.50 

“  2  OZ .  “  3.55 

Anker’s,  120  vials .  4.00 

4  oz . per  doz.  4.00 

“  “  8  oz . 

44  “  16  oz...... 

Theodore  Marquet  Mushrooms — 

First  choice .  24.00 

Choice,  100  tins . per  case  22.00 


7.25 

13-50 


Extra,  100  tins  . 
Hotel,  100  tins.,.. 


Truffles,  TV . per  t 

“  A .  “ 


tin 


German  Dill  Pickles — Regular  Size. 


60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

15-gal.  keg,  about  500 . per  100 

10-gal.  keg,  about  300 .  “ 

5-gal.  keg,  about  150 . .  “ 

10-lb.  pail,  about  50 . per  pail 


Domestic  Sourkrout — Long  Cut. 


60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl. 

10-gal.  kegs . per  keg 

5-gal.  kegs .  “ 

10-lb.  pails . per  pail 


6.50 

2.40 

1.25 


Imported  Lebkuchen. 


Dampfnusse  (Pfeffernusse) . per  lb. 

Spitzkugeln .  <* 


.18 

•25 


Lebkuchen  and  Bread. 

..per  bundle 


Small  Basler  Lebkuchen,  6  in  pkg.. 

Easier  Lebkuchen, No.  1,  6  “  ...  “ 

41  No.  2, 6  ,f  ...  “ 

44  No.  3, 6  “  ...  “ 

Amandines,  9-lb.  tins . per  tin 

(t  small  tins .  “ 


•30 

•50 

•75 

.00 

•25 

•55 


26.00 
18.00 
•30 
•55 
1. 15 
2.25 

2.25 
5.00 
6.50 
4.00 
2 . 25 
3.60 
2.25 
2.25 
5-25 
Per  dot. 


54 . " 

Shrimps,  pickled,  small  size . 

Dunbar’s,  2  doz . per  doz. 

Figs  in  Cordial,  Dunbar’s,  1  doz .  “ 

Bishop’s,  1  doz .  “ 

Crystallized  Ginger,  i-lb.  tins .  “ 

44  54-lb.  tins .  ,l 

Lime  Juice,  Rose’s .  ** 

Victor  Rose  Water .  *• 

“  Peach  Water .  ** 

Pitted  Olives .  14 

Armour’s  Solid  Extract  of  Beef — 

Size  2  jars,  1  dozen  in  case .  4.45 

“  4  *4  1  “  8.20 

“  Z  “  1  14  15.90 

“  16  «  %  44  29.7s 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case . . 

“  8  “  1  "  . 

“  16  «  54  "  . 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium  “  36  "  .  6.00 

1  44  large  41  72  44  .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4.00 

“  16  “  1  14  14.00 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  2.50 

44  12  44  1  44  7.20 

44  5  “  . pex  bottle  3.50 

44  2  fancy  jugs . .....per  jug  x.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  2.50 

44  12  44  1  "  7.20 

"5  44  . per  bottle  3.50 

“  2  fancy  jugs . per  jug  1.50 


4-45 

8.20 

16.00 
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The  first  man  who  tried  to  catch  a  Fly, 
did  it  without 


:LYJ 


Brown’s 
Fly  Coil 


and  the  Fly  got  away.  That’s  why  we  are  bothered 
with  millions  of  them  to-day.  BROWN’S  FLY  COIL 
is  the  thing  to  catch  these  millions  with,  because  the 
Flies  can’t  leave  it  alone  and  can’t  get  away  from  it. 
Will  catch  more  Flies  to  the  square  inch  than  any 
other  Fly-catching  device  extant.  It  is  neat,  clean, 
hygienic  and  effective.  Anyone  can  see  its  good  points 
at  a  glance,  so  it  sells  “like  hot  cakes.”  Hang  one 
up  and  try  it  on  your  Flies  and  your  trade. 

BUCKNAM  &  VANDERPOEL  CO. 

MANUFACTURERS’  REPRESENTATIVES 
19S  West  Broadway,  NEW  Y ORK 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


[it 


/V 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making.  » 

Croft’s  Swiss  Milk  Cocoa 
has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the 11  Grocery 
World"  when  you  write? 

40  cents  a  pound 


Packed  in  J4-lb.  jars 
boxes 


6  and  12-lb. 


CROFT  &  ALLEN  CO. 


Who  Thinks 
For  You? 

You  do  it  yourself,  don’t  you  ?  Did  you  wait 
for  others  to  select  your  store  and  your  stock, 
and  tell  you  bow  to  run  your  business? 

If  our  advertising  sent  people  to  demand  that 
you  sell  our  Macaroni,  Spaghetti,  Noodles  and 
Pastels  would  you  feel  pleasant? 

But,  think  this  over.  You  can  depend  on  our 
goods  and  know  their  fine  quality  will  increase 
your  trade. 

You  can  make  a  good  profit  on  them  and  every 
case  brings  you  Universal  Coupons  which  are 
good  as  cash  in  buying  almost  anything  you  want. 

We  work  with  you,  not  against  you.  Will  you 
push  our  goods  ? 


Vienna  BaKing 
Company 

Philadelphia,  Penna. 


WASHBURN-CROSBY  CD’S 


Gold 

Medal 

Flour 


M  J 


Now  Sold  by  Philadelphia  Jobbers 


I  IS 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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FLOUR. 

Per  bbl. 

King  Midas .  6.60 

Gold  Medal .  6.45 

Melbourne .  6.35 

On  Top .  6.50 

Ceresota .  6.50 

Pillsbury’s  Best .  6.45 

Taylor’s  Fancy .  5.25 

Semper  Idem .  4.90 

Pride  of  the  West .  5.10 

Sunbeam .  4.90 

Quaker  City .  5.75 


Franklin, 

Hecker’s 


Self-Raising  Flour. 

30  packages .  3. 50 

superlative,  32  packages .  4.32 


•Pancake  Flour. 

Aunt  Jemima,  36  packages . . 

Purina,  36  packages .  3.00 


Hecker's  Flapjack,  24  packages .  2 

Uncle  Jerry,  40  packages, 


Buckwheat  Flour. 

Hecker's,  64  packages .  4.60 

“  32  packages .  4.10 

Fancy,  125-lb.  sacks . per  100  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  bag. 

White,  granulated,  100  lbs .  2.45 

Yellow,  granulated,  100  lbs .  2.45 

table,  100  lbs .  2.35 

Western,  yellow,  granulated,  100  lbs .  2.10 

Quaker,  Best,  1  and  3  doz .  1.20 

Farina — 

Hecker’s ,  24  is . per  case  1 . 50 

Schumacker’s,  24  packages .  “  1.20 

Beans —  Per  bushel. 

California  Lima,  about  8©  lbs . per  lb.  .05% 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.50 

Extra  choice,  grain  bags .  2.40 

Medium,  fancy,  grain  bags .  2.50 

Pea,  fancy,  grain  bags .  2.40 

Michigan,  grain  bags .  2.45 

Red  Kidneys .  2.10 

Peas — 

Green .  2 . 40 

Scotch .  2.60 

Split,  yellow .  2.20 


green 
Lentils — 


Per  lb. 

000000,  110-lb.  bags . 04^ 

Less  quantity . o5i£ 

Shaker  Corn — 


Fancy,  barrels . 05^ 

Less  quantity .  06 

Hominy — 

Lea's  Breakfast,  10  packages . per  case 

“  Pearl,  100  lbs . per  bag 

Schumacher’s  Breakfast,  10  pkgs.  to  case.... 

Western  Pearl,  100-lb.  bags . 

“  Grits,  100-lb.  bags . 

Barley — 

OO . 

No 


1.65 

3  •  45 
1.40 


•05^ 


XT  3.  100  lb.  bags .  2.75 

Noodles —  per  case 

Climax,  24  10-c.  packages,  assorted .  1.20 

“  48  5-c.  packages .  1.30 

"  assorted,  24  5-c.,  12  10-c .  1.30 

Smith’s,  30  10-c.  package* .  i.9o 

u  assorted,  5  and  10-c .  i.oo 

Golden  Egg,  5  and  10-c .  z,^c 

\\  5_c .  i-55 

Oatmeal—  55 

S . . . per  bbl. 

n  IO~_lb\  kegS . Per  ke&  4-oo 

Oaten  Goods —  per  case 

Avena,  18  packages .  I  >so 

Banner  Oats,  20  packages .  4.00 

H.  O.  Oats,  12  packages . **  I’so 

Mother’s,  18  packages .  *  1.62% 

"  36  package* . 3.’*/ 

Quaker,  18  small  size .  1 1 5o 

“  20  large  size . 

Rolled  Oats — 

Avena,  180  lbs . per  bbl. 

90  lbs . . hmum.  per  kep- 

Standard,  180  lb.  bbls . .  f 

‘ 1  90-lb.  bags . 

Sago- 

Fine,  bags  about  160  lbs .  n->3/ 

50-lb.  lots .  °0\() 

Admiral,  pearl,  24s . 

lapioca —  //4 

Instantaneous,  50  is .  08 x/ 

Colburn’s  Hasty,  36  packages . 06% 

Minute,  U  gross  .  box  2-  g / 

Flake,  about  125  lbs . per  ]b 

“  less  quantity .  « 

Pearl,  150  lbs . “ 

“  less  quantity . .*.  <1 


4-35 


6.75 


.041/ 
•°4  U 

■°3lA 

■°4 


CEREAL  SPECIALTIES. 


Ralston  Hominy  Grits,  36  2-lb.  pkgs.,  per  case 

“  Barley  Food,  24  2s .  •* 

“  Health  Food,  24  2s .  «< 

Purina  Cieam  Graham . per  bbl. 

“  Whole  Wheat  Flour,  20  5s  ....  per  case 

Egg-O-See,  36  packages .  2.70 

“  Corn  Flakes,  36  packages .  2.70 
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Cook’s  Malto  Rice,  36  2-lb.  packages .  4.20 

Force  Food,  36  packages .  3.20 

Mapl  Flake,  36  packages .  4.05 

Malta  Vita  Corn  Flakes,  36  packages .  2.85 

“  Wheat  Flakes  . . .  . 

Post  Toasties,  24  packages .  2.85 

Shredded  Whole  Wheat,  50  packages .  5.00 

n  “  “  ,  25  packages .  2.60 

Cook’s  Flaked  Rice,  24  packages .  2.5s 

Wheatlet,  30  packages . 

Wheatena,  36  packages .  4.50 

Grape  Nuts,  24  packages .  2 . 70 

Korn  Kinks,  36  packages .  1.43 

Pettijohn's  Food,  18  packages .  1 . 75 

Presto,  18  packages .  1.57 

Quaker  Puffed  Rice,  36  packages .  2.65 

“  Wheat  Berries,  36  packages .  1.70 

Tnscuit,  30  packages .  2.50 

Kellogg’s  Toasted  Corn  Flakes.  36  packages..  2.80 
Zest,  24  packages,  15-c.  size,  with  china .  2.25 
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GELATINE  AND  PREPARED 
DESSERTS. 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  2  doz.  in  case . p  r  doz 

Tins,  Keyed  (Jewel)  2  doz.  in  case. 

Large  cartons  or  tins,  2  doz.  in  case.  “ 

Dime  Tumblers,  2  doz.  in  case . 

Bulk,  15  lbs . per  lb 


— 20 — 


.90 
.90 
2.00 
.90 
•  J5 


Thredded  Fish. 

Thistle,  24  packages . 65 

Swansdown,  2  doz . per  doz. 

Osprey  .  2  doz .  “ 

Swift  &  Co. — 

T.alisman  brand,  20-lb.  boxes . per  lb. 

cartons . per  case 


•10  V2 

•50 


Fresh  Codfish  Steak. 

Swift  &  Co. — 

Taljsman  brand,  24  i-lb.  tins . per  case 


3- 80 


New  Mackerel. 


Per  doz. 

Knox’s  Sparkling .  i.IO 

**  Acidulated .  1.10 

Cox;^  large...  .  ,.5,1/, 

small . . .  *95 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s .  x  oe 

“  small . .*!!!!.’.!!..!!!!!!  .95 

Bromangelon,  assorted,  3  doz . 87^ 

Fruit  Puddine,  2  doz.,  assorted  flavors . 80 

Jell-O,  assorted  flavors,  2  doz . 87^ 

Jell-0  Ice  Cream  Powder,  2  doz . 97% 

Jellycon,  1  doz . 8  j]/2 

“  assorted  flavors,  3%  doz . 87^ 

Chalmer’s,  shredded . 95 

“  granulated .  1.00 

Mothers’,  small,  1  doz . 45 

“  large,  1  doz . .90 

Cooper’s . 85 

Tryphosa . . 

Imperial  Wine  Jelly . 95 

“  “  . per  gross  11.00 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case  2.70 

Puddine,  assorted,  2  doz .  11  1.65 

D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 


Per  lb. 

Larosa  Alphabets,  square,  25  pkgs . 05^ 

“  Elbows,  square,  25  pkgs . 05^ 

"  Macaroni,  long,  25  pkgs . os% 

'I  „  “  .  square,  25  pkgs . 06% 

Spaghetti,  long,  25  pkgs . 05^ 

Vermicelli,  square,  25  pkgs . 05^ 

“  Macaroni,  bulk,  25  pkgs . 05^ 


Count 
(about) 

_  to  bbl. 

Ex. Norway,  No.  1..  .170-190 
Ex. Norway,  No.  2. ..270-290 
Ex. Norway,  No.  3. ..32^-77^ 
Ex. Norway,  No.  4...410-460 
Ex. Bloaters,  XXX..  90-  95 
Ex.  Bloaters,  XX....100-110 

Ex. Shore,  No.  1 . 

Med.  Shore,  No.  1.. .190-210 
Large  Shore,  No.  1.  .110-130 
Extra  Irish,  No.  2. ..325-375 
Medium  Irish, No. 2..375-450 
Small  Irish,  No.  2. ..475-525 
New  Medium  Shore. 160-180 
New  Large  Shore... .110-130 
Large,  No.  2 . 210-220 


200  lb.  100  lb.  50  lb.  10  lb 


22.00 

20.00 

3S-oo 

30.00 


11.60 

10.60 
18.10 

15.60 


6.00 

5-50 

9-35 

8.00 


1  -35 
1.25 


1  •  75 


20.00  10.60  5.50  1.25 


16.00 

15.50 

15.00 


8.60 

8.35 

8. 10 


4-50 

4.58 

4-25 


1-05 

1.03 

1.00 


16.00 

15.00 


8.60 
8. 10 


4-5o 
4  25 


1  -°5 


Herring. 

,  x  200  lb.  100  lb.  50  lb.  10  lb.  8  lb 

Lab.  Split,  Lg.  No.  1... 

Lab.  Split,  Lg.  No.  2... 

Shore,  Round,  Large..  7.00 
Shore,  Round,  Med  ...  6.00 

Ocean  Whitefish .  4.00 

Shad, No. 1, Mess, new.  14.00 
Shad, No. 2, Mess, new.  12.00 
Haddock,  Pickled 6.00 


4. 10 

3.60 

2.60 

7.60 

6.60 

3.60 


1.50 

3-9° 

3-50 


■43 

•95 

.82 


.08 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . . 

Our  Choice,  40  lbs . 07 

Gilt  Edge,  40  lbs . 06 

Favorite  Middies,  60  lbs . 13 

Swift  &  Co.,  Talisman  brand  Codfish —  Per  lb. 

12  3s,  wood  boxes .  ici/. 

12  2S-  Z  . 15K 

10-lb.  boxes .  _  r - 

J-lb.  “  [15 

80 


Brass  14.00 
Brass  9.00 
Brass  7.00 
Brass  6.00 


fixtures. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00 
Scales,  No.  2,  Tin  Scoop,  7.00 
Scales,  No.  3,  Tin  Scoop,  6.00 
Scales,  No.  4,  Tin  Scoop,  5.00 
Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . z$ 

Alarm  Money  Drawers . z  so 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3.50 

Barrel  Covers,  19  in . "*  3  -00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  1 %  to  2  in . 1  .  so 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 . 16,00 

Coffee  Mills,  No.  18 . . ’  45*00 

Less  25  per  cent,  discount. 


Cakes,  24  in  fancy  box . per  case 

“  10-lb.  cartons . per  carton  1.20 

24  jars,  fancy  box .  q  in 

”  "  .  ",  . ••’.”.'•"  1  -65 

btrips,  40  size,  boxes . . 

"  20  **  . 

Middles,  40  size,  boxes . 


•IOX 

.  12 
•I2^ 


Dressed  Fish  Bricks. 


Gilt  Edge,  2-lb.  bricks.  40  lbs . 07 

Snow  White  i-lb  bricks,  20  lbs . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 08*4 


Scoops. 

Indestructible,  No.  4 . per  doz 

“  No.  5 .  -  ‘ 

“  No.  6 .  “ 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz 

No.  4-  “ 

“  “  No.  5...  “ 

X  Quality,  No.  3 .  •• 

“  No.  4 . i  “ 

“  No.  5 .  “ 


9.00 
12.00 
15.00 
4.20 
5-40 
7- 


Star  Brand  Boneless  Herring, 

Beardsley — 

Tins,  keyed,  large  size,  1  and  2  doz.  in  case. 

“  small  size,  2  doz.  in  case . 

Glass  Tumblers,  sealed,  2  doz 


1.50 

.90 

5o 


Screw  Top  Jars,  2  doz.  in  case . 90 


Loose  Codfish. 

Extra  Large  Georges  Cod . 

Large  Bank . 

Medium  Bank . 

Pollock . 

Hake . 

In  original  cases.  450  lbs.,  %  c.  less. 


07 

05 

04  lA 


Smoked  Fish. 


•  17 

•  17 


•27 


60 

OO 

40 


Counters. 

Sherer’s  Eclipse  Counters — 


No. 

Length. 

No.  of 
Drawers 

6 'A 

8^ 

i°M 

3-05 

3-85 

12  lA 

. 18 . 

3.00 

14  lA 

16  M 

4.10 

18 

2.70 

20}^ 

2.70 

Capacity  of  Drawers,  40  to  60  lbs. 

Each. 
15.00 
20.00 
25.00 


28.00 


35.00 

40.00 


New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring .  “ 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish .  tl 

Cromarty  Bloaters,  50s . per  box 

“  tl  100s .  “ 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2'. 95 

Talisman  brand  Boneless  Herring,  in  glass, 
ioc.  size,  24  screw-top  jars .  1.80 


Sliced  Halibut. 

Swift  &  Co.,  in  glass,  24  jars.  . 


Apricots — 

Extra  Choice  Royals,  25  lbs.,  new . 0q V 

Choice  Royals,  25  lbs.,  new . . 

Ca’<  Brand,  fancy .  '2 

Cherries-  .  2 

California,  unpitted,  Black,  25  lbs . 

r’“1!r  pitted,  Black,  25  lbs . x  .Xei 


California 
Currants — 

Gold  Medal,  recleaned,  36  is . 077' 

Gold  Medal,  loose,  25  lbs . 07V 

Private  Growth,  extra,  cleaned,  36  lbs . 0 jy. 

_  ,  “  cleaned,  30  lbs.  bulk . 07V 

Peaches —  ’ 

Fancy  Muirs,  50  lbs . . 

Extra  Choice  Muirs,  50  lbs . !!!!”!!”!!  .09^ 

Choice  Muirs,  50  lbs . . 

Extra  Choice,  Yellow,  25  lbs . 0744 

Choice  Yellow,  25  lbs .  071/ 

Pears —  7/4 


Choice  California, 

Bartlett, 

25  lbs.... 

Prunes — 

Extra 

Boxes. 

Fancy 

Fancy 

20-  30,  25  lbs... 

Cal. 

Cal. 

30-  40, 25  ... 

.09 

.08^ 

40-  50,  25  «•  ... 

40-  50,  50  “  ... 

.08 

•°7  'A 

50-  60,  25  “  ... 

■°7% 

.07 

50-  60, 50  “ ... 

.07 

•06M 

6°-  70,  25  “  ... 
60-  70,  50  “  ... 
70-  80,  25  “  ... 
70-  80,  50  “  ... 

•  o634 

•  06  lA  j 

80-  90,  50  “  ... 

•  °5  'A 

Stand. 

Cal. 


Fancy 

Oregon 


•°4  lA 


90-100,  25  “  ... 

90-100,  50  “  ... 

100-120,  50  “  ... 

Raisins — 

Muscatels,  4  crown,  50  lb 
“  3  “  50  lb, 

“  2  "  50  lb . o5 

Cal.  Thompson  Seedless,  50  lbs . 06 yx 

Cal.  Cleaned  Sultanas,  50  lbs . 06^| 

Cal.  Sultanas,  50  lbs . 06 V 

Cal.  Seedless  Muscatels,  50  lbs . . 06  4 

Gilabert's,  Layer,  Valencias,  28  lbs . 06V. 

Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 085/ 

Gold  Ribbon,  fancy,  36  is . °8^ 

Owl,  fancy,  36  is . ’08$ 

Harvest,  choice,  36  is . 07 1| 

Citron,  fancy,  boxes,  10  lbs . .  . .  ^14^ 

fancy,  25  lbs . I5$ 


Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  10  lbs.,  net.. 


■IOX 


CEREAL  COFFEE. 

Postum  Cereal —  per 

15-cent  size,  2  doz .  , 

“  -  It  . 


25- 


2.25 


15-  and  25-cent  size,  assorted .  2.50 

Ralston  Health  Cereal,  36  packages .  3. 50 


HORSERADISH. 


Tumblers,  io-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  2  doz.. 

Tumblers, 


,  10-c.,  Lord's  Prayer, 2  doz. 
Tumblers,  bat.  cut  glass,  10-c.,  2  doz. 


•75 

•45 

.85 

•85 


INK. 

Arnold’s,  black,  32 . per  bottle 

Continental,  red,  1  doz . 

“  black,  3  doz . 

Royal,  black,  3  doz .  "  ’25 

Superior,  black,  3  doz  f  . [23 

Stafford,  Commercial,  32 . per  bottle 


-48 

3° 

25 


.58 


LAMP  GOODS. 


Per  case  of  6  doz. 


No. 
4. 10 
4.20 
3.60 
2.70 


.  1. 
•75 
.90 

No.  1. 
•55 


No.  2. 
4.80 
4.80 
4.20 
3-30 
3 -75 
3-38 
No.  2. 

.85 

1.00 
No.  2. 
•75 


3. 10 


24  cartons .  2. 1 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  choice,  ring  cut,  50  lbs . 

“  “  5  and  10-lb.  lots... 

Fancy  N.  Y.  State,  25  lbs . . 

Fancy  N.  Y.  State,  48  i-lb . 

Fair  N.  Y.  State,  50-lb.  boxes . 07% 


.06% 


Lamp  Chimneys —  No. 

Macbeth  Pearl  Top .  3-9° 

Acme,  Victor  Top . .  3.60 

Pure  Flint,  Lustre  Top .  3.00 

Crystal,  Crimp  Top .  2.10  _./w 

No.  o,  Tubular  Lantern  Globes . 5  doz. 

Cold  Blast . 3  doz. 

. No 

Jumbo  Chimneys,  plain . per  doz. 

dec.,  107..  u 

No.o. 

Banner  Burners . 45 

^  No  charge  for  packages. 

Oil  Cans — 

i-gal.,  glass . . . 

I-gal. ,  galvanized . . . * . 

5-gal.,  Lennox,  spout . . .  5,00 

5"gaj->  „  spigot . f. .  s.5o 

5  gal.,  Banner . 8^00 

5-gal.,  Climax,  pump . 10.00 

5-gal.,  Home  Rule,  pump . 12.00 

Lanterns — 

No.  o,  Standard .  4.7Z 

No.  o.  Dash .  7>8o 

Cold  Blast . 8.00 


Per  doz. 
2.25 


LIME. 

Prepared,  2  doz.  in  case . per  doz.  .52^ 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . 05^ 

“  “  25-lb.  boxes,  l/2  lb . o6)4 
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A  Money  Maker 
Already  in  Your  Store  is 
CURRANTS 


But  perhaps  you  have  forgotten  that  they  pay 
you  40  to  75  per  cent,  profit  because  you’ve  been  so 
busy  pushing  some  other  product  that  only  pays  you 
5  or  10  per  cent. 


How  about  it,  Mr.  Grocer? 


Well,  it  s  never  too  late  to  mend.  Women  use 
Currants  in  about  fifty  different  kinds  of  cakes, 

Spuddings  and  desserts.  You  can  easily  make  Your 
customers  use  more  Currants  and  you  are  increasing 
Profitable  sales,  when  you  do ! 


“  Freshen  up  and  push 

CURRANTS” 


inese  Goods  lire  iirealy  Soil 


Egg-O-See  and  E-C  Corn  have 
been  more  widely,  more  system¬ 
atically  and  more  continuously 
advertised  to  your  customers  than 
any  flaked  foods  on  the  market. 
Everybody  knows  what  they  are. 
It  requires  no  effort  to  sell  them. 
Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere 
else  to  get  these  popular  products. 


Egg=0=See  Cereal  Company 


QUINCY 


CHICAGO 


BUFFALO 


An  enterprising  grocer,  who  does  things  right,  uses  an 

“Enterprise”  Electrically-Driven  Coffee  Mill. 

The  right  way  is  also  the  cheapest  way  in  the  end.  It 
always  pays.  Take  the  experience  of  the  Philadelphia  grocer 
who  grinds  15,000  pounds  of  coffee  a  month  with  an  ‘‘Enter¬ 
prise  Mill,  electrically-driven,  at  a  cost  for  current  of  $3.00. 

He  bought  the  Mill  as  a  great  convenience — a  time 
and  labor  saver,  and  an  up-to-date  attraction  for  his  store. 

Its  economy  astonished  him. 

Look  through  our  catalogue  and  you  will  find  Mills  of 
any  capacity,  any  power  required,  for  direct  or  alternating 
current.  Your  local  power  supply  company  will  co-operate 
with  advice  and  assistance. 

The  Mill  illustrated  here  is  No.  08712,  fitted  with  V2 
horse  power  motor  for  alternating  current.  Capacity  of  each 
iron  hopper,  6  pounds  of  coffee.  One  Mill  is  fitted  with 
grinders  for  granulating,  the  other  for  pulverizing.  Granu¬ 
lates  2  pounds  of  coffee  per  minute,  and  can  be  regulatedffor 
fine  or  coarse  grinding  while  Mill  is  running. 

If  you  haven’t  the  catalogue  showing  all  our  Mills,  write 
for  a  copy  to-day. 

The  Enterprise  Manufacturing  Co.  of  Pa. 

Philadelphia,  U.  S.  A. 

21  Murray  Street,  New  York  438  Market  Street,  San  Francisco 


1 
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— 21  — 

LYE  AND  POTASH. 

Per  case. 

Banner,  4  . .  8*x5 

Babbitt’s  Potash,  4  . .  3* 

"  4  . .  3.65 

Popular,  4  doz . 


matches. 


Ohio  Blue  Tips — 

Per  case. 

Ohio  Noiseless— 

King  Bird — 

.  2.85 

_ '  ■;  rrr^cc  .  4.00 

Swift  &  Courtney’s— 

. .  3.75-4-00 

Blue  Hen — 

t  rrrncc  .  4.00-4-25 

Vulcan  Parlor — 

Per  gross . 

— 22 — 

OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

“  Extra,  64  oz .  10.00 

“  Mammoth,  quarts .  6.00 

“  “  ]/2  pints .  2.20 

“  Extra,  quarts .  5-4° 

“  “  pints .  4. co 

**  11  y2  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2 -4° 

Farcies . '••  3- 00 

Queen.  6  oz .  1  •  3° 

Pirn  Olas,  18  oz .  6.00 

“  10  oz .  3-5° 

California,  quart  tins .  3-5° 

“  pint  tins  . .  2.15 


-Imported. 


500s... . . 

Vulcan  Safety — 

65s,  No.  2 . 

Columbia  Safety — 

No.  2,  5  gross . 

No.  37,  5  gross..., 

ioos,  5  gross . 

No.  15,  i  gross... 
No.  32,  5  gross..., 
Safety 


•50 


•55 

•50 

.90 

1.20 

•  55 

•  45 


Mazeppa,  parlors,  500s .  3-5°“3-75 

Searchlight,  500s .  4-25’4-5° 

Press,  200s .  1.80-1.90 

“  4-5°“4-75 

America,  200s . i-3°-I*35 

American  Paraffine,  500s  extra  quality .  4- *5 

Telegraph  blue  head,  5  gross . 

Our  Darling,  1  gross,  No.  3,  1,000 . 

**  y  gross.  No.  4,  1,000 . 


.60 

5-5o 

2-75 


9.00 

6.50 

8.00 

2.40 

2.30 

2.65 


Per  lb. 

.09K 

.09 

•oBfc 

.08  % 

.08# 

.08 
•o  7% 


•o8K 

a’09 

6.25 

3-65 

3.80 


•13 


MINCE  MEAT. 

Armour’s,  Home-made  style,  Wet— 

10-lb.  kits . 

25-  “  . 

50-  “  . 

100-lb.  bbls . 

150-  “  . 

250-  “  . 

450-  “  . 

John  Bower  &  Co. — 

Superior,  bbls.  and  y2  bbls . per  lb. 

* ‘  18,  37  and  68-lb.  buckets  ...  “ 

“  6  10-lb.  buckets . per  crate 

“  6  5-lb.  buckets .  “ 

6  5-lb.  glass  jars . per  case 

“  XXX,  18,  37  and  68-lb.  buckets, 

per  lb. 

“  “  6  5-lb.  glass  jars,  per  case 

Fairmount,  bbls.  and  l/2  bbls . per  lb. 

“  18,  37  and  68-lb.  buckets..  “ 

Wm.  J.  Troth — 

Famous,  bbls  and  l/2  bbls . per  lb. 

“  18,  37  and  60-lb.  buckets “ 

"  6  10-lb.  buckets . per  crate 

“  65  lb.  buckets .  ‘  ‘ 

“  6  5-lb.  glass  jars . per  case 

“  XXX,  18,  37  and  60-lb.  buckets, 

per  lb. 

“  “  6  5-lb.  glass  jars. ..per  case 

Golden,  bbls.  and  V2  bbls . per  lb. 

“  18,  37  and  60-lb.  buckets .  “ 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5,  6  glass  jars .  4-4° 

No.  3,  6  glass  jars .  3.10 

No.  18,  37  and  68,  wooden  pails . per  lb.  .13 

Barrels,  halves,  quarters  and  kits...  “  .12 

Family,  Seedless —  Per  box. 


Olive  Oil 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4-9° 

“  •  pints,  2  doz .  2.90 

“  y2  pints,  2  doz .  i-9° 

Rae’s — 

Lucca,  litre  bottles,  1  doz .  11  *5° 

25-oz.  bottles,  1  doz .  8.75 

Finest  Sublime,  quarts,  1  doz .  6.50 

“  pints,  2  doz .  7-5° 

“  y2  pints,  2  doz .  4.75 

“  8-oz.  flasks, 2*4  doz.  7.50 

tf  12-oz.  flasks, 2 1/2  doz. 

Sublime,  8-oz.  flasks,  2%  doz . 

“  12-oz.  flasks,  2 y2  doz . 

Finest  Sublime,  1  gal.,  10  in  case . per  gal. 

“  5  gal.,  1  or  2  in  case,  “ 

“  1  quart,  40  to  case...  <l 

Sublime,  i-quart  tins,  40  to  case .  2.35 

“  *4-gal.  tins,  20  to  c  se .  2.20 

“  i-gal.  tins,  10  to  case .  2.10 

**  5-gal.  tins,  1  or  2  to  c3.se .  2.00 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents—  Per  case. 

24  454-oz.  bottles .  4-75 

24  8-oz.  bottles .  7-5° 

12  18-oz.  bottles .  6.75 

2  5-gal.  cans .  22.00 

10  1 -gal.  cans .  23.10 

20  J4  gal.  cans .  24.20 

40  *4  ,-gal.  cans .  25.30 

80  l/%\ gal.  cans .  27.50 

Bulk  at  $20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7-25 

Medium  bottles,  2  doz .  7*75 

Small  bottles,  4  doz .  8.50 

5-g  1.  tins,  2  to  case .  26.50 

1 -gal.  tins,  4  to  case .  it. 00 

y2-g al.  tins,  8  to  case .  12.00 

32-oz.  tins,  25  to  case .  22.00 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz . 

“  pints,  2  doz...^. . 

“  y2  pints  2  doz . 

Oliver’s — 

1  doz.  large . 

2  doz.  medium . 

2  doz.  small . 

6  1 -gal.  tins . per  gal. 

10  y2  gal.  tins . 

20  &-gal.  tins .  “ 


St 

0 

->*-  O 

Per  doz 

.08 

Stohrer’s,  No.  8, 

2  doz . 

“  No.  16, 

2  doz . 

00 

0 

“  No.  32, 

1  doz . 

.  1.85 

.09 

Keystone,  bottles. 

2  doz . 

3-65 

3.80 


•X3 

4.40 

•07  Va 

.08 


3-65 

6.25 


.per  lb. 


•°8# 

.09 

II  .OO 


No.  5,  6  wooden  pails . 

No.  10,  6  wooden  pails . 

Celebrated,  Seedless — 

Bbls.,  l/2 s  and  ys . 

Wooden  pails,  18,  37  and  68  lbs 

Condensed.  3  doz.  cartons  in  case . gross 

Condensed,  6J4  doz.  in  case . gross  11.00 

Keystone —  Per  lb. 

Bbls.,  y2 s  and  . 07^ 

Wooden  pails,  18,  37  and  68  lbs . 08 

Schimmel’s — 

Bbls.,  l/2  bbls.  and  30  lb.  kits . 07^ 

x8  and  37  lb.  kanakins . 08 

10-lb.  kanakins,  6  to  crate . per  doz.  9.80 

5*lb.  “  6  to  crate .  “  5.30 

5-lb.  glass  jars,  6  to  crate .  “  6.25 

Campbell’s,  30-lb.  pails . 08 

Mrs.  Wells’,  bbls.,  l/2  bbls  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  y2  bbls.  and  30-lb.  kits . o\l/2 

National,  bbls.,  y2  bbls.  and  30-lb.  kits . 03^ 

Southwark,  bbls.,  *4  bbls.  and  30-lb.  pails 


8.50 

9.00 

4-75 


6.00 
6-75 
4-25 
2. 10 
2.20 
2.25 


American  Oil. 


Price  per  1,000  and  not  less  than  %  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 


•43 

•  41 

•35 

•  3X 

%-■ 

.52 

.50 

■43 

•37 

I  .... 

..  .78 

.71 

.67 

•55 

•49 

2.... 

.88 

.85 

•  7i 

.61 

3-. 

1.09 

1 .04 

.89 

•75 

4.... 

i-39 

I  .26 

1. 19 

1.05 

.87 

5  —  . 

1.47 

1.38 

1 .21 

1 .07 

6.... 

-  J-95 

I  .72 

1.64 

1 .41 

1  -23 

3... 

2.08 

1.99 

1.68 

1  -49 

10.... 

2-39 

2  .  l6 

1.83 

1.65 

12... 

2-75 

2-56 

l4— 

••  3-97 

3-56 

3.20 

l6... 

•  •  4-4i 

3.81 

3.68 

20... 

-  4-79 

4-32 

4  •  x7 

25- 

Price  per 

4.80 

I,OCO 

4-59  . 

and  not  less  than 

500  lots. 

-23- 

Paper  Bags. 
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Melon,  Cucumber,  Bur,  Pepper— Mango- 
Glass,  per  case  of — 

2  doz.  2  doz. 

%  pts.  pts. 

4.00  7.00 

Wood,  each — 


1  doz. 
qts. 
6.00 


1  doz. 
54  gal. 


54  doz. 
gal. 
10.20 


1 -gal. 
kit 


1 . 70 


2 -gal. 
kit 
3-3° 


5-gal- 

kit 

8.00 


10  to  45  gals, 
per  gal. 
i-5o 


VINEGAR. 


Duffy’s— 


Per  gal 


Pure  Apple,  extra  old,  bbls . 16 


.  bbls 


•15 


i5 


Plain  flour  sacks,  i2}4-lb . per  M.  4.00 

25-lb .  “  5-75 

50-lb .  “  n.25 


PICKLED  MEATS  AND  FISH 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4 

“  “  quarts .  “  5 

“  10-oz.  jars .  “  2 

“  10-lb.  pails . per  pail  2 

Tripe,  10-lb.  pails .  “ 

“  5-gal.  kegs  ........  . . per  keg  2 

Pigs’  Feet,  10-lb.  pails . per  pail 

“  5-gal.  kegs . per  keg 

Pickled  Beef  Salad,  in  glass . per  doz. 

“  Tripe,  in  glass .  “ 

**  Ox  Heart,  in  glass  .  “ 

“  Pigs’  Feet,  in  glass .  “ 

Russian  Sardines . per  keg 

“  5-lb.  pails . per  pail 

10-lb.  pails .  “ 


•75 

•75 

•50 

•50 

.96 


1 .00 
2^25 


I  .  IO 
I  .  IO 


40  grain 
Pure  Cider,  40  grain — 

“  45  grain...., 

Corson’s  Gold  Seal  Cider,  pure  apple . 16 

White  Wine  90  degrees . 20 

Crown  brand,  pure  cider,  quarts . per  doz.  .90 

White,  distilled,  40  grain . . . 08 

“  “  45  grain . . . 09 

“  t(  extra  strength . 

Crosse  &  Blackwell’s . per  doz. 
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PROVISIONS. 


,  IO 


•75 

•50 

1 .00 


POTATO  CHIPS. 

i -lb.  packages,  bbls.,  25  lbs . 

Loose,  bbls.,  30  lbs . 


.18% 

.18 


POPPING  CORN. 


Brad’s  “  Tip-Top  ” — 

Per  case 

100  io-oz.  “  . 

1-X-L,  40  is,  White  Rice . 

Hams,  skinback,  18-20  lbs . 14 

“  14-16  lbs . 12 

u  10-12  lbs . 13 

Picnics,  6-8  lbs . 08 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beef,  sets  city  smoked . 18 

“  tenaers  and  knucks . 20 

(t  flats  . 

“  air  dried,  sets . 

“  tenders  and  knucks . 

Jersey  Pork,  butt . per  bbl.  18.00 

“  family .  “  20.00 

Breakfast  Bacon,  rib  in . 13 

‘  ‘  boneless . 14 

S.  P.  Bellies,  14-15  lbs . 12 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 22 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10 

Covered  Hams,  ^-cent  extra;  Covered  Shoulder 
Picnics  and  Bacon,  J^-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . 14 

12  to  14  lbs . 14 


“  “  14  to  16  lbs.. 

“  skinbacks . 

Shield  Hams,  10  lb.  average . 


•  *4( 
.14 
•13 
•13 
.13 


14  . 

“  16  “  . 

“  18  “  . 

“  skinbacks . 

Picnic  Hams,  5  to  6  lbs . 

“  6  to  8  lbs . 

Star  Smoked  Ox  Tongues,  long  cut . 

**  short  cut . 

Beef  Bologna . 08 

Shield  Parafined  Bologna . 08 

Berliner  Ham . 09 

New  Orleans  Luncheon  Meat . 10 


.14 

•17 


PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 9° 

Medium,  2  doz . ■. .  i-5° 

Large,  1  doz... . .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1-85 

“  No.  4  jars,  3  doz . 92^ 

Beardsley’s —  Per  doz. 

Small  jars,  2  doz . 90 

Medium  jars,  2  doz . 1  ■  25 

Large  jars,  1  doz .  2.25 


3° 


•15 


15 


Star  Cooked  Ox  Tongue 
John  Bower  &  Co. — 

Honey  cure  brand  Hams,  skinback  .... 

“  “  large 

u  “  medium  .... 

“  tl  small . 

“  Breakfast  Bacon . 

<f  ft  boneless 

Beef,  air-dried,  regular  sets . 

“  insides  and  knuckles . 2 

Ham  Bologna . 1 

Beef  Bologna . 1 

Boiled  Hams 


.14 
.  16 


Beef  Tongues . per  doz.  8.00  10. oc 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  10  lbs . * . 1 

12  lb 


“  14  to  16  lbs . 

“  16  lb . 

“  18  lb . 

“  skinned,  18-20  lbs... 

fi  boiled,  skinned,  fat¬ 
less  . 

Bacon  . 

Dried  Beef,  insides . 

Beef  Tongues,  short  cut .... 
Winchester  brand  Hams,  skinned,  all  aver.. 

“  Picnics . 


.2  L 


.21 
.  12 


•04K 


OILS. 

Per  gal. 

Stove  Gasoline . 15^4 

Headlight,  150  test . 12^ 


PAPER. 

Wrapping. 

Manila —  Per  ream 

15  X  20,  full,  10  lbs., . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  10  lbs . 37 % 

Special,  15  x  20,  6  lbs . 

Bakers’,  15  x  20,  10  reams  in  bundle . 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb. 

Roll- 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . . . . 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide . 

Glazed  silk  parchment,  12,  15,  18,  20  or  24 

inches  wide . 

White  tea,  12  x  16,  reg . per  package 

Wax  butter . 

Parchment  butter,  9x12 .  “ 


.03 

Per  lb. 


•03 


■°3lA 


•°3  % 

.14 

.  II 
.40 


Toilet  Paper. 

Per  case. 

too  5-cent  rolls .  3.00 

100  5-cent  packs .  3.00 

100  10-cent  rolls .  6.50 

100  10-cent  packs .  6.50 


PICKLES. 

45  gal.,  1200s . per  bbl.  8.75 

45  gal->  *ooos . . .  ‘  8.50 

10-gal.  kegs,  600s .  2.90 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg  3.00 

“  1,000s,  5  gal .  “  4*15 

u  2,000s,  5  gal .  “  5-25 

Chow-Chow,  No.  i,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal . .  1.75 

Chow  and  Mixed  Pickles,  2  gal . per  pail  1.00 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  2  doz . 85 

No.  8,  Sweet  Gherkins,  2  doz . 87^4 

No.  8,  Sour  Mixed,  2  doz . 87 J4 

No.  8,  Sour,  assorted,  2  doz . 87^4 

No.  8,  Chow-Chow,  2  doz . 87 J4 

No.  8,  Onions,  2  doz . .’ . 90 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3-3° 

Onions,  pints,  less  quantity .  3-3° 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of— 

2  doz.  2  doz.  1  doz.  1  doz.  J4  d°z* 
y2  pts.  pts.  qts.  gal.  gal. 

3.25  5-5°  4-7°  8.35  7- 20 

Wood,  each— 

i-gal.  2-gal.  5-gal.  10  to  45  gals., 

kit  kit  kit  per  gal. 

1.20  2.30  5.50  1. 00 


LARD  AND  COMPOUNDS. 


Pure, 

Compom 

per  lb. 

per  11 

•  IlK 

•  o83; 

.  12 

.08 

.1254 

.091^ 

-12% 

.09  ' 

•13 

.  09  ' 

Tierces,  about  340  lbs . ii% 

Plain  tubs,  50  and  60-lb.  cans . 12 

10-lb.  tin  pails,  60  lbs . 

5-lb.  “  60  lbs . 

3-lb.  “  60  lbs . 13 

Armour's — 

Shield  Pure,  60-lb.  tubs . 

Simon  Pure,  3s,  5s  and  tos . . 

White  Cloud  Compound,  tubs.. 

“  “  tierces . 

Vegetole,  terces . 

“  tuDs . i . 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 

•  *  “  tubs . 

“  “  3,  5  and  10  lb.  cans.. 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces . 

Jewel,  compound,  tierces . 0 

Cotosuet,  tierces . 


DRESSED  MEATS. 

City  Dressed  Beef —  Per  ^ 

Choice,  native . .  ~-x 

Common . °6  ~-c 
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IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


JOHN  BOWER  &  CO. 

GENERAL  PROVISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  RSTABLISHMSNT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


How  to  be 
Sure  of 
Good  Hem 

Just  see  that  it  is  SWIFT'S  PRE¬ 
MIUM  HAM.  That  is  all  you  need 
to  watch.  We  guarantee  every  ham 
that  bears  SWIFT’S  PREMIUM 
brand. 

That  is  mighty  important  to  you, 
BECAUSE  if  a  woman  gets  a  good 
ham  from  you  one  time,  and  a  poor 
one  next  time,  she  thinks  you  don’t 
know  your  business,  or  you  don’t  care 
whether  you  please  her  or  not. 

We  get  good  hogs,  selecting  them 
carefully,  cure  our  hams,  so  as  to 
make  them  uniformly  satisfactory, 
and  then  advertise  them  to  make  peo¬ 
ple’s  mouths  Water  for  them.  You 
can  be  sure  a  PREMIUM  HAM  is 
tender,  delicious  and  appetizing. 

Swift  &  Company,  U.  S.  A. 


C  U  R  E  R  S  OB’  HON  KY-OURK  BRA.ND 

Beef,  Beef  Tongues,  JJ  fa  Pure  Kettie-reHdered 

Breakfast  Bacon,  etc.  ll  A  IV1  O  LARD  a  Specialty 

BOILED  HAMS  AND  BEEF  TONGUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  OOODS 
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It  is  a  provable  fact  that  a  majority 
of  cooking  experts  use  Nicelle  Olive 
Oil  in  all  their  demonstrations. 


Why  ?  Because  they  must  use 
the  very  best  oil  obtainable  in  order 
to  insure  results.  Otherwise  they 
would  soon  cease  to  be  known  as 
experts. 

Nicelle  Olive  Oil  is  bottled  in 
France,  where  produced.  It  is  the 
first  pressing  of  the  finest  oil  olive 
grown.  You  will  be  proud  to  sell  it. 


Nicelle  Olive  Oil  Co. 

105-109  HUDSON  STREET,  NEW  YORK 


Which  is  YOUR 
5  tore  ?  Avoid 
Trouble  by  vSellir^  Only 


*Saf/s/?es  ALL 

Pure,  Food  Laws 


VE  SELLATFIORES 


OWNER  OF  THIS  STORE 
Fined  for  Selling  Impure  Foods 


PURE 


Your  Trade  Want  These 


Try  a  few  VITA  sardines  on  trade  that’s  been 
used  to  French  or  domestic  and  you’ll  find  the 
people  taking  them  with  keen  relish. 

No  fish  tastes  like  fish  packed  in  Norway. 
First,  the  fish  itself  is  different — firmer  and  tend¬ 
erer  and  a  m  we  pronounced  flavor.  Second,  the 
packing  is  different — these  fish  are  hand-packed  in 
pure  olive  oil.  They  have  a  most  delicious  flavor. 

F.  H.  PHILLIPS  &  CO.,  444=446  Greenwich  Street,  NEW  YORK 


Your 


Gain 


What  do  you  lose  by  handling  the  Ohio  Blue  Tip  Safety  (Watches  ? 
Not  only  do  you  lose  nothing,  but  you  gain  the  increased  satisfaction  of 
your  patrons  and  81  per  cent,  profit  for  yourself. 

This  match  is  surer,  safer  and  more  reliable  than  any  other  double  tip 
match  made.  No  consumer  once  acquainted  with  it  ever  willingly  takes 
another.  All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 

^iri«MiiiiiiBiiBii^nitfmTiarirwiFfcniftf  Tiiiiri ^MiiiTiiwiTnrniiiiir'MiiiiUiiTiHini  fMMiiMiiHihiHMiin  i"in|im|i'<Mrf11  \w niifn 


Here's 
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—25  — 

Western  Dressed  Beef — 

Choice,  native  cattle . °9 

Common  to  fair . 06  " 

City  Dressed  Veal — 

Prime . . . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . - . °9%- 

Hogs,  heavy . °9f* 

“  180  lbs . °9  Yi- 

“  160  lbs . 09M- 

“  140  lbs . -°9K- 

Dressed  Sheep  and  Lambs— 

Lamb,  western,  good . 

“  “  culls  . 

Sheep,  choice . 

“  medium . 


BUTCHERS’  SUNDRIES. 


08 


Fresh  Steer  Tongues.. 

Cow  Tongues . 

Calf  Heads,  scalded  .. 


Beef  Livers.. 


.70 

-  .80 

•  50 

-  .70 

.50 

-  -75 

.per  pair 

.60 

-  .90 

,per  doz. 

-I  .OO 

..  per  lb. 

.20 

~  -25 

.per  doz. 

-I  .OO 

-  .06 

.per  doz. 

•50 

-  .65 

...per  lb. 

•°3 

"  .05 

-  .14 

Hearts,  beef . 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 10 

“  “  western . 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Per  lb. 
.27 
.27 

•25 
•23 


Turkeys — 

Western,  young  hens,  8  to  10  lbs . 24 

“  young  toms,  15  to  17  lbs.... v.  .24 

Old  hens  and  toms . 23 

Common  to  good . 20 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 20 

Philadelphia,  fresh  killed,  354  to  4  lbs. 

to  pair . 

Philadelphia,  fresh  killed,  3  to  3^4  lbs. 
to  pair,  fancy . . . 


Fowls — 


Fair  to  good . 

Old  cocks . 

Western  capons,  fanev.. 
“  small ., 

Squabs — 


.20  -.22 


Dark  . 


LIVE  POULTRY. 

spring  Chickens,  nearby,  i54  to  2  lbs . 14J4-.15J4 

Large  Springers . 14 lA~- 15% 

Fowls . 13J4-.14 

Roosters . 10  -.ioJ4 

Ducks . 11  -.13 


POULTRY  SEASONING. 


Small,  or  No.  i,  2  doz . 

•85. 

“  1  doz . 

it 

.85 

Large,  or  No.  2,  1  doz . 

n 

1 . 40 

i-lb.  cans,  1  doz . 

4.00 

2-lb.  cans,  l/2  doz . 

u 

3-75 

3-lb.  cans,  l/2  doz . 

5.40 

5-lb.  cans,  54  doz . 

tt 

8.  70 

SAUER  KRAUT. 

Extra  quality,  50-gal.  tierces .  8.00 

“  15-gal.  kegs .  2.75 

Victory,  extra  fancy,  No.  3,  2  doz . per  doz.  .82J4 

Spring  Garden,  fancy,  No.  3,  2  doz....  “  .80 

Compass,  No.  3,  cans,  2  doz . 67*4 

Casks,  50  gals.,  long  cut .  6.75 

Bbls.,  30  gals.,  long  cut .  5.65 


PLUM  PUDDING. 

.  Richardson  &  Robins —  Per  doz. 

Individual  size,  %  lb . 95 

Round  conical,  with  key,  No.  1,  1  doz .  2-35 

"  No.  2,  1  doz .  4.20 

“  No.  3,  54  doz .  6.30 

“  No.  4,  54  doz .  8.15 

P.  P.  Sauce,  No.  1,  2  doz .  1.50 


— 26 — 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.00 

No.  1,  cans,  1  doz .  2.25 

No.  2,  cans,  1  doz .  4.00 

No.  3,  cans,  J4  doz .  3.25 

No.  4,  cans,  l/2  doz .  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies —  Per  doz. 

No.  32,  jars . 9 iVz 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . 88 

Schimmel’s,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 72^ 

"  No.  6,  tumblers .  -49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 13/4 

National,  30-lb.  pails . .09 

Southwark,  30-lb.  pails . 0654 

“  4^-lb.  toy  pails,  54  doz .  4- 10 

Fruit  Butters—  Per  doz. 

Apple,  No.  32,  jars . 98 

“  Southwark,  No.  3,  tins .  1.00 

“  No.  5,  toy  pails .  2.70 

“  30-lb.  pails . per  pail  1.08 

“  20  lb.  crocks . per  lb.  .07^ 

“  Schimmel’s,  30-lb.  pails .  “  -06 

Prune,  30-lb.  pails .  " 

Peach,  30  lb.  pails . *, .  “  .07 

Jams — 

Schimmel’s,  pure,  jars,  2  doz.... .  1.70 

Southwark,  assorted,  jars,  2  doz . 93 

Orange  Marmalade — 

Hartley’s,  imported .  1.80 

Schimmel's,  pure .  1 . 65 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers .  4.00 

%-lb.  “  2.25 

Curtice  Bros.  Preserves — 

Cherries,  jars .  4.85 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4.60 

Apricots,  peeled,  jars .  4 . 85 

Pineapple,  jars .  4.60 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 


.17  -.18 

5c.  sz. 

IOC.  sz. 

25c.  sz. 

.17  -.18 

Essence  Peppermint . 

.85 

1.95 

.15  --i6 

Castor  Oil. . 

•  -45 

■8s 

i-95 

Sweet  Oil . 

.40 

•  85 

1.95 

.14J4-.15 

Spirits  Nitre . 

■  -45 

■  85 

1  -95 

.18  -.20 

Spirits  Camphor . 

•8s 

i-95 

.16  -.18 

Spirits  Painters'  Commercial.. 

•  -45 

.85 

1  -95 

.10  -.11 

Paregoric . 

•  -45 

.85 

1.95 

Glycerine . 

•  -45 

.85 

1.95 

Syrup  Squills . 

•  -45 

.85 

i-95 

Per  doz. 

Syrup  Rhubarb  .  . 

•  -45 

.85 

1.95 

3-00-3.50 

Syrup  Ipecac . 

.  -45 

•85 

i-95 

2. so-^.oo 

Turlington  Balsam . 

•  -45 

.85 

1.95 

1 .25-1 . 50 

Golden  Tincture . 

■85 

1.95 

Tincture  Arnica . 

•  -45 

.85 

1  *95 

Balsam  de  Malta . 

•  -45 

.85 

i-95 

Bateman  Drops,  rd  bots . 

.  .45 

.85 

1.95 

Godfrey’s  Cordial,  rd  bots . 

•  -45 

•85 

1.95 

Turpentine . 

•85 

1.95 

Machine  Oil . 

•  -45 

■85 

Laudanum,  15c.  size . 

per  doz. 

I  .  20 

“  25c.  size . 

“ 

I.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . per  lb.  .03 

Beef  Capsules,  Anker's .  3.00 

Borax,  powdered,  bulk . per  lb.  .07 

“  lump,  bulk .  *'  .06 

“  20  Mule-Team,  pure,  24  1  lb. ..per  case  2.40 

“  **  48  54  lb..  “  2.60 

"  “  ”  96  J4  lb..  “  2.80 

Butter  Color,  W.  &  R . per  doz.  2.00 

Bull’s  Cough  Syrup .  “  1.90 

Bluestone,  bulk . per  lb. 

Copperas . 

Camphor,  gum,  i-oz.  blocks . . 

“  flakes,  250-lb.  bbls . 

“  less  quantity  .... 

“  Tar  Balls,  250-lb.  bbls  . 

“  “  less  quantity 

Castoria,  Fletcher’s . per  doz. 

“  Pitcher’s 

Carbonate  of  Ammonia . per  lb 

Epsom  Salts... 

Glauber  Salts... 

Glue,  ordinary 

“  white . 

Gum  Arabic... 

Haarlem  Oil . per  doz. 

Husband’s  Magnesia . 

Jamaica  Ginger,  Hires*,  flasks .  "  .90 

Licorice,  P.  &  S.,  5c.  stick,  imported,  “  .36 

“  M.  &  R.,  5-lb.  boxes . per  lb.  .23 

M  “  lozenges,  5-lb.  boxes  “  .27 

“  4s,  6s,  8s,  12s,  16s,  5-lb.  boxes  “  .24 

“  root .  “  .11 

Putty,  25-lb.  cans . per  100  lbs.  1.60 

“  50-lb.  cans .  11  1.55 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz.  .35 
**  “  ioc.  size ...  “  .75 

Paris  Green,  100-125-lb.  kegs . per  lb.  .2454 

“  y -lb.  packages .  “  .29 

“  }4-lb.  packages .  “  .28 

tl  1 -lb.  packages .  **  .27 

Rosin . “  -°3^2 

Roach  Powder,  Omega,  4-oz.  cans . 80 

“  “  . per  gross  9.00 

Roachsault,  ioc.  size . per  doz.  .80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  .o624 

“  granulated,  about  100-lb.  kegs  “  -°6% 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.55 

“  100-lb.  bags  . .  2.35 

less  quantity . per  lb.  .0354 

Venetian  Red .  “  .01- 

Whiting .  “  .02 


.06 

.01 

tt 

.  60 

“ 

•°*  Vi 

•°3K 

•  02  Ye 

tt 

■°3 

.per  doz. 

2.80 

•  8s 

.  II 

.01% 

.01 14 

•°9  K 

.20 

.50 

.per  doz. 

■  35 

2.85 
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Goflf’s —  Per  doz. 

Cough  Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  1 . 20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  xoc.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . 40 

No.  10 . 75 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine . 80 

Quinine  Capsules . 75 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbine .  18.00 

f*  Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans .  6.00 

“  large  cans .  16.00 

Young's  Kidney  and  Nerve  Powders .  2.00 

**  Fattening  and  Condition  Drops .  4.00 

“  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax .  “  .03 

Silver  Sand . per  bbl.  1 . 25 

Tar,  pints . per  doz.  .75 

“  quarts .  1.00 

**  gallons . each  .30 

“  54  bbls .  “  3.50 

bbls . **  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2 . 00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, ioc.  size  .  75 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  10c.  size . . 90 

25c.  size .  2.00 

35  c.  size.. .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .85 
•15c.  size  1 . 75 
25c.  size  2.00 

Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 45 

No.  2,  Vanilla  and  Rose . 90 

No.  2,  Lemon  and  assorted . 85 

No.  4,  u  “  .  2.00 

No.  4,  Vanilla .  2.25 

Assorted  cases,  Nos.  1  and  2 . .' .  ...  10.80 

“  Nos.  1,  2  and  4 .  11.80 

qts.  54  gals.  gals. 
3.00  6.00  12.00 

2.50  5.00  10.00 

1. 00  2.00  4.00  8.00 


Bulk.  pts. 

XXX  Vanilla .  1.50 

XX  Vanilla .  1.25 

X  Vanilla . 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Celery .  1.00 

Peach,  Rose,  Apricot, 

Violet . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25 

Tea . . . 

Kitchen  Queen — 


1.60 


6.00 


50  2.75  5.50  10.00 


2.25  4.00 


7-50 
7.00 
Per  doz. 


Extract  Vanilla,  No.  25 . 2.00 

"  No.  2X . 80 

“  No.  X . 45 

Extract  Lemon,  No.  25 .  1.75 

“  No.  2X . 80 

“  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla .  1.75 

“  Lemon .  1.75 

Select  Vanilla . 85 

if  Lemon  . 85 

“  assorted . 85 

u  small  size . 45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair's  Liquid  Rennet .  1 . 10 

“  Rennet  Tablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1.50 

Hanson’s  Junket  Tablets,  3  doz . ! . 73 

Union  Tablets,  3  doz . 45 
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CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2.75 

“  boxes,  20  packages . 55 

Gee  Whizz,  72  packs . 47 

Fleer’s  Chiclets,  3  lbs. ,  bulk .  1.25 

Spearmint,  20  packs,  100  pieces . 55 


rice. 

Per  lb. 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07J4 

Fancy  Head,  100-lb.  bags . 0654 

Choice,  100-lb.  bags . . . 04^ 

Prime,  100-lb.  bags . 0454 

Japan,  fancy,  100-lb.  bags . 

“  choice,  100-lb.  bags . 

Java,  fancy,  polished,  roo-lb.  bags . 05^ 

B.  Fischer  &  Co. — 


CIDER. 

Corson’s—  Per  gal. 

Bottled  Cider—  Per  case 

Duffy's  1842  Apple  Juice,  I  doz.  qts .  3.50 

“  “  2  doz.  pts.... .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  “  2  doz.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  “  2  doz.  pts .  4.25 


THE  FINEST  6MDE  PRODUCED 

V"  Packeo  Exclusively  By 

>  Dijiribcicrs  of  Potkel  Rice  in 

th«  UmfcJ5lale» 


Fischer's  Choicest  Head,  i-lb.  pockets . 

Queen  Quality,  ex.  fancy  head,  i-lb.  pockets 
‘*  “  3-lb.  ‘‘ 

“  “  5-lb. 

Coronet,  choice  head,  i  lb.  pockets . 

“  “  3-lb.  pockets . 

Imperial,  choice,  Dom.  Japan,  i-lb.  pockets 
“  “  “  3-lb. 

•  t  ti  a  5-lb.  '' 

Extra  fancy  head,  XXXX,  ioo-lb.  bags . 

Fancy  head,  ioo-lb.  bags . 

Choice  head,  ioo  lb.  bags . 

Fancy  Java  head,  ioo-lb.  bags . . 

Fxtra  fancy,  Patna,  ioo-lb.  bags . 

Siam,  Patna  style,  ioo-lb.  bags . 

Broken,  ioo-lb.  bags . 

Fancy  Japans,  ioo-lb.  bags . 

Choice  Japans,  ioo-lb.  bags  . 


/ 

•07K 
.07  Vi 

•  °iV\ 

.07 

•  06 

■  °t'A 

.06 

.05% 

•°sK 

•  07 

.06^ 

•05  y* 

.07 

.06 

•04^ 

.c6 
•°5  Vx 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  2. 50 

“  60  5-lb.  bags .  4.00 

“  22  14  lb.  bags .  3.75 

“  30  10-lb.  bags .  3.75 

“  115  254-lb.  bags .  4.00 

Irish  Linen,  250-lb.  bags .  2.50 

“  56-lb.  bags . 65 

“  28 -lb.  bags . ...; . 35 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls .  2.40 

“  1 80-lb.  sacks .  i.55 

Cheese,  280-lb.  bbls . . .  2.40 

Packing,  70-lb.  cotton  bags . , . 40 

“  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2.20 

New  Ivory,  24  large  cartons  to  case .  1.50 

Agricultural,  200-lb.  burlaps . 60 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  2.60 

Less  than  5  bbls.  the  list  net:  5  to  9  bbls. ,  5  per  cent, 
discount;  10  bbls.  or  more,  754  Per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  doz. 

Campbell’s,  small,  patent  cap,  2  doz . 87^ 

Durkee’s,  large,  1  doz . .W. .  4.00 

“  small,  2  doz .  2.40 

Schimmel’s,  small,  2  doz . 87 

My  Wife’s,  large,  1  doz .  2.30 

“  small,  2  doz .  1  -45 

Snider’s,  pts.,  1  doz . * .  2.30 


SAL  SODA. 

Bbls.,  375  lbs . per  ioo  .65 

Kegs,  170  lbs .  per  ioo  .82J4 

60-lb.  boxes,  bulk  or  granulated .  62 
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THERE  XS  SATISFACTION 

In  handling  a  product  which  you  know  to  be  high  grade.  Gail  Borden  was  the  Pioneer  in  the  condensing  of  Milk.  The  Borden  Products  have  been  Manu¬ 
factured  for  50  years  with  scrupulous  care  for  those  who  demand  the  Best,  and  you  are  safe  in  recommending  the  Borden  Brands  as  the 

STANDARDS  OF  QUALITY. 


BRAND  EVAPORATED 


MILK 

An  Unsweetened  Condensed  Milk. 


BORDEN’S  CONDENSED  MILK  CO. 

EST.  1057  “LEADERS  OF  QUALITY"  NEW  YORK 


ONE  OF  THE 
BORDEN 
STANDARDS. 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 

• 

Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


St 


We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 


TROEMNER’S  SCALES  and  the 
Star”  Coffee  Mills,  Electric  Coffee  Mills 


WRITE  FOR  CATALOQUE 


MORGAN  &  CORNELL 


211  DUANE  ST 

NEW  YORK 


1 


TEA,  COFFEE  and  SPICE 


CANISTERS,  BINS  and  CABINETS 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 
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SAUCES. 


Lea  &  Perrins’— 

Per  doz. 

Sn:der*s — 

.  1.40 

. 37 

. 82^ 

SEEDS. 

Per  lb. 

Canary  . 04 

“  hush.  Co  ll) .  2-25 

Caraway  . . 12 

Celery . °9 

Coriander,  bleached . . . °5 

Flax  . . 

Hemp . °4» 

bush  40  lb .  1 '  at/ 

Mustard,  Brown . ot f/z 

Mustard,  Yellow . 06  . 

Rape . . 

“  bush .  2*  5° 

Poppy,  per  lb . 10 

Sunflower,  per  lb . . 


SODA. 

Bi-Carb. .  112  lbs.,  kegs . keg 

Bi-Carb.,  bulk,  less  quantity . per  lb. 

Babbitt’s  Soda,  J^-lb.  pkgs  ,  25  lbs . 

Arm  &  Hammer  bd.,  l/.s,  36  lbs .  “ 

*•  lt  •'  lbs.,  36  lbs . 

“  “  “  yXy  y>t  36  lbs .  “ 

Saleratus,  Babbitt's  bd.,  % s,  25-tb.  bxs.  “ 


i-75 

.02^ 

05  H 

•  05^8 

•  04% 
•05^ 
.05^ 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  1  doz .  1.50 

Hires'  Root  Beer,  Carbonated,  2  doz . . . 87/4 

Hires'  Ginger  Ale,  Carbonated,  2  doz . 87J4 

WeLh's  Grape  Juice,  case  quarts,  1  doz .  4.50 

“  *•  “  pints,  2  doz .  4.75 

14  “  “  ^4-pints,  3  doz .  4-25 

“  “  3-ounce,  8  do/ .  6.00 

“  “  “  54 -gallons,1  doz....  8.00 

“  “  “  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. —  §  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2. 10 

Biich  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  J4  gross .  .  2.50 

Bon  Ami,  10-centsize . J4  gross  2.50 

Llectro  Silicon,  1  doz . per  doz.  .72 

Pntz.  Linuid,  large,  3  doz . per  gross  16.50 

“  “  “  3  doz . per  doz.  1.45 

“  “  small . per  gro  s  7.00 

“  “  “  . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 


SOAP — Laundry.  Less 

than 
Bars.  5  bxs. 

Acme . 100  3.50 

Acorn... . 120  2.45 

Ark . 100  1.75 

American .  72  2.80 

Bee . 100  3.90 

Best,  Babbitt . 100  3.45 

Babbitt’s  New  York  City .  60  3.5254 

Big  Master .  70  2.90 

Brown .  60  2.40 

Borax,  Dreydoppel .  40  2.60 

“  Pearl,  Young  &  Co .  40  2.80 

“  Day  &  Frick,  Novelty .  40  2.80 

“  Handsome .  60  2.60 

“  Eavenson,  large . 100  4.75 

“  “  small . 100  3.75 

'*  Kirkman's . 100  3.75 

“  Red  Seal . too  3.80 

“  Swift’s . 100  4.00 

Circus . . 100  3.50 

Cotton  Oil . 100  5.55 

Coal  Oil  Johnny . 100  3.57*4 

Cygnet . 100  4.00 

Dobbins'  Electric . 100  4.25 

Dewey . 100  2.15 

Fairy .  100  4.00 

Fels-Naptha . 100  4.00 

Five  case  lots  freight  prepaid . 100  3.95 

Good  Morning . 100  3.85 

Glycerine  Tar . 100  3.75 

Gloss . . . 100  3.50 
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Grand  Pa’s,  large .  5° 

. 100 

Ivory . 100 

“  small . 100 

Lenox . *°° 

Life  Buoy .  5° 

“  100 

Lautz’s  Naptha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

“  5  cent  size .  100 

“  toilet  size . 100 

Mayer's . 100 

.  50 

Miller's  Naptha . 100 

Naptha,  Swift's . 100 

“  P.&G . 100 

Octagon . 100 

Old  Mill . 100 

Ozone . i°° 

Oleine,  Conway's .  60 

“  Golden .  60 

*'  Eavenson’s .  6° 

“  Kirk’s .  60 

“  Philadelphia,  60  blocks . 

*  “  72  “  .  , 

“  Pennsylvania .  do 

“  Procter  &  Gamble .  60 

“  Young's  Best .  60 

Pride,  Swift's .  100 

Polo . 120 

Quaker  City,  boxes . 100 

“  tubs . *5° 

Sunlight,  oval . i°° 

“  twin  bars . i°° 

Santa  Claus . 100 

Saratoga .  120 

Star . 100 

Sunny  Monday . 100 

White  Cloud . 1 00 

Wool  Soap,  large . i°° 

“  small . 100 


Toilet  Soaps. 

Buttermilk  Cosmo . gross 

“  “  doz. 

“  Swift's . gross 

Castile,  imported,  Conti . lb. 

“  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . ..doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis .  “ 

“  doz. 

Hearts  and  Flowers . gross 

Maxine  Elliott .  “ 

Oatmeal,  3  cakes  inbox .  “ 

Olive  Oil  Castile,/  white,  green  or  mottled, 

9  V -lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  54  gross . gross 

“  Swift’s .  “ 

“  Armour’s . “ 


3-i5 
3.80 
7.00 
4.00 
3.00 
1  95 
3-9° 

3.80 
a  .00 

5.80 
4.00 
4.00 

3.80 
1 .90 
3-75 
3-75 


85 

3-90 

3-3° 

3-75 

2.50 

2- 55 

2.35 

2.0754 

2.60 

2.60 

1 .60 

а.  00 
2.80 

3- 75 

2- 45 
2.90 

4.60 

3- 85 
3-95 
3.10 

2- 45 
3. °° 
4.00 

3- 8$ 

б. 75 
4.00 


6.60 

.60 

4-05 

•*3/4 

■  il3A 

.70 
4.40 
4-50 
•45 
10.25 
8. 10 
3-25 

.09 

.40 

i-75 

3- 25 

4- o5 
3-50 


—31— 

• 

—32— 

Pepper — 

Bbis. 

3oxes. 

Cans. 

Electric  Paste,  5^-gross  boxes . 

4.20 

Black,  High  Grade . 

•M 

.15 

•17 

Magic  Paste,  -gross  boxes . 

4-75 

Black,  Low  Grade . 

.IO 

.  11 

•13 

Parlor  Pride,  large  size . 

■a? 

White,  High  Grade . 

.28 

•3° 

10.25 

White,  Low  Grade . 

•17 

.19 

“  small  size . 

.70 

Red,  High  Grade . 

.21 

.23 

Climax  Enamel,  yx -gross . 

9.40 

Red,  Low  Grade . 

.  16 

.18 

Blackjack,  ^ -gross . 

7.00 

Cinnamon — 

Rising  Sun . 

5-75 

High  Grade . 

.22 

•23 

•25 

Sun  Paste,  5-cent  size . 

4-50 

•  13 

n  44 

Cloves — 

X-Ray  Stove  Polish — 

High  Grade . 

.  22 

•23 

.25 

5-cent  size,  No.  5,  per  box  of  yx  gross . 

1.25 

Low  Grade . 

•17 

.18 

.  20 

Per  box  of  54  gross . 

2.50 

Allspice — 

14  dozen  to  gross . 

5.00 

High  Grade . 

.  Il54 

.1254 

•14/4 

jo-cent  size.  No.  10,  per  box  of  >4 -gross . 

2.25 

Ginger — 

Per  box  of  5^-gross . 

4-50 

High  Grade . 

•  25  'A 

.26% 

.28^ 

Per  gross . 

9.00 

Low  Grade . 

.  12 

•J3 

•15 

F.  F.  Dailey  Co.— 

Mace — 

2-in-i,  smaller  size . 

•75 

High  Grade . 

■75 

•77 

2  in-i,  large  size . . . 

1-75 

Nutmegs — 

High  Grade . 

•30 

•32 

Mustard — 

Yellow,  High  Grade . 

.19 

.  20 

.  22 

Yellow,  Low  Grade . 

.14 

•15 

■  17 

Brown,  High  Grade . 

•  M 

•15 

•17 

McCormick  &  Co. — 

Per  doz. 

Scouring  Soap. 

Day  &  Frick's  Flint,  36  bars .  1.24 

Young’s,  48  bars .  1.80 

Brooks’ Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  2.25 

“  Hand,  36  bars .  2.25 

Wrigley’s,  100  bars . 3-75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars.  . .  2.35 


Soap  Powder. 

Per  case 

Pearline,  36  packages . .  2.70 

“  72  “  .  2.70 

“  100  “  .  2.65 

Soapine,  No.  7,  100  packs .  2.3754 

“  No.  12,  100  “  .  3.90 

“  No.  17,  36  “  .  2.4254 

Babbitt’s  1776  Powder,  100  6-oz .  2. 2^ 

Finola,  100  packages .  3.25 

Gold  Dust,  Fairbanks,  100  12-oz.  packages....  4.00 
“  “  244-lb.  “  ....  4.50 

Naptha  Borax,  100  packages,  large .  4.75 

“  100  5-cent  packages .  3-75 

Kirkoline,  white,  24  large  packs .  3.55 

“  “  100  12-oz.  packages .  3.35 

Young’s  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

“  “  50  2S .  4.OO 

“  “  IOO  IS .  4  00 

Nine  O'clock  Tea,  100  packages .  3.15 

I-V  Washing  Tablets,  3  doz . per  doz.  .  43 

Swift’s  Washing  Powder,  100  is .  3.85 

“  “  244s .  3.85 

Penny  wash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine,  100  packages .  3-75 

Old  Dutch  Cleanser,  48  packages .  3.25 


SPECIALTIES. 

Anker’s  Bouillon  Capsules .  3.00 


PURE  GROUND  SPICES. 

Colburn's  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz.  .45 

Dime  size,  2  and  4  doz .  “  .85 

r^-lb.  net,  tins,  2  and  4  doz .  “  1.00 

y2 -lb.  net,  tins,  2  doz .  if  1.90 

1  -lb.  net,  tins,  1  doz .  “  3-7° 

6  lb.  cans,  full  weight . per  lb.  .23 

10  lb.  cans,  full  weight .  “  .22 

Coleman's  Mustard,  D.  S.  F. — 

i-lb.  tins . perdoz.  5.40 

54-lb.  “  .  “  2.70 

K-1  b-  “  .  “  x-45 

Vi-\ b.  “  .  “  .90 

18-  b.  kegs . 43 


Bee  Brand — Pepper,  Cinnamon,  Mustard, 
Cloves,  Ginger,  Allspice . . 54-lb. 

/i-lb. 

Banquet  Brand— Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice . 54-lb. 

/4*lb. 


.40 

•75 


.40 

•75 


Mustard — Prepared. 


Campbell’s,  jar,  2  doz . 

Gulden's,  No.  6,  with  spoon,  2  doz.. 


Beer  Mug,  fancy,  large  size,  2  doz . 

Lemonade  Glass,  tall,  2  doz . . . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

doz . 

Milk  J«r,  glass  top,  2  doz . 

Water  Tumblers,  glass,  No.  10,  4  doz . 


Per  doz. 

•  •  .87^ 

95 
88 
65 

75 


90 

85 

42^4 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 0754 

Allspice . 06 

Cloves . 11 J4 

Mace . 48 

Nutmegs,  large . 16 

“  medium . 

Cinnamon  Bark,  Canton . 

“  Java  Thin  Quills,  5-lb.  rolls.. 

“  Saigon . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 

Green  Ginger  Root . 


.1254 

.  12 

•30 
•79 
.  10 
•05 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

“  36  10-cent  **  .  “  2.70 

Duryea’s,  40-lb.,  i-lb.  packages .  *°7/4 

0  20-ib.,  <m  . 07J4 

Niagara,  40  lb.,  “  . 05 

Cream,  48-lb.,  “  .  3-45 

Kingsford's,  40  lb.,  . 0654 

“  20  lb.,  “  . . . 06% 


LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb  boxes . 04 

“  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs.  .06 

“  Linen  Gloss,  3-lb.  cartons . 05 

Kingsford's,  Pure,  3  lb.  cartons . 065^ 

“  Pure  Gloss,  lb.  packages . 065^ 

“  Silver  Gloss,  12  6-lb.  wd.  bxs .07^ 

Duryea's,  Superior,  3-lb.  cartons . 065^ 

“  Satin  Gloss,  lb.  packages . 075^ 

“  Superior  B,  bulk . 0454 

<f  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs.  -07% 

Niagara,  laundry,  50  lb.  bulk . 04 

“  i-lb.  packages,  48  lbs . 05 

**  3-lb.  cartons,  48  lbs . 05 

“  6-lb.  boxes . 06 

Celluloid,  64  10-cent  packages .  4-3° 

“  64  5-cent  “  2.20 

Elastic,  64  10-cent  packages .  5-°° 

“  64  5-cent  11  .  2.50 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package  .08 

Starch  Polish,  20  cakes . per  box  .50 


SUNDRIES. 

Bird  Food — 

Crystal,  40  packs,  round . per  pkge.  .04 

Excelsior,  24  packs .  "  .05 

McAllister,  36  packs .  “  .05 

Rosensteins,  1  -lb.  pkgs.,  2  doz . per  lb.  .05 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz.  ..per  doz.  .35 

Red,  quarts,  3  doz . “  .70 

Silver,  pints,  3  doz .  **  .35 

“  quarts,  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

“  Perfection,  2  doz . perdoz.  .42 

Royal  Glue,  1  doz .  **  >  .80 

Paist’s  Glue,  1  doz .  "  .40 

Carpet  Tacks,  Wooden  Keg,  54-gross  case, 

assorted,  6,  8,  10 s . per  case  .90 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz.  .06 

6-oz . , . .*  <c  .06 

8 . .  “  .07 

10-oz .  "  *08 

12-oz . “  .09 

Matting  Tacks— 

No.  10,  steel . .....per  doz.  .  10 

No.  11,  “  .  “  .10 

No.  12,  “  . 

G.  B.  Weiss  &  Son — 

Sole  leather,  No.  . . 25 

“  No.  2 . 23 

“  No.  3 . 21 

Cut  Sole  Leather,  cut  into  taps,  6  ins.  high...  1.50 

“  “  “  5/4  “  ...  1-48 

"  5  ...  1.4 

"  ^  454  ''  ...  1.2 

“  “  4  “  ...  1. 18 

“  "  354  "  ...  1.0 

te  <f  “  3  41  ...  .90 

Fly  Ribbon . per  gross  4.8- 

Ely  Paper,  Tanglefoot . per  case 

“  Sticky,  10  cartons . 2.20 

Sticktite  Fly  Paper,  100 . per  case  3.o< 

“  “  10  cartons  .  “  2.3 

Wax,  White  and  Yellow . per  lb.  .30 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  5^-gross .  4-oo 

“  “  large,  “  . r..  7 -°o 

“  Liquid,  large,  “  .  6.65 

,f  “  small,  .  4-9° 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb. 

“  “  Clotheslines,  50-ft.  hanks. ..doz.  .7 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  ** 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick . . .  “ 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  ** 

Fine  Hemp  Twine,  8  balls  to  lb.  in  5-lb. 

bunches . .  " 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . per  lb. 

Best  Jute  Rope.  16  yds.  to  lb .  “ 

Best  Jute  Plow  Line,  8  yds.  to  lb. .  '* 

Jute  Clotheslines,  90  ft.  to  hank . per  doz.  i.6< 

“  108  ft.  to  hank .  “  x-7< 


SYRUP  AND  MOLASSES. 
N.  0.  Molasses. 

Extra  Fancy,  No.  668 . 

“  No.  707 . . 

Fancy,  No.  670 . . . 

Strictly  Choice,  No.  675 . . . : 

Choice.  No.  664 . . . 

Good.  No.  670 . 

Cane  Juice,  No.  683 . . . . 

BlackStrap . 

B.  H.  F.,  Horse  Food  Molasses . 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 

Gold  Mine,  in  bbis . 

Fancy,  No.  104 . 

Fancy,  No.  105 . 

Prime,}No.  102 . 
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No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 

FULTON  &  WALKER  CO.  TWENT,E™ and  F,LBERT  STS- 


PHILADELPHIA,  PA.: 


mmm  . . 

This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  can  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  Bin  Co. 

18  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 
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HENRY  TROEMNER’S 

Electric  Coffee  Mills 

ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


ESTABLISHED  1840 


No.  192  MILL. 


Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 


No.  192  F»  MILL 


WRITE  FOR  PRICE  LIST 


HENRY  TROE 


No.  19  MILL 


PHILADELPHIA,  PA.,  U.  S,  A. 


’)  1  n,J 

No.  911  ARCH  STREET 
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Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  645 . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  668 . 

Glucose. 

Three  Star  A,  for  confectionery .  3.00 

Five  A,  for  confectionery .  3.10 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles,  2  doz . per  doz.  .9s 

Selser's,  medium  bottles,  2  doz .  “  1.35 

Schimmel’*,  io-oz.  bottles,  2  doz.  in  case .  1.45 

"  6-oz.  “  “  “  . 95 

White  Clover,  tumblers,  2  doz . 90 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason's  Quart  Jars—  Per  doz. 

4  doz.  in  barrel . . 92 % 

1  doz.  in  case . 95 

Lyle's  Imported,  No.  2  cans,  2  doz .  1.82J4 

Globe,  No.  tins,  2  doz .  1.15 

Globe,  No.  5  tins,  1  doz .  2.30 

Banner,  in  jars,  compound .  1.05 

White  Clover,  in  jars,  compound .  1.00 

Purina  Pancake  Syrup,  36  pts .  2.25 

“  24  ats . . . .  4.00 

“  “  1254  gals . .  7.00 

“  tl  6  gals .  12.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz .  “  2.30 

Karo,  50-cent  size,  %  doz .  "  2.30 


MAPLE  SYRUP. 


Towle’s  Log  Cabin  “Camp”  Syrup- 

Gal.  cans,  6  in  case . 

al.  cans,  12  in  case . 

Per  doz. 

. .  7-25 

Pt.  cans,  24  in  case . 

Pt.  bottles,  24  in  case . 

Jacket  cans . 

.  2-75 

.per  gal.  1 .00 
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Golden  Tree/. .  2.25 

“  medium .  i»45 

"  small  . 9 

Vermont,  gal.  tins . per  gal.  1.25 

“  /4-gal.  tins .  7-75 

Hazen’s,  qt.  bottles .  4* 00 

“  pt.  bottles .  2.40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

Little  Gem,  parlor,  2  string .  2.40 

N  U,  No.  6,  split  handles . . .  2.45 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.75 

Parlor,  No.  3,  2  tie .  185 

Toy . 90 

Whisks,  2  sewed . 90 

Stable,  rattan  centre,  2  tie .  3.5° 

"  “  3  tie .  4  00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

1 1 8,  “  single,  protector .  3.00 

57,  Peerless,  double .  3.65 

61,  4*  “  spring  protector .  4.45 

no,  “  single,  “  .  3.30 

80,  Seal  Globe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector .  3.00 

175,  Glass .  3.30 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board .  1.35 

142,  Celery  City .  2.75 

Buckets. 

Per  doz. 

O.  G.,  2  electric  hoops .  1 . 75 

“  3  electric  hoops .  1.90 

Clear,  2  hoops . 1.65 

“  3  hoops .  1.75 

Electric  Cedaf,  2  hoops .  2.40 

“  3  hoops .  2.60 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  1.85 

“  14  qt .  2.00 
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Butter  Dishes. 

No.  Per  M 

1,  Solid  oval . 90 

2,  “  .  1.25 

3,  “  .  1.50 

5,  2.00 

1,  Wire  ends . . 90 

2,  “  .  1.20 

3>  “  .  1  40 

5,  1.80 

Picnic  Plates,  8  in .  2.10 

“  9  in .  2  *35 

Crates  contain  250  each. 

Clothes  Pins. 

Per  box. 

5  gross . 44 

Egg  Crates. 

Perfection .  1.00 

u  10  sets  fillers .  2.35 

Standard,  12  sets  fillers .  1.50 

Star  Egg  Carriers,  2  doz . per  doz.  2.05“ 

“  Trays,  1  M . per  M  2.75 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

22,  White  corner . 70 

23,  Medium  size .  80 

27,  Large  .  1 .00 

13,  Marble,  medium  size . 90 

00,  White . 45 

Handy  House . 42 

Stove  Brushes. 

No.  Per  doz. 

3,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1 . 75 

1,  Grey  fibre,  strap  handle .  1.20 

2,  “  “  .  .  1*65 

6,  Extra  quality,  all  hair . ; .  2.75 

Shoe  Brushes. 

No.  Per  doz. 

o,  Mexidan  Fibre . . . 90 

1,  *'  large .  1.30 

4,  Bristle  outside . 1.65 

5,  All  bristle .  1.75 

16X,  All  bristle,  extra  value .  2.15 

18,  All  bristle,  spotted  white .  2.80 
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Whitewash  Brushes. 

No.  Per  do 

6,  6  in..  White  tampico . . . . 

7,  7  >n.,  “  . 48 

8,  8  in.,  "  . 

6,  5  in..  Family,  extra  heavy . 

8,  6  in.,  “  “  95 

10(7  in.,  “  “  .  1. to 

12,  8  in.,  "  “  1.25 

6,  5  in  .  A.,  hair  bristle .  1.40 

8,  6  in.,  “  1.65 

10,  7  in.,  “  2.00 

12, 8  in.,  "  2.35 

6,  5  in.,  Ideal,  all  bristle,  3  row .  1.90 

8,  6  in..  "  “  3  row .  2.25 


Dust  Brushes. 


No.  Per  do; 

7X,  Fibre,  wire  drawn . 50 

21,  All  hair,  wire  drawn .  2.25 

28,  White,  wire  drawn .  2.90 

i,  7  in.,  All  hair,  flat  end .  2.05 

22,  7  in.,  Mixed,  round  end .  2.10 

11X,  7  in..  All  hair,  round  end .  2.23 


TOBACCOS— Plug. 


Battle  Ax . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar . 

Newsboy . 

Old  Honesty . 

Piper  Heidsick... 

Spear  Head . 

Standard  Navy.. 

Toddy . 

Vinco . 

Town  Talk . 


Per  It 
•37 
*37 


SMOKING  TOBACCO. 


Per  11 

Briar  Pipe .  38 

Duke’s  Mixture . .39 

Greenback . ....... . . . 38 

Green  Turtle  . . 28 

G.  &  A.  Navy,  2%  oz . .34' 

Honest .  *39 

Polar  Bear . 30 

Ripple . 39 

Sensation . v . 39 

Wild  Rose . 39 


YEAST  CAKES. 


Compressed  . per  doz.  .iS 

Magic,  i]/2  doz.  packages . per  box  .53 

Yeast  Foam,  1%  doz .  “  .58 


Perfect  for 


HOT or  COLD 


Starching 


Sell  Argo  Gloss  Starch  to  your  customers  in¬ 
stead  of  bulk  starch.  It  is  a  clean,  uniform 
product  of  high  quality,  coming  to  you  in  con¬ 
venient  packages  all  ready  to  pass  over  the 
counter.  Saves  time  and  waste,  ai.d  use  of 
bag  and  string — and  shows  as  much  profit  as 
bulk.  Makes  a  more  satisfied  customer. 


An  Instantaneous  Success 

Popular  in  Price — Widely  Advertised 

CORN  PRODUCTS  MANUFACTURING  CO., 


Chicago,  Illinois 


Give  Me  Some  Fresh  Roasted 
- Peanuts  — - 


You  know  that  most  everybody  eats  peanuts, 
and  they  all  want  them  freshly  roasted,  but  you 
may  not  know  that  they  pay  you  300  per  cent, 
profit  when  they  are  roasted  in  an 


Acme  Peanut  Roaster 


the  simplest  and  most  inexpensive  automatic 
roaster  made.  There  is  practically  no  labor  and 
no  expense  in  operating  one,  any  boy  can  do  it,  as 
there  is  nothing  to  get  out  of  order  and  nothing 
to  break.  It  will  pay  for  itself  in  a  month’s  time. 
Send  fpr  full  particulars  and  price  to 


A  TS  A  TT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


Get  Extracts  Off  Your  Mind 


(|  If  you  have  Waldorf  Lemon  and 
V anilla  Extract  on  your  shelves ,  you 
can  rest  content  that  no  competitor 
can  possibly  sell  an  extract  that  will 
give  any  better  satisfaction. 

<|  It’s  impossible  to  put  more  money 
into  flavoring  extracts  than  we  put  into 
Waldorf  Lemon  and  Vanilla.  We 

buy  the  very  finest  raw  material  atfd 
we  employ  the  most  expert  labor. 
How  can  we  do  more  ? 


Hetfield  Extract  &.nd  Mfg.  Co. 

370  Greenwich  St.,  New  York 
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The  Dayton  Templeton  Cheese  Cutter  at  $20.00 


DO  YOU  KNOW  THE  DIFFERENCE  BETWEEN  STOVE  IRON 

AND  PRESSED  STEEL? 


Of  course  you  do,  and  perhaps  it’s  our  fault  in  carelessly  withholding  from  you  the  fact  that  our 
Cheese  Cutters  are  not  built  like  the  other  fellow’s. 

Did  anyone  ever  mention  the  fact  to  you  that  Dayton  Templeton  Cheese  Cutters  are  made  of 
pressed  steel— the  entire  sub-base  stamped  right  out  of  extra  heavy  steel  plate?  We’ll  venture  to  say 
they  never  did  !  May  be  you  have  one  on  your  counter  and  know  now  for  the  first  time  just  what  a 
meritorious  article  you  invested  in.  Did  anyone  ever  point  out  to  you  that  the  Dayton  Templeton 
Cheese  Cutter  will  cut  to  weight  in  ounces  and  any  fraction  of  a  pound;  or  in  money  value  by  cents’  worth, 
five  cents’  worth,  ten  cents’  worth,  and  estimate  the  total  selling  value  of  your  cheese? 

Did  anyone  ever  point  out  to  you  that  cheese  constantly  displayed  on  a  handsome  cutter , 
sells  twice  as  fast  as  a  cheese  hidden  under  a  rancid  cheese  box? 

Did  anyone  ever  point  out  to  you  the  advantages  of  selling  cheese  on  a  machine  that  cuts  exactly 
what  the  customer  asks  for,  and  prevents  errors  in  weighing  and  wrong  valuations  given  cuttings  by 
careless  and  thoughtless  clerks  ? 

Did  anyone  ever  show  you  how  we  keep  off  the  nibblers  ?  If  they  haven’t  done  so,  maybe  it’s  our 
fault  in  keeping  this  information  from  you.  Now  let  us  say  in  conclusion,  if  you  are  the  keen  and  far¬ 
sighted  business  man  we  think  you  are,  adopt  this  little  motto — have  a  sign  painter  put  it  over  yoUr 
office  desk  : 


“  Get  the  habit  of  wanting  the  Best  to  be  had  at  the  price  you  pay — it9s  a  part  of  the  policy 
of  every  successful  man •" 

Sold  under  a  one-year  guarantee. 


K 


THE  COMPUTING  SCALE  COMPANY,  DAYTON,  OHIO 
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Dealers  who  induce  the  people  to  use  Libby's  Con¬ 
densed  and  Evaporated  Milks  actually  perform  a 
valuable  public  service  and  at  the  same  time  add  permanent 
and  profitable  volume  to  their  regular  business. 

There  are  undisputable  reasons  why  these  products  are  a 
great  public  benefit,  and  the  day  has  arrived  when  people  are 
appreciating  the  necessity  and  value  of  using  absolutely 
pure  milk. 

Located  in  the  heart  of  the  world’s  best  dairy  district  at 
Morrison,  Illinois,  is  the  Libby  Milk  Plant,  equipped  throughout 
with  the  most  sanitary  milk  handling  utensils  known  to  science.  The 
entire  milk  supply  comes  from  dairy  farmers  nearby,  whose  herds 
are  all  under  the  strictest  supervision  of  our  own  experts. 


The  Production 


of  Libby's 


Milks 


aiest  r  t  .if  .  en  Wlth  cows,  bams,  test  as  to  quality,  butter  fat,  nutrients  and  in  every 
e*c>  The  Libby  inspectors  regularly  visit  each  other  particular.  This  supply  of  milk,  coming  as  it  does 

nd  every  farmerisrequitied  to  constantly  main-  from  such  a  well  regulated  source  and  the  best  dairy 

s  highest  standard  of  cleanliness  and  health-  animals,  is  bound  to  be  of  full  food  value  and 

Even  the  feeding  is  on  a  scientific  basis,  and  of  even  quality  without  variation.  This  milk  supply 
i  is  accepted  that  does  not  pass  the  severest  forms  the  basis  of  Libby’s  entire  milk  products. 

toy's  Evaporated  Milk  Libby's  Condensed  Milk 

Una  wmetened  Si  aril  teed  Sweetened 

>y's  Evaporated  Milk  is  whole,  unskimmed  Without  question  Libby's  Condensed  Milk  is  a 
is  nothing  but  pure,  rich  milk,  sterilized  and  reduced  product  of  great  merit.  It  is  identical  with  Libby’s  Evapo- 

orat'on  of  the  water  and  consequently  increased  in  rated  Milk  with  the  exception  that  it  is  sweetened  with  pure 

and  food  value.  confectioner’s  sugar. 

These,  tike  all  the  Libby  Food  Products,  meet  ready  sale  when  carried  in  stock. 


AND 
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New  View  of  Blended  Coffee  Under 

Food  Law 


The  Status  of  Preponderating  Ingredients  and  the  Effect  they 
have  Upon  the  Arrangement  of  the  Label.  Discussion  of  a 
Specific  Case. 


The  matter  communicated  by 
the  following  letter  concerns  a 
topic  of  such  general  trade  inter¬ 
est  that  it  is  taken  out  of  the 
Legal  Department,  where  it  be¬ 
longs,  and  given  this  greater 
prominence : — 

Carlisle,  Pa.,  Sept.  25,  1908. 
Editor  “Grocery  World  and  General 
Merchant.’ 

Dear  Sir : — Send  you  by  this  mail 
a  sample  of  coffee  and  wrapper  from 
which  it  was  taken. 

Will  thank  you  in  advance  to  ad¬ 
vise  if  we  can  sell  same  with  safety 
under  the  Pure  Food  Law,  and 
oblige, 

Yours  truly, 

P.  W.  Wenk. 

The  above  correspondent  sent 
an  empty  pasteboard  carton.  So 
much  of  the  label  as  shows  the 
arrangement  of  the  brand  is  re¬ 
produced  below : — 


DUTCH  JAVA 

AND 

SANTOS 

BLEND 
Fancy  Roasted 

COFFEE 


The  use  of  large  type  for 
“Dutch  Java”  and  small  for  “San¬ 
tos”  implies  that  the  preponder¬ 
ating  ingredient  is  Java  coffee;  in 
fact  the  above  arrangement  would 
probably  be  held  by  any  court  as 
a  direct  representation  to  that 
effect.  If  this  representation  is 
true,  in  other  words,  if  a  major 
part  of  this  coffee  is  Java,  then 
the  label  is  legal.  If  on  the  other 
hand  the  major  part  is  Santos  or 
some  other  coffee  other  than  Java, 
then  the  label  is  not  legal,  and  an 
action  for  misbranding  would  lie 
against  any  person  who  sold  it. 

The  sample  of  the  coffee  sent 
by  the  correspondent  has  been 
submitted  to  an  expert  coffee 
judge,  who  looked  at  it  carefully. 
It  is  extremely  difficult,  as  often 
explained,  to  detect  varieties  of 
roasted  coffee,  but  this  expert’s 
best  opinion  was  that  the  prepon¬ 
derating  ingredient  of  this  blend 
was  not  Java.  He  did  not  give 
this  as  an  authoritative  state- 


I  ment ;  neither  does  the  “Grocery 
World  and  General  Merchant.”  it 
is  offered  merely  as  an  opinion. 
The  expert  thought  he  detected  a 
third  coffee  which  was  neither 
Java  nor  Santos. 


National  President  Says  Western 
Jobbers  Don’t  Protect 
Retailers. 


Writes  that  Trade  is  Disturbed  Over  the 
Fact  that  They  Sell  Saloons  at  Price 
They  Charge  Retailers.  National 
Secretary  Favors  Bulk  Rather  than 
Package  Goods,  Because  More 
Profitable. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Cleveland,  Ohio, 

October  1,  1908. 
President  C.  J.  Kramer  con¬ 
tributes  the  following : — 

In  Mr.  Van  Hoose’s  address  be¬ 
fore  the  Southern  Wholesale  Gro¬ 
cers’  Association,  he  says  in  part : 
“In  the  exercise  of  these  rights  he 
(the  jobber)  should  insist  upon  as 
well  as  aid  the  manufacturer  in 
reaching  a  decision  as  to  whether 
he  wishes  to  sell  to  the  wholesaler 
or  the  retailer,  either  one  or  the 
other,  not  to  both,”— and  in  behalf 
of  the  retailers  the  jobbers  should 
make  up  their  minds  whether  they 
are  going  to  sell  the  retailer  and 
consumer  or  the  retailer  alone.  A 
jobber  who  sells  circuses,  saloons 
and  small  restaurants,  I  do  not 
think  has  a  right  to  buy  goods  any 
cheaper  than  the  large  retailer  who 
is  entitled  to  that  business,  and  in 
our  part  of  the  country  this  is  caus¬ 
ing  more  friction  than  anything  else. 
Some  of  our  wholesalers  here  who 
are  on  the  jobbing  list  will  sell  a 
saloon  a  box  of  crackers  and  a 
cheese  at  the  same  price  they  charge 
a  retailer,  and  instead  of  getting 
closer  together  it  looks  to  me  as  if 
we  are  getting  further  apart. 

*  *  * 

In  a  recent  issue  I  called  the 
attention  of  the  retail  grocers  of 
the  United  States  to  the  system  of 
credits  and  the  new  methods 
which  must  be  devised  along  these 
lines  to  carry  on  a  profitable  busi¬ 
ness. 

In  looking  over  the  goods  in  a 
store,  my  attention  is  particularly 
called  at  this  time  to  the  amount 
of  package  goods  sold,  the  re¬ 
stricted  profit  on  the  goods,  and 
the  necessary  expense  of  distribu¬ 
tion. 

Going  into  a  large  department 
store  with  the  object  of  investi¬ 
gating  the  method  in  vogue  in  the 


grocery  department,  I  find  that 
very  few,  if  any,  package  goods 
are  being  urged  upon  the  trade, 
but  bulk  goods  are  displayed  liber¬ 
ally  with  the  price  plainy  marked 
and  every  effort  made  to  dis¬ 
tribute  the  goods,  which  I  knew 
had  a  larger  profit. 

In  the  early  days,  before  pack¬ 
age  goods  became  prominent,  the 
retailer  considered  this  one  of  the 
profitable  parts  of  the  business, 
but  it  is  a  well-known  fact  that 
many  retailers  have  entirely  elimi¬ 
nated  the  bulk  cracker  and  has 
used  his  influence  in  behalf  of  the 
distribution  of  package  goods. 

It  is  very  often  thought  that 
bulk  goods  distributed  in  these 
department  stores  were  sold  at  a 
very  close  margin,  but  as  a  rule 
this  is  not  so.  As  far  as  I  was 
able  to  learn  from  both  purchase 
and  observation,  they  were  deriv¬ 
ing  at  least  5  per  cent,  more  than 
the  average  package  goods  would 
allow,  and  I  am  sure  that  with  a 
little  study  this  condition  of 
things  can  be  changed.  That  the 
grocer  can  again  bring  back  to 
his  business  all  lines  of  goods 
that  will  make  it  an  object  to  him 
to  put  both  time  and  energy  into 
the  sale  thereof. 

There  are  some  arguments  ad¬ 
vanced  by  package  goods  manu¬ 
facturers.  It  is  claimed  that  they 
are  more  cleanly  and  sanitary, 
which  may  be  true  to  a  certain 
extent,  but  bulk  goods  can  be  kept 
in  fully  as  sanitary  a  condition 
and  displayed  to  the  consumer  to 
advantage. 

I  have  heard  many  say,  and  in 
fact  have  experienced  something 
along  the  same  line,  that  some 
years  ago  the  retailer  could  buy 
so  many  barrels  of  crackers  at  a 
time,  while  now  they  buy  but  a 
dozen  or  two  dozen  packages  as 
the  case  may  be. 

There  is  every  reason  to  believe 
that  this  is  the  result  of  displac¬ 
ing  bulk  goods  with  package 
goods.  The  consumers  before 
purchasing  like  to  see  and  taste 
and  feel  that  which  they  buy. 
This  I  have  demonstrated  many 
times  by  taking  a  bulk  can  of 
goods,  letting  the  consumer  have 
a  sample,  and  always  selling  a 
quantity.  Try  in  turn  the  same 
method  with  a  package,  only  that 
you  cannot  give  to  the  consumer 
a  sample,  and  they  may  handle 
the  package  and  look  at  the  paper, 
but  the  chances  are  the  purchase 
is  not  forthcoming. 


Let  those  who  have  any  doubt 
about  the  logic  of  this  letter  givt 
it  a  fair  trial,  and  they  wjll  b< 
surprised  with  the  success  of  tin 
venture,  and  I  sincerely  believt 
that  it  will  be  but  a  short  time 
before  they  can  buy  crackers  ir 
five  or  ten-barrel  lots,  getting  not 
only  a  good  price  from  the  manu¬ 
facturer,  but  a  liberal  discount  or 
quantity. 

John  A.  Green, 
National  Secretary 


Box  DisplacingBarrel  inForeigr 
Apple  Trade. 

Increasing  Popularity  of  Box  Apples  a: 
Against  Barrels  Noticeable  in  Foreign 
as  Well  as  Domestic  Trade. 

Special  Correspondence  of  “Grocery  World  anc 
General  Merchant.” 

Washington,  D.  C., 

October  1,  1908. 
Writing  from  Plymouth,  Con¬ 
sul  Joseph  G.  Stephens  says  that 
English  retailers  of  fruit  have 
recently  taken  to  advertising  their 
products,  with  the  result  that  the 
demand  and  sales  have  largely  in¬ 
creased.  This  fact  is  especially 
true  of  the  Westcountry  Blen¬ 
heim  orange  pippin,  of  which  from 
15,000  to  20,000  packages  are  sold 
in  the  large  cities  during  the  win¬ 
ter  season  at  fancy  prices.  In 
this  connection  the  French  ship¬ 
pers  have  made  a  good  reputation 
for  their  Lady  apple,  but  as  yet  no 
effort  has  been  put  forth  to  adver-i 
tise  in  the  same  manner  the  fruit1 
of  the  LTnited  States.  If  the  pack¬ 
ing,  distribution  and  advertising  j 
of  American  apples  were  con-' 
ducted  on  right  lines  the  present 
market  could  easily  be  doubled.! 
The  sale  of  apples  from  the 
United  States  averages  from 
about  8,000  to  10,000  barrels  per 
season  in  the  two  counties  of 
Devon  and  Cornwall  alone.  It 
has  been  suggested  by  a  local 
writer  that  apples  should  be 
specially  packed  in  attractive 
packages ;  in  bushel,  half-bushel, 
and  quarter-bushel  boxes,  each 
made  up  of  uniform  sized  fruit. 
The  finest  fruit  should  be  packed 


ELTON  J.  BUCKLEY 

Editor  “Grocery  World ” 

Attorney  and  Counsellor  at  Law 


710-731  Dreid  Building,  Philadelphia,  Pa. 

Td.,h.a 
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in  uniform  sized  one-layer  boxes. 

his  style  would  preserve  the 
fruit  from  injury  and  at  the  same 
time  assist  in  creating  a  demand 
at  higher  figures. 

The  direct  importation  of  apples 

Irom  the  United  States  to  Eng- 
and  is  again  on  the  upgrade.  In 
906  there  were  38,041  packages 
received,  but  in  1907  the  figure 
was  47,832  packages,  of  which  no 
fewer  than  18,809  were  received 
in  December. 

Apple  shippers  in  most  im¬ 
porting  centres  are  interested  in 
the  growing  popularity  of  the 
bushel  box  for  the  distribution  of 
apples  in  the  British  markets. 
Last  year  the  Canadian  exporters 
dispatched  large  parcels  of  fruit 
in  40-pound  boxes.  The  opposi¬ 
tion  to  the  handy  box  is  giving 
way,  for  the  fruiterers  especially 
have  shown  a  distinct  preference 
for  it  against  the  cumbersome  3- 
bushel  barrel.  Thousands  of 
boxes  of  Canadian  Greenings  and 
Baldwins  are  disposed  of.  Next 
season  the  apple  box  business  will 
be  increased  five-fold  at  least. 
One  of  the  Canadian  exporters 
interested  in  the  new  package 
states' that  the  time  is  not  far  dis¬ 


tant  when  50  per  cent,  of  the 
Canadian  apples  shipped  to  the 
United  Kingdom  will  arrive  in 
40-pound  boxes.  Hull  buyers 
speak  highly  of  the  apple  box,  and 
the  increasing  demand  and  prices 
prove  that  it  will  be  used  on  a 
more  extensive  scale  in  coming 
seasons.  The  Tasmanian,  Aus¬ 
tralian  and  Canadian  apple  ex¬ 
porters  highly  favor  the  bushel 
box.  Holt. 


Selling  Meat  in  1821. 


Mr.  Louis  Burk,  Well-known  Pork 
Packer,  Resurrects  and  Reprints 
Unique  Business  Announcement  of 
Philadelphia  Butcher  in  Early  Part 
of  Nineteenth  Century. 


A  curious  illustration  of  one 
ancient  way  of  exploiting  and 
selling  meats  in  Philadelphia  has 
been  published  in  pamphlet  form 
by  Louis  Burk,  the  well-known 
Philadelphia  pork  packer,  as  com¬ 
memoration  of  Founders’  Week. 
It  is  a  reproduction  of  an  an¬ 
nouncement  made  by  William 
White,  evidently  a  well-known 
“victualler”  of  1821,  and  is  repro¬ 
duced  in  part  below.  The  date  is 
March  5,  1821 : — 


William  White,  victualler,  has  the 
satisfaction  to  announce  to  the  pub¬ 
lic  that,  on  the  8th  day  of  March 
next,  assisted  by  his  brother  victual¬ 
lers  of  the  city  and  county  of  Phila¬ 
delphia,  he  will  make  an  exhibition 
of  cattle,  sheep  and  other  animals, 
which  for  numbers  and  excellence 
he  presumes  has  never  been  surpassed 
in  any  country.  The  following  is 
an  enumeration  of  the  various  ani¬ 
mals  to  be  exhibited  on  the  occa¬ 
sion,  viz. 

24  head  of  cattle,  fed  by  Louis 
Clappier,  Esq. 

4  head  of  cattle,  fed  by  William 
White. 

4  head  of  cattle,  fed  by  Peter 
Wager. 

4  head  of  cattle,  fed  by  George 
Sheaff. 

2  head  of  cattle,  fed  by  Henry 

Boraef. 

2  head  of  cattle,  fed  by  Major 
Pissant. 

2  head  of  cattle,  fed  by  Samuel 
Painter. 

1  head  of  cattle,  fed  by  Phillip 
Lowry. 

1  Bakewell  wether,  fed  by  William 
Bradley. 

8  Bakewell  wethers,  fed  by  Aaron 
Clement. 

10  Bakewell  wethers,  fed  by  Sam¬ 
uel  West. 

4  bears,  fed  by  William  White. 

3  deer,  fed  by  William  White. 

10  kids,  fed  by  William  White. 

1  hog,  fed  by  Lewis  Williamson. 

1  hog,  fed  by  Enoch  Moore. 

6  hogs,  fed  by  other  persons. 

This  great  show  of  stock,  amount¬ 
ing  in  all  to  eighty-seven  head  of 
superior  bred  animals,  may  be  viewed 
at  the  drove  yard  of  Mr.  B.  Graves, 
on  Sixth  street,  above  Callowhill 
street,  on  the  8th,  9th,  10th  and  nth 
inst. ;  and  on  the  13th  and  14th,  at 


William  White’s  Slaughter  House, 
No.  449  North  Front  street. 

On  Friday,  the  16th  inst.,  this  su¬ 
perior  lot  of  meat  will  be  offered 
for  sale  at  stalls  Nos.  10,  12,  14, 
16,  18,  20  and  22,  for  the  beef  and 
mutton,  and  for  other  things  five  ad¬ 
joining  stalls  are  appropriated. 

On  this  occasion,  which  is  deemed 
highly  interesting  and  honorable  to 
the  character  of  the  State  of  Penn¬ 
sylvania  for  the  improvement  of  the 
breeds  of  domestic  animals,  and 
equally  important  to  its  agricultural 
concerns,  it  is  intended  to  have  a - 
public  procession,  which  will  take 
place  on  the  15th  inst. 

ORDER  OF  THE  PROCESSION. 

Form  on  Green  street,  with  the 
right  on  Fourth  street,  proceed  down- 
Fourth  to  Callowhill  street,  down 
Callowhill  to  Second,  down  Second 
to  Pine,  down  Pine  to  Front,  down 
Front  to  Catherine,  up  Catherine  to 
Second,  up  Second  to  South,  up  South 
to  Third,  up  Third  to  Spruce,  up 
Spruce  to  Tenth,  up  Tenth  to  Wal¬ 
nut,  up  Walnut  to  Eleventh,  up 
Eleventh  to  Chestnut,  down  Chest¬ 
nut  to  Fourth,  up  Fourth  to  Arch, 
up  Arch  to  Eleventh,  down  Eleventh 
to  Market,  down  Market  to  the 
stalls  near  Second  street. 

The  whole  of  this  splendid  lot 
of  meats  will  be  offered  for  sale 
the  following  day  at  moderate  prices, 
as  it  is  desirable  that  it  should  all 
be  disposed  of  in  one  day. 

The  procession  moved  in  the  fol¬ 
lowing  order,  viz. :  the  butchers 
mounted  on  fine  horses,  dressed  in 
white  frocks  and  sashes,  numbered 
over  200  men.  Then  followed  the 
different  trades  working  on  carriage 
platforms,  at  their  peculiar  business. 
Then  followed  200  butchers’  carts, 
each  carrying  a  portion  of  the  meats. 
The  carts  were  driven  by  boys  with 


flerit,  and  Advertising 


Post 

Toasties 


Makes  ’Em  Move  Lively 


Merchants  run  no  risk  in  buying  POST  TOASTIES. 

POST  TOASTIES  represent  the  acme  of  perfection  of  all.  corn  foods  and  we  back  it 
with  a  guarantee  of  sale. 
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THE  TASTE  LINGERS.” 


POSTUM  CEREAL  CO.,  Ltd.,  Battle  Creek,  Mich.,  U.  S.  A. 
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Legal  Status  of  Peppermint  Essence 


Grocers  Cannot  Legally  Sell  it  for  Medicinal  Purposes  Unless 
it  is  Ten  Per  Cent.  Strength,  which  Very  Little  Peppermint  is. 
Can  Keep  Clear  of  the  Pharmacy  Law  by  Selling  “for 
Culinary  Purposes  Only.” 


white  frocks,  ornamented  with  artifi¬ 
cial  flowers  and  gay  ribbons.  The  har¬ 
ness  of  the  horses  was  also  orna¬ 
mented  with  flags  and  flowers,  etc. 
The  procession  was  accompanied  by 
a  number  of  bands  of  music  and  was 
considered  to  be  one  of  the  most 
imposing  public  displays  ever  wit¬ 
nessed  in  this  city,  it  was  estimated 
to  be  over  two  miles  in  length  on 
the  streets. 

The  above  is  the  fair  and  just 
enumeration  of  meat  killed  by  Wil¬ 
liam  White,  victualler,  assisted  by  his 
brother  victuallers,  and  exhibited 
in  the  Philadelphia  Market  on  the 
16th  day  of  March,  1821.  The  sale 
of  this  great  stock  of  meat,  in  the 
space  of  fourteen  hours,  affords  a 
strong  proof  of  the  spirit  of  encour¬ 
agement  which  prevails  in  the  citi¬ 
zens  of  Philadelphia  and  the  ad¬ 
joining  neighborhood,  and  consti¬ 
tutes  a  remarkable  instance  of  a 
praiseworthy  enterprise  on  the  part 
of  Mr.  White,  who  takes  this  op¬ 
portunity  to  offer  his  thanks  to  the 
public  in  general  for  their  liberal 
patronage  on  the  above  occasion, 
and  also  to  make  his  acknowledg¬ 
ments  to  his  brother  victuallers  for 
their  zealous  and  friendly  services 
rendered  him  on  this  occasion. 


AMONG  THE  TRADE. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  acknowledges  a 
very  pleasant  call  from  Mr.  R.  A. 
Badger,  secretary  of  Curtice 
Bros.,  of  Rochester,  N.  Y.  Mr. 
Badger  is  far  better  posted  on 
food  law  matters  than  the  average 
attorney. 


Much  confusion  has  arisen 
throughout  Pennsylvania  as  to 
the  legal  status  of  essence  or  ex¬ 
tract  of  peppermint  under  the 
various  food  and  drug  laws  that 
govern  it. 

In  Pennsylvania  essence  of  pep¬ 
permint  is  subject  to  the  pure 
drug  law  of  1897,  which  requires 
that  it  shall  conform  with  the 
standard  of  strength  set  by  the 
United  States  Pharmacopoeia. 
This  is  10  per  cent,  of  peppermint 
oil.  As  a  matter  of  fact,  while 
this  strength  would  be  all  right 
for  medicinal  purposes,  it  would 
be  much  too  strong  for  culinary 
uses,  and  practically  none  of  the 
peppermint  sold  for  that  purpose 
is  anywhere  near  that  strong. 

There  is  also  another  standard 
set  for  peppermint,  and  that  is  the 
3  per  cent,  standard  set  by  the 
United  States  Secretary  of  Agri¬ 


culture.  This  is  about  the  proper 
culinary  strength,  although  many 
brands  show  5  per  cent,  strength. 

In  order  to  avoid  all  possible 
confusion  under  these  two  stand¬ 
ards  the  authorities  have  decided 
to  require  only  a  3  per  cent, 
strength  for  peppermint  intended 
for  culinary  purposes,  while  the 
full  10  per  cent,  strength  will  be 
required  for  peppermint  intended 
for  medicine.  This  means  that 
retailers  selling  ordinary  pepper¬ 
mint  essence,  showing  3  to  5  per 
cent,  strength — anything  less  than 
10  per  cent,  in  fact — should  see 
either  that  the  label  states  “For 
culinary  purposes  only,”  or  that  a 
statement  to  that  effect  is  made 
to  the  buyer.  In  some  cases  sam¬ 
ples  of  peppermint  have  been 
bought  of  Pennsylvania  retailers 
recently  by  representatives  of  the 
State  Pharmacy  Board,  who  have 


stated  when  they  bought  that  it 
was  for  medicinal  purposes.  The 
grocer,  suspecting  nothing,  has 
replied  that  his  peppermint  was 
suitable  for  that  purpose,  and  at 
once  he  became  liable  under  the 
pharmacy  law.  The  druggists  are 
always  delighted  to  catch  grocers 
on  the  sale  of' things  that  they 
think  belong  to  drug  stores,  and 
the  retailer  should  therefore  be 
particularly  careful  on  this  point. 


Key  West  Cigars  Must  Come  from 
Key  West. 

The  latest  example  of  a  praise¬ 
worthy  campaign  is  the  war  now 
being  waged  by  the  Key  West 
Cigar  Manufacturers’  Association 
against  the  use  of  the  name  “Key 
West”  on  cigars  not  made  in  that 
Florida  city.  The  forty  years  of 
reputation  and  popularity  of  Ivey 
West  cigars  have  proven  too 
strong  a  temptation  to  a  host  of 
manufacturers  and  dealers,  with 
the  result  that  throughout  the 
country  the  name  “Key  West” 
has  been  used  as  a  talisman  to 
effect  the  fraudulent  sale  and  sub¬ 
stitution  of  cigars  and  weeds  of  all 
kinds  in  place  of  the  genuine  Key 
West  product  until  the  matter  has 


Anybody  who  is,  or  has  been  a  real  founder  of  something  good,  are  rea^  founders  of  the  CASH-No-Traveling  Sales- 

is  being  honored  in  PMlaCe.pMa  this  week.  ““  ^ 

WE  ARE  PLEASED  TO  BE  HONORED  WITH  YOUR  PATRONAGE 


CRANBERRIES 

Fancy,  absolutely  sound,  dark  colored,  good  size 

Cape  Cod  Cranberries,  in  full  lOO-quart  bbls.,  per  bbl.,  $6.90 

These  are  fine  stock  and  the  best  bargain  you  will  find  any¬ 
where  in  fancy  Cape  Cod  Cranberries. 

National  Cream  Chocolate  Drops,  30-ib. 

pails . 

5  or  10-pail  lots . 


New  000000  Lentils,  bags  about  no  lbs. 
6  or  10-bag  lots . 


NEW  CAL.  LIMA  BEANS 


per  lb., 

.09 

per  lb., 

.08# 

per  lb., 

.03# 

per  lb., 

.03# 

ANS 

per  lb., 

.05# 

per  lb., 

.05# 

•  NEW  BUCKWHEAT  FLOUR 

Absolutely  pure  goods,  125-lb.  bags . per  100  lbs  ,  3.40 

Extra  Fancy  Very  White,  Very  Fat  Irish  Mackerel, 

420  to  400  fish . per  bbl.,  14.75 

This  is  the  same  lot  of  Mackerel  we  called  attention  to  last 
week.  They  are  the  finest  quality  Irish  Mackerel  we  have  ever 
seen.  They  are  simply  beauties. 

These 


Golden  Ribbon  Syrup,  very  high  quality,  very 
light  colored,  and  very  fine  flavored  syrup,  bet¬ 
ter  than  any  other  canned  syrups  on  the  market : 

No.  2  cans,  2  dozen . per  doz.,  $0.90 


No. 

No. 

No. 

No. 


2 #  cans,  2  dozen . per  doz., 

3  cans,  2  dozen . per  doz., 

5  cans  (#  gallons),  1  dozen . per  doz., 

10  cans  (gallons),  #  dozen . per  doz., 

Fresh  Milled  Genuine  Western  Granulated  Yellow 

Corn  Meal,  100-lb.  bags . per  bag, 

Western  Yellow  Table  Corn  Meal,  100-lb.  bags  .  .  per  bag, 

Quaker  Puffed  Wheatberries . .  30  packs,  1.75 

Not  over  two  cases  to  any  one  buyer. 

New  California  Peaches : — 

Blue  Ribbon  Brand  Fancy  Yellow  Crawfords, 

large,  very  bright  fruit,  25-lb.  boxes . per  lb., 

Green  Ribbon,  extra  choice,  very  bright  Yellow 

Crawford  Peaches,  26-lb.  boxes . per  lb., 

White  Ribbon  Brand  Choice  Yellow  Crawford, 

good  size,  bright  fruit,  60-lb.  boxes . per  lb., 

New  Horseradish,  cut  glass  tumblers,  2  dozen  .  .  per  doz., 

Lord’s  Prayer  Horseradish,  2  dozen . per  doz., 

No.  49  Tumbler  Horseradish,  2  dozen . per  doz., 

Peerless  Brand  New  Pack  Shrimps,  pickled,  2  doz.,  per  doz., 

Dry  Pack,  2  dozen  .  r . per  doz., 

Extra  Fancy  New  Carolina  Head  Rice,  lOO-lb. 
blue -lined  bags,  one  of  the  nicest  lots  of  Rice 
you  have  seen  for  many  a  ddY;  very  white, 

clean  and  flinty,  100-lb.  bags . per  lb., 

5  or  10-bag  lots . per  lb., 

Newly  Milled  Pearl  Hominy,  100-lb.  bags  ....  per  bag, 


1.12# 

1.30 

2.22# 

4.15 

2.12# 

2.05 


.08# 

.08# 

•  07# 
.80 
.80 
.65 
1.12# 
1.12# 


.06# 

.06# 

2.15 


WRITE  FOR 


Prices  for  This  Week  Only — October  5th  to  October  10th,  inclusive. 

THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenae 


Phila.,  Pa. 
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ecome  a  national  disgrace.  The 
rst  suit  in  this  campaign  resulted 
i  the  recent  entry  in  the  United 
States  Circuit  Court  of  a  sweep- 
ng  injunction  against  a  Philadel- 
,hia  dealer  restraining  the  de- 
endant  from  in  any  way  using- 
lie  name  “Key  West”  in  connec- 
ion  with  the  sale  or  offering  for 
,ale  of  cigars  not  actually  made  in 
<fey  West,  Florida.  Since  then 
>ther  suits  have  been  filed,  and 
nore  are  in  preparation.  The  cam- 
iaign  against  offenders  will  be 
rontinued  until  the  evil  practice 
las  been  stamped  out,  the  honest 
lealer  handling  genuine  Key 
West  cigars  protected  against 
:his  illegal  and  fraudulent  compe- 
;ition  and  the  consumer  assured 
igainst  the  substitution  of  spuri¬ 
ous  goods.  The  crusade  will  be 
carried  on  by  the  association 
against  all  who  are  guilty  of  the 
fraud,  which  includes  the  counter 
substituter  who  palms  off  a  spuri 
ous  for  a  genuine  Key  West  cigar 
though  there  be  no  actual  mis¬ 
branding  on  the  box,  as  well  as 
those  manufacturers  and  dealers 
who  wrongfully  use  the  name  on 
their  boxes  or  labels.  It  is  the 
intention  of  the  association  to 
prosecute  those  who  are  originally 
responsible  for  placing  the  in¬ 
fringements  on  the  market,  bear¬ 
ing  in  mind,  however,  that  the 
dealer  by  handling  such  infringe¬ 
ments  incurs  equal  liability. 


What  New  Hampshire  Thinks  o 
Farwell  &  Rhines’  Flour. 


Apropos  of  Recent  Discussion  Over 
“Cresco”  Flour,  New  Hampshire 
State  Health  Board  Sends  this  Jour¬ 
nal  Some  of  its  Own  Statements  on 
“  Cresco.” 


Apropos  of  the  discussion  over 
Farwell  &  Rhines’  “Cresco”  flour 
which  has  been  proceeding  in  the 
“Grocery  World  and  General 
Merchant”  for  several  weeks,  the 
State  Board  of  Health  of  the  State 
of  New  Hampshire  sends  this 
journal  a  copy  of  its  “Sanitary 
Bulletin”  of  April,  1908,  in  which 
appears  the  following  illuminat¬ 
ing  comment  regarding  Cresco 
flour : — 

“Cresco”  flour  is  the  new  name 
of  the  product  formerly  sold  by 
Farwell  &  Rhines,  Watertown, 
N.  Y.,  under  the  name  of  gluten 
flour.  The  manufacturers  are  very 
careful  that  the  label  on  the  pres¬ 
ent  package  shall  contain  no  “false 
or  misleading  statement.”  However, 
the  accompanying  “specialty  letter” 
is  a  marvel  of  ingenious  sophistry. 

It  is  apparent  that  this  firm,  is  con¬ 


tinuing  to  mislead  the  public  in  the 
claims  made  for  the  dietetic  value 
of  its  product.  Properly  speaking, 
the  latter  is  not  a  flour,  but  a  meal, 
as  it  is  granular  in  consistency. 
So  far  as  its  starch  and  protein 
content  is  concerned,  it  does 
not  differ  materially  from  common 
bread  flour,  while  the  cost  is 
approximately  double.  The  man¬ 
ufacturers  claim  that  Cresco  flour 
“is  made  from  a  small  per  cent, 
of  the  very  best  wheat  obtain¬ 
able,  selected  with  special  reference 
to  the  quality  and  component  parts 
of  the-gluten  and  other  elements  it 
contains,  carefully  and  skillfully  ex¬ 
tracted  and  combined  by  our  own 
peculiar  methods.  It  is  made  in 
such  a  way  that  the  process  of  pre¬ 
paring  it  for  use  in  bread,  biscuits, 
gems,  griddle  cakes,  etc.,  so  acts  upon 
the  carbohydrates  and  other  properties 
of  the  wheat  kernel  contained  in  it, 
as  to  render  it  a  reliable  and  invalua¬ 
ble  article  of  diet  for  sufferers  from 
acid  dyspepsia,  indigestion,  debility, 
obesity,  kidney  and  liver  troubles, 
including  mild  forms  of  diabetes. 
This  Cresco  flour  can  be  depended 
upon  to  accomplish  all  results  which 
have  been  claimed  for  our  gluten 
flour  and  which  has  made  that  prod¬ 
uct  the  standard  of  purity  and  san¬ 
atory  value  in  its  particular  field, 
here  and  abroad,  for  so  many  years.” 

Whatever  the  above  may  actually 
mean,  it  is  certain  that  the  average 
sufferer,  if  not  the  average  physi¬ 
cian,  will  infer  that  this  food  is  de¬ 
signed  for  use  in  connection  with 
diabetes  or  other  similar  maladies, 
and  that  it  has  been  so  treated  that 
only  “a  small  per  cent.”  of  the  origi¬ 
nal  wheat  flour  remains,  whereas 
there  is  no  evidence  that  it  is  any¬ 
thing  else  but  a  bran-free  wheat 
product.  Furthermore,  there  is  no 
reason  for  believing  that  it  will  make 
“much  more  than  ordinary  flour”  of 
bread  and  rolls,  as  is  alleged. 

The  Farwell  &  Rhines  Co.  com¬ 
plain  that  we  have  done  them  a  ser¬ 
ious  injustice  in  reporting  one  of 
their  products  in  the  January  “Bul¬ 
letin”  as  a  “gluten”  flour.  The  facts 
are,  however,  that  this  product  was 
purchased  under  the  distinct  belief 
that  it  was  a  gluten  flour,  it  being 
labeled  “Special  Diabetic  Food.” 
The  analysis  showed  but  12.88  per 
cent,  protein.  The  name  has  since 
been  changed  to  “Special  Dietetic 
Food,”  but  the  accompanying  litera¬ 
ture  continues  to  deceive. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


Registered, 
U.  8.  Eat.  Off. 
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HIGHEST  AWARDS 
In  Europe  and  America 


Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


“OLD  DUTCH" 

SPICE  CADDY 


FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  Wliite  and  Gold — with.  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


Start  the 
Fall  Season 


Right 


f 


BY  MAKING 


MOTHER’S  OATS 

YOUR  LEADER 

$1.27  to  $1.45  per  36  pkgs.  PROFIT 

Order  now  for  fall  delivery  from  your  jobber. 

Cash  bonus  DEAL  packed  in  every  case  and  container — no 
red  tape.  Mother’s  Oats  Quality  and  Policy  make 
Mother’s  brand  Profits. 

No  Profitless  IOc.  Price  Advertised  to  the  Consumer, 

on  the  package,  bill  boards,  newspapers  or  magazines.  Our 
policy  does  not  make  Mother’s  Oats  a  “cut-rate  store 
leader”  like  other  brands  whose  manufacturers  permit,  if 
not  encourage,  this  practice  for  “volume.”  We  urge  and 

help  you  to  a  “Living  Profit.” 

THE  GREAT  WESTERN  CEREAL  CO. 

CHICAGO , 
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An  independent  journal  published  ex¬ 
clusively  in  the  interests  of  retail  grocers 
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ting  relatively  less  flavoring 
strength  for  her  15  cents  than  the 
purchaser  of  the  20-cent  grade 
gets  for  hers.  In  other  words, 
she  has  saved  a  fourth  of  her 
money,  but  only  at  the  sacrifice  o  : 
one-hcilf  of  her  results. 

Dr.  Lawall’s  contention  was 
that  many  a  second-grade  article 
could  be  argued  out  of  existence 
simply  by  clearly  showing  the 
customer  where  economy  lay. 
The  “Grocery  World  and  Genera 
Merchant'’  believes  he  is  unques¬ 
tionably  right. 


To  Grocers  of  Maryland,  Virginia,  Nortl 
and  South  Carolina 


In  all  the  above  States  the  “  Grocery  World  and  General  Merchant 
has  many  readers  and  for  their  benefit  particularly  it  maintains  it 
Baltimore  price  list. 

To  get  at  the  real  value  of  that  price  list,  and  to  improve  it 
possible,  the  “  Grocery  World  and  General  Merchant  ”  asks  the  grocer 
of  the  above  States  to  answer  the  following  questions  : 

No.  1.— Is  a  Baltimore  price  list  of  more  value  to  you  than 
New  York  price  list?  If  so,  or  if  not,  why? 

No.  2. — If  the  Baltimore  price  list  is  of  more  use  to  you,  is  th 


Subscription  Rates  Including  Postage, 
Payable  In  Advance: 

PEE  TEAS 

To  United  States  and  Mexico . $J.oa 

To  Canada  .  j.50 

To  Great  Britain  and  Continent  of  Europe 

and  Asia  .  4.50 

Single  Copies . 10 


CHARLES  M.  WESSELS, 
President  and  General  Manager. 

ELTON  J.  BUCKLEY, 
Vice-President  and  Editor. 

DAVID  EZEKIEL, 

Advertising  Manager. 

W.  H.  NAYLOR, 

Circulation  Manager  and  Manager  Prices-Current. 


Monday,  October  5,  1908. 


Professional  men  are  not 
usually  useful  advisers  regarding 
business  con 
Practical  and  cerns,  but  a  most 
Useful.  practical  and  ex 

cellent  suggestion 
was  given  to  the  writer  during 
the  week  by  Dr.  Charles  H 
Lawall,  Pennsylvania  State 
Chemist.  The  subject  under  dis¬ 
cussion  was  the  legal  and  moral 
status  of  first  and  second  grades 
of  flavoring  extract.  The  sugges 
tion  was  that  if  every  dealer  were 
careful  to  explain  to  cheap-buying 
consumers  that  it  is  not  economy 
to  save  a  few  cents  on  a  second 
grade  extract  which  only  goes 
half  as  far,  the  demand  for  second 
grades  would  disappear. 

An  illustration  is  at  hand  in 
lemon  extract.  The  standard  set 
for  this  product  by  the  United 
States  Department  of  Agriculture 
is  5  per  cent,  of  lemon  oil.  Many 
perfectly  reputable  dealers  sell 
two  grades  of  extract,  one  con¬ 
taining  5  per  cent,  and  the  other 
2  or  3  per  cent.  The  5  per  cent, 
brand  they  will  sell  for  20  cents, 
say,  and  the  2  or  3  per  cent,  for 
15  cents.  The  consumer  who 
buys  the  second  grade  under  the 
belief  that  she  is  economizing  is 
really  extravagant,  for  she  is  get- 


CaUmity  Howling. 


National  Secretary  John  A 
Green  sends  the  “Grocery  Worlc 
and  General  Mer 
chant’’  a  copy  o 
an  article  on  par 
cels  post  legisla 
tion  by  Charles  William  Burrows 
with  whom  this  journal  has  no 
the  honor  of  an  acquaintance 
Mr.  Burrows  makes  the  same  mis 
take  in  his  expressions  regarding 
parcels  post  that  many  anothei 
has  made — he  paints  a  picture  o 
its  effect  so  gloomy  and  sensa¬ 
tional  as  to  be  absurd. 

For  instance,  Mr.  Burrows  de¬ 
clares  that  the  passage  of  a  law 
carrying  parcels  at  a  reduced 
rate  would  do  the  following 

0  c 

things : — 

Greatly  increase  the  business  oi 
the  mail-order  house. 

Give  a  blow  .to  the  country  re¬ 
tailer  “so  crushing  as  with  cer¬ 
tainty  to  force  many  of  them  out 
of  existence.” 

Be  enormously  expensive  to  the 
Jnited  States  Government. 

Cause  the  jobber  to  disappear. 
Cause  the  local  newspaper  to 
disappear  with  the  local  mer¬ 
chant. 

Greatly  curtail  the  manufac¬ 
turer’s  opportunities,  for  after  the 
jobber  and  the  retailer  have  both 
become  extinct,  the  manufac¬ 
turer’s  only  customer  will  be  the 
mail-order  house,  which  will 
either  refuse  to  buy  except  on 
close  terms,  or  make  its  own 
goods ! 

All  this  is  pure  calamity  howl¬ 
ing  and  greatly  weakens  the  cam 
paign.  Unquestionably  a  parcels 
post  law  would  help  the  mail¬ 
order  house,  and  to  some  extent 
it  would  curtail  the  business  of 
the  local  merchant.  For  that  rea¬ 
son  the  “Grocery  World  and  Gen 
eral  Merchant”  is  against  it.  Bui 
nobody  seriously  believes  thal 
parcels  post  would  destroy  any- 


“  Grocery  World  and  General  Merchant’s  ”  Baltimore  price  list  as  goo- 
as  it  ought  to  be?  If  not,  in  what  respect  is  it  not? 

Address  replies,  please,  to  Price  List  Editor. 


when  he  spares  enough  time  fron 


body,  let  alone  breed  such  an  epi¬ 
demic  of  destruction  as  the  extir¬ 
pation  of  the  jobber,  the  retailer 
and  the  local  paper,  not  to  speak 
of  the  manufacturer ! 


Certain  information  from  the 
inside  seems  to  show  that  the 
United  States  De- 
.  partment  of  Ag- 

riculture  is  still 
at  sea  as  to  what 
to  do  with  benzoate  of  soda  on 
January  1st,  when  the  time  limit 
for  its  use  as  a  preservative  ex¬ 
pires.  It  also  seems  to  show  that 
it  is  not  so  certain  as  some  people 
believe  it  to  be  that  the  use  of 
benzoate  will  be  forbidden  on  and 
after  that  date. 

There  is  much  reason  to  assert 
that  Dr.  Wiley,  the  arch  enemy 
of  benzoate,  has  run  amuck  in  a 
manner  which  has  incurred  the 
strong  displeasure  of  his  su¬ 
periors.  Touching  the  recent  ap¬ 
pearance  of  Dr.  Wiley’s  con¬ 
demnatory  report  on  benzoate  of 
soda,  the  Secretary  of  Agricul¬ 
ture  has  recently  stated  in  writing 
that  this  was  issued  during  his 
absence.  He  leaves  it  to  he  in¬ 
ferred  that  it  was  done  without 
lis  authority  and  against  his 
judgment.  The  “Grocery  World 
and  General  Merchant”  is  also  in¬ 
formed  that  President  Roosevelt 
recently  ordered  Secretary  Wil¬ 
son  and  Dr.  Wiley,  in  the  pres¬ 
ence  of  a  number  of  manufac¬ 
turers,  not  to  issue  any  more  bul¬ 
letins  on  benzoate  until  author¬ 
ized  by  him.  It  is  positively 
stated  that  Dr.  Wiley’s  recent 
pamphlet  was  not  authorized  by 
the  President  and  that  there  will 
be  gnashing  of  the  famous  teeth 


the  Taft  campaign  to  find  it  out 
The  “Grocery  World  and  Gen 
eral  Merchant”  is  also  possessec 
of  information  that  a  member  o 
the  newly  appointed  Board  o 
Chemical  Experts,  after  ex 
haustive  experiments  in  a  West 
ern  factory,  has  stated  in  writing 
that  so  far  he  has  found  nothing 
to  convince  him  that  benzoatt 
should  be  prohibited. 


Information  Wanted  of  the  Con 

solidated  Law  Association. 

Will  any  subscriber  of  the 
“Grocery  World  and  General 
Merchant”  who  has  had  business 
dealings  with  the  Consolidated 
Law  Association,  an  alleged  col¬ 
lection  agency  of  this  city,  who 
carried  an  advertisement  in  this 
journal  for  a  few  weeks,  write  to 
the  “Grocery  World  and  General 
Merchant"  confidentially  whether 
those  dealings  have  been  in  every 
way  satisfactory? 


The  Tomato  Market  Sharply 
Declines. 


Unexpected  Favorable  Packing  Weather 
and  Need  of  Money  Constrains  Pack¬ 
ers  to  Sell  at  b-l'/z  Cents  Off.  Short 
Sale  of  Futures  Partly  Responsible. 


During  the  last  few  weeks  the 
tomato  market  has  shown  again 
its  remarkable  power  of  doing  the 
unexpected  thing.  As  reported  in 
the  “Grocery  World  and  General 
Merchant”  at  the  time,  the  mar¬ 
ket  advanced  to  823/2-85  cents 
and  was  very  firm  at  that  range. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 
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reed  of  money  on  the  packer’s 
1  art  and  unexpectedly  favorable 
eather  for  packing  have  brought 
i  bout  the  hasty  decline. 

At  the  present  writing  plenty 
f  Maryland  3-pound  tomatoes 
an  be  obtained  at  75  cents 
aunty,  and  the  market  is  soft  and 
eak.  The  pack  has  panned  out 
mch  better  than  expected.  The 
arm  weather  has  strung  along 
nd  the  pack  of  the  past  few 
eeks  has  been  very  large.  It  is 
elieved  now  that  the  aggregate 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  Woiid, 

927  Arch  Street. 


ack  will  be  10,000,000  cases, 
diich  while  not  as  much  as  last 
ear  will  still  be  ample. 

The  above  is  one  reason  for  the 
ecline,  another  and  probably  the 
aief  reason  is  the  fact  that  many 
ackers  seem  to  need  money, 
his  is  accounted  for  by  the  fact 
lat  last  spring’s  sale  of  future  to- 
latoes  was  unusually  small, 
his  compelled  the  packer  to 
irry  the  stock,  which  many  pack¬ 
’s  are  not  easily  able  to  do  for 
ay  extended  time. 

The  future  of  the  tomato  mar- 
et  is  uncertain.  The  pack  is  still 
roceeding  and  it  is  by  no  means 
artain  that  prices  will  not  get 
>wer  before  they  are  higher. 


Question :  J.  M.,  N.  J. — About 
three  months  ago  I  bought  a  cash 
register  from  the  National  Cash 
Register  Co.  I  have  paid  $40  on 
the  same,  there  bei  ng  $135  still 
due.  Business  is  awful  slow,  so 
that  I  find  it  impossible  to  con¬ 
tinue  the  payment.  I  wrote  them 
to  that  effect  and  asked  them  to 
come  and  take  the  machine  back. 
They  wrote  and  told  me  they 
won’t  take  it  back,  but  insist  on 
my  paying  the  full  amount  at  the 
rate  of  $15  per  month,  as  per 
agreement. 

As  I  have  every  dollar  I  own 
tied  up  in  this  business,  and  am 
unable  to  pay,  what  I  want  to 
know  is,  can  they  compel  me  to 
pay  ? 

They  have  threatened  to  sue 
me. 


Answer. — Your  position  under 
this  claim  depends  on  what  you 
signed  when  you  bought  the  reg¬ 
ister.  The  paper  usually  signed 
in  buying  such  things  on  install¬ 
ments  is  not  an  agreement  of  sale 
or  a  bill  of  sale,  but  an  ordinary 
lease  in  which  you  simply  lease 
the  fixture  at  so  much  per  month. 
After  the  “rentals”  amount  to  a 
certain  sum,  the  lease  provides 
that  the  lessor  can  make  a  bill  of 
sale  to  the  lessee,  on  a  nominal 
payment  of  $1.  Under  such  a 
document  as  this,  the  company 
can  take  the  register  away,  in  case 
the  “rent”  wasn’t  paid.  In  this 
event  the  “lessee”  loses  the  money 
he  has  already  paid,  but  is  not 
liable  for  the  balance. 

If  the  installment  buyer  actually 
bought  it  on  installments,  taking 
title  to  it  in  the  beginning  in  the 
ordinary  way,  the  register  com¬ 
pany’s  remedy  would  be  quite 
different.  In  that  case  they  would 
have  no  right  to  take  the  register 
away,  but  could  bring  suit  for  the 
unpaid  balance. 

Under  no  agreement  that  I  have 
ever  seen  covering  such  transac¬ 
tion  could  the  seller  have  both 
remedies,  i.  e.,  take  the  register 


away  and  also  sue  for  the  balance. 
He  must  confine  himself  to  one 
thing  or  the  other. 

Question :  *  *  *,  Pa. — A  mar¬ 
ried  woman  died  (without  leaving 
a  will)  owning  real  estate,  store 
and  money  in  bank,  also  an  insur¬ 
ance  policy  on  the  life  of  her 
mother,  who  still  survives.  This 
woman  had  two  adult  children 
living. 

Can  the  husband  collect  the 
rents?  Can  her  husband  sell  the 
store  goods  and  pocket  the 
money?  Can  the  banks  transfer 
the  money  to  him  ?  Can  the  in¬ 
surance  company  pay  over  the 
amount  of  the  policy  to  husband 
in  case  of  death  of  the  old  lady? 
How  should  the  children  proceed 
to  protect  their  interest  in  the 
estate? 

Answer. — This  woman  dying 
without  a  will,  her  estate  descends 
under  the  intestate  laws.  Her 
holdings,  as  I  understand  the 
question,  consist  of  real  estate, 
stock  and  fixtures  of  a  business, 
bank  account,  and  an  insurance 
policy  on  the  life  of  her  mother. 
The  heirs  are  husband  and  two 
adult  children. 

The  insurance  policy,  if  made 
payable  to  the  dead  woman  a's 
beneficiary,  is  a  part  of  her  estate, 


MINCE  MEAT 


ARMOUR^COMPANY 

CUAMMTftO  UNDER  THE  fOOO  ANO DRUGS  ACT.  JUKI  30  W06.3ttML  Mo.  1169. 


Does  Yoar  Trade  Get 
the  Best  of  Yoa? 


They  will  get  the  if  you  handle  Armour’s  Condensed  Mincemeat  in  12  oz.  paper 

cartons.  It  is  profitable  to  the  dealer,  because  of  the  “Come  Again”  quality,  which  pleases  the  cus¬ 
tomer,  and  a  satisfied  customer  is  a  good  asset.  *  ^ 

We  use  the  same  amount  of  ingredients  in  a  12  oz.  package  of  Condensed 

as  is  used  in  a  i^-lb.  package  of  wet  mincemeat.  We  simply  press  out  the  moisture,  the  house¬ 
wife  adds  it  (water  or  cider)  as  she  uses  it. 

The  convenience,  too,  of  neat  packages  is  appreciated  by  all  progressive  dealers.  They  are 
easier  to  handle  and  add  to  the  appearance  of  your  store. 

IX  SELLS  BECAUSE  IX  EX-CELS 

Order  now,  as  the  season  is  commencing. 

ARMOUR  and  COMPANY 
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Will  Bring 
You  Trade 

Grisp-Salted-Appetizing 


You  don’t  know  how 
good  a  pretzel  can  be 
made  till  you  eat  the 

"Oakdale”  Steam 
Process  Pretzels 

Get  samples  and  prices 
from 

Oakdale  Baking  Co. 


"I 

GOFFS 

COUGH 

SYRUP 

j.  art 

J||| 

*  lb  Our  special 
plan  will  in¬ 
troduce  Goffs 
Cough  Syrup 
to  your  trade  —  it’s 
merits  will  bring  you 
profitable  re-orders. 


S.  B.  GOFF  6c  SONS  CO. 


CAMDEN,  N.  J. 

.  Established  1872  A 


FLEISGHMANN’S 

COMPRESSED  YEAST 

HKS  NO  EQUKL 


and  will  be  divided  as  personal 
property  when  the  mother  dies. 

The  husband  takes  one-third  of 
the  rents  and  profits  of  the  real 
estate,  or  the  use  of  one-third  of 
it,  for  his  life.  The  other  two- 
thirds  are  divided  between  the 
two  children  at  once,  and  the  one- 
third  of  which  the  husband  is  life 
tenant  will  be  divided  between 
the  two  children  after  the  hus¬ 
band’s  death. 

The  husband  and  the  two 
children  divide  among  them 
equally  the  dead  woman’s  per¬ 
sonal  property,  which  includes 
the  business,  bank  account  and 
any  other  personal  property  of 
which  she  died  possessed. 

The  proper  thing  to  do  is  to  ap¬ 
ply  to<  the  court  for  the  appoint¬ 
ment  of  an  administrator.  Doubt¬ 
less  the  husband  will  be  ap¬ 
pointed,  but  he  will  be  held 
strictly  accountable  for  his  dispo¬ 
sition  of  the  estate.  His  appoint¬ 
ment  as  administrator  gives  him 
no  more  rights  than  those  above 
outlined. 


10th  ®  Susquehanna  Ave. 

Philadelphia,  Pa. 


The  Successful 
GROCER 


Every  Grocer  knows  how 
much  he  owes  for  his  success 
to  the  liberal  use  of  Electricity 
for  both  exterior  and  interior 
lighting.  He  knows  that 
the  successful  store  of  to-day 
must  use  modern  methods  of 
illumination.  He  knows, 
further,  that  a  brilliantly- 
lighted  store — electrically- 
lighted  store — is  an  adver¬ 
tisement  than  which  there  is 
none  better. 

What  are  you  doing  along 
these  lines  for  your  place 
of  business  ? 

THE  PHILADELPHIA 
ELECTRIC  CO. 

Tenth  and  Chestnut  Streets 


ANOTHER 

CODFISH 

SPECIALTY 


<]f  Fine  threads  of  pure 
Georges  Codfish  —  the 
slicings  from  Talisman 
Codfish  packed  in  wood 
boxes  and  middles. 

<|  Just  as  good  as  any  of 
our  other  codfish  prod¬ 
ucts,  in  fact,  the  same 
thing  in  another  form. 
The  threaded  form,  in 
fact,  is  one  of  the  most 
popular. 

<Jf  Handsomely  packed  in 
thick  paper  cartons  for 
winter  use  and  glass  jars 
for  summer. 


SWIFT  &  COMPANY 


Selling  One’s  Store. 

An  article  which  appeared  in  a 
Southern  exchange  recently  sup¬ 
plies  a  text  for  some  suggestions 
which  seem  pertinent  and  timely. 
The  article  was  as  follows : — 

The  following  plain  statement  ap¬ 
peared  in  the  Catlettsburg  (Ky.) 
“Tribune,”  August  15th: — 

To  My  Friends  and  Custom¬ 
ers  : — Upon  last  Monday  on  ac¬ 
count  of  ill  health  I  made  a  con¬ 
tract  with  Lis  Curnette  and  Wal¬ 
ker  Burchette,  of  Portsmouth, 
Ohio,  for  the  sale  of  my  gro¬ 
cery  store  on  Louisa  street  in 
Catlettsburg.  The  goods  were 
invoiced  and  the  keys  turned 
over  to  them  and  they  kept  the 
store  and  the  receipts  of  sales 
for  two  days  and  when  the  in¬ 
voice  price  was  then  demanded 
they  then  and  there  threw  the 
keys  on  the  cash  register  and 
deliberately  fled  the  town,  know¬ 
ingly  and  wilfully  to  and  did 
injure  me  in  my  trade  and  busi¬ 
ness  to  a  great  extent.  I  write 
this  that  the  people  of  Ports¬ 
mouth  and  in  this  city  may  know 
the  conduct  of  these  two  newly 
made  grocerymen. 

I  now  request  my  old  custom¬ 
ers  and  invite  new  ones  to  visit 
my  store  as  before  the  sale, 
promising  them  the  same  kind 
treatment  as  I  think  they  have 
always  heretofore  received. 

C.  E.  Hensley. 

It  looks  as  if  Mr.  Hensley  was 
out  the  proceeds  of  two  days’  sales. 

It  is  a  new  game  for  which  re¬ 
tailers  should  be  on  the  lookout. 

How  to  sell  one’s  store  safely  is 
the  subject  which  this  suggests. 
There  are  certain  legal  conditions 
surrounding  the  proper  transfer 
of  a  business  which  should  be  ob¬ 
served  in  order  to  prevent  situ¬ 
ations  like  the  above. 


-  -  - 

No  buyer  should  be  given  titl< 
to  a  store  unless  he  has  paid  the 
price  or  furnished  good  security 
Once  the  holder  of  the  title,  lit 
can  work  all  sorts  of  mischief 
Being  a  good  holder  himself  h< 
can  pass  good  title  to  anothe 
buyer,  under  which  conditions  tin 
seller  might  find  it  exceedingly 
difficult  and  expensive — in  som< 
cases  impossible — to  recover  'it 
The  seller,  of  course,  has  his  ac 
tion  for  the  price  against  tli 
original  buyer,  but  such  an  ac 
tion  is  often  worthless. 

In  the  proposed  sale  of  a  busi 
ness  there  should  first  be  ai 
agreement  of  sale,  setting  forth  it 
terms  so  clearly  that  they  are  no 
subject  to  more  than  one  inter 
pretation.  This  should  be  signei 
by  both  parties  and  a  deposit  pait 
on  it.  The  agreement  should  pro 
vide  a  definite  date  for  the  takinj 
of  possession,  and  should  be  par 
ticularly  definite  in  stating  th 
terms  on  which  final  paymen 
should  be  made.  Naturally  th 
best  way  of  closing  the  transac 
tion  is  to  pay  the  purchase  mone; 
in  full  at  the  time  of  taking  pos 
session.  That  ends  the  thing  an> 
both  parties  are  protected — th 
seller  has  his  money  and  the  buye 
his  store.  It  is  where  all  the  pur 
chase  money  is  not  paid  at  th 
time  that  most  of  the  troubl 
arises.  A  recent  instance  in  m 
own  knowledge  will  illustrate 
A  certain  grocer  sold  his  store  t> 
a  buyer  who  had  not  sufficier* 
money  to  pay  the  full  purchas 
price,  which  amounted  to  $1,500 
A  thousand  dollars  were  paid  i: 
cash  and  the  balance  covered  in 
six  months’  note.  The  seller  gav) 
a  bill  of  sale  passing  title  to  till 
buyer.  At  the  end  of  thre 
months  the  latter  sold  the  place 
When  the  note  came  due  111 
claimed  to  be  unable  to  pay,  am 
the  holder  sued  him.  He  obtained 
judgment,  but  has  never  beer 
able  to  find  anything  on  execu 
tion. 

In  that  case  the  seller  should 
not  have  given  the  buyer  a  bill  0 
sale  on  the  entire  store  until  th< 
note  was  paid.  If  he  insisted  of 
some  kind  of  a  bill  of  sale,  whicl 
he  probably  would  do,  then  givi 
him  a  bill  of  sale  for  $1,000  wortl 
of  the  goods.  Another  bill  of  sab 
for  the  balance  could  pass  whet 
the  note  was  paid.  If  that  hac 
been  done  the  buyer  could  hav« 
legally  sold  only  the  part  covere< 
by  his  bill  of  sale  for  $1,000;  th< 
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lance,  if  sold,  could  easily  be 
covered  because  the  buyer  took 
,  title,  since  his  seller  had  none. 
The  point  can  be  generally 
1  ited  thus :  Never  give  the  con- 
>1  of  your  store  to  a  purchaser 
10  has  not  paid  cash  for  it  or 
yen  good  security.  An  ordi- 
ry  promissory  note  is  never 
od  security  in  such  a  case,  for 
not  only  postpones  the  day 
len  you  can  ask  for  payment, 
t  it  offers  no  prospect  whatever 
it  the  maker  of  the  note  will 
ve  two  cents  to  rub  against  each 
her  when  the  note  matures. 

Question :  A.  R.  M. — I  am  a 
bscriber  of  your  paper  and  am 
the  grocery  business.  I  have  a 
tail  gasoline  automobile.  Will 
u  kindly  advise  me  if  I  am  per- 
tted  to  build  al  small  garage  in 
f  back  yard,  lining  it  with  tin  or 
me  other  material.  Must  I  get 
iermit,  and  will  it  effect  the  in- 
rance  on  my  property? 

Answer. — You  will  have  to  get 
permit  for  your  little  garage, 
le  Pennsylvania  act 'of  May  5, 
39,  Sec.  5,  P.  L.  195,  requires 
c  builder  of  any  structure  to  ob- 
n  a  permit  from  the  Bureau  of 
hiding  Inspection. 

As  to  affecting  the  insurance  on 
ur  property,  I  am  not  prepared 


to  speak.  That  is  an  insurance 
regulation,  as  to  which  you  must 
see  your  insurance  company.  I 
imagine,  however,  that  it  will. 

Q  u  e  s  t  io  n :  “Manufacturer,” 
Philadelphia,  Pa. — Is  there  any 
State  or  Federal  law  requiring 
mince  meat  to  contain  10  per  cent, 
of  meat? 

Answer. — There-is  not. 


Pillsbury-Washburn  Co.  Solvent. 

Marwick,  Mitchell  &  Co.,  char¬ 
tered  accountants,  who  have  been 
examining  the  books  in  Minne  ¬ 
apolis  of  the  Pillsbury-Washburn 
Flour  Mills  Co.,  Ltd.,  and  of  the 
Northern  Elevator  Co.,  have  sub- 
mittedi  their  report.  The  general 
consolidated  liabilities  of  the  two 
companies  are  shown  to  be  $5,- 
203,546.92.  The  quick  assets  are 
given  at  $2,358,089.66,  and  the  mill 
properties  of  the  Pillsbury-Wash¬ 
burn  Co.  and  the  properties  of  the 
Minneapolis  and  Northern  Co. 
combined  at  $3,991,636.55.  This 
makes  the  excess  of  assets  over 
liabilities  $1,145,626.55. 


Sweet  potatoes  average  40  cents 
per  basket  for  the  best,  and  are 
selling  well. 


One  of  the  IO.OOOr 

The  following  letter  just  received  is  merely  a  sample  of 
the  thousands  of  other  letters  in  our  files  from  satisfied  users 
of  the  American  Slicing  Machine  : 

“  I  cannot  say  too  much  in  favor  of  it.  If  I  could  not 
buy  another  I  would  not  part  with  it  for  five  times  what  it 
cost  me.  It  has  increased  my  sliced  meat  business  nearly 
three  times,  and  it  certainly  increases  the  profit,  for  there 
is  no  waste.  People  come  to  our  store  to  buy  sliced  meats 
who  never  have  bought  anything  else  of  us. 

“  F.  H.  ATWATER,  Ithaca,  N.  Y.” 


When  the  machine  has  done  all  this — not  in  one  case, 
but  in  thousands  of  cases — can  you  afford  to  be  without  it  ? 
Can  you  afford  not  to  investigate  it  fully  ? 

A  postal  card  will  bring  you  catalogue  and  booklet. 


American  Slicing  Machine  Co. 

54  Fifth  Jivenue,  Chicago 


Two-Minute  Sermons  for  the  Retail 

Grocer 


'I.— Both  Interest  and  a  Profit  on 
Investment. 

Your  equipment  should  show  a 
ofit  on  the  investment. 

A  good  many  men  in  business 
day  seem  to  forget  that  not 
ly  interest,  but  a  profit  above 
crest  should  be  made  on  the  in- 
stment  each  year,  not  only  the 
/estment  in  stock,  but  also  in 
tures  and  equipment. 

Every  part  of  the  business 
uipment  deteriorates  in  value 
it  grows  older,  so  a  certain 
lount  of  its  value  should  be  cut 
from  the  inventory  each  year, 
d  this  loss  should  also  be  con- 
lered  when  the  earnings  of  the 
uipment  are  figured. 

Many  men  in  business  never 
<e  the  trouble  to  figure  whether 
-Y  are  making  or  losing  money 
their  equipment.  They  find 
~y  have  a  little  more  money  at 
2  close  of  the  year  than  at  the 
ginning,  and  do  not  bother  to 
-  where  it  comes  from.  They 
not  know  whether  the  addi¬ 


tion  of  a  new  piece  of  machinery 
or  other  equipment  will  make  or 
lose  them  money ;  if  it  is  a  little 
handier,  that  is  enough. 

The  right  way  to  figure  on  the 
profits  on  any  new  equipment 
contemplated  is  to  make  the  best 
possible  estimate  of  its  earning- 
capacity,  that  is,  how  much  it  will 
increase  business  or  cut  down  ex¬ 
penses,  as  a  labor  saving  device 
which  will  save  the  hire  of  help 
may  be  a  better  investment  than 
one  which  will  increase  the  vol¬ 
ume  of  business.  After  finding 
out  about  how  much  more  it  will 
make  for  the  business,  figure  up 
how  much  it  will  cost  to  operate 
it,  then  interest  on  the  investment 
and  an  allowance  for  wear  and 
tear,  the  same  as  though  you  bor¬ 
rowed  money  to  buy  with,  and  de¬ 
duct  these  figures  from  the  earn¬ 
ing  capacity,  and  it  is  easy  to  see 
whether  it  will  pay  to  add  that 
particular  kind  of  equipment. 

F.  A.  P. 


The  Government  is 
Against  Preservatives 

The  Bureau  of  Chemistry  has  declared  them  injurious, 
and  the  law  says  they  are  illegal.  When  the  law  is  en¬ 
forced  you  may  suffer  loss  if  your  stock  contains  goods 
that  are  not  pure. 

HEINZ 

57  VARIETIES 
FURE  FOOD  PRODUCTS 

meet  the  requirements  of  all  food  laws.  There  are  no 
preservatives  in  any  of  them  and  they’re  guaranteed  to 
please  your  trade. 

Anything  that’s  is  safe  to  sell. 

H.  J.  HEINZ  COMPANY 

PITTSBURG  NEW  YORK  CHICAGO  LONDON 
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The  New  York  Letter 


Mr.  Callanan  Stops  Short  Weight  Raisin  Fraud.  Campaign 
Against  Explosive  Stove  Polish.  Getting  After  City 
Employees  Who  Owe  Grocery  Bills.  Small  Items  of  the 
Week’s  News. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

New  York,  Oct.  2,  1908. 

A  victory  has  been  won  by  L. 
J.  Callanan,  who  took  up,  single- 
handed,  a  fight  against  the  prac¬ 
tice  of  the  packers  of  imported 
raisins  in  selling  the  boxes  and 
packages  short  of  the  supposed 
weight  or  of  the  weight  stated  on 
the  label.  He  addressed  letters  to 
a  number  of  officials  and  in  vari¬ 
ous  other  ways  called  attention  to 
the  subject.  This  week  he  re¬ 
ceived  a  communication  from  the 
acting  Secretary  of  the  Treasury 
Department  saying  that  his  letter 
to  that  department  had  been  re¬ 
ferred  to  the  Secretary  of  Agri¬ 
culture.  A  couple  of  days  later 
came  a  communication  from  Sec¬ 
retary  Wilson  saying  that  the  de¬ 
partment  would  require  hereafter 
that  the  packages  should  be  sold 


simply  as  packages  with  no 
weight  stated,  or  if  a  weight  be 
given  then  it  must  be  the  true 
weight. 

Mr.  Callanan,  before  writing  to 
Washington,  proved  by  buying 
from  various  importers  and  job¬ 
bers  that  the  weights  have  been 
from  two  to  four  ounces  short  in 
a  pound.  The  retail  grocers  re¬ 
ceived  the  packages  in  this  form, 
lacking  the  full  weight.  Mr.  Cal¬ 
lanan  argued  that  this  was  a  fraud 
on  the  retailer  and  on  the  con¬ 
sumer. 

*  *  *  * 

Explosive  stove  polish  has  been 
sold  to  a  considerable  extent  of 
late  in  Brooklyn,  according  to  the 
police,  who  last  week  arrested  one 
of  the  supposed  manufacturers, 
Mrs.  Fanny  Rabinowitz,  at  438 
Osburn  street,  in  that  borough. 
She  and  her  husband  have  been 


making  a  polish  at  their  home 
and  selling  it.  He  was  not  in  the 
house  when  the  police  entered 
and  was  not  arrested. 

The  police  claim  that  they 
found  in  the  house  the  ingredients 
used  in  making  the  polish  and 
they  seized  a  half  barrel  of 
naphtha,  15  gallons  of  benzine,  30 
gallons  of  turpentine,  and  a  large 
quantity  of  lamp  black. 

The  police  and  fire  departments 
joined  in  the  prosecution.  The 
woman  was  held  in  $500  bail  for  a 
hearing. 

%  *  * 

That  a  grocer  stole  95  barrels 
of  flour  from  a  baker  was  the 
charge  made  several  days  ago  in 
a  police  court  in  the  Bronx.  The 
defendant  was  Henry  Pachman, 
who  has  a  retail  grocery  store  at 
761  East  156th  street,  and  his 
nephew,  and  they  were  held  in 
$2,000  bail  for  examination  by 
Magistrate  Butts. 

The  complainant  was  Samuel 
Rosenowitz,  who  has  a  bakery  at 
713  Westchester  avenue.  He  said 
that  his  bakery  was  entered  Sun¬ 
day  night,  in  his  absence,  and  the 
flour  was  carted  away.  After¬ 
ward  he  identified  flour  found  in 


the  grocery  store  as  part  of  th 
missing  property.  The  groce 
says  that  he  bought  the  flou 
claimed  by  the  baker  and  had  n 
reason  to  suppose  that  it  had  bee 
stolen. 

*  *  * 

Milk  was  sent  up  one-half  cen 
a  quart  yesterday  by  the  Ne\ 
York  Consolidated  Milk  Ex 
change  by  adding  that  much  t 
the  price  paid  to  the  producer* 
who  now  get  3^4  cents.  The  lorn 
drought  was  said  to  be  responsi 
ble  for  the  advance.  The  price  o 
a  40-quart  can  within  the  26-cen 
freight  zone  is  now  $1.81  de 
livered  in  New  York. 

*  *  * 

Ignoring  the  food  law,  the  cus 
toms  officials  this  week  have  beei 
selling  considerable  quantities  o 
cordials,  wines  and  whiskies 
seized  for  various  unlawful  anc 
neglectful  practices  on  the  par 
of  foreign  shippers.  The  labeling 
of  these  liquids  in  many  instance 
did  not  comply  with  the  food  lav 
and  no  effort  was  made  to  ana 
lvze  the  contents  as  in  the  case  o 
regularly  imported  products.  TH 
liquids  were  sold  simply  at  th- 
buyer’s  risk,  the  only  purpose  o 


6  6 


[  NT ER PRISE” 


The  great  success  of  the  "Enter¬ 
prise”  works  is  built  on  the  policy 
that  they  had  no  time  to  waste  in 
making  anything  but  the  best. 

Nearly  half  a  century  of  steady 
holding  to  this  policy  has  made 
"Enterprise”  articles  absolutely 
essential  to  the  success  of  enter¬ 
prising  grocers. 

The  famous  line  of  “Enterprise” 
Coffee  Mills  for  either  Hand,  Steam 
or  Electric  Power,  Smoked  Beef 
Shavers,  Meat  Choppers,  Cheese 
Cutters,  Measuring  Faucets,  Meas¬ 
uring  Pumps,  Etc.,  all  are  to  be 
found  in  grocery  establishments 
in  all  parts  of  the  world. 


This  company  originated  the  quick, 
clean,  convenient  way  of  pumping  and 
measuring  molasses  and  heavy  liquids 
from  barrels,  by  means  of  the 

"ENTERPRISE” 

Self-Priming  and  Measuring  Pump 

It  measures  accurately,  a  gill  to  every 
turn  of  the  handle,  a  pint  to  every  four 
turns.  Has  a  New  Total  Registering 
Device,  showing  total  amount  taken 
from  the  barrel.  No.  97,  shown  here, 
costs  only  $6.00;  Auger,  75c.;  Extended 
Tube,  for  pumping  from  cellar  to  first 
floor,  per  foot  or  fraction  of  foot,  50  cts. 
Order  from  your  jobber.  Write  for  our 
latest  catalogue.  _ 

THE  ENTERPRISE  MFG.  CO.  OF  PA, 
Philadelphia,  U.  S.  A. 

21  Murray  St. ,  New  York  438  Market  St. ,  San  Francisco 


A  PUMP  THAT  SHOWS  A  PROFIT 
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ie  Government  being  to  get 
hatever  money  is  to  be  had  on 
lie  auction  sales,  in  accordance 
/ith  the  customs  regulations 
/hicli  the  shippers  had  violated 
t  is  said,  however,  that  some  of 
he  products,  after  the  sale, 
ntered  into  competition  with 
roclucts  imported  in  the  usual 


^ay. 


*  *  * 


In  all,  nearly  400  garnishee  ex- 
cutions  were  turned  over  to  the 
ity  paymaster  last  month,  he 
,ays,  and  he  disbursed  about 
53,000  to  creditors.  He  expects 
hat  by  the  end  of  this  month  the 
ity  will  be  forcing  at  least  1,000 
:mployees  to  pay  debts  that 
vould  have  been  bad  debts  were 
t  not  for  the  amendment  to  the 
garnishee  law  and  that  the 
nonthly  payment  on  the  debts, 
:omputed  at  10  per  cent,  of  the 
salaries,  will  be  about  $10,000. 
A  number  of  law  firms  have  been 
ending  out  circulars  by  whole 
sale  to  all  kinds  of  merchants  in¬ 
citing  them  to  send  in  accounts 
igainst  city  employees.  The  law¬ 
yers  consider  that  it  is  especially 
easy  and  certain  to  collect  from 
he  employees  of  the  municipal- 
ty,  although  similar  proceedings 
may  be  followed  in  the  case  of 
debtors  who  work  for  private  cor 
porations  or  for  individuals. 

*  *  * 

Butterine,  butter  and  other 
dairy  products  are  to  be  manufac¬ 
tured  by  Ammon  &  Person,  Jer¬ 
sey  City,  N.  J.,  who  were  incorpo 
rated  this  week  with  an  authorized 
capital  stock  of  $100,000.  The  in¬ 
corporators  are  Charles  D.  Boycl, 
Clinton  E.  Fisk,  D.  Van  Ness  Per 
son. 

*  *  * 

The  Bogart  Flour  Co.,  of 
Brooklyn,  was  incorporated  this 
week  and!  is  to  manufacture  flour 
and  to  deal  in  cereals.  The  in¬ 
corporators  are  William  Schu 
bart,  Arthur  W.  Delaney,  Charles 
Rappold,  all  of  Brooklyn ;  J.  Col 
vin  Bogart,  Ridgewood,  N.  J. 

*  *  * 

The  local  associations  of  gro¬ 
cers  are  taking  up  the  question  as 
to  the  course  of  some  of  the  cereal 
manufacturers  in  refusing  to  re¬ 
deem  their  products  when  the 
cereals  become  alive  and  unsal¬ 
able.  It  is  said  that  these  maim 
facturers  are  energetic  in  getting 
the  retailers  to  overbuy,  and  that 
if  there  is  no  other  remedy  it  is  in 
buying  from  hand-to-mouth  or  to 


meet  the  present  demand.  It  is 
elt  that  if  the  retailers  meet  the 
manufacturers’  wishes  in  buying 
ahead  then  the  latter  should  make 
good  any  loss  of  the  kind  specified 
:>y  replacing  the  unsalable  with 
fresh  stock. 

Another  question  on  which  the 
associations  will  probably  act  is  in 
relation  to  the  sale  of  coils  of  rope 
with  the  wood  spool,  sometimes 
weighing  as  much  as  five  pounds, 
larged  as  a  part  of  the  rope. 
The  old  way  was  to  redeem  the 
spools,  and  some  of  the  dealers 
think  that  it  is  time  to  revive  the 
old  plan  or  to  adopt  some  other 
fair  plan. 

*  *  * 

At  a  meeting  held  last  week  by 
the  officers  of  the  New  York  Re¬ 
tail  Grocers’  Association  it  was 
decided,  because  of  a  lack  of  avail 
able  funds,  not  to  start  a  cam 
paign  for  a  new  Sunday-closing 
law  at  present,  but  to  see  what 
can  be  done  at  once  toward  ob¬ 
taining  an  enforcement  of  the 
present  law  for  closing  at  10 
o’clock  on  Sunday  mornings. 

Fred.  A.  McGill. 


As  to  Marking  Retail  Packages. 


Philadelphia  Retail  Grocers’  Association 
Advises  its  Members  How  to  Comply 
with  the  Food  Law  on  this  Point. 


Regarding  the  labeling  of  retail 
packages,  the  Philadelphia  Retail 
Grocers’  Association  has  issued 
the  following  notice  to  its  mem¬ 
bers  : — 

Philadelphia,  Sept.  28,  1908. 

To  the  Members : — On  each  pack¬ 
age  of  rice  sold  by  you  it  will  be 
necessary  to  stamp  thereon  in  plain 
letters  : — 

THIS  RICE  IS  COATED  WITH  TALC  AND 
GLUCOSE.  WASH  BEFORE  USING. 

Rubber  stamps  can  be  procured  at 
the  office  at  a  cost  of  25  cents  each. 
These  will  be  mailed  upon  receipt  of 
price. 

Please  remember  that  rice  goes  to 
you  properly  labeled  by  the  whole¬ 
saler  and  failure  to  comply  with  the 
above  instructions  will  be  at  your 
risk,  as  the  guarantee  of  the  whole¬ 
saler  will  not  protect  you  in  the 
event  of  prosecution. 

Dried  Fruits.— Where  dried  fruits 
are  sold,  treated  with  sulphur  diox¬ 
ide,  this  fact  must  also  be  plainly 
stated  on  each  package  sold. 

Compound  syrup,  when  sold  in 
bulk,  should  be  so  marked  on  each 
vessel  filled  by  you  and  our  sugges¬ 
tion  is  to  prepare  a  label  reproduc¬ 
ing  the  notice  contained  on  the  origi¬ 
nal  package. 

Vinegar. — In  bottling  vinegar,  bear 
in  mind  that  you  should  use  om  the 
label  a  copy  of  the  label  appearing 
on  the  barrel  and  when  you  place 
your  name  thereon  you  assume  all 
the  risk.  Your  bills  should  read  ex¬ 
actly  as  the  barrels  are  labeled. 

Yours  truly, 

Wm.  S medley. 
Secretary. 


THE  SEASON  FOR 


Fresh  Sausage 
Scrapple  and 
Liver  Pudding 

IS  NOW  HERE 


Why  not  start  this  year  right  and 
have  the  best  that  can  be  made  ? 


BURK’S 


Products  are  not  only  absolutely  pure, 
but  are  made  from  the  best  quality  of 
meats,  seasoned  with  the  highest  grade 
of  spices  and  herbs  that  money  can  buy. 

No  substitutes,  no  coloring  matter, 
no  preservatives,  no  adulterants  of  any 
kind  are  permitted  to  enter  into  them. 

Your  customers  will  be  satisfied  with 
no  other  make  once  you  give  them  Burk's. 


Founders’  Week 


A  cordial  invitation  is  extended  to 
all  merchants  visiting  the  city  during 
Founders’  Week  to  call  and  inspect  the 
handsomest  and  most  sanitary  slaughter¬ 
ing  house  in  the  world — the  home  of 
Burk’s  products. 


LOUIS  BURK 

GIRARD  AVENUE  4.  THIRD  STREET 

PHILADELPHIA 
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WE  extend  a  cordial  invitation  to  all  visiting  merchants 
during  Founders’  Week  to  call  on  the  Oldest  Hardware 
Firm  in  Philadelphia.  Our  record  of  over  135  years 
as  an  honorable  and  fair-dealing  house,  together  with  our  long 
experience  in  the  business,  place  us  in  position  to  do  our 
customers  good. 

We  are  offering  special  inducements  during  Founders’  Week. 

<Jf  By  the  way,  we  furnished  supplies  to  the  Continental  Army 
in  1776,  as  our  records  prove. 

JAMES  M.  VANCE  &  CO. 

Hardware  Jobbers 

211  and  213  Market  St.,  Philadelphia 


We  have  a  good  stock  of  about  the  best  Plum  Jam  you 
will  run  across.  It  is  in  one-pound  glass  jars,  and  in  half¬ 
gallon  stone  jars.  This  is  made  from  the  rich  California 
Burbank  plums,  and  is  certainly  a  head-liner  when  it  comes 
to  the  right  goods.  Of  course,  we  make  and  sell  more  mar¬ 
malades  than  anything  else,  but  we  know  how  to  make  Plum 
Jam,  and  we  did  ourselves  proud  on  this  season’s  pack.  We 
will  send  you  as  a  sample  a  glass  jar  of  this,  prepaid,  for  a 
postal  card  with  your  name  and  address  on  it.  We  want  to 
do  business  with  you.  It  will  help  you,  and  help  us. 

H.  P.  D.  KINGSBURY,  Redlands,  California 
(Where  the  oranges  come  from) 


Preserved  Fruits,  Jams,  Jellies, 
j —  Fruit  Butters,  etc.  — v. 

CONTAINING  NO  PRESERVATIVE  AND  NO 

ARTIFICIAL  COLORING 

V. 

were  made  and  shipped  by 

PHILIP  J.  RITTER 

many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 

IT  Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 

1[We  ask  for  a  portion  of  your  patronage. 

y — - r 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


THE  GROCERY  MARKETS 


Te*. 

The  tea  market  is  healthy  and 
steady,  but. the  business  reporter 
is  from  hand-to-mouth  and  for 
actual  wants  only.  There  is  prac 
tically  no  speculative  buying  at 
the  present  time  and  not  likely  to 
be  any.  If  the  stock  were  larger 
the  market  would  probably  be 
very  saggy  under  present  condi 
tions.  Prices  remain  unchanged. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  remained 
during  the  week,  spot  coffee  being 
steady  to  firm,  and  options  about 
steady.  Mild  coffees  are  healthily 
firm  and  Java  and  Mocha  steady 
and  unchanged.  The  general  de¬ 
mand  for  coffee  is  fair. 

Sugar. 

The  rawr  sugar  market  shows 
some  strength  for  the  week.  The 
demand  for  refined  has  fallen  off 
as  the  fruit  season  has  closed 
and  lower  prices  may  be  looked 
for  in  the  near  future,  unless  raw 
jar  remains  a  good  dea 
stronger  than  everybody  expects 
While  the  price  of  refined  is  nom¬ 
inally  on  a  basis  of  5.10  cents  for 
granulated,  all  refiners  will  sell  at 
5  cents  and  have  never 
anything  more. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  in  fair 
demand  for  the  season,  at  un¬ 
changed  prices.  Sugar  syrup  is 
wanted  for  export  and  for  mixing, 
but  for  straight  consumption  the 
demand  is  light.  Molasses  is  un¬ 
changed  and  quiet. 

Fish. 

Prices  on  new  Norway  mack¬ 
erel  are  at  last  out,  being  very 
nearly  as  high  as  last  year.  All 
sorts  of  figures  have  been  named, 
but  the  average  is  $26  for  2s,  $19 
to  $20  for  3s  and  $18  to  $19  for 
4s.  The  trade  consider  the  prices 
1  and  are  not  falling  over 
themselves  to  buy.  Irish  fall 


grades,  domestic, 
Norwegian,  are  in 
and  rule  unchanged. 


French  a 
fair  demai 


gotten 


caught 


mackerel  are  also  being 


quoted  at  firm  prices,  as  the  sup¬ 
ply  is  small.  Some  Nova  Scotia 
mackerel  are  being  offered  in  all 
markets  and  have  helped  to  piece 
out  the  shortage  in  shore  fish. 
The  price  is  very  unsettled, 
ranging  all  the  way  from  $10  to 
$20  per  barrel.  Cod,  hake  and 
laddock  are  in  excellent  demand 
at  unchanged  prices.  Salmon  is 
moving  very  moderately  at  un¬ 
changed  prices.  Sardines  of  all 


Canned  Goods. 

Tomatoesi  are  easy  at  a  co 
siderable  decline.  Plenty  c; 
now  be  gotten  at  75  cents  cou 
ty.  Lack  of  money  on  the  pac 
er’s  part  and  a  larger  pack  th; 
was  expected  are  the  reasons  f 
the  weakness.  The  demand 
light.  Corn  is  unchanged  in  pri 
and  exceedingly  dull.  Peas  a 
quiet  and  unchanged.  Appl 
are  quoted  at  $2  for  old  and  $2. 
to  $2.25  for  new ;  demand  ligl 
Peaches  show  no  changes  and  n< 
much  demand.  Small  Baltimo 
canned  goods  are  unchanged 
price  and  light  demand.  Son 
packers  are  asking  much  high 
prices  for  sauer  kraut.  Califo 
nia  canned  goods  are  unchangc 
and  generally  in  light  deman 
Peaches  are  moving,  however,  o 
account  of  the  light  supply  < 
Eastern  fruit. 

Dried  Fruits. 

Prunes  are  very  dull  on  an  ui 
changed  basis.  Peaches  ai 
steady  at  the  last  decline  and  i 
fair  demand.  Apricots  are  stead 
at  unchanged  prices;  demand  fai 
Raisins  show  no  change  whai 
ever  and  a  dull  trade.  The  coi 
ner  still  remains  undeterminec 
Currants  are  in  light  demand  p 
unchanged  prices.  Other  drie 
ruits  dull  and  unchanged. 

Beans  and  Peas. 

New  domestic  pea  beans  rang 
rom  $2.20  to  $2.30,  which  is  abou 
unchanged.  Imported  pea  bean 
are  quoted  at  $2.  Domestic  mar 
rows,  both  old  and  new,  are  ex 
ceedingly  scarce.  New  Yorl 
quotes  them  at  $2.40,  but  every 
where  they  are  nearly  unobtain 
able.  Imported  marrows  averagi 
$2.05.  California  limas  rang* 
rom  $5.40  on  spot  down  throng! 
various  prices,  according  to  date 
of  shipment,  to$5for  late  October 
lie  demand  is  light.  Green 
dried  peas  have  advanced  5  cents, 
or  to  $2,  other  grades  of  split  and 
dried  peas  being  unchanged.  The 
demand  is  light. 

Butter. 

For  both  solids  and  prints,  the 
butter  market  shows  an  advance 
of  2  cents  per  pound  during  the 
week.  There  has  been  a  steady 
falling  off  in  the  production, 
amounting  to  about  25  per  cent. 
Fine  butter  cannot  yet  be  taken 
out  of  storage  for  less  than  the 
prevailing  price,  and  the  market 
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Window-Dressing  Articles  Wanted 


(For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
le  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
id  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
iveral,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
robably  every  one  of  whom  has  some  technical  knowledge  of  win- 
ow-dressing.  What  we  want  is  articles  clearly  describing  window 
isplays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
r  original — in  fact,  those  which  have  been  used  successfully  are 
•rhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
/erage  price  of  £5  each.  All  matter  sent  in  under  this  arrangement 
lould  be  addressed  to  the  “  Window-Dressing  Department.”  Ii 
rawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
lot  pencil). 


very  firm  on  the  present  basis, 
here  is  also  some  increase  in  the 
emand.  The  market  is  in  very 
itisfactory  condition  and  is  not 
kely  to  show  any  change  in  the 
ear  future. 

Egg*. 

The  egg  market  is  unchanged, 
.eceipts  are  very  light  and  meet 
ith  a  ready  sale  at  top  prices, 
onditions  are  very  satisfactory 
nd  trade  is  very  active.  No 
larked  change  is  likely  within 
re  next  few  days. 

Cheese. 

The  cheese  market  is  very  firm 
t  34  cent  advance  over  a  week 
go.  The  make  of  .  cheese  has 
een  curtailed  considerably  by 
le  drought  in  the  producing  sec- 
ons,  and  with  a  good  consump- 
ve  demand  the  market  is  in  a 
:rong  and  satisfactory  condition 
n  the  present  basis.  No  impor- 
mt  change  is  looked  for  in  the 
ear  future. 

Provisions. 

Everything  in  smoked  meats  is 
ery  firm  and  shows  a  seasonable 
i  emand  for  the  full  assortment, 
'he  firm  market  is  due  to  the 
carcity  ancPthe  high  cost  of  hogs, 
loth  pure  and  compound  lard  are 
ery  firm  and  there  will  probably 
e  no  relief  from  the  high  prices 
ntil  colder  weather  and  lighter 
onsumption.  Barrel  pork  is  firm 
nd  unchanged,  as  are  canned 
leats. 

Produce. 

Potatoes,  50  to  60  cents  per  bas- 
et,  85  to  go  cents  per  bushel,  de¬ 
mand  fair;  sweet  potatoes,  firsts, 
5  to  35  cents  per  basket ;  seconds, 
0  to  25  cents  per  basket,  demand 
;  air ;  beets,  $1  to  $1.50  per  hun- 
red  bunches,  $1  to  $1.25  per  bar- 
| el,  demand  fair;  Pennsylvania 


cabbage,  $1.30  to  $1.40  per  barrel, 
demand  fair;  Jersey,  25  to  30 
cents  per  basket,  demand  fair; 
carrots,  40  cents  per  bunch,  de¬ 
mand  poor ;  cucumbers,  Long 
Island,  60  to  70  cents  per  basket, 
demand  poor;  Jersey  onions,  35 
cents  per  basket,  demand  fair; 
New  York,  $1.50  per  sack,  demand 
poor;  white  pickling,  $1  to  $i.2'5 
per  basket ;  yellow  pickling,  50  to 
60  cents  per  basket,  demand  fair; 
squash,  15  to  20  cents  per  basket, 
demand  fair;  green  peppers,  15 
cents  per  basket;  red,  15  to  25 
cents  per  basket;  cayenne,  40 
cents  per  basket,  demand  fair; 
string  beans,  green,  15  to  25  cents 
per  basket;  yellow,  25  to  30  cents 
per  basket,  demand  fair;  lima 
beans,  improved,  60  to  75  cents 
per  basket ;  flats,  40  to  50  cents  per 
basket,  demand  poor ;  yellow  tur¬ 
nips,  30  to  35  cents  per  basket; 
white,  15  to  20  cents  per  basket, 
demand  poor. 

Green  Fruit. 

Bananas,  large,  $1  to  $1.50  per 
bunch;  8-hands,  75  to  90  cents  per 
bunch  ;  7-fiands,  50  to  65  cents  per 
bunch ;  6-hands,  35  to  50  cents  per 
bunch,  demand  fair ;  California 
oranges,  choice,  $3  to  $3.50  per 
box;  fancy,  $4  to  $4.50  per  box; 
extra  fancy,  $5  per  box,  demand 
fair;  lemons,  $3  to  $3.50  per  box, 
demand  fair;  limes,  80  cents  per 
hundred,  demand  good;  pine¬ 
apples,  $3.50  to  $4.50  per  crate, 
demand  fair. 

Nut*. 

Peanuts,  green,  choice,  4j4 
cents  per  pbund ;  fancy,  6^4 
cents  per  pound  ;  jumbo,  7^4  cents 
per  pound;  roasted,  choice,  $1.15 
per  bushel;  fancy,  $1.50  per 
bushel;  jumbo,  $1.70  per  bushel, 
demand  fair  ;  almonds,  paper  shell, 


1 7J4  cents  per  pound;  soft  shell, 
143/2  cents  per  pound  ;  Brazils,  8 J4 
cents  per  pound;  filberts,  nj^ 
cents  per  pound;  pecans,  cents 
per  pound;  walnuts,  11  cents  per 
pound  ;  mixed  nuts,  ioj4j  cents  per 
pound ;  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 


Baltimore  Canned  Goods. 

Continued  warm,  seasonable 
weather  of  last  week  helped  the 
tomato  canners  to  add  to  their 
output  to  a  larger  extent  than  was 
anticipated,  but  the  liberal  buying 
has  relieved  them  materially, 
financially  and  otherwise.  Ship¬ 
ping  instructions  have  been  sent 
in  during  the  past  two  weeks  for 
a  greater  number  of  carloads  than 
were  ordered  to  be  shipped  dur¬ 
ing  the  previous  four  weeks,  and 
the  instructions  were  to  let  them 
come  along  promptly.  Evidently 
the  distribution  of  the  new  pack 
of  tomatoes  is  again  under  way 
as  in  normal  times.  There  seems 
to  be  no  doubt  but  that  the  size 
of  the  pack  this  year  will  fall  far 
short  of  last  year’s  output,  and  it 
is  simply  a  question  of  demand 
as  to  the  course  of  the  market 
prices  during  the  fall,  winter  and 
spring  seasons.  And  canned  to¬ 
matoes  do  not  go  out  of  fashion. 

In  the  other  lines  of  vegetables, 
string  beans,  sweet  potatoes, 
spinach,  lima  beans  and  baked 
beans  were  more  active  than  in 
the  week  previous.  Corn  and 
peas  were  dull.  There  are  no 
changes  in'  the  quotations  on  any 
of  them. 

Peaches  and  pears  were  the 
only  articles  in  the  list  of  fruits 
that  were  at  all  active  this  week, 
and  the  demand  for  them  was  less 
than  in  the  week  before.  The 
small  pack  of  peaches  makes  it 
reasonably  sure  that  the  prices  for 
them  will  continue  firm  through 
the  winter.  The  pack  of  pears 
has  not  been  made  yet  they  are 
coming  in  now,  and  it  is  too  soon 
to  say  what  they  will  do  as  to 
prices  later  on.  Small  fruits  and 
pineapples  are  dull,  but  firmly 
held,  because  of  comparatively 
light  stocks  here.  Cove  oysters 
have  been  quiet  all  this  month. 

The  buying  this  week  was  en¬ 
couraging  to  the  canners  and  the 
shipping  instructions  were  ur¬ 
gent.  The  present  selling  prices 
are  popular,  and  the  general 
trade  conditions  warrant  stocking 
up.  It  is  not  in  sight  at  this 
moment,  but  there  may  come  a 
demand,  on  a  very  short  notice, 
that  will  cause  a  quick  improve¬ 
ment  in  prices,  and  someone  will 
be  disappointed.  Buy  now  a  part, 
at  least,  of  your  wants  for  your 
fall  and  winter  trade. 

The  last  of  the  late  varieties  of 
peaches  for  canning  purposes  are 
now  arriving  and  the  packing 
season  of  1908  for  that  article  will 
soon  be  over.  The  season  has 


been  a  disappointment.  Stocks 
on  hand  are  small  and  the  canners 
don’t  see  a  fair  return  for  their 
money.  , 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

Sugar. 

Raw  prices  are  higher  this 
week.  There  has  been  an  ad¬ 
vance  of  three  points,  the  quota¬ 
tion  to-day  being  3.98  cents.  A 
big  business  has  been  transacted. 

It  has  been  a  good  market.  The 
refiners  have  been  buyers  up  to 
the  3.98  cents  basis  and  have  been 
willing  to  take  all  the  sugars 
offered.  An  improved  refined 
trade,  stronger  European  markets 
showing  that  prices  were  not  giv¬ 
ing  way  on  the  other  side  because 
of  English  importations  of  Rus¬ 
sian  crystals,  and  a  general  feel¬ 
ing  that  the  decline  had  extended 
far  enough  to  discount  possible 
unfavorable  developments, 
brought  raw  sugars  into  better 
demand.  With  the  country  tak¬ 
ing  granulated  more  freely  and 
the  raw  situation  gaining  in 
steadiness,  the  refiners  have 
deemed  it  expedient  to  increase 
their  holdings  at  present  time 
rather  than  wait  until  further 
along  in  the  season.  The  indica¬ 
tions  are  that  raw  values  will  con¬ 
tinue  upon  a  steady  basis  almost 
until  the  actual  weight  of  new 
crop  arrivals  becomes  an  influ¬ 
ence.  We  can  get  no  new  sugars 
now  and  the  old  stocks'  are  being 
reduced  every  day.  Our  refiners 
can  get  enough  sugar  to  carry 
them  through,  but  the  New  York 
market  has  been  lower  than  the 
rest  of  the  world’s  markets  and  at 
the  price  we  offer  the  volume  of 
supplies  we  may  choose  from  is 
limited ;  therefore  the  sugars  that 
are  destined  to  come  upon  this 
market  will  probably  not  be  in  ex¬ 
cess  of  the  quantity  we  will  need 
to  meet  melting  requirements  and 
keep  a  fair  reserve,  and  the  even 
balance  of  the  supply  and  demand 
should  insure  the  maintenance  of 
good  prices  for  some  little  time  to 
come.  The  market  very  likely 
won’t  show  much  fluctuation  one 
way  or  the  other. 

News  from  Cuba  reports  a  sat¬ 
isfactory  progress  of  the  growing 
crop.  Louisiana  expects  to  have 
a  record  crop.  European  advices 
state  that  a  little  more  sunshine 
and  warmer  weather  would  help 
the  beets.  Our  own  beet  factories 
will  soon  be  in  full  operation,  and 
this  year’s  output  should  be  about 
the  same  as  1907. 

Refined  Sugar. — Arbuckle  Bros, 
alone  quot,e  list  prices  f.  o.  b.  net 
basis  of  granulated  5  cents,  less 
1  per  cent,  cash  7  days,  and  at 
this  price,  although  holding  their 
lists  at  10  points  higher,  all  New 
York  refiners  will  sell.  The  Fed¬ 
eral  and  Warner  will  contract 
privilege  of  28  days’  delay, 
the  Federal  requiring  assortment 
at  the  end  of  14  days.  The 
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American  Sugar  Refining  Co., 
Howell,  and  Arbuckle,  will  allow 
a  delay  of  only  one  week  and  re¬ 
quire  that  assortment  be  mailed 
on  day  of  purchase.  All  refiners 
guarantee  their  own  prices  on  day 
of  arrival.  Withdrawals  have 
been  heavy  the  last  few  days 
against  contracts  of  September 
18th,  and  we  advise  not  to  wait 
before  ordering  until  sugar  is 
actually  needed,  but  to  anticipate 
wants,  as  refiners  report  a  delay 
in  shipping. 

Domestic  Beet  Granulated. — 
Strictly  standard  quality  domes¬ 
tic  beet  granulated  can  be  bought 
to-day  at  4.90  cents,  less  1  per 
cent,  cash,  plus  New  York  or  New 
Orleans  refiners’  prepaid  freight 
rate,  shipment  during  October. 
Guaranteed  on  day  of  arrival  10 
points  less  than  American  Sugar 
Refining  Co’s  prices. 

M.  G.  Wanzor  &  Co. 
New  York,  N.  Y. 


Spices. 

The  market  continues  active; 
demand  is  large  and  the  visible 
supply  of  spices  for  fall  needs  is 
quickly  diminishing.  It  naturally 
makes  a  much  firmer  market. 

Pepper. — Present  values  are  ex¬ 
ceedingly  safe.  Crop  news  at  this 
time  is  of  little  value  for  next  sea¬ 
son.  It  is  reported,  however,  that 
Lampong  crop  is  likely  to  be 
smaller.  The  consumption  is 
large  and  will  no  doubt  in¬ 
crease. 

Cayennes  are  very  active  at 
present ;  somewhat  firmer  in  price 
and  very  scarce. 

Cloves. — There  has  been  a 
sharp  advance  during  the  week. 
The  demand  is  exceedingly  large 
and  we  do  not  look  for  any  de¬ 
clines  in  the  near  future. 

Pimento  (Allspice)  is  very 
active  at  present  on  account  of 
present  low  values.  This  spice 
is  certainly  a  safe  buy  at  to-day’s 
market  value. 

Mace  is  in  active  demand  and 
the  market  has  a  firm  tone. 

Nutmeg  s. — Prices  are  un¬ 
changed  and  not  likely  to  advance 
at  present.  The  demand  is  quite 
satisfactory. 

Cassias. — All  grades  of  bark  in 
good  demand  and  present  prices 
are  steady  and  firm.  Incoming 
supplies  for  the  next  two  months 
are  small. 

Gingers. — The  market  contin¬ 
ues  exceedingly  firm.  Stocks  are 
fast  disappearing.  The  demand 
is  very  good. 

Seeds. — Celery  as  well  as  Cara¬ 
way  in  demand.  Caraway  is  much 
firmer  and  the  tendency  is  up¬ 
ward.  Poppy  and  Mustard 
steady,  but  unchanged. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 

Imported  Fish  Products. 

The  first  new  Norway  mackerel 
have  now  arrived  and  show  very 


fine  quality.  The  assortment  is 
about  the  same  as  last  season,  no 
bloaters,  very  few  is  and  few  2s, 
mostly  3s,  4s  and  some  5s. 
Prices  are  lower  4han  last  season 
and  we  believe  that  they  have  now 
reached  bottom.  The  demand  is 
quite  good,  although  buyers’  and 
sellers’  ideas  are  still  somewhat 
apart.  Quite  a  few  of  those  Nor¬ 
way  mackerel  have  been  sold  at 
opening  prices. 

Irish  mackerel  are  held  firmly 
for  good  stock  and  are  eagerly 
bought  by  American  buyers  in 
Ireland. 

Both  Holland  and  Scotch  her¬ 
ring  are  in  better  demand  and 
prices  are  very  firm.  Stocks  here 
are  very  small  and  there  are  no 
milker  kegs  to  be  had  this  week  ; 
all  sold  out. 

Imported  Oil  Sardines. — There 
is  quite  a  scarcity  now.  Of  good 
Portuguese  fish  no  small  fish  to 
be  had.  There  is  no  packing,  as 
there  is  no  fishing.  A  few  small 
parcels  are  coming  from  France, 
which  are  taken  readily  by  the 
trade  at  full  asking  prices. 

The  first  shipment  of  new 
Cornish  Pilchards  have  arrived. 
Price  is  very  much  higher  than 
last  season  and  there  is  no  likeli¬ 
hood  of  any  reduction  as  the  catch 
is  a  total  failure. 

The  first  new  Finnish  Strom- 
ming  have  arrived  and  have  all 
been  disposed  of  ex  dock. 

New  Round  and  Split  Stock¬ 
fish. — First  shipments  are  now 
coming  in.  Prices  are  nominal. 
The  trade  for  split  fish  has  not 
opened  up  yet. 

Round  fish  is  in  quite  good  de¬ 
mand  and  prices  are  firmer  and 
tending  higher. 

A  n  c  h  o  v  i  e  s. — The  first  new 
goods  will  arrive  next  week. 
Prices  are  very  firm,  as  catch  has 
been  very  poor. 

Norway  Smoked  Sardines. — 
The  catch  has  been  very  poor  and 
packers  have  been  unable  to  fill  all 
their  orders.  They  still  hope  for 
an  improvement  in  the  catch  so 
as  to  enable  them  to  fill  all  the 
tins  that  they  had  prepared  for 
this  season. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 


MARKET  NOTES. 

Peaches  are  about  done  and 
most  of  those  on  the  market  now 
are  from  cold  storage.  The  aver¬ 
age  is  $2  per  crate  and  the  demand 
is  fair. 

Small  baskets  of  Concord 
grapes  wholesale  at  11  cents  and 
Niagaras  at  12.  The  demand  is 
good.  Tokays  range  from  $1.20 
to  $1.25. 

Cranberries  range  from  $2.75  to 
$3.25  per  crate  for  full  sized 


crates  and  are  gradually  getting 
to  be  in  good  demand. 

Tomatoes  are  still  coming 
freely  and  range  from  25  to  50 
cents  per  basket.  The  quality  is 
good  for  the  'season  and  the  de¬ 
mand  excellent. 

Corn  still  comes  and  will  con¬ 
tinue  to  until  frost.  The  average 
price  is  $1  per  100  for  fine  Penn¬ 
sylvania  corn  and  40  to  50  cents 
per  basket  of  50  ears. 


Little  Items  of  Pennsylvania 
Organization  News. 

Still  Discussing  Emblem  of  the  State 
Association.  New  Organizations 
Projected. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.’’ 

Erie,  Pa.,  Oct.  1,  1908. 
New  Castle  merchants  report 
that  trading  stamps  have  made 
their  appearance.  Members  of 
the  Business  Men’s  Exchange  and 
Retail  Grocers’  Association  of 
New  Castle  will  not  participate. 

A.  M.  Latshaw,  secretary  of 
New  Brighton,  suggests  the 
adoption  of  an  emblem  to  be 
worn  in  the  coat  lapel  of  a  mem¬ 
ber  showing  his  connection  with 
an  affiliated  association.  Secre¬ 
tary  William  Smedley,  of  Phila¬ 
delphia,  supplements  this  by  sug¬ 
gesting  the  adoption  by  the  State 


The  Home  of  the  Dayton  Templeton 
Cheese  Cutter. 

Many  of  us  form  mental  pictures  of  lo¬ 
cations  and  characters.  We  thought  it 
might  be  of  some  interest  to  our  readers 
to  see  a  picture  of  the  home  of  the  Day- 
ton  Templeton  Cheese  Cutter.  Dayton, 


Ohio,  at  the  present  writing,  is  occupying 
the  centre  of  the  commercial  stage  and 
the  spot  light  of  publicity.  Perhaps  no 
other  city  in  the  world,  of  the  size  of 
Dayton,  has  done  more  in  a  commercial 
way  to  carry  the  banner  of  successful  en- 


Association  of  another  emblem  to 
be  displayed  in  the  store  of  each 
member. 

W.  A.  Andorfer,  of  Andorfer  & 
Lyle,  is  making  an  effort  to  or¬ 
ganize  the  merchants  of  Smeth- 
port,  Pa. 

The  election  of  directors  for  the 
Frankford  Retail  Grocers’  Asso¬ 
ciation  resulted  in  the  selection  of 
R.  T.  Holme,  president;  O.  Stoutj» 
first  vice-president ;  Carl  Reichert,- 
second  vice-president ;  J.  A.  Ed¬ 
gar,  secretary  and  manager;  A.  H. 
Gilmore,  treasurer. 

A  preliminary  meeting  of  the 
merchants  of  Jersey  Shore,  Pa., 
was  held  on  September  23,  1908, 
when  a  committee  was  appointed 
with  H.  C.  Young  as  chairman  to 
prepare  a  constitution  and  by¬ 
laws  for  a  business  men’s  associ¬ 
ation  to  be  established. 

The  Wilkes-Barre  Merchants’ 
Association  is  deep  in  the  Sun¬ 
day-closing  movement.  They* 
have  had  thirty-five  prosecutions 
for  the  last  three  Sundays. 

A.  M.  Howes, 
State  Secretary. 


Pennsylvania  News  Items. 

New  Castle  (Pa-)  grocers’ 
clerks  have  circulated  a  petition 
among  customers  requesting  that 
storekeepers  continue  Thursday 
half  holidays  throughout  the 
fall  and  winter. 


terprise  into  the  remotest  corners  of  the 
world.  The  globe  trotter  invariably  re¬ 
turns  with  the  report  that  he  has  seen  the 
products  of  Dayton  in  China,  Japan,  In¬ 
dia,  South  Africa,  and  wherever  Christi¬ 
anity  has  blazed  a  trail.  The  computing 
scale,  that  marvel  of  mechanical  genius 


and  mathematical  precision ;  the  cash 
register,  and  the  world’s  first  successful 
heavier  than  air  flying  machine,  came 
from  Dayton.  Have  you  ever  stopped  to 
consider  how  important  a  little  city  Day- 
ton  really  is? 
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Tki»  Department  U  devoted  to  the  criticism 
advertising  matter  sent  in,  to  the  devising 
new  advertising  ideas  for  special  occasions, 
ion  request,  and  to  the  suggesting  of  original 
ivertisements  when  data  is  supplied.  All 
mununications  sent  in  for  this  Deportment 
lould  be  addressed  to  the  Editor  of  Science 
i  Advertising.  They  will  be  filed  in  their 
■der  and  taken  up  according  to  strict  rotation. 


whole  space  in  heading  and  intro-  William  C.  Titcomb,  who  has 
duction.  I  should  have  used  a  asked  that  a  receiver  be  appointed 
large  headline  like  this  : —  for  his  concern.  Mr.  Mcllhenny 


Cut  Prices  on  Things  I  ou  Need. 

Following  this  could  have  come 
just  a  few  lines  of  introduction, 
like  the  following: — 

Everything  quoted  below  is  guaranteed  as  to  quality — 
goods  all  right  or  money  back. 


Atlantic  City,  N.  J.,  Sept.  28,  1908. 
Editor  “Science  of  Advertising.” 

Dear  Sir  : — Inclosed  please  find 
one  of  our  weekly  circulars  which 
were  sent  out  recently,  and  I  would 
like  to  have  your  criticism  on  it  so 
that  I  may  know  how  to  make  it 
better  the  next  time.  All  the  sugges¬ 
tions  in  your  valuable  paper  are  ap¬ 
preciated  by  me. 

,  Yours  truly, 

Jacob  T.  Shils. 

The  circular  inclosed  measured 
x  12  inches  and  was  printed 
1  black  on  rather  poor  white 
aper.  Improve  the  quality  of 
our  paper  is  my  first  suggestion, 
fere  is  the  circular  reproduced  : 


This  with  a  date  line  showing 
when  the  sale  began  and  ended 
would  really  have  been  all  that 
was  necessary.  You  would  then 
have  had  the  headline  announcing 
a  sale  at  cut  prices,  a  guarantee 
that  the  goods  sold  under  the  cut 
prices  were  all  right,  and  finally 
the  goods  themselves.  Anything 
more  is  a  superfluity. 

*  *  * 

I  notice  quite  a  few  typographi¬ 
cal  errors  in  this  circular  which 
looks  like  a  careless  printer. 


declared  the  charge  that  his  firm 
is  insolvent  is  untrue,  and  added 
that  Titcomb  is  indebted  to  the 
company  instead  of  having  $23,- 
000  due  him,  as  his  bill  alleges. 
He  also  added  that  Mr.  Titcomb 
had  been  dismissed  from  his  em¬ 
ploy  on  account  of  the  poor  show¬ 
ing  of  the  Chicago  office.  “Mr. 
Titcomb  was  discharged  from  the 
employ  of  the  company  because 
we  found  he  had  collected  be¬ 
tween  $9,000  and  $10,000  in  direct 
disobedience  of  orders,”  said  Mr. 
Mcllhenny.  “We  thought  he  was 


High  Grade  Groceries 

Meats,  Dry  Goods,  Medicines,  &c 


»  AT  CUT  PRICES  I* 


Specials  for  Friday  and  Monday,  September  25  and  28th. 


A  penny  saved  is  a  penny  earned.  In  dealing  with  this  store  you  save  many 
pennies  and  buy  the  Best  Goods  for  Less  Money.  A  circular  like  this  will  be 
published  weekly,  which  will  be  the  best  guide  for  every  housewife  to  learn 
and  practise  Economy  and  Quality  of  goods  by  buying  it  in  this  store. 

Honesty,  Quality,  and  Promptness  combined  with  Special  Cut  Prices  and 
Stamps  lead  in  this  store.  READ  IT  CAREFULLY! 

- DOUBLE  STAMPS  EVERY  MONDAY  UNTIL  I  P.  M. - 


Gold  Medal  Flour  44«fc 

Hecker’s  Flour  44<t 

White  Lily  Flour  34<C 

Tub  Butter,  guarani,  lo  be  pure  30«t 

Fine  Eggs,  guaranteed,  doz.  26<t 

Fels  Naptha  Soap,  cake  40 

P  &  G  Naptha  Soap,  cake  40 

Wagner’s  Baked  Beans,  can  IOO 

Faucy  Crushed  Com  70 

Baked  Whole  Com  80 

Fancy  Sifted  Peas  9,  IO  and  130 
New  Shredded  Codfish,  box  SO 

Sardines,  oil  or  mustar,  box  40 

Imported  Sardines  in  oil  IOO 

New  Seedless  Raisins,  pkg.  90 

New  Seedless  Currants  IOO 

New  Apricots  HO 


Fine  Fresh  Shoulder  Pork,  lb.  120 


Fine  Fresh  Shoulder  Lamb,  lb.  IOO 
Rump  Steak,  lb.  180 

Round  Steak  180 

Hamburg  Steak  IOO 

Chuck  Roa^l  IOO 

Leg  Mutton  140 

Fine  Pic  Nic  Hams  IOO 

Skin  Back  Hams  ISO 

Boneless  Bacon,  Felin’s  200 

Small  lean  Pork  Chops  180 

Fine  Lard  IO  and  120 

SOUR  KRAUT,  Qt.  60 

Jelly  Glasses,  doz.  240 

New  Prunes  IOO 


Fancy  Cream  Chocolates,  lb.  120 
Old  FashionCreamMint  Candy  ISO 


10  Extra  Green  Checks  or  Stamps  with  each  of  the  following  articles: 


1  pound  Coffee  200  I  *4  pound  Pepper  80  I  1  box  Cascarets  IOO 
1  pound  „  2SO  4  boxes  Mat.  Tacks  IOO  1  bot.BromoSeltzerlOO 
1  pound  „  300  2  papers  Needles  IOO  Singer  Machine  Oil  IOO 

*4  pOund  Tea,  IOO  I  2  papers  Stick  Pins  IOO  I  Phenol  Sodique  IOO 

JACOB  T.  SHILS 

GEITERAL  MEBCHAITEISE  STORE 

2618-20  Arctic  Avenue, 

Avenues 

COAST  PHONE  862  BELL  PHONE  I002-D 

Ferscbke  Printing  Co.,  2126  Pacific  Avc. 


This  is  essentially  a  cut-price 
fircular.  The  heading  shows  that 
is  well  as  the  text.  There  is, 
F.erefore,  no  need  in  my  judg¬ 
ment  to  have  spent  a  third  of  the 


Mcllhenny  Defends  Against  Charge 
of  Insolvency. 

Edward  A.  Mcllhenny,  presi¬ 
dent  of  the  E.  Mcllhenny  Can¬ 
ning  and  Manufacturing  Co.,  has 
made  counter  charges  against 


not  looking  after  our  interests  as 
well  as  he  might.  Our  trade  had 
fallen  off.  These  are  the  reasons 
on  which  his  discharge  was  based. 
Hs  declaration  that  the  company 
is  in  financial  trouble  is  untrue. 
We  are  as  prosperous  as  we  have 
been  at  any  time  in  our  career  of 
forty  years.  The  Mcllhenny  Co. 
is  a  closed  concern.  The  stock 
is  held  almost  entirely  by  mem¬ 
bers  of  the  family.  Our  business 
is  in  good  condition,  Our  trade 
is  large.  We  never  were  a  com¬ 
petitor  of  the  Booth  Co.  Their 
failure  affected  us  in  no  way.  We 
have  nothing  to  conceal  and  we 
are  concealing  nothing.  When 
the  case  comes  up  for  trial  our 
books  will  show  where  we  stand. 
Our  assets  are  eight  times  as  large 
as  our  liabilities.  Titcomb’s  con¬ 
tract  was  for  five  years  at  $1,000 
a  month.  We  hold  that  he  vio¬ 
lated  the  terms  of  it  and  that 
therefore  we  had  a  right  to  cancel 
it.  His  charges  against  the  com¬ 
pany  are  baseless  and  will  be  dis- 
proven.” 

Visit  the  Oldest  Hardware  House  in 
Philadelphia. 

James  M.  Vance  &  Co.,  who  have  a 
record  of  more  than  135  years  in  the 
hardware  business  in  Philadelphia,  de¬ 
sire  to  have  you  come  and  see  them 
while  in  the  city  during  Founders’ 
Week.  They  have  some  special  induce¬ 
ments  to  offer  you  that  will  make  your 
visit  profitable.  Their  reputation  gained 
through  all  these  years  of  fair  business 
dealing  is  behind  all  the  goods  that  go 
out  and  all  are  assured  of  a  pleasant 
reception.  They  are  located  at  211-213 
Market  street. 


What  Bread 
Is  to 

Angel  Cake 


Wheatena  is  to  most  other 
breakfast  foods  what  bread  is  to 
angel  cake — it  is  the  substantial 
roasted  kernel  of  hard  winter 
wheat,  prepared  after  our  own 
method,  sterilized  and  packed  in 
sealed  packages. 

It  is  not  a  novelty,  but  a  real 
food,  and  as  such  it  has  been 
bought  and  used  year  after  year 
by  hundreds  of  families.  A  grocer 
whose  stock  is  composed  of  such 
things  as  Wheatena  can  almost 
set  back  and  let  his  business  run 
itself. 


THE  WHEATENA  COMPANY 

Rahway,  ISI •  I. 


PUSHCART 
the  Only 
Cheaper  Thing 

The  only  method  of  deliv¬ 
ering  goods  which  is  cheaper 
than  a  Lindsley  Delivery  Car 

is  a  push  cart.  When  it  comes 
to  even  a  single  horse  deliv¬ 
ery  we  can  save  any  grocer 
money,  and  a  double  team  is 
so  very  far  ahead  in  expense 
that  there  is  no  comparison. 

What  we  have  said  many 
times  we  say  again  —  the 
Lindsley  Car  will  carry  1500 
pounds  30  miles  on  one  gal¬ 
lon  of  gasoline. 

J.V.  Lindsley  &  Co. 

Suite  1112  Monadnock  Bldg. 

- CHICAGO - 
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Come  See  Us 


Yon  grocers  who  sell  Gurnse  butter, 
or  any  of  our  brands,  try  and  get  in  to 
see  us  when  in  town  for  Founders’  Week. 

First,  because  we  want  to  know  you,  and 
second  because  we  want  to  do  our  share  in 
giving  you  a  Philadelphia  welcome. 

Remember  this  and  drop  down.  Glad  to 
see  you. 


^  ^  39  South  Front  Street 

P.  F.  Brown  <X  Co.  Philadelphia,  Pa. 
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Wilde’s 


Samuel  Wilde’s  Sons  Go. 

Importers 

Coffee,  Tea  and 
Spices 

11  Dutch  Street 
NEW  YORK 


Wilde’s  Coffees 
are  Coffees  with  a 
reputation  of  ninety 
years.  No  matter 
how  strong  the  com¬ 
petition,  the  sales 
constantly  increase 
because  once  a  drink¬ 
er  of  Wilde’s  Coffees 
always  a  drinker — on 
this  account  your 
labor  of  selling  is 
made  easy,  and  there 
is  no  trouble  in  hold¬ 
ing  trade  where  once 
introduced. 

By  allowing  us  to 
quote  prices  you  will 
save  money. 


Good  Ideas  for  a  Brisk  Fall- Winter 

Business 


A  Large  Variety  of  Tested  and  Proven  Plans  for  Keeping  One’ 
Store  in  the  Public  Eye  and  Increasing  Business  at  thisSeasor 

[Below  the  “  Grocery  World  and  General  Merchant”  presents  another 
batch  of  the  clever  booming  plans  collected  by  Butler  Brothers.  Hardly  a 
merchant,  whatever  his  line  or  his  circumstances,  but  can  find  something 
profitably  adaptable  in  the  ideas  that  follow.] 


A  Pennsylvania  firm  offered  25- 
cent  brooms  for  5  cents  to  the  first 
one  hundred  persons  who  called 
for  them  on  a  certain  day.  No 
other  purchase  was  required,  but 
the  purchaser  of  the  brooms  to  se¬ 
cure  one  had  to  bring  with  him  a 
coupon  clipped  from  the  adver¬ 
tisement. 

*  *  * 

An  Ohio  merchant  secured  the 
services  of  a  young  lady  to  learn 
of  engagements  likely  to  termi¬ 
nate  in  marriage,  and  induced  her 
to  ascertain  when  the  event  would 
occur,  getting  in  touch  with  one  or 
both  of  the  parties.  In  this  way 
a  number  of  orders  for  the  new 
home  have  been  secured. 

*  *  * 

Here  is  a  coupon  plan  which 
was  recently  worked  with  great 
success  by  a  New  York  merchant. 
He  gave  a  great  number  of  his 
customers  coupon  books  contain¬ 
ing  four  coupons.  When  the  cus 
tomer  had  bought  bne  dollar’s 
worth  of  goods  and  had  given  one 
of  these  coupons  to  each  of  four 
friends,  and  after  each  of  these 
friends  had  bought  a  dollar’s 
worth  and  had  each  given  their 
four  coupons  to  their  friends  (16 
in  all) — thus  completing  a  series 
of  twenty-one  coupons — then  the 
first  recipient  of  the  first  book  of 
four  coupons  was  given  a  pre¬ 
mium  amounting  to  one  dollar’s 
worth  of  goods  as  soon  as  all  the 
friends  had  purchased  one  dol¬ 
lar’s  worth  of  goods.  In  that  way 
this  merchant  sold  $22  worth  of 
goods  before  giving  a  premium. 

*  *  * 

A  Missouri  merchant  thor¬ 
oughly  interested  every  mother  in 
his  county  by  offering  to  give  a 
solid  gold  ring  absolutely  free  to 
every  baby  born  in  that  county 
during  the  year.  The  mothers 
were  requested  to  bring  in  their 
babies  about  two  weeks  before 
Christmas  to  be  fitted  for  the 
rings,  which  were  to  be  ready  for 
them  the  day  before  Christmas, 
when  the  mothers  could  call  for 


them.  The  advertising  result 
were  so  good  that  this  merchan 
who  likes  to  do  things  differer 
will  repeat  the  plan  this  yea: 
Last  year  he  started  the  pla 
early  in  October. 

*  *  * 

A  Minnesota  merchant  la; 
year  got  rid  of  a  lot  of  left  ovc 
holiday  goods  early  in  the  fal 
Following  is  the  plan  described  i 
his  own  words:  “I  picked  out  a 
the  odds  and  ends  of  glasswao 
such  as  tumblers,  sauce  'dishe 
fancy  dishes,  all  of  last  year 
holiday  goods,  in  fact  anythin 
that  did  not  sell  for  retail  price, 
some  articles  being  as  high  a 
$1.25  (nothing  cheaper  than 
cents.  I  also  included  two  doze 
9  x  12  matted  pictures  and  tw 
dozen  16  x  20  pictures  costing  4 
cents  and  85  cents  per  dozen  r< 
spectively.  I  wrote  the  name  d 
each  article  on  a  slip  of  thin  care 
board.  These  slips,  up  to  350  c 
them,  I  put  in  a  box  and  shoo 
them  up.  Then  everyone  with 
cash  purchase  of  $1  was  allowej 
to  draw  out  a  ticket  and  was  ei 
titled -to  whatever  the  ticket  callq 
for.  I  advertised  this  plan  late  i 
October  and  it  brought  trade  fd 
me  all  through  November  am 
December.  Thus  I  made  a  gre? 
many  sales  besides  getting  rid  < 
odds  and  ends.” 

*  *  * 

It  is  pleasing  to  note  that  me 
chants  who  have  trade  from 
great  many  localities  are  plannin 
for  co-operative  sales.  A  comb 
nation  carnival  in  a  small  Mich 
gan  town  is  norv  proving  ver 
successful.  The  merchants  of  th 
town  are  offering  2  and  3  cenl 
more  than  the  market  price  f( 
eggs  and  butter  during  the 
special  carnival  week.  Varior 
other  plans  are  being  used  to  g' 
farmers  to  their  town  rather  tha 
letting  them  go  to  a  nearby  coil 
peting  town.  The  far-reachin 
effect  of  such  co-operation  is  t! 
development  of  not  only  the  ci 
tire  town,  but  including  all  ind 
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idual  merchants.  Such  a  plan  is 
he  direct  antithesis  of  price¬ 
lashing  home  competition.  The 
fleet  of  one  is  as  good  in  build- 
ng  up  trade  as  the  other  is  de¬ 
tractive. 

*  *  * 

A  New  Jersey  retailer  has  this 
lovel  plan  of  congratulating  his 
ustomers  on  their  birthdays, 
'ustomers  buying  birthday  cards 
re  asked  if  they  will  give  the 
iame  of  tlie  recipient  and  the  date 
>f  the  birthday,  as  the  firm  would 
ike  to  give  a  card.  The  date  is 
Iways  given.  Then  a  card  bear- 
ag  a  picture  of  the  store  and 
Birthday  Greetings”  at  the  top 
nd  the  firm’s  name  and  the  date 
,t  the  bottom  is  sent.  The  words 
re  written  by  means  of  glue,  a 
;lass  tube  and  some  felt.  The  re 
ipient  frequently  comes  in  to 
hank  the  dealer  for  his  remem- 
irance  and  to  express  surprise  at 
tis  knowing  the  date. 

ifj  ^ 

Recently  the  merchants  of  an 
ndiana  town  organized  to  have 
dollar  day  in  their  town. 
Ivery  merchant  featured  excep- 
ional  values  at  $i  on  one  day. 
Che  newspaper  of  their  town 
>rinted  a  large  general  advertise- 
nent  of  ftie  sale,  offering  two  big 
■  >rizes.  The  first  was  $5  to  the 
nerchant  who,  in  the  opinion  of 
I  he.  readers  of  that  paper,  offered 
he  most  attractive  bargains  at  $1 
>n  that  day.  The  second  prize 
,  vas  to  the  reader  who  had  the 
>est  judgment  in  selecting  what 
eemed  to  be  the  biggest  bargains. 

!  The  votes  were  sent  to  the  office 
j  >f  this  paper  on  postal  cards. 
This  advertisement  aroused  in- 
:reased  interest  in  the  sale  and 
>acked  up  the  advertisements  of 
he  stores  by  stating,  “To-morrow 
l  dollar  will  go  farther  in  buying 
;  nerchandise  than  it  has  ever  done 
)efore  in  this  town.  Nearly  every 
>ne  of  .  leading  merchants 

Hiave  united  in  this  special  dollar 
>ffer,  giving  you  an  opportunity 
>f  getting  special  bargains  which 
vill  not  soon  occur  again,”  etc. 
Hie  opening  ad.  was  reprinted  in 
he  Sunday  edition. 

*  *  * 

Are  you  making  as  good  use  of 
he  telephones  in  your  district  as 
1  certain  Indiana  merchant  who 
:ach  morning  calls  up  a  number 
>f  his  good  customers  to  find  out 
f  they  want  anything  that  day  ? 

!  Alien  this  merchant  first  started 
he  plan  he  was  not  disappointed 


if  his  customers  did  not  want  any¬ 
thing  for  several  days  in  succes¬ 
sion.  He  always  ended  up  with  a 
cordial  mention  of  news  or  greet¬ 
ing.  After  persistently  following 
out  this  plan  for  several  weeks,  he 
gradually  began  to  see  that  his 
customers  were  getting  used  to  it 
and  were  getting  into  the  habit  of 
waiting  for  him  to  call  up  so  that 
they  might  give  him  an  order. 
This  merchant  delivers  the  goods 
and  in  many  other  ways  endeav¬ 
ors  to  make  things  as  convenient 
as  possible  for  his  customers. 
His  spirit  of  willing  service  pre¬ 
dominates  his  entire  store,  and  we 
believe  has  a  great  deal  to  do  with 
his  great  success. 

*  *  * 

A  busy  Michigan  merchant  yvho 
last  year  turned  his  stock  about 
times  uses  three  conspicuous 
bargain  tables  just  for  the  selling 
of  his  stickers.  These  tables  are 
in  the  centre  of  his  store  and  not 
far  apart. 

The  first  table  is  large,  while 
the  other  two  are  smaller.  The 
prices  of  the  goods  on  the  first 
have  been  cut  in  two.  Then  the 
price  on  all  goods  left  over  on  that 
table  are  cut  in  two  and  placed  on 
the  second  table.  Th'e  few  left¬ 
overs  on  this  are  again  cut  in  two 
and  placed  on  the  third  table, 
which  is  only  about  half  as  big  as 
the  first  table. 

Then,  any  goods  left  on  this  last 
table  after  they  have  been  on  sale 
for  a  couple  of  days  are  placed  in 
what  this  merchant  calls  his 
“penny  baskets”  and  are  sold  for 
1  cent  each,  regardless  of  their 
cost  price. 

Frequently  these  penny  baskets 
create  a  big  lot  of  excitement 
and  this  merchant,  be  sure,  never 
has  old  goods  left  in  his  store. 
He  turns  his  entire  stock  almost 
eight  times  and  his  net  profits  are 
equal  to  the  average. 


No  More  Tea  Raising  in  Texas. 

Replying  to  an  inquiry  as  to 
whether  the  Department  of  Agri¬ 
culture  would  continue  its  experi¬ 
ments  in  cultivating  tea  in  Texas, 
the  chief  of  the  Bureau  of  Plant 
Industry  writes:  “After  a  number 
of  years’-  experimentation  at 
Pierce,  Texas,  it  became  apparent 
that  the  tea  work  could  not  be  ex¬ 
pected  to  prosper,  owing  to  a 
number  of  adverse  circumstances. 
It  has,  therefore,  been  deemed  ad¬ 
visable  to  suspend  our  experi¬ 
mental  work  at  this  point.” 


Bouillon  Capsult 

!S 

© 

€ 

It's  little  sellable 

specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 

Beef  Bouillon,  Beef 

Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 

Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Rea de  St.  NEW  YORK 

Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne 


Are  you  among  the 
7  per  cent. who  don’t? 


MILLBOURNE  MILLS 
Sixty-Third  &.nd  Market  Streets 
Philadelphia.,  Pa. 
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Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  &  CO. 

Maker*  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 


“ EXTON”  Crackers 
and  Oyster  Eaters 

Have  been  friends  for  6 1  years.  An  oyster 
cracker  has  to  be  mighty  good  to  hold  on 
so  long.  We  made  it  best  and  we  kept  it 
best  and  everybody  knows  it  is  best. 

Purest  materials,  scientific  baking,  clean 
handling — it  gets  them  all. 

Everybody  knows  the  “EX TON.’’ 
Prepare  for  “everybody”  to  buy  them. 

A.  Extort  &  Company 

TREINTOIN,  IN.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers 
Stamped  “EXTON” 


a 


The  Best  Known  and  Known  as  the  Best 


Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co., 
Distributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


********* 


22 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Breaking  the  Lines. 

Here's  a  little  help  wanted  ad¬ 
vertisement  that  struck  my  eye  in 
one  of  the  Philadelphia  Sunday 
papers  last  week  : — 

SALESMAN  TO  CALL  ON  GRO- 

CERY  TRADE  with  line  of  estab¬ 
lished  family  medicines.  $1,200. 

It  fit  in  so  well  with  a  talk  I 
had  with  a  druggist  only  a  couple 
of  weeks  before. 

He  used  to  be  on  the  road  for 
a  wholesale  drug  house.  That’s 
where  I  knew  him.  A  chance 
came  to  buy  this  little  drug  store 
in  an  up-State  town  and  he  took 
it  over  and  settled  down. 

I  ran  across  him  on  one  of  my 
trips  and  was  asking  him  how  he 
was  getting  on.  He  was  a  little 
down  in  the  mouth,  and  in  the 
course  of  conversation  it  came  out 
that  one  of  the  things  in  his  craw 
was  the  fact  that  one  of  the  gro¬ 
cers  in  the  place  was  selling  a  lot 
of  things  that  my  friend  said  be¬ 
longed  in  a  drug  store.  They 
were  all  the  things  that  paid  fat 
profits,  too — that's  what  cut  deep¬ 
est. 

Well,  we  talked  along  that  line 
for  a  while,  and  later  on  in  the 
course  of  business  I  had  to  go  into 
the  grocery  store  he  was  sore  on. 
It  wasn’t  a  general  store  in  the 
ordinary  sense,  but  called  itself  a 
grocery  store.  Good  store,  too. 


Yet  by  snooping  around  asking 
questions  and  keeping  my  eye 
peeled  I  found  out  that  it  was 
selling  the  following  things : — 

Seventeen  patent  medicines. 

Toilet  soap  (several  kinds). 

Witch  hazel. 

Borax. 

Camphor. 

Cake  soda. 

Washing  soda. 

Jamaica  ginger. 

Perfumery. 

Bay  rum. 

What  would  you  call  these — 
groceries?  They  sure  look  like 
drugs  to  me.  At  any  rate,  it 
looks  as  if  the  druggist  had  some 
kick  coming,  don’t  it? 

I  talked  with  the  proprietor  of 
this  store  a  little  bit  about 
it. 

“You’ve  got  quite  a  drug  de¬ 
partment*”  1  said. 

“Well,  yes,  we  keep  a  few 
things,’’  he  said. 

“Don’t  you  find  that  the  drug¬ 
gists  kick?”  I  asked  him. 

“Never  heard  of  ’em  kicking,” 
he  replied.  “Wouldn’t  make  any 
odds  if  they  did ;  everything  I  sell 
I’ve  got  a  right  to  sell.  No  law 
compelling  a  druggist  to  sell  such 
things  exclusively,  is  there?” 

The  man  was  right.  So  far  as 
any  law  is  concerned  he  had  a  per¬ 
fect  right  to  sell  anything  in  the 
drug  line  he  wanted  except  things 
like  poisons  or  brandy.  Nobody 
could  stop  him  for  one  minute. 
And  if  he  didn’t  feel  that  it  was  up 
to  him  not  to  .do  it  because  cus¬ 
tom  said  grocers  shouldn’t  sell 
such  things,  why  there  wasn’t  any 


reason  at  all  why  he  shouldn’t  do 
it. 

I  wouldn’t  come  within  ten 
miles  of  telling  him  he  oughtn’t 
to  do  it — it's  none  of  my  business. 
Those  things  are  as  a  man 
feels. 

A  salesman  who  gets  around  a 
good  bit  told  me  not  long  ago  that 
the  grocers  were  hogging  it.  W e 
had  a  warm,  little  mix-up  over  it, 
but  between  you  and  me,  since  I 
think  it  over,  ain’t  it  so? 

What  about  selling  meats  that 
used  to  belong  to  butchers? 

What  about  selling  patent 
medicines  and  other  drug  store 
things  ? 

What  about  selling  candy  that 
used  to  belong  to  candy  stores? 
A  tremendous  lot  of  grocers  sell 
candy  now;  almost  every  jobber 
carries  it  in  stock. 

What  about  selling  oil  cans  and 
other  hardware  stuff? 

What  about  selling  cigars  and 
tobacco? 

1  honestly  believe  that  you  can 
hardly  find  one  grocery  store  in  a 
hundred  that  sells  groceries  and 
nothing  else. 

Of  course  there’s  been*  a  change 
in  darned  near  every  line.'  The 
drug  store  sells  stationery,  candy, 
cigars  and  a  whole  lot  of  other 
truck  that  would  make  the  old- 
time  professional  druggist  turn  in 
his  grave.  The  candy  store  sells 
the  drug  store’s  soda  water,  and 
so  it  goes. 

The  lines  are  getting  very  much 
broken,  and  they’re  going  to  be 
more  broken.  Competition  pushes 
us  so  hard  that  it’s  a  case  of  grab¬ 


bing  up  whatever  we  can  fit  in  to 
make  a  dollar  on. 

I’m  bound  to  admit,  though, 
that  the  grocer’s  gone  farther 
away  from  his  own  field  than  any¬ 
body  else. 

Didn’t  he  have  a  right  to: 
Sure  !  But  the  other  fellows  don’t 
think  so. 

The  Stroller. 
— 

Peppers  ate  all  nearby  ami 
range  from  10  to  15  cents  per  bas¬ 
ket.  The  demand  is  poor. 


Mince  Meat. 

They  tell  you  that  mince  meat  isn't 
what  it  used  to  be.  Well,  don’t  you  be¬ 
lieve  it.  They  are  still  making  mince 
meat  in  the  good  old  fashioned  way,  anc 
the  very  thought  of  it  makes  my  mouti 
water.  The  kind  you  used  to  get  wa: 
made  along  about  this  time  of  the  year 
and  you  remember  they  used  plenty  o 
good  boiled  cider — yum-m-m!  Think  o 
it — boiled  cider!  Thick  and  spicy,  anc 
snappy  as  an  apple  that  has  hung  out  h 
the  frost  until  its  cheeks  are  red  anc 
puckered  and  its  heart  is  as  effervescentl; 
full  of  twang  as  though  it  were  preservec 
in  ginger.  Yes,  and  they  used  might  j 
good  apples  too,  and  some  beef,  and  a  lo 
of  citron — you  used  to  help  chop  the  cit 
ron  up,  didn’t  you  ?  And  cinnamon  bark 
and  cloves,  and  great  big  raisins — why 
those  raisins  were  as  big  as  prunes.  Anc 
they  used  to  put  the  mince  meat  down  it 
the  cellar  and  on  a  Sunday  afternoon  yot 
would  slip  down  there  with  a  spoon,  anc 
the  whole  cellar  would  be  full  of  th- 
sweetest  aroma  ever  known.  And  yot 
would  actually  dip  into  that  mince  mea 
and  eat  it  just  so.  And  then  on  bakinf 
day — why,  my  goodness !  You  couh 
smell  those  mince  pies  for  two  miles 
And  you  would  come  in,  rosy  anc 
hungry,  and  how  you  would  go  for  tha 
pie.  Yum-m-m!  It  gives  you  an  appe 
tite  to  think  about  it. 

Well,  Armour  is  making  the  sam 
good  old  mince  meat  which  our  grand 
mothers  made  so  long  ago.  So  whei 
Jack  Frost  gets  around,  and  there  i! 
snow  in  the  air,  and  a  good  fire  in  th 
kitchen  stove,  just  you  buy  some  of  Ar 
mour’s  Veribest  Condensed  Mince  Mea 
and  we  will  have  some  good  old  minci 
pies.  I  wish  it  were  snowing  now. 


The  entire  week,  beginning  Sunday,  October  4,  and  terminating  at  the  close  of  Saturday,  October  10th,  has  been  set  aside 
for  the  commemorative  celebration.  It  will  be  comprised  of  Military,  Civil,  Industrial,  Naval,  Historic  and  Fraternal  Parades, 
and  Entertainments  of  every  description.  On  Thursday,  October  8th,  a  Naval  Display  will  be  held  on  the  Delaware  River , 
United  States  Navy  and  Foreign  War  Vessels  will  be  anchored  in  the  harbor  ;  there  will  be  a  River  Pageant,  and  it  is  estimated 
over  500  vessels,  some  handsomely  decorated,  will  participate,  passing  in  review  around  the  warships. 

We  extend  an  invitation  to  our  customers  to  make  our  store  their  headquarters  while  in  Philadelphia,  and  from  our  roof 
you  can  obtain  a  full  view  of  the  river  and  this  Great  Naval  Display. 


KIRK,  FOSTER  &,  CO. 


WHOLESALE  QAQ  NORTH  WATER  STREET 
GROCERS  PHILADELPHIA  -  PENNSYLVANIA 
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Window  Dressing  for  Grocers 

- 

In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
g  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
th  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
indows  Into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
ake  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Window  Guessing  Contest. 

Here  is  the  plan  of  a  guessing 
)ntest  which  we  held  some 
tonths  ago  and  attracted  a  great 
eal  of  attention. 

We  secured  the  photographs  of 
>ur  of  the  town’s  prominent  men. 
'hese  photos  were  a  back  view 
f  the  head  and  shoulders.  To 
lake  it  harder  to  guess  we  got 
le  men  to  trade  hats. 

We  had  these  photos  enlarged 
>  about  14  x  18  inches.  This 
ras  just  rough  work  and  not  fin- 
;hed,  so  was  not  expensive.  We 
laced  these  in  our  window  with  a 
ard  reading: — 


Four  Oxford  Gentlemen. 

Guess  Who? — it’s  Free. 

To  the  First  Three  Persons  guess¬ 
ing  correctly  the  names  of  these  Four 
Men  we  will  give  the  following  prizes: 

FIRST  PRIZE  : 

5  lb.  Prime  Rib  Roast  Beef. 

SECOND  PRIZE  : 

3  lb.  Sirloin  Steak. 

THIRD  PRIZE  : 

1  lb.  Blue-ribbon  Butter. 

Contest  Closes  this  Saturday  noon. 


We  furnished  the  people  with 
lips  of  paper  on  which  to  write 
he  names  and  their  own  name, 
nd  we  had  the  slips  numbered  so 
/e  could  tell  which  guess  was 
rst.  This  slip  was  passed 
hrough  a  slit  into  a  sealed 
ox. 

This  proved  so  attractive  that 
ce  repeated  it  the  following  week 
vith  the  photos  of  three  girls. 
Tiese  photos  were  of  the  forehead 
nd  eyes  with  a  fan  hiding  the 
ower  portion  of  the  face. 

E.  W.  Alexander. 

)xford,  Pa. 

A  Prize  Window  Display. 


.  Who  Has  the  Best  Corn  ? 

We  will  give  Three  Prizes  Free  to 
the  farmers  bringing  to  us  the 

Best  Five  Ears  of  Corn. 


FIRST  PRIZE  : 

12  lb.  Star  Ham. 

SECOND  PRIZE  : 

5  lb.  Pall  of  Lard. 

THIRD  PRIZE  : 

5  lb.  Scrapple. 

This  Corn  will  be  on  exhibition  for 
one  week.  The  Corn  will  be  judged 
by  the  Size,  Weight  and  Quality. 
Contest  Closes  Saturday,  Nov.  2d. 

r  J.  T.  R - . 

Judges:  \  H.  L.  B - . 

L  C.  E-  M - . 


Here  is  an  advertising  and 
window  scheme  that  we  used  last 
fall  which  proved  very  attractive 
and  more  than  paid  for  itself,  as 
we  had  several  barrels  of  corn 
when  the  contest  was  over. 

The  above  ad.  was  made  on  a 
large  card  and  hung  in  the  win¬ 
dow  and  also  placed  in  two  news¬ 
papers. 

The  judges  were  two  editors 
and  a  prominent  farmer. 

As  the  corn  came  in  we  tied  it 
in  bundles,  put  a  tag  on  it  with  a 
number,  then  we  wrote  down  in  a 
book  the  man’s  name  and  number. 
We  kept  these  secret  so  that  the 
judges  would  not  know  the  corn. 

To  start  the  thing  going  we 
placed  a  few  bundles  of  ordinary 
corn  in  the  window,  then  as  each 
farmer  looked  he  thought  his  was 
better  and  in  a  couple  of  days  the 
corn  came  rolling  in. 

THE  WINDOW. 

Cover  the  floor  with  wrapping 
paper  and  cover  this  over  with 
shelled  corn.  Place  th'e  bundles 
of  corn  in  most  any  old  shape. 

For  the  background  place  a  rail 
across  the  back  of  the  window 
low  enough  that  you  can  reach 
or  step  over.  Also  nail  a  strip 
across  the  floor.  Tack  a  strip  of 
paper  to  these  strips. 

Next  take  short  stocks  of  corn 
and  tack  to  the  strip  and  rail. 
Tack  these  close  together  all  the 
way  across  the  window  except 
about  18  inches.  Tack  the  corn 
on  a  separate  strip  of  this  length 
(18  inches)  so  that  if  can  be  re¬ 


moved  to  get  in  and  out  of  the 
window. 

E.  W.  Alexander. 

Oxford,  Pa. 


Bleached  Flour  Hearing  Post¬ 
poned. 


Millers  Who  Use  the  Practice  to  Im¬ 
prove  the  Appearance  of  Flour 
Making  Elaborate  Plans  for  Defense 
and  Are  Granted  More  Time  to 
Present  it. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Washington,  D.  C., 

October  2,  1908. 

The  hearing  on  bleaching  flours, 
which  was  set  for  last  Tuesday, 
September  29th,  was  postponed 
until  November  18th. 

Practically  all  of  those  chiefly 
interested  in  the  bleaching  of 
flours  had  been  notified  to  be 
present  and  state  their  views,  but 
only  about  eight  or  ten  of  the  rep¬ 
resentatives  of  some  of  the  prin¬ 
cipal  parties  to  the  controversy 
were  in  the  room.  It  developed 
almost  at  once  that  the  interests 
affected  regarded  the  subject  so 
seriously  that  they  had  initiated 
experiments  designed  to  support 
their  view  of  the  case,  and  these 
not  being  completed,  had  resolved 
to  ask  for  a  postponement  of  the 
preliminary  hearing.  This  was 
granted,  and  the  date  will  be  set 
by  request  at  about  the  middle  of 
November,  when  all  parties  will 
be  expected  to  be  ready. 

Holt. 


Do  You  Like  Plum  Jam? 

Send  your  name  and  address  on  a 
postal  card  requesting  a  sample,  and  H. 
P.  D.  Kingsbury,  of  Redlands,  Cal.,  will 
send  you  a  glass  jar  of  what  they  con¬ 
sider  the  finest  plum  jam  they  ever  made. 
It  is  a  reasonable  assurance  that  if  you 
try  them  yourself  you  will  order  them 
for  your  customers.  Why  not  spend  the 
penny? 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus.  Ohio 

Jtapli  fr«»,  or  lonr  months’  trial  for  10  cents 


Mrs.  Williams’  Brands 


OF 


PDRE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

ff.  W.  BISHOP 

Attorney  at  Law 

908  G  SI.,  W.  W.,  Washington,  O.  €. 

Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 


Increase  Your  Profit  on  Bretzels ! 

By  handling  “Huebener’s  Genuine  Lititz 
Bretzels”  you’ll  make  a  profit  worth 
while,  because  they  embody  the  highest 
standard  of  quality  and  most  fascinating 
good-to-eat-ness  ever  found  in  a  pretzel 
product. 

Our  method  of  distribution  guarantees 
you  absolutely  fresh  goods,  quick  sales 
and  good  profit.  No  jobbers.  Agents 
wanted. 

LITITZ  BRETZEL  COMPANY 
Lititz,  Penna. 


'  ■  :'v  .  ; 
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O  SELECT  QUALITY  (jg 

■  SARDINES  w 

IN  MUSTARD  SAUCE 


BEAUTIFUL  OUTSIDE  AND  IN 

A  beautiful  green,  red  and  gold  carton 
of  delicate,  tender,  selected  Sardines, 
sauced  with  a  delectable  mustard  dress¬ 
ing — that  is  our  Harbor  Brand  of  Mus¬ 
tard  Sardines. 

Your  customers  will  eagerly  buy  these 
for  10  cents  a  carton,  which  leaves  you  a 
thoroughly  satiafactory  profit. 

JED  FRYE  &  CO.,  25  South  St.,  Hew  York 
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Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World  and  General  Merchant’’  has  come  into  possession 
of  a  series  of  “Mutual  Aid  Sheets,”  which  are  weekly  little  talks  issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  it  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


SELLING  FLOUR. 

That  ad.  of  ours  that  appeared 
in  yesterday’s  “Times”  about 
home  bread  making  and  about  the 
characteristics  of  our  flour  is 
worth  two  readings.  Get  the  facts 
down.  Memorize  the  very  words. 
It’s  one  of  the  most  convincing 
flour  ads.  that  has  ever  appeared 
in  our  space. 

LOOSE  OLIVES. 

As  you  know  it  has  been  an 
awful  summer  for  loose  olives. 
W e  got  caught  with  a  good  big 
stock,  but  we  cleaned  them  up, 
and  in  doing  it  lots  of  people 
were  dissatisfied  with  the  miser¬ 
able  quality.  Now  we  have 
opened  up  some  new  ones,  no- 
120s,  at  45  cents  per  quart,  anc 
200-250S,  Manzanillas,  at  30  cents 
per  quart.  The  Queens  are  A  1 
goods.  Firm  and  of  good  flavor. 
Let  us  go  ahead  with  these  and 
redeem  ourselves. 

farmers’  bulletin. 

On  the  south  wall  of  the  build¬ 
ing  we  are  going  to  have  printed 
a  “Farmers’  Bulletin.”  You 
know  this  street  and /especially 
this  corner  is  a  favorite  hitching 
place  for  the  country  folk.  On 
this  bulletin  we  will  print  prices 
on  flour,  salt  pork,  kit  mackerel, 
bushel  sacks  salt,  molasses,  sugar, 
oatmeal,  coffee,  etc.  Occasionally 
say  to  Mr.  Farmer,  “Did  you 
notice  that  piece  of  news  on  the 
wall  ?” 

dreamers. 

A  dreamer  is  an  idealist.  A 
business  idealist  is  a  fellow  that 
“sees  things.”  He  sees  an  auto¬ 
mobile  of  his  own  and  money 
galore.  He  has  a  rosy  future,  but 
it's  all  in  the  air.  It’s  a  good 
thing  to  hope,  to  have  faith,  to 
aspire,  but  let  the  hustle  go  with 
it.  Faith  without  works”  is  as 
ft  uitless  to-day  as  the  day  the 
Apostle  James  talked  to  the 
twelve  tribes.  Don’t  be  a 
dreamer;  not  one  of  you,  unless 


you  put  brain  and  brawn  into 
your  dreams. 

QUESTION  BOX. 

No.  14  asks,  “Why  are  we  hand¬ 
ling  so  many  Belgium  imported 
French  peas  now?”  Because  we 
can  buy  them  for  considerably 
less  than  the  French  goods  and 
the  quality  and  sieve  are  equal  to 
the  French. 

No.  12  asks,  “Is  American  rice 
better  than  imported?”  The  fin¬ 
est  rice  in  the  world  comes  from 
Patna,  East  India,  but  it  is  too  ex¬ 
pensive  for  common  consumption. 
Fancy  Carolina  head  is  superior 
to  Japan  or  Chinese  rice.  In  fact 
you  can't  sell  a  Chinaman  in  this 
country  any  other  kind. 

No.  6  asks,  “Is  the  vinegar  we 
sell  by  thei  gallon  pure?”  Yes. 

No.  2  asks,  “What  kind  of  an 
answer  can  I  give  to  this  ques¬ 
tion?”  “How  good  is  this  witch 
hazel  of  yours  in  quart  bottles  at 
35  cents?’  Well,  you  can  say 
this :  This  Avitch  hazel  comes 
from  a  distillery  in  Connecticut. 
It  is  15  per  cent,  alcohol;  will 
keep  indefinitely.  There  is  noth¬ 
ing  better  sold.  It  is  far  stronger ; 
far  better  than  the  watery  stuff 
you  buy  at  the  dry  goods  bargain 
counter.  The  alcohol  percentage 
is  guaranteed  by  the  maker  and 
by  our  firm. 


New  Patents  and  Trade  marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  W.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  June  23,  1908: — 

891,225.  -Fruit  grader.  W.  C.  Ander¬ 
son,  San  Jose,  Cal. 

891,336.  Modified  dry  milk.  J.  R. 
Hatmaker,  Paris,  France. 

891,441.  Coffee  pot.  Peter  Renner, 
Cincinnati,  Ohio. 

891,464.  Fruit  jar  holder.  C.  M.  Cor- 
sey,  Woodbury,  N.  J. 

891,507.  Dough  divider.  Frank  Ster- 
ich,  Chicago,  Ill.,  assignor  to  Champion 
Machinery  Co.,  Joliet,  Ill. 

891,577.  Ice  cream  cooler  and  soda 
fountain.  W.  H.  Wallace,  Indianapolis, 
Ind. 

Patents  issued  June  30,  1908: — 

891,816.  Oven  feeding  device.  A.  W. 
Copland,  Detroit,  Mich. 


891,817.  Dough  and  cracker  handling 
machine.  A.  W.  Copland,  Detroit,  Mich. 

891,823.  Apparatus  for  mixing  ma¬ 
terials  in  canning  factories.  R.  J.  Dick¬ 
inson,  Eureka,  Ill. 

891,925.  Paring  knife.  E.  B.  Gibford, 
Adrian,  Mich. 

892,104.  Egg  washing  machine.  G. 
J.  Whelan,  Minneapolis,  Minn. 

892,159.  Package  for  ice  cream.  G.  J. 

L.  James  and  J.  J.  Lanzit,  Chicago,  Ill. 
892,174.  Cord  holder.  Moritz  Mayer, 

New  York,  N.  Y. 

892,237.  Cake  turner.  H.  L.  Fairall, 
H  K.  Fairall  and  T.  A.  Ewing,  High¬ 
land,  Cal. 

Patents  issued  July  7,  1908: — 

892,393  and  892,394.  Fruit  paring 
machines.  W.  H.  Boutell,  Rochester,  N. 
Y.,  assignor  to  Boutell  Manufacturing 
Co.,  same  place. 

892,415.  Process  of  preserving  fruit- 
juice.  J.  A.  Froberg,  Chicago,  Ill. 

892,428.  Wafer  cutting  machine.  H. 
H.  Hungerford,  Chicago,  Ill.,  assignor  to 
F.  M.  Peters,  same  place. 

892,552.  Cake  cutting  guide  and  gage. 
Fredrick  Rexer,  Philadelphia,  Pa. 

892,559.  Loaf  molding  machine.  H. 
E.  Smith  and  W.  M.  Campbell,  Kansas 
City,  Mo.,  assignors  of  two-thirds  to 
said  Smith  and  B.  H.  Smith,  same  place. 

892,633.  Ice  cream  dipper.  Edwin 
Walker,  Erie,  Pa. 

892,676.  Fruit  and  vegetable  pitter. 
D.  H.  Mosteller,  Chicago,  Ill.,  assignor 
to  The  Mosteller  Manufacturing  Co., 
same  place. 

892,705.  Egg  tester.  J.  W.  Billings, 
Beatrice,  Neb.,  assignor  to  G.  M.  Billings, 
Indianapolis,  Ind.,  and  A.  J.  Billings’ 
Beatrice,  Neb. 

892,725.  Oyster  pail.  William  Hey- 
ser,  Baltimore,  Md. 

892,830.  Bin.  W.  C.  Hobbs  and  F. 
W.  Hobbs,  White  Lake,  S.  D. 

892,846  Coffee  percolator.  Rasmus 
Jorgensen,  Seattle,  Wash. 

892,856.  Egg  beater.  E.  W.  Ladd, 
Washington,  D.  C. 

Patents  issued  July  14,  1908: — 

893,005-  Machine  for  sheeting  dough. 

J.  H.  Mitchell,  Philadelphia,  Pa. 

893,073  and  893,074.  Coffee  prepara¬ 
tion  and  process  of  making  same.  J. 

M.  Herron,  East  Orange,  N.  J.,  assignor 
to  Ceylon  Cocoa  and  Coffee  Co.,  of  New 
York. 

893405-  Jar  opening  wrench.  J.  A. 
Weisbeck  and  Edward  Johnson,  Alden, 

N.  Y. 

893,59L  Butter  cutter.  L.  B.  Larsen, 
Portland,  Ore. 

Patents  issued  July  21,  1908: — 

893,700.  Coffee  urn.  J.  H.  Beckman, 
Chicago,  Ill. 

893,898.  Illuminating  device  for  bake 
ovens.  C.  N.  Bergmann.  Pittsburg,  Pa., 
assignor  to  Ward-Mackey  Co.,  same 
place. 

893,973-  Oyster  carrier.  R.  C.  Bender, 
Smuggler,  Col. 

Patents  issued  July  28,  1908: — 

894,224.  Meat  grinding  machine. 
Stephen  Olo-f,  Washington,  D.  C. 

894,260.  Egg  crate  shipping  crate.  .  C. 
H.  Cronk,  Curtis,  Neb. 

894,263.  Package  for  confections.  J. 

K.  Farley,  Jr.,  Chicago,  Ill.,  assignor 
to  National  Candy  Co.,  Jersey  City,  N.  J. 

894,527-  Computing  cheese  cutter.  J. 
H.  Osborne,  Anderson,  Ind. 

894-559-  Candy  package.  H.  O.  Why- 
man.  Philadelphia,  Pa.,  assignor  to  A.  P. 
Richardson,  same  place. 

894,626.  Fruit  jar  opener.  R.  J. 
Givens,  Enterprise,  Idaho. 

894,696.  Double  acting  corn  popper. 

F.  B.  Rennick,  Ashtabula,  Ohio. 

894,746.  Coffee  percolator.  H.  W. 
Reynolds,  New  York,  N.  Y.,  assignor 
of  one-fourth  to  S.  C.  Ross,  same  place. 
Patents  issued  August  4,  1908. — 

894,823.  Combined  spice  cabinet  and 
pastry  board.  Warren  Flanders,  Lisbon 
Me. 

894,868.  Coffee  urn.  A.  E.  White, 
Chicago,  III,  assignor  to  The  James 
Heekin  Co.,  Cincinnati.  Ohio. 

894,872.  Meat  tenderer.  Sherman 
Armstrong,  Shelton,  Conn. 


894,967.  Baker’s  oven.  Joseph  M 
dleby,  Watertown,  Mass. 

895,016.  Portable  pie  crate.  C. 
Herrmann,  Brooklyn,  N.  Y. 

895,262.  Method  of  desiccating  sa’ 
kraut.  J.  R.  Hare,  Baltimore,  Md, 

895,3i5-  Cake  mixer.  Ada  Tonil 
son,  Cambridge,  Iowa. 

Patents  issued  August  11,  1908: — 

895,856.  Cake  coating  machine.  P. 
Harton,  Philadelphia,  Pa. 

895,969.  Noodle  cutter.  A.  P.  On 
Juniata,  Pa. 

896,018.  Egg  tester.  F.  E.  Hetri 
Dubois,  Pa.,  and  E.  A.  Hetrick,  Akr 
Ohio. 

896,032.  Machine  for  separating  c 
fee.  W.  L.  Maas,  St.  Paul,  Minn. 

896,044.  Nut  cracker.  P.  H.  Quai 
enbush,  Herkimer,  N.  Y. 

896,056.  Pie  machine.  Oliver  C 
borne,  Chicago,  Ill. 

TRADE-MARKS 

which  will  be  registered  unless  oppo 
tion  is  entered  within  thirty  days. 

For  canned  fruits  and  vegetabl 
Baer  Grocery  Co.,  Wheeling,  W.  \ 
The  words  “Royal  Blue”  and  a  represe 
tation  of  a  bear  holding  a  shield,  up 
which  are  the  words  “Royal  Blue.” 

For  flour.  The  Durst  Milling  C 
Dayton,  Ohio.  The  words  “Blue  Bel 

For  dried  fruits,  canned  fruits  a 
vegetables,  seeded  raisins,  cocoanut,  tr 
ioca,  horse  radish,  mustard,  pickl 
chow-chow,  onions,  celery  sauce,  oliv 
sauces,  catsup,  vinegar,  syrup,  flavor! 
extracts,  spices,  nuts,  canned  souj 
sugar,  preserves  and  jellies,  salad  dret 
ing,  bird  seed,  buckwheat,  flour,  roll 
oats,  corn  starch,  crackers,  cakes,  beat 
rice,  macaroni  and  yeast.  John  Blau 
Sons  Co.,  Burlington,  Iowa.  A  mon 
gram  “B.  B.  B.  B.” 

For  canned  salmon.  Griffith-Durn 
Co.,  San  Francisco,  Cal.  The  wo 
“Quaker”  and  a  representation  of  ti 
head  and  body  of  a  man  in  Quaker  co 
tume. 

For  preserves  and  jellies.  Pacil 
Coast  Syrup  Co..  San  Francisco,  C; 
The  words  “Tea  Garden”  upon  a  repr 
scentation  of  a  Japanese  lantern. 

For  syrups.  Pacific  Coast  Syrup  C( 
San  Francisco,  Cal.  The  words  “T 
Garden”  and  Toboggan.” 

For  molasses.  Pacific  Coast  Syrt 
Co.,  San  Francisco,  Cal.  The  wor« 
“Pelican.” 

For  sugar  cream  and  pancake  syru 
Rigney  &  Co.,  New  York,  N.  Y.  Tl 
words  “Aunt  Jemima’s”  and  a  represer 
tation  of  the  head  of  a  negress. 

For  dried  and  evaporated  fruits,  te 
coffee,  dried  or  preserved  meats  and  fiSJ 
rice,  lobsters,  crabs,  crab-meat,  candie 
spices,  seasoning  and  flavoring  herbs,  fin 
voring  extracts  and  essences,  soup 
broths,  sugar,  syrup,  molasses,  hone; 
rolled  and  flaked  oats,  oatmeal,  homin; 
condiments,  sago,  puddings,  relishe: 
sauces,  macaroni,  vermicelli,  spaghett 
nudeln,  flour,  canned  or  potted  fowl 
olives,  stuffed  olives,  olive  oil,  tapioc; 
farina,  corn  starch,  barley  choc 
olate,  cocoa,  cocoanut,  tomato  catsup 
celery  salt,  curry  powder,  sauer  kraut; 
pork  and  beans,  cakes,  crackers,  biscuit4 
lard  and  conserves.  R.  C.  Williams  i 
Co.,  New  York,  N.  Y.  The  word: 
“Royal  Scarlet”  and  a  representation  oj 
crossed  ribbons  held  by  a  buckle  showl 
ing  a  coat-of-arms. 

For  soap.  Goodhair  Remedy  Co.,  New 
ark,  Ohio.  The  word  “Goodhair”  and  s 
representation  of  a  man  rubbing  hit 
fingers  in  his  hair. 

For  pickles.  E.  G.  Kidd,  Richmond 
Va.  The  words  “Pin  Money.” 

For  baking  powder.  Sterling  Suppl) 
Co..,  Chicago,  Ill.  A  monogram  “S.  S 
Co.”  within  a  circle. 

For  cooked  potato  chips.  C.  A.  Hun-| 
ter,  Philadelphia,  Pa.  The  word  “Taf¬ 
fies.” 

For  chocolates  and  candies.  Sarah  D. 
Gilman,  Boston,  Mass.  The  word 
“Bailey’s.” 

For  baking  powder.  Royal  Baking 
Powder  Co.,  New  York,  N.  Y.  A  rep¬ 
resentation  of  a  can  within  a  circle. 
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'or  canned  fruits  and  vegetables,  cof- 
s,  flavoring  extracts,  flour,  spices, 
ined  syrups,  teas  and  vinegar.  The 
ffeyville  Mercantile  Co.,  Coffeyville, 
ns.  The  word  “Shamrock”  and  a 
resentation  of  a  shamrock  having  the 
ers  “M.  C.  C.”  on  the  leaves. 

’or  icing  for  cakes.  Leo  Benjamin, 
w  York,  N.  Y.  The  word  “Cremo- 

'or  starch.  American  Maize-Products 
,  Portland,  Me.,  and  New  York,  N. 
The  words  “Amazo”  and  “Linen 
«ey.” 

'or  hermetically-sealed  fruits  and 
'etables.  Griffin  &  Skellev  Co.,  San 
incisco,  Cal.  The  word  “Thistle.” 
■'or  edible  fats  and  oils.  The  N.  K. 
rbanks  Co.,  Chicago,  Ill.  The  words 
iOw  White,”  “Victoria”  and  “Rosa 
mca.”  A  representation  of  a  boar’s 
d.  The  words  “Boar’s  Head.” 

'or  canned  fruits  and  vegetables  and 


;d  fruits  and  mincemeat.  Crocker 


>cery  Co.,  Wilkes-Barre,  Pa.  The 
rd  “Winola.” 

'or  canned  blackberries.  Elkin  Can- 
g  Co.,  Elkin,  N.  C.  The  word 
ixie.” 

ror  cheese.  Warfield  Pratt  Howell 
,  Des  Moines.  Sioux  City  and  Cedar 
aids,  Iowa.  The  word  “Dandelion” 
r  a  representation  of  dandelions. 

'or  bread.  Boston  Baking  Co.,  Wash- 
ton,  D.  C.  The  word  “Grandma’s.” 
'or  a  compound  of  sorghum  molasses 
1  corn  syrup.  Schnull  &  Co.,  Indian- 
lis,  Ind.  The  word  “Hoosier.” 

'or  canned  fruits,  vegetables,  soups 
1  meats,  condiments,  breakfast  foods, 
ir,  canned  fish,  evaporated  and  dried 
its,  preserves,  jams,  jellies,  mince- 
it,  mustard,  puddings,  spices,  sugars, 
sages,  hams,  bacon  strips,  catsup, 
densed  milk,  capers,  cocoanut,  cheese, 
raschino  cherries,  bottled  fruits, 
edded  gelatin,  honey,  fruit  butter, 
:aroni,  spaghetti,  vermicelli,  sauces, 
id  dressings,  oyster  cocktail  dressings, 
up6,  molasses,  corn  starch,  tea,  cof¬ 


fee  and  vinegar.  Acker.  Merrall  &  Con- 
dit  Co.,  New  York,  N.  Y.  The  word 
“Amcehat.”  • 

For  bread.  G.  E.  Rentz,  Williamsport, 
Pa.  A  rectangular  border  enclosing  a 
representation  of  a  white  seal  having  a 
blue  central  circular  field  upon  which 
are  the  words  “Beech  Nut,”  and  blue 
crosses  near  the  edge  of  the  white  seal. 

For  caviar,  anchovies,  sardels  and  sar¬ 
dines.  C.  F.  Stubb  &  Co.,  Hamburg, 
Germany.  A  representation  of  a  fish 
passing  through  a  barrel  on  which  are 
the  leters  “C.  F.  St.  &  Co.” 

For  a  powdered  preparation  for  mak¬ 
ing  mayonnaise  dressing.  G.  W.  Swain, 
Brooklyn,  N.  Y.  The  words  “Chef’s 
Secret”  and  a  representation  of  a  chef 
in  the  act  of  stirring  the  contents  of  a 
bowl. 

For  cereal  coffee.  Sterling  Supply 
Co.,  Chicago,  Ill.  The  monogram  “S.  S. 
Co.” 

For  soaps.  M.  B.  Binkley,  Dayton, 
Ohio  The  word  “Va-Zo-Na.” 

For  soap.  Joseph  Biechele,  Canton, 
Ohio.  The  word  “Magic.” 

For  baking  powder.  Jessie  M.  Wright, 
Louisville,  Ky.  A  representation  of  a 
shield  having  thereon  a  monogram  “W. 
B.  P.” 

For  smoked  sardines  in  oil.  Stavan¬ 
ger  Preserving  Co.,  Stavanger,  Norway. 
A  representation  of  two  crossed  fishes. 

For  flavoring  extracts,  spices,  mus¬ 
tard,  dried  fruit,  gelatin,  seeds,  catsup, 
table  syrup  and  vinegar.  S.  Hamill  Co., 
Keokuk,  Iowa.  The  words  “Olive 
Branch”  and  a  representation  of  olive 
branches. 

For  washboards.  S.  Hamill  Co.,  Keo¬ 
kuk,  Iowa.  The  words  “Olive  Branch” 
and  a  representation  of  an  olive  branch. 

For  canned  fish.  Getz  Bros.  &  Co., 
San  Francisco,  Cal.  The  word  “Daisy” 
and  a  representation  of  a  bunch  of  dais¬ 
ies. 

For  chocolate.  F.  A.  Martin,  New 
York,  N.  Y.  The  word  “U-No”  and  the 
numbers  “7-11.” 
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vegetables,  soups  and  salad  dressings. 
U.  S.  Horse  Radish  Co.,  Saginaw,  Mich. 
The  words  “As  You  Like  It.” 

For  molasses.  Oelerich  &  Laux,  Chi¬ 
cago,  Ill.  The  words  “Red  Hen”  and 
a  representation  of  a  hen  printed  in  red. 

For  starch  and  washing  compounds. 
C.  W.  Van  Zile,  West  Hoboken,  N.  J. 
The  word  “Van’s”  upon  a  representa¬ 
tion  of  a  shield. 

For  tea  and  coffee.  American  Coffee 
Co.,  of  New  Orleans,  New  Orleans,  La. 
The  word  “Acco.” 

For  olive  oil.  Ernest  Russo,  New 
York,  N.  Y.  A  representation  of  a  young- 
woman  holding  an  olive  branch. 

For  bread.  The  Gordon  &  Page 
Bread  Co.,  Detroit,  Mich.  The  words 
“Merry  Widow.” 

For  oysters.  J.  &  J.  W.  Elsworth  Co., 
Bayonne,  N.  J.  The  words  “Red  Cross 
Brand”  and  a  representation  of  a  Maltese 
cross,  all  in  red. 

For  crackers.  Frank  Fuller,  New 
York,  N.  Y.  The  words  “Health  Food.” 

For  syrup.  National  Mfg.  Co.,  St. 
Joseph,  Mo.  The  words  “Breakfast 
Bell”  and  a  representation  of  a  maid 
carrying  a  plate  and  ringing  a  bell. 

For  soap.  The  J.  P.  Davies  Co.,  Day- 
ton,  Ohio.  The  word  “Whiz.” 

For  edible  oils  and  fats.  The  N.  K. 
Fairbank  Co.,  Chicago,  Ill.  The  word 
“Oleolino.” 

For  cracked  nuts,  nut  meats,  salted 
nuts,  peanut  butter,  peanut  bars,  fudge, 
fruit  squares,  peanut  squares,  nut  car¬ 
amels,  nut  confections,  nut  kisses,  pea¬ 
nut  brittle,  peanut  wafer,  walnut  wafer, 
nut  blossoms  and  peanut  taffy.  The 
Squirrel  Brand  Co.,  Cambridge,  Mass. 
The  words  “Squirrel  Brand.” 

For  bread.  Central  Butter  and  Egg 
Co.,  Duluth,  Minn.  A  representation 
of  an  eagle  and  the  words  “Eagle  Brand, 
Viking  Make  Flat  Bread,  Central  But¬ 
ter  and  E.  Co.” 

For  soaps.  E.  Wertheimer  &  Cie, 
Paris,  France.  The  words  “Manon  Les- 
caut.”  A  bust  representation  of  a  woman 
in  an  irregular  fanciful  border.  A  panel 
containing  the  signature  “A.  Bourjois  & 
Cie,”  and  having  a  circular  band  at  its 
centre,  upon  which  are  the  words,  “A. 
Bourjois  &  Cie,  Paris,  France,”  a  mono¬ 
gram,  “A  B  C,”  being  inclosed  within 
said  band. 

For  cakes  and  biscuits.  Reinh.  van 
Hauen,  Copenhagen,  Denmark.  A  de¬ 
sign  comprising  several  series  of  waved 
parallel  lines  and  flowery  ornaments, 
with  the  words  “Reinh.  van  Hauen”  and 
“Kiks  De  Seigle”  prominently  displayed 
on  and  between  the  lines. 

For  butter.  David  Cole  Creamery  Co., 
Omaha,  Neb.  The  word  “Idlewild.” 

For  flour.  The  Waterloo  and  Cedar 
Falls  Union  Mill  Co.,  Waterloo,  Iowa. 
The  words  “Clear  Quill.” 

For  candies,  chocolates  and  candied 
popcorn.  Bunte  Bros.,  Chicago,  Ill.  A 
black  square  within  a  heavy  black  circle. 

For  a  compound  for  jellies,  desserts, 
pastries  and  ice  cream.  The  Genesee 
Pure  Food  Co.,  Le  Roy,  N.  Y.  The 
word  “Jell-O.” 

For  corn  meal.  American  Hominy 
Co.,  Indianapolis,  Ind.  The  word  “Gold¬ 
finch”  and  a  representation  of  a  finch. 
The  words  “Golden  Eagle”  and  a  rep¬ 
resentation  of  an  eagle. 

For  baking  pans.  Joseph  Mathy, 
Washington,  D.  C.  The  word  “Savory.” 

For  canned  fruits  and  vegetables.  Bur¬ 
ton  &  Davis  Co.,  New  York,  N.  Y.  The 
word  “Supreme”  within  an  elliptical 
panel  which  is  surrounded  by  a  field  on 
which  are  crosses  formed  by  the  word 
“Supreme.” 

For  maple  syrup.  Foley  Bros.  &  Kel¬ 
ly,  St.  Paul,  Minn.  The  words  “Canada 
Sap.” 

For  evaporated  soups.  J.  W.  Spence, 
New  York,  N.  Y.  The  letters  “S.  S.  S.” 

For  soap.  The  Procter  &  Gamble  Co., 
Cincinnati  and  Ivorydale,  Ohio;  Kan¬ 
sas  City,  Kan.,  and  Staten  Island,  N.  Y. 
The  word  “Velvet”  on  a  panel,  which 
appears  on  a  checkered  background. 
The  word  “Clover”  and  representations 
of  clover  blossoms  and  leaves.  The 
word  “Casco”  on  a  panel  imposed  upon  a 


checkered  background,  on  which  is  a 
representation  of  flowers  and  leaves. 
The  words  “Town  Talk.”  The  word 
“Amber”  on  a  dark  panel,  having  an 
ornamental  border  and  a  representation 
of  the  moon  and  stars  in  one  corner,  the 
whole  on  a  background  having  a  surface 
of  conventionalized  leaves,  with  a  cen¬ 
tral  stripe  containing  a  conventional  de¬ 
sign.  The  words  "Good  Luck”  upon  a 
panel,  having  a  representation  of  a 
horseshoe  in  one  corner  and  appearing 
on  a  background  of  horseshoes.  The 
word  “Handy”  and  a  representation  of 
a  moon  and  stars.  The  words  “Half 
Moon”  between  concentric  circles,  which 
inclose  a  conventionalized  representation 
of  the  moon  and  stars,  the  background 
containing  representations  of  the  moon 
and  stars.  The  word  “Already”  on  a 
panel  containing  a  representation  of  the 
moon  and  stars  and  appearing  ort  a 
background  containing  representations  of 
thistles. 

For  biscuits,  crackers  and  bread.  The 
Hess  Biscuit  and  Bread  Co.,  Ogden, 
Utah.  The  letter  “IT,”  having  represen¬ 
tations  of  flys  on  the  legs,  with  the 
character  “&”  on  the  cross  bar  and  the 
abbreviation  “Co.”  between  the  lower 
legs. 

For  flour.  Tacoma  Grain  Co.,  Tacoma, 
Wash.  A  representation  of  a  grotesque 
animal  having  horns  and  long  tusks  and 
somewhat  resembling  a  horse. 

For  biscuits  or  crackers.  J.  S.  Ivins’ 
Sons,  Philadelphia,  Pa.  The  word 
“Ivinettes.” 

For  '  flour.  The  Longmont  Farmers’ 
Milling  and  Elevator  Co.,  Longmont, 
Col.  The  words  “Pride  of  the  Mount¬ 
ains”  and  “Mile  High.”  The  words 
“Farmers’  Mill”  and  a  representation  of 
a  flour  mill. 

For  canned  fruits  and  vegetables.  J. 
F.  Pyle  &  Son,  San  Jose,  Cal.  The 
words  “Pyle’s  Extras.” 

For  soap.  Gillette  Safety  Razor  Co., 
Boston,  Mass.  The  word  “Gillette”  on 
a  diamond-shaped  field  and  pierced  by 
an  arrow. 

For  flour.  Ballard  &  Ballard  Co., 
Louisville,  Ky.  Concentric  circles  in¬ 
closing  representations  of  Egyptian  arch¬ 
itecture. 

For  soap.  Mary  E.  Taylor,  Dallas, 
Texas.  The  words  “Snow  Flake  Soap” 
and  a  representation  of  a  young  woman 
washing  her  hands  over  a  basin. 

For  sardines  in  oil.  Jed  Frye  &  Co., 
New  York,  N.  Y.  The  word  “Senate.” 

For  a  compound  of  refined  beef  fat  and 
cotton-seed  oil.  J.  H.  Filbert,  Balti¬ 
more,  Md.  The  word  “Filburta.” 

For  flour.  Tacoma  Grain  Co.,  Ta¬ 
coma,  Wash.  The  word  “Vinco.” 

For  flour.  The  Longmont  Farmers’ 
Milling  and  Elevator  Co.,  Longmont, 
Col.  The  words  “Pride  of  Longmont.” 

For  pancake  flour.  H.  B.  Fuller,  New 
York,  N.  Y.  The  words  “Peter  Pan¬ 
cake.” 

For  tea  and  coffee.  J.  M.  Cody,  St. 
Louis,  Mo.  The  words  “Cody’s  Natural” 
and  a  portrait  of  the  applicant. 

For  bread.  De  Long  Baking  Co.,  De¬ 
troit,  Mich.  The  words  “Merry 
Widow.” 

For  flour.  John  Hoffer  Flouring  Mill 
Co.,  Harrisburg,  Pa.  The  word  “Crys¬ 
tal.” 

For  soap.  Iowa  Soap  Co.,  Burlington, 
Iowa.  The  words  “Merry  Widow.” 

For  soap  and  soap  powders.  The 
Summit  City  Soap  Works,  Fort  Wayne, 
Ind.  The  word  “Antiwashboard.” 

For  chocolate  nougat  bars.  Fenn 
Bros.,  Sioux  Falls,  S.  D.  A  representa¬ 
tion  of  a  seal  having  the  words  “Blue 
Seal”  thereon. 

For  soap.  Bartels  Mfg.  Co.,  New 
York,  N.  Y.  The  words  “U-Need.” 


Have  you  taken  advantage  of  that 
70  per  cent,  profit  proposition  of  ours? 
A  great  many  grocers  have  done  so 
and  we  want  to  hear  from  you.  All  of 
Goff’s  remedies  are  standards  and  are 
sold  by  more  than  14,000  grocers.  Write 
to  S.  B.  Goff  &  Sons  Co.,  Camden,  N. 

J. 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


New  Association  Forming. 

Jersey  Shore,  Pa., 

Sept.  24,  1908. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — We,  the  merchants 
of  this  town,  have  decided  to  or¬ 
ganize  a  business  men’s  associ¬ 
ation.  The  leading  idea  is  to  fur¬ 
nish  protection  against  the  poor- 
pay  class.  Will  you  kindly  fur¬ 
nish  us  with  whatever  information 
you  think  might  be  of  value. 

Plave  you  any  blanks  that 
would  be  of  value  in  formulating 
a  constitution  and  by-laws  ? 

Thanking  you  for  any  sugges¬ 
tions,  we  are,  Yours  truly, 

H.  C.  Young. 

This  correspondent  has  been 
advised  to  correspond  with  Mr.  A. 
M.  Howes,  of  Erie,  Pa.,  who  as 
State  secretary  of  the  Pennsyl¬ 
vania  Retail  Merchants’  Associ¬ 
ation  is  in  touch  with  all  manner 
of  constitutions  and  by-laws. 

*  *  * 

Selling  Empty  Sugar  Cases. 

Philadelphia*  Pa.,  Oct.  1,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  be  kind 
enough  to  tell  us,  through  your 
journal,  if  you  know  of  any  party 
who  buys  empty  Franklin  sugar 
cases.  Yours  truly, 

James  Johnson  &  Sons. 

J.  B.  Shoemaker  &  Sons,  Front 
and  East  Clearfield  streets,  Phila¬ 
delphia,  Pa. 

*  *  * 

From  the  Salada  Tea  Co. 

Toronto,  Can.,  Sept.  24,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — In  the  last  issue  of 
your  paper  there  was  an  article 
pointing  out  that  we  were  trying 
to  infringe  on  the  word  “Saludo,” 
which  you  state  was  registered  by 
Messrs.  Thomas  Martindale  & 
Co.  for  coffee  in  1895. 

Ncrw,  we  registered,  have  ad¬ 
vertised  very  extensively,  and 
have  done  an  enormous  business 
with  the  word  “Salada”  in  tea  for 
seventeen  years,  or  many  years 
before  Martindale  &  Co.  ever 
thought  of  the  word  “Saludo,” 
and  we  had  spent  several  hun¬ 
dreds  of  thousands  of  dollars  in 
advertising  “Salada”  tea  previous 


to  The  time  Martindale  registered 
“Saludo”  for  .coffee. 

In  our  opinion,  the  word 
“Saludo”  was  chosen  by  Martin-1 
dale  &  Co.  because  of  its  similar¬ 
ity  to  the  word  “Salada,”  and  we 
have  told  them  so. 

In  the  face  of  these  facts  (of 
which  you  must  be  aware)  do  you 
think  your  article  was  a  fair  one? 

Yours  truly, 

Salada  Tea  Co. 

The  “Grocery  World  and  Geit 
eral  Merchant’s”  answer  is  that 
its  article  is  a  great  deal  fairer 
than  the  Salada  Tea  Co’s  insinu¬ 
ation  against  Thomas  Martindale 
&  Co.  The  writer  is  perfectly 
familiar  with  the  origin  of 
“Saludo,”  Martindale  &  Co’s 
brand  of  coffee,  and  knows  posi¬ 
tively  that  the  registration  or  suc¬ 
cess  of  “Salada”  for  tea  had  abso¬ 
lutely  nothing  to  do  with  it.  All 
the  facts  surrounding  the  regis¬ 
tration  of  “Saludo”  by  Martindale 
&  Co.  show  this.  In  the  first 
place  “Salada”  was  registered  in 
this  country  as  a  trade-mark  for 
tea  alone.  Had  Martindale  &  Co. 
wished  to  trade  on  the  reputation 
“Salada”  they  would  have  haj 
every  legal  right  to  register 
“Salada”  for  coffee,  since  it  was 
pre-empted  by  the  Canadian  con¬ 
cern  for  tea  only.  This  being 
true,  does  not  their  registration  of 
adifferentword — “Saludo” — show 
that  they  had  no  intention  of  trad¬ 
ing  on  “Salada”? 


Egg-O-See  Company  All  Right. 

An  auditing  committee’s  inves-i 
tigation  of  the  books  of  the  Egg- 


O-See  Cereal  Co.  resulted  during 


its 


the  week  in  a  statement  by 
officers  that  the  concern  is  in  no 
financial  trouble  and  will  con 
tinue  without  interruption.  Asi 
sets  totaling  $1,500,000  were  sub¬ 
mitted  to  the  committee  as  secur-j 
ity  for  liabilities  of  $400,000 
The  assets  include  the  two  mills 
at  Quincy,  Ill.,  and  Buffalo,  N.  Y., 
and  the  good  will  of  the  company, 
which  has  been  carried  on  the 
books  at  a  valuation  of  only 
$300,000.  Business  for  the  first 
eight  months  of  1908  represented 


receipts  of  more  than  $1,000,000, 


according  to  the  assistant  mana 


ger 


L.  D.  Wallace,  Jr.  He  ex¬ 
plained  that  the  examination  was" 

H 

the  sequel  to  a  meeting  of  prin¬ 
cipal  creditors  called  by  the 
officials.  A  conference  was 
deemed  necessary  because  of  de¬ 
lay  in  bank  transactions  due  to  the 
feeling  of  bankers  aroused  by  the 
Booth  receivership. 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  Or  subscribers  tret 
cut.  Answers  may  be  addressed  to  the  Grocerv  World  when  desired,  provided  the  advertisement  Is 
ccompanied  by  10  cents  In  postage  to  pay  for  remalllag  tee  saaae.  To  non-subscribers  the  price  Is  50 
:nts  per  lssne. 


WANTED. 


/ANTED. — To  buy  chestnuts  and  apples. 
I.  F.  McCloud,  Grocer,  Manheim,  Lancas- 
ir  Co.,  Pa.  15 


WANTED. — A  good  second-hand  roll  top 
esk.  Price  must  be  reasonable.  F.  D.W., 
77  Arch  Street,  Philadelphia,  Pa.  15 


VANTED — Grocery  and  specialty  sales- 
ten,  traveling  in  every  part  of  United 
tates,  to  solicit  subscriptions.  Write  for 
articulars,  “Grocery  World,”  Philadel- 
hia.  tf 


FOR  SALE. 


OR  SALE. — One  National  Cash  Register, 
ze  No.  42^.  New,  used  but  three  months, 
/ill  sell  at  $180.  Also  one  new,  low  plat- 
>rm,  Dayton  Scale,  No.  140.  Weighs  up 
)  30  lbs.  Used  but  three  months.  Will 
ill  at  $100.  W.  E.  Dctwiler,  206  S.  13th 
treet,  Harrisburg,  Pa.  15 


OR  SALE. — A  Kitson  Light  for  inside 
ore  use  ;  1,500  candle  power  ;  complete  in 
rery  detail.  Never  been  in  use.  Willseli 
leap.  Geo.  P.  Ogden,  203  Sinnickson  St., 
alem,  N.  J.  19 


OR 

iver 


SALE. — Steam-power  silent-cutter; 
been  used.  No  reasonable  offer 
fused.  Fred.  C.  Berrien,  7930  Frankford 
ve.,  H  -lmesburg,  Phdadelpnia,  Pa.  15 

OR  SALE. — A  good  farm  and  home 
cated  near  Clayton,  N.  J.  Farm  is  good 
til  and  well  fertilized  and  contains  34  acres, 
'ithin  one  mile  of  station.  House  contains 
rooms  and  is  in  fine  condition  Good 
irns  and  outhouses.  Will  sell  reasonable, 
ill  and  see  it.  Alex.  C.  Pentland,  Elmer, 
■_L _ 18 

DR  SALE.  —  Seasonable  hand-picked 
iples,  “Smoke-House,”  etc.  $175  to 
per  bbl.  (guaranteed  three  bushels), 
toice  potatoes,  85  cents  per  bushei(6o  lbs.). 
O.  B  cars  here  to  parties  who  can  give 
>od  references.  W.  B.  Zullinger,  Mt.  Holly 
Kings,  Pa. _ _  16 

MR.  GRO-SIR  WHY~NO  T 

MT  make  your  own  collections  with 

our  wonderfully  effective,  quick 
ML  and  simple  system.  Debtors 

■  settle  direct  with  you.  Five 

W  cents  o  ten  covers  the  whole 

expense  of  collecting  an  old  ac- 

count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
a  United  States  with  astonishing  results, 
implete  outfit  mailed  on  30  days’  free 
al.  It  will  cost  you  only  $2,  if  satisfac- 
ry.  May  we  send  you  full  description  ?— 
iee.  American  G.  Collecting  Agency, 
istorland,  N.  Y.  Send  for  a  copy  of 
rhe  Creditor’s  Journal  ” — it’s  free.  tf 


DR  SALE— The  large  display  printed 
■sters  that  have  made  Philadelphia  cut 
ice  grocers  and  butchers  successful  and 
e  sure  to  increase  your  business.  Send 
r  a  sample  and  catalogue.  They  will  not 
st  you  a  penny.  J.  B.  McCullough,  m3 
Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  400.— In  Ocean  County,  N.  J.  Sum- 
;r  resort,  but  good  winter  population  also. 
;neral  store,  40  x  75  feet.  Doing  130,000 
arly,  half  cash,  balance  strict  30  days 
esent  stock  #5,000,  but  can  be  reduced  to 
,$00  without  impairing  business.  Uses 
0  teams.  Net  clear  10  per  cent.  Balance 
building  divided  into  flat  and  offices 
ofitably  rented.  Owner  retiring  from 
siness  and  will  sell  at  inventory. 

No.  40  [. — General  store  in  Mifflin  County, 
•  An  extremely  strong  proposition.  Size 
x  100 feet.  Business  abou t#4 .000  per  month 
percent,  cash.  Stock  $6,000,  which  can  be 
iuced  considerably.  Uses  two  teams 
siness  thoroughly  profitable,  netting 
out  #5,000  per  year.  Owner  in  poor 
alth  and  wants  to  retire  to  country  place 
ill  make  very  favorable  terms.  Low 
ice  for  fixtures.  Stock  at  Inventory,  with 
3per  allowance  for  everything  not  strictly 
to  the  mark.  The  business  can  be  very 
cidedly  increased. 


No.  403. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  oue  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  404. — Near  Tioga,  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  #425  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  #2  ,000  for  the  property.  Full  inves' 
tigation. 

No.  405  — In  West  Philadelphia.  GrO' 
ceries,  meats  and  provisions.  Size,  18  x  30 
feet.  Does  $300  weekly,  three-quarter 
cash,  balance  weekly.  Nets  clean  10  per 
cent,  above  everything  Stock  about  #300. 
This  store  was  established  seven  years 
ago  and  Is  thoroughly  prosperous  and 
profitable.  Will  sell  fixtures  at  $400  and 
stock  at  inventory.  Will  take  all  told 
about  $700.  Fullest  investigation. 

No.  407  — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  #300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  408.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  $600.  Uses  oue  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $900. 

No.  409. — In  South  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  Fullest  investigation. 
Established  14  years.  Fixtures  about  $600. 
Stock  at  inventory. 

No.  410. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18x55 
feet.  Does  $24,000  yearly,  all  good  trade 
Stock  about  $1,200.  Uses  twoteams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  411. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $400-1450  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 
$r,ooo-$i,20o  Could  be  reduced  to  $900. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$70o  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,500. 

No.  4x3  —  In  nearby  Philadelphia  suburb. 
Only  two  other  stores  there.  Groceries  and 
provisions.  Size,  22x45  feet.  Does  $450- 
$500  per  week,  two-thirds  cash.  Stock, 
$i,ot>o-$r,20o.  Nets  10  per  cent,  on  gro¬ 
ceries,  20  per  cent,  on  truck.  Real  estate 
for  sale  or  rent.  Owner  going  out  on  stock 
farm  and  will  sell  at  inventory.  Will  take 
around  $1,300,  no  horse  sold. 

No.  415  — In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16x22  feet.  D  ->es  $250  weekly,  three  quar¬ 
ters  cash.  Stock,  $600.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thorough'yprofitable  but  ownerwif  hes 
to  retire.  Will  sell  fixtures  at  $250,  stock 
at  inventory.  Take  about  $850  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500. 


No.  417. — In  West  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Store  16x40 
feet.  Does  about  $300  weekly.  Stock  only 
$400.  Push  cart  delivery.  Net  profits  15  per 
cent.  Owner’s  hearing  is  gone  and  he  finds 
he  must  retire  Dwelling.  Fixtures,  $200, 
Stock  at  inventory. 

No  419 — In  Linwood,  N.  J.  On  the  road 
to  the  shore.  Town  of  about  600  people 
with  only  one  other  store.  Store  18x20, 
with  back  room  16x14.  Store  established 
only  about  a  year  ago  and  does  $80  per 
week,  all  cash.  Stock  #50o-$6oo.  No  team. 
The  store  is  connected  with  a  pretty,  com¬ 
fortable  dwelling,  which  can  be  bought  for 
$2,200,  subject  to  $1,200  mortgage.  Death 
of  owner  necessitates  sale.  A  very  safe, 
comfortable  proposition  for  man  and  wife! 
A  good  living  can  be  made  under  exception¬ 
ally  pleasant  surroundings.  Price  for  stock 
and  fixtures,  inventory.  Take  about  $600 
or  #800. 

No.  420. — North  Philadelphia.  Fine  resi¬ 
dence  district.  Groceries,  meats  and  pro¬ 
visions.  Store  20x50  feet.  Does  $400 
weekly,  half  cash,  balance  weekly  and 
monthly.  Stock  about  $500.  Clear,  net 
profits,  10  per  cent.  No  team  delivery. 
Good  dwelling  connected.  Owner  going  to 
Germany  and  will  sell  at  inventory.  Will 
take  about  $900. 

No.  423.— In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23  x  45  feet.  Does  about  $22,000  per  year  ; 
two-thirds  cash,  balance  weekly  and 
monthly.  Stock,  $2,000.  One  team.  This 
business  is  one  of  the  oldest  stands  in  the 
county  and  is  only  sold  because  the  present 
owners  are  not  acquainted  with  the  business. 
Price,  inventory.  Very  fullestinvestigation. 

No.  424. — In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33x49  feet.  Dues  $33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  #1,500.  Uses  four  teams.  Netted 
ii  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  because  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 
connected.  Price,  inventory.  Sickness 
cause  of  selling. 

No.  428. — In  West  Philadelphia.  Gro¬ 
cery  store,  17x40  feet.  Does  $15,000  to 
$17,000,  two-thirds  cash;  balance  all  good 
trade  Stock  $800  to  $900.  No  team.  Good 
dwelling.  Actual  net  profits  17  per  cent.,  as 
expenses  are  low.  Real  estate  for  sale  or 
rent,  as  desired.  Owner’s  wife  don’t  like 
the  business,  which  is  the  only  reaxon  for 
retiring.  Will  sell  at  inventory. 

No.  430. — Also  on  Germantown  Ave., 
Philadelphia.  Groceries,  meats  and  provi¬ 
sions — mostly  meats.  Store  20x30  feet. 
Does  $250  per  week,  nearly  all  cash .  Stock 
carried  is  only  $150,  as  most  of  it  is  meats, 
which  are  quickly  turned  over.  Net  profits 
25  per  cent.  Owner  wishes  to  give  up 
business  and  will  sell  at  inventory. 

No.  431. — On  Germantown  Ave.,  Philadel¬ 
phia.  Groceries,  meats  and  provisions — 
mostly  meats.  Store  20x40  feet.  Regu¬ 
larly  does  $500  weekly  and  $800  in  busy 
season,  two-thirds  cash.  Stock  carried, 
$800.  Net  profit  20  per  cent.,  because  sales 
are  largely  meats.  Good  dwelling  con¬ 
nected  sale  or  rent.  Owner  wishes  to  go  to 
the  country  and  will  sell  at  inventory. 

No.  433. — In  Cumberland  County,  Pa., 
town  of  over  10,000.  Grocery.  Store  18x40 
feet.  Does  $400  per  week,  9opercerit.  cash. 
Stock  $1,200  to  $1,500  No  team.  Delivery 
costs  $5  weekly.  Business  actually  nets 
10-11  per  cent.  Fixed  charges  small  and 
business  in  a  thoroughly  healthy  condition. 
Ownerwishes  tostudvlaw  and  very  anxious 
to  sell.  Established  nearly  three  years  ago. 
Price,  inventory.  This  is  a  rare  chance. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paving. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  #5,oco  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

027  Arch  Street,  Philadelphia,  Pa. 


FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

WARNER  &  CO., 

927  Arch  Street, _ Philadelphia,  Pa. 


WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


OOOOOOOOOOOGOGOOOOGOOOOOOO 

DO  YOU  WANT  TO  SELL  0 

YOUR  BUSINESS?  o 

We  find  buyers  for  grocery  and  o 
general  store  businesses  —  nothing  o 

else.  We  are  specialists  in  that  and  o 
we  know  what  we  are  about.  ,  o 
In  the  term  “grocery  stores”  we  o 
include  butter  and  egg  stores,  tea  o 
and  coffee  stores,  green  groceries  and  o 

anything  else  in  the  same  line.  o 

If  you  want  to  sell  your  business,  o 
we  have  a  customer.  If  you  want  to  o 
buy  one,  we  know  where  something  Is  o 
that  we’re  sure  will  suit  you.  o 

Write,  call  or  telephone.  o 

WARNER  &  CO.,  o 

927  Arch  Street,  Philadelphia,  Pa.  o 

Phones,  Bell  Filbert  2500,  o 

Keystone,  Race  746.  -o 


SITUATION  WANTED. 


WANTED. — Position  as  salesman,  manu¬ 
facturer’s  preferred,  to  sell  through  jobbers, 
as  I  have  been  accustomed  to  selling 
through  jobbers;  have  also  sold  direct. 
Twenty  years’  experience.  Can  furnish 
reference.  Central  Pennsvlvania  preferred, 
but  am  acquainted  all  over  the  State.  Ad¬ 
dress  P  O.  Box  283,  Harrisburg,  Pa.  17 


HELP  WANTED. 


THIS  STORE  NETS  #5.500  A  YEAR. 
Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 


WANTED. — Grocerv  clerk.  One  with  some 
experience  and  not  afraid  of  work.  Must 
give  references.  Chance  for  advancement. 
Wages  moderate.  Fred.  C.  Berrien,  7930 
Frankford  Ave.,  Holmesburg,  Phila.,  Pa.  15 


WANTED. — Capablesingle  man,  NewYork 
State  resident,  wishes  position  with  retail 
grocer  or  tea  and  coffee  store.  Can  handle 
all  kinds  of  trade.  Able  to  take  charge  of 
store.  Not  afraid  of  work.  Salary,  #15  to 
start.  Address,  Energetic,  care  “  Grocery 
World  and  General  Merchant,”  Philadel¬ 
phia,  Pa.  14 


WANTED. — Traveling  men  who  callon  the 
retail  grocery  trade.  Write  us  for  our  side 
line.  Exclusive  territory  and  liberal  com¬ 
missions.  Address  F.  H.  Knipe,  Reading, 
Penna.  18 


THE  BLOOKER  FLAVOR 

is  something  fine.  You  enjoy  the  primary 
exhilaration,  but  you  send  your  enjoyment  ’way 
up  when  you  begin  to  appreciate  the  food-worth 

American  Depot,  No.  46  Hudson  Street,  New  York 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


UNDER  THE  DIRECTION  OF 


R.  DAETWYLER  &  CO.,  N.  E.  Cor*  Callowhill  and  Uewmarket  Sts* 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  October  5,  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel.  . .  .v .  $2.oo  per  bunch 

Selected,  9  hands,  packed  1  in  barrel .  1.40  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  I  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.00  per  bunch 

Selected,  8  hands,  packed  3  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  I  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 65  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.15  per  bunch 

Selected,  8  hands . 75  pep  bunch 

Selected,  7  hands . 60  per  bunch 


We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

CALIFORNIA  GRAPES. 

Fancy  Tokays,  per  4-bask'et  crate  (about  26  pounds)  .$1.50  to  $2.00 
Fancy  Italian  Prunes,  per  4-basket  crate  (about  26  lbs.)  1.25 


APPLES. 

Apples,  New  York  State,  per  barrel .  $2.75  to  $3.25 

MESSINA  LEMONS. 

Extra  Fancy  Messina,  300  size,  per  box .  $4.00 

Extra  Fancy  Messina,  360  size,  per  box .  3.25  to  3.50 

Choice  Messina,  300  size,  per  box .  3.25 

Choice  Messina,  360  size,  per  box .  2.75  to  3.00 


CALIFORNIA  LATE  VALENCIA  ORANGES. 


Fancy  quality,  96  to  box. . .  $3.50 

Fancy  quality,  126  to  box .  3.75 

Fancy  quality,  150-176  to  box .  4.75  to  5.00 

Fancy  quality,  200-216  to  box . '.....  5.00 

Fancy  quality,  250-288  to  box .  4.50 

Extra  choice,  96-112  to  box .  2.75 

Extra  choice,  126  to  box .  3.75 

Extra  choice,  150-176  to  box  .  4.00 

Extra  choice,  200-216  to  box  . .  4.50 

Extra  choice,  250  to  box .  4.00 


NEW  JERSEY  SWEET  POTATOES. 

We  are  handling  some  of  the  finest  sweet  potatoes  grown  in  New 
Jersey. 

Orders  filled  at  ruling  prices  on  day  of  shipment. 

VEGETABLES.  ] 

We  ship  the  best  on  the  market.  As  prices  fluctuate  daily  on  these 
goods,  orders  will  be  filled  at  the  lowest  ruling  market  prices. 

SPECIAL. 

Strictly  Fancy  Ohio  Yellow  Globe  Onions,  per  sack  of  100  lbs.  | 
$1.35.  An  allowance  of  5  cents  per  sack  on  5-sack  lots  or  over. 


Pood  Fruit  Attracts  Trade 

There  is  just  one  place  in  Philadelphia 
to  get  every  thing  in  the  fruit  line  as  fine  as 
it  grows,  at  the  right  price. 

If  you  want  to  attract  trade  to  your  store 
put  handsome  fruit  where  it  can  be  seen. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


They  Are  Worth  Having' 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILD1NQ 

COSHOCTON,  OHIO 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the ‘‘GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels. 

"A”  Java . 26 

.24 
.24 
.24 


"B”  Java. 

“C” Java . 

A— Java  and  Mocha  Blend 

B— Java  and  Mocha  Blend . 22 

“A”  Mocha. . 24 

"B”  Mocha 
"C”  Mocha 


Laguayra  (Washed  Caracas).. 

“At>  Maracaibo . 

"B”  Maracaibo . 


.22 
.20 
.18 
.18 

. . 17 

"A”  Santos . . 

“B”  8antos . 15 

"C”  Santos . 14 

Pea  berry  Santos . 14 

.12 


.27 

.20 

.15 


Per  lb. 
24 


.35 

.35 

.50 

.27 


'A”  Rio.....  . . 

No.  IRiO . lou 

No.  2  Rio . 09 

Llpton  Special  Mocha  and  Java,  1  lb.  cans 

Lipton  Perfection,  1  lb.  cans . 

Battleship,  1  lb.  packages,  any  quantity... 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arfeuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 

Seven  Day,  100  lbs.  to  case . per  case 

TEA. 

No.  25  Gunpowder . 

No.  28  Gunpowder . .'35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  26  Moyune  Gunpowder... . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . . 

No.  28  Imperial. . 35 

Best  Imperial . 50 

No.  25  Ooleng . 28 

No.  28  Oolong . 35 

3est  Oolong .  45 

foung  Hyson . 

rapan . 

3eno  14  and  %  lb.  packages. 

lilver  Moon . . 

Silver  Bell,  1  lb.  packages . ".;""""  25 

lalada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 

DRIED  AND  EVAPORATED 
FRUITS. 

ipples—  Per  lb 

Evaporated,  50  lb .  09 

Evaporated,  1  lb.  packages,  4  doz. . 09H 

Dried,  50  lbs . 2 

’eaches— 

Standard,  50  lbs .  nsi/ 

Choice,  50  lbs .  '  09'/ 

Extra  Fancy,  25  lbs . 15 

apricots— Evaporated 

Standard,  25  lbs .  n<)V 

Choice,  25  lbs .  '  \  C 

.‘urranta—  n 

Paokage,36, 

Bulk,  26  lbs. 
lew  Figs— 

Box,  10  lbs . . 

Mats,  1  lb . per  doz. 

itron— 

American  Brand,  10  lb.._ . 16 

American  Brand,  25  lb... . 

iates — 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

ew  Prunes— 

30-  40,  25  lbs .  0914 

iiLinVu.  . Vr/2 


40-  50. 25  lbs. 
50-  60, 25  lbe. 


•  08J4 

so-  70;  25  •  07  v 

70-  80,  25  lbs .  .  063/ 

*0-  90, 25  lbs . . .  06  V 

aisins — 

3  Crown,  50  lbs . 

2  Crown,  60  lbs . """ 

London  Layers,  clusters,  20  ibs.’  per  box 

London  Layers,  20  lbs . per  box 

heedless  Sultana,  50  lbe . .... . 08t4 

Seeded,  36 1  lb.  packages. . 08K 

Sultana,  36 1  lb.  packages 
Sultana,  bulk  .25VbsZ?.... 


BEANS,  PEAS,  Etc.  per  bush 
ew  York  Hand-picked,  about  2)4  bushel 


to  bag 
idy  1 
bag. 


‘ashington  Beans,  about  200  lbs.  to 


reen  Peas,  dried,  about  166  lbs.  to  sack'.'.; 
lack- Eyed  Peas . 

difomia  Lima  Beans,  about  80  lbs.  to 

8&CJE  . . . . 

aported  Lima  Beans"  about  90  lbs  .'to 

rack  . 


•lit  Peas,  210  lbs . per  bbi  7  75 

Less  q  uantity .  F  7  n? 

mtils,  about  100  lbs.  to  saok.....' . 05 

24°,, 


CANNED  FISH. 

Salmon— 

Per  lb.  Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  )4  lb.,  flat,  4  doz .  1.25 

Sockeye,  1  lb.,  flat,  4  doz .  2  10 

Seward,  1  lb.,  tall,  4  doz . 

Jookey.  1  lb.,  tall,  4  doz . '.  1.50 

Arctic  Belle,  l  lb.,  tall,  4  doz .  .95 

Argo,  1  lb.,  tall,  4  doz .  1.55 

Sockeye,  14  lb.,  flat,  4  doz . _  . 

Iceberg,  1  lb.  tall.  <•  doz .  1  45 

Hawkeye,  >4  lb.,  flat,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz . 

Star,  y.  lb.,  8  doz.  in  case .  1.50 

Star,  )|  lb.,  flat,  4  doz .  2.45 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  )4  lb.,  flat,  8  doz . 

Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1.10 

Mackerel — 

Mackerel  in  sauoe,  oval . 

Oysters— 

Standard,  5  oz.,  2  doz . . .  93 

Sardines,  in  Oil—  per  case 

Gold  Label,  y  oil,  100  cans .  6  50 

Standard,  )4  oil,  100 .  g ;  50 

%  lb. ,  oil,  with  key,  100 .  3.75 

,  Epicurian,  y,  oil,  fancy  cartons,  100  cans  4.60 
%  Mustard  Sardines — 

Gold  Label,  100  cans .  6 . 50 

Standard,  100  cans .  3.' 65 

Leon  D’or  Brand,  100  cans .  4.50 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4, 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  8.75 

Imported  Sardines— 

]4  Oil,  Martell  Brand,  100  cans .  16 .00 

14  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100  cans . 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  9  50 

King  Oscar,  100  oans . 

CANNED  VEGETABLES. 

Baked  Beans—  per  doz. 

Pin  Money,  3  s,  sauce,  2  doz .  1.50 

Pin  Money,  2s,  sauce,  2  doz .  1,15" 

Pin  Money,  Is,  sauce,  4  doz .  iss 

Pin  Money,  3s,  plain,  2  doz .  1  45 

Wagner’s,  Is,  tall,  4  doz . 48 

Wagner’s,  3s,  plain,  2  doz .  1.03 

Wagner’s,  8s,  sauce,  2  doz . .  1.08 

Excursion,  3s,  sauce,  2  doz .  85 

Saratoga,  2s,  2  doz . 60 

Corn — 

Pin  Money,  Shoepeg,  ?s,  2  doz . 90 

Standard  Shoepeg,  2s,  2  doz .  85 

Standard,  2s,  2  doz .  ,75 

Belmont  Cream,  2s,  2  doz .  A® 

Winorr  Brand  Kemelled  Com,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  25 

Belle  Brand,  2  doz . 85 

Little  Fellow,  2s,  2  doz . 

Rob  Roy,  2s,  2  doz . """ 

Pin  Money,  petits  pois,  2  doz . 1.50 

Pin  Money,  standard  early  June,  2  doz..  .95 
French,  extra  fins,  100  ip  case,  per  case,  18.50 
Pin  Money  Combination— 

2s,  2  doz . 85 

Kidney  Beans — 

2s,  2  doz . . . .75 

Lima  Beans — 

Derby,  soaked,  2s,  2  doz . 80 

Standard,  2s,  2  doz .  1.26 

Little  Darling,  2  doz .  1,30 

Pumpkins— 

3s,  2  doz .  90 

No.  10 . 

String  Beans— 

2s,  2  doz .  .65 

Pin  Money  Vegetables— 

2s,  2  doz.,  12  kinds  In  can. .  85 

Sweet  Potatoes,  3s,  2  doz . 95 

Is  Pulp,  for  soup . 48 

Succotash— 

2s,  2  doz . 95 

Tomatoes — 

Pin  Money,  whole,  3s,  2  doz . 95 

Standard,  3s,  2  doz . 9 1 

No.  IP,  %  doz .  2.50 

Fair  Quality,  3s .  85 

2s,  2  doz . 70 

SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes  5  lb.  packages .  7  45 

Cut  loaf .  5  90 

Powdered .  5  25 

XXXX,  powdered .  5.45 

Cubes .  5  35 

Fine  Granulated,  American .  5.05 

Fine  Granulated,  100  lb.  sacks .  5.05 

Confectioners’ A .  4.90 

No.  1,  A . . .  4  85 

Light  Yellow .  4.40 

Fine  Granulated,  2  lb.  bags .  5  35 

Fine  Granulated,  5  lb.  bags .  5. 25 


.12 


2.40 

2.50 


Per  lb. 

■05/s 


CANNED  FRUITS.  Pei  d0z 

Apples,  3s,  2  doz . 80 

Blackberries,  2s,  2  doz .  [75 

Blueberries,  2s,  2  doz.  . .  95 

Cherries,  2s,  2  dez .  '8) 

Gooseberries,  2s,  2  doz . .  i  .oo 

Pie  Peaches,  Ss,  2  doz .  gg 

Pears,  3s,  2  doz . . . . .  '95 

Sliced  Pineapples,  2s ,  2  doz .  1 ' 25 

Singapore  Pineapples,  1%b,  chunks,  4 

„.d°z . . .  1.25 

Singapore  Pineapples,  10c.  chunks,  4  doz. 

in  case . . 

Grated  Pie  Pineapples,  James.  8s,  2  doz.  ...  90 

Raspberries,  2s,  2  doz . 

Strawberries,  2s,  2  doz .  1  00 

Standard  Peaches,  Sunset  8s,  2  doz .  1.90 

California  Apricots,  2  doz .  1 . 90 

California  Cherries,  2  doz .  2. 60 

California  Peaches,  2%s,  2  doz .  2  35 

Wheeler  Peaches,  3s,  2  doz .  1  26 

Sliced  California  Peaches,  Is,  4  dez . 

SALT.  Per  sack 

Fine  Table,  Large  Sack .  .To 

Kiln  Dried . 1.00 

Fine  Table,  bushel  sacks .  !3g 

Fine  Table,  %  bushel  sacks .  22 

Ground  Alum,  140 . 63 

Fine  Dairy,  2s,  140  to  bbl . ^.fio  *' 

Fine  Dairy,  3s,  100  to  bbl .  2  68 

Fine  Dairy,  4s,  70  to  bbl .  2 . 35 

Fine  Dairy,  5s,  60  to  bbL .  2.40 

Fine  Dairy,  8s,  35  to  bbl .  2  18 

Fine  Dairy,  10s,  28  to  bbl .  2  15 

Worcester,  2%b,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4  00 

Worcester,  10s,  30  to  bbl .  3.76 

Pgr  case 

Snow  Flake,  48  10c.  packages .  8.10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  36  6c.  packages .  1.30 

®?Gk  8aR . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1 .60 

MOLASSES  AND  SYRUPS. 

St.  Clair,  N.  O .  Perf*L 

Kingsland,  N.  O . '.30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 .  !33 

Cheapside  Molasses . 28 

Black  Strap  Molasses .  is 

C7™? .  -32 

King  Syrup . >2 

Orange  Brand  Syrup . 35 

Orange  Brand,  2%s  cans,  2  doz .  2.40 

No.  6  Amber  Syrun . 30 

California  Amber  Drips,  2s  cans,  2  doz .  L90 

California  Amber  Drips,  2% s  cans .  2.20 

California  Amber  Drips,  3s  cans,  2  doz .  2.50 

California  Amber  Drips,  %  gal .  cans,  1  doz.  2 . 20 
Calvert  Brand  Pure  Porto  Rico . 22 


CONDENSED  MILK.  case 

Baby,  1  doz.  glass  jars .  1 . 90 

Challenge,  4  doz .  3.85 

Eagle,  4  doz .  6.26 

Magnolia,  4  doz .  4.00 

Red  Cross,  4  doz .  4  ’  15 

Star,  4  doz .  4  20 

Dime  Brand,  4  doz . . . . .  3.' 60 

Lion,  4  doz .  4  25 

Premium,  4  doz . 3-.95 

Hires’  Silver,  4  doz .  4  uo 

Square,  4  doz .  3 '40 


EVAPORATED  CREAM,  case. 

®°ld,  double  size  can,  4  doz . . .  3.95 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz . 3.10 

Our  Pet,  baby  size,  6  doz . .  2.65 

Peerless,  small  size,  4  doz .  1.80 

Peerless  large  size,  4  doz .  3  20 

Columbia,  4  doz .  3  in 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans... .........per  can  3.85 


LAUNDRY  SOAP. 


Bars.  Box. 


Acorn . 120 

♦Pearl  White  Floating .  60 

Ark . 100 

Babbitt’s . 100 

6  box  lots  freight  paid,  with  1%  box 
"1776”  or  100  cakes  Best  Soap  free... 

10  box  lots  freight  paid,  with  3  boxes 

"1776”  01  200  bars  Best  Soap  free . 

Buffalo  Oleine .  60 

Washday . 120 

•Bee . ::ioo 

•Big  Schooner . 100 

Cocoa  Floating . 100 

•Fels-Naptha . 100 

Hoefiuer’s  Tiger  Borax . 100 

♦Fairy  Oval . 100 

*S.  A.  Gambrill,  Oleine .  60 

♦Globe  Oleine . 60 

♦Ivory,  6  oz . 100 

♦Ivory,  10  oz . 100 

♦Kirkman’s . 100 

♦Kirk’s  Oleine . 60 

♦Lenox . 100  „ 

♦Lifebuoy .  60  2  00 

♦Fairbanks  Tar . 100  8  75 

•Magic  Cleaner . 100 

♦Octagon . 100 

♦Philadelphia  Oleine .  60 

*P.  &  G.  Oleine . 72 

Premium . 100 

♦Santa  Claus . 100 

White  Floating . 200 

•Star . . 

•Sunlight . 100 

♦Sunshine .  120 

Star  Oleine .  60 

♦Sunny  Monday . 100 

•White  Cloud . "100 

♦Wonder  Worker . 100 

Wonder  Worker  Chips . 4  doz. 

Lion . 100 

♦Smowberry . 100 

Best  Blue . . . 80 

♦Hoefner’s  Ammonia . 100 

*P.  &  G.  Naptha . 100 

Duck . 100 

20  Mule  Borax . 100 

Rib . too 

U.  S.  Mail . 100 

Hustler . 120 

Brag . 66 

Export  Borax . •. . .......100 

*  5  box  lots  delivered. 


2.46 

2.40 

2.00 

8.75 

4.26 

4.20 

2.40 

2.00 

3.90 

8.75 
3.50 
4.00 

3.76 
4.00 
2  40 
2.40 
4.00 
7.00 
8.85 
2.25 
3.00 


3*0 

2.45 

8.00 

8.76 

3.15 

4.10 

8.00 

4.00 

2.45 

1.75 
4.00 
8.90 
4.00 
2.08 

1.76 
8.90 
3.40 

8.95 
8.85 
3  86 

1 .96 
3.f0 
2.30 
2.55 
3. tO 


TOILET  SOAP. 


Bars.  Box 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06)4 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 0354 

Japan,  100  lb.  sacks . 05 % 


MATCHES.  Per  grose 

Blue  Hen,  200s,  1  gross .  1  60 

Coast,  5  gross . g5 

Globe ,  100s,  6  gross .  95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . !”....  .  A5 

Vulcan  Safety,  60  gross . 60 

Bird  s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box:. .  1.10 

Search  Light,  100s,  6  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily ,  N°.  2,  blue  heads,  5  gross . 55 

Mail,  100s,  1  gross .  1,00 

Sl  bl,le  heads,  10  gross . . '  .46 

Little  Star,  40s,  5  gross .  40 

Pet,  100s,  6  gross . .go 

Chips.  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

t™”6  ®nd  damp  climate . per  case  1 . 76 

Black  Diamond, 600s,  100  in  case... per  case  8.60 


Flash,  for  the  hands . 100  cans' 

Grand  Pa’s,  small  size . 100 

Grand  Pa’s,  small  size .  60 

Grand  Pa’s,  large  size .  50 

Sweet  Maiden . 1  doz 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz. 

Mottled  Castile,  36  lb . per  lb. 

White  Castile,  36  lb . per  lb. 

Conti,  imported  Castile,  36  lb . per  lb! 

Oat  Meal . per  doz. 

Glycerine . per  doz. 

Jap  Rose .  50 

Sweetheart .  50 

Lava . 100 

Pearl . ...  60 

SCOURING  SOAP. 

„  ,  .  , ,  Bars.  Box. 

Fairbank’s .  50  i.gg 

Sapolio . doz.  2  25 

Wrigley's . 100  3.50 

Wngley’s .  50  i.go 

Scourene . 100  3. 60 

Lipp’s  Scourer .  60  2  25 

SilSan .  59  2.03 

Army  and  Navy  Compound. . 4  doz.  1 . 80 

Finola  Star  Polish . 100  s.  86 

2.50 
3.75 
2.50 
3.90 
LOO 


6.60 

3.85 

1.95 

3.2E 

.40 


•  40 
.03 
.10 
.13 
.40 
.40 
3.75 
1.90 
3  75 
2.40 


Silver  Sand . per  bbl. 

American  Scourer . 100 

Bon  Ami,  10c.  size . .8  doz. 

Brooks’  Crystal . _ . 100 

Hoefner’s  Crystal,  with  spoons . 24  pkgs. 

Old  Dutch  Cleanser,  4  doz. .  8.26 

SEEDS. 

Anis,  packed  about  170  lbs.  to  bag . per  lb. 

Bishop’s  BestBird  Seed, any  quantity. .per  doz. 
Bjshop’s  Superior  Seed,  any  quantity.. per  doz. 
Bishop's  Bird  Gravel,  any  quantity. ...per  doz. 

(  uttle  Fish  Bone .  per  lb. 

Caraway,  about  1 15  lbs.  to  bag . .  •' 

Celery,  about  215  lbs.  to  bag .  “ 

Canary,  about  240  lbs.  to  bag .  " 

Coriander,  about  100  lbs.  to  bag .  " 

Excelsior  Bird  Seed,  24  pkgs.  to  case..per  pkg. 

Fennell,  about  220  lbs.  to  sack . per  lb. 

Flax  Seed,  100  lbs.  to  sack . . .  ” 

Flax  Seed  Meal,  100  lbs.  to  sack .  " 

Green  Kern,  ico  lbs.  to  sack . . .  " 

Hemp,  225  lbs.  to  sack .  “ 

Hirsh,  about  100  lbs.  to  sack .  '• 

Millet,  about  too  lbs.  to  sack . """  " 

Moan,  about  no  Ibs.  to  sack.............;.’  ** 

Mustard  Seed,  225  lbs.  to  sack..;..";;;.;;  " 

Poppy  Seed,  about  no  Ibs.  to  sack......  •  • 

Rape  Seed,  about  250  lbs  to  sack .  “ 

Sunflower  Seed,  about  115  lbs.  to  sack..  “ 

By  the  full  bag  will  make  any  of  the  above  seeds 
%c.  per  lb.  less. 


.14 
1.20 
1 .08 
•45 
■35 
.n 
.  n 
■04% 
•°5 
.08 
•r4 
•°5 
.02% 
■09 

.04 

.06 

.06 

.09 

.09 

.09 

•  05 % 
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NEW  YORK  PRICE-LIST 

Revised  Weekly  for  the  “  Grocery  World  and  General  Merchant.” 

NOTE.— Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York . 


MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses —  Per  gal. 

Fancy,  bbls . 42  @-45 

Choice,  bbls .  -4° 

Good,  bbls . 26  @-3° 

Fancy,  qt.  jars . per  doz.  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle . 41  @  *43 

Prime . *37 

Good  .  •  35 

Ordinary .  -22 

Blended,  fancy .  -36 

“  choice .  *33 

“  good .  -  3° 

2-lb.  tins,  3  doz . per  case  2.90 

Quarts,  2  doz .  l*  2  *9° 

Sugar  Syrup— 

Pure,  extra  fancy . 35  @-3° 

“  choice.... .  *24 

Blended,  fancy .  *-32 

Choice .  ,29 

V anilla  Drips . % . 29  @  •  3° 

2- lb  tins,  2  doz . per  case  1.95 

2^-lb.  tins,  2  doz . . .  “  2.30 

3- lb.  tins,  2  doz .  u  2.50 

5-lb.  tins,  1  doz .  u  2.25 


SALT  FISH. 


Mackerel —  "er  bbl. 

Extra  Shore  Bloaters,  count  8s@95 .  32.00 

Georges,  count  no@n5 .  25.00 

Cape  Shore,  medium,  count  i6o@I75 .  14-  5° 

Medium  Irish  2s,  thin,  count  30o@4oo .  14.00 

Norway,  count  400®, 450.. .  21.00 

“  “  300@350 .  24  00 

"  new,  count  240(5)270 .  18.00 

“  “  3oo@.35o .  16.00 

“  "  35o@4oo .  15-5° 

Codfish—  Per  lb. 

Fancy,  strips,  60  lb.  boxes . 

“  bricks,  40-lb.  boxes . 09 

“  middles,  40  lb.  boxes . 12 

Choice,  strips,  40-lb.  boxes . o8j4 

u  middles,  40  lb.  boxes . o8J4 

Hake,  bricks,  40  lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07 

Herring,  Smoked — 

Scaled,  per  box . ,. . 15 

Halibut,  fancy,  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . . . 


TEAS. 


Gunpowder —  Per  lb. 

Common  to  fair . 15  @.18 

Superior  to  fine . 20  @  25 

Extra  fine  to  finest . 28  @.35 

Choicest . 45  @-65 

Imperial  — 

Common  to  fair . 22  @.25 

Superior  to  fine . 30  @  .35 

Extra  fine  to  finest . 40  @ .  45 

Choicest . 50  @.55 

Young  Hyson — ■ 

Common  to  fair . 16  @.18 

Superior  to  fine . 22  @.30 

Extra  fine  to  finest . 35  © .  40 

Choicest . 45  @.60 

Hyson — 

Common  to  fair .  .  14 

Superior  te  fine .  .  18 

Extra  fine  to  finest .  .25 

J  apan — 

Common  to  fair . 

Superior  to  fine . 23  @.25 

Extra  fine  to  finest . 28  @  .30 

Choicest .  .32  @.38 

Basket-fired,  common  to  fair . 22  @ .  25 

“  superior  to  fine . 28  @30 

“  extra  fine  to  finest . 32  @.38 

“  choicest .  .45 

Dust .  .  12l/2 

Oolong — 

Common  to  fair .  .17 

Superior  to  fine . 17  @.22 

Extra  fine  to  finest . 25  @.35 

Choicest . 40  @.65 

Fouchong — 

Common  to  fair . 17  @.18 

Superior  to  fine . 20  @.25 

Extra  fine  to  finest . 30  @  35 

Choicest . 40  @-.60 


ROASTED  COFFEES. 


Sumatra —  Per  lb. 

Mandheling,  fancy  brown . 36 

Old  Government,  best . 29 

“  choice . 27 

“  prime . 25 

good . 23 

Mocha — 

Genuine  Arabian . 28 

Maracaibo — 

Cucuta,  best . 16 

"  choice . 16 

“  prime . . . 15 

“  good . 14 

Laguayra — 

Caracas,  finest . 20 

"  choice . 17 


Peaberry — 
Santos,  fancy . 
<l  choice. 
“  fine... 

Rio,  fancy . 

“  choice  ... 

“  fine . 

Santos — 

Best . 

Choice . 

Prime . 

Good  . . 

Fair . 

Rio — 

No  1,  golden .. 

No.  2 . 

No.  3 . 

No.  4 . 

No.  5 . 

No.  6 . 

No.  7 . 


•J7/4 

•  17 

.  16 

•  17 

•  I 
.16 

.  16 

.15 

•  14^ 

■  13% 

.iaK 


•  14 

•  13  % 

•  '3 

■  12^ 


SPICES. 


Whole,  bags  or  bbls — 

Allspice . 

Cassia  buds . 

Cinnamon,  mats . 

“  Twaio . 

“  Ceylon . 

ft  Batavia . 

**  Saigon . 

Cloves,  Zanzibar . 

“  Amboyna . 

“  Penang . 

Ginger,  African . . . 

“  Jamaica,  bleached . 

“  “  unbleached . 

“  Calcutta .  . 

Nutmegs,  75®  80s . 

“  io5@nos . 

tl  I30@i40s . 

Black  Pepper,  Singapore . 

**  shot . 

White  Pepper,  Singapore . 

“  fancy . 5r... 

Red  Peppers.., . 

Pure  Ground,  highest  grade,  6@io-lb. 
boxes — 

Allspice . 

Cinnamon,  extra  . . 

**  Saigon . . 

Cloves . . 

Ginger . 

Nutmeg . 

Black  Pepper . 

White  Pepper . 

Cayenne  Pepper . 

Paprika . 

Mace,  straight  Penang . 

Mustard . 

Pure  Ground,  ^-lb.  tins,  case  2  doz. — 

Allspice . 

Cinnamon,  China . 

“  Saigon . 

Cloves . 

Ginger,  African . 

“  Jamaica . . . 

Mace . 

Mustard  ,...v . 

Nutmegs . 

Paprika . 

Black  Pepper . 

Cayenne  Pepper . 

White  Pepper . 


Per  lb. 
.07 
•35 
.  10 


.20 

•  23  @  >27 
.25  @.30 

•75 

.17  @20 
•25 

•  35  @-38 

.68 

.21  @.22 

.20  @.2I 

08 

.22  @.25 

.l8  @.20 

.IO^@.I2 

.14 

.15  @.I7 

.25  @.30 

•15 


•15  V2 
•26  ^ 
•  73/4 
.26^ 
•14 
•39^ 
.18 

•25 

.22I 


.41 

.87^ 
.2454 
Per  doz. 
.  .76 

.  1. 10 

.  2.50 
.  1. 10 

.  .76 


1  00 

2  92 
1.05 

1.50 
1  -45 
.96 
.98 
1.56 


CANNED  GOODS. 
Vegetables. 


Asparagus — 

Mammoth,  white,  2%s,  unpeeled, 

California . 

Medium,  green,  2^s,  California..  .. 

Tips,  green,  is . 

“  white,  California,  is . 

Beans,  Baked — 

Standard,  plain,  is . 

“  plain  or  sauce,  2s . 


Fancy,  plain  or  sauce,  2s.... 

“  “  3s.... 

Beans,  Lima — 

Fancy, is . 

“  2s . . . 

Extra  standard,  2s . 

Standard . 

Soaked . 

Beans,  Stringleis — 

Fancy, 2s . 

“  is . 

Extra,  2s . 

“  standard,  2s . 

Standard,  2s . 

li  not  stringless,  2s. 
Beans — 

Yellow  Wax,  fancy,  2s . 

“  standard,  cut, 

Red  Kidney,  2  . 

Corn — 

Fancy  Maine,  2s . 

“  New  York,  2s.. . 

Standard  New  York.  2s . . 

Maryland,  2s,  Maine  style.. 
Other  standard  grades,  2s.. 


Per  doz. 

4  75 
3-25 

2- 75 

3- 75 

•55 

•75 

@  .80 

1. 00 

@1 .05 

.90 

@i-35 

1 . 10 

@1 .80 

1  -35 
1.50 

i- 15 

@1  -25 

1 . 10 

@1.15 

•75 

@  .85 

2.00 

@2  10 

1 .10 

@1-35 

1 . 40 

@i-75 

1 . 10 

@115 

.90 

.80 

1.20 

@1.25 

1 .00 

(qi.IO 

.85 

@1.00 

1  20 

@1.25 

1. 00 

@1.10 

.90 

@1.00 

•75 

@  80 

Peas — 

Smallest  sifted,  2s .  2.10 

Extra  sifted,  2s .  1.60  @1.75 

Sifted,  2s .  1. 15  @1.35 

Telephone,  2s .  1.25 

Sweet  wrinkled,  2s... .  1.40  @1.60 

Standard  Early  June,  2s .  1.00  @1.10 

Soaked.  2s . 75  @  .80 

Succotash — 

Extra  fancy  Maine,  2s . ....] .  1.40 

Fancy  Maine,  2s .  1.10  @1.25 

Extra  standard,  2s . 95  @1.00 

Pumpkin — 

Fancy,  3s .  1.10  @1.20 

“  gals .  2.40 

Squash — 

Fancy,  3s .  1.20 

Tomatoes — 

5 y2  in.  cans,  fancy  New  Jersey .  1.60 

5^-in.  cans,  extra  standard  New 

Jersey . . .  1 .40 

5-in.  cans,  standard  New  Jersey  ....  1 . 15 

Standard  Maryland,  No.  3 . 95  @1.00 

2-lb.  cans . 75  @  .80 

Standard  New  Jersey,  gals .  2.75 

Extra  standard  Maryland,  gals .  2.50 

Glass  jars,  qts .  2.75 

Beets — 

Fancy  Strawberry,  3s .  1.40  @1  60 

Cut,  3s .  1. 10  @115 

Sweet  Potatoes,  3s .  1.15 

Sauer  Kraut,  3s . 95  @1.10 

Spinach — 

Standard  Maryland,  3s .  1.15  @1.40 

Fancy  New  Jersey,  3s .  1.40  @1.65 

Gals .  4  75  @5-oo 


FRUITS. 

California. 

Apricots — 

Extra,  254s . 

**  standard,  2%s . 

Standard,  2%s . 

Gals . 

Cherries — 

Extra,  white,  2l/2s . . 

“  standard,  white,  2^s . 

Standard,  white,  2l/2s . 

Extra  standard,  gals . . . 

Bartlett  Pears — 

Extra  fancy,  2^s . 

“  2J4S . 

il  standard,  2j4s . 

Standard,  2l/2s . 

Plums,  Egg  or  Gage- 

Extra  fancy . . . 

“  standard,  2x/2s . 

Standard,  2V2s . 

Gals . 

Peaches — 

L.  C.,  extra  fancy,  2l/2s . 

"  “  . 

Crawford,  extra  fancy,  2^s . 

“  “  standard,  2%s. .. 

Eastern. 


Pears — 

Fancy  New  York,  2s . 

“  “  State,  2j^s. 

Standard,  2s . 

Pineapples — 

Sliced  or  grated,  2s . 

“  is . 

Pie,  grated,  gals . 

Singapore,  i%s . 

Plums,  egg,  3s . 

“  gage,  3s  . 

Apples — 

Gals . 

Strawberries — 

Fancy,  2s . 

Extra,  2s . 

Raspberries — 

Red,  fancy,  2s . 

Standard,  2s . 

FISH. 


Lobster — 

Flat,  is . 

“  K  s . 

Kippered  Herring — 

is . . . 

Alaska  Salmon — 

Pink,  is . 

Medium  Red . 

Choice  Red,  is . 

Columbia  River  Chinook  Salmon — 

Flat,  . 

Tall,  is . 

Flat,  is .  ... 

Oval,  is,  steaks . 

Sardines  — 

Domestic,  #s,  oil,  ioo  tins . 

“  s,  mustard,  50  tins... 


Per  doz. 
2.25 

1- 75 

5  25  @6.25 

2.75 

2.40 

2- 35 

7.50  @9. 2£, 


3-25 

2.40 

2.40 

2.00 


2-75 

2  OO 

1- 75 

5.50  @7.00 

3  25 

2- 75 
2-73 
1.85 


2  25 
1 . 10 

1. 15 


i-75 
2  90 
1.50 


@2.40 

@1.20 


3.00 

^1.25 


2.25 

3.00 

1.85 

2-75 


5.00 
2.50  @2.75 

1.50 

1. 10 

1.25  @1.30 
1.40  @1.50 

1.25  @1.30 
2.00 
2.  20 
3.00 

3.35  @6.00 

2.65  @4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins —  Per  lb. 

Fancy,  i-lb.  cartons .  .09 

Smyrna  Sultana,  fancy,  6  crown,  30 
lbs . . .  .14 


Smyrna  Sultana,  choice,  4  crown,  30' 

lbs . 

Cleaned  Sultanas — 

Smyrna,  fancy,  i-lb.  cartons . 

“  choice,  i-lb.  cartons . 

California,  1  lb.  cartons . . . 

Loose  Raisins — 

Valencia,  4  crown,  28  lbs . 

California,  4  crown,  50  lbs . . 

“  3  crown,  50  lbs . 

“  2  crown,  50  lbs . . 

Figs— 

Baskets,  1  and  2  lbs . 

Layers,  2^  in.,  10  lbs . 

2%  in.,  12  lbs . . . 

2^-in.,  12  lbs . 

2-in.,  12  lbs . 

Currants — 

Fancy,  i-lb.  cartons . 

Cleaned,  choice,  i-lb.  cartons . 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron — 

According  to  quality . 

Lemon  Peel — 

According  to  quality . . . 

Orange  Peel — 

According  to  quality . 

Fard  Dates — 

60  ibs  ,  bulk . 

i-lb.  pkgs.,  30-lb.  case . 

Persian  Dates — 

60  lbs . 

Prunes,  California,  25-lb.  boxes — 

Epineuse,  20@30 . 

3o@4o,  choice . 

40@so,  “  . 

5o@6o,  “  . 

6o@7o,  tl  . 

7o@8o,  '*  . 

Choice,  50-lb.  box — 

6o@7o,  8o@9o . . . 

7o@8o,  9o@ioo . 

Fancy,  25-lb.  boxes — 

4°@5° . . . . 

5o@6o . . . 

6o@7o . 

7o@8o . . . 

Oregon.  25-lb.  boxes — 

3°@4o . — 

4°@'5° . 

Apples — 

Fancy,  50  lbs . 

“  i-lb.  cartons  . 

Prime,  50  lbs . . . 

Choice,  i-lb.  cartons . 

Peaches — 

Fancy,  peeled,  25  lbs  . 

ft  unpeeled,  25  lbs . 

Extra  choice,  Muir . 

Apricots — 

Royal,  extra  fancy,  25  lbs . 

“  fancy,  25  lbs . 

tl  choice,  25  lbs . . . 

Moorpark,  fancy,  25  lbs . 


.0 

.15  @.r 

.0 


.0 

.0 

•  14  lA@-t 

,iij4@.  t 

.O 

.1 

.O 

.O 

.O 

.O 

.O 


.  I* 


.O 


.O 


•  I 


.O. 


NUTS. 


Almonds — 

Jordan,  shelled,  large,  28  lbs.... 

Valencia,  28  lbs . . 

Flot,  shelled . 

In  shells — 

California,  paper  shell,  80  lbs. 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . . 

Brazils — 

New,  large,  180  lbs . . . 

Filberts — 

Turkish . ^ . 

Sicily,  130  lbs . 

Jumbo,  Naples,  no  lbs . . 

Long,  Naples,  no  lbs . 

Pecans— 

Polished,  80  lbs.4. . 

Louisiana,  paper  shell . 

Walnuts — 

Chili,  1007  crop . 

Grenoble,  220  lbs . 

Marbots,  no  lbs . 

Cornes,  no  lbs . . 

Mixed  Nuts — 

Strictly  fancy,  25  lb.  Poxes . 

Extra  choice.  25-lb.  boxes . 

Choice,  125-lb.  bags . 


.48 


•13 

.  11 


@.5. 

•3. 


.  1 


.  10 


.  ic 


@.i* 


.ii 

•  <a 


.it 

@14 
@  ■  IS 


IMPORTED  GROCERIES. 


Imported  Sardines,  roo  in  case —  Per  case. 


Reduced,  ^s,  boneless . 

“  ^s,  with  bones .  7.00@22.00 

French,  i^s,  boneless . 

“  yx s,  with  bones .  17.oo@22.oc 

High.  yx s ,  boneless .  24.50® 27.0c 

y2 s,  boneless .  15.oo@40.0c 

French  Vegetables,  100  in  case — 

Peas — 

According  to  quality .  11.oo@2o.0c' 

Mushrooms —  ^ 

y2 s,  according  to  quality .  16.oo@35.oc 

yxs,  according  to  quality .  15.00@20.00 

String  Beans — 

According  to  quality .  i2.oo@i7  oci 

Lima  Beans — 

According  to  quality .  18.00@20.OC; 

Brussels  Sprouts .  12.oo@16.0c 

French  Macaroni,  cartons,  25  lbs. ..lb.  .o8@  .oc 
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Grocery  World  and  General  Merchant  Prices  -Current. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  wilt 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

Column. 

Sugar . „ .  i 

Butter  .  6 

Dressed  Poultry . 25 

Corn  Starch . 31 

Laundry  Starch .  31 


DECLINES. 

ADDITIONS. 

Column. 

Column. 

Cider,  bbls .  27 

WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Beans . ...60  lbs. 

Medium  Beans . 60  “ 

Pea  Beans . 60  ** 

Red  Kidney  Beans . 58  “ 

Hominy . 56  “ 

Pease . 60  “ 

Barley . 48  “ 

Potatoes .  56  “ 

Flaxseed . 58  “ 

Onions . 55  " 

Shellbarks . 48  " 


COL. 

Alarm  Cash  Drawer . 18 

Alum.... . 26 

Ammonia .  3 

Ammunition .  6 

Axle  Grease .  3 


Bags,  Paper .  .  23 

Bag  and  Twine  Holders.. ..18 

Baking  Powder .  3 

Barley . 17 

Bath  Brick . 32 

Beans . 17 

Blacking,  Shoe .  4 

Bluing .  6 

j,  Borax . 26 

l  Brooms . 33 

Brushes .  35 


Buckwheat  Flour . 17 

Bung  Borers . ii 

Butchers’  Sundries . 25 

Butter  Dishes .  34 

Butter .  6 

Butter  Color . 26 

Camphor . 26 

Candies . 10 

Candles .  6 

Canned  Goods .  7 

California  Fruits .  7 

Vegetables .  7 

Fish .  8 


COL. 

Pie  Fruit . 

.  8 

Sardines . 

Meats . 

Soups . 

Capers . 

Catsup . 

Cereal  Specialties . 

. 17 

Cereal  Coffee . 

Cheese . 

Chocolate  and  Cocoa  .. 

Chewing  Gum . 

. 27 

Cider . 

Clothes  Pins . 

Cocoanut . 

Codfish . 

. 19 

Coffee . 

Chicory . 

.  5 

Coffee  Mills . 

. 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . . . 33 

Cutters,  Tobacco . 18 


Delicatessen . 14 

Dressed  Meats . 24 


COL. 


Drugs,  Grocers' . 26 

Eggs .  16 

Essence  of  Coffee .  5 

Extracts . 27 


Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising .  17 

Buckwheat . 17 

Fly-paper . 32 

Food,  Bird . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried. ...19 
Foreign,  Dried . 19 


Gelatine . 18 

Gravel,  Bird . 32 


Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 20 


COL. 


Ink . 20 

Insect  Powder . 26 

Ironing  Wax . 32 


Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . 25 

Junket  Tablets . 27 

Ketchup . 11 

Lamp  Goods . 20 

Lard . 24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice  . . 26 

Lime . 20 

Live  Poultry . 25 

Lye  and  Potash . 21 

Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 21 

Molasses . 33 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . 26 

Noodles,  Egg . 17 

Nuts . 

Oat  Meal . 17 

Oils . 22 

Oil,  American . 22 

Olive  Oil .  22 

Olives . 22 

Paper . 22 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 23 

Peas,  Dried . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . 25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL. 


Preserves . 25 

Provisions . 24 

Puddine . 18 

Putty . 26 

Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 

Sago . 17 

Salad  Dressing . 28 

Sal  Soda . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scales? . 18 

Scoops,  Grocers’ . 18 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


COL 


Spices . 30 

Whole . 31 

Starch . 31 

Stove  Polish . 31 

Soap  Powders . 30 

Sugars .  1 

Sulphur . 26 

Sundries . 32 

Syrups . 33 

Tacks . 32 

Tapioca . 17 

Tar .  27 

Teas .  1 

Tobacco,  Chewing . 36 

Smoking . 36 

Cutters . 18 

Twine  Holders . 18 

Twine . 32 

Vermicelli . 18 

Vinegar . 24 

Washboards . 34 

Wax,  Fruit  Jar . 32 

Wrapping  Paper . 22 

Wooden  ware . 34 

Yeast’Cakes . 36 


— I — 


— 2 — 


—3— 
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SUGAR. 

Confectioners'  Lozenge,  XXXX . 

"  Powdered . 

**  Crown  A . 

“  Crystal  A . 

**  Coarse  Granulated . 

Eagle  Tablets . 

Crystal  Dominoes . . 

Cut  Loaf . 

Patent  Cubes . 

Powdered . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Granulated . ««« . 

Fine  Granulated . 

in  50-lb.  bags  packed  2  in  100- 

lb.  bag . 

in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

in  10-lb.  bags  packed  10  in 

100-lb.  bag . . . 

in  5-lb.  bags  packed  in  bbls.... 
in  5-lb.  bags  packed  in  100-lb. 

bags . 

in  a-lb.  bags  packed  in  bbls.... 
in  a-lb.  bags  packed  in  100-lb. 

bags . . . . . 

in  2-lb.  cartons  in  cases . 

in  2-lb.  paper  packages  in 

cases . 

Confectioners’  A . 

1 — Keystone  A.. . 

s— American  A . . . 

3 — Centennial  A . 

j  4 — California  A . 

5—  Franklin  B . 

6—  Keystone  B . 

7 —  American  B . 

8 —  Centennial  B . 

9 —  California  B . 

xo — Franklin  Extra  C . 

11 — Keystone  Extra  C . 

!  12 — American  Extra  C . 

!  13 — Centennial  Extra  C . 

I  14 — California  Extra  C . . . /. . 

I  15— Franklin  C . 

16 — Keystone  C . 


5- 30 

5.20 

5.60 

5.25 

5.50 

6- 55 

7  •  $7lA 

6  03J4 


5-35 

5.20 

5.10 

5.10 
5  •  10 

5.10 

*-*S 

5-15 


S  -  25 
5-3° 

5-3° 

5.40 

5.40 
S  •  3° 

5-3° 

4-95 

4.90 

4-85 

4.8a 

4-75 

4.70 

4-65 

4.60 

4-55 

4-50 

4-45 

4.40 

4 -35 
4-3° 


TEA. 

Japans — Basket-fired . 

Japans — Pan-fired — Common  to  fair. 

Fine . 

Choicest . 

Formosa — Superior  to  Fine . 

Choice  to  Extra . 

Choicest . 

Foochow — Common,  cargo . . . 

Good,  medium . 

Superior . 

Fine . 

Choicest . 


Per  lb. 
20  @  35 
20  @  23 
24  (5)  28 
30  @  38 
18  (§*  20 

22  @  35 
40  @  50 
14  @  16 
17  @  22 

23  @  28 
30  @  35 

@  40 


Gunpowder — Choice  to  Extra .  29  @  35 

Choicest .  40  @  45 

Moyunk— Good .  27  @  30 

Fine .  35  @  40 

Choice .  45  @  50 

Choicest .  @  55 

Imperial — Superior  to  fine .  15  (§>  20 

Choice  to  Extra . 22  @  25 

Choicest .  30  @  35 

Young  Hyson — Superior  to  fine .  15  @  20 

Choice  to  Extra .  28  @  30 

Choicest .  35  @  40 

India — Common  to  Fine . 18  ®  38 

Ceylon — Common  to  Fine .  18  @  40 

English  Breakfast — Fair  to  Good .  14  @  27 

Choice  to  Extra .  18  @  28 

Choicest .  30  @  40 


PACKAGE  TEAS. 

Lipton's  Teas—  Per  lb. 

In  %  &  lb.  In  yA  lb. 

Ceylon  and  India,  No.  1 .  .45  .47 

Ceylon  and  India,  No.  2 .  .40  .42 

Ceylon  and  India,  No.  3.  .  .33  .37 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  2  .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 

Tetley's  Tea —  Per  lb. 

54  lb.  or  56  lb.  In  lead  or  tin,  25  lba.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Kx.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

i-lb.  Silver  Sacks .  22*4 

56-lb.  Silver  Sacks . 23 

5{-lb.  Silver  Sacks . 2354 

%-\b.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags . “  **  .19 

1  lb.  silver  bags .  **  "  •I9^6 

*4  lb.  silver  bags .  “  “  20 

54  lb.  silver  bags .  "  "  .21 

Packed  in  cases  containing  100  pounds. 


McCormick  &  Co.,  Banquet  brand,  Ceylon, 


Blended,  etc. —  Per  lb. 

i-lb.  canisters,  8-lb.  boxes . 45 

56-lb.  “  12-lb.  “  . 45 

54-lb.  “  10  lb.  “  . 45 

Trial  “  10-lb.  “  . 5° 

McCormick  &  Co.,  Bee  brand —  Per  lb. 

i-lb.  lithographed  cans,  20-lb.  boxes . 53 

56-lb.  “  10-lb.  “  . 55 

5^-lb.  “  10  and  20-lb.  bxs..  .57 

Travellers  pocket  canister,  4  doz... .per  doz.  .80 


AMMONIA. 

Per  doz. 


Purple  Ribbon.  16  oz.,  t  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  doz.  boxes .  1.50 

Purple  Ribbon,  54  gal*-  54  do z.  boxes .  2.70 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes . 75 

Colburn's  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  t  doz . . . 90 


AXLE  GREASE. 


Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  54  gross . per  gross  9. 25 

Mica,  54  gross . per  gross  8.40 

Peerless,  54  gross . per  gross  4.50 

Paragon,  54  gross . per  gross  5.50 


BAKING  POWDER. 


Sea  Foam  Baking  Powder — 

54  ib.,  4  doz.  in  case . 95 

54  lb.,  a  doz.  in  case .  x-75 

1  lb.,  x  doz.  in  case .  3  4° 

Davis'  O.  K.,  54 -lb.,  4  doz . per  dos.  .45 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,2doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  56  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s,  54"^b.,  4  doz . per  doz.  1.23 

Cleveland's,  54-lb.,  2  doz . per  doz.  *.28 

Leslie's, 54 -lb.  cans,  1  or 2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  56-lb.  cans,  2  doz.  cases . 90 

Leslie's  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5-lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 8256 

6  oz.  glass,  2  doz .  1  -0756 

6  oz.  glass.  4  doz .  1*04 

6  oz.  glass,  6  doz .  x  >03 

6  oz.  ,1  gross,  in4bbl . per  gross,  12.25 


Rumford  Baking  Powder  : — 


5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

56-lb.  cans,  2  doz  in  case . per  doz.  1 . 25 

i-lb.  cans,  1  doz.  in  case . per  doz.  2.50 

Royal,  ioc.  size,  4  doz . 86 

“  lb.,  4  doz .  1.30 

“  %  “  s  “  .  2.40 

“  1  n  1  “  .  4  «J 


BLACKING— Shoe. 


Shinola . «... . 

Shinola,  54  gross  in  box . 

Blackola,  1  doz.,  10  cent  size. 
Blackola,  3  doz  ,  10  cent  size. 

Mason's  No.  x,  U  gross . 

°  “  . 

•  t  a  ,  «« 

3»  . . 

<<  1  *  ^  ** 

44  40  J  44 

T.  M.  French . 


..per  doz. 
per  gross 


,per  gross 


per  doz. 


•75 

8.50 
.fo 

6.90 

0  .*« 

s  .60 

*  *5 
4  55 

7.50 

1 .  *0 


SHOE  DRESSING. 

Mason's . 

Acme,  1  doz . 

Bixby's  Royal  Polish,  x  doz . 

Bixby  Tet  Oil  Polish . . . 

Browrns  Shoe  Dressing,  1  doz . 

Brown's,  Army  and  Navy,  x  doz . 

Boyer’s  Frencn  Dressing . 

"  Oil  Polish. . . . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edee  Polish,  black . 

Boston  Waterproof,  black . 

Boston  Jr.  Waterproof,  black,  10-cent  size... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large,  black.. . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . 

French  Glose,  black,  self-polishing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Comoination,  russet . . 

Star  Combination,  russet.. - . 

Dandy  Russet  Paste,  large . 

Bossola  Waterproof  Paste  Polish,  .aige . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  deans  dirty  canvas  shoes . 

Ouick  White,  deans  dirty  canvas  shoes. . 

Oil  Paste  black,  never  dries  up,  large  uaM 


.78 
>.«5 
.78 
.  80 
80 
.80 

•  «5 
75 
7» 

•  7® 


a.  00 
1.00 

.85 

85 

a  .00 
75 
a.  00 
■05 
75 
•75 
a  .00 

•75 

•  75 

■  n 

t 

2.00 

•  75 


36 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


— 5— 

GREEN  COFFEE. 


Per  lb. 


Rio,  Golden,  fancy . 09  @.og% 

“  prime .  @.08 

“  choice .  @-07/4 

Santos,  Peaberry,  extra  fancy .  @.1234 

“  fancy . 10  @.10*4 

'*  choice .  @.©9/4 

Maracaibo,  strictly  fancy,  mild . 12  @ .  1234 

“  choice .  @.ii>4 

Washed  Caracas,  fancy . 14  @.14 34 

Laguayra,  fancy .  @  10 y 

Java,  extra  fancy  Old  Government . 2o34@-2i 

“  extra  fancy .  @.20 

"  fancy . . .  @19/4 

Mocha,  j/q  and  y  bales,  genuine,  finest...  @.19 

“  Seed,  Santos,  fancy .  @.10 54 

“  “  choice .  @.ioj| 


ROASTED  COFFEE  IN  BULK. 


Rio,  Golden,  extra  fancy . 

(i  Prime . 

**  Choice . 

“  No.  2,  bags  about  50  lbs . 

Santos,  Peaberry,  extra  fancy . 

“  extra  fancy . 

“  fancy . 

“  choice . 

Laguayra,  fancy . 

Maracaibo,  choice . 

“  fancy . 

“  extra  fancy . 

Java,  extra  fancy  Old  Government.. 

“  fancy . 

Mocha,  finest . 

Lipton's  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 


@.12 
@.10 
@.09^ 

@.08  34 

@ .  16 

@.13 
@•12^4 

@.I2 
@.I4 
@14^ 
@.I5 
@.i5M 
@.25^4 

@.2454 
@.23  34 

. 22 

2  . 20 

3  . 17 

•  .  4 . M 

Packed  in  25  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags 


PACKAGE  COFFEE. 


Sold 


Two  per  cent,  discount  on  package  coffee, 
on  the  equality  plan. 

New  York  Card  Price.  ioo-lb.  Cases.  6o-lb.  Cases 

Ariosa  .  15K  JSM 

Arbuckle  s  Seven  Day .  ioy  10^ 

Lion . I3>4  13'A 

B.  Fischer  &  Co.— 

Hotel  Astor  Coffee,  i-lb  tins . 26 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . . 20 

“  50-lb.  tins . Zg 

**  barrels . x8 

Viv,  lbs . j6 

“  50-lb.  tins . !5 

“  barrels . . . 14 

Ground  or  pulverized  without  extra  charge. 
Lipton's — 

Special . 

Perfection . 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 

Triunfo,  24  2  lb.  cans . 29 

“  48  i-lb.  cans . 2934 

Trinidad,  60  or  100  i-lb.  cartons . 26 

"G-A"  Blend,  20  3-lb.  cans . 

La  Cruzada,  60  or  100  i-lb.  cartons . 

Iowa,  60  or  100  1  and  a-lb.  cartons . 

Tumbala,  60  or  100  i-lb.  cartons . 

Quezal  (after-dinner),  12,  24  or  48  J4-lb.  cans 
Per  y2  lb . . 


.26 

.20 


.24 

.21^4 
•  i8J4 
.1634 
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Duck,  kegs,  12^  lbs .  4.75 

“  kegs,  6%  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4-75 

"  kegs,  12J4  lbs .  2.65 

n  "  ’  “  kegs,  6^  lbs .  1.50 

Drop  Shot,  1  to  10,  bags,  25  lbs .  1 .85 

BB,  bags,  25  lbs .  2  .io 


BLUING— Dry. 

Pei  gross 

Barlow  s,  small,  2  doz .  2.60 

“  large,  1  doz .  5.20 

Sawyer’s,  No.  1,  6  doz .  1.50 

“  No.  3,  3  doz .  3.35 

Colburn’s,  No.  1,  4  doz .  1. 60 

No.  2,  3  doz .  2.50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.60 

.  “  “  2  oz.,3doz .  4.80 

Reckitt’s,  5c.  and  10c.  asst.,  8  lbs .  Per  lb.  .  30 


BLUING— Liquid. 

Per  gross 

Boyer’s  Bengal,  8  oz.,  %  gross .  3.85 

Army  and  Navy,  No.  8,  3  do:! .  5. 10 

Crystal,  No.  2,  3  doz .  3.00 

Jack  Rose,  No.  14,  3  doz .  5.00 

Troy,  No.  32,  bbls.,  6  doz.  barrel .  5  50 

Frenjh  Laundry,  large,  ]/2  gross  in  barrel .  2.45 


BUTTER. 

Tub  Butter — 

Creamery,  extra,  6o-lb.  tubs  . 

first,  “  . 

“  second,  tf  . 

tl  third,  “  . 

"  imitation,  30-60  lbs . 

“  5  and  10-lb.  rolls,  60  and  ioo- 

lb.  boxes . 

Ladles,  30-60  lbs.,  bakers'  use . . 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs. 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes .  . 

Sheaf (’‘400”)  Elgin,  20-50-lb.  boxes . 

Sheaf. . . 

Milhen  Farm,  lbs.  and  34  lbs . 

Gurnse,  lbs.  and  34  lbs . 

Belle  Spring . 


Per  lb. 

28 
27 
26 

25 

24 

29 


CANNED  GOODS. 

X°I?at0T«—  Per  doz. 

Mrs.  Hancock's,  frying . 1.20 

DuBois’,  frying .  1I3 

Jersey  King,  No.  3,  standard  Jersey . 9234 

“  5-case  lots . gQ 

Silver  Lake,  fancy  Jersey .  1.05 

“  Jersey,  No.  3 .  1.00 

Peerless,  extra  fancy,  No.  3 . 95 

Plantation,  No.  10,  standard,  y2  doz .  2.  30 

Silver  Lake,  No.  10,  1  doz .  2.75 

Golden  Rule,  off  standard . 8234 

Alta,  No.  2  good . 62  J4 

Favorite,  No.  10,  1  doz .  2.50 

Brandywine  Hill  ,  extra  fit ncy .  1.10 

Bull  Dog,  extra  standard  2s . . (=234 

Mrs.  Lippincott's,  Frying .  1.25 

Lima  Beans — 

Tinsley’s,  extra  small .  x  .25 

Silver  Lake .  1  ,00 

Early  Autumn . g2y 

Boyer’s,  No.  2 . ^0734 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  fancy . .  x  50 

Boyer’s,  2s . !.!!""  .57% 

Acorn,  3s . 85 

“  No.  2 . 57y 

Safe,  No.  2 . . 

White  Wax  Beans — 

Boyer’s,  No.  2 . 60 

Acorn,  No.  2 . SlVi 

Brandywine  Hills,  No.  2 .  1.10 

Winsom,  N.  Y.,  No.  10,  1  doz .  3  60 

Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain .  1.35 

“  No.  3,  tomato  sauce .  1.55 

Campbell’s,  No.  2,  plain . 8734 

No.  2,  sauce . go 

Oxford,  No  3 .  1.05 

Narragansett,  No.  3,  tomato  sauce .  1-37/4 

Van  Camp’s,  No.  1,  sauce,  4  doz . 8734 

No  2,  sauce,  2  doz .  1.3234 

Moore  &  Brady,  No.  3,  plain. . . 85 

No.  3,  sauce. ...jy. . . . 90 

No.  1,  picnic  size,  plain . 42*4 
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California  Canned  Fruit. 

Apricots — 

Extra  quality . 

Extra  standard . ” 

Standard . 

Pears — 

Bartlett,  extra  quality,  234s .  2.25 

“  extra  standard,  2^s . . .  2*20 

“  standard,  2%% . 2.oo 

Cherries — 

Extra  quality,  254s .  2.60 

Extra  standard,  2%s . . . 

Standard,  234s . 

Peaches — 

Goddess,  No.  234,  ex. standard,  lemon  cling  2.00 
1  loga,  No.  234,  extra  standard,  lemon  cling  1  95 

Valley,  No.  234,  standard,  lemon  cling .  1  80 

Agate,  No.  2%,  standard,  lemon  cling .  1  7Q 

Lake  View,  No.  2%,  yellow,  free . ‘  I#’70 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz .  1  35 

Columbus,  No.  234,  pie,  peeled,  yellow,  free  1 .35 
plums  '  No.  234,  pie,  peeled,  lemon,  cling  1  40 

Egg,  extra  standard.... . . . 

Green  Gage,  extra  standard . 

Egg,  standard . ’]”*’"  1 

Gage,  standard . .  1^35 


Per  do 
3-40 
2.10 
1.50 


2.50 
2  25 


47/4 

•45 

•97M 

•05 

•50 

•95 


CANDLES. 


Per  lb. 

.10^4 


&  G.,  8’s,  30  lbs . 

“  16’s,  30  lbs . . . 

Paraffine,  4’s,  6's,  8's  cartons,  36-lb.  cases, 

„  per  lb . 0834 

Searchlight,  hotel,  16's,  30  lbs . 0934 

Pearless,  hotel,  16’s,  30  lbs . j0y 

Bright  Light,  16's,  30  lbs . per  box  2.00 

Werk's,8’s,  30  lbs . /. . IX 

f  16's,  30  lbs . . 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller's  “Kosyr'’ — 

50  tins  inbox . per  box 

l.ins  box . per  carton 

2-lb.  tins . .  doz 

George  Floto’s  Sons—  Per'  gr' ss 

Cotiee^ Lssence,  %-gross  improved  cans .  2 . 25 

Mi-gross  cans,  tin  ends .  2.70 

“  ^-gross  cans,  all  tin .  2  8c 

Vienna  Coffee  Essence,  Manilla,  %  gross.... 

Package  Chicory,  65-lb.  cases . per  lb! 

Hummel’s  Essence,  tin  can,  y2  gross,  per  gross 
“  tin  ends,  “  “ 

“  “  improved  “  “  ... 

Chicory,  Selig’s  65’s .  0j3/ 

‘  English,  ground,  bags  about  160  lbs...  osCf 

Francks’,  stick,  65  lbs .  - 

“  Muller’s,  Columbus  brand,  5  sticks 
to  lb.,  65  lbs . . . 


3-9° 

■95 

5-75 


2.25 

•04K 

2.85 

2.70 

15 


•  o6J4 
■  °4  Va 


Gross 

4i5 


JARS  AND  JAR  RUBBERS. 

Glass  Jars. 

Pints . 

Quarts .  4.45 

Half-gallons .  6.80 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz.  .  17 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  J 4  gro.,  no  rubbers. ..per  gro.  2.10 
Jar  Rubbers — 

Lip,  wide . per  gross 

Acme,  wide,  i-lb.  cartons,  25-lb.  box. .per  lb. 

“  medium,  1  doz.  cartons . per  gross 

Reliable,  white  rubber,  wide . 

* 1  **  medium . 

Black,  medium . per  lb. 

(25  lb.  lots  1  cent  per  lb.  less.) 


.85 

.2734 

.40 

.26 

.26 

.25 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs . 

“  B,  kegs,  25  lbs . 


2-35 

1.50 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram.. ..per  doz. 

Sage .  * 1 

Thyme .  l< 

Savory .  “ 

Special  case  assortment,  2 
doz.  Sweet  Marjoram,  1 
doz.  Sag;,  34  doz. Thyme, 
34  doz.  Savory....  per  case 
Colburn’s  "A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

34-lb.  cartons.  1  doz . per  doz. 

34-lb.  “  “  .  - 

34-lb.  “  “  .  “ 

34-lb.  screw  cap  bottles,  2  doz .  “ 

34-lt>.  square  cans,  2  doz .  “ 


•25 

•25 

•25 

-25 


.40 

•75 

1.25 

.90 

.85 


“  No.  1,  picnic  size,  sauce.... 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

“  No.  3,  tomato  sauce. ... 

Midnight  Lunch,  No. 

1,  4  doz . 

Schimmel's,  No.  1,  sauce  .  . 

“  No.  2,  sauce . 

No.  2,  plain . 90 

Bunker  Hill,  No.  3,  plain . 7734 

“  No.  3,  tomato  sauce . 80 

Snider’s,  tomato  sauce,  No.  3,  2  doz .  1.  70 

No.  2,  3  doz.  . .  1 .3234 

11  “  No.  1, 4  doz . 85 

Sunnyside,  sauce.  No.  3,  2  doz . 8734 

plain,  No.  3,  3  doz . 8734 

sauce.  No.  1,  4  doz . 4734 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 75 

Van  Camp’s,  No.  2,  2  doz . 7734 

Corn — 

Paris,  fancy  Maine .  1.20 

American  Beauty,  extra  fancy,  Shoe  Peg . 85 

Cream  of  Susquehanna . 95 

Baker’s,  G.  W.,  whole  grain . 75 

Shoe  Peg,  Susquehanna,  No.  2 . 85 

<(  Osborn’s.., . 7734 

Mark,  crushed .  .70 

Rex,  No.  2,  fancy,  whole  grain . 6734 

Vanity,  No.  2,  whole  grain . 65 

Peas — 

Tres  Fins,  ioo.cans . . .  13.  75 

French,  very  fine,  100  cans .  13  50 

“  fine,  100  cans .  n-75 

“  medium,  ioo  cans .  10.25 

Boyer’s,  Midgets  .  1.55 

“  Extra  Sifted .  1.25 

“  Sifted .  1. 10 

“  Early  June . 95 

Jumbo  June . 90 

B.  B.  F  ,  Early  June .  1.00 

Hermit  brand.  No.  2,  soaked . 5234 

Lotus,  Sweet  Wrinkle,  No.  10 .  4.50 

Brandywire  H ills,  Extra  Sifted .  1.50 

Kent  County,  Silted . . 87J4 

Our  Favorite,  No.  2 . . 8734 

Plantation  Standard.  Early  June,  No.  2 . 8234 

Pride  of  Delaware  Standard,  No.  2 . 7734 

Wyoming,  extra  fine,  June,  No.  2 .  1  25 

Beets — 

Red  Belle,  N.  Y.,  No.  3 .  1.05 

Silver  Lake,  fancy.  No.  3 . 95 

Chautauqua,  No.  3 . 95 

Succotash — 

Quaker,  extra  fancy .  1  1234 

Poland,  No.  2,  fancy  Maine .  1.05 

Brandywine  Hills,  extra  fancy .  1 .05 

Spinach — 

Champion,  No.  3 .  1.05 

Shawnee,  No.  3 .  1  00 

Barren’s,  No.  3 . qc 

“  No.  10/ .  3.25 

Sweet  Potatoes — 

Victory,  No.  3,  2  doz . . . . . 

Pumpkin — 

Silver  Lake,  No.  3 . 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 

Andrews  &  Co.,  No.  2  . 


.70 

1.30 

1 . 22 1 
i.o7>i 
.90 

.40 


1.05 

115 


•85 

•95 
•42/4 

Silver  Lake,  No  io,  i  doz .  . .  2.35 

Asparagus — 

Del  Monte  Mammoths .  3.75 

Oak,  large .  3.20 

Superior,  large,  No.  234 .  3.25 

Staple,  medium,  No.  234 .  3.00 

Swan,  medium.  No.  234 . . .  2.90 

Del  Monte  Tips,  No.  134 .  2.60 

Extra  Tips,  No.  i}4 .  2.55 

El  Dorado  Tips,  No.  134 .  2.50 

El  Rio,  medium,  No.  234,  2  doz .  2.85 


Domestic  Canned  Fruit. 

Apples 

Wayne  Co  ,  No.  10,  1  doz .  2.50 

Booth’s,  oval,  No.  3 . 

Blackberries — 

Barren's,  extra  preserved,  No.  2 . 

Silver  Lake,  syrup.  No.  2 . 

Nigger  Head,  No.  a . 

Spring  Garden,  No.  2  . ..*’*]*[ 

Blueberries — 

Loggies,  No.  2 . 

“  No.  10 . ’’’  g 

Cherries — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white,  No.  2 . 1.2234 

Maryland  Leader,  yellow,  No.  3....  .  x  .  15 

"  white . 

P.  &  B.,  yellow.  No.  3 . 

Pears — 

Silver  Lake,  No.  3 . 

Fowling  Creek,  good.  No.  3  .  1  oc 

Ayres  Good,  No.  3 .  1  oz 

Raspberries-  .  5 

Red  Farmside,  extra  preserved,  No.  i .  2 . 30 

Pride  of  Rochester,  fancy,  preserved.  No.  2  1  00 

Rhubarb- 

Silver  Lake,  No.  3,  2  doz . 

Silver  Lake,  No.  10, 1  doz . ...!!...!!. 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  1,  4  doz . .!!!!...!!. 

Silver  Lake,  No.  2 . . 

Defence,  No.  2 .  .  .  tTf 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 .  , 

General,  E.  &  C.,  sliced,  No.  2 .  !.80 

Indian  River,  E.  &  C.,  No.  2 .  1  6c 

Terrapin,  E.  &  C.,  sliced,  No.  2 . !!.!.!!.  1  !6o 

Orange  Grove,  E.  &  C.,  No.  2 . !”  1  !1S 

Singapore  Chunks,  No.  il£,  4  doz . 1.0% 

Wallace,  E.  &  C.,  sliced,  No.  2 .  ,.j0 

Singapore,  cubes.  No.  1%,  4  doz . .!.  r  .60 

Wagner’s,  No.  1,  cocktail,  2  doz . os 

P.  &  B.,  grated.  No.  3 . 75 

James,  No.  3,  pie,  grated . 80 

Singapore,  cubes.  No.  1,  4  doz . 671/ 

The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved — 

Chop  Tan  Hin,  %  lb.,  cubes .  75U 

%  lb-,  sliced . 

1%  lb.,  cubes .  1. oa)4 

iK  lb.,  chunks  .  i.io}4 

iK  lb.,  spiral  sliced .  1.15 

lb.,  smooth  sliced .  1.22)4 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs—  per  doz 


•85 


.90 

I  .OO 

1  -45 


2.1734 

3-25 

1.05 

•95 


Deviled,  No.  i,  4  doz... . 

*'  No.  2,  2  doz...* . . . 

Clams — 

Gold  Label,  No.  1,  4  doz . 

Star,  No.  1,  4  doz . 

Lobster — 

B.  &  M.,  No.  1 ,  flat,  4  doz .  4  7c 

“  No.  34,  flat,  4  doz .  2.45 

“  No.  1,  tall,  2  doz .  4*  e0 

“  No.  flat,  4  doz  .  3  00 

Star  brand.  No.  y,  flat,  4  doz .  1.40 

No.  1,  tall,  4  doz . . .  3.85 

“  No.  y2t  flat,  4  doz .  2.40 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled. 

No.  1.  2  doz .  1.1234 

Cotton  Bale,  pickled.  No.  1,  2  doz .  1.10  * 

Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz . 1.50 

“  No.  2,  2  doz .  2.50 

“  “  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  50  cans .  5  40 

"  “  No.  1,  4  doz . :*i.55 

Oysters — 

Boyer’s,  No.  1,  2  doz . 9234 

“  No.  2,  2  doz .  j  .80 

M.  &  B.,  No.  1,  2  doz . 9234 

Stewart's,  No.  2,  2  doz .  1.65 

“  No.  1,  2  doz . 80 

Victory,  No.  1,  2  doz . 8734 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1.40 

Gold  Label,  No.  1,  spiced,  4  doz . 8234 
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If  Foolish  is  the  dealer  who  experiments  with  silver  polishes 
he  knows  nothing  about. 

If  Silver  polishes  can  hurt  silver  or  they  can  hurt  the  user’s 
temper  by  not  doing  their  work  properly. 

If  If  you  sell  either  kind  you  hurt  your  own  reputation. 

If  Why  should  you  consider  any  polish  but  Electro-Silicon? 

You  and  your  customers  both  know  that  it  gives  the  very 
finest  possible  polish,  and  that  it  leaves  the  metal  just  as  it 
found  it. 

If  Furthermore,  it  gives  you  a  good  profit— why  even  con¬ 
sider  any  other  but  the  polish  in  the  yellow  box  with  a  lady 
in  red  on  the  cover. 

ELECTRO  =  SILICON  CO.,  Proprietors 

NEW  YORK,  N.  Y. 


"BE  SURE  YOU'RE  RIGHT 
THEN,  GO  AHEAD! 


ZIPP’S 

Flavoring  Extracts 


»» 


Branded  “U.  S.  P. 


are  absolutely  pure  by  the  highest  authority — the 
U.  S.  Pharmacoepia.  They  comply  with  the 
National  Pure  Food  Law  and  are  endorsed  by  all 
food  commissioners. 

Your  customers  will  find  them  superior  in 
flavoring  qualities.  You  can  depend  on  them  to 
give  satisfaction  and  hold  trade. 

The  Zipp  Manufacturing  Company 

Cleveland,  Ohio 


The  Dog  May  Bite 


Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard¬ 
est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
York  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  you  blend  your  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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Salmon — 

Gibraltar.  Sockeye,  No.  i,  tall .  1  -95 

“  44  No.  flat .  i. *5 

Hapgood’s,  No.  i,  tall .  x*95 

44  No.  flat . 2-05 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  i, 

tall,  4  doz .  x-  7° 

Humes,  Karluk,  No.  i,  tall,  4  do/ . 

Horseshoe,  No.  .  1  -5° 

Sweet  Clover,  pink.  No.  1,  tall . 97/4 

White  Raven,  y2s . 95 

Chef,  red,  No.  fla',  4  doz . 92J4 

Terrapin,  pink,  No.  y,  4  doz . 85 


SARDINES— Imported. 

Chancerelle,  %s,  key . . .  25.00 

La  Champagne,  ys,  key .  17.00 

44  “  boneless . 

Billet,  small  ys .  14.00 

Tricolore,  ys .  9  00 

Gerard,  l/2s,  key,  boneless . 

Martels,  %s .  9-5° 

“  y2s . x3  25 

Morel,  %s,  boneless .  x5-°° 

Domestic. 

Mustard — 

Irma,  ]As,  100  cans .  3 -bo 

Raven,  %s,  key,  too  cans . . .  3-47/4 

Gold  Label,  ys,  mayonnaise  dressing,  100 

cans . . 6.40 

Gold  Label,  %s,  mayonnaise  dressing,  50 

cans .  4-3° 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

cans . per  case  4.75 

Oil- 

Gold  Label,  ys,  oil,  100  cans . '. .  6.40 

Irma,  ys,  100 cans .  3.65 

Continental,  ys,  key,  100  cans .  3.62  % 

Owl,  lAs,  key,  100  cans .  3-52J4 

Swift  &  Co.,  Talisman  brand,  100  10  cent 

cans . per  case  7.00 

Skipper  Sardines — 

ys,  olive  oil,  key,  100  tins .  12.00 

y2 s,  44  44  50  tins .  12.00 

ys,  tomato  sauce,  key,  100  tins .  13-00 

%s,  .  “  “  5c  tins .  13.00 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  1,  key,  2  doz .  1 .40 

“  No.  2,  key,  1  doz .  2.35 

Fairbanks — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.25 

No.  6,  key,  1  doz . . .  7.15 

No.  14,  key,  y2  doz . per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  floz .  2.30 

Chipped  Beef. 

No.  y,  2  doz .  1.30 

No.  i,  2  doz .  2.10 

No.  y,  glass,  2  doz .  1.55 

No.  1,  glass,  2  doz .  2.50 

Beechnut — 

No.  54,  sliced,  glass  jars .  1.70 

No.  1,  sliced,  glassjars .  2.77^ 


Sliced  Smoked  Beef. 

Armour’s — 

Shield,  in  glass,  size  y2 .  1.55 

.  "  “  "  1 .  2.65 

Acme — 

Large  tins,  2  doz .  2.60 

Medium  tins,  4  doz .  .  i.6o 

44  2  doz .  1 .65 

Small  tins,  4  doz .  1.00 

Large  glass  jars,  1  doz .  2.85 

Special  jars,  1  doz .  2.60 

Junior  jars,  2  doz .  1.  60 


Sliced  Bacon. 

Armour's — 

Star,  in  glass,  size  y2 .  165 

**  <<  «  _ 

* .  2.65 

“  “  K .  1. 65 

t(  (I  (<  _ 

„  ,  1 .  2.6s 

Beechnut- 

No.  y2,  glass  jars .  1.55 

No.  I,  glass  jars .  2.5o 

Acme — 

Large  glass,  1  doz .  2  ,2 

Junior  glass,  2  doz .  t  .60 


Roast  Beef. 

Armour’s — 

No.  I,  2  doz . .  I  4o 

No.  2,  I  doz .  2  2c 

Fairbank’s — 

No.  1,  2  doz .  x 

No  2,  1  doz .  2*„i/ 

Libby's-  . 

No.  1,  2  doz .  ,  ,45 

No.  2,  1  doz .  2 .  ao 

Kingan's — 

No.  1,  2  doz .  !  40 

No.  2,  1  doz . 2.42^ 

Lunch  Tongue. 

4rmour’s,  No.  r,  2  doz .  2,So 

Armour's,  No.  %,  2  doz . .  i,50 

Fairbank’s,  No.  1.  2  doz . . .  1.15 

Libby’s,  No.  1,  a  doz . .  2-75 


— IO — 

Whole  Ox  Tongue. 

Armour’s — 

Size  1  4.85 

“  . '. .  6.00 

ti  _ 

2  7.00 

“  2^ .  8.50 

Fairbank’s,  No.  2,  1  doz .  7.00 

Libby’s,  No.  2%,  1  doz .  9.50 


Potted  or  Deviled  Meats. 

Armour's — 

No.  y,  4  doz . 40 

No.  y ,  2  doz . 72 y2 

Libby's  - 

No.  y,  4  doz . 44 

No.  y2t  4  doz . 80 

R.  &  R.— 

No.  y,  4  doz .  1. 15 

No.  y2)  2  doz .  1 .95 


Potted  Chicken  or  Turkey. 

Armour's — 

No.  y,  4  doz .  1.60 

No.  y2,  2  doz .  2,75 

Libby’s — 

No.  y,  4  doz . 

No.  y,  2  doz . 

R.  &  R.,  No.  y,  4  doz .  1  75 


Sausage. 

Armour’s — 

Vienna  style,  size  y2 . 80 

“  .  “  1 .  1.35 

Luncheon,  with  Tomato  Sauce,  size  y2 . 80 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label'' — 

Chicken,  No.  y. '2 .  2.85 

“  No.  i .  5.00 

Turkey,  No.  y2 .  2.85 

“  No.  1 . 5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11.00 

“  Ham,  No.  1  y2 . .  7.50 

u  “  No.  254 .  10.00 


Deviled  Meats. 

Curtice  Brothers,  “Blue  Label’’ — 

•  No.  5  oz.  No.  10  oz. 

Ham .  1 , 25  2.15 

Tongue .  1.2$  2.15 

Chicken .  1.85  2.50 

Turkey .  1.85  2.90 


Potted  Meats. 

Curtice  Brothers,  “Blue  Label”  — 

No.  y  Tin.  No.  ^  Tin. 

Ham . . .  1.20  2.00 

1  ongue . .  1.20  2.00 

Chicken .  1.80  2.75 

Turkey .  1.80  2.75 


Soups. 

Schimmel's,  assorted,  1  lb.,  4  doz.... 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 

Curtice  Brothers,  “Blue  Label” — 


•85 

85 

•8  7Y2 


Bouillon  . 
Beef. . 


Pea  . 


Mulligatawny  . 


Quarts. 

Pints. 

Vi  Pints. 

3-i5 

*  -75 

*•25 

3-15 

*•25 

3-15 

1  •  75 

1.25 

3*  J5 

1  -75 

1.25 

■  3.15 

1  -75 

1.25 

3-  »5 

‘■75 

1.25 

3'  15 

1  •  75 

I  25 

3-‘S 

i-75 

1.25 

3-i5 

'•75 

1-25 

3  ■  ‘5 

1  •  75 

1.25 

3-i5 

1  •  75 

1.25 

315 

1  -75 

1-25 

3-i5 

1  •  75 

1.25 

3-15 

x-75 

1-25 

3-15 

'■75 

1.25 

3-i5 

i-75 

1.25 

3-15 

'•75 

1-25 

3.15 

'•75 

1.25 

6.5O 

3-50 

2.  00 

7.25 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb. 

Extra  Mixtures . 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  “  .09^ 

Elcroften  Mixtures .  “  -°9^4 

Nobby  Mixtures .  “  .  IO 

Cadella  Mixtures .  44  ,12 y2 

Fine  French  Mixtures .  44  -*3/4 

French  Creams .  44  ,0g 

American  Mixtures .  44  .o8J4 

Variety  Cut  Drops .  44  ,o8y 

Darling  Mints .  44  .o8J£ 

Golden  Drip  Bar . 15-lb.  boxes  .10 

Sour  Balls . 30-lb.  pails  .08% 

Pancella  Cream  Chocolate .  44  .  1Qy 

I  X  L  Assorted  Chocolate .  44  -n^4 

King  B  Assorted  Chocolate .  44  ,  J2y 

No.  1  Fine  Assorted  Chocolate...  44  -1654 

Nonpariel  Drops . .  44  -iiJ4 

Chocolate-covered  Caramels .  44  .I2 
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Dairy  Chocolate  Chips . -  .25-lb.  pails  .i6J4 

Chocolate  Mints . 30-lb.  pails  .n}4 

Honey  B  Comb . 21-lb.  pails  .  17*4 

Cream  Cocoanut  Balls . 28-lb.  pails  .10^4 

Cream  Peppermint . 30-lb.  pails  .09*4 

Cream  W intergreen .  44  -09^4 

Wellington  Caramels . 25-lb.  pails  .08 

Frozen  Milk  Caramels . 30-lb.  pails  .10% 

Soft  Jelly  Gum  Drops .  44  .07^4 

Superfine  Gum  Drops .  44  ‘  .ioy 

Jelly  Beans .  44  .08 

Wintergreen  Lozenges .  44  ogiy 

Mint  Lozenges .  44  .09J4 

Assorted  Lozenges .  44  -og% 

Conversation  Lozenges . 28  lb.  pails  .0954 

C.  &  A.  Crown  Stick . 30-lb.  pails  .o8J4 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases  .12*4 

Rock  Candy,  assorted . 10-lb.  boxes  .09^ 

Penny  goods . 10  boxes  in  case  4.50 


CATSUP. 

Per  doz. 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  1.15 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 92% 

Campbell’s — 

No.  8,  2  doz . 87*4 

No.  8,  Tobasco . 87I4 

Snider's—  " 

No.  16,  2  doz .  j  ,g5 

No.  8,  1  doz .  i  ,20 


KETCHUP _ 

Curtice’s  44  Blue  Label”  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  in  case .  3.00 

Medium,  25  bottles  in  case .  4 . 75 

Large,  12  bottles  in  case .  3-75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  Pei  lb. 

Premium,  ys,  12  to  25  lbs . 30 

Premium,  ys,  12  lbs.... . 30 

Caracas,  sweet,  6  lbs . 30 

German,  sweet,  12  lbs . 23 

Auto,  sweet,  6  lbs . 32 

Cocoa,  y~lb.  cans,  12  lbs.  in  box . 34 

Cocoa,  y-lb.  tins,  6  lbs . 34 

W.  H.  Baker’s— 

Best  Cocoa,  y~lb.  size . per  lb.  .31 

“  “  .  44  .32 

Premium  Chocolate,  y2 s,  12  lbs . 28J4 

44  ys,  12  lbs . 29 y2 

Best  Sweet  Chocolate,  1-5S,  6  lbs . igy 

44  44  1-5S,  12  lbs . 19^4 

Hershey's — 

Milk,  48  5  cent . per  box  1 .45 

Epp's— 

Cocoa.  y2-\b.  tins,  7  lbs . 42 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  i-lb.  tins . per  tin  .72 

44  6-lb.  boxes,  %-\b.  tins .  44  -37/4 

44  6-lb.  boxes,  J^-lb.  tins .  44  .19 

Huyler’s — 

Cocoa,  y2s,  6-lb . 42 

“  Ks»6-lb . 44 

Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  y2s . 

Cocoa,  labeled,  |s . 

Premium  Chocolate,  y2 s.. 

Premium  Chocolate,  ys. 

Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases- 


•38 

.40 

•33 

•35 


Per  can. 

Per  doz. 

y- lb.  round  cans . 

•  T9 

2.27 

H- lb-  “  . 

•30 

3.60 

i-lb.  44  . 

■59 

7.08 

iy~oz.  44  50  cans  in  case 

.07 

Per ;&. 

5-lb.  “  . 

2  75 

•55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 

8  to  lb . 28 

Bloocker’s  Cocoa  Powder — 

y-lb.  tins,  2  doz.  in  box . per  doz.  1.88 

J4-lb.  tins,  2  doz.  in  box .  44  3.50 

i-lb.  tins,  1  doz.  in  box .  44  6.50 

5-lb.  tins,  1  doz.  in  case  . . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  44  .50 

Runkel's — 

Cocoa . per  lb.  .  33 

Premium  Chocolate .  44  .30 

Vienna  Sweet  Chocolate,  y-lb.  pkg...  44  .  .22 

Vanilla  44  ]/$  lb.,  48  to  box...  1.60 

Wilbur’s  Cocoa — 

Breakfast,  l/£-lb.  tins,  6-lb.  boxes . per  lb.  .33 

44  J4-Ib.  tins,  6-lb.  boxes .  4  .32 

Wilbur’s  Chocolate — 

Sweet  Clover,  ^4s,  6-lb . per  box  1 .60 
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Lowney's — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  Yz-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  y~\b.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  y-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  l/2-\b.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  ^-lb.  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  %  -lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  |-lb. 

tins . . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  £-lb 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  }{-\b. 

tins . 

Cocoa,  6  lb.  boxes,  12  boxes  in  case,  ^4-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  J4-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . . . j 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . . . 

Diamond  Chocolate,  sweet,  y -lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12-lb.  44  6  44  44  .  44 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  y -lb.  tins  44 
y  lb.  tins,  6  lb.  boxes,  12  boxes  case  44 
Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  y2- lb.  jars,  6-  and  12-lb. 

boxes . 

Croft’s  Cocoa.  £s,  2  dozen  in  box . 

44  ys,  6  lbs.  44  . 

4  4  44  J4s,  6  lbs.  44  . 

44  4  4  5-lb,  6  cans  44  . 

“  Swiss  Milk  Chocolate,  48  5-c. cakes.. 

44  Premium,  ys,  12-lb.  cakes . . 

“  “  ys,  44  44  . 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 
y2  lb.  decorated  cans,  12-lb.  boxes. .per  lb. 
y-lb.  4  4  44  24-lb.  boxes..  44 

Special  10-c.  packages,  30  to  box. .per  box 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  J4-lb.  tins,  6-lb.  boxes . 

44  y-lb.  “  12-lb.  44  . 

Bedford  Cocoa — 

Labeled  y2- lb.  cans,  6-lb.  boxes . 

44  y~  lb.  “  12-lb.  44  . 

44  y-lb.  44  6-lb.  44  . 

Hb-  4'  12  lb.  44  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  y%s,  6-lb.  boxes . 

44  l/%  s,  12-lb.  44  . 

Buster  Brown,  5-c.,  48  cakes . per  box 

44  3-c.,  72  “  .  44 

Premium  Chocolate — 

y~ lb.  cakes,  12-lb.  boxes . 

•  y-lb.  44  24-lb.  44  . 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 

40  44  44  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case . 

24  4  4  44  48  to  case . 


32 

32 

32 

32 

27 

27 

27 

65 

3f} 

36 

36 

36 

36 

36 

36 

24 

24 


32 

32 

32 

1.65 


33 

32 

30 
50 

31 
30 


•30 

•29 

2 .10 

•3614 

•36 

.2g% 

.29 

•31 

•3« 

.26^ 

.26 

1  35 

1.40 

*7/4 

■V 

.80 

.80 

.78 

•78 


CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz .  6. 25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  3.75 

Defiance,  4  doz .  3.75 

Magnolia,  4  doz .  4.15 

Rose,  4  doz .  4.00 

Dime,  4  doz .  3  65 

Winner,  4  doz . 4.00 

Baby,  1  doz.,  glass .  1 .90 

Red  Cross .  4.15 

Peninsular .  4  10 

Leader .  3.90 

Banner,  4  doz .  4.10 

Star,  4  doz .  4  *5 


EVAPORATED  MILK. 

Peerless,  hotel  size,  2  doz .  3  55 

Peerless,  family  size,  4  doz .  3  00 

Peerless,  5  cent  size,  4  doz . .'. .  1.65 

St.  Charles,  family  size,  4  doz .  3-75 

St.  Charles,  hotel  size,  2  doz .  3.80 

Silver  Cow,  5-cent  size . 6  doz.  2  60 

Pet,  10-cent  size,  4  doz . per  case  3.00 

Pet,  5-cent  size,  6  doz..., . per  case  2.55 

Van  Camp’s,  6  doz.,  small .  2.65 

Van  Camp’s,  4  doz.,  family .  3.00 

Van  Camp’s,  4  doz.,  large .  3  7° 
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What  Rennet 

9 

Must  Do  to 
Be  Good 

Good  rennet  has  gotten 
to  be  one  of  the  most 
staple  dessert  specialties 
that  a  grocer  can  sell. 

If  it  is  good.  To  be 
good,  it  must  coagulate 
milk  in  a  few  minutes 
and  it  must  not  spoil. 
James  T.  Shinn’s  Liquid 
Rennet  fills  these  require¬ 
ments  under  a  double- 
barreled  guarantee.  And 
besides  that,  it  has  the 
flavor — the  clean,  deli¬ 
cate,  penetrating  flavor 
that  makes  rennet-eating 
grow  into  a  habit. 

As  to  profit,  $3.00  re¬ 
turn  on  a  $1.50  invest - 
t  ment  is  good  enough,  eh  ? 


Shinn  &  Kirk 

U00  SPRUCE  ST.,  PHILA.,  PA. 


Almost  every  grocer  sells  loose 
pickles  or  loose  olives.  Usually  they’re 
kept  in  a  keg  somewhere. 

Doesn’t  it  stand  to  reason  that  a  fine 
fixture  displaying  such  things  where 
they  could  say  a  word  for  themselves 
would  make  sales  better. 

Take  our  inexpensive  5-iar  fixture, 
oak  or  cherry,  and  with  nickel  trim¬ 
mings.  Very  handsome,  very  orna¬ 
mental,  very  capable  in  influencing 
the  sale  of  goods. 

Fine  fixtures  make  fine  sales. 

THE 

WELLES  &  DAVIS  MFD.  GO. 

WYALUSING,  PA. 


Kr&ut  Cutters 

LIKE  CUT 

Special  price  only  $5*00 

LARGE  SIZES 

No.  $16.00  No.  I,  $28.00 

Special  style,  $20.00 


H.  F.  HEAC0CK 

51  N.  Second  St. 
Philadelphia 


Write  for  catalogue  ot 
Store  Fixtures 


Help  along  a  square  deal  by  selling  an  independent  match — the 

OHIO  BLUE  TIP  SAFETY  MATCH 


Not  only  independent,  but  the  surest,  safest,  best  double  tip  match 
made.  Not  only  independent,  and  the  surest,  safest  and  best,  but 
the  most  profitable  to  you — makes  you  81  per  cent,  profit. 

All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 
Philadelphia  Office  and  Warehouse,  4 11  Marshall  Street 


LAMS0N  ELECTRIC 

CABLE  CASH  CARRIERS 

GIVE  PROTECTION,  QUICK  SERVICE  AND  ECONOMY 


Write  for  Booklet  E 

LAMSON  CONSOLIDATED  S.S.  CO. 

Philadelphia  Office  Boston  Office 

500  Penn  Mutual  Bldg.  161  Devonshire  Street 

District  Offices  in  all  Principal  Cities 


There’s  No  Waste  to 

A  A I  XI  O 

(DRY  AMMONIA) 

It’s  a  powder  that  has  no  odor  until  sifted 
into  the  water,  then  by  the  magic  of  chemistry 
it  is  turned  into  ammonia. 

A  io  cent  can  of  Ammo  equals  three  pint 
bottles  of  liquid  ammonia  that  would  sell  at 
io  cents  each. 

Guaranteed  not  to  evaporate  nor  lose 
strength  like  liquid  ammonia.  No  bottles  to 
break  but  a  handy  sifter-top  can. 

Pushed  everywhere  by  us  and  sold  every¬ 
where  by  enterprising  grocers. 

Ask  your  jobber,  or  write  for  our  liberal 
offer  to  dealers. 

THE  FRANK  C.  EBY  CO. 

213=215  E.  Atwater  Street 
DETROIT,  MICH. 
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HIRES  CONDENSED 
MILK 


Per  Cfuc . 


Sliver . 

4-15 

Queen . 

4.00 

Premium —  . 

3-85 

Blue  Ribbon .. 

3-85 

Oold,  tall . 

3-75 

Gold,  family... 

3-15 

COCOANUT. 

Franklin  Baker  Co's — 


Per  case 


Brazil,  70  5-cent  packages  .  2.50 

“  35  10-cent  “  .  2. 50 

“  38  5-cent  and  16  10-cent  packages. ...  2.50 

“  18  20  cent  packages .  2.50 

Per  lb. 

“  Shred,  in  pails,  20  lbs . 10 

“  44  in  boxes,  25  lbs .  09% 

44  **  in  barrels,  135  lbs .  09 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

“  “  in  boxes,  25  lbs . 09 

44  “  in  barrels,  135  lbs . 09 

Premium,  60  J^-lb.  packages,  15  lbs.  to  case  .23 
30  ^-lb.  “  15  “  .22 

“  30  5^-lb.  and  15  54-lb.  packages, 

15  lbs.  to  case . 2254 

Schepp’s  Shredded,  ^>lb.  pkgs.,  15  lbs.  to  case  .2354 

“  "  %-\b  s . 2254 

Dunham's,  5-cent  package . 29 

54s  ••••!*« . 26 

“  54  s . 28 

"  %s  and  5£s . 26^ 


COCOANUTS. 

Franklin  Baker  Co's —  Per  bag 

Porto  Rico,  Jumbo,  80s .  4.00 

San  Bias,  100s .  .  3. 50 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co. —  Bbls.  Bxs. 

Butter  Crackers . 08  .0854 

Oyster  “  08  .0854 

Wine  Scroll . •. . to  .  ioJ4 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins'  Son —  Bbls.  Bxs. 

Assorted  Jumbles . 07 1/2  .08 

Brown  Edge  Water .  .  10 

Butter  Thin .  .12 

Clover  Mixed .  .08 

Cocoanut  Ripple .  .10 

Cookie  Mixed . 08  J4  09 

Crystal  Bar .  .on 

Fig  Bars .  .  IO 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . 0854  -09 

Fruit  Gem . * .  ,08 

Graham  Wafer .  .  IO 

Grandma  Cookies . 0854  .09 

Honey  Jumbles,  XX . 0954  .10 

Iced  Charter  Oak . 

Iced  Ginger  Tablet . . .  .08 

Iced  Honey  Jumbles . 0954  . 10 

Iced  Penn  Treaty . 07  .onVo 

Iced  Vedette  Wafer . 07  J4  .08 

Lemon  Bar . 0854  .09 

Man-in-the-Moon  .  .08 

Milk  Lunch . 07  -0754 

Orange  Cookies . 0754  .08 

Quaker  City  Mixed . 0754  !o8 

Salted  Strips . 0854  .09 

Saltines .  12 

Soda  Biscuit  XX . 06  '  06M 

Soda  Biscuit  XXX . 0654  .01 

Spiced  Wafers . 07 14  .'08 

Sunshine  Cookies . 0754  .08 

Water  Crackers  Star . 06 J4  .07 

Package  goods—  per’  doz. 

Animals . . 

Butter  Thin  . .  1.00 

Gingerettes . 1  !oo 

Gold  Medal  Soda  (small) .  c0 

“  "  “  (large) . .  [L 

Graham  Wafers .  I  OO 

Ivinettes . . 

Milk  Lunch . 1 .00 

Our  Ginger  Snaps . . 

Pink  Tea .  1.00 

Sugar  Snaps .  '-0 

Saltona  Biscuit .  j'oo 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 
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1  i5 
1. 15 

i-75 
1  -75 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  doz.  1 
“  44  with  Horse  radish,  p.dz. 

Stone  Pots,  large  size,  1  doz.  in  case,  per  doz. 

41  with  Horse-radish,  p.dz. 

Wein  Senf,  in  bbls . per  gal. 

1  gallon  stone  jars . per  jar  .  75 

"  5  gallon  kegs . per  keg  2.50 

Prepared  Mustard,  in  bbls . per  gal. 

“  in  15  gallon  kegs...  44 
44  44  in  10  “  ...  “ 

44  44  in  5  44  ...  44  .25-. 40 

44  in  2  gallon  pails. ..per  pail  .75 
44  44  in  1  44  ...  “  .40 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 95 

44  Sifting  top,  2  doz.  in  case... .per  doz. 

44  with  Horse-radish,  2  doz.  in  case, 
per  doz . 


46 


95 


Imported  and  American  Fancy 
Cheese. 


.22 

•34 

•32 

.80 

.26 

75 


Emmenthaler  Swiss  Cheese,  Selected  tub . 25 

44  44  44  44  44  loaf  .26 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .32 *4  “ 
Parmesan,  loaves  about  30  lbs.. .loaf,  31.  cut, 

Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

in  tin . per  lb. 

44  1 -lb.  tins . per  case  „ 

Camembert,  in  wood  boxes . per  doz.,  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  100  in  box .  2.25 

Edelweiss,  Romatour  and  Bier-Kase..per  doz.  4.00 

American  Swiss,  No.  1 . loaf,  .16  cut,  .19 

“  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb.  .16 

Limburger  Cheese,  No.  1 . box,  .14; 

J4  box,  14  ;  less . 16 


x*45 


75 


Muenster  Cheese . per  lb 

Brick  Cheese,  No.  1 .  44 

English  Dairy  Cheese .  14 

Pineapple  (Picnic  size),  6  in  box . per  box 

“  (Gem  size),  6  in  box .  44 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  “  44  44 

Picnic  size,  2  44  44  44 

Trial  size .  44 

MacLaren  Imperial  Cheese, Club  size. per  doz. 
“  “  "  No. t  “ 

“  Roquefort 


•  x7 
.16 

•  17lA. 
3  00 
2.25 


,  C.  C. 


large  44  44 

small  44  44 

1  in  box. ..per  box 
6  “  ...  " 


Fromage  de  Brie^  M 
“  d'lsigny, 

Wm.  Tell  brand,  12  in  box. 

Neufchatel  (Cow  brand),  25  in  box .  44 

Star  Cream,  or  Phila.,  ia  44  .  44 

Miniature  Cream,  or  Phila.,  12  in  box..  44 

Hand  Cheese,  8  doz .  44 

“  4  “  .  “ 

"  4  “  Thuringer .  44 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  “ 

Schutzen  Cheese,  12  in  box .  44 

American  Mountain  Cheese  (Alpen  Kase),  50 

i-lb.  packages . per  lb. 


4  50 

2 .40 

1  -35 
1 .00 
1 .00 

2 .40 
2-95 
x-45 
1  -55 
1  *55 

1.40 

•95 
1 .90 

95 
1  *35 
.70 

•85 
1  -45 
1.25 


.18 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  in  tin . per  doz.  4.7s 

°  .  a .  75 

Carlsbad  Speck  (Imported  Bacon) .  44  .3a 

Imported  Cervelat  Sausage  (Rolff 's). ...per  lb.  .  48 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  .65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner...by  bbl.  .  12  ;  less,  per  lb.  .  14 

“  Landjager,  short .  44  .24. 

44  44  long .  ** 

“  Mortadella,  Dry .  44  .25 

44  Knackwurst,  25  in  box,  per  box, 

$4-75 . per  doz.  2.40 

44  Cervelat  (E),  50  and  100-lb.  boxes, 

.21  54  ;  less . . 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less . 2i 

44  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  17  ;  less . j8 

44  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  14;  less . 26 

44  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .22%;  less . 25 

44  Salami  (E),  50  and  100-lb.  boxes, 

.20;  less . 22 

44  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  .1854  ;  less . 20 

“  Salami,  G.  A.  P.,  50  and  xoo-lb. 

boxes,  .1654;  less . 18 

“  Tongue  Sausage . per  lb.  .18 

44  Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb.  .15 

41  Lachs  Ham .  "  .28 

’*  Petit  Delicatess  Frankfurters,  plain, 

per  doz.  1.00 

44  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  1.00 

44  Lebanon  Beef  Bologna . per  lb.  .15 

“  Paprika  Speck .  44  .  ^ 

Mettwurst,  half-round .  “  .16 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb.  .24 

Smoked  Thuringer  Blutwurst .  44  .18 

44  Pfefferwurst .  41  pI8 


—15— 

Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
“  quart  glass  jars.  5.75 

"  44  io-oz.jars .  2.50 

Calves’  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  44  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1.00 

44  pints . 

44  44  quarts . . . 

Lamb  Tongues,  in  glass .  1.60 


— 1 6 — 


Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2.50 

"  10-gal.  keg.  ...  4.50 


75 

105 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland —  Pails. 

Mixed,  “Y.  M.,"  54  bbl .  5.50  .60-. 75 

Milkers,  “Y.  M.,”  54  bbl .  6.50  *75-.85 

Mixed,  standard,  bbl . . 

“  54  bbl .  5-50-6.50 

Milkers,  standard,  bbl . 

"  54  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

“  “  54  bbl .  8.00 

Milkers,  77  bbl . 

“  “  54  bbl .  8.00 

Marinirte  Herring,  imported,  about  40  in  pail.  1.  25 

Roll  Herring,  imported,  about  25  in  pail .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring . per  pail 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag 

Green  Kern . per  lb. 

Potato  Flour . “ 

German  Dried  Pears .  44  . 14 

Dried  Mushrooms .  44  .60-1.00 

Juniper  Berries .  44  .08 

St.  John’s  Bread .  44  .05 

Bay  Leaves . 44  .06-.  08 


.08 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint  . . 20 

“  44  quart . 35 

“  2  quart . 55 

44  4  quart .  1.10 


.60 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  1 .  i 

44  \  2  quart  tin . 

quart  tin . 50 

Brat-Haring,  4  quart  tin....-r>r  . 

44  2  quart  tin . 

44  quart  tin . 

English  Sprats,  36  bunches . per  box 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 

per  doz. 


.60 

.40 


2.50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg  .75 

44  5-lb.  pails . .....per  pail  .55 

“  10-lb.  pails .  “  1.05 

Cut  Spiced  Sardines,  10-lb.  pail .  44  .75 

“  .  “  .  5-gal.  keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  2.25 

Norway  Anchovies. 

Original  package . per  ]/2  bbl .  5.50 

Repacked  in  s-lb.  pails . per  pail  .60 

“  10-lb.  pails .  “  1.10 

5-gal.  kegs . per  keg  2. 75 

“  Yi  lb.  flat  tins . per  doz.  .05 

“  K-lb.  tall  tins .  “  1.50 

“  i-lb.  tall  tins .  "  2.00 

Fancy  kegs,  keg . 80 

V.  keg . 42 

“  Vt  keg . 32 

"  Zskeg . 20 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

“  pint  jars . per  doz.  6.00 

"  large  tumblers .  “  2.25 

“  small  tumblers .  “  1.25 

Russian  Caviar. 

Per  doz. 

i-lb.  tins .  19-5° 

%-R>.  tins .  10.50 

Jf!*5-*!115 .  5-5° 

ya- lb.  tins .  2.75 

German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

15-gal.  keg,  about  500  . . per  100 

io-gal.  keg,  about  300 .  “  1.00  , 

5-gal.  keg,  about  150 .  “ 

10-lb.  pail,  about  50 . per  pail 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  6.50 

10-gal.  kegs . per  keg  2.40 

5-gal.  kegs .  44  1.25 

10-lb.  pails . per  pail 

Imported  Lebkuchen. 

Dampfnusse  (Pfeffemusse) . per  lb.  .18 

Spitzkugeln .  44  .25 


Lebkuchen  and  Bread. 


Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen, No.  1,  6  44  ...  44 

44  No.  2,6  “  ...  " 

“  No.  3, 6  «  ...  “ 

Amandines,  9-lb.  tins . per  tin 

44  small  tins .  44 


•30 
•50 
•75 
1. 00 
5-25 
•55 


COTJFOLENE. 

30  2-lb.  tins . per  case  6.50 

15  4  lb.  tins .  44  6.50 

6  10-lb.  tins .  .  44  6.50 

Freight  prepaid  on  two-case  lots. 


EGGS. 


Per  do 

Nearby,  candled  and  selected,  30-doz.  crates..  .28 
Western . \ . 2, 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs. 

“  “  “  ist’s,  40-lb.  boxes 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 


.14 

.149 


FANCY  GROCERIES. 


Almond  Staple  Paste,  5  lb.  cans . per  lb. 

Anchovies,  in  oil,  ^4  bottles . 

44  44  5i  bottles . 

Anchovy  Paste,  fancy . per  doz. 

“  plain .  i4 

Bouillon,  Burnham,  pints,  2  doz . 

44  44  54  pints,  2  doz . 

Capers,  Nonpareil,  54  gal.  kegs . 

quart,  glass . per  doz. 

44  bottled,  54  size ....  44 

44  44  5a  size....  44 

“  44  3£size....  44 

Canton  Ginger,  large  pots,  6-jar  cases. .per  case 
medium,  12-jar  cases..  “ 

44  small,  24  jar  cases .  44 

Cherries  in  Maraschino,  glass,  1  doz.  case . 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz. 

44  44  3  lb.,  2  doz .  ** 

Currie  Powder,  pints . per  doz. 

44  4  oz .  44 

44  2  oz .  44 

French  Peas,  extra  fins . per  case 

“  fins . .  44 

44  Moyen’s .  44 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case... 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb. 

“  Dinner  Biscuit . 44 

44  Breakfast  Biscuit . 44 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz. 

44  14  54  pints .  4i 

Salt,  stone  jars,  4  doz . 

Extract  of  Beef,  Morris’,  4  oz . per  doz. 

44  44  2  oz .  44 

44  Anker’s,  120  vials . 

**  4  oz . per  doz. 

“  “  8  oz .  “ 

44  4  4  16  oz .  “ 

Theodore  Marquet  Mushrooms — 

First  choice .  . 

Choice,  100  tins . per  case 

Extra,  100  tins .  44  . 

Hotel,  100  tins .  44 

Truffles,  TL . per  tin 


.28 


1.50 

7.00 

2- 35 
1 .90 
xx5 
465 

5.00 

4-75 

7.00 

.90 

2.20 

3- 50 
2.25 
1.50 

16.00 
14.00 
12.00 
12.00 
•  x9 
•31 
•34 


1.25 
.  60 


l'75 

6.50 

3*55 

4.00 

4.00 

7.25 

x3-5° 


Xy 


Shrimps,  pickled,  small  size  . 
Du 


'unbar’s,  2  doz . per  doz. 

Figs  in  Cordial,  Dunbar’s,  1  doz .  " 

44  Bishop’s,  1  doz .  “ 

Crystallized  Ginger,  i-lb.  tins .  “ 

“  5£-lb.  tins .  44 

Lime  Juice,  Rose’s . ** 

Victor  Rose  Water . 1 .  44 

44  Peach  Water . ; .  “ 

Pitted  Olives .  44 

Armour’s  Solid  Extract  of  Beef — 

Size  2  jars,  1  dozen  in  case . 

“  4  "  1  "  . 

44  S  44  1  44  . 

“  16  “  54  “  . 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case . 

“  8  "  1  «  . 

“  16  “  54  "  . 

Armour’s  Beef  Extract  and  Vegetable  Tablet* 

1  dozen  small  boxes,  12  tablets  each . 

1  “  medium  44  36  44  . 

x  44  large  “  7a  44  . 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case . 

"  16  “  x  “  . 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case . 

“  ia  44  1  44  . 

44  5  11  . . . per  bottle 

44  2  fancy  jugs . per  jug 

Armour  Tomato  Bouillon — 

Size  4  bottles,  x  dozen  in  case . 

0  ia  “  x  “  . 

44  5  44  . per  bottle 

14  2  fancy  jugs . per  jug 


24.00 

22.00 

26.00 

18.00 

•30 

•55 

xx5 

2.25 

1.15 

2-25 

5-00 

6.50 

v°° 

2.25 
3.60 
2.25 
2.25 
5-25 
Per  doi 


4-45 

8.20 


x5-9° 

29-75 


4-45 

8.20 

16.00 


2.25 

6.00 


4.00 
14. 00 


a. 50 
7.20 
3.50 
x.50 


2.50 
7.20. 

3.50 
x.5° 
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Brown’s 

Famous 

Fly  Coil 


catches  more  Flies  to  the  square  inch  than  any 
other  Flycatcher.  It  attracts  customers  by  its 
novelty,  neatness  and  cleanliness.  Hang  up  a 
couple  of  them  and  see  how  much  they  improve 
the  appearance  of  your  store  and  increase  the 
comfort  of  customers.  When  people  see  a  good 
thing  like  this  they  want  it  and  you  sell  lots  of 
them.  Why  not  catch  customers  as  well  as  Flies  ? 

Brown’s  "Fly  Coil”  is  easier  to  use  and  easier 
to  sell  than  any  “Fly-paper.” 


TO  BE  OBTAINED  FROM 


BUCKNAM  &  VANDERPOEL  CO. 

MANUFACTURERS’  REPRESENTATIVES 
198  West  Broadway,  NEW  YORK 


Bought  Simply.  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 

Will  you  mention  the  “Grocery 
World  ”  when  you  write? 

40  cents  a  pound 

Packed  in  %»Ib.  Jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO  (  Pennsylvania  .  . 


We  make  a  superfine  line  of  Macaroni,  Spaghetti, 
Noodles  and  Pastels,  but  we  don’t  try  to  make  you 
sell  them. 

We  give  you  credit  for  brains — brains  to  select 
goods — brains  to  sell  them.  You  can  influence  your 
customers.  That’s  why  you  are  in  business. 

Wouldn’t  it  be  foolish  for  us  to  ignore  your  power 
and  waste  advertising  trying  to  make  people  demand 
that  you  sell  our  goods?  We  go  the  other  way  about 
it.  We  spend  our  advertising  money  for  you,  not 
against  you  by  giving  you  Universal  Coupons  with 
every  case  of  our  goods.  You  can  exchange  them 
for  many  useful  articles.  It  pays  to  pull  together. 

‘The 

Vienna  Bahing 
Company 

Philadelphia,  Penna. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


(gjjWVJWJgl 

Atos  H0URN-CROSBV  Hi 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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FLOUR. 

Per  bbl. 

King  Midas .  6.6° 

Gold  Medal .  6.45 

Millbourne .  6.35 

On  Top .  6. 50 

Ceresota .  °-5° 

PiUsbury’s  Best .  6-35 

Taylor’s  Fancy .  5-5° 

Semper  Idem .  4-9° 

Pride  of  the  West .  5-25 

Sunbeam .  5- *5 

Quaker  City . .. .  5-75 


Self=Raising  Flour. 


Franklin,  30  packages .  3-5° 

Hecker’s  Superlative,  32  packages .  4.32 


Pancake  Flour. 

Aunt  Jemima,  36  packages . 

Purina,  36  packages .  3-°° 

Hecker’s  Flapjack,  24  packages .  2.10 

Uncle  Jerry,  40  packages . 


Buckwheat  Flour. 

Hecker’s,  64  packages .  4- 60 

“  32  packages .  4.10 

Fancy,  125-lb.  sacks . per  100  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  bag. 

White,  granulated,  100  lbs .  2.45 

Yellow,  granulated,  100  lbs .  2.45 

“  table,  100  lbs .  2.35 

Western,  yellow,  granulated,  100  lbs .  2.10 

Quaker,  Best,  1  and  3  doz .  1.20 

Farina — 

Hecker's,  24  is . per  case  1.50 

Schumacker’s,  24  packages .  “  1.20 

Beans —  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .05 % 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.50 

Extra  choice,  grain  bags .  2.40 

Medium,  fancy,  grain  bags .  2.50 

Pea,  fancy,  grain  bags .  2.40 

Michigan,  grain  bags .  2.45 

Red  Kidneys .  2.10 

Peas — 

Green .  2.40 

Scotch .  2.60 

Split,  yellow .  2.20 

“  green . • . 

Lentils —  Per  lb. 

000000,  110-lb.  bags . ©4/4 

Less  quantity . . . .  .05 

Shaker  Corn — 

Fancy,  barrels . . . 05^ 

Less  quantity . 06 

Hominy — 

Lea’s  Breakfast,  10  packages . per  case  1.65 

“  Pearl,  100  lbs . per  bag  2.45 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1.40 

Western  Pearl,  100-lb.  bags . 

“  Grits,  100-lb.  bags . 

Barley — 

OO . 05  J4 

No.  3,  100  lb.  bags .  2.75 

Noodles —  Per  case. 

Climax,  24  10-c.  packages,  assorted .  1.20 

"  48  5-c.  packages .  1.30 

"  assorted,  24  5-c.,  12  10-c .  1.30 

Smith’s,  30  10-c.  packages .  1.90 

“  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1.55 

“  5-C .  1.55 

IO-C .  1.55 

Oatmeal — 

B . per  bbl. 

B,  100-lb.  kegs . per  keg  4.00 

Oaten  Goods—  Per  case. 

Avena,  18  packages .  1.50 

Banner  Oats,  20  packages .  4.00 

H.  O.  Oats,  12  packages .  1.50 

Mother’s,  18  packages .  1.62J4 

“  36  package* .  3.25 

Quaker,  18  small  size . .' .  1.50 

Rolled  Oats—  J 

Avena,  180  lbs . per  bbl.  6.  75 

“  90  lbs . per  keg 

Standard,  180  lb.  bbls . 

“  90-lb.  bags . 

Sago- 

Fine,  bags  about  160  lbs . 03^ 

50-lb.  lots . Q4ys 

Admiral,  pearl,  24s . 07J/ 

Tapioca — 

Instantaneous,  50  is . 08^4 

Colburn’s  Hasty,  36  packages . 06% 

Minute,  y  gross . per  box  2 . 85 

Flake,  about  125  lbs . per  lb.  .04^ 

“  less  quantity .  "  .043^ 

Pearl,  150  lbs . . . . .  “  .0354 

less  quantity .  •*  .04 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs.,  per  case 

“  Barley  Food,  24  2s . .  4< 

“  Health  Food,  24  2s . 

Purina  Cream  Graham . per  bbl. 

**  Whole  Wheat  Flour,  20  5s . per  case 
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Cook’s  Malto  Rice,  36  2-lb.  packages . 4.20 

Force  Food,  36  packages .  3*20 

Mapl  Flake,  36  packages .  4.05 

Malta  Vita  Corn  Flakes,  36  packages .  2.85 

tl  Wheat  Flakes . 

Post  Toasties,  24  packages .  2.85 

Shredded  Whole  Wheat,  50  packages .  5-oo 

“  “  25  packages .  2.60 

Cream  Wheat,  36  packages . 

Cook’s  Flaked  Rice,  24  packages .  2.55 

Wheatlet,  30  packages . 

Wheatena,  36  packages .  4.50 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  36  packages .  1.43 

Pettijohn's  Food,  18  packages .  1.75 

Presto,  18  packages .  1.57 

Quaker  Puffed  Rice,  36  packages .  2.65 

“  Wheat  Berries,  36  packages .  1.70 

Triscuit,  30  packages . 2.50 

Kellogg’s  Toasted  Corn  Flakes  36  packages..  2.80 
Zest,  24  packages,  15-c.  size,  with  china .  2.25 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Sparkling .  1.10 

**  Acidulated .  1.10 

Cox’s,  large .  1.5714 

44  small . 95 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s . 1.35 

“  small  . 95 

Bromangelon,  assorted,  3  doz . %7lA 

Fruit  Puddine,  2  doz.,  assorted  flavors . 80 

Jell-O,  assorted  flavors,  2  doz . 87*4 

Jell-O  Ice  Cream  Powder,  2  doz . 97*4 

Jellycon,  1  doz . 87^4 

“  assorted  flavors,  3%  doz . 87 J4 

Chalmer’s,  shredded . 95 

“  granulated .  1.00 

Mothers’,  small,  1  doz . 45 

“  large,  1  doz . 90 

Cooper’s . . . 85 

Tryphosa . 95 

Imperial  Wine  Jelly . 95 

“  “  . per  gross  11.00 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case  2.70 

Puddine,  assorted,  2  doz .  “  1.65 

D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 

*  Per  lb. 

Larosa  Alphabets,  square,  25  pkgs . 05 

44  Elbows,  sauare,  25  pkgs . °524 

”  Macaroni,  long,  25  pkgs . 0554 

**  square,  25  pkgs . 06^4 

“  Spaghetti,  long,  25  pkgs . 05^4 

“  Vermicelli,  square,  25  pkgs . 05^4 

“  Macaroni,  bulk,  25  pkgs . 05 *4 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7. 00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  1.25 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3.50 

Barrel  Covers,  19  in .  3.00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  1 J4  to  2  in .  1.50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45  00 

Less  25  per  cent,  discount. 


Scoops. 

Indestructible,  No.  4 . per  doz. 

**  No.  5 .  ** 

“  No.  6 .  44 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz. 
“  “  No.  4...  “ 

“  “  No.  5...  “ 

X  Quality,  No.  3 .  “ 

“  No.  4 .  “ 

“  No.  5 .  “ 


Counters. 


9.00 

12.00 

15.OO 

4.20 

5-40 

7.20 

2.60 

3-00 

3-4° 


No. 

Length. 

No.  of 
Drawers 

Each. 

654 

.  9 . 

.  15.00 

854 

1054 

3.05 

. IS . 

.  25.00 

3.85 

1254 

. 18 . 

3.00 

1454 

1654 

.  9  feet ,  8  inches... 

. 24 . 

•  35-oo 

4.10 

1854 

. 2  7 . 

.  40 . 00 

2.70 

2054 

. 30 . 

.  45-oo 

2. 70 

Capacity  of  Drawers,  40 

to  60  lbs.  each. 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 


Dime  cartons,  2  doz.  in  case . 

p  r  d  z. 

.90 

Tins,  Keyed  (Jewel)  2  doz.  in  case 

“ 

.90  • 

Large  cartons  or  tins,  2  doz.  in  case 

<< 

2.00 

Dime  Tumblers,  2  doz.  in  case . 

.90 

Bulk,  15  lbs . 

■  15 

Thredded  Fish 

Thistle,  24  packages . 

Swansdown,  2  doz . 

per  doz. 

•65 

Osprey.  2  doz . 

Swift  &  Co. — 

Talisman  brand,  20-lb.  boxes . 

...per  lb. 

.1054 

cartons . 

per  case 

1.50 

Fresh  Codfish  Steak. 

Swift  &  Co. — 

Talisman  brand,  24  i-lb.  tins . per  case  3.80 

New  Mackerel. 


Ex. Norway, No  1.., 
Ex. Norway,  No.  2.. 
Ex. Norway,  No.  3... 
Ex. Norway,  No.  4.. 
Ex. Bloaters,  XXX. 
Ex.  Bloaters,  XX.... 

Ex. Shore,  No.  1 . 

Med.  Shore,  No.  1 ... 
Large  Shore,  No.  1.. 
Extra  Irish,  No.  2... 
Medium  Irish, No. 2. 
Small  Irish,  No.  2... 
New  Medium  Shore. 
New  Large  Shore... 
Large,  No.  2 . 


Count 
(about) 
to  bbl. 
.170-190 
.270-290 
•325-375 
.410-460 
•  90-  95 

IOO-IIO 

190-210 

110-130 

325-375 

375-450 

475-525 

160-180 
,110  130 
210-220 


200  lb.  100  lb.  50  lb.  10  lb. 


22.00 

II.60 

6.00 

i-35 

18.00 

9-50 

4.90 

30.00 

15.60 

8.00 

1  -  75 

17.00 

9.10 

4-75 

1 . 10 

16.00 

8.60 

4-50 

1.05 

15.50 

8-35 

4.58 

1.03 

16.00 

8.60 

4-50 

1  °5 

15.00 

8. 10 

4-25 

1 .00 

ng. 

100  lb 

50  lb. 

10  lb. 

8  1b. 

7.00 

6.00 

4.00 

4. 10 

3.60 

2.60 

1.50 

■43 

14.00 

7.60 

3.90 

•95 

12.00 

6.60 

351 

.82 

6.00 

3.60 

Lab.  Sp’ it,  Lg.  No.  1... 

Lab.  Split,  Lg.  No.  2... 

Shore,  Round.  Large.. 

Shore  Round,  Med  .. 

Ocean  Whitefish . 

Shad, No. 1, Mess, new.  14.00 
Shad, No. 2, Mess, new.  12.00 
Haddock,  Pickled .  6.00 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs . 

Gilt  Edge,  40  lbs . . 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish — 

12  3s,  wood  boxes . . . 

12  2S,  tl  . 

24  IS,  44  . 

10-lb.  boxes . 

5-lb.  “  . 

Cakes,  24  in  fancy  box . per  case 

“  10  lb.  cartons . per  carton 

24  jars,  fancy  box . 


Strips,  40  size,  boxes.. 


Middles,  40  size,  boxes.. 
tf  20  44 


.81 

.70 


.08 

.07 

.06 

•*3 

Per  lb. 

•15  Vt. 
•  15  lA 

.  16 
•15 
•15 
2 .80 
1.20 
3.10 
1.65 
.  10 

•loK 

.  12 

•I2K 


.09 

.08 

.07 

•°5 

.0414 


Dressed  Fish  Bricks. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  White,  1  lb  bricks,  20  lbs . . . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 08 l/2 

Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  keyed,  large  size,  x  and  2  doz.  in  case.  1.50 

small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1.50 

Screw  Top  Jars,  2  doz.  in  case . 90 

Loose  Codfish. 

Extra  Large  Georges  Cod .  . 

Large  Bank . 

Medium  Bank . 

Pollock . 

Hake . 

In  original  cases,  450  lbs.,  y  c.  less. 

Smoked  Fish. 

New  Extra  Scaled  Herring . per  box  .  17 

Small  Extra  Scaled  Herring .  “  .17 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb.  .  12 

Smoked  Salmon,  whole  fish .  44  .27 

Cromarty  Bloaters,  50s . per  box 

“  44  100s .  44 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2-95  ^ 

Talisman  brand  Boneless  Herring,  in  glass, 
ioc.  size,  24  screw-top  jars .  1.80 

Sliced  Halibut. 

Swift  &  Co.,  in  glass,  24  jars.  .  3.10 

41  24  cartons .  2.10 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  choice,  ring  cut,  50  lbs . 06% 

44  44  5  and  10-lb.  lots . 06% 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  i-lb . 

Fair  N.  Y.  State,  50-lb.  boxes . 07% 
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Apricots — 

Extra  Choice  Royals,  25  lbs.,  new . 

Choice  Royals,  25  lbs.,  new . 

Oak  Brand,  fancy . * . 

Cherries — 

California,  unpitted.  Black,  25  lbs . 

California,  pitted.  Black,  25  lbs . 

Currants —  ^ 

Gold  Medal,  recleaned,  36  is . 

Gold  Medal,  loose,  25  lbs . 

Private  Growth,  extra,  cleaned,  36  lbs 
cleaned,  30  lbs.  bulk. 

Peaches — 

Fancy  Muirs,  50  lbs . 

Extra  Choice  Muirs,  50  lbs . 

Choice  Muirs,  50  lbs . 

Extra  Choice,  Yellow,  25  lbs . 

Choice  Yellow,  25  lbs . 

Pears — 

Choice  California,  Bartlett,  25  lbs . 

Prunes —  Extra 

Ffn< 


Boxes. 


Fancy  Fancy 


20-  30,  25  lbs... 

Cal. 

Cal. 

30-  40,  25  •'*  ... 

.09 

•  085-i 

40-  50,25  *•  ... 
40-  50,  50  0  ... 

.08 

.0754 

50-  60,  25  “  ... 

■07zA 

.07 

50-  60,  50  “  ... 

.07 

.06% 

60  -  70,  25  44  ... 
60-  70,  50  ... 

70-  80,  25  <f  ... 
70-  80,  50  44  ... 

.06^ 

.0654 

80-  90,  50  (i  ... 
90-100,  25  “  ... 

■  °slA 

90-100,  50  44  ... 

IOO— 120,  So  41  ... 

■  °4  54 

Stand. 

Cal. 


.0934 

•08  % 


*5% 

.074 

.074 

-°7lA 

•°7tf 

.  xo1/! 
.094 
•08  % 

•07% 

•°7tf 


Fancy 

Oregon 


Raisins- 

Muscatels,  4  crown,  50  lb . ,.... 

“  3  “  50  lb . 

44  2  44  50  lb . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbs . 

Gilabert's,  Layer,  Valencias,  28  lbs.. 
Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . . 

Gold  Ribbon,  fancy,  36  is . . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . * . 

“  fancy,  25  lbs .  . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  10  lbs., net.. 


•05 

•  °6?  i 

■°6}A 

•°®K 

.06 

•°8  'a 

.08^ 
•°7  % 
•hK 

•  153/* 

•  ioK 


CEREAL  COFFEE. 

Postum  Cereal —  Per  doz 

15-cent  size,  2  doz .  1.35 

25-  “  I  “  .  2.2£ 

15- and  25-cent  size,  assorted .  2.50 

Ralston  Health  Cereal,  36  packages .  3. 50 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz.  .75 

Tumblers.  5-c.  size,  2  doz .  44  .45 

Tumblers,  10-c.,  Lord's  Prayer, 2  doz.  "  .85 

Tumblers,  irat.  cut  glass,  10-c.,  2  doz.  44  .85 


INK. 

Arnold’s,  black,  32 . per  bottle  .48 

Continental,  red,  1  doz . 30 

41  black,  3  doz . 25 

Royal,  black,  3  doz . 25 

Superior,  black,  3  doz  r  . 23 

Stafford,  Commercial,  32 . per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys — 

Macbeth  Pearl  Top... 

Acme,  Victor  Top .  3.60 

Pure  Flint,  Lustre  Top .  3.00 

Crystal,  Crimp  Top .  2.10 


No.  0. 

No.  1. 

No.  2, 

4. 10 

4.80 

, .  3.60 

4.20 

4.80 

.  3.00 

3.60 

4.20 

2. 70 

3-3o 

bes . 

.5  doz. 

2.75 

.5  doz. 

3-38 

No.  1. 

No.  2. 

per  doz. 

■75 

•85 

44 

.90 

1 .00 

No.  0. 

No.  1. 

No.  2. 

•  -45 

•55 

•75 

Jumbo  Chimneys,  plain . per  doz 

“  dec.,  107.. 

\ 

Banner  Burners . 45 

No  charge  for  packages. 

OilCans —  Per  doz. 

1 -gal.,  glass . .• .  2.25 

1 -gal.,  galvanized. .;.-.-rr. .  2.10 

5-gal.,  Lennox,  spout .  5.00 

5-gal.,  “  spi'got .  5.50 

5-gal  ,  Columbia .  7.00 

5  gal..  Banner .  8.00 

5-gal.,  Climax,  pump .  10.00 

5-gal.,  Home  Rule,  pump .  12.00 

Lanterns — 

No.  o.  Standard .  4.75 

No.  o,  Dash .  7.80 

Cold  Blast .  8.00 


LIME. 

Prepared,  2  do/,  in  case . per  doz.  .52^ 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . 05^ 

“  “  “  25-lb.  boxes,  y2  lb . 06^ 
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BacMSaoflMS 


You  grocers  know  the  ups  and 
downs  of  the  breakfast  food  busi¬ 
ness.  You  know  how  dozens  and 
dozens  of  products  have  come  on 
the  market,  filled  your  shelves 
and  stayed  there.  Could  we  possi¬ 
bly  point  to  a  more  convincing 
argument  in  favor  of  the  quality 
of  Egg-O-See  and  E-C  Corn  than 
the  fact  that  the  sales  of  both  are 
constantly  growing. 


Egg=0=See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 


Lots  of  Your  Customers  Want  This 


t 


I  R.C 

_  TH  E 

bestkno/n  . 

E- »■  nogSSrW 

'  76  WflBfiSH  WE  CHICAGO; 


XI 


It  is  the  one  thing  to  keep  hardwood  floors  right.  It  has 
been  specially  prepared  by  experts  to  do  the  work  right. 

Tell  your  customers  if  they  want  to  keep  their  floors  in  per¬ 
fect  condition  permanently  to  use  it  instead  of  scrubbing  them. 
It  makes  a  finish  so  perfect  that  all  that  is  necessary  is  to  wipe 
up  the  floors  with  a  damp  cloth  once  a  week. 

Universal  Coupons  in  every  case  for  the  grocers  and  some 
in  each  package  for  his  customers. 

E.  B.  MOORE  6  CO. 

76  Wabash  Avenue  Chicago,  Illinois 


To  the  Trade: 


DO  YOU  KNOW  WHY 


CEYLON 


TEA 

HAS 

UNVARYING 
EXCELLENCE  ? 

IT'S  BECAUSE: 

Ceylon’s  Climatic  Conditions  Are 
Equable ; 

Ceylon’s  Volcanic  Soil  Does  Not 
Degenerate ; 

Ceylon’s  Tea  Culture  Is  An  Exact 
Science. 

And,  Step  by  Step, 

CEYLON’S  MACHINE 
PREPARATION  PROCESSES 


Can  be  relied  on  to 


GIVE 


UNIFORM 

RESULTS 
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LYE  AND  POTASH. 

Per  case. 

Banner,  4  doz .  3*  *5 

Babbitt’s  Potash,  4  doz .  3* 10 

Lewis’ .  3*25 

Red  Seal  2  doz .  1-87^4 

44  4  doz .  3-^5 

Popular,  4  doz .  1*45 


MATCHES. 


Ohio  Blue  Tips — 

Per  case. 

500s,  1  gross . . 

Ohio  Noiseless — 

King  Bird — 

Parlor,  500s,  1  gross . 

.  4*25 

Swift  &  Courtney’s — 

200s,  1  gross .  1. 75-1. 90 

400s,  1  gross .  3.50-3.70 

500s,  1  gross .  3.75-4.00 

Blue  Hen — 

200s ,  1  gross .  1 . 50-1 . 60 

500s,  1  gross .  4.00-4.25 

Vulcan  Parlor —  Per  gross. 

1 00s,  5  gross . 90 

500s . 4.20 

Vulcan  Safety — 

65s,  No.  2 . h . 50 

Columbia  Safety — 

No.  2,  5  gross . 55 

No.  37,  5  gross . 50 

1 00s,  5  gross . 90 

No.  15,  1  gross .  1.20 

No.  32,  5  gross . 55 

Safety . 45 

Mazeppa,  parlors,  500s .  3-5°_3-75 

Searchlight,  500s .  4.25-4.50 

Press,  200s .  1.80-1.90 

“  500s .  4-50-4-75 

America,  200s .  1. 30-1. 35 

American  Paraffine,  500s.  extra  quality .  4.15 

Telegraph  blue  head,  5  gross . 60 

Our  Darling,  1  gross,  No.  3,  1,000 .  5-5° 

44  y2  gross.  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

Armour's,  Home-made  style,  Wet — -  Per  lb. 

10-lb.  kits . 09^4 

25-  . 09 

50-  “  . 08^ 

100-lb.  bbls . o8}4 

I5°"  “  . o8j£ 

250-  44  . 08 

450-  “  . 07^ 

John  Bower  &  Co. — 

Superior,  bbls.  and  l/2  bbls . per  lb.  .10 

“  18,  37  and  68-lb.  buckets  ...  44  .10^ 

44  6  10-lb.  buckets . per  crate  6.85 

44  6  5-lb.  buckets .  44  3.95 

"  6  5-lb.  glass  jars . per  case  4.50 

44  XXX,  18,  37  and  68-lb.  buckets, 

per  lb.  .14 

tl  44  6  5-lb.  glass  jars,  per  case  5.10 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5,  6  glass  jars .  4.40 

No.  3,  6  glass  jars .  3.10 

No.  18,  37  and  68,  wooden  pails . per  lb.  .13 

Barrels,  halves,  quarters  and  kits...  44  .12^ 

Family,  Seedless—  Per  box. 

No.  5,  6  wooden  pails .  3.65 

No.  10,  6  wooden  pails .  6.25 

Celebrated,  Seedless — 

Bbls.,  y2s  and  ys . per  lb.  .08^ 

Wooden  pails,  18,  37  and  68  lbs .  44  .09 

Condensed.  3  doz.  cartons  in  case . gross  11.00 

Condensed,  6l/2  doz.  in  case . gross  11.00 

Keystone—  Per  lb. 

Bbls.,  *4 s  and  y s . 07% 

Wooden  pails,  18,  37  and  68  lbs . 08 

Schimmel’s — 

Bbls.,  J4  bbls.  and  30  lb.  kits . 07J4 

x8  and  37  lb.  kanakins . 08 

10-lb.  kanakins,  6  to  crate . per  doz.  9.80 

5-lb.  44  6  to  crate .  44  5.30 

5-lb.  glass  jars,  6  to  crate .  “  6.25 

Campbell’s,  30-lb.  pails . 08 

Mrs.  Wells’,  bbls.,  y2  bbls  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  ^  bbls.  and  30-lb.  kits . 04 y2 

National,  bbls.,  y2  bbls.  and  30-lb.  kits . 03^ 

Southwark,  bbls.,  y2  bbls.  and  30-lb.  pails . 04% 


OILS, 


Stove  Gasoline . 

Headlight,  150  test.. 


Per  gal. 
•  -12& 
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OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

Extra,  64  oz .  10.00 

Mammoth,  quarts .  6.00 

“  y2  pints .  2.20 

Extra,  quarts .  5-4° 

44  pints .  4. co 

44  44  J4  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3.00 

Queen.  6  oz .  1 . 30 

Pirn  Olas,  18  oz .  6.00 

“  10  oz .  3-50 

California,  quart  tins .  3-5° 

u  pint  tins .  2.15 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4 

pints,  2  doz .  2 

y2  pints,  2  doz .  1 

Rae’s — 

Lucca,  litre  bottles,  1  doz .  n 

25-oz.  bottles,  1  doz .  8 

Finest  Sublime,  quarts,  1  doz .  6. 

44  pmt£,  2  doz .  7 

44  x/2  pints,  2  doz .  4 

“  8-oz.  flasks,  2 1/2  doz.  7 

44  12-oz.  flasks,  2^4  doz.  9 

Sublime,  8-oz.  flasks,  2^4  doz .  6 

“  12-oz.  flasks,  2 y2  doz .  8 

Finest  Sublime,  1  gal.,  10  in  case . per  gal. 

“  5  gal.,  1  or  2  in  case,  4‘ 

44  1  quart,  40  to  case...  44 

Sublime,  i-qu^rt  tins,  40  to  case....;. .  2 

“  J4-gal.  tins,  20  to  case .  2 

44  i-gal  tins,  10  to  case .  2 

44  5-gal.  tins,  1  or  2  to  case .  2 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents —  Per 

24  4^4-oz.  bottles .  4 

24  8-oz.  bottles .  7 

12  18-oz.  bottles .  6 

2  5-gal.  cans .  22 

10  1 -gal.  cans .  23 

20  y  ~g al.  cans .  24 

40  y~ gab  cans .  25 

80  ^4-gal.  cans .  27 

Bulk  at  £20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7 

Medium  bottles,  2  doz .  7 

Small  bottles,  4  doz .  8 

5-g  1.  tins,  2  to  case .  26 

1 -gal.  tins,  4  to  case .  it 

J4-g al.  tins,  8  to  case .  12 

32-oz.  tins,  25  to  case .  22 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8 

“  pints,  2  doz .  9 

y2  pints  2  doz .  4 

Oliver’s — 

1  doz.  large .  6 

2  doz.  medium .  6 

2  doz.  small .  4 

6  1 -gal.  tins . per  gal.  2 

10  y2  gal.  tins .  44 

20  V\ -gal.  tins .  44 


•50 

75 

5o 

50 

75 

50 

.00 

50 

.  00 
.40 

•30 
•  65 

35 


20 


10 


.00 

case. 

75 

50 

75 
.00 
.  10 
.20 

•30 

50 


•25 

75 

50 

50 

.00 

00 

.00 


50 

.00 

75 


.  20 
•25 


American  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz . 55 

44  No.  16,  2  doz . 90 

“  No.  32,  1  doz .  1.85 

Keystone,  bottles,  2  doz . 90 


PAPER. 

Wrapping. 

Manila —  per  ream. 

15  X  20,  full,  IO  lbs . 36 

24  X  36,  full,  20  lbs . 80 

18  x  24,  full,  10  lbs . 

Special,  15  x  20,  6  lbs .  . 2i 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll—  Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . Q3 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide.... . 03i£ 

Glazed  silk  parchment,  12,  15,  18,  20  or  24 

inches  wide . 03^4 

White  tea,  12  x  16,  reg . per  package  .  14 

Wax  butter .  44  .  IX 

Parchment  butter,  9  x  12 .  “  ,^0 


Toilet  Paper. 

,,  Per  case. 

100  5-cent  rolls .  3-00 

100  5-cent  packs . .  3  OQ 

100  10-cent  rolls.- . "  so 

100  10-cent  packs .  6.50 
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Paper  Bags. 

Price  per  1,000  and  not  less  than  %  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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.78 


•  52 

•71 

.88 


1  -39 


1 .09 
1.26 


1-95 
2 .29 


3- 97 

4- 4i 
4-79 


1  -47 
1 .72 
2.08 
2-39 

2- 75 

356 

3- *i 
4*32 
4.80 


.50 

.67 

.85 

I  .04 
I.  19 

I-38 

1.64 

1  -99 

2 . 16 
2.56 
3.20 
3.68 

4.17 
4-59 


•43 
.55 
•7i 
.89 
1.05 
1.21 
1. 41 
1.68 
1.83 


•31 

•37 

•75 
.87 
1 .07 
1.23 
1.49 
1.65 


Price  per  i,oco  and  not  less  than  500  lots. 

Plain  flour  sacks,  I2j4-lb . per  M.  4.00 

25-|b . . .  “  S-75 

50-lb .  “  11.25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  quarts .  “  5.75 

io-oz.  jars .  “  2.50 

10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails .  “  .90 

“  5-gal.  kegs .  . per  keg  2.00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

44  5-gal.  kegs . per  keg  2^25 

Pickled  Beef  Salad,  in  glass . per  doz.  1T10 

44  Tripe,  in  glass .  44  1.10 

44  Ox  Heart,  in  glass  .  4‘  1.10 

44  Pigs’  Feet,  in  glass .  44  1.10 

Russian  Sardines . per  keg  .75 

5-lb.  pails . per  pail  .50 

10-lb.  pails .  44  1. 00 


POTATO  CHIPS. 


1  -lb.  packages,  bbls.,  25  lbs .  . . 18 

Loose,  bbls. ,  30  lbs . 18 


POPPING  CORN. 

Brad's  “  Tip-Top  ” —  Per  case 

52  io-oz.  packages .  2.00 

100  10-oz.  “  3-9° 

24  20-oz.  44  2.00 

48  20-oz.  44  3*9° 

I-X-L,  40  is,  White  Rice .  2.65 


PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1.50 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz . «..  1.85 

No.  4  jars,  3  doz . 92J4 

Beardsley’s—  Per  doz. 

Small  jars,  2  doz . 90 

Medium  jars,  2  doz . .  1.25 

Large  jars,  1  doz .  2.25 


PICKLES. 

45  gal.,  1200s . per  bbl.  8.75 

45  gal.,  1000s .  44  8.50 

10-gal.  kegs,  600s .  2.90 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg  3.00 

1, 000s,  5  gal .  “  4.15 

11  2,000s,  5  gal .  44  5.25 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal .  1.75 

Chow  and  Mixed  Pickles,  2  gal . per  pail  1.00 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  2  doz . 85 

No.  8,  Sweet  Gherkins,  2  doz . 87^4 

No.  8,  Sour  Mixed,  2  doz . 87 

No.  8,  Sour,  assorted,  2  doz . 87^ 

No.  8,  Chow-Chow,  2  doz . 87^ 

No.  8,  Onions,  2  doz. . 90 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz .  3-25 

Chow,  pints,  less  quantity . .  3.30 

Mixed ,  less  quantity . .  3 . 30 

Onions ,  pints ,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of— 

2  doz.  2  doz.  1  doz.  1  doz.  y2  doz. 
Kpts.  pts.  *  qts.  J^gal.  gal. 

3-2S  5-5°  4-7°  8.35  7.20 

Wood,  each — 

1 -gal.  2-gal.  5-gal*  10  to  45  gals., 

kit  kit  kit  per  gal. 

1.20  2.30  5.50  1. 00 
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Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  y  doz. 
y2  pts.  pts.  qts.  y2  gal.  gal. 
w4-°?  _  7.00  t.oo  11. 00  10.20 


Wood,  each — 

1 -gal.  2-gal. 

kit  kit 

1.70  3.30 


5-gal.  10  to  45  g? 
kit  per  gal 

8.00  1.50 


Per 


VINEGAR 

Duffy’s — 

Pure  Apple,  extra  old,  bbls . 3C 

40  grain,  bbls . . 

Pure  Cider,  40  grain . . 

44  45  grain. ...... . 1 

Corson’s  Gold  Seal  Cider,  pure  apple 


White  Wine,  90  degrees . 2. 


Crown  brand,  pure  cider,  quarts . per  doz. 

White,  distilled,  40  grain 
“  “  45  grain, 

“  “  extra  strength . 1 

Crosse  &  Blackwell’s . per  doz.  2.0 


.0. 


PROVISIONS. 

Hams,  skinback,  18-20  lbs . .7 . 1 

“  14-16  lbs . . 

“  10-12  lbs . 1 

Picnics,  6-8  lbs . o 

N.  Y.  Shoulders,  10-12  lbs . ic 

Dried  Beef,  sets,  city  smoked . 

“  tenders  and  knucks . . . 7 

44  flats . . . 

“  air  dried,  sets . . 2 

*4  tenders  and  knucks . 2 

Jersey  Pork,  butt . per  bbl.  18. o< 

family . . .  “  20. o«: 

Breakfast  Bacon,  rib  in . 1 

“  boneless . ; . 1 

S.  P.  Bellies,  14-15  lbs . 1 

Bologna,  25-lb.  boxes . o! 

Boiled  Boneless  Ham . 2 

Beef  Tongues,  smoked,  5-6  lbs .  ..per  doz.  9.0- 

Cooked  Compressed  Ham,  25-lb.  boxes . 1 

Covered  Hams,  J^-cent  extra;  Covered  Shoulde 

Picnics  and  Bacon,  J£-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . 14 

“  12  to  14  lbs . 14 

“  “  14  to  16  lbs . . . i^ 

“  skinbacks . 14 

Shield  Hams,  10  lb.  average . 1 

44  12  “  . 13 

“  14  “  . 1 

44  16  “  . 1 

44  18  “  . 1 

skinbacks . 14 

Picnic  Hams,  5  to  6  lbs . o£ 

“  6  to  8  lbs . 08 

Star  Smoked  Ox  Tongues,  long  cut . 1 

“  shortcut . 17 

Beef  Bologna . .' . o3 

Shield  Parafined  Bologna . oi 

Berliner  Ham . 09 

New  Orleans  Luncheon  Meat . i< 

Star  Cooked  Ox  Tongue . 3* 

John  Bower  &  Co. — 

Honey  cure  brand  Hams,  skinback . 15 

44  4  4  large . 15 

44  44  medium  . 

4  4  4  4  small . *  .15 

44  Breakfast  Bacon . 14 

44  4  4  boneless . 16 

Beef,  air-dried,  regular  sets . *. . 

44  insides  and  knuckles . 

Ham  Bologna . 

Beef  Bologna  . . . 

Boiled  Hams . 24 

Beef  Tongues . per  doz.  8.0010.00 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  10  lbs . .14 

44  12  lb . 14 

44  44  14  to  16  lbs . 14 

4  4  44  16  lb . 14 

44  4  4  18  lb . 14 

4  4  44  skinned,  18-20  lbs...  .15 

44  44  boiled,  skinned,  fat¬ 
less  .  .26 

44  Bacon . 22 

Dried  Beef,  insides . 26 

Beef  Tongues,  short  cut . 20 

Winchester  brand  Hams,  skinned,  all  aver..  .14 
4  4  44  Picnics . . 09 


LARD  AND  COMPOUNDS. 


60  lbs.. 
60  lbs.. 


Pure, 

Compouno 

per  lb. 

per  lb.. 

.11K 

•08? , 

.  12 

.08?, 

•  I2  y». 

•09K 

.12% 

•° 9lt 

•13 

■°9h  1 

5-lb.  44 

3-lb.  44 

Armour's — 

Shield  Pure,  60-lb.  tubs . 

Simon  Pure,  3s,  5s  and  10s . 

White  Cloud  Compound,  tubs.. 

44  tierces 

Vegetole,  tierces . 

“  tubs . 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . if 

44  tubs . .*. . 

44  3,  5  and  10  lb.  cans.. 

Swift  &  Co.- 

Premium  brand,  tierces . 

Silver  I.eafbrand,  tierces . 

Jewel,  compound,  tierces . . . o3] 

Cotosuet,  tierces 


.o3j 


*12 

.12 


°9, 


DRESSED  MEATS. 

City  Dressed  Beef —  Per  lb. 

Choice,  native . 08  -.10 

Common . 06  -.08 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT’ 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


45 


Ham  without  a  name  is  “just 
ham,”  and  has  no  uniform 
quality.  It  may  be  good  once, 
but  you  don’t  know  how 
t  will  be  the  next  time. 

Your  customers  can’t  de¬ 
pend  on  you  if  you  sell  that 
cind  of  ham. 

SWIFT’S  PREMIUM 
HAMS  are  uniform — always 
properly  cured,  tast}r,  appe- 
:izing.  When  a  woman  gets 
i  PREMIUM  HAM  she 
wants  another  like  it  next 
:ime.  The  only  way  you  can 
ae  sure  to  have  all  your  hams 
iniformly  good  is' to  see  that 
ill  you  sell  are  SWIFT’S 
PREMIUM  HAITS. 

Swift  &  Company,  U.  S.  A. 


JOHN  BOWER  &  CO. 

GENERAL  PROVISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 


Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


C  U  K  K  R  S  OK  HONECY-OURB  BRA.ND 


Beef,  Beef  Tongues,  vjr  A  mj|  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JT1  IVE  LARD  a  Specialty 

BOILED  HAMS  AND  BEEF  TONGUES 
XXX  AND  SUPERIOR  MlNOE  MEAT 


U.  S.  GOVERNMENT  INSPECTION  OP  A IX  OUR  GOODS 


You  may  remember  the  recent 
ests  which  the  United  States  Gov- 
irnment  made  into  all  brands  of 
mported  olive  oil. 

Those  tests  (Government  Bulle- 
iu  77,  page  55)  proved  Nicelle  Olive 
)il  to  be  superior  to  all  the  other 
>rands  tested.  Nicelle  Oil  is  made 
md  bottled  in  Nice,  France.  It  is 
he  highest  type  of  pure  olive  oil 
iroducible. 

Sell  olive  oil  you  can  be  proud 
>f.  There  are  so  many  brands  you 
:an’t. 


Micelle  Olive  Oil  CcT. 

>3-107  HUDSON  STREET,  NEW  YORK 


Dear  Sira: 


Sixty-six  years  ago  we  began  the 
manufacture  of  our  CELEBRATED  MINCE 
MEAT.  We  started  with  a  PURE  ARTICLE 
and  have  continued  along  that  line  ever 
.since.  We  intend  to  pursue  that  course 
to  the  end.  No  benzoate  of  soda  nor 
preservative  chemicals  of  any  kind 
ever  entered  into  its  manufacture.  We 
guarantee  our  Mince  Meat  to  be  abso¬ 
lutely  pure. 

ATMORE  &  SON. 


This  Tells 
the  Tale 


A  product  which  has  been  on  the 
market  fifty- eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will.  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 
- — we  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  profit. 

KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


46 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


.—25— 

Western  Dressed  Beef- 

Choice,  native  cattle . °®  -1° 

Common  to  fair . °°  “-o8 

City  Dressed  Veal — 

Prime .  ~12 

Good  to  choice .  "• 10 

Dressed  Hogs— 

Pigs . ogX-.io 

H  ogs  heavy . °9  X  • 10 

“  180  lbs . 09X-.10 

“  160  lbs . 09K-.10 

“  140  lbs . ogji-.io 

Dressed  Sheep  and  Lambs— 

Lamb,  western,  good .  --°9 

**  culls  .  -.08 

Sheep,  choice .  -.08 

“  medium .  -*.07 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 7° 

Cow  Tongues . 5° 

Calf  Heads,  scalded  . -5° 

Sweetbreads,  veal . per  pair  .60 

“  beef . per  doz. 

Calf  Livers .  per  lb.  .20 

Beef  Kidneys . per  doz. 

Beef  Livers . 

Ox  Tails . per  doz.  .50 

Hearts,  beef . per  lb.  .03 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 10 

lt  “  western . 


-  .80 

-  -7o 

-  -75 
•  .90 
-1 .00 

-  25 

-1 .00 

-  .06 

-  -65 

-  -05 

-  •  T4 

-  .  20 

-  .12 

-  .  10 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  Per 

Western,  young  hens,  8  to  10  lbs . 24  -.27 

“  young  toms,  15  to  17  lbs . 24  -.27 

Old  hens  and  toms . 23  -.25. 

Common  to  good  ...  . 20  -.23 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.25 

Philadelphia,  fresh  killed,  3 l/2  to  4  lbs. 

to  pair . 22  -.25 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 22  -.25 

Western,  4  to  4%  lbs.  to  pair,  fancy . 18  -.20 

“  3  to  3%  lbs.  to  pair,  fancy . 18  -.20 

“  fair  to  good . 15  -.16 

Fowls  — 

Western,  fancy . 15  -.16 

Heavy  Roasters,  4  to  5  lbs . 18  -.20 

Fair  to  good . 16  -.18 

Old  cocks . 10  -.11 

Western  capons,  fancy . 

“  small . 

Squabs —  Per  doz. 

Prime,  large,  fancy .  3.00-3.  50 

Mixed, .  2.50-3.00 

Dark . .  1. 25-1. 50 


LIVE  POULTRY. 

Per  lb. 

spring  Chickens,  nearby,  ij£  to  2  lbs . 14J4-.15J4 

Large  Springers . 14%-.  15^ 

Fowls . i3/4“.  14 

Roosters . 10  -.\ol/2 

Ducks . 11  -.13 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 

Small,  or  No.  1,  2  doz . per  doz.  .85 

1  doz .  “  .  85 

Large,  or  No.  2,  1  doz .  “  1.40 

1  -lb .  cans,  1  doz . per  case  4.00 

2- lb.  cans,  y2  doz .  “  3-75 

3- lb.  cans,  y2  doz .  “  5.40 

5-lb.  cans,  y2  doz .  **  8. 70 


SAUER  KRAUT. 

Extra  quality,  50-gal.  tierces .  8.00 

„  “  15-gal.  kegs .  2.75 

Victory,  extra  fancy,  No.  3,  2  doz . per  doz.  .8254 

Spring  Garden,  fancy.  No.  3,  2  doz. ..."  .  80 

Compass,  No.  3,  cans,  2  doz . 67 

Casks,  50  gals.,  long  cut .  6.75 

Bbls.,  30  gals.,  long  cut .  5.65 


PLUM  PUDDING. 

Richardson  &  Robins —  per  doz. 

Individual  size,  y  lb . 

Round  conical,  with  key,  No.  i,  i  doz .  2.35 

“  No.  2,  1  doz .  4.20 

“  No.  3,  y2  doz .  6.30 

^  ^  “  No.  4,  y.  doz .  8.15 

P.  P.  Sauce,  No.  1,  2  doz . 
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Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.00 

No.  1,  cans,  1  doz .  2.25 

No.  2,  cans,  1  doz .  4.00 

No.  3,  cans,  y2  doz .  3.25 

No.  4,  cans,  y2  doz .  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies —  Per  doz. 

No.  32,  jars . 97^ 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . ,..f . 88 

Schimmel’s,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 72 x/2 

**  No.  6,  tumblers .  -49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 13% 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 065^ 

“  4^4-lb.  toy  pails,  y2  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

“  Southwark,  No.  3,  tins .  1.00 

“  No.  5,  toy  pails . ..  2.70 

“  30-lb.  pails . . . per  pail  1.08 

“  20  lb.  crocks . per  lb.  .07^ 

“  Schimmel’s,  30-lb.  pails .  “  .06 

Prune,  30-lb.  pails .  <(  -°7l/i 

Peach,  30  lb.  pails .  “  .07 

Jams — 

Schimmel’s,  pure,  jars,  2  doz..„ .  1.70 

Southwark,  assorted,  jars,  2  doz . 93 

Orange  Marmalade — 

Hartley’s,  imported.. . .  1 . 80 

Schimmel’s,  pure .  1.65 

Warrock’s  Guava  Jelly — 

1  -lb.  tumblers .  4.00 

H-lb-  “  2.25 

Curtice  Bros.  Preserves — 

Cherries,  jars .  4.85 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4.60 

Apricots,  peeled,  jars .  4 . 85 

Pineapple,  jars .  4.60 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Sirength. 


Essence  Peppermint . 

Castor  Oil . 45 

Sweet  Oil . 40 

Spirits  Nitre . 45 

Spirits  Camphor 

Spirits  Painters’  Commercial...  .45 

Paregoric . 45 

Glycerine 

Syrup  Squills . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . 45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 45 

Machine  Oil . 45 

Laudanum,  15c.  size 
“  25c.  size 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum .  . per  lb.  .03 

Beef  Capsules.  Anker’s .  3.00 

Borax,  powdered,  bulk . per  lb.  .07 

lump,  bulk 


5c.  sz. 

IOC.  sz. 

25c.  sz. 

.85 

i-95 

■85 

1.95 

.  .40 

.85 

1.95 

.  -45 

.85 

!-95 

.85 

1.95 

•  -45 

■85 

*•95 

•  -45 

.85 

1.95 

•  -45 

■85 

1  *95 

•  -45 

.85 

1.95 

•  -45 

•  85 

1  -95 

•  -45 

•85 

1.95 

•  -45 

•  85 

1.95 

•  -45 

•85 

1.95 

•  -45 

•85 

1.95 

•  *45 

.85 

1  -95 

•  -45 

•8s 

i-95 

•  -45 

•85 

i-95 

•  85 

i-9S 

.  -45 

.85 

per  doz. 

I  .  20 

1 .90 


20  Mule-Team,  pure,  24  1  lb. ..per  case  2.40 


2.60 

2.80 


48  14  lb.. 

"  “  **  96  y  ib.. 

Butter  Color,  W.  &  R . per  doz.  2.00 

Bull’s  Cough  Syrup .  tg  1.90 

Bluestone,  bulk . per  lb.  .06 

Copperas . .  *' 

Camphor,  gum,  i-oz.  blocks .  * 

“  flakes,  250-lb.  bbls .  ‘ 

•*  “  less  quantity .  * 

**  Tar  Balls,  250-lb.  bbls .  * 

less  quantity 


.01 

.60 

•°2K 

■°2,Vi 

•  02  4^ 


°3 


Castoria,  Fletcher’s . per  doz.  2.80 


Pitcher’s.. 

Carbonate  of  Ammonia . per  lb. 

Epsom  Salts . „ .  “ 

Glauber  Salts .  “ 

Glue,  ordinary .  “ 

“  white .  “ 

Gum  Arabic .  tl 

Haarlem  Oil . per  doz. 

Husband’s  Magnesia .  11 

Jamaica  Ginger,  Hires’,  flasks .  “ 

Licorice,  P.  &  S.,  5c.  stick,  imported,  lt 

“  M.  &  R.,  5-lb.  boxes . per  lb. 

'*  “  lozenges,  5-lb.  boxes  “ 

"  4s,  6s,  8s,  1 2s,  16s,  5-lb.  boxes  “ 

root.. 


•8s 


.01% 

•°9  % 
.  20 
•50 
•35 
2.85 
.90 

•36 

•23 

•27 

.24 

.11 


Putty,  25-lb.  cans . per  100  lbs.  1.60 


50-lb.  cans  . 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz. 

ioc.  size  ... 


1  •  55 
35 
75 


Paris  Green,  100-125-lb.  kegs . per  lb.  .  24J4 


y -lb.  packages 


Rosin  . 


jl-lb.  packages  . 
1 -lb.  packages  . 


.29 

.28 


.27 


■°3XA 


Roach  Powder,  Omega,  4-oz.  cans . 80 


.  per  gross  9.00 


Roachsault,  ioc.  size .  per  doz. 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb 

“  granulated,  about  100-lb.  kegs  “ 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.55 

1 00- lb.  bags .  2-35 


.80 

.06% 

.06% 


Venetian  Red.. 
Whiting  . 


less  quantity . per  lb. 


°3/4 

.OI 
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Goff’s —  Per  doz. 

Cough  Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size . 1.20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  ioc.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . 40 

No.  10 . 75 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand- 

Insect  Powder . 80 

Root  Beer . . . 80 

Talcum  Powder . 75 

Triangular  Quinine . 80 

Quinine  Capsules . 75 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbi«c .  18.00 

ct  Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans .  6.00 

“  large  cans .  r'  .00 

Young's  Kidney  and  Nerve  Powders .  2.00 

<i  Fattening  and  Condition  Drops .  4.00 

“  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Druggists’  Sundries. 


Acid  Phosphate,  Horsford’s . 

4-  T5 

Bath  Brick,  box  25  bricks . 

.  60 

Sealing  Wax . 

•°3 

Silver  Sand . 

1.25 

Tar,  pints . 

•75 

“  quarts . 

1.60 

t(  gallons . 

•3° 

“  %  bbls . 

.  ** 

3-50 

(t  bbls . 

6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz. 

i-lb.  packages 

and  premiums . 

3-75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size... 

McCord’s  Magic  Medicine,  25c.  size . 

50c.  size . 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size 

50c.  size 

McCormick’s  Watermelon  Syrup,  50c.  size.. 
Reliable  Brand  Headache  Powders,ioc.  size 


2.00 

2.00 

4.00 

2.00 


4.00 
4.00 
*  75 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  toe.  size .  .90 

25c.  size .  2.00 

35  c.  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 

Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size 
15c.  size  1.75 

25c.  size  2.00 

Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 

No.  2,  Vanilla  and  Rose . 

No.  2,  Lemon  and  assorted . 

No.  4,  “  “  . 

No.  4,  Vanilla .  2.25 

Assorted  cases,  Nos.  1  and  2 .  10.80 


•  85 


•45 

.90 

•85 

2.00 


“  Nos.  r,  2 

and  4 

Bulk. 

pts. 

qts. 

54  gals. 

XXX  Vanilla . 

1.50 

3.00 

6.00 

XX  Vanilla . 

1.25 

2.50 

5.00 

X  Vanilla . 

1 .00 

2.00 

4.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 
Celery . 

1 .00 

1.60 

3.00 

Peach,  Rose,  Apricot, 
Violet . 

1.50 

2.75 

5-50 

6.00 


Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruiter....  1.25  2.25  4.00  7.50 


7.00 
Per  doz. 


Tea 

Kitchen  Queen 

Extract  Vanilla,  No.  25 .  2.00 

No.  2X . 80 

“  No.  X . 45 

Extract  Lemon,  No.  25 .  1.75 

“■  No.  2X . 80 

“  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla .  1.75 

“  Lemon .  1.75 

Select  Vanilla . 85 

“  Lemon  . 85 

'  ‘  assorted . 85 

**  small  size . 45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair's  Liquid  Rennet .  1 . 10 

“  Rennet  1  ablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1.50 

Hanson’s  Junket  Tablets,  3  doz . 73 

Union  Tablets,  3  doz . 45 


CIDER. 

Corson’s —  Per  gal. 

Barrels . 14 

y2  barrels . 16 

Kegs  . 19 

Bottled  Cider —  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  qts .  3.50 

“  “  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

2  doz.  pts .  4*25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

**  “  2  doz.  pts .  4.25 
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CHEWING  GUM. 


Adams’,  counter  jars,  100  5c.  packages .  2.75 

“  boxes,  20  packages . 55 

Gee  Whizz,  72  packs . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.25 

Spearmint,  20  packs,  100  pieces . 51 


RICE. 


Per 


Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  100-lb.  bags . c6 

Choice,  100-lb.  bags . 04 

Prime,  100-lb.  bags . cq 

Japan,  fancy,  100-lb.  bags . 

“  choice,  100-lb.  bags . 

Java,  fancy,  polished,  100-lb.  bags . ©3 

B.  Fischer  &  Co. — 


S 


HEADlRICf: 


ff 


THE  FIIEST  GRADE  PSODUCED  ^ 

'  '  Packeo  Exclusively  By 


„  Ldi^rti  DiVribuicrs  of  Pocfai  Kite  in  ' 

.  the  Urulcd  Stales  '  0. 

v.  -  •  •  -rl 


Fischer's  Choicest  Head,  i-lb.  pockets . 

Queen  Quality,  ex.  fancy  head,  i-lb.  pockets 
*'  •**  T-lb,  u 

“  "  5-lb. 

Coronet,  choice  head,  i  lb.  pockets . 

“  3-lb.  pockets . 

Imperial,  choice,  Dom.  Japan,  i -lb.  pockets 
“  u  “  3-lb.  ** 

“  “  “  5-lb.  tf 

Extra  fancy  head,  XXXX,  ioo  lb.  bags . 

Fancy  head,  ioo  lb.  bags . 

Choice  head,  ioo  lb.  bags . 

Fancy  Java  head,  ioo-lb.  bags . 

Fxtra  fancy,  Patna,  ioo-lb.  bags... . 

Siam,  Patna  style,  ioo-lb.  bags . 

Broken,  ioo-lb.  bags . 

Fancy  Japans,  ioo-lb.  bags . 

Choice  Japans,  ioo-lb.  bags  . 


.07 

.07 

.06 


.o': 

.06 


.06 


■07 

.06 


.04 

.CO 


SALT. 


Worcester— 

Bbls.,  contain  280  lbs .  2.50* 

“  60  5-lb.  bags .  4.001 

“  22  14  lb.  bags .  3.75 

30  10-lb.  bags .  3.7 

“  115  2^4-lb.  bags .  4.00 

Irish  Linen,  250-lb.  bags .  2.5' 

“  56-lb.  bags . 65, 

l(  28-lb.  bags . 35 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls . /. .  2.40 

“  1 80-lb.  sacks .  1-55 

Cheese,  280-lb.  bbls . v .  2. 40 

Packing,  70-lb.  cotton  bags . 40] 

“  140-lb.  cotton  bags . 75. 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2.20* 

New  Ivory,  24  large  cartons  to  case .  1.50 

Agricultural,  200-lb.  burlaps . 60 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  2.60 

Less  than  5  bbls.  the  list  net;  5  to  9  bbls  ,  5  per  cer 
discount;  10  bbls.  or  more,  7 1/2  per  cent,  discount  tn: 
be  allowed. 


SALAD  DRESSING. 


Per  d 


Campbell’s,  small,  patent  cap,  2  doz . .  .87 

Durkee’s,  large,  1  doz .  4.00 

small,  2  doz .  2.40 

Schimmel’s,  small,  2  doz . 87 

My  Wife’s,  large,  1  doz .  2.30 

“  small,  2  doz .  1.45 

Snider’s,  pts.,  1  doz .  2.30 


SAL  SODA. 

Bbls.,  375  lbs . . per  100  .65 


Kegs,  170  lbs . .  per  100  -  .82, 

60-lb.  boxes,  bulk  or  granulated .  6* 
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No  SHREDDED  CODFISH  but  Ours 

There  are  two  differences  between  Beardsley’s  SHREDDED  Codfish  and  other  prepared 
Codfish. 

One  difference  is  the  fact  that  not  one  of  them  is  shredded  Codfish  but  Beardsley’s.  None  of 
them  even  dare  call  their  fish  “shredded,”  because  under  the  trademark  laws  we  are  granted 
that  right  solely. 

The  other  difference  is  in  the  status  of  Beardsley’s  SHREDDED  Codfish  on  the  market.  Its 
quality  is  so  superfine  and  its  advertising  has  been  so  wide  that  consumers  know  it,  like  it 
and  demand  it.  When  you  sell  imitations  you  hurt  yourself  and  you  hurt  your  customers. 
From  October  to  May  Beardsley’s  SHREDDED  Codfish  is  packed  in  cartons.  For 
summer,  tin  and  glass.  The  distinguishing  mark  is  the  RED  BAND. 

J.  W.  Beardsley’s  Sons  -  -  New  York,  N.  Y. 

“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


How 

to 

Test 

It 


THE  way  to  test  Onarga  Country  Gentleman  Corn  is 
not  to  taste  it  alone,  but  to  taste  it  in  comparison  with 
the  best  other  corn  you  know. 

If  the  other  brand  is  cooked  in  the  old-fashioned  cooker — 
ten  chances  to  one  it  will  be — Onarga  will  overshadow  it  so 
far  that  any  one  can  tell  the  difference  instantly.  Overshadow 
it  particularly  in  tenderness,  succulence  and  the  fact  that  it  is 
cooked  evenly  throughout. 

Onarga  Country  Gentleman  Corn  is  now  cooked  in  the 
new  automatic  cooker.  It  was  good  corn  before,  but  now  is 
at  least  ten  times  better. 

IROQUOIS  CANNING  CO..  ONARGA,  ILLINOIS 


DMIOnHUriNE  f  MBTCOflK  tlHIHITO*  KMKT. 

|  MEFiiiirnsrasiiMBSiisioaniinfiimiBiE 

(^PRIVATE 
f  ESTATE!' 

COFFEE 

F.  A.CAUCHOIS&CO.-THE  FUITON  MILLS 1 
NEWVORK-PHILADELPHIA- CHICAGO. 


ESTABUSHID  1851. 


A  BAG  FULL  OF  GOODNESS 

We  don’t  have  to  say  a  word  about  the  quality  of  Private  Estate  Coffee  to  the  many 
thousands  of  retailers  who  are  selling  it — their  customers  do  the  talking  for  it.  But  those 
who  haven’t  made  Private  Estate  their  Coffee  Leader  have  missed  a  chance  to  wean  their 
customers  away  from  the  Tea  and  Coffee  Stores.  It  can’t  be  beaten.  We  share  our  profit 
with  grocers  by  giving  them  Universal  Coupons  with  each  case. 

F.  A.  CAUCHOIS  &  CO. 

33-34  Fulton  Street,  New  York 


THE  FULTON  MILLS 


Philadelphia  Branch,  139  S.  Front  Street 


I 


I 

»• 
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SAUCES. 

Lea  &  Perrins’ —  ^er  ^oz- 

W orestershire,  large .  7  •  5° 

**  middle .  4-5° 

11  small .  2.50 

Snider's — 

Chili,  No.  16,  1  doz .  2-35 

“  No.  8,  2  doz .  I  -35 

Oyster  Cocktail,  No.  16,  2  doz .  2.35 

“  No.  8,  2  doz .  1  •  4° 

Worcester,  Campbell  s,  No.  8,  2  doz . 87 

North  of  England,  No.  8,  2  doz . 82^ 

Chef,  2  doz . 75 


SEEDS. 


Per  lb. 


Canary  . . . °4 

“  bush.  60-lb .  2.25 

Caraway . 12 

Celery . °9 

Coriander,  bleached . °5 

Flax . °5  , 

Hemp . 

“  bush  40  lb .  1.00 

Mustard,  Brown . °^'A 

Mustard,  Yellow. .  -°o 

Rape . °SA 

‘  ‘  bush .  2.50 

Poppy,  per  lb . 10 

Sunflower,  per  lb . . . °4 72 


SODA. 

Bi-Carb. .  ri2  lbs.,  kegs . keg 

Bi-Carb.,  bulk,  less  quantity . per  lb. 

Babbitt’s  Soda,  i/-lb.  pkgs  ,  25  lbs .  “ 

Arm  &  Hammer  bd.,  J^s,  36  lbs . 

“  “  “  lbs.,  36  lbs .  “ 

“  “  “  lA,  'A,  36  lbs .  “ 

Saleratus,  Babbitt’s  bd.,  ^s,  25-tb.  bxs.  “ 


J-75 

•02  lA 
05% 
■05^ 
•04% 
•°5kt 
•°5/i 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires',  i  doz  .  1.50 

Hires’  Root  Beer,  Carbonated,  2  doz . 87^ 

Hires'  Ginger  Ale,  Carbonated,  2  doz . 87^ 

Welch's  Grape  Juice,  case  quarts,  1  doz .  4.50 

“  *•  “  pints,  2  doz .  4.75 

“  “  “  54- pints,  3  doz .  4.25 

“  **  “  3-ounce,  8  doz .  6.00 

**  **  “  j4-gallons,i  doz....  8.00 

“  tl  “  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co.—  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2. 10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  y  gross .  2.50 

Bon  Ami,  10-cent  size . y  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

“  **  “  3  doz . per  doz.  1.45 

“  “  small . per  gro  s  7.00 

. per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 


SOAP — Laundry. 


Bars. 

Acme . 100 

Acorn . 120 

Ark . 100 

American .  72 

Bee . 100 

Best,  Babbitt . 100 

Babbitt’s  New  York  City .  60 

Big  Master .  70 

Brown .  60 

Borax,  Dreydoppel .  40 

“  Pearl,  Young  &  Co .  40 

“  Day  &  Frick,  Novelty .  40 

“  Handsome .  60 

“  Eavenson,  large . 100 

“  “  small . . 

“  Kirkman's . . 

“  Red  Seal . . 

“  Swift’s . IOO 

Circus . . . . . 

Cotton  Oil . . 

Coal  Oil  Johnny . . 

Cygnet .  100 

Dobbins’  Electric . 100 

Dewey .  '.100 

Fairy .  100 

Fels-Naptha . . 

Five  case  lots  freight  prepaid . 100 

Good  Morning . 100 

Glycerine  Tar . 100 

Gloss . 100 


Less. 

than 
5  bxs. 
3-50 
*•45 
i-75 
2.80 
3-90 

3- 45 
3*5254 

2.90 

2.40 

2.60 

2.80 

2.80 
2.60 

4- 75 
3-75 
3-75 

3.80 
4.00 
3-5o 

5- 55 

3- 57lA 
4.00 

4- 25 

2.15 

4.00 

4.00 

3-95 

3-«5 

3-75 

3-50 


—30 

Grand  Pa's,  large .  50 

Ivory 


small . 100 

Lenox . 100 

Life  Buoy .  50 


Lautz's  Naptha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

“  5  cent  size .  100 

“  toilet  size . 100 

Mayer's . 100 


Miller’s  Naptha . 

Naptha,  Swift’s-. . 100 

“  P.&G . 100 

Octagon . 100 

Old  Mill . 

Ozone . 100 

Oleine,  Conway's . 

“  Golden . .  .... 

“  Eavenson’s .  60 

*'  Kirk's .  60 

“  Philadelphia,  60  blocks . 

'•  “  72  “  . 

“  Pennsylvania .  60 

“  Proper  &  Gamble .  60 

“  Young’s  Best .  60 

Pride,  Swift’s .  100 

Polo . 

Quaker  City,  boxes . 100 

“  tubs . 

Sunlight,  oval . 

“  twin  bars . 100 

Santa  Claus . 100 

Saratoga . 

Star . 

Sunny  Monday . 

White  Cloud . 

Wool  Soap,  large . 100 

“  small . 


Toilet  Soaps. 

Buttermilk  Cosmo . gross 


“  Swift's . 

Castile,  imported,  Conti . lb. 

“  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis . . 


3-15 

3.80 

7.00 

4.00 

3.00 

1  95 

3-9° 

3.80 

3.00 

5.80 

4.00 

4.00 

3.80 

1.90 

3-75 

....100 

3-75 

3-85 

3.90 

3.30 

3-75 

2.50 

2-55 

2-35 

2.0754 

2.60 

2.60 

1.60 

....  60 

3-00 

2.80 

...  IOO 

3-75 

2.45 

2.90 

....150 

4.60 

....IOO 

3-85 

3-95 

....IOO 

3.10 

2-45 

3.00 

....IOO 

4.00 

....IOO 

3-85 

6-75 

4.00 

.gross 

6.60 

.60 

4.05 

. lb. 

•  13  lA 

. lb. 

.n% 

.70 

4.40 

4-50 

•45 

8.10 

3-25 


Hearts  and  Flowers . gross  10.25 

Maxine  Elliott .  “ 

Oatmeal,  3  cakes  inbox .  ** 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  i^-lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  J4  gross . gross 

Swift's .  “ 

“  Armour’s .  *' 


.09 

.40 

i-75 

3- 25 

4- o5 
3-5o 


Scouring  Soap. 

Day  &  Frick’s  Flint,  36  bars .  1^24 

Young’s,  48  bars .  1.80 

Brooks' Crystal,  100  bars .  3. 20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  2.25 

“  Hand,  36  bars .  2.25 

Wrigley's,  100  bars .  3-75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars .  2.35 


Soap  Powder. 

Per  case 

Pearline,  36  packages .  2.70 

“  72  “  .  2.70 

tl  100  **  .  2.65 

Soapine,  No.  7,  100  packs .  2.3754 

“  No.  12,  100  “  .  3-9° 

“  No.  17,  36  4  .  2.4254 

Babbitt’s  1776  Powder,  100  6-oz .  2.25 

Finola,  100  packages .  3-25 

Gold  Dust,  Fairbank’s,  100  12-oz.  packages....  4.00 
“  “  244-lb.  “  ....  4.50 

Naptha  Borax,  100  packages,  large .  4.75 

100  5-cent  packages .  3-75 

Kirkoline,  white,  24  large  packs .  3-55 

**  “  100  12-oz.  packages .  3-35 

Young’s  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

“  “  5°  2S . . .  4.00 

“  “  100  is .  4  00 

Nine  O’clock  Tea,  100  packages .  3. 15 

I- V  Washing  Tablets,  3  doz . per  doz.  .  43 

Swift's  Washing  Powder,  100  is .  3-85 

„  ‘‘  ,  24  4s .  3-85 

Penny  wash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine,  100  packages .  3-75 

Old  Dutch  Cleanser,  48  packages .  3.25 

• 

SPECIALTIES. 

Anker's  Bouillon  Capsules .  3.00 


PURE  GROUND  SPICES. 

Colburn's  Philadelphia  Mustard,  D.  S.  F. — 


5-cent 

tins 

,  2  and  4  doz . 

Dime 

size, 

,  2  an 

id  4  doz  . 

i/-lb. 

net. 

tins, 

2  and  4  doz . 

44 

K- lb. 

net, 

tins, 

2  doz . 

<4 

i-lb. 

net, 

tins, 

1  doz . 

*• 

6  lb. 

cans 

,  full 

weight . 

10  lb. 

cans 

,  full 

weight . 

Coleman’s  Mustard,  D.  S.  F.- 
i-lb.  tins.. 

y2-ib.  “  .. 

K-lb-  “  •• 

/'8-lb. 


•45 

•85 

I  .OO 
1.90 
3-70 
•23 
.22 


.per  doz. 


5.40 

2. 70 
i-45 
.90 


18-  b.  kegs . . 
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Pepper — 

Bbls. 

Boxes. 

Black,  High  Grade . 

•  15 

Black,  Low  Grade . 

.11 

White,  High  Grade . 

.28 

White,  Low  Grade . 

•  17 

Red,  High  Grade . . 

.  21 

Red,  Low  Grade . 

.  16 

Cinnamon — 

High  Grade . 

•23 

l/ow  Grade . 

. 13 

.14 

Cloves — 

High  Grade . 

•23 

Low  Grade . 

.18 

Allspice — 

High  Grade . 

•12^ 

Ginger — 

High  Grade . 

.26J4 

Low  Grade . 

.13 

Mace — 

High  Grade . 

•75 

Nutmegs — 

High  Grade . 

•30 

Mustard — 

Yellow,  High  Grade . 

. 19 

.  20 

Yellow,  Low  Grade . 

•15 

Brown,  High  Grade . 

McCormick  &  Co. — 

•15 

P 

Cans. 
•  17 

•13 

•30 

.19 

•23 

.18 


•25 

.  16 


•25 

.  20 


•  WA 


.2834 
•  15 


•  77 


•32 


.22 

•17 

•17 


Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . Ys-\b.  cartons 

y -lb.  cartons 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice, i/g-lb.  cartons 
l{-\b.  cartons 

Bee  Brand,  in  canisters,  above  assortment. 

No.  45  size 
No.  90  size 


Per  doz. 


Mustard — Prepared 

Campbell’s,  jar,  2  doz . 

Gulden's,  No.  6,  with  spoon,  2  doz . 

„  “  “  20,  “  “  . 

Beer  Mug,  fancy,  large  size,  2  doz . 

Lemonade  Glass,  tall,  2  doz . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . 

Milk  Jar,  glass  top,  2  doz . 

Water  Tumblers,  glass,  No.  10,  4  doz . 


Per  doz. 

8754 


90 

85 

4  2*A 


WHOLE  SPICES. 


Pepper,  Black . 

Allspice . 

Cloves . 

Mace . . 

Nutmegs,  large . 

‘  ‘  medium . 

Cinnamon  Bark,  Canton . 

“  Java  Thin  Quills,  5-lb.  rolls.. 

“  Saigon . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 

Green  Ginger  Root . 

• 


Per  lb. 

•07  'A 

.06 

11  lA 

48 

l6 

12  54 


05 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

“  36  10-cent  “  .  **  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 075^ 

“  20-Ib.,  '■  . 0754 

Niagara,  40  lb.,  “  . 05 

Cream,  48-lb.,  **  .  3-45 

Kingsford's,  40  lb.,  *'  . . . 0754 

20  lb.,  “  . 0754 

Rex,  40  lb.,  1  lb.  packages . 04 


LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb  boxes . 

“  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons . 

Kingsford’s,  Pure,  3  lb.  cartons . 

“  Pure  Gloss,  40  i-lb.  packages . 

“  Silver  Gloss,  12  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs. 

Niagara,  laundry,  50  lb.  bulk . 

i-lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs . 

“  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . . 

Elastic,  64  10-cent  packages . 

64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starch  Polish,  20  cakes . per  box 

Rex  Gloss,  50  lb.  bulk . 


.04 

.06 


•05 

.0634 

.0634 

.06% 

•04M 

.0814 

.04 

•  °5 

•  °5 
.06 

4- 30 
2.20 

5- oo 
2.50 


.08 

•50 
•03  Ya 


f 

STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  i^-gross .  4.00 

“  large,  “  7.00 

Liquid,  large,  “  6.65 

“  “  small,  “  .  4-9© 
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Electric  Paste,  54-gross  boxes . 

Magic  Paste,  y -gross  boxes . 

Parlor  Pride,  large  size . per  doz. 

tl  . per  gross 

small  size . per  doz. 

Climax  Enamel,  y -gross . ®....per  gross 

Black  Jack,  54-£ross .  “ 

Rising  Sun .  “ 

Sun  Paste,  5  cent  size . ** 

“  10-cent  size .  “ 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  y  gross . 

Per  box  of  )4  gross . 

14  dozen  to  gross . 

10-cent  size,  No.  10,  per  box  of  y -gross . 

Per  box  of  54 -gross . 

Per  gross . 

F.  F.  Dailey  Co. — 

2-in-i,  smaller  size . per  <3oz. 

2  in-i,  large  size . .  “ 


.8 


9 

7.0 


5-7 

4 

7.2 


1.2 

2  •  S 

5 

2.2 


4-5 

9.0 


*  •  7 


SUNDRIES. 

Bird  Food — 

Crystal,  40  packs,  round . . per  pkge. 

Excelsior,  24  packs .  ** 

McAllister,  36  packs .  il 

Rosensteins,  i-lb.  pkgs.,  2  doz . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz.  ..per  doz. 

Red,  quarts,  3  doz .  “ 

Silver,  pints,  3  doz.... .  “ 

**  quarts,  3  doz .  l( 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

“  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz .  “ 

Paist’s  Glue,  1  doz .  “ 

Carpet  Tacks,  Wooden  Keg,  }4-gross  case, 

assorted,  6,  8,  10 s . per  case 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz. 

6-oz .  *' 

8-oz . ? .  " 

IO-OZ .  “ 

12-OZ* .  “ 

Matting  Tacks — 

No.  10,  steel . per  doz. 

No.  11,  **  .  “ 

No.  12,  *•  .  “ 

G.  B.  Weiss  &  Son — 

Sole  leather.  No.  1 . 

**  No.  2 . 

“  No.  3..... . . . 

Cut  Sole  Leather, cut  into  taps,  6  ins.  high... 

5/4  “  - 

4,  44  5 

-  -  ^  454  “  ... 

"  44  44  4  44 

-  -  ^  354  ^  ... 

44  44  44  3  44 

Fly  Ribbon . per  gross 

Ely  Paper,  Tanglefoot . per  case 

“  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 . per  qjtee 

“  0  10  cartons .  “ 

Wax,  White  and  Yellow . per  lb. 


.6 

i.3 

•4 

.8 

•4 


1-5 
1.4 
i-4 
1 . 2 
1 . 1 
1.0 
•9 

4-3 


2.2 


3"° 

2.3 

•  > 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb. 

“  “  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  '* 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  ** 
Fine  Hemp  Twine,  8  balls  to  lb.  in  5-lb. 

bunches .  u 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  “ 

Best  Jute  Plow  Line,  8  yds.  to  lb .  €l 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

“  108  ft.  to  hank .  “ 


1.6 

1.7 


SYRUP  AND  MOLASSES. 
N.  O.  Molasses. 

Extra  Fancy,  No.  668 . 

No.  707 . . . 

Fancy,  No.  670 . 

Strictly  Choice,  No.  675 . 

Choice.  No.  664...  . 

Good,  No.  679 . 

Cane  Juice,  No.  683 . 

Black  Strap . 

B.  H.  F.,  Horse  Food  Molasses . 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 

Gold  Mine,  in  bbls . 

Fancy,  No.  104 . 

Fancy,  No.  105 . 

Prime,  JNo.  102 . . 
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<Jf  Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  have, 
we’ll  build  it  for  you. 

FULTON  &  WALKER  CO.  ™^TTr™,!^F,'“^As: 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Don’t  Buy  a  Cheap  Wagon 


No  Loss  on  Loose  Goods 


fynpl 

tuna 

.2 

!0  22  24..ZS  Z0..O(L-B2-®  1 

earner's  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
2  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 
ERWEIGHT. 
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o 

z 
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-J 

J 
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fad 

u* 

o 

c/3 

Q 

06 

< 

Q 

Z 

< 

H 

C/3 


TROEMNER’S 

New  Electric  *  Coffee  Mills 


Troemner's  No.  44,  “BALL”  Scale 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER- 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “STAR"  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “just  as  good  there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 

HENRY  TROEMNER 

No.  911  ARCH  STREET  jt  PHILADELPHIA,  PA. 

J.  A.  PLE8CH  <&  SO  IN  112  Clark  Street,  Chicago,  111. 

GENERAL  AGENTS  FOR  E  NTT  ED  STATES 
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—33— 


—34— 


—35— 


—36— 


Porto  Rico  Molasses. 


Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  645 . . . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  668 . x5 


Glucose. 

Three  Star  A,  for  confectionery .  3-°° 

Five  A,  for  confectionery .  3- 10 


honey. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz..... .  “  x-35 

Schimmel's,  10-oz.  bottles,  2  doz.  in  case .  x-45 

“  6-oz.  “  “  “  . 95 

White  Clover,  tumblers,  2  doz . . 90 


REFINED  MOLASSES  AND 


SYRUPS. 

Jockey  Club  Mason’s  Quart  Jars—  Per  doz. 

4  doz.  in  barrel . 92K 

i  doz.  in  case . 95 

Lyle's  Imported,  No.  2  cans,  2  doz .  1.82^ 

Globe,  No.  2l/2 tins,  2  doz .  1.15 

Globe,  No.  5  tins,  1  doz .  2.30 

Banner,  in  jars,  compound .  x-o5 

White  Clover,  in  jars,  compound .  1 .00 

Purina  Pancake  Syrup,  36  pts .  2.25 

“  ‘  24  qts  .  4- 00 

“  “  12J4  gals .  7.00 

“  “  6  gals .  12.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz .  “  2.30 

Karo,  50-cent  size,  14  doz .  “  2.30 


MAPLE  SYRUP. 


Towle’s  Log  Cabin  “Camp”  Syrup- 

Gal.  cans,  6  in  case . 

}4-gal.  cans,  12  in  case . 

Qt.  cans,  24  in  case . 

Pt.  cans,  24  in  case . 

Qt.  bottles,  12  in  case . 

Pt.  bottles,  24  in  case . 

Jacket  cans . 


Per  doz. 
i3-5o 
7-25 


4.12^ 


per  gal. 


2.50 
4-5o 
2-75 
1. 00 


Golden  Tree . 

"  medium . 

“  small  . 

Vermont,  gal.  tins . per  gal. 

"  /4-gal.  tins . 

Hazen’s,  qt.  bottles . 

“  pt.  bottles . 


2.25 

x-45 

.92^ 

1-25 

7-75 

4.00 

2.40 


Butter  Dishes. 

No. 

Solid  oval . 

3» 

5,  “  . 

1,  Wire  ends . 

2,  “  . 

3»  “  . 

5,  “  . . . 

Picnic  Plates,  8  in . 

u  9  in . 

Crates  contain  250  each. 


Per  M 
.90 
1.25 

1.50 

2.00 
.90 
1 . 20 
1.40 
1 .80 
2.10 
2-35 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 


Little  Gem,  parlor,  2  string .  2.40 

N  U,  No.  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  bandies .  2.40 

Princess,  No.  4,  fancy  handles .  2.75 

Parlor,  No.  3,  2  tie .  1-85 

Toy . 9° 

Whisks,  2  sewed . 9° 

Stable,  rattan  centre,  2  tie .  3-5° 

“  "  3  tie .  4  00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


5  gross. 


Clothes  Pins. 

Per  box. 

. 44 


Egg  Crates, 

Perfection . . . . 

u  10  sets  fillers . . 

Standard,  12  sets  fillers . 

Star  Egg  Carriers,  2  doz . 

“  Trays,  1  M . 


per  doz. 
...per  M 


1 .00 
2.35 
i  50 
2.05" 
2.75 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

118,  “  single,  protector .  3.00 

57,  Peerless,  double .  3-65 

61,  “  “  spring  protector .  4-45 

no,  “  single,  3-3° 

80,  Seal  Globe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector .  3. 00 

175,  Glass .  3-3° 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board .  1.35 

142,  Celery  City .  2.75 


Buckets. 

Per  doz. 


O.  G.,  2  electric  hoops .  1 . 75 

“  3  electric  hoops .  1.90 

Clear,  2  hoops .  1.65 

“  3  hoops .  1.75 

Electric  Cedar,  2  hoops .  2.40 

u  3  hoops .  2.60 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  1.85 

“  14  qt . *"2.00 


BRUSHES. 
Scrub  Brushes. 


No.  Per  doz. 

22,  White  corner . 70 

23,  Medium  size .  - . 80 

27,  Large  .  1 .00 

13,  Marble,  medium  size . 90 

00,  White . 45 

Handy  House .  42 


Stove  Brushes. 

No.  Per  doz. 

3,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1.75 

1,  Grey  fibre,  strap  handle .  1.20 

2,  “  “  1.65 

6,  Extra  quality,  all  hair .  2.75 

Shoe  Brushes. 

No.  Per  doz. 

o,  Mexidan  Fibre . 90 

1,  “  large .  1.30 

4,  Bristle  outside .  1.65 

5,  All  bristle .  1.75 

16X,  All  bristle,  extra  value .  2.15 

18,  All  bristle,  spotted  white .  2.80 


6  in 

7  in 

8  in 

5  in 

6  in 
.  7  in 
,  8  in 

5  in 

6  in 

7  in 

8  in. 

5  in 

6  in 


Whitewash  Brushes. 

,  White  tampico . 

»  ••••• . . 

« 

,  Family,  extra  heavy . . 

•  t  a 

1  a  tt 

.,  A.,  hair  bristle . 

n 

•»  . . 

it 

•t 

.,  Ideal,  all  bristle,  3  row . 

1  <4  3  row . 


Dust  Brushes. 

No. 

7X,  Fibre,  wire  drawn . 

21,  All  hair,  wire  drawn . 

28,  White,  wire  drawn . 

1,  7  in.,  All  hair,  flat  end . 

22,  7  in.,  Mixed,  round  end . . 

11X,  7  in..  All  hair,  round  end . 


Per  dc 


•4° 

■48 


110 

1.25 

1.40 

1.65 


2.0c 

2-35 

1.9c 

2.25 


Per  dr 

•  -9C 

■  2.25 
2.9c 

•  2.05 
2.1c 

■  2.25 


TOBACCOS — Plug. 


Battle  Ax . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar . 

Newsboy . 

Old  Honesty.... 
Piper  Heidsick. 

Spear  Head . 

Standard  Navy. 

Toddy . . 

Vinco . 

Town  Talk . 


Per 

•33 
•33 
•5< 
•3Sj 
•3S 
4; 
.6.1 
4  * 
•33 
•3: 
•3* 
.2$ 


SMOKING  TOBACCO. 

Briar  Pipe . 

Duke’s  Mixture . 

Greenback . 

Green  Turtle . 

G.  &  A.  Navy,  3J4  oz . 

Honest . 

Polar  Bear . . 

Ripple . 

Sensation . 

Wild  Rose . 


Per 

•3^ 


•3- 

'3- 

•3' 

■3! 

•3> 

•3! 


YEAST  CAKES. 


Compressed  . . . per  doz.  . ! 

Magic,  i%  doz.  packages . per  box  .5! 

Yeast  Foam,  doz .  “ 


HOUSEWIVES 
OF  TWO 
GENERATIONS 


Soaps  may  come  and  soaps  may  go,  but  Babbitt’S 
Best  will  go  on  forever. 

At  least  it  seems  so.  It’s  one  of  the  oldest  laun¬ 
dry  soaps  on  the  market,  and  every  year  has  seen 
more  sold  than  the  year  before. 

Why  ?  Because  Babbitt’s  Best  soap  is  unequalled 
as  a  cleaner  and  housewives  of  two  generations 
know  that. 

There  is  no  safer  soap  to  sell  and  no  good  soap 
more  profitable. 


MADE  BY 

B.  T.  BABBITT 

NEW  YORK 


SELECTED  WHITE  RlCt 


POPPING  CORN 

C/S  50/10  oz.  Pkgs. 
C/S  100/10  oz.  Pkgs. 
C/S  24/20  oz.  Pkgs. 

I  C/S  48/20  oz.  Pkgs. 
ASK  FOB  PRICES 


From  Field  to 
Package 

HIGHEST  GRADE  GROWN 


20-oz.  package  for  ioc. 
pops  out  12  quarts.  A 
5c.  package  6  quarts 


BRADSHAW  CO. 

NEW  YORK! 


Cases  of  40 /is 


- 


You  Walk  Unnecessary  Miles 


<|  If  your  store  is  like  many  you  and  your  clerks  travel  unneces 
sary  miles  every  day. 


Be  modern, 
espe  cial  ly 
when  to  be 
modern  is  to 
save  steps. 

NSW  YORK,  Times  Bldg 


<Jf  To  and  from  the  cashier’s 
desk,  or  the  cash  register,  or  the 
money  drawer  are  some  of  the 
ways  you  do  it.  Do  you  know 
you  can  get  a  cash-carrying 
system  for  $25  per  line,  and  get 
it  on  30  days’  free  trial  ? 


united  store  service  and  TUBE  CO. 

BOSTON,  Tremont  Bldg  CHICAGO,  Medinah  Bldg. 
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Trading  Stamp  Scheme  Publicly  Debated 
in  Pennsylvania  Town 

Sperry  &  Hutchinson,  Green  Trading  Stamp  People,  Send 
Crack  Man  to  Persuade  New  Castle  Merchants  and 
Consumers  that  Stamps  are  Legitimate.  Merchants  Make 
Out  a  Strong  Case  Against  Them  and  Decide  Not  to  Use 
Them  Under  Any  Circumstances.  Local  Papers  Air  Pros 
and  Cons. 


A  most  interesting  condition 
has  arisen  in  New  Castle,  Pa., 
where  the  recent  State  convention 
of  the  Pennsylvania  Retail  Mer¬ 
chants’  Association  was  held. 
Sperry  &  Hutchinson,  the  green 
trading  stamp  people,  are  en¬ 
deavoring  to  push  their  way  into 
New  Castle,  but  are  being  actively 
resisted  by  the  merchants  there. 
The  various  parties  to  the  debate 
have  gone  into  the  local  papers 
and  the  pros  and  cons  of  the 
trading  stamp  scheme  have  been 
pretty  thoroughly  aired.  The 
latest  information  from  the  scene 
of  the  controversy  is  that  the 
merchants  have  unitedly  decided 
against  the  reintroduction  of  the 
stamps  in  New  Castle  under  any 
condition.  They  were  there  once 
before,  but  were  abandoned  as  a 
nuisance  after  a  thorough  trial. 

The  chief  debate  over  the  mat¬ 
ter  occurred  at  an  open  meeting 
of  the  Retail  Grocers’  Association 
last  week.  At  this  the  trading 
stamp  people  had  present  one  of 
their  crack  persuaders,  and  he 
argued  for  trading  stamps  for 
nearly  an  hour.  He  admitted 
meeting  with  considerable  opposi¬ 
tion.  There  is  hardly  a  grocer 
in  New  Castle  doing  a  strictly 
cash  business  and  they  had  all 
told  him  that  it  is  nothing  more 
than  suicide  to  attempt  such  a 
thing  or  to  even  put  in  stamps 
for  the  simple  reason  that  they 
would  rather  take  care  of  their 
regular  customers  who  are  as 
good  as  gold  and  pay  every  two 
weeks  rather  than  cater  to  trans¬ 
ient  trade  that  comes  along  every 
once  in  a  while  and  pays  cash  be¬ 
cause  they  are  unable  to  get 
credit. 

The  trading  stamp  solicitor  off¬ 
set  this  argument  with  one  that  a 
banker  pays  interest  to  the  man 
who  banks  with  him  and  yet 
charges  the  one  interest  whom  he 
loans  money  to.  That  is  the  same 
with  customers,  he  contended. 
The  one  who  pays  cash  is  the  one 


who  gets  interest  in  trading 
stamps,  while  the  one  who  buys 
on  credit  could  not  expect  to  get 
stamps,  and  this  would  be  the  in¬ 
terest  they  would  pay  the  mer¬ 
chant  for  the  use  of  his  goods  for 
two  weeks  or  longer. 

Some  other  selections  from  the 
trading  stamp  si4e  of  the  debate 
were  as  follows: — 

We  are  in  the  trading  stamp  busi¬ 
ness  first,  last  and  all  of  the  time 
for  the  money  there  is  in  it,  and 
nothing  more,  the  same  as  every  gro¬ 
cer  is  in  business  for  the  money  he 
gets  out  of  it.  We  lay  before  you 
a  system  of  advertising  and  one  that 
will  help  you  build  up  your  business. 
Of  course,  if  you  are  satisfied  with 
the  amount  of  business  you  do  and 
do  not  care  for  more,  then  I  am 
wasting  my  time  and  efforts  here, 
but  every  progressive  merchant  is 
trying  to  build  up  his  business  al¬ 
ways. 

Some  of  you  will  say  that  if  you 
put  in  trading  stamps  to  advertise 
your  business  the  public  will  have 
to  pay  for  it.  You  might  also  say 
that  if  you  use  newspaper  advertis¬ 
ing  that  the  public  will  have  to  pay 
for  it.  If  a  man  advertises  he  must 
increase  his  business  or  else  it  is  of 
no  use  for  him  to  advertise.  Every 
merchant  expects  to  increase  his  bus¬ 
iness  by  advertising  or  he  would  not 
spend  the  money.  He  spoke  of  mer¬ 
chants  giving  customers  a  discount 
of  5  per  cent,  and  said  through  the 
use  of  trading  stamps  this  would 
not  be  necessary. 

What  the  people  want  are  pre¬ 
miums.  It  is  not  the  cash  they  want, 
so  trading  stamps  make  a  better  im¬ 
pression  than  5  per  cent,  discount. 
James  Butler  came  to  America  and 
in  a  few  years  in  business  had 
built  up  a  great  trade,  and  to-day 
owned  250  stores  throughout  the 
country  and  gave  stamps  at  every 
one  of  them. 

Merchants  were  to  blame  for  the 
wrong  use  of  stamps  by  giving  them 
out  to  their  regular  credit  custom¬ 
ers  when  they  pay  their  bills.  Our 
concern  has  rules  governing  this  and 
which  are  very  strict  and  do  not  al¬ 
low  the  giving  of  stamps  only  in 
case  where  cash  is  paid. 

The  following  colloquy  then  en¬ 
sued  between  the  trading  stamp 
man  and  the  president  of  the  as¬ 
sociation  : — 

“Is  it  not  a  fact  that  the  Sperry 
&  Hutchinson  Co.  has  a  contract 
with  the  Arbuckle  Coffee  Co.  to  re¬ 
deem  Arbuckle  signatures  with  S. 

&  H.  green  trading  stamps,  and  that 
your  solicitor  so  advises  the  con¬ 
sumer?” 

“Yes,  sir,  we  do.” 

“Is  it  not  also  a  fact  that  the  Sper¬ 
ry  &  Hutchinson  Co.  have  entered 
into  a  contract  with  certain  tobacco 


concerns  to  redeem  certificates  and 
tags  with  S.  &  H.  green  trading 
stamps,  and  your  solicitor  so  notified 
the  consumer?” 

“Yes,  sir,  we  do.” 

“Is  it  not  a  fact  that  the  Sperry  & 
Hutchinson  Co.  has  entered  into  a 
contract  with  Ward-Mackey  Bak-' 
ing  Co.  to  inclose  in  their  package 
goods  a  certificate  that  is  redeemed 
by  Sperry  &  Hutchinson  Co.  with 
S.  &  H.  green  trading  stamps,  and 
your  solicitor  so  notifies  the  con¬ 
sumer?” 

“To  the  best  of  my  knowledge, 
we  do.” 

“Then  is  it  not  a  fact  that  if  the 
S.  &  H.  trading  stamps  are  as  effec¬ 
tive  as  you  claim  they  are  as  an 
advertising  medium,  would  it  not 
have  a  Tendency  to  create  a  demand 
for  the  goods  of  those  manufac¬ 
turers  that  are  in  a  compact  with 
Sperry  &  Hutchinson,  and  the  re¬ 
tailer  be  obliged  to  handle  them 
whether  the  profit  justified  or  not?” 

“Not  necessarily.” 

“Is  it  not  a  fact  that  if  two  mer¬ 
chants  were  doing  business  next  to 
each  other  that  only  one  could  get 
trading  stamps?” 

“This  is  correct.” 

“Then  if  there  were  two  men  do¬ 
ing  business  on  opposite  corners  one 
gets  stamps  and  the  other  does  not?” 

“Yes,  sir,  that’s  it,  and  the  man 
with  the  stamps  will  get  the  bulk 
of  the  business.” 

“Do  you  think  for  a  minute  that 
the  other  merchant  is  going  to  stand 
idly  by  and  see  his  trade  go  to  the 
man  with  the  green  stamps?  Not 
on  your  life;  he  is  going  to  do  some¬ 
thing  that  will  win  it  back  and  both 
merchants  will  lose  money  in  the 
long  run.” 

Finally,  after  considerable 
rapid-fire  discussion,  the  senti¬ 
ment  of  the  merchants  was  de¬ 
scribed  by  the  president  of  the  as¬ 
sociation,  Mr.  O’Brien.  He  de¬ 
livered  an  address  against  the 
stamp  scheme  which  riddled  it 
from  stem  to  stern.  In  part  the 
statement  was  as  follows  : — 

Gentlemen : — When  one  is  re¬ 
minded  of  our  past  experience  with 
trading  stamps  in  the  city  of  New 
Castle,  we  can  compare  those  ex¬ 
periences  with  the  last  resolution  of 
Buster  Brown :  “Resolved,  That 
there  must  be  some  dreary  days  to 
make  us  enjoy  the  sunshine.” 

You  will  remember  the  dreary 
feeling  that  came  over  you  when 
the  representative  of  the  trading 
stamp  company,  on  Monday  morn¬ 
ings,  called  at  your  place  of  business 
with  a  supply  of  stamps,  collect¬ 
ing  5  per  cent,  of  your  sales,  with¬ 
out  materially  increasing  your  busi¬ 
ness.  Then  you  have  a  more  agree¬ 
able  recollection  of  the  time  when 
the  merchants  as  a  unit  discovered 
that  it  was  a  costly  and  unbusiness¬ 
like  way  of  advertising,  and  an  im¬ 
position  on  the  buying  public,  and 
resolved  to  discontinue  their  use. 

That  day  was  the  day  of  sunshine. 

Now,  gentlemen,  it  is  less  than  one 
month  since  New  Castle  was  hon¬ 
ored  with  the  twelfth  annual  con¬ 
vention  of  the  Retail  Merchants  of 
Pennsylvania,  the  greatest  commer¬ 
cial  organization  in  the  United 
States,  or,  I  might  say,  in  the  world. 

We  learn  from  these  gatherings 
that  we  are  going  forward  and  not 
backward.  That  we  are  not  to  keep 
our  eyes  and  noses  to  the  grind¬ 
stone,  but  keep  our  ears  close  to  the 
ground  and  learn  what  the  people 
want.  Get  close  to  your  customers. 
Study  their  wants.  Then  supply 
them,  making  your  announcements 


in  your  local  newspaper,  the  mos 
effective  and  legitimate  way  of  ad 
vertising.  One  of  the  arguments  th 
gentleman  has  put  forth  in  favor  0 
Sperry  &  Hutchinson  trading  stamp 
as  an  advertising  medium  is  that 
number  of  large  concerns  make  us 
of  them.  In  answer  to  that,  we  wi' 
say  that  the  secrets  of  merchandis 
ing  are  to  be  found  within  th 
breast  and  experience  of  ever 
tradesman,  no  matter  how  humbh 
A  large  store  has  no  monopoly  0 
business  wisdom,  its  wider  experi 
ence  comes  merely  from  the  expe 
rience  of  the  group  of  merchant 
that  manage  it  from  their  own  de 
partments. 

The  law  of  compensation  applie 
to  the  character  of  the  store,  th 
general  service,  the  method  of  deal 
ing,  and  not  the  size. 

When  losing  trade  and  not  sat 
isfied  with  your  business,  ask  your 
self  these  questions. — 

Am  I  giving  good  service? 

Have  I  the  confidence  of  the  peo 
pie?  Not,  shall  I  put  in  tradin; 
stamps? 

Another  proposition  the  gentle 
man  presents  to  you  that  looks  ver 
attractive,  is,  that  Sperry  &  Hutch 
inson  trading  stamps  will  increas 
your  cash  business  a  certain  per 
centage.  Now,  let  us  see  what  ha 
been  the  experience  in  the  past  yea 
of  the  best  managed,  strictly  cas! 
establishment  in  the  world. 

I  take  from  the  “Grocery 
World  and  General  Merchant” 
the  annual  report  of  Sears,  Roe¬ 
buck  &  Co.,  the  Chicago  mail 
order  house.  It  is  interesting 
as  showing  the  effect  of  the  hard 
times  upon  a  business  that  sells 
exclusively  for  cash.  In  the 
year  ending  June  30,  1907,  the 
concern’s  sales  aggregated  $50,- 
722,839.  In  the  year  ending 
the  same  date,  1908,  which  in¬ 
cluded  the  six  panic  months, 
they  fell  to  $40,843,866,  which 
meanj  a  drop  of  nearly  $10,000, 
000.  This  in  spite  of  scheme 
after  scheme  to  hold  sales  up. 
The  profits,  too,  were  cut  much 
more  had  the  expense  not  been 
reduced  $8,656,385. 

This  surely  shows  the  scar¬ 
city  of  cash  during  the  twelve 
months,  particularly  the  last  six. 
And  it  shows  another  thing. 
Probably  6a  per  cent,  of  the 
business  of  the  mail  order  house 
is  in  necessaries,  many  of  which 
were  still  bought,  not  of  Sears, 
Roebuck  &  Co.,  who  required 
cash,  but  of  some  local  dealer 
who  did  not.  So  that  what  has 
been  an  ill  wind  to  the  mail 
order  business  has  blown  good 
to  many  local  dealers,  though  it 
is  somewhat  aggravating  that 
mail  order  customers  patronized 
him  only  when  they  want  the 
favor  of  credit. 

With  this  report  before  you,  don’t 
you  think  it  would  be  well  to  con-( 
sider  the  matter  seriously  beforei 
adopting  a  system  that  would  drive! 
away  your  worthy  and  desirable 
credit  customers? 

When  you  enter  into  an  agree-] 
ment  with  the  Sperry  &  Hutchinson 
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ompany,  you  have  contracted  to 

[give  stamps  as  an  inducement  to 
cash  trade,  and  cash  trade  only. 
Now,  let  us  consider  what  this  would 
result  in.  There  is  Mrs.  Doe,  a 
1  worthy  and  desirable  customer,  trad¬ 
ing  with  you,  paying  you  promptly 
at  the  time  agreed  upon.  All  the 
money  she  spends  in  your  line  is 
spent  with  you.  Along  comes  Mrs. 
Blank,  who  calls  on  you  because 
you  advertised  a  leader  that  has  at¬ 
tracted  her  attention,  and  buys  a  bill 
af  goods,  pays  cash  for  them ;  it 
may  be  that  she  is  buying  for  cash 
for  the  reason  that  she  cannot  buy 
for  credit.  Both  ladies  appearing  at 
:he  same  time,  you  would  furnish 
Mrs.  Blank  with  stamps  and  be  com¬ 
pelled  to  say  to  Mrs.  Doe,  that  “we 
have  contracted  not  to  give  you  any 
stamps,  although  you  are  the  most 
desirable  customer  of  the  two.” 

Is  this  not  a  most  ridiculous  posi¬ 
tion  for  a  merchant  to  place  him¬ 
self  in? 

When  you  sign  a  contract  with 
the  Sperry  &  Hutchinson  Co.  you 
enter  into  an  agreement  that  the 
signs  that  you  place  about  your  store, 
keeping  them  fresh  and  bright,  both 
in  appearance  and  wording,  with 
prices  marked  in  plain  figures  large 
enough  to  be  read.  Then  to  com¬ 
plete  that  sign  you  are  compelled  to 
add,  “We  give  S.  &  H.  green  trad¬ 
ing  stamps.”  Would  this  additional 
wording  indicate  that  the  proprietor 
was  a  master  merchant? 

When  you  enter  into  an  agree¬ 
ment  with  the  Sperry  &  Hutchinson 
Co.  you  enter  into  a  contract  with 
them  to  give  absolutely  free  a  por¬ 
tion  of  the  space  that  you  buy  and 
pay  for  in  your  local  papers,  that 
portion  of  the  space  taken  up  by  the 
announcement,  “We  give  S.  &  H. 
green  trading  stamps.” 

Is  this  not  a  very  unbusiness-like 


contract  to  sign?  When  you  enter 
into  a  contract  with  the  Sperry  & 
Hutchinson  Co.  you  agree  to  pay 
a  stated  amount  upon  the  delivery 
of  the  stamps.  And  you  also  agree 
at  the  same  time  that  the  title  to  said 
stamps  shall  remain  in  the  said  com¬ 
pany. 

When  you  enter  into  a  contract 
with  the  Sperry  &  Hutchinson  Co. 
they  verbally  agree  to  place  their 
stamps  among  certain  merchants 
in  certain  localities,  telling  you  at 
the  same  time  that  it  will  bring  you 
trade  at  the  expense  of  your  brother 
merchant  that  is  not  so  favored. 
This  in  itself  is  a  slur  to  the  intelli¬ 
gent  buying  public. 

But  for  the  sake  of  argument  let 
us  admit  that  it  would  do  so. 

Would  other  stamp  concerns  sit 
idly  by  and  allow  Sperry  &  Hutch¬ 
inson  to  control  the  situation? 

Would  individual  merchants  to  pro¬ 
tect  their  interests  give  premiums  of 
various  kinds,  all  at  the  expense  of 
the  consumer? 

When  you  enter  into  a  contract 
with  Sperry  &  Hutchinson  Co.  they 
agree  to  do  one  generous  act,  that 
is,  to  go  among  the  people  of  your 
city  like  a  missionary  among  the 
heathens  and  explain  to  them  how  to 
use  trading  stamp  books. 

The  New  Castle  merchants 
have  since  learned  that  the  Sperry 
&  Hutchinson  Co.  is  interested  in 
the  sale  of  certain  brands  of  pack¬ 
age  coffee  which  do  not  pay  the 
dealer  an  adequate  profit.  The 
trading  stamp  people  have  been 
actively  pushing  these  brands  be¬ 
cause  in  them  are  packed  green 
trading  stamps. 


Trying  to  End  Foreign  Nut  Abuse 

Wholesale  Grocers  Up  in  Arms  Against  Practice  of  Making 
them  Pay  for  Foreign  Nuts  Before  Examination.  Swindled 
so  Often  that  this  Year  they  Make  Organized  Resistance. 


There  is  a  general  movement 
mong  the  wholesale  grocers  of 
le  country  to  this  year  radically 
hange  their  method  of  buying 
oreign  nuts.  Heretofore  they 
iave  always  imported  them  di- 
ect,  paying  for  them  in  every 
ase  before  seeing  them.  So  often 
as  this  plan  swindled  them  that 
hey  have  decided  to  stop  it. 

The  above  applies  to  French 
valnuts,  Grenobles,  almonds,  etc. 
I  he  foreign  shippers  of  these 
iuts,  as  well  as  the  shippers  of 
'ther  foreign  products,  have  al- 
vays  insisted  that  the  American 
>uyer  honor  the  draft  before  the 
foods  were  received.  Foreign 
iuts  were  not  even  sold  by 
ample,  and  no  examination  being 
•ossible  before  payment,  the 
myer  had  absolutely  no  assur- 
nce  that  the  goods  were  up  to 
epresentations  except  the  integ- 
ity  of  the  shipper.  Very  often 


this  proved  poor  protection.  Al¬ 
most  every  year  the  nuts  bought 
and  paid  for,  proved  to  be  far  be¬ 
low  requirements.  Under  the 
above  plan  there  was  of  course  no 
redress. 

The  protests  from  American 
jobbers  have  this  year  been  so 
great  that  the  New  York  Dried 
Fruit  Exchange  took  the  matter 
up  with  the  foreign  nut  houses, 
in  an  effort  to  induce  them  to 
agree  to  a  plan  by  which  the 
buyer  should  pay  60  per  cent,  of 
the  purchase  price  before  arrival, 
as  now,  and  the  balance  on  arrival 
and  examination  of  goods.  So  far 
the  suggestion  has  not  been  ac¬ 
cepted  by  the  foreigners,  and  in 
consequence  many  jobbers  are  re 
fusing  to  give  import  orders  at 
all.  They  will  permit  somebody 
else  to  bring  the  nuts  and  then 
buy  on  spot  at  a  proper  market 
value,  based  on  examination. 


To  the  Trade: 


'  DO  YOU  KNOW  WHY 


CEYLON 


TEA 

HAS 

UNVARYING 
EXCELLENCE  ? 

IT’S  BECAUSE: 

_  i 

Ceylon’s  Climatic  Conditions  Are 
Equable; 

Ceylon’s  Volcanic  Soil  Does  Not 
Degenerate ; 

Ceylon’s  Tea  Culture  Is  An  Exact 
Science. 

And,  Step  by  Step, 

CEYLON’S  MACHINE 
PREPARATION  PROCESSES 


Can  be  relied  on  to 


GIVE 


UNIFORM 

results 
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Manufacturers  to  Organize  and  Settle 
Grave  Problems 


Call  Issued  for  Meeting  of  Specialty  Manufacturers  in  New  York 
October  Fifteenth.  Well-known  Firms  Sponsor  the  Meeting. 
Problems  to  be  Attacked. 


The  manufacturers  of  specialty 
food  products  are  to  form  an  or¬ 
ganization  of  their  own  which 
they  hope  will  safeguard  their  in¬ 
terests  as  effectively  as  the  Na¬ 
tional  Retail  and  Wholesale  As¬ 
sociations  safeguard  the  respect¬ 
ive  interests  of  retail  and  whole¬ 
sale  grocers.  A  call  has  been 
issued  for  a  meeting  at  the  Wal¬ 
dorf-Astoria  next  Thursday,  Oc¬ 
tober  15th,  at  which  the  organ¬ 
ization  will  be  perfected.  Follow¬ 
ing  is  the  call : — 


In  accordance  with  our  announce¬ 
ment  of  July  3d  last,  we  hereby 
issue  a  call  for  a  meeting  of  gro¬ 
cery  specialty  manufacturers  to  be 
held  at  the  Waldorf-Astoria  Hotel, 
New  York  City,  on  Thursday,  Oc¬ 
tober  15th,  for  the  purpose  of  “or¬ 
ganizing  a  National  association  of 
grocery  specialty  manufacturers  who 
are  in  sympathy  with  the  distribution 
of  their  different  products  through 
the  usual  wholesale  grocery  chan¬ 
nels.” 


In  order  that  your  mind  may  be 
refreshed  with  the  objects  of  this 
proposed  organization,  we  inclose 
herewith  copy  of  original  communi¬ 
cation  to  the  trade  by  the  under¬ 
signed  committee.  We  request  that 
you  kindly  review  this  communica¬ 
tion  again. 

As  a  result  of  our  correspondence 
with  the  leading  grocery  specialty 
manufacturers  of  the  country,  we 
have  felt  warranted  in  calling  this 
meeting  for  the  purpose  of  organiz¬ 
ing,  and  we]  feel  confident  of  an  at¬ 
tendance  at  the  meeting  which  will 
insure  a  successful  organization. 
Considerable  depends,  of  course,  on 
the  representation  of  manufacturers 
at  the  inaugural  meeting,  and  we 
therefore  beg  to  urge  that  you  be 
represented  at  the  meeting.  It  is 
hoped  that  in  the  case  of  private 
firms,  one  or  more  of  the  principals 
will  be  present,  and  in  the  case  of 
companies  or  corporations,  that  one 
or  more  of  the  officers  will  attend, 
so  that  the  organization  may  be  per¬ 
fected  with  the  aid  and  advice  of 
those  most  directly  interested  in  the 
success  of  this  movement. 

The  committee  will  appreciate  the 
favor  of  an  acknowledgment  of  this 
invitation,  and  in  conclusion  again 
urge  the  desirability  of  your  attend¬ 


ance  and  co-operation  at  the  meet¬ 
ing. 

Yours  truly, 

Wm.  Duff,  II,  P.  Duff  &  Sons, 
Pittsburg;  Samuel  S.  Fels,  Fels  & 
Co.,  Philadelphia;  Charles  E. 
Hires,  Charles  E.  Hires  Co., 
Philadelphia;  J.  E.  Linihan,  gen¬ 
eral  manager  Battle  Creek  Break¬ 
fast  Food  Co.,  Ltd.,  Chicago; 
W.  M.  McCormick,  McCormick 
&  Co.,  Baltimore;  J.  B.  McMahon, 
vice-president  the  N.  K.  Fairbanks 
Co.,  Chicago;  A.  J.  Porter,  presi¬ 
dent  National  Food  Co.,  Niagara 
Falls,  N.  Y. ;  J.  B.  Reichmann, 
president  National  Starch  Co., 
New  York;  S.  A.  Riebel,  H.  O. 
Wilbur  &  Sons,  Philadelphia, 
Committee  on  Organization. 


From  the  discussion  of  the  plan 
which  was  contained  in  a  circular 
letter  which  accompanied  the 
above,  it  is  evident  that  the  new 
organization  proposed  to  take  an 
active  hand  in  solving  some  ex¬ 
tremely  important  problems.  The 
letter  is  as' follows 


At  a  meeting  of  manufacturers  of 
grocery  specialties  held  in  Philadel¬ 
phia,  was  appointed  a  committee  to 
obtain  a  larger  expression  from  rep¬ 
resentative  grocery  specialty  manu¬ 
facturers  throughout  the  country 
concerning  the  feasibility  of  organ¬ 
izing  a  National  association  of  gro¬ 
cery  specialty  manufacturers  who 
are  in  sympathy  with  the  distribu¬ 
tion  of  their  different  products 
through  the  usual  wholesale  chan¬ 
nels. 

It  is  now  well  recognized  that  both 
wholesale  and  retail  grocery  mer¬ 
chants  are  organized  in  separate  as¬ 


sociations,  and  in  some  sections 
the  country  both  associations  a 
affiliating  and  co-operating  for  th< 
mutual  benefit.  On  the  other  hai 
the  manufacturers  are  disorganize 
and  hence  are  at  a  distdvantage 
meeting  the  desires  and  demands 
the  organized  distributers,  bo 
wholesalers  and  retailers. 

Among  the  questions  discussed 
the  Philadelphia  meeting  and  su 
sequently  suggested,  which  seem 
call  for  organized  action,  were  tl 
following: — 

Private  brands  by  both  wholesa 
and  retail  grocers. 

Substitution  by  both  wholesale  ai 
retail  grocers. 

Cash  and  quantity  discounts. 

Legislation. 

The  evil  of  imitations. 

The  manufacturer’s  right  to  off t 
deals,  and  the  legitimate  privilege 
and  limitations  to  deals. 

What  constitutes  a  wholesole  gre 
cer? 

The  chain  store  problem. 

Subsidizing  of  wholesale  grocer 
salesmen. 

Price  restriction  and  protectioi 
both  wholesale  and  retail  trade- 
the  legal  rights  on  trade-mark  good 

So-called  trade  evils  to  be  modi 
fied  or  corrected  without  resortin 
to  discrimination  against  individuj 
manufacturers. 

The  jobber’s  service  on  proprietar 
goods  and  its  value. 

The  obligations  and  responsibili 
ties  of'  the  wholesale  grocers  ti 
manufacturers  whose  sales  polic 
they  are  seeking  to  regulate  or  con 
trol. 

Numerous  other  problems  relat 
ing  to  the  evolution  of  trade  condi 
tions  in  respect  to  both  wholesal 
and  retail  merchants  were  discussed 
but  those  enumerated  above  wouh 
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WE  PUSH  UP  qualities  and  PULL  DOWN  prices.  —  WE  PULL  IN  business  by  PUSHING  OUT  AFTER  IT 


Hecker’s  Buckwheat  is  Ready! 


32-3s . =• . . . per  case, $4.48 

o4-l*s . per  case,  4.48 


APRICOTS 


Eagle  Rock  Choice  Bright  Fruit,  26-lb.  boxes  .  .  .per  lb., 

5  or  10-box  lots . per  lb. 

They  are  a  great  bargain. 


•08* 

.08* 


Absolutely  Pure  Black  Pepper 


15  lbs.  in  a  3*-gallon  galvanized  pail . per  lb., 

This  is  a  snap,  the  pail  will  readily  retail  at  20c.  or  25c. 


.11 


Finest  Quality  Pearl  Tapioca 


Bags  about  150  lbs . per  lb. 

6  or  10-bag  lots . per  lb., 

60-lb.  lots . per  lb., 


.03  * 
•03* 
.03* 


ROYAL  STANDARD  BRAND  NEW  FANCY  RED  ALASKA  SALMON 


As  line  quality  goods  as  you  have  ever  seen. 

1  lb.  tall  cans,  4  doz . per  doz., 

5  or  10-case  lots . per  doz., 


1.32* 

1.30 


.05* 

.06* 


.06* 

.05* 


.11 

.10* 


Maplaco  Brand  Fanoy  Coast  Paoked  Seeded  Rai¬ 
sins,  as  fine  goods  as  you  have  ever  seen  under 
any  brand,  or  at  any  time  in  the  season,  30-ls  .  per  lb.,  $0.07* 
Fanoy  California  Seedless  Sultana  Raisins,  50-lb. 

boxes . per  lb., 

5  or  10-box  lots  . . per  lb., 

Fanoy  3  Crown  Loose  Muscatel  Raisins,  60-lb. 

boxes . per  lb., 

Fancy  2  Crown  Loose  Muscatel  Raisins,  50-lb. 

boxes . per  lb., 

Mince  Meat  and  Fruit  Cake  Season  is  at  hand,  and  these  are  the 
things  for  it.  Quality  is  particularly  fine  and  the  price  lower  than 
you  have  almost  ever  heard  before. 

Extra  Fancy  Golden  Rio  Coffee,  25-lb.  lots  or  over,  per  lb., 

100-lb.  lots  or  over . per  lb., 

New  Sour  Krout,  60-gallon  tierces . per  tierce, 6.96 

Golden  Rule  Brand  Off  Standard  Tomatoes,  No.  3 

cans,  single  cases,  2  dozen . per  doz., 

5  or  10-case  lots . per  doz., 

W.  H.  Baker’s  Justice  Brand  Premium  Chocolate, 

*s,  12-lb.  boxes . per  lb., 

*s,  12-lb.  boxes . per  lb., 

l-5s,  12-lb.  boxes . per  lb., 

Wheel  Brand  Extra  Fancy  New  Large  Moorpark 

Apricots,  25-lb.  boxes . per  lb., 

Wheel  Brand  Fanoy  New  Moorpark  Apricots,  26-lb. 

boxes . per  lb., 

New  Green  Peas,  grain  bags,  about  2*  bushels  .  .  per  bu., 

New  Fancy  New  York  State  Pea  Beans,  grain  bags, 

about  2*  bushels . per  bu., 

No  charge  for  grain  bags  of  either  green  peas  or  pea  beans. 

Williams  Bros.  40-gallon  1200s  Pickles . per  bbl.,  8.40 

Williams  Bros.  Wilco  Brand  16-gallon  800s  Pickles, per  bbl.,  6.1 6 


•77* 

.76 


.27 

.28 

.29 


13* 


.12 

2.00 


2.35 


These  Prices  for  This  Week  Only — October  12th  to  October  17th,  inclusive 

WHITI  FOR  “THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS 


ON 


FULL  LINE 


GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila.,  Pa. 
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seem  to  afford  ample  ground  for  the 
belief  that  the  grocery  specialty 


manufacturers  have  urgent  need  for 
an  organization  which  could  de¬ 
velop  and  crystallize  sentiment  of 
practical  value  to  both  manufactur- 
ers  and  distributers.  The  sentiment 
1  at  the  Philadelphia  meeting  was  very 
strongly  in  favor  of  the  spirit  of  re¬ 
ciprocity  between  the  manufactur¬ 
ers  and  distributers,  and  it  was  the 
general  consensus  of  opinion  that 
this  spirit  of  reciprocity  should  be 
advocated  and  enforced  with  all  the 
vigor  of  organized  effort  on  both 
sides.  At  the  present  time  the  work 
of  organization  is  entirely  one¬ 
sided,  and  seems  bent  on  regulation 
rathec  than  reciprocity  of  trade.  We 
do  not  believe  in  regulation  without 
reciprocity. 

It  is  proper  to  explain  here  that 
the  Philadelphia  meeting  was  held 
under  the  auspices  of  the  Association 
of  Manufacturers’  Representatives  of 
the  City  of  Philadelphia,  the  objects 
of  which  association  have  already 
commended  themselves  favorably  to 
manufacturers  and  distributers  alike. 
A  similar  association  has  also  been 
organized  in  the  city  of  New  York, 
and  it  is  only  fair  to  acknowledge 
that  the  inspiration  for  this  move¬ 
ment  to  organize  a  National  asso¬ 
ciation  of  manufacturers  has  come 
from  the  practical  benefits  and  broad¬ 
er  possibilities  which  have  been  de¬ 
veloped  and  unfolded  by  this  co¬ 
operative  work  in  the  cities  of  Phil¬ 
adelphia  and  New  York. 

^  The  presence  of  many  manufac¬ 
turers  at  the  Philadelphia  meeting 
should  amply  attest  the  importance 
that  many  leading  manufacturing 
interests  attach  to  this  movement, 
and  it  is  hoped  that  the  responses 
from  the  manufacturing  trade  to  this 
proposition  for  another  meeting  will 
be  prompt  and  favorable.  It  is  to 
be  expected  that  the  views  of  the 
trade  will  be  divided  on  many  points 
I  of  common  interest,  but  the  inter¬ 
change  of  ideas  through  association 
intercourse  and  the  fundamental 
principle  of  reciprocity  from  the 
wholesale  distributers  should  appeal 
seriously  to  all  manufacturers  who 
are  conducting  business  through  the 
middleman,  and  it  is  to  these  man¬ 
ufacturers  that  this  communication 
is  addressed. 


3epp-mint  and  Jamaica  Ginger. 


’hiladelphia  Retail  Grocers’ Association 
Advises  Members  How  to  Sell  Both 
These  Products. 


‘lThe  Philadelphia  Retail  Gro¬ 
wers’  Association  has  issued  the 
following  notice  to  its  members 
regarding  the  sale  of  essence  of 
peppermint : — 

Philadelphia,  Oct.  2,  1908. 

SPECIAL  NOTICE. 

In  selling  flavoring  extracts  you 
are  cautioned  to  sell  them  for  cul¬ 
inary  purposes  only,  and  not  for  me¬ 
dicinal  use.  Make  this  fact  clear  to 
your  clerks.  This  especially  applies 
to  essence  of  peppermint,  which,  if 
sold  for  culinary  purposes  must  be 
3  per  cent,  strength,  and  if  sold 
for  medicinal  purposes,  10  per  cent. 
Compliance  with  the  above  sugges¬ 
tions  may  save  you  from  prosecu¬ 
tion.  Essence  of  Jamaica  ginger 
should  also  be  sold  with  caution, 
perhaps  the  best  thing  to  do  would 
be  to  take  it  from  your  shelves  until 
the  question  is  adjusted. 

Yours  truly, 

Wm.  S  medley, 

1  Secretary. 


As  to  the  Consolidated  Law 
Association. 


A  West  Philadelphia  Subscriber  States 
His  Experience  with  the  Collecting 
Agency  of  which  Information  was 
Asked  Last  Week. 


In  the  last  issue  the  “Grocery 
World  and  General  Merchant” 
requested  any  of  its  subscribers 
who  had  had  business  experience 
with  a  Philadelphia  collection 
agency  calling  itself  the  “Con¬ 
solidated  Law  Association”  to 
write  the  results  to  the  “Grocery 
World  and  General  Merchant.” 
The  following,  which  comes  from 
a  West  Philadelphia  grocer,  is  one 
of  the  most  interesting  letters  re¬ 
ceived  : — 

West  Philadelphia,  Oct.  5,  1908. 
Editor  “Grocery  World  and  General 
Merchant.” 

Dear  Sir  :-^In  reading  over  the 
paper  this  week  I  see  you  desire  in¬ 
formation  in  reference  to  the  Con¬ 
solidated  Law  Association. 

I,  as  a  subscriber  to  your  paper, 
will  give  you  an  idea  of  my  deal¬ 
ing  with  the  said  company.  First,  they 
sold  me  a  set  of  books  for  $5,  com¬ 
posed  of  four  letters  which  we  would 
send  to  people  owing  bills.  After 
sending  the  four  letters,  if  the  people 
did  not  respond,  they  agreed  to  col¬ 
lect  the  account  at  10  per  cent,  com¬ 
mission.  I  agreed.  They  collected 
some  $5  or  $6  on  my  accounts  and 
as  yet  I  have  not  received  any  of 
the  money,  although  I  hold  a  letter 
from  them  stating  that  they  had  col¬ 
lected  it.  But  they  always  had 
some  excuse — that  the  bookkeeper 
was  away  or  some  other  excuse  as 
the  reason  why  they  never  sent  me 
the  money. 

One  day  one  of  the  officers  of  the 
company  called  on  me  and  told  me 
that  one  of  the  persons  whose  name 
was  on  my  list,  in  looking  them  up 
they  found  that  they  owned  some 
property  and;  that  there  was  a  good 
chance  of  my  getting  my  money. 
They  had  an  agreement  which  at 
the  top  read  that  if  they  did  not  col¬ 
lect  the  amount  they  would  return 
to  me  the  amount  paid,  which  was 
$10  for  court  charges.  I  gave  up 
my  good  $10  like  a  jay.  and  signed 
the  agreement.  After  looking  fur¬ 
ther  down  the  agreement  I  see  that 
the  $10  entitled  me  to  all  the  priv¬ 
ileges  of  the  association  for  one 
year  (stung). 

I  wrote  to  them  about  it  and  they 
acknowledged  that  they  had  collected 
50  cents  from  the  party.  My  opin¬ 
ion  is  that  they  are  very  -  in 

their  business  methods.  I  also  have 
heard  of  two  people  who  have 
been  roped  in  the  same  way  as  I 
have. 

I  am  sorry  that  I  have  not  the 
agreement  and  correspondence  to 
send  to  you  to  see  for  yourself,  but 
another  collection  agency,  which,  by 
the  way,  advertised  in  your  paper 
for  awhile,  came  to  me  and  I  ex¬ 
plained  about  the  Consolidated  Law 
Association  and  he  asked  me  to  let 
him  have  the  agreement  and  corre¬ 
spondence  and  he  would  collect  from 
them  what  was  due  me.  That  has 
been  about  a  year  ago,  and  as  yet  I 
have  not  heard  from  them. 

Hoping  this  mav  be  a  little  benefit 
to  you,  I  remain, 

Respectfully  yours, 


“OLD  DUTCH" 

SPICE  CADDY 


FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 


NEW  YORK  CHICAGO  SAN  FRANCISCO 


Start  the 
Fall 

Right ! 

BY  MAKING 


MOTHER’S  OATS 

YOUR  LEADER 

$1.27  to  $1.45  per  36  pkgs.  PROFIT 

Order  now  for  fall  delivery  from  your  jobber. 

Cash  bonus  DEAL  packed  in  every  case  and  container — no 
red  tape.  Mother’s  Oats  Quality  and  Policy  make 
Mother’s  brand  Profits. 

No  Profitless  10c.  Price  Advertised  to  the  Consumer, 

on  the  package,  bill  boards,  newspapers  or  magazines.  Our 
policy  does  not  make  Mother’s  Oats  a  “cut-rate  store 
leader”  like  other  brands  whose  manufacturers  permit,  if 
not  encourage,  this  practice  for  “volume.”  We  urg-e  and 

help  you  to  a  “Living  Profit.” 

THE  GREAT  WESTERN  CEREAL  CO. 

CHICAGO 
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Monday,  October  12,  1908. 

Blind  fear  and  misunderstand¬ 
ing  of  the  food  law  leads  to  many 
an  absurdit  y. 
For  instance,  a 

Absurd  1 

can  of  peas  came 
under  the  writer’s 
eye  during  the  week  on  which  ap¬ 
peared  the  following  label : — 


This  Can  Contains  Peas,  Salt 
and  Pure  Spring  Water. 


This  was  no  more  necessary 
than  figures  showing  the  size  of 
the  packer’s  waistband.  Pure 
goods  are  above  the  law.  They 
require  no  special  branding,  no 
disclosures  as  to  ingredients  or 
contents,  nothing  save  the  simple 
declaration  as  to  what  they  are. 
True,  such  disclosures  do  no 
harm,  except  to  show  rather  lu¬ 
dicrous  ignorance  of  the  law,  its 
principles  and  its  objects. 


Mr.  Artemas  Ward,  general 
manager  of  Enoch  Morgan  & 
Sons,  manufac- 
A  Chance  for  turers  of  Sapolio, 

Vard>  has  never  lost  a 

chance  to  prate 
loudly  of  his  friendship  for  the  re¬ 
tailer — he  has  now  an  opportun¬ 
ity  in  New  York  to  show  that  his 
friendship  is  more  than  mere 
words.  In  the  last  issue  of  the 
grocery  advertisement  of  the 
Simpson,  Crawford  Co.,  depart- 
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To  Grocers  of  the  Middle  Atlantic  State 

In  all  the  above  States  the  “  Grocery  World  and  General  Merchan 
has  many  readers  and  for  their  benefit  particularly  it  maintains 
Philadelphia  price  list. 

To  get  at  the  real  value  of  that  price  list,  and  to  improve  it 
possible,  the  “  Grocery  World  and  General  Merchant”  asks  the  groce 
of  the  above  States  to  answer  the  following  questions  : 

No.  1. — Is  a  Philadelphia  price  list  of  more  value  to  you  than 
New  York  price  list?  If  so,  or  if  not,  why? 

No.  2. — If  the  Philadelphia  price  list  is  of  more  use  to  you,  is  t 
“  Grocery  World  and  General  Merchant’s  ”  Philadelphia  price  list 
good  as  it  ought  to  be  ?  If  not,  in  what  respect  is  it  not  ? 

Address  replies,  please,  to  Price  List  Editor. 


ment  storekeepers,  appeared  the 
following : — 


Sapolio  —  E.  Morgan’s  kitchen 
sapolio  everybody  knows ;  3  cakes 
for  (Limit  3  cakes) . 1  7c 


Sapolio  costs  the  retailer  $2.25 
for  a  box  of  36  cakes,  or  6*. 4  cents 
a  cake.  The  Simpson,  Crawforc 
Co’s  selling  price  is  5^5  cents  per 
cake.  This  not  only  puts  every 
regular  retailer  in  New  York  com¬ 
pletely  out  of  the  running,  but  it 
will  also  put  him  in  a  position  be¬ 
fore  his  customers  of  having  over¬ 
charged  them. 

The  Morgan  people  can  stop 
this  if  they  really  want  to.  Let 
us  see  what  they  will  do. 


There  is  great  hope  for  the 
cause  of  the  retailer  in  the  asso¬ 
ciation  of  special- 
„  ty  manufacturers 

Hop*.  ,  .  ,  . 

to  be  formed  in 

New  York  next 
Thursday,  October  15th.  The 
largest  manufacturers  of  specialty 
foods  in  the  country  hope  to  form 
at  that  time  an  organization  which 
will  see  that  its  members  take  the 
proper  attitude  in  all  trade  contro¬ 
versies,  particularly  that  which 
concerns  the  right  of  large  retail¬ 
ers  and  retail  associations  to  buy 
direct. 

The  reason  why  this  meeting 
holds  much  hope  for  the  retailer 
is  found  in  four  of  the  problems 
which  the  association  has  set 
down  for  its  own  discussion,  vizy 

Private  brands,  of  both  whole¬ 
sale  and  retail  grocers. 

Substitution,  both  by  wholesale 
and  retail  grocers. 

What  constitutes  a  wholesale  gro¬ 
cer? 

The  obligations  and  responsibili¬ 
ties  of  the  wholesale  grocers  to  man¬ 
ufacturers  whose  sales  policy  they 
are  seeking  to  regulate  and  control. 

The  opening  up  of  these  ques¬ 
tions  will  expose  the  jobbers’  sel¬ 
fishness  as  it  has  never  been  ex¬ 
posed  before.  Private  brands, 
let  it  be  said,  are  the  bane  of 
specialty  manufacturers.  Practi¬ 
cally  every  jobber  uses  them, 
while  of  retailers  not  one  out  of 
100  is  large  enough  to.  Hence 
in  the  manufacturer’s  eye  the  job¬ 
ber  is  sure  to  be  shown  up  as  the 
chief  private  brand  offender.  And 
by  the  same  token  the  chief  sub¬ 
stitute  offender,  since  most  sub¬ 
stitution  is  done  through  private 
brands. 

Particularly  welcome  is  the 
free  discussion  of  the  responsi¬ 
bilities  of  the  jobber  to  the  manu¬ 


facturer  whom  he  seeks  to  pre¬ 
vent  selling  retail  grocers’  asso¬ 
ciations,  etc.  The  manufacturers 
are  right  to  assume  the  attitude 
that  the  jobbers  who  ask  a  manu¬ 
facturer  to  cut  off  a  customer  like 
the  Philadelphia  Retail  Grocers’ 
Association,  antagonizing  and  dis¬ 
organizing  the  cream  of  the  re¬ 
tail  trade  of  Philadelphia,  should 
give  something  in  return.  What 
has  been  rendered  in  return  in  the 
few  such  cases  that  have  already 
transpired?  Has  a  single  private 
brand  been  abolished,  or  a  single 
chance  lost  to  substitute  that  pri¬ 
vate  brand  for  another? 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  says  again  that 
the  retailer  has  nothing,  but  the 
jobber  everything,  to  fear  from 
the  complete  examination  of  these 
questions.  Before  the  manufac¬ 
turers  have  finished  they  will 
clearly  realize  that  in  seeking  to 
destroy  the  retailers  the  jobbers 
are  thinking  only  of  themselves, 
and  that  not  one  of  them  is  will¬ 
ing  to  render  a  service  of  one- 
tenth  the  value  of  the  sacrifice 
which  they  ask  the  manufacturers 
to  make. 


Manufacturers  of  food  prod¬ 
ucts  are  trying  hard  to  keep  their 
ears  the  other 

Strxwi  in  the  Way  SO  as  to 
w««d.  avoid  hearing  the 

widespread  de¬ 
mand  that  they  limit  the  selling 
orice  of  their  products,  but  since 
the  clamor  is  now  going  up  from 
all  sides  they  can  scarcely  remain 
deaf  much  longer. 

The  latest  organization  to 
make  an  official  demand  for  lim¬ 
ited  prices  is  the  California  Retail 
Grocers’  Association,  which  at  its 
recent  convention  adopted  a  set 
of  resolutions  that  so  lucidly  set 
forth  the  need  which  they  empha¬ 


size  that  they  are  reproduced 
full  below : — 

Whereas,  The  cost  of  conducting 
the  grocery  business  has  been  con¬ 
tinually  increasing,  both  through  the 
necessity  for  stores  of  finer  appear¬ 
ance,  better  delivery  service  and  put¬ 
ting  in  of  high-class  fixtures;  and 

Whereas,  The  merchant  who  in¬ 
tends  to  pay  one  hundred  cents  on 
the  dollar  must  secure  a  fair  margin 
of  profit  on  all  the  goods  he  sells ; 
and 

Whereas,  The  few  cutting  stores 
of  each  city  usually  fail  after  a  short 
career  in  which  they  have  demoral¬ 
ized  the  prices  of  the  conservative 
grocers;  be  it 

Resolved,  That  this  association 
considers  that  the  jobber  who  sup¬ 
plies  such  cutting  firms  goods  on 
credit  is  guilty  of  an  act  that  is  pre¬ 
judicial  to  our  interests  and  un¬ 
friendly  and  unfair  to  the  rest  of 
their  trade. 

Whereas,  The  highest  courts  of 
the  land  have  decided  that  the  manu¬ 
facturer  may  name  the  price  which 
consumers  shall  pay  for  his  article, 
and  also  has  the  right  to  refuse  to 
sell  to  dealers,  both  retail  and  whole¬ 
sale,  who  fail  to  maintain  the  prices 
he  may  fix ;  be  it 

Resolved,  That  we  consider  it  to 
the  best  interests  of  the  grocery 
.  trade  for  the  manufacturer  to  re¬ 
quire  from  the  trade  agreements  to 
maintain  a  certain  fixed  retail  sell¬ 
ing  price  upon  his  product  satisfac¬ 
tory  to  the  retailer  and  also  that  he 
require  of  the  jobbing  trade  that 
they  refuse  to  supply  retail  firms 
that  insist  upon  cutting  his  estab¬ 
lished  prices ;  and 

Whereas,  When  the  manufactur¬ 
er  fails  to  require  of  every  retail 
dealer  handling  his  goods  a  contract 
to  maintain  the  selling  price,  and 
when  the  manufacturer  fails  to  en¬ 
force  the  contract  in  any  instance, 
the  trade  is  upset  thereby  and  those 
parties  who  maintain  the  contract 
are  put  at  a  disadvantage  by  those 
who  did  not,  and  are  therefore  liable 
to  lose  trade ;  be  it 

Resolved,  That  this  association 
favors  the  selling  of  goods  on  the 
contract  plan  by  the  manufacturer, 
and  will  co-operate  with  the  manu¬ 
facturer,  in  maintaining  such  con¬ 
tract  price  when  the  manufac¬ 
turer  enforces  the  price  contract  by 
every  legal  means  in  his  power. 

Whereas,  The  maintenance  of 
prices  on  an  article  in  one  com¬ 
munity  tends  to  make  it  easier  to 
maintain  the  selling  price  of  that 
article  in  other  communities ;  and 

Whereas,  The  opposite  of  this  is 
true,  and  the  selling  of  an  article 
at  a  cut-rate  in  one  community  dis¬ 
satisfies  consumers  who  are  paying  a 
fair  price  with  the  dealer  supplying 
them ;  be  it 
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Resolved,  That  it  is  the  duty  of 
each  retail  grocery  association  to 
1  lend  its  strength  and  influence  to¬ 
wards  encouraging  the  goods  of 
those  manufacturers  who  maintain 
i  their  selling  prices,  even  though 
the  grocers  of  those  particular  com- 
!  munities  may  not  have  been  suc- 
J  cessful  in  establishing  a  card  price. 

Whereas,  The  success  of  the 
movement  to  maintain  prices  in  any 
community  in  many  instances  de- 
I  pends  upon  the  knowledge  of  the 
manufacturer  that  if  he  fails  to 
maintain  a  fair  retail  selling  price 
in  a  certain  community,  he  will  lose 
business  in  many  other  communities ; 
and 

I  Whereas,  When  manufacturers 
il  will  allow  their  goods  to  be  cut  in 
one  community,  it  is  very  good  evi- 
'I  dence  that  they  will  allow  their 
ij  goods  to  be  cut  in  other  communi¬ 
ties. 

I  Resolved,  That  each  affiliating 
association  in  California  should,  in 
J  justice  to  itself,  pass  resolutions 
j  agreeing  to  discourage  the  sale  of 
goods,  the  prices  of  which  the  manu¬ 
facturers  will  not  maintain, 
j  Whereas,  Certain  manufacturers 
have  found  it  possible  to  minimize 
!  cutting  on  their  goods  by  selling  only 
:  through  jobbers  who  sign  a  contract 
to  sell  these  goods  only  to  retailers 
who  sign  agreements  to  maintain  the 
retail  selling  price;  be  it 
j1  Resolved,  That  we  urge  upon 
manufacturers  the  advisability  of  the 
contract  plan ;  be  it  further 

Resolved,  That  we  will  assist  in 
every  way  in  our  power  to>  advance 
the  sale  of  goods  so  protected. 

Whereas,  The  value  of  the  main¬ 
tenance  of  prices  and  the  extent  to 
which  manufacturers  can  afford  to 
devote  themselves  to  this  policy  that 
depends  upon  the  extent  to  which 


they  are  supported  by  the  retail  gro¬ 
cery  trade;  be  it 

Resolved,  That  we  urge  the  offi¬ 
cers  of  the  National  Grocers’  Asso¬ 
ciation  to  use  its  influence  to  induce 
manufacturers  of  articles  of  wide¬ 
spread  use  to  adopt  the  contract  sell¬ 
ing  plan  in  all  communities  where 
the  retail  grocers  are  prepared  to  give 
such  manufacturers  the  support  that 
will  warrant  their  undertaking  this 
system. 

Whereas,  Every  dealer  must  help 
if  the  protection  of  prices  by  the 
manufacturer  is  to  be  continued 
profitably  to  all  concerned ;  be  it 
Resolved,  That  the  secretary 
take  the  necessary  steps  to  keep 
members  informed  at  frequent  in¬ 
tervals  of  the  prices  that  are  being 
maintained  and  secure  from  mem¬ 
bers  the  promise  to  notify  him 
promptly  whenever  any  such  prices 
may  be  cut. 

From  this  it  would  appear  that 
these  are  not  the  ordinary  resolu¬ 
tions,  which  say  their  say  and 
stop.  The  California  merchants 
have  mapped  out  an  offensive  and 
defensive  campaign,  the  gist  of 
which  is  that  they  will  help  only 
the  goods  of  the  manufacturer 
who  by  enforcing  a  limited  price 
helps  the  dealer  to  make  a  profit. 
And  that  is  right.  The  manufac¬ 
turer  who  sells  his  product  and 
then  indifferently  dismisses  the 
subject  from  his  mind,  leaving  the 
distributers  to  get  rid  of  their 
purchases  the  best  way  they  can, 


is  entitled  to  a  fair  deal,  of  course, 
but  only  to  that  degree  of  added 
consideration  which  it  pays  the 
retailer  to  give  him. 


Another  Effort  to  Get  Witnesses 
for  Bleached  Flour  Hearing. 

Evidence  of  Widespread  Interest  in 
Hearing  to  Take  Place  November  18. 
Bakers  Want  Bleached  Fleur  Branded 
Bleached,  but  Food  Authorities  Will 
Consider  Whether  Bleached  Flour 
Should  be  Sold  at  All. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

October  6,  1908. 

A  general  hearing  will  be  held 
in  Washington  on  November 
18th,  at  10  A.  M.,  in  the  room  of 
the  Board  of  Food  and  Drug  In¬ 
spection  in  the  main  building  of 
the  Department  of  Agriculture  for 
the  discussion  of  the  subject  of 
bleached  flour,  and  it  is  hoped  that 
everyone  interested  in  this  ques¬ 
tion  will  be  present  and  be  pre¬ 
pared  to  express  his  views  con¬ 
cerning  the  propriety  of  bleach¬ 
ing,  or  otherwise,  as  the  case  may 
be. 

The  indications  are  that  a  wide¬ 


ly 


spread  interest  will  be  taken  in 
this  subject.  Already  a  consider¬ 
able  number  of  letters  have  been 
received  by  the  Federal  Food  and 
Drug  Board  discussing  the  sub¬ 
ject  and  coming  from  various  sec¬ 
tions  of  the  country.  One  was 
written  by  the  manager  of  the 
flour  department  of  Sprague, 
Warner  &  Co.,  of  Chicago.  He 
opposed  the  bleaching  process  for 
flour  because  it  gives  an  oppor¬ 
tunity  to  palm  off  upon  the  con¬ 
sumer  flours  of  lower  grade, 
makes  the  consumer  prefer  the 
whiter  flours,  even  though  they 
may  be  inferior,  tends  to  prevent 
the  same  care  in  producing  white 
flours  by  natural  methods  and 
renders  it  possible  to  adulterate 
flours,  as  well  as  on  other 
grounds.  All  of  the  arguments 
advanced  along  this  line  were 
amply  supported  by  letters  from 
others. 

The  Bakers’  Association  has 
also  sent  a  letter  arguing  that 
bleached  flours  shall  at  least  be 
marked  “bleached’’  in  large  letters 
on  the  outside  of  each  sack,  but 
this  is  not  the  phase  of  the  sub¬ 
ject  that  has  engaged  the  atten¬ 
tion  of  the  department.  Offlcals 


MINCEMEAT 


'A  # 


ARMOUR|K»  COMPANY 

CIMMHTtED  UNDER  THE  TOOD  ANO  ORUCS  ACT.  JUNE  30. 1906.  SERIAL  No.  J269. 


W- 


Does  Your  Trade  Get 
the  Best  of  You  ? 


They  will  get  the  '"Ifcti&gdv  if  you  handle  Armour’s  Condensed  Mincemeat  in  12  oz.  paper 
cartons.  It  is  profitable  to  the  dealer,  because  of  the  “Come  Again”  quality,  which  pleases  the  cus¬ 
tomer,  and  a  satisfied  customer  is  a  good  asset.  ^ 

We  use  the  same  amount  of  ingredients  in  a  12  oz.  package  of  Ifoutfedl  Condensed 
as  is  used  in  a  1  ^  -lb.  package  of  wet  mincemeat.  We  simply  press  out  the  moisture,  the  house¬ 
wife  adds  it  (water  or  cider)  as  she  uses  it. 

The  convenience,  too,  of  neat  packages  is  appreciated  by  all  progressive  dealers.  They  are 
easier  to  handle  and  add  to  the  appearance  of  your  store. 

IT  SELLS  BECAUSE  IT  EX-CELS 

Order  now,  as  the  season  is  commencing. 

ARMOUR  4<°  COMPANY 
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BUY 

“OAKDALE” 


Hearth-Baked 


Pretzels 


Made  from  the  best  flour 
after  the  old  German 
process. 

Ask  for  samples  and 
prices. 


Oakdale  Baking  Co. 


10th  &  Susquehanna  Aye. 

PHILADELPHIA,  PA. 


Every  Grocer  knows  how 
much  he  owes  for  his  success 
to  the  liberal  use  of  Electricity 
for  both  exterior  and  interior 
lighting.  He  knows  that 
the  successful  store  of  to-day 
must  use  modern  methods  of 
illumination.  He  knows, 
further,  that  a  brilliantly- 
lighted  s  t  o  re— electrically- 
lighted  store — is  an  adver¬ 
tisement  than  which  there  is 
none  better. 


What  are  you  doing  along 
these  lines  for  your  place 
of  business  ? 


THE  PHILADELPHIA 
ELECTRIC  CO. 

Tenth  and  Chestnut  Streets 


Contains  no  opi¬ 
ates;  made  from 
herbs ;  advertis¬ 
ed  every  year ; 
satisf  ac  tion 
guaranteed ;  good  profit. 
Write  for  our  x/2  gross 
deal. 


&  SONS  CO. 
>EN,  N:<J.  . 
bed  1872 


See  next  week’s  adv. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


Exclusive 

Codfish 

Package 


The  handsomest,  most 
exclusive  Codfish  product 
on  the  market. 


Our  finest  Georges  Cod¬ 
fish,  but  small  young  fish, 
cured  only  with  pure  sea 
salt  and  sealed  in  tight 
glass  jars.  When  your  cus¬ 
tomer  opens  the  package 
she  finds  the  fish  moist  and 
absolutely  free  from  any 
odor  save  its  appetizing 
own. 


Talisman  Codfish  in 

glass  will  make  its  way 
from  the  very  minute  you 
place  it  on  your  shelves. 


SWIFT  &  COMPANY 


have  desired  to  study  the  question 
from  a  physiological  standpoint 
rather  than  from  that  of  merely 
marking  or  branding  the  goods. 
The  belief  which  prevails  here  is 
that  the  effect  of  the  bleaching, 
which  is  done  by  various 
processes,  involving  the  use  of 
nitrogen,  is  to  reduce  the  palata- 
bility  of  the  bread  made  of  the 
bleached  flour  and  thereby  to 
render  the  product  decidedly  less 
wholesome. 

Probably  one-third  of  the  mill¬ 
ers,  the  bulk  of  the  bakers  of  the 
country,  and  all  of  the  consumers 
who  are  familiar  with  the  facts  in 
the  situation  are  favorable  to  the 
prohibiting  of  the  process  of 


bleaching. 


Holt. 


Food  Product  Floats  in  Found¬ 
ers’  Week  Industrial  Parade. 


Several  of  the  City’s  Manufacturing 
Industries,  Notably  Louis  Burk’s,  Ex¬ 
ploited  through  Elaborate  and  Costly 
Representations  in  the  Chief  Pageant 
of  Founders’  Week.  Heinz  &  Co., 
Freihofer  Baking  Co.  and  Several 
Others  Also  Make  Noteworthy 
Exhibits. 


Last  Thursday  Philadelphia’s 
citizens  got  an  introduction  to  some 
of  the  city’s  big  food  manufactur¬ 
ing  interests  which  they  will  never 
forget.  In  the  most  magnificent 
pageant  which  ever  traversed  its 
celebrated  boulevard,  Broad  street, 
for  nearly  three  hours  one  big  local 
industry  after  another  was  pre¬ 
sented  to  almost  a  million  people 
who  thronged  the  grand  stands  lin¬ 
ing  both  sides  of  the  street  for  a 
distance  of  nearly  five  miles.  These 
industries  were  shown  by  enormous 
floats,  some  horse  drawn,  others 
mechanically  driven. 

The  most  noteworthy  exhibit  in 
the  whole  parade  was  the  exhibit 
of  Louis  Burk,  the  well-known  lo¬ 
cal  provisioner.  The  first  of  three 
floats  shown  by  this  enterprising 
firm  was  drawn  by  four  oxen,  as 
sleek,  perfectly  formed  and  beau¬ 
tifully  groomed  as  high-class  racing 
horses.  Their  great  horns  tipped 
with  metal  and  their  handsome 
equipments  drew  hearty  applause 
from  every  stand  along  the  route. 
They  were  attached  to  a  float  filled 
with  live  pigs,  sheep,  chickens  and 
other  farm  products. 

The  next  Burk  float  showed  a 
classical  scene,  illustrating  a  reli¬ 
gious  sacrifice,  a  great  white  steer 
being  led  to  the  altar  by  two  little 
girls,  clad  in  white,  a  slave  beside 
it,  clad  in  Roman  costume,  with  a 


leopard’s  skin  over  his  shoulde 
armed  with  a  knife,  ready  to  sk 
the  handsome  beast  as  an  offerir 
to  the  gods.  This  float  was  draw 
by  four  handsome  white  charger 
wearing  blankets  of  purple  ar 
gold.  A  colored  man  led  ear 
horse,  costumed  as  Roman  slave 
It  cost  over  $1,500  to  prepare  tb 
one  float. 

The  third  of  Louis  Burk’s  floa 
showed  an  enormous  column  a 
tistically  decorated  with  food  pro 
ucts.  Those  who  know  this  firr 
while  delighted  with  their  exhib: 
were  not  surprised  that  it  outshoi 
those  of  its  competitors,  as  that 
one  of  their  most  noteworthy  cha 
acteristics. 

The  Heinz  Pickle  Co.  was  al; 
represented  on  characteristical 
large  scale.  Their  float  was  eno 
mous,  measuring  36  by  10  feet,  ar 
was  drawn  by  twenty-four  blac 
horses,  each  attended  by  a  man 
white  livery.  At  the  front  of  ff 
float  were  three  young  ladies,  ref 
resenting  Ceres,  of  grain ;  Pomon, 
of  fruit,  and  Carpa,  of  vegetable 
These  immortals  were  shown  offe 
ing  their  products  to  Miss  Philade 
phia,  a  handsome  girl  dressed  : 
dark  velvet.  She  was  seated  in  tl 
middle  of  the  float  on  a  pedest. 
and  at  the  back  of  the  float  was  1 
huge  globe,  surrounded  by  fiftee 
handsome  girls,  all  gowned  : 
white,  representing  the  differer 
nations.  These  were  receiving  tl 
products  from  Miss  Philadelphia. 

The  Freihofer  Vienna  Bakir 
Co.,  the  largest  bakers  in  Philade, 
phia,  showed  the  biggest  brea| 
wagon  ever  made,  as  large  as 
furniture  van.  Also  a  float  shov 
ing  macaroni  makers  at  work,  wit! 
huge  baskets  in  the  centre  of  tl! 
float  filled  with  enormous  loaves  c 
bread  and  beside  it  an  allegoric; 
representation  of  Columbia  erl 
throned,  overseeing  the  operatio 
of  bread  making.  This  firm  ha 
recently  erected  a  building  fo 
manufacturing  bread,  macaroni  atv 
noodles,  etc.,  which  occupies 
whole  block  and  which  will  be  th 


greatest  establishment  of  its  kind  i 


the  world. 

Another  firm  represented,  whic 
is  known  to  the  readers  of  the  “Grc 
eery  World  and  General  Mer 
chant,”  was  Charles  W.  Young  < 
Co.,  the  soap  manufacturers.  4 
great  float  trimmed  in  white  an 
drawn  by  white  horses,  equippe 
with  white  harness,  carried  th|| 
largest  cake  of  soap  ever  mad< 
weighing  8,000  pounds,  nearly  fou 
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ins.  This  enormous  piece  of  soap 
ras  made  in  exact  representation 
f  a  cake  of  Young’s  famous  Pearl 
lorax  soap. 

While  there  were  several  displays 
if  wagon  manufacturers,  the  one 
ttracting  the  most  favorable  com- 
lent  was  shown  by  the  Fulton  & 
Valker  Co.,  whose  wagons  are 
!  [lipped  from  Philadelphia  all  over 
le  world.  They  exhibited  a  wagon 
|i  n  a  float  which,  for  beauty  of  fin- 
j  h  and  grace  of  outline,  has  seldom 
I  een  equalled  and  never  excelled. 

I  Other  food  product  floats  were 
f  the  Millbourne  Mills 'Co.,  a  par- 
cularly  attractive  exhibit,  showing 
n  enormous  barrel  of  flour,  12  by 
!  feet,  surrounded  by  several  hun- 
red  small  flour  bags ;  the  Philadel- 
hia  Jobbing  Confectioners’  Asso- 
iation,  showing  chocolate-coated 
tatue  of  Wm.  Penn  holding  out  a 
iox  of  Philadelphia-made  candy ; 
■F.  Pfund  &  Son,  pork  packers; 
1.  &  S.  Kennedy,  a  float  drawn  by 
ix  white  horses,  and  exploiting 
I  lodern  dairy  appliances ;  the 
Iutchison  Baking  Co.,  and  the 
Iradley  market. 

i  Swift  &  Co.,  who  have  a  large 
’hiladelphia  branch,  showed  a 
!  oat  decorated  in  •  city  colors, 

I  rowned  by  an  enormous  repre- 
entation  of  a  ham. 


Flour  Bleaching  is  Injurious. 

o  Says  South  Dakota  Chemist  in  Cur¬ 
rent  Pennsylvania  Bulletin.  Month’s 
Summary  and  Reports  of  Food 
Adulterations. 


!  The  current  number  of  the 
aonthly  bulletin  of  the  Pennsyl- 
ania  Dairy  and  Food  Depart¬ 
ment  is  dated  September  15,  1908, 
nd  contains  remarkably  few  re- 
>orts  of  food  adulterations.  An 
nteresting  feature  is  a  paper  by 
)r.  James  H.  Sheppard,  chemist 
0  the  South  Dakota  Food  De- 
>artment,  on  “Bleached  Flours.” 
The  Doctor’s  conclusions  are 
dated  as  follows  : — 

The  addition  of  nitrous  acid  to 
flour  is  not  only  useless  from  a 
hygienic  and  dietectic  standpoint,  but 
it  is  dangerous.  Old  and  young, 
strong  and  weak,  well  and  sick,  all 
depend  upon  bread,  and  they  should 
have  it  without  any  poisonous  chem¬ 
icals.  It  is  not  contended  here  that 
bleached  flour  carries  nitrous  acid 
in  toxic  doses,  but  it  is  contended 
that  there  is  sufficient  nitrite  present 
to  retard  digestion  and  to  make  it 
j  a  constant  menace  to  health.  Such 
things  beget  indigestion  and  a  host 
of  minor  ills  that  tend  to  sap  the 
i  vital  energies  of  the  consumer  and 
\  render  him  an  easy  prey  to  prevalent 
j  diseases  and  epidemics. 

_  Nitrous  acid  is  a  vicious  antisep- 
1  tic  and  any  course  of  reasoning  that 
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will  permit  its  use  will  also  permit 
the  use  of  any  or  all  the  other  chem¬ 
ical  antiseptics  known. 

The  summary  of  the  month’s 
work  is  as  follows : — 


REPORTS  OF  ANALYSES. 

Butter  Samples,  29. 

Colored  oleomargarine  .  3 

Pure .  26 


Total .  29 

Pure  Food  Samples,  17. 

Adulterated .  6 

Complying  with  law .  H 


Total .  1 7 

SUITS  AND  PROSECUTIONS. 

Oleomargarine  Cases,  6. 

Terminated .  6 

Pure  Food  Cases,  5. 
Terminated .  5 

LICENSES  ISSUED  FROM  JANUARY  I  TO 

SEPTEMBER  IS,  1908. 

Oleomargarine  Licenses,  301. 

Boarding  house  .  7 

Restaurant .  3 

Retail .  282 

Wholesale .  9 


Total  .  301 

Renovated  Butter  Licenses,  11. 

Retail .  10 

Wholesale .  1 


Total  .  .  11 


Total  amount  of  money  received 
from  said  licenses  fftr  1908  is  $32, 
888.51,  and  this  sum  has,  in  accord¬ 
ance  with  law,  been  deposited  in  the 
State  Treasury. 

Practically  all  the  reports  of 
adulterations  contained  in  this 
issue  of  the  bulletin  are  the  fol¬ 
lowing  : — 

Sample  bought  of  J.  J.  Rungee, 
185  Liberty  Market,  Pittsburg.  Sold 
for  butter.  Chemist’s  report— Col¬ 
ored  oleomargarine. 

Sample  bought  of  J.  L.  McCor¬ 
mick,  390  W.  Washington  street, 
New  Castle.  Sold  for  butter.  Chem¬ 
ist’s  report — Colored  oleomargarine. 

Sample  bought  of  Cafe  and  bar, 
810  Fifth  avenue,  Pittsburg.  Sold 
for  butter.  Marks  on  package:  June 
17,  1908.  Chemist’s  report — colored 
oleomargarine. 

Sample  bought  of  Alex  A.  Jocis, 
1914  S.  Fourth  street,  Philadelphia. 
Sold  for  beef  bologna.  Marks  on 
package:  June  5,  1908.  Chemist’s 
report — Contains  added  corn  starch. 

Sample  bought  of  John  Geltz,  2822 
Germantown  avenue,  Philadelphia. 
Sold  for  half  smoked  sausage. 
Marks  on  package:  June  6,  1908. 
Chemist’s  report — Contains  added 
corn  starch. 

Sample  bought  of  Keilholtz,  Six¬ 
teenth  and  Ritner  streets,  Philadel¬ 
phia.  Sold  for  Bologna  sausage. 
Marks  on  package:  June  8,  1908. 
Chemist’s  report — Contains  added 
added  corn  starch. 

Sample  bought  of  Alex.  A.  Jocis, 
1914  S.  Fourth  street,  Philadelphia. 
Sold  for  smoked  bologna.  Marks 
on  package:  June  27.  1908.  Chem¬ 
ist’s  report— Contains  added  corn 
starch. 

Sample  bought  of  Evans’,  Six¬ 
teenth  and  Porter  streets,  Philadel¬ 
phia.  Sold  for  Half  smoked  sau¬ 
sage.  Marks  on  package:  June  27, 
1908.  Chemist’s  report — Contains 
added  corn  starch. 

Sample  bought  of  Mitchell  & 
Fletcher,  Twelfth  and  Chestnut 
streets,  Philadelphia.  Sold  for  Glu- 
tosac  flour.  Marks  on  package :  The 
Health  Food  Company,  New  York. 
Chemist’s  report  —  Misbranded  in 
containing  less  proteid  matter  than 
the  amount  stated  on  label. 


“MAKING  BOTH  ENDS  MEET” 

is  a  problem  for  most  housewives  in  these  times  of 
pinched  purses. 

You  can  help  “the  woman  behind  the  pocket- 
book”  by  telling  her  about 

Shredded  Wheat 

It  contains  more  real  nutriment  than  beefsteak  or 
eggs,  is  more  easily  digested  and  costs  much  less. 
Two  Biscuits  (heated  in  the  oven)  with  milk  and  a 
little  fruit  and  a  cup  of  coffee  will  supply  all  the 
nourishment  needed  for  a  half  day’s  work  at  a  cost 
of  five  or  six  cents. 

Try  it  yourself  and  then  tell  your  customers 
about  it. 

No  other  grocer  makes  a  larger  profit  on  Shredded  Wheat  than 
YOU  do — no  “deals,”  no  premiums,  no  “sugar,”  no  bribes. 
The  same  old  policy — A  Square  Deal  for  a  Square  Dealer. 


The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 


THE  LAW  SAYS 

foods  containing  harmful  ingredients  are  illegal. 
The  Government  has  pronounced  all  chemically 
preserved  foods  to  be  harmful.  How  long  do  you 
think  it  will  be  before  their  sale  is  prohibited  ? 
The  wise  grocer  is  stocking  pure  goods  only. 

HEINZ 

57  VARIETIES 
EURE  FOOD  PRODUCTS 

contain  no  preservatives  or  drugs  of  any  kind  and 
there  is  no  food  law  in  existence  that  will  affect 
their  sale. 

Anything  that’s  is  safe  to  sell. 

H.  J.  HEINZ  COMPANY 

PITTSBURG  NEW  YORK  CHICAGO  LONDON 
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The  New  York  Letter 


Renewed  War  on  Oleomargarine. 
Under  Wrong  Impression  as  to 
sion.  Mr.  Callanan  after 
Items  of  Trade  News. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


New  York,  Oct.  9,  1908. 

Several  new  turns  have  been 
taken  of  late  affecting  the  oleo¬ 
margarine  situation  and  it  is  clear 
that  the  old  war  between  its  friends 
and  its  opponents  is  about  to  break 
out  anew  in  this  State  and  to  be 
waged  along  somewhat  different 
lines  than  those  of  old.  The  initia¬ 
tive  in  the  fight  against  butterine 
has  been  taken  by  Deputy  Commis¬ 
sioner  K^acke,  representing  in  this 
city  the  State  Department  of  Ag¬ 
riculture,  and  he  is,  of  course, 
backed  by  the  Department  at  Al¬ 
bany. 

Quite  a  number  of  grocers,  bak¬ 
ers  and  others  have  been  summoned 
to  Municipal  Courts  in  different 
parts  of  the  city  to  answer  to  the 
charge  of  violating  the  State  statute 
by  selling  butterine  made  in  the 
“semblance  of  butter,”  or  in  imita¬ 
tion  of  butter.  The  number  of  pro¬ 
ceedings  of  this  kind  that  have  been 
started  is  said  to  be  more  than  a 
score  and  new  actions  are  begun 
according  as  the  inspectors  secure 
the  evidence. 

Since  the  decision  in  the  Mc- 
Auley  case  last  winter  the  manu¬ 
facturers  have  been  vigorously 
pushing  the  sale  of  butterine  in  this 
city  and  elsewhere  in  the  State. 
Numerous  reputable  dealers,  some 
of  whom  had  never  before  sold  the 
article,  have  placed  it  on  sale  in 
their  stores.  Included  among  these 
dealers  are  some  of  the  best  known 
grocers  in  this  city.  It  was  claimed, 
after  the  McAuley  decision  was 
made,  that  it  ‘recognized  the  sale 
of  butterine  in  this  State  as  legiti¬ 
mate  when  there  is  no  deception. 
Before  that  decision  was  made,  the 
general  idea  was  that  under  the 
State  statute  the  sale  of  butterine 
in  any  manner  was  unlawful.  The 
decision  was  declared  by  the  manu¬ 
facturers  to  settle  the  matter  the 
other  way,  so  that  the  State  authori¬ 
ties  would  have  to  reverse  their 
policy  toward  the  business.  The 
State  officials  did  not  take  the  trou¬ 
ble  at  the  time  to  deny  this  claim 
and  the  grocers  and  other  dealers 
began  to  look  upon  the  sale  of  oleo- 


Many  Grocers  Selling  it 
Scope  of  McAuley  Deci- 
Vinegar  Amendment.  Small 


margarine,  so  long  prohibited  in 
this  State,  as  lawful. 

Now  come  the  State  authorities 
with  a  complete  denial  of  the  claims 
of  the  manufacturers.  The  Depart¬ 
ment  of  Agriculture  contends  that 
the  McAuley  decision  has  settled 
nothing  as  to  the  lawful  character 
of  the  trade.  It  is  contended  that 
the  case  was  diverted  into  a  habeas 
corpus  proceeding  in  which  Justice 
McCall,  of  the  Supreme  Court, 
gave  a  decision  that  was  afterward 
declared,  on  appeal,  to  be  erroneous, 
and  that  there  was  no  decision  on 
the  merits  of  the  question  as  to  the 
interpretation  of  the  law. 

Considerable  bitterness  is  indi¬ 
cated  in  the  discussion.  The  but¬ 
terine  people  charge  that  the  dairy 
and  creamery  interests  have  been 
largely  instrumental  in  bringing 
about  the  new  crusade.  It  is  as¬ 
serted  that  the  State  officials  are 
summoning  to  the  courts  for  the 
most  part  the  smaller  and  more 
ignorant  dealers  who  do  not  know 
their  rights  and  that  such  men  are 
likely  to  pay  the  fines  direct  to  the 
State  Department  in  preference  to 
undergoing  a  trial  in  court.  The 
real  object,  it  is  said,  is  to  drive  the 
oleomargarine  from  the  market  in 
this  way  without  trials,  by  scaring 
the  small  dealers,  while  the  fines 
may  enable  the  Department  to  ad¬ 
vance  salaries  of  its  employees. 

In  at  least  one  instance,  the  De¬ 
partment  did  not  select  a  small 
dealer  nor  a  man  unposted  as  to  his 
rights  or  unwilling  to  fight  for 
them.  Since  Mr.  Kracke  sum¬ 
moned  L.  J.  Callanan,  of  Vesey 
street,  who  is  chairman  of  the  Leg-- 
islative  Committee  of  the  New 
York  Retail  Grocers’  Union,  for  a 
hearing  next  week,  it  is  likely  that 
the  Department  has  been  wrong¬ 
fully  accused  as  to  picking  out  poor 
fighters.  Nobody  has  ever  accused 
Mr.  Calanan  of  being  in  that  class. 

Mr.  Callanan  was  one  of  those 
who  sold  their  first  oleomargarine 
after  the  McAuley  case  was  de¬ 
cided.  He  has  discontinued  the  sale 
of  butterine  in  the  store  since  the 
summons  was  served  on  him,  but 
proposes  to  put  up  as  good  a  fight 
as  he  knows  how.  He  said  to-day 


that  as  oleomargarine  is  a  clean, 
wholesome  food  product,  he  will  re¬ 
sume  its  sale  as  soon  as  his  legal 
right  to  do  so  is  made  clear.  If 
butterine  cannot  be  sold  legally  be¬ 
cause  of  the  present  statute,  then  he 
proposes  to  begin  an  agitation  for 
the  repeal  of  that  law  and  he  prom¬ 
ises  that  a  bill  will  be  introduced 
at  Albany  at  the  coming  session  of 
the  Legislature  with  the  support  of 
many  people  who  have  not  hereto¬ 
fore  favored  such  an  act.  He  pre¬ 
dicts  that  the  present  activity  of  the 
State  officials  will  strengthen  the 
demand  for  the  repeal  of  the  law. 

The  wording  of  the  law  makes 
the  sale  of  the  product  unlawful  if 
it  is  in  the  semblance  of  butter. 
At  Mr.  Kracke’s  office  your  corre¬ 
spondent  was  told  to-day  that  if 
the  butterine  imitates  butter  in  taste, 
color  or  odor,  then  its  sale  is  held  to 
be  contrary  to  the  law.  Of  course, 
all  butterine  can  accordingly  be 
barred  from  sale,  since  it  is  made 
to  sell  as  a  substitute  for  butter. 

It  is  claimed*  by  the  manufactur¬ 
ers  that  the  statute  was  intended  to 
prohibit  only  such  imitations  as 
were  made  for  purposes  of  decep¬ 
tion  and  that  when  the  product  is 
sold  merely  as  oleomargarine  or 
butterine,  the  law  is  not  violated. 
It  is  claimed  that  if  a  law  abso¬ 
lutely  prohibited  the  sale  of  butter¬ 
ine  such  a  statute  would  be  uncon¬ 
stitutional. 

William  H.  Hale,  a  baker  at  62 
New  Chambers  street,  was  one  of 
those  brought  to  court  for  selling 
butterine,  and  in  a  magistrate’s 
court  he  was  discharged.  The 
State  officials  say,  however,  that 
the  dismissal  in  this  case  was  of 
no  special  importance. 

W.  C.  Breed  has  been  retained 
as  counsel  for  the  butterine  manu¬ 
facturers  and  to  assist  in  the  de¬ 
fense  of  actions  against  retailers, 
when  assistance  may  be  desired. 

*  *  * 

Vinegar  is  another  subject  to 
which  Mr.  Callanan  will  pay  at¬ 
tention  in  the  hope  of  getting  an 
amendment  of  a  State  law.  This 
law  requires  that  the  proportion 
of  acetic  acid  in  vinegar  shall  be 
not  less  than  4 Hi  per  cent.  As  a 
result,  Mr.  Callanan  says,  the  gro¬ 
cers  are  obliged  to  sell  vinegar  that 
is  too  strong.  He  regularly  advises 
people  who  buy  vinegar  from  him 
in  quantities  of  five  gallons  to  mix 
three  quarts  of  water,  so  as  to  re¬ 
duce  the  strength  to  table  require¬ 
ments.  He  says  that  the  law  should 
be  so  amended  that  the  grocers  may 


sell  the  vinegar  of  a  strength  sr 
able  for  the  table,  the  present  gra 
under  the  law  being  fourteen  c 
grees  too  strong. 


*  *  * 

Importing  firms  have  serv 
notices  on  jobbers  and  retaik 
that  the  price  of  olive  oil  has  be 
advanced  15  cents  a  gallon,  in  t 
last  week  or  so,  by  the  packers,  be 
in  Italy  and  in  France. 

*  *  * 

The  garnishee  law  was  the  chi 
subject  of  discussion  at  the  regul 
meeting  held  Monday  night  by  t 
New  York  Retail  Grocers’  Unic 
At  least  one  Assemblyman  has  sa 
that  he  is  in  favor  of  repealing  tl 
law  on  the  ground  that  loan  at 
collecting  sharks  have  taken  adva 
tage  of  it  to  oppress  poor  peop! 
The  grocers  expect  that  they  w 
have  to  keep  on  the  alert  to  defer 
the  law  fromi  attacks  of  varioi 
kinds. 


*  *  * 

A  meeting  of  the  Executive  Con 
mittee  of  the  National  Wholesa 
Grocers’  Association  will  be  he 
in  the  New  York  offices  Octobi 
23d  and  24th. 

Jobbing  grocers  and  brokers  i 
canned  food  are  to  hold  a  meetin 
Monday  next  in  the  offices  of  tf 
National  Wholesale  Grocers’  Asst 
ciation  for  the  purpose  of  formin 
a  permanent  Arbitration  Commi 
tee,  to  which  disputes  of  all  kinc 
may  be  referred. 

*  *  * 

The  Princess  Fruit  Cake  Co.  w:1 
incorporated  this  week  with  a  ca[ 
ital  of  $50,000,  to  make  biscuit 
crackers,  cake  and  candy.  The  iri 
corporators  are  Samuel  Johnston 
hi  Broadway;  Daniel  and  Jacoi 
Hochbaum,  9  East  119th  street 
George  S.  Baxter,  170  Broadway 
Gabriel  Morton,  3810  Broadway 
all  of  New  York. 

Fred.  A.  McGill. 


; 


SHOW  THESE  ONCE ! 


Bouillon 

Capsules 


If  you've  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  10  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


lb 


/ 


“We  guarantee  to  furnish  a  better  Cash  Register,  for 
less  money,  than  any  other  concern  in  the  world." 

—THE  NATIONAL  CASH  REGISTER  COMPANY. 

*  \ 

—best  because  it  furnishes  the  greatest  possible  protection. 

—cheapest  because  it  furnishes  the  greatest  possible  protection  in  proportion  to  the 
investment. 

Protection  is  what  you  get  when  you  invest  in  a 

National  Cash  Register 


YOU  wouldn’t  buy  a  muzzle-loading  rifle  to 
hunt  bear,  just  because  it  is  cheaper  than  a 
modern  repeating  rifle.  Your  chief  aim 
would  be  to  provide  yourself  with  a  gun 
which  would  kill  the  game. 

Don’t  Save  Five  Cents  and  Lose  a  Dollar 

The  cash  drawer  or  a  so-called  “cheap  system” 
may  seem  cheaper  than  a  National  Cash  Register — 
but,  on  the  other  hand  they  may  be  responsible  for 
the  failure  of  the  business. 

When  you  invest  in  a  National  Cash  Register 
you  know  that  you  are  getting  the  advantage  of 
the  best  materials,  the  finest  skill,  and  the  con¬ 
centrated  experience  of  able  men  who  have  been 
in  this  business  nearly  a  quarter  of  a  century. 

Economies  of  L&.rge  Factories 

The  National  Cash  Register  Dayton  factory 
occupies  34  acres  of  floor  space,  and  gives  em¬ 
ployment  to  nearly  5,000  people.  Branch  factories 
are  maintained  in  Toronto,  Canada ;  London, 
England,  and  Berlin,  Germany. 

Economical  manufacture  is  only  possible  where 
articles  are  manufactured  and  sold  in  large  quan¬ 
tities.  More  than  9,000  Nationals  where  sold  in 
July,  1908. 

Raw  materials  used  in  National  Cash 
Registers  are  the  best  obtainable.  They  are 


purchased  reasonably  because  of  the  large  amount 
used. 

Nationals  Are  of  the  Best  Construction 

Skilled  workmen  who  have  devoted  years  of 
their  lives  to  this  work  construct  National  Cash 
Registers.  No  machines  can  be  more  carefully  and 
scientifically  constructed  than  these  Registers. 

Taking  into  consideration  all  these  facts,  the 
storekeeper  who  invests  in  a  National  Cash  Reg¬ 
ister  knows  that  he  is  getting  more  than  his 
money’s  worth. 

Personal  Advantages  to  You 

You  are  protected  by  the  size  and  reputation 
of  one  of  the  largest  and  most  stable  companies 
in  the  world. 

You  have  the  word  of  nearly  three-quarters  of 
a  million  storekeepers  that  National  Cash  Registers 
are  money  savers  and  money  makers,  and  that  they 
would  not  be  without  them. 

You  may  have  the  advantages  of  these  Reg¬ 
isters  explained  to  you  without  obligation  on  your 
part. 

There  are  many  recent  improvements  that  it 
will  pay  you  to  investigate. 

National  Cash  Registers  are  made  in  many 
different  styles  and  sizes.  There  is  one  that  will 
exactly  suit  your  needs,  and  at  a  price,  and  on 
terms,’  you  can  afford. 


THE  NATIONAL  CASH  REGISTER  CO 


MAIL  THIS  COUPON  TODAY 

The  National  Cash  Register  Co.,  Executive  Offices,  28th  Street  and 

Broadway,  New  York,  N.  Y.  I  would  like  to  know  how  a  National  Lash 
Register  can  increase  my  profits  and  do  the  other  things  you  say  it  will. 

Name. . . . 


Business 

Sheet . 

City . 


.  State . No.  of  Clerks.. 


Offices  in  all  Principal  Cities 
EXECUTIVE  OFFICES: 

28th  Street  and  Broadway,  New  York 
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APPRECIATION 


<]f  We  want  to  express  our  thanks  and  appreciation  for  the  manner  in 
which  you  accepted  our  invitation  to  visit  us  during  Founders’  Week. 


We  were  agreeably  surprised  and  gratified  at  the  number  of  our 
callers,  and  pleased  with  the  volume  of  sales  made. 

<]f  While  many  inducements  were  offered  during  the  week,  yet  we  al¬ 
ways  give  more  than  full  value  and  assurance  of  fair  treatment. 

<If  A  full  line  of  all  kinds  of  Hardware  always  here  for  your  inspection, 
and  at  prices  that  will  save  you  money. 


JAMES  M.  VANCE  &  CO. 

Hardware  Jobbers 

211  and  213  Market  St.,  Philadelphia 


WHEN  THE 
NOVELTY  WENT 


No  other  breakfast  food  has  anything  like  the 
permanent  success  that  WHEATENA  has  had. 
Other  foods  have  sold  much  more  largely — for 
the  time  being — but  when  the  novelty  wore  off 
the  big  sales  always  declined,  while  WHEAT¬ 
ENA,  being  a  food  and  not  a  novelty,  has  gone 
straight  on.  Its  sales  to-day  are  the  largest  in 
its  history. 

The  tender  kernel  of  hard  winter  wheat, 
roasted  by  our  own  process  and  sterilized.  It 
will  sell  to  the  same  people  year  after  year. 


The  Wheatena  Company 
Rahway,  If.  J. 


Preserved  Fruits,  Jams,  Jellies, 
—  Fruit  Butters,  etc.  — 


j 


v 


CONTAINING  NO  PRESERVATIVE  AND  NO 


ARTIFICIAL  COLORING 


were  made  and  shipped  by 

PHILIP  J.  RITTER 


many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 


Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 


We  ask  for  a  portion  of  your  patronage. 

^ _ r 


P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pn. 


THE  GROCERY  MARKETS 


Tea. 


The  tea  market  shows  no 
change  for  the  week.  The  de¬ 
mand  is  light  and  hesitating  and 
no  buyer,  large  or  small,  seems  in¬ 
clined  to  anticipate  his  wants  for 
any  length  of  time.  Prices 
throughout  are  unchanged, 
though  choice  greens,  through 
scarcity,  are  firmer.  The  indica¬ 
tions  are  that  fine  greens,  fine 
Formosas  and  fine  Japans  will  not 
show  any  surplus  at  any  time  dur¬ 
ing  the  season  and  will  remain 
steady  to  firm  throughout. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  ruled  very  stupid  dur¬ 
ing  the  week.  The  business  in 
options  is  confined  to  sales  against 
purchases,  in  which  the  other 
side  is  being  taken  by  syndicate 
interests.  As  to  spot  coffees,  the 
entire  trade  still  follow  a  hand-to- 
mouth  method  and  the  strike  in 
Santos  has  had  no  effect  in  scar¬ 
ing  any  portion  into  anticipating 
their  wants  to  any  extent.  The 
strike  is  now  settled  and  several 
large  cargoes  of  Brazil  coffee 
cleared  from  Santos  this  week. 
In  the  meantime  no  large  demand 
is  likely  to  create  a  spot  shortage. 
The  London  “Economist,”  a 
leading  English  financial  journal, 
still  continues  to  attack  the  finan¬ 
cial  policy  of  the  Brazilian  Gov¬ 
ernment,  through  the  syndicate 
matter,  claiming  that  an  inner 
ring  of  financiers  of  America, 
Europe  and  Brazil  are  milking  the 
Government  at  the  expense  of  the 
Government  and  a  crash  is  inevi¬ 
table.  Mild  grades  are  steady  and 
unchanged,  as  are  Java  and 
Mocha. 

Sugar. 

Extreme  dullness  and  rapid  de¬ 
cline  in  the  demand  caused  all  re¬ 
finers  to  decline  refined  sugar  io 
points  during  the  week.  Raws 
show  no  decline  as  yet,  because 
there  have  been  no  sales,  refiners 
being  well  supplied.  It  is  be¬ 
lieved  that  there  can  be  no  sales 
of  raws  except  at  a  ^material  de¬ 
cline.  Both  raw  and  refined  are 
weak  and  lower  prices  on  refined 
may  be  expected.  The  demand 
has  fallen  off  very  materially. 

Syrup  and  Molasses. 

Glucose  is  unchanged.  Com¬ 
pound  syrup  is  in  fair  demand  at 
unchanged  prices.  Sugar  syrup  is 
wanted  moderately  at  ruling 
prices.  There  is  a  demand  for  fine 
molasses,  but  almost  none  is  to 


be  had.  New  crop  molasses  w 
not  be  available  for  a  month  an 
way. 

Fish. 

The  demand  for  mackerel  du 
ing  the  week  has  been  fair,  b 
cautious.  Norway  fish  are  u 
changed  in  all  grades.  Iri 
mackerel  are  in  fair  demand 
ruling  prices.  Some  Nova  Scot 
mackerel  are  still  being  sold 
place  of  Shores  at  unchang 
prices.  Cod,  hake  and  haddock  a 
in  fair  demand  at  unchang 
prices.  Domestic  and  Norwegi. 
sardines  are  unchanged  in  pri 
and  in  moderate  demand.  Fren 
sardines,  by  reason  of  poor  pac. 
are  higher.  Salmon  is  in  goc. 
consumptive  demand  at  u 
changed  prices.  This  year’s  sal 
of  Columbia  River  and  Socke 
salmon  have  been  about  equal 
usual,  but  the  aggregate  sales 
Alaska  have  not  been  quite 
good. 


Canned  Goods. 

The  tomato  market  still  co 
tinues  very  weak.  There  ha> 
been  some  sales  at  75  cents  d 
livered,  though  it  is  said  not  fi 
standards.  Nominally  the  mark 
is  still  75  cents  county,  but  t 
packers  need  money  and  low 
prices  may  come.  Corn  and  pe; 
of  all  grades  are  unchanged  ai 
dull.  Peaches  have  been  offert 
at  about  5  cents  off,  though  tl 
market  is  nominally  unchange 
Apples  are  quoted  at  $2  on  sp< 
and  $2.15  to  come  forward.  Ca 
fornia  canned  goods  are  ui 
changed  in  prices.  The  demar 
for  peaches  is  good.  Small  Balt 
more  canned  goods  are  unchange 
and  quiet. 

Dried  Fruits. 

Prunes  are  exceedingly  du 
There  is  some  little  demand  fi 
Oregons,  but  almost  none  fi 
Californias.  Prices  show 
change,  however.  Peaches  are  i 
good  demand  at  unchanged  price 
Apricots  are  quiet,  but  scarce  an 
well  maintained.  Raisins  ai 
weaker  and  lower.  Currants  ai 
selling  moderately  at  unchange 
prices.  There  is  some  indicatic 
of  an  advance  on  the  other  sid 
Other  dried  fruits  quiet  and  ut 
changed. 

Beans  and  Peas. 

Domestic  pea  beans  are  firme 
and  $2.35  is  now  being  askec 
The  quality  of  the  new  beans  : 
now  very  fine.  Imported  rule 
$2'.  10.  Marrows  are  quoted 
$2.40  to  come  forward,  importe( 


n 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT’ 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


17 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 

!  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
I  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
eral,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
bably  every  one  of  whom  has  some  technical  knowledge  of  win- 
/-dressing.  What  we  want  is  articles  clearly  describing  window 
fiays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
original — in  fact,  those  which  have  been  used  successfully  are 
haps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
rage  price  of  $$  each.  All  matter  sent  in  under  this  arrangement 
uld  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
wings  are  also  sent  they  should  be  made  throughout  in  black  ink 
t  pencil). 


123/2.  The  demand  is  light, 
'ifornia  limas  are  weaker  and 
es  have  been  made  at  $4.95 
•e.  Even  lower  prices  are  likely 
the  near  future.  Green  and 
)tch  peas  are  unchanged  and 
11  maintained ;  demand  fair. 

Butter. 

The  butter  market  continues  to 
*ance.  The  make  has  been  re- 
red  by  the  lack  of  pastures  and 
supply  of  fancy  creamery  is 
enough  for  the  demand, 
ces  have  advanced  1  to  2  cents 
pound  during  the  week,  and 
market  is  about  4  cents  higher 
n  normal.  Medium  grades  of 
ter  are  firmer,  but  have  not 
danced  in  proportion  to  the 
her  grades.  Ladle  packed  and 
king  stock  are  in  small  sup- 
and  firmly  held  at  present 
ces.  The  trade  look  for  still 
her  prices. 

Esr». 

Tesh  eggs  continue  scarce, 
e  supply  has  gradually  fallen 
and  very  few  lots  now  arriv- 
j  pass  for  strictly  fresh  eggs, 
ere  is  no  prospect  of  any  in 
ase  in  the  lay  for  some  time  to 
ne,  and  prices  are  apt  to  ad- 
ace  rapidly  as  cold  weather  ap- 
)aches. 

Produce. 

Potatoes,  50  to  60  cents  per  bas- 
85  to  90  cents  per  bushel,  de- 
nd  fair;  sweet  potatoes,  firsts, 
to  35  cents;  seconds,  25  to  30 
its  per  basket,  demand  fair; 
its,  $1  to  $1.50  per  hundred 
nches,  $1  to  $1.25  per  barrel, 
nand  fair;  Pennsylvania  cab- 
?e,  $1.20  to  $1.30  per  barrel,  de- 
nd  fair;  Jersey,  20  to  35  cents 
basket,  demand  fair;  carrots, 
cents  per  bunch,  demand  poor; 
iumbers,  Long  Island,  65  to  70 


cents  per  basket,  demand  poor ; 
Jersey  onions,  35  cents  per  bas¬ 
ket  ;  white  pickling,  $1  to  $1.25  per 
basket ;  yellow  pickling,  40  to  45 
cents  per  basket,  demand  fair; 
squash,  25  to  30  cents  per  basket, 
demand  poor ;  green  peppers,  5  to 
10  cents  per  basket;  red,  5  to  10 
cents  per  basket ;  cayenne,  40 
cents  per  basket,  demand  poor; 
string  beans,  green,  15  to  20  cents 
per  basket ;  yellow,  20  cents  per 
basket,  demand  fair;  New  York 
salad,  50  to  70  cents  per  basket, 
demand'  poor;  lima  beans,  im¬ 
proved,  65  to  70  cents  per  basket ; 
flats,  40  cents  per  basket,  demand 
poor;  yellow  turnips,  20  to  25 
cents  per  basket;  white,  10  to  15 
cents  per  basket,  demand  good. 

Cheese. 

The  cheese  market  continues 
firmer.  Country  markets  are  firm 
and  higher  and  prices  are  also 
tending  upward  in  secondary 
markets.  Most  buyers  have  laid 
in  stocks  of  September  made 
cheese  and  the  demand  is  chiefly 
for  cheese  at  a  little  less  than  the 
market  for  the  finest  quality. 
There  is  a  good  movement  and 
prospects  are  for  a  gradually  ad¬ 
vancing  market. 

Provisions. 

The  provision  market  is  some¬ 
what  firmer.  All  grades  of  hams, 
baron  and  bellies  show  a  slight 
advance  for  the  week.  Both 
grades  of  lard,  pure  and  com¬ 
pound,  are  firm  and  unchanged. 
Supplies  are  low.  Dried  beef  is 
also  firmer  and  in  fair  demand. 
Barrel  pork  and  canned  meats  un¬ 
changed. 

Green  Fruit. 

Bananas,  large,  $1  to  $1.50  per 
bunch;  8-hands,  75  cent  to  $1  per 
bunch;  7-hands,  60  to  75  cents  per 


Skipper 


mes. 


They'll 
suit  your 
customers 
to  a  TEA 


As  you  must  sell  sardines,  why  not  sell  the 
best — the  kind  that  will  bring  and  hold  trade  for 
you  ?  "Skipper”  Sardines  will  do  this. 


We  guarantee  the  quality. 
We  guarantee  the  sale. 

We  guarantee  your  profit. 


ANGUS  WATSON  &  CO.,  Canned  Fish  Specialists 

1011  CHESTNUT  ST.,  PHILADELPHIA,  PA. 


Branch  of  ANGUS  WATSON  &  CO.,  Newcaatle-upon-Tyne,  England 


bunch  ;  6-hands,  40  to  60  cents  per 
bunch,  demand  poor;  California 
oranges,  $3  to  $4.50  per  box,  de¬ 
mand  poor;  lemons,  California,  $3 
to  $3.50  per  box;  others,  $2.50  to 
$3  per  box,  demand  fair;  limes, 
80  cents  per  hundred,  demand 
good;  pineapples,  $3  to  $3.50  per 
crate,  demand  poor. 

Nuts. 

Peanuts,  green,  choice,  434? 
cents  per  pound ;  fancy,  63/2 
cents  per  pound  ;  jumbo,  73C  cents 
per  pound;  roasted,  choice,  $1.15 
per  bushel;  fancy,  $1.50  per 
bushel;  jumbo,  $1.70  per  bushel, 
demand  fair ;  almonds,  paper  shell, 
17)4  cents  per  pound;  soft  shell, 
14/4  cents  per  pound;  Brazils,  7J4 
cents  per  pound;  filberts,  11 
cents  per  pound  ;  pecans,  9 cents 
per  pound;  walnuts,  11  cents  per 
pound;  mixed  nuts,  11  cents  per 
pound ;  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

No.  1. 

Already  the  statistic  sharps  are 
getting  into  the  limelight  with 
their  individual  guesses,  nothing 
more  than  simple  guesswork,  as  to 
the  size  of  the  pack.  Operations  in 
the  canned  article  based  on  such  in¬ 


formation  (?)  must  flavor  more  or 
less  of  speculation,  and  that  is  not 
fashionable  at  all,  these  days,  in 
canned  fruit  products.  That  the 
output  this  season  will  fall  below 
that  of  last  year  is  reasonably  sure, 
but  whether  it  is  half,  or  two-thirds, 
or  three-fourths  of  it  is  conjecture. 
It  has  been  planned  to  have  the 
tomato  statistics  compiled  annually 
by  the  secretary  of  the  National 
Canners’  Association,  beginning 
with  this  season,  and  the  results 
publisshed  when  fully  completed, 
which  may  be,  probably,  a  month 
hence.  Meantime,  it  looks  to  us  like 
“bargain  day”  right  now  in  the  to¬ 
mato  market,  and  that  the  best 
quality  of  standards,  carefully  se¬ 
lected,  bought  at  to-day’s  prices, 
will  place  the  owner  in  excellent 
position  to  take  care  of  the  fall  and 
winter  demand.  Corn  is  more  in¬ 
quired  for.  String  beans  are  in 
good  shape  for  some  improvement 
in  price.  The  demand  for  sweet 
potatoes  is  excellent,  and  baked 
beans  are  helped  by  the  cool 
weather.  Peas  are  dull.  New  lima 
beans  are  selling  slowly. 

The  canning  of  peaches  is  prac¬ 
tically  ended  and  the  demand  for 
them  continues  to  be  fair.  Pears 
are  being  canned  now,  and  the 
cheap  prices  are  attracting  many 
orders  from  nearly  all  markets.  Ap¬ 
ples  are  also  coming  in  and  there 
is  a  small  demand  for  them.  Small 
fruits  and  pineapples  were  unus¬ 
ually  dull  this  week.  Substantially, 
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there  are  no  changes  in  any  lines 
of  frnits  since  last  week.  Cove 
oysters  are  unchanged. 

'  The  liberal  buying  of  tomatoes 
during  the  past  three  weeks  was 
not  sufficient  to  absorb  the  offer¬ 
ings,  and  the  market  has  weakened, 
whether  temporarily  or  otherwise 
remains  to  be  seen.  The  consensus  of 
opinion  among  the  best-posted  men 
in  the  trade,  packers,  jobbers  and 
brokers  alike,  is  that  the  decline  in 
prices  is  not  justified  by  the  exist¬ 
ing  conditions,  and  that  a  reaction 
toward  a  higher  level  of  values  is 
only  a  matter  of  time.  Anyone 
familiar  with  all  the  details  can¬ 
not  help  being  impressed  with  the 
feeling  that  the  present  prices  will 
prove  to  be  the  lowest  of  the 
year. 

The  canning  of  peaches  is  over 
and  the  stocks  in  the  hands  of  the 
canners  throughout  this  section  are 
much  lighter  than  they  are  gen¬ 
erally  supposed  to  be,  which  is  evi¬ 
denced  by  the  advance  this  week  of 
20  cents  a  dozen  in  the  price  of  No. 
io  pie  peaches  on  orders  to  buy 
comparatively  small  quantities. 
Peaches  are  safe  property  to  own 
at  to-day’s  cost. 

If  the  numerous  inquiries  for 
com  lead  to  buying  orders  the  mar¬ 
ket  will  be  more  active  for  that  ar¬ 
ticle,  though  at  present  it  is  inac¬ 
tive. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

There  is  some  little  packing  go¬ 
ing  on  in  country  districts,  though 
in  a  comparatively  small  way. 
Packing  in  Baltimore  has  dropped 
off  considerably  as  compared  with 
last  week 

There  is  a  fair  demand  for  corn. 
We  find  in  going  over  the  market, 
that  there  is  no  quantity  of  cheap 
corn  lying  around,  though  there 
are  some  lots  here  and  there  which 
can  be  bought  to  good  advantage. 

Stock  of  last  year’s  apples  has 
been  pretty  thoroughly  cleaned  up 
in  Baltimore.  We  are  quoting  new 
pack  at  62 ^2  cents  and  $1.85  per 
dozen,  regular  f.  o.  b.  Baltimore,  for 
good  goods,  prompt  shipment. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 

Spicec. 

The  market  is  very  active. 
There  has  been  some  large  trad¬ 
ing  in  futures  during  the  week. 
Spot  stocks  continue  exceedingly 
scarce,  and  this  has  the  ten¬ 
dency  to  make  prices  somewhat 
firmer. 

Pepper. — Futures  are  steady, 
with  very  active  trading.  Spot 
stocks  are  exceedingly  small. 
The  consumption  of  pepper  ap¬ 
pears  to  be  increasing  all  the  time. 

Cayennes  continue  active , 
prices  are  firm  and  the  tendency 
appears  upward. 

Cloves. — A  large  demand  has 
practically  cleaned  up  the  spot 
stock,  and  it  is  reported  that  the 


crop  is  only  about  half  of  the  last 
crop,  and  we  do  not  expect  to  see 
lower  prices,  but  the  tendency  is 
toward  much  higher  values. 

Pimento  (Allspice). — The  de¬ 
mand  is  large,  due  to  present  low 
value.  The  crop  is  reported  a  full 
one  and  we  do  not  expect  to  see 
any  sharp  advances  in  the  near 
future. 

'  Mace: — Demand  is  large  ;  prices 
are  steady  and  the  tendency  is  up¬ 
ward.  We  do  not  look  for  a  lower 
market  to  rule  for  some  time. 

Nutmegs. — Demand  is  active. 
There  has  been  some  very  large 
arrivals  recentlv.  Prices  remain 
steadv  to  firm  and  buying  at  pres¬ 
ent  value  is  evidently  safe. 

Cassias. — Saigon  is  scarce  and 
firm.  The  same  may  be  said  of 
Batavia  and  China.  The  demand 
for  China  is  on  the  increase. 

Gingers. — The  demand  is  bet¬ 
ter  ;  stocks  are  small ;  prices  con¬ 
tinue  firm. 

Seeds  are  steady ;  stocks  of 
Caraway  and  Celery  are  short. 
Caraway  is  somewhat  firmer  and 
we  look  for  higher  prices  to  rule. 
Celery  is  also  higher.  Poppy, 
Mustard  and  Coriander  are  un¬ 
changed. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 

Imported  Fish  Products. 

Both  Holland  and  Scotch  her¬ 
ring  are  now  in  good  demand 
and  prices  are  decidedly  firmer. 
Milkers  have  been  very  scarce 
this  week  and  the  difference  in 
price  between  mixed  and  milkers 
has  been  larger  this  week  than 
usual. 

Irish  Mackerel. — Some  few  nice 
lots  have  arrived  here  and  were 
readily  absorbed. 

Norway  mackerel  now  arriving 
show  very  fine  quality.  The 
catch  is  still  in  progress  and  is 
likely  to  be  larger  than  last  sea¬ 
son.  What  has  arrived  so  far  has 
been  readily  sold,  although  for 
next  arrivals  slightly  lower  prices 
are  quoted.  Our  packers  in  Nor¬ 
way  cable  that  prices  have  now 
likely  reached  bottom. 

Imported  Oil  Sardines. — There 
is  no  change  to  be  reported,  as 
there  is  no  small  fish  neither  in 
France  nor  in  Portugal.  In  Nor¬ 
way  fishing  continues  poor  and 
smoked  sardines  are  scarce. 

Sprats  have  been  selling  very 
well  of  late  and  stocks  here  are 
very  small  and  nothing  to  be  had 
abroad. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 

Sugar. 

The  market  has  not  wanted 
sugars  this  week.  The  arrivals  of 
previous  purchases  were  heavy, 
the  good  buying  of  raws  last  week 
enabled  the  refiners  to  replenish 
their  holdings  in  positions  they 
wished  to  cover,  and,  with  the 
European  beet  campaign  of  1908 
terminating  at  the  end  of  Septem¬ 


ber,  this  market  showed  an  incli¬ 
nation  to  await  the  merging  of  the 
old  and  new  European  beet  cam¬ 
paigns  and  see  just  what  the  effect 
was  to  be  regarding  quotations. 
Beets  to-day  are  quoted  at  9/6, 
equal  to  4  cents  New  York.  About 
the  only  thing  that  could  send  beets 
up  would  be  bad  weather  this 
month.  The  crop  is  almost  ready 
for  reaping,  but  the  weather  in  the 
fields  during  the  last  month  of 
growing  always  has  a  big  influ¬ 
ence.  The  beets  have  progressed 
finely,  there  haven’t  been  any 
losses  so  far,  and  preliminary  esti¬ 
mates  give  the  tonnage  as  just 
about  the  same  quantity  produced 
last  seastm — 6,332,000  tons.  The 
chance  of  bad  weather  is  a  rather 
slim  support  upon  which  to  hang 
hopes  of  an  advance. 

This  year’s  sugar  campaign  in 
the  United  States  will  run  almost 
three  months  yet.  In  the  mean¬ 
time  there  is  a  demand  for  refined 
to  be  met  and  a  good  many  more 
sugars  to  be  bought  by  the  re¬ 
finers.  There  will  be  a  market 
here  for  the  supplies  offered,  but 
we  don’t  believe  our  refiners  will 
have  to  pay  higher  prices  to  get 
them.  The  unsold  Java  cargoes 
in  port  and  on  the  way  don’t  add 
any  strength.  Meltings  at  the  re¬ 
finery  ports  are  good  and  are 
likely  to  stay  good  for  quite  a 
while,  but  cold  weather  dimin¬ 
ishes  consumption  and  within  a 
month  the  domestic  beet,  sugars 
will  be  freely  competing  against 
the  cane  product.  In  six  or  seven 
weeks  the  Louisiana  crop  of  do¬ 
mestic  cane  will  be  coming  in. 
Reports  from  Cuba  each  day 
show  satisfactory  weather  and 
advices  are  that  the  Cuba  crop  of 
1909  will  be  much  larger  than  was 
thought  a  month  ago.  The 
chances-  are  that  the  world’s  pro¬ 
duction  next  year  will  be  ample. 
We  will  have  a  narrow  market 
during  the  balance  of  this  season. 
Prices  of  refined  should  keep 
steady  for  some  time  yet.  If  raws 
are  forced  owners  will  have  to 
take  lower  figures.  Present  con¬ 
ditions  are  sufficiently  strong  to 
keep  our  market  near  the  Euro¬ 
pean  parity.  Towards  the  end  of 
the  season  we  can  get  ready  for 
next  year’s  conditions. 

Refined  Sugar. — F.  o.  b.  net 
basis  of  4.90  cents,  less  1  per  cent, 
cash,  is  the  selling  price  of  all  New 
York  refiners,  and  the  demand  to¬ 
day  is  only  fair.  The  Federal  and 
Warner  will  accept  contracts 
privilege  of  four  weeks  delay ; 
the  American  Sugar  Refining 
Co.,  Howell,  and  Arbuckle  selling 
for  shipment  within  seven  days 
only.  Domestic  Beet  Granulated. 
— Michigan  granulated  of  strictly 
standard  quality  can  be  bought 
f.  o.  b.  at  4.80  cents,  less  1  per 
cent,  cash,  shipment  during  Oc¬ 
tober,  prices  guaranteed  ten 
points  below  the  American  Sugar 
Refining  Co’s  (New  York  or  New 
Orleans)  and  Howell’s  list  prices, 
plus  ruling  rate  of  freight,  on  day 


of  arrival  at  destination.  Facto 
ies  began  this  week  to  fill  order 
M.  G.  Wanzor  &  Co. 
New  York,  N.  Y. 


MARKET  NOTES. 

Almeria  grapes  are  not  want< 
on  account  of  the  warm  weathe 
Receipts  have  been  small  and  tl 
price  range  $2  to  $4. 

Florida  grapefruit  is  comir 
forward  and  ranges  from  $4  to  1 
per  box.  The  demand  is  limite 

New  Florida  oranges  are  cor 
ing  poor  and  green  and  ram 
from  $3  to  $3.50  for  the  best.  Tl 
best  Californias  range  from  $4 
$4-50. 

Good  sugar  corn  is  cheap — ; 
cents  per  100  ears.  All  the  1 
ceipts  are  from  nearby  points. 

Sweet  potatoes  range  fro 
35  to  40  cents  per  basket.  Til 
is  about  unchanged  from  la 
week.  The  demand  is  good. 

California  grapes  range  fro 
$1.25  to  $1.50  for  all  sorts.  Tl 
demand  is  excellent. 

White  potatoes  are  high — ■ 
cents  per  basket.  A  normal  ran: 
would  be  45  to  50  cents.  The  a 
vance  is  due  to  the  short  crc 
particularly  nearby.  Maine 
shipping  lots  of  white  potatoes 
various  large  markets. 

Nearby  grapes,  except-  Del 
wares,  are  all  included  in  t 
range  from  10  to  12  cents.  Del 
wares  are  about  done  and  brii 
20  cents. 


WJGFetridge&So 


Printers 


927  Arch  Street 


Philadelphia 
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•dvertiiing  matter  »ent  in,  to  the  devnin* 
near  advertising  ideas  for  special  occasions, 
on  request,  and  to  the  suggesting  of  original 
rertisements  when  data  is  supplied.  All 
mmunications  sent  in  for  this  Department 
Duld  be  addressed  to  the  Editor  of  Science 
Advertising.  They  will  be  filed  in  their 
ier  and  taken  up  according  to  strict  rotation. 


Alexander’s  Meat  Market,  Ox- 
rd,  Pa.,  sends  in  a  copy  of  a  cir- 
dar  for  discussion  in  this  depart- 
ent.  A  reduced  photographic 
production  is  as  follows : — 


Good  Things  You  Hat  At  Prices 
You  Can  Pay. 

The  body  of  the  circular,  speak¬ 
ing  particularly  of  the  first  and 
third  columns,  is  good.  I  don’t 
see  much  force  in  the  price-list  in 
the  centre,  however.  Are  the 
prices  quoted  there  especially 
low?  If  they  are,  that  fact  should 
be  stated.  If  they  are  not  es¬ 
pecially  low,  I  doubt  if  simply 
quoting  them  will  produce  any  re¬ 
sults.  It  seems  to  me  as  if  retail 
merchants  needed  to  rub  this  one 
advertising  truth  in  on  themselves 
deeper  than  any  other — that  there 


could  never  do — inspire  people  to 
buy. 

*  *  * 

I  have  ding-donged  at  this  point 
so  often  that  I  have  been  afraid 
of  being  considered  a  bore.  Yet 
there  is  nothing  more  important, 
for  this  one  point  makes  all  the 
difference  between  good  adver¬ 
tising  and  bad ;  in  other  words, 
between  getting  results  and  get¬ 
ting  none.  I  should  never  quote 
a  price  and  let  it  go  at  that  unless 
the  price  was  low.  In  order  to 
get  much  results  it  should  be  ob¬ 
viously  low.  If  it  was  actually, 
but  not  obviously  low,  I  should 
emphasize  the  fact  that  it  was  low 
by  quoting  the  regular  price  in 
comparison.  Naming  prices  in 
any  other  way  is  in  my  judgment 
an  absolute  waste  of  space  and 
money. 


Short  Weight  Canned  Corn  Seized. 

Chief  Deputy  United  States 
Marshal  L.  H.  Smyth,  of  Utah, 
last  week  seized,  under  warrant, 
960  cases  of  canned  sweet  corn, 
in  the  possession  of  the  Fred.  J. 
Kiesel  Co.  at  Ogden.  The  corn 
was  all  under  weight.  Each  case 
was  labeled  “Two  Dozen  Two- 
pound  Cans,”  and  it  was  put  up 
by  the  Audubon  Canning  Co.  of 
Audubon,  Iowa.  The  cases,  if 
full  weight,  would  have  weighed 
5 2  pounds  each,  but  not  one 
weighed  over  43  pounds,  and  the 
lowest  40  pounds,  although  the 
majority  of  them  weighed  be¬ 
tween  41  and  42  pounds.  Mr. 
Smyth  weighed  the  entire  960 
cases  and  found  that  they  were 
about  10  pounds  short  in  weight 
to  the  case,  and  that  each  can 
weighed  about  1^/2  pounds  instead 
of  2.  Kiesel  &  Co.  have  been 
served  with  papers,  which  require 
them  to  answer  to  the  Federal 
Court  in  Salt  Lake  City  on  Oc¬ 
tober  12th.  The  Kiesel  Co.  is  in¬ 
nocent  in  the  matter,  and  not  a 
party  to  the  alleged  fraud,  which, 
it  is  claimed,  is  all  on  the  part  of 
the  Audubon  Co.  The  Gov  em¬ 
inent  will  undoubtedly  proceed 
against  the  company  in  Iowa. 

I  he  Government  inspectors  in 
Utah  are  making  a  rigid  search 
for  violations  of  the  pure  food 
laws.  The  inspector  states  that 
many  concerns  in  Utah  are  send¬ 
ing  out  quantities  of  canned  goods 
that  are  short  in  weight  and 
alsely  labeled,  and  that  they  are 
watching  them  outside  of  the 
State. 


Waldorf  Lemon  and  Vanilla 

Extracts  are  guaranteed  full 
strength,  and  selling  them  can 
never  get  you  into  trouble  with  the 
food  laws. 

Not  only  full  strength,  but  the 
full,  rich  flavor  that  only  comes 
from  the  best  grade  of  raw  mater¬ 
ials.  They  are  extracts  de  luxe  ; 
the  most  expert  culinary  experts 
say  no  other  brand  can  produce 
the  results  they  want.  Positively 
they  will  go  half  as  far  again  as 
the  average  brand. 


Hetfield 

Extract  &  Mfg.  Co. 

370  Greenwich  Street 
NEW  YORK 


Be  an  Expert 
on  Hams 

You  will  be  surprised  to  see 
how  many  hams  you  can  sell 
by  being  able  to  guarantee 
every  one.  Each  and  every 

one  of  SWIFT  S  PREM¬ 
IUM  HAMS  will  back  up 
the  strongest  guarantee  you 
can  give  it. 

You  can  satisfy  your  trade 
and  increase  it  by  selling 

SWIFTS  PREMIUM 
HAMS  because  their  quality 
never  fails. 

We  keep  PREMIUM 
HAMS  well  advertised,  and 
that  makes  them  easy  to  sell. 

Swift  &  Company,  U.  S.  A. 


Oxford  Spring'  F  air 

June  4.  5  and  6 


. 
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Meats  and  Provisions  by  the  Pound,  Hundred  Weight  or  Ton  I 

Vienna 


9c 


Pic-Nic 
Hams 

100  lbs  8  l-2clb 

Government  inspected 
Pic-Nic  Hams,  six  to  ten  lbs. 
each.  These  are  the  cheap¬ 
est  meats  in  the  provisioo 
line. 


/ 

Fresh 
Sausage 

100  lbs  at  12  12c  lb 


16c 


Fresh  pork  sausage,  the 
same  as  we  make  in  the  win¬ 
ter  season,  made  fresh  daily 
from  home  dressed  pork, 
and  seasoned  with  the  high¬ 
est  quality  of  suit  and  pepper 


23c 


Air  Dried 
Beef 

100  lbs  2ldb 

Air  dried  beef  knuckles, 
the  very  finest  quality,  dried 
beef  this  spring  has  been 
very  high,  but  you  are  pay- 
ing  above  this  price  for  this 
quality. 
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Gold  Medal  Flour 
Millbourne  “ 

On  Top  “ 
Quaker  City  “ 
White  Rose  “ 
Crown  Jewall  Flour 
Alvanza  “ 
Whole  Wheat  “ 
Bologna  Sausage 


43c 

43c 

43c 

40c 

40c 

35c 

35c 

30c 

12clb 


.1 


or  12jc  I 

Half  Smoke  Sausage  i 

This  sausage  is  our  own  J 
make  from  the  highest  quality  ± 
of  beef  and  porK,  made  from  J 
home  dressed  meati  only,  and  j 
fresh  every  day.  J 


Sugar  Cured  Hams  12141b1 
35c  lb 


Sliced  Boiled  Ham 
Emmeuthaler  Swiss 
Cheese 

September  Cream 

Cheese 

St.  Charles  ^on’d  milk  12c 
Gold  Milk 
Pet  Milk 
Columbia  Milk 
Peerless  Milk 
Heinz  Chili  Sauce 
Heinz  Mandalay  Sauce 
Heinz  Catsup 


iBlue  Ribbon 
Butter  32c 

The  Butter  of  Quality 


I  We  receive  butter  from  four 

35c  lb  different  creameries,  fresh 

i  every  day  in  the  week,  so  you 
lean  depend  on  the  very  high- 
•)f\.  a  1  ' est  quality  fresh  from  the 

4uC  lD|churn. 


'Oc 1 D  I 

10  Pure  | 

lOcLard  12jcj 

5C!  501b  can  at  10c  lb  | 

5C!  | 

Our  own  rendering  of  ah-  + 
D^jsolutely  pure  lard,  no  oil  ex-  + 
r q  1  traded  or  nothiog  added  to  | 
I  bleach  it,  simply  pure  steam  + 
rendered  lard.  Z 

•S' 
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Alexander’s  prices  means  money  in  your  pocket 


■4 

■*"«•+++'»  +++■!■*•;  •Sr+v+++++4-f-H.+K-{.4TJ.-i  4 


. -------  ■.  -  .TT  .rr  1  Tn-lTTTl  TTTTT1  TTTTtmt->0 

ALEXANDER'S  MEAT  MARKET 

21  South  Third  Street 
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For  some  reason  this  circular 
esn  t  look  interesting — I  think 
s  the  arrangement  of  the  head- 
T-  I  should  have  put  every- 
ng  above  “Picnic  Hams”  at  the 
tom,  and  used  instead  a  head- 
2  that  would  have  been  more 
ractive.  There  is  nothing:  in 
least  catchy  in  the  present 
iding  of  this  circular;  every- 
ng  there  is  tame  in  the  ex- 

Tie.  Something  like  this : — 

re,  Sweet,  Clean  Provisions  by 
Pound,  Hundredweight  or  Ton. 


is  little  or  no  force  in  naming  or 
dinary  prices  without  describing 
or  exploiting  the  goods.  Such 
advertising  has  no  more  force 
than  the  simple  naming  of  a  price 
would  have  by  word  of  mouth  to 
a  customer  who  hadn’t  asked  for 
it  and  who  wasn’t  interested  in  it 
To  get  such  a  customer  inter¬ 
ested,  some  talk  about  the  goods 
wduld  be  necessary.  That  is  so 
obvious  that  it  seems  superfluous 
to  even  state  it.  And  yet  thou¬ 
sands  of  merchants  are  constantly 
trying  to  make  a  printed  adver¬ 
tisement  do  for  them  what  the 
same  statements  made  verbally 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Western  Food  Commissioners  Adopt  Views 
Which  May  Become  General 

Five  States  Adopt  Status  of  Sausage  Containing  Cereals. 
Ice  Cream  Containing  Foreign  Materials.  Ask  General 
Investigation  of  Catsup  Materials. 


Food  Commissioner  E.  F.  Ladd, 
of  North  Dakota,  has  sent  the 
“Grocery  World  and  General 
Merchant’'  a  copy  of  a  set  of  im¬ 
portant  resolutions  which  he 
states  were  adopted  at  a  meeting 
of  Food  Commissioners  Ladd,  of 
North  Dakota;  Barnard,  of  In¬ 
diana;  Wheaton,  of  South  Da¬ 
kota;  Emery,  ;  of  Wisconsin; 
Wright,  of  Iowa,  and  food  chem¬ 
ists  from  Wisconsin,  South  Da¬ 
kota,  Illinois,  Minnesota,  Mich¬ 
igan  and  from  the  United  States 
Department  of  Agriculture.  The 
date  was  September  29th  and  the 
place  Madison,  Wis.  The  resolu¬ 
tions  establish  a  sort  of  standards 
for  sausage,  oysters,  ice  cream, 
soft  drinks,  catsup,  etc.  Below  is 
their  text : — 

Resolved,  That  the  sale  of  sau¬ 
sage  and  sausage  meat  conforming 


to  the  following  standard  will  not  be 
contested : — 

Sausage,  sausage  meat  is  a  com¬ 
minuted  meat  from  neat  cattle  or 
swine,  or  a  mixture  of  such  meats, 
either  fresh,  salted,  pickled  or 
smoked,  with  added  salt  and  spices 
and  with  or  without  the  addition 
of  edible  animal  fats,  blood  and 
sugar  or  subsequent  smoking.  It 
contains  no  larger  amount  of  water 
than  the  meats  from  which  it  is  pre¬ 
pared  contain  when  in  their  fresh 
condition,  and  if  it  bears  a  name  de¬ 
scriptive  of  kind,  composition  or  ori¬ 
gin,  it  corresponds  to  such  descrip¬ 
tive  name.  All  animal  tissues  used 
as  containers,  such  as  casings,  stom¬ 
achs,  etc.,  are  clean  and  sound  and 
impart  to  the  contents  no  other 
substance  than  salt. 

Resolved,  That  the  sale  of  com¬ 
pounds  composed  of  sausage,  cere¬ 
als  and  added  water  will  not  be  con¬ 
tested  if  labeled  as  follows : — 

COMPOUND. 

. per  cent,  sausage 

. per  cent,  cereals 

. . per  cent,  added  water, 

and  if  the  names  of  all  the  ingre¬ 
dients  be  in  the  same  sized  type  and 
the  name  of  no  one  of  them  be  given 
greater  prominence  than  another. 


Whereas,  The  addition  of  ice  or 
water  to  shucked  oysters  has  the 
effect  of  lowering  or  depreciating 
and  injuriously  affecting  their 
strength,  quality  and  purity ;  there¬ 
fore  be  it 

Resolved.  That  such  addition  con¬ 
stitutes  an  adulteration  and  the  sale 
of  oysters  so  adulterated  will  be 
contested. 

Resolved,  That  the  sale  of  ice 
cream  conforming  to  the  following 
standards  will  not  be  contested 

1.  — Ice  cream  is  a  frozen  product 
made  from  cream  and  sugar,  with  or 
without  a  natural  flavoring,  and  con¬ 
tains  not  less  than  14  per  cent,  of 
milk  fat. 

2.  — Fruit  ice  cream  is  a  frozen  prod¬ 
uct  made  from  cream,  sugar  and 
sound,  clean,  mature  fruits,  and  con¬ 
tains  not  less  than  12  per  cent,  of  milk 
fat. 

3.  — Nut  ice  cream  is  a  frozen 
product  made  from  cream,  sugar  and 
sound,  non-rancid  nuts,  and  contains 
not  less  than  12  per  cent,  of  milk 
fat. 

Resolved,  That  the  sale  of  ice 
cream,  defined  as  above,  when  mixed 
with  gelatine,  not  to  exceed  three 
ounces  of  gelatine  to  ten  gallons  of 
ice  cream,  or  with  tragacanth  or 
other  vegetable  gum,  or  with  eggs, 
will  not  be  contested  if  the  same 
is  labeled  and  sold  as  “gelatine  ice 
cream,”  or  “gum  ice  cream,”  or 
“egg  ice  cream,”  as  the  case  may  be, 
and  provided  that  the  butter  fat 
content  shall  not  fall  below  the 
standards  as  stated  above. 

Resolved,  That  the  sale  of  soft 
drinks  and  other  food  products  con¬ 
taining  soap  bark  or  any  of  its 
preparations  or  cocaine  will  be  con¬ 
tested. 

Resolved,  That  the  addition  of  caf- 
fein  to  soft  drinks  is  unnecessary, 
and  reaching  as  it  does  largely  the 


child  population  of  our  States,  is 
fraught  with  extreme  danger  and 
constitutes  a  menace  to  health. 

Resolved,  That  it  is  the  sense  oi 
this  convention  that  the  enactmeni 
by  the  several  States  of  measures  tc 
secure  full  and  complete  sanitary 
control  of  food  producing,  manufac¬ 
turing  and  distributing  establish¬ 
ments  and  agencies  is  both  desirable 
and  necessary. 

Whereas,  It  has  come  to  our  notice 
that  in  some  cases  rotten,  mouldy 
decomposed  and  unwholesome  to¬ 
matoes  are  being  used  in  the  manu 
facture  of  tomato  catsups; 

Resolved,  That  the  food  official: 
of  the  country  investigate  the  manu¬ 
facture  of  this  food  in  their  respec 
tive  States  and  adopt  every  possible 
measure  to  prevent  the  use  of  sucl 
material. 

Resolved,  That  the  practice  o: 
treating  fish,  ham,  bacon,  sausage 
and  other  meat  products  with  so 
called  “liquid  smoke”  and  simila: 
preparations  is  fraudulent  and 
menace  to  health,  and  the  sale  o 
products  so  treated  will  be  contested 


Tomatoes  are  still  coming  ft 
ward  and  sell  up  to  50  cents  j 
basket.  The  quality  is  good  a 
the  demand  fair. 


Get  Acquainted. 

James  J.  Huebener,  proprietor  of 
Lititz  Bretzel  Co.,  of-  Lititz,  Pa.,  wa 
to  become  acquainted  with  all  of  ; 
dealers.  He  has  a  pretzel  that  is 
much  better  than  anything  you  have  e. 
tasted  that  he  will  send  you  a  car 
free  on  request.  He  knows  that  once  ; 
try  them  that  you  will  always  k 
them  in  stock.  Get  acquainted. 


Every  substitute  you  give  your  p&trons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia.  Pa. 

Established  1877. 


We  have  been  getting  some  inquiries  from  our 
“ads”  in  your  trade  paper,  but  why  not  more  of 
them?  Aren’t  YOU  interested  enough  in  a  first- 
class  grocery  speciality,  a  fancy  pack  of  Preserves, 
Jams  and  Marmalades  in  glass  and  stone  jars,  to 
mail  us  a  post-card  to  find  out  more  about  them  ? 
This  information  may  make  you  some  money,  and 
it  only  costs  you  a  postal.  Do  it. 

H.  P.  D.  KINGSBURY,  Redlands,  California. 

(Where  the  oranges  come  from) 


When 

in 

the 

Market 


por  COFFEE  either 
call  on  us  or  have 
one  of  our  represen¬ 
tatives  call  on  you  as 
we  can  make  your 
money  go  farther 
than  any  oneelse  can. 

The  house  of  “Wilde” 
has  been  in  business 
nearly  a  hundred 


years,  and  still  stands 
in  the  foreground  of 
Coffee  firms. 

Our  long  expe¬ 
rience  has  taught  us 
which  Coflee  is  best 
suited  to  different  lo¬ 
calities  ,  and  this  knowl¬ 
edge  is  worth  many 
dollars  to  you  in  mak- 


ing  your  selections. 
You  get  exactly  what 
you  buy,  not  only 
once,  but  all  the  time, 
and  the  values  given 
are  better  than  you 
can  obtain  elsewhere. 

Let  us  prove  our  statements 

SAMUEL  WILDE’S  SONS  GO. 

Importers  Coffee,  Tea  and  Spices 

11  DUTCH  STREET,  NEW  YORK 
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The  special  feature  of  our  October  catalogue  is  our 
Annual  China  Sale. 


This  sale  is  of  especial  interest  to  all  retailers  of 
china  because  it  offers  the  cream  purchases  of  a  buying 
organization  with  branches  throughout  the  world. 
The  year’s  best  values  in  imported  china  are  here  laid 
before  you. 


We  begin  preparing  for  this  Annual  event  a  year 
in  advance,  laying  aside  for  it  the  best  of  the  good 
things  our  buyers  secure. 


Look  over  the  golden  rod  pages  of  the  October 
book  and  you  will  not  wonder  that  we  do  THE  china- 
ware  business  of  America,  nor  that  we  are  further 
ahead  to-day  than  ever  before. 


Write  for  a  copy  of  the  October  catalogue  to-day 
Ask  for  No.  D684. 


Butler  Brothers 


Wholesalers  of  General  Merchandise 


SAMPLE  HOUSES — BALTIMORE,  DALLAS, 
OMAHA,  SAN  FRANCISCO 
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Of  Course  Jones  Was  Lovely. 


A  fellow  up-State  who  takes  the 
“Grocery  World  and  General 
Merchant”  told  me  last  week  he 
had  gotten  one  thing  out  of  it 
that  had  already  saved  him*a  lot 
of  money  and  would  save  him 
more. 

He  got  all  the  grocers  in  his 
town — there  were  fourteen  alto¬ 
gether — to  sign  an  agreement  not 
to  give  stuff  away  to  fairs  or 
church  suppers.  There  are  seven 
churches  in  the  place  and  several 
fire  companies  and  lodges. 
They’re  most  all  in  debt  and  the 
way  they  push  along  the  poor 
oyster  supper  is  something  fierce. 
Nearly  all  the  stuff  is  begged,  so 
the  grocers  are  really  supporting 
the  whole  bunch. 

Now  that  the  good  thing’s  cut 
off  their  own  members’ll  have  to 
dig  up. 

It’s  pretty  shameless  the  way 
the  people  hold  up  the  grocer. 
His  stuff  is  almost  all  that’s 
needed  at  church  suppers,  so  it’s 
up  to  him  alone.  The  hardware 
man  and  the  dry  goods  dealer 
grin  behind  their  hands — they  get 
little  or  none  of  it. 

I  noticed  last  week  that  my  wife 
was  getting  very  busy  over  some¬ 
thing.  She  was  having  a  lot  of 
confabs  with  the  other  women  of 
the  neighborhood  and  writing 
lists  of  stuff  that  would  fill  the 
“Grocery  World  and  General 
Merchant.” 

“What’s  on?”  I  asked  her  one 
night  after  supper. 

“We’re  going  to  give  an  oyster 
feast,”  she  said. 

“Where?”  I  asked. 

“In  the  church.  It’s  the  Ladies’ 

Aid.” 

“Feast,  eh?”  I  said.  “If  there’s 
enough  for  a  feast  it’ll  be  because 
they  eat  the  shells.  I  never  feasted 
on  oysters  at  one  of  your  church 
suppers  yet.” 

No  reply. 

“You  won’t  make  much 
money,”  I  said  wisely.  “Oysters 
are  too  high,  and  so  is  the  other 
stuff.” 

“What  difference  does  that 
make?”  she  asked,  “we’ll  have  all 
the  things  given  to  us.” 

I  glared  at  her. 

IN  WRITING  TO 


“Do  you  mean  to  say  you’re 
going  to  hold  up  the  poor  store¬ 
keepers  for  the  stuff  you’re  going 
to  sell?”  I  demanded. 

“No,  we’re  not  going  to  ‘hold 
them  up,’  ”  she  replied.  “They’ll 
be  glad  to  help.” 

“We’re  going  to  have  some 
booths,  too,”  she  said,  “and  sell 
things.  I  have  charge  of  that,” 
proudly. 

“What  are  you  going  to  sell  ?” 
I  asked. 

“Oh,  soap  and  fancy  things.” 

“Where’s  the  soap  to  come 
from  ?”  I  asked,  “storekeeper  give 
that,  too?” 

“Oh,  no,”  she  said,  “we’re  going 
to'get  it  from  a  regular  soap  man 
—he  gives  up  25  per  cent,  on  all 
we  sell.  Toilet  and  laundry.” 

The  outrageous  gall  of  a 
scheme  to  make  the  grocer  supply 
all  the  stuff  for  a  scheme  that  pro¬ 
poses  to  load  all  his  customers  up 
with  soap  so  he  can’t  sell  any  for 
quite  a  while  made  me  so  hot  for 
a  minute  I  had  to  unbutton  my 
vest.  I  didn’t  say  any  more — 
what’s  the  use? 

After  a  while  my  wife  a4ked  me 
to  go  out  for  a  little  walk.  She 
had  to  stop  in  our  popular  gro¬ 
cer’s  for  something  and  I  went  in 
with  her  to  see  if  the  store  was 
being  kept  right. 

While  she  was  being  waited  on 
my  wife  opened  up  about  the  sup¬ 
per. 

“Have  you  heard  about  our 
church  supper  on  the  17th,  Mr. 
Jones?”  she  asked  with  a  sugary 
smile. 

Mr.  Jones  hadn’t,  and  his  ex¬ 
pression  showed  that  he  didn’t 
want  to. 

“All  the  ladies  are  counting  on 
you  to  help,”  she  went  on.  “We 
all  said  when  we  first  began  to 
talk  about  it,  ‘well,  there’s  one 
kind  man  we  can  count  on  any¬ 
way,  and  that’s  Mr.  Jones — he  is 
always  so  kind.’  ” 

Sour  smile  from  Mr.  Jones.  I 
stood  behind  my  wife  grinning  to 
beat  the  band. 

“I’ll  tell  you,  Jones,”  I  sard,  “if 
you  ask  me,  I  wouldn’t  give  ’em 
a  darned  thing.  Why,  d’ye  know 
what  these  women  are  going  to 
do?  They’re  going  to  buy  a  lot  of 
soap  from  some  fellow  or  other 
and  sell  it  from  a  booth!  You 
won’t  have  any  calls  for  soap  foi 
six  months  after  that  supper.  I’d 
at  least  make  ’em  promise  not  to 
sell  goods  in  competition  with  me 
if  I  gave  ’em  anything.” 
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My  wife  said  nothing,  but  rhe 
sweet,  tender  look  she  gave  me 
told  me  there  would  be  no  silence 
on  the  way  home. 

“Mr.  Jones  wouldn’t  be  so 
mean,”  she  said  finally. 

Mr.  Jones  was  very  quiet  about 
it.  I  felt  though  as  if  he  would 
have  liked  to  talk.  He  forced  a 
feeble  smile  and  said  he’d  “do 
what  he  could,”  and  we  came  out. 

On  the  way  home  my  wife  told 
me  in  a  few  ( ?)  well  chosen  words 
just  what  she  thought  of  me. 
"Don’t  give  to  the  church  your¬ 
self  and  trying  to  keep  other 
people  from  doing  it!”  “Haven’t 
the  first  idea  of  what  charity 
means!”  “Mr.  Jones  puts  you  to 
shame  with  his  generosity !”  and 
so  on  and  so  on.  And  so  on.  And 
so  on. 

“All  the  same,”  I  said  when  I 
could  get  it  in,  “It’s  a  hold-up  game 
and  nothing  else !  There’s  no 
more  reason  why  the  grocers 
should  give  the  stuff  for  that  sup¬ 
per  than  there  is  that  I  should !” 

“Of  course  there  is !  Don’t  we 
all  patronize  his  store?” 

“Well,  he  gives  you  the  value 
of  your  money,  don’t  he?  He 
don’t  want  to  give  to  it,”  I  said. 


“Don’t  make  any  mistake  aboi 
that !  He  only  does  it  becau: 
you  females  won’t  treat  him  rigl 
if  he  don’t !” 

A  day  or  two  after  that  my  wi: 
went  over  the  list  of  things  thi 
she  and  the  rest  of  the  commitU 
of  vampires  had  held  the  grocei 
up  for.  By  George,  there  w; 
enough  to  feed  an  army ! 

“And  Mr.  Jones  was  perfect! 
lovely  about  it,”  she  said  triucipl 
antly. 

Of  course  he  was.  It  was  u 
to  Jonesy  to  be  lovely. 

The  Stroller. 


Don’t  You  Read  the  Advertisement! 

Mr.  H.  P.  D.  Kingsbury,  of  Redland 
Cal.,  wants  to  know  why  he  does  n 
hear  from  more  of  our  readers.  He  hi 
been  getting  some  inquiries,  but  shoul 
have  more.  It  appears  to  him  as  if  yc 
were  not  interested  in  a  high-grade  gro 
eery  specialty  (jams,  preserves  ar 
marmalades),  on  which  you  can  mat 
some  money  and  please  your  trade, 
only  costs  a  post  card  to  show  him  h 
is  wrong  and  prove  to  him  that  you  at 
up  to  the  times. 


THE  FLY  RIBBON 

The  Greatest  Fly  Catcher  in  the  Wor 
Retails  at  5c.  $4 .80  per  gros: 

The  Fly  Ribbon  Mfg.  Co. ,  New  Yo: 

Order  from  your  jobber 
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Are  You  filling  to  Save 


and  we  can’t 
show  you  a  bet¬ 
ter  arrangement 
o  f  goods  and 
actual  saving  of 
space  we  don’t 
get  the  job. 
How’s  that? 
How  do  we  do 
what  segms  im¬ 
possible  ?  W  rite 
us. 

J.  A.  FLESCH  &  SON 

ARCHITECTS  AND  DESIGNERS 

OF  STORE  FIXTURES  FOR  MODERN  GROCERY  STORES 
1012  OPERA  HOUSE  BUILDING 

112  CLARK  STREET 
CHICAGO 


Money? 

There  is  only 
one  answer. 
What  do  we  do? 
PLAN  stores ! 
Who  pays  us  ? 
Competition! 
What  do  you 
save  ?  More  tban 
our  fee!  If  you 

Let  Us 
Connive 
Your 
Store 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
r  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
th  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
ndows  Into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
ike  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Corn  Flake  Display. 

Take  a  few  stocks  of  corn,  tie 
'em  near  the  centre  with  a  light 
ock,  making  it  look  as  near  as 
Dssible  to  a  shock  of  corn  in  the 
>rn  fields.  Stand  this  in  the 
ntra  of  the  window.  Then 
and  a  stock  or  two  in  the  rear 
>rners  of  the  window.  Place 
iveral  packages  of  Corn  Flake 
ound  the  shock  of  corn,  having 


at  15  cents.  Cover  the  bottom 
and  back  with  white  crepe  paper, 
making  it  solid.  !  Next,  get  a 
couple  of  rolls  of  brilliant  red 
crepe  paper. 

Cut  this  in  strips  of  about  one- 
half  to  three-quarters  of  an  inch 
with  a  sharp  knife.  From  the 
centre  of  the  bottom  and  the  back 
run  these  strips  to  the  top  and 
sides  of  the  window. 


gn  stuck  in  edge  of  shock  say- 
:  g  “New,  Fresh  Corn  Flakes, 
)  cents.”  It  might  be  well  to 
ke  several  ears  of  corn  and 
y  carelessly  around  in  the  win- 

)W. 

The  above  can  also  be  used  with 
ornstarch  to  good  advantage. 
Here  is  another  striking  idea 
yarding  coffee : — 


Take  three  or  four  pounds  of 
>ose  coffee  and  form  the  letters 


id  figures,  Coffee,  2  pounds,  25 
mts.  For  a  special. 

Freda  T.  Hollock. 

I  / ellsboro,  Pa. 

A  Canned  Peas  Window. 

Now  that  the  new  canned  peas 
‘e  on  the  market  and  the  fresh 
les  are  about  gone,  it  is  the  time 
>r  a  canned  peas  display. 

We  used  a  sifted  pea  retailing 


i' 


Over  the  place  where  all  these 
strips  are  gathered  together  lay  a 
paper  napkin. 

Empty  a  can  of  peas  in  a  pint 
jar,  lay  this  jar  and  the  empty 
can  on  the  rlapkin. 

Hang  an  electric  light  in  a  re¬ 
flector  from  the  ceiling  about  two 
feet  over  this  napkin. 

Pile  a  few  peas  around  the 
window. 

Print  a  sign  something  of  this 
order : — 


Nobody  Wants  to  Cook  This 
Hot  Weather. 

USE  CANNED  GOODS. 

A  Small,  Sifted  Pea,  Noted  for 
Its  Taste  and  Tenderness, 
15  Cents  Can. 


On  this  sign  we  also  had  a 
small  lithograph  of  a  man  holding 
his  coat  in  his  arm,  fanning  him¬ 
self,  and  the  drops  of  sweat  drop¬ 
ping  off. 

This  makes  a  very  brilliant  win¬ 
dow  without  being  cheap  looking 

It  looks  fine  at  night  with  just 
the  light  in  the  reflector  light. 

Charles  W.  Loop. 
2301  N.  Gratz  street, 

Philadelphia,  Pa. 

ASSOCIATION  NEWS. 

La  Crosse,  Wis. 

Alleging  that  the  La  Crosse, 
Wis.,  Retail  Grocers’  Association, 
a  branch  of  the  Wisconsin  Gro¬ 
cers’  Association,  is  a  conspiracy 
by  which  wholesalers  and  retail¬ 
ers  are  terrorized  and  the  public 
defrauded,  Nicholas  Birnbaum,  a 
La  Crosse  grocer,  has  brought 
suit  against  the  local  association 
and  a  score  of  the  most  prominent 
members,  including  James  B. 
Murray,  president  both  of  the 
local  and  State  associations,  for 
$2,000  damages.  Birnbaum  al¬ 
leged  that  the  wholesalers  were 
not  permitted  to  sell  to  him  and 
that  farmers  are  prevented  from 
delivering  him  produce. 

Des  Moines,  Iowa. 

The  commercial  organizations, 
trade  conventions  and  mercantile 
clubs  of  Des  Moines  are  behind  a 
plan  to  urge  the  bulk  sales  bill 
through  the  Iowa  Legislature  this 
year.  The  plans  are  all  ready,  and 
instead  of  waiting  until  the  first  of 
the  year  at  the  regular  session,  a 
similar  bill  will  be  introduced  at 
the  special  session  if  opportunity 
offers  itself. 
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MANY  GROCERS 

Find  It  pays  them  to  read  the 
“good  stuff"  in 

The  Advertising  World 

Columbus,  Ohio 

Stafli  lrt«,  or  four  month*’  trial  lor  10  cent* 


Mrs.Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 


j  SELECT  QUALITY  $>! "jY 

^  SARDINES  W 

IN  MUSTARD  SAUCE 


Sell  a  Special  Brand 

No  grocer  can  make  any  money  on  the 
ordinary  domestic  oil  and  mustard  sar¬ 
dines.  To  make  moneyhe  must  sell  a  spec¬ 
ial  brandlike  our  Harbormustard  sardines. 

Beautiful  goods.  Packed  in  green  and 
gold  cartons.  Handsome  shelf  goods  and 
as  good  as  they  are  handsome.  Selected, 
tender  fish,  prepared  by  experts  for  epi¬ 
cures.  Retails  at  io  cents. 

^  JED  FRYE  &  CO.,  25  South  St.,  New  York  m 


FREE  TO  DEALERS! 


JAMES  J.  HUEBENER 


Box  254,  Lititz,  Pa. 


A  carton  of  “Huebener’s  Gen¬ 
uine  Lititz  Bretzels”  will  be  sent 
free  to  dealers  (only)  requesting  it. 

You’ll  be  surprised  to  know  a 
pretzel  could  be  so  good. 

Let’s  get  acquainted 
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Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Gkochy  Woilp, 

927  Arch  Street. 


Question:  *  *  *,  N.  J. — About 
two  months  ago  a  salesman  rep¬ 
resenting  the  Continental  Jewelry 
Co.,  of  Cleveland,  Ohio,  called 
upon  me  and  by,  his  slick  tongue 
persuaded  me  that  their  plan  of 
selling  jewelry  was  just  what  I 
needed  to  build  up  a  good  trade, 
claiming  that  they  gave  $25  worth 
of  jewelry  free  to  be  given  away 
to  customers,  etc.,  and  also  stat¬ 
ing  that  it  was  not  to  be  paid  for 
until  sold.  I  finally  consented  and 
signed  the  order  and  he,  being  in 
a  hurry,  I  didn’t  read  the  order 
closely.  He  didn’t  give  me  a 
copy.  When  the  firm  sent  bill 
they  sent  what  they  claimed  was 
a  certified  copy  of  the  order, 
which  read  different  from  what  I 
thought  I  was  signing.  The 
claimed  certified  copy  gave  so 
many  days  to  pay  for  it  at  a  cer¬ 
tain  discount  and  limited  time 
net,  and  stated  that  at  the  end  of- 
one  year,  if  less  than  three-fourths 
of  the  goods  were  sold,  that  they 
would  buy  same  back  at  original 
cost. 

Almost  immediately  after  the 
salesman  left  I  regretted  signing 
it,  and  I  notified  the  house  at  once 
to  hold  the  order  until  further 
notice  as  I  had  decided  to  go  out 
of  business  here  (which  is  true), 
and  of  which  I  spoke  to  salesman, 
but  he  persuaded  me  that  I  had 
better  buy  and  move  to  new  place 
of  business. 

Result  of  my  notice  was  that 
they  held  the  jewelry,  but  shipped 
the  showcase  by  freight,  and  I  re¬ 
fused  it  at  freight  station. 

Now  they  write  me  that  unless 
I  state  a  definite  time  and  place 
to  ship  to  they  will  ship  at  once 
to  original  place  named  on  order. 

I  replied  by  naming  November 
10th  and  also  a  place  to  which  I 
expected  to  move,  which  ap¬ 
parently  satisfies  them  for  the 
present,  but  since  writing  that  to 
them  I  have  changed  my  mind  and 
am  going  out  of  business  here  and 
will  not  move  where  I  expected 
to  and  the  place  named  to  them. 
Now  then,  can  they  compel  me 
to  receive  the  goods  if  I  go 
out  of  business  here  and  start 
in  another  place  in  another 
State?  The  amount  involved  is 
$192.  Are  they  a  reliable  com¬ 
pany?  Please  advise  in  your  next 
issue  or  by  mail.  Can  they  com¬ 


Guaranteed  Sale 
to  You! 

Guaranteed  Purity 
to  Your  Customer! 

(nobody  loses) 

That  is  the  proposition  on  Ralston  Health 
Food  and  Purina  Whole  Wheat  Flour. 

When  you  push  these  cereals  you  are  build¬ 
ing  up  business  that  is  sure  to  stay  with  you  on 

a  basis  of  satisfaction. 

We  are  making  an  advertising  campaign  that 
takes  in  the  biggest  magazines  in  the  country. 

“Grocers’  clerks  write  us  for  information 
as  to  how  to  get  attractive  jewelry  set, 
cuff  buttons  and  stick  pin  to  match.” 

Ralston  Purina  Co. 

ST.  corns,  MO- 


The  Great 
Esteem 

in  which  Fels-Naptha  soap  is 
held  by  women  is  shown  by  the 
fact  that  over  75  per  cent,  of 
grocers’  wives  use  Fels-Naptha 
in  their  households. 

If  your  good-wife  does  not, 
Mr.  Grocer,  perhaps  you  haven’t 
pointed  out  to  her  the  spe¬ 
cial  washing  values 
of  Fels-Naptha 
soap  ? 


pel  me  to  pay  for  it  if  I  don’t  r< 
ceive  it  from  the  railroad  con 
pany  and  then  go  out  of  busine: 
here,  which  I  am  going  to  do  ( 
expect  to  at  least  within  tw 
months  ? 

One  lawyer  told  me  that  in  h 
opinion  they  could  collect  i 
Please  advise  and  I  shall  be  ver 
grateful. 

Answer. — This  is  the  ident 
cal  jewelry  schetne  which  h: 
several  times  been  exposed 
this  journal.  It  has  impose 
on  hundreds  of  retail  me| 
chants,  and  the  remarkable  pa 
of  it  is  that  it  probably  won 
not  have  imposed  on  one 
them  had  they  read  what  the 
were  to  sign.  The  law  holds  th 
an  ordinary  person,  neither  wea 
minded  nor  aged  nor  blind, 
under  the  obligation  to  read  h 
contracts  and  understand  thet 
If  a  man  signs  without  readir 
what  he  could  have  read,  he 
himself  to  blame  if  the  terms  a 
not,  what  he  supposed.  In  sin 
a  contingency  the  law  will  n 
usually  relieve  him  from  the  co 
sequences  of  his  own  acts. 

'Fhe  Continental  Jewelry  Co. 
just  about  like  the  otherjxmceri 
who  work  this  scheme.  They  : 
have  contracts  that  are  perfect 
plain,  but  use  salesmen  who  mi 
represent  the  terms..  The  chan 
is  they  can  collect,  but  neverth 
less  I  do  not  advise  you  either 
take  the  goods  or  to  pay  F 
money.  The  concern  is  not 
my  judgment  straightforward 
its  business  methods  and  I  shou 
resist  a  claim  that  is  morally  if  n 
legally  wrong.  Your  position 
better  than  some  of  the  other  vi 
tims,  because  the  goods  have  n 
yet  been  placed  in  your  posse 
sion. 

It  is,  of  course,  idle  to  discu 
your  legal  status  without  seen 
what  you  signed,  although  I  ha 
a  general  knowledge  of  the 
jewelry  scheme  contracts.  Ge 
erally  speaking,  I  should  refu 
the  goods  and  defend  on  t! 
ground  that  the  wilfully  fal 
representations  of  the  sale 
man  caused  you  to  relax  tl 
care  with  which  you  won 
have  otherwise  have  read  tl 
agreement.  This  is  not  an  invi 
cible  defense  by  any  means,  b‘ 
will  supply  some  fighting  grour 
and  may  frighten  the  concern  o 
It  of  course  goes  without  sayirj 
that  they  cannot  enforce  a  diffe 
ent  contract  from  that  which  yc 
signed. 
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The  most  practical  way  to  de- 
;at  such  concerns,  after  the  harm 
as  been  done,  is  not  to  have  any- 
fing  in  your  name  which  they 
ai^  reach.  A  much  better  way 
rould  be  to  read  every  contract 
efore  signing  it. 


Question:  *  *  *,  Troy,  N.  Y. — 
— Our  customer,  an  employee  of 
le  city,  obtains  credit  on  the 
.rength  of  a  written  order  on 
le  paymaster  to  pay  the  amount 
f  his  bill  from  his  salary.  When 
l  rt  present  the  order  the  depart- 

Iient  refuses  to  pay  it  unless 
gned  and  certified  before  a 
otary.  This  debtor  refuses  to 
o  so.  Have  we  any  redress 
gainst  him;?  Is  he  not  guilty  of 
j  btaining  goods  under  false  pre¬ 
sses?  Credit  was  given  only 
ecause  of  agreement  to  give 
rder  on  pay.  Will  the  law  not 
old  him  to  a  genuine  agreement 
nd  not  a  fraud  and  a  sham? 
Customer  is  worth  nothing.  This 
;  an  important  point  to  grocers, 
s  the  pay-order  scheme  is  often 
'brked  to  obtain  credit.  Amount, 
1 1 5- 

2 — Is  it  not  a  fact  that  the 
ommon  law  makes  any  person 
jceiving  and  using  any  article,  or 
:ceiving  the  services  of  anyone, 
able  for  payment  for  the  same7 
.Iso  that  the  Supreme  Court  has 
ecided  that  the  United  States 
innot  make  use  of  a  man’s  prop- 
rty  or  patent  right  without  pay- 
lent  for  them  ? 

3 — If  these  things  are  so,  how 
,  it  that  it  has  been  held  that  in 
le  absence  of  an  express  contract 
,o  court  of  the  United  States  is 
ested  with  jurisdiction  to  enter- 
lin  an  action  by  a  patentee  seek- 
lg  to  recover  compensation  for 
re  use  of  his  invention  by  the 
fovernment?  (Schillinger  vs. 
le  United  States,  155  U.  S.  163; 
Lussell  vs.  United  States,  182 
J.  S.  516;  Shavor  &  Corse  vs. 
Jnited  States,  Court  of  Claims, 
868.)  Where  is  the  justice  of 
uch  a  decision  as  this?  What  is 
iatentee’s  redress?  Writer  is  in- 
erested  in  an  invention  that  the 
Tnited  States  Post-Office  De¬ 
triment  used  for  years,  by  the 
onfession  of  its  own  officers, 
nd  saved  many  hundred  thou- 
and  dollars  by. 

Answer. — 1 — This  query  raises 
somewhat  close  question, 
here  are  two  ways  of  looking  at 
-•  The  first  is  that  the  tender  of 
n  order  upon  his  superior  officer 
/as  substantially  a  representa- 
ion  that  it  was  such  an  order  as 
he  department  would  accept.  If 
;  was  not  such  an  order,  and  the 
mployee  knew  it,  he  was  guilty 
f  obtaining  goods  under  false 
j  retences,  just  as'  if  he  had  pre- 
i  ented  a  check  which  he  knew 
yould  not  be  honored.  Naturally 
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there  may  be  some  difficulty  in 
proving  what  is  an  essential 
feature  of  the  case,  i.  e.,  that  the 
employee  knew  the  order  was  not 
good  and  would  not  be  honored. 
If  he  sincerely  thought  it  was 
good,  he  is  not  guilty  of  false 
pretence.  The  fact  that  after  he 
had  obtained  the  goods  on  the 
strength  of  it  he  refused  to  ex¬ 
ecute  the  order  before  a  notary  is 
good  evidence  that  he  gave  it  in 
bad  faith,  knowing  it  to  be  bad, 
and  that  he  had  no  intention  of 
making  it  good  when  he  should  be 
required  to.  Other  evidence  in 
the  same  direction  is  that  the  re¬ 
quirement  as  to  signing  before  a 
notary  is  probably  one  of  the  rules 
of  the  department  of  which  the 
employee  had  actual  or  construc¬ 
tive  knowledge. 

The  other  way  to  look  at  the 
matter  raises  the  question 
whether  the  grocer  should  have 
been  deceived  by  such  an  order. 
If  it  bore  its  worthlessness  on 
its  face,  his  loss  is  the  grocer’s 
own  fault.  I  do  not  believe,  how¬ 
ever,  that  the  order  figuring  in 
this  case  is  of  this  kind.  If  it  was 
a  straightforward  order  on  the 
paymaster  for  a  certain  sum  of 
money,  I  am  clearly  of  the  opin¬ 
ion  that  the  grocer  had  a  right  to 
rely  upon  it. 

My  advice  is  to  prepare  a  for¬ 
mal  complaint  of  this  case  and 
submit  it  to  the  city  officer  in 
whose  department  this  employee 
is.  If  that  fails  I  should  take  the 
matter  to  the  Mayor,  and  if  noth¬ 
ing  comes  from  that  I  should  ar¬ 
rest  the  debtor  for  obtaining 
goods  under  false  pretences.  I 
am  clear  that  there  is  sufficient 
evidence  here  to  warrant  criminal 
proceedings. 

2 —  Yes. 

3 —  In  this  case  I  should  apply 
for  an  injunction  against  the  Gov¬ 
ernmental  department  unlawfully 
using  the  patent. 


Going  After  the  Trust  Again. 

Baking  Powder  Consumers  Receive 
Strong  Attack  on  Trust  Powder  by 
Mail.  Renewal  of  the  “Grocery 
World  and  General  Merchant’s  ”  Old 
Contentions  as  to  Rochelle  Salts. 

The  enemies  of  the  Royal  Bak¬ 
ing  Powder  Trust  are  again  at¬ 
tacking  it  with  consumers,  there¬ 
by  using  one  of  the  Trust’s  own 
weapons.  During  the  last  few 
days  thousands  of  consumers  in 
all  parts  of  the  country  have  re- 


f  Gold  Mines 

Almost  everybody  has  dreamed  of  owning  one. 

Everybody  has  one,  if  he  only  knows  it. 

The  merchant’s  gold  mine  is  his  business. 

There’s  a  lot  of  difference  about  the  returns  from  mining. 

—  The  old-time  miner,  with  hard  labor  and  rude  tools,  took  out  some 
gold,  but  he  left  more  than  he  secured. 

Modern  miners,  with  modern  machinery,  come  along  and  extract 
fortunes  that  the  old-timer  was  unable  to  reach. 


So  in  business. 

The  merchant  with  out-of-date  methods  and  out-of  date  tools  must 
be  content  with  small  returns. 

The  up-to-date,  progressive  merchant,  with  modern  ideas  and  mod¬ 
ern  inventions,  will  extract  every  ounce  of  paying  trade,  every  dollar 
of  golden  profit. 

The  American  Slicing  Machine  will  enable  you  to  do  this,  because 
it  brings  new  trade  and  increases  profits  on  the  old. 

Drop  us  a  postal  and  let  us  show  you  how  to  get  all  the  gold  from 
your  mine. 


American  Slicing  Machine  Co. 

54  Fifth  Avenue ,  Chicago 


“EXTON"  Crackers  Sell! 


That’s  the  main  point! 

They  please,  that’s  why. 

For  61  years  they  have  been  “The 
Best  Known  and  Known  as  the  Best!' 

Even  an  Oyster  Cracker  can  be  made 
“the  best”  as  we  have  proved,  and  it 
pays  grocers  to  sell  “the  best”  as  you 
can  prove. 

A.  Exton  &  Company 

TREINTON,  IN.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers 
Stamped  “EXTON” 

“The  Best  Known  and  Known  as  the  Best” 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co., 
Distributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 
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Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  "Grocery  World  and  General  Merchant”  has  come  Into  possession 
of  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  Issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  It  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


ceived  in  private  mail  the  follow¬ 
ing  circular : — 

MEDICINE  FOR  FOOD. 

If  you  want  health,  do  not  fail  to 
study  this  great  question  of  pure 
food.  Read  this  circular  carefully 
and  then  if  you  continue  to  eat  medi¬ 
cine  for  food,  do  not  complain  be¬ 
cause  your  stomach  weakens  and 
your  bowels  have  a  flatulent-gone- 
feeling.  To  be  healthy  you  must  not 
continually  take  into  the  stomach  and 
bowels  an  irritant. 

Analysis  of  the  “Royal  Baking 
Powder”  by  Mr.  Charles  G.  Merrell, 
one  of  the  most  scientific  chemists 
in  this  country,  and  a  member  of  the 
American  Chemical  Society  and  also 
of  the  Deutschen  Chemischen  Ge- 
sellschaft  in  Berlin. 

(cut.) 

In  the  above  space  appeared  the 
cut  of  a  bottle  containing  the  io 
ounces  and  241  grains  of  Crystal¬ 
lized  Rochelle  Salt,  the  residue  left 
in  bread  baked  with  one  pound  of 
“Royal  Baking  Powder.” 

ANALYSIS. 

Cincinnati,  Ohio. 

Mr.  C.  B.  Matthews, 

Attorney  at  Law,  City. 

Dear  Sir : — In  compliance  with 
your  request,  I  have  examined  the 
“Royal”  baking  powder,  purchased 
on  the  open  market,  and  wish  to  re¬ 
port  that  the  residue  remaining  in 
bread  baked  with  one  pound  of  the 
above  powder  is  10  ounces  and  241 
grains  Rochelle  salt  and  3  ounces 
and  320  grains  starch.  I  herewith 
send  the  bottle  containing  the  crys¬ 
tallized  Rochelle  salt. 

Respectfully  submitted, 

Chas.  G.  Merrell, 
Analytical  Chemist,  Vice-Pres.  and 

Supt.  of  the  Wm.  S.  Merrell 

Chemical  Co. 

Your  attention  is  also  called  to 
what  Dr.  H.  W.  Wiley,  chemist  to 
the  Department  of  Agriculture  at 
Washington,  D.  C.,  says : — 

“The  directions  that  accompany 
these  powders,  generally  give  two 
teaspoonfuls  as  the  proper  amount 
to  use  to  the  quart  of  flour,  prob¬ 
ably  more  is  generally  used,  this 
would  be  at  least  200  grains ;  deduct¬ 
ing  20  per  cent,  for  the  starch  fill¬ 
ing,  we  have  160  grains  of  mixed 
bitartrate  and  bicarbonate,  and  this 
would  form  165  grains  of  crystal¬ 
lized  Rochelle  salt  in  the  loaf  of 
bread  made  from  the  quart  of  flour.” 

Rochelle  salt  is  an  irritant  and 
continued  use  weakens  the  stomach 
and  bowels.  All  persons  having 
weak  stomachs  should  avoid  such  an 
irritant  laxative  mixture  with  their 
every-day  food. 


To  Get  Potatoes  in  Carload  Lots. 

Lewistown,  Pa.,  Oct.  1,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir:— Will  you  kindly  let 
me  know  as  soon  as  possible  by 
mail  who  or  where  to  apply  to  for 
prices  on  New  York  State  pota¬ 
toes  in  carloads? 

Trusting  that  you  may  be  able 
to  supply  me  with  the  needed  in¬ 
formation  and  thanking  you  in 
advance,  I  am, 

Yours  truly, 

Wm.  T.  Shilling. 

This  correspondent  might  write 
to  Charles  B.  Justice,  127  Dock 
street,  Philadelphia,  or  Darmon 
&  Co.,  1 15  Dock  street,  Philadel¬ 
phia. 


PROFITABLE  GOODS. 

In  addition  to  keeping  account 
of  the  volume  of  goods  sold  over 
the  counter,  we  commence  Mon¬ 
day  keeping  track  of  the  items  sold 
by  each  clerk.  A  man  may  sell 
$100  worth  of  goods  in  our  business 
and  show  little  or  no  net  profit  on 
the  sale.  We  must  get  down  to 
selling  stuff  that  there  is  something 
in.  Our  own  brands  soap,  soap 
powder,  package  spices,  baking- 
powder,  loose  spices,  teas,  coffees 
and  cereals.  These  are  the  things 
that  there  is  a  little  extra  profit 
in  and  the  things  that  must  go. 
The  percentage  of  profitable  goods 
sold,  as  well  as  the  volume,  will 
be  published  in  the  “General”  store 
news  bulletin  every  Wednesday. 

NIGHT  OF  MEETING  CHANGED. 

We  have  decided  to  change  our 
conference  meeting  to  Thursday 
night,  instead  of  Monday.  Thurs¬ 
day  seems  to  be  a  sort  of  “off 
night,”  as  one  of  the  boys  put  it, 
and  then  that  is  the  evening  that 
our  big  advertisement  comes  out 
in  the  “Times.”  The  manager  will 
go  over  this  advertisement  in  detail 
pointing  out  the  reason  why  certain 
things  are  cut  and  giving  some  in¬ 
formation  regarding  other  goods 
that  are  made  prominent  for 
the  Friday  and  Saturday  selling. 
Every  man  must  report  at  the  main 
store  not  a  minute  later  than  eight 
o’clock,  as  the  door  will  be  closed 
at  that  hour.  A  cigar  will  be 
handed  you  as  you  enter  and  seven 
minutes  allowed  each  one  to  speak. 
Outside  of  the  limitation  of  speak¬ 
ing,  the  meeting  will  be  informal. 

Questions  relative  to  the  mutual 
aid  sheet  may  be  brought  but  the 
matters  pertaining  to  the  question 
box  must  be  eliminated. 

QUESTION  BOX. 

No.  3  asks,  “Why  are  ripe  olives 
so  unpopular?”  Because  the  are 
ripe.  A  ripe  olive  has  fully  ma¬ 
tured.  Being  matured,  it  naturally 
contains  its  natural  oil.  This  oily 


taste,  along  with  the  fruit  itself,  is 
not,  to  our  western  palates,  an 
agreeable  combination.  The  olive 
of  commerce  is  picked  green  and 
then  pickled. 

No.  5  asks,  “What  makes  the 
holes  in  Swiss  cheese?”  Well, 
broadly  speaking,  fermentation 
do^s.  The  manipulation  of  this 
class  of  cheese  by  the  workman 
has  everything  to  do  with  the  holey 
part.  Those  who  take  notice  of  a 
domestic  Swiss,  especially  from 
Ohio  (we  handle  only  Wisconsin 
in  domestic),  will  observe  that  one 
without  holes  or  very  small  ones  is 
characterless.  The  more  fermenta¬ 
tion  the  better  the  flavor. 

No.  7  asks,  Why  is  it  that  you 
advertise  canned  spinach  better 
than  fresh  spinach?”  Because  we 
have  proved  “Our  Own”  brand  bet¬ 
ter.  It  is  cut,  washed,  cooked  and 
canned  within  a  few  hours.  The 
process  of  removing  the  grit  ab¬ 
solutely  is  a  process  that  no  woman 
can  command  in  her  kitchen.  Apart 
from  the  grit  nuisance,  the  price 
of  15  cents  a  can  for  the  finest  is 
cheaper  by  far  than  the  fresh — all 
things  considered. 

GOOD  THINKING. 

The  literary  man  doesn’t  do  all 
the  good  thinking;  neither  does  the 
man  at  the  head  of  this  establish¬ 
ment.  Nor  does  any  man  or  any 
woman  at  the  head  of  any  concern. 

Think  out  your  own  problems. 
You  have  many.  It’s  wonderful  the 
ideas  that  come  to  you  when  you 
really  think.  Not  in  a  spasmodic 
way  but  in  a  quiet,  unobtrusive, 
earnest  way  that  means — J  want  to 
get  at  the  bottom  of  this  thing. 
That’s  “good  thinking.” 

ABOUT  SUGAR  IN  CLOTH. 

Since  we  changed  about  and 
commenced  bagging  sugar  our¬ 
selves,  you  have  had  many  rebel. 
Sugar  in  two,  five  and  ten-pound 
cloth  sacks  looked  familiar  to 
them.  It  looked  good.  That’s 
about  the  size  of  it.  Should  we 


or  should  we  not  sell  sugar  in  clot 
sacks?  It  means  that  we  must  se 
the  5s  in  cloth  for  1  cent  moil 
than  the  5s  in  paper.  As  the  co: 
is  just  20  cents  a  hundred  more  i 
this  shape  than  loose.  The  answe 
to  this  will  largely  govern  our  pui 
chases  of  sugar  in  the  future.  I 
other  words,  do  you  lose  any  sugj 
sales  on  account  of  dispensing  wit 
cloth  sacks?  What  are  the  natui 
of  the  remarks  when  paper  pad 
ages  of  sugar  are  passed  out? 


AMONG  THE  TRADE. 

Practically  all  grades  of  oliv 
oil  are  higher,  particularly  th 
French  brands.  The  general  ac 
vance  is  about  7  per  cent.,  and 
due  to  the  shortness  of  supply. 

The  catch  of  French  sardine 
has  proven  much  poorer  than  w; 
expected,  and  prices  have  ac 
vanced.  Boneless  halves,  th; 
normally  rule  at  $24  per  case,  ai 
to-day  quoted  at  $32.  They  ha\ 
been  as  low  as  $28  within  the  la: 
six  months.  During  the  scarcit 
of  last  season  they  sold  as  high  ; 
$38.  Other  grades  are  quote 
proportionately. 

Creditors  filed  a  petition  durir 
the  week  to  have  George  V 
Hansell,  of  4025  Market  stree 
adjudged  an  involuntary  ban! 
rupt.  These  are  the  creditors  ar 
the  amounts  claimed:  Coml 
Flanigan  &  Co.,  $55375!  Willia 
Moland’s  Sons,  $293.52;  Frede 
ick  Lemont,  $57. 


A  Mining  Scheme. 

Conshohocken,  Pa., 

October  6,  1908. 
Editor  “Grocery  World  and  Gei 
eral  Merchant.” 

Dear  Sir: — Will  you  kindly  ii 
form  me  if  the  Doyle  Consolidate 
Mining  Co.,  offices  507  E  stree 
Washington,  D.  C.,  is  a  reliab 
corporation.  Would  you  advi: 
buying  stock  in  their  compam 
Thanking  you  irt  advance  for  tl 
information 

Yours  truly, 

B, 

The  “Grocery  World  and  Gej 
eral  Merchant’s”  advice  as  to  tin 
case  is  not  to  buy  of  the  stoc 
under  any  circumstances. 


PATENTS 

obtained  on  invention*  and  design*.  Trad 
marks,  print*  and  label*  registered. 

It.  W.  BISHOP 

▲TToaMiY  at  Law 

90S  6  St.,  W.  W„  Washington,  D.  I 
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WANT  DEPARTMENT 

AdT«tlM!B*nU  In  thii  department  occupying  fifty  words  or  leas  will  be  inserted  or  subscriber!  frtt 
cut.  Answers  may  be  addressed  to  the  Gnocmr  Would  when  desired,  provided  the  advertisement  is 
compenled  by  re  cents  In  postage  to  pay  for  remaning  Use  same.  To  non-subscribers  the  price  is  50 
ats  per  Issne. 


WANTED. 


’ANTED. — To  buy  chestnuts  and  apples. 
.  F.  McCloud,  Grocer,  Manheim,  Lancas- 
r  Co.,  Pa.  15 


'ANTED. — A  good  second-hand  roll  top 
:sk.  Price  must  be  reasonable.  F.  D.W., 
7  Arch  Street,  Philadelphia,  Pa. _ 15 


I  ANTED— Grocery  and  specialty  sales- 
en,  traveling  in  every  part  of  United 

E;ates,  to  solicit  subscriptions.  Write  for 
irticulars,  “Grocery  World,”  Phlladel- 
lia.  tf 


FOR  SALE. 


DR  SALE.  —  Brownie  electric  window 
pper,  dry  cells  and  all,  complete.  A 
•at  show  window  attraction.  Price,  $10. 
Iso  electric  flash  sign,  lettered  to  suit 
lyer.  Connects  with  any  electric  light 
'Cket.  Price,  f  to.  Address,  E.  W.  Alex- 
ider,  Oxford,  Pa.  16 


DR  SALE.—  Oue  National  Cash  Register, 
re  No.  New,  used  but  three  months, 

fill  sell  at  $  180.  Also  one  new,  low  plat- 
rm,  Dayton  Scale,  No.  140.  Weighs  up 
•  30  lbs.  Used  but  three  months.  Will 
j  11  at  $too.  W.  E.  Detwiler,  206  S.  13th 
reet,  Harrisburg,  Pa.  15 


DR  SALE  — A  Kitson  Light  for  inside 
ore  use  ;  1,500  candle  power  ;  complete  in 
ery  detail.  Never  been  in  use.  Will  sell 
eap.  Geo.  P  Ogden,  203  Sinnickson  St., 
ilem,  N.  J.  19 


JR  SALE. — S  eam-power  silent-cutter  ; 
:ver  been  u-ted.  No  reasonable  offer 
fused.  Fred.  C.  Berrien,  7930  Frankford 
re.,  Holmesburg,  Philadelphia,  Pa.  15 


;  DR  SALE. — A  good  farm  and  home 
cated  near  Clayton,  N.  J.  Farm  is  good 
il  and  well  fertilized  and  contains  34  acres, 
ithin  one  mile  of  station.  House  contains 
rooms  and  is  in  fine  condition.  Good 
irns  and  outhouses.  Will  sell  reasonable, 
ill  and  see  it.  Alex  C.  Pentland,  Elmer, 
J. _ 18 

DR  SALE.  —  Seasonable  hand-picked 
iples,  “Smoke-House,”  etc.  {175  to 
per  bbl.  (guaranteed  three  bushels), 
toice  potatoes,  85  cents  per  bushel  (60  lbs. ). 
O.  B.  cars  here  to  parties  who  can  give 
od  references.  W.  B.  Zullinger,  Mt.  Holly 
>rings,  Pa.  16 


MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  o  ten  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
ie  United  States  with  astonishing  results, 
omplete  outfit  mailed  on  30  days’  free 
ial.  It  will  cost  you  only  $2,  if  jatisfac- 
ry.  May  we  send  you  full  description  ? — 
tEE.  American  G.  Collecting  Agency, 
astorland,  N.  Y.  Send  for  a  copy  of 
The  Creditor’s  Journal  ” — it’s  free.  tf 

OR  SALE — The  large  display  printed 
asters  that  have  made  Philadelphia  cut 
rice  grocers  and  butchers  successful  and 
■•sure  to  increase  your  business.  Send 
r  a  sample  and  catalogue.  They  will  not 
►st  you  a  penny.  J.  B.  McCullough,  1113 
Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  400.— In  Ocean  County,  N.  J.  Sum¬ 
er  resort,  but  good  winter  population  also, 
eneral  store,  40  x  75  feet.  Doing  130,000 
iarly,  half  cash,  balance  strict  30  days. 
!  ’e*ent  stock  #5,000,  but  can  be  reduced  to 
,Joo  without  impairing  business.  Uses 
i  ro  teams.  Net  clear  10  per  cent.  Balance 
building  divided  into  flat  and  offices 
ofitably  rented.  Owner  retiring  from 
istness  and  will  sell  at  inventory. 

No.  40:.— General  store  in  Mifflin  County, 
1.  An  extremely  strong  proposition.  Size 
xioofeet.  Business about$4,oooper  month, 
per  cent.  cash.  Stock  #6,000,  which  can  be 


reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  .country  place 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  403. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  #400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  #800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  404. — Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
#1  ,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Fullinves- 
tigation. 

No.  405 —In  West  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  18x30 
feet.  Does  #300  weekly,  three-quarter 
cash,  balance  weekly.  Nets  clean  10  per 
cent,  above  everything  Stock  about  $300. 
This  store  was  established  seven  years 
ago  and  is  thoroughly  prosperous  and 
profitable.  Will  sell  fixtures  at  $400  and 
stock  at  inventory.  Will  take  all  told 
about  $700.  Fullest  investigation. 

No.  407. — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  #300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  Is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  408.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  #600.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $900. 

No.  409. — In  South  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  F ullest  investigation. 
Established  14  years.  Fixtures  about  $600. 
Stock  at  inventory. 

No.  410. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18x55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stockabout$i,20o.  Usestwoteams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  411. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $400-$450  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 
$  1 , 000-$  1 , 200  Could  be  reduced  to  #900. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$7oo  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,500. 

No.  413. — In  nearby  Philadelphia  suburb. 
Only  two  other  storesthere.  Groceries  and 
provisions.  Size,  22  x  45  feet-  Does  $450- 
$500  per  week,  two-thirds  cash.  Stock, 
$  1 ,000-$  1 , 200.  Nets  10  per  cent,  on  gro¬ 
ceries,  20  per  cent,  on  truck.  Real  estate 
for  sale  or  rent.  Owner  going  out  on  stock 
farm  and  will  sell  at  inventory.  Will  take 
around  $1,300,  no  horse  sold. 

No.  415. — In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 


16x22  feet.  Does  $250  weekly,  three  quar¬ 
ters  cash.  Stock,  $600.  'Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thoroughly  profitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  $250,  stock 
at  inventory.  Take  about  $850.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500. 

No.  417.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provis’ons.  Store  16x40 
feet.  Does  about  $300  weekly.  Stock  only 
$400.  Push  cart  delivery.  Net  profits  15  per 
cent.  Owner’s  hearing  is  gone  and  he  finds 
he  must  retire  Dwelling.  Fixtures,  $200. 
Stock  at  inventory. 

No  419 — In  Linwood,  N.  J.  On  the  road 
to  the  shore.  Town  of  about  600  people, 
with  only  one  other  store.  Store  18x20, 
with  back  room  16x14.  Store  established 
only  about  a  year  ago  and  does  $80  per 
week,  all  cash.  Stock  $soo-$6oo.  No  team. 
The  store  is  connected  with  a  pretty,  com¬ 
fortable  dwelling,  which  can  be  bought  for 
#2,200,  subject  to  $1,200  mortgage.  Death 
of  owner  necessitates  sale.  A  very  safe, 
comfortable  proposition  for  man  and  wife. 
A  good  living  can  be  made  under  exception¬ 
ally  pleasant  surroundings.  Price  forstock 
and  fixtures,  inventory.  Take  about  $600 
or  $800. 

No.  420. — North  Philadelphia.  Fine  resi¬ 
dence  district.  Groceries,  meats  and  pro¬ 
visions.  Store  20x50  feet.  Does  $400 
weekly,  half  cash,  balance  weekly  and 
monthly.  Stock  about  $500.  Clear,  net 
profits,  10  per  cent.  No  team  del  very. 
Good  dwelling  connected.  Owner  going  to 
Germany  and  will  sell  at  inventory.  Will 
take  about  $900. 

No.  423. — In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23  X4s  feet.  Doss  about  $22,000  per  year  ; 
two-thirds  cash,  balance  weekly  and 
monthly.  Stock,  $2,000.  One  team.  This 
business  is  one  of  the  oldest  stands  in  the 
county  and  is  only  sold  because  the  present 
owners  are  not  acquainted  with  the  business. 
Price,  inventory.  Very  fullestinvestigation. 

No.  424. — In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33x49  feet.  Does  $33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  $1,500.  Uses  four  teams.  Netted 
xi  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  because  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 
connected.  Price,  inventory.  Sickness 
cause  of  selling. 

No.  428. — In  West  Philadelphia.  Gro¬ 
cery  store,  17x40  feet.  Does  $15,000  to 
$[7,000,  two-thirds  cash;  balance  all  good 
trade.  Stock  $800  to  $900.  No  team.  Good 
dwelling.  Actual  net  profits  17  per  ce  nt.,  as 
expenses  are  low.  Real  estate  for  sale  or 
rent,  as  desired.  Owner’s  wife  don’t  like 
the  business,  which  is  the  only  rea-on  for 
retiring.  Will  sell  at  inventory. 

No.  430. — Also  on  Germantown  Ave., 
Philadelphia.  Groceries,  meats  and  provi¬ 
sions — mostly  meats.  Store  20x30  feet. 
Does  $250  per  week,  nearly  all  cash.  Stock 
carried  is  only  $150,  as  most  of  it  is  meats, 
which  are  quickly  turned  over.  Net  profits 
25  per  cent.  Owner  wishes  to  give  up 
business  and  will  sell  at  inventory. 

No.  431. — OnGermantown  Ave.,  Philadel¬ 
phia.  Groceries,  meats  and  provisions — 
mostly  meats.  Store  20x40  feet.  Regu¬ 
larly  does  $500  weekly  and  $800  in  busy 
season,  two-thirds  cash.  Stock  carried, 
$800.  Net  profit  20  per  cent.,  because  sales 
are  largely  meats.  Good  dwelling  con¬ 
nected  sale  or  rent.  Owner  wishes  to  go  to 
the  country  and  will  sell  at  inventory. 

No.  433. — In  Cumberland  County,  Pa.- 
town  of  over  10,000.  Grocery.  Store  18x40 
feet.  Does  $400  perweek,9opercent.  cash. 
Stock  $1,200  to  $1,500.  No  team.  Delivery 
costs  $5  weekly.  Business  actually  nets 
io-xi  per  cent.  Fixed  charges  small  and 
business  in  a  thoroughly  healthy  condition. 
Owner  wishes  to  study  law  and  very  anxious 
to  sell.  Established  nearly  three  years  ago. 
Price,  inventory.  This  is  a  rare  chance. 

In  all  of  these  the  cause  ol  selling  Is 
good,  and  the  fullest  Investigation  courted 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventors.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,000  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
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estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 

FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 

o  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
0  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 


o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores"  we  o 
0  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
0  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  0 
0  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  Is  o 
o  that  we’re  sure  will  suit  you.  0 

0  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

o  927  Arch  Street,  Philadelphia,  Pa.  o 
0  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

o  • 


00000000000000000000000000 


SITUATION  WANTED. 


WANTED  —Position  as  salesman,  manu¬ 
facturer’s  preferred,  to  sell  through  jobbers, 
as  I  have  been  accustomed  to  selling 
through  jobbers;  have  also  sold  direct. 
Twenty  years’  experience.  Can  furnish 
reference.  Central  Pennsvlvania  preferred, 
but  am  acquainted  all  over  the  State.  Ad¬ 
dress  P.  O.  Box  283,  Harrisburg,  Pa.  17 


HELP  WANTED. 


WANTED. — Grocery  clerk.  One  with  some 
experience  and  not  afraid  of  work.  Must 
give  references.  Chance  for  advancement. 
Wages  moderate.  Fred.  C.  Berrien,  7930 
Frankford  Ave.,  Holmesburg,  Phila.,  Pa.  15 

WANTED. — Traveling  men  who  callontl  e 
retail  grocery  trade.  Write  us  for  our  side 
line.  Exclusive  territory  and  liberal  com¬ 
missions.  Address  F.  H.  Knipe,  Reading, 
Penna.  18 


*  *  ♦  ♦  ♦  ♦  ♦  »  ♦  »I«  >I«  ■!■ »»»»»»»»  »  »  »  »  » 


Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne 

Are  you  among  the 
7  per  cent.who  don’t? 


MILLBOURNE  MILLS 
Sixty-Third  &.nd  Market  Street./- 
Philadelphia.,  P«l. 
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R.  DAET WYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quotei 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  October  12,  1908. 


FRUITS  THAT  PLEASE.— IMPORTANT. 

•  *  <  .  ~y  '  ■  h  |L 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  bj 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel .  $2.oo  per  bunch 

Selected,  9  hands,  packed  I  in  barrel .  1.40  per  bunch 

Selected,  9  hands,  packed  2  in  crate . 1.25  per  bunch 

Selected,  8  hands,  packed  I  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1 .00  per  bunch 

Selected,  8  hands,  packed  3  in  crate. . . 85  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 65  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.15  per  bunch 

Selected,  8  hands . 75  per  bunch 

Selected,  7  hands . 60  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

CALIFORNIA  GRAPES. 

Fancy  Tokays,  per  4-basket  crate  (about  26  pounds)  .$1.00  to  $1.75 
Fancy  Italian  Prunes,  per  4-basket  crate  (about  26  lbs.)  1.40 

APPLES. 

Apples,  New  York  State,  per  barrel .  $2.75  to  $3.25 


CALIFORNIA  LATE  VALENCIA  ORANGES. 


Fancy  quality,  96  to  box .  $3.51 

Fancy  quality,  126  to  box .  37 

Fancy  quality,  150-176  to  box .  47 

Fancy  quality,  200-216  to  box .  47; 

Fancy  quality,  250-288  to  box .  45c 

Extra  choice,  96-112  to  box .  2  7; 

Extra  choice,  126  to  box .  37s 

Extra  choice,  150-176  to  box . 4...  4.$ 

Extra  choice,  200-216  to  box .  4  ): 

Extra  choice,  250  to  box . .  4.01 

GJ  I 

•  '  '  ' .  i .  ■'  ‘  •  *  *  * £  '  'Hi 


I 

NEW  JERSEY  SWEET  POTATOES. 

We  are  handling  some  of  the  finest  sweet  potatoes  grown  in  Ne\ 
Jersey. 

Orders  filled  at  ruling  prices  on  day  of  shipment. 


MESSINA  LEMONS. 


Extra  Fancy  Messina,  300  size,  per  box .  $4.00 

Extra  Fancy  Messina,  360  size,  per  box .  3.25  to  3.50 

Choice  Messina,  300  size,  per  box .  3.25 

Choice  Messina,  360  size,  per  box .  2.75  to  3.00 


SPECIAL. 

Another  lot  of  California  Valencia  late  oranges,  fine  qualm 
large  fruit,  80  to.  box,  at  $2.50  per  box. .  This  is  the  last  chance. 


There  is  Big  Money  In  It 
If  You  Go  About  It  Right 

A  display  of  particularly  fine  fruit  will  attract 
more  attention  to  your  store  tlian  almost  anything 
else.  There  is  just  one  place  in  this  city  where  you 
are  always  sure  to  get  it  and  that  is 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 

_ i 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDING 

COSHOCTON,  OHIO 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

iy  subscriber  to  the  ((  GROCERY  WORLD  AND  GENERAL  AI ER CIIA N T”  who  is  unable  to  purchase  at  the  following  prices  will 
•onfer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES, 
ked  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

’  Java . 36 

’  Java . 24 

1  Jara . 24 

Java  and  Mocha  Blend . 24 

Jara  and  Mocha  Blend . 22 

’  Mocha . 24 

’  Mocha . 22 

'  Mocha . 20 

luavra  (Washed  Caracas) . 18 

’  Maracaibo . 18 

1  Maracaibo . 17 

’  Santos . 16 

’  Santos . 15 

’  Santos . 14 

berry  Santos . 14 

’  Rio . 12 

1  Rio . 11 

t  2  Rio . 09 

ton  Special  Mocha  and  Jara,  1  lb.  cans  .27 

ton  Perfection,  1  lb.  cans . 20 

tleship,  1  lb.  packages,  any  quantity...  .15 

;  Cabin,  1  lb.  packages,  100  to  case . 14 

tackle’s,  100  Ids.  to  case . 

ig  Bee,  100  lbe.  to  case . per  case  15.00 

en  Day,  100  lbs.  to  case . per  case 


TEA. 

25  Gunpowder . 

28  Gunpowder . 

t  Gunpowder . 

25  English  Breakfast . 

28  English  Breakfast . 

t  English  Breakfast . 

25  Moyune  Gunpowder... 
28  Moyune  Gunpowder... 

t  Moyune  Gunpowder . 

25  Imperial . 

28  Imperial. . 

t  Imperial . 

25  Oolong- . 

28  Oolong . 

t  Oolong . 

mg  Hyson . . . 


Per  lb. 
.24 
.85 
.45 
.20 
.83 
.40 
.33 
.38 
.50 
.33 
.35 
.60 
.28 
.36 
.45 
.35 
.35 
.60 
.27 
.25 


.45 

.90 


10  %  and  %  lb.  packages . 

er  Moon . 

er  Bell,  1  lb.  packages . 

ida  (Ceylon  and  India  Tea)— 
reen.  Black  and  Mixed,  %  and  lb. 

packages,  10  lb.  to  box . 

reen.  Black  and  Mixed,  10c.  packages, 

6  doz.  to  box . per  doz. 

DRIED  AND  EVAPORATED 
FRUITS. 

des —  Per  lb. 

vaporated,  60  lb .  03 

raporated,  1  lb.  packages,  4  doz. . 08)4 

ried,  50  lbs . ZT....! .  06 

ches— 

\  ;andard,  50  lbs . 08V4 

aoice.  50  lbs . O914 

xtra  Fancy,  25  lbs . 16 

Scots — Evaporated 

I  andard,  25  lbs . 09% 

tioice,  25  lbs .  10(4 

rants— 

i  iokage.86 . *854 

r  Figs— 

sx,  10  lbs . . 

ats,  1  lb . per  dos. 

Mm— 

merican  Brand,  10  lb.— . 16 

merican  Brand,  35  lb.- . 

68— 

sckage,  30 1  lb . 

“fed,  1  lb . per  doz. 

r  Prunes— 

»-  40,  25  lbs . . 

0-  50, 25  lbs . 

0-  60, 25  lbs. . 

0-  70, 25  lbs . 

0-  80, 25  lbs . 

«-  90, 25  lbs . . 

•0-100,25  lbs. . 

10-120, 50  lbe . .. . 

sins— 

Crown,  60  lbe . 

Crown,  50  lbs . 

)ndon  Layers,  clusters,  20  lbs.,  per  box 

indon  Lavers,  20  lbs . per  box 

edless  Sultana,  50  lbs . 08*4 

eded,  36 1  lb.  packages. . .08% 

iltana,  86  1  lb.  packages . 

dtana,  bulk  .35 'ha. . 12 

BEANS,  PEAS,  Etc.  per  bush 
'  Y°rk  Hand-picked,  about  2 %  bushel 

D*jj[ . . .  2  65 

y  Washington  Beans,  about  200  lbs.  to 

•8 .  2  bo 

dried,  about  166  lbs.  to  sack... 
ik-Eyed  Peas . 

Per  lb. 

.05% 


.09% 

.08% 

.073% 

•07% 

.063% 

■06% 

.06% 


fomia  Lima  Beans,  about  80  lbs.  to 

orted  Lima  Beans about  90 '  lbs  .  "to 

. 

S Peas, 210 lbs . ..“""""i"""!™ bbf  7  75 

:11s.  about  100  lbs.  to  sack . "  05 

f' tj— ' WTOwfat  . per  bu.  2 . 10 


1  Beans.. 


■  04% 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz.../. .  2.10 

Seward,  1  lb.,  tall,  4  doz . 

Jookey,  1  lb.,  tall,  4  doz .  1.60 

Arctic  Belle,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1.55 

Sockeye,  %  lb.,  flat,  4  doz . .  . 

Iceberg,  l  lb.  tall.  4  doz .  1  45 

Hawkeye,  %  lb.,  flat,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  dos . 


Star,  %  lb.,  8  doz.  in  case .  1.60 

Star,  %  lb.,  flat,  4  doz .  2.45 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz . 


Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  dos. .  1 . 10 

Mackerel- 


Oysters— 

Standard,  5  oz.,  2  doz . 90 

Sardines,  in  Oil—  per  casi 

%  oil,  100 . . 

Gold  Label,  W  oil,  100  oans .  6.50 

Standard,  %  oil,  100 . . .  8.60 

%  lb.,  oil,  with  key,  100 .  8.76 

Epicurian,  %  oil,  fancy  cartons,  100  oans  4.60 
>4  Mustard  8ardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans . . .  i.  65 

Leon  D’or  Brand,  100  oans .  4. 50 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 60 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  8.75 

Imported  Sardines— 

%  Oil,  Martell  Brand,  100  cans .  16 .00 

%  Oil,  Marie  Elizabeth,  boneless,  100  oans 
*4  Oil  Imported— 

Martell,  100  oans . 

North  Cape,  Smoked,  100  oans .  8.50 

Grisetta,  with  key,  100  cans .  9 . 60 

King  Oscar,  100  oans . 


CANNED  VEGETABLES. 


Baked  Beans—  per  doz. 

Pin  Money,  8  s,  sauce,  2  doz .  1.50  > 

Pin  Money,  2s,  sauce,  2  doz .  1.15  ” 

Pin  Money,  Is,  sauce,  4  doz . 85 

Pin  Money,  8s,  plain,  2  doz .  1.45 

Wagner’s,  Is,  tall,  4  doz . 48 

Wagner’s,  3s,  plain,  2  doz .  1 .03 

Wagner’s,  8s,  sauce,  2  doz .  1.08 

Excursion,  3s,  sauce,  2  doz. . 65 

Saratoga,  2s,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2s,  2  doz . 90 

Standard  Shoepeg,  2s,  2  doz. . 85 

Standard,  2s,  2  doz . 75 

Belmont  Cream,  2s,  2  doz . 90 

Winorr  Brand  Kernelled  Com,  2  dos .  1 . 45 

Peas— 

Foote  &  Co. ,  extra  sifted,  2  doz .  1.25 

Belle  Brand,  2  doz . . . 86 

Little  Fellow,  2s,  2  doz . 

Rob  Roy,  2s,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.60 

Pin  Money,  standard  early  June,  2  doz..  .95 
French,  extra  fins,  100  in  case,  per  oase,  18.50 
Pin  Money  Combination — 

2s,  2  doz . . . . . 86 

Kidney  Beans— 

2s,  2  doz . - . — .  .75 

Lima  Beans — 

Derby,  soaked,  2s,  2  doz. . 80 

Standard,  2s,  2  doz .  1 .25 

Little  Darling,  2  doz. .  1.30 

Pumpkins— 

3s,  2  doz . 90 

No.  10 . 

String  Beans— 

2s,  2  doz . 65 

Pin  Money  Vegetables— 

2s,  2  doz.,  12  kinds  in  can. . 85 

Sweet  Potatoes,  8s,  2  doz . 95 

Is  Pulp,  for  soup . 48 

Succotash- 

21,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  8s,  2  doz . 95 

Standard,  3s,  2  doz . „..  .99 

No.  10,  %  doz .  2.50 

Pair  Quality,  8s . 85 

as,  2  doz . - . . . 70 

SUGAR. 

We  do  not  handle  Imported  sugar. 

Dominoes.  5  lb.  packages .  7  45 

Cut  loaf .  5  90 

Powdered .  5  25 

XXXX,  powdered .  5.45 

Cubes .  5.35 

Fine  Granulated,  American .  5.05 

Fine  Granulated,  100  lb.  sacks . 5.05 

Confectioners’  A .  4 . 90 

No.  1,  A . 4.85 

Light  Yellow .  4.40 

Fine  Granulated,  2  lb.  bags .  5  35 

Fine  Granulated,  6  lb.  bags .  5. 25 


RICE.  Per  lb. 

Beat  Head,  bbls.  or  100  lb.  sacks . 06% 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 033% 

Japan,  100  lb.  sacks . 06% 


CANNED  FRUITS.  Per  doz. 


Apples,  Ss,  2  doz . 80 

Blackberries,  2s,  2  doz . 75 

Blueberries,  2s,  2  doz.  . . 95 

Cherries,  2s,  2  doz . 81 

Gooseberries,  2s,  2  doz .  1 .00 

Pie  Peaches,  3s,  2  doz . 86 

Pears,  8s,  2  doz . 95 

Sliced  Pineapples,  2s,  2  doz .  1,25 

Singapore  Pineapples,  l%s,  chunks,  4 

doz . .  1.26 

Singapore  Pineapples,  10c.  chunks,  4  doz. 

in  case....: . 95 

Grated  Pie  Pineapples,  James,  8s,  2  doz . 90 

Raspberries,  2s,  2  doz . 

Strawberries,  2s ,  2  doz .  1  00 

Standard  Peaches,  Sunset  8s,  2  doz .  1 .60 

California  Apricots,  2  doz .  1.90 

California  Cherries ,  2  doz .  2 . 60 

California  Peaches,  2%s,  2  doz .  2.35 

Wheeler  Peaches,  8s,  2  doz .  1 . 25 

Sliced  California  Peaohes,  Is,  4  doz. . 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . l.co 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.60 

Fine  Dairy,  3s,  100  to  bbl .  2.58 

Fine  Dairy,  4s,  70  to  bbl .  2 . 35 

Fine  Dairy,  5s,  60  to  bbl .  2.40 

Fine  Dairy,  8s,  35  to  bbl .  2. 18 

Fine  Dairy,  10s,  28  to  bbl .  2.15 

Worcester,  2%g,  115  to  bbl .  4  .00 

Worcester,  6s,  60  to  bbl .  4.00 

Worcester,  10s,  80  to  bbl .  3.75 

„  Per  case 

Snow  Flake,  48 10c.  packages .  3 . 10 

Snow  Flake,  86  15c.  packages .  3.76 

Colonial,  86  6c.  packages .  1.30 

Rock  Salt . perowt.  .95 

Shaker,  2  doz.  in  oase . per  case  1 .60 


MOLASSES  AND  SYRUPS. 

Per  gal 
.39 
.30 
.33 
.28 
.18 
.32 
.82 
.82 
.85 
2.40 
.30 
1.90 
2.20 
2.50 
2.20 
.22 


Case. 

1.90 

3.85 

6.25 
4.00 
4.15 
4.20 
3.60 

4.25 
3.95 
4. 00 


Case. 
8.95 
3.90 
8.10 
2.65 
1.80 
3  20 
3.10 


3.85 


0%  viair,  ii.  u . . 

Kingsland,  N.  O . 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 

Cheapslde  Molasses . 

Black  8trap  Molasses . 

Gilt  Edge  Syrup . 

Gold  Medal . 

King  Syrup . 

Orange  Brand  Syrup . 

Orange  Brand,  2%s  cans,  2  doz . 

No.  6  Amber  Syrup. . 

California  Amber  Drips,  2s  cans,  2  doz . 

California  Amber  Drips,  2%s  oans . 

California  Amber  Drips,  8s  cans,  2  doz . 

California  Amber  Drips,  %  gal.  cans,  1  doz. 
Calvert  Brand  Pure  Porto  Rico . 


CONDENSED  MILK. 

Baby,  1  doz.  glass  jars . 

Challenge,  4  doz . 

Eagle,  4  doz . 

Magnolia,  4  doz . 

Rea  Cross,  4  doz . 

Star,  4  doz . 

Dime  Brand,  4  doe . .’ . 

Lion,  4  doz . 

Premium,  4  doz . 

Hires’  Silver,  4  doz . 

Square,  4  doz . 


EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz . . . 

St.  Charles,  4  doz . 

Our  Pet,  large  size,  4  doz . 

Our  Pet,  baby  size,  6  doz . 

Peerless,  small  size,  4  doz . 

Peerless  large  size,  4  doz . 

Columbia,  4  doz . 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1 . 60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross .  46 

VulMn  Safety,  60  gross . 60 

Bird  s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  60s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1. 00 

Light  500s,  1  gross .  4.50 

L&Ry.  No.  2,  blue  heads,  6  gross . 55 

Fast  Mail,  100s,  1  gross .  1 . 00 

Bull’s  Eye,  5  gross .  1 .06 

No.  3,  blue  heads,  10  gross . 46 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . so 

Chips,  200«,  8  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1 . 76 

Black  Diamond,  500s,  1 00  in  case ...  per  case  3 . 50 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.46 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.76 

5  box  lots  freight  paid,  with  1%  box 
“1776”  or  100  cakes  Best  8oap  free...  4.25 
10  box  lots  freight  paid,  with  3  boxes 

m  onn  ham  Knit  Qao n  fran  A  Ort 


Buflalo Oleine .  60  2.40 

Washday . 120  2.00 

•Bee . 100  3.90 

•Big  Schooner . .'. . 100  3.76 

•Fels-Naptha  . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.76 

♦Fairy  Oval . 100  4.00 

♦S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine . 60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  8.86 

♦Kirk’s  Oleine .  60  2.25 

•Lenox . 100  3.00 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  8.75 

•Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.46 

*P.  &  G.  Oleine . 72  8.00 

Premium . loo  3.76 

♦Santa  Claus . 100  3.15 

White  Floating . 200  4.10 

♦Star . 100  8.00 

♦Sunlight . 100  4.00 

♦Sunshine . ..120  2 . 46 

StarOleine .  60  1.76 

♦Sunny  Monday . 100  4.00 

•White  Cloud . 100  8. 90 

♦Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . /. . 100  1.76 

♦Snowberry . 100  8.90 

Best  Blue .  80  8.40 

♦Hoefner’s  Ammonia . 100  8.95 

*P.  &  G.  Naptha . 100  8.85 

Duck . 100  8  86 

20  Mule  Borax . 100 

Rib . 100  1.96 

U.  S.  Mail . 100  3. CO 

Hustler . 120  2.30 

Brag .  66  2.55 

ExportBorax . 100  3.60 

*  5  box  lots  delivered. 

TOILET  SOAP. 

Bars.  Box 

Flash,  for  the  hands . 100  cans  6.60 

Grand  Pa’s,  Bmall  size . 100  8.86 

Grand  Pa’s,  small  size .  60  1.96 

Grand  Pa’s,  large  size .  50  8.26 

Sweet  Maiden . 1  doz.  .48 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . ldoz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  88  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  .40 

Jap  Rose .  60  3.76 

Sweetheart .  60  1.90 

Lava . 100  8  75 

Pearl . ...  60  2.40 


SCOURING  SOAP. 


Bars.  Box. 

Fairbanks .  60  1.88 

Sapolio . 8  doz.  2  26 

Wrigley’s . 100  8.60 

Wrigley’s .  60  1.80 

Scourene . 100  3.60 

Lipp’s  Scourer .  60  2.26 

SilSan .  50  2.00 

Army  and  Navy  Compound. . 4  doz.  1.80 

Finola  Star  Polish . 100  8. 86 

Silver  Sand . per  bbl.  2.60 

American  Scourer . 100  8.75 

Bon  Ami,  10c.  size . 8  doz.  2.80 

Brooks’  Crystal . 100  3.90 

Hoefner’s  Crystal,  with  apoMU . 94  pkgs.  1.00 

Old  Dutch  Cleanser,  4  doz. .  8.26 


SEEDS. 

Anis,  packed  about  170  lbs.  to  bag . per  lb. 

Bishop’s  BestBirdSeed,anyquantity..per  doz. 
Bishop’s  Superior  Seed,  any  quantity.. per  doz. 
Bishop's  Bird  Gravel,  any  quantity .  ...per  doz. 

(  uttle  Fish  Bone . per  lb. 

Caraway,  about  115  lbs.  to  bag .  “ 

Celery,  about  215  lbs.  to  bag .  “ 

Canary,  about  240  lbs.  to  bag .  “ 

Coriander,  about  100  lbs.  to  bag .  “ 

Excelsior  Bird  Seed,  24  pkgs.  to  case. .per  pkg. 

Fennell,  about  220  lbs.  to  sack . per  lb. 

Flax  Seed,  100  ibs.  to  sack .  “ 

Flax  Seed  Meal,  100  lbs.  to  sack .  “ 

Green  Kern,  ico  lbs.  to  sack . . .  “ 

Hemp,  225  lbs.  to  sack .  11 

Hirsh,  about  too  lbs.  to  sack .  *• 

Millet,  about  too  lbs.  to  sack .  “ 

Moan,  about  no  lbs.  to  sack .  “ 

Mustard  Seed,  225  lbs.  to  sack .  “ 

Poppy  Seed,  about  no  lbs.  to  sack .  “ 

Rape  Seed,  about  250  lbs  to  sack .  “ 

Sunflower  Seed,  about  115  lbs.  to  sack..  “ 

By  the  full  bag  will  make  any  of  the  above 
%c.  per  lb.  less. 


•  14 

1.20 

.90 

•45 

•35 


.04% 

•°S 

.08 

•14 

•  05 

.02% 

.09 

.04 

.06 

.06 

.09 

.09 

•°9  , 

.05% 

.04% 

seeds 
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Revised  Weekly  for  the  “  Grocery  World  and  General  Merchant.” 

N  O  TE. — Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York 


MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses- 

Fancy,  bbls . . . 

Choice,  bbls...., . 

Good,  bbls . •••••• 

Fancy,  qt.  jars . per  doz. 

New  Orleans  Molasses — 

Fancy  Open  Kettle . 

Prime . 

Good  . 

Ordinary . 

Blended, tancy  . 

44  choice . 

44  good . 

2-lb.  tins,  3  doz . per  case 

Quarts,  2  doz . 

Sugar  Syrup- 

Pure,  extra  fancy . 

44  choice . . . 

Blended,  fancy . 

Choice . 

Vanilla  Drips . 

2- lb  tins,  2  doz . '. . per  case 

234-lb.  tins,  2  doz . 

3- lb.  tins,  2  doz .  “ 

5-lb.  tins,  1  doz . 


Per  gal. 
42  @.45 
.40 
^.30 
1 . 20 


.26 


.41 


@•43 

•37 

•35 

.22 

■36 

•33 

•3° 

2.90 

2.90 


•35 


.29 


@.38 

.24 

.32 

.29 

@■3° 

i-95 

2.30 

2.50 

2.25 


SALT  FISH. 


Per  bbl. 


Mackerel — 

Extra  Shore  Bloaters,  count  85(8)95 .  32.00 

Georges,  count  110(8)115 .  25.00 

Cape  Shore,  medium,  count  160(8)175 .  *4- 5° 

Medium  Irish  2s,  thin,  count  300(8)400 .  14.00 

Norway,  count  400(8)450 .  21.00 

44  “  300(8)350 . •. .  24  00 

44  new,  count  240(0)270 .  18.00 

tl  44  300(0)350 .  16.00 

44  44  350(0)400 .  15*5° 

Codfish—  Per  lb.  • 

Fancy,  strips,  60  lb.  boxes . i°/4 

“  bricks,  40-lb.  boxes . 09 

44  middles,  40  lb.  boxes . 12 

Choice,  strips,  40-lb.  boxes . 08% 

44  middles,  40  lb.  boxes . 0834 

Hake,  bricks,  40  lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked — 

Scaled,  per  box . 15 

Halibut,  fancy,  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 


Gunpowder — 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest.. 

Choicest . 

Imperial  — 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest.. 

Choicest . 

Young  Hyson — 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest.. 

Choicest . 

Hyson — 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest.. 


Per 


15 


@ 


lb. 

.18 

•25 

•35 

•65 


16 


25 

35 

•45 

55 


.18 

3° 

40 


).6o 


•M 

.18 


J  apan — 

Common  to  fair.. 


•  25 


Superior  to  fine . . 

..  .23 

@25 

Extra  fine  to  finest . 

..  28 

@.30 

Choicest . ; . 

..  .32 

@.38 

Basket-fired,  common  to  fair . 

@■25 

44  superior  to  fine . 

..  .28 

@  3° 

44  extra  fine  to  finest . 

..  .32 

@.38 

44  choicest . 

•45 

Dust . 

.12! 

Oolong — 

Common  to  fair . 

•*7 

Superior  to  fine . 

(8) ,  22 

Extra  fine  to  finest . 

@•35 

Choicest . 

@.65 

Fouchong — 

Common  to  fair . 

...  .17 

(8).  18 

Superior  to  fine . . 

@.25 

Extra  fine  to  finest . 

@35 

Choicest . 

@.60 

ROASTED  COFFEES. 


Per  lb. 

•36 

.29 

•27 

■25 

•23 


Sumatra — 

Mandheling,  fancy  brown . 

Old  Government,  best . 

“  choice . 

“  prime . 

44  good . . 

Mocha — 

Genuine  Arabian . 

Maracaibo — 

Cucuta,  best .  , 

44  choice . . 

“  prime . 

44  good  . 

Laguayra — 

Caracas,  finest . 20 

44  choice . . 


.28 


.16^ 
.  16 

•15 

.14 


— 2 — 

Peaberry — 

Santos,  fancy . 17K 

44  choice . . . 17 

44  fine . 16 

Rio,  fancy . 17 

“  choice  . i6/4 

44  fine . 16 

Santos — 

Best . 16 

Choice . . 15 

Prime . *4/4 

Good  .  » 13% 

Fair . 1234 

Rio — 

No  1,  golden . 15/4 

No.  2 . 

No.  3 . *4/4 

No.  4 . 14 

No.  5 . *3% 

No.  6 . 13 

No.  7 . 12^4 


SPICES. 


Per  lb. 
07 
35 


17 


Whole,  bags  or  bbls — 

Allspice . 

Cassia  buds . 

Cinnamon,  mats . 

44  Twaio . 

44  Ceylon . 23 

44  Batavia . 25 

44  Saigon . 

Cloves,  Zanzibar . 17 

44  Amboyna . 

44  Penang . 35 

Ginger,  African . : . 

44  Jamaica,  bleached . 21 

44  44  unbleached . 20 

44  Calcutta .  . 

Nutmegs,  75(a)  80s . 22 

44  io5@nos . 18 

“  130(8)1403 . 

Black  Pepper,  Singapore . 10 

44  shot . 

White  Pepper,  Singapore . 15 

44  fancy . 25 

Red  Peppers . 

Pure  Ground,  highest  grade,  6@io-lb. 
boxes — 

Allspice . 

Cinnamon,  extra . 

44  Saigon . 

Cloves . 

Ginger . 

Nutmeg . 

Black  Pepper . 

White  Pepper . 

Cayenne  Pepper . 

Paprika . 

Mace,  straight  Penang . 

Mustard . 

Pure  Ground,  34 -lb.  tins,  case  2  doz. — 

Allspice . 76 

Cinnamon,  China .  1 . 10 

44  Saigon .  2.50 

Cloves .  1. 10 

Ginger,  African . 76 

44  Jamaica .  1.00 

Mace .  2  92 

Mustard .  1.05 

Nutmegs .  1.50 

Paprika .  1.45 

Black  Pepper . 96 

Cayenne  Pepper .  . 98 

White  Pepper .  1.56 


•i5^ 
.26^ 
■73'A 
■26  J4 
.14 

•3954 

.18 

■25 

•  22  y2 
•41 

•87  54 

•  2454 

Per  doz. 


CANNED  GOODS. 
Vegetables. 

Asparagus —  Per  doz. 

Mammoth,  white,  2%s,  unpeeled, 

California .  4  75 

Medium,  green,  234s,  California..  ..  3.25 

Tips,  green,  is .  2.75 

44  white,  California,  is .  3-75 

Beans,  Baked — 

Standard,  plain,  is .  .55 

44  plain  or  sauce,  2s . 75  (8)  .80 

44  44  3s .  1. 00  @1.05 

Fancy,  plain  or  sauce,  2s . 90  @1.35 

44  44  3s .  1. 10  @1  80 

Beans,  Lima — 

Fancy,  is .  1.35 

44  2s .  1.50 

Extra  standard,  2s .  1. 15  @1.25 

Standard .  1.10  @1.15 

Soaked . 75  (8)  .85 

Beans,  Stringlets — 

Fancy,  2s .  2.00  @2  10 

“  is .  1. 10  @1.35 

Extra,  2s .  1.40  @1.75 

44  standard,  25 .  1.10  @1.15 

Standard,  2s .  .90 

44  not  stringless,  2s .  .80 

Beans — 

Yellow  Wax,  fancy,  2s .  1.20  @1.25 

,  44  standard,  cut .  1.00  @1.10 

Red  Kidney,  2  . 85  @1.00 

Corn — 

Fancy  Maine,  2* .  1  20  @1.25 

44  New  York,  2s .  1.00  @1.10 

Standard  New  York.  2s . 90  @1.00 

Maryland,  2s,  Maine  style . 75  @  80 

Other  standard  grades,  2s . . 


—3— 


Peas — 


Smallest  sifted,  2s . 

Silted,  2s . 

.  1 -15 

Standard  Early  June,  2s . 

. 75 

Succotash — 

Extra  fancy  Maine,  2s . 

Fancy  Maine,  2s . . 

Extra  standard,  2s . 

. 95 

2.10 

&I-75 

&I-35 

1.25 

£)l.60 

i)i  .10 
i)  .80 


1.40 

M  -25 

1)1.00 


Pumpkin- 

Fancy,  3s . . . 

“  gals . . . 

Squash — 

Fancy,  3s . . 

Tomatoes — 

5 34  in.  cans,  fancy  New  Jersey . 

534-in.  cans,  extra  standard  New 

Jersey . 

5-in.  cans,  standard  New  Jersey  — 

Standard  Maryland,  No.  3 . 

2-lb.  cans . 

Standard  New  Jersey,  gals . 

Extra  standard  Maryland,  gals . 

Glass  jars,  qts . 

Beets — 

Fancy  Strawberry,  3* . 

Cut,  3s . 

Sweet  Potatoes,  3s . 

Sauer  Kraut,  3s . .V. 

Spinach — 

Standard  Maryland,  3s . 

Fancy  New  Jersey,  3s . 

Gals . 


1. 10  @1.20 
2.40 


1.60 


•95 


1 .40 
I*I5 
1 .00 
75  @ .  80 
2.7s 
2.50 
2.75 


1 . 40  @1 60 


■95 


61 15 
i-i5 
ill .  10 


1  15 

1.40 

4-75 


@1.40 

@1.65 

@5.00 


FRUITS. 

California. 

Apricots—  Per  doz. 

Extra,  2  34s .  2.25 

44  standard,  2 y2s .  1.75 

Standard,  2  34s . 

Gals . .  5  25  @6.25  ■ 

Cherries — 

Extra,  white,  2l/>s .  2.75 

44  standard,  white,  2%s .  2 .40 

Standard,  white,  254s .  e-35 

Extra  standard,  gals .  7.50  @9.25 

Bartlett  Pears — 

Extra  fancy,  234s . 3.25 

44  2%s .  2.40 

44  standard,  2j4s .  2.40 

Standard,  2l/2s .  2.00 

Plums,  Egg  or  Gage- 

Extra  fancy — , .  2.75 

44  standard,  2l/2s .  2  00 

Standard,  234s .  i-75 

Gals .  5  50  @7.00 

Peaches — 

L.  C.,  extra  fancy,  234s .  3  25 

44  4  4  2  34s . . .  2.75 

Crawford,  extra  fancy,  2%s .  2.75 

44  standard,  2^s .  1.85 

Eastern. 

Pears — 

Fancy  New  York,  2s .  1.75 

*4  4  4  State,  234s .  2  90 

Standard,  2s .  1.5° 

Pineapples — 

Sliced  or  grated,  2s .  2  25  @2.40 

44  is .  1.10  @1.20 

Pie,  grated,  gals .  3.00 

Singapore,  1 34s .  1.15  @1.25 

Plums,  egg,  3s . 

“  gage, 3s  . 

Apples — 

Gals.  . .  2.25 

Strawberries — 

Fancy,  . .  3* 00 

Extra,  2S .  1.85 

Raspberries — 

Red,  fancy,  2s . * .  2.75 

Standard,  2s . 

FISH. 

Lobster — 

Flat,  is .  5- 00 

“  54s .  2.50  @2.75 

Kippered  Herring — 

is . . .  1-5° 

Alaska  Salmon — 

Pink,  is .  1. 10 

Medium  Red .  1.25  @1.30 

Choice  Red,  is .  1.40  @1.50 

Columbia  River  Chinook  Salmon — 

Flat,  As .  1  •  25  @1.30 

Tall,  is .  2.00 

Flat,  is . .  2.20 

Oval,  is,  steaks .  3  00 

Sardines— 

Domestic,  5^s,  oil,  100  tins .  3.35  @6.00 

“  %s,  mustard,  50  tins .  2.65  @4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins — 

Fancy,  l-lb,  cartons .  a 

Smyrna  Sultana,  fancy,  6  crown,  30 
lbs . 


Per  lb. 
.09 


•14 


—4— 


Smyrna  Sultana,  choice,  4  crown,  30 

lbs . 

Cleaned  Sultanas — 

Smyrna,  fancy,  i-lb.  cartons . 

44  choice,  i-lb.  cartons  . . 

California,  1  lb.  cartons . 

Loose  Raisins — 

Valencia,  4  crown,  28  lbs . ; . 

California,  4  crown,  50  lbs . 

“  3  crown,  50  lbs . 

44  2  crown,  50  lbs . 

Figs — 

Baskets,  1  and  2  lbs . .  .15  @ 

Layers,  2%  in.,  10  lbs . 

2%  In.,  12  lbs . 

25^ -in.,  12  lbs . y. 

2-in.,  12  lbs . 

Currants — 

Fancy,  i-lb.  cartons . . . 

Cleaned,  choice,  i-lb.  cartons . 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron —  | 

According  to  quality . 14/4® 

Lemon  Peel — 

According  to  qual.ty . 

Orange  Peel — 

According  to  quality . H/4@ 

Fard  Dates — 

60  lbs.,  bulk . . 

i-lb.  pkgs.,  30-lb.  case . 

Persian  Dates — 

60  lbs . . 

Prunes,  California,  25-lb.  boxes — 

Epineuse.  20(0)30 . 

30(0)40,  choice . 

40@'5©,  “  . 

50(g)  60,  44  . 

60(8)70,  44  . 

70(8)80,  44  . 

Choice,  50-lb.  box — 

60(8)70,  80(8)90 . 

70(8)80,  90(8)100 . t . . . . 

Fancy,  25-lb.  boxes — 

40(8)50 . 

50(8)60 . 

60(0)70 . 

70(8)80 . 

Oregon,  25-lb.  boxes — 

30(8)40 . 

4°@'5° . 

Apples — 

Fancy, 50  lbs . 

44  i-lb.  cartons  . 

Prime,  50  lbs . 

Choice,  i-lb.  cartons . 

Peaches — 

Fancy,  peeled,  25  lbs  . 

44  unpeeled,  25  lbs  . 

Extra  choice,  Muir . 

Apricots — 

Royal,  extra  fancy,  25  lbs . 

44  fancy,  25  lbs . . . . . 

44  choice,  25  lbs . 

Moorpark,  fancy,  25  lbs . 


NUTS. 


Almonds — 

Jordan,  shelled,  large,  28  lbs.... . 48  @ 

Valencia,  28  lbs . 

Flot  shelled . . . 

In  shells — 

California,  paper  shell,  80  lbs . 

French  Princess . . . . . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils — 

New,  large,  180  lbs . 

Filberts — 

Turkish . 

Sicily,  130  lbs . 

{umbo,  Naples,  no  lbs . 

.ong,  Naples,  no  lbs . 

Pecans — 

Polished,  80  lbs . 11  @ 

Louisiana,  paper  shell . 

Walnuts — 

Chili,  1007  crop . . . 

Grenoble,  220  Ibi . . . 

Marbots,  no  lbs . . 

Cornes,  no  lbs . . . . . 

Mixed  Nuts — 

Strictly  fancy,  25  lb.  boxes.. . 

Extra  choice,  25-lb.  boxes . 13  @ 

Choice,  125-lb.  bags . n  @ 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case — 

Reduced,  3^s,  boneless . 

44  3{s,  with  bones . 

French,  34  s,  boneless . 

44  with  bones . 

High,  3^s,  boneless . 

3^s,  boneless . 

French  Vegetables,  100  in  case — 

Peas — 

According  to  quality . 

Mushrooms — 

34s,  according  to  quality . 

3^s,  according  to  quality . 

String  Beans — 

According  to  quality . 

Lima  Beans — 

According  to  quality . 

Brussels  Sprouts . 

French  Macaroni,  cartons,  25  lbs. ..lb. 


Per  caa 

7 . 00(8)22 


I7.00@2: 

24. 5°@27*j 
1 5 . 00(8)40 


31 .00(8)20, 


16.00(8)35 

15.00(8)20. 


12.00(8)17, 


18.00(3)20 

12.00(8)16. 
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Irocery  World  and  General  Merchant  Prices-Current, 


CORRECTED  WEEKLY. 


y  subscriber  to  the  “GROCERY  WORLD  AND  GENERAL  MERCHANT »  who  is  unable  to  purchase  at  the  following  prices  will 
onfei  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

/  Column. 

er .  6 

'isions .  24 

Poultry .  25 


DECLINES. 

_  Column. 

sugar . 

Lard .  ‘  2. 

Rice . . 28 


ADDITIONS. 


Column. 


WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Beans . 60  lbs. 

Medium  Beans . 60  “ 

Pea  Beans . 6©  “ 

Red  Kidney  Beans . 58  ** 

Hominy . 56  “ 

Pease . 60  “ 

Barley . 48  •• 

Potatoes . 56  u 

Flaxseed . 58  “ 

Onions . cc  •• 

Shellbarks . 48  " 


COL. 

m  Cash  Drawer . 18 

1 . 26 

tonia .  3 

mnition .  6 

Grease.., .  3 

,  Paper . 23 

and  Twine  Holders... .18 
ng  Powder .  3 

.  . x7 

rick .  ...32 

_  *7 

ring.  Shoe .  4 

‘g .  6 

x . ......26 

ms . 33 

aes . 35 

wheat  Flour . 17 

Borers . 16 

iters'  Sundries . 25 

:r  Dishes .  34 

:r .  6 

:r  Color . 26 

Dhor . . . 26 

ies . 10 

les .  6 

ed  Goods .  7 

ifornia  Fruits .  7 

jetables .  7 

h .  8 


COL. 

Pie  Fruit .  8 

Sardines .  g 

Meats .  g 

Soups . . . . 

Capers . 16 

Catsup . . 

Cereal  Specialties . 17 

Cereal  Coffee . 20 

Cheese . 16 

Chocolate  and  Cocoa . n 

Chewing  Gum . 27 

Cider . 27 

Clothes  Pins . 34 

Cocoanut . 1 . 13 

Codfish . in 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 

Delicatessen . 14 

Dressed  Meats . 24 


COL. 

Drugs,  Grocers* . 26 

Eggs .  16 

Essence  of  Coffee .  5 

Extracts . . . 27 

Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising .  17 

Buckwheat . 17 

Fly-paper . , . 32 

Food,  Bird . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..19 
Foreign,  Dried . 19 


Gelatine . 18 

Gravel,  Bird . 32 

Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 20 


COL. 

Ink . 20 

Insect  Powder . 26 

Ironing  Wax . 32 

Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . 25 

Junket  Tablets . 27 

Ketchup . 11 


Lamp  Goods . 20 

Lard . 24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 26 

Lime . 20 

Live  Poultry . 25 

Lye  and  Potash . 21 

Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 21 

Molasses . 33 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . 26 

Noodles,  Egg . 17 

Nuts . 

Oat  Meal . 17 

Oils . 22 

Oil,  American . 22 

Olive  Oil . 22 

Olives . 22 

Paper . . 22 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 23 

Peas  Dried . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . 25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef . 24 

Potash . 21 

Potato  Chips . . . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL 

25 


Preserves . 

Provisions . 24 

Puddine . 18 

Putty . 26 


Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 


Sago . 17 

Salad  Dressing . 28 

Sal  Soda . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scales? . 18 

Scoops,  Grocers’ . 18 

Scouring  Soap . . . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  .  6 

Smoked  Fish... . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


Spices . . 

Whole . 

Starch . 

Stove  Polish...., 
Soap  Powders.. 

Sugars . 

Sulphur . 

Sundries . 

Syrups . 


COL 

. 30 

. 3i 

. 31 

. 31 

. 30 


..26 

•32 

•33 


Tacks . 

Tapioca . 

Tar . 

Teas . 

Tobacco,  Chewing. 

Smoking . 

Cutters . 

Twine  Holders . 

Twine . 


Vermicelli . 
Vinegar .... 


. 32 

. *7 

. -  27 

. 36 

. 36 

. 18 

. 18 

. 32 

. 18 

. 24 


Washboards . 

Wax,  Fruit  Jar.... 
Wrapping  Paper.. 
Woodenware . 


•34 

.32 


Yeast’Cakes.. 


— I — - 

SUGAR. 

:ctioners’ Lozenge,  XXXX .  5.20 

Powdered . t .  5,10 

“  Crown  A .  j.50 

41  Crystal  A .  5.15 

*  ‘  Coarse  Granulated .  5.40 

1  Tablets..... .  6.45 

al  Dominoes . . .  7.47K 

•<»£••• .  5  93'A 

lered .  5.10 

1  Fine  Granulated .  5 . 00 

te  Granulated .  5.00 

ulated . . . . .  5.00 

granulated . . .  5.00 

in  50-lb.  bags  packed  2  in  100- 

lb.  bag . . .  *.05 

In  25-lb.  bag,  packed  4  in  100- 

lb.  bag .  5.05 

In  10-lb.  bags  packed  10  in 

»oo-lb.  bag .  5.15 

in  5-lb.  bags  packed  In  bbls....  5.20 
in  5-lb.  bags  packed  in  100-lb. 

bags .  j.20 

in  a-lb.  bags  packed  in  bbls....  5.30 
in  a-lb.  bags  packed  in  100-lb. 

bags .  j.3o 

in  a-lb.  cartons  in  cases .  j.20 

in  2-lb.  paper  packages  in 

cases .  5,20 

ictioners’ A .  ,.85 

ieystone  A..  .  4,80 

.merican  A . .  4.73 

lentennial  A .  4.72 

California  A .  4.65 

'ranklin  B .  4.60 

Ceystone  B .  4.55 

Imerican  B . "I.  4^50 

'entennial  B . . .  a 

■allfomia  B . /40 

ranklin  Extra  C .  4.35 

•eystone  Extra  C . 4.30 

Jnerican  Extra  C .  4.25 

■entennial  Extra  C .  .  20 

alifornia  Extra  C . 

ranklin  C . 

eystone  C . 


TEA. 

» — Basket-fired . 

s — Pan-fired — Common  to  fair.. 


■icest . 

o»A — Superior  to  Fine . 

’ice  to  Extra . 

'icest . 

*ow — Common,  cargo . 

d,  medium . 

enor . . . 

L. . 

icest . 


Per  lb. 
20  @  35 
20  @  23 
24  @  28 
30  @  38 
18  @  20 

22  <a>  35 

...  40  @  50 

14  @  16 
17  @  22 

23  @  28 
3°  @  35 

@  40 


— 2 — 

Gunpowder — Choice  to  Extra .  29  ®  35 

Choicest .  40  @  45 

Moyunh—  Good .  »7  @  30 

.  35  &  40 

Choice .  4j  @  so 

Choicest .  @  55 

Imperial — Superior  to  fine .  15  @  ao 

Choice  to  Extra .  22  @  25 

Choicest .  30  @  35 

Young  Hyson — Superior  to  fine .  15  @  20 

Choice  to  Extra .  28  @  30 

Choicest.. .  35  %  40 

India— Common  to  Fine .  18  @  38 

Ceylon — Common  to  Fine .  18  @  ,9 

English  Breakfast — Fair  to  Good .  14  @  27 

Choice  to  Extra .  18  @  28 

Choicest .  30  0  40 


PACKAGE  TEAS. 

Lipton’s  Tea« — 

Ceylon  and  India,  No.  i . 

Ceylon  and  India,  No.  2 . 

Ceylon  and  India,  No.  3 . 

Black  and  Green,  No.  x . 

Black  and  Green,  No.  2 . 

English  Breakfast,  No.  1 . 

English  Breakfast,  No.  a . 

Formosa  Oolong,  No.  . 

Formosa  Oolong,  No.  a . 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 

Tetley’s  Tea —  Per  lb. 

5i  lb.  or  54  lb.  in  lead  or  tin,  *5  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Kx.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

$4-lb.  tins,  per  lb. 

India  and  Ceylon.  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  sire,  36  in  carton, 

all  three  grades . per  dor.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . 22 

i-lb.  Silver  Sacks . 22 

54-lb.  Silver  Sacks . . . 23 

i^-lb.  Silver  Sacks.... . a#4 

%-\b.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  “  “ 

1  lb.  silver  bags .  **  " 

54  lb.  silver  bags .  "  “ 

%  lb.  silver  bags .  “  “  .*1 

Packed  in  cases  containing  100  pounds. 


Per  lb. 

K  ft  lb. 

In  X  lb. 

.45 

•47 

-40 

•4* 

•35 

•37 

■45 

.40 

•  45 

•4» 

•43 

.40 

.18 

19  y 

•x9  J4 
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McCormick  &  Co.,  Banquet  brand,  Ceylon, 

Blended,  etc. —  Per  lb. 

i-Ib.  canisters,  8-lb.  boxes . 41; 

/4-lb.  '*  12-lb.  **  45 

%-lb.  “  10-lb.  “  45 

irial  “  10-lb.  “  50 

McCormick  &  Co.,  Bee  brand —  Per  lb. 

i-lb.  lithographed  cans,  20-lb.  boxes . 53 

V2- lb.  “  10-lb.  “  . 55 

54-lb.  **  10  and  2o  lb.  bxs..  .57 

travellers  pocket  canister,  4  doz _ per  doz.  .80 


AMMONIA. 

Per  doz, 

Purple  Ribbon.  16  ox.,  a  doz.  boxes .  .90 

Purple  Ribbon,  quarts,  1  dox.  boxes .  x.50 

Purple  Ribbon,  54  gals.  54  dox.  boxes .  a. 70 

Colburn’s  Mayflower,  16  02.,  2  doz.  boxes . 75 

Colburn’s  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  a  doz . 90 


AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer’s,  boxes,  y  gross . per  gross  9.25 

Mica,  y  gross . per  gross  8.40 

Peerless,  %  gross . per  gross  4.50 

Paragon,  y  gross . per  gross  5.50 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

H  lb.,  4  doz.  m  case . 

54  lb.,  a  dox.  in  case . 

x  lb.,  x  dox.  in  case . 

Davis'  O.  K.,  y -lb.,  4  dox . per  dox. 

Davis’  O.  K.,  54-lb.,  3  dox . per  doz. 

Davis’ O.  K.,  x-lb.,  2  doz .  . per  doz. 

Davis*  O.  K.,  5-lb.,  %  doz .  . per  doz. 

Cleveland's,  10-c.  size,  4  doz . per  doz. 

Cleveland’s,  ^-lb.,  4  doz . per  doz. 

Cleveland's,  54-lb.,  2  doz . per  doz. 

Leslie's, 54-lb.  cans,  x  or2  dz.  cartons, 4  dz.  cases 

Leslie's,  54-lb.  cans,  2  doz.  cases . 

Leslie's  i-lb.  cans.  1  doz.  cases . 

Leslie's,  5-lb.  cans,  6  cans  in  case . per  lb. 

Sea  Gull,  6  oz.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz . 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  a  doz . 

6  oz.  glass.  4  doz . 

6  oz.  glass,  6  doz . 

6  oz.  ,1  gross,  in.bbl . per  gross, 


•95 

x-75 

3.40 
•45 
.90 
x.65 
7.20 
.84 
*  23 
0.28 

•45 

.90 

1.65 

.12 

•45 

•45 

.8254 

1.0754 

x.04 

1.03 

12.25 


—4— 

Rumford  Baking  Powder 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  2  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  dox.  x.2j 

i-lb.  cans,  1  dox.  in  case . . . per  doz.  2.30 

Royal,  xoc.  size,  4  dox .  95 

. -  »'j* 

-  .  -  ’ « :::::::::::::::::::::::::::::::::::  u; 


BLACKING— Shoe. 

Shinola . . . . . . per  doz.  .73 

Shinola,  %  gross  In  box . per  gross  8.50 

Blackola,  1  dox.,  10  cent  size . £© 

Blackola,  3  dox  ,  10  cent  size . . per  gross  6.90 

Blackola,  3  doz.,  5  cent  size . per  gross  4.25 

Mason's  No.  x,  U  gross .  ate 

*>  . - .  a  .60 

tl  II  ,  II  , 

..  ..  ?*  ..  . . .  *»* 

..  ..  \\  ..  4  “ 

T.  M.  French . per  dox.  i  ce 


SHOE  DRESSING. 

Mason’s . . . M,.t  #yg 

Acme,  1  doz .  i’ik 

Bixby's  Royal  Polish,  x  dox .  Tg 

Bixby  let  Oil  Polish . *’  g* 

BrownTs  Shoe  Dressing,  1  doz . 8© 

Brown's,  Army  and  Navy,  x  dox . .  .g© 

Boyer’s  Frencn  Dressing . 

“  Oil  Polish . . 

Admiral  Russet  Combination . . 

Admiral  Shoe  Dressing . . 

Whittemore  Bros.  &  Co: — 

Gilt  Edre  Polish,  black .  a  ,M 

Boston  Waterproof,  black . .  1<  0o 

Boston  Jr.  Waterproof,  black,  xo-cent  size... 

Elite  Combination,  Baby,  black .  gg 

Elite  Combination,  large^  black . .*  %  .00 

Superb  Patent  Leather  Paste  large . ..."  .  73 

Champion,  black,  friction  polish .  00 

Champion  Jr.,  black,  friction  polish . .  ,gg 

French  Gloss,  black,  self-polisnlng .  7* 

Royal  Gloss,  black,  self-polishing . 73 

Dandy  Combination,  russet . .  s  .oc 

Star  Combination,  russet . . 73 

Dandy  Russet  Paste  large .  ,  73 

Bossola  Waterproof  Paste  Polish,  .arge......  .75 

Bossola  Waterproof  Paste  Polish,  . ^ 

Quick  White,  deans  dirty  canvas  shoes _  .1* 

Quick  White,  cleans  dirty  canvas  shoe*. .  2 . 00 

OU  Paste  black,  never  dries  up,  latge  wan..  .  75 
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GREEN  COFFEE. 


Per  lb. 

Rio,  Golden,  fancy . .  @-°9% 

“  prime .  @o8,. 

“  choice . . .  ©-°7^ 

Santos,  Peaberry,  extra  fancy .  (9 ■ 

»  fancy . IO  ®'IO% 

“  choice . . .  @-°9% 

Maracaibo,  strictly  fancy,  mild . 12  @ •  12/2 

“  choice . 

Washed  Caracas,  fancy . x4  @  •  *4  A 

Laguayra,  fancy .  11  ™ 

Java,  extra  fancy  Old  Government . 2034©.  21 

44  extra  fancy .  @'2°T/ 

"  fancy .  @  *9 A 

Mocha,  54  and  #  bales,  genuine,  finest...  @.19  - 

“  Seed,  Santos,  fancy .  ©*io74 

*«  “  choice .  @-io34 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  ancy .  @12 

“  Prime . . .  @-.10 

44  Choice .  @-°9 V* 

“  No.  2,  bags  about  50  lbs .  @-°834 

Santos,  Peaberry,  extra  fancy .  (5. .  16 

44  extra  fancy .  ©.13 

44  fancy .  @-I234 

“  choice .  @.12 

Laguayra,  fancy .  @.14 

Maracaibo,  choice . ■%. .  @T4 34 

44  fancy .  @  •  x5 

44  extra  fancy .  @-15/4 

Java,  extra  fancy  Old  Government .  @.2534 

"  fancy .  @.2434 

Mocha,  finest .  @.2334 

Lipton's  Blended  Coffee — 

Mocha  and  Java,  No.  . 22 

“  “  . . 20 

44  4‘  3 . x7 

“  44  4 . x4 

Packed  in  25  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 


PACKAGE  COFFEE. 

Two  per  cent,  discount  on  package  coffee.  Sold 


.  26 


on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases 

Ariosa .  15  34  i5tiFo 

Arbuckle's  Seven  Day .  1034  io->& 

Lion .  13H  13^ 

B.  Fischer  &  Co. — 

Hotel  Astor  Coffee,  1 -lb  tins 
Thos.  Martindale  &  Co. — 

Saludo,  lbs . 

“  50-lb.  tins . 

44  barrels . 

Viv,  lbs . 16 

44  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pulverized  without  extra  charge. 
Lipton's — 

Special . 26 

Perfection . 20 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 


.19 

.18 
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Triunfo,  24  2  lb.  cans 


.29 


Trinidad,  60  or  100  i-lb.  cartons.. 
44G-A”  Blend,  20  3-lb.  cans.. 


.26 


Iowa,  60  or  100  1  and  2-lb.  cartons.. 

Tumbala,  60  or  100  i-lb.  cartons . 

Quczal  (after-dinner),  12,  24  or  48  34-lb.  cans 
per  34  lb . 


•  35 


Duck,  kegs,  1234  lbs . . .  4-75 

44  kegs,  6J4  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4-75 

44  44  kegs,  1234  lbs .  2.65 

44  “  kegs,  63^  lbs .  i.5° 

Drop  Shot,  1  to  10,  bags,  25  lbs .  1-85 


BLUING— Dry. 

Per  gross 

Barlow's,  small,  2  doz .  2.60 

44  large,  1  doz .  5-2° 

Sawyer’s,  No.  1,  6  doz .  1  -5° 

“  No.  3,  3  doz .  3-35 

Colburn's,  No.  1,  4  doz .  1.60 

44  No.  2,  3  doz .  2.50 

44  Mammoth,  3  doz .  3-6° 

44  Ball  Blue,  1  oz.,  3  doz .  2.60 

44  44  2  oz.,  3  doz .  4.80 

Reckitt’s,  5c.  and  10c.  asst.,  8  lbs .  Per  lb.  .  30 


BLUING— Liquid. 

Per  gross 

Boyer's  Bengal,  8  oz.,  %  gross .  3.85 

Army  and  Navy,  No.  8,  3  doz .  5-1° 

Crystal,  No.  2,  3  doz .  3-°° 

Jack  Rose,  No.  14,  3  do/. .  5-°° 

Troy,  No.  32,  bbls.,  6  doz.  barrel. .  5  50 

French  Laundry,  large,  34  gross  in  barrel .  2.45 
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CANNED  GOODS. 


BUTTER. 

Tub  Butter—  Per  lb. 

Creamery,  extra,  60-lb.  tubs  .  .29 

“  first,  “  .28 

44  second,  44  .27 

44  third,  44  .26 

44  imitation,  30-60  lbs . . .  .25 

44  5  and  xo-lb.  rolls,  60  and  100- 

lb.  boxes .  .30 

Ladles,  30-60  lbs.,  bakers’  use .  .21 

Print  Blitter — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs.  .34 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .33 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes . .32 

Sheaf  (‘‘400”)  Elgin,  20-50-lb.  boxes . .31 

Sheaf. . v . 27-. 30 

Milhen  Farm,  lbs.  and  34  lbs .  .35 

Gurnse,  lbs.  and  34  lbs . .33 

Belle  Spring .  .30 


48  i-lb.  cans . 2934 


CANDLES. 

Per  lb. 

P.  &  G.,  8’s,  30  lbs . io)4 

“  16's,  30  lbs . 11 

Paraffine,  4's,  6's,  8's  cartons,  36-lb.  cases, 

per  lb . 08 % 

Searchlight,  hotel,  16’s,  30  lbs . 0934 

Pearless,  hotel,  i6’s,  30  lbs . 103J 

Bright  Light,  16's,  30  lbs . per  box  2.00 

Werk’s,8’s,  30  lbs . 11 

44  16’s,  30  lbs . 12 


La  Cruzada,  60 or  100  i-lb.  cartons . 21 34 


.1834 

.i634 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller's  “Kosyr” — 

50  tins  in  box . per  box  3.90 

12  in  tins  box . per  carton  .95 

2-lb.  tins . per  doz.  5.  75 

George  Floto’s  Sons —  Per  gross 

Coffee  Essence,  34-gross  improved  cans .  2.25 

34-gross  cans,  tin  ends .  2.70 

44  34-gr°ss  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  34  gross....  2.25 

Package  Chicory,  65-lb.  cases . per  lb.  .0434 

Hummel's  Essence,  tin  can,  34  gross,  per  gross  2 . 85 
4*  tin  ends,  44  44  2.70 

44  improved  44  44  2.15 

Chicory,  Selig’s  65’s . 05^ 

44  English,  ground,  bags  about  160  lbs...  .05^ 

‘4  Francks',  stick,  65  lbs . 0634 

44  Muller’s,  Columbus  brand,  5  sticks 

, to  lb.,  65  lbs . 04% 


AMMUNITION. 


Blasting,  A,  kegs,  25  lbs .  2.35 

44  B,  kegs,  25  lbs .  1.50 


COOKING  HERBS. 

Mayflower  brand.  Sweet  Marjoram.... per  doz. 

44  Sage .  “ 

44  Thyme .  44 

‘4  Savory .  44 

44  Special  case  assortment,  2 

doz.  Sweet  Marjoram,  1 
doz.  Sagi,  34  doz. Thyme, 
34  doz.  Savory...  per  case 
Colburn’s  44A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

34-lb.  cartons.  1  doz  . per  doz. 

K-lb.  4  4  44  .  44 

54-n>.  “  “  .  " 

54-lb.  screw  cap  bottles,  2  doz .  44 

34-lb.  square  cans,  2  doz .  44 


•25 

•25 

.25 

•25 


.40 

•75 

1.25 

.90 

.85 


Tomatoes —  Per  doz. 

Mrs.  Llancock's,  frying .  1.20 

DuBois’,  frying .  1.15 

Jersey  King,  No.  3,  standard  Jersey . 9234 

44  5-case  lots . 90 

Silver  Lake,  fancy  Jersey .  1 .05 

44  Jersey,  No.  3 .  1.00 

Peerless,  extra  fancy,  No.  3 . 9734 

Plantation,  No.  10,  standard,  34  doz .  2.30 

Silver  Lake,  No.  10,  1  doz .  2.75 

Golden  Rule,  off  standard . 80 

Alta,  No.  2,  good . 6234 

Favorite,  No.  10,  1  doz .  2.50 

Brandywine  Hill -,  extra  fitncy .  1.10 

Bull  Dog,  extra  standard  2s . £234 

Mrs.  Lippincott’s,  Frying .  1.25 


Lima  Beans — 

Tinsley’s,  extra  small .  1 .25 

Silver  Lhke,  fancy  Jersey .  1 .00 

Early  Autumn,  No.  2 . 9234 

Oxford,  Maine  packed . 87 


String  Beans — 

Extra  fancy .  1  50 

Boyer’s,  2s . ..  .5734 

Acorn,  3s . 85 

44  No.  2 . 5734 

Safe,  No.  2 . 50 


JARS  AND  JAR  RUBBERS. 

Glass  Jars.  Gross 

Pints .  4  15 

Quarts .  4.45 

Half-gallons .  7.25 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz.  .17 

(No  charge  for  barrels.) 

Jar  Tops — 

34  gross,  no  rubbers . per  gross  1 . 70 

Jar  Rubbers — 

Lip,  wide . . per  gross  .85 

Acme,  wide,  1  doz.  cartons,  5  gross  box, 

per  gross  .45 

44  medium,  1  doz.  cartons . per  gross  .40 

Reliable,  white  rubber,  wide . 26 

4  4  44  medium . 26 

Black,  medium . per  lb.  .25 

(25  lb.  lots  1  cent  perlb.  less.) 


White  Wax  Beans — 

Boyer’s,  No.  2 . 

Acorn,  No.  2 . 

Brandywine  Hills,  No.  2 . 

Winsom,  N.  Y.,  No.  10, 1  doz.. 


.60 

■571/2 


3.60 
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California  Canned  Fruit. 

Apricots —  P« 

Extra  quality . 

Extra  standard . 

Standard . . . 

Pears — 

Bartlett,  extra  quality,  234s . 

44  extra  standard,  234s . 

44  standard,  2*4* . . 

Cherries — 

Extra  quality,  234s . 

Extra  standard,  234s . 

Standard,  234s . 

Peaches — 

Goddess,  No.  234,  ex. standard,  lemon  cling 
Tioga,  No.  234,  extra  standard,  lemon  cling 

Valley,  N0.  254,  standard,  lemon  cling . 

Agate,  No.  *234,  standard,  lemon  cling . 

Lake  View,  No.  2J4,  yellow,  free . 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz . 

Columbus,  No.  234,  pie,  peeled,  yellow,  free 
44  No.  234,  pie,  peeled,  lemon,  cling 

Plums 

Egg,  extra  standard . 

Green  Gage,  extra  standard . 

Egg,  standard . 

Gage,  standard . 


Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain . 

44  No.  3,  tomato  sauce . 

Campbell’s,  No.  2,  plain . .* . 

44  No.  2,  sauce . 

Oxford,  No.  3 . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp’s,  No,  1,  sauce,  4  doz . 

44  No.  2,  sauce,  2  doz . 

Moore  &  Brady,  No.  3,  plain . 

44  No.  3,  sauce . 

44  No.  1,  picnic  size,  plain . 

44  No.  1,  picnic  size,  sauce. ... 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

44  No.  3,  tomato  sauce.... 

44  Midnight  Lunch,  No. 

1,  4  doz . 

Schimmel's,  No.  2,  sauce . 

44  No.  2,  plain . 

Snider’s,  tomato  sauce.  No.  3,  2  doe . 

44  44  No.  2, 3  doz. . . 

4‘  44  No.  1, 4  doz . 

Sunnyside,  sauce,  No.  3,  2  doz . 

44  plain,  No.  3,  3  doz . 

44  sauce.  No.  1,  4  doz . 


1  -35 
i-55 

•87h 

.90 
1.05 
1  *37% 
•87% 

i-3  2% 

•  85 

.90 

•  42% 
•47% 
•45 
•97% 

1.05 


•  50 
■95 
.90 

I.  70 

1-32% 

•  85 
.87% 
.87% 
•47% 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 

Van  Camp’s,  No.  2,  2  doz . 

Red  Jacket . . 

Martin  Wagner’s,  No.  2,  2  doz.. 


•75 
•  77/4 
.85 
.72  34 


Com — 

Paris,  fancy  Maine . 

American  Beauty,  extra  fancy,  Shoe  Peg.. 

Cream  of  Susquehanna . . 

Baker’s,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna,  No.  2 . 

44  Osborn’s.., . 

Mark,  crushed . . . 

Rex,  No.  2,  fancy,  whole  grain . 

Vanity,  No.  2,  whole  grain . 


85 

95 

75 

85 

77% 

70 

67% 

65 


Peas — 

Tres  Fins,  100  cans . 

French,  very  fine,  100  cans . 

44  fine,  100  cans . 

'  44  medium,  100  cans . 

Boyer’s,  Midgets  .  . 

44  Extra  Sifted . 

44  Sifted . 

44  Early  June . 

Jumbo  June . 

B.  B.  F  ,  Early  June . 

Hermit  brand.  No.  2,  soaked . 

Lotus,  Sweet  Wrinkle,  No.  10 . 

Brandywine  Hills,  Extra  Sifted . 

Kent  County,  Silted . 

Our  Favorite,  No.  2 . . 

Plantation  Standard,  Early  June,  No.  2.. 

Pride  of  Delaware  Standard,  No.  2 . 

Wyoming,  extra  fine,  June,  No.  2 . 


*3-  75 

13  25 
n-75 
10.25 
1  -55 
1.25 
1. 10 

•95 

.90 
1 .00 

■52% 

4-5° 

1-5° 

.87% 

.87% 

•  8  zl4 

•  77% 
1  25 


Beets — 

Red  Belle,  N.  Y.,  No  3.... 
Silver  Lake,  fancy,  No.  3... 
Chautauqua,  No.  3 . 


1.05 

•95 

•95 


Succotash — 

Quaker,  extra  fancy . 

Poland,  No.  2,  fancy  Maine . 

Brandywine  Hills,  extra  lancy.. 


1 .1234 

1.05 
1 .05 


Spinach — 

Champion,  No.  3 . 
Shawnee,  No.  3 — 
Farren’s,  No.  3  ... 
44  No.  10  .. 


1.05 


•95 

3-25 


Sweet  Potatoes — 

Victory,  No.  3,  2  doz.. 


Domestic  Canned  Fruit. 


Apples 

Wayne  Co.,  No.  10,  1  doz . 

Booth’s,  oval,  No.  3 . 

Blackberries — 

Farren’s,  extra  preserved.  No.  2 . 

Silver  Lake,  syrup,  No.  2 . 

Nigger  Head,  No.  2 . 

Spring  Garden,  No.  2 . 

Blueberries — 

Loggies,  No,  a . 

44  No.  10 . 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 . 

Peaches — 

Maryland  Leader,  yellow.  No.  3..... . 

44  white . 

P.  &  B.,  yellow,  No.  3 . 

Pears — 

Silver  Lake,  No.  3 . /. . 

.Fowling  Creek,  good.  No.  3 . 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  2 . 

Pride  of  Rochester,  fancy,  preserved,  No.  2 
Rhubarb — 

Silver  Lake,  No.  3,  2  doz . . . 

Silver  Lake,  No.  10,  1  doz . 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . 

Defence,  No.  2 . 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 . 

General,  E.  &  C.,  sliced,  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Singapore  Chunks,  No.  134,  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  2 . 

Singapore,  cubes.  No.  134,  4  doz . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  1,  4  doz . 

The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved — 

Chop  Tan  Hin,  %  lb.,  cubes . 

44  lb.,  sliced . 

44  134  lb-,  cubes . 

44  134  lb.,  chunks  . 

44  1  y±  lb.,  spiral  sliced . 

44  lb.,  smooth  sliced . 


Pumpkin — 

Silver  Lake,  No.  3 . .*. . 85 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  2 . 423 4 

Silver  Lake,  No  10,  1  doz .  2.35 


Asparagus — 

Del  Monte  Mammoths . \ .  3.75 

•Oak,  large .  3- 20 

Superior,  large.  No.  234 .  3-25 

Staple,  medium,  No.  234 .  3  00 

Swan,  medium.  No.  234 .  2.90 

Del  Monte  Tips,  No.  ij4 .  2 .60 

Extra  Tips,  No.  i34 .  2.55 

El  Dorado  Tips,  No.  i34 .  2.50 

El  Rio,  medium,  No.  2j4>  2  doz .  2.85 


Canned  Crabs,  Clams,  Lobs 
Shrimps,  Mackerel,  Kipperec 
Herring  and  Oysters. 


Crabs — 

Deviled,  No.  1,  4  doz . 

44  No.  2,  2  doz . 

Clams — 

Gold  Label,  No.  1,  4  doz . 

Star,  No.  1,  4  doz . 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz . 

44  No.  34,  flat,  4  doz . . 

44  No.  1,  tall,  2  doz . 

44  No.  flat,  4  doz  . 

Star  brand,  No.  y,  flat,  4  doz . 

44  No.  1,  tall,  4  doz . 

44  No.  34,  flat,  4  doz . 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled, 

No.  1.  2  doz . +* 

Cotton  Bale,  pickled,  No.  1,  2  doz . 

Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz . 

44  4  4  No.  2,  2  doz . 

,  44  44  No.  3,  2  doz . * 

Underwood,  soused.  No.  1,  50  cans . 

44  44  No.  1,  4  doz . 

Oysters — 

Boyer’s,  No.  1,  2  doz . 

“  No.  2,  2  doz . 

M.  &  B.,  No.  1,  2  doz . 

Stewart’s,  No.  2,  2  doz . 

44  No.  1,  2  doz . 

Victory,  No.  1,  2  doz . 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain . a . 

Gold  Label,  No.  1,  spiced,  4  doz . 


P< 
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REFINED.  BY 

FRAN  KLIN 
SUGAR  REFINING  CO. 

PHILADELPHIA.  PA. 


THEY’D  RATHER  BUY 

AND 

YOU’D  RATHER  SELL 


There  is  not  a  retail  grocer,  small  or  large, 
credit  or  cash,  but  who  would  find  it  more  sat¬ 
isfactory  to  sell  sugar  in  Franklin  Cartons 
than  in  bulk. 

Neither  is  there  one — except  very,  very  rarely 
—but  whose  customers  would  rather  buy  in 
Franklin  Cartons  than  in  bulk. 

To  the  dealer  Franklin  Cartons  bring  less 
work  and  better  profit,  to  the  housewife  they 
bring  greater  cleanliness  and  better  sanitation. 

There  is  no  flaw  in  the  Franklin  Carton 
Sugar  proposition. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two -pound  cartons  and  2,  5, 

10,  25,  50  and  100- pound  cotton  bags  :  :  : 


The  Franklin  Sugar  Refining  Company 

PHILADELPHIA,  PENNSYLVANIA 


✓ 


WE  m  BET  YOU  ORDERS 

We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  you 
orders  for  Hotel  Astor  Coffee — may  we  tell 
it  to  you  ? 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31^S.  Front  Street,  Philadelphia 
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Salmon — 

Gibraltar,  Sockcyc,  No.  i,  tall .  1  -95 

“  “  No.  y,  flat .  i. *5 

Hapgood’s,  No.  i,tall .  *'95 

No.  flat . 2*05 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  i, 

tall,  4<ioz . . .  *•  7° 

Humes,  Karluk,  No.  i,  tall,  4  doz . 

Horseshoe,  No.  .  1  *5° 

Sweet  Clover,  pink,  No.  1,  tall . 97 A 

White  Raven,  x/2s . 95 

Chef,  red,  No.  y,  flat,  4  doz . 92/z 

Terrapin,  pink,  No.  5^>  4  doz . 85 


SARDINES— Imported. 

Chancerelle,  As,  key . 25-°° 

La  Champagne,  'A%,  key .  17.00 

“  “  boneless .  20.00 

Tricolore,  ^s .  9  00 

Martels,  .  9-5° 

<.  i^s .  13.25 

Morel,  Ms,  boneless .  15.00 

Domestic. 

Mustard — 

Irma,  ys,  ioo  cans . . .  3  *6° 

Raven,  y s,  key,  too  cans .  3-35 

Gold  Label,  y s,  mayonnaise  dressing,  ioo 

cans . . •. .  ^  .4° 

Gold  Label,  ys,  mayonnaise  dressing,  50 

cans .  4-3° 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

cans . per  case  4.75 

Oil- 

Gold  Label,  ys,  oil,  100  cans .  0.40 

Irma,  ys,  100 cans .  3-^5 

Continental,  tfs,  key,  100  cans .  3.62^ 

Owl,  y s,  key,  100  cans . . .  3-52J4 

Swift  &  Co.,  Talisman  brand,  100  10-cent 

cans . . . per  case  7.00 

Skipper  Sardines — 

ys,  olive  oil,  key,  100  tins .  12.00 

y2 s,  “  “  50  tins.... .  12.00 

ys,  tomato  sauce,  key,  100  tins .  13 .00 

y2 s,  “  “  sc  tins .  13.00 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  1,  key,  2  doz . ! .  1.40 

“  No.  2,  key,  1  doz .  .  2.35 

Fairbank’s — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.25 

No.  6,  key,  1  doz .  7.15 

No.  14,  key,  l/2  doz . per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.30 

Chipped  Beef. 

No.  l/2}  2  doz .  1.30 

No.  I,  2  doz .  2.10 

No.  y2%  glass,  2  doz .  1.55 

No.  1,  glass,  2  doz . . .  a. 50 

Beechnut — 

No.  y,  sliced,  glass  jars .  1.70 

No.  1,  sliced,  glass  jars .  2.77 


Sliced  Smoked  Beef. 

Armour’s  Veribest — 

Shield,  in  glass,  size  y2 .  1 .55 

“  “  “  x. .  2.65 

Acme — 

Large  tins,  2  doz .  2.60 

Medium  tins,  4  doz . 1.60 

“  2  doz .  1 .65 

Small  tins,  4  doz .  1.00 

Large  glass  jars,  1  doz .  2.85 

Special  jars,  1  doz .  2.60 

Junior  jars,  2  doz .  1.60 


Sliced  Bacon. 

Armour’s  Veribest — 

Star,  in  glass,  size  % .  1 . 65 

“  “  “  1 .  2.65 

“  in  tin,  “  % .  1.65 

“  “  “  1 .  2.65 

Beechnut — 

No.  l/2f  glass  jars .  1.55 

No.  1,  glass  jars .  2.50 

Acme — 

Large  glass,  1  doz .  2.75 

Junior  glass,  2  doz .  1.60 

Roast  Beef. 

Armour’s  Veribest — 

No.  1,  2  doz .  1 .40 

No.  2,  1  doz .  2.25 

Fairbank’s — 

No.  1,  2  doz .  1.45 

No  2,  t  doz .  2.3,14 

Libby  s— • 

No.  1,  2  doz . . .  1.45 

No.  2,  1  doz .  2.30 

Kingan's — 

No.  1,  2  doz .  1.40 

No.  2,  1  doz . .  2.42% 

Lunch  Tongue. 

Armour’s  Veribest,  No.  1,  2  doz .  2.50 

Armour’s  Veribest,  No.  y,  2  doz .  1.50 

Fairbank's,  No.  1.  2  doz . .  215 

Libby’s,  No.  1,  2  doz .  2.75 


Whole  Ox  Tongue. 

Armour’s  Veribest — 

Size  1  4.85 

“  6.00 

"  2  7.00 

“  2^ .  8.50 

Fairbank’s,  No.  2,  1  doz .  7.00 

Libby's,  No.  2l/2,  1  doz .  9.50 


Potted  or  Deviled  Meats. 

Armour’s  Veribest — 

No.  yt,  4  doz . 4° 

No.  )4,  2  doz . 72K 

Libby’s  — 

No.  i^,  4  doz . 44 

No.  *2  4  doz . 80 

R.  &  R.— 

No.  y,  4  doz .  1. 15 

No.  'A,  7  doz .  i-95 


Potted  Chicken  or  Turkey. 

Armour's  Veribest — 

No.  y,  4  doz .  1 .60 

No.  y2 ,  2  doz .  2.75 

Libby’s — 

No.  y,  4  doz . 

No.  y,  2  doz . 

R.  &  R.,  No.  y,  4  doz .  1  75 


Sausage. 

Armour’s  Veribest — 

Vienna  style,  size  % . 80 

“  "  1 .  i-35 

Luncheon,  with  Tomato  Sauce,  size  % . 80 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label" — 

Chicken,  No.  % .  2.85 

“  No.  1 .  5.00 

Turkey,  No.  y .  2.85 

“  No.  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11.00 

“  Ham,  No.  1% .  7*5° 

“  **  No.  2% .  10.00 


Deviled  Meats. 

Curtice  Brothers,  “Blue  Label" — 

No.  5  oz. 

Ham . . .  1.25 

Tongue .  1.25 

Chicken .  1.  85 

Turkey .  1.85 


No.  10  oz. 

2.15 

2.15 

2.50 

2.90 


Potted  Meats. 

Curtice  Brothers,  “Blue  Label’’  — 

No.  y  Tin.  No.  y2  Tin. 

Ham .  1.20  2.00 

Tongue . . .  1.20  2.00 

Chicken . . .  1.80  2.75 

Turkey .  1.80  2.75 


Soups. 

Schimmel's,  assorted,  1  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 

Curtice  Brothers,  “Blue  Label" — 


Bouillon  . 
Beef. . 


Pea  . 


.85 


85 

.87M 


Quarts. 

Pints. 

'A  Pints 

3-15 

i-75 

1-25 

3-i5 

'•75 

'•25 

3-»5 

*•75 

1.25 

3-i5 

'•75 

125 

3-»5 

1  •  X5 

'•25 

3-  »5 

1-25 

3-i5 

i-75 

ji-25 

3-15 

*•75 

1.25 

3-i5 

'•75 

1*25 

3-«5 

'•75 

1.25 

3-i5 

'•75 

*•25 

3*5 

'•75 

'■25 

3-15 

'■75 

J.25 

3-'5 

*•75 

1.25 

3-15 

i-75 

'■25 

3-i5 

i-75 

*•25 

3-15 

'•75 

1.25 

3-i5 

*•75 

1-25 

6.5O 

35° 

2.  OO 

7.25 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co.—  Per  lb. 

Extra  Mixtures . 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  “  .09^ 

Elcroften  Mixtures .  “  .09 y 

Nobby  Mixtures .  “  .  10 

Cadella  Mixtures .  “  .12% 

Fine  French  Mixtures .  “  .1314 

French  Creams .  “  .09 

American  Mixtures .  “  .08 

Variety  Cut  Drops .  “  .  085I 

Darling  Mints .  “  ,o8J£ 

Golden  Drip  Bar . 15-lb.  boxes  .10 

Sour  Balls . 30-lb.  pails  .08^ 

Pancella  Cream  Chocolate .  “  .ioJ£ 

I  X  L  Assorted  Chocolate .  “  .1154 

King  B  Assorted  Chocolate . 

No.  1  bine  Assorted  Chocolate...  “  .1654 

Nonpari el  Drops .  “  .1154 

Chocolate-covered  Caramels .  44  . 12 


— II — 

Dairy  Chocolate  Chips .  .25-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . 21-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen .  “ 

Wellington  Caramels . 25-lb.  pails 

Frozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  “ 

Jelly  Beans .  41 

Wintergreen  Lozenges . j.  14 

Mint  Lozenges . .  “ 

Assorted  Lozenges .  “ 

Conversation  Lozenges . 28-lb.  pails 

C.  &  A.  Crown  Stick . 30-lb.  pails 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods . 10  boxes  in  case 


.16  K 
•  **  lA 
.17^ 
.10*4 
.09^ 
•09^2 
.08 

.1054 

.0714 

.10% 

.08 

09  'A 
■og'A 
■og'A 
.0954 

.0854 

.12'A 

.og'A 

4-5° 


CATSUP. 

•  Per  doz. 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  1.15 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 92J4 

Campbell’s — 

No.  8,  2  doz . 8754 

No.  8,  Tobasco . 87*4 

Snider’s — 

No.  16,  2  doz .  1 .95 

No.  8,  1  doz .  1 .20 


KETCHUP. 

Curtice's  “  Blue  Label”  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  in  case .  3.00 

Medium,  25  bottles  in  case .  4-75 

Large,  12  bottles  in  case .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co's — 

Premium,  ys,  12  to  25  lbs . 

Premium,  ys,  12  lbs . 

Caracas,  sweet,  6  lbs . . 

German,  sweet,  12  lbs . 

Auto,  sweet,  6  lbs . 

Cocoa,  y-\b.  cans,  12  lbs.  in  box...- . 

Cocoa,  54- lb.  tins,  6  lbs . 

W.  H.  Baker’s— 

Best  Cocoa,  ^-lb.  size . per  lb. 

“  y2-ib.  “  .  “ 

Premium  Chocolate,  J^s,  12  lbs . 

“  ys,  12  lbs . 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 

“  44  1-5S,  12  lbs . 

Hershey's — 

Milk,  48  5  cent . . . per  box 

Epp's — 

Cocoa.  x/2-\ b.  tins,  7  lbs . 

Van  Houten’s — 

Cocoa,  6-lb.  boxes,  i-lb.  tins . per  tin 

“  6-lb.  boxes,  54-lb.  tins .  “ 

44  6-lb.  boxes,  54 -lb.  tins .  44 

Huyler's — 

Cocoa,  y s,  6-lb . 

41  ys,  6-lb . 

Hooton  Cocoa  and  Chocolate  Co. — 


Pet  lb. 

30 

30 

30 

23 

32 

34 

34 


31 

32  , 
28^ 

29  Vi 
19  Vi 
x9lA 


45 


42 


72 

37  y2 

*9 


■12 — 


Cocoa,  labeled,  ys .  . 38 

Cocoa,  labeled,  is . 40 

Premium  Chocolate,  ys . 33 

Premium  Chocolate,  ys . 35 

Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 

54-lb.  round  cans . 19  2.27 

y-  ib.  “  30  3.60 

i-lb.  “  59  7.08 

\y~oz.  “  50  cans  in  case  .07 

Per  ib. 

5-lb.  “  2.75  .55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 

44  8  to  lb . 28 

Bloocker's  Cocoa  Powder — 

y~ lb.  tins,  2  doz.  in  box . per  doz.  1.88 

54-lb.  tins,  2  doz.  in  box .  “  3.50 

i-lb.  tins,  1  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

xo-lb.  bags,  1  doz.  in  case .  44  .50 

Runkel’s — 

Cocoa . per  lb.  .  33 

Premium  Chocolate .  “  .30 

Vienna  Sweet  Chocolate,  i^-lb.  pkg...  “  .22 

Vanilla  “  %  ib.,  48  to  box...  1.60 

Wilbur’s  Cocoa — 

Breakfast,  54-lb.  tins,  6-lb.  boxes . per  lb.  .33 

44  34-lb.  tins,  6-lb.  boxes .  *  .32 

Wilbur's  Chocolate- 

Sweet  Clover,  J4s,  6-lb . per  box  1 .60 


Lowney's — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  y -lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  y2-\ b.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  y~ lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  J^-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  19 

boxes  in  case,  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  ^ -lb.  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  y~ lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  £-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  £-lb 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54 -lb. 

tins . . . 

Cocoa,  6  lb.  boxes,  12  boxes  in  case,  54- lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  54- lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  y -lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12-lb.  “  6  “  “  .  “ 

“Always  Ready "  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  54 -lb.  tins  44 
54- lb.  tins,  6  lb.  boxes,  12  boxes  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb-  jars,  6-  and  12-lb. 

boxes . 

Croft's  Cocoa.  £s,  2  dozen  in  box . 

“  '  “  y^t  6  lbs.  “  . 

“  “  ys,  6  lbs.  “  . 

“  “  5-lb,  6  cans  44  . 

“  Swiss  Milk  Chocolate,  48  5-c. cakes.. 
“  Premium,  ys,  12-lb.  cakes . 

“  “  y2s,  “  “  . 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

34  lb.  decorated  cans,  12-lb.  boxes.. per  lb. 
y~ lb.  “  “  24-lb.  boxes..  14 

Special  10-c.  packages,  30  to  box.. per  box 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 

“  y- lb.  “  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  34-lb.  cans,  6-lb.  boxes . 

“  y-\b.  “  12-lb.  “  . 

“  54-lb.  “  6-lb.  “  . 

“  £-lb.  “  12-lb.  “  . . . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  34s,  6-lb.  boxes . 

“  54s,  12-lb.  “  . . 

Buster  Brown,  5-c.,  48  cakes . per  box 

3-C-,  72  “  .  “ 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . . . 

54-lb.  “  24-lb.  14  . 

Milk  Chocolate— 

40  3-cent  cakes  in  box,  24  to  halt  case . 

40  14  14  48  to  case . 

24  5-cent  cakes  in  box,  94  to  half  case . 

24  “  “  48  to  case . 


1.65 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz .  6. 

Eagle,  2  doz .  3' 

Challenge,  4  doz .  3  ?5 

Defiance,  4  doz . . . -  3  — 

Magnolia,  4  doz .  4 

Rose,  4  doz . . .  4-o° 

Dime,  4  doz .  3  ®5j 

Winner,  4  doz .  4  00 

Baby,  1  doz.,  glass .  1  -9® 

Red  Cross .  4-x5l 

Peninsular .  4  x5, 

Leader .  3  9° 

Banner,  4  doz .  4  10 

Star,  4  doz .  4  x5| 


EVAPORATED  MILK. 

Peerless,  hotel  size,  2  doz . 

Peerless,  family  size,  4  doz . 

Peerless,  5-cent  size,  4  doz . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . . 

Silver  Cow,  5-cent  size . 6  doz. 

Pet,  10-cent  size,  4  doz . per  case 

Pet,  5-cent  size,  6  doz . . . per  case 

Van  Camp's,  6  doz.,  small . 

Van  Camp's,  4  doz.,  family . 

Van  Camp's,  4  doz.,  large . 


3  $ 

3  ? 

i.6f 

3-75 

3.8c 

2  6c 
3-<*l 
a.5f 
2 .6f 
3.°c 

3  •7< 


IN  WRITING  TO  ADVERTISERS  KINDLY*  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


39 


TOe  Lesley  Delivery  Gar 

eats  only  while  it’s  working ;  its  ill¬ 
nesses  can  always  be  cured  in  a  few 
minutes ;  it  can  work  all  day  and 
all  night  and  during  that  time  can  do  the  work  of  three  teams. 

The  ordinary  delivery  team  is  so  far  behind  in  the  com¬ 
parison  that  it’s  hardly  a  comparison  at  all.  The  Lindsley 
Car  will  carry  1500  pounds  over  thirty  miles  of  rough  road 
on  one  gallon  of  gasoline.  In  all  sorts  of  ways  we  will  prove 
this  if  you’ll  give  us  a  chance. 

J.  V.  LINDSLEY  &  CO. 

Suite  1112  Monadnock  Building,  Chicago 


DOES  THIS  TEMPT  YOU  TO  HANDLE  THE 

OHIO  BLUE  TIP  SAFETY  MATCHES? 

An  independent  safety,  double  tip  match,  that  is  just  about  twice 
as  reliable  as  the  best  other  match  made. 

A  good  profit  on  a  good  thing — isn’t  that  the  ideal  mercantile 
proposition?  All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 


Philadelphia  Office  and  Warehouse,  411  Marshall  Street 

■a  < 

- - - 1 

Mcnuim  msT  emit  win;  ms  me 
wEFmiimsTtitiimBSKsiisiiii  mpim  iisie 

^PRIVATE 
lESTATEi 

COFFEE 

IA.CAUCH0IS8C0.-THE  fULTONMILLS* 
HEWrORR-RHILADELPHIA- CHICAGO. 

ESTABLISHED  185L 


It's  a  Hard  Job,  but  We've  Done  It 

You  know  how  hard  it  is  to  please  all  your  customers  with  coffee.  It  is  natural  for  you  to  find  it  harder 
than  we  do,  because  you  have  a  lot  of  things  to  do  and  we  do  nothing  else.  Private  Estate  Coffee  is  the 
result  of  many  years’ experimenting  to  please  the  popular  taste,  and  it  does  it  so  well  that  we  don’t  know  of 
a  grocer  who  has  induced  a  customer  to  try  it  who  isn’t  still  using  it.  This  is  one  important  reason  for  your 
making  a  leader  of  it,  and  another  is  that  we  share  our  profits  with  you  by  giving  you  Universal  Coupons 
with  every  case . 

F.  A.  CAUCHOIS  &  CO. 

THE]  FULTON  MILLS  33-34  Fulton  Street,  New  York 

Philadelphia  Branch,  139  S.  Front  Street 


Flavoring  Extracts 

Branded  “U.  S.  P.” 


Vanilla 

Lemon  Wintergreen 
Almond  Peppermint 


Ginger 

Orange 

Rose 


are  guaranteed  under  the  National  Pure  Food 
Act  to  be  Absolutely  Pure  Extracts  from 
Choice  Natural  Fruits. 

Recommend  them  to  your  best  trade  for 
your  own  protection.  No  other  dealer 
can  offer  them  any  better  extracts  .... 

Flavoring  Power  Unequalled 


THE  ZIPP  MANUFACTURING  COMPANY 

CLEVELAND,  OHIO 


LAMSON  RAPID 
CARRIERS 


These  Carriers  will 

Give  you  quicker  service , 

Cut  down  your  operating  costs, 

Protect  your  cash ,  and 
Please  your  customers. 

Our  Systems  Department  is  at  your  service 
to  advise  and  report  on  details  of  the  Store  Sys¬ 
tems  best  suited  to  your  needs. 

Write  for  Booklet  E. 

LAMSON  CONSOLIDATED  S.  S.  CO. 


Philadelphia  Office 
500  Penn  Mutual  Building 


District  Offices 
in  all 

Principal  Cities 


Boston  Office 
161  Devonshire  Street 
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HIRES  CONDENSED 
MILK 


Per  case. 


Slivor .  4‘  *5 

Queen .  4.00 

Premium .  3*85 

Blue  Ribbon  _  3.85 

Gold,  tall .  3-75 

Gold,  family...  3- >5 


COCOANUT. 

Franklin  Baker  Co's — 


Per  case 


Brazil,  70  5-cent  packages .  2.50 

“  35  10-cent  “  .  2. 5° 

“  38  5-cent  and  16  10-cent  packages. ...  2.50 

"  18  20  cent  packages .  2.50 

Per  lb. 

“  Shred,  in  pails,  20  lbs . to 

“  “  in  boxes,  25  lbs .  09% 

"  “  in  barrels,  135  lbs . 09 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

“  “  in  boxes,  25  lbs . 09^ 

”  “  in  barrels,  135  ibs . 09 

Premium,  60  lb.  packages,  15  lbs.  to  case  .23 
“  30  %-lb.  “  15  “  -22 

“  3°  U-lb-  and  15  %-lb.  packages, 

15  lbs.  to  case . 22^ 

Schepp’s  Shredded,  %-\b.  pkgs.,  15  lbs.  to  case  .23^ 

“  “  %-\bs . 22% 

Dunham’s,  5-cent  package . 29 

“  %s . 26 

“  %s . 28 

“  %s  and  %s . 26% 


COCOANUTS. 

Franklin  Baker  Co's —  Per  bag 

Porto  Rico,  Jumbo,  80s .  4.00 

San  Bias,  1 00s .  3.50 


CRACKERS  AND  CAKES. 


Bbls. 

.08 

.08 


A.  Exton  &  Co. — 

Butter  Crackers. 

Oyster  “ 

Wine  Scroll . 10 

Cracker  Dust . 08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 


Bxs. 
.08^ 
.08  % 

.io}4 

.08 


S.  Ivins'  Son — 

Bbls. 

Bxs. 

Assorted  Jumbles . 

. 07K 

.08 

Brown  Edge  Water . 

.  10 

Butter  Thin . 

.  12 

Clover  Mixed . 

.08 

Cocoanut  Ripple . 

.  10 

Cookie  Mixed . 

00 

0 

.09 

Crystal  Bar . 

.09 

Fig  Bars . 

.  10 

Frosted  Spiced  Wafer . 

.09 

Fruit  Cookies . 

. 

.09 

Fruit  Gem . 

.08 

Graham  Wafer . 

.  10 

Grandma  Cookies . 

. 08% 

.09 

Honey  Jumbles,  XX . 

Iced  Charter  Oak . 

. °9% 

.  10 

.09 

Iced  Ginger  Tablet . 

.08 

Iced  Honey  Jumbles . 

. 09% 

.  10 

Iced  Penn  Treaty . 

•°7  % 

Iced  Vedette  Wafer . 

.08 

Lemon  Bar . 

. 08% 

.09 

Man-in-the-Moon  . 

.08 

Milk  Lunch . 

■°7% 

Orange  Cookies . 

.08 

Quaker  City  Mixed . 

.08 

Salted  Strips . 

. 08% 

.09 

Saltines . 

.  12 

Soda  Biscuit  XX . . 

.061,4 

Soda  Biscuit  XXX . 

.07 

Spiced  Wafers . 

.08 

Sunshine  Cookies . 

.08 

Water  Crackers  Star . 

. o6>| 

.07 

Package  goods — 

Animals . 

Per  doz. 

Butter  Thin . 

Gingerettes .  1.00 

Gold  Medal  Soda  (small) . 50 

“  “  “  (large) . 90 

Graham  Wafers .  1.00 

Ivinettes . 50 

Milk  Lunch .  1.00 

Our  Ginger  Snaps . 50 

Pink  Tea .  1.00 

Sugar  Snaps..... .  . 50 

Saltona  Biscuit .  1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 
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DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  doz. 

“  44  with  Horse  radish,  p.dz. 

Stone  Pots,  large  size,  1  doz.  in  case,  per  doz. 

44  “  with  Horse-radish,  p.dz. 

Wein  Senf,  in  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar 

44  5  gallon  kegs . per  keg 

Prepared  Mustard,  in  bbls . per  gal. 

44  “  in  15  gallon  kegs... 

44  44  in  10  “  ...  “ 

44  44  in  5  “  ...  “  .25 

“  “  in  2  gallon  pails. ..per  pail 

“  “  in  1  44  ...  “ 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 

“  Sifting  top,  2  doz.  in  case... .per  doz. 

“  with  Horse-radish,  2  doz.  in  case, 
per doz . 


1  i5 
1. 15 
1  *75 
i-75 


•75 

2.50 


•95 

.46 


95 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub 


loaf 


.25 

.26 

.22 

•35 

•32 

.80 

.26 

75 


45 


Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .32%  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 

Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

in  tin  . per  lb. 

i-lb.  tins . per  case 

Camembert,  in  wood  boxes . per  doz.,  2 .75-2.85 

Sap  Sago,  grated,  ready  for  use,  io-oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  100  in  box .  2.25 

Edelweiss,  Romatour  and  Bier-Kase..per  doz.  4.00 

American  Swiss,  No.  1 . loaf,  .16  cut,  .19 

“  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb.  .16 

Limburger  Cheese,  No.  1 . box,  .14; 

box,  14  ;  less . 16 


i-75 


Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  “ 

English  Dairy  Cheese .  44 

Pineapple  (Picnic  size),  6  in  box . per  box 

“  (Gem  size),  6  in  box .  44 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  “  “  “ 

Picnic  size,  2  44  44 

Trial  size .  44 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

“  "  No. 1  “ 

“  Roquefort  “  large  44  44 

44  44  “  small  " 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
**  d'lsigny,  *'  6  “  ...  “ 

Wm.  Tell  brand,  12  in  box . ..  “ 

Neufchatel  (Cow  brand),  25  in  box .  “ 

Star  Cream,  or  Phila.,  12  “  .  ** 

Miniature  Cream,  or  Phila.,  12  in  box..  “ 

Hand  Cheese,  8  doz .  " 

“  4  “  .  “ 

**  4  “  Thuringer .  “ 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  44 

Schutzen  Cheese,  12  in  box .  44 

American  Mountain  Cheese  (Alpen  Kase),  50 

1 -lb.  packages . per  lb. 


.!7 

.16 

•17^ 

3  00 
3.25 


4  50 

2 .40 

1  -35 
1 .00 
1 .00 
2.40 
2.95 
i-45 
i-55 
i-55 
j.40 

■95 
1 .90 
95 
i-35 
.70 

■85 

i-45 

1.25 


.18 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .45 

Wiener  Wurstel,  16  in  tin . . . per  doz.  4.75 

“  8  “  .  “  2.75 

Carlsbad  Speck  (Imported  Bacon) .  “  .32 

Imported  Cervelat  Sausage  (Rolff 's)....per  lb.  .45 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  .  65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner... by  bbl.  .  12  ;  less,  per  lb.  .14 

“  Landjager,  short .  u  .24 

“  44  long .  “ 

“  Mortadella,  Dry .  44  .25 

“  Knackwurst,  25  in  box,  per  box, 

$4-75 . per  doz.  2.40 

44  Cervelat  (E),  50  and  100-lb.  boxes, 

.21^4  ;  less . 23 

14  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less . 21 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .17;  less . 18 

44  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  14;  less . 16 

14  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23^4;  less . 25 

44  Salami  (E),  50  and  100-lb.  boxes, 

.20;  less . 22 

44  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  .1854  ;  less . 20 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .  1 6J4  ;  less . 18 

“  Tongue  Sausage . per  lb.  .18 

44  Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb.  .15 

44  Lachs  Ham .  44  .28 

'*  Petit  Delicatess  Frankfurters,  plain, 

per  doz.  1 .00 

44  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut .  per  doz.  1.00 

44  Lebanon  Beef  Bologna . per  lb.  .  15 

44  Paprika  Speck .  44  .18 

Mettwurst,  half-round .  44  . 16 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . * . per  lb.  .15 

Smoked  Thuringer  Blutwurst .  44  .18 

44  Pfefferwurst .  44  .18 
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Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 

“  44  '  quart  glass  jars.  5.75 

44  44  io-oz.  jars 2.50 

Calves'  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  44  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1 .00 

•  44  44  pints . 

44  44  quarts . 

Lamb  Tongues,  in  glass .  1  60 


Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2.5c 

"  “  10-gal.  keg.  ...  4.51 


Sundries. 


2-T. 

.  Il 

.0 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland—  Pails. 

Mixed,  “Y.  M.,"  %  bbl .  5.50  .60-. 75 

Milkers,  “Y.  M.,”  y2  bbl .  6.50  .75-485 

Mixed,  standard,  bbl . 

“  54  bbl .  5 . 50-6 . 50 

Milkers,  standard,  bbl . 

“  J4  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

44  44  y2  bbl .  8.00 

Milkers,  “  bbl . 

“  44  J4  bbl . 8.00 

Marinirte  Herring,  imported,  about  40  in  pail.  1.25 

Roll  Herring,  imported,  about  25  in  pail .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring . per  pail 

Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

“  “  quart . 35 

“  “  2  quart . 55 

"  "  4  quart .  1.10 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  i .  io 

44  2  quart  tin . . . 60 

44  quart  tin . 50 

Brat-Haring,  4  quart  tin .  1.10 

44  2  quart  tin . 60 

44  quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 

per  doz.  2.50 


German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag 

Green  Kern . per  lb. 

Potato  Flour .  “ 

(  German  Dried  Pears .  “ 

Dried  Mushrooms .  **  .60-1.0 

Juniper  Berries .  4 

St.  John’s  Bread .  '*  .0 

Bay  Leaves .  44  .06-. o 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg  .75 

44  5-lb.  pails . . per  pail  .55 

44  10-lb.  pails .  44  1.05 

Cut  Spiced  Sardines,  10-lb.  pail .  44  .75 

44  44  5-gal.  keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  2.25 

Norway  Anchovies.. 

Original  package . per  y2  bbl.  5.50 

Repacked  in  5-lb.  pails . per  pail  .60 

44  10-lb.  pails . . .  44  1. 10 

“  5-gal.  kegs . per  keg  2.75 

44  J4  lb.  flat  tins . per  doz.  .95 

44  J4-lb.  tall  tins .  44  1.50 

44  i-lb.  tall  tins .  44  2.00 

Fancy  kegs,  keg . 80 

“  y*  keg . 42 

Va,  keg . 32 

44  y-i  keg . 20 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

44  pint  jars . per  doz.  6.00 

44  large  tumblers .  *‘  2.25 

44  small  tumblers .  44  1.25 

Russian  Caviar. 

Per  doz. 

i-lb.  tins . 19*5° 

J4-Ib.  tins .  10.50 

y -lb.  tins . 5.50 

yz- lb.  tins .  2.75 

German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

rS-gal.  keg,  about  500  . . per  100 

10-gal.  keg,  about  300 .  44  3.00 

5-gal.  keg,  about  150 . 44 

10-lb.  pail,  about  50 . per  pail 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  6.50 

10-gal.  kegs . per  keg  2.40 

5-gal.  kegs .  “  1.25 

10-lb.  pails . per  pail 

Imported  Lebkuchen. 

Dampfnusse  (Pfeffernusse) . per  lb.  .18 

Spitzkugeln .  44  .25 


Lebkuchen  and  Bread. 


Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basle r  Lebkuchen, No.  1,  6  44  ...  “ 

“  No.  2,  6  44  ...  44 

44  No.  3,6  “  ...  " 

Amandines,  9-lb.  tins . per  tin 

44  small  tins .  “ 


•30 

•50 

•75 
1 .00 
5-25 
•55 


COTTOLENE. 

30  2-lb.  tins . per  case 

15  4  lb.  tins .  44 

6  10-lb.  tins . .  44 

Freight  prepaid  on  two-case  lots. 


6-5 

6.5 

6-5 


EGGS. 


Nearby,  candled  and  selected,  30-doz.  crates.. 
Western . 


Per 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs.  .1 
44  44  44  ist’s,  40-lb.  boxes  .  1 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 1 


FANCY  GROCERIES. 


Almond  Staple  Paste,  5-lb.  cans . per  lb.  .1 

Anchovies,  in  oil,  2A  bottles .  4.; 

44  44  y  bottles .  3.; 

Anchovy  Paste,  fancy . per  doz.  4. ; 

“  plain . .  44  3.; 

Bouillon,  Burnham,  pints,  2  doz .  3.  j 

44  44  y2  pints,  2  doz .  2.c 

Capers,  Nonpareil,  y2  gal.  kegs .  1. 


7< 


4-< 

5*  : 

4- 


quart,  glass . per  doz. 

”  bottled,  y%  size ....  44 

44  44  y2  size ....  44 

44  44  y  size....  44 

Canton  Ginger,  large  pots,  6-jar  cases. .per  case 
“  medium,  12-jar  cases..  44 

44  small,  24-jar  cases .  44 

Cherries  in  Maraschino,  glass,  1  doz.  case .  7 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz.  . c 

44  44  3  lb.,  2  doz. 44  2. 

Currie  Powder,  pints . per  doz.  3. 

44  4  oz .  44  2. 

44  2  oz .  44  1. 

French  Peas,  extra  fins . per  case  16. < 

44  fins .  44  14. 

44  Moyen’s .  44  12.  < 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12. < 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb. 

“  Dinner  Biscuit . “ 

“  Breakfast  Biscuit . 44 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz.  1 

44  44  y2  pints .  44 

Salt,  stone  jars,  4  doz .  1 . 

Extract  of  Beef,  Morris’,  4  oz . per  doz.  6. 

44  44  2  oz .  44  3. 

44  Anker’s,  120  vials .  4. 

44  44  4  oz . per  doz.  4. 

“  44  8  oz .  “  7. 

44  4  4  16  oz .  44  13. 

Theodore  Marquet  Mushrooms — 

First  choice . .  24. 

Choice,  100  tins . per  case  22. 

Extra,  100  tins .  "  26. 

Hotel,  100  tins .  "  18. 

Truffles,  A . per  tin 


Va- 

Vl; 


Shrimps,  pickled,  small  size .  i . 

Dunbar's,  2  doz . per  doz.  2. 


Per 


Figs  in  Cordial,  Dunbar’s,  1  doz, 

“  Bishop’s,  1  doz 

Crystallized  Ginger,  i-lb.  tins . 

“  lb.  tins . 

Lime  Juice^  Rose’s . 

Victor  Rose  Water . 

‘  ‘  Peach  Water . 

Pitted  Olives . 

Armour’s  Solid  Extract  of  Beef — 

Size  a  jars,  z  dozen  in  case .  4- 

><  4  ••  1  "  .  8. 

"  8  "  1  “  .  15. 

”  16  “  %  "  .  *9 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4  ■ 

“  8  “  1  "  .  8. 

“  16  "  %  "  .  16 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  s 

1  “  medium  “  36  “  .  6 

1  “  large  "  72  "  .  10 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4 

“  16  “  1  "  - .  *4 


Armour’s  Asparox — 

Size  4  bottles,  1  dozen  In  case .  a 

“  12  “  x  “  7 

<«  5  <«  . per  bottle  3 

"  2  fancy  jugs . per  jug  1 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  2 

“  12  “  X  “  7 

«'  5  ••  . per  bottle  3 

“  2  fancy  jugs . P«r  jug  1 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


'  - 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


41 


iv 


The  Wise  Dealer  is  Always  Looking 
for  Articles  Like 

AMMO 

(DRY  AMMONIA) 

because  he  knows  it  pays  to  show  customers  a 
good  thing.  Ammo  is  a  dry,  odorless  pow¬ 
der  until  it  comes  in  contact  with  water,  then 
it  turns  into  ammonia. 

One  io  cent,  can  equals  three  pints  of 
best  liquid  ammonia 

Never  loses  its  strength  or  evaporates  like 
liquid  ammonia.  Put  up  in  handy  sifter-top 
cans,  no  bottles  to  break  and  lose  your  profit. 
Used  from  cellar  to  garret,  from  Monday  to 
Saturday.  Stropg,  steady  seller.  We  are  tell¬ 
ing  your  customers  about  it  and  pushing  it. 
Why  don’t  you?  Your  jobber  can  supply  you. 

THE  FRANK  C.  EBY  CO. 

213=215  E.  Atwater  Street 
DETROIT,  MICH. 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa— 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 

Bought  once,  C  r  of  t  ’  S 
Swiss  Milk  Cocoa  will 

always  be  bought  again , 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENNA. 


WE 


you 

We  know  we  can  make  the  best  Macaroni, 
Spaghetti,  Noodles  and  Pastels  in  the  world, 
but  we  know  we  need  your  help  to  sell  them. 
We  know  you  can  work  with  us  or  against 
us  and  swing  your  trade  either  way. 

So  we  make  it  to  your  interest  to  recom¬ 
mend  our  goods  —  not  only  because  they 
will  build  you  a  good  trade  but  also  be¬ 
cause  our  terms  to  you  are  the  best. 

Besides  the  regular  profit  every  case  has 
additional  value  for  you  in  Universal  Cou¬ 
pons.  You  can  exchange  them  for  hun¬ 
dreds  of  useful  articles. 


Vienna  Baking 
Company 

Philadelphia,  Penna. 


WASHBURN-CROSBY  CD’S 


Gold 

Medal 

Flour 


fjjl 

■N&otJV 

URN-CROSBYCC;. 

■jjgm 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


"\ 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 


I 
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FLOUR. 

Per  bbl. 

King  Midas .  £.60 

Gold  Medal .  °-45 

Melbourne .  ~-25 

On  Top .  6.50 

Ceresota .  ~-5° 

Pillsbury’s  Best .  6*35 

Taylor’s  Fancy .  5-5° 

Semper  Idem .  4-°° 

Pride  of  the  West .  5-25 

Sunbeam .  5*  *5 

Quaker  City .  5*75 

Self-Raising  Flour. 

Franklin,  30  packages .  3-5° 

Hecker’s  Superlative,  32  packages .  4-32 

Pancake  Flour. 

Aunt  Jemima,  36  packages . 

Purina,  36  packages .  3* 00 

Hecker's  Flapjack,  24  packages .  2.10 

Uncle  Jerry,  40  packages . 


Buckwheat  Flour. 

Hecker’s,  64  packages .  4-6° 

“  32  packages .  4- 10 

Fancy,  125-lb.  sacks . per  100  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  bag. 

White,  granulated,  100  lbs .  2.45 

Yellow,  granulated,  100  lbs . . .  2.45 

41  table,  100  lbs .  2.35 

Western,  yellow,  granulated,  100  lbs .  2.10 

Quaker,  Best,  1  and  3  doz .  1.20 

Farina — 

Hecker's,  24  is . per  case  1 . 50 

Schumacker’s,  24  packages .  “  1.20 

Beans—  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .05% 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.50 

Extra  choice,  grain  bags .  2.40 

Medium,  fancy,  grain  bags .  2.50 

Pea,  fancy,  grain  bags .  2 . 40 

44  Michigan,  grain  bags .  2.45 

Red  Kidneys .  2.10 

Peas — 

Green .  2.40 

Scotch .  2.60 

Split,  yellow .  2.20 

“  green . 

Lentils —  Per  lb. 

000000,  110-lb.  bags . 04H 

Less  quantity . 05  J4 

Shaker  Corn — 

Fancy,  barrels . 05% 

Less  quantity . 06 

Hominy — 

Lea's  Breakfast,  10  packages . per  case  1.65 

“  Pearl,  100  lbs . per  bag  2.45 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1.40 

Western  Pearl,  100-lb.  bags . 

“  Grits,  xoo-lb.  bags . 

Barley — 

OO . 05% 

No.  3,  100  lb.  bags .  2.75 

Noodles—  Per  case. 

Climax,  24  10-c.  packages,  assorted .  1.20 

“  48  5-c.  packages .  1.30 

"  assorted,  24  5-c.,  12  10-c .  1.30 

Smith’s,  30  10-c.  package* .  1.90 

44  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1.55 

“  5-c .  1.55 

“  10-c .  1.55 

Oatmeal — 

B . per  bbl. 

B,  ioo-lb.  kegs . per  keg  4.00 

Oaten  Goods —  Per  case. 

Avena,  18  packages .  1.50 

Banner  Oats,  20  packages .  4.00 

H.  O.  Oats,  12  packages .  1.50 

Mother’s,  18  packages .  1.62J4 

,4  36  package* . r. .  3.  *5 

Quaker,  18  small  size . . .  1.50 

44  20  large  size .  4.35 

Rolled  Oats — 

Avena,  180  lbs . per  bbl.  6.75 

“  90  lbs . per  keg 

Standard,  180  lb.  bbls . 

“  90-lb.  bags . 

Sago- 

Fine,  bags  about  160  lbs . 03% 

50-lb.  lots . 04 y8 

Admiral,  pearl,  24s . 07^ 

Tapioca — 

Instantaneous,  50  is . o8J4 

Colburn’s  Hasty,  36  packages . 06^3 

Minute,  %  gross . per  box  2.85 

Flake,  about  125  lbs . per  lb.  .04^ 

“  less  quantity .  **  .04% 

Pearl,  150  115* . f .  “  .03^ 

“  less  quantity .  **  .04 
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Cook’s  Malto  Rice,  36  2-lb.  packages.. .  4.20 

Force  Food,  36  packages .  3.20 

Mapl  Flake,  36  packages .  4-°5 

Malta  Vita  Corn  Flakes,  36  packages .  2.85 

<l  Wheat  Flakes . 

Post  Toasties,  24  packages .  2.85 

Shredded  Whole  Wheat,  50  packages .  5- 00 

“  “  25  packages .  2.60 

Cream  Wheat,  36  packages . 

Cook’s  Flaked  Rice,  24  packages .  2.55 

Wheatlet,  30  packages . 

Wheatena,  36  packages .  4-5° 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  36  packages .  i*43 

Pettijohn's  Food,  18  packages .  1  •  75 

Presto,  18  packages .  i«S7 

Quaker  Puffed  Rice,  36  packages .  2.65 

“  Wheat  Berries,  36  packages .  *-7° 

Triscuit,  30  packages .  2.50 

Kellogg’s  Toasted  Corn  Flakes.  36  packages..  2.80 
Zest,  24  packages,  15-c.  size,  with  china .  2.25 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Sparkling .  1 . 10 

“  Acidulated .  1.10 

Cox’s,  large .  I-571'£ 

“  small . 95 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s .  i*35 

44  small  . 95 

Bromangelon,  assorted,  3  doz . 87^ 

Fruit  Puddine,  2  doz.,  assorted  flavors . 80 

Jell-O,  assorted  flavors,  2  doz . 87 

Jell-O  Ice  Cream  Powder,  2  doz . 97/4 

Jellycon,  1  doz . 87^ 

“  assorted  flavors,  2%  doz . 87^ 

Chalmer’s,  shredded . 95 

“  granulated .  1.00 

Mothers’,  small,  1  doz . 45 

“  large,  1  doz . 90 

Cooper’s . 85 

Tryphosa . 95 

Imperial  Wine  Jelly . 95 

“  “  . per  gross  11.00 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case  2.70 

Puddine,  assorted,  2  doz... .  * 4  1.65 

D-Zerta  Jelly,  assorted,  2  doz . 90 


CEREAL  SPECIALTIES. 


Ralston  Hominy  Grits,  36  2-lb.  pkgs.,  per  case 

44  Barley  Food,  24  2s .  “ 

44  Health  Food,  24  as .  “ 

Purina  Cream  Graham . per  bbl. 

44  Whole  Wheat  Flour,  20  5s . per  case 


MACARONI. 

Per  lb. 

Larosa  Alphabets,  square,  25  pkgs . 05 

Elbows,  square,  25  pkgs . 05% 

Macaroni,  long,  25  pkgs . 05 

44  square,  25  pkgs . 06 J4 

Spaghetti,  long,  25  pkgs . 05^ 

Vermicelli,  square,  25  pkgs . 05^ 

Macaroni,  bulk,  25  pkgs . 05^ 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7.00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  1.25 

Alarm  Money  Drawers .  1  .'50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3-5° 

Barrel  Covers,  19  in .  3.00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  1%  to  2  in . 1.50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45 .00 

Less  25  per  cent,  discount. 


Scoops. 

Indestructible,  No.  4 . per  doz. 

“  No.  5 .  “ 

“  No.  6 .  “ 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz. 
“  “  No.  4...  44 

44  44  No.  5...  “ 

X  Quality,  No.  3 .  44 

44  No.  4 .  “ 

0  No.  5 .  “ 


9.00 

12.00 

15.00 

4.20 
5-40 

7.20 
2.60 
3.00 
3- 40 


Counters. 


Sherer 

s  Eclipse  Counters — 

No. 

Length. 

No.  of 
Drawers 

Each. 

.  9 . 

8K- 

ioj4. 

3-05 

. i5 . 

3-85 

. 18 . 

3.00 

I4J4- 

16^. 

. 24 . 

,  35.00 

4.10 

18  K 

. 27 . 

2.70 

20  Vi 

. 30 . 

.  45-00 

2.70 

Capacity  of  Drawers,  40 

to  60  lbs.  each. 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  2  doz.  in  case . p  r  d*  z.  .90 

Tins,  Keyed  (Jewel),  2  doz.  in  case.  “  .90 

Large  cartons  or  tins,  2  doz.  in  case.  "  2.00 

Dime  Tumblers,  2  doz.  in  case .  44  .90 

Bulk,  15  lbs . per  lb.  .15 

Thredded  Fish. 

Thistle,  24  packages . 65 

Swansdown,  2  doz . per  doz. 

Osprey  .  2  doz .  “ 

Swift  &  Co. — 

Talisman  brand,  20-lb.  boxes . per  lb.  .io}4 

41  cartons . per  case  1.50 


Fresh  Codfish  Steak. 

Swift  &  Co. — 

Talisman  brand,  24  i-lb.  tins . per  case  3.80 


New  Mackerel. 


200  lb.  100 lb.  50  lb.  IO  lb. 


22.00 

I7.OO 


II.60 

9.  IO 


6.00 

4-75 


i-35 


Count 
(about) 
to  bbl. 

Ex. Norway,  No.  1.. .170-190 
Ex. Norway,  No.  2. ..270-290 
Ex. Norway,  No.  3. ..325-375 
Ex. Norway,  No.  4. ..410-460 
Ex. Bloaters,  XXX..  90-  95 

Ex. Bloaters,  XX _ 100-110  30.00  15.60  8.00  1.75 

Ex. Shore,  No.  1 . 

Med.  Shore,  No.  1.. .170-190  17.00 
Large  Shore,  No.  1..1 10-130 
Extra  Irish,  No.  2. ..325-375 
Medium  Irish, No. 2. .375-450 
Small  Irish,  No.  2. ..475-525 
New  Medium  Shore. 160-180 
New  Large  Shore. ...110-130 
Large,  No.  2 . 210-220 


9.10  4  75 


17.00 

16.00 


15.00 


9. 10 
8.60 

8. 10 


75 

50 

25 


1. 10 
1.05 
1 .00 


16.00  8.60  4.50  1  05 


Lab.  Split,  Lg.  No.  1. 
Lab.  Split,  Lg.  No.  2... 
Shore,  Round,  Large.. 
Shore,  Round,  Med  ... 


Herring. 

200  lb.  IOO  lb 


50  lb.  10  lb.  8  lb. 


7.00 

4.10 

6.00 

3.60 

5.00 

3.10 

1-75 

•45 

14.00 

7.60 

3.90 

■95 

12.00 

6.60 

3- 50 

.82 

6.00 

3.60 

.81 

.70 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs . 

Gilt  Edge,  40  lbs . 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish — 

12  3s,  wood  boxes . . 

12  2S,  44  . 


.08 


.07 

.06 


24  IS,  “  . 

10-lb.  boxes . . . 

5-lb.  . 

Cakes,  24  in  fancy  box . per  case 

44  10-lb.  cartons . per  carton 

24  jars,  fancy  box . 


Strips,  40  size,  boxes _ 

“  20  44  . 

Middles,  40  size,  boxes.. 


•13 

Per  lb. 

•  15  'A 

■  '5% 

.  l6 

•15 
.15 
2  .80 
1.20 
3.10 
I.65 


.10^ 
.  12 
•12K 


Dressed  Fish  Bricks. 


Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  White,  i-lb  bricks,  20  lbs . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 08 


Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  keyed,  large  size,  x  and  2  doz.  in  case.  1.50 

44  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1.50 

. 9° 


Screw  Top  Jars,  2  doz.  in  case. 

Loose  Codfish. 


Extra  Large  Georges  Cod .  . 

Large  Bank . 

Medium  Bank . 

Pollock . 

Hake . 

In  original  cases.  450  lbs.,  c.  less. 


.09 

.08 


.07 

.05 

•  04  lA 


Smoked  Fish. 


New  Extra  Scaled  Herring . 

..per  box 

*  n 

•17 

Small  Extra  Scaled  Herring . 

•17 

Boneless  Herring,  fancy  10-lb.  boxes.. 

.12 

Smoked  Salmon,  whole  fish . 

Cromarty  Bloaters,  50s . 

*'  44  IOOS . 

.27 

Swift  &  Co. — 

Per  case, 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2.95 

Talisman  brand  Boneless  Herring,  in  glass, 
ioc.  size,  24  screw-top  jars .  1.80 


Sliced  Halibut. 

Swift  &  Co.,  in  glass,  24  jars .  3.10 

44  24  cartons .  2.10 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  choice,  ring  cut,  50  lbs . 06% 

44  44  5  and  10-lb.  lots . 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  i-lb . 

Fair  N.  Y.  State,  50-lb.  boxes . 07*4 
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Apricots — 

Extra  Choice  Royals,  25  lbs.,  new . 

Choice  Royals,  25  lbs.,  new . 

Oak  Brand,  fancy . i . 

Cherries — 

California,  unpitted,  Black,  25  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . 

Gold  Medal,  loose,  25  lbs . 

Private  Growth,  extra,  cleaned,  36  lbs.. 

cleaned,  30  lbs.  bulk.. 

Peaches — 

Fancy  Muirs,  50  lbs . 

Extra  Choice  Muirs,  50  lbs . 

Choice  Muirs,  50  lbs . 

Extra  Choice,  Yellow,  25  lbs . 

Choice  Yellow,  25  lbs . 

Pears — 

Choice  California,  Bartlett,  25  lbs . 


.09 
.08 
.  12 


3 


Prunes — 


Extra 


Boxes. 

Fancy 

Fancy 

20-  30,  25  lbs... 

Cal. 

Cal. 

30-  40,  25  44  ... 

■08  H 

■°S'A 

40-  50,  25  *•  ... 
40-  50,  50  “  ... 

■°73A 

•  07  V* 

50-  60,  25  44  ... 

■°T% 

■06% 

50-  60,  50  44  ... 

•  07 

.06% 

60-  70,  25  "  ... 

60-  70,  50  “  ... 

70-  80,  25  44  ... 

70-  80,  50  44  ... 

•06  K 

.o6>| 

80-  90,  50  “  ... 
90-100,  25  **  ... 

■°s'A 

90-100,  50  44  ... 
100-120,  50  44  ... 

•°4/4 

Stand. 

Cal. 


Fan 

Greg 


Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50 lb . 

44  2  44  50  lb . 

Cal.  Thompson  Seedless,  50  lbs . . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbs . 

Gilabert's,  Layer,  Valencias,  28  lbs.. 
Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . . 

Gold  Ribbon,  fancy,  36  is . . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . 

44  fancy,  *5  lbs . . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  10  lbs.,  net.. 


CEREAL  COFFEE. 

Postum  Cereal —  Per  d 

15-cent  size,  2  doz .  1.3 

25-  “  1  “  .  2.2 

15- and  25-cent  size,  assorted .  2.5- 

Ralston  Health  Cereal,  36  packages .  3.5- 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers.  5-c.  size,  2  doz .  44 

Tumblers,  10-c.,  Lord’s  Prayer,  2  doz.  '* 
Tumblers,  irat.  cut  glass,  10-c.,  2  doz.  " 


•7 

•4 

.8 

.8' 


INK. 

Arnold’s,  black,  32 . per  bottle  .4 

Continental,  red,  1  doz . . . 31 

“  black,  3  doz .  .2 

Royal,  black,  3  doz.  . 2 

Superior,  black,  3  doz  . 2 

Stafford,  Commercial,  32 . per  bottle  .5 


LAMP  GOODS. 

Per  case  of  6  doz. 
Lamp  Chimneys —  No.  o.  No.  1.  No 

Macbeth  Pearl  Top .  3.90  4.10  4.8 

Acme,  Victor  Top .  3.60  4.20  4.8 

Pure  Flint,  Lustre  Top .  3.00  3.60  4.2 

Crystal,  Crimp  Top .  2.10  2.70  3.3 

No.  o,  Tubular  Lantern  Globes . 5  doz.  2.7 

Cold  Blast . 5  doz.  3.2 

No.  1.  No 

Jumbo  Chimneys,  plain . per  doz.  .75  .8 

44  dec.,  107..  “  .90  x.o 

No.  o.  No.  1.  No. 

Banner  Burners . 45  .55  .7 

No  charge  for  packages. 

Oil  Cans—  Per  d 

1 -gal. ,  glass . 2.2 

1 -gal. ,  galvanized.  Pearl .  1.9 

5-gal.,  Leanox,  spout .  6.0 

5-gal.,  44  spigot .  6.5 

5-gal  ,  Columbia .  7.0 

5  gal.,  Banner .  8.0 

5-gal.,  Climax,  pump .  io-.o 

5-gal.,  Home  Rule,  pump .  12.0 

Lanterns — 

No.  o,  Standard .  4*  7 

No.  o.  Dash .  7- 

Cold  Blast .  8. 


LIME. 

Prepared,  2  doz.  in  case . per  doz. 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb  . 

“  “  44  25-lb.  boxes,  l/2  lb . 
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We  Want  You  to  Sell  This 


0R9 


rut 

6c*TKH0Wn 

/ BUSH  VkCA  *1  f  A 

'^Pkoetfs  E- B-  hooke 

:  or  PARQUET 

AJgW ABASH  fiVE  CHICAfi^J 


There  are  good  reasons  why  you  should.  It  is 
the  finest  floor  wax  ever  manufactured.  Lots  of 
your  customers  have  hardwood  floors,  and  if  you  sell 
Moore’s  Floor  Wax  to  them  ONCE  they  will 
always  buy  it.  To  make  it  worth  your  while  to  tell 
your  trade  about  it,  we  are  giving  you  enough  Uni¬ 
versal  Coupons  with  it  to  entitle  you  to  a  handsome 
premium  with  every  case. 

E.  B.  MOORE  6  CO. 

76  Wabash  Avenue  Chicago,  Illinois 


Ttiese  toons  (he  (Hteaoy  sou 

Egg-O-See  and  E-C  Corn  have 
been  more  widely,  more  system¬ 
atically  and  more  continuously 
advertised  to  your  customers  than 
any  flaked  foods  on  the  market. 
Everybody  knows  what  they  are. 

It  requires  no  effort  to  sell  them. 
Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere 
else  to  get  these  popular  products. 

Egg=0=See  Cereal  Company 


QUINCY 


CHICAGO 


BUFFALO 


TEA,  COFFEE  and  SPICE 
CANISTERS,  BINS  and  CABINETS 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 

We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 


TROEMNER’S  SCALES  and  the 
Star”  Coffee  Mills,  Electric  Coffee  Mills 


WRITE  FOR  CATALOGUE 


MORGAN  CORNELL 


211  DUANE  ST. 

NEW  YORK 


1 

t 
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LYE  AND  POTASH. 

Per  case. 

Banner,  4  doz .  3*  J5 

Babbitt’s  Potash,  4  doz .  3-10 

Lewis’ .  3-tS 

Red  Seal,  2  doz . 

“  4  doz .  3-°5 

Popular,  4  doz .  x-45 


MATCHES. 


Ohio  Blue  Tips — 

Per  case. 

5oq£,  100  packages . 

Ohio  Noiseless — 

Swift  &  Courtney’s — 

Blue  Hen — 

Vulcan  Parlor — 

Per  gross. 

Vulcan  Safety — 

Columbia  Safety — 

Safety . 

Press.  200s . 

. .  1.80-1.90 

“  5°°s .  4  •  5°~4*  75 

America,  200s . . .  1. 30-1. 35 

American  Paraffine,  500s,  extra  quality .  4.15 

Telegraph  blue  head,  5  gross . 60 

Our  Darling,  1  gross,  No.  3,  1,000 .  5.50 

“  gross,  No.  4,  1,000 .  2.75 


— 22 — 

OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

“  Extra,  64  oz .  10.00 

“  Mammoth,  quarts .  6.00 

“  “  y2  pints .  2.20 

“  Extra,  quarts .  5.4° 

**  “  pints .  4. co 

**  “  Yz  pints .  2.15 

Fourees,  19  oz. ,  fluted  bottle .  4-°° 

De  Lucques,  10  oz .  2.40 

Farcies .  3.00 

Queen,  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

“  10  oz .  3  -5° 

California,  quart  tins . •  3-  5° 

pint  tins  . .  2.15 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4.90 

pints,  2  doz .  2.90 

Yi  pints,  2  doz .  1.90 

Rae’s — 

Lucca,  litre  bottles,  1  doz .  n.5° 


8.75 

6.50 

7-5° 


2.40 

2.30 

.65 


MINCE  MEAT. 

Armour’s,  Home-made  style,  Wet —  Per  lb. 

10-lb,  kits . 09^4 

25-  “  . °9 

50-  “  . . . oSK 

100-lb.  bbls . 08 y2 

150-  “  . 0854 

250-  “  . 08 

450-  “  . 07M 

John  Bower  &  Co. — 

Superior,  bbls.  and  y2  bbls . per  lb.  .10 

“  18,  37  and  68-lb.  buckets  ...  “  .10*4 

“  6  10-lb.  buckets . per  crate  6.85 

“  6  5-lb.  buckets .  “  3-95 

“  6  5-lb.  glass  jars . per  case  4.50 

tf  XXX,  18,  37  and  68-lb.  buckets, 

per  lb.  .14 

"  “  6  5-lb.  glass  jars,  per  case  5. 10 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5,  6  glass  jars .  4. 40 

No.  3,  6  glass  jars .  3.10 

No.  18,  37  and  68,  wooden  pails . per  lb.  .13 

Barrels,  halves,  quarters  and  kits...  “  .12^ 

Family,  Seedless —  Per  box. 

No.  5,  6  wooden  pails .  3.65 

No.  10,  6  wooden  pails .  6.25  ( 

Celebrated,  Seedless — 

Bbls.,  y s  and  ys . per  lb.  .08^ 

Wooden  pails,  18,  37  and  68  lbs .  “  .09 

Condensed.  3  doz.  cartons  in  case . gross  11.00 

Condensed,  6%  doz.  in  case . gross  11.00 

Keystone —  Per  lb. 

Bbls.,  y2 s  and  ys . 07^ 

Wooden  pails,  18,  37  and  68  lbs . 08 

Schimmel’s — 

Bbls.,  y2  bbls.  and  30  lb.  kits . 08 

18  and  37-lb.  kanakins . 08 1/2 

10-lb.  kanakins,  6  to  crate . per  doz.  10.95 

5-lb.  “  6  to  crate .  “  6.10 

5-lb.  glass  jars,  6  to  crate .  “  6.45 

Campbell’s,  30-lb.  pails . 08 

Mrs.  Wells’,  bbls.,  l/2  bbls  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  y2  bbls.  and  30-lb.  kits . 04^ 

National,  bbls.,  y2  bbls.  and  30-lb.  kits . 07 

Southwark,  bbls.,  y2  bbls.  and  30-lb.  pails . 05^ 


25-oz.  bottles,  1  doz. 

Finest  Sublime,  quarts,  1  doz. 

“  pints,  2  doz... 

“  y2  pints,  2  doz .  4.75 

“  8-oz.  flasks,  2^4  doz.  7.50 

lt  12-oz.  flasks, a  J4  doz.  9.00 

Sublime,  8-oz.  flasks,  2^4  doz .  6.50 

“  12-oz.  flasks,  iy2  doz .  8.00 

Finest  Sublime,  1  gal.,  10  in  case . per  gal. 

li  5  gal.,  1  or  2  in  case,  “ 

“  1  quart,  40  to  case...  ** 

Sublime,  i-quart  tins,  40  to  case .  2.35 

“  54-ga  1.  tins,  20  to  case .  2.20 

“  1 -gal.  tins,  10  to  case .  2.10 

“  5-gal.  tins,  1  or  2  to  case .  2.00 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents —  Per  case. 

24  4J4-OZ.  bottles .  4-75 

24  8-oz.  bottles .  7-5° 

12  18-oz.  bottles .  6.75 

2  5-gal.  cans . 1 .  22.00 

10  1 -gal.  cans .  23.10 

20  /4-gal.  cans .  24.20 

40  y- gal.  cans .  25.30 

80  % -gal.  cans .  27.50 

Bulk  at  $20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7.25 

Medium  bottles,  2  doz . :...  7.75 

Small  bottles,  4 doz .  8.50 

5-g  .1.  tins,  2  to  case .  26.50 

1 -gal.  tins,  4  to  case .  it. 00 

^4-gal.  tins,  8  to  case .  12.00 

32-oz.  tins,  25  to  case .  22.00 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8.50 

**  pints,  2  doz .  9.00 

"  Y  pints,  a  doz .  4-75 

Oliver's — 

1  doz.  large .  6.00 

2  doz.  medium .  6.75 

2  doz.  small .  4-25 

6  1 -gal.  tins . per  gal.  2.10 

10  y2  gal.  tins .  “  2.20 

20  -gaL  tins .  “  2.25 


American  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz . 55 

“  No.  16,  2  doz . . 90 

“  No.  32,  1  doz .  1.85 

Keystone,  bottles,  2  doz . 90 


OILS. 


Per  gal. 

Stove  Gasoline . 151^ 

Headlight,  150  test . 12^ 
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Paper  Bags. 

Price  per  1,000  and  not  less  than  %  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 


y  * 

«/>  o  • 


W'rtc/i 


o  t£ 
~  2 
'*3 


PAPER. 

Wrapping. 

Manila —  Per  ream. 

15  x  20,  full,  10  lbs..... . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  10  lbs . 37lA 

Special,  15  x  20,  6  lbs . 21 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll—  Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 03 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide . 03^ 

Glazed  silk  parchment,  12,  15,  18,  20  or  24 

inches  wide . . . 03^4 

White  tea,  12  x  16,  reg . per  package  .  14 

Wax  butter .  “  .11 

Parchment  butter,  9  x  12 .  “  .40 


Toilet  Paper. 

Per  case. 

100  5-cent  rolls .  3.00 

100  5-cent  packs .  3.00 

100  10-cent  rolls .  6.50 

100  10-cent  packs .  6.50 


so-g 
x  ‘3 


>*  - 
O  g-2 
ra  V  a 

^  o  c 
c rnn 


a 

>  p. 

£  9 
T  its 

>*  " 


« 


j-T  3 

J:  2^ 

D  C  bfi 

ft,  ^ 


.78 


•43 

.52 

.71 

.88 


i-39 


1.09 
1 .26 


1-95 
2 .29 


3- 97 

4- 4i 

4-79 


1.47 

1.72 

2.08 

2.39 

2.75 

356 

3.8i 

4-32 

4.80 


•  4i 

•  50 
.67 

.85 

1 .04 

1. 19 
138 
1.64 
1.99 
a.  16 
2.56 

3.20 
3.68 

4.17 

4-59 


6  c 

* 

*■  U 

3  Cl 

Union  Bear  A 
matic,  Self-o; 
ing  Square. 

Wolf  Automai 
Self-opening 
Square. 

Record  or  FI 
•  Square,  or  P 
less  Satchel 

•35 

•31 

.29 

•  43 

•37 

•3* 

•  55 

•49 

•45 

•71 

,6x 

•53 

.89 

•  75 

.65 

1.05 

.87 

•77 

1. 21 

1 .07 

•91 

1. 41 

1 .23 

1.03 

1.68 

1.49 

1. 19 

1-83 

1.65 

i-37 

Price  per  1,000  and  not 

Plain  flour  sacks,  12^-lb . 

“  25-lb . 

“  50-lb . 


less  than  500  lots. 
. per  M.  4.00 

.  “  5-75 

.  “  n.25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  “  quarts . .  “  5.75 

“  io-oz.  jars . .  “  2.50 

“  10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails .  “  .90 

“  5-gal.  kegs .  . per  keg  2.00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

“  5-gal.  kegs . per  keg  2^25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

“  Tripe,  in  glass .  “  1.10 

“  Ox  Heart,  in  glass  .  “  1.10 

*'  Pigs’  Feet,  in  glass .  “  1.10 

Russian  Sardines . per  keg  .75 

v“  5-lb.  pails . per  pail  .50 

“  10-lb.  pails .  “  1. 00 


POTATO  CHIPS. 


i-lb.  packages,  bbls.,  25  lbs.. 
Loose,  bbls.,  30  lbs . 


.18 


POPPING  CORN. 


Brad’s  “  Tip-Top  ” — 

Per  case 

50  IO-OZ. 

packages . 

100  IO-OZ. 

“  . 

24  20-oz. 

“  . 

48  20-oz. 

I-X-L,  40 

is,  White  Rice . . 

PEANUT  BUTTER. 

McLaren’s —  .  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1.50 

Large,  1  doz .  2. 75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

“  No.  4  jars,  3  doz . « . 92*4 

Beardsley’s —  Per  doz. 

Small  jars,  2  doz . 90 t 

Medium  jars,  2  doz .  1.25 

Large  jars,  1  doz .  2.25 
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Melon,  Cucumber,  Bur,  Peppfcr — Mango — 
Glass,  per  case  of — 

2  doz.  2  doz. 

y2  pts.  pts. 

4.00  7.00 

Wood,  each — 
i-gal.  2-gal. 

.  kit  kit 

1.70  3-3° 


1  doz. 
qts. 
6.00 


1  doz. 
K  gal. 

II  .OO 


Yz  doz. 
gal. 
10.20 


5-gal. 

kit 

8.00 


10  to  45  gals, 
per  gal. 

1.50 


VINEGAR. 

Duffy’s —  Per  gal 

Pure  Apple,  extra  old,  bbls . 16 

“  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

“  45  grain . . . 15 

Corson’s  Gold  Seal  Cider,  pure  apple . 16 

White  Wine,  90  degrees . . . . 20 

Crown  brand,  pure  cider,  quarts . per  doz.  .90 

White,  distilled,  40  grain . 08 

“  “  45  grain . 09 

“  “  extra  strength . 15 

CrosSe  &  Blackwell’s . per  doz.  a. 00 


PICKLES. 

45  gal.,  1200s . per  bbl.  8.75 

45  gah,  1000s . . .  “  8.50 

10-gal.  kees,  600s .  2.90 

Sweet  Picldes,  500s  to  600s,  5  gal . per  keg  3.00 

1 ,000s,  5  gal .  “  4.15 

“  2,000s,  5  gal .  "  5.25 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal . .  1.75 

Chow  and  Mixed  Pickles,  2  gal . per  pail  1.00 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  2  doz . 85 

No.  8,  Sweet  Gherkins,  2  doz . 87^ 

No.  8,  Sour  Mixed,  2  doz . 87^ 

No.  8,  Sour,  assorted,  2  doz . 87^4 

No.  8,  Chow-Chow,  2  doz . 87% 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz .  3-25 

Chow,  pints,  less  quantity .  3*3° 

Mixed,  less  quantity .  3-3° 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3-3° 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  y2  doz. 
y2  pts.  pts.  qts.  y2  gal.  gal. 

3.25  5.50  4.70  8.35  7.20 

Wood,  each — 

1 -gal.  2-gal.  5-gal.  10  to  45  gals., 

kit  kit  kit  per  gal. 

1.20  2.30  5-50  1 . 00 


provisions. 

Hams,  skinback,  18-20  lbs .  . *45! 

“  14-16  lbs . 12# 

“  10-12  lbs . . . 13 

Picnics,  6-8  lbs . o8fc 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beef,  sets,  city  smoked . 

“  tenders  and  knucks . . 

“  flats . 

tl  air  dried,  sets.... . 

“  “  tenders  and  knucks . 24 

Jersey  Pork,  butt . per  bbl.  18.00 

“  family .  “  20.50 

Breakfast  Bacon,  rib  in . { . 13 

boneless . 14^ 

S.  P.  Bellies,  14-15  lbs . 12^ 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 21 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 

Covered  Hams,  J^-cent  extra;  Covered  Shoulders 
Picnics  and  Bacon,  J^-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . i+y. 

“  (t  12'to  14  lbs . 14 

“  “  14  to  16  lbs . 14k 

“  skinbacks . 15 

Shield  Hams,  10  lb.  average . 13^5 

14  12  “  . 

“  14  "  13 

"  16  "  13 

“  18  "  13 

"  skinbacks . 14 

Picnic  Hams,  5  to  6  lbs . ft........  .08^ 

“  6  to  8  lbs . 08* 

Star  Smoked  Ox  Tongues,  long  cut . 14^ 

“  l<  shortcut . 17 

Beef  Bologna . 08 

Shield  Parafined  Bologna.. . 08 

Berliner  Ham . 09} 


.10 

•3° 


New  Orleans  Luncheon  Meat 

Star  Cooked  Ox  Tongue . > 

John  Bower  &  Co. — 

Honey-cure  brand  Hams,  skinback.... 

“  **  large ......... 

“  **  medium  .... 

**  “  small . . 

lt  Breakfast  Bacon..., . 

“  **  boneless 

Beef,  air-dried,  regular  sets .  .20 

“  insides  and  knuckles . 22 

Ham  Bologna .  io 

Beef  Bologna . 10 

Boiled  Hams . 

Beef  Tongues . per  doz, 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  10  lbs . 

12  lb 


•15 

•15 

•15 

•15 

.14 

.16 


. 24 

8.00  10.00 


14 

i4- 


14  to  16  lbs . 14; 


•14; 

•  I4f 

•  i5i 


.26 


16  lb, 

“  18  lb . 

“  skinned,  18-20  lbs... 

“  boiled,  skinned,  fat¬ 
less  . 

Bacon .  22 

Dried  Beef,  insides . 26 

Beef  Tongues,  short  cut . 20 

Winchester  brand  Hams,  skinned,  all  aver..  .14 
“  “  Picnics . 09 


LARD  AND  COMPOUNDS. 

Pure,  Compounc 
per  lb.  per  lb. 

Tierces,  about  340  lbs . 12  .o8J4 

Plain  tubs,  50  and  60-lb.  cans . 12  .oBjl 

10-lb.  tin  pails,  60  lbs . 12^ 

5-lb.  “  60  lbs . 12^4 

3-lb.  “  60  lbs . 13 

Armour’s — 

Shield  Pure,  60-lb.  tubs .  ‘ixj 

Simon  Pure  Leaf,  3s,  5s  and  10s .  .15;' 

White  Cloud  Compound,  tubs . oT 

“  •“  tierces . 08; 

Vegetole,  tierces . o8;‘ 

4t  tubs . 085 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . i*; 

“  (t  tubs . 13 1 

“  lt  3,  5  and  10  lb.  cans..  .13/ 

Swift  &  Co. — 

Premium  brand,  tierces . 13! 

Silver  Leaf  brand,  tierces . H; 

Jewel,  compound,  tierces . 08 

Cotosuet,  tierces . °9ii 


DRESSED  MEATS. 


City  Dressed  Beef —  Per  lb. 

Choice,  native . . 08  -.10 

Common . . . . 06  -.08 
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CURRANTS 


Pay  40  to  75  Nothing  but  teas,  coffees  and 

Per  Cent.  Profit  sPices  are  as  g°°d  money  makers 

for  the  grocer  who  often  pushes 

other  articles  that  only  pay  5  or  10  per  cent,  profit. 


Contain  75  Per 
Cent.  Food  Value 


They  are  twice  as  nourishing 
as  lean  beef  and  their  use  as 
a  food  is  rapidly  increasing 
as  meats  rise  in  price.  . 

Are  Used  in  50  Women  make  pies,  cakes, 

Different  Recipes  PuddinSs  “d  Asserts  of  all 

kinds  out  of  CURRANTS 
and  will  use  them  more  freely  if  yon  suggest  them, 
as  often  as  you  do  some  less  profitable  articles. 

“Freshen  up  and  push 

CURRANTS’* 


JOHN  BOWER  (3  CO. 

GENERAL  PRO  VI  S  JO  N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  BSTABUSHMRNT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


Beef,  Beef  Tongues,  vjr  A  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  £j[  J£\  ifl  LARD  a  Specialty 

BOILED  HAMS  AIND  BEEF  TONGUES 
XXX  AND  SUPERIOR.  MlNOE  MEAT 
U.  8.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


O  U  R  E  R  S  OB'  HONECY-OURK  BRAND 


the  Old 


Way 

Even  cooked  by  the  old  way, 
which  always  overcooked  the 
edges  or  undercooked  the  centre, 
Onarga  Country  Gentleman 
corn  is  a  mighty  fine  piece  of 
goods,  and  we  will  put  it  beside 
any  corn  on  the  market.  It  is 
the  finest  Country  Gentleman 
seed,  and  there  is  nothing  any¬ 
where  better  than  that. 

When  you  cook  this  corn  in 
the  new  automatic  cooker,  that 
cooks  every  grain  alike,  and  all 
just  right,  you  have  a  brand  of 
corn  to  push,  to  demonstrate,  to 
window  display,  to  be  proud  of. 


Look  into  it. 


IROQUOIS  CANNING  CO. 

ONARGA,  ILLINOIS 


\ 


We/\ake  it  Just  the  Same  To  day. 
Remember  “It  IS  Pure” 

ATTYORE,  Sl  SON  -  Philadelphia 


YEARS  AGO 
We  Used  NO  Adulterants 
or  Chemical  Preservatives 
in  Making 
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Western  Dressed  Beef- 

Choice,  native  cattle . °°  “•I° 

Common  to  fair . °6 

City  Dressed  Veal — 

Prime .  -.12 

Good  to  choice .  ”• 10 

Dressed  Hogs — 

Pigs . 09K-.IO 

Hogs,  heavy . °9%  • 10 

“  180  lbs . 09%-.  10 

“  160  lbs . 09K-.10 

“  140  lbs . 09&-.10 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good .  ”• °9 

“  “  culls  .  “-°8 

Sheep,  choice .  -.08 

“  medium .  ~-°7 


BUTCHERS’  SUNDRIES. 


Fresh  Steer  Tongues.. 

Cow  Tongues . 

Calf  Heads,  scalded  .. 


Calf  Livers.. 


Beef  Livers.. 


0 

00 

1 

0 

.50  -  . 70 

•  50  -  •  75 

.per  pair 

.60  •  -  .  90 

.per  doz. 

-1. 00 

..  per  lb. 

.20  -  .25 

.per  doz. 

-1 .00 

-  .06 

.per  doz. 

.50  -  .65 

...per  lb. 

.03  -  .05 

-  *4 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 10 

44  “  western . 


.20 
.  12 
.  10 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  Per 

Western,  young  hens,  8  to  10  lbs . 24  -.27 

l<  young  toms,  15  to  17  lbs . 24  -.27 

Old  hens  and  toms . 23  -.25 

Common  to  good  ...  . 20  ~-23 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  --25 

Philadelphia,  fresh  killed,  2%  t0  4  lbs. 

to  pair . 22  ~‘25 

Philadelphia,  fresh  killed,  3  to  3J4  lbs. 

to  pair,  fancy . 22  _-25 

Western,  4  to  4^  lbs.  to  pair,  fancy . 18  -.20 

44  3  to  2%  lbs.  to  pair,  fancy . 18  -.20 

44  fair  to  good . »5 

Fowls — 

Western,  fancy . *5/4~* 

Heavy  Roasters,  4  to  5  lbs . 18  -.20 

Fair  to  good . 16  -.18 

Old  cocks . 10  -.11 

Western  capons,  fancy . 

44  small . 

Squabs—  Per  doz. 

Prime,  large,  fancy .  3.00-3.50 

Mixed, .  2.50-3.00 

Dark . . .  1  25-1.50 


LIVE  POULTRY. 

Per  lb. 

opring  Chickens,  nearby,  il/2  to  2  lbs . 15  -.16 

Large  Springers . 15  -.16 

Fowls . 14  -.15 

Roosters . .10  -.iol/2 

Ducks . 11  -.13 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 


Small,  or  No.  1,  2  doz . 

■  85 

1  doz . 

•  85 

Large,  or  No.  2,  1  doz . 

(< 

I.40 

i-lb.  cans,  1  doz . 

4.OO 

2-lb.  cans,  l/2  doz . 

3-75 

3-lb.  cans,  y2  doz . 

n 

5-40 

5-lb.  cans,  x/2  doz . 

a 

8.  70 

SAUER  KRAUT. 

Extra  quality,  50-gal.  tierces .  8.00 

“  15-gal.  kegs .  2.75 

Victory,  extra  fancy.  No.  3,  2  doz . per  doz.  .82^ 

Spring  Garden,  fancy.  No.  3,  2  doz....  44  .80 

Compass,  No.  3,  cans,  2  doz . 67J4 

Casks,  50  gals.,  long  cut .  6.75 

Bbls.,  30  gals.,  long  cut .  5.65 


PLUM  PUDDING. 

Richardson  &  Robins —  per  doz> 

Individual  size,  x/2  lb . 95 

Round  conical,  with  key,  No.  1,  1  doz .  2.35 

“  No.  2,  1  doz .  4.20 

“  “  No.  3,  y2  doz .  6.30 

**  “  No.  4,  34  doz .  8.15 

P.  P.  Sauce,  No.  1, 2  doz .  I-5o 
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Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.00 

No.  1,  cans,  1  doz .  2.25 

No.  2,  cans,  1  doz .  4.00 

No.  3,  cans,  y2  doz .  3.25 

No.  4,  cans,  y2  doz .  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies —  Per  doz. 

No.  32,  jars . 97 V* 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . . . . 88 

Schimmel’s,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 72^ 

“  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 13 34 

National,  30-lb.  pails . .09 

Southwark,  30-lb.  pails . 0634 

4j4-lb.  toy  pails,  y2  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

44  Southwark,  No.  3,  tins .  1.00 

44  No.  5,  toy  pails .  2.70 

44  30-lb.  pails . per  pail  1.08 

44  20  lb.  crocks .  .  .  . per  lb.  .07^ 

44  Schimmel’s,  30-lb.  pails .  44  .06 

Prune,  30-lb.  pails .  44  .07^ 

Peach,  30  lb.  pails .  “  .07 

Jams — 

Schimmel’s,  pure,  jars,  2  doz..„ .  1.70 

Southwark,  assorted,  jars,  2  doz . 93 

Orange  Marmalade — 

Hartley’s,  imported .  1.80 

Schimmel’s,  pure .  1.65 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers .  .  4.00 

^-lb.  41  2.25 

Curtice  Bros.  Preserves — 

Cherries,  jars .  4-85 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4.60 

Apricots,  peeled,  jars .  4.85 

Pineapple,  jars .  4 . 60 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  sz.  10c. sz.  25c.  sz. 

Essence  Peppermint . . . 85  1.95 

Castor  Oil . 45  .85  1.95 

Sweet  Oil . 40  .85  1.95 

Spirits  Nitre . 45  .85  1.95 

Spirits  Camphor . 85  1.95 

Spirits  Painters'  Commercial...  .45  .85  1.95 

Paregoric . 45  .85  1.95 

Glycerine . 45  .85  1.95 

Syrup  Squills . 45  .85  1.95 

Syrup  Rhubarb . 45  .85  1.95 

Syrup  Ipecac . 45  .85  1.95 

Turlington  Balsam . 45  .85  1.95 

Golden  Tincture . 45  .85  1.95 

Tincture  Arnica . 45  .85  1.95 

Balsam  de  Malta . 45  .85  1.95 

Bateman  Drops,  rd  bots . 45  .85  1.95 

Godfrey’s  Cordial,  rd  bots . 45  .85  1.95 

Turpentine . 45  .85  1.95 

Machine  Oil . 45  .85  . 

Laudanum,  15c.  size . per  doz.  1.20 

44  25c.  size .  44  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . . . per  lb.  .03 

Beef  Capsules,  Anker’s .  3.00 

Borax,  powdered,  bulk . per  lb.  .07 

44  lump,  bulk .  .06 

44  20  Mule-Team,  pure,  24  1  lb. ..per  case  2.40 

"  “  “  48  ^  lb..  “  2.60 

“  “  "  96  y  lb..  “  2.80 

Butter  Color,  W.  &  R . per  doz.  2.00 

Bull’s  Cough  Syrup .  “  1.90 

Bluestone,  bulk . . . per  lb.  .06 

Copperas .  “  .01 

Camphor,  gum,  i-oz.  blocks .  44  .60 

44  flakes,  250-lb.  bbls .  44  .02 y 

“  44  less  quantity .  44  -°3K 

44  Tar  Balls,  250-lb.  bbls .  44  .02% 

44  4  4  less  quantity .  44  .03 

Castoria,  Fletcher’s . per  doz.  2.80 

44  Pitcher’s .  4%  .85 

Carbonate  of  Ammonia . per  lb.  .11 

Epsom  Salts .  “  .01^ 

Glauber  Salts .  44  .01  y2 

Glue,  ordinary .  “  .09^ 

44  white .  41  .20 

Gum  Arabic .  44  .50 

Haarlem  Oil . per  doz.  .35 

Husband’s  Magnesia .  14  2.85 

Jamaica  Ginger,  Hires’,  flasks .  44  .90 

Licorice,  P.  &  S.,  5c.  stick,  imported,  44  .36 

44  M.  &  R.,  5-lb.  boxes . per  lb.  .23 

“  “  lozenges,  5-lb.  boxes  “  .27 

44  4s,  6s,  8s,  1 2s,  16s,  5-lb.  boxes  44  .24 

44  root . *  44  .11 

Putty,  25-lb.  cans . per  100  lbs.  1.60 

“  50-lb.  cans .  44  1.55 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz.  .35 

44  44  ioc.  size ...  44  .75 

Paris  Green,  100-125-lb.  kegs . per  lb.  -2434 

44  3^-lb.  packages .  “  .29 

“  -lb.  packages .  44  .28 

44  1 -lb.  packages .  44  .27 

Rosin .  “  .03^ 

Roach  Powder,  Omega,  4-oz.  cans . 80 

“  44  . per  gross  9.00 

Roachsault,  ioc.  size .  per  doz.  .80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  .o6y 

44  granulated,  about  100-lb.  kegs  “  .o6y 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.55 

44  100-lb.  bags .  2-35 

44  less  quantity . per  lb.  .0334 

Venetian  Red . 44  .01 

Whiting .  “  ,02 
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Goff's —  Per  doz. 

Cough  Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3- 50 

Worm  Syrup,  15c.  size .  1.20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  ioc.  size .  .75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . 40 

NO.  IO .  ne 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine . 80 

Quinine  Capsules . 75 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbine .  18.00 

14  Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans .  6.00 

44  large  cans .  16.00 

Young's  Kidney  and  Nerve  Powders .  2.00 

44  Fattening  and  Condition  Drops .  4.00 

44  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax . . .  “  .03 

Silver  Sand . per  bbl.  1.225 

Tar,  pints . per  doz.  .75 

44  quarts .  44  1.00 

44  gallons . each  .30 

44  Vt.  bbls .  “  3.50 

44  Dbls .  **  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  1  -lb.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2.00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, ioc.  size  .75 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  toe.  size . 90 

25c.  size .  2.00 

35  c.  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 

Blackberry,  Orange,  Peach,  Pear,  Pine- 
■—  apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size 
15c.  size 
25c.  size 

Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 

No.  2,  Vanilla  and  Rose . 

No.  2,  Lemon  and  assorted . 85 

No.  4,  “  44  .  2.00 

No.  4,  Vanilla .  2.25 

Assorted  cases,  Nos.  1  and  2 . .  10.80 

Nos.  1,  2  and  4 .  11.80 


.85 

*•75 


•45 

.90 


pts. 


qts.  y2  gals.  gals. 
3.00  6.00  12.00 

5.00 
4.00 


2-5° 

2.00 


10.00 

8.00 


1.60 


3.00 


6.00 


•75  5-5°  10.00 


Bulk. 

XXX  Vanilla .  i.50 

XX  Vanilla .  1.25 

X  Vanilla .  1.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00 

Peach,  Rose,  Apricot, 

Violet .  1.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25 

Tea . 

Kitchen  Queen — 

Extract  Vanilla,  No.  25 .  2.00 

44  No.  2X . 80 

“  No.  X . 45 

Extract  Lemon,  No.  25 .  *-75 

41  No.  2X . 80 

“  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla .  1.75 

44  Lemon .  1.75 

Select  Vanilla . 85 

44  Lemon  . . 85 

44  assorted . 85 

“  small  size . 45 


2.25  4.00 


7-50 
7.00 
Per  doz. 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair’s  Liquid  Rennet .  1.10 

“  Rennet  Tablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1.50 

Hanson’s  Junket  Tablets,  3  doz . 73 

Union  Tablets,  3  doz . 45 


CIDER. 

Corson’s —  Per  gal. 

Barrels . 14 

V2  barrels . 16 

Kegs  . , . 19 

Bottled  Cider —  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  qts .  3.50 

44  44  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

44  44  2  doz.  pts .  4-25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

44  44  2  doz.  pts .  4.25 
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CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2.75 

44  boxes,  20  packages . . 

Gee  Whizz,  72  packs . . 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.25 

Spearmint,  20  packs,  100  pieces . 55 


RICE. 

Per  lb 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07] 

Fancy  Head,  100-lb.  bags . 061 

Choice,  100-lb.  bags . £4! 

Prime,  100-lb.  bags . 04$^ 

Japan,  fancy,  100-lb.  bags . . . 

44  choice,  100-lb.  bags . 

Java,  fancy,  polished,  100-lb.  bags . 05& 

B.  Fischer  &  Co. — 


HEAD  I  RICE? 


f  THE  flHEST  CHIDE  P800UCED' 

Packed  Excludiviiy  By 

Icirfcwr  l)Wrlbuf»rs  of  PocKtl  Rice  io 
the  Unj/ed  Stale* 


Fischer’s  Choicest  Head,  i-lb.  bags . 

Queen  Quality,  ex.  fancy  head,  i-lb.  bags.. 

“  44  3-lb,  “ 

“  “  5-lb.  " 

Coronet,  choice  head,  1  lb.  bags . 

**  44  3-lb.  bags . 

Imperial,  choice,  Dom.  Japan,  i-lb.  bags.. 

44  44  “  0  3-lb.  “ 

-  -  -  5-lb.  “ 

Extra  fancy  head,  XXXX,  100  lb.  bags..., 

Fancy  head,  100  lb.  bags.... . . 

Choice  head,  100  lb.  bags . 

Fancy  Java  head.Too-lb.  bags . . 

Fxtra  fancy,  Patna,  100-lb.  bags . 

Siam,  Patna  style,  100-lb.  bags . . . 

Broken,  100-lb.  bags . . 

Fancy  Japans,  100-lb.  bags . 

Choice  Japans,  100-lb.  bags  . 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  2.50 

“  60  5-lb.  bags .  4.00 

44  22  14  lb.  bags .  3.75 

30  10-lb.  bags .  3.75 

44  115  2j4-lb-  bags .  4.00 

Irish  Linen,  250-lb.  bags .  2.50 

44  56-lb.  bags . 65 

44  28-lb.  bags . 35 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls .  2.40 

44  1 80-lb.  sacks .  1.55 

Cheese,  280-lb.  bbls .  2.40 

Packing,  70-lb.  cotton  bags . 40 

44  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2.20 

New  Ivory,  24  large  cartons  to  case .  1.50 

Agricultural,  200-lb.  burlaps . 60 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  2.60 

Less  than  5  bbls.  the  list  net;  5  to  9  bbls  ,  5  percent, 
discount;  10  bbls.  or  more,  7^  per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  doz. 

Campbell’s,  small,  patent  cap,  2  doz . 8754 

Durkee’s,  large,  1  doz .  4. 00 

44  small,  2  doz . 2.40 

Schimmel’s,  small,  2  doz . . 87# 

My  Wife’s,  large.  1  doz .  2.30 

44  small,  2  doz . 1.45 

Snider’s,  pts.,  1  doz .  2.30 


SAL  SODA. 

Bbls.,  375  lbs . per  100  .65 

Kegs,  170  lbs .  ....  per  100  .82# 

60-lb.  boxes,  bulk  or  granulated . .  62 
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THERE  IS  SATISFACTION 

In  handling  a  product  which  you  know  to  be  high  grade.  Gail  Borden  was  the  Pioneer  in  the  condensing  of  Milk.  The  Borden  Products  have  been  Manu¬ 
factured  for  50  years  with  acrupulous  care  for  those  who  demand  the  Best,  and  you  are  safe  in  recommending  the  Borden  Brands  as  the 

STANDARDS  OF  QUALITY. 


BRAND  EVAPORATED 


MILK 


An  Unsweetened  Condensed  Milk. 


ONE  OF  THE 
BORDEN 
STANDARDS. 


BORDEN’S  CONDENSED  MILK  CO. 

EST.  1857  "  LEADERS  OF  QUALITY”  NEW  YORK 


i: 

i  - 


The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 


*5 


The  Biggest  Reason  of  All 

There  are  many  reasons  why  grocers  should  sell  EIectro=Silicon  in  pre¬ 
ference  to  other  less  known  and  less  praised  silver  polishes,  but  we  admit  that 
all  those  reasons  would  be  overborne  in  the  grocer’s  mind  if  Electro=Silicon 
paid  too  little  profit. 

No  matter  how  good  a  thing  is  you  can’t  expect  the  dealer  to  sell  it  unless 
he  is  paid  to. 

But  Electro=Silicon  does  pay  a  profit  that,  so  far  as  we  know,  no  grocer 
has  ever  objected  to.  From  top  to  bottom  it  is  a  splendid  selling  proposition — 
a  perfect  polish  at  a  generous  profit. 

The  yellow  box  with  the  red  lady  on  the  lid. 

ELECTRO-SILICON  COMPANY,  Proprietors,  NEW  YORK,  N.  Y. 


Two  Chances  To  Go  Wrong 

You  have  two  chances  to  go  wrong  when  you  buy  syrup  in  the  ordinary  way : — 

1.  Your  own  inability  to  tell  whether  the  syrup  is  what  it  purports  to  be. 

2.  The  similar  inability  of  your  jobber,  if  you  buy  from  one. 

Judging  syrup  is  an  expert’s  business. 

There  are  no  chances  to  go  wrong  when  you  buy  Karo,  whether  you  buy  through 
a  jobber  or  not.  Karo  is  a  corn  syrup  made  by  us  and  sealed  under  conditions  that 
never  vary.  Neither  you  nor  the  jobber  needs  to  judge  something  you  know  little  or 
nothing  about.  We  do  the  judging,  we  stand  behind  every  tin. 

All  jobbers,  io,  25  and  50  cent  tins. 

Corn  Products  Manufacturing  Co.,  Chicago,  Illinois 
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SAUCES. 

Lea  &  Perrins’— 

Per  doz. 

Snider’s — 

Worcester,  Campbell’s,  No.  8,  2  doz . 

North  of  England,  No.  8,  2  doz . 

. g7 

SEEDS. 

Per  lb. 

Canary  . °4 

“  bush.  . .  2.25 

Caraway . 12 

Celery . • . °9 

Coriander,  bleached . °5 

Flax . °5 

Hemp . 

“  bush  40  lb .  1  *6° 

Mustard,  Brown . °^/z 

Mustard,  Yellow . 06 

Rape . . 

“  bush .  2 -5o 

Poppy,  per  lb . 10 

Sunflower,  per  lb . . 


SODA. 

Bi-Carb. ,  112  lbs.,  kegs . keg 

Bi-Carb.,  bulk,  less  quantity . per  lb. 

Babbitt’s  Soda,  %-lb.  pkgs.,  25  lbs .  ‘ 

Arm  &  Hammer  bd.,  l{s,  36  lbs . 

•*  “  “  lbs.,  36  lbs . 

“  “  “  Va>  l/z,  36  lbs .  “ 

Saleratus,  Babbitt's  bd.,  % s,  25-tb.  bxs. 


1  •  75 

.02^ 

■osH 
•05^8 
•  04% 

•05^ 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  1  doz .  1.5° 

Hires’  Root  Beer,  Carbonated,  2  doz . 87^ 

Hires'  Ginger  Ale,  Carbonated,  2  doz . . . 8754 

Welch's  Grape  Juice,  case  quarts,  1  doz .  4.50 

“  “  “  pints,  2  doz .  4.75 

tl  “  “  j4-pints,  3 doz .  4.25 

“  “  **  3-ounce,  8  doz .  6.00 

**  il  “  ^-gallons,  1  doz....  8.00 

“  tf  fi  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co.—  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2 . 10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  54  gross . .  2.50 

Bon  Ami,  10-centsize . %  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

“  “  “  3  doz . per  doz.  1.45 

“  ( 4  small . per  grois  7.00 

“  **  “  . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 


SOAP — Laundry. 


Bars. 

Acme . 100 

Acorn . 120 

Ark . 100 

American .  72 

Bee . 100 

Best,  Babbitt . 100 

Babbitt’s  New  York  City .  60 

Big  Master .  70 

Brown .  60 

Borax,  Dreydoppel .  40 

Pearl,  Young  &  Co .  40 

Day  &  Frick,  Novelty .  40 

Handsome .  60 

Eavenson,  large . 100 

“  small . 100 

Kirkman's . 100 

Red  Seal . 100 

Swift’s . 100 

Climax . 100 

Circus . . . 100 

Cotton  Oil.  White . 100 

Coal  Oil  Johnny . 100 

Cygnet . 100 

Dobbins'  Electric . 100 

Dewey .  100 

Fairy .  100 

Fels-Naptha . 100 

Five  case  lots  freight  prepaid . 100 

Good  Morning . 100 

Glycerine  Tar . 100 

Gloss . 100 


Less 
than 
5  bxs. 
3-25 

2- 45 
I*7S 
2.80 

3- 9° 
3-45 
3-S2J4 
2.80 
2.40 
2.60 
2.80 

2.80 
2.60 

4.75 

3-75 

3-75 

3.80 
4.00 
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Ivory . 


Old  Mill.. 


Philadelphia,  60  blocks.. 
"  72  “  .. 


Polo . 


tubs . 


Star . 


Toilet  Soaps. 


Castile,  imported,  Conti . 

“  Conti,  original  boxes  . 


Fleur-de-lis.... 


315 

3.80 

7.00 

4.00 

3.00 

I  95 

3-9° 

3.80 

....  100 

3.00 

5.80 

4.00 

4.00 

3-25 

3.80 

1 .90 

3-75 

....100 

3-75 

3-85 

3-9° 

3-3° 

3-75 

2.50 

2-55 

2-35 

2.0734 

2.60 

2.60 

....  60 

1.60 

....  60 

3.00 

2.80 

...  IOO 

3-75 

....120 

2-45 

2.90 

4.60 

3.85 

3-95 

_ IOO 

3. 10 

2-45 

....100 

3.00 

....100 

4.00 

....100 

3-85 

6.75 

4.00 

6. 60 

.60 

4-05 

. lb. 

•*3  K 

. lb. 

.11% 

.70 

4.40 

4-5° 

•45 

10.25 

Maxine  Elliott .  “ 

Oatmeal,  3  cakes  in  box .  “ 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  V -lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  54  gross . gross 

Swift's .  “ 

“  Armour’s .  “ 


8. 10 

325 


.09 
.40 
1  •  75 
3-25 
4.05 

3-50 


Scouring  Soap. 

Day  &  Frick's  Flint,  36  bars .  1.24 

Young’s,  48  bars .  1.80 

Brooks' Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  2.25 

“  Hand,  36  bars .  2.25 

Wrigley’s,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars .  2.35 


3-25 

5.80 

3-57% 

4.00 

4.25 

2- 15 
4.00 
4.00 

3- 95 
3-«5 
3 -75 
3-25 


Soap  Powder. 

Per  case 

Pearline,  36  packages .  2.70 

“  72  "  .  2.70 

tl  100  **  . . .  2.65 

Soapine,  No.  7,  100  packs .  2.3 734 

“  No.  12,  100  “  .  3.90 

'*  No.  17,  36  u  .  2.4254 

Babbitt’s  1 776  Powder,  100  6-oz .  2.25 

Finola,  100  packages .  3.25 

Gold  Dust,  Fairbank’s,  100  12-oz.  packages....  4.00 
“  “  244-lb.  “  ....  4.50 

Naptha  Borax,  100  packages,  large .  4.75 

“  100  5-cent  packages .  3-75 

Kirkoline,  white,  24 large  packs .  3/55 

“  “  100  12-oz.  packages .  3-35 

Young’s  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy.  Washing  Powder,  24  4s .  4.00 

“  “  50  2S .  4.OO 

**  “  IOO  IS .  4  OO 

Nine  O’clock  Tea,  100  packages .  3.15 

I-V  Washing  Tablets,  3  doz . per  doz.  .  43 

Swift’s  Washing  Powder,  100  is .  3.85 

“  “  244s .  3.85 

Penny  wash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine,  100  packages .  3.75 

Old  Dutch  Cleanser,  48  packages .  3.25 

SPECIALTIES. 

Anker’s  Bouillon  Capsules .  3.00 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz. 

Dime  size,  2  and  4  doz . 

54-lb.  net,  tins,  2  and  4  doz.... 

34 -lb.  net,  tins,  2  doz . 

i-lb.  net,  tins,  1  doz . 

6  lb.  cans,  full  weight . 

10  lb.  cans,  full  weight . 

Coleman’s  Mustard,  D.  S.  F. — 
i-lb.  tins . . . 

H-lb.  “  . 

tf-lb.  "  . 

lA->b.  “  . 
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Pepper — 

Bbls. 

Boxes. 

Cans. 

Black,  High  Grade . 

•  15 

•w 

Black,  Low  Grade . 

.11 

•  x3 

White,  High  Grade . 

.28 

■3° 

White,  Low  Grade . 

•17 

.19 

Red,  High  Grade . 

.21 

•23 

Red,  Low  Grade . 

.  l6 

.18 

Cinnamon — 

High  Grade . 

•23 

•25 

Low  Grade . 

.14 

.  16 

Cloves — 

High  Grade . 

•23 

•25 

Low  Grade . 

.18 

.  20 

Allspice — 

High  Grade . 

.1234 

.14^ 

Ginger — 

High  Grade . 

.2634 

.2854 

Low  Grade . 

•x3 

•15 

Mace — 

High  Grade . 

•75 

•77 

Nutmegs — 

High  Grade . 

•30 

•32 

Mustard — 

Yellow,  High  Grade . 

. 19 

.  20 

.22 

Yellow,  Low  Grade . 

. 14 

•15 

•  17 

Brown,  High  Grade . 

McCormick  &  Co. — 

•15  -i7 

Per  doz. 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . 54-lb.  cartons 

54 -lb.  cartons 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice, 54-lb.  cartons 
54-lb.  cartons 

Bee  Brand,  in  canisters,  above  assortment, 

No.  45  size 
No.  90  size 


Mustard — Prepared. 


Campbell’s,  jar,  2  doz . 

Gulden's,  No.  6,  with  spoon,  2  doz . 

“  “  20,  “  “  . . 

Beer  Mug,  fancy,  large  size,  2  doz . 

Lemonade  Glass,  tall,  2  doz . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . . . 

Milk  Jar,  glass  top,  2  doz . . 

Water  Tumblers,  glass,  No.  10,  4  doz . 


Per  doz. 

87  % 


go 

85 

42K 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 0734 

Allspice . 06 

Cloves . . n  /4 

Mace . 48 

Nutmegs,  large . 16 

“  medium . 1234 

Cinnamon  Bark,  Canton... . 12 

“  Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1 . 80 

(t  36  10-cent  *'  .  “  2.70 

Duryea's,  40-lb.,  i-lb.  packages . 0734 

“  20-lb.,  “  . 0734 

Niagara,  40  lb.,  “  . 05 

Cream,  48-lb.,  “  .  3.45 

Kingsford's,  40  lb.,  “  . 07 54 

“  20-lb.,  “  . °7% 

Rex,  40  lb.,  1  lb.  packages . 04 


LAUNDRY  STARCH. 


..per  lb. 


..per  doz. 


Gilbert’s  Laundry,  40-lb  boxes . 

lt  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons . 

Kingsford's,  Pure,  3  lb.  cartons . 

“  Pure  Gloss,  40  i-lb.  packages . 

€t  Silver  Gloss,  12  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs. 

Niagara,  laundry,  50  lb.  bulk . 

“  i-lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs . 

“  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  .  . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starch  Polish,  20  cakes . per  box 

Rex  Gloss,  50  lb.  bulk . 


.04 

.06 
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•05 

.0634 

.06% 

•07X8 

■°6% 

■°7X 

■°4Vi 

•o8K 

.04 

•05 

■°5 

.06 


4-30 

2.20 

5.00 

2.50 


.08 
•50 
•°3  Ya 


Electric  Paste,  54-gross  boxes . 

Magic  Paste,  -gross  boxes . 

Parlor  Pride,  large  size . per  doz. 

“  “  . per  gross 

“  small  size . per  doz. 

Climax  Enamel,  34 -gross . per  gross 

Black  Jack,  34 -gross .  “ 

Rising  Sun .  “ 

Sun  Paste,  5-cent  size .  “ 

“  10-cent  size . “ 

X-Ray  Stove Tolish — 

5-cent  size,  No.  5,  per  box  of  34'5ross . 

Per  box  of  54 -gross . 

14  dozen  to  gross . 

10-cent  size,  No.  10,  per  box  of  34 -gross . 

Per  box  of  34-gross . 

Per  gross . 

F.  F.  Dailey  Co.— 

2-in-i,  smaller  size . per  doz. 

2-in-i,  large  size .  “ 


4.20 

4- 75 
.87- 

10.25' 

.70 

9.40 

7.00 

5- 75 
4.50 

7.20 


1.25 
2.50 
5.00 

2.25 
4*5° 
9.00 


•75 

■•75 


SUNDRIES. 


Bird  Food — 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs .  “ 

McAllister,  36  packs . 


:»s 


Bird  Gravel — 


Red,  quarts,  3  doz.... 
Silver,  pints,  3  doz.... 
“  quarts,  3  doz.. 


Royal  Glue,  1  doz... 
Paist's  Glue,  1  doz.. 


6-oz . 

8-oz . 

io-oz . . . 

12-oz . 

Matting  Tacks — 


No.  11,  “  . 

No.  12,  *•  . . 

G.  B.  Weiss  &  Son — 

Sole  leather,  No.  1 . ~ . 

‘  *  No.  2 . . . 

“  No.  3 . . . . 

Cut  Sole  Leather,  cut  into  taps,  6  ins.  high 

"  "  “  5/4  " 


.05 

.per  doz. 

•3S 

•7= 

•35 

•  7q 

1.85 

.per  doz. 

.42 

** 

•  8c 

oss  case, 

■4- 

.per  case 

■9< 

.per  doz. 

<  • 

.od 

.oC 

tt 

.07 

.08 

.  oc 

.per  doz. 

.IC 

.IC 

.1 

5 

454 

4 

3% 

3 


.2- 


.  2  * 


•45 

.85 

1 .00 

1.90 

3*70 

•23 

.22 

STOVE  POLISH. 

5-4° 

Per  gro. 

2.70 

Enameline  Paste,  small,  ^{-gross . 

i-45 

“  **  large,  “  . 

.90 

“  Liquid,  large,  “  . 

•43 

il  €t  small,  4t  . 

.  4-9° 

Fly  Ribbon . per  gross 

Ely  Paper,  Tanglefoot . per  case 

“  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

“  “  10  cartons. .  “ 

Wax,  White  and  Yellow . per  lb. 


.21 
I*5C 
1.4? 
1.42 
1.25 
1. 1 9 

I. O' 

•9C 

4.8c 


2.2c 

3.0c 

2-35 

•3C 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb. 

**  u  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  “ 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  “ 

Fine  Hemp  Twine,  8  balls  to  lb.  in  5-lb. 

bunches . .  lt 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb . 

Best  Jute  Plow  Line,  8  yds.  to  lb. .  ** 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

“  108  ft.  to  hank .  ** 


1.6* 


"1 


SYRUP  AND  MOLASSES. 
N.  O.  Molasses. 

Extra  Fancy,  No.  668 . 

“  No.  707 . a . . . 

Fancy,  No.  670 . 

Strictly  Choice,  No.  675 . 

Choice,  No.  664.... . 

Good,  No.  679 . 

Cane  Juice,  No.  683 . 

BlackStrap . 

B.  H.  F.,  Horse  Food  Molasses . 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 

Gold  Mine,  in  bbls . 

Fancy,  No.  104 . 

Fancy,  No.  105 . 

Prime,  JNo.  102 . 
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GROCERY  WORLD  A]  STD  GENERAL  MERCHANT 


No  Friends  Among  the  Wheelwrights 


Wheelwrights  don’t  think  much  of  the  “J.  M.”  delivery 
wagon;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning  ;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 

Send  for  catalogue. 

TWENTIETH  and  FILBERT  STS. 
Philadelphia.,  pa.=t;= 


FULTON  &  WALKER  CO. 

XXXXXXXXXXXXXXXXXX^XXXX^S  SSWSXXXXXXXXXXXXX 
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!  “Show  All-Sell  All” 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  can  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  Bin  Co. 

18  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 


When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
them.  Our  bins  are  constructed  of  the  heaviest  tin. 


And  for  Over  fifty  Years  They  have  Proven  Their  “  Metal  ” 

Write  for  catalogue  showing  variety  of  designs 


COFFEE  AND  TEA  BINS 


THAT  PROVE  THEIR  “METAL 


HENRY  TROEMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 
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—33— 


—34— 


—35— 


—36— 


Porto  Rico  Molasses. 


Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  645 . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  668 . 15 

Glucose. 

Three  Star  A,  for  confectionery .  3.00 

Five  A,  for  confectionery .  3.10 


HONEY. 

Domestic,  barrels . per  gal.  .  69 

Selser’s,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz .  “  1.35 

Schimmel's,  io-oz.  bottles,  2  doz.  in  case .  1.45 

“  6-oz.  “  **  “  . 95 

White  Clover,  tumblers,  2  doz . . . 90 


REFINED  MOLASSES  AND 


SYRUPS. 

Jockey  Club  Mason’s  Quart  Jars —  Per  doz. 

4  doz.  in  barrel . 92 y2 

1  doz.  in  case . 95 

Lyle's  Imported,  No.  2  cans,  2  doz .  1.8254 

Globe,  No.  2%  tins,  2  doz .  1.15 

Globe,  No.  5  tins,  1  doz .  2.30 

Banner,  in  jars,  compound .  1.05 

White  Clover,  in  jars,  compound .  1.00 

Purina  Pancake  Syrup,  36  pts . 2.25 

24  qts .  4.00 

1254  gals .  7.00 

“  "  6  gals .  12.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz .  “  2.30 

Karo,  50-cent  size,  14  doz .  “  2.30 


MAPLE  SYRUP. 


Towle’s  Log  Cabin  “Camp”  Syrup — 

Gal.  cans,  6  in  case  . . 

54-gal.  cans,  12  in  case .  . 

‘  Qt.  cans,  24  in  case . 

Pt.  cans,  24  in  case .  . 

Qt.  bottles,  12  in  case . 

Pt.  bottles,  24  in  case . 

Jacket  cans . per  gal. 


Per  doz. 
i3-5o 
7-25 
4-12% 
2.50 
4-5o 
2-75 
1 .00 


Golden  Tree . 

“  medium . 

“  small  . 

Vermont,  gal.  tins . per  gal. 

“  /4-gal.  tins . 

Hazen’s,  qt.  bottles . . 

“  pt.  bottles . 


2.25 

i-45 


■92% 


125 

7-75 

4.00 


2.40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 


Little  Gem,  parlor,  2  string .  2.40 

N  U,  No.  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles . 2.75 

Parlor,  No.  3.  2  tie .  1.85 

Toy . 90 

Whisks,  2  sewed . 90 

Stable,  rattan  centre,  2  tie .  3-5° 

3  tie .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Butter  Dishes. 

No. 

1,  Solid  oval . 

2,  “  . 

PerM 

. 9° 

3,  “  . 

5,  “  . 

1,  Wire  ends . 

2,  “  . 

3,  “  . 

5,  “  . 

Picnic  Plates,  8  in . 

9  in . 

Crates  contain  250  each. 

Clothes  Pins. 

Per  box. 

5  gross . 44 


Egg  Crates. 

Perfection .  1.00 

“  10  sets  fillers . . .  2.35 

Standard,  12  sets  fillers .  1.50 

Star  Egg  Carriers,  2  doz . per  doz.  2.05™ 

“  Trays,  1  M . per  M  2.75“" 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

1 18,  “  single,  protector .  3-®o 

57,  Peerless,  double .  3.65 

61,  “  “  spring  protector .  4.45 

no,  “  single,  “  .  3.30 

80,  Seal  Globe,  double,  swing  protector .  3. 10 

100,  Northern  Queen,  single,  protector .  1.00 

175,  Glass  . .  3.30 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board .  1.35 

142,  Celery  City .  2.75 


Buckets. 

Per  doz. 


O.  G.,  2  electric  hoops .  1.75 

“  3  electric  hoops .  1.90 

Clear,  2  hoops .  1.65 

“  3  hoops .  1.75 

Electric  Cedar,  2  hoops .  2.40 

3  hoops .  2.60 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  1.85 

“  14  qt .  2.00 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

22,  White  corner . 70 

23,  Medium  size .  80 

27,  Large  . 1.00 

13,  Marble,  medium  size . 90 

00,  White . 45 

Handy  House . 42 


Stove  Brushes. 

No.  Per  doz. 

3,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1 . 75 

1,  Grey  fibre,  strap  handle .  1.20 

2,  “  “  1.65 

6,  Extra  quality,  all  hair .  2.75 

Shoe  Brushes. 

No.  Per  doz. 

o,  Mexidan  Fibre . 90 

x,  “  large .  1.30 

4,  Bristle  outside .  1.65 

5,  All  bristle . 1.75 

16X,  All  bristle,  extra  value .  2.15 

18,  All  bristle,  spotted  white .  2.80 


.Whitewash  Brushes. 

No. 

6,  6  in..  White  tampico.., . 

7,  7  >n.,  “  . 

8,  8  in.,  “  . . . 

6,  5  in.,  Family,  extra  heavy . 

8,  6  in.,  “  “  . 

10,  7  in.,  “  “  . . 

12,  8  in.,  “  “  . „ 

6,  5  in.,  A.,  hair  bristle . 

8,  6  in.,  “  . 7. . 

10,  7  in.,  “  . . . 

12,  8  in.,  “  . . 

6,  5  in..  Ideal,  all  bristle,  3  row . 

8,  6  in.  “  “  3  row . 

Dust  Brushes. 

No. 

7X,  Fibre,  wire  drawn  . . 

21,  All  hair,  wire  drawn . 

28,  White,  wire  drawn . 

1,  7  in.,  All  hair,  flat  end . 

22,  7  in.,  Mixed,  round  end . 

11X,  7  in..  All  hair,  round  end . 


Per  doz. 

-  .40 

•  .48 

'  *55  ! 

.  .80 

•  -95 
1. 10 

•  1-25 

.  1.40 

• 


2.05 

2.10 

2.25 


TOBACCOS— Plug. 

Battle  Ax . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar . 

Newsboy . 

Old  Honesty . 

Piper  Heidsick . . . 

Spear  Head . 

Standard  Navy . 

Toddy . 

Vinco . 

Town  Talk . . . 


Per  lb. 

•37 

•37 

•56 

•39 

•39 

•43 

.64 

•44 

•37 

•35 

.38 

.28 


SMOKING  TOBACCO. 

Briar  Pipe . . . 

Duke’s  Mixture . 

Greenback . . 

Green  Turtle . 

G.  &  A.  Navy,  354  oz . 

Honest . 

Polar  Bear . 

Ripple . 

Sensation . . 

Wild  Rose . 


Perl 

.38 


34 

39 


39 

39 

39 


YEAST  CAKES. 


Compressed  . per  doz.  .18 

Magic,  1%  doz.  packages . per  box  .58 

Yeast  Foam,  154  doz .  “  .58 


CL  YOl  OUGHT  TO  KNOW  that  all  Cocoa  made  by  the  Dutch  method  is 

- - - . -  treated  with  a  strong  alkali  to  make  it  darker 

in  color,  and  more  soluble  (temporarily)  in  water  and  to  give  it  a  soapy  character.  But 
the  free  alkali  is  not  good  for  the  stomach.  LOWNEY’S  COCOA  is  simply  ground 
to  the  fineness  of  flour  without  treatment  and  has  the  natural  delicious  flavor  of  the 
choicest  cocoa  beans  unimpaired.  It  is  wholesome  and  strengthening. 

The  same  is  true  of  LOWN^Y’S  PREMIUM  CHOCOLATE  for  cooking. 

*The  Walter  M.  Lowney  Company 


BOSTON,  MASS. 


Ever  Demonstrated  Sardines? 


Have  you  ever  demonstrated  Sardines?  Thought  that  people 
knew  all  about  them  and  it  would  be  no  use? 

They  may  know  enough  about  ordinary  sardines  but  Nor¬ 
wegian  Sardines  are  apt  to  be  new;  it  has  only  been  a  comparatively 
short  time  that  they  have  been  pushed  in  this  country. 

Our  Vita  brand  of  Norwegian  Sardines,  demonstrated  or  not, 
will  find  a  ready  response  among  your  trade.  Tiny,  tender,  silver 
fish,  cooked  by  men  who  know  more  about  fish  than  anybody 
else  in  the  world,  and  packed  in  pure  olive  oil. 

Quite  different  from  the  ordinary. 


444-446  Greenwich  Street,  NEW  YORK 


PEANUTS— FIVE  A  BAG 

Everywhere  you  go  you  hear  that  cry. 
Don’t  you  think  you  should  have  some  of 
the  trade  that  the  peddler  has  ?  If  you 
knew  that  with  an 

Acme  Peanut  Roaster 

you  could  clear  300  per  cent.,  would  you 
not  put  one  in  when  you  learn  that  any 
boy  can  run  it,  and  that  there’s  nothing  to 
get  out  of  order,  and  that  it  will  pay  for 
itself  in  one  month’s  time  ?  We  think  you 
will,  and  we  will  be  pleased  to  furnish  fur¬ 
ther  particulars  and  prices  on  request. 

ATFATT  BROS. 

24  Pearl  ...  Mattapoisett,  Mass 
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Second  Pennsylvania  Food  Law  Test  Case 
Decides  Law  Only  Partly  Bad 

Clearfield  County  Court  in  Second  Bleached  Fruit  Case  Says 
Part  of  Clause  5  is  Unconstitutional,  but  Balance  of  the 
Law  Can  Stand.  Text  of  Decision. 


The  second  of  the  two  test 
cases  brought  under  the  new 
Pennsylvania  food  law  of  19 07 
was  decided  last  Tuesday  against 
the  constitutionality  of  a  portion 
of  the  act.  This  case  was  brought 
in  Clearfield  County,  the  defend¬ 
ants  being  Edward  and  George 
Dougherty,  retail  grocers  of  Du¬ 
bois.  The  charge,  as  in  the  Blair 
County  case  decided  several 
weeks  ago,  was  that  the  sale  of 
evaporated  peaches  bleached  with 
sulphur  was  a  violation  of  the  act. 
The  court  decides  that  a  portion 
of  Clause  5  is  unconstitutional, 
but  unlike  Judge  Bell,  of  Blair 
County,  he  does  not  believe  that 
this  destroys  the  whole  law. 

The  verbatim  text  of  the  Clear¬ 
field  County  decision  is  as  fol¬ 
lows  : — 

OPINION. 

October  3,  1908. 

The  above  suit  comes  into  Court 
on  an  appeal  by  the  defendants  from 
the  judgment  of  a  Justice  of  the 
Peace  in  favor  of  the  Common¬ 
wealth  and  against  the  defendants 
for  $60  and  costs,  being  the  penalty 
prescribed  for  violation  of  the  Pure 
Food  Act  of  June  1,  1907.  The 
case  being  regularlv  on  the  Septem¬ 
ber  trial  list,  was  called,  when  par¬ 
ties  agreed  upon  the  facts  and  sub¬ 
mitted  to  the  Court  a  case  stated  in 
the  nature  of  a  special  verdict,  and 
on  September  28,  1908,  the  law  ap¬ 
plicable  to  these  facts  as  contended 
for  respectively  by  counsel  was  fully 
argued  orally  and  by  submission  of 
briefs. 

The  defendants  are  retail  grocers 
of  DuBois  Borough,  Clearfield 
County,  Pennsylvania,  who  sold 
‘evaporated  peaches,”  which  being 
submitted  to  chemical  analysis 
showed  the  presence  of  a  preserva¬ 
tive  called  sulphur  dioxide.  The  fol¬ 
lowing  paragraphs  of  the  case  stated 
are  quoted  verbatim,  because  they 
contain  the  essential  facts : — 

“Third.  That  the  peaches  sold  as 
aforesaid  by  the  defendant  were 
taken  from  the  box  in  which  they 
were  purchased  by  the  defendant, 
which  said  box  had  a  label  thereon 
containing  the  following  directions 
and  instructions:  ‘For  the  purpose 
of  shipment  the  peaches  contained 
herein  are  preserved  by  the  external 
application  of  sulphur  fumes  which 
are  removable  by  maceration  or 
soaking  in  water.’  Said  peaches 
were  so  preserved  and  the  preserva¬ 
tive  could  have  been  removed  by 
soaking  in  water.  No  such  label  ap¬ 
peared  upon  the  package  in  which 
the  peaches  sold  were  wrapped  or 
contained  when  delivered  to  pur¬ 
chaser.  Fourth.  That  the  analysis 
made  as  aforesaid  of  the  said 
peaches  was  made  without  first  sub¬ 
mitting  the  same  to  the  process  of 
maceration  as  directed  on  label  upon 


said  box.  Fifth.  Sulphur  dioxide 
is  not  native  in  peaches,  but  is  added 
as  a  preservative  and  is  injurious  to 
health.  Sixth.  The  rules  and  regu¬ 
lations  promulgated  for  the  enforce¬ 
ment  of  the  Act  of  Congress,  ap¬ 
proved  June  30,  1006,  known  as  ‘The 
Food  and  Drugs  Act,’  permitted  the 
use  of  sulphur  dioxide  as  a  preser¬ 
vative  in  peaches  and  the  amount 
found  in  the  peaches  in  this  case  is 
less  than  the  amount  allowed  by 
such  rules  and  regulations. 
Seventh.  The  defendants  purchased 
said  peaches  from  a  dealer  residing 
outside  of  the  State  of  Pennsylvania, 
and  received  a  guaranty  in  writing, 
signed  by  the  vendor  who  resides  in 
the  United  States,  to  the  effect  that 
the  said  peaches  were  not  adulter¬ 
ated  or  misbranded  within  the  mean¬ 
ing  of  the  Foocl  and  Drugs  Act  of 
June  30,  1906,  enacted  by  the  Senate 
and  House  of  Representatives  of  the 
United  States  of  America  in  Con¬ 
gress  assembled,  and  the  said 
peaches  were  sold  and  delivered  to 
the  defendant  in  a  sealed  package. 
The  said  guaranty  contained  the 
name  and  address  of  the  vendor. 
Eighth.  The  Commonwealth  con¬ 
tending  that  the  peaches  in  question 
were  adulterated  within  the  meaning 
of  paragraph  5  of  the  Fifth  Section 
of  the  Act  of  June  1,  1907,  P.  L.  386, 
brought  a  suit  for  the  recovery  of 
the  penalty  provided  in  said  Act,  be¬ 
fore  F.  G.  Chorpening,  a  Justice  of 
the  Peace  of  the  Borough  of  Clear¬ 
field,  Pennsylvania,  who  after  hear¬ 
ing  entered  judgment  against  the  de¬ 
fendants  for  the  sum  of  $60  and 
costs,  from  which  said  judgment  an 
appeal  was  allowed  by  the  Court  of 
Common  Pleas  of  Clearfield  County  . 
after  hearing  upon  the  question  of 
the  allowance  of  said  appeal.  Ninth. 
All  the  formalities  which  may  be 
conditions  precedent  to  bringing 
said  suit  under  the  provisions  of  said 
Act  of  June  1,  1907,  have  been  com¬ 
plied  with.” 

The  defendants,  by  their  counsel, 
contend  that  the  above  admitted  facts 
disclose  two  defenses  entitling  thede- 
fendantstoa  reversal  of  the  judgment 
entered  by  the  Justice  against  them. 
First.  That  the  admitted  facts 
bring  the  defendants  squarely  with¬ 
in  the  proviso  clauses  of  the  fifth 
paragraph  of  Section  5  of  the  said 
Pure  Food  Act,  which  reads  as  fol¬ 
lows  : — ■ 

“Section  5.  That  for  the  pur¬ 
poses  of  this  act  an  article  shall  be 
deemed  to  be  adulterated — in  the 
case  of  food:  First.  If  any  sub¬ 
stance  has'  been  mixed  and  packed 
with  it  so  as  to  reduce  or  lower,  or 
injuriously  affect  its  quality  or 
strength.  Second.  If  any  substance 
has  been  substituted,  wholly  or  in 
part,  for  the  article.  Third.  If  any 
valuable  constituent  of  the  article 
has  been  wholly  or  in  part  ab¬ 
stracted.  Fourth.  If  it  be  mixed, 
colored,  powdered,  coated,  or  stained 
in  a  manner  whereby  damage  or  in¬ 
feriority  is  concealed.  Fifth.  If  it 
contains  any  added  substance  or  in¬ 
gredient  which  is  poisonous  or  in¬ 
jurious  to  health:  provided,  how¬ 
ever,  that  no  action  shall  be  brought 
or  sustained  for  violation  of  the  pro¬ 
visions  of  this  section  when  the  ar¬ 
ticle  alleged  to  be  adulterated  is  not 


adulterated  within  the  meaning  of 
the  ‘Food  and  Drugs  Act’  of  June 
30,  1906,  enacted  by  the  Senate  and 
House  of  Representatives  of  the 
United  States  of  America,  in  Con¬ 
gress  assembled,  and  the  rules  and 
regulations  promulgated,  from  time 
to  time,  for  the  enforcement  of  the 
same:  And  provided,  further,  that 
when,  in  the  preparation  of  food 
products  for  shipment,  they  are  ore- 
served  by  any  external  application, 
applied  in  such  manner  that  the  pre¬ 
servative  is  necessarily  removed  me¬ 
chanically,  or  by  maceration  in 
water,  or  otherwise,  and  directions 
for  the  removal  of  said  preservative 
shall  be  printed  on  the  covering  of 
the  package,  the  provisions  of  this 
Act  shall  be  construed  as  applying 
only  when  said  products  are  ready 
for  consumption.” 

Clearly  and  admittedly,  if  this 
proviso  is  operative,  these  defendants 
are  not  guilty  of  anv  offense  under 
this  law  and  are  entitled  to  a  judg¬ 
ment  in  their  favor.  In  the  con¬ 
struction  of  this  Act,  therefore,  we 
have  th£  anomaly  of  the  Common¬ 
wealth  contending  for  the  unconsti¬ 
tutionally  of  at  least  a  portion  of 
the  Act  in  order  to  maintain  their 
action,  and  of  the  defendants  con¬ 
tending  for  the  constitutionality  of 
the  Act  under  and  by  virtue  of 
which  they  are  being  prosecuted. 

IS  then  the  first  proviso  clause  of 
paragraph  5  constitutional  ?  As  will 
be  seen  by  reading,  it  in  effect  em¬ 
bodies  and  enacts  the  provisions  of 
the  National  “Food  and  Drugs  Act” 
by  reference  to  a  generalized  name 
only  and  not  even  by  its  title,  al¬ 
though,  of  course,  it  gives  the  date 
of  passage.  Moreover  this  proviso 
clause  seeks  to  adopt  and  make  ef¬ 
fective)  as  a  part  of  paragraph  5  the 
“rules  and  regulations  promulgated, 
from  time  to  time,  for  the  enforce¬ 
ment”  of  the  National  “Food  and 
Drugs  Act.”  It  is  contended  that 
this  method  of  adopting  and 
enacting  an  entire  Act  of  Congress 
and  of  the  rules  and  regulations  of  a 
commission  for  enforcing  said  Act 
into  our  Act  violates  the  restrictions 
imposed  upon  the  Legislature  by  the 
Constitution,  in  Article  III,  Section 
1,  Article  III.  Section  3,  and  Article 
III,  Section  6.  These  provisions  of 
the  Constitution  are  clearly  intended 
to  require  that  every  law  shall  be 
complete  in  itself  and  that  notice  of 
its  provisions  shall  be  given  in  the 
title  not  onlv  to  the  members  of  the 
Legislature,  but  to  the  public.  It  is 
not  necessary  for  us  to  decide  that 
this  proviso  clause  does  offend 
against  the  provisions  of  Article  III, 
Sections  1  and  3,  for,  to  our  mind, 
it  is  a  clear  violation  of  Section  6  of 
Article  III,  which  provides  that  “no 
law  shall  be  revised,  amended,  ex¬ 
tended  or  conferred  by  reference  to 
its  title  only,  but  so  much  thereof  as 
is  revised,  amended,  extended  or 
conferred  shall  be  re-enacted  and 
published  at  length.”  It  has  never 
yet  been  held  that  a  former  Act  of 
Assembly  in  Pennsylvania  could  be 
later  embodied  into  an  Act  of  As¬ 
sembly  by  reference  to  its  title  only. 

What  then  is  sacred  about  an  Act 
of  Congress,  enabling  it  to  over¬ 
ride  the  provisions  of  the  Pennsyl¬ 
vania  Constitution?  It  seems  to  us 
that  an  Act  of  Congress  should  not 
have  greater  force  than  our  own 
Acts  of  Assembly  in  matters  of  con¬ 
stitutional  construction.  But  in  this 
case  not  even  the  title  of  the  Na¬ 
tional  Act  is  given.  It  is  merely 
known  or  phrased  as  the  “Food  and 
Drugs  Act,”  either  in  the  rules  and 
regulations  of  the  Department  en¬ 
forcing  the  same  or  in  contemporary 
writings  as  a  proper  designation  of 
the  Act.  The  title  of  the  National 
Act  is,  “An  Act  for  preventing  the 
manufacture,  sale  or  transportation 
of  adulterated  or  misbranded  or  poi¬ 


sonous  or  deleterious  foods,  drugs, 
medicines  and  liquors,  and  for  regu¬ 
lating  traffic  therein,  and  for  other 
purposes,”  which  became  a  law 
June  30,  1906,  and  went  into  effect 
January  I,  1907.  It  will  thus  be 
seen  that  the  use  of  the  words  “Food 
and  Drugs  Act”  in  our  Act  of  As¬ 
sembly  is  merely  a  short  phraseology 
designating  the  National  Act.  The 
purpose  of  the  Legislature  in  the 
passage  of  the  Pennsylvania  Act  is  fl 
apparent.  It  was  doubtless  intended  * 
to  make  this  paragraph  uniform  with 
the  provisions  of  the  National  Act 
and  except  for  the  insertion  of  the 
first  proviso  clause  is  almost  a  literal 
copy  of  the  same  paragraph  in  the 
National  Act.  Under  our  Constitu¬ 
tion  we  believe  that  the  uniformity 
intended  to  be  secured  could  only 
have  been  done  by  re-enacting  and 
publishing  at  length  the  parts  to  be 
adopted.  In  effect  the  provisions  of 
the  paragraph  was  an  effort  to  ex¬ 
tend  and  confer  the  provisions  of 
the  National  Act  into  this  Act  by  its 
trade  name  only  and  not  even  by  its 
legitimate  title.  But  this  proviso 
clause  goes  further  and  seeks  to  em¬ 
body  the  “rules  and  regulations 
promulgated  from  time  to  time”  for 
the  enforcement  of  the  National  Act. 

A  rule  and  regulation  of  to-day  may 
be  abolished  to-morrow  by  the 
National  Commission,  thus  render¬ 
ing  the  law  very  uncertain.  As  is 
well  said  by  Judge  Bell,  •  of  Blair 
County,  in  Commonwealth  vs. 
Kephart,  decided  August  20,  1908, 
“to  allow  the  law  to  be  determined 
by  such  bulletins  would  be  to  render 
confusion  twice  confounded.”  We 
agree  with  the  opinion  of  Judge 
Bell  in  said  case  fully  as  to  the  pro¬ 
viso  clause  of  paragraph  5  of  Section 
5,  and  deem  it  unnecessary  to  re¬ 
peat  either  his  logic  or  to  cite  the 
authorities  on  which  he  relied. 
Without  further  elaboration,  we  con¬ 
clude  that  this  first  proviso  clause  is 
unconstitutional  and  void. 

If  we  are  right  in  this  opinion, 
what  is  the  effect  of  striking  out  the 
proviso  (a)  upon  the  paragraph  in 
which  it  occurs,  (b)  upon  the  whole 
section,  and  (c)  upon  the  whole 
Act?  Judge  Bell,  in  his  opinion  in 
the  case  just  cited,  Commonwealth 
vs.  Kephart,  declares  that  the  uncon¬ 
stitutionality  of  this  proviso  destroys 
the  entire  Act,  basing  this  opinion  on 
two  grounds.  First,  that  the  pro¬ 
viso  clause  is  unconstitutional  and 
that  the  whole  Act  shows  that  with¬ 
out  this  proviso  clause  the  entire 
Act  would  not  have  been  passed: 
and  second,  that  it  discriminates 
against  dealers  in  Pennsylvania. 
We  do  not  fully  agree  with  Judge 
Bell  in  this  opinion  and  think  it  too 
sweeping.  In  our  judgment,  with 
the  first  proviso  clause  decided  un¬ 
constitutional,  paragraph  5,  Section 
5,  only  is  destroyed  and  that  the  bal¬ 
ance  of  the  Act  is  operative.  There 
is,  of  course,  room  for  contention 
that  with  the  proviso  clause  decided 
unconstitutional,  the  whole  section 
would  have  to  go,  because  this  pro¬ 
viso  clause  uses  the  language  “that 
no  action  shall  be  brought  or  sus- 
tained  for  violation  of  the  provisions  f, 
of  this  section.”  We  think  the  word  ’ 
“section”  however,  can  fairly  be  said 
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,  _  the  “paragraph”  or  “sub- 

j  division”  in  which  it  appears.  The 
proviso  is  made  a  part  of  paragraph 
5  only.  The  section  has  six  para¬ 
graphs,  one  following  No.  5.  It 
could  not  fairly  have  been  intended 
by  the  Legislature  that  this  proviso 
clause  included  the  entire  section  or 
it  would  have  followed  the  entire 
j  section.  We  think,  therefore,  that  it 
I  can  fairly  be  interpreted  that  the 
|  Legislature  by  this  proviso  intended  ■ 
to  control  only  the  affirmative  por¬ 
tion  of  paragraph  6  of  Section  5 
with  reference  to  that  particular 
species,  manner  or  method  of  adul¬ 
teration,  and  if  said  proviso  is  abor¬ 
tive  by  reason  of  a  violation  of  our 
constitutional  restriction  only,  the 
paragraph  should  go  out  with  it  leav¬ 
ing  the  balance  of  the  section  and  Act 
operative.  The  affirmative  part  of 
paragraph  5  is,  the  re-enactment  of  the 
prior  Pure  Food  Act  of  1895,  and  it 
is  clear  that  the  Legislature  in  so  re¬ 
enacting  in  conjunction  with  the 
proviso  clause  intended  to  limit  and 
1  control  some  of  the  harsh  features 
of  the  former  Act  and  that  it  would 
not  have  been  passed  as  it  is  without 
such  limitation.  It  follows,  there¬ 
fore, ‘from  this  conclusion  with  ref¬ 
erence  to  paragraph  5  that  the  oper¬ 
ative  or  affirmative  clause  of  said 
.paragraph  will  fall  and  that  the  de¬ 
fendant  is  entitled  to  a  reversal  of 
the  judgment  for  this  reason  alone. 

The  second  defense  set  up  by  the 
defendants  under  the  admitted  facts 
is,  that  they  have  a  guaranty  to  the 
effect  that  the  said  evaporated 
peaches  were  not  adulterated  within 
1  the  meaning  of  the  National  Food 
and  Druses  Act,  and  that  this  guar¬ 
anty  bars  a  prosecution  under  Sec¬ 
tion  8  of  our  Pennsylvania  Act. 
The  language  of  Section  8  is,  “no 
prosecution  shall  be  sustained  under 
the  provisions  of  this  Act,  for  the 
selling  or  offering  for  sale,  or  hav¬ 
ing  possession  with  intent  to  sell, 
any  article  or  goods,  as  defined  here¬ 
in,  when  the  same  is  found  to  be 
adulterated  or  misbranded  within 
the  meaning  of  this  Act,  when  the 
accused  can  establish  a  guaranty, 
signed  by  the  person  residing  in  the 
United  States  from  whom  such  ar¬ 
ticle  was  purchased,  to  the  effect 
|  that  the  same  is  not  adulterated  or 
misbranded  within  the  meaning  of 
this  Act,  designating  it,  or  with¬ 
in  the  meaning  of  the  Food  and 
Drugs  Act,  June  30,  1906,  enacted 
by  the  Senate  and  House  of  Repre¬ 
sentatives  of  the  United  States  of 
America  in  Congress  assembled 
Commonwealth’s  counsel  contend 
that  the  word  “or”  should  read 
“and,”  and  that  a  guaranty  to  be 
effective  and  give  immunity  must 
not  only  state  that  the  article  is  not 
adulterated  or  misbranded  within 
the  meaning  of  the  National  Food 
Act,  but  also  within  the  meaning  of 
our  Pennsylvania  Act.  In  other 
words,  Commonwealth’s  counsel 
contend  that  a  guaranty  under  the 
National  Act  alone  is  not  sufficient 
to  relieve  a  defendant.  From  a 
study  of  the  entire  section  it  is  clear, 
however  that  this  contention  is  not 
correct.  The  Legislature  meant  just 
what  it  said  when  thev  use  the  word 
“or,”  because  they  have  provided  for 
such  contingency  in  following 
clauses  of  the  section.  The  conclud¬ 
ing  clause  of  the  section  is,  “When 
the  examination  or  analysis,  herein 
provided  for,  shows  that  any  of  the 
provisions  of  this  Act  have  been  vio¬ 
lated,  and  the  person  relieved  from 
prosecution  under  this  section,  by 
the  production  of  a  guaranty  pro¬ 
duced  by  such  person  residing  out¬ 
side  of  this  State,  then  the  Dairy  and 
Food  Commissioner  shall  report 
J  such  fact  to  the  Secretary  of  Agri- 
|  culture  of  the  United  States,  or  the 
proper  officers  appointed  for  the  en¬ 
forcement  of  the  Act  of  Congress  ■» 
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approved  June  30,  1906,  known  as 
the  Food  and  Drugs  Act.”  There 
is  another  provision  to  the  effect  that 
a  dealer  who  continues  to  sell  after 
written  notice  by  the  Dairy  and 
Food  Commissioner  that  such  ar¬ 
ticle  is  adulterated  or  misbranded 
within  the  meaning  of  this  Act,  his 
guaranty  will  not  operate  as  a  de¬ 
fense.  The  section  also  gives  the 
dealer  a  right  of  action  against  the 
guarantor.  The  entire  section  taken 
together  constitutes  a  fairly  clear 
guide  as  to  what  is  and  what  is  not 
an  offense  under  the  Act  and  as  to 
just  what  kind  of  a  guaranty  will  re¬ 
lieve  a  dealer  from  responsibility. 
There  are,  of  course,  cases  where 
Acts  of  Assembly  have  been  con¬ 
strued  in  which  the  word  “and”  has 
been  substituted  for  the  word  “or,” 
but  all  of  such  cases  are  clear  that 
such  was  the  meaning  of  the  Legis¬ 
lature.  In  this  case  the  very  oppo¬ 
site  is  clear.  The  Legislature  in¬ 
tended  just  what  they  said,  as  is 
shown  by  a  study  of  the  entire  sec¬ 
tion.  This  may  make  the  Act 
abortive  or1  cripple  the  action  of  the 
Pure  Food  Department  of  the  State 
of  Pennsylvania,  but  the  fault  is 
with  the  Legislature  and  to  that 
body  they  must  go  for  remedy.  It 
follows,  therefore,  that  as  the  facts 
in  this  case  are  that  these  defendants 
had  a  guaranty  which  complied  with 
the  language  of  Section  8,  they  are 
relieved  from  prosecution. 

Other  questions  are  raised  by 
counsel  on  both  sides  in  this  case, 
but  wd  think  that  the  two  points  of 
defense  on  which  we  have  based  the 
disposition  of  this  case  are  the  vital 
points  to  be  considered.  The  prose¬ 
cution  is  concededly  brought  under 
paragraph  5  of  Section  5,  and  if  we 
are  right  in  our  contention  the  whole 
section  falls  and  leaves  the  Com¬ 
monwealth  without  anything  on 
which  to  base  their  action.  It  is 
conceded  that  the  defendants  have 
a  guaranty  which  complies  with  the 
language  of  Section  8.  For  both 
reasons  the  action  by  the  Common¬ 
wealth  cannot  be  maintained  and 
the  judgment  heretofore  entered 
against  the  defendants  must  be  re¬ 
versed. 

Now,  October  3,  1908,  the  judg¬ 
ment  of  the  Justice  of  the  Peace  in 
entering  judgment  in  the  above 
stated  case  against  the  defendants 
and  in  favor  of  the  Commonwealth 
is  hereby  reversed  and  judgment  is 
now  entered  for  the  defendants. 

By  the  Court, 

Allison  O.  Smith,  P.  J. 

Another  Poison  Squad  to  Disprove 
Wild  Preservative  Statements. 

Three  New  York  physicians 
and  an  expert  chemist  have  sub¬ 
jected  themselves  to  experiments 
soon  to  be  made  public,  and  some 
startling  discoveries  have  beer, 
made.  They  are  not  expected  to 
cause  the  alarm  the  first  an¬ 
nouncements  of  the  use  of  pre¬ 
servatives  did,  but,  on  the  other 
hand,  they  are  said  to  prove  that 
many  of  the  assertions  responsi¬ 
ble  for  the  new  law  were  gross 
exaggerations.  The  physicians 
experimented  upon  are  Dr.  D.  R. 
Lucas,  of  No.  65  West  Eightv- 
third  street,  connected  with  the 
College  of  Physicians  and  Sur¬ 
geons;  Dr.  A.  I.  Ringer,  of  the 
Pellevue  Medical  School,  and  Dr. 
S.  A.  Ilarvey,  of  Yale.  The  chem¬ 
ist  is  Edward  O’Brien.  Each  of 


To  the  Trade: 


DO  YOU  KNOW  WHY 


CEYLON 


TEA 

HAS 

UNVARYING 
EXCELLENCE  ? 

IT'S  BECAUSE: 

Ceylon’s  Climatic  Conditions  Are 
Equable; 

Ceylon’s  Volcanic  Soil  Does  Not 
Degenerate; 

Ceylon’s  Tea  Culture  Is  An  Exact 
Science. 

And,  Step  by  Step, 

CEYLON’S  MACHINE 
PREPARATION  PROCESSES 


Can  be  relied  on  to 


GIVE 


UNIFORM 

RESULTS 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


8 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


them  has  taken  sixty  grains  of  the 
much-talked  of  benzoic  acid,  yet 
show  practically  no  ill  effects.  A 
report  of  the  experiments,  which 
ended  last  Thursday,  will  be  pub¬ 
lished  later. 


Looks  Like  Cuts  in  Sugar. 

Eastern  Independent  Refiners  Being 
Gradually  Shut  into  a  Pocket  and  Are 
Expected  to  Make  Some  Price  Con¬ 
tests  to  Gain  Business. 

The  heavy  demand  for  sugar  is 
over  and  there  is  much  to  justify 
the  expectation  that  prices  for  re¬ 
fined  sugar  will  be  cut  by  some  or 
all  the  refiners  in  the  not  distant 
future. 

In  all  probability  the  cuts  will  be 
inaugurated  by  the  independent  re¬ 
finers  who  are  getting  more  and 
more  in  a  position  where  they  are 
obliged  to  fight  to  get  business. 
This  applies  particularly  to  the 
Eastern  independents.  In  the  West 
a  large  slice  of  the  trade  is  supplied 
with  refined  sugar  by  the  beet  re¬ 
fineries  of  California  and  the  other 
Western  States.  The  refinery  at 
Lyons,  N.  Y.,  also  helps  to  supply 
the  trade  of  the  Middle  and  North¬ 
ern  States.  All  the  beet  refiners 


are  selling  io  cents  below  the 
market.  In  the  South  there  are 
already  refineries  at  New  Orleans, 
and  a  very  large  new  one  is  in 
building  there  which  will  increase 
the  New  Orleans  output  to  12,000 
to  15,000  barrels  a  day.  This  sup¬ 
plies  much  of  the  South  and  South¬ 
west. 

This  is  shutting  the  Eastern  in¬ 
dependent  refiners  into  a  pocket. 
Naturally,  the  Trust  does  not  share 
in  this  situation,  since  the  refineries 
in  New  Orleans  are  its  own  and  it 
has  heavy  investments  in  the  beet 
refineries.  The  Eastern  independ¬ 
ents  are  McCahan,  in  Philadelphia ; 
Arbuckle,  in  Brooklyn ;  the  Fed¬ 
eral,  at  Yonkers,  N.  Y.,  and  the 
Warner,  at  Edgewater,  N.  Y.  Of 
these  the  last  two  are  the  worst 
put  to  it  to  sell  sugar,  partly  be¬ 
cause  they  are  newer.  The  Fed¬ 
eral  is  continually  accused  of  giv¬ 
ing  secret  and  indirect  rebates,  and 
both  grant  thirty  days  to  take  in 
orders  where  the  other  refiners  give 
only  seven  days. 

Declines  by  the  independents  are 
expected,  therefore,  inasmuch  as 
they  seem  to  be  necessary  in  order 
to  sell  goods  in  the  small  territory 
left  to  them. 


California  Fruit  Canning  Trust  Guarantees 
California  Retailers  25  Per  Cent.  Profit 

California  Fruit  Canners’  Association  Joins  Manufacturers  Who 
are  Limiting  Retail  Prices.  Other  Manufacturers  Who  are 
Doing  Likewise  in  the  West.  Does  it  Pay  to  Solicit  Orders  ? 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant. ” 

Cleveland,  Ohio, 

October  14,  1908. 

The  ninth  annual  convention  of 
the  California  Retail  Grocers’  and 
Merchants’  Association  took  place 
in  San  Francisco,  September  14th, 
15th  and  16th.  The  report  of  the 
Credentials  Committee  showed  it 
to  be  the  largest  gathering  of  re¬ 
tail  grocers  and  merchants  of 
California  during  the  existence  of 
the  State  Association. 

One  of  the  principal  plans 
adopted  by  the  convention  in  the 
reports  of  the  committee,  etc., 
were : — 

8.  Accepting  the  proposition  of  the 
California  Fruit  Canners’  Associa¬ 
tion  to  place  their  Del  Monte  brand 
of  fruits,  vegetables,  catsups,  etc.,  on 
the  market  under  a  protected  price 
plan  assuring  the  retailer  a  profit  of 
25  per  cent,  on  the  selling  price,  or 
33  i~3  Per  cent,  on  the  cost. 


Mr.  George  W.  Herbster,  a  gro¬ 
cer  of  Cleveland,  Ohio,  has  raised 
the  question  whether  it  pays  tc 
solicit  orders.  His  remarks  are 
worth  reading: — 

To  abandon  taking  orders  means 
saving  of  expense,  in  labor,  wear  and 
tear  on  horses  and  wagons. 

Taking  orders  stimulates  credit 
business,  consequently  more  losses, 
and  often  is  the  means  of  a  great 
deal  of  unpleasantness  usually  found 
on  the  outside  of  the  canvas  which 
are  really  detrimental  to  any  busi¬ 
ness. 

It  really  prevents  some  people 
from  coming  to  the  store,  where  one 
could  show  goods  to  better  advantage 
and  naturally  sell  more  goods  to  the 
consumer. 

It  takes  one’s  working  force  away 
from  the  store,  and  out  of  sight,  dur¬ 
ing  the  busiest  time  of  the  day,  and 
cripples  the  serving  force  on  the 
floor. 

It  causes  to  a  large  degree  50  per 
cent,  of  the  work  to  be  done  in  10 
per  cent,  of  the  time,  compelling  the 
utmost  speed  on  putting  up  orders, 
which  means,  very  largely,  careless 
weighing  and  measuring  and  irregu¬ 
lar  packages,  which  make  an  order 


STAND  UP  and  SHAKE  HANDS 

with  yourself,  if  you  are  in  position  to  buy  goods 
for  CASH  and  from  B.  &  P. 

Fancy  White,  Fat,  New  Irish  Mackerel 


The  SAVINGand  the  SATISFACTION 

are  more  than  you  can  imagine,  unless  you  have 
been  initiated  into  this  way  of  buying  goods. 


420  to  400  fish . . ••  per  bbl.,  $14.75 

These  are  the  greatest  bargain  in  white,  fat  fish  to  retail 
at  5c.  each  that  we  have  ever. offered. 

Fancy  New  New  York  State  Marrow  Beans 

Grain  bags,  about  2,54  bush . per  bus.,  $2. 47 >4 


per  pkg.,. 

06X 

per  doz., 

1.40 

per  doz., 

.90 

per  doz., 

.85 

per  doz., 

•82J4 

5  or  10-bag  lots . Per  bus., 


New  Buckwheat  Flour 

Absolutely  pure  high-grade  goods,  bags  125 

lbs.  each . Per  100  lbs., 

New  California  Lima  Beans 


New  Gold  Medal  Currants,  36 
6  or  10-box  lot: 

Lehigh  Valley  Brand  Fancy  New  York  State 
Refugee  Cut  String  Beans,  No.  2  cans,  2  doz.  . 

6  or  10-case  lots . . 

These  are  particularly  fine  quality  Cut  String  Beans,  and 
a  very  decided  bargain. 


2.45 


WRITE  FOR  ‘'THE  CASH 


La  Belle  de  Paris  Frenoh  Style  Macaroni,  in  long 
packages,  in  square  packages.  Elbow,  Alpha¬ 
bets,  Spaghetti,  single  boxes,  25  packages,  .  .  per  pkg., $0.0014 

5  or  tO-box  lots  . . P©r  pkg.,. 

No,  1  Whisk  Brooms,  1  dozen  in  box . per  doz., 

No.  2  Whisk  Brooms,  1  dozen  in  box . per  doz., 

Belle  Rose  Brand  Fancy  New  York  State  Corn, 
new  goods,  pack  1908,  No.  2  cans,  2  dozen,  . 

5  or  10- case  lot . Per  doz., 

New  California  Lemon  Cling  Peaches 

Crop  and  pack  1908,  Tioga  Brand,  No.  2J4  cans, 

Extra  Standard  Fruit,  very  heavy  syrup,  3  doz.,  per  doz., 

Automobile  Brand,  No.  2 >4  cans,  2  doz . per  doz., 

Coloseum  Brand,  No.  2j4  cans,  2  doz . .  per  doz., 

These  are  particularly  good  quality  goods  and  at  low  prices. 

California  Black  Tartarian  Unpitted  Cherries, 

new  25-lb.  boxes . per  lb., 

Shasta  Brand  Extra  Choice  Red  California  Pitted 

Plums,  new  25-lb.  boxes . per  lb., 

Deer  Brand  Choice  New  California  Yellow  Pitted 

Plums,  26-lb.  boxes . .  lb., 

Pfeiffer  &  Diller’s  Essence  of  Coffee  Kosyr,  50 

cans  in  case . Per  oase, 

Automobile  Brand  California  New  Apricots,  No. 

2>4  cans,  2  doz . Per  doz., 

Oneida  Brand  Rolled  Oats,  new  goods,  bbls.  .  .  .  per  bbl., 

90-lb  bags . per^?’ 

Schumacher’s  Avena,  new  bbls.  .  . . per  bbl., 

90-lb.  bags . '  '  ' . Per 

Extra  Fancy  Cape  Cod  Cranberries . per  bbl., 

Fancy  Cape  Cod  Cranberries,  bbls., . per  bbl., 

These  Prices  lor  This  Week  Only — October  19th  to  October  24th,  inclusive. 

GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCER 


3.16 


per  lb., 

•05ji 

per  lb., 

.05X 

per  lb., 

•07^ 

per  lb., 

.07^ 

per  doz., 

•  87>4 

per  doz., 

.85 

1.80 
1.55 
1.42  J4 


.11 

.10 

.09  >4 

3.80 

1.32J4 

6.95 

2.80 
6.06 
3.17/4 
8.26 
8.00 


IES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers  Phila.,  Pa. 
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unsightly,  consequently  detrimental 
to  one’s  business,  for  all  the  little 
things  go  to  make  up  the  one  big 
item,  viz,  a  first-class  store. 

Supposing  a  merchant  loses  25  or 
33  1-3  per  cent,  of  his  order  business. 
This  might  mean  S  or  8  per  cent,  of 
his  entire  business,  possibly  more  or 
less.  This  is  thefpnly  possible  loss 
by  the  change. 

I  verily  believe  that  this  loss  can 
be  made  up  by  the  increase  of  sales 
in  the  store,  by  the  saving  of  petty 
accounts,  and  the  wear  and  tear  on 
horses  and  wagons  and  the  help  ex¬ 
pense.  # 

I  hope  to  try  it  out  after  October 
1,  1908,  and  will  tell  you  more  later. 

The  following  is  a  summary  of  my 
business  to-day : — 

Cash  sales,  36  per  cent. 

Credit  sales,  64  per  cent. 

Store  charges,  37  per  cent. 

Phone  charges,  15  per  cent. 

Solicits,  12  per  cent. 

'  If  I  would  lose  all  solicited  orders 
I  would  lose  12  per  cent.,  but  I  don’t 
think  that  I  shall  lose  10  per  cent,  of 
this  business,  which  would  mean  1.2 
per  cent,  of  the  soliciting  business. 

*  *  * 

The  pioneer  section  for  limiting 
he  retail  prices  of  proprietary 
ood  products  is  California,  where 
he  “California  plan”  originated. 
.  F.  Spaulding,  secretary  of  the 
^os  Angeles,  Cal.,  Retail  Grocers’ 
Association,  writes  the  following 
etter  concerning  it : — 

Dear  Sir : — We  had  a  very  suc¬ 
cessful  ‘convention  and  our  fixed 
price  question  was  given  a  decided 
boost  by  reports  from  manufacturers 
who  are  behind  the  movement.  One 
of  the  largest  manufacturers  in  the 
United  States  has  been  following 
1  this  plan  for  the  past  eighteen 
I  months  with  some  success  as  to  en¬ 
forcing  same,  and  the  Pacific  coast 
i  agent  told  me  privately  that  they  had 
1  definite  plans  perfected  to  put  in 
1  operation  within  the  next  two  weeks 


that  would  bring  any  man  who  cuts 
the  price  to  time  without  delay. 

We  have  been  waiting  for  some 
manufacturers  to  take  this-  step  and 
this  particular  manufacturer  has 
placed  $10,000  at  the  disposal  of  the 
coast  agent  to  enforce  the'  contract. 
The  largest  canners  in  the  world  had 
a  representative  present  and  stated 
his  company  had  decided  to  establish 
a  price  on  a  new  brand  of  goods  that 
they  were  introducing  on  the.  market 
and  would  enforce  the  contracts  rig¬ 
idly.  The  first  manufacturer  men¬ 
tioned,  The  N.  K.  Fairbanks  Com¬ 
pany,  have  been  putting  notices  on 
their  Cottolene  for  the  past  eighteen 
months  notifying  the  purchaser  that 
a  price  has  been  established  on  all 
goods  shipped  to  the  coast.  They 
are  now  going  to  enforce  these  no¬ 
tices  and  say  that  their  act  in  es¬ 
tablishing  a  price  on  the  coast  has 
done  them  so  much  good  that  they 
are  going  to  take  in  the  entire  United 
States  and  also  add  their  leading 
soap  and  Gold  Dust. 

We  have  aLo  received  word  from 
the  Log  CabiijbSyrup  people  that  they 
will  establish  ’a>  price.  These  people 
are  all  of  national  importance  and 
naturally  made  us  feel  we  had  .done 
some  good.  Other  noted  manufac¬ 
turers  are  working  on  the  question. 

John  A.  Green, 
National  Secretary 


AMONG  THE  TRADE. 

The  trade  are  warned  again  to 
look  closely  at  the  flavoring  ex¬ 
tracts  they  are  selling.  There  is 
considerable  extract  on  the  mar 
ket  too  low  in  strength  to  comply 
with  anv  standard. 


Ralston  Purina  Co.,  of  St.  Louis,  is 
doing  some  big  advertising  with  the  bi 
magazines  this  fall.  Their  goods  are 
profitable  and  easy  to  sell. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


l/VII. — Consider  the  Interest. 

The  capital  invested  in  business 
is  worth  the  regular  percentage 
of  interest. 

Your  business  is  theoretically 
alvfays  a  borrower  of  capital. 
You  may  have  plenty  of  money  of 
your  own  to  operate  it,  and  may 
not  need  to  borrow  a  cent,  but  if 
your  business  is  using  your  own 
money  it  is  virtually  borrowing 
it  from  you  and  should  pay  inter¬ 
est  on  it.  If  you  did  not  let  your 
own  business  have  the  money  you 
would  be  loaning  it  out  on  good 
security  at  regular  rates  of  inter¬ 
est,  very  likely,  so  the  business 
should  also  pay  interest. 

A  great  many  business  men  fail 
to  figure  this  way,  and  as  a  result 
allow  themselves  to  carry  more 
stock,  and  hence  a  larger  invest¬ 
ment  than  is  necessary.  It  should 
be  borne  in  mind  all  the  time  that 


the  business,  to  be  really  profit 
able,  should  not  only  pay  all  ex¬ 
penses  of  whatever  nature,  includ¬ 
ing  a  sinking  fund  to  renew 
fixtures,  machinery,  etc.,  and  sal¬ 
ary  of  proprietor  as  well  as  clerks, 
but  should  then  leave  a  profit 
above  what  the  money  investee 
would  bring  if  placed  out  at  in 
terest  on  good  sound  security. 

If  the  business  cannot  do  this 
it  is  not  really  profitable,  for  i 
you  could  loan  all  the  money  in 
vested  and  go  to  work  for  some 
one  else,  and  make  as  much 
money  for  your  work,  you  woulc 
not'  be  risking  your  money  all  the 
time  without  getting  any  pay  for 
the  risk,  and  you  would  not  have 
the  burden  of  business  cares  on 
your  shoulders  that  you  carry 
with  a  business  of  your  own. 

F.  A.  P. 


U 


OLD  DUTCH" 


SPICE  CADDY 

FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


Start  the 
Pall  Season 


Right 


f 


BY  MAKING 


MOTHER’S  OATS 

YOUR  LEADER 

$1.27  to  $1.45  per  36  pkgs.  PROFIT 

Order  now  for  fall  delivery  from  your  jobber. 

Cash  bonus  DEAL  packed  in  every  case  and  contabicr — no 
red  tape.  Mother’s  Oats  Quality  and  Policy  make 
Mother’s  brand  Profits. 

No  Profitless  10c.  Price  Advertised  to  the  Consumer. 

on  the  package,  bill  boards,  newspapers  or  magazines.  Our 
policy  does  not  make  Mother’s  Oats  a  “cut-rate  store 
leader”  like  other  brands  whose  manufacturers  permit,  if 
not  encourage,  this  practice  for  “volume.”  We  urge  and 

help  you  to  a  “Living  Profit.” 

THE  GREAT  WESTERN  CEREAL  CO. 

CHICAGO 
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In  Philadelphia  last  week  an 
attempt  at  suicide  was  made  by  a 
traveling  sales- 
T#o  Old  at  man,  who  said  in 
Forty-five.  excuse  that  his 
most  strenuous 
efforts  to  obtain  work  had  failed. 
He  was  but  45  years  old,  yet 
“everybody  seemed  to  prefer  a 
younger  man,”  he  said. 

If  this  is  the  case  we  are  push¬ 
ing  the  demand  for  youth  too  far 
True  it  is,  especially  in  the  case  of 
traveling  salesmen,  that  the  uni¬ 
versal  demand  is  for  young  men. 
First  because  of  greater  capacity 
for  work,  and  second  because  of 
longer  future  period  of  work.  Yet 
a  man  of  45  years  is  not  an  old 
man.  At  most  he  is  in  the  prime 
of  life,  and  many  men  at  45  are 
young.  For  a  man  at  such  an  age 
to  be  rejected  because  he  is  too 
old  is  not  only  cruel  but  ridicu¬ 
lous.  Heaven  knows  what-  we 
will  come  to  if  such  a  rule  should 
become  general. 

Age  in  the  abstract  means  noth¬ 
ing.  Many  a  man  is  old  at  25, 
many  another  is  young  at  60. 
Even  if  middle  age  does  lack 
somewhat  in  the  capacity  for 
work,  it  makes  it  up  by  the  added 
power  of  inspiring  confidence, 
speaking  still  of  the  traveling 
salesman. 

The  present  demand  for  young 
men — young  men — young  men  in 
business  is  unreasoning  and  un¬ 


less  its  application  is  discrimi¬ 
nating,  wholly  illogical.  A  reac¬ 
tion  from  it  is  just  as  sure  as  any¬ 
thing  can  be. 

During  the  week  the  National 
Wholesale  Druggists’  Association 
has  issued  a  card 

Basinets,  Not  attacking  clubs  of 
Mawki»h  Sentiment,  retailers  who,  like 

retail  grocers’  as¬ 
sociations,  are  buying  co-oper¬ 
atively  over  the  jobbers’  head. 
The  argument  used  is  much  like 
the  wholesale  grocers’  argument 
— that  the  jobber  has  always  been 
a  part  of  the  plan  for  distributing- 
goods,  and  has  a  right  to  con¬ 
tinue  to  be. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  will  give  the  job¬ 
bers  a  piece  of  disinterested  ad¬ 
vice:  don’t  use  the  infantile  plea 
of  “right  to  live”  any  longer. 
Neither  you  nor  the  retailer,  nor 
any  other  factor  in  the  scheme  of 
trade,  has  a  right  to  live  one  min 
ute  after  you  or  he  can  be  dis¬ 
pensed  with  to  advantage. 

Put  yourself  on  a  business 
basis.  Take  the  position,  if  you 
can,  that  the  manufacturer  should 
deal  through  you  exclusively  be¬ 
cause  it  pays  him  better  to  do  so. 
If  you  can  show  him  that,  your 
fight  is  won.  If  you  cannot  show 
him  that,  there  is  no  justice  in 
your  cause  and  no  truth  in  your 
claim  of  “right  to  live.” 

Any  retailer  or  retailers’  or¬ 
ganization  will  probably  be  glad 
to  debate  the  question  if  it  is 
made  a  business  question  instead 
of  a  sentimental  one. 


A  contributor  to  the  National 
correspondence  of  Secretary  John 
A.  Green  in  this 
United  They  issue  argues  earn- 
st»od.  £stly  that  it 
would  pay  an)' 
grocer  to  stop  soliciting  trade. 
And  he  makes  out  a  strong  case, 
hut  all  to  no  avail.  Of  the  vari- 
ous  grocers  in  a  given  commun¬ 
ity,  all  solicitinng  trade,  not  one 
has  the  courage  to  stop  if  the 
others  are  to  keep  on.  They 
know,  or  think  they  know,  that 
the  inevitable  result  would  be 
loss  of  business. 

Not  one  of  the  evils  and  extor¬ 
tions  of  the  trade  can  he  cured  by 
one  grocer;  in  fact  the  solitary 
grocer  who  makes  any  such  effort 
will  travel  swiftly  from  frying 
pan  to  fire.  But  there  is  not  an 
evil  in  existence  that  cannot  eas¬ 
ily  be  cured  by  all  the  grocers  in 


To  Grocers  of  the  Middle  Atlantic  State: 

In  all  the  above  States  the  “  Grocery  World  and  General  Merchant 
has  many  readers  and  for  their  benefit  particularly  it  maintains  ir 
Philadelphia  price  list. 

To  get  at  the  real  value  of  that  price  list,  and  to  improve  it 
possible,  the  “  Grocery  World  and  General  Merchant”  asks  the  grocej 
of  the  above  States  to  answer  the  following  questions  : 

No.  1. — Is  a  Philadelphia  price  list  of  more  value  to  you  than 
New  York  price  list?  If  so,  or  if  not,  why? 

No.  2. — If  the  Philadelphia  price  list  is  of  more  use  to  you,  is  tl 
“  Grocery  World  and  General  Merchant’s”  Philadelphia  price  list  1 
good  as  it  ought  to  be?  If  not,  in  what  respect  is  it  not? 

Address  replies,  please,  to  Price  List  Editor. 


concert.  Is  it  not  remarkable 
that  there  should  he  reluctance  to 

V 

act  upon  such  a  positive  princi¬ 
ple? 


The  decision  of  the  Clearfield 
County  (Pa.)  Court  on  the  con¬ 
stitutionality  of 

The  Second  Food  the  Pennsylvania 
Law  Decision.  food  law  of  I907 

follows  in  the 
main  the  prior  decision  of  the 
Blair  County  Court  on  the  same 
points.  It  does  not  agree  at  all, 
however,  with  the  Blair  court’s 
ruling  that  the  entire  law  must 
fall.  Judge  Smith,  of  the  Clear¬ 
field  County  Court,  decides  that 
Clause  5  of  the  definition  of  adul¬ 
teration  is  unconstitutional  as  to 
that  part  which  attempts  to  read 
into  the  State  act  the  Federal 
statute,  together  with  the  rules 
and  regulations  issued  from  time 
to  time  under  it.  As  to  this  he 
agrees  with  Judge  Bell,  of  Blair 
County,  that  it  improperly  seeks 
to  introduce  into  the  Pennsyl¬ 
vania  law  a  statutory  standard 
which  may  change  over  night. 
The  two  county  courts  are  widely 
apart,  however,  as  to  the  effect  of 
this  mad  spot  upon  the  balance 
of  the  act.  Judge  Bell  says  that 
because  of  it  the  whole  must 
fall,  as  plainly  the  Legislature 
would  not  have  passed  the  law 
without  that  protective  clause  in 
it.  Judge  Smith  says  this  does 
not  necessarily  follow ;  in  fact  he 
thinks  it  does  not  follow  in  this 
case  at  all.  So  that  we  have  the 
two  courts  agreeing  that  the  Fed¬ 
eral  law,  rules  and  regulations 
are  not  legally  a  criterion  in 
Pennsylvania  at  all,  and  in  this 
the  Appeal  Court  will  almost 
surely  agree,  hut  it  is  not  certain 
which  of  the  two  decisions  it  will 
affirm  as  to  whether  the  whole 
law  stands  or  falls. 


The  clause  around  which  t! 


battle  has  raged  is  the  fifth  defin 
tion  of  adulteration  in  Section 


which  reads  as  follows: 


Fifth. —  (An  article  of  food  shall 
be  deemed  to  be  adulterated.)  If  it 
contains  any  added  substance  or  in¬ 
gredient  which  is  poisonous  or  in¬ 
jurious  to  health.  Provided,  how¬ 
ever,  that  no  action  shall  be  brought 
or  sustained  for  violation  of  the  pro¬ 
visions  of  this  section  when  the  ar¬ 
ticle  alleged  to  be  adulterated  is  not 
adulterated  within  the  meaning  of 
the  Food  and  Drugs  Act  of  June 
30,  1906,  enacted  by  the  Senate  and 
House  of  Representatives  of  the 
United  States  of  America  ' in  Con¬ 
gress  assembled  and  the  rules  and 
regulations  promulgated  from  time 
to  time,  for  the  enforcement  of  the 


same. 


Both  the  Blair  and  Clearfie 


County  decisions  throw  out  tl 
italicized  portion  of  the  abo\ 
clause.  Judge  Smith  would  lea\ 
the  unitalicized  portion  and  tl 
entire  balance  of  tffe  act,  tht 
leaving  the  law  operative  in  evet 
vital  part. 

One  other  important  point  d 
cided  by  the  Clearfield  court  is  ; 
to  the  validity  of  a  guaranti 
from  a  seller  outside  the  Stat 
The  defendants  in  the  case  und< 
discussion  had  a  guarantee  < 
legality  from  the  seller  of  tl 
peaches,  who  was  located  outsic 
the  State.  The  Food  Departifiei 
contended  that  under  the  lai 
guage  of  the  State  act  such 
guarantee,  to  avail,  must  warrai 
the  goods  to  conform  both  wit 
the  Federal  and  the  State  requin 
ments.  The  defendant  argue 
that  the  law  said  compliance  wit 
the  Federal  or  State  requirement 
and  since  it  was  admitted  that  tl: 
goods  did  conform  with  the  Fe< 
eral  requirements,  the  Pennsy 
vania  Department  was  obliged  t 
accept  the  guarantee  and  let  tl: 
retailer  free.  In  this  the  corn 
ruled  in  the  defendant’s  favor,  s 
that  the  retailer  would  have  wo 
the  case  even  had  there  been  n 
constitutional  question. 


Unless  the  Appeal  Court  ren- 
rs  its  decision  quickly,  the 
ance  is  that  it  will  decide  a  dead 
lestion,  as  the  law  is  reasonably 
rtain  to  be  amended,  or  replaced 
■  a  new  act,  at  the  coming  ses- 
)n  of  the  Legislature. 
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Dr.  Wiley  Said  to  Have  Declared  Against 
Tomato  and  Apple  Trimmings 

Told  a  Packer  Recently  that  He  Could  Not  Use  “Packing 
House  Offal,”  Meaning  Skins  and  Trimmings.  Both  Tomato 
and  Apple  Trimmings  Now  Authorized  by  Regulation. 


»nt  Federal  Food  Department  To 
Go  Slow  on  Foreign  Cheeses. 

At  a  recent  meeting  of  a  com- 
ttee  of  New  York  cheese  import- 
$,  a  resolution  was  adopted  pray- 
y  the  Federal  food  authorities  to 
slow  in  enforcing  the  law  against 
reign  cheeses  until  the  importers 
d  themselves  completed  an  inves- 
;ation.  The  resolution  was  as  fol- 
,vs : — 

That  while  the  committee  is  in¬ 
vestigating  the  matter  of  the  compo- 
ition  and  standards  of  foreign 
heeses,  which  will  require  some  time 
n  order  to  gather  the  necessary  data 
o  be  incorporated  in  a  memorial  on 
he  subject  to  be  submitted  to  the 
Secretary  of  the  Treasury,  the  Sec- 
etary  of  the  Treasury  be  respect- 
ully  requested  not  to  adopt,  pend- 
ng  such  investigation,  drastic  meas- 
ires  hindering  the  trade  of  foreign 
heeses,  which  would  cause  consid- 
rable  loss  of  money  and  unnecessary 
nnoyance  to  importers  and  con- 
umers  alike,  this  committee  feeling 
ompetent  of  demonstrating  the  im- 
iracticability  of  the  too  severe  appli¬ 
cation  of  the  law  as  now  interpreted. 


Packers  who  have  recently  con¬ 
versed  with  Dr.  H.  W.  Wiley,  chief 
Government  chemist,  on  the  sub¬ 
ject,  say  that  he  expressed  to  them 
the  intention  of  preventing  abso¬ 
lutely  the  use  of  canning  house 
refuse  such  as  tomato  skins,  trim¬ 
mings,  apple  cores,  etc.,  in  the  mak¬ 
ing  of  low  priced  food  products. 
The  packers' declare  that  if  Dr. 
Wiley  is  successful  in  this,  every¬ 
thing  but  high-priced  catsups,  jel¬ 
lies,  etc.,  will  disappear  from  the 
market. 

All  manufacturers  of  cheap  toma¬ 
to  catsup  now  use  a  pulp  composed 
of  tomato  skins,  trimmings,  etc., 
from  canning  factories.  It  is  clean 
enough,  for  the  most  part,  and  con¬ 
tains  a  certain  amount  of  tomato 
substance.  Dr.  Wiley  called  it 
packing  house  “offal"  in  his  conver¬ 
sation  on  the  subject,  but  it  is  per¬ 


fectly  clear  that  it  is  several  grades 
removed  from  offal.  At  any  rate, 
offal  or  not,  it  is  largely  used  by 
many  factories,  and  if  its  use  is 
to  be  forbidden,  considerable  dis¬ 
turbance  will  undoubtedly  result. 
The  catsup  which  is  made  from 
such  pulp  is  pure,  if  the  pulp  is 
sweet,  and  it  is  otherwise  unobjec¬ 
tionable,  though  naturally  not  to 
be  compared  with  catsup  made  of 
fresh  tomatoes,  or  whole  tomato 
pulp. 

In  the  case  of  apple  trimmings, 
cores,  peelings  and  trimmings  are 
largely  used  by  makers  of  cheap 
jellies. 

The  use  of  all  such  products  is 
under  the  specific  authority  of  the 
Department  of  Agriculture,  for 
Regulation  26  provides  as  follows : 

When  an  article  is  made  up  of  refuse 
materials,  fragments  or  trimmings, 
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the  use  of  the  name  of  the  substance 
from  which  they  are  derived,  unless 
accompanied  by  a  statement  to  that 
effect,  shall  be  deemed  a  misbrand¬ 
ing.  Packages  of  such  materials 
may  be  labeled,  “pieces,”  “skins,” 
“trimmings,”  or  with  some  similar 
appelation. 

So  that  unless  the  above  regula¬ 
tion  is  withdrawn  it  is  hard  to  see 
how  the  use  of  such  materials  can 
be  interfered  with.  And  even  if 
the  regulation  were  withdrawn,  it 
seems  equally  clear  that  if  properly 
marked  and  pure  and  whol^ome, 
tlie  use  of  "refuse,”  as  it  is  called, 
cannot  be  forbidden. 


Anti-Trust  Match  Fight  in  California  . 

Wholesale  grocers  of  Southern 
California  have  started  a  war 
against  the  Diamond  Match  Co.,  of 
Chicago,  commonly  known  as  the 
match  Trust.  Members  of  the 
Southern  California  Wholesale  Gro¬ 
cers’  Association  say  that  in  future 
they  will  not  handle  the  product  of 
the  Trust.  Already  half  a  dozen 
independent  match  manufacturers, 
who  have  heretofore  been  unable 
to  get  a  good  foothold  in  Southern 
California,  are  having  their  goods 
handled  by  some  of  the  biggest 
wholesalers  in  California.  The 
trouble  between  the  wholesalers  and 
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We  challenge  the  World  to  produce  as  perfect  a  Vegetable  Butter 
Color  as  our  Dandelion  Brand  Butter  Color,  Purely  Vegetable. 

WE  CHALLENGE  THE  WORLD  UPON  THE  SIX  FOLLOWING  POINTS:— 

FIRST:— Butter  colored  with  Wells  &  Richardson  Co.’s  Dandelion  Brand  Butter  Color  never  turns  a  reddish  or  bricky  tinge  ; 
it  always  retains  the  lovely  golden  June  shade. 

SECOND: — Wells  &  Richardson  Co.’s  Dandelion  Brand  Butter  Color  is  as  harmless  as  the  natural  color  of  butter,  it  is  pure  and 
wholesome. 

THIRD:— Butter  colored  with  Wells  &  Richardson  Co.’s  Dandelion  Brand  Butter  Color  is  perfectly  free  from  taste  or  smell. 
FOURTH:  — Its  keeping  qualities  are  perfect.  It  does  not  become  rancid,  stale  or  sour. 

FIFTH: — It  does  not  color  the  buttermilk.  The  color  is  all  absorbed  by  the  butter  globules,  and  its  weight  added  to  that  of  the 
butter. 

SIXTH: — It  is  the  strongest  Vegetable  Butter  Color  made,  therefore  the  cheapest  to  use. 


/ 


Dandelion  Brand  'WMKjf  Butter  Color 

PURELY  VEGETABLE 


We  guarantee  that  Dandelion  Brand  Butter  Color  Is  purely  Vegetable  and  that  the  use  of  same  for 
coloring  butter  Is  permitted  under  all  food  laws— State  and  National. 

WELLS  &  RICHARDSON  CO.,  Manufacturers,  BURLINGTON,  VERMONT 
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Try  an  Electric 
Coffee  Grinder 


A  Motor-driven-coffee¬ 
grinding  machine  may  be 
mounted  on  the  counter  or 
may  be  operated  in  your 
show  window.  It  will  not 
only  grind  your  coffee 
economically,  but  it  will 
serve  as  an  advertisement  of 
your  up-to-date  methods. 
It  will  save  the  time  of  your 
employes  and  of  yourself. 

Rates  and  estimates  free 
of  charge. 

THE  PHILADELPHIA 
ELECTRIC  CO. 

Tenth  and  Chestnut  Streets 


Despise  Fread  cereals 


There  is  a  class  of  people  who 
despise  freak  cereals,  and  have 
never  bought  a  box  since  the  craze 
began. 

The  grocer  who  sold  only  freak 
cereals,  or  who  pushed  them  to  the 
exclusion  of  solid,  substantial 
breakfast  foods  like  Wheatena,  have 
lost  considerable  trade  from  people 
of  the  above  class. 

The  toothsome  kernels  of  hard 
winter  wheat,  roasted  and  prepared 
by  processes  of  our  own.  Sterilized 
before  being  packed.  There  is 
nothing  trifling  about  Wheatena  — 
it  is  a  food. 

THE  WHEATENA  COMPANY 

Rahway,  /V.  1. 


Why  not  start 
this  year  to  sell 
Goff’s  Cough 
Syrup?  You 
will  sell  itfor  the  next 
io  years  and  longer. 

W rite  for  our  %  gross 
deal. 


S.  B.  GOFF  &  SONS  CO. 
CAMDEN,  N.J. 
Established  i&72 


See  next  week’s  adv. 


the  Diamond  Match  Co.  has  been 
brewing  for  several  weeks.  The 
controversy  arose  over  the  custom 
of  giving  one  case  of  matches  free 
to  the  retailer  when  he  purchased 
ten  cases  at  a  time.  The  whole¬ 
salers  contend  that  the  free  cases 
should  be  given  to  them  for  distri¬ 
bution  to  their  customers,  while  the 
match  company  insisted  on  the 
Wholesaler  turning  in  his  reports 


of  sales,  which,  being  done,  tl( 
match  concern  sent  the  free  cas* 
to  the  customers  direct.  The  jol 
bers  claim  that  the  plan  as  propose; 
by  the  match  concern  necessitate 
an  extensive  system  of  bookkeepm: 
that  can  be  entirely  eliminated  1 
simply  turning  over  the  free  cast 
to  them  for  'distribution  when  tl» 
match  stocks  are  checked  up  by  & 
•representatives  of  the  company.  • 


Written  for  the  “Grocery  World  and  General  Merchant.’’ 


How  a  General  Storekeeper  Can  Meet 
Mail  Order  Competition 


A  Veteran  Retailer  Makes  the  Point  that  Advertised  Brant 
Put  the  Country  Merchant  on  a  Level  with  Anybod 
Usually  Easier  and  More  Profitable  to  Sell. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQURL 


The  Oldest 
Inhabitant 
Will  Know 


The  finest  Georges  Codfish, 
such  as  the  oldest  inhabitant 
used  to  buy  before  codfish 
came  to  mean  a  lot  of  cheaper 
fish,  cured  in  the  sun  and  the 
ocean  breezes,  flaky,  white, 
clean,  tender  —  that  is  our 
Talisman  Georges  Codfish. 

Packed  in  three-pound  boxes 
as  a  rule,  but  sometimes  in 
two-pound,  ten-pound  and 
one-pound.  First  carefully 
trimmed,  square  cut,  hand- 
somely  faced  up  and  wrapped 
in  waxed  paper. 

SWIFT  &  COMPANY 


I  have  heard  a  good  deal  of  talk 
in  the  last  few  years  about  the  big 
mail  order  houses  hurting  the  busi¬ 
ness  of  the  general  storekeeper. 
Some  of  you  may  be  interested  in 
the  way  my  son-in-law  has  met  the 
problem  since  1  turned  my  store 
over  to  him  ten  years  ago.  At 
that  time  I  was  just  beginning  to 
feel  the  competition  which  has 
grown  so  much  stronger  since.  I 
will  admit  I  had  left  the  business 
run  down  a  little  bit,  but  we  de¬ 
cided  that  the  store  was  there,  the 
people  were  there,  and  put  our 
heads  together  to  get  and  hold  their 
trade.  You  are  in  the  same  posi¬ 
tion  we  were  and  if  you  cannot  sell 
to  your  own  friends  and  neighbors 
better  than  a  distant  mail  order 
house  can  sell  them,  there  is  some¬ 
thing  dead  wrong  with  your  busi¬ 
ness  methods. 

This  may  seem  like  an  unjust 
statement,  but  it  is  my  experience 
that  if  a  mail  order  house  can  reach 
all  the  way  from  New  York  or  Chi¬ 
cago  and  take  a  man's  customers 
from  him,  he  is  weak.  He  is  so 
weak  that  a  live  competitor  in  his 
own  town  would  drive  him  out  of 
business  without  any  help  from  the 
mail  order  concerns.  We  found 
that  the  salvation  of  the  general 
merchant  lies  in  selling  well-ad¬ 
vertised  goods  and  in  reading  a 
good  trade  journal  regularly. 

Advertised  goods  are  easier  to 
sell.  Your  customers  know  some¬ 
thing  about  them  when  they  come 
to  your  store.  You  have  less  talk¬ 
ing  to  do  to  sell  such  goods  and 
assume  no  risk  in  recommending 
articles  backed  up  by  the  guarantee 
o^  concerns  of  a  National  reputa¬ 


tion.  Such  goods  also  sell  mo 
rapidly,  and  you  can  turn  yo' 
money  quicker.  There  is  no  da 
ger  getting  stuck  with  well-a 
vertised  standard  goods,  and  y< 
will  not  have  to  sacrifice  your  re 
utation  to  get  rid  of  them  as  y< 
do  on  inferior  unknown  article 
You  are  also  judged  by  the  bran 
which  you  carry,  and  the  best  a 
vertised  brands  prdduce  the  best  ii 
pression  with  customers.  We  re; 
ized  this  and  got  rid  of  all  o 
dead  stock  as  fast  as  we  cor 
by  special  bargain  sales.  V 
replaced  such  goods  with  otlie 
that  were  being  widely  advt 
tised  as  fast  as  we  could.  \ 
called  our  place  “The  City  Ston 
and  let  people  know  that  they  we 
able  to  get  the  best  of  everyth! 
from  us  right  in  their  own  tow 
We  showed  them  that  we  coitld  c 
liver  their  purchases  promptly,  sa 
ing  them  postage  and  money-ord 
fees,  besides  three  or  four  da; 
waiting. 

ft  was  surprising  how  well  tl 
up-to-date  policy  paid  us.  Busiae 
increased  so  that  we  soon  und< 
took  larger  purchases,  thereby  g* 
ting  better  prices,  and  we  unload 
these  goods  rapidly  by  making  sf 
cials  of  them. 

Here  was  where  our  “Groce 
World  and  General  Merchar 
helped  us  out.  We  read  it  regulai 
and  carefully,  because  it  showed 
many  chances  to  buy  goods  at 
saving  and  gave  us  many  valual 
hints.  In  other  words,  we  fou 
out  that  we  had  the  mail  order  m 
beat  in  location,  and  the  secret 
beating  him  in  every  other  way  w 
in  not  going  to  sleep  over  t 
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iter.  The  advertised  brands 
ed  us  in  every  way,  be- 
e  when  we  sold  them  we  were 
trt  of  a  great  big  concern  and 
the  benefit  of  its  big  name  and 
ry  advertising,  and  we  only 
ed  on  its  guarantee  to  the  cus- 
ir.  When  we  sold  unknown 
is  we  had  to  give  our  own  guar- 
e  and  we  were  the  ones  that 
kicked  when  the  goods  were  not 
t.  We  had  no  come-back.  You 
;  a  better  chance  than  we  had 
/ork  along  in  the  same  line,  be- 
;e  standard  goods  are  being  bet- 
advertised  and  manufacturers 
giving  the  dealer  better  profits 
ay,  because  they  are  realizing 
importance.  Of  course,  we 
1’t  spend  much  time  on  brands 
paid  no  profit. 

It  could  have  done  as  lots  of 
:rs  have  done  and  failed  as  they 
but  we  woke  up  and  put  a 
le  brains  into  our  business  and 
storekeeper  who  will  do  the 
e  can  succeed  as  we  have.  My 
-in-law’s  store  takes  in  four 
dings  now,  and  he  has  the  big- 
:  business  of  any  kind  in  his 
n. 

Old  Yard  Stick. 
— ,  Chester  County,  Pa. 


Small  Tomato  Packers  Badly  Hit  by 
Decrease  in  Future  Sales 


Forced  to  Carry  a  Stock  Which  They  Were  Not  Qualified  to 
Carry  and  Are  Forced  to  Sell.  Present  Price  Below  Cost 
of  Production. 


The  wholesale  buyers  of  toma¬ 
toes  who  last  spring  resolved  that 
they  would  this  year  cut  down  their 
purchases  of  futures  and  let  the 
packer  carry  the  goods,  have  ac¬ 
complished  their  object.  Sales  of 
futures  were  only  a  fraction  of  what 
they  usually  were,  and  the  packer 
has  accordingly  had  to  carry  the 
pack.  His  utter  incapacity  for  car¬ 
rying  it  is  the  main  reason  why 
present  prices  are  lower  than  for  a 
considerable  period — as  low  or  low¬ 
er,  in  fact,  than  this  year’s  cost  of 
production. 

Offering  of  Maryland  three- 
pound  tomatoes  are  free  at  the  pres¬ 
ent  writing  at  70  cents  county. 
Only  a  few  weeks  ago  they  were 
firm  at  80  cents,  and  more  were 
selling  at  80  cents  than  are  now 
selling  at  70.  One  reason  for  the 
slump  was  that  the  packing  season 


run  out  several  weeks  longer  than 
was  expected  and  the  weather  was 
so  favorable  that  the  pack  toward 
the  close  was  very  heavy5!'  This 
doubtless  increased  the  pack  many 
thousands  above  what  it  was  ex¬ 
pected  to  be.  t 

That,  however,  was  the  secondary 
cause  of  the  decline.  The  primary 
cause  is  the  fact  that  many  of  the 
packers,  who  ,had  not  sold  their  fu¬ 
tures,  found  themselves  carrying 
too  heavy  stocks.  Neither  they  nor 
their  commission  merchants  were 
able  to  secure  the  usual  advances 
from  the  banks,  and  the  only  course 
open  was  to  sell.  The  goods 
pressed  for  sale  on  an  unwilling 
market  supply  the  principal  reason 
for  the  decline.  Prices  may  even 
go  lower,  as  buyers  are  very  in¬ 
different  indeed. 

The  above  condition  has  not  af¬ 


fected  some  of  the  packers,  meaning 
those  whose  brands  are  established 
and  are  always  contracted  for  as 
futures.  It  is  the  small  packer 
whose  goods  are  the  run  of  the 
market  who  have  suffered,  and  some 
of  these  are  said  to  have  been  very 
badly  bitten  indeed. 


Cocoa  Lowest  in  Three  Years. 

The  cocoa  market  has  during 
the  past  week  touched  the  low 
level  of  three  years  ago,  African 
“to  arrive”  selling  for  instance  at 
ia$4  cents  and  Sanchez  at  9V2 
cents.  The  drastic  readjustment 
from  the  high  level  of  October  1, 
1907,  prior  to  tlfle  panic  is  shown 
by  the  fact  that  African  then  sold 
at  253/2  cents  and  Sanchez  at  2454 
cents.  In  other  words,  there  has 
been  a  decline  of  about  60  per 
cent.  The  high  values  of  1907,  it 
is  only  fair  to  note,  however,  were 
in  considerable  part  due  to  the 
operations  of  the  rich  Lisbon 
syndicate  which  controlled  Afri¬ 
can  cocoa.  The  prime  factor  in 
forcing  prices  to  the  prevailing 
low  levels  has  been  the  heavy  re¬ 
ceipts  in  the  face  of  the  reduction 
in  the  consumption,  estimated  at 
25  per  cent. 


Ic'upe,)/ 


ARMOUR|n|COMPANY 

CUAgAWTHP  WEB  THE  rOOB  AND  DRUGS  ACT.  JUKE  30- 1906.  SCTIAL  Ho-  1*69. 


Does  Yoar  Trade  Get 
the  Best  of  Yoa  ? 


They  will  get  the  if  y°u  handle  Armour’s  Condensed  Mincemeat  in  12  oz.  paper 

cartons.  It  is  profitable  to  the  dealer,  because  of  the  “Come  Again”  quality,  which  pleases  the  cus¬ 
tomer,  and  a  satisfied  customer  is  a  good  asset.  ^ 

We  use  the  same  amount  of  ingredients  in  a  12  oz.  package  of  Condensed 

as  is  used  in  a  1  -lb.  package  of  wet  mincemeat.  We  simply  press  out  the  moisture,  the  house¬ 
wife  adds  it  (water  or  cider)  as  she  uses  it. 

The  convenience,  too,  of  neat  packages  is  appreciated  by  all  progressive  dealers.  They  are 
easier  to  handle  and  add  to  the  appearance  of  your  store. 

IT  SELLS  BECAUSE  IT  EX-CELS 

Order  now,  as  the  season  is  commencing. 

ARMOUR  *>d  COMPANY 
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The  New  York  Letter 


First  Meeting  of  New  Manufacturers’  Association.  Mr.  Callanan 
After  Proper  Garnishee  Law.  Oleo  Conflict  Sharper  than 
Ever.  Small  Items  of  New  York  Trade  News. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant. ” 


New  York,  Oct.  16,  1908. 
This  afternoon  the  organization 
meeting  of  the  American  Specialty 
Manufacturers’  Association,  the  call 
for  which  was  published  in  last 
week’s  issue,  was  held  in  one  of 
the  parlors  of  the  Waldorf-Astoria 
Hotel.  Samuel  Fels,  of  Philadel¬ 
phia,  was  elected  temporary  presi¬ 
dent  and  J.  T.  Austin,  of  the  I . 
A.  Snider  Co.,  temporary  secretary. 
Wrn.  Duff,  of  H.  P.  Duff  &  Sons, 
Pittsburg,  was  elected  permanent 
treasurer,  and  that  as  the  other 
officers  had  only  been  chosen  tempo¬ 
rarily,  their  names  could  be  of  no 
interest.  The  first  page  of  the  type¬ 
written  draft  of  the  constitution  was 
shown  to  explain  the  objects  of  the 
association,  although  it  was  said 
that  the  wording  may  be  changed 
somewhat  at  another  meeting.  The 
present  language  is  as  follows : —  * 

First.  To  foster  and  promote  a 
feeling  of  fellowship  and  good-will 
among  the  members. 

Second.  To  eliminate  abuses, 
methods  and  practices  inimical  to  the 
proper  distribution  of  products  rep¬ 
resented  by  its  members. 

Third.  To  promote  and  insure 
co-operation  and  good-will  between 
its  members  and  the  wholesale  and 
retail  trade. 

Fourth.  To  assist  in  the  enact¬ 
ment  and  enforcement  of  laws 
which,  in  their  operation,  shall  deal 
justly  and  equitably  with  the  rights 
of  the  consumer,  retailer,  jobber  and 
manufacturer,  and  to  protect  the 
rights  to  trade-marks,  etc.,  of  mem¬ 
bers. 

Fifth.  To  protect  the  sale  and  the 
distribution  of  the  production  of  the 
members  through  legitimate  chan¬ 
nels  where  reciprocity  is  assured. 

The  dues  were  fixed  at  $100  for 
admission  fee  and  $50  a  year.  The 
following  temporary  Executive 
Committee  was  appointed :  William 
H.  Duff,  2d,  of  P.  Duff  &  Sons, 
Pittsburg;  W.  K.  Kellogg,  of  the 
Toasted  Corn  Flake  Company,  Bat¬ 
tle  Creek,  Mich. ;  D.  O.  Everhard, 
of  the  Ohio  Match  Co. ;  Louis  Run- 
kel,  of  Runkel  Bros.,  New  York, 
and  A.  W.  Warren,  of  the  Great 
Western  Cereal  Co.,  of  Chicago. 

Another  committee  of  eight  mem¬ 
bers  was  elected  to  promote  the 
work  of  recruiting  charter  mem¬ 
bers  before  closing  the  lists  for  the 
formal  election.  They  were  W.  H. 
Duff,  2d,  W.  B.  McMechin,  of  the 
McMechin  Preserving  Co.,  Wheel¬ 
ing,  W.  Va. ;  A.  J.  Porter,  of  the 


Shredded  Wheat  Co.,  Niagara 
Falls,  N.  Y. ;  Samuel  Fels,  of  Fels 
&  Co.,  Philadelphia;  W.  M.  Mc¬ 
Cormick,  of  McCormick  &  Co.,  Bal¬ 
timore;  Louis  Runkel,  of  Runkel 
Bros.,  New  York;  C.  E.  Pickett,  of 
the  Pacific  Coast  Borax  Co.,  New 
York,  and  W.  H.  Plopkins,  of  the 
O.  &  W.  Thum  Cov  Detroit,  Mich. 

A  committee  was  appointed  to 
frame  constitution  and  by-laws  as 
follows:  A.  J.  Porter,  Shredded 
Wheat  Co.;  Joseph  P.  Reichmann, 
Corn  Products  Co. ;  William  H. 
Duff,  P.  Duff  &  Son ;  J.  D.  Lewis, 
i\.  K.  Fairbanks  &  Co.;  Wm.  Mc¬ 
Cormick,  McCormick  &  Co.;  Wal¬ 
ter  H.  Williams,  Williams  Bros. 
Co.;  Leonard  M.  Frailey,  Joseph 
Campbell  Co.;  C.  E.  Pickett,  Pa¬ 
cific  Coast  Borax  Co.;  M.  H.  Hop¬ 
kins,  O.  &  W.  Thum  Co. ;  Samuel 
R.  Beardsley,  J.  W.  Beardsley’s 
Sons ;  W.  K.  Kellogg,  Toasted  Corn 
Flakes  Co. ;  D.  C.  Everhard/-  Ohio 
Match  Co. ;  Louis  Runkel,  Runkel 
Bros.  Co. ;  W.  L.  Garey,  Royal 
Baking  Powder  Co. ;  A.  M.  Warren, 
Great  Western  Cereal  C'o.;  Hooper 
Coyne,  Sea  Gull  Specialty  Co. 

The  fact  that  the  new  associa¬ 
tion  is  destined  to  amount  to  some¬ 
thing  may  be  gathered  from  the  fol¬ 
lowing  list  of  firms  present  or  rep¬ 
resented:  S.  Fels,  Fels  &  Co.,  Phil¬ 
adelphia  Pa.;  A.  J.  Porter, 
Shredded  Wheat  Co.,  Niagara 
Falls,  N.  Y. ;  Jos.  B.  Lewis,  N.  K. 
Fairbanks  Co.,  Chicago,  Ill. ;  Wil¬ 
liam  H.  Duff,  2d,  P.  Duff  &  Sons, 
Pittsburg,  Pa. ;  B.  Garretson,  Pos- 
tum  Cereal  Co.,  Battle  Creek, 
Mich. ;  Alexander  Whyte,  Lever 
Bros.  Co.,  Boston,  Mass. ;  E.  A. 
Booth,  N.  K.  Fairbanks  Co.,  Chi¬ 
cago,  Ill.;  A.  M.  Warren,  Great 
Western  Cereal  Co.,  Chicago,  Ill. ; 
George  Nolan,  Fels  &  Co.,  Philadel¬ 
phia,  Pa. ;  H.  A.  Moran,  Great 
Western  Cereal  Co.,  Chicago,  Ill.; 
D.  O.  Everhard,  Ohio  Match  Co., 
Wadsworth,  Ohio;  E.  E.  Gridley, 
Minute  Tapioca  Co.,  Orange, 
Mass. ;  Andrew  Ross,  Toasted  Corn 
Flake  Co.,  Battle  Creek,  Mich. ;  N 
L.  FI.  Piercy,  Columbia  Chemical 
Works,  Brooklyn,  N.  Y. ;  R.  Went¬ 
worth  Floyd,  Stollwerck  Bros., 
New  York;  P>.  R.  Kenworthy,  N. 
K.  Fairbanks  Co.,  Chicago,  Ill.; 


Fred.  Fear,  Fred.  Fear  &  Co.,  New 
York;  E.  W.  Murphy,  Toasted 
Corn  Flake  Co.,  Battle  Creek, Mich. ; 
C.  H.  Falkenstein,  Walter  M.  Low- 
ney  Co.,  Boston,  Mass.;  L.  H. 
Soule,  Bon  Ami  Co.,  New  York; 
Walter  Hudson  Lipe,  Beechnut 
Packing  Co.,  Canojaharie,  N.  Y. ; 

G.  Lowenstein,  Fred.  Fear  &  Co., 
New  York;  A.  M.  Briggs,  Lamont, 
Corliss  Co.,  New  York;  W.  F. 
Childs,  Kellogg  Food  Co.,  Battle 
Creek,  Mich.;  A.  R.  Wendell, 
Wheatena  Co.,  Rahway,  N.  J. ;  P. 
F.  Powderly,  P.  Duff  &  Sons,  Pitts¬ 
burg,  Pa. ;  Hooper  Coyne,  Sea  Gull 
Specialty  Co.,  Baltimore,  Md. ;  R. 

H.  Whitmore,  Egg-O-See  Co.,  Chi¬ 
cago,  Ill. ;  Wm.  C.  Cushman,  C.  Van 
Houten  •&  Zoon,  New  York;  Jos. 
B.  Reichmann,  Corn  Products  Co., 
New  York;  W.  K.  Kellogg, 
Toasted  Corn  Flake  Co.,  Battle 
Creek,  Mich. ;  Samuel  R.  Beards¬ 
ley,  J.  W.  Bearlsley’s  Sons,  New 
York;  W.  L.  Garey,  Royal  Baking 
Powder  Co.,  New  York;  Leonard 

M.  Frailey,  Jos.  Campbell  Co., 
Camden,  N.  J. ;  Louis  McDavit, 
Colgate  &  Co.,  New  York;  Geo. 
Schroeder,  James  T.  Kirk  &  Co., 
Chicago,  Ill.;  John  M.  Ready,  Jos. 
Dixon  Crucible  Co.,  Jersey  City, 

N.  J. ;  A.  C.  Monagle,  Egg-O-See 
Co.,  Chicago,  Ill.;  J.  Lloyd  Jones, 
U.  S.  Canning  Co.,  Fredonia, 
N.  Y. ;  Chas.  F.  Pitt,  Seafoam  Bak¬ 
ing  Powder  Co.,  New  York;  W. 
E.  Reed,  Columbia  Chemical  Co., 
Brooklyn  ;  Walter  Henry  Williams, 
Williams  Bros.  Co.,  Detroit,  Mich. ; 
Louis  Runkel,  Runkel  Bros.,  New 
York;  W.  M.  McCormick,  Mc¬ 
Cormick  &  Co.,  Baltimore,  Md. ; 
Ernst  L.  Woodwood,  Genessee 
Pure  Food  Co.,  LeRoy,  N.  Y. ;  I. 
Edesheimer,  Huyler’s,  New  York; 
Paul  G.  Henning,  Federal  Packing 
Co.,  New  York;  Chas.  Jacob, 
Scourine  Manufacturing  Co.,  New 
York;  C.  E.  Pickett,  Pacific  Coast 
Borax  Co.,  New  York;  Fred.  B. 
Thompson,  Royal  Cheese  Co.,  De¬ 
troit,  Mich.;  B.  Wolff,  Celluloid 
Starch  Co.,  New  York ;  B.  G.  Gil¬ 
christ,  Gordon-Pew  Fisheries  Co., 
New  York;  E.  W.  Harrington, 
Lauros  &  Bros.  Co.,  Boston,  Mass. ; 
Wm.  B.  McMechen,  McMechen 
Preserving  Co.,  Wheeling,  W.  Va. ; 
Geo.  A.  Mitchell,  Shredded  Wheat 
Co.,  Niagara  Falls,  N.  Y. ;  Richard 
Bishop,  Porcela  Co.,  Pittsburg,  Pa. ; 
E.  H.  Marsters,  New  England  Ma¬ 
ple  Syrup  Co.,  Boston,  Mass. 

*  *  * 

As  chairman  of  the  Legislative 
Committee  of  the  New  York  Re¬ 


tail  Grocers’  Union,  and  as  a  me 
ber  of  the  same  committee  of  t 
Brooklyn  Association,  L.  J.  Cal 
nan  is  this  week  sending  out  the  f 
lowing  letter,  headed  “Importai 
and  addressed  “To  the  Busint 
and  Professional  Men  of  the  St; 
of  New  York”  :— 

At  the  last  session  of  the  Legisll 
ture  the  Garnishee  Law,  which  wl 
enacted  in  1904,  and  which,  whei 
enacted,  only  applied  to  the  necessai 
ies  of  life,  was  amended  to  apply  t 
debts  of  all  kinds. 

On  September  1,  when  it  went  ini 
to  force,  numbers  of  judgments  werl 
filed  immediately,  a  howl  was  raise' 
by  men  who  owed  money  and  b 
their  employers  who  were  compelle 
under  its  provisions  to  deduct  te 
per  cent,  of  their  salary  and  pay  it  t 
the  judgment  creditor — they,  the  eir 
ployers,  being  held  personally  rt 
sponsible  for  the  ten  per  cent,  if  the 
did  not  deduct  it. 

What  does  the  Garnishee  La- 
mean?  It  means  that  for  the  fir: 
time  the  State  of  New  York  ha 
thrown  the  mantle  of  protection  ovd 
the  professional  men,  the  retail  mej 
chants  and  the  landlords  of  th 
State  and  given  them  a  means  to  co 
lect  their  just  debts  which  the  hop 
man,  the  mechanic  and  the  labore 
have  enjoyed  for  years. 

How  does  it  protect  them?  E 
enabling  them,  by  a  very  simp 
method  of  procedure,  to  get  a  jud^ 
ment  against  the  debtor  for  ten  pi 
cent,  of  his  salary  or  income  if  he 
earning  or  receiving  $12  a  week  c 
over.  Only  one  judgment  can  l 
filed  against  any  person  at  01 
time.  There  certainlv  is  not  muc 
hardship  in  that.  Yet,  it  has  evoke 
a  storm  of  protest  as  being  in  the  ii 
terest  of  the  loan  sharks  and  lawye 
who  make  usurious  loans. 

It  was  first  introduced  in  tl 
Legislature  by  Assemblyman  D 
marest  at  the  request  of  the  Centr 
Association  of  Retail  Grocers  ox- 
twenty  years  ago — the  grocers  ha 
ing  found  it  impossible  to  colle 
any  debts  due  them  unless  at  a  lo 
of  time  and  money  which  in  most  i 
stances  overbalanced  the  debt, 
was  introduced  with  varying  fo 
tunes  at  nearly  every  session  sin 
then.  A  few  years  since  the  Me 
chants’  Legislative  League  was  o 
ganized;  they  joined  the  grocers  at 
with  their  assistance  the  bill  becan 
a  law. 

It  is  a  just  bill.  It  was  enacted 
protect  business  men.  If  a  m. 
goes  in  debt  and  does  not  pay 
there  ought  to  be  some  law  to  cor 
pel  him  to  pay.  That  is  what  tf 
law  was  enacted  for. 

Assemblyman  Cuvillier,  of  t' 
Thirtieth  District,  the  nominee 
Tammany  Hall,  has  stated  that 
elected  he  will  use  every  effort 
have  the  law  repealed.  Your  du 
to  yourself  and  to  your  fellow  bn 
ness  and  professional  man  in  tt 
State  demands  it  of  you  that  y 
make  every  effort  to  defeat  him 
the  polls,  that  you  ask  every  hont 
man,  without  distinction  of  party, 
help  you,  and  if  you  are  not  living 
his  district,  to  ask  the  candidate  f 
Assembly  and  the  Senate  in  your  dl 
trict  how  they  stand  on  the  questi; 
of  the  repeal  of  this  law  and  if  yj 
find  they  are  in  favor  of  its  repo 
to  urge  every  man  in  your  district 
vote  against  him  and  defeat  him. 

*  *  * 

Under  the  present  regulation- 
fecting  the  imports  of  cheeses,  1 
importers  are  unreasonably 
pressed,  according  to  the  opin 
expressed  by  a  number  of  the  1 
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Italian  importers  at  a  meeting 
Tuesday  evening  in  the  Ital- 
Chamber  of  Commerce.  It  was 
ded  to  send  a  memorial  to  the 
-etary  of  the  Treasury,  asking 
;  the  Department  be  not  too 
tic  in  enforcing  measures  that 
!er  imports  until  a  committee  of 
society  has  time  to  make  an  in- 
igation  which  will  involve  the 
action  of  much  data.  It  is  ex- 
ed  by  the  importers  that  the 
mittee  “will  demonstrate  the 
racticability  of  a  too  severe  ap- 
ition  of  law  as  now  interpreted.” 
he  following  committee  was  ap- 
ited  to  make  the  investigation : 
thlisberger  &  Co.,  S.  Gelle  & 
F.  X.  Baumert  &  Co.,  Haupt 
urgi,  P.  Paterne  &  Co.,  Albano 
tola,  E.  Locatelli,  Prof.  G.  Ros- 
,  E.  Mariani. 

*  *  + 

rom  the  offices  of  the  National 
olesale  Druggists’  Association 
e  are  being  sent  out  to  all 
ilesale  dealers  and  manufactur- 
copies  of  resolutions  adopted  at 
recent  convention  in  Atlantic 
r,  N.  J.,  in  opposition  to  the 
wing  practice  of  manufacturers 
elling  to  buying  clubs  composed 
etailers.  The  resolutions  are  of 
laracter  familiar  to  grocers  and 
issue  seems  quite  similar  in  the 
trades.  The  wholesale  drug- 
s  set  forth  that  the.  manufac- 
:rs  of  proprietary  medicines  or 
lie  of  them,  have  for  some  time 
l  selling  to  the  retailers’  clubs 
that  of  late  there  has  been  a 
lency  on  the  part  of  manufactur- 
of  all  kinds  of  drugs  to  sell  to 
same  clubs.  It  is  argued  that 
i  sales  are  unfair  to  the  jobbers, 
)  claim  to  be  the  principal  dis- 
uters,  and  ask  that  the  principle 
‘live  and  let  live”  guide  all. 

*  *  * 

)r.  H.  W.  Wiley,  of  the  Bureau 
’hemistry  of  the  Department  of 
riculture,  is  to  be  heard  at  a 
ling  of  the  Society  for  Chem- 
Industry  that  will  be  held  in 
city  October  23d.  He  will 
ik  on  “The  Abuse  of  Preserv¬ 
es  in  Food.”  On  the  same  oc- 
on  Read  Gordon  will  speak  on 
“Use  of  Preservatives  iik-Food,” 
in  the  nature  of  a  reply  to  the 
arks  to  be  made  by  Dr.  Wiley. 
*  *  * 

>eputy  Commissioner  Kracke,  of 
State  Department  of  Agricul- 
told  your  correspondent  that 
defeat  of  the  Department  in  the 
:e  Brooklyn  cases  will  not  deter 
•om  continuing  its  efforts  to  put 


an  end  to  the  sale  of  the  butterine. 
He  said  that  in  all  probability  a 
decision  of  the  higher  courts  will 
be  obtained,  and  if  necessary,  he 
believed,  the  Legislature  will  amend 
the  law  so  as  to  leave  no  doubt  as 
to  the  illegality  of  the  sale  of  the 
product. 

The  butterine  interests,  on  the 
other  hand,  propose  to  continue  the 
fight  to  establish  the  right  which 
they  claim  of  selling  the  white  or 
uncolored  product.  If  the  present 
law  should  be  construed  against 
them  they  propose  to  test  its  consti¬ 
tutionality  and  also  to  seek  favor¬ 
able  legislation  during  the  coming 
winter. 

^  ^  ^ 

The  Atlantic  Candy  Co.,  of 
Brooklyn,  was  incorporated  this 
week  with  $3,000  authorized  cap¬ 
ital  and  is  to  make  candy  and  con¬ 
fections.  The  incorporators  are 
headed  by  A.  Freedman,  of  334 
Pearl  street,  New  York. 

*  *  * 

A  petition  in  bankruptcy  was  filed 
Monday  against  John  J.  Warner, 
who  had  a  retail  grocery  store  at 
4J2  East  47th  street.  He  has  been 
in  the  business  eleven  years  and  his 
assets  are  estimated  at  $1800.  The 
petitioners  claim  that  he  recently 
allowed  J.  D.  Smith  to  take  a  judg¬ 
ment  for  $350  and  to  pursue  re¬ 
plevin  proceedings. 

*  *  * 

About  forty  bags  of  coffee  were 
seized  by  the  Federal  and  State  au¬ 
thorities  and  condemned  several 
days  ago.  It  was  claimed  that  the 
coffee  had  been  close  to  putrid 
hides  on  the  voyage  from  Brazil 
to  this  port  and  was  unfit  for  food. 
The  coffee  had  been  shipped  to  a 
broker  named  Kunard. 

Fred.  A.  McGill. 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BC  H  AD  ON  LY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


FLI-STIKON 

THE  FLY  RIBBON 

The  Greatest  Fly  Catcher  m  the  World 
Retails  at  5c.  $4.80  per  gross 

The  Fly  Ribbon  Mfg.  Co. ,  New  York 

Order  from  your  jobber 


mm xwiK 


Mrs.  Williams’  Brands 

OF 

PORE  JAMS  AND  JELLIES 


' - - - — - 

A  FEW  VARIETIES  OF 

BURK’S 

Seasonable  Sausage 

PRODUCTS 

All  of  which  are  produced  in  the  finest,  cleanest 
and  most  sanitary  sausage  kitchens  in  the  country. 

They  are  free  from  cheap  substitutes  and  adulter¬ 
ations,  preservatives  and  coloring  matter  and  are 

Prepared  Under  Government 
Supervision! 

ESTABLISHMENT  NO.  257 


FRESH  PORK  SAUSAGE 

Superbly  Seasoned 

These  can  be  had  linked  or  in  straight  casing,  either 
*  chopped  fine  or  coarse. 

SMOKED  SAUSAGE 

Frankfurters  Beef  Bologna 

Reed  Birds  (small  Frankfurters) 

Smoked  Fresh  Sausage  (old  style  Half-smoked) 

Ham  Bologna  Mettwurst 

Knockwurst  (flavored  with  Garlic) 

PUDDINGS 

Liver  Pudding  Blood  Pudding 

Head  Cheese  Blood  Head  Cheese 

Pfefferwurst  Tongue  Blood  Pudding 

Sardellen  (special  grade  of  Liver  Pudding) 

SCRAPPLE 

Superior  to  farmers’  product,  rich  and  well  seasoned 

Clean  -  Pure  -  Wholesome 


LOUIS  BURK 

GIRARD  AVENUE  &  THIRD  STREET 

PHILADELPHIA 
- - -  -  . 
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Buy  a  sample  order  of 


OUR  RELIABLE  LANTERN 

Burns  40  hours  without  refilling.  Cold  Blast  with  all 
latest  improvements  and  pays  the  dealer  a  big  profit. 
In  stock  of 

JAMES  M.  VANCE  &  CO. 

Distributers  of  Hardware  for  Over  a  Century 
211  and  213  Market  St.,  Philadelphia 


j  • 

Orange  Marmalade  is  one  of  the  best  things  we  make. 
You  know  how  good  slices  of  orange  with  sugar  on  them  are 
at  breakfast.  Well,  this  marmalade,  is  just  sliced  oranges  and 
sugar,  cooked  to  a  jam  consistency,  and  with  just  enough  of 
the  very  thin  pieces  of  peel  in  it  to  give  it  the  orange 
“bouquet”  which  comes  from  the  orange  oil  in  the  cells  of 
the  outside  rind.  Your  trade  will  like  this,  and  it  only  costs 
you  $4.20  a  case  of  two  dozen  16-ounce  pound  glass  jars, 
freight  paid.  You  sell  it  for  $6.00,  and  they’ll  call  for 
more.  Better  try  a  case  or  two. 

H.  P.  D.  KINGSBURY,  Redlands,  California 
(Where  the  oranges  come  from) 


Preserved  Fruits,  Jams,  Jellies, 
j —  Fruit  Butters,  etc.  — v 

CONTAINING  NO  PRESERVATIVE  AND  NO 

ARTIFICIAL  COLORING 

were  made  and  shipped  by 

PHILIP  J.  RITTER 

i 

many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 

Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 

than  ever  to-day. 

; 

We  ask  for  a  portion  of  your  patronage. 

_ _ — .  r 

1 

P.  J.  Ritter  Conserve  Company 

\  Philadelphia,  Pa. 
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THE  GROCERY  MARKETS 


Tea. 

The  tea  market  is  unchanged. 
There  is  a  fair  demand,  but  at  no 
point  could  it  be  called  more  than 
fair.  There  is  no  weakness 
manifest,  and  all  grades  are 
steady.  No  immediate  change  is 
looked  for  in  any  line,  except  the 
gradual  hardening  in  certain  lines 
of  good  teas  noted  last  week. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  ruled  weak  during  the 
past  week.  Options  have  devel¬ 
oped  a  lower  tone,  and  while 
actual  coffee  has  shown  no 
change  the  tone  is  barely  steady. 
The  demand  is  light  .  and  from 
hand-to-mouth  only.  Mild  coffees 
are  dull  but  steady.  Stocks  are 
light  and  the  situation  healthy, 
java  and  Mocha  unchanged  and 
quiet. 

Sugar. 

Raw  sugar  has  sold  at  slightly 
advanced  prices  during  the  week. 
This,  however,  has  not  affected 
the  refined  market,  and  will  not 
do  so  unless  it  becomes  much 
more  pronounced^  The  demand 
for  refined  sugar  has  greatly  fal¬ 
len  off,  and  the  future  looks  weak, 
as  explained  in  detail  in  another 
column.  Lower  prices  seem  to  be 
generally  expected. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week,  as  is  compound  syrup.  The 
demand  for  the  latter  product  is 
light.  Sugar  syrup  is  also 
quiet  and  unchanged  in  price. 
Molasses  is  firm  and  good  grades 
are  very  scarce.  New  crop  mo¬ 
lasses  will  reach  Northern  mar¬ 
kets  in  about  two  weeks.  The  in¬ 
dications  are  for  a  good  yield. 

Fish. 

The  situation  in  new  Norway 
mackerel  has  been  marked  by  a 
radical  decline  from  opening  prices. 
While  the  new  fish  that  have 
already  arrived  in  this  country  are 
selling  at  about  the  opening 
prices,  prices  in  Norway  have 
been  reduced  as  much  in  some 
cases  as  $5  per  barrel.  The  cause 
seems  to  be  several  fold :  the  fact 
that  the  trade  did  not  buy  ade¬ 
quately  at  the  opening  prices,  the 
prospects  of  a  good  fall  catch  in 
Ireland,  and  the  fact  that  the  Nor¬ 
way  catch  was  mostly  small  and 
can  hardly  compete  even  at  the 
decline  with  Irish  mackerel  of  the 
same  size.  Irish  fish  are  un¬ 
changed  in  price  but  receipts  are 
good.  Shore  and  Nova  Scotia 


mackerel  are  cutting  very  lit 
figure.  Cod,  hake  and  haddo 
are  unchanged  in  price  and  in  f; 
demand.  Sardines  of  all  grac 
are  in  moderate  demand,  Fren 
brands  being  high  and  fir 
Other  grades  are  quiet.  Salm 
is  wanted  in  very  moderate  qua 
tities  at  unchanged  prices. 

Canned  Good*. 

Tomatoes  are  still  weaker,  a 
offers  are  now  made  at  7°  ce> 
f.  o.  b.  This  is  the  lowest  pr 
reached  in  a  long  time,  and  it  m 
go  even  lower  if  the  trade  cc 
tinues  to  be  as  indifferent  as  th 
are  now.  The  demand  is 
light.  The  only  cause  of  the  co 
bined  weakness  seems  to  be  t 
packers’  need  of  money.  Corn 
dull  and  unchanged  in  price.  , 
Maine  packers  made  full  deliv 
ies  and  there  will  doubtless  lx 
surplus.  .  Peas  are  quiet  at  ruli 
prices.  Peaches  show  no  char 
and  only  a  light  demand.  App 
have  advanced  on  spot  to  $2. 
and  many  packers  are  asks 
$2.25  ®Lo  come  forward, 
prophecies  of  $2.50  if  the  marl 
for  barrel  apples  keep  up.  C; 
fornia  canned  goods  remain  t 
changed  and  in  light  demai 
Sauer  Kraut  has  advanced  to 
cents,  owing  to  the  rapid  ; 
vances  in  cabbage.  The  price  v 
55  cents  only  a  short  time  a 
Other  small  Baltimore  cant- 
goods  are  unchanged  and  in  fig 
demand. 

Dried  Fruits. 

Prunes  are  dull  and  inclined 
be  weak.  There  is  reason  to  ' 
lieve  that  offers  of  3j4-cent  ba 
for  Santa  Claras  might  not 
scorned.  Peaches  are  fai 
active  at  unchanged  prices.  Af 
cots  are  steady  and  strong  and 
very  fair  demand.  Raisins, 
spite  of  the  projected  corn 
grow  weaker  and  weak'er.  Ho 
ers  are  pushing  for  sale  and  pri< 
are  at  least  a  cent  lower  on  seec 
fruit  than  a  few  days  ago.  Th' 
are  a  great  many  2-crown  musi 
tels  this  year,  and  there  v 
doubtless-  be  pressure  to  s< 
Currants  are  in  fair  demand 
unchanged  prices..  Other  dr; 
fruits  quiet  and  unchanged. 

Beans  and  Peas. 

Domestic  pea  beans  are  quol 
at  $2.30  to  $2.35,  but  the  dema 
is  very  light.  Imported  ; 
offered  at  $2,123/2.  Marrows  ; 
worth  $2.35  and  are  scarce;  i 
ported  marrows  $2.12^2.  Calif 
ilia  limas  are  about  unchang 
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Window-Dressing  Articles  Wanted 

For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
:  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
i!  1  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
eral,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
»bably  every  one  of  whom  has  some  technical  knowledge  of  win- 
v-dressing.  What  we  want  is  articles  clearly  describing  window 
j  plays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
I  original — in  fact,  those  which  have  been  used  successfully  are 
haps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
I  :rage  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
>uld  be  addressed  to  the  “  Window-Dressing  Department.”  II 
|  iwings  are  also  sent  they  should  be  made  throughout  in  black  ink 
>t  pencil). 


jd  in  fair  demand.  Split  yellow 
i  as  are  selling  actively  at  around 
1 1  per  barrel  and  green  and 
otch  have  both  advanced  5 
its  per  bushel,  $1.95  and  $2.05 
I  ing  the  present  quotations. 

Butter. 

;  The  butter  market  has  re¬ 
tired  stationary  during  the  past 
|:ek.  All  grades  meet  with 
|  idy  sale  and  the  market  is  in 

1  od  condition  on  the  present 
sis.  There  i^r  a  good  consump- 
•e  demand  for  all  grades.  As 

2  season  advances  there  will  be 
general  falling  off  in  the  make, 
ough  no  radical  change  in  price 
2ms  likely  during  the  coming 
*ek. 

Ett«- 

Fresh  eggs  continue  very 
•  arce,  the  market  having  ad- 
!nced  1  cent  during  the  week. 
1  the  advanced  basis  the  situ- 
on  is  very  firm,  as  no  increase 
'  production  is  likely  for  some 
ne.  The  market  seems  likely  to 
main  stationary  during  the 
ming  week. 

Cheese. 

There  is  a  normal  consumptive 
mand  for  cheese  at  the  present 
ne.  All  markets  have  declined 
cent  during  the  week  on  all 
ades,  and  the  market  on  the 
‘dined  basis  is  steady.  No  fur- 
er  decline  seems  likely  at  the 
oment. 

Provisions. 

Smoked  hams  of  all  grades,  reg- 
ar,  picnic  and  skinback,  are 
nt  lower.  Bacon  and  bellies  re¬ 
am  about  the  same.  Pure  lard 
|  is  declined  y2  cent,  but  no 
angehas  occurred  in  compound, 
j  'evading  prices  of  provisions  are 
!'Qve  normal  for  the  season,  and 
en  lower  prices  are  likely  in  the 


near  future.  No  change  has  oc¬ 
curred  in  barrel  pork,  dried  beef, 
or  canned  meats,  and  there  is  only 
a  fair  trade. 

Green  Fruit. 

Bananas,  large,  $1.50  to  $1.75 
per  bunch ;  8-hands,  75  cents  to  $1 
per  bunch  ;  7-hands,  65  to  85  cents 
per  bunch  ;  6-hands,  45  to  55  cents 
per  bunch,  demand  poor;  Califor¬ 
nia  oranges,  $5  to  $5.50  per  box, 
demand  good ;  Florida  oranges, 
$2.25  to  $2.50  per  box,  demand 
poor ;  lemons,  $3.50  to  $5  per  box, 
demand  fair;  limes,  $1  per  hun¬ 
dred,  demand  good ;  pineapples. 
$3  to  $3.50  per  crate,  demand  fair. 

Nut*. 

Peanuts,  green,  choice,  4V2 
cents  per  pound ;  fancy, 
cents  per  pound  ;  jumbo,  Jl/>  cents 
per  pound;  roasted,  choice,  $1.15 
per  bushel;  fancy,  $1.50  per 
bushel;  jumbo,  $1.70  per  bushel, 
demand  fair;  almonds,  paper  shell, 
14I/2  cents  per  pound;  soft  shell, 
131/)  cents  per  pound ;  Brazils,  7J4 
cents  per  pound ;  filberts,  10 J4 
cents  per  pound;  pecans,  I2p2 
cents  per  pound ;  walnuts,  ioj4 
cents  per  pound;  mixed  nuts,  11 
cents  per  pound ;  demand  poor. 

Produce. 

Potatoes,  80  to  90  cents  per 
bushel,  demand  fair;  sweet  pota¬ 
toes,  firsts,  30  cents  per  basket; 
seconds,  20  to  25  cents  per  bas¬ 
ket,  demand  fair;  beets,  35  to  40 
cents  per  basket,  $1  to  $1.50  per 
hundred  bunches,  demand  poor ; 
Jersey  cabbage,  35  to  40  cents  per 
basket,  $5  to  $6  per  hundred,  de¬ 
mand  poor ;  carrots,  35  to  50  cents 
per  basket,  demand  good;  Jersey 
onions,  35  cents  per  basket ;  white 
pickling,  $1  to  $1.25  per  basket, 
demand  good;  yellow  pickling, 
40  to  45  cents  per  basket,  demand 


poor;  green  peppers,  8  to  12  cents 
per  basket ;  red,  10  to  15  cents  per 
basket;  cayenne,  40  to  50  cents 
per  basket,  demand  fair ;  string 
beans,  green  35  to  40  cents  per 
basket,  demand  fair;  yellow,  30 
to  35  cents  per  basket,  demand 
good;  New  York  salad,  75  cents 
to  $1  per  two-dozen  bunches ;  lima 
beans,  improved,  75  to  80  cents 
per  basket ;  flats,  50  cents  per  bas¬ 
ket,  demand  poor ;  yellow  tur¬ 
nips,  20  to  25  cents  per  basket; 
white,  15  to  20  cents  per  basket, 
demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 


Baltimore  Canned  Goods. 

No.  1. 

Tomatoes  continue  to  monopolize 
the  attention  or  nearly  so,  of  the 
canned  goods  buyers  throughout 
the  country,  either  as  purchasers  or 
as  onlookers.  The  purchases  do 
not  exceed  the  offerings,  however, 
and  the  market,  as  a  consequence, 
shows  no  sign  of  a  reaction  toward 
a  higher  level  of  values.  That 
everyone  who  is  tomato-wise  is  sur¬ 
prised  and  disappointed  at  the  re¬ 
cent  decline  in  prices  goes  without 
saying,  for  there  are  more  good 
reasons  why  the  prices  shoud  ad¬ 
vance  rather  than  decline.  The 
only  ^reasonable  explanation  of  the 
slump  in  the  market  is  the  fact  that 
a  number  of  small  canners  at  the 
country  factories  had,  as  a  result 
of  the  panic  last  year,  a  smaller 
working  capital  this  season  and 
could  not  obtain  the  usual  liberal 
bank  accommodations  to  enable 
them  to  carry  their  output.  Not 
having  been  able  to  sell  futures  so 
freely  as  heretofore  they  had  no  or¬ 
ders  in  hand  to  fill,  sufficient  to 
enable  them  to  meet  their  maturing 
obligations,  and  they  were  obliged 
to  face  an  unwilling  market.  When 
those  weak  sellers  are  out  of  the 
market,  the  stronger  holders  will 
have  their  innings.  On  the  theory 
that  goods  well  bought  are  half 
sold,  the  jobber  who  picks  up  some 
of  the  best  quality  tomatoes  ob¬ 
tainable  at  to-day’s  prices  may  have 
occasion  to  congratulate  himself 
later  on.  Corn  is  firmly  held, 
though  not  active  just  now.  Sweet 
potatoes  and  string  beans  are  in  de¬ 
mand  and  baked  beans  were  fairly 
active  this  week. 

In  the  line  of  fruits  peaches  and 
pears  are  selling  more  freely,  and 
unpeeled  pie  peaches  are  firmer,  es¬ 
pecially  No.  10  tins.  Apples,  small 
fruits  and  pineappes  are  dull.  The 
stocks  of  those  articles  held  here  are 
smaller  than  usual  at  this  time  in 
the  season.  Cove  oysters  are  un¬ 
changed. 

Tomatoes. — This  market  is  the 
cheapest  source  of  supply.  Buying 
orders  from  the  Middle  West  indi¬ 
cate  that  fact.  The  goods  were 
more  generally  scattered  through¬ 
out  the  country  this  week  than  at 


any  time  this  season.  The  feeling 
in  the  trade  here  is  that  the  decline 
has  gone  too  far  and  is  out  of  rea¬ 
son.  Strictly  standard  quality  to¬ 
matoes  purchased  at  to-day’s  prices 
are  well  bought. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

The  tomato  packing  season  of 
1908  is  at  an  end  at  present,  pack¬ 
ers  are  accepting  orders  at  and  be¬ 
low  cost,  mostgenerally below,  and 
not  many  at  cost.  The  majority 
of  packers  have  only  a  small  sur¬ 
plus — much  smaller  than  for  many 
years — from  the  standpoint  of  the 
can  manufacturer  about  two-thirds 
as  many  cans  were  filled  as  was  the 
total  in  1907.  Under  these  condi¬ 
tions,  but  few  packers  are  willing 
sellers  and  many  disregard  present 
prices  and  prefer  to  wait  and  see. 
Those  who  have  for  compulsory 
reasons  accepted  business  are  now 
residing  on  Easy  street  and  but  few 
of  this  character  remain  in  evidence 
at  the  present  time. 

Hand-to-mouth  purchases  with  a 
lack  of  enthusiasm  as  to  what  the 
future  may  hold  in  store — if  reports 
and  advices  are  correct,  the  buyer 
seems  content  to  continue  this  pol¬ 
icy  at  least  for  a  longer  period  and 
he,  too,  is  willing  to  wait  and  see ; 
if  the  market  advances,  he  will  pay 
the  price  if  he  wants  them;  if  it 
should  not  advance,  he  will  buy  to 
meet  his  requirements.  This  is 
the  buyer’s  present  attitude  and  this 
same  attitude  was  in  evidence  prior 
to  the  so-called  attempted  boom, 
and  yet  while  the  so-called  boom 
was  on,  orders  for  more  than  pres¬ 
ent  requirements  were  in  vogue,  and 
in  this  respect,  history  may  repeat 
itself.  For  this  reason  we  suggest 
watching  your  stock  tomatoes 
closely  so  as  to  avoid  the  possibility 
of  being  caught  with  light  stocks 
should  the  probable  become  actual. 

Frost  has  been  reported  in  var¬ 
ious  sections,  but  it  came  too  late 
to  seriously  curtail  the  yield  of  to¬ 
matoes,  which  has  already  been  ter¬ 
minated  by  the  other  forces  of  na¬ 
ture,  which  are  equally  as  potent. 

The  corn  market  is  strong  and 
firm,  although  but  little  business  is 
passing.  Packers  are  still  busy  ship¬ 
ping  out  future  purchases,  which 
were  heavy  this  season,  and  as  buy¬ 
ers  are  thus  obtaining  a  good  sup¬ 
ply,  according  to  previous  contracts, 
there  is  but  little  new  business  to 
•report. 

Apples  and  pears,  1907  packing, 
are  still  offered  in  a  small  way  at 
particularly  attractive  prices,  with 
possibility  of  poor  apple  and  pear 
crops  ahead,  it  is  possible  that  quick 
attention  will  yield  profitable  re¬ 
sults. 

Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md. 

Sugar. 

There  has  not  been  much  busi¬ 
ness  in  raw  sugar  this  week. 
Only  one  cargo  of  Javas  is  re- 
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ported  sold.  That  cargo  brought 
3.95  cents,  a  lower  price  than  pre¬ 
vious  sales,  but  still  a  trifle  better 
than  could  have  been  obtained 
had  not  the  market  improved. 
Other  Javas  are  offered  at  4.01 
cents,  but  the  refiners  are  not  yet 
willing  to  pay  further  advances. 

Receipts  this  week  have  not 
been  so  large,  but  all  the  refiners 
have  good  supplies  on  hand.  The 
European  markets  this  week  have 
done  better.  Last  week  prices 
got  down  to  9/5 -/4  (equal  to  3.98 
cents  New  York).  Prices  on  the 
Continent  have  since  advanced, 
the  cable  to-day  being  9/1 1  -)4 
(equal  to  4.09  cents  New  York). 
News  from  the  Continental  beet 
fields  report  unfavorable  weather 
and  the  fear  that  drought  may  re¬ 
duce  the  output  has  brought 
about  a  better  holding  and  caused 
higher  prices.  Beets  have  been 
cheap.  If  unfavorable  weather 
should  continue  the  result  would 
be  felt  in  further  prompt  advances 
in  values.  The  tone  of  our  mar¬ 
ket  to-day  is  much  better.  The 
foreign  beets  are  being  reaped. 
A  shortage  in  the  crop  would  be 
an  important  factor  in  the  mak¬ 
ing  of  prices.  However,  up  to  the 
moment  there  is  nothing  definite 
upon  which  to  base  an  idea  that 
the  crop  will  bd  short.  Progress 
so  far  has  been  good  and  the  pre¬ 
liminary  estimates  by  authorities 
have  figured  a  crop  equal  to  last 
year’s.  There  has  been  dry 
weather,  but  not  enough  of  it  yet 
to  damage  the  plantings.  The 
fear  that  unfavorable  weather 
may  continue  is  the  sole  support 
of  the  advances  that  have  been 
made.  Europe  has  a  speculative 
weather  market.  Stocks  in  the 
United  States  owned  by  the  re¬ 
finers,  cargoes  coming  to  them  al¬ 
ready  purchased,  and  the  sources 
open  of  supplies  sufficient  to  meet 
extra  demands  have  placed  the 
United  States  refiners  in  a  com¬ 
fortable  position  and  they  can 
afford  to  await  a  clearer  develop¬ 
ment  of  the  European  situation. 
Dull  trade  and  a  lessened  con¬ 
sumption,  both  here  and  in 
Europe,  are  hard  things  for  ad¬ 
vancing  prices  to  overcome.  If  a 
higher  level  is  to  be  made  there 
must  be  substantial  elements 
underneath  to  support  it. 

Refined  Sugar. — All  the  refiners 
are  to-day  quoting  list  prices  net 
basis  4.90  cents,  less  1  per  cent, 
cash,  the  Federal  and  Warner  28 
days,  other  refiners  7  days  de¬ 
layed  shipment.  The  demand  is 
only  fair.  Shipments  now  are 
prompt. 

Beet  Granulate  d. — Orders 
would  be  accepted  at  10  points 
below  the  American  Sugar  Refin¬ 
ing  Co’s  (New  York  or  New  Or¬ 
leans)  and  B.  H.  Howell  Son  & 
Co's  prices.  The  price  is,  there¬ 
fore,  4.80  cents,  less  1  per  cent, 
cash,  October  shipment,  and 
Michigan  beet  granulated  can  be 
shipped  promptly.  East  of  Chi¬ 
cago  Colorado  beet  granulated 


(packed  in  ioo-pound  bags  bulk 
and  ioo-pound  bags  can  be  sup¬ 
plied,  containing  each  4/25-pound 
cotton).  Michigan  factories  can 
supply  barrels,  besides  ioo-pound 
bags,  and  100  bags  each  contain¬ 
ing  4/25-pound  cotton.  Points 
between  Utica  and  Buffalo,  N.  Y., 
and  Altoona  and  Pittsburg,  Pa., 
will  be  supplied  from  the  Lyons, 
N.  Y.,  factory. 

M.  G.  Wanzor  &  Co. 
New  York,  N.  Y. 

Coffee. 

We  refer  to  our  last  report  of 
the  15th  ultimo.  Beginning  with 
the  17th  ultimo  receipts  at  San¬ 
tos  were  seriously  interrupted  by 
a  strike  of  dock  laborers  at  that 
port.  The  movement  of  the  crop 
was  not  resumed  until  the  2d  inst. 
It  is  to  be  expected,  therefore, 
that  the  receipts  at  Santos  during 
the  current  month  will  be  quite 
large,  the  natural  receipts  being 
augmented  by  the  accumulations 
resulting  from  this  strike. 

These  large  receipts  do  not  in¬ 
fluence  us  in  our  opinion  with  re¬ 
gard  to  the  size  of  the  crop.  We 
maintain  our  estimate  of  12)4  mil¬ 
lion  bags  for  Rio  and  Santos,  to 
which  we  gave  expression  in  our 
report  of  the  15th  ultimo. 

European  newspapers  have 
gone  too  far  in  decrying  the  pro¬ 
posed  Sao  Paulo  Government 
loan  of  £15,000,000  sterling,  and 
have  entered  a  field  of  which  they 
have  little  or  no  knowledge. 
These  newspapers  intimate  that 
the  current  Rio  and  Santos  crop 
is  equal  to  that  of  1901-02  when 
about  15/4  million  bags  were 
brought  to  market,  but  do  not 
give  their  source  of  information. 
Anonymous  statements  do  not 
carry  great  weight,  being  too 
often  dictated  by  selfish  motives. 
Despite  reports,  which  have  it 
that  the  Government  is  meeting 
with  serious  difficulties  in  placing 
the  loan,  we  learn  from  good 
authority  that  this  loan  of  £15,- 
00,000  sterling,  with  coffee  as  col 
lateral,  will  be  offered  for  public 
subscription  at  an  early  date  at  a 
price  fixed  at  somewhat  above  90 
per  cent. 

The  coffee  trade  has  no  interest 
in  the  success  or  failure  of  this 
public  offering.  The  under¬ 
writers  have  made  themselves  re¬ 
sponsible  to  take  the  bonds 
whether  the  public  relieves  them 
of  their  obligations  or  not.  The 
only  interest  the  trade  has  in  this 
matter  is  to  know  what  proviso 
has  been  made  with  reference  to 
the  disposal  of  the  collateral.  We 
are  as  yet  in  the  dark  as  to 
whether  or  not  the  coffee  is  to  be 
tied  up  for  a  given  time  and  with 
whom  the  right  of  disposal  will 
eventually  rest. 

It  is  certainly  a  disturbing  ele¬ 
ment  in  the  trade  to  have  8)4 
million  bags  of  coffee  locked  up. 
the  ownership  of  which  is  liable 
to  be  shifted  any  day  from  the 
shoulders  of  the  Government  to 


those  of  the  bond  holders.  It 
would  be  far  preferable  to  see  this 
coffee  distributed  among  the 
trade,  where  it  properly  belongs, 
and  where  it  would  find  a  natural 
outlet.  We  must,  however,  con¬ 
sider  the  case  as  it  is  and  not  as 
it  might  or  should  be. 

The  Government  is  to-day  the 
bigg-est  factor  in  the  coffee  busi¬ 
ness,  and  will  most  likely  remain 
so  for  good  or  evil. 

The  original  aim  of  the  Govern¬ 
ment  undertaking  was  to  protect 
the  planters  from  starvation 
prices,  but  the  law  of  supply  and 
demand  cannot  be  upset  by  any 
power,  and  it  is  bound  to  assert 
itself  sooner  or  later. 

Despite  the  fact  that  last  year’s 
crop  was  about  2)4  million  bags 
smaller  than  the  consumption  and 
despite  the  fact  that  the  Govern¬ 
ment  not  only  held  its  coffee  out 
of  the  market,  but  added  about 
of  a  million  bags  to  its  holdings, 
that  crop  was  marketed  below 
cost  of  production.  It  is  reason¬ 
able  to  ask,  what  will  happen 
when  we  again  have  excessive 
crops  to  deal  with,  as  may  and 
most  likely  will  be  the  case  a  year 
or  two  hence. 

With  conditions  as  they  prevail 
the  trade  will  no  doubt  continue 
its  present  policy  of  buying  only 
for  its  immediate  requirements. 

No  reports  have  as  yet  been  re¬ 
ceived  by  us  regarding  the  flower¬ 
ing.  The  weather  of  late  was 
favorable,  with  rains  and  sunshine 
alternating.  This  ought  to  bring 
about  good  residts.  Whilst  we  do 
not  look  for  a  bumper  crop  next 
year,  we  believe  a  larger  crop 
than  the  one  now  marketing  may 
be  reasonablv  expected. 

Henry  Nordlinger  &  Co. 
New  York,  N.  Y. 

Spices. 

The  market  continues  very 
active.  The  spot  demand  is  large 
and  there  has  been  considerable 
buying  in  futures  during  the 
week.  Supplies  are  scarce  and  we 
note  an  unusual  demand  for  im¬ 
mediate  shipments. 

Pepper. — Futures  are  some¬ 
what  firmer.  Spot  Singapore  and 
Lampong  are  steady  and  the  de¬ 
mand  is  good.  The  present  crop 
of  Lampong  is  reported  smaller 
than  during  1907. 

Cayennes  are  higher.  Supply 
is  exceedingly  small  and  the 
tendency  appears  upward. 

Cloves. — Spot  demand  is  large. 
New  goods  are  practically  sold  on 
arrival.  We  do  not  expect  to  see 
a  lower  market,  as  the  crop  re¬ 
ports  are  to  the  effect  that  the 
crop  is  smaller. 

Pimento  (Allspice). — The  de¬ 
mand  is  very  good,  due  no  doubt 
to  present  low  value.  The  crop 
is  evidently  a  large  one,  but  is  not 
as  yet  gathered. 

Cassias. — Demand  very  good. 
Saigon  continues  scarce  and  high. 
China  in  cases  firm,  but  slightly 
easier  for  nearby  shipments. 


Mace. — Demand  very  good  a 
very  steady  prices.  Spot  stock 
are  small. 

Nutmegs  very  steady  and  th 
demand  is  good.  Present  lot 
prices  are  exceedingly  safe. 

Gingers. — Demand  very  goo 
at  steady  prices. 

Seeds. — Celery  is  exceedingl 
firm.  Caraway  is  tending  up 
ward.  Poppy,  Mustard  and  Cor 
ander  are  unchanged. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


MARKET  NOTES. 

Some  cucumbers  are  comin 
into  the  market  from  New  Yor 
State.  The  average  is  $2.25  pe 
bushel  basket. 

Good  tomatoes  are  scarce  an 
the  season  is  winding  up.  Goo 
stock  will  bring  50  to  60  cents  pe 
basket  and  is  in  fair  demand. 

Grapes  are  doing  a  little  bette 
and  show  about  1  cent  better  a! 
around.  Concords  average  | 
cents,  Niagaras  13  cents  aw 
Catawbas  10  cents.  The  demaiv 
is  good. 

Florida  orangey  are  comin 
North,  but  few  if  any  of  them  ar 
good.  The  best  are  poor  enoug 
and  bring  $2.25  per  box. 

Almeria  grapes  are  lower.  Th 
present  range  is  $3  to  $4  per  keg 
The  demand  has  not  y| 
awakened  and  is  only  fair. 

Cold  storage  peaches  are  sti 
offered,  the  average  price  bein 
$2.25  per  case.  The  demand 
light. 

Florida  grapefruit  are  lowe 
and  range  from  $2  to  $4  per  ba; 
ket.  The  supply  is  adequate  fc 
the  demand. 

Peppers  are  still  glutted  an 
range  from  10  to  15  cents  per  bat 
ket.  The  demand  is  very  slow. 

Lima  beans  are  winding  tlj 
their  season  and  range  from  $1.5! 
to  $1.75  per  half  barrel.  The  de 
mand  is  fair. 


Goff’s  Cough  Syrup  has  been  on  thj 
market  for  more  than  35  years.  It  ij 
made  from  pure  herbs,  roots,  barks,  etc 
and  it  is  a  standard  remedy  for  cough 
and  colds.  The  S.  B.  Goff  &  Sons  Coi 
of  Camden  N.  J.  have  a  special  propel 
sition  that  they  would  like  to  tell  yo 
about,  which  will  show  you  how  yo 
can  make  70  per  cent,  on  their  remc 
dies. 
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il,  D«fmrtB«it  U  <ler«t«d  to  the  criticism 
■dvtrtisinr  matter  scat  ia,  to  the  derisin* 
>aw  a4rcrtisinf  ideas  for  special  occasions, 
a  request,  sad  to  the  rut^eatin*  of  ori final 
wtisamenta  whoa  data  is  supplied.  All 
as aai cations  seat  ia  for  this  Department 
aid  he  addressed  to  the  Editor  of  Science 
Adrertiainf.  They  will  he  hied  in  their 
it  sad  takea  up  according  to  strict  rotation. 


Atlantic  City,  N.  J.,  Oct.  9,  1908. 
Editor  “Science  of  Advertising.” 

Dear  Sir : — Although  a  copy  of 
our  valuable  paper  was  not  deliv- 
red  to  us  this  week,  yet  it  is  known 
)  us  through  Messrs.  J.  W.  Beards- 
;y’s  Sons,  of  New  York,  who  com- 
elled  us  to  insert  the  “note”  in  one 
f  our  new  circulars,  fearing  to 
ue  us  for  “infringement”  of  their 
rade-mark,  that  the  circular  sent 
3  you  by  us  recently  was  criticised 
nd  reproduced  in  the  “Science  of 
idvertising”  column  of  your  paper. 

Ve  are  very  anxious  to  hear  your 
/ord  about  it,  and  would  ask  you  to 
lail  us  another  copy  of  the  “Gro- 
ery  World  and  General  Merchant.” 

Yours  truly, 

Jacob  T.  Shils. 

This  correspondent  incloses  a 
py  of  a  circular  which  seems  to 
ve  been  taken  up  and  criticised 


NOTE.  There  is  but  one  SHREDDED  Codfish 
and  that  is  prepared  and  sold  by  Messrs.  J.  W. 
Beardsley’s  Sons,  and  we  wrongfully  used  the 
word  “  SHREDDED  ”  in  the  previous  issues  of 
our  weekly  circular  in  connection  with  Codfish, 
and  we  now  take  pleasure  in  making  this  correc¬ 
tion  that  our  people  may  be  acquainted  with  this 
fact.  Messrs.  J.  W.  Beardsley’s  Son’s  Shred¬ 
ded  Codfish  will  be  on  sale  by  us  next  week 


I  have  made  some  inquiry  re¬ 
garding  the  matter  since  the  re¬ 
ceipt  of  the  above  letter,  and  I 
find  that  Messrs.  J.  W  Beards¬ 
ley’s  Sons  own  the  trade-mark 
“shredded”  and  that  for  that  rea¬ 
son  nobody  else  can  legally  use  it. 
I  reproduce  the  above  in  order 
that  this  department  may  undo 
the  innocent  part  which  it  played 
in  the  infringement. 

*  *  * 

New  York,  October  9,  1908. 
Editor  “Science  of  Advertising.” 

Dear  Sir : — Will  you  kindly  criti¬ 
cise  the  inclosed  advertisement? 
Do  you  think  there  is  too  much  space 
used  for  the  name  and  address? 

Yours  truly, 

Salesman. 

R.  C.  Williams  &  Co. 
Enclosed  was  the  proof  of  an  ad¬ 
vertisement  occupying  a  space  six 
inches  double  column.  A  reduced 
reproduction  follows : — 


AMERICAN 

Butter,  Cheese  &  Egg'  Co., 

orbeuildsingmp  156  Newark  Ave. 

Our  Telephone  Coll  Is  377  Jersey 
Delivery  on  the  Hill  Every  Day  at  2  P.  M. 


*•  This  Is  What  Counts ! 

Friends,  when  you  get  right  down  to  hardpan 
every  one  of  us,  it’s  “How  much  can 


7 1 

save : 


New  Apricots . 2  lb*-  25c 

Doesn’t  tlmt  sound  like  old  limes? 

cmui-ii.  n> . 1 2c 

The  cream  of  the  lisli. 

New  Peaches . ,2  lbs.  25c 

Tender  skinned,  large  size,  new 
pack. 

Fie  Burs.  soft,  rloli.  full  of 
fruit,  delicious  eating.  !b . ■  w 

Most ’economical,  3  lb.  size  p 

loose,  lb  . 25C 

This  is  worth  rnmlns  lor. 

Salmon,  one  (>ound.  f  ill  can. 
medium  rod,  new  |>aek . 1  Qc 

Vinegar — Ilelnze’s  pure  Apple 

Vinegar,  gallon . 25c 

HcinzeV,  White  Vinegar,  g.i  1.20c 

Built  for  work,  with  solid 

1  >ael*s. 

EDDY’S  OLD  ENGLISH  SAUCE! — Gives  ft  smack  10  (felt  and 
steal*:  don’t  go  without  this  smack.  *fiV.  I  tie.  bottle. 

Best  Creamery  Butter,  lb.,  26c 

Her'lly  this  is  n  big  bargain,  and  wo  give  yon  Stamps  Free. 

T/ogan  and  Johnston's  1  lb.  glass  jars  Jams .  1.’*e 

Campbell*'  Baked  Beans.  3  cans .  . 

The  liest.  strongest  and  purest  coffees  in  the  world  .^re  sold  b>  us. 
Fine  SantJhs,  lb.  13c..  r>  Stamps.  Dining  Boom.  lb.  23c.,  20  Stai»r>*> 
Golden  Santos,  lb.  17<\.  3  Stamps.  Cream  Java.  Ih.  27c..  30  Stamps. 
Maracuilio.  II;.  20c..  lO  Stamps.  White  House.  |l>.  30c..  30  Stamp’*. 


this  department  several  weeks 
fo,  though  I  do  not  remember 
In  that  circular  appeared  a 
and  of  codfish  not  Beardsley’s, 
Inch  Mr.  Shils  called  “Shred- 
d.”  The  Beardsley  people 
rved  notice  on  Mr.  Shils  that 
eir  codfish  was  the  only  brand 
at  could  legally  be  called 
redded,  and  in  order  to  protect 
mself  from  trouble  he  has  in- 
rted  the  following  note  in  a  later 
rcular  which  he  also  sends : — 


I  do  think  that  too  much  space 
has  been  used  for  the  name  and 
address,  and  it  is  in  my  judgment 
in  the  wrong  place.  The  heading 
of  this  advertisement  should  have 
been  “This  is  What  Counts”  and 
the  name  should  have  gone  at  the 
bottom.  This  would  have  im¬ 
proved  the  appearance  of  the  ad¬ 
vertisement  immensely,  and 
would  have  given  the  heading 
mor§  chance.  As  it  is  now,  it 
is  snowed  under  and  dominated 


Could 

You 

Ask 

For 

More 

Than 

We 

Guarantee? 

WE  guarantee  everything 
*  ■  connected  with  our  busi¬ 
ness,  and  our  guarantee  has 
behind  it  the  reputation 
gained  through  more  than 
ninety  years  of  honest  deal¬ 
ings. 

Our  Coffee  is  guaranteed  to 
he  exactly  as  represented. 
Every  repeat  order  must  be 
the  same  as  the  original,  and 
the  original  must  be  exactly 
as  sample  shown. 

The  blending  and  roasting 
are  guaranteed  to  be  as  nearly 
perfect  as  long  years  of  expe¬ 
rience  can  make  it. 

Your  money  will  obtain 
more  in  actual  value  than  yon 
get  elsewhere. 

It  will  pay  you  to  obtain  our 
prices  and  seek  our  advice. 

SAMUEL  WILDE’S  SONS  CO. 

Importers  Coffee,  Tea  and  Spices 

II  Dutch  Street  NEW  YORK 

Here’s  the 
Chance  of 
Your  Life! 


What  we  for  years  have 
made  “to  order  only” — 
really  our  “private  stock” 
— we  are  now  offering  for 
the  first  time  for  general 
sale  under  the  name  of 


“Sorority  Chocolates” 

- “Taylor-Made” - 

and  the  dealer  who  handles  them  will  have 


A  CANDY  BUSINESS  TO  BE  PROUD  OF 


We  are  causing  tremendous  demand  for  “Sorority  Choco¬ 
lates”  by  full-page  advertising  in  the  biggest  magazines. 
YOU  can  be  the  “Sorority  Chocolate  Dealer”  and  CASH 
IN  on  our  heavy  advertising. 

We  help  you  out  with  ten  beautiful  Sorority  Girl  Win¬ 
dow  displays  and  hand¬ 
some  Electric  Flash  Sign. 


Write  us  for  par¬ 
ticulars  —  NOW 


Taylor  Brothers 
Company,  Inc. 
Battle  CreeK,  Mich. 
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by  the  useless  name  and  ad¬ 
dress. 

*  *  * 

It  was  a  decided  mistake  to  set 
the  text  lines  of  this  advertise¬ 
ment  in  boldface.  It  is  like  print¬ 
ing  an  entire  article  in  italics ;  all 
emphasis  is  gone  because  every¬ 
thing  is  emphasized.  In  order  to 
give  proper  values  to  the  boldface 
heads  the  text  should  always  be 
printed  in  ordinary  body  type. 
This  advertisement  looks  too 
black  and  too  bold.  The  printer 
who  set  it  up  has  botched  it  badly, 
in  my  judgment.  He  has  de¬ 
signed  and  arranged  his  lines 
carelessly  and  in  some  cases  has 
run  in  body  type  with  boldface. 
The  whole  effect  is  one  calculated 
to  make  an  artistic  printer  or  one 
who  loves  artistic  printing  groan. 
I  don’t  contend  that  artistic*  qual¬ 
ity  is  necessary  to  make  an  adver¬ 
tisement  pay,  but  up  to  the  point 
where  it  displays  an  advertise¬ 
ment  clearly  and  makes  it  easily 
read  it  is  highly  necessary. 


Among  the  most  seasonable  goods 
which  are  being  pushed  are  the  Exton 
Oyster  crackers.  This  brand  has  a  lively 
sale,  based  on  over  sixty  years’  reputa¬ 
tion. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Is  It  Right? 

Sometimes  I  come  pretty  close 
to  thinking  I’m  an  anarchist. 
Ain’t  it  an  anarchist  that  believes 
there  oughtn’t  to  be  any  law  at 
all?  I  think  I’ve  said  once  or 
twice  that  the  law  looked  to  me 
like  a  lemon  a  good  bit  of  the 
time. 

Here’s  another  case: — 

I  get  through  Ohio  pretty  thor¬ 
oughly  in  the  course  of  a  special 
trip  I  make  once  a  year.  There’s 
a  good-sized  town  out  there  that 
has  a  grocers’  association  of  about 
35  members.  It’s  not  a  very  lively 
place ;  the  people  are  well  fixed 
and  business  just  drifts  along  in 
a  comfortable  fashion,  enough  for 
everybody,  but  not  enough  for 
anybody  to  get  very  rich  on. 

The  association  never  had 
much  to  do,  except  to  smoke  up 
and  serve  refreshments  once  a 
month’,  until  about  six  months 
ago.  Then  some  fellow  who  has 


a  chain  of  stores  in  Cincinnati — 
I  heard  his  name  but  forgot  it — 
jumped  into  the  town  one  day  and 
opened  up  a  branch  store. 

The  35  or  40  grocers  who  had 
been  there  before  had  been  get¬ 
ting  pretty  good  profits.  There 
wasn’t  any  reason  why  they 
shouldn’t.  Nobody  was  bucking 
’em  and  they  weren’t  bucking- 
each  other.  So  there  wasn’t 
much  cutting  done. 

The  new  fellow  had  to  get  in 
somehow — there  wasn’t  enough 
trade  for  him  unless  he  took  it 
away  from  some  of  the  others — so 
he  started  in  to  cut  prices.  »The 
association  held  a  special  meet¬ 
ing.  A  lot  of  talk  was  had,  but 
nothing  came  of  it — what  could 
come  of  it?  They  decided  finally 
that  the  people  of  the  place  would 
surely  stand  by  ’em  in  preference 
to  a  stranger,  and  that  they  didn’t 
need  to  worry;  it  would  be  all 
right. 

But  it  wasn’t.  The  new  store 
talked  loud  and  the  people  began 
to  sit  up  and  take  notice.  The 
fellow  seemed  to  sell  pretty  good 
stuff,  some  of  it  the  same  brands 
they’d  been  buying  right  along, 
and  they  bought  ’em.  The  asso¬ 


ciation  held  another  special  mee 
ing,  and  this  time  there  was  sort 
sweating.  To  make  a  long  stor 
short,  they  decided  they  won 
“for  the  time  being”  meet  the  cu 
that  the  cutter  made.  So  th( 
did,  and  the  fur  began  to  fly,  ft 
he,  having  a  chain  of  stores,  w. 
buying  a  whole  lot  cheaper  th; 
they  were  and  he  could  therefo 
cut  deeper. 

I  know  it  to  be  a  fact  that  f 
a  while  not  a  single  grocer  in  tl 
town — except  the  cutter,  mayb 
he  may  have  made  a  little — mat 
a  cent  on  say  twenty-five  stapl 
that  were  picked  out  as  leaders 
the  fight. 

Then  the  association  held  a 
other  meeting.  The  members  u 
folded  some  pretty  blue  tab 
The  cutter  was  cursed  up  hill  a: 
down  dale.  At  last  they  decid 
they’d  throw  themselves  on  t 
mercy  of  the  people,  and  th 
drew  up  a  sort  of  announceme 
which  they  all  signed.  I  had 
copy  and  would  have  printed 
but  since  it  was  in  the  courts  a 
there  was  an  injunction  about 
I  decided  I’d  better  not.  T 
announcement  was  run  as  an  f 
vertisement  in  all  the  local  pape 


The  Wise  Dealer  is  Always  Looking 
for  Articles  Like 

AMMO 

(DRY  AMMONIA) 

because  he  knows  it  pays  to  show  customers  a 
good  thing.  Ammo  is  a  dry,  odorless  pow¬ 
der  until  it  comes  in  contact  with  water,  then 
it  turns  into  ammonia. 

One  10  cent,  can  equals  three  pints  of 
best  liquid  ammonia 

Never  loses  its  strength  or  evaporates  like 
liquid  ammonia.  Put  up  in  handy  sifter-top 
cans,  no  bottles  to  break  and  lose  your  profit. 
Used  from  cellar  to  garret,  from  Monday  to 
Saturday.  Strong,  steady  seller.  We  are  tell¬ 
ing  your  customers  about  it  and  pushing  it. 
Why  don’t  you?  Your  jobber  can  supply  you. 

THE  FRANK  C.  EBY  CO. 

213=215  E.  Atwater  Street 
DETROIT,  MICH. 


THE  ONE  WAY 
TO  BEAT 
BABBITT’S 


BABBITT’S  BEST  LAUNDRY  SOAP  is  not 

only  our  best — it  is  your  best,  too. 

The  grocers  who  sell  BABBITT’S  BEST  will 
find,  if  they  average  the  sales  of  all  their  laundry 
soaps,  that  BABBITJPS  BEST  has  always  stood 
at  the  head.  It  has  a  place  in  the  household  that 
only  one  thing  could  displace. 

That  one  thing  is  this — if  somebody  could  find 
a  soap  to  do  better  work,  BABBITT’S  BEST  might 
have  to  yield.  Nobody  has  come  within  a  mile  of 
finding  it  yet,  however. 


MADE  BY 

B.  T.  BABBITT 

NEW  YORK 
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ADVANCE  NOTICE 


The  Santa  Claus  catalogue  will  be  ready  to  mail  by  the 
time  your  request  for  a  copy  reaches  us. 

This  catalogue  presents  the  most  comprehensive  showing  of 
Holiday  wares  in  the  trade.  Included  are  Toys,  Dolls,  Games, 
Chinaware,  Jewelry,  Silverware,  Novelties,  Leather  Goods,  Pictures, 
Perfumes,  Fancy  Goods,  etc. 

Our  Santa  Claus  catalogue  is  the  book  which  thousands 
of  retailers  all  over  the  country  have  come  to  look  upon  as  the 
signal  to  start  their  Holiday  Buying  without  further  delay. 

Its  appearance  indicates  that  the  end  is  not  far  off — that 
stocks  will  soon  begin  to  break — but  that  promptness  in  ordering 
will  still  bring  the  goods. 

The  Santa  Claus  catalogue  is  a  book  no  seller  of  Holiday 
ware  can  afford  to  be  without.  Get  your  request  in  NOW  for  an 
early  copy.  Ask  for  catalogue  No.  D690. 


BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 

Sample  Houses :  BALTIMORE,  DALLAS,  OMAHA,  SAN  FRANCISCO 
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The  substance  of  it  was  that  an 
“interloper”— that’s  what  they 
called  him — had  come  into  the 
town  and  disorganized  business 
conditions  that  had  “gone  ahead 
without  a  ripple  of  discord  for 
ten  years.  Prices  had  been  cut  to 
a  point  where  nobody  was  mak¬ 
ing  any  money  and  as  they  had 
every  confidence  that  the  people 
of  the  town  were  willing  to  pay 
prices  for  groceries  that  allowed 
the  dealer  a  living  profit,  they  had 
all  agreed  not  to  sell  the  following 
articles  for  less  than  the  prices 
named.  Then  came  a  long  list  in¬ 
cluding  everything  that  had  been 
cut,  and  a  fair  price  opposite  each 
one. 

Anything  wrong  about  that? 
Wouldn’t  you  say  they  had  a 
perfect  right  to  do  that?  So 
should  I. 

What  do  you  think  that  cutter 
did?  He  went  into  court  and 
asked  for  an  injunction  against 
the  thirty-five  because  they  were 
carrying  on  a  trust  to  hold  up  the 
prices  of  goods.  All  he  did  was 
to  show  the  judge  that  advertise¬ 
ment,  and  he  got  the  injunction! 

Wouldn’t  that  make  your  collar 
choke  you? 

Yes,  sir,  he  got  it,  and  if  that’s 
law  I’m  done  with  it.  I’ll  wear 
a  red  shirt  and  spit  at  the  rich 
from  now  on !  Why,  that  was  as 
much  as  to  say  that  those  grocers 
didn’t  have  a  right  to  get  a  profit 
on  their  goods — they  had  to  keep 
on  selling  at  the  price  the  cutter 
made;  a  price  they  couldn’t  meet 
at  a  profit ! 

Not  long  ago  the  secretary  of 
an  association  out  in  Western 


Pennsylvania  told  me  they’d  got¬ 
ten  up  against  the  same  thing. 
They’d  never  had  an  association 
there  before,  and  the  grocers  had 
lived  together  like  cats  and  dogs. 
In  no  way  did  they  work  together 
and  the  constant  knocking  pulled 
business  down  until  it  was  pretty 
weak  for  ’em  all. 

They  organized  an  association 
and  got  every  grocer  in  it  after  the 
hardest  kind  of  work.  The  first 
thing  they  did  was  to  fix  up  a 
scale  of  prices.  Nothing  high, 
just  enough  to  live  on.  They 
didn’t  go  to  any  lawyer  then,  but 
just  fixed  up  the  thing  them¬ 
selves.  When  they  had  it  all 
written  up  one  of  the  members 
whose  brother  was  a  lawyer 
thought  they  ought  to  take  legal 
advice.  They  did  and  the  lawyer 
said  they  had  no  more  right  to  do 
st;ch  a  thing  than  they  had  to  pick 
pockets  !  That  was  combining  in 
restraint  of  trade,  or  something 
like  that,  he  said,  and  it  couldn’t 
be  done. 

“Well,  can’t  we  just  agree  then, 
among  ourselves,  to  hold  prices?” 
they  asked  him. 

“Nope,  couldn’t  do  even  that ; 
that  was  the  same  thing.” 

So  they  had  to  give  it  up. 
There  wasn’t  a  grocer  in  that 
town,  I’m  told,  that  hadn’t  been 
selling  a  lot  of  things  at  a  loss. 
Yet  they  couldn’t  do  anything  in 
the  way  of  a  combination  to  pre¬ 
vent  that  in  the  future !  By 
George,  that  may  be  law,  but  it 
ain’t  justice! 

I  asked  the  secretary  why  they 
didn’t  just  decide  among  them¬ 
selves  that  there  wouldn’t  be  any 


more  cutting,  and  let  it  go  at 
that. 

“That  wouldn't  have  been 
enough,”  he  said.  “Some  of  ’em 
had  smaller  expenses  than  the 
rest,  and  they  could  afford  to  sell 
cheaper  without  doing  what  they 
considered  cutting.  No,  unless 
we  were  all  on  a  level  it  wouldn’t 
work.” 

I  don’t  know  how  they’ve  got¬ 
ten  on  there  since ;  I  haven’t  been 
back  to  that  town  yet. 

I  suppose  that  at  the  bottom  of 
all  this  is  that  saying  “competi¬ 
tion  is  the  life  of  trade.”  It  may 
be  the  life  of  trade,  but  sometimes 
it  comes  pretty  close’  to  being  the 
death  of  the  trader. 

And  it’s  like  any  other  good 
thing — we  can  have  too  much  of 
it,  I  think.  The  Stroller. 


Butter  Setback  in  New  York  State. 

The  New  York  State  Agricul¬ 
tural  Association  Department  had 
three  important  cases  decided 
against  it  in  Brooklyn  during  the 
week.  Not  only  did  the  court  dis¬ 
miss  all  three  complaints  that 
were  brought  before  it,  but  went 
out  of  its  way  to  suggest  that 
oleomargarine  is  a  wholesome 
food  product  and  the  court  had  no 
idea  that  the  law  was  designed  to 
prevent  its  sale,  so  long  as  the 
sales  are  honest  and  legitimate, 
without  intention  to  deceive. 
There  were  three  Brooklyn  gro¬ 
cers,  or  butter  dealers,  accused, 
Abraham  Reitzenbeim,  Henry 
W.  Degenhardt  and  Paul  Hemp¬ 
hill.  The  evidence  of  the  Govern¬ 
ment  was  to  the  effect  that  the 
goods  were  sold  as  oleomargarine 

i 


in  packages  suitably  wrapped  ar, 
labeled  from  cases  which  bore  til 
proper  Government  stamps.  N<j 
was  there  any  evidence  that  tl 
goods  were  colored  or  flavore 
other  than  the  natural  flavor  . 
the  product  as  it  leaves  the  fa 
tory.  It  was  sold  for  oleomarg 
rine,  and  the  only  evidence 
possible  intention  to  substitute 
for  butter  was  a  sign  which  Rei 
zenbeim  disolayed  on  his  refrige 
ator  referring  to  “Butter — in”  tl 
“in”  being  in  small  letters.  B 
the  goods  were  sold  for  what  tin 
were.  The  court  granted  the  di 
missal  in  every  instance,  on  t! 
ground  that  there  was  no  eviden 
of  wrongdoing  under  the  statul 
The  court  suggested  that  it  t 
lieved  that  to  convict  it  w 
necessary  to  show  that  delibera 
effort  had  been  made  to  introdu 
foreign  color  or  flavor  into  t 
goods  to  make  them  resemt 
creamery  butter,  other  than 
they  naturally  do.  These  we 
some  of  the  150  or  more  cas 
which  are  pending  against  groce 
in  Greater  New  York,  on  whi 
the  State  Agricultural  Depa 
ment  has  sought  to  prevent  t 
sale  of  oleomargarine  under  a 
circumstances.  The  claim  of  t 
State  has  been  that  whereas  t 
statute  prohibits  the  sale  of  ar 
thing  “in  semblance  of  butte 
oleomargarine  is  thereby  proh 
ited,  because  it  does,  per  se, 
semble  butter.  It  is  said  tl 
these  cases  will  probably  be  t 
means  of  convincing  the  depa 
ment  that  its  contention  is 
wrongful  interpretation  of  1 
law.  • 


208  N.DE t AWARE  AVE. 


209  N.  WATER  ST. 


SUGAR  SYRUP 


GR09f? S- 

208 NDEL AWARE  AVE. 


209  N.  WATER  ST. 


One  of  the  finest  pure  Sugar  Syrups  we  have  had  for  a  long  time.  Bright, 
clear  color,  excellent  flavor  and  good  heavy  body.  Strictly  fancy  quality. 


SUGAR  LOAF  DRIPS 


Barrels,  only  32  cents  per  Gallon 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 
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NORTH  WATER  STREET 

PHILADELPHIA  -  PENNSYLVANIA 
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nother  Coffee  Label  Analyzed  by  Request 


ie  Most  Ingenious  Label  Yet  Submitted  is  Believed  to  be 
Misleading.  Can  a  Brazilian  Coffee  be  Sold  as  “Moka” 
is  the  Question  Involved.  Photographs  of  the  Carton, 
Front  and  Back. 


Here  is  another  question  of 
fficiently  vital  interest  under  all 
od  laws  to  warrant  a  special 
i  tide  being  made  of  it : — 
Voungstown,  Ohio,  October  8,  1908. 
Editor  “Grocery  World  and  General 

Merchant.” 

Dear  Sir : — We  enclose  herewith  a 
label  taken  from  front  and  back  of  a 
:offee  carton ;  this  coffee  retails  for 
20  cents  per  pound. 

In  your  opinion  is  this  labeled 
:orrectly  ? 

A  great  many  people,  especially 
those  who  drink  a  20-cent  coffee,  do 
not  know  but  “Moka”  is  the  correct 
way  of  spelling  “Mocha.” 

;  You  will  notice  the  packers  hasten 
to  explain  on  the  back  of  this  pack¬ 
age  that  this  has  no  reference  to 
Arabian  “Mocha,”  which  is  clearly 
an  admission  that  they  are  afraid  it 
might  be  misinterpreted.  It  looks 
to  us  as  though  this  was  very  mis¬ 
leading  and  clearly  comes  under  the 
head  of  misbranding. 

We  are  anxious  to  assist  in  help¬ 
ing  to  make  the  Food  Law  as  effect¬ 
ive  as  possible,  and  do  not  want  to 
sell  an  article  that  is  misleading. 
We  would,  therefore,  appreciate  your 
opinion. 

Very  respectftully, 

Hearn  Bros.  &  Co. 

Photographic  reproductions  of 

te  front  and  back  of  the  carton 

:nt  appear  below  : — 

FRONT. 


ONE  POUND 


NET  WEIGHT 

( TRJKDC  MART*  fftoj 


mean  something  to  a  coffee  ex¬ 
pert,  but  it  means  no  more  to  the 
consumer  than  so  much  Greek. 
The  main  statement  on  the  front 
of  this  carton,  therefore — the  only 
statement  that  counts  for  any¬ 
thing — is  one  that  is  equivalent  to 
a  representation  that  the  contents 
are  Mocha  coffee.  It  is  hard  to 
see  why  this  is  not  a  misrepre¬ 
sentation,  all  things  considered, 
since  the  packer  admits  that  the 
contents  are  not  Mocha. 

The  question  is,  does  he  admit 
it  in  such  a  way  as  to  legitimize 
the  misrepresentation  on  the  ^ 
front?  Let  us  consider  the  mat-  j 
ter  on  the  back,  but  before  doing 
so  it  may  be  observed  that  in 
many  cases  the  consumer  never 
sees  the  back  'of  a  carton  and 
cannot  therefore  be  charged  with 
notice  of  what  appears  there, 
especially  when  the  front,  as  in 
this  case,  has  deceived  him. 

The  back  uses  the  same  de¬ 
scription,  “Dutch  Moka.  A  Bour- 
ibon  Blend  Coffee,”  with  the  fol- 

BACK. 

Dutch  Moka 

A  BOURBON 

BLEND  COFFEE 

This  has  no  reference  to  Arabian 
Mocha,  but  as  the  name  implies  is. 
a  perfectly  balanced  combination 
of  Fine  Old  Mellow  Varieties  with 
choice  BOURBON  SANTOS,  which 
means  Mocha  Coffee  transplanted 
in  Santos,  producing  a  cup  at  once 

Rich,  Smooth  and  Satisfying. 

None  Genuine  without  this  Signature 


1  ^  BOURBON^ 

BLEND 

Select  Roasted 

COFFEE 

SERIAL  NUMBER  2409 

I  GUARANTEED  UNDER  THE  FOOD  C  DRUGS  ACT  JUNE  40.190* 


C.  F.  Blanke  Tea  1  Coffee  Co. 

ST.  LOUIS, 

NEW  YORK,  CHICAGO,  KANSAS  CITY,  DALLAS, 
MINNEAPOLIS. 


The  writer  is  very  clear  that 
his  is  not  a  proper  label,  the  rea- 
on  being  that,  it  will  probably 
mislead  99  out  of  100  persons.  It 
5  very  ingeniously  arranged,  but 
n  the  writer’s  judgment  does  not 
atisfy  the  law. 

To  begin  with,  there  is  no  such 
vord  as  “Moka.”  It  is  simply 
Mocha”  misspelled,  and  practi- 
ally  every  consumer  would  con- 
lude  that  it  meant  Mocha.  The 
'hrase  “A  Bourbon  Blend”  may 


lowing  explanation,  confession  or 
contradiction : — 

This  has  no  reference  to  Arabian 
Mocha,  but  as  the  name  implies,  is  a 
perfectly  balanced  combination  of 
fine  old  mellow  varieties  with  choice 
Bourbon  Santos,  which  means 
Mocha  coffee  transplanted  to  Santos, 
etc.,  etc. 

Does  this  neutralize  the  decep¬ 
tive  use  of  the  word  “Moka"? 
The  writer  clearly  thinks  not. 
It  is  practically  equivalent  to  call¬ 
ing  the  coffee  Mocha  in  large  type 


Is  “picked  up”  by  our  own  process  and  all 
the  natural  flavor  preserved.  No  imitation  will 
give  your  customers  the  same  satisfaction.  Don’t 
forget  that  is  where  you  are  judged  for  recom¬ 
mending  an  article. 

See  the  red  band  on  the  package. 

In  three  styles;  Cartons  for  sale  from  October 
to  May ;  and  tins  and  glass  (handy  tumblers)  for 
the  Summer  months. 

J.  W.  BEARDSLEY’S  SONS 

New  York  City 


Dr.  Wylie  Condemns 
Preservatives 

The  U.  S.  Bureau  of  Chemistry  says  the  use 
of  artificial  preservatives  in  food  products  is  detri¬ 
mental  to  health.  When  the  order  prohibiting 
their  sale  comes,  how  will  you  be  prepared  for  it  ? 

HEINZ 

57  VARIETIES 
FURE  FOOD  PRODUCTS 

do  not  contain  a  drop  of  artificial  preservatives. 
Pure  goods  and  clean  methods  are  the  secret  of 
their  goodness.  They  meet  the  requirements  of 
all  food  laws. 

Anything  that’s  is  safe  to  sel1' 


H.  J.  HEINZ  COMPANY 

PITTSBURG  NEW  YORK  CHICAGO 


LONDON 
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Large  Consignment  of  Goods  Seized 
Under  Federal  Food  Law 


Government  Sends  “Grocery  World  and  General  Merchant” 
Details  of  Three  Confiscations  for  Misbranding  Flour,  One 
for  Misbranding  Vanilla  Extract.  Flour  Cases  Involve 
Misrepresentations  as  to  Kind  of  Wheat  Used  and  Place 
of  Manufacture.  Vanilla  Extract  Not  Vanilla  at  All. 


on  the  front  and  in  small  type  on 
the  back  confessing  that  it  is  not. 
This  will  never  satisfy  the  law. 
Even  if  the  consumer  saw  it, 
which  is  doubtful,  it  is  very  un¬ 
likely  that  he  or  she  could  gather 
from  it  any  real  idea  of  the  truth. 

This  label  is  believed  to  be  de¬ 
ceptive  and  unfrank  and  would 
probably  offend  against  any  food 
law  that  contains  a  misbranding 
clause. 


Interesting  Future  Canned  Goods 
Suit. 

The  Henry  Lochte  Co.,  Ltd., 
of  Baltimore,  Md.,  was  made  de¬ 
fendant  in  a  suit  for  $3,645.20  in¬ 
stituted  by  the  California  Fruit. 
Canners’  Association,  of  San 
Francisco.  The  petition  repre¬ 
sents  that  the  petitioners  entered 
into  a  contract  with  the  Lochte 
Co.  for  the  sale  of  550  cases  of 
canned  asparagus,  to  be  delivered 
to  defandant  in  Baltimore, 
through  petitioner’s  agent,  W.  A. 
Gordon  &  Co.,  and  that  in  accord¬ 
ance  with  the  contract  it  delivered 
the  goods  which  the  Lochte  Co. 
refused  to  receive.  On  this  re¬ 
fusal  the  Canners’  Association 
was  forced  to  place  the  goods  in 
storage,  and  it  prays  that  the 
Lochte  Co.  be  made  to  pay  it  the 
freight  and  storage  charges,  to¬ 
gether  with  the  contract  price, 
$3,420.42,  making  a  total  of  $3,- 
645.20.  Mr.  Thomas  J.  Tully,  of 
the  Henry  Lochte  Co.,  said:  “The 
Henry  Lochte  Co.  does  not  owe 
the  California  Fruit  Canners’ 
Association  the  sum  sued  for. 
The  Henry  Lochte  Co.  made  1 
contract  with  the  plaintiff  to  take 
about  500  cases  of  asparagus  out 
of  the  pack  of  1908.  The  aspara¬ 
gus,  according  to  the  contract, 
was  to  have  been  white.  The 
plaintiff  made  the  shipment,  and 
as  the  goods  were  subject  to  ex¬ 
amination  on  arrival,  the  Henry 
Lochte  Co.  was  given  the  privi¬ 
lege  to  examine  the  samples. 
Upon  examination  of  these  sam¬ 
ples  it  was  found  that  the  goods 
were  not  white,  as  contracted  for. 
The  asparagus  was  green,  and  the 
Henry  Lochte  Co.  refused  to  ac¬ 
cept  it.” 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeal!  to  your  cuitomcn  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS'  PRINTING  COMPANY 
10$  North  Front  Street,  Philadelphia. 


The  United  States  Department  of 
Agriculture  has  sent  to  the  “Gro¬ 
cery  World  and  General  Merchant” 
the  details  of  Cases  12  to  17,  all 
but  one  being  confiscation  cases  un¬ 
der  the  Federal  food  law.  Three 
are  for  the  misbranding  of  flour, 
one  for  misbranding  vanilla  extract, 
one  for  the  misbranding  of  whisky 
and  one  for  the  misbranding  of  a 
skin  food. 

In  the  first  case  the  defendant 
was  Seymour  Carter,  proprietor  of 
the  Gardner  Mill,  Hastings,  Minn. 

The  facts  concerning  the  case  are 
as  follows :  On  or  about  January 
17,  1908,  an  inspector  of  the  De¬ 
partment  of  Agriculture  reported 
the  introduction  into  interstate 
commerce  of  a  carload  of  96-pound 
cotton  sacks  of  flour,  billed  to  Sey¬ 
mour  Carter,  of  Greenville,  Ohio, 
care  Wabash  Railroad  avenue,  Chi¬ 
cago,  Ill.,  in  a  Wabash  Railroad 
Company  car,  No.  71,188.  The 
flour  was  branded  as  follows : 
“AXA  Highest  Patent,  The  Gard¬ 
ner  Mill,  Seymour  Carter,  Hast¬ 
ings,  Minn.  Flour  manufactured 
from  Finest  Selected  Hard  Spring 
Wheat,”  whereas,  in  truth  and  in 
fact,  the  wheat  from  which  the 
product  was  milled  contained  ap¬ 
proximately  15  per  cent,  of  durum 
wheat.  Under  the  standards  set  by 
the  Board  of  Grain  Appeals  for  the 
State  of  Minnesota,  and  under  the 
common  acceptance  of  the  terms, 
hard  spring  wheat  is  “bright,  well 
cleaned,  and  composed  mostly  of 
Hard  Scotch  Fife,  to  weigh  not 
less  than  58  pounds  to  the  measured 
bushel.”  It  follows  that  a  flour 
made  in  whole  or  in  part  from 
durum  wheat  should  not  be  branded 
as  being  milled  from  “hard  spring 
wheat.”  The  flour  in  question  ap¬ 
peared  to  be  misbranded  within  the 
terms  of  Section  8  of  the  act,  and 
on  January  17,  1908,  the  Secretary 
of  Agriculture  reported  the  facts  to 
the  United  States  attorney  for  the 
northern  district  of  Illinois.  A  libel 
for  seizure,  and  condemnation  in  the 
nature  of  an  information  was  filed 
by  the  United  States  attorney,  un¬ 


der  Section  10  of  the  act,  and  the 
flour  was  seized  by  the  United 
States  marshal.  The  claimant,  Sey¬ 
mour  Carter,  in  answer,  admitted 
that  the  product  in  question  was 
made  in  part  from  durum  wheat, 
and  the  branding  as  set  forth  in  the 
libel,  but  denied  that  it  was  subject 
to  confiscation  under  the  food  and 
drugs  act.  The  court  having  been 
fully  advised  in  the  premises,  and 
having  heard  the  argument  of  coun¬ 
sel,  adjudged  the  flour  misbranded 
and  upon  the  filing  of  a  good  and 
sufficient  bond,  in  accordance  with 
Section  10  of  the  act,  and  under 
the  provisions  of  the  decree  here¬ 
inbefore  set  forth,  the  goods  were 
duly  released  to  the  claimant. 

In  the  second  case,  also  a  flour 
case,  the  defendant  was  the  Orrville 
Milling  Co.,  of  Orrville,  Ohio.  In 
this  case  an  inspector  of  the  De¬ 
partment  of  Agriculture  found  in 
a  freight  car  in  the  District  of  Co¬ 
lumbia  240  sacks,  more  or  less,  of 
flour  consigned  and  shipped  by  the 
Orrville  Milling  Co.,  of  Orrville, 
Ohio,  to  the  Orrville  Milling  Co., 
Washington,  D.  C.,  F.  G.  Swain 
&  Son,  Washington,  D.  C.,  to  be 
notified.  The  sacks  of  flour  were 
labeled  and  branded  “Paragon  Min¬ 
nesota  Cream  Roller  Process” ; 
whereas,  in  fact,  the  flour  was 
neither  grown  nor  manufactured  in 
the  State  of  Minnesota,  and  was  not 
a  product  of  the  cream  roller  pro¬ 
cess,  but  was  a  flour  manufactured 
at  Orrville,  Ohio,  from  wheat 
grown  in  the  State  of  Ohio,  and 
commonly  known  as  “Ohio  winter 
wheat.” 

On  May  14,  1908,  the  facts  were 
reported  by  the  Secretary  of  Agri¬ 
culture  to  the  United  States  attor¬ 
ney  for  the  District  of  Columbia, 
and  libel  for  seizure  and  condemna¬ 
tion  was  duly  filed  with  the  Su¬ 
preme  Court  of  the  District  of  Co¬ 
lumbia  under  Section  10  of  the  act. 
The  claimant  having  failed  to  an¬ 
swer  or  show  reason  against  seizure 
and  confiscation  by  the  United 
States  for  the  causes  stated  in  the 
libel,  the  court  adjudged  the  flour 


misbranded,  and  upon  the  filing  g 
good  and  sufficient  bond  in  acco 
ance  with  Section  10  of  the  act  j 
under  the  provisions  of  the  dec 
hereinbefore  set  forth,  the  go< 
were  duly  surrendered  to  the  s 
claimant. 

There  was  another  case  agai 
the  same  concern  in  which  1,: 
sacks  were  seized.  In  this  c 
an  inspector  of  the  Department 
Agriculture  found  in  a  freight 
within  the  District  of  Columbi; 
consignment  of  flour,  consisting 
1,200  sacks  labeled  and  bran< 
“Cereta  High  Grade  Patent  Flc 
The  Sanitary  Grocery  Co.,  Wa 
ington,  D.  C.”  The  flour  was  o 
signed  and  shipped  by  the  Orrv 
Milling  Co.,  of  Orrville,  Ohio, 
the  Orrville  Milling  Co.,  Washii 
ton,  D.  C.,  the  Sanitary  Groc 
Co.,  Washington,  D.  C.,  to  be 
tified.  In  violation  of  Section 
of  the  act  the  flour  was  misbrand 
in  that  it  was  labeled  in  a  man 
which  purported  manufacture 
the  Sanitary  Grocery  Co.  at  Wa 
ington,  D.  C.,  whereas,  as  a  mat 
of  fact,  the  product  was  manuf 
tured  and  prepared  by  the  Orrv 
Milling  Co.  at  Orrville,  Ohio. 

On  May  14,  1908,  the  facts  w 
reported  to  the  United  States  att 
ney  for  the  District  of  Colum! 
Libel  for  seizure  and  condemnat 
under  Section  10  of  the  act  \ 
duly  filed  in  the  court  afores: 
upon  which  seizure  was  forthv, 
made  and  notice  given  to  the  cla 
ant,  Orrville  Milling  Co.  The  s 
claimant  failed  to  answer  or  sh 
cause  against  seizure  and  confis 
tion  by  the  United  States,  whe 
upon  the  court  judged  the  flour  n 
branded  as  alleged  in  the  label,  ; 
on  the  filing  of  a  good  and  suffici 
bond,  in  accordance  with  Section 
of  the  act  and  under  the  provisi 
of  the  decree  hereinbefore  set  foi 
the  goods  were  duly  surrenderee 
the  claimant. 

The  defendants  in  the  vanilla  c 
were  Steinbock  &  Patrick,  of 
Southern  district  of  Ohio.  T 
was  not  a  confiscation  case,  but 
ordinary  criminal  prosecution  un 
the  same  act.  The  fine  here  was 
tremely  light — $5  for  each  of 
two  partners. 

The  facts  of  this  case  were 
follows : — 

On  August  22,  1907,  an  inspec 
of  the  Department  of  Agricult: 
purchased  from  A.  R.  Norris,  Te 
Haute,  Ind.,  a  sample  of  a  fi 
product  labeled  “Steinbock  &  E 
rick’s  Marvel  Extract  of  Vani 
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z.”  The  sample  was  subjected 
1  malysis  in  the  Bureau  of  Chem- 
y  and  the  following  result  ob- 
i  ied  and  stated  : — 


Diimarin  (per  cent.)  .  .  0.032 
:  anillin  (percent.)....  0.07 

esins .  Very  slight. 

oal-tar  dye .  None. 

;  iramel .  Present. 

eight  found  (grams)  53.5 
1  reight  should  be 
i  (grams)  .  56.5 


n  “Standards  of  Purity  for  Food 

1  .ducts,”  established  under  au- 
rity  of  the  act  of  March  3,  1903, 

published  as  Circular  19,  Office 
:he  Secretary,  U.  S.  Department 
Agriculture,  vanilla  extract  is 
ned  as  follows : — 

Vanilla  extract  is  the  flavoring  ex¬ 
act  prepared  from  vanilla  bean, 
ith  or  without  sue'ar  or  glycerin, 
id  contains  in  one  hundred  (100) 
ibic  centimeters  the  soluble  matters 
om  not  less  than  ten  (10)  grams 
;  vanilla  bean. 

t  was  evident  that  the  product 
>  both  adulterated  and  mis- 
nded ;  adulterated  because  it  pur- 
ted  to  be  an  extract  of  vanilla 
en,  in  fact,  some  other  sub¬ 
ices,  coumarin  and  vanillin,  had 
n  substituted  for  vanilla  extract, 

2  article  was,  therefore,  a  mere 
tation  colored  with  caramel  to 
emble  real  vanilla  extract,  there- 

concealing  inferiority  and  de- 
zing  the  public.  It  was  mis- 
nded  for  the  reason  that  it  was 
eled  “Extract  of  Vanilla,”  when 
fact  it  was  an  imitation  of  that 
icle,  having  in  it  no  extract  of 
lilla  bean,  and  was  colored  with 
amel  to  impart  the  color  of  the 
•e  extract.  It  was  further  mis- 
nded  because  of  the  label  on  the 
ton,  which  declared  the  quantity 
be  two  ounces,  whereas  the  bot- 
contained  three  and  one-tenth 
ms  below  the  quantity  required 
make  a  full  two  ounces. 

The  Secretary  of  Agriculture 
dng,  on  June  25,  1908,  afforded 
manufacturers  an  opportunity 
show  any  fault  or  error  in  the 
'resaid  analysis,  and  they  having 
led  to  do  so,  the  facts  were  duly 
lorted  to  the  Attorney-General 
i  the  case  referred  to  the  United 
ates  attorney  for  the  southern  dis- 
:t  of  Ohio,  who  filed  an  informa- 
n  against  the  said  Steinbock  & 
trick,  with  the  result  hereinbe- 
e  stated. 

In  the  whisky  case  several  cases 
“Canadian”  whisky  were  con¬ 
fined  on  the  ground  that  the 
or  was  artificial  and  the  spirit 
itained  in  it  was  of  the  grade 
awn  as  commercial  alcohol. 

In  the  skin  food  case  the  brand 
idemned  was  known  as  “Sar- 


toin,”  made  by  the  Globe  Pharma¬ 
ceutical  Co.,  Dayton,  Ohio,  and  it 
I  may  be  sold  by  some  general  stores. 
It  was  sold  as  a  skin  food  and  rem¬ 
edy,  but  was  found  to  consist  simply 
of  epsom  salts,  colored  with  pink 
dye,  having  no  virtue  whatever. 


Our  Fresh  Fruits  Wanted  in  Mexico. 

Vera  Cruz  presents  an  oppor¬ 
tunity  to  shippers  of  fresh  fruits 
seeking  to  create  a  market  in 
Mexico.  While  it  is  true  that 
nearly  all  the  fruits  of  the  North¬ 
ern  United  States  are  represented 
in  the  uplands  of  Mexico  they  are 
without  taste  or  flavor  when 
compared  with  fruits  from  the 
United  States.  Lacking  cultiva¬ 
tion  in  this  country  they  have 
degenerated  and  dwarfed.  The 
Mexican  people  are  very  fond  of 
northern  fruits,  and  I  have  seen 
them  in  admiration  over  a  lot  of 
California  grapes,  peaches,  apples, 
pears  and  plums.  There  is  noth¬ 
ing  here  to  compare  with  them. 
A  wholesale  and  retail  grocery 
house  in  Vera  Cruz  occasionally 
imports  small  lots,  a  few  cases  at 
a  time,  and  these  are  shipped  from 
the  border  by  express  via  Mexico 
City.  This  transportation  is 
costly  and  the  prices  charged  for 
fruits  are  so  high  that  none  but 
the  well-to-do  can  afford  to  pur¬ 
chase  them.  Grapes  bring  $1.50 
Mexican  currency  per  kilo,  or  34 
cents  per  pound  in  United  States 
currency.  Apples,  pears,  peaches 
and  plums  are  also  sold  by 
weight ;  the  first  mentioned  have 
sold  at  from  25  to  45  cents  Mexi- 
ican  each,  equal  to  about  from  12 
to  22  cents  of  American  money. 
At  these  figures  the  great  mass  of 
the  people  cannot  purchase  fruits 
from  the  United  States.  It  is  be¬ 
lieved  that  a  market  could  be  cre¬ 
ated  here  by  shipping  the  fruits 
from  New  Orleans  direct  to  Vera 
Cruz.  A  regular  line  of  steamers 
is  in  operation  and  freight  rates 
are  quite  reasonable.  The  import 
duty  amounts  to  3  cents  per  kilo, 
Mexican  currency,  about  three- 
fourths  of  a  cent  United  States 
currency  per  pound. 


Orange  Marmalade. 

As  made  by  H.  P.  D.  Kingsbury,  of 
Redlands,  Cal.,  where  the  oranges  grow, 
is  simply  sliced  oranges  and  sugar, 
cooked  to  jam  consistency  and  with  just 
enough  of  the  very  thin  pieces  of  peel 
in  it  to  give  it  the  orange  “bouquet,” 
which  comes  from  the  orange  oil  in  the 
cells  of  the  outside  rind.  It  costs  you 
17V2  cents  for  the  16-ounce  jar,  and  vou 
can  sell  it  for  25  cents.  Nice  enough 
profit,  isn’t  it? 


^CAN  I  AFFORD  IT  V 

That’s  what  any  wise  merchant  will  ask  himself  when  confronted 
with  any  new  expenditure. 

A  multitude  of  considerations  effect  his  decision.  , 

The  amount  involved  should  be  among  the  least  of  them. 

What  makes  the  investment  a  wise  or  foolish  one  is  the  return  it 
will  bring  to  the  merchant. 


THE  AMERICAN  SLICING  MACHINE 

judged  by  this  standard,  is  the  best  investment  a  merchant  can  make. 
Why  ? 

Because  the  uniform,  even,  just-right  slices  bring  him  many  new 
customers  who  cannot  be  served  as  well  elsewhere. 

Because  the  saving  of  waste  and  packers’  profits  puts  from  two  to 
nine  cents  more  cash  in  the  till  for  every  pound  he  sells. 

Because  it  saves  time,  labor  and  temper. 

The  question  really  is 

CAN  I  AFFORD  TO  BE  WITHOUT  IT? 

Ten  thousand  progressive  merchants  answer  NO. 

Are  you  progressive  ? 


American  Slicing  Machine 

54  Fifth  Avenue,  Chicago 


“Exton”  Flavor 
Made  “Exton”  Fame 


Sixty-one  years  ago  we  started  to  tickle  the 
taste  of  oyster  eaters  with  the  best  Oyster  Cracker 
made.  It  took  purest  materials,  scientific  baking 
and  clean  handling. 

We  have  built  up  the  best  sale  because  we  kept 
up  the  best  quality. 

You  can  sell  “EXTON”  OYSTER  CRACKERS  better 
than  crackers  of  no  certain  quality — customers 
appreciate  a  store  where  even  the  Oyster  Crackers 
are  the  BEST. 

A.  Exton  <5c  Company 

T  RE  INTO  IN,  IN.  «J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers 
Stamped  “EXTON” 

“77ie  Best  Known  and  Known  as  the  Best” 

Cau  be  obtained  from  alt  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co., 
Distributing  Agents,  116  South  Delaware  Avenue,  Philadelphia.  * 
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Request!  for  information  in  thii  Department 
should  tersely  set  out  in  full  all  the  facts  bear- 
inc  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Gaoclar  W oils, 

937  Arch  Street. 


Question:  *  *  *,  N.  J. — I  just 
read  your  answer  to  my  question 
and  thank  you  very  much  for 
same. 

May  I  ask  you  two  more  which 
I  have  thought  of  while  reading 
the  Legal  column? 

1.  — In  reference  to  not  having 
anything  in  one’s  name,  is  it 
necessary  to  make  a  bill  of  sale 
and  certify  to  same  before  a  jus¬ 
tice  of  the  peace  or  notary,  and 
also  of  any  transfer  of  money,  etc., 
or  can  one  do  it  privately  and 
have  it  legal? 

2.  — Can  one  sell  to  any  member 
of  his  family  and  will  it  be  con¬ 
sidered  lawful,  provided  a  claim 
like  that  of  Jewelry  Co.  is  made? 
How  long  is  it  necessary  to  have 
such  change  of  property? 

3.  — In  case  a  customer  buying 
goods  on  credit  and  states  a  time 
to  pay  for  same  and  does  not  pay, 
is  he  guilty  of  obtaining  goods  on 
false  pretense?  A  lawyer  told  me 
such  was  the  law  in  New  Jersey. 
Suppose  it  is  the  case,  what  re¬ 
dress  has  the  merchant  even  if  he 
does  cause  the  arrest  of  the  cus¬ 
tomer?  What  good  does  the  mer¬ 
chant  get  out  of  it? 

Who  pays  the  expenses  pro¬ 
viding  the  merchant  proves  his 
case? 

I  would  like  to  know,  as  I 
cannot  see  the  use  of  throwing 
good  money  after  bad  simply  to 
get  the  customer  jailed. 

1.  — A  bill  of  sale  need  not  be 
sworn  to  or  attested  before  any 
public  officer.  It  can  be  prepared, 
signed  and  delivered  privately. 
A  transfer  of  money  can  be  made 
simply  by  handing  it  to  another 
or  changing  the  name  in  which 
the  account  stands,  if  in  bank. 
No  bill  of  sale  is  necessary  in 
order  to  transfer  money. 

2.  — The  holder  of  property, 
real  or  personal,  who  is  solvent 
and  is  not  doing  so  in  order  to 
defraud  his  creditors  can  sell  or 
give  anything  he  owns,  or  every¬ 
thing  he  owns,  if  he  likes,  to  any 
one  he  selects,  including  any 
member  of  his  family.  There  is 
this  to  be  explained,  however, 


about  the  efitect  such  a  sale  or  gift 
would  have  as  against  a  creditor. 
It  is  a  fundamental  rule  of  law 
that  a  secret  conveyance  of  one’s 
property,  especially  one’s  personal 
property,  which  is  not  accompan¬ 
ied  by  change  in  possession,  is  not 
good  against  a  bona  fide  creditor. 
Applying  this,  A,  a  married  man 
and  owner  of  household  goods, 
orivately  gives  a  bill  of  sale  for 
them  to  his  brother  B,  who  lives 
in  another  house ;  in  other  words, 
sells  them  to  B.  B  does  not  re¬ 
move  them  from  A’s  house,  and 
A  continues  to  use  them  precisely 
as  before.  C  obtains  judgment 
against  A  and  levies  on  the  house- 
lold  goods.  His  levy  will  prob¬ 
ably  be  held  good  because  the 
conveyance,  not  being  accom¬ 
panied  by  a  change  in  possession, 
will  not  be  good  as  against  a 
creditor  of  A.  Had  B  immedi¬ 
ately  removed  the  goods  from  A’s 
louse,  the  sale  would  have  been 
perfectly  good. 

So  that  such  a  conveyance  as 
this  correspondent  speaks  of 
should  be  accompanied  if  possi¬ 
ble  by  sufficient  change  in  posses¬ 
sion  as  to  be  good  in  the  e^es  of 
the  law. 

3. — There  is  no  false  pretense 
in  such  a  case ;  you  have  mis¬ 
understood  the  lawyer’s  opinion. 
If  there  were,  almost  every  busi¬ 
ness  man  would  be  repeatedly 
guilty. 

Costs  are  paid  by  the  losing 
party. 

Question  :  *  *  *,  Tennessee. — 

On  January  1,  1908,  John  Jones 
owed  us  $150.  On  January  2d, 
Jones  filed  a  petition  in  bankruptcy. 
We  did  not  put  our  name  in  his 
petition,  but  he  still  bought  goods 
on  credit  from  us. 

By  January  15th  he  owed  us 
$175,  all  told.  January  15th  he 


paid  us  $40  on  account. 

He  still  continued  to  trade. 
Balance  due  on  January  15th.  $135 
His  account  from  January 
15th  to  February  15th .  60 


Total  due  February  15th.  . .  .  $195 
February  15th  he  paid  us. . .  .  70 


Balance  February  15th .  $125 

Account  from  February  15th 
to  March  15th .  62 


$187 

March  15th  paid .  65 


Balance  March  15th .  $122 


Jones  continued  buying  and  paying 
along  about  in  the  same  way  until 
July.  On  July  15th  he  owed  us 
$180.  He  didn’t  pay  anything  on 
account  in  July  and  has  not  paid 
since.  His  wife  (not  him)  has  been 


promising  to  pay  us  each  month 
since  but  has  not  done  so.  Jones 
has  not  asked  for  his  discharge  in 
bankruptcy  yet.  When  he  filed  his 
petition  his  liabilities  were  $500,  as¬ 
sets  $110,  due  from  company  for 
whom  he  worked. 

He  makes  about  $150  per  month. 

1.  — Can  he  include  us  in  his  pres¬ 
ent  petition  in  bankruptcy? 

2.  — Can  he  dismiss  his  present 
petition  and  file  a  new  one  and  in¬ 
clude  us  in  it? 

3.  — Can  we,  or  any  one  of  the 
creditors  named  in  his  petition  make 
objection  to  his  application  for  dis¬ 
missing  his  petition  and  be  sus¬ 
tained  in  our  objection? 

4.  — If  he  makes  application  for 
dismissal  will  his  creditors  be  no¬ 
tified  of  such  application? 

5.  — If  he  owed  this  money  to  you 
under  similar  conditions  and  you 
were  hard  up  for  money,  what 
would  you  do? 

The  company  for  whom  he  works 
pays  him  once  a  month,  on  the  15th. 
If  garnisheed  they  will  answer  the 
garnishment  honestly,  and  if  gar¬ 
nisheed  several  times  they  will  make 
him  arrange  to  settle  the  account, 
either  by  paying  it,  or  giving  us 
orders  to  them  for  so  much  a 
month,  or  by  filing  a  petition  in 
bankruptcy. 

Now,  what  would  you  do? 

Answer. — You  do  not  state 
what  became  of  Jones’  bankruptcy 
petition.  It  must  have  been  acted 
upon  in  some  way,  probably  by  an 
adjudication  in  bankruptcy.  If  so, 
he  is  still  in  the  bankruptcy  court 
and  will  remain  therein  until  his 
discharge  in  bankruptcy.  This  be¬ 
ing  so,  it  seems  to  me  a  decidedly 
risky  thing  to* 1 2 3  have  sold  him  goods 
on  credit,  remembering  that  before 
his  discharge  in  bankruptcy  you  are 
absolutely  powerless  to  get  any¬ 
thing  out  of  him. 

I  answer  your  questions  cate¬ 
gorically  : — 

1.  — In  order  to  affect  your  claim, 
Jones  is  not  compelled  to  include 
you  in  his  petition.  Under  that  pe¬ 
tition  you  are  one  of  his  creditors 
— if  your  claim  arose  before  his 
discharge — and  you  must  present 
your  claim  to  the  referee  like  the 
other  creditors.  In  some  respects, 
your  case  is  without  precedent,  for 
I  have  never  before  known  of  a 
case  where  a  merchant  has  contin¬ 
ued  to  trust  out  goods  to  a  bank-> 
rupt  actually  in  the  bankruptcy 
court. 

2.  — This  depends  on  whether 
under  his  first  petition  he  has  been 
adjudicated  a  bankrupt.  However, 
as  explained  above,  Jones  does  not 
need  to  dismiss  his  petition  in  order 
to  include  you ;  you  are  already  in¬ 
cluded,  because  your  claim  arose 
before  his  discharge  in  bankruptcy. 


You  seem  to  have  some  idea  th; 
a  bankrupt  is  discharged  only  ? 
to  the  creditors  he  names  in  his  pt 
tition ;  this  is  not  the  case.  He 
discharged  to  all. 

3.  — This  is  covered,  I  think,  t 
previous  answers. 

4.  — He  will  doubtless  make  r 
such  application  if  already  adjud 
cated  a  bankrupt. 

5.  — There  is  almost  nothing  1 
do  here.  After  I  had  gott( 
through  telling  myself  what 
thought  of  myself  for  selling  siu 
a  man  on  credit,.  I  should  probab 
mark  the  amount  up  to  profit  ar 
oss,  unless  the  bankrupt  is  ho 
est  enough  to  agree  to  pay  so  mui 
a  week.  You  cannot  sue  him 
any  court,  because  his  bankrupt' 
is  a  stay.  This  prevents  you  fro 
getting  the  judgment,  which  yt 
must  have  in  order  to  garnish 
lis  wages.  There  is  a  bare  chan 
that  because  of  your  helplessne 
on  the  above  grounds,  the  cor 
might  permit  you  to  attach  1 
wages  without  a  judgment,  : 
though  I  doubt  it.  I  imagine  t 
court  would  take  the  attitude  tli 
a  merchant  who  knowingly  sold 
confessed  bankrupt  was  entitled 
hi^  loss. 

Question :  “D,”  Norristow 

Pa. — Will  you  kindly  inform  1 
if  we  can  make  our  own  pickl 
cabbage  and  sell  it  without  st; 
ing  the  ingredients  on  every  bo 
or  vessel  that  we  put  it  in  for  t 
consumer  under  the  pure  fo 
law?  We  use  nothing  but  a 
bage,  distilled  vinegar,  salt,  cele 
seed,  mustard  seed,  peppers  a 
a  small  amount  of  granulat 
sugar. 

Answer. — Goods  such  as  t' 
need  not  be  labeled  with  the 
gredients  at  all. 


Sugar  Refining  Company  in  Troul 

Charging  insolvency,  mism; 
agernent  and  an  indebtedness 
$430,000,  creditors  holding  pro 
issory  notes  to  the  aggregate 
$93,000  applied  in  the  Court 
Chancery  at  Trenton,  N.  J., 
day  for  the  appointment  of  a 
ceiver  for  the  Mexican  Natio 
Sugar  Refining  Co.  The  co 
will  take  up  a  consideration  of  ' 
case  later.  It  is  charged  amc 
other  things  that  the  company  1 
expended  $200,000  without  sa' 
factory  accounting.  The  c< 
cern  was  chartered  in  1904  vv 
$1,500,000  in  capital.  It  later 
cured  10,000  acres  near  V 
Cruz. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
;  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
th  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
adows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
ike  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


|  Shredded  Wheat  Window. 

!  The  border  for  this  window 
|  n  be  had  by  writing  the 
j  iredded  Wheat  Co.,  of  Niagara 
!  ills,  N.  Y.  Place  same  around 
e  inside  of  your  window ;  it  can 


cut  for  any  size  window.  To 
e  centre  have  pyramid  of 
redded  wheat.  This  makes  a 
nple  and  attractive  display. 

>S  IT.  H.  M. 

illiamstown,  Pa. 

A  Salmon  Display. 

Cover  the  background  of  your 
ndow  with  red  crepe  paper, 
len  cover  the  entire  background 
th  puffs  of  red  crepe  paper, 
iving  a  space  uncovered  in  the 
ntre  about  20  inches  high  and 
inches  long.  For  directions 
•  making  puffs,  see  “Colors  and 
ckgrounds,”  by  Frank  Farring- 
l,  in  the  “Grocery  World  and 
meral  Merchant”  of  September 
,  1908. 


Cover  the  floor  with  red  crepe 
per;  stretch  rather  tight  and 
'k  down.  Then  hang  red 
earners  across  the  sides  of  the 
ndow ;  streamers  should  not  be 
)re  than  Jfj-inch  apart.  This 
-ves  only  the  front  open. 
Procure  or  manufacture  a 
>oden  box  18  inches  high,  24 
dies  long,  and  from  12  to  18 
hes-deep.  Leave  one  side  open, 
-  dimensions  of  which  should 
:  18  inches  by  24  inches.  This 
e  will  face  the  street.  The  top 
.quid  also  be  taken  off.  Then 


make  a  roof  and  attach  same  to 
box.  Roof  may  be  a  triangle,  a 
dome,  or  a  pyramid,  but  must  be 
at  least  8  inches  above  the  top  of 
the  box. 

The  roof  should  be  left  off  un¬ 
til  the  rest  of  the  window  has 
been  finished,  and  should  not  be 
glued  or  nailed,  but  be  laid  on  in 
such  a  way  that  it  can  easily  be 
taken  off  if  necessary. 

Lay  four  cans  in  the  window, 
about  2  inches  high,  to  act  as  sup¬ 
ports. 

Cover  the  box  inside  and  out 
with  red  crepe  paper,  which 
should  also  reach  to  the  floor  of 
the  window  2  inches  below  the 
bottom  of  the  box.  It  will  be 
necessary  to  attach  stiff  wire  in¬ 
side  the  crepe  paper  to  the  box  as 
a  support,  otherwise  the  paper 
will  slope  inwards. 

Cover  the  roof  also  inside  and 
out  with  red  crepe  paper. 

Before  covering  roof  run  elec¬ 
tric  light  wires  up  the  back  of  the 
box  and  run  them  inside  through 
the  joint  made  by  the  roof  and  the 
top  of  the  box.  Then  run  the 
wires  to  the  top  of  the  roof  on 
the  inside.  Attach  a  16-candle 
power  light  with  a  good  reflector 
attached  to  same.  Then  cover 
with  the  crepe  paper  so  as  to  con¬ 
ceal  the  wires. 

Then  procure  some  red  cloth, 
tack  to  the  top  of  the  box  in  the 
centre  of  its  front. 

Drape  this  cloth  across  the 
front  of  the  box  both  ways  and 
tack  to  top  again  7  inches  from 
the  centre.  Do  not  allow  it  to 
hang-  down  more  than  3  inches. 
Take  two  pieces  of  cloth  6  inches 
wide  by  19  inches  long.  Tack  to 
the  top  of  the  box  so  that  the  bot¬ 
tom  of  the  cloth  just  touches  the 
bottom  of  the  box.  The  farther 
edge  of  each  piece  should  be  5 
inches  away  from  each  side  of  the 
box  and  other  edge  be  pasted  fast 
inside  the  box. 

On  the  outside  of  the  box,  6 
inches  from  the  bottom  on  each 
side,  paste  a  piece  of  cord  (color, 
red)  about  5  or  6  inches  in  length. 
Gather  the  cloth  inside  this  cord 
until  it  is  one  inch  from  the  side 
and  attach  the  other  end  inside) 


the'  box.  The  whole,  when  com¬ 
pleted,  looking  like  the  curtains 
of  a  toy  theatre. 

In  the  centre  of  the  stage  thus 
created  place  a  cut  glass  dish,  in 
shape  somewhat  like  an  oblong. 
Take  two  tall  cans  of  red  Alaska 
salmon,  open,  and  empty  into  the 
dish,  which  should  be  large 
enough  to  hold  the  salmon  with¬ 
out  crowding  it.  Then  place  an 
empty  can,  with  the  lid  left  open, 
on  each  side  of  the  dish. 

Next  print  a  large  cardboard 
sign,  6  inches  by  20  inches,  and 
tack  or  paste  to  the  back  of  the 
stage.  It  should  be  attached  to 
the  centre  and  be  at  least  3)/$ 
inches  above  the  floor.  Sign  will 
read  as  follows  : — 


For  One  Week  Only. 

The  Popular  Priced  Salmon 

E -  Brand, 

Red  Alaska  Salmon. 

15 Can  $1.65  DoZ- 


The  top  line  may  be  fixed  to 
suit  the  convenience  of  the  win¬ 
dow  dresser.  One  of  the  follow¬ 
ing  is  suggested  in  case  a  substi¬ 
tute  is  desired : — 

For  Two  Weeks  Only. 

For  One  Month  Only. 

For  the  Entire  Season. 

After  the  window  is  finished, 
connect  the  loose  ends  of  the 
wires  running  to  the  light  to  a 
socket  plug.  In  the  original  win¬ 
dow  the  light  was  lit  after  sun¬ 
rise  and  left  burn  all  night.  There 
'should  be  no  other  lights  in  the 
window  but  this  one. 

This  display  has  been  found 
particularly  effective  during 
Founders’  Week,  as  being  all  of 
one  color  it  caught  the  eye,  and 
salmon  being  an  article  of  food 
quickly  prepared,  it  was  just  what 
people  wanted  for  their  lunches 
and  light  suppers. 

Harry  L.  Loop,  Jr. 

N.  E.  cor.  Dauphin  and  Gratz 
streets,  Philadelphia,  Pa. 


ASSOCIATION  NEWS. 

Los  Angeles,  Cal. 

The  Retail  Grocers’  Association 
of  Los  Angeles,  Cal.,  is  consider¬ 
ing  the  following  circular  making- 
new  terms  on  returned  produce 
which  has  just  been  issued  by  the 
Produce  Exchange  of  the  same 
city : 

We  wish  to  call  your  attention  to 
the  custom  prevailing  among  pro¬ 
duce  merchants  throughout  the  coun¬ 


try  regarding  rejected  goods.  The 
nature  of  our  goods  being  perish¬ 
able,  a  hardship  is  caused  by  the  tardy 
return  of  goods  rejected  after  deliv¬ 
ery.  To  better  these  conditions,  the 
Produce  Exchange  of  Los  Angeles 
has  adopted  the  following  resolu¬ 
tions  : — . 

Whereas,  Loss  and  annoyance  oc¬ 
cur  through  tardy  notification  re¬ 
garding  rejected  goods;  and 
Whereas,  This  is  largely  due  to  a 
misunderstanding  of  the  terms  on 
which  produce  is  sold ; 

Resolved,  That  the  seller  must  be 
notified  by  letter  or  telephone,  as  to 
the  rejection  of  goods,  within  twen¬ 
ty-four  hours  of  delivery;  and 
Resolved,  That  under  no  other  cir¬ 
cumstances  will  returned  goods  be 
received. 

Produce  Exchange  of  Los  An¬ 
geles. 

Meridian,  La. 

Following  up  the  attitude  as¬ 
sumed  by  the  retail  grocers  of 
New  Orleans  in  fighting  the 
Standard  Oil  Co.  for  selling  its  oil 
direct  to  consumers  by  means  of 
the  notorious  gallon  can  wagons, 
the  retail  merchants  of  Meridian, 
Miss.,  have  started  war  on  the 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  In 

The  Advertising  World 

Columbus,  Ohio 

Sampla  free,  or  four  montha*  trial  for  10  ccnta 
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Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell  * 


Millbourne 


Are  you  among  the  V> 
7  per  cent.who  don’t? 


MILLBOURNE  MILLS 
£  Sixty-Third  e,nd  Market  Streety 
Philadelphia,,  Pa,. 

****  **************  » 4  *  ** 


FREE  TO  DEALERS! 


A  carton  of  “Huebener’s  Gen¬ 
uine  Lititz  Bretzels”  will  be  sent 
free  to  dealers  (only)  requesting  it. 

You’ll  be  surprised  to  know  a 
pretzel  could  be  so  good. 

Let’s  get  acquainted 

JAMES  J.  HUEBENER 

Box  254,  Lititz,  Pa. 
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trust  for  trying  to  take  the  oil 
business  away  from  the  retailers. 
Fortunately  for  the  Meridian  gro¬ 
cers  they  have  the  advantage  of  a 
State  law  which  prevents  the 
Standard  from  selling  at  a  higher 
price  in  one  part  of  the  State  and 
in  another  at  a  lower  price  where 
there  is  competition. 

The  Standard  Oil  Co.  has  been 
selling  oil  at  Meridian  for  a  great 
many  years,  and  during  this 
period  it  has  managed  to  keep 
competition  out  of  the  way  as 
soon  as  it  attempted  to  get  a  start 
in  the  Meridian  field.  A  short 
time  ago,  however,  the  Gulf  Re¬ 
fining  Co.  decided  to  go  after  a 
part  of  the  Meridian  trade,  which 
was  made  possible  by  the  new 
law  forcing  a  uniform  price  all 
over  the  State,  freight  rates  con¬ 
sidered.  The  Standard  was  not 
satisfied  with  unloading  its  oil  on 
the  retailers,  but  it  began  selling 
direct  to  consumers  from  the  gal¬ 
lon  can  wagons  at  such  a  price 


BUCKWHEAT. 

The  new  package  buckwheat  is 
here  in  ijYpound  packages,  io 
cents,  and  3s  at  17  cents.  Show 
it  up  and  talk  it  loud.  You  have 
also  the  plain  in  6-pound  bags,  at 
28  cents. 

OLD-TIME  CEREALS. 

Fourteen  quarter-barrel  cloth 
flour  sacks  will  be  filled  and  placed 
in  the  front  part  of  the  store.  These 
will  contain  yellow  and  white  meal, 
buckwheat,  rolled  oats,  fresh  oat¬ 
meal,  rye,  graham,  entire  wheat, 
bread  and  pastry  flouTs,  hominy, 
barley,  etc.  Each  bag  will  have  a 
card  giving  pound  and  io-pound 
price.  The  show  will  be  very  sug¬ 
gestive  and  you’ll  find  yourself  ta- 
ing  lots  of  orders  for  these  goods. 
They  re  all  from  the  Quaker  Oats 
Company  mills. 

QUESTION  BOX. 

No.  6  asks,  “Is  renovated  butter 
pure  butter  ?”  Yes,  it  is.  This  class 


as  to  practically  cut  the  mer¬ 
chants  out  of  the  family  trade. 

The  Standard  has  been  supply¬ 
ing  the  family  trade  in  New  Or¬ 
leans  by  the  same  means  for  a 
long  time,  but  the  trade’s  atten¬ 
tion  to  the  Standard’s  methods, 
being  called  the  grocers,  are 
transferring  their  trade  to  the 
Guif  Refining  Co.,  Independent 
Oil  Co.  and  the  Record  Oil  Co., 
which  companies  do  not  operate 
gallon  can  wagons,  nor  do  they 
sell  to  consumers. 

At  Meridian  the  oil  question 
has  been  given  considerable  pub¬ 
licity  in  the  newspapers,  and  the 
public  has  been  warned  against 
patronizing  the  Standard,  as  the 
merchants  believe  that  the 
scheme  of  selling  oil  to  the  fam¬ 
ily  trade  at  10  cents  per  gallon  is 
only  a  trick  to  bunco  the  people, 
and  as  soon  as  the  Gulf  Refining 
Co.  is  made  to  quit  the  field  the 
price  will  be  increased  and  the 
trust  will  get  all  its  money  back. 


of  butter  used  to  be  known  entirely 
as  “process.”  It  is  composed  of  dif¬ 
ferent  makes  and  very  likely  differ¬ 
ent  makes  of  butter  “renovated”  or 
manipulated  so  as  to  become  a 
standard  of  uniformity. 

No.  2  asks,  “Will  you  please  tell 
me  the  difference  in  what  we  sell 
for  pure  lard  and  ‘compound  ?’  ” 
Pure  lard  is  simply  hog  fat.  Com¬ 
pound  is  generally  composed  of  cot¬ 
ton  oil  and  beef  stearine. 

No.  I  asks,  “Is  comb  honey  ever 
manufactured?”  We  have  never,  to 
our  knowledge,  seen  any  manufac¬ 
tured  comb  honey.  There  may  be 
such,  but  it  is  doubtful.  The  only 
“start”  the  bees  get  in  addition  to 
the  frame  is  a  letter  V-shaped  af¬ 
fair  placed  inside  the  frame. 

No.  8  asks,  “Will  our  sweet  cider 
be  doctored  this  year?  I  read  some¬ 
thing  about  the  law  not  allowing 
something  in  cider  to  keep  it.”  The 
“something”  you  read  about  was  a 


preservative,  and  is  composed  of 
benzoate  of  sodium,  to  keep  the  cider 
from  getting  sharp  or  acid.  It  is 
quite  likely  that  we  will  handle  the 
cider  with  this  harmless  preserv¬ 
ative.  If  we  do,  it  will  be  so 
branded. 

IMPATIENT  CUSTOMERS. 

Keep  your  eyes  open  for  an  im¬ 
patient  customer.  You  can  always 
tell  them.  It’s  usually  a  man.  When 
you  see  him  taking  out  his  watch  or 
shifting  his  memorandum  from  one 
hand  to  the  other,  or  acting  in  a 
nervous  way,  quit  your  customer  for 
a  second  or  two  and  say  to  him, 
“I’ll  be  with  you  in  a  few  moments.” 
That’s  tact.  That’s  what  distin¬ 
guishes  the  business  clerk  from  the 
— just  the  clerk. 

SELL  APRICOTS. 

The  way  to  show  up  evaporated 
apricots  is  to  take  a  couple  boxes 
(25’s)  and  break  them  in  the  cen¬ 
tre,  lay  them  out  on  white  paper 
and  sell  from  this  bunch.  Showing 
them  up  in  a  faced  box  they’re  too 
pretty  looking  to  dig  into.  It’s  the 
same  with  peaches  and  prunes  and 
pears.  Show  these  things  up  so  that 
the  customer  feels  they’re  there  to 
sell ;  to  dig  into — or  to  eat  if  she 
want  to.  The  ultra  fancy  grocers 
show  these  things  up  in  a  way  that 
makes  you  think  of  the  “Keep  Off 
the  Grass”  sign. 

ABOUT  BEANS. 

“Beans,”  you  say,  are'  being  sold 
elsewhere  at  8  cents  a  quart.  We 
examined  them  and  found  that  they 
were  very  low  grade  imported  stock. 
They’re  dirty,  irregular  in  shape, 
and  very  hard  to  cook.  Exactly  the 
characteristics  of  the  German  bean. 

Ours  are  York  State  goods;  hand 
picked  and  almost  as  small  as  the 
celebrated  California  pea  variety. 
Explain  these  features  when  you’re 
again  confronted  with  the  8-cent 
argument. 


CORRESPONDENCE. 

Preservatives  After  January  1,  1908. 

Greenwoocl,  Va.,  Oct.  14,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Please  give  us  all  the 
information  you  can  as  to  a  law  go¬ 
ing  into  effect  January  1st  prohibit¬ 
ing  the  use  of  preservatives  in  the 
manufacture  of  cide.r.  Is  there  such 
a  law?  Can  you  send  us  a  copy 
of  clause  applying  to  cider?  You 
will  very  greatly  oblige, 

A.  C.  Bruce  &  Co. 

There  is  no  law  going  into  effect 
January  1,  1908,  forbidding  the  use 
of  preservatives  in  food.  The  Fed¬ 


eral  food  and  drug  act  of  June 
1906,  is  said  by  the  Departmer 
Agriculture  to  itself  forbid  'the 
of  preservatives,  and  it  unques' 
ably  does  forbid  the  use  of  injur 
ones.  As  to  benzoate  of  soda,  1 
ever,  there  is  a  dispute  betweer 
Department  and  the  trade  a 
whether  is  is  forbidden  or  not. 
the  Department,  realizing  the 
turbance  that  would  ensue  ’ 
benzoate  forbidden,  made  a  ri 
last  spring  that  no  actions  woul 
brought  against  benzoate  be 
January  1,  1908,  prior  to  w 
time  a  committee  of  scientists 
pointed  by  the  President  woulc 
amine  the  matter  and  report.  T 
is  now  a  fairly  general  belief 
when  January  1st  comes  there 
be  a  further  extension  in  the  1 
The  committee  of  chemists  ha? 
replied  as  yet,  and  all  of  the 
eral  food  authorities,  except 
Wiley,  chief  chemist,  are  know 
believed  to  be  opposed  to  any 
forbidding  benzoate  absolutely. 

There  is  no  special  clause  w 
applies  to  cider. 

New  Association  at  Smethp 
Pa. 


Will  Regulate  Trade  Evils  As  Fa 
Possible.  Frankford  (Philade 
Association)  Gains  Twenty-six  a 
Half  Per  Cent.  Over  Last  Year 
Sells  Over  a  Quarter  of  a  M 
Goods. 

Special  Correspondence  of  “Grocery  Worl 
General  Merchant.” 

Erie,  Pa.,  Oct.  15,  19c 
George  L.  Dobie,  secretary 
the  Bradford  Business  Men’s 
sociation,  writes :  “President  J 
Calhoun,  Vice-Presidents  J.  J.  1 
L.  L.  Ball,  F.  L.  Lydell  and  m> 
went  to  Smethport  yesterday  a: 
noon,  October  5th,  and  organ 
the  Smethport  Business  Men’s 
sociation  with  the  following  offic 
President,  W.  A.  Audorfer;  : 
vice-president,  T.  H.  Gallup,;1 
ond  vice-president,  John  Roor 
treasurer,  Walter  Daily, 
office  of  the  secretary  will  be  fi 
by  the  Executive  Committee 
soon  as  the  right  person  can 
secured.  The  association  st; 
with  a  membership  of  25  and 
probably  be  increased  to  35  01 
within  a  very  short  time, 
membership  fee  is  $2  until 
vember  1st  and  after  that  c 
will  be  $3.  Dues  will  be  $2! 
$2,  $1.50  and  75  cents,  per  moi 
The  new  association  will  m 
collections,  regulate  credits,  isi 
a  credit  directory  and  establis 
fire  insurance  agency  as  soon 


Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World  and  General  Merchant”  has  come  Into  possession 
of  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  issued  regu¬ 
larly  to  Its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  It  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 
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his,  Mr.  Grocer ,  is 

—  Doing 


We  stir  up  business  with  the 

rmous  combined  circulation  of  these 

. 

;azmes : — 

Her  s  Weekly ,  New  York 

600,000 

lies  Home  Journal ',  Philadelphia 

1,150,000 

'urday  Evening  Post,  Philadelphia 

904,000 

dli  s  Companion,  Boston 

550,079 

arterly  Style  Book,  New  York 

300,000 

arsons  Magazine ,  New  York 

270,000 

■man's  Home  Companion,  New 
York 

562,860 

so.  Sunday  Magazines,  New  York 

1,025,125 

ital  Circulation,  5,362,064 

W 


the  Sort  of  Advertising  We  Are 
to  Your  Customers — 


A  Health  Prescription  for 
Growing  Children 

“|3  A  liberal  serving  of  Ralston  Health  Food  every  day 
JljL  —plenty  of  fresh  air— sunshine— and  sleep. 


MnthDre  I  ^'s  an  'mPortant  question  —  it’s 
ulUlllCl  M  serious— this  choosing  of  the  cor¬ 
rect  food  for  growing  children.' 

Do  you  want  your  children  keen — active — 
bright-eyed— clear-skinned — full  of  life — red  blood 
— and  energy  ?  Do  you  want  their  nerves  steady — ■ 
and  their  muscles  firm  ?  Do  you  want  them  to 
play  well — sleep  well — and  study  well  ?  Then  you 
must  seriously  consider  the  proper  food — you  must 
choose  a  food  that’s  full  of  nutriment — phosphor¬ 
ous — and  that  is  easily  digested. 

That  one  word,  digestion,  is  the  cause  of  many 
a  child  being  nervous  —  irritable  —  puny — and 
anaemic. 

A  food  that  requires  all  of  the  gastric  juices  of 
the  child’s  system  to  digest  is  dangerous — as  is  a 
food  that  does  not  contain  the  proper  percentage 
of  nourishment. 

To  mal-nutrition  in  childhood,  especially  during 
school  days,  when  the  child's  brain  is  being  exer¬ 
cised  and  developed — may  be  traced  nearly  all  of  the 
ills  and  weaknesses  of  after  life.  If  you  would  have 
your  children  strong — and  healthy — if  you  want 
them  to  grow  strong  and  sturdy  men  and  women — 
watch  their  food  most  carefully  during  school  days, 
while  the  Brain — the  Governor  of  the  Nervous 
System — is  being  used  and  developed. 

Ralston  Health  Food  is  made  from  tiny 
almond-colored  wheat  hearts — or  seed  centers  of 


ripe,  selected  wheat.  These  wheat  hearts  are  full 
of  phosporous  and  gluten — known  to  be  the  great¬ 
est  brain  and  body  building — blood  and  muscle 
making  elements  in  the  human  diet. 

“ Ralston  Kids”  are  everywhere — keen,  active, 
bright-eyed,  clear  skinned,  full  of  life  and  energy. 

If  you  want  your  children  to  play  well — sleep 
well  —  and  study  well,  feed  them  RALSTON 
HEALTH  FOOD.  They  always  like  it — for  it’s 
good  to  eat  and  good  for  them  to  eat.  RALSTON 
HEALTH  FOOD  is  sterilized  by  our  special  pro¬ 
cess — thus  always  good.  Ralston  Health  Food  is 
an  economic  food — a  15-cent  package  making  50 
plates  of  food  when  ready  to  serve.  Ralston  Health 
Food  is  the  acknowledged  standard — staple  break¬ 
fast  food.  It  is  sold  by  all  good  grocers.  If  your 
grocer  doesn’t  keep  it,  refuse  a  substitute  or  imi¬ 
tation — both  would  be  dangerous — but  write  us 
direct  and  we’ll  see  that  you  are  supplied. 


$1,000  Ralston  Rhyme  Prize  Offer 


A  Thousand  Dollars  in  Cash  for  RALSTON  RHYMES. 
Contest  open  to  Ralston  Kids  and  grown-ups  everywhere. 
We  are  running  a  RALSTON  RHYME  CONTEST  free  to 
everybody.  Nothing  to  buy— no  money  to  send.  Just  fill 
in  the  last  line  of  the  Ralston  Rhyme  shown  in  this  coupon 
and  you  have  an  equal  chance  with  everybody  else  to  win 
a  Cash  Prize — 820  Prizes  all  told.  The  contest  closes  De¬ 
cember  15th,  to  give  us  time  to  send  the  prizes  to  the 
winners  before  Christmas. 

The  Judges  in  the  contest  are  : 

Honorable  George  H.  Williams,  Judge  of  the  Circuit 
Court,  St.  Louis,  Mo. 

Elmer  C.  Patterson,  Advertising  Manager  Collier’s 
Weekly,  Chicago,  Ill. 

D.  L.  Taylor,  of  The  Long  Critchfield  Corporation, 
Chicago,  Ill.  (Author  of  this  advertisement.) 

Prizes  will  be  awarded  as  follows  : 

$100.00  in  Cash  for  the  Best  Rhyme  submitted. 

$  50.00  in  Cash  for  the  Second  Best  Rhyme  submitted. 

$  20.00  in  Cash  for  the  Third  Best  Rhyme  submitted. 

$  10.00  jji  Cash  for  the  Fourth  Best  Rhyme  submitted. 

$  5  00  in  Cash  for  the  Fifth  Best  Rhyme  submitted. 

— and  |8i5  00  in  $1.00  Bills  for  the  815  next  best  rhymes,  thus 
you  have  820  chances  to  secure  a  Cash  Prize. 

RALSTON  PURINA  MILLS 

‘ '  H  ’here  Purity  is  Paramount  ” 

ST.  LOUIS,  MO.  PORTLAND,  ORE.  TILSONBURG,  ONT. 


Free  to 
All 


Read,  Fill  Out  and 
Mail  to  Us  the 
Coupon  Shown  / 
Here,  or  write 
your  answer 
on  Paper  or  / 
Postal  as  /  Name 
you  wish 


COUPON 

Ralston  Purina  Mills 

St.  Louis,  Mo. 


Without  expense  to  me — without 
buying  anything,  I  wish  to  enter 
your  Ralston  Rhyme  Contest. 

I  enclose  rhyme  with  last  line  filled  in. 


Address . . . 

Talk  about  your  imitations, 

Talk  about  your  fads, 

Talk  about  the  breakfast  foods, 

You  read  about  in  ads. 

There’s  but  one  among  the  hundreds, 

That  has  really  stood  the  test, 

It’s  the  Health  Food  known  as  RALSTON, 


(Note  You  Can  Write  the  Rest) 


:  A.  JAMES,  Agent,  12=16  Chestnut  Street,  Philadelphia,  Penna. 
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they  have  affiliated  with  the  State 
Association.  Efforts  will  be  made 
to  regulate  ticket  and  programme 
soliciting  and  premium  schemes 
as  well  as  peddling  and  transient 
merchants,  and  earlier  closing 
hour  arrangements  will  probably 
be  taken  up  also.  Stores  to  keep 
open  until  8.30  o’clock.  The 
Smethport  Association  will  get 
incorporated.  The  Bradford 
business  men  are  to  be  congratu¬ 
lated  on  their  efforts  at  Smeth¬ 
port.  . 

Financial  report  of  the  Franlc- 
ford  Retail  Grocers’  Association, 
year  ending  August  31,  1908,  shows 
their  annual  receipts  to  have  been 
$272,765.12;  disbursements,  $271,- 
370.15;  balance  in  treasury,  Sep¬ 
tember  1,  1908,  $1,39497.  In¬ 
crease  over  previous  year,  2654  per 
cent.,  or  $53,072.51.  They  have  re¬ 
sources  amounting  to  $4,628.52  and 
129  members,  58  of  whom  are  stock¬ 
holders  in  their  co-operative  buying 
corporation.  The  bulk  of  the  re¬ 
ceipts  and  disbursements  was  the 
operation  of  the  buying  exchange. 
A  dividend  of  7  per  cent,  was  de¬ 
clared  on  stock,  additional  profits 
being  put  into  the  surplus. 

A.  M.  Howes,  Secretary. 


Over  Eight  Million  Bags  of  Rio 
and  Santos  Coffee  Held 
Off  Market. 


The  Enormous  Extent  of  Brazilian 
Coffee  Corner  Shown  by  State 
President.  What  Would  Happen  to 
Market  if  this  Coffee  were  Thrown 
on  It?  Corner  Coffee  Will  Not  be 
Sold  at  Present. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

October  15,  1908. 
Further  information  is  at  hand 
as  to  the  financial  inside  of  the 
Brazilian  corner  in  Rio  and  San¬ 
tos  coffee. 

In  a  message  just  submitted  by 
the  President  of  the  State  of  Sao 
Paulo  to  the  legislative  assembly 
of  that  State  is  given  the  first 
official  statement  of  the  position 
of  his  government  as  to  recent 
sales  of  coffee  under  the  valoriza¬ 
tion  scheme.  His  statement  is 
the  latest  official  outline  of  the 
valorization  situation  and  is  in¬ 
teresting  chiefly  in  its  declaration 
that  the  State  will  make  no  more 
sales,  pending  the  entering  of  the 
current  crop,  but  firmly  hold  the 
stock  of  coffee  that  it  has  ac¬ 
quired.  In  his  statement  to  the 


legislative  assembly  President 
Albuquerque  Lins  says  : — 

In  accordance  with  the  determina¬ 
tion  of  tiic  government  to  protect 
the  agricultural  and  commercial  in¬ 
terests  of  the  State,  I  Rave  carried 
out,  during  the  year  1907,  and  am 
continuing  to  carry  out,  the  plans 
adopted  for  the  defense  of  the  cof¬ 
fee  industry.  As  shown  by  the  an¬ 
nual  statement  for  1907,  the  State 
of  Sao  Paulo  has  entirely  met  the 
obligations  contracted  in  the  pur¬ 
chase  of  8,146,123  bags  of  coffee, 
stored  in  various  pcyts  of  Europe 
and  of  the  United  Stales,  represent¬ 
ing  a  purchase  price  of  270,578,555 
milreis  ($82,391,170).  The  govern¬ 
ment  has  met  the  expenses  incurred 
in  this  service  from  the  following 
sources  (milreis  equals  30  cents,  the 
present  rate  of  exchange  fixed  by 


the  government : — 

Mijreis. 

Negotiable  drafts  sold  by 

agents  abroad  .  184,045,271 

Loan  of  £3,000,000  from 
J.  Henry  Schroeder  & 

Co.  and  National  City 

Bank .  46,449,000 

Loan  of  £3,000,000  by 
Federal  Government  .  48,000,000 

State  treasury  bills .  16,060,422 

These  amounts  are  absolutely 


guaranteed  by  the  coffee  in  ware¬ 
houses  and  by  the  3  francs  (58 
cents)  surtax.  The  surplus  realized 
from  the  above  sums  has  been  ap¬ 
plied  to  interest  charges,  payment  of 
loans,  execution  of  contracts  and 
other  expenses,  the  exact  classifica¬ 
tion  of  which  depends  upon  the  man¬ 
ner  in  which  loans  are  to  be  liqui¬ 
dated.  Consignments  were  made 
promptly  when  they  were  due,  as 
per  contract,  the  State  having  punct¬ 
ually  fulfilled  all  obligations  as¬ 


sumed  in  taking  upon  itself  the  grea 
responsibilities  of  this  operation. 

After  the  annual  statement  for  th 
year  1907  was  closed,  with  whicl 
statement  this  report  is  principal! 
concerned,  the  government  bough 
328,500  bags  more,  which,  with  th 
8,146,123  bags  previously  purchasec 
brought  the  total  to  8,474,623  bags 
The  bills  for  the  latter  purchase 
were  paid  by  the  treasury. 

At  the  end  of  May  and  in  Jun 
of  the  current  year  the  appreciabl 
decrease  in  the  visible  supply  of  th 
world’s  coffee  and  the  desire  to  sup 
ply  the  demands  of  foreign  coff: 
dealers,  led  the  government  to  de 
cide  for  the  authorization  of  a  pub 
lie  sale  of  its  coffee  in  such  smal 
quantities  as  might  meet  the  de 
mands  of  consumption,  at  a  price  no 
lower  than  50  francs  ($9.65)  per  ba; 
of  60  kilos.  (132  ppunds).  Thes 
sales  took  place  in  Hamburg,  Havre 
Rotterdam,  London,  Trieste  am 
New  York.  In  this  way  the  Stat 
of  Sao  Paulo  disposed  of  305,1(1. 
bags,  thus  reducing  its  holdings  tj 
8,169,463  bags. 

Entries  of  new  coffee  from  th 
1908-09  crop  are  now  beginning  am 
the  government  is  not  disposed  tj 
sell  more  of  its  coffee,  continuiiij 
firm  in  its  resolution  to  withhold  it 
coffee  purchases  for  as  long  a  perim 
as  may  be  necessary. 

This  declaration  that  the  St; 
intends  to  retain  its  stock  of  cofi 
is  not  interpreted  as  indicati 
that  the  valorization  stock  v> 
not  be  sold  if  or  when  the  price 
coffee  reaches  the  minimum  pr: 
fixed  in  the  valorization  agr< 
ment. 

Holt. 
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Oakdale  Steam 

I 

Crisp  Pretzels  Salted! 


<Jf Genuine  steam  process. 
Taste  better  and  keep 
longer  than  any  other 
kind.  Acknowledged 
“Standard  of  Quality.’’ 


v.  |  Write  for  Samples  and  Prices.  | 

::  OakdaleBakingCo.  1 

Oakdale  Building,  Philadelphia,  Pa. 

»  *  *  ***  *  *  * 


Every  substitute  you  give  your  p&trons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  "Pearl  Borax  Soap” 
and  have  them  satisfied. 


CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 


established  1877. 


INSiDE  GOOD  AS  OUTSIDE 


Packing  sardines  in  handsome  cartons  gives  them 
a  prestige  and  makes  them  much  easier  to  sell. 

But  the  quality  of  the  contents  must  be  as  good  as 
the  fine  package  or  there’s  trouble  at  once. 

Our  HARBOR  MUSTARD  SARDINES  are  beau¬ 
tifully  packed  in  cartons  of  green,  red  and  gold, and 
no  sardine  package  makes  as  handsome  shelf  goods 
And  the  quality  is  superfine.  The  fish  sauced  with 
our  special  mustard  sauce  are  the  most  piquant,  suc¬ 
culent  morsels  you  ever  sold.  Sells  at  10  cents. 


JED  FRYE  &  CO,  25  South  St,  New  York 


FREE  ADVERTISING 

- ON  A - 


SPLENDID  THING 


If  your  butter  business  was  large  enough  to  permit  you  to  advertise  a  brand 
of  print  butter  as  widely  as  we  are  advertising  our  Gurnse,  you  might  get  as  large 
a  trade  on  it  as  we  have  on  Gurnse,  but  not  even  the  largest  retailers  can  afford 
to  do  that. 

All  you  need  to  do,  in  order  to  get  the  benefit  of  our  advertising  of  Gurnse 
butter  is  to  put  some  in  stock.  The  chance  is  that  you  have  never  been  able  to 
get  for  any  length  of  time  as  good  a  print  butter  as  Gurnse  is  all  the  time. 
Fancy,  gilt-edged  print  dairy  butter,  inspected  with  the  utmost  closeness  at  every 
stage  and  daintily  packed  in  handsome  cartons. 


Packed  in  30  and  50-pound  boxes — pounds  and  half-pounds —  32  cents. 
Prices  subject  to  market  changes. 


P.  F.  BROWN  &  CO. 

39  South  Front  Street  PHILADELPHIA 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  Or  less  will  be  Inserted  or  subscribers  Tret 
cost.  Answers  may  be  addressed  to  the  Grccsrv  Wosno  when  desired,  provided  the  advertisement  is 
companled  by  ie  cents  In  postage  to  pay  for  re  mailing  the  same.  To  non-subscribers  the  price  is  50 
its  per  Issne. 


WANTED. 


ANTED. — At  once,  prosperous  country 
ire  west  of  Harrisburg,  Pa.  Address 
ix  96,  Malaga,  N.  J.  _ 17 


ANTED— Grocery  and  specialty  sales- 
2n,  traveling  in  every  part  of  United 
ates,  to  solicit  subscriptions.  Write  for 
rticulars,  “Grocery  World,”  Philadel- 
,ia.  tf 


FOR  SALE. 


JR  SALE. — Good  paying  general  store 
siness  for  sale.  Good  corner  stand  in 
i  main  street  Pittston,  Luzerne  Co.,  Pa. 
>ply  to  Wm.  Giles,  Ulster,  Bradford  Co., 
£ _ 17 

JR  SALE. — Bowser  self-measuring  oil 
lk  ;  very  cheap.  Address  Verling  Harris, 
S  Northern  Liberty  Market,  Washington, 

I  m _ 17 


)R  SALE.  —  Brownie  electric  window 
>per,  dry  cells  and  all,  complete.  A 
sat  show  window  attraction.  Price,  $10. 
30  electric  flash  sign,  lettered  to  suit 
yer.  Connects  with  any  electric  light 
:ket.  Price,  $io.  Address,  E.  W.  Alex- 
der,  Oxford,  Pa.  16 


)R  SALE. — A  Kitson  Light  for  inside 
ire  use  ;  1,500  candle  power  ;  complete  in 
sry  detail.  Never  been  in  use.  Will  sell 
;ap.  Geo.  P.  Ogden,  203  Sinnickson  St., 
lem,  N.  J. _ 19 

)R  SALE. — A  good  farm  and  home 
ated  near  Clayton,  N.  J.  Farm  is  good 

I  and  well  fertilized  and  contains  34  acres, 
thin  one  mile  of  station.  House  contains 
rooms  and  is  in  fine  condition.  Good 
ms  and  outhouses.  Will  sell  reasonable . 

II  and  see  it.  Alex.  C.  Pentland,  Elmer, 

!• _ j8 

>R  SALE.  —  Seasonable  hand-picked 
pies,  “Smoke-House,”  etc.  $1.75  to 
per  bbl.  (guaranteed  three  bushels), 
oice  potatoes,  85  cents  per  bushel(6o  lbs.). 
O.  B.  cars  here  to  parties  who  can  give 
id  references.  W.  B.  Zullinger,  Mt.  Holly 
rings,  Pa. _ i~6 

MR.  GRO-SIR  WHY  NOT 

fmake  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  o'ten  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
United  States  with  astonishing  results, 
mplete  outfit  mailed  on  30  days’  free 
U.  It  will  cost  you  only  $2,  if  satisfac- 
y.  May  we  send  you  full  description  ?— 
ee.  American  G.  Collecting  Agency, 
storland,  N.  Y.  Send  for  a  copy  of 
'he  Creditor’s  Journal” — it’s  free.  tf 

|R  SALE— The  large  display  printed 
iters  that  have  made  Philadelphia  cut 
ce  grocers  and  butchers  successful  and 
■  sure  to  Increase  your  business.  Send 
a  sample  and  catalogue.  They  will  not 
it  you  a  penny.  J.  B.  McCullough,  m3 
Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

*<>•  400.— In  Ocean  County,  N.  J.  Sum- 
r  resort,  but  good  winter  population  also 
neral  store,  40  x  75  feet.  Doing  $30,000 
irly,  half  cash,  balance  strict  30  days 
:aeut  stock  $5,000,  but  can  be  reduced  to 
500  without  impairing  business.  Uses 
?  teams.  Net  clear  10  per  cent.  Balance 
building  divided  into  flat  and  offices 
ifitably  rented.  Owner  retiring  from 
siness  and  will  sell  at  inventory. 

Io.  401.— General  store  in  Mifflin  County , 

An  extremely  strong  proposition.  Size 
:ioofeet.  Business  about$4, 000 per  month, 

lercent.  cash.  Stock  $6,000,  which  can  be 
iuced  considerably.  Uses  two  teams 
Jlness  thoroughly  profitable,  netting 
>ut  $5,000  per  year.  Owner  in  poor 
11th  and  wants  to  retire  to  country  place, 
make  very  favorable  terms.  Low 


ce  for  fixtures.  Stock  at  inventory,  with 


proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  403. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18  x  36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  A)  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  404. — Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves¬ 
tigation. 

No.  407.— In  West  Philadelphia.  Gro 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  Is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  408.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18  x  25  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  $600.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven 
tory.  Will  take  around  $900. 

No.  409. — In  South  Philadelphia.  Groce 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  Fullest  investigation. 
Established  14  years-  Fixtures  about  $600. 
Stock  at  inventory. 

No.  410.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18x55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stock  about $1,200.  Uses  twoteams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  411. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $400^450  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 

$  1 , 000-$  1 , 200  Could  be  reduced  to  $900. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412.  —  la  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$7oo  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,500. 

No.  413.— In  nearby  Philadelphia  suburb. 
Only  two  other  storesthere.  Groceries  and 
provisions.  Size,  22  x  45  feet.  Does  $450- 
$500  per  week,  two-thirds  cash.  Stock, 
$1,000-$  1, 200.  Nets  10  per  cent,  on  gro¬ 
ceries,  20  per  cent,  on  truck.  Real  estate 
for  sale  or  rent.  Owner  going  out  on  stock 
farm  and  will  sell  at  inventory.  Will  take 
around  $1,300,  no  horse  sold. 

No.  415. — In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16x22  feet.  Does  $250  weekly,  three  quar¬ 
ters  cash.  Stock,  $600.  Net  profits,  15  per 
cent.  Real  estate  for.sale  or  rent.  Busi¬ 
ness  thoroughlyprofitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  $250,  stock 
at  inventory.  Take  about  $850.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500. 

No.  417. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  16x40 
feet.  Does  about  $300  weekly.  Stock  only 
$400.  Push  cart  delivery.  Net  profits  15  per 
cent.  Owner’s  hearing  is  gone  and  he  finds 
he  must  retire  Dwelling.  Fixtures,  $200. 
Stock  at  ihventory. 


No.  419 — In  Linwood,  N.  J.  On  the  road 
to  the  shore,  Town  of  about  600  people, 
with  only  one  other  store.  Store  18x20, 
with  back  room  16x14.  Store  established 
only  about  a  year  ago  and  does  $80  per 
week,  all  cash.  Stock  $500-$6oo.  No  team. 
The  store  is  connected  with  a  pretty,  com¬ 
fortable  dwelling,  which  can  be  bought  for 
$2,200,  subject  to  $1,200  mortgage.  Death 
of  owner  necessitates  sale.  A  very  safe, 
comfortable  proposition  for  man  and  wife. 
A  good  living  can  be  made  under  exception¬ 
ally  pleasant  surroundings.  Price  for  stock 
and  fixtures,  inventory.  Take  about  $600 
or  $800. 

No.  420. — North  Philadelphia.  Fine  resi¬ 
dence  district.  Groceries,  meats  and  pro¬ 
visions.  Store  20x50  feet.  Does  $400 
weekly,  half  cash,  balance  weekly  and 
monthly.  Stock  about  $500.  Clear,  net 
profits,  10  per  cent.  No  team  delivery. 
Good  dwelling  connected.  Owner  going  to 
Germany  and  will  sell  at  inventory.  Will 
take  about  $900. 

No.  423. — In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23  X45  feet.  Does  about  $22,000  per  year  ; 
two-thirds  cash,  balance  weekly  and 
monthly.  Stock,  $2,000.  One  team.  This 
business  is  one  of  the  oldest  stands  in  the 
county  and  is  only  sold  because  the  present 
owners  are  not  acquainted  with  the  business. 
Price,  inventory.  Very fullestinvestigation. 

No.  424. — In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33x49  feet.  Does  $33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  $1,500.  Uses  four  teams.  Netted 
11  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  because  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 
connected.  Price,  inventory.  Sickness 
cause  of  selling. 

No.  428. — In  West  Philadelphia.  Gro¬ 
cery  store,  17*4°  feet.  Does  $15,000  to 
$17,000,  two-thirds  cash  ;  balance  all  good 
trade.  Stock  $800  to  $900.  No  team.  Good 
dwelling.  Actual  net  profits  17  per  cent.,  as 
expenses  are  low.  Real  estate  for  sale  or 
rent,  as  desired.  Owner’s  wife  don’t  like 
the  business,  which  is  the  only  reason  for 
retiring.  Will  sell  at  inventory. 

No.  430. — Also  on  Germantown  Ave., 
Philadelphia.  Groceries,  meats  and  provi¬ 
sions — mostly  meats.  Store  20x30  feet. 
Does  $250  per  week,  nearly  all  cash.  Stock 
carried  is  only  $150,  as  most  of  it  is  meats, 
which  are  quickly  turned  over.  Net  profits 
25  per  cent.  Owner  wishes  to  give  up 
business  and  will  sell  at  inventoiy. 

No.  431. — On  Germantown  Ave.,  Philadel¬ 
phia.  Groceries,  meats  and  provisions — 
mostly  meats.  Store  20x40  feet.  Regu¬ 
larly  does  $500  weekly  and  $800  in  busy 
season,  two-thirds  cash.  Stock  carried, 
$800.  Net  profit  20  per  cent.,  because  sales 
are  largely  meats.  Good  dwelling  con¬ 
nected  sale  or  rent.  Owner  wishes  to  go  to 
the  country  and  will  sell  at  inventory. 

No.  433. — In  Cumberland  County,  Pa.> 
town  of  over  10,000.  Grocery.  Store  18x40 
feet.  Does  $400  per  week,  gopercer.t.  cash. 
Stock  $1,200  to  $1,500.  No  team.  Delivery 
costs  $5  weekly.  Business  actually  nets 
10-11  per  cent.  Fixed  charges  small  and 
business  in  a  thoroughly  healthy  condition. 
Owner  wishes  to  study  law  and  very  anxious 
to  sell.  Established  nearly  three  years  ago. 
Price,  inventory.  This  is  a  rare  chance. 

In  all  of  these  the  cause  ot  selling  Is 
good,  and  the  fullest  Investigation  courted 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

THIS  STORE  NETS  $5,500  A  YEAR. 
Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,000  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
Increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 

FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 


Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


OOOOOOOOOOOOOOOOOOOOOOOOOO 
0  o 

0  DO  YOU  WANT  TO  SELL  0 
o  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 

o  else.  We  are  specialists  in  that  and  o 
0  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
0  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  Is  o 


o  that  we’re  sure  will  suit  you.  o 

0  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  0 

0  927  Arch  Street,  Philadelphia,  Pa.  o 

s  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 


000000000  C'ooseoeoooooooooo 


SITUATION  WANTED. 

WANTED. — Position  as  salesman,  manu¬ 
facturer’s  preferred,  to  sell  through  jobbers, 
as  I  have  been  accustomed  to  selling 
through  jobbers;  have  also  sold  direct. 
Twenty  years’  experience.  Can  furnish 
reference.  Central  Pennsylvania  preferred, 
but  am  acquainted  all  over  the  State.  Ad¬ 
dress  P.  O.  Box  283,  Harrisburg,  Pa.  17 


HELP  WANTED. 


WANTED.— Traveling  men  who  call  on  the 
retail  grocery  trade.  Write  us  for  our  side 
line.  Exclusive  territory  and  liberal  com¬ 
missions.  Address  F.  H.  Knipe,  Reading, 
Penna.  j8 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

Attorney  at  Law 

SOS  G  Sf.,  IV.  W.,  Washington ,  O.  C. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Registered, 
V.  fc>.  l'at.  Off. 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
- _ -  therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 

HIGHEST  AWARDS 
In  Europe  and  America 

Waiter  Baker  &  Co,  Ltd. 

Established  1780,  Dorchester,  Mass. 
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UNDER  THE  DIRECTION  OF 


R.  DAETWYLER  &  GO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quotei 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  October  19,  1908. 


FRUITS  THAT  PLEASE.— IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  b] 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel .  $2.oo  per  bunch 

Selected,  g  hands,  packed  I  in  barrel . .  1.40  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  I  in  crate.  . . . . .  1. 10  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1. 00  per  bunch 

Selected,  8  hands,  packed  3  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 65  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.15  per  bunch 

Selected,  8  hands . 75  per  bunch 

Selected,  7  hands . 60  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 


Golden  Russetts,  96  to  box . 

Golden  Russetts,  126  to  box . 

Golden  Russetts,  150-176  to  box. . 
Golden  Russetts,  200-216  to  box 
Golden  Russetts,  250-288  to  box. 


$2.0< 

2.2 

2-5' 

2-5' 

2.41 


CALIFORNIA  LATE  VALENCIA  ORANGES. 
Fancy  quality,  96  to  box . 


$4-5' 


Fancy  quality,  126  to  box .  .  4-5°  to  5.51 


Fancy  quality,  150-176  to  box  . . 
Fancy  quality,  200-216  to  box  . 
Fancy  quality,  250-288  to  box. 


5-5' 

5-5' 

5-5' 


FANCY  FLORIDA  GRAPEFRUIT 


MESSINA  LEMONS. 


Extra  Fancy  Messina,  300  size,  per  box . $4-50  to  $5.00 

Extra  Fancy  Messina,  360  size,  per  box .  3.50  to  4.00 

Choice  Messina,  300  size,  per  box .  4.00 

Choice  Messina,  360  size,  per  box .  3.00 


Fancy 

Fancy 

Fancy 

Fancy 

Fancy 

Fancy 

Golden 

Golden 

Golden 

Golden 

Golden 

Golden 


FANCY  FLORIDA  ORANGES 


Bright,  36  size . 

Bright,  46  size. 
Bright,  54  size.... 

Bright,  64  size . 

Bright,  80  size . 

Bright,  90  size.  . .  . 
Russetts,  36  size.  . 
Russetts,  46  size.  . 
Russetts,  54  size. . 
Russetts,  64  size. 
Russetts,  80  size. 
Russetts,  90  size.  . 


$2.5< 

3-o 

3-5' 

3-5' 

3-2 

2- 7. 
2.2 
2.7 

3 - O' 
3-2 
3.0 
2-5' 


Fancy  Brights,  96  to  box . 

Fancy  Brights,  126  to  box . 

Fancy  Brights,  150-176  to  box. 
Fancy  Brigths,  200-216  to  box. 
Fancy  Brights,  250-288  to  box. 


$2.25 

2.50 

2-75 

2-75 

2.50 


NEW  JERSEY  SWEET  POTATOES. 

We  are  handling  some  of  the  finest  sweet  potatoes  grown  in  Nev 
Jersey  1 

Orders  filled  at  ruling  prices  on  day  of  shipment. 

Selling  to-day.  $2.50  for  finest,  $2.25  for  prime,  $1.50  for  medium 


Get  People  In  Your  Store 


There  is  no  surer  way  of  doing  it  than  to 
have  a  handsome  display  of  the  right  kind  of 
fruit.  1 

You  can  make  this  end  of  your  business 
more  profitable  than  any  other  department  if 
you  get  the  right  goods  at  the  right  prices,  and 
you  can  do  both  at 


R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


They  Are  Worth  Having 


and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  F.  FORBES 

FORBES  BUIL.DINQ 

COSHOCTON,  OHIO 


IN  WRITING  TC  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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Baltimore  prices-current 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 


Any  subscriber  to  the  (i  GROCERY  WORLD  AND  GENERAL  M.ERCHANT who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


■ - - - 

ROASTED  COFFEES. 

“zcked  In  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

'A”  Jaya . 26 

‘B”  Java . 24 

4C”  Java™ . 24 

K. — Jaya  and  Mocha  Blend . 24 

3— Jaya  and  Mocha  Blend . 22 

‘A”  Mocha . 24 

'B”  Mocha . 22 

‘C”  Mocha . 20 

jaguayra  (Washed  Caracas) . 18 

‘A”  Maracaibo . 18 

‘B”  Maracaibo . 17 

■A”  Santos . 16 

‘B”  Santos . IS 

' C ”  Santos . 14 

“eaberry  Santos . 14 

‘A”  Rio . 12 

!fo.  1  Rio . 11 

!fo.  2  Rio . 09 

bipton  Special  Mocha  and  Jaya,  1  lb.  cans  .27 

Llpton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

jog  Cabin,  1  lb.  packages,  100  to  case . 14 

trbuckle’s,  100  lbs.  to  case . . . . 

King  Bee,  100  lbs.  to  case . per  case  16.00 

Jeren  Day,  100  lbs.  to  case . per  case 


TEA. 


*  Per  lb. 

4o.  26  Gunpowder . - . 24 

H#.  28  Gunpowder . 85 

Jest  Gunpowder . .1*  .46 

tfo.  26  English  Breakfast . 20 

So.  28  English  Breakfast . 83 

3est  English  Breakfast . 40 

tfo.  26  Moyune  Gunpowder . 88 

*o.  28  Moyune  Gunpowder . 38 

lest  Moyune  Gunpowder . 60 

*o.  26  Imperial . S3 

1o.  28  Imperial. . 85 

Jest  Imperial . 60 

1o.  25  Ooleng . 28 

*o.  28  Oolong . 36 

Jest  Oolong . 45 

foung  Hyson . 35 

(span . 35 

3eno  X  and  lb.  packages . 60 

lilyerMoon . 27 

Ulyer  Bell,  1  lb.  packages . 26 

ialada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mired,  %  and  X  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

...per  aoz. 


6  doz.  to  box . per  < 


.90 


DRIED  AND  EVAPORATED 
FRUIT8. 

tbples—  Per  ib. 

Evaporated,  60  lb .  08 

Evaporated,  1  lb.  paokages,  4  doz. . 0&y 

Dried,  50  lbs . 06 

Caches — 

Standard,  50  lbs . 08V4 

Choice,  50  lbs . 09U 

Extra  Fancy,  25  lbs . 16 

Ipricots— Evaporated 

Standard,  25  lbs . 09K 

lurrants—  7 

lew  Figs— 

Bex,  10  lbs . . 

Mats,  1  lb . per  dos. 

litron— 

American  Brand,  10  lb.._ . 16 

American  Brand,  26  lb.._ . 

)ates— 

Package,  30 1  lb . 

Stuffed,  1  lb . per  dos. 

lew  Prunes— 

30-  40,  26  lbs..™ . 0954 

40-  50.25  lbs . 0854 

50-  60,25  lbs . 0754 

60-  70, 25  lbs . 0754 

70-  80,  25  lbs . 063/ 

*0-  90, 25  lbs . 061/ 

100-120, 50  lbs . . .  /4 

taisins— 

3  Crown,  60  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Heedless  Sultana,  50  lbs.. . 0854 

Seeded,  36 1  lb.  packages. . 08X 

Sultana,  36 1  lb.  packages . 

Sultana,  bulk ,  25  vbs. . 12 

BEANS,  PEAS,  Etc.  per  bush. 
Y°rk  Hand-picked,  about  2)4  bushel 


to  bag 


2.65 


•ady  Washington  Beans,  about  200  lbs.  to 

.  2.50 

Ireen  Peas,  dried,  about  166  lbs.  to  sack... 
Hack-Eyed  Peas . 

'allfomia  Lima  Beans,  about  80  lbs.  to  Per  Ib 


.05^ 


sack , 

mported  Lima  Beans,  about  "90  lbs.‘"to 

pm  Peas,  210  7  76 

Less  quantity .  04 

■entils.  about  100  lbs.  to  saok . 05 

vhlte  Marrowfat  Peas . per  bu.  2  10 

ava  Beans..... . . . 04X 


CANNED  FISH. 

Salmon- 

Clover  Leaf  1  lb.,  flat,  4  dos .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb . ,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz . 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Arctic  Belle,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz . ;. .  1.55 

Sockeye,  54  lb.,  flat,  4  dos . . . 

Iceberg,  1  lb.  tall,  4  doz .  1.46 

Hawkeye,  %  lb. ,  flat,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  dos . 

Beaver.  1  lb.,  flat,  4  doz . 

Star,  y.  lb.,  8  doz.  in  case .  1.60 

Star,  54  lb.,  flat,  4  doz .  2.45 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz . 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  dos. .  1.10 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters— 

Standard,  6  os.,  2  dos . 99 

Sardines,  in  Oil—  per  case 

54  oil,  100 . . 

Gold  Label,  W  oil,  100  cans .  6.60 

Standard,  %  oil,  100 .  s .  60 

%  lb.,  oil,  with  key,  100 .  8.75 

Epicurian,  54  oil,  fancycartons,  100  cans  4.50 
84  Mustard  Sardines— 

Gold  Label,  100  cans .  6.60 

Standard,  100  cans . . .  j.  66 

Leon  D’or  Brand,  100  cans .  4.50 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  60  cans .  2.96 

Harbor  Brand,  48  cans .  8.75 

Imported  Sardines— 

84  Oil,  Martell  Brand,  100  cans .  16.00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
84  Oil  Imported — 

Martell,  100  cans . 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  9  50 

King  Oscar,  100  cans . 

CANNED  VEGETABLES. 

Baked  Beans—  per  doz. 

Pin  Money,  Ss,  sauce,  2  doz .  1.50 

Pin  Money,  2s,  sauce,  2  doz .  1.15  ~ 

Pin  Money,  Is,  sauce,  4  doz . 85 

Pin  Money,  8s,  plain,  2  doz .  1 . 45 

Wagner’s,  Is,  tall,  4  doz . 48 

Wagner’s,  3s,  plain,  2  doz .  1 .03 

Wagner’s,  8s,  sauce,  2  doz .  1.08 

Excursion,  3s,  sauce,  2  doz. . . . 85 

Saratoga,  2s,  2  doz . 60 

Com— 

Pin  Money,  Shoepeg,  2s,  2  doE . .  .90 

Standard  Shoepeg,  2s,  2  doz. . 85 

Standard,  2s,  2  doz . 75 

Belmont  Cream,  2s,  2  doz . 90 

Winorr  Brand  Kemelled  Com,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1.25 

BeUe  Brand,  2  doz . 86 

Little  Fellow,  2s,  2  doz . 

Rob  Roy,  2s,  2  doz . . 

Pin  Money,  petits  pols,  2  doz .  1.60 

Pin  Money,  standard  early  June,  2  doz..  .95 
French,  extra  fins,  100  in  case,  per  ease,  18.50 
Pin  Money  Combination— 

2s,  2  doz . 85 

Kidney  Beans — 

2s,  2  doz . . . _ . .  .75 

Lima  Beans— 

Derby,  soaked,  2s,  2  doz . 80 

Standard,  2s,  2  doz .  1.26 

Little  Darling,  2  doz. .  1 .30 

Pumpkins — 

Sb,  2  doz . 90 

No.  10 . 

String  Beans— 

2s,  2  doz . 66 

Pin  Money  Vegetables— 

2s,  2  doz.,  12  kinds  in  can . 85 

Sweet  Potatoes,  8s,  2  doa . 95 

Is  Pulp,  for  soup . 48 

Succotash— 

2s,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  8s,  2  doz . 95 

Standard,  3s,  2  doz . .91 

No.  10,  54  doz .  2.50 

Fair  Quality,  8s . 85 

as,  2  del . - . . . 70 

SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes.  6  lb.  packages . 

Cut  loaf . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  YeUow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bags . 


7  45 
5  90 
5  25 
5.45 
5.35 
5.05 
5.05 
4.90 

.  4  85 

.  4.10 

.  5  35 

.  5.25 

RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks .  .06X 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05 X 

No.  3  broken,  bbls.  or  100  lb.  sacks . 033/ 

Japan,  100  lb.  sacks . 05/ 


CANNED  FRUITS.  p«rdoz 

Apples,  3s,  2  doz . 80 

Blackberries,  2s,  2  doz . 75 

Blueberries,  2s,  2  doz.  . . 95 

Cherries,  2s,  2  doz . 81 

Gooseberries,  2s,  2  doz .  1 .00 

Pie  Peaches,  3s,  2  doz . 85 

Pears,  3s,  2  doz . 95 

Sliced  Pineapples,  2s,  2  doz .  1.25 

Singapore  Pineapples,  154s,  chunks,  4 

doz .  1 . 25 

Singapore  Pineapples,  10c.  chunks,  4  doz. 

in  case . 95 

Grated  Pie  Pineapples,  James.  Ss,  2  doz . 90 

Raspberries,  2s,  2  doz . 

Strawberries,  2s,  2  doz .  1  00 

Standard  PeacheB,  Sunset  8s,  2  doz .  l.so 

California  Apricots,  2  doz .  1 . 90 

California  Cherries,  2  doz .  2.60 

California  Peaches,  254s,  2  doz .  2.35 

Wheeler  Peaches,  3s,  2  doz .  1 . 25 

Sliced  California  Peaches,  Is,  4  doz . 


_  SALT.  pgr  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . l.co 

Fine  Table,  bushel  Backs . 35 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2. 60 

Fine  Dairy,  3s,  100  to  bbl .  2.58 

Fine  Dairy,  4s,  70  to  bbl .  2.36 

Fine  Dairy,  6s,  60  to  bbl .  2.40 

Fine  Dairy,  8s,  35  to  bbl .  2. 18 

Fine  Dairy,  10s,  28  to  bbl .  2.15 

Worcester,  254s,  115  to  bbl .  4 . 00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  SO  to  bbl .  3.76 

Per  case 

Snow  Flake,  48  10c.  packages .  8.10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  36  6c.  packages .  1.30 

Rock  Salt . per  cwt.  .96 

Shaker,  2  doz.  in  case . per  case  1 .60 

MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 33 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

Orange  Brand  Syrup . 36 

Orange  Brand,  2%s  cans,  2  doz .  2.40 

No.  6  Amber  Syrum . 30 

California  Amber  Drips,  2s  oans,  2  doz .  1.90 

California  Amber  Drips,  254s  oans .  2.20 

California  Amber  Drips,  3s  cans,  2  doz .  2.50 

California  Amber  Drips,  54  gal.  cans,  1  doz.  2.20 
Calvert  Brand  Pure  Porto  Rico . 22 


CONDENSED  MILK.  case. 

Babv,  1  doz.  glass  jars .  1 . 90 

Challenge,  4  doz .  3.85 

Eagle,  4  doz .  6.25 

Magnolia, 4  doz .  4.00 

Red  Cross,  4  doz .  4 . 15 

Star,  4  doz .  4.20 

Dime  Brand,  4  doz .  3.60 

Li  on,  4  doz .  4.25 

Premium,  4  doz .  3.95 

Hires’  Silver,  4  doz .  4. CO 

Square,  4  doz . 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . . .  3 .95 

St.  Charles,  4 doz .  3.90 

Our  Pet,  large  size,  4  doz .  8.10 

Our  Pet,  baby  size,  6  doz .  2.65 

Peerless,  small  size,  4  doz .  1.80 

Peerless  large  size,  4  doz .  3  20 

Columbia,  4  doz .  3.10 

Silver  Oow,  6  doz . 

Van  Camps,  4  doz,  in  oans . per  can  3.85 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1 . 60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  60s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  6  gross . 55 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eve,  5  gross .  1.05 

P*Uy»  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Black  Diamond, 500s,  100  in  case. ..per  case  8  60 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.46 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.76 

6  box  lots  freight  paid,  with  154  box 
“1776”  or  100  cakes  Best  Soap  free...  4.26 
10  box  lots  freight  paid,  with  3  boxes 

“1776”  oi  200  bars  Best  Soap  free .  4.20 

Buflalo Oleine .  60  2.40 

Washday . 120  2.00 

♦Bee . 100  3,90 

♦Big  Schooner . 100  3 . 76 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6oz_ . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  8.85 

♦Kirk’s  Oleine .  60  2,25 

♦Lenox . .....100  3.00 

♦Lifebuoy . 60  2.00 

♦Fairbanks  Tar . 100  3,75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia Oleine .  60  2.45 

*P.  &  G.  Oleine  . .  72  3.00 

Premium . 100  3.76 

♦Santa  Claus . 100  3.15 

White  Floating . 200  4.10 

♦Star . 100  3.00 

♦Sunlight . ....100  4.00 

♦Sunshine . 120  2.46 

8tar01eine .  60  1.70 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3. 90 

♦Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2 . 08 

Lion . 100  1.75 

♦Snowberry . 100  3.90 

BestBlue .  80  3.40 

♦Hoefner’s  Ammonia . 100  8.95 

*P.  &  G.  Naptha . 100  3.85 

Duck . 100  3  85 

20  Mule  Borax . 100 

Rib . ...100  1.95 

U.  S.  Mail . 100  3. CO 

Hustler . 120  2.30 

Brag . 66  2.55 

ExportBorax . 100  3/0 

*  6  box  lots  delivered. 


TOILET  SOAP. 


Bars. 


Box 
6.60 
3.85 
1.95 
3. 25 
.40 


Flash,  for  the  hands . 100  cans 

Grand  Pa’s,  small  size . 100 

GrandPa’s,  small  size . 50 

Grand  Pa’s,  large  size .  50 

Sweet  Maiden . 1  doz. 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .  40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  86  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  .40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava .  100  3  75 

Pearl . 60  2.40 

SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 8  doz.  2.25 

Wrigley’s . 100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  3.50 

Lipp’s  Scourer .  60  2.25 

Sil  San .  50  2.03 

Army  and  Navy  Compound . 4  doz.  1 . 80 

Finola  Star  Polish . 100  3. 85 

Silver  Sand . per  bbl.  2.60 

American  Scourer . 100  3.75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’  Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  1 . 00 

Old  Dutch  Cleanser,  4  doz. .  s.25 

SEEDS. 

Anis,  packed  about  170  lbs.  to  bag . per  lb. 

Bishop’s  Best  Bird  Seed,  any  quantity..per  doz. 
Bishop’s  Superior  Seed,  any  quantity. .per  doz. 
Bishop’s  Bird  Gravel,  any  quantity. ...per  doz. 

(  uttle  Fish  Bonb .  per  lb. 

Caraway,  about  1 15  lbs.  to  bag .  “ 

Celery,  about  215  lbs.  to  bag .  “ 

Canary  about  240  lbs.  to  Hag .  “ 

Coriander,  about  100  lbs.  to  bag .  “ 

Excelsior  Bird  Seed,  24  pkgs.  to  case..per  pkg. 

Fennell,  about  220  lbs.  to  sack . per  lb. 

Flax  Seed,  100  lbs.  to  sack .  “ 

Flax  Seed  Meal,  100  lbs.  to  sack .  “ 

Green  Kern,  ico  lbs.  to  sack .  “ 

Hemp,  225  lbs.  to  sack .  “ 

Hirsh,  about  100  lbs.  to  sack .  *• 

Millet,  about  100  lbs.  to  sack .  “ 

Moan,  about  no  lbs.  to  sack .  “ 

Mustard  Seed,  225  lbs.  to  sack .  “ 

Poppy  Seed,  about  no  lbs.  to  sack . 

Rape  Seed,  about  250  lbs.  to  sack .  “ 

Sunflower  Seed,  about  115  lbs,  to  sack..  “ 

By  the  full  bag  will  make  any  of  the  above 
Kc.  per  lb.  less. 
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.90 

•45 

•35 


.04)4 

•°5 

.08 

.14 

•°5 

.02^ 

.09 

.04 

.06 

.06 

.09 

.09 

.09 

■05'A 

.04^ 

seeds 


34 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


YOR 


PRICE-LIST 


Revised  Weekly  for  the  “  Grocery  World  and  General  Merchant." 

NOTE. — Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B .,  New  York. 


MOLASSES  AND  SYRUPS. 

Porto  Rico  Molasses —  Per  gal. 

Fancy,  bbls . 42  @-45 

Choice,  bbls .  -4° 

Good,  bbls.. . 26  @.30 

Fancy,  qt.  jars . per  doz.  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41  @  ■  43 

Prime . -37 

Good  .  *35 

Ordinary . -22 

Blended,  fancy .  -3® 

“  choice .  .33 

“  good .  *3°  • 

2-lb.  tins,  3  doz . per  case  2.90 

Quarts,  2  doz . .  “  2.90 

Sugar  Syrup — 

Pure,  extra  fancy . 35  @*3® 

“  choice..... .  .24 

Blended,  fancy .  -32 

Choice .  .29 

Vanilla  Drips . 29  @.30 

2- lb  tins,  2  doz . per  case  1.9s 

2j4-lb.  tins,  2  doz .  “  2.30 

3- lb.  tins,  2  doz .  “  2-5° 

5-lb.  tins,  1  doz .  “  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85(0195 .  32.00 

Georges,  count  no@ii5 .  25.00 

Cape  Shore,  medium,  count  i6o@I75 .  *4-5<> 

Medium  Irish  2s,  thin,  count  300@400 .  14.00 

Norway,  count  400(^450 .  21.00 

“  “  300(0^350 .  24  00 

“  new,  count  240(0)270 .  18.00 

“  **  300(^350 .  16.00 

“  “  350(3)400 .  15-5° 

Codfish—  Per  lb. 

Fancy,  strips,  60-lb.  boxes . 10% 

tr  bricks,  40-lb.  boxes . 09 

u  middles,  40  lb.  boxes . 12 

Choice,  strips,  40-lb.  boxes . 08 54 

“  middles,  40  lb.  boxes . 0854 

Hake,  bricks,  40  lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 0754 

Herring,  Smoked — 

Scaled,  per  box . . . 15 

Halibut,  fancy,  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 


Gunpowder — 

Per 

lb. 

Common  to  fair . 

. 15 

18 

Superior  to  fine . 

(at 

25 

Extra  fine  to  finest . 

. 28 

(0 

35 

Choicest . 

Imperial  — 

Common  to  fair . 

@ 

65 

25 

Superior  to  fine . 

. 30 

w 

35 

Extra  fine  to  finest . 

(at 

45 

Choicest . 

(O, 

55 

Young  Hyson — 

Common  to  fair . 

(at 

18 

Superior  to  fine . 

@ 

3° 

Extra  fine  to  finest . 

. 35 

(Ot 

40 

Choicest . 

@ 

60 

Hyson — 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest.. 


Japan — 

Common  to  fair . 

Superior  to  fine . 23 

Extra  fine  to  finest . .28 

Choicest . 32 

Basket-fired,  common  to  fair . 22 

**  superior  to  fine . 28 

“  extra  fine  to  finest . 32 

“  choicest . 

Dust . 

Oolong — 

Common  to  fair . 

Superior  to  fine . 17 

Extra  fine  to  finest . 25 

Choicest . . . 40 

Fouchong — 

Common  to  fair . . . 17 

Superior  to  fine . 20 

Extra  fine  to  finest . 30 

Choicest . 40 


25 


©.25 

©•3° 

©.38 

@.25 

©.30 

@■38 

•45 


2K 


•17 

©  .22 
©•35 
©.65 


©.18 

©.25 

©-35 

@.60 


ROASTED  COFFEES. 

Sumatra —  Per  lb. 

Mandheling,  fancy  brown . 36 

Old  Government,  best . 29 

“  choice . 27 

“  prime . 25 

“  good . 23 

Mocha- 

Genuine  Arabian . 28 

Maracaibo — 

Cucuta,  best . 1654 

“  choice . x6 

“  prime . 25 

“  good . I4 

Laguayra — 

Caracas,  finest . . 

**  choice . 17 


— 2 — 

Peaberry — 

Santos,  fancy . 1754 

“  choice . 17 

**  fine . 16 

Rio,  fancy . . 17 

“  choice  . 1654 

**  fine . . . 16 

Santos — 

Best . 16 

Choice . 15 

Prime . 1454 

Good  . ; . 1354 

Fair . 12% 

Rio — 

No  1,  golden . 1554 

No.  2 . 15 

No.  3 . 14^ 

No.  4 . 14 

No.  5 . 13^ 

No.  6 . 13 

No.  7 . 1254 


SPICES. 

Whole,  bags  or  bbls —  Per  lb. 

Allspice .  .07 

Cassia  buds .  .35 

Cinnamon,  mats .  .10 

“  Twaio . . .  .20 

u  Ceylon . 23  @.27 

“  Batavia . 25  ©.30 

**  Saigon .  .75 

Cloves,  Zanzibar . 17  @ .  20 

“  Amboyna .  .25 

“  Penang . 35  @.38 

Ginger,  African .  .08 

“  Jamaica,  bleached . 21  ©.22 

“  '*  unbleached . 20  ©.21 

“  Calcutta .  08 

Nutmegs,  75©  80s . 22  @.25 

“  io5@nos . 18  @.20 

il  1 30©  1 40s . 

Black  Pepper,  Singapore . ioJ£@.i2 

“  shot .  .14 

White  Pepper,  Singapore . . . 15  @.17 

“  fancy . 25  @.30 

Red  Peppers .  .15 

Pure  Ground,  highest  grade,  6©io-lb. 
boxes — 

Allspice .  .1554 

Cinnamon,  extra . . .  .2654 

“  Saigon . .  .7314 

Cloves . . .  .2654 

Ginger .  .14 

Nutmeg .  .3954 

Black  Pepper .  .18 

White  Pepper .  .25 

Cayenne  Pepper .  .2254 

Paprika .  .41 

Mace,  straight  Penang .  .8754 

Mustard.....'; . . .  .24% 

Pure  Ground,  54 “lb.  tins,  case  2  doz. —  Per  doz. 

Allspice . 76 

Cinnamon,  China .  1 . 10 

“  Saigon .  2.50 

Cloves .  1 . 10 

Ginger,  African . 76 

tf  Jamaica .  1.00 

Mace .  2.92 

Mustard. . 1.05 

Nutmegs .  1.50 

Paprika .  1.45 

Black  Pepper . 96 

Cayenne  Pepper . . . 98 

White  Pepper .  1.56 


CANNED  GOODS. 
Vegetables. 

Asparagus —  Per  doz. 

Mammoth,  white,  2%s,  unpeeled, 

California .  4.75 

Medium,  green,  2%s,  California _  3.25 

Tips,  green,  is .  2.75 

“  white,  California,  is .  3.75 

Beans,  Baked — 

Standard,  plain,  is .  .55 

u  plain  or  sauce,  2s . 75  ©  .80 

“  “  3s .  1.00  @1.05 

Fancy,  plain  or  sauce,  2s . 90  @1.35 

“  “  3s .  1. 10  @1.80 

Beans,  Lima — 

Fancy,  is .  1.35 

“  2S .  I.50 

Extra  standard,  2s .  1. 15  @1 .25 

Standard .  1.10  @1.15 

Soaked . 75  ©  .85 

Beans,  Stringleis — 

Fancy,  2s .  2.00  @2  10 

“  is .  1. 10  @1.35 

Extra,  2s .  1.40  @1.75 

“  standard,  2s .  1.10  @1.15 

Standard,  2s .  .90 

“  not  stringless,  2s .  .80 

Beans — 

Yellow  Wax,  fancy,  2s .  1.20  ©1.25 

“  standard,  cut .  1.00  ©1.10 

Red  Kidney,  2= . 85  @1.00 

Corn — 

Fancy  Maine,  2s .  1  20  @1.25 

“  New  York,  2s .  1.00  ©1.10 

Standard  New  York,  2s . 90  ©1.00 

Maryland,  2s,  Maine  style . . . 75  ©  .80 

Other  standard  grades,  2s . 


— 3— 

Peas — 

Smallest  sifted,  2s .  2.10 

Extra  sifted,  2s .  1.60  ©1.75 

Sifted,  2s .  1. 15  @1.35 

Telephone,  2s .  1.25 

Sweet  wrinkled,  2s .  1.40  @1.60 

Standard  Early  June,  2s .  1.00  @1.10 

Soaked.  2s . 75  ©  .80 

Succotash — 

Extra  fancy  Maine,  2s .  1.40 

Fancy  Maine,  2s .  1.10  @1.25 

Extra  standard,  2s . 95  @1.00 

Pumpkin — 

Fancy,  3s.... - .  1.10  ©1.20 

“  gals . x .  2.40 

Squash — 

Fancy,  3s .  1.20 

Tomatoes — 

5 54  in.  cans,  fancy  New  Jersey .  1.60 

5%-in.  cans,  extra  standard  New 

Jersey .  1.40 

5-in.  cans,  standard  New  Jersey  ....  1.15 

Standard  Maryland,  No.  3 . 95  @1.00 

2-lb.  cans . 75  ©  .80 

Standard  New  Jersey,  gals .  2.75 

Extra  standard  Maryland,  gals .  2.50 

Glass  jars,  qts .  2.75 

Beets — 

Fancy  Strawberry,  3s .  1.40  ©1.60 

Cut,  3s .  1. 10  @1.15 

Sweet  Potatoes,  3s . 1.15 

Sauer  Kraut,  3s . 95  @1.10 

Spinach — 

Standard  Maryland,  3s .  1.15  @1.40 

Fancy  New  Jersey,  3s .  1.40  ©1.65 

Gals .  475  @5.00 


FRUITS. 

California. 

Apricots —  Per  doz. 

Extra,  254s .  2.25 

“  standard,  2 54s .  1.75 

Standard,  254  s . 

Gals .  5  25  @6.25 

Cherries — 

Extra,  white,  2^4s .  2.75 

“  standard,  white,  2^4s .  2.40 

Standard,  white,  254s .  2.35 

Extra  standard,  gals .  7.50  ©9.25 

Bartlett  Pears — 

Extra  fancy,  2^4s .  3.25 

<l  2l/2s .  2.40 

“  standard,  2^4s .  2.40 

Standard,  2j4s .  2.00 

Plums,  Egg  or  Gage- 

Ex  ira  fancy . * .  2.75 

“  standard,  2%s .  2  00 

Standard,  254s .  1.75 

Gals .  5.50  ©7.00 

Peaches — 

L.  C.,  extra  fancy,  2%s .  3  .25 

“  “  2  J4s .  2.75 

Crawford,  extra  fancy,  254s .  2.75 

“  “  standard,  254s .  1.85 

Eastern. 

Pears — 

Fancy  New  York,  2s .  1.75 

“  “  State,  2j4s .  2  90 

Standard,  2s .  1.50 

Pineapples — 

Sliced  or  grated,  2s .  2  25  @2.40 

is .  i.io  @1.20 

Pie,  grated,  gals . 3.00 

Singapore,  1  J4s .  1.15  @1.25 

Plums,  egg,  3s .  . . 

“  gage,  3s  . 

Apples — 

Gals .  2.25 

Strawberries — 

Fancy,  2S .  3.00 

Extra,  2s .  1 . 85 

Raspberries — 

Red,  fancy,  2s .  2.75 

Standard,  2s . 

FISH. 

Lobster — 

Flat,  is .  5.00 

“  J4S .  2. 50  @2.75 

Kippered  Herring — 

is . . .  1.50 

Alaska  Salmon- 

Pink,  is.-. .  I.IO 

Medium  Red .  1.25  @1.30 

Choice  Red,  IS .  1.40  @1.50 

Columbia  River  Chinook  Salmon — 

Flat,  .  1.25  @1.30 

Tall,  is .  2.00 

Flat,  is .  2. 20 

Oval,  is,  steaks .  3  .00 

Sardines — 

Domestic,  \{s,  oil,  100  tins .  3.35  @6.00 

“  -f£s,  mustard,  50  tins .  2.65  @4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins — 

Fancy,  i-lb.  cartons . 

Smyrna  Sultana,  fancy,  6  crown,  30 
lbs . 


Per  lb. 
.09 


-4— 


Smyrna  Sultana,  choice,  4  crown,  30 

lbs . . 

Cleaned  Sultanas — 

Smyrna,  fancy,  i-lb.  cartons . 

1‘  choice,  i-lb.  cartons . 

California,  i-lb.  cartons . 

Loose  Raisins — 

Valencia,  4  crown,  28  lbs . 

California,  4  crown,  50  lbs . 

“  3  crown,  50  lbs . 

“  2  crown,  50  lbs . 

Figs— 

Baskets,  1  and  2  lbs . 

Layers,  2^4  in-,  10  lbs . 

2%  in.,  12  lbs . 

254-in.,  12  lbs . 

2-in.,  12  lbs . . 

Currants — 

Fancy,  i-lb.  cartons . . . 

Cleaned,  choice,  i-lb.  cartons . 

Bulk,  choice,  50  lbs., . 

Natural,  choice . 

Citron — 

According  to  quality . 

Lemon  Peel — 

According  to  quality . . . 

Orange  Peel — 

According  to  quality . 

Fard  Dates — 

60. lbs.,  bulk  . 


.c 


.15  ©•! 

•.= 


.c 

.c 


.14 

.Il54©.  I 

•  1 1  /4@  •  1 


i-lb.  pkgs.,  30-lb.  case . 

•  i 

Persian  Dates — 

60  lbs . 

.0 

Prunes,  California,  25-lb.  boxes — 

Epineuse  20@30 . 

.  1 

30@4o,  choice . 

.0 

4°@5°,  “  . 

.0 

SO@6o,  “  . 

.0 

6o@70,  “  . 

.0 

7o@8o,  “  . 

.0 

Choice,  50-lb.  box — 

6o@7o,  8o@9o . 

7o@8o,  9o@ioo . 

Fancy,  25-lb.  boxes — 

4°@5° . . . 

5o@6o . . . 

6o@7o . . . 

70©  80 . 

Oregon,  25-lb.  boxes — 

30@4Q . 

4°@5° . 

Apples — 

Fancy,  50  lbs . 

u  i-lb.  cartons  . 

Prime,  50  lbs . 

Choice,  i-lb.  cartons . 

Peaches — 

Fancy,  peeled,  25  lbs . 

**  unpeeled,  25  lbs  — 

Extra  choice,  Muir . 

Apricots — 

Royal,  extra  fancy,  25  lbs.. 

“  fancy,  25  lbs . 

“  choice,  25  lbs . 

Moorpark,  fancy,  25  lbs . 


.0 


.1 


.0 


.1. 

.1 

.o« 


NUTS. 


.14 


Almonds — 

Jordan,  shelled,  large,  28  lbs . 48 

Valencia,  28  lbs . 

Flot,  shelled . 

In  shells — 

California,  paper  shell,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils — 

New,  large,  180  lbs . 

Filberts — 

Turkish . . 

Sicily,  130  lbs . 

{umbo,  Naples,  no  lbs . 

.ong,  Naples,  no  lbs . 

Pecans— 

Polished,  80  lbs . n 

Louisiana,  paper  shell . . . 

Walnuts — 

Chili,  1007  crop . 

Grenoble,  220  lbs . 

Marbots,  no  lbs . 

Cornes,  no  lbs . 

Mixed  Nuts — 

Strictly  fancy,  25  lb.  boxes . 

Extra  choice,  25-lb.  boxes . 13 

Choice,  125-lb.  bags . . . n 


@•5 

•3: 


•  i' 

.  i' 


@.i* 


.12 

•  *! 


•  if 

@.M 

®.ir 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case — 

Reduced,  54s>  boneless . 

“  54si  with  hones . 

French,  %s,  boneless . 

“  ‘4s,  with  bones . 

High,  54s,  boneless . . . 

54s,  boneless . 

French  Vegetables,  100  in  case — 

Peas — 

According  to  quality . 

Mushrooms — 

54s,  according  to  quality . 

54s,  according  to  quality . 

String  Beans — 

According  to  quality . 

Lima  Beans — 

According  to  quality . 

Brussels  Sprouts . 

French  Macaroni,  cartons,  25  lbs. ..lb. 


Per  case. 
7.oo@22.oc 


17.oo@22.oc 
24.50@27.0c 
1 5 .  oo@40 


11 .00@20.0O' 


16.00@35.00 

15.00@20.00 


12.00@17.00, 


18.00@20.00 

12.00@16.00. 

.08©  .09 
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rocery  World  and  General  Merchant  Prices-Current. 


CORRECTED  WEEKLY. 


y  subscriber  to  the  “  GROCER  Y  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
infer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Column. 
.  16 


DECLINES 

Column. 

16  Cheese 

Card .  _ . 

Hams . ;;;; .  * 

Live  Poultry .  21 

Dressed  Poultry .  2, 

.  28 


Rice  . 


ADDITIONS. 


Column. 


WEIGH  AND  MEASURE  EVERYTHING-  YOU  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Beans . 60 

Medium  Beans . 60 

Pea  Beans . 60 

Red  Kidney  Beans . 58 

Hominy . 56 

Pease . 60 

Barley . 48 

Potatoes . 56 

Flaxseed . 58 

Onions . 55 

Shellbarks . 48 


lbs. 


COL. 

n  Cash  Drawer . 18 

1 . 26 

lonia .  3 

lunition .  6 

Grease .  3 

,  Paper .  . 23 

ind  i’wine  Holders.. ..18 
ng  Powder .  3 

•y- . x7 

Brick . 32 

s . 17 

;ing,  Shoe .  4 

S .  6 

* . 26 

. 33 

ies . 35 

wheat  Flour . 17 

Borers . ii 

iers’  Sundries . 25 

r  Dishes .  34 

r .  6 

r  Color . 26 


)hor . 26 

ies . 10 

les .  6 

ed  Goods .  7 

ifornia  Fruits .  7 

jetables .  7 

h .  8 


col. 

Pie  Fruit .  8 

Sardines .  g 

Meats . g 

Soups . 10 

Capers . 16 

Catsup.. . 11 

Cereal  Specialties .  17 

Cereal  Coffee .  20 

Cheese . 16 

Chocolate  and  Cocoa . n 

Chewing  Gum . 27 

Cider . 27 

Clothes  Pins . 34 

Cocoanut . 13 

Codfish .  in 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 


Delicatessen . 14 

Dressed  Meats . 24 


COL. 

Drugs,  Grocers' . 26 


Eggs .  16 

Essence  of  Coffee .  5 

Extracts . 27 


Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising .  ^7 

Buckwheat . 17 

Fly-paper . 32 

Food,  Bird . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..19 
Foreign,  Dried . 19 


Gelatine . 18 

Gravel,  Bird . 32 


Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 20 


COL. 

Ink . 20 

Insect  Powder . 26 

Ironing  Wax . 32 


Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . 25 

Junket  Tablets . 27 


Ketchup . 11 


Lamp  Goods . 20 

Lard . t £ . 24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 26 

Lime . 20 

Live  Poultry . 25 

Lye  and  Potash . 21 


Macaroni . 18 

Mackerel . 19 

Maple  Syrup...  . 33 

Matches . 21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 21 

Molasses . 33 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . 26 


Noodles,  Egg.. 
Nuts . 


Oat  Meal . 17 

Oils . 22 

Oil,  American . 22 

Olive  Oil . 22 

Olives . 22 


Paper . 22 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 23 

Peas,  *Dried . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . 25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef. . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL. 

Preserves . 25 

Provisions . 24 

Puddine . 18 

Putty . 26 


Rennet . 1 . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 


Sago . 17 

Salad  Dressing . 28 

Sal  Soda .  . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scales! . . . 18 

Scoops,  Grocers’ . 18 

Scouring  Soap . . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


COL. 

....30 


Spices . 

Whole . 

Starch . 31 

Stove  Polish . 31 

Soap  Powders . 30 

Sugars .  1 

Sulphur . 26 

'Sundries . 32 

Syrups . 33 


. 32 

. 17 

..  27 


Tacks . 

Tapioca . 

Tar . 

Teas . 

Tobacco,  Chewing . 36 

Smoking . 36 

Cutters . . . 18 

Twine  Holders . 18 

Twine . 32 


Vermicelli . 18 

Vinegar . 24 


Washboards . 34 

Wax,  Fruit  Jar . 32 

Wrapping  Paper . 22 

Woodenware . 34 


Yeast  Cakes . 36 


SUGAR. 

ictioners'  Lozenge,  XXXX . 

Powdered . 

41  Crown  A . 

44  Crystal  A . 

Coarse  Granulated . 

1  Tablets . . 

al  Dominoes . 

oaf . 

it  Cubes . 

lered . 

v  Fine  Granulated . 

se  Granulated . 

ulated . . . 

granulated . 

in  50-lb.  bags  packed  2  in  100- 

lb.  bag . 

in  25-lb.  bags  packed  4  in  100- 

ib.  bag . 

in  10-lb.  bags  packed  10  in 

soo-lb.  bag . . . 

in  5-lb.  bags  packed  in  bbls.... 
in  5-lb.  bags  packed  in  1  oo-lb. 

.  b*gf . 

in  2-lb.  bags  packed  in  bbls.... 

in  a-lb.  bags  packed  in  100-lb. 

.  Ws . 

in  2-lb.  cartons  in  cases . 

in  2-lb.  paper  packages  in 

cases . 

ctioners’  A . 

-eystone  A . *” 

inerican  A . . 

entennial  A . 

ialifornia  A...., . 

ranklin  B . 

keystone  B . 

American  B . 

entennial  B . 

a  1  if 0  rn  i  a  B . . . 

ranklin  Extra  C . . . . * 

eystone  Extra  C . . 

merican  Extra  C . 

entennial  Extra  C . 

alifornia  Extra  C . 

ranklin  C . 

eystone  C . .....I.!.!....!!!”. . 


5.20 

5.10 

5- 50 
5.i5 

5.40 

6- 45 

7- 47% 
5-93)4 
5-25 
5.10 
5.00 
5.00 
5.00 
5.00 

5-05 

5  05 

5-i5 

5.20 

5.20 

5*3° 

5-30 

5.20 

5.20 

4-85 

4.80 

4-75 

4.7  a 
4-65 
4.60 


4.20 


TEA. 

Per  lb. 

s— Basket-fired .  2o  @  35 

s — Pan-fired — Common  to  fair .  20  @  23 

.  24  @  28 

1Cest'o .  3°  @  38 

35 A — Superior  to  Fine .  18  (&  20 

low— Common,  cargo .  14  @  16 

d,  medium .  1?  @  22 

erior .  ^ 
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Gunpowder— Choice  to  Extra .  29 

Choicest .  40 

Moyune— Good .  27 

Fine .  35 

Choice . 45 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest . 30 

Young  Hyson — Superior  to  fine .  15 

Choice  to  Extra .  28 

Choicest .  35 

India — Common  to  Fine .  18 

Ceylon — Common  to  Fine .  18 

English  Breakfast — Fair  to  Good .  14 

Choice  to  Extra .  18 

Choicest .  30 


@  35 
@  45 
<0  30 

®  4° 
@  5° 

@  55 

@  20 
@  »S 
@  35 
@  20 

@  3° 

@  40 
@  38 

®  4° 

@  27 

<§>  28 

@  40 


PACKAGE  TEAS. 


Lipton's  Teas- 


In  J4  &  lb. 

Per  lb. 
In  %  lb. 

.  I . 

. 45 

•  47 

2 . 

.42 

3.  .. 

. 35 

•37 

.  I . 

. 45 

2 . . 

. 40 

I . 

. 45 

2 . 

. 40 

.  I . 

. 45 

2  _ 

. 40 

lcest......... 


.  23  @  28 

.  30  @  35 

.  @  40 


Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Tetley's  Tea —  Per  lb. 

X  lb.  or  %  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

}£-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

i-lb.  Silver  Sacks .  22^ 

l/i-\b.  Silver  Sacks . 23 

i^-lb.  Silver  Sacks . 23% 

J^-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags .  ‘ 4  “  .19 

1  lb.  silver  bags .  44  44  .19}^ 

*4  lb.  silver  bags .  44  44  .20 

X  lb.  silver  bags .  44  44  .21 

Packed  in  cases  containing  100  pounds. 
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McCormick  &  Co.,  Banquet  brand,  Ceylon, 
Blended,  etc. — 

1  -lb.  canisters,  8-lb.  boxes . 

K-lh.  44  12-lb.  *4  . 

/^Jb.  44  10-lb.  44  . 

Trial  44  10-lb.  44  . ( . 

McCormick  &  Co.,  Bee  brand — 

1  -lb.  lithographed  cans,  20-lb.  boxes . 

/^-Ib.  44  10-lb.  “  . 

K-lb.  10  and  20  lb.  bxs.. 

Iravellers  pocket  canister,  4  doz. ...per  doz. 


Per  lb 
•45 
•45 
•45 
•  50 

Per  lb. 
•53 
•55 
•57 
.80 


AMMONIA. 

Per  doz 

Purple  Ribbon.  16  oz.,  %  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  doz.  boxes .  150 

Purple  Ribbon,  X  gals.  %  doz.  boxes .  2.70 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes . 75 

Colburn's  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  2  doz . 90 


AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  X  gross . per  gross  9.  25 

Mica,  X  gross . per  gross  8.40 

Peerless,  X  gross . per  gross  4.50 

Paragon,  X  gross . per  gross  5.50 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

X  10.,  4  doz.  iu  case . . 

%  lb.,  2  doz.  in  case . 

1  lb.,  1  doz.  in  case . 

Davis'  O.  K.,  -lb.,  4  doz . per  aoz. 

Davis’  O.  K.,  J4-lb.,  3  doz . per  doz. 

Davis'  O.  K.,  i-lb.,  2  doz . per  doz. 

Davis'  O.  K.,  5-lb.,  %  do z . per  doz. 

Cleveland's,  10-c.  size,  4  doz . per  doz. 

Cleveland’s  %“lb.,  4  doz . per  doz. 

Cleveland’s,  J?-lb.,  2  doz . per  doz. 


Leslie's, X -lb.  cans,  1  or  2  dz.  cartons, 4  dz.  cases 

Leslie's,  }4-lb.  cans,  2  doz.  cases . . 

Leslie's  i-lb.  cans.  1  doz.  cases . 

Leslie's,  5  lb.  cans,  6  cans  in  case . per  lb. 

Sea  Gull,  6  oz.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz . 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz . 

6  oz.  glass.  4  doz . 

6  oz.  glass,  6  doz . 

6  oz. , i  gross,  in  bbl . per  gross, 


95 
1  •  75 
3-40 
•45 
.90 
1.65 
7.20 
.84 
123 

2 .28 

•45 

.90 

1.65 

.12 

•  45 
•45 

•  te'A 

107% 
1.04 
*•03 
12 .25 


Rumford  Baking  Powder  : — 

5c. -tins,  4  doz.... . per  doz.  .45 

ioc. -can,  2  doz.  in  box . per  doz.  .90 

%-lb.  cans,  2  doz  in  case . per  doz.  1.25 

i-lb.  cans,  1  doz.  in  case . « . per  doz.  2.50 

Royal,  ioc.  size,  4  doz .  ge 

::  . : 

>4  1  .  «.4» 

14  -  It  -It  I 

1  1  . -  4  65 


BLACKING— Shoe. 

Shinola . . . . . per  doz.  .75 

Shinola,  %  gross  in  box . per  gross  8.50 

Blackola,  1  doz.,  10  ceDt  size . (0 

Blackola,  3  doz  ,  10  cent  size . per  gross  6.90 

Blackola,  3  doz.,  5  cent  size . per  gross  4.25 

Mason's  JNo.  1,  X  gross .  a.sa 

“  “  “  s.6o 

“  “  3,  “  *65 

“  “  4.  4.55 

44  44  5,  44  .  7 .«« 

T.  M.  French . . . per  doz.  i.oo 


SHOE  DRESSING. 

Mason’s . 

Acme,  1  doz . 

Bixby's  Royal  Polish,  1  doz . 

Bixby  Jet  Oil  Polish . . 

Brown’s  Shoe  Dressing,  1  doz . 

Brown's,  Army  and  Navy,  1  doz . 

Boyer’s  French  Dressing . 

44  Oil  Polish . . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . . 

Whittemore  Bros.  &  Co  : — 

Gilt  Edge  Polish,  black . 

Boston  Waterproof,  black . 

Boston  Jr.  Waterproof,  black,  io-ceot  size.. 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large  black . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-poiisnit*g. . 

Royal  Gloss  black,  self-polishing . 

Dandy  Comoination,  russet . „ . 

Star  Combination,  russet  . . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .aige . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoos..... 
Oil  Paate  black,  nevor  dries  up,  large  bob. 


•78 

*•*5. 

.78 

.8© 

80 

.80 

•85 
75 
70 
•  7° 

2.00 
2. OO 

•«5 

85 

2.00 
•75 
a.  00 

85 

75 

•75 

n  .oc 

•78 

75 

■n 

:£ 

2.00 

75 


36 
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— 5— 

GREEN  COFFEE. 


Per  lb. 

Rio,  Golden,  fancy . °9 

“  prime . * .  @’°8 

“  choice .  @-°772 

Santos,  Peaberry,  extra  fancy .  @  • 12  34 

“  fancy . 10  @-IOK 

“  choice . « .  @-09/4 

Maracaibo,  strictly  fancy,  mild . 12  @ .  1234 

“  choice .  ©-11% 

Washed  Caracas,  fancy . J4  @-x4/4 

Laguay ra,  fancy . .  @  1 1  V\ 

Java,  extra  fancy  Old  Government . 2o34@.2i 

“  extra  fancy .  @.20 

“  fancy .  @-x9/4 

Mocha,  34  and  yA  bales,  genuine,  finest...  @ .  19 

lt  Seed,  Santos,  fancy . 

“  “  choice .  @.1034 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  ancy .  @.12 

“  Prime .  @.10 

“  Choice .  @.0934 

“  No.  2,  bags  about  50  lbs .  @.0834 

Santos,  Peaberry,  extra  fancy .  (3»  .16 

“  extra  fancy .  @.13 

“  fancy .  @.1234 

**  choice .  @.12 

Laguay  ra,  fancy .  @.14 

Maracaibo,  choice .  @  •  *4/4 

“  fancy .  @  ■  *5 

“  extra  fancy .  @.1 5 54 

Java,  extra  fancy  Old  Government .  @.2534 

'*  fancy . . .  @.2434 

Mocha,  finest .  @.2334 

Lipton's  Blended  Coffee — 

M ocha  and  J ava.  No.  . 22 

“  “  . . 20 

“  “  3 . x7 

“  “  4 . x4 

Packed  in  25  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 


PACKAGE  COFFEE. 


Viv,  lbs . 16 

“  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pulverized  without  extra  charge. 
Lipton’s — 

Special . 26 

Perfection . 20 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 


.29 


Triunfo,  24  2  lb.  cans 

“  48  i-lb.  cans . 2934 

Trinidad,  60  or  100  i-lb.  cartons . 26 

"G-A”  Blend,  20  3-lb.  cans 


.24 


La  Cruzada,  60  or  100  1  -lb.  cartons . 2134 


i834 


Iowa,  60  or  100  1  and  2-lb.  cartons 

Tumbala,  60  or  100  i-lb.  cartons . 1634 

Quezal  (after-dinner),  12,  24  or  48  34-lb.  cans 

per  Vz  lb . 35 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “Kosyr” — 

50  tins  in  box . per  box  3.90 

12  in  tins  box . per  carton  .95 

2-lb.  tins . per  doz.  5.  75 

George  Floto's  Sons —  Per  gross 

Coffee  Essence,  ^-gross  improved  cans .  2.25 

“  %- gross  cans,  tin  ends .  2.70 

“  J4-gross  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  y2  gross....  2.25 

Package  Chicory,  65-lb.  cases . per  lb.  .04% 

Hummel’s  Essence,  tin  can,  %  gross,  per  gross  » .  85 
“  "  tin  ends,  “  “  2.70 

“  “  improved  “  “  2.15 

Chicory,  Selig’s  65’s . 05^ 

“  English,  ground,  bags  about  160  lbs...  . o 5 1,{ 

“  Francks',  stick,  65  lbs . 06 

“  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65  lbs . 04 Ys 


AMMUNITION. 
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Duck,  kegs,  1234  lbs .  4  -75 

“  kegs,  634  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4-75 

“  kegs,  1234  lbs .  2.65 

“  “  kegs,  634  lbs .  i.5° 

Drop  Shot,  1  to  10,  bags,  25  lbs .  1 .85 


Two  per  cent,  discount 

on  package  coffee.  Sold 

on  the  equality  plan. 

New  York  Card  Price. 

100-lb.  Cases.  60-lb.  Cases. 

Ariosa . 

15% 

iStso 

Arbuckle's  Seven  Day . 

io>1s 

Lion . 

*3% 

13% 

B.  Fischer  &  Co. — 

Hotel  Astor  Coffee,  i-lb 

tins . 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . 

“  50-lb.  tins . 

. 19 

4i  barrels . „ . 

. 18 

BLUING— Dry. 

Per  gross 

Barlow’s,  small,  2  doz .  2.60 

<{  large,  1  doz .  5*20 

Sawyer’s,  No.  1,  6  doz .  1 .5° 

“  No.  3,  3  doz .  3.35 

Colburn’s,  No.  1,  4  doz .  1.60 

“  No.  2,  3  doz .  2.50 

Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.60 

“  **  2oz.,3doz .  4.80 

Reckitt’s,  5c.  and  10c.  asst.,  8  lbs .  Per  lb.  .  30 


BLUING— Liquid. 

Per  gross 

Boyer's  Bengal,  8  oz.,  %  gross .  3.85 

Army  and  Navy,  No.  8,  3  doz .  5»  io 

Crystal,  No.  2,  3  doz .  3.00 

Jack  Rose,  No.  14,  3  doz .  5.00 

Troy,  No.  32,  bbls.,  6  doz.  barrel .  5  50 

French  Laundry,  large,  34  gross  in  barrel .  2.45 


BUTTER. 

Tub  Butter—  Per  lb. 

Creamery,  extra,  60-lb.  tubs .  .J9 

“  first,  “  28 

second,  “  .27 

**  third,  “  .26 

"  imitation,  30-60  lbs .  .25 

“  5  and*io-lb.  rolls,  60  and  100- 

lb.  boxes .  .30 

Ladles,  30-60  lbs.,  bakers'  use .  .21 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs.  .34 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .33 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes . .32 

Sheaf  (‘‘400”)  Elgin,  20-50-fb.  boxes .  .31 

Sheaf. . 2  7-.  30 

Milhen  Farm,  lbs.  and  34  lbs .  .  35 

Gurnse,  lbs.  and  34  lbs . .33 

Belle  Spring . .30 


CANDLES. 

Per  lb. 

P.  &  G.,  8’s,  30  lbs . 10J6 

“  16’s,  30  lbs . 11 

Paraffine,  4’s,  6's,  8’s  cartons,  36-lb.  cases, 

per  lb . 0834 

Searchlight,  hotel,  16's,  30  lbs . °93i 

Pearless,  hotel,  16’s,  30  lbs . 103J 

Bright  Light,  16's,  30  lbs . per  box  2.00 

Werk's,8’s,  30  lbs . 11 

(l  16’s,  30  lbs . . . 12 


JARS  AND  JAR  RUBBERS. 

Glass  Jars.  Gross 

Pints . . . .  4.15 

Quarts .  4.45 

Half-gallons .  7.25 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz.  .  17 

(No  charge  for  barrels.) 

Jar  Tops — 

34  gross,  no  rubbers . per  gross  1 . 70 

Jar  Rubbers — 

Lip,  wide .  . per  gross  .85 

Acme,  wide,  1  doz.  cartons,  5  gross  box, 

per  gross  .45 

“  medium,  1  doz.  cartons . per  gross  .40 

Reliable,  white  rubber,  wide . 26 

“  “  medium . 26 

Black,  medium . per  lb.  .25 

(25  lb.  lots  1  cent  perlb.  less.) 


Blasting,  A,  kegs,  25  lbs .  3.35 

“  B,  kegs,  25  lbs .  1.50 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram.... per  doz. 

“  Sage .  “ 

,f  Thyme .  “ 

"  Savory..., .  “ 

**  Special  case  assortment,  2 

doz.  Sweet  Marjoram,  1 
doz.  Sagi,  34  doz. Thyme, 

34  doz.  Savory . per  case 

Colburn’s  "A  ”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

34-lb.  cartons.  1  doz . per  doz. 

34-lb.  “  “  .  “ 

34-lb.  “  “  .  “ 

34-lb.  screw  cap  bottles,  2  doz .  “ 

54 -lb.  square  cans,  2  doz . . .  “ 


•25 

•25 

.25 

•25 


.40 

•75 

1-25 

.90 

.85 


CANNED  GOODS. 


Tomatoes —  Per  doz. 

Mrs.  Hancock’s,  trying .  1.  20 

Du Bois’,  frying . 1.15 

Jersey  King,  No.  3,  standard  Jersey . 9234 

41  5-case  lots . 90 

Silver  Lake,  fancy  Jersey .  1 .05 

“  Jersey,  No.  3 .  1.00 

Peerless,  extra  fancy,  No.  3 . 9734 

Plantation,  No.  10,  standard,  34  doz .  2.30 

Silver  Lake,  No.  10,  1  doz .  2.75 

Golden  Rule,  off  standard . 80 

Alta,  No.  2,  good . 6234 

Favorite,  No.  10,  1  doz .  2.50 

Brandywine  Hill-,  extra  f^ncy .  1.10 

Bull  Dog,  extra  standard  2s . 6234 

Mrs.  Lippincott’s,  Frying .  1.25 


Lima  Beans — 

Tinsley’s,  extra  small .  1.25 

Silver  Lake,  fancy  Jersey .  1 .00 

Early  Autumn,  No.  2 .  *9234 

Oxford,  Maine  packed . 87 


String  Beans — 

Extra  fancy .  1  50 

Boyer’s,  2s . .  -57/4 

Acorn,  3s . . . 85 

"  No.  2 . 57/4 

Safe,  No.  2 . 50 


White  Wax  Beans — 

Boyer’s,  No.  2 . 

Acorn,  No.  2 . 

Brandywine  Hills,  No.  2 . 

Winsom,  N.  Y.,  No.  10, 1  doz.. 


.60 

•57  % 


.60 


Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain . 

“  No.  3,  tomato  sauce . 

Campbell’s,  No.  2,  plain . 

“  No.  2,  sauce . 

Oxford,  No.  3 . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp’s,  No^  1,  sauce,  4  doz . 

“  No.  2,  sauce,  2  doz . 

Moore  &  Brady,  No.  3,  plain . 

**  No.  3,  sauce . 

44  No.  1,  picnic  size,  plain..... 

“  No.  1,  picnic  size,  sauce.... 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

“  No.  3,  tomato  sauce.... 

44  Midnight  Lunch,  No. 

1,  4  doz . 

Schimmel's,  No.  2,  sauce . 

“  No.  2,  plain . 

Snider’s,  tomato  sauce,  No.  3,  2  doz . 

44  44  No.  *,  3  doz. . . 

“  44  No.  1, 4  doz . 

Sunnyside,  sauce,  No.  3,  2  doz . 

“  plain,  No.  3,  3  doz . . 

“  sauce,  No.  1,  4  doz . 


x-35 

i-55 

■87k 

.90 

1.05 

1-37/4 
•87  54 

1-32% 

.85 

.90 

•  42% 

•47% 

•45 

•97% 

1.05 


•5° 

•95 

.90 

I  .  70 

[-32% 

.85 

.87% 

.87% 

•47% 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 

Van  Camp’s,  No.  2,  2  doz . . 

Red  Jacket . 

Martin  Wagner's,  No.  2,  2  doz.. 


•75 

•  77% 

•85 

•72% 


Corn — 

Paris,  fancy  Maine . 

American  Beauty,  extra  fancy,  Shoe  Peg.. 

Cream  of  Susquehanna . 

Baker’s,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna,  No.  2 . 

“  Osborn’s.., . 

Mark,  crushed . . . 

Rex,  No.  2,  fancy,  whole  grain . 

Vanity,  No.  a,  whole  grain . 


1.20 

.85 

•95 

■75 

.85 

■77% 

.70 

.67% 

•65 


Peas — 

Tres  Fins,  ioo  can* . 

French,  very  fine,  ioo  cans . 

“  fine,  100  cans . . 

“  medium,  100  cans . ; 

Boyer’s,  Midgets  . . 

44  Extra  Sifted . 

“  Sifted . 

**  Early  June . 

Jumbo  June . 

B.  B.  F.,  Early  June . 

Hermit  brand,  No.  2,  soaked . 

Lotus,  Sweet  Wrinkle,  No.  10 . 

Brandywice  Hills,  Extra  Sifted . 

Kent  County,  Sifted . 

Our  Favorite,  No.  2 . . 

Plantation  Standard,  Early  June,  No.  2.. 

Pride  of  Delaware  Standard,  No.  2 . 

Wyoming,  extra  fine,  June,  No.  2 . 


x3«  75 
x3  -25 
n-75 
10.25 

1  -55 

1.25 

1 .10 

•95 

.90 

1 .00 

•5234 

4.50 

1.50 
.87H 
.8734 
.8234 
•7734 

x  25 


Beets — 

Red  Belle,  N.  Y.,  No.  3.... 
Silver  Lake,  fancy,  No.  3... 
Chautauqua,  No.  3 . 


1.05 

•95 

•95 


Succotash — 

Quaker,  extra  fancy . 

Poland,  No.  2,  fancy  Maine . 

Brandywine  Hills,  extra  fancy.. 


1 .1234 

1.05 

1.05 


Spinach — 

Champion,  No.  3 . .  1 .05 

Shawnee,  No.  3 .  1  00 

Farren’s,  No.  3 . 95 

No.  10 . .  325 


Sweet  Potatoes- 

Victory,  No.  3,  2  doz.. 


Asparagus — 

Del  Monte  Mammoths .  3-75 

Oak,  large . .  3* 20 

Superior,  large,  No.  234 .  3-25 

Staple,  medium,  No.  234 .  3  00 

Swan,  medium,  No.  234 .  2.90 

Del  Monte  Tips,  No.  ij4 .  2.60 

Extra  Tips,  No.  134 .  2*55 

El  Dorado  Tips,  No.  i34 .  2-5° 

El  Rio,  medium,  No.  234,  2  doz .  2.85 


Pumpkin- 

Silver  Lake,  No.  3 . 85 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  2 . 42/4 

Silver  Lake,  No.  10,  1  doz .  2.35 


California  Canned  Fruit. 

Apricots —  Pei 

Extra  quality .  3 

Extra  standard  .... .  2 

Standard . * . 

Pears — 

Bartlett,  extra  quality,  2  34s .  2 

“  extra  standard,  2j4s .  2 

“  standard,  2 *4* .  2 

Cherries — 

Extra  quality,  %34s .  2 

Extra  standard,  2*4s .  2 

Standard,  234s .  2 

Peaches — 

Goddess,  No.  234,  ex. standard,  lemon  cling  2 
Tioga,  No.  234,  extra  standard,  lemon  cling  1 

Valley,  No.  234,  standard,  lemon  cling .  1 

Agate,  No.  2*4>  standard,  lemon  cling .  1 

Lake  View,  No.  234,  yellow,  free .  1 

Oak,  sliced,  lemon  cling.  No.  1,  4  doz .  1 

Columbus,  No.  2j4>  pie,  peeled,  yellow,  free  1 
14  No.  234,  pie,  peeled,  lemon,  cling  1 

Plums 

Egg,  extra  standard . 

Green  Gage,  extra  standard . 

Egg,  standard . 1 

Gage,  standard .  1 


Domestic  Canned  Fruit. 

Apples 

Wayne  Co.,  No.  10,  1  doz .  2 

Booth’s,  oval,  No.  3 . 

Blackberries — 

Farren's,  extra  preserved,  No.  2 .  1 

Silver  Lake,  syrup.  No.  2 .  1 

Nigger  Head,  No.  2 .  1 

Spring  Garden,  No.  2  . 

Blueberries — 

Loggies,  No,  2 .  1 

“  No.  10 .  t 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 .  1 

Peaches — 

Maryland  Leader,  yellow,  No.  3..... .  i 

"  white.... .  1 

P.  &  B.,  yellow.  No.  3 .  1 

Pears — 

Silver  Lake,  No.  3 . 

Fowling  Creek,  good.  No.  3 .  1 

Ayres  Good,  No.  3 .  1 

Raspberries — 

Red  Farmside,  extra  preserved.  No.  2 .  3 

Pride  of  Rochester,  fancy,  preserved.  No.  2  i 
Rhubarb — 

Silver  Lake,  No.  3,  2  doz . 

Silver  Lake,  No.  10,  1  doz .  3 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  1,  4  doz .  i 

Silver  Lake,  No.  2 .  1 

Defence,  No.  2 .  i 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 . , .  : 

General,  E.  &  C.,  sliced,  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . * .  1 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1 

Orange  Grove,  E.  &  C.,  No.  2 .  1 

Singapore  Chunks,  No.  i34,  4  doz . . 

Wallace,  E.  &  C.,  sliced.  No.  2 . ^  : 

Singapore,  cubes.  No.  ij4,  4  doz . . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  1,  4  doz . 

The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved — 

Chop  Tan  Hin,  lb.,  cubes . 

%  lb.,  sliced . 

“  134  lb.,  cubes .  1 

“  i34  lb.,  chunks  .  i 

**  1 24  lb.,  spiral  sliced .  : 

“  i^J  lb.,  smooth  sliced .  : 


Canned  Crabs,  Clams,  Lobst 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Pe 

Deviled,  No.  1,  4  doz .  : 

No.  2,  2  doz .  ■ 

Clams — 

Gold  Label,  No.  1,  4  doz . . . 

Star,  No.  1,  4  doz . . . j 

Lobster — 

B.  &  M.,  No.  i,  flat,  4  doz . 

**  No.  34,  Aat,  4 doz .  « 

“  No.  i,  tall,  2  doz .  * 

“  No.  jJ,  flat,  4  doz .  ■ 

Star  brand,  No.  34>  ^at»  4  ^oz .  J 

**  No.  1,  tall,  4  doz .  ; 

“  No.  34,  flat,  4  doz .  i 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled, 

No.  1,  2  doz .  : 

Cotton  Bale,  pickled,  No.  1,  2  doz . 

Mackerel — 

Pickert’s,  soused.  No.  1,  4  doz .  • 

“  “  No.  2,  2  doz .  ■ 

“  “  No.  3,  2  doz . 3 

Underwood,  soused,  No.  1,  50  cans .  j 

“  11  No.  1,  4  doz . 

Oysters — 

Boyer’s,  No.  1,  2  doz . 

“  No.  2,  2  doz .  3 

M.  &  B.,  No.  1,  2  doz . 

Stewart’s,  No.  2,  2  doz . 

“  No.  i,  2  doz . 

Victory,  No.  1,  2  doz . 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain . 

Gold  Label,  No.  1,  spiced,  4  doz . . 
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r  I  AHE  most  popular  package 
A  sold  by  grocers  is 

Quaker  oats 

It’s  the  biggest  seller,  the 
easiest  seller  and  pays  more 
profits  annually  to  the  grocers 

of  this  country  than  any  other 

_  / 

food  product  sold  in  packages. 

Keep  your  packages  of  Quaker  Oats 
Quality  Products  in  sight.  You’ll  find 
that  they  sell  themselves. 

Variety  in  every¬ 
thing  but  quality 

*|T\e  Quaker  Oafs  (ompaivy 

CHICAGO 
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Salmon — 

Gibraltar,  Sockcyc,  No.  i,  tall .  1  -95 

“  "  No.  5$,  flat .  i. *5 

Hapgood’s,  No.  i,  tall .  I-95 

No.  flat .  2 ’°5 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  i, 

tall,  4  doz . . .  x*  7° 

Humes,  Karluk,  No.  i,  tall,  4  doz . 

Horseshoe,  No.  . .  1 '5° 

Sweet  Clover,  pink,  No.  1,  tall . 97/z 

White  Raven,  54s . 95 

Chef,  red,  No.  *4,  fla%  4  doz . 92H 

Terrapin,  pink.  No.  54,  4  doz . °5 


SARDINES— Imported. 

Chancerelle,  %s,  key. . - .  25.0c 

La  Champagne,  ys,  key .  17  00 

“  “  boneless .  20.00 

Tricolore,  tfs .  9  00 

Martels,  y . .  9-5© 

“  */2s .  *3-25 

Morel,  5's  s‘,  boneless .  15  00 

Domestic. 

Mustard — 

Irma,  ys,  100  cans . . .  3 -bo 

Raven,  ys,  key,  too  cans .  3-35 

Gold  Label,  y s,  mayonnaise  dressing,  100 

cans . . . ; .  . ■. .  6.40 

Gold  Label,  %s,  mayonnaise  dressing,  50 

cans . .  4-3° 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

cans . per  case  4.75 

Oil- 

Gold  Label,  5{s,  oil,  100  cans .  6.40 

Irma,  ys,  100 cans .  .  3-65 

Continental,  %s,  key,  too  cans .  3.62  W 

Owl,  ^s,  key,  100  cans .  3-5'2% 

Swift  &  Co.,  Talisman  brand,  100  io  cent 

cans . per  case  7.00 

Skipper  Sardines — 

y s,  olive  oil,  key,  100  tins .  12  00 

*4s,  "  “  50  tins  ... .  12.00 

ys,  tomato  sauce,  key,  100  tins .  J3 -00 

y2s,  “  “  sc  tins .  13  00 


Whole  Ox  Tongue. 

Armour’s  Veribest — 

Size  1  485 

"  1 54 .  6.00 

"  2  7°° 

“  2^ .  8.50 

Fairbank’s,  No.  2,  1  doz .  7.00 

Libby's,  No.  2^,  1  doz .  9.50 


Potted  or  Deviled  Meats. 

Armour's  Veribest — 

No.  y,  4  doz . 4° 

No.  54,  2  doz . 72% 

Libby's  — 

No.  y,  4  doz . 44 

No.  l/2t  4  doz . 80 

R.  &  R  — 

No.  y,  4  doz .  1. 15 

No.  *4,  2  doz .  I  95 


Potted  Chicken  or  Turkey. 

Armour’s  Veribest — 

No.  y,  4  doz .  1 .60 

No.  54,  2  doz . . .  a. 75 

Libby’s — 

No.  yAt  4  doz . 

No.  54 ,  2  doz . 

R.  &  R.,  No.  y,  4  doz .  1  75 


Sausage. 

Armour’s  Veribest — 

Vienna  style,  size  % . 80 

“  44  * .  1  •  35 

Luncheon,  with  Tomato  Sauce,  size  54 . 80 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  1,  key,  2  doz .  1 .4° 

“  No.  2,  key,  1  doz .  2.35 

Fairbank’s — 

No.  1,  key,  2  doz .  I-45 

No.  2,  key,  1  doz .  2.25 

No.  6,  key,  1  doz .  7.15 

No.  14,  key,  54  doz . per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz . . .  *»45 

No.  2,  key,  1  doz .  2.30 

Chipped  Beef. 

No.  54,  2  doz .  I  -3° 

No.  I,  2  doz . . .  2.10 

No.  x/2%  glass,  2  doz .  1.55 

No.  1,  glass,  2  doz .  2.50 

Beechnut — 

No.  J4,  sliced,  glass  jars .  1.70 

No.  1.  sliced,  glass  jars .  2.77J4 


Sliced  Smoked  Beef. 

Armour’s  Veribest — 


Acme- 


Sliced  Bacon. 


Armour's  Veribest- 


in  tin, 


J4- 


Beechnut — 

No.  l/2,  glass  jars . 

No.  1,  glass  jars .  2.50 

Acme — 

Large  glass,  1  doz .  2.75 

Junior  glass,  2  doz .  1.60 


Roast  Beef. 

Armour’s  Veribest — 

No.  1,  2  doz .  1 .40 

No.  2,  1  doz .  2.25 

Fairbank’s — 

No.  1,  2  doz .  1.45 

No  2,  1  doz .  2 .37 % 

Libby’s— 

No  1,  2  doz .  1.45 

No.  2,  1  doz .  2.30 

Kingan's — 

No.  1,  2  doz .  1.40 

No.  2,  1  doz .  2.4254 

Lunch  Tongue. 

Armour’s  Veribest,  No.  1,  2  doz .  2.50 

armour’s  Veribest,  No  54,  2  doz .  1.50 

Fairbank’s,  No.  1,  2  doz .  . .  2.15 

Libby’s,  No.  1,  3  doz .  2.75 


Boned  Meats. 

Curtice  Brothers,  ‘‘Blue  Label" — 

Chicken,  No.  54 .  2.85 

“  No.  1 .  5.00 

Turkey,  No.  J4 .  2.85 

“  No.  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11.00 

“  Ham,  No.  154 .  7-5° 

"  “  No.  254 . 10.00 


Deviled  Meats. 

Curtice  Brothers,  "Blue  Label" — 

No.  5  oz.  No.  10  oz. 

Ham .  1.25  2.15 

Tongue .  1.25  2.15 

Chicken .  1.85  2.90 

Turkey .  1.85  3.90 


Potted  Meats. 

Curtice  Brother*,  "Blue  Label"  — 

No.  y  Tin.  No.  54  Tin. 

Ham .  1.20  2.00 

Tongue . .  1.20  2.00 

Chicken .  1.80  2.75 

Turkey .  1.80  2.75 


Soups. 

Schimmel’s,  assorted,  1  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 


.85 


85 

•87^ 


Quarts. 

Pints. 

*4  Pints 

Consomme . 

1  *75 

i-25 

1  55 

Bouillon . 

.  315 

1  •  75 

*•25 

2.65 

Beef. . 

.  3  *5 

*•75 

1.25 

2.60 

Julienne . 

.  3-15 

1 -75 

*  •  25 

^rintanier . 

.  3  •  T5 

•*•75 

1.25 

1.60 

Vegetable . 

i-75 

*  •  25 

I  .65 

Tomato . 

.  3-i5 

*•75 

i-25 

I  .OO 

Ox  Tail . 

.  3*5 

*•75 

1.25 

2.85 

Mock  Turtle . 

.  3i5 

1-75 

1. 25 

2.60 

Tapioca  Crecy . 

.  3-15 

>•75 

1.25 

I.  60 

Pea . 

.  3-15 

*•75 

>  *25 

Mutton  Broth . 

*  -75 

1.25 

Clam  Chowder . 

.  3  *5 

*•75 

1.25 

Clam  Broth . 

. /  3-15 

i-75 

*•25 

Chicken  Gumbo.. 

*•75 

1.25 

I-65 

Mulligatawny . 

.  3-15 

i-75 

125 

Chicken . 

*•75 

1.25 

2.65 

Chicken  Broth  .... 

.  3- *5 

i-75 

1.25 

I.65 

Green  Turtle . 

3-5° 

2.  OO 

2.65 

1-55 

Terrapin . 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co.—  Per  lb. 

Extra  Mixtures . 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  "  .09*4 

Elcroften  Mixtures .  "  .09*4 

Nobby  Mixtures .  "  .10 

Cadella  Mixtures .  "  .1254 

Fine  French  Mixtures .  "  .13*4 

French  Creams .  "  .09 

American  Mixtures .  "  .0854 

Variety  Cut  Drops .  "  .0854 

Darling  Mints . “  .0854 

Golden  Drip  Bar . 15-lb.  boxes  .10 

Sour  Balls . 30-lb.  pails  .08 *4 

Pancella  Cream  Chocolate .  “  .  io54 

1  X  L  Assorted  Chocolate .  “  .1154 

King  B  Assorted  Chocolate .  "  .  12^ 

No.  1  Fine  Assorted  Chocolate...  “  .1654 

Nonpariel  Drops .  "  .1154 

Chocolate-covered  Caramels .  "  .  12 


— II — 

Dairy  Chocolate  Chips . 25-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . 21-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  W intergreen/. .  " 

Wellington  Caramels . 25-lb.  pails 

Frozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  " 

Jelly  Beans .  " 

Wintergreen  Lozenges .  “ 

Mint  Lozenges .  " 

Assorted  Lozenges .  “ 

Conversation  Lozenges . 28  !b.  pails 

C.  &  A.  Crown  Stick . 30-lb.  pails 

Pancella  Chocolate,  1  -lb.  boxes,  30-lb.  caseS 

Rock  Candy,  assorted . iu-lb.  boxes 

Penny  goods . 10  boxes  in  case 


.16^4 

•**54 

•  '754 
.1054 
•09J4 

•  095/2 

.08 

•  1  olA 

■  °7% 

.10% 

.08 


09  y2 


■°9  v* 
■°9lA 
.09 
.08^ 

■°9lA 

4.50 


CATSUP. 

Per  doz. 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  1.15 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 92J4 

Campbell’s — 

No.  8,  2  doz . 87^ 

No.  8,  Tobasco . 87 V, 

Snider’s— 

No.  16,  2  doz .  1 .95 

No.  8,  1  doz .  1 .20 


KETCHUP. 

Curtice's  “  Blue  Label"  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  in  case . . .  3  00 

Medium,  25  bottles  in  case . . .  4  75 

Large,  12  bottles  in  case .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  Pei  lb. 

Premium,  54s,  12  to  25  lbs . 30 

Premium,  ys,  12  lbs . 30 

Caracas,  sweet,  6  lbs . 30 

German,  sweet,  12  lbs . 23 

Auto,  sweet,  6  lbs..  . 32 

Cocoa,  5^-Ib.  cans,  12  lbs.  in  box . 34 

Cocoa,  54-lb.  tins,  6  lbs . 34 

W.  H.  Baker’s— 

Best  Cocoa,  54-lb.  size . per  lb.  .31 

44  54-lb.  "  .  «  .32 

Premium  Chocolate,  54s,  12  lbs .  .2854 

54s,  12  lbs . 2954 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 1954 

"  “  1-5S,  12  lbs . 1954 

Plershey's — 

Milk,  48  5  cent . per  box  1 .45 

Epp's— 

Cocoa.  54-lb.  tins,  7  lbs . 42 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  i-lb.  tins . per  tin  .72 

“  6-lb.  boxes,  54-lb.  tins .  “  *3754 

‘‘  6-lb.  boxes,  y -lb.  tins . . .  “  .19 

Huyler's — 

Cocoa,  54s,  6-lb . . . 42 

14  ^s,  6-lb . 44 

Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  x/2s. 


•38 


Cocoa,  labeled,  is . 40 


Premium  Chocolate,  54s.. 

Premium  Chocolate,  ys.. 

Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases- 


*33 

•35 


Per  can. 

5/ -lb.  round  cans . 

.  19 

M- it.  ;;  . 

•30 

•59 

i54-oz.  "  50  cans  in  case 

•°7 

5-lb.  “  . 

2  75 

Per  doz. 
2.27 
3.60 
7.08 


•  55 


Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 


8  to  lb. 

Bloocker’s  Cocoa  Powder — 

54-lb.  tins,  2  doz.  in  box . per  doz. 

54-lb.  tins,  2  doz.  in  box .  “ 

i-lb.  tins,  1  doz.  in  box .  “ 

5-lb.  tins,  i  doz.  in  case . per  lb. 

10-lb.  bags,  1  doz.  in  case .  " 

Runkel's —  « 

Cocoa . per  lb. 

Premium  Chocolate .  " 

Vienna  Sweet  Chocolate,  yx-\b.  pkg  ...  “ 

Vanilla  “  x/s  lb.,  48  to  box... 

Wilbur’s  Cocoa — 

Breakfast,  y  lb.  tins.  6  lb.  boxes . per  lb. 

44  34-ib.  tins,  6-lb.  boxes .  ‘ 

Wilbur's  Chocolate — 

Sweet  Clover,  54s,  6-lb . per  box 


.28 


1.88 
3-50 
6 .50 

•52 

•50 


•33 

•30 


1 .60 


•33 

.32 
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Lowney's — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  54 -lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  54 -lb.  packages .  . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  y-\b.  packages . ~ . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb.  packages....-.' . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  y-lb.  packages . 

Vanilla  Sweet  Chocolate, 5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  4-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  g-lb 

tins . . . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  y  \b. 

tins . 

Cocoa,  6  lb.  boxes,  12  boxes  in  case,  54-lb. 

tins . ; . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  54-lb. 

tins . 

Cocoa,  i2-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  54 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12-lb.  *‘  6  "  "  .  *‘ 

"Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

•  per  lb. 

6-lb.  boxes,  12  boxes  case,  54 -lb.  tins  *‘ 

54  lb.  tins,  6  lb.  boxes,  12  boxes  case  " 
Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  12-H). 

boxes . 

Croft's  Cocoa.  £s,  2  dozen  in  box . 

"  54s,  6  lbs.  "  . 

"  "  \  54s.  6  lbs.  "  . 

"  “  5-lb,  6  cans  “  . 

"  Swiss  Milk  Chocolate,  48  5-c. cakes.. 
"  Premium,  ys,  '2-lb.  cakes . 

Ks,  4‘ 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

54  lb.  decorated  cans,  12-lb.  boxes. .per  lb. 
54-lb.  “  "  24-lb.  boxes..  " 

Special  10-c.  packages,  30  to  box. .per  box 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 

"  54 -lb.  *‘  iz-lb.  "  . 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 

“  54-lb.  "  12-lb.  “  . 

"  54-lb.  “  6-lb.  “  . 

“  £-lb.  “  12  lb.  "  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 

"  54s,  12-lb.  "  . 

Buster  Brown,  5-c.,  48  cakes . per  box 

“  3-C-,  72  “  .  44 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . . . 

54-lb.  "  24-lb.  “  . * . 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 

40  "  "  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case . 

24  "  "  48  to  case . 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guarantee 


1 .60 


F.agle,  4  doz . 6 

Eagle,  2  doz .  i 

Challenge,  4  doz .  i 

Defiance,  4  doz .  j 

Magnolia,  4  doz . 4 

Rose,  4  doz. . . 4 

Dime,  4  doz .  4 

Winner,  4  doz . 4 

Baby,  1  doz.,  glass .  D 

Red  Cross .  4 

Peninsular .  4 

Leader^ .  1 

Banner,  4  doz .  4 

Star,  4  doz .  4 


EVAPORATED  MILK. 

Peerless,  hotel  size,  2  doz .  3 

Peerless,  family  size,  4  doz .  3 

Peerless,  5  cent  size,  4  doz . ~ .  1 

St.  Charles,  family  size,  4  doz J... .  3: 

St.  Charles,  hotel  size,  2  doz . ; . .  3 

Silver  Cow,  5-cent  size . 6  doz.  2j 

Pet,  10-cent  size,  4  doz . per  case  2j 

Pet,  5-cent  size,  6  doz . per  case  2J 

Van  Camp's,  6  doz.,  small .  2 

Van  Camp’s,  4  doz.,  family .  3 

Van  Camp's,  4  doz.,  large . . .  3| 
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F 


HE  BLOOKER  FLAVOR 


is 


something  fine.  You  enjoy  the  primary 
exhilaration,  but  you  send  your  enjoyment ’way 
up  when  you  begin  to  appreciate  the  food-worth 


imerican  Depot,  No.  46  Hudson  Street,  New  York 


SEE  THEM  MELT! 

Put  a  package  of  these  on  3rour  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  melt  away  like  snow 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box — drop  one  in  hot  water. 

Good  goods  and  r  good  profit. 


iouillon 
' apsules 

(OVAL  SPECIALTY  CO.,  Sole' Manufacturers  92  r“»Dy„s««reet. 


Kraait  Cutters 

LIKE  CUT 

Special  price  only  $5.00 

LARGE  SIZES 

No.  ^  $16.00  No.  I.  $28.00 

Special  style,  $20.00 


Write  for  catalogue  ot 
Store  Fixtures 


H.  F.  HEAC0CK 

51  N.  Second  St. 
Philadelphia 


Almost  every  grqcer  sells  loose 
:kles  or  loose  olives.  Usually  they’re 
pt  in  a  keg  somewhere. 

Doesn ’t  it  stan  d  to  reason  that  a  fine 
ture  displaying  such  things  where 
sy  could  say  a  word  for  themselves 
>uld  make  sales  better. 

Take  our  inexpensive  5-jar  fixture, 
k  or  cherry,  and  with  nickel  trim- 
ngs.  Very  handsome,  very  orna- 
intal,  very  capable  in  influencing 
J  sale  of  goods. 

Tine  fixtures  make  fine  sales. 

THE 

ELLES  &  DAVIS  MFG.  CO. 

WYALUSING,  PA. 


We  w do  make  Nicelle  Olive 
Oil  have  such  an  abounding 
confidence  in  its  magnifi¬ 
cent  quality  that  we  will 
refund  the  money  to  any 
purchaser  who  doesn’t  find 
Nicelle  superior  to  any  brand 
they  have  ever  used. 

Can  confidence  go  fur¬ 
ther  ? 

Nicelle  is  the  very  perfec¬ 
tion  of  olive  oil.  It  is  the 
highest  producible  type  of 
edible  oil. 


NICELLE  OLIVE  OIL  CO. 

105.109  HUDSON  ST„  NEW  YORK 


Catch  the 
Sharp  Appetites 

Your  customers  will  come  home  from 
their  vacations  with  freshly  sharpened  appe¬ 
tites — more  than  ever  receptive  to  good 
food  and  drink. 

Give  them  Hotel  Astor  Coffee  now 
and  it  will  meet  with  an  instant  response. 
Hotel  Astor  succeeds  always,  but  more 
quickly  than  ever  just  now  when  appetites 
aren’t  jaded. 

The  finest  blend  of  the  finest'  Coffees, 
packed  handsomely  and  backed  with  a 
record  of  perfect  success  in  the  most  exclu¬ 
sive  hotels  of  New  York  City. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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HIRES  CONDENSED 
MILK 


Per  cue. 


Silver .  4.  >5 

Queen .  4.00 

Premium .  3.85 

Blue  Ribbon  „  3.85 

Gold,  tall .  3-75 

Gold,  family...  3* >5 


COCOANUT. 

Franklin  Baker  Co’s — 


Per  case 


Brazil,  70  5-cent  packages .  2.50 

“  35  10-cent  “  .  2.50 

“  38  5-cent  and  16  10-cent  packages....  2.50 

“  18  20  cent  packages .  2.50 

Per  lb. 

“  Shred,  in  pails,  20  lbs . 10 

“  “  in  boxes,  25  lbs .  09% 

“  “  in  barrels,  135  lbs . 09 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

“  “  in  boxes,  25  lbs . 09^ 

“  in  barrels,  135  lbs . 09 

Premium,  60  packages,  15  lbs.  to  case  .23 

“  30  }i-lb.  "  15  “  .22 

"  3°  '/-lb.  and  15  %-\b.  packages, 

15  lbs.  to  case . 22% 

Schepp’s  Shredded,  ^-lb.  pkgs.,  15  lbs.  to  case  .23J4 

“  “  J4-lbs . 22% 

Dunham’s,  5-cent  package . 29 

“  . =6 

“  tfs . 28 

“  y,s  and  $£s . 26^ 


COCOANUTS. 

Franklin  Baker  Co's —  Per  bag 

Porto  Rico,  Jumbo,  80s .  4.00 

San  Bias,  100s... . . .  3.50 


CRACKERS  AND  CAKES. 


A.  Exton  &  Co. — 
Butter  Crackers.. 
Oyster  “ 

Wine  Scroll . 

Cracker  Dust.. 


Bbls. 
.08 
.08 
.  10 
.08 


Bxs. 
.08  H 
.08 *4 
*10  V2 
.08 


.08 
.  10 
.  12 
.08 
.10 
.09 
.09 
.  10 
.09 
.09 
.08 
.  10 
.09 
.  10 


.09 

.08 


Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins'  Son —  Bbls.  Bxs. 

Assorted  Jumbles . °7% 

Brown  Edge  Water . 

Butter  Thin . 

Clover  Mixed . 

Cocoanut  Ripple . 

Cookie  Mixed . o8}4 

Crystal  Bar . 

Fig  Bars . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . . 08  *4 

Fruit  Gem . 

Graham  Wafer . 

Grandma  Cookies . 08  *4 

Honey  Jumbles,  XX . 09^4 

Iced  Charter  Oak . 

Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . 09*4 

Iced  Penn  Treaty . 07 

Iced  Vedette  Wafer . . . 07*4 

Lemon  Bar . o8}4 

Man-in-the-Moon  . 

Milk  Lunch . 07 

Orange  Cookies . 07^ 

Quaker  City  Mixed . 07^4 

Salted  Strips . 08*4 

Saltines . 

Soda  Biscuit  XX . 06 

Soda  Biscuit  XXX . 06% 

Spiced  Wafers . 07^4 

Sunshine  Cookies . . . 07J4 

Water  Crackers  Star . 06 

Package  goods — 

Animals  ... . 50 

Butter  Thin .  1.00 

Gingerettes .  1.00 

Gold  Medal  Soda  (small) . 50 

“  “  "  (large) . 90 

Graham  Wafers .  1.00 

Ivinettes . 50 

Milk  Lunch .  1.00 

Our  Ginger  Snaps . 50 

Pink  Tea .  1.00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts 


.  10 

■07% 

.08 

.09 

.08 

■°7% 

.08 

.08 

.09 


.06^ 

.07 

.08 

.08 


07 
Per  doz. 
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DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz.  in  case,  per  doz.  1  15 

“  44  with  Horse  radish,  p.dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 .75 
“  “  with  Horse-radish,  p.dz.  1.75 

Wein  Senf,  in  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar  .  75 

“  5  gallon  kegs . per  keg  2.50 

Prepared  Mustard,  in  bbls . per  gal. 

**  44  in  15  gallon  kegs...  “ 

“  “  in  10  “  ...  “ 

“  "  in  5  “  ...  “  .25-- 40 

44  “  in  2  gallon  pails. ..per  pail  .75 

44  "  in  1  “  ...  “  -40 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 95 

“  Sifting  top,  2  doz.  in  case... .per  doz.  .46 
44  with  Horse-radish,  2  doz.  in  case, 

per  doz . 95 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub 


loaf 


.25 

.26 


Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .y-Vi  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 
Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

“  in  tin . per  lb. 

“  1 -lb.  tins .  . per  case 

Camembert,  in  wood  boxes . per  doz.,  2.75- 

Sap  Sago,  grated,  ready  for  use,  10-oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  100  in  box . 

Edelweiss,  Romatour  and  Bier-Kase..per  doz. 

American  Swiss,  No.  1 . loaf,  .16  cut, 

“  44  Square  loaves,  No.  1,  about 

25  lbs.  each . per  lb. 

Limburger  Cheese,  No.  1 . box,  .14; 

%  box,  14;  less . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  “ 

English  Dairy  Cheese .  44 

Pineapple  (Picnic  size),  6  in  box . per  box 

41  (Gem  size),  6  in  box . 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  **  41  .  “ 

Picnic  size,  2  44  "  .  ** 

Trial  size .  44 

MacLaren  Imperial  Cheese, Club  size. per  doz. 
44  “  41  No. 1  “  “ 

“  Roquefort  44  large  44  44 

44  44  44  small  "  44 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
44  d'lsigny,  “  6  44  ...  44 

Wm.  Tell  brand,  12  in  box .  44 

Neufchatel  (Cow  brand),  25  in  box .  44 

Star  Cream,  or  Phila.,  is  44  .  44 

Miniature  Cream,  or  Phila.,  12  in  box..  44 
Hand  Cheese,  8  doz .  44 

a  ^  «  tt 

44  4  44  Thuringer .  44 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  44 

Schutzen  Cheese,  12  in  box .  44 

American  Mountain  Cheese  (Alpen  Kase),  50 

i-lb.  packages . per  lb. 


.22 
•  35 
•32 

.80 

.26 

3-75 

2.85 


1-45 


*•75 

2.25 

4.00 

.19 


.16 


.16 
.17 
.16 
•17  V2 

3  00 
2.25 


4  5° 

2.40 

*•35 
i  .00 
1 .00 
2.40. 
2-95 
*•45 
*•55 
*•55 

1.40 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .45 

Wiener  Wurstel,  16  in  tin . per  doz.  4.75 

“  8  “  .  “  2.75 

Carlsbad  Speck  (Imported  Bacon) .  “  .32 

Imported  Cervelat  Sausage  (Rolff 's)....per  lb.  .  45 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  .  65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner...by  bbl.  .12  ;  less,  per  lb.  .14 

44  Landjager,  short .  44  .24 

44  44  long .  “ 

“  Mortadella,  Dry .  44  .25  • 

44  Knackwurst,  25  in  box,  per  box, 

$4-75 . per  doz.  2.40 

44  Cervelat  (E),  50  and  100-lb.  boxes, 

.21 ;  less . 23 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less . 21 

44  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .17;  less . 18 

44  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  14;  less . 16 

44  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23*4;  less . 25 

44  Salami  (E),  50  and  100-lb.  boxes, 

.20;  less . 22 

44  Salami,  Blue  Ribbon,  50  and  100- lb. 

boxes,  .  i8J£;  less . 20 

44  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .16%;  less . 18 

“  Tongue  Sausage . per  lb.  .18 

44  Smoked  Brauns chweiger  Liver  Sau¬ 
sage . per  lb.  .15 

44  Lachs  Ham .  44  .28 

44  Petit  Delicatess  Frankfurters,  plain, 

per  doz.  1.00 

44  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  1.00 

44  Lebanon  Beef  Bologna . per  lb.  .15 

44  Paprika  Speck .  “  .  j8 

Mettwurst,  half-round .  44  .  x6 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen.... . . . per  lb.  .15 

Smoked  Thuringer  Blutwurst .  “  .18 

44  Pfefferwurst .  “  .x8 
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Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
44  44  quart  glass  jars.  5.75 

“  "  io-oz.jars .  2.50 

Calves’  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  44  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1 .00 

44  44  pints . 

44  44  quarts . 

Lamb  Tongues,  in  glass .  1 .60 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland —  Pails. 

Mixed,  “Y.  M.,M  V2  bbl .  5.50  -6o-.75 

Milkers,  “Y.  M.,”  y2  bbl .  6.50  .75-.8s 

Mixed,  standard,  bbl . 

“  54  bbl .  5-50-6.50 

Milkers,  standard,  bbl . 

“  J4  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

“  “  ybb\ .  8.00 

Milkers,  “  bbl . 

“  44  *4  bbl .  8.00 

Marinirte  Herring,  imported,  about  40  in  pail.  1.25 

Roll  Herring,  imported,  about  25  in  pail .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .  15 

Matjes  Herring . per  pail 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

“  “  quart . 35 

“  “  2  quart . 55 

**  “  4  quart .  1 . 10 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  i.io 

44  2  quart  tin . 60 

44  quart  tin . 50 

Brat-Haring,  4  quart  tin . .  .  1.10 

44  2  quart  tin . . . 60 

44  quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 

per  doz.  2.50 


Russian  Sardines. 


Imported  fish,  Wallkoff  brand . per  keg 

44  5-lb.  pails . per  pail 

44  10-lb.  pails .  44 

Cut  Spiced  Sardines,  10-lb.  pail .  44 

“  “  5-gal.  keg . per  keg 

Russian  Sardines,  in  glass  jars . per  doz. 


•75 

•55 

1.05 

•75 

2-75 

2.25 


Norway  Anchovies. 


•95 

Original  package . 

5-50 

I.9O 

Repacked 

in  5-lb.  pails . 

a 

.60 

95 

10-lb.  pails . . 

I.IO 

i-35 

a 

5-gal.  kegs . 

2-75 

.70 

Y i  ib.  flat  tins . 

•95 

.85 

a 

J4- lb.  tall  tins . 

1.50 

*•45 

a 

x-lb.  tall  tins . 

a 

2.00 

*.25 

Fancy  kegs,  keg . 

“  %  keg . 

.80 

-42 

.18 

a 

it 

V.  keg . 

Vt  keg . 

•32 

.20 

Salt  Sardellen. 


Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

44  pint  jars . per  doz. 

44  large  tumblers .  44 

14  small  tumblers .  44 


6.00 

2.25 

1.25 


Russian  Caviar. 

Per  doz. 

i-lb.  tins .  *9-50 

*4-lb.  tins . 10.50 

k£-lb.  tins .  5.50 

J4-Ib.  tins .  2.75 

German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200  . . per  bbl. 

*5-gal.  Leg,  about  500  . . per  100 

10-gal.  keg,  about  300 .  44  x.oo 

5-gal.  keg,  about  150 .  44 

10-lb.  pail,  about  50 . per  pail 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks.. . per  cask 

48-gal.  bbls . per  bbl.  6.50 

10-gal.  kegs . per  keg  2.40 

5-gal.  kegs .  44  1.25 

10-lb.  pails . per  pail 
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Pickles  and  Onions  in  Vinegar. 


Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2.50 

“  “  10-gal.  keg 4.50 


Imported  Lebkuchen. 

Dampfnusse  (Pfeffernusse) . per  lb, 

Spitzkugeln .  “ 


.18 

•25 


Lebkuchen  and  Bread. 


Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen, No.  1,  6  44  ...  44 

44  No.  2, 6  “  ...  " 

“  No.  3, 6  «  ...  “ 

Amandines,  9-lb.  tins . per  tin 

44  small  tins .  44 


•30 

.50 
•75 
1 .00 
5-25 
•55 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag  2.75 

Green  Kern . per  lb.  .10 

Potato  Flour .  “  .©8 

German  Dried  Pears . 44  .14 

Dried  Mushrooms . 44  .60-1. 

Juniper  Berries . . .  44  .©8 

St.  John’s  Bread .  44  .05 

Bay  Leaves .  44  .06-. 08 


COTTOLENE. 

30  2-lb.  tins . . . per  case  6.50 

15  4  lb.  tins . . .  44  6.50 

6  10-lb.  tins .  44  6.50 

Freight  prepaid  on  two-case  lots. 


EGGS. 


Per  do 

Nearby,  candled  and  selected,  30-doz.  crates..  .29 
Western . . . 49  .8) 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs. 

44  44  44  ist*s,  40-lb.  boxes 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 


•  *3 

■13 

•1* 


FANCY  GROCERIES. 


Almond  Staple  Paste,  5  lb.  cans . per  lb. 

Anchovies,  in  oil,  bottles . 

44  44  yK  bottles . . 

Anchovy  Paste,  fancy . per  doz. 

“  plain .  44 

Bouillon,  Burnham,  pints,  2  doz . 

44  44  y  pints,  2  doz . 

Capers,  Nonpareil,  y2  gal.  kegs . 

“  quart,  glass . ...per  doz. 

44  bottled,  %  size ....  44 


4  J4size....  •• 

“  “  y  size ....  44 

Canton  Ginger,  large  pots,  6-jar  cases. .per  case 
44  medium,  12-jar  cases..  44 

44  small,  24  jar  cases .  44 

Cherries  in  Maraschino,  glass,  1  doz.  case . 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz. 

"  44  3  lb.,  2  doz .  “ 

Currie  Powder,  pints . per  doz. 

44  4  oz . . .  44 

44  2  oz .  44 

French  Peas,  extra  fins . . per  case  ] 

44  fins .  44  1 

44  Moyen’s .  “  1 

Hill’s  Irish  Oatmeal,  14-lb.  tips,  10  per  case...  3 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb. 

44  Dinner  Biscuit . 44 

44  Breakfast  Biscuit . 44 

Packed  7  lbs.  and  5  lbs.  in  a  can. 
Red  Pepper,  ring,  pints . per  doz. 

44  44  J4  pints .  44 

Salt,  stone  jars,  4  doz . 

Extract  of  Beef,  Morris’,  4  oz . per  doz. 

44  44  2  oz .  44 

44  Anker’s,  120  vials . 

44  44  4  oz . per  doz. 

“  “  8  oz .  “ 

“  “  16  oz .  “ 

Theodore  Marquet  Mushrooms — 

First  choice . . . . .  1 

Choice,  100  tins . per  case  : 

Extra,  100  tins .  44 

Hotel,  100  tins .  " 

Truffles,  ^ . per  tin 


VV 

Vi- 


Shrimps,  pickled,  small  size . 

“  Dunbar’s,  2  doz . per  doz. 

Figs  in  Cordial,  Dunbar’s,  1  doz .  “ 

44  Bishop’s,  1  doz  . .  44 

Crystallized  Ginger,  i-lb.  tins .  “ 

44  y~lb.  tins .  44 

Lime  Juice,  Rose’s .  " 

Victor  Rose  Water .  44 

44  Peach  Water . 44 

Pitted  Olives .  ** 

Armour's  Solid  Extract  of  Beef —  I 

Size  a  jars,  x  dozen  in  case . 

"  4  “  1  . 

“  8  ••  x  «  . 

x6  “  y  44  . 

Armour's  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case . 

“  8  “  x  “  . 

“  16  "  J4  “  . 

Armour’s  Beef  Extract  and  Vegetable  Tableta- 

x  dozen  small  boxes,  12  tablets  each . 

1  44  medium  44  36  44  . 

x  "  large  “  7a  44  . . . 

Armour’s  French  Bouillon- 

Size  4  bottles,  x  dozen  in  case . 

"  16  “  1  "  . 

Armour’s  Asparox — 

Size  4  bottles,  x  dozen  In  case . 

"  ia  “  x  “  . ... 

'*  5  “  . . . per  bottle 

44  s  fancy  jugs . per  jug 

Armour  Tomato  Bouillon- 

Size  4  bottles,  x  dozen  in  case . 

44  12  “  x  44  . 

**  5  *•  . per  bottlp 

44  2  fancy  jugs . P«r  juf 


7*a 

3-! 
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LAMSON  ELECTRIC 


CABLE  CASH  CARRIERS 

GIVE  PROTECTION,  QUICK  SERVICE  AND  ECONOMY 


I 


Write  for  Booklet  E 


LAMSON  CONSOLIDATED  S.S.  CO. 


Philadelphia  Office 
500  Penn  Mutual  Bldg. 


Boston  Office 
161  Devonshire  Street 


District  Offices  in  all  Principal  Cities 


HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 

Will  jrou  mention  the  “Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  %-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


We  Are  Not 
Satisfied 

with  being  able  to  make  the  best  Macaroni, 
Spaghetti,  Noodles  and  Pastels,  but  we  go 
one  better  and  make  the  best  proposition 
to  the  grocer. 

Besides  giving  you  goods  that  you  can 
confidently  recommend — 

Besides  giving  you  a  good  profit  on 
them — 

Every  case  brings  you  Universal  Coupons 
which  you  can  exchange  for  almost  any¬ 
thing  you  would  otherwise  spend  cash  for. 


Vienna  BaKing 
Company 

Pliiladelpliia,  Penna. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


ki  .**0 nnonnn*  ■ 


w 

..  -  Jm 

sb ycpM 

'  'll 


Now  Sold  by  Philadelphia  Jobbers 


I  IS 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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FLOUR. 

Per  bbl. 

King  Midas .  j?‘6° 

Gold  Medal .  °*45 

Millbournc . 

On  Top .  °*5° 

Ceresota .  :?*5° 

Pillsbury’s  Best .  °*35 

Taylor’s  Fancy .  5-5° 

Semper  Idem  .  4-9° 

Pride  of  the  West .  5-25 

Sunbeam .  5- *5 

Quaker  City .  5  -75 

Self=Raising  Flour. 

Franklin,  30  packages .  3-5° 

Hecker’s  Superlative,  32  packages .  4-32 

Pancake  Flour. 

Aunt  Jemima,  36  packages . 

Purina,  36  packages .  3- 00 

Hecker’s  Flapjack,  24  p.ckages .  2.10 

Uncle  Jerry,  40  packages . 

Buckwheat  Flour. 

Hecker’s,  64  packages .  4-6o 

“  32  packages .  4- 10 

Fancy,  125-lb.  sacks . per  100  lbs. 


1.65 

2-45 

1.40 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  bag. 

White,  granulated,  100  lbs .  2.45 

Yellow,  granulated,  100  lbs .  2 -45 

44  table,  100  lbs .  2 -35 

Western,  yellow,  granulated,  100  lbs .  2.10 

Quaker,  Best,  1  and  3  doz .  1.20 

Farina — 

Hecker's,  24  is . per  case  1.50 

Schumacker’s,  24  packages .  “  i.vo 

Beans—  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .05% 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.50 

Extra  choice,  grain  bags .  2.40 

Medium,  fancy,  grain  bags .  2.50 

Pea,  fancy,  grain  bags .  2.40 

44  Michigan,  grain  bags .  2.45 

Red  Kidneys .  2.10 

Peas — 

Green .  2.40 

Scotch .  2.60 

Split,  yellow .  2.20 

“  green . 

Lentils—  Per  lb. 

000000, 110-lb.  bags . 04 J4 

Less  quantity . 05*4 

Shaker  Corn — 

Fancy,  barrels . 05 

Less  quantity . 06 

Hominy — 

Lea's  Breakfast,  10  packages . per  case 

44  Pearl,  100  lbs . per  bag 

Schumacher’s  Breakfast,  10  pkgs.  to  case.... 

Western  Pearl,  100-lb.  bags . 

“  Grits,  100-lb.  bags . 

Barley — 

OO . 

No.  3,  100  lb.  bags . 2.75 

Noodles —  Per  case. 

Climax,  24  10-c.  packages,  assorted .  1.20 

44  48  5-c.  packages . *. .  1.3° 

“  assorted,  24  5-c.,  12  10-c .  1.30 

Smith’s,  30  10-c.  packages .  1.90 

44  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1.55 

“  5-c .  1.55 

44  10-c .  1.55 

Oatmeal — 

B . per  bbl. 

B,  100-lb.  kegs . per  keg  4.00 

Oaten  Goods —  Per  case. 

Avena,  18  packages .  1.50 

Banner  Oats,  20  packages .  4.00 

H.  O.  Oats,  12  packages .  1.50 

Mother’s,  18  packages .  1.62^4 

44  36  packages . .  3.25 

Quaker,  18  small  size .  1.50 

44  20  large  size .  4.35 

Rolled  Oats — 

Avena,  180  lbs . per  bbl.  6.75 

“  90  lbs . per  keg 

Standard,  180  lb.  bbls . . . 

“  90-lb.  bags . 

Jago— 

Fine,  bags  about  160  lbs . 0354 

50-lb.  lots . 

Admiral,  pearl,  24s . 

apioca — 

Instantaneous,  50  is . 

Colburn’s  Hasty,  36  packages . 

Minute,  %  gross . per  box 

Flake,  about  125  lbs . per  lb. 

44  less  quantity .  44 

Pearl,  150  lbs .  44 

44  less  quantity .  44 


■°5% 


■°4l/s 


■  °S'A 

.06  J4 
2.85 

•04  VAr 
•°4  Vx 
•03/2 

•°4 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs..  per  case  3.05 

44  Barley  Food.  24  2s . .  *4  3.85 

44  Health  Fooa.  24  2s .  44  3.00 

Purina  Cream  Graham . per  bbl. 

"  Whole  Wheat  Flour,  20  5s . per  case  4.10 

Egg-O-See, 36  packages .  2.70 

44  Corn  Flakes,  36  packages .  2.70 
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Cook’s  Malto  Rice,  36  2-lb.  packages .  4- 20 

Forte  Food,  36  packages .  3- 20 

Mapl  Flake,  36  packages .  4-°5 

Malta  Vita  Corn  Flakes,  36  packages .  2.85 

“  Wheat  Flakes . 

Post  Toasties,  24  packages .  2.85 

Shredded  Whole  Wheat,  50  packages .  5- 00 

44  44  -  25  packages .  2.60 

Cream  Wheat,  36  packages . 

Cook’s  Flaked  Rice,  24  packages .  2-55 

Wheatlet,  30  packages . 

Wheatena,  36  packages .  4-5° 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  36  packages .  i-43 

Pettijohn's  Food,  18  packages .  1  •  75 

Presto,  18  packages .  1  •  57 

Quaker  Puffed  Rice,  36  packages .  2-65 

44  Wheat  Berries,  36  packages .  1.70 

Triscuit,  30  packages .  2.50 

Kellogg’s  Toasted  Corn  Flakes  36  packages..  2.80 
Zest,  24  packages,  15-c.  size,  with  china .  2.25 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Sparkling .  1.10 

44  Acidulated . . .  1.10 

Cox’s,  large. .  1 

44  small . 95 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s . 1.35 

44  small  . 95 

Bromangelon,  assorted,  3  doz . 87 J4 

Fruit  Puddine,  2  doz.,  assorted  flavors . 80 

Jell-O,  assorted  flavors,  2  doz . 87^4 

Jell-0  Ice  Cream  Powder,  2  doz . 97^4 

Jellycon,  1  doz . 87% 

“  assorted  flavors,  3^4  doz . 87J4 

Chalmer’s,  shredded . 95 

44  granulated . 1.00 

Mothers’,  small,  1  doz . 45 

44  large,  1  doz . 90 

Cooper’s . r . 85 

Tryphosa . . 95 

Imperial  Wine  Jelly . 95 

"  “  . per  gross  11.00 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case  2 . 70 

Puddine,  assorted,  2  doz .  44  1.65 

D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 

Per  lb. 

Larosa  Alphabets,  square,  25  pkgs . o£% 

“  Elbows,  square,  25  pkgs . 05^ 

44  Macaroni,  long,  25  pkgs . °524 

44  “  square,  25  pkgs . .  .06  *4 

44  Spaghetti,  long,  25  pkgs . 0554 

44  Vermicelli,  square,  25  pkgs . °5j4 

44  Macaroni,  bulk,  25  pkgs . 0554 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7.00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters.... .  1.25 

Alarm  Money  Drawers .  1 .50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3-5° 

Barrel  Covers,  19  in .  3.00 

Cheese  Cutters . .  15.00 

Bung  Bores,  No.  2,  1 J4  to  2  in . .  1 . 50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45  00 

Less  25  per  cent,  discount. 


Scoops. 

Indestructible,  No.  4 . per  doz. 

44  No.  5 .  44 

44  No.  6 .  “ 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz. 
“  44  No.  4...  44 

44  “  No.  5...  " 

X  Quality,  No.  3  44 

44  No.  4 .  44 

44  No.  5 .  44 


9.00 

12.00 

15.00 

4.20 
5-40 

7.20 


2.60 

3.00 

3-40 


Counters. 

Sherer's  Eclipse  Counters — 


No. 

Length. 

No.  of 
Drawers 

Each. 

6‘/. 

.  9 . 

8 

10  y2. 

....w..  6  feet, 

. 15 . 

12  Vi- 

. 18 . 

14 

1 6y2. 

. 24 . 

•  35-oo 

i8'/„ 

. 27 . 

20  K- 

. 12  feet, 

. 30 . 

..  45-oo 

Capacity  of  Drawers,  40 

to  60  lbs.  each. 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  2  doz.  in  ca^se . p  r  doz.  .90 

Tins,  Keyed  (Jewel),  2  doz.  in  case.  “  .90 

Large  cartons  or  tins,  2  doz.  in  case.  44  2.00 

Dime  Tumblers,  2  doz.  in  case .  “  .90 

Bulk,  15  lbs . per  lb.  .15 

Thredded  Fish. 

Thistle,  24  packages .  .65 

Swansdown,  2  doz . per  doz.* 

Osprey.  2  doz .  44 

Swift  &  Co. — 

Talisman  brand,  20-lb.  boxes . per  lb.  .ioJ4 

44  cartons . per  case  1.50 


Fresh  Codfish  Steak. 

Swift  &  Co. — 

Talisman  brand,  24  i-lb.  tins . per  case  3.80 


New  Mackerel. 


Count 
(about) 
to  bbl. 

Ex. Norway,  No.  1.. .170-190 
Ex. Norway,  No.  2. ..270-290 
Ex. Norway,  No.  3-.-325-375 
Ex. Nomay,  No.  4. ..410-460 
Ex. Bloaters,  XXX..  90-  95 
Ex. Bloaters,  XX....100-110 

Ex. Shore,  No.  1 . 

Med.  Shore,  No.  1.. .170-190 
Large  Shore,  No.  1..1 10-130 
Extra  Irish,  No.  2. ..325-375 
Medium  Irish, No. 2. .375-450 
Small  Irish,  No.  2. ..475-525 
New  Medium  Shore. 160-180 
New  Large  Shore. ...110-130 
Large,  No.  2 . 210-220 


200  lb.  100 lb.  50  lb.  10  lb. 


22.00 

17.00 


11.60 

9.10 


6.00 

4-75 


1  *35 


30.00  15.60  8.00  1.75 


17.00 


4  75 


17.00 

16.00 


15.00 


9.10 
8.60 

8.10 


4-75 

4-50 

4-25 


16.00 


8.60 


4.50  1  05 


Lab.  SpHt,  Lg.  No.  1... 


Herring. 

200  lb.  IOO  lb 


50  lb.  10  lb.  8  lb. 


Shore,  Round,  Large.. 
Shore  Round,  Med  ... 


7.00 

4. 10 

6.00 

3.60 

5.00 

3-io 

I*75 

•45 

14.00 

7.60 

3-9° 

•95 

12.00 

6.60 

3-50 

.§2 

6.00 

3.60 

.70 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs . . 

Gilt  Edge,  40  lbs . . 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish — 

12  3s,  wood  boxes . . 

12  2S,  44  . 


.08 


.07 

.06 


24  IS,  “  . 

10-lb.  boxes . . . 

5-lb.  44  . . 

Cakes,  24  in  fancy  box . per  case 

44  10-lb.  cartons . per  carton 

24  jars,  fancy  box . 


Strips,  40  size,  boxes.. 


•13 

Per  lb. 

•15K 
•15^1 
.  16 
•15 
•15 

2  .80 
1.20 
3. 10 
1.65 


Middles,  40  size,  boxes.. 
"  20  44 


.10# 
.  12 

■12l/i 


Dressed  Fish  Bricks. 


Gilt  Edge,  2-lb.  bricks.  40  lbs . 

Snow  White,  i-lb  bricks,  20  lbs... 
Favorite  Cod,  2-lb.  bricks,  40  lbs.. 


.07 

.08 

•08 


Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  keyed,  large  size,  1  and  2  doz.  in  case.  1.50 

t(  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1.50 


Screw  Top  Jars,  2  doz.  in  case.. 


.90 


Loose  Codfish. 

Extra  Large  Georges  Cod . 

Large  Bank . 

Medium  Bank . . 

Pollock . • . 

Hake . 

In  original  cases,  450  lbs.,  %  c.  less. 


.09 

.08 


.07 

.05 

■oM 


Smoked  Fish. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring .  44 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish .  44 

Cromarty  Bloaters,  75s . per  box 

44  ti  ioos .  44 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2.95 

Talisman  brand  Boneless  Herring,  in  glass, 

10c.  size,  24  screw-top  jars .  1.80 


Sliced  Halibut. 

Swift  &  Co.,  in  glass,  24  jars .  3.10 


24  cartons .  2. 10 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  choice,  ring  cut,  50  lbs . 06% 

44  44  5  and  10-lb.  lots . o6j£ 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  i-lb . 

Fair  N.  Y.  State,  50-lb.  boxes . 07^ 
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Apricots — 

Extra  Choice  Royals,  25  lbs.,  new . 

Choice  Royals,  25  lbs.,  new . 

Oak  Brand,  fancy . 

Cherries — 

California,  unpitted,  Black,  25  lbs . . 

California,  pitted.  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  1  s . 

Gold  Medal,  loose,  25  lbs . 

Private  Growth,  extra,  cleaned,  36  lbs.. 

cleaned,  30  lbs.  bulk.. 

Peaches — 

Fancy  Muirs,  50  lbs . 

Extra  Choice  Muirs,  50  lbs . 

Choice  Muirs,  50  lbs . 

Extra  Choice,  Yellow,  25  lbs . 

Choice  Yellow,  25  lbs . 

Pears — 

Choice  California,  Bartlett,  25  lbs . 


Prunes — 
Boxes. 


Extra 

Fancy 

Cal. 


Fancy 

Cal. 


• 08 % 
■07  K 


.08  % 

.07  54 


■°7  , 

.06^ 


■  06% 
■ 06 
•06 


■  °sK 


■  04  K 


20-  30,  25  lbs 
30-  40,  25  •" 

40-  50, 25 4 
40-  50,  50  4 
50-  60,  25  * 

50-  60,  50  4 
60-  70, 25  4 
60-  70,  50  4 
70-  80,  25  1 
70-  80,  50  ‘ 

80-  90,  50  ‘ 

QO-IOO,  25 

90-100, 50  ' 

IOO— 120,  50  ' 

Raisins — 

Muscatels,  4  crown,  50  lb . . 

“  3  “  5°  lb . ...i . 

44  2  44  50  lb . . 

Cal.  Thompson  Seedless,  50  lbs . . 

Cal.  Cleaned  Sultanas,  50  lbs . . 

Cal.  Sultanas,  50  lbs . . 

Cal.  Seedless  Muscatels,  50  lbs . . 

Gilabert's,  Layer,  Valencias,  28  lbs.. 
Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 

Gold  Ribbon,  fancy,  36  is . 

Owl,  fancy,  36  is . . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . 

44  fancy,  25  lbs . . . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  10  lbs., net.. 


Stand. 

Cal. 


F: 

Ort 


CEREAL  COFFEE. 

Postum  Cereal —  Per 

15-cent  size,  2  doz .  1. 

25-  44  1  44  .  2. 

15-  and  25-cent  size,  assorted .  2. 

Ralston  Health  Cereal,  36  packages .  3. 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers.  5-c.  size,  2  doz .  44 

Tumblers,  10-c.,  Lord's  Prayer,  2  doz.  “ 
Tumblers,  iiat.  cut  glass,  10-c.,  2  doz.  44 


INK. 

Arnold’s,  black,  32 . per  bottle 

Continental,  red,  1  doz . .. 

44  black,  3  doz . 

Royal,  black,  3  doz . 

Superior,  black,  3‘doz  -  . 

Stafford,  Commercial,  32 . per  bottle 


4.S 
4-1 
3- ■ 


3*  ~ 
No 


LAMP  GOODS. 

Per  case  of  6  doz 
Lamp  Chimneys —  No.o.  No.  1.  No 

Macbeth  Pearl  Top .  3-9°  4.10  4 

Acme,  Victor  Top .  3.60  4.20 

Pure  Flint,  Lustre  Top .  3.00  3.60 

Crystal,  Crimp  Top .  2.10  2.70 

No.  o,  Tubular  Lantern  Globes . 5  doz. 

Cold  Blast . 5  doz. 

No.  1. 

Jumbo  Chimneys,  plain . per  doz. 

44  dec.,  107..  44 

No.  o. 

Banner  Burners . 45 

No  charge  for  packages 

Oil  Cans — 

1 -gal.,  glass .  2. 

!-gal. ,  galvanized,  Pearl .  1 . 

5-gal . ,  Lennox,  spout .  6 .  c 

5-gal.,  44  spigot .  6. 

5-gal  ,  Columbia .  7.C 

5  gal.,  Banner .  8.c 

5-gal.,  Climax,  pump .  10. 

5-gal.,  Home  Rule,  pump .  12. c 

Lanterns — 

No.  o,  Standard .  4. 

No.  o.  Dash . . .  7. 

Cold  Blast .  8.c 


•75 
.90 
No.  1.  No 
•55 


Per 


LIME. 

Prepared,  2  doz.  in  case . per  doz. 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb  . 

44  44  44  25-lb.  boxes,  Yi  lb . c 
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$3.00 

atom 

$1.50 


James  T.  Shinn’s 
Liquid  Rennet  has 

been  on  the  market 
so  long  that  it  seems 
hardly  necessary  to 
speak  of  its  quality  ; 
most  people  know  it 
as  the  finest,  clean¬ 
est  rennet  made. 

Not  all  grocers 
know  that  they  can 
double  their  money 
on  this  specialty, 
however — an  unu¬ 
sual  chance  with  an 
article  so  high-grade. 

Costs  $1.50  per 
dozen,  brings  back 
$3-°°. 

Shinn  &  Kirk 

1400  SPRUCE  ST.,  PtIILA.,  PA. 


The  “Premium” 
Brand  on  Ham 


WE  must  make  EVERY 
ham  that  bears  “SWIFT’S 
PREMIUM”  brand  give  satis¬ 
faction,  or  the  brand  would 
cease  to  mean  anything. 

And  you  should  have  that 
ham  if  you  want  to  satisfy 
your  trade  and  build  up  a 
good  bam  business. 

SWIFT’S  PREMIUM 
HAMS  are  always  tender,  de¬ 
liciously  flavored,  properly 
cured.  What  we  tell  you 
about  them  you  can  tell  your 
customers  with  confidence. 

PREMIUM  HAMS  we  keep 
well  ad  vert  is  ed  ,  and  that 
makes  it  easy  for  you  to  sell 
them. 

Swift  &  Company,  U.  S.  A. 


Keep  Good  Customers  and  a  Good 
Reputation  by  Selling 

ZIPP’S 

Flavoring  Extracts 


»» 


Branded  “U.  S.  P.’ 

Finest - Purest — - Strongest 

Absolutely  pure  extracts  from  fresh  natural  fruits 
— guaranteed  under  the  National  Pure  Food  Act 
and  approved  by  all  Health  Commissioners. 

Nothing  but  profit  for  the  dealer  and  satisfaction 
for  his  customers  in  Zipp’s  —  known  everywhere 
for  their  fine  flavoring  qualities.  They  deserve  your 
strongest  recommendation. 


Vanilla  Orange 

A1  j  Wintergreen 
Almond  & .  Ginger 

v  Peppermint  0 

Lemon  Rose 

THE  ZIPP  MANUFACTURING  COMPANY 
CLEVELAND,  OHIO 


Try  This 


a 

Has  it  ever  occurred  to  you  that  you  can  make  81  per  cent,  on 

OHIO  BLUE  TIP  SAFETY  MATCHES? 

Can  you  do  that  on  any  other  match  ? 

Just  try  for  one  week  and  see  how  many  people  you  can  sell 
these  matches  to.  All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 


■  Quick,  Easy  mb 
Inexpensive  Delivery 

Delivering  by  a  Lindsley  Car  is  like  playing  at  delivering  goods. 

It  is  so  quick,  so  easy,  so  inexpensive.  No  heavy  team  eating  its  head 
off  when  not  in  use;  no  horse  to  sicken  and  die  when  most  you  need  it. 

The  Lindsley  Car  is  much  less  likely  to  get  out  of  order  than  a 
horse,  and  costs  less  to  fix  when  it  does.  Moreover,  it  eats  less  than  a 
horse,  and  does  more.  Fifteen  hundred  pounds,  30  miles  on  a  gallon 
of  gasoline  (15  cents) — does  a  team  live  that  can  do  that? 

J.  V.  Lindsley  &  Co  •  1112  Monadnock  Bldg.  Chicago 


You  grocers  know  the  ups  and 
downs  of  the  breakfast  food  busi¬ 
ness.  You  know  how  dozens  and 
dozens  of  products  have  come  on 
the  market,  filled  your  shelves 
and  stayed  there.  Could  we  possi¬ 
bly  point  to  a  more  convincing 
argument  in  favor  of  the  quality 
of  Egg-O-See  and  E-C  Corn  than 
the  fact  that  the  sales  of  both  are 
constantly  growing. 


Egg=0=See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 
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LYE  AND  POTASH. 

Per  case. 

Banner,  4  doz .  3*x5 

Babbitt’s  Potash,  4  doz .  3* 10 

Lewis’  .  .  3-25 

Red  Seai  2  doz .  I-87J4 

"  4  doz .  3-65 

Popular,  4  doz .  I,45 


MATCHES. 


Ohio  Blue  Tips — 

Per  case. 

T  o-rr.ee  .  I.70 

Ohio  Noiseless — 

Swift  &  Courtney’s — 

ro-,c'  t  arnQ9  .  q.7W.Oa 

Blue  Hen — 

Vulcan  Parlor — 

1 00s,  5  gross . 

Per  gross . 

500s . 

Vulcan  Safety — 

65s,  No.  2 . 

Columbia  Safety- 
No.  2,  5  gross.. 
No.  37,  5  gross 
100s,  5  gross.... 
No.  15,  1  gross 
No.  32,  5  gross 
Safety 


4.20 


•50 


•55 

•5o 

.90 

1.20 

•55 

•45 


Mazeppa,  parlors,  500s .  3-5°~3*75 

Searchlight,  500s .  4-25"4-5° 

Press,  200s .  1.80-1.90 

“  500s .  4-5°~4-75 

America,  200s . i-3°“I*35 

American  Paraffine,  500s,  extra  quality .  4-I5 

Telegraph  blue  head,  5  gross . 60 

Our  Darling,  1  gross,  No.  3,  1,000 .  5-5° 

44  34  gross,  No.  4,  1,000 .  2.75 


MINCE  MEAT. 


Armour’s,  Home-made  style,  Wet —  Per  lb. 

10-lb,  kits . 09 


.09 

•oBK 

.08^ 

.08^ 

.08 

•07  Yx 


.  10 

•  10  34 

6.85 

3- 95 

4- 50 


.14 

5.10 


25"  "  . 

5o-  “  . 

100-lb.  bbls . 

150-  “  . 

250-  “  . 

450-  "  . 

John  Bower  &  Co. — 

Superior,  bbls.  and  34  bbls . per  lb. 

“  18,  37  and  68-lb.  buckets  ...  “ 

44  6  10-lb.  buckets . per  crate 

“  6  5-lb.  buckets .  “ 

“  6  5-lb.  glass  jars . per  case 

“  XXX,  18,  37  and  68-lb.  buckets, 

per  lb. 

**  44  6  5-lb.  glass  jars,  per  case 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5,  6  glass  jars .  4.40 

No.  3,  6  glass  jars .  3. 10 

No.  18,  37  and  68,  wooden  pails . per  lb.  .  13 

Barrels,  halves,  quarters  and  kits...  .12 ^ 

Family,  Seedless —  Per  box. 

No.  5,  6  wooden  pails .  3-65 

No.  10,  6  wooden  pails . . .  6.25 

Celebrated,  Seedless — 

Bbls.,  y2 s  and  %s . per  lb.  .08^ 

Wooden  pails,  x8,  37  and  68  lbs .  “  .09 

Condensed.  3  doz.  cartons  in  case . gross  11.00 

Condensed,  6 34  doz.  in  case . 

Keystone — 

Bbls.,  y2 s  and  . 

Wooden  pails,  18,  37  and  68  lbs 
Schimmel’s — 

Bbls.,  x/2  bbls.  and  30  lb.  kits . 08 

x8  and  37  lb.  kanakins . 

10-lb.  kanakins,  6  to  crate . per  doz.  10.95 

5-lb.  41  6  to  crate .  44  6.10 

5-lb.  glass  jars,  6  to  crate .  “  6.45 


•09 

.gross 

11 .00 

gross 

11 .00 

Per  lb. 

.07% 

.08 

.08 

00 

0 
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Campbell’s,  30-lb.  pails.. 

Mrs.  Wells’,  bbls.,  l/2  bbls  and  30-lb.  kits.. 


.08 

.06 


New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 


OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

44  Extra,  64  oz .  10.00 

44  Mammoth,  quarts .  6.00 

**  “  y2  pints .  2.20 

44  Extra,  quarts .  5*4° 

4  4  44  pints .  4. co 

44  .  44  l/2  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2 -4° 

Farcies .  3- 00 

Queen,  6  oz . 1.3° 

Pirn  Olas,  18  . .  6.00 

14  10  oz .  3-5° 

California,  quart  tins .  3*5° 

44  pint  tins .  2-I5 


Crescent,  bbls.,  y2  bbls.  and  30-lb.  kits . 

National,  bbls.,  y2  bbls.  and  30-lb.  kits  .. 


Southwark,  bbls.,  x/2  bbls.  and  30-lb.  pails . 05^ 


OILS. 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4-9° 

44  pints,  2  doz .  2.90 

44  y2  pints,  2  doz .  i-9° 

Rae’s — 

Lucca,  litre  bottles,  1  doz .  n-5° 

“  25-oz.  bottles,  1  doz .  8.75 

44  Finest  Sublime,  quarts,  1  doz .  6.50 

“  “  pints,  2  doz .  7.5° 

44  44  y2  pints,  2  doz .  4.75 

41  44  8-oz.  flasks,  234  doz.  7.50 

“  44  12-oz.  flasks, 2^4  doz.  9.00 

44  Sublime,  8-oz.  flasks,  234  doz .  6.50 

44  4  4  12-oz.  flasks,  234  doz .  8.00 

Finest  Sublime,  1  gal.,  10  in  case . per  gal.  2.40 

“  5  gal.,  1  or  2  in  case,  “  2.30 

“  1  quart,  40  to  case...  44  2.65 

Sublime,  i-quart  tins,  40  to  case .  2 *35 

“  %-gaf.  tins,  20  to  case .  2.20 

44  i-gal.  tins,  10  to  case .  2.10 

44  5-gal.  tins,  1  or  2  to  case .  2.00 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents—  Per  case. 

24  4  y2-oz.  bottles .  4-75 

24  8-oz.  bottles .  7-5° 

12  18-oz.  bottles .  6.75 

2  5-gal.  cans .  22.00 

10  1 -gal.  cans .  23.10 

20  }4-g al.  cans .  24.20 

40  yx- gal.  cans .  25.30 

80  ys'g al.  cans .  27.50 

Bulk  at  $20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7.25 

Medium  bottles,  2  doz .  7.75 

Small  bottles,  4 doz .  8.50 

5-g  1.  tins,  2  to  case .  26.50 

1 -gal.  tins,  4  to  case .  11.00 

y-g al.  tins,  8  to  case .  12.00 

32-oz.  tins,  25  to  case . 22.00 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8.50 

44  pints,  2  doz .  9.00 

44  y2  pints.  *  doz .  4.75 

Oliver’s — 

1  doz.  large .  6.00 

2  doz.  medium .  6.75 

2  doz.  small .  4-25 

6  1 -gal.  tins . per  gal.  2.10 

10  J4  gal.  tins .  “  2.20 

20  i^-gal.  tins .  “  2.25 


American  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz . 55 

“  No.  16,  2  doz . 90 

*4  No.  32,  1  doz .  1.85 

Keystone,  bottles,  2  doz . 90 


—23— 


Paper  Bags. 

Price  per  1,000  and  not  less  than  y  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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Stove  Gasoline . 

Headlight,  150  test.. 


Per  gal. 

•15/4 


.78 


■43 

•  5* 

•  71 

.88 


•  4i 

•  5° 
.67 

.85 

1.04 


•35 

•  43 

•  55 
■7i 
•89 


•31 

■37 

•49 

.61 

■75 


4.... 

•  i-39 

I  .26 

1. 19 

1.05 

.s? 

5.... 

r-47 

i-38 

I  .21 

1.07 

6.... 

•  1-95 

x  .72 

1.64 

I.41 

«.23 

8.... 

.  2 .29 

2.08 

1.99 

x  .68 

1.49 

IO.... 

2-39 

s.16 

1.83 

1.65 

12.... 

2.75 

2.56 

I4-— 

•  3-97 

3-56 

3- 20 

l6.... 

.  4-41 

3-8* 

3.68 

20.... 

•  4-79 

4-32 

4-17 

25.... 

4.80 

4-59 

Price  per  1,000  and  not  less  than  joo  lots. 

Plain  flour  sacks,  i2}4-lb . pet  M.  4.00 

25-lb .  “  5 


50-lb.. 


75 


11.25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

4  4  4  4  quarts .  44  5.75 

“  io-oz.  jars .  “  2.50 

44  10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails .  44  .90 

“  5-gal.  kegs .  . per  keg  2.00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

44  5-gal.  kegs . per  keg  2^25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

“  Tripe,  in  glass .  “  1.10 

44  Ox  Heart,  in  glass  .  tl  1.10 

44  Pigs’  Feet,  in  glass . 44  1.10 

Russian  Sardines . per  keg  .75 

“  5-lb.  pails . per  pail  .50 

44  10-lb.  pails .  “  1. 00 


POTATO  CHIPS. 

i -lb.  packages,  bbls.,  25  lbs . . i8J4 

Loose,  bbls.,  30  lbs . 18 


POPPING  CORN. 

Brad’s  “  Tip-Top  Per  case 

50  io-oz.  packages .  2.00 

100  io-oz.  “  3*9° 

24  20-oz.  44  2.00 

48  20-oz.  44  3-9° 

I-X-L,  40  is,  White  Rice . .  2.65 


PAPER. 

Wrapping. 

Manila —  Per  ream. 

15  x  20,  full,  10  lbs . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  10  lbs . 37 y2 

Special,  15  x  20,  6  lbs . 21 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll—  Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 03 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide . 03  y 

Glazed  silk  parchment,  12,  15,  18,  20  or  24 

inches  wide . 03^4 

White  tea,  12  x  16,  reg . per  package  .14 

Wax  butter .  44  .11 

Parchment  butter,  9  x  12 .  44  .40 


PEANUT  BUTTER. 

McLaren’s—  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1.50 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

No.  4  jars,  3  doz . 9234 

Beardsley’s —  Per  doz. 

Small  jars,  2  doz . 90 

Medium  jars,  2  doz .  1.25 

Large  jars,  1  doz .  2.25 


PICKLES. 


Toilet  Paper. 

Per  case. 

100  5-cent  rolls .  3.00 

100  5-cent  packs .  3.00 

100  10-cent  rolls .  6.50 

100  10-cent  packs .  6.50 
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Melon,  Cucumber,  Bur,  Pepper— Mango- 
Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  J4  doz. 
y2  pts.  pts.  qts.  y2  gat.  gal. 

4.00  7.00  6.00  11. 00  10.20 

Wood,  each — 

1 -gal.  2-gal.  5-gal.  10  to  45  gals, 

kit  kit  kit  per  gal. 

1.70  3.30  8.00  1.50 


VINEGAR. 

Duffy’s —  Per  gal 

Pure  Apple,  extra  old,  bbls . x6 

“  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

“  45  grain . . . 15 

Corson’s  Gold  Seal  Cider,  pure  apple . 16 

WLite  Wine  90  degrees . 20 

Crown  brand,  pure  cider,  quarts . per  doz.  .90 

White,  distilled,  40  grain . 08 

44  44  45  grain . 09 

44  44  extra  strength . 15 

Crosse  &  Blackwell’s . per  doz.  2.00 


PROVISIONS. 


Hams,  skinback,  18-20  lbs . 14 

44  14-16  lbs . 12? 

“  10-12  lbs . 123 

Picnics,  6-8  lbs . 08-, 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beef,  sets  city  smoked . 

“  tenaers  and  knucks . . . 

44  flats .  . 

41  air  dried,  sets . 

44  44  tenders  and  knucks . 24 

Jersey  Pork,  butt . per  bbl.  18.50 

44  family .  4i  20.50 

Breakfast  Bacon,  rib  in . 13. 

boneless . 14: 

S.  P.  Bellies,  14-15  lbs . 12 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 21 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 

Covered  Hams,  ^-cent  extra;  Covered  Shoulder 
Picnics  and  Bacon,  y2- cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . 

44  44  12  to  14  lbs . 

44  44  14  to  16  lbs . 

44  skinbacks . 

Shield  Hams,  10  lb.  average . 


45  gal.,  1200s . per  bbl.  8.75 

45  gal.,  1000s .  44  8.50 

10-gal.  kegs,  600s .  2.90 

Sweet  Pickles,  500s  to  600s.  5  gal . per  keg  3.00 

1,000s,  5  gal .  “  4- x5 

14  2,000s,  5  gal .  “  5-25 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal . .  1.75 

Chow  and  Mixed  Pickles,  2  gal . per  pail  1.00 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  2  doz . .  .85 

No.  8,  Sweet  Gherkins,  2  doz . 87^ 

No.  8,  Sour  Mixed,  2  doz . 87^4 

No.  8,  Sour,  assorted,  2  doz . 87^4 

No.  8,  Chow-Chow,  2  doz . . . 8754 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz... . .  3-25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3.30 

Onions ,  pints ,  less  quantity .  3-3° 

Plain,  pints,  less  quantity . . .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 


••  14  . 

"  16  “  . 

“  18  “ 

**  skinbacks . 

Picnic  Hams,  5  to  6  lbs . 08 

44  6  to  8  lbs . 08 

Star  Smoked  Ox  Tongues,  long  cut . 14 

44  4  4  shortcut . 17 

Beef  Bologna . 09 

Shield  Parafined  Bologna . 08 

Berliner  Ham . xc> 

New  Orleans  Luncheon  Meat . 10 

Star  Cooked  Ox  Tongue . 30 

John  Bower  &  Co. — 

Honey-cure  brand  Hams,  skinback . 15 

large . 15 

medium  . 15 


IS 

.  !4 


.20 

.22 

IQ 


44  small 

Breakfast  Bacon . 

44  boneless 

Beef,  air-dried,  regrilar  sets . 

44  insides  and  knuckles.. 

Ham  Bologna . 

Beef  Bologna . ia 

Boiled  Hams . 24 

Beef  Tongues . per  doz.  8.00  10. oo 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  10  lbs . 

44  12  lb . 

"  14  to  16  lbs . 

“  18  lb . 

44  skinned,  18-20  lbs... 

“  boiled,  skinned,  fat¬ 
less  . 

Bacon  . 

Dried  Beef,  insides . 2C 

Beef  Tongues,  short  cut . 2c 

Winchester  brand  Hams,  skinned,  all  aver..  .1^ 

4  4  44  Picnics . 05 

*,  44  all  averages . i« 


.14 
.14 
•M 
•  H 

.15 


.26 

22 


Glass, ] 

per  case  of — 

2  doz. 

2  doz. 

1  doz. 

1  doz. 

34  doz. 

34  pts. 

pts. 

qts. 

lA  gal- 

gal. 

3-25 

5.50 

4.70 

8-35 

7.20 

Wood, 

each — 

1 -gal. 

2 -gal. 

5-gal.  10 

to  45  gals. 

kit 

kit 

kit 

per  gal. 

1 . 20 

2.30 

5-5° 

1 .00 

LARD  AND  COMPOUNDS. 

Pure,  Compour 
per  lb.  per  It 

Tierces,  about  340  lbs . iD/4  -o8j4 

Plain  tubs,  50  and  60-lb.  cans . nJ4  .08^ 

io-lb’.  tin  pails,  60  lbs . 125^ 

5-lb.  44  60  lbs . 12 yk 

3-lb.  44  60  lbs . 1234 

Armour’s — 

Shield  Pure,  60-lb.  tubs . . . 

Simon  Pure  Leaf,  3s,  5s  and  . . 

White  Cloud  Compound,  tubs . 

Vegetole,  tierces . o* 

44  tuns . 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 

4  4  44  tubs .  .ij 

41  44  3,  5  and  10  lb.  cans..  .ij 

Swift  &  Co. — 

Premium  brand,  tierces . M 

Silver  Leaf  brand,  tierces . 1 

Jewel,  compound,  tierces . oj 

Cotosuet,  tierces . 


DRESSED  MEATS. 


City  Dressed  Beef —  Per  lbi 

Choice,  native . . . . 08'  -.1 

Common . .  .06  -.0 
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Ninety-five  per  cent,  of  all 
the  pork  and  bean  eaters  bake 
their  own. 

They  think  their  own  are 
better,  and  so  they  are  better 
than  many  of  the  ready- 
packed  brands. 

But  better  than  Va<n 
Camp’s  Pork  and  Beans  ? 
Absolutely  no  ;  they  cannot 
possibly  be  as  good.  For 
very  often  they  can’t  get  as 
good  raw  materials  as  we  get 
and  they  certainly  can’t  know 
as  much  as  we  know  about 
cooking  them.  Tell  them 
this. 

These  people  are  going  to 
a  lot  of  work  and  fuss  under 
the  delusion  that  they  have  to 
to  get  good  baked  beans. 
Unanswerable  proof  to  the 
contrary  is  a  can  of  Van 
Camp’s.  Show  them  this: 

If  you  can  sell  Van 
Camp’s  Pork  and  Beans  to 
half  the  people  who  now  bake 
their  own — and  you  can  with¬ 
out  a  doubt — look  what  would 
happen  to  your  trade. 


The  Van  Gamp  Packing  Go. 

INDIANAPOLIS,  IND. 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  R8TABI.ISHMRNT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  tt  R  S  OR  HON  KY-CU  RE  BRA.NE) 

Beef,  Beef  Tongues,  vjr  A  a  j|  Pure  Kettle-rendered 

Breakfagt Bacon, etc.  JCjL  A  lVl  LARD  a  Specialty 

BOILED  HAMS  A.  IND  BEEF  TONOUES 
XXX  AND  SUPERIOR  MlNOE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


Dear  Sirs: 

When  the  storm  broke  upon  the  heads 
of  unscrupulous  manufacturers  we  rested 
secure  in  the  knowledge  that  our 
CELEBRATED  MINCE  MEAT  was  outside  the 
storm  centre.  The  wrath  of  the  Pure 
Food  officials  had  no  terrors  for  us. 

We  want  to  make  it  very  emphatic 
that  we  use  no  benzoate  of  soda  or  any 
other  chemical  preservative  forbidden 
by  law  in  the  manufacture  of  our  Mince 
Meat.  You  can  keep  on  selling  it  with¬ 
out  the  slightest  fear  of  complica¬ 
tions  . 

ATMORE  &  SON. 


ESTABLISHED  1 042 


^r.  TIPiAlBIE  JyRAIMIK  c ^ 


FIRST  PREMIUM 

AWARDED  Ot 

Centennial  International  Exposition 


This  Tells 
the  Tale 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts  ”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will .  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 
- — we  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  piofit. 


KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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Western  Dressed  Beef- 

Choice,  native  cattle . °°  _I° 

Common  to  fair . °°  -*oo 

City  Dressed  Veal — 

Prime . --12 

Good  to  choice .  -.10 

Dressed  Hogs — 

Pigs . . 

Hogs,  heavy . °9  A  * 10 

“  180  lbs . ogfi-.io 

“  160  lbs . °9fi  -IO 

“  140  lbs . 09&-.10 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good .  "• 1 1 

“  “  culls  .  -.09 

Sheep,  choice .  ’°« 

41  medium .  -.00 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 7° 

Cow  Tongues . 5° 

Calf  Heads,  scalded  . -5° 

Sweetbreads,  veal . per  pair  ,6o 

“  beef . per  doz. 

Calf  Livers .  per  lb.  .20 

Beef  Kidneys . Per  doz. 

Beef  Livers.... . ••••• 

Ox  Tails . per  doz.  .50 

Hearts,  beef. . per  lb.  .03 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 10 

“  44  western . 


-  .80 

-  -7° 

-  -75 

-  .90 
-1 .00 

-  -25 
-1 .00 

-  .06 

-  -65 

-  -05 

-  -i4 

-  .20 


.  12 
.  10 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  ^er 

Western,  young  hens,  8  to  10  lbs . 24  -.27 

u  young  toms,  15  to  17  lbs . 24  -.27 

Old  hens  and  toms . 23  -.25 

Common  to  good . 20  ”-23 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.25 

Philadelphia,  fresh  killed,  3J4  to  4  lbs. 

to  pair . .  -.25 

Philadelphia,  fresh  killed,  3  to  2V2.  lbs. 

to  pair,  fancy . 22  “-25 

Western,  4  to  4  J4  lbs.  to  pair,  fancy . 17  -•  J9 

“  3  to  2%  lbs.  to  pair,  fancy . 17  -.19 

t(  fair  to  good . >4  “^S 

Fowls — 

Western,  fancy . *5  “• 

Heavy  Roasters,  4  to  5  lbs . 18  -.20 

Fair  to  good  . " 

Old  cocks . . . 10  “-11 

Western  capons,  fancy . 

small . . 

Squabs—  Per  doz. 

Prime,  large,  fancy .  3.00-3.  5° 

Mixed, .  2.50-3.00 

Dark .  1  25-1.50 


LIVE  POULTRY. 

Per  lb. 

spring  Chickens,  nearby,  \l/2  to  2  lbs . 14  -.15 

Large  Springers . 14  *5 

Fowls . 131A~-  i4/^ 

Roosters . 10  -.10% 

Ducks . n  -.13 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 


Small,  or  ioc.  size,  2  doz . 

.90 

1  doz . 

a 

.90 

Large,  or  25c.  size,  1  doz . 

a 

1 . 80 

i-lb.  cans,  1  doz . 

4-50 

5-lb.  cans,  y2  doz . 

n 

10.00 

SAUER  KRAUT. 

Extra  quality,  50-gal.  tierces .  8.00 

“  15-gal.  kegs .  2 

Victory,  extra  fancy,  No.  3,  2  doz . per  doz. 

Spring  Garden,  fancy,  No.  3,  2  doz....  “ 

Compass,  No.  3,  cans,  2  doz . 

Casks,  50  gals.,  long  cut .  6 

Bbls.,  30  gals.,  long  cut .  5 


75 

82*4 

80 

6y% 

75 

65 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  y2  lb . 95 

Round  conical,  with  key,  No.  1,  1  doz .  2.35 

“  No.  2,  1  doz .  4.20 

“  No.  3,  y2  doz .  6.30 

“  “  No.  4,  y2  doz .  8.15 

P.  P.  Sauce,  No.  1,  2  doz .  1.50 
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Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.00 

No.  1,  cans,  1  doz.*....,. .  2.25 

No.  2,  cans,  1  doz .  4.00 

No.  3,  cans,  y2  doz . .  3-25 

No.  4,  cans,  l/2  doz .  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies—  Per  doz. 

No.  32,  jars . 97/4 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . ! .  88 

Schimmel’s,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 72/4 

44  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 13/4 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . °6l/i 

44  4/4-lb.  toy  pails,  y2  doz .  4.10 

Fruit  Butters—  Per  doz. 


.98 


.08 

•o  jYat 

.06 

•°7# 

.07 


Apple,  No.  32,  jars 

“  Southwark,  No.  3,  tins .  1.00 

tl  No.  5,  toy  pails .  2.70 

“  30-lb.  pails . per  pail  0 

“  20  lb.  crocks . per  lb. 

44  Schimmel’s,  30-lb.  pails .  “ 

Prune,  30-lb.  pails . . .  “ 

Peach,  30  lb.  pails .  “ 

Jams — 

Schimmel’s,  pure,  jars,  2  doz .  1 . 70 

Southwark,  assorted,  jars,  2  doz . . . 93 

Orange  Marmalade — 

Hartley’s,  imported .  1.80 

Schimmel's,  pufe .  1.65 

Warrock’s  Guava  Jelly — 
i-lb.  tumblers . . 

34-lb.  “  . 

Curtice  Bros.  Preserves — 

Cherries,  jars .  4  85 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4.60 

Apricots,  peeled,  jars 


4.00 

2.25 


4.85 


Pineapple,  jars .  4.60 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 


5c.  sz. 

IOC. sz. 

25c.  sz, 

.85 

i-95 

•  -45 

.85 

i-95 

.  .40 

•85 

i-95 

•  -45 

•85 

j.95 

•85 

i-95 

•  -45 

.85 

1  -55 

.85 

1.95 

•  -45 

■85 

1  -95 

•  -45 

.85 

i-95 

•  -45 

•85 

i-95 

•  -45 

.85 

1.95 

•  -45 

.85 

1.95 

■  -45 

•85 

i-95 

•  -45 

.85 

1.95 

•  -45 

•85 

'•95 

•  -45 

.85 

1.95 

•  -45 

•  85 

1.95 

•85 

1.95 

•  -45 

•85 

per  doz. 

I  .20 

.90 


•°7 

.06 


2.40 

2.60 

2.80 


1 .90 
.06 


Essence  Peppermint . 

Castor  Oil . 45 

Sweet  Oil . 

Spirits  Nitre . 45 

Spirits  Camphor . 

Spirits  Painters’  Commercial... 

Paregoric . 45 

Glycerine . 45 

Syrup  Squills . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . 45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 45 

Machine  Oil . 45 

Laudanum,  15c.  size . 

“  25c.  size . 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . . . . . per  lb.  .03 

Beef  Capsules,  Anker's .  3.00 

Borax,  powdered,  bulk . per  lb. 

lump,  bulk .  •* 

“  20  Mule-Team,  pure,  24  1  lb. ..per  case 

“  “  “  48  34  lb..  “ 

“  "  “  96  Va  lb..  “ 

Butter  Color,  W.  &  R . per  doz. 

Bull’s  Cough  Syrup .  “ 

Bluestone,  bulk . per  lb. 

Copperas .  . . .  " 

Camphor,  gum,  i-oz.  blocks .  t( 

“  flakes,  250-lb.  bbls .  “ 

*‘  44  less  quantity .  44 

**  Tar  Balls,  250-lb.  bbls .  “ 

44  44  less  quantity .  “ 

Castoria,  Fletcher’s . per  doz. 

“  Pitcher’s . “ 

Carbonate  of  Ammonia . per  lb. 

Epsom  Salts .  “ 

Glauber  Salts .  " 

Glue,  ordinary .  “ 

“  white .  “ 

Gum  Arabic .  “ 

Haarlem  Oil . per  doz. 

Husband’s  Magnesia .  '* 

Jamaica  Ginger,  Hires’,  flasks .  l< 

Licorice,  P.  &  S.,  5c.  stick,  imported,  ** 

“  M.  &  R.,  5-lb.  boxes . per  lb. 

44  44  lozenges,  5-lb.  boxes  44 

44  4s,  6s,  8s,  12s,  16s,  5-lb.  boxes  “ 

**  root .  “ 

25-lb.  cans . per  100  lbs. 

50-lb.  cans .  “ 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz. 

“  “  ioc.  size ...  “ 

Paris  Green,  100-125-lb.  kegs . per  lb. 

**  y-\b.  packages .  “ 

41  J4-Ib.  packages .  44 

44  1 -lb.  packages .  “ 

Rosin . . .  " 

Roach  Powder,  Omega,  4-oz.  cans . 80 

44  “  . per  gross  9.00 

Roachsault,  ioc.  size .  per  doz 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb 

**  granulated,  about  100-lb.  kegs  “ 

Sulphur,  flour,  175-lb  bbls . per  100  lbs 

“  100-lb.  bags .  2.35 

44  less  quantity . per  lb.  .03^4 

Venetian  Red... .  “  .01 

Whiting .  41  .02 


.60 

.02% 

■°3K 
.02  y% 

•°3 

2.80 

.85 


.01% 
.01 14 

•°9  % 


■50 

•35 

2.85 

.90 

.36 

•23 

•27 

•24 


Putty, 


1.60 

i-55 

■35 

•75 

•24^4 

•29 

.28 

•27. 

03^4 


.80 

•°6K 

.06^4 

2.55 
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Go  ff’s —  Per  doz. 

Cough  Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  1.20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  ioc.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . 40 

No.  IO . „ .  .  nc 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine . 80 

Quinine  Capsules . 75 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbine .  18.00 

’*  Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans .  6.00 

“  large  cans .  16.00 

Young's  Kidney  and  Nerve  Powders .  2.00 

“  Fattening  and  Condition  Drops .  4.00 

(t  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Druggists’  Sundries. 


Acid  Phosphate,  Horsford’s . 

4-  T5 

Bath  Brick,  box  25  bricks . 

.60 

Sealing  Wax . 

•°3 

Silver  Sand . 

1.25 

Tar,  pints . 

•75 

“  quarts . 

1 .00 

“  gallons . 

•30 

“  y2  bbis . 

.  (i 

3-50 

“  kbls . 

.  t( 

6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size... 

McCord’s  Magic  Medicine,  25c.  size . 

50c.  size . 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size 

50c.  size 

McCormick’s  Watermelon  Syrup,  50c.  size.. 
Reliable  Brand  Headache  Powders, ioc.  size 


3-75 

2.00 

2.00 

4.00 

2.00 

4.00 

4.00 

•75 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  /oc.  size . 90 

25c.  size . 2.00 

35  c.  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 

Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size 
15c.  size 
25c.  size 

Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 

No.  2,  Vanilla  and  Rose  . . 

No.  2,  Lemon  and  assorted . 

No.  4,  14  **  . 

No.  4,  Vanilla .  2.25 

Assorted  cases.  Nos.  1  and  2 .  ...  10.80 

.80 


.85 

i-75 

2.00 


•45 

.90 

.85 

2.00 


“  Nos.  1,  2 

and  4 

Bulk. 

pts. 

qts. 

l/2  gals. 

XXX  Vanilla . 

1.50 

3.00 

6.00 

XX  Vanilla . 

1.25 

2.50 

5.00 

X  Vanilla . . 

1 .00 

2.00 

4.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 
Celery . 

1 .00 

I.60 

3.00 

Peach,  Rose,  Apricot, 
Violet . 

1.50 

2-75 

5-5o 

12.00 

10.00 

8.00 


6.00 


2.25  4.00 


7-50 
7.00 
Per  doz. 


Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  F ruit .  1.25 

Tea . 

Kitchen  Queen — 

Extract  Vanilla,  No.  25 .  2.00 

44  No.  2X . 80 

“  No.  X . 45 

Extract  Lemon,  No.  25 .  .  1 . 75 

'*  No.  2X . 80 

“  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla .  1.75 

“  Lemon .  T.75 

Select  Vanilla . 85 

“  Lemon  . 85 

“  assorted . 85 

“  small  size . , . 45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair's  Liquid  Rennet .  1 . 10 

“  Rennet  '1  ablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1.50 

Hanson’s  Junket  Tablets,  3  doz . 73 

Union  Tablets,  3  doz . 45 


CIDER. 

Corson’s—  Per  gal. 

Barrels . 14 

y2  barrels . 16 

Kegs  . 19 

Bottled  Cider—  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  qts .  3.50 

tf  “  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  “  2  doz. .pts .  4.25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  **  2  doz.  pts .  4. 25 
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CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2.7* 

“  boxes,  20  packages . 51 

Gee  Whizz,  72  packs . 4- 

Fleer’s  Chiclets,  3  lbs.,  bulk .  i.2j 

Spearmint,  20  packs,  100  pieces . 5' 


RICE. 


Per 


Extra  Fancy  Head,  XXXX,  100-lb.  bags 

Fancy  Head,  100-lb.  bags . .  .o( 

Extra  choice,  100-lb.  bags . 

Choice,  100-lb.  bags.., . 

Prime,  100-lb.  bags . 

Japan,  fancy,  100-lb.  bags . 

“  choice,  100-lb.  bags . 

Java,  fancy,  polished,  100-lb.  bags . 

B.  Fischer  &  Co. — 


Fischer's  Choicest  Head,  i-lb.  bags . 

Queen  Quality,  ex.  fancy  head,  i-lb.  bags.. 

“  3-lb. 

“  “  5*- lb.  “ 

Coronet,  choice  head,  1  lb.  bags . 

44  3-lb.  bags . 

Imperial,  choice,  Dom.  Japan,  i-lb.  bags.. 
“  14  “  3-lb. 

“  “  “  5-lb. 

Extra  fancy  head,  XXXX.  100-ib.  bags... 

Fancy  head,  100  lb.  bags . 

Choice  head,  100  lb.  bags . 

Fancy  Jav  »  head,  100-lb.  bags . 

Fxtra  fancy,  Patna,  100-lb.  bags . 

Siam,  Patna  style,  100-lb.  bags . 

Choice  broken,  100-lb.  bags . 

Extra  fancy  Japans,  100-lb.  bags . 

New  crop  choice  Japans,  100-lb.  bags . 


.or 

.o( 

.ot 


.of 


.of 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  2.5c 

60  5-lb.  bags . ' .  4.0c 

il  22  14  lb.  bags .  3.7  = 

30  10-lb.  bags .  3*75 

115  2^-lb.  bags .  4.0c 

Irish  Linen,  250-lb.  bags .  2.5c 

if  56-lb.  bags . 6  = 

l<  28-lb.  bags.. . 35 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb  bags,  in  bbls . per  bbl.  3.0c 

Pretzel,  280-lb.  bbls . 2.4c 

"  1 80-lb.  sacks .  1.55 

Cheese,  280-lb.  bbls .  2.4c 

Packing,  70-lb.  cotton  bags . 4c 

“  140-lb.  cotton  bags . 7  = 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2.2c 

New  Ivory,  24  large  cartons  to  case .  1.5c 

Agricultural,  200-lb.  burlaps .  *  .6c 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  2.6c 

Le»s  than  5  bbls.  the  list  net:  5  to  9  bbls.  ,  5  percei 
discount;  10  bbls.  or  more,  7*4  Per  cent,  discount  m 
be  allowed. 


SALAD  DRESSING. 

Per  dc 

Campbell’s,  small,  patent  cap,  2  doz . 87 

Durkee’s,  large,  1  doz  .  4.0c 

“  small,  2  do*, .  2.4a 

Schimmel’s,  small,  2  doz . 87 

My  Wife’s,  large,  1  doz .  2.3c 

small,  2  doz .  1.45 

Snider’s,  pts.,  1  doz .  2.3c: 


SAL  SODA. 

Bbls.,  375  lbs . per  100  .65 

Kegs,  170  lbs . per  100  .82 

60-lb.  boxes,  bulk  or  granulated .  6z 
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Bad  Silver  Polish  Can  Do  You  Harm 

Do  you  keep  in  mind  the  fact  that  more  care  should  be  taken  in  selling  silver  polish 
than  in  selling  lots  of  other  things  ? 

Why  ?  Because  nothing  shows  its  inferiority  quicker  and  more  offensively  than  poor 
silver  polish.  In  two  ways  :  By  not  polishing,  and  by  scratching.  The  result  is  a  deep-seated 
resentment  against  you  that  will  cost  you  dear. 

There’s  nothing  to  explain  or  argue  for  or  be  uncertain  about  in  Electro-Silicon. 

It  has  made  its  reputation  as  a  metal  polish  both  in  this  country  and  in  Europe. 

The  quickest,  smoothest,  brightest  silver  polish  made  is  that  in  the  yellow  box  with 
the  woman  in  red  on  the  lid. 

THE  ELECTRO-SILICON  CO.,  Proprietors,  NEW  YORK,  N.  Y. 


wThe  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 


The  LATEST 

‘'Enterprise”  Electric  Mill 

New  ideas  applied  to  rapid  grinding  of  coffee  by  electric  power  make  these 
new  “Enterprise”  Pedestal  Mills  by  far  the  best  on  the  market  to-day.  They  are 
Direct  Connected.  They  lose  no  power  in  transmission.  The  grinders  are  on 
the  motor  shaft.  The  double  Mill  shown  here,  No.  ^>852,  is  for  alternating  cur¬ 
rent  ;  can  also  be  furnished  for  direct  current.  One  Mill  is  fitted  with  tooth 
gripders  which  cut  the  coffee,  the  other  Mill  fitted  with  ribbed  grinders  for 
pulverizing.  Each  hopper  holds  six  pounds.  The  Mill  will  granulate  3  pounds 
of  coffee  per  minute ;  and  pulverize  pound  per  minute.  The  cans  or  re¬ 
ceivers  are  enclosed  as  a  protection  against  dust.  The  Mill  is  self-cleaning. 
This  compact,  graceful  1  H.  P.  Mill  is  already  in  great  demand.  We  invite 
correspondence  and  will  send  facts,  illustrations  and  prices  of  our  45  sizes  and 
styles  of  Rapid  Grinding  and  Pulverizing  Mills  on  request. 

We  supply  grocers  also  with  Meat  and  Food  Choppers,  Self-Measuring 
Pumps  and  Faucets,  Smoked  Beef  Shavers  and  other  “Enterprise”  Spec¬ 
ialties.  You  should  have  our  latest  catalogue.  If  you  haven’t  it,  write. 

The  Enterprise  Manufacturing  Co.  of  Pa.  Philadelphia,  u.  s.  a. 


21  Murray  Street,  New  York 


438  Market  Street,  San  Francisco 
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SAUCES. 

T  a  T >  •  Per  doZ. 

Lea  &  Perrins  — 

Worestershire,  large .  '  *r_ 

“  middle .  4-5© 

li  small .  2.50 

Snider’s— 

Chili,  No.  16,  . .  ^*35 

**  No.  8,  2  doz . 

Ovster  Cocktail,  No.  16,  2  doz .  2-35 

No.  8,  2  doz .  1  •  4° 

Worcester,  Campbell’s,  No.  8,  2  doz .  7 

North  of  England,  No.  8,  2  doz . 02/2 

Chef,  2  doz .  . ^5 


SEEDS. 

Per  lb. 

Canary  . 

“  bush.  60-lb .  2.25 

Caraway . 12 

Celery .  ® 

Coriander,  bleached . °5 

“  bush  40  lb .  1  •**?,, 

Mustard,  Brown . 

Mustard,  Yellow . 06 

Rape...... . 

“  bush .  2 '5° 

Poppy,  per  lb . IO, , 

Sunflower,  per  lb . °\/2 


SODA. 

Bi-Carb.,  112  lbs.,  kegs . keg 

Bi-Carb.,  bulk,  less  quantity . per  lb. 

Babbitt's  Soda,  tf-lb.  pkgs.,  25  lbs .  “ 

Arm  &  Hammer  bd.,  ^s,  36  lbs .  ‘ 

•  •  “  “  lbs.,  36  lbs . 

•<  “  “  v,  y2, 36  lbs .  " 

Saleratus,  Babbitt’s  bd.,  fis,  25-tb.  bxs.  “ 


1-75 

.0254 

0554 

■°5% 

•  °4% 

■°5lA 

■°5l/2 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  1  doz  .  1.5° 

Hires'  Root  Beer,  Carbonated,  2  doz . 87% 

Hires’  Ginger  Ale,  Carbonated,  2  doz . 8754 

Welch’s  Grape  Juice,  case  quarts,  1  doz .  4  -5° 

“  “  pints,  2  doz .  4.73 

*■  “  “  }4-pints,  3  doz .  4.25 

“  “  3-ounce,  8  doz .  6.00 

“  “  “  J4-gallons,i  doz....  8.00 

“  “  “  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co.—  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  y  gross . . .  2.50 

Bon  Ami,  10-cent  size . 54  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

“  “  “  3  doz . per  doz.  1.45 

“  “  small . per  gross  7.00 

“  “  “  per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 


SOAP — Laundry. 


Bars. 

Acme . . 

Acorn . 120 

Ark . ; . 100 

American .  72 

Bee . 100 

Best,  Babbitt .  100 

Babbitt's  New  York  City .  60 

Big  Master .  70 

Brown .  60 

Borax,  Dreydoppel .  40 

Pearl,  Young  &  Co .  40 

Day  &  Frick,  Novelty .  40 

Handsome .  60 

Eavenson,  large . 100 

44  small . 100 

Kirkman's . 100 

Red  Seal . 100 

Swift’s . 100 

Climax . 100 

Circus . 100 

Cotton  Oil,  White . 100 

Coal  Oil  Johnny . 100 

Cygnet . 100 

Dobbins*  Electric . 100 

Dewey . 100 

Fairy .  100 

Fels-Naptha . 100 

Five  case  lots  freight  prepaid . 100 

Good  Morning . 100 

Glycerine  Tar . 100 

Gloss . 100 
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Grand  Pa’s,  large .  5° 

“  100 

Ivory . 100 

“  small . ico 

Lenox . 1°° 

Life  Buoy .  5° 


Lautz's  Naptha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

“  5  cent  size .  100 

“  toilet  size . 100 

Master . 100 

Mayer's . 100 

“  50 

Miller’s  Naptha . 100 

Naptha,  Swift's . 100 

“  P.&G . 100 

Octagon . 100 

Old  Mill . 100 

Ozone . 100 

Oleine,  Conway’s .  60 

“  Golden .  60 

“  Eavenson’s .  60 

“  Kirk's . . .  60 

“  Philadelphia,  60  blocks . 

“  “  72  “  , 

"  Pennsylvania .  00 

“  Procter  &  Gamble .  bo 

“  Young’s  Best .  bo 

Pride,  Swift's .  100 

Polo .  120 

Quaker  City,  boxes . 100 

i(  tubs . iS° 

Sunlight,  oval . 100 

“  twin  bars . 100 

Santa  Claus . 100 

Saratoga . 120 

Star.. . a . 100 

Sunny  Monday . 100 

White  Cloud . 100 

Wool  Soap,  large . 100 

14  small . 100 


3-*5 
3.80 
7.00 
4.00 
3.00 
1  95 
,90 
80 


3 
3 

3.00 

5.80 
4.00 
4.00 

3*  25 

3.80 
1.90 
3-75 
3-75 
3-85 
3-9° 
3-30 
3-75 
2.50 
2.55 
2.35 
2.07% 
2.60 

2.60 

1.60 


3.00 

2.80 


3-75 

2- 45 
2.90 
4.60 

3- 85 
3-95 
3. 10 

2- 45 
3.00 
4.00 

3- 85 
6.75 
4.00 
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.11 

.28 

•17 


.16 


•23 

.14 


Toilet  Soaps. 


Buttermilk  Cosmo . gross 

“  41  . ...doz. 


“  Swift's . . . gross 

Castile,  imported,  Conti . lb. 

"  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis .  “ 

14  doz. 

Hearts  and  Flowers . gross 

Maxine  Elliott .  “ 

Oatmeal,  3  cakes  in  box .  “ 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  1/ -lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  gross . gross 

'*  Swift’s .  “ 

“  Armour’s . 


6.60 

.60 

4-05  , 

•13^ 

.11% 

.70 

4.40 

4-50 

•45 

10.25 

8.10 

3-25 


.09 

.40 

i-75 

3- 25 

4- 05 
3-50 


Scouring  Soap. 

Day  &  Frick's  Flint,  36  bars .  1.24 

Young's,  48  bars .  1.80 

Brooks' Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  2.25 

“  Hand,  36  bar* .  2.25 

Wrigley's,  100  bars . . .  3-75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. . .  2 . 35 


Less 
than 
5  bxs. 
3-25 

2- 45 

1- 75 

2.80 

3- 9° 
3-45 

3- 5 
2.80 
2.40 
2.60 
2.80 
2.80 
2.60 

4- 75 
3-75 
3-75 

3.80 
4.00 
2.10 
3-25 

5.80 

3-57'A 

4.00 

4.25 

2- 15 
4.00 
4.00 

3- 95 
3.85 

3-75 

3-25 


SPECIALTIES. 

Anker’s  Bouillon  Capsules .  3 .00 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. — 


5-cent  tins,  2  and  4  doz . 

•45 

Dime  size,  2  and  4  doz . . 

,(< 

•85 

^-lb.  net,  tins,  2  and  4  doz . 

a 

1 .00 

14-lb.  net,  tins,  2  doz . 

1.90 

i-lb.  net,  tins,  1  doz . . 

3-7° 

6  lb.  cans,  full  weight . 

.23 

10  lb.  cans,  full  weight . 

.22 

Coleman's  Mustard,  D.  S.  F. — 
i-lb.  tins . . 

5-4° 

^-lb.  “  ... 

/8-lb.  “  ... 
18-  b.  kegs.. 


2.70 

I-45 

.90 

•43 


■23 

.  18 


Pepper —  Bbls. 

Black,  High  Grade . 14 

Black,  Low  Grade . 10 

White,  High  Grade . 

White,  Low  Grade . 

Red,  High  Grade . 

Red,  Low  Grade....  . 

Cinnamon — 

High  Grade . 22 

Low  Grade . *3 

Cloves — 

High  Grade . 22 

Low  Grade . 17 

Allspice — 

High  Grade . 

Ginger — 

High  Grade . 2554 

Low  Grade . 12 

Mace — 

High  Grade . 

Nutmegs — 

High  Grade . 

Mustard — 

Yellow,  High  Grade . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14 

McCormick  &  Co. — 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . l/s-\b.  cartons 

i^-lb.  cartons 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice, }4-lb.  cartoris 
i^-lb.  cartons 

Bee  Brand,  in  canisters,  above  assortment. 

No.  45  size 
No.  90  size 


Boxes.  Cans. 

15  .17 


•13 

•30 

.19 

•23 

.18 


•25 

.  16 


.25 

.  20 


12^  -1 4 'A 


26%  .28 % 

•3  IS 


•75 


•77 


.30 


•32 


•IS 

•15 


.22 
•17 
•17 
Per  doz. 
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Electric  Paste,  *4-gross  boxes .  4. 

Magic  Paste,  */■ -gross  boxes .  4. 

Parlor  Pride,  large  size . per  doz. 

“  “  . per  gross  10 

“  small  size . per  doz. 

Climax  Enamel,  -gross . per  gross 

Black  Jack,  ^ -gross .  “ 

Rising  Sun . “ 

Sun  Paste,  5-cent  size .  44 

“  10-cent  size .  44 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  ^-gross .  1 

Per  box  of  gross .  2 

14  dozen  to  gross .  5 

10-cent  size,  No.  10,  per  box  of  ^ -gross .  2 

Per  box  of  J^-gross .  4 

Per  gross .  9 

F.  F.  Dailey  Co.— 

2-in-i,  smaller  size . ..per  doz. 

2-in-i,  large  size .  “  1 


Mustard — Prepared. 

Per  doz. 

Campbell’s,  jar,  2  doz . 87 

Gulden’s,  No.  6,  with  spoon,  2  doz . 95 

“  20,  “  “  . . . 88 

Beer  Mug,  fancy,  large  size,  2  doz . 65 

Lemonade  Glass,  tall,  2  doz . 75 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . 90 

Milk  Jar,  glass  top,  2  doz . 85 

Water  Tumblers,  glass,  No.  10,  4  doz . 42  K 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 07J4 

Allspice . 06 

Cloves . 13 

Mace . 48 

Nutmegs,  large . 16 

,l  medium .  -12^ 

Cinnamon  Bark,  Canton . 12 

44  Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


Soap  Powder. 

Per  case 

Pearline,  36  packages .  2.70 

“  72  lt  .  2.70 

“  100  “  .  2.65 

Soapine,  No.  7,  100  packs . 2.37J4 

**  No.  12,  100  **  .  3*9° 

No.  17,  36  “  .  2.4254 

Babbitt's  1776  Powder,  100  6-oz .  2.25 

Finola,  100  packages .  3.25 

Gold  Dust,  Fairbank's,  100  12-oz.  packages....  4.00 
“  “  244-lb.  “  ....  4-50 

Naptha  Borax,  100  packages,  large .  4.75 

“  100  5-cent  packages .  3-75 

Kirkoline,  white,  24  large  packs .  3.55 

44  “  100  12-oz.  packages .  3*35 

Young's  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

“  “  50  2s .  4.00 

“  44  100  is .  4  00 

Nine  O'clock  Tea,  100  packages .  3.15 

I-V  Washing  Tablets,  3  doz . per  doz.  .  43 

Swift's  Washing  Powder,  100  is .  3.85 

“  “  244s .  3.85 

Penny  wash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine.  100  packages .  3.75 

Old  Dutch  Cleanser,  48  packages .  3.25 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  i .  80 

“  36 10-cent  “  .  “  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 07^ 

“  20-lb:,  “  07  y2 

Niagara,  40  lb.,  “  05 

Cream,  48-lb,,  "  3-45 

Kingsford’s,  40  lb.,  “  . 07^ 

“  20-lb.,  “  . 0754 

Rex,  40  lb.,  1  lb.  packages . 04 


LAUNDRY  STARCH. 


Gilbert’s  Laundry,  40-lb  boxes . 

44  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs. 

“  Linen  Gloss,  3-lb. 'cartons . 

Kingsford's,  Pure,  3-lb.  cartons . 

44  Pure  Gloss,  40  i-lb.  packages . 

“  Silver  Gloss,  12  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

11  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs. 

Niagara,  laundry,  50  lb.  bulk . 

“  i-lb.  packages,  48  lbs . 

**  3-lb.  cartons,  48  lbs . 

14  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

64  5-cent  **  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starch  Polish,  20  cakes . per  box 

Rex  Gloss,  50  lb.  bulk . 


.04 

.06 


.05 

.06^ 

.06% 

•07^8 

•°6K 

•°71A 

.08% 

.04 

•05 

•05 

.06 

4-30 


5.00 

2.50 


SUNDRIES. 

Bird  Food — 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs .  “ 

McAllister,  36  packs .  “ 

Rosensteins,  i-lb.  pkgs.,  2  doz . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz.  ..per  doz. 

Red,  quarts,  3  doz .  " 

Silver,  pints,  3  doz .  “ 

“  quarts,  3  doz .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

f<  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz .  “ 

Paist's  Glue,  1  doz .  " 

Carpet  Tacks,  Wooden  Keg,  ^-gro*s  case, 

assorted,  6,  8,  10  s . per  case 

Carpet  Tacks,  silver  Steel,  4-oz . per  doz. 

6-oz .  • 

8-oz .  “ 

IO-OZ .  “ 

12-OZ .  “ 

Matting  Tacks — 

No.  10,  steel . per  doz. 

No.  11,  “  .  “ 

No.  12,  “ 

G.  B.  Weiss  &  Son — 

Sole  leather.  No.  . . 

“  No.  2 . 

“  No.  3 . . . 

Cut  Sole  Leather,  cut  into  taps,  6  ins.  high... 

5K  “ 


.08 

•50 

•°3K 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  J^-gross .  4.00 

“  “  large,  “  .  7.00 

“  Liquid,  large,  “  .  6.65 

“  **  small,  “  .  4.90 


5 

4 

3  V2 
3 


Fly  Ribbon . per  gross 

Ely  Paper,  Tanglefoot . per  case 

“  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

“  '*  10  cartons . .  ** 

Wax,  White  and  Yellow.... . per  lb. 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb. 

li  41  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  * 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  ** 
Fine  Hemp  Twine,  8  ball*  to  lb.  in  5-lb. 

bunches . .  u 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . . . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  ** 

Best  Jute  Plow  Line,  8  yds.  to  lb. .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

“  108  ft.  to  hank .  “ 


SYRUP  AND  MOLASSES. 
N.  0.  Molasses. 

Extra  Fancy,  No.  668 . . 

“  No.  707 . 

Fancy,  No.  670 . . . 

Strictly  Choice,  No.  675 . 

Choice,  No.  664 . 

Good,  No.  679 . 

Cane  Juice,  No.  683 . . . 

BlackStrap . 

B.  H.  F.,  Horse  Food  Molasses . 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 

Gold  Mine,  in  bbls . 

Fancy,  No.  104.. 

Fancy 
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No  Loss  on  Loose  Goods 


(f  Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 


Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA. - 


FULTON  &  WALKER  CO. 


Strong, 

Easy- 

Running, 

Finest 

Steel  Tires, 

Wheels 

Second- 

Growth 

Hickory 


Losing  Your  Weights? 


Greatest 
Improvement 
in  Rapid 
W  eighing 


Does  away  with  weights  absolutely.*5*  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  Weighing  capacity  of  sixteen  pounds. 


HENRY  TROEMNER,  911  Arch  St.,  Philadelphia,  Pa.,  D.  S.  A. 
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Porto  Rico  Molasses. 

Extra  Fancy  Ponce.  No.  714,  new  crop . 42 

West  India,  choice,  No.  645 . 29 

West  India,  choice,  No.  510,  compound. . 25 

Porto  Kico,  No.  668 . 15 

Glucose. 

Three  A.  for  confectionery .  3.00 

Five  A,  for  confectionery .  3.10 


honey. 


Domestic,  barrels . 

.69 

Selser's,  lunch  bottles,  2 

doz . 

. per  doz. 

•95 

Selser’s,  medium  bottles 

2  doz... 

“ 

i-35 

Schimmel’s  io-oz.  bottles,  2  doz. 

in  case . 

i*45 

“  6-oz.  “ 

“ 

u  . 

•95 

White  Clover,  tumblers, 

2  doz.... 

.90 

REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club  Mason's  Quart  Jars —  Per  doz. 

4  doz.  in  barrel . 92 y2 

1  doz.  in  case . 95 

Lyle's  Imported,  No.  2  cans,  2  doz .  1.82^ 

Globe,  No.  2J4  tins,  2  doz .  1.15 

Globe,  No.  5  tins,  1  doz .  2.30 

Banner,  in  jars,  compound .  1.05 

White  Clover,  in  jars,  compound .  1 .00 

Purina  Pancake  Syrup,  36  pts . .  2.25 

“  “  24  qts  .  4.00 

i2l/2  gals .  7.00 

“  "  6  gals .  12.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz .  “  2.30 

Karo,  50-cent  size,  l/2  doz .  “  2.30 

MAPLE  SYRUP. 

Towle’s  Log  Cabin  “Camp”  Syrup —  Per  doz. 

Gal.  cans,  6  in  case .  13*50 

££-gal.  cans,  12  in  case .  .  7.25 

Qt.  cans,  24  in  case .  4.12^ 

Pt.  cans,  24  in  case .  2.50 

Qt.  bottles,  12  in  case .  4.50 

Pt.  bottles,  24  in  case .  2.75 

Jacket  cans . per  gal.  1.00 
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Golden  Tree .  2.25 

“  medium .  1.45 

“  small  . 92^ 

Vermont,  gal.  tins . per  gal.  1.25 

“  /-2-gal*  tins .  7.75 

Hazen’s,  qt.  bottles .  4*°o 

“  pt.  bottles .  2.40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

Little  Gem,  parlor,  2  string .  2.40 

N  U,  No  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles. .  2.75 

Parlor,  No.  3.  2  tie .  1.85 

Toy . 90 

Whisks,  2  sewed . .90 

Stable,  rattan  centre,  2  tie . 3.50 

3  tie .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

118,  “  single,  protector .  3.00 

57,  Peerless,  double .  3*65 

no,  “  single,  spring  protector .  3.30 

80,  Seal  Globe,  double,  swing  protector .  3. 10 

100,  Northern  Queen,  single,  protector .  3.00 

175,  Glass .  3.30 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board .  1.35 

142,  Celery  City . 2.75 

Buckets. 

Per  doz. 

O.  G.,  2  electric  hoops .  1 . 75 

“  3  electric  hoops .  1.90 

Clear,  2  hoops .  1.65 

\  “  3  hoops .  1.75 

Electric  Cedar,  2  hoops .  2.40 

3  hoops .  2.60 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  1.85 

14  Qt .  2.00 
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Butter  Dishes. 

No.  Per  M 

i,  Solid  oval . 90 

2»  “  1.25 

3>  “  1.50 

5>  .  2.00 

i,  Wire  ends . . 

2»  “  1.20 

3>  “  1.40 

5.  “  1.80 

Picnic  Plates,  8  in .  2.10 

9  & .  2 .35 

Crates  contain  250  each. 

Clothes  Pins. 

Per  box. 

5  gross . 44 

Egg  Crates. 

Perfection .  1.00 

‘V  10  sets  fillers .  2.35 

Standard,  12  sets  fillers .  1  50 

Star  Egg  Carriers,  2  doz . per  doz.  2.05^ 

“  Trays,  1  M . per  M  2.75* 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

22,  White  corner . ; . 70 

23,  Medium  size .  ... . 80 

27,  Large  .  1.00 

13,  Marble,  medium  size....;* . 90 

00,  White . 45 

Handy  House .  . 42 

Stove  Brushes. 

No.  Per  doz. 

3,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1 . 75 

1,  Grey  fibre,  strap  handle .  1.20 

2,  “  “  .  1.65 

6,  Extra  quality,  all  hair .  2.75 

Shoe  Brushes. 

No.  Per  doz. 

o,  Mexidan  Fibre . 90 

1,  4f  large .  1.30 

4,  Bristle  outside .  1.65 

5,  All  bristle .  1 . 75 

16X,  All  bristle,  extra  value..* .  2.15 

18,  All  bristle,  spotted  white .  2.80 


No. 

6,6 

7,  7 

8,  8 
6,  5 
8,  6 

10,  7 
12,  8 
6,  5 
8,  6 


in 


in. , 


10,  7 
12,  8 
6,  5 
8,  6 
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Whitewash  Brushes. 

,  White  tampico . 


Pei 


in., 

in., 

in., 

in., 

in., 

in.. 


Family,  extra  heavy.. 


A.,  hair  bristle .  1 


Ideal,  all  bristle,  3  row .  1 

3  row .  2 


Dust  Brushes. 


Pe 


No. 

7X,  Fibre,  wire  drawn . . . 

21,  All  hair,  wire  drawn .  2 

28,  White,  wire  drawn .  2 

1,  7  in.,  All  hair,  flat  end .  2 

22,  7  in..  Mixed,  round  end .  2 

11X,  7  in.,  All  hair,  round  end .  2 


TOBACCOS— Plug. 


Battle  Ax . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar . 

Newsboy . 

Old  Honesty . 

Piper  Heidsick... 

Spear  Head . 

Standard  Navy.. 

Toddy . 

Vinco . 

Town  Talk . . 


SMOKING  TOBACCO. 


Briar  Pipe . . 

Duke’s  Mixture . 

Greenback . 

Green  Turtle . 

G.  &  A.  Navy,  3 y2  oz.. 

Honest . 

Polar  Bear . 

Ripple . 

Sensation . 

Wild  Rose . 


YEAST  CAKES. 

Compressed  . per  doz. 

Magic,  1  y2  doz.  packages . per  box 

Yeast  Foam,  il/2  doz . ...  “ 


Make  a  Specialty  of 
Private  Estate  Coffee 


IMEnmiYTHE  BEST  TO  fl*  [II  UK  MET  S 
MASTED  BVAPHBCESS  [HAT  FBESEBYtS  UTERfECIW  UMUSQ)  i 

^PRIVATE! 
[STATE! 


COFFEE 


j  »vrrbty  |j 

-  FA.CAUCH0IS&C0:  THE  FULTON  MILLS  ^  t-ti 
, 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  one  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 


F.  fl.  CAUCHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street,  NEW  YORK 


Philadelphia  Branch,  139  S.  Front  Street 


r 

Selected  white  Rice 


POPPING  CORN 


C/S  50/10  oz.  Pkgs. 
C/S  100/10  oz.  Pkgs. 
C/S  24/20  oz.  Pkgs. 
C/S  48/20  oz.  Fkgs. 
ASK  FOR  PRICKS 


From  Field  to 
Package 

HIGHEST  GRADE  GROWN 


20-oz.  package  for  10c. 
pops  out  12  quarts.  A 
5c.  package  6  quarts 


BRADSHAW  CO. 


NEW  YOkK 


No  Dealer  Too  Small 


No  dealer  is  too  small  to  profitably  use  our  Meteor  Cash  Carrier — 


<|f  Price  only 
$25  per  line, 
a  bsolutely 
guaranteed. 


it  is  inexpensive  and  saves  time 
and  money  for  everybody. 

<]f  If  we  didn’t  feel  sure  of  tha' 
would  we  let  any  responsible 
merchant  use  it  for  thirty  days 
free  ?  Why  not  get  it  for  a  montl 


NEW  YORK,  Times  Bldg. 


UNITED  STORE  SERVICE  AND  TIBE  CO. 

BOSTON,  Tremont  Bldg  CHICAGO,  Medinah  Bldf 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Coffee  Corner  Not  Collapsed,  But  In 
Great  Danger 

No  Truth  in  Publications  that  Syndicate  had  Abandoned  the 
Plan.  New  Loan  has  Simply  Not  Yet  Gone  Through,  but 
Probably  Will.  Too  Rapid  Accumulation  of  Stock  the 
Chief  Danger.  Figures  Showing  Present  Available  Supply 
to  be  Greatly  Excessive. 


The  reports  which  have  been 
sensationally  spread  abroad 
through  the  daily  papers  during 
the  last  few  days,  that  the  corner 
in  Rio  and  Santos  coffee  had 
broken,  is  untrue.  The  corner  is 
still  on,  and  probably  will  be  for 
some  time  to  come.  The  only 
ground  for  the  report  was  that 
the  new  loan  into  which  all  the 
other  syndicate  loans  are  to  merge 
has  not  yet  been  perfected.  That 
it  will  be,  however,  there  is 
scarcely  any  doubt,  for  the  col¬ 
lapse  of  the  corner  at  this  time 
would  involve  the  coffee  market 
in  a  disaster  unprecedented  in  the 
history  of  the  business.  The 
financiers  behind  must  support  it 
as  long  as  they  can  to  save  theiy- 
selves. 

Clouds  from  other  sources, 
however,  are  gathering  around 
the  heads  of  the  syndicate  and 
their  corner.  The  principal  cloud 


stock  of  Rio  and  Santos  coffee 
now  free  for  shipment  in  the  ports 
of  Brazil  is  2,328,000  bags.  And 
the  syndicate  cannot  buy  any  of 
it,  because  it  already  has  over 
8,000,000  bags  and  cannot  possi¬ 
bly  carry  any  more.  In  1906,  the 
year  of  the  tremendous  crop,  the 
coffee  on  hand  down  there  at  this 
time  was  only  2,721,000  bags,  and 
last  year,  with  the  syndicate  still 
buyers,  the  stock  was  2,424,000 
bags. 

The  present  available  supply  of 
Rio  and  Santos  coffee,  therefore, 
not  to  speak  of  the  current,  mov¬ 
ing  stocks  in  this  country  and 
abroad,  is  the  2,328,000  bags  in 
Brazil  plus  the  syndicate’s  8,000,- 
000  bags,  or  nearly  10,500,000 
bags  of  Brazil  coffee  alone.  This 
is  a  tremendous  overstock  and  to 
finance  it  will  require  phenomenal 
ingenuity  and  stupendous  sums  of 
money. 


vest  was  81.6,  as  compared  with 
87.8  on  September  1st,  80.1  at  har¬ 
vest  in  1907,  and  81.8,  the  average 
condition  at  harvest  for  the  past 
ten  years. 

Potatoes. — The  average  condition 
of  potatoes  on  October  1st  was  68.7, 
as  compared  with  73.7  on  Septem¬ 
ber  1,  77  on  October  1,  1907,  and 
76.3  the  average  of  the  past  ten 
years  on  October  1st.  The  condi¬ 
tion  on  October  1st  in  important 
potato  States  was:  Maine,  94;  New 
York,  61;  Michigan,  60;  Wisconsin, 
65- 

Rice. — The  average  condition  of 
rice  on  October  1st  (or  at  time  of 
harvest)  was  87.7,  as  compared  with 
93.5  on  September  1st,  88.7  on  Oc¬ 
tober  1,  1907,  and  87.7,  the  average 
of  the  past  ten  years. 


Officers  Chosen  for  Specialty 
Association. 

Since  the  meeting  of  manufac¬ 
turers  of  grocery  specialties  last 
week,  at  which  an  association  was 
formed  for  the  improvement  of 
conditions  in  the  merchandizing 
in  those  lines,  the  Executive  Com¬ 
mittee  chosen  tentatively  has  met 
and  taken  more  definite  steps 
toward  organization.  The  follow¬ 


ing  temporary  officers  have  been 
chosen :  Chairman,  Louis  Runkel, 
of  Runkel  Bros.,  New  York;  sec¬ 
retary,  J.  T. Austin,  of  the  T.  A 
Snyder  Preserve  Co.,  Cincinnati 
treasurer,  W.  H.  Duff,  of  P.  Duf] 
&  Sons,  Pittsburg.  The  follow 
ing  gentlemen  were  finally  electee 
as  the  Executive  Committee  01 
recommendation  of  the  Nominat 
ing  Committee:  J.  P.  McMahon 
of  the  N.  K.  Fairbanks  Co.,  Chi 
cago ;  A.  J.  Porter,  of  the  Shred 
ded  Wheat  Co.,  Niagara  Falk 
N.  Y. ;  Samuel  Fels,  of  Fels  &  Co 
Philadelphia;  Louis  Runkel,  0 
Runkel  Bros.,  New  York;  Waite 
H.  Williams,  of  the  William 
Bros.  Co.,  Detroit;  C.  E.  Picketl 
of  the  Pacific  Coast  Borax  Co 
New  York;  W.  H.  Lipe,  of  th 
Beach  Nut  Packing  Co.,  Canajc 
harie,  N.  Y. ;  W.  H.  Hopkins,  c 
the  O.  &  W.  Thum  Co.,  Detroi 
and  W.  H.  McCormick,  of  Me 
Cormick  &  Co.,  Baltimore. 


California  Fruit  Combine’s  Limited  Pric< 
Plan  for  Retailers 

Inaugurates  Plan,  which  Will  Gradually  be  Extended  Over  th 
Country,  by  which  Retail  Selling  Price  Will  be  Fixed  s 
that  the  Retailer  Will  Net  33  1-3  Per  Cent,  on  Cos 
Goods  on  which  Plan  Will  be  Tried.  Will  Later  b 


is  the  fact  that  available  stocks 
of  Rio  and  Santos  coffee  are  in¬ 
creasing  faster  than  the  demand 
and  the  syndicate  together  can 
take  care  of  them. 

For  instance,  the  available 


Food  Crops  Look  Well. 


Corn,  Wheat,  Oats,  Barley,  All  Ahead 
of  Last  Year.  Buckwheat,  Potatoes 
and  Rice  Slightly  Below. 

The  Crop  Reporting  Board  of 
the  Bureau  of  Statistics  of  the  De¬ 
partment  of  Agriculture  finds, 
from  the  reports  of  the  corre¬ 
spondents  and  aeents  of  the 
Bureau,  as  follows  : — 

Corn. — The  condition  of  the  corn 
crop  on  October  1st  was  77.8  as  com¬ 
pared  with  79.4  last  month,  78.0  on 
October  i,  1907,  and  79.7,  the  ten- 
year  average  on  October  1st.  The 
decline  in  condition  during  Septem¬ 
ber  was  thus  about  2  per  cent.,  com¬ 
pared  with  a  decline  in  September 
last  year  of  2.7  per  cent,  and  an 
average  decline  in  September  of  the 
past  ten  years  of  1.6  per  cent. 

Spring  Wheat. — The  preliminary 
estimate  of  average  yield  per  acre 
of  spring  wheat  is  13.2  bushels, 
which  compares  with  13.2  bushels, 
the  final  estimate  in  1907,  and  13.8, 
tlie  average  of  the  past  six  years. 
I'lie  indicated  total  production  of 
spring  wheat  is  about  234,080,009 


If  sold  on  to-day’s  market  the 
coffee  held  by  the  syndicate  would 
show  a  loss  of  $28,000,000.  Specu¬ 
lation  in  coffee  will  be  a  sus¬ 
pended  vocation  as  long  as  pres¬ 
ent  conditions  exist. 


bushels,  as  compared  with  224,6^5,- 
000,  the  final  estimate  in  1907.  The 
quality  is  88.2,  compared  with  88.8 
in  1907  and  85.9,  the  average  of  the 
past  six  3*ears. 

All  Wheat. — The  production  of 
spring  and  winter  wheat  combined 
is  about  660,020,000  bushels,  com¬ 
pared  with  634,087,000,  finally  esti¬ 
mated  last  year.  The  quality  of  all 
wheat  is  89.4  compared  with  89.9 
last  year. 

Oats. — The  average  yield  per  acre 
of  oats  is  about  24.9  bushels,  as  com¬ 
pared  with  23.7  bushels,  finally  esti¬ 
mated  in  1907,  and  29.8,  the  average 
of  the  past  ten  years.  A  total  yield 
of  789,161,000  bushels  is  thus  indi¬ 
cated,  as  compared  with  754,443,000, 
finally  estimated  in  1907.  The  qual¬ 
ity  of  the  crop  is  81.3,  against  77.0 
last  year  and  86.1,  the  average  for 
the  past  ten  years. 

Barley. — The  yield  per  acre  of 
barley  is  about  25.0  bushels,  which 
compares  with  23.8  bushels,  the  final 
estimate  for  1907,  and  25.5,  the  av¬ 
erage  of  the  past  ten  years.  A  total 
production  of  167,482,000  bushels  is 
thus  indicated,  as  compared  with 
153,597,000  in  1907.  The  average 
quality  is  89.3,  as  against  88.2  last 
year  and  87.6,  the  average  of  the 
past  ten  years. 

Buckwheat. — The  average  condi¬ 
tion  of  buckwheat  at  time  of  har- 


Extended  to  Dried  Fruits. 


One  of  the  first  large  manufac¬ 
turing  concerns  of  the  country  to 
adopt  a  system  of  limited  prices 
by  which  the  retail  grocer  should 
be  assured  a  fair  profit  on  goods 
he  sells  is  the  California  Fruit 
Canners’  Association,  which  con¬ 
trols  the  bulk  of  the  canned  goods 
packed  in  California,  together 
with  a  large  slice  of  the  dried 
fruits  produced  there.  A  brief 
mention  of  this  fact  appeared  in 
the  correspondence  of  National 
Secretary  Green  in  the  last  issue. 

The  California  Association  has 
begun  the  application  of  its  plan 
in  its  own  State,  California,  with 
the  following  proposition.  The 
plan  applies  as  yet  to  the  con¬ 
cern’s  Del  Monte  brand  only:— 

On  the  No.  2G  fruits,  consisting 
of  apricots  and  cherries,  grapes, 
peaches,  pears  and  plums;  also  on 
the  No.  2  grated  pineapple,  we  will 
put  a  fixed  retail  selling  price  of 
20  cents  per  can,  the  price  to  the  re¬ 
tailers  will  be  $1.80  per  dozen.  On 
the  No.  2  sanitary  enamel-lined  tins, 
blackberries,  strawberries,  rasp¬ 
berries  and  loganberries,  we  will 
establish  a  price  of  25  cents  to  the 
consumer  and  $2.25  per  dozen  to  the 
retailer,  The  No,  iVi  sliced  pine¬ 


apple  will  carry  an  established  price 
to  the  consumer  of  25  cents,  and  $2.25 
per  dozen  to  the  retailer.  In  addi¬ 
tion,  we  will  establish  a  10  cent  price 
on  No.  2p2  solid  pack  tomatoes;  a 
15  cent  price  on  No.  2  sugar  peas; 
and  a  10  cent  price  on  half-pint  cat¬ 
sup  and  a  20  cent  price  on  pint  cat¬ 
sup. 

We  are  also  establishing  fixed 
prices  on  16-ounce  fancy  seeded  rai¬ 
sins,  canned  pumpkin,  asparagus, 
preserves  and  jellies. 

In  establishing  fixed  prices  it  is 
our  aim  to  place  goods  upon  the 
market  so  that  the  retailer  can  make 
33/  per  cent,  on  his  investment,  or 
25  per  cent,  on  the  selling  values. 

In  addition,  we  are  also  giving 
what  the  most  of  the  retail  grocers' 
associations  rightfully  demand,  that 
is,  the  manufacturer’s  label.  By  so 
doing,  the  retailer  is  practically  guar¬ 
anteed  at  all  times  on  quality,  as  the 
packers  are  the  only  ones  that  know 
what  goes  into  the  cans. 

The  plan  will  gradually  be  e? 

tended  to  other  States. 


ELTON  J.  BUCKLEY 


Kditor  “  Grocery  World  ’ 


Attorney  and  Counsellor  at  La' 


730-731  Droid  Bidding,  Philadelphia,  Pa. 


- -  f  Boll.  Lob  bird  1727 
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COLLECTIONS,  CORPORATION  PRACTICI 
CASES  UMBER  FOOD  LAWS 

TRABiWARK  REEISTRATIEH 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


\t  Last  Trial  of  Canadian  Jobbers  for 
Maintaining  Combine 


.ong  Deferred  Case  Comes  Up  for  Hearing  in  Toronto. 
Dominion  Wholesale  Grocers’  Guild  Under  Examination. 
Widespread  Conspiracy,  Covering  All  of  Canada,  Charged, 
With  the  Result  of  Stifling  Competition  and  Raising  Prices. 


pecial  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


Toronto,  Ont.,  Canada, 

October  22,  1908. 

The  case  against  the  Wholesale 
jrocers’  Guild  of  Canada,  on  the 
harge  of  maintaining  a  trust  in 
estraint  of  competition,  came  up 
lere  in  the  special  assize  court 
1st  Monday,  after  a  series  of  long 
elays.  As  previously  reported, 
he  case  is  brought  by  the 
Canadian  Government  and  is  to 
iejdide  whether  the  'Dominion 
Vholesale  Grocers’  Guild,  the 
lembership  of  which  extends 
Tactically  from  Halifax  to  Van- 


ouver,  and  the  Ontaria  Whole- 


ale  Grocers’  Guild,  engaged  dur- 
ng  the  years  1898  to  1905  in  a 
onspiracy  to  unduly  limit  the 
lanufacture  and  supply  of  sugar, 
obacco,  starch,  canned  goods 
nd  other  commodities,  to  re¬ 
train  and  injure  trade  in  these 
ommodities,  and  to  unreason- 
bly  enhance  their  price. 

The  defendants  mentioned  in 
he  indictment  comprise  Henry  C. 
leckett  and  George  T.  Bristol,  of 
familton ;  John  I.  Davidson, 
oseph  S.  Eby  and  Thos.  Kin- 
year,  cf  Toronto;  T.  H.  Escott, 
f  London,  and  W.  G.  Craig,  of 
Cingston,  as  officers  of  the  Do- 
I  ninion  and  Ontario  Guilds,  and 
he  combine  charged  is  alleged  to 
ave  applied  to  over  200  manu- 
j  acturing  firms  and  wholesale 
rocers  in  all  parts  of  the  coun- 
!  ry.  The  case  will  probably  last 
or  two  weeks. 

On  Monday  the  Government 
'roved  that  in  1897  and  1898  the 
dominion  Wholesale  Grocers’ 

1  iuild  and  the  Ontario  Wholesale 
|  irocers’  Guild  entered  into  an  ar- 
angement  with  the  sugar  refiners 
0  supply  at  fixed  prices  only 
hose  who  were  recognized  by 
hese  bodies  to  be  wholesale 
yrocers. 

I  the  most  interesting  testimony 
o  far  brought  out  was  by  J.  Stan¬ 
ly  Cook,  secretary  of  the  Do¬ 
minion  \yholesale  Grocers’  Guild, 
fho  contended  that  the  Price 


Committee  of  the  Guild  simply 
advised  maufacturers  as  to  who 
were  generally  recognized  by  the 
trade  as  wholesale  grocers.  The 
principle  upon  which  the  Guild 
acted  was  that  to  obtain  goods 
at  wholesale  prices  a  merchant 
must  be  recognized  by  the  trade 
as  a  wholesale  grocer  and  must 
convince  the  manufacturer  that 
he  is  such.  * 

Following  this  the  following 
interesting  colloquy  ensued  be¬ 
tween  counsel  and  the  witness,  as 
to  who  were  jobbers  and  how  the 
manufacturer  was  ^convinced  as 
to  it : — 


Q.  Is  it  not  the  case  that  the 
Price  Committee  are  the  judges  of 
who  shall  purchase  from  the  man¬ 
ufacturers  ? 

A.  No,  I  would  not  say  so.  They 
are  and  they  are  not.  It  depends 
on  the  manufacturers,  who  have  nec¬ 
essarily  some  say  in  the  matter.  The 
Price  Committee  of  the  Guild  simply 
makes  a  representation  to  the  manu¬ 
facturers  as  to  who  are  recognized 
by  the  trade  as  wholesale  grocers. 

Q.  If  there  is  a  dispute  as  to 
whether  a  firm  is  wholesale  or  not, 
who  decides? 

A.  It  is  a  question  of  negotiation 
between  the  trade  and  the  Guild. 

Q.  Suppose  I  wanted  to  go  into 
the  wholesale  business  in  Hamilton, 
what  would  I  do? 

A.  The  first  thing  would  be  to 
apply  to  the  manufacturer  for  per¬ 
mission  to  buy  his  goods. 

Q.  Would  not  the  first  thing  be 
to  apply  to  the  Hamilton  Guild  and 
become  a  member? 

A.  Well,  you  would  if  you  wanted 
to  work  with  the  run  of  the  trade. 

Q.  And  they  would  determine 
whether  I  should  be  allowed  to  be¬ 
come  a  member  or  not  ? 

A.  Surely. 

Q.  My  future  rivals  in  the  trade 
have  the  say  as  to  whether  I  shall 
become  a  member  or  not  ? 

A.  The  members  of  the  Guild  have 
the  say. 

Q.  And  if  they  accept  me  they  no¬ 
tify  the  manufacturers  that  I  am 
entitled  to  get  goods  under  this 
agreement? 

A.  They  notify  him  that  you  are 
a  recognized  wholesaler. 

Q.  Then  I  have  to  get  the  consent 
of  the  Price  Committee  before  I  get 
goods  ? 

A.  No. 

Q.  This  agreement  says  so. 

A.  Only  if  the  manufacturer  is 
satisfied  that  you  are  a  wholesaler. 

Q.  If  a  man  is  not  a  wholesaler 
liow  is  he  to  get  on  the  list? 

A.  If  he  can  convince  the  manu¬ 
facturers  he  will  get  on. 

Q.  Have  you  ever  known  of  a 
man  who  was  able  to  convince  a 
manufacturer  in  face  of  the  Price 
Committee  ? 

A.  I  do  not  know  that  such  a  case 
has  arisen. 


To  the  Trade 


DO  YOU  KNOW  WHY 


CEYLON 


TEA 


HAS 


UNVARYING 
EXCELLENCE  ? 


ITS  BECAUSE: 


Ceylon’s  Climatic  Conditions  Are 
Equable; 

Ceylon’s  Volcanic  Soil  Does  Not 
Degenerate ; 

Ceylon’s  Tea  Culture  Is  An  Exact 
Science. 


And,  Step  by  Step, 


CEYLON’S  MACHINE 
PREPARATION  PROCESSES 


Can  be  relied  on  to 


GIVE 


UNIFORM 

RESULTS 


1 

"•i 
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A  number  of  letters  were  read 
and  placed  in  evidence  showing 
the  apparent  existence  of  an 
agreement  among  the  jobbers1 
limiting  at  least  the  prices  of 
sugar  and  tobacco. 

The  second  day's  hearing  was 
mostly  devoted  to  reading  from 
the  letter  book  of  the  Guild  for 
1898  and  1899.  The  letters,  of 
which  about  two  hundred  were 
read,  showed  that  the  late  W.  H. 
Gillard  and  H.  C.  Beckett,  of 
Hamilton,  acting  as  presidents  of 
the  Dominion  Guild,  were  as¬ 
siduous  in  their  efforts  to  prevent 
the  cutting  of  prices  both  in  re¬ 
gard  to  sugar  and  tobacco.  What 
the  Guild  desired  to  secure,  ac¬ 
cording  to  the  correspondence, 
was  a  uniformity  of  prices,  and  in 
several  cases  pressure  was 
brought  to  bear  upon  wholesale 
grocers  who  were  not  conforming 
to  the  Guild’s  rules. 

John  Garvey,  London,  was  in¬ 
formed  by  Mr.  Gillard  in  one  let¬ 
ter  that  he  was  “not  at  liberty  to 
sell  tobacco  or  any  other  articles 
on  which  there  are  fixed  prices  by 
the  Guild  or  manufacturers  at  less 
than  the  fixed  price.  As  you 
know  this  is  a  condition  which  all 


those  enjoying  the  privileges  of 
the  sugar  arrangement  must 
carry  out.” 

Several  other  letters  strongly 
pointing  to  an  arbitrary  uphold¬ 
ing  of  the  price  were  read,  also  the 
rules  regulating  the  rates  for  re¬ 
fined  sugar  in  Ontario.  It  became 
effective  after  April  15,  I9°S- 

The  code  of  rule  sets  forth  that 
a  strict  compliance  with  the  rules 
was  essential  on  the  part  of  every 
wholesale  house  in  order  to  make 
the  system  efficient.  Sales  must 
be  made  .strictly  in  accordance 
with  the  equalized  rates  sys¬ 
tem.  Counsel  for  the  prosecution 
also  produced  a  number  of  letters 
written  bv  officers  of  the  Domin¬ 
ion  and  Toronto  Guilds  of  Whole¬ 
sale  Grocers,  calling  attention  to 
the  cutting  of  prices  on  the  part 
of  certain  firms,  and  indicating 
that  steps  would  be  taken  to  pre¬ 
vent  traders  not  under  the  agree¬ 
ment  from  interfeVing  with  its 
being  carried  out  by  cutting 
prices. 

R.  Bartram  Corey. 


Exton  oyster  crackers  are  being 
pushed  this  season  more  than  ever  by 
the  dealer  who  pays  attention  to  ex¬ 
cellence  in  little  things. 


Sugar  Refiners  Playing  Tricks. 


Because  Two  Were  Selling  Granulated 
at  4.80,  the  Others  Raise  Prices  to 
Five  Cents  to  Snow  Them  Under 
With  Orders. 


The  various  sugar  refiners  are 
at  present  sparring  for  points  in 
a  way  quite  interesting  to  the 
general  trade.  In  spite  of  the 
light  demand  several  refiners 
nominally  advanced  their  prices 
of  granulated  to  5  cents  early  in 
the  week.  The  Federal  was  the 
first  to  do  this,  but  continued  to 
take  orders  at  4.90  cents  right 
along.  Later  the  Federal  ad¬ 
vanced  to  5.10  cents. 

Later  the  Franklin  refinery,  the 
Warner  refinery  and  Howell,  a 
subsidiary  concern  of  the  Trust’s, 
also  advanced  to  5  cents,  but  no 
sales  have  been  made  at  that  fig¬ 
ure,  and  it  is  stated  that  some  at 
least  of  the  concerns  quoting  5 
cents  will  gladly  sell  at  4.90  cents. 

The  inspiration  of  the  advance 
seems  to  have  been  the  discovery 
on  the  part  of  some  of  the  refiners 
that  Arbuckle  Bros,  and  the  Mc- 
Cahan  refinery  were '  selling 
granulated  sugar  at  4.80  cents. 
The  other  refiners  hence  raise 


their  prices  so  as  to  load  up  wit 
orders  the  two  refiners  selling  a 
4.80  cents,  so  that  in  self-defens 
they  will  either  have  to  refus 
business  or  advance  prices. 


BIG  “  DOLLAR- WINNER  ”  FOR 
RETAILERS. 

The  “Iowa  Idea”  is  a  Wonderful 
Advertising  Plan. 

Mr.  Dealer,  for  that  quiet  feeling 
your  store,  take  your  pen  and  write 
Mr.  W.  F.  Main,  of  the  Boston  Piai 
and  Music  Co.,  whose  advertisement  a; 
pears  in  this  issue,  and  ask  him  to  t« 
you  what  the  “Iowa  Idea”  has  done  f( 
others.  You  can  soon  see  what  it  w 
just  as  surely  do  for  you.  As  a  busine 
stimulator  it  has  no  equal  and  does  n 
depend  on  good  times  to  make  it  su 
cessful.  On  the  contrary,  it  forces  bus 
ness  into  the  store  of  the  merchant 
spite  of  hard  times,  poor  location,  poi 
crops  or  anything  else  that  will  mal 
you  poor  also  if  you  do  not  find  son 
scheme  to  win  dollars  and  win  them  fa: 
The  scheme  has  been  worked  out  by  M 
Main,  who  has  made  it  a  big  success  f 
hundreds  of  merchants,  and  will  slid 
you  how  to  conduct  one  of  his  piai 
contests. 

Mr.  Main  has  had  years  of  experien 
and  you  can  leave  every  detail  to  hi 
and  know  that  you  will  get  biggest  r 
suits.  If  you  try  to  conduct  a  piai 
contest  without  his  advice  you  will  ma 
mistakes  that  he  has  seen  others  ma' 
and  knows  how  to  prevent. 

After  reading  this,  don’t  stop.  Fii 
out  about  it.  It  is  going  to  make 
fortune  for  some  dealer  in  your  tow 
You  might  as  well  be  the  lucky  one. 
one  of  your  competitors  gets  ahead 
you,  you  will  be  unlucky,  very  unlucl 
Get  started  “doing  it”  and  beat  the  f< 
low  who  is  “thinking  about  it.” 


YOU  can  tell  WE  are  at  home  and  alive,  for  the  smoke  of  low 
prices  still  goes  up  the  chimney. 


NEW  Horseshoe  Salmon,  1-lb.  tall  cans,  4  doz.  . 

6  or  10-case  lots . 

NEW  Packing  Mitchell’s  Susquehanna  Shoepeg 

Corn,  No.  2  cans,  2  doz . 

NEW  Thompson’s  Not-a-seed  Brand  Seedless 

Raisins,  36  Is . 

NEW  Roger’s  Fancy  4-Crown  Ondara  Layer 

Valencia  Raisins,  28-lb.  boxes . 

6  or  10-box  lots . 

NEW  Fancy  3  -Crown  California  Loose  Muscatel 

Raisins,  60-lb.  boxes . 

NEW  Wheel  Brand  Silver  Prunes,  very  bright, 

30-36s,  25-lb.  boxes . 

NEW  Evaporated  Apples,  48  No.  1  cartons  .  . 
NEW  Extra  Choice  Head  Rice,  good  bean,  nearly 

whole,  good  color,  100-lb.  bags . 

5  or  lO-bag  lots . 

NEW  PEACHES  —Villa  Brand  California 

Lemon  Clings,  No.  2/  cans,  2  doz . 

5  or  10-case  lots . 

La  Verna  Brand  California  Yellow  Free  Peaches, 
No.  2  /  cans,  2  doz . 

5  or  10-case  lots . 

These  are  the  best  value  in  California  Canned  Peaches 

we  have  seen  for  many  years.  They  certainly  look  cheap 
to  us. 

NEW  Zs  Oil  Sardines,  St.  Croix,  100  cans  .... 

6  or  10-case  lots . 

Babbitt’s  Best  Soap,  100  cakes . .  •  • 

From  our  stock;  f.  o.  b.  cars  Philadelphia  ;  no  free  de¬ 
livery  in  any  quantity. 


1.46 


per 

doz., 

1.42/ 

per 

doz., 

.77/ 

per 

lb., 

.07/ 

per 

lb., 

•07/ 

per 

lb., 

.07/ 

per 

lb., 

.06/ 

per 

lb., 

.1  0/ 

per 

Pkg., 

.08/ 

per 

lb., 

.05/ 

per 

lb., 

.05/ 

per 

doz., 

1.27/ 

per 

doz., 

1.26 

per 

doz., 

1.22/ 

per 

doz., 

1.20 

per 

case, 

3.20 

per 

case, 

3.17/ 

per 

box, 

3.35 

Regatta  Brand  Imported  Singapore  Pineapple 
Chunks,  No.  1  /  cans,  4  doz . 

5  or  10-case  lots . 

This  is  the  biggest  bargain  in  Imported  Pineapple 

Chunks  we  have  ever  seen  or  sold.  Quality  is  fine. 
Cream  Ridge  Brand  Fancy  New  York  State  Full 
Cream  September  Cheese,  about  45-lb.  aver¬ 
age,  single  boxes . 

6  or  lO-box  lots . 

Green  Meadow  Brand  New  York  State  Full  Cream 

September  Cheese,  about  40-lb.  average  ,  .  . 

6  or  10-box  lots . . 

NEW  Yellow  Split  Peas,  1-bushel  bags . 

NEW  No-  3  Barley,  lOO-lb.  bags . /  •  • 

6  or  10-bag  lots . 

NEW  Rolled  Oats,  Oneida  Brand,  barrels  .... 

90-lb.  bags . 

NEW  Schumacher’s  A  vena,  barrels . 

90-lb.  bags . 

NEWLY  Milled  Hominy,  100-lb.  bags . 

NEWLY  Milled  Hominy  Grits,  lOO-lb.  bags  .  . 
Best  Quality  Sugar  Cured  Hams,  10  to  12-lbs.  aver¬ 
age,  barrels  about  300  lbs . 

14  to  16-lb.  average,  barrels . 

Best  Quality  Skin  Back  Hams,  about  20  to  22-lbs. 

average,  barrels . . 

Best  Quality  Picnic  Shoulders,  5  to  7  lbs.  average, 

b8»rr6ls  . . . 

Less  quantity  than  barrels,  /c  per  lb.  advance. 
Blenheim  Brand  Fancy  Tomatoes,  No.  2  size  cans, 

single  cases,  2  doz . .  .........  • 

6  or  10-case  lots . 


per  doz.,  $0.85 
per  doz.,  .82/ 


per  lb., 
per  lb., 

per  lb., 
per  lb., 
per  bus., 
per  bag, 
per  bag, 
per  bbl., 
per  bag, 
per  bbl., 
per  bag, 
per  bag, 
per  bag, 

per  lb., 
per  lb., 

per  lb., 

per  lb., 


per  doz., 
per  doz., 


•13  / 
.13  / 

•13/ 

•13/g 

2.00 

2.65 

2.62/ 

5.40 

2.55 

6.36 

3.07/ 

2.00 

2.05 

.11/ 

.11/ 

.13 

.07/ 


.57/ 

.55 


WRITE  FOR 


These  Prices  for  This  Week  Only — October  26th  to  October  31st,  inclusive. 

“THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila.,  Pa. 
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merican  Canned  Meat  Products  Show 
Only  Fractions  of  the  Preservatives 
I  Used  in  English  Brands 

otch  Food  Authorities  Analyze  352  British  and  575  Ameri¬ 
can  Samples.  Forty  Per  Cent,  of  the  British  Were  Heavily 
Preserved,  while  Only  Fifteen  Per  Cent,  of  the  American 
Samples  Were  Preserved  and  All  Lightly. 


|  :cial  Correspondence  of  "Grocery  World  and 
General  Merchant.” 

!  Washington,  D.  C., 

October  22,  1908. 
News  has  just  been  received 
:re  of  a  report  just  issued  in 
ngand  which  shows  American 
eat  food  products  packed  in  tin 
id  glass  to  be  greatly  superior 
English  brands. 

The  investigation  was  made  by 
e  local  governing  board  of 
:otland,  which  analyzed  352 
tuples  of  British  canned  meats 
id  meat  products  and  575  sani¬ 
es  of  American  brands.  Of  the 
,2  samples  of  British  origin  sub- 
itted  to  chemical  analysis,  156 
!  ere  found  to  contain  boron  com- 
junds  and  12  preservative  sul- 
,  lites.  Of  boric  acid  the  amount 
scovered  in  11  of  the  British 
miples  varied  from  20  to  30 
•ains  per  pound,  in  15  from  30 

1  40  grains,  and  in  5  from  40  to 
)  grains  per  pound.  Nine  sam- 
es  contained  the  following 
.lantities :  55,  56,  71.5,  74.2,  91, 
0,  1 14,  145.7  and  163.6  grains  per 
lund  respectively.  Thus  it  will 

2  seen  that  more  than  40  per 
:nt.  of  all  the  samples  of  British 
dgin  examined  were  found  to 
intain  boron  compounds  and 
llphites  in  varying  quantities. 

Of  the  575  American  samples 
lalyzed,  47  were  found  to  con- 
tin  boron  compounds  and  37  pre- 
irvative  sulphites,  in  quantities 
arying  from  only  “traces”  to  not 
lore  than  5  to  6  grains  per  pound, 
hus,  while  only  15  per  cent,  of 
II  American  samples  were  found 
1  contain  any  preservatives 
diatsoever,  where  their  use  had 
een  discovered,  it  was  in  surpris- 
lgly  smaller  amounts  than  in  the 
British  samples. 

When  some  of  the  British 
lanufacturers  were  confronted 
nth  the  foregoing  facts,  without 
ttempting  to  contradict  the 
ustice  of  the  findings  they  con- 
ended  that  while  preservatives 
lay  have  been  chemically  dis¬ 


cernible  in  their  products  in  quan¬ 
tities  as  indicated  by  the  report, 
they  disclaimed  responsibility  on 
the  grounds  that  as  many  of  the 
hams  and  gammons  used  by  them 
for  canning  purposes  were  really 
of  American  origin  and  as  it  is  the 
custom  of  some  manufacturing 
exporters  to  powder  these  articles 
with  borax  to  prevent  taint  dur¬ 
ing  transit,  that  they  thus  ab¬ 
sorbed  such  quantities  of  that 
antiseptic  during  delivery  as  to 
account  for  its  subsequent  pres¬ 
ence  in  the  manufactured  foods. 

The  official  report,  however, 
deals  comprehensively  with  this 
very  subject  and  offers  official 
contradiction  there  by  stating 
that,  while  it  undoubtedly  is  the 
practice  of  some  shippers  of 
American  hams  and  gammons  to 
sprinkle  with  boric  acid,  such  arti¬ 
cles  cannot  possibly  absorb  to  ex¬ 
ceed  8  or  10  grains  per  pound  in 
this  way,  and  as  American  hams 
and  bacon  form  only  a  minor  per¬ 
centage  of  the  raw  foods  made  up 
into  manufactured  meats  and  sold 
in  containers  under  British  labels, 
this  disclaimer  will  be  seen  to  be 
at  irreconcilable  variance  with  the 
evidence  of  the  report. 

Holt. 


Good  Cereal  Business. 

The  Ralston  Purina  Mills  are  push¬ 
ing  their  products  this  season  by  an 
overwhelming  volume  of  magazine  ad¬ 
vertising.  This  is  an  easy  line  to  sell 
and  has  always  proven  a  good  giver  of 
satisfaction.  The  Ralston  Health  Food 
and  Ralston  Purina  Whole  Wheat 
Flour  have  a  large  and  steady  sale. 

Ralston  Health  Food  stands  out  from 
among  the  mass  of  so-called  “breakfast 
foods”  as  something  both  palatable  and 
highly  nutritious.  Many  American 
mothers  feel  as  the  Ralston  advertising 
states,  that  this  food  is  actually  a 
“health  prescription  for  growing  chil¬ 
dren.” 

The  Ralston  Company  is  now  offering 
free  sets  of  cuff  buttons  and  stick  pins 
to  match.  These  are  to  induce  grocers’ 
clerks  to  push  the  sale  of  these  prod¬ 
ucts. 

Call  your  clerks’  attention  to  this,  be¬ 
cause  when  they  push  these  goods  they 
are  building  up  good  cereal  business  for 
you. 


“OLD  DUTCH" 

SPICE  CADDY 

FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


“Exton”  Crackers 
Are  Your  Chance 

to  show  customers  that  you  know  how  to  please 
even  in  the  little  things. 

We  decided  61  years  ago  that  an  Oyster 
Cracker  was  not  too  small  to  get  the  best  making, 
and,  by  keeping  up  the  highest  standard  of  material, 
baking  and  handling,  we  got  and  kept  the  biggest 
sale. 

A.  EXTON  &  CO. 

TRENTON,  N.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers 

Stamped  “  EXTON  ” 

“77ie  Best  Known  and  Known  as  the  Best” 


Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co., 
Distributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 
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Some  of  the  enemies  of  the 
mail-order  houses  lose  the  support 
of  logical  and  in- 

Foolish  aad  Unfair  telligent  people 
Fighting.  }3y  their  foolish, 

irrational  and 
grievously  unfair  attitudes.  A 
Western  paper,  for  example, 
avidly  publishes  an  article  headed 
“Ate  Catalogue  House  Prunes, 
Dies.”  The  substance  was  that  a 
shipment  of  mail-order  prunes 
fatally  poisoned  one  member  of  a 
family  and  made  two  other  mem¬ 
bers  seriously  ill.  From  which 
was  drawn  the  moral  that  to 
patronize  mail-order  houses  is  as 
much  as  one’s  life  is  worth. 

In  the  first  place  this  story  is 
probably  not  true,  and  in  the  sec¬ 
ond  even  if  it  is  true  it  means 
nothing  which  can  fairly  be  used 
to  justify  any  such  conclusion. 
There  is  nothing  poisonous  about 
prunes,  nor  in  any  of  the  ingredi¬ 
ents  used  to  process  prunes.  It  is 
about  as  certain  that  the  prunes 
were  not  the  cause  of  the  poison¬ 
ing  as  that  honey,  or  evaporated 
apples,  or  that  any  other  always 
harmless  product  would  not  or 
could  not  he  the  cause. 

But  even  if  they  did  cause  it, 
does  that  prove  anything  more 
against  the  mail-order  house  than 
a  similar  incident  would  prove 
against  any  grocer?  Such  a  thing 
may  happen  to  any  merchant 
selling  articles  of  whose  chemical 


soundness  he  can  never  he  sure. 
To  base  upon  this  any  charge 
whatever .  against  the  mail-order 
house  is  hitting  below  the  belt. 
It  is  not  fair  fighting.  The 
“Grocery  World  and  General 
Merchant”  is  against  mail 
houses  absolutely.  It  believes 
that  their  representations  are 
often  false  and  are  always  ex¬ 
aggerated,  and  that  there  is  no 
reason  whatever  why  they  should 
be  preferred  to  the  local  merchant. 
Still,  they  should  be  fairly  fought 
in  a  way  which  will  not  inspire 
the  contemptuous  smiles  of  think¬ 
ing  people. 


The  wholesale  rejection  of 
canned  tomatoes  bought  several 
months  ago  for 
future  delivery 

A  Scandal. 

has  this  year 
come  perilously 
close  to  a  trade  scandal.  It  is  the 
old  story — goods  bought  at  75  to 
80  cents,  selling  at  70  cents  at  the 
date  of  delivery.  In  the  mind  of 
a  white  man  this  would  make  no 
difference — he  would  accept  de¬ 
livery  anyhow  and  remember  the 
time  the  packer  honestly  delivered 
on  an  advanced  market.  In  the 
minds  of  some  of  the  enterprising 
traders  who  at  present  besmirch 
the  market,  however,  no  other 
reason  is  needed  for  the  violation 
of  the  contract  and  the  rejection 
of  the  goods. 

A  very  large  proportion  of  the 
buyers  who  reject  goods  that  they 
can  buy  for  less  money  justify 
their  conduct  on  the  plea  that  the 
packer  always  “skinned”  then, 
when  conditions  were  reversed,  and 
when  the  market  was  higher  at  de¬ 
livery  than  at  the  date  of  the  fu¬ 
ture  sale.  And  in  many  cases  this 
is  true.  If  the  price  of  tomatoes 
when  sold  in  February  is  70  cents, 
and  at  the  date  of  delivery  in  Sep¬ 
tember  is  70  cents,  both  parties 
can  be  depended  upon  to  deal 
fairly  with  each  other.  But  if  the 
market  is  higher  in  September 
many  a  packer  regrets  that  his 
pack  was  short  and  he  can  only 
deliver  40,  or  50  or  70  per  cent. 
Very  often  he  can’t,  but  many, 
many  times  he  could  have  de¬ 
livered  in  full.  The  60,  or  50  or 
30  per  cent,  stolen  from  the  buyer 
went  to  get  the  benefit  of  the 
higher  market. 

If  the  market  is  lower  in  Sep¬ 
tember  it  is  the  jobber  who  rene¬ 
gades.  He  finds  the  goods  are  not 
up  to  sample  and  so  rejects.  The 


party  swindled,  no  matter  which, 
swallows  his  dose  because  next 
year  it  may  be  his  turn.  Nowhere 
can  be  found  a  parallel  for  this 
condition. 

What  is  needed  is  first  an  in¬ 
telligent  contract,  and  second, 
the  means  and  the  courage  to  en¬ 
force  it.  There  is  talk  of  a  New 
York  Canned  Goods  Exchange 
and  an  arbitration  department  to 
which  shall  be  referred  disputes 
between  packer  and  buyer.  For 
the  good  of  every  one  it  cannot 
get  into  shape  too  quickly. 


The  Procter  &  Gamble  Co., 
manufacturers  of  Ivory  soap, 
maintain  with 
Pfef«ffint  the  jobber  great  consistency 

to  the  Retailer.  and  vig-or  a  limi¬ 
ted  price  plan  by 
which  the  zvholesale  selling  price 
of  Ivory  soap  is  maintained  and 
the  jobber  assured  of  a  comfortable 
profit.  They  have  never  paid  any 
attention  to  the  retailer’s  profit 
and  seem  perfectly  indifferent  as 


The  Philadelphia  “Evening 
Bulletin”  last  Saturday  printed  a 
little  story  which  every  retailer 
within  reach  should  cut  out  and 
pin  in  his  hat.  It  is  as  good  an 
example  as  I  know  of  of  the 
strange  things  we  do  when  we 
travel  in  a  routine  groove  so  long 
that  human  nature  suddenly  re¬ 
volts  and  throws  us  out. 

Louis  Bedner,  a  small  Phila¬ 
delphia  grocer,  had  suddenly 
disappeared  from  home,  after 
faithfully  staying  there  for  many, 
many  years.  The  “Bulletin’s” 
story  supplies  the  sequel  and 
makes  the  whole  matter  clear : — 
BEDNER  WANTED  A  CHANGE. 

MISSING  GROCER  RETURNS  HOME  AFTER 
ENJOYING  OUTING  AT  SEASHORE. 

Mrs.  Louis  Bedner,  wife  of  the 
grocer  who  disappeared  from  his 
home,  254  N.  Fifth  street,  on  Tues¬ 
day  morning,  was  sitting  in  a  room 
in  the  rear  of  his  grocery  store  last 
night,  trying  with  a  handkerchief  to 
check  the  flow  of  tears  and  wonder¬ 
ing  whether  her  husband  had  been 
murdered  or  accidentally  killed 
when  a  strange  figure  entered  the 
room. 

She  looked  up  and  saw  a  dapper 
man,  dressed  in  a  light  suit,  new 
shoes  and  hat,  and  a  clean-shaven 
face,  standing  in  the  doorway.  For 
a  few  seconds  shel  stared  blankly  at 
the  man,  and  then  exclaimed,  in 
great  surprise,  “Why,  it’s  Louis !” 

“Yes,  it’s  I,”  said  the  grocer. 


to  whether  he  sells  on  terms  sat 
factory  to  himself  or  not. 

Witness  the  following  extri 
from  last  Sunday’s  advertiseim 
of  the  Simpson,  Crawford  C 
New  York  department  storeke 
ers : — 

Ivory  Soap — Procter  &  Gamble’s  w 
known  Soap ;  regular  10c.  size  1 
special  at  (limit  ✓ 

4  bars)  .  O 

The  Procter  &  Gamble  C 
own  limited  price  on  Ivory  sc 
to  retailers  is  $7  per  box  of 
bars,  or  7  cents  a  cake.  1 
Simpson,  Crawford  Co.  offer  it 
634  cents,  which  naturz 
smooths  the  way  for  the  regu 
retailer  to  get  a  profit  which  p; 
a  profit  on  seven ! 

The  National  Retail  Groct 
Association  should  make  a  pc 
tive  demand  on  this  concern 
the  extension  of  their  limi 
price  plan  to  the  retail  price, 
it  refuses — well,  there  are  ways 
protecting  the  trade  against  si 
injustices. 


“When  I  started  for  the  wharf  c 
Tuesday  morning  to  get  the  veget: 
bles,  I  just  thought  to  myself  th; 
I  have  been  doing  the  same  old  thin 
day  after  day  ever  since  I  was  a  bo 
I  made  up  my  mind  that  I  wanted 
change,  so,  instead  of  buying  prodtic 
with  the  money  I  had  in  my  pocke 
I  just  bought  some  new  things,  an 
ran  down  to  the  seashore  for  an  ai: 
ing.  I'm  back  again  ready  for  worl 
and  there’s  nothing  the  matter  wit 
me.” 

Mrs.  Bedner  was  overjoyed  to  sc 
her  husband  again.  Bedner,  who 
fifty  years  old,  and  has  thre 
daughters,  never  went  away  before. 

I  believe  I  know  almost 
well  the  condition  this  ma 
mind  was  in  as  if  I  had  trave 
the  same  rut. 

A  small  trader.  Circumscrit 
in  business  and  in  opportunity 
life  almost  at  its  beginning 
sumed  for  him  a  straight  and  n 
row  line.  No  special  amuseme: 
—up  early  in  the  morning,  of 
the  store,  breakfast,  go  to  mark 
back,  tend  store,  dinner,  te 
store,  supper,  fall  asleep  in  1 
chair,  bed. 

Day  after  day,  week  after  we 
year  after  year — only  this  a 
nothing  more. 

Thousands  of  retailers,  sm 
and  not  so  small,  let  themseh 
get  into  exactly  the  same  con< 
tion. 


Why  Bedner  Disappeared 
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This  man  should  thank  God 
lat  there  yet  remained  in  his 
miperament  enough  vitality  to 
ispire  a  revolt.  I  suppose  he 
ad  reached  the  point  where  he 
tirly  loathed  everything  coll¬ 
ected  with  the  daily  rut — where 
e  felt  as  if  it  was  either  get 
I  >ose  for  a  while  or  go  crazy.  I 
ly  again  he  was  thrice  lucky  to 
ave  enough  spring  left  to  jump 
im  over  the  edge  and  out  into 
le  open.  Many  travelers  of  the 
roove  rebel,  but  most  lack  the 
loral  courage  to  revolt.  Their 
ip  is  gone,  they  dry  up  and  dis- 
ltegrate.  The  world  ceases  to 
iterest  them,  or  they  to  interest 
le  world. 

It  is  an  easy  thing  for  any  man 
)  keep  alive.  But  no  man  can 
d  it  who  permits  his  business  to 
lgross  him  to  the  exclusion  of  all 
ther  interests.  There  must  be 
utside  interests  to  which  the 
lind,  not  to  speak  of  the  body, 
in  go  for  relaxation.  Many  a 
lan  has  been  saved  from  decay 
Y  50  cents’  worth  of  gold  fish. 

I  doubt  if  one’s  family  is 
tough,  though  it  is  far  better 
lan  nothing.  The  man  with  only 
vo  interests  in  life,  his  business 


and  his  family,  is  a  narrow  man 
and  will  die  early — at  least  his 
mind  will — but  of  course  he  is  not 
so  narrow  as  he  whose  solitary 
interest  is  his  store.  A  well- 
rounded  man  must  have  many  in¬ 
terests.  , 

Interests  are  not  expensive  or 
inaccessible.  The  world  is  full  of 
them.  They  can  be  had  without 
even  the  asking.  And  they  must 
be  had  unless  one  wants  to  risk, 
some  day,  the  frantic  bursting  of 
the  bonds,  like  Bedner’s. 

E.  J.  B. 


What  English  Workingmen  Pay 
for  Groceries. 


Some  Figures  Showing  Figures  on 
Staples  Prevailing  in  Pottery  Towns. 
American  Canned  Goods  Figuring 
Importantly  in  South  Africa. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

October  23,  1908. 
Some  information  is  at  hand 
regarding  the  prices  of  staple 
groceries  in  the  pottery  towns  of 
England,  which  are  similar  in 
many  respects  to  the  small  manu¬ 
facturing  towns  of  this  country. 
A  correspondent  of  the  State  De¬ 


partment  sends  a  statement  which 
was  compiled  by  the  English 
Board  of  Trade  several  months 
ago.  SinceVhen  some  increases 
have  occurred  in  meat  and  flour, 
and  as  a  matter  of  fact  the  whole 
line  is  slightly  higher  now  than 
when  the  prices  were  gathered. 
The  proportions  are,  however, 
preserved.  The  prices  submitted 
are  as  follows : — 

Per  pound :  tea,  32  to  34 ;  sugar, 
loaf  and  demerara  5,  white,  gran¬ 
ulated  4.  moist  354 ;  bacon,  collar 
10  to  12,  back  and  roll,  14,  streaky 
13;  eggs,  24;  cheese,  American 
chedder  14;  butter,  fresh  28,  salt 
colonial  and  Irish  24  to  26,  salt 
Danish  26.  Potatoes,  5,  and  flour 
18  per  7  pounds.  Bread,  9  per  4 
pounds.  Milk,  7  per  quart.  Par¬ 
affin  oil,  16  per  gallon. 

Home  killed  or  British  meat  is 
preferred  to  the  cheaper  sort  from 
abroad.  The  range  of  prices  is 
shown  as  follows,  the  first  quota¬ 
tion  in  each  article  representing  the 
predominant  price  in  cents  of  the 
British  or  home  killed,  and  the  sec¬ 
ond  that  of  foreign  and  colonial  :— 

Beef:  ribs,  16-11;  silverside,  with 
bone  6-4,  without  bone  or  shin  12-6; 
steak,  beef  16-12,  rump  18  to  20-14; 
thick  flank,  16-11 ;  thin  flank,  10-7. 
Mutton:  leg,  17  to  19-10;  shoulder, 

15  to  16-8;  breast,  12-4;  best  end 
breast,  18-n;  scrag  and  neck,  12-3; 
trimmed  chops,  18-11.  Pork,  home 
killed  only:  leg,  14;  foreloin,  16; 
belly,  12;  chops,  16. 

*  *  * 

The  extensiveness  of  the  mar¬ 
ket  for  American  canned  goods 


can  be  seen  from  the  fact  that 
even  as  far  back  as  1906  the 
United  States  sold  slightly  more 
than  one-fifth  of  all  the  canned 
goods  consumed  in  Cape  Colony, 
South  Africa.  In  1907,  although 
the  imports  from  the  United 
States  had  decreased  about  38  per 
cent.,  the  first  place  was  still  held 
and  the  American  share  increased 
to  a  little  more  than  one-fourth. 
The  imports  from  all  sources  for 
1907  show  a  decrease  from  1906  of 
about  43  per  cent.  The  only 
country  showing  a  gain  is  Italy, 
and  this  is  slight. 

American  canned  goods  com¬ 
pare  favorably  in  price  with  those 
from  other  countries,  and  the  only 
complaint  regarding  them  is  that 
in  some  cases  unattractive  labels, 
often  poorly  attached,  do  not 
make  a  good  display.  Peaches 
and  pears  seem  to  be  the  popular 
lines  in  fruit,  although  there 
should  be  a  good  market  for 
cherries  and  berries  if  properly 
pushed,  as  scarcely  any  of  these 
are  grown  in  this  country.  To¬ 
matoes,  sugar  corn,  baked  beans 
and  tomato  soup  are  also  leaders. 
The  duty  on  canned  goods  is  4^2 
cents  per  pound. 

Holt. 


MINCE  MEAT 


ARMOURApCOMPAN  Y 

CUABAMTCED  UNDER  THE  fOQP  AN00RUC3  ACT.  JUNE  3Q.  1906.  SERIAL  H«.  1*69-  J 


Does  Yoar  Trade  Get 
the  Best  of  You  ? 


They  will  get  the  ketifiedl  if  you  handle  Armour’s  Condensed  Mincemeat  in  12  oz.  paper 
cartons.  It  is  profitable  to  the  dealer,  because  of  the  “Come  Again”  quality,  which  pleases  the  cus¬ 
tomer,  and  a  satisfied  customer  is  a  good  asset. 

We  use  the  same  amount  of  ingredients  in  a  12  oz.  package  of  Condensed 

as  is  used  in  a  \y2  -lb.  package  of  wet  mincemeat.  We  simply  press  out  the  moisture,  the  house¬ 
wife  adds  it  (water  or  cider)  as  she  uses  it. 

The  convenience,  too,  of  neat  packages  is  appreciated  by  all  progressive  dealers.  They  are 
easier  to  handle  and  add  to  the  appearance  of  your  store. 

IT  SELLS  BECAUSE  IT  EX  CELS 

Order  now,  as  the  season  is  commencing. 

ARMOUR  COMPANY 

oV  7o 
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Try  an  Electric 
Coffee  Grinder 


A  Motor-driven-coffee¬ 
grinding  machine  may  be 
mounted  on  the  counter  or 
maybe  operated  in  your 
show  window.  It  will  not 
only  grind  your  coffee 
economically,  but  it  will 
serve  as  an  advertisement  of 
your  up-to-date  methods. 
It  will  save  the  time  of  your 
employes  and  of  yourself. 

Rates  and  estimates  free 
of  charge. 

THE  PHILADELPHIA 
ELECTRIC  CO. 

Tenth  and  Chestnut  Streets 


What 

Do 

We  Care 
for 
Food 
Laws? 


¥>■.  f  -  'Y 

'  He  TFfCLD 

Extract &Mto: 
Co. 

|  New  Yobk  i 


Our  Waldorf  Lemon  and 

VanillaExtractswent  through 
the  food  law  war  as  clean  as 
a  whistle.  Being  pure  and 
more  than  full  strength,  they 
have  sold  steadily  and  con¬ 
tinuously,  caring  nothing 
what  happened  to  the  cheap 
and  nauseous  imitations  that 
illegally  masqueraded  as  food 
extracts. 

Beautiful,  rich,  full-flavor¬ 
ed,  penetrating  but  smooth 
lemon  and  vanilla  essences. 
None  better  on  earth,  few  as 
good. 

Hetfield 

Extract  &  Mfg.  Co.‘ 

370  Greenwich  Street 
NEW  YORK 


GOFFS 

COUGH 

SYRUP 


Don’t  wait 
until  your  com¬ 
petitors  take 
advantage  of 
Goff’s  Cough 
Syrup  advertising 
and  get  the  bulk  of 
the  demand. 

Special  6  doz.  deal — write. 


See  next  week’s  adv. 


FLEISCHMANN’S 

COMPRESSED  f  EAST 

HRS  NO  EQUAL 
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Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne 

Are  you  among  the 
7  per  cent. who  don’t? 

MILLBOURNE  MILLS 
Sixty-Third  knd  Market  Streets 
Philadelphia.,  Pk. 
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FREE  TO  DEALERS! 


A  carton  of  “Huebener’s  Gen¬ 
uine  Lititz  Bretzels”  will  be  sent 
free  to  dealers  (only)  requesting  it. 

You’ll  be  surprised  to  know  a 
pretzel  could  be  so  good. 

Let’s  get  acquainted 

JAMES  J.  HUEBENER 

Box  254,  Lititz,  Pa. 


The  New  York  Letter 


Cooling  Weather  Improves  Trade.  Oleo  Fight  Waxing  Fien 
Clue  to  Delivery  Wagon  Crimes  Run  Down.  New  Yc 
Grocery  Stores  and  Food  Laws.  Various  Items  of  N< 
York  Trade  News. 


Special  Correspondence  of  ‘‘Grocery  World  and 

General  Merchant.” 

New  York,  Oct.  23,  1908. 

Colder  weather  has  brought  im¬ 
provement  both  in  the  wholesale 
and  retail  trade,  according  to  all  re¬ 
ports.  J.  K.  Armsby,  of  the  J.  J. 
Armsby  Co.,  was  in  this  city  a  part 
of  the  week,  and  before  returning 
to  Chicago  said  that  while  improve¬ 
ment  is  shown  in  conditions  in  New 
York,  the  progress  here  has  been 
much  slower  than  in  other  large 
cities.  He  said  that  outside  of  New 
York  conditions  now  approach  the 
normal.  The  country,  he  said,  is 
consuming  more  food  than  ever  be¬ 
fore.  The  exports  of  food  products 
is  increasing. 

*  *  * 

Oleomargarine  was  the  principal 
subject  of  discussion  at  the  regular 
meeting  held  Monday  evening  by 
the  New  York  Retail  Grocers’ 
Union.  L.  J.  Callanan,  who  is  one 
of  the  150  dealers  against  whom 
proceedings  have  been  instituted  for 
selling  butterine,  spoke  at  some 
length.  A  judgment  was  taken 
against  him  by  default.  He  under¬ 
stood,  after  telephoning  to  th<^  office 
of  the  Deputy  Commissioner  of  Ag¬ 
riculture,  that  the  case  against  him 
was  not  to  be  brought  to  trial  as 
yet,  and  so  had  not  been  represented 
in  court  on  the  return  day  of  the 
summons. 

Since  then  Mr.  Callanan  has  re¬ 
tained  a  lawyer  who  expects  to  re¬ 
open  the  case  and  the  grocer  said 
that  he  proposes  to  put  up  as  strong 
a  fight  in  defense  of  the  right  to  sell 
butterine  as  he  can.  Originally,  he 
had  not  taken  any  great  interest  in 
the  matter,  the  sale  of  butterine  in 
his  store  being  an  insignificant  item, 
but  he  did  not  like  the  way  in  which 
the  State  authorities  have  been  con¬ 
ducting  the  crusade  and  that  is 
really  the  reason  why  he  proposes 
to  do  what  he  can  for  butterine. 

It  was  not  suggested  by  anybody 
that  the  union,  as  such,  take  any 
part  in  the  proceedings.  Mr.  Cal¬ 
lanan  said  that  as  far  as  he  is  con¬ 
cerned,  he  will  make  his  own  fight. 
The  union  is  on  recofd,  it  is  under¬ 
stood,  as  against  the  sale  of  butter¬ 
ine  and  it  was  instrumental  in  ob¬ 
taining  the  enactment  of  the  State 


law  under  which  the  Departm 
of  Agriculture  has  brought 
present  proceedings.  It  is  on 
interpretation  of  the  law  that 
result  of  the  cases  will  depend.  1 
defeat  of  the  prosecution  in  seve 
cases  that  were  tried  of  late  is 
regarded  as  at  all  conclusive  by 
Department. 

The  prospects  are  that  the  liti 
tion  will  go  to  the  higher  cov 
and  at  the  same  time  the  butter 
and  the  dairy  interests  will  each 
to  have  the  law  amended,  each  s 
hoping  to  get  through  the  Lej 
lature  its  own  kind  of  an  ame 
ment.  With  the  probability  of 
fight  being  carried  on  both  in 
courts  and  in  the  Legislature, 
speedy  settlement  of  the  issue 
now  in  sight.  A  practical  quest: 
still  undetermined,  is  whether 
not  any  considerable  number 
dealers  will  try  to  sell  buttei 
pending  the  final  outcome.  If  t 
do  not,  then  the  butterine  pec 
are  at  least  temporarily  defea 
since  they  will  be  driven  for 
time  from  the  markets  in  this  St 
*  *  * 

In  the  prosecution  of  a  gang 
Italians,  numbering  seven  or  eh 
who  have  been  arrested  in  the 
week  for  horse  stealing,  the  groc 
unions  will  co-operate  in  e\ 
proper  way  with  the  police  auth 
ties.  Several  of  the  wagons  1 
were  found  in  the  headquarter; 
the  Italians  have  been  identifiee 
the  stolen  property  of  retail  j 
cers.  The  wagons  had  been  ta 
to  secluded  yards  and  repain 
By  rubbing  off  the  fresh  paint 
old  signs  of  the  grocers  were  foi 

The  supposition  is  that  the  1 
ians  were  responsible  for  man) 
all  of  the  long  list  of  crime; 
which  delivery  horses  and  wag 
have  been  stolen  while  the  dri 
were  calling  on  customers  for 
ders  or  making  deliveries.  Fc 
long  time  no  clues  could  be 
tained  to  the  thieves.  The  ho 
and  wagons,  taken  from  the  r 
populous  neighborhoods,  seeme< 
disappear  from  the  face  of  the  e? 
The  arrests  resulted  from  the 
(cidental  discovery  that  many 
I  wagons  were  received  in  a  yar 
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;  surburban  section  of  Brooylyn, 
!  wn  as  Brownsville,  and  that 
ly  painted  wagons  occasionally 
j  e  brought  out  from  the  yard ; 
;  ^instances  aroused  suspicion 
led  to  an  investigation,  in  which 
imber  of  the  grocers  themselves 
:  an  active  part. 

appears  that  the  stealing  of 
horses  and  wagons  was  carried 
n  a  methodical  manner,  which 
Id  have  been  most  amazing  in 
e  Western  countries  in  which 
h  is  the  penalty  for  horse  steal- 

I 

*  *  * 

peaking  of  the  results  of  the  en- 
ement  of  the  Federal  and  State 
1  laws,  Dr.  Thpmas  Darlington, 
president  of  the  Board  of 
lth,  said  the  other  day:  “Of 
•se,  there  are  grocery  stores  of 
cheaper  kind  where  adulterated 
Is  are  palmed  off  on  unsuspect- 
customers,  but  the  number  of 
i  stores  is  small,  and  if  the  pur- 
ier  insists  on  pure  food  it  can 
lad,  even  in  the  cheaper  stores, 
re  are,  of  course,  many  persons 
are  content  to  buy  cheap 
les  of  food  and  take  the  chances 
ickness,  but  it  will  not  be  long 
■re  the  Health  Department  will 
ible  to  protect  even  these  per- 
;  from  themselves  and  make  it 
of  the  question  for  them  to  be 
to  buy  risky  foodstuffs.” 
ayard  C.  Fuller,  the  city’s  chief 
1  inspector,  said  of  his  work : 
ere  is  strict  supervision  over  all 
led  goods  arriving  here, 
ther  meats,  oysters,  fruits, 
itables,  condensed  milk  and 
m.  Samples  of  the  various 
ids  are  regularly  obtained  and 
sent  to  the  laboratory  of  the 
rd  of  Health  for  analysis. 
Should  the  analysis  show  that 
particular  lot  of  canned  goods 
:ains  deleterious  preservatives 
:oloring  matter,  or  any  injur- 
ingredient,  the  lot  is  traced  and 
iertmed.  Condensed  milk  is  in- 
led  every  two  weeks  and  it  is 
to  say  that  seldom  does  a  poor 
reach  a  consumer. 

Black  pepper,  adulterated  with 
.rnd  almond  pits,  is  no  longer 
1  in  New '  York.  Maple  syrup 
l  some  other  reducing  syrup  in 
nakeup  is  not  to  be  found,  nor 
oney  with  glucose  adulterations. 

:  time  was  when  they  went  so 
as  to  make  counterfeit  honey- 
I  ibs  and  fill  them  out  with  aduF 
.ted  honey,  but  nothing  like  that 
ow  being  done. 

j  When  the  label  sets  forth  that 
;  lines  are  packed  in  olive  oil, 


it  is  now  true,  you  may  be  pretty 
sure.  If  cottonseed  oil  is  used  the 
fact  is  stated  on  the  label.” 

*  *  * 

All  the  match  manufacturers 
are  said  to  favor  a  plan  of  in¬ 
creasing  the  duty  on  imported 
matches,  and  it  is  said  that  an 
effort  will  be  made  at  the  next 
session  of  Congress  to  put  up  the 
protective  tariff  on  this  article. 
The  present  schedules  on  matches 
average,  it  is  computed,  less  than 
io  per  cent,  ad  valorem. 

*  =t=  * 

The  Brooklyn  Retail  Grocers’ 
Association  is  endeavoring  to  get 
the  city’s  license  fee  for  selling- 
kerosene  oil  reduced  or  taken  off 
entirely.  It  is  likely  that  the  as¬ 
sociations  in  the  other  boroughs 
will  be  asked  to  appoint  commit¬ 
tees  to  co-operate  with  a  Brook¬ 
lyn  committee  in  trying  to  obtain 
the  desired  change. 

Special  allowances  made  by 
manufacturers  to  chain  and  de¬ 
partment  stores  for  advertising  is 
another  subject  which  the  Brook¬ 
lyn  Association  is  taking  up  for 
consideration  and  possibe  action. 
Such  allowances,  it  is  urged,  are 
in  the  nature  of  rebates,  and 
manufacturers  giving  them  do  not 
really  maintain  quantity  prices 
as  claimed.  It  is  expected  that 
the  subject  will  receive  consider¬ 
able  attention  in  the  near  fu¬ 
ture. 

Fred.  A.  McGill. 


Future  Tomato  Rejections  Very 
Heavy. 

Declined  Market,  Among  Other  Rea¬ 
sons,  Causes  Larger  Rejections  th*is 
Year  than  for  Long  Period.  Packers 
Take  their  Medicine  Calmly.  Chief 
Scandal  Outside  of  Philadelphia. 

The  tomato  packers  have  an¬ 
other  reason  for  the  gnashing  of 
teeth  which  is  now  going  on 
among  them  over  the  present  con¬ 
dition  of  the  market — the  very 
large  number  of  rejections  of 
goods  sold  as  futures  which  are 
now  being  tendered  for  delivery. 
The  packers  say  that  the  number 
of  rejections  this  year  has  been 
out  of  all  reason.  They  charge 
nearly  all  to  the  decline  in 
price. 

Probably  half  of  the  current  to¬ 
mato  pack  has  been  shipped.  In 
Philadelphia  there  have  been 
some  rejections  by  jobbers,  but 
not  so  many,  from  all  reports,  as 
in  some  of  the  other  markets. 
They  are  said  to  have  been  par- 


“MAKING  BOTH  ENDS  MEET” 

is  a  problem  for  most  housewives  in  these  times  of 
pinched  purses. 

You  can  help  “the  woman  behind  the  pocket- 
book”  by  telling  her  about 

Shredded  Wheat 

• 

It  contains  more  real  nutriment  than  beefsteak  or 
eggs,  is  more  easily  digested  and  costs  much  less. 
Two  Biscuits  (heated  in  the  oven)  with  milk  and  a 
little  fruit  and  a  cup  of  coffee  will  supply  all  the 
nourishment  needed  for  a  half  day’s  work  at  a  cost 
of  five  or  six  cents. 

Try  it  yourself  and  then  tell  your  customers 
about  it. 

No  other  grocer  makes  a  larger  profit  on  Shredded  Wheat  than 
YOU  do — no  “deals,”  no  premiums,  no  “sugar,”  no  bribes. 
The  same  old  policy — A  Square  Deal  for  a  Square  Dealer. 


The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 


The  Case  Against  Preservatives 
is  Settled 

The  Government  has  found  them  harmful  and  it 
is  only  a  question  of  time  before  their  sale  will  be 
prohibited.  With  pure  goods  on  your  shelves  you 
will  be  safe  when  that  time  comes. 

UEIN2 

57  VARIETIES 
FURE  FOOD  PRODUCTS 

are  the  kind  that  are  always  safe  to  sell  because 
they  contain  no  preservatives  or  harmful  ingredients 
of  any  kind.  The  label  guarantees  absolute  purity. 

Anything  that’s  is  safe  to  sell. 

H.  J.  HEINZ  COMPANY 

HEW  TORK  PITTSBURG  CHICAGO  LONDON 


n 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


14 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Huge  Trust  to  Raise  Cocoa  Prices 

Details  from  Washington  of  Important  Movement  to  Help 
Present  Low  Cocoa  Prices  by  Organizing  All  Producers 
Into  Large  Combine.  Extracts  from  Plan’s  Prospectus. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


ticularly  heavy  in  New  York, 
Boston  and  Pittsburg,  and  in 
many  cases  to  have  been  sup¬ 
ported  by  reasons  of  the  flimsiest 
character.  So  far  as  could  be 
learned,  however,  no  packer  has 
indicated  an  intention  of  resenting 
his  rejections  in  any  legal  manner. 
It  has  come  to  be  a  matter  of 
course,  this  rejection  of  goods 
when  the  market  declines,  just  as 
many  a  packer  finds  a  reason  for 
reducing  deliveries  when  the 
market  has  advanced.  So  that 
only  on  very  rare  occasiofis  does 
either  of  the  two  parties  do  more 
than  piotest,  as  the  need  arises. 

All  of  the  tomatoes  now  being 
offered  for  deliverv  sold  from  75 
to  80  cents  several  months  ago. 
The  same  grade  can  be  bought 
to-day  at  70  cents,  and  some 
blocks  of  the  rejected  goods  have 
been  offered  at  67^4  cents.  Un¬ 
scrupulous  buyers  always  find  in 
this  cause  alone  the  reason  for 
refusing  future  goods. 


Grapes  are  slightly  higher. 
Concords  average  13  cents, 
Catawbas  11,  Niagaras  14.  The 
demand  is  good.  For  California 
Tokays  $1.50  is  top. 


Washington,  D.  C., 

October  22,  1908. 

According  to  positive  and 
official  information  received  here 
during  the  week  a  world’s  cocoa 
trust  is  in  process  of  formation 
which  will  seek  to  remove  the 
conditions  which  have  led  to  the 
extremely  low  price  of  cocoa  now 
prevailing. 

It  seems  that  each  country 
which  produces  cocoa  is  forming 
its  own  organization,  the  object 
being  to  form  these  into  one  cen¬ 
tral  organization  at  once. 

The  low  price  of  cocoa  which 
has  ruled  for  sometime  past,  es¬ 
pecially  during  the  past  year,  has 
led  to  a  desire  on  the  part  of  rep¬ 
resentatives  of  Portugal  and  the 
countries  in  the  northern  portion 
of  South  America  that  something 
be  done  to  protect  the  industry, 


as  they  view  the  matter,  and  ac¬ 
tion  has  been  taken  in  Ecuador, 
San  Thome,  San  Domingo  and 
Trinidad  to  organize  national  or¬ 
ganizations  in  each  case  which 
shall  co-operate  with  each  other 
in  a  plan  to  control  the  price  of 
the  product  in  the  markets  of  the 
world. 

A  representative  of  the  move¬ 
ment  has  recently  arrived  in  Bra¬ 
zil  to  organize  a  similar  associ¬ 
ation  in  Brazil,  the  largest  pro¬ 
ducer  of  cocoa,  and  the  indications 
are  that  unless  something  quite 
unforeseen  takes  place  the  organ¬ 
ization  will  soon  be  effected.  The 
success  of  the  world  movement, 
of  course,  depends  upon  Brazil, 
the  largest  producer.  The  only 
apparent  reason  why  it  may  not 
succeed  in  Brazil  is  in  the  fact  that 
many  of  the  cocoa  producers  are 
not  financially  able  to  carry  their 
crops  as  may  be  demanded  by  the 


new  organization,  while  the 
sence  of  satisfactory  bank 
facilities  with  most  of  tli 
renders  it  difficult  to  help  th 
The  chief  occasion  for  the  ] 
posed  organization  seems  to  bi 
the  somewhat  extraordin 
fluctuations  in  the  price  of  co 
in  the  past  few  years,  the  pres 
great  depreciation  offering 
usual  occasion  for  complaint, 
statement  issued  by  the  project 
of  the  proposed  combination  sa 

In  November,  1907,  the  value 
an  alrroba  (about  32  pounds) 
cocoa  varied  from  20  to  21  milre 
(about  $6  to  $6.30).  At'  prese 
the  same  quantity  of  cdcoa  has  1 
buyer  above  9  milreis  ($2.70).  TI 
lowering  of  price  in  these  ,  sev< 
months  represents,  therefore,’  mo 
than  50  per  cent.  What  has  pass< 
during  this  short  period  which  c; 
explain  such  a  notable  depressioi 
The  origin  of  the  movement  to  low 
the  prices,  which  commenced  in  N 
vember  and  which  threatens  to  co 
tinue,  was  in  not  being  organized 
properly  resist  it  when  it  commenci 
by  reason  of  the  excessive  price 
which  the  article  has  been  forced  1 
speculation.  The  quotation  of  : 
milreis  per  arroba  represented  tl 
highest  point  of  the  ascending  cur 
that  the  article  had  described  sin 
1906,  a  point  as  much  greater,  a 
most,  than  the  fair  price  of  the  a 
tide  as  the  present  price  is  les 
The  excessive  price  provoked  a  na 
ural  reaction.  Taking  advantage  1 
this  situation  a  group  of  powerf 
speculators  in  Hamburg,  which  co: 
trols  numerous  and  active  agents 


That  “Piano  Advertising  Plan”  from  Iowa 

Pulls  Prosperity  out  of  a  lean  business  caused  by  shortage  of  crops,  panic,  strong  competition  or  bad  location 

A.  WONDERPUL  WINNER - NEVER  FAILS - CAN’T  WATT. 

The  piano  costs  you  nothing — your  competitors  pay  the  bill  and  YOU  reap  the  profits — all  the  way  from  $500  to  $35,000.  That’s 
what  my  patrons  testify.  Let  me  shbw  you  their  letters — the  finest  bunch  of  delighted  ginger  talks  from  hard-headed  business  men 
you  ever  read  or  will  read.  Merchants,  Manufacturers,  Publishers,  all  brilliantly  successful. 


The  Cote  Piano 

A  perfect  instrument.  I  sell  it  to  you 
at  a  moderate  price,  but  no  $500  instru¬ 
ment  has  richer  tone,  more  perfect  action 
or  a  longer  life  than  a  Cote.  Used  in  a 
thousand  homes.  Well  and  favorably 
known  everywhere.  Splendid  workman¬ 
ship  throughout  and  beautifully  finished. 

And  let  me  tell  you  it  would  be  sui¬ 
cidal  for  any  merchant  to  give  away  a 
cheaply-made,  inferior  piano  to  any  cus¬ 
tomer  if  he  wants  to  reap  a  permanent 
benefit  from  the  enterprise. 

Used  by  Merchants,  Manufacturers 
and  Publishers,  large  and  small,  and 
always  wins. 


Live  ones,  write  me ;  Needy  ones,  wake  up ;  I’ll  show  you  how  it’s  done. 

Salesmen,  boys  with  “grit  and  go,”  it’s  your  chance.  I  want  a  few  reliable  salesmen  to  canvass  the  retail  trade. 
Samples  in  coat  pocket.  Don’t  worry  trying  to  revive  dead  lines.  Get  one  with  breath  in  it  now.  Get  wise  to  the 
“Iowa  Idea.”  Mention  this  paper. 


W.  F.  MAIN,  Proprietor,  Iowa  City,  Iowa 


A  Winning  Campaign 

I  equip  you  complete  with  the  whole 
premium  plan- — all  details  worked  out — 
to  WIN. 

Send  me  your  order  and  tell  me  the 
competition  you  want  to  overcome  and 
I’ll  do  the  rest.  I  knowhow.  I’ve  done 
it  for  others  and  don’t  know  what  failure 
means. 

Takes  the  public  by  storm — Sets  ten 
thousand  tongues  wagging — Starts  the 
dollars  your  way  and  keeps  them  rolling 
in  amazingly. 
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Know  at  a  Glance  What  Every 


Credit  Customer  Owes  You 


A  National  Credit  Account  File  will  give  you 
a  complete  method  of  accurately  handling  your 
credit  accounts.  You  are  able  to  tell  at  a  glance  the 
total  amount  each  customer  owes  you.  You  avoid 
sending  a  bill  after  it  has  been  paid.  You  are  in¬ 
sured  against  forgetting  to  send  it  at  all. 


You  Save  Bookkeeping  arid 
Accounting 


100  Account  National  Credit  File 


Don’t  let  a  mistake  send  your  trade  to  some 
other  store.  A  National  Credit  Account  File 

stops  mistakes,  costs  but  little,  and  pays  for  itself 
many  times  over. 


Keep  Records  in  Your  Safe 


With  every  Credit  File  we  furnish,  free,  this  metal 
box,  so  your  records  can  be  kept  in  your  safe,  secure 
against  fire. 

For  every  day  you  neglect  to  investigate  the  National 
Credit  Account  File  you  may  forget  to  charge  enough 
sales  to  pay  for  it. 

It  is  so  simple  and  easy  to  operate  that  you  will  see 
its  value  immediately.  Write  for  further  information  as  to 
how  this  method  of  handling  accounts  will  save  you  time, 
money  and  trade. 


Proprietor’s  File  Used  in  Connection  with  the 
National  Credit  File 


THE  NATIONAL  CASH  REGISTER  CO 


28th  Street  and  Broadway 


NEW  YORK 


MAIL  THIS  COUPON  TODAY 

The  National  Cash  Register  Co.,  Executive  Offices,  28th  Street  and 
Broadway,  New  York,  N.  Y.  I  would  like  to  know  how  a  National  Credit 
File  can  increase  my  profits  and  do  the  other  things  you  say  it  will. 


Name. 


Business 

Street  . 

City . 


.State . No.  of  Clerks.. 


\ 
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Buy  a  sample  order  of 

OUR  RELIABLE  LANTERN 

Burns  40  hours  without  refilling.  Cold  Blast  with  all 
latest  improvements  and  pays  the  dealer  a  big  profit. 
In  stock  of 

JAMES  M.  VANCE  &  CO. 

Distributers  of  Hardware  for  Over  a  Century 
211  and  213  Market  St.,  Philadelphia 


Orange  Marmalade  is  one  of  the  best  things  we  make. 
You  know  how  good  slices  of  orange  with  sugar  on  them  are 
at  breakfast.  Well,  this  marmalade,  is  just  sliced  oranges  and 
sugar,  cooked  to  a  jam  consistency,  and  with  just  enough  of 
the  very  thin  pieces  of  peel  in  it  to  give  it  the  orange 
“bouquet”  which  comes  from  the  orange  oil  in  the  cells  of 
the  outside  rind.  Your  trade  will  like  this,  and  it  only  costs 
you  $4.20  a  case  of  two  dozen  1 6-ounce  pound  glass  jars, 
freight  paid.  You  sell  it  for  $6.00,  and  they’ll  call  for 
more.  Better  try  a  case  or  two. 

H.  P.  D.  KINGSBURY,  Redlands,  California 
(Where  the  oranges  come  from) 


Preserved  Fruits,  Jams,  Jellies, 
j —  Fruit  Butters,  etc.  — v. 

CONTAINING  NO  PRESERVATIVE  AND  NO 
ARTIFICIAL  COLORING 

were  made  and  shipped  by 

PHILIP  J.  RITTER 

many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 

If  Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 

If  We  ask  for  a  portion  of  your  patronage. 

^ - — - r 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa* 


Bahia,  commenced  a  series  of  sales 
at  prices  more  and  more  reduced, 
which  succeeded  in  lowering  prices 
in  spite  of  the  vigorous  resistance 
met  in  Lisbon  from  producers  of 
San  Thome  and  Principe.  As  is  gen¬ 
erally  known,  these  producers  have 
been  organized  for  a  number  of 
years  with  the  most  beneficial  re-  , 
suits. 

Continuing  the  statement,  the 
projectors  of  the  Brazilian  or¬ 
ganization  claim  that  the  present 
situation  can  be  expected  unless 
producers  unite  to  prevent  the 
manipulation  of  the  crop  by  those 
who  are  organized  against  them. 
It  claims  that  its  proposed  or¬ 
ganization  is  not  for  the  purpose 
of  speculation,  but  for  the  purpose 
of  resisting  the  speculators.  The 
statement  continues : — 

Without  an  organization  of  all  the 
producers  of  cocoa,  not  only  of 
Brazil,  but  of  all  producing  coun¬ 
tries,  never  will  the  produce  be  fairly 
quoted  or  the  price  be  a  living  one. 
There  is  no  occasion  for  so  notable 
a  lowering  of  price  of  an  article  of 
such  world-wide  consumption  when 
the  consumption  is  being  constantly 
increased,  and  each  day  witnesses 
the  enlargement  of  its  use  as  a  re¬ 
sult  of  a  spontaneous  propaganda. 

In  their  statement  the  organ¬ 
izers  of  the  trust  claim  that  the 
low  price  has  not  been  due  either 
to  a  lack  of  demand  or  to  any  pos¬ 
sible  overproduction.  It  is 
claimed  that  the  production  at 
present  is  not  large  enough  to 
meet  the  demand,  and  that  by  rea¬ 
son  of  the  peculiar  demands  of 
the  crop  in  soil  and  climate  the 
crops  of  the  future  will  likely  be 
much  less  than  the  demand  for 
them.  The  statement  also  calls 
the  attention  of  the  Brazilian 
cocoa  producers  to  the  need  of 
combating  the  adulteration  of 
chocolate.  The  statement  con¬ 
tinues  : — 


interested  in  cocoa  production,  ; 
as  Ecuador  represents  already  a  f 
of  the  world’s  production,  it 
great  weight  in  the  situation.  Bal 
Para,  Amazonas,  and  the  over- 
Portuguese  province  of  San  The 
and  Principe  represent  two-fifths 
the  production. 

If  this  organization  is  effected, 
is  necessary,  it  will  constitute  an 
vincible'  bar  to  the  maneuvers  of 
speculators,  bulls  and  bears,  th 
of  raw  materials  and  those  of 
manufactured  article.  And  actior 
conjunction  with  the  producers 
Brazil  and  Portugal,  aided  prudei 
and  cautiously  by  the  several  g 
ernments  by  means  of  loans  gu 
anteed  by  the  product  itself,  1 
save  the  cocoa  industry.  The  pri 
of  the  product  will  become  firm,  i 
from  unexpected  oscillations  due 
speculation. 

There  is  indispensable,  then : 
The  organization  of  an  agriculti 
credit  system,  freeing  the  produc 
from  the  subjection  in  which  t 
now  exist;  (2)  the  organization 
an  association  of  defense,  includ 
the  principal  middlemen  and  prod 
ers  of  Bahia;  (3)  an  agreement 
tween  this  "association  and  the  ar 
ogous  association  in  Portugal,  wh 
is  now  ready  to  enter  into  such 
arrangement. 

With  these  arms  of  defense 
production  of  cocoa  will  take  uj 
itself  a  new  impulse,  increasing 
exports,  of  which  the  result  will  b 
efit  the  whole  country,  and  plac 
in  greater  prosperity  an  agricultu 
industry  so  profitable. 

There  seems  to  be  no  T 
that  the  organization  planned 
be  consummated  at -once, 
example  of  the  results  of  ur 
action  afforded  by  the  pre 
sugar  situation  in  Brazil  is  ha- 
a  strong  influence  upon  tl 
few  cocoa  men  who  are  dispc 
to  hold  out  of  the  combinatio 
The  production  of  cocoa  in 
world  at  large  is  generally  pi; 
at  about  340,000,000  pounds, 
which  in  general  Brazil  prodi 
about  one-sixth,  with  San  Th' 
Ecuador,  San  Domingo,  Trini 
and  Venezuela  following  in 
order  named.  Of  this  produc 


In  Ecuador  the  matter  of  organ¬ 
ization  is  being  agitated  by  persons 


CORRESPONDENCE. 


the  United  States  consumes  at 
one-fifth.  Hol 


such  a  law  and  would  be  please 
you  would  send  us  a  copy  of 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Alcoholic  Patent  Medicines. 

East  Bangor,  Pa.,  Oct.  19,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — We  have  numerous  in¬ 
quiries  from  our  customers  stating 
that  in  a  recent  issue  of  your  publi¬ 
cation  there  appeared  an  article  or 
editorial  stating  that  a  grocer  is  not 
allowed  to  sell  any  remedies  con¬ 
taining  alcohol  or  either  of  the 
other  drugs  mentioned  in  the  pure 
food  law.  We  know  nothing  of 


article  or  state  whether  or  not  s 
is  the  case.  We  believe  that  tl 
people  have  misunderstood 
same,  but  we  prefer  to  be  sure 
we  are  right  in  the  answers 
we  give  them. 

Thanking  you  for  your  kindi 
in  this  matter,  we  remain, 
Yours  truly, 

The  Dilliard  Remedy  Co. 

By  H.  C.  Dilliart 

The  law  this  correspondent  re 
to  is  an  order  of  the  Internal  E 
enue  Department  that  all  merchs 
selling  patent  mfedicines  contain 
large  amounts  of  alcohol  are  lis 
for  the  $25  yearly  tax  imposed, 
copy  of  the  article  giving  the 
of  medicines  which  the  Departm 
had  so  far  found  made  the  de; 
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;  ffile,  has  been  sent  the  correspond- 

lt. 

*  *  * 

To  Buy  Confectionery  Bags* 

Ashland,  Pa.,  Oct.  20,  1908. 
ditor  “Grocery  World  and  Gen- 
eral  Merchant.” 

I  Dear  Sir: — Kindly  let  me  know 
here  I  can  get  white  paper  bags 
id  cartons  for  a  retail  confectiori- 
y  store,  and  oblige, 

Yours  truly, 

H.  F.  Granzow. 

Paper  bags  can  be  bought  from 
arber  &  Perkins,  Philadelphia, 
andy  boxes  (plain)  at  Art  Paper 
ox  Mfg.  Co.,  201  Spruce  street; 
!  incy  ones  at  Beggs  &  Graham, 

II  S.  American  street,  Philadel- 
aia. 

*  *  * 


Philadelphia  Fish  Houses. 

j  Port  Carbon,  Pa.,  Oct.  21,  1908. 
ditor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

:  Dear  Sir: — Would  you  kindly 
ive  me  the  addresses  of  several  fish 

louses  in  or  near  Philadelphia? 

Thanking  you  in  advance,  I  re¬ 
tain,  Yours  truly, 

R.  F.  Jones. 

!  F.  H.  Milden  &  Co.,  1212  Filbert 
:reet,  Philadelphia. 

I  Thomas  Bros.,  128  Dock  street, 
'hiladelphia. 


*  *  * 

As  to  the  Jewelry  Scheme. 

Iowa  City,  Iowa, 

October  15,  1908. 
iditor, “Grocery  World  and  Gen¬ 
eral  Merchant.” 


!  Dear  Sir: — Will  you  please 
end  me  all  you  can  spare  of  your 
To.  15  issue  of  October  12th  up 
0  700  copies — any  number  up  to 
00.  I  want  these  extra  copies  of 
his  issue  for  the  first  question 
I  nd  its  answer  in  your  Legal  De¬ 
partment  regarding  a  certain 
ewelry  enterprise. 

I  I  am  not  in  the  jewelry  business, 
ut  am  doing  business  in  Iowa 
iity,  where  there  are  several 
ewelry  concerns.  I  want  these 
|  papers  to  distribute  among  my 
piano  customers. 

1  It  is  my  judgment  that  the 
rade  papers  generally  should 
educate  all  their  subscribers  to 
arefully  read  over  every  contract 
i|d  order  blank  before  signing 
;ame.  By  doing  this  they  would 
ivoid  a  great  deal  of  trouble,  both 
m  their  part  and  the  part  of  the 
louse  selling  them  goods.  About 
)nce  a  month  you  should  have  an 
irticle  warning'  the  retailers  to 
'ead  contracts  and  order  blanks 
)efore  signing  them,  being  sure 
hat  they  are  familiar  with  all  the 
erms.  The  salesmen  represent- 
ng  the  assortment  jewelry  con¬ 
cerns  you  mention  in  your  issue 
pf  October  12th  secure  their 
orders  by  misrepresentation,  and 
j  f  their  prospective  customers 
would  only  carefully  read  the 


order  blank  before  signing  it  it 
would  do  away  with  a  lot  of 
trouble.  Yours  truly, 

M. 

*  *  * 

Manufacturers’  Notice. 

Allentown,  Pa.,  Oct.  21,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Please  advise  me  as 
to  names  of  manufacturers  who 
demonstrate  their  goods  in  gro¬ 
cery  stores.  My  idea  is  to  build 
up  store  trade  and  advertise  such 
firm’s  articles. 

Yours  truly, 
Walter  Schaffer. 

Manufacturers  whom  this  in¬ 
terests  will  please  communicate 
with  this  correspondent. 

*  *  * 

Coffee  Labels. 

New  York,  Oct.  19,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — It  strikes  me  that  the 
issue  of  the  “Grocery  World  and 
General  Merchant”  just  received  is 
about  as  full  of  interesting  matter 
as  any  paper  we  have  seen  in  many 
months.  We  note  an  article  on 
“Another  Coffee  Label.”  Will  you 
kindly  send  me  pages  from  the  pre¬ 
vious  issue  on  Dutch  Java  and  San¬ 
tos  blend,  as  I  passed  the  ones  I 
had  on?  I  would  like  to  ask  the 
opinion  of  your  office  on  the  fol¬ 
lowing  question,  taking  this  partic¬ 
ular  label  as  a  basis :  How  much 
Java  is  it  necessary  to  use  in  such 
a  blend  to  be  entitled  to  label  the 
coffee  Java  and  Santos  blend? 
Again,  what  is  the  minimum 
amount  of  Java  that  could  be  used 
if  the  wording  was  reversed  so  as 
to  read  Santos  and  Java  blend? 

Thanking  you,  we  beg  to  remain, 
Yours  truly, 

*  *  * 

This  depends  on  the  way  in  which 
the  name  “Java  and  Santos  Blend” 
is  arranged.  If  is  is  arranged  this 
way, 

JAVA 

AND 

SANTOS  BLEND 

there  would  unquestionably  need  to 
be  a  substantial  preponderance  of 
Java.  Not  just  a  shade  more,  or 
51  per  cent.,  but,  say,  60  per  cent, 
up. 

If  it  is  arranged  this  way, 

JAVA 

AND 

SANTOS  BLEND 

there  should  be  about  an  equal  pro¬ 
portion  of  Java  and  Santos. 

In  case  the  name  was  reversed, 
and  made  “Santos  and  Java  Blend,” 
enough  Java  must  be  present  to 
make  it  a  substantial  ingredient. 
Not  a  few  beans  thrown  in  simply 
to  enable  the  use  of  the  name. 


If 

Q  SELECT  QUALITY 

-  SARDINES  V 

IN  MUSTARD  SAUCE 


HS/ 


IN  YOUR  WINDOW 

Put  a  few  of  these  handsome  green,  red 
and  gold  cartons  in  your  window  and  see 
how  many  people  stop  to  look  at  the 
bright  show. 

Furthermore,  they  will  buy  the  Harbor 
Mustard  Sardines,  packed  in  them,  if  you 
give  them  a  chance,  and  buy  again.  The 
fish  are  young,  tender  and  carefully  se¬ 
lected  as  to  quality  and  size,  then  sauced 
with  the  most  delectable  and  expensive 
mustard  dressing  ever  packed  on  an 
American  sardine.  Retails  at  Ten  Cents. 

JED  FRYE  &  CO.,  25  South  St.,  NEW  YORK 


Here  Is  a  Good  Scheme! 


Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things — first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Sole  Manufacturers 

“  ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


Wheatena  Has  It 

d  All  that  is  claimed  for  any  breakfast 
food,  Wheatena  has  in  a  much  larger 
degree.  It  contains  more  food  value 
and  is  a  much  more  honest  and  sub¬ 
stantial  food  than  any  other  breakfast 
food  we  know. 

<1  It  is  apparent  that  it  must  be — it  is 
the  pure,  nutrient  heart  or  kernel  of 
high-grade  selected  wheat.  Sterilized 
and  treated  in  other  ways  so  as  to  be 
incomparable  in  flavor  and  sustaining 
quality. 

THE  WHEATENA  COMPANY 

Rahway,  IN.  J. 


What  do  you  lose  by  handling  the  Ohio  Blue  Tip  Safety  Matches? 
Not  only  do  you  lose  nothing,  but  you  gain  the  increased  satisfaction  of 
your  patrons  and  81  per  cent,  profit  for  yourself. 

This  match  is  surer,  safer  and  more  reliable  than  any  other  double  tip 
match  made.  No  consumer  once  acquainted  with  it  ever  willingly  takes 
another.  All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y, 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 


Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  Ct  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 
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Which  Pays  the  Best  ? 

I’ve  always  had  my  ideas  on 
how  a  merchant  ought  to  treat  his 
competitor,  but  I  never  had  ’em 
put  into  words  as  well  as  by  a 
conversation  I  overheard  last 
week  in  a  grocery  store  in  Wil¬ 
liamsport,  Pa.  I  ran  into  the 
town  on  business  and  I  was 
standing  in  the  back  of  one  of  the 
best  stores  in  the  place,  talking 
business  with  the  proprietor. 

While  I  was  speaking  I  saw  a 
clerk  in  the  front  direct  a  woman 
back  to  where  the  proprietor  was 
standing  by  a  wave  of  his  hand. 

She  came  back  slowly  and 
opened  up  a  line  of  talk  with  the 
grocer  while  I  stood  there. 

“Mr.  - ,”  she  said,  “I’ve 

about  made  my  mind  np  to  deal 
at  your  store.  I’ve  been  buying 

my  things  of  Mr.  - ’s,  but 

he  don’t  keep  good  goods  any 
more  and  his  prices  are  out¬ 
rageous  and  he  don’t  care  whether 
he  gives  me  good  service  or  not. 
I’ve  spent  a  good  many  hundred 
dollars  with  liim  in  the  last  few 
months,  but  I’m  going  to  leave 
him.” 

“Well,  Mrs.  Kelly,”  said  the 
grocer,  “I’m  proud  to  have  your 
trade,  of  course,  because  I  know 
you  use  lots  of  stuff  and  buy  good 
stuff.  I  think  we  ought  to  have  a 
clear  understanding,  though.  In 
the  first  place,  I  can’t  sell  you  any 

better  goods  than  Mr.  - , 

because  he  sells  the  best.  And  I 
can’t  sell  you  any  cheaper  than  he 
does,  because  we  both  buy  about 
the  same  and  my  expenses  are 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


just  as  heavy  as  his.  Of  course, 
I  don't  know  anything  about  his 
service,  and  I  don’t  want  to  say 
anything  about  it.  I’ll  say  for 
ours  that  we’ll  give  you  the  best 
we’ve  got  and  work  to  please  you 
in  every  way  we  can.” 

“I  was  led  to  believe  that  your 
store  was  better  than  his,”  said 
Mrs.  Kelly. 

“As  to  goods  and  prices,  no, 
ma’am,”  said  the  grocer,  “I  can’t 
honestly  say  that  it  is.  As  to 
service,  I  can  only  speak  for  my 
own — that’s  the  best  we  can  put 
up,  always.” 

She  didn’t  seem  to  know  just 
what  to  say  and  he  added : — 

“On  that  understanding  and  if 
you'll  agree  to  pay  the  account 
monthly  I’ll  be  very  glad  to  have 
your  trade,  ma’am.” 

Whereupon  Madam  Kelly 
walked  to  the  counter  and  gave 
an  order  that  would  keep  many  a 
family  a  good  month.  Afterward 
I  found  she  was  a  big  boarding 
house  keeper  and.  a  heavy  buyer. 

“Say,  my  dear  man,”  I  said  to 
the  grocer,  sticking  out  my  hand, 
“I  want  to  shake  hands  with  you. 
That  was  the  whitest  thing  I’ve 
seen  in  a  month !” 

“Nothing  white  about  it,”  re¬ 
torted  the  grocer,  “its  simply  good 
business.  Won’t  that  woman 
have  a  lot  more  confidence  in  me 
than  if  I  had  run  -  down?” 

“Sure  she  will,”  I  replied,  “but 
a  whole  lot  of  fellows  don’t  realize 
that.” 

Not  a  month  before  that  I  heard 
another  conversation  along  ex¬ 
actly  the  same  line. 

A  woman  came  into  another 
grocery  store  and  gave  an  order. 
The  proprietor  and  two  clerks 
were  behind  the  counter.  They 
all  seemed  to  know  who  she  was. 

“Well,  Mrs.  Jones,  you’re  a 
stranger,”  said  the  grocer. 


“Found  you  had  to  have  good 
things  again,  eh?” 

The  woman  was  one  of  these 
tart  little  peaches. 

“I  don’t  knt»w  about  that,”  she 
replied,  “but  if  yours  is  no  better 
than  what  I’ve  been  getting,  I’ll 
drop  you,  too,  mighty  quick.” 

‘‘I  thought  you’d  find  that  fel¬ 
low  out  sooner  or  later,”  said  the 
grocer,  with  a  mean  sneer. 

What  a  plumb  foolish  thing  to 
do !  Why  couldn’t  he  have  let  it 
go  without  that?  He  had  the  cus¬ 
tomer  back— what  was  the  need 
to  run  down  the  other  fellow? 
Suppose  he  zvas  the  cheapest  kind 
of  a  slop  dealer,  what  good  did  it 
do  to  knock  him  when  the 
knocker  had  already  gotten  all  he 
could  get  anyway  ? 

I  tell  you  it  don’t  make  a  good 
impression  on  the  customer,  even 
when  you’ve  repeated  her  own 
views.  She  knows  you  have  an 
axe  to  grind.  She  has  none. 

Not  long  ago  I  knew  another 
case  that  fits  in  here. 

A  woman  came  in  to  the  store 
of  a  grocer  I  know  and  blurted 
out  without  warning:— 

“Look  here,  you’ve  been  rob¬ 
bing  me !” 

The  grocer  blinked  and  his  jaw 
dropped.  He’d  been  called  a 
thief ;  has  such  a  pleasant  sound. 

“Why  how?”  he  asked. 

“You’ve  been  charging  me  20 
cents  a  pound  for  a  leg  of  lamb 
and  told  me  again  and  again  you 
couldn't  afford  to  sell  for  less.  I 
bought  as  fine  a  leg  of  lamb  as  I 
ever  tasted  for  15  cents.” 

“When?”  asked  the  grocer. 

“To-day,”  she  said,  “at - ’s.” 

“I  can’t  help  that,”  said  the  gro¬ 
cer.  “That’s  exactly  the  cost 
price  to  us.  You  can’t  expect  me 
to  sell  to  you  without  a  profit. 
Why,  how  would  I  run  my  busi¬ 
ness  ?” 


“If  he  can,  why  can’t  you?”  she 
demanded. 

“He  can’t,”  was  the  reply,  “he 
only  did  it  as  a  bait  to  get  your 
trade.  Maybe  if  we  were  holding 
out  baits  we’d  sell  a  few  things  at 
cost  once,  too.” 

The  woman  didn’t  say  much 
more,  but  she  gave  her  usual 
order.  Within  an  hour  that  gro¬ 
cer  went  straight  up  to  the  feljpw 
who  had  cut  the  price.  Inciden¬ 
tally  he  was  a  deacon  in  the  Bap¬ 
tist  church. 

“Say,  Mr.  — - ,”  he  said, 

“through  something  you  did  Mrs.! 
Jones,  one  of  my  customers,  called 
me  a  thief  just  a  bit  ago.  She  said 
I’d  robbed  her  by  charging  her 
20  cents  for  lamb  when  you) 
offered  it  to  her  for  15.  Now, 
you  know  what  it  costs  us.  Wheni 
you  offer  it  at  cost  you  put  every) 
dealer  in  this  section  in  the  posi 
tion  of  overcharging.  I  don’t! 
think  it’s  good  business.  Why, 
even  if  you  got  her  trade  that 
way,  do  you  think  she’d  ever  let 
you  raise  the  price?  She’d  hold 
you  to  it  forever,  and  you  could 
never  make  her  believe  that  you 
had  to  get  more.  Besides  that  I 
don’t  think  it’s  a  Christian  act  to 
go  after  a  man’s  trade  that  way.” 

The  other  fellow  was  a  white 
man  and  he  owned  right  up. 
“Well,  since  you  put  it  that  way, 
I  don’t  either.  I'm  sorry  I  Hid  it. 
and  if  Mrs.  Jones  comes  back  I’ll 
put  you  right  the  best  I  can.” 

Oh,  it  pays — it  pays,  fellows ! 
It  certainly  does !  It’s  hard  as 
thunder  not  to  be  sore  on  a  com¬ 
petitor  sometimes,  especially 
when  you  lose  a  customer  to  him 
and  wonder  what  underhand  deal 
lie’s  been  working  to  get  her 
away.  But  if  you  knock  him  even 
then  you’re  a  chump,  you  take  my 
word. 

The  Stroller. 


|why  They  Haven’t  Done  It 

H  “Canned  corn  is  all  right,  but  I  don’t  see  why  they  can’t  make  it  taste 
more  like  fresh  corn,”  said  a  customer  of  a  grocer  we  know,  the  other  day. 

^  It’s  the  uneven  cooking.  All  canned  corn  cooked  with  the  old-fashioned 
cooker  loses  every  semblance  of  fresh  taste  because  at  least  half  of  it  is 
cooked  to  death.  The  old  cooker  had  to  keep  on  cooking  the  corn  till  the 
center  of  the  corn  was  done.  That  meant  overdoing  the  edges. 

IF  Onarga  Country  Gentleman  Corn  is  the  finest,  sweetest  Country  Gentleman 
Corn  that  grows,  cooked  in  the  new  automatic  cooker  that  cooks  the  edges 
and  the  center  exactly  alike. 

IROQUOIS  G  A  ININ  I  IN  Q  COMPANY  ::  ONARGA,  ILL. 
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fhia  Dtputmcnt  ia  devoted  to  the  criticism 
advertising  matter  aent  ia,  to  the  deviaing 
mew  advertising  ideas  for  special  occasions, 
on  request,  and  to  the  suggesting  of  original 
rertisements  when  data  is  supplied.  All 
eamuni cations  sent  in  for  this  Department 
raid  be  addressed  to  the  Editor  of  Science 
Advertising.  They  will  be  filed  in  their 
ler  and  taken  up  according  to  strict  rotation. 


Dryden,  N.  Y.,  Oct.  8,  1908. 
Editor  “Science  of  Advertising.” 

Dear  Sir : — Have  run  this  adver¬ 
tisement  two  weeks  in  a  weekly 
paper.  Do  you  think  it  any  good? 
Yours  truly, 

W.  H.  Baker. 

The  advertisement  inclosed 
easured  8  inches  single  column 
id  is  reproduced  below,  some- 
hat  reduced : — 


BAKERS 

Store  News 


□  Question — How  do  you  manage  to 
always  have  fresh  crackers  ? 

Answer — We  get  fresh  bread  every 
.morning  and  have  5  or  10  pounds  put 
in  with  the  bread. 

'  Question— How  caq  you  Isell  4  lbs. 
iof  ginger  Snaps  for  25c  ? 

Answer — We  buy  them  by  the  bar¬ 
rel,  and  if  people  object  to  carrying 
fsuch  a  large  package,  we  deliver  them. 

Question — Why  is  it  you  charge  50c 
lb.  for  Jtoyal  Baking  Powder  and  only 
15c  lb.  for  White  Rose  baking  powder? 

Answer— Roval  Baking  Powder  is 
•controlled  by  a  trust.  White  Rose  isf 
.not;  We  get  . trusted  for  White  Rose 
Baking  Powder  (60  days)  and  sell  it  out 
before  we  bave  to  pay  for  it. 

Question— How  does  Grandma  Gra> 
ham  make  such  good  cookies  ? 

Answer — She  uses  Baker’s  50c  mo^ 


Question — Why  did  Mrs.  Smith 
mqve  back  to  Dryden  ?  I  thought  she 
had  gone  to  live  with  her  daughter. 


I  should  have  liked  to  do — size 
up  its  appearance  in  the  paper. 
My  thought  is  that  being  set  in 
body  type  with  practically  no  dis¬ 
play,  it  does  not  stand  out  as  it 
should  do.  I  should  have  put  a 
narrow  border  around  it,  and  this 
could  have  been  done  without  tak¬ 
ing  much  if  any  more  space  for 
the  advertisement  than  it  now 
occupies.  I  don’t  like  the  head 
either.  “Baker’s  Store  News”  is 
tame  and  not  suggestive. 
“Answers  to  Your  Questions”  or 
“Read  Our  Answers”  or  “Read 
Our  Testimony,”  or  “The  Wit¬ 
ness  on  the  Stand,”  or  something 
along  the  same  line,  would  have 
brightened  the  advertisement  up 
a  good  deal. 

*  *  * 

The  text  in  the  main  is  good. 
I  don’t  think  I  would  have  given 
away  my  plan  of  keeping  crackers 
fresh,  however.  Some  of  the 
questions  are  flippant,  which  is 
bad.  For  example,  the  answer  to 
“How  Do  You  Sell  Groceries  So 
Cheap?”  rings  with  a  sort  of 
smartness  which  has — to  me,  at 
least — a  disagreeable  sound.  Flip, 
in  fact.  The  general  plan  of  tak¬ 
ing  questions  asked  by  customers, 
or  even  fictitious  questions,  and 
crisply  answering  them  after  this 
fashion  is  novel  and  good.  In 
order  to  get  material  for  such  ad¬ 
vertising  I  should  have  the  clerks 
make  notes  of  all  such  questions 
and  hand  them  in  to  the  office. 
I  can  see  how  an  extremely 
effective  series  of  advertisements 
could  be  built  with  such  materials. 


Answer—  Because  sbe  bad  bought 
Tea  and  Coffee  at  Baker’s  for  twenty 
years  and  could  not  find  any.  other  that 
suited  ber. 

Question — Why  do  you  insist  on. 
selling  Slade’s  Spices  when  you  can 
-double  your  money  on  our  spices? 


Answer — Because  we  would  gather 
be  called  Pure  Food  Bill  than  to  sell 
inferior  goods. 


Question— How  do  you  sell  Gro¬ 
ceries  so  cheap  ?  . 


Answer— Our  expenses  are  light. 
We  oat  Toasted  Corn  Flakes  and  wear 
:25c  neckties. 

Question— Why  don’t  you. sell  granp 
ulated  sugar  for  5c  and  make  it  up  on 
other  goods  i 

Answer— We  do  notr  believe  in  that 
way  of  doing  business. 


W.  H.  BAKER 

Stone  Store  DRYDEN,  N.  Y. 


Prosperity  Through  All  the  Hard 
Times. 

In  these  times  of  general  depression 
in  all  lines  of  manufacturing  activity 
with  all  cereal  concerns  showing  a 
marked  decrease  in  sales,  it  is  interesting 
as  well  as  gratifying  to  note  the  pros¬ 
perity  of  this  company.  At  a  time  when 
the  sales  of  nearly  all  cereals  show  a 
heavy-  falling  off  the  sales  of  Shredded 
Wheat  for  the  year  show  a  substantial 
increase  over  the  sales  of  last  year.  This 
is  accounted  for  by  the  fact  that 
Shredded  Wheat  is  a  “hard  times  food.” 
It  is  not  only  a  good  substitute  for  meat 
and  eggs,  but  its  biscuit  form  gives  it 
wide  cuiinary  uses.  Two  Shredded 
Wheat  biscuits  with  a  little  fruit  will 
make  a  very  substantial  and  nourishing 
meal.  Shredded  Wheat  is  getting  to  be 
more  of  a  staple  every  year.  The  clean¬ 
liness  of  the  product  and  the  company’s 
methods  of  doing  business  certainly  en¬ 
title  it  to  the  prosperity  that  comes  its 
way. 


Mr.  Baker  simply  clipped  this 
dvertisement  out  of  his  paper 
nd  sent  it  in.  If  he  had  sent  the 
vhole  paper  or  the  page  on  which 
his  advertisement  appeared,  I 
ould  have  done  something  which 


Florida  oranges  are  still  com¬ 
ing  forward,  but  the  receipts  show 
no  first-class  fruit  as  yet.  The 
range  is  $2.10  to  $2.25  and  will 
not  go  higher  until  better  fruit 
begins  to  come. 


ifrcse  Cools  81c  aireaflu  sow 

Egg-O-See  and  E-C  Com  have 
been  more  widely,  more  system¬ 
atically  and  more  continuously 
advertised  to  your  customers  than 
any  flaked  foods  on  the  market. 
Everybody  knows  what  they  are. 

It  requires  no  effort  to  sell  them. 
Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere 
else  to  get  these  popular  products. 


Egg-O-See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 


Something  That  Sells! 

AMMO 

(DRY  AMMONIA) 

This  scientific  marvel  is  a  dry,  odorless 
powder,  which  is  ammonia  in  a  dry  form. 

It  never  loses  strength  nor  evaporates  like 
liquid  ammonia.  No  bottles  to  freeze  or 
break.  Ammo  comes  in  cans,  and  it  is  very 
economical.  One  10  cent  can  equals  three 
pints  of  ammonia. 

We  make  it  sell  by  demonstrating,  samp¬ 
ling,  advertising.  Have  it  seen  in  your  store 
and  it  will  sell. 

Ask  your  jobber,  or  write  us  for  our  strong 
proposition  to  dealers. 

THE  FRANK  C.  EBY  CO. 

213=215  E.  Atwater  Street 
DETROIT,  MICH. 
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The 

Hotel 

Patrons’ 

Demand 

A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  you  can  give  it. 

That’s  becausejiotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home  ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 
is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 

B.  Flsciter  &  Go. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  sida  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  b«  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  GaoczaY  Woixp, 

937  Arch  Street. 


Question:  W.,  Jersey  City, 
N.  J. — Will  you  kindly  inform  me 
through  your  valuable  paper  in 
case  my  store  was  burned  down 
what  would  be  my  responsibility 
to  my  landlord  if  I  had  a  lease  for 
a  term  of  years  and  what  would 
be  his  responsibility  to  me? 

Answer. — The  old  common  law 
rule  was  very  strict  in  matters 
like  this.  If  a  tenant  signed  a 
lease  which  contained  a  positive 
covenant  to  pay  rent,  with  no  re¬ 
strictions,  he  would  be  liable  for 
the  rent  for  the  full  term  even  if 
the  house  burned  down  and  he 
was  getting  nothing  for  his 
money.  Under  the  common  law 
rule  if  a  tenant  had  agreed  in  his 
lease  to  make  all  repairs,  as  is 
often  done,  he  would  be  obliged  to 
rebuild  at  his  own  expense  if  the 
building  was  destroyed.  The 
severity  of  the  rebuilding  part  of 
the  rule  has  led  to  the  insertion 
in  the  ordinary  form  of  lease  of 
the  covenant  on  the  part  of  the 
tenant  to  deliver  the  premises 
back  to  the  owner,  at  the  expira¬ 
tion  of  the  lease,  in  the  original 
condition,  “damage  by  wear  and 
tear  and  accidental  fire  excepted.” 
If  this  clause  is  in  the  lease  the 
tenant,  even  though  he  has  agreed 
to  do  the  repairing,  is  not  obliged 
to  rebuild. 

The  common  law  rule  as  to  pay¬ 
ing  rent  on  a  burned  building  has 
also  been  relaxed  somewhat,  but 
not  entirely.  The  only  safe  way 
is  to  have  a  provision  inserted  in 
the  lease  that  in  case  of  the  par¬ 
tial  or  complete  destruction  of  the 
premises  by  fire,  the  tenant  is  to 
be  partly  or  wholly  absolved  from 
paying  rent.  In  some  jurisdic¬ 
tions  this  has  been  done  by  law, 
but  not,  I  think,  in  New  Jersey  or 
Pennsylvania.  There  is  this  pro¬ 
tection,  however,  against  such  a 
rule,  that  in  practically  all  juris¬ 
dictions  it  is  considered  eviction  if 
the  landlord  enters  to  repair  a 
burned  building  without  the  ten¬ 
ant’s  consent.  Because  of  the 


eviction  and  not  a,.  T  -  ^e  < 
the  destruction,  the  tenai.^ 
released  from  his  liability, 
however,  the  landlord  chooses  t 
permit  the  building  or  the  ruins  c 
it  to  stand  unrepaired  or  unrebui 
for  the  balance  of  the  term,  1; 
can  collect  the  rent  from  tl 
burned-out  tenant,  unless  there 
something  in  the  lease  preventin 
it. 

I  repeat,  therefore,  that  no  tei 
ant  is  absolutely  safe  as  to  t! 
above  contingency,  unless  he  h; 
a  protecting  provision  inserted  i 
his  lease.  Such  a  provision  migl 
take  the  following  form : — 

It  is  understood  between  the  par¬ 
ties  that  in  case  the  said  premises  are 
partly  or  wholly  destroyed  by  fire  or 
other  accident,  not  caused  by  the 
negligence  of  the  lessee,  that  the  said 
lessee  shall  be  wholly  absolved  from 
the  payment  of  all  rent  in  case  of 
total  destruction,  and  in  case  of  par¬ 
tial  destruction  shall  pay  only  the 
proper  pro  rata  portion  of  said  rent 

Question:  *  *  *.  N.  J. — 1. — 1 
reference  to  answer  to  No.  2,  N.  _ 
in  last  week’s  Legal  column  - 
the  “Grocery  World  and  Gener 
Merchant,”  the  party  mention* 
does  not  wish  to  defraud  h 
creditors  nor  any  honest  bills,  bi 
simply  head  off  bills  made  by  f 
ture  shipments  of  an  order  (n> 
subject  to  countermand)  sign* 
by  correspondent  in  favor  of  t 
apparently  fraudulent  compar 
(goods  not  yet  shipped).  Wou 
any  transfer  made  to  head  off  sue 
a  company  be  legal  without  ma 
ing  conveyance  of  goods?  T1 
seller  simply  continuing  busine 
for  the  purchaser,  signing  the  pu 
chaser’s  name  to  checks,  receipt 
etc.,  and  his  own  initials  unde 
neath,  as  John  Smith,  etc.,  p 
J.  R. 

2.  — If  such  is  legal  under  tl 
circumstances  named,  how  lor 
must  it  be  continued  in  order 
prevent  said  fraudulent  compar 
from  getting  in  their  work  shou 
they  so  desire?  In  other  word 
how  long  is  a  signed  order  fi 
delivery  at  a  certain  time  good  fi 
after  that  time? 

3.  — Would  gome  out  of  bus 
ness  in  one  State  and  starting 
another  be  a  legal  excuse  fi 
countermanding  a  signed  ord- 
which  reads  “not  subject 
countermand”  ? 

4.  — Suppose  the  merchant  st: 
continues  his  own  business  ar 
moves  into  another  State  and  r 
sumes  his  business  and  in  tl 
meantime  notifies  this  fraudulei 
company  that  he  has  gone  out  1 
business  in  the  place  the  orc^i 
was  taken.  Is  he  exempt  fro: 
the  depredations  of  said  con 
pany  ? 

Answer — 1. — It  might  be  legs 
but  it  is  a  question  whether 
would  be  good  as  against  a  bor 
fide  creditor  unless  actual  ckang 
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i  n  po°': .s'-';on  occurred.  The  plan 
.  patently  selling  the  entire 
iiace  out,  and  doing  future  busi¬ 
ness  as  “agent,”  would  un- 
loubtedly  be  advisable  if  the 
)roperty  sold  is  to  remain  in  the 
;ame  place. 

2.  — A  sale  that  is  in  every  re¬ 
ject  legal  and  regular,  as  this 
vould  be,  just  as  effectually 
Tanges  title  one  minute  after  it 
s  made  as  one  month.  Any  time 
>efore  the  actual  entering  of  suit 

|  vould  be  sufficient.  A  simple 
Igned  order  for  future  delivery 
s  not  a  lien  which  would  prevent 
he  sale  of  property.  A  proper 
Igned  order  is  good  indefinitely, 
hough  no  action  can  be  brought 
;n  it  after  six  years. 

3.  — No. 

4. — No. 

Question:  George G. Newcomer, 
ntrobe,  Pa. — I  ordered  five  bags 
•f  rice  from  a  broker  and  it  was 
hipped  by  a  house  in  New  Or- 

Ieans.  When  I  got  the  bill  I  re- 
urned  it  to  the  firm  for  them  to 
tamp  it  guaranteed  under  the 
Imre  food  law.  They  returned  it 
’  tamped  “Finished  by  coating 

Ivith  l-i,oooth  part  glucose  and 
-3,000th  part  of  talcum.  Remove 
>y  washing  before  cooking.” 
/Vhen  I  ordered  this  rice  from  the 
>roker  I  told  him  I  did  not  want  a 
oated  rice.  He  replied  only  the 
mported  was  coated,  that  this 
vould  not  be.  I  have  refused  the 
ice  at  the  railroad  station  and 
lotified  the  shipper.  Please  let 
ne  know  if  he  can  make  me  take 
t.  Also,  if  I  receive  it  and  sell 
t  will  I  have  to  label  each  pack¬ 
age  like  he  stamped  the  bill?  Is 
dl  rice  coated  that  way? 

Answer. — If  you  bought  un¬ 
mated  rice  you  cannot  be  com¬ 
piled  to  take  that  which  is 
;  mated.  Therefore  you  can  legally 
defuse  to  accept  it,  on  the  ground 
hat  it  does  not  satisfy  your  con- 
ract,  and  this  will  be  a  perfect 
lefense  to  any  action  which  may 
)e  brought.  I  have  had  some  ex- 
)erience  with  uncoated  rice,  how¬ 
ever,  and  imagine  both  you  and' 
.mur  customers  would  reject  it  on 
ippearance  alone.  The  difference 
between  coated  and  uncoated  rice 
s  quite  remarkable. 

If  you  decide  to  accept  coated 
"ice  you  must  stamp  every  pack¬ 
age  which  leaves  your  store,  ex¬ 
actly  as  the  original  package  is 
stamped,  except  that  the  propor- 
:ions  of  the  glucose  and  the  talc 
leed  not  be  given. 

Question:  *  *  *,  Nashville, 
Penn. — Your  answer  to  my  querv 
sent  you  last  week  and  published 


in  your  issue  of  October  19th 
noted.  While  the  writer  pos¬ 
sesses  no  legal  knowledge  of  the 
law  applicable  in  this  case,  will 
ask : — 

Are  you  not  wrong  in  stating 
that  what  Jones  has  bought 
from  us  since  January  1st  up  to 
the  time  he  has  been  discharged 
can  be  and  is  included  in  his  pe¬ 
tition?  I  do  not  believe  such  a 
law  would  be  constitutional.  This 
party  was  adjudged  a  bankrupt 
on  the  first  day  of  January.  Tak¬ 
ing  a  common  sense  view  of  the 
case,  I  doi  not  believe  it  pos¬ 
sible  to  be  a  law  that  this 
party  could  then  purchase  goods 
the  next  day  and  clear  on  up  to 
the  time  of  his  discharge  and 
then  include  said  purchases  in  his 
original  or  even  in  an  amended 
petition.  Are  you  positive  this  is 
the  law? 

In  reference  to  question  2  in 
your  reply,  you  simply  state  it  is 
not  necessary  for  him  to  dismiss 
his  present  petition. 

I  am  very  anxious  to  know 
whether  he  can  dismiss  his  pres¬ 
ent  petition  and  file  a  new  peti¬ 
tion. 

I  will  thank  you  to  answer  this 
question  exactly  as  I  have  asked 
it  and  according  to  the  Federal 
law  on  the  subject. 

Also,  will  you  kindly  answer 
the  third  and  fourth  questions 
exactly  as  I  have  put  them  and 
according  to  the  law  applicable  to 
them. 

Also  the  law  covering  this 
point. 

Does  not  the  fact  of  Jones  pay¬ 
ing  me  a  part  of  his  old  account 
after  he  had  been  adjudged  a 
bankrupt  renew  my  claim  against 
him  ? 

The  writer  regrets  the  necessity 
and  asks  your  indulgence  for  tak¬ 
ing  up  so  much  of  your  valuable 
time,  but  is  sure  you  will  appreci¬ 
ate  the  fact  that  if  there  is  any 
possible  way  in  which  I  can  col¬ 
lect  this;  account  I  want  to  do  it. 
Therefore  I  want  to  know  exactly 
what  the  Federal  law  on  the  sub¬ 
ject  is. 

Answer. — The  confusion  and 
the  uncertainty  in  your  mind 
comes,  I  am  sure,  from  your  mis¬ 
apprehension  that  the  scope  and 
extent  of  a  man’s  bankruptcy  is 
circumscribed  by  his  petition  in 
bankruptcy.  In  other  words,  it 
is  clear  that  you  have  some  idea 
that  if  A  files  a  voluntary  petition 
in  bankruptcy  naming  B,  C  and 
D  as  creditors  whom  he  cannot 
pay,  and  is  adjudged  a  bankrupt 
on  that  ground,  he  is  a  bankrupt 
only  to  B,  C  and  D,  or  to  any 
others  whose  claims  arose  before 
he  filed  his  petition.  If  after  his 
adjudication  as  a  bankrupt  he 
bought  goods  of  E,  your  idea 
seems  to  be  that  he  is  not  a  bank¬ 
rupt  as  to  E  because  E  was  not 


The  Big  Gun 

OF  THE  HOLIDAY  CAMPAIGN 


Our  annual  Santa  Claus  catalogue  is 
now  in  the  mails. 

To  thousands  of  merchants  this 
annual  issue  is  the  “big  gun”  of  the 
holiday  campaign. 

Its  appearance  is  the  signal  that  the 
time  to  buy  holiday  goods  is  now  on  in 
earnest. 

Our  Santa  Claus  edition  covers  the 
whole  field  of  holiday  merchandise — 
high  priced,  medium  priced  and  popu¬ 
lar  priced — the  wares  of  all  lines  and 
from  three  continents. 

It  contains  many  goods  now  offered 
for  the  first  time  and  which  can  be 
bought  nowhere  else. 

And  back  of  every  item  offered  stands 
a  supply  of  the  goods,  ample  to  take 
care  of  all  orders  we  may  reasonably 
expect  to  receive. 

To  the  retail  holiday  buyer  our  Santa 
Claus  catalogue  is  worth  more  than  the 
cost  of  a  trip  to  New  York. 

Its  number  is  D  690.  If  you  have 
not  as  yet  received  a  copy,  better  write 
to-day. 


Butler  Brothers 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LODIS  MINNEAPOLIS 

SAMPLE  HOUSES— BALTIMORE,  DALLAS, 
OMAHA,  SAN  FRANCISCO 
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case  of  wasted  opportunities  or 
failure  to  concentrate  effort  and 
experience  so  that  their  services 


will  be  valuable  to  merchants  who 
are  in  the  business  they  have 
mastered,  no  matter  how  old  the 


Two-Minate  Sermons  for  the  Retail 

Grocer 


named  in  his  petition.  This,  as  I 
tried  to  explain  before,  is  not  the 
case.  Any  person  who  becomes  a 
creditor  of  the  bankrupt  up  to  the 
time  of  his  discharge  as  a  banK- 
rupt  freed  from  his  debts,  whether 
his  claim  arose  before  the  petition 
was  filed  or  after,  or  whether  he 
was  named  in  the  petition  or  not, 
is  a  creditor  just  like  every  other 
creditor  (not  preferred)  and  must 
share  on  the  same  pro  rata  basis 
with  the  rest. 

I  repeat  what  I  said  before — 
that  when  you  sold  on  credit  a 
man  actually  in  the  bankrupt 
court — not  yet  discharged — you 
took  the  risk  of  anything  that  can 
happen. 

Written  for  the  “Grocery  World  and  General 
Merchant.” 

As  to  Salesmen  Over  Forty-five. 

Veteran  Member  of  Clan  Contends  it  is 
Their  Own  Fault.  Will  Always  Find 
Openings  if  They  Can  Make  Good. 

Permit  a  word  on  your  editorial 
on  the  employment  of  men  over 
forty-five  years.  This  article  may 
be  of  no  benefit  to  men  of  that  age 
and  over,  but  it  may  be  to  those 
who  shall  reach  it.  If  you  sift  the 
matter  you  will  usually  find  it  a 


LVIII. — Dead  Stock. 

Too  much  dead  stock  will  kill 
any  business,  even  a  packing 
house. 

Of  course,  no  business  can  con¬ 
fine  itself  to  nothing  but  the  most 
active  lines.  Some  slow  sellers 
must  be  carried,  because  the  de¬ 
mand  requires  it,  but  dealers,  in 
general,  are  more  liable  to  carry  too 
much  stock  than  too  little.  In  most 
cases  this  is  probably  laziness,  for 
rather  than  place  another  order  in 
a  week,  so  as  to  keep  fresh  stock 
coming  all  the  time,  they  give  a 
large  order  at  once  and  thus  in¬ 
crease  the  stock  too  greatly.  While 
the  goods  may  be  selling  every  day, 
and  just  as  good  values  as  the  cash 
itself,  they  are  still  goods,  and  if 
they  are  not  needed  at  the  time  the 
money  tied  up  in  them  is  dead 
money,  and  a  little  tied  up  in  this 
purchase  and  a  little  in  that  soon 


ties  up  a  great  deal  more  than  the 
average  dealer  thinks. 

The  ideal  stock  to  carry  is  one 
which  will  enable  you  to  supply 
every  demand  and  still  have  no  dead 
stock,  but  no  merchant  is  able  to 
reach  this  point  of  perfection. 
Everything  works  against  it.  Fac¬ 
tories  and  jobbers  make  lower 
prices  on  larger  lots,  and  this  added 
percentage  of  profit  is  always  a  big 
temptation.  Traveling  men  are  al¬ 
ways  trying  to  swell  the  size  of 
orders.  Everyone  wants  to  get  as 
big  an  order  as  possible  from  a 
prompt  paying  customer. 

The  best  way  is  always  to  keep 
in  close  touch  with  your  stock,  and 
try  to  keep  new  goods  arriving  all 
the  time  to  take  the  place  of  those 
sold.  It  takes  constant  vigilance, 
but  it  makes  it  possible  to  do  more 
business  on  less  capital,  and  that  is 
where  the  money  is  made.  F.  A.  P. 


applicant  may  be.  The  writer  is 
fifty  years  old,  but  I  believe  if  I 
wished  it  I  can  go  to  any  mer¬ 
chant  in  my  line  and  secure  a 
good-paying  position.  Why: 
Because  I  can  say  to  the  mer¬ 
chant,  I  can  command  enough 
trade  to  bring  you  so  many  thou¬ 
sand  dollars  a  year  profit  on  m> 
sales,  second,  I  can  refer  you  tc 
any  firm  I  have  worked  for. 

Every  merchant  knows  that  tc 
hire  either  a  young  or  old  mar 
without  trade  is  usually  a  losing 
proposition  for  a  while  at  least  t‘ 
some  one.  Therefore  merchant: 
will  employ  a  man  at  forty-fiv< 
who  has  kept  his  name  good  anc 
can  command  sufficient  trade  jus 
as  quickly  as  one  at  twenty-five 
What  right  has  a  man  to  juni] 
from  pillar  to  post  through  hi 
young  manhood  and  expect  t< 
start  in  a  new  business  at  forty 
five  as  a  salesman  without  trad- 
and  then  complain  that  his  ag 
is  against  him  and  business  mei 
are  unreasonable?  What  has  h 
been  dong,  and  where  has  he  beei 
the  last  twenty  years  that  mer 
chants  are  not  anxious  for  hi 
services?  C.  Clay  Green. 

Philadelphia,  Pa.,  Oct.  22,  1908. 


Even  Then  You’d  Need  It 

Even  if  you  can  find  a  print  butter  as  good  as  Gurnse,  and  find  it  as  good  as  Gurnse  all  the  time,  still  there  would  be  two  good  reasons  for  handling  Gurnse- 
the  fact  that  Gurnse  has  individuality,  which  no  bulk  prints,  no  matter  how  good,  can  have,  and  the  fact  that  we  are  doing  a  lot  of  advertising  for  it, 
of  which  you  can  get  the  benefit.  Gurnse  is  indeed  a  rare  butter — the  finest,  cleanest  product  of  our  high  class  dairies,  inspected  and  nursed  through  all  the 
stages  of  manufacture.  You  can’t  find  a  better  butter,  no  matter  where  you  look  or  what  you  pay,  and  you’ll  seek  far  before  you  find  another  as  good. 

Packed  in  30  and  50-pound  boxes — pounds  and  half-pounds — 32  cents.  Prices  subject  to  market  changes. 

P.  F.  BROWN  &  COMPANY  39  South  Front  Street,  Philadelphia 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  augfeBtive  artlclea  regard- 
ig  the  proper  uae  of  the  retail  grocer’a  window.  An  endeavor  will  be  made  to  deal 
1th  the  aubject  practically,  in  other  worda,  to  show  grocera  how  they  can  turn  their 
Indows  Into  a  money-making  feature  of  their  businesa.  Subacribers  are  Invited  to 
ake  free  uae  of  the  department  by  aubmltting  both  queries  or  auggeationa. 


“A  Hallowe’en  Window.” 

Suppose  the  length  of  your  win- 
ow  to  be  from  48  to  52  inches 
nd  its  width  between  18  and  24 
iches.  If  larger  or  smaller  pro¬ 
portion  the  dimensions  given  to 
uit.  Build  two  bins  in  each  end 
I  I  your  window,  whose  length  is 
he  width* 1  of  your  window,  width 
bout  8  inches,  and  depth  2J2  to 
inches. 

Cover  the  floor  of  the  window 
vith  dark  green  crepe  paper. 
1  iover  the  sides  of  the  four  bins, 
'Ut  not  the  insides. 

‘  Fill  the  two'  bins  in  one  end  of 
he  window-  with  mixed  nuts  and 
1  ed  apples,  Baldwin  or  King  pre¬ 
erred.  Fill  the  other  bin§  with 
1  English  walnuts  and  candy.  Fill 
he  bins  heaping  full 
;  About  18  inches  above  the  bins, 
in  the  back  corner  on  each  side  of 
he  window,  suspend  an  ordinary 
,  lectric  desk  shade  in  such  a  man- 
:er  that  the  light  falls  on  the  two 
>ins  on  each  side  and  the  shadow 
lot  over  five  inches  beyond  the 
iins. 

In  the  centre  of  the  window 
[  tand  a  stone  jug  of  at  least  a 
gallon  capacity,  the  larger  the 
letter.  Against  the  jug  lean  this 
ign : — 


New  York  State 
Sweet  Cider 
30  Cents  Gallon 


Put  a  sign  “20c.  lb.”  in  the 
andy,  “18c.  lb.”  in  the  mixed 
luts  'and  English  walnuts,  and 
27c  per  y2  peck”  in  the 

ipples. 

j  Next  get  a  large,  round  pump- 
dn,  the  largest  you  can  find. 
'  Then  get  a  hoop,  whose  diameter 
s  2  or  3  inches  less  than  the  di- 
imeter  of  the  pumpkin,  and  must 
)e  strong  enough  to  hold  the 
bumpkin.  Cover  the  hoop  with 
wo  or  three  layers  of  cloth  or 
newspaper  and  make  three  tri- 
1  ingular  wooden  brackets,  two 

I  arge  and  one  small  one.  Attach 
he  sides  of  the  hoop  to  the  ends 
)f  the  large  brackets,  and  the 
Jack  of  the  hoop  to  the  end  of  the 
small  bracket,  and  attach  brack- 


1 


ets  firmly  to  the  background. 
Then  suspend  the  pumpkin  so 
that  the  depression  in  the  bottom 
rests  on  the  neck  of  the  jug. 

Then  take  the  back  off  of  the 
pumpkin  and  take  out  the  seeds 
and  insides,  leaving  only  the  shell. 
The  diameter  of  the  piece  taken 
off  should  be  three  inches  less 
than  the  diameter  of  the  pumpkin, 
and  the  bottom  of  the  piece  should 
not  reach  below  the  supporting 
hoop. 

After  the  insides  are  taken  out, 
cut  the  eyes,  nose  and  mouth  out ; 
the  mouth  should  be  cut  full  of 
pointed  teeth  and  the  general 
effect  should  be  a  grinning,  gro¬ 
tesque  face. 

Build  a  framework  of  ij^-inch 
Ipoards,  frame  to  be  15  inches 
wide,  30  inches  long  (inside 
measurement)  and  3  inches  deep. 
Get  a  piece  of  heavy  white  card¬ 
board  and  cut  to  fit  the  frame,  so 
it  can  be  tacked  to  the  frame 
without  the  edges  showing.  Then 
attach  five  4-candle  power  electric 
bulbs  to  this  cardboard,  one  in 
each  corner,  and  one  in  the  centre, 
and  attach  the  cardboard  to  the 
back  of  the  frame.  Then  procure 
a  piece  of  stiff,  dark  green  card¬ 
board,  the  same  size  as  the  white. 
In  this  cut  the  following  sign  in 
letters  one  inch  high,  except  lines 
marked  *,  which  should  be  two 
inches  high : — 


*  Halloween  Special 


Mixed  Nuts,  - 

18c.  lb. 

English  Walnuts,- 

18c.  lb. 

1  Gallon  Cider, 
Half-peck  Baldwin 

30c. 

Apples,  - 

27c. 

Candy,  -  -  -  - 

20c.  lb. 

Total,  -  -  - 

$1.13 

t  Special  for 
Halloween  Week 

f  One  Dollar 

Then  paste  a  strip  of  white 
crepe  paper,  stretched  tight,  in¬ 
side  the  green  cardboard  and 
across  the  price-list  in  the  sign. 
Across  the  lines  marked  f  paste 
red  crepe  paper.  The  marks 
designating  the  red  paper  are  only 
for  the  information  of  the  window 
dresser  and  should  not  be  cut  in 


the  sign.  When  completed  tack 
sign  to  front  of  frame. 

Suspend  this  sign  about  8 
inches  above  the  pumpkin  and 
slant  in  such  a  manner  as  will  best 
catch  the  eye  of  the  passerby. 

Attach  a  cluster  of  three  8- 
candle  power  lights  with  a  power¬ 
ful  reflector  to  the  piece  cut  out 
of  the  pumpkin  and  replace  piece 
in  pumpkin.  Then  connect  these 
wires  with  those  running  from 
the  lights  in  the  sign  above  and 
connect  with  a  flasher  in  such  a 
manner  that  when  the  current  is 
turned  on  both  are  lit  and  ex¬ 
tinguished  at  the  same  time,  not 
alternately.  Then  cover  the  back¬ 
ground,  wires,  brackets,  hoop  and 
whatever  wood  shows  on  the  sign 
with  crepe  paper  to  match  that 
covering  the  bottom  of  the  win¬ 
dow. 

The  effects  of  the  flasher,  es¬ 
pecially  if  the  lights  in  the  pump¬ 
kin  are  thrown  a  good  distance, 
is  to  attract  the  attention  of  every¬ 
body,  which,  I  think,  is  the  first 
requirement  of  a  good  window 
display. 

Harry  L.  Loop,  Jr. 

N.  E.  cor.  Dauphin  and  Gratz 

streets,  Philadelphia,  Pa. 


Tomato  Standard  Agitated 
Again. 


Tri-Stato  Packers  Discuss  Question 
of  Adopting  the  Ohio  Standard  of 
Eighteen  Ounces  of  Meat  to  Three 
Pound  Can.  Considered  Low.  Sev¬ 
eral  Eastern  Samples  Weighed  as 
Much  as  Twenty-one. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  is  advised  that  at 
a  meeting  of  the  Tri-State  Pack¬ 
ers’  Association  in  Wilmington, 
Del.,  last  week  the  question  of 
establishing  a  standard  for  canned 
tomatoes  was  discussed  quite  at 
length.  As  has  frequently  been 
pointed  out  in  this  journal,  there 
is  now  no  Eastern  standard  for 
tomatoes  either  as  to  size  or  qual¬ 
ity. 

The  packers  of  Ohio,  however, 
have  established  a  standard  for 
tomatoes  of  18  ounces  of  meat, 
exclusive  of  the  weight  of  the  can, 
and  with  the  water  drained  off. 
This  is  regarded  as  low,  for  it 
means  only  1  pound,  2  ounces  to 
a  3-pound  can.  At  the  meeting 
referred  to,  several  Eastern  sam¬ 
ples  of  tomatoes  were  weighed  in 
the  above  manner  and  were  found 
to  contain  from  18  to  21  ounces 
of  meat. 


There  is  small  confidence  felt, 
however,  to  anybody  who  knows 
the  Eastern  packers,  that  they 
will  be  able  to  work  together  any 
time  on  this  or  any  other  propo¬ 
sition.  In  the  West  the  packers 
are  very  closely  allied  and  they 
act  in  concert. 


Will  Stop  Putrid  Coffee 
Imports. 


Federal  Food  Authorities  Combine 
with  New  York  Health  Board  to  Run 
Down  and  Seize  Every  Importation. 
Much  Putrid  Coffee  has  Entered  the 
Country  and  Been  Sold  Largely  to 
Charitable  Institutions. 


A  brief  note  appeared  in  last 
week’s  New  York  letter  regarding 
the  seizing  by  the  New  York  Health 
authorities  of  a  consignment  of 
putrid  coffee.  From  information 
received  during  the  week  it  ap¬ 
pears  that  the  Federal  food 
authorities  and  the  New  York 
Health  authorities  are  combining 
in  an  effort  to  scotch  one  of  the 
meanest  frauds  on  the  New  York 
coffee  trade. 

In  large  or  small  lots,  usually 
small,  putrid  coffee  is  more  or  less 
frequently  coming  into  this  coun¬ 
try.  Some  of  it  is  putrid  and  in¬ 
edible  when  it  leaves  its  home 
port,  some  becomes  putrid  by 


being  stored  close  to  bad-smelling 


hides.  In  either  event  it  is  not 
a  merchantable  product  and 
should  never  have  entered  the 
country.  Not  being  dutiable,  the 
only  check  is  the  Federal  food 
authorities,  who  are  now,  in  con¬ 
junction  with  the  New  York 
Health  authorities,  making  a 
dead  set  against  it. 

Heretofore  much  of  the  putrid 
coffee  thus  brought  in  has  been 
sold  to  charitable  institutions. 
Occasionally  a  cheap  package 
coffee  packer  would  send  it  out  to 
the  general  trade,  but  it  has  not, 
in  any  general  way,  circulated 
throughout  the  general  trade. 
It  is  impossible  to  disguise  its 
condition  once  it  goes  bad. 


Mrs.  Williams’  Brands 

PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BK  MAD  ONLY  FBO¥  JOBBEBI 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Departme 
and  contribute  a  good,  suggestive  weekly  article.  We  have  ti 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscrib 
probably  every  one  of  whom  has  some  technical  knowledge  of  ^ 
dow-dressing.  What  we  want  is  articles  clearly  describing  wine 
displays  that  can  be  made  by  the  average  retailer ;  not  necessarily  i 
or  original — in  fact,  those  which  have  been  used  successfully 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay 
average  price  of  #5  each.  All  matter  sent  in  under  this  arrangen 
should  be  addressed  to  the  “  Window-Dressing  Department.” 
drawings  are  also  sent  they  should  be  made  throughout  in  black 
(not  pencil). 


THE  GROCERY  MARKETS 

Te*. 

There  is  no  change  of  any  char¬ 
acter  in  the  tea  market.  The  de¬ 
mand  continues  to  be  for  im¬ 
mediate  wants  only  and  is  almost 
sure  not  to  get  beyond  that  for 
some  months  to  come.  Values 
are  steadily  held,  without  change 
anywhere  and  no  special  change 
indicated. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  developed  much  weak¬ 
ness  during  the  past  week.  Op¬ 
tions  show  a  sharp  decline,  al¬ 
though  actual  coffee  is  about  un¬ 
changed.  The  demand  is  moder¬ 
ate.  Mild  coffees  are  unchanged 
and  fairly  active.  Java  and 
Mocha  ditto. 

Sugar. 

The  sugar  market  has  devel¬ 
oped  some  strength  during  the 
week.  As  stated  in  detail  else¬ 
where,  refined  prices  are  upset, 
some  refiners  quoting  4.90  cents 
for  granulated  and  selling  at 
4.80  cents,  and  others  quoting 
5  cents  and  selling  at  4.90  cents. 
Later  in  the  week  the  Federal 
advanced  to  5.10  cents.  The  ad¬ 
vance  by  some  refiners  to  5  cents 
during  the  week  was  done  simply 
to  snow  up  the  low  sellers  with 
orders  so  they  would  have  to  ad¬ 
vance  or  withdraw.  Later,  how¬ 
ever,  raws  stiffened  up  in  Europe 
to  such  an  extent  as  to  lend  some 
justification  to  the  advance  on 
that  score.  The  European  crop 
situation,  at  the  mercy  of  which 
the  ‘American  refiners  are  to  a 
certain  extent,  is  uncertain  at  the 
present  writing.  It  is  reasonably 
well  established,  however,  that 
Cuba  will  have  a  very  large  crop. 
The  demand  for  refined  sugar  is 
small. 

On  Friday  the  refiners  ad¬ 
vanced  another  10  points. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  in  light 
demand  and  rules  at  unchanged 
prices.  Sug-ar  syrup  continues 
scarce  and  steady,  demand  fair. 
Molasses  is  in  light  supply,  speak¬ 
ing  of  the  better  grades  particu¬ 
larly,  and  the  market  is  steady  to 
firm. 

Fish. 

Norway  mackerel  show  no  fur¬ 
ther  change  of  any  character  for 
the  week.  Some  large  buyers  are 
holding  off  in  the  belief  that  prices 
will  go  still  lower,  while  others 


are  buying  in  confidence  that  the 
market  has  reached  bottom.  The 
future  of  Norway  mackerel  is 
quite  uncertain,  inasmuch  as  it 
depends  largely  upon  the  demand. 
Irish  mackerel  are  unchanged  and 
in  fair  demand.  Cod,  hake  and 
haddock  show  no  change  in  price 
and  light  demand.  Most  buyers 
filled  up  through  contracts  and 
are  not  now  in  the  market. 
Salmon  is  fairly  active  and  rules 
at  unchanged  prices.  Sardines  of 
all  varieties,  domestic,  French 
and  Norwegian,  are  unchanged  in 
price,  French  being  firm  and  high. 
Some  offers  of  Norways  are  made 
below  the  market.  The  demand 
is  fair. 

Canaed  Good*. 

Tomatoes  are  still  weak,  though 
the  market  shows  no  particular 
decline  from  last  week.  Rejec¬ 
tions  of  goods  sold  as  futures, 
however,  have  been  very  heavy, 
and  some  of  these  goods  have 
been  resold  at  67^2  cents.  The 
pack  is  over  and  is  not  believed  to 
be  large.  If  the  packers  were 
not  in  such  need  of  selling  the 
market  would  doubtless  be  firmer. 
The  demand  for  tomatoes  is 
light.  Corn  is  unchanged  in  price 
throughout  the  line  and  in  light 
demand.  Peas  are  dull  at  ruling 
prices.  Apples  are  stiffening,  but 
the  demand  is  not  light.  Most 
packers  are  now  asking  $2.25  to 
come  forward.  Old  goods  are 
very  scarce.  .  Peaches  are  un¬ 
changed  and  in  light  demand. 
The  small  line  of  Baltimore 
canned  goods  show  no  change 
and  light  demand.  California 
canned  goods  are  in  small,  inter¬ 
mittent  demand  at  ruling  prices. 

Beans  and  Peas. 

New  domestic  pea  beans  aver¬ 
age  $2.30  and  imported  $2.15  New 
York.  The  demand  is  fair.  New 
domestic  marrows  range  from 
$2.30  to  $2.35,  imported  $2.15. 
The  demand  is  moderate.  Cali¬ 
fornia  limas  are  quoted  about 
unchanged  on  spot  and  4j4  to 
come  forward.  All  grades  of 
green  and  yellow  split  and  dried 
peas  are  unchanged  and  in  fair 
demand. 

Dried  Fruits. 

Prunes  are  still  dull,  with  the 
tendency  downward.  Santa 
Claras  can  probably  be  bought 
on  a  3j4-cent  basis,  but  even  at 
that  there  is  very  little  demand. 
Oregon  prunes  are  selling  better. 
Peaches  are  in  very  fair  demand 
at  unchanged  prices.  Apricots 


are  firm  and  wanted,  there  being 
no  prospect  of  any  advance  in 
price.  Raisins  are  still  weak  and 
the  Armsby  corner  has  evidently 
met  final  collapse.  Fancy  seeded 
are  offered  at  6  cents  coast,  which 
is  A  cent  below  the  openir^g.  The 
tone  of  the  entire  raisin  market  is 
weak ;  demand  light.  Currants 
are  in  fair  demand  at  ruling 
prices.  Other  dried  fruits  dull 
and  unchanged. 

Butter. 

The  butter  market  is  very  firm 
at  present  quotations.  There  has 
been  some  falling  off  in  the  re¬ 
ceipts  of  all  grades,  and  the  mar¬ 
ket  shows  a  very  healthy  condi¬ 
tion  and  the  quality  of  the  receipts 
is  running  fine  for  the  season. 
The  market  will  probably  run 
along  for  a  while  on  the  present 
basis. 

Ess». 

The  egg  market  is  firm  at  an 
advance  of  1  cent  per  dozen.  The 
receipts  of  strictly  fresh  eggs  are 
very  light  and  meet  with  ready 
sale  at  top  prices.  Storage  eggs 
are  also  1  cent  per  dozen  higher  in 
sympathy  with  fresh,  and  meet 
with  a  satisfactory  sale.  The  egg 
market  is  in  a  very  healthy  con¬ 
dition  throughout  and  is  hardly 
likely  to  change  radically  within 
the  next  few  days. 

Provision*. 

The  market  for  smoked  hams 
and  bacon  is  about  *4  cent  below 
the  prices  of  a  week  ago.  There 
is  simply  a  seasonable  demand 
and  some  increase  in  the  receipts 
of  hogs.  Pure  lard  is  firm  at  un¬ 
changed  prices.  Compound  is 
steady  at  J4  cent  decline.  The 
demand  in  all  of  these  lines  is 
normal.  Barrel  pork,  dried  beef 
and  canned  meats  remain  un¬ 


changed,  and  trade  is  repo: 
dull. 

Cheese. 

The  cheese  market  remains  1 
at  unchanged  prices.  June 
September  made  cheese  are 
very  light  stocks,  and  ch< 
being  made  now  shows  the  u 
October  defects  and  will 
bring  within  p2  cent  per  po 
of  the  price  of  fancy  June 
September  cheese.  There 
likely  be  a  firm  market  for  s< 
time  at  unchanged  prices, 
consumptive  demand  is  nor: 

Green  Fruit. 

Bananas,  large,  $1  to  $1.40 
bunch  ;  8-hands,  75  to  90  cents 
bunch ;  7-hands,  50  to  65  cents 
bunch  ;  6-hands,  40  to  50  cents 
bunch,  demand  poor ;  Califo 
oranges,  $4.50  to  $6  per  1 
Florida  oranges,  $2.25  to  $2.75 
box,  demand  fair;  lemons,  I' 
sina,  $3.25  to  $3.75  per  box;  ( 
fornia  lemons,  $4.75  to  $5.50 
box,  demand  poor  ;  limes,  80  c 
per  hundred,  demand  poor ;  p 
apples,  $2.75  to  $3.50  per  ci 
demand  fair. 

Produce. 

Potatoes,  45  to  50  cents 
basket,  85  to  90  cents  per  bus 
New  York  potatoes,  75  cents 
bushel,  demand  fair ;  sweet  p 
toes,  firsts,  35  cents  per  bas 
seconds,  15  to  20  cents  per 
ket,  demand  fair;  beets,  $. 
$2.50  per  hundred  bunches, 
mand  fair;  cabbage,  Jersey,  $ 
$6  per  hundred,  demand  i 
carrots,  40  to  50  cents  per  bas 
demand  poor  ;  Jersey  onions,  3 
40  cents  per  basket;  white  p 
ling,  $1  per  basket ;  yellow  p 
ling,  65  to  70  cents  per  bas 
demand  fair;  squash,  white,  3' 
40  cents  per  basket,  demand  p< 
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j  een  peppers,  5  to  10  cents  per 
|  sket;  red,  5  to  10  cents  per  bas- 
I  t ;  cayenne,  35  to  40  cents  per 

I  sket,  idemand  poor;  string 
ans,  green,  40  cents  per  basket ; 
i  How,  35  to  40  cents  per  basket, 
mand  fair;  New  York  salad,  $2 
r  basket,  demand  poor;  lima 
:ii  ans,  improved,  75  cents  per  bas- 
,t;  flats,  40  to  50  cents  per  bas- 
1 1,  demand  fair ;  yellow  turnips, 
i  to  20  cents  per  basket ;  white, 
to  20  cents  per  basket,  demand 
r. 

Nats. 

T 

I  Peanuts,  green,  choice,  41/? 
j  nts  per  pound ;  fancy,  6 
uts  per  pound;  jumbo,  7  cents 
r  pound;  roasted,  choice,  $1.15 
j  r  bushel;  fancy,  $1.45  per 
shel ;  jumbo,  $1.60  per  bushel, 
mand  fair;  almonds,  paper  shell, 
1/4  cents  per  pound  ;  soft  shell, 
y2  cents  per  pound ;  Brazils,  8 
nts  per  pound ;  filberts,  9 
bits  per  pound;  pecans,  11^/4 
nts  per  pound;  walnuts,  n$4 
nts  per  pound ;  mixed  nuts,  9% 
nts  per  pound,  demand  poor. 


DIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

On  Thursday  the  Tri-State 
mners’  Association,  composed 
canners  doing  business  in 
aryland,  Delaware  and  New 
rsey,  held  their  meeting  in  Wil- 
ington,  Del.,  and  reported  their 
ck  of  tomatoes  this  season  to 
;  somewhere  around  70  per  cent, 
the  pack  of  last  year  and  that 
ey  had  nearly  a  clean-up  of  that 
.ck  when  the  season  of  1908 
pened.  Basing  an  estimate  of 
;e  pack  of  the  entire  country 
|>on  their  report,  it  would  mean 
at  the  output  in  1908  will  prove 
be  around  9,000,000  cases, 
gainst  13,000,000  in  1907.  That 
:  rnishes  no  ground  for  a  bear 
arket  in  tomatoes.  Six  weeks 
3),  when  the  market  was  strong 
id  active  for  standard  No.  3 
matoes  at  82^  to  85  cents, 
■erybody  wanted  some.  To-day 
ey  are  70  to  7 2^4  cents,  and  110- 
>dy  wants  them,  excepting  to  fill 
final  needs,  say  from  one  to 
i  iree  or  four  carloads.  The  pres¬ 
it  selling  price  is  below  the  cost 
!  production.  When  a  staple 
|  tide  of  any  kind  of  merchandise 
selling  on  that  basis  it  is  a  pur- 
fiase.  That  is  a  safe  proposition, 
he  general  feeling  in  this  mar- 
1  it  is  that  the  prices  have  reached 
j  ie  bottom  and  any  change  must 
i  1  for  the  better.  The  market 
j  osed  to-day  fairly  active  with 

Iie  quotations  at  the  lowest  point. 

hopeful  sign  is  the  fact  that 
I estern  buyers  have  begun  to 
iy  in  this  market  in  good-sized 
ts.  We  may  now  be  at  the  turn 
the  corner.  Pick  up  the  bar¬ 


gains  while  they  are  obtainable. 

In  the  other  lines  of  vegetables 
and  fruits  the  business  was  less 
this  week  than  at  any  time  since 
the  canning  season  opened  and 
the  buyers  were  conservative  to 
a  degree.  New  spinach  is  now 
being  packed  and  the  prices  are 
attractive.  Sauer  kraut  has  ad¬ 
vanced.  Pie  peaches  are  stronger. 
New  cove  oysters  will  be  ready 
shortly. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

Imported  Fish  Products. 

The  market  for  herring  has 
shown  a  decided  improvement 
during  the  last  week.  Demand 
is  better  and  prices  for  Scotch 
herring  are  higher.  Holland  her¬ 
ring  are  still  offered  at  very  low 
prices,  which  are.  away  below  the 
parity  of  Plolland.  Scotch  large 
fulls  are  getting  quite  scarce  and 
are  in  good  demand. 

The  fishing  in  Iceland  is  100,- 
000  barrels  short  of  last  season 
and  prices  are  therefore  advanc¬ 
ing. 

Mackerel. — Irish  are  arriving  in 
only  small  quantities  and  most  of 
the  lots  do  not  show  very  fine 
quality.  They  are  selling  in  a 
hand-to-mouth  way,  although 
really  nice  parcels  are  taken  read¬ 
ily  by  the  trade.  The  Norway 
mackerel  situation  presents  a  very 
peculiar  aspect  this  season.  The 
American  trade  evidently  seems 
to  have  made  up  its  mind  not  to 
take  those  Norway  mackerel,  un¬ 
less  they  can  be  bought  at  low 
figures.  For  this  reason  the  buy¬ 
ers  in  Norway  have  taken  only  a 
few  parcels  in  the  beginning  of 
the  season,  paying  to  the  fisher¬ 
men  their  asking  price.  The 
goods  were  brought  over  here  and 
were  sold  readily  in  a  hand-to- 
mouth  way,  but  the  trade  in  gen¬ 
eral  is  not  buying,  but  holding  off 
for  lower  prices.  The  Norwegian 
fisherman  on  the  contrary  does 
not  wish  to  part  with  his  fish  at 
present  figures  and  is  holding  on 
to  it.  The  question  now  presents 
itself,  who  will  yield  first,  the 
American  buyer  or  the  Nor¬ 
wegian  fisherman?  If  mackerel 
will  be  needed  here  and  if  the 
trade  will  begin  to  buy  more 
freely,  we  shall  have  to  meet  the 
views  of  the  fisherman  and  pay 
him  more  money  than  we  are  will¬ 
ing  to  pay  him  now.  If,  on  the 
other  hand,  trade  continues  to 
stand  aloof  and  will  be  satisfied 
to  await  for  lower  prices,  the 
fisherman  will  be  obliged  to  sell 
his  goods  and  we  shall  see  lower 
prices  for  Norway  mackerel  than 
we  have  seen  for  quite  a  few  sea¬ 
sons  past. 

For  large  Norway  mackerel 
No.  1  and  No.  2  buyers  are  ready 
to  pay  full  asking  prices,  as  they 
are  very  scarce  and  very  few  of 
those  fish  are  to  be  had.  The 
catch  consists  principally  of  3s 
and  4s  and  the  price  of  the  4s  is 
really  the  crucial  point.  We  are 


6  Gallons  in  a  5-Gallon  Jug 


SraKCgfcii 


Silm.jt" 


Emma 


Would  surprise 
you  no  more  than 
the  way  we  can  in¬ 
crease  your  store’s 
capacity  by  our 

FIXTURE 

ARCHITEC¬ 

TURE 

We  examine  your 
space,  the  nature 
and  volume  of 
your  business, 
then  PLAN  thefix- 
t  u  r  e  s ,  and  get 
SEVERAL  COM¬ 
PETITIVE  bids 
from  different 
manufacturers. 
You  save  by  the 
competi  tion 
enough  to  pay  our 
fee.  We  charge 
you  only  for  our 
EXPERIENCE  in 
helping  you,  as  we 
have  helped  thou¬ 
sands  of  others,  to 
make  every  inch  of 
store  WORK. 

If  you  arenuillins 

to  save  money, 
write  us. 


J.  A.  FLESCH  &  SON 


ARCHITECTS  AIND  DESIGNERS 

OF  STORE  FIXTURES  FOR  MODERN  GROCERY  STORES 
1012  OPERA  HOUSE  BUILDING 

112  CLARK  STREET 

CHICAGO 


Two  Objections 

When  the  installation  of  an  American  Slicing  Machine  is  brought  before  a  mer¬ 
chant  there  are  two  objections  that  he  is  apt  to  raise.  We  are  going  to  answer  these 
in  the  words  of  other  merchants. 

The  first  is  “Don't  handle  sliced  meats.”  Read  this  : 

“We  conduct  a  retail  grocery  business  and  before  purchasing  your 
machine  we  had  no  sliced  meat  business  at  all.  Now  we  find  that  the 
sliced  meat  business  is  one  of  the  principal  items  of  sale. 

“Also  we  find  that  it  increases  our  meat  profits  inasmuch  as  customers 
are  willing  to  pay  more  for  meats  of  all  kinds  when  put  up  in  the  clean 
sliced  condition  that  your  machine  enables  us  to  put  them  up  in.  It 
slices  perfectly.” 

>  ‘  GRAY  &  SMITH,  Waco,  Texas. 

See  the  profit  the  “Don’t  handle”  man  is  missing  ? 


The  second  objection  sometimes  brought  up  is  “Don’t  sell  enough  to  justify  it.’’ 
Now  read  this : 

“My  sales  have  increased  both  in  boiled  ham  from  one  boiled  ham 
a  week  to  twenty  or  twenty-five  and  in  dried  beef  the  same  proportion. 

The  way  the  machine  does  its  work  sells  the  goods.” 

HARRY  A.  KRIDICL,  Atlantic  Highlands,  N.  J. 

“The  "don’t  sell  enough”  man  would  speedily  sell  enough  with  |an  American 
Slicing  Machine. 

A  postal  will  bring  catalogue  aud  particulars 


American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 
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of  course  in  favor  of  a  low  mar¬ 
ket  for  Norway  mackerel.  When 
those  really  fine  fish,  the  finest 
mackerel  in  the  world,  can  be  sold 
at  a  reasonable  figure,  there  is  no 
earthly  reason  why  the  trade 
should  not  buy  very  freely,  and 
they  will  buy. 

Both  importers  of  Norway 
mackerel,  as  well  as  the  fishermen 
in  Norway,  are  watching  this 
critical  situation  with  the  greatest 
of  interest. 

The  sardine  market  does  not 
show  any  change  whatever.  In 
France  only  a  few  large  fish  are 
caught  here  and  there  and  they 
are  made  into  boneless  prin¬ 
cipally.  This  is  the  size  which  is 
least  wanted  here.  What  we 
want  are  dingley  }4s,  both  with 
and  without  bones,  and  there  are 
no  suitable  fish  for  those,  and  we 
are  all  anxiously  waiting  for  the 
same.  Exactly  the  same  situation 
exists  in  Portugal.  They  have  no 
small  fish  whatever  and  the  mar¬ 
ket  here  being  absolutely  cleared, 
there  is  quite  a  scarcity  of  good 
Portuguese  fish. 

Sprats  have  been  selling  very 
well  of  late  and  stocks  are  very 
much  depleted. 

Norwegian  sardines  have  sold 
more  largely  this  year  than  ever 
before,  owing  to  the  scarcity  of 
both  Portuguese  and  French  sar¬ 
dines,  and  owing  to  the  low  fig¬ 
ures  at  which  really  fine  Norway 
sardines  are  being  offered  to  the 
trade  now,  they  have  become 
more  popular  every  day  and  they 
promise  to  become  more  popular, 
because  the  Norwegian  packers 
have  agreed  not  to  pack  their  sar¬ 
dines  in  anything  but  strictly  pure 
olive  oil.  There  may  be  a  few 
packers  putting  up  inferior  brands 
who  will  use  cotton  or  peanut  oil 
for  their  Norwegian  smoked  sar¬ 
dines,  but  the  trade  in  general  is 
not  likely  to  buy  those  sardines, 
which  are  put  up  in  cotton  or 
peanut  oil,  when  they  can  buy  the 
genuine  Norwegian  smoked  sar¬ 
dines  packed  in  the  purest  of  olive 
oil  just  for  a  few  cents  more  per 
case.  The  public  is  getting  to 
look  for  the  best  goods  more  and 
more  every  day.  The  pure  food 
law  is  doing  a  lot  of  good  and 
conducting  the  public  to  demand 
pure  stuff  and  the  best  stuff.  The 
retailer  will  not  reduce  the  price 
of  his  Norwegian  sardines  to  his 
trade  if  he  saves  just  20  or  30  or 
even  40  cents  per  case  on  the  pur¬ 
chase  of  his  sardines,  if  he  does 
take  those  which  are  packed  in 
inferior  oil.  The  difference  is  too 
small  for  him  to  trouble  with. 
A  retailer  will  prefer  to  buy  the 
best  goods,  those  which  are 
packed  in  pure  olive  oil,  and  give 
to  his  trade  the  best  goods  that 
he  can  offer  for  the  money.  This 
is  the  right  policy,  as  it  will  in¬ 
crease  the  trade,  and  this  is  the 
policy  that  the  Norwegian  pack¬ 
ers  are  following  in  adopting  the 
rule  not  to  use  anything  but  pure 
olive  oil,  and  it  is  a  good  policy 


and  ought  to  be  supported  by  the 
grocers  of  the  United  States. 
Let  them  buy  only  sardines  which 
are  put  up  in  pure  olive  oil,  thus 
encouraging  the  manufacturer  to 


GET  AFTER  THE  TEA  SALES. 

We  put  a  commission  of  3  cents 
a  pound  on  60  cent  tea ;  2  cents  on 
50  cent  and  1  cent  a  pound  on  3 7 
cent  teas  for  the  next  thirty  days. 
Now  then,  get  down  to  tea  selling. 
Find  out  in  a  quiet  way  the  kind  of 
tea  your  outside  tea  buyers  are  us¬ 
ing.  Give  each  a  sample  in  a  printed 
envelope,  which  will  be  provided 
you,  mark  the  name  and  price  on 
the  envelope  and  make  a  memo  of 
this  in  the  sample  record  tea  book. 
Follow  up  the  result.  When  a  sale 
is  subsequently  made  on  account  of 
the  sample,  mark  the  date  and 
amount  sold  in  the  margin  of  this 
book.  It  is  important  that  you 
should  in  every  case  find  out  the 
variety  of  tea  your  prospective  cus¬ 
tomer  uses. 

PRESERVING  GRAPES. 

Thirty-pound  baskets  preserving 
grapes  will  be  on  sale  early  in  the 
week,  very  likely  Tuesday.  The 
Concord  variety  is  an  ideal  grape 
for  jelly,  grape  jam  and  for  making 
grape  juice.  Give  our  telephone 
operator  a  list  of  the  names  of  those 
who  have  made  inquiries  about 
these,  as  well  as  the  names  of  those 
whom  you  think  would  be  inter¬ 
ested.  Price  announced  as  soon  as 
fruit  arrives. 

OTHER  THINGS. 

This  also  applies  to  quinces,  yel¬ 
low  and  green  tomatoes,  pickling 
onions,  crab  apples,  etc.  Make  a 
note  of  the  name  of  every  one  that 
inquires  about  these  things,  and 
those  who  have  no  phone  will  be 
advised  through  the  mail.  We  are 
downright  believers  in  the  “follow¬ 
up  system”  that  the  big  advertising 
men  write  so  much  about.  We  re¬ 
peat,  that  a  woman  likes  to  feel  that 
she  is  noticed  in  this  vyay,  not  only 


put  up  good  stuff  and  give  to  his 
trade  the  best  that  money  can 
buy. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 


that,  but  it  gives  her  the  impression 
(which  is  a  true  impression)  that 
we  are  in  earnest  and  that  we  know 
our  business. 

KEEP  POSTED  ON  GOODS. 

Salesmen  sometimes  make  bad 
breaks  in  their  desire  to  make  a 
sale.  Don’t  guess  at  things.  This 
firm  is  ever  open  to  answer  ques¬ 
tions.  One  of  you  said  Friday  that 
the  40-50  prunes  that  we  had  on 
display  were  “new”  prunes.  Be 
careful  of  your  description  of 
canned  fruit.  Know  when  the 
peaches  are  in  heavy  syrup  or  light; 
know  when  they’re  whole  or  in 
halves  or  irregular.  This  knowing 
applies  to  all  goods.  There  is  prac¬ 
tically  no  limit  to  the  information 
that  can  be  acquired  in  the  study 
of  the  food  business. 

QUESTION  BOX. 

No.  4  asks,  “Why  is  the  tea 
marked  Congou  called  English 
Breakfast  ?”  We  presume  this  class 
of  China  tea  got  the  name  of  Eng¬ 
lish  Breakfast  because  at  one  time 
it  was  almost  the  only  variety  of 
tea  used  in  that  country.  This  may 
not  be  the  case,  but  it  looks  rea¬ 
sonable. 

No.  1  asks,  “When  a  customer 
asks  me  which  is  the  best  stove  pol¬ 
ish,  what  one  should  I  recom¬ 
mend?”  Just  say  the  one  we  sell 
the  most  of  is  such  and  such  a  make. 

No.  7  asks,  “Lots  of  my  custom¬ 
ers  won’t  buy  the  American  marma¬ 
lade  that  you  ask  us  to  push.  They 
say  it  isn’t  like  the  English.  Why 
is  the  English  better,  please  ?” 
Well,  maybe  it  isn’t  so  much  a  ques¬ 
tion  of  quality  as  of  originality. 
The  English  marmalade  is  made 
from  bitter  oranges,  and  when  this 
taste  is  acquired  the  sweet  marma¬ 
lade  taste  flat  and  too  preservy. 


Spices. 

The  market  is  very  active,  wi 
very  fair  trading  in  futures  ai 
a  continued  large  demand  for  sp 
stocks.  There  is  practically  litl 
to  note  in  the  price  changes  dv 
ing  the  week. 

Pepper. — Spot  stocks,  a§  w 
as  futures,  are  steady.  The  c 
mand  is  exceedingly  good.  Y 
do  not  expect  to  see  any  change 
the  values1  during  the  month. 

Cayennes  exceedingly  scar 
especially  for  prime  bright  stoi 

Cloves  are  unchanged.  All  n< 
arrivals  are  immediately  taken  i 
Spot  prices  are  therefore  fin 
and  we  can  report  no  new  cr 
news  during  the  week. 

Pimento  (Allspice). — Ve 
steady  at  present  low  recc 
prices.  We  do  not  expect  to  ‘ 
any  material  change  in  this  sp 
in  the  near  future. 

Mace  is  very  scarce  and  in  ve 
good  demand.' 

Nutmegs  are  in  fair  demand 
steady  values. 

Cassias. — Saigon  scarce  and 
good  demand.  Batavia  steac 
China  also  in  fair  demand  a 
steady  prices. 

Ginger  s. — D  e  m  a  n  d  go< 
Cochin  as  well  as  African  are 
ported  scarce.  The  stock  of 
grades  is  exceedingly  short 
this  time. 

Green  Ginger  Root. — The  1 
consignment  of  the  year  is  now 
There  is  always  some  dema 
well  into  November. 

Seeds. — All  seeds,  especia 
those  for  pickling  needs,  c< 
tinue  in  good  demand.  Coriam 
is  firm,  but  unchanged.  Sa 
may  be  said  of  Mustard,  as  ve 
as  Celery  and  Poppy. 

McCormick  &  Co.,  Inc 
Baltimore,  Md. 


MARKET  NOTES. 

Florida  grapefruit  still  rules 
a  low  basis.  There  are  lots  co 
ing  and  the  range  is  only  $2.50 
$3.  The  demand  is  very  light 

Almeria  grapes  are  in  v< 
slow  demand — some  brisk  c< 
weather  is  needed.  The  marl 
for  anything  good  ranges  fr< 
$4  to  $5. 

Good  Seckel  pears  are  scar 
The  best  bring  $1.50  to  $1.75  a 
are  wanted. 


MANY  GROCERS 

Find  It  pays  them  to  read  1 
“good  stuff"  in 

The  Advertising  Worl< 

Columbus,  Ohio 

Suvli  frM,  er  Iwr  months'  trial  lar  llw 


Selling  Talks  With  Grocery  Clerks 


"Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World  and  General  Merchant *’  haa  come  into  poateaslon 
of  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talk*  Isaued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  store*  of  the  East.  The 
talk*  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  ao  soundly  practical  and  so  useful  generally  that  It  la  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerk* 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


GROCERY  WORLD  AND  GENERAL  MERCHANT 
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WANT  DEPARTMENT 

AdYertiaemanti  in  this  department  occupying  fifty  words  or  less  will  be  inserted  or  subscribers  frtt 
tut.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  is 
Kompanied  by  so  neats  la  postage  to  pay  for  remaning  the  same.  To  non -subscribers  the  price  Is  50 

nts  per  las  ns. 

. 


WANTED. 


WANTED. — At  once,  prosperous  country 
ore  west  of  Harrisburg,  Pa.  Address 
ox  96,  Malaga,  N.  J. _ 17 

/ANTED — Grocery  and  specialty  sales- 
en,  traveling  In  every  part  of  United 
cates,  to  solicit  subscriptions.  Write  for 
irtlculars,  "Grocery  World,”  Philadel- 
hia.  tf 

FOR  SALE. 


OR  SALE. — In  Reading,  Pa. ,  grocery  store 
:  best  residential  part  of  city, doing  fine  cash 
tsiness.  This  store  has  the  most  desirable 
tsidence  connected  of  any  grocery  store  in 
ending.  Must  be  seen  to  be  appreciated, 
cock  at  inventory.  Store  and  dwelling, 
’,000.  Address  E,  "  Grocery  World  and 
eneral  Merchant,”  Philadelphia.  19 

OR  SALE. — Cold  storage  eggs  in  carload 
■  less,  also  potatoes,  apples,  Lebanon 
ilogna,  hay,  corn  on  the  ear,  etc.  D.  K. 
lilllps,  Shoemakersville,  Pa.  19 

OR  SALE. — Good  paying  general  store 
illness  for  sale.  Good  corner  stand  in 
ie  main  street  Pittston,  Luzerne  Co.,  Pa. 
pply  to  Wm.  Giles,  Ulster,  Bradford  Co., 

f  _ 17 

OR  SALE. — Bowser  self-measuring  oil 
nk  ;  very  cheap.  Address  Verling  Harris, 
6  Northern  Liberty  Market,  Washington, 
_ _ _ L7 

OR  SALE. — A  Kitson  Light  for  inside 
ore  use  ;  1,500  candle  power  ;  complete  in 
fery  detail.  Never  been  in  use.  Will  sell 
eap.  Geo.  P.  Ogden,  *03  Sinnickson  St., 
ilem,  N.  J.  19 

- - - — - — 

OR  SALE. — A  good  farm  and  home 
cated  near  Clayton,  N.  J.  Farm  is  good 
il  and  well  fertilized  and  contains  34  acres, 
'ithin  one  mile  of  station.  House  contains 
rooms  and  is  in  fine  condition.  Good 
irns  and  outhouses.  Will  sell  reasonable, 
ill  and  see  it.  Alex.  C.  Pentland,  Elmer, 

•  J  • _ 18 

MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
e  United  States  with  astonishing  results. 
>mplete  outfit  mailed  on  30  days’  free 
lal.  It  will  cost  you  only  (a,  if  satisfac- 
ry.  May  we  send  you  full  description  ?— 
tEE.  American  G.  Collecting  Agency, 
istorland,  N.  Y.  Send  for  a  copy  of 
The  Creditor’s  Journal  ” — it’s  free.  tf 

DR  SALE— The  large  display  printed 
•sters  that  have  made  Philadelphia  cut 
ice  grocers  and  butchers  successful  and 

•  sure  to  Increase  your  business.  Send 

r  a  sample  and  catalogue.  They  will  not 
styouapenny.  J.  B.  McCullough,  1113 
Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 

igB - — - - - - 

EVERY  ONE  A  GOOD  CHANCE. 

Ne.  400.— In  Ocean  County,  N.  J.  Sum¬ 
er  resort,  but  good  winter  population  also 
eneral  store,  40  x  75  feet.  Doing  f 30,000 
arly,  half  cash,  balance  strict  30  days, 
esent  stock  | 5,000 ,  but  can  be  reduced  to 
,|oo  without  Impairing  business.  Uses 
0  teams.  Net  clear  10  per  cent.  Balance 
building  divided  into  flat  and  offices 
ofitably  rented.  Owner  retiring  from 
Alness  and  will  sell  at  inventory. 

No.  401.— General  store  in  Mifflin  County, 

I  u  An  extremely  strong  proposition.  Size 
xioofeet.  Businessabout $4, 000 per  month, 
per  cent.  cash.  Stock  (6,000,  which  can  be 
auced  considerably.  Uses  two  teams, 
islness  thoroughly  profitable,  netting 
°ut  (5,000  per  year.  Owner  in  poor 
fii  ,  wants  t0  retire  to  country  place. 
Ill  make  very  favorable  terms.  Low 
ice  for  fixtures.  Stock  at  inventory,  with 

,1 ' 


proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  403. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  (400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  (800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  (1,000. 

No.  404. — Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  (425  weekly,  half  cash.  Stock, 
*1  ,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  (1,500  for  stock  and  fixtures  and 
around  (2,000  for  the  property.  Full  inves¬ 
tigation. 

No.  407.— In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  (200  weekly.  Stock  (300  to  (350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  (500. 

No.  408.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  (250  weekly,  two-thirds 
cash.  Stock  (600.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  (900. 

No.  409. — In  South  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  (500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  Fullest  investigation. 
Established  14  years.  Fixtures  about  (600. 
Stock  at  inventory. 

No.  410. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18x55 
feet.  Does  (24,000  yearly,  all  good  trade. 
Stock  about  $1,200.  Uses  twoteams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  411. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $4oo-(45o  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 
$i,500-(2,000  Could  be  reduced  to  (1,200. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  (6oo-$70o  weekly.  Stock, 
(700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  (1,500. 

No.  413.— In  nearby  Philadelphia  suburb. 
Only  two  other  storesthere.  Groceries  and 
provisions.  Size,  22x45  f«et.  Does  (450- 
$500  per  week,  two-thirds  cash.  Stock, 

( 1 , ooo-(  i , 200.  Nets  10  per  cent,  on  gro¬ 
ceries,  20  per  cent,  on  truck.  Real  estate 
for  sale  or  rent.  Owner  going  out  on  stock 
farm  and  will  sell  at  inventory.  Will  take 
around  (1,300,  no  horse  sold. 

No.  415. — In  North  Philadelphia.  Gobd 
section.  Groceries  and  provisions.  Store 
t6  x  22  feet.  Does  (250  weekly,  three-quar¬ 
ters  cash.  Stock,  $600.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thoroughly  profitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  (250,  stock 
at  inventory.  Take  about  (850.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  (500. 

No.  4x7. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  16x40 
feet.  Does  about  (300  weekly.  Stock  only 
(400.  Push  cart  delivery.  Net  profits  15  per 
cent.  Owner’s  hearing  is  gone  and  he  finds 
he  must  retire  Dwelling.  Fixtures,  (200. 
Stock  at  inventory. 


No.  419. — In  Linwood,  N.  J.  On  the  road 
to  the  shore.  Town  of  about  600  people, 
with  only  one  other  store.  Store  18  x  20, 
with  back  room  16x14.  Store  established 
only  about  a  year  ago  and  does  (80  per 
week,  all  cash.  Stock  (soo-(6oo.  No  team. 
The  store  is  connected  with  a  pretty,  com¬ 
fortable  dwelling,  which  can  be  bought  for 
(2,200,  subject  to  (1,200  mortgage.  Death 
of  owner  necessitates  sale.  A  very  safe, 
comfortable  proposition  for  man  and  wife. 
A  good  living  can  be  made  under  exception¬ 
ally  pleasant  surroundings.  Price  for  stock 
and  fixtures,  inventory.  Take  about  (600 
or  (800. 

No.  420. — North  Philadelphia.  Fine  resi¬ 
dence  district.  Groceries,  meats  and  pro¬ 
visions.  Store  20x50  feet.  Does  (400 
weekly,  half  cash,  balance  weekly  and 
monthly.  Stock  about  (500.  Clear,  net 
profits,  10  per  cent.  No  team  delivery. 
Good  dwelling  connected.  Owner  going  to 
Germany  and  will  sell  at  Inventory.  Will 
take  about  (900. 

No.  423.— In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23  X45  feet.  Does  about  (20,000  per  year  ; 
two-thirds  cash,  balance  weekly  and 
monthly.  Stock,  (2,000.  One  team.  This 
business  is  one  of  the  oldest  stands  in  the 
county  and  is  only  sold  because  the  present 
owners  are  not  acquainted  with  the  business. 
Price,  inventory.  Veryfullestinvestigation. 

No.  424. — In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33x49  feet.  Does  (33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  (1,500.  Uses  four  teams.  Netted 
11  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  became  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 
connected.  Price,  inventory.  Sickness 
cause  of  selling. 

No.  428. — In  West  Philadelphia.  Gro¬ 
cery  store,  17x40  feet.  Does  (15,000  to 
(17,000,  two-thirds  cash  ;  balance  all  good 
trade.  Stock  (80b  to  (900.  No  team.  Good 
dwelling.  Actual  net  profits  17  per  cent. ,  as 
expenses  are  low.  Real  estate  for  sale  or 
rent,  as  desired.  Owner’s  wife  don’t  like 
the  business,  which  is  the  only  reason  for 
retiring.  Will  sell  at  inventory. 

No.  430.— Also  on  Germantown  Ave., 
Philadelphia.  Groceries,  meats  and  provi¬ 
sions — mostly  meats.  Store  20x30  feet. 
Does  (250  per  week,  nearly  all  cash.  Stock 
carried  is  only  (150,  as  most  of  it  is  meats, 
which  are  quickly  turned  over.  Net  profits 
25  per  cent.  Owner  wishes  to  give  up 
business  and  will  sell  at  inventory. 

No.  431. — On  Germantown  Ave.,  Philadel¬ 
phia.  Groceries,  meats  and  provisions — 
mostly  meats.  Store  20x40  feet.  Regu¬ 
larly  does  (500  weekly  and  (800  in  busy 
season,  two-thirds  cash.  Stock  carried, 
(800.  Net  profit  20  per  cent. ,  because  sales 
are  largely  meats.  Good  dwelling  con¬ 
nected  sale  or  rent.  Owner  wishes  to  go  to 
the  country  and  will  sell  at  inventory. 

No.  433. — In  Cumberland  County,  Pa.* 
town  of  over  10,000.  Grocery.  Store  18x40 
feet.  Does  (400  per  week,  9opercent.  cash. 
Stock  (1,200  to  (1,500.  No  team.  Delivery 
costs  (5  weekly.  Business  actually  nets 
10-11  per  cent.  Fixed  charges  small  and 
business  In  a  thoroughly  healthy  condition. 
Owner  wishes  to  study  law  and  very  anxious 
to  sell.  Established  nearly  three  years  ago. 
Price,  inventory.  This  is  a  rare  chance. 

No.  436. — On  Germantown  Ave.,  Phila¬ 
delphia.  Grocery  and  provisions.  Store 
25  x  60  feet.  Does  (30,000  yearly,  half  cash. 
Stock  carried,  (10,000  ;  but  can  be  reduced 
one-half.  Caters  to  fine,  high  class  trade, 
used  to  paying  high  prices.  Net  profits, 
20  per  cent.  Uses  three  horses  and  five 
wagons.  Business  solid,  prosperous  and 
very  profitable,  but  owner  wishes  to  retire. 
Real  estate  for  sale  or  rent.  Price,  inven¬ 
tory. 

No.  439. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  20x30 
feet.  Does  (550  to  (600  per  week,  three- 
quarters  cash,  balance  weekly  credit. 
Stock,  (400.  Net  profits,  10  per  cent.  Good 
dwelling  connected.  Owner  has  other  busi¬ 
ness  and  will  sell  fix’ures  at  (1,200,  includ¬ 
ing  ( 375  cash  register  and  team.  Stock  at 
inventory. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  ft  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THIS  STORE  NETS  (5,500  A  YEAR. 
Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
I  retire.  Will  sell  stock  and  fixtures  at 


inventory.  Store  did  (50,000  last  year, 
every  cent  collected.  Stock  averages  (2,500 
and  makes  net  profit  of  (5,000  to  (6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
(20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 


FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  (1,000  three  months  ago,  for 
about  (600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

421  WARNER  &  CO., 

927  Arch  Street, _ Philadelphia,  Pa. 

WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  (1,500  to  (4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
406  WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 
°  0 

0  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  — nothing  o 

0  else.  We  are  specialists  in  that  and  o 
0  we  know  what  we  are  about.  o 

o  In  the  term  “  grocery  stores  ”  we  o 
0  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
0  that  we’re  sure  will  suit  you.  o 

•  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  0 

•  927  Arch  Street,  Philadelphia,  Pa.  o 

0  Phones,  Bell  Filbert  2500,  o 


o  Keystone,  Race  746.  o 

o  o 

oooooooeoeooooooeooeoooooo 


SITUATION  WANTED. 


WANTED. — Position  as  salesman,  manu¬ 
facturer’s  preferred,  to  sell  through  jobbers, 
as  I  have  been  accustomed  to  selling 
through  jobbers;  have  also  sold  direct. 
Twenty  years’  experience.  Can  furnish 
reference.  Central  Pennsylvania  preferred, 
but  am  acquainted  all  over  the  State.  Ad¬ 
dress  P.  O.  Box  283,  Harrisburg,  Pa.  17 


HELP  WANTED. 


WANTED. — Traveling  men  who  callon  tie 
retail  grocery  trade.  Write  us  for  our  side 
line.  Exclusive  territory  and  liberal  com¬ 
missions.  Address  F.  H.  Knipe,  Reading, 
Penna.  18 


PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

Iff.  W.  BISHOP 

ATTOaHBT  AT  LAW 

90S  6  81.,  Hf.  IV.,  Washington,  O.  L*. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  FOSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street.  Philadelphia. 


LI-STIKON 

THE  FLY  RIBBON 

The  Greatest  Fly  Catcher  in  the  Wot 
Retails  at  5c.  $4.80  per  gros 

The  Fly  Ribbon  Mfg.  Co.,  New  Yo 
Order  from  your  jobber 
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UNDER  THE  DIRECTION  OF 


R.  DAET WYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 

Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  October  26,  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  bj 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 


Selected,  io  hands,  packed  I  in  barrel .  $2.oo  per  bunch 

Selected,  9  hands,  packed  1  in  barrel .  1.4°  Per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  I  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1. 00  per  bunch 

Selected,  8  hands,  packed  3  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 65  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands . .  1. 15  per  bunch 

Selected,  8  hands . 75  per  bunch 

Selected,  7  hands . 60  per  bunch 


We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan 
tities  of  25  bunches  or  upwards. 

MESSINA  LEMONS. 


Extra  Fancy  Messina,  300  size,  per  box . $4-5°  to  $5-00 

Extra  Fancy  Messina,  360  size,  per  box .  3.50  to  4.00 

Choice  Messina,  300  size,  per  box .  4.00 

Choice  Messina,  360  size,  per  box . 


FANCY  FLORIDA  ORANGES 


Fancy  Brights,  96  to  box .  $2.25 

Fancy  Brights,  126  to  box .  2.50 

Fancy  Brights,  150-176  to  box .  2.75 

Fancy  Brigths,  200-216  to  box .  2.75 

Fancy  Brights,  250-288  to  box .  2.50 


Golden  Russetts,  96  to  box .  $2.o< 

Golden  Russetts,  126  to  box .  2-5f 

Golden  Russetts,  150-176  to  box .  2-51 

Golden  Russetts,  200-216  to  box  .  2.5c 

Golden  Russetts,  250-288  to  box .  /  2.4c 

CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy  quality,  96  to  box . . .  $4-0( 

Fancy  quality,  126  to  box .  4.50  to  5.5* 

Fancy  quality,  150-176  to  box . .  6.0c 

Fancy  quality,  200-216  to  box .  5.50  to  6.o< 

Fancy  quality,  250-288  to  box .  5.5' 

FANCY  FLORIDA  GRAPEFRUIT 

Fancy  Bright,  36  size . : .  *  $2-5( 

Fancy  Bright,  46  size .  3-0< 

Fancy  Bright,  54  size .  3-5( 

Fancy  Bright,  64  size .  '  3.5' 

Fancy  Bright,  80  size .  3.2 

Fancy  Bright,  90  size . , .  2.7 

Golden  Russetts,  36  size . 2.2 

Golden  Russetts,  46  size .  2.7 

Golden  Russetts,  54  size . . .  3-° 

Golden  Russetts,  64  size .  3.2 

Golden  Russetts,  80  size .  3-° 

Golden  Russetts,  90  size .  2.5 


NEW  JERSEY  SWEET  POTATOES. 

We  are  handling  some  of  the  finest  sweet  potatoes  grown  in  Ne1* 
Jersey. 

Orders  filled  at  ruling  prices  on  day  of  shipment. 

Selling  to-day  $2.50  for  finest,  $1.75  for  medium. 


GIVE  SOME  ATTENTION  TO 
THE  MONEY  MAKER 


Fine  fruit  not  only  brings  people  into  your 
store  but  if  you  buy  the  right  goods  at  the 
right  prices  you  make  splendid  profits. 

We  will  show  you  how  to  make  money  on 
fruit  if  you  will  get  in  to  see  us. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 

Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDINO 

COSHOCTON,  OHIO 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

iny  subscriber  to  the  “GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 


Acked  in  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels.  Per  lb. 

A”  Java . 26 

B”  Java . 24 

C”  Java . 24 

.—Java  and  Mocha  Blend . 24 

i— java  and  Mocha  Blend . 22 

A”  Mocha . 24 

B”  Mocha . 22 

C”  Mocha . 20 

Aguayra  (Washed  Caracas) . 18 

A”  Maracaibo . 18 

’B”  Maracaibo . 17 

A”  Santos . 16 

B”  Santos . 15 

C”  Santos . 14 

’eaberry  Santos . 14 

A”  Rio . 12 

Jo.  1  Rio . 11 

Jo.  2  Rio .  .09 


jpton  Special  Mocha  and  Java,  1  lb.  cans  .27 

ipton  Perfection,  1  lb.  cans . 20 

iattleship,  1  lb.  packages,  any  quantity...  .15 
a> g  Cabin,  1  lb.  packages,  100  to  case.. . 14 

i  .nnnVl  1  flA  1  nzx 


4-1  wlU/Alv  0,  LUU  1UD.  WV  . . . . 

ling  Bee,  100  lbs.  to  case . per  case  15.00 

even  Day,  100  lbs.  to  case . per  case 

TEA.  Per  lb. 


lo.  25  Gunpowder . . . . 

(o.  28  Gunpowder . 

;  lest  Gunpowder . 

!  Jo.  25  English  Breakfast . 

fo.  28  English  Breakfast . 

lest  English  Breakfast . 

lo.  25  Moyune  Gunpowder . 

Jo.  28  Moyune  Gunpowder . 

lest  Moyune  Gunpowder . 

Jo.  25  Imperial . 

Jo.  28  Imperial . . 

lest  Imperial . 

Jo.  25  Ooleng  . . 

Jo.  28  Oolong . 

test  Oolong . . . 

foung  Hyson . . . 

apan . 

leno  %  and  %  lb.  packages . 

liver  Moon . 

liver  Bell,  1  lb.  packages . 

alada  (Ceylon  and  India  Tea)— 

■  Green,  Black  and  Mixed,  %  and  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  paokages, 
6  doz.  to  box . per  doz. 


.24 

.85 

.45 

.20 

.83 

.40 

.33 

.38 

.50 

.33 

.35 

.50 

.28 

.35 

.45 

.35 

.35 

.50 

.27 

.26 


.46 

.90 


DRIED  AND  EVAPORATED 
FRUITS. 

ipplee—  Per  lb. 


Evaporated,  50  lb.. 


08 


Evaporated,  1  lb.  packages,  4  doz . 08% 

Dried,  50  lbs . . . 06 

’eaches — 

Standard,  50  lbs . 08% 

Choice,  50  lbs . 09% 

Extra  Fancy,  25  lbs . 16 

.pricots— Evaporated 

Standard,  25  lbs . 09% 

Choice,  25  lbs . 10% 

lurrantx— 

Paokage,  86 .  08% 

Bulk,  26  lbs . 

Jew  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Stron— 

American  Brand,  10  lb.— . 16 

American  Brand,  25  lb.._ . 

lates— 

Package,  30  1  lb . 

Stuffed,  l  lb . per  doz. 

few  Prunes— 

30-  40,  25  lbs . 09% 

40-  50, 25  lbs . 08% 

50-  60,25  lbs. . 073/ 

60-  70, 25  lbs . 07% 

70-  80,  25  lbs . . . 063/ 

80-  90,  25  lbs. . . . 06% 

90-100, 25  lbs . 063/ 

100-120, 50  lbs . . . 

taisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  60  lbs_ . 08% 

Seeded,  86 1  lb.  packages. . 08 

Sultana,  36  1  lb  packages . 

Sultana,  bulk. 25 tbs.- . . . .12 

BEANS,  PEAS,  Etc.  per  bush, 
few  York  Hand-picked,  about  2%  bushel 

to  bag .  2  65 

•ady  Washington  Beans,  about  200  lbs.  to 

b*8 .  2  50 

reen  Peas,  dried,  about  165  lbs.  to  sack...  2.25 
lack- Eyed  Peas . 

alifornia  Lima  Beans,  about  80  lbs.  to  Per  lb 


.05% 


sack , 

m ported  Lima  Beans,  about  90  lbs'  to 

sack . 

plit  Peas,  210  lbs . per  bbi  #7.50 

Less  quantity .  04 

entils,  about  100  lbs.  to  saok . .05 

mite  Marrowfat  Peas . per  bu.  2.10 

ava  Beans . 04% 


CANNED  FISH. 


Salmon—  _ 

Clover  Leaf,  1  lb.,  flat,  4  doz . .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  2. 10 

Seward,  1  lb.,  tall,  4  doz .  1. 45 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Buster  Pink,  1  lb.,  tall,  4  doz .  1.00 

Arctic  Belle,  l  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1.50 

Sockeye,  %  lb.,  flat,  4  doz . . . 

Iceberg,  1  lb.  tall.  4  doz .  1.45 

Hawkeye,  %  lb.,  flat,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  doc . 


Star,  %  lb.,  8  doz.  in  case .  1.60 

Star,  %  lb.,  flat,  4  doz .  2.45 

Gold  Label,  %  lb.,  flat,  8  doz . 


Clams— 


Herring  Roe- 

Old  Virginia  2s,  2  doz .  1,50 

Mackerel — 


Oysters— 

Standard,  5  oz.,  2  doz . 90 

Sardines,  in  Oil—  per  case. 

%  oil,  100 . 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  %  oil,  100 .  3.60 

%  lb.,  oil,  with  key,  100 .  8.75 

Epicurian,  %  oil,  fancy  cartons,  100  cons  4.60 
%  Mustard  Sardines— 

Gold  Label,  100  cans .  6.60 

Standard,  100  cans .  1. 65 

Leon  D’or  Brand,  100  cans .  4.50 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 60 

%  Mustard,  50  cans .  2.96 

Harbor  Brand,  48  cans .  8.76 

Imported  Sardines— 

%  Oil,  Martell  Brand,  100  cans .  16.00 

%  Oil,  Marie  Elizabeth,  boneless,  100  oans 
%  Oil  Imported— 

Martell,  100  cans . 

North  Cape,  Smoked,  100  oans .  8.50 

Grisetta,  with  key,  100  cans .  9 . 50 

King  Oscar,  100  cans . - . 

CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  3s,  sauce,  2  doz .  1.50 

Pin  Money,  2s,  sauce,  2  doz .  1.15” 

Pin  Money,  la,  sauce,  4  doz. . 85 

Pin  Money,  3s,  plain,  2  doz .  1.46 

Wagner's,  Is,  tall,  4  doz . 48 

Wagner’s,  3s,  plain,  2  doz .  1 .03 

Wagner’s,  Ss,  sauce,  2  doz .  1.08 

Excursion,  3s,  sauce,  2  doz . . . 85 

Saratoga,  2s,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2s,  2  doz . .  .90 

Standard  Shoepeg,  2s,  2  doz. . 85 

Standard,  2s,  2  doz . 75 

Belmont  Cream,  2s,  2  doz . 90 


Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1.25 

Belle  Brand,  2  doz . . . S5 

Little  Fellow,  2s,  2  doz . 

Rob  Roy,  2s,  2  doz . . 

Pin  Money,  petits  pois,  2  doz .  1.50 

Pin  Money,  standard  early  June,  2  doz..  .95 
French,  extra  fins,  100  in  case,  per  oase,  18.50 
Pin  Money  Combination— 

2s,  2  doz . . . . . 85 

Kidney  Beans— 

2s,  2  doz . . . . . .75 

Lima  Beans— 

Derby,  soaked,  2s,  2  do*. . 80 

Standard,  2s,  2  doz .  1 .25 

Little  Darling,  2  doz .  1.30 

Pumpkins — 

Ss,  2  doz . 90 

No.  10 . 

String  Beans— 

2s,  2  doz . 65 

Pin  Money  Vegetables — 

2s,  2  doz.,  12  kinds  in  can . 85 

Sweet  Potatoes,  8s,  2  dos . 95 

Is  Pulp,  for  soup . 48 

Succotash- 

28,  2  doz . 96 

Tomatoes — 

Pin  Money,  whole,  8s,  2  dos . 95 

Standard,  3s,  2  doz . ,9<t 

No.  10,  %  doz .  2.50 

Fair  Quality,  9s .  .85 


2b.  2  doz . . . . 70 


SUGAR. 

We  do  not  handle  imported  sugar. 


Dominoes.  6  lb.  packages .  7  45 

Cut  loaf .  5  90 

Powdered .  5  25 

XXXX,  powdered .  6.45 

Cubes .  5 . 35 

Fine  Granulated,  American .  5.05 

Fine  Granulated,  100  lb.  sacks .  5.05 

Confectioners’ A .  4.90 

No.  1,  A .  4  .85 

Light  Yellow .  4.40 

Fine  Granulated,  2  lb.  bags .  5.85 

Fine  Granulated,  5  lb.  bags .  5. 25 


CANNED  FRUITS.  per  doz 


Apples,  3s,  2  doz .  .80 

Blackberries,  2s,  2  do* . 75 

Blueberries,  2s,  2  doz.  . . 95 

Cherries,  2s,  2  dez . so 

Gooseberries,  2s,  2  doz.  . .  1 .00 

Pie  Peaches,  Ss,  2  do* .  .  90 

Pears,  3s,  2  doz. . . . . . 95 

Sliced  Pineapples,  2s,  2  doz .  1.25 

Singapore  Pineapples,  l%s,  chunks,  4 

doz .  1.25 

Singapore  Pineapples,  10c.  chunks,  4  doz. 

in  case . 95 

Grated  Pie  Pineapples,  James.  8s,  2  do* . 90 

Raspberries,  2s,  2  doz . 

Strawberries,  2s,  2  doz . 95 

Standard  Peaches,  Sunset  Ss,  2  do* .  1.90 

California  Apricots,  2  doz .  1.90 

California  Cherries,  2  doz .  2 .60 

California  Peaches,  2%s,  2  doz .  2  35 

Wheeler  Peaches,  3s,  2  doz .  1.25 

Sliced  California  Peaches,  Is,  4  doz . 

SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . 1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  %  bushel  lacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.60 

Fine  Dairy,  3s,  100  to  bbl .  2.68 

Fine  Dairy,  4s,  70  to  bbl .  2.36 

Fine  Dairy,  5s,  60  to  bbl. .  2.40 

Fine  Dairy,  8s,  35  to  bbl .  2.13 

Fine  Dairy,  10s,  28  to  bbl .  2 . 16 

Worcester,  2%s,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4 .00 

Worcester,  10s,  80  to  bbl .  3.76 

Per  case 

Snow  Flake,  48 10c.  packages .  3 . 10 

Snow  Flake,  36  16c.  packages .  3.75 

Colonial,  36  6c.  packages .  1.30 

RockBalt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1 .60 


MOLASSES  AND  SYRUPS. 


Per  gal. 

St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 33 

Cheapside  Molasses . 28 

Black  8 trap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

Orange  BrandSyrup . 33 

Orange  Brand,  2%s  cans,  2  doz .  2.40 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2s  cans,  2  doz .  1.90 

California  Amber  Drips,  2%s  cans .  2.20 

California  Amber  Drips,  3s  cans,  2  doz .  2.50 

California  Amber  Drips,  %  gal.  oans,  1  do*.  2.20 
Calvert  Brand  Pure  Porto  Rico . 22 


CONDENSED  MILK.  case. 


Baby,  1  doz.  glass  jar* .  1 . 90 

Challenge,  4  doz .  3 . 86 

Eagle,  4  doz .  6.25 

M  agnolia ,  4  do* .  4.00 

Rea  Cross,  4  do* .  4.16 

Star,  4  doz .  4.20 

Dime  Brand,  4  do* .  3.60 

Lion,  4  doz .  4.25 

Premium,  4  doz .  3.75 

Hires’  Silver,  4  dos .  4.00 

Square,  4  doz . 


EVAPORATED  CREAM,  case. 


Gold,  double  size  can,  4  doz . . .  3.75 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  do* .  3.10 

Our  Pet,  baby  size,  6  doz .  2.65 

Peerless,  small  size,  4  doz .  1.80 

Peerless  large  size,  4  doz .  3  20 

Columbia,  4  doz .  3.10 

Silver  Oow,  6  doz . . 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 86 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  60  gross . . 60 


Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pooket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Fast  Mail,  100s,  1  gross .  1 .00 

Bull’s  Eye,  6  gross .  1 .06 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  grosB . 80 

Chips,  200s,  8  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 


Black  Diamond,500s,  100  in  case... per  case  3.60 

RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06% 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  8  broken,  bbls.  or  100  lb.  sacks . 03% 

Japan,  100  lb.  sacks . 05% 


LAUNDRY  SOAP. 

Bars.  Box. 


Acorn . 120  2.46 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.76 


5  box  lots  freight  paid,  with  1  %  box 
“1776”  or  100  cakes  Best  Soap  free...  4.26 
10  box  lots  freight  paid,  with  3  boxes 
“1776”  01  200  bars  Best  Soap  free .  4.20 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

♦Bee . 100  3.90 

♦Big  Schooner . 100  3 . 76 

♦Fels-Naptha . 100  4.00 

Hoefner's  Tiger  Borax . 100  3.76 

♦Fairy  Oval . 100  4.00 

♦S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine . ; .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  0* . 100  7.00 

♦Kirkman’s . 100  8.86 

♦Kirk’s  Oleine .  60  2.25 

♦Lenox . 100  3.00 

♦Lifebuoy .  60  2.00 

♦Fairbank’s  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3.90 

♦Philadelphia  Oleine .  60  2.40 

*P.  &  G.  Oleine .  72  8.00 

Premium . . 100  3.76 

♦Santa  Claus . 100  3.15 

♦Star . 100  8.00 

♦Sunlight . 100  4.00 

♦Sunshine . 120  2.45 

Star  Oleine .  60  1.76 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  8. 90 

♦Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2 . 08 

Lion . 100 

♦Snowberry . 100  3 . 90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.  &  G.  Naptha . 100  3.85 

Duck . 100  8  86 

20  Mule  Borax . 100 

Rib . 100  1.95 

U.  S.  Mail . 100  3. CO 

Hustler . 120  2.30 

Brag . .  66  2.55 

Export  Borax . 100  3.80 

*  6  box  lots  delivered. 

TOILET  SOAP. 

Bars.  Box 

Flash,  for  the  hands . 100  canB  6.50 

Grand  Pa’s,  small  size . 100  8.85 

Grand  Pa’s,  small  size .  60  1.95 

Grand  Pa’s,  large  size .  60  3.26 

Sweet  Maiden . 1  do*.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  86  lb . per  lb.  !l3 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  .40 

JapRose .  50  8.75 

Sweetheart. .  50  1.90 

Lava . 100  3  75 

Pearl . 60  3.40 

SCOURING  SOAP. 

Bars.  Box. 

Fairbank's .  50  1.88 

Sapolio . 3  doz.  2.26 

Wrigley's . 100  3.60 

Wrigley’s .  50  1.80 

Scourene . 100  3.60 

Lipp’s  Scourer .  60  2.26 

Sil  San .  50  2.03 

Army  and  Navy  Compound . 4  doz.  1 . 80 

Finola  Star  Polish . 100  8.  86 

Silver  Sand . per  bbl.  2.60 

American  Scourer . 100  3 . 76 

Bon  Ami,  10c.  size— . 3  doz.  2.50 

Brooks’ Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pk«s.  i.ee 

Old  Dutch  Cleanser,  4  doz. .  1.25 


SEEDS. 

Anis,  packed  about  170  lbs.  to  bag. . per  lb. 

Bishop’s  Best  Bird  Seed,  any  quantity. .per  doz. 
Bishop’s  Superior  Seed,  any  quantity..per  doz. 
Bishop’s  Bird  Gravel,  any  quantity  . ..per  doz. 

Cuttle  Fish  Bone . per  lb. 

Caraway,  about  1 15  lbs.  to  bag .  “ 

Celery,  about  21s  lbs.  to  bag .  “ 

Canary,  about  240  lbs.  to  bag .  “ 

Coriander,  about  100  lbs.  to  bag .  “ 

Excelsior  Bird  Seed,  24  pkgs.  to  case..per  pkg. 

Fennell,  about  220  lbs.  to  sack . per  lb. 

Flax  Seed,  100  lbs.  to  sack .  “ 

Flax  Seed  Meal,  100  lbs.  to  sack .  " 

Green  Kern,  100  lbs.  to  sack .  " 

Hemp,  225  lbs.  to  sack .  “ 

Hirsh,  about  100  lbs.  to  sack .  “ 

Millet,  about  100  lbs.  to  sack .  “ 

Moan,  about  no  lbs.  to  sack .  “ 

Mustard  Seed,  225  lbs.  to  sack .  “ 

Poppy  Seed,  about  1:0  lbs.  to  sack .  “ 

Rape  Seed,  about  250  lbs.  to  sack .  “ 

Sunflower  Seed,  about  115  lbs.  to  sack..  " 

By  the  fiill  bag  will  make  any  of  the  above 
%c.  per  lb.  less. 
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Revised  Weekly  for  the  “  Grocery  World  and  General  Merchant.” 

NOTE.— Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.f  New  York. 


MOLASSES  AND  SYRUPS. 

Porto  Rico  Molasses —  Per  gal. 

Fancy,  bbls . 42  @*45 

Choice,  bbls .  '  -4° 

Good,  bbls . 26  @.30 

Fancy,  qt.  jars . per  doz.  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle . 41  @*43 

Prime .  -37 

Good  . *35 

Ordinary .  -22 

Blended,  fancy .  *3° 

“  choice .  *33 

4 *  good .  *3° 

2-lb.  tins,  3  doz . per  case  2.90 

Quarts,  2  doz .  “  2*9° 

Sugar  Syrup— 

Pure,  extra  fancy . 35  (2)*38 

“  choice .  -24 

Blended,  fancy .  *32 

Choice . *29 

Vanilla  Drips . @-3° 

2- lb  tins,  2  doz . per  case  x*95 

2%-lb.  tins,  2  doz .  “  2.30 

3- lb.  tins,  2  doz .  “  2.5° 

5-lb.  tins,  1  doz .  u  2*25 


SALT  FISH. 

Mackerel—  Per  bb>- 

Extra  Shore  Bloaters,  count  8s@95 .  32.00 

Georges,  count  116(8)115 .  25.00 

Cape  Shore,  medium,  count  160(8)175 .  x4-5° 

Medium  Irish  2s,  thin,  count  3oo@40o .  14.00 

Norway,  count  400(8)450 .  21.00 

tl  44  300(8)350 .  24  00 

“  new,  count  240(8)270 .  18.00 

“  “  300(8)350 .  16.00 

“  "  35°@4°° .  i5-5o 

Codfish—  Per  lb. 

Fancy,  strips,  60  lb.  boxes . 10% 

“  bricks,  40-lb.  boxes . 09 

44  middles,  40  lb.  boxes . 12 

Choice,  strips,  40-lb.  boxes . 08% 

14  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40  lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07^4 

Herring,  Smoked —  v 

Scaled,  per  box . 15 

Halibut,  fancy,  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 


Gunpowder — 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest.. 

Choicest . 

I  inpe  rial  — 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest.. 

Choicest . 

Young  Hyson — 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest.. 

Choicest . 

Hyson — 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest.. 
J  apan — 

Common  to  fair.. 


Per  lb. 


15  @ 


16  (5) 


Superior  to  fine . 

...  .23 

@25 

Extra  fine  to  finest . 

...  .28 

@•3° 

Choicest . 

@.38 

Basket-fired,  common  to  fair . 

@•25 

“  superior  to  fine . 

...  .28 

@  3° 

44  extra  fine  to  finest . 

...  .32 

@-38 

44  choicest . 

•45 

Dust . 

•  X2  V2 

Oolong — 

Common  to  fair . ^ . 

■  J7 

Superior  to  fine . 

@  .22 

Extra  fine  to  finest . 

@.35 

Choicest . 

@.65 

Fouchong — 

Common  to  fair . 

(a)-.  18 

Superior  to  fine . 

@■25 

Extra  fine  to  finest . 

@  .35 

Choicest . 

@.60 

ROASTED  COFFEES. 

Sumatra —  Per  lb. 

Mandheling,  fancy  brown . 36 

Old  Government,  best . 29 

“  choice . 27 

”  prime . 25 

“  good . 23 

Mocha- 

Genuine  Arabian . 28 

Maracaibo — 

Cucuta,  best . 16% 

44  choice . 16 

44  prime . 15 

4<  good . 14 

La^uayra — 

Caracas,  finest . 20 

“  choice . .17 
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Peaberry — 

Santos,  fancy . *7/4 

44  choice . 17 

44  fine.„ . *6 

Rio,  fancy . 17 

44  choice  . 16 

44  fine . . . 

Santos — 

Best . 

Choice . . x5 

Prime . . . *4/4 

Good  . . . I3% 

Fair . . . X2/4 

Rio — 

No  1,  golden . *5/4 

No.  2 . . . x5 

No.  3 . 14% 

No.  4 . x4 

No.  5 . *3/4 

No.  6 . 13 

No.  7 . 12/4 


SPICES. 

Whole,  bags  or  bbls —  Per  lb. 

Allspice .  .07 

Cassia  buds .  -35 

Cinnamon,  mats .  .10 

44  Twaio .  -20 

“  Ceylon . 23  @.27 

41  Batavia . 25  @.30 

“  Saigon .  75 

Cloves,  Zanzibar . 17  @20 

44  '  Amboy na .  .25 

44  Penang . 35  @*38 

Ginger,  African .  .08 

44  Jamaica,  bleached . 21  @.22 

44  44  unbleached . 20  @.21 

44  Calcutta .  .  08 

Nutmegs,  75®  80s . 22  @.25 

“  io5@nos . 18  @.20 

44  130(8)1405 . 

Black  Pepper,  Singapore . io^@.i2 

“  shot .  .14 

White  Pepper,  Singapore . 15  @.17 

44  fancy . 25  @.30 

Red  Peppers .  .15 

Pure  Ground,  highest  grade,  6@io-lb. 
boxes — 

Allspice .  •I5/4 

Cinnamon,  extra .  .26^ 

“  Saigon .  -73/4 

Cloves .  .2654 

Ginger .  .14 

Nutmeg .  -39/4 

Black  Pepper .  .18 

White  Pepper .  .25 

Cayenne  Pepper .  .22^4 

Paprika .  -41 

Mace,  straight  Penang .  .87^4 

Mustard .  .24% 

Pure  Ground,  5^-lb.  tins,  case  2  doz. —  Per  doz. 

Allspice . . . 7b 

Cinnamon,  China .  1 . 10 

44  Saigon . * .  2.50 

Cloves .  1. 10 

Ginger,  African . 76 

44  Jamaica .  1  00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs .  1.50 

Paprika .  1.45 

Black  Pepper . 96 

Cayenne  Pepper .  . 98 

White  Pepper .  1.56 


CANNED  GOODS. 
Vegetables. 


Asparagus — 

Mammoth,  white,  2%s,  unpeeled, 

California . 

Medium,  green,  2%s,  California . 

Tips,  green,  is . 

“  white,  California,  is . 

Beahs,  Baked — 

Standard,  plain,  is . 

44  plain  or  sauce,  2s . 

"  ,  .  “  3s . 

Fancy,  plain  or  sauce,  2s . 

“  “  3s . 

Beans,  Lima — 

Fancy, is . 

44  2S . 

Extra  standard,  2s . 

Standard . . . 

Soaked . 

Beans,  Stringless — 

Fancy, . . 


Extra,  2s . 

44  standard,  2s . 

Standard,  2s . 

44  not  stringless,  2S.. 
Beans — 

Yellow  Wax,  fancy,  2s . 

44  standard,  cut.. 

Red  Kidney,  2  . 

Corn — 

Fancy  Maine,  2s . 

44  New  York,  2s . 

Standard  New  York.  2s . . 

Maryland,  2s,  Maine  style... 
Other  standard  grades,  2s... 


Per  doz. 

4  75 

3-25 

2.7S 

3-75 

•55 

•75 

(3)  .80 

1. 00 

@1.05 

.90 

@x-35 

1. 10 

@1 .80 

1  -35 
1.50 

i-  x5 

<5)i  .25 

1 . 10 

@1.15 

•75 

@  .85 

2.00 

@2  10 

1 . 10 

@1-35 

1 . 40 

@1.75 

1 .10 

@1.15 

.90 

.80 

1 . 20 

@1.25 

1. 00 

@1.10 

.85 

@1.00 

1  20 

@1.25 

1. 00 

@1 . 10 

.90 

@1.00 

•75 

(8)  80 
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Peas — 

Smallest  sifted,  2s .  2.10 

Extra  sifted,  2s .  1.60  @1.75 

Silted,  2s .  1. 15  @i-35 

Telephone,  2s .  1.25 

Sweet  wrinkled,  2s .  1.40  @1.60 

Standard  Early  June,  2s .  1.00  @1  .,10 

Soaked,  2s . 75  @  .80 

Succotash — 

Extra  fancy  Maine,  2s .  1.40 

Fancy  Maine,  2s .  1.10  @1.25 

Extra  standard,  2s . 95  @1.00 

Pumpkin — 

Fancy,  3s .  1.10  @1.20 

“  gals . 2.40 

Squash — 

Fancy,  3s .  120 

Tomatoes — 

5 yz  in.  cans,  fancy  New  Jersey .  1.60 

5^-in.  cans,  extra  standard  New 

Jersey .  i-4° 

5-in.  cans,  standard  New  Jersey  ....  1 . 15 

Standard  Maryland,  No.  3 . 95  @1.00 

2-lb.  cans . 75  @  .80 

Standard  New  Jersey,  gals .  2.75 

Extra  standard  Maryland,  gals .  2.50 

Glass  jars,  qts .  2.75 

Beets — 

Fancy  Strawberry,  3s .  1.40  (8)1  60 

Cut,  3s .  1. 10  @1.15 

Sweet  Potatoes,  3s .  1.15 

Sauer  Kraut,  3s . 95  @x  • 10 

Spinach — 

Standard  Maryland,  3s .  1.15  @1.40 

Fancy  New  Jersey,  3s .  1^40  @1.65 

Gals .  4  75  @5-oo 


FRUITS. 

California. 

Apricots—  Per  doz. 

Extra,  2^s .  2.25 

44  standard,  2 l/2s .  1.75 

Standard,  2*4S . 

Gals .  5  25  @6.25 

Cherries — 

Extra,  white,  2%s .  2.75 

44  standard,  white,  2^s .  2.40 

Standard,  white,  2 l/2s .  2.35 

Ex tnf  standard,  gals .  7.50  @9.25 

Bartlett  Pears — 

Extra  fancy,  254s . .  3-25 

“  254s .  2.40 

44  standard,  2^4s .  2.40 

Standard,  2*4s .  2.00 

Plums,  Egg  or  Gage- 

Extra  fancy . .  2.75 

44  standard,  2%s .  2  00 

Standard,  2^4s .  i*75 

Gals .  5-5°  @7-°° 

Peaches — 

L.  C.,  extra  fancy,  2%s .  3  25 

“  1  “  2^s .  2-75 

Crawford,  extra  fancy,  2^s .  2.75 

“  **  standard,  2%s .  1.85 

Eastern. 

Pears — 

Fancy  New  York,  2s .  1.75 

14  4  4  State,  2  ^s. .  290 

Standard,  2s .  r .  50 

Pineapples — 

Sliced  or  grated,  2s .  2  25  @2.40 

44  is .  1. 10  @1.20 

Pie,  grated,  gals .  3.00 

Singapore,  1  %s .  1.15  @1.25 

Plums,  egg,  3s . 

“  gage, 3s  . . . 

Apples — 

Gals.  . .  2-25 

Strawberries — 

Fancy,  2s .  3-  00 

Extra,  . .  185 

Raspberries — 

Red,  fancy,  2s .  2.75 

Standard,  2s . 

FISH. 

Lobster — 

Flat,  is .  5-°° 

“  y2s .  2.50  @2.75 

Kippered  Herring — 

is..., .  1.50 

Alaska  Salmon — 

Pink,  is .  1. 10 

Medium  Red .  1.25  @1.30 

Choice  Red,  is .  1.40  @1.50 

Columbia  River  Chinook  Salmon — 

Flat,  ^s .  1.25  @1.30 

Tall,  is .  .  2.00 

Flat,  is . .  2.20 

Oval,  is,  steaks .  3  00 

Sardines  — 

Domestic,  >/s,  oil,  100  tins .  3.35  @6.00 

“  J^s,  mustard,  50  tins .  2.65  @4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins — 

Fancy,  i-lb.  cartons . 

Smyrna  Sultana,  fancy,  6  crown,  30 
lbs . 


—4— 


Smyrna  Sultana,  choice,  4  crown,  30 

lbs . 

Cleaned  Sultanas — 

Smyrna,  fancy,  i-lb.  cartons . 

44  choice,  i-lb.  cartons . 

California,  i-lb.  cartons.., . 

Loose  Raisins — 

Valencia,  4  crown,  28  lbs . 

California,  4  crown,  50  lbs . 

44  3  crown,  50  lbs . 

44  2  crown,  50  lbs . 

Figs— 

Baskets,  1  and  2  lbs . 15  (8). 

Layers,  2%  in.,  10  lbs . ♦ . 

2%  in.,  12  lbs . . . 

2^* -in.,  12  lbs . 

2-in.,  12  lbs . . . 

Currants — 

Fancy,  i-lb.  cartons .  \ 

Cleaned,  choice,  i-lb.  cartons . 

Bulk,  choice,  50  lbs . 

Natural,  choice . . . 

Citron — 

According  to  quality . I4}4@ 

Lemon  Peel — 

According  to  quality . n}4@. 

Orange  Peel — 

According  to  quality . H/4@- 

Fard  Dates — 

60  lbs.,  bulk . 

i-lb.  pkgs.,  30-lb.  case . 

Persian  Dates — 

60  lbs . 

Prunes,  California,  25-lb.  boxes — 

Epineuse,  20(8)30 . . . 

30(8)40,  choice . 

4o@5o,  “  . 

50(8)60,  44  . 

60(8)70,  44  . 

70(8)80,  “  . 

Choice,  50-lb.  box — 

6o@-7o,  80(8)90 . 

70(8)80,  90(8)100 . 

Fancy,  25-lb.  boxes — 

4°@5° . 

5o@6o . 

60(8)70 . . 

70(8)80 . 

Oregon,  25-lb.  boxes — 

3°@40 . 

4°@'5° . 

Apples — 

Fancy, 50  lbs . 

44  i-lb.  cartons  . 

Prime,  50  lb* . 

Choice,  i-lb.  cartons . . . 

Peaches — 

Fancy,  peeled,  25  lbs  . 

44  unpeeled,  25  lb*  . 

Extra  choice,  Muir . 

Apricots — 

Royal,  extra  fancy,  25  lbs . 

44  fancy,  25  lbs . 

44  choice,  25  lbs . 

Moorpark,  fancy,  25  lbs . 


NUTS. 


Per  lb. 
.09 


•x4 


Almonds — 

Jordan,  shelled,  large,  28  lbs . 48  @ 

Valencia,  28  lbs . 

Flot.  shelled . 

In  shells — 

California,  paper  shell,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils — 

New,  large,  180  lbs . 

Filberts — 

Turkish . 

Sicily,  130  lbs . 

Jumbo,  Naples,  no  lbs . 

Long,  Naples,  no  lbs . 

Pecans — 

Polished,  80  lbs . 11  @ 

Louisiana,  paper  shell . 

Walnuts — 

Chili,  1007  crop . 

Grenoble,  220  lb* . 

Marbots,  no  lbs . 

Cornes,  no  lbs . 

Mixed  Nuts — 

Strictly  fancy,  25  lb.  boxes . 

Extra  choice,  25-lb.  boxes . 13  @ 

Choice,  125-lb.  bags . n  @ 


IMPORTED  GROCERIES. 

Per  ca 

7.00(8)22. 


Imported  Sardines,  100  in  case — 

Reduced,  ]^s,  boneless . 

44  tfs,  with  bones . 

French,  boneless . 

44  with  bones . 

High,  %s>  boneless . 

y2 s,  boneless . . . 

French  Vegetables,  100  in  case — 

Peas — 

According  to  quality . 

Mushrooms — 

y2s,  according  to  quality . 

according  to  quality . 

Stmig  Beans — 

Jrccording  to  quality . 

Lima  Beans — 

According  to  quality . 

Brussels  Sprouts . 

French  Macaroni,  cartons,  25  lbs. ..lb. 


17.00(8)22. 

24.50(8)27. 

x5.o°@4°. 


11 .00(8)20. 


16.00(8)35. 

15.00(8)20. 


12.00(8)1 7. 


18.00(8)20. 

12.00(8)16. 
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Jrocery  World  and  General  Merchant  Prices -Current. 


CORRECTED  WEEKLY. 


tiy  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  ivho  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


?s. 


Column. 
.  16 


DECLINES. 

Column. 

Butter .  6 

Canned  Tomatoes . 7 

California  Canned  Fruit .  8 

Provisions .  24 

Dressed  Sheep .  25 

Live  Poultry .  25 

Dressed  Poultry .  25 


ADDITIONS. 


Column. 


WEIGH  AND  MEASURE  EVERYTHING  YOU  BUT. 

Standard  Weights  per  Bushel. 

Marrow  Beans . 60  lbs. 

Medium  Beans . 60  “ 

Pea  Beans . 60  “ 

Red  Kidney  Beans . 58  “ 

Hominy . 56  *' 

Pease . 60  “ 

Barley . 48  i* 

Potatoes . 56  “ 

Flaxseed . 58  ** 

Onions . 55  ** 

Shellbarlcs . 48  ,r 


COL. 

irm  Cash  Drawer . 18 

1  1m . 26 

imonia .  3 

1  imunition .  6 

le  Grease .  3 

gs,  Paper . - . 23 

gand  Twine  Holders.. ..18 

1  king  Powder .  3 

rley . 17 

1  th  Brick . ....32 

ans . 17 

!  icking,  Shoe .  4 

ling .  6 

rax . 26 

I  aorns . . . 33 

.  ashes . 35 

1  ckwheat  Flour . 17 

ng  Borers . iS 

1  tchers'  Sundries . 25 

j  tter  Dishes .  34 

j  tter  Color . 26 

mphor . 26 

1  ndies . 10 

1  ndies .  6 

nned  Goods .  7 

'  California  Fruits .  7 

;  /ege  tables .  7 

I  Fish .  8 

!  ■■  . . . . 


COL. 

Pie  Fruit .  8 

Sardines .  9 

Meats . 9 

Soups . 10 

Capers . 16 

Catsup . n 

Cereal  Specialties . 17 

Cereal  Coffee . ..20 

Cheese . 16 

Chocolate  and  Cocoa . 11 

Chewing  Gum . 27 

Cider .  27 

Clothes  Pins . 34 

Cocoanut . 13 

Codfish .  . 19 

Coffee .  s 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . . . 18 

Delicatessen .  14 

Dressed  Meats . 24 


COL. 

Drugs,  Grocers' . 26 

Eggs .  16 

Essence  of  Coffee .  5 

Extracts . ^.27 

Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Fish,  Canned .  8 

Fixtures . -....18 

Flour . 17 

Self  Rising .  17 

Buckwheat . 17 

Fly-paper . 32 

Food,  Bird . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..19 
Foreign,  Dried . 19 

Gelatine . 18 

Gravel,  Bird . 32 

Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 20 


COL. 

Ink . 20 

Insect  Powder . 26 

Ironing  Wax . 32 

Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . 25 

Junket  Tablets . 27 

Ketchup . 11 

Lamp  Goods . 20 

Lard . 24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 26 

Lime . 20 

Live  Poultry . 25 

Lye  and  Potash . *21 

Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 21 

Molasses . 33 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . 26 


Noodles,  Egg . 17 

Nuts . 


Oat  Meal . 17 

Oils . 22 

Oil,  American . 22 

Olive  Oil .  22 

Olives . 22 


Paper. 


Paper  Bags . 

Peanut  Butter . 

. 23 

Peas,  Dried . 

Pickles . 

. 23 

Pickled  Meats . 

. 23 

Plum  Pudding . 

. 25 

Polishing  and  Cleaning 

Compound . 

Popping  Corn . 

. 23 

Potash . 

Potato  Chips . 

. 23 

Poultry  Seasoning.... 

. 25 

Dressed . 

. 25 

Live . 

COL. 

COL. 

Preserves . 

Spices . 

Whole . 

Puddine . 

....18 

Starch . 

Putty . 

Stove  Polish . 

. 31 

Soap  Powders . 

. 30 

Sugars . 

Rennet . 

....S7 

Sulphur . 

Rice . 

....28 

Sundries . 

. 32 

Rolled  Oats . 

....17 

Syrups . 

. 33 

Root  Beer . 

Rosin . 

Tacks . 

. 32 

Tapioca . 

Sago . 

Tar . 

. ..  27 

Salad  Dressing . 

....28 

Teas . 

Sal  Soda . . . 

Tobacco,  Chewing.... 

. 36 

Salt . 

Smoking . 

. 36 

Sapolio . 

Cutters . 

. 18 

Sardines . 

Twine  Holders . 

. 18 

Sauce  and  Condiments. 

Twine . 

Sauer  Kraut . 

....25 

Scales? . 

....18 

....l8 

. 18 

Scouring  Soap . 

. 3° 

Vinegar . 

. 24 

Seeds . 

Shoe  Dressing . 

....  4 

Shot . 

.  6 

Washboards . 

Smoked  Fish . 

Wax,  Fruit  Jar . 

. 32 

Soap,  all  kinds . 

. 29 

Wrapping  Paper . 

Soda,  Bicarb . 

. 29 

Woodenware . 

. 34 

Soft  Drinks . 

....29 

Soups . 

Specialties . 

. 30 

Yeast  Cakes . 

. 36 

SUGAR. 

mfectioneri'  Lozenge,  XXXX.. 

**  Powdered. . . 

“  Crown  A . 

“  Crystal  A . . 

j  “  Coarse  Granulated.. 

j  igle  Tablets . 

j  ystal  Dominoes . 

I  it  Loaf . 

item  Cubes . 

iwdered . 

ctra  Fine  Granulated . 

>arse  Granulated . 

1  ranulated . . . . 

!  ne Granulated... 


5.20 

5.10 

5-5o 

5.i5 

5.40 

6  45 
7-47/4 
5  93/4 
5-25 

5.10 
5  00 
5.00 
5.00 
5.00 

5-°5 

5-05 

5-i5 

5.20 

5.20 

5-3° 

5*30 

5.20 

5.20 

4.85 

4.80 

4-75 

4.70 

4.65 

4.60 


in  50-lb.  bags  packed  2  in  100- 

lb.  bag . 

I  11  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

**  in  10-lb.  bags  packed  10  in 

Kx>*-lb.  bag . 

“  in  5-lb.  bags  packed  in  bbls.... 

in  5-lb.  bags  packed  in  100-lb. 

bags...*. . 

in  2-lb.  bags  packed  in  bbls.... 
**  in  2-lb.  bags  packed  in  100-lb. 

bags . 

“  in  2-lb.  cartons  in  cases . 

“  in  2-lb.  paper  packages  in 

cases . 

wfectioners’  A . . . 

—Keystone  A... . 

—American  A . . . 

—Centennial  A . 

i  —California  A . 

—Franklin  B . 

t— Keystone  B . 

'—American  J3 . 

^-Centennial  B . 

—California  B . . . 

—Franklin  Extra  C.  . 

— Keystone  Extra  C . 

—American  Extra  C . 

—Centennial  Extra  C . 

|  — California  Extra  C . . 

—Franklin  C . 

—Keystone  C . .j . 


TEA. 

Per  lb. 

[ipans — Basket-fired .  20  (§>  35 

ipans — Pan-fired — Common  to  fair .  20  @  23 

™ .  24  @  28 

[  Choicest .  30  @  38 

drmosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  (§>  35 

!  Choicest .  40  @  50 

oochow— Common,  cargo .  14  @  16 

Good,  medium . 17  @  22 

Superior .  23  @  2g 

Choicest .  @  4o 


•55 
•50 
•  45 
.40 
•35 

•30 

4-25 

4.20 


...  29 

@ 

35 

w 

45 

...  87 

@ 

30 

<a 

40 

<A 

5° 

<A 

55 

...  15 

(A 

20 

<0 

25 

(A 

35 

...  X5 

A 

20 

...  28 

(A 

3° 

& 

40 

(A 

38 

(A 

4® 

(A 

27 

« 

28 

<A 

40 

— 2 — 

Gunpowder — Choice  to  Extra .  29 

Choicest .  40 

Moyunb— Good .  27 

Fine . 

Choice . 45 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest .  30 

Young  Hyson — Superior  to  fine .  15 

Choice  to  Extra . 28 

Choicest .  35 

India — Common  to  Fine .  18 

Ceylon — Common  to  Fine .  18 

English  Breakfast — Fair  to  Good .  14 

Choice  to  Extra .  18 

Choicest .  30 


PACKAGE  TEAS 

Lipton's  Teas — 

Ceylon  and  India,  No.  x . 

Ceylon  and  India,  No.  2 . 

Ceylon  and  India,  No.  3 . 

Black  and  Green,  No.  1 . . 

Black  and  Green,  No.  2 . 

English  Breakfast,  No.  1 . 

English  Breakfast,  No.  2 . 

Formosa  Oolong,  No.  1 . 

Formosa  Oolong,  No.  2 . 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 

Tetley's  Tea —  Per  lb. 

lb.  or  %  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

i-lb.  Silver  Sacks . 22% 

54-lb.  Silver  Sacks . 23 

-lb.  Silver  Sacks . 2354 

J4-Ib.  Silver  Sacks . * . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  “  “ 

1  lb.  silver  bags .  "  “ 

54  lb.  silver  bags... .  “  " 

5^  lb.  silver  bags .  “  “ 

Packed  in  cases  containing  100  pounds. 


Per  lb. 

;  &  ib. 

In  lb. 

.45 

•47 

•4° 

•  42 

•35 

•37 

•45 

•4° 

■45 

•  40 

•  45 

.40 

.18 
•  *9 
•19/4 
.20 
.21 


McCormick  &  Co.,  Banquet  brand,  Ceylon, 

Blended,  etc. —  Per  lb. 

i-lb.  canisters,  8-lb.  boxes . 45 

5^-lb.  “  12-lb.  “  45 

5^-lb.  “  10-lb.  “  45 

Trial  “  jo-lb.  “  50 

McCormick  &  Co.,  Bee  brand —  Per  lb. 

i-lb.  lithographed  cans,  20-lb.  boxes . 53 

Vz- lb.  “  10-lb.  “  . 55 

k£-lb.  <f  10  and  20-lb.  bxs..  .57 

Travellers  pocket  canister,  4  doz.. ..per  doz.  .80 


AMMONIA. 

Per  doz. 

Purple  Ribbon.  16  oz.,  2  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  doz.  boxes .  1.50 

Purple  Ribbon,  J4  gals.  54  doz.  boxes .  a. 70 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes . 75 

Colburn's  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  2  doz . . . 90 


AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  #  gross . per  gross  9.  25 

Mica,  54  gross . per  gross  8.40 

Peerless,  5 {  gross . per  gross  4.50 

Paragon,  5^  gross . per  gross  5.50 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

54  lb.,  4  doz.  m  case . 95 

54  lb.,  2  doz.  in  case .  1.7° 

1  lb.,  1  doz.  in  case..  .  3  4° 

Davis'  O.  K.,  5^ -lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s,  %-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  54-lb.,  2  doz . per  doz.  2.28 

Leslie's, 54-lb.  cans,  1  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie’s,  54-lb.  cans,  2  doz.  cases . 90 

Leslie’s  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie’s,  5-lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 8254 

6  oz.  glass,  2  doz .  10754 

6  oz.  glass.  4  doz .  1-04 

6  oz.  glass,  6  doz .  1.03 

6  oz.  ,1  gross,  in.bbl . per  gross,  12.25 


— 4— 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

10c. -can,  2  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  x  .25 

i-lb.  cans,  1  doz.  in  case . per  doz.  2.50 

Royal,  ioc.  size,  4  doz . . . 86 

“  U  lb.,  4  doz .  1.30 

**  5?  “  »  u  .  2.4a 

"  I  “  I  “  .  4  63 


BLACKING— Shoe. 

Shinola . - . per  doz.  .75 

Shinola,  %  gross  in  box . per  gross  8.50 

Blackola,  1  doz.,  10  cent  size . to 

Blackola,  3  doz  ,  10  cent  size . per  gross  6.90 

Blackola,  3  doz.,  5  cent  size . per  gross  4.25 

Mason's -No.  1,  5*  gross .  a. 22 

0  “  a,  “  . .  *60 

“  "  3,  “  .  a. 85 

“  "  4.  '*  .  4  55 

"  "  5,  .  7-5® 

T.  M.  French . per  doz.  1 . o© 


SHOE  DRESSING. 

Mason's . 78 

Acme,  1  doz . . .  1.15 

Bixby's  Royal  Polish,  1  doz . 78 

Bixby  Tet  Oil  Polish . 80 

Browivs  Shoe  Dressing,  1  doz . «...  .  80 

Brown's,  Army  and  Navy,  1  doz . 80 

Boyer’s  French  Dressing . 65 

(i  Oil  Polish .  75 

Admiral  Russet  Combination .  70 

Admiral  Shoe  Dressing . 70 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . .  a. 00 

Boston  Waterproof,  black .  a .  00 

Boston  Jr.  Waterproof,  black,  10-cent  size...  .85 

Elite  Combination,  Baby,  black .  85 

Elite  Combination,  large,  black .  2  .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2.  00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing .  75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Combination,  russet. . . .  2  .oc 

Star  Combination,  russet . . 73 

Dandy  Russet  Paste  large .  75 

Bossola  Waterproof  Paste  Polish,  .aige . 75 

Bossola  Waterproof  Paste  Polish,  small . ac 

Quick  White,  deans  dirty  canvas  shoe® . 85 

Quick  White,  deans  dirty  canvas  siioea. .  *.oo 

Oil  Paste  black,  never  (fries  up.  Largo  oz»,«  .75 
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GREEN  COFFEE. 

Per  lb. 

Rio,  Golden,  fancy . .  @*°9/4 

“  prime .  (§>.08 

“  choice .  @-0734 

Santos,  Peaberry,  extra  fancy .  (SL  12 34 

“  fancy . 10  @.10  % 

**  choice .  .  @-°9/4 

Maracaibo,  strictly  fancy,  mild . 12  12% 

“  choice .  @-ii/4 

Washed  Caracas,  fancy . 14  @-14/4 

Laguayra,  fancy .  (&  lll/i 

Java,  extra  fancy  Old  Government . 20 @ .  21 

“  extra  fancy .  @.20 

"  fancy .  @**9% 

Mocha,  l/s  and  %  bales,  genuine,  finest...  @.19 

“  Seed,  Santos,  fancy . 

“  “  choice .  @.1034 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  ancy .  @.12 

“  Prime .  @.10 

“  Choice .  @.09*4 

“  No.  2,  bags  about  50  lbs .  ($.0834 

Santos,  Peaberry,  extra  fancy .  @  .  16 

“  extra  fancy .  (q).i 3 

“  fancy .  @.1254 

“  choice .  @.12 

Laguayra,  fancy .  @.14 

Maracaibo,  choice . .  @14 34 

“  fancy .  @.15 

“  extra  fancy . (3L.I5/4 

Java,  extra  fancy  Old  Government.... .  @.2554 

“  fancy .  @.2434 

Mocha,  finest .  @.23*4 

Lipton's  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 22 

“  2 . 20 

3 . 17 

“  .  “  4 . 14 

Packed  in  25  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 


PACKAGE  COFFEE. 

Two  per  cent,  discount  on  package  coffee. 


Sold 


Thos.  Martindale  &  Co. — 

Saludo,  lbs . 

50-lb.  tins.. 


19 


barrels . 18 


.  16 
•15 
•M 


Viv,  lbs 
“  50-lb.  tins 

“  barrels . 

Ground  or  pulverized  without  extra  charge. 
Lipton's — 

Special . 26 

Perfection . 20 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 

Triunfo,  24  2  lb.  cans . 29 

“  48  i-lb.  cans . 2934 

Trinidad,  60  or  100  1  -lb.  cartons . 26 

“G-A"  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  6oor  100  1  -lb.  cartons . 21 

Jowa,  60  or  100  1  and  2-lb.  cartons . i8J4 

Tumbala,  60  or  100  i-lb.  cartons . 1634 

Quezal  (after-dinner),  12,  24  or  48  34-lb.  cans 
per  34  lb . - . 35 


on  the  equality  plan. 
New  York  Card  Price. 

100-lb.  Cases.  60-lb.  Cases. 

Ariosa . 

*s5i 

isAo 

Arbuckle's  Seven  Day. 

i°5f 

IO  ft 

Lion . 

1354 

1354 

B.  Fischer  &  Co. — 

Hotel  Astor  Coffee,  1 

lb.  tins . 

COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller's  “Kosyr” — 

50  tins  in  box . per  box  3.90 

12  in  tins  box . per  carton  .95 

2-lb.  tins . per  doz.  5.  75 

George  Floto’s  Sops—  per  groSs 

Coffee  Essence,  J^-gross  improved  cans .  2.25 

^-gross  cans,  tin  ends .  2.70 

“  %-gross  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  y3  gross  .  2  25 

Package  Chicory,  65-lb.  cases . per  lb.  .04U 

Hummel's  Essence,  tin  can,  y2  gross,  per  gross  2 . 85 
'*  tin  ends,  “  “  2.70 

“  "  improved  “  “  3 

Chicory,  Selig’s  65’s .  ,05s/ 

English,  ground,  bags  about  160  lbs...  .051/ 

“  Francks’,  stick,  65  lbs . o6jx 

“  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65  lbs . o4% 


AMMUNITION. 


— 6— 

Duck,  kegs,  12^  lbs .  4.75 

“  kegs,  lbs .  2.65 

FG,  FFG,  FFPG.  kegs,  25  lbs .  4-75 

“  kegs,  12%  lbs .  2.65 

"  “  kegs,  6y  lbs .  r.50 

Drop  Shot,  1  to  10,  bags,  25  lbs .  1 .85 


Elasting,  A,  kegs,  25  lbs .  -  .. 

“  B,  kegs,  a§  lbs . Z!  r.'jl 


BLUING— Dry. 

Per  gross 

Barlow's,  small,  2  doz .  2.60 

li  large,  1  doz . .  5.20 

Sawyer’s,  No.  1,  6  doz .  1 .50 

“  >  No.  3,  3  doz .  3.35 

Colburn’s,  No.  1,  4  doz .  1.60 

No.  2,  3  doz .  2.50 

Mammoth,  3  doz .  3.60 

“  Ball  Blue,  No.  1, 3  doz .  2.60 

No.  2,  3  doz .  4.80 

Reckitt's,  3c.  and  10c.  asst.,  8  lbs .  Per  lb.  .30 


BLUING— Liquid. 

Per  gross 

Boyer's  Bengal,  No.  8,  34  gross .  3.85 

Army  and  Navy,  No.  8  3  doz .  5.  20 

Crystal,  No.  2,  3  doz .  3,00 

Jack  Rose,  No,  14,  3  do/ .  5.00 

Troy,  No.  32,  bbls.,  6  doz.  barrel .  5  50 

French  Laundry,  large,  34  gross  in  barrel .  2.45 


Per  lb. 


.29 

.28 


.27 

.26 


25 


BUTTER. 

Tub  Butter — 

Creamery,  extra,  60-lb.  tubs  . 

first,  “  . 

,(  second,  “  . 

“  ^ird,  “  . 

imitation,  30-60  lbs . 

5  and  10-lb.  rolls,  60  and  100- 

1b. boxes . 

Ladles,  30-60  lbs.,  bakers'  use . 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  «o-5o-lb.  bxs.  .33 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .32 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes .  .  .31 

Sheaf (*‘400”)  Elgin,  20-50-lb.  boxes .  .30 

Sheaf. . . . 27-. 30 

Milhen  Farm,  lbs.  and  34  lbs .  .34 

Gurnse,  lbs.  and  %  lbs .  .  32 

Belle  Spring .  .30 


•30 

.21 


CANDLES. 

Per  lb. 

P.  &  Gl,  8’s,  30  lbs . 1034 

“  16's,  30  lbs . 1 1 34 

Paraffine,  4's,  6  s,  8’s  cartons,  36-lb.  cases, 

per  lb . 0834 

Searchlight,  hotel,  i6’s,  30  lbs . 0934 

Pearless,  hotel,  16’s,  30  lbs . 10*4 

Bright  Light,  16’s,  30  lbs . per  box  2.00 

Werk's,8’s,  30  lbs . n 

“  i6’s,  30  lbs . 12 


•  *7 


JARS  AND  JAR  RUBBERS. 

Glass  Jars.  Gross 

Pints .  4i5 

Quarts .  4,4  c 

Half-gallons . 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz. 

(No  charge  for  barrels.) 

Jar  Tops — 

34  gross,  no  rubbers . per  gross 

Jar  Rubbers — 

Lip,  wide . . per  gross 

Acme,  wide,  1  doz.  cartons,  5  gross  box, 

per  gross 

“  medium,  1  doz.  cartons . per  gross 

Reliable,  white  rubber,  wioe . 

“  “  medium . 

Black,  medium . per  lb. 

(25  lb.  lots  1  cent  perlb.  less.) 


1 .60 


.85 


•  45 
.40 
.26 
.26 

•25 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram. ...per  doz. 

Sage .  “ 

Thyme .  “ 

Savory .  ** 

Special  case  assortment,  2 
doz.  Sweet  Marjoram,  1 
doz.  Sag;,  34  doz. Thyme, 

34  doz.  Savory . per  case 

Colburn’s  “A”  brand,  Sweet  Marjoram, 


•25 

•25 

.25 

•25 


Thyme,  Sage,  Savory — 

34-lb.  cartons.  1  doz . 

y-ib.  “  “  . 

%-\b.  ••  “  . 

.  <*  1.25 

34-lb.  screw  cap  bottles,  2  doz.... 
jJ-lb.  square  cans,  2  doz..... . 

tf 

CANNED  GOODS. 


Tomatoes — 

Mrs.  Hancock's,  frying . 

DuBois’,  frying . 

Jersey  King,  No.  3,  standard  Jersey.. 

5-case  lots . 

Silver  Lake,  fancy  Jersey . 

Jersey,  No.  3 . 

Peerless,  extra  fancy,  No.  3 . 

Plantation,  No.  10,  standard,  34  doz.. 

Silver  Lake,  No.  10,  1  doz . 

Golden  Rule,  off  standard . . . 

Alta,  No.  2,  good . 

Favorite,  No.  10,  1  doz . 

Brandywine  Hill  ,  extra  f  ncy . 

Bud  Dog,  extra  standard  2s.  . 

Mrs.  Lippincott's,  Frying . 


Per  doz. 
1.20 

.  1.15 
•9254 

•  .90 

.  1 .00 

.  1 .00 

•9754 

.  2.  30 

2 .60 

•  7754 

.60 
.  2  40 

.  1.05 

<234 


Lima  Beans — 

Tinsley’s,  extra  small . 

Silver  Lake,  f  »ncy  Jersey.. 

Early  Autumn,  No  2 . 

Oxford,  Maine  packed . 


125 
1  .00 

•92^ 

.87 


String  Beans — 
Extra  fancy... 

Boyer’s,  2s . 

Acotn,  3s . 

“  No.  2  . 
Safe,  No.  2  ... 


1  50 


•57/2 


.85 

■57/4 

•50 


White  Wax  Beans — 

Boyer’s,  No.  2 . 

Acorn,  No.  2 . 

Brandywine  Hills,  No.  2 . 

Winsom,  N.  Y.,  No.  10,  idoz.. 


.60 

•  57/4 


3  60 


Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain . 

“  No.  3,  tomato  sauce . 

Campbell’s  No.  2,  plain . 

No.  2,  sauce . 

Oxford,  No  3 . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp’s,  No.  1,  sauce,  4  doz . 

“  No  2.  sauce,  2  doz . 

Moore  &  Brady,  No.  3,  plain . 

“  No.  3,  sauce . 

“  No.  1,  picnic  size,  plain . 

**  No.  1,  picuic  size,  sauce.... 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

No.  3,  tomato  sauce. ... 

**  Midnight  Lunch,  No. 

1,  4  doz . 

Schimmel  s,  No.  2,  sauce . 

**  No.  2,  plain . 

Snider’s,  tomato  sauce,  No.  3,  2  doz . 

tl  “  No.  2,  3  doz . 

“  "  No.  1,  4  doz . 

Sunnyside,  sauce.  No.  3,  2  doz . 

**  plain,  No.  3,  3  doz . 

“  sauce.  No.  1,  4  doz . 


1  •  35 
1  -55 

87^ 

.90 
1.05 
i-37  54 
•87  54 
I  -3 2  54 
.85 

.90 

•  42  54 
.47  54 
■  45 
•97  54 

1.05 


■  5° 

•95 

.90 
r.  70 

[  -3 2/4 
.85 

.8754 
•  87  54 
4754 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 

Van  Camp’s,  No.  2,  2  doz . 

Red  Jacket . 

Martin  Wagner's,  No.  2,  2  doz.. 


•75 

•  7754 

.85 

•7254 


Corn — 

Paris,  fancy  Maine . 

American  Beauty,  extra  fancy,  Shoe  Peg. 

Cream  of  Susquehanna . 

Baker’s,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna,  No.  2 . . 

“  Osborn’s.., . . 

Mark,  crushed . 

Rex,  No.  2,  fancy,  whole  grain . . 

Vanity,  No.  2,  whole  grain . 


1 .00 
.85 
•95 
•75 

.85 

■7754 

.70 

•67  54 
■65 


Peas — 

Tres  Fins,  100  cans . . . . 

French,  very  fine,  100  cans . 

“  fine,  100  cans . 

“  medium,  100  cans . 

Boyer’s,  Midgets  . 

“  Extra  Sifted . 

“  Sifted . 

“  Early  June . 

Jumbo  June . 

B.  B.  F  ,  Early  June . 

Hermit  brand.  No.  2,  soaked . 

Lotus,  Sweet  Wrinkle . . 

Brandywire  Hills, extra  fancy . 

Kent  County,  Silted . 

Our  Favorite,  No.  2 . . 

Plantation  Standard,  Early  June,  No.  2.. 

Pride  of  Delaware  Standard,  No.  2 . 

Wyoming,  extra  fine,  June,  No.  2 . 


x3-75 
13  25 
n-75 
10.25 

*•55 

125 


1 .  ro 


•95 

.90 


•52  34 
.2234 


87/2 
.8734 
.8234 
•  77  34 
I  25 


Beets — 

Red  Belle,  N.  Y.,  No  3... 
Silver  Lake,  fancy,  No.  3.. 
Chautauqua,  No.  3 . 


•05 

•95 

•95 


Succotash — 

Quaker,  extra  fancy . 

Poland,  No.  2,  fancy  Maine . 

Brandywine  Huls,  extra  lancy. 


1234 

-05 

•°5 


Spinach — 
Champion,  No.  3  . 
Shawnee,  No.  3.... 
Barren’s,  No.  3  ... 
“  No.  10 .. 


1  00 

•95 
1.05 
3  25 


Sweet  Potatoes — 

Victory,  No.  3,  2  doz.. 


Pumpkin — 

Silver  Lake,  No.  3 . 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 

Andrews  &  Co.,  No.  2 . . 

Silver  Lake,  No  10,  1  doz . 


•7254 


.87m 

•4254 

2-35 


Asparagus — 

Del  Monte  Mammoths . 

Oak,  large . 

Superior,  large,  No.  234 . 

Staple,  medium,  No.  234 . 

Swan,  medium.  No.  234 . 

Del  Monte  Tips,  No.  ij4 . 

Extra  Tips,  No.  iJ4 . 

El  Rio,  medium,  No.  234,  2  doz.. 


75 


25 

00 


.90 

.60 


2.55 

2.80 


California  Canned  Fruit. 

Apricots —  Per  <1 

Extra  quality .  ^.4 

Extra  standard .  2.o 

Standard .  x  q, 

Pears — 

Bartlett,  extra  quality,  2j4s .  2.2 

“  extra  standard,  234s .  2.0 

**  standard,  2*4* .  1.7 

Cherries — 

Extra  quality,  234s . ; .  2.5 

Extra  standard,  234s .  2.3 

Standard,  2*4s .  2  2 

Peaches — 

Goddess,  No.  234,  ex.  standard,  lemon  cling  2.0 
Tioga,  No.  234,  extra  standard,  lemon  cling  1.8 

Agate,  No.  234,  standard,  lemon  cling .  1 .7 

Lake  View,  No.  234,  yellow,  free .  x.  7 

0*k,  sliced,  lemon  cling,  No.  1,  4  doz .  1.2 

Columbus,  No.  234,  pie,  peeled,  yellow,  free  1 .3 
No.  234,  pie,  peeled,  lemon,  cling  1.4 

Plums 

Egg,  extra  standard .  1 2 

Green  Gage,  extra  standard .  1.2 

Egg,  standard .  I#I 

Gage,  standard .  1  m1 


Domestic  Canned  Fruit. 

Apples 

Wayne  Co  ,  No.  10,  1  doz .  2.7 

Booth’s,  oval.  No.  3 . 7 

Blackberries — 

Farren's,  extra  preserved,  No.  2 .  1.3, 

Silver  Lake,  syrup.  No.  2 .  i.2 

Nigger  Head,  No  2 .  x.0 

Spring  Garden,  No.  2  . 

Blueberries — 

Loggies,  No.  2 .  x  .4. 

“  No.  10 .  6.C 

Cherries — 

Boyer's,  No.  2,  white,  extra .  1.4 

Flour  City,  white,  No.  2 .  1.2 

Peaches — 

Maryland  Leader,  yellow,  No.  3...., .  x.n 

"  white .  i,c« 

P.  &  B.,  yellow,  No.  3 .  i.j. 

Pears — 

Silver  Lake,  No.  3 . . 

Fowling  Creek,  good.  No.  3 .  1.1 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  2 .  2.31 

Pride  of  Rochester,  fancy,  preserved,  No.  2 
Rhubarb — 

Silver  Lake,  No.  3,  2  doz . 81 

Silver  Lake,  No.  10,  1  doz .  2.2c 

Strawberries — 

Anchor,  No.  2 . 

Jumbo.  No.  1,  4  doz .  1 .0 

Silver  Lake,  No.  2 .  1.41 

Defence,  No.  2 .  i.8c 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 .  i.g( 

General,  E.  &  C.,  sliced,  No.  2 .  i.8< 

Indian  River,  E.  &  C.,  No.  2 .  1 .6' 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1.6c 

Orange  Grove,  E.  &  C.,  No.  2 .  1 .3c 

Singapore  Chunks,  No.  1*4,  4  doz .  1 .0 

Wallace,  E.  &  C.,  sliced,  No.  2 .  1.3c 

Singapore,  cubes,  No.  iJ4,  4  doz .  1  .oc 

Wagner’s,  No.  1,  cocktail,  2  doz . 9" 

P.  &  B.,  grated.  No.  3 .  8: 

James,  No.  3,  pie,  grated . 8c 

Singapore,  cubes,  No.  1,  4  doz . 6' 

The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved — 

Chop  I  an  Hin,  %  lb.,  cubes . 75 

Ys  lb.,  sliced . 7; 

i34Ib.,  cubes .  i.o£ 

i34  lb.,  chunks  .  1  .ic 

lb.,  spiral  sliced .  i.if 

lb.,  smooth  sliced .  1.22 


Canned  Crabs,  Clams,  Lobster 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Per  dc 

Deviled,  No.  i,  4  doz .  2.17 

"  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz .  1.00 

Star,  No.  1,  4  doz . 92 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4.75 

“  No.  J4,  flat,  4 doz .  2.45 

“  No.  1,  tall,  2  doz .  4.50 

**  No.  ^4,  flat,  4  doz. .  3  00 

Star  brand,  No.  34,  flat,  4  doz .  1.40 

No.  1,  tall,  4  doz .  3.85 

No.  34,  flat,  4  doz .  2.40 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled. 

No.  1.  2  doz .  1 . 15 

Cotton  Bale,  pickled,  No.  1,  2  doz .  1 .10 

Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz .  1.50 

“  No.  2,  2  doz .  2.50 

"  “  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  50  cans .  5.40 

“  “  No.  1,  4  doz .  1.52] 

Oysters — 

Boyer’s,  No.  1,  2  doz . 87; 

“  No.  2,  2  doz .  x  .65 

M.  &  B.,  No.  1,  2  doz . 85 

Stewart’s,  No.  2,  2  doz .  1.65 

“  No.  1,  2  doz . 80 

Victory,  No.  1,  2  doz . . . 87] 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain  1.40 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Trit  Sigh  of  Perfection 


is  the  tried  and  true  favorite  oats  of  thousands 
of  people.  The  grocer  who  takes  care  to 
supply  H-O  to  his  customers  is  humoring 
their  wishes  and  not  giving  them  the  trouble 
to  go  elsewhere  for  something  they  want. 


They  will  go,  too  !  They  want  Hornby’s 


Oatmeal 


The  H-O  Company 

BUFFALO,  NEW  YORK 


FRANKLIN 
SUGAR  REFINING  CO. 

PHILADELPHIA.  PA 


THOMAS  P.  LEE  &  SON’S  STORE 

2521  Columbia  Ave.,  Philadelphia,  Pa. 


Franklin  Carton  Sugar  on  the  shelves 
will  make  any  grocery  store  better  from  all 
standpoints. 

Better  because  carton  sugar  is  the  modern, 
up-to-date  way  of  selling  sugar. 

Better  because  they  furnish  a  much  cleaner 
and  less  laborious  way  of  selling  sugar. 

Better  because  neat  cartons  always  make  a 
handsomer  store  than  barrels. 

Better  because  the  proprietor  will  make  a 
better  profit  and  thereby  be  more  prosperous, 
than  if  he  sold  bulk  sugar. 

One  thing  more  to  remember  night  and  day 
— you  cant  give  overweight  with  Franklin 
Carton  Sug&r. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 


(j[  Here  is  a  store  carrying  an  enormous  stock,  yet  two-thirds 
^11  of  its  floor  space  is  empty.  It  is  a  science  to  fix  a  store  like 
this — you  can  accommodate  twice  as  many  people,  work  faster, 
and  as  everything  is  in  its  place  and  under  cover  you  don’t  lose 
by  dirt,  vermin  and  tasters.  We  can  fix  your  store  this  way. 


GRANULATED 
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MILLER  &  ENGLAND 

nonehros^ah'f;  7012-14-16-18  Woodland  Ave.  turers  of  grocers’ 

to  be  given  our  fixtures  of  every 

1  attention.  St  PHILADELPHIA,  PA.  fo^'caia.^ 


10,  25,  50  and  100-pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Company 

PHILADELPHIA,  PENNSYLVANIA 
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Salmon — 

Gibraltar,  Sockeye,  No.  i,  tall .  1  -95 

“  “  No.  l/2t  flat .  i.25 

Hapgood’s,  No.  i,  tall .  I-95 

No.  i  flat .  2‘°5 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  i, 

tall,  . .  *•  7° 

Humes,  Karluk,  No.  x,  tall,  4  doz . 

Horseshoe,  No.  .  X*5°T/ 

Sweet  Clover,  pink,  No.  1,  tall . 97/2 

White  Raven,  . . 

Chef,  red,  No.  %,  flat,  4  doz . 92% 

Terrapin,  pink,  No.  x/2,  4  doz . °5 


SARDINES— Imported. 

Chancerelle,  ys,  key . . .  is. 5° 

La  Champagne,  i^s,,key .  17.00 

“  „  boneless .  20.00 

Tricolore,  y  . .  9  00 

Martels,  j^s .  9-5° 

“  %s .  I3-25 

Morel,  K*,  boneless .  15  00 

Domestic. 

Mustard — 

Irma,  ys,  100 cans .  3-°° 

Raven,  J^s,  key,  too  cans .  3  ■  35 

Gold  Label,  ys,  mayonnaise  dressing,  100 

cans .  6.40 

Gold  Label,  3^s,  mayonnaise  dressing,  50 

cans .  4-35 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

cans . per  case  4.75 

Oil- 

Gold  Label,  ys,  oil,  100  cans .  0.40 

Irma,  ys,  too  cans .  3-6° 

Continental,  i^s,  key,  100  cans .  3°2J* 

Owl,  Vs,  key,  100  cans .  3  02)4 

Swift  &  Co.,  Talisman  brand,  100  10-cent 

cans . per  case  7.00 

Skipper  Sardines — 

ys,  olive  oil,  key,  100  tins .  12.00 

14s,  "  “  50  tins  ... . 1 .  12.00 

ys,  tomato  sauce,  key,  100  tins .  13.00 

y2 s,  “  “  50  tins .  13-00 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Pot  doz. 

Veribest,  No.  i,  key,  2  doz .  1 .40 

"  No.  2,  key,  1  doz .  2.35 

Fairbanks — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.25 

No.  6,  key,  1  doz .  7.15 

No.  14,  key,  54  doz . per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.30 

Chipped  Beef. 

Libby’s — 

No.  2  doz .  i-3° 

No.  1,  2  doz .  2.20 

No.  glass,  2  doz .  1.55 

No.  1,  glass,  2  doz .  2.50 

Beechnut — 

No.  54,  sliced,  glass  jars .  1.70 

No.  1,  sliced,  glass  jars .  2.77% 


Sliced  Smoked  Beef. 

Armour’s  Veribest — 

Shield,  in  glass,  size  y2 .  1.55 

“  “  “  1 .  2.65 

Acme — 

Large  tins,  2  doz .  2.60 

Medium  tins,  4  doz . 1.60 

“  2  doz .  1 .65 

Small  tins,  4  doz .  1.00 

Large  glass  jars,  1  doz .  2.85 

Special  jars,  1  doz .  2.60 

Junior  jars,  2  doz .  1.60 


Sliced  Bacon. 

Armour's  Veribest — 

Star,  in  glass,  size  y2 .  1.65 

“  1 .  2.65 

“  in  tin,  “  y2 .  1.65 

‘ *  “  “  1 .  2.65 

Beechnut — 

No.  glass  jars .  1.55 

No.  1,  glass  jars .  2.50 

Acme — 

Large  glass,  1  doz .  2.75 

Junior  glass,  2  doz .  1.60 


Lunch  Tongue. 

4rmour’s  Veribest,  No.  1,  2  doz .  2.50 

armour’s  Veribest,  No.  l/2,  2  doz .  1.50 

Fairbank's,  No.  1,  2  doz . .  2.15 

Libby’s,  No.  1,  2  doz .  2 .75 


— IO — 

Whole  Ox  Tongue. 

Armour’s  Veribest — 

Size  1  4.85 

“  1  y2 .  6.00 

“  2  7.00 

254 .  8.50 

Fairbank’s,  No.  2,  1  doz .  7.00 

Libby’s,  No.  254,  1  doz .  9.50 


Potted  or  Deviled  Meats. 

Armour’s  Veribest — 

No.  y,  4  doz . 40 

No.  y,  2  doz . 72% 

Libby’s  — 

No.  y,  4  doz . 44 

No.  14,  4  doz . 80 

R.  &  R  — 

No.  y,  4  doz . . .  1. 15 

No.  y2,  2  doz .  1 .95 


Potted  Chicken  or  Turkey. 

Armour’s  Veribest — 

No.  y,  4  doz .  1.60 

No.  2  doz .  2.75 

Libby’s — 

No.  y,  4  doz . 

No.  J4,  2  doz . 

R.  &  R.,  No.  y,  4  doz .  1  75 


Roast  Beef. 

Armour’s  Veribest — 

No.  1,  2  doz .  1 .40 

No.  2,  1  doz .  2.25 

Fairbank’s — 

No.  1,  2  doz .  1.45 

No  2,  1  doz .  2 .37% 

Libby’s— 

No.  1,  2  doz .  1.45 

No.  2,  1  doz .  2.30 

Kingan’s — 

No.  1,  2  doz .  1 . 40 

No.  2,  1  doz . . .  2.42% 


Sausage. 

Armour’s  Veribest — 

Vienna  style,  size  y2 . 80 

“  “  I . .  I  35 

Luncheon,  with  Tomato  Sauce,  size  M . 80 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label’’ — 

Chicken,  No.  54 .  2.85 

“  No.  1 .  5.00 

Turkey,  No.  l/2 . 2.85 

“  No.  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  xi.oo 

“  Ham,  No.  154 .  7.50 

“  “  No.  254 .  10.00 


Deviled  Meats. 

Curtice  Brothers,  “Blue  Label”- 


No.  5  oz.  No.  10  oz. 


Ham . 

.  1.25 

2.15 

Tongue . 

.  1-25 

2-15 

Chicken . 

.  1.85 

2.50 

Turkey . 

2.90 

Potted  Meats. 

Curtice  Brothers,  “Blue  Label”  — 

No.  y  Tin.  No.  y2  Tin. 

Ham . . .  1.20  2.00 

Tongue .  1.20  2.00 

Chicken .  1.80  2.75 

Turkey . . .  1.80  2.75 


Soups. 

Schimmel’s,  assorted,  1  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 


■85 


85 

■  87>4 


Consomme . 

Quarts. 
.  3-x5 

Pints. 

54  Pints. 
1.25 

Bouillon . 

1.25 

Beef. . 

.  315 

i-75 

1.25 

Julienne . 

.  3-15 

t-75 

x-25 

Printanier . 

.  3-i5 

1  •  75 

1.25 

Vegetable . 

.  3- >5 

1-75 

1-25 

lomato . . 

.  3-15 

i-75 

1.25 

Ox  Tail . 

.  3-i5 

1  -75 

1.25 

Mock  Turtle . 

.  3-15 

>•75 

1.25 

'I  apioca  Crecy . 

.  3-i5 

x*75 

1.25 

Pea . 

.  3-i5 

1  •  75 

1.25 

Mutton  Broth . 

.  3i5 

>•75 

>  *25 

Clam  Chowder . 

.  3-i5 

1  •  75 

1.25 

Clam  Broth . 

.  3*  T5 

x-75 

1.25 

Chicken  Gumbo.... 

.  315 

1  •  75 

1.25 

Mulligatawny . 

.  3*i5 

i-75 

1-25 

Chicken..*. . 

i-75 

1.25 

Chicken  Broth . 

.  3-15 

>•75 

1.25 

Green  Turtle . 

3-5o 

2.  OO 

Terrapin . 

.  7 -25 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 


Croft  &  Allen  Co. — 

Extra  Mixtures . 30-lb.  pails 

Cream  Jelly  Mixtures .  “ 

Elcroften  Mixtures .  “ 

Nobby  Mixtures .  “ 

Cadella  Mixtures .  “ 

Fine  French  Mixtures .  “ 

French  Creams .  “ 

American  Mixtures .  “ 

Variety  Cut  Drops .  “ 

Darling  Mints .  “ 

Golden  Drip  Bar . 15-lb.  boxes 

Sour  Balls . 30-lb.  pails 

Pancella  Cream  Chocolate .  “ 

I  X  L  Assorted  Chocolate .  “ 

King  B  Assorted  Chocolate .  “ 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonpariel  Drops .  “ 

Chocolate-covered  Caramels .  “ 


Per  lb. 
.08 

•  0954 

.09% 

.io 

•12  y2 

'i3lA 

.09 

.0854 

.0854 

.0854 


.0854 

.1054 

•  1 xM 
•I2K 
.1654 

•  XXM 


— II — 

Dairy  Chocolate  Chips .  .25-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . 21-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen .  “ 

Wellington  Caramels . 25-lb.  pails 

Frozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  “ 

Jelly  Beans .  “ 

Wintergreen  Lozenges .  “ 

Mint  Lozenges .  “ 

Assorted  Lozenges .  " 

Conversation  Lozenges . 28-!b.  pails 

C.  &  A.  Crown  Stick . . . 30-lb.  pails 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods . 10  boxes  in  case 


.i654 

•  XXM 

.1054 

•0954 

•°9M 

.08 

.1054 

.07/4 

.1054 

.08 

.0954 

.0954 

.0954 

.0954 

.0854 

.1254 
•09  K 
4.50 
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CATSUP. 

Per  doz. 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  1,15 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 9254 

Campbell’s — 

No.  8,  2  doz . 8754 

No.  8,  Tobasco . v . 8754 

Snider's — 

No.  16,  2  doz .  a  .95 

No.  8,  1  doz .  1.20 


KETCHUP. 

Curtice's  “  Blue  Label”  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  in  case .  3.00 

Medium,  25  bottles  in  case .  4 . 75 

Large,  12  bottles  in  case . . .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  Pei  lb. 

Premium,  54s,  12  to  25  lbs . 30 

Premium,  ys,  12  lbs . . 30 

Caracas,  sweet,  6  lbs . 30 

German,  sweet,  12  lbs . 23 

Auto,  sweet,  6  lbs . 32 

Cocoa,  54 -lb.  cans,  12  lbs.  in  box . 34 

Cocoa,  54-lb.  tins,  6  lbs . 34 

W.  H.  Baker’s— 

Best  Cocoa,  54-lb.  size . per  lb.  .31 

“  5^-lb.  “  .  “  -32 

Premium  Chocolate,  54s,  12  lbs . 2854 

“  ys,  12  lbs . 2954 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 1954 

“  **  1-5S,  ia  lbs . 1954 

Hershey's — 

Milk,  48  5  cent . per  box  1.45 

Epp’s — 

Cocoa.  54-lb.  tins,  7  lbs . 42 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  i-lb.  tins . per  tin  .72 

“  6-lb.  boxes,  54-lb.  tins .  “  .3754 

“  6-lb.  boxes,  54"lb.  tins .  “  .19 

Huyler’s — 

Cocoa,  54s,  6-lb . 42 

“  ys,  6-lb . 44 

Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  54 s .  . .  .38 


Cocoa,  labeled,  is . 4^ 

Premium  Chocolate,  54s . 33 

Premium  Chocolate,  54s . 35 

Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 


.40 


i/-lb.  round  cans.. 

54-lb.  “  .. 

i-lb. 


i54 -oz. 


50  cans  in  case 


*  x9 

•30 

•59 

.07 


2.27 

3.60 

7.08 


5-lb. 


•75 


Per  lb. 

•  55 


.28 

88 


3-5o 
6.50 
•  52 


Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . 

Queen,  4  to  lb . 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 

Bloocker's  Cocoa  Powder — 

54-lb.  tins,  2  doz.  in  box . per  doz. 

54-lb.  tins,  2  doz.  in  box .  “ 

i-lb.  tins,  1  doz.  in  box .  “ 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-lb.  bags,  1  doz.  in  case .  “ 

Runkel’s — 

Cocoa  . . per  lb. 

Premium  Chocolate .  “ 

Vienna  Sweet  Chocolate,  y-\b.  pkg...  “ 

Vanilla  “  %  lb.,  48  to  box... 

Wilbur’s  Cocoa — 

Breakfast,  54 ‘lb*  tins,  6-lb.  boxes . per  lb. 

“  ^2-lb.  tins,  6-lb.  boxes .  * 

Wilbur’s  Chocolate — 

Sweet  Clover,  54s,  6-lb . per  box 


5o 


60 


1 .60 


Lowney's — 

Premium  Chocolate,  6-lb  boxfcs,  12  boxes  in 

case,  54-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54 -lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  54 'lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  y -lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54- lb.  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54 -lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  $-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  $-lb 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54 -lb. 

tins . . . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  J4-lb. 

tins . 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . . . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  54 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12-lb.  “  6  “  “  .  " 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case.., 

per  lb. 

6-lb.  boxes,  12  boxes  case,  54 -lb.  tins  “ 
54-lb.  tins,  6  lb.  boxes,  12  boxes  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  12-lb. 

boxes . 

Croft's  Cocoa,  is,  2  dozen  in  box . 

54s,  6  lbs.  “  . 

“  54s,  6  lbs.  “  . 

“  5-lb,  6  cans  “  . 

Swiss  Milk  Chocolate,  48  5-c. cakes.. 
Premium,  54s,  12-lb.  cakes . 

“  Ms,  “  “  . 

Knickerbocker  Chocolate  Co.— 

Hasty  Lunch  Chocolate — 

54-lb.  decorated  cans,  12-lb.  boxes. .per  lb. 
54-lb.  **  “  24-lb.  boxes..  “ 

Special  10-c.  packages,  30  to  box. .per  box 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 

“  54-lb.  “  1 2-lb .  “  . 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 

“  54-lb.  “  12-lb.  “  . 

“  34-lb.  “  6-lb.  “  . 

“  $-lb.  “  12-lb.  “  .. . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  Ms,  6-lb.  boxes . 

“  Ms,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box 

“  3-c.,  72  “  .  “ 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . . 

54-lb.  “  24-lb.  “  . 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 

40  “  “  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case . 

24  “  “  48  to  case . 


•32 

•3» 

•32 

•32 

.27 

.27 

•27 

1-65 

•36 

•36 

.36 

•36 

•36 

•36 

•36 


.24 

•24 


•32 

•32 

•32 


1.65 


.40 

1.80 


•33 

•32 

•30 

1.50 

•3i 

•30 


•30 
.29 
2 . 10 


■36'/ 

•36 


■291/. 

.29 

■3*'/ 

•31 


.26^ 
.26 
1  -35 
i-4° 


•  2ly: 

•  27 


.80 

.80 

.78 

•78 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed* 


Eagle,  4  doz .  6.  25 

Eagle,  2  doz .  3  **5 

Challenge,  4  doz .  3*75 

Defiance,  4  doz .  3-75 

Magnolia,  4  doz .  4*x5 

Rose,  4  doz . - .  4  00 

Dime,  4  doz .  3  65 

Winner,  4  doz .  4  00 

Baby,  1  doz.,  glass . 

Red  Cross . 4*T5 

Peninsular .  4X5 

Leader...* .  3-9° 

Banner,  4  doz .  4»IQ 

Star,  4  doz .  4*5 

Emery,  4  doz .  3*8° 


EVAPORATED  MILK. 


Libby's,  small  family,  6  doz . 

Libby's,  family,  4  doz . 

Peerless,  hotel  size,  2  doz . 

Peerless,  family  size,  4  doz . 

Peerless,  5  cent  size,  4  doz . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5-cent  size . 6  doz. 

Pet,  10-cent  size.  4  doz . per  case 

Pet,  5-cent  size,  6  doz . per  case 

Van  Camp's,  6  doz.,  small . 

Van  Camp’s,  4  doz.,  family . 

Van  Camp’s,  4  doz.,  large . 


2.70 
3  20 
3  55 
3.0° 

1.65 
3-75 
3.80 

2  50 
2.95 
2.60 

2.65 
3 .00 

3  7° 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 
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Don’t  Miss 

40  to  75  Per  Cent.  Profit 

to  Make  5  or  10  Per  Cent. 


v». 


What  a  Silver  Polish 
Ought  to  Be 

You  can  find  no  better  silver  polish  than  Electro-Silicon, 
and  none  that  is  more  widely  known  or  easier  to  sell. 

One  reason  why  it  is  widely  known  and  easy  to  sell  is  that 
it  is  the  best,  though  another  reason  is  the  tremendous  adver¬ 
tising  we  have  done. 

You  want  to  sell  a  silver  polish  that  will  do  its  work  quickly, 
easily  and  well,  that  people  know  about,  that  doesn’t  have  to 
be  pushed  by  main  strength,  and  that  pays  you  well  for  your 
work. 

That’s  Electro-Silicon,  packed  in  the  yellow  box  with  a 
red  lady  on  the  lid. 

THE  ELECTRO-SILICON  CO.,  Props. 

NEW  YORK,  N.  Y. 


Don’t  overlook  the  good  business  opportunity  in 
CURRANTS.  England  uses  three  pounds  per  head  each 
year ;  Holland  six  pounds  and  the  United  States  only  half 
a  pound.  That  is  because  American  grocers  have  pushed 
other  things  and  neglected  currants  which  Pay  Better. 

Women  are  always  “wondering  what  to  have”  for 
meals  and  welcome  helpful  suggestions.  Recommend  cur¬ 
rant  buns,  currant  cookies,  currant  puddings,  etc.  Currants 
pay  you  as  much  profit  as  tea  or  coffee. 

So  why  not 

‘‘Freshen  up  and  push 

CURRANTS” 


THERE  XS  SATISFACTION 

In  handling  a  product  which  you  know  to  be  high  grade.  Gail  Borden  was  the  Pioneer  in  the  condensing  of  Milk.  The  Borden  Products  have  been  Manu¬ 
factured  for  50  years  with  scrupulous  care  for  those  who  demand  the  Best,  and  you  are  safe  in  recommending  the  Borden  Brands  as  the 

STANDARDS  OF  QUALITY. 


BRAND  EVAPORATED 


MILK 


An  Unsweetened  Condensed  Milk. 


ONE  OF  THE 
BORDEN 
STANDARDS. 


BORDEN’S  CONDENSED  MILK  CO. 

EST.  1857  “  LEADERS  OF  QUALITY”  NEW  YORK 


Let  Us  Show  You  How  to  Buy  Coffee  1 

We  know  the  Coffee  business  from  A  to  Z  ;  have  had  more  than  ninety  years’  experience,  and  know¬ 
ing  it  are  in  position  to  show  you  how  to  buy  so  that  you  will  make  the  most  money  and,  at  the  same  time 
obtain  the  best  values. 

We  will  show  you  what  blends  are  best  suited  to  your  locality,  and  then  see  that  the  roasting  is 
perfectly  done,  so  as  to  obtain  the  best  results. 

We  will  do  everything  to  protect  your  interests,  and,  as  a  further  safeguard,  guarantee  every  pound 
of  Coffee  that  leaves  our  house. 

Let  us  show  you  that  we  know  our  business. 

SAMUEL  WILDE’S  SONS  CO.,  Importers  Coffees,  Teas  and  Spices,  II  DUTCH  STREET,  NEW  YORK 
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HIRES  CONDENSED 
MILK 


Per  case. 


Silver . 

4-15 

Queen . 

4.00 

Premium —  . 

3-85 

Blue  Rihbon .. 

3-85 

Gold,  tall . 

3-75 

Gold,  family... 

3- '5 

COCOANUT. 

Franklin  Baker  Co's — 


Per  case 


Brazil,  70  5-cent  packages .  2.50 

“  35  10-cent  “  2.50 

“  38  5-cent  and  16  10-cent  packages....  2.50 

“  18  20  cent  packages .  2.50 

Per  lb. 

44  Shred,  in  pails,  20  lbs . 10 

“  “  in  boxes,  25  lbs .  09% 

**  “  in  barrels,  135  lbs . 09 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

44  44  in  boxes,  25  lbs . 09^ 

44  44  in  barrels,  135  ibs . 09 

Premium,  60  %^-lb.  packages,  15  lbs.  to  case  .23 
44  30  J^-lb.  **  15  “  .22 

“  30  5^ -lb.  and  15  34-lb.  packages, 

15  lbs.  to  case . 22^ 

Schepp’s  Shredded,  5^-lb.  pkgs.,  15  lbs.  to  case  .23*4 

tf  “  34-lbs . 2234 

Dunham's,  5-cent  package . 29 

44  l/2s . 26 

“  Vi* . 28 

“  and  %s . 26J4 


COCOANUTS. 

Franklin  Baker  Co's —  Per  bag 

Porto  Rico,  Jumbo,  80s .  4  .00 

San  Bias,  100s .  3*5° 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co. —  Bbls.  Bxs. 

Butter  Crackers . 08  .0834 

Oyster  “  08  .0834 

Wine  Scroll .  10  -ioK 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins'  Son —  Bbls.  Bxs. 

Assorted  Jumbles . 0734  .08 

Brown  Edge  Water .  .  10 

Butter  Thin .  .12 

Clover  Mixed .  .08 

Cocoanut  Ripple .  .10 

Cookie  Mixed . 0834  .09 

Butter  Toast . 0734  .08 

Fig  Bars .  "  .10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . 0834  .09 

Fruit  Gem .  .08 

Graham  Wafer .  .IO 

Grandma  Cookies . 0834  .09 

Honey  Jumbles,  XX . 0934  .10 

Iced  Charter  Oak .  ~  .09 

Iced  Ginger  Tablet .  .08 

Iced  Honey  Jumbles . 0934  .10 

Iced  Penn  Treaty . 07  .07I4 

Iced  Vedette  Wafer . 0734  .08 

Lemon  Bar . 0834  .09 

Man-in-the-Moon  .  >0g 

Milk  Lunch . 07  -0734 

Orange  Cookies . 0734  .08 

Quaker  City  Mixed . 0734  .08 

Salted  Strips . 0834  .09 

Saltines .  "  >I2 

Soda  Biscuit  XX . 06  .0614 

Soda  Biscuit  XXX . 0634  .07 

Spiced  Wafers . 0734  .08 

Sunshine  Cookies . 0734  .08 

Water  Crackers  Star . 0634  .07 

Package  goods—  “  Per  doz. 

Animals . . 

Butter  Thin .  1.00 

Gingerettes . ’ . *  ,’00 

Gold  Medal  Soda  (small) . 5o 

“  “  “  (large) . go 

Graham  Wafers .  I  OO 

Ivinettes . . 

Milk  Lunch . *  ItOQ 

Sugar  Snaps . . . 

Saltona  Biscuit .  1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 
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DELI  KATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  doz.  1  15 
“  with  Horse  radish,  p.dz.  1.15 
Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 .75 
44  with  Horse-radish,  p.dz.  1.75 

Wein  Senf,  in  bbls . per  gal. 

1  gallon  stone  jars . per  jar  .  75 

5  gallon  kegs . per  keg  2 . 50 

Prepared  Mustard,  in  bbls . per  gal. 

44  44  in  15  gallon  kegs...  “ 

44  44  in  10  44  ...  “ 

“  in  5  44  ...  44  .25-. 40 

44  in  2  gallon  pails. ..per  pail  .75 
“  **  in  1  “  ...  “  .40 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 95 

44  Sifting  top,  2  doz.  in  case... .per  doz.  .46 

44  with  Horse-radish,  2  doz.  in  case, 

per  doz . 95 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub 


loaf 


.25 

.26 


.22 

•35 

32 


.80 

.26 

3-75 


1  *45 


75 


Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  incase,  per  lb.,  .3234 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 

Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

in  tin  . per  lb. 

1  -lb.  tins . per  case 

Camembert,  in  wood  boxes . per  doz.,  2 .75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  100  in  box .  2.25 

Edelweiss,  Romatour  and  Bier-Kase..per  doz.  4.00 

American  Swiss,  No.  1 . loaf,  .16  cut, 

44  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb. 

Limburger  Cheese,  No.  1 . box,  .14; 

34  box,  14  ;  less . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  44 

English  Dairy  Cheese .  44 

Pineapple  (Picnic  size),  6  in  box . per  box 

44  (Gem  size),  6  in  box .  44 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  “  44  .  44 

Picnic  size,  2  44  **  .  44 

Trial  size . . .  44 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

“  44  “  No. 1  44 

44  Roquefort 


.19 
.  16 


.16 

.17 

.  16 

•  17  'A 

3  00 
2.25 


large  44  44 

small  44  44 

,  1  in  box. ..per  box 
6  “  ...  “ 


Fromage  de  Brie,  M.  C.  C. 

44  d’lsigny,  “ 

Wm.  Tell  brand,  12  in  box. 

Neufchatel  (Cow  brand),  25  in  box .  44 

Star  Cream,  or  Phila.,  12  44  .  44 

Miniature  Cream,  or  Phila.,  12  in  box..  44 

Hand  Cheese,  8  doz .  44 

“  4  “  .  “ 

44  4  44  Thuringer .  44 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  44 

Schutzen  Cheese,  12  in  box .  44 

American  Mountain  Cheese  (Alpen  Kase),  50 

i-lb.  packages . per  lb. 


4  50 
2 .40 

1  -35 
1 .00 
1 .00 
2.40 
2-95 
i-45 
1  -55 
i-55 


.40 

•95 

.90 

95 

•35 

.70 

.85 

•45 

.25 


.18 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .45 

Wiener  Wurstel,  16  in  tin . per  doz.  4.75 

“  8  44  .  44  2.75 

Carlsbad  Speck  (Imported  Bacon) .  44  .32 

Imported  Cervelat  Sausage  (Rolfi 's).  ...per  lb.  .  45 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  .  65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner...by  bbl.  .12;  less,  per  lb.  .14 

44  Landjager,  short .  “  .24 

44  “  long .  44 

“  Mortadella,  Dry .  44  .25 

44  Knackwurst,  25  in  box,  per  box, 

$4-75 . per  doz.  2.40 

44  Cervelat  (E),  50  and  100-lb.  boxes, 

.2134  ;  less . 23 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less . 21 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .17;  less . 18 

44  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  14;  less . 16 

44  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .2334  ;  less . 25 

“  Salami  (E),  50  and  100-lb.  boxes, 

.20  ;  less . 22 

44  Salami,  Blue  Ribbon,  50 and  100-lb. 

boxes,  .1834;  less . 20 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .  1634  ;  less . 18 

44  Tongue  Sausage . per  lb.  .18 

44  Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb.  .15 

44  Lachs  Ham .  44  .28 

“  Petit  Delicatess  Frankfurters,  plain, 

per  doz.  1.00 

44  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  1.00 

44  Lebanon  Beef  Bologna . per  lb.  .15 

44  Paprika  Speck .  44  .18 

Mettwurst,  half-round .  “  .  16 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb.  .15 

Smoked  Thuringer  Blutwurst .  44  .18 

44  Pfefferwurst .  44  .18 
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Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
44  “  quart  glass  jars.  5.75 

44  10-oz.jars .  2.50 

Calves’  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  44  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1.00 

44  pints . 

44  quarts . 

Lamb  Tongues,  in  glass .  1.60 
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Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2.50 

,  “  10-gal.  keg .  4.50 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland —  Pails. 

Mixed,  “Y.  M.,”  34  bbl .  5.50  .60-. 75 

Milkers, 44  Y.  M.,”  *4  bbl .  6.50  .75-.8s 

Mixed,  standard,  bbl . 

44  34  hbl .  5-50-6.50 

Milkers,  standard,  bbl . 

34  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

44  “  34  bbl .  8.00 

Milkers,  44  bbl . 

“  34  bbl .  8  .00 

Marinirte  Herring,  imported,  about  40  in  pail.  1.25 

Roll  Herring,  imported,  about  25  in  pail .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring . per  pail 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

“  quart . 35 

44  44  2  quart . 55 

44  4  quart .  1 . 10 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  1.10 

44  2  quart  tin . 60 

44  quart  tin . 50 

Brat-Haring,  4  quart  tin .  .  1 . 10 

2  quart  tin . 60 

quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 

per  doz.  2.50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg  .75 

44  5-lb.  pails . «... per  pail  .55 

44  10-lb.  pails .  44  1.05 

Cut  Spiced  Sardines,  10-lb.  pail .  44  -75 

“  “  5-gal.  keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  2.25 

Norway  Anchovies. 

Original  package...* . per  34  bbl.  5.50 

Repacked  in  5-lb.  pails . per  pail  .60 

44  10-lb.  pails .  .  “  1. 10 

5-gal .  kegs . per  keg  2 . 75 

44  34  lb.  flat  tins . per  doz.  .95 

44  34-lb.  tall  tins .  “  1.50 

44  i-lb.  tall  tins .  44  2.00 

Fancy  kegs,  keg . 80 

34  keg . 42 

“  3 4ke& . k . 32 

34  keg . 20 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

pint  jars . per  doz.  6.00 

“  large  tumblers .  **  2.25 

“  small  tumblers .  (<  1.25 


Russian  Caviar. 

Per  doz. 

i-lb.  tins .  19-50 

34-lb.  tins .  10.50 

34-lb.  tins .  5.50 

34-lb.  tins .  2.75 

German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50jgal.  t>bls. ,  about  1200 . per  bbl. 

I5-gal.  keg,  about  500  . . per  100 

10-gal.  keg,  about  300 . “  1.00 

5-gal.  keg,  about  150 .  “ 

10-lb.  pail,  about  50. . . per  pail 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  6.56 

10-gal.  kegs . per  keg  2.40 

5-gal.  kegs .  “  1.25 

10-lb.  pails . per  pail 


Imported  Lebkuchen. 

Dampfnusse  (Pfeffernusse) . per  lb. 

Spitzkugeln .  “ 


.18 
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Lebkuchen  and  Bread. 


Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen, No.  1,  6  0  ...  “ 

u  No.  2, 6  “  ...  “ 

^  No.  3, 6  ...  “ 

Amandines,  9-lb.  tins . per  tin 

(<  small  tins . > .  “ 


•30 

•50 

•75 
1 .00 
5-25 
•55 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag  2.73 

Green  Kern . per  lb.  .10 

Potato  Flour .  “  .08 

German  Dried  Pears .  “  .14 

Dried  Mushrooms . “  .60-1.00 

Juniper  Berries .  “  .08 

St.  John’s  Bread .  “  ,o= 

Bay  Leaves .  **  .06-. 08 


COTTOLENE. 

30  2-lb.  tins . per  case  6.5c 

15  4  lb.  tins .  “  6.5c 

6  10-lb.  tins . .  “  6.5c 

Freight  prepaid  on  two-case  lots. 


EGGS. 


Per  d 


Nearby,  candled  and  selected,  30-doz.  crates..  .3c 
Western . 21 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs.  .1 
“  ist’s,  40-lb.  boxes  .1 
Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . r 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5  lb.  cans . per  lb.  .2: 

Anchovies,  in  oil,  %  bottles .  4.5, 

“  “  34  bottles .  3.2 

Anchovy  Paste,  fancy . per  doz.  4.7 

“  plain .  “  3.7 

Bouillon,  Burnham,  pints,  2  doz . .  3.7 

“  “  34  pints,  2  doz .  2 .  ck 

Capers,  Nonpareil,  34  gal.  kegs .  1.5. 

quart,  glass . per  doz.  7.0c 

“  bottled,  34  s*ze  ••••  “  2.3 

u  “  34  size....  x . 9< 

“  **  %  size....  u  1. 1 

Canton  Ginger,  large  pots,  6-jar  cases.. per  case  4 . 6 
“  medium,  12-jar  cases..  u  5.0- 

small,  24  jar  cases .  **  4.7 

Cherries  in  Maraschino,  glass,  1  doz.  case .  7.0- 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz.  .9. 

“  “  3  lb.,  2  doz .  **  2.2 

Currie  Powder,  pints . per  doz.  3.5^ 

“  4  oz .  t(  2.2 

"  2  oz .  “  i.5< 

French  Peas,  extra  fins . per  case  16. o< 

“  fins .  “  14.0 

“  Moyen’s .  “  12.  o< 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12. o< 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit. ...lb.  .i. 

“  Dinner  Biscuit . “  .3 

“  Breakfast  Biscuit . “  .3 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz.  1.2 

“  **  34  pints .  *<  .6 

Salt,  stone  jars,  4  doz .  1.7 

Extract  of  Beef,  Morris’,  4  oz . per  doz.  6.5 

“  “  2  oz .  “  3.5 

“  Anker’s,  120  vials .  4.0 

4  oz . per  doz.  4.0 

u  8  oz .  “  7 . 2 

“  “  16  oz .  “  13.5 

Theodore  Marquet  Mushrooms — 

First  choice .  24.0 

Choice,  100  tins . per  case  22.0 

Extra,  100  tins .  “  26.0 

Hotel,  100  tins . . **  18.0 

Truffles,  . per  tin  .3 

"  % .  “  -5 

M  V\ .  1. 1 

M . . .  W  22 

Shrimps,  pickled,  small  size .  1.1 

“  Dunbar’s,  2  doz . per  doz.  2.2 

Figs  in  Cordial,  Dunbar’s,  1  doz .  “  5.0 

“  Bishop’s,  1  doz .  “  6.5 

Crystallized  Ginger,  i-lb.  tins .  “  4.0 

t(  34-lb.  tins .  “  2.2 

Lime  Juice,  Rose’s .  **  3.6 

Victor  Rose  Water . “  2.2 

“  Peach  Water . .  **  2.2 

Pitted  Olives .  “  5.2 

Armour's  Solid  Extract  of  Beef —  Per  d 

Size  2  jars,  1  dozen  in  case .  4.4 

“  4*  “  1  “  .  8. a 

“  8  1  “  15.9 

16  34  "  29.7 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4.4 

"  8  “  1  “  8.2 

“  16  “  %  “  16.0 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.2 

x  “  medium  “  36  “  .  6.0. 

1  **  large  “  7a  "  .  10. o 

Armour’s  French  Bouillon — 

Size  4  bottles,  x  dozen  in  case .  4.0 

**  16  “  x  4*  .  24. cx 

Armour’s  Asparox — 

Size  4  bottles,  x  dozen  in  case .  2.51 

44  12  44  1  44  7.21 

44  5  44  . per  bottle  3.51 

44  2  fancy  jugs . per  jug  1.51 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  2.5* 

44  12  44  x  44  7.3* 

44  5  44  . per  bottle  3.51 

44  2  fancy  jugs . per  jug  1.51 
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LAMS0N  RAPID 
CARRIERS 


These  Carriers  will 

Give  you  quicker  service , 

Cut  down  your  operating  costs , 

Protect  your  cash ,  and 
Please  your  customers. 

Our  Systems  Department  is  at  your  service 
to  advise  and  report  on  details  of  the  Store  Sys¬ 
tems  best  suited  to  your  needs. 

Write  for  Booklet  E. 

LAMSON  CONSOLIDATED  S.  S.  CO. 


Philadelphia  Office 
500  Penn  Mutual  Building 


District  Offices 
in  all 

Principal  Cities 


Boston  Office 
161  Devonshire  Street 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa.  < 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making.  * 

Croft’s  Swiss  Milk  Cocoa 
has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the  “  Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  %-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


Who  Thinks 
For  You? 


You  do  it  yourself,  don’t  you  ?  Did  you  wait 
for  others  to  select  your  store  and  your  stock, 
and  tell  you  how  to  run  your  business  ? 

If  our  advertising  sent  people  to  demand  that 
you  sell  our  Macaroni,  Spaghetti,  Noodles  and 
Pastels  would  you  feel  pleasant  ? 

But,  think  this  over.  You  can  depend  on  our 
goods  and  know  their  fine  quality  will  increase 
your  trade. 

You  can  make  a  good  profit  on  them  and  every 
case  brings  you  Universal  Coupons  which  are 
good  as  cash  in  buying  almost  any  thing  you  want. 

We  work  with  you,  not  against  you.  Will  you 
push  our  goods  ? 


Vienna  Bahing 
Company 

Philadelphia,  Penna. 


Gold 

Medal 

Flour 


^"£shburn-crosbU 


Now  Sold  by  Philadelphia  Jobbers 


I  IS 


WASHBURN-CROSBY  GO’S 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 


J 
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FLOUR. 

Per  bbl. 

King  Midas .  6.60 

Gold  Medal .  6.45 

Melbourne .  6.25 

On  Top .  6.50 

Ceresota .  6.50 

Pillsbury’s  Best .  6-35 

Taylor’s  Fancy .  5-5° 

Semper  Idem  .  4-9° 

Pride  of  the  West .  5-25 

Sunbeam .  5*  *5 

Quaker  City .  5*75 

SeIf=Raising  Flour. 

Franklin,  30  packages .  3-5° 

Hecker’s  Superlative,  32  packages .  5- 12 

Pancake  Flour. 

Aunt  Jemima,  36  packages .  2.85 

Purina,  36  packages .  3- 00 

Hecker's  Flapjack,  24  packages .  2.10 

Uncle  Jerry,  36  packages .  2.85 


Buckwheat  Flour. 

Hecker’s,  64  packages .  4-5° 

44  32  packages .  4-5° 

Fancy,  125-lb.  sacks . per  100  lbs,  3.25 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  bag. 

White,  granulated,  100  lbs .  2.45 

Yellow,  granulated,  100  lbs .  2.00 

44  table,  100  lbs .  1.90 

Western,  yellow,  granulated,  100  lbs .  2.05 

Quaker,  Best,  1  and  3  doz .  1.20 

Farina — 

Hecker’s,  24  is . per  case  1.50 

Schumacker’s,  24  packages .  44  1.15 

Beans —  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .05% 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.50 

Extra  choice,  grain  bags .  2 . 40 

Medium,  fancy,  grain  bags .  2.50 

Pea,  fancy,  grain  bags .  2.40 

Michigan,  grain  bags .  2.45 

Red  Kidneys .  2.15 

Peas — 

Green .  2.05 

Scotch .  2.20 

Split,  yellow .  2.20 

44  green . 

Lentils —  Per  lb. 

000000, 110-lb.  bags . 04 

Less  quantity . 0454 

Shaker  Corn — 

Fancy,  barrels . 05^ 

Less  quantity . 06 

Hominy — 

Lea's  Breakfast,  10  packages . per  case  1.65 

44  Pearl,  100  lbs . per  bag  2.45 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1.40 

Western  Pearl,  100-lb.  bags .  2.15 

Grits,  100-lb.  bags .  2.10 

Barley — 

OO . 0514 

No.  3,  100  lb.  bags .  2.75 

Noodles —  Per  case. 

Climax,  24  10-c.  packages,  assorted .  1.20 

44  48  5-c.  packages .  1.30 

44  assorted,  24  5-c.,  12  10-c .  1.30 

Smith’s,  30  10-c.  packages .  1.90 

44  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1.55 

“  5-c .  1.55 

10-c .  1.55 

Oatmeal — 

B . per  bbl.  7.35 

B,  100-lb.  kegs . per  keg^  3.8754 

Oaten  Goods— 

Avena,  18  packages . 

Banner  Oats,  20  packages .  4. 30 

H.  O.  Oats,  12  packages .  1.53 

Mother’s,  18  packages .  1 

“  10  packages, large . 

Quaker,  18  small  size . 1.50 

44  20  large  size .  4.0c 

Rolled  Oats— 

Avena,  180  lbs . per  bbl. 

“  90  lbs.... . per  keg 

Standard,  180  lb.  bbls . 

“  90-lb.  bags .  2.95 

Sago- 

Fine,  bags  about  175  lbs . 04 

Less  quantity . 04 1/2 

Admiral,  pearl,  24s . 

api$ca — 

Instantaneous,  50  is . 

Colburn’s  Hasty,  36  packages . 

Minutes,  y  gross . per  box 

Flake,  about  125  lbs . per  lb. 

“  lesj  quantity .  44 

Pearl,  150Y&S .  44 

‘auantity .  44 


Per  case. 

. .  1.50 

4-3° 

i-53 

1.62  54 

8.  IO 

1.50 

4-35 

1. 

6-75 

g 

3-55 

6.00 

2-95 

.04 

.06^8 


less'? 


.08  M 
.06% 
2-75 
.0454 

.0324 

■°S3A 


CEREAL  SPECIALTIES. 


3-05 


3.85 

3.00 


Ralston  Hominy  Gritjs,  36  2-lb.  pkgs.,  per  case 

44  Barley  Food.  '124  2s .  “ 

44  Health  Food.,\ 24  2s .  44 

Purina  Cream  Grahaml . per  bbl. 

44  Whole  Wheat  F71our,  20  5s . per  case  4.10 

Egg-O-See, 36  packages .  2.70 

“  Com  Flake®,  36  packages .  2.70 
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Cook’s  Malto  Rice,  36  2-lb.  packages .  4.20 

Force  Food,  36  packages .  3.20 

Mapl  Flake,  36  packages .  3.65 

Malta  Vita  Corn  Flakes,  36  packages .  2.85 

44  Wheat  Flakes . 

Post  Toasties,  36  packages .  2.70 

Shredded  Whole  Wheat,  50  packages .  5.00 

25  packages .  2.60 

Cream  Wheat,  36  packages .  4. 50 

Cook’s  Flaked  Rice,  24  packages .  2.55 

Wheatlet,  30  packages .  3.60 

Wheatena,  36  packages .  4.25 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  36  packages .  1.43 

Pettijohn's  Food,  18  packages .  1.70 

Presto,  18  packages .  1.57 

Quaker  Puffed  Rice,  36  packages .  2.65 

“  Wheat  Berries,  36  packages .  1.75 

Triscuit,  30  packages .  2.50 

Kellogg’s  Toasted  Corn  Flakes.  36  packages..  2.80 
Zest,  24  packages,  15-c.  size,  with  china .  2.25 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Sparkling .  1.10 

44  Acidulated .  1.10 

Cox’s,  large .  1.57% 

44  small . 95 

Plymouth  Rock,  pink  or  white .  1 . 20 

Nelson’s .  1.35 

“  small  . 95 

Bromangelon,  assorted,  3  doz . 8754 

Fruit  Puddine,  2  doz.,  assorted  flavors . 80 

Jell-0,  assorted  flavors,  2  doz . 87% 

Jell-O  Ice  Cream  Powder,  2  doz . 9754 

Jellycon,  1  doz . 87*4 

“  assorted  flavors,  354  doz . 8754 

Chalmer’s,  shredded . 95 

44  granulated .  1.00 

Mothers’,  small,  1  doz . 45 

44  large,  1  doz . 90 

Cooper’s . 85 

Tryphosa... . 95 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case  2.70 

Puddine,  assorted,  2  doz .  44  1.65 

D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 

Per  lb. 

Larosa  Alphabets,  square,  25  pkgs . 05^4 

44  Elbows,  square,  25  pkgs . 05^4 

44  Macaroni,  long,  25  pkgs . 05^4 

44  Spaghetti,  long,  25  pkgs . 05% 

44  Vermicelli,  square,  25  pkgs . 05^4 

44  Macaroni,  bulk,  25  pkgs . 0554 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7.00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  1.25 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3.50 

Barrel  Covers,  19  in .  3.00 

Cheese  Cutters . 15.00 

Bung  Bores,  No.  2,  iJ4  to  2  in . ,  1.50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45.00 

Less  25  per  cent,  discount. 


Scoops. 

Indestructible,  No.  4 . per  doz. 

44  No.  5 .  44 

“  No.  6 .  44 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz. 
44  44  No.  4...  44 

“  44  No.  5...  44 

X  Quality,  No.  3 .  44 

44  No.  4 .  44 

44  No.  5 .  “ 


9.00 

12.00 

15.00 

4.20 
5-40 

7.20 


2.60 

3.00 

3.40 


Counters. 

Sherer’s  Eclipse  Counters — 


No.  of 

No.  Length.  Drawers  Each. 

654 .  3  feet,  8  inches .  9 .  15.00 

8 54 .  4  feet,  10  inches . 12 .  20.00 

1054 .  6  feet,  . 15 . ....  25.00 

1254 .  7  feet,  3  inches . 18 .  28.00 

1454 .  8  feet,  6  inches . 21 .  31.00 

1654 .  9  feet,  8  inches . 24 .  35.00 

1854 . 10  feet,  10  inches . 27 .  40.00 

20^4 . 12  feet,  . 30 .  45.00 

Capacity  of  Drawers.  40  to  60  lbs.  each. 


-19- 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 


Dime  cartons,  2  doz.  in  case . 

p  r  doz. 

.90 

Tins,  Keyed  (Jewel)  2  doz.  in  case. 

“ 

.90 

Large  cartons  or  tins,  2  doz.  in  case 

tt 

2.00 

Dime  Tumblers,  2  doz.  in  case . 

<* 

.90 

Bulk,  15  lbs . 

•15 

Thredded  Fish 

- V 

Thistle,  24  packages . 

Swansdown,  2  doz . 

per  doz. 
n 

•65 

Osprey,  z  doz . 

Swift  &  Co. — 

Talisman  brand,  20-lb.  boxes . 

44  cartons . 

per  case 

1.50 

Fresh  Codfish  Steak. 

Swift  &  Co. - 

Talisman  brand,  24  i-lb.  tins . per  case 


.80 


New  Mackerel. 


Count 
(about) 
to  bbl. 

Ex. Norway,  No.  1.. .170-190 
Ex. Norway,  No.  2. ..270-290 
Ex. Norway,  No.  3. ..325-375 
Ex. Norway,  No.  4. ..410-460 
Ex. Bloaters,  XXX..  90-  95 
Ex. Bloaters,  XX....100-110 

Ex. Shore,  No.  1 . 

Med.  Shore,  No.  1.. .170-190 
Large  Shore,  No.  1..1 10-130 
Extra  Irish,  No.  2. ..325-375 
Medium  Irish, No. 2.. 375-450 
Small  Irish,  No.  2. ..475-525 
New  Medium  Shore. 160-180 
New  Large  Shore. ...110-130 
Large,  No.  2 . 210-220 


Lab.  Split,  Lg.  No.  1... 
Lab.  Split,  Lg.  No.  2... 
Shore,  Round,  Large.. 
Shore,  Round,  Med  ... 


200  lb. 

100  lb. 

50  lb. 

10  lb. 

21.00 

II.  10 

5-75 

1.30 

17.00 

9. 10 

4-75 

1. 10 

30.00 

15.60 

8.00 

1  •  75 

20.00 

IC.60 

5-5° 

1.25 

16.00 

8.60 

4.50 

1.05 

15.00 

8. 10 

4.25 

1 .00 

14.50 

7.85 

4-i3 

•97 

16.00 

8.60 

4.50 

1.05 

15  .00 

8 . 10 

4*25 

1 .00 

16.00 

8.60 

4.50 

I-°5 

ing. 

,  100  lb 

50  lb. 

10  lb. 

8  1b. 

7.00 

4. 10 

6.00 

3- 60 

5.00 

3-io 

x*75 

•45 

14.00 

7.60 

3-9° 

•95 

12.00 

6.60 

3-50 

.82 

6.00 

3.60 

.81 

.70 


Dressed  Boneless  Fish. 


Favorite,  Cod,  40  lbs . 08 

Our  Choice,  40  lbs .  .07 

Gilt  Edge,  40  lbs . ^ . 06 

Favorite  Middies,  60  lbs . 13 


Swift  &  Co.,  Talisman  brand  Codfish — 
12  3s,  wood  boxes 
12  2S ,  44 


Per  lb. 

•  15K 
•15/4 
.  16 

•  15 
•15 

2 .80 
1.20 


24  IS,  ”  . 

10-lb.  boxes . 

5-lb.  “  . . 

Cakes,  24  in  fancy  box . per  case 

44  10-lb.  cartons . per  carton 

24  jars,  fancy  box .  3. 10 

12  44  44  .  1.65 

Strips,  40  size,  boxes . 

44  20  44  . 

Middles,  40  size,  boxes . 


.  12 

•I254 


Dressed  Fish  Bricks. 


Gilt  Edge,  2-lb.  bricks.  40  lbs . 07 

Snow  White,  i-lb  bricks,  20  lbs . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 0854 


Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  keyed,  large  size,  1  and  2  doz.  in  case.  1.50 

small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1 . 50 

. 90 


Screw  Top  Jars,  2  doz.  in  case., 

Loose  Codfish. 


Extra  Large  Georges  Cod . 09 


Large  Bank 
Medium  Bank 
Pollock . 


08 

07 

05 

04  % 


•17 

•17 


Hake. 

In  original  cases.  450  lbs.,  y  c.  less. 

Smoked  Fish. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring .  44 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish .  44 

Cromarty  Bloaters,  75s . per  box 

“  44  IOOS .  44 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2.95 

Talisman  brand  Boneless  Herring,  in  glass, 

ioc.  size,  24  screw-top  jars .  1.80 


.27 


Sliced  Halibut. 

Swift  &  Co.,  in  glass,  24  jars .  3.10 

44  24  cartons .  2.10 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  choice,  ring  cut,  50  lbs . o6f4 

44  44  5  and  10-lb.  lots . 07 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  i-lb . 

Fair  N.  Y.  State,  50-lb.  boxes . 07 
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Apricots — 

Extra  Choice  Royals,  25  lbs.,  new . o; 

Choice  Royals,  25  lbs.,  new . oi 

Oak  Brand,  fancy . . 

Cherries — 

California,  unpitted,  Black,  25  lbs .  .  1: 

California,  pitted,  Black,  25  lbs . u 

Currants — 

Gold  Medal,  recleaned,  36  is . o 

Gold  Medal,  loose,  25  lbs . o 

Private  Growth,  extra,  cleaned,  36  lbs . o 

cleaned,  30  lbs.  bulk . o 

Peaches — 

Fancy  Muirs,  50  lbs . j, 

Extra  Choice  Muirs,  50  lbs . c* 

Choice  Muirs,  50  lbs . o 

Extra  Choice,  Yellow,  25  lbs . o 

Choice  Yellow,  25  lbs . o 

Pears — 

Fancy  California,  Bartlett,  25  lbs* . 1 


Prunes — 
Boxes. 


Fancy 

Cal. 


Stand. 

Cal. 


Fai 

Ores 


.09 

.08 


.0854 
•07  k 


•°7& 

.c7 

■06% 


.07 

.06% 

.06 


■°sK 


■°4  J4 


Extra 
Fancy 
Cal. 

20-  30,  25  lbs... 

30-  40,  25 
40-  50,  25  4 

40-  50,  50  ‘ 

50-  60,  25  ‘ 

50-  60,  50  ‘ 

60-  70,  25  4 
60-  70,  50  4 
70-  80,  25  4 
70-  80,  50  4 
80-  90,  50  4 
90-100,  25 
90-100,  50  4 
100-120,  50  1 
Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  5olb . 

44  2  44  50  lb . 

Cal.  Thompson  Seedless,  50  lbs . o 

Cal.  Cleaned  Sultanas,  50  lbs . o 

Cal.  Sultanas,  50  lbs . o 

Cal.  Seedless  Muscatels,  50  lbs . . o 

Gilabert's,  Layer,  Valencias,  28  lbs . .0 

Raisins,  Seeded — 

G.  &  S.  fancy, ’50  is . o 

Gold  Ribbon,  fancy,  36  is . o 

Owl,  fancy,  36  is . o 

Harvest,  choice,  36  is . o 

Citron,  fancy,  boxes,  10  lbs . . 1 

44  fancy,  25  lbs . 1 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 1 

Orange  Peel,  fancy,  boxes,  10  lbs., net . 1 


CEREAL  COFFEE. 

Postum  Cereal —  Per  d 

15-cent  size,  2  doz .  1.3 

25-  “  1  u  .  2.2 

15-  and  25-cent  size,  assorted .  2.5 

Ralston  Health  Cereal,  36  packages .  3.5 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers.  5-c.  size,  2  doz .  44 

Tumblers,  10-c.,  Lord's  Prayer, 2  doz.  *• 
Tumblers,  irat.  cut  glass,  10-c.,  2  doz.  44 


•7 

•4 

.8 

.8 


INK. 

Arnold’s,  black,  32 . per  bottle 

Continental,  red,  1  doz . 

44  black,  3  doz . 

Royal,  black,  3  doz.. . 

Superior,  black,  3  doz  c  . 

Stafford,  Commercial,  32 . per  bottle 


LAMP  GOODS. 

Per  case  of  6  doz. 
Lamp  Chimneys —  No.o.  No.  1.  No. 

Macbeth  Pearl  Top .  3.90  4.10  4.8c 

Acme,  Victor  Top .  3.60  4.20  4.8c 

Pure  Flint,  Lustre  Top .  3.00  3.60  4.2c 

Crystal,  Crimp  Top .  2.10  2.70  3.3c 

No.  o,  Tubular  Lantern  Globes . 5  doz.  2.7' 

Cold  Blast . 5  doz.  3.2^ 

No.  1.  No. 

Jumbo  Chimneys,  plain . per  doz.  .75  .8  = 

44  dec.,  107..  44  .90  1.0c 

No.  o.  No.  1.  No. 

Banner  Burners . 45  .55  .7 = 

No  charge  for  packages. 

Oil  Cans —  Per  d< 

1 -gal.,  glass .  2 . 25 

i-gal. ,  galvanized,  Pearl .  1.9c 

5-gal.,  Lennox,  spout .  6.0c 

5-gal.,  44  spigot .  6.5c 

5-gal  ,  Columbia .  7.0c 

5  gal.,  Banner . 8.0c 

5-gal.,  Climax ,  pump .  10. oc 

5-gal.,  Home  Rule,  pump .  12. oc 

Lanterns — 

No.  o,  Standard .  4.75 

No.  o.  Dash .  7.8c 

Cold  Blast .  8.0a 


LIME. 


Prepared,  2  doz.  in  case . per  doz.  .52 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . 05 

44  44  44  25-lb.  boxes,  54  lb . 06 
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No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


TWENTIETH  and  FILBERT  STS, 
PHILADELPHIA,  pa  -  - 


I 

DO 

COST 
YO 
AN 

MORE 

“get  SOME” 

to  sell  a  dozen  cans  of  Van  Camp’s  Beans  than  it 
does  to  sell  one.  You  will  see  it  is  just  as  Easy  if  you 
stop  to  think  that  a  woman  buys  a  month’s  supply  of 
flour  or  sugar  at  a  purchase. 

<Jf  Then,  why  not  sell  her  Van  Camp’s  Beans  the 
same  way  ? 

<]f  Ask  her,  offering  a  small  discount. 

You  will  have  a  wholesale  outlet  for  goods  at  a 
retail  profit ! 

C|  If  you  try  this  you  will  write  and  thank  us  for  the 
suggestion. 

THE  VAN  CAMP  PACKING  CO. 

INDIANAPOLIS,  INDIANA 


Don’t  Let  Your  Customers  Go 
Somewhere  Else  for  Extracts! 

Sell  ZIPP’S 

Flavoring  Extracts 

Branded  “  U.  S.  P.” 

They  are  the  purest  you  can  sell  because  they  are 
made  by  the  highest  standards — the  U.  S.  Pharma¬ 
copoeia.  Your  customers  can’t  get  better  flavoring 
qualities  than  Zipp’s.  It  will  pay  you  to  have  them 
and  let  people  know  it. 


Vanilla  Orange 

Almond  Wmtergreen  G 

.  Peppermint  0 

Lemon  Rose 

the  zipp  manufacturing  company 

CLEVELAND,  OHIO 


C  YOl  OUGHT  TO  KNOW  that  all  Cocoa  made  by  the  Dutch  method  is 

_2 _  treated  with  a  strong  alkali  to  make  it  darker 

in  color,  and  more  soluble  (temporarily)  in  water  and  to  give  it  a  soapy  character.  But 
the  free  alkali  is  not  good  for  the  stomach.  LOWNEY’S  COCOA  is  simply  ground 
to  the  fineness  of  flour  without  treatment  and  has  the  natural  delicious  flavor  of  the 
choicest  cocoa  beans  unimpaired.  It  is  wholesome  and  strengthening. 

The  same  is  true  of  LOWNEY’S  PREMIUM  CHOCOLATE  for  cooking. 

The  Walter  M.  Lowney  Company 

BOSTON,  MASS. 
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LYE  AND  POTASH. 


Per  case. 

.  1.8714 

MATCHES. 

Ohio  Blue  Tips—  Per  case. 

ioos,  i  gross .  i.oo 

200s,  i  gross .  1  •  7°  . 

500s,  100  packages .  3-25 

500s,  1  gross .  4  •  5° 

Ohio  Noiseless — 

500s,  1  gross .  3-75 

Parlor.  500s,  1  gross .  4-25 

Swift  &  Courtney’s — 

200s,  1  gross .  1.75  1.90 

400s,  1  gross .  3- 5°“3-  7° 

500s,  1  gross .  3-75"4-oa 

Blue  Hen — 

200s,  1  gross .  i. 50-1. 60 

500s,  1  gross .  4.00-4.25 

Vulcan  Parlor —  Per  gross. 

1 00s,  5  gross . 9° 

500s .  4.20 

Vulcan  Safety — 

65s,  No.  2 . 5° 

Columbia  Safety — 

No.  2,  5  gross . 55 

No.  37,  5  gross . 5° 

ioos,  5  gross . 90 

No.  15,  1  gross .  1.20 

No.  32,  5  gross . 55 

Safety . 45 

Mazeppa,  parlors,  500s . 3-5°"3-75 

Searchlight,  500s .  4.25-4.50 

Press,  200s .  1  •  80-1 . 90 

“  500s .  4.50-4.75 

America,  200s .  1. 30-1. 35 

American  Paraffine,  500s.  extra  quality .  4-I5 

Telegraph  blue  head,  5  gross . 60 

Our  Darling,  1  gross,  No.  3,  1,000 .  5.50 

“  Y  gross.  No.  4,  1,000 .  2.75 
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MINCE  MEAT. 

Armour’s,  Home-made  style,  Wet—  Per  lb. 

10-lb.  kits . 09^ 

25-  “  . 09 

5°-  “  . 

100-lb.  bbls . o8)4 

150-  “  .08)^ 

250-  “  . 08 

450-  “  °iV\ 

John  Bower  &  Co. — 

Superior,  bbls.  and  )4  bbls . per  lb.  .10 

“  18,  37  and  68-lb.  buckets  ...  **  .  io)4 

“  6  10-lb.  buckets . per  crate  6.85 

“  6  5-lb.  buckets .  “  3.95 

“  6  5-lb.  glass  jars . per  case  4.50 

“  XXX,  18,  37  and  68-lb.  buckets, 

per  lb.  .14 

“  “  6  5-lb.  glass  jars,  per  case  5*.  10 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5,  6  glass  jars .  4 .40 

No.  3,  6  glass  jars .  3.10 

No.  18,  37  and  68,  wooden  pails . per  lb.  .13 

Barrels,  halves,  quarters  and  kits...  “  .12^ 

Family,  Seedless —  Per  box. 

No.  5,  6  wooden  pails .  3.65 

No.  10,  6  wooden  pails .  6.25 

Celebrated,  Seedless — 

Bbls.,  y2 s  and  %s . per  lb.  .08^ 

Wooden  pails,  18,  37  and  68  lbs .  “  .09 

Condensed.  3  doz.  cartons  in  case . gross  11.00 

Condensed,  6%  doz.  in  case . gross  11.00 

Keystone —  Per  lb. 

Bbls.,  y2 s  and  . 07^ 

Wooden  pails,  18,  37  and  68  lbs . 08 

Schimmel’s — 

Bbls.,  Yz  bbls.  and  30  lb.  kits . 08 

x8  and  37  lb.  kanakins . 08 % 

10-lb.  kanakins,  6  to  crate . per  doz.  to. 95 

5-lb.  “•  6  to  crate .  “  6.10 

5-lb.  glass  jars,  6  to  crate .  “  6.45 

Campbell’s,  30-lb.  pails . 08 

Mrs.  Wells’,  bbls.,  Y2  bbls  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  %  bbls.  and  30-lb.  kits . o\Y 

National,  bbls.,  y2  bbls.  and  30-lb.  kits . 07 

Southwark,  bbls.,  Y  bbls.  and  30-lb.  pails . 


OILS. 


Per  gal. 

Stove  Gasoline . 15)4 

Headlight,  150  test .  . 


OLIVES. 

H.  Kellogg  &  Sons,  Agents—  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

Extra,  64  oz .  10.00 

Mammoth,  quarts .  6.00 

“  Yz  pints .  2.20 

Extra,  quarts .  5.40 

“  pints .  4. co 

“  Yz  pints .  2.15 

Fourees,  19  oz. ,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3. 00 

Queen .  6  oz .  1  •  3° 

Pirn  Olas,  18  oz .  6.00 

“  10  oz .  3-5° 

California,  quart  tins .  3-5° 

pint  tins .  2.15 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4.90 

“  pints,  2  doz .  2.90 

Yz  pints,  2  doz .  1.90 

Rae’s — 

Lucca,  litre  bottles,  1  doz .  11.5° 

“  25-oz.  bottles,  1  doz .  8.75 

“  Finest  Sublime,  quarts,  1  doz .  6.50 

“  “  pints,  2  doz .  7-5° 

44  “  Y  pints,  2  doz .  4.75 

4i  44  8-oz.  fhisks,  2Y2  doz.  7.50 

*'  44  12-oz.  flasks,  2 )4  doz.  9.00 

14  Sublime,  8-oz.  flasks,  2)4  doz .  6.50 

44  4  4  12-oz.  flasks,  2)4  doz .  8.00 

Finest  Sublime,  1  gal.,  10  in  case . per  gal.  2.40 

“  5  gal.,  1  or  2  in  case,  “  2.30 

44  1  quart,  40  to  case...  4‘  2.65 

Sublime,  t -quart  tins,  40  to  case .  2.35 

“  J4-gal.  tins,  20  to  case .  2.20 

44  1 -gal.  tins,  10  to  case .  2.10 

“  5-gaik  tins,  1  or  2  to  case .  2.00 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents —  Per  case. 

24  4)4-oz.  bottles .  4-75 

24  8-oz.  bottles .  7.50 

12  18-oz.  bottles . 6.75 

2  5-gal.  cans .  22.00 

10  1 -gal.  cans .  23.10 

20  )4-gal.  cans .  24.20 

4°  ){-gal.  cans.... .  25.30 

80  YsS al.  cans . 27.50 

Bulk  at  $20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7.25 

Medium  bottles,  2  doz .  7*75 

Small  bottles,  4  doz .  8.50 

5-g  1.  tins,  2  to  case .  26.50 

1 -gal.  tins,  4  to  case .  11.00 

)4-gal.  tins,  8  to  case .  12.00 

32-oz.  tins,  25  to  case .  22.00 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8.50 

44  pints,  2  doz .  9.00 

“  Y  pints  »  doz .  4.75 

Oliver’s — 

1  doz.  large .  6.00 

2  doz.  medium .  6.75 

2  doz.  small .  4.25 

6  i-gal.  tins . per  gal.  2.10 

10  Yz  gal.  tins .  “  2.20 

2°  k£-gal.  tins .  44  2.25 


American  OH. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz . 55 

“  No.  16,  2  doz . 90 

“  No.  32,  1  doz .  1.85 

Keystone,  bottles,  2  doz . 90 


PAPER. 

Wrapping. 

Manila —  Per  ream. 

15  X  20,  full,  10  lbs . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  10  lbs . 37)4 

Special,  15  x  20,  6  lbs . 21 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll—  Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 03 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide.... . 031/ 

Glazed  silk  parchment,  12,  15,  18,  20  or  24 

inches  wide . 03^6 

White  tea,  12  x  16,  reg . per  package  .14' 

Wax  butter .  “  .  n 

Parchment  butter,  9  x  12 .  44  .40 


Toilet  Paper. 

Per  case. 

100  5-cent  rolls .  3  00 

100  5-cent  packs .  3,00 

100  10-cent  rolls .  6.50 

100  10-cent  packs .  6.50 
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Paper  Bags. 

Price  per  i,ooo  and  not  less  than  14  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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1.72 
2.08 
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.41 
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1.04 
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1.64 

1.99 
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Price  per  1,000  and  not  less  than  500  lots. 
Plain  flour  sacks,  I2j4-lb . per  M.  4.00 

“  25-lb .  “  5.75 

“  50-lb .  “  n.25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  “  quarts .  “  5.75 

“  io-oz.  jars .  “  2.50 

“  10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails . . .  44  .90 

“  5-gal.  kegs .  . per  keg  2.00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

“  5-gal.  kegs . per  keg  2^25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

44  Tripe,  in  glass .  “  1 . 10 

44  Ox  Heart,  in  glass  .  “  1.10 

44  Pigs’  Feet,  in  glass .  44  1 . 10 

Russian  Sardines . per  keg  .75 

5-lb.  pails . per  pail  .50 

41  10-lb.  pails .  “  1.00 


1  -lb.  packages,  bbls 
Loose,  bbls.,  30  lbs.. 


POTATO  CHIPS. 

25  lbs . •  . 


.18^ 

.18 


POPPING  CORN. 

Brad's  “  Tip-Top” —  Per  case 

50  ro-oz.  packages .  2.00 

100  io-oz.  “  3.90 

24  20-0Z.  44  2.00 

48  20-oz.  44  3-9° 

I-X-L,  40  is,  White  Rice . .  2.65 


PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1.50 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

No.  4  jars,  3  doz . 92Y 

Beardsley’s —  Per  doz. 

Small  jars,  2  doz . 90 

Medium  jars,  2  doz .  1 . 25 

Large  jars,  1  doz . : .  2.25 


PICKLES. 

45  gal.,  1200s . per  bbl.  8.75 

45  gal.,  kdoos . . .  “  8.50 

10-gal.  kegs,  600s .  2.90 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg  3.00 

1 ,000s,  5  &al .  “  4.15 

44  2,000s,  5  gal .  44  5.25 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal . v . .  1-75 

Chow  and  Mixed  Pickles,  2  ga)l . per  pail  1.00 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  2  doz . 87)4 

No.  8,  Sweet  Gherkins,  2  doz . 87% 

No.  8,  Sour  Mixed,  2  doz . 87)4 

No.  8,  Sour,  assorted,  2  doz . 87)4 

No.  8,  Chow-Chow,  2  doz . 87)4 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3*3° 

Mixed,  less  quantity .  3-3° 

Onions ,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3-3° 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of— 

2  doz.  2  doz.  1  doz.  1  doz.  Y  doz. 

Yz  pts.  pts.  qts.  >4  gal.  gal. 

3.25  5.50  4.70  8.35  7.20 

Wood,  each — 

1 -gal.  2-gal.  5-gak  10  to  45  gals., 

kit  kit  kit  per  gal. 

1.20  2.30  5-50  1.00 
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Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  y2  doz. 

Yz  pts.  pts.  qts.  )4  gal.  gal. 

4.00  7.00  6.00  1 1. 00  10.20 

Wood,  each — 

1 -gal.  2-gal.  5‘gal-  10  to  45  gals, 

kit  kit  kit  per  gal. 

1.70  3 . 30  8.00  1 . 50 


vinegar. 

Duffy’s —  Per  ga 

Pure  Apple,  extra  old,  bbls . 16 

44  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

“  45  grain..... . . 

Corson’s  Gold  Seal  Cider,  pure  apple . 

White  Wine,  90  degrees . 

Crown  brand,  pure  cider,  quarts . per  doz.  .90! 

White,  distilled,  40  grain . 

“  “  45  grain . 09* 

4  4  44  extra  strength . 15 

Crosse  &  Blackwell’s . per  doz.  2.00 


.24 

18.50 

20.50 

*13 

.14 


% 


PROVISIONS. 

Hams,  skinback,  18-20  lbs . 

“  14-16  lbs . 

44  10-12  lbs... . 

Picnics,  6-8  lbs...J . 

N.  Y.  Shoulders,  10-12  lbs . 

Dried  Beef,  sets,  city  smoked . 

“  tenders  and  knucks . ,».... 

“  flats . 

44  air  dried,  sets . 

44  4  4  tenders  and  knucks 

Jersey  Pork,  butt . per  bbl. 

“  family . 

Breakfast  Bacon,  rib  in.... 

• 4  boneless 

S.  P.  Bellies,  14-15  lbs . \z 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 

Covered  Hams,  ){-cent  extra;  Covered  Shoulder 
Picnics  and  Bacon,  Y-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . S3 

“  44  12  to  14  lbs, 

44  44  14  to  16  lbs. 

44  skinbacks . 14 

Shield  Hams,  10  lb.  average . 12 

“  12  “  X2 

44  14  “  12 

44  l6  44  12 

“  l8  “  12 

44  skinbacks . 13 

Picnic  Hams,  5  to  6  lbs . o3 

44  6  to  8  lbs . 08 

Star  Smoked  Ox  Tongues,  long  cut . 14 

4  4  4  4  short  cut . 17 

Beef  Bologna . 09 

Shield  Parafined  Bologna . 08 

Berliner  Ham . ia 

New  Orleans  Luncheon  Meat . 10 

Star  Cooked  Ox  Tongue . 30 

John  Bower  &  C0.-1- 

Honey-cure  brand  Hams,  skinback . 15 

44  “  large . 15 

44  44  medium  . 15 

44  44  small . 15 

44  Breakfast  Bacon . 14 

44  4  4  boneless . 16 

Beef,  air-dried,  regular  sets . 20 

41  insides  and  knuckles . 22 

Ham  Bologna .  10 

Beef  Bologna . 10 

Boiled  Hams . 24 

Beef  Tongues . . . per  doz.  8.0010.00 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  10  lbs. 

12  lb 


44  14  tO  16  lbs . ; . 

“  18  lb . . 

“  skinned,  18-20  lbs... 

44  boiled,  skinned,  fat¬ 
less  . 

Bacon . : . 

Dried  Beef,  insides . 

Beef  Tongues,  short  cut . ... 
Winchester  brand  Hams,  skinned,  all  aver.. 

41  44  Picnics . 08 

44  all  averages . 14 


.14 
.14 
•  M 

.14 

.15 

•25 

21 

.24 

.20 

•*3 


LARD  AND  COMPOUNDS. 

Pure,  Compoim 
per  lb.  per  lb 

Tierces,  about  340  lbs . 11Y  .081/ 

Plain  tubs,  50  and  60-lb.  cans . 11Y  .0813 

10-lb.  tin  pails,  60  lbs . .i?Yy  .09 

5-lb.  “  60  lbs . i2>8  .09*4 

3-lb.  44  60  lbs . 12 Yz  °9)i 

Armour’s — 

Shield  Pure,  60-lb.  tubs .  .  ix 

Simon  Pure  Leaf,  3s,  5s  and  . . i| 

White  Cloud  Compound,  tubs . 08 

“  44  tierces . 08 

Vegetole,  tierces . 08 

“  tUDS . 08 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 12 

“  44  tubs . 13 

4  4  44  3,  5  and  10  Jb.  cans..  .13 

Swift  &  Co. — 

Premium  brand,  tierces . 12 

Silver  Leaf  brand,  tierces . u 

Jewel,  compound,  tierces . °8 

Cotosuet,  tierces .  °9 


DRESSED  MEATS. 

City  Dressed  Beef —  Per  lb. 

Choice,  native . 08  -■ 10 

Common . 06  -.08 
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Oakdale 

Pretzels 

Are  What  You 
Want 

<JfKiln  dried,  steam  pro¬ 
cess,  plenty  of  salt,  and 
more  to  the  pound  than 
any  other  kind. 

<|  Many  a  customer  will 
walk  out  of  his  way  to 
patronize  you  if  you 
have  genuine 

Oakdale 
Steam  Pretzels 

<Jf  Write  for  samples  and 
prices  % 

. 

Oakdale  Baking  Co. 

Oakdale  Building 

10th  ®  Susquehanna  Ave. 

Philadelphia,  Pa. 


■  IK 


This  Is  Not  Only  a  Handsome  Or¬ 
nament,  Ent  It  Is  as  Useful 
as  It  Is  Handsome 


This  fixture  embodies  an  entirely  new  idea 
|  >n  the  matter  of  hinge.  Instead  of  covers 
i  turning  over  back  you  simply  lift  by  the  bail 
and  swing  lo  the  right  when  you  have  the  jar 
l  exposed  for  use.  The  New  Idea  has  four  3- 
gallon  jars  made  of  the  best  lead  flint  glass, 
j  Composition  covers  not  affected  by  salt  or 
1  acids ;  will  not  warp.  All  trimmings  are 
I  nickel-plated.  The  woodwork  is  either  solid 
1  oak  or  solid  cherry,  three-coat  finish,  no  imi¬ 
tation.  This~fixture  is  like  the  others,  abso¬ 
lutely  fly  and  dust  proof. 

.  You  can  double  your  pickle  sales  by  display¬ 
ing  them  in  this  inviting  way. 

Jhe  Welles  &  Davis  Mfg.  Co.,  Wyalusing,  Pa. 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  BSTABI.ISHMRNT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  R  R  S  OR  HONBY-OURK  BRAND 


Beef,  Beef  Tongues,  ww  A  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JT1  A  ivi  W  LARD  a  Specialty 

BOILED  HAMS  AIND  BEEP  TOINOUES 
XXX  AND  SUPERIOR  MINCE  MEAT 
U.  8.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


FIRST  PREMIUM 

AWARDED  er 

Ceatfnrial  International  Exposition 


A°.ilO  Tasker 

Philadelphia 


Dear  Sirs: 

When  the  storm  broke  upon  the  heads 
of  unscrupulous  manufacturers  we  rested 
secure  in  the  knowledge  that  our 
CELEBRATED  MINCE  MEAT  was  outside  the 
storm  centre.  The  wrath  of  the  Pure 
Food  officials  had  no  terrors  for  us. 

We  want  to  make  it  very  emphatic 
that  we  use  no  benzoate  of  soda  or  any 
other  chemical  preservative  forbidden 
by  law  in  the  manufacture  of  our  Mince 
Meat.  You  can  keep  on  selling  it  with¬ 
out  the  slightest  fear  of  complica¬ 
tions  . 

ATMORE  &  SON. 


We  take  First  Pick 
and  Make 

PREMIUM  HAMS 

That’s  why  you  and  your 
customers  can  rely  on 
SWIFT’S  PREMIUM  HAMS 
being  good  all  the  time. 

Grocers  who  have  trouble 
over  the  “  ham  question  ”  are 
Selling  hams  of  questionable 
quality.  There’s  no  question 
about  SWIFT’S  PREMIUM 
HAMS ;  their  tender  meat, 
fine  grain  and  delicious  flavor 
never  fail  to  please  and  bring 
trade  back  for  more. 

Swift  &  Company,  U.  S.  A. 


They 

Must 

Keep 

Expert 


It  is  a  provable  fact  that  a  majority 
of  cooking  experts  use  Nicelle  Olive 
Oil  in  all  their  demonstrations. 

Why?  Because  they  must  use 
the  very  best  oil  obtainable  in  order 
to  insure  results.  Otherwise  they 
would  soon  cease  to  be  known  as 
experts. 

Nicelle  Olive  Oil  is  bottled  in 
France,  where  produced.  It  is  the 
first  pressing  of  the  finest  oil  olive 
grown.  You  will  be  proud  to  sell  it. 


Nicelle  Olive  Oil  Co. 

105-109  HUDSON  STREET,  NEW  YORK 
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Western  Dressed  Beef— 

Choice,  native  cattle . °° 

Common  to  fair . ot> 

City  Dressed  Veal — 

Prime . 

Good  to  choice., 


.08 


Dressed  Hogs — 

U*  . OqVa-.IO 

. 

. og3/£~.  10 

. 09  24-.  10 

Dressed  Sheep  and  Lambs — 

.  -.10 

if  “  mils  . 

.  -08^ 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 7° 

Cow  Tongues . 5° 

Calf  Heads,  scalded  . -5° 

Sweetbreads,  veal . Per  Pair 

“  beef . per  doz. 

Calf  Livers .  per  lb.  .20 

Beef  Kidneys . Per  doz. 

Beef  Livers . • 

Ox  Tails . per  doz.  .50 

Hearts,  beef . per  lb.  .03 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 10 

“  “  western . 


-  .80 

-  *7° 

-  -75 
•  .go 
-1 .00 

-  -25 

-I  .OO 

-  .06 

-  -05 

- 

-  .20 

-  .  12 


.  10 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  ^er  * 

Western,  young  hens,  8  to  10  lbs . 22  .24 

“  young  toms,  15  to  17  lbs . 22  -.24 

Old  hens  and  toms .  22  “-24 

Common  to  good . .  “•  T° 

Broilers —  ,  „  , 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . -22  --2S 

Philadelphia,  fresh  killed,  354  to  4  lbs. 

to  pair . 22  ~’25 

Philadelphia,  fresh  killed,  3  to  3^  lbs. 

to  pair,  fancy . 22  ”*25 

Western,  4  to  4  JA  lbs-  to  Pair>  fancy . 17  19 

“  3  to  3%  lbs.  to  pair,  fancy . 17  -.19 

“  fair  to  good . *4 

Fowls—  . 

Western,  fancy . I4H“*  i5tz 

Heavy  Roasters,  4  to  5  lbs . *7  ”*I9 

Fair  to  good . *5  "*I7 

Old  cocks . 10  ”,XI 

Western  capons,  fancy . 

u  small . 

Squabs—  Per  doz. 

Prime,  large,  fancy .  3.00-3.50 

Mixed, .  2.50-3.00 

Dark . . .  1  *5-1 -5° 


LIVE  POULTRY. 

Per  lb. 

spring  Chickens,  nearby,  ix/2  to  2  lbs . 13  -.14 

Large  Springers . 14 

Fowls . 11  “• 12 

Roosters .  ”-10 

Ducks . 12  -.14 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 


Small,  or  ioc.  size,  2  doz . 

.90 

“  1  doz . . 

if 

.90 

Large,  or  25c.  size,  1  doz . 

it 

1.80 

i-lb.  cans,  1  doz . 

4-  5° 

5-lb.  cans,  doz . 

10.00 

SAUER  KRAUT. 

Extra  quality,  50-gal.  tierces .  7.50 

“  15-gal.  kegs .  3.00 

Victory,  extra  fancy,  No.  3,  2  doz . per  doz.  -77/4 

Spring  Garden,  fancy,  No.  3,  2  doz....  “  .75 

Compass,  No.  3,  cans,  2  doz . 70 

Casks,  48  gals.,  long  cut,  new .  7-75 

Bbls.,  30  gals.,  long  cut,  new.* .  6.75 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  54  lb . 95 

Round  conical,  with  key,  No.  1,  1  doz .  2.35 

“  No.  2,  1  doz .  4.20 

“  **  No.  3,  %  doz .  6.30 

“  “  No.  4,  y2  doz .  8.15 

P.  P.  Sauce,  No.  1,  2  doz .  1.50 
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Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.00 

No.  1,  cans,  1  doz .  2.25 

No.  2,  cans,  1  doz . . .  .  4-°° 

No.  3,  cans,  J4  doz .  3-25 

No.  4,  cans,  *4  doz .  3-^5 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies—  Per  doz. 

No.  32,  jars . 97 % 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices .  88 

Schimmel’s,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 72/4 

“  No.  6,  tumblers . 49 

Preserves—  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 13% 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . °6/4 

“  4}4-lb.  toy  pails,  54  doz .  4- 10 

Fruit  Butters—  Per  doz. 

Apple,  No.  32,  jars . 98 

“  Southwark,  No.  3,  tins .  1.00 

**  No.  5,  toy  pails .  2.70 

"  30-lb.  pails . per  pail  1.08 

“  20  lb.  crocks .  . . per  lb.  .07 24 

**  Schimmel’s,  30-lb.  pails .  **  -06 

Prune,  30-lb.  pails  . .  “  -°lV\ 

Peach,  30  lb.  pails .  “  *07 

Jams — 

Schimmel’s,  pure,  jars,  2  doz..„ .  1.70 

Southwark,  assorted,  jars,  2  doz . 93 

Orange  Marmalade — 

Hartley’s,  imported .  1.80 

Schimmel's,  pure .  1-65 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers .  4- 00 

54-lb.  “  .  2.25 

Curtice  Bros.  Preserves — 

Cherries,  jars .  4-85 

Strawberries,  jars .  4- 60 

Raspberries,  jars .  4 •  bo 

Apricots,  peeled,  jars .  4-85 

Pineapple,  jars .  4  •  bo 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 


.  IOC. sz. 

25c.  sz. 

.85 

r-95 

•85 

1.95 

■85 

r-95 

.85 

r-95 

•85 

i-95 

.85 

1.95 

■85 

1.95 

■85 

1  -95 

.85 

1.95 

■85 

*•95 

•85 

1.95 

.85 

1.95 

.85 

*•95 

•85 

1.95 

.85 

*•95 

.85 

1.95 

•85 

*•95 

.85 

*•95 

.85 

.per  doz. 

.90 

1.90 

ts  assorted. 

•03 

.07 

..per  case 

.06 

Essence  Peppermint . 

Castor  Oil .  45 

Sweet  Oil . 4° 

Spirits  Nitre . 45 

Spirits  Camphor . 

Spirits  Painters’  Commercial...  .45 

Paregoric . 45 

Glycerine .  -45 

Syrup  Squills . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . 45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 45 

Machine  Oil . 45 

Laudanum,  10c.  size . per  doz. 

“  25c.  size . 

5  per  cent,  discount  in  gre 

Alum . 

Borax,  powdered,  bulk . per  lb. 

“  lump,  bulk .  ** 

**  20  Mule-Team,  pure,  24  1  lb. ..per  case 

"  “  “  48  54  lb..  “ 

“  “  “  96  54  lb..  “ 

Butter  Color,  W.  &  R . per  doz. 

Bull’s  Cough  Syrup .  “ 

Bluestone,  bulk . per  lb. 

Copperas .  “ 

Camphor,  gum,  i-oz.  blocks .  “ 

“  flakes,  250-lb.  bbls .  ** 

“  “  less  quantity .  “ 

“  Tar  Balls,  250-lb.  bbls .  “ 

“  “  less  quantity .  “ 

Castoria,  Fletcher’s . per  doz. 

“  Pitcher’s .  “ 

Carbonate  of  Ammonia . per  lb. 

Epsom  Salts . . . .  “ 

Glauber  Salts .  *  * 

Glue,  ordinary .  t€ 

“  white .  ** 

Gum  Arabic .  “ 

Haarlem  Oil . per  doz. 

Husband’s  Magnesia .  “ 

Jamaica  Ginger,  Hires*,  flasks .  " 

Licorice,  P.  &  S.,  5c.  stick,  imported,  tf 

“  M.  &  R.,  5-lb.  boxes . per  lb. 

“  r‘  lozenges,  5-lb.  boxes  “ 

“  4s,  6s,  8s,  12s,  16s,  5-lb.  boxes  “ 

“  root . .  “ 

Putty,  25-lb.  cans . per  100  lbs. 

“  50-lb.  cans .  “ 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz. 
“  “  ioc.  size ...  tf 

Paris  Green,  100-125-lb.  kegs . per  lb. 

“  /^db.  packages .  “ 

“  54 -lb.  packages .  “ 

t(  1 -lb.  packages .  " 

Rosin .  “ 

Roach  Powder,  Omega,  4-oz.  cans . 


I-87J4 

1.90 

.06 

.011/ 

.67 

•°aK 

•°3  Ya. 

•02  K 
■°3lA 
2.80 
.85 

.II 

■  °*K 
•01  'A 
.12 
.20 
•50 
•30 
2.85 
.90 
•36 
•23 
.27 
.24 

.  XX 

1.60 
1  ■  55 
•35 
•75 

•  2454 

•  29 

.28 

.27 

•°3’/2 

.80 


.  per  gross  9.00 


.80 

■06K 

■°6K 


Roachsault,  ioc.  size .  per  doz. 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb. 

“  granulated,  about  100-lb.  kegs  “ 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.55 

“  100-lb.  bags .  2.35 

“  less  quantity . per  lb.  .0354 

Venetian  Red .  “  .01 

Whiting .  <l  .02 
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Goff’s —  Per  doz. 

Cough  .Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3. 50 

Worm  Syrup,  15c.  size .  1.20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  ioc.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . 40 

No.  10 . 75 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine . 80 

Quinine  Capsules . 75 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbine .  18.00 

:i  Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans .  6.00 

“  large  cans .  16.00 

Young's  Kidney  and  Nerve  Powders .  2.00 

“  Fattening  and  Condition  Drops .  4.00 

“  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax .  “  .03 

Silver  Sand . per  bbl.  1 . 25 

Tar,  pints . per  doz.  .  75 

“  quarts .  **  1.00 

i(  gallons . each  .30 

“  >4  bbls .  “  3*50 

lt  bbls .  **  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2.00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, ioc.  size  .  75 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  ioc.  size . 90 

25c.  size .  2.00 

35  c.  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 

Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .85 
15c.  size  1.75 
25c.  size  2.00 

Sauer's  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 45 

No.  2,  Vanilla  and  Rose . 90 

No.  2,  Lemon  and  assorted . 85 

No.  4,  “  0  .  2.00 

No.  4,  Vanilla .  2.25 

Assorted  cases.  Nos.  1  and  2 . .  10.80 

“  Nos.  1,  2  and  4 .  11.80 

Bulk.  pts.  qts.  54  gals.  gals. 

XXX  Vanilla .  1.50  3.00  6.00  12.00 

XX  Vanilla .  1.25  2.50  5.00  10.00 

X  Vanilla .  1.00  2.00  4.00  8.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00  1.60  3.00  6.00 

Peach,  Rose,  Apricot, 

Violet .  1.50  2.75  5.50  10.00 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25  2.25  4.00  7.50 

Tea .  7- 00 

Kitchen  Queen —  Per  doz. 

Extract  Vanilla,  No.  25 .  2.00 

“  No.  2X . 80 

“  No.  X . 45 

Extract  Lemon,  No.  25 . 1.75 

No.  2X . 80 

“  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla .  1.75 

“  Lemon .  175 

Select  Vanilla . 85 

**  Lemon  . 85 

“  assorted . 85 

“  small  size . 45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair's  Liquid  Rennet .  1  •  10 

“  Rennet  Tablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  i*5° 

Hanson’s  Junket  Tablets,  3  doz . 7 3 

Union  Tablets,  3  doz . 45 


CIDER. 

Corson’s —  Per 

Barrels . *4 

U  barrels . *6 

Kegs  .  19 

Bottled  Cider—  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  qts .  3.50 

"  “  2  doz.  pts .  4  00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  “  2  doz.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  “  2  doz.  pts .  4.25 
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CHEWING  GUM. 


Adams’,  counter  jars,  ioo  5c.  packages .  2 

tl  boxes,  20  packages . . . 

Gee  Whizz,  72  packs . 

Fleer’s  Chiclets,  3  lbs.,  bulk . * .  1 

Spearmint,  20  packs,  100  pieces . 


RICE. 


Extra  Fancy  Head,  XXXX,  100-lb.  bags.. 

Fancy  Head,  100-lb.  bags . 

Extra  choice,  100-lb.  bags . . 

Choice,  100-lb.  bags . 

Prime,  100-lb.  bags . 

Japan,  fancy,  100-lb.  bags . 

“  choice,  100-lb.  bags .  .  . 

Java,  fancy,  polished,  100-lb.  bags . 

B.  Fischer  &  Co. — 


Pe 


l'  ;  THE  FI1E5T  GRADE  PRODUCED 

Packeo  Exciiwivuy  By 

1 

cAteelaafo 

LarfcdU  Cislrllwreri  of  Potkel  Rice  in 
'  the  Unifcd  Slalea 


V 


Fischer's  Choicest  Head,  i-lb.  bags . 

Queen  Quality,  ex.  fancy  head,  i-lb.  bags . 

*•  **  3-lb.  “ 

“  "  5-lb.  “ 

Coronet,  choice  head,  1  lb.  bags . 

“  **  3-lb.  bags . 

Imperial,  choice,  Dom.  Japan,  i-lb.  bags . 

“  “  “  3-lb.  “ 

“  “  “  5-lb.  “ 

Extra  fancy  head,  XXXX,  100-lb.  bags . 

Fancy  head,  100-lb.  bags . 

Choice  head,  100  lb.  bags . 

Fancy  Java  head,  100-lb.  bags . 

Fxtra  fancy,  Patna,  100-lb.  bags . 

Siam,  Patna  style,  100-lb.  bags . 

Choice  broken,  100-lb.  bags . 

Extra  fancy  Japans,  100-lb.  bags . 

New  crop  choice  Japans,  100-lb.  bags . 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  2 

“  60  5-lb.  bags .  4 

**  22  14-lb.  bags .  3 

“  30  10-lb.  bags .  3 

“  1 15  254-lb.  bags .  4 

Irish  Linen,  250-lb.  bags .  2 

“  56-lb.  bags . 

"  28-lb.  bags . 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb  bags,  in  bbls . per  bbl.  3 

Pretzel,  280-lb.  bbls .  2 

**  180-lb.  sacks .  1 

Cheese,  280-lb.  bbls . 2 

Packing,  70-lb.  cotton  bags . 

“  140-lb.  cotton  bags . 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2 

New  Ivory,  24  large  cartons  to  case .  1 

Agricultural,  200-lb.  burlaps . 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  2 

Less  than  5  bbls.  the  list  net;  5  to  9  bbls.,  5  per 
discount;  10  bbls.  or  more,  754  per  cent,  discount 
be  allowed. 


SALAD  DRESSING. 

Per 

Campbell’s,  small,  patent  cap,  2  doz . 

Durkee’s,  large,  1  doz .  4 

“  small,  2  doz . 2 

Schimmel’s,  small,  2  doz . 

My  Wife’s,  large,  1  doz .  2 

“  small,  2  doz .  1 

Snider’s,  pts.,  1  doz .  2 


SAL  SODA. 

Bbls.,  375  lbs . per  ioo 

Kegs,  170  lbs . per  ioo 

|  60-lb.  boxes,  bulk  or  granulated . 
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Snow  jSoy 

WASHINtJaf^ 

^fggaPOWDER 

1  OUfWUi.N.r 

The  Old  Brands  Lag  Behind 

The  leading  soap  powder  to-day  is  unquestionably  Snow  Boy.  Don’t  take  our  word  for 
this — ask  anybody  who  keeps  posted  on  conditions. 

Time  was  when  other  brands  beat  Snow  Boy,  but  that  time  is  past.  Snow  Boy  Wash¬ 
ing  Powder  is  now  ahead  because  it  never  hurts  anybody’s  hands,  and  always  does  its  work. 

It’s  a  perfect  cleanser,  and  never  disappoints.  Other  soap  powders  will  clean  well  enough, 
but  they  also  clean  off  the  skin  from  the  user’s  hands. 

The  premiums  help,  too. 

Good  Goods  an'I  Good  Profits 

LAUTZ  BROS.  &  CO.  =  Buffalo,  IN.  V. 

“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.  ” 


TEA,  COFFEE  and  SPICE 
CANISTERS,  BINS  and  CABINETS 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 

We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 


TROEMNER’S  SCALES  and  the 
Star”  Coffee  Mills,  Electric  Coffee  Mills 

WRITE  FOR  CATALOQUE 

MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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SAUCES. 

Lea  &  Perrins' —  ^er  ^oz- 

Worestershire,  large .  7-  5° 

“  middle .  4-5° 

**  small .  2.50 

Snider’s — 

Chili,  No.  16,  1  doz . 2-35 

“  No.  8,  2  doz .  1  •  35 

Oyster  Cocktail,  No.  16,  2  doz .  2.35 

“  No.  8,  2  doz .  1.40 

Worcester,  Campbell’s,  No.  8,  2  doz . 87 

North  of  England,  No.  8,  2  duz . 82J4 

Chef,  2  doz . . 


SEEDS. 

Per  lb. 

Canary  . . °4 

l<  bush.  60-lb .  2.25 

Caraway  . 12 

Celery . °9 

Coriander,  bleached . . . °5 

Flax . . °5 

Hemp . °4  l/i 

“  bush  40  lb .  1  -6o 

Mustard,  Brown . . . °6 lA 

Mustard,  Yellow. . °6 

Rape . °5J4 

“  bush .  2.50 

Poppy,  per  lb . 10 

Sunflower,  per  lb . °4/4 


SODA. 

Bi-Carb. .  112  lbs.,  kegs . keg 

Bi-Carb.,  bulk,  less  quantity . per  lb. 

Babbitt’s  Soda,  #-lb.  pkgs.,  25  lbs . 

Arm  &  Hammer  bd.,  */s,  36  lbs . 

“  **  “  lbs.,  36  lbs .  “ 

“  “  “  Va,  l/t,  36  lbs .  " 

Saleratus,  Babbitt's  bd.,  %s,  25-tb.  bxs. 


1  •  75 
.02% 
oS'/a 
■055A 
•04% 

.05^ 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  1  doz  .  1.50 

Hires'  Root  Beer,  Carbonated,  2  doz . $7)4 

Hires'  Ginger  Ale,  Carbonated,  2  doz . 87^ 

Welch's  Grape  Juice,  case  quarts,  1  doz .  4.50 

“  “  pints,  2  doz .  4.75 

(t  “  “  *4-pints,  3  doz .  4.25 

**  “  “  3-ounce,  8  doz .  6.00 

“  “  “  j4-gallons,i  doz....  8.00 

“  “  “  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co.—  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2 . 10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  jjints,  2  doz .  2. 10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2. 10 

Lemon  Soda,  extra  quality,  2  doz .  2. 10 

Root  Beer,  extra  quality,  pints,  2  doz .  2. 10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  gross . ...  .t.  2.50 

Bon  Ami,  10-cent  size . gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

“  “  “  3  doz . per  doz.  1.45 

“  il  small . per  gro-s  7.00 

**  *'  “  per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 


SOAP— Laundry.  Less 

than 
Bars.  5  bxs. 

Acme . 100  3.25 

Acorn . 120  2.45 

Ark . 100  1 . 75 

American .  72  2.80 

Bee . 100  3.90 

Best,  Babbitt .  100  3.45 

Babbitt's  New  York  City .  60  3. 52% 

Big  Master .  70  2.80 

Brown .  60  2.40 

Borax,  Dreydoppel .  40  2.60 

“  Pearl,  Young  &  Co .  40  2.80 

“  Day  &  Frick,  Novelty .  40  2.80 

“  Handsome .  60  2.60 

“  Eavenson,  large . 100  4.75 

“  "  small . 100  3.75 

“  Kirkman's . 100  3.75 

“  Red  Seal . 100  3.80 

“  Swift's . 100  4.00 

“  Climax . 100  2.10 

Circus . . .  3.25 

Cotton  Oil,  White . 100  5.80 

Coal  Oil  Johnny . 100  3.57% 

Cygnet . 100  4.00 

Dobbins'  Electric . 100  4.25 

Dewey .  100  2.15 

Fairy .  100  4.00 

Fels-Naptha . 100  4.00 

Five  case  lots  freight  prepaid . 100  3.95 

Good  Morning . 100  3.85 

Glycerine  Tar . 100  3.75 

Gloss.., . .  100  3.25 
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Grand  Pa’s,  large .  50 

“  100 

Ivory . 100 

“  small . 100 

Lenox . 100 

Life  Buoy .  50 

**  100 

Lautz's  Naptha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

“  5  cent  size .  100 

“  toilet  size . 100 

Master . 100 

Mayer’s . 100 

"  50 

Miller’s  Naptha . 100 

Naptha,  Swift's . 100 

“  P.&G . 100 

Octagon . 100 

Old  Mill . 100 

Ozone . 100 

Oleine,  Conway's . 60 

Golden .  60 

Eavenson’s .  60 

Kirk’s .  60 

Philadelphia,  60  blocks . 

“  72  “  . 

Pennsylvania .  60 

Procter  &  Gamble .  60 

Young’s  Best .  60 

Pride,  Swift’s .  100 

Polo . 120 

Quaker  City,  boxes . 100 

“  tubs . 150 

Sunlight,  oval . 100 

“  twin  bars . 100 

Santa  Claus . 100 

Saratoga . 120 

Star . 100 

Sunny  Monday . 100 

White  Cloud . 100 

Wool  Soap,  large . 100 

small . 100 


3-*5 
3.80 
7.00 
4.00 
3.00 
1  95 
3-90 

3.80 
3. °o 

5.80 
4.00 
4.00 
3-25 

3.80 
1.90 
3-75 
3-75 
3.85 
3-9° 
3-30 
3-75 
2.50 
2-55 
2-35 
2.0  7% 


2.60 

2.60 

1.60 


3.00 

2.80 


3-75 

2- 45 
2.90 
4.60 

3- 85 
3-95 
3. 10 
2-45 


Toilet  Soaps. 

Buttermilk  Cosmo . gross 

“  “  doz. 

Swift’s . gross 

Castile,  imported,  Conti . lb. 

“  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis .  “ 

“  doz. 

Hearts  and  Flowers . gross 

Maxine  Elliott .  “ 

Oatmeal,  3  cakes  in  box .  “ 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  i/rib.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  gross . gross 

“  Swift’s .  “ 

“  Armour’s .  " 


6.60 

.60 

4-o5 

•l3lA 

.70 

4-4° 

4-5° 

•45 

10.25 

8.10 

3-25 


.09 

.40 

1*75 

3- 25 

4- 05 
3-5° 


Scouring  Soap. 

Day  &  Frick's  Flint,  36  bars .  1 .24 

Young’s,  48  bars .  1.80 

Brooks' Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  2.25 

“  Hand,  36  bars .  2.25 

Wrigley's,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  2.35 


Soap  Powder. 

Per  case 

Pearline,  36  packages . .  2.70 

**  72  “  .  2.70 

“  100  “  .  2.65 

Soapine,  No.  7,  100  packs .  2.37^ 

“  No.  12,  100  “  .  3-9° 

“  No.  17,  36  “  .  2.42^ 

Babbitt’s  1776  Powder,  100  6-oz .  2.25 

Finola,  100  packages .  3-25 

Gold  Dust,  Fairbank’s,  100  12-oz.  packages....  4.00 

244-lb.  “  _  4-50 

Naptha  Borax,  100  packages,  large .  4  -75 

100  5-cent  packages .  3*75 

Kirkoline,  white,  24  large  packs .  3.55 

“  “  100  12-oz.  packages .  3-35 

Young's  Pearl  Borax,  60  1  -lb  packages .  3-55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

50  2s .  4.00 

“  100  is .  4  00 

Nine  O’clock  Tea,  100  packages .  3. 15 

I- V  Washing  Tablets,  3  doz . per  doz.  .  43 

Swift’s  Washing  Powder,  100  is .  3.85 

“  “  244s .  3.85 

Penny  wash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine,  100  packages .  3-75 

Old  Dutch  Cleanser,  48  packages .  3.25 

SPECIALTIES. 

Anker's  Bouillon  Capsules .  3.00 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz.  .45 

Dime  size,  2  and  4  doz .  “  .85 

^-lb.  net,  tins,  2  and  4  doz .  “  1.00 

J4-lb.  net,  tins,  2  doz .  “  lmgQ 

i-lb.  net,  tins,  1  doz .  “  3.70 

6  lb.  cans,  full  weight . per  lb.  .23 

10  lb.  cans,  full  weight .  >22 

Coleman's  Mustard,  D.  S.  F. — 

i-lb.  tins . per  doz.  5.40 

/4-lb.  “  .  "  2.70 

^-ib.  “ .  “  i.;5 

/a-lb.  "  .  “  .90 

18-  b.  kegs . . 
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Pepper — 

Bbls. 

Boxes. 

Black,  High  Grade . 

.15 

Black.  Low  Grade . 

.  1 1 

White,  High  Grade . 

.28 

White,  Low  Grade . 

.17 

Red,  High  Grade . . 

.  21 

Red,  Low  Grade . 

.  16 

Cinnamon — 

High  Grade . 

•23 

Low  Grade . . 

. 13 

.  14 

Cloves — 

High  Grade . 

•23 

Low  Grade . 

. 17 

.18 

Allspice — 

High  Grade . 

. n  V2 

•  12  lA 

Ginger — 

High  Grade . 

. 25K 

■  26  A 

Low  Grade . 

■  1.3 

Mace — 

High  Grade . 

•75 

Nutmegs — 

High  Grade . 

•30 

Mustard — 

Yellow,  High  Grade . . 

. 19 

.  20 

Yellow,  Low  Grade . . 

Brown,  High  Grade . 

McCormick  &  Co. — 

. J4 

•  J5 

•  15 

p 

Cans. 

•17 

•13 

•30 

.19 

.23 

.18 


•25 

.  16 


.25 
.  20 


.28% 

•  is 


•  77 


■  32 


•  17 

>7 


Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . ]/q- lb.  cartons 

k(-lb.  cartons 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice, J^-lb.  cartons 
l/£-\b.  cartons 

Bee  Brand,  in  canisters,  above  assortment, 

No.  45  size 
No.  90  size 


Mustard — Prepared. 

Campbell’s,  jar,  2  doz . . . 

Gulden’s,  No.  6,  with  spoon,  2  doz . J . 

“  “  20,  <l  “  . 

Beer  Mug,  fancy,  large  size,  2  doz . 

Lemonade  Glass,  tall,  2  doz . . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . 

Milk  Jar,  glass  top,  2  doz . 

Water  Tumblers,  glass,  No.  10,  4  doz . 


Per  doz. 

87^ 

95 


90 

85 

42 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 07% 

Allspice . 06 

Cloves . 13 

Mace . 48 

Nutmegs,  large . 16 

“  medium . 12*4 

Cinnamon  Bark,  Canton . 12 

“  Java  Thin  Quills,  5-lb.  rolls..  .30 

l<  Saigon . . . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


CORN  STARCH. 

Davis,  48  5-cent  packages . .per  case  1 . 80 

“  36  10-cent  “  .  “  2.70 

Duryea's,  40-lb.,  i-lb.  packages . 07^ 

“  20-lb.,  . 0714 

Niagara,  40  lb.,  “  . 05 

Cream,  48-lb.,  “  .  3.45 

Kingsford’s,  40  lb.,  “  . 07^ 

“  20-lb.,  “  . 07^ 

Rex,  40  lb.,  1  lb.  packages . 04 


LAUNDRY  STARCH. 


Argo,  Gloss,  24  5-cent  packages . 

Gilbert’s  Laundry,  40-lb  boxes . 

“  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs. 

c<  Linen  Gloss,  3-lb.  cartons . 

Kingsford's,  Pure,  3  lb.  cartons . 

“  Pure  Gloss,  40  i-lb.  packages . 

"  Silver  Gloss,  12  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

**  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs. 

Niagara,  laundry,  50  lb.  bulk . 

“  i-lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs . 

lt  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starch  Polish,  20  cakes . per  box 

Rex  Gloss,  50  lb.  bulk . 


.92 

.04 

.06 

•05 
.06% 
•  06  K 
■°75/s 

•°7  Vi 
.04/ 

.04 

.05 

•05 

.06 

4-30 


5.00 

2.50 


.08 
•50 
•°3  K 
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Electric  Paste,  J^-gross  boxes .  4.20 

Magic  Paste,  U -gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .87^ 

"  . per  gross  10.25 

“  small  size . per  doz.  .70 

Climax  Enamel,  i^-gross . per  gross  9.40 

Black  Jack,  ^-gross .  “  7.00 

Rising  Sun .  “  5.75 

Sun  Paste,  5-cent  size .  “  4-50 

“  10-cent  size .  “  7.20 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  %  gross .  1.25I 

Per  box  of  gross .  2.50 

14  dozen  to  gross .  5.00 

10-cent  size;  No.  10,  per  box  of  ^-gross .  2.251 

Per  box  of  ^4-gross .  4.50 

Per  gross .  9.00 

F.  F.  Dailey  Co. — 

2-in-i,  smaller  size . per  doz.  .75 

2  in-i,  large  size . .  1 *  1.75 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  ^-gjoss .  4.00 

“  “  large,  “  .  7.00 

Liquid,  large,  “  .  6.65 

(t  “  small,  u  . . .  4.90 


SUNDRIES. 

Bird  Food — 

Crystal,  40  packs,  round . per  pkge.  .04) 

Excelsior,  24  packs .  “  .05J 

McAllister,  36  packs .  “  .05-/ 

Rosensteins,  i-lb.  pkgs.,  2  doz . per  lb.  .05' 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz.  ..per  doz.  .35 

Red,  quarts,  3  doz .  “  .70 

Silver,  pints,  3  doz .  “  .35 

“  quarts,  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

“  Perfection,  2  doz . per  doz.  .42* 

Royal  Glue,  1  doz .  “  .80 

Paist's  Glue,  1  doz .  “  .40 

Carpet  Tacks,  Wooden  Keg,  ^-gross  case, 

assorted,  6,  8.  10 s . ..per  case  .90 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz.  .06 

6-oz .  ‘‘  .06) 

8-oz, .  “  .07* 

io-oz .  “  .08J 

12-oz .  “  -.09) 

Matting  Tacks — 

No.  10,  steel . per  doz.  .10 

No. 11,  “  .  t(  .i") 

No.  12,  “  .  **  .13 

G.  B.  Weiss  &  Son — 

Sole  leather.  No.  1 . 25 

“  No.  2 . 23 

“  No.  3 . 21 

Cut  Sole  Leather,  cut  into  taps,  6  ins.  high...  1.50 

s'A  “  -  1.48 

“  “  "  5  “  -  142 

“  “  “  45^  “  ...  1.25 

“  “  “  4  “  ...  1.18 

“  “  “  3'A  “  ...  1.05 

“  “  “  3  *“  -  -9° 

Fly  Ribbon . per  gross  4.80 

Ely  Paper,  Tanglefoot . per  case 

“  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

“  4i  10  cartons .  “  2.35 

Wax,  White  and  Yellow . per  lb.  .30 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb. 

“  “  Clotheslines,  50-ft.  hanki>...doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  '* 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  ** 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  “ 
Fine  Hemp  Twine,  8  balls  to  lb.  in  5-lb. 

bunches .  “ 

Coarse  Hemp  Twine>  8  balls  to  lb.,  in 

5-lb.  bunches . per  lb. 

Best  Jute  Rope.  16  yds.  to  lb .  “ 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

“  108  ft.  to  hank .  “ 


.oS) 

C 

.20 


.20 


■or 


.07 

.60 


I.70 


SYRUP  AND  MOLASSES. 

N.  O.  Molasses. 

Extra  Fancy,  No.  668 .  ,  -42 

{i  No.  707 . 42 

Fancy.  No.  670 .  .39?* 

Strictly  Choice,  No.  675 . 

Choice,  No.  664 . 32 

Good,  No.  679 . 22 

Cane  Juice,  No.  683 . 45 

BlackStrap .  -*11 

B.  H.  F.,  Horse  Food  Molasses . *2 


Refined  N.  O.  Compound. 

Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 35 

Gold  Mine,  in  bbls . 3° 

Fancy,  No.  104 . 32 

Fancy,  No.  105 .  -2° 

Prime, JNo.  102 . .  »4..t 
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FLORIST’S  REFRIGERATOR 


RIDGWAY  REFRIGERATOR  CO 


E.  B.  ATKINS,  Hanager 

3519  N.  Lawrence  St.  North  Penn  Junction  5th  and  Tioga  Sts. 
PHILADELPHIA 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  can  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  'Bin  Co. 

IS  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 


“Show  All-Sell  All” 


INo.  192 


MILL, 


HENRY  TROEMNER’S 

Electric  Coflee  Mills 

ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


ESTABLISHED  1840 


Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UR  EQUALED 


WRITE  FOR  PRICE  LIST 


HENRY  TROEMNER 


PHILADELPHIA,  PL  U.  S.  A, 


.  ,  I.., 

No.  911  ARCH  STREET 


INo.  192  MILL 


INo.  19  MILL 
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Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  714,  new  crop . 42 

West  India,  choice,  No.  645 . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Kico,  No.  668 . x5 

Glucose. 

Three  A,  for  confectionery .  3* 00 

Five  A,  for  confectionery .  3* 10 


HONEY. 

Domestic,  barrels . per  gal.  .  69 

Selser’s,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz .  “  !-35 

Schimmel's,  to-oz.  bottles,  2  doz.  in  case .  1.4S 

"  6-oz.  "  “  “  . .  -95 

White  Clover,  tumblers,  2  doz . 90 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club.  Mason’s  Quart  Jars—  Per  doz. 

4  doz.  in  barrel . 92/4 

1  doz.  in  case . 95 

Lyle’s  Imported,  No.  2  cans,  2  doz .  1.82J4 

Globe,  No.  2%  tins,  2  doz .  1  -  x5 

Globe,  No.  5  tins,  1  doz .  2-3° 

Banner,  in  jars,  compound .  i-°5 

White  Clover,  in  jars,  compound .  1.00 

Purina  Pancake  Syrup,  36  pts .  2.25 

“  “  24  qts .  4-°o 

“  “  1 2 gals .  7.00 

“  “  6  gals .  12.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz .  “  2.30 

Karo,  50-cent  size,  doz .  “  2.30 

f* 

MAPLE  SYRUP. 

Towle’s  Log  Cabin  “Camp”  Syrup —  Per  doz. 

Gal.  cans,  6  in  case .  13  -5° 

J^-gal.  cans,  12  in  case .  .  7.25 

Qt.  cans,  24  in  case .  4-I2}4 

Pt.  cans,  24  in  case .  2.50 

Qt.  bottles,  12  in  case .  4.50 

Pt.  bottles,  24  in  case .  2.75 

Jacket  cans . per  gal.  1.00 
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Golden  Tree .  2-25 

“  medium .  .  *-45 

“  small  . 92/'z 

Vermont,  gal.  tins . per  gal.  1.25 

tf  *4-gal.  tins .  7-75 

Hazen’s,  qt.  bottles .  4- 00 

“  pt.  bottles .  2  -4° 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

Little  Gem,  parlor,  2  string .  2.40 

N  U,  No.  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.75 

Parlor,  No.  3,  2  tie .  1-85 

Toy . . 

Whisks,  2  sewed . 9° 

Stable,  rattan  centre,  2  tie .  3-5° 

“  "  3  tie .  4-0° 

Factory  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

118,  “  single,  protector .  3.00 

57,  Peerless,  double .  3-®5 

no,  “  single,  spring  protector .  3.30 

■  80,  Seal  Globe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector .  3.00 

175,  Glass .  3-3° 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board .  r-35 

142,  Celery  City .  2.75. 

Buckets. 

Per  doz 

O.  G.,  2  electric  hoops .  i  •  75 

“  3  electric  hoops .  1-90 

Clear,  2  hoops .  1-65 

“  3  hoops .  i*75 

Electric  Cedar,  2  hoops .  2.40 

“  3  hoops .  2.60 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  1-85 

“  14  qt .  2.00 


Perfect  for 


HOT or  COLD 


Starching 


Sell  Argo  Gloss  Starch  to  your  customers  in¬ 
stead  of  bulk  starch.  It  is  a  clean,  uniform 
product  of  high  quality,  coming  to  you  in  con¬ 
venient  packages  all  ready  to  pass  over  the 
counter.  Saves  time  and  waste,  ai.d  use  of 
bag  and  string — and  shows  as  much  profit  as 
bulk.  Makes  a  more  satisfied  customer. 


Aft  Instantaneous  Success 


Popular  in  Price — Widely  Advertised 

CORN  PRODUCTS  MANUFACTURING  CO., 


Chicago,  Illinois 
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Butter  Dishes. 

No.  Per  M 

Solid  oval . 90 

“  z-25 

3.  “  I,5° 

5,  “  2.00 

Wire  ends . 90 

“  . .'...  1.20 

3,  “  *-4° 

5,  “  1.80 

Picnic  Plates,  8  in .  2.10 

“  9  in .  2.35 

Crates  contain  250  each. 

Clothes  Pins. 

Per  box. 

5  gross . 44 

Egg  Crates. 

Perfection .  1.00 

“  10  sets  fillers . 2.35 

Standard,  12  sets  fillers .  1.50 

Star  Egg  Carriers,  2  doz . per  doz.  2.05" 

“  Trays,  1  M . per  M  2.75 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

22,  White  corner . 7° 

23,  Medium  size .  80 

27,  Large  .  1.00 

13,  Marble,  medium  size . 90 

oo,  White . 45 

Handy  House . 42 

Stove  Brushes. 

No.  Per  doz. 

3,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1 . 75 

1,  Grey  fibre,  strap  handle .  1.20 

*;  “  “  .  .  1*65 

6,  Extra  quality,  all  hair .  2.75 

Shoe  Brushes. 

No.  Per  doz 

o,  Mexidan  Fibre . 90 

1,  “  large .  1.30 

4,  Bristle  outside .  1*65 

5,  All  bristle .  I*75 

16X,  All  bristle,  extra  value .  2.15 

18,  All  bristle,  spotted  white .  2.80 
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Whitewash  Brushes. 


6  in.,  White  tampico . 

7  in.,  “  . 

8  in.,  “  . 

5  in.,  Family,  extra  heavy.. 

6  in.,  ”  “ 

7  !»•,  ::  :: 


Per 


.48 

-55 

.80 


•93 
.  10 


5  >0 

6  in 

7  in 

8  in, 

5  in 

6  in. 


.  z-25 

.,  A.,  hair  bristle .  1.40 


,  Ideal,  all  bristle,  3  row .  1 

“  “  3  row .  2 


6; 
.0 : 
■35 
•9° 
25 


Dust  Brushes. 

No.  Per  d 

7X,  Fibre,  wire  drawn . 9c 

21,  All  hair,  wire  drawn .  2.2 

28,  White,  wire  drawn .  2.9c 

1,  7  in..  All  hair,  flat  end .  2.03 

22,  7  in.,  Mixed,  round  end .  2.1c 

iiX,  7  in.,  All  hair,  round  end....- .  2.25 


TOBACCOS— Plug. 


Battle  Ax . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar . 

Newsboy . 

Old  Honesty . 

Piper  Heidsick... 

Spear  Head . 

Standard  Navy.. 

Toddy . 

Vinco . 

Town  Talk  ...... 


Per 

•3 


SMOKING  TOBACCO. 


Per 


Briar  Pipe . 3! 

Duke’s  Mixture . 3( 

Greenback . 

Green  Turtle . . . 

G.  &  A.  Navy,  3 1/2  oz . 

Honest . 

Polar  Bear . 

Ripple . 

Sensation . 

Wild  Rose . 


•3' 


YEAST  CAKES. 


Compressed  . per  doz. 

Magic,  1 %  doz.  packages . per  box 

Yeast  Foam,  il/2  doz .  “ 


Do  You  Want  to  Make  $300 
*  More  Every  Year? 


It  is  a  mighty  nice  thing  to  be  able  to  increase 
your  profits  by  such  a  tidy  sum  as  $3°°  a  year  on 
an  investment  of  less  than  $20,  but  that  is  what 
you  can  do  if  you  will  put  in  an  Acme  Pea¬ 
nut  Itoaster  (equipped  for  kerosene,  gas  or 
gasoline),  the  simplest  and  cheapest  automatic 
roaster  made.  Anybody  can  operate  it.  There  is 
nothing  to  get  out  of  order  and  little  or  no  expense 
in  running  it. 

Give  your  customers  a  chance  to  buy  freshly 
roasted  peanuts  and  you  will  make  from  $1  to  $3 


a  day.  We  would  like  to  tell  you  more  about  it. 


ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


We’ll  Never  Do  It 


<|  We  note  from  last  week’s  “Grocery  World  and  Gen¬ 
eral  Merchant”  that  some  Norwegian  sardine  packers 
are  thinking  of  using  cottonseed  oil  instead  of  olive. 
They  can  do  whatever  they  like,  but  we  will  never 
pack  our  Vita  Sardines  in  anything  but  the  very 
purest  olive  oil. 

<Jf  Good  olive  oil  is  half  of  any  sardine  even  for  the 
delicious  little  silver-skinned  fish  we  pack  under  the 
Vita  brand. 


F.  H.  PHILLIPS  &  GO.,  444-446  Greenwich  SI.,  NEW  YORK 
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New  Manufacturers’  Association  Has 
Interesting  Plans 

Guarding  Itself  Against  Jobbers’  Arbitrary  Demands.  Will 
Revise,  if  Possible,  Jobbers’  Profits  on  Specialties.  Private 
Brands  and  Limited  Retail  Prices  to  be  Given  Particular 
Attention.  Information  Gained  from  Interview  with  Officer 
of  New  Association. 


A  “Grocery  World  and  Gen¬ 
eral  Merchant”  representative 
had  an  interesting  and  fruit¬ 
ful  conversation  during  the 
week  with  an  officer  of  the 
new  Specialty  Manufacturers’ 
Association,  recently  organized  in 
New  York  City.  The  information 
elicited  is  sufficient  warrant  for 
the  suggestion  that  before  the 
manufacturers  are  through  cer¬ 
tain  jobbers  may  regret  their  sel¬ 
fish-efforts  to  incite  the  specialty 
manufacturers  against  the  large 
retailer  and  the  retailers’  associ¬ 
ations. 

It  can  be  stated  as  a  fact  that 
the  factor  which  more  than  any 
other  led  to  the  forming  of  this 
new  combination  among  the 
manufacturers  was  the  fact  that 
the  jobbers,  unorganized  and  or¬ 
ganized,  had  become  much  too 
lazy,  indifferent  and  arbitrary  in 
their  attitude  toward  the  manu¬ 
facturers  whose  goods  they  were 
handling.  The  attitude  of  many 
jobbers  of  late  toward  the  manu¬ 
facturers  of  specialties  has  been 
that  the  manufacturer  was  wholly 
dependent  on  the  jobber,  who  for 
that  reason  could  do  about  as  he 
pleased  with  the  manufacturer’s 
interests.  And  very  often  he 
could,  with  the  interests  of  one 
manufacturer,  but  not  so  with  the 
interests  of  a  hundred  manufac¬ 
turers  organized  in  a  strong  as¬ 
sociation. 

The  new  manufacturers’  asso¬ 
ciation  therefore  was  first  organ¬ 
ized  to  protect  its  members 
against  arbitrary  demands  by 
jobbers,  including  which  is  the 
jobbers’  demand  that  the  manu¬ 
facturers  shall  sell  no  large  retail¬ 
ers  or  retailers’  associations.  All 
such  demands  will  henceforth  be 
referred  to  a  special  committee  of 
the  Specialty  Manufacturers’  As¬ 
sociation  and  acted  upon  as  an  as¬ 
sociation.  This  will  make  it  very 
difficult  for  the  jobbers  to  boy¬ 
cott  the  goods  of  any  manufac¬ 
turer  who  decides  to  use  his  own 
judgment  as  to  whom  he  shall 
sell. 


The  new  association  will  also 
look  quite  closely  into  certain  of 
the  jobbers’  methods  concerning 
the  handling  of  its  members’ 
goods.  It  is  alleged  by  manufac¬ 
turers  of  specialties  that  the  in¬ 
difference  of  many  jobbers  to 
good  orders  obtained  by  manu¬ 
facturers’  salesmen  and  turned  in 
through  jobbers  has  cost  the 
manufacturers  thousands  of  dol¬ 
lars  every  year.  This  condition 
has  partly  been  cured,  by  the  As¬ 
sociation  of  Brokers’  and  Manu¬ 
facturers’  Representatives ;  the 
work  will  be  carried  on  by  the 
manufacturers  themselves 
through  their  own  association. 
In  the  same  way  the  elimination 
of  the  dishonest  salesman,  which 
has  also  been  partially  accom¬ 
plished  by  the  associated  brokers, 
will  be  worked  for. 

The  specialty  manufacturers 
seriously  object  to  the  profits 
which  the  jobbers  exact  on 
specialties.  Their  contention  is 
that  for  the  wholesale  grocers  to 
refuse  to  sell  specialties  except 
on  a  io  to  15  per  cent,  profit  is 
inequitable  when  the  bulk  of  their 
business  is  done  on  7  or  8  per 
cent.  The  position  which  -the 
manufacturers  will  take  is  that 
they  should  not  be  compelled  to 
pay  the  absent  profit  on  such 
goods  as  sugar  and  flour. 

The  matter  of  private  brands 
will  particularly  engage  the  at¬ 
tention  of  the  Specialty  Manufac¬ 
turers’  Association.  As  has  sev¬ 
eral  times  been  commented  on  in 
this  journal,  practically  every 
jobber  in  business  has  private 
brands,  all  of  which  directly  com¬ 
pete  with  the  brands  of  the  manu¬ 
facturers.  The  manufacturers 
will  treat  the  jobbers’  private 
brands  in  two  ways :  First,  by 
adopting  methods  of  assuring  the 
jobbers  a  profit  on  the  manufac¬ 
turers’  brands,  so  that  the  main 
reason  for  establishing  private 
brands  will  be  gone ;  and  second, 
reducing  the  profit  on  the  manu¬ 
facturers’  brands  to  the  jobbers 
who  have  their  own ;  in  other 


words,  regarding  the  jobber  with 
a  private  brands  as  a  competitor 
and  treating  him  as  such. 

There  is  reason  to  state  that 
there  will  be  no  general  refusal 
by  the  members  of  the  new  asso¬ 
ciation  to  sell  large  retailers  and 
retailers’  associations,  unless  the 
jobbers  do  a  great  deal  more  for 
the'  manufacturers  than  they  have 
done  in  the  past. 

The  “Grocery  World  and1  Gen¬ 
eral  Merchant”  can  also  state 
with  authority  that  the  Specialty 
Manufacturers’  Association  will 
pay  very  special  attention  to  the 
question  of  limiting  retail  prices. 

Pittsburg(Pa.)  Bread-by-Weight 
Cases  All  Fall. 

In  Appeals  from  Justices  of  the  Peace, 
Before  Whom  Many  Prosecutions 
Against  Grocers  and  Bakers  Were 
Heard,  Court  Decides  that  Justices 
of  the  Peace  Had  No  Authority  to 
Hear  the  Cases.  All  Collapse. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.’’ 

Pittsburg,  Pa.,  Oct.  29,  1908. 
The  cases  recently  brought 
against  various  grocers  and 
bakers  of  this  city  for  selling 
bread  by  the  loaf  instead  of  by 
weight  have  forlornly  collapsed. 
The  Allegheny  County  Common 
Pleas  Court  decided  during  the 
week  that  the  justice  of  the  peace 
before  whom  the  cases  were 
heard,  and  who  fined  all  the  de¬ 
fendants,  had  no  jurisdiction  in 
the  matter. 

Just  who  was  behind  the 
prosecutions  seems  to  be  in  doubt, 
as  there  was  no  public  demand  for 
the  sale  of  bread  by  weight  in¬ 
stead  of  by  loaf.  A  large  number 
of  grocers  and  bakers  were 
prosecuted,  however,  under  the 
old  Pennsylvania  law  of  April  1, 
1797,  which  reads  as  follows: — 

That  from  and  after  the  1st  of 
May  next,  all  loaf  bread  made  for 
sale  within  this  Commonwealth  shall 
be  sold  by  the  pound  avoirdupois, 
and  every  baker  or  other  person  of¬ 
fering  the  same  for  sale  shall  keep 
at  his  or  her  house,  or  at  such  other 
place  at  which  he  or  she  shall  at 
any  time  offer  or  expose  for  sale 
any  such  bread,  sufficient  scales  and 
weights,  lawfully  regulated,  for  the 
purpose  of  weighing  the  same;  and 
if  any  baker  or  other  nerson  shall, 
from  and  after  the  first  day  of  May 
next,  sell  or  offer  for  sale  any 
loaf  bread  in  any  other  manner, 
the  contract  respecting  the  same 
shall  be  void,  and  the  person  so  of¬ 
fending  against  this  act  shall,  upon 
conviction,  forfeit  and  pay  the 
sum  of  $10  for  every  such  offense, 
one-half  to  the  use  of  the  informer 
and  the  other  half  to  the  use  of  the 
Commonwealth.  *  *  *  * 

All  the  cases  were  brought 
before  justices  of  the  peace,  and 


the  court  holds  that  inasmuch  a 
the  law  does  not  actually  giy 
justices  of  the  peace  the  power  t< 
hear  the  cases,  they  have  no  sucl 
power  and  all  the  cases  that  the; 
did  hear  must  fall. 

A.  M.  R. 


Local  Jobber  Sues  Clyde  Lin 
and  Southern  Pacific. 


Long  Delay  and  Continued  Evasion  c 
Claims  for  Loss  and  Damage  i 
Transit  Lead  to  Lawsuit  by  Halper 
Green  &  Co.  Against  Both  Corr 
panies  Concerned.  Shipment  c 
Molasses  from  New  Orleans  1 
Bottom  of  Case. 

n  'i  n 

The  wholesale  grocery  house  0 
Halpen,  Green  &  Co.,  30  Sout! 
Front  street,  Philadelphia,  en 
tered  suit  during  the  week  agains 
the  Clyde  Steamship  Co.  and  th 
Southern  Pacific  Co.  to  recove 
damages  for  goods  lost  and  dam 
aged  in  shipment.  The  actio: 
will  be  of  interest  to  the  man; 
shippers  who  have  found  i 
difficult  to  get  satisfactory  ad 
justment  of  claims  from  mos 
of  the  transportation  companie.1 

The  claim  of  Halpen,  Green  t 
Co.  is  nearly  three  years  ole 
The  long  interval  has  been  spen 
in  working  to  get  satisfactory  ad 
justment.  The  case  hinges  o: 
two  shipments  of  molasses  fror 
New  Orleans  to  Philadelphia 
both  of  which  came  via  Souther: 
Pacific  from  New  Orleans  to  Ne\ 
York  and  via  Clyde  Line  the  res 
of  the  way.  In  all  thirty-five  bar 
rels  were  shipped.  Three  barrel 
were  lost  entirely  and  elevei 
barrels  were  smashed  so  tha 
11  514  gallons  were  lost. 

Both  the  Southern  Pacifia  Cc 
and  the  Clyde  Steamship  Cc 
have  been  named  in  the  writ  a 
defendants,  in  order  to  preven 
one  from  blaming  the  damage  01 
the  other. 

This  claim  was  paid  in  full  bj 
the  Clyde  Steamship  Co.  two  day: 
after  the  statement  of  claim  wa: 
served  upon  it. 

ELTON  J.  BUCKLEY 

Editor  “Grocery  World" 

Attorney  and  Counsellor  at  Laf 

730-731  Drexei  Building,  Philadelphia,  Pa. 

_ f  Boll,  Lombard  1717 

Telephone!  j  Kcy(tont>  Rict  w 
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[ational  Retailers’  Association  Welcomes 
Manufacturers’  Specialty  Association 


ational  Secretary  Green  Believes  it  Marks  Era  of  Universal 
Co-operation  Between  Manufacturers,  Jobbers  and 
Retailers.  Two  Schemes  Shown  Up.  Parcels  Post 
Frame-up  Defeated  in  West. 


>ecial  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Cleveland,  Ohio, 

’  October  29,  1908. 

We  see  in  the  new  association 
f  specialty  manufacturers  the  be- 
inning  of  a  new  era.  To  take 
ur  place  in  this  new  enterprise 
re  must  be  in  a  position  to  meet 
ach  on  a  basis  of  equality.  That 
le  retail  merchants’  organization 
hould  be  conducted  along  ideal 
nes.  That  we  should  be  willing 
nd  able  to  carry  out  any  proposi- 
on  suggested  and  any  agreement 
ntered  into  with  the  manufac¬ 
turers  and  jobbers  of  the  United 
states. 

i  The  manufacturers  have  the 
ight  to  do  the  manufacturing 
iusiness.  The  jobbers  have  the 
ame  right  to  do  the  jobbing 
iusiness.  The  retailer  contends 
lis  right  to  his  part  of  the  busi- 
tess,  and  when  each  is  in  a  posi- 
ion  to  carry  out  his  part  of  the 
ontract  there  is  no  question  but 
hat  we  shall  be  able  to  put  our 
msiness  on  a  basis  that  will  be 
respectable  and  profitable.  There 
s  no  doubt  but  that  the  retailers’ 

1  organization  is  well  in  advance  of 
[ hither  the  manufacturers  or  job¬ 
bers’  association.  That  we  are 
tble  to  hold  our  place  in  the  con- 
:ract  and  live  up  to  any  proposi- 
:ion  that  would  be  for  the  best  im¬ 
prests  of  all  concerned. 

I  do  not  wish  to  infer  that  the 
millennium  has  already  come,  or 
that  all  of  the  ills  in  the  grocery 
|  trade  are  going  to  be  eliminated 
because  the  manufacturers  have 
formed  an  organization,  but  I  do 
firmly  believe  that  by  a  number 
of  conferences  which  will  surely 
be  brought  about  through  these 
i  organizations  that  we  shall  see 
the  beginning  of  a  movement 
which  will  ultimately  result  in 
bringing  about  the  results  so 
much  desired. 

!  Let  us  not  for  one  moment 
think  that  any  reforms  are  going 
to  be  brought  about  by  force  or 
intimidation  or  threats.  Every 
improvement  must  be  brought 
i  about  by  conservatism,  a  kindly 


feeling,  a  willingness  to  co-oper¬ 
ate,  to  give  and  take,  to  inculcate 
p.  spirit  of  confidence  and  a  trust 
in  one  another  that  will  not  be 
dismayed  at  every  little  difficulty 
or  report  that  might  be  forthcom¬ 
ing.  • 

There  was  a  strong  feeling  ex¬ 
pressed  that  the  legitimate  chan¬ 
nels  of  distribution,  which  passes 
down  from  the  manufacturer 
through  the  jobber  to  the  retailer, 
and  avoids  such  channels  as  chain 
and  department  stores,  was  more 
desirable  than  the  conditions 
which  now  exist,  and  while  the 
manufacturers  have  organized  for 
their  own  protection  we  learn 
through  representatives  at  that 
meeting  that  the  organization  will 
co-operate  to  the  greatest  extent 
with  the  jobbers’  and  retailers’  or¬ 
ganization,  and  instead  of  trying 
to  oppose  will  do  everything  in 
their  power  to  advance  the  inter¬ 
ests,  believing  that  the  advance¬ 
ment  of  one  is  to  the  advantage 
of  all. 

It  has  come  to  the  writer’s  at¬ 
tention  recently  that  many  goods 
of  staple  character  are  being  rele¬ 
gated  to  an  undesirable  position 
in  the  store,  and  many  goods  have 
been  entirely  eliminated  from  the 
stock  simply  because  they  have 
been  found  unprofitable,  and  this 
condition  has  been  brought 
about  by  unscrupulous  persons 
who  have  taken  advantage  of 
some  opportunity  to  destroy  and 
bring  to  naught  the  efforts  of  a 
manufacturer  who  has  spent  thou¬ 
sands  of  dollars  to  place  his  name 
and  goods  before  the  consuming 
public  of  the  United  States. 

There  is  no  doubt  but  that  this 
condition  of  affairs  can  be  elimi¬ 
nated  if  the  manufacturer  take  the 
proper  steps  to  protect  his  prod¬ 
ucts,  whether  it  be  through  fixed 
prices  or  in  some  other  way. 

John  A.  Green, 
National  Secretary. 


If  you  have  any  old  goods  of  the  Ral¬ 
ston  Purina  Company’s — checkerboard 
packages — report  them  to  the  office  in  St. 
Louis. 


To  the  Trade 


DO  YOU  KNOW  WHY 


CEYLON 


TEA 

HAS 

UNVARYING 
EXCELLENCE  ? 

ITS  BECAUSE: 

Ceylon’s  Climatic  Conditions  Are 
Equable ; 

Ceylon’s  Volcanic  Soil  Does  Not 
Degenerate; 

Ceylon’s  Tea  Culture  Is  An  Exact 
Science. 

And ,  Step  by  Step, 

CEYLON’S  MACHINE 
PREPARATION  PROCESSES 


Can  be  relied  on  to 


GIVE 


UNIFORM 

RESULTS 
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GROCERY  WORlfc  AND  GENERAL  MERCHANT 


Written  for  the  “Grocery  World  and  General  Merchant.” 

How  to  Cut  Prices  If  You  Must 


“Old  Yard  Stick”  Draws  Vital  Lesson  from  Some  Sample 
Price-cuts  by  Well-known  Philadelphia  Department  Store¬ 
keeper.  When  You  Cut,  Cut  Right.  The  Sort  of  Cutting 
that  Gets  the  Money  Out,  Cleans  Up  the  Dead  Stock  and 
Brings  Useful  Advertising. 


I  have  always  believed  that  a 
storekeeper  can  learn  things  by 
studying  methods  used  in  lines  of 
trade  where  competition  is 
strong.  Possibly  it  is  stronger  in 
my  own  business  than  any  other, 
so  I  used  to  slip  into  Philadelphia 
to  snoop  around  the  king  of  us 
all,  the  biggest  general  merchant 
in  the  world. 

I  will  not  mention  his  name, 
because  this  is  not  a  personal  trib¬ 
ute  to  him,  but  simply  a  study  of 
one  of  the  things  that  made  him 
big. 

I  was  looking  over  a  miscel¬ 
laneous  assortment  of  fancy 
“things”  for  women.  You  and  1 
don't  know  their  names:  we 
would  call  them  all  “jackets.” 
I  found  one  that  had  originally 
been  marked  at  $85  and  was  re¬ 


duced  to  $5.  Now,  competition 
in  these  articles  is  such  that  it 
was  undoubtedly  good  value  at  its 
original  price,  as  values  go. 
What  do  you  suppose  it  cost? 
Maybe  $30  or  $40.  At  any  rate 
it  is  certain  the  reduced  price 
meant  a  considerable  actual  loss. 

A  Philadelphia  friend  of  mine 
was  also  looking  around.  He 
found  coats,  vests  and  trousers 
of  broken  lots  at  ridiculous 
prices.  After  a  little  hunting  he 
got  a  whole  suit  of  clothes  for 
$4.  It  would  have  retailed  at 
$20  anywhere.  Another  actual 
loss.  I  thought  over  these  things 
a  little  and  began  one  of  my  first 
real  bargain  sales  as  soon  as  I  got 
back  and  told  my  son-in-law  what 
I  had  seen.  I  mean  a  real  bargain 
sale,  not  fnjld  reduction,  but  a 


regular  slashing  of  prices  that 
meant  big  losses. 

I  had  found  one  of  the  big  fel¬ 
low’s  secrets.  As  soon  as  he 
finds  a  line  of  goods  won’t  sell  he 
cuts  them  down  so  low  that  the 
people  almost  fight  for  them,  and 
gets  some  of  his  money  back.  He 
knows  that  besides  interest  on  the 
money  invested  in  goods  they 
cost  him  so  much  rent  to  carry 
them,  and  if  he  carries  them  long 
enough  these  two  expenses 
actually  eat  up  more  than  he  can 
ever  get  out  of  the  goods.  When 
he  cleans  out  at  a  loss  he  not  only 
stops  the  interest  loss  and  the 
rent  loss,  but  besides  getting  a 
little  money  back  he  gets  big  ad¬ 
vertising. 

I  don’t  knqw  whether  I  have 
made  my  point  perfectly  clear, 
because  there  is  nothing  new  in 
the  idea  of  selling  goods  at  a  re¬ 
duced  price.  But  the  thought  is 
that  there  is  a  right  way  and  a 
wrong  way  to  do  anything  no 
matter  what,  and  that  the  right 
way  to  reduce  is  to  reduce  way 
down  below  actual  cost.  Don’t 
scrape  off  a  few  mean  pennies 
and  tell  people  you  are  “selling 
below  cost.”  Your  customers 


know  something  about  values 
Your  competitor  can  do  the  sam 
thing  and  then  your  sale  and  hi 
will  both  drag  along.  You  ma 
make  a  further  cut ;  he  can  do  th 
same.  Result  is,  you  both  los> 
money  and  gain  neither  friend 
nor  advertising. 

Be  bold.  If  you  decide  to  clea: 
out  a  line,  cut  down  so  low  tha 
you  sell  out  with  a  rush  befor 
your  competitor  can  change  hi 
price  tags.  You’ll  make  friends 
get  good  advertising  and  last,  bu 
not  least,  you  get  some  rea 
money  that  can  be  put  into  mor 
profitable  goods  at  once. 

Wherever  people  buy  and  sell 
the  same  principles  of  humai 
nature  enter  into  the  transaction 
Quality  influences,  but  price  de 
cides.  The  situation  is  the  sanr 
in  a  little  town  as  it  is  in  a  bij 
city.  If  you  have  a  line  of  good 
whose  quality  ought  to  sell  them 
but  will  not  sell  them  at  full  price 
put  a  price  on  them  that  will  maki 
people  fight  to  get  them. 

It’s  really  funny  how  a  mai 
will  open  a  store  with  the  inten 
tion  of  selling  goods  and  th< 
knowledge  that  he  must  sell  then 
to  live,  and  then  for  any  reasoi 


Compare  JtS X  carefully  this  week 

OUR  BILLS  for  best  ^  Tim  TWO  BILLS  that  are  running  for  President 

prices  on  groceries  for  best  principles  and  ability  to  conduct  National  Affairs 


NEW  New  York  State  Fancy,  Absolutely  Pure 

Buckwheat  Flour,  125-lb.  bags . 100  lbs.,  $3.00 

NEW  California  Lima  Beans,  bags  about  80  lbs.,  per  lb.,  .06*4 

5  or  10-bag  lots . per  lb.,  .06 

NEW  Oregon  Prunes,  Webb-Foote  Brand,  very 

fancy  quality,  30-40s,  25-lb.  boxes . per  lb.,  .08)4 

40-50s,  25-lb.  boxes . per  lb.,  .07 % 

5  or  10-box  lots,  at  y% c.  per  lb.  less. 

Griffin  &  Skelly’s  Fancy  Coast-packed  Seeded 

Raisins,  36  Is . per  lb.,  .07)4 

Owl  Brand  Fancy  Coast-packed  Seeded  Raisins, 

36  Is . per  lb.,  .07X 

Malpaco  Brand  Fancy  Coast- packed  Seeded 

Raisins,  36  Is . per  lb.,  .07)4 

Griffin  &  Skelly’s  Fancy  New  Seedless  Raisins 

(Thompson’s  Seedless),  50  1-lb.  packs  ....  per  lb.,  .07)6 
Fancy  California  Sultana  Seedless  Raisins,  NEW 

50-lb.  boxes . per  lb.,  .05 

6  or  10-box  lots . per  lb.,  .04)4 

NEW  Hallowee  Dates  (Fancy  Golden),  boxes 

about  70  lbs . per  lb.,  .06)4 

6  or  10-box  lots . per  lb.,  .05# 

Century  Brand  Dates,  30  packages  in  a  box  .  .  per  pkg.,  .04)4 

Extra  Fancy  NEW  Head  Rice,  large  whole 
bean,  very  clean,  very  white,  very  flinty, 
bright  and  glossy,  the  prettiest  lot  of  Rice 
we  have  seen  for  many  a  day,  100-lb.  bags  .  per  lb.,  .06)4 


5  or  lO-bag  lots . per  lb.,  .06^ 


NEW  Red  Kidney  Beans,  finest  quality  goods 

we  have  ever  seen,  grain  bags  ab.  2 >4  bush.,  per  bus.,  $2.65 

Silver  Milk,  4  doz . per  doz.,  3.95 

Gold  Milk,  4  doz . per  doz.,  3.66 

Wrigley’s  Mineral  Scouring  Soap,  10O  5c.  cakes  .  per  box,  2.20 

50  6c.  cakes . per  box,  1.16 

10-gallon  kegs  600s  Pickles . per  keg,  2.65 

10-gallon  kegs  300s  Pickles . per  keg,  2.50 

Eagle  Brand  Fancy  Large,  very  bright,  Muir 

Peaches,  beauties,  25-lb.  boxes . per  lb.,  -OOtf 

5  or  10-box  lots . per  lb.,  .09 

Fancy  NEW  White  Fat  Irish  Mackerel,  440  to 

460  fish . per  bbl.,  12.75 

60-lb.  blue-painted  tubs,  about  110  fish  .  .  .  per  tub,  3.63 

10-lb.  pails . per  pail,  .8  1 

8-lb.  pails . per  pail,  .68 

These  are  fish  that  will  show  you  a  fine  profit  at  5c.,  or  in 
fact  they  could  be  sold  at  6  for  25c.  W(e  guarantee  quality  and 
satisfaction,  and  they  should  sell  like  wildfire  at  these  low 
figures. 

Duryea’s  Corn  Starch,  40  1-lb.  packages . per  lb.,  .06)4 

Aunt  Jemima’s  Pancake  Flour,  36  2s . per  case,  2.76 

Finest  Quality  Long  Cut  Sour  Krout,  62-gallon 

tierces . per  tie’ce,  7.60 

Ice  King  Norwegian  X  Oil  Sardines,  100  cans  in 

case  with  key,  28  to  30  fish  in  can . per  case,  6.65 


These  Prices  for  This  Week  Only — November  2d  to  November  7th,  inclusive. 

WRITE  FOR  “THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  S  PERKINS,  Wholesale  Cash  Grocers  Phila.,  Fa. 
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e  content  to  keep  them  instead. 
•  Jelling-  that  does  any  good  must 
e  lively  selling.  If  quality  is  too 
low,  give  price  the  right  chance. 

Don’t  fear  that  such  policy  will 
rake  you  lose  money  in  the  long 
un.  The  biggest  retailer  in  the 
/orld  has  not  lost  money  in  the 
ang  run  by  doing  it.  And  I've 
lways  noticed  where  a  general 
torekeeper  gradually  went  down 
nd  out  that  he  had  a  lot  of  out- 
-f-date  truck  on  hand.  The  in- 
erest  apd  the  rent  on  those 
joods  discounted  his  profits  on 
ithers.  He  was  afraid  of  a  sud- 
len  loss  that  would  have,  given 
lim  some  real  money,  and  while 
ie  trembled  and  hesitated  the 
ontinual  loss, ate  him  up. 

Old  Yard  Stick. 
Tiester  County,  Pa. 


Tie  Blanke  Co.  Defend  Their 
“Dutch  Moka”  Label. 


lay  it  Does  Not  Deceive,  but  Forget 
that  They  Are  Selling  Consumers 
and  Not  Coffee  Men.  Three  Hun¬ 
dred  Cases  of  the  Coffee  in  Question 
Seized  by  United  States  Government 
in  Pittsburg,  Pa. 


In  answer  to  an  article  pub- 
i  shed  in  the  issue  of  October  19th, 
i  jiving  an  opinion  regarding  the 
j  egality  of  a  package  coffee  called 
‘Dutch  Moka”  sold  by  the  C.  F. 
Ilanke  Tea  and  Coffee  Co.,  of  St. 
^ouis,  Mo.,  the  “Grocery  World 
ind  General  Merchant”  is  in  re- 
:eipt  of  the  following  letter  from 
he  Blanke  Co. : — 


St.  Louis,  Mo.,  Oct.  26,  1908. 
Editor  “Grocery  World  and  General 
Merchant.” 

Dear  Sir : — Our  attention  has  been 
called  to  an  article  in  your  journal 
l|  on  our  Dutch  Moka  coffee  several 
days  ago. 

We  cannot  agree  with  you  in  the 
opinion  expressed  in  this  article. 
There  is  no  such  thing  as  a  Dutch 
Mocha,  hence  our  coined  name, 
j  “Dutch  Moka”  cannot  mislead  any 
|  one;  in  addition  to  this  we  say  on 
the  package  just  exactly  what  the 
I  package  contains,  so  we  believe  that 
j  the  thinking  public  will  acknowledge 
j  that  there  is  no  deception  or  inten- 
j  tion  of  misleading  on  our  part. 

When  you  publish  an  article  like  this 
!  you  are  doing  injustice  to  a  manu- 
j  facturer  and  possibly  working  an  in- 
I  jury  that  would  be  difficult  to  esti¬ 
mate  in  a  financial  way.  We  hardly 
believe  that  you  gave  your  article 
I  the  proper  consideration  and  thought 
before  publishing  same. 

Yours  truly, 

C.  F.  Blanke  Tea  and  Coffee  Co. 

C.  F.  Blanke. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  regrets  that  this 
statement  of  the  packer’s  position 
does  not  change  its  opinion  in  any 
way.  The  writer  suggests  that 
the  Blanke  Co.  have  used  an  in¬ 
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correct  standard  in  estimating 
whether  their  label  deceives  or 
not.  If  they  were  selling  “Dutch 
Moka”  coffee  to  expert  coffee 
men,  the  “Grocery  World  and 
General  Merchant”  admits  that 
there  might  be  no  deceit.  The 
label  in  question,  however,  is 
offered  to  the  consumer,  who 
knows  none  of  the  things  neces¬ 
sary  to  know  in  order  to  see 
through  “Dutch  Moka.” 

Bearing  upon  this  case  is  the 
fact  that  United  States  Commis¬ 
sioner  W.  T.  Lindsey,  of  Pittts- 
burg,  Pa.,  seized  by  attachment 
300  ca  es  of  this  same  coffee  last 
Tuesday.  The  coffee  was  shipped 
by  the  C.  F.  Blanke  Co.  to  B.  H. 
Voskamp’s  Son,  of  Pittsburg,  and 
was  seized  as  being  in  violation 
of  the  food  law.  The  “Grocery 
World  and  General  Merchant” 
has  not  been  able  to  learn  the  de¬ 
tails  of  the  charge,  and  the  in¬ 
formation  is  therefore  printed 
here  for  what  it  may  be  worth. 


Big  Syrup  Seizure  in  West. 

Two  hundred  and  ninety-six 
cases  and  93  cans  of  syrup  were 
confiscated  by  an  agent  of  the 
Pure  Food  Department  at  Den¬ 
ver,  Col.,  during  the  week,  from 
Shields  &  Morley  and  O.  E.  Hem- 
menway,  grocers  of  Colorado 
Springs,  to  whom  it  was  shipped 
by  the  Scudder  Syrup  Co.,  of  Chi¬ 
cago.  The  brand  on  the  syrup 
is  “Scudder  Pure  Maple  Syrup,” 
and  on  each  can  is  a  picture  of  a 
maple  grove.  The  pure  food  in¬ 
spectors  accuse  the  manufacturers 
of  misbranding  the  cans.  And 
unless  they  put  “Cane  Sugar”  in 
conspicuous  letters  on  the  labels 
hereafter  the  Pure  Food  Depart¬ 
ment  threaten  to  confiscate  every 
case  and  can  of  the  syrup  shipped 
into  Colorado. 


Ralston’*  Prize  Offer. 

The  prize  offer  being  made  in  the 
advertising  of  the  Ralston  Purina  Com¬ 
pany  is  bound  to  attract  considerable 
attention  to  these  goods,  and  they  are 
already  so  well  known  and  well  liked 
that  that  attention  is  bound  to  result 
in  many  sales. 

There  is1  something  about  these  goods 
that  inspires  confidence!  and  the  user 
finds  the  confidence  is  well  placed.  There 
is  no  doubt  about  the  quality  of  Ralston 
Health  Food  and  Purina  Whole  Wheat 
Flour,  and  dependable  goods  are  always 
easy  to  sell. 

Every  grocer’s  clerk  will  be  interested 
in  getting  the  beautiful  set  of  cuff  but¬ 
tons  and  stick  pin  to  match,  which  the 
Ralston  Company  will  send  him  free. 
You  had  better  tell  your  clerks  to  write 
and  find  out  about  this  offer.  It  is  to 
your  interest  to  encourage  them  to  push 
Ralston  Purina  Company’s  line. 


“ OLD  DUTCH" 

SPICE  CADDY 

FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


You  Run  Big  Risks 
With  Preservatives 

You  will  have  yourself  to  blame  if  the  food  authorities 
come  along  some  day  and  condemn  your  stock  of 
artificially  preserved  foods.  The  warning  against 
them  has  been  ample. 

WEIN2 

57  VARIETIES 
FURE  FOOD  PRODUCTS 

contain  no  drugs  or  chemical  preservatives  of  any  kind . 
The  guarantee  of  absolute  purity  on  every  package  of 
HEINZ  goods  protects  you  as  well  as  the  consumer. 

Anything  that’s  is  safe  to  sell. 

H.  J.  HEINZ  COMPANY 

HEW  YORK  PITTSBURG  CHICAGO  LONDON 
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The  plan  of  shipping  freight 
without  being  bound  by  a  lot  of 
oppressive  condi- 

Escaping  Even  the  tions  forced  into 
New  Bill  of  Lading.  the  foil}  Qf  lading 

by  the  railroad 
company  will  commend  itself  to 
every  merchant  who  sends  freight 
or  receives  it.  The  new  uniform 
bill  of  lading,  published  in  an¬ 
other  column,  introduces  the  plan. 
In  brief  it  comprehends  an  ar¬ 
rangement  by  which  the  shipper, 
by  paying  io  per  cent  higher 
freight  rates,  can  absolve  himself 
from  all  the  conditions  of  the  bill 
of  lading  and  hold  the  carrier  up 
to  its  duty  under  the  common  law 
and  the  statute.  This  means  a 
much  higher  standard  of  duty 
than  that  imposed  by  the  bill 
of  lading.  The  same  thing 
could  be  done  under  the  old 
bill  of  lading,  but  only  by 
paying  twenty  per  cent,  higher 
freights,  which  practically  nobody 
did.  At  a  difference  of  io  per 
cent.,  many  shippers  will  doubt¬ 
less  avail  themselves  of  the  much 
greater  protection  of  the  law. 

As  an  indication  of  the  differ¬ 
ence  in  the  shipper’s  protection 
under  the  two  standards  of  duty, 
take  Section  9  of  the  new  form, 
which  reads  as  follows: — 


Sec.  9.  Except  in  case  of  diversion 
from  rail  to  water  route,  which  is 
provided  for  in  Section  3  hereof,  if 
all  or  any  part  of  said  property  is 
carried  by  water  over  any  part  of 
said  route,  such  water  carriage  shall 
be  performed  subject  to  the  liabili¬ 
ties,  limitations  and  exemptions  pro¬ 
vided  by  statute  and  to  the  condi¬ 
tions  contained  in  this  bill  of  lading 
not  inconsistent  with  such  statutes 
or  this  section,  and  subject  also  to 
the  condition  that  no  carrier  or  party 
in  possession  shall  be  liable  for  any 
loss  or  damage  resulting  from  the 
perils  of  the  lakes,  sea  or  other  wa¬ 
ters,  or  from  explosion,  bursting  of 
boilers,  breakage  of  shafts,  or  any 
latent  defect  in  hull,  machinery  or 
appurtenances;  or  from  collision, 
stranding  or  other  accidents  of  nav¬ 
igation  or  from  prolongation  of  the 
voyage.  And  any  vessel  carrying 
any  or  all  of  the  property  herein  de¬ 
scribed  shall  have  the  liberty  to  call 
at  intermediate  ports,  to  tow  and  be 
towed,  and  assist  vessels  in  distress, 
and  to  deviate  for  the  purpose  of 
saving  life  or  property. 

The  term  “water  carriage”  in  this 
section  shall  not  be  construed  as 
including  lighterage  across  rivers  or 
in  lake  or  other  harbors,  and  the 
liability  for  such  lighterage  shall  be 
governed  by  the  other  sections  of  this 
instrument. 

Under  this  condition  it  is  hard 
to  imagine  what  default  the 
carrier  would  be  liable  for,  short 
of  gross  negligence.  But  if  the 
extra  10  per  cent,  has  been  paid, 
and  the  shipper  is  standing  on  the 
common  law  or  the  statute,  the 
carrier  will  be  liable  for  at  least 
half  of  the  contingencies  for 
which  this  part  of  the  bill  of  lad¬ 
ing  absolves  it.  The '  extra  pro¬ 
tection  is  well  worth  the  extra 
10  per  cent,  in  the  writer’s  judg¬ 
ment. 


Out  from  Harrisburg,  Pa., 
has  come  the  news,  that  Pennsyl¬ 
vania  Dairy  and 

The  Status  of  Storage  Food  Commis- 
Food  Products.  sioner  Foust 

would  advocate  a 
bill  at  the  next  legislative  ses¬ 
sion  requiring  food  products 
which  had  been  in  storage  more 
than  a  certain  specified  time  to 
proclaim  that  fact  upon  their 
labels. 

The  law  in  the  abstract  seems 
good,  though  there  are  certain 
things  to  be  considered  concern¬ 
ing  it.  Possibly,  first,  the  practical 
impossibility  of  enforcing  it,  at 
least  literally.  Suppose  that  un¬ 
der  such  a  law  eggs  in  storage 
for  one  month  required  no  label ; 
after  that,  some  notice  to  the 
buyer  was  made  necessary.  It 
would  be  practically  impossible 
to  tell  the  difference  between  an 
egg  stored  one  month  and  an  egg 
stored  two.  < 

Second,  and  mainly,  the  advis¬ 
ability  of  such  a  law.  There 
would  seem  to  be  no  answer  to 


the  proposition  that  storage  food? 
should  not  be  sold  as  fresh,  and 
that  the  consumer  should  know 
whether  a  given  offering  is  fresh 
or  from  storage,  that  she  may  ex¬ 
ercise  the  option  which  is  unques¬ 
tionably  hers.  Yet  there  is  some- 
thing  to  say  on  the  other  side. 
As  to  the  better  grades  of  storage 
products,  there  is  no  detectable 
difference,  as  to  wholesomeness 
or  edibility  between  them  and 
fresh.  That  means  that  while  in 
spite  of  this  the  consumer  is  still 
entitled  to  an  option,  there  is  no 
real  necessity  for  it.  Further,  the 
delusion  that  a  product  from  stor¬ 
age  .is  inferior,  is  reasonably  sure 
to  cause  consumers  to  exercise 
their  option,  if  it  is  given  them, 
against  a  legitimate  and  estab¬ 
lished  product;  a  product  that  the 
market  absolutely  cannot  do  with¬ 
out.  It  is  a  question  whether,  in 
view  of  this,  the  storage  trade 
could  not  with  some  reason  con¬ 
tend  that  information  for  which 
there  is  no  real  need,  and  which 
is  almost  sure  to  lead  consumers 
to  an  ignorant  and  erroneous 
conclusion  against  certain  per¬ 
fectly  good  products,  should  not 
be  forthcoming.  Can  it  be  de¬ 
nied  that  the  quality  of  a  prod¬ 
uct,  and  not  the  fact  that  it  has 
been  in  storage  or  not,  is  the  only 
sensible  criterion?  And  it  is  not 
equally  clear  that  under  such  a 
law  this  criterion  would  give 
way  to  another  and  a  wholly 
false  and  unfair  criterion — the 
length  of  time  a  given  product 
has  been  in  storage? 

This  suggestion  refers  solely 
to  that  class  of  storage  products 
which  are  the  practical  equal  of 
the  fresh. 


The  city  of  Dayton,  Ohio,  has 
just  enacted  one  of  the  most  re¬ 
markable  ordi- 

a  Unique  nances  ever 

Ordinance.  passed  in  this 

country.  The 

text  follows:— 

Section  1.  That  it  shall  be  unlaw¬ 
ful  for  any  person  owning  or  operat¬ 
ing  any  moving  van,  furniture  car, 
transfer  wagon,  express  wagon,  de¬ 
livery  wagon,  or  any  other  vehicle, 
to  haul  or  move  or  cause  to  be 
hauled  or  moved  any  article  of 
household  goods,  trunks,  or  personal 
effects  in  the  possession  or  custody 
of  any  resident  of  the  said  city  of 
Dayton  changing  the  place  of  his  or 
her  residence,  until  there  has  been 
Irecorded  in  a  book  to  be  kept  for 
that  purpose,  the  full  name  of  the 
owner  or  the  person  in  possession 
or  custody  of  such  household  goods, 
trunks  or  personal  effects,  together 
with  the  address  of  the  place  from 
which  and  to  which  such  hauling 
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or  moving  is  to  be  done,  with  the. 
(date  thereof  and  the  name  of  the 
owner  and  person  in  charge  of  such 
vehicle. 

Sec.  2.  Every  person  owning  or 
operating  any  of  the  vehicles  afore¬ 
said  shall  on  Monday  of  each  week 
file  in  the  office  of  the  Mayor  a 
full  and  correct  statement  for  the 
previous  week,  of  all  information  as 
required  by  Section  1  hereof.  That 
upon  receipt  of  each  such  statement, 
the  Mayor  shall  file  the  same  in  his 
office  and  such  statement  shall  be 
open  to  the  inspection  of  the  public, 
and  the  Mayor1  shall  keep  a  register 
of  all  such  changes  in  such  addresses. 

Sec.  3.  That  it  shall  be  unlawful 
for  any  person  to  give  a  fictitious 
name  or  to  deceive  the  owner  or  oer- 
son  in  charge  of  any  vehicle  hauling 
household  goods,  trunks  or  personal 
effects  as  to  the  ownership  thereof. 

Sec.  4.  Any  person  violating  any 
of  the  provisions  of  this  ordinance 
shall  be  deemed  guilty  of  a  misde¬ 
meanor  and  upon  conviction  thereof 
shall  be  fined  not  less  than  $5  nor 
more  than  $30  and  shall  pay  the 
costs  of  prosecution.  | 

The  object  is  to  tie  a  string  t 
the  fly-by-nights  who  incur  debt 
with  local  tradesmen  and  avoi 
them  by  secretly  moving.  Thet¬ 
is  such  an  evil,  undoubtedly,  an 
any  legislative  attempt  to  elinr 
nate  it  should  and  will  be  we! 
corned.  The  ordinance  is  dis 
tinctly  novel  because  for  the  firs 
time  it  introduces  into  this  couti 
try  one  form  of  the  municip; 
espionage  upon  citizens  whic 
marks  the  countries  of  Europe 
notably  Germany  and  France. 

The  writer  fears,  howevei 
that  the  ordinance  will  be  largel 
ineffective.  The  details  of  th 
moving  need  not  be  filed  unt 
after  the  debtor  is  gone,  when  i 
is  usually  too  late  to  act.  Sectio 
3,  which  makes  it  unlawful  to  giv 
a  fictitious  name  or  deceive  th 
mover  as  to  destination,  is  oh 
viously  impotent.  Where 
debtor  has  purposely  given  th 
wrong  future  address,  who  ca 
seek  out  the  right  one  in  order  t< 
visit  upon  him  the  consequence 
of  his  deceit? 

However,  the  ordinance  wil 
doubtless  prevent  fraud  in  man; 
cases  through  its  moral  rathe 
than  its  legal  effect. 


Scores  Housewife  for  Neglec 
of  Food  Labels. 


Pennsylvania  State  Chemist  Says  Clean 
ing  of  Market  of  Impure  Food  is  ii 
Housewife’s  Hands.  Work  of  Penn 
sylvania  Food  Department  for  Cur 
rent  Month. 

The  current  number  of  the 
monthly  bulletin  of  the  Pennsyl 
vania  Dairy  and  Food  Depart 
ment,  just  received,  contains  an 
interesting  article  by  Dr.  H.  C 
Stiefel,  chemist,  on  “Can  the 
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usewife  Read?”  The  point  is 
careless  indifference  of  the 
irage  consumer  to  the  meaning 
food  labels.  The  core  is  as  fol- 
vs : — ; 

A  good  many  housewives  treat  the 
bels  on  goods  they  buy  at  grocery 
ores  as  a  kind  of  a  joke,  a  very 
w  take  them  seriously,  but  the 
•eat  majority  never  dream  of  read- 
g  them.  They  buy  a  bottle  of 
ckles,  for  instance.  They  see  the 
ckles  and  that  is  enough.  They 
;ver  bother  their  heads  about  the 
bel.  It  can  state  that  the  pickles 
e  absolutely  pure  and  are  put  up  by 
well-known  firm,  or  it  can  inform 
e  reader  that  the  pickles  are  made 
;  putty,  hand  painted  with  chrome 
•een,  soured  with  oil  of  vitriol 
id  preserved  with  embalming 
lid. 

Out  of  a. large  number  of  pickle 
mples  tested  let  us  take  the  labels 
three  for  nearer  examination, 
he  label  on  the  first  bottle  is  simple 
id  to  the  point.  It  merely  states 
at  the  bottle  contains  “Tom’s 
yeet  Gherkins.  Serial  number 
laranteed  under  the  Food  and 
rugs  Act.”  Only  this  and  nothing 
ore.  Chemical  analysis  showed 
at  the  pickles  were  pure  in  all  re- 
ects,  consisting  simply  of  small 
cumbers  put  up  in  malt  vinegar 
d  sweetened  with  sugar. 

The  label  on  the  second  bottle 
evaricates  considerably.  Accord- 
y  to  it  the  bottle  contains :  “Dick’s 
ighest  Grade  Sweet  Pickles.  Ser- 
number  guaranteed  under  the 
lod  and  Drugs  Act.  These  goods 
e  absolutely  pure,  contain  one- 
lth  of  I  per  cent.  Benzoate  of  soda 
prevent  fermentation.”  Chemical 
alysis  shows  that  the  pickles  are 
t  up  in  distilled  vinegar,  benzoate 


of  soda  has  been  added,  as  per  label ; 
alum  has  also  been  added  to  make 
them  nice  and  crisp,  but  the  label 
does  not  say  so.  While  this  bottle 
may  contain  “Dick’s  Highest  Grade,” 
the  goods  are  certainly  not  of  the 
highest  grade. 

The  label  on  the  third  bottle  is 
worth  preserving,  it  is  so  refresh¬ 
ingly  honest,  no  deception  about  it. 
Here  it  is  in  full:  “Harry’s  Brand 
Sweet  Pickles.  Prepared  with  pure 
spices,  tumeric,  one-tenth  of  i  per 
cent,  alum,  one-tenth  of  I  per  cent, 
sodium  benzoate,  sugar  and  vinegar.” 

Chemical  analysis  shows  that  the 
label  really  tells  the  truth,  alum, 
turmeric  and  benzoate  are  all  there, 
barely  enough  vinegar  to  escape  tell¬ 
ing  a  lie,  the  “pure  spices”  are  pres¬ 
ent,  perhaps  a  spoonful  to  the  barrel 
of  pickles.  Just  enough  to  be  able  to 
bring  in  that  pretty  little  word 
“Pure.” 

These  three  bottles  were  all  ob¬ 
tained  in  the  same  store,  they  held 
the  same  number  of  pickles,  cost 
exactly  the  same.  Now,  is  it  pos¬ 
sible  that  a  woman  gifted  with  just 
the  ordinary  amount  of  common 
sense  would  buy  No.  3,  in  preference 
to  No.  1 — if  she  read  the  labels? 

It  would  be  a  simple  matter  in¬ 
deed,  for  the  housewife  to  drive 
inferior  goods  out  of  the  market. 
She  can  do  it  quicker,  more  effec¬ 
tively  and  far,  far  cheaper  than  any 
one  else  by  simply  ceasing  to  buy 
them. 

The  moment  the  grocer  finds  that 
the  stuff  remains  unsold  upon  his 
shelves  he  will  quit  ordering  it,  and 
if  the  maker  of  the  low-grade  stuff 
finds  his  market  slipping  away  from 
him  he  _  will  not  lose  much  time 
in  weeping  and  wailing.  Not  he; 
he  will  simply  try  to  bring  the  qual¬ 
ity  of  his  goods  up  to  the  good 
grades. 


And  this  will  come  about  just  as 
soon  as  the  housewife  takes  the 
trouble  to  read  the  labels. 

The  summary  of  the  month’s 

work  is  as  follows ; — 


REPORT  OF  ANALYSIS. 

Butter  Samples,  10. 

Oleomargarine . 

Pure . 


Total 


Pure  Food  Samples,  12. 

Adulterated . 

Complying  with  law . 


1 
9 

10 

2 
10 


Total  .  . .  12 

Vinegar  Samples,  7. 

Pure .  7 

SUITS  AND  PROSECUTIONS. 
Oleomargarine  Cases,  2. 

Terminated .  2 

Pure  Food  Cases,  2. 
Terminated .  2 

LICENSES  ISSUED  FROM  JANUArV  I  TO 
OCTOBER  IS,  1908. 
Oleomargarine  Licenses,  331. 

Boarding  house  .  7 

Restaurant .  3 

Retail .  31  j 

Wholesale .  10 


Total 


33i 


Renovated  Butter  Licenses,  12. 

Retail .  jo 

Wholesale .  2 


12 


Total . 

Total  amount  of  money  received 
from  said  licenses  for  1908  is 
$33,938.52,  and  this  sum  has,  in  ac¬ 
cordance  with  law,  been  deposited  in 
the  State  Treasury. 

The  pages  devoted  to  the  re¬ 
ports  of  State  chemists  show  an 


absolutely  unprecedented  condi¬ 
tion — practically  no  reports  of 
adulterated  goods.  There  is  one 
oleomargarine  case,  against  the 
Girard  avenue  cafe,  1024  Girard 
avenue,  Julius  Trondle,  pro¬ 
prietor.  This  place  sold  oleo¬ 
margarine  as  pure  butter. 


Our  registered  guarantee  under  Natinnal 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
’&  Cocoa 


Registered, 
U.  S.  Pat.  Off. 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
-  therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 

4.Q  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


What  the  Name  “Armour”  Means 


The  name  “Armour” — on  “Star” 
Hams  or  on  anything  else — means 
that  the  article  is  above  the  common. 
Have  you  ever  thought  of  this  ? 
Back  of  every  Armour  product  is 


a 


world-wide  business  that  depends 
for  success  on  quality. 

People  will  eventually  get  what 
they  like  best.  There  is  no  doubt 
of  that.  We  can’t  hold  j^our  trade 
unless  we  deserve  it.  And  we  must 
deserve  it  better  than  others,  be¬ 
cause  of  our  larger  production.  We 
must  control  an  enormous  trade  to 
dispose  of  it. 


No  skill  is  too  costly,  no  care  too 
extreme,  if  it  improves  our  prod¬ 
ucts  even  a  trifle.  For  we  can’t  sell 
the  most  of  an  article  if  anyone 
makes  a  better.  That  goes  without 
saying.  We  cannot  long  be  leaders 
unless  we  lead  in  quality. 

Our  products  are  clean  and  health¬ 
ful,  and  correctly  branded.  The 
laws  insure  that.  We  have  a  small 
army  of  Government  inspectors 
around  us.  From  the  animal  to 
the  consumer,  every  process  is 
watched  by  them.  We  could  not 
put  out  anything  deceptive,  un¬ 


clean  or  unhealthful,  even  if  so  in¬ 
clined. 

But  the  name  “Armour”  means 
more. 

It  means  that  the  highest  skill 
that  we  know  has  been  employed  in 
the  making.  It  means  that  years 
of  experience  has  served  to  perfect 
it.  It  means  that  our  vast  reputa¬ 
tion,  and  all  that  depends  on  it,  is 
deliberately  placed  at  stake  on  it. 
We  are  not  so  unwise  to  seek  your 
trade  in  this  expensive  way,  without 
knowing  that  our  products  will 
keep  it. 


ARMOUR  w  COMPANY 

OY  TO 
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Tungsten  Lamp 
Fixtures  for  the 
Grocery  Store 

We  are  making  all  Grocery- 
Stores  a  special  proposition 
for  the  installation  of  the  new 
Tungsten  Electric  Lamp  Fix¬ 
tures.  These  fixtures  have 
been  designed  to  meet  every 
condition  of  interior  or  exter¬ 
ior  lighting.  We  will  install 
and  maintain  them,  together 
with  shades  and  lamps  and  in¬ 
cluding  the  renewal  of  lamps, 
for  one  year,  at  a  fixed  price 
per  month — the  current  used 
will  be  charged  for  by  meter. 
At  the  end  of  the  year  the  fix¬ 
tures  belong  to  you.  The 
entire  charge  will  be  as  little, 
or  less  than  you  are  at  present 
paying  for  patent  lamps. 

May  we  send  a  representa¬ 
tive  to  explain  details? 

The  Philadelphia 
Electric  Co. 

10th  and  Chestnut  Streets 


The  Pure  Food 
law  has  been 
our  best  helper, 
always  100  per 
cent,  purely 
vegetable,  no  opiates. 

It’s  the  kind  to  use  your¬ 
self.  It’s  the  kind  to  sell. 
Write  for  our  plan. 


S.  B.  GOFF  6c  SONS  CO. 
CAMDEN, N.J. 
Established  1872 


See  next  week’s  adv. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HKS  NO  EQUAL 


ANOTHER 

CODFISH 

SPECIALTY 


Fine  threads  of  pure 
Georges  Codfish  —  the 
slicings  from  Talisman 
Codfish  packed  in  wood 
boxes  and  middles. 

J  ust  as  good  as  any  of 
our  other  codfish  prod¬ 
ucts,  in  fact,  the  same 
thing  in  another  form. 
The  threaded  form,  in 
fact,  is  one  of  the  most 
popular. 

<]f  Handsomely  packed  in 
thick  paper  cartons  for 
winter  use  and  glass  jars 
for  summer. 


SWIFT  &  COMPANY 


Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne 

Are  you  among  the 
7  per  cent. who  don’t? 


MILLBOURNE  MILLS 
Sixty-Third  fend  Mferket  Street/’ 
Philfedelphife,  Pfe. 


FREE  TO  DEALERS! 


A  carton  of  “Huebener’s  Gen¬ 
uine  Lititz  Bretzels”  will  be  sent 
free  to  dealers  (only)  requesting  it. 

You’ll  be  surprised  to  know  a 
pretzel  could  be  so  good. 

Let’s  get  acquainted. 

JAMES  J.  HUEBENER 

Box  254,  Lititz,  Pa. 


\ 


The  New  York  Letter 


National  Jobbers’  Executive  Committee  Hold  Important  Me 
ing.  President  Says  Plan  Not  Preparing  to  Fight  N 
Specialty  Manufacturers’  Association.  No  Change 
Federal  Pure  Cheese  Rulings.  Coffee  Options  Toi 
Lowest  Price  in  Five  Years.  Small  Items  of  Trade  Ne 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


New  York,  October  30,  1908. 

An  important  meeting  was 
held  last  Saturday  by  the  officers 
and  Executive  Committee  of  the 
National  Wholesale  Grocers’  As¬ 
sociation  in  a  parlor  of  the  Wal¬ 
dorf-Astoria  Hotel.  Reporters 
were  not  admitted,  but  a  number 
of  interesting  facts  in  relation  to 
the  session  were  given  out  after 
the  adjournment  by  the  president 
of  the  organization,  William  Jud- 
son,  who  presided  at  the  meeting. 

Mr.  Judson  said  that  there  was 
no  truth  in  the  rumor  that  the 
object  of  the  meeting  was  to  make 
preparations  for  resisting  the 
newly  formed  American  Specialty 
Manufacturers’  Association  in 
case  the  latter  should  work  con¬ 
trary  to  the  wishes  of  the  job¬ 
bers.  It  has  been  the  talk  in  the 
grocery  district  of  the  West  Side 
that  the  activity  of  the  whole¬ 
salers  in  asking  for  additional 
discounts  and  for  special  terms 
had  a  share  in  leading  the  manu¬ 
facturers  to  organize.  So  it  was 
a  plausible  conclusion  that  the 
special  meeting  of  the  wholesalers 
on  Saturday  was  to  look  after 
their  end  in  case  of  a  contest  of 
organizations. 

Mr.  Judson  denied  that  the 
jobbers  look  with  any  apprehen¬ 
sion  whatever  upon  the  activity  of 
the  specialty  manufacturers  in 
forming  an  organization  of  their 
own.  Instead  of  looking  with 
suspicion  upon  the  new  associ¬ 
ation,  he  said,  he  approves  the 
idea  and  believes  that  the  manu¬ 
facturers,  through  such  an  organ¬ 
ization,  can  do  much  that  will  be 
of  value  to  themselves  and  to  the 
jobbers  as  well. 

As  to  what  was  done  at  the 
meeting  of  the  wholesalers,  Mr. 
Judson  said  that  plans  had  been 
formulated  for  extending  the 
work  and  influence  of  the  asso¬ 
ciation  by  means  of  its  commit¬ 
tees.  It  is  now  believed,  he  said, 
that  all  jobbers  in  the  country 
will  be  brought  to  co-operate. 
Manufacturers  are  not  to  be  an¬ 


tagonized,  but  quite  the  contr: 
course  will  be  pursued,  he  s; 
and  continued : — 

“We  aim  to  secure  the 
operation  of  the  producers.  C 
members  believe  in  maintain 
list  prices  and  we  believe  t 
manufacturers  should  grant  r 
sonable  discounts  for  cash 
goods  purchased.  But  no  eft 
is  being  made  to  coerce  a  mai 
facturer  to  do  anything  uni 
sonable  or  not  in  accord  with  c 
rect  business  principles. 

“There  is,  of  course,  a  gr 
deal  of  work  yet  to  be  done  ale 
the  lines  of  pure  food  legislat 
and  the  operation  of  food  k 
from  now  on  will  require  can 
watching  in  order  to  protect 
interests  of  wholesale  and  re 
distributers  and  of  the  consum 
We  shall  continue  our  Pure  F* 
Committee  as  it  now  stands, 
eluding  Theodore  F.  Whitma; 
of  New  York;  W.  R.  Chand 
of  Chicago,  and  Frederick 
Drake,  of  Easton.  We  re 
pointed  William  C.  Breed 
special  counsel  for  the  ass 
ation  and  he  will  continue  to 
sist  the  committee.” 

It  was  decided  tq  call  the  r 
annual  meeting  of  the  associal 
for  Detroit  June  2d,  3d  and 
next.  The  plans  put  in  shape 
the  meeting  of  the  Exectr 
Committee  are  expected  to  re: 
in  the  addition  of  many  name: 
the  membership  rolls  by  the  t 
that  the  convention  is  openee 

It  was  said,  however,  that 
Committee  on  Contracts  had  s 
mitted  a  report  as  to  the  s 
ation  in  canned  tomatoes  and 
numerous  rejections  or  violati 
of  contracts.  The  submitting 
questions  to  an  Arbitration  Gl 
mittee.  was  the  remedy  sugges 
The  chairman  of  this  commi 
is  John  Mahlan,  of  Austin,  N: 
ols  &  Co., 

The  members  of  the  Execui 
Committee  who  were  present 
the  meeting  were  Robert  Bu 
and  A.  V.  Graves,  Philadelpli 
Fred.  R.  Drake,  Easton;  F. 
Milliken,  of  the  Milliken,  T< 
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on  Co.,  Portland,  Me. ;  S.  B. 
fie,  of  Steele,  Weddles  &  Co., 
:ago. 

*  *  * 

heese  importers  have  been  in- 
ned  that  a  change  in  the  atti- 
:  of  the  food  authorities  is  not 
e  expected.  It  is  said  that  the 
lorities  are  not  inclined  to  do 
thing  that  could  be  construed 
giving  the  foreign  manufac- 
rs  an  advantage  over  the  do- 
tic.  The  importers  tried  to 
foreign  cheeses  admitted  with 
further  label  or  description 
i  the  foreign  brand  or  pro- 
tary  name.  It  was  argued 
the  consumers  know  what 
e'  names  indicate,  so  that  if 
e  of  the  brands  are  made  of 
1  milk  it  is  superfluous  to 
tion  that  fact.  The  Federal 
ials  replied  that  it  would  be 
ir  to  the  manufacturers  of 
cream  cheeses  if  the  skim 
products  were  not  spe- 
ally  labeled  to  show  the  differ- 

%  i{c 

>me  idea  of  the  kind  of  rail- 
favors  enjoyed  by  the  Stand- 
Dil  Co.  was  given  Wednesday 
me  of  its  own  witnesses,  W. 
Callman,  an  assistant  freight 
traffic  manager  of  the  New 
c  Central  lines,  who  was 
•d  to  the  stand  by  the  oil  com¬ 
a’s  attorneys  on  the  resump- 
of  the  ^hearing  in  the  case 
ght  by  the  Government  for 
dissolution  of  the  corpora- 
On  cross-examination,  he 
that  the  rate  from  Olean, 

r. ,  to  Norwood,  N.  Y.,  was  12 

s,  and  the  rate  from  Roch- 
N.  Yi,  to  Norwood  was  g 

s.  The  only  oil  refineries  in 
lester  and  Olean  belong  to 
Standard  Oil  Co.  The  rate 
1  other  places  south  of  Olean, 
itly  longer  hauls,  tyas  33 
5,  and  in  these  places  inde- 
lent  companies  have  their  re- 
ies.  The  witness  claimed 
the  Rochester  and  Olean 
5  were  general  and  not  secret, 
he  did  not  know  of  any  other 
pany  than  the  Standard  really 
ining  such  rates.  The  ship- 
ts  through  Norwood  reach 
lorthern  New  York,  Vermont 
other  fields,  control  of  which 
given  to  the  Standard  by  the 
liarity  in  rates,  it  is  claimed. 

*  *  * 

>ffee  touched  5  cents  on  the 
lange  Wednesday  for  March 
ms,  and  this  was  the  lowest 
;  1904.  The  cause  given  was 


heavy  receipts  at  primary  points 
and  fears  as  to  the  outcome  of 
the  valorization  plans. 

^  5jC 

Officers  of  the  New  York  Dried 
Fruit  Association  conferred  Mon¬ 
day  with  a  committee  of  canned 
goods  buyers.  It  is  proposed  to 
alter  the  by-laws  of  the  associ¬ 
ation  and  admit  the  buyers  of 
canned  goods  so  that  all  may 
work  together.  The  idea  of  hav¬ 
ing  an  Arbitration  Committee 
was  indorsed  by  the  conference. 
*  *  * 

Amendments  of  the  food  law 
are  likely  to  be  proposed  by  vari¬ 
ous  interests  and  with  various 
motives  at  the  coming  session  of 
Congress,  in  the  opinion  of  many 
people  in  the  trade  who  have 
been  studying  developments  since 
the  law  went  into  operation.  It 
seems  not  unlikely  to  these  ob¬ 
servers  that  the  discussions  will 
rival  in  interest  those  attending 
the  original  legislation. 

Fred.  A.  McGill. 


Bgg-O-See  Company  Finally  in 
Receiver’s  Hands. 

John  E.  Linehan,  secretary  and 
general  manager  of  the  Battle 
Creek  Breakfast  Food  Co.,  Ltd., 
manufacturers  of  Egg-o-See,  has 
been  appointed  receiver  of  the 
property  and  business  of  the  com¬ 
pany.  The  outstanding  debts  ag¬ 
gregate  $350,000  exclusive  of 
bonds.  The  action  was  taken 
Saturday,  before  Judge  Akers,  on 
the  application  of  E.  S.  McCoy,  of 
Buffalo,  N.  Y.,  manager  of  the 
company’s  plant  in  that  city,  rep¬ 
resenting,  as  stated  in  the  peti¬ 
tion,  the  interests  involved.  Bond 
in  the  sum  of  $200,000  was  fur¬ 
nished  by  the  receiver.  The  com¬ 
pany  is  a  partnership  association, 
capitalized  at  $1,000,000.  It  is  in¬ 
timated  that  the  credit  of  the  com¬ 
pany  was  impaired  by  the  recent 
failure  of  Cassidy  &  Gray, 
brokers,  though  the  J.  W.  Cas¬ 
sidy,  who  is  one  of  the  largest 
stockholders  of  the  Battle  Creek 
Co.,  disclaimed  any  connection 
with  the  brokerage  firm. 


Florida  oranges  are  still  scarce 
and  very  poor.  California  oranges 
sell  up  to  $5. 


r 


Two  Objections 


When  the  installation  of  an  American  Slicing:  Machine  is  brought  before  a  mer¬ 
chant  there  are  two  objections  that  he  is  apt  to  raise.  We  are  going  to  answer  these 
in  the  words  of  other  merchants. 

The  first  is  “Don’t  handle  sliced  meats.’*  Read  this  : 

“We  conduct  a  retail  grocery  business  and  before  purchasing  your 
machine  we  had  no  6liced  meat  business  at  all.  Now  we  find  that  the 
sliced  meat  business  is  one  of  the  principal  items  of  sale. 

“Also  we  find  that  it  increases  our  meat  profits  inasmuch  as  customers 
are  willing  to  pay  more  for  meats  of  all  kinds  when  put  up  in  the  clean 
sliced  condition  that  your  machine  enables  us  to  put  them  up  in.  It 
slices  perfectly.” 

GRAY  &  SMITH,  Waco,  Texas. 

See  the  profit  the  “Don’t  handle”  man  is  missing  ? 


The  second  objection  sometimes  brought  up  is  “Don’t  sell  enough  to  justify  it.’’ 
Now  read  this  : 

“My  sales  have  increased  both  in  boiled  ham  from  one  boiled  ham 
a  week  to  twenty  or  twenty-five  and  in  dried  beef  the  same  proportion. 

The  way  the  machine  does  its  work  sells  the  goods.” 

HARRY  A.  KRIDEL,  Atlantic  Highlands,  N.  J. 

“The  “don’t  sell  enough”  man  would  speedily  sell  enough  with  Ian  American 
Slicing  Machine. 

A  postal  will  bring  catalogue  and  particulars 


V 


American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 


"GET  SOME” 


<If  You  can  do  it  too  ! 

<If  We  found  a  grocer  selling  Van  Camp’s  Beans  so 
fast  it  seemed  worth  while  to  ask  him  how  he  did  it. 
<If  He  had  decided  that  a  woman  who  buys  a  month’s 
supply  of  flour  or  sugar,  would  lay  in  a  dozen  cans  of 
Van  Camp’s  Beans  if  the  suggestion  was  made  to  her 
right  and  a  small  discount  offered  as  an  inducement. 
N  That  was  his  plan.  He  made  good.  Is  he  any 
better  salesman  than  you  ? 


Here  Are  Some  Good  Goods  Cheap. 


If  you  can  use  some  orange  or  grape¬ 
fruit  marmalade,  blackberry,  fig  or  plum 
jam  in  an  assorted  five-case  lot,  wire 
your  order  to  H.  P.  D.  Kingsbury,  Red¬ 
lands,  Cal.,  at  his  expense.  Read  his  ad¬ 
vertisement  in  this  issue;  it  is  interesting. 


The  Van  Camp  Packing  Co. 

I  INDIA.  IV  A.  POL,  IS,  I  INDIANA 
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New  Bill  of  Lading  Compared  With  Old 


Side.  New  Form 
but  Still  Much 


in 


Conditions  of  Both  Forms  Set  Side  by 
Slightly  More  Liberal  to  the  Shipper, 

Favor  of  the  Carrier.  New  Plan  of  Paying  Ten  Per  Cent. 
More  Rate  and  Holding  Carrier  Liable  Under  Common  Law. 


may  (unless  otherwise  ex¬ 

pressly  noted  herein,  and 
then  if  it  is  not  promptly 
unloaded)  be  there  deliv 
ered,  and  placed  with 
other  grain  of  same  kind, 
without  respect  to  owner¬ 
ship,  and  if  so  delivered 
shall  be  subject  to  a  lien 
for  elevator  charges  in 
addition  to  all  other 
charges  hereunder.  No 
carrier  shall  be  liable  for 
differences  in  weights  or 
for  shrinkage  of  any  grain 
or  seed  carried  in  bulk. 

5.  Property  not  remov- 


A  copy  of  the  new  uniform  bill 
of  lading,  which  is  to  be  used  by 
practically  all  railroads  doing  a 
freight  business,  has  been  ob¬ 
tained  by  the  “Grocery  World 
and  General  Merchant”  during 
the  past  week.  Nominally  it  goes 
into  effect  to-day  (November  2d), 
but  the  old  form  can  be  used  un¬ 
til  January  1,  1909,  if  properly 
stamped  under  the  rulings  of  the 
Interstate  Commerce  Commis¬ 
sion. 

There  are  eleven  conditions  to 
the  present  bill  of  lading,  and 
ten  to  the  new  one.  Naturally  ti  e 
conditions  form  the  most  im¬ 
portant  factor  of  the  agreement, 
as  upon  them,  in  a  large  measure, 
rests  the  liability  and  protection 
of  both  the  shipper  and  the 
carrier.  Below,  in  a  sort  of 
deadly  parallel,  appear  the  old 
and  new  conditions  compared 
NEW  FORM. 


2.  No  carrier  is  bound 
to  carry  said  property  by 
any  particular  train  or  ves¬ 
sel,  or  in  time  for  any  par¬ 
ticular  market,  or  other¬ 
wise  than  with  as  reason¬ 
able  despatch  as  its  gen¬ 
eral  business  will  permit. 
Every  carrier  shall  have 
the  right,  in  case  of  neces¬ 
sity,  to  forward  said  prop¬ 
erty  by  any  railroad  or 
route  between  the  point  of 
shipment  and  the  point  to 
which  the  rate  is  given. 


where  there  is  a  railroad, 

public  or  licensed  elevator, 
may  (unless  otherwise  ex¬ 
pressly  noted  herein,  and 
then  if  it  is  not  promptly 
unloaded)  be  there  de¬ 
livered  and  placed  with 
other  grain  of  the  same 
kind  and  grade  without 
respect  to  ownership,  and 
if  so  delivered  shall  be 
subject  to  a  lien  for  eleva¬ 
tor  charges  in  addition  to 
all  other  charges  here¬ 
under. 


duction  or  surrender  of  this 
bill  of  lading. 


OLD  FORM. 


1.  No  carrier  or  party  in 
possession  of  all  or  any  of 
the  property  herein  de¬ 
scribed,  shall  be  liable  for 
any  loss  thereof  or  damage 
thereto,  by  causes  beyond 
its  control ;  or  by  floods  or 
by  fire  ;  or  by  quarantine  ; 
or  by  riots,  strikes,  or  stop¬ 
page  of  labor;  or  by  leak¬ 
age,  breakage,  chafing, 
loss  in  weight,  changes  in 
weather,  heat,  frost,  wet 
or  decay ;  or  from  any 
cause  if  it  be  necessary  or 
is  usual  to  carry  such  prop¬ 
erty  upon  open  cars. 


1.  The  carrier  or  party 
in  possession  of  any  of  the 
property  herein  described 
shall  be  liable  for  any  loss 
thereof  or  damage  thereto, 
except  as  hereinafter  pro¬ 
vided. 

No  carrier  or  party  in 
possession  of  any  of  the 
property  herein  described 
shall  be  liable  for  any  loss 
thereof  or  damage  thereto 
or  delay  caused  by  the  act 
of  God,  the  public  enemy, 
quarantine,  the  authority 
of  law,  or  the  act  or  de¬ 
fault  of  the  shipper  or 
owner,  or  for  differences 
in  the  weights  of  grain, 
seed,  or  other  commodi¬ 
ties,  caused  by  natural 
shrinkage  or  discrepancies 
in  elevator  weights.  For 
loss,  damage,  or  delay 
caused  by  fire  occurring 
after  forty-eight  hours  (ex¬ 
clusive  of  legal  holidays) 
after  notice  of  the  arrival 
of  the  property  at  destina¬ 
tion  or  at  port  of  export 
(if  intended  for  export)  has 
been  duly  sent  or  given, 
the  carrier’s  liability  shall 
be  that  of  warehouseman 
only.  Except  in  case  of 
negligenee  of  the  carrier 
or  party  in  possession  and 
the  burden  to  prove  free¬ 
dom  from  such  negligence 
shall  be  on  the  carrier  or 
party  in  possession,  the 
carrier  or  party  in  posses¬ 
sion  shall  not  be  liable  for 
loss,  damage,  or  delay 
occurring  while  the  prop¬ 
erty  is  stopped  and  held 
in  transit  upon  request  of 
the  shipper,  owner  or 
party  entitled  to  make 
such  request ;  or  resulting 
from  a  defect  or  vice  in 
the  property  or  from  riots 
or  strikes.  When  in  ac¬ 
cordance  with  general  cus¬ 
tom,  on  account  of  the 
nature  of  the  property,  or 
when  at  the  request  of  the 
shipper  the  property  is 
transported  in  open  cars, 
the  carrier  or  party  in 
possession  (except  in  case 
of  loss  or  damage  by  fire, 
in  which  case  the  liability 
shall  be  the  same  as 
though  the  property  had 
been  carried  in  closed  cars) 
shall  be  liable  only  for 


3.  No  carrier  shall  be 
liable  for  loss  or  damage 
not  occurring  on  its  own 
road  or  its  portion  of  the 
through  route,  nor  after 
said  property  is  ready  for 
delivery  to  the  next  car¬ 
rier  or  to  consignee.  The 
amount  of  ani-  loss  or 
damage  for  which  any 
carrier  becomes  liable  shall 
be  computed  at  the  value 
of  the  property  at  the  place 
and  time  of  shipment  under 
this  bill  of  lading,  unless 
a  lower  value  has  been 
agreed  upon  or  is  deter¬ 
mined  by  the  classification 
upon  which  the  rate  is 
based,  in  either  of  which 
events  such  lower  value 
shall  be  the  maximum 
price  to  govern  such  com¬ 
putation.  Claims  for  loss 
or  damage  must  be  made 
in  writing  to  the  agent  at 
point  of  delivery  promptly 
after  arrival  of  the  prop¬ 
erty,  and  if  delayed  for 
more  than  thirty  days  after 
the  delivery  of  the  prop¬ 
erty,  or  after  due  time  for 
the  delivery  thereof,  no 
carrier  hereunder  shall  be 
liable  in  any  event. 

“  Any  carrier  or  party 
liable  on  account  of  loss 
or  damage  to  any  of  said 
property  shall  have  the 
full  benefit  of  any  insur¬ 
ance  that  may  have  been 
affected  upon  or  on  ac¬ 
count  of  said  property/* 


negligence,  and  the  bur¬ 
den  to  prove  freedom  from 
such  negligence  shall  be 
on  the  carrier  or  party  in 
possession. 

*.  In  issuing  this  bill  of 
lading  this  company  agrees 
to  transport  only  over  its 
own  line,  and  except  as 
otherwise  provided  by 
law  acts  only  as  agent 
with  respect  to  the  portion 
of  the  route  beyond  its 
own  lines. 

No  carrier  shall  oe  lia¬ 
ble  for  loss,  damage,  or 
injury  not  occurring  on  its 
own  road  or  its  portion  of 
the  through  route,  nor 
after  said  property  has 
been  delivered  to  the  next 
carrier,  except  as  such  lia¬ 
bility  is  or  may  be  im 
posed  by  law,  but  nothing 
contained  in  this  bill  of 
lading  shall  be  deemed  to 
exempt  the  initial  carrier 
from  such  liability  so  im¬ 
posed. 

3.  No  carrier  is  bound 
to  transport  said  property 
by  any  particular  train  or 
vessel,  or  in  time  for  any 
particular  market  or  other¬ 
wise  than  with  reasonable 
dispatch,  unless  by  spe¬ 
cific  agreement  indorsed 
hereon.  Every  carrier 
shall  have  the  right  in  case 
of  physical  necessity  to 
forward  said  property  by 
any  railroad  or  route  be¬ 
tween  the  point  of  ship¬ 
ment  and  the  point  of  desti¬ 
nation  ;  but  if  such  diver¬ 
sion  snail  be  from  a  rail 
to  a  water  route  the  lia¬ 
bility  of  the  carrier  shall 
be  the  same  as  though  the 
entire  carriage  were  by 
rail. 

The  amount  of  any  loss 
or  damage  for  which  any 
carrier  is  liable  shall  be 
computed  on  the  basis  of 
the  value  of  the  property 
(being  the  bona-fide  in¬ 
voice  price,  if  any,  to  the 
consignee,  including  the 
freight  charges,  if  prepaid) 
at  the  place  and  time  of 
shipment  under  this  bill 
of  lading,  unless  a  lower 
value  has  been  represented 
in  writing  by  the  shipper 
or  has  been  agreed  upon 
or  is  determined  by  the 
classification  or  tariffs  up¬ 
on  which  the  rate  is  based 
in  any  of  which  events 
such  lower  value  shall  be 
the  maximum  amount  to 
govern  such  computation 
whether  or  not  such  loss 
or  damage  occurs  from 
negligence 

Claims  for  loss,  damage 
or  delay  must  be  made 
in  writing  to  the  carrier  at 
the  point  of  delivery  or  at 
the  point  of  origin  within 
four  months  after  delivery 
of  the  property,  or. 


ed  by  the  person  or  party 
entitled  to  receive  it  with  in 


5.  Property  not  re¬ 
moved  by  the  party  en-  I 
titled  to  receive  it  within 


twenty-four  hours  after  its  forty-eight  hours  (exclu- 
arrival  at  destination  may  ^^l  hnlidavs 


be  kept  in  the  car,  depot 
or  place  of  delivery  of  the 
carrier,  at  the  sole  risk  of 
the  owner  of  said  property , 
or  may  be,  at  the  option 
of  the  carrier,  removed 
and  otherwise  stored  at  the 
owner's. risk  and  cost  and 
there  held  subject  to  lien 
for  all  freight  and  other 
charges.  The  carrier  may 
make  a  reasonable  charge 
per  day  for  the  detention 
of  any  vessel  or  car  and 
for  use  of  track  after  the 
car  has  been  held  forty- 
eight  hours  fer  loading  or 


sive  of  legal  holidays) 
after  notice  of  its  arrival 
has  been  duly  sent  or 
given,  may  be  kept  in  car, 
depot  or  place  of  delivery 
of  the  carrier,  or  ware¬ 
house,  subject  to  a  reason¬ 
able  charge  for  storage  and 
to  carrier's  responsibility 
as  warehouseman  only,  or 
may  be,  at  the  option  of  | 
the  carrier,  removed  to 
and  stored  in  a  public  or 
licensed  warehouse  at  the 
cost  of  the  owner  and 
there  held  at  the  owner's 
risk  and  without  liability 


Owner  or  con  ignee 
shall  pay  freight  at  the 
rate  herein  stated,  and  all 
other  charges  accruing  on 
said  property,  before  de¬ 
livery,  and  according  to 
weights  as  ascertained  by 
any  carrier  hereunder; 
and  if  upon  inspection  it  is 
ascertained  that  the  arti- 


on  the  part  of  the  carrier,  _ 

unloading,  and  may  add  and  subject  to  a  lien  for  cles  shipped  are  not  those 
such  charge  to  all  other  all  freight  and  other  lawful  |  described  m  this  bill  ot 
charges  hereunder,  and  charges,  including  a  rea¬ 
hold  said  property  subject  sonable  charge  for  storage, 
to  a  lien  therefor.  Prop-  The  carrier  may  make 
erty  destined  to  or  taken  a  reasonable  charge  for 
from  a  station  at  which  the  detention  of  any  vessel 
there  is  no  regularly  ap-  or  car,  or  for  the  use  of 


lakes,  sea  or  other  wa 
or  from  explosion,  I 
ing  of  boilers,  breaka 
shafts,  or  any  latent  d 
in  hull,  machinery 
appurtenances;  or 
collision,  stranding, 
other  accidents  of  na 
tion,  or  from  prolong 
of  the  voyage.  And 
vessel  carrying  any  « 
of  the  property  herei: 
scribed  shall  have 
liberty  to  call  at  intt 
diate  ports,  to  tow  ar 
towed,  and  assist  v» 
in  distress,  and  to  de 
for  the  purpose  of  s; 
life  or  property. 

The  term  “watei 
riage  "  in  this  section 
not  be  construed  as  ir 
ing  lighterage  a  ross 
or  in  lake  or  other  ha; 
and  the  liability  for 
lighterage  shall  be  gc 
ed  by  the  other  secti* 
this  instrument. 

10.  Any  alteration 
tion,  or  erasure  in  th 
of  lading  which  sh; 
made  without  an  eni 
ment  thereof  hi 
signed  by  the  agent  - 
carrier  issuing  this  I 
lading,  shall  be  w 
effect,  and  this  b 
lading  shall  be  enfori 
according  to  its  or 
tenor. 


pointed  agent,  shall  be 
entirely  at  risk  of  owner 
when  unloaded  from  cars, 
or  until  loaded  into  cars; 
and  when  received  from  or 
delivered  on  private  or 
other  sidings,  shall  be  at 
owner's  risk  until  the  cars 
are  attached  to.  and  after 
they  are  detached  from, 
trains. 


in 


4.  All  property  shall  be 
subject  to  necessary  coop¬ 
erage  and  baling  at  owner’s 
cost.  Each  carrier  over 
whose  route  cotton  is  to 
be  carried  hereunder,  shall 
have  the  privilege,  at  its 
own  cost,  of  compressing 
the  same  for  greater  con¬ 
venience  in  handling  and 
forwarding,  and  shall  not 
be  held  responsible  for 
deviation  or  unavoidable 
delays  in  procuring  such 
compression.  Grain  in 
bulk  consigned  to  a  point 
where  there  is  an  elevator 


case  of  failure  to  make  de 
livery,  then  within  four 
months  after  a  reasonable 
time  for  delivery  has 
elapsed.  Unless  claims 
are  so  made  the  carrier 
shall  not  be  liable. 

Any  carrier  or  party 
liable  on  account  of  loss 
of  or  damage  to  any 
said  property,  shall  have 
the  full  benefit  of  any  im 
surance  that  may  have 
been  effected  upon  or  on 
account  of  said  property, 
so  far  as  this  shall  not 
avoid  the  policies  or  con¬ 
tracts  of  insurance. 

4.  All  property  shall  be 
subject  to  necessary  coop¬ 
erage  and  baling  at  own¬ 
er's  cost  Each  carrier 
over  whose  route  cotton  is 
to  be  transported  here¬ 
under  shall  have  the  privi¬ 
lege,  at  its  own  cost  and 
risk,  of  compressing  the 
same  for  greater  conven¬ 
ience  in  handling  or  for¬ 
warding,  and  shall  not  be 
held  responsible  for  de¬ 
viation  or  unavoidable  de¬ 
lays  in  procuring  such 
compression.  Grain  in 
bulk  consigned  to  a  point 


6.  No  carrier  hereunder 
will  carry,  or  be  liable  in 
any  way  for,  any  docu¬ 
ments,  specie,  or  for  any 
article  of  extraordinary 
value  not  specifically  rated 

the  published  classifica¬ 
tions,  unless  a  special 
agreement  to  do  so,  and  a 
stipulated  value  of  the 
articles,  are  endorsed 
hereon. 

7.  Every  party,  whether 
principal  or  agent,  ship¬ 
ping  inflammable,  explo¬ 
sive,  or  dangerous  goods, 
without  previous  full  writ¬ 
ten  disclosure  to  the  carrier 
of  their  nature,  shall  be 
liable  for  all  loss  or  dam¬ 
age  caused  thereby,  and 
such  goods  may  be  ware¬ 
housed  at  owner’s  risk  and 
expense,  or  destroyed 
without  compensation. 

8.  Any  alteration,  addi¬ 
tion,  or  erasure  in  this  bill 
of  lading  which  shall  be 
made  without  the  special 
notation  hereon  of  the 
agent  of  the  carrier  issuing 
this  bill  of  lading,  shall  be 
void. 


tracks  after  the  car  has 
been  held  forty-eight  hours 
(exclusive  of  legal  holi 
days)  for  loading  or  un 
loading,  and  may  add  such 
charge  to  all  other  charges 
hereunder  and  hold  such 
property  subject  to  a  lien 
therefor.  Nothing  in  this 
section  shall  be  construed 
as  lessening  the  time  al 
lowed  by  law  or  as  setting 
aside  any  local  rule  affect¬ 
ing  car  sery^ce  or  stor 
age. 

Property  destined  to  or 
taken  from  a  station, 
wharf  or  landing,  at  which 
there  is  no  regularly  ap¬ 
pointed  agent,  shall  be 
entirely  at  risk  of  owner 
after  unloaded  from  cars 
or  vessels  or  until  loaded 
into. cars  or  vessels,  and 
when  received  from  or  de¬ 
livered  on  private  or  other 
sidings,  wharves  or  land 
ings,  shall  be  at  owner's 
ri  k  until  the  cars  are  at¬ 
tached  to  and  after  they 
are  detached  from  trains. 

6.  No  carrier  will  carry 
or  be  liable  in  any  way  for 
documents,  specie,  or  for 
any  articles  of  extraordi¬ 
nary  value  not  specifically 
rated  in  the  published 
classification  or  tariffs,  un¬ 
less  a  special  agreement 
to  do  so  and  a  stipulated 
value  of  the  articles  are 
endorsed  hereon. 


lading,  the  freight  charges 
must  be  paid  upon  the 
articles  actually  shipped, 
and  at  the  rates  and 
under  the  rules  provided 
for  by  published  classifica- 


7.  Every  party, whether 
principal  or  agent,  ship¬ 
ping  explosive  or  danger¬ 
ous  goods,  without  pre¬ 
vious  full  written  disclo¬ 
sure  to  the  carrier  of  their 
nature,  shall  be  liable  for 
all  loss  or  damage  caused 
thereby,  and  such  goods 
may  be  warehoused  at 
owner's  risk  and  expense 
or  destroyed  without  com¬ 


pensation. 

~  The  owner 


tions. 

11 .  If  all  or  any  part  of 
said  property  is  carried  by 
water  over  any  part  of  said 
route,  such  water  carriage 
shall  be  performed  subject 
to  the  conditions,  whether 
printed  or  written,  con¬ 
tained  in  this  bill  of  lading, 
including  the  condition 
that  no  carrier  or  party 
shall  be  liable  for  any  loss 
or  damage  resulting  from 
the  perils  of  the  lakes,  sea, 
or  other  waters ;  or  from 
explosion,  bursting  ol 
boilers,  breakage  of  shafts, 
or  any  latent  defect  in  hull, 
machinery  or  appurte¬ 
nances;  or  from  collision, 
stranding,  or  other  acci¬ 
dents  of  navigation ;  or 
from  the  prolongation  of 
the  voyage.  And  any  ves¬ 
sel  carrying  any  or  all  of 
the  property  herein  de¬ 
scribed  shall  have  liberty 
to  call  at  intermediate 
ports ;  to  tow  and  be 
towed ,  and  to  assist  vessels 
in  distress,  and  to  deviate 
tor  the  purpose  of  saving 
life  or  property. 

Note. — Unless  other¬ 
wise  provided  in  the  classi¬ 
fication,  property  will  be 
carried  at  the  tariff  rates, 
if  shipped  subject  to  the 
conditions  of  the  Uniform 
Bill  of  Lading. 

If  the  shipper  elects  not 
to  accept  the  said  tariff 
rates  and  conditions,  he 
should  so  notify  the  Agent 
of  the  receiving  carrier  at 
the  time  his  property  is 
offered  for  shipment,  and 
if  he  does  not  give  such 
notice  it  will  be  understood 
that  he  desires  his  property 
carried  subject  to  the  Uni¬ 
form  Bill  of  Lading  condi¬ 
tions  in  order  to  secure  the 
reduced  class  rates  there¬ 
on.  Property  carried  not 
subject  to  the  conditions 
Uniform  Bill  of 


or  con-  I  of  the 

signee  shall  pay  the  freight  Lading  will  be  at  the  car- 
and  all  other  lawful  rier’s  liability ,  limited  only 
charges,  accruing  on  said  j  as  provided  by  Common 


9.  If  the  word  "  order  [' 
is  written  hereon  immedi¬ 


ately  before  or  after  the 
name  of  the  party  to  whose 
order  the  property  is  con¬ 
signed,  without  any  condi¬ 
tion  or  limitation  other 
than  the  name  of  a  party 
to  be  notified  of  the  arri¬ 
val  of  the  property,  the 
surrender  of  this  bill  of 
lading  properly  endorsed 
shall  be  required  before  the 
delivery  of  the  property 
at  destination.  If  any 
other  than  the  aforesaid 
form  of  consignment  is 
used  herein, 'the  said  prop 


property,  and,  if  required, 
shall  pay  the  same  before 
delivery.  If  upon  inspec¬ 
tion  it  is  ascertained  that 
the  articles  shipped  are  not 
those  described  in  this  bill 
of  lading,  the  freight 
charges  must  be  paid  upon 
the  articles  actually 
shipped. 

9.  Except  in  case  of 
diversion  from  rail  to  water 
route,  which  is  provided 
for  in  section  3  hereof,  if 
all  or  any  part  of  said 
property  is  carried  by 
water  over  any  part  of  said 
route,  such  water  carriage 
shall  be  performed  subject 
to  the  liabilities,  limita¬ 
tions  and  exemptions  pro¬ 
vided  by  statute  and  to  the 
conditions  contained  in  this 
bill  of  lading  not  incon¬ 
sistent  with  such  statutes 
or  this  section,  and  subject 
also  to  the  condition  that 
no  carrier  or  party  in  pos- 


Law  and  by  Laws  of  the 
United  States  and  of  the 
several  States,  in  so  far  as 
they  apply.  Property  thus 
cerried  will  be  charged 
twenty  per  cent,  higher 
(subject  to  minimum  in¬ 
crease  of  one  cent  per  one 
hundred  pounds)  than  if 
shipped  subject  to  the  con¬ 
ditions  of  the  Uniform  Bill 
of  Lading,  and  the  cost  of 
Marine  Insurance  will  be 
added  over  any  part  of  the 
route  that  may  be  by 
water. 


The  Interstate  Commerce 
mission  has  issued  an  exf 
tion  of  the  new  forms,  whicl 
part  as  follows: — 


erty  may,  at  the  option  of  session  shall  be  liable  for 
the  carrier,  be  delivered  any  loss  or  damage  result- 
without  requiring  the  pro-  ing  from  the  perils  of  the  | 


Upon  the  recommendation  oil 
Interstate  Commerce  Commit 
which  was  made  after  public  he: 
upon  the  matter,  at  which  all  i 
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An  Investment  Which  Pa^ys  Big 

Interest 

Put  a  National  Cash  Register  in  your  store.  It  will  soon  pay  for  itself  by 
saving  money  here  and  there  that  is  a  total  loss  to  you  now. 

What  it  saves  after  that  makes  big  interest  on  your  investment. 

IT  BRINGS  NEW  TRADE 

You  can  do  the  most  effective  advertising  on  the  printed  receipts  a 
National  Cash  Register  prints  for  each  customer.  These  receipts  also  prevent  mis¬ 
takes,  show  what  time  a  purchase  was 
made,  and  how  much  the  article  cost. 
This  is  why  customers  like  to  have 
their  children  and  servants  deal  where 
National  Cash  Registers  are  used. 


1908  Model  Money  Maker 

This  is  a  new  model,  and  is  the  most  complete  register  ever  manufactured. 
Prints  itemized  record  under  lock  and  issues  check.  This  register  is  equipped 
with  time  printer  to  print  the  time  of  day  a  sale  is  made.  It  also  has  an 
autographic  attachment  for  making  records  of  goods  wanted. 


This  National  Cash  Register  will 
give  you  a  detailed  record  of  every 
sale,  and  tell  you  whether  it  was  a 
cash  sale,  charge  sale,  money  received 
on  account,  money  paid  out,  or  if  the 
drawer  was  opened  simply  to  make 
change.  It  will  show  you  facts  about 
your  business  and  stop  losses  about 
which  you  are  now  not  in  a  position 
to  know. 


650,000  Merchants  All  Over  the  World  Use 

National  Cash  Registers 


It  will  pay  you  to  investigate. 

Every  day  you  delay  you  are  working  harder  to  handle  your  business,  and  making  ^ 
less  than  you  will  with  a  National  Cash  Register  in  your  store.  Actually  losing  money. 

If  we  can’t  convince  you  that  this  is  true  we  don’t  want  your  order. 

Just  mail  the  coupon  for  further  information. 


The  National  Cash  Register  Co. 


28th  Street  and  Broadway 
NEW  YORK 


The 
National 
Cash 
Register  Co. 

Executive  Offices 
2Sth  St.  and  Broad! 
V  way>  New  York,  N.  Y. 
I  would  like  to 
iy  know  how  a  National 
k  Cash  Register  can  in- 
,v  crease  my  profits  and  do  the 
other  things  you  say  it  will. 


Name  . 


liusiness . 

Street . 

City . State.. 

No.  of  Clerlts . 
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Buy  a  sample  order  of 

OUR  RELIABLE  LANTERN 

Burns  40  hours  without  refilling.  Cold  Blast  with  all 
latest  improvements  and  pays  the  dealer  a  big  profit. 
In  stock  of 

JAMES  M.  VANCE  &  CO. 

Distributers  of  Hardware  for  Over  a  Century 
211  and  213  Market  St.,  Philadelphia 


CAN’T  YOU  HANDLE  a  five  case  lot,  assorted  any  way 
you  wish,  of  Orange  Marmalade,  Grapefruit  Marmalade, 
Blackberry  Jam,  Fig  Jam,  or  Plum  Jam?  These  are  all  we 
have  left  of  this  season’s  pack,  and  we’ll  ship  you  either  in 
one-pound  glass  jars,  two  dozen  to  the  case,  or  in  half-gallon 
stone  jars,  half  a  dozen  to  the  case,  as  you  wish,  at  $4.25  a 
case,  either  style,  and  the  goods  in  the  stone  jars  are  just  the 
same  quality  as  the  goods  in  the  glass  jars.  Wire  in  your 
order  at  our  expense.  These  goods  are  all  right,  we  guarantee 
it.  All  orders  subject  to  confirmation. 

H.  P.  D.  KINGSBURY,  Redlands,  California. 

(Where  the  oranges  come  from) 


Preserved  Fruits,  Jams,  Jellies, 
j —  Fruit  Butters,  etc.  — k. 


CONTAINING  NO  PRESERVATIVE  AND  NO 
ARTIFICIAL  COLORING 

were  made  and  shipped  by 

PHILIP  J.  RITTER 

many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 

Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 

We  ask  for  a  portion  of  your  patronage. 

^ _ _ r 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  F*ti. 


ests  were  afforded  an  opportunity  to 
be  heard,  the  carriers  will,  on  No¬ 
vember  1,  1908,  adopt  a  new  Uni¬ 
form  Bill  of  Lading  combined  with 
a  new  Shipping  Order.  This  com¬ 
bined  Uniform  Bill  of  Lading-  and 
Shipping  Order  was  prepared  by  a 
representative  committee  of  shippers 
and  carriers  after  many  conferences 
with  banking  and  other  interests. 

On  and  after  November  1,  1908, 
the  shipper  may  have  the  option  of 
shipping  property  either  subject  to 
the  terms  and  conditions  of  the  Uni¬ 
form  Bill  of  Lading,  or  under  the 
liability  imposed  upon  common  car¬ 
riers  by  the  common  law  and  the 
Federal  and  State  statutes  applica¬ 
ble  thereto,  i.  e.,  if  the  shipper  elects 
to  ship  under  the  terms  and  con¬ 
ditions  of  the  Uniform  Bill  of  Lad¬ 
ing  and  Shipping  Order,  the  rates 
provided  in  the  Official  Classification 
and  tariffs  will  apply.  If  the  shipper 
elects  not  to  accept  the  conditions  of 
the  new  Uniform  Bill  of  Lading  and 
Shipping  Order,  the  property  so  car¬ 
ried  will  be  at  carrier’s  liability, 
limited  only  as  provided  by  common 
law  and  by  the  laws  of  the  United 
States  and  of  the  several  States  in 
so  far  as  they  apply,  but  subject  to 
the  terms  and  conditions  of  the  Uni¬ 
form  Bill  of  Lading  in  so  far"  as 
they  are  not  inconsistent  with  such 
common  carrier’s  liability,  and  the 
charge  therefor  will  be  10  per  cent, 
higher  (subject  to  a  minimum  in¬ 
crease  of  1  cent  per  100  pounds), 
than  the  rate  charged  for  property 
shipped  subject  to  all  the  terms  and 
conditions  of  the  Uniform  Bill  of 
•Lading  and  Shipping  Order. 

The  combined  Uniform  Bill  of 
Lading  and  Shipping  Order  may  be 
briefly  described  as  follows : — 

1st.  One  form  for  use  in  connection 
with  what  are  termed  “straight” 
consignments,  consisting  of  the  Bill 
of  Lading,  Shipping  Order  and  Mem¬ 
orandum  Acknowledgment  (all  to  be 
printed  on  white  paper). 

2d.  One  form  for  “order”  ship- 
mehts,  consisting  of  the  “order”  Uni¬ 
form  Bill  of  Lading  (to  be  printed 
only  on  yellow  paper),  and  the  Ship¬ 
ping  Order  and  Memorandum  Ack¬ 
nowledgment  (to  be  printed  on  blue 
paper).  This  form  shall  be  used 
only  for  order  consignments ;  it  will 
not  be  permissible  to  accept  order- 
notify  shipments  on  straight  bills  of 
lading. 

A  supply  of  standard  railroad 
forms  will  be  furnished  shippers 
upon  request.  Shippers,  for  their 
own  convenience,  may  print  on  these 
forms  lists  of  commodities,  at  their 
own  expense. 

Forms  of  bills  of  lading  prepared' 
by  shippers  for  use  on  and  after 
November  1,  1908,  must;  contain  the 
precise  language  of  the  new  contract 
and  conditions,  and  must  conform 
to  the  requirements  in  respect  to 
color  distinction  for  “order”  ship¬ 
ments  and  “straight”  consignments. 

It  is  appreciated  that  in  order  to 
meet  particular  requirements  or  con¬ 
veniences  of  business,  certain  excep¬ 
tions  in  non-esential  features  from 
carriers’  forms  may  be  necessary  in 
the  shippers’  forms.  These  excep¬ 
tions  should,  however,  be  approved 
by  carriers  before  being  adopted. 
Under  no  circumstances  can  any  var¬ 
iation  be  made  in  the  essential  re¬ 
quirements,  such  as  the  title  of  the 
respective  bills  of  lading,  the  color  to 
govern  each,  the  provision  for  ship¬ 
per’s  signature  and  the  precise  lan¬ 
guage  and  arrangement  of  the  con¬ 
tract  and  conditions. 

As  leading  up  to  this  action  of  the 
carriers,  it  is  proper  to  say  that  in 
1904  the  carriers  undertook  to  adopt 
what  was  termed  a  “uniform  bill  of 
lading.”  Certain  commercial  bodies 
entered  formal  complaint  before  the 
Interstate  Commerce  Commission, 
resulting  in  a  hearing  before  the 
Commission,  at  which  the  represen¬ 


tatives  of  those  bodies  and  of  th 
carriers  in  Official  Classification  ter 
ritory  appeared.  At  this  time  th 
Commission  stated  the  subjec 
seemed  tq  be  one  for  agreement  be 
tween  the  carriers  and  the  shippin; 
interests.  A  committee  was  ap 
pointed  to  represent  the  roads  i 
Official  Classification  territory,  an 
another  committee  to  represent  th 
shipping  interests,  for  the  purpod 
of  considering  and  agreeing  upon 
form  of  uniform  bill  of  ladin< 
Since  which  time  down  almost  to  th 
date  of  the  issue  of  Report  No.  78 
of  the  Interstate  Commere  Commi- 
sion  in  the  matter  of  bills  of  ladin 
(June  27,  1908), there  have  been  cor 
ferences  between  the  committees,  b«. 
tween  the  Commision  and  the  con 
mittees  and  between  the  committee 
and  banking  interests,  who  subse 
quently  entered  into  this  question  a 
having  a  vital  interest  therein,  a 
with  a  view  of  reducing  difference 
to  a  minimum  and  securing  th 
widest  possible  assent  to  a  bill  r 
lading  that  the  Commision  might  aj 
prove. 

In  October,  1907,  the  Commissip 
held  a  public  hearing,  at  which  a 
interests  were  given  an  opportunit 
to  be  heard.  The  result  of  thes 
labors  is  the  Uniform  Bill  of  Ladin 
ill  two  forms — one  a  “straight”  un 
form  bill  of  lading,  not  negotiabl 
the  other  an  “order”  uniform  bill  c 
lading —  approved  by  the  Interstai 
Commerce  Commission  in  their  Ri 
port  No.  787,  June  27,  1908. 

The  division  into  two  forms,  01 
of  which  is  white  and  the  other  ; 
colors,  yellow  and  blue,  was  adoptc 
to  meet  the  unanimous  belief  th; 
the  “order”  uniform  bill  of  ladir 
should  be  of  a  distinctive  characb 
in  order,  so  far  as  possible,  to  pr 
vent  fraudulent  changes  being  ma< 
after  the  uniform  bill  of  lading  is  i 
sued,  and  it  was  urged  by  both  tl 
shipping  public  and  the  bankers  ; 
a  necessary  safeguard  to  their  con 
mercial  transactions,  it  being  reco; 
nized  that  a  “straight”  uniform  bi 
of  lading  without  any  distincth 
features  could  be  fraudulently  m; 
nipulated. 

It  seems  to  be  generally  agr 
that  the  wise  shipper  will  pay 
extra  rate  of  IQ  per  cent,  and  h 
the  railroad  or  steamboat  c< 
pany  liable  under  the  statute  ; 
common  law.  Naturally 
carrier  has  introduced  into 
new  bill  of  lading  several  p 
visions  which  relieve  it  of  lial: 
ties  which  would  be  upon  it  un 
the  statutes  or  the  common  1 
If  the  ’  extra  rate  is  paid 
carrier  cannot  claim  the  proi 
tion  of  the  bill  of  lading. 


jo^nB.jncFBtn(ige&so 

Printers 


927  Arch  Street 


Philadelphia 
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- 

>ok  Sharp  at  the  Columbus  Food  Co. 

— 

insylvania  Court  Takes  Up  Trick  It  Played  on  Susquehanna 
County  Man.  Overrode  Its  Agent’s  Agreement  and 
Attempts  to  Collect  on  a  Note  which  Had  Been  Trans¬ 
ferred  to  Third  Party  for  Questionable  Reasons.  Court 
Scores  Scheme  and  Overturns  it. 


l  case  just  decided  by  the  Su- 
ior  Court  of  Pennsyt^pnia 
ifies  the  “Grocery  World  and 
leral  Merchant”  in  warning  its 
scribers  to  look  very  closely 
ill  contracts  and  agreements 
;red  into  with  a  concern  call- 
itself  the  Columbus  Food 
,  1 15  Vine  street,  Columbus, 
o.  The  concern  played  a 
k  on  J.  D.  Dimon,  a  Susque- 
na  County,  Pa.,  merchant, 
ch  shows  that  its  methods  are 
a  to  much  suspicion.  It  lost 
action  which  it  brought  in 
'ts,  however. 

he  Columbus  Food  Co.  made 
ngements  with  Mr.  Dimon  in 
>  to  act  as  agent  for  its  pre- 
:d  foods  in  Susquehanna 
nty.  Mr.  Dimon  accepted  the 
icy  on  the  condition  that  he 
lid  not  pay  for  any  goods  un- 
they  should  be  sold.  On 
condition  he  authorized  the 
imbus  concern  to  ship  to  him 
following  assortment  of 


es  4-50  pound  sacks  stock 

Dod . 

es  8-25  pound  sacks  stock 

ood . '. . 

es  16-12  pound  'sacks 


tock  food  . 

;es  24-50  cent  packages 

tock  food  . 

ase  48-25  cent  packages 

oultry  food  .  $6  50 

ases  20-60  cent  packages 
oultry  food  .  13  00 


inds  in  12  pound  buckets 

oultry  food  . 

tnds  in  25  pound  buckets 

oultry  food . 

es  48-25  cent  packages 

nimal  condiment  . 

es  24-50  cent  packages 
nimal  condiment,  6  G 

ents  per  pound . 

es  16-75  cent  packages 

nimal-  condiment  . 

»  pounds  in  12  pound 
uckets  animal  condiment,  130  00 
,X*‘-  pounds  in  25  pound 
uckets  animal  condiment,  260  00 
inds  in  50  pound  drums 

nimal  condiment  . 

inds  in  100  pound  drums 

nimal  condiment . 

es  48-25  cent  packages 
‘erfect  louse  killer . 

$409  50 

the  agent’s  request  Mr. 
on  signed  an  order  for  the 
s,  reserving  as  he  thought 
'ight  to  cancel  it  at  any  time 
*e  goods  were  shipped.  He 
as  requested  by  the  agent, 


signed  an  agreement  to  pay  for 
them  the  sum  of  $409.50.  The 
agreement  was  practically  a 
promissory  note.  The  agent 
agreed  verbally  that  Dimon 
should  not  be  asked  to  pay  any¬ 
thing  until  the  goods  were  sold. 
The  agent  also  agreed  that  Di¬ 
mon  could  revoke  the  order  if  he 
liked. 

Later  he  decided  that  he  didn’t 
want  the  agency  and  so  wrote  the 
company,  according  to  the  agree¬ 
ment  with  the  agent.  No  goods 
had  been  shipped.  The  company, 
however,  subsequently  shipped 
the  goods,  which  Dimon  refused 
to  accept  or  take  from  the  sta¬ 
tion.  Suit  was  then  begun 
against  him  on  his  note  for 
$409-5°.  not  by  the  Columbus 
Food  Co.,  but  to  a  third  party  to 
whom  they  had  foxily  transferred 
it.  The  defendant  defended  on 
several  grounds,  the  main  one  of 
which  was  that  as  the  note  was 
accompanied  by  a  special  agree¬ 
ment  it  ceased  to  be  an  ordinary 
promissory  note  and  was  no 
longer  negotiable.  If  it  was  not 
negotiable,  it  could  not  be  trans¬ 
ferred  to  a  third  party,  with  th<? 
result  of  escaping  the  defense 
which  could  be  raised  against  the 
original  payee.  The  Superior 
Court  upheld  this  defense,  and 
scored  the  food  company  in  the 
following  language : — 

The  use,  by  the  plaintiff  in  his 
declaration,  of  one  out  of  four  dis¬ 
tinct  parts  of  which  the  instrument 
upon  which  suit  was  founded,  was 
finally  found  to  consist,  was  cer¬ 
tainly,  to  say  the  least,  disingenious 
and  misleading.  It  strengthens  the 
suspicion  which  a  careful  reading  of 
the  whole  instrument  arouses,  that 
it  was  especially  designed  for  such 
a  use. 

Under  this  decision  Mr.  Dimon, 
the  victim,  may  now  go  forward 
and  prove  how  he  was  defrauded. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sampl*  fra*,  ar  four  mantha’  trial  far  10  cant* 


If  you  are  traveling  with 
the  pack,  the  penalty  for  not 
following  the  leader  is  the 
whiplash.  But  if  you  travel 

free,  as  a  man  should,  you 
are  out  of  its  reach. 

You  are  not  traveling  free 
if  you  are  buying  your  wares 
in  the  easy,  old=fashioned, 
expensive  way. 

The  Butler  Way  means 
economy  in  buying,  profit  in 
selling — and  more. 

It  means  a  chance  to  run 
free  of  the  pack — out  in  the 
clear,  fair  open. 

Our  catalogue  is  our  drum-  * 
mer  and  it  will  tell  you  some- 
thing  of  The  Butler  Way.  A 
copy  of  the  unprecedented 
Santa  Claus  number  is  yours 
for  the  asking. 

Butler  Brothers 

Wholesalers  of  good  merchandise  for  every  need.  New 
York,  Chicago,  St.  Louis,  Minneapolis,  with  complete  sam¬ 
ple  houses  at  Baltimore,  Omaha,  San  Francisco  and  Dallas 
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<lf  Electro-Silicon  is  ad¬ 
mittedly  the  leading 
metal  polish  in  this 
country  to-day.  Who 
admits  it?  Its  sales 
admit  it.  We  chal¬ 
lenge  any  other  manu¬ 
facturer  to  show  60  per 
cent,  of  the  sales  that 
Electro-Silicon  can  show. 

<1  This  hasn’t  been 
accident,  or  luck,  yon 
know.  Neither  has  all 
of  it  been  advertising. 
The  power  of  Electro- 
Silicon  to  do  its  work 
betterthan  the  others — 
that  is  the  chief  reason 
why  it  has  the  largest 
sale  in  the  land. 

<If  Why  not  sell  the 
powder  everybody 
knows  about — the  pow¬ 
der  that  never  brings 
back  any  complaints — 
the  powder  that  has 
always  paid  a  satis¬ 
factory  profit — the  pow¬ 
der  that  will  protect 
your  reputation  as  a 
dealer  in  established 
things  ? 

In  short,  the  powder 
packed  in  the  yellow 
box  with  the  red  lady 
on  the  lid. 

Tire  Electro=Silicon  Co. 

PROPRIETORS 


NEW  YORK,  N.  Y. 


Clerks  That  Don’t  Know  Their 
Business. 

No  use  talking,  I  was  never 
born  to  have  much  good  luck. 
I’ve  been  told  I  talk  too  much, 
and  I  guess  I  do. 

There’s  one  thing  I  can’t  abide, 
and  that’s  not  knowing  your  own 
business.  I  have  no  time  for  the 
fellow  who  goes  in  a  business  and 
ain’t  got  gumption  enough  to  get 
next  to  it. 

I  had  to  take  last  week  off.  I 
have  a  happy  habit  of  getting  car¬ 
buncles  in  the  neck.  I  get  about 
everything  else  there,  so  I  sup¬ 
pose  it’s  all  right  to  get  carbuncles 
there  too.  This  particular  one 
has  been  making  my  life  a  burden 
for  a  couple  of  weeks  and  last 
week  I  was  about  down  and  out. 

On  Friday  afternoon  it  had 
eased  up  a  little,  so  I  went  out 
for  a  walk  with  my  wife.  We 
had  made  it  up  since  the  church 
supper  incident  (I  had  got  a  little 
money  in).  We  strolled  about 
for  an  hour  or  so,  and  then  I  de¬ 
cided  I’d  go  home.  My  wife  had 
to  stop  in  the  store  to  get  some 
stuff  for  supper. 

She  had  t(ffd  me  during  the 
walk  about  a  particularly  dumb 
grocery  clerk  that  worked  at  the 
store  where  we  deal. 

“New  man?”  I  asked. 

“No,  indeed,  he’s  been  there 
ever  since  I  started  to  deal  there,” 
she  said.  “He  never  knows  the 
price  of  a  thing — always  has  to 
ask.  Why,  the  other  day  he  came 
to  the  house  for  the  order,  and  I 
just  counted  up.  I  asked  him  how 
much  six  things  were,  and  he  only 
knew  the  price  of  one.  Just  think 
of  that !  I  said  to  him,  ‘why,  how 
can  you  take  orders  when  you 
don’t  even  know  the  prices? 
Why  don’t  you  know  the  prices, 

V 

anyway  r 

“What’d  he  say?”  I  asked. 

“Oh,  he  said  he  had  known,  but 
had  forgotten !  I  do  hope  he 
won’t  wait  on  me  now,  for  he 
does  aggravate  me  so,  and  I  ought 
to  get  home.” 

“Oh,  there  he  is !”  she  said  in  a 
vexed  tone  as  we  approached  th« 
store.  “That’s  him  outside.” 

This  particular  store  always 
has  a  big  stock  of  fruits  and 


truck  in  front — good  stuff,  too — 
and  a  young  fellow  about  twenty- 
five  was  working  about  there 
arranging  it.  He  didn’t  look 
dumb,  but  he  did  look  lazy. 

“Well,  Charlie,”  said  my  wife, 
pawing  over  some  things  in  that 
tender  way  women  have  in  a  gro¬ 
cery  store,  “are  these  Catawba 
grapes?” 

“Think  they  are,  ma’am,”  said 
Charlie,  “I’ll  ask.” 

“Yes,  ma’am,  they  are,”  he  said 
in  a  minute  after  an  excursion  in¬ 
side. 

“How  much  are  they?”  she 
asked. 

“Fifteen  cents  a  basket.  No, 
16.  Wait  a  minute.” 

“Thirteen  cents,”  after  another 
excursion  inside. 

I  felt  myself  getting  a  little 
warm  around  the  carbuncle — 
wouldn’t  a  clerk  as  dumb  as  that 
color  you  up  behind  the  ears? 

Well,  she  asked  about  four 
things  more.  Some  salad,  and  a 
couple  of  things  inside  the  store, 
where  Charlie  followed  her  and 
had  to  wait  on  her,  as  the  other 
clerks  were  full  up.  He  knew  the 
price  of  one — everyone  of  the 
others  he  had  to  ask  about. 

When  he  said  “wait  a  minute” 
while  he  asked  for  the  foprth 
time,  I  felt  it  coming. 

“How  long  have  you  been 
working  here?”  I  asked  him  when 
he  came  back. 

“Fourteen  months,”  he  an¬ 
swered. 

#“And  don’t  know  prices  any 
better  than  you  do?”  I  went  on. 
“It  seems  to  me  you’d  save  your 
employer  and  his  customers  a  lot 
of  time  if  you’d  post  yourself  bet¬ 
ter  on  the  stock !” 

“Oh,  hush  up!”  said  my  wife 
in  my  ear.  ~T  don’t  whisper  when 
I’m  mad,  and  I  guess  a  few  people 
have  heard  me,  among  them  the 
boss.  He  came  hurrying  over. 
The  clerk  hadn’t  opened  his  trap. 

“What’s  the  trouble,  Mrs.  Van¬ 
derbilt?”  he  asked.  “Aren’t  you 
getting  waited  on  all  right?”  look¬ 
ing  at  me. 

My  wife  smoothed  it  over  some¬ 
how.  I  didn’t  make  any  kick  to 
the  grocer — that  clerk’ll  get  him¬ 
self  in  trouble  soon  enough  with¬ 
out  me.  But  what  d’ye  think  of 
it — fourteen  months  in  one  store 
and  didn’t  know  the  price  of 
grapes !  or  salad !  or  shredded 
wheat  biscuit !  I  say  a  fellow  like 
that  is  too  dumb  or  lazy  to 
deserve  any  consideration !  I 


ought  to  have  said  so  to  Y 
boss,  too.  The  sooner  and  tl 
rougher  he’s  fired,  the  better  f 
lim.  Maybe  he’ll  wake  up  the 
But  going  home,  say ! 

“I  never  met  anybody  in  n 
life  who  enjoyed  getting  in 
other  people’s  business  like  yc 
do !”  my  wife  said  sweetly.  “Yc 
don’t  seem  to  be  able  to  contr 
yourself — you  simply  must  sho 
off  in  public  places  and  morti 
me.  I  wonder  why  I  take  yc 
to  places  with  me.” 

Maybe  I  didn’t  look  hang-dc 
when  that  hit  me. 

“Didn’t  you  tell  me  yoursc 
the  clerk  was  no  good  and  yc 
hoped  he  wouldn’t  wait  on  you 
I  demanded. 

“What  if  I  did?”  she  retorte 
“Is  that  any  excuse  for  breakii 
out  that  way  in  a  store  whe 
other  people  are?” 

“Yes,  it  is!”  I  said,  dogged! 
“a  clerk  as  dumb  as  that  ought 
be  called  down  hard.” 

“Well,  nobody  appointed  y< 
to  do  it,”  she  observed.  “If 
suits  the  man  who  employs  hi 
why  should  you  interfere?” 

“Ain’t  I  a  customer?”  I  c 
manded.  “Ain’t  I  got  a  right 
insist  on  the  right  sort 
service  ?” 

“No,  you’re  not  a  customei 
she  replied,  tartly.  I’m  the  cl 
tomer.  You’re  just  a  bad-ma 
nered  outsider  that  I  foolishly 
go  in  with  me.” 

Oh,  say — oh,  say — oh,  say! 

I  told  this  incident  to  anotl 
grocer  who  had  been  a  clerk  a  d 
or  two  after  it  happened. 

“You  may  have  expected  t 
much  of  the  young  fellow,” 
observed.  “I  don’t  believe  t 
average  clerk  ever  knows  t 
stock  well  enough  to  tell  the  pr 
of  everything  off  hand.” 

“They  may  not  in  a  big  stc 
where  each  man  has  his  depa 
ment,”  I  said,  “but  I’ll  bet  I  km 
a  thousand  clerks,  in  medium  a 
small  stores,  who  can  tell  the  pr 
of  everything  in  the  place  1 
minute  they  are  asked.” 

And  I  do,  too.  What’s  to  p 
vent  ’em?  The  information  ai 
concealed — all  they  have  to  dc 
to  ask  for  it;  they  can  get  it. 

And  if  they’re  good  clei 
they’ll  want  it  and  will  get  it. 
wouldn’t  give  two  cents  for 
clerk  that  has  to  ask  what  pri 
are,  except  under  mighty  units 
circumstances. 

The  Strolleb 
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rhi*  Department  U  devoted  to  the  criticism 
advertising  matter  sent  in,  to  the  devising 
new  advertising  ideas  for  special  occasions, 
on  request,  and  to  the  suggesting  o i  original 
rertisements  when  data  is  supplied.  All 
mmunications  sent  in  for  this  Department 
>uld  be  addressed  to  the  Editor  of  Science 
Advertising.  They  will  be  filed  in  their 
lor  and  taken  up  according  to  strict  rotation. 


Johnstown,  N.  Y.,  Oct.  22,  1908. 
Editor  "Science  of  Advertising.” 

Dear  Sir  : — Have  .sent  you  several 
ff  our*' advertisements  and  received 
Vour  criticism,  for  which  I  want  to 
hank  you,  even  if  they  were  rather 
severe. 

Inclosed  find  another,  which  we 
lave  tried  to  make  more  like  you 
suggested,  and  which  we  think 
wrought  good  results.  If  you  have 
ime  to  take  it  up,  should  be  very 
jlad. 

Thanking  you  for  past  favors,  I 
ieg  to  remain, 

Yours  truly, 

John  Sponnoble,  Jr. 

The  advertisement  inclosed 
iasured  i2j/>  inches  long  across 
ree  columns.  Here  it  is  repro- 
ced  in  reduced  form  . 


*  *  * 


I  do  not  like  the  heading.  For 
"h  a  large  advertisement  it  is 
t  commanding  enough.  The 
igle  boldface  line  should  have 
;n  much  larger.  I  think  a  head 
nething  like  “Sausage  and 
me  Other  Things”  would  have 
m  snappier.  “Here  Are  Some 
traordinary  Bargains”  is  a  lit- 
tame  and  trite,,  and  the  few 
es  used  to  emphasize  it  really 
not  emphasize  it  at  all,  but 
rely  carry  along  the  same 
newhat  empty  claim.  “Look 
These  Prices”  or  “Prices  That 


11  their  Own  Story”  might  have 


-n  a  little  better  than  the  pres- 
head. 

*  *  * 


The  body  of  this  advertisement 
?ood.  The  man  who  wrote  it 
;w  his  goods  and  has  expressed 
iself  very  persuasively 
oughout.  1  his  advertisement 
?ht  certainly  to  have  produced 
uits.  As  a  matter  of  typo- 
.phical  arrangement,  I  think 
sub-heads  could  have  pre¬ 
ted  a  better  appearance  had 
y  been  set  in  capitals  and  lower 
e  instead  of  all  capitals. 

*  *  * 

Vhether  it  pays  a  grocer  to 
ture  as  his  advertising  leader  a 
de  of  sausage  which  sells  at 
cents  per  pound,  and  on  which 
profit  certainly  must  be  ex- 
nely  small,  is  a  question  of 


business  policy  and  advertising 
policy  blended.  It  is  a  question  in 
my  mind  whether  it  can  pay  or 
not.  In  its  favor  is  the  possibility 
that  the  low  price  will  attract 
many  people  who  may  buy  other 
things  more  profitable.  Against 
it  is  the  practical  certainty  that  a 
considerable  number  of  people 
who  have  accustomed  themselves 


now  buy  the  cheap  sausage.  Ob¬ 
viously  there  is  a  lost  profit  there 
also.  Also  against  the  plan  is  the 
danger  that  the  offering  of  goods 
so  manifestly  below  the  market 
may  give  the  store  a  cheap  air. 
It  is  a  question  whether  the  cons 
of  this  proposition  do  not  decided¬ 
ly  overbalance  the  pros.  My  own 
judgment  is  that  it  does  not  pay 


Here  Arc  Some  Extraordinary  Bargains 


WHEN  WE  SAY— EXTRAORDINARY— WE  MEAN  IT. 

Why  pay  more  for  goods  when  you  can  get  the  best  at  our  low  prices.  Everybody  will 
take  something  for  nothing.  By  reading  our  list  of  sales  you  cannot  help  seeing  that  our 
prices  are  the  lowest  to  be  found. 


SAUSAGE. 

Since  our  sausage  has  been  sold  at  the  surprisingly  low  price  of  four  pounds  for  twenty 

1  CPntc  flUtlV  C  AtTlnll  raivinrl'r  1 l,AAn  nnAAA  J  1 _ 1  ,  i 
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five  cents,  many  complimentary  remarks  have  been  passed  in  regard  to  its  goodness. 

lo  our  astonishment,  there  exist  some  people  (indeed  foolish  ones),  who  are  some¬ 
what  in  doubt  as  to  whether  it  is  eatable  or  not  at  the  price  we  are  selling  it  for.  We  want 
to  explain  right  here,  for  the  benefit  of  those  who  are  in  doubt,  the  reason  WE  can  make 
this  price.  W  c  buy  pork  RIGHT — We  buy  it  in  immense  quantities — We  get  a  very  low 
price  on  it. 

Can  sell  more  sausage  than  we  can  make,  this  is  proof  enough  that  it  is  good/  Fresh 
made  every  day,  from  only  the  lean  parts  of  pig  pork  and  seasoned  with  pure  spices.  It 
is  delicious.  4  pounds,  25«* 


COFFEE. 

Tomorrow  brings  another 
chance  to  buy  an  exceeding 
ly  good  drinking  coffee, 
roasted  just  right.  You  can 
see  by  looking  at  the  bean 
that  it  is  fine.  Special — 2  lbs 
25<. 


LENOX  SOAP. 

An  article  which  is  used  in 
every  household.  A  well 
known,  good  soap.  Special 
for  Saturday,  8  bars  for  25^. 


BAKER’S  CHOCOLATE 

Recognized  as  the  stand¬ 
ard  of  excellence  throughout 
the  world.  There  is  not  an¬ 
other  article  of  food  so  well 
knowh  for  quality  as  Walter 
Baker's  ^Chocolate.  Special 
for  Saturday,  lb.  cakes, 
19<f. 


CABBAGE. 

At  this  season  of  the  year 
cabbage  is  very  often  good 
to  look  at,  and  still  not  good 
to  eat.  We  sell  large,  solid 
heads  of  good  cabbdge,  4  for 

25<L 

APPLES. 

Hand  picked,  very  fine, 
large,  sound,  25?  peck. 


THE  MAN  OF  THE  HOUR. 

An  opportunity  to  buy  pork 
at  under-the-market  prices, 
came  our  way.  We  seized  it  in 
a  twinkling.  Had  the  ready 
cash  backed  by  confidence  in 
general  business  conditions  to 
do  it  with.  Result — 


LEMON  SNAPS. 

Round,  fresh  baked,  like  a 
sugar  cake.  Special,  5  lbs., 

25  c. 


THE  LOWEST  PRICES  ON 
PORK  PRODUCTS 
EVER  SHOWN. 

We  are  pfepared  to  say  in 
the  strongest  terms  possible, 
that  we  will  more  than  satisfy 
the  people  who  buy  at  this  sale. 

PORK  LOINS. 

Cut  from  small,  young, 
country  pork,  the  nicest,  tender 
juicy  meat  you  could  wish  for. 
Special  price  for  Saturday.  Per 
pound,  9  l-2<?. 

FRESH  HAMS. 

Tedder,  juicy,  small,  pig 
hams,  just  the  right  size  for  a 
nice  roast  for  your  Sunday  din¬ 
ner,  at  a  price  which.  Will  make 
you  smile.  Special  for  Satur¬ 
day,  9  1-2?  lb. 

FRESH  SHOULDERS. 

Small,  weighing  about  4  to  5 
pounds  each.  Cut  from  young, 
tender,  country  pork.  Really 
as  bice  meat  as  any  part  of  the 
pig  and  much  cheaper.  Per 

lb.,  T  1-2?. 

SALT  PORK. 

The  man  of  the  hour  isn’t  the 
man  who  suddenly  bursts  out 
without,  previous  growth  and 
preparation.  [)ut  is  generally  a 
man  who  for  years  has  been 
preparing  himself. 

We  have  had  years  of  experi¬ 
ence  and  practice  in  curing 

SALT  PORK. 

Tender,  and  cured  right.  12 
lbs.  for  $1.00. 


Another  Group  of  Interest¬ 
ing  Values. 


LARD. 

Home  made,  absolutely 
pure,  kettle  rendered,  very 
best  lard  made.  Only  the  fat 
of  best  pork  is  used,  and  it  is 
as/-  white  as  sr)ow.  Special 
for  Saturday,  per  pound 
10*. 


BACON. 


Home  cured,  sweet,  juicy, 
tender  strips  of  bacon — 
that’s  the  sort  you  want. 
Smoked  a  delicious  golden 
brown .  color.  What  could 
possibly  taste  any  better  for 
breakfait;?  Start  the  day 
right  by  buying  a  small 
strip  of  nicely  streaked 
bacon.  Special  for  Saturday. 
Per  pound,  10?. 


FRANKFORTERS. 


What  ?.  You  don’t  care  for 
them?  You  certainly  would 
be  very  fond  of  the  kind  one 
gets  at  Sponnoble’s  market. 
Why,  they  are  fresh  made 
every  day,  and  only  the 
freshest  meat  is  used  in  their 
make-up.  Tons  and  tons  of 
meat  is  brought  from  the 
farmers  every  day,  I  have, 
seen  it.  For  Saturday,  to 
further  introduce  our  goods, 
3  pounds,  25 ?. 

Fresh  made  Headcheese 
and  Liversausage,  5?-  per 
pound. 


Brooklyn 

Market 


JOHN  SPONNOBLE,  JR.) 


Telephones 
115  and  337 
Johnstown 


to  pay  15  to  20  cents  per  pound 
for  sausage  will  form  an  unalter¬ 
able  opinion  that  sausage  at  6V\ 
cents  is  an  inferior  product.  To 
them  might  have  Leen  sold  sau¬ 
sage  at  a  medium  or  even  a  high 
price ;  they  may  now  buy  none, 
and  the  profit  is  therefore  lost. 
Then  there  are  also  to  be  con¬ 
sidered  the  people  who  would 
have  paid  15  to  20  cents,  but  who 


to  feature  in  any  such  way  as  this 
an  article  whose  quality  is  almost 
sure  to  be  judged  by  the  price. 
Sausage  at  10  or  12  cents  would 
not  have  been  so  bad,  but  at  the 
almost  unheard  of  price  of 
cents,  I  doubt  if  enough  people 
can  be  attracted  to  the  store  to 
make  up  with  their  combined 
purchases  the  losses  that  the  plan 
may  involve  in  other  ways. 


As  an  advertising  man  I  would 
much  rather  start  in  to  work  up  a 
trade  for  an  article  above  the  mar¬ 
ket  price  than  for  an  article  below. 
With  the  first  you  have  working 
with  you  the  impression  that  high 
price  means  high  quality.  With 
the  second  you  are  continually 
working  against  the  equally  strong 
impression — which  is  usually  true 
— that  a  very  low  price  means  a 
very  low  quality.  If  I  had  been 
Mr.  Sponnoble  I  think  I  should 
have  hunted  up  the  finest  pork 
sausage  I  could  get — better  if 
possible  than  the  usual  sausage 
— and  boomed  it  at  a  high  price 
on  the  ground  of  extraordinarily 
high  quality.  As  an  advertising 
proposition  it  is  likely  that  much 
more  could  be  done  with  this  than 
with  an  extraordinarily  cheap 
sausage. 


Another  Chapter  in  Michigan 
Sausage  Fight. 

The  Ingham  Circuit  Court,  in 
a  decision  during  the  week  refused 
the  injunction  asked  for  by  one  of 
the  Chicago  packers  to  restrain 
the  State  Pure  Food  Department 


from  interfering  with  the  sale  of 


their  sausage  in  Michigan.  The 
State  held  that  cereals  and  water 
used  in  sausage  were  an  adulter¬ 
ation,  which  contention  the  com¬ 
pany  denied,  claiming  it  was 
necessary  to  use  them  to  perfect 
the  product.  The  court  says  that 
sausage  means  meat,  and  that 
cereal  and  water  are  adulterants, 
added  with  an  evident  intent  to 
cheat.  He  said  that  if  sold  as 
pure  food  product  the  act  perpe¬ 
trates  a  fraud,  violates  the  law 
and  would  soon  drive  honest 
dealers  out  of  the  market. 


MAGAZINE  NOTES. 


Among  a  host  of  other  attractive 
offerings  in  the  shape  of  short  stories, 
special  articles,  poetry,  and  humor¬ 
ous  _  matter,  the  November  "Lippin- 
cott’s”  presents  a  complete  novel  of  an 
unusual  type  and  of  rather  more  than 
unusual  strength.  "The  Viper,”  it  is 
called,  and  Will  Levington  Comfort 
stands  sponsor  for  it.  The  tale  relates 
the  experiences  of  two  young  men  who 
abandon  their  paternal  farms  and  seek 
their  fortunes  in  the  city.  They  have 
been  friends  from  babyhood,  but  rad¬ 
ical  differences  in  character  and  tem¬ 
perament  soon  part  them  in  their  new 
environment.  Both  fall  in  love  with  the 
same  girl ;  each  determines  to  win  her 
for  himself.  One  proves  brilliant — in  a 
way ;  the  other,  a  plodder.  On  this  foun¬ 
dation  the  author  has  constructed  one 
of  the  most  absorbing  narratives  which 
have  appeared  in  a  long  while.  ‘‘The 
Viper”  is  by  all  odds  the  best  story  Will 
Levington  Comfort  has  ever  written, 
which  is  high  praise,  as  he  has  shown 
constant  improvement  since  his  name  be¬ 
gan  to  appear  in  the  best  magazines  a 
few  years  ago. 
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•  Standard  of  Purity* 

REFINED  BY 

FRANKLIN  \\ 
SUGAR  REFINING  CO. 

PHILADELPHIA*  PA, 


This  Comparison 
Includes  You 


Here’s  the  best  argument  for  Franklin  Carton  Sugar 
we  know  of — that  the  grocers  who  sold  it  during  the  very 
heavy  sugar  ssason  just  over,  all  made  more  money  on  their 
sugar,  with  far  less  work,  than  the  grocers  that  dug  it  out  of 
barrels  in  the  good  old  way. 

This  may  seem  like  an  idle  statement  the  truth  of  which 
we  couldn’t  possibly  know.  On  the  contrary,  its  truth  is  so 
obvious  that  a  simple  statement  proves  it. 

We  know  it  is  true  because  there  is  no  work  in  selling 
Franklin  Carton  Sugar — you  know  how  much  there  is 
with  bulk  sugar — and  there  is  no  waste.  Overweight  is  im¬ 
possible  since  the  goods  are  ready  weighed. 

So  with  nothing  to  make  work  and  nothing  to  steal 
profits,  isn’t  our  conclusion  invevitable? 


Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 
10,  25,  50  and  100-pound  cotton  bags  :  :  : 


The  Franklin  Sugar  Refining  Company 

PHILADELPHIA,  PENNSYLVANIA 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless^  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street 


four  months  had  elapsed.  The 
merits  of  the  case  have  therefore 
not  yet  been  gone  into,  althougl 
the  attitude  of  the  court,  in  dis¬ 
cussing  the  case,  shows  that  it 
has  some  knowledge  of  thesei 
jewelry  schemes  and  does  not 
trust  them. 


Another  Jewelry  Scheme  Case  Tried 

Another  of  the  jewelry  scheme 
cases  which  have  repeatedly  beer, 
discussed  in  this  journal  has  just 
been  in  part  decided  by  the  Penn 
sylvania  Superior  Court.  The 
decision  so  far  as  it  went  was 
against  the  jewelry  concern. 

It  appeared  that  three  partners 
calling  themselves  the  Rhode 
Island  Manufacturing  Co.,  manu 
acturers  of  cheap  jewelry,  made 
with  W.  L.  Wunder,  a  Berks 
County,  Pa.,  retailer,  through  a 
salesman,  one  of  the  same  con 
tracts  which  mark  all  the  itinerant 
jewelry  schemes.  As  usual  the 
salesman  grossly  misrepresented. 
The  defendant,  W.  L.  Wunder 
swore  that  the  salesman  repre¬ 
sented  that  he  was  selling  an  as 
sortment  of  jewelry  worth  $120, 
and  showed  him  samples.  After 
the  retailer  had  agreed  to  buy  the 
salesman  laid  a  folded  paper  be 
fore  him,  arranged  so  that  nothing 
could  be  seen  but  the  end,  and 
asked  Mr.  Wunder  to  sign  it, 
saying  that  the  paper  was  merely 
“a  promise  that  you  will  receive 
the  goods  when  we  ship  them  to 
you.”  Afterward  Mr.  Wunder, 
who  should  not  have  signed  any 
paper  without  reading  it,  found 
that  the  “promise”  was  an  iron 
bound  contract  to  buy  $320  worth 
of  goods.  When  the  stuff  came 
it  was  cheap  and  poor — not  in 
any  way  the  equal  of  the  sample. 
Accordingly  acceptance  was  re¬ 
fused  and  the  goods  returned  to 
the  jewelry  company. 

Mr.  Wunder  had  signed  the 
notes  that  always  go  with  these 
schemes,  and  refused  to  pay  them 
at  maturity.  Suit  was  brought 
for  the  whole  $320.  T  he  court 
gave  judgment  for  Mr.  Wunder, 
,but  only  on  the  technical  ground 
that  none  of  the  payments  under 
the  contracts  were  yet  due,  as  the 
first  payment  was  to  fall  due  four 
months  from  the  date  of  contract, 
while  suit  was  started  before  the 


Question:  Verling  Harris 
Washington,  D.  C. — A  ships  B  ai 
incubator  and  brooder  two  yean 
ago,  while  B  was  still  a  minor,  or 
four  months’  trial,  subject  ti 
being  returned  if  not  satisfactory 
B  agreed  to  submit  to  A  a  hatcl 
report  at  the  end  of  first  hatch 
which  was  done,  at  which  time  I 
explained  that  as  he  was  ver; 
unsuccessful  with  artificial  inert 
bation  that  he  would  in  futur 
depend  on  hens.  This  seemed  [ft 
displease  A,  who  refused  to  allov 
machines  to  be  returned  to  hiir 
and  at  once  took  steps  to  collec 
for  goods.  After  about  niij 
months  A  offered  to  take  bad 
goods  if  B  paid  the  freight. 

This  B  refused  to  do.  A  no\ 
threatens  suit  and  B,  to  avoi 
same,  wishes  to  take  up  th 
former  proposition  and  ship  good 
back,  prepaying  freight  if  th 
would  relieve  him  from  liability 
B  also  wishes  to  know  if 


minor’s  signature  to  a  contrac 


which  emerges  into  his  majorit 
is  legal. 

Answer. — Any  contract  mad 
by  a  minor  for  anything  bi 
necessaries  can  be  revoked  whe 

An  ii 

cubator  is  not  a  necessity,  and 
contract  covering  it  can  therefoi 
be  rescinded  by  the  minor  upc 
reaching  maturity.  If  the  mint 
desires  to  rescind,  however,  1 
must  do  so  promptly.  Otherwi: 
he  will  be  held  as  having  ratifk 
the  contract  and  will  be  bound  t 
it.  Ratification  need  not  be  mac 
by  positive  statement,  but  can  1 
inferred  from  conduct. 

B  cannot  now  return  the  goo< 
and  hold  A  to  his  offer  to  recei’ 
same  if  B  would  pay  the  freigh 
When  that  offer  was  original 
made  B  rejected  it,  consequent 
it  never  became  a  contract.  b|: 
less  B  can  stand  on  his  minorit 
he  is  liable  to  A’s  action  foi* 
full  amount.  I  should  think,  h 
ever,  that  there  was  much  rea 
to  argue  that  B  repudiated  b 
contract  when  he  gave  notic 
after  the  first  hatch,  that  he  1 
tended  to  return  the  machine. 


nt 

\ 


Question:  P.,  Pa. — Will  y( 
please  tell  me  through  your  vaJ 
able  paper  whether  the  inclos1 
raffle  card  is  lawful  or  not. 

Answer. — The  card  inclosed  e 
ploits  a  scheme  originated  by  t 
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1 ‘Advance  Sales  Co.”  for  raffling 
)ff  an  electric  toilet  mirror.  A 
arge  sheet,  mostly  blank,  is  used, 
ontaining  forty-five  blank  spaces, 


ill  bearing  a  letter.  The  letter  is 
overed  by  a  red  seal,  on  the  con- 
ealed  back  of  which  is  a  certain 
lumber.  The  customer  picks  off 
me  of  the  seals  at  random,  writes 
Itis  name  on  the  blank  line  along'- 
ide,  and  then  pays  the  price  cor¬ 
esponding  with  the  number  on 
he  back  of  the  seal.  In  some  way 
tot  disclosed  by  the  correspond- 
nt  the  choice  of  the  winner  is 
etermined  from  these  numbers. 

I  have  no  hesitation  in  pro- 
ouncing  this  a  lottery,  and  in 
iolation  of  the  Pennsylvana  acts 
f  March  31,  i860.  In  this  case 
loney  appears  to  be  paid  for  no 
ther  consideration  than  the 
hance  of  obtaining  a  valuable 
rticle.  This  is  a  lottery  from 
very  standpoint. 


anadian  Jobbers  Had  Trade 
Tightly  Closed. 


/idence  Given  in  Government’s  Suit 
Against  It  Shows  that  It  Arbitrarily 
Held  Prices  Up  and  Disciplined  those 
Who  Violated  Them.  One  Toronto 
Concern  had  to  Close  Business  on 
Account  of  It. 


ecial  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Toronto,  Ont.,  Canada, 

October  30,  1908. 
After  devoting  the  first  two 
tys  of  the  past  week  to  the  fur- 
er  hearing  of  the  Canadian 
Dvernment’s  case  against  the 
ominion  Wholesale  Grocer.s’ 
tild,  on  the  charge  of  maintain- 
g  a  trust,  the  inquiry  adjourned 
itil  November  10th. 

J.  Stanley  Cook,  the  secretary, 
plained  that  until  1904  the  Do- 
nion  Guild  had  no  by-laws, 
t  in  view  of  the  fact  that  there 
is  a  good  deal  of  price  cutting, 
d  that  the  margin  of  profit  was 
^  small,  a  constitution  was 
awn  up  and  certain  arrange- 
-nts  were  entered  into  with 
rious  manufacturers.  The  ob- 
:t  of  these  arrangements  was  i.o 
tain  for  wholesalers  a  fair  mar- 
i  of  profit  and  to  restrict  the 
ivileges  granted  to  their  class  to 
3se  who  legitimately  belonged 
it. 

Prices,  he  said,  were  fixed  not 
the  Guild,  but  by  the  manufac 
'ers,  who  in  some  cases  con- 
ited  to  give  a  rebate  under  con- 
ions  which  they  themselves 
•de.  They  could  refuse  to  sup¬ 


ply  goods  direct  to  those  who  did 
not  comply  with  the  conditions 
set  forth,  but  the  Guild  had  no 
means  of  enforcing  the  agree 
ments  save  by  cancelling  mem¬ 
bership.  As  a  matter  of  fact,  a 
number  of  wholesalers  who  did 
not  belong  to  the  Guild  were  sup 
plied  direct,  and  in  no  case  had 
the  Guild  imposed  a  penalty  upon 
its  members  for  violation  of  the 
rules. 

Evidence  was  given  for  the 
prosecution  by  W.  W.  Clancy,  of 
Toronto,  who  declared  that  the 
Provincial  Groceries,  Ltd.,  with 
which  he  had  been  identified,  had 
had  to  go  into  liquidation  because 
they  could  not  obtain  admission 
to  the  Guild  and  get  goods  direct 
from  the  manufacturers.  It  ap 
peared  in  cross-examination,  how¬ 
ever,  that  the  majority  of  stock¬ 
holders  in  that  company  were  re 
tail  grocers,  who  received  from 
the  association  a  discount  rebate 
on  their  purchases. 

A  letter  was  introduced  in 
evidence  which  had  been  written 
by  the  Guild  to  the  A.  Mac 
donald  Co.,  Winnipeg.  In  the 
letter  the  secretary  complained 
that  they  had  sold  Edwardsburg 
ar  contrary  to  agreement. 
“Under  the  agreement  between 
the  trade  and  the  refiners,”  he  ex 
plained,  ‘‘every  member  of  the 
trade  must  adhere  strictly  to  the 
rules  governing  the  business. 
Parties  under  this  agreement  are 
only  to  get  their  rebates  on  con 
dition  that  they  adhere  to  the 
rules.  A  violation  of  these  rules 
renders  you  liable  to  confiscation 
of  your  rebate  by  the  refiners.” 

W.  W.  Clancy,  Toronto,  stated 
that  he  formed  the  Provincial 
Groceries,  Ltd.,  which  formerly 
carried  on  a  wholesale  business 
I  he  stock  of  the  company  was 
held  by  a  number  of  retailers  and 
by  some  people  who  were  not 
connected  with  the  trade.  The 
company  went  into  liquidation  in 
1905. 

“What  led  to  liquidation?” 

“We  could  not  get  groceries  to 
sell  at  a  profit.” 

“Why?” 

“Because  we  were  not  members 
of  the  Guild.  We  approached 
manufacturers  to  buy  goods,  but 
they  referred  us  to  the  Guild, 
stating  that  they  could  not  sell 
goods  unless  we  became  members 
of  the  Guild.  We  applied  to  the 
Guild  for  membership,  but  we  did 
not  succeed  in  getting  admis¬ 


sion. 


Burk’s 

Pork  Products 

Are  the  Best  Known  and  Known  as  the  Best 

This  enviable  reputation  was  estab¬ 
lished  through  honest  dealings — selling 
pure,  unadulterated  goods,  prepared  in  a 
clean,  sanitary  manner  at  reasonable  prices. 

No  competition,  however  strong — no 
desire  to  increase  our  profits  could  tempt 
us  to  cheapen  our  product.  During  thirty 
years’  experience  we  never  used  a  cereal  in 
our  sausage, — never  robbed  the  richness 
of  our  lard  by  extracting  the  oil  or  by 
adding  beef  fats  or  stearines. 

Since  the  enactment  of  food  legisla¬ 
tion  and  the  advent  of  meat  inspection,  it 
is  naturally  supposed  the  adulteration  of 
meat  products  is  prohibited.  This,  how¬ 
ever,  is  not  the  case. 

Government  supervision  insures  the 
use  of  meats  from  animals  found  healthy 
after  a  post-mortem  examination,  but  does 
not  prevent  the  use  of  adulterants  in 
preparations  in  which  such  meats  are  used. 

Burk’s  Products  are  now  prepared 
as  they  always  were — absolutely  pure  and 
free  of  any  adulterations,  colorings  or 
preservatives.  Our  aim  has  always  been 
to  produce  the  best,  irrespective  of  cost. 

None  quite  as  good  as  Burk's 

Louis  Burk 

Model  Abattoirs  and  Sausage  Kitchens 

Girard  Ave.  and  Third  8t. 
Philadelphia 
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DON’T  SELL  POOR  DOMESTIC  SARDINES 


If  you  sell  a  poor  domestic  sardine  your 
trade  is  dead — you  can  be  absolutely  sure 
of  that.  Better  sell  only  imported  sardines 
if  you  can’t  get  a  good  domestic. 

Our  Harbor  Brand  Mustard  Sardines  are  the 
equal  of  any  imported  sardine  packed. 
Just  as  young,  just  as  tender  and  as  deli¬ 
cate.  and  packed  with  all  the  foreign  expert- 
nessand delicacy.  Delicious  mustard  sauce. 

Retail lOcents.  Green,  red andgoldcarton. 


JED  FRYE  &  CO.,  25  South  St.,  NEW  YORK 


Oakdale  Steam! 

T 

Crisp  Pretzels  Salted  1 


& 


<|f  Genuine  steam  process. 
Taste  better  and  keep 
longer  than  any  other 
kind.  Acknowledged 
“Standard  of  Quality.” 


T 

i 


|  IVrife  for  Samples  and  Prices.  | 

|  OakdaleBakingCo. 

T  Oakdale  Building,  Philadelphia.  Pa. 
****  »>  ■:«  *  *  ■!'  '!■  *  'i<  »t  *  »  *  *  *  *  *  * *  *  * * 


Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 


CHAS.  W.  YOUNG  &  CO. 

Makert  of  Soapi  of  Merit 

Philadelphia.  Pa. 


Cstabiiihed  I&77- 


has  such  a  steady  all-year-round  sale  that  we 
have  three  styles  of  package  to  preserve  its 
popularity  at  all  seasons:  — 

We  pack  it  in  the  carton  for  sale  from 
October  to  May  and  in  tins  and  handy  glass 
tumblers  for  the  Summer  months. 

But  remember  the  Sale  goes  with  the  quality 
and  no  imitation  can  compete  by  simple  resem¬ 
blance  of  package. 

EVERY  PACKAGE  HAS  RED  BAND 


J.  W.  BEARDSLEY’S  SONS 

New  York  City^TSl.  Y. 


“What  is  the-  effect  of  the 
Guild  upon  the  trade?’’ 

“A  man  cannot  become  a 
wholesale  grocer  unless  he  gets 
into  the  Guild.” 

Toward  the  close  of  the  testi¬ 
mony  a  number  of  retail  grocers 
were  examined.  They  all  claimed 
that  tlie  Guild  had  compelled  cer¬ 
tain  manufacturers  to  cease  sell¬ 
ing  them  direct  and  thus  drove 
them  out  of  business. 

One  witness  testified  that  the 
effect  of  the  policy  of  the  Guild 
had  been  to  prevent  him  from 
buying  direct  from  the  manufac¬ 
turers,  to  increase  the  number  of 
wholesalers,  and  to  make  it  diffi- 
cut  for  beginners  to  get  into  the 
market. 

Several  other  witnesses  also 
testified  to  having  been  cut  off 
the  manufacturers’  selling  lists, 
and  assigned  the  Guild’s  oper¬ 
ations  as  the  cause. 

Andrew  McLean,  grocer, 
Kingston,  was  the  first  witness. 
He  said  he  had  been  in  the  retail 
and  wholesale  trade  since  1864. 
Up  to  about  1881  he  had  no 
difficulty  in  buying  sugar  direct 
from  the  refiners,  but  after  that 
date  he  had  trouble,  several 
manufacturers  cutting  him  off 
their  selling  lists. 

John  Curtis,  grocer,  Port  Hope, 
said  his  business  was  retail  and 
wholesale  in  a  small  way.  He 
used  to  get  tobacco,  starch,  sugar, 
etc.,  from  the  manufacturers,  but 
he  was  now  shut  off. 

Wm.  J.  Graham,  a  stockholder 
in  the  Owen  Sound  Canning  Co., 
told  of  an  interview  he  had  in 
1901  with  H.  C.  Beckett,  of  the 
Guild,  at  which  he  was  asked  to 
sign  an  agreement  to  supply 
canned  tomatoes  at  65  cents 
dozen.  Witness  declined  to  do 
so,  because  it  would  not  pay  him. 
He  was  told  that  all  the  principa 
canners  had  entered  into  the 
agreement.  In  1903  several  of  his 
customers  stated  that  they  coulc 
no  longer  buy  from  the  Owen 
Sound  Co.,  as  they  were  taking 
their  tomatoes  from  the  Canadian 
Canners  Limited.  The  Owen 
Sound  Co.  afterwards  had  to  dis 
pose  of  the  goods  at  a  loss,  as 
wholesalers  told  them  they  had 
to  deal  exclusively  with  the 
Canadian  Canners,  Limited,  or 
lose  their  rebate.  As  a  result  the 
company  had  packed  nothing 
since  1905,  because  they  could  not 
get  into  the  wholesale  market. 

One  witness  was  examined  for 


the  defense — Hugh  Blain,  of  Eby, 
Blain  &  Co.,  wholesale  grocers  oi 
Toronto.  Mr.  Blain  had  been  an 
active  member  of  the  Guild  since 
its  organization,  and  in  his  evi¬ 
dence  he  explained  the  steps 
which  had  been  taken  by  the 
wholesale  grocers  during  the  pas 
twenty  years,  and  the  policy 
which  the  Guild  had  pursuec 
with  the  view  of  improving  tin 
conditions  of  the  trade.  Thei 
object,  he  said,  in  entering  inti 
arrangements  with  the  manufac 
timers  and  refiners  was  to  insur 
a  reasonable  profit  for  the  whole 
sale  grocers,  who,  he  claimec 
were  the  best  and  cheapest  medi 


um  for  the  distribution  of  good 


to  the  retailers.  In  no  case  ha< 
these  arrangements  resulted  det 
rimentally  to  the  consumer  or  t 
the  retailer.  There  was  nothin 
in  the  operations  of  the  Guil 
calculated  to  bring  about  the  rc 
suits  charged  in  the  indictmen 
Mr.  Blain  stated  that  prior  t 
the  formation  of  any  body  c 
wholesale  grocers  the  condition  c 
trade  was  very  unsatisfactory 
Such  staple  proprietary  article 
as  tobacco,  starch,  sugar,  canne 
goods  and  cereals  were  sold  a 
most  at  cost,  without  anythin 
being  allowed  for  handling  then 
The  inception  of  the  mov 
ment  was  in  1882,  when  the  wi 
ness  combined  with  some  otln 
jobbers  to  hold  the  jobbing  prot 
on  tobacco  at  2  cents  per  poun 
Later  came  a  concerted  effort 
establish  uniform  sugar  prices. 

The  witness  denied  that  tl 
Guild  had  anything  to  do  wii 
fixing  prices.  He  said  “tl 
wholesale  trade  never  disputt 
the  right  of  the  manufacturer 
sell  to  the  retail  trade,  providf 
they  would  not  sell  at  less  th; 
we  could  sell.  Otherwise  th< 
would  discredit  us  as  their  mec 
um,  and  it  would  not  be  fa 
either  to  us  or  to  the  great  bu 
of  the  retail  trade.” 

The  witness  also  denied  th 
the  Guild’s  schemes  caused  ai 
increase  in  prices  to  consume! 

R.  Bartram  Corey. 


The  season  for  coughs  and  colds 
here  and  you  should  be  prepared 
help  your  customers  by  supplying  the 
with  a  standard  cure,  such  as  Got 
Cough  Syrup.  This  remedy  has  be 
in  use  for  years  and  is  made  from  pi 
drugs  and  herbs.  The  firm  have 
special  proposition  that  they  make 
grocers  who  are  not  selling  their  rerr 
dies  which  will  enable  them  t0  neL 
per  cent,  orofit.  Write  to  S.  B.  O' 
&  Sons  Co.,  Camden, J-,  and  th 
will  tell  you  all  about  it. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
{  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
th  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
ndows  Into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
ike  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


fheat  Breakfast  Window  Display. 


Corn  Meal  and  Buckwheat  Window. 


First  take  the  frame  of  a 
iredded  wheat  box  and  place 
■ough  strips  between  to  give  the 
^ht  proportion  for  a  fence.  To 
ese  fasten  wire  or  heavy  cord, 
wer  this  part  of  the  window 
ith  brown  cambric.  To  the 
nee  tie  golden  rod.  In  front  of 


The  bottom  of  the  window  may 
be  covered  with  grain,  corn  or 
buckwheat  or  brown  paper  sug¬ 
gestive  of  autumn. 

In  the  centre  of  the  back  make 
a  pyramid  of  package  buckwheat; 
have  dishes  heaped  with  the  dif¬ 
ferent  grades  of  the  loose  flour 


is  place  small  cans,  around 
lich  are  tied  wheat  to  represent 
ocks. 

Now  cover  the  remainder  of  the 
ndow  with  white  paper.  On 
e  side  pile  some  loose  wheat,  on 
e  other  a  box  of  shredded  wheat 
lich  has  been  opened. 

In  the  centre  place  a  napkin 
d  on  this  a  dish  with  a  wheat 
scuit  sprinkled  with  sugar. 

Just  back  of  the  fence  place  a 
■ge  branch  of  autumn  leaves. 
For  a  border  finish,  with  red 
ives.  Just  at  the  edge  of  the 
ocks  carelessly  scatter  some 
leat.  Above  this  stretch  a  piece 
white  cambric  on  which  these 
)rds,  done  in  red  leaves,  should 
written:  “A  Good  Breakfast.” 

C.  M.  Conover. 

5  S.  14th  street, 

Harrisburg,  Pa. 


and  set  in  front  of  the  pyramid. 
In  the  centre  make  a  little  heap 
of  grain  buckwheat,  as  shown  in 
illustration. 

On  either  side  of  the  buckwheat 
pyramid  make  a  smaller  one  of 
cornmeal  and  arrange  the  plates 
of  the  cornmeal  in  front  of  them 
as  with  buckwheat.  Make  a  small 
heap  of  yellow  or  white  corn  in 
the  centre  of  each,  as  with  the 
buckwheat. 

Pile  ears  of  corn  in  the  front 
corners  of  the  window.  Then 
take  your  buckwheat  straw  and 
corn  stalks,  which  any  of  the 
farmers  who  furnish  you  with 
produce  would  be  glad  to  give 
you.  Place  a  small  sheaf  of  buck¬ 
wheat  straw  on  either  side  of  the 
centre  pyramid  and  stand  the 
cornstalks  back  of  the  package  of 
cornmeal,  as  illustrated.  Price 


cards  may  be  placed  on  each  plate 
of  flour  and  a  sign  something  like 
this  may  be  placed  in  the  window : 


Corn  Meal  and  Buckwheat 
Times  Are  Here 


SO  ARE 

Corn  Meal  and  Buckwheat. 


This  makes  a  very  neat  and  at¬ 
tractive  window,  and  as  the  sea¬ 
son  is  here  it  is  very  appropriate. 

R.  M.  Edwards. 
191  N.  15th  street, 

Harrisburg,  Pa.' 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM JOBBER8 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


“Eggs”  Must  be  Fresh  Eggs  in 
Indiana. 

H.  E.  Barnard,  State  Food  and 
Drug  Commissioner  of  Indiana, 
is  out  to  enforce  an  interpretation 
of  the  word  “egg”  to  every  dealer 
in  Indiana  with  a  view  to  sepa¬ 
rating  the  product  into  proper 
classes.  “When  a  housewife 
telephones  her  grocer  to  send  up 
a  dozen  eggs,”  said  Mr.  Barnard, 
“she  is  entitled  to  receive  eggs 
that  are  fresh,  and  not  those  that 
have  been  in  storage  for  a  long¬ 
time.  Eggs  are  divided  into  sev¬ 
eral  different  classes ;  there  are 
just  plain,  ordinary  eggs,  then 
there  are  fresh  eggs,  farmers’ 
eggs,  candled  eggs  and  various 
other  sorts,  and  we  propose  to 
have  all  of  them  properly 
classed.”  There  are  some  dealers, 
it  is  declared,  who  have  placed  a 
“fresh”  label  on  cases  which 
teally  contain  “storage”  eggs. 
It  is  to  check  this  violation  that 
the  food  authorities  are  to  act. 
There  will  be  prosecutions  if  the 
false  labeling  continues. 


PATENTS 

obtained  on  Inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

Attormby  at  Law 

BOB  G  St.,  W.  W.,  Washington,  O.  C. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 


already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 


108  North  Front  Street,  Philadelphia. 


FLI-STIKON 

THE  FLY  RIBBON 

Created  Fly  Calcherin  the  Wot 
KeUHs  at  Sc.  $4  80  per  gros 
The  Fly  Ribbon  Mfg.  Co..  NewYo 

Order  from  your  jobber 


Bouillon  Capsule 

IS 

© 

It's  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 

Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 

VALUE  OF 
HAGAZINE 
Advertising 


Magazine  advertising  makes 
people  familiar  with  the  name  and 
quality  of  Swift's  Premium  Ham 
and  persuades  them  to  try  it. 

When  they  see  a  display,  a  show 
card  or  sign  in  your  store  the  ad¬ 
vertisement  is  recalled.  The  re¬ 
sult  is  a  sale. 

Therefore  it  will  pay  you  to  dis¬ 
play  Swift’s  Premium  Ham  con¬ 
stantly.  Keep  a  sign  in  plain 
sight  all  the  time. 

“WE  SELL 

SWIFT’S  PREMIUM  HAMS’’ 

The  increase  in  sales  will  be 
large  and  steady  for  Swift’s  Prem¬ 
ium  Ham  holds  trade  by  its  uni¬ 
form  quality. 

Swift  &  Company,  U.  S.  A. 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  i 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Departmen 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tri 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribe 
probably  every  one  of  whom  has  some  technical  knowledge  of  w 
dow-dressing.  What  we  want  is  articles  clearly  describing  wind< 
displays  that  can  be  made  by  the  average  retailer ;  not  necessarily  n< 
or  original — in  fact,  those  which  have  been  used  successfully  i 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangem< 
should  be  addressed  to  the  “Window-Dressing  Department.” 
drawings  are  also  sent  they  should  be  made  throughout  in  black  i 
(not  pencil). 


THE  GROCERY  MARKETS 

Te«. 

There  has  been  no  change  in 
the  tea  market  during  the  past 
week.  The  demand  is  steady 
and  clean,  but  is  probably  not 
more  than  half  normal.  Prices 
show  no  change  in  any  line. 
Everything  desirable  is  steady 
and  concessions  on  such  grades 
are  practically  impossible  to  ob¬ 
tain. 

Coffee. 

There  has  been  little  or  no 
feature  to  the  market  for  Rio  and 
Santos  coffee  during  the  week. 
The  general  situation  is  still 
weak.  Options  on  the  New  York 
Exchange  touched  5  cents,  which 
is  the  lowest  price  since  1904. 
Actual  Rio  and  Santos  show  no 
materal  change.  Mild  coffees  are 
cjuiet  and  unchanged.  Java  and 
Mocha  unchanged  and  in  moder¬ 
ate  demand. 

Sugar. 

The  refiners  are  still  playing 
with  the  sugar  market.  Nomi¬ 
nally  the  market  declined  10 
points  on  Wednesday,  that  is 
from  5.10  cents  for  granulated  to 
5  cents,  but  actually  it  did  not 
decline  at  all,  as  most,  if  not  all, 
refiners  had  been  steadily  selling 
at  5  cents.  One  reason  for  hold¬ 
ing  the  market  nominally  high  is 
the  fact  that  Western  beet  sugar, 
in  which  the  Sugar  Trust  is 
largely  interested,  is  sold  on  the 
basis  of  the  Eastern  list  price, 
hence  the  wisdom  of  holding  the 
list  price  as  high  as  possible,  even 
if  no  sales  are  made  thereat.  Raw 
sugar  has  weakened  slightly 
during  the  week  and  the  general 
sugar  situation  is  weak.  The  de¬ 
mand  is  very  light. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  in 
good  demand  at  unchanged  prices. 
Sugar  syrup  is  wanted  also,  at 
ruling  prices.  Molasses  is  scarcer 
on  spot  than  for  many  years, 
speaking  particularly  of  good 
grades,  and  if  there  were  any  de¬ 
mand  would  doubtless  advance. 
New  crop  molasses  has  reached 
the  North,  nearly  two  weeks 
earlier  than  last  year.  The  aver¬ 
age  selling  price  was  43  cents  per 
gallon,  which  is  about  like  last 
year’s. 

Fish. 

No  change  has  occurred  in 
mackerel  during  the  week.  The 
market  is  now  on  a  reasonable 
price  basis.  One  condition  of 


this  year’s  market  is  different 
from  usual — the  fact  that  Nor¬ 
way  and  Irish  mackerel  are  much 
closer  competitors  than  usual. 
The  reason  is  that  Norways  are 
running  much  smaller  than  usual 
and  Irish  are  running  better, 
thus  bringing  the  two  together  at 
their  two  most  vital  differences. 
No  change  in  price  has  occurred 
in  either  grade  during  the  week. 
Cod,  hake  and  haddock  are  in  fair 
demand  at  unchanged  prices. 
The  hot  weather  has  lessened  the 
demand  very  decidedly.  All 
grades  of  sardines,  domestic, 
French,  Norwegian,  etc.,  are 
quiet  and  unchanged,  French 
brands  being  still  firm  and  high. 
Salmon  is  in  moderate  demand. 
Red  Alaska  shows  an  advance  on 
the  coast  of  2]/2  cents  per  dozen, 
other  grades  steady  and  un¬ 
changed. 

Canned  Qaeda. 

Tomatoes  are  still  very  weak 
and  in  extremely  light  demand, 
lighter  in  the  East,  however,  than 
in  the  West.  It  would  probably 
take  only  a  moderate  nibble  to 
get  a  673/2-cent  price.  The  out¬ 
look,  however,  gives  every  evi¬ 
dence  of  higher  prices,  if  the  pack¬ 
ers  can  only  get  into  a  position 
where  they  are  not  obliged  to 
sacrifice  their  holdings.  Corn  is 
in  fair  demand  at  unchanged 
prices.  Some  surplus  1908 
Maine  corn  has  been  offered  for 
sale  at  90  cents,  the  maintained 
opening  price.  Peas  are  un¬ 
changed  and  quiet,  some  demand 
being  manifested  for  cheap 
grades.  Peaches  are  unchanged 
and  firm,  though  dull.  Some 
good-sized  sales  of  Michigan 
peaches  have  been  made  in  the 
East  this  year.  They  cost  about 
the  same  price  and  are  usually 
much  superior  to  the  Baltimore 
product.  Apples  are  unchanged 
on  the  last  quotation  and  in  fair 
demand.  The  outlook  remains 
strong.  California  canned  goods 
are  unchanged,  and  for  the  most 
part  dull.  There  is  some  demand 
for  peaches.  Small  Baltimore 
canned  goods  are  unchanged 
throughout  and  in  moderate  re¬ 
quest. 

Dried  Fruits. 

Prunes  are  growing  weak  and 
demoralized.  Offers  of  3-cent 
basis  have  been  made  by  holders 
of  Santa  Claras  during  the  week, 
and  some  holders  are  willing  to 
consign  cars  to  be  offered  at  that 
price.  The  demand  is  light. 


Peaches  are  in  fair  demand,  but 
the  bottom  has  dropped  out  of 
the  standard  grades,  and  they 
have  made  a  considerable  decline 
during  the  week.  Raisins  are  un¬ 
changed,  the  price  on  new  seeded 
ranging,  according  to  the  ideas  of 
the  packers,  from  6  cents  for 
fancy  to  cents.  The  raisin 
situation  is  decidedly  soft.  The 
Armsby  pool  having  collapsed, 
the  growers  have  organized  one 
of  their  own.  Currants  are  in  fair 
demand  at  unchanged  prices. 
Apricots  are  steady  and  fairly 
active.  Dates  are  selling  on  spot 
at  p2  cent  over  the  opening  price, 
but  will  decline  as  soon  as  ad¬ 
ditional  shipments  arrive.  Other 
dried  fruits  unchanged  and  quiet. 

Beans  and  Peas. 

Domestic  pea  beans  are  strong 
at  $2.30,  which  is  unchanged  from 
last  week.  Imported  are  also  un¬ 
changed.  The  demand  is  fair. 
Marrows  are  firm  at  the  last  quo¬ 
tation  and  scarce.  The  demand  is 
fair.  California  limas  are  slowly 
receding  in  price.  On  spot  the 
quotation  is  now  $4.90  and 
to  come  forward  $4.75.  The 
demand  is  fair.  Split  and  dried 
peas  are  all  firm  and  active. 
There  has  been  no  change  dur¬ 
ing  the  week,  but  everything 
points  to  another  advance  of  5 
cents  in  green  and  Scotch. 

Butter. 

The  butter  market  is  very  firm 
on  the  present  basis,  and  there  is 
an  active  demand  for  all  grades. 
The  receipts  of  fresh  butter  are 
falling  off  very  rapidly  and  the 
percentage  of  fine  butter  is  still 
small.  The  butter  market  is  in 
a  very  healthy  condition,  and  if 
there  is  any  change  it  will  likely 
be  upward. 


Eges. 

There  is  a  very  good  consult 
tive  demand  for  eggs  of  all  grar 
and  a  general  advance  in  fresh  a 
storage  of  1  cent  per  dozen.  T 
receipts  of  fresh  eggs  are  lie 
and  stocks  are  lighter  than  at  t! 
time  last  year.  The  market 
very  healthy  and  the  outlook 
for  a  good  trade  at  fair  prices 
the  balance  of  the  season. 

Cheese. 

The  cheese  market  is  very  di 
as  is  usual  at  this  season.  T 
situation,  however,  is  steady  a 
unchanged,  and  stocks  are  abt 
the  same  as  a  week  ago,  which 
somewhat  lighter  than  the  av 
age.  There  is  still  a  short  si 
ply;  of  milk  in  the  producing  si 
tions  and  the  factories  will  pre 
ably  all  be  closed  within  j-ti 
weeks.  Under  grades  of  che< 
are  scarce  and  sell  on  arrival 
relatively  low  prices. 

Provisions. 

Everything  in  smoked  mea 
all  grades  of  hams,  bellies  a 
bacon,  is  very  dull  at  a  decline 
l/4  cent  per  pound.  The  cc 
sumptive  demand  is  slow, 
usual  for  the  season.  Both  pu 
and  compound  lard  are  firm  a 
unchanged.  Stocks  of  pure  la 
are  light  and  it  is  drawing  ne 
the  season  when  the  supply  nit 
increase.  No  advance  sect 
likely  now  for  that  reason.  C01 
pound  lard  is  firm  in  sympatl 
with  pure,  but  unchanged.  Ik 
rel  pork,  canned  meats  ai 
dried  beef  are  all  dull  and  u 
changed. 

Produce. 

Potatoes,  85  cents  per  busln 
demand  good ;  sweet  potatoc 
firsts,  35  to  40  cents  per  baske 
seconds,  20  to  25  cents  per  bask< 
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;mand  fair;  beets,  $1.25  per  hun- 

-ed  bunches,  demand  fair  ;  Jer- 
■y  cabbage,  $4  to  $5.50  per  hun- 
•ed,  demand  fair ;  carrots,  40 
•nts  per  basket,  demand  fair ; 
■rsey  onions,  35  to  40  cents  per 
isket,  demand  poor;  white  pick- 
i g,  $1  to  $1.25  per  basket;  yel- 
vv  pickling,  50  cents  per  basket, 
•maud  fair;  squash,  white,  15  to 
•  cents  per  basket ;  Boston 
lUash,  80  cents  to  $1  per  basket ; 
een  peppers,  15  to  20  cents  per 
isket;  red,  15  to  20  cents  per 
isket ;  cayenne,  40  to  45  cents 
■r  basket,  demand  poor;  rad- 
hes,  $1  to  $1.50  per  hundred 
inches,  demand  fair;  string 
■ans,  green,  60  to  65  cents  per 
isket ;  yellow,  60  to  65  cents  per 
isket,  demand  fair;  New  York 
lad,  $1.50  to  $1.75  per  crate,  de- 
and  poor ;  lima  beans,  im- 
oved,  $1  to  $1.10  per  basket; 
its,  75  to  80  cents  per  basket, 
■tnand  fair ;  yellow  turnips,  20 
25  cents  per  basket;  white,  15 
20  cents  per  basket,  demand 
>or. 

Green  Fruit. 

Bananas,  large,  $1  to  $1.40  per 
inch  7  8-hands,  75  to  90  cents 
r  bunch  ;  7-hands,  60  to  75  cents 
t  bunch ;  6-hands,  40  to  60 
nts  per  bunch,  demand  poor ; 
alifornia  oranges,  $4.50  to  $5.50 
:r  box;  Florida  oranges,  $2.25 
$3  per  box,  demand  poor : 
mons,  Messina,  $3.50  to  $3.75 
:rbox;  California/ $4  to  $4.50 
:r  box,  demand  fair ;  limes,  80 
nts  per  hundred,  demand  fair; 
neapples,  $3  to  $3.50  per  crate, 
:mand  poor. 


Nuts. 

Peanuts,  green,  choice,  4/2 
cents  per  pound ;  fancy,  6 
cents  per  pound;  jumbo,  7  cents 
per  pound;  roasted,  choice,  $1.15 
per  bushel;  fancy,  $1.45  per 
bushel;  jumbo,  $1.60  per  bushel, 
demand  fair ;  almonds,  paper  shell, 
14  cents  per  pound;  soft  shell, 
13  cents  per  pound;  Brazils,  8 
cents  per  pound ;  filberts,  9 
cents  per  pound;  pecans,  11  y2' 
cents  per  pound;  walnuts,  Iij4 
cents  per  pound ;  mixed  nuts,  10 
cents  per  pound,  demand  poor. 


MARKET  NOTES. 

The  nearby  g^ape  season  is 
about  over.  Concords  job  at 
about  14  cents  per  small  basket, 
and  Catawbas  at  13.  Delawares 
and  Niagaras  are  about  done. 
The  demand  is  good. 

Almeria  grapes  are  coming 
very  good,  but  are  not  wanted 
on  account  of  the  warm  weather. 
The  range  for  anything  good  is 
$4  to  $6. 

It  has  been  too  warm  to  sell 
chestnuts,  and  the  demand  is  very 
light,  even  for  Hallowe’en.  The 
price  ranges  from  $3.50  to  $4  per 
bushel. 

A  few  Norfolk,  Va.,  peas  are 
coming  North  and  command  $3 
per  half-barrel.  The  demand  is 
fair. 

A  few  good  tomatoes  are  com¬ 
ing  forward  from  nearby  points. 
The  price  cannot  seem  to  get 


above  40  to  50  cents ;  demand 
moderate. 

Cabbage  is  still  very  high  and 
commands  $5  per  100.  The  small 
crop  is  the  cause. 

New  Florida  egg  plants  average 
$2.2*5  per  crate.  The  demand  is 
good. 

Florida  grapes  are  compara¬ 
tively  cheap — $3.50  to  $4 — and 
are  in  slow  sale,  on  account  of 
the  unseasonable  weather. 

Florida  cucumbers  average  $4 
per  bushel ;  demand  slow. 


AMONG  THE  TRADE. 

The  James  Bell  Co.  has  pur¬ 
chased  the  store  formerly  con¬ 
ducted  by  James  L.  Gartrell  & 
Co.  at  Jenkintown. 

Halpen,  Green  &  Co.,  whole¬ 
sale  grocers,  30  South  Front 
street,  have  as  usual  the  first  new 
crop  New  Orleans  molasses  to 
reach  the  Philadelphia  market. 


Ohio  Canned  Goods  Standard 
May  be  Generally  Adopted. 

_  v 

Both  Western  Packers’  Associations, 
as  Well  as  Tri-State  Association  Now 
Have  Them  Under  Consideration. 
Copy  of  Standard. 

Some  reference  was  made  in 
the  last  issue  to  the  fact  that  the 
Ohio  standards  for  canned  goods, 
which  are  about  the  only  stand¬ 
ards  in  existence,  had  been  con¬ 


sidered  by  the  Tri-State  (Dela¬ 
ware,  New  Jersey  and  Maryland) 
with  a  view  to  their  adoption.  It 
was  also  learned  during  the  week 
that  the  Western  Packers’  Asso¬ 
ciation  also  had  the  same  stand¬ 
ards  under  consideration.  Since 
they  seem  likely  to  be  adopted 
generally,  a  copy  has  been  ob¬ 
tained  and  is  here  presented  : — 

standard  for  peas. 

Fancy. — Cans  to  be  well  filled ; 
peas  covered  with  clear  liquor ;  size 
uniform;  good  flavor  and  absolutely 
tender. 

Extra  Standards. — Cans  to  be  well 
filled;  peas  covered  with  clear  liquor; 
reasonably  tender;  size  uniform  and 
of  good  apearance. 

Standard. — Cans  to  be  fairly  well 
filled;  peas  may  be  slightly  hard; 
fair  liquor  may  be  more  or  less 
cloudy,  but  not  thick;  size  fairly  uni¬ 
form,  and  to  comply  with  the  Na¬ 
tional  Pure  Food  Law. 

Grading  as  to  Size. — Petit  pois  or 
size  No.  r,  sieve  18-64;  extra  sifted 
or  size  No:  2,  sieve  20-64;  sifted  or 
size  No.  3,  sieve  22-64;  June  or  size 
No.  4,  sieve  24-64;  marrow  or  size 
No.  5,  sieve  26-64. 

STANDARD  FOR  CORN. 

Fancy. — Cans  to  be  well  filled; 
must  weigh  not  less  than  twenty- 
three  ounces  gross;  stock  absolutely 
young  and  tender  and  of  natural 
color;  medium  moist  and  practically 
free  from  foreign  substance,  such 
as  silk,  cob  and  husk.  Packed  to 
conform  to  the  National  Puce  Food 
Law. 

Standard. — Cans  to  be  well  filled; 
must  weigh  not  less  than  twenty- 
three  ounces  gross ;  stock  reasonably 
tender  and  free  from  hard  particles; 
natural  color  and  packed  to  comply 
with  the  National  Pure  Food  Law. 

STANDARD  FOR  TOMATOES. 

Fancy. — Are  to  be  packed  from 
whole,  red  ripe  tomatoes  and  to 
weigh  not  less  than  thirty-eight 
ounces  gross  and  to  contain  not  less 
.than  twenty  ounces  of  fru'it,  ex¬ 
clusive  of  juice.  Packed  to  comply 
with  the  National  Eure  Food  Law. 

Standard. — The  gross  weight  of 
the  can  shall  not  be  less  than  thirty- 
six  ounces  and  the  can  must  contain 
not  less  than  eighteen  ounces  of  ripe 


Fall  Suggestions 

We  have  endeavored  to  quote  you  a  few  items  that  are  now 
in  season,  and  believe  you  will  find  them  all  good  sellers. 
Write,  telephone  or  wire  us.  Your  trade  solicited.  ::  :: 
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SYRUPS — Everything  in  Svrups,  but  this  week  we  want  to  mention  our  FANCY 
SUGAR  LOAF  SYRUP,  this  beyond  doubt  is  the  finest  pure  sugar  syrup  we 
have  had  for  a  long  time  ;  delicious  flavor,  bright  and  sparkling,  barrels  only, 
per  gal.,  32c. 

DRESSED  FISH — At  this  time  you  will  find  some  demand  for  Fish,  and  we  want 
to  call  attention  to  the  following  :  “  Sovereign”  Brand  Genuine  Georges  Codfish, 
absolutely  boneless,  20-lb.  boxes,  this  is  the  real  thing,  nothing  better  to  be  had, 
price  lie.  per  lb.;  “Challenge”  Brand  Dressed  Fish,  20  1  -lb.  bricks,  per  lb.,  6c.; 
“Challenge”  Dressed  Fish,  40  lbs.  bulk,  at  414  c.  per  lb.  We  also  have  Shred¬ 
ded  Codfish,  Beardsley’s,  at  90c.  per  doz.,  and  “Thistle”  Brand  Shred  Fish,  at 
40c.  a  doz. 


POP  CORN — Fancy  Heavy  Sugar-coated,  by  the  barrel,  per  lb.,  8}4c.;  No.  1  Pop 
Corn,  by  the  barrel,  per  lb.,  7%c.;  boxes  containing  40  measures,  per  box,  85c. 

POULTRY  SEASONING — A  blend  of  the  finest  sweet  herbs  and  aromatic  spices, 
selected  with  great  care,  put  up  for  seasoning  meat,  game,  fish  and  poultry,  2 
doz.  in  case,  per  doz.,  75c. 

MAPLE  SYRUP— The  hot-cake  season  is  here.  Buckwheat  and  Pan  Cake  Flour 
in  demand.  Maple  Syrup  will  sell  freely.  Mt.  Mansfield,  Pure,  square  quart 
bottles,  1  doz.  in  a  case,  $2.40;  Mt.  Mansfield,  White,  pints,  2  doz.  in  a  case, 
per  doz.,  $1.30;  Pure  Vermont  Sap,  %-gal.  cans,  1  doz.  in  case,  per  doz.,  $8.00  ; 
Mt.  Mansfield,  gals.,  per  gal.,  jSi.oo. 


A  IT’LL  LUNE  OR  FANCY  AND  STAPLE  GROCERIES 


kirk,  FOSTER  &  CO. 


WHOLESALE  AAQ  NORTH  WATER  STREET 
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fruit,  exclusive  of  juice,  not  neces¬ 
sarily  all  red,  and  to  be  packed  in  ac¬ 
cordance  with  the  National  Pure 
'Food  Law. 

It  is  generally  agreed  that  these 
standards  supply  at  least  some 
criterion  for  the  judging  of 
canned  goods.  There  is  abso¬ 
lutely  no  criterion  now  save  the 
individual  judgment  of  the  buyer 
or  seller. 


CORRESPONDENCE. 

We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Information  Wanted. 

Mahanoy  City,  Pa., 

October  26,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir Kindly  let  me  know 
through  your  valuable  paper,  the 
“Grocery  World  and  General 
Merchant,”  if  there  is  such  a  firm 
as  the  New  York  Ground  Co. 
and  if  the  same  is  a  reliable  firm. 
They  are  trying  to  sell  lots 
through  here  of  Westhampton. 
Thanking  you  in  advance  for  any 
information  you  can  give  me,  I 
remain  a  constant  reader  of  the 
“Grocery  World  and  General 
Merchant.” 

I  would  also  like  if  you  could 
let  me  know  where  I  can  get  the 
Boudet  brand  oil  sardines.  I 
think  they  are  imported. 

Yours  truly, 

Geo.  W.  Wesner. 

The  “Grocery  World,  and  Gen¬ 
eral  Merchant”  has  never  heard 
of  “The  New  York  Ground  Co.” 
and  has  not  been  able  to  obtain 
any  information  concerning  them 
Has  any  subscriber? 

Equally  ignorant  are  we  con¬ 
cerning  “Boudet”  sardines.  Does 
any  subscriber  know  about  them  ? 
*  *  * 

Williams  &  Co.  on  Tomato  Rejec¬ 
tions. 

New  York,  October  27,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — I  have  read  your 
article  entitled  “Future  Tomato 
Rejections  Very  Heavy”  and  do 
not  think  this  article  is  quite  fair 
to  the  trade.  I  have  had  occa¬ 
sion  to  examine  no  less  than  six 
or  seven  carloads  of  tomatoes 
which  have  been  rejected  in  New 
York  City,  and  the  rejections  are 
certainly  justifiable  in  every  sense 
of  the  word.  None  of  the  goods 
could  be  termed  “standards”  and 
the  packers  must  have  known 
when  they  shipped  them  that  they 
were  not  up  to  the  mark.  Many 
of  these  goods  were  packed  dur¬ 


ing  the  time  the  market  advanced 
and  this  may  be  one  of  the  rea¬ 
sons  why  the  goods  were  not  as 
good  as  they  should  be. 

However,  this  whole  trouble 
comes  right  down  to  the  fact  that 


a  definite  fixed  standard  for  to¬ 
matoes  should  be  set  by  packers 
and  jobbers  so  that  there  would 
be  no  questions  as  to  the  ship¬ 
ments  of  goods  being  right  or 
wrong. 


The  suggestion  of  Mr.  Ale 
Wiley  to  have  an  inspector  fra 
the  Tri-State  Association  vi 
the  different  canners  and^gra 
the  pack  is  a  good  one  and  mig 
bear  good  results. 

Yours  truly, 

A.  P.  Williams. 

The  “Grocery  World  and  Gt 
eral  Merchant”  never  denied  tl 
some  rejections  of  canned  goc 
were  warranted  by  the  infer: 
quality.  It  is  uncontrovertib 
however,  that  in  a  season  like  tb 
when  the  market  is  lower  th 
the  purchase  price,  there  i 
many  rejections  made  for  tl 
reason  alone. 

*  *  * 

To  Get  Paris  Corn. 

Bluemont,  Va.,  Oct.  28,  1908 
Editor  “Grocery  World  and  G< 
eral  Merchant.” 

Dear  Sir: — Will  you  please 
me  know  through  your  colum 
where  I  can  get  Paris  brand  cor 
Yours  truly, 

PI.  P.  Reid 

From  Barter  &  Perkins,  33 
Water  street;  John  Scott  &  C 
American  and  Diamond  stree 
Kirk,  Foster  &  Co.,  209  N.  Wa* 
street,  all  Philadelphia,  Pa. 

*  *  * 

To  Sell  Second-hand  Barrels. 

1 

Renovo,  Pa.,  October  23,  191 
Editor  “Grocery  World  and  G< 
eral  Merchant.” 

Dear  Sir: — We  have  about 
carload  of  empty  sugar  barrels 
hand  and  would  like  to  dispose 
them.  Can  you  tell  us  of  a 
purchasers  of  second-hand  b; 
rels?  ''We  will  appreciate  a  re] 
by  mail.  Enclosed  you  will  fi 
stamped  envelope. 

Yours  truly, 
Paul  A.  Hoffman. 

Write  to  A.  H.  Seemuller 
Co.,  231-33  N.  Front  stre 
Philadelphia.  They  advise 
they  are  in  need  of  good  secon 
hand  barrels. 

*  *  * 

To  Buy  Flax  Seed  Meal. 

Catawissa,  Pa.,  Oct.  26,  1908. 
Editor  “Grocery  World  and  Ge 
eral  Merchant.” 

Dear  Sir: — Inclosed  please  fii 
several  postals.  Will  you  plea 
address  them  to  different  co 
cerns  who  handle  flax  seed  me, 
Yours  truly, 

H.  S.  Grove. 

Warr  &  Canby,  6  S.  Fro 
street ;  S.  F.  Scattergood  &  G 
465  Bourse;  Walter  K.  Sexton 
Co.,  Front  and  Arch  streets,  < 
Philadelphia. 


It  is  worth  while  being  known  as 
dealer  in  Exton  oyster  crackers.  Th 
have  a  flavor  which  seems  to  be  the  sc 
property  of  this  brand. 


Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad- 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World  and  General  Merchant”  has  come  into  possession 
of  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  It  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


ABOUT  KNOWING  YOUR  GOODS. 

Reference  was  made  last  week 
to  the  importance  of  knowing 
what  you  were  talking  about 
when  describing  sealed  goods  es¬ 
pecially.  In  addition  to  some¬ 
what  vague  description  of  these, 
we  propose  giving  you  a  practical 
demonstration. 

We  want  all  hands,  porters, 
errand  boys,  cashiers,  bookkeep¬ 
ers,  everybody,  to  come  back  to 
the  store  Wednesday  evening, 
when  we  will  cut  the  full  line  of 
canned  vegetables  and  fruits. 
Any  friends  whom  you  desire  to 
ask  will  be  made  welcome. 

THAT  LAMB  SALE. 

Tuesday,  as  you  know,  we  ad¬ 
vertised  legs  of  young  lamb  at 
I2j4  cents  per  pound.  Some 
women  ignored  this' special.  We 
cleaned  them  up  at  4  in  the  after¬ 
noon.  But  why,  I  ask,  should 
anyone  with  the  price  and  needed 
the  lamb  jefuse  to  buy?  It  was 
your  business  to  find  out.  Maybe 
the  price  scared  them.  But  that 
isn’t  the  point.  In  a  case  like  this 
the  customer  should  have  been 
taken  to  the  department  and 
shown  the  goods. 

By  doing  this  don’t  you  see 
that  you  might  have  gained  a 
permanent  meat  customer? 

QUESTION  BOX. 

No.  2  asks,  “Will  you  please 
explain  kernelled  corn?  We  will, 
Wednesday  evening. 

No.  14  asks,  “Why  are  smoked 
haddock  called  Finnan  Haddie?” 
The  word  Finnan  is  a  corruption 
of  Findon  and  the  word  Haddie 
is  merely  a  quick  way  of  saying 
haddock.  Originally  these  were 
caught  in  Lake  Findon,  Scotland, 
and  most  of  those  sold  in  the 


Glasgow  shops  come  from  that 
famous  water. 

No.  5  asks,  “Why  should  there 
be  such  a  difference  in  the  price 
of  imported  olive  oil  in  gallon 
cans  when  you  call  it  all  pure?” 
The  first,  second  and  third  press¬ 
ings  govern  the  quality,  but  not 
necessarily  the  purity.  First 
pressing  is  the  “Virgin”  oil. 

SELL  APPLES. 

Our  first  big  arrival  of  apples 
is  due  to-morrow — Greenings, 
Baldwins,  Spies,  20-ounce  and 
Snows.  Prices  will  run  from 
$2.50  to  $5.50  per  barrel.  This 
will  be  a  handsome  line  of  fruit 
honestly  packed.  No  sense  in  a 
family  buying  apples  from  hand- 
to-mouth.  It’s  too  expensive. 
It’s  the  cheapest  and  most  whole¬ 
some  of  all  winter  fruit  when 
bought  right.  Let  us  see  how 
many  barrels  you  will  dispose  of 
before  the  week  is  out. 

COFFEE  COUPONS. 

Into  each  pound  Congress 
coffee  we  have  placed  a  coupon. 
Twenty  of  these  will  be  good  for 
one  pound  free.  Mention  this 
often.  Show  the  coupon. 

RELATING  TO  COURTESY. 

Keep  the  respect  of  your  cus¬ 
tomer.  You  represent  this  house. 
You  must  remember  at  all  times 
to  act  with  the  utmost-  courtesy. 
Familiarity  begets  undesirable 
business  oftentimes.  Be  cheerful 
and  accommodating.  But  at  all 
time  act  the  part  of  business 
women  and  business  men.  Elimi¬ 
nate  frivolity,  the  loud  laugh,  the 
personal  conversation  in  the  pres¬ 
ence  of  the  buyer.  Put  earnest¬ 
ness  into  your  work,  into  your 
conversation.  It  inspires  con¬ 
fidence. 
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WANT  DEPARTMENT 


X 


Advertisements  in  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrf 
cut.  Answers  may  be  addressed  to  the  Gsocspi  Woslb  when  desired,  provided  the  advertisement  is 
rompanled  by  10  cents  In  postage  to  pay  (or  remaking  tne  same.  To  boo -subscribers  the  price  is  50 
its  per  Issue. 


WANTED. 


ANTED. — Traveler  wanted  to  carry  side 
te  well-known  Swiaa  milk  chocolate, 
beral  commission.  Apply,  Grip,  P.  O. 
x  8j4,  Montreal,  Canada.  19 


ANTED — Grocery  and  specialty  sales- 
an,  traveling  in  every  part  of  United 
ates,  to  solicit  subscriptions.  Write  for 
rticulars,  “Grocery  World,”  Philadel- 
ia. _ tf 

ANTED. — A  young  man  as  partner  with 
me  experience  in  the  grocery  business,  to 
licit  and  deliver.  Little  money  required. 
Ivertiser  will  furnish  half.  This  is  an 
1  chance  for  a  man  willing  to  work,  as 
tre  is  no  rent  to  pay.  Will  be  sure  of 
-cess.  If  interested,  address  J.  K.  F., 
Jrocery  World  and  Geneial  Merchant,” 
iladelphia,  Pa.  19 

ANTED. — Large  Swiss  chocolate  manu- 
turer  wishes  to  correspond  with  whole- 
ers  in  position  to  introduce  his  goods, 
ply,  Confectionery,  P.  O.  Box  834, 
intreal,  Canada.  19 


FOR  SALE. 


>R  SALE. — Will  sell  for  owner  the  finest 
re  property  in  Chester  Co.  Three  stories, 
ck,  40  x  80,  electricity,  steam  heat.  Popu- 
ion,  1,400.  On  P.,  B.  &  W.  R.  R.  Live 
n  can  do  $40,000  to  $60,000.  Owner 
lred.  Easy  terms.  Splendid  proposi- 
n.  Write  for  particulars.  John  H. 
achbar,  Lancaster,  Pa.  19 


>R  SALE. — In  Reading, Pa.,  grocery  store 
jest  residential  part  of  city, doing  fine  cash 
liness.  This  store  has  the  most  desirable 
idence  connected  of  any  grocery  store  in 
ading.  Must  be  seen  to  be  appreciated. 
>ck  at  Inventory.  Store  and  dwelling, 
000.  Address  E,  “  Grocery  World  and 
neral  Merchant,”  Philadelphia.  19 


|R  SALE. — Cold  storage  eggs  in  carload 
less,  alio  potatoes,  apples,  Lebanon 
ogna,  hay,  corn  on  the  ear,  etc.  D.  K. 
illlps,  Shoemakersville,  Pa.  19 

'R  SALE. — A  Kitson  Light  for  inside 
re  use  ;  1,500  candle  power  ;  complete  in 
:ry  detail.  Never  been  in  use.  Will  sell 
:ap.  Geo.  P.  Ogden,  203  Sinnickson  St 
lem,  N.  J. _  19 


IR  SALE. — -A  good  farm  and  home 
ated  near  Clayton,  N.J.  Farm  is  good 

I  and  well  fertilized  and  contains  34  acres, 
thin  one  mile  of  station.  House  contains 
rooms  and  is  In  fine  condition.  Good 
ns  and  outhouses.  Will  sell  reasonable. 

II  and  see  it.  Alex.  C.  Pentland,  Elmer, 

J-  18 


(ft  MR.  GRO-SIR  WHY  NOT 

make  your  own  collections  with 
^  our  wonderfully  effective,  quick 

,  and  simple  system.  Debtors 

%  settle  direct  with  you.  Five 

cents  o'ten  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
United  States  with  astonishing  results, 
nplete  outfit  mailed  on  30  days’  free 
.1.  It  will  cost  you  only  $2,  if  satisfac- 
f.  May  we  send  you  full  description  ?— 
JE.  American  G.  Collecting  Agency, 
Borland,  N.  Y.  Send  for  a  copy  of 
he  Creditor’s  Journal  ” — it’s  free.  tf 


R  SALE— The  large  display  printed 
iters  that  have  made  Philadelphia  cut 
ce  grocers  and  butchers  successful  and 
sure  to  increase  your  business.  Send 
a  sample  and  catalogue.  They  will  not 
t  you  a  penny.  J.  B.  McCullough,  1113 
Sroad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

Io.  400.— In  Ocean  County,  N.  J.  Sum- 
r  resort,  but  good  winter  population  also, 
neral  store,  40  x  75  feet.  Doing  $30,000 
'fly,  half  cash,  balance  strict  30  days 
isent  stock  $5,000,  but  can  be  reduced  to 
|oo  without  impairing  business.  Uses 
>  teams.  Net  clear  10  per  cent.  Balance 


of  building  divided  into  flat  and  offices 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  401. — General  store  in  Mifflin  County 
Pa.  An  extremely  strong  proposition.  Size 
30x100  feet.  Business  about$4,ooo per  month. 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  403.— In  West  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash 
balance  weekly.  Dwelling  connected, 
wanted.  Stock  about  $800.  Uses  one  team 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell 
inventory.  Will  take  about  $1,000. 

No.  404. — Near  Tioga,  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock 
$i,ooo.  Clean  net  profits,  15  per  cent 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves 
tigation. 

No.  407 — In  West  Philadelphia.  Gro 
ceries  and  provisions.  Size,  16x30  feet 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  Is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  408.  —  Germantown,  Philadelphia 
Groceries,  meats  and  provisions.  Size, 
18  x  25  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  $600.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $900. 

No.  409. — In  South  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  F ullest  investigation. 
Established  14  years.  Fixtures  about  $600. 
Stock  at  inventory. 

No.  410.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18x55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stock  about  $1,200.  Uses  twoteams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  411. — In  North  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $400^450  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 
$i,500-$2,ooo  Could  be  reduced  to  $1,200. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$7oo  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,500. 

No.  413. — In  nearby  Philadelphia  suburb. 
Only  two  other  storesthere.  Groceries  and 
provisions.  Size,  22x45  f«et.  Does  $450- 
$500  per  week,  two-thirds  cash.  Stock, 
$1,000-$  1, 200.  Nets  10  per  cent,  on  gro¬ 
ceries,  20  per  cent,  on  truck.  Real  estate 
for  sale  or  rent.  Owner  going  out  on  stock 
farm  and  will  sell  at  inventory.  Will  take 
around  $1,300,  no  horse  sold. 

No.  415.— In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16  x  22  feet.  Does  $250  weekly,  three-quar¬ 
ters  cash.  Stock,  $600.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 


ness  thoroughly  profitable  but  owner  wi;  hes 
to  retire.  Will  sell  fixtures  at  $250,  stock 
at  inventory.  Take  about  $850.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  bujer  who  has  $500. 

No.  417. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provis  ons  Store  16x40 
feet.  Does  about  $300  weekly.  Siockonly 
$400.  Push  cart  delivery.  Net  profits  15  per 
cent.  Owner’s  hearing  is  gone  and  he  finds 
he  must  retire  Dwelling.  Fixtures,  $200. 
Stock  at  inventory. 

No.  419.— In  Linwood,  N.  J.  On  the  road 
to  the  shore.  Town  of  about  6co  people, 
with  only  one  other  store.  Store  18x20, 
whhback  room  16x14.  Store  established 
only  about  a  year  ago  and  does  $80  per 
week,  all  cash.  Stock  $500-$6oo.  No  team. 
The  store  is  connected  with  a  pretty,  com¬ 
fortable  dwelling,  which  can  be  bought  for 
$2,200,  subject  to  $1,200  mortgage.  Death 
of  owner  necessitates  sale.  A  very  safe, 
comfortable  proposition  for  man  and  wife. 
A  good  living  can  be  made  under  exception¬ 
ally  pleasant  surroundings.  Price  for  stock 
and  fixtures,  inventory.  Take  about  $600 
or  $800. 

No.  420. — North  Philadelphia.  Fine  resi 
dence  district.  Groceries,  meats  and  pro¬ 
visions.  Store  20x50  feet.  Does  $400 
weekly,  half  cash,  balance  weekly  and 
monthly.  Stock  about  $500.  Clear,  net 
profits,  10  per  cent.  No  team  delivery. 
Good  dwelling  connected.  Owner  going  to 
Germany  and  will  sell  at  inventory.  Wi! 
take  about  $900. 

No.  423. — In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23  X45  feet.  Does  about  $22,000  per  year  ; 
two-thirds  cash,  balance  weekly  and 
monthly.  Stock,  $2,000.  One  team.  This 
business  is  one  of  the  oldest  stands  in  the 
county  and  is  only  sold  because  the  present 
owners  are  not  acquainted  with  the  business. 
Price,  inventory.  Very  fullestinvestigation. 

No.  424. — In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33 x 49  feet.  Does  $33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  $1,500.  Uses  four  teams.  Netted 
11  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  because  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 
connected.  Price,  inventory.  Sickness 
cause  of  selling. 

No.  428.— In  West  Philadelphia.  Gro¬ 
cery  store,  17x40  feet.  Does  $15,000  to 
$17,000,  two-thirds  cash  ;  balance  all  good 
trade.  Stock  $800  to  $900.  No  team.  Good 
dwelling.  Actual  net  profits  17  percent.,  as 
expenses  are  low.  Real  estate  for  sale  or 
rent,  as  desired.  Owner’s  wife  don’t  like 
the  business,  which  is  the  only  reaton  for 
retiring.  Will  sell  at  inventory. 

No.  430.— Also  on  Germantown  Ave., 
Philadelphia.  Groceries,  meats  and  provi¬ 
sions — mostly  meats.  Store  20x30  feet. 
Does  $250  per  week,  nearly  all  cash.  Stock 
carried  is  only  $150,  as  most  of  it  is  meats, 
which  are  quickly  turned  over.  Net  profits 
25  per  cent.  Owner  wishes  to  give  up 
business  and  will  sell  at  inventory. 

No.  431. — On  Germantown  Ave.,  Philadel¬ 
phia.  Groceries,  meats  and  provisions — 
mostly  meats.  Store  20x40  feet.  Regu¬ 
larly  does  $500  weekly  and  $800  in  busy 
season,  two-thirds  cash.  Stock  carried, 
$800.  Net  profit  20  per  cent. ,  because  sales 
are  largely  meats.  Good  dwelling  con¬ 
nected  sale  or  rent.  Owner  wishes  to  go  to 
the  country  and  will  sell  at  inventory. 

No.  433. — In  Cumberland  County,  Pa.> 
town  of  over  10,000.  Grocery.  Store  18x40 
feet.  Does  $400  per  week,  90per  cent.  cash. 
Stock  $1,200  to  $1,500.  No  team.  Delivery 
costs  $5  weekly.  Business  actually  nets 
10-11  per  cent.  Fixed  charges  small  and 
business  in  a  thoroughly  healthy  condition. 
Owner  wishes  to  study  law  and  very  anxious 
to  sell.  Established  nearly  three  years  ago. 
Price,  inventory.  This  is  a  rare  chance. 

No.  436. — On  Germantown  Ave.,  Phila¬ 
delphia.  Grocery  and  provisions.  Store 
25  x  60  feet.  Does  $to, 000  yearly,  half  cash. 
Stock  carried,  $10,000;  but  can  be  reduced 
one-half.  Caters  to  fine,  high  class  trade, 


used  to  paying  high  prices.  Net  profits, 
20  per  cent.  Uses  three  hoises  and  fivs 
wagons.  Business  solid,  prosperous  and 
very  p  ofitable,  but  owner  wishes  to  retire. 
Real  estate  for  sale  or  rent.  Price,  inven¬ 
tory. 

No  4 "9.— —In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  20x30 
feet.  Does  $550  to  $600  per  week,  three- 
quarters  cash,  b  lance  weekly  credit. 
St'  ck,  $4^0.  Net  profits,  10  per  cent.  Gcod 
dwelling  c  nnecied.  Ount  r  has  ether  busi¬ 
ng  ss  and  will  sell  fix  ures  at  $1,200,  includ¬ 
ing  $575  cash  register  and  team.  St.ck  at 
inventory. 

In  all  of  these  the  cause  ol  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 


WARNER 
927  Arch  Street, 


&  CO., 

Philadelphia,  Pa. 


THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,000  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  0/  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 

FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

421  WARNER  &  CO., 

927  Arch  Street, _ Philadelphia,  Pa. 


WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
406  WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


ooooooooooeooooooooooooooo 


DO  YOU  WANT  TO  SELL 
YOUR  BUSINESS? 

We  find  buyers  for  grocery  and 
general  store  businesses  —  nothing 
else.  We  are  specialists  in  that  and 
we  know  what  we  are  about. 

In  the  term  “grocery  stores”  we 
include  butter  and  egg  stores,  tea 
and  coffee  stores,  green  groceries  and 
anything  else  in  the  same  line. 

If  you  want  to  sell  your  business, 
we  have  a  customer.  If  you  want  to 
buy  one,  we  know  Where  something  Is 
that  we’re  sure  will  suit  you. 

Write,  call  or  telephone. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

Phones,  Bell  Filbert  2500, 
Keystone,  Race  746. 
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HELP  WANTED. 


WANTED.— Traveling  men  who  call  on  tl  e 
retail  grocery  trade.  Write  us  for  our  tide 
line.  Exclusive  territory  and  liberal  ccm- 
misslons.  Address  F.  H.  Knlpe,  Reading, 
Penna.  ,g 


THE  BLOOKER  FLAVOR 

is  something  fine.  You  enjoy  the  primary 
exhilaration,  but  you  send  your  enjoyment ’way 
up  when  you  begin  to  appreciate  the  food-worth 

American  Depot,  No.  46  Hudson  Street,  New  York 
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UNDER  THE  DIRECTION  OF 


R.  DAET WYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quot 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  November  2,  1908. 


FRUITS  THAT  PLEASE.— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 


Selected,  io  hands,  packed  I  in  barrel .  $2.oo  per  bunch 

Selected,  9  hands,  packed  1  in  barrel .  1.4°  Per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1. 00  per  bunch 

Selected,  8  hands,  packed  3  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  Per  bunch 

Selected,  7  hands,  packed  3  in  crate. . 65  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.15  Per  bunch 

Selected,  8  hands . 75  Per  bunch 

Selected,  7  hands . 60  per  bunch 


We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 


MESSINA  LEMONS. 


Extra  Fancy  Messina,  300  size,  per  box . $4-5°  to  $5-00 

Extra  Fancy  Messina,  360  size,  per  box .  3.50  to  4.00 

Choice  Messina,  300  size,  per  box . . .  4.00 

Choice  Messina,  360  size,  per  box . 


FANCY  FLORIDA  ORANGES 


•  <. 

Fancy  Brights,  96  to  box .  $2-25 

Fancy  Brights,  126  to  box .  2'.50 

Fancy  Brights,  150-176  to  box .  2.75 

Fancy  Brigths,  200-216  to  box .  2.75 

Fancy  Brights,  250-288  to  box .  2.50 


Golden  Russetts,  96  to  box .  $2 

Golden  Russetts,  126  to  box . 

Golden  Russetts,  150-176  to  box . 

Golden  Russetts,  200-216  to  box  . 

Golden  Russetts,  250-288  to  box . 

FANCY  ALMERIA  GRAPES.  ' 

Extra  Fancy,  barrels,  weight  65-66 .  $5 

Extra  Fancy,  half  barrels,  weight  38 .  3 

Fancy,  barrels,  weight  64-66 . . .  4 

Extra  Choice,  barrels,  weight  63 .  4 

Choice,  barrels,  weight  63 .  3 


FANCY  FLORIDA  GRAPEFRUIT 


Fancy  Bright,  36  size. 

Fancy  Bright,  46  size . 

Fancy  Bright,  54  size..., 
Fancy  Bright,  64  size. 
Fancy  Bright,  80  size. 
Fancy  Bright,  90  size..., 
Golden  Russetts,  36  size. 
Golden  Russetts,  46  size. 
Golden  Russetts,  54  size. 
Golden  Russetts,  64  size. 
Golden  Russetts,  80  size 
Golden  Russetts,  90  size.- 


$2 


3 

3 

3 

3 

2 

2 

2 

I 

3 
3 

-5 

2 


NEW  JERSEY  SWEET  POTATOES. 

We  are  handling  some  of  the  finest  sweet  potatoes  grown  in  K 
Jersey. 

Orders  filled  at  ruling  prices  on  day  of  shipment. 

Selling  to-day  $2.50  for  .finest,  $1.75  for  medium. 


Good  Fruit  Attracts  Trade 

There  is  just  one  place  in  Philadelphia 
to  get  every  thing  in  the  fruit  line  as  fine  as 
it  grows,  at  the  right  price. 

If  you  want  to  attract  trade  to  your  store 
put  handsome  fruit  where  it  can  be  seen. 

R.  DAET  WYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


~mi  mwn  i'm mi  1 1  i  min  i  u  i ■liunmin  iimii fiiiMiMTiimnnrMM— bum 

They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 

Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDING 

COSHOCTON,  OHIO 
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ALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

,y  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  prices  will 
.onfer  a  favor  upon  this  journal  by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

ked  In  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

’  Java . 26 

’  Java . 24 


Java . 

Java  and  Mocha  Blend ..., 


.24 

.24 


Java  and  Mocha  Blend . 22 

’  Mocha.. 


. 24 

’  Mocha . 22 

Mocha.. 

uayra  (Washed  Caracas)... 


. 20 

. 18 

’  Maracaibo . 18 

’  Maracaibo . 17 

’  Santos . 16 

'  Santos . 15 

Santos . 14 

berry  Santos . 14 

’  Rio . 12 

1  Rio . 11 

2  Rio . 09 

ton  Special  Mocha  and  Java,  1  lb.  cans  .27 

ton  Perfection,  1  lb.  cans . . . 20 

tleship,  1  lb.  packages,  any  quantity...  15 

Cabin,  1  lb.  packages,  100  to  case . 14 

uckle’s,  100  lbs.  to  case . 

g  Bee,  100  lbs.  to  case . per  case  15.00 

en  Day,  100  lbs.  to  case . per  case 


TEA. 

25  Gunpowder . 

28  Gunpowder . . 

1  Gunpowder . 45 

25  English  Breakfast . 20 

28  English  Breakfast . 33 

t  English  Breakfast . 40 

25  Moyune  Gunpowder . 83 

28  Moyune  Gunpowder . 38 

,  Moyune  Gunpowder . 50 

26  Imperial . 83 

28  Imperial . 35 

,  Imperial . 50 

25  Ooleng- . 28 

28  Oolong . 85 

;  Oolong . 45 

ng  Hyson . 35 

in . . . 35 

io  y  and  3^  lb.  packages . 60 

er  Moon . 27 


Per  lb. 
.24 
.35 


.26 


er  Bell,  1  lb.  packages . 

da  (Ceylon  and  India  Tea)— 

•een.  Black  and  Mixed,  34  and  34  lb. 

packages,  10  lb.  to  box . 45 

•een.  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 

DRIED  AND  EVAPORATED 
FRUITS. 

Per  lb. 
08 


.08 

.10 


les— 

raporated,  60  lb 

raporated,  1  lb.  packages,  4  do*. . 0834 

led,  50  lbs . 06 

:hes— 

andard,  50  lbs . 07 

mice,  50  lbs . 

ctra  Fancy,  25  lbs. 
cots —Evaporated 

indard,  25  lbs . 09)4 

loice,  25  lbs .  10 U 

ants— 

•  Figs— 

ix,  10  lbs . . . 10 

its,  1  lb . per  doz. 

>n— 

nerican  Brand,  10  lb..„ . 16 

nerican  Brand,  26  lb..„ . 

s— 

ekage,  30 1  lb . . . 

affed,  1  lb . per  doz. 

Prunes— 

)-  40,  25  lbs . 0911 

>-  50, 25  lbs . 0811 

P  60, 25  lbs . 07 V, 

y-  70, 25  lbs . 07  u 

y-  80,  25  lbs . 06W 

'-  90, 25  lbs .  ’.06U 

>-120, 50  lbs . . . .  A 

ins — 

!rown,  60  lbs . . . 

hown,  60  lbs . 

ndon  Layers,  clusters,  20  lbs.,  per  box 

ndon  Layers,  20  lbs . per  box 

edless  Sultana,  50  lbs . 0834 

eded,  36  1  lb.  packages. . 08 

Itana,  36 1  lb.  packages . 

ltana,  bulk  .25  ibs. . """  .12 

BEANS,  PEAS,  Etc.  per  bush 
York  Hand-picked,  about  234  bushel 


bai 


2.50 


•05  V 


r  Washington  Beans,  about  200  lbs.  to 

? . . . . .  2  50 

“  I*6®- dried,  about  166  lbs'.'  to  sack'”  2 . 25 
k-Eyed  Peas . 

'omia  Lima  Beans,  about  80  lbs.  to  Per  lb 

srted  Lima  Beans ,'  about  90  lb's .' ' ' to 

1  la,  about  100  lbs.  to  sack . ["“.'.'.'.T  05 

^“ansr°WfatPeaa . perbu'  2:10 

. * . * . 043a 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  34  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  2. 10 

Seward,  1  lb.,  tall,  4  doz .  1. 45 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Buster  Pink,  1  lb.,  tall,  4  doz .  1.00 

Arctic  Belle,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1.50 

Sockeye,  34  lb.,  flat,  4  doz . . . 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Hawkeye,  34  lb.,  flat,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz . 

Star,  y.  lb.,  8  doz.  in  case .  1.6O 

Star,  ?4  lb.,  flat,  4  doz .  2.45 

Gold  Label,  34  lb.,  flat,  8  doz . 

Beaver,  J4  lb.,  flat,  8  doz . 

Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1 . 10 

Herring  Roe- 

Old  Virginia  2s,  2  doz .  1.50 

Mackerel- 

Mackerel  in  sauce,  oval . . . 

Oysters— 

Standard,  5  oz.,  2  doz . 93 

Sardines,  in  Oil—  per  case 

34  oil,  100 . . . 

Gold  Label,  y  oil,  100  cans .  6.50 

Standard,  %.  oil,  100 .  8.50 

34  lb.,  oil,  with  key,  100 .  8.75 

Epicurian,  54  oil,  fancy  cartons,  100  cans  4 . 60 
34  Mustard  Sardines— 

Gold  Label,  100  cans .  6.60 

Standard,  100  cans .  3. 65 

Leon  D’or  Brand,  100  cans .  4.50 

%  Mustard  Sardines — 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2.96 

Harbor  Brand,  48  cans .  8.75 

Imported  Sardines — 

y.  Oil,  Martell  Brand,  100  cans .  16.00 

34  Oil,  Marie  Elizabeth,  boneless,  100  oans 
34  Oil  Imported— 

Martell,  100  cans . 

North  Cape,  Smoked.  100  oans .  8.50 

Grisetta,  with  key,  100  cans..., .  950 

King  Oscar,  100  oans . . 

CANNED  VEGETABLES. 

Baked  Beans—  per  doz 

Pin  Money,  Ss,  sauoe,  2  doz .  1.50 

Pin  Money,  2s,  sauce,  2  doz .  1.15 

Pin  Money,  Is,  sauce,  4  doz .  .85 

Pin  Money,  8s,  plain,  2  doz .  1  45 

Wagner’s,  Is,  tall,  4  doz . 48 

Wagner’s,  3s,  plain,  2  doz .  1.03 

Wagner’s,  8s,  sauce,  2  doz .  1.08 

Excursion,  3s,  sauce,  2  doz . 85 

Saratoga,  2s,  2  doz . 60 

Corn— 

Pin  Monev,  Shoepeg,  2s,  2  doz . £0 

Standard  Shoepeg,  2s,  2  doz, . .'  .85 

Standard,  2s,  2  doz . 75 

Belmont  Cream,  2s,  2  doz . 90 

Winorr  Brand  Kernelled  Com,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1.25 

Belle  Brand,  2  doz . 86 

Little  Fellow,  2s.  2  doz . 

Rob  Roy,  2s,  2  doz . . 

Pin  Money,  petits  pois,  2  doz .  1.60 

Pin  Money,  standard  early  June,  2  doz..  .96 
French,  extra  fins,  100  in  case,  per  ease,  18.50 
Pin  Money  Combination — 

2s,  2  doz . 85 

Kidney  Beans— 

2s,  2  doz . . . „.  .75 

Lima  Beans— 

Derby,  soaked,  2s,  2  doz . 80 

Standard,  2s,  2  doz .  1 .25 

Little  Darling,  2  doz. .  1.30 

Pumpkins— 

3s,  2  doz . . 

No.  10 . . . 

String  Beans — 

2s,  2  doz . 65 

Pin  Money  Vegetables— 

2s,  2  doz.,  12  kinds  in  can. . 85 

Sweet  Potatoes,  8s,  2  doz . 90 

Is  Pulp,  for  soup . 42 

Succotash— 

2s,  2  doz . 95 

Tomatoes — 

Pin  Money,  whole,  3s,  2  doz . 95 

Standard,  3s,  2  doz . .91 

No.  IP,  34  doz .  2.50 

Fair  Quality,  3s . 85 

2s,  2  doz . 70 

SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes.  5  lb.  packages .  7  45 

Cut  loaf .  5  90 

Powdered .  5  25 

XXXX,  powdered .  5.41 

Cubes .  5.35 

Fine  Granulated,  American .  4.95 

Fine  Granulated,  100  lb.  sacks .  4  95 

Confectioners’ A .  4.90 

No.  1,  A .  4  85 

Light  Yellow .  4.40 

Fine  Granulated,  2  lb .  bags .  5.25 

Fine  Granulated,  5  lb.  bags .  5. 15 


CANNED  FRUITS.  per  doz 

Apples,  8s,  2  doz . 80 

Blackberries,  2s,  2  doz . 75 

Blueberries,  2s,  2  doz.  . . 95 

Cherries,  2s,  2  dsz . 81 

Gooseberries,  2s,  2  doz .  1 .00 

Pie  Peaches,  3s,  2  doz . . . 93 

Pears,  3s,  2  doz . . . . . 95 

Sliced  Pineapples,  2s,  2  doz .  1.25 

Singapore  Pineapples,  134s,  chunks,  4 

doz . . .  1.25 

Singapore  Pineapples,  10c.  chunks,  4  doz. 

in  case . 95 

Grated  Pie  Pineapples,  James,  3s,  2  doz . 90 

Raspberries,  2s,  2  doz . 

Strawberries,  2s,  2  doz . 95 

Standard  Peaches,  Sunset  8s,  2  doz .  1  .so 

California  Apricots,  2  doz .  1 . 90 

California  Cherries,  2  doz .  2 .60 

California  Peaohes,  234s,  2  doz .  2 . 35 

Wheeler  Peaches,  3s,  2  doz .  1 . 26 

Sliced  California  Peaches ,  1  s,  4  doz .  1.85 

SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . . .  i.eo 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  34  bushel  sacks .  22 

Ground  Alum,  140 . 63 

Fine  Dairy,  2s,  140  to  bbl . .^.(SO 

Fine  Dairy,  3s,  100  to  bbl .  2.58 

Fine  Dairy,  4s,  70  to  bbl .  2  35 

Fine  Dairy,  5s,  60  to  bbL .  2  40 

Fine  Dairy,  8s,  35  to  bbl .  2  18 

Fine  Dairy,  10s,  28  to  bbl .  2.16 

Worcester,  234s,  115  to  bbL .  4  00 

Worcester,  6s,  60  to  bbl .  4  00 

Worcester,  10s,  80  to  bbl .  3.75 

Per  C8.86 

Snow  Flake,  48  10e.  packages .  s.10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  86  6c.  packages . .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  cage . per  case  1.60 

MOLASSES  AND  SYRUPS. 

St.  Clair,  N.  O . ^fg1' 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 33 

Cheapslde  Molasses . 28 

Black  Strap  Molasses . .  .18 

Gilt  Edge  Syrup .  '32 

Gold  Medal .  32 

King  Syrup .  '.82 

Orange  Brand  8yrup . 33 

Orange  Brand,  2>4s  cans,  2  doz .  2.40 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2s  oans,  2  doz .  1,90 

California  Amber  Drips,  234s  oans .  2.20 

California  Amber  Drips,  8s  oans,  2  doz .  2.50 

California  Amber  Drips,  34  gal.  cans,  1  doz.  2.20 
Calvert  Brand  Pure  Porto  Rico . 22 

CONDENSED  MILX.  case 

Baby,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  3.85 

Eagle,  4  doz .  6.25 

Magnolia,  4  doz .  4 . 00 

Red  Cross,  4  doz .  4 . 15 

Star,  4  doz . ;. .  4.20 

Dime  Brand,  4  doz .  3 . 60 

Lion,  4  doz .  4.25 

Premium,  4  doz .  3.75 

Hires’  Silver,  4  doz .  4  (jo 

Square,  4  doz . 

EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . „ .  8.75 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  s .  10 

Our  Pet,  baby  size,  6  doz. .  2.65 

Peerless,  small  size,  4  doz .  1.8O 

Peerless  large  size,  4  doz .  3  20 

Columbia,  4  doz .  3  10 

Silver  Cow,  6  doz . . . 

Van  Camps,  4  doz,  in  oans . per  can  3.85 

MATCHES.  pgr  <rross 

Blue  Hen,  200s,  1  gross . .  1.60 

Coast,  5  gross . 86 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . !  !!!!!!!!!!!!  !95 

Home  Safety,  65s,  6  gross .  ^46 

Vulcan  Safety,  50  gross . 60 

Bird's  Eye,  500s,  100  packs . percase  3.50 

Brass  Box,  60s,  this  is  a  regular  spring  top, 
vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1.00 

Search  Light,  500s,  1  gross .  4 . 60 

Fast  Mail,  100s,  1  gross .  1  00 

Bull’s  Eye,  5  gross . "  1 . 00 

Little  Star,  40s,  5  gross .  40 

pet,  loos,  5  gross . . . "z::::::;:::;::::;;;:::;::  :io 

Chips,  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . percase  1.76 

Black  Diamond,  600s,  100  in  case...  per  case  3  60 

RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06 V. 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05U 

No.  3  broken,  bbls.  or  100  lb.  sacks . 03M 

Japan,  100  lb.  sacks . 0414 


LAUNDRY  SOAP. 


Acorn . 

*Pearl  White  Floating . . 

Ark. 


Bars. 
....120 
...  60 
.100 


Babbitt’s . 100 

6  box  lots  freight  paid,  with  134  box 
“1776”  or  100  cakes  Best  Soap  free... 

10  box  lots  freight  paid,  with  3  boxes 

“1776”  o:  200  bars  Best  Soap  free . 

Buflalo  Oleine .  60 

Washday . 120 

♦Bee . 100 

♦Big  Schooner . 100 

♦Fels-Naptha . 100 

Hoefner’s  Tiger  Borax . 100 

♦Fairy  Oval . 100 

*S.  A.  Gambrill,  Oleine .  60 

♦Globe  Oleine .  60 

♦Ivory,  6  oz. . 100 

♦Ivory,  10  oz . 100 

♦Kirkman’s . 100 

♦Kirk’s  Oleine . 60 

•Lenox . 100 

♦Lifebuoy .  60 

♦Fairbanks  Tar . 100 

♦Magic  Cleaner . 100 

♦Octagon . 100 

♦Philadelphia  Oleine .  60 

*P.  &  G.  Oleine .  72 

Premium . 100 

♦Santa  Claus . 100 

♦Star . 100 

♦Sunlight . 100 

♦Sunshine . ..120 

Star  Oleine . "  60 

♦Sunny  Monday . 100 

♦White  Cloud . 100 

♦Wonder  Worker . 100 

Wonder  Worker  Chips . 4  doz. 

Lion . 100 

♦Snowberry . 100 

Best  Blue .  80 

♦Hoefner’s  Ammonia...; . 100 

♦P.  &  G.  Naptha .  100 

Duck . 100 

20  Mule  Borax . 100 

Rib . too 

U.  S.  Mail . 100 

Hustler . .' . ’120 

Brag . 66 

Export  Borax . 100 

»  6  box  lots  delivered. 


Box. 

2.46 

2.40 

2.00 

8.76 

4.26 

4.20 

2.40 

2.00 

3.90 

3.76 
4.00 

8.76 
4.00 
2.40 
2.40 
4.00 
7.00 
8.85 
2.25 
3.00 
2.00 

8.75 

8.90 

2.40 
3.00 

3.76 
8.15 
8.00 
4.00 
2.45 
1.75 
4.00 

8.90 
4.00 
2.08 

3.90 

8.40 

8.95 
8.85 
8  86 

1.96 
3. CO 
2.30 
2.55 
3. tO 


TOILET  SOAP. 


Bars.  Box 


Flash,  for  the  hands . 100  cans 

Grand  Pa’s,  small  size . 100 

Grand  Pa’s,  small  size .  so 

Grand  Pa’s,  large  size .  50 

Sweet  Maiden . 1  doz 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz. 

Mottled  Castile,  36  lb . per  lb. 

White  Castile,  36  lb . per  lb 

Conti  imported  Castile,  86  lb . per  lb. 

Oat  Meal . per  doz. 

Glycerine . per  doz. 

Jap'Rose .  50 

Sweetheart .  5a 

Lava . . 

Pearl . 60 

SCOURING  SOAP. 

„  ,  ,  .  ,  Bars.  Box. 

Sapolio . doz.  2  26 

Wrigley's . 100  3. 60 

Wrigley’s .  50  i.go 

Scourene . 100  3. 60 

Lipp's  Scourer .  60  2  25 

Sil  San .  50  2.03 

Army  and  Navy  Compound. . 4  doz.  1.80 

Finola  Star  Polish . 100  8.  86 

2'.  60 

3.75 
2.50 
3.90 
LOO 


6  50 
8.86 
1.96 
3.26 
.40 


•  40 
.08 
.10 
.13 
.40 
.40 
3.75 
1.90 
3  75 
2.40 


Silver  Sand . per  bbl. 

American  Scourer . 100 

Bon  Ami,  10c.  size . 8  doz 

Brooks’  Crystal . . . 106 

Hoefner’s  Crystal,  with  spoons . 24  pkgs. 

Old  Dutch  Cleanser,  4  doz. .  3.28 


SEEDS. 

Anis,  packed  about  170  lbs.  to  bag . per  lb. 

Bishop's  Best  Bird  Seed,  any  quantity. .per  doz. 
Bishop’s  Superior  Seed,  any  quantity. .per  doz. 
Bishop’s  Bird  Gravel,  any  quantity.. ..per  doz. 

Cuttle  Fish  Bone .  per  lb. 

Caraway,  about  115  lbs.  to  bag .  “ 

Celery,  about  215  lbs.  to  bag . .  “ 

Canary,  about  240  lbs.  to  bag .  “ 

Coriander,  about  100  lbs.  to  bag .  “ 

Excelsior  Bird  Seed,  24  pkgs.  to  case. .per  pkg. 

Fennell,  about  220  lbs.  to  sack . per  lb. 

Flax  Seed,  100  lbs.  to  sack .  “ 

I  lax  Seed  Meal,  100  lbs.  to  sack .  1 1 

Green  Kern,  ico  lbs.  to  sack .  « 

Hemp,  225  lbs.  to  sack .  «« 

Hirsh,  about  too  lbs.  to  sack .  “ 

Millet,  about  too  lbs.  to  sack .  " 

Moan,  about  no  lbs.  to  sack .  “ 

Mustard  Seed,  225  lbs.  to  sack..."!!!!!!..!  “ 

Poppy  Seed,  about  no  lbs.  to  sack .  ‘ * 

Rape  Seed,  about  250  lbs.  to  sack .  “ 

Sunflower  Seed,  about  115  lbs.  to  sack..  “ 

By  the  full  bag  will  make  any  of  the  above 
%c.  per  lb.  less. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


PRICE-LIST 


NOTE. — Prices  are  those  prevailing  on  date  of  issue.  Corrected  Weekly. 


Invariably  F.  O.  B.,  New  York. 


-i — 


— 3 — 


—3— 


MOLASSES. 

Porto  Rico  Molasses—  P 

Fancy,  bbls . 4| 

Choice,  bbls . 3° 

Good,  bbls . 2° 

Fancy,  qt.  jars . per  doz. 

New  Orleans  Molasses- 

Fancy  Open  Kettle— New  Crop . 42 

Fancy . 

Prime . .  . .  , 

No.  10,  <4  doz.  in  case,  in  tins . Per  doz. 

No.  5,  I  doz.  in  case,  in  tins .  ' 

No.  3.  2  doz  in  case,  in  tins . 

No.  2,  3  doz.  in  case,  in  tins . 


er  gal. 
@■45 
®  •  4° 
@.30 

I  .  20 

@.44 
.38 
•36 
.29 
4-73 
2.75 
I.  50 

I  .OO 


PURE  SYRUPS. 

Gilt  Edge  Drips,  in  bbls . 

Robin  Hood,  in  bbls . 

Various  Grades,  in  bbls . •••• 

Lyle’s  Golden  Drips,  2  lb.  tins,  2  doz. 
in  case . .  case 


•33 

.28 


.90 


.Maracaibo — 

Cucuta,  best . 

“  choice . 

“  prime . 

“  good  . 

Laguayra — 

Caracas,  finest . 

“  choice . 

Peaberry — 

Santos,  fancy . 

**  choice . 

Rio,  fancy . 

“  choice  . 

*'  fine . 

*Santos — 

Best . 

Choice . 

Prime . 

Good  . . . 

Fair . 

Rio — 

No  i,  golden . 

No.  2 . 

No.  3 . 

No.  4 . 

No.  5 . 

No.  6 . 

No.  7 . 


•17 

.  16 

.15 

.14 


.18 
.  16 

.  16 

•15 

.14 


•  15/4 
•*4% 

.13% 


•15 

.14 


•J3% 

.12  % 

.11% 


.15 

.14 


•  13 


.1254 
.  12 


.  II 


Succotash — 

Extra  fancy  Maine,  2s . . . 

Fancy  Maine,  2s . 

Extra  standard,  2s . 

Pumpkin — 

Fancy, 3s . 

“  gals . 

Squash — 

Fancy,  3s . 

Tomatoes — 

in.  cans,  fancy  New  Jersey . 

cans,  extra  standard  New 

Jersey . 

5-in.  cans,  standard  New  Jersey  .... 

Standard  Maryland,  No.  3 . 

2-lb.  cans .  . 

Standard  New  Jersey,  gals . 

Extra  standard  Maryland,  gals . 

Glass  jars,  qts . 

Beets — 

Fancy  Strawberry,  3s . 

Cut,  3s . 

Sweet  Potatoes,  3s . 

Sauer  Kraut,  3s . 

Spinach — 

Standard  Maryland,  3s . 

Fancy  New  Jersey,  3s . 

Gals . 


1.40 

1 . 10 

@1  .25 

•95 

@1.00 

1. 10 

@1 .20 

2.4O 

I  .20 

I.60 

I  .40 

1. 15 

•95 

@1  .OO 

•75 

@  .80 

2.75 

2.50 

2-75 

x.40 

@1  60 

1 . 10 

@1.15 

I-I5 

•95 

@1 .10 

•  •15 

@1.40 

1 . 40 

@1.65 

4-75 

@500 

SALT  FISH. 
Mackerel. 

Gross  Weights  350  160 

Count 

(about)  200  lb.  100  lb. 
to  bbl. 


Bloater,  Norway.  None 
No.  1,  Norway...  None 
No.  2,  “  ...  None 


No.  3,  “  —325  35° 

25  00 

J3  • 

05 

No.  4.  “  ■■  400-450 

22  00 

11. 

55 

Fancy  Shore 

Bloater* .  95-t°5 

30.00 

15 

■  5b 

No.  1,  -hores . 160-175 

26  .00 

>3 

.55 

No.  1,  New  Cape 

8 

Shores .  110-115 

15  00 

05 

No.  i,  New  Cape 

Shores . if:  0-170 

16  .00 

8 

•  55 

No.  1, NewH’fax. 160-170 

15.00 

8 

05 

No.  2,  New  Iri  h. 325-350 

17  .CO 

9 

05 

No.  2,  New  Irish. 350  400 

16  00 

8 

•55 

No.  2,  New  Irish. 400-450 

I5-50 

8 

•3° 

77  20 

5olb.  81b. 


6.65  1.20 

5.90  1.08 

7.90 

6 .90 

4.15  .80 

4.40  .84 

4.15  .80 

4  65  .88 

4 • 4°  *84 

4  28  .82 


Boneless  Codfish. 


In  box.  Per  lb. 

White  Seal,  Midd'es,  Finest  Georges . 40  lb.  .12% 

Prize  Strips,  Middles,  Finest  Georges . 40  lb.  .cg% 

Prize  Strips,  Middles,  Finest  Georges . 20  lb.  .  10 

Satin  Middles,  Fancy . 4°  lb»  *°9/4 

Brilliant  Strips . 4°  lb.  08J4 

Brilliant  Strips . .  lb.  .08% 

Herring. 

New  Medium,  Scaled . Per  box  .15% 

skinless  and  Boneless,  10  lb.  boxes . Per  lb.  .  14 

Star  Boneless,  large  tins,  1  doz.  in  box.. Per  doz.  1 . 50 
Star  Boneless,  Dime  tins,  2  doz.in  box. Per  doz.  .90 


TEAS. 


Oolong  (Formosa  &  Foochow)—  Per  lb. 

Fair  to  fancy . 18  @-.75 

Japan — 

Fair  to  choicest . 2c  @ .  45 

Basket  Fired  Japan- 

Fair  to  choicest . 22  @45 

Japan  Dust — 

Fair  to  good . 12  @ .  15 

Young  Hyson — 

Fair  to  fine . 17  @5° 

Hyson — 

Fair  to  choicest . 16  @.35 

Gunpowder — 

Fair  to  choicest . 19  @  •  ( o 

Imperial  — 

Fair  to  choicest . 32  @  .60 

English  Breakfast — 

Fair  to  choicest .  .  17  @-55 

Ceylon  and  India — 

Fair  to  fine . 20  @.55 


ROASTED  COFFEES. 


Sumatra —  Per  lb. 

Mandheling,  fancy . 34 

Old  Government,  best . 27 

"  choice . 25 

**  prime . 23 

u  good . 23 

Mocha — 

Genuine  Arabian . 26 

Windsor  Blend . 23 


SPICES. 


Whole,  bags  or  bbls — 

AlLpice . 

Per  lb. 
.08 
.28 

Cinnamon,  select  grade . 

.12 

“  Batavia . 

•  25 

“  Saigon . 

•50 

•M 

“  Amboyna . 

.24 

“  Penang . 

•3° 

Ginger,  Alrican . 

“  Jamaica,  bleached . 

.  10 

.22 

Nutmegs,  75@  80s . 

“  nos . 

•  25 

.20 

Black  Pepper,  Singapore . 

“  shot . 

•°9 

.  IO 

White  Pepper,  Singapore . 

•14 

Red  Peppers . 

.12 

Bbls. 

Boxes 

4-oz.  tin 

Pure  Ground,  and 

6, 10, 

cans,2  &  4 
doz. case 

Highest  Grade—  J4-bbls. 

15-  ib. 

Per  lb. 

Per  lb. 

Per  doz. 

Allspice . 10 

Cinnamon . 

Cinnamon,  Saigon . 60 

Cloves . 18 

Ginger,  Borneo  . 14 

Ginger,  Jamaica . 24 

Mace .  62 

Mustard . 

Nutmegs . 

Black  Pepper . 

White  Pepper  . 

Cayenne,  Red  Pepper... 

Paprika,  Hungarian . 

Red  Pepper . 

Assorted  Spices . 


10 

.  12 

•71 

16 

-  •  J9 

.92 

60 

.62 

2  42 

18 

20 

1  00 

14 

.16 

.82 

24 

•27 

1.23 

62 

.65 

2.48 

,16 

.19 

•94 

■  23 

•25 

1. *5 

.  10 

.12 

.70 

,  16 

.19 

•94 

,18 

.20 

1 .00 

30 

•34 

1.44 

.88 

CANNED  GOODS. 


Vegetables. 


Asparagus — 

Mammoth,  white,  2%s,  California... 
Medium,  green,  2j4s,  California..  .. 

Tips,  green,  is . . . 

“  white.  California,  is . 


Beans,  Baked — 
Sunbeam,  4  doz. 
“  4  “ 

“  4  ‘* 

Van  Camp,  4  “ 

4 

“  4  “ 

Snider’s,  4  “ 

"  4  “ 

n  2 

B.  &  M.,  4  " 

“  4  “ 


Plain. 

No.  1 . 70 

“  2 . .  1. 10 

"  3 .  1  *4° 


“  3 .  !-85 


Per  doz. 
4-5° 
3-25 

1.85 
3-75 
Sauce. 

.  80 

I. 15  * 
1  -45 
1 .00 

1 .50 

1.85 
.90 

1 . 40 
1 .80 
.70 
1 .70 


Beans,  Lima — 

Royal  Scarlet,  tiny,  2  doz.,  No.  1  .  1.10 

Sunbeam,  small,  N.  J.,  No.  2 .  1.50 

Valley  Field,  medium,  N.  J.,  No.  2 .  1.00 

Our  Chef,  medium,  N.  Y.,  No.  10 .  6.75 

Beans,  Stringless— 

Royal  Scarlet,  fancy,  No.  2 .  2.10 

Robin  Hood  Refugees,  No.  2 .  1.35 

Lehigh  Valley,  N.  Y.,  No.  2 .  1.00 

Sunbeam,  fancy.  No.  2 .  2.00 

Acmes,  small,  Refugees,  No.  2 .  1.25 

Red  Jacket,  whole,  No.  10 .  4.25 

Boyers,  string,  No.  2 . 70 

Peas — 

Smallest  sifted,  2s .  2.10 

Extra  sifted,  2s .  1.60  @1.75 

Silted,  2s .  1.  IS  @i-35 

Telephone,  2s .  1.25 

Sweet  wrinkled,  2s .  1.40  @>1.60 

Standard  Early  June,  2s .  1.00  @1.10 

Soaked,  2s .  .75  @  *8o 


FRUITS. 


California. 


Apricots — 

Extra,  2*4s . 

**  standard,  2%s . 

Standard,  2%s . 

Gals . 

Cherries — 

Extra,  white,  2%s...; . 

“  standard,  white,  2%s . 

Standard,  white,  2lAs . 

Extra  standard,  gals . 

Bartlett  Pears — 

Extra  fancy,  2%s . . 

“  2^s . 

“  standard,  2^s . 

Standard,  2%s . . 

Plums,  Egg  or  Gage- 

Extra  fancy . . 

“  standard,  2%s . 

Standard,  2l/2s . 

Gals . 

Peaches — 

L.  C.,  extra  fancy,  2%s . 

“  “  2%s . 

Crawford,  extra  fancy,  2%s . 

“  “  standard,  2%s. 

Eastern. 


Pears — 

Fancy  New  York,  as . 

•‘  “  State,  2%s, 

Standard,  2S . . . 

Pineapples — 

Sliced  or  grated,  2S . 

“  is . 

Pie,  grated,  gals . 

Singapore,  i  J4S . 

Plums,  egg,  3s . 

“  gage.  3s  . 

Apples — 

Gals . 

Strawberries — • 

Fancy, 2s . 

Extra,  . . 

Raspberries — 

Red,  fancy,  2S . 

Standard,  2S . 


Per  doz. 
2.25 
J-75 

5  25  @6.25 

2-75 
2 .40 

2- 35 

7.50  @9.25 

3- 25 
2.40 
2.40 
2.00 

2-75 

2  00 

1- 75 

5.50  @7.00 

3  25 

2- 75 
2. 75 


1-75 
2  90 
1.50 

2  25  @2.40 

I.  IO  @1.20 
3.OO 

I. 15  @1-25 


2.25 

3.00 

I.85 

2-75 


FISH. 


Lobster — 

Flat,  is .  5-oo 

“  y2s . . .  2.50  @2.75 

Kippered  Herring — 

is .  1  -5° 

Alaska  Salmon — 

Pink,  is .  1. 10 

Medium  Red .  1.25  @1.30 

Choice  Red,  is .  1.40  @1.50 

Columbia  River  Chinook  Salmon — 

Flat,  .  1.25  @1.30 

Tall,  is .  2-oo 

Flat,  is . .  2.20 

Oval,  is,  steaks .  3  00 

Sardines  — 

Domestic, '/s,  oil,  100  tins .  3.35  @6.00 

“  %s,  mustard,  50  tins .  2.65  @4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins —  Per  lb. 

Fancy,  i-lb.  cartons .  .09 

Smyrna  Sultana,  fancy,  6  crown,  30 

lbs .  14 

Smyrna  Sultana,  choice,  4  crown,  30 
lbs . 


— 4— 

Cleaned  Sultanas — 

Smyrna,  fancy,  i-lb.  cartons .  .{ 

“  choice,  i-lb.  cartons . . 

California,  1  lb.  cartons . . 

Loose  Raisins — 

Valencia,  4  crown,  28  lbs . 

California,  4  crown,  50  lbs .  .j 

“  3  crown,  50  lbs .  A 

tl  2  crown,  50  lbs .  A 

Figs— 

Baskets,  1  and  2  lbs . 15 

Layers,  2M  in.,  10  lbs . 

2 y2  in.,  12  lbs . 

2% -in.,  12  lbs .  a. 

2-in.,  12  lbs . . . . 

Currants — 

Fancy,  i-lb.  cartons .  \ 

Cleaned,  choice,  i-lb.  cartons . 


Bulk,  choice,  50  lbs .  j 

Natural,  choice .  .< 

Citron — 

According  to  quality . *4%@  • 

Lemon  Peel — 

According  to  quality . nl/2@. 

Orange  Peel — 

According  to  quality . 1 1  . 

Fard  Dates— 

60  lbs.,  bulk . 


i-lb.  pkgs.,  30-lb.  case . . . 

Persian  Dates — 

60  lbs . 

Prunes,  California,  25-lb.  boxes — 

Epineuse.  20@30 . 

30@4o,  choice . . . 

4o@50,  “  . 

5o@6o,  "  . 

6o@7o,  “  .  \ 

7o@8o,  “  . 

Choice,  50-lb.  box — 

6o@7°,  8o@9o . 

7o@8o,  9o@ioo . 

Fancy,  25-lb.  boxes — 

4°@5° . 

5o@6o . . .  ;  • 

6o@7o . 

7o@8o . 

Oregon,  25-lb.  boxes — 

3°@4o . 

4o@5o . 

Apples — 

Fancy,  50  lbs . . 

“  i-lb.  cartons  . 

Prime,  50  lbs . 

Choice,  i-lb.  cartons . 

Peaches — 

Fancy,  peeled,  25  lbs . 

“  unpeeled,  25  lbs  . 

Extra  choice,  Muir . . . .  - 

Apricots — 

Royal,  extra  fancy,  25  lbs .  i 

“  fancy,  25  lbs .  ,  ,  J 

“  choice,  25  lbs .  .  :•  « 

Moorpark,  fancy,  25  lbs . 


NUTS. 

Almonds — 

Jordan,  shelled,  large,  28  lbs.... 

Valencia,  28  lbs....^ . . 

Flot,  shelled . 

In  shells — 

California,  paper  shell,  80  lbs. 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . . 

Brazils — 

New,  large,  180  lbs . . 

Filberts— 

Turkish . 

Sicily,  130  lbs . 

Jumbo,  Naples,  no  lbs . . 

Long,  Naples,  no  lbs . 

Pecans — 

Polished,  80  lbs . 

Louisiana,  paper  shell . 

Walnuts — 

Chili,  1007  crop . 

Grenoble,  220  lb« . 

Marbots,  'no  lbs . 

Cornes,  no  lbs . 

Mixed  Nuts — 

Strictly  fancy,  25  lb.  boxes . 

Extra  choice,  25-lb.  boxes . 

Choice,  125-lb.  bags . 


.48 


.n  @ 


.  . 


.13 

.n 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case — 

Reduced,  %s,  boneless . 

“  %s,  with  bones . 

French,  %s,  boneless . 

“  %  a,  with  bones . 

High,  %s,  boneless . 

y2 s,  boneless . . . 

French  Vegetables,  100  in  case — 

Peas — 

According  to  quality . 

Mushrooms — 

y2 s,  according  to  quality . 

%s,  according  to  quality . 

String  Beans — 

According  to  quality . 

Lima  Beans — 

According  to  quality . 

Brussels  Sprouts . 

French  Macaroni,  cartons,  25  lbs. ..lb. 


Per  cas 

7  •  00@22.' 

17  •  00@22.' 
24.5o@27.< 
15.00(3)40.' 


n.oo@20.< 

x6.oo@35-< 

I5.00@20.l 

I2.00@I7-' 

l8. 00(2)30. 1 
xa. 00(8)16. < 

.o8@ 
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Grocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY. 

xy  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  wilt 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

Column. 


ar .  i 

s .  16 

v  Mackerel  .  19 


DECLINES. 

Column. 

Provisions .  24 

Dressed  Poultry .  25 


ADDITIONS. 


Column. 


WEIGH  AND  MEASURE  EVERYTHIN  &  YOU  BUY. 


Standard  Weights  per  Bushel. 


Marrow  Beans . 

Medium  Beans . 

Pea  Beans . . 

Red  Kidney  Beans. 

Hominy.. . . 

Pease . 

Barley . . 

Potatoes . 

Flaxseed . . 

Onions . 

Shellbarks . . 


60  lbs. 
.60  “ 
.60  “ 


58 

56 

.60 

.48 

.56 

.58 

■55 


*0 


00 

*0 


COL. 


rm  Cash  Drawer . 18 

m . 26 

monia .  3 

munition .  6 

e  Grease .  3 


:s.  Paper . . . 

r  and  Twine  Holders. 

...18 

:ing  Powder . . 

ley . 

h  Brick . 

ns . 

eking,  Shoe . 

...  4 

,shes . 

ikwheat  Flour . 

...17 

ig  Borers . 

...18 

chers’  Sundries . 

...25 

ter  Dishes . 

ter . 

...  6 

ter  Color . 

nphor . 26 

idies . 10 

idles . 6 

ined  Goods .  7 

'alifomia  Fruits .  7 

regetables .  7 

’ish .  8 


col. 


Pie  Fruit . 

Sardines . 

.  8 

.  9 

Soups . 

Capers . 

Catsup . 

Cereal  Specialties . 

. 17 

Cereal  Coffee . 

Cheese . 

Chocolate  and  Cocoa.. 

Chewing  Gum . 

. 27 

Cider . 

Clothes  Pins . 

. 34 

Codfish .  . 

Coffee . 

Chicory . 

Coffee  Mills . 

Cooking  Herbs . 

.  6 

Condensed  Mince  Meat . 21 

Corn  Starch . 

. 31 

Cottolene . 

Crackers,  Cakes,  etc.. 

. 13 

Crescent  Mapleine . 

. 33 

Cutters,  Tobacco . 

. 18 

Delicatessen . 14 

Dressed  Meats . 24 


COL. 

Drugs,  Grocers' . 26 


Eggs .  16 

Essence  of  Coffee .  5 

Extracts . 27 


Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Fish,  Canned .  8 

Fixtures . 18 

Flour . . . 17 

Self  Rising . 17 

Buckwheat . 17 

Fly-paper . 32 

Food,  Bird . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..19 
Foreign,  Dried . 19 


Gelatine . 18 

Gravel,  Bird . 32 


Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 20 


COL. 


Ink . 20 

Insect  Powder . 26 

Ironing  Wax . 32 


Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . 25 

Junket  Tablets . 27 

Ketchup . 11 

Lamp  Goods . 20 

Lard . 24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . . 26 

Lime . 20 

Live  Poultry . 25 

Lye  and  Potash . , . 21 

Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 21 

Molasses . 33 


COL. 


Mustard . 30 

Prepared . 31 

Marmalade . 26 

Noodles,  Egg . 17 

Nuts . 

Oat  Meal . 17 

Oils . 22 

Oil,  American . 22 

Olive  Oil . 22 

Olives . 22 

Paper . 22 

Paper  Bags . 23 

Peaniits . 

Peanut  Butter . 23 

Peas,  Dried.. . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . 25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


Preserves . 

COL. 

Puddine . 

. . . 18 

Putty . 

Rennet . . 

Rice . 

. 28 

Rolled  Oats . 

Root  Beer . 

Rosin . 26 


Sago . . . 

. 17 

. 28 

Sal  Soda . . 

Salt . 

Sapolio . 

Sardines . 

Sauce  and  Condiments . 28 

Sauer  Kraut . 

. 25 

Scalesi . 

. 18 

Scoops,  Grocers’ . 

. 18 

Scouring  Soap . 

Seeds . 

Shoe  Dressing . 

Shot . 

.  6 

Smoked  Fish . 

Soap,  all  kinds . 

. 29 

Soda,  Bicarb . 

Soft  Drinks . 

. 29 

Soups . 

Specialties . 

. 3° 

COL. 

Spices . 30 

Whole . . 31 

Starch . 31 

Stove  Polish . 31 

Soap  Powders . 30 

Sugars .  1 

Sulphur . .’. . 26 

Sundries . 32 

Syrups . 33 

Tacks . 32 

Tapioca . 17 

Tar .  27 

Teas .  1 

Tobacco,  Chewing . 36 

Smoking . 36 

Cutters . 18 

Twine  Holders . 18 

Twine . 32 

Vermicelli . 18 

Vinegar . 24 

Washboards . 34 

Wax,  Fruit  Jar . 32 

Wrapping  Paper . 22 

Woodenware . 34 

Yeast'Cakes . 36 


— 2 — 


—3— 


SUGAR. 

ofectionera'  Lozenge,  XXXX . . . 

Powdered . . . 

“  Crown  A . 

“  Crystal  A . . . 

•'  Coarse  Granulated . . . 

jle  Tablets . 

fstal  Dominoes . 

tLoaf . 

tent  Cubes . . 

wdered . 

tra  Fine  Granulated . 

arse  Granulated . 

anulated . . . . 

le  Granulated . . . 

“  in  50-lb.  bags  packed  a  in  100- 

lb.  bag . . . . . 

••  in  25-lb.  bags  packed  4  in  100- 

ib.  bag . 

“  in  10-lb.  bags  packed  10  in 

»oo-lb.  bag . 

“  in  5-lb.  bags  packed  in  bbls.... 

“  in  5-lb.  bags  packed  in  100-lb. 


“  in  2-lb.  bags  packed  in  bbls.... 

**  in  2-lb.  bags  packed  in  100-lb. 

bags . 

in  3-lb.  cartons  in  cases . 

in  'a-lb.  paper  packages  in 

cases . 

nfectioners’  A . 

-Keystone  A..., . 

-American  A . 

—Centennial  A . 

-California  A . 

-Franklin  B . 

-Keystone  B . 

—American  B . . . 

-Centennial  B . 

-California  B . . . 

-Franklin  Extra  C . 

—Keystone  Extra  C . 

—American  Extra  C . 

—Centennial  Extra  C . 

—California  Extra  C . 

—Franklin  C . . . 

—Keystone  C . 


5*3° 

5 . 20 
5.60 


5.25 

5.50 

6 - 55 

7- 57K 
6  03^ 


5-35 

5.20 

5.10 

5.10 

S.i° 

5.10 


S-I5 

5  i5 

5.25 

5-3° 

5-3° 

5.4° 


5.40 

5  3° 

5-3° 

4-95 

4.90 

4.85 

4.8d 

4-75 

4.70 

4.65 

4.60 

4-55 

4-5° 

4-45 

4.40 

4-35 

4-3° 


TEA. 


pans — Basket-fired . 

pans — Pan-fired — Common  to  fair, 

Fine . . 

Choicest . 

•  kmosa — Superior  to  Fine . 

Choice  to  Extra . 

Choicest . 

>ochow — Common,  cargo . . 

Good,  medium . . 

Superior . 

Fine . 

Choicest . 


Per  lb. 
20  @  35 
10  <a  23 
24  (3)  28 
3°  @  38 
18  @  20 

22  @  35 
40  @  50 
14  @  16 
17  @  22 

23  @  28 
3°  <§>  35 

&  4° 


Guntowde* — Choice  to  Extra .  29  &  35 

Choicest .  40  ®  45 

Moyune—  Good .  17  10)  30 

Fine .  33  @  40 

Choice .  43  @  50 

Choicest .  @  35 

Imperial — Superior  to  fine .  13  @  20 

Choice  to  Extra .  22  @  23 

Choicest .  30  @  33 

Young  Hyson — Superior  to  fine .  is  @  20 

Choice  to  Extra .  28  @  30 

Choicest .  35  &  4° 

India — Common  to  Fine .  18  &  38 

Ceylon — Common  to  Fine .  18  13)  4* 

English  Breakfast — Fair  to  Good .  14  @  27 

Choice  to  Extra .  18  <6t 1  18 

Choicest .  30  O  40 


PACKAGE  TEAS. 

Lipton'i  Teas — 


Per  lb. 

In  %  ft  lb.  In  H  lb. 


Ceylon  and  India,  No.  i .  .45  .47 

Ceylon  and  India,  No.  2 . .40  .42 

Ceylon  and  India,  No.  3.  .  .35  .37 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  a . .  .40 

Formosa  Oolong,  No.  1 .  .43 

Formosa  Oolong,  No.  a . 40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  fa. 00 

Tetley's  Tea—  Per  lb. 

y  lb.  or  y  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  a,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

}£-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . . . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . *2 

i-lb.  Silver  Sacks . 2254 

^-lb.  Silver  Sacks . 23 

y -lb.  Silver  Sacks . 

54-lb.  Silver  Sacks . 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  “  “ 

1  lb.  silver  bags .  “  4t 

y  lb.  silver  bags .  "  *' 

y  lb.  silver  bags .  “  14 

Packed  in  cases  containing  100  pounds. 


.25 

.18 
•x9  , 
*9% 


McCormick  &  Co.,  Banquet  brand,  Ceylon, 


Blended,  etc. —  Per  lb. 

i-lb.  canisters,  8-lb.  boxes . 45 

y2-\b.  “  12-lb.  “  . 45 

J(-lb.  “  10-lb.  “  46 

Irial  “  10-lb.  **  50 

McCormick  &  Co.,  Bee  brand —  Per  lb. 

i-lb.  lithographed  cans,  20-lb.  boxes . 53 

^4-lb.  “  10-lb.  “  . 55 

j^f-lb.  “  10  and  20-lb.  bxs..  .57 

Travellers  pocket  canister,  4  doz. ...per  doz.  .80 


AMMONIA. 

Per  doz. 


Purple  Ribbon.  16  ox.,  a  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  dot.  boxes .  x.50 

Purple  Ribbon,  y  gala.  y  doz.  boxes .  a. 70 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes . 75 

Colburn's  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  a  doz . 90 


AXLE  GREASE. 


Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  9.  25 

Mica,  yK  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.50 

Paragon,  y  gross . per  gross  5.50 


BAKING  POWDER. 


Sea  Foam  Baking  Powder — 

y  lb.,  4  dot.  m  case . 95 

54  lb.,  a  dox.  in  case .  1.7° 

x  lb.,  1  doz.  in  case.. .  3.40 

Davis’  O.  K.,  y~\b.,  4  dox . per  dox.  .45 

Davis’  O.  K.,  J4-lb.,  3  doz . per  dox.  .90 

Davis' O.  K.,  i-lb.,  2  doz . per  dox.  x.65 

Davis'  O.  K.,  5-lb.,  %  doz . per  doz.  7.2© 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s,  J4“lh.,  4  doz . per  doz.  1.23 

Cleveland's,  J4-Ib.,  a  doz . per  doz.  a. 28 

Leslie's, ^-lb.  cans,  1  ora  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  %-\b.  cans,  2  doz.  cases . 90 

Leslie's  i-lb.  cans.  1  doz.  cases .  x.65 

Leslie's,  5-lb.  cans,  6  cans  in  case . per  lb.  .  xa 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Panot  and  Monkey,  4  doz . . . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82)4 

6  oz.  glass,  2  doz .  107*4 

6  oz.  glass.  4  doz .  x.04 

6  oz.  glass,  6  doz .  x.03 

6  oz.  ,1  gross,  In.bbl . per  gross,  X2 .25 


Rumford  Baking  Powder  : — 


5c. -tins,  4  doz . . . per  doz. 

ioc. -can,  2  doz.  in  box . per  doz. 

%-lb.  cans,  2  doz  in  case . . . per  dox. 


x-lb.  cans,  r  dox.  in  case . . . per  dox. 

Royal,  ioc.  slxe,  4  dox . 

\\  U  lb-,  4  dox . . 


BLACKING— Shoe. 


Shinola . . . 

Shinola,  %  gross  in  box . 

Blackola,  1  dox.,  10  cent  size. 
Blackola,  3  doz  ,  10  cent  size. 
Blackola,  3  doz.,  5  cent  size... 
Mason's  Mo.  1,  ^  gross . 

n  00  m  it 

■»  . 

*0  t0  ,  00 

j,  •••»•*•• 

0  0  00  ^  00 

II  00  j  00 

T.  M.  French . 


..per  dos. 
per  gross 


.per  gross 

per  gross 


per  dos. 


SHOE  DRESSING. 

Mason's . 

Acme,  1  dox . 

Bixby's  Royal  Polish,  1  dox . 

Bixby  Tet  Oil  Polish . 

Brown’s  Shoe  Dressing,  x  dox . «... 

Brown's,  Arm v  and  Navy,  1  dox . . 

Boyer’s  Frencn  Dressing . 

(<  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . 

Boston  Waterproof,  black . 

Boston  Jr.  Waterproof,  black,  xo-cant  slss... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large.  black . 

Superb  Patent  Leather  Fast*,  large . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . 

Frencn  Gloss,  black,  self-poiisning . 

Royal  Gloss  black,  self-polishing . .. . 

Dandy  ComDination,  russet. . . . . 

Star  Combination,  russet...- . . . 

Dandy  Russet  Paste  large . . 

Bossola  Waterproof  Pasts  Polish,  .arge . 

Bossola  Waterproof  Paste  Polish,  smdl . 

Quick  White,  cleans  dirty  canvas  shoes _ 

Quick  White,  deaoe  dirty  canvas  skoea. _ 

OH  Paste  black,  never  dries  up,  large 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


— 5“ 


GREEN  COFFEE. 


Per  lb. 

Rio,  Golden,  fancy . .  @-°9^ 

"  prime . @.08 

44  choice . 

Santos,  Peaberry,  extra  fancy .  @-X2}4 

44  fancy . 10  @.io}4 

“  choice . . .  @.<>9/4 

Maracaibo,  strictly  fancy,  mild . 12  @.12% 

44  choice .  @ii/4 

Washed  Caracas,  fancy . 14  @  •  x4 54 

Laguay  ra,  fancy .  @11^ 

Java,  extra  fancy  Old  Government . 2oj4@.2i 

44  extra  fancy .  @.20 

44  fancy .  @-19^ 

Mocha,  l/t  and  y  bales,  genuine,  finest...  @.19 

44  Seed,  Santos,  fancy .  @.10^ 

“  44  choice .  @.io}£ 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  ancy . ! .  @.12 

“  Prime .  @.10 

"  Choice . @.09% 

“  No.  2,  bags  about  50  lbs .  @.08 y2 

Santos,  Peaberry,  extra  fancy .  @  .16 

“  extra  fancy .  @.13 

“  fancy .  @.12% 

“  choice .  @ .  12 

Laguayra ,  fancy .  @.re 

Maracaibo,  choice .  @ .  1 4 '2 

“  fancy .  @-i5 

"  extra  fancy .  @.rsJ4 

Java,  extra  fancy  Old  Government .  @.25^ 

"  fancy .  @.24^ 

Mocha,  finest .  @.23^ 

Upton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 22 

"  “  2 . 20 

“  “  3 . *7 

“  "  4 . 14 

Packed  in 25  and  50-lb.  cans,  and25, 50  and  too- lb.  bags. 


PACKAGE  COFFEE. 


Tw«  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  xoo-lb.  Cases.  6o-lb.  Cases. 

Ariosa .  15#  iSiVb 

Arbuckle's  Seven  Day .  ioy  10# 

Lion .  13%  13X 

B.  Fischer  &  Co. — 

Hotel  Astor  Coffee,  i-lb.  tins . 26 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . 20 

44  50-lb.  tins . . . 19 

44  barrels . 18 

Viv,  lbs . x6 

44  50-lb.  tins . 15 

41  barrels . 14 

Ground  or  pulverized  without  extra  charge. 
Lipton's — 

Special . 26 

Perfection . 20 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 

Triunfo,  24  2-lb.  cans . 29 

44  48  x-lb.  cans . 29^ 

Trinidad,  60  or  100  i-lb.  cartons . 26 

44G-A”  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  60  or  100  i-lb.  cartons . 21^4 

Iowa,  60  or  100  1  and  a-lb.  cartons . 18^4 

Tumbala,  60  or  100  i-lb.  cartons . i6}4 

Quezal  (after-dinner),  12,  24  or  48  J4-Ib.  cans 
Permit . 35 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’*  “Kosyr”— 

50  tins  in  box . per  box  3.90 

X2  in  tins  box . per  carton  .95 

2-lb.  tins . per  doz.  5.  75 

George  Floto’s  Sons —  Per  gross 

Coffee  Essence,  J^-gross  improved  cans .  2.25 

J^-gross  cans,  tin  ends .  2.70 

"  K-Btoss  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  J4  gross....  3.25 

Package  Chicory,  65-lb.  cases . per  lb.  .04^ 

Hummel  s  Essence,  tin  can,  l/2  gross,  per  gross  2 . 85 
“  “  tin  ends,  “  “  2.70 

“  11  improved  “  “  3,15 

Chicory,  Selig’s  65’s . 05^ 

English,  ground,  bags  about  160  lbs...  .05^ 

"  Francks’,  stick,  65  lbs . 0(,ys 

“  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65  lbs . Ya 


AMMUNITION. 


Duck,  kegs,  12%  lbs .  4.75 

“  kegs,  6J4  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

“  kegs,  12  J4  lbs .  2.65 

“  “  kegs,  6^  lbs .  1.50 

Drop  Shot,  1  to  10,  bags,  25  lbs .  1.85 


BLUING— Dry. 

Per  gross 

Barlow's,  small,  2  doz .  2 .60 

44  large,  1  doz .  5.20 

Sawyer’s,  No.  1,6  doz .  1.50 

“  No.  3,  3  doz .  3.35 

Colburn  s,  No.  1,  4  doz .  1.60 

No.  2,  3  doz .  2.50 

44  Mammoth,  3  doz .  3.60 

44  Ball  Blue,  No.  1, 3  doz .  2.60 

No.2,3doz .  4.80 

Reckitt's,  5c.  and  10c.  asst.,  8  lbs . Per  lb.  .  30 


BLUING— Liquid. 

Per  gross 

Boyer's  Bengal,  No.  8,  y  gross .  3.85 

Army  and  Navy,  No.  8,  3  doz .  5. 10 

Crystal,  No.  2,  3  doz .  3.00 

Jack  Rose,  No.  14,  3  doz .  5.00 

Troy,  No.  32,  bbls.,  6  doz.  barrel .  5  50 

French  Laundry,  large,  y2  gross  in  barrel .  2.45 


BUTTER. 

Tub  Butter —  Per  lb. 

Creamery,  extra,  60-lb.  tubs .  .29 

44  first,  44  .28 

second,  44  .27 

44  third,  44  .26 

44  imitation,  30-60  lbs .  .25 

44  5  and  10-lb.  rolls,  60  and  100- 

lb.  boxes .  .30 

Ladles,  30-60  lbs.,  bakers'  use .  .21 

Print  Butter- 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs.  .33 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .32 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes . .31 

Sheaf  (‘  ‘400”)  Elgin,  20-50^).  boxes .  .30 

Sheaf. . 27-.  30 

Milhen  Farm,  lbs.  and  J4  lbs .  .  34 

Gurnse,  lbs.  and  J4  lbs .  .32 

Belle  Spring . .30 


CANDLES. 

Per  lb. 

P.  &  G.,  8’s,  30  lbs . jo]4 

“  16’s,  30  lbs . 11)4 

Paraffine,  4's,  6's,  8’s  cartons,  36-lb.  cases, 

per  lb . 08^ 

Searchlight,  hotel,  16’s,  30  lbs . 09^ 

Pearless,  hotel,  16's,  30  lbs . 10^ 

Bright  Light,  16’s,  30  lbs . per  box  2.00 

Werk’s,8’s,  30  lbs . 11 

“  16’s,  30  lbs . 12 


JARS  AND  JAR  RUBBERS. 

Glass  Jars.  Gross 

Pints . .  4.15 

Suarts .  4.45 

alf-gallons . 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz.  .  17 

(No  charge  for  barrels.) 

Jar  Tops — 

yz  gross,  no  rubbers . per  gross  1.60 

Jar  Rubbers — 

Lip,  wide . . per  gross  .85 

Acme,  wide,  1  doz.  cartons,  5  gross  box, 

per  gross  .45 

44  medium,  1  doz.  cartons . per  gross  .40 

Reliable,  white  rubber,  wide . 26 

44  44  medium . 26 

Black,  medium . per  lb.  .25 

(25  lb.  lots  1  cent  perlb.  less.) 


Blasting,  A,  kegs,  25  lbs .  2.35 

44  B,  kegs,  25  lbs .  1.50 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram.... per  doz.  .25 

Sage .  44  .25 

44  Thyme .  44  .25 

44  Savory .  44  .25 

44  Special  case  assortment,  2 

doz.  Sweet  Marjoram,  1 
doz.  Sags,  yz  doz. Thyme, 

*4  doz.  Savory . per  case  1 .00 

Colburn’s  44A”  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

Yq- lb.  cartons.  1  doz . per  doz.  .40 

“  “  .  “  -75 

■4-lb.  “  “  .  “  1.25 

y -lb.  screw  cap  bottles,  2  doz .  44  .90 

y-\b.  square  cans,  2  doz .  44  .85 


CANNED  GOODS. 

Tomatoes —  Per  doz. 

Mrs.  Hancock's,  frying . .  x.  20 

Du Bois’,  frying . x.io 

Jersey  King,  No.  3,  standard  Jersey . .  .92J4 

44  5-case  lots . 90 

Silver  Lake,  fancy  Jersey .  1 .00 

Jersey,  No.  3 .  1.00 

Peerless,  extra  fancy.  No.  3 . 97% 

Plantation,  No.  10,  standard,  y2  doz .  2.  30 

Silver  Lake,  No.  10,  1  doz . . .  2.60 

Golden  Rule,  off  standard . 77^ 

Alta,  No.  2,  good . 60 

Favorite,  No.  10,  1  doz .  2.40 

Brandywine  Hills,  extra  fancy .  1.05 

Bull  Dog,  extra  standard  2s . 60 

Mrs.  Lippincott's,  Frying .  1 .25 

Lima  Beans — 

Tinsley’s,  extra  small .  1.25 

Silver  Lake,  fancy  Jersey .  1 .00 

Early  Autumn,  No.  2 . 92  J4 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  fancy .  1  50 

Boyer’s,  2s . „  .57K 

Acorn,  3s . 85 

c  "  N0’  2 . 57)4 

White  Wax  Beans — 

Boyer’s,  No.  2 . 60 

Acorn,  No.  2 . 57^4 

Brandywine  Hills,  No.  2 .  1.10 

Winsom,  N.  Y.,  No.  10, 1  doz .  3.60 

Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain .  1.35 

44  No.  3,  tomato  sauce .  1.55 

Campbell’s,  No.  2,  plain . 87 y 

44  No.  2,  sauce . 90 

Oxford,  No.  3 .  1.05 

Narragansett,  No.  3,  tomato  sauce .  *  -37/4 

Van  Camp’s,  No.  1,  sauce,  4  doz . 87^4 

44  No.  2,  sauce,  2  doz .  1-32% 

Moore  &  Brady,  No.  3,  plain . 85 

44  No.  3,  sauce . 90 

No.  1,  picnic  size,  plain . 4254 

44  No.  1,  picnic  size,  sauce...,  .47^4 

Victory,  No.  1,  tomato  sauce,  4  doz . .  .45 

Martin  Wagner  Co.,  No.  3,  plain . 97% 

44  No.  3,  tomato  sauce....  1.05 

44  Midnight  Lunch,  No. 

1,  4  doz . 50 

Schimmel's,  No.  2,  sauce . 95 

No.  2,  plain . . . 90 

Snider’s,  tomato  sauce,  No.  3,  2  doz .  x.70 

44  44  No.  2, 3  doz .  1.32J4 

44  44  No.  1,  4  doz . 85 

Sunnyside,  sauce.  No.  3,  2  doz . 87J4 

44  plain,  No.  3,  3  doz . 87*4 

44  sauce,  No.  1,  4  doz . 47J4 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 75 

Van  Camp’s,  No.  2,  2  doz . 77*4 

Red  Jacket . 85 

Martin  Wagner's,  No.  2,  2  doz . 72% 

Corn — 

Paris,  fancy  Maine .  1.00 

American  Beauty,  extra  fancy,  Shoe  Peg . 85 

Cream  of  Susquehanna . 95 

Baker’s,  G.  W.,  whole  grain . 75 

Shoe  Peg,  Susquehanna,  No.  2 . 85 

44  Osborn’s.., . 77  J4 

M ark,  crushed .  .70 

Rex,  No,  a,  fancy,  whole  grain . 67J4 

Vanity,  No.  2,  whole  grain . 65 

Peas — 

Tres  Fins,  100  cans .  13.  75 

French,  very  fine,  100  cans .  13  25 

44  fine,  100  cans .  11.75 

44  medium,  100  cans .  10.25 

Boyer’s,  Midgets  .  1.55 

44  Extra  Sifted .  1.25 

44  Sifted .  1. 10 

44  Early  June . 95 

Jumbo  June . 90 

B.  B.  F  ,  Early  June .  1.00 

Hermit  brand,  No.  2,  soaked . 52^4 

Lotus,  Sweet  Wrinkle .  1.22% 

Brandywire  Hills,  extra  fancy .  105 

Kent  County,  Sifted . 87^4 

Our  Favorite,  No.  2 . - . 87^4 

Plantation  Standard,  Early  June,  No.  2 . 82*4 

Pride  of  Delaware  Standard,  No.  2 . 77^4 

Wyoming,  extra  fine,  June,  No.  2 .  1  25 

Beets — 

Red  Belle,  N.  Y.,  No.  3 .  1.05 

Silver  Lake,  fancy,  No.  3 . 95 

Chautauqua,  No.  3 . 95 

Succotash — 

Quaker,  extra  fancy .  1 .12^4 

Poland,  No.  2,  fancy  Maine .  1.05 

Brandywine  Hi'ls,  extra  fancy .  1 .05 

Spinach — 

Champion,  No.  3 .  x  00 

Shawnee,  No.  3 . 95 

Farren’s,  No.  3 .  1.05 

44  No.  10 .  3.25 

Sweet  Potatoes — 

Victory,  No.  3,  2  doz . 

Pumpkin — 

Silver  Lake,  No.  3 . 72  x/2 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 87  y2 

Andrews  &  Co.,  No.  2 . 42 J4 

Silver  Lake,  No.  10,  1  doz .  2.35 

Asparagus — 

Del  Monte  Mammoths .  3.75 

Oak,  large .  3.20 

Superior,  large,  No.  2^4 .  3.25 

Staple,  medium,  No.  254 .  3  0° 

Swan,  medium.  No.  2^4 .  2.90 

Dei  Monte  Tips,  No.  1 J4 .  2.60 

Extra  Tips,  No.  i^4 .  2 .55 

El  Rio,  medium,  No.  2J4,  2  doz .  2.80 


California  Canned  Fruit. 

Apricots —  Pei 

Extra  quality . . .  3 

Extra  standard .  2 

Standard .  1 

Pears — 

Bartlett,  extra  quality,  2%s .  2 

44  extra  standard,  2j4s .  2 

44  standard,  2 x/2% .  1 

Cherries — 

Extra  quality,  2 %s .  a 

Extra  standard,  2l/2s .  2 

Standard,  2l/2s .  2 

Peaches — 

Goddess,  No.  a)4>  ex. standard,  lemon  cling  a 
Tioga,  No.  2^4,  extra  standard,  lemon  cling 

Agate,  No.  2j4>  standard,  lemon  cling . 

Lake  View,  No.  2%,  yellow,  free . 

Oak,  sliced,  lemon  cliDg,  No.  1,  4  doz . 

Columbus,  No.  2^4,  pie,  peeled,  yellow,  free 
44  No.  2J4,  pie,  peeled,  lemon,  cling 

Plums 

Egg,  extra  standard . y 

Green  Gage,  extra  standard . . 

Egg,  standard . 

Gage,  standard . 


Domestic  Canned  Fruit. 

Apples 

Wayne  Co.,  No.  10,  x  doz .  2 

Booth’s,  oval,  No.  3 . 

Blackberries — 

Farren's,  extra  preserved,  No.  2 .  1 

Silver  Lake,  syrup.  No.  2 .  1 

Nigger  Head,  No.  2 .  1 

Spring  Garden,  No.  2 . 

Blueberries — 

Loggies,  No,  2 .  1 

44  No.  10 .  6 

Cherries — 

Boyer's,  No.  2,  white,  extra .  1 

Flour  City,  white,  No.  2 .  1 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  1 

44  white .  1 

P.  &  B.,  yellow,  No.  3 .  x 

Pears — 

Silver  Lake,  No.  3 . 

Fowling  Creek,  good.  No.  3 .  1 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  2 .  2 

Pride  of  Rochester,  fancy,  preserved,  No.  a 
Rhubarb — 

Silver  Lake,  No.  3,  2  doz . 

Silver  Lake,  No.  10,  1  doz .  a 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  1,  4  doz .  1 

Silver  Lake,  No.  2 .  1 

Defence,  No.  2 . 1 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 .  1 

General,  E.  &  C.,  sliced,  No.  2 .  1 

Indian  River,  E.  &  C.,  No.  2 .  1 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1 

Orange  Grove,  E.  &  C.,  No.  2 .  1 

Singapore  Chunks,  No.  ij4,  4  doz .  1 

Wallace,  E.  &  C.,  sliced,  No.  2 .  x 

Singapore,  cubes.  No.  1%,  4  doz .  1 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes.  No.  1,  4  doz . 

The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved — 

Chop  Tan  Hin,  %  lb.,  cubes . 

44  y%  lb.,  sliced . 

44  i*4  lb.,  cubes .  x 

44  ij4  lb.,  chunks  .  1 

44  iy  lb.,  spiral  sliced .  1 

44  iy  lb.,  smooth  sliced .  1 


Canned  Crabs,  Clams,  Lobst 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs—  Pei 

Deviled,  No.  1,  4  doz .  2 

■4*  No.  2,  2  doz .  3 

Clams — 

Gold  Label,  No.  x,  4  doz .  x 

Star,  No.  1,  4  doz . 

Lobster — 

B.  &  M.,  No.  t ,  flat,  4  doz .  4 

44  No.  J4,  flat,  4  doz .  2 

44  No.  1,  tall,  2  doz .  4 

44  No.  y,  flat,  4  doz .  3 

Star  brand,  No.  y,  flat,  4  doz .  1 

44  No.  1,  tall,  4  doz .  3 

44  No.  J4,  flat,  4  doz .  2 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled. 

No.  i,  2  doz .  1 

Cotton  Bale,  pickled,  No.  1,  2  doz .  x 

Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz .  1 

44  44  No.  2,  2  doz .  2 

44  44  No.  3,  2  doz .  3 

Underwood,  soused,  No.  1,  50  cans .  5 

44  44  No.  1,  4  doz .  1 

Oysters — 

Boyer’s,  No.  1,  2  doz . 

44  No.  2,  2  doz .  1 

M.  &  B.,  No.  1,  2  doz . 

Stewart’s,  No.  2,  2  doz .  x 

44  No.  1,  2  doz . 

Victory,  No.  1,  2  doz . 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  x 
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Be  Judged  by 
“Exton  Oyster  Crackers 


JTT  People  size  up  your  store  by  the 
Til  brands  of  goods  they  have  known 
for  years.  “  Exton  ”  Oyster  Crackers  have 
been  “The  Best  Known  and  Known  as 
the  Best”  for  sixty-one  years.  The 
grocer  who  sells  them  gets  credit  for 
handling  Best  Quality  in  All  Lines. 


A.  Exton  <&  Company 

TRENTON,  IV.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers  Stamped  “  EXTON” 

"The  Best  Known  and  Known  as  the  Best ” 

~an  be  obtained  from  ali  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co 
Distributing  Agents.  116  South  Delaware  Avenue,  Philadelphia. 


You  grocers  know  the  ups  and 
downs  of  the  breakfast  food  busi¬ 
ness.  You  know  how  dozens  and 
dozens  of  products  have  come  on 
the  market,  filled  your  shelves 
and  stayed  there.  Could  we  possi¬ 
bly  point  to  a  more  convincing 
argument  in  favor  of  the  quality 
of  Egg-O-See  and  E-C  Corn  than 
the  fact  that  the  sales  of  both  are 
constantly  growing. 


Egg=0-See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 


The  Dog  May  Bite 

Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard¬ 
est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
York  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  you  blend  your  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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Salmon — 

Gibraltar.  Sockeye,  No.  i,  tall .  i  -95 

«  “  No.  flat .  >-«5 

Hapgood’s,  No.  i,  tall .  1 -95 

“  No.  i  flat .  2'°5 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  r, 

tall,  4  doz .  *•  7° 

Humes,  Karluk,  No.  i,  tall,  4  doz . 

Horseshoe,  No.  .  1  ’5° 

Sweet  Clover,  pink,  No.  1,  tall . 97  A 

White  Raven,  ys . 95 

Chef,  red,  No.  flat,  4  doz . 92^ 

Terrapin,  pink,  No.  l/2,  4  doz . °5 


SARDINES— Imported. 

Chancerelle,  t^s,  key . - .  12.50 

La  Champagne,  J^s.Jcey .  17-00 

11  n  boneless .  20.00 

Tricolor*,  . . .  9  00 

Martels,  jfs .  9-5° 

“  ‘4s .  >3-25 

Morel,  y2t,  boneless .  15.00 

Domestic. 

Mustard— 

Irma,  t^s,  100 cans .  3-o° 

Raven,  J^s,  key,  100  cans .  3-35 

Gold  Label,  ^s,  mayonnaise  dressing,  100 

cans . 6.40 

Gold  Label,  %s,  mayonnaise  dressing,  50 

cans .  4-35 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

cans . per  case  4.75 

Oil- 

Gold  Label,  %s,  oil,  100  cans .  0.40 

Irma,  J^s,  too  cans .  3-6° 

Continental,  ^s,  key,  100  cans .  3.0254 

Owl,  %s,  key,  100  cans .  3-62H 

Swift  &  Co.,  Talisman  brand,  100  10-cent 

cans . per  case  7.00 

Skipper  Sardines — 

5^s,  olive  oil,  key,  100  tins .  ia.00 

}4s,  "  “  50  tins.... .  12.00 

5^s,  tomato  sauce,  key,  100  tins .  13.00 

54s,  “  “  50  tins .  13.00 


— IO — 

Whole  Ox  Tonjue. 

Armour’s  Veribest — 

Size  1  4.85 

“  1 54 .  6.00 

“  2  7.00 

“  2 % .  8-50 

Fairbanks,  No.  2,  1  doz .  7.00 

Libby's,  No.  2*4,  1  doz .  9.50 


Potted  or  Deviled  Meats. 

Armour’s  Veribest — 

No.  54,  4  doz . 40 

No.  54,  2  doz . 7254 

Libby’s  — 

No.  54,  4  doz . 44 

No.  54,  4  doz . 80 

R.  &  R.— 

No.  54,  4  doz .  1. 15 

No.  54,  2  doz .  1 .95 


Potted  Chicken  or  Turkey. 

Armour's  Veribest — 

No.  y,  4  doz .  1 .60 

No.  y,  2  doz .  2.75 

Libby’s — 

No.  y,  4  doz . 

No.  y2y  2  doz . 

R.  &  R.,  No.  y,  4  doz .  1  75 


Sausage. 

Armour’s  Veribest — 

Vienna  style,  size  y2 . 80 

“  “  * . ; .  x-35 

Luncheon,  with  Tomato  Sauce,  size  % . 80 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  1,  key,  2  doz .  1 .40 

“  No.  2,  key,  1  doz .  .  2.35 

Fairbank’s — 

No.  i,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.25 

No.  6,  key,  1  doz .  7.15 

No.  14,  key,  *4  doz . per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz .  **45 

No.  2,  key,  1  doz .  2.30 


Chipped  Beef. 

Libby’s — 

No.  5 i,  2  do2 .  1  -3° 

No.  1,  2  doz .  2.20 

No.  54,  glass,  2  doz .  1.55 

No.  1,  glass,  2  doz .  2.50 

Beechnut — 

No.  54,  sliced,  glass  jars .  1.70 

No.  1.  sliced,  glassjars .  2.77J4 


Sliced  Smoked  Beef. 

Armour’s  Veribest — 


Acme 


Sliced  Bacon. 

Armour's  Veribest — 


in  tin, 


54- 


Beechnut — 

No.  y2t  glass  jars .  1.55 

No.  1,  glass  jars .  2.50 

Acme — 

Large  glass,  1  doz .  2.50 

Junior  glass,  2  doz .  1.50 


Roast  Beef. 

Armour’s  Veribest — 

No.  1,  2  doz .  1 .40 

No.  2,  1  doz .  2.25 

Fairbank’s — 

No.  1,  2  doz .  1.45 

No  2,  1  doz .  2  .37^ 

Libby's— 

No.  1,  2  doz .  1.45 

No.  2,  1  doz .  2.30 

Kingan's — 

No.  1,  2  doz .  1.40 

No.  2,  1  doz .  2.42*4 

Lunch  Tongue. 

4rmour’s  Veribest,  No.  1,  2  doz .  2.50 

armour's  Veribest,  No.  54>  2  doz .  1.50 

Fairbank's,  No.  1,  2  doz . . .  a.  15 

Libby’s,  No.  1,  a  doz .  2.75 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label" — 

Chicken,  No.  54 .  2*85 

<l  No.  1 .  5.00 

Turkey,  No.  l/2 . 2.85 

“  No.  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  zi.oo 

“  Ham,  No.  \x/2 .  7.50 

“  11  No.  2% .  10.00 


Deviled  Meats. 


Curtice  Brothers,  “Blue  Label" — 


No.  5  oz.  No.  10  oz. 


Ham . 

2.15 

TongUe . . . 

215 

Chicken . 

.  1-85 

2.5O 

Turkey . 

.  185 

3.90 

Potted  Meats. 

Curtice  Brothers,  “Blue  Label"  — 

No.  y  Tin.  No.  l/2  Tin. 

Ham .  1.20  2.00 

Tongue .  1.20  2.00 

Chicken .  1.80  2.75 

Turkey .  1.80  2.75 


Soups. 

Schimmel's,  assorted,  1  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 


.85 


85 

•8754 


Consomme . 

Quarts. 
....  3*5 

Pints. 

1  -75 

y2  Pints. 
*•25 

i-55 

Bouillon . 

....  3*5 

*•75 

*  25 

2.65 

Beef. . 

....  3  •  XS 

i-75 

1  -25 

2.85 

Julienne . 

.  3->S 

1  -75 

*•25 

Frintanier . 

.  3*5 

*  -75 

1.25 

*•75 

Vegetable . 

....  3- >5 

1 .75 

*•25 

i-75 

Tomato . 

*•75 

1.25 

2.95 

Ox  Tail . 

.  3*5 

*•75 

1.25 

2-75 

Mock  Turtle . 

....  3  •  *5 

‘■75 

*•25 

i-75 

Tapioca  Crecy . 

.  3*5 

*•75 

1.25 

Pea . 

....  3-15 

*•75 

*•25 

Mutton  Broth . 

....  3*5 

>•75 

*•25 

Clam  Chowder . 

.  3-  *5 

*•75 

1-25 

Clam  Broth . 

*•75 

1.25 

Chicken  Gumbo.... 

.  3-15 

*•75 

1.25 

1.65 

Mulligatawny . 

....  3-15 

>•75 

I  25 

2.65 

Chicken . 

>•75 

1.25 

I.65 

Chicken  Broth . 

.  3. *5 

>■75 

1.25 

2.65 

Green  Turtle . 

3-50 

2.  OO 

Terrapin . 

.  7  *2S 

3-75 

2.25 
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Dairy  Chocolate  Chips .  .25-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . 21-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen .  “ 

Wellington  Caramels . 25-lb.  pails 

Frozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  “ 

Jelly  Beans .  4i 

Wintergreen  Lozenges .  u 

Mint  Lozenges .  “ 

Assorted  Lozenges .  ** 

Conversation  Lozenges . 28-lb.  pails 

C.  &  A.  Crown  Stick . 30-lb.  pails 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods . 10  boxes  in  case 


•*654 

•  **54 

•  *o54 
.09*4 
.09*4 

.08 

.10*4 
.07  54 

.iol/2 

.08 

.0954 

.0954 

•°9  56 
•°956 
.08  J4 
.12^4 

.09*4 

4.50 


CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb. 

Extra  Mixtures . 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  “  .09^ 

Elcroften  Mixtures .  “  -0954 

Nobby  Mixtures .  “  .10 

Cadella  Mixtures .  “  .*2*4 

Fine  French  Mixtures .  “  -*354 

French  Creams .  “  .09 

American  Mixtures .  “  .0854 

Variety  Cut  Drops .  “  .08*4 

Darling  Mints .  “  .08*4 

Golden  Drip  Bar . 15-lb.  boxes  .10 

Sour  Balls . 30-lb.  pails  .0854 

Pancella  Cream  Chocolate .  “  .1054 

I  X  L  Assorted  Chocolate .  “  .ii54 

King  B  Assorted  Chocolate .  “  .  12^ 

No.  1  Fine  Assorted  Chocolate...  “  .16*4 

Nonpariel  Drops .  u  .1 1}4 

Chocolate-covered  Caramels .  “  .  12 


CATSUP. 

Per  doz. 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  1.15 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 92% 

Campbell’s — 

No.  8,  2  doz . 87J4 

No.  8,  Tobasco . . 8754 

Snider’s — 

No.  16,  2  doz .  1 .95 

No.  8,  1  doz . * .  1.20 


KETCHUP. 

Curtice's  “  Blue  Label"  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  in  case .  3.00 

Medium,  25  bottles  in  case .  4  -75 

Large,  12  bottles  in  case .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co's —  Pex  lb. 

Premium,  l/2s,  12  to  25  lbs . 30 

Premium,  ys,  12  lbs . 30 

Caracas,  sweet,  6  lbs . 30 

German,  sweet,  12  lbs . 23 

Auto,  sweet,  6  lbs . 32 

Cocoa,  y~\b.  cans,  12  lbs.  in  box . 34 

Cocoa,  J4-1  b.  tins,  6  lbs . 34 

W.  H.  Baker’s — 

Best  Cocoa,  54-lb.  size . per  lb.  .31 

“  54-lb.  “  .  “  .32 

Premium  Chocolate,  54s,  12  lbs . 2854 

“  ys,  12  lbs . 2954 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 19 54 

“  “  1-5S,  12  lbs . 19*4 

Hershey's — 

Milk,  48  5  cent . per  box  1.45 

Epp's — 

Cocoa.  54-lb.  tins,  7  lbs . 42 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  i-lb.  tins . per  tin  .72 

“  6-lb.  boxes,  *4- lb.  tins .  “  .37 54 

“  6-lb.  boxes,  y -lb.  tins .  **  .19 

Huyler's — 

Cocoa,  *4s,  6-lb . 42 

“  5^s,  6-lb . . 44 

Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  %s.. 


•36 


Cocoa,  labeled,  is . 38 


Premium  Chocolate,  ys.. 

Premium  Chocolate,  ys.. 

Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases — 


•3* 

•33 


y~\b.  round  cans . 

Per  can. 

•  *9 

54-ib. 

** 

•3° 

i-ib. 

•59 

1%-OZ. 

“  50  cans  in  case 

•°7 

5-lb. 

a 

2-75 

Per  doz. 
2.27 
3.60 
7.08 


Per  lb. 

•55 


Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes' 
in  case — 

Milk,  6  to  lb . 45 

Queen,  4  to  lb . . . 42 

Sweet  Vanilla,  4  to  lb . 28 


8  to  lb. 

Bloocker’s  Cocoa  Powder — 

54-lb.  tins,  2  doz.  in  box . per  doz. 

54-lb.  tins,  2  doz.  in  box .  “ 

i-lb.  tins,  1  doz.  in  box .  " 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-lb.  bags,  1  doz.  in  case.... .  “ 

Runkel’s — 

Cocoa . per  lb. 

Premium  Chdcolate .  “ 

Vienna  Sweet  Chocolate,  y~\b.  pkg...  “ 
Vanilla  “  *4  lb.,  48  to  box... 

Wilbur’s  Cocoa — 

Breakfast,  */-lb.  tins,  6-lb.  boxes . per  lb. 

“  Ja-lb.  tins,  6-lb.  boxes .  * 

Wilbur’s  Chocolate — 

Sweet  Clover,  ys,  6-lb . per  box 


.28 


.88 


1 . 
3-50 
6.50 
•  52 
•5o 


•33 

•30 

.22 

.60 


•33 

.32 
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Lowney's —  , 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  34 -lb.  packages .  .3; 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54-lb.  packages . 3, 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  3^-lb.  packages . 3 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  y -lb.  packages . 3 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  ia 

boxes  in  case,  y2-\b.  packages . 2 

Vahilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  y -lb.  packages . 2 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  y-\b.  packages . 2 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.6 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  £-lb. 

tins . 3 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  £-lb 

tins . 3 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  5^ -lb. 

tins . 3 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54-lb. 

tins .  Vi 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  }4-lb. 

tins . 3 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 3 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case,' 

5- lb.  tins .  '.3 

Diamond  Chocolate,  sweet,  y~\b.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . .per  lb.  .5 

ia-lb.  "  6  "  “  .  “  .5 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  y -lb.  tins  “  .; 

34-lb.  tins,  6  lb.  boxes,  12  boxes  case  ** 

Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box  x.< 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb-  jars,  6-  and  12-lb. 

boxes . . 

Croft's  Cocoa.  $s,  2  dozen  in  box .  i.l 

“  “  */s,  6  1bs.  “  . 

**  “  y2s,  6  lbs.  “  *".• 

“  “  5-lb,  6  cans  “  ; 

“  Swiss  Milk  Chocolate,  48  5-c. cakes.,  x. 

“  Premium,  *4s,  12-lb.  cakes . 

“  “  ys,  “  “  . ; 

Knickerbocker  Chocolate  Co. — 

Hastv  Lunch  Chocolate — 

54  lb.  decorated  cans,  12-lb.  boxes,  .per  lb. 
54-lb.  “  “  24-lb.  boxes..  “ 

Special  10-c.  packages,  30  to  box. .per  box  2 . 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  56-lb.  tins,  6-lb.  boxes . 

“  54-lb.  “  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  34- lb.  cans,  6-lb.  boxes . 

“  54-lb.  “  12-lb.  “  . : 

“  34-lb.  "  6-lb.  “  . 

“  *-lb.  “  12-lb.  •«  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  34 s,  6-lb.  boxes . 

“  34s,  12-lb.  “  ... . 

Buster  Brown,  5-c.,  48  cakes . per  box  x 

“  3‘c->  72  “  .  “  « 

Premium  Chocolate — 

34-lb.  cakes,  13-lb.  boxes . 

54- lb.  “  24-lb.  “  . 

Milk  Chocolate— 

40  3-cent  cakes  in  box,  24  to  hall  case . 

40  "  **  48  to  case . I 

24  5-cent  cakes  in  box,  24  to  half  case . 

24  “  “  48  to  case . 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guarantee 


.60 


voph  U  * 


Eagle,  4  doz . . . 


Eagle,  2  doz 
Challenge,  4  doz.... 

Defiance,  4  doz . 

Magnolia,  4  doz.... 

Rose,  4  doz . . 

Dime,  4  doz . 

Winner,  4  doz . . 

Baby,  1  doz.,  glass, 

Red  Cross . 

Peninsular . 

Leader . ‘'I 

Banner,  4  doz .  4* 

Star,  4  doz .  4 

Emery,  4  doz .  3»; 


EVAPORATED  MILK. 


Libby’s,  small  family,  6  doz . 

Libby’s,  family,  4  doz . . 

Peerless,  hotel  size,  2  doz . . 

Peerless,  family  size,  4  doz . 

Peerless,  5-cent  size,  4  doz . . . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . ••••■• 

Silver  Cow,  5-cent  size . 6  doz. 

Pet,  10-cent  size.  4  doz . per  case 

Pet,  5-cent  size,  6  doz . per  case 

Van  Camp's,  6  doz.,  small . 

Van  Camp's,  4  doz.,  family . 

Van  Camp's,  4  doz.,  large . 


2-! 

3*1 

3  : 

1! 

3'j 

3*‘ 


2.C 
2,1 
2  .< 
3-< 
3d 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


California 

F ruits  and 

Asparagus 


The  Value  of 
Quality  Customers 

Every  grocer  has  “Quality”  Customers— people  that  always 
insist  on  the  best.  The  better  the  grocer  the  more  “quality”  cus¬ 
tomers.  The  store  that  “stands  out”  builds  its  reputation  on  profit¬ 
able  goods.  It  does  not  pay  to  sell  the  other  kind. 

It  does  pay  any  grocer  to  take  the  time  to  talk  and  push, 

“Quality”  goods  like  Libby’s  Food  Products,  because  one  customer'., 
held  on  quality  is  worth  three  held  on  price.  The  quality  policy  lifts 
your  store  away  from  your  “cheap”  competitor.  Quality  reputation  is 
easily  established  if  you  carry  and  feature  such  products  as  Libby’s  Cali-, 
fornia  Fruits  and  Asparagus. 

Fresh,  Perfect  Fruit,  Direct  from  Trees  to  Can 

Sunnyvale,  California,  fifty  miles  south  of  Frisco,  is  the  home  of  the  Libby  Modem  Fruit  Preserving  Plant.  Thislocality  is 
known  as  the  world’s  greatest  decidious  fruit  growing  district.  The  entire  supply  of  Libby  fruits  is  grown  within  five  miles  of 
the  plant.  The  fruit  is  all  delivered  direct  from  the  trees  to  the  plant.  This  insures  fresh,  perfect  fruit,  preserved  before  the 
least  deterioration  occurs.  The  Libby  Process  of  preserving  is  perfect  in  every  detail.  The  grocer  selling  these  products  will 
make  customers  that  will  come  a  long  way  to  get  them. 


Libby’s  Royal  Anne  Cherries 

Libby’s  Royal  Anne  Cherries  are  all  that  the  brand  im¬ 
plies.  They  belong  to  the  Royal  fruit  family  in  size  and  in  de¬ 
licious  flavor.  No  other  canned  cherries  equal  their  quality. 

Libby’s  Plums 

( Green  Cage  or  Egg) 

Libby’s  Plums  possess  an  individuality  of  taste  and  flavor 
not  equalled  by  others. 


Libby’s  Lemon  Cling  Peaches 

Libby’s  Lemon  Cling  Peaches  are  the  extreme  quality 
of  cultivated  fruit  product.  They  are  picked  and  packed  at 
■  just  the  right  ripened  point. 

Libby’s  Pears 

( Bartlett ) 

Libby’s  Pears  are  of  large,  juicy,  delicious  quality.  They 
are  of  the  Bartlett  family  and  come  from  the  best  orchards  in 
California.  Try  them. 


Libby's  California  Asparagus 

Libby’s  California  Asparagus  is  all  grown  at  Isleton,  California,  on  Brannon  Island  in  the  Sacramento  River,  which  is  the  center 
of  the  best  asparagus  growing  section  in  the  world.  The  Libby  Asparagus  is  delivered  direct  from  the  fields  to  the  preserving 
plant  and  packed  in  less  than  2  hours  from  the  time  it  is  picked.  Every  particle  of  the  natural  flavor  and  freshenss  is  thus  retained. 


“Put  Libby’s  Products  in  Your  Store  and 
»  Customers  will  ask  for  More*’’ 


Libby ,  McNeill  &  Libby 


% 
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HIRES  CONDENSED 
MILK 


Per  caie 


Silver . 

4*i5 

Queen ...  . 

4.00 

Premium . 

3.85 

Blue  Ribbon  . 

3-85 

Gold,  tall . 

3-75 

Gold,  family... 

3.15 

COCOANUT. 

Franklin  Baker  Co's — 


Per  case 


Brazil,  70  5-cent  packages . 

,l  35  10-cent  “  . 

44  38  5-cent  and  16  10-cent  packages.... 

*'  18  20  cent  packages . 


tl  Shred,  in  pails,  20  lbs . 

"  ft  in  boxes,  25  lbs . 

“  44  in  barrels,  135  lbs . 

Table  Talk,  Thread,  in  pails,  20  lbs . ‘ . 

“  “  in  boxes,  25  lbs . 

44  44  in  barrels,  135  ibs . 

Premium,  60  5^-lb.  packages,  15  lbs.  to  case 

“  30  y2- lb.  15  “ 

'*  30  X-lb.  and  15  y2- lb.  packages, 

15  lbs.  to  case . 

Schepp’s  Shredded,  X-\b.  pkgs.,  15  lbs.  to  case 

"  “  lbs . 

Dunham's,  5-cent  package . 

“  . 

“  Ms . 

44  y2 s  and  ys . 


2.50 
2. 50 
2.50 
2.50 
Per  lb. 


.  10 


09% 

09 


■°9% 

.09 

.23 


.22% 

■  23K 
.22l/2 
.29 

.26 

.28 

.26-4 


COCOANUTS. 

Franklin  Baker  Co’s —  Per  bag 

Porto  Rico,  Jumbo,  80s .  4.00 

San  Bias,  100s .  3.50 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co. —  Bbls.  Bxs. 

Butter  Crackers . 08  .o8J4 

Oyster  “  08  .08 

Wine  Scroll . 10  .10 y2 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins'  Son —  Bbls.  Bxs. 

Assorted  Jumbles . 07^  .08 

Brown  Edge  Water .  .10 

Butter  Thin . . .  .  12 

Clover  Mixed . . .  .08 

Cocoanut  Ripple .  .10 

Cookie  Mixed . 08 y2  .09 

Butter  Toast . 07^  .08 

Fig  Bars .  .  10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . o8J4  -09 

Fruit  Gem .  .08 

Graham  Wafer .  .10 

Grandma  Cookies . 0854  .09 

Honey  Jumbles,  XX . 09*4  .10 

Iced  Charter  Oak .  .09 

Iced  Ginger  Tablet .  .08 

Iced  Honey  Jumbles . 09^4  .10 

Iced  Penn  Treaty . 07  .07U 

Iced  Vedette  Wafer . o^l^  .08 

Lemon  Bar . 08 J4  .09 

Man-in-the-Moon  .  .08 

Milk  Lunch . 07  .0754 

Orange  Cookies . 0754  .08 

Quaker  City  Mixed . 07^4  .08 

Salted  Strips . 08 J4  .09 

Saltines .  .  I2 

Soda  Biscuit  XX . 06  . 06  V2 

Soda  Biscuit  XXX . o6}4  .07 

Spiced  Wafers . 07^4  .08 

Sunshine  Cookies . 07  J4  .08 

Water  Crackers  Star . 065I  .07 

Package  goods—  Per  doz. 

Animals  . . „ . 50 

Butter  Thin . I>0o 

Gingerettes . I>0o 

Gold  Medal  Soda  (small) . 50 

“  "  0  (large) . 90 

Graham  Wafers . j .  1.00 

Ivinettes . 50 

Milk  Lunch . . .  j  .00 

Our  Ginger  Snaps.. . c0 

Pink  Tea .  1.00 

Sugar  Snaps .  50 

Saltona  Biscuit .  1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 
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DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  doz.  1  15 
44  with  Horse  radish,  p.dz.  1. 15 
Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 .75 
“  with  Horse-radish,  p.dz.  1.75 

Wein  Senf,  in  bbls . per  gal. 

**  1  gallon  stone  jars . per  jar  .75 

5  gallon  kegs . per  keg  2 . 50 

Prepared  Mustard,  in  bbls . per  gal. 

“  “  in  15  gallon  kegs... 

44  44  in  10  44  ...  44 

44  in' 5  44  ...  “  .25-. 40 

44  *  44  in  2  gallon  pails. ..per  pail  .75 

44  44  in  1  “  ...  ,4  .40 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 95 

44  Sifting  top,  2  doz.  in  case. ...per  doz.  .46 
“  with  Horse-radish,  2  doz.  in  case, 

per  doz . 95 


Imported  and  American  Fancy 
Cheese. 


.22 

•35 

•32 

.80 

.26 

75 


x*45 


1  -75 


Emmenthaler  Swiss  Cheese,  Selected  tub . 25 

44  44  44  44  44  loaf  .26 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .3254  14 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 

Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

in  tin . per  lb. 

44  i-lb.  tins . per  case  ^ 

Camembert,  in  wood  boxes . per  doz.,  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10-oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  100  in  box .  2.25 

Edelweiss,  Romatour  and  Bier-Kase..per  doz.  4.00 

American  Swiss,  No.  1 . loaf,  .16  cut,  .19 

“  Square  loaves,  No.  1,  about 

25  lbs.  each . per  lb.  .16 

Limburger  Cheese,  No.  1 . box,  .14; 

J4  box,  14  ;  less . 16 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  tl 

English  Dairy  Cheese .  “ 

Pineapple  (Picnic  size),  6  in  box . per  box 

44  (Gem  size),  6  in  box .  44 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  “  tl  .  ** 

Picnic  size,  2  44  44  .  44 

Trial  size .  “ 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

"  “  “  No. 1  “  “ 

14  Roquefort  44  large  44  44 

44  44  44  small  “ 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
44  d’lsigny,  “  6  44  ...  44 

Wm.  Tell  brand,  12  in  box .  44 

Neufchatel  (Cow  brand),  25  in  box .  “ 

Star  Cream,  or  Phila.,  ia  44  .  44 

Miniature  Cream,  or  Phila.,  12  in  box..  44 

Hand  Cheese,  8  doz .  44 

4  “  .  44 

44  4  '*  Thuringer .  44 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  44 

Schutzen  Cheese,  12  in  box .  44 

American  Mountain  Cheese  (Alpen  Kase),  50 
i-lb.  packages . per  lb. 


•  x7 
.16 

•x7M 
3  00 
2.25 


4  5° 
2.40 

1  *35 
1 .00 
1 .00 

2.40 
2-95 
1  -45 
1  -55 
1  -55 

1.40 

•95 

1.90 

95 
1  *35 
.70 

.85 

1  -45 
x-25 


.18 


Imported  and  American  Meats 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  in  tin . per  doz. 

44  8  “  .  “ 

Carlsbad  Speck  (Imported  Bacon) .  44 

Imported  Cervelat  Sausage  (Rolff 's).  ...per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . per  doz. 

American  Holsteiner...by  bbl.  .12  ;  less,  per  lb. 

44  Landjager,  short .  44 

44  “  long .  “ 

41  Mortadella,  Dry .  44 

44  Knackwurst,  25  in  box,  per  box, 

u  .75 . per  doz. 

44  Cervelat  (E),  50  and  100-lb.  boxes, 

.21 J4  ,*  less . 

44  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less.... . 

44  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .17;  less . 

44  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  14;  less . 

44  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23^4;  less . 

44  Salami  (E),  50  and  100-lb.  boxes, 

.20 ;  less . 

44  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  .  i8J4  ;  less . 

41  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .  1654  ;  less . 

44  Tongue  Sausage . per  lb. 

44  Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb. 

44  Lachs  Ham .  44 

44  Petit  Delicatess  Frankfurters,  plain, 

per  doz. 

44  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz. 

44  Lebanon  Beef  Bologna . per  lb. 

“  Paprika  Speck .  “ 

Mettwurst,  half-round .  " 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb. 

Smoked  Thuringer  Blutwurst .  44 

44  Pfefferwurst .  44 


and 


■45 

4-75 

*•75 

•3* 

•45 

3-75 

.65 

3.00 

•14 

•*4 


•*5 

2.40 

•23 

.21 

.18 

.16 

•  25 

.22 

.20 


.18 

.18 


•15 

.28 


1. 00 


1. 00 
•15 
.18 
.  16 


•15 

.18 

.18 
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Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 

“  “  quart  glass  jars.  5.75 

44  44  io-oz.jars 2.50 

Calves'  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  44  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1.00 

“  “  pints . 

44  44  quarts . 

Lamb  Tongues,  in  glass .  1 .60 
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Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2 

°  “  10-gal.  keg.  ...  4 


Sundries. 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland —  Pails. 

Mixed,  “Y.  M./’  *4  bbl .  5.50  .60-. 75 

Milkers,  *‘Y.  M.,"  54  bbl .  6.50  *75-.85 

%Mixed,  standard,  bbl . 

“  M  bbl .  5*50-6.50 

Milkers,  standard,  bbl . 

“  y2  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

“  “  J4  bbl .  8.00 

Milkers,  44  bbl . 

44  '  x  bbi . . .  8.00 

Marinirte  Herring,  imported,  about  40  in  pail.  1.25 

Roll  Herring,  imported,  about  25  in  pail .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring . per  pail 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

“  quart . 35 

“  2  quart . 55 

44  4  quart .  1.10 


.60 

•50 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  1.10 

2  quart  tin . 

44  quart  tin . . . 

Brat-Haring,  4  quart  tin . .  . 

2  quart  tin . 60 

44  quart  tin . 

English  Sprats,  36  bunches . per  box 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 

per  doz. 


.40 


2.50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg  .75 

44  5-lb.  pails . per  pail  .55 

44  10-lb.  pails .  44  1.05 

Cut  Spiced  Sardines,  10-lb.  pail .  44  .75 

“  “  5-gal.  keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  2.25 

Norway  Anchovies. 

Original  package . per  y2  bbl.  5.50 

Repacked  in  5-lb.  pails . per  pail  .60 

“  10-lb.  pails .  “  1. 10 

5-gal.  kegs . perkeg  2.75 

'*  y2  lb.  flat  tins . per  doz.  .05 

“  K-lb.  tall  tins .  “  1.50 

“  i-lb.  tall  tins .  "  2.00 

Fancy  kegs,  keg . 80 

y.  keg . . 

“  x  keg . 32 

"  /skeg . 20 

0  Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

"  pint  jars . per  doz.  6.00 

"  large  tumblers .  “  2.25 

“  small  tumblers .  "  1.25 

Russian  Caviar. 

Per  doz. 

i-lb.  tins . . .  19 .50 

54 -lb.  tins .  10.50 

l!ns .  5-50 

54-lb.  tins .  2.75 

German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . pexfask 

50-gal.  bbls.,  about  1200 . per  bbl. 

15-gal.  keg,  about  500 . per  100 

10-gal.  keg,  about  300 .  "  1.00 

5-gal.  keg,  about  150 .  “ 

10-lb.  pail,  about  50 . per  pail 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  6.50 

10-gal.  kegs . per  keg  2.40 

5-gal.  kegs .  •<  1.25 

10-lb.  pails . per  pail 

Imported  Lebkuchen. 

Dampfnusse  (Pfeffernusse) . per  lb.  .18 

Spitzkugeln .  “  .25 


Lebkuchen  and  Bread. 


Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen, No.  i,  6  44  ...  44 

44  No.  2,6  “  ...  44 

44  No.  3, 6  “  ...  “ 

Amandines,  9-lb.  tins . per  tin 

44  small  tins .  44 


■30 

•50 

■75 
1 .00 
5-25 
•55 


German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag 

Green  Kern . per  lb. 

Potato  Flour .  4t 

German  Dried  Pears .  44 

Dried  Mushrooms .  44  .60-1 

Juniper  Berries .  44 

St.  John’s  Bread .  44 

Bay  Leaves .  44  .06- 


COTTOLENE. 

30  2-lb.  tins . '. . per  case  6 

15  4  lb.  tins .  “  6 

6  10-lb.  tins .  “ 

Freight  prepaid  on  two-case  lots. 


EGGS. 


Per 


Nearby,  candled  and  selected,  30-doz.  crates.. 
Western . 25- 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs. 

7  **  44  ist’s,  40-lb.  boxes 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans . per  lb. 

Anchovies,  in  oil,  ^  bottles .  4 

44  44  y  bottles .  3 

Anchovy  Paste,  fancy . per  doz.  4 

“  plain .  44 

Bouillon,  Burnham,  pints,  2  doz .  3 

44  “  54  pints,  2  doz .  2 

Capers,  Nonpareil,  54  gal.  kegs .  1 

quart,  glass . per  doz.  7 

f<  bottled,  %  size ....  “  2 

14  “  %size....  “  1 

“  “  Msizc--  “  1 

Canton  Ginger,  large  pots,  6-jar  cases..per  case  4 
medium,  12-jar  cases,.  44  5 

44  small,  24-jar  cases 44  4 

Cherries  in  Maraschino,  glass,  1  doz.  case .  7 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz. 

41  44  3  lb.,  2  doz .  “  2 

Currie  Powder,  pints . per  doz.  3 

44  4  oz .  44  2 

44  2  oz .  44  1 

French  Peas,  extra  fins . per  case  16 

44  fins . . * .  44  14 

44  Moyen’s .  44  12 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12. 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb. 

44  Dinner  Biscuit . 44 

44  Breakfast  Biscuit . 44 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz.  1 . 

“  “  y2  pints .  “ 

Salt,  stone  jars,  4  doz .  1. 

Extract  of  Beef,  Morris’  4  oz . per  doz.  6. 

“  “  20Z .  “  3. 

41  Anker’s,  120  vials .  4. 

44  44  4  oz . per  doz.  4. 

“  ,4  80  z .  “  7. 

44  11  16  OZ .  44  13. 

Theodore  Marquet  Mushrooms — 

First  choice . 24. 

Choice,  100  tins . per  case  22. 

Extra,  100  tins .  44  26. 

Hotel,  100  tins .  44  x8. 

Truffles,  A . per  tin 

“  A .  “ 

"  X .  “  I. 

“  y .  **  *. 

Shrimps,  pickled,  small  size .  1. 

44  Dunbar’s,  2  doz . per  doz.  2. 

Figs  in  Cordial,  Dunbar’s,  1  doz .  44  5. 

“  Bishop’s,  1  doz .  44  6. 

Crystallized  Ginger,  i-lb.  tins .  44  4. 

44  54-lb.  tins .  41  2. 

Lime  Juice,  Rose’s .  44  3. 

Victor  Rose  Water .  44  2. 

44  Peach  Water .  “  2. 

Pitted  Olives .  44  5. 

Armour’s  Solid  Extract  of  Beef —  Per 

Size  a  jars,  1  dozen  in  case .  4. 

“  4  “  1  44  8. 

“  8  “  1  «  15. 

“  16  “  X  44  99. 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4. 

44  8  44  1  “  8. 

“  16  “  x  “  l6*( 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  *.! 

1  44  medium  14  36  44  .  6.( 

1  44  large  44  73  44  . . .  xoj 

Armour’s  French  Bouillon — 

Size  4  bottles,  x  dozen  in  case .  4*< 

“  16  44  1  44  . .  14. < 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  t.< 

44  ia  “  1  44  71 

44  5  44  . per  bottle  3.! 

44  2  fancy  jugs . . . per  jug  x.j 

Armour  Tomato  Bouillon — 

Size  4  bottles,  x  dozen  in  case . . .  *•! 

“  ia  “  r  «  .  7  a 

“  5  44  . per  bottle  3.! 

44  2  fancy  jugs . per  jug  x.| 
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LAM80N  ELECTRIC 

CABLE  CASH  CARRIERS 

GIVE  PROTECTION,  QUICK  SERVICE  AND  ECONOMY 


-A'"- 


••vr--Vv  :V;.'  .  •  ^ 

— Em — . ■ 


Write  for  Booklet  E 

LAMSON  CONSOLIDATED  S.S.CO. 


Philadelphia  Office 
500  Penn  Mutual  Bldg. 


Boston  Office 
161  Devonshire  Street 


District  Offices  in  all  Principal  Cities 


Bought  Simply.  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa ;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 

Will  you  mention  the  "Grocery 
World"  when  you  write ? 

40  cents  a  pound 

Packed  in  %-lb.  Jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO  i  Pennsylvania  .  . 


We  make  a  superfine  line  of  Macaroni,  Spaghetti, 
Noodles  and  Pastels,  but  we  don’t  try  to  make  you 
sell  them. 

We  give  you  credit  for  brains — brains  to  select 
goods — brains  to  sell  them.  You  can  influence  your 
customers.  That’s  why  you  are  in  business. 

Wouldn’t  it  be  foolish  for  us  to  ignore  your  power 
and  waste  advertising  trying  to  make  people  demand 
that  you  sell  our  goods?  We  go  the  other  way  about 
it.  We  spend  our  advertising  money  for  you,  not 
against  you  by  giving  you  Universal  Coupons  with 
every  case  of  our  goods.  You  can  exchange  them 
for  many  useful  articles.  It  pays  to  pull  together. 

‘Ihe 

Vienna  Baking 
Company 

Philadelphia,  Penna. 


Gold 

Medal 

Flour 


WASHBURN-CROSBY  CO’S 


Now  Sold  by  Philadelphia  Jobbers 

FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA. 
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FLOUR. 

Per  bbl. 

King  Midas .  6.6° 

Gold  Medal .  Ms 

Millbourne .  ~*25 

On  Top .  f.50 

Ceresota .  ^-5° 

Pillsbury’s  Best .  °*35 

Taylor’s  Fancy .  5-5° 

Semper  Idem . 4*9° 

Pride  of  the  West .  5*25 

Sunbeam .  5-x5 

Quaker  City .  5-75 


Self-Raising  Flour. 


Franklin,  30  packages .  3-5° 

Hecker's  Superlative,  32  packages .  5- 12 


Pancake  Flour. 

Aunt  Jemima,  36  packages .  2-85 

Purina,  36  packages .  3  00 

Hecker's  Flapjack,  24  packages .  2.10 

Uncle  Jerry,  36  packages .  .  2  8 j 


Buckwheat  Flour. 

Hecker's,  64  packages .  4 •  5° 

“  32  packages .  4-5° 

Fancy,  125-lb.  sacks . per  100  lbs.  3.25 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  bag. 

White,  granulated,  100  lbs .  2.45 

Yellow,  granulated,  100  lbs .  2.00 

44  table,  100  lbs .  i*9° 

Western,  yellow,  granulated,  100  lbs .  2.05 

Quaker,  Best,  1  and  3  doz .  1.20 

Farina — 

Hecker's,  24  is . .....per  case  1.5° 

Schumacker’s,  24  packages .  “  1.15 

Beans—  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .05^ 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.50 

Extra  choice,  grain  bags .  2 . 40 

Medium,  fancy,  grain  bags .  2.50 

Pea,  fancy,  grain  bags .  2.40 

44  Michigan,  grain  bags .  2.45 

Red  Kidneys .  2.15 

Peas — 

Green .  2.05 

Scotch .  2.20 

Split,  yellow .  2.20 

44  green . 

Lentils —  Per  lb. 

000000, 110-lb.  bags . 04 

Less  quantity . 04 

Shaker  Corn — 

Fancy,  barrels . 05% 

Less  quantity . 06 

Hominy — 

Lea's  Breakfast,  10  packages . per  case  1.65 

44  Pearl,  100  lbs . ....per  bag  2.45 

Schumacher’s  Breakfast,  10  pkgs.  to  case. ...  1 . 40 

Western  Pearl,  100-lb.  bags .  2.15 

44  Grits,  xoo-lb.  bags .  2.10 

Barley — 

OO . 05% 

No.  3,  100  lb.  bags .  2.75 

Noodles—  Per  case. 

Climax,  24  10-c.  packages,  assorted .  1.20 

44  48  5-c.  packages .  1.30 

"  assorted,  24  5-c.,  12  10-c .  1.30 

Smith’s,  30  10-c.  packages .  1.90 

“  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1.55 

“  5-c .  i.55 

“  10-c .  1.55 

Oatmeal — 

B . per  bbl.  7.35 

B,  100-lb.  kegs . per  keg  3.87J4 

Oaten  Goods—  Per  case. 

Avena,  18  packages .  1.50 

Banner  Oats,  20  packages .  4. 30 

H.  O.  Oats,  12  packages .  1.53 

Mother’s,  18  packages .  1.62^ 

“  10  packages, large .  a.  10 

Quaker,  18  small  size .  1.50 

44  20  large  size .  4.35 

Rolled  Oats — 

Avena,  180  lbs . per  bbl.  6.75 

“  90  lbs . per  keg  3.55 

Standard,  180  lb.  bbls .  6.00 

*'  90-lb.  bags .  2.95 

Sago- 

Fine,  bags  about  175  lbs . 04 

Less  quantity . 04% 

Admiral,  pearl,  24s . 06% 

apioca — 

Instantaneous,  50  is . 08^ 

Colburn’s  Hasty,  36  packages . 06% 

Minute,  *4  gross . per  box  2.75 

Flake,  about  125  lbs . per  lb. 

44  less  quantity .  44 

Pearl,  150  lbs .  “ 

“  less  quantity .  44 


•°4’/ 
■04  Vt. 
■ °3 n 
■°3% 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs.,  per  case  3.05 

44  Barley  Food.  24  2s .  44  3.85 

44  Health  Fooa,  24  as .  44  3.00 

Purina  Cream  Graham . per  bbl. 

44  Whole  Wheat  Flour,  20  5s . per  case  4.10 

Egg-O-See ,36  packages .  2.70 

44  Corn  Flakes,  36  packages .  2.70 
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Cook’s  Malto  Rice,  36  2-lb.  packages .  4.20 

Force  Food,  36  packages .  3.20 

Mapl  Flake,  36  packages .  3*65 

Malta  Vita  Corn  Flakes,  36  packages .  2.85 

44  Wheat  Flakes . 

Post  Toasties,  36  packages .  2.70 

Shredded  Whole  Wheat,  50  packages .  5.00 

4  4  4  4  25  packages .  2.60 

Cream  Wheat,  36  packages .  4-5° 

Cook’s  Flaked  Rice,  24  packages .  2.55 

Wheatlet,  30  packages .  3.60 

Wheatena,  36  packages .  4.25 

Grape  Nuts,  24  packages .  2 . 70 

Korn  Kinks,  36  packages .  1.43 

Pettijohn's  Food,  18  packages .  1.70 

Presto,  18  packages .  x.57 

Quaker  Puffed  Rice,  36  packages .  2.65 

‘4  Wheat  Berries,  36  packages .  1.75 

Triscuit,  30  packages .  2.50 

Kellogg’s  Toasted  Corn  Flakes.  36  packages..  2.80 
Zest,  24  packages,  15-c.  size,  with  china .  2.25 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Sparkling .  1.10 

44  Acidulated .  1.10 

Cox’s,  large .  I-57I'4 

44  small . 95 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s .  x.35 

44  small  . 95 

Bromangelon,  assorted,  3  doz . 87*4 

Fruit  Puddine,  2  doz.,  assorted  flavors . 80 

Jell-O,  assorted  flavors,  2  doz . 87^4 

Jell-O  Ice  Cream  Powder,  2  doz . 97% 

Jellycon,  1  doz . 87*4 

44  assorted  flavors,  3%  doz . 87% 

Chalmer’s,  shredded . 95 

44  granulated .  1.00 

Mothers’,  small,  1  doz . 45 

44  large,  1  doz . 90 

Cooper’s . 85 

Tryphosa . 95 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case  2.70 

Puddine,  assorted,  2  doz .  44  1.65 

D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 


Per  lb. 

Larosa  Alphabets,  square,  25  pkgs . 05^ 

44  Elbows,  square,  25  pkgs . 05^ 

44  Macaroni,  long,  25  pkgs . 05^ 

44  Spaghetti,  long,  25  pkgs . 05% 

44  Vermicelli,  square,  25  pkgs . 05^ 

44  Macaroni,  bulk,  25  pkgs . 05^4 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10. 00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7.00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 . 10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  1.25 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3.50 

Barrel  Covers,  19  in .  3.00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  i}4  to  2  in . *  1.50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45  00 

Less  25  per  cent,  discount. 


Scoops. 

Indestructible,  No.  4 . per  doz. 

44  No.  5 .  " 

44  No.  6 .  “ 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz. 
44  4  4  No.  4...  44 

44  44  No.  5...  44 

X  Quality,  No.  3 .  44 

44  No.  4 .  44 

44  No.  5 .  " 


9.00 

12.00 

15.00 

4.20 
5-40 

7.20 
2.60 
3.00 
3-4° 


Counters. 

Sherer's  Eclipse  Counters — 


No. 

6*4.. 

854.. 

105^. 

1254. 


Each. 


No.  of 

Length.  Drawers 

3  feet,  8  inches .  9 .  15.00 

4  feet,  10  inches . 12 .  20.00 

6  feet,  . 15 .  25.00 

7  feet,  3  inches . 18 .  28.00 

1454 .  8  feet,  6  inches . 21 .  31.00 

1654 .  9  feet,  8  inches . 24 .  35.00 

1854 . 10  feet,  10  inches . 27 .  40.00 

2054 . 12  feet,  . 30 .  45-oo 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 


Dime  cartons,  2  doz.  in  case . 

Tins,  Keyed  (Jewel),  2  doz.  in  case, 

p  r  d  -z. 

.90 

» < 

.90 

Large  cartons  or  tins,  2  doz.  in  case, 

2.00 

Dime  Tumblers,  2  doz.  in  case . 

.90 

Bulk,  15  lbs . 

■IS 

Thredded  Fish 

Thistle,  24  packages . 

•65 

Swansdown,  2  doz . 

per  doz. 

Osprey.  2  doz . 

Swift  &  Co. — 

Talisman  brand,  20-lb.  boxes . 

•i°K 

cartons . 

.per  case 

1.50 

Fresh  Codfish  Steak. 

Swift  &  Co. — 

Talisman  brand,  24  i-lb.  tins . per  case  3.80 


New  Mackerel. 

Count 

(about)  200  lb.  100  lb. 

to  bbl. 

Ex. Norway,  No.  1..  .170-190 

Ex. Norway,  No.  2. ..270-290 

Ex. Norway,  No.  3. ..325-375  20.00  10.60 

Ex. Norway,  No.  4. ..410-460  16.00  8.60 

Ex. Bloaters,  XXX..  90- 95  42.00  21.60 

Ex. Bloaters,  XX.... 100-110  40.00  20.60 

Ex. Shore,  No.  1 . 130-150  35.00  18.10 

Med.  Shore . 160-180  16.00  8.60 

Large  Shore . 1 10-130  15.00  8.10 

Extra  Irish,  No.  2. ..325-375  16.00  8.60 

Medium  Irish, No. 2. .375-450  15.00  8.10 

Small  Irish,  No.  2. ..475-525  14.50  7.85 

New  Medium  Shore.  160-180  16.00  ».6o 

New  Large  Shore. ...110-130  15.00  8.10 

Large,  No.  2 . .210-220  16.00  8.60 


50  lb.  10  lb. 


5-5o 

4-5o 

10  95 

10.45 
9-25 
4-5° 
4-25 
4-50 
4-25 
4-i3 
4  50 
4-25 
4-5° 


1.25 
1.05 
2-35 

2.25 

2.  CO 

i*°5 
1 .00 
1.05 
1. 00 

•97 
1.05 
1 .00 
1-05 


Lab.  Split,  Lg.  No.  1... 
Lab.  Split,  Lg.  No.  2... 
Shore,  Round,  Large.. 
Shore,  Round,  Med  ... 


Herring. 

200  lb.  100  lb 


50  lb.  10  lb.  8  lb. 


7.OO 

4.10 

6.50 

3-85 

5.00 

3.10 

i-75 

■45 

I4.OO 

7.60 

3-9° 

•95 

12.00 

6.60 

3-50 

.82 

6.00 

3-  60  ■ 

.81 

.70 


Dressed  Boneless  Fish. 


Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs . 

Gilt  Edge,  40  lbs . 

Favorite  Middies,  60  lbs..... . 

Swift  &  Co.,  Talisman  brand  Codfish — 

12  3s,  wood  boxes . . . 

12  2S,  44  . 

24  IS,  44  . 

10-lb.  boxes . . . 

5-lb.  “  _  . 

Cakes,  24  in  fancy  box . per  case 

44  10-lb.  cartons . per  carton 

24  jars,  fancy  box . 


.08 


.07 

.06 


•13 

Per  lb. 


■1554 

■15% 

.  16 
•15 
.15 
2  .80 


Strips,  40  size,  boxes . 

44  20  44  . 

Middles,  40  size,  boxes . . 


3.10 

1.65 


.id/ 
.  12 
.121/ 


Dressed  Fish  Bricks. 


Gilt  Edge,  2- lb.  bricks.  40  lbs . 

Snow  White,  i-lb  bricks,  20  lbs... 
Favorite  Cod,  2-lb.  bricks,  40  lbs.. 


•°7 

.08 

.0854 


Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  1  and  2  doz.  in  case .  1.50 

44  small  size,  2  doz.  in  case . 90 

Small  Tumblers,  2  doz.  in  case . 90 

Large  Jars,  sealed,  2  doz.  in  case .  1 . 50 


Loose  Codfish. 

Extra  Large  Georges  Cod .  . 

Large  Bank . 

Medium  Bank . 

Pollock . 

Hake . 

In  original  cases,  450  lbs.,  ^  c.  less. 


.09 

.08 


.07 

•05 

• °4 % 


Smoked  Fish. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring .  44 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish .  44 

Cromarty  Bloaters,  75s . per  box 

%i  44  ioos .  44 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2.95 

Talisman  brand  Boneless  Herring,  in  glass, 

ioc.  size,  24  screw-top  jars .  1.80 


.17 

•17 

.  12 
.27 
.90 


Sliced  Halibut. 

Swift  &  Co.,  in  glass,  24  jars .  3.10 

“  24  cartons .  2.10 
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DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  choice,  ring  cut,  50  lbs . 06^ 

44  44  5  and  10-lb.  lots . 07 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  i-lb . 

Fair  N.  Y.  State,  50-lb.  boxes . 07 


Apricots — 

Extra  Choice  Royals,  25  lbs.,  new . 

Choice  Royals,  25  lbs.,  new . 

Oak  Brand,  fancy . 

Cherries — 

California,  unpitted,  Black,  25  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  1  s . 

Gold  Medal,  loose,  25  lbs . 

Private  Growth,  extra,  cleaned,  36  lbs.. 
44  cleaned,  30  lbs.  bulk.. 

Peaches — 

Fancy  Muirs,  50  lbs . 

Extra  Choice  Muirs,  50  lbs . 

Choice  Muirs,  50  lbs . 

Extra  Choice,  Yellow,  25  lbs . 

Choice  Yellow,  25  lbs . 

Pears — 

Fancy  California,  Bartlett,  25  lbs' . 


.092 

.081 


.11 

.16 


.07; 

.07; 

.07: 

•°7, 


•°9 

.09 

.08 


.07 


Prunes- 
Boxes. 


Extra 

Fancy 

Cal. 


Fancy 

Cal. 


.09 

.08 


.0854 

■°7lA 


•°7  Va, 

.07 

.06J^ 


.07 

•06  y* 

.06K 


•05  K 


.0454 


20-  30,  25  lbs 
30-  40,  25  44 
40-  50,  25  *• 

40-  50,  50  44 
50-  60,  25  44 
50-  60,  50  44 
60-  70,  25  44 
60-  70,  50  44 
70--  80,  25  44 
70-  80,  50  44 
80-  90,  50  44 
90-100,  25  44 
90-100,  50  44 
100-120,  50  44 
Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . 

44  2  44  50  lb . 

Cal.  Thompson  Seedless,  50  lbs . . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbs _  ... 

Gilabert's,  Layer,  Valencias,  28  lbs.. 
Raisins,  Seeded — 

G.  &  S.  fancy,  50  is . 

Gold  Ribbon,  fancy,  36  is . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . . 

44  fancy.  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  10  lbs.,  net.. 


Stand. 

Cal. 


Fam 

Oreg< 


.08 

.07 


.06 

.06 

•05 

•°5 

.06 


.08 


.07 

.08 


.07 

.14 


CEREAL  COFFEE. 

Postum  Cereal —  Per  d< 

15-cent  size,  2  doz .  1.35 

25-  44  1  44  .  2.25 

15-  and  25-cent  size,  assorted .  2.5c 

Ralston  Health  Cereal,  36  packages .  3.5c 


HORSERADISH. 


Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers.  5-c.  size,  2  doz .  44 

Tumblers,  10-c.,  Lord's  Prayer, 2  doz.  “ 
Tumblers,  irat.  cut  glass,  10-c.,  2  doz.  44 


•75 

•45 

•85 

.85 


INK. 

Arnold’s,  black,  32 . per  bottle  .48 

Continental,  red,  1  doz . . 30 

44  black,  3  doz . 25 

Royal,  black,  3  doz.  . 25 

Superior,  black,  3  doz  r  .  .23 

Stafford,  Commercial,  32 . per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  doz. 
Lamp  Chimneys —  No.o.  No.  1.  No. 

Macbeth  Pearl  Top .  3.90 

Acme,  Victor  Top .  3.60 

Pure  Flint,  Lustre  Top .  3.00 

Crystal,  Crimp  Top .  2.10 


Jumbo  Chimneys,  plain . per  doz, 

44  dec.,  107.. 


3-9° 

4. 10 

4.8c 

3.60 

4.20 

4.80 

3.00 

3.60 

4.2c 

2.  IO 

2. 70 

3-  3C 

S . 

.5  doz. 

2-75 

.5  doz. 

3-25 

No.  1. 

No. 

er  doz. 

■75 

.85 

.90 

I  .oc 

No.  0. 

No.  1. 

No. 

•45 

■55 

-75 

Per  dc 


Banner  Burners . 

No  charge  for  packages. 

Oil  Cans — 

1 -gal.,  glass .  2.25 

1  -gal. ,  galvanized,  Pearl .  1.9c 

5-gal.,  Lennox,  spout .  6.00 

5-gal.,  44  spigot .  6.50 

5-gal  ,  Columbia .  7.00 

5  gal.,  Banner .  8.00 

5-gal.,  Climax,  pump .  10.60 

5-gal.,  Home  Rule,  pump .  12.00 

Lanterns — 

No.  o.  Standard .  4-75 

No.  o.  Dash .  7.8a 

Cold  Blast .  8.00 


LIME. 


Prepared,  2  doz.  in  case . per  doz.  .52 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . 05 

44  4  4  44  25-lb.  boxes,  l/2  lb . 06 
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She 

Always 

Went 

Back 


“I  occasionally  try 
>me  of  these  much- 
Ivertised  soaps,”  said 
lady  to  one  of  our 
istomers  the  other 
ly,  “but  I  always 
tme  back  to  Babbitt’s 
wSt.  In  many  years 
ve  never  found  any- 
ing  that  suited  me 
>  well.” 

Think  of  the  grocer 
ho  filled  all  that 
dy’s  orders  for  Bab- 
tt’s  Best.  No  talk — 
)  persuasion — no  ex- 
la  i  n  i  n  g  —  no  work, 
imply  filling  orders 
at  the  soap  itself 
its. 

And  at  a  profit,  too 
-don’t  forget  that. 


MADE  BY 

9.  T.  BABBITT 

NEW  YORK 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


“BE  SURE  YOU  RE  RIGHT 
THEN  GO  AHEAD'.' 


ZIPP’S 

Flavoring  Extracts 

Branded  “  U.  S.  P  ” 

'  V 

are  absolutely  pure  by  the  highest  authority — the 
U.  S.  Pharm&coepia.  They  comply  with  the 
National  Pure  Food  Law  and  are  endorsed  by  all 
food  commissioners. 

Your  customers  will  find  them  superior  in 
flavoring  qualities.  You  can  depend  on  them  to 
give  satisfaction  and  hold  trade. 

The  Zipp  Manufacturing'  Company 

Cleveland,  Ohio 


Everybody 
Knows  Them 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “].  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven  t  what  you  want,  though  we  probably  hav'2, 
we’ll  build  it  for  you. 

FULTON  &  WALKER  CO.  25^  ~ 


Knight’s  Flavoring  Extracts  have 
been  pleasing  epicures  through¬ 
out  the  United  States  for  fifty-nine 
years.  The  name  Knight  on  an 
extract  package  is  a  stamp  of  ex¬ 
cellence.  Thousands  of  families 
can  be  induced  to  use  nothing  else 
Most  grocers  sell  them ;  if  you 
don’t,  do  so  now  and  you  will  finH 
that  the  goods  not  only  sell  them¬ 
selves,  but  that  your  extract  trade 
will  increase.  You  cannot  make  a 
better  profit  on  any  first-class  brand. 


KNIGHT 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 


Don’t  Buy  a  Cheap  Wagon 
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LYE  AND  POTASH. 


Per  case. 

“  4  doz . 

Popular,  4  doz . 

MATCHES. 


Ohio  Blue  Tips — 

Per  case. 

Ohio  Noiseless — 

Swift  &  Courtney’s — 

Blue  Hen — 

Vulcan  Parlor — 

Per  gross. 

Vulcan  Safety — 

Columbia  Safety — 

Safety . 

Press.  200s . 

“  5°os .  4  •  5°“4  •  75 

America,  200s . . .  1. 30-1. 35 

American  Paraffine,  500s,  extra  quality .  4.15 

Telegraph  blue  head,  5  gross . 60 

Our  Darling,  1  gross,  No.  3,  1,000 .  5.50 

"  ^  gross.  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

Armour's,  Home-made  style,  Wet —  Per  lb. 

10-lb,  kits . . . 0954 

25-  “  . °9  , 

50-  “  . 

100-lb.  bbls . . . 0856 

150-  “  °8/^ 

250-  “  . 08 

450-  “  . 07 Vi. 

John  Bower  &  Co. — 

Superior,  bbls.  and  56  bbls . per  lb.  .10 

“  18,  37  and  68-lb.  buckets  ...  “  .10 54 

u  6  10-lb.  buckets . per  crate  6.85 

“  6  5-lb.  buckets .  “  3.95 

“  6  5-lb.  glass  jars . per  case  4.50 

“  XXX,  18,  37  and  68-lb.  buckets, 

per  lb.  .14 

“  il  6  5-lb.  glass  jars,  per  case  5.10 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5,  6  glass  jars .  4.40 

No.  3,  6  glass  jars .  3.10 

No.  18,  37  and  68,  wooden  pails . per  lb.  .13 

Barrels,  halves,  quarters  and  kits...  “  .1254 

Family,  Seedless —  Per  box. 

No.  5,  6  wooden  pails .  3.65 

No.  10,  6  wooden  pails .  6.25 

Celebrated,  Seedless — 

Bbls.,  %s  and  54  s . per  lb.  .0854 

Wooden  pails,  18,  37  and  68  lbs .  “  .09 

Condensed.  3  doz.  cartons  in  case . gross  11.00 

Condensed,  656  doz.  in  case . gross  11.00 

Keystone —  Per  lb. 

Bbls.,  y2 s  and  54  s . 07 % 

Wooden  pails,  18,  37  and  68  lbs . 08 

Schimmel’s — 

Bbls.,  54  bbls.  and  30  lb.  kits . 08 

x8  and  37-lb.  kanakins . 0856 

10-lb.  kanakins,  6  to  crate . per  doz.  10.95 

5-lb.  “  6  to  crate .  “  6.10 

5-lb.  glass  jars,  6  to  crate .  “  6.45 

Campbell’s,  30-lD.  pails . 08 

Mrs.  Wells’,  bbls.,  l/2  bbls.  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  56  bbls.  and  30-lb.  kits . 04 54 

National,  bbls.,  y2  bbls.  and  30-lb.  kits . 07 

Southwark,  bbls.,  56  bbls.  and  30-lb.  pails . 05^ 
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OILS. 


Per  gal. 

Stove  Gasoline . 15% 

Headlight,  150  test . 1254 


OLIVES. 


H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

Extra,  64  oz .  10.00 

Mammoth,  quarts .  6.00 

“  y2  pints .  2.20 

Extra,  quarts .  5.40 

“  pints .  4.00 

“  y2  pints.... .  2.15 

Fourees,  19  oz. ,  fluted  bottle . : .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3. 00 

Queen,  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

“  10  oz .  3.50 

California,  quart  tins .  3.50 

“  pint  tins .  2.15 


-23- 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4 

“  pints,  2  doz .  2 

“  y2  pints,  2  doz .  1 

Rae’s — 

Lucca,  litre  bottles,  1  doz .  11 

25-oz.  bottles,  1  doz .  8 

Finest  Sublime,  quarts,  1  doz .  6 

“  pints,  2  doz .  7 

“  x/2  pints,  2  doz .  4 

“  8-oz.  flasks,  2^4  doz.  7 

“  12-oz.  flasks,  *y2  doz.  9 

Sublime,  8-oz.  flasks,  254  doz .  6 

“  12-oz.  flasks,  2^4  doz .  8. 

Finest  Sublime,  1  gal.,  10  in  case . per  gal. 

“  5  gal.,  1  or  2  in  case,  “ 

“  1  quart,  40  to  case...  ** 

Sublime,  i-quart  tins,  40  to  case .  2 

“  J4-gal.  tins,  20  to  case .  2 

“  i-gal.  tins,  10  to  case . *  2 

“  5-gal.  tins,  1  or  2  to  case . “  2 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents —  Per 

24  454-oz.  bottles .  4 

24  8-oz.  bottles .  7 

12  18-oz.  bottles .  6 

2  5-gal.  cans .  22 

10  i-gal.  cans .  23 

20  l/2 -gal.  cans .  24 

40  y-gal  cans .  25 

80  y%'ga\.  cans .  27 

Bulk  at  $20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7 

Medium  bottles,  2  doz .  7 

Small  bottles,  4  doz .  8 

5-g-d.  tins,  2  to  case .  26 

i-gal.  tins,  4  to  case .  11 

54-gal.  tins,  8  to  case .  12 

32-oz.  tins,  25  to  case .  22 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8 

“  pints,  2  doz .  9 

56  pints,  >  doz .  4 

Oliver’s — 

1  doz.  large .  6 

2  doz.  medium .  6 

2  doz.  small .  4 

6  i-gal.  tins . per  gal. 

10  y2  gal.  tins .  " 

2°  54-gal.  tins .  “ 
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50 

50 
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.00 

50 
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75 

25 
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American  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz . 55 

“  No.  16,  2  doz . 90 

“  No.  32,  1  doz .  1.85 

Keystone,  bottles,  2  doz . 90 


PAPER. 

Wrapping. 

Manila —  Per  ream. 

15  x  20,  full,  10  lbs . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  10  lbs . 3754 

Special,  15  x  20,  6  lbs . 21 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll —  Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 03 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide . 0354 

Glazed  silk  parchment,  12,  15,  18,  20  or  24 

inches  wide . 03^ 

White  tea,  12  x  16,  reg . per  package  .  14 

Wax  butter .  **  .n 

Parchment  butter,  9  x  12 .  “  .40 


Toilet  Paper. 

Per  case. 

100  5-cent  rolls .  3.00 

100  5-cent  packs  . .  3.00 

100  10-cent  rolls .  6 . 50 

100  10-cent  packs .  6.50 


Paper  Bags. 

Price  per  1,000  and  not  less  than  56  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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Price  per  1,000  and  not  less  than  500  lots. 

Plain  flour  sacks,  1254-lb . per  M.  4.00 

“  25-lb .  “  5-75 

“  50-lb .  “  11.25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  “  quarts .  “  5.75 

“  io-oz.  jars .  “  2.50 

“  10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails .  “  .90 

“  5-gal.  Kegs . . . per  keg  2.00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

“  5-gal.  kegs . per  keg  2^25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

“  Tripe,  in  glass .  **  1.10 

**  Ox  Heart,  in  glass .  “  1.10 

Pigs’  Feet,  in  glass .  “  1.10 

Russian  Sardines . per  keg  .75 

“  5-lb.  pails . per  pail  .50 

“  10-lb.  pails .  “  1. 00 


POTATO  CHIPS. 


i-lb.  packages,  bbls.,  25  lbs.. 
Loose,  bbls.,  30  lbs . 


.1854 

.18 


POPPING  CORN. 

Brad’s  “Tip-Top ” —  Per  case 

50  io-oz.  packages .  2.00 

100  10-oz.  “  3*9° 

24  20-oz.  “  2.00 

48  20-oz.  “  3.90 

I-X-L,  40  is,  White  Rice .  2.65 
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PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1.50 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1 . 85 

“  No.  4  jars,  3  doz . 9254 

Beardsley’s —  Per  doz. 

Small  jars,  9  doz . 90 

Medium  jars,  2  doz .  x.25 

Large  jars,  1  doz .  2.25 


PICKLES. 

45  gal.,  1200s . per  bbl.  8.75 

45  gal.,  1000s .  “  8.50 

10-gal.  kegs,  600s .  2.90 

Sweet  Pickles,  500s  to  600s.  5  gal . per  keg  3.00 

1,0003,  5  gal .  “  4.15 

“  2,000s,  5  gal .  “  5.25 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal .  1.75 

Chow  and  Mixed  Picklea,  2  gal . per  pail  1.00 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  a  doz . 8754 

No.  8,  Sweet  Gherkins,  a  doz . 8754 

No.  8,  Sour  Mixed,  2  doz . 8754 

No.  8,  Sour,  assorted,  2  doz . 8754 

No.  8,  Chow-Chow,  2  doz . 8754 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s— 

Whole  bbls.,  5  doz .  3*25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity . , .  3.30 

Plain,  pints,  less  quantity .  3-3° 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peachos — 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  y2  doz. 

54  pts.  pts.  qts.  54  gal.  gal. 

3.25  5.50  4.70  8.35  7.20 

Wood,  each — 

i-gal.  2-gal.  5-gal-  *0  to  45  gals., 

kit  kit  kit  per  gal. 

1.20  2.30  5.50  1. 00 


Melon,  Cucumber,  Bur,  Pepper— Mango- 
Glass,  per  case  of — 


2  doz.  2  doz. 

54  pts.  pts. 

4.00  7.00 

Wood,  each — 
i-gal.  2-gal. 

kit  kit 

1.70  3-30 


1  doz. 
qts. 
6.00 


1  doz. 

K  gal- 

1 1.  OO 


lA 


5-gal. 

kit 

8.00 


10  to  4 
per 


VINEGAR. 

Duffy’s — 

Pure  Apple,  extra  old,  bbls . 

“  40  grain,  bbls . . . 

Pure  Cider,  40  grain . . 

"  45  grain.... . . 

Corson’s  Gold  Seal  Cider,  pure  apple . 

White  Wine,  90  degrees . 

Crown  brand,  pure  cider,  quarts . per  doz. 

White,  distilled,  40  grain . 

“  “  45  grain . 

**  “  extra  strength . 

Crosse  &  Blackwell’s . per  doz. 


PROVISIONS. 


Hams,  skinback,  18-20  lbs . 

“  14-16  lbs . . . 

u  10-12  lbs . 

Picnics,  6-8  lbs . . 

N.  Y.  Shoulders,  10-12  lbs . 

Dried  Beef,  sets,  city  smoked . 

“  tenders  and  knucks . 

“  flats .  . 

“  air  dried,  sets . 

**  “  tenders  and  knucks . 

Jersey  Pork,  butt . per  bbl. 

“  family .  “ 

Breakfast  Bacon,  rib  in . 

“  boneless . 

S.  P.  Bellies,  14-15  lbs . 

Bologna,  25-lb.  boxes . 

Boiled  Boneless  Ham . 

Beef  Tongues,  smoked,  5-6  lbs . per  doz. 

Cooked  Compressed  Ham,  25-lb.  boxes . 

Covered  Hams,  54-cent  extra ;  Covered  Shi 
Picnics  and  Bacon,  56-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . 

“  **  12  to  14  lbs . 

“  “  14  to  16  lbs . 

"  skinbacks . 

Shield  Hams,  10  lb.  average . 


14 

16 

18 


“  skinbacks . 

Picnic  Hams,  5  to  6  lbs . 

“  6  to  8  lbs . 

Star  Smoked  Ox  Tongues,  long  cut . 

**  “  short  cut . 

Beef  Bologna . 

Shield  Parafined  Bologna . 

Berliner  Ham . 

New  Orleans  Luncheon  Meat . 

Star  Cooked  Ox  Tongue . 

John  Bower  &  Co. — 

Honey-cure  brand  Hams,  skinback . 

**  “  large . 

“  **  medium  . 

“  “  small . * 

"  Breakfast  Bacon . . 

“  “  boneless . 

Beef,  air-dried,  regular  sets . 

“  insides  and  knuckles . 

Ham  Bologna . 

Beef  Bologna . . . 

Boiled  Hams . 

Beef  Tongues . per  doz.  8.00 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  10  lbs . 

12  lb., 


**  14  to  16  lbs . 

“  18  lb . 

€t  skinned,  18-20  lbs... 

u  boiled,  skinned,  fat¬ 
less  . 

Bacon . . . 

Dried  Beef,  insides . 

Beef  Tongues,  short  cut .... 
Winchester  brand  Hams,  skinned,  all  aver.. 

“  “  Picnics . 

“  all  averages . 


LARD  AND  COMPOUNDS. 

Pure,  Con 
per  lb. 

Tierces,  about  340  lbs . 1154 

Plain  tubs,  50  and  60-lb.  cans . 1154 

10-lb.  tin  pails,  60  lbs . 1254 

5-lb.  “  60  lbs . 12^? 

3-lb.  if  60  lbs . 1254 

Armour’s — 

Shield  Pure,  60-lb.  tubs . 

Simon  Pure  Leaf,  3s,  5s  and  10s . 

White  Cloud  Compound,  tubs . 

“  “  tierces . i..j 

Vegetole,  tierces . I 

“  tubs . .... 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 

tubs . 

“  **  3,  5  and  10  lb.  cans.. 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces . 

Jewel,  compound,  tierces . 

Cotosuet,  tierces . 


DRESSED  MEATS. 

City  Dressed  Beef —  F 

Choice,  native.. . 08 

Common . 06 
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What  Bread 
Is  to 

Angel  Cake 

IVheatena  4s  to  most  other 
breakfast  foods  what  bread  is  to 
ingel  cake — it  is  the  substantial 
roasted  kernel  of  hard  winter 
wheat,  prepared  after  our  own 
method,  sterilized  and  packed  in 
sealed  packages. 

It  is  not  a  novelty,  but  a  real 
’ood,  and  as  such  it  has  been 
Dought  and  used  year  after  year 
3y  hundreds  of  families.  A  grocer 
whose  stock  is  composed  of  such 
;hings  as  IVheatena  can  almost 
sit  back  and  let  his  business  run 
itself. 


THE  WHEATENA  COMPANY 

Rahway,  /V.  1. 


Read  the  Point 
In  Large  Type 

Here’s  the  proposition  of 
fames  T.  Shinn’s  Liquid 
Rennet  in  a  nutshell : — 

1 .  It  is  the  cleanest  ren¬ 
net  made. 

2.  It  coagulates  milk  in 
2  to  5  minutes. 

3.  It  will  not  spoil. 

4.  Every  bottle  is  guar¬ 
anteed. 

5.  Jobbers  everywhere 
indorse  it. 

And  last,  but  not  least — 
his  is  in  large  type  because 
t  s  a  large  point — it  pays  100 
>er  cent,  profit.  Costs  $1 .50, 
ells  for  $3.00. 

Shinn  &  Kirk 

400  SPRUCE  ST.,  PH1LA.,'  PA. 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 


Twenty-fourth  and  Brown  Sts.,  Philadelphia 


O  U  R  Hi  R  3  OR  HONECY-OURH5  BRAND 

Beef,  Beef  Tongue*,  wjr  a  w  Pnre  Kettle-rendered 
Breakfast  Bicon,  etc  Jfl  £\  JY|  ^  LARD  a  Specialty 

BOILED  MAMS  AND  BEEP  TONOUES 
XXX  AND  SUPERIOR  MINOR  MEAT 

U.  8.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


VE  SELLATTIORES 


OWNER  OF  THIS  STORE 
fined  for  Selling  Impure  Foods 


« 


IT 


-^r5 


PURE 


JL 


Which  is  YOUR 
Store  ?  Avoid 
Trouble  by  vScllin^  Only 

ATMORES 

Mince  Meat 

*5af/s/?es  ALL 

Pure,  Food  Laws 

ATnORE.  &.  vSQTV  PTvi  l^delpTviev. 


You  may  remember  the  recent 
tests  which  the  United  States  Gov¬ 
ernment  made  into  all  brands  of 
imported  olive  oil. 

Those  tests  (Government  Bulle¬ 
tin  77,  page  55)  proved  Niceile  Olive 
Oil  to  be  superior  to  all  the  other 
brands  tested.  Niceile  Oil  is  made 
and  bottled  in  Nice,  France.  It  is 
the  highest  type  of  pure  olive  oil 
producible. 

Sell  olive  oil  you  can  be  proud 
of.  There  are  so  many  brands  you 
can’t. 


Niceile  Olive  Oil  CcT. 

J03-107  HUDSON  STREET ,  NEW  YORK 


PUSHCART 
the  Only 
Cheaper  Thing 


The  only  method  of  deliv¬ 
ering  goods  which  is  cheaper 
than  a  Lindsley  Delivery  Car 

is  a  push  cart.  When  it  comes 
to  even  a  single  horse  deliv¬ 
ery  we  can  save  any  grocer 
money,  and  a  double  team  is 
so  very  far  ahead  in  expense 
that  there  is  no  comparison. 

What  we  have  said  many 
times  we  say  again  —  the 
Lindsley  Car  will  carry  1500 
pounds  30  miles  on  one  gal¬ 
lon  of  gasoline. 

J.V.  Lindsley  &  Co. 

Suite  1112  Monadnock  Bldg. 

- CHICAGO - 
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Western  Dressed  Beef— 

. 08  -.io 

City  Dressed  Veal — 

-.  12 

Dressed  Hogs — 

U*  ,  Knom,  . OQVa-.IO 

. 

. oqK~-  10 

<€  IKc  . . oqK-.IO 

. 0934-.  10 

Dressed  Sheep  and  Lambs 

-.10 

•*  44  culls  . 

-.08  k 

44  medium . 

BUTCHERS’  SUNDRIES. 


0  0 
co  r>. 

1  1 

0  0 
C".  IT) 

.50  -  . 75 

Sweetbreads,  veal . 

“  beef . 

...per  pair 
...per  doz. 
_  per  lb. 

.60  **  .90 

-I  .OO 

.20  -  .25 

-I  .OO 

-  .06 

....per  doz. 

.50  -  .65 

. per  lb. 

.03  -  .05 

-  .14 

-  .20 

.IO  -  . 12 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys-  Per  lb’ 

Western,  young  hens,  8  to  10  lbs . T5 

44  young  toms,  15  to  17  lbs . 10 

Old  hens  and  toms . 

Common  to  good . l() 

Broilers —  ,  _  , 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . •••••  -22 

Philadelphia,  fresh  killed,  3 J4  to  4  lbs. 


-•x7 

-.18 

-.18 

-.18 


-.74 


to  pair . . 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 22 

Western,  4  to  4M  lbs.  to  pair,  fancy . 15 

3  to  3/4  lbs.  to  pair,  fancy . 15 


24 


44  fair  to  good 
Fowls— 

Western,  fancy . 

Heavy  Roasters,  4  to  5  lbs 

Fair  to  good . 

Old  cocks . 

Western  capons,  fancy . 

44  small . 

Squabs — 

Prime,  large,  fancy . 

Mixed, . 

Dark . 


i5  " 


•  13 


•13 
•  14 


.11  -.12 


-.09 


Per  doz. 
3.00-3.50 
2. 50-3. °° 
1  25-1.50 


LIVE  POULTRY. 

Per  lb. 

■spring  Chickens,  nearby,  iJ4  to  z  lbs . -.14 

Large  Springers . . .  1 4 

Fowls . Iz  _'12 

Roosters . 08  -1° 

Ducks . 12  _I4 


POULTRY  SEASONING. 


Bell’s  Spiced  Seasoning — 

Small,  or  ioc.  size,  2  doz . per  doz.  .90 

44  1  doz .  “  -9° 

Large,  or  25c.  size,  1  doz .  “  1.80 

i-lb.  cans,  1  doz . per  case  4-5° 

5-lb.  cans,  J4  doz .  “  10.00 


SAUER  KRAUT. 


Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2  • 00 

No.  1,  cans,  1  doz .  2.25 

No.  2,  cans,  1  doz .  4.00 

No.  3,  cans,  l/2  doz . 3*25 

No.  4,  cans,  y2  doz.., .  3-^5 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies—  Per doz; 

No.  32,  jars . 97/4 

No.  5,  toy  pails .  2 -45 

American,  pure  apple,  tumblers,  assorted 

slices . . .  88 

Schimmel’s,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 72/4 

44  No.  6,  tumblers .  *49 

Preserves —  Per  *b- 

Schimmel’s,  pure,  30-lb.  pails . *3/4 

National,  30-lb.  pails . °9 

Southwark,  30-lb.  pails . °^Vx 

44  4^-lb.  toy  pails,  %  doz .  4- 10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . . . 98 

“  Southwark,  No.  3,  tins .  1.00 

44  No.  5,  toy  pails .  2  -7° 

44  30-lb.  pails . per  pail  1.08 

“  20  lb.  crocks .  . per  lb. 

44  Schimmel’s,  30-lb.  pails .  “ 

Prune,  30-lb.  pails .  44 

Peach,  30  lb.  pails .  ** 

Jams — 

Schimmel’s,  pure,  jars,  2  doz.... . 

Southwark,  assorted,  jars,  2  doz . 93 

Orange  Marmalade — 

Hartley’s,  imported .  x-°° 

SchimmeFs,  pure .  x*^5 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers .  4  00 

14-lb.  44  .  2-25 

Curtice  Bros.  Preserves — 

Cherries,  jars .  4-85 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4.60 

Apricots,  peeled,  jars .  4-85 

Pineapple,  jars .  4  •  60 


Extra  quality,  50-gal.  tierces .  7.50 

“  15-gal.  kegs .  3.00 

Victory,  extra  fancy,  No.  3,  2  doz . per  doz.  .7754 

Spring  Garden,  fancy,  No.  3,  2  doz....  44  .75 

Compass,  No.  3,  cans,  2  doz . 70 

Casks,  48  gals.,  long  cut,  new .  7.75 

Bbls.,  30  gals.,  long  cut,  new.l .  6.75 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz 

Individual  size,  J4  lb . 95 

Round  conical,  with  key,  No.  1,  1  doz .  2.35 

44  44  No.  2,  1  doz .  4.20 

44  44  No.  3,  J4  doz .  6.30 

44  44  No.  4,  %  doz .  8.15 

P.  P.  Sauce,  No.  1,  2  doz .  1.50 


-26 — 


■°iVi 

06 

°7  Vi 
07 


.70 
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Goff's —  Per  doz. 

Cough  Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  1 . 20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  ioc.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . 4° 

No.  10 . 75 

Tube  V .  75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine . 80 

Quinine  Capsules . 80 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbine .  18.00 

:t  Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans .  6.00 

“  large  cans .  16.00 

Young’s  Kidney  and  Nerve  Powders .  2.00 

44  Fattening  and  Condition  Drops 4.00 

44  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 
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CHEWING  GUM. 


Adams’,  counter  jars,  100  5c.  packages.. 

44  boxes,  20  packages . 

Gee  Whizz,  72  packs . 

Fleer’s  Chiclets,  3  lbs.,  bulk . 

Spearmint,  20  packs,  100  pieces . 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 


5c.  sz. 

Essence  Peppermint . 

Castor  Oil . 45 

Sweet  Oil  . . 4° 

Spirits  Nitre . 45 

Spirits  Camphor . 

Spirits  Painters’  Commercial...  .45 

Paregoric . 45 

Glycerine . 45 

Syrup  Squills . 45 

Syrup  Rhubarb  . . 45 

Syrup  Ipecac . 45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 45 

Machine  Oil . . . 45 

Laudanum,  ioc.  size . per  doz. 

14  25c.  size .  44 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . . per  lb. 

Borax,  powdered,  bulk . per  lb. 

“  lump,  bulk . 1 .  ’* 

"  20  Mule-Team,  pure,  24  1  lb. ..per  case 

••  “  “  48  J4  lb..  “ 

>•  «  "  96  yt  lb..  “ 

Butter  Color,  W.  &  R . per  doz. 

Bull’s  Cough  Syrup .  " 

Bluestone,  bulk . per  lb. 

Copperas . . . . . 

Camphor,  gum,  r-oz.  blocks .  “ 

“  flakes,  250-lb.  bbls . 

• 1  “  less  quantity .  “ 

“  Tar  Balls,  250-lb.  bbls .  ‘‘ 

“  “  less  quantity .  " 


IOC.  sz. 

•85 

•85 

■85 

•85 

.85 

•85 

.85 

.85 

.85 

.85 

.85 

■85 

•85 

■85 

.85 

.85 

.85 
•85 
.85 


25c.  sz. 
1.95 
i-95 
1.95 
1.95 
1.95 
1.95 

»-95 

1.95 

1.95 

1.95 

1.95 

1.95 

1.95 

1.95 

J-95 

1.95 

1.95 

1-95 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax .  “  '°3 

Silver  Sand . per  bbl.  1 . 25 

Tar,  pints . per  doz.  .75 

“  quarts .  “  1.00 

“  gallons . each  .30 

“  'Abbh .  "  3-5° 

“  bbls .  "  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

andpremiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2.00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, ioc.  size  .  75 


■85 

i-75 

2.00 


.90 

.90 


Extracts  and  Essences. 

McCormick  &  Co. ,  Bee  Brand—  Per  doz. 

Vanilla,  Rose,  Pistachio,  ioc.  size . 90 

25c.  size .  2.00 

35  c.  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 

Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size 
15c.  size 
25c.  size 

Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 45 

No.  2,  Vanilla  and  Rose . 90 

No.  2,  Lemon  and  assorted . 85 

No.  4,  44  44  .  2  -°° 

No.  4,  Vanilla .  2-25 

Assorted  cases,  Nos.  1  and  2 . .  xo.8o 

44  Nos.  1,  2  and  4 .  11.80 

Bulk.  pts.  qts.  54  gals.  gals. 

XXX  Vanilla .  1.50 

XX  Vanilla .  1.25 

X  Vanilla . .  x.oo 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00 

Peach,  Rose,  Apricot, 


•03 

.07 

.06 


•87H 

.90 

.06 

.67 

•02  X 

•°3^ 

•°zK 

■03& 


1.60 

i-55 

•35 

•75 

•24/4 

.29 

.28 

.27 


2.00 

2.50 

2.00 


6.00 

5.00 

4.00 


12.00 

10.00 

8.00 


:  xj 


RICE. 


Extra  Fancy  Head,  XXXX,  100-lb.  bags.. 

Fancy  Head,  100-lb.  bags . 1.. 

Extra  choice,  100-lb.  bags . . 

Choice,  100-lb.  bags . 

Prime,  100-lb.  bags . 

Japan,  fancy,  100-lb.  bags . 

44  choice,  100-lb.  bags . 

Java,  fancy,  polished,  100-lb.  bags . 

B.  Fischer  &  Co. — 


1.60  3.00  6.00 


.50.  2.75  5.50  10.00 


.25  4.00 


7-5o 
7.00 
Per  doz. 


Violet 

Orange,  Banana.  Pine 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cnerry, 

Strawberry,  Fruit .  1.25 

Tea . 

Kitchen  Queen — 

Extract  Vanilla,  No.  25 .  2.00 

44  No.  2X . *8o 

44  No.  X . 45 

Extract  Lemon,  No.  25 .  ^-75 

No.  2X . 80 

44  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla .  1  •  75 


Castoria,  r  letcher’s . per  aoz.  2 .  oo 

“  Pitcher’s..... .  “  -85 

44  Lemon .  w5 

Select  Vanilla . 85 

Glue,  ordinary .  44  • 12 

44  white .  44  *20 

Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair’s  Liquid  Rennet . .  r  • 10 

“  Rennet  Tablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  i-5° 

Hanson’s  Junket  Tablets,  3  doz . 73 

Haarlem  Oil . per  doz.  .30 

Husband’s  Magnesia .  “  2.85 

Jamaica  Ginger,  Hires’,  flasks .  44  .90 

Licorice,  P.  &  S.,  5c.  stick,  imported,  44  .36 

44  M.  &  R.,  5-lb.  boxes . per  lb.  .23 

“  44  lozenges,  5-lb.  boxes  44  .27 

44  4s,  6s,  8s,  12s,  16s,  5-lb.  boxes  44  .24 

44  root .  “ 

Putty,  25-lb.  cans . per  100  lbs. 

44  50-lb.  cans .  44 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz. 

44  44  ioc.  size  ...  44 

Paris  Green,  100-125-lb.  kegs . per  lb. 

44  -lb.  packages .  44 

44  /I-lb.  packages .  44 

44  i-lb.  packages .  44 

Rosin .  ** 

Roach  Powder,  Omega,  4-oz.  cans . 80 

*4  14  . per  gross  9.00 

Roachsault,  ioc.  size . per  doz.  .80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  .06^ 

44  granulated,  about  100-lb.  kegs  44  .06^ 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.55 

44  100-lb.  bags .  2.35 

44  less  quantity . per  lb.  .0354 

Venetian  Red .  44 

Whiting .  44  02 


CIDER. 

Corson’s—  Per  flal- 

Barrels . x4 

y2  barrels .  •I° 

Kegs  .  -‘9 

Bottled  Cider—  Per  case 

Duffy’s  1842  Apple  Juice,  i  doz.  qts .  3-5° 

“  “  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3*75 

“  “  2  doz.  pts .  4  25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  “  2  doz.  pts .  4.25 


HEAD 


^  THE  FIKESf  GRADE  PRODUCED' 

jSp'  Packeo  Exclusively  By 


C/ytd&rfa  % 

\  DijiriUiiers  of  Po <hei  Rice  10 

v  Ihr  United  Stales  ’  p a 

Y.,  ./„• _ _ ai 


Fischer’s  Choicest  Head,  i-lb.  bags . 

Queen  Quality,  ex.  fancy  head,  i-lb.  bags.. 
“  44  2-lb.  44 


3-lb. 

“  44  5-lb.  44 

Coronet,  choice  head,  i  lb.  bags . 

4  4  44  3-lb.  bags . 

Imperial,  choice,  Dom.  Japan,  i-lb.  bags.. 
44  44  “  3-lb.  44 

44  “  44  5-lb.  44 

Extra  fancy  head,  XXXX.  ioo-lb.  bags... 

Fancy  head,  ioo  lb.  bags.... . 

Choice  head,  ioo  lb.  bags . 

Fancy  Java  head,  ioo-lb.  bags . 

Fxtra  fancy,  Patna,  ioo-lb.  bags . 

Siam,  Patna  style,  ioo-lb.  bags . 

Choice  broken,  ioo-lb.  bags . 

Extra  fancy  Japans,  ioo-lb.  bags . 

New  crop  choice  Japans,  ioo-lb.  bags . 


SALT. 


Worcester — 

Bbls.,  contain  280  lbs . 

44  60  5-lb.  bags . . 

44  22  14  lb.  bags . 

44  30  10-lb.  bags . 

“  115  2^4-lb.  bags . 

Irish  Linen,  250-lb.  bags . 

44  56-lb.  bags . 

44  28-lb.  bags . . . 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb  bags,  in  bbls . per  bbl. 

Pretzel,  280-lb.  bbls . 

44  180-lb.  sacks .  . 

Cheese,  280-lb.  bbls . 

Packing,  70-lb.  cotton  bags . 

44  140-lb.  cotton  bags . 

Ivory,  dime  size,  36  wooden  boxes  to  case . 

New  Ivory,  24  large  cartons  to  case . 

Agricultural,  200-lb.  burlaps . . 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . Per  bbl. 

Less  than  5  bbls.  the  list  net:  5  to  9  bbls.,  5  p 
discount;  10  bbls.  or  more,  7^4  Per  cent,  discou 
be  allowed. 


SALAD  DRESSING. 


Campbell’s,  small,  patent  cap,  2  doz.. 

Durkee’s,  large,  1  doz . 

44  small,  2  doz . 

Schimmel’s,  small,  2  doz . 

My  Wife’s,  large.  1  doz . 

44  small,  2  doz . 

Snider’s,  pts.,  1  doz . 


SAL  SODA. 


Bbls.,  375  lbs . per  ioo 

Kegs,  170  lbs . Per  100 

60-lb.  boxes,  bulk  or  granulated . 
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TRV  IT  30  DAYS  FREE 

We  claim  that  our  Meteor  Cash  Carrier  is  the  easiest  worked  and 

the  most  reliable  on  the  market. 

<][  We  prove  it  by  letting  you 
prove  it.  Send  for  it  on  30-days’ 
free  trial.  Your  local  handy 
man  can  put  it  up. 


[  Price  only 
25  per  line, 
bsolutely 
uaranteed. 


JEW  YORK,  Times  Bldg. 


<If  A  cash  carrier  will  save  any 
merchant  money. 


UNITED  STORE  SERVICE  AND  TUBE  CO. 

BOSTON,  Tremont  Bldg  CHICAGO,  Medinah  Bldg. 


Help  a 
Square 
Deal 


Help  along  a  square  deal  by  selling  an  independent  match— the 

OHIO  BLUE  TIP  SAFETY  MATCH 

Not  only  independent,  but  the  surest,  safest,  best  double  tip  match 
made.  Not  only  independent,  and  the  surest,  safest  and  best,  but 
the  most  profitable  to  you — makes  you  81  per  cent,  profit. 

All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  kll  Marshall  Street 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


Everyone 

Knows 

Wilde’s 

Coffees! 


Samuel  Wilde’s  Sons  Go. 

Importers 

Coffee,  Tea  and 
Spices 

11  Dutch  Street 
NEW  YORK 


Wilde’s  Coffees 
are  Coffees  with  a 
reputation  of  ninety 
years.  No  matter 
how  strong  the  com¬ 
petition,  the  sales 
constantly  increase 
because  once  a  drink¬ 
er  of  Wilde’s  Coffees 
always  a  drinker — on 
this  account  your 
labor  of  selling  is 
made  easy,  and  there 
is  no  trouble  in  hold¬ 
ing  trade  where  once 
introduced. 

By  allowing  us  to 
quote  prices  you  will 
save  money. 


There’s  No  Waste  to 

AMMO 

(DRY  AMMONIA) 

It’s  a  powder  that  has  no  odor  until  sifted 
into  the  water,  then  by  the  magic  of  chemistry 
it  is  turned  into  ammonia. 

A  10  cent  can  of  Ammo  equals  three  pint 
bottles  of  liquid  ammonia  that  would  sell  at 
10  cents  each. 

Guaranteed  not  to  evaporate  nor  lose 
strength  like  liquid  ammonia.  No  bottles  to 
break  but  a  handy  sifter-top  can. 

Pushed  everywhere  by  us  and  sold  every¬ 
where  by  enterprising  grocers. 

Ask  your  jobber,  or  write  for  our  liberal 
offer  to  dealers. 

THE  FRANK  C.  EBY  CO. 

213=215  E.  Atwater  Street 
DETROIT,  MICH. 
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SAUCES. 


Lea  &  Perrins’ — 

Per  doz. 

Snider’s — 

Oyster  Cocktail,  No.  16,  2  doz . 

“  No.  8,  2  doz . 

Worcester,  Campbell’s,  No.  8,  2  doz . 

. 87 

. 82«4 

SEEDS. 

Per  lb. 

Sunflower,  per  lb . °4/4 

SODA. 

Bi-Carb. ,  112  lbs.,  kegs . keg 

Bi-Carb.,  bulk,  less  quantity . per  lb. 

Babbitt’s  Soda,  V-lb.  pkgs.,  25  lbs .  ‘ 

Arm  &  Hammer  Dd.,  Ws,  36  lbs .  “ 

“  “  “  lbs.,  36  lbs . 

“  “  “  Vi,  lA,  36  lbs .  " 

Saleratus,  Babbitt’s  bd.,  tfs,  25-tb.  bxs. 


1  •  75 

.02J4 

05  y<s 
•05^8 
■04% 
•051/ 
•°5  Vz 


SdFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  1  doz  .  1.50 

Hires’  Root  Beer,  Carbonated,  2  doz . 87% 

Hires’  Ginger  Ale,  Carbonated,  2  doz . 87^ 

Welch’s  Grape  Juice,  case  quarts,  1  doz .  4.50 

“  ••  pints,  2  doz .  4.75 

'•  “  “  J4-P>nts,  3  doz .  4.25 

'*  "  ”  3-ounce, 8  doz .  6.00 

“  **  "  J^-gallons,i  doz....  8.00 

“  “  “  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co.—  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2 . 10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  #  gross . .c.  2.50 

Bon  Ami,  10-centsize . X/K  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .  72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

44  44  44  3  doz . per  doz.  1.45 

“  44  small . per  gross  7.00 

“  44  44  . per  doz.  .60 

Putz  Paste,  large . . . per  doz.  .55 


SOAP — Laundry. 


Bars. 

Acme . xoo 

Acorn . 120 

. xoo 


Ark. 


American .  72 

Bee . 100 

Best,  Babbitt . . . 100 

Babbitt's  New  York  City .  60 

Big  Master .  70 

Brown .  60 

Borax,  Dreydoppel .  40 

**  Pearl,  Young  &  Co .  40 

“  Day  &  Frick,  Novelty .  40 

“  Handsome .  60 

“  Eavenson,  large . 100 

"  “  .  small . 100 

“  Kirkman’s . 100 

44  Red  Seal . 100 

“  Swift’s . 100 

“  Climax . 100 

Circus .  . 100 

Cotton  Oil,  White . 100 

Coal  Oil  Johnny . 100 

Cygnet . 100 

Dobbins'  Electric . 100 

Dewey . 100 

Fairy .  100 

Fels-Naptha . 100 

Five  case  lots  freight  prepaid . 100 

Good  Morning . 100 

Glycerine  Tar . 100 

Gloss . 100 


Less 
than 
5  bxs. 
3*25 

2- 45 
i-75 

2.80 

3- 90 
3-45 

3- 52^ 
2.80 
2.40 
2.60 
2.80 
2.80 
2.60 

4- 75 
3-75 
3-75 

3.80 
4.00 
2. 10 
3-25 

5.80 

3- 57  K 
4.00 
4.25 
2.15 

4- 00 
4.00 
3-95 

3.85 

3-75 

3-25 
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Grand  Pa's,  large .  50 

Ivory 


small . 

Lenox . 

Life  Buoy .  5° 


Lautz's  Naptha . ..100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

44  5-centsize .  100 

"  toilet  size . 100 

Master . 100 

Mayer's . 100 


Miller's  Naptha . 100 

Naptha,  Swift’s . xoo 

44  P.&G . xoo 

Octagon . 100 

Old  Mill . 

Ozone . 100 

Oleine,  Conway's .  60 

44  Golden .  60 

44  Eavenson’s .  60 

“  Kirk's .  60 

44  Philadelphia,  60  blocks . 

0  “  72  “  . 

44  Pennsylvania .  60 

Procter  &  Gamble .  60 

44  Young’s  Best .  60 

Pride,  Swift's .  xoo 

Polo . . . 

Quaker  City,  boxes . xoo 

44  tubs . 

Sunlight,  oval . 100 

44  twin  bars . 100 

Santa  Claus . 100 

Saratoga . 

Star . 

Sunny  Monday . 100 

White  Cloud . 100 

Wool  Soap,  lafge . 100 

44  small . 100 


Toilet  Soaps 

Buttermilk  Cosmo . gross 


44  Swift’s . gross 

Castile,  imported,  Conti . 

44  Conti,  original  boxes . 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis . 


3-15 

3.80 

7.00 

4.00 

3.00 

1  95 

3-9° 

3.80 

3-00 

5.80 

4.00 

4.00 

3*25 

3.80 

1.90 

3-75 

3-75 

3-85 

3-9° 

3-30 

3-75 

2.50 

2-55 

2-35 

2.0714 

2.60 

2.60 

....  60 

1.60 

....  60 

3.00 

2.80 

...  100 

3-75 

2-45 

2.90 

4.60 

3-85 

3-95 

3.10 

2-45 

....100 

3.00 

....100 

4.00 

....100 

3-85 

6-75 

4.00 

6.60 

.60 

405 

. ib. 

•'3  Vi 

. ib. 

■  11% 

.70 

4.40 

4-5° 

•  45 
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Hearts  and  Flowers . gross 

Maxine  Elliott .  44 

Oatmeal,  3  cakes  inbox .  44 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  5/ -lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  %  gross . gross 

“  Swift's .  “ 

44  Armour’s .  4r 


10.25 

8.10 


3-25 


.09 

.40 

x.75 

3- 25 

4- 05 
3-5o 


Scouring  Soap. 


Day  &  Frick’s  Flint,  36  bars .  1.24 

Young's,  48  bars .  1.80 

Brooks’ Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  2.25 

44  Hand,  36  bar* .  2.25 

Wrigley’s,  xoo  bars . . .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  2.35 


Soap  Powder. 

Per  ca9e 

Pearline,  36  packages . . .  2 . 70 

44  72  44  .  2.70 

44  100  44  .  2.65 

Soapine,  No.  7,  100  packs .  2.37^ 

44  No.  12,  100  44  .  3-9° 

“  No.  17,  36  44  .  2.42^ 

Babbitt's  1776  Powder,  100  6-oz .  2.25 

Finola,  100  packages .  3.25 

Gold  Dust,  Fairbank's,  100  12-oz.  packages....  4.00 
“  “  244-lb.  “  ....  4.50 

Naptha  Borax,  100  packages,  large .  4.75 

44  100  5-cent  packages . . .  3-75 

Kirkoline,  white,  24 large  packs .  3.55 

44  100  12-oz.  packages .  3-35 

Young's  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

44  44  50  2s . .  4.00 

44  44  xoo  is .  4  00 

Nine  O'clock  Tea,  100  packages .  3.15 

I-V  Washing  Tablets,  3  doz . per  doz.  .  43 

Swift's  Washing  Powder,  100  is .  3.85 

“  “  244s .  3.85 

Penny  wash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine,  100  packages .  3.75 

Old  Dutcn  Cleanser,  48  packages .  3.25 

SPECIALTIES. 

Anker’s  Bouillon  Capsules .  3 .00 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz.  .45 

Dime  size,  2  and  4  doz .  44  .85 

x^ -lb.  net,  tins,  2  and  4  doz .  44  1.00 

jl-lb.  net,  tins,  2  doz . f..  44  1.90 

i-lb.  net,  tins,  1  doz .  44  3.70 

6  lb.  cans,  full  weight . per  lb.  .23 

10  lb.  cans,  full  weight .  44  .22 

Coleman’s  Mustard,  D.  S.  F. — 

i-lb.  tins . perdoz.  5.40 

J4-lb.  44  .  4  4  2.70 

V.- lb.  '*  .  “  1.45 

J4-lb.  41  .  44  .90 

18-  b.  kegs . 43 


Pepper — 

Black,  High  Grade . 

Bbls. 

Boxes. 

Cans. 

.15 

•17 

Black,  Low  Grade . 

.11 

.13 

White,  High  Grade . 

.28 

•3° 

White  Low  Grade . 

•17 

.19 

Red,  High  Grade . 

.  21 

.23 

Red,  Low  Grade . 

.  l6 

.18 

Cinnamon — 

High  Grade . 

•23 

•25 

Low  Grade . 

•  14 

.  16 

Cloves — 

High  Grade . 

•23 

•  25 

Low  Grade . 

.18 

.  20 

Allspice — 

High  Grade . 

•  I  2  J'z 

•14  72 

Ginger — 

High  Grade . 

■  26% 

.2854 

Low  Grade . 

•13 

•15 

Mace — 

High  Grade . 

•75 

•77 

Nutmegs — 

High  Grade . 

•3° 

•32 

Mustard — 

Yellow,  High  Grade . 

. 19 

.20 

.22 

Yellow,  Low  Grade . 

.15 

•  17 

Brown,  High  Grade . 

McCormick  &  Co. — 

. M 

•15  -17 

Per  doz. 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . J4-lb.  cartons 

lb.  cartons 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice, J4-lb.  cartons 
x^-lb.  cartons 

Bee  Brand,  in  canisters,  above  assortment. 

No.  45  size 
No.  90  size 


.40 

•75 


•35 

.70 


•45 

.85 


Mustard— Prepared 

Campbell’s,  jar,  2  doz . 

Gulden’s,  No.  6,  with  spoon,  2  doz . 

“  “  20,  “  “  . 

Beer  Mug,  fancy,  large  size,  2  doz . 

Lemonade  Glass,  tall,  2  doz . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . 

Milk  Jar,  glass  top,  2  doz . 

Water  Tumblers,  glass,  No.  10,  4  doz . 


Per  doz. 

87k 


90 

85 
42  lA 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 07  J4 

Allspice . 06 

Cloves . 13 

Mace . 48 

Nutmegs,  large . 16 

“  medium . 12% 

Cinnamon  Bark,  Canton . 12 

“  Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

“  36  10-cent  “  .  “  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 07^ 

“  20-lb.,  “  07J4 

Niagara,  40  lb.,  “  . 05 

Cream,  48-lb.,  "  .  3.45 

Kingsford’s,  40  lb.,  “  07^ 

“  20  lb.,  “  1 . 07 J4 

Rex,  40  lb.,  1  lb.  packages . 04 


LAUNDRY  STARCH. 


Argo,  Gloss,  24  5-cent  packages . 

Gilbert's  Laundiw,  40-lb  boxes . 

44  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs. 

44  Linen  Gloss,  3-lb.  cartons . 

Kingsford's,  Pure,  3 -lb.  cartons . 

44  Pure  Gloss,  40  i-lb.  packages . 

44  Silver  Gloss,  12  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

44  Superior  B,  bulk... . 

44  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs. 

Niagara,  laundry,  50  lb.  bulk . 

“  i-lb.  packages,  48  lbs . 

44  3-lb.  cartons,  48  lbs . 

“  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

44  64  5-cent  44  . 

Elastic,  64  10-cent  packages . 

44  64  5-cent  44  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starcn  Polish,  20  cakes . per  box 

Rex  Gloss,  50  lb.  bulk . 


.92 

.04 

.06 

•05 
•06  % 

. 06 Yi 

•07  5A 

.06M 

•  04^ 

.081* 

.04 

.05 

•05 

.06 

4-30 

2.20 

5.00 

2.50 


.08 

•50 

•°3% 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  J4 -gross .  4.00 

“  “  large,  “  .  7.00 

“  Liquid,  large,  “  .  6.65 

"  “  small,  u  . .  4.90 
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Electric  Paste,  J4-gross  boxes .  4 

Magic  Paste,  K-gross  boxes .  4 

Parlor  Pride,  large  size . per  doz. 

"  “  . per  gross  10 

"  small  size . per  doz. 

Climax  Enamel,  *4 -gross . per  gross  9 

Black  Jack,  -gross .  “  7 

Rising  Sun .  “  5 

Sun  Paste,  5-cent  size .  "  4 

“  10-cent  size .  “  7 

X-Ray  Stove  Polish — 

5-cent  size.  No.  5,  per  box  of  5^-gross .  1 

Per  box  of  J4-gross .  2 

14  dozen  to  gross .  5 

10-cent  size,  No.  10,  per  box  of  *4 -gross .  2 

Per  box  of  J^-gross .  4 

Per  gross .  9 

F.  F.  Dailey  Co. — 

2-in-i,  smaller  size . per  doz. 

2-in-i,  large  size .  “  1 


SUNDRIES. 


Bird  Food — 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs .  “ 

McAllister,  36  packs .  “ 

Rosensteins,  i-lb.  pkgs.,  2  doz . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz.  ...per  doz. 

Red,  quarts,  3  doz .  44 

Silver,  pints,  3  doz .  44 

44  quarts,  3  doz .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

“  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz>^ .  44 

Paist's  Glue,  1  doz .  “ 

Carpet  Tacks,  Wooden  Keg,  j£-gro*s  case, 

assorted,  6,  8,  10 s. . per  case 

Carpet  Tacks,  silver  Steel,  4-oz . per  doz. 

6-oz . 

8-oz .  44 

IO-OZ .  “ 


12-OZ . 

Matting  Tacks — 

No.  10,  steel . per  doz. 

No.  11,  “  .  “ 

No.  12,  '•  .  “ 

G.  B.  Weiss  &  Soa — 

Sole  leather,  No.  1 . 

“  No.  2 . 

44  No.  3 . . . 

Cut  Sole  Leather,  cut  into  taps,  6  ins.  high...  1 

-  “  “  5K  "  -  * 

tt  *1  a  j  a  m  j 

“  “  “  4K  “  1 

“  “  "  4  “  ...  1 

“  “  “  3%  “  -  » 

44  44  44  3  44 

Fli-Stickon,  Fly  Ribbon . per  gross  4 

Ely  Paper,  Tanglefoot . per  case 

44  Sticky,  10  cartons .  2 

Sticktite  Fly  Paper,  100 . per  case  3 

44  44  10  cartons .  “  2 

Wax,  White  and  Yellow . per  lb. 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb. 

“  44  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  “ 

Texas  Medium,  cotton  twine .  44 

Cotton  Candle  Wick .  4t 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  “ 

Fine  Hemp  Twine,  8  ball*  to  lb.  in  5-lb. 

bunches . .  u 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  44 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

44  108  ft.  to  hank .  ' 44 


SYRUP  AND  MOLASSES. 
N.  O.  Molasses. 

Extra  Fancy,  No.  668 . 

“  No.  707 . 

Fancy,  No.  670 . 

Strictly  Choice,  No.  675 . 

Choice,  No.  664... . 

Good,  No.  679 . 

Cane  Juice,  No.  683 . 

BlackStrap . . . 

B.  H.  F.,  Horse  Food  Molasses . 


Refined  N.  O.  Compound. 

Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 

Gold  Mine,  in  bbls . 

Fancy,  No.  104 . 

Fancy,  No.  . . 

Prime,  jNo.  102 . 
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to  Can  Save  You  Money 


(Watch  this  space  forehangesTn  stores) 


The  fixtures  of  this  ideal  meat,  grocery  and  provision  store  of  Fred. 
Bell’s,  52nd  and  Spruce  Streets,  Philadelphia,  were  put  in  by  us. 

We  make  a  specialty  of  Store  Fixtures  and  our  record  will  show  that 
have  fitted  up  more  stores  than  any  other  concern. 

Let  us  do  your  work,  we  guarantee  to  give  the  best  in  the  market  at 
sonable  figures. 

We  Challenge  the  World 

RIDGWAY  REFRIGERATOR  CO. 

19  North  Lawrence  Street  5th  and  Tioga  Streets 

PHILADELPHIA 


No  Loss  on  Loose  Goods 


<]f  Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 


liner's  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
oz.  Leaves  your  profit  in  the  bin  every  time.  NO 
WEIGHT. 


TROEMNER’S 

New  Electric  Coffee  Mills 


Troemner’s  No.  44,  “BALL”  Scale 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER¬ 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “STAR"  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “just  as  good  there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE-  WRITE  FOR  CATALOGUE. 

HENRY  TROEMNER 

No.  911  ARCH  STREET  PHILADELPHIA,  PA. 

d-  A.  FLESCH  &  SON  113  Clark:  Street,  Chicago,  Ill. 

GENERAL  AGENTS  FOR  UNITED  -STATES 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


50 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


—33— 

Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  714,  new  crop . 42 

West  India,  choice,  No.  645 . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Kico,  No.  668 . x5 

Glucose. 

Three  A.  for  coniectionery .  3°° 

Five  A,  for  confectionery .  3* 10 


HONEY. 

Domestic,  barrels . per  gal. 

Selser's,  lunch  bottles,  2  doz . per  doz. 

Selser’s,  medium  bottles,  2  doz..... .  “ 

Schimmel’s,  10-oz.  bottles,  2  doz.  in  case . 

“  6-oz.  “  “  “  . 

White  Clover,  tumblers,  2  doz . . 


.69 

•95 

r*35 

t-45 

•95 

.90 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club  Mason's  Quart  Jars—  Per  doz. 

4  doz.  in  barrel . 92% 

1  doz.  in  case . 95 

Lyle's  Imported,  No.  2  cans,  2  doz .  1.82^ 

Globe,  No.  2^ ;  tins,  2  doz .  1.15 

Globe,  No.  5  tins,  1  doz .  2.30 

Banner,  in  jars,  compound .  1.05 

White  Clover,  in  jars,  compound .  1 .00 

Purina  Pancake  Syrup,  36  pts .  2.25 

**  “  24  qts .  4.00 

“  “  12^  gals .  7.00 

“  “  6  gals .  12.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  t  doz .  “  2.30 

Karo,  50-cent  size,  ^  doz .  “  2.30 


MAPLE  SYRUP. 


Towle’s  Log  Cabin  “Camp”  Syrup- 

Gal.  cans,  6  in  case . 

y2-% al.  cans,  12  in  case .  . 

Qt.  cans,  24  in  case . 

Per  doz. 

.  7-25 

Pt.  bottles,  24  in  case . 

Jacket  cans . 

.  2-75 

,per  gal.  1 .00 
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Golden  Tree .  2.25 

“  medium .  I-45 

“  small  . 

Vermont,  gal.  tins . per  gal.  1.25 

“  ^-gal.  tins .  7*75 

Hazen’s,  qt.  bottles . 4.00 

“  pt.  bottles .  2.40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

Little  Gem,  parlor,  2  string .  2.40 

N  U,  No.  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.75 

Parlor,  No.  3,  2  tie .  1.85 

Toy . 9° 

Whisks,  2  sewed . 90 

Stable,  rattan  centre,  2  tie .  3.5° 

“  “  3  tie .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

118,  “  single,  protector .  3.00 

57,  Peerless,  double .  3.65 

no,  “  single,  spring  protector .  3.30 

80,  Seal  Globe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector .  3.00 

175,  Glass .  3-3° 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board .  1.35 

142,  Celery  City .  2.75 


Buckets. 

Per  doz. 

O.  G.,  2  electric  hoops .  1.75 

“  3  electric  hoops .  1.90 

Clear,  2  hoops .  1.65 

“  3  hoops .  1.75 

Electric  Cedar,  2  hoops . . .  2.40 

**  3  hoops .  2.60 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  1.85 

“  14  qt. .  2.00 
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Butter  Dishes. 

No.  Per  M 

1,  Solid  oval . 90 

2,  “  125 

3>  “  .  1  •  5° 

5,  “  2.00 

1,  Wire  ends . 90 

2,  “  1.20 

3,  “  .  1  40 

5*  “  .  i- 80 

Picnic  Plates,  8  in .  2.10 

“  9  ,n . ; .  2-35 

Crates  contain  250  each. 


Clothes  Pins. 

Per  box. 

5  gross . 44 

Egg  Crates. 

Perfection .  1.00 

“  10  sets  fillers .  2.35 

Standard,  12  sets  fillers .  1.50 

Star  Egg  Carriers,  2  doz . per  doz.  2.05™ 

“  Trays,  1  M . per  M  2.75 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

22,  White  corner . 70 

23,  Medium  size . 80 

27,  Large  .  1.00 

13,  Marble,  medium  size . 90 

00,  White . 45 

Handy  House . 42 


Stove  Brushes. 

No.  Per  doz. 

3,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1.75 

1,  Grey  fibre,  strap  handle .  1.20 

2,  “  “  .  165 

6,  Extra  quality,  all  hair .  2.75 


Shoe  Brushes. 

No.  Per  doz. 

o,  Mexidan  Fibre . .90 

1,  “  large .  1.30 

4,  Bristle  outside .  1.65 

5,  All  bristle .  1.75 

16X,  All  bristle,  extra  value .  2.15 

18,  All  bristle,  spotted  white .  2.80 


- - 
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Whitewash  Brushes. 

No.  r 

6,  6  in.,  White  tampico . 

7,  7  in.,  “  . 

8,  8  in.,  “  . 

6,  5  in.,  Family,  extra  heavy . 

8,  6  in.,  “  “  . 

10,  7  in.,  “  “  . 

12,  8  in.,  “  “  . 

6,  5  in..  A.,  hair  bristle . 

8,  6  in.,  “  . 

io*7  jn.,  “  . 

12,  8  in.,  “  . . . 

6,  5  in.,  Ideal,  all  bristle,  3  row . 

8,  6  in.  “  “  3  row . 

Dust  Brushes. 

No.  1 

7X,  Fibre,  wire  drawn . 

21,  All  hair,  wire  drawn . 

28,  White,  wire  drawn . 

1,  7  in.,  All  hair,  flat  end . 

.22,  7  in.,  Mixed,  round  end . 

11X,  7  in.,  All  hair,  round  end . , . 


TOBACCOS— Plug. 


Battle  Ax . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar . 

Newsboy . 

Old  Honesty . 

Piper  Heidsick... 

Spear  Head . 

Standard  Navy.. 

Toddy . 

Vinco . 

Town  Talk . 


SMOKING  TOBACCO. 


Briar  Pipe .  . 

Duke’s  Mixture . 

Greenback . . . 

Green  Turtle . 

G.  &  A.  Navy,  3^  oz . 

Honest . 

Polar  Bear . 

Ripple . 

Sensation . 

Wild  Rose . 

YEAST  CAKES. 

Compressed  . per  doz. 

Magic,  ij4  doz-  packages . per  box 

Yeast  Foam,  il/2  doz .  “ 


Lots  of  Your  Customers  Want  This 


It  is  the  one  thing  to  keep  hardwood  floors  right.  It  has 
been  specially  prepared  by  experts  to  do  the  work  right. 

Tell  your  customers  if  they  want  to  keep  their  floors  in  per¬ 
fect  condition  permanently  to  use  it  instead  of  scrubbing  them. 
It  makes  a  finish  so  perfect  that  all  that  is  necessary  is  to  wipe 
up  the  floors  with  a  damp  cloth  once  a  week. 

Universal  Coupons  in  every  case  for  the  grocers  and  some 
in  each  package  for  his  customers. 

E.  B.  MOORE  &  CO. 

-  76  Wabash  Avenue  Chicago,  Illinois 


From  Field  to 
Package 

HIGHEST  GRADE  GROWN 

1X1 

WHITE  Rie 

yf§ 

Cases  of  40  y 

ffS$ 

Seiuteo  white  Rice 

POPPINGCORN 

C/S  50/10  oz.  Pkgs. 
C/S  100/10  oz.  Pkgs. 
C/S  24/20  oz.  Pigs. 
C/S  48/20  oz.  FXgs. 
ASK  FOR  PRICES 

20-oz.  package  for  10c. 
pops  out  12  quarts.  A 

5c.  package  6  quarts 

BRADSHAW  CO. 

NEW  YORK 

Krdoit  Cuttc 

LIKE  CUT 

Special  price  only  $5- 

LARGE  SIZES 

No.  K  $16.00  No.  I,  l 

Special  style,  $20.00 


Write  for  catalog 
Store  Fixture: 


H.  F.  HEACC 

51  N.  Second 
Philadelphia 
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Cream  of  Wheat  Co.  Says  Grocers  Ought 

to  be  Kept  Poor 


Itself  Follows  that  Plan  by  Seeing  that  He  Gets  Little  Profit. 
Neither  Wants  Nor  Needs  Good  Will  of  Grocer,  Who, 
Secretary  of  Company  Says,  Has  No  Say  in  the  Matter, 
But  Must  Handle  Cream  of  Wheat — “We  Make  Him.” 


Time  was  when  most  food 
manufacturers  felt  contempt  for 
the  retail  grocer,  as  a  man  who 
had  no  particular  standing  and 
no  special  influence,  and  who 
could  easily  be  browbeaten  into 
selling  their  goods  whether  he 
wanted  to  or  not.  - 

Most  of  these  manufacturers 
have  changed  their  minds,  but 
here  and  there  can  be  found  one 
who  still  entertains  the  delusion 
that  he  is  sufficiently  powerful  to 
compel  the  grocer  to  sell  his 
goods  against  the  latter’s  will. 

To  judge  from  their  own  de¬ 
scription  of  their  attitude,  prob¬ 
ably  the  most  arrogant  of  the  few 
concerns  still  left  in  this  class  is 
the  Cream  of  Wheat  Co.,  of  Min¬ 
neapolis,  Minn.  During  a  general 
discussion  between  Mr.  E.  Mapes, 
the  secretary  of  the  company,  and 
C.  M.  Wessels,  president  of  the 
“Grocery  World”  Publication  Co., 
the  following  dialogue  ensued: — 
Mr.  Mapes — We  don’t  care  a 
continental  for  the  grocer.  He 
has  to  sell  our  goods  whether  he 
wants  to  or  not.  We  make  him. 
We  used  to  give  the  retailer  a 
profit,  but  we  found  that  the  best 
way  to  keep  him  good  was  to  keep 
him  poor.  Now  we  give  him  very  i 
little  profit. 


Mr.  Wessels — Of  course  it  is 
much  easier  for  a  concern  to  take 
that  attitude  if  he  has  no  com¬ 
petitors. 

Mr.  Mapes — But  we  have  com¬ 
petitors.  Vitos  (made  by  the 
Pillsbury-Washburn  Co.)  is  ex¬ 
actly  the  same  as  Cream  of 
Wheat.  If  the  retailer  has  so 
much  influence,  why  don’t  he 
substitute  Vitos  for  our  goods? 

Mr.  Wessels — But  doesn’t  it 
mean  anything  at  all  to  you,  Mr. 
Mapes,  to  have  the  friendly  feel¬ 
ing  of  the  retail  grocer? 

Mr.  Mapes — We  don’t  want  it 
— don’t  need  it — don’t  care  any¬ 
thing  about  it.  The  grocer  hasn’t 
any  say  about  handling  our  goods. 
We  make  him  handle  them — he 
must !  The  grocer  has  got  to 
handle  Cream  of  Wheat  no  mat¬ 
ter  what  he  says. 

The  parties  to  this  conversation 
were  not  in  confidential  relations, 
and  Mr  Mapes  fnade  no  effort  to 
have  it  held  confidential.  Appar¬ 
ently  it  made  no  difference  in  his 
mind  whether  the  grocer  knew 
the  Cream  of  Wheat  Co.’s  opinion 
of  him. 

He  is  helpless  to  assert 
himself,  according  to  the  Cream 
of  Wheat  idea,  no  matter  what  is 
put  over  him. 


How  La  Crosse,  Wis.,  Retailers 
Operated  Their  Combine. 


Extracts  from  the  Complaint  Which  a 
Local  Grocer  has  Filed  Against 
Them.  Charge  is  Attempt  to  Freeze 
Him  Out  of  Business. 


Briefly  in  a  recent  issue  the 
“Grocery  World  and  General 
Merchant  '  published  the  fact  that 
the  La  Crosse  (Wis.)  Retail  Gro 
cers’  Association  had  been  sued 
by  a  grocer  of  that  city  for  main¬ 
taining  an  illegal  combination  in 
restraint  of  trade.  The  “Grocery 
World  and  General  Merchant” 
has  obtained  a  copy  of  the  com¬ 
plaint  in  this,  case  and  presents 
the  salient  portions  of  it  as  fol¬ 
lows  : — 


That  in  the  month  of  July,  1908, 
the  said  defendants  and  other  mem¬ 
bers  of  said  retail  grocery  associa¬ 
tion  decided  that  they  would  hinder 
and  prevent  said  plaintiff  from  con¬ 
ducting  his  grocery  business  profit¬ 
ably  in  said  city  by  means  of  said 
combination  and  association  and 
thereupon  agreed  and  maliciously 
conspired  to  hinder  andi  prevent  the 
plaintiff  from  carrying  on  any  gro¬ 
cery  business  in  the  city  of  La 
Crosse,  to  injure  him  in  his  business, 
to  make  is  impossible  for  him  to 
carry  on  said  business  at  a  profit,  to 
cause  losses  to  him  in  said/  business 
and  to  finally  drive  him  out  of  such 
business. 

That  pursuant  to  said  conspiracy 
some  of  said  defendants,  acting  in 
behalf  and  with  the  consent  and  at 
the  discretion  of  all  of  them,  in  the 
months  of  August  and  September, 
1908,  at  divers  times  attempted  to 
coerce  and  force  the  plaintiff  by  in¬ 
timidation  and  threats  of  ruining 
his  business,  to  join  said  conspiracy 
and  combination,  to  contribute  to  the 
expense  thereof  by  paying  to  said  as¬ 
sociation,  and  to  submit  to  selling 
goods  at  such  prices  as  they  should 


establish  for  him,  and  to  submit  to 
such  regulations  as  to  opening  and 
closing  time  of  his  business  and  other 
matters  as  such  combination  should 
decide  upon. 

That  some  of  such  regulations 
which  defendants  sought  to  impose 
upon  the  plaintiff  are  not  imposed 
upon  or  submitted  to  by  the  mem¬ 
bers  of  said  conspiracy  and  were 
maliciously  designed  to  ruin  the 
plaintiff  in  his  business.  That  the 
plaintiff  refused  and  at  all  times 
since  has  refused  to  join  said  con¬ 
spiracy  or  to  sell  his  goods  for  the 
prices  fixed  thereby. 

That  in  order  to  carry  out  said 
conspiracy  and  to  hinder  and  ruin 
the  plaintiff  in  his  said  business  the 
said  defendants  and  the  said  other 
persons  in  said  conspiracy  with  them 
maliciously,  by  threats,  intimidation 
and  other  unlawful  means  at  all 
times  since  September  5,  1908,  have 
persuaded  and  prevented  and  now 
do  persuade  and  prevent  said  whole¬ 
sale  dealers  in  said  city  of  La 
Crosse  from  delivering  to  plaintiff 
any  goods  at  his  place  of  business 
and  maliciously,  by  threats,  intim¬ 
idation  and  other  unlawful  means 
have  prevented  farmers  from  whom 
plaintiff  was  in  the  habit  of  pur¬ 
chasing  goods  and  who  were  de¬ 
sirous  of  selling  goods  to  plaintiff 
from  selling  to  him  any  goods  what¬ 
soever  and  coerced  and  compelled 
said  wholesale  dealers  to  refuse  to 
deliver  goods  to  plaintiff  and  co¬ 
erced  and  compelled  said  farmers  not 


to  sell  plaintiff  any  goods  what 
ever. 

Plaintiff  further  alleges  that  h( 
informed,  and  believes  and  allej 
on  information  and  belief,  that 
order  to  induce  some  of  said  whc 
sale  dealers  to  refuse  to  deli 
goods  to  the  plaintiff,  the  said 
fendants  made 'various  false  rej 
sentations  to  them,  and  falsely  1 
resented  to  them  that  he  was  gu 
of  unmerchantable  conduct,  and  3 
he  was  selling  certain  goods  at 
ferent  prices  from  those  at  which 
was  actually  selling  them  to 
knowledge  of  defendants. 

That  as  the  result  of  said  acti 
of  said  defendants,  plaintiff  has  it 
unable  to  buy  any  goods,  exi 
certain  small  quantities  of  partici 
kinds  of  goods,  since  the  5th 
of  September,  1908,  on  the  s; 
terms  as  other  retail  dealers  in  <; 
ceries  and  flour  in  said1  city,  in  1 
he  has  been  compelled  to  pay 
same  or  higher  prices  than  those  ] 
by  his  competitors,  and  at  the  s; 
time  has  been  compelled  to  con 
such  goods  from  the  whole 
houses  to  his  place  of  business  at 
own  great  expense,  whereas  : 
wholesale  dealers  deliver  all  o 
goods  sold  by  them  to  the  plact 
business  of  the  purchaser  in  the 
of  La  Crosse,  and  has  been  gre 
hampered  and  hindered,  and  to  If 
extent  prevented  from  buying 
necessary  supplies  from  farmers 
other  dealers,  and  has  been  othen 
hindered  and  injured  in  his  busin 


Laying  Plans  to  Attach  Wages  and  Rep 
Mercantile  Tax  in  Pennsylvania 


State  Secretary  Howes  Describes  Comprehensive  Camp 
Now  Being  Waged  with  Above  Two  Objects.  Every  L 
lator  Asked  for  Views,  Many  Respond.  Little  Satisfa* 
from  Philadelphia  and  Allegheny  County  Political  Mach 


The  Pennsylvania  Retail  Mer¬ 
chants’  Association  and  its  affili¬ 
ated  bodies  are  busily  engaged 
in  questioning  candidates  for  the 
Pennsylvania  Legislature  con¬ 
cerning  their  attitude  on  the  re¬ 
peal  of  the  mercantile  tax  law  and 
passage  of  a  10  per  cent,  garnish¬ 
ment  law  for  necessaries. 

There  are  fifty  Senatorial  dis¬ 
tricts  in  Pennsylvania  and  Sena¬ 
tors  are  to  be  elected  next  No¬ 
vember  from  twenty-five  districts, 
including  all  odd  numbers  from 
one  to  forty-nine,  inclusive.  In 
the  House  there  are  207  members, 
all  of  whose  terms  will  expire  at 
the  close  of  the  year,  and  the 
members  of  the  House  of  Repre¬ 
sentatives  will  all  of  them  be 
elected  at  the  time  of  the  Presi¬ 
dential  election.  1 


At  our  recent  New  Castle  c 
vention  merchants  were  present  f 
more  than  150  Pennsylvania  c 
and  towns.  By  resolution  I  was 
structed  to  request  an  expres 
from  each  candidate  for  the  S 
Senate  and  House  of  Represei 
tives  as  to  where  they  will  stall 
elected  on  the  repeal  of  the  n 
cantile  tax  law  and  the  passage 
a  10  per  cent,  garnishee  law  for  1 
essaries. 

It  is  alleged  that  the  mercai 
tax  costs  the  merchants  of  Penn 
vania  nearly  $3,000,000  annut 
Many  merchants  consider  it  an 
necessary  and  oppressive  bur< 
Other  commercial  interests  in 
State  pay  no  similar  tax,  neither 
the  merchants  of  New  York  or  0 
Tax  is  based  on  the  gross  sales 
the  merchants  and  costs  the  rr 
chants  as  stated  above.  We  ask 
repeal  of  that  tax. 

Hotelkeepers  and  boarding  hoi 
can  attach  all  of  a  debtor's  wa 
to  the  extent  of  four  weeks’  bo< 
We  ask  the  passage  of  a  law  pern 


ELTON  J.  BUCKLE 

Editor  “Grocery  World ” 


On  October  1st  State  Secretary 
A.  M.  Howes  issued  the  follow¬ 
ing  letter  to  all  of  the  440  candi¬ 
dates  for  House  and  Senate  on  the 
Republican  and  Democratic  tick¬ 
ets  : — 


Attorney  and  Counsellor  at  I 

730-731  Drexel  Balldlnf,  Philadelphia, 

T.,„nhnn„  f  Bell,  Lombard  1727 
Telephonei  j  Keystonei  R*Ce  74* 

COLLECTIONS ,  CORPORATION  PRAC 
CASES  UNDER  FOOD  LAWS 

TRADEMARK  REOISTRATIO 


5- 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


ig  the  attachment  of  io  per  cent, 
a  debtor’s  wages  for  necessaries 
life,  such  as  food,  clothing,  etc., 
is  done  in  Ohio.  Many  neighbor- 
g  States,  including  New  York, 
ive  garnishee  laws  which  are  a 
eat  benefit  to  merchants  and  have 
t  been  found  oppressive  to  their 
istomers.  Our  bill  will  not  allow 
ore  than  one  creditor  to  attach  at 
ie  time  nor  more  than  one  attach- 
ent  to  be  made  within  thirty  days, 
nder  our  present  laws  a  customer 
ay  have  an  income  of  $1,000  a  week 
id  if  without  property  our  mer- 
lants  have  no  protection.  We  ask 
iur  vote,  if  elected,  in  favor  of  a 
asonable  io  per  cent,  garnishment 
w  for  necessaries. 

Your  prompt  reply  will  be  appre- 
ated  and  will  be  communicated  to 
ir  members  in  your  district.  Your 
ilure  to  reply  by  October  15th  may 
■  considered  by  the  merchants  in 
iur  district  as  unfavorable  to  their 
terests.  Stamps  inclosed. 

s.  great  many  replies  have  been 
eived,  and  extracts  from  re- 
:s  showing  the  attitude  of 
didates  have  been  submitted 
DUgh  the  mail  to  all  of  our  local 
retaries*  whom  it  is  expected 
1  supplement  the  efforts  of  the 
te  Association  with  an  effort 
secure  pledges  from  those  who 
e  failed  to  replv  or  make  satis- 
tory  statements.  In  many  see¬ 
rs  of  the  State  the  local  asso- 
:ion  will  communicate  the 
ad  of  candidates  to  their  mem- 
s  in  advance  of  election  so  that 
retail  merchants  of  Pennsyl- 
lia  can  support  their  friends 
election  day.  The  movement 
ion-partisan,  and  the  work  of 
State  Association  wa,s  con- 
id  to  Republican  and  Demo¬ 
tic  candidates  for  the  reason 
t  the  membership  of  the  last 
^islature  included  no  members 
resenting  any  other  political 
ty.  One  hundred  and  sixty 
answers  were  received. 

There  are  44  candidates  for 
ite  Senate  on  the  Republican 
1  Democratic  tickets  in  the  25 
tricts  to  be  filled  by  election, 
the  1st,  7th,  15th,  2 1  st,  23d 
1  49th  Senatorial  districts 
re  are  no  contests,  the  Repub- 
m  and  Democrats  uniting  on 
;  same  candidate.  In  our  Sena- 
ial  canvass  three-fourths  of  the 
dies  are  favorable.  In  the  nth, 
-t,  23d,  25th,  27th  and  29th  dis- 
:ts  all  candidates  for  the  State 
late  declare  themselves  friend- 
to  the  retail  merchant. 

In  the  25th  district,  Frank  E. 
ldwin  says :  “I  have  always 
night  that  I  would  be  in  favor 
the  repeal  of  the  mercantile 
:  law,  as  I  am  informed  there 
only  one  other  State  besides 
nnsylvania  that  has  a  similar 
v  upon  its  statute  books,  and  I 
ve  always  believed  that  it 


would  not  be  an  injustice  to  any 
party  concerned  to  have  laws 
that,  under  any  ordinary  circum¬ 
stances,  would  make  a  delinquent 
debtor  pay  his  honest  debts,  more 
especially  those  for  the  neces¬ 
saries  of  life.  I  believe  an  act  can 
be  formulated  along  the  line  laid 
out  in  your  letter  that  would  be 
a  protection  to  the  merchant  and 
that  will  still  be  perfectly  fair  to 
the  debtor.  I  do  not  know  of  any 
reason  why  I  should  not  favor  a 
reasonable  10  per  cent,  garnish¬ 
ment  law  for  necessaries.” 

His  opponent,  Samuel  Seibert, 
of  Coudersport,  in  a  letter  to  the 
Bradford  Busines's  Men’s  Asso¬ 
ciation,  says:  “The  so-called 
mercantile  tax  is  class  legislation 
and  should  be  repealed.  I  can 
see  no  good  excuse  for  its  present 
existence.” 

Regarding  garnishee  legislation 
he  says : — 

I  certainly  will  do  all  in  my  power 
to  protect  honest  merchants  who 
have  been  kind  enough  to  extend 
credit  to  individuals  in  want  of  such 
credit  only  to  find  that  they  have 
been  the  victims  of  misplaced  con¬ 
fidence.  I  would  do  this  as  much 
in  the  interest  of  the  honest  man 
who  must  seek  credit  as  in  the  in¬ 
terest  of  the  merchant,  for  it  must 
often  occur  that  honest  men  are  re¬ 
fused  credit  simply  because  some 
worthless  scamp  has  proven  unfaith¬ 
ful  to  his  obligations,  thus  making 
the  merchant,  in  justice  to  himself, 
refuse  credit  in  doubtful  cases,  when 
otherwise  this  would  not  have  oc¬ 
curred.  I  would  want  this,  however, 
so  arranged  that  it  could  not  be 
used  as  an  engine  of  mischief  to 
harrass  and  annoy  honest  men  who 
havel  been  either  forced  into  a  posi¬ 
tion  for  which  they  were  in  no  wise 
responsible  or  to  collect  unjust  or 
extortionate  demands  of  dishonest 
dealers.  Before  giving  it  my  unqual¬ 
ified  indorsement,  I  should  want  to 
see  the  bill  and  know  that  the-  in¬ 
terests  of  honest  debtors  are  care¬ 
fully  protected.  You  may  rest  as¬ 
sured  I  will  be  with  you  in  anything 
that  is  just  and  right. 

In  Allegheny  County  as  in 
Philadelphia  County  the  results 
of  questioning  candidates  for  the 
House  of  Representatives  are  dis¬ 
appointing.  The  political  situ¬ 
ation  is  so  different  in  the  large 
cities  from  what  it  is  in  the 
smaller  cities  and  towns  where 
everybody  knows  everybody  that 
methods  which  have  been  found 
useful  in  thinly  populated  terri¬ 
tory  do  not  succeed  at  all  in  con¬ 
gested  districts.  The  probable 
winning  candidates  in  Philadel¬ 
phia  and  Allegheny  Counties  are 
part  of  a  political  organization 
whose  devotees  work  together 
and  vote  together.  It  is  prob¬ 
able  that  the  members  of  both 
Houses  in  Philadelphia  and  Alle¬ 
gheny  Counties  will  stand  to¬ 
gether  upon  both  the  passage  of  a 


To  the  Trade: 

DO  YOU  KNOW  WHY 

CEYLON 

TEA 

HAS 

UNVARYING 

EXCELLENCE  ? 

* 

ITS  BECAUSE: 

Ceylon’s  Climatic  Conditions  Are 
Equable ; 

Ceylon’s  Volcanic  Soil  Does  Not 
Degenerate; 

Ceylon’s  Tea  Culture  Is  An  Exact 
Science. 

And,  Step  by  Step, 

CEYLON’S  MACHINE 
PREPARATION  PROCESSES 

Can  be  relied  on  to 

GIVE 

UNIFORM 

RESULTS 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Written  for  the  “Grocery  World  and  General  Merchant.” 

Making  One  Sale  Lead  to  Another 

Successful  Merchant  Veteran  Discourses  Interestingly  Upon 
Chain  Advertising.  Making  Every  Sale  Lay  the  Foundation 
for  the  Next. 


mercantile  tax  repealer  and  io 
per  cent.  garnishment  law. 
Legislative  efforts  of  merchants 
that  do  not  recognize  this  condi¬ 
tion  will  prove  futile.  Unless  the 
support  of  the  political  leaders  in 
Philadelphia  and  Allegheny  Coun¬ 
ties  can  be  secured  tactfully,  it  is 
probable  that  members  from  these 
cities  will  either  not  be  interested 
in  our  measures  or  if  interested 
opposed.  Less  credit  is  given  in 
the  larger  cities  because  of  the 
difficulty  to  trace  removals,  and 
less  need  is  probably  felt  for  gar¬ 
nishee  legislation.  In  Philadel¬ 
phia  and  Allegheny  Counties 
very  few  replies  to  our  interroga¬ 
tories  have  been  received,  and 
those  who  do  reply  are  in  most 
cases  the  losing  candidates. 

In  the  nth  Allegheny  district 
Hon.  H.  M.  Cribbs,  of  Verona,  a 
member  of  the  last  House,  who 
is  seeking  a  re-election,  says: 
“I  am  heartily  in  favor  of  both. 
At  the  last  session  I  voted  for  the 
garnishee  bill  and  I  introduced  a 
bill  for  the  repeal  of  the  mercan¬ 
tile  tax,  which  is  certainly  very 
unjust,  but  failed  to  get  it  even 
reported  out  of  committee.  It 

(Continued  on  page  12.) 


I  want  to  write  a  few  words 
about  a  kind  of  advertising  that 
makes  one  sale  lead  to  another — 
the  kind  that  ties  customers  to 
you  and  solidifies  your  business. 
It  has  its  place  in  the  broad 
science  of  business  promotion  and 
can  be  very  effectively  manipu¬ 
lated  either  as  an  adjunct  to  news 
paper  advertising  or  where  news¬ 
paper  advertising  cannot,  on  ac¬ 
count  of  its  high  cost,  be  used 
constantly. 

You  might  call  it  “package  ad¬ 
vertising.” 

We  all  remember  the  ancient 
“card”  in  the  paper  and  know 
how  it  has  given  place  to  breezy, 
snappy  talks  that  give  informa¬ 
tion  and  create  desire  for  the 
goods  advertised.  It  used  to  tell 
nothine.  but  name,  business  and 
address  of  some  one  who  thought 
he  was  an  advertiser. 

So  the  bag,  the  wrapping  paper, 


the  box,  the  container,  whatever 
it  is,  mav  be  made  to  do  more  im¬ 
portant  service  than  holding  so 
many  beans  together. 

It  may  be  made  to  hold  trade 
together. 

I  find  myself  referring  again 
to  the  king  of  general  merchants. 
Go  to  his  store  and  buy  a  necktie 
or  a  couple  of  collars  and  the 
envelope  that  holds  it  tells  you 
something  about  his  store  and  his 
policy — something  alive.  He  is 
not  above  using  this  form  of  ad¬ 
vertising,  big  as  he  is. 

Neither  was  I.  I  have  kept  a 
supervision  over  my  son-in-law 
since  he  took  the  store  over,  so 
I  attended  to  this.  The  bag  that 
goes  to  his  customer  with  this 
week’s  supply  of  prunes  carries 
a  talk  about  a  special  sale  of 
canned  goods  next  week  or  an 
ad.  about  one  of  his  coffees. 

This  is  just  one  illustration 


taken  from  a  business  which 
specially  adapted  to  such  tim 
advertising.  But  almost  ev 
retail  business  is  full  of  opj: 
tunities  to  do  similar  things. 

As  I  write  I  have  in  mind  a 
firm  of  stationery  and  busin 
furniture  dealers  who  follow  1 
principle  of  making  busin 
make  more  business. 

In  the  vertical  pasteboard 
ter  files  sold  by  this  firm  is 
snappy  talk  to  the  buyer  prin 
on  the  inside  of  the  cover.  I 
headed  “Train  to  Bigger  Tiling 

It  advances  the  argument  t 
the  purchase  of  even  such  an 
expensive  article  is  evidence 
the  buyer’s  interest  in  system; 
methods  of  caring  for  busin 
papers.  It  goes  on  to  say  that 
creased  business  will  dem; 
more  complete  system  and  wi 
up  with  a  talk  on  sectic 
wooden  filing  cabinets,  nam 
several  varieties  and  inviting 
reader  to  send  at  any  time  for 
“filing  man”  to  quote  prices, 

Now,  I’d  like  to  know  if  t 
isn’t  worth  ten  times  all  it  co: 

The  same  firm  inserts  in  ev 
pad  of  writing  paper  sold,  twe 
or  thirty  sheets  from  the  las' 


WE  KNEW  IT  ALL  THE  TIME! 


Now  just  see  where  PRICES  are  on  Groceries! 
So  SOON  after  ELECTION,  too ! 


Kent  County  Brand  Early  June  Peas 

2  dozen .  . per  doz.,  .50 

The  greatest  bargain  of  the  season  in  Peas ;  nothing  else 
of  equal  quality  on  the  market  within  20c.  per  doz.  of  this  price. 

They  are  a  well-known  brand  of  Early  June  Peas  (not  soaked) 
that  you  could  sell  4  cans  for  25c.  Do  not  miss  a  stock  of  them  ! 

100  CASES  FOR  S  100.00 

50  CASES  FOR  $50.00 

10  CASES  FOR  $10.00 

1  CASE  FOR  $1.03 

WHAT  DO  YOU  THINK  OF  THIS? 

Karo  Syrup,  10c.  size,  2  doz . 

25c.  size,  1  doz . per  doz., 

New  Catsup,  “  SUNNYSIDE  ”  Brand,  14-oz.  sorew- 

top  bottle,  2  doz . per  doz., 

6  or  lO-case  lots . per  doz., 

New  Pack  Maine  Corn,  Honey  Drop  Fancy  Maine 

Corn,  new  pack  1908,  2  doz . per  doz., 

5  or  10-case  lots . per  doz., 

Nutmegs,  best  quality  75-80s,  cases  about  45  lbs.,  per  lb., 

26-lb.  lots . per  lb., 

lO-lb.  lots . per  lb., 

106-llOs,  65-lb.  cases . per  lb., 

25-lb.  lots . per  lb., 

10-lb.  lots . per  lb., 

These  are  EASY  prices  on  Nutmegs. 

45-gal.,  1,200s,  Pickles,  NEW  goods  just  in,  bbls. 

45-gal.,  1,000s,  Pickles,  NEW  goods  just  in,  bbls. 

NEW  Green  Peas,  grain  bags  about  2#  bush.  .  . 

5  or  10-bag  lots . per  bus., 

No  charge  for  bags. 

Canary  Extra  C  Sugar,  100-lb.  bags . per  100  lbs., 

A  beautiful  lot  of  bright  yellows,  the  kind  that  is  hard  to 
get  hold  of,  and  a  big  bargain. 


per 

doz., 

$0.87  # 

per 

doz., 

2.12  X 

per 

doz., 

.82# 

per 

doz., 

.80 

per 

doz., 

•97  X 

per 

doz., 

.95 

per 

lb., 

.13 

per 

lb., 

.13# 

per 

lb., 

.14 

per 

lb., 

•  11# 

per 

lb., 

.12 

per 

lb., 

•  12# 

per 

bbl., 

8  25 

per  bbl., 

7.60 

per 

bus., 

2.05 

per 

bus., 

2.00 

100 

lbs., 

4.25 

Wolfe’s  Acme  Waterproof  Shoe  Dressing,  for 

Men’s  Shoes  .  . . per 

Brown’s  Frenoh  Shoe  Dressing . per 

Brown’s  Army  and  Navy  Shoe  Dressing . per 

Bixby’s  Royal  Shoe  Dressing . per 

Bixby’s  Jet  Oil  Shoe  Dressing  . per 

You  will  “  SHINE  UP  ”  to  these  prices  on  Shoe  Dressing. 
PEPPER,  Black  Pepper,  either  table  or  butchers’, 
absolutely  pure  goods,  bbls.  about  225  lbs.  .  .  per 

#-bbls.  about  126  lbs . per 

HOT  enough  to  use  in  place  of  coal,  and  pretty  nearly  as 
cheap. 

Best  Quality  Sugar  Cured  Ham,  10  to  12-lb.  aver¬ 
age,  bbls . per 

13  to  15-lb.  average,  bbls . per 

Less  quantities . per 

Fancy  New  No.  3  Barley,  100-lb.,  bags . per 

You  heard  the  price,  did  you?  $2.40  per  bag  for  Fancy - 

NEW  No.  3  Barley. 

New  Hapgood’s  Salmon,  1-lb.  tall  cans,  4  doz.  .  .  .  per 

1-lb.  flat,  4  doz . per 

W.  &  R.  Butter  Color,  26c.  size,  1  doz . per 

Fancy  New  Crop  New  Orleans,  Absolutely  Pure 
Goods,  light  color,  fine  flavor,  good  body,  an 
elegant  baker,  barrels  about  56  gallons  ....  per 
Extra  Choioe  New  New  Orleans  Molasses,  good 
body,  good  flavor,  an  elegant  baker,  also  abso¬ 
lutely  pure  goods,  barrels  about  65  gallons  .  .  per 
These  are  both  good  values  in  early  arrival  of  absolutely 
pure  New  New  Orleans  Molasses. 

Ice  King  Norwegian  Sardines,  Xs  oil,  100  cans  in 
case  with  key . per 

There  is  a  strong  market  on  raisins  and  the  fancy  New  Cali¬ 
fornia  Seedless  Sultanas  in  50-lb.  boxes  at  5c.  per  pound,  or  in 
5  or  10  boxes  at  4%  c.  perpound  is  one  of  the  best  raisin  bargains 
we  have  seen  for  many  a  day.  The  quality  of  the  goods  is  par¬ 
ticularly  fine. 


doz., 

doz., 

doz., 

doz., 

doz., 


.00 

.75 

.76 

.75 

.76 


lb., 

lb., 


.08 

08# 


lb., 

lb., 

lb., 

bag, 


.10# 

.10# 

.11 

2.40 


doz., 

doz., 

doz., 


1.90 

2.00 

1.87# 


gal., 

gal., 


.40 


.35 


case,  6.66 


These  Prices  for  This  Week  Only — November  9th  to  November  14th,  inclusive. 

WRITE  FOR  “THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers  StSJiXr*  Phila.,  Pa. 
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11  e  card  saying  “Hello!  Better 
if  this  isn’t  your  last  pad,”  etc. 
These  are  only  two  examples 
many  clever  schemes  in  use  by 
s  firm  to  supplement  their 
wspaper  advertising.  As  the 
t<Jr  does  not  represent  much  of 
expenditure,  I  must  blame  a 
isiderable  part  of  their  large 
siness  on  up-to-date  chain  ad- 
rtising  like  the,  two  “links"  de- 
ibed. 

\n  effective  reminder  which 
y  merchant  can  use  to  good  ad- 
ntage  is  a  small  slip  inclosed 
th  bills,  statements  and  general 
rrespondence.  This  is  not  a 
w  idea  by  any  means,  but  one 
fich  can  never  be  old  enough 
retire,  and  many  who  are  not 
ng  it  now  could  do  so  to  genu- 
i  advantage. 

Then,  there’s  the  coupon  inside 
packages  of  breakfast  food, 
ffee,  and  so  on.  This  is  so  old 
it  lots  of  firms  have  forgotten 
w  to  use  it  right  and  lose  at 
,st  50  per  cent,  of  its  effective- 
ss.  There’s  only  one  place  for 
eh  a  coupon  and  that  is  in  the 
ttom.  The  time  you  really 
tnt  a  customer  to  be  influenced 
the  fact  that  ten  coupons  from 
mo  Bloodo  will  entitle  her  to 
Iress  pattern  or  a  baby  jumper 
when  she  has  the  package  used 
and  is  waverine  between  your 
oduct  and  the  old-established 
srvo  Braino.  If  the  coupon  is 
the  top  it  may  be  lost  or  mis- 
d  by  the  time  more  of  the  arti- 
:  is  needed. 

Such  methods  are  safeguards 
ainst  competition,  which  is 
ener  to-day  than  ever  before. 
Economy  and  maximum!  utiliza- 
>n’’  is  the  keynote  of  modern 
siness.  Big  corporations  water 
eir  ink,  use  hard  lead  pencils 
ly,  have  their  own  printing  de- 
rtments.  Everybody  is  trying 
get  one  more  egg  from  the  hen 
d  then  make  something  out  of 
e  shells. 

Obviously,  no  merchant  can 
:ord  to  neglect  making  any 
ailable  article  what  might  be 
lied  “a  link  in  chain  advertis- 
g.”  Consider  whether  a  few' 
•liars’  worth  of  links  might 
dp  you. 

Old  Yard  Stick. 

lester  County,  Pa. 


ve  and  Ten  Cent  Grocery  Store  in 
California. 

San  Francisco,  Cal.,  is  to  have 
1  innovation  in  the  way  of  a 
10  and  15-cent  grocery  store. 


The  store  will  sell  nothing  at  a 
higher  price  than  15  cents  and 
will  have  only  the  three  prices — 
5,  10  and  15  cents.  Everything 
sold  will  be  in  packages  as  far 
as  possible.  The  company  will 
pack  bulk  good^  like  sugar,  pota¬ 
toes,  etc.,  in  the  various  sized 
packages  in  the  packing  room  in 
the  rear  and  there  will  be  no  mak¬ 
ing  up  of  orders  before  the  pur¬ 
chaser,  although  samples  of  all 
bulk  products  will  be  shown. 
There  will  be  no  delivery  and 
sales  will  be  for  cash  only. 


Florida  grapefruit  still  keeps 
low — $3  to  $3.50.  The  demand  is 
light. 


BEST  QUALITY  WINS. 


Something  About  the  Men  Behind 
the  Guns  ia  the  Biggest  Candy 
Success  of  Modern  Times 
and  How  They  do  it 
in  Battle  Creek. 


When  W.  E.  Taylor  and  D.  M.  Tay¬ 
lor  started  making  candy  in  Battle  Creek, 
they  determined  to  produce  the  best 
candy  in  the  world.  They  expected  to 
have  a  big  business  as  a  result  of  this 
policy,  but  neither  could  guess  that  the 
business  would  come  so  fast  and  get  so 
big  as  it  has.  No  one  else  could  have 
guessed  it,  because  there  was  no  success 
anywhere  in  a  class 'with  it,  that  it  could 
be  judged  by. 

They  are  positive  geniuses  in  devising 
new  and  attractive  packages  for  their 
candy,  and  these  have  proved  so  popular 
that  it  also  takes  a  genius  to  keep  them 
provided  with  boxes  and  wrappers. 
Can  you  imagaine  a  business  where  these 
things  are  ordered  by  the  millions? 
That  is  what  is  going  on  out  in  Battle 
Creek. 

Their  latest  success  is  “Sorority  Choco¬ 
lates”  and  the  orders  for  this  delightful 
confection  are  coming  in  so  fast  that 
print  shop  and  factory  must  run  night 
and  day  to  fill  them.  The  dealer  knows 
that  anything  made  by  the  manufactur¬ 
ers  of  “Honey  Comb  Chocolate  Chips” 
and  “Taylor  Made  Chocolate  Marsh¬ 
mallows”  has  success  'wrapped  up  in 
every  box,  but  the  dealer  who  sees  how 
the  orders  are  coming  in  for  “Sorority 
Chocolates”  will  realize  that  he  must  let 
no  grass  grow  under  his  feet  if  he  is  go¬ 
ing  to  get  his  share  of  the  big  holiday 
sale  these  chocolates  are  sure  to  have. 

The  craftsmanship  boxes'Tor  “Sorority 
Chocolates”  are  a  triumph  of  attractive¬ 
ness.  They  are  a  handsome  chocolate 
shade  with  gold  embossed  lettering  and 
daintily  tied  with  ribbon.  Each  one 
shows  a  minature  reproduction  of  one 
of  the  Sorority  Girl  heads  painted  by 
Westervelt.  Altogether,  they  are  the 
most  attractive  package  we  have  seen. 

By  the  way,  Taylor  Brothers  are  giv¬ 
ing  the  dealer  ten  of  these  heads  in 
colors,  size,  11  by  24  inches,  for  his  win¬ 
dow,  and  also  an  electric  flash  sign  with 
his  name  on  it,  free. 

Nobody  could  help  selling  “Sorority 
Chocolates,”  and  to  the  dealer  who  takes 
the  help  Taylor  Brothers  offer  him  and 
makes  a  specialty  of  this  line,  they  are  a 
regular  gold  mine. 

Since  Taylor  Brothers  have  built  up 
such  an  enormous  business  by  having 
candy  of  the  best  quality,  it  stands  to 
reason  that  the  dealer  can  take  part  in 
this  success,  if  he  gets  into  line.  We  can 
safely  prophesy  that  the  “Sorority 
Chocolates”  will  have  a  bigger  Christmas 
sale  this  year  than  any  candy  has  ever 
enjoyed  before. 


“ OLD  DUTCH" 

SPICE  CADDY 


FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 


NEW  YORK  CHICAGO  SAN  FRANCISCO 


Preservatives  Are 
illegal 

Can  you  afford  to  stock  your  shelves  with  artificially 
preserved  foods  when  you  know  the  United  States 
Bureau  of  Chemistry  has  declared  them  injurious  ? 
The  law  says  it  is  illegal  to  sell  anything  injurious. 

HEINZ 

57  VARIETIES 
FURE  FOOD  PRODUCTS 

contain  no  preservatives  or  drugs  of  any  kind.  They 
are  guaranteed  pure  and  guaranteed  to  please.  Two 
reasons  why  they  are  the  kind  of  goods  you  need  to 
meet  the  public  demands. 

Anything  that’s  is  safe  to  sell. 

H.  J.  HEINZ  COMPANY 

MEW  YORK  PITTSBURG  CHICAGO  LONDON 
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The  most  reckless  flight  into 

the  face  of  danger  which  the 

writer  has  seen 
Cr<am  in  many  months 

Defiance.  is  that  made  last 

week  by  the 
Cream  of  Wheat  Co.  in  a  conver¬ 
sation  with  a  representative  of 
this  journal.  The  secretary  of  the 
Cream  of  Wheat  Co.  avows  that 
his  concern  neither  needs  nor 

cares  for  the  grocer’s  good  will ; 
that  whether  he  wishes  to  or 
not  he  must  sell  Cream  of 

Wheat  because  the  company 
“makes  him”;  and  most  impor¬ 
tant,  that  the  only  way  to  keep  a 
grocer  good  is  to  keep  him  poor, 
a  plan  consistently  followed  by 
his  company  1  Into  the  grocer’s 
face  the  company  flings  a  particu¬ 
larly  offensive  taunt — “Vitos  is 
exactly  the  same  as  Cream  of 
Wheat;  if  you  have  so  much  in¬ 
fluence  with  your  customers,  why 
don’t  you  substitute  it?” 

The  Cream  of  Wheat  Co.  may 
not  know  it,  but  it  is  living  at 
this  minute  over  a  volcano.  Natu¬ 
rally  it  does  not  know  it,  or  this 
exhibition  of  suicidal  arrogance 
would  never  have  been  made. 
Let  the  “Grocery  World  and 
General  Merchant”  tell  the 
Cream  of  Wheat  Co.  something: 
Not  only  does  it  need  the  gro¬ 
cer’s  good  will  and  his  voluntary 


services,  but  it  is  absolutely  de¬ 
pendent  on  them.  If  the  grocers 
of  this  country  should  make  com¬ 
mon  cause  against  a  concern  that 
has  so  coldbloodedly  revealed  it¬ 
self  their  enemy,  the  Cream  of 
Wheat  Co.  would  either  have  to 
go  out  of  business  or  open  its  own 
stores.  They  are  better  organizec 
to  make  such  common  cause  to¬ 
day  than  ever  before. 

As  to  making  the  grocer  do 
things,  it  does  seem  sometimes  as 
if  that  was'  the  way  of  it,  but 
through  it  all  it  is  simply  a  mat  ■ 
ter  of  the  retailer’s  tolerance. 
There  isn’t  an  article  made  that 
the  grocer  must  sell  one  minute 
longer  than  he  wants  to.  To  be 
sure,  throwing  some  things  out 
might  make  him  some  small  loss, 
or  involve  him  in  inconvenience, 
but  neither  the  loss  nor  the  in¬ 
convenience  would  be  fatal  or 
vital.  While  it  would  be  most 
vital  and  fatal  to  the  manufac¬ 
turer. 

The  Cream  of  Wheat  Co.  is  a 
fair  type  of  the  swine  that  grows 
fat  from  the  hand  which  it  after¬ 
ward  rends.  To-day  this  Minne¬ 
apolis  concern  is  one  of  the  rich¬ 
est  cereal  concerns  in  the  land. 
Its  stock  is  worth  its  $100  par 
many  times  over.  Every  package 
of  the  many  million  whose  sell¬ 
ing  paved  the  way  for  its  present 
success  was  sold  by  some  retail 
grocer,  and  could  not  have  been 
sold,  except  at  enormous  loss  and 
inconvenience,  without  him.  For 
the  concern  to  say  now  that  it  is 
superior  to  the  retailer  and  does 
not  need  him  is  not  only  tactless¬ 
ness,  but  ingratitude  of  the  mean¬ 
est  type. 

The  secretary  of  the  Cream  of 
Wheat  Co.  has  placed  his  com¬ 
pany  in  a  position  that  can  be 
made,  big  as  the  concern  is,  ex¬ 
ceedingly  uncomfortable  and  ex¬ 
pensive. 


The  produce  jobbers  of  Pitts¬ 
burg,  Pa.,  are  still  excusing  their 
failure  to  do  busi- 

Wh  etc  the  ness  on  the 

Truth  Lies.  ground  that  the 

retailer  is  exact¬ 
ing  exorbitant  profits.  Witness 
the  following  from  the  New  York 
“Fruit  and  Produce  News”: — 

The  produce  business  is  still  very 
slow.  Demand  seems  to  be  reduced 
to  a  minimum  and  big  receivers  are 
trying  to  figure  out  why  people  no 
longer  want  fruits  and  vegetables, 
save  in  restricted  quantities.  The 
produce  yard  and  warehouses  are 
filled  with  produce,  but  buyers  come 
not,  save  at  irregular  intervals  and 


in  reduced  numbers.  Shippers  are 
anxious  to  shove  their  stocks  on  the 
market,  but  local  handlers  refuse  to 
take  all  offerings.  The  market  is 
discouragingly  restricted. 

One  of  the  factors  that  works 
against  receivers  here  is  the  exorbi¬ 
tant  prices  asked  by  retail  grocers 
and  other  distributing  agencies  that 
sell  direct  to  the  consumer  in  small 
quantities.  For  instance,  white- po¬ 
tatoes  that  cost  68  to  70  cents  laid 
down  in  Pittsburg,  arq  sold  to  con¬ 
sumers  at  $1.25  to  $1.35  a  bushel; 
sweets  that  cost  $2.50  a  barrel  laid 
down  here,  are  sold  at  $6;  apples 
that  cost  $2  a  barrel  laid  down  here, 
are  retailed  at  $5  and  $6.  The  small 
retailer  asks  a  profit  of  75  to  100 
per  cent.,  in  some  instances  more.  He 
justifies  these,  high  prices  on  the 
ground  that  his  losses  are  great 
from  deterioration  of  goods.  Con¬ 
sumers  are  being  asked  practically 
the  same  prices  on  produce  they  were 
a  year  ago  when  ranges  from  re¬ 
ceivers  and  jobbers  were  double 
what  they  are  to-day.  The  result 
is  that  buying  is  reduced  to  small 
proportions.  To  add  insult  to  in¬ 
jury  the  local  papers  take  great  de¬ 
light  in  calling  the  produce  dealers 
robbers,  thieves,  black  handers,  hold- 
upers,  and  other  flattering  names. 
The  wholesalers  and  jobbers  cannot 
offer  their  produce  direct  to  the  con¬ 
sumers  because  they  do  not  have  the 
facilities  for  handling  a  trade  of  that 
character  and  then  they  would  lose 
the  patronage  of  the  small  buyers. 
Thq  result  is  a  business  that  is  dis¬ 
couraging. 

This  is  an  old  canard,  and  prob¬ 
ably  has  no  truth  in  it.  The  truth 
of  the  matter  doubtless  lies  in  the 
case  that  has  been  brought 
against  the  Pittsburg  produce 
jobbers  for  maintaining  a  combina¬ 
tion  in  restraint  of  trade.  In 
other  words,  it  may  be  that  the 
produce  jobbers  are  such  poor 
business  men  that  they  can  only 
make  a  living  when  illegally  pro¬ 
tected  against  each  other’s  com¬ 
petition. 


The  wisdom  of  a  bit  of  ad¬ 
vice  which  the  “Grocery  World” 
.  and  General 

The  Lessoa  of  the  Merchant”  has 
Clyde  Line  Suit.  0ft  repeated 

concerning  t  h  & 
proper  way  to  treat  transporta¬ 
tion  companies  who  delay  the 
settlement  of  just  claims,  was- 
never  more  fully  proven  than 
by  the  sequel  to  the  action 
brought  against  the  Clyde  Steam¬ 
ship  Co.  and  the  Southern 
Pacific  Co.  by  Plalpen,  Green  & 
Co.,  wholesale  grocers  of  Phila¬ 
delphia.  Both  the  details  of  the 
action  and  a  line  or  two  reporting 
the  sequel  were  published  last- 
week. 

This  action  accrued  in  1905, 
three  years  ago.  The  Clyde 
Steamship  Co.  was  clearly  re¬ 
sponsible  ;  in  fact  it  never  denied 
its  responsibility,  but  at  least 
once  admitted  it  flatly.  Still  the 
claim  was  not  paid.  The  jobbing 


house  wrote  and  phoned 
phoned  and  wrote.  No  re^ 
The  Clyde  Co.  always  had  s< 
plausible  excuse  for  not  haA 
closed  the  matter  and  alv 
coupled  it  with  an  equally  pla 
ble  promise  to  “look  into  the  1 
ter  at  once.”  The  last  ext 
overstepped  the  line  of  patie 
By  the  Clyde  Line’s  request,,! 
pen,  Green  &  Co.  had  turned  t 
all  their  original  bills  of  lac 
and  freight  receipts,  valuable 
dence  to  substantiate  their  cl: 
Shortly  after  this  when  prod 
again  the  Clyde  people  w: 
that  the  papers  had  been  I 
Endurance  then  ceased  to  b 
virtue,  and  suit  was  hrou. 
The  claim  was  then  paid  the  \ 
next  day  after  statement  of  claim 
served.  They  had  been  intent 
to  pay  it  all  the  time,  but  i 
relinquish  the  use  of  ol 
people’s  money,  costing  them 
interest,  when  for  three  year 
can  be  held  and  used?  The  cl 
in  this  case  amounted  only 
about  a  hundred  dollars, 
the  Clyde  Line  saved  $18  in 
terest  in  the  three  years  by  hi 
ing  it  out. 

With  very  few  exceptions, 
files  of  the  railroads  and  ste, 
ship  companies  are  choked  v 
stale  claims.  Claims  to  which 
companies  have  not  the  fain 
shadow  of  defense;  claims  wl 
they’,  have  every  expectation 
paying  when  they  must.  It  is 
ways  the  neglect  of  the  ship 
that  permits  them  to  becc 
stale ;  had  they  been  pushed  t 
would  have  promptly  paid  in 
most  every  case.  The  transf 
tation  companies  have  two  j 
fectly  good  reasons  for  hold 
out  on  them:  1,  many  claims  a 
never  be  pressed  at  all,  owing 
the  indifference  and  neglect  of 
shipper,  or  their  reluctance  to  : 
a  railroad  to  retaliation;  2,  e^ 
those  that  are  pressed  and 
which  payment  is  finally  fore 
can  always  be  delayed  for  lc 
periods  and  interest  saved.  1 
“Grocery  World  and  Gene 
Merchant”  has  every  reason 
believe  that  for  these  reasc 
most  transportation  compan 
deliberately  hold  claims  up. 

The  thing  to  do  is  first  to 
sure  that  the  claim  is  just,  seco 
to  give  the  company  a  reasonal 
time  to  pay  it  in,  and  if  still  n 
paid,  to  clap  a  writ  on  it  witho 
a  minute’s  loss  of  time.  N] 
claims  out  of  ten  would  be  pa 


tantly  were  this  practice  fol- 
vved,  for  railroads  don’t  like  to 
sued  on  debts  they  know  they 

re. 

As  for  retaliation  by  the  rail 
ad,  the  time  when  that  could  be 
.ne  successfully  has  passed, 
le  Interstate  Commerce  Com- 
ssion  now  stands  like  a  rock  in 
e  path  of  any  such  scheme. 


The  San  Francisco  “Grocer 
d  Country  Merchant”  does  not 

believe  that  the 
imited  Prices  for  limiting  of  retail 
Retailers.  prices  will  be  a 

good  thing  either 
•  the  manufacturer  or  the  retail 
ocer.  Following  is  the  sub- 
mce  of  an  argument  which  ap- 
ared  in  the  last  issue : — 

Undoubtedly  most  manufacturers 
ave  thoroughly  considered  this 
latter.  They  have  no  doubt  also  de- 
ided  that  for  a  limited  number  of 
rticles,  the  sale  of  which  is  well 
stablished,  this  policy  (limited  re- 
lil  prices)  may  be  harmless  enough, 
'hey  also  no  doubt  realize,  how- 
ver,  that  the  protected  price  policy, 
here  successful  on  any  particular 
rticle,  will,  by  eliminating  the  prin- 
iple  of  free  and  natural  compe- 
tion,  tend  to  foster  the  sale  of 
oorer  and  more  expensive  goods. 
Isn’t  it  just  possible  also  that 
)me  of  these  manufacturers  are  ca- 
able  of  realizing  the  futility  of  the 
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retail  dealers’  antics  in  attempting 
to  dodge  competition  and  its  laws, 
and  are  also  too  honest  to  encour¬ 
age  them  in  such  a  wild  delusion? 

Yes,  competition  at  times  may 
prove  a  harsh  master,  but  it  is  the 
only  sure  and  safe  one  for  the  deal¬ 
er  to  be  guided  by.  None  are  im¬ 
mune  from  its  corrective  strokes. 
They  land  without  fear  or  favor 
upon  the  proudest  of  our  commer¬ 
cial  barons  as  upon  the  poorest 
street  hawkers.  All  must  bend  to  its 
will.  There  is  no  court  of  appeal ; 
its  sway  is  absolute. 

To  this  thing  called  competition 
we  owe  every  thing  we  have  and 
know.  Through  its  agency  every 
great  improvement  either  in  loco¬ 
motion,  manufacture  or  distribution 
has  been  forced  upon  unwilling  and 
short-sighted  men  and  women.  We 
are  still  fighting  it  to-day  as  our 
grandfathers  did  before  us,  failing 
to  perceive  that  its  blessings  greatly 
out-balance  the  hardships  it  entails. 

This  seems  to  the  writer  like  an 
extremely  futile  argument.  To 
hold  up  the  abstract  beauties  of 
“free  competition”  to  the  dealer 
who  has  been  half  bankrupted  by 
it  is  to  hold  up  something  which 
has  not  even  the  glitter  of  gold. 
Free  competition  is  a  very  good 
thing  for  the  consumer,  who 
benefits  directly  from  every  cut 
and  slash  which  the  freest  com¬ 
petition  makes.  But  when  it 
passes  a  certain  point  it  becomes 
for  the  dealer  a  sure  destruction. 
As  for  the  argument  that  limit¬ 


ing  retail  prices  will  make  of  a 
retailer  an  automaton,  having  no 
control  over  his  prices,  that  is 
pure  nonsense !  In  the  first  place 
most  men  would  prefer  to  be  an 
automaton,  making  comfortable 
profit,  than  a  free  moral  agent 
selling  below  cost  and  living  on 
the  juiceless  honor  of  not  being 
an  automaton.  But  the  auto¬ 
maton  feature  disappears  when 
the  situation  is  analyzed  a  little. 
Why  should  a  dealer  want  to 
exercise  control  of  his  prices  to 
the  extent  of  cutting  them? 
Surely  never  for  any  reason  but 
one — to  meet  some  competitor’s 
cut  on  either  that  or  some  other 
article.  Nobody  deliberately  cuts 
prices  without  motive.  Now,  if 
competitors  can  no  longer  cut. 
because  they  are  subject  to  a 
limited  price  agreement,  what 
possible  incentive  can  the  other 
man  have  for  the  exercise  of  a 
power  which  in  the  long  run  al¬ 
ways  did  him  harm. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  believes  that  the 
plan  of  limiting  retail  prices  will 
be  the  best  thing  that  ever  hap¬ 
pened  to  the  retail  trade,  for  itwill 
compel  the  getting  of  a  profit  by 


a  dealer  who  is  not  always  able — 
or  willing — to  get  it. 


The  selfishness  of  the  jobber 
has  menaced  the  interests  of  or¬ 
ganized  retailers 
in  th«  in  the  past,  now 

Retail*™’  inUrctt.  Coming  for¬ 

ward  in  a  way  to 
their  decided  advantage.  The  job¬ 
ber  has  denied  the  right  of  retail¬ 
ers’  associations  and  of  large  re¬ 
tailers  to  buy  direct,  no  matter 
how  large  the  quantity  bought, 
which  was  simply  the  expression 
of  a  selfish  desire  for  a  profit  to 
which  the  jobber  had  no  decent 
or  logical  right.  In  order  to  avoid 
being  annoyed  any  longer  by  the 
selfish  demand  of  the  jobber,  the 
specialty  manufacturers  of  the 
country  have  formed  their  own 
association.  In  the  future  they 
propose  to  act  on  the  ofifensive 
as  well  as  the  defensive. 

From  now  on  the  jobber  who 
requests  a  manufacturer  to  cease 
selling  large  retail  buyers  “be¬ 
cause  the  jobber  has  a  right  to 
live,”  will  be  confronted  with  a 
question  which  will  uncover  his 
selfishness  so  quickly  as  to  em¬ 
barrass  him,  “Do  you  maintain 


What  the  Name  “Armour"  Means 


The  name  “Armour” — on  “Star” 
Hams  or  on  anything  else — means 
that  the  article  is  above  the  common. 
Have  you  ever  thought  of  this  ? 
Back  of  every  Armour  product  is  a 
world-wide  business  that  depends 
for  success  on  quality. 

People  will  eventually  get  what 
they  like  best.  There  is  no  doubt 
of  that.  We  can’t  hold  your  trade 
unless  we  deserve  it.  And  we  must 
deserve  it  better  than  others,  be¬ 
cause  of  our  larger  production.  We 
must  control  an  enormous  trade  to 
dispose  of  it. 


No  skill  is  too  costly,  no  care  too 
extreme,  if  it  improves  our  prod¬ 
ucts  even  a  trifle.  For  we  can’t  sell 
the  most  of  an  article  if  anyone 
makes  a  better.  That  goes  without 
saying.  We  cannot  long  be  leaders 
unless  we  lead  in  quality. 

Our  products  are  clean  and  health¬ 
ful,  and  correctly  branded.  The 
laws  insure  that.  We  have  a  small 
army  of  Government  inspectors 
around  us.  From  the  animal  to 
the  consumer,  every  process  is 
watched  by  them.  We  could  not 
put  out  anything  deceptive,  un¬ 


clean  or  unhealthful,  even  if  so  in¬ 
clined. 

But  the  name  “Armour”  means 
more. 

It  means  that  the  highest  skill 
that  we  know  has  been  employed  in 
the  making.  It  means  that  years 
of  experience  has  served  to  perfect 
it.  It  means  that  our  vast  reputa¬ 
tion,  and  all  that  depends  on  it,  is 
deliberately  placed  at  stake  on  it. 
We  are  not  so  unwise  to  seek  your 
trade  in  this  expensive  way,  without 
knowing  that  our  products  will 
keep  it. 


ARMOUR  a  n  d  COMPANY 

of  To 
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Tungsten  Lamp 
Fixtures  for  the 
Grocery  Store 

We  are  making  all  Grocery 
Stores  a  special  proposition 
for  the  installation  of  the  new 
Tungsten  Electric  Lamp  Fix¬ 
tures.  These  fixtures  have 
been  designed  to  meet  every 
condition  of  interior  or  exter¬ 
ior  lighting.  We  will  install 
and  maintain  them,  together 
with  shades  and  lamps  and  in¬ 
cluding  the  renewal  of  lamps, 
for  one  year,  at  a  fixed  price 
per  month — the  current  used 
will  be  charged  for  by  meter. 
At  the  end  of  the  year  the  fix¬ 
tures  belong  to  you.  The 
entire  charge  will  be  as  little, 
or  less  than  you  are  at  present 
paying  for  patent  lamps. 

May  we  send  a  representa¬ 
tive  to  explain  details? 

The  Philadelphia 
Electric  Co. 

10th  and  Chestnut  Streets 


GOFFS 
COUGH 
SYRUP 

'  ''  v  D.  G  Smith 
(grocer),  Potts- 
ville,  Pa.,  says, 
“I  sell  more  of 
Goff’s  Cough 
Syrup  than  any  kind 
I  ever  handled.” 

Our  V2  gross  deal  sells 
quick — write  to-day. 


See  next  week’s  adv. 


FLEISGHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


Fresh  Cod  Steak 

Here  is  a  codfish  novel¬ 
ty  that  has  had  immense 
success  wherever  tried  — 

Talisman  fresh  Cod  Steak. 

Packed  fresh  in  New¬ 
foundland,  deliciously 
cooked  ready  to  eat  cold, 
or  as  a  salad,  or  hot. 
Full  weight  one-pound 
tins,  no  bones  or  skins. 

Welcomed  with  open 
arms  by  housewives 
hungry  for  a  novelty,  then 
adopted  as  a  permanent 
addition  to  the  menu. 

SWIFT  &  COMPANY 


************************** 

*  f 

*  4 

Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbournei 

Are  you  among  the 

*  -  7  per  cent. who  don’t? 


MILLBOURNE  MILLS 
Sixty-Third  &.nd  Market  Streets 
Philadelphia.,  Pk. 


38%  PROFIT 


Huebener’s  Lititz  Bretzels 

will  make  this  for  you,  and  you’ll  sell  more 
of  them. 

IT’S  their  quality  and  grood-to-eat-ness 
that  makes  you  like  them.  Ask  for  sample 
carton. 


Lititz  Bretzel  Co.,  Lititz,  Pa. 

James  J.  Huebener,  Prop. 


private  brands  which  compete 
with  ours?  Is  it  not  true  that 
you  give  those  brands  preference 
over  ours?  How  can  you  dare, 
then,  to  ask  us  to  sacrifice  valu¬ 
able  customers?  Are  you  willing 
to  sacrifice  your  private  brands 
if  we  sacrifice  the  customers?” 

And  straightway  will  rise  a 
mighty  howl  from  the  jobber,  for 
he  is  not  willing  to  sacrifice  his 
private  brands  and  nothing  can 
make  him  willing.  As  one  jobber 
said  to  the  writer  during  the 
week :  “Even  if  we  could~make  as 
much  profit  on  the  manufacturer's 
brand,  we  would  not  throw  out 
our  private  brands,  for  if  we  did 
we  should  lose  all  identity.” 


Laying  Plans  to  Attach  Wages  and 
Repeal  Mercantile  Tax 
in  Pennsylvania 

(Continued  from  page  8.) 

seemed  to  lack  the  proper,  sup¬ 
port  of  the  merchants.” 

One  of  his  opponents,  C.  Leon 
Brumbaugh,  is  in  favor  of  mer¬ 
cantile  tax  repeal  and  passage  of 
a  garnishment  law. 

In  the  12th  Allegheny  district 
James  L.  Adams  supported  our 
garnishee  bill  during  the  last  ses¬ 
sion. 

George  E.  Alter,  in  the  13th 
Allegheny  district,  says:  “I  see  no 
reason  why  the  merchants  should 
be  required  to  pay  a  State  tax 
not  levied  upon  people  in  other 
occupations.  The  merchant  pays 
his  regular  occupation  tax  the 
same  as  men  in  other  business, 
and  the  propriety  of  assessing 
this  additional  tax  I  have  never 
been  able  to  see.  Also  the  cost 
of  assessing,  advertising  and  col¬ 
lecting  it  appears  to  be  out  of  all 
proportion.  As  to  the  10  per  cent, 
law  for  necessaries,  it  is  not  only 
a  matter  of  justice  to  the  mer¬ 
chant,  but  convenience  to  the 
working  man.  The  benefit  to  him 
in  giving  him  something  upon 
which  he  can  properly  obtain 
credit  would  be  a  sufficient  rea¬ 
son  for  its  passage  regardless  of 
the  justice  of  protecting’ ihe  mer¬ 
chant  who  furnishes  the  neces¬ 
saries  of  life.” 

Wm.  P.  Baker,  of  Adams 
County,  is  favorable  on  both  ques¬ 
tions.  So  ar£  John  M.  Williams 
and  R.  H.  McGraw,  of  Armstrong 
County. 

Wm.  L.  Morrison,  of  Beaver 
County,  says:  “You  may  not  real¬ 
ize  that  a  large  body  of  the  farm¬ 


ers  would  be  opposed  to  such  ; 
bill  as  you  propose.” 

Hon.  George  W.  Oster,  of  Bed 
ford  County,  says:  “I  voted  fo 
these  measures  in  session  of  190 
and  will  support  them  in  the  ses 
sion  of  1909.” 

Robert  Grey  Bashong,  c 
Reading,  makes  the  followin 
statement :  “As  to  the  10  per  cen 
garnishee  law  for  necessaries 
see  no  objection  to  the  passage  c 
it  at  present.” 

Hon.  George  Moscrip,  of  Brae 
ford  County,  says :  “I  wish  to  pu: 
sue  a  course  in  the  matter  tin 
will  be  approved  by  the  retailei 
in  my  own  district,  and  shall  ai 
as  they  advise  in  the  matter.”1 

Delos  Rockwell,  of  Bradfoi 
County,  says:  “I  am  in  favor  of 
10  per  cent,  garnishee  law  f( 
necessaries.” 

Hon.  Ira  Mcjunken,  of  Butk 
says:  “In  the  matter  of  a  ga 
nishee  law,  I  gave  it  my  favorab 
endorsement  at  last  session  ai 
see  no  reason  why  I  shou 
change  my  attitude  toward  su< 
legislation.” 

E.  L.  Wasson,  also  of  Butk 
says:  “I  would  favor  and  vote  f 
a  10  per  cent,  garnishee  law  sin 
lar  to  the  law  existing  in  Ohic 

Edwin  Meeder,  a  merchant 
Zelionople,  in  Butler  Count 
says:  “I  will  support  and  wo 
for  the  bills  named  in  your  k 
ter,  or  any  bill  beneficial  to  t! 
merchant.” 

W.  H.  Straus,,  of  Cambr 
County,  says :  “The  10  per  cei 
garnishee  law  is  a  necessity.” 

In  Centre  County  the  need 
better  organization  is  revealed 
the  statement  of  J.  Calvin  Meyi 
of  Bellefonte,  who  says:  “The 
has  been  no  expression  of  sen 
ment  among  the  merchants  of  t! 
county.  Without  knowing  tin 
desire  in  the  matter  I  am  not  pi 
pared  to  state  my  attitude.” 

J.  S.  Gillingham,  of  Chest 
County,  says :  “I  believe  the  g? 
nishee  law  for  necessaries  wou 
be  a  splendid  law.” 

Hon.  Wm.  H.  H.  Davis, 
West  Chester,  says:  “As  a  met 
her  of  the  last  Legislature  I  vot 
in  the  interest  of  having  the  pre 
ent  mercantile  tax  repealed,  as 
costs  fully  one-half  to  collect  t 
same.  I  would  also  favor  a 
per  cent,  garnishee  law  if  form 
lated  so  as  not  to  allow  mo 
than  one  creditor  to  attach  at  t 
same  time.” 

J.  C.  Reece  is  also  favorable. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT' 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


IS 


In  Clarion  County  both  candi- 
ates  are  favorable. 

In  Clearfield  County  Hon.  A.  S 
loulthrop,  who  seeks  re-election, 
treasurer  of  the  Business  Men’s 
Exchange  at  Du  Bois,  and  a  good 
lend  of  the  merchants. 

Hon.  Thomas  V.  Cooper,  of 
ledia,  supported  the  garnishee 
ill  last  session  and  will  do  so 
^ain  if  elected. 

In  the  ist  and  2d  districts  of 
rie  County,  covering  the  city  of 
rie,  all  candidates  have  given 
itisfactory  replies.  Hon.  M.  W. 
hreve  and  Hon.  F.  J.  Detzel 
ere  members  of  the  last  House, 
re  members  of  the  Erie  Associ- 
ion  and  are  seeking  re-election, 
[on.  F.  J.  Detzel  is  third  vice¬ 
resident  of  the  State  Association. 
Hon.  Nicholas  Burke,  in  the  ist 
istrict  of  Lackawanna  County,  is 
ivorable  to  mercantile  tax  repeal 
ad  garnishee  legislation. 

In  the  2d  Lackawanna  County 
istrict  both  candidates  are  favor- 
de. 

Hon.  T.  D.  Hayes  says  he 
ivors  a  io  per  cent,  garnishee 
ill,  but  expresses  an  opinion  it 
ould  not  stand  a  constitutional 
■st.  We  have  asked  the  gentle- 
lan  to  inform  us  when  the  board- 
ig  house  garnishee  bill  has  ever 
een  found  unconstitutional. 

Hon.  D.  F.  Dempsey,  a  member 
t  the  last  House  Scranton,  says: 
Vly  action  in  the  next  Legis- 
.ture  will  be  as  it  was  in  the 
.st:  that  I  will  not  vote  for  the 
assage  of  a  garnishee  law.  Rep- 
:sentatives  of  the  working  people 
■e  making  vigorous  protest 
gainst  it.”  He  is  a  “labor”  can- 
idate. 

In  Lawrence  County  Secretary 
.  O’Brien,  at  New  Castle,  says: 
The  gentlemen  that  will  be 
ected  are  absolutely  right  on 
ie  issues  referred  to — for  As- 
“mbly,  Robert  L.  Wallace,  Wal- 
:r  Reynolds  and  George  T. 
feingartner.”  Our  replies  con- 
on  his  statement. 

In  McKean  County,  thanks  to 
ie  very  efficient  work  of  the 
radford  Business  Men’s  Asso- 
ation,  all  of  the  candidates  are 
lodged  for  mercantile!  tax  repeal 
id  passage  of  a  io  per  cent,  gar 
ishment  law.  During  the  last 
-ssion  Hon.  R.  P.  Habgood  sup- 
orted  the  garnishee  bill  against 
is  better  judgment  because  the 
esire  for  the  measure  from  his 
lerchant  constituency  was  irre- 
stible.  He  will  doubtless  be  re¬ 


elected  with  an  increased  major¬ 
ity,  and  be  a  very  influential  mem¬ 
ber  in  the  next  House.  George 
L.  Dobie,  the  secretary  at  Brad¬ 
ford,  looks  after  the  legislative 
interests  of  Bradford  merchants 
in  fine  shape. 

The  two  Republican  candidates 
from  Mercer  County  are  favor¬ 
able. 

In  Northampton  County  all  the 
Republican  candidates  are  silent 
and  all  of  the  Democratic  candi¬ 
dates  reply  favorable. 

Four  of  the  candidates  in 
Northumberland  County  are 
favorable,  and  both  candidates  in 
Perry  County  give  satisfactory 
answer. 

In  Philadelphia  County,  as  pre¬ 
viously  stated  in  this  article,  the 
results  are  very  unsatisfactory. 
Out  of  all  of  the  candidates  in  the 
26  districts  of  Philadelphia  only 
nine  reply,  and  most  of  these 
will  not  be  elected.  None  of  the 
candidates  in  the  16th  Philadel¬ 
phia'  district,  where  the  well  or¬ 
ganized  Frankford  Association  is 
established,  have  made  any  reply. 
We  pass  the  Philadelphia  prob¬ 
lem  up  to  Kaiser,  Smedley,  Holme 
and  Edgar,  and  if  Philadelphia 
fails  the  fault  will  be  due  to  po¬ 
litical  conditions  beyond  control, 
and  not  to  their  disinterest  or  lack 
of  activity.  Political  conditions 
in  Philadelphia  are  deplorable. 
Philadelphia  politicians  have  the 
Tammany  organization  in  New 
York  beat  forty  ways. 

None  of  the  candidates  in  the 
four  districts  of  Schuylkill  County 
have  made  any  reply  to  our  in¬ 
quiries. 

All  of  the  candidates  from  Pot¬ 
ter  and  Somerset  Counties  are 
friendly. 

Those  in  Sullivan,  Tioga,  Union 
and  Venango  Counties  give  no 
answer. 

Westmoreland  bounty  is  well 
organized,  particularly  in  the  2d 
district,  where  Greensburg,  Ma¬ 
nor,  Irwin,  Penn  Station,  New 
Kensington  and  Scottdale  are 
situated. 

D.  B.  Sullivan,  of  New  Ken¬ 
sington,  a  candidate  in  this  dis¬ 
trict  seeking  re-election,  is  a  char¬ 
ter  member  of  the  New  Kensing¬ 
ton  Association. 

E.  P.  Weddell,  of  Scottdale, 
was  also  in  the  last  House.  He 
says:  “I  am  firmly  of  the  opinion 
that  the  mercantile  tax  such  as  we 
have  in  this  State  is  unwarranted 
and  unjust,  and  this  law  should 
be  repealed. 


You  can  sell  a  customer  enough  flour  or  sugar  at 
one  time  to  last  her  a  week  or  a  month. 

Why  not  sell  Van  Camp’s  Beans  the  same  way 
instead  of  peddling  her  a  can  at  a  time  ? 

Try  a  customer  who  buys  them  regularly, — offer 
her  a  little  discount  on  a  dozen  cans.  You  may  think 
Van  Camp’s  Beans  sell  fast  enough  now,  but,  just 
try  this  plan  a  while  and  you’ll  be  surprised. 

Think  it  over,  if  you  want,  but  Try  It. 


Don’t 
Peddle 
But 
Push 

“get  SOME" 


VAN  CAMP  PACKING  CO. 

INDIANAPOLIS 

- — - 
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“In  regard  to  garnishee  law,  I 
voted  for  the  bill  at  the  last  ses¬ 
sion  of  the  House  and  propose  to 
do  so  again  if  elected  if  the  bill 
is  a  fair  one.” 

Frank  M.  McBride,  of  Trafford 
City,  is  a  retail  grocer,  and  if 
elected  will  stand  with  the  mer¬ 
chants. 

In  York  County  the  Republican 
candidate,  James  M.  Dale,  is  a 
member  of  the  Merchants’  Asso¬ 
ciation  at  York,  but  the  district  is 
Democratic.  Both  candidates  in 
the  2d  district  of  York  County 
are  friendly.  In  the  4th  district  J. 
Victor  Wambaugh,  the  Republi¬ 
can  candidate,  is  president  of  the 
Glen  Rock  Association,  one  of 
our  affiliations.  He  says :  “The 
action  taken  by  the  merchants  at 
New  Castle  meets  my  approval, 
and  could  I  have  gotten  away  I 
would  have  been  there.” 

His  opponent,  H.  E.  Rebert,  of 
Jefferson,  says:  “In  regards  to 
the  10  per  cent,  garnishee  law,  I 
think  this  would  certainly  make 
an  excellent  law.” 

To  Pennsylvania  merchants  this 
preliminary  skirmish  and  the  re¬ 
sults  of  the  canvass  don’t  mean 
much.  The  real  work  will  have 
to  be  done  after  the  Legislature 
convenes.  We  may  as  well  face 
the  situation  frankly,  and  if  we 
expect  nothing  we  shall  not  be 
disappointed.  Itds  not  to  be  pre¬ 
sumed  that  members  of  the  Legis¬ 
lature  will  let  go  of  the  mercantile 
tax,  which  produces  so  much 
revenue  to  be  used  in  appropri¬ 
ations,  without  giving  the  propo¬ 
sition  a  desperate  fight.  The  im¬ 
mense  power  resting  with  mem¬ 
bers  of  the  Appropriation  Com¬ 
mittees  of  both  Houses,  particu¬ 
larly  the  Senate,  may  be  used  to 
defeat  the  bill  or  smother  it  in 
committee. 

On  the  10  per  cent,  garnishee 
law  for  necessaries  the  united  op¬ 
position  may  be  expected  of  or¬ 
ganized  labor  in  the  House  and 
corporate  interests  in  the  Senate. 
It  becomes  the  duty  of  every 
officer  and  member  of  a  mer¬ 
chants’  association  to  leave  noth¬ 
ing  undone,  and  we  shall  have  no 
regrets  afterward,  whatever  the 
result.  The  attitude  of  Governor 
E.  S.  Stuart  may  defeat  either, 
or  both,  of  these  measures.  Un¬ 
less  his  attitude  on  garnishee 
legislation  has  changed  the  mer¬ 
chants  will  get  no  relief  during 
his  administration.  Knowing  the 
obstacles  we  must  encounter,  we 
shall  work  harder  than  ever  be¬ 


fore,  and  a  good  garnishee  law, 
as  one  of  the  candidates  stated  in 
his  reply  to  our  interrogatories : 
“Is  worth  more  to  the  merchant 
than  the  repeal  of  the  mercantile 
tax.”  A.  M.  Howes, 

Secretary. 


Cheese  Fraud  Denounced. 


Federal  Government  Issues  New 
Regulation  Exposing  and  Forbidding 
Scheme  to  Load  Cheese  with  Water 
and  Give  It  Superior  Appearance. 

The  United -States  Department 
of  Agriculture  has,  during  the 
past  week,  handed  down  Food 
Inspection  Decision  No.  97,  re¬ 
lating  to  one  phase  of  the  manu¬ 
facture  of  cheese.  The  text  of 
the  decision  is  as  follo\YS : — 1 


“’soaked  curd”  cheese. 

A  change  has  been  introduced  in  - 
certain  portions  of  the  United  States 
in  the  manufacture  of  cheese.  This 
change  consists  in  soaking  the  curd 
at  one  stage  of  the  process,  in  cold 
water.  After  drainage,  the  curd  is 
then  salted  and  put  to  press. 

This  treatment  is  carried  on  solely 
for  fraudulent  purposes.  First,  it 
introduces  an  undue  amount  of 
water  in  the  cheese,  thus  increasing 
the  weight,  and,  second,  it  gives  a 
soft  texture  and  an  appearance  of 
superior  quality,  which  deceives  the 
purchaser  as  to  its  real  nature. 
Cheese  thus  produced  is  of  inferior 
quality,  for  it  develops  less  of  the 
desirable  cheese  flavor  than  it  other¬ 
wise  would,  and  it  deteriorates 
greatly  in  quality  before  the  curing 
process  is  complete. 

Under  the  food  and  drugs  act  this 
type  of  cheese  cannot  enter  inter¬ 
state  commerce  nor  be  sold  in  the 
District  of  Columbia  or  the  Terri¬ 
tories  under  the  name  of  “Cheese,” 
unless  this  name  be  further  char¬ 
acterized.  In  the  opinion  of  the 
Board,  this  product  should  be  la¬ 
beled  “Soaked  Curd  Cheese.” 


Wholesale  Charges  Against  Pennsylvania 
Retailer  for  Attaching  Wages 
Under  Virginia  Laws 

Thirteen  Complaints  Against  Connellsville  (Pa.)  Dealer  Who 
Attempted  to  Make  Dead  Beat  Railroad  Men  Pay  Bills  by 
Assigning  Claims  to  Virginia  Parties  for  Garnishment 
Under  Virginia  Laws.  Small  News  of  Local  Association. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Erie,  Pa.,  November  6,  1908. 

I  have  received  from  Secretary 
W.  C.  Armstrong,  of  the  Connells¬ 
ville  (Pa.)  Retail  Merchans’  As¬ 
sociation,  the  following  important 
newspaper  clipping : — 

R.  M.  Hunt,  who  for  years  con¬ 
ducted  a  shoe  store  in  North  Pitts¬ 
burg  street,  and  who  went  out  of 
business  and  left  town  a  few  months 
ago  was  arrested  yesterday  in  Nor¬ 
ristown  by  Constable  J.  W.  Mitchell 
and  must  answer  charges  of  con¬ 
spiracy  which  have  been  preferred  by 
a  number  of  Connellsville  railroad 
men.  The  arrest  is  the  outcome  of 
the  attachments  which  were  issued 
by  A.  C.  Smith  &  Son,  of  Wheeling, 
on  the  pay  of  27  railroad  men  to  col¬ 
lect  bills  due  the  firm  of  R.  H.  Hunt 
&  Company. 

The  defendants  fought  the  attach¬ 
ments  and  attempted  to  have  the  case 
heard.  They  made  three  trips  to 
Wheeling,  but  each  time  the  case  was 
postponed.  Hunt  was  in  Norris¬ 
town  yesterday  making  a  deposition 
in  the  case.  It  is  understood  that 
the  railroad  men  were  also  expected 
to  appear  but  in  their  stead  was  Con¬ 
stable  Mitchell,  of  Connellsville, 
armed  with  a  warrant  for  Hunt’s  ar¬ 
rest;  the  prisoner  gave  bail  in  the 
sum  of  $1,000  for  a  hearing  October 
28th,  before  Justice  of  the  Peace  John 
Boyle,  of  Uniontown.  The  railroad 
men  employed  Attorney  W.  E.  Crow, 
of  Uniontown,  and  J.  Ambler  Wil¬ 
liams,  a  prominent  Eastern  Pennsyl¬ 
vania  lawyer,  to  defend  their  inter¬ 
ests.  They  claim  that  Hunt  did  not 
give  them  an  opportunity  to  settle 
their  accounts,  but  placed  them  in 
the  hands  of  the  Wheeling  firms  for 


collection.  The  suits  were  brought 
in  Wheeling  and  attachments  issued 
with  the  consequence  that  the  costs 
in  the  case  amounted  to  a  tremend¬ 
ous  figure.  Some  of  the  men  found 
they  were  paying  something  like  $35 
for  a  $3-5o  pair  of  shoes.  The  case 
was  never  heard,  although  the  rail¬ 
road  men  made  frequent  efforts  to 
bring  it  to  trial.  Each  time  it  was 
postponed,  as  Hunt  failed  to  appear 
any  of  the  times  in  Wheeling.  After 
a  conference  between  Attorneys  Crow 
and  Williams  it  was  decided  to  pros¬ 
ecute  Hunt  for  conspiring  with  the 
Wheeling  firm  to  defraud  the  rail¬ 
road  men.  The  outcome  of  the 
hearing  will  be  watched  with  interest. 
The  railroad  men  are  incensed  at 
the  action  against  them.  The  at¬ 
tachments  came  at  a  time  when  their 
pay  was  greatly  reduced  because  of 
the  business  depressions  and  while 
they  were,  for  the  most  part,  able  to 
meet  accounts,  they  were  not  able 
to  stand  the  increased  costs  of  the 
attachments  and  collections. 

Concerning  the  above,  Secretary 
Armstrong  writes  as  follows  : — 

I  want  to  consult  you  urgently  re¬ 
garding  the  subject  matter  of  the  en¬ 
closed  clipping  which  is  taken  from 
one  of  our  local  papers  which  was 
published  on  Saturday  last.  You 
will  note  that  Mr.  Hunt’s  trial  comes 
up  to  Uniontown  on  Wednesday. 

A  committee  has  been  appointed  to 
take  legal  counsel  and  enable  us  to 
protect  such  of  our  membership  as 
are  still  doing  business.  The  general 
feeling  seems  to  be  that  if  it  is  a 
crime  to  endeavor  to  enforce  the 
payment  of  honest  debts  in  Pennsyl¬ 
vania,  Pennsylvania  is  a  good  State 
to  move  out  of.  You  will  notice  by 
the  clipping  the  remarkable  statement 
that  “some  of  the  men  found  they 
were  paying  something  like  $25  for  a 


$3.50  pair  of  shoes.”  This  is  un 
^doubtedly  a  misstatement  and  in  nq 
jlrdgment  the  case  against  Hunt  i: 
unlikely  to  be  sustained.  It  is  tin 
intention,  however,  of  our  organiza 
tion  to  take  the  matter  to  the  Su 
preme  Court  of  Pennsylvania  if  nec 
essary  in  order  to  find  out  whethe: 
the  collection  of  honestly  incurre< 
obligations  amounts  to  a  crime 
Meanwhile,  I  wish  you  would  in 
form  me  of  any  points  within  you 
knowledge  bearing  upon  the  case  an< 
particularly  whether  this  class  0 
case  has  ever  gone  to  the  Suprenv 
Court  of  Pennsylvania?  We  hav 
had  numerous  cases  in  the  Count 
Courts  of  the  counties  bordering  01 
West  Virginia  and  Ohio  where  th 
garnishment  process  has  been  use< 
under  the  Ohio  law  to  compel  pay 
ment  of  a  bill  incurred  in  Pennsyl 
vania  against  ,a  B.  &  O.  employe.  Ii 
these  cases  civil  action  was  brough 
in  Pennsylvania  to  compel  the  sue 
cessful  creditor  to  return  to  th 
debtor  all  money  so  collected  plu 
interests  and  costs,  and  in  each  cas 
such  action  by  the  debtor  has  beei 
successful.  Do  you  know  whethe 
any  such  case  has  gone  to  the  Su 
preme  Court  of  the  State?  Als< 
have  you  had  any  knowledge  or  ex 
perience  of  a  conspiracy  action  sue! 
as  this  and  in  such  case  do  you  kno\ 
how  far  the  suit  went? 

The  case  was  duly  heard  and  1 
Justice  bound  the  defendant  01 
to  court  in  $1,000  bail.  Thirtc 
other  similar  indictments  were  p 
ferred  against  the  same  party  a 
$100  bail  was  taken  in  each  ca 
Information  has  also  been  m. 
in  all  these  cases  against  the  sib 
partner  of  the  merchant.  Coun 
advises  that  the  conspiracy  chai 
will  probably  be  thrown  out  by 
Grand  Jury.  This  association  1 
taken  up  the  matter  and  will  s' 
with  it  to  the  end.  All  of  ' 
parties  whose  accounts  were  trea 
in  this  way  are  notoriously  del 
quent,  some  of  them  in  unsatisf 
tory  standing  with  as  many  as  n 
of  ten  of  our  merchants.  We  si 
defend  ourselves  and  desire  that 
public  be  fully  informed  as  to  > 
facts. 

The  Bridgeville  Protective  As 
ciation  has  selected  the  followi 
officers  for  the  year  beginning  I 
vember  1  1908:  Chairman,  C. 
Mayer ;  vice-chairman,  W.  H.  Pc 
lot ;  secretary,  C.  E.  Jones ;  tre 
urer,  C.  E.  McMillen.  The  n 
secretary  has  given  his  secretar 
pledge  and  has  been  admitted 
membership  in  the  Mercantile  S 
retaries’  Association  of  Penns 
vania. 

The  Bradford  Business  Me 
Association  has  adopted  the  folio 
ing  resolution : — 

Resolved,  That  it  is  the  sense  0 
this  meeting  that  every  member  0 
the  Association  should  use  his  influ 
ence  with  his  employes  with  a  viev 
to  having  them  pay  their  hones 
debts. 

A.  M.  Howes, 
State  Secretary. 
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vieat  Dealers  Demand  Oleo  Law’s  Repeal 

National  Association  of  Meat  Dealers  Issues  Open  Letter  to 
Trade  Asking  Support  for  Movement  to  Repeal  Ten  Cent 
Oleo  Tax.  Usual  Argument  of  Dairy  Trust. 


The  United  Master  Butchers’ 
\ssociation  of  America  has  taken 
i  decided  stand  against  the  pres¬ 
et  Federal  oleo  laws  and  have 
ssued  an  open  letter  to  the  whole¬ 
sale  and  retail  meat  dealers  of  the 
Jnited  States  asking  that  they 
;upport  a  movement  to  repeal 
;uch  laws,  particularly  the  Fed- 
:ral  act  which  imposes  a  tax  of 
o  cents  per  pound  on  colored 
)leo. 

The  “Grocery  World  and  Gen- 
:ral  Merchant”  has  obtained  a 
:opy  of  the  letter,  and  here  pre¬ 
sents  it : — 

Milwaukee,  Wis.,  October  27. 

To  the  Wholesale  and  Retail  Meat 
(  Dealers  of  America. 

We  would  like  to  ask  every 
butcher,  wholesale  dealer  or  man  en¬ 
gaged  in  the  sale  of  meats,  to  join 
with  us  in  a  movement  having  for 
its  object  the  annulment  of  the 
present  Federal  oleomargarine  law. 

A  more  unjust  law  was  never  placed 
on  the  statutes  of  our  country ;  in 
fact,  the  only  parallel  to  this  law 
recorded  in  history  is  the  iniquitous 


tea  tax  formulated  by  Great  Britain 
and  which  led  to  the  celebrated  Bos¬ 
ton  “Tea  Party,”  which  in  turn  has 
made  it  possible  for  us  to  frame  just 
and  unjust  laws  for  our  people  and  to 
govern  ourselves. 

If  one  would  only  consider  the 
injustice  of  this  law  that  protects 
the  rich  and  robs  the  poor.  As  a 
rule  existing  protective  laws  treat 
rich  and  poor  alike,  but  this  one  does 
not.  It  is  only  the  poor  man  who 
has  to  pay  the  tax ;  while  the  rich 
man  goes  scot  free  of  any  tax  on 
his  butter.  It  is  an  outrage;  it  is 
an  insult  to  the  intelligence  of  every 
American  citizen  that  such  condi¬ 
tions  should  prevail. 

All  that  is  needed  is  to  have  the 
present  condition  universally  known, 
and  such  a  protest  will  take  place 
that  the  iniquitous  Dairy  Trust  will 
be  obliged  to  sell  their  butter  at  its 
actual  value.  No  one  ever  realizes 
the  tribute  we  pay  to  that  octopus 
whose  tentacles  reach  to  every  sec¬ 
tion  of  our  country.  As  an  evidence, 
every  dealer  from  Maine  to  Califor¬ 
nia  is  obliged  to  pay  each  week  for 
his  supplies  of  butter  the  price  dic¬ 
tated  by  the  dairy  combine  at  Elgin, 
Ill.,  notwithstanding  the  fact  that 
different  conditions  prevail  in  dif¬ 
ferent  sections  of  the  country.  It 
makes  no  difference  whether  it  is 
in  the  butter  section  of  Wisconsin  or 
in  the  foothills  of  the  Rockies,  the 
price  is  the  same. 


As  an  instance,  take  the  average 
workingman  with  an  average  fam¬ 
ily  of  five  persons.  They  will  con¬ 
sume  three  pounds  of  butter  each 
week,  on  which  they  pay  tribute  to 
the  Dairy  Trust  of  an  average  of 
15  cents  per  pound — that  being  the 
excess  in  price  on  what  was  paid  be¬ 
fore  the  dairy  agreement  went  into 
effect.  Forty-five  cents  each  week 
for  fifty-two  weeks  makes  $23.40 — 
enough'to  pay  the  premium  on  $3,000 
worth  of  life  insurance. 

Remove  the  tax  on  oleomargarine 
entirely  and  you  can  rest  assured 
the  price  of  butter  will  be  governed 
by  the  rule  that  should  apply  to  all 
the  necessaries  of  life,  viz.:  de¬ 
mand  and  supply  to  govern  one 
another. 

The  argument  has  been  raised  that 
to  remove  the  tax  on  colored  oleo¬ 
margarine  would  permit  the  sale  of 
oleomargarine  as  butter.  And  here 
they  pay  tribute  to  oleo,  as  it  must 
be  very  palatable  and  clean  when  one 
cannot  detect  the  difference  between 
it  and  selected  brands  of  creamery 
butter. 

That  argument  does  not  hold  good, 
as  provision  could  be  made  restrict¬ 
ing  the  packages  to  one,  two,  three, 
five  and  ten  pounds  each ;  each  pack¬ 
age  to  be  sealed  with  a  United  States 
tax  stamp  of  one-eighth  of  1  cent 
per  pound  to  pay  the  expense  of  in¬ 
spection  ;  and  imposing  a  heavy  pen¬ 
alty  of  fine  and  imprisonment  on 
any  infraction  of  the  law. 

Another  argument  advanced 
against  oleomargarine  is  that  it  is 
not  wholesome.  That  has  been  dis¬ 
proves  as  every  particle  used  in  its 
manufacture  is  conceded  by  every 
one  to  be  an  article  of  food  accepted 
and  used  by  every  citizen  of  our 
country,  viz. :  choice  fat  from  healthy 
cattle  and  prime  leaf  lard.  Surely 
no  one  can  take  exception  to  such 
ingredients. 


In  conclusion,  we  wish  to  say  that 
we  are  in  favor  of  good,  clean, 
wholesome,  pure  food  for  our  citi¬ 
zens,  and  would  be  among  the  first 
to  protest  against  the  sale  of  oleo¬ 
margarine  were  it  not  for  the  fact 
that  (while  not  interested  in  its 
manufacture)  we  have  seen  the 
whole  process  of  making  from  begin¬ 
ning  to  end,  and  can  honestly  and 
conscientiously  say  that  we  have 
never  seen  an  article  of  food  manu¬ 
factured  wherein  such  extreme  care 
is  taken  in  protecting  the  raw  ma¬ 
terial  from  any  possible  germs  or 
unclean  surroundings.  It  is  a  prod¬ 
uct  that  requires  only  a  square  deal 
in  order  to  place  it  before  the  people 
as  an  article  of  food  pure,  whole¬ 
some  and  appetizing. 

Respectfuly  submitted, 

Charles  H.  Munkwitz, 
President, 

United  Master  Butchers’  Association 
of  America. 

John  F.  Linehan, 
Chairman  Legislative  Committee, 
United  Master  Butchers’  Association 
of  America. 


Florida  oranges  are  still  coming 
poor  and  need  to  be  artificially 
flavored  before  they  can  sell.  The 
range  is  $2.50  to  $3  per  box  and 
the  demand  poor. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 
Columbus,  Ohio 

Sample  fra*,  or  lour  mootin'  trial  lor  10  coota 


Norwegians  Know  More 

Vita  Sardines  are  the  best  of  the  Norwegian 

Sardines  that  have  become  so  popular  in  this  country 
during  the  last  year. 

It  was  always  certain  that  Norwegian  Sardines 
would  win  out  here  as  soon  as  the  people  knew  about 
them,  for  they  are  the  best  in  the  world.  Nor¬ 
wegians  know  more  about  catching  and  packing  fish 
than  anyone  else  on  earth. 

Vita  Sardines  are  tender,  delicate,  dainty  little 
silver-skinned  fish,  packed  by  experts.  Their  flavor 
is  a  revelation  of  the  delicacy  of  expert  fish  handling. 

F.  H.  PHILLIPS  &  CO.,  444-446  Greenwich  St.,  NEW  YORK 

Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  Cf  CO. 

Maker*  of  Soaps  of  Merit 

Philadelphia,  Pa. 

established  1877* 

THERE  IS  SATISFACTION 

In  handling  a  product  which  you  know  to  be  high  grade.  Gail  Borden  was  the  Pioneer  in  the  condensing  of  Milk.  The  Borden  Products  have  been  Manu¬ 
factured  for  50  years  with  scrupulous  care  for  those  who  demand  the  Best,  and  you  are  safe  in  recommending  the  Borden  Brands  as  the 

STANDARDS  OF  QUALITY. 


PEERLESS 

BRAND  EVAPORATED 

MILK 

An  Unsweetened  Condensed  Milk. 


BORDEN'S  CONDENSED  MILK  CO. 

EST.  1867  "  LEADERS  OF  QUALITY"  NEW  YORK 


ONE  OF  THE 
BORDEN 
STANDARDS. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLK)  AND  GENERAL  MERCHANT” 


16 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


/ 


Buy  a  sample  order  of 

OUR  RELIABLE  LANTERN 

Burns  40  hours  without  refilling.  Cold  Blast  with  all 
latest  improvements  and  pays  the  dealer  a  big  profit. 
In  stock  of 

JAMES  M.  VANCE  &  CO. 

Distributers  of  Hardware  for  Over  a  Century 
211  and  213  Market  St.,  Philadelphia 


1  PRICES  REDUCED 

i  BUT  NOT 

}  THE  QUALITY 

#  •'  x  *  x  *  *  *  •  *  »*. •  **  x  •  x  •  *  * 


WANT  TO  ATTRACT  CUSTOM? 

Get  the  newest,  brightest 

ELECTRIC  FLASHLIGHT  SIGN 

The  cheapest  and  wost  attractive  Electric  Sign  made 
Face  is  11  x  21  inches,  and  can  be  changed  as  often  as 
desired.  The  lettering-  is  on  paper  placed  between  two 
sheets  of  glass. 

The  light  flashes  automatically.  Readily  attached  to  any 
electric  light  socket.  Costs  only  %c.  per  hour.  Get 
Catalogue  K. 

Price  complete,  with  any  lettering,  $7.50. 

L.  D.  NELKE  -  SIGNS  -  NEW  YORK 
27  MURRAY  STREET 


SHOW=LIGHT 

TRANSPARENT  SIGNS 

Best  Window  Signs  Made 
Look  Well  All  Day 
Brightly  Illuminated  at  Night 


^  ."ORTH  more 

.OUR  COMPLIMENTS-  . . 

TO  YOU  AND  :• 

V  BEST  WISHES  k 
fOR  THE  NEW  YEAR 


Made  of  Heavy  Opaque  Paper.  Letters  cut  out  and 
made  of  Transparent  French  Tissue  in  bright  colors 
through  which  the  light  shows. 

Finely  made,  handsome  and  atttactlve  in  appearance 
both  DAY  and  NIGHT. 

Size,  iixji  inches.  Price,  35c.  each,  or  four  different 
letterings  for  $1.00.  Very  low  prices  for  large  lots.  Send 
sample  order.  Ask  for  Booklet  No  3. 

L.  D.  NELKE  -  SIGNS  -  NEW  YORK 
27  MURRAY  STREET 


Preserved  Fruits,  Jams,  Jellies, 
j —  Fruit  Butters,  etc.  — v. 

CONTAINING  NO  PRESERVATIVE  AND  NO 

ARTIFICIAL  COLORING 

were  made  and  shipped  by 

PHILIP  J.  RITTER 

many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 

Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 

II  We  ask  for  a  portion  of  your  patronage. 


r 


P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


LEGAL  DEPARTMENT. 


Question :  “P,”  Shoemakers- 

ville,  Pa. — I  .should  like  to  have 
advice  on  the  following :  Some 
time  ago  I  borrowed  money  from 
my  brother-in-law.  I  gave  him  a 
due  bill  on  demand.  Some  time 
after  he  seemed  to  become  in¬ 
different  and  finally  he  did  not 
come  to  my  store  any  more.  He 
owed  me  a  fair-sized  store  bill, 
about  $88,  and  does  yet.  He  sent 
a  note  with  his  little  boy  demand¬ 
ing  money  or  inside  of  a  day  suit 
would  follow.  I  deducted  his. 
store  bill  off  the  due  bill  and  sent 
him  a  notice  that  he  could  get 
balance  at  my  place  or  at  our 
Justice  of  the  Peace.  Instead  of 
answering  he  summoned  me  be¬ 
fore  an  alderman  for  settlement. 
I  appeared  and  he  said  that  he 
forgot  his  papers  and  his  books 
I  agreed  to  postpone  for  one 
week,  and  at  this  time  his  counsel 
was  away,  so  we  had  no  meeting 
P>y  this  time  he  had  sold  the  due 
bill  and  then  he  never  said  any¬ 
thing  any  more  about  a  hearing. 
It  went  for  weeks  then  I  de¬ 
manded  to  have  the  hearing,  and 
then  he  produced  accounts  as  fol¬ 
lows  :  I  lived  in  his  house  some 
time  ago  and  he  had  a  store  stock 
which  he  wanted  me  to  buy  from 
him.  Finally  I  did,  then  I  moved 
out  of  his  house,  but  told  him  that 
he  should  not  expect  me  to  pay 
house  rent  any  more.  This  was 
in  August  three  years  ago.  I 
moved  out  and  one  month  later 
another  party  moved  in  for  two 
months  only.  Then  he  moved 
out.  My  brother-in-law  then  at 
the  hearing  had  charged  me  for 
the  month’s  rent  before  the  other 
party  moved  in,  also  for  the  bal¬ 
ance  of  the  year  up  to  next  April 
after  that  party  had  moved  out, 
also  for  horse,  stable,  warehouse 
room,  attic  room,  help  moving, 
loan  of  his  team,  etc.  This  was 
all  verbally  included  with  the 
house  rent  at  $7.50  a  month, 
which  rent  we  had  also  agreed 
verbally.  This  spite  account  I 
term  it  he  made  ap-ain  as  large  as 
my  store  bill.  I  presume  he 
thought  then  at  least  I  might 
agree  to  have  his  spite  account 
split  at  one-half  and  so  pay  his 
store  bill.  Then  at  the  hearing 
the  alderman  said  he  would  give 
his  decision  in  ten  days.  The 
ten  days  passed  and  I  did  not  re¬ 
ceive  a  notice,  although  the  aider- 
man  said  he  did  send  notice. 
Thirty-five  days  more  passed  and 
I  received  no  notice,  and  they  did 
not  take  out  an  execution  either. 
Then  I  asked  the  alderman  of 
the  results  and  he  said  that  he 
gave  a  $3  judgment  against  me. 
Of  course  I  appealed  same  to 
court.  I  don’t  know,  but  it  seems 
a  bluff.  Now,  must  I  go  to  court, 
or  can  I  prosecute  him,  before  a 
justice**  of  the  peace  for  my  store 
bill  ?  He  seems  to  be  a  pretty  bad 
man.  At  least  since  we  differ  I 
came  in  possession  of  a  personal 


property  return,  which  says  ti¬ 
ke  swore  he  had  no  money  on  i 
terest.  I  looked  through  the  I 
corder's  office  and  found  that 
had  $700  on  first  mortgage  at  t 
time  he  swore  or  said  on  oath 
had  none  on  interest  to  the  hi 
of  his  knowledge  and  beli 
signed  by  him,  and  the  justice 
the  peace  placed  his  seal  on 
April  21,  1903.  Also,  would  t 
supposed  crime  of  April  21,  19 
be  too  old  for  punishment  ?  7 
sorry  for  the  long  letter,  1 
thought  I  would  give  it  in  fi 

Now,  what  is  your  advice 
do.  For  me  to  go  to  court  w 
a  man  having  such  a  record 
somewhat  discouraging. 

I  did  lots  of  work  and  trails 
tions  for  him  that  I  did  not  chai 
him  with,  such  as  he  has  chan: 
me  with. 

Answer. — The  sale  of.yourlc 
bill  after  you  had  served  not 
on  your  brother-in-law  that  } 
proposed  forget  off  against  it 
store  hill  savors  of  fraud.  Or 
narily  the  scheme  might  prev 
you  from  using  the  store  bill  a 
defense,  as  when  a  negotia 
paper  is  passed  to  a  third  pa 
for  value  received  without  not 
it  bars  defenses  which  might  h; 
been  made  against  the  origi 
payee.  In  this  case  if  you  < 
prove  that  it  was  understood  t 
the  due  bill  was  to  be  redu< 
from  time  to  time  by  the  go< 
that  your  brother-in-law  mi; 
buy,  the  chance  is-  the  co 
might  permit  you  to  bring 
store  bill  in.  I  assume  that 
due  bill  is  negotiable.  If  it 
simply  made  payable  to  yc 
brother-in-law,  without 
order,”  it  is  not  negotiable,  1 
merely  assignable.  If  assignal; 
any  defense  can  be  introduc 
against  any  holder. 

As  to  your  liability  for  furtl 
rent  after  removing  from  yc 
brother-in-law’s  house,  that  < 
pends  on  the  written  or  verl 
lease  between  you.  On  the  h 
of  it,  1  should  say  that  there 
probably  no  legal  right  to  ma 
any  such  charges. 

The  magistrate  is  not  obliged 
send  you  notice  of  his  decision. 

My  advice  is  to  defend  the  i 
tion  in  the  Common  Pleas  Cou 
If  the  case  is  appealed,  he  nu 
begin  all  over  again  there.  T 
whole  cpiestion,  both  his  claii 
against  you  and  yours  agair 
him,  can  then  be  tried  at  once. 

As  to  the  criminal  end  of 
if  I  wanted  to  go  further  wi 
that,  I  should  get  all  the  facts  t 
gether  and  lay  them  before  t 
Receiver  of  Taxes. 
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Selling  Talks  With  Grocery  Clerks 


9 Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad- 


' 


vice  from  the  Head 
Other  Subjects. 


of  the  House  on  Selling  Goods  and 


[The  “Grocery  World  and  General  Merchant”  has  come  Into  possession 
of  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  Issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  Is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  it  Is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed  ] 


OCTOBER.  WORK. 

We  hand  you  herewith  a  state- 
lent  of  the  sales  for  October, 
ireatest  amount  of  goods-  sold, 
vO.  14;  second  greatest,  No.  2. 
-argest  order  taken,  No.  2;  sec- 
nd,  No.  4.  Greatest  amount  of 
rofitable  goods  sold,  No.  14;  sec- 
nd,  No.  1.  Largest  amount  of 
ash  sales,  No.  10;  second,  No.  6. 
-argest  number  of  sales,  cash, 
barges  and  C.  O.  D.’s,  No.  10; 
econd,  No. 

No.  14  reported  the  largest 
umber  of  “partial  buyers.” 

HE  CANNED  GOODS  DEMONSTRA¬ 
TION, 

v’hich  was  held  last  - 

vening,  was  the  most  practical 
fling  we  have  done  in  a  long 
ime.  You  have  each  seen  the 
inference  in  grades  and  pack  of 
he  various  canned  products.  You 
an  now  talk  as  “one  with  author- 
fy.”  The  information  was  given 
or  the  purpose  of  making  you 
■etter  grocery  men,  and  incident- 
lly  of  making  more  and  surer 
ales.  Your  customers  know  ex- 
ctly  what  they  expect  to  get ; 
xaggerate  nothing;  keep  the 
ualities  in  mind ;  don’t  allow  im- 
gination  to  play  any  part  in 
our  description  of  goods,  much 
;ss  guess  work. 

SHELF  GOODS. 

The  entire  list  of  shelf  goods 
as  been  typewritten  and  over 
orty  prices  changed.  Study  this 
st  and  see  that  your  shelf  signs 
re  priced  accordingly.  When 
rices  are  cut  for  two  or  three  days 
card  must  be  temporarily  placed 
'ver  the  regular  price,  which  will 
ead  in  red  paint  “advertised  to- 
lay.”  A  card  must  never  appear 
m  the  goods  one  price  and  in  the 
lewspaper  another. 

While  this  practice  is  made  in 
ome  stores  to  show  the  regular 
rom  the  irregular,  yet  we  do  not 
onsider  the  policy  a  good  one. 
SUPERIOR  TO  YOUR  CUSTOMER, 
brom  a  diplomatic  standpoint 
always  show  yourself  superior  to 


your  Customer.  There  must  be 
no  such  spirit  shown  as  that  of 
hitting  back.  The  stormier  she 
becomes  the  calmer  you  must  re¬ 
main.  There  must  be  no  argu¬ 
ment.  Let  her  have  her  say. 
W hen  all  is  over  if  you  cannot 
succeed  in  smoothing  over  her 
rough  place,  call  one  in  authority. 
Diplomacy  wins  battles ;  keeps 
nations  friendly;  helps  make  for¬ 
tunes  daily.  It  also  distinguishes 
the  salesmen  from  the  duffer. 

EGC,  SALE. 

Monday  and  Tuesday  we’ll 
conduct  a  sale  of  eggs  at  25  cents 
a  dozen,  the  case  price.  No 
phone  orders  will  be  accepted 
and  none  sent  C.  O.  D.  Now, 
watch  what  you’re  doing  with 
these  eggs.  They’re  not  strictly 
fresh  gathered,  but  closely  can- 
died,  and  you  may  guarantee 
them  all  right. 

LAUI^ELVALE,  BACON. 

Sell  Laurelvale  bacon  to  your 
best  trade  in  strips  at  20  cents. 
Yes,  we  know  bacon  can  be  sold 
for  15  or  16  cents,  but  it's  tough 
and  coarse  and  flavorless.  Such 
stuff  will  never  build  up  a  big 
bacon  trade.  You’ll  find  poor 
people  coming  after  the  Laurel- 
vale.  The  fat  part  of  it  is  sweet, 
every  ounce  of  it  is  eatable  and 
enjoyable.  It  is  mild  cured  and 
cut  from  young  pigs. 

WORK  ON  THE  COFFEE. 

Remember  what  we  said  about 
coffee.  Work  on  the  flavor. 
When  you  find  out  the  people 
that  drink  a  mild  coffee  and  those 
that  enjoy  a  strong  stimulating 
heavy  coffee  you  have  done 
something.  Men  have  a  weak¬ 
ness  for  good  coffee ;  they  do  not 
like  it  to  vary,  and  it  surely  will 
vary  until  you  get  the  right 
.'blend  established  in  the  minds 
of  the  buyer. 

Encourage  the  sale  of  evapo¬ 
rated  milk;  discourage  the  use  of 
ordinary  milk  for  coffee  under  all 
circumstances. 


Skipper 

Sardines. 


They'll 
suit  your 
customers 
to  a  TEJi 


As  you  must  sell  sardines,  why  not  sell  the 
best— the  kind  that  will  bring  and  hold  trade  for 
you  ?  "Skipper”  Sardines  will  do  this. 

We  guarantee  the  quality. 

We  guarantee  the  sale. 

We  guarantee  your  profit. 


ANGUS  WATSON  &  CO.,  Canned  Fish  Specialists 

1011  CHESTNUT  ST.,  PHILADELPHIA,  PA. 


Branch  of  ANGUS  WATSON  &  CO.,  Newcastle-upon-Tyne,  England 


Let  Us  Do  the  Worrying 

Own  up  that  when  you  buy  ordinary  unbranded  print 
butter  you’re  never  quite  sure  what  you’ve  got  ’till  you’ve  got 
it.  It’s  not  regular,  it’s  not  uniform,  and  the  fact  that  one 
shipment  is  especially  good  isn’t  the  slightest  reason  why  the 
next  lot  will  be. 

Isn’t  that  true  ? 

Instead  of  you  doing  the  worrying  and  the  anxious  in¬ 
specting,  why  not  let  us  do  it  ?  We  do  that  before  we  send  out 
our  Gurnse  butter.  It’s  our  business  to  see  that  Gurnse  runs 
uniform  and  regular,  and  we  do  it.  When  the  butter  reaches 
you,  you  know  it’s  the  same  as  the  last  and  good  as  gold. 

Adopting  Gurnse  butter  as  your  leader  will  save  some 
worry. 

Packed  in  20,  30  and  50-pound  boxes — pounds  and  G  pounds — 

34  cents.  Prices  subject  to  market  changes. 

P.  F.  BROWN  &  CO. 

39  South  Front  Street  PHILADELPHIA 
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The  New  York  Letter 


Horse  Stealing  Still  Retailers’ Topic.  City  Employees  Wincing 
Under  Application  of  Garnishment  Laws.  Electrical  Com¬ 
panies  Oppose  Early  Closing  Because  of  Lighting  Improve¬ 
ments.  Small  Items  of  Trade  News. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant/' 


New  York,  November  6,  1908. 

Horse  stealing  was  the  subject 
that  took  up  most  of  the  time  de¬ 
voted  to  discussion  at  the  regular 
meeting  held  Monday  evening  by 
the  New  York  Retail  Grocers’ 
Union.  Scores  of  delivery  horses 
and  wagons  were  stolen  from  gro¬ 
cers  before  the  police  seemed  to  get 
any  definite  clues.  Now  that  the 
police  have  made  some  arrests  and 
charge  the  robberies  to  two  or  three 
bands  of  men,  the  grocers  intend  to 
do  whatever  is  possible  in  assisting 
in  the  prosecution.  The  general 
opinion  is  that  the  horses  were 
taken  by  a  gang  working  in  a  sys¬ 
tematic  manner  and  having  its 
membership  divided  into  bands 
working  in  different  parts  of  the 
city.  If  the  police  have  caught  the 
right  men  their  conviction  would 
doubtless  deter  others  from  imitat¬ 
ing  the  thieves. 

*  *  * 

To  the  question,  “What  is  a  re¬ 
tail  grocer?”  L.  J.  Callanan  has  re¬ 
ceived  so  many  answers  that  he  is 
now  compiling  them  with  the  inten¬ 
tion  of  having  them  published.  The 
purport  of  several  of  the  answers 
has  already  appeared  in  the  col¬ 
umns  of  this  journal,  but  the  publi¬ 
cation  of  the  complete  letters  will 
doubtless  revive  interest  in  the  dis¬ 
cussion. 

*  *  * 

An  employee  of  the  coroner’s 
office  recently  sent  to  one  of  the 
daily  papers  a  communication  that 
was  published  over  his  name  with 
reference  to  the  garnishee  law.  He 
asked  if  it  was  fair  that  10 
per  cent,  of  his  salary  should  be  I 
held  back  by  the  city  to  apply  on 
a  judgment  that  was  taken  against 
him  in  a  case  in  which  he  had  not 
appeared  and  had  not  been  heard. 

Mr.  Callanan,  who  is  chairman 
of  the  Legislative  Committee  of  the 
New  York  Retail  Grocers’  Union, 
was  busy  this  afternoon  sending  to 
the  papers  a  reply  to  the  city  em¬ 
ployee’s  communication.  It  is  not 
Mr.  Callanan’s  habit  to  mince  his 
words,  and  if  the  papers  here  print 
his  reply  as  he  writes  it,  the  city 


employee  will  have  something  to 
remember  for  some  time  to  come. 

Mr.  Callanan  writes  that  the  cir¬ 
cumstance  detailed  by  the  city  em¬ 
ployee  who  is  also  a  doctor,  are  in 
themselves  a  splendid  argument  jus¬ 
tifying  the  action  of  the  Legisla¬ 
ture  which  enacted  the  garnishee 
law.  What1  if  the  doctor  did  allow 
the  judgment  to  be  taken  by  de¬ 
fault?  asks  the  grocer.  Many  peo¬ 
ple  formerly  allowed  judgments  to 
be  taken  by  default  because  they 
believed  that  no  collection  could  be 
made  and  now  under  the  new  law 
they  are  finding  that  the  debts  must 
be  paid. 

The  special  importance  of  the  in¬ 
cident  is  in  the  added  indication  that 
there  will  be  a  battle  at  the  next 
meeting  of  the  Legislature  in  which 
the  grocers  must  defend  the  law 
from  the  attacks  of  those  who  will 
try  to  have  it  taken  from  the  stat¬ 
ute  books.  From  a  number  of 
sources  have  come  intimations  of 
the  trouble  that  is  ahead.  It  as 
likely  that  an  effort  will  be  made 
to  get  some  of  the  labor  unions  to 
come  out  in  favor  of  amending  or 
of  repealing  the  bill.  The  law  was 
strengthened  at  the  last  session  and 
nearly  all  kinds  of  retail  merchants, 
as  well  as  many  professional  men, 
are  now  interested  in  maintaining 
its  provisions. 

In  opposition  to  the  bill,  about  the 
only  argument  that  has  been  heard 
is  that  it  may  subject  an  unfor¬ 
tunate  debtor  to  unnecessary  hard¬ 
ship,  which  often  falls  on  wife  and 
children.  It  is  claimed  that  the 
debtor  is  likely  to  lose  his  position 
when  he  is  sued  under  the  garnishee 
law,  as  employers  do  not  like  to  be 
bothered. 

The  grocers  say  that  there  is  no 
hardship  except  what  the  debtor 
brings  on  himself,  the  law  is  mak¬ 
ing  debtors  prudent  and  is  check¬ 
ing  the  operations  of  numerous 
“deadheads”  who  have  been  cheat¬ 
ing  merchants  right  and  left. 

* 

Resentment  is  expressed  in  the 
wholesale  drug  and  chemical  trade, 
because  of  a  recent  ruling  of  the 
Board  of  Food  and  Drug  Inspec¬ 
tion,  that  importations  of  articles 


recognized  in  the  United  States 
Pharmacopoeia  must  not  deviate 
from  the  standard  set  by  this  au¬ 
thority. 

The  importers  claim  that  Section  7 
of  the  food  and  drug  law  authorizes 
the  importation  of  articles  that  are 
below  the  standard  of  the  Pharma¬ 
copoeia  if  the  standard  of  strength 
or  purity  be  plainly  stated.  This 
section  of  the  law,  the  importers 
claim,  is  really  nullified  by  the 

Board  as  a  result  of  its  ruling. 

• 

*  *  * 

Shorter  hours  for  grocers  and 
other  retailers  has  been  generally 
regarded  as  in  the  line  of  progress, 
but  now  comes  the  electric  com¬ 
panies,  or  some  of  them,  with  ar¬ 
guments  not  directly  against  shorter 
hours,  but  in  favor  of  having  stores 
open  in  the  evening.  The  sugges¬ 
tion  is  offered  by  electrical  inter¬ 
ests  that  with  the  improvement  in 
lighting  methods  there  no  longer 
exists  one  of  the  chief  reasons  that 
formerly  led  to  early  closing.  It 
is  argued  that  in  many  ways  it  is 
more  convenient  for  people  to  make 
their  purchases  in  the  evenings  and 
that  the  merchant  who  has  a  store 
open  at  night  and  brilliantly  illu¬ 
minated  is  sure  of  getting  much 
business  that  he  would  not  other¬ 
wise  get.  For  the  working  people, 
especially,  it  is  urged,  the  evening 
presents  about  the  only  time  con¬ 
venient  for  shopping. 

As  to  the  long  hours  it  is  modestly 
suggested  that  when  shopping  is 
mostly  done  at  night,  there  will  be 
no  need  for  opening  the  stores  so 
early  in  the  morning,  as  is  now  the 
practice. 

The  argument  may  have  more 
force  as  to  dry  goods  than  as  to  gro¬ 
cery  stores.  Yet  it  has  been  re¬ 
marked  that  some  of  the  chain  gro¬ 
cery  concerns  which  formerly  closec 
early  in  the  evening  now  keep  their 
stores  open  several  hours  later. 
Also  some  of  these  stores  have  the 
fruit  and  vegetable  privileges  leasee 
to  stands  occupying  all  the  avail¬ 
able  sidewalk  space,  which  are 
ready  for  business  at  all  hours  of 
the  day  and  night,  like  the  all-night 
restaurants. 

It  is  clear  that  the  cause  of  early 
closing  has  much  to  contend  with  in 
this  city. 

*  *  * 

Because  the  tea  imports  have 
been  falling  off  in  valuation  for  a 
year  or  so,  some  people  are  claim¬ 
ing  that  the  consumption  in  this 
country  will  not  return  to  the  tota 
recorded  two  or  three  years  ago.  It 
is  even  said  that  much  of  the  tea¬ 


drinking  was  in  the  n<*. 

which  has  seen  its  day  ana  .  •  . 

ing. 

The  large  dealers  in  tea  smile 
these  comments.  One  of  them  r 
marked  to  your  correspondent  th 
the  imports  of  many  other  articl 
resides  tea  declined  in  value  in  tl 
last  year  or  so;  in  fact,  impor 
generally,  as  everybody  knows,  ft 
off.  Naturally,  the  higher  prict 
teas  were  considered,  to  some  e: 
tent,  in  the  class  of  luxuries, 
which  people  economized,  and 
the  falling  off  had  been  more  in  \i 
uation  than  in  quantity.  He  pr 
dieted  that  with  the  return  of  pro 
perous  times  people  will  soon 
drinking  the  highest  priced  teas 
well  as  cheaper  brands  in  as  lar; 
quantities  as  ever. 

*  *  * 

Wholesale  and  retail  dealers  a 
agreed  that  a  lively  Thanksgivii 
trade  is  in  prospect.  Now  that  t 
election  is  over  the  dealers  are  co 
fident  that  business  will  move  wi 
a  swing.  The  retailers  are  qu: 
generally  making  preparations 
get  their  share  of  the  trade. 

*  *  * 

Joseph  M.  McNiece,  the  seni 
member  of  J.  M.  McNiece  &  C 
widely  known,  in  the  dried  fri 
and  canned  goods  trade  in  this  cr 
died  last  Friday  in  his  home  in  E; 
Orange,  N.  J.,  of  typhoid  fever. 
*  *  * 

A  petition  in  bankruptcy  was  fil 
Monday  against  the  Poyet-Murp 
Chocolate  Co.,  626  Washingt 
street,  against  which  the  foru 
president,  Mr.  Poyet,  recently  c 
tained  a  judgment  as  mentioned 
the  time.  The  petition  in  bar 
ruptcy  was  filed  by  creditors  a 
is  based  in  part  on  the  fact  that  1 
former  president  obtained  his  juc 
ment  against  the  company.  It 
also  said  in  the  petition  that  1 
defendant  company  transferred 
counts  to  the  Brewster  Cocoa  M; 
ufacturing  Co.  of  Jersey  City,  a 
to  other  creditors. 

Fred.  A.  McGill. 


Cape  Cod  cranberies  range  fre 
$1.75  to  $2  per  crate  and  $7 
$8  per  barrel.  The  demand 
fair. 


Make  Your  6oods  Speak  for  Themselver 

Nothing  appeals  to  your  customers  so  quk 
as  to  see  your  goods  attractively  marked, 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTE1 

already  printed  at  prices  that  will  appeal  to  3: 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street,  Philadelp, 
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i§  Department  ia  devoted  to  the  eriticUm 
ivertiiinc  matter  tent  in,  to  the  devising 
nr  advertising  ideas  for  special  occasions, 
l  regnest,  and  to  the  suggesting  of  original 
rtisements  when  data  is  supplied.  All 
m unications  sent  In  for  this  Department 
Id  be  addressed  to  the  Editor  of  Science 
advertising.  They  will  he  filed  in  their 
r  and  taken  up  according  to  strict  rotation. 


Hammond,  N.  J.,  Oct.  29,  1908. 
ditor  “Science  of  Advertising.” 

Dear  Sir: — Inclosed  find  a  circular 
>r  criticism.  We  have  sent  them 
it  through  the  mail  to  our  cus- 
imers  and  to  people  living  along  the 
ne  of  our  order  routes. 

Yours  truly, 

M.  L.  Jackson  &  Son. 

The  circular  inclosed  in  this 
;er  consisted  of  four  pages 
c  6  inches.  The  paper  was 
ite  and  the  printing  black, 
e  matter  is  brief  so  I  have  had 
four  pages  reproduced  in  re¬ 
ted  form : — 


sharp  and  biting  outside,  then  the 
well-cooked  sausage,  farm-made, 
appetizingly  seasoned,  coming  on, 
flanked  by  golden  brown  hot 
cakes,  with  pure  maple  syrup, 
and  a  heartening  cup  of  delicious 
coffee — this  might  have  been 
painted  a  little  more  brightly. 
The  thing  to  do  is  to  make  the 
things  advertised  seem  so  good 
that  they  make  the  mouth  water. 
That  is  much  easier  to  do  with 
seasonable  goods  like  these. 
There  is  nothing  in  “We  have 
the  pure  article”  to  do  that  for 
maple  syrup.  People  want  pure 
stuff,  of  course,  but  even  more 
than  that  they  want  flavor. 
Hence  the  great  need  of  referring 
both  to  purity  and  to  flavor. 

*  *  * 

No  idea  of  the  characteristics 
of  coffee  can  be  gotten  from  call¬ 
ing  it  “26  Cent  Coffee.”  Is  it 
strong,  or  medium  or  mild?  De¬ 
scribe  it. 


(Jood  @mforting 
•H^nealdast 

Always  starts  the  day  right. 

;  the  poet  says,  “In  the  fall,  the  hungry 
in’s  fancy  lightly  turns  to  thoughts  of 
usage  and  Hot  Cakes.” 

Jackson's  Home-made  Sausage  is  so  dif- 
ent  from  the  ordinary  kind.  It’s  seasoned 
jst  right.”  16  cents  per  pound. 

The  “Hot  Cakes"  should  be  made  of 
ecker’s  Flapjack| Flour,  which  seems  to 
ve  the  call  just  now.  11  cts.  per  package. 

Some  people  prefer  Franklin  Pancake 
Uncle  Jerry’s.  These  are  10  cents. 

Hot  Cakes  seem  to  require  Maple  Syrup, 
e  bav»  the  pure  article, — 40  cents  per 

lart  can. 

Then,  with  a  cup  of  Jackson’s  26  cent 
iffee,  can  you  imagine  a  better  breakfast  ? 

(Page  1.) 


Beach  Nut  Catsup 

Is  the  latest  addition  to  the  always 
reliable  Beech  Nut  goods.  A  very  high 
grade  Catsup,  and  sure  to  please  you. 

16  cents  per  bottle. 

New  Beans. 

Our  customers  will  be  glad  to  know 
that  we  have  a  new  lot  of  Beans  for  baking, 
that  cannot  be  surpassed.  Several  lots  lately 
did  not  give  satisfaction,  but  these  are  o.  K. 

10  ceDts  per  quart. 


Hallowe’en 

is  Saturday  night  1 

Remember,  that  we  are  headquarters 
for  Fruits  and  Nuts,  Apples  and  Oranges, 
Grapes.  Bananas,  Brazil  Nuts  (Nigger  Toes), 
Almonds,  and  English  Walnuts. 

(Page  3.) 


crapple. 

Our  Scrapple  is  as  good  as  our  Sausage, 
has  lots  of  meat  in  it,  and  won't  fry  to 
umbs  8  cents  per  pound. 


and  it  ought  to  get  results.  I 
ike  the  idea  of  the  plain  little 
folder,  printed  without  ornament 
from  the  first  line  to  the  last. 


PATENTS 

obtained  on  inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

ATTORNEY  AT  LAW 

90S  G  St.,  HI.  W.,  Washington ,  O.  V. 


FLI-STIKON 

THE  FLY  RIBBON 

The  Greatest  Fly  Catcher  in  the  World 
Retails  at  5c.  $4.80  per  gross 

The  Fly  Ribbon  Mfg.  Co.,  New  York 

Order  from  your  jobber 


HERE’S  THE  VERY  BRAND 

Sell  French  and  Norwegian  Sardines  if  you  like, 
but  if  you  are  like  most  grocers,  you  must  also  sell  a 
moderate-priced  brand. 

Our  HARBOR  BRAND  MUSTARD  SARDINES 
are  exactly  what  you  want.  They  are  as  good  as 
sardines  can  possibly  be  made,  selected  and  carefully 
prepared  and  packed.  The  mustard  sauce  is  as  good 
as  the  finest  home  cook  would  make. 

Retails  10  cents.  Green,  red  and  gold  cartons. 

JED  FRYE  &  CO.,  25  South  St.,  New  York 

* _ 1 _ A 


Mrs.  Williams’  Brands 

OF 

PORE  JAMS  AMD  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  MAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 


loney. 


581 


Philadelphia,  Pa. 


We  are  handling  some  fina  Comb 
oney.— 16  cents  per  box. 

'live  Oil. 

There  is  nothing  healthier  than  Pure 
'live  Oil.  It  is  both  a  food  and  a  medicine. 
Ise  Tartan  brand.  26  cents  and  76  cents 
er  bottle. 

Ivaporated  Fruits. 

For  two  or  three  years,  Apricots  have 
een  too  high  in  price  for  every  day  use. 
Ve  have  some  very  nice  ones  at  a  reasonable 
rice.  Last  year,  the  same  kind  retailed  at 
ust  double  the  figure.  12  cents  per  pound 

Large  size  Prunes  at  the  same  price 
(Page  2.) 


This  is  pretty  good,  but  it 
light  have  been  made  a  little 
lore  persuasive,  1}  think.  The 
icture  of  a  cold  winter  morning, 


Is  our  Telephone  number,  and  we  are  prompt 
in  delivering  'phone  orders.  If  our  order 
clerks  do  not  stop  at  your  bouse,  or  it  is  not 
convenient  for  you  to  give  your  order  when 
they  do  come,  do  not  hesitate  to  use  the 
'phone.  We  are  always  ready  to  listen  to 
orders. 


M.  L.  JACKSON  &  SON. 


(Page  4.) 


In  spite  of  these  criticisms,  I 
think  this  is  pretty  good  advertis¬ 
ing.  It  is  evidently  painstakingly 
done,  by  a  man  close  to  the  goods, 


SHOW  THESE  ONCE! 


Bouillon 

Capsules 


If  you’ve  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  10  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  '  NEW  YORK 


Philadeh 


Grocers 


Philadelphia  retail  grocers 
are  at  present  trembling  with 
fear  because  of  a  campaign 
now  on  against  under¬ 
strength  extracts. 

Not  one  trembler  among 
those  selling  Waldorf  Lemon 
and  Vanilla  Extracts.  They 
know  the  Waldorf  brand  is 
pure  and  full  strength. 

You  can  get  extracts 
cheaper  than  Waldorf  Lemon 
and  Vanilla,  but  you  can’t 
possibly  get  good  extracts 
cheaper.  And  those  you  buy 
cheaper  are  always  risky  to 
sell. 

Hetfield  Extract  &  Mfg.  Co. 

370  Greenwich  Street 
NEW  YORK 


How  to  be 
Sure  of 
Good  Ham 


Just  see  that  it  is  SWIFT'S  PRE¬ 
MIUM  HAM.  That  is  all  you  need 
to  watch.  We  guarantee  every  ham 
that  bears  SWIFT’S  PREMIUM 
brand. 

That  is  mighty  important  to  you, 
BECAUSE  if  a  woman  gets  a  good 
ham  from  you  one  time,  and  a  poor 
one  next  time,  she  thinks  you  don’t 
know  your  business,  or  you  don’t  care 
whether  you  please  her  or  not. 

We  get  good  hogs,  selecting  them 
carefully,  cure  our  hams,  so  as  to 
make  them  uniformly  satisfactory, 
and  then  advertise  them  to  make  peo¬ 
ple’s  mouths  water  for  them.  You 
can  be  sure  a  PREMIUM  HAM  is 
tender,  delicious  and  appetizing. 

I  Swift  &  Company,  U.  S.  A. 

_ _  ’.bJ 
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THOMAS  P.  LEE  &  SON’S  STORE 

2521  Columbia  Ave.,  Philadelphia,  Pa. 


tf]T  Here  is  a  store  carrying  an  enormous  stock,  yet  two-thirds 
□J  of  its  floor  space  is  empty.  It  is  a  science  to  fix  a  store  like 
this — you  can  accommodate  twice  as  many  people,  work  faster, 
and  as  everything  is  in  its  place  and  under  cover  you  don’t  lose 
by  dirt,  vermin  and  tasters.  We  can  fix  your  store  this  way. 


MILLER  &  ENGLAND 


No  order  too  big, 
none  too  small, 
to  be  given  our 
prompt  and  best 
attention. 


7012*14*16-18  Woodland  Ave.  turers  of  grocers’ 

fixtures  of  every 

PHILADELPHIA,  PA.  «doVtuprt,0cSiaK? 


The  Grocer  His 
Own  Master  in  the 
Matter  of  Profits! 

The  MOTHER’S  OATS  POLICY  urges  you  to  a  “living  profit.” 
Thirty-five  per  cent,  profit  and  over  is  shown  on  MOTHER’S  OATS, 
because  no  price  is  printed  on  the  package  or  advertised  to  the  con¬ 
sumer.  The  more  MOTHER’S  OATS  you  sell,  the  more  money  you  make. 

How  can  you  obtain  more  than  10  and  25  cents  respectively  for 
standard  and  family  size  packages  of  other  brands  when  these  profitless 
prices  are  printed  thereon,  or  are  otherwise  advertised  to  the  consumer? 

Regardless  of  the  statements  of  their  manufacturers  to  the  contrary, 
the  more  of  such  profitless  brands  you  sell,  the  less  money  you  make,  because 
you  lose  the  opportunity  of  supplying  other  brands,  which  pay  you  a 
“living  profit.” 

Compare  the  profits  shown  on  MOTHER’S  OATS  (standard  and 
family  size)  with  those  shown  on  competitors’  brands. 


Post  your  Clerks  to  recommend  MOTHER' S  OA  TS. 
HIGHEST  QUALITY  AND  BEST  VALUE! 


THE  GREAT  WESTERN  CEREAL  CO. 

CHICAGO 


An  Interview  With  Chief  Crumbine. 

Well,  by  gravy,  we’ve  reached 
the  limit  of  this  pure  food  busi¬ 
ness  at  last !  A  perfect  gentle¬ 
man  named  S.  J.  Crumbine,  the 
chief  of  the  Kansas  State  Board 
of  Health,  has  sent  out  a  notice 
that  it’s  against  the  food  law  to 
sell  potatoes  with  dirt  on  ’em ! 
Got  to  give  each  pratey  a  Turkish 
bath  before  putting  it  on  sale. 

Hickory  peanuts,  what  d’ye 
think  of  that ! 

I  thought  so  much  about  the 
thing  that  the  other  night  I 
dreamed  I  had  a  talk  with  Chief 
Crumbine,  and  he  gave  me  a  lot 
of  new  ideas  on  pure  food  busi¬ 
ness.  He  convinced  me  he’s 
right  about  the  potatoes.  I  now 
look  on  a  potato  with  a  grain  of 
dirt  on  it  with  fearful  disgust. 

I  dreamed  that  the  chief  was 
a  stout  gentleman  with  a  Roman 
nose  and  a  mutton  head.  He  re¬ 
ceived  me  very  graciously,  my 
fame  as  an  authority  on  food  mat¬ 
ters  having  preceded  me. 

“I’ve  been  greatly  interested, 
chief,”  I  said  by  way  of  opening, 
“in  your  ruling  about  dirty  pota¬ 
toes.  I’d  like  to  hear  a  little  more 
about  it.”  | 

“Ah,  yes,”  said  the  chief,  in  a 
gratified  way,  “doubtless  you 
noticed  the  resemblance  between 
that  ruling  and  some  of  the  rul¬ 
ings  of  the  brilliant  Dr.  Wiley, 
chief  Government  chemist,  speak¬ 
ing  particularly  of  his  ruling  that 
imitation  lamb  chops  were  against 
the  gambling  laws.” 

“Gambling  laws?”  I  repeated 
vaguely. 

“Yes,”  replied  the  chief,  “Dr. 
Wiley  told  me  himself  that  they 
were  a  clear  violation  of  the 
gambling  laws  because  a  lamb, 
which  supplies  genuine  lamb 
chops,  gambols  on  the  green, 
while  the  turkey  buzzard,  which 
supplied  the  imitation,  never 
gambols  at  all.” 

“Very  keen  and  very  clever,” 
I  said,  clapping  my  hands  de¬ 
lightedly. 

“But  speaking  again  of  our 
own  ruling  here,”  went  on  the 
chief  modestly,  “I  am  convinced 
that  the  largest  abuses  against 
the  food  law  have  never  yet  been 


' 


run  to  earth.  We  have  o 
tented  ourselves  heretofore  w 
pursuing  the  cruder  forms  of  fc 
adulteration.  The  subtler  offen 
have  up  to  this  time  escaped  u 
the  moral  offences,  I  mean, 
have  several  plans,  howev 
which  will  I  feel  sure  enable  us 
go  after  these  with  much  s 
cess. 

“Take  for  instance  the  shar 
less  way  grocers  have  of  expos 
turkeys  and  other  fowls  for  sal 
he  continued.  “I  have  often  b< 
fearfully  embarrassed  by  it,  s 
have  now  made  up  my  mind 
stop  it  if  it  is  possible.” 

He  paused. 

“I  don’t  know  that  I  exac 
understand  you,  chief,”  I  said 

A  slight  flush  mantled  his  no 
countenance. 

“I — I  refer  to  the  obscene  ha 
of  displaying  them  for  sale  w 
their — with  their  limbs  expose 
he  replied,  flushing  still  m> 
deeply.  “Just  think  of  it!  Yi 
boy  and  my  boy,  not  to  speak 
our  girls,  to  be  constantly  si 
jected  to  the  demoralizing  in: 
ence  of  perfectly  nude  turke 
I  tell  you,  sir,  the  youth  of  c 
fair  Kansas  must  be  protects 

Any  of  my  friends  will  tell  } 
that  I  am  as  modest  as  a  b^ 
about  some  things.  When  ai 
body  says  “leg”  to  me  I  go  all 
pieces.  I  have  been  known 
cry  at  such  times.  So  by  this  ti 
I  was  hiding  my  burning  mug 
my  handkerchief. 

“How  will  you  go  about 
chief?”  I  asked,  in  a  muffled  to 

“Every  grocer  selling  turke 
or  other  fowls  will  be  obliged 
put  pantalettes  on  their  lov 
limbs,”  he  replied  firmly.  “I 
determined  that  this  outragec 
indecency  shall  cease,  and  in  t 
I  feel  confident  of  receiving  1 
backing  of  Dr.  Wiley. 

“Along  the  same  line,”  co 
tinued  the  chief,  “I  went  intc 
grocery  store  in  Topeka  the  otl 
day  which  had  a  sign  up  “Dress 
Meats.”  I  beckoned  the  pT 
prietor  forward  with  a  p 
emptory  wave  of  my  hand.  ‘Ej 
you  put  that  sign  up?’  I  (I 
manded.  He  said  he  had.  ‘Lo 
at  your  meats !’  I  said  sterni 
‘Are  they  dressed?  Look  at  ti 
leg  of  lamb,  lying  nude  and  shai, 
less  before  my  very  eyes !  Hd 
dare  you,  sir  !’ 

“The  man  actually  had  no  idl 
whatever  of  the  moral  side  of  t 
question.  Why,  the  ignorant  f< 
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■w  actually  called  me  a  poopy- 
Dodle ! 

“I  see  similar  abuses  every- 
here,”  he  continued.  “They 
ust  be  remedied,  and  if  I  may 
y  it,  I  believe  I  am  the  man  to 
>  it.  I  am  also  against  the  ex- 
>sing  of  clothes  pins  in  the  way 
•ocers  expose  them.  It  is 
-ossly  suggestive !” 

“Why,  how,  chief?”  I  asked. 
“Why,  surely,  sir,”  he  replied, 
'ou  have  noticed  the  close  re- 
mblance  between  the  split  enc 
a  clothes  pin  and  a  pair  of-er- 
lde  human  limbs.” 

“I  confess  I  hadn’t  noticed  it,” 
replied.  .“I’d  hate  to  think  mine 
oked  like  that.  But  I  have  seen 
me  that  did ;  perhaps  you  are 
rht.” 

“Certainly,”  he  said,  “and  it 
ust  be  stopped.  Our  Kansas 
mth  are  too  precious  to  be 
ined  by  any  such  inexcusable 
ossness !” 

“Some  manufacturers  are  in- 
edibly  careless,  not  to  say 
iminal,”  he  continued,  “in  the 
jels  they  use.  For  example,  in 
store  I  visited  the  other  day  I 
w  some  corn  branded  “Pearl 
>gar  Corn.”  I  bought  a  sample 
d  had  it  analyzed.  Would  you 
lieve  it,  sir,  our  expert  chemists 
I  not  find  a  single  pearl?” 
“Incredible!”  I  murmured. 

“A  gross  fraud !”  he  said  vigor- 
sly.  “I  shall  run  that  manufac- 
rer  to  earth  if  it  takes  a  life- 
ne!” 

“Another  thing.  There  is  on 
!e  in  this  State  a  preparation 
Id  and  labeled  “bird  gravel.” 
lat  is  another  gross  fraud.  I 
ve  made  a  careful  investigation 
d  have  found  that  birds  never 
ve  the  gravel.  How  then  can 
-re  be  bird  gravel?  It  must 
t  be  sold  as  such  from  now  on, 
d  in  this  I  am  backed  up  by  the 
hesitating  opinion  of  Dr. 
iley.  Then  there  is  “insect 
wder,”  so  called.  Is  it  made 
>m  insects?  Certainly  not! 
ien  it  is  against  the  law  to  call 
such ! 

‘I  am  now  preparing  a  law,” 
mt  on  the  chief,  seeing  that  I 
ng  on  his  very  words,  “that  will 
ohibit  the  sale  of  chewing  gum 
solutely.  That  is  in  the  interest 
our  great  American  home,  sir. 

>ti  take  a  young  girl.  She 
ews  gum  until  she  becomes  so 
Dficient  she  can  do  it  in  her 
ep.  She  outgrows  the  gum 
bit.  What  will  she  chew  then, 
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sir!  The  rag!  Yes,  sir,  she  chews 
the  rag,  and  more  of  our  Ameri¬ 
can  homes  are  destroyed  by  the 
unfortunate  tendency  of  gradu¬ 
ated  gum-chewers  to  chew  the  rag 
than  from  any  other  cause !” 

I  was  so  overcome  with  emo¬ 
tion  that  I  knelt  and  pressed  a 
fervent  kiss  to  his  rubber  boot. 

“You  king  of  men !”  I  said 
huskily.  He  waved  the  tribute 
aside  modestly. 

“Yes,  yes,”  he  went  on,  “I  have 
some  large  plans,  and  if  they 
mature  we  shall  be  living  under 
truly  utopian  conditions.  Speak¬ 
ing  again  of  potatoes,  I  believe  I 
shall  forbid  the  use  of  the  expres¬ 
sion  “Potato  Chip.”  It  is  highly 
unjust.  Is  it  not  true  that  young 
women  of  immoral  tendencies  are 
lightly  spoken  of  as ‘chips’?  How 
outrageous,  then,  to  apply  the 
term  to  a  potato,  whose  life  from 
its  earliest  youth  is  a  splendid  ex¬ 
ample  to  us  all.” 

Ain’t  it  something,  though,  to 
have  communed  with  a  mind  like 
that?  Even  in  sleep. 

The  Stroller. 


Hawaiian  Pineapple  to  be  a 
Factor. 

Next  Year’s  Pack  Will  be  Enormously 
Increased.  Eight  Hundred  Thousand 
Cases  Expected.  To  be  Exploited 
Throughout  United  States  by  Exten¬ 
sive  Advertising. 

There  is  reason  to  believe  that 
Hawaiian  canned  pineapple  will 
constitute  an  important  factor  in 
the  markets  of  the  United  States 
next  year.  So  rapidly  has  the 
industry  developed  that  a  pack  of 
800,000  cases  is  expected  in  1909, 
as  against  about  200,000  cases  up 
to  this  time. 

Hawaiian  pineapple  is  practi¬ 
cally  superior  to  all  other  grades 
sold  in  this  country,  except  as  to 
the  shredded,  which  the 
Uawaiians  have  not  yet  mas¬ 
tered.  The  Hawaiian  pineapple 
las  a  flavor  all  its  own  and  the 
methods  of  packing  in  use  out 
there  retain  a  great  deal  of  it. 

It  is  understood  that  extensive 
flans  are  making  for  the  exploi¬ 
tation  of  next  year’s  pack,  which 
begins  in  the  spring.  One  of  the 
argest  advertising  agencies  in 
the  country  is  said  to  have  been 
called  in  and  requested  to  prepare 
a  campaign. 

Florida  eggplants  average  $3.50 
per  crate  and  are  in  good  demand. 


It’s  only  the  man  who  goes 
after  things  who  has  them 
coming  his  way. 

If  things  are  not  coming 
your  way,  there  is  a  reason. 

And  that  reason  undoubt- 
edly  lies  in  the  fact  that  you 
are  not  reaching  out  after 
your  own. 

Certain  it  is  that  you  are 
moving  in  the  groove  of  the 
least  resistance  if  you  are  buy= 
ing  now  as  you  bought,  twen- 
ty,  ten,  or  even  five  years  ago. 

There  is  a  new  way — and 
it’s  The  Butler  Way — the  best 
way. 

The  Santa  Claus  cata= 
logue  D690 — just  out — will 
give  you  some  idea  how  this 
Butler  Way  will  help. 

You  have  but  to  reach  out 
for  it — a  postal  will  do — and 
it  is  yours. 

Butler  Brothers 

Wholesalers  of  good  merchandise  for  every  need.  New 
York,  Chicago,  St.  Louis,  Minneapolis,  with  complete  sam¬ 
ple  houses  at  Baltimore,  Omaha,  San  Francisco  and  Dallas 
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Window  Dressing  for  Grocers 


Cash  in 
Currants 


They  pay  you  a  profit  of  40  to  75  per  cent. 
The  use  of  Currants  is  rapidly  increasing  because 
high  cost  of  meat  makes  people  hunt  other  foods 
and  currants  are  more  nourishing  than  lean  beef 
and  you  haven’t  anything  in  your  store  but  flour 
that  can  be  used  in  as  many  recipes. 

You  know  it  pays  to  push  teas  and  coffees  for  a 
similar  profit — then  why  not  '*  Currants  for  a 
Leader”  instead  of  other  things  that  pay  less? 

You  had  better  take  this  tip — 

‘‘Freshen  up  and  push 

CURRANTS” 


In  this  department  from  now  on  will  appear  each  week  sugtestlve  articles  regan 
tng  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  de 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  the 
windows  Into  a  money-making  feature  of  their  business.  Subscribers  arc  Invited 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


For  Canned  Goods. 

Here  is  something  that  is  clever 
and  is  easily  fixed.  In  centre  pile 
up  tomatoes  in  a  triangle  shape. 
On  one  side  pile  cherries,  on 
other  side  peaches,  like  cut,  or 
other  canned  goods. 

To  make  man,  take  a  can  of  to¬ 
matoes  and  cut  cover  nearly  out. 
Empty  can  and  turn  cover  up 
and  mark  the  face  with  black  ink 
or  paint.  Make  the  arms  and 


window  with  loose  soap.  Th 
block  house  is  easily  made  wit 
large  bars  of  soap  or  empty  ca 
tons.  For  windows  and  doc 
leave  open  spaces.  Along  side 
from  front  back  to  block  hob; 
piie  empty  tartans  so  as  to  covt 
back  of  window.  Pile  Soapin 
canned  lye,  etc.,  in  front,  also  s< 
blue  and  ammonia,  etc.,  in  fron 
This  can  also  be  made  with  pad 
age  cakes. 


H- 


has  become  such  a  staple  article  on  the  break¬ 
fast  table  that  people  “come  after  it”  as  they 

do  for  coffee  or  sugar. 

That  is  how  H-O  sells  in  most  places. 
The  only  place  where  H-O  doesn  t  sell  like 
that  is  in  the  store  of  a  grocer  who  has  been 
misled  and  is  pushing  something  “new. 

Result— When  the  “new”  thing  dies  out 
the  odds  are  in  favor  of  the  grocer  who  is 
pushing  H-O. 

THE  H-O  COMPANY 

BUFFALO,  N.  Y. 


legs  out  of  box  board.  Make  arm 
so  tin  can  be  tacked  on  end  to 
hold  can  up. 

Now  comes  fixing  the  body  so 
arms  and  legs  can  be  attached. 
Now  saw  short  pieces  of  wood 
and  stuff  can  full,  then  drive  a 
wedge  in  centre  and  nail  on  arms 
and  legs.  Now  extend  a  stick 
from  legs  to  floor  and  nail  fast. 

The  sign  at  top  is  made  of  card¬ 
board  and  is  fastened  close  to 
figure. 

Lionel  H.  Dexter. 
Laceyville,  Pa. 


Two  Soap  Windows. 

No.  1. 

Cover  floor  with  soap  or  else 
make  little  designs  on  floor  of 


No.  2. 

This  is  a  good  one  for  runnii 
out  any  special  or  all  kinds 
soap. 

Place  a  tub  on  floor  or  on  sto< 
according  to  height  of  windo 
with  a  washboard  in  it.  Alo: 
the  sides  place  empty  carta 
piled  as  high  as  tub  of  Fels’  Na 


tha  cartons,  etc.  Place  soap 
piles  of  three  all  over  windo; 
displaying  all  kinds  of  soa 
Along  in  front  put  a  row  of  b 
tied  blue  and  ammonia.  Try  t 
and  with  special  prices,  which  y 
can  afford  on  deal  soaps,  you  c 
draw  many  out  of  these  sc 
clubs.  _ 

P.  RARINGj 

St.  Clair,  Pa. 


Exton  oyster  crackers  have  a  w 
derful  sale,  and  it  pays  the  grocer 
get  an  oyster  cracker  that  will  sell  nu 
and  not  get  stale  on  his  hands. 
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BEAUTIFUL 


ELECTRIC  FLASH  LIGHT 

OUT  DOOR  SIGN 
FREE! 

There  is  one  thing  every  Dealer  needs — That’s  a  bright,  attractive 
Sign  that  marks  his  place  of  business  for  blocks  up  and 
down  the  street. 


rm 


V  CONFECTIONER 


«. «. 


CANDY 


We  are  giving  away — absolutely  free — this  bright,  new  and 
attractive  Flash  Light  Sign  which  lights  every  seven  seconds  and 
makes  your  place  the  brightest  and  most  attractive  spot  in  town. 

We  have  arranged  with  one  of  the  largest  and  most  capable  electric  houses  to  produce 
for  us  these  Signs.  You  may  be  sure  of  their  attractiveness  and  certain  working  qualities. 


TO  DEALERS  SELLING 
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Sorority  Chocolates 


99 


M 


- we  supply  you  with  Window  Displays  of  a  splendid  set  of  Artist’s  Duplicates  of 

SORORITY  GIRLS — Ten  in  all — which  makes  a  beautiful  showing — together  with 
samples  for  Free  Distribution 

Write  at  Once  for  Particulars  of  this  Free  Offer 

We  v/ant  live  agents  and  will  make  it  worth  your  while  to 
push  ’‘Taylor-Made”  Candy.  Just  fill  in  the  coupon  and  mail  to  us. 

TAYLOR  BROTHERS  COMPANY, 

Battle  Creek,  Michigan. 
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DO  YOU  KNOW 


Sorority  Chocolates? 


Do  you  SELL  them?  They  are  the  big  Candy  hit  of  the  year. 

We  are  using  such  leading  publications  as  Saturday  Evening  Post,  Collier’s  Weekly, 
Woman’s  Home  Companion,  Youth’s  Companion,  Munsey’s  Magazine,  Etc.  to  advertise 
“SORORITY  CHOCOLATES”— reaching  a  total  of  over  75,000,000  people. 

That  means  that  there’s  going  to  be  a  wide  and  insistent  demand  for  this  brand  of  new 
Candy. 

Everyone  loves  the  ‘ College  Girl’— and  the  name  “SORORITY.  CHOCOLATES” 
has  “caught  on”  immensely  from  the  start. 

Not  only  the  college  girl — but  the  high  school  girls — and  their  mothers,  and  cousins, 
and  aunts  are  becoming  steady  purchasers  of  this  splendid  Confection. 

There  is  a  quality  to  all  “Taylor-Made”  products — and  this  new  Candy  is  our  private 
stock — our  very  best. 

The  advertising  we  are  doing  is  going  to  have  a  big  effect  on  the  trade  in  your  own 
town.  Somebody  is  going  to  corner  the  demand  for  this  new  Confection — 

It  Might  Just  as  Well  be  YOU 
to  Sell  Sorority  Chocolates 

You  want  to  be  known  as  the  leader  in 
your  locality.  The  surest  way  to  do  this  is 
to  be  recognized  as  the  first  to  introduce  the 
best  and  best  advertised  products. 


Taylor  Brothers  Company,  battle  creek,  mich. 
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E  GROCERY  MARKETS 

Te*. 

'here  is  no  change  in  the  tea 
rket,  and  there  has  been  Very 
lie  business  during  the  week,  on 
ount  of  the  break  always  made 
the  holiday.  The  demand  is 
,  but  only  for  immediate 
its.  The  statistical  position  is 
h,  however,  as  to  warrant  be- 
in  a  steady  to  strong  market, 
e  Japan  market  has  closed  in 
East  and  shows  a  shortage 
2,500,000  pounds,  which  is 
ween  5  and  10  per  cent.  There 
1  also  be  a  shortage  in  green 
5,  and  in  these  lines  particu- 
y  lower  prices  would  seem  im- 
sible.  Everything .  desirable 
■teady. 

Coffee. 

'he  market  for  Rio  and  Santos 
ree  options  has  been  pushed 
from  its  recent  low  level  about 
points.  This  is  in  face  of  the 
tinued  large  receipts  at  Rio 
1  Santos,  which  have  created  a 
ck  almost  as  great  as  before 
syndicate  bought  any  coffee 
all.  The  advance  was  doubt- 
;  caused  by  bull  manipulation 
l  the  natural  taking  of  profits 
those  short  of  the  market, 
e  readjustment  of  the  valoriza- 
1  coffee  loans  has  not  yet  been 
omplished,  although  there 
ms  no  ground  for  doubt  that 
Federal  Government  of  Bra- 
will  have  to  stand  behind  the 
ns  of  the  States.  Naturally 
5  settlement  will  not  reduce 
enormous  stock  of  coffee  still 
d  over  the  market’s  head, 
siness  is  still  from  hand-to- 
uth  and  is  reasonably  sure  to 
itinue  to  be,  whether  general 
les  are  good  or  bad.  At  least 
il  the  market  is  relieved  of  the 
irmous  valorization  stocks. 
Id  coffees  are  steady  and  un- 
inged.  Java  and  Mocha  are 
moderate  demand  at  ruling 
ces. 

Sugar. 

The  sugar  market  declined  10 
nts  on  Friday.  Raws  have 
m  slightly  higher  in  Europe 
ring  the  week,  but  the  market 
this  side  has  not  materially 
-ponded.  All  refiners  will  sell 
a  basis  of  4.80  cents  for  granu- 
ed.  The  consumptive  demand 
refined  sugar  is  small: 

Syrup  and  Molasses. 

Mucose  is  unchanged  for  the 
ek.  Compound  syrup  is  in  fair 
mand  at  unchanged  prices, 
gar  syrup  is  active  and  is  ab¬ 


sorbed  as  fast  as  made.  Prices 
show  no  change.  New  crop  mo¬ 
lasses  is  gradually  declining  in 
price  as  the  receipts  increase. 
The  demand  is  fair.  Old  molasses 
is  about  done. 

Fish. 

Norway  mackerel,  especially 
the  small  sizes,  show  a  decline 
of  about  $1  per  barrel  for  the 
week.  The  reason  seems  to  be 
that  the  bulk  of  the  new  Nor- 
ways  are1  small,  about  the  size  of 
the  Irish,  in  fact.  This  brings 
them  into  direct  competition  with 
Irish,  which  are  nearly  if  not 
quite  as  good,  and  are  $2  or  $3 
per  barrel  cheaper.  The  general 
demand  for  mackerel  is  fair.  Cod, 
hake  and  haddock  are  in  fair  de¬ 
mand  at  unchanged  prices.  Sal¬ 
mon  is  moderately  active  at  un¬ 
changed  prices.  Sardines  of  all 
grades,  domestic,  French,  Nor¬ 
wegian,  etc.,  are  unchanged  and 
quiet.  Everything  points  to  a 
maintenance  of  the  present  prices 
on  domestic  sardines,  as  the 
Maine  Mercantile  Co.,  which  con¬ 
trols  the  situation,  is  storing  all 
of  its  surplus. 

Caused  Om4i. 

Tomatoes  are  steady  on  a  basis 
of  70  cents  f.  o.  b.  No  sales  of 
full  standards  can  be  made  at  that, 
although  some  off  standards  can 
be  bought  at  67)4  cents.  The 
outlook  for  tomatoes  is  not  alto¬ 
gether  weak,  for  if  any  sort  of 
demand  develops  ,prices  are  al¬ 
most  sure  to  do  some  better. 
Corn  is  unchanged  and  in  light 
demand.  Low  grade  peas  are 
wanted  and  are  firm.  Prices  may 
advance.  Other  grades  are  un¬ 
changed  and  dull.  New  York  State 
gallon  apples  range  from  $2.15  to 
$2.25,  and  are  steady  to  firm. 
The  demand  is  fair.  Peaches  are 
unchanged,  speaking  of  Eastern 
brands,  and  quiet.  Michigan 
peaches,  which  have  been  largely 
sold  in  the  East  this  year,  have 
advanced  5  cents.  California 
canned  goods  show  only  an  occa¬ 
sional  order,  prices  for  everything 
being  unchanged.  Small  Balti¬ 
more  canned  goods  are  selling  in 
a  small  way  at  unchanged  prices. 

Bean*  and  Peas. 

Domestic  pea  beans  are  quoted 
at  $2.30  to  $2.35  per  bushel,  pea 
beans  around  $2.15.  The  situ¬ 
ation  is  firm  and  the  demand 
good.  Domestic  marrows  range 
from  $2.40  to  $2.45  and  are  scarce 
and  firm.  The  imported  average 
$2.20.  California  limas  are  un¬ 


changed  from  the  last  report  and 
in  fair  demand.  Split,  green  and 
Scotch  dried  peas  are  unchanged 
and  as  to  green  and  Scotch  very 
firm.  The  demand  is  active. 

Batter. 

The  butter  market  is  firm  at  an 
advance  of  1  cent  per  pound  on 
solids  and  2  cents  per  pound  on 
prints.  The  receipts  are  cleaning 
up  on  arrival  at  the  advance,  and 
the  quality  of  the  butter  arriving 
is  showing  up  to  the  standard  for 
the  season.  The  quantity,  how¬ 
ever,  is  shorter  than  a  year  ago. 
The  trade  look  for  a  continued 
healthy  market,  and  if  there  is  any 
change  in  the  near  future  it  will 
be  for  a  further  advance.  The 
consumptive  demand  has  been 
very  good. 

Eggs. 

There  has  been  a  general  ad¬ 
vance  of  2  cents  in  all  grades  of 
eggs,  due  entirely  to  the  very 
good  demand.  What  fresh  eggs 
are  arriving  are  of  fine  quality. 
Stocks  of  storage  are  decreasing 
very  fast,  and  the  market  is  in  a 
strong  and  healthy  condition  at 
present  prices.  If  there  is  any 
change  it  will  be  for  a  further  ad¬ 
vance. 

Cheese. 

The  cheese  market  is  very  dull, 
as  is  usual  for  the  season.  There 
is  no  change  in  the  market  prices 
and  stocks  are  about  the  same  as 
a  year  ago.  The  market  will 
probably  remain  unchanged  un¬ 
til  the  demand  increases,  which  it 
will  probably  do  within  two  or 
three  weeks. 

Provisions. 

Everything  in  the  smoked  meat 
line  is  very  dull.  Prices  are  un¬ 
changed  and  the  demand  very 
slow.  This  condition,  however, 
is  entirely  usual  for  the  season. 
Both  pure  and  compound  lard  re¬ 
main  firm  and  unchanged,  being 
in  normal  consumptive  demand. 
Barrel  pork  remains  steady  and 
unchanged.  Canned  meats  and 
dried  beef  are  dull  and  un¬ 
changed.  The  present  season  is 
one  of  the  dullest  for  the  year  in 
provisions. 

Produce. 

White  potatoes,  80  to  85  cents 
per  bushel,  demand  fair ;  sweet 
potatoes,  firsts,  50  to  60  cents  per 
basket ;  seconds,  25  to  35  cents 
per  basket,  demand  good  ;  carrots, 
30  to  40  cents  per  basket,  demand 
good;  cabbage,  Jersey,  20  to  25 
cents  per  basket,  $3  to  $4.50  per 
hundred;  York  State,  $20  to  $22 


per  ton,  demand  fair;  white  tur¬ 
nips,  10  to  15  cents  per  basket; 
yellow,  20  cents  per  basket,  de¬ 
mand  fair;  beets,  fancy,  $1  to  $2 
per  hundredbunches, demand  fair; 
onions,  35  to  40  cents  per  basket, 
demand  fair yellow  pickling,  45 
to  50  cents  per  basket ;  white  pick¬ 
ling,  90  cents  to  $1  per  basket, 
demand  good ;  horseradish,  $3.50 
to  $4  per  barrel,  demand  poor; 
water  cress,  fancy,  $1.50  to  $2  per 
hundred,  demand  fair;  New  York 
salad,  $1.75  to  $2  per  box;  South¬ 
ern,  75  cents  to  $1  per  basket,  de¬ 
mand  poor ;  celery,  Pennsyvania, 
8  to  10  cents  per  bunch ;  York 
State,  25  to  35  cents  per  bunch, 
demand  good;  cauliflower,  $1.50 
to  $1.75  per  barrel,  demand 
fair  ;  parsnips,  $1.50  per  barrel, 
demand  poor;  pumpkins  (Bos¬ 
ton  squash),  20  to  25  cents 
per  basket,  $1  per  barrel,  de¬ 
mand  fair ;  spinach,  Penn¬ 
sylvania,  $1  to  $1.25  per  barrel; 
Southern,  50  to  75  cents  per  bar¬ 
rel,  demand  fair;  oyster  plants, 
3  to  4  cents  per  bunch,  demand 
fair;  peppers,  good  Jersey,  15  to 
20  cents  per  basket,  demand  poor. 

Green  Fruit. 

Apples,  20-ounce,  $3  to  $3.25 
per  barrel ;  Kings,  fancy,  $3.25  to 
$4.50  per  barrel ;  Baldwins,  $2.50 
to  $3  per  barrel ;  Hulbersons, 
$2.50  to  $3  per  barrel ;  Greenings. 
$2  to  $2.50  per  barrel ;  Pippins, 
$2.50  to  $3  per  barrel ;  bulk 
apples,  60  to  65  cents  per  barrel ; 
the  apple  demand  is  fai"  and  im¬ 
proving;  bananas,  large,  $1.10  to 
$1.40  per  bunch  ;  8-hands,  75  to  90 
cents  per  bunch ;  7-hands,  60  to 
75  cents  per  bunch ;  6-hands,  40  to 
50  cents  per  bunch,  demand  fair; 
lemons,  California,  $3.50  to  $5  per 
box,  demand  fair;  Florida  grape¬ 
fruit,  $2.75to$3-50  per  box,  demand 
fair ;  Florida  oranges,  $2.25  to  $3 
per  box;  California,  $4  to  $6  per 
box,  demand  fair;  limes,  80  cents 
per  hundred ;  pineapples,  $3  to 
$3.50  per  crate,  demand  fair ; 
pears,  Keifers,  prime,  25  to  35 
cents  per  basket;  culls,  15  to  20 
cents  per  basket,  demand  fair. 

Nuts. 

Peanuts,  green,  choice,  3)4 
cents  per  pound ;  fancy,  5 
cents  per  pound;  jumbo,  6  cents 
per  pound ;  roasted,  choice,  85 
cents  per  bushel;  fancy,  $1.20  per 
bushel;  jumbo,  $1.50  per  bushel, 
demand  fair;  almonds,  paper  shell, 
14  cents  per  pound;  soft  shell, 
13  cents  per  pound ;  Brazils,  8)4 
cents  per  pound;  filberts,  9 
cents  per  pound;  pecans,  ii)4 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Departin' 
and  contribute  a  good,  suggestive  weekly  article.  We  have 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscri' 
probably  every  one  of  whom  has  some  technical  knowledge  of 
dow-dressing.  What  we  want  is  articles  clearly  describing  win 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily 
or  original — in  fact,  those  which  have  been  used  successfully 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pa; 
average  price  of  £5  each.  All  matter  sent  in  under  this  arranger 
should  be  addressed  to  the  “  Window-Dressing  Department.” 
drawings  are  also  sent  they  should  be  made  throughout  in  black 
(not  pencil). 


cents  per  pound;  walnuts,  iiji 
cents  per  pound;  mixed  nuts,  10 
cents  per  pound,  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 


California  Canned  Goods. 

Early  indications  for  the  sea¬ 
son  1908,  judging  by  the  blos¬ 
soms,  gave  promise  of  a  huge 
crop,  but  growers  were  negligent 
of  thinning,  on  account  of  pre¬ 
vious  year’s  output  being  so 
small,  consequently  as  the  season 
advanced  it  was  found  that  the 
thinning  process  would  have  to 
be  carried*  on  vigorously  to  save 
any  proportion  of  the  crop  for 
merchantable  size,  and  those  who 
neglected  early  indications  found 
when  harvesting  arrived  that  the 
trees  were  overcrowded,  and  the 
fruit,  in  many  cases,  too  small  for 
marketing  purposes.  The  wise 
growers,  although  using  every 
precaution,  were  only  rewarded 
with  comparatively  small  sized 
fruit.  In  many  orchards  it  was 
found  impossible  to  harvest  at  all, 
owing  to  small  fruit,  low  prices 
and  want  of  labor. 

Apricots,  cherries,  peaches, 
pears,  grapes,  etc.,  sold  this  sea¬ 
son  in  consequence  at  prices  very 
much  below  those  of  previous 
years,  and  growers,  despite  the 
fact  of  good  crops,  were  handi¬ 
capped  by  its  greatness,  which 
naturally  resulted  in  no  big 
profits  to  them. 

The  financial  scare  of  last  fall 
having  still  left  money  very  tight, 
this  also  resulted  in  keeping 
prices  low. 

In  a  season  such  as  just  closed 
the  local  canners  were  of  great 
assistance  to  growers,  and  in  view 
of  the  fact  that  all  stocks  through¬ 
out  the  country  and  abroad  being 
small,  the  canners’  material  as¬ 
sistance  to  growers  can  well  be 
imagined.  Were  it  not  for  the 
canner  stepping  in  and  working 
vigorously  day  and  night  to  help 
out  the  grower,  he,  the  grower, 
would  have  been  in  a  very  sorry 
plight. 

Now,  as  the  policy  since  last 
fall  of  jobbers  and  dealers  has 
been  a  hand-to-mouth  one,  many 
of  the  small  canners  were,  owing 
to  tightness  of  money  and  lack 
of  orders,  unfortunately  com¬ 
pelled  to  shut  down  altogether, 
so  that  the  pack  has  been  confined 
to  the  larger  organizations. 

Up  to  the  time  of  writing  orders 
are  coming  in  conservatively, 
dealers  and  brokers  holding  off 
in  the  hope  that  with  such  a  heavy 
crop  prices  will  topple.  How¬ 
ever,  for  the  reasons  above 
stated,  prices  are  now  on  the  rise, 
many  grades  having  been  entirely 
cleaned  up,  and  those  who  did  not 
get  in  early  are  likely  to  get  left. 

At  times  some  of  the  largest 
canners  feared  a  dearth  of  cans, 
but  this  would-be  disastrous  re¬ 
sult  was  fortunately  avoided. 

Besides  the  heavy  domestic  de¬ 


mand  for  apricots,  England  early 
clamored  for  consignments  of  the 
same  fruit,  this  particular  crop 
having  been  very  short  for  years 
past.  Our  company  established  a 
record  in  shipping  California 
fruits  to  England.  Apricots 
plucked  from  the  trees  were  pro¬ 
cessed  and  shipped  overland  via 
New  York,  and  were  on  the 
tables  of  consumers  in  London 
and  Liverpool  thirty  days  from 
the  date  of  leaving  orchard.  This 
was  a  credit  to  “Yankee  enter¬ 
prise,”  as  our  friend  “John  Bull” 
puts  it. 

At  the  time^of  writing  all  re¬ 
maining  stocks  are  rapidly  mov¬ 
ing,  and  a  most  optimistic  out¬ 
look  prevails. 

Apart  from  the  canners’  stand¬ 
point  with  regard  to  Californian 
fruit,  it  may  be  of  interest  to 
your  readers  to  learn  that  up  to 
the  time  of  writing  the  1908  green 
fruit  shipping  season  is  also 
breaking  all  records  and  is  a 
source  of  both  pleasure  and  sur¬ 
prise  to  growers,  shippers  and 
railway  carriers. 

The  Eastern  consuming  power 
of  the  California  deciduous  fruit 
product  was  never  so  great  as  at 
present. 

Chicago  and  New  York  are  dis¬ 
tributing  centres  for  millions  of 
pounds  of  fruit,  and  it  is  learned 
that  it  can  be  seen  in  all  its 
varieties  in  over  five  hundred  of 
the  Eastern  cities  and  towns. 

It  is  expected  before  the  season 
expires  12, 000  carloads  of  these 
fruits  alone,  or  about  5,000  more 
than  any  previous  season  has  had 
to  its  credit  in  the  past  will  have 
left  here. 

This  does  not  include,  say,  3,000 
carloads  of  apples  moving  out  of 
the  State,  valued  gross  at  $3,000,- 
000.  This  means,  apart  alto¬ 
gether  from  the  value  of  canned 
fruits,  ab'out  $15,000,000  of  or¬ 
chard  products  will  have  left  this 
State. 

California  Canneries  Co. 
San  Francisco,  Cal. 

Baltimore  Canned  Goods. 

No.  1. 

Mid-winter  dullness  was  the 
feature  this  week  in  the  market 
here,  and  the  outlook  is  for  an¬ 
other  week  of  inactivity.  The 
canners  are  ready  to  do  business 
every  day,  but  the  jobbers  ap¬ 
pear  to  be  governed  largely  by 
sentiment  and  were  awaiting  the 
results  of  the  national  election,  as 
if  the  success  or  the  defeat  of 
either  of  the  great  political  parties 
is  going  to  “make  or  break”  the 
business  of  this  great  country  of 
ours  during  the  next  four  years. 
Canned  goods  will  not  go  out  of 
fashion,  and  the  taste  for  tomatoes 
will  be  as  keen  as  ever.  In  a  few 
months  the  jobbers  will  be  won¬ 
dering  why  they  didn’t  put  away 
a  few  thousand  cases  of  them  for 
their  spring  trade  when  they  had 
the  opportunity  to  pick  them  up 
at  bargain  prices. 


There  were  no  changes  this 
week  in  the  prices  of  any  articles 
in  the  list,  and  no  new*  develop¬ 
ments  in  any  direction,  excepting 
in  the  new  pack  of  cove  oysters, 
the  low  prices  of  which  are  at¬ 
tracting  much  attention.  A  sud¬ 
den  change  in  the  weather,  which 
is  liable  to  occur  at  any  time, 
would  cause  a  quick  withdrawal 
of  to-day’s  quotations  on  them. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 

Sugar. 

Lower  European  prices  have 
had  a  depressing  influence  upon 
our  market,  just  as  advancing 
prices  in  Europe  last  week  stimu¬ 
lated  our  quotations.  Europe  put 
up  values  because  of  unfavorable 
weather;  not  a  very  solid  founda¬ 
tion  for  an  advance.  The  weather 
in  the  beet  fields  has  become  more 
favorable,  good  rains  have  fallen 
and  the  temperatures  have  been 
milder,  and  the  change  has  had 
its  effect  in  declining  markets. 
Advancing  prices  at  this  season 
of  the  year  are  hard  to  sustain 
and  they  must  be  based  upon 
something  substantial  if  the  trade 
is  to  derive  any  benefit  from  them. 
Here  in  the  United  States  the 
Autumn  season  brings  a  lessened 
consumption  and  business  at  the 
refinery  ports  is  also  diminished 
because  of  the  then  commencing 
activities  incident  to  the  market¬ 
ing  of  the  domestic  beet  and 
Louisiana  cane  crops.  We  have 
a  market  for  the  few  lots  of  Cuba 
and  other  West  India  supplies 
that  remain  unsold,  but  usually 
the  refiners  are  well  provided 
with  Javas  to  arrive,  and  stocks, 
with  the  additions  that  can  be 
made,  suffice  to  cover  the  period 
up  to  the  time  of  the  new  Cuba 
crop.  Autumn  is  usually  a  season 
of  steady  prices  that  last  well 
along  toward  the  close  of  the 
campaign,  but  at  the  end  the  mar¬ 
ket  gets  ready  for  the  new  crop 
supplies  and  the  trend  of  prices 
is  toward  a  level  that  measures 
the  new  conditions.  Europe  put 
her  prices  up  right  at  the  start  of 


a  6,500,000  ton  beet  crop, 
is  a  lot  of  sugar  to  handle 
when  big  receipts  come  from 
fields  prices  can’t  be  maintai 
unless  there  be  an  actual  si 
age  of  sufficient  consequenc 
pay  speculators  in  carrying 
temporary  over-supplies.  Wi 
lieve  that  Europe’s  crops  1 
been  damaged  by  the  droi 
but  the  damage  will  have 
amount  to  more  than  at  prese 
it  is  to  have  a  lasting  effect  1 
values.  The  extra  cane  pro 
tion  next  year  promises  an 
crease  in  the  world’s  sugar 
ply  and  it  will  be  the  total  of 
supply,  both  beet  and  cane,  ii 
relation  to  the  whole  consump 
that  will  determine  prices. 

Demerara  sugars  are  arrb 
at  Montreal  via  the  St.  Lawn 
River.  One  steamer  with  a 
000  bag  cargo  ran  aground 
week  on  her  way  up  .  the  r 
through  the  smoke  and 
Navigation  in  the  St.  Lawn 
will  soon  be  closed.  Cargoes 
Montreal  will  then  be  shippei 
New  York  and  go  from  I 
York  to  Montreal  by  rail. 
Halifax  refiners  have  an  c 
harbor  all  through  the  year. 

M.  G.  Wanzor  &  C 
New  York,  N.  Y. 

Spices. 

The  market  has  a  rather  ac 
appearance.  The  demand  for 
tober  has  been  exceedingly  la 
absorbing  nearly  all  spot  sto 
There  has  been  considerable  1: 
ing  for  winter  and  spring  si 
ments  at  present  low  prices  ] 
vailing. 

Pepper. — Market  is  very  ste 
at  practically  unchanged  pri 
which  by  the  way  are  low. 
d©  not  look  for  any  remark^ 
changes  in  the  very  near  futi 

Cayennes. — All  grades  scaro 
present  and  Stocks  steadily  ! 
creasing.  Demand  contin 
good. 

Pimento  (Allspice)  steady  1 
prices  are  slightly  firmer. 

Cloves. — All  new  goods  tal 
up  on  arrival,  and  there  has  b 


e  large  selling  of  January  and 
r  arrivals.  It  is  predicted  on 
sides  that  the  crop  will  be 
h  smaller  than  last  year, 
ace  in  very  good  demand  at 
dy  prices.  Prime  bright 
k  is  s'carce. 

utmegs. — Large  sizes  are  es- 
ally  firm  and  in  active  de- 
id.  Other  sizes  are  quiet  and 
:eady.  ^ 

assias. — Saigon  is  m  good  de- 
id  and  the  stock  is  scarce, 
avia  very  steady  and  in  bet- 
demand.  China  bark  is 
er.  Cables  just  in  report 
ler  prices. 

ingers  in  very  good  demand ; 
es  steady,  but  practically  un¬ 
aged  during  the  week, 
eeds  very  steady,  but  practi- 
y  no  change  in  value.  Cara- 
•  and  Poppy  both  in  good  de- 
ld.  Coriander  is  also  moving 
i  satisfactory  way. 

McCormick  &  Co.,  Inc. 
tirnore,  Md. 
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$1.40  per  dozen.  The  demand  is 
slow. 

California  tomatoes,  pale,  but  of 
good  quality,  range  from  $1  to 
$1.10  per  4-basket  carrier.  The 
demand  is  fair. 

Norfolk  string  beans  average 
$1.40  per  one-third  basket  carrier. 
The  demand  is  good. 

New  Florida  okra  ranges  from 
$3.50  to  $4  per  crate  and  is  selling 
well.  ' 

New  Jersey  radishes  range 
from  $1  to  $1.25  per  100  for 
whites  and  $1.25  to  $1.50  for  reds. 
The  demand  is  fair. 


Old  Bills  of  Lading  Can  be  Used 
Till  January  1st,  1909. 


But  Must  be  Stamped,  so  as  to  Bring 
Shipments  Within  New  Uniform  Bill 
Published  Last  Week. 


It  has  come  to  the  attention  of  car¬ 
riers  that  a  very  large  number  of 
shippers  who  supply  themselves  with 
bills  of  lading,  shipping  receipts  and 
dray  tickets  which  vary  in  certain 
non-essential  features  from  the  car¬ 
rier’s  standard  forms  and  were  ar¬ 
ranged  to  facilitate  their  long-es¬ 
tablished  business  requirements,  now 
have  a  large  supply  of  these  forms  on 
hand,  and  that  in  numerous  instances 
physical  difficulties  have  been  encoun¬ 
tered  in  the  preparation,  printing  and 
procuring  of  new  forms  arranged  to 
conform  to  the  new  requirements  of 
the  Uniform  Bill  of  Lading  pre¬ 
scribed  to  become  effective  Novem¬ 
ber  1,  1908. 

Appreciating  these  conditions  and 
with  a  view  to  affording  a  reasonable 
time  for  shippers  to  adjust  their 
business  methods  to  meet  the  new  re¬ 
quirements,  the  carriers  in  official 
classification  territory  will,  until  De¬ 
cember  31,  1908,  inclusive,  receive 
property  and  will  receipt  therefor  on 
such  forms  of  bills  of  lading  or  ship¬ 
ping  receipts  which  shippers  .may 
now  have  on  hand,  provided  that  all 
such  forms  shall  be  stamped,  in  leg¬ 
ible  type,  with  the  following  signed 
notation : — 

This  shipment  is  tendered  and 
received  subject  to  the  terms  and 
conditions  of  the  company’s  Uni¬ 
form  Bill  of  Lading,  effective 
November  1,  1908.  This  receipt 
is  NOT  NEGOTIABLE  and  if 


tract  and  conditions  of  the  new  Uni¬ 
form  Bills  of  Lading,  as  authorized 
and  published' in  Supplement  No.  6 
to  Official  Classification  No.  32,  to 
become  effective  on  that  date,  nor 
will  it  be  permissible  for  carriers  to 
issue  bills  of  lading  on  other  than  the 
new  forms. 

The  extension  of  time  is  granted 
solely  to  permit  the  use  of  shippers’ 
present  forms,  with  the  provision 
that  shipments  receipted  for  on  such 
old  forms  ate  subject  to  the  terms 
and  conditions  of  the  new  Uniform 
Bill  of  Lading,  and  with  the  further 
understanding  that  if  shippers  desire 
bills  of  lading,  the  receipts  given  on 
shippers’  forms,  with  the  stamped 
notation  thereon,  may  be  exchanged 
for  the  company’s  new  Uniform  Bill 
of  Lading. 

On  and  after  January  1,  1909,  all 
shippers’  forms  must  conform  to  car¬ 
riers’  new  Uniform  Bills  of  Lading. 


AMONG  THE  TRADE. 


The  Pennsylvania  Dairy  and 
Food  Department  has  had  a  new 
food  bill  prepared  and  may  sub¬ 
mit  it  to  the  trade  within  the  next 
few  weeks. 


lmeria  grapes  range  from  $4 
6  per  cask  and  are  in  light  de- 
ld.  Domestic  grapes  are  inter- 
ng  with  the  demand.  Nearby 
eties  job  at  14  to  15  cents  per 
ket. 

eckel  pears  are  closing  their 
son.  The  average  is  $2  per 
ket  and  the  demand  is  fair. 

'lorida  cucumbers  average 
;o  per  bushel.  Hothouse  are 
v  coming  forward  and  sell  for 


The  terms  under  which  the  old 
form  of  uniform  bill  of  lading 
may  be  used  until  December  31, 
1908,  instead  of  becoming  obso¬ 
lete  after  November  1st,  as  was 
originally  intended,  are  stated  in 
a  communication  which  has  been 
sent  to  the  “Grocery  World  and 
General  Merchant”  by  the  Uni¬ 
form  Bill  of  Lading  Committee 
of  the  four  main  railroad  associ¬ 
ations.  The  gist  of  the  statement 
is  as  follows  : — > 


rwo-Minute  Sermons  for  the  Retail 

Grocer 


liIX.— Business  Friends. 

!  real  friend  is  more  precious 
n  diamonds,  also  more  rare. 

\To  person  probably  realizes 
5  fact  to  a  greater  extent  than 
young  man  who  quits  a  good 
■ition  with  a  good  employer 
r  opens  up  a  business  of  his 
11,  expecting  his  friends  to 
:k  to  his  support  just  as  soon 
his  new  place  is  ready  for  busi- 
:s. 

le  will  especially  be  disap- 
nted  if  he  makes  this  move  be- 
e  he  has  acquired  ample  capital 
di  which  to  engage  in  busi¬ 
es,  and  needs  the  money  of  his 
mds  to  keep  things  moving,  for 
such  a  case  it  is  not  many  steps 
ward  to  failure. 

The  only  safe  way  to  figure  on 
ur  friends  in  business  is  to  fig- 
2  them  just  the  same  as  people 
u  have  never  met.  In  other 


words,  go  into  business  on  the 
same  basis  you  would  if  you  were 
an  entire  stranger  and  did  not 
know  a  man  in  town. 

Have  ample  capital,  get  a  good 
location,  have  competent  help  and 
advertise  right  and  you  will  get 
plenty  of  business,  because  you 
will  then  be  a  good  business  man 
and  deserving  of  it,  but  do  not  for 
a  single  moment  figure  that  your 
personal  friends  will  come  any¬ 
where  near  giving  you  business 
enough  to  make  you  prosper. 
They  may  do  that  well  by  you, 
all  right,  after  they  see  you  are 
prospering  anyway,  but  not  if  you 
are  absolutely  in  need  of  the  busi¬ 
ness,  for  there  are  more  imitation 
diamonds  than  real  diamonds 
worn,  and  more  prosperity  friends 
than  those  who  will  stick  when 
things  look  blue. 

F.  A.  P. 


the  shipment  is  consigned  “to  or¬ 
der”  must  be  exchanged  for  the 
company’s  Uniform  Order  Bill 
of  Lading. 


Agent’s  Signature. 


Shipper’s  Signature. 

By  the  foregoing  action  it  is  not 
intended  in  any  instance  to  waive 
on  and  after  November  1,  1908,  the 
application  of  the  terms  of  the  con- 
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The  Grocer  Who  Sells 
Towle’s  Log  Cabin 
Gane  and  Maple  Syrnp 

sells  more  this  year  than  ever  before.  Why?  Because  we  are 
spending  big  money  in  full-page  magazine  advertising.  The 
new  business  created  by  this  advertising  will  stick’  because 

Towle's  Log  Cabin  Cane  and  JV  ap  e  Syrup  is  absolutely 
pure  and  uniform  in  flavor.  It  is  already 

The  Most  Popular  Brand 


and  hundreds  of  orders  prove  that  we  are  making  it  more 
popular  than  ever.  It  complies  with  all  pure  food  laws. 

Get  in  line  and  catch  the  sales  we  are  sending  you.  You 
can  depend  on  the  quality  to  bring  back  the  customers  for 
more.  We  know  if  you  try  Towle’s  Log  Cabin  Cane  and 
Maple  Syrup  it  will  make  good  with  you  and  you  will 
handle  Towle’s  only. 

Trade  supplied  by 

GITHENS,  REXSAMER  6  CO. 
PHILADELPHIA 
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Duluth,  Minn. 

The  secretary  of  the  Duluth 
(Minn.)  Retail  Grocers’  i  and 
Hardware  Dealers’  Credit  Asso¬ 
ciation,  in  order  to  limit  credit, 
has  adopted  the  following  state¬ 
ment,  which  it  has  had  printed  on 
cards  and  circulated  among  con¬ 
sumers  : — 

“For  the  purpose  of  obtaining  cred¬ 
it  for  goods  to  be  sold  me  by  you 
on  my  account  with  you,  the  follow¬ 
ing  is  given  you  as  a  true  statement  of 
my  assets  and  liabilities  and  gen¬ 
eral  financial  condition.  I  agree  to 
and  will  notify  you  immediately  in 
writing  of  any  materially  unfavor¬ 
able  change  in  my  financial  condi¬ 
tion,  and  in'  the  absence  of  such 
notice,  or  of  a  new  and  full  written 
statement,  this  may  be  considered  as 
a  continuing  statement  and  substan¬ 
tially  correct.”  A  footnote  states : 
“You  understand  that  the  above  re¬ 
port  is  confidential  and  must  be  lived 
up  to.  Any  misrepresentations  in 
the  above  will  be  cause  for  our  ceas¬ 
ing  to  extend  you  further  credit 
and  will  be  reported  to  our  secretary 
at  once.” 

On  the  reverse  side  of  the  card  is 
this  statement.  “Owing  to  the  heavy 
and  numerous  losses  we  must  have 
a  definite  statement  of  your  assets 
and  liabilities,  that  we  may  ascer¬ 
tain  your  worthiness  of  credit.  If 
you  are  owing  past  due  accounts  to 
other  grocers  or  members  we  will 
not  under  any  circumstances  give 
you  credit. 

Yours  respectfully, 

Grocers’  and  Hardware  Dealers’ 
Credit  Association. 

When  the  card  is  filled  out  by 
the  applicant  as  desired  by  the 
grocer  to  whom  application  for 
credit  is  made,  the  grocer  calls 
up  the  secretary  on  the  telephone 
and  reports  the  information  ob¬ 
tained.  The  secretary  then  gets 
a  report  on  the  applicant  and  re¬ 
ports  back  to  the  grocer  before 
the  account  is  opened.  If  the  re¬ 
port  is  not  what  it  should  be  the 
applicant  will  be  obliged  to  pay 
cash  for  his  goods.  The  secretary 
in  making  his  rounds  takes  a  copy 
of  such  cards  as  the  dealers  have 
and  records  on  the  back  of  each 
whether  the  account  was  opened 
or  refused  and  the  reasons.  A 
copy  of  every  card  is  filed  in  the 
office,  thus  affording  a  number  of 
statements  from  one  applicant, 
which  can  be  compared.  Secre¬ 
tary  Walker  reports  that  this  sys¬ 
tem  is  working  well. 

Pennsylvania  Retail  Merchants’ 
Association. 

The  Retailers’  Mutual  Fire  In¬ 
surance  Co.  of  Pennsylvania  is 
now  well  started  on  its  sixth 
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year.  Since  it  was  established  it 
has  saved  the  members  of  the 
Retail  Merchants’  Association  of 
Pennsylvania  $54,551.21  in  pre¬ 
miums,  or  45  per  cent,  of  stand¬ 
ard  board  rates.  At  the  end  of 
September  its  resources  were  in 
better  condition  than  ever  before, 
with  cash  in  treasury  of  $2,414.81 ; 
due  from  agents,  $833.01  ;  in¬ 
vested  in  interest  bearing  cer¬ 
tificates,  $5,000;  premium  note 
reserve,  $244,702.06.  Its  total 
resources  at  that  time  were  $252,- 
949.88.  Members  are  carrying 
$2,802,441.40  in  the  company. 
Those  who  have  not  taken  advan¬ 
tage  of  the  co-operative  insurance 
plan  established  by  the  State  As¬ 
sociation  will  find  it  to  their  ad¬ 
vantage  to  do  so  as  their  policies 
expire.  In  five  years  it  has  paid 
fire  losses  aggregatin  g  $37,285.09. 


Another  Questionable  Collec¬ 
tion  Agency. 

National  Secretary  Green  Gives  Inform¬ 
ation  About  National  Collectors’ 
Association  of  Newark,  Ohio.  Trans- 
Mississippi  Congress  Condemns 
Parcels  Post. 

Special  Correspondence  of  “Grocery  World  and 

General  Merchant. " 

Cleveland,  Ohio, 

November  6,  1908. 

We  are  just  in  receipt  of  sev¬ 
eral  letters  asking  for  information 
in  regard  to  a  National  Collectors’ 
Association  of  Newark,  Ohio. 
After  taking  some  days  to  look  up 
this  firm,  we  find  that  they  are 
not  rated  in  any  of  the  commercial 
agencies,  and  as  far  as  we  have 
been  able  to  learn,  have  no  stand¬ 
ing  as  an  association  or  corpora¬ 
tion  in  any  possible  way.  At  the 
present  time  the  person  who  is 
making  the  canvass  has  been 
doing  so  in  Pennsylvania. 

In  addition  to  the  above  an 
agent  has  been  successfully  work¬ 
ing  some  of  our  business  men  by 
canvassing  for  a  weekly  journal 
called  “The  Successful  Business 
Man,”  supposed  to  be  located  at 
302  Broadway,  New  York  City. 
With  the  yearly  subscription 
they  are  to  give  an  American 
cash  register  packed  in  a  wooden 
box,  expressage  prepaid  with  each 
subscription.  I  have  seen  the 
register.  It  is  in  a  wooden  box 
about  three  inches  across  and  one 
inch  deep.  A  small  toy  register 
is  inclosed,  which  will,  by  mov¬ 
ing  around  hands,  register  the 
amount  as  advertised. 


GENERAL  MERCHANT 


The  subscription  price  of  the 
journal  is  $4. 


The  topic  that  created  the 
greatest  amount  of  discussion  at 
the  convention  of  the  Trans- 
Mississippi  Commercial  Congress, 
which  recently  held  jts  sessions  in 
San  Francisco,  was  parcels  post. 
A  resolution  was  introduced  rec¬ 
ommending  Postmaster-General 
Meyer's  proposition  for  parcels 
post. 

When  this  resolution  was  being 
considered  by  ’  the  committee, 
several  organizations  were  given 
the  opportunity  of  presenting 
their  side  of  the  question  either 
for  or  against  the  proposition. 

Director  Frank  B.  Connolly,  of 
the  National  Association  of  Retail 
Grocers  of  the  United  States,  was 
authorized  to  represent  the  asso¬ 
ciation  before  the  committee,  and 
to  appear  before  the  delegates  ill 
attendance  in  opposition  to  the 
parcels  post  bill. 

Mr.  Connolly  was  assisted  by 
George  B.  Doyle,  Joseph  A. 
Stuff?,  J.  M.  Sullivan,  of  the  San 
Francisco  association,  and  W.  T. 
Ransell,  representing  the  Califor¬ 
nia  ;  Retail  Grocers’  and  Mer¬ 
chants’  Association. 

After  the  committee  had  con¬ 
sidered  the  resolution  and  given 
everybody  an  opportunity  of 
speaking,  a  vote  was  taken  and 
resulted  in  140  against  and  60  for. 

John  A.  Green, 
National  Secretary. 


CORRESPONDENCE. 

Butter  Men,  Attention  ! 

Boston,  Mass.,  November  2,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — I  have  a  pretty  big 
pop  corn  business  in  this  city,  for 
which  I  am  consuming  a  large 
amount  of  butter.  I  have  been 
thinking  for  some  time  it  might  be 
possible  to  find  a  firm  which  has 
just  gone  into  the  business  of  but¬ 
ter  production  (or  any  other  firm, 
for  that  matter),  and  which  would 
in  consequence  be  willing  to  sell  me 
butter  at  a  low  price  for  the  sake 
of  advertising  their  butter.  Of 
course,  the  butter  has  to  be  A  No. 
1.  The  pop  corn  business,  con¬ 
ducted  in  a  way  to  inspire  confi¬ 
dence,  is  one  of  the  best  means  for 
advertising  butter,  not  only  because 
the  butter  is  actually  on  trial  there 
and  that  an  actual  test  could  be 
made  of  it  for  little  or  nothing 
right  on  the  spot,  but  also  because 
of  the  personal  recommendations  of 
its  merits  that  the  seller  can  press 
home  to  the  numberless  people  with 


whom  he  has  an  opportunity 
speak  daily.  I  know  that  t 
means  has  been  successfully  tr; 
more  than  once  before  and  1  ; 
willing  to  take  it  up,  through  yj 
kind  courtesy,  with  any  enterpr 
ing,  reliable  firm  that  may  be  w 
ing  to  consider  the  matter.  I  v 
put  in  my  place  an  efficient  s 
vertisement  of  the  firm,  or  do  ai 
thing  that  nought  be  deemed  pro 
able  and  reasonable. 

Thanking  you  in  advance  foi 
kind  consideration,  I  remain, 
Yours  truly, 

B.  M.  Goomrigian 

*  *  *. 

Second-hand  Peanut  Roaster. 

Littlestown  Pa.,  Oct.  23,  1908 
Editor  “Grocery  World  and  tS 
eral  Merchant.” 

Dear  Sir: — Could  you  tell 
where  I  could  buy  a  second-in 
peanut  roaster?  Please  let 
know  at  once. 

Yours  truly, 

G.  M.  King 

H.  F.  Heacock,  51  N.  Secc 
street,  Philadelphia,  are  dealers 
the  above. 

*  *  * 

Measuring  Molasses. 

Camden,  N.  J.,  October  28,  1908 
Editor  “Grocery  World  and  G 
eral  Merchant.” 

Dear  Sir Can  you  inform 
how  to  measure  the  shrinkage 
contents  of  a  barrel  of  molasses 
vinegar,  to  save  drawing  the  cJ 
tents  and  measuring  it?  Or  w 
method  is  used  by  gaugers  to 
timate  the  outs.  I  have  a  gai 
stick,  or  rule,  and  understand  h 
to  measure  the  capacity  of  a  b 
rel,  but  as  a  bairel  is  never  full 
would  like  to  know  how  to  e 
mate  the  shrinkage. 

The  gauge  stick  or  rule  has  t 
scales  one  for  measuring  the 
pacity  and  one  for  measuring 
shrinkage.  I  would  like  to  kn 
how  to  apply  the  latter. 

The  place  where  I  bought  it  co 
only  instruct  me  as  to  the  formei 

I  remain 

Yours  truly, 

U.  R.  Ackley, 
Cor.  New  and  Trenton  avenu 

The  contents  of  a  barrel  of  11 
lasses  or  vinegar  are  measured 
what  is  called  an  outage  rod. 
is  practically  a  square  staff,  usual 
bearing  on  one  side  figures  n 
measuring  the  contents  of  a  for 
eight  gallon  barrel,  or  anotll 
figure  for  measuring  the  conteij 
of  a  fifty-two  gallon  barrel,  and 
on.  The  rod  is  introduced  in  t 
top  of  the  barrel  and  carried  do'i 
until  it  just  touches  the  surface 
the  liquid.  The  figure  on  the  r 
which  corresponds  with  the  lieig 
of  the  liquid  represents  the  volui 
of  contents. 
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WANT  DEPARTMENT 

Advertisements  in  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  Trtt 
it/.  Answers  may  be  addressed  to  the  Gkocbxy  Would  when  desired,  provided  the  advertisement  Is 
mpanled  by  to  cents  In  postage  to  pay  lot  remalling  the  tame.  To  non-subscribers  the  price  is  sc 
i  per  lasne. 


WANTED. 


NTED.— Party  with  $ 3,000  to  take  stock 
manufacturing  concern  and  manage 
•lesale  grocery  department.  Good  open- 
for  competent  man.  Address,  Box  219, 
jison,  Ga.  20 

NTED. — Traveler  wanted  to  carry  side 
:  well-known  Swiss  milk  chocolate, 
eral  commission.  Apply,  Grip,  P.  O. 
834,  Montreal,  Canada.  19 

lNTED — Grocery  and  specialty  Sales- 
1,  traveling  in  every  part  of  United 
tes,  to  solicit  subscriptions.  Write  for 
ticulars,  “Grocery  World,”  Philadel- 
1. _ tf 

.NTED. — A  young  man  as  partner  with 
te  experience  in  the  grocery  business,  to 
cit  and  deliver.  Little  money  required, 
rertlser  will  furnish  half.  This  is  an 
chance  for  a  man  willing  to  work,  as 
re  is  no  rent  to  pay.  Will  be  sure  of 
cess.  If  interested,  address  J.  K.  F., 
rocery  World  and  Geneial  Merchant,” 
ladelphia,  Pa.  19 

lNTED. — Large  Swiss  chocolate  manu- 
:urer  wishes  to  correspond  with  whole- 
:rs  in  position  to  introduce  his  goods, 
ily.  Confectionery,  P.  O.  Box  834, 
ntreal,  Canada.  19 


FOR  SALE. 


R  SALE. — General  store  and  produce 
;iness  in  Lancaster  Co.,  Pa.  An  excep- 
tally  clean  proposition.  Size  of  store, 
c6o.  Doing  $30,000  yearly,  all  cash 
finess.  Carries  about  $9,000  stock  Will 
1  fixtures  for  $400 ;  stock  at  inventory, 
o  a  year  rent.  Reason  for  selling  is  on 
ount  of  death  in  the  family.  F.  E. 
iwn  &  Son,  Bart,  Pa.  21 

>R  SALE. — Stock  and  fixtures  of  a  gen- 
1  hardware,  grocery,  liquor  and  meat 
re — four  departments.  Everything  new, 
old  stock  destroyed  in  fire  less,  Decem- 
•,  1907.  Good  opportunity  for  young 
n.  Not  much  cash  required  from  right 
•ties.  Address,  or  call  personally,  D.  W. 
nch,  Wilmington,  Del.  20 

|R  SALE. — Stock  and  fixtures  of  a  first- 
ss  grocery  in  Honesdale,  Pa.  Purchaser 
1  buy  property  of  owner,  now  in  possess- 
n,  at  a  sacrifice.  This  stand  will  bear 
;  closest  inspection.  Situated  on  the 
in  street,  an  old  established  business, 
i  an  excellent  opportunity  for  the  right 
•ty.  Reason  for  selling,  owner  retiring, 
s.  John  Skelly,  530  Main  St.,  Honesdale, 
nna.  20 


>R  SALE. — Will  sell  for  owner  the  finest 
re  property  in  Chester  Co.  Three  stories, 
ck,  40  x8o,  electricity,  steam  heat.  Popu- 
ion,  1,400.  On  P.,  B.  &  W.  R.  R.  Live 
in  can  do  $40,000  to  $60,000.  Owner 
ired.  Easy  terms.  Splendid  proposi- 
n.  Write  for  particulars.  John  H. 
achbar,  Lancaster,  Pa.  19 

)R  SALE. — In  Reading, Pa.,  grocery  store 
oest  residential  part  of  city,  doing  fine  cash 
siness.  This  store  has  the  most  desirable 
iidence  connected  of  any  grocery  store  in 
ading.  Must  be  seen  to  be  appreciated. 
Jck  at  inventory.  Store  and  dwelling, 
,000.  Address  E,  “  Grocery  World  and 
neral  Mirchant,”  Philadelphia.  19 

)R  SALE. — Cold  storage  eggs  in  carload 
less,  also  potatoes,  apples,  Lebanon 
logna,  hay,  corn  on  the  ear,  etc.  D.  K. 
illfps,  Shoemakersville,  Pa.  19 

)R  SALE. — A  Kitson  Light  for  inside 
>re  use  ;  1,500  candle  power  ;  complete  in 
ery  detail.  Never  been  In  use.  Will  sell 
eap.  Geo.  P.  Ogden,  203  Sinnickson  St., 
dem,  N.  J.  19 

DR  SALE — The  large  display  printed 
■sters  that  have  made  Philadelphia  cut 
ice  grocers  and  butchers  successful  and 
e  sure  to  increase  your  business.  Send 
r  a  sample  and  catalogue.  They  will  not 
st  you  a  penny.  J.  B.  McCullough,  1113 
Broad  Street,  Philadelphia.  tf 


g  MR.  GRO-SIR  WHY  NOT 

Mr  make  your  own  collections  with 

JB r/W  our  wonderfully  effective,  quick 

ML  and  simple  system.  Debtors 

settle  direct  with  you.  Five 
V1  cents  o  ten  covers  the  whole 

ft  expense  of  collecting  an  old  ac- 

count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description  ? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
‘  The  Creditor’s  Journal  ” — it’s  free.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  400. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  403. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  If 
wanted.  Stock  about  $700.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  404. — Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$900.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,400  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves¬ 
tigation. 

No.  407 —In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300.  No  team. 
Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  Is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  408.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $400  weekly,  two-thirds 
cash.  Stock  $600.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $1,000. 

No.  409. — In  South  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians .  F ullest  investigation. 
Established  14  years.  Fixtures  about  $600. 
Stock  at  inventory. 

No.  410. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18  x  55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stock  about$i, 200.  Uses  two  teams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought.  • 

No.  4it.— In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $400-$450  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 
$i,500-$2,ooo  Could  be  reduced  to  $1,200. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412.  —  la  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$70o  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 


and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,500. 

No.  415  —In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16  x  22  feet.  Does  $250  weekly,  three-quar¬ 
ters  cash.  Stock,  $500.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thoroughly  profitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  $200,  stock 
at  inventory.  Take  about  $700.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500. 

No.  417. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions  Store  16x40 
feet.  Does  about  $300  weekly.  Stock  only 
$400.  Push  cart  delivery.  Net  profits  15  per 
cent.  Owner’s  hearing  is  gone  and  he  finds 
he  must  retire.  Dwelling.  Fixtures,  $200. 
Stock  at  inventory. 

No. ,419. —In  Linwood,  N.  J.  On  the  road 
to  the  shore.  Town  of  about  600  people, 
with  only  one  other  store.  Store  18x20, 
with  back  room  16x14.  Store  established 
only  about  a  year  ago  and  does  $80  per 
week,  all  cash.  Stock  $300.  No  team. 
The  store  is  connected  with  a  pretty,  com¬ 
fortable  dwelling,  which  can  be  bought  for 
$2,200,  subject  to  $1,200  mortgage.  Death 
of  owner  necessitates  sale.  A  very  safe, 
comfortable  proposition  for  man  and  wife. 
A  good  living  can  be  made  under  exception¬ 
ally  pleasant  surroundings.  Price forstock 
and  fixtures,  inventory.  Take  about  $400. 

No.  423. — In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23x45  feet.  Does  about  $22,000  per  year; 
two-thirds  cash,  balance  weekly  and 
monthly.  Stock,  $2,000.  One  team.  This 
business  is  one  of  the  oldest  stands  in  the 
county  and  is  only  sold  because  the  present 
owners  are  not  acquainted  with  the  business. 
Price,  inventory.  Very  fullestinvestigation. 

No.  424. — In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33x49  feet.  Does  $33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  $1,500.  Uses  four  teams.  Netted 
11  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  because  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 
connected.  Price,  inventory.  Sickness 
cause  of  selling. 

No.  428. — In  West  Philadelphia.  Gro¬ 
cery  store,  17x40  feet.  Does  $15,000  to 
$17,000,  two-thirds  cash;  balance  all  good 
trade.  Stock  $800  to  $900.  No  team.  Good 
dwelling.  Actual  net  profits  17  per  cent.,  as 
expenses  are  low.  Real  estate  for  sale  or 
rent,  as  desired.  Owner’s  wife  don’t  like 
the  business,  which  is  the  only  reason  for 
retiring.  Will  sell  at  inventory. 

No.  430. — Also  on  Germantown  Ave., 
Philadelphia.  Groceries,  meats  and  provi¬ 
sions — mostly  meats.  Store  20x30  feet. 
Does  $250  per  week,  nearly  all  cash.  Stock 
carried  is  only  $150,  as  most  of  it  is  meats, 
which  are  quickly  turned  over.  Net  profits 
25  per  cent.  Owner  wishes  to  give  up 
business  and  will  sell  at  inventory. 

No.  431. — On  Germantown  Ave.,  Philadel¬ 
phia.  Groceries,  meats  and  provisions — 
mostly  meats.  Store  20x40  feet.  Regu¬ 
larly  does  $500  weekly  and  $800  in  busy 
season,  two-thirds  cash.  Stock  carried, 
$800.  Net  profit  20  per  cent.,  because  sales 
are  largely  meats.  Good  dwelling  con¬ 
nected  sale  or  rent.  Owner  wishes  to  go  to 
the  country  and  will  sell  at  inventory. 

No.  433. — In  Cumberland  County,  Pa., 
town  of  over  10,000.  Grocery.  Store  18x40 
feet.  Does  $400  per  week,  gopercent.  cash. 
Stock  $1,200  to  $1,500.  No  team.  Delivery 
costs  $5  weekly.  Business  actually  nets 
xo-ii  per  cent.  Fixed  charges  small  and 
business  in  a  thoroughly  healthy  condition. 
Owner  wishes  to  study  law  and  very  anxious 
to  sell.  Established  nearly  three  years  ago. 
Price,  inventory.  This  is  a  rare  chance. 

No.  436. — On  Germantown  Ave.,  Phila¬ 
delphia.  Grocery  and  provisions.  Store 
25  x  60  feet.  Does  $30,000  yearly,  half  cash. 
Stock  carried,  $10,000;  but  can  be  reduced 
one-half.  Caters  to  fine,  high  class  trade, 
used  to  paying  high  prices.  Net  profits, 
20  per  cent.  Uses  three  horses  and  five 
wagons.  Business  solid,  prosperous  and 
very  profitable,  but  owner  wishes  to  retire. 
Real  estate  for  sale  or  rent.  Price,  inven¬ 
tory. 

No.  439. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  20x30 
feet.  Does  $550  to  $600  per  week,  three- 
quarters  cash,  balance  weekly  credit. 
Stock,  $400.  Net  profits,  10  per  cent.  Good 
dwelling  connected.  Ownerhasotherbusi- 
ntss  and  will  sell  fixtures  at  $1,200,  includ¬ 
ing  $375  cash  register  and  team.  Stock  at 
Inventory. 

No.  443. — In  West  Philadelphia.  Meats 
and  provisions.  Size,  15x30  feet.  Does 


$11,000  yearly,  three-quarters  cash.  As 
stock  is  turned  rapidly,  stock  of  only 
$200  is  carried.  No  team.  Business  very 
profitable,  earns  18  per  cent.  net.  Fixed 
charges  very  small.  Owner  changing  busi¬ 
ness  and  will  sell  at  inventory.  Take 
around  $600. 

No.  445  — On  busy  part  of  Ridge  Avenue, 
Philadelphia.  Meat  and  green  goods. 
Store,  20x40  feet.  Does  $175  weekly,  all 
cash.  No  delivery.  Business  thoroughly 
profitable,  netting  20’  per  cent,  over  all 
expenses,  which  are  low.  Owner  has  other 
interests  which  claim  his  time.  Price,  $200 
for  fixtures  ;  stock  at  inventory. 

No.  446. — In  North  Philadelphia.  Meats 
and  produce.  Store,  20x60  feet.  Does 
$350  weekly,  all  cash.  Stock  averages  only 
$175.  No  team.  Business  makes  20  per 
cent,  on  business  done  above  all  expenses. 
Rent,  $30.  Two  men  and  boy.  Owner 
hasn’t  time  to  attend.  Price,  $400  for  fix¬ 
tures,  stock  at  inventory. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,oco  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low;  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
Increased. 

421  WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 


FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  cofiee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

406  WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
406  WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


PROSPEROUS  CANDY  MANUFAC¬ 
TORY  AND  RETAIL  BUSINESS 
FOR  SALE. 

We  offer  a  clean,  piosperous  candy 
manufacturing,  wholesale  and  retail,  busi¬ 
ness  in  city  of  100,000,  within  forty-five 
minutes  from  Philadelphia.  Retail  store, 
25x40  feet;  manufacturing  building,  58x72 
feet.  Has  averaged  $35,000  yearly  for  the 
last  three  years.  Retail  trade,  cash  ;  whole¬ 
sale,  good  credit  trade.  Stock  carried  in 
all  branches,  $2,000  to  $2,500.  The  manu¬ 
facturing  business  is  mostly  of  penny  goods 
which  are  sold  and  delivered  by  four  teams, 
which  cover  a  radius  of  fifteen  miles. 
Manufacturing  business  is  1000  boxes 
behind  in  orders  and  is  in  a  thoroughly 
active  and  prosperous  condition.  Netted 
$3,ooo-$3,5oo  last  year.  On  account  of 
family  reasons  and  sickness  owners  must 
go  back  to  family  homestead  and  farm. 
To  make  quick  sale,  only  $3,500  is  asked 
for  all  fixtures,  including  teams,  store  and 
manufacturing  fixtures,  and  complete  manu¬ 
facturing  outfit.  Stock  at  inventory,  but 
can  be  largely  reduced.  It  is  very  likely 
that  somewhat  under  $5,000  could  buy  this 
business.  Very  fullest  investigation. 

WARNER  &  CO., 

927  Arch  Street  Philadelphia,  Pa. 


FOR  RENT. 


FOR  RENT. — Four-storv  building,  11  S. 
Water  Street,  Philadelphia.  Artificial 
refrigeration  in  basement.  Apply  to  John 
J.  MacDonald,  13  S.  Water  Street,  Phila.  19 
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UNDER  THE  DIRECTION  OF 


R*  DAETWYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quott 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  November  9,  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  h 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel .  $2.oo  per  bunch 

Selected,  g  hands,  packed  I  in  barrel .  1.40  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.00  per  bunch 

Selected,  8  hands,  packed  3  in  crate . 83  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 65  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1. 15  per  bunch 

Selected,  8  hands . 73  per  bunch 

Selected,  7  hands . 60  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 


Golden  Russetts,  96  to  bo>{ . 

Golden  Russetts,  126  to  box . 

Golden  Russetts,  150-176  to  box.  . 
Golden  Russetts,  200-216  to  box 
Golden  Russetts,  250-288  to  box. 


$2. 

2. 

2. 

2. 

2.- 


FANCY  ALMERIA  GRAPES. 

Extra  Fancy,  barrels,  weight  65-66 . 

Extra  Fancy,  half  barrels,  weight  38 . 

Fancy,  barrels,  weight  64-66 . 

Extra  Choice,  barrels,  weight  63 . 

Choice,  barrels,  weight  63 . 


$5.50  to  $6.( 

3- c 
5-< 

4- : 

4-c 


CALIFORNIA  AND  MESSINA  LEMONS. 

Extra  Fancy  Messina,  300  size,  per  box . 

Extra  Fancy  Messina,  360  size,  per  box .  3.50 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . .  . .  . 

Extra  Fancy,  300  size,  per  box . 

Extra  Fancy,  360  size,  per  box .  4.85 

Choice,  300  size,  per  box . . 

Choice,  360  size,,  per  box . 


$4-5° 
to  4.00 
4.00 


to 


5.00 

5.00 

4-25 

4.00 


FANCY  FLORIDA  GRAPEFRUIT 

Fancy  Bright,  36  size . 

Fancy  Bright,  46  size.  . .  . . 

Fancy  Bright,  54  size . 

Fancy  Bright,  64  size . 

Fancy  Bright,  80  size . 

Fancy  Bright,  90  size . 

Golden  Russetts,  36  size . 

Golden  Russetts,  46  size . . . . 

Golden  Russetts,  54  size . 

Golden  Russetts,  64  size . 

Golden  Russetts,  80  size . 

Golden  Russetts,  90  size . 


$34 

34 

3- 


3 

34 

2.: 


27 


2. 


/ 

34 

34 


2-7 


2. c 


FANCY  FLORIDA  ORANGES 

Fancy  Brights,  96  to  box . 

Fancy  Brights,  126  to  box . 

Fancy  Brights,  150-176  to  box . 

Fancy  Brigths,  200-216  to  box . 

Fancy  Brights,  250-288  to  box . 


$2.25 

2-75 


2  75 
75 


50 


NEW  JERSEY  SWEET  POTATOES. 

Fancy  Primes,  per  barrel . 

Choice  Primes,  per  barrel . 

Large  Medium,  per  barrel . 

Choice  Medium,  per  barrel . 


$375  to  $4.c 

34 

2.50  to  2., 

2.S 


There  is  Big  Money  In  It 
If  You  Go  About  It  Right 


A  display  of  particularly  fine  fruit  will  attract 
more  attention  to  your  store  than  almost  anything 
else.  There  is  just  one  place  in  this  city  where  you 
are  always  sure  to  get  it  and  that  is 


R.  DAETWYLER  &  COMPANY 


New  Market  and  Callowiiill  Streets,  Philadelphia 


They  Are  Worth  'Having 


and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 


J.  P.  FORBES 

FORBES  BUILDINQ 

COSHOCTON,  OHIO 
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BALTIMORE  PRICES-CURRENT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 


iy  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
•onfer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES, 
ked  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

’  Java . 36 

’  Java  . . 24 

'  Java . 24 

Java  and  Mocha  Blend . 24 

Java  and  Mocha  Blend . 22 

’  Mocha . 24 

’  Mocha . 22 

’  Mocha . 20 

ruayra  (Washed  Caracas) . 18 

’  Maracaibo . . . 18 

'  Maracaibo  .....JV. . 17 

”  Santos . 16 

’  Santos . 15 

'  Santos . 14 

.berry  Santos . 14 

”  Rio . 12 

1  Rio . 11 

2  Rio . 09 

•ton  Special  Mocha  and  Java,  1  lb.  cans  .27 

•ton  Perfection,  1  lb.  can, . 20 

tleship,  1  lb.  packages,  any  quantity...  .15 

;  Cabin,  1  lb.  packages,  100  to  case . 14 

luckle’s,  100  Ids.  to  case . 

tg  Bee,  100  lbs.  to  case . per  case  15.00 

en  Day,  100  lbs.  to  case . per  case 

TEA.  Per  lb. 

25  Gunpowder . 24 

28  Gunpowder . 35 

it  Gunpowder . . . 45 

25  English  Breakfut . 20 

.  28  English  Breakfast . 83 

it  English  Breakfast . 40 

25  Moyune  Gunpowder . S3 

28  Moyune  Gunpowder . 38 

it  Moyune  Gunpowder . 60 

26  Imperial . 33 

28  Imperial. . 35 

it  Imperial . 50 

25  Ooleng.. . 28 

.  28  Oolong . 35 

it  Oolong . 45 

ong  Hyson . . . 35 

>an . .'. . 35 

no  %  and  %  lb.  packages . 50 

rer  Moon . 27 

rer  Bell,  1  lb.  packages . 25 

ada  (Ceylon  and  India  Tea)— 

Ireen,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 46 

Ireen,  Black  and  Mixed,  lOo.  packages, 

6doz.  to  box . per  dor.  ‘  .90 

DRIED  AND  EVAPORATED 
FRUITS. 

pies—  Per  lb. 

Evaporated,  50  lb .  08 

evaporated,  1  lb.  packages,  4  doa . 08% 

)ried,  50  lbs . „ . 06 

iches— 

Standard,  50  lbs . 07 

Ihoice,  50  lbs . 08 

extra  Fancy,  25  lbs . 10 

ricots — Ev  aporated 

itandard,  25  lbs . 09% 

ihoice,  25  lbs .  10% 

rrants— 

“aokage,  36 . . . . . 08% 

lulk,  26  lbs . 

w  Figs— 

lex,  10  lbs . 10 

lats,  1  lb . per  dos. 

ron— 

unerican  Brand,  10  lb..„ . 16 

unerican  Brand,  25  H».._ . 

tes— 

’ackage,  30 1  lb . 

tuffed,  1  lb . per  dos. 

w  Prunes— 

30-  40,  25  lbs..„ . ; . 09% 

40-  50,  25  lbs . 08% 

50-  60,25  lbs. . 07% 

60-  70, 25  lbs . 07% 

70-  80,  25  lbs . . . 063/ 

*0-  90,25  lbs . . . 06% 

90-100, 25  lbs. . 06% 

00-120, 50  lbs . .. . 

is  in  s — 

Crown,  60  lbs .  06% 

Crown,  50  lbs . 05% 

jondon  Layers,  clusters,  20  lbs.,  per  box 

•«ndon  Lavers,  20  lbs . per  box  1 . 50 

ieedless  Sultana,  50  lbs- .  08 

leeded,  36 1  lb.  packages. . 08 

lultana,  *6 1  lb.  packages . 

taltana,  bulk  .2^vba..~ . 12 

BEANS,  PEAS,  Etc.  Per  bush, 
w  York  Hand-picked,  about  2%  bushel 

.  2.50 

dy  Washington  Beans,  about  200  lbs.  to 

.  2.35 

een  Peas,  dried,  about  166  lbs.  to  sack...  2  30 
sck-Eyed  Peas . 

i<#  ,  Per  lb. 

urornla  Lima  Beans,  about  80  lbs.  to 

'•ok . . 

'Ported  Lima  Beans,  about  90  lbs.  to 

. . . 

ut  Peas,  210  ibs..::::::::::::::::::::::::;^bbi-  7.45 

-■oss  quantity . 03% 

ntila,  about  100  lbs.  to  sack . 05/ 

aite  Marrowfat  Peas . perbu.  2.10 

va  Beans . 04% 

I  '■  . 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  dos .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  dos . 

Sockeye,  1  lb.,  flat,  4  dos .  2.10 

Seward,  1  lb.,  tall,  4  do*. .  1. 45 

Jookey,  1  lb.,  tall,  4  dos .  l.ao 

Buster  Pink,  1  lb.,  tall,  4  doz .  1.00 

Arctic  Belle,  i  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1.50 

8ockeye,  %  lb.,  flat,  4  dos . .  . 

Iceberg,  1  lb.  tall.  4  doz .  1  45 

Hawkeye,  %  lb.,  flat,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  dos . 


Dcuyci,  X  1U.,  XL  CM.,  1UUI . . . 

Star,  %  lb.,  8  doz.  in  case .  1.60 

Star,  %  lb.,  flat,  4  doz .  2.45 

Gold  Label,  %  lb.,  flat,  8  dos . 


Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  do*. .  1.10 

Herring  Roe- 

Old  Virginia  2s,  2  doz .  1.50 

Mackerel- 


Oysters— 

Standard,  5  ox.,  2  do* . 90 

Sardines,  in  Oil —  per  case. 

%  oil,  100 . . 

Gold  Label, %  oil,  100  cans .  6.50 

Standard,  %  oil,  100 .  8.50 

%  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  %  oil,  fancy  cartons,  100  can*  4.60 
%  Mustard  Sardines— 

Gold  Label,  100  cans .  6.60 

Standard,  100  cans .  3. 65 

Leon  D’or  Brand,  100  cans .  4. 50 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 50 

%  Mustard,  50  cans .  2.96 

Harbor  Brand,  48  cans .  8.76 

Imported  Sardines— 

%  Oil,  Martell  Brand,  100  cans .  16.00 

%  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100  cans . 

North  Cape,  Smoked,  100  cans .  8.50 

GriBetta,  with  key,  100  cans .  9  50 

King  Oscar,  100  oans . . . 

CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  Ss,  sauce,  2  doz .  1.50 

Pin  Money,  2s ,  sauce,  2  doz .  1 . 15 

Pin  Money,  Is,  sauce,  4  doz . 85 

Pin  Money,  8s,  plain,  2 do* .  1.45 

Wagner’s,  Is,  tall,  4doz .  ... . 48 

Wagner’s,  3s,  plain,  2  doz .  l  .03 

Wagner’s,  8s,  sauce,  2  doz .  1.08 

Excursion,  3s,  sauce,  2  do*. . . . 85 

Saratoga,  2s,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2s,  2  doz . SO 

Standard  Shoepeg,  2s,  2  do*. . 85 

Standard,  2s,  2  doz . 75 

Belmont  Cream,  2s,  2  doz . 90 

Winorr  Brand  Kernelled  Corn,  2  do* .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  do* .  1.25 

Belle  Brand,  2  doz . 86 

Little  Fellow,  2s,  2  doz . 

Rob  Roy,  2s,  2  doz . 

Pin  Money,  petit*  pois,  2  do* .  1.60 

Pin  Money,  standard  early  June,  2  do*..  .95 

French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2s,  2  doz . 85 

Kidney  Beans — 

2s,  2  doz . .75 

Lima  Beans— 

Derby,  soaked,  2s,  2  do*. . 80 

Standard,  2s,  2  doz .  1 .26 

Little  Darling,  2  doz. . . .  1.30 

Pumpkins — 

Ss,  2  doa . 90 

No.  10 . 

String  Beans— 

2s,  2  doz . 65 

Pin  Money  Vegetables— 

2s,  2  doz.,  12  kinds  in  can. .  . 85 

Sweet  Potatoes,  8s,  2  dos . 90 

Is  Pulp,  for  soup . 42 

Succotash— 

2s,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  8s,  2  do* . 95 

Standard,  3s,  2  do* . «...  .Si 

No.  10,  %  doz .  2.50 

Fair  Quality,  8s . 85 

ft,  2  do* . 70 

SUGAR. 

We  do  not  handle  imported  sugar.. 


Cut  loaf .  5  90 

Powdered .  5  25 

XXXX,  powdered . . .  6.45 

Cubes .  5.35 

Fine  Granulated,  American .  4.95 

Fine  Granulated,  100  lb.  sacks .  4 . 95 

Confectioners’ A .  4.90 

No.  1,  A .  4  85 

Light  Yellow .  4.40 

Fine  Granulated,  2  lb.  bags .  5 . 25 

Fine  Granulated,  6  lb.  bags . .  5. 15 


CANNED  FRUITS.  perdoz. 


Apples,  3s,  2  do* . 80 

Blackberries,  2s,  2  do* . 75 

Birueberries,  2s,  2  doz.  . . 95 

Cherries,  2s,  2  doz . 8) 

Gooseberries,  2s,  2  do*.  . .  1.00 

Pie  Peaches,  Ss,  2  do* . 91 

Pears,  3s,  2  doz. . . . . . 95 

Sliced  Pineapples,  2s,  2  do* .  1.25 

Singapore  Pineapples,  l%s,  chunks,  4 

doz .  1.25 

Singapore  Pineapples,  10c.  chunks,  4  doz. 

in  case . 95 

Grated  Pie  Pineapples,  James.  8s,  2  do* . 90 

Raspberries,  2s,  2  doz . 

Strawberries,  2s,  2  doz . 95 

Standard  Peaches,  Sunset  8s,  2  doz .  1.90 

California  Apricots,  2  doz .  1.90 

California  Cherries ,2doz .  2.60 

California  Peaches ,  2%s,  2  doz .  2  35 

Wheeler  Peaches,  3s,  2  doz .  1  25 

Sliced  California  Peaches,  Is,  4  do* .  1.85 


SALT .  per  gack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . 1.C0 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2 .60 

Fine  Dairy,  3s,  100  to  bbl .  2.58 

Fine  Dairy,  4s,  70  to  bbl .  2.35 

Fine  Dairy,  5s,  60  to  bbl .  2.40 

Fine  Dairy,  8s,  35  to  bbl .  2.18 

Fine  Dairy,  10s,  28  to  bbl .  2.15 

Worcester,  2%s,  115  to  bbL .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  80  to  bbl .  3.76 

Per  case 

Snow  Flake,  48 10c.  packages .  8.10 

Snow  Flake,  36 15c.  packages .  3.76 

Colonial,  86  6c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1 .60 

MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Melasses,  No.  44 . 33 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 82 

King  Syrup . 32 

Orange  Brand  Syrup . 33 

Orange  Brand,  2%s  cans,  2  doz .  2.40 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2s  cans,  2  doz .  1.90 


California  Amber  Drips,  3s  cans,  2  do* .  2.50 

California  Amber  Drips,  %  gal.  cans,  1  do*.  2.20 
Calvert  Brand  Pure  Porto  Rico . 22 

CONDENSED  MILK.  case. 

Baby,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  3.85 

Eagle,  4  doz .  6.25 

Magnolia, 4  doz .  4.00 

Rea  Cross,  4  doz .  4 . 15 

Star,  4  doz .  4.20 

Dime  Brand,  4  doz .  3.60 

Lion,  4  doz .  4.25 

Premium,  4  doz .  3.75 

Hires’  Silver,  4  do* .  4.00 

Square,  4  do* . 

EVAPORATED  CREAM.  Case. 

Gold,  double  size  can,  4  doz . . .  8.75 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.10 

Our  Pet,  baby  size,  6  doz .  2.65 

Peerless,  small  size,  4  doz .  1.80 

Peerless  large  size,  4  doz .  3  20 

Columbia,  4  doz .  3.10 

Silver  Oow,6  doz . 

Van  Camps,  4  do*,  in  cans . per  can  3.85 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe,  100s,  6  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  6  gross . 45 

Vulcan  Safety,  50  gross . 50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pooket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Fast  Mail,  100s,  1  gross .  1 . 00 

Bull’s  Eye,  5  gross .  1 .00 

Little  8tar,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  8  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.76 

Black  Diamond,  500s,  1 00  in  case . . .  per  case  8  60 

RICE.  Per  lb. 

Best  Head.  bbia.  or  100  lb.  sacks .  06% 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 03% 

Japan,  ion  lb.  sacks . 04% 

Patna,  ICO  lb.  sacks . 06% 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.45 

‘Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.76 

6  box  lots  freight  paid,  with  1%  box 
“1776”  or  100  cakes  Best  Soap  free...  4.26 
10  box  lots  freight  paid,  with  3  boxes 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

•Bee . 100  3.90 

•Big  Schooner . 100  8.75 

•Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  8.75 

•Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

•Globe  Oleine .  60  2.40 

•Ivory,  6  oz. . 100  4.00 

•Ivory,  10  oz . 100  7.00 

•Kirkman’s . 100  8.85 

•Kirk’s  Oleine .  60  2.25 

•Lenox . 100  3.00 

•Lifebuoy .  60  2.00 

•Fairbank’s  Tar . 100  3.75 

•Magic  Cleaner . 100 

•Octagon . 100  8  90 

•Philadelphia Oleine .  60  2.40 

•P.&G.  Oleine .  72  8.00 

Premium . 100  8.76 

•Santa  Claus . 100  3.15 

•Star . 100  3.00 

•Sunlight . 100  4.00 

•Sunshine . 120  2.45 

Star  Oleine .  60  1.75 

•Sunny  Monday . 100  4.00 

•White  Cloud . 100  8. 90 

•Wonder  Worker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100 

•Snowberry . 100  3  90 

Best  Blue .  80  8.40 

•Hoefner’s  Ammonia . 100  8.95 

*P.  &  G.  Naptha . 100  8.85 

Duck . 100  3  85 

20  Mule  Borax . 100 

Rib . 100  l  .95 

U.  S.  Mail . 100  3. CO 

Hustler . 120  2.30 

Brag . 66  2.55 

Export  Borax . 100  3.10 


•  6  box  lota  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash ,  for  the  hands . 100  cans  6.60 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1 ,9E 

Grand  Pa’s,  largesize .  50  3.25 

Sweet  Maiden . 1  doz.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  .40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava .  100  3.75 

Pearl . ...  60  2.40 


SCOURING  SOAP. 


Bars. 

Fairbank’s .  50 

Sapolio . 8  doz. 

Wrigley's . 100 

Wrigley’s .  60 

Scourene . 100 

Lipp’s  Scourer .  60 

Sil  San .  50 

Army  and  Navy  Compound. . 4  doz. 

Finola  Star  Polish . 100 

Silver  Sand . per  bbl. 

American  Scourer . 100 

Bon  Ami,  10c.  size . 8  do*. 

Brooks’  Crystal . 100 


Hoefner’s  Crystal,  with  spoon* . 34  pkgs. 

Old  Dutch  Cleanser,  4  do*. . 


Box. 

1.88 

2.25 

3.50 
1.80 

3.60 

2.25 
2.03 
1.80 
8.85 

2.60 
3.76 

2.50 
3.90 
LOO 

8.26 


SEEDS. 

Anis,  packed  about  170  lbs.  to  bag, . per  lb. 

Bishop's  BestBirdSeed,  any  quantity. .per  doz. 
Bishop’s  Superior  Seed,  any  quantity. .per  doz. 
Bishop’s  Bird  Gravel,  any  quantity.. ..per  doz. 

<  uttle  Fish  Bone . per  lb. 

Caraway,  about  1 15  lbs.  to  bag .  “ 

Celery,  about  215  lbs.  to  bag . .  “ 

Canary,  about  240  lbs.  to  bag .  “ 

Coriander,  about  100  lbs.  to  bag .  “ 

Excelsior  Bird  Seed, 24  pkgs.  to  case..per  pkg. 

Fennell,  about  220  lbs.  to  sack . per  lb. 

Flax  Seed,  100  lbs.  to  sack .  “ 

Flax  Seed  Meal,  too  lbs.  to  sack .  ** 

Green  Kern,  100  lbs.  to  sack .  " 

Hemp,  225  lbs.  to  sack .  “ 

Hirsh,  about  100  lbs.  to  sack .  *• 

Millet,  about  100  lbs.  to  sack .  “ 

Moan,  about  no  lbs.  to  sack .  “ 

Mustard  Seed,  225  lbs.  to  sack .  “ 

Poppy  Seed,  about  no  lbs.  to  sack .  “ 

Rape  Seed,  about  250  lbs.  to  sack .  “ 

Sunflower  Seed,  about  115  lbs.  to  sack..  “ 

By  the  full  bag  will  make  any  of  the  above 
%c.  per  lb.  less. 


°4% 

°5 

08 

*4 

°5 

02% 

°9 

04 

06% 

06% 

09 

°9 

°9./ 

°5% 

<>5 

seeds 
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N  O  TE. — Prices  are  those  prevailing  on  date  of  issue.  Corrected  Weekly.  Invariably  F.  O.  B.,  New  York. 
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MOLASSES. 

Porto  Rico  Molasses—  Per  gal. 

Fancy,  bbls . 4=  @-45 

Choice,  bbls . 38  @-4° 

Good,  bbls . 26  @-3° 

Fancy,  qt.  jars . per  doz.  1 .20 

New  Orleans  Molasses — 

Fancy  Open  Kettle— New  Crop . 42  @, .  44 

Fancy .  -3^ 

Choice .  *3° 

Prime . -29 

N->.  10,  l/2  doz.  in  case,  in  tins . Per  doz.  4.  75 

No,  5,  1  doz.  in  case,  in  tins .  ‘  2.75 

No.  3,  2  doz  in  case,  in  tins .  “  1.  5° 

No.  2’ 3  doz.  in  case,  in  tins .  “  1.00 


PURE  SYRUPS. 

Gilt  Edge  Drips,  in  bbls .  -33 

Robin  Hood,  in  bbls .  *2° 

Various  Grades,  in  bbls . 18  @*J9 

Lyle’s  Golden  Drips,  2  lb.  tins,  2  doz. 

in  case . Per  case  1.90 


Maracaibo — 
Cucuta,  best.... 
“  choice 
“  prime. 
“  good .. 
Laguayra — 
Caracas,  finest . 
“  choice 
Peaberry — 
Santos,  fancy ... 
“  choice... 

“  fine . 

Rio,  fancy . 

“  choice  . 

“  fine . 

Santos — 

Best . 

Choice, . 

Prime . 

Good  . 

Fair . 

Rio — 

No  1,  golden .... 

No.  2 . 

No.  3 . 

No.  4 . 

No.  5 . 

No.  6 . 

No.  7 . * 


•17 

.  16 

.14 

.18 
.  16 

.16 

•IS 

•  14 

•!5  % 

•14% 

•  I3K 

•IS 

•14 
•13  % 
•12% 
.11% 

•IS 

•  14 

•  13 

•  12% 
.  12 

•  n% 

.  II 


Succotash — 

Extra  fancy  Maine,  2s .  1.40 

Fancy  Maine,  2s .  1. 10  @1.25 

Extra  standard,  2s . 95  @1.00 

Pumpkin — 

Fancy,  3s .  1.10  @1.20 

“  gals .  2.40 

Squash — 

Fancy,  3s .  1.20 

Tomatoes — 

5^4  in.  cans,  fancy  New  Jersey .  1.60 

5^4-in.  cans,  extra  standard  New 

Jersey .  1.40 

5-in.  cans,  standard  New  Jersey  ....  1 . 15 

Standard  Maryland,  No.  3 . 95  @1.00 

2-lb.  cans . 75  @  .80 

Standard  New  Jersey,  gals .  2.75 

Extra  standard  Maryland,  gals .  2.50 

Glass  jars,  qts .  2.75 

Beets — 

Fancy  Strawberry,  3s .  1.40  @1  60 

Cut,  3s .  1 . 10  @1 . 15 

Sweet  Potatoes,  3s .  1.15 

Sauer  Kraut,  3s . 95  @1.10 

Spinach — 

Standard  Maryland,  3s .  1.15  @1.40 

Fancy  New  Jersey,  3s .  1.40  @1.65 

Gals . 1 .  4.75  @5.00 


SALT  FISH. 

Mackerel. 


Gross  Weights 

Count 

350 

160 

77 

(about) 
to  bbl. 

Bloater,  Norway.  None 
No.  1,  Norway...  None 
No  2,  “  ...  None 

200  lb. 

100  lb. 

50  lb. 

No.  3,  “  ...325  350 

25  00 

13-05 

6.65 

No.  4.  *'  ..  400-450 

Fancy  Shore 

22  00 

it. 55 

5.9° 

Bloaters .  95-i°5 

30.00 

15-55 

7.90 

No.  1,  -hores . 160-175 

No.  1,  NewCape 

26  .00 

13-55 

6 .90 

Shores .  110-115 

No.  1,  New  Cape 

15.00 

8 .05 

4-15 

Shores . 1(0-170 

16  .00 

8-55 

4.40 

No.  1, NewH'fax. 160-170 

15.00 

8  .05 

4-15 

No.  3,  Newlri  h. 325-350 

17  .CO 

9  °5 

4  65 

No.  2,  New  I rish. 350  400 

16  00 

8.55 

4.4O 

No.  2,  New  Irish. 400-450 

15-5° 

8.30 

4  28 

20 

81b. 


1.20 
1 .08 


.80 


.84 

.80 

.88 

.84 

.82 


Boneless  Codfish. 


In  box.  Per  lb. 

White  Seal,  Middles,  Finest  Georges . 40  lb.  .12*4 

Prize  Strips,  Middles,  Finest  Georges . 40  lb.  .09^ 

Prize  Strips,  Middles,  Finest  Georges . 20  lb.  .10 

Satin  Middles,  Fancy . 4°  lb.  -°9% 

Brilliant  Strips .  .40  lb.  08 l/2 

Brilliant  Strips . 2c  lb.  .08% 

Herring. 

New  Medium,  Scaled . Per  box  .15/4 

skinless  and  Boneless,  10  lb.  boxes . Per  lb.  .  14 


Star  Boneless,  large  tins,  1  doz.  in  box. .Per  doz.  1 . 50 
Star  Boneless,  Dime  tins,  2  doz. in  box. Per  doz.  .90 


TEAS. 


Oolong  (Formosa  &  Foochow) —  Per  lb. 

Fair  to  fancy . 18  @.75 

J  apan — 

Fair  to  choicest . 20  ,  45 

Basket  Fired  Japan — 

Fair  to  choicest . 22  @45 

Japan  Dust — 

Fair  to  good . 12  @  .  15 

Young  Hyson — 

Fair  to  fine . 17  @  50 

Hyson — 

Fair  to  choicest . 16  @.35 

Gunpowder — 

Fair  to  choicest.. . 19  @-.(0 

mperial  — 

Fair  to  choicest . ' . 32  @..60 

English  Breakfast — 

Fair  to  choicest .  17  @  .55 

Ceylon  and  India — 

Fair  to  fine . 20  @.55 


ROASTED  COFFEES. 


Sumatra —  Per  lb. 

Mandheling,  fancy . 34 

Old  Government,  best . 27 

“  choice . 25 

11  prime . 23 

“  good . 23 

Mocha — 

Genuine  Arabian . 26 

Windsor  Blend . 23 


SPICES. 

Whole,  bags  or  bbls — 

Allspice . 

Cassia  buds . '. . 

Cinnamon,  select  grade . 

“  Batavia . . 

li  Saigon . 

Cloves,  Zanzibar . 

“  Amboyna . 

“  Penang . 

Ginger,  African . 

“  Jamaica,  bleached . 

Nutmegs,  75©  £os . 

**  nos . 

Black  Pepper,  Singapore . 

“  shot . 

White  Pepper,  Singapore . 

Red  Peppers . 


Pure  Ground, 

Highest  Grade — 

Allspice . 

Bbls. 

and 

y2- bbls. 

Per  lb. 

.  10 

Boxes 
6, 10, 
15-  lb. 
Per  lb. 

.  12 

.19 

.62 

Cinnamon,  Saigon . 

.60 

Cloves . 

..  .18 

20 

Ginger,  Borneo  . 

•  .14 

.16 

Ginger,  Jamaica . 

.  .24 

.27 

Mace . 

62 

■65 

Mustard . a . 

,.  .  16 

.19 

Nutmegs . 

.  .^3 

•25 

Black  Pepper . 

.  10 

.12 

White  Pepper  . 

.  16 

.19 

Cayenne,  Red  Pepper... 
Paprika,  Hungarian . 

..  .18 

.20 

Red  Pepper . 

Assorted  Spices . 

■  -3° 

•34 

Per  lb. 
.08 
.28 
.  12 

•25 

•50 

•  *4 
.24 

•  3° 

.  10 
.22 

-25 

.20 
.09 
.  10 

•14 

.  12 

4-oz.  tin 
cans, 2  &  4 
doz. ease 
Per  doz. 
•7i 
.92 
2  42 
1  00 
.82 
1.23 
2.48 
•94 
1. *5 


•94 
1 .00 


1 .44 

.88 


CANNED  GOODS. 


Vegetables. 


Asparagus — 

Mammoth,  white, 

2%s,  California. 

Per  doz. 

4  •  5° 

Medium,  green,  2 

y2s,  California.. 

3-25 

Tips,  green,  is . 

1.85 

*•  white,  California,  is . 

3-75 

Beans,  Baked — 

Plain. 

Sauce. 

sunbeam,  4  doz. 

.  No.  1 . 

.70 

.  80 

4  “ 

“  2 . 

1.  10 

1. 15 

.4  4 

“  3 . 

1 .40 

i-45 

Van  Camp,  4  “ 

“  I . 

1 .00 

4  “ 

“  2 . 

1 .50 

“  4  “ 

“  3 . 

1.85 

1.85 

Snider's,  4 

“  I . 

.90 

4  “ 

“  2 . 

1 . 40 

t*  2  *  ‘ 

“  3 . 

1.80 

B.  &  M.,  4  “ 

“  I . 

.65 

.70 

“  4  “ 

“  3 . 

1.50 

•  1 .70 

Beans,  Lima — 

Royal  Scarlet,  tiny,  2  doz.,  No.  1  .  1.10 

Sunbeam,  small,  N.  J.,  No.  2 .  1.50 

Valley  Field,  medium,  N.  J.,  No.  2 .  1.00 

Our  Chef,  medium,  N.  Y.,  No.  10 .  6.75 

Beans,  Stringless — 

Royal  Scarlet,  fancy,  No.  2... .  2.10 

Robin  Hood  Refugees,  No.  2 .  1.35 

Lehigh  Valley,  N.  Y.,  No.  2 .  1 .00 

Sunbeam,  fancy,  No.  2 .  2.00 

Acmes,  small,  Refugees,  No.  2 .  1.25 

Red  Jacket,  whole,  No.  10 .  4.25 

Boyers,  string,  No.  2 . 70 

Peas — 

Smallest  sifted,  2s .  2.10 

Extra  sifted,  2s .  1.60  @1.75 

Sifted,  2s .  1. 15  @1.35 

Telephone,  2s .  1.25 

Sweet  wrinkled,  2S .  1.40  @1.60 

Standard  Early  June,  2s .  1.00  @1.10 

Soaked,  2s . .75  @  .80 


FRUITS. 

California. 


Apricots —  Per  doz. 


Extra,  2^s . 

2.25 

“  standard,  zl/2s . 

Standard,  2^s . 

i-75 

Gals . 

@6.25 

Cherries — 

Extra,  white,  2l/2s . 

2-75 

“  standard,  white,  2l/2s . 

2 .40 

Standard,  white,  2^s . 

2-35 

Extra  standard,  gals . 

@9.25 

Bartlett  Pears — 

Extra  fancy,  2%s . 

3-25 

“  2%S . 

2.40 

“  standard,  2^s . 

2.40 

Standard,  2l/>s . 

2.00 

Plums,  Egg  or  Gage — 

Extra  fancy . 

2.75 

"  standard,  2%s . 

2  OO 

Standard,  2^s . 

1  •  75 

Gals . 

(0)7.00 

Peaches — 

L.  C.,  extra  fancy,  2%s . 

3  25 

“  “  2%S . 

2.75 

Crawford,  extra  fancy,  2%s . 

2.75 

“  “  standard,  2%s . 

1.85 

Eastern. 

Pears — 

Fancy  New  York,  2s . 

i-75 

“  “  State,  254s . 

2  90 

Standard,  2s . 

1.50 

Pineapples — 

Sliced  or  grated,  2s  ...l . 

“  is . 

@2 . 40 

@1 . 20 

Pie,  grated,  gals . 

3.00 

Singapore,  1  J4s . 

Plums,  egg,  3s . 

“  gage>  3s  . 

..  1. 15 

@1 .25 

Apples — 

Gals . 

2.25 

Strawberries — 

Fancy,  2s . 

3.  OO 

Extra,  2s . 

I.85 

Raspberries — 

Red,  fancy,  2s . . 

Standard,  2s . 

2.75 

FISH. 


Lobster — 

Flat,  is .  5.00 

“  %S .  2.50  @2.75 

Kippered  Herring — 

is .  1.50 

Alaska  Salmon — 

Pink,  is .  1. 10 

Medium  Red .  1.25  @1.30 

Choice  Red,  is .  1.40  @1.50 

Columbia  River  Chinook  Salmon — 

Flat,  *4s . 1 .  1.25  @1.30 

Tall,  is .  2.00 

Flat,  is .  2.20 

Oval,  is,  steaks .  3.00 

Sardines  — 

Domestic,  ys}  oil,  100  tins .  3-35  @6.00 

“  3^s,  mustard,  50  tins .  2.65  @4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins —  Per  lb. 

Fancy,  i-lb.  cartons .  .09 

Smyrna  Sultana,  fancy,  6  crown,  30 

lbs .  .14 

Smyrna  Sultana,  choice,  4  crown,  30 
lbs . 


Cleaned  Sultanas — 

Smyrna,  fancy,  i-lb.  cartons . 

“  choice,  i-lb.  cartons  .... 

California,  1  lb.  cartons . 

Loose  Raisins — 

Valencia,  4  crown,  28  lbs . 

California,  4  crown,  50  lbs . 

“  3  crown,  50  lbs . 

'*  2  crown,  50  lbs . 

Figs— 

Baskets,  1  and  2  lbs . 

Layers,  2 ^  in.,  10  lbs . 

2 y2  in.,  12  lbs . . 

2%-in.,  12  lbs . 

2-in.,  12  lbs . 

Currants — 

Fancy,  i-lb.  cartons . 

Cleaned,  choice,  i-lb.  cartons..., 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron — 

According  to  quality . 

Lemon  Peel — 

According  to  quality . 

Orange  Peel — 

According  to  quality . 

Fard  Dates — 

60  lbs.,  bulk . 

i-lb.  pkgs.,  30-lb.  case . 

Persian  Dates — 

60  lbs . 

Prunes,  California,  25-lb.  boxes — 

Epineuse.  20@30 . 

30^40,  choice . 

40@50,  “  . 

5o@6o,  “  . 

6o@70,  “  . 

70@/8o,  “  . 

Choice,  50-lb.  box — 

6o@7o,  8o@9o . 

7o@8o,  9o@ioo . 

Fancy,  25-lb.  boxes — 

4o@5° . 

5o@6o . . 

6o@70 . 

7o@8o . 

Oregon,  25-lb.  boxes — 

30@40 . 

4°@5° . 

Apples — 

Fancy, 50  lbs . 

u  i-lb.  cartons  . 

Prime,  50  lbs . 

Choice,  i-lb.  cartons . 

Peaches — 

Fancy,  peeled,  25  lbs  . 

“  unpeeled,  25  lbs  . 

Extra  choice,  Muir . 

Apricots — 

Royal,  extra  fancy,  25  lbs . 

“  fancy,  25  lbs . 

<l  choice,  25  lbs . 

Moorpark,  fancy,  25  lbs . 


•  15  @ 


•  I4%@- 

•  n%@. 
.n%@. 


NUTS. 

'Almonds — 

Jordan,  shelled,  large,  28  lbs . 48  @. 

Valencia,  28  lbs .  .  j 

Flot,  shelled . 

In  shells — 

California,  paper  shell,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils — 

New,  large,  180  lbs . 

Filberts— 

Turkish . 

Sicily,  130  lbs .  . ' 

Jumbo,  Naples,  no  lbs . 

Long,  Naples,  no  lbs . . . 

Pecans — 

Polished,  80  lbs . 11  @ 


Louisiana,  paper  shell . 

Walnuts — 

Chili,  1007  crop .  1 

Grenoble,  220  lbs . f 

Marbots,  no  lbs . 

Cornes,  no  lbs . 

Mixed  Nuts — 

Strictly  fancy,  25  lb.  boxes .  .1 

Extra  choice,  25-lb.  boxes . 13  @  .1 

Choice,  125-lb.  bags . n  @7 

IMPORTED  GROCERIES. 

Imported  Sardines,  100  in  case —  Per  cast 

Reduced,  y s,  boneless . 

“  Ks>  with  bones .  7.00@22.c1 

French,  ys,  boneless . , 

“  y»,  with  bones .  i7.oo@22.c 

High,  %s,  boneless .  24.5o@27.c 

y2 s,  boneless .  i5.oo@4o.c 

French  Vegetables,  100  in  case — 

Peas — 

According  to  quality .  n.oo@20.c 

Mushrooms — 

according  to  quality .  i6.oo@35.o 

ys,  according  to  quality .  15.00@20.0- 

String  Beans — 

According  to  quality .  i2.oo@i7.o 

Lima  Beans — 

According  to  quality .  i8.oo@ao.o 

Brussels  Sprouts. .  I2.oo@x6.o 

French  Macaroni,  cartons,  25  lbs. ..lb.  .o8@  .0 
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CORRECTED  WEEKLY. 

ny  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT »  who  is  unable  to  purchase  at  the  following  prices  wilt 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Column. 

.  6 

. .  16 


DECLINES. 


Column. 


Sugar. 


ADDITIONS. 


iese... 

lltry.. 


Provisions., 


25 


Lard 


24 

24 


WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 

Column.  Standard  Weights  per  Bushel. 

Marrow  Beans . . 60  lbs. 

j  Medium  Beans . 60  " 

Pea  Beans . } . 6o  “ 

Red  Kidney  Beans . 58  “ 

Hominy . 56  ** 

I  Pease . .• . 14 

I  Barley . 48  “ 

1  Potatoes . 56  44 

|  Flaxseed . 58  44 

!  Onions . r<?  ** 

Shellbarks . 48  " 


COL. 

rm  Cash  Drawer . 18 

m . 26 

monia .  3 

munition .  6 

e  Grease .  3 


;s,  Paper .  23 

;  and  Twine  Holders. ...18 
:ing  Powder .  3 


ley . 17 

h  Brick . 32 

ns . 17 

:king,  Shoe .  4 

ing .  6 

ax . 1 . 26 

oms . 33 

shes . 35 

kwheat  Flour . 17 

ig  Borers . ....18 

chers'  Sundries . 25 

ter  Dishes .  34 

ter .  6 

ter  Color . 26 


lphor . 26 

dies . 10 

dies .  6 

ned  Goods .  7 

alifornia  Fruits .  7 

ege tables .  7 

ish .  8 


col. 

Pie  Fruit .  8 

Sardines .  g 

Meats .  g 

Soups . . 

Capers . 16 

Catsup . . 

Cereal  Specialties .  17 

Cereal  Coffee .  20 

Cheese . 16 

Chocolate  and  Cocoa . n 

Chewing  Gum . 27 

Cider . 27 

Clothes  Pins . 34 

Cocoanut . 13 

Codfish . ig 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 


COL. 

Drugs,  Grocers' . 26 


Eggs .  16 

Essence  of  Coffee .  5 

. 27 


Extracts  . 


Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Fish,  Canned .  8 


Ink . 

Insect  Powder.. 
Ironing  Wax . 


..26 

•32 


Jams . 

Jars  and  Jar  Rubbers.. 

Jellies . 

Junket  Tablets . 


..26 
..  6 
-25 

..27 


Fixtures . 

Flour 

Self  Rising.. 


18 

.17 

17 


Buckwheat . it 

Fly-paper . 32 

Food,  Bird . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried. ...19 
Foreign,  Dried . 19 


Gelatine . 18 

Gravel,  Bird . 32 


Herring . 15 

Hominy  and  Grits . 17 

Delicatessen . 14  Honey . 33 

Dressed  Meats . 24  I  Horseradish . . 20 


Ketchup . . 11 


Lamp  Goods . 20 

Lard . ..24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 26 

Lime . 20 

Live  Poultry . 25 

Lye  and  Potash . 21 


Macaroni . 

Mackerel . 

Maple  Syrup _ 

Matches . 

Meat . 

Milk,  Evaporated.. 

Mince  Meat . 

Molasses. . 


..18 

..19 

•33 

..21 

..24 


•33 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . 26 


Noodles,  Egg . 17 

Nuts . 


Oat  Meal . 17 

Oils . 22 

Oil,  American . 22 

Olive  Oil . 22 

Olives . . .  22 


Paper . 22 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 23 

Peas,  Dried . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . 25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef. . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL. 

25 


Preserves . 

Provisions . 24 

Puddine . 18 

Putty . 26 


Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 


Sago . 17 

Salad  Dressing . 28 

Sal  Soda .  . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scales? . 18 

Scoops,  Grocers' . 18 

Scouring  Soap . . . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot . .  6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


COL. 

Spices . 30 

Whole . 31 

Starch . 31 

Stove  Polish . 31 

Soap  Powders . 30 

Sugars .  1 

Sulphur . 26 

Sundries . 32 

Syrups . 33 


Tacks . 32 

Tapioca . 17 

Tar .  27 

Teas .  1 

Tobacco,  Chewing . 36 

Smoking . 36 

Cutters . 18 

Twine  Holders . 18 

Twine . 32 


Vermicelli . 18 

Vinegar . 24 


Washboards . 34 

Wax,  Fruit  Jar . 32 

Wrapping  Paper . 22 

Wooden  ware . 34 


Yeast'Cakes . 36 


— I — 

SUGAR. 

fectionert'  Loxenge,  XXXX.. 

Powdered . . 

Crown  A . 

Crystal  A . . 

Coarse  Granulated.. 

le  Tablets . 

stal  Dominoes . 

Loaf.. 


ent  Cubes . 

rdered . . 

ra  Fine  Granulated . . . 

rse  Granulated . . . 

nulated . . . 

:  Granulated . 

in  50-lb.  bags  packed  2  in  100- 

lb.  bag....„ . . . 

in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

in  10-lb.  bags  packed  10  in 

200-lb.  bag . 

in  5-lb.  bags  packed  in  bbls.... 
in  5-lb.  bags  packed  in  100-lb. 

,  bag* . 

in  2-lb.  bags  packed  in  bbls.... 
in  2-lb.  bags  packed  in  100-lb. 

.  bag* . % . 

in  2-lb.  cartons  in  cases . 

in  2-lb.  paper  packages  in 

cases . 

fectioners’  A . 

Keystone  A . 

American  A . 

Centennial  A . 

California  A . 

Franklin  B . .  . 

Keystone  B . 

American  B . 

Centennial  B . 

Califor  n  i  a  B . . . ] 

Franklin  Extra  C . . 

Keystone  Extra  C . . 

American  Extra  C . 

Centennial  Extra  C . 

California  Extra  C . .”  ... 

Franklin  C . j 

Keystone  C . . 


5 

5 
5 
5 

5 

6 
7 
5 
5 
5 
5 
5- 
5- 
5.00 

S.Oj 

5  05 


50 

15 

40 

45  , 
47K 
93% 

25 

10 

00 

00 

00 


5.20 

4.85 

4.80 
4-75 
4  •  73 

4-65 

4.60 


■55 

50 

■  45 
.40 

35 

30 


4-25 

4 


TEA. 

„  Per  lb. 

>ns — Basket-fired .  20  ®  35 

ltls— Pan-fired — Common  to  fair .  20  @  33 

ne. . 24  @  28 

ioic«sst .  3o  @  3g 

mosa— Superior  to  Fine .  18  @  20 

aoice  to  Extra .  22  @  35 

soicest  .  40  @  50 

chow— Common,  cargo .  14  @  16 

sod,  medium .  I?  @  2a 

'Perior .  23  ®  28 

ne, .  30  @  35 

30ic«‘ .  @  40 


— 2 — 

Gunpowder — Choice  to  Extra .  29 

Choicest .  40 

Moyunb — Good .  27 

Fine .  3j 

Choice .  45 

Choicest  . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest .  30 

Young  Hyson — Superior  to  fine .  n 

Choice  to  Extra . 28 

Choicest .  35 

India — Common  to  Fine .  18 

Ceylon — Common  to  Fine .  18 

English  Breakfast — Fair  to  Good .  14 

Choice  to  Extra .  18 

Choicest .  30 


®  35 
@  45 
@  3° 
®  4° 
®  5° 
@  55 
@  20 
®  25 

®  35 
@  20 

@  3° 
®  4° 

®  38 

®  40 

@  27 

@  28 

@  40 


— 3— 

McCormick  &  Co.,  Banquet  brand,  Ceylon, 
Blended,  etc. — 

1 -lb.  canisters,  8-lb.  boxes . 

K-lb.  “  12-ib.  . 

J^-lb.  '*  10  ib.  “  . 

Trial  “  10-lb.  "  . 

McCormick  &  Co.,  Bee  brand — 

1  -lb.  lithographed  cans,  20-lb.  boxes . 

54-lb.  “  10-lb.  “  . 

%-lb.  10  and  20  lb.  bxs.. 

Travellers  pocket  canister,  4  doz....per  doz. 


Per  lb. 
45 
45 
45 

50 

Per  lb. 

51 
55 
57 
80 


PACKAGE  TEAS. 


Lipton's  Teas- 


Per  lb. 

In  y  &  lb.  In  y  lb. 


Ceylon  and  India,  No.  x .  .45  .47 

Ceylon  and  India,  No.  2 .  .40  .42 

Ceylon  and  India,  No.  3 .  .35  .37 

Black  and  Green,  No.  1 .  .43 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  2  .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 

Tetley's  Tea —  Per  lb. 

$4  lb.  or  y  lb.  In  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

%-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks .  . 22 

i-lb.  Silver  Sacks .  22 y 

%-lb.  Silver  Sacks . 23 

%-\b.  Silver  Sacks . 23^ 

14-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags .  44  “  .19 

1  lb.  silver  bags .  “  41  -19% 

*4  lb.  silver  bags . . .  “  “  .20 

$4  lb.  silver  bags .  **  14  .21 

Packed  in  cases  containing  100  pounds. 


AMMONIA. 

Per  doz. 

Purple  Ribbon.  16  oz.,  *  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  doz.  boxes .  1.50 

Purple  Ribbon,  %  gals  *4  doz.  boxes .  2.70 

Colburn’s  Mayflower.  16  oz.,  2  doz.  boxes . 75 

Colburn's  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  2  doz . 90 


AXLE  GREASE. 

Frazer’s,  15  lb.  pails .  80 

Frazer's,  boxes,  y  gross . per  gross  9.  25 

Mica,  %  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.50 

Paragon,  y  gross . per  gross  5.50 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

H  lb.,  4  doz.  m  ca*c . . .  95 

%  lb.,  2  doz.  in  case .  1  70 

1  lb.,  1  doz.  in  case .  3.40 

Davis'  O.  K.,  *4 -lb.,  4  doz . per  aoz.  .45 

Davis’  O.  K.,  }4-lb.,  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  y  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  J4-lb.,  2  doz . per  doz.  a. 28 

Leslie's, i^-lb.  cans,  1  or  2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  y-\b.  cans,  2  doz.  cases . 90 

Leslie’s  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5  lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82% 

6  oz.  glass,  2  doz .  107*4 

6  oz.  glass.  4  doz .  1.04 

6  oz.  glass,  6  doz .  1.03 

6  oz.  ,1  gross,  In  bbl . per  gross,  xa . 25 
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Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

10c. -can,  2  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  x.25 

i-lb.  cans,  1  doz.  in  case . per  doz.  2.50 

Royal,  ioc.  size,  4  do* . 35 

"  #  lb.,  4  do* .  1. 3o 

"  %  “  2  "  .  2.4a 

“  1  “  1  “  .  4  63 


BLACKING— Shoe. 

Shinola . per  doz.  .75 

Shinola,  %  gross  in  box . per  gross  8.50 

Blackola,  1  doz.,  10  cent  size . (0 

Blackola,  3  doz  ,  10  cent  s  ze . per  gross  6.90 

Blackola,  3  doz.,  5  cent  size . per  gross  4.25 

Mason's  No.  i,  y  gross .  a.22 

“  "  “  .  2.60 

;;  ;;  3,  ;;  *.e5 

„  „  4  "  .  4  55 

5,  .  7.50 

T.  M.  French . per  doz.  i.oo 


SHOE  DRESSING. 


Mason's . . . . . 

Acme,  1  doz . . . 

Bixby's  Royal  Polish,  i  doz . 

Bixby  Tet  Oil  Polish . 

BrownTs  Shoe  Dressing,  i  doz . 

Brown's,  Army  and  Navy,  i  doz . 

Boyer’s  French  Dressing . 

14  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . . 

Boston  Waterproof,  black . 

Boston  Jr.  Waterproof,  black,  10-cent  size... 

Elite  Combination,  Baby,  black . . 

Elite  Combination,  large,  black . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . . 

French  Gloss,  black,  self-polisning . 

Royal  Gloss.  black,  self-polishing . 

Dandy  ComDination,  russet . . . . 

Star  Combination,  russet . . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .aige . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes . 

Oil  Paste  black,  never  dries  up,  large  ans,M 


.78 
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GREEN  COFFEE. 


Per  lb. 

Rio,  Golden,  fancy . .  @-°9/4 

**  prime .  @.o8 

**  choice .  @-07/4 

Santos,  Peaberry,  extra  fancy .  @.12  V* 

“  fancy . 

**  choice . . .  ©>og  54 

Maracaibo,  strictly  fancy,  mild . 12  @.12*4 

“  choice . 

Washed  Caracas,  fancy . 14  @.i4/4 

Laguayra,  fancy .  @  1 1  34 

Java,  extra  fancy  Old  Government . 2o}4@.2i 

“  extra  fancy .  @.20 

“  fancy .  @-*9% 

Mocha,  Vq  and  y  bales,  genuine,  finest...  @ .  19 

“  Seed,  Santos,  fancy .  @.io54 

“  "  choice .  @.10^ 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  ancy .  @.12 

“  Prime .  @*io 

“  Choice .  @.09% 

“  No.  2,  bags  about  50  lbs .  @.0854 

Santos,  Peaberry,  extra  fancy .  @ .  16 

**  extra  fancy .  @.13 

“  fancy .  @.i2^4 

“  choice .  12 

Laguayra,  fancy .  @ .  14 

Maracaibo,  choice .  (§M4/4 

“  fancy .  @.15 

“  extra  fancy .  @.15^ 

Java,  extra  fancy  Old  Government .  @.2534 

"  fancy .  @.24% 

Mocha,  finest .  @.23 34 

Lipton's  Blended  Coffee — 

Mocha  and  Java,  No.  . . 32 

**  **  2 . 20 

"  “  3 . x7 

“  “  4 . *4 

Packed  in  25  and  50-lb.  cans,  and  25, 50  and  100-lb.  bags. 


PACKAGE  COFFEE. 


,  60-lb.  Cases. 

*5  M 
10# 

*334 


Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases 

Ariosa .  15# 

Arbuckle's  Seven  Day .  1054 

Lion .  i3J% 

B.  Fischer  &  Co. — 

Hotel  Astor  Coffee,  i-lb.  tins . 26 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . 20 

“  50-lb.  tins . 19 

**  barrels . 18 

Viv,  lbs . .16 

“  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pulverized  without  extra  charge. 
Lipton's — 

Special . 26 

Perfection . 20 

*  Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 


.29 


Triunfo,  24  2  lb.  cans. 

if  48  i-lb.  cans . 2934 

Trinidad,  60  or  100  i-ib.  cartons . 26 

*'G-A"  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  60  or  100  i-lb.  cartons . 21% 

Iowa,  60  or  100  1  and  2-lb.  cartons . 1834 

Tumbala,  60  or  100  i-lb.  cartons . 1634 

Quezal  (after-dinner),  12,  24  or  48  J4-Ib.  cans 

per  lb . 35 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “Kosyr” — 

50  tins  in  box . per  box  3.90 

12  in  tins  box . per  carton  .95 

a-lb.  tins . per  doz.  5.  75 

George  Floto’s  Sons —  Per  gross 

Coffee  Essence,  %-gross  improved  cans .  2.25 

J4-gross  cans,  tin  ends .  2.70  . 

“  }^-gross  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  y2  gross....  2.25 

Package  Chicory,  65-lb.  cases . per  lb.  .04% 

Hummers  Essence,  tin  can,  ]/2  gross,  per  gross  a. 85 
“  tin  ends,  “  “  2.70 

“  “  improved  “  “  3,15 

Chicory,  Selig’s  65's . o5^ 

“  English,  ground,  bags  about  160  lbs...  .05'^ 

"  Francks’,  stick,  65  lbs . 06 % 

“  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65  lbs . 04 34 


AMMUNITION. 


Blasting,  A,  kegs,  25  lbs .  2.35 

"  B,  kegs,  25  lbs . . .  x.so 
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Duck,  kegs,  12^  lbs .  4.75 

“  kegs,  6J4  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

“  kegs,  12%  lbs .  2.65 

“  “  kegs,  6%  lbs .  1.50 

Drop  Shot,  1  to  10,  bags,  25  lbs .  x  .85 


BLUING— Dry. 

Per  gross 

Barlow's,  small,  2  doz .  .  2.60 

“  large,  1  doz .  5.20 

Sawyer’s,  No.  1,  6  doz .  1 .50 

“  No.  3,  3  doz . j .  3.35 

Colburn's,  No.  1,  4  doz .  1.60 

t€  No.  2,  3  doz .  2.50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  No.  1, 3  doz .  2.60 

11  lt  No.  2,  3  doz .  4.80 

Reckitt's,  5c.  and  10c.  asst.,  8  lbs .  Per  lb.  .  30 


BLUING— Liquid. 

Per  gross 

Boyer's  Bengal,  No.  8,  y  gross .  3.85 

Army  and  Navy,  No.  8,  3  doz .  5.10 

Crystal,  No.  2,  3  doz .  3.00 

Jack  Rose,  No.  14,  3  do/ . .  5.00 

Troy,  No.  32,  bbls.,  6  doz.  barrel .  5  50 

French  Laundry,  large,  y2  gross  in  barrel .  2.45 


BUTTER. 

Tub  Butter—  Per  lb. 

Creamery,  extra,  60-lb.  tubs  .  .31 

first,  “  .30 

**  second,  **  .29 

“  third,  **  .28 

“  imitation,  30-60  lbs .  .25 

“  5  and  10-lb.  rolls,  60  and  100- 

lb.  boxes .  .32 

Ladles,  30-60  lbs.,  bakers'  use .  .21 

Print  Butter- 

Star  or  S.  D.  brands,  1  lb.,  ao-50-lb.  bxs.  .35 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .34 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes .  .33 

Sheaf  ('‘400”)  Elgin,  20-50-ib.  boxes .  .32 

Sheaf. . 28-. 31 

Milhen  Farm,  lbs.  and  34  lbs .  .  36 

Gurnse,  lbs.  and  34  lbs .  .  34 

Belle  Spring .  .30 


CANDLES. 

Per  lb. 

P.  &  G.,  8’s,  30  lbs . ioj4 

“  16's,  30  lbs . 1134 

Paraffine,  4's,  6's,  8's  cartons,  36-lb.  cases, 

per  lb . 0834 

Searchlight,  hotel,  16’s,  30  lbs . 0954 

Pearless,  hotel,  16’s,  30  lbs . 1034 

Bright  Light,  16's,  30  lbs . per  box  2.00 

Werk's,8’s,  3olbs . n 

lt  16's,  30  lbs . . . 12 


JARS  AND  JAR  RUBBERS. 

Glass  Jars.  Gross 

Pints .  4.15 

Quarts . • .  4.45 

Half-gallons . . . 

Jelly  Tumblers — 

Barrels,  22  doz . 4>er  doz.  .  17 

(No  charge  for  barrels.) 

Jar  Tops — 

34  gross,  no  rubbers . '. . per  gross  1.60 

Jar  Rubbers — 

Lip,  wide . per  gross  .85 

Acme,  wide,  1  doz.  cartons,  5  gross  box, 

per  gross  .45 

“  medium,  1  doz.  cartons . per  gross  .40 

Reliable,  white  rubber,  wide . 26 

*'  “  medium . 26 

Black,  medium . per  lb.  .25 

(25  lb.  lots  1  cent  perlb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram.... per  doz. 

“  Sage .  “ 

“  Thyme .  " 

'*  Savory .  “ 

“  Special  case  assortment,  2 

doz.  Sweet  Marjoram,  1 
doz.  Sag;,  J4  doz. Thyme, 
34  doz.  Savory....  per  case 
Colburn’s  “A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

*4-lb.  cartons,  1  doz . per  doz. 

34-lb-  “  “  .  “ 

34-lb.  “  0  .  “ 

54-lb.  screw  cap  bottles,  2  doz .  i( 

34-lb.  square  cans,  2  doz .  “ 


•25 

•25 

.25 

•25 


.40 

•75 

125 

.90 

.85 


CANNED  GOODS. 

Tomatoes —  Per  doz. 

Mrs.  Hancock's,  trying .  1.20 

DuBois’,  frying . 1.10 

Jersey  King,  No.  3,  standard  Jersey . 9234 

“  5-case  lots . 90 

Silver  Lake,  fancy  Jersey .  1 .00 

“  Jersey,  No.  3 . : .  1.00 

Peerless,  extra  tancy.  No.  3 . 9734 

Plantation,  No.  10,  standard,  34  doz .  2,30 

Silver  Lake,  No.  10,  1  doz .  2.60 

Golden  Rule,  off  standard . 7734 

Alta,  No.  2,  good . 60 

Favorite,  No.  10,  1  doz .  2  40 

Brandywine  Hill-,  extra  fancy .  1.05 

Bull  Dog,  extra  standard  2s . 60 

Mrs.  Lippincott's,  Frying .  1.25 

Lima  Beans — 

Tinsley’s,  extra  small .  x  .25 

Silver  Lake,  fancy  Jersey .  1 .00 

Early  Autumn,  No.  2 .  .9234 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  fancy .  1  50 

Boyer’s,  2s . *  -5734 

Acorn,  3s . 85 

“  No.  2 . 5734 

Safe,  No.  2 . 50 

White  Wax  Beans — 

Boyer’s,  No.  2 . 60 

Acorn,  No.  2 . 5734 

Brandywine  Hills,  No.  2 .  1.10 

Winsom,  N.  Y.,  No.  10, 1  doz .  3.60 

Beans  (Pork  and  Beans) — 

B.  &  MT,  No.  3,  plain .  1.35 

“  No.  3,  tomato  sauce .  1.55 

Campbell’s,  No.  2,  plain . 8734 

“  No.  2,  sauce . 90 

Oxford,  No.  3 .  1.05 

Narragansett,  No.  3,  tomato  sauce .  1 .3734 

Van  Camp’s,  No.  1,  sauce,  4  doz . 8734 

No.  2,  sauce,  2  doz .  1*3234 

Moore  &  Brady,  No.  3,  plain . 85 

“  No.  3,  sauce . 90 

“  No.  1,  picnic  size,  plain . 4234 

“  No.  1,  picDic  size,  sauce . 4734 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain . 9734 

**  No.  3,  tomato  sauce....  1.05 

“  Midnight  Lunch,  No. 

1,  4  doz . 50 

Schimmel's,  No.  a,  sauce . 95 

“  No.  2,  plain . 90 

Snider’s,  tomato  sauce,  No.  3,  2  doz .  1. 70 

“  li  No.  a,  3  doz. .  I-3234 

il  “  No.  1,  4  doz . 85 

Sunnyside,  sauce,  No.  3,  2  doz . 8734 

“  plain,  No.  3,  3  doz . 8734 

“  sauce.  No.  1,  4  doz . 4734 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 75 

Van  Camp’s,  No.  2,  2  doz . 7734 

Red  Jacket . 85 

Martin  Wagner's,  No.  2,  2  doz . 7234 

Corn — 

Paris,  fancy  Maine .  1.00 

American  Beauty,  extra  fancy,  Shoe  Peg . 85 

Cream  of  Susquehanna . 95 

Baker’s,  G.  W.,  whole  grain . 75 

Shoe  Peg,  Susquehanna,  No.  2 . 85 

“  Osborn’s.., . 7734 

Mark,  crushed .  .  70 

Rex,  No.  2,  fancy,  whole  grain . 6734 

Vanity,  No.  2,  whole  grain . 65 

Peas —  x 

Tres  Fins,  100  can* .  13.  75 

French,  very  fine,  100  cans .  13 .25 

**  fine,  100  cans .  11.75 

u  medium,  100  cans .  10.25 

Boyer’s,  Midgets  . 1.55 

“  Extra  Sifted .  1.25 

“  Sifted .  1. 10 

“  Early  June . 95 

Jumbo  June . 90 

B.  B.  F.,  Early  June .  1.00 

Hermit  brand,  No.  2,  soaked . 5234 

Lotus,  Sweet  Wrinkle .  1.2234 

Brandywine  Hills,  extra  fancy .  105 

Kent  County,  Sifted . 8734 

Our  Favorite,  No.  2 . 8734 

Plantation  Standard,  Early  June,  No.  2 . 8234 

Pride  of  Delaware  Standard,  No.  2 . 7734 

Wyoming,  extra  fine,  June,  No.  2 .  1  25 

Beets — 

Red  Belle,  N.  Y.,  No.  3 . . .  1.05 

Silver  Lake,  fancy,  No.  3 . 95 

Chautauqua,  No.  3 . 95 

Succotash — 

Quaker,  extra  fancy .  1 .1234 

Poland,  No.  2,  fancy  Maine .  1.05 

Brandywine  Hills,  extra  fancy .  1.05 

Spinach — 

Champion,  No.  3 .  1  00 

Shawnee,  No.  3 . 95 

Barren’s,  No.  3 .  1 .05 

“  No.  10 .  3.25 

Sweet  Potatoes — • 

Victory,  No.  3,  2  doz . 

Pumpkin — 

Silver  Lake,  No.  3 . 7234 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 8734 

Andrews  &  Co.,  No.  2 . 4234 

Silver  Lake,  No.  10,  1  doz .  2.35 

Asparagus — 

Del  Monte  Mammoths .  3.75 

Oak,  large .  3.20 

Superior,  large.  No.  234 .  3.25 

Staple,  medium,  No.  234 . - .  3.00 

Swan,  medium,  No.  234 . .....  2.90 

Del  Monte  Tips,  No.  134 .  2.60 

Extra  Tips,  No.  1 34 .  2.55 

El  Rio,  medium,  No.  234,  2  doz .  2.80 


California  Canned  Fruit. 


Apricots —  Per 

Extra  quality .  3, 

Extra  standard . 

Standard . 

Pears — 

Bartlett,  extra  quality,  234s . 

“  extra  standard,  234s .  2 

“  standard,  234* . 

Cherries —  / 

Extra  quality,  234s .  2, 

Extra  standard,  2j4s .  2 

Standard,  234s .  2 

Peaches — 

Goddess,  No.  234,  ex. standard,  lemon  cling 
Tioga,  No.  234,  extra  standard,  lemon  cling 

Agate,  No.  234,  standard,  lemon  cling .  1 

Lake  View,  No.  234,  yellow,  free . 

Oak,  sliced,  lemon  cling.  No.  1,  4  doz . 

Columbus,  No.  234,  pie,  peeled,  yellow,  free 
w  No.  234,  pie.  peeled,  lemon,,  cling 

Plums 

Egg,  extra  standard . . 

Green  Gage,  extra  standard . 

Egg,  standard . 

Gage,  standard . 


Domestic  Canned  Fruit. 

Apples 

Wayne  Co.,  No.  10,  1  doz .  2 

Booth’s,  oval,  No.  3 . 

Blackberries — 

Farren's,  extra  preserved,  No.  2 .  1, 

Silver  Lake,  syrup.  No.  2 .  1 

Nigger  Head,  No.  a .  1 

Spring  Garden,  No.  2 . 

Blueberries — 

Loggies,  No,  a .  3 

“  No.  10 .  6 

Cherries — 

Boyer's,  No.  2,  white,  extra .  3 

Flour  City,  white,  No.  2 .  1 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  1 

"  white . .'  i, 

P.  &  B.,  yellow,  No.  3 .  1 

Pears — 

Silver  Lake,  No.  3 . 

Fowling  Creek,  good.  No.  3 .  1 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra  preserved.  No.  2 .  2 

Pride  of  Rochester,  fancy,  preserved,  No.  2 
Rhubarb — 

Silver  Lake,  No.  3,  2  doz . 

Silver  Lake,  No.  10,  1  doz .  2 

Strawberries — 

Anchor,  No.  2 . . . 

Jumbo,  No.  r,  4  doz .  1 

Silver  Lake,  No.  2 . 1 

Defence,  No.  2 .  1 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 .  1 

General,  E.  &  C.,  sliced,  No.  2 .  1 

Indian  River,  E.  &  C.,  No.  2 .  1 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1 

Orange  Grove,  E.  &  C.,  No.  2 .  1 

Singapore  Chunks,  No.  134,  4  doz .  1 

Wallace,  E.  &  C.,  sliced,  No.  2 .  1 

Singapore,  cubes.  No.  134,  4  doz .  1 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . . . 

Singapore,  cubes.  No.  1,  4  doz . 

The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved — 

Chop  Tan  Hin,  %  lb.,  cubes . 

“  %  lb.,  sliced . 

(<  134  lb.,  cubes .  1 

"  134  lb.,  chunks  .  1 

“  1  lb.,  spiral  sliced .  1 

**  lb.,  smooth  sliced .  1 


Canned  Crabs,  Clams,  Lobst* 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Per 

Deviled,  No.  1,  4  doz .  2 

'*  No.  2,  2  doz .  3 

Clams — 

Gold  Label,  No.  1,  4  doz . .  1. 

Star,  No.  1,  4  doz . . . 

Lobster — 

B.  &  M.,  No.  t,  flat,  4  doz . 

*'  No.  34,  flat,  4  doz .  2. 

“  No.  1.  tall,  2  doz .  4 

**  No.  jj,  flat,  4  doz .  3 

Star  brand,  No.  y,  flat,  4  doz .  1. 

“  No.  1,  tall,  4  doz .  3 

<f  No.  34#  flat,  4  doz .  2, 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled. 

No.  1,  2  doz . . .  1. 

Cotton  Bale,  pickled,  No.  1,  2  doz .  1 

Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz .  r. 

<f  “  No.  2,  2  doz .  2. 

“  tf  No.  3,  2  doz .  3. 

Underwood,  soused.  No.  1,  50  cans .  5. 

”  “  No.  1, 4  doz .  1. 

Oysters — 

Boyer’s,  No.  1,  2  doz . 

“  No.  2,  2  doz .  1 . 

M.  &  B.,  No.  1,  2  doz . .  . 

Stewart’s,  No.  2,  2  doz .  1. 

“  No.  1,  2  doz . 

Victory,  No.  1,  2  doz . 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  i- 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


me  Liodsleg  Delivery  Car 

eats  only  while  it’s  working  ;  its  ill¬ 
nesses  can  always  be  cured  in  a  few 
minutes ;  it  can  work  all  day  and 
all  night  and  during  that  time  can  do  the  work  of  three  teams. 

The  ordinary  delivery  team  is  so  far  behind  in  the  com¬ 
parison  that  it’s  hardly  a  comparison  at  all.  The  Lindsley 
Car  will  carry  1500  pounds  over  thirty  miles  of  rough  road 
on  one  gallon  of  gasoline.  In  all  sorts  of  ways  we  will  prove 
this  if  you’ll  give  us  a  chance. 

J.  V.  LINDSLEY  &  CO. 

Suite  1112  Monadnock  Building,  Chicago 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


“EXTON”  Crackers  Sell! 

That’s  the  main  point! 

They  please,  that’s  why. 

For  61  years  they  have  been  “The 
Best  Known  and  Known  as  the  Best!' 

Even  an  Oyster  Cracker  can  be  made 
“the  best”  as  we  have  proved,  and  it 
pays  grocers  to  sell  “the  best”  as  you 
can  prove. 

* 

A.  Ex  ton  &  Company 

TREINTOIN,  IN.  <J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers 
Stamped  “EXTON” 

“The  Best  Known  and  Known  as  the  Best ” 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co., 
Distributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 


WHEN  THE 
NOVELTY  WENT 

No  other  breakfast  food  has  anything  like  the 
permanent  success  that  WHEATENA  has  had. 
Other  foods  have  sold  much  more  largely — for 
the  time  being — but  when  the  novelty  wore  off 
the  big  sales  always  declined,  while  WHEAT. 
ENA,  being  a  food  and  not  a  novelty,  has  gone 
straight  on.  Its  sales  to-day  are  the  largest  in 
its  history. 

The  tender  kernel  of  hard  winter  wheat, 
roasted  by  our  own  process  and  sterilized.  It 
will  sell  to  the  same  people  year  after  year. 

The  Wheatena  Company 
Rahway,  N.  J. 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  you 
orders  for  Hotel  Astor  Coffee— may  we  tell 
it  to  you  ? 
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Salmon — 

Gibraltar,  Sockeye,  No.  i,  tall .  i  .95 

“  “  No.  54,  flat .  1.25 

Hapgood’s,  No.  1,  tall . i-95 

“  No.  1  flat .  2-05 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  1, 

tall,  4<ioz .  1.70 

Humes,  Karluk,  No.  i,  tall,  4  do 7 . 

Horseshoe,  No.  . .  1  5° 

Sweet  Clover,  pink,  No.  1,  tall . . 97-J4 

White  Raven,  54 . . 95 

Chef,  red,  No.  54,  fla%  4  doz . 92 XA 

Terrapin,  pink,  No.  54,  4  doz . 85 


SARDINES — Imported. 

Chancerelle,  i^s,  key . - .  12.50 

La  Champagne,  J^s,,key .  17.00 

“  m  boneless .  20.00 

Tricolore,  ^s .  9  00 

Martels,  .  9-5° 

“  y2s . 13  25 

Morel,  J^s,  boneless .  15 -00 

Domestic. 

Mustard — 

Irma,  5^s,  100 cans .  3.60 

Raven,  ^s,  key,  100  cans . .*...  3.35 

Gold  Label,  ys,  mayonnaise  dressing,  100 

cans .  6.40 

Gold  Label,  %s,  mayonnaise  dressing,  50 

cans .  4*35 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

cans . per  case  4.75 

Oil- 

Gold  Label,  ^s,  oil,  100  cans .  6.40 

Irma,  ys,  100 cans .  3.60 

Continental,  ys,  key,  100  cans .  3.62 

Owl,  y.  s,  key,  100  cans .  3-6254 

Swift  &  Co.,  Talisman  brand,  100  10  cent 

cans . per  case  7.00 

Skipper  Sardines — 

ys,  olive  oil,  key,  100  tins .  12.00 

54s,  “  “  50  tins .  12.00 

ys,  tomato  sauce,  key,  100  tins .  13.00 

54s,  “  “  50  tins .  13.00 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  1,  key,  2  doz .  1 .40 

"  No.  2,  key,  1  doz .  2.35 

Fairbank's — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  i  doz .  2.25 

No.  6,  key,  1  doz .  7.15 

No.  14,  key,  %  doz . Per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.30 


Chipped  Beef. 

Libby’s — 

No.  54,  2  doz .  1 .30 

No.  1,  2  doz . .  2.20 

No.  54,  glass,  2  doz .  1.55 

No.  1,  glass,  2  doz .  2.50 

Beechnut — 

No.  54,  sliced,  glass  jars .  1.70 

No.  1.  sliced,  glass  jars .  2.77 54 


Sliced  Smoked  Beef. 

Armour’s  Veribest — 

Shield,  in  glass,  size  % .  1.55 

“  “  “  1 .  2.65 

Acme — 

Large  tins,  2  doz  .  2.85 

Medium  tins,  4  doz .  1.75 

“  2  doz .  1*75 

Large  glass  jars,  1  doz .  2.95 

Special  jars,  1  doz .  2.75 

Junior  jars,  2  doz .  1.75 


Sliced  Bacon. 

Armour's  Veribest — 

Star,  in  glass,  size  % .  1.65 

“  "  “  1 .  2.65 

“  in  tin,  “  J4 .  1.65 

“  “  “  1 .  2.65 

Beechnut — 

No.  54,  glass  jars . „ .  1.55 

No.  1,  glass  jars .  2.50 

Acme — 

Large  glass,  1  doz .  2.50 

Junior  glass,  2  doz .  1.50 


Roast  Beef. 

Armour’s  Veribest — 

No.  1,  2  doz .  i  .40 

No.  2,  1  doz .  2.25 

Fairbank’s — 

No.  1,  2  doz .  1.45 

No  2,  1  doz .  2.37 K 

Libby  s—  *» 

No.  1,  2  doz .  1.45 

No.  2,  1  doz .  2.30 

Kingan's — 

No.  1,  2  doz .  1.40 

No.  2,  1  doz .  2.42% 

Lunch  Tongue. 

Armour’s  Veribest,  No.  1,  2  doz .  2.50 

armour’s  Veribest,  No.  54,  2  doz .  1.50 

Fairbank's,  No.  1,  2  doz . . .  a.  15 

Libby’s,  No.  1,  2  doz .  2.75 
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Whole  Ox  Tongue. 

Armour’s  Veribest — 

Size  1  .  4.85 

“  i/4 .  6.00 

"  2  .  7.00 

„  “  2>2 .  8  50 

Fairbank’s,  No.  2,  1  doz .  7.00 

Libby's,  No.  2*4,  1  doz .  9. 50 


Potted  or  Deviled  Meats. 

Armour's  Veribest — 

No.  y,  4  doz . 40 

No.  y2 ,  2  doz . 72 y2 

Libby's  — 

No.  4  doz . 44 

•No.  l/2,  4  doz . 80 

R.  &  R  — 

No.  y,  4  doz .  1. 15 

No.  54,  2  doz .  1 .95 


Potted  Chicken  or  Turkey. 

Armour’s  Veribest — 

No.  y ,  4  doz .  i  60 

No.  54,  2  doz .  2,75 

Libby’s— 

No.  y,  4  doz . 

No.  54,  2  doz . 

R.  &  R.,  No.  y,  4  doz .  1  75 


Sausage. 

Armour’s  Veribest — 

Vienna  style,  size  $£...' . 80 

“  “  1 .  1  35 

Luncheon,  with  Tomato  Sauce,  size  y2 . 80 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label'' — 

Chicken,  No.  ^ .  2.  85 

“  No.  1 . 5.00 

Turkey,  No.  .  2.85 

“  No.  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11.00 

“  Ham,  No.  1^4 .  7.50 

“  No.  2J4 . . .  10.00 


Deviled  Meats. 

Curtice  Brothers,  “Blue  Label'' — 

No.  5  oz. 

Ham .  1.25 

Tongue .  1.25 

Chicken .  1.  85 

Turkey .  1.85 


No.  10  oz. 

2.15 

2-15 

2.50 

2.90 


Potted  Meats. 

Curtice  Brothers,  “Blue  Label"  — 

No.  y  Tin.  No.  y2  Tin. 

Ham . .'. .  1.20  2.00 

Tongue . . .  1.20  2.00 

Chicken .  1.80  2.75 

Turkey .  1.80  2.75 


Soups. 

Schimmel’s,  assorted,  1  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 

Curtice  Brothers,  “Blue  Label"- 


.85 


85 

.87^ 


Beef... 


Pea  . 


Quarts. 

Pints. 

54  Pints, 

3-15 

1  -7S 

l-*5 

3-15 

1  -75 

1  -25 

3  »5 

1  •  75 

1.25 

3-15 

1  -75 

1-25 

■  3-15 

1  •  75 

1.25 

3- 15 

1  •  75 

i-25 

3.15 

i-75 

125 

3  •  *5 

1  •  75 

1 .25 

3-i5 

1  •  75 

1-25 

3i5 

1-75 

1.25 

3-15 

■•75 

1.25 

3i5 

■•75 

1  25 

3-iS 

■■75 

1.25 

3-t5 

i-75 

1.25 

3-15 

i-75 

-1 .35 

3-15 

i-75 

i- 25 

315 

■-75 

1.25 

3.15 

■  75 

1.25 

6.5O 

3  So 

2. 00 

7*25 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb. 

Extra  Mixtures . 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  “  .09*4 

Elcroften  Mixtures .  “  .0954 

Nobby  Mixtures .  “  .10 

Cadella  Mixtures .  “  **2*4 

Fine  French  Mixtures .  “  .13 54 

French  Creams .  „  “  .09 

American  Mixtures .  “  .08J4 

Variety  Cut  Drops .  “  .0854 

Darling  Mints .  “  .0854 

Golden  Drip  Bar . 15-lb.  boxes  .10 

Sour  Balls . 30-lb.  pails  .0854 

Pancella  Cream  Chocolate .  “  .10*4 

I  X  L  Assorted  Chocolate .  “  .1154 

King  B  Assorted  Chocolate .  “  .  12^ 

No.  1  Fine  Assorted  Chocolate...  “  .1634 

Nonpariel  Drops .  “  -nJ4 

Chocolate-covered  Caramels .  “  .  12 


—  II  — 

Dairy  Chocolate  Chips  ... . 25-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

HoneykB  Comb . 21-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen .  “ 

Wellington  Caramels . 25-lb.  pails 

Frozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  “ 

Jelly  Beans .  “ 

Wintergreen  Lozenges .  “ 

Mint  Lozenges .  “ 

Assorted  Lozenges .  “ 

Conversation  Lozenges . 28  lb.  pails 

C.  &  A.  Crown  Stick . 30-lb.  pails 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods . 10  boxes  in  case 


.16*4 

•  nJ4 

•  '7lA 
.io»4 

•09*4 

•  09% 
.08 

.10^4 
.07  y2 
• 10 y2 

.08 
°9lA 
■°9JA 
•09  J4 

.091/3 
.08  % 
-  -12^4 
•°9'A 

4-50 


CATSUP. 

Per  doz. 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  1,15 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 92J4 

Campbell’s — 

No.  8,  2  doz . 8754 

No.  8  Tobasco . 87I4 

Snider's — 

No.  16,  2  doz .  i  .95 

No.  8,  1  doz .  1 .20 


KETCHUP. 

Curtice's  “  Blue  Label”  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  in  case .  3  00 

Medium,  25  bottles  in  case .  4-75 

Large,  12  bottles  in  case.. . .  3-75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co's —  Pei  lb. 

Premium,  54s,  12  to  25  lbs . 30 

Premium,  ys,  12  lbs . 30 

Caracas,  sweet,  6  lbs . 30 

German,  sweet,  12  lbs . 23 

Auto,  sweet,  6  lbs . 32 

Cocoa,  5^-lb.  cans,  12  lbs.  in  box . 34 

Cocoa,  l/2-\b.  tins,  6  lbs . 34 

W.  H.  Baker’s— 

Best  Cocoa,  J4-lb.  size . per  lb.  .31 

“  M-lb.  “  .  “  .32 

Premium  Chocolate,  y2 s,  12  lbs .  .2854 

“  'As,  12  lbs . 29 J4 

Best  Sweet  Chocolate,  15s,  6  lbs . 1954 

**  1-5S,  12  lbs . 1954 

Hershey's — 

Milk,  48  5  cent . per  box  1.45 

Epp's— 

Cocoa.  J4-Ib.  tins,  7  lbs . 42 

Van  Houten’s — 

Cocoa,  6-lb.  boxes,  i-lb.  tins . per  tin  ..72 

“  6-lb.  boxes,  y2- lb.  tins .  “  . 37 y2 

“  6-lb.  boxes,  J^-lb.  tins .  *'  .19 

Huyler’s — 

Cocoa,  J4s,  6-lb . 42 

“  Xs.  6-lb . 44 

Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  y2 s . 

Cocoa,  labeled,  is . 

Premium  Chocolate,  54s.. 

Premium  Chocolate,  y s. 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases- 


•36 

.38 

•31 

•33 


Per  can. 

Per  doz. 

y-lb.  round  cans . 

.  19 

2.27 

H-lb.  “  . 

•  3° 

3 . 60 

i-lb.  “  . 

■59 

7.08 

i54-oz.  “  50  cans  in  case 

.07 

*b. 

5-lb-  “  . 

2  75 

•55 

Bensdorp's  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb,. . 

Queen,  4  to  lb . 

Sweet  Vanilla,  4  to  lb . 

“  ^  8  to  lb . 

Bloocker's  Cocoa  Powder — 

5^-lb.  tins,  2  doz.  in  box . per  doz. 

54-lb.  tins,  2  doz.  in  box .  “ 

i-lb.  tins,  1  doz.  in  box .  “ 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-lb.  bags,  1  doz.  in  case .  “ 

RunkeVs — 

Cocoa . per  lb. 

Premium  Chocolate .  “ 

Vienna  Sweet  Chocolate,  y-1  b.  pkg...  “ 
Vanilla  “  y%  lb.,  48  to  box... 

Wilbur’s  Cocoa — 

Breakfast,  y  lb.  tins  6-lb.  boxes . per  lb. 

“  j4-ib.  tins,  6-lb.  boxes .  ‘ 

Wilbur's  Chocolate — 

Sweet  Clover,  54s,  6-lb . per  box 


•45 

•4* 

.28 

.28 


1.88 
3  5o 
6.50 
•52 
•50 


•33 

•30 


.  60 


•33 

.32 


1 .60 
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Lowney's — 

Premium  Chocolate,  6  lb  boxes,  12  boxes  in 

case,  54 -lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  %-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  y-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxe6,  12 

boxes  in  case,  y -lb.  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  y-lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  1-lb. 
tins 


Cocoa,  12-lb.  boxes,  6  boxes  in  case,  £-lb 


Cocoa,  6-lb.  boxes,  12  boxes  in  case,  5^-lb. 

tins . 

Cocoa,  6  lb.  boxes,  12  boxes  in  case,  54-Ib. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  54-lb- 

tins  . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins... .  . . 

Diamond  Chocolate,  sweet,  54 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12-lb.  “  6  “  “  .  “ 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  i2-lb.  boxes,  6  boxes  in  case... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  y -lb.  tins  “ 

54  lb.  tins,  6  lb.  boxes,  12  boxes  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  12-lb. 

boxes . 

Croft's  Cocoa.  Is,  2  dozen  in  box . 

“  “  54s,  6  lbs.  “  . 

“  “  54s,  6  lbs.  “  . 

“  “  5-lb,  6  cans  “ 

“  Swiss  Milk  Chocolate,  48  5-c. cakes.. 
“  Premium,  54s,  12-lb.  cakes . 


Knickerbocker  Chocolate  Co.— 

Hasty  Lunch  Chocolate — 

54  lb.  decorated  cans,  12-lb.  boxes. .per  lb. 
54-lb.  “  “  24-lb.  boxes..  “ 

Special  10-c.  packages,  30  to  box.. per  box 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  y-lb.  tins,  6-lb.  boxes . 

“  54  1b.  “  12  lb.  “  . 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 

“  54-lb.  “  12-lb.  “  . 

“  5f-lb.  “  6-lb.  “  . 

“  £-lb.  “  12  lb.  “  . . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 

“  54s,  12-lb.  “  . . 

Buster  Brown,  5-c.,  48  cakes . per  box 

“  3-C-.  72  “  .  " 

Premium  Chocolate — 

54-lb.  cakes,  i2-lb#  boxes . 

54-lb.  “  24-lb.  “  . 

Milk  Chocolate  — 

40  3-cent  cakes  in  box,  24  to  halt  case . 

40  "  “  48  to  case . . 

24  5-cent  cakes  in  box,  74  to  half  case . 

24  “  “  48  to  case . 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MILK  Cd 

All  BORDEN’S  Brands  guaranty 


Eagle,  4  doz . . . . 

Eagle,  2  doz . 

Challenge,  4  doz . 

Defiance,  4  doz . 

Magnolia,  4  doz . i . 

Rose,  4  doz .  . . 

Dime,  4  doz . . 

Winner,  4  doz . ... 

Baby,  1  doz.,  glass . 

Red  Cross . . . 

Peninsular . 

Leader . 

Banner,  4  doz . 

Star,  4  doz . . . 

Emery,  4  doz.  . 

EVAPORATED  MILK. 

Libby's,  small  family,  6  doz . . 

Libby’s,  family,  4  doz.... . . 

Peerless,  hotel  size,  2  doz . 

Peerless,  family  size,  4  doz . 

Peerless,  5  cent  size,  4  doz . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5-cent  size  . . 6  doz. 

Pet,  10-cent  size.  4  doz . per  case 

Pet,  5-cent  size,  6  dozf. . per  case 

Van  Camp's,  6  doz.,  small . 

Van  Camp's,  4  doz.,  family . 

Van  Camp's,  4  doz.,  large . . 
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-  Jl  Business  Getting  Plan  for  all  =- 

RETAIL  MERCHANTS 


Better  Than  Newspaper  Advertising 
Better  Than  the  Trading  Stamp  Plan 
Better  Than  Your  Own  Premium  System 


AND 


osts  You  Less  Money  Than  Any  of  These 

If  you  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store ;  if  you 
would  like  to  stimulate  the  purchase  of  more  goods  among  present  customers  ;  if  you  would 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense — 

You  Can  Profitably  Use  Our  Plan 

Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing,  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 


Manufacturers’  Trade-Mark  Ass’n,  m  253  Broadway,  New  York  City 


100  DAYTON  MONEYWEIGHT  SCALES 


:red  and  installed  after  a  most  careful  investigation  of  the  various  kinds  of  scales  now  on  the  market.  The 
ihasers  are  the  promoters  of  one  of  the  most  colossal  enterprises  of  the  age. 

These  scales  are  to  equip  all  booths  of  the 

GRAND  CENTRAL  MARKET 

re  weighing  is  necessary,  such  as  groceries,  meats,  teas  and  coffees,  poultry  and  game,  fish,  butter,  cheese, 

iy,  etc. 

This  market  is  all  on  the  ground  floor  and  contains  over  16,000  sq  feet  of  floor  space  which  is  divided 
into  4.80  booths  each  10x10  ft.  Its  appointments  are  as  near  perfect  as  modern  ingenuity  can  devise. 

The  management  decided  to  furnish  all  equipment  Used  in  the  building  so  as  to  guarantee  to  the  patrons 
he  institution  absolute  accuracy  and  protection. 

DA  YTON  MONEYWEIGHT  SCALES 

e  found  to  excel  all  others  in  their  perfection  of  operation,  and  in  accuracy  of  weights  and  values.  That 
le  verdict  of  all  merchants  who  will  take  the  time  to  investigate  our  scales. 

Our  purpose  is  to  show  you  where  and  how  these  scales  prevent  all  errors  and  loss  in  computations 

/eight. 

A  demonstration  will  convince  you.  Give  us  the  opportunity. 

Send  for  catalogue  and  mention  Grocery  World  and  General  Merchant. 


Date . 

neyweight  Scale  Co. ,  35  State  St. ,  Chicago, 
ext  time  one  of  your  men  is  around  this 
y,  I  would  be  glad  to  have  your  No.  140 
le  explained  to  me. 

his  does  not  place  me  under  obligation 
jurchase. 

ME . . . . 

REET  and  NO . 

wn . 

sinks* . State . 


Money  weight  Scale  Co. 


'  KANurAcruRcas 
I  DAYTON.  OHIO. 


35  State  Street,  Chicago 

DISTRICT  OPPICES  :  f  Philadelphia  Office,  1651  N.  8th  Street.  New  York  Office,  11  E.  I^th  Street 

■  \  Pittsburg  Office,  205  McCance  Bldg.  Buffalo  Office,  62  Pearl  Sheet. 
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HIRES  CONDENSED 
MILK 


Per  case. 


Sllvar . 

4-«5 

Queen ...  . 

4.00 

Premium . 

3-85 

Blue  Ribbon  . 

3*85 

Gold,  tall . 

3*75 

Gold,  family... 

3*  *5 

COCOANUT. 

Franklin  Baker  Co's — 


Per  case 


—  - 

}nyVi  1 1 

mtHI 

-- 

B 

1 

SHRED  JJ 

|°C0ANUi 

~0. 

|Fb^*Ba««Co  1 

m 

P 

Brazil,  70  5-cent  packages .  2.50 

44  35  10-cent  “  .  2. 50 

“  38  5-cent  and  16  10-cent  packages....  2.50 

44  18  20  cent  packages .  2 .50 

Per  lb. 

“  Shred,  in  pails,  20  lbs . 10 

**  44  in  boxes,  25  lbs .  09% 

“  44  in  barrels,  135  lbs . 09 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

“  “  in  boxes,  25  lbs . °9% 

44  44  in  barrels,  135  ibs . 09 

Premium,  60  3^-lb.  packages,  15  lbs.  to  case  .23 
44  3°  J4-lb.  *•  15  “  .22 

“  30  J^-lb.  and  15  34-lb.  packages, 

15  lbs.  to  case . 2234 

Schepp’s  Shredded,  3^-lb.  pkgs.,  15  lbs.  to  case  .2334 

“  “  %-\bs . 2234 

Dunham's,  5-cent  package . 29 

"  34s . 26 

“  Ks . 28 

“  y2s  and  y±s . 2634 


COCOANUTS. 

Franklin  Baker  Co's —  Per  bag 

Porto  Rico,  Jumbo,  80s .  4.00 

San  Bias,  ioos . . . .  3. 50 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co. —  Bbls.  Bxs. 

Butter  Crackers . 08  .08  34 

Oyster  “  08  .08  J4 

Wine  Scroll . 10  .10 34 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins'  Son —  Bbls.  Bxs. 

Assorted  Tumbles . 07 34  .08 

Brown  Edge  Water .  .10 

Butter  Thin .  .  12 

Clover  Mixed .  .08 

Cocoanut  Ripple .  .  10 

Cookie  Mixed . 08 34  .09 

Butter  Toast . 0734  .08 

Fig  Bars .  .  10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . v . 0834  .09 

Fruit  Gem .  .08 

Graham  Wafer .  .10 

Grandma  Cookies . .0834  .09 

Honey  Jumbles,  XX . 0934  .10 

Iced  Charter  Oak .  .09 

Iced  Ginger  Tablet .  .08 

Iced  Honey  Jumbles . . . 0934  .10 

Iced  Penn  Treaty . 07  .07U 

Iced  Vedette  Wafer . 0734  .08 

Lemon  Bar . 0834  .09 

Man-in-the-Moon  .  .08 

Milk  Lunch . 07  -0734 

Orange  Cookies . 0734  .08 

Quaker  City  Mixed . 0734  .08 

Salted  Strips . 0834  .09 

Saltines .  .12 

Soda  Biscuit  XX . 06  .0634 

Soda  Biscuit  XXX . 0634  .07 

Spiced  Wafers . 0734  .08 

Sunshine  Cookies . 0734  .08 

Water  Crackers  Star . 0634  .07 

Package  goods—  ‘  Per  doz. 

Animals  . . . 

Butter  Thin .  1.00 

Gingerettes . 1.00 

Gold  Medal  Soda  (small) . . 

“  “  “  (large) . 90 

Graham  Wafers .  1 . 00 

Ivinettes . 5o 

Milk  Lunch .  I>Qo 

Our  Ginger  Snaps . 50 

Pink  Tea .  x.oo 

Sugar  Snaps .  50 

Saltona  Biscuit .  1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 
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DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  doz.  1  15 
44  with  Horse  radish,  p.dz.  1.15 
Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 .75 
“  with  Horse-radish,  p.dz.  1.75 

Wein  Senf,  in  bbls . per  gal. 

1  gallon  stone  jars . per  jar  .  75 

5  gallon  kegs . per  keg  2 . 50 

Prepared  Mustard,  in  bbls . per  gal. 

“  “  in  15  gallon  kegs...  “ 

“  "  in  10  “  ...  “ 

“  in  5  “  ...  “  .25-. 40 

"  44  in  2  gallon  pails. ..per  pail  .75 

"  44  in  1  “  ...  "  .40 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 95 

“  Sifting  top,  2  doz.  in  case... .per  doz.  .46 
“  with  Horse-radish,  2  doz.  in  case, 

per  doz . 95 


•25 

.26 


.22 

•35 

32 


.80 

.26 

75 


i-45 


75 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub _ 

44  “  “  "  **  loaf 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  incase,  per  lb.,  .3234  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 

Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

in  tin  . per  lb. 

"  i-lb.  tins . per  case  ^ 

Camembert,  in  wood  boxes . per  doz. ,  2 . 75-2 . 85 

Sap  Sago,  grated,  ready  for  use,  io-oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  100  in  box .  2.25 

Edelweiss,  Romatour  and  Bier-Kase..per  doz.  4.00 

American  Swiss,  No.  1 . loaf,  .16  cut,  .19 

“  Square  loaves,  No.  1,  about 

25  lbs.  each . per  lb.  .16 

Limburger  Cheese,  No.  1 . box,  .14; 

34  box,  14  ;  less .  . 16 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  “ 

English  Dairy  Cheese .  44 

Pineapple  (Picnic  size),  6  in  box . per  box 

"  (Gem  size),  6  in  box .  " 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  44  tl  .  “ 

Picnic  size,  2  “  44  .  44 

Trial  size .  ** 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

tt  a  <<  JJq.j  a  a 

14  Roquefort  ' *  large  '*  44 

44  44  44  small  “  " 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
44  d’lsigny,  4‘  6  44  ...  “ 

Wm.  Tell  brand,  12  in  box .  44 

Neufchatel  (Cow  brand),  25  in  box .  44 

Star  Cream,  or  Phila.,  ia  44  .  44 

Miniature  Cream,  or  Phila.,  12  in  box..  44 
Hand  Cheese,  8  doz .  44 

“  4  44  Thuringer .  44 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  “ 

Schutzen  Cheese,  12  in  box .  44 

American  Mountain  Cheese  (Alpen  Kase),  50 
1 -lb.  packages . per  lb. 


.17 

.16 

3  00 
a. 25 


4  5o 
2 .40 

1  -35 
1 .00 
1 .00 

2.40 
2-95 
1  -45 
1  -55 
1  •  55 

1.40 

•95 

1.90 

95 
1  *35 
.70 

•85 

i-45 

1.25 


.18 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .45 

Wiener  Wurstel,  16  in  tin . per  doz.  4 . 75 

"  8  "  .  -  a. 75 

Carlsbad  Speck  (Imported  Bacon) .  44  .32 

Imported  Cervelat  Sausage  (Rolff 's)....per  lb.  .45 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  .  65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner...by  bbl.  .  12  ;  less,  per  lb.  .  14 

"  Landjager,  short .  44  .24 

“  “  long .  “ 

44  Mortadella,  Dry .  44  .25 

"  Knackwurst,  *5  in  box,  per  box, 

$4 •  75 . per  doz.  2.40 

Cervelat  (E),  50  and  100-lb.  boxes, 

.2134;  less . 23 

*'  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less . 21 

44  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .17;  less . 18 

44  Cervelat,  Tip  .Top,  50  and  100-lb. 

boxes,  14;  less . 16 

44  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .2334;  less . 25 

44  Salami  (E),  50  and  100-lb.  boxes, 

.20  ;  less . 22 

44  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  .1834*'  less . 20 

44  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .163^;  less . 18 

“  Tongue  Sausage . per  lb.  .18 

“  Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb.  .15 

44  Lachs  Ham .  44  .28 

* 4  Petit  Delicatess  Frankfurters,  plain, 

per  doz.  1.00 

44  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut .  per  doz.  1.00 

44  Lebanon  Beef  Bologna . per  lb.  .  15 

44  Paprika  Speck .  44  .18 

Mettwurst,  half-round .  44  .16 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb.  .15 

Smoked  Thuringer  Blutwurst .  44  .18 

44  Pfefferwurst .  44  .18 
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Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
“  quart  glass  jars.  5.75 

“  **  io-oz.  jars .  2.50 

Calves'  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  "  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1.00 

14  44  pints . 

14  'ti  quarts . 

Lamb  Tongues,  in  glass .  1.60 
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Pickles  and  Onions  in  Vineg 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg. 

“  44  10-gal.  keg. 


Sundries. 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland —  Pails. 

Mixed,  **Y.  M./’  3^  t>bl .  5.50  .60-. 75 

Milkers,  “Y.  M.,’'  34  bbl .  6.50  *75~.85 

Mixed,  standard,  bbl . 

“  54  bbl .  5-50-6.50 

Milkers,  standard,  bbl . 

"  34  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

“  “  34  bbl .  8.00 

Milkers,  44  bbl . 

44  “  34  bbl . ✓. .  8.00 

Marinirte  Herring,  imported,  about  40  in  pail  1.25 

Roll  Herring,  imported,  about  25  in  pail .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per*lb.  .15 

Matjes  Herring . per  pail 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

“  quart . 35 

11  41  2  quart . 55 

44  4  quart .  1 . 10 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  1 . 10 

44  2  quart  tin 

44  quart  tin.... 

Brat-Haring,  4  quart  tin. 


.60 

•50 


2  quart  tin . 60 


quart  tin. 

English  Sprats,  36  bunches . per  box 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 

per  doz. 


.40 


2.50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg  .75 

44  5-lb.  pails . per  pail  .55 

44  10-lb.  pails . . .  41  1.05 

Cut  Spiced  Sardines,  10-lb.  pail .  44  .75 

“  “  5-gal.  keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  2.25 

Norway  Anchovies. 

Original  package . per  %  bbl.  5.50 

Repacked  in  5-lb.  pails . per  pail  .60 

44  10-lb.  pails . 44  1 . 10 

5-gal.  kegs . per  keg  2. 75 

44  J4  lb.  flat  tins . per  doz.  .95 

44  3^-lb.  tall  tins .  14  1.50 

44  i-lb.  tall  tins .  44  2.00 

Fancy  kegs,  keg . 80 

V*  Jfeg . 42 

‘  Va  ^g . 32 

34  keg . 20 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

pint  jars . per  doz.  6.00 

“  large  tumblers .  “  2.25 

“  small  tumblers .  “  1.25 

Russian  Caviar. 

Per  doz. 

i-lb.  tins .  19*50 

34 -lb.  tins .  10.50 

34 -lb.  tins .  5.50 

34-lb.  tins .  2.75 

German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000  . . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

15-gal.  keg,  about  500  . . per  100 

10-gal.  keg,  about  300 .  44  1.00 

5-gal.  keg,  about  150 .  44 

10-lb.  pail,  about  50 . per  pail 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  6.50 

10-gal.  kegs . ....per  keg  2.40 

5-gal.  kegs .  44  1.25 

10-lb.  pails . per  pail 

Imported  Lebkuchen. 

Dampfnusse  (Pfeffernusse) . per  lb.  .18 

Spitzkugeln .  44  .25 


Lebkuchen  and  Bread. 


Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen, No.  1,  6  44  ...  44 

44  No.  2,6  "  ...  44 

44  No.  3,6  "  ...  " 

Amandines,  9-lb.  tins . per  tin 

“  small  tins .  44 


•30 
•50 
•75 
1 .00 
5-25 
•55 


German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag 

Green  Kern . per  lb 

Potato  Flour .  44 

German  Dried  Pears .  44 

Dried  Mushrooms .  4t 

Juniper  Berries .  44 

St.  John’s  Bread .  44 

Bay  Leaves .  44 


.6* 


COTTOLENE. 


30  2-lb.  tins . per  case 

15  4  lb.  tins .  44 

6  10-lb.  tins .  .  44 

Freight  prepaid  on  two-case  lots. 


EGGS. 


Nearby,  candled  and  selected,  30-doz.  crates.. 
Western . 


cheese. 


New  York,  full  cream,  new,  fancy,  40-lb.  bxs. 

“  “  44  ist’s,  40-lb.  boxes 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 


FANCY  GROCERIES. 


Almond  Staple  Paste,  5  lb.  cans . per  lb. 

Anchovies,  in  oil,  %  bottles . 

“  44  34  bottles . 

Anchovy  Paste,  fancy . per  doz. 

“  plain .  44 

Bouillon,  Burnham,  pints,  2  doz . 

“  “  34  pints,  2  doz . 

Capers,  Nonpareil,  34  gal.  kegs . 

“  quart,  glass . per  doz. 

“  bottled,  y  size ....  44 


3%  size....  44 

“  44  34  size....  44 

Canton  Ginger,  large  pots,  6-jar  cases. .per  case 
medium,  12-jar  cases..  44 

41  small,  24  jar  cases .  44 

Cherries  in  Maraschino,  glass,  1  doz.  case . 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz. 

"  “  3  lb.,  2  doz .  44 

Currie  Powder,  pints . per  doz. 

44  4  oz .  “ 

44  2  oz .  44 

French  Peas,  extra  fins . per  case 

“  fins .  “ 

44  Moyen’s .  44 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case... 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb. 

14  Dinner  Biscuit . 44 

44  Breakfast  Biscuit .......  “ 

Packed  7  lbs.  and  5  lbs.  in  a  can. 
Red  Pepper,  ring,  pints . per  doz. 

“  "  34  pints .  " 

Salt,  stone  jars,  4  doz . 

Extract  of  Beef,  Morris’,  4  oz . per  doz. 

2  oz .  “ 

Anker’s,  120  vials . 

“  4  oz . per  doz 

“  Z  oz .  “ 

44  16  oz .  44 

Theodore  Marquet  Mushrooms — 

First  choice . 

Choice,  100  tins . per  case 

Extra,  100  tins .  44 

Hotel,  100  tins .  44 

Truffles,  A . per  tin 


34- 

>4* 


Shrimps,  pickled,  small  size . 

44  Dunbar’s,  2  doz . per  doz 

Figs  in  Cordial,  Dunbar’s,  1  doz .  44 

44  Bishop’s,  1  doz  . .  “ 

Crystallized  Ginger,  i-lb.  tins .  41 

44  34-lb.  tins .  41 

Lime  Juice,  Rose’s . .  44 

Victor  Rose  Water .  44 

44  Peach  Water . * .  44 

Pitted  Olives .  44 

Armour’s  Solid  Extract  of  Beef- 

Size  a  jars,  1  dozen  in  case . . 

44  4  44  1  44  . 

14  8  "  1  44 

"  16  "  34  *  . . .... 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case . 

“  8  44  1  "  . 

“  *6  “  %  “  . 

Armour’s  Beef  Extract  and  Vegetable  Tablet*- 

1  dozen  small  boxes,  12  tablets  each . 

1  44  medium  44  36  44  . 

1  0  large  44  72  44  . 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case . 

"  16  “  1  "  . 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case . 

“  12  “  1  “  . 

**  5  "  . per  bottle 

44  2  fancy  jugs . per  jug 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case . 


5  "  . per  bottle 

2  fancy  jugs . per  jug 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


— 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


41 


LAMSON  RAPID 
CASH  CARRIERS 


These  Carriers  will 

Give  you  quicker  service , 

Cut  down  your  operating  costs, 

Protect  your  cash ,  and 
Please  your  customers. 

Our  Systems  Department  is  at  your  service 
to  advise  and  report  on  details  of  the  Store  Sys¬ 
tems  best  suited  to  your  needs. 

Write  for  Booklet  E. 

LAMSON  CONSOLIDATED  S.  S.  CO. 


Philadelphia  Office  District  Offices  B08ton  office 

in  all 

500  Penn  Mutual  Building  Principal  Cities  161  Devonshire  Street 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa— 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual  . 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 
Bought  once,  C  r  of  t  ’  S 

Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 


PHILADELPHIA,  PENNA. 


WE 


you 

We  know  we  can  make  tke  best  Macaroni, 
Spaghetti,  Noodles  and  Pastels  in  the  world, 
but  we  know  we  need  your  kelp  to  sell  them. 
We  know  you  can  work  with  us  or  against 
ns  and  swing  your  trade  either  way. 

So  we  make  it  to  your  interest  to  recom¬ 
mend  our  goods  —  not  o'nly  because  they 
will  build  you  a  good  trade  but  also  be¬ 
cause  our  terms  to  you  are  the  best. 

Besides  the  regular  profit  every  case  has 
additional  value  for  you  in  Universal  Cou¬ 
pons.  You  can  exchange  them  for  hun¬ 
dreds  of  useful  articles. 


Vienna  Baking 
Company 

Philadelphia,  Penna. 


WASHBURN-CROSBY  GO’S 


Gold 

Medal 

Flour 


06 

fg&WUMAJ! 

ASHBURNCROS0VC0 


Now  Sold  by  Philadelphia  Jobbers 


I IV 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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FLOUR. 

Per  bbl. 

King  Midas .  6.60 

Gold  Medal .  6.45 

Melbourne .  6.25 

On  Top . 6.50 

Ceresota .  6.50 

Pillsbury’s  Best .  6.35 

Taylor’s  Fancy .  5-5° 

Semper  Idem  .  4-9° 

Pride  of  the  West .  5.25 

Sunbeam .  5.15 

Quaker  City .  5.75 


Self-Raising  Flour. 

Franklin,  30  packages .  3-5° 

Hecker’s  Superlative,  32  packages .  5. 12 


Pancake  Flour. 

Aunt  Jemima,  36  packages .  2.85 

Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  p  ckages . .  2.10 

Uncle  Jerry,  36  packages...  .  2.85 


Buckwheat  Flour. 

Hecker's,  64  packages .  4. 50 

44  32  packages .  4*50 

Fancy,  125-lb.  sacks . per  100  lbs.  3.25 


FARINACEOUS  GOODS. 


Corn  Meal —  Per  bag 

White,  granulated,  100  lbs .  2.45 

Yellow,  granulated,  100  lbs .  2.00 

44  table,  100  lbs .  1.90 

Western,  yellow,  granulated,  100  lbs .  2.05 

Quaker,  Best,  1  and  3  doz .  1.20 

Farina — 

Hecker's,  24  is .  per  case  1.50 

Schumacker’s,  24  packages .  44  1.15 

Beans —  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  . 05 

Mai  rows,  fancy,  N.  Y.  State,  grain  bags .  2.50 

Extra  choice,  grain  bags .  2.40 

Medium,  fancy,  grain  bags .  2.50 

Pea,  fancy,  grain  bags .  2.40 

Michigan,  grain  bags .  2.45 

Red  Kidneys .  2.15 

Peas — 

Green . . .  2.05 

Scotch .  2.20 

Split,  yellow .  2.20 


green., 
Lentils — 


.04 

.0454 


Per  lb. 

000000,  110-lb.  bags . 

Less  quantity . 

Shaker  Corn — 

Fancy,  barrels . 05  y2 

Less  quantity . 06 

Hominy — 

Lea's  Breakfast,  10  packages . per  case  1.65 

44  Pearl,  100  lbs . per  bag  2.45 

Schumacher’s  Breakfast,  10  pkgs.  to  case...,  1.40 

Western  Pearl,  100-lb.  bags .  2  15 

“  Grits,  100-lb.  bags .  2.10 

Barley — 

OO . 05^4 

No.  3,  100  lb.  bags .  2.75 

Noodles —  Per  case. 

Climax,  24  10-c.  packages,  assorted .  1.20 

“  48  5-c.  packages .  1.30 

44  assorted,  24  5-c.,  12  10  c .  1.30 

Smith’s,  30  10-c.  packages .  1.90 

44  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1.55 

;;  5-c .  1.55 

10-c .  1.55 

Oatmeal — 

B . per  bbl.  7.35 

B,  100-lb.  kegs . per  keg  3.87^ 

Oaten  Goods—  Per  case. 

Avena,  18  packages .  1.50 

Banner  Oats,  20  p  ickages .  4.30 

H.  O.  Oats,  12  packages .  1.53 

Mother’s,  18  packages . «...  1.62J4 

4<  10  packages, larg  • .  2.10 

Quaker,  18  small  size .  1.50 

44  20  large  size .  j  ic 

Rolled  Oats—  " 

Avena,  180  lbs . per  bbl.  6.75 

“  90  lbs . per  keg  3.55 

Standard,  180  lb.  bbls .  6.00 

“  90-lb.  bags .  2.95 

Sago  — 

Fine,  bags  about  175  lbs . 

Less  quantity . 

Admiral,  pearl,  24s . 

apioca— 

Instantaneous,  50  is . 

Colburn’s  Hasty,  36  packages . 

Minute,  %  gross . per  box 

Flake,  about  125  lbs . per  lb 

“  less  quantity .  “ 

Pearl,  150  lbs .  “ 

44  less  quantity .  “ 


.04 

.04^ 

.06^8 


.081  £ 
.06% 
2-75 
•°4# 

.04K 

■°33/* 

•°3% 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs.,  per  case  0.0* 

“  Barley  Food,  24  2s .  4<  3  85 

“  Health  Food,  24  2s .  tl  3.00 

Purina  Cream  Graham . per  bbl. 

“  Whole  Wheat  Flour,  205s  ....  per  case  4.10 

Egg-O-See, 36  packages .  2.70 

“  Corn  Flakes,  36  packages .  2.70 
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Cook’s  Malto  Rice,  36  2-lb.  packages .  4.20 

Fort e  Food,  36  packages .  3.20 

Mapl  Flake,  36  packages . . .  3*65 

Malta  Vita  Corn  Flakes,  36  packages.... .  2.85 

4‘  Wheat  Flakes . 

Post  Toasties,  36  packages .  2.70 

Shredded  Whole  Wheat,  50  packages .  5.00 

“  “  25  packages .  2.60 

Cream  Wheat,  36  packages .  4.50 

Cook’s  Flaked  Rice,  24  packages .  2.55 

Wheatlet,  30  packages . 3.60 

Wheatena,  36  packages . 4.25 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  36  packages .  1.43 

Pettijohn's  Food,  18  packages .  1.70 

Presto,  18  packages .  1.57 

Quaker  Puffed  Rice,  36  packages .  2.65 

'*  V\  heat  Berries,  36  packages .  1.75 

T riscui t ,  30  packages .  2.50 

Kellogg’s  Toasted  Corn  Flakes  36  packages..  2.80 
Zest,  24  packages,  15-c.  size,  with  china .  2.25 


GELATINE  AND  PREPARED 
DESSERTS. 


Per  doz. 

Knox’s  Sparkling .  1.10 

44  Acidulated .  1.10 

Cox’s,  large .  1.57 14 

44  small . 95 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s . 1.35 

“  small  . 95 

Bromr^ngelon,  assorted,  3  doz . 87*4 

Fruit  Puddine,  2  doz.,  assorted  flavors . 80 

Jell-O,  assorted  flavors,  2  doz . 87 *4 

Jell-O  Ice  Cream  Powder,  2  doz . 97/4 

Jellycon,  1  doz . 87^4 

“  assorted  flavors,  3J4  doz . 87^ 

Chalmer’s,  shredded . 95 

44  granulated .  1.00 

Mothers’,  small,  1  doz . 45 

44  large,  1  doz . 90 

Cooper’s . 85 

Tryphosa . 95 

Gelatine,  McKinley's . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case  2.70 

Puddine,  assorted,  2  doz .  **  1.65 

D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 

Per  lb. 

Larosa  Alphabets,  square  25  pkgs . 05 

44  Elbows,  square,  25  pkgs . 

“  Macaroni,  long,  25  pkgs . 05^4 

“  Spaghetti,  long,  25  pkgs . 05^ 

44  Vermicelli,  square,  25  pkgs . 05^ 

44  Macaroni,  bulk,  25  pkgs . 0554 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7.00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  $.oo 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Sc  ops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  1,25 

Alarm  Money  Diawers .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3.50 

Barrel  Covers,  19  in . .' .  3.00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  i*4  to  2  in  .  1.50 

C-ffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45.00 

Less  25  per  cent,  discount. 


Scoops. 

Indestructible,  No.  4 . per  doz 

“  No.  5 .  “ 

44  No.  6 .  “ 

Ex.  Galvanized  Steel  Blades,  No.  3  ..per  doz. 
“  44  No.  4...  44 

44  44  No.  5...  " 

X  Quality,  No.  3  . 

44  No.  4 .  44 

44  No.  5 .  44 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 


Beardsley — 

Dime  cartons,  2  doz.  in  case . p  r  d  z. 

Tins,  Keyed  (Jewel),  2  doz.  in  case.  “ 
Large  cartons  or  tins,  2  doz.  in  case.  44 

Dime  Tumblers,  2  doz.  in  case .  44 

Bulk,  15  lbs . per  lb. 


.90 

.90 

.00 

.90 

•15 


Thredded  Fish. 

Thistle,  24  packages . 65 

Swansdown,  2  doz . per  doz. 

Osprey  2  doz .  44 

Swift  &  Co. — 

Talisman  brand,  20-lb.  boxes . per  lb.  .10 *4 

•  4‘  cartons . per  case  1.50 


Fresh  Codfish  Steak. 

Swift  &  Co. — 

Talisman  brand,  24  i-lb.  tins . per  case  3.80 


New  Mackerel. 


Count 
(about) 
to  bbl. 

Ex. Norway,  No.  1.. .170-190 
Ex. Norway,  No.  2. ..270-290 
Ex. Norway,  No.  3-..325-375 
Ex. Norway,  No.  4. ..410-460 
Ex. Bloaters,  XXX..  90-  95 
Ex. Bloaters,  XX....100-110 

Ex. Shore,  No.  1 . 130-15  > 

Med.  Shore . 160-180 

Large  Shore . 1 10-130 

Extra  Irish,  No.  2. ..325-375 
Medium  Irish, No. 2.. 375-450 
Small  Irish,  No.  3. ..550-650 
New  Medium  Shore. 160-180 
New  Large  Shore. ...no  130 
Large,  No.  2 . 210-220 


200  lb.  100  lb.  50  lb.  10  lb 


20.00 
16.00 
40.00 
38.00 
35-oo 
16.00 
15  .00 
16.00 
15-00 
14.00 
16.00 


10. 6d 
8.60 

20.60 

19.60 
18.10 

8.60 


15.00 

16.00 


8.60 
8. 10 

7.60 
*.  60 
8  10 

8.60 


5-50 

4-50 
10.45 
10  00 
9  25 
4-50 
4-25 
4-50 

4-25 

3- 9° 
4  50 

4- 25 
4-50 


1 .00 
1.05 
1 .00 

•95 
1.05 
1 .00 
1  05 


Lab.  Sp’it,  Lg.  No.  1... 
Lab.  Split,  Lg.  No.  2... 
Shore,  Round,  Large.. 
Shore  Round.  Med  .. 


Herring. 

200  lb.  100  lb  50  lb.  10  lb.  8  lb. 


5.00 

3*io 

t-75 

•  45 

13.00 

jj  .  10 

3-75 

.88 

II  .00 

6. 10 

3-25 

.78 

6.00 

3.60 

Boneless 

Fish. 

•74 

.68 


Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs . 

Gilt  Edge,  40  lbs . 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish — 

12  3s,  wood  boxes . 

12  2S,  ’**'  “  . 

24  is,  44  . . 

10-lb.  boxes . ; . 

5-lb.  44  . . . . 

Cakes,  24  in  fancy  box . per  case 

44  10  lb.  cartons . ...per  carton 

24  jars,  fancy  box . 


.08 


.07 

.06 


Strips,  40  size,  boxes.... 

44  20  44  . 

Middles,  40  size,  boxes.. 


•x3 

Per  lb. 

•15  % 

•15K 

.  16 

•15 

•15 
2 .80 
1 . 20 
3.10 
1-65 


■10  K 

.  12 

■  i2K 


Dressed  Fish  Bricks. 

Gilt  Edge,  2^Ib.  bricks,  40  lbs . 07 

Snow  White,  i-lb  bricks,  20  lbs . 08 

Favorite  Cod,  a-lb.  bricks,  40  lbs . 08 J4 


Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  i  and  2  doz.  in  case .  1.50 

44  small  size,  2  doz.  in  case . 90 

Small  Tumblers,  2  doz.  in  case . 90 

Large  Jars,  sealed,  2  doz.  in  case .  1 . 50 


Loose  Codfish. 

Extra  Large  Georges  Cod . 

Laige  Bank . 

Medium  Bank . 

Pollock . 

Hake . 

In  original  cases,  450  lbs.,  %  c.  less. 


07 

05 
04  % 


9.00 

12.00 

15.00 

4.20 
5-40 

7.20 
2.60 
3.00 
3-40 


Each. 


Counters. 

Sherer’s  Eclipse  Counters — 

No.  of 

Length.  Drawers 

3  feet,  8  inches .  9 .  15.00 

4  feet,  10  inches . 12 .  20.00 

6  feet,  . 15 .  25.00 

7  feet,  3  inches . 18 .  28.00 

8  feet,  6  inches . 21 .  31.00 

9  feet,  8  inches . 24 .  35 .00 

10  feet,  10  inches . 27 .  40.00 

20^... . 12  feet,  . . 30 .  45.00 

Capacity  of  Drawers  40  to  60  lbs.  each. 


No. 

8%.. 

10^.. 

12^.. 

mK- 

16%.. 

i8K- 


•17 

•17 


Smoked  Fish. 

New  Extra  Scaled  Herring . p-r  box 

Somali  Extra  Scaled  Herring .  44 

Boneless  Herring,  fancy  io-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish .  44 

Cromarty  Bloaters,  75s . per  box 

‘4  44  ioos .  44 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2.95 

Talisman  brand  Boneless  Herring,  in  glass, 

ioc.  size,  24  screw-top  jars .  1.80 


.27 

.90 
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Apricots — 

Extra  Choice  Royals,  25  lbs.,  new . 

Choice  Royals,  25  lbs.,  new . 

Oak  Brand,  fancy . 

Cherries — 

California,  unpitted.  Black,  25  lbs . 

Californ  a,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . 

Gold  Medal,  loose,  25  lbs . 

Private  Growth,  extra,  cleaned,  36  lbs.. 
44  cleaned,  30  lbs.  bulk.. 

Peaches — 

Fancy  Muirs,  50  lbs . 

Extra  Choice  Muirs,  50  lbs . 

Choice  Muirs,  50  lbs . 

Extra  Choice,  Yellow,  25  lbs . 

Choice  Yellow,  25  lbs . 

Pears — 

Fancy  California,  Bartlett,  25  lbs  . 


.  ic 

.09 

•°S( 

.08 

•°7 


Prunes — 

Extra 

Boxes. 

Fancy 

Fancy 

20-  30,  25  lbs... 

Cal. 

Cal. 

30-  40,  25  *4  ... 

.09 

■08  % 

40-  50,  25  *•  ... 
40-  50,  50  44  - 

.08 

■°7'A 

50-  60,  25  44  ... 

■°7lA 

■°7 

50-  60,  50  44  ... 

•°7 

■°6,A 

60  70,  25  44  ... 

60-  70,  50  “  ... 
70-  80,  25  “  ... 
70-  80,  50  *4  ... 

•06  yt 

.06% 

80-  90,  50  44  ... 
90-100,  25  44  ... 

■05% 

90-100,  50  44  ... 
100-120,  50  44  ... 
Raisins — 

•04K 

.ic 


Stand. 

Cal. 


Fan 

Oreg 


.08 

.07 


Muscatels,  4  crown,  50  lb . 

3  “  50  lb . 

2  44  50  lb . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbs . 

Gilabert’s,  Layer,  Valencias,  28  lbs.. 
Raisins,  Seeded — 

G.  &  S.  fancy,  50  is . 

Gold  Ribbon,  fancy,  36  is . . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . 

44  fancy,  25  lbs . . . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  10  lbs.,  net.. 


.o6< 

.o6: 

•05 

•05 

.06 


CEREAL  COFFEE. 

Postum  Cereal —  per  do 

15-cent  size,  2  doz .  j 

25"  “  1  “  .  2.25 

15- and  25-cent  size,  assorted .  2.50 

Ralston  Health  Cereal,  36  packages .  3*5° 


HORSERADISH. 


Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers.  5-c.  size,  2  doz .  44 

Tumblers,  10-c.,  Lord's  Prayer,  2  doz. 
Tumblers,  irat.  cut  glass,  10-c.,  2  doz.  44 


INK. 

Arnold’s,  black,  32 . per  bottle  .48 

Continental,  red,  1  doz . 30 

44  black,  3  doz . 25 

Royal,  black,  3  doz . 25 

Superior,  black,  3  doz  r  . 23 

Stafford,  Commercial,  32 . per  bottle  .58 


Lamp  Chimneys — 
Macbeth  Pearl  1 
Acme,  Victor  T01 


LAMP  GOODS. 

Per  case  of  6  doz. 


Sliced  Halibut. 


Swift  &  Co.,  in  glass,  24  jars .  3.10 

“  24  cartons .  2. 10 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  choice,  ring  cut,  50  lbs . 06% 

44  5  and  io-lb.  lots . 07 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  i-lb . 

Fair  N.  Y.  State,  50-lb.  boxes . 07 


Jumbo  Chimneys,  plain . per  doz. 

dec.,  107..  44 

No.  o. 

Banner  Burners . 45 

No  charge  for  packages. 

Oil  Cans — 


No.  0. 

No.  1. 

No.  2. 

3-9° 

4.10 

4.80 

3.60 

4.20 

4.80 

3.00 

3.60 

4.20 

2. 10 

2. 70 

3.30 

:s . 

.5  doz. 

2-75 

.5  doz. 

3-25 

No.  1. 

No.  2. 

•75 
.90 
No.  1 
•55 


.85 

1 .00 
No  2. 
•75 


Per  doz. 

1 -gal.,  glass .  2.25 

1 -gal.  ,  galvanized,  Pearl .  1.90 

5-gal.,  Lennox,  spout .  6.00 

5-gal.,  44  spigot .  6.50 

5-gal  ,  Columbia .  7.00 

5  gal..  Banner .  8.00 

5-gal.,  Climax,  pump .  10.00 

5-gal.,  Home  Rule,  pump .  12.00 

Lanterns — 

No.  o,  Standard .  4.75 


No.  o,  Dash  . 


Cold  Blast .  8. 


7.80 


LIME. 


Prepared,  2  doz.  in  case . per  doz.  .52^ 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . 05^ 

“  “  25-lb.  boxes,  y2  lb . o6;4 
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No  Friends  Among  the  Wheelwrights 


Wheelwrights  don’t  think  much  of  the  “  J.  M.”  delivery- 
wagon  ;  it  doesn't  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning  ;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 

Send  for  catalogue. 


FULTON  &  WALKER  CO.  5S52SS!^S^SSS^ 


Kiese  Goods  Ire  uneasy  Soil 

Egg-O-See  and  E-C  Corn  have 
been  more  widely,  more  system¬ 
atically  and  more  continuously 
advertised  to  your  customers  than 
any  flaked  foods  on  the  market. 

/ 

Everybody  knows  what  they  are. 

It  requires  no  effort  to  sell  them. 

Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere 

else  to  get  these  popular  products. 

• 

Egg=0=See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 

Even 

Cooked 
the  Old 


Way 

Even  cooked  by  tbe  old  way, 
wbicb  always  overcooked  the 
edges  or  undercooked  the  centre, 
Onarga  Country  Gentleman 
corn  is  a  mighty  fine  piece  of 
goods,  and  we  will  put  it  beside 
any  corn  on  the  market.  It  is 
the  finest  Country  Gentleman 
seed,  and  there  is  nothing  any¬ 
where  better  than  that. 

When  you  cook  this  corn  in 
the  new  automatic  cooker,  that 
cooks  every  grain  alike,  and  all 
just  right,  you  have  a  brand  of 
corn  to  push,  to  demonstrate,  to 
window  display,  to  be  proud  of. 


Look  into  it. 


IROQUOIS  CANNING  CO. 

ONARGA,  ILUNOIS 


Flavoring  Extracts 

Branded  “  U.  S.  P.” 


Vanilla  Ginger 

Lemon  Wintergreen  Orange 
Almond  Peppermint  Rose 

are  guaranteed  under  the  National  Pure  Food 
Act  to  be  Absolutely  Pure  Extracts  from 
Choice  Natural  Fruits. 

Recommend  them  to  your  best  trade  for 
your  own  protection.  No  other  dealer 
can  offer  them  any  better  extracts  .... 

Flavoring  Power  Unequalled 


THE  ZIPP  MANUFACTURING  COMPANY 

CLEVELAND,  OHIO 


I 
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LYE  AND  POTASH. 


Per  case. 

.  1.87^ 

“  4  doz . 

Popular,  4  doz . 

MATCHES. 

Ohio  Blue  Tips —  Per  case. 

ioos,  i  gross .  i.oo 

200s,  i  gross .  .  1.70 

500s,  100  packages .  3.25 

500s,  1  gross .  4.50 

Ohio  Noiseless — 

500s,  1  gross .  3.75 

Parlor,  500s,  1  gross .  4.25 

Swift  &  Courtney’s — 

200s,  1  gross .  1. 75-1. 90 

400s,  1  gross .  3 . 50-3 . 70 

500s,  1  gross .  3.75-4.00 

Blue  Hen — 

200s,  1  gross .  1.50-1.60 

500s,  1  gross .  4.00-4.25 

Vulcan  Parlor —  Per  gross. 

ioos,  5  gross . 90 

500s . 4.20 

Vulcan  Safety — 

65s,  No.  2 . 50 

Columbia  Safety — 

No.  2,  5  gross .  .55 

No.  37,  5  gross . . ;. . 50 

ioos,  5  gross . .*. . 90 

No.  15,  1  gross .  1.20 

No.  32,  5  gross . 55 

Safety . 45 

Mazeppa,  parlors,  500s. ? .  3-5°“3-75 

Searchlight,  500s . 4.25-4.50 

Press,  200s .  1 . 80-1 . 90 

“  .500s .  4.50-4.75 

America,  200s .  1. 30-1. 35 

American  Paraffine,  500s,  extra  quality .  4.15 

Telegraph  blue  head,  5  gross . 60 

Our  Darling,  1  gross,  No.  3,  1,000  . .  5. 50 

44  Y*  gross,  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

Armour's,  Home-made  style,  Wet—  Per  lb. 

10-lb,  kits . ogY 

25-  “  . 09 

50-  “  . 08^ 

100-lb.  bbls . o8^4 

15°-  “  .... . oSV 

250-  “  . 08 

450-  “  . 07% 

John  Bower  &  Co. — 

Superior,  bbls.  and  J4  bbls . per  lb.  .10 

“  18,  37  and  68-lb.  buckets  ...  44  .10^ 

“  6  10-lb.  buckets . per  crate  6.85 

“  6  5-lb.  buckets .  44  3.95 

“  6  5-lb.  glass  jars . per  case  4.50 

“  XXX,  18,  37  and  68-lb.  buckets, 

per  lb.  .14 
“  6  5-lb.  glass  jars,  per  case  5.10 

Atmore  &  Son- 

Extra  Family,  Seedless —  Per  case. 

No.  5,  6  glass  jars .  4.40 

No.  3,  6  glass  jars .  3.10 

No.  18,  37  and  68,  wooden  pails . per  lb.  .  13 

Barrels,  halves,  quarters  and  kits...  44  .12^ 

Family,  Seedless—  Per  box. 

No.  5,  6  wooden  pails .  3.65 

No.  10,  6  wooden  pails .  6.25 

Celebrated,  Seedless — 

Bbls.,  y2s  and  ^s . ,.....per  lb.  .08^ 

Wooden  pails,  18,  37  and  68  lbs .  “  .09 

Condensed.  3  doz.  cartons  in  case . gross  11.00 

Condensed,  6J4  doz.  in  case . gross  11.00 

Keystone—  Per  lb. 

Bbls.,  y2s  and  %s . 07^ 

Wooden  pails,  18,  37  and  68  lbs . 08 

Schimmel’s — 

Bbls.,  y2  bbls.  and  30  lb.  kits . 08 

x8  and  37  lb.  kanakins . 08^ 

10-lb.  kanakins,  6  to  crate . per  doz.  10.95 

5-lb.  44  6  to  crate .  “  6.10 

5-lb.  glass  jars,  6  to  crate .  “  6.45 

Campbell’s,  30-lD.  pails . 08 

Mrs.  Wells’,  bbls.,  y  bbls  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  y2  bbls.  and  30-lb.  kits . 04 14 

National,  bbls.,  y2  bbls.  and  30-lb.  kits . 07 

Southwark,  bbls.,  J4  bbls.  and  30-lb.  pails . 05^ 


OILS. 


Per  gal. 

Stove  Gasoline . 1514 

Headlight,  150  test . 12^ 
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OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

Extra,  64  oz .  10.00 

Mammoth,  quarts .  6.00 

“  “  y2  pints .  2.20 

Extra,  quarts .  5-4° 

44  44  pints .  4.00 

“  "  y,  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies . 3.00 

Queen,  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

“  10  oz .  3-5o 

California,  quart  tins .  3. 50 

44  pint  tins .  2.15 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4.90 

“  pints,  2  doz .  2.90 

y2  pints,  2  doz .  1.90 

Rae’s — 

Lucca,  litre  bottles,  1  doz .  11.50 

25-oz.  bottles,  1  doz .  8.75 

“  Finest  Sublime,  quarts,  1  doz .  6.50 

“  44  pints,  2  doz .  7*50 

%t  **  •-  x/2  pints,  2  doz .  4.75 

"  **  8-oz.  flasks,  7.y2  doz.  7.50 

“  12-oz.  flasks, 2 y2  doz.  9.00 

"  Sublime,  8-oz.  flasks,  2 x/2  doz .  6.50 

“  **  12-oz.  flasks,  2%  doz .  8.00 

Finest  Sublime,  1  gal.,  10  in  case . per  gal.  2.40 

5  gal.,  1  or  2  in  case,'  “  2.30 

“  1  quart,  40  to  case...  **  2.65 

Sublime,  i-quart  tins,  40  to  case .  2 .35 

“  %-gal.  tins,  20  to  case .  2.20 

**  1 -gal.  tins,  10  to  case .  2. 10 

"  5-gal.  tins,  1  or  2  to  case .  2.00 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents —  Per  case. 

24  4  y2- oz.  bottles .  4.75 

24  8-oz.  bottles .  7-50 

12  18-oz.  bottles .  6.75 

2  5-gal.  cans .  22.00 

10  1 -gal.  cans .  23.10 

20  -gal.  cans .  24.20 

40  3^ -gal.  cans .  25.30 

80  34-gal.  cans .  27.50 

Bulk  at  J20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7.25 

Medium  bottles,  2  doz .  7-75 

Small  bottles,  4  doz .  8.50 

5-g  1.  tins,  2  to  case .  26.50 

i-gal.  tins,  4  to  case .  11.00 

3^-gal.  tins,  8  to  case .  12.00 

32-oz.  tins,  25  to  case .  22.00 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8.50 

44  pints,  2  doz .  9.00 

y2  pints,  s  doz .  4. 75 

Oliver’s — 

1  doz.  large .  6.00 

2  doz.  medium .  6.75 

2  doz.  small .  4*25 

6  1 -gal.  tins . per  gal.  2.10 

xo  %  gal.  tins .  “  2.20 

2°  3^ -gal.  tins .  **  2.25 


American  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz . 55 

“  No.  16,  2  doz . 90 

44  No.  32,  1  doz .  1.85 

Keystone,  bottles,  2  doz . 90 


paper. 

Wrapping. 

Manila —  Per  ream. 

15  x  20,  full,  10  lbs . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  10  lbs . 3714 

Special,  15  x  20,  6  lbs . 21 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll —  Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 03 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide.... . 03  y 

Glazed  silk  parchment,  12,  15,  18,  20  or  24 

inches  wide . 03J6 

White  tea,  12  x  16,  reg . per  package  .  14 

Wax  butter .  “  .  n 

Parchment  butter,  9  x  12 .  “  .40 


Toilet  Paper. 

Per  case. 

100  5-cent  rolls .  3.00 

100  s-cent  packs .  3  00 

100  10-cent  rolls .  6,$0 

100  10-cent  packs .  6.50 
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Paper  Bag*. 

Price  per  1,000  and  not  less  than  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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•43 

•52 

•71 

.88 


1.09 

1.26 


1.47 
I  .72 
2.08 

2- 39 
2.75 
356 

3- 8i 

4- 32 
4.80 


•4X 

.50 

.67 

.85 

1.04 

1. 19 

1-38 

1.64 
1.99 
a.  16 
2.56 

2.20 
3.68 
4-17 
4-S9 


■35 
•43 
•  55 
•71 
.89 
1.05 
1. 21 
1. 41 
1.68 
1.83 


•3i 

•37 

•49 

.61 

•75 

•87 

1 .07 
1.23 
1.49 
1.65 


Price  per  1,000  and  not  less  than  500  lots. 
Plain  flour  sacks,  12%-lb . per  M.  4.00 

25-jb .  “  5 


50-lb.. 


75 


11.25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  “  quarts .  “  5.75 

io-oz.  jars .  “  2.50 

44  10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails .  “  .90 

“  5-gal.  kegs . per  keg  2.00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

“  5-gal.  kegs . per  keg  2*w25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

“  Tripe,  in  glass .  u  1.10 

“  Ox  Heart,  in  glass  .  “  1.10 

**  Pigs’  Feet,  in  glass .  "  1.10 

Russian  Sardines . per  keg  .75 

“  5-lb.  pails . per  pail  .50 

fi  10-lb.  pails .  “  1.00 


POTATO  CHIPS. 


i-lb.  packages,  bbls.,  25  lbs . . 18 y2 

Loose,  bbls.,  30  lbs . 18 


POPPING  CORN. 

Brad's  “  Tip-Top  " —  Per  case 

50  io-oz.  packages .  2.00 

100  io-oz.  “  3*9° 

24  20-oz.  tf  .  2.00 

48  20-oz.  **  3*9° 

I-X-L,  40  is,  White  Rice . . .  2.65 


PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz . 1.50 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

“  No.  4  jars,  3  doz . 92^4 

Beardsley’s —  Per  doz. 

Small  jars,  2  doz . 90 

Medium  jars,  2  doz . 1.25 

Large  jars,  1  doz .  2.25 


PICKLES. 

45  gal.,  1200s . per  bbl.  8.75 

45  f?al.,  iooos . ; .  •*  8.50 

10-gal.  kegs,  600s .  2.90 

Sweet  Pickles,  500s  to  600s.  5  gal . per  keg  3.00 

1 ,000s,  5  gal .  “  4.15 

“  2,000s,  5  gal .  “  5.25 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal . . .  1.75 

Chow  and  Mixed  Pickles,  2  gal . per  pail  1.00 

Williams  Bros. —  Per  doz. 

/No.  8,  Sour  Gherkins,  2  doz . 87^ 

No.  8,  Sweet  Gherkins,  2  doz . 87^ 

No.  8,  Sour  Mixed,  2  doz . 87^4 

No.  8,  Sour,  assorted,  2  doz . 87^4 

No.  8,  Chow-Chow,  2  doz . 87J4 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz . 3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3*30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  x/2  doz. 
y2  pts.  pts.  qts.  y2  gal.  gal. 

3.25  5.50  4.70  8.35  7.20 

Wood,  each — 

1 -gal.  2-gal.  5-gal.  10  to  45  gals., 

kit  kit  kit  per  gal. 

1.20  2.30  5.50  1.00 
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Melon,  Cucumber,  Bur,  Pepper— Mango- 
Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  y2  di 
^  pts.  pts.  qts.  y2  gal.  gal 
4.00  7.00  6.00  11. 00  10. 

Wood,  each — 

1 -gal.  2-gal.  5-gal.  10  to  45 

kit  kit  kit  per  g 

1.70  3.30  8.00  1.50 


VINEGAR. 

Duffy’s —  1 

Pure  Apple,  extra  old,  bbls . 

“  40  grain,  bbls . 

Pure  Cider,  40  grain . 

“  45  grain . . . 

Corson’s  Gold  Seal  Cider,  pure  apple . 

White  Wine  90  degrees . 

Crown  brand,  pure  cider,  quarts . per  doz. 

White,  distilled,  40  grain . 

0  “  45  grain . 

“  <l  extra  strength . 

Crosse  &  Blackwell’s . per  doz. 


PROVISIONS. 


Hams,  skinback,  18-20  lbs . 

“  14-16  lbs . 

u  10-12  lbs . 

Picnics,  6-8  lbs . . . . . 

N.  Y.  Shoulders,  10-12  lbs . 

Dried  Beef,  sets  city  smoked . 

“  tenders  and  knucks . 

“  flats . 

“  air  dried,  sets . 

“  lt  tenders  and  knucks . 

Jersey  Pork,  butt. . per  bbl.  18 

“  family .  “  20 

Breakfast  Bacon,  rib  in . 

‘  ‘  boneless . 

S.  P.  Bellies,  14-15  lbs . 

Bologna,  25-lb.  boxes . 

Boiled  Boneless  Ham . 

Beef  Tongues,  smoked,  5-6  lbs . per  doz. 

Cooked  Compressed  Ham,  25-lb.  boxes . 

Covered  Hams,  ^-cent  extra ;  Covered  Shoul 
Picnics  and  Bacon,  ^4-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . 

“  “  12  to  14  lbs . 

“  **  14  to  16  lbs . 

41  skinbacks . 

Shield  Ham*,  10  lb.  average . 

“  12  “  . . . 


14 

16 

18 


skinbacks . 

Picnic  Hams,  5  to  6  lbs . 

“  6  to  8  lbs . 

Star  Smoked  Ox  Tongues,  long  cut . 

“  41  short  cut . 

Beef  Bologna . . 

Shield  Parafined  Bologna . 

Berliner  Ham . 

New  Orleans  Luncheon  Meat . . . 

Star  Cooked  Ox  Tongue . 

John  Bower  &  Co. — 

Honey-cure  brand  Hams,  skinback . 

“  “  large . 

44  44  medium  . 

**  small . . 

“  Breakfast  Bacon . 

44  4  4  boneless . 

Beef,  air-dried,  regular  sets/. . 

'  ‘  insides  and  knuckles . 

Ham  Bologna . * . 

Beef  Bologna  . . 

Boiled  Hams . 

BeefTongues . per  doz.  8.0010 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  10  lbs . 

“  “  12  lb . 

4i  44  14  to  16  lbs . 

“  “  18  lb . 

44  44  skinned,  18-20  lbs... 

“  44  boiled,  skinned,  fat¬ 
less  . . 

4  4  Bacon . . 

Dried  Beef,  insides . 

44  Beef  Tongues,  short  cut .... 

Winchester  brand  Hams,  skinned,  all  aver.. 

41  44  Picnics . 

4 1  41  all  averages . 


LARD  AND  COMPOUNDS. 


08 


Pure,  Compc: 
per  lb.  per 

Tierces,  about  34°  lbs . 11^  .08 

Plain  tubs,  50  and  60-lb.  cans . .of 

10-lb.  tin  pails,  60  lbs . .'. . 12 

5-lb.  44  60  lbs . 12J4 

3-lb.  44  60  lbs . 12^ 

Armour's — 

Shield  Pure,  60-lb.  tubs . 

Simon  Pure  Leaf,  3s,  5s  and  10s . 

White  Cloud  Compound,  tubs . . 

“  tierces . 

Vegetole,  t  erces . 

44  tubs . 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 

44  tubs . 

4  4  44  3,  5  and  10  lb.  cans.. 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces . 

Jewel,  compound,  tierces . 

Cotosuet,  tierces . 


DRESSED  MEATS. 

City  Dressed  Beef —  Perl 

Choice,  native . . . 08  - 

Common . 07  - 
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JOHN  BOWER  *  CO. 

GENERAL  PRO  VI J  JO  N  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  Ft  K  Ft  3  O  FT  HON  KY-OU  RFC  H  k  A  N  U 

Beef,  Beef  Tongues,  vv  A  m  a  ^  Pure  Kettle-rendered 
Breakfast  Bacon,  etc.  JT1  JT%  ivl  ^  LARD  a  Specialty 

BOILED  MAMS  AND  BEEF  TONOUES 
XXX  AND  SUPERIOR  MlNOE  MEAT 
U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  OOODS 


FIRST  RREMSUH 

AVTAREIDBY 

Centennial  International  Exposiuorv 


Philadelphia 


Dear  Sirs: 

When  the  storm  broke  upon  the  heads 
of  unscrupulous  manufacturers  we  rested 
secure  in  the  knowledge  that  our 
CELEBRATED  MINCE  MEAT  was  outside  the 
storm  centre.  The  wrath  of  the  Pure 
Food  officials  had  no  terrors  for  us. 

We  want  to  make  it  very  emphatic 
that  we  use  no  benzoate  of  soda  or  any 
other  chemical  preservative  forbidden 
by  law  in  the  manufacture  of  our  Mince 
Meat.  You  can  keep  on  selling  it  with¬ 
out  the  slightest  fear  of  complica¬ 
tions  . 

ATMORE  &  SON. 


‘The  Walter  M.  Lowney  Company 


BOSTON,  MASS. 


CL  YOU  OUGHT  TO  KNOW  that  a11  Cocoa  made  by  the  Dutch  method  is 

-  treated  with  a  strong  alkali  td  make  it  darker 

in  color,  and  more  soluble  (temporarily)  in  water  and  to  give  it  a  soapy  character.  But 
the  free  alkali  is  not  good  for  the  stomach.  DOWNEY’S  COCOA  is  simply  ground 
to  the  fineness  of  flour  without  treatment  and  has  the  natural  delicious  flavor  of  the 
choicest  cocoa  beans  unimpaired.  It  is  wholesome  and  strengthening. 

The  same  is  true  of  DOWNEY’S  PREMIUM  CHOCOLATE  for  cooking. 


Ie  Want  You  to  Sell  This 


There  are  good  reasons  why  you  should.  It  is 
the  finest  floor  wax  ever  manufactured.  Lots  of 
your  customers  have  hardwood  floors,  and  if  you  sell 
Moore’s  Floor  Wax  to  them  ONCE  they  will 
always  buy  it.  To  make  it  worth  your  while  to  tell 
your  trade  about  it,  we  are  giving  you  enough  Uni¬ 
versal  Coupons  with  it  to  entitle  you  to  a  handsome 
premium  with  every  case. 

E.  B.  MOORE  &  CO. 

76  Wabash  Avenue  Chicago,  Illinois 
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Western  Dressed  Beef — 

Choice,  native  cattle . oh 

Common  to  fair . 07 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . 

il  “  culls  . 

Sheep,  choice . 

“  medium . 


— 26 — 

Atmore’s  Genuine  English,  seedless — 

Per  case 

-•09  H 

Individual,  2  doz . 

-  .08 

No.  1,  cans,  1  doz . 

No.  2,  cans,  1  doz . 

-.  12 

No.  3,  cans,  l/2  doz . 

..  3*25 

-.  IO 

No.  4,  cans,  y2  doz . 

..  3-85 

.09 

.09 

.09 

.09 

.09 

PRESERVES,  JELLIES,  JAMS 

-.11 

AND  MARMALADES. 

-.09 

Jellies — 

Per  doz. 

-.09 

No.  32,  jars . 

■97^ 

-.07^ 

No.  5,  toy  pails . 

-  2-45 

BUTCHERS’  SUNDRIES. 


Fresh  Steer  Tongues . 

Cow  Tongues . . . 

.70  -  . 80 
.50  -  .70 
•50  "  -75 

Sweetbreads,  veal . 

.60  •  -  . 90 

“  beef . . 

-1 .00 

Calf  Livers . 

.  per  lb. 

.20  -  .25 

Beef  Kidneys . 

-1 .00 
-  .06 

Ox  Tails . 

. per  doz. 

.50  -  .65 

Hearts,  beef . 

.03  -  .05 

Rolls,  beef. . 

“  .14 

Tenderloin,  beef,  western  . 

Fresh  Pork,  loins,  city . 10 

lt  “  western . 


.  12 
.  10 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys—  Per  lb. 

Western,  young  hens,  8  to  10  lbs . 15  -.17 

“  young  toms,  15  to  17  lbs . 16  -.18 

Old  hens  and  toms .  16  -.18 

Common  to  good  ...  . 16  -.18 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  3^  to  4  lbs. 

to  pair . 22  -.24 

Philadelphia,  fresh  killed,  3  to  3 lbs. 

to  pair,  fancy . 22  -.24 

Western,  4  to  4  y2  lbs.  to  pair,  fancy . 15  -.16 

3  to  2%  lbs.  to  pair,  fancy . 15  -.16 

fair  to  good . 15  -.16 

Fowls  — 

Western,  fancy . 13  -.15 

Heavy  Roasters,  4  to  5  lbs . 14  -.16 

Fair  to  good . . . 12  -.14 

Old  cocks . 10  -.11 

Western  capons,  fancy . 

**  small . 

Squabs —  Per  doz. 

Prime,  large,  fancy .  3.00-3.50 

Mixed, .  2.50-3.00 

Dark .  .  1  25-1.50 


LIVE  POULTRY. 

Per  lb. 

opring  Chickens,  nearby,  1%  to  2  lbs . 14  -.15 

Large  Springers . 13  -.15 

Fowls . 1 3 ]/2-.  15 

Roosters . . .  -.10 

Ducks . 12  -.14 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 


Small,  or  10c.  size,  2  doz . 

.90 

1  doz . 

.90 

Large,  or  25c.  size,  1  doz . 

.  “ 

1 . 80 

i-lb.  cans,  1  doz . 

4>  5° 

5-lb.  cans,  x/2  doz . 

(i 

10.00 

SAUER  KRAUT. 

Extra  quality,  50-gal.  tierces .  7.50 

“  15-gal.  kegs .  3.00 

Victory,  extra  fancy.  No.  3,  2  doz . per  doz.  .  7714 

Spring  Garden,  fancy,  No.  3,  2  doz....  “  .75 

Compass,  No.  3,  cans,  2  doz . 70 

Casks,  48  gals.,  long  cut,  new .  7-75 

Bbls.,  30  gals.,  long  cut,  new.* .  6.  75 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  l/2  lb . 95 

Round  conical,  with  key,  No.  1,  1  doz .  2.35 

“  No.  2,  1  doz .  4.20 

“  No.  3,  y2  doz .  6.30 

**  **  No.  4,  54  doz .  8.15 

P.  P.  Sauce,  No.  1,  2  doz .  1.50 


American,  pure  apple,  tumblers,  assorted 
slices.. 
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Schimmel’s,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 72% 

**  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 13J4 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06^ 

4/4-lb-  toy  pails,  l/2  doz .  4.10 

Fruit  Butters—  Per  doz. 

Apple,  No.  32,  jars . 98 

“  Southwark,  No.  3,  tins .  1.00 

“  No.  5,  toy  pails .  2.70 

t(  30-lb.  pails . . . per  pail  i(.o8 

“  20  lb.  crocks . per  lb.  .07^ 

Schimmel’s,  30-lb.  pails . .  “  .06 

Prune,  30-lb.  pails .  “  -07/4 

Peach,  30  lb.  pails .  “  .07 

Jams — 

Schimmel’s,  pure,  jars,  2doz..„ .  1.70 

Souihwark,  assorted,  jars,  2  doz . 93 

Orange  Marmalade — 

Hartley’s,  imported .  1.80 

Schimmel’s,  pure .  1.65 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers .  4.00 

t  J4-lb.  “  ..l .  2.25 

Curtice  Bros.  Preserves — 

Cherries,  jars . 4.85 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4 . 60 

Apricots,  peeled,  jars .  4 . 85 

Pineapple,  jars .  4.60 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  £?.  P.  Strength. 

5c.  SZ.  IOC.  sz.  25c.  sz. 

Essence  Peppermint .  .85  1.95 

Castor  Oil . . 45  .85  1.95 

Sweet  Oil . 40  .85  1.95 

Spirits  Nitre . 45  .85  1.95 

Spirits  Camphor .  .85  1.95 

Spirits  Painters’  Commercial...  .45  .85  1.95 

Paregoric . 45  .85  1.95 

Glycerine . . . 45  .85  1.95 

Syrup  Squills . 45  .85  1.95 

Syrup  Rhubarb . 45  .85  1.95 

Syrup  Ipecac . 45  .85  1.95 

Turlington  Balsam . 45  .85  1.95 

Golden  Tincture . 45  .85  1.95 

Tincture  Arnica . 45  .85  1.95 

Balsam  de  Malta . 45  .85  1.95 

Bateman  Drops,  rd  bots . 45  .85  1.95 

Godfrey’s  Cordial,  rd  bots . 45  .85  1.95 

Turpentine . 45  .85  1.95 

Machine  Oil . 45  .85  . 

Laudanum,  10c.  size . per  doz.  .90 

“  25c.  size .  “  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum .  . per  lb.  .03 

Borax,  powdered,  bulk.. . per  lb.  .07 

'*  lump,  bulk .  •'  .06 

**  20  Mule-Team,  pure,  24  1  lb. ..per  case 

“  “  "  48^  lb..  “ 

°  “  “  96  V\  lb..  " 

Butter  Color,  W.  &  R . per  doz.  1.87}^ 

Bull’s  Cough  Syrup .  “  1.90 

Bluestone,  bulk . per  lb.  .06 

Copperas .  “  .oii£ 

Camphor,  gum,  i-oz.  blocks .  “  .67 

“  flakes,  250-lb.  bbls .  “  -°2H 

V  less  quantity .  “  .03 y. 

<l  Tar  Balls,  250-lb.  bbls .  “  -°2i/i 

“  **  less  quantity .  “  -°3l/i 

Castoria,  Fletcher’s . per  doz.  2.80 

“  Pitcher’s .  { •  .85 

Carbonate  of  Ammonia . per  lb.  .11 

Epsom  Salts .  .  “  -oi}4 

Glauber  Salts . * .  “  .01  y2 

Glue,' ordinary .  '*  .12 

“  white .  4<  .20 

Gum  Arabic .  “  .50 

Haarlem  Oil . per  doz.  .30 

Husband’s  Magnesia .  “  2.85 

Jamaica  Ginger,  Hires,l  flasks .  **  .90 

Licorice,  P.  &  S.,  5c.  stick,  imported,  "  .36 

“  M.  &  R.,  5-lb.  boxes . per  lb.  .23 

“  “  lozenges,  5-lb.  boxes  “  .27 

"  4s,  6s,  8s,  12s,  16s,  5-lb.  boxes  “  .24 

**  root .  “  .11 

Putty,  25-lb.  cans . per  100  lbs.  1 . 60 

“  50-lb.  cans .  “  1.55 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz.  .35 

ioc.  size ...  “  .75 

Paris  Green,  100-125-lb.  kegs . per  lb.  .24^ 

5^-lb.  packages .  “  .29" 

“  J4-lb.  packages .  “  .28 

1  lb.  packages .  **  .27 

Rosin .  “  .03^ 

Roach  Powder,  Omega,  4-oz.  cans . 80 

“  . per  gross  9 . 00 

Roachsault,  ioc.  size .  per  doz.  .80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  .06^ 

“  granulated,  about  100-lb.  kegs  “  .06^ 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.55 

100-lb.  bags .  2.35 

“  less  quantity . per  lb.  .03J4 

Venetian  Red .  “  .01 

Whiting .  4t  .02 
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Goff’s —  Per  doz. 

Cough  Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  1.20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  ioc.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . 4o 

NO.  IO .  nc 

Tube  v . ,75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine . 80 

Quinine  Capsules . 80 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbine . . .  18.00 

:t  Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans .  6.00 

“  ^  large  cans .  16.00 

Young's  Kidney  and  Nerve  Powders .  2.00 

**  Fattening  and  Condition  Drops .  4.00 

"  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield, 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax .  “  .03 

Silver  Sand . per  bbl.  1.25 

Tar,  pints . per  doz.  .75 

“  quarts .  “  1.00 

“  gallons . each  .30 

“  y2  bbls .  “  3.50 

“  Dbls .  “  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2.00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, ioc.  size  .  75 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  xoc.  size . 90 

25c.  size .  2.00 

35  c.  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 

Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size 
15c.  size 
25c.  size 

Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 45 

No.  2,  Vanilla  and  Rose . ^ . 90 

No.  2,  Lemon  and  assorted . 85 

No.  4,  “  “  .  2.00 

No.  4,  Vanilla .  2.25 

Assorted  cases,  Nos.  1  and  2 .  ...  10.80 

Nos.  1,  2  and  4 .  11.80 


.85 

1  •  75 
2.00 


pts. 


qts.  y2  gals.  gals. 
3.00  6.00  12.00 

5.00 
4.00 


2.50 

2.00 


10.00 

8.00 


1.60 


3.00 


2-75  5-5°  10.00 


Bulk. 

XXX  Vanilla .  1. 50 

XX  Vanilla .  1.25 

X  Vanilla .  1.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00 

Peach,  Rose,  Apricot, 

Violet .  1.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25 

Tea . . . 

Kitchen  Queen — 

Extract  Vanilla,  No.  25 .  2.00 

No.  2X . 80 

v  “  No.  X . 45 

Extract  Lemon,  No.  25 .  1.75 

No.  2X . 80 

“  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla. .  1.75 

“  Lemon .  1.75 

Select  Vanilla . 85 

“  Lemon  . 85 

“  assorted . 85 

“  small  size . 45 


•25  4- 


7-50 
7.00 
Per  doz. 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair's  Liquid  Rennet .  1.10 

“  Rennet  Tablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1.50 

Hanson’s  Junket  Tablets,  3  doz . 73 

Union  Tablets,  3  doz . 45 
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CHEWING  GUM. 


Adams’,  counter  jars,  100  5c.  packages .  2.75 

ft  boxes,  20  packages . 55; 

Gee  Whizz,  72  packs . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.25 

Spearmint,  20  packs,  100  pieces . 55 


RICE. 


Perl 


Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  100-lb.  bags . 06 

Extra  choice,  100-lb.  bags . . . 05 

Choice,  100-lb.  bags . o4 

Prime,  100-lb.  bags . 03 

Japan,  fancy,  100-lb.  bags . 05 

“  choice,  100-lb.  bags . 05 

Java,  fancy,  polished,  100-lb.  bags . 05 

B.  Fischer  &  Co. — 


CIDER. 

Corson’s —  Per  gal. 

Barrels . 14 

V2  barrels . 16 

Kegs  . 19 

Bottled  Cider —  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  qts .  3.50 

“  **  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  “  2  doz.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

**  “  2  doz.  pts .  4.25 


Fischer's  Choicest  Head,  i-lb.  bags . 

Queen  Quality,  ex.  fancy  head,  i-lb.  bags.. 

“  3-lb-  “ 

“  “  5-lb.  “ 

Coronet,  choice  head,  1  lb.  bags . 

u  3-lb.  bags . 

Imperial,  choice,  Dom.  Japan,  i-lb.  bags.. 
“  "  “  3-lb.  “ 

"  "  "  5-lb.  " 

Extra  fancy  head,  XXXX,  100-lb.  bags.... 

Fancy  head,  100  lb.  bags . 

Choice  head,  100  lb.  bags . 

Fancy  Java  head,  100-lb.  bags . . 

Fxtra  fancy,  Patna,  100-lb.  bags . 

Siam,  Patna  style,  100-lb.  bags . 

Choice  broken,  100-lb.  bags . . . 

Extra  fancy  Japans,  ioo-lb.  bags . 

New  crop  choice  Japans,  ioo-lb.  bags . 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  2.50 

60  5-lb.  bags .  4.00 

22  14  lb.  bags .  3.75 

30  10-lb.  bags .  3.75 

“  1 15  2 y2 -lb.  bags .  4.00 

Irish  Linen,  250-lb.  bags .  2.50 

**  56-lb.  bags . 65 

“  28-lb.  bags . 35 

Mermaid,  quick-dissolving  bathing  salt, 

3010-lb  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls .  2.40 

“  1 80-lb.  sacks .  1.55 

Cheese,  280-lb.  bbls .  2.40 

Packing,  70-lb.  cotton  bags . 40 

<l  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2.20 

New  Ivory,  24  large  cartons  to  case .  i.$o 

Agricultural,  200-lb.  burlaps . 60 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  2.60 

Less  than  5  bbls.  the  list  net:  5  to  9  bbls.,  5  percen 
discount;  10  bbls.  or  more,  il/2  per  cent,  discount  ma 
be  allowed. 


SALAD  DRESSING. 


Per  do?i 

Campbell’s,  small,  patent  cap,  2  doz . 87^ 

Durkee’s,  large,  1  doz .  4.00 

(t  small,  2  doz .  2.40 

Schimmel’s,  small,  2  doz .  . *7H 

My  Wife  s,  large.  1  doz . . .  2.30 

**  small,  2  doz .  1.45 

Snider’s,  pts.,  1  doz .  2.30 


SAL  SODA. 

Bbls.,  375  lbs . per  ioo  .65 

Kegs,  170  lbs .  per  100  .8 2% 

60-lb.  boxes,  bulk  or  granulated .  62 
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When 

in 

the 

Market 


JTor  COFFEE  either 

call  on  us  or  have 
one  of  our  represen¬ 
tatives  call  on  you  as 
we  can  make  your 
money  go  farther 
than  any  one  else  can. 

The  house  of  “Wilde” 
has  been  in  business 
nearly  a  hundred 


years,  and  still  stands 
in  the  foreground  of 
Coffee  firms. 

Our  long  expe¬ 
rience  has  taught  us 
which  Coffee  is  best 
suited  to  different  lo¬ 
calities  ,  and  this  knowl¬ 
edge  is  worth  many 
dollars  to  you  in  mak¬ 


ing  your  selections. 
You  get  exactly  what 
you  buy,  not  only 
once,  but  all  the  time, 
and  the  values  given 
are  better  than  you 
can  obtain  elsewhere. 

Let  us  prove  our  statements 

SAMUEL  WILDE’S  SONS  GO. 

Importers  Coffee,  Tea  and  Spices 

11  DUTCH  STREET,  NEW  YORK 


aThe  Pickles  and  Table  Condiments  pre- 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 


We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 


TEA,  COFFEE  and  SPICE 


TROEMNER’S  SCALES  and  the 
“Star”  Coffee  Mills,  Electric  Coffee  Mills 


CANISTERS,  BINS  and  CABINETS 


WRITE  FOR  CATALOGUE 

MORGAN  Sz  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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SAUCES. 


Lea  &  Perrins' — 

Per  doz. 

Worestershire,  large . 

44  middle . 

44  small . 

Snider’s — 

Chili,  No.  16,  1  doz . 

“  No.  8,  2  doz . 

Oyster  Cocktail,  No.  16,  2  doz . 

44  No.  8,  2  doz . 

Worcester,  Campbell’s,  No.  8,  2  doz . 

North  of  England,  No.  8,  2  doz . 

. 87 

. 82^ 

Chef,  2  doz . . . 

SEEDS. 

Per  lb. 

Canary  . 04 

44  bush.  60-lb .  2.25 

Caraway . 12 

Celery . 09 

Coriander,  bleached . . . 05 

Flax . 05 

Hemp . 04^ 

44  bush.  40  lb .  1.60 

Mustard,  Brown . 06^ 

Mustard,  Yellow . 06 

Rape . 05 

“  bush .  2.50 

Poppy,  per  lb . 10 

Sunflower,  per  lb . 04J4 


SODA. 


Bi-Carb. ,  112  lbs.,  kegs. 

i-75 

Bi-Carb.,  bulk,  less  quantity . 

.0254 

Babbitt’s  Soda,  5/ -lb.  pkgs.,  25  lbs... 

°5% 

Arm  &  Hammer  bd.,  V 

s,  36  lbs . 

•°5  % 

“  “  “  lb 

s.,  36  lbs . 

....  44 

■°4% 

“  x 

'A,  36  lbs... 

■  °sU 

Saleratus,  Babbitt’s  bd.. 

}^s,  25-tb.  bxs.  “ 

■°slA 

SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  1  doz .  1.50 

Hires’  Root  Beer,  Carbonated,  2  doz . 87^ 

Hires'  Ginger  Ale,  Carbonated,  2  doz . 87J4 

Welch’s  Grape  Juice,  case  quarts,  1  doz .  4.50 

44  pints,  2  doz .  4*75 

44  44  44  J^-pints,  3  doz .  4.25 

44  44  44  3-ounce,  8  doz .  6.00 

44  44  44  j£-gallons,i  doz....  8.00 

“  44  44  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2. 10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2. 10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  ^  gross .  2.50 

Bon  Ami,  10-cent  size . y  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

“  “  44  3  doz . per  doz.  1.45 

44  44  small . per  gross  7.00 

“  . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 


SOAP — Laundry. 


Bars. 

Acme . . . xoo 

Acorn . 120 

Ark . 100 

American .  72 

Bee . 100 

Best,  Babbitt .  100 

Babbitt's  New  York  City .  60 

Big  Master .  70 

Brown .  60 

Borax,  Dreydoppel .  40 

Pearl,  Young  &  Co .  40 

Day  &  Frick,  Novelty .  40 

Handsome .  60 

Eavenson,  large . 100 

‘ 4  small . 100 

Kirkman's . . 

Red  Seal . . 

Swift's . . 

Climax . 100 

Circus . xoo 

Cotton  Oil,  White . 100 

Coal  Oil  Johnny . . 

Cygnet . . 

Dobbins'  Electric . 100 

Dewey . . . 

Fairy .  IOO 

Fels-Naptha . 100 

Five  case  lots  freight  prepaid . 100 

Good  Morning . . 

Glycerine  Tar . xoo 

Gloss . xoo 


Less 
than 
5  bxs. 
3-25 
2.45 
i-75 
2.80 
3-90 

3- 45 
3.52^ 
2.80 
2.40 
2.60 
2.80 

2.80 
2.60 

4- 75 
3-75 
3-75 
3-86 
4.00 
2.  xo 
3-25 

5.80 
3-57lA 
4.00 
4.25 
2.15 
4.00 
4.00 
3-95 
3.85 
3-75 
3-25 
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Grand  Pa’s,  large .  50  3.15 

**  100  3.80 

Ivory . 100  7.00 

41  small . 100  4.00 

Lenox . 100  3.00 

Life  Buoy .  50  1  95 

44  100  3.90 

Lautz's  Naptha . 100  3.80 

Magic  Cleaner . 100  3.00 

Marseilles,  laundry  size . 100  5.80 

,f  5-cent  size . 100  4.00 

44  toilet  size . 100  4.00 

Master . loo  3.25 

Mayer’s . 100  3.80 

/'  5°  *-9° 

Miller's  Naptha . 100  3.75 

Naptha,  Swift's . 100  3.75 

14  P.  &  G . 100  3.85 

Octagon . 100  3.90 

Old  Mill . 100  3.30 

Ozone . 100  3.75 

Oleine,  Conway's .  60  2.50 

"  Golden .  60  2.55 

44  Eavenson’s .  60  2.35 

44  Kirk's .  60  2.07^ 

44  Philadelphia,  60  blocks .  2.60 

“  72  44  .  2.60 

44  Pennsylvania .  60  1.60 

14  Procter  &  Gamble .  60  3.00 

44  Young’s  Best .  60  2.80 

Pride,  Swift's .  100  3.75 

Polo .  120  2.45 

Quaker  City,  boxes . 100  2.90 

tubs . 150  4*.  60 

Sunlight,  oval . 100  3 . 85 

“  twin  bars . 100  3.95 

■Santa  Claus . 100  3.10 

Saratoga . 120  2.45 

Star . 100  3.00 

Sunny  Monday . 100  4 . 00 

White  Cloud . 100  3.85 

Wool  Soap,  large . 100  6. 75 

small . 100  4.00 

Toilet  Soaps. 

Buttermilk  Cosmo . gross  6.60 

4i  . doz.  .60 

Swift's . gross  4.05 

Castile,  imported,  Conti . lb.  .13 y2 

44  Conti,  original  boxes . lb.  .  11% 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4.40 

Fleur-de-lis .  44  4.50 

44  doz.  .45 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliott .  “  8.10 

Oatmeal,  3  cakes  in  box .  44  3.25 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  J^-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  50  cakes . box  1.75 

Witch  Hazel,  3  cakes,  y2  gross.... . gross  3.25 

Swift’s . “  4.05 

Armour’s .  4r  3.50 

Scouring  Soap. 

Day  &  Frick's  Flint,  36  bars .  1.24 

Young's,  48  bars .  1.80 

Brooks' Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  2.25 

“  Hand,  36  bars .  2.25 

Wrigley's,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars.  . . . .  2.35 


Soap  Powder. 

Per  case 

Pearline,  36  packages . I . .  2.70 

44  72  44  2.70 

“  100  44  2.65 

Soapine,  No.  7,  100  packs .  2.37 y2 

44  No.  12,  100  i(  .  3*90 

“  No.  17,  36  “  .  2.42J4 

Babbitt's  1776  Powder,  100  6-oz .  2.25 

Finola,  100  packages .  3-25 

Gold  Dust,  Fairbank's,  100  12-oz.  packages....  4.00 
44  44  244-lb.  44  ....  4.50 

Naptha  Borax,  100  packages,  large .  4.75 

44  100  5-cent  packages .  3.75 

Kirkoline,  white,  24  large  packs .  3.55 

44  44  100  12-oz.  packages .  3.35 

Young's  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

50  2s .  4.00 

44  100  is .  4  00 

Nine  O’clock  Tea,  100  packages .  3.15 

I-V  Washing  Tablets,  3  doz . per  doz.  .43 

Swift’s  Washing  Powder,  100  is .  3.85 

“  “  244s .  3.85 

Pennywash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine,  100  packages .  3.75 

Old  Dutch  Cleanser,  48  packages .  3.25 

SPECIALTIES. 

Anker's  Bouillon  Capsules .  3  .00 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz.  .  45 

Dime  size,  2  and  4  doz .  44  .85 

y -lb.  net,  tins,  2  and  4  doz .  44  j.oo 

y2 -lb.  net,  tins,  2  doz . . .  44  1.90 

1 -lb.  net,  tins,  1  doz . 44  3.70 

6  lb.  cans,  full  weight . per  lb.  .23 

10  lb.  cans,  full  weight .  44  .22 

Coleman’s  Mustard,  D.  S.  F. — 

1 -lb.  tins. . per  doz.  5.40 

34-lb.  44  .  “  2.70 

tf-Ib.  “  .  “  1.45 

/4-lb.  **  .  -  .90 

18-  b.  kegs . 42 
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Boxes. 

•15 


.28 

•*7 
.21 
.  16 


•23 

.14 


•23 

.18 


Pepper—  Bbls. 

Black,  High  Grade . 14 

Black,  Low  Grade . 10 

White,  High  Grade....... . 

White,  Low  Grade . 

Red,  High  Grade . 

Red,  Low  Grade . . 

Cinnamon — 

High  Grade . 22 

Low  Grade . 13 

Cloves — 

High  Grade . 22 

Low  Grade . 17 

Allspice — 

High  Grade . 

Ginger — 

High  Grade . 25 

Low  Grade . 12 

Mace — 

High  Grade . 

Nutmegs — 

High  Grade . 

Mustard — 

Yellow,  High  Grade . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14 

McCorqiick  &  Co. — 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . .J4-lb.  cartons 

cartons 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice, 14-lb.  cartons 
^-lb.  cartons 

Bee  Brand,  in  canisters,  above  assortment, 

No.  45  size 
No.  90  size 


Cans. 

•17 

•x3 

•30 

.19 

.23 

.18 


•25 

.  16 


•25 


•  12 K  -h'A 


.26% 

■13 


■  28  K 

■  is 


•  75 


•  77 


•  3° 


•  32 


•  15 

•  15 


.22 

•17 

*7 


Per  doz. 


Mustard — Prepared. 

Per  doz. 

Campbell’s,  jar,  2  doz . .  . 87J4 

Gulden's,  No.  6,  with  spoon,  2  doz . 95 

“  “  20,  “  “  . 88 

Beer  Mug,  fancy,  large  size,  2  doz . 65 

Lemonade  Glass,  tall,  2  doz . 75 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . 90 

Milk  Jar,  glass  top,  2  doz . 85 

Water  Tumblers,  glass,  No.  10,  4  doz . 42% 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 07^ 

Allspice . 06 

Cloves . 13 

Mace . 48 

Nutmegs,  large . 16 

44  medium .  12^ 

Cinnamon  Bark,  Canton . 12 

Java  Thin  Quills,  5-lb.  rolls..  .30 

44  Saigon . . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

44  36  10-cent  44  .  44  2.70 

Duryea's,  40-lb.,  i-lb.  packages . 07^ 

“  20-lb.,  “  . 0714 

Niagara,  40  lb.,  44  . 05 

Cream,  48-lb.,  44  .  3.45 

Kingsford's,  40  lb.,  44  . 07*4 

“  20-lb.,  44  . o7i| 

Rex,  40  lb.,  1  lb.  packages . 04 


LAUNDRY  STARCH. 


Argo,  Gloss,  24  5-cent  packages . 

Gilbert’s  Laundry,  40-lb  boxes . 

44  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs. 

44  Linen  Gloss,  3-lb.  cartons . 

Kingsford's,  Pure,  3  lb.  cartfJhs . 

44  Pure  Gloss,  40  i-lb.  packages . 

Silver  Gloss,  12  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . 

44  Satin  Gloss,  lb.  packages . 

44  Superior  B,  bulk . 

44  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs. 

Niagara,  laundry,  50  lb.  bulk . 

44  i-lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs . 

44  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

44  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

44  64  5-cent  44  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starch  Polish,  20  cakes . per  box 

Rex  Gloss,  50  lb.  bulk . 


.92 

.04 

.06 

•05 

.06% 
.06% 
•°7  Ys 
.06% 

■°7lA 

.081/ 

.04 

.05 

.05 

.06 

4-3° 

2.20 

5.00 

2.50 


.08 


•50 

■°33A 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  *4 -gross .  4.00 

“  44  large,  “  .  7.00 

44  Liquid,  large,  44  .  6.65 

44  44  small,  y  .  4.90 


Electric  Paste,  j^-gross  boxes . ? .  4.20 

Magic  Paste,  %-gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .87: 

"  . per  gross  10.25 

small  size . per  doz.  .70 

Climax  Enamel,  -grots . per  gross  9.40 

Black  Jack,  ^-gross .  44  7.00 

Rising  Sun .  44  5.75 

Sun  Paste,  5-cent  size .  44  4.50 

“  10-cent  size .  44  7.20 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  J^-gross .  1.25 

Per  box  of  y2  gross .  2.50 

14  dozen  to  gross .  5.00 

10-cent  size.  No.  10,  per  box  of  -gross .  2.25 

Per  box  of  J^-gross .  4.59 

Per  gross .  g.oo 

F.  F.  Dailey  Co.— 

2-in-i,  smaller  size . per  doz.  .  75 

2-in-i,  large  size .  44  1.75 


SUNDRIES. 

Bird  Food — 

Crystal,  40  packs,  round . per  pkge.  .04 

Excelsior,  24  packs .  44  .05^ 

McAllister,  36  packs .  44  .05! 

Rosensteins,  i-lb.  pkgs.,  2  doz . per  lb.  .05 

Bird  Gravel- 

Bird  Food  Co.,  Red,  pints,  3  doz.  ..per  doz.  .35 

Red,  quarts,  3  doz .  44  .70 

Silver,  pints,  3  doz .  44  .35 

44  quarts,  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Perfection,  2  doz . per  doz.  .425 

Royal  Glue,  1  doz .  44  .80 

Paist's  Glue,  1  doz .  44  .40 

Carpet  Tacks,  Wooden  Keg,  x/2-g ross  case, 

assorted,  6,  8,  10  s . per  case  .90 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz.  .06 

6-oz . . .  .065 

8-oz .  44  .07 

io-oz . 44  .081, 

12-oz . 44  .09^ 

Matting  Tacks — 

No.  10,  steel . per  doz.  .  10 

No.  11,  44  .  44  .io}< 

No.  12,  '•  .  44  .13 

G.  B.  Weiss  &  Son — 

Sole  leather,  No.  1 . 25 

44  No.  2 . 23 

44  No.  3 . 21 

Cut  Sole  Leather,  cut  into  taps,  6  ins.  high...  1.50 
^  "  “  5^  “  ...  1-48 

“  “  44  5  “  ...  1.42 

“  "  "  4K  "  -.  I- 25 

"  "  "  4  “  ...  1. 18 

“  “  "  3/4  “  ...  1.05 

“  “  44  3  “  -  *9° 

Fli-Stickon,  Fly  Ribbon . per  gross  4.80 

Ely  Paper,  Tanglefoot . per  case 

“  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

44  tl  10  cartons .  “  2.35 

Wax,  White  and  Yellow . per  lb.  .  30 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb. 

44  44  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb.  “ 

Orange  Brand,  fine  cotton  twine .  *' 

Texas  Medium,  cotton  twine .  44 

Cotton  Candle  Wick .  44 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  44 
Fine  Hemp  Twine,  8  balls  to  lb.  in  5-lb. 

bunches .  44 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  44 

Best  Jute  Plow  Line,  8  yds.  to  lb.; .  44 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

44  108  ft.  to  hank .  44 


.  08  J4 

•75 

.20 

.18 

.16 


.20 


•25 


.16 

.07 

.07 


60 

1.70 


SYRUP  AND  MOLASSES. 
N.  0.  Molasses. 

Extra  Fancy,  No.  668 . 

44  No.  707 . 

Fancy,  No.  670 . 

Strictly  Choice,  No.  675 . 

Choice,  No.  664 . . . . 

Good,  No.  679 . 

Cane  Juice,  No.  683 . 

Black  Strap . 

B.  H.  F.,  Horse  Food  Molasses . 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 35 

Gold  Mine,  in  bbls . 30 

Fancy, "No.  104 . 32 

Fancy,  No.  105 . 28 

Prime, jNo.  102 . 26 
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I  “Show  All-Sell  All” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


e  Can  Save  You  Money 


RIDGWAY  REFRIGERATOR  CO. 

E.  B.  ATKINS,  Mgr. 

3519  North  Lawrence  Street  5th  and  Tioga  Streets 

PHILADELPHIA 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  can  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  Bin  Co. 

18  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 


The  fixtures  of  this  ideal  meat,  grocery  and  provision  store  of  Fred. 
P.  Bell’s,.  52nd  and  Spruce  Streets,  Philadelphia,  were  put  in  by  us. 

We  make  a  specialty  of  Store  Fixtures  and  our  record  will  show  that 
we  have  fitted  up  more  stores  than  any  other  concern. 

Let  us  do  your  work,  we  guarantee  to  give  the  best  in  the  market  at 
reasonable  figures. 

We  Challenge  the  World 


.  (Watch  this  space  for  changes(in  stores) 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
them.  Our  bins  are  constructed  of  the  heaviest  tin. 


And  for  Over  Fifty  Years  They  Have  Proven  Their  “Metal” 


Write  for  catalogue  showing  variety  of  designs 


COFFEE  AND  TEA  BINS 


Thai  move  mm  “metal 


HENRY  TROEMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 
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Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  714,  new  crop . 42 

West  India,  choice.  No.  645 . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Uico,  No.  668 . 15 

Glucose. 

Three  A,  for  confectionery .  3.00 

Five  A,  for  confectionery .  3.10 


honey. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles,  2  doz . per  doz.  .95 

Selser's,  medium  bottles,  2  doz .  “  1.35 

Schimmel’s,  io-oz.  bottles,  2  doz.  in  case .  1.45 

“  6-oz.  **  44  “  . 95 

White  Clover,  tumblers,  2  doz . . 90 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club  Mason's  Quart  Jars —  Per  doz. 

4  doz.  in  barrel . 92K 

1  doz.  in  case . 95 

Lyle's  Imported,  No.  2  cans,  2  doz .  1.82^ 

Globe,  No.  2 y2  tins,  2  doz .  1.15 

Globe,  No.  5  tins,  1  doz .  2.30 

Banner,  in  jars,  compound .  1.05 

White  Clover,  in  jars,  compound .  1.00 

Purina  Pancake  Syrup,  36  pts .  2.25 

“  “  24  qts .  4.00 

"  12^  gals .  7.00 

“  41  6  gals .  12.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25-cent  size,  1  doz .  “  2.30 

Karo,  50-cent  size,  y2  doz .  11  2.30 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  “Camp”  Syrup —  Per  doz. 

Gal.  cans,  6  in  case .  13*50 

y2 -gal.  cans,  12  in  case .  .  7.25 

Qt.  cans,  24  in  case .  4.12^ 

Pt.  cans,  24  in  case .  2.50 

Qt.  bottles,  12  in  case .  4.50 

Pt.  bottles,  24  in  case .  2.75 

Jacket  cans . per  gal.  1.00 
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Golden  Tree .  2.25 

“  medium .  1.45 

44  small  . 92J4 

Vermont,  gal.  tins . per  gal.  1.25 

rT  “  i^-gal.  tins .  7.75 

Hazen’s,  qt.  bottles . 4.00 

44  pt.  bottles .  2.40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

Little  Gem,  parlor,  2  string .  2.40 

N  U,  No.  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.75 

Parlor,  No.  3,  2  tie .  1.85 

Toy  ... . 90 

Whisks,  2  sewed . 90 

Stable,  rattan  centre,  2  tie .  3 .50 

“  "  3  tie .  4.00 

Factory,  heavy .  2 .90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

118,  “  single,  protector .  3.00 

57,  Peerless,  double .  3.65 

no,  14  single,  spring  protector .  3.30 

80,  SeaLGlobe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector .  3.00 

175,  Glass .  3.30 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board .  1.35 

142,  Celery  City .  2.75 


Buckets. 

Per  doz. 

O.  G.,  2  electric  hoops .  1.75 

4t  3  electric  hoops .  1.90 

Clear,  2  hoops .  1.65 

44  3  hoops .  1.75 

Electric  Cedar,  2  hoops .  2.40 

3  hoops .  2.60 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  1.85 

14  Qt .  2.00 
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Butter  Dishes. 

No.  Per  M 

i,  Solid  oval . 90 

2#  “  .  1.25 

3>  “  1.50 

5>  **  2.00 

1,  Wire  ends . 90 

2,  “  .  1.20 

3»  4‘  1.40 

5».  “  1.80 

Picnic  Plates,  8  in .  2.10 

“  9  in . . .  2.35 

Crates  contain  250  each. 

Clothes  Pins. 

Per  box. 

5  gross . 44 

Egg  Crates. 

Perfection .  1.00 

44  10  sets  fillers .  2.35 

Standard,  12  sets  fillers .  1.50 

Star  Egg  Carriers,  2  doz . per  doz.  2.05 

“  Trays,  1  M . per  M  2.75 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

22,  White  corner . 70 

23,  Medium  size . 80 

27,  Large  .  1.00 

13,  Marble,  medium  size . 90 

00,  White . 45 

Handy  House . 42 

Stove  Brushes. 

No.  Per  doz. 

3,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1 . 75 

1,  Grey  fibre,  strap  handle .  1.20 

2,  “  “  1.65 

6,  Extra  quality,  all  hair .  2.75 

Shoe  Brushes. 

No.  Per  doz. 

o,  Mexidan  Fibre . 90 

1,  44  large .  1.30 

4,  Bristle  outside .  1.65 

5,  All  bristle .  1.75 

16X,  All  bristle,  extra  value .  2. 15 

18,  All  bristle,  spotted  white .  2.80 
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Whitewash  Brushes. 


No. 
6,  6 

7.  7 
8,8 
6,  5 

8,  6 
10,  7 
12,  8 

6,  5 
8,6 
IO,  7 
12,  8 
6,  5 
8,  6 


in 


in., 

in., 

in., 

in., 

in., 

in., 

in., 


White  tampico . 

u 

tt 

Family,  extra  heavy.. 


Per 


in., 


in., 

in., 

in., 

in. 


A.,  hair  bristle .  x 

u 

.  1 


Ideal,  all  bristle,  3  row .  1 

“  “  3  row . .. .  2 


Per 


Dust  Brushes. 

No. 

7X,  Fibre,  wire  drawn . . . 

21,  All  hair,  wire  drawn .  2. 

28,  White,  wire  drawn .  2. 

1,  7  in.,  All  hair,  flat  end .  2. 

22,  7  in.,  Mixed,  round  end .  2. 

11X,  7  in.,  All  hair,  round  end .  2 


TOBACCOS— Plug. 


Pe 


Battle  Ax . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar . 

Newsboy . 

Old  Honesty . . . 

Piper  Heidsick . 

Spear  Head . 

Standard  Navy . 

Toddy . .• . 

Vinco . . . 

Town  Talk . . . 


SMOKING  TOBACCO. 


Pe 


Briar  Pipe . . .  1 

Duke's  Mixture . 


Greenback . 

Green  Turtle . 

G.  &  A.  Navy,  3*4  oz.. 

Honest . 

Polar  Bear . 

Ripple....' . 

Sensation . 

Wild  Rose . 


YEAST  CAKES. 


Compressed  . ...per  doz. 

Magic,  iy  doz.  packages . per  box 

Yeast  Foam,  il/2  doz .  41 


SELLS  BECAUSE  THEY  WANT  IT 


Karo  syrup  isn’t  something  that  the  public  don’t  want. 
Nine  out  of  every  ten  people  who  eat  syrup  at  all  prefer  corn 
syrup  to  sugar  syrup.  It  is  smoother  and  suits  the  average 
palate  much  better. 

The  best  corn  syrup  packed  to-day  is  unquestionably 
Karo.  We  have  advertised  it  some  ;  but  it  has  reached — and 
held — its  present  enormous  sale  purely  because  the  people 
wanted  it. 

Good  for  you,  because  it  is  packed  by  us  in  sealed,  sani¬ 
tary  tins  ;  and  because  we  guarantee  both  the  quality  and  the 
weight,  xo,  25  and  50-cent  size. 

All  jobbers. 

CORN  PRODUCTS  MANUFACTURING  CO. 


Chicago,  Illinois! 


You  Can  Use  Kerosene 
Gas  or  Gasoline 


The  Acme  Peanut  Roaster  is  equipped 
to  use  either  of  the  three  and  give  the  same 
results — i.  e.,  perfectly  roasted  peanuts  in 
the  smallest  amount  of  time,  with  the  least 
expense  and  no  labor.  % 

The  Acme  Peanut  Roaster  is  the  cheap¬ 
est  and  yet  the  most  effective  automatic 
roaster  on  the  market.  By  its  use  you  can 
earn  at  least  from  one  to  three  dollars  per 
day  more  than  you  now  are  making,  and 
have  an  added  attraction  in  your  store. 
Full  particulars  and  price  on  application. 


ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


DOES  THIS  TEMPT  YOU  TO  HANDLE  THE 

OHIO  BLUE  TIP  SAFETY  MATCHES? 


An  independent  safety,  double  tip  match,  that  is  just  about  twice 
as  reliable  as  the  best  other  match  made. 

A  good  profit  on  a  good  thing — isn’t  that  the  ideal  mercantile 
proposition?  All  jobbers.  * 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 
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A  Demonstration  of  the  “Grocery  World 
and  General  Merchant’s” 
Prices-Current 


Pennsylvania  Retailer  Frames  an  Issue  Between  a  Philadel¬ 
phia  Jobbing  House  and  the  “  Grocery  World  and  General 


done  so.  The  goods  could  have  and  it  seems  likely  that  the 
been  bought  on  that  date,  how-  ket  will  remain  soft  from  nov 
ever,  for  $2.72^  cents.  There  are-,  many  rumors 

On  November  4th  Howell  &  hot  fight  coming  between 
Bursk  charged  Mr.  Pensyl  $1.44 1  large  refiners, 
or  Day  &  Frick’s  soap.  The 
Grocery  World  and  General  I 
Merchant”  quoted  $1.26.  On  the 
ate  named  Halpen,  Green  &  Co., 


Merchant”  as  to  Quotations  of  Various  Commodities. 


“Grocery  World  and  General  Merchant”  Proves  Correct¬ 
ness  of  Its  Own  Figures. 


The  following  correspondence 
will  prove  of  interest: — 
Snydertown,  Pa.,  Nov.  n, 


1908. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchants 

Dear  Sir I  inclose  you  letter 
from  Howell  &  Bursk  concerning 
prices  charged  me,  which  are  con¬ 
siderably  higher  than  the  prices 
quoted  in  the  “Grocery  World  and 
General  Merchant.”  Bill  is  dated 
November  4,  1908.  Now,  I  am  dis¬ 
satisfied  with  either  the  prices 
charged  me  or  the  “Grocery  World 
and  General  Merchant.”  Do  you 
quote  prices  charged  wholesale  deal¬ 
ers  or  prices  charged  by  them  to 
11s  retailers?  If  your  prices  quoted 
are  the  prices  ^or  us,  then  who  sells 
at  such  prices?  I  have  trouble  all 
the  time.  I  want  to  be  right  and 
have  annoyance  to  get  there. 

Please  answer,  and  oblige, 

Yours  truly, 

H.  A.  Pensyl. 


The  letter  which  Mr.  Pensyl  in¬ 
closed  is  as  follows,  with  his  own 
comments  in  parenthesis  after 
each  paragraph : — 

Philadelphia,  Nov.  9,  1908. 

Mr.  H.  A.  Pensyl. 

Snydertown,  Pa. 

Dear  Sir: — Yours  of  the  7th  to 
hand  and  contents  noted.  In  reply 
would  say  that  the  price  charged 
you  for  the  cheese  is  the  lowest  price 
at  which  we  could  sell,  either  last 
week  or  this  week,  fancy  full  cream 
New  York  cheese,  and  these  goods 
would  cost  us  to  buy  in  carloads 
in  York  State  to-day  13M  cents. 
(Charged  me  \\Y2  cents.) 

In  regard  to  the  Baker’s  chocolate, 
will  say  that  Walter  Baker’s  choc¬ 
olate  l/2s,  cost  us  30  cents  a  pound, 
and  in  order  to  get  a  price  of  30 
cents  it  is  necessary  to  buy  $1,000 
worth  of  their  goods,  so  you  can 
see  that  a  price  of  33  cents  is  not 
exorbitant.  (Charged  me  33  cents  a 
pound.) 

On  Beech-Nut  bacon  the  selling 
price  is  $2.80,  and  there  is  no  one 
who  can  sell  for  less  who  buys  their 
goods  direct  from  the  Beech-Nut 
Packing  Co.  There  is  but  one  price 
on  these  goods,  so  the  price  of  $2.80 
is  correct.  (Charged  me  $2.80  a 
dozen.) 

On  Day  &  Frick’s  scouring  soap 
the  list  price  is  $1.44,  and  these 
goods  cost  us  $1.20.  (Charged  me 
$1.44  a  dozen.) 

On  glass  washboards  we  will  say 
there  are  a  number  of  kinds  which 
can  be  sold  for  more  and  less  than 
$3.40,  but  the  washboards  which  we 
sent  you  cannot  be  sold  for  less  than 
this  price  and  make  a  fair  profit 
above  the  cost  of  the  goods. 

On  pea  beans  we  will  say  we 
shipped  you  fancy  hand-picked  York 
State  goods,  which  cannot  be  sold 
for  less  than  $2.55.  These  goods  cost 
$2-37/4  to  buy.  (Charged  me  $2.55.) 

You  can  see  by  the  foregoing  that 


we  have  given  you  best  quality  goods 
and  have  only  charged  you  a  fair 
margin  of  profit. 

We  hope  this  is  satisfactory. 
Yours  truly, 

Howell  &  Bursk. 


30  South  Front  street,  were  sell¬ 
ing  the  soap  named  at  $1.26. 

As  to  glass  washboards,  the  I 
‘Grocery  World  and  General] 
Merchant"  knows  nothing  of  the  | 
brand  Howell  &  Bursk  supplied, 


While  Howell  and  Bursk’s  let¬ 
ter  is  perfectly  straightforward 
and  businesslike,  making  no  spe¬ 
cific  attack  upon  the  “Grocery 
World  and  General  Merchant’s 
Prices  Current,  the  fact  remains 
that  if  their  prices  were  correct 
as  they  claim,  the  “Grocery 
World  and  General  Merchant’s’ 
prices  were  not.  In  its  own  de 
fense  the  “Grocery  World  and 
General  Merchant”  is  therefore 
compelled  to  demonstrate  the 
fact  that  its  own  prices  were 
right,  and  that  with  one  exception 
the  goods  quoted  could  be  pur 
chased  at  the  date  named  at  pre 
cisely  the  figures  given  by  this 
journal. 

On  Nocember  4,  1908,  the  date 
named,  Howell  &  Bursk  chargee 
Mr.  Pensyl  14^2  cents  for  New 
York  cream  cheese.  The  “Gro¬ 
cery  World  and  General  Mer 
chant”  quoted  13L2  cents.  Or 
that  date  John  Jamison,  Water 
and  Market  streets,  one  of  the 
largest  produce  jobbers  in  Phila¬ 
delphia,  sold  New  York  cream 
cheese  for  13J4  cents. 

On  November  4,  1908,  Howel 
&  Bursk  charged  Mr.  Pensyl  33 
cents  per  pound  for  Baker’s 
chocolate.  The  “Grocery  Worlc 
and  General  Merchant”  quoted 
30  cents.  On  that  date  Barber  & 
Perkins,  29  N.  Water  street 
Philadelphia,  were  offering  Bak 
er’s  chocolate  at  30  cents. 

On  November  4,  1908,  Howel 
&  Bursk  charged  Mr.  Pensy 
$2.80  per  dozen  for  Beechnut 
Bacon.  The  “Grocery  \Vorld  an-: 
General  Merchant”  quoted  $2.50 
which  was  wrong,  but  the  fault 
lay  wholly  with  the  Beechnut 
Packing  Co.  They  had  agreed 
to  supervise  the  “Grocery  Work 
and  General  Merchant’s”  price 
list  of  their  products,  but  had  not 


Western  Chain  Store  Con 
Offering  Stock  to  Indivi 
dual  Retailers. 


New  Departure  by  the  Kroger  Gr 
and  Baking  Co.  The  Contract 
with  Subscribers.  Object  to 
Harder  Fighting. 


The  largest  chain-store  coi 


therefore  cannot  discuss  the  right-  of  the  West,  the  Kroger  Gr 
eousness  of  their  prices.  and  Baking  Co.,  which  op 

On  November  4th  Howell  &  a  jarge  number  of  retail  stoi 
Bursk  charged  Mr.  Pensyl  $2-55  Cincinnati,  Dayton  and 
ror  New  York  pea  beans.  The 

Grocery  World  and  Geneial  1  novej  pjan  Qf  extending  the 
Merchant  quoted  $2.45.  On  the  Q£  j£S  company.  It  is  off 
date  named  Barbei  &  Perkins  some  0f  Die  stock  of  the  co 
were  selling  New  A  01k  pea  beans  £or  gaje  £Q  individual  retail 

at  $2-45-  _  Cers. 

Every  one  of  the  jobbing  con-  qqie  proposition  is  placet 
cerns  named  is  freely  as  reputable  |  fore  the  retail  trade  throu 
and  responsible  as  Howell  & 

Bursk,  as  Howell  &  Bursk  will 
doubtless  themselves  agree. 


Refined  Sugar  Soft  and 
Unsettled. 


Most  Refiners  Cut  Granulated  Fifteen 
Points  Deeper.  Western  Beet  and 
Louisiana  Crops  Hanging  Over 
Market’s  Head. 


following  agreement : — 

We,  the  undersigned,  hereby 

scribe  for  .  shares  of 

capital  stock  of  The  Kroger  Gr¬ 
and  Baking  Co.  of  Cincinnati,  ( 
and  agree  to  pay  therefor  the  su 
$100  per  share,  on  or  before  the. 

day  of  .  190-  • 

This  subscription  to  the  ca 
stock  of  The  Kroger  Grocery 
Baking  Co.  is  hereby  made  by  u.‘ 
is  accepted  by  the  said  The  Ki 
Grocery  and  Baking  Co.  upon 
following  terms  and  condi 
to  wit : — 

We  hereby  agree  to  purchas 


The  market  for  refined  sugar  is 
still  in  a  soft  and  uncertain  con¬ 
dition,  all  the  refiners  but  the 
Trust  and  the  McCahan  havi 
cut  granulated  to  4.65  cents  and 
other  grades  in  proportion.  The 
main  reasons  seem  to  be  growing 
antagonism  among  the  refiners, 
but  particularly  the  fact  that  the 
Louisiana  and  the  Western  beet 
crops  are  hanging  over  the  mar¬ 
ket’s  head. 

The  price  of  4.65  cents  for 
granulated  is  getting  down  lower 
than  the  market  has  reached  for 
some  time.  On  that  basis  there 
is  a  margin  between  raw  and  re¬ 
fined  of  68  points,  which  still  lets 
the  refiners  out  whole  and  a  little 
more.  The  Trust  would  like  to 
see  the  Eastern  refined  market 
held  up  because  it  is  interested 
both  in  Louisiana  and  Western 
beet  sugar,  which  are  sold  on  the 
Eastern  basis,  and  also  because  it 
has  high-priced  stocks  of  raws  on 
hand  which  it  would  like  to  work 
off  while  refined  held  up.  Both 
the  Louisiana  and  the  Western 
beet  crops  are  large,  however, 


the  groceries  and  grocers’  sun 
handled  by  us  from  the  said 
Kroger  Grocery  and  Baking  Co 
said  The  Kroger  Grocery  and 
ing  Co.  hereby  agreeing  to  sel 
same  at  the  cost  of  the  same 
plus  3  per  cent,  to  be  added  to 
cost  as  its  profit.  And  the  said 
Kroger  Grocery  and  Baking  Co 
ther  agrees  to  receive  and 
from  us  all  shipments  of  c: 
eggs  and  other  produce  and  to  t 
our  account  with  the  value  of 
shipments,  said  value  to  be  fix 
the  official  market  price  withou 
ducting  any  commission  or 
charges  except  freight  and  exj: 
age  thereon.  The  Kroger  Gr 
and  Baking  Co.  further  agrees  t 
tend  to  us  a  line  of  credit 
to  90  per  cent,  of  the  par  value 


stock  hereby  subscribed  for,  it 
understood  and  agreed  that  we 
deposit  with  the  said  The  K 
Grocery  and  Baking  Co.  the 
stock,  or  such  portion  of  the 
or  its  value,  as  shall  be  nece 
to  maintain  a  line  of  credit  wi 
it  being  further  understood  th; 


ELTON  J.  BUCKL 

Editor  * '  Grocory  World  ” 

Attorney  and  Counsellor  a 

730-731  Drexd  Building,  Phlltdelph 


_  .  .  „  f  Boll,  Lombard  I72J 

{  Koyatoae,  Roc*  744 


COLLECTIONS,  CORPORATION  PRi 
CASES  UNDER  FOOD  LAWS 


TRADEMARK  RE1ISTRAT 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


President  Pennsylvania  Senate  Thinks 
Storekeepers  Should  Pay 
Mercantile  Tax 


Asks  What  Tax  Stock  of  Goods  Would  Pay  if  Mercantile  Tax 
is  Repealed.  Thinks  They  Should  Help  Bear  Tax  Burden. 
Corry  Merchant  Says  Tax  is  More  Like  an  Income  Tax. 


ividends  declared  on  said  stock 
hall  be  paid  to  us  the  same  as  to 
ther  stockholders,  whether  the 
tock  is  deposited  with  the  said  The 
iroger  Grocery  and  Baking  Co.  or 
ot. 

It  is  hereby  further  agreed  that 
rould  we  desire  at  any  time  to  dis- 
ose  of  said  stock  of  the  said  The 
iroger  Grocery  and  Baking  Co.  we 
rail  first  offer  it  to  the  said  The 
roger  Grocery  and  Baking  Co., 
liich  shall  have  the  privilege  of 
jrchasing  it  at  its  then  market  price. 

In  Witness  Whereof,  we  have 

ereunto  set  our  hands  this . 

ay  of . .,  190. . . . 

t  is  understood  that  Mr. 
ager’s  idea  is  to  build  up  more 
iting  strength,  in  order  to  op- 
,e  certain  manufacturers  who 
e  declined  to  longer  sell  him 
2Ct,  together  with  some  other 
.in  stores. 

"he  Kroger  Co.  has  recently 
orbed  several  stores  formerly 
iducted  by  competitors,  and 
v  maintains  a  wholesale  gro- 
y  house.  The  stock  offered  is 
:ourse  a  minority  interest. 


'0  you  realize  what  7°  Per  cent, 
fit  means?  If  you  could  make  that 
all  the  goods  you  sell  you  could 
n  retire  with  a  competency.  By 
ng  Goff’s  Cough  Syrup,  a  stand- 
remedy  that  has  been  on  the  mar- 
for  many  years,  you  can  make  at 
t  70  per  cent.  Better  write  to  S.  B. 
f  &  Sons  Co.,  Camden,  N.  J.,  and 
:hem  tell  you  how. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Erie,  Pa.,  November  12,  1908. 
Secretary  J.  P.  Drown,  of  the 
Corry  Business  Men’s  Exchange, 
having  asked  Senator  A.  E.  Sis¬ 
son,  who  will  be  president  pro  tem. 
of  the  Senate  at  the  coming  ses¬ 
sion,  about  his  views  on  mercan¬ 
tile  tax  repeal,  in  a  letter  to  Sec¬ 
retary  Drown,  dated  October 
30th,  Senator  Sisson  says : — 

I  am  interested  in  the  legislation 
to  which  you  refer  and  desire  to 
know  more  about  it — to  know  the 
reasons  why  this  law  should  be  re¬ 
pealed.  At  the  last  and  former  ses¬ 
sions  of  the  Legislature  we  were 
flooded  with  bills  proposing  to  in¬ 
crease  taxation  in  different  ways, 
upon  the  ground  that  our  revenues 
were  insufficient.  This  mercantile 
tax  law  is  an  old  law  and  has  been 
upon  our  books  for  many  years.  I 
am  aware  that  our  tax  laws  have 
changed  much  since  that  law  was 
enacted,  and  that  so  far  as  corpo¬ 


rations  are  affected  by  this  mercan¬ 
tile  tax,  that  they  now  pay  a  cor¬ 
poration  State  tax,  which  might  be 
considered  as  a  substitute  for  the 
mercantile  tax  they  pay — and  I  also 
know  that  the  trend  of  our  law  is 
to  avoid  double  taxation.  I  know 
that  this  State  tax  upon  corpora¬ 
tions  pays  the  most  of  the  expenses 
of  running  the  Commonwealth,  in¬ 
cluding  millions  of  dollars  each  year 
for  the  maintenance  of  our  public 
schools,  and  millions  of  dollars  each 
year  for  the  maintenance  of  our 
public  charities.  Now,  a  man  who 
owns  a  small  home  pays  a  tax 
thereon  as  well  as  the  man  of  larger 
estate,  and  equality  in  taxation  is 
the  end  sought  by  our  Constitution 
and  should  be  the  aim  of  all  our 
laws. 

An  inquiry  that  interests  me  is, 
if  the  mercantile  tax  law  is  repealed, 
what  part  of  the  general  burden  of 
taxation  will  a  man  or  a  partnership 
pay  that  has  a  large  and  valuable 
stock  of  goods  which  they  are  en¬ 
gaged  in  selling  to  the  public?  As 
I  understand  our  laws,  this  stock 
of  goods  would  pay  no  local  tax, 
and  if  it  does  not  pay  a  State  tax 
it,  or  the  privilege  of  selling  it  to 
the  public,  would  bear  no  part  of  the 


1 


burden  of  taxation,  which  is  nec¬ 
essarily  incident  to  the  existence  of 
a  civilized  community  under  modern 
conditions.  I  desire  to  be  fully  in¬ 
formed  in  relation  to  the  subject 
matter.  I  will  be  very  glad  to  have 
your  views  upon  this  subject?  I 
have  not  been  giving  the  matter 
special  attention,  but  expect  to  do 
so  before  voting  or  taking  any  action 
in  relation  thereto. 

Secretary  J.  P.  Drown  replied 
to  Senator  Sisson,  and  a  portion  of 
his  answer  follows  : — 

The  mercantile  tax  is  a  tax  of 
1  mill  upon  each  dollar’s  worth  of 
merchandise  sold  by  the  merchant 
at  retail.  It  is  not  a  tax  on  stock 
values.  It  is  practically  an  income 
tax,  based  on  the  annual  volume  of 
business.  Why  should  the  retail 
merchant  be  required  to  pay  an  in¬ 
come  tax?  What  income  tax  is 
paid  by  the  merchants  of  New  York 
and  Ohio?  What  tax  is  paid  by 
lawyers  on  their  volume  of  business? 
What  tax  is  paid  by  other  profes¬ 
sional  interests,  such  as  physicians 
and  dentists,  upon  their  business? 
What  tax  is  paid  by  the  farmer  on 
his  income?  What  tax  do  manu¬ 
facturers  who  are  not  incorporated 
pay  on  their  volume  of  business? 
Why  should  merchants  be  subject 
to  a  tax  on  the  volume  of  their 
business  when  other  leading  com¬ 
mercial  interests  are  not  subjected 
to  similar  taxation?  It  is  double 
taxation,  in  that  the  merchant  pays 
an  occupation  tax  and  pays  city, 
county  and  school  taxes,  including 
his  real  estate  holdings.  There  is 
no  more  justice  in  a  tax  on  the 
volume  of  business  or  income  of  a 
merchant  than  there  is  in  taxing  the 
business  enterprise  of  any  other 
trade  or  profession.  What  portion 
of  the  money  contributed  for  appro- 


What  the  Name  “ Jlrmour ”  Means 


The  name  “Armour” — on  “Star” 
Hams  or  on  anything  else — means 
that  the  article  is  above  the  common. 
Have  you  ever  thought  of  this  ? 
Back  of  every  Armour  product  is  a 
world-wide  business  that  depends 
for  success  on  quality. 

People  will  eventually  get  what 
they  like  best.  There  is  no  doubt 
of  that.  We  can’t  hold  your  trade 
unless  we  deserve  it.  And  we  must 
deserve  it  better  than  others,  be¬ 
cause  of  our  larger  production.  We 
must  control  an  enormous  trade  to 
dispose  of  it. 


No  skill  is  too  costly,  no  care  too 
extreme,  if  it  improves  our  prod¬ 
ucts  even  a  trifle.  For  we  can’t  sell 
the  most  of  an  article  if  anyone 
makes  a  better.  That  goes  without 
saying.  We  cannot  long  be  leaders 
unless  we  lead  in  quality. 

Our  products  are  clean  and  health¬ 
ful,  and  correctly  branded.  The 
laws  insure  that.  We  have  a  small 
army  of  Government  inspectors 
around  us.  From  the  animal  to 
the  consumer,  every  process  is 
watched  by  them.  We  could  not 
put  out  anything  deceptive,  un¬ 


clean  or  unhealthful,  even  if  so  in¬ 
clined. 

But  the  name  “Armour”  means 
more. 

It  means  that  the  highest  skill 
that  we  know  has  been  employed  in 
the  making.  It  means  that  years 
of  experience  has  served  to  perfect 
it.  It  means  that  our  vast  reputa¬ 
tion,  and  all  that  depends  on  it,  is 
deliberately  placed  at  stake  on  it. 
We  are  not  so  unwise  to  seek  your 
trade  in  this  expensive  way,  without 
knowing  that  our  products  will 
keep  it. 


ARMOUR  COMPANY 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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priations  is  paid  from  the  income  of 
the  public  corporations  of  the  State? 
Does  the  privilege  of  selling  pools 
yield  any  tax  revenue? 

George  Metzgar,  Jr.,  secretary 
of  the  Cameron  County  Business 
Men’s  Exchange,  will  attempt  a 
reorganization  in  the  near  future. 

Our  151st  affiliation  is  the 
Smethport  Business  Men’s  Asso¬ 
ciation,  secured  through  the 
efforts  of  the  officers  of  the  Brad¬ 
ford  Business  Men’s  Association. 
This  association  was  organized 
October  14,  1908,  with  the  follow¬ 
ing  officers :  President,  W.  A. 
Andorfer;  first  vice-president,  W. 
H.  Callup;  second  vice-president, 
John  F.  Rooney;  secretary,  C.  C. 
Choate;  treasurer,  Walter  Daly; 
Executive  Committee,  W.  A.  An¬ 
dorfer,  W.  H.  Gallup,  John  F. 
Rooney,  Walter  Daly,  C.  C. 
Choate. 

Erie  has  adopted  the  death 
benefit  fund  of  the  Philadelphia 
Association. 

J.  W.  Gilds,  vice-president  of 
the  Easton  Association,  visited 
Bethlehem  on  November  4th, 
when  a  grocers’  association  was 
established. 

A.  M.  Howes, 

State  Secretary. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


The  New  York  Letter 


Tobacco  Trust’s  Defence.  Will  the  Oil 
High  Prices  for  Thanksgiving 
New  York  Food  Authorities  Going  After  Mis- 
Prunes.  Move  to  Reduce  Essence  of  Coffee 
Another  Biscuit  Company  in  Trouble. 


The  Sugar  Squabble. 

Trust  Increase  Its  Capital? 
Turkeys, 
branded 
Duty. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

New  York,  Nov.  13,  1908. 

The  sugar  companies  have  been 
cutting  prices  in  the  last  week  and 
the  reasons  given  are  that  the  trade 
is  dull  and  raw  sugar  at  New  Or¬ 
leans  is  cheaper  than  it  was.  The 
Arbuckles  and  the  Federal  Sugar 
Refining  Co.  have  led  in  the  cutting. 
The  price  fell  off  to  4.75  cents,  then 
to  4.70  cents  and  then  to  4.65  cents. 

Rumor  has  it  that  the  companies 
which  led  in  the  cutting  are  inclined 
to  wage  a  vigorous  campaign 
against  the  American  Sugar  Refin¬ 
ing  Co.,  otherwise  known  as  the 
Trust.  It  is  said  that  an  agreement 
made  between  the  late  President 
Havemeyer,  of  the  Trust,  and  the 
Arbuckles  expired  a  month  ago  and 
that  a  failure  to  renew  it  has  led  to 
the  price  cutting. 


James  B.  Duke,  president  of  the 
American  Tobacco  Co.,  sent  out  this 
week  to  stockholders  a  statement 
with  reference  to  the  decision  of  the 
United  States  Circuit  Court,  which 
held  last  Saturday  that  the  corpo¬ 
ration  is  illegal,  being  formed  in  re¬ 
straint  of  trade  and  in  violation  of 
the  Sherman  law.  Mr.  Duke  quotes 
from  the  opinion  of  the  court  in  an 
effort  to  show  that  the  violation  of 
the  law  is  only  technical  and  that  if 
this  company  is  an  illegal  corpora¬ 
tion,  then  most  of  the  corporations 
in  the  country  are  also  illegal.  He 
declares  that  the  tobacco  company 
has  never  been  oppressive  of  com¬ 
petitors  and  that  its  operations  have 
been  beneficial  to  the  producers  of 
tobacco  and  to  the  public. 

Mr.  Duke  says  that  pending  an 
appeal  to  the  Supreme  Court  of  the 
United  States  from  the  injunction 


granted  against  the  company, 
business  will  be  continued  as  us' 
The  injunction  does  not  apply  to 
United  Cigar  Stores  Co.,  the  R. 
Richardson,  Jr.,  Co.,  or  the  Eng 
branches  of  the  company. 

*  *  * 

Preliminary  indications  are  t 
the  supplies  of  turkeys  and  pou 
for  Thanksgiving  will  be  on  a  pr< 
high  level  of  prices.  The  wholes 
houses  are  now  quoting  the  t 
grades  of  turkeys  as  high  as  21  ; 
22  cents  a  pound  and  are  predict 
that  the  retail  prices  of  the  h 
grades  will  be  fully  28  cents.  PI 
adelphia  broilers  of  prime  qua' 
are  quoted  now  at  18  to  20  ce 
at  wholesale.  However,  there  \ 
be,  in  all  probability,  plenty  of  si 
plies  below  the  fanciest  grades  £ 
these  v/ill  meet  the  desires  of 
largest  part  of  the  people. 

A  hint  is  also  circulating,  t 
early  in  the  season,  that  groc 
who  sell  Christmas  trees  will  f 
the  supplies  curtailed  as  the  res 
of  the  numerous  forest  fires. 

*  *  * 

Complaints  have  been  made  to  ' 
H.  Kracke,  the  Deputy  State  Co 
missioner  of  Agriculture,  that  C; 
fornia  prunes  are  sold  here  in  bo: 


t 


We  saved  you  last  week  will  remind  you  to  come  back 

this  week  for  another.  : :  : :  : :  .  : :  : : 


Fancy  New  No.  3  Norway  Mackerel,  320  to  340 

fish . per  bbl.,  $17.00 

Fancy  New  No.  4  Norway  Mackerel,  420  to  440 

fish . per  bbl.,  14.25 

Fanoy  New  White  Fat  Irish  Mackerel,  440  to  460 

fish . »  per  bbl.,  12.75 

Morning  Glory  Extra  Fancy  New  California  Apri¬ 
cots,  large,  very  bright  fruit,  25-lb.  boxes  .  .  .per  lb.,  .1  1/4 

6  or  lO-box  lots . per  lb.,  .1 IX 

Wheel  Brand  Fancy  New  Moorpark  Apricots, 

very  bright  fruit,  25-lb.  boxes . per  lb.,  .10 X 

Phoenix  Brand  Extra  Choice  New  California  Apri¬ 
cots,  50-lb.  boxes . per  lb.,  .08/4 

Archer  Brand  Choice  New  California  Apricots, 

25-lb.  boxes . per  lb.,  .08/4 

These  are  all  great  bargains  in  California  Apricots.  All 
much  below  the  present  market  and  a  very  strong  market 
ruling  on  these  godds. 

HAMS !  HAMS ! !  Best  Quality  Sugar  Cured 

Hams,  IO  to  12-lb.  average,  barrels . per  lb.,  .1 0/4 

13  to  16-lb.  average,  barrels . per  lb.,  .10/4 

Less  quantities,  /4- cent  per  lb.  advance. 

Nowhere  else  in  the  country  can  you  buy  finest  quality 
Sugar  Cured  Hams  at  these  low  prices. 

Absolutely  Pure  City  Rendered  Lard,  nothing  put 

in  and  nothing  taken  out,  60-lb.  tins . per  lb.,  .1  0/4 

6  or  10-tin  lots . per  lb.,  .10/4 

Jersey  Short  Cut  Pork,  all  back  pieces,  30-40s 

pieces . per  bbl.,  18.90 

Three  W ell-known  Brands  of  Standard 
No  3  Cold  Jfacked  Tomatoes  : 

Marble  Brand . 1 

Delaware  Boy  Brand . [-per  doz 

Bay  Ridge  Brand . J 

You  can  have  all  one  kind  or  some  of  all  kinds,  as  you 
like.  They  are  a  snap  ;  any  of  them  and  all  of  them. 

1-lb.  Wire  End  Butter  Dishes,  X  M . per  M, 

2- lb.,  *4  M . per  M, 

3- lb.,  %  M . per  M, 

6-lb.,  X  M . per  M, 

These  Prices  for  This  Week  Only 


Western  Granulated  Corn  Meal,  100-lb.  bags 
Western  Table  Yellow  Meal,  100-lb.  bags  .  . 
Williams  Bros.'  Highland  Brand  Assorted  J 1 


6  or  lO-case 


Seconds  Gunpowder,  X  chests  about  30  lbe. 


return  same  to  us  at  our  expense. 

Choioe  New  Head  Rice,  good  bean  and  good  col 
surprising  value,  100-lb.  bags,  single  bags 
6  or  10-bag  lots  . •  •  • 


Roger’s  Fancy  New  4-Crown  Ondara  Layer  "V 
encia  Raisins,  28-lb.  boxes,  single  boxes  . 

6  or  10-box  lots . 

Blue  Ribbon  Brand  Fancy  New  California  Seeded 


New  Fancy  California 
60-lb.  boxes  .  .  . 


Sultana  Seedless  Raisins, 


These  are  the  greatest  bargains  in  fine  cooking  raisins  we 
have  seen  for  years.  Great  quantities  of  them  are  selling. 

Fancy  California  New  3-Crown  Musoatel  Raisins, 


.  per  bag, 

.  per  bag, 
per  bag, 

$2.55 

1.85 

1.80 

9 

.  per  doz., 
.  per  doz., 

.90 

•87X 

.  per  lb., 

.  per  lb., 

r 

.12/4 

•14X 

) 

per  lb., 
per  lb., 

.04/4 

•04X 

per  lb., 

.06X 

per  lb., 

.  per  lb., 

•07X 

.07 

per  lb., 

•08X 

I 

.  per  lb., 

.  per  lb., 

.05 

.04/4 

per  lb., 

.00 

.77X 


.88 

1.15 

1.38 

1.80 


New  Prunes,  Gem  City  Brand,  Very  Fancy  Santa 
Clara  Fruit: 

26-lb.  boxes  50-lb.  boxes 

40-50s  at  $0.07/4  60-60s  at  $0.06/4 

50-608  at  .07/4  60-70s  at  .00/4 

60-70s  at  .06/4  90-100s  at  .04/4 

Please  remember  that  these  are  strictly  New  Fancy  Santa 
Clara  Prunes. 

Holly  Brand  30-40s  Black  Glossy  Oregon  Prunes, 

60-lb.  boxes . •  .per  lb., 

New  Scotch  Peas,  grain  bags  about  2X  bushels  .  .  per  bus., 

November  16th  to  November  21st,  inclusive. 


•07X 

2.20 


WHITE  FOR  "THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  S  PERKINS,  Wholesale  Cash  Grocers  ZZZiXT  Phlla..  fa. 
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are  misbranded.  It  is  said  that 
iound  boxes  are  sold  on  a  count 
p  to  50  prunes  to  the  pound, 
n  they  should  be  labeled  from 
to  60  prunes  to  the  pound, 
investigation  made  by  the  dep- 
has  indicated  that  the  boxes 
;  correctly  labeled  by  the  original 
pers  and  that  the  labels  have 
i  altered  after  the  boxes  arrived 
his  city  in  order  to  get  higher 
es. 

s  the  misbranding  takes  place 
r  the  delivery  of  the  fruit  here, 
Federal  authorities  are  said  to 
;  no  authority  to  interfere.  Mr. 
eke  is  getting  advice  from  Al- 
;  as  to  whether  or  not  he  shall 
g  prosecutions  under  the  State 

*  *  * 

.  C.  Hazard  Co.  are  trying  to 
5  a  duty  on  imported  essence 
offee  fixed  at  2^2  cents  a  pound, 
company  claims  that  the  prod- 
comes  under  Paragraph  283  of 
tariff  law,  relating  to  “articles 
1  as  coffee”  or  as  “substitutes 
coffee  not  especially  provided 
’  The  Treasury  Department 
ns  that  the  essence  should  be 
sified  as  an  unenumerated  man- 
:tured  article,  dutiable  at  20  per 
.  ad  valorem.  The  question  was 
led  one  day  this  week  before 
Martin  in  the  United  States 
:uit  Court  and  he  reserved  deci- 

*  *  * 

reditors  filed  a  petition  in  bank- 
cy  Wednesday  against  the 
lhattan  Biscuit  Co.,  manufac¬ 


turers  of  biscuits  and  crackers,  at 
392  Greenwich  street.  A  bank¬ 
ruptcy  petition  was  filed  against  the 
same  company  in  August  of  last 
year  and  dismissed  in  the  following 
month.  In  the  present  petition  it  is 
alleged  that  the  company  had  ad¬ 
mitted  its  inability  to  meet  its  ob¬ 
ligations.  The  petitioners  are  the 
Aetna  National  Bank,  which  has  a 
claim  for  $20,110  for  money  loaned ; 
Wm.  Hills,  Jr.,  $21 ;  Chas.  F.  Matt- 
lage  &  Sons,  $71.  The  court  has 
appointed  Harry  Melville  receiver. 
Assets  are  valued  at  $30,000,  in¬ 
cluding  machinery  and  fixtures.  The 
company  was  incorporated  in  189^ 
with  a  capitalization  of  $250,000, 
and  at  that  time  absorbed  two  bak¬ 
ing  companies  of  Philadelphia.  The 
officers  included  F.  W.  Brorker, 
president;  John  H.  Hamann,  treas¬ 
urer. 

*  *  * 

Harry  W.  Dean,  who  has  been  in 
business  as  Wm.  G.  Dean  &  Son, 
a  spice  manufacturer,  at  361  Wash¬ 
ington  street,  filed  a  petition  in 
bankruptcy  Wednesday  admitting 
liabilities  of  $31,753,  and  giving 
■$35,000  as  the  nominal  value  of  his 
assets.  Walter  B.  Allen  was  ap¬ 
pointed  receiver.  This  business 
was  established  in  1877  by  Wm.  G. 
Dean,  who  died  in  1897.  His  son, 
who  had  been  in  partnership  with 
him,  continued  the  business  alone. 
Recently  the  business  was  incor¬ 
porated  under  the  old  name,  with 
a  capital  stock  of  $125,000. 

Fred.  A.  McGill. 


rwo-Minute  Sermons  for  the  Retail 

Grocer 

LX. — Money  Not  All. 


loney  is  a  very  important  fac- 
in  business,  but  it  is  not  the 
r  factor  by  any  means, 
usiness  men  who  have  strug- 
1  along  on  a  small  capital  for 
rs  generally  have  a  full  realiza- 
1  of  the  real  value  of  a  dollar, 
may  even  place  a  greater 
ie  upon  it  than  should  be. 
:y  see  so  many  places  in  their 
1  business  where  a* little  more 
iey  would  increase  their  profits 
t  they  naturally  begin  to  feel 
-  it  is  cash  alone  which  is  re- 
nsible  for  the  growth  of  busi- 
3,  but  that  is  far  from  being 
case.  If  cash  meant  success 
would  not  have  so  many  of  the 
1  worn  proverbs,  such  as  “A 
and  his  money  are  soon 
ted,”  and  “The  man  who  fur¬ 


nishes  the  cash  against  his  part¬ 
ner’s  experience  is  likely  to  trade 
his  cash  for  experience.” 

The  fact  of  the  matter  is,  the 
man  in  business  who  depends 
upon  his  cash  making  a  success 
for  him  is  no  business  man.  He 
must  learn  to  classify  cash  along 
with  his  stock  and  fixtures,  and 
understand  that  it  must  be 
handled  with  the  same  degree  of 
care  to  cause  it  to  make  money 
as  the  other  assets  of  the  business 
are  handled,  and  that  it  is  the 
business  skill  which  counts  for 
most  in  the  long  run. 

A  man  with  plenty  of  cash  can 
cut  a  wide  swath  in  the  business 
world  for  a  time,  but  it  is  only 
for  a  time,  unless  he  also  has  good 
business  ability. 

F.  A.  P. 


“OLD  DUTCH" 

SPICE  CADDY 

FOR  10  LBS.  OF  SPICE 


In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 


AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 


r 


Special  Sales 


Nearly  every  grocer  finds  them  necessary  now  and  then,  even 
valuable. 

What  is  a  special  sale  ? 

The  general  idea  of  one  is  that  it  is  the  sale  of  some  articles  at  a  cut 
price — that  is,  taking  a  loss  on  a  few  things  to  draw  new  trade  on  others. 

The  only  other  way  is  to  offer  something  that  your  competitor  can¬ 
not  supply. 

Impossible,  you  say  ? 


The  American  Slicing  Machine 

will  enable  you  to  offer  ham,  bacon,  dried  beef  and  all  sliced  meats  to 
the  trade  in  your  locality  in  even,  uniform  slices,  impossible  in  hand¬ 
slicing. 

It  will  enable  you  to  offer  20%  more  slices  to  the  pound  than  are 
possible  by  hand-slicing. 

Besides,  it  will  make  you  a  better  profit  on  each  sale. 

We  show  you  how  to  make  the  machine  draw  trade. 

Send  for  catalog,  free. 


V 


American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 
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Monday,  November  16,  1908. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  devoted  some 
attention  in  the 

The  Question  of  past  to  the  Un- 
Manufacturtr.’  Signs,  controlled  will¬ 
ingness  of  certain 
retailers,  notably  grocers,  to  give 
up  their  inside  and  outside  wall 
space,  not  to  speak  of  their  win¬ 
dows,  to  the  signs  of  manufac¬ 
turers.  The  writer  makes  use  of 
the  term  “uncontrolled”  because 
the  habit,  if  controlled,  .may  be 
profitable.  Most  manufacturers 
take  pains  with  their  advertising 
signs ;  many  of  them  are  things 
of  real  beauty  and  decidedly  or¬ 
nament  a  store. 

But  they  can  be  overdone,  and 
most  grocers  do  overdo  them. 
Naturally  the  manufacturer  will 
take  all  the  concessions  he  can 
get,  and  if  given  a  chance  will 
soon  have  the  store  plastered  full. 
For  two  reasons :  First,  to  get  the 
benefit  of  that  free  advertising; 
second,  to  keep  his  competitor 
from  getting  it. 

Realizing  the  value  of  proprie¬ 
tary  advertising  that  stays  con¬ 
stantly  before  consumers’  eyes, 
many  manufacturers  have  re¬ 
duced  to  a  science  the  posting  of 
signs  in  retailers’  stores.  For  in¬ 
stance,  one  large  Western  con¬ 
cern  issues  the  following  to  its 
salesmen : — 


Some  points  to  bear  in  mind  in 
placing  store  advertising  matter : — 

Signs  that  show  to  the  window 
do  double  duty — they  reach  both  the 
patron  and  the  passerby. 

It  takes  about  the  same  time  to 
put  up  one  sign  with  four  tacks  in  it 
as  to  hang  four  signs  each  on  a 
single  nail,  and  it  is  worth  more 
and  costs  less.  (Moral:  Take  along 
your  hammer.) 

A  sign  that  is  placed  a  little 
higher  than  you  can  reach  is  always 
a  little  out  of  the  reach  of  the  next 
fellow  who  comes  along  with  a 
sign,  probably  your  competitor,  and 
the  chances  are  that  he  is  not  so 
enterprising  as  you  are  and  not  so 
good  a  climber. 

Signs  arranged  on  the  wall  in  a 
neat,  symmetrical  fashion  will  at¬ 
tract  more  favorable  attention  and 
be  left  longer  on  display  by  the 
dealer  than  if  put  up  carelessly. 

Dirty,  fly-specked  signs  in  your 
customer’s  store  speak  well  for  his 
goodwill,  but  not  so  well  for  his  fas¬ 
tidiousness  or  your  keenness.  A  sign 
that  has  remained  on  display  until  it 
has  grown  unsightly  has  done  its 
duty  and  deserves  a  rest,  but  see 
that  there  is  another  in  its  place. 

The  obvious  moral  is  not  to 
overdue  this  method  of  advertis¬ 
ing,  which  as  stated  is  just  as 
good  in  its  place  as  any  other. 
There  is  no  possible  reason  why  a 
retailer  should  not  give  free  wall 
and  window  space  to  the  signs  of 
a  product  that  he  handles,  that 
he  wishes  to  handle,  that  pays  him 
a  good  profit,  and  the  manufac¬ 
turer  of  which  is  a  white  man. 
But  even  a  good  thing  should  be 
discriminatingly  applied. 


During  the  next  lour  years  the 
Senate  of  the  United  States  will 
be  presided  over 
Vi«-Pre«ident  b  y  V  i  c  e-Presi  ■ 

Sherman  and  Feed 

Law  Amendments,  dent-elect  Sher¬ 
man,  a  canned 
goods  packer  and  a  man  with  a 
direct  personal  interest  in  food 
legislation.  Very  likely  various 
food  law  amendments  will  come 
before  Congress  during  Mr.  Sher¬ 
man’s  term,  and  it  is  interesting 
to  speculate  upon  just  what  influ¬ 
ence  the  Vice-President  will  exer¬ 
cise  upon  them.  Mr.  Sherman  is 
a  clean  man  and  the  “Grocery 
World  and  General  Merchant” 
would  not  insinuate  for  a  minute 
that  he  is  capable  of  exerting 
other  than  a  purely  wholesome  in¬ 
fluence.  It  is  reasonably  certain, 
nevertheless,  that  such  influence 
as  he  has  will  be  exercised  wholly 
from  the  manufacturers’  stand¬ 
point.  The  President  of  the  Sen¬ 
ate  has  no  such  power  as  the 
Speaker  of  the  Flouse ;  neverthe¬ 
less  he  has  much  power,  and  is 
particularly  a  factor  to  be  reck¬ 
oned  with  because  of  his  closeness 
to  the  President. 

For  this  reason  the  new  factor 
which  the  election  has  introduced 


In  Self=defence 


RETAIL  GROCERS  EXCHANGE 

206  EAST  FOURTH  STREET 

W  LMINGTON,  DEL.,  NOV.  12,  1908 

Editor  of  “  Grocery  World  and  General  Merchant”: 

Dear  Sir: — Would  you  kindly  insert  this  resolution  in  3 
valuable  paper : 

Wilmington,  Del.,  Nov.  ii,  1908. 

We,  the  Retail  Grocers’  Exchange,  at  our  regular  meeting,  after 
reading  the  statement  in  the  “  Grocery  World  and  General  Merchant  ” 
of  Mr.  Mapes,  of  the  Cream  of  Wheat  Co.,  in  relation  to  keeping  the 
grocer  poor,  and  that  the  Pillsbury  Vitos  being  just  as  good,  have 
unanimously  decided  that  we  would  take  him  at  his  word,  and 
substitute  Pillsbury  Vitos  for  Cream  of  Wheat. 

RETAIL  GROCERS’  EXCHANGE. 

James  L.  McVeigh,  Secretary. 


into  food  afifairs  will  probably 
prove  a  most  important  one. 


The  wholesale  interests  of 
Pennsylvania,  as  reported  else¬ 
where,  have  or- 

Tke  Jobbet.' Parc  ganized  an  asso- 

Food  OrgAniZAtion.  cjation  W  h  i  C  ll 

they  have  some¬ 
what  misleadingly  called  the 
“Pennsylvania  Pure  Food  Asso¬ 
ciation,’’  There  is  nobody  in  it  so 
far  as  can  be  learned,  but  job¬ 
bers  and  manufacturers,*  chiefly 
jobbers,  and  it  cannot  be  denied 
that  the  organization’s  main  ob¬ 
ject  is  to  see  that  jobbers  are 
taken  care  of  in  any  new  food 
legislation  which  may  be  pre¬ 
sented  to  the  next  session  of  the 
Pennsylvania  Legislature. 

Representatives  of  the  retail  in¬ 
terests  of  the  State  were  invited 
to  the  organization  meeting,  but 
did  not  attend.  There  are  points 
under  food  laws  in  which  the  in¬ 
terests  of  retailers  and  whole¬ 
salers  may  assume  an  antagonistic 
position,  for  which  reason  it  were 
better,  in  the  writer’s  judgment, 
for  retailers  to  fight  their  own 
battles,  to  work  for  such  protec¬ 
tion  as  they  themselves  need,  and 
stop  when  they  have  obtained  it. 
For  example,  how  foolish  it  would 
be  for  the  retail  trade  to  mix 
themselves  up  with  a  controversy 
regarding  the  use  of  preserva¬ 
tives,  yet  the  jobbers  are  highly 
interested  in  this  and  will  prob¬ 
ably  fight  over  it  at  the  coming 
session.  Very  well,  let  them  fight, 
and  let  the  manufacturers  fight. 
The  retailers  have  no  real  part  in 
that  phase  of  the  subject.  If  they 
are  protected  in  their  sales  of 
food  products,  provided  they 
exercise  due  diligence,  they  have 


all  they  can  reasonably  ask 
Naturally  retail  grocers  have 
academic  interest  in  anything 
concerns  the  goods  they  sell, 
an  academic  interest  is 
sufficient  to  warrant  going 
further  than  is  necessary  for 
retailers'  own  protection. 


Match  Trust  Loses  ImporR 
Patent  Suit. 

In  Action  Brought  Against  Ohio  M 
Co.  for  Alleged  Infringement  of  I 
Continuous  Match  Patent,  Ui 
States  Court  Decides  in  Ohio  ( 
cern’s  Favor. 

The  Diamond  Match  Co. 
lost  its  long-pending  titiga 
against  the  Ohio  Match  Co. 
Monday,  October  19,  1908, 
Circuit  Court  of  the  United  Stj 
handed  down  the  decision. 

About  two  years  ago  the  f 
mond  Match  Co.  entered 
against  the  Ohio  Match  Co. 
alleged  infringement  of  their 
ent  most  vitally  important  in 
so-called  Continuous  Match  i 
chine.  The  Ohio  concern 
satisfied  that  their  machine  c 
tained  no  infringement  of  pat 
and  testimony  was  given 
Washington,  D.  C.,  New  Y 
City,  and  Cleveland,  Ohio, 
carefully  illustrate  the  case  bef 
the  courts  and  to  enable  the 
torneys  to  understand  the  pri 
pie  of  the  new  machine. 

Able  patent  lawyers  exami 
the  case  with  care  and  mad 
visit  to  Wadsworth  to  see 
machine  in  operation.  A 
days  ago  the  case  was  called 
the  Circuit  Court  of  the  Uni 
States  in  Cleveland,  Ohio,  and 
decision  of  that  court  was  clea 
and  positively  stated  in  favor 
the  Ohio  Match  Co. 
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.outhern  Wholesale  Grocers’  Association 
Sued  as  a  Trust 

|||. 

x-Jobber  of  Alabama,  Forced  Out  of  Business  by  the  Above 
Organization,  Sues  for  $30,000,  Naming  President  Van 
Hoose  as  Sole  Defendant.  Claims  Southern  Association 
Fixed  Prices  and  Restricted  Competition. 


The  Southern  Wholesale  Gro- 
■rs’  Association,  one  of  the  lar- 
;st  organizations  of  jobbers  in 
,e  country,  has  been  sued  for 
images,  through  its  president,  J. 
.  Van  Hoose,  for  maintaining  an 
egal  conspiracy  and  a  monopo- 
stic  combine  in  restraint  of 
ade.  The  plaintiff  is  Hinton  G. 
tabaugh,  member  of  a  wholesale 
•ocery  firm  of  Birmingham,  Ala. 
resident  Van  Hoose  was  sued 
one  because  of  some  difficulty 
bringing  suit  against  an  unin- 
irporated  association.  The  dam- 
;es  asked  for  are  $30,000. 

The  lengthy  bill  of  complaint 
ts  forth  that  the  plaintiff,  to¬ 
other  with  J.  E.  Walters  and  W. 
.  Crowe,  formed  a  partnership 
1  January  1,  1908,  for  the  pur- 
ise  of  conducting  a  wholesale 


grocery  business  in  Birmingham, 
Ala.  The  firm  began  business  on 
February  7th,  according  to  the 
complaint,  and  continued  until 
March  1 7,  1908,  when  the  mem¬ 
bers  of  the  firm  were  forced  to 
dissolve  on  account  of  the  alleged 
grocery  combine. 

Mr.  Clabaugh  says  he  continued 
in  business  individually  until 
September  1,  1908,  when  he  was 
likewise  forced  out  of  busi¬ 
ness. 

It  is  set  up  that  prior  to  Janu¬ 
ary  1st  there  had  been  organized 
by  Mr.  Van  Hoose  or  others  an 
association  consisting  of  a  large 
proportion  of  the  corporations, 
firms  and  individuals  engaged  in 
the  wholesale  grocery  business  in 
the  territory  in  which  Mr.  Cla¬ 
baugh  was  interested  and  known 


as  the  Southern  Wholesale  Gro¬ 
cers’  Association. 

Among  the  alleged  illegalities 
it  is  contended  that  the  associ¬ 
ation  was  an  unlawful  trust,  com¬ 
bine  or  monopoly,  in  that  it  oper¬ 
ated  in  restraint  of  trade,  or  was 
in  effect  a  pool,  trust  or  confeder¬ 
ation  to  regulate  or  fix  the  prices 
of  commodities  to  be  sold  or  pro¬ 
duced  in  the  State  of  Alabama, 
or  in  that  it  restrained  or  at¬ 
tempted  to  restrain  the  freedom 
of  trade  or  production,  or  monopo¬ 
lized  or  attempted  to  monopolize 
or  control  the  sale  of  commodities 
or  the  management  of  the  whole¬ 
sale  grocery  business,  or  in  that  it 
attempted  to  destroy  competition 
or  to  interfere  with  the  pursuit  of 
a  lawful  business. 

The  plaintiff  claims  damages 
for  the  loss  occasioned  to  him  by 
the  cancellation  of  numerous 
contracts  alleged  to  have  been 
brought  about  by  defendant,  Van 
Hoose,  “acting  as  the  agent  of  or 
aiding  and  abetting  the  said 
Southern  Wholesale  Grocers’  As¬ 
sociation,"  and  also  for  the  loss 
of  time  and  expense  entailed  by 
the  destruction  of  plaintiff's  busi¬ 
ness.  Punitive  damages  are  also 


U33BS3 


claimed  “for  the  wanton  perpetra¬ 
tion  on  defendant  of  the  tortious 
acts  complained  of." 


Short  Weight  Peas  Seized  in  Ohio. 

Federal  pure  food  law  agents 
in  Cincinnati  swooped  down  on  a 
big  consignment  of  peas  received 
a  few  days  ago  by  A.  Janszen  & 
Co.,  of  that  city,  and  the  entire 
quantity  on  hand,  955  cases,  was 
seized  by  Deputy  Marshal  San¬ 
derson.  The  peas  bear  a  brand 
certifying  them  to  be  “standard 
sifted,  early  June  peas,  net  weight 
22  ounces"  to  the  can.  There  are 
23,875  cans  in  the  lot  seized.  The 
Government  inspectors  claim 
there  has  been  misbranding  and 
that  all  the  cans,  in  fact,  weigh 
less  than  2'2  ounces  net.  District 
Attorney  McPherson  has  filed 
suit  to  forfeit  the  peas  to  the  Gov¬ 
ernment  according  to  the  pure 
food  law.  Samples  were  taken  for 
use  in  the  trial.  It  is  said  similar 
seizures  are  to  be  made  in  Ken¬ 
tucky  also. 


Housekeepers  are  naturally  attracted 
to  the  stores  where  Ralston  Purina  goods 
— checkerboard  packages — are  on  view. 
This  because  of  the  manufacturers’  big 
advertisements  in  the  magazines. 


If  you  have  customers  who  make  butter, 
why  don’t  you  sell  them  their  butter  color? 
We  make  the  only  kind  that  is  salable  now. 


DANDELION  DRAND  BUTTER  COLOR 


PURELY  VEGETABLE 


This  Trade  Mark  has 
appeared  on  our 
ter  Color  for  over  25 
years. 


But- 


Write  your  Wholesaler  or  us  for  price  list.  Delay  in  sending  for  trial  order  means  loss  of  profit. 


We  guarantee  that  Dandelion  Brand  Butter  Color  is  purely  Vegetable  and  that  the  use  of  same  for 
coloring  butter  Is  permitted  under  all  food  laws— State  and  National. 

WELLS  &  RICHARDSON  CO  ,  Manufacturers,  BURLINGTON,  VERMONT 
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Oakdale  Steam 

::  Crisp  PfCtZClS  Salted 

Genuine  steam  process.  J  '* 
Taste  better  and  keep  A 
longer  than  any  other  G 
kind.  Acknowledged 
“Standard  of  Quality.” 

|  Write  for  Samples  and  Prices.  |  <ji» 

OakdaleBakingCo. :: 

Oakdale  Building,  Philadelphia,  Pa. 
»♦»»*♦»*»****»*•*•*  *  i- *  *  >1-  *  *  *  * 


Try  Something  Different ! 
Try  Scotch  herring ! ! 


Scotch  Herring,  both  Tomato 
and  Kippered,  as  put  up  by  Alex. 
Milne  &  Sons,  of  Aberdeen, 
Scotland,  are  as  different  from 
other  herring  as  day  is  from  night; 
they  have  that  delightful,  appetiz¬ 
ing  flavor  that  appeals  so  strongly 
to  the  taste  and  is  peculiar  to 
Scotch  fish. 

Let  us  send  you  a  trial  order — 
we  know  the  goods  and  guarantee 
them — you  will  quickly  repeat. 
They  are  packed  in  full  size  one- 
pound  tins,  six  dozen  to  the  case. 


JED  FRYE  &  CO.,  25  South  St.,  New  York 

_ 


PURE 

Georges  codfish 

<J  If  you  are  seeking,  as  most 
grocers  are,  for  bulk  cod  that 
you  know  is  real  and  pure,  take 
Talisman  Georges  Codfish. 

<1  Heavy,  thick,  clean,  salt- 
cured,  white  codfish — the  best 
cod  that  swims. 

<3  Usually  packed  in  three- 
pound  boxes,  sometimes  in  two 
pounds,  occasionally  for  special 
trade  in  ten  pounds  and  very 
rarely  in  one  pound.  First 
neatly  trimmed,  square  cut  and 
handsomely  faced  up,  then 
carefully  wrapped  in  heavy 
waxed  paper. 

SWIFT  &  COMPANY 


co"*5*?.! 


GOFFS 
COUGH 
SYRUP 

£  gsss.I 

Calvin  Smith 
(grocer),  New 
Castle,  Pa.,  wrote: 
“Send  half  gross 
Goff's  Cough 
Syrup.  Your  ad¬ 
vertising  introduced  it,  now 
it  is  a  very  good  seller.  ” 
Write  to-day  for  our  Y/2 
gross  deal. 


See  next  week’s  adv. 


FLEISCHMANN’S 

COMPRESSED  YEflST 
HAS  NO  EQUAL 


ip 
i  • 
♦  • 


*  Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne 

Are  you  among  the 
7  per  cent. who  don’t? 


MILLBOURNE  MILLS 
Sixty-Third  ud  Market  Street./* 
Philadelphia^.  Pa. 


38%  PROFIT 


Haebener’s  Lititz  Bretzols 

will  make  this  for  you,  and  you’ll  sell  more 
of  them. 

IT’S  their  quality  and  good-to-eat-ness 
that  makes  you  like  them.  Ask  for  sample 
carton. 

Lititz  Bretzel  Co.,  Lititz,  Pa. 

James  J.  Huebeiter,  Pr»p. 


Written  for  the  “Grocery  World  and  General  Merchant.” 

Keep  Your  Family  Out  of  Your  Store 


Most  Grocers  Who  Think  They  Save  Money  by  Having  th 
Family  Help,  are  Really  Losing,  Unless  the  Family  ar 
Really  Interested  in  the  Work  and  Have  the  Store  at  Hear 
An  Actual  Case,  with  “Mamie”  as  the  Heroine. 


Right  across  the  street  from  a 
Philadelphia  friend  of  mine  is  a 
grocery  store,  and  every  time  I 
go  to  visit  my  friend  I  visit  the 
grocer  also  to  see  if  he  stiil  has  his 
daughter  in  the  store. 

Her  manner  and  her  method 
of  handling  customers  are  what 
make  her  interesting.  In  the 
first  place  she  carries  an  expres¬ 
sion  of  utter  disdain  for  every¬ 
thing  in  the  store  and  everybody 
who  comes  to  it.  She  goes 
around  like  a  captive  princess  or 
something  of  that  kind,  doesn’t 
care  whether  you  buy  or  not, 
doesn’t  know  the  price  of 
anything  or  where  it  is,  or 
whether  there  is  any  in  stock, 
and  won’t  look  to  see.  Here’s 
how  she  handled  one  customer; 

“Well!”  Spoken  with  a  “what 
the  devil  ails  you”  expression. 

“Gif  me  a  poundt  of  caws  bah- 
ley.” 

“Can’t  understand  you,”  she 
answered  and  looked  around  for 
an  easier  customer. 

“I  vant  a  poundt  of  caws  bah- 
ley.” 

“•I  don’t  know  what  you  want.” 

“He  wants  coarse  barley,”  ex¬ 
plained  a  lady  who  was  waiting 
her  turn. 

“Haven’t  got  any.” 

“Yes,  we  have,”  said  her 
mother — the  old  lady  helps  in  the 
store,  too — “we  have  plenty  of  it 
back  in  the  box  in  the  corner.” 

She  got  the  barley,  wrapped  it 
up,  ignored  the  old  man’s  “Thank 
you,”  and  the  sale  was  closed 
without  another  word  on  her  part 
There  was  no  “call  again,  good- 
by,  au  revoir,”  or  anything  else. 
Just  an  air  of  utter  disdain  and 
superiority  to  everything  in  the 
grocery  business,  especially  cus¬ 
tomers. 

She  was  not  in  a  fit  of  anger — 
it  was  just  Mamie,  and  Mamie  is 
always  like  that.  The  conse¬ 
quence  is  that  half  the  people  who 
deal  at  that  store  will  refuse  to 
let  her  wait  on  them.  They  wait 
for  Percy,  the  obliging  clerk,  who 
knows  where  everything  is  kept 
and  has  his  little  joke  with  every 
customer. 


One  customer  who  has  dea 
there  regularly  for  over  two  yeai 
has  never  heard  her  say  “Goo 
morning”  or  “Thank  you.”  It 
just  the  same  thing  day  in  an 
day  out.  This  -grocer  has  a  gop 
location,  with  little  nearby  con 
petition,  and  does  a  nice  bus 
ness.  He  thinks  he  saves  mone 
by  having  Mamie  “help”  in  tji 
store.  Instead,  he  loses  by  he 
treatment  of  customers  moij 
than  the  wages  of  two  god 
clerks.  He  probably  wonders  : 
the  months  go  by  why  he  is  n< 
making  much  money.  The  seen1 
is  in  Mamie.  I  want  to  say  bi 
fore  I  go  any  further  that  I  hav 
been  writing  about  an  actu; 
case.  It  is  extreme  and  I  chos 
it,  for  that  reason,  as  a  moi 
pointed  illustration  of  what 
want  to  call  your  attention  to,  an 
that  is,  it  is  a  mistake  to  have  t! 
family  “help”  in  the  store  unleij 
you  have  a  very  exceptional  fan 
ily. 

You  may  wonder  why  you 
daughter  cannot  help  you,  or  wh1 
your  son  wants  to  try  some  oth<i 
business.  They  are  not  intereste) 
as  you  are.  They  have  not  th 
incentive.  You  plunge  into  bust 
ness  because  it  means  profit  an| 
comfort  for  you  and  for  you 
family.  But  to  them  it  is  simpl 
an  annoyance. 

Take  your  wife,  for  exampl 
Suppose  you  drag  her  into  th 
store.  Do  you  know  how  she  wi 
view  the  subject?  Simply  ; 
something  disagreeable  that  iii 
terferes  with  her  regular  worli 
How  will  it  work  out  on  you 
customers?  Just  go  into  a  littl; 
cigar  store  kept  during  the  da! 
by  a  woman  who  has  to  leave  he 
washing  or  her  baby  to  wait  0 
you  and  you  will  see. 

You  are  an  interruption  and  a 
annoyance  to  her,  so  that  is  a 
she  thinks  of  and  she  will  han 
you  one  cigar,  slap  your  cliang 
at  you  and  handle  you  about  a| 
Mamie  handled  the  old  Germai 
You  know  that.  You  also  knm 
you  would  rather  go  there  a 
night  and  buy  from  her  husbane 
He  will  treat  you  better.  He  i 
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king  at  things  differently, 
at’s  why. 

■low,  let’s  reverse  the  thing, 
ppose  your  wife  made  you 
ve  the  store  to  wash  dishes, 
id  the  baby  and  so  on.  Do  you 
tik  you  would  go  at  those  tasks 
h  a  smile?  Not  a  darn  bit  of 
You  would  smash  the  dishes 
1  slap  the  baby  and  cuss ! 
tnd  just  as  the  store  interferes 
h  your  wife’s  desire  to  do 
at  she  feels  is  her  natural 
rk,  it  interferes  with  your 
’s  desire  to  do  one  thing  and 
ir  daughter’s  desire  to  do 
lething  else.  And  their  point 
view  is  humanly  natural,  be- 
se  we  all  look  outside  the  shop 
our  fun. 

low,  you  can  compel  people 
do  things,  but  unwilling  serv- 
is  never  good  service.  When 
.  compel  your  son  or  daughter 
vait  on  customers  you  compel 
r  customers  to  put  up  with 
ir  unwillingness  to  oblige,  and 
y  won’t  swallow  that  with  a 
le  and  come  back  for  another 
e. 

he  only  clerk  that  is  worth  a 
s  is  a  stranger,  who  knows  he 
be  fired  if  he  doesn’t  do  right, 
will  most  likely  get  a  raise  if 
does.  When  he  comes  to  you 
wants  work  in  your  kind  of  a 
•e  and  the  chances  are  he  is 
lg  to  try  to  make  good.  That 
)s  you. 

our  son  wants  to  work  in  a 
e  store  and  if  you  let  him  go 
that  kind  of  a  job  he  will 
ce  good  there.  If  you  make 
■  sell  groceries  he  is  doing 
lething  he  doesn’t  want  to  do, 
if  you  were  ever  a  boy  you 
ht  to  know  how  he  feels, 
esides  this,  the  strange  clerk 
bring  you  ideas  he  got  in  his 
ffous  positions  and  possiby 
ie  customers.  Your  son  can 
neither :  he  has  never  been 
side  to  get  the  ideas  and  he  is 
f  acquainted  with  people  who 
already  your  customers, 
here’s  no  use  saying  anything 
ut  your  daughter,  because  the 
rage  merchant  would  not  be  as 

ish  as  Mr.  G - ,  Mamie’s 

ier.  But  Mamie  is  not  the  one 
>t  to  blame,  her  parents  are  old 
ugh  to  know  better. 

Old  Yard  Stick. 
:ster  County,  Pa. 


tah  Authorities  Demand  Pull 
Weight  Flour. 

3hn  Peterson,  State  Food  and 
ry  Commissioner  of  Utah,  is 
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going  after  the  millers  of  the 
State  to  compel  them  to  fill  up 
their  sacks  with  more  flour  than 
they  have  been  accustomed  to. 
If  they  do  not  fill  them  up  Mr. 
Peterson  will  make  them  label  the 
sacks  with  the  amount  of  flour 
which  the  sacks  contain.  Ac¬ 
cording  to  Mr.  Peterson,  a  sack 
usually  weighs  98  pounds,  half  a 
sack  only  48  pounds,  quarter  sack 
24  pounds,  while  an  alleged  10- 
pound  sack  has  only  9  pounds  in 
it,  and  sometimes  hardly  that. 
The  millers  '  defend  themselves 
on  the  ground  that  they  are  try¬ 
ing  to  get  back  the  price  for  the 
sack,  or  that  they  are  basing  the 
contents  of  the  sack  on  an  old 
custom  which  says  that  a  barrel 
of  flour  shall  weigh  196  pounds, 
and  that  a  sack  is  half  a  barrel. 
Even  according  to  this  a  half  sack 
should  weigh  49  pounds. 


JobbersOrganizefor  Protection 
Under  New  Pennsylvania 
Food  Legislation. 

Representatives  of  Various  Jobbing 
Associations  Form  the  Pennsylvania 
Pure  Food  Associction.  Will  Look 
After  Jobbers’  Interests  Under  Any 
New  Food  Bill  which  May  be  Pre¬ 
sented  in  Pennsylvania. 

Representatives  of  various 
wholesale  associations  met  in 
the  Philadelphia  Bourse  on 
Wednesday  last  and  organized 
the  Pennsylvania  Pure  Food  As¬ 
sociation.  The  object  is  to  pro¬ 
tect  the  interest  of  wholesale 
dealers  under  any  new  food  bill 
which  may  be  presented  to  the 
next  session  of  the  Pennsylvania 
Legislature. 

At  the  meeting  were  present 
representatives  of  the  Philadel¬ 
phia  Grocers’  and  Importers’  Ex¬ 
change,  the  Wholesale  Grocers’ 
Association  of  Pennsylvania,  New 
Jersey  and  Delaware,  the  Pitts¬ 
burg  (Pa.)  Wholesale  Grocers’ 
Association,  the  Ice  Cream  Mak¬ 
ers’  Association  and  the  Whole¬ 
sale  Confectioners’  Association. 
Mr.  Drake,  of  Easton,  represent¬ 
ing  the  Wholesale  Grocers’  As¬ 
sociation,  was  elected  president, 
and  Mr.  Morgan,  representing  the 
Confectioners’  Association,  secre¬ 
tary. 

The  retail  interests  were  not 
represented  at  the  meeting. 

It  is  understood  that  the  asso¬ 
ciation  will  fight  any  effort  to 
continue  the  present  clause  of 
the  act  of  1907,  regarding  the  use 
of  preservatives. 


Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soap*  of  Merit 

Philadelphia,  Pa. 

Established  1 877. 


ONE  CUSTOMER  writes  us  to-day  : — “Your  Plum  Jam 
is  the  finest  thing  we  ever  saw.’’  The  other  varieties  of 
goods  we  pack  are  just  as  good  as  our  Plum  Jam.  We  can 
ship  you  right  now  an  assortment  of  Orange  Marmalade, 
Grapefruit  Marmalade,  Plum  Jam,  Fig  Jam  and  Blackberry 
Jam,  2  dozen  i-pound  glass  jars  to  case  at  $4.25  a  case,  in  5- 
case  lots,  freight  paid;  or  in  half-dozen,  half-gallon  stone 
jars  to  case,  at  $4.40  a  case,  in  5-case  lots,  freight  paid.  Give 
us  a  trial  order  for  5  cases,  subject  to  confirmation,  or  write 
us  for  a  sample  first.  We  will  make  good. 

H.  P.  D.  KINGSBURY,  Redlands,  California. 

(Where  the  oranges  come  from.) 


HORSE  RADISH  GRATERS 

Tea  and  Spice 


Great  Time 
Saver  and 
Easiiy  Cleaned 

Price  Special 

$5.50 


Caddies  all 
Styles 

Scales,  Mills 
and 

Refrigerators 


Write  for  illustra¬ 
tion  catalogue. 

H.  F.  HEACOCK,  51  N.  Second  Street,  Phila.,  Pa. 


Coffee  Offerings 

TO  WHOLESALE  TRADE  BY 

S.  H.  ANGELL  &  CO. 

Jobbers  Coffees  and  Teas  Only 

129  Maiden  Lari©  s  New  York  City 

ROASTED  RIO,  Small  Separation . 7c.  lb. 

ENGLISH  BREAKFAST  TEAS,  New  Crop,  11c.  lb.  less  3  per  cent. 
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Produce  Contest  and  Other  Good  Holiday 

Plans 


Tried  and  True  Ideas  that  Will  Increase  Holiday  Trade  Both 
for  Grocers  and  General  Storekeepers.  Various  Ways  to 
Make  One’s  Store  Boom  at  the  Holiday  Time. 


[The  following  plans  are  not  theoretical  inventions.  They  have  all  been 
tried,  and,  as  presented,  have  succeeded.  The  collection  was  made  by 
Butler  Bro.hers  ] 


One  of  the  most  successful 
plans  for  pulling  holiday  trade 
was  that  of  a  contest  for  farmers 
conducted  by  a  Wisconsin  depart¬ 
ment  store. 

Early  in  December  circulars 
were  sent  out  announcing  the 
farmers’  prize  contest  day.  The 
circular  read  as  follows: — 

Farmers’  Prize  Competition  for 
Produce. 

A  grand  prize  to  be  offered  by 
this  store  for  the  exhibit  of  pro¬ 
duce  which  will  be  sold  at  the 
market  price.  This  contest  is 
open  to  all  farmers  who  live 
within  twenty-five  mfles  of  the 
store. 

First  Prize.  For  the  largest 
dressed  turkey  we  offer  free  your 
choice  of  any  article  marked  at 

$5- 

Second  Prize.  For  the  next 
largest  dressed  turkey  we  offer 
free  your  choice  of  any  article 
marked  $3. 

Third  Prize.  The  farmer  who 
brings  in  the  most  eggs  on  the 
prize  contest  day  (and  trades 
them  out)  will  receive  a  cash 
prize  of  $5. 

Fourth  Prize.  The  farmer 
who  brings  in  on  prize  contest 
day  the  second  largest  number  of 
eggs  (and  trades  them  out)  will 
receive  a  cash  prize  of  $2 ;  third 
largest,  $1  ;  fourth  largest,  $1  ;  and 
fifth,  $1. 

This  prize  contest  day  was  ar¬ 
ranged  in  the.  midst  of  the  heavy 
buying  season  and  its  purpose 
was  to  get  as  many  of  the  coun¬ 
try  people  as  possible  in  town  on 
a  certain  day  and  to  induce  them 
to  concentrate  their  buying  at 
this  store. 

The  concern  who  conducted 
this  contest  were  large  dealers  in 
produce  and  they  were  able  to 
market  everything  that  was  en¬ 
tered  in  the  contest  and  give  the 
farmer  the  best  possible  price  for 
the  produce  he  brought  in. 

On  the  day  of  the  contest  as  the 
farm  products  were  brought  in 


the  name  of  the  exhibitor  was  en¬ 
tered  on  a  book  and  he  was  given 
an  exhibit  number  which  was 
placed  in  a  small  envelope.  The 
envelope  was  then  sealed  and  at¬ 
tached  to  his  exhibit. 

Turkeys  and  eggs  were  then 
arranged  in  one  of  the  windows 
in  which  the  prizes  were  shown. 
This  naturally  attracted  crowds 
to  the  store  throughout  the  day. 

At  four  o’clock  the  judges  en¬ 
tered  the  window  in  plain  sight 
of  the  people  on  the  street  to 
make  the  awards.  The  envelopes 
of  the  winners  were  then  opened 
and  the  numbers  indicated  the 
exhibitor’s  name.  In  this  way  a 
perfectly  fair  decision  was  made. 

After  the  awards  were  made  the 
names  of  the  winners  were  placed 
in  the  window  with  the  produce 
and  prizes. 

This  plan  secured  a  great  deal 
of  advertising  among  the  farmers, 
and  it  was  very  successful  in  pro¬ 
moting  sales  at  that  time  when 
competition  among  the  stores 
was  very  strong.  It  brought  cus¬ 
tomers  from  a  long  distance  that 
were  not  in  the  habit  of  coming 
to  this  store. 

In  carrying  out  this  plan,  the 
merchant  should  be  sure  that  he 
is  able  to  market  all  the  products 
brought  in  at  a  fair  price  and 
satisfy  the  exhibitors  with  a 
square  deal  in  awarding  the 
prizes. 

❖  * 

An  Ohio  merchant,  realizing 
the  difficulty  in  getting  people  to 
read  his>  ads.  when  there  were  so 
many  things  to  divert  their  at¬ 
tention,  inaugurated  quite  a  new 
and  novel  contest. 

Prizes  were  offered  to  all  boys 
and  girls  under  fourteen  who 
brought  in  the  most  clippings  of 
his  ads.  and  trade-marks  appear¬ 
ing  on  the  store  bundle  wrappers 
within  a  stipulated  period. 

This  not  only  made  him  ac¬ 
quainted  with  the  boys  and  girls 
of  the  town,  but  served  to  create 


an  interest  among  the  parents  to 
help  their  youngsters  win  the 
prizes,  which  consisted  of  many 
beautiful  Christmas  presents. 

This  contest  induced  the  people 
to  read  the  ads.  and  buy  many 
articles  at  the  store  in  order  to 
secure  the  wrappers. 

*  jfc  H* 

This  little  plan  of  inducement 
brought  many  people  into  the 
home-goods  department  and 
boomed  the  sale  on  these  lines. 

A  special  holiday  sale  known  as 
the  silver  dollar  sale  was  carried 
out  by  a  merchant  the  last  week 
before  Christmas. 

He  printed  a  number  of  tickets, 
having  the  same  number  at  both 
ends  and  perforated  through  the 
centre,  giving  each  ticket  a  differ¬ 
ent  number. 

Beginning  at  9  o’clock  on  a 
Monday  morning  he  gave  a  ticket 
to  each  purchaser,  placing  the 
corresponding  portion  of  the 
ticket  in  a  padlock  box.  At  an 
hour  later  he  had  a  boy  draw  one 
ticket  and  give  the  holder  of  the 
corresponding  ticket,  if  in  the 
store  at  that  time,  a  silver  dollar. 


Mr.  Austin  Permanent  Secre¬ 
tary  New  Manufacturers’ 
Association. 

Eastern  Representative  of  T.  A.  Snider  & 
Co.  Made  Executive  Officer  American 
Manufacturers’  Specialty  Association. 
His  Long  and  Varied  Experience. 
New  Officers,  Except  President, 
Elected. 


The  Executive  Committee  of 
the  newly  organized  American 
Specialty  Manufacturers’  Associ¬ 
ation  met  during  the  week  and 
elected  the  following  officers: 
First  vice-president,  Andrew 
Ross,  Toasted  Corn  Flake  Co., 
Battle  Creek;  second  vice-presi¬ 
dent,  Louis  Runkel,  Runkel  Bros., 
New  York;  third  vice-president, 
A.  J.  Porter,  Shredded  Wheat  Co., 
Niagara  Falls ;  J.  T.  Austin,  per¬ 
manent  secretary. 

It  was  deemed  advisable  not  to 
be  in  any  hurry  about  selecting 
the  president.  This  position  will 
be  one  of  dignity  and  honor  more 
than  activity,  and  under  these 
circumstances  the  president  will 
probably  not  be  elected  for  some 
time. 

Mr.  Austin,  from  now  on  the 
executive  officer  of  the  new  asso¬ 
ciation,  has  had  large  experience. 
He  was  born  in  Jeffersonville, 
Ind.,  in  1870,  had  three  years’  ex- 


If  the  holder  of  the  winn 
number  was  not  in  the  store, 
boy  kept  on  drawing  till  he  fot 
one  who  had  the  number. 

Then  the  plan  was  to  start 
once  for  the  next  day’s  drawi 
In  certain  rural  communities  t 
plan  might  be  carried  out  by  h 
ing  the  drawing  take  place 
certain  days  when  the  coun 
people  are  in  town,  and  annoui 
that  the  next  drawing  will  t; 
place  a  week  later.  Money 
vested  in  a  plan  of  this  kind 
fore  Christmas  will  prove  a  gr 
investment. 

'S'  '!•  't' 

Imported  china  is  a  line  a  m 
chant  can  always  feature  ea 
during  the  holiday  shopping,  a 
it  is  a  line  very  popular  for  gii 

A  merchant  who  uses  china 
his  advance  holiday  showing 
pushing  a  good  seller  and  remit 
ing  his  trade  of  the  holiday  ; 
proach.  He  can  give  his  wind' 
displays  the  Christmas  atn 
sphere  by  tacking  holly  to  1 
sides  in  such  a  way  as  to  con\ 
the  impression  it  is  growi 
there. 


perience  in  the  wholesale  g 
eery  business  with  Kothe,  Wtj 
&  Bauer,  Indianoplis,  Ind.,  win 
he  worked  from  receiving  cla 
through  to  traveling  salesm 
He  then  went  into  the  retail  g 
eery  business  and  conducted  c 
of  the  finest  retail  grocery  sto; 
in  Indianapolis  for  three  yea| 
Later  he  turned  the  business  o\l 
to  his  father  and  embarked  in  tj 
brokerage  business  in  Indi; 
apolis.  He  was  in  the  brokerai 
business  for  two  years  when 
went  to  Chicago  and  traveled  c 
of  Chicago  representing  the  Pri 
sing  Vinegar  Co.  He  travel 
all  the  territory  between  t 
Great  Lakes  and  the  Gulf  and 
far  West  as  Topeka,  Kan.,  calli 
on  manufacturers,  preserve 
pickle  packers  and  jobbers.  1 
left  this  position  to  take  char 
of  the  Eastern  business  of  the 
A.  Snider  Preserve  Co.  i\i 
Austin  has  been  in  New  Yc 
City  with  this  company  for  elev 
years. 

The  secretary  of  the  asso 
ation,  with  the  Executive  Co: 
mittee,  will  make  every  effort 
increase  the  membership.  This 
considered  the  first  and  most  ii 
portant  work.  There  are  now  e 
rolled  between  forty  and  fif| 
members. 


(To  be  continued.) 
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Requests  for  information  in  this  Department 
ould  tersely  set  out  in  full  all  the  facts  bear- 
{  on  the  case,  and  all  questions  should  be 
refully  framed  to  avoid  misconstruction, 
rite  on  one  side  of  the  sheet  only.  Letters 
ould  be  received  at  this  office  not  later  than 
tesday  of  each  week  to  ensure  an  answer  in 
e  Monday’s  issue  following.  The  signature 
d  address'  of  the  writer  must  accompany  all 
juiries,  and  will  be  published  unless  there 
a  request  not  to  do  so.  All  inquiries  re¬ 
ived  will  be  answered  without  charge. 
Address  all  communications  to 

Legal  Editor  Gmocaav  Woilb, 

937  Arch  Street 


nother  Jewelry  Concern  Beaten  by 
a  Retailer. 

Another  lawsuit  involving  the 
gal  status  of  the  itinerant  Jew¬ 
ry  schemes  which  have  so  often 
sen  commented  on  in  this  paper 
is  been  decided  by  the  Pennsyl- 
ania  Superior  Court  within  the 
st  few  days.  The  scheme  re- 
■rred  to,  it  will  be  remembered, 
worked  by  several  concerns 
iroughout  the  country,  all  of 
horn  operate  in  the  same  way. 
Unscrupulous  salesmen  are  sent 
>  represent  to  retail  merchants, 
sually  grocers  or  general  store- 
eepers,  that  the  company  desires 
)  place  on  exhibit  a  show  case 
f  jewelry.  The  retailer  does  not 
ave  to  buy  it,  it  is  represented ; 
e  will  simply  pay  at  the  end  of 
le  year  for  such  of  it  as  he  has 
aid.  Invariably  he  is  cajoled 
ito  signing  an  agreement,  the 
igal  effect  of  which  is  always 
tisrepresented,  and  usually  his 
ignature  is  also  'obtained  to  a 


series  of  promissory  notes,  rep¬ 
resenting  the  price  of  the  jewelry. 
The  notes  are  usually  transferred 
to  a  third  party  and  suit  begun 
on  them  without  the  slightest  re¬ 
gard  to  the  salesman’s  agree¬ 
ment  that  the  stuff  should  not  be 
paid  for  until  sold. 

Such  a  case  is  the  one  just  de¬ 
cided  in  Pennsylvania.  The 
plaintiff  was  the  “El  Dorado 
Jewelry  Co.,”  formerly  the  “Elgin 
Jewelry  Co.,”  and  the  defendant 
was  August  Efarting,  a  Sullivan 
County  retail  merchant.  The 
jewelry  concern  sued  on  the 
agreement,  and  Mr.  Harting  de¬ 
fended  on  the  ground  that  he  was 
induced  to  go  in  by  fraud.  The 
court  upheld  the  defense  and  de¬ 
cided  that  the  lower  court,  in 
giving  judgment  for  Mr.  Harting, 
had  been  right.  The  decision  of 
the  Appeal  Court  was  as  fol¬ 
lows  : — 

The  verdict  of  the  jury  establishes 
the  fact  that  the  defendant  was  in¬ 
duced  to  sign  the  paper  upon  which 
the  action  is  brought  by  false  rep¬ 
resentations  made  by  the  plaintiff’s 
agent  and  that  the  use  now  sought 
to  be  made  of  the  paper  is  in  vio¬ 
lation  of  an  agreement  made  with 
the  defendant  on  the  faith  of  which 
the  signature  of  the  latter  was  ob¬ 
tained.  This  conclusion  of  the  jury 
is  supported  by  evidence  well  cal¬ 
culated  to  lead  to  such  a  result. 
According  to  this  evidence  the  agent 
represented  and  declared  as  an  in¬ 
ducement  to  the  defendant  to  sign 
the  order  that  it  was  to  be  a  mem¬ 
orandum  to  show  where  the  goods 
were  placed ;  that  the  transaction 
was  not  to  be  a  sale,  but  that  the 
defendant  was  to  sell  the  goods  on 
commission  and  that  the  title  was 
to  remain  in/  the  plaintiff  in  accord¬ 
ance  with  a  method  of  doing  business 
adopted  by  it.  The  defendant’s  nar¬ 
ration  of  the  transaction  is  corrob¬ 
orated  by  the  testimony  of  his  wife 
and  the  court  was  justified  in  sub¬ 


mitting  this  evidence  to  the  jury. 
We  need  not  review  the  authorities 
on  this  subject.  They  were  well 
considered  by  the  learned  judge  of 
the  court  below  in  disposing  of  the 
rule  for  a  new  trial.  The  subject 
was  discussed  by  our  Brother  Head, 
in  a  clear  opinion  in  El  Dorado 
Jewelry  Co.  vs.  Hopkins,  34  Pa.  Su¬ 
perior  Ct.  446.  That  was  an  appeal 
from  a  judgment  of  the  Court  of 
Common  Pleas  discharging  a  rule 
for  judgment  for  want  of  a  sufficient 
affidavit  of  defense  in  which  the 
present  appellant  was  the  plaintiff 
and  the  same  agent  acted  for  it. 
The  cases  are  so  nearly  indentical 
in  the  character  of  the  facts  that 
the  case  referred  to  must  be  consid¬ 
ered  conclusive  of  that  now  before 
us. 

The  judgment  is  affirmed. 


Question:  *  *  *,  Williamsport, 
Pa. — I  inclose  herewith  an  adver¬ 
tisement  clipped  from  the  No¬ 
vember  number  of  the  “Ladies’ 
Home  Journal.”  For  the  general 
good  of  the  trade  please  advise 
me  whether  the  Larkin  aggrega¬ 
tion  can  sell  goods  in  this  way 
without  the  payment  of  a  mer¬ 
cantile  tax. 

Answer The  advertisement 
referred  to  is  herewith  repro¬ 
duced  : — 

FOR  CHURCH  FAIRS. 

THE  LARKIN  BOOTH. 

An  easy  way  to  raise  money  at 

FAIRS,  BAZAARS  AND  LAWN  FETES. 

Without  extra  expense  to  any¬ 
one — without  donations  or  contribu¬ 
tions. 

The  plan  is  simple,  practical,  effi¬ 
cient.  Recommended  by  pastors  and 
congregations  wherever  tried. 

We  send  complete  booth  decora¬ 
tions,  also  $6.50  worth  of  products, 
Free. 

For  $10  you  receive  Larkin  Prod¬ 
ucts  amounting  at  retail  to  $29.50 — 
and  any  number  of  orders  may  be 
taken’ for  future  delivery. 

Large  amounts  of  money  have 
been  raised  by  the  aid  of  a  Larkin 
Booth.  What  others  have  done,  you 
can  do. 

Mail  Coupon  for  Application 


Blank  No.  41J2  and  you  will  re¬ 
ceive  complete  information. 

Larkin  Co., 

Church-Aid  Dept.,  Buffalo,  N.  Y. 

This  scheme  does  not  seem  to 

be  a  direct  sale  by  the  Larkin  Co., 
but  by  the  Larkin  Co.  through 
local  agents ;  that  is,  by  people 
connected  with  the  church.  If  I 
understand  the  plan,  people  con¬ 
nected  with  the  church  take 
orders  for  Larkin  products  at  this 
booth.  If  this  is  the  case  such 
sales  would  not  be  subject  to  mer¬ 
cantile  tax,  because  the  mercantile 
tax  law  taxes  only  dealers  who 
have  established  places  of  busi¬ 
ness. 

*  *  * 

Question:  W.  A.  Bosserman, 
York,  Pa. — Will  you  kindly  let 
me  know  through  your  valuable 
paper,  the  “Grocery  World  and 
General  Merchant,”  if  a  farmer 
brings  to  town  storage  eggs  and 
sells  them  to  the  merchant  for 
fresh,  what  is  the  pure  food  ruling 
on  same? 

Answer. — The  sale  of  storage 
eggs  for  fresh  in  Pennsylvania  is 
clearly  against  Section  6  of  the 
act  of  1907  regarding  misbrand¬ 
ing,  which  makes  out  the  offense 
of  a  food  product  labeled  or 
branded  so  as  to  deceive  the  pur¬ 
chaser.  The  courts  would  doubt¬ 
less  hold  that  the  expression 
“labeled  or  branded”  included 
verbal  representation. 


Scotch  Specialties. 

Jed  Frye  &  Co.,  of  New  York  City,  are 
offering  some  specially  fine  imported 
Scotch  Tomato  and  Kippered  Herring, 
put  up  by  Alex.  Milne  &  Sons,  of  Aber¬ 
deen,  Scotland,  that  will  appeal  to  your 
trade,  and  it  will  prove  the  part  of  wis¬ 
dom  for  you  to  send  them  a  trial  order. 


Clegs': 

208MLAWARE  AVE 

AND 

209  N.  WATER  ST. 


JUST  A  JOT 


To  call  your  attention  to  our  line  we  have  selected  a 
few  items  that  are  seasonable,  hundreds  of  others  just 
as  important  but  no  room  to  mention;  don’t  forget  us. 


SYRUPS— Everything  in  Syrup  from  finest  grade  of  pure  Sugar  Goods,  Mixed 
Syrup  down  to  a  cheap  Feeding  Syrup— write  for  prices.  This  week  we  have 
a  special  on  Ex.  Choice  Open  Kettie. 

NEW  ORLEANS  MOLASSES— New  crop,  just  in,  CRUISER  BRAND.  This  is 
in  barrel  only,  and  the_price  37c.  per  gallon.  Don’t  miss  it,  regular  40c.  goods, 
this  week  at  37c. 

POP  CORN — Fancy  Heavy  Sugar-coated,  by  the  barrel,  per  lb.,  8}4c.;  No.  1  Pop 
>  Corn,  by  the  barrel,  per  lb.,  7^c.;  boxes  containing  40  measures,  per  box,  85c. 


POULTRY  SEASONING — A  blend  of  the  finest  sweet  herbs  and  aromatic  spices, 
selected  with  great  care,  put  up  for  seasoning  meat,  game,  fish  and  poultry,  2 
doz.  in  case,  per  doz.,  75c. 

MAPLE  SYRUP — The  hot-cake  season  is  here.  Buckwheat  and  Pan  Cake  Flour 
in  demand.  Maple  Syrup  will  sell  freely.  Mt.  Mansfield,  Pure,  square  quart 
bottles,  1  doz.  in  a  case,  $2.40;  Mt.  Mansfield,  White,  pints,  2  doz.  in  a  case, 
per  doz.,  $1.30;  Pure  Vermont  Sap,  K-gal.  cans,  1  doz.  in  case,  per  doz.,  J8.00; 
Mt.  Mansfield,  gals.,  per  gal.,  $1.00. 


A  FULL,  LI.NB  OR  FANCY  AIVD  STAPLE  GROCERIES 


KIRK,  FOSTER  &,  CO. 


WHOLESALE 

GROCERS 


NORTH  WATE 

PHILADELPHIA  - 


R  STREET 

PENNSYLVANIA 
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Buy  a  sample  order  of 

OUR  RELIABLE  LANTERN 

Burns  40  hours  without  refilling.  Cold  Blast  with  al 
latest  improvements  and  pays  the  dealer  a  big  profit 


In  stock  of 


JAMES  M.  VANCE  &  CO 

Distributers  of  Hardware  for  Over  a  Century 
211  and  213  Market  St.,  Philadelphia 


WANT  TO  ATTRACT  CUSTOM? 

Get  the  newest,  brightest 

ELECTRIC  FLASHLIGHT  SIGN 

The  cheapest  and  most  attractive  Electric  Sign  made 
Face  is  11  x  21  inches,  and  can  be  changed  as  often  as 
desired.  The  lettering  is  on  paper  placed  between  two 
sheets  of  glass. 

The  light  flashes  automatically.  Readily  attached  to  any 
electric  light  socket.  Costs  only  %c.  Per  hour.  Get 
Catalogue  K. 

Price  complete,  with  any  lettering,  $7.50. 

L.  D.  NELKE  -  SIGNS  -  NEW  YORK 

27  MURRAY  STREET 


SHOW=LIGHT 

TRANSPARENT  SIGNS 

Best  Window  Signs  Made 
Look  Well  All  Day 
Brightly  Illuminated  at  Night 


mi 

«  |  .OUR  COMPLIMENTS-  ’ . . . 

:•  :  TO  vouaNd 
•;  BE  ST  WISHES  :v 

f  OR  THE  NEW  YEAR' 


Made  of  Heavy  Opaque  Paper.  Letters  cut  out  and 
made  of  transparent  French  Tissue  in  bright  colors 
through  which  the  light  shows. 

Finely  made,  handsome  and  atttactlve  in  appearance 
both  DAY  and  NIGHT. 

Size,  11x21  inches.  Price,  35c.  each,  or  four  different 
letterings  for  $1.00.  Very  low  prices  for  large  lots.  Send 
sample  order.  Ask  for  Booklet  No.  3. 


L.  D.  NELKE  -  SIGNS  -  NEW  YORK 

27  MURRAY  STREET 


Preserved  Fruits,  Jams,  Jellies, 
j —  Fruit  Butters,  etc.  — ■ 


V. 


CONTAINING  NO  PRESERVATIVE  AND  NO 


ARTIFICIAL  COLORING 


were  made  and  shipped  by 

PHILIP  J.  RITTER 


many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 


If  Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 


IfWe  ask  for  a  portion  of  your  patronage. 

"v - - — — - - 


P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


To  Sell  Maple  Syrup. 

Truxton,  N.  Y.,  Nov.  3,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Please  advise  me 
where  I  can  dispose  of  a  quantity 


Dear  Sir : — Would  you  kindly 
of  good  maple  syrup,  in  one-gallon  m~  t^rou^  ^ie  co^umns  °f 


cans,  and  oblige, 

Yours  truly, 

E.  J.  Hoffman. 

Correspond  with  any  of  the  large 
retail  grocers  of  Philadelphia : 
Thos.  Martindale  &  Co.,  Finley 
Acker  &  Co.,  Mitchell,  Fletcher  & 
Co.,  Thomas  C.  Fluke  &  Co.,  E. 
Bradford  Clarke  Co.,  Hanscom 
Brothers,  etc. 

*  *  * 

The  Whitney  Collection  Schemes. 


rating  by  Bradstreet.  That  cc 
prises  the  only  information 
“Grocery  World  and  General  M 
chant”  has  about  it  or  its  busin 
projects.  If  it  operates  one  of 
familiar  “jewelry  assortme 
schemes,  however,  the  “Groc 
World  and  General  Merchant” 
vises  this  correspondent  to  be  v 
careful  what  papers  he  signs. 


*  %  * 


To  Sell  Christmas  Trees  and  Bn 
Popcorn. 

Vermontville,  N.  Y., 

November  5,  1908 
Editor  “Grocery  World  and  G 
eral  Merchant.” 


Middletown,  N.  Y.,  Nov.  6,  1908 
Editor  “Grocery  World  and  Gen 
eral  Merchant.” 

Dear  Sir : — Kindly  advise  what 
you  can  find  out  about  the  Whit 
ney  Law  Corporation,  of  New  Bed 
ford,  Mass. 

Several  months  ago  you  exposec 
the  Henry  L.  Whitney  Co.,  of  Bos 
ton,  Mass.,  and  then,  I  believe,  hac 
query  about  the  Whitney  Law 
Corporation,  and  ah  article  was 
published  under  the  question  de 
Dartment. 

A  party  has  entered  into  a  dis¬ 
cussion  of  the  merits  of  their  sev- 
vice  with  their  representatives  and 
desires  to  know  as  speedily  as  pos 
sible  whether  it  is  advisable  to  do 
imsiness  with  them. 

Yours  truly, 

S. 

The  “Grocery  World  and  General 
Merchant”  advises  against  doing 
business  either  with  the  Whitney 
aw  Corporation  or  the  Henry  L. 
Whitney  Co.  of  Boston,  Mass. 


'S'  -I' 

Ae  To  a  Jewelry  Company. 

Alexandria,  Va.,  Nov.  12,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Will  you  kindly  let  us 
know  if  the  Commercial  Jewelry 
Co.  is  a  reliable  firm?  The  agents 
of  said  company  referred  us  to  you 
for  report. 

Yours  truly, 

P.  Pulman  &  Co. 


“Grocery  World  and  General  M 
chant”  who  in  New  York  City  3 
Philadelphia  would  buy  Christr 
trees  in  carload  lots  ? 

I  have  a  customer  who  has  a  c: 
load  to  ship. 

Thanking  you  for  the  favor,  I  a 
Yours  truly, 

H.  N.  Breckenridge 

P.  S. — Where,  in  Philadelpl: 
can  I  buy  shelled  popcorn? 

C.  M.  Taylor  &  Co.,  Dock  stre 
Philadelphia,  sell  popcorn  of  all  ( 
scriptions. 

S.  S.  Darmon,  115  Dock  stre 
Philadelphia,  are  commission  m> 
chants  in  Christmas  trees. 


The  first  Florida  beans  ran 
from  $1.75  to  $2.  This  is  a  1c 
price  because  of  the  large  qua 
tity  of  Charleston  beans  aboi 
The  latter  are  selling  as  low 

$1. 


PATENTS 


obtained  on  Inventions  and  designs.  Trac 
marks,  prints  and  labels  registered. 


ff. 


W.  BISHOP 

attornbv  at  Law 

SOS  S  SI.,  <V.  IV.,  Washington,  O.  I 


MANY  GROCERS 

Find  it  pays  them  to  read  ti 
"good  stuff  ”  In 

The  Advertising  World 

Columbus.  Ohio 


5amf)U  (re*,  or  (our  months’  trial  lor  10  ccai 


Mrs.  Williams’  Brand: 

OF 

PORE  JAMS  AND  JELLIES 


I 


The  Commercial  Jewelry  Co.  is 
located  in  the  Heed  Building,  Phil¬ 
adelphia,  and  is  given  a  gilt-edge 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co 

Philadelphia,  Pa. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
lg  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 


rith  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
Endows  Into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
take  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


"Thanksgiving  Window.” 

Cover  the  bottom  of  the  win- 
ow  with  green  paper.  Arrange 
row  of  canned  corn  for  a  back- 
round. 

On  one  side  of  the  window 
lace  a  pile  of  nice  red  apples  and 
n  the  other  a  pile  of  pumpkins, 
'he  small,  dark  yellow  pie  pump- 
ins  are  nice.  Take  a  medium- 
ized  cheese  box,  cut  down  to 
bout  3  inches  in  heighth,  cover 


get  the  right  man  to  take  charge 
of  their  Window  Dressing  De¬ 
partment.  Indeed  I  should  think 
that  it  would  be.  A  man  may 
have  plenty  of  ideas  himself,  but 
to  successfully  plan  them  for  an¬ 
other  is  a  hard  matter.  However, 
I  have  planned  a  window  display 
which  I  think  will  be  plain  to  all, 
and  have  taken  for  my  theme  tea, 
which  we  all  know  to  be  quite 
profitable  in  our  line. 


ith  white  paper,  on  which  trace 
design  with  green  and  yellow 
"ayon. 

Cover  the  top  with  yellow 
iper,  around  which  is  pasted  an 
Ige  of  dark  brown  to  represent 
te  crust.  Place  this  in  the  centre 
front. 

Above  this  place  a  sign,  “Get 
eady  for  Thanksgiving.” 

If  the  window  is  large  enough 
move  some  of  the  cans  in  the 
ntre  back  and  from  the  back 
ace  a  keg  of  grapes,  which  are 
’died  out  just  back  of  the  pies. 
To  the  right,  in  front  of  the 
>ples,  a  small  pile  of  oranges 
id  to  the  left,  in  front  of  the 
impkins,  a  small  pile  of  nuts. 

On  each  of  these  place  cards 
ith  the  price.  The  electric  light 
ed  in  Ahe  Hallowe’en  display 
ould  add  to  the  effect  of  this 
splay. 

C.  M.  Conover. 

arrisburg,  Pa. 


First,  the  window  must  be  thor¬ 
oughly  cleaned  and  the  flooring- 


brushed.  Remove  enough  tea 


chest  covering  to  drape  the  win¬ 
dow  like  a  curtain,  as  shown  in 
cut,  marked  A.  Next  get  a  roll 


paper  on  the  entire  flooring  with 
black  tea.  Black  Ceylon  tea 
would  be  the  blackest,  but  any 
black  tea  can  be  used.  Next  put 
a  border  of  loaf  sugar  about  six 
inches  from  the  outer  edge  around 
the  flooring  of  the  window  (see 
cut).  In  the  middle  of  this  frame 
spell  out  in  loaf  sugar,  TEAS 
THAT  TELL.  After  this  is 
done  put  a  wall  of  tea  chest  cover 
ing  around  the  edge  about  18 
inches  high. 

To  finish  the  back  part  get  a 
full-sized  sheet  of  cardboard  and 
draw  the  outline  of  a  tea  pot, 
making  it  as  big  as  the  cardboard 
will  allow,  and  print  on  it, 
THE  SMELL  WILL  TELL, 
THE  TASTE  WILL  PROVE, 
THAT  WE  SELL  THE  BEST 
AT  MODERATE  PRICES. 
Anvthing  you  think  desirable  may 
be  put  on  this  teapot.  If  the 
reader  will  read  these  instruc¬ 
tions  slowly  and  consult  the  cut 
he  should  be  able  to  make  a  very 
pretty  window  display  with  these 
suggestions. 

Roy  F.  Jackson. 

13  Harrison  street, 

Poughkeepsie,  N.  Y. 


New  Renovated  Butter  Ruling. 

The  following  regulation, 
amending  and  superseding  Regu¬ 
lation  15  of  the  Bureau  of  Animal 
Industry,  order  147,  dated  July 
it,  1907,  and  Internal  Revenue 
Regulations  9,  revised  July,  1907, 
has  to-day  been  issued  jointly  by 
the  Secretary  of  the  Treasury  and 


Tea  Window  Display. 

In  the  November  number  of 
e  “Grocery  World  and  General 
erchant”  it  is  stated  that  it  is 
hard  proposition  for  them  to 


of  yellow  crepe  paper  and  cut  it 
in  two,  using  half  of  it  to  be  tied 
in  a  huge  bow  knot  to  be  hung 
in  the  centre  of  the  window  from 
the  top  and  dropped  down  about 
one  foot.  The  other  half  of  the 
roll  should  be  cut  again  and  a  bow 
made  to  be  tied  at  the  top  of  each 
post  at  the  back  of  the  window. 


Now  cover  the  flooring  of  the 


window  with  paper  and  cover  the 


the  Secretary  of  Agriculture, 
effective  immediately: — 


Regulation  15.— Whenever  any 
manufacturer’s  package  of  renovated 
butter  is  empty,  it  shall  be  the  duty 
of  the  person  who  removes  the  con¬ 
tents  thereof  to  destroy  utterly  the 
'tax-paid  stamp  on  such  empty  pack¬ 
age.  Any  person  having  in  his  pos¬ 
session  empty  renovated  butter  pack¬ 
ages,  the  tax-paid  stamps  on  which 
have  not  been  destroyed,  will  be 
liable  to  a  heavy  penalty. 

Original  packages  of  renovated 
butter  for  export  only  may  be  cov¬ 


ered  with  cloth,  jute  or  burlap,  pro¬ 
vided  that  there  be  stenciled  on  the 
covering  of  the  package,  in  black  let¬ 
ters  on  a  white  background,  the 
words  “renovated  butter”  in  one  or 
two  lines,  in  full-faced  gothic  letters 
not  less  than  one  inch  square.  The 
words  for  “export  only”  must  ap¬ 
pear  in  one  line  one  inch  below  the 
words  “renovated  butter,”  in  full- 
faced  gothic  letters  not  less  than 
three-eights  of  an  inch  square. 
These  markings  are  to  be  the  only 
markings  on  one  side  or  surface  of 
the  package. 

Where  possible,  inspection  will  be 
made  before  the  outer  covering  is 
put  on  the  packages.  If,  however,  in¬ 
spection  be  necessary  after  the  outer 
coverings  have  been  placed  on  the 
packages,  the  exporter  or  his  agent 
will  be  required  to  remove  the  outer 
covering  from  any  or  all  packages 
designated  by  the  inspector.  Noth¬ 
ing  in  this  regulation  shall  be 
deemed  to  change  or  dispense  with 
the  requirement  of  Regulation  25 
hereof  in  any  way. 


California  tomatoes  are  still 
coming  forward  and  range  from 
$1  to  $1.25  per  4-basket  carrier. 
The  quality  is  fair  and  the  de¬ 
mand  moderate.  Florida  toma¬ 
toes  will  be  along  any  time. 
Heavy  rains  have  interfered 
somewhat  with  the  season. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 


Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


Registered, 
U.  S.  Pat.  Off. 


4.Q  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 


Established  1780,  Dorchester,  Mass. 


FLI-STIKON 

THE  FLY  RIBBON 

The  Greatest  Fly  Catcher  in  the  World 
l^etails  at  5c.  $4-80  per  jjro5s 

The  Fly  Ribbon  Mfg.  Co. ,  New  York 
Order  from  your  jobber 


Make  Your  Goods  Speak  for  Themselves 


Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 


SHOW  CARDS  and  ROSTERS 


already  printed  at  prices  cheaper  than  you  can 
paint  them.  Send  for  free  samples. 


GROCERS'  PRINTING  COMPANY 
1 08  North  Front  Street,  Philadelphia. 
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Chain  Stores  in  Philadelphia. 


I  had  a  talk  last  week  with  a 
fellow  who’s  on  the  inside  of  the 
chain-store  business  in  Philadel¬ 
phia.  I  tell  you  it  opened  my 
eyes.  Why  the  biggest  money¬ 
makers  in  Philadelphia  are  the 
chain-store  groceries. 

There  ain't  one  of  ’em  that  ain’t 
on  Easy  Street. 

Take  the  James  Bell  Co.  They 
have  sixty  stores.  They’re  pretty 
good  stores.  I  don’t  suppose  they 
cater  to  the  highest-class  trade- 
more  of  a  popular  trade,  I  should 
say — although  the  Bell  people 
have  some  stores  that  will  com¬ 
pare  with  any  in  Philadelphia.  1 
mean  that— any  in  Philadelphia. 

The  Bell  people  made  $90,000 
out  of  their  business  last  year ! 
That's  going  some,  ain’t  it?  And 
they  didn’t  have  sixty  stores  then, 
either,  only  around  fifty. 

The  year  before  that  they  made 
over  $100,000! 


They  tell  me  the  Acme  Tea  Co., 
with  around  200  stores,  is  making- 
close  to  half  a  million  a  year. 
Makes  your  mouth  water,  don’t 
it? 

I  know  a  little  concern  with 
only  a  handful  of  stores — 15  or 
20,  that  makes  about  $30,000. 

It’s  a  joke  to  call  these  concerns 
cut  stores.  They  sell  a  few 
things  cheap,  once  in  a  while,  but 
most  of  their  goods  they  make  a 
gilt-edged  profit  on.  By  gilt- 
edged  profit  I  mean  better  than  a 
good  profit. 

And  they  take  mighty  good  care 
not  to  become  cutters,  too.  I  sup¬ 
pose  counting  the  bigger  con¬ 
cerns,  there  are  about  500  chain- 
stores.  The  proprietors  of  all  of 
these  are  as  friendly  as  can  be. 
Why,  two  of  ’em  buy  together. 

There’s  no  sentiment  about  this 
friendship — it’s  business.  It  pays 
each  one  big  money  to  keep  on 
good  business  terms  with  the 
others. 

Just  think  what  would  happen 
to  everybody’s  profits  if  the  Acme 
Tea  Co.  ran  amuck!  Great  gad,  I 
hate  to  think  of  it !  The  other 
chain-store  men  hate  to  think  of 
it  even  worse. 


In  most  things  to-day  all  the 
chain-stores  sell  at  exactly  the 
same  prices.  This  is  no  fixed-up 
game — Hunter  leads  with  a  price 
and  the  rest  all  follow.  The 
Acme’s  price  seems  to  look  good 
to  all  of  ’em.  In  most  cases  it 
ought  to  look  good  to  anybody. 

Still,  with  all  their  friendliness 
the  chain-store  concerns  watch 
each  other  like  hawks.  I  mean  as 
to  locating  new  stores,  especially 
in  the  suburbs.  If  one  concern 
gets  an  idea  for  starting  a  store 
out  there  somewhere,  the  others 
get  on  at  once. 

I  know  a  case  that  happened 
only  a  few  months  ago.  One  of 
the  largest  concerns  located  a 
store  in  one  of  the  finest  Philadel¬ 
phia  suburbs.  It  didn’t  especially 
want  to  do  it,  but  it  was  a  fat 
territory,  and  the  owner  told  a 
friend  of  mine  he  simply  had  to 
do  it  in  self-defense. 

“If  I  don’t  some  of  the  others 
will,  and  I’ve  got  other  stores 
around  this  territory  that  I’ve  got 
to  protect.” 

So  he  pre-empts  that  whole  sec¬ 
tion,  he  thinks,  by  opening  the 
new  place. 

The  biggest  trading  stamp 
pushers  in  the  city  are  the  chain 
stores  to-day.  All  of  ’em  use  ’em, 
probably  not  one  but  would  be 
tickled  to  death  to  drop  out  if  the 
others  would.  Nearly  all  of  ’em 
use  Crown  stamps.  The  Crown 
Stamp  Co.  is  owned  by  the  Acme 
Tea  Co.  That  shows  whether 
they’re  enemies  or  not. 

One  of  these  concerns  opened 
a  new  store  the  other  day.  On 
the  Friday  and  Saturday  opening 
he  pushed  out  125,000  trading- 
stamps  !  How’s  that  taste  in  your 
mouth  ? 

Twelve  hundred  dollars’  worth 
of  business  was  what  he  did  those 
two  days. 

Nobody  knows  how  much  the 
stamps  cost  him  but  himself  and 
the  seller.  In  bunches  like  that 
they  come  pretty  cheap — say 
$1.75  a  thousand.  $218.75  worth 
of  trading  stamps  in  two  days ! 

Over  one-sixth  of  the  receipts 
gone  for  stamps.  Say  17  per  cent, 
“given  away.” 

“Why,”  I  said,  “how  in  thunder 
can  you  stand  a  drain  like  that ! 
That  certainly  must  be  half  your 
gross  profits  gone  up  in  smoke !" 

“Not  mu.ch !”  said  the  chain- 
store  man.  “Every  one  of  those 
stamps  was  paid  for  by  the  cus¬ 
tomer !  We  got  our  money  back 
on  every  one !” 


There’s  nothing  new  in  th 
of  course.  Nobody  ever  believ 
anything  else  but  the  consum 

I  admire  one  thing  about  t 
chain  stores— they  all  know  t 
actly  what  their  business  is  doi 
all  the  time.  Some  individi 
grocers  don’t.  A  mighty  lot  doi 

I'll  go  further  than  that.  1 
bet  there  ain’t  one  grocer  out  o) 
hundred  who  can  tell  to  a  ce 
what  his  net  profits  were  in  19c 
They  may  have  an  idea — th 
may  know  whether  their  store 
making  or  losing  money,  thou: 
some  of  ’em  don’t  know  even  th 
for  sure.  But  as  for  turning 
any  record  and  saying  “I  ma 
$1,826.31  last  year,”  no  ;  they  cai 
do  it. 

But  the  chain  stores  can.  Th 
can  tell  you  everything  there 
to  tell  about  any  one  of  the 
stores  at  a  minute’s  notice. 

For  example,  a  friend  of  mi 
was  riding  around  with  one 
the  chain-s’tore  superintender 
the  other  day. 

“See  that  store?”  the  superi 
tendent  said,  pointing  one  out. 

“That’s  the  only  place  we' 
got  that  isn’t  paying.” 

“How  long  will  you  continue 
run  it  if  it  don’t  pay?”  he  w 
asked. 

“Oh,  we’ll  give  it  all  the  chan 
in  the  world  to  make  good,  and 
nothing  pulls  it  up  we’ll  close 
up.  There’s  no  pride  about 
thing  like  that.  We  ain’t  like  t 
Government  and  the  Philippir 
— “the  flag  once  planted  mi 
never  come  down,”  you  kno 
If  one  of  our  stores  don’t  pay  a 
can’t  be  made  to,  up  go  the  sh« 
ters.  We  pull  out  and  try 
somewhere  else.  That  store 
come  through  all  right,  thouf 
We  haven’t  had  the  right  sort  1 
help  there.” 

“Find  it  hard  to  get  good  help 
he  was  asked. 

“Mighty  hard.  We  can’t  p 
great  big"  salaries,  you  know.  V 
pay  clerks  $9  to  $12  a  week  ai 
managers  $15.  Cashiers  we  c; 
get,  more  than  we  want,  for  St 
To  get  good  clerks  is  the  liar 
est.” 

Yes,  sir,  as  a  money-makil 
proposition  there’s  nothing  H 
the  chain-store  business  to-da 
There  ain’t  one  of  ’em — in  PIip 
delphia,  I  mean — that  ain’t  <1 
counting  his  bills.  Some  of  ’d 
have  to  shovel  money  away  fre 
’em  so  they  can  breathe. 

The  Stroller. 
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TUa  Department  ia  devoted  to  the  eritidam 
I  advertiaing  nutter  aeat  in,  to  the  deriving 
1  new  adrertiaing  ideaa  for  ■  pedal  occasion*, 
pon  request,  and  to  the  suggesting  of  original 
irertiaementa  when  data  ia  anpplied.  All 
neannnieationa  aent  in  for  thia  Department 
toe  Id  be  addreaaed  to  the  Editor  of  Science 
Adrertiaing.  They  will  he  filed  in  their 
rder  and  taken  up  according  to  rtrict  rotation. 


The  Jordan  Meat  Market,  Am- 
terdarn,  N.  Y.,  sends  in  a  small 
ircular  and  writes  on  the  back : 
What  is  your  opinion  of  this  ad- 
ertisement?”  Here  is  the  circu- 
ir  photographically  reproduced : 


everything  is  guaranteed.  Both 
these;  statements  are  important, 
but  they  should  not  constitute 
the  sum  total  of  the  advertising. 

* *  *  * 

As  to  the  form  of  the  circular, 
I  should  never  have  used  the 
name  and  address  twice.  It  ap¬ 
peared  once  properly  at  the  bot¬ 
tom;  there  could  be  no  possible 
reason  for  wasting  space  with  a 
reiteration  of  it  at  the  top.  Fur¬ 
ther,  I  believe  the  circular  would 
have  brought  better  results  if 
something  specific  had  been  ad¬ 
vertised.  For  instance,  use  a 
head  like  “Get  Household  Goods 
With  Your  Meat.”  Then  adver- 


Valuable  Household  Goods  Free 


SAM  JORDAN 
MEAT  MARKET, 

PROVISION  AND  GROCERY  STORE. 

We  guarantee  everything  von  buy  at  our  store  in  either  Meats, 
Groceries  or  1’rovisions.  If  the  quality  of  goods  we  sell  you  is 
not  satisfactory  we  will  cheerfully  refund  your  money.  To  make 
it  worth  vour  while  to  trade  with  us,  we  will  give  you  One  Re¬ 
tailer’s  Interchangeable  Coupon  with  every  Ten  Cent  cash  pur¬ 
chase  or  if  you  run  a  credit  account  with  us  we  will  allow  you  One 
Retailer’s  Interchangeable  Coupon  with  every  Ten  Cents  worth 
of  goods  bought,  providing  vour  bill  is  paid  in  full  every  week  end. 

Retailer’s  Interchangeable  Coupons  are  poolable  with  Uni¬ 
versal  Coupons,  both  of  which  are  redeemable  for  valuable  pre¬ 
miums  consisting  of  household  and  other  goods,  according  to 
catalog,  which  can  be  secured  by  calling  at  our  store  for  a  catalog 
request  mailing  card. 

You  will  not  regret  giving  us  your  trade.  Wc  will  convince 
you  that  it  pays  to  buy  your  goods  of  us  after  you  have  given  us 
one  trial.  We  buy  and  sell  only  the  best  Meats,  Groceries  and 
Piftvisions,  and  at  reasonable  prices. 


Begin  Trading  Now  at  the 

JORDAN  MEAT  MARKET 

294  E.  Main  Street,  Amsterdam.  N.  Y. 


This  is  little  morq  than  an  ad- 
^rtisement  of  stamps.  I  can 
iderstand  why  a  retail  merchant, 
>r  several  reasons  which  seem  to 
im  good,  and  some  of  which 
"obably  arc  good,  should  take  up 
ading  stamps.  I  cannot  under¬ 
and,  however,  how  he  can  make 
ich  a  mistake  as  to  give  the 
amps  first  place — use  them  as 
ie  chief  reason,  in  other  words, 
>r  dealing  at  his  store.  Mr.  Jor- 
m  has  really  said  more  and  paid 
ore  attention  to  his  stamp 
hemes,  than  to  his  goods.  He 
is  said  nothing  at  all  about  bis 
x>ds  except  to  make  the  claim 
iat  everything  is  the  best  and 


tise  several  specific  cuts  at  the 
bottom  of  each  one,  placing  a 
line  “ -  Retailers’  Inter¬ 

changeable  Coupons  Free  With 
Every  Pound.”  In  the  introduc¬ 
tion,  after  a  few  lines  of  argu¬ 
ment  and  guarantee  for  the  qual¬ 
ity  of  the  goods,  I  should  tell 
what  the  Retailer’s  Interchange¬ 
able  Coupons  are  and  all  about 
them. 

*  *  * 

If  this  plan  had  been  followed 
I  feel  sure  more  business  could 
have  been  expected  from  this  ad¬ 
vertisement.  In  all  the  lengthy 
catalogue  of  advertising  phrases 
there  are  few  things  more  empty 


than  the  expression:  “We  buy 
and  sell  only  the  best  Meats,  Gro¬ 
ceries  and  Provisions,  and  at 
reasonable  prices.”  Incidentally 
it  is  a  waste  of  words  to  say  “we 
buy  and  sell,”  etc.  To  sell  you 
obviously  must  first  buy.  “We 
sell,”  etc.,  would  have  been 
sufficient,  and  it  would  have  saved 
two  words.  A  good  plan  of  test¬ 
ing  the  force  of  an  advertising 
statement  is  to  imagine  yourself 
speaking  the  words  verbally  to  a 
customer,  either  in  your  store  or 
at  her  home.  If  there  is  reason  to 
believe  that  the  words  might  in¬ 
duce  an  order,  then  they  are  prob¬ 
ably  good  advertising.  Imagine 
yourself  going  to  a  customer  and 
politely  saying  “Madam,  we  buy 
and  sell  only  the  best  Meats,  Gro¬ 
ceries  and  Provisions,  and  at  rea¬ 
sonable  prices.”  Would  anybody 
consider  that  a  sufficient  reason 
had  been  presented  to  induce 
them  to  patronize  you?  Certainly 
not,  you  say,  if  your  talk  stopped 
with  that  one  sentence,  which  it 
probably  would  not  do.  I  grant 
that  it  probably  would  not.  The 
average  grocer  is  almost  always 
a  better  advertiser  with  his  tongue 
than  with  his  circulars.  Why? 
Because  he  has  never  cultivated 
the  knack  of  putting  in  his  circu¬ 
lars  exactly  what  he  would  say 
to  the  customer  with  his  tongue. 
In  other  words,  he  stops  his  talk 
— as  Mr.  Jordan’s  circular  Soes — 
:’ar  short  of  where  he  would  stop 
if  he  had  the  customer  before  him. 


Tobacco  Trust  Declared  a  Trust. 

The  contention  of  the  Govern¬ 
ment  that  the  American  Tobacco 
Co.  is  a  trust,  operating  in  re¬ 
straint  of  trade  and  competition 
in  violation  of  the  Sherman  anti¬ 
trust  law,  was  sustained  during 
the  week  in  decisions  handed 
down  by  Judges  Lacombe,  Coxe 
and  Noyes  in  the  United  States 
Circuit  Court  in  New  York. 
Judge  Ward  handed  down  a  dis¬ 
senting  opinion.  In  the  suit  the 
Government  asked  for  an  injunc¬ 
tion  dissolving  the  combination 
of  the  American  Tobacco  Co.  and 
its  sixty  subsidiary  companies  on 
the  ground  that  it  was  illegal  in 
that  it  operated  in  restraint  of 
trade  and  commerce.  The  Gov¬ 
ernment  also  asked  the  United 
States  Circuit  Court  to  appoint  a 
receiver  to  wind  up  the  affairs 
of  the  allied  corporations.  While 
finding  that  there  was  an  illegal 
combination  as  charged/  Judges 
Lacombe,  Coxe  and  Noyes  in 


their  opinion  say  that  injunctions 
should  issue  against  all  the  de¬ 
fendants  except  the  United  Cigar 
Stores  Co.  and  the  R.  P.  Richard¬ 
son,  Jr.,  Co.  The  injunctions  are, 
however,  stayed  pending  an  ap¬ 
peal  to  the  United  States  Supreme 
Court.  The  petition  asking  for 
the  appointment  of  a  receiver  to 
take  charge  of  the  companies 
included  in  the  combine  was  re¬ 
fused  as  being  “impracticable  and 
wholly  unnecessary,”  pending  a 
final  decision.  The  Imperial  To¬ 
bacco  Co.  and  the  British- 
American  Tobacco  Co.,  English 
corporations,  were  included  in 
the  Government’s  suit,  but  the 
complaints  against  these  com¬ 
panies  were  dismissed.  Judge 
Lacombe  in  his  decision  said : — 

There  can  be  little  doubt  that  the 
Federal  statute  has  been  violated. 

Each  one  of  the  purchases  of  com¬ 
panies  was  a  contract  and  combina¬ 
tion  in  restraint  of  competition  ex¬ 
isting  when  it  was  entered  into,  and 
that  is  sufficient  to  bring  it  within 
the  ban  of  this  drastic  statute. 


Corn,  Buckwheat  and  Rice 
Prospects  Good. 

All  Show  Larger  Prospects  than  Last 
Year.  Potatoes  Fall  Down  Com¬ 
pared  with  Last  Year. 

The  Crop  Reporting  Board  of 
the  Bureau  of  Statistics  of  the 
Lffiited  States  Department  of  Ag¬ 
riculture  finds,  from  the  reports 
of  correspondents  and  agents  of 
the  Bureau,  as  follows : — 

Corn. — The  preliminary  estimate 
of  the  average  yield  per  acre  of  corn 
is  26.2  bushels,  which  compares  with 
25.9,  the  final  estimate  in  1907,  and 
25.6,  the  average  of  the  past  ten 
years.  The  indicated  total  produc¬ 
tion  of  corn  is  2,642,687,000  bushels, 
as  compared  with  2,592,320,000,  the 
final  estimate  in  1907.  The  quality 
is  86.9,  compared  with  82.8  in  1907. 
and  84.3,  the  ten-year  average. 

Buckwheat. — The  preliminary  es¬ 
timate  of  the  average  yield  of  buck¬ 
wheat  is  19.8  bushels,  as  compared 
with  17.9,  the  final  estimate  in  1907, 
18.6  in  1906,  and  17.8,  a  ten-year 
average.  A  total  production  of 
15,648,000  bushels  is  thus  indicated, 
as  compared  with  14,290,000  in  1907. 
The  quality  is  90.7  per  cent.,  against 

87.3  last  year  and  89.9  the  ten-year 
average. 

Potatoes. — The  preliminary  esti¬ 
mate  of  average  yield  per  acre  of 
potatoes  is  85.9  bushels,  as  compared 
with  95.4,  the  final  estimate  in  1907, 
102.2  in  1906,  and  88.6,  the  ten-year 
average.  A  total  production  of 
274,660,000  bushels  is  thus  indicated, 
as  compared  with  .297,942,000  in  1907. 
The  quality  is  87.6  per  cent.,  against 

88.3  last  year  and  87.6,  a  ten-year 
average. 

Rice. — The  preliminary  estimate  of 
the  average  yield  per  acre  of  rice 
(rough)  is  34.7  bushels,  as  compared 
with  29.9  bushels  finally  estimated  in 
19 °7>  3i. 1  bushels  in  1906,  and  a  ten- 
year  average  of  30.6.  A  total  pro¬ 
duction  of  22,718,000  bushels  is  thus 
indicated,  as  compared  with  18,738,- 
000  bushels  finally  estimated  in  1907, 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Departm 
and  contribute  a  good,  suggestive  weekly  article.  We  have 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscri 
probably  every  one  of  whom  has  some  technical  knowledge  of 
dow-dressing.  What  we  want  is  articles  clearly  describing  wir 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily 
or  original — in  fact,  those  which  have  been  used  successfully 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pa 
average  price  of  £5  each.  All  matter  sent  in  under  this  arrangei 
should  be  addressed  to  the  “Window-Dressing  Department.” 
drawings  are  also  sent  they  should  be  made  throughout  in  black 
(not  pencil). 


Provisions. 

Everything  in  smoked  mea 


THE  GROCERY  MARKETS 

Tea. 

There  has  been  a  fair  demand 
for  tea  during  the  past  week, 
though  perhaps  not  quite  equal  to 
normal.  Prices  show  no  change 
whatever  and  no  indications  of 
any.  The  market  is  in  a  healthy 
condition,  and  will  probably  travel 
along  on  the  present  basis  for 
some  time  to  come. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  is  practically  unchanged. 
The  main  feature  is  the  fact  that 
the  stocks  of  Rio  and  Santos  in 
Brazil  are  now  greater  than  in  the 
enormous  crop  year  of  1906,  when 
the  present  corner  began.  The 
readjustment  of  the  valorization 
loans  has  still  not  been  made, 
though  it  is  given  out  that  it  will 
be  made  this  week.  The  trade, 
however,  take  no  special  interest 
and  cannot  see  what  effect  the 
new  loan  will  have  on  the  situ¬ 
ation,  as  the  menacing  enormous 
stocks  of  valorization  coffee  will 
still  remain.  One  important 
feature  of  the  new  plan  will  at 
least  prevent  the  stock  of  valori¬ 
zation  coffee  from  being  increased. 
One  provision  of  the  transfer  of 
the  various  present  loans  to  a 
bonded  loan  company  is  that  the 
Brazilian  Government  guarantees 
not  to  purchase  any  more  coffee, 
no  matter  how  large  the  stock 
becomes.  Mild  coffees  are  dull. 
The  demand  shows  a  decided  fall¬ 
ing  off  from  what  it  has  been. 
Prices  are  unchanged.  Java  and 
Mocha  are  unchanged  and  mod¬ 
erately  active. 

Sugar. 

The  raw  sugar  market  shows 
no  particular  change  for  the  week, 
but  the  refined  market  has  gone 
all  to  pieces.  Several  of  the  New 
York  refiners  are  quoting  granu¬ 
lated  at  4.65  cents ;  the  price  of 
both  Philadelphia  refiners  is  4.70 
cents.  The  main  cause  seems  to 
be  the  growing  antagonism  among 
certain  New  York  refiners,  among 
whom  are  Arbuckle  Bros,  and  the 
Federal.  The  uncertainty  as  to 
prices  has  had  no  effect  whatever 
on  the  demand,  which  is  very 
light. 

Syrup  and  Molasses. 

Glucose  is  unchanged.  Com¬ 
pound  syrup,  which  is  ruling  at  a 
rather  high  price,  is  in  fair  de¬ 
mand,  with  no  change  to  report 
for  the  week.  Sugar  syrup  is 
wanted  as  fast  as  made.  Prices 
are  unchanged.  Molasses  has  de¬ 


clined  to  a  fair  basis,  speaking  of 
the  new  crop.  The  demand  is 
still  light.  Everything  points  to 
a  scarcity  throughout  the  season 
of  fine  grades.  The  sugar  crop 
will  be  heavy,  but  more  sugar 
will  be  extracted  from  it,  leaving 
less  molasses. 

Fish. 

The  mackerel  market  shows  no 
change  for  the  week.  Norways 
have  about  reached  bottom  and 
are  in  fair  demand.  Irish  mackerel 
show  no  change  whatever  and  are 
moderately  wanted.  Cod,  hake 
and  haddock  are  unchanged  and 
are  in  fair  demand.  Salmon  is 
selling  in  a  small  way  at  prices 
that  show  no  change  'whatever. 
Red  Alaska,  however,  is  still  firm. 
All  grades  and  varieties  of  sar¬ 
dines  are  quiet  at  ruling  prices. 

Canned  Goods. 

Tomatoes  are  unchanged  and 
quiet.  There  has  been  some  dis¬ 
position  to  call  the  market  firm, 
but  it  is  difficult  to  see  how  such  a 
claim  can  lie.  Some  packers  re¬ 
fuse  to  sell  at  prevailing  prices, 
but  most  will  sell.  Corn  is  un¬ 
changed,  but  very  fairly  steady. 
The  demand  is  light.  Low  grade 
peas  are  wanted  to  some  extent  at 
unchanged  prices.  Peaches  are 
unchanged  and  dull.  For  new  New 
York  State  gallon  apples  $2.40  is 
now  asked  by  several  packers. 
California  canned  goods  are  un¬ 
changed  and  selling  only  inter¬ 
mittently.  Small  Baltimore 
canned  goods  are  unchanged  in 
price  and  dull.  String  beans  are 
cheap,  ruling  at  4 7^2  cents.  They 
have  sold  before  this  season  as 
low  as  45  cents. 

Dried  Fruits. 

Prunes  are  dull,  but  have  ad¬ 
vanced  on  the  coast  to  334-cent 
basis.  There  seems  to  be  a  good 
demand  for  Oregons  at  about  the 
same.  The  cause  of  the  advance 
is  large  foreign  demand.  Peaches 
are  soft  and  easy  and  the  demand 
light.  Apricots  have  advanced  I 
cent  on  the  coast  on  reports  of 
scarcity,  but  secondary  markets 
show  no  change.  Raisins  are  un¬ 
changed  and  in  fair  demand. 
Currants  are  active  at  ruline 
prices.  Apples  are  firm,  but 
quiet.  Citron,  dates  and  figs  are 
beginning  their  main  demand  for 
the  year,  prices  showing  no 
change. 

Beans  and  Peas. 

Domestic  pea  beans  show  no 
change  from  the  last  quotation, 
ranging  from  $2.30  to  $2.32^  in 


a  large  way.  Imported  pea  beans 
still  average  $2.15.  Domestic 
marrows  rule  at  $2.40  to  $2.50 
and  are  very  scarce.  Imported 
are  quoted  at  $2.15.  The  demand 
is  fair.  California  limas  are  up  a 
trifle.  On  spot  they  can  be 
bought  at  $4.80,  but  to  come 
forward  the  quotation  would 
mean  $4.95  delivered.  The  de¬ 
mand  is  fair.  Dried  and  split 
peas  are  unchanged,  firm  and 
fairly  active. 

Butter. 

The  butter  market  is  firm  and 
unchanged.  There  is  an  active 
consumptive  demand  for  every¬ 
thing  in  the  print  line.  Through¬ 
out  the  market  is  very  healthy  on 
the  present  basis,  and  no  special 
change  is  looked  for  in  the  next 
few  days.  The  market  will  likely 
remain  firm,  however. 

Eggs. 

The  receipts  of  nearby  eggs  are 
still  very  light,  and  very  few  fresh 
eggs  from  any  section  seem  to  be 
available  at  the  present  time.  All 
the  arrivals  meet  with  ready  sale 
at  full  market  prices.  Other 
grades  of  Western  and  storage 
eggs  have  advanced  2  to  3  cents 
per  dozen  and  the  market  is  very 
active  at  the  advance.  The  mar¬ 
ket  will  probably  remain  firm  for 
some  time  to  come. 

Cheese. 

The  cheese  market  is  firm  at 
an  advance  of  J4  cent.  Stocks 
are  very  light  and  most  of  the 
factories  have  been  compelled  to 
close  owing  to  the  short  supply 
of  milk.  There  is  a  good  con¬ 
sumptive  demand  for  the  season, 
which  will  probably  become  even 
better,  with  accompanying  higher 
prices  soon.  The  above  applies 
to  all  grades  of  cheese. 


dull  at  a  decline  of  %  cent, 
consumptive  demand  is  very 
as  is  usual  for  the  season.  ' 
condition  will  probably  cont 
for  some  time  with  even  lc 
prices.  Pure  lard  shows  a  dei 
of  14  cent,  but  compound  rem 
unchanged.  Barrel  pork,  cl 
beef  and  canned  meats  are 
at  unchanged  prices. 

Produce. 

White  potatoes,  80  to  85  c 
per  bushel,  demand  good ;  sa 
potatoes,  firsts,  45  to  50  cents 
basket;  seconds,  20  to  25  c 
per  basket,  demand  poor;  can 
30  cents  per  basket,  demand  i 
cabbage,  Jersey,  $5  to  $6  per  1 
dred;  York  State,  $22  to  $25 
ton,  demand  good ;  white  turr 
10  to  15  cents  per  basket;  yeh 
20  cents  per  basket,  demand  f 
beets,  bunches,  $1.50  to  $2 
hundred,  35  cents  per  basket, 
mand  fair;  onions,  35  to  40  c< 
per  basket ;  yellow  pickling,  4 
45  cents  per  basket;  white  p 
ling,  $1  to  $1.10  per  basket, 
mand  fair;  horseradish,  $3.50 
$4  per  barrel,  demand  poor;  w. 
cress,  $1.50  to  $2  per  barrel, 
mand  fair;  New  York  salad, 
cents  to  $1.25  per  basket;  Soi 
ern,  $1.25  to  $2  per  basket, 
mand  fair;  celery,  PennsylvaJ 
7  to  9  cents  per  bunch ;  Y| 
State,  25  to  35  cents  per  burl 
demand  fair;  cauliflower,  $1.5? 
$1.75  per  barrel,  demand  f; 
parsnips,  $1.50  per  barrel,  dem; 
fair;  pumpkins  (Boston  squas 
20  to  25  cents  per  basket,  deni; 
poor;  spinach,  Pennsylvania, 
cents  to  $1  per  barrel ;  Southe 
35  to  40  cents  per  barrel,  dem; 
fair;  oyster  plants,  $3.50  to  $4  ; 
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rrel,  demand  fair;  peppers, 
rsey,  io  to  15  cents  per  basket, 
mand  poor. 

Green  Fruit. 

\pples,  2'0-ounce,  $3  to  $3.25 
r  barrel;  Kings,  fancy,  $3.35  to 
per  barrel;  Baldwins,  $2.50  to 
per  barrel ;  Hulbersons,  $3.25 
$3.50  per  barrel ;  Greenings, 
25  to  $2.50  per  barrel ;  Pippins, 
50  to  $2.75  per  barrel;  bulk 
lies,  50  to  60  cents  per  bushel, 
nand  good ;  bananas,  large, 
15  to  $1.40  per  bunch;  8-hands, 
cents  to  $1  per  bunch  ;  7-hands, 
to  85  cents  per  bunch ;  6-hands, 
to  50  cents  per  bunch,  demand 
r;  Florida  oranges,  $2  to  $2.75 
•  box,  demand  fair;  California 
10ns,  $4  to  $4.50  per  box;  Mes- 
a,  $3-75  to  $4  per  box,  demand 
-;  limes,  80  cents  per  hundred, 
nand  poor;  pineapples,  $2.50  to 
per  crate,  demand  fair;  Florida 
pefruit,  $2.75  to  $3.50  per  box, 
nand  good;  pears,  Keifers,  25 
35  cents  per  basket,  demand 

Nuts. 

’eanuts,  green,  choice,  3^2 
ts  per  pound ;  fancy,  5 
ts  per  pound;  jumbo,  6  cents 
pound ;  roasted,  choice,  85 
ts  per  bushel;  fancy,  $1.20  per 
Eel;  jumbo,  $1.50  per  bushel, 
land  fair ;  almonds,  paper  shell. 
i  cents  per  pound ;  soft  shell, 
■2  cents  per  pound  ;  Brazils,  8J/4 
ts  per  pound;  filberts,  9*4 
ts  per  pound;  pecans,  i\l/2 
ts  per  pound;  walnuts,  Iij4 
ts  per  pound ;  mixed  nuts,  10 
ts  per  pound,  demand  poor. 


HVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

No.  1. 

Nearly  everybody  is  glad  that 
election  is  over.  The  country 
for  the  last  four  months  been 
lergoing  conditions  which  are 
irely  unfavorable  to  the  order- 
and  correct  conduct  of  busi- 
s  and  the  ordinary  transactions 
industrial  life.  It  has  been  a 
e  of  excitement  and  unrest. 
w  that  it  is  over  people  will 
1  with  a  sigh  of  relief  to  their 
ly  work.  It  is  to  be  hoped 
t  the  tendency  toward  pros- 
ity  which  has  been  manifesting 
If  lately  will  become  more 
nounced,  and  that  the  factories 
1  hum  and  the  machine  shops 
aund  with  the  clang  of  the 
amer.  It  is  to  be  hoped  also 
t  we  will  have  rest  from  poli- 
for  as  long  a  time  as  possible 

that  business  may  have  the 
it  of  way. 

'he  character  of  the  buying  of 
ned  goods  in  this  market  this 


week  was  rather  encouraging  to 
the  canners  than  otherwise.  The 
fact  that  there  has  been  no  de¬ 
cline  in  the  prices  of  any  of  the 
staple  articles  in  the  list  during 
the  last  two  or  three  weeks  would 
seem  to  indicate  that  the  rock 
bottom  prices  have  been  reached, 
especially  for  tomatoes  of  good 
quality.  The  continued  steady 
buying  of  tomatoes  for  prompt 


BARREL  OF  FLOUR  FREE. 

We  are  going  to  give  away  a 
barrel  of  flour  the  day  before 
Christmas  to  the  one  that  returns 
to  us  the  greatest  number  of  flour 
coupons.  There  will  be  two  in 
the  1-16  sack  and  four  in  the  % 
sack  and  16  in  the  barrel.  This 
makes  a  pleasant  story  to  relate 
for  a  week  or  two ;  you’ll  see  how 
it  will  bring  up  the  sales  of  our 
own  brand. 

COUPON  POSTALS. 

We  put  out  a  thousand  postals 
last  week  reading  as  follows: 
“Present  this  at  our  Upper  Store 
not  later  than  November  18, 
1908,  and  you  will  receive  a  5- 
cent  can  Peerless  Evaporated 
Milk  free  with  each  pound  New 
Congress  Coffee  at  30  cents. 
That’s  a  good  one.  That’s  going 
to  sell  coffee.  Every  sale  you 
make  of  coffee  from  now  on  men¬ 
tion  evaporated  milk.  Show  the 
5-cent  cans;  tell  how  nice  it 
makes  the  coffee.  How  well  it 
•ceeps,  and  above  all  how  eco¬ 
nomical  it  is. 

SELL  CANNED  PUMPKIN. 

The  days  of  the  pumpkin  pie 
are  here.  People  are  certainly 
slow  in  becoming  users  of  canned 
ximpkin.  It’s  up  to  us  to  educate 
them.  It’s  our  business  to  show 
the  foolishness  of  laboring  with 
a  big  heavy  piece  of  raw  material, 
when  the  same  thing  can  be  had 
in  condensed  form  for  about  the 
same  money.  Sell  canned  pump- 
dn.  Our  own  brand  is  solid 
racked.  It’s  dry,  and  it  has  got 
what  a  baker  would  call  a  puff  to 


shipment  shows  that  the  jobbers 
everywhere  are  carrying  light 
stocks  of  that  article  and  that  the 
demand  for  them  can  be  depended 
upon  all  through  the  winter  and 
next  spring.  If  a  pack  of  nearly 
13,500,000  cases  of  tomatoes  in 
1907  was  nearly  consumed  be¬ 
fore  the  packing  season  of  1908 
commenced,  it  is  fair  to  expect 
that  a  pack  of  10,000,000  cases 


it.  Our’s  doesn’t  settle  down 
flat  and  soggy  like  some  brands. 
Talk  this  way  about  pumpkin  and 
get  the  folks  hungry.  Twelve 
cents  a  can. 

AVOID  HALF-HEARTEDNESS. 

Go  at  things  in  earnest.  Re¬ 
member  you  will  be  met  just  as 
you  meet.  In  other  words,  if 
you  try  to  sell  goods  with  your 
customer  before  you,  and  your 
mind  miles  behind  you,  you  won’t 
sell  goods.  That  is  the  law. 
Concentrate  on  what  you’re 
doing ;  on  what  you’re  saying  and 
on  what  the  customer  is  saying. 
While  you’re  writing  one  item 
have  another  on  your  mind.  If  it 
doesn’t  come  look  around  for  it 
without  seeming  to.  But  do  act 
as  though  you  meant  it.  That’s 
the  principle  to  go  on.  That’s 
the  habit  that  does  the  trick. 

SELL  SALMON. 

Somehow  Alaska  salmon  isn’t 
selling  as  it  did  a  year  ago.  It 
isn’t  the  fault  of  the  public.  It 
isn’t  the  fault  of  the  fish.  WeT 
cut  a  few  cans ;  turn  it  out ;  gar¬ 
nish  it  up  nicely  and  tempt  our 
friends.  Here  again  is  where 
that  word  “temptation”  comes  in 
that  we  wrote  about  some  time 
ago.  Well,  talk  salmon.  Just 
Red  Alaska.  Show  how  flaky  it 
is.  Point  out  the  natural  color ; 
the  size  of  the  cuts.  Explain  that 
it  isn’t  dry,  but  rather  oily  and 
tender  and  of  the  very  best 
Alaska  flavor.  No  need  to  cut 
prices  if  you  men  talk  goods  the 
way  you  should  do.  Fifteen 
cents  a  can,  $1.70  per  dozen. 


this  year  will  not  be  more  than 
enough  to  meet  the  demand  from 
now  until  August  of  next  year. 
Cove  oysters  were  again  active 
during  this  week  at  the  attractive 
prices  which  are  now  being  made 
for  the  fall  pack,  and  they  are 
worth  prompt  attention. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 

No.  2. 

We  are  picking  up  some  pretty 
good  lots  of  No.  3  standard  toma¬ 
toes  at  70  cents,  Peninsula,  either 
under  packers’  labels  or  for  buy¬ 
ers’  private  labels.  There  is  no 
special  snap  to  the  market,  yet 
some  business  is  being  done  all 
the  time,  and  quite  a  few  goods 
are  moving  out. 

The  market  is  decidedly 
stronger  on  oysters  this  week. 
This  is  due  to  the  small  supply 
of  raw  material.  The  low  prices 
which  we  have  been  quoting  on 
new  oysters  were  based  on  the 
expectation  of  plenty  of  raw  stock 
at  low  prices.  It  is,  of  course, 
too  early  to  say  just  what  kind 
of  an  oyster  season  we  are  going 
to  have.  It  is  to  be  hoped  we  will 
have  a  liberal  supply  of  oysters, 
but  unless  there  is  a  liberal  sup¬ 
ply  the  present  prices  on  oysters 
cannot  continue. 

Thos.  G.  Cranwell  &  Co. 
Baltimore,  Md. 

Imported  Fish  Products. 

Business  has  improved  con¬ 
siderably  and  orders  are  coming 
in  more  freely  and  for  larger 
quantities  of  goods. 

Holland  herring  are  in  fairly 
good  demand,  but  prices  are  as 
low  as  ever  and  very  much  in 
buyer’s  favor. 

Scotch  herring  are  in  good  de¬ 
mand  and  very  strong.  Large 
fulls  very  scarce. 

Irish  Mackerel. — Good  stuff  is 
in  scant  supply  and  poor  stuff  is 
not  wanted  by  the  trade.  They 
are  turning  to  Norwegian  No.  4 
mackerel,  which  are  very  cheap 
and  almost  as  cheap  as  Irish  and 
very  much  finer. 

Norway  mackerel  have  sold 
quite  freely  during  the  last  week. 
Some  large  lots  have  changed 
hands.  Prices  are  still  very  un¬ 
satisfactory  and  way  below  the 
ideas  of  Norwegian  shippers.  It 
looks  as  if  an  upward  movement 
was  about  due  and  we  look  for 
it  when  the  cold  weather  sets  in. 

No  change  in  the  situation  for 
imported  oil  sardines,  no  more 
coming  from  France,  as  fishing 
is  ended  and  was  a  failure.  There 
are  no  small  fish  in  Portugal, 
none  coming  from  there,  and 
stocks  here  are  very  small  and 
firmly  held. 

Sprats. — Catch  ought  to  be 
going  on  in  France  now  and  they 
have  no  fish.  Just  a  few  very 
large  ones  which  cannot  be  used 
for  the  American  market.  Stocks 
here  are  scarce.  Prices  *  for 
sprats  are  very  firm. 


Selling  Talks  With  Grocery  Clerks 


"Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  "Grocery  World  and  General  Merchant”  has  come  into  possession 
°t  »  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  it  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks.— Ed.] 
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Fishing  in  Norway  has  ended 
and  was  short.  Norwegian 
smoked  sardines  are  held  very 
firmly;  they  are  in  excellent  de¬ 
mand,  selling  more  freely  every 
day. 

Stockfish  is  now  selling  quite 
freely,  especially  the  Italian  No.  i 
round,  which  is  very  strong  and 
shows  an  upward  tendency. 

Anchovies  are  now  arriving. 
They  are  scarce  this  year,  but 
prices  are  about  the  same  as  last 
season. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 

Spices. 

The  market  has  been  exceed¬ 
ingly  active  since  the  election. 
Spices  are  generally  firmer  and 
we  look  for  some  advances  be¬ 
fore  the  close  of  the  year. 

Pepper. — Grinders  have  practi¬ 
cally  taken  up  all  spot  and  near¬ 
by  stocks.  There  has  been  some 
large  buying  during  the  week. 
Foreign  markets  are  all  firmer 
and  higher. 

Cayennes  much  firmer  and 
higher,  as  we  have  predicted. 

Pimento  (Allspice)  steady  and 
somewhat  firmer.  There  has  been 
large  buying  at  present  prices. 

Cloves  very  steady,  with  a  very 
large  consumption.  Spot  stocks 
are  practically  exhausted.  No 
change  in  value  during  the  week. 

Mace  very  active  and  firm  for 
all  grades. 

Nutmegs. — Larger  sizes  are 
very  scarce  and  in  active  demand. 
Smaller  sizes  are  dull  and  are 
selling  at  record  prices. 

Cassias. — More  activity  shown. 
Very  good  demand  for  all  grades. 
Saigon  is  scarce.  Cheaper 
grades  of  Saigon  in  big  demand. 
All  grades  of  China  are  moving 
in  a  satisfactory  way. 

Gingers  very  steady  at  un¬ 
changed  prices.  Demand  very 
good. 

Seeds  steady,  without  any 
changes  of  note.  Demand  good, 
especially  for  Caraway,  Poppy 
and  Coriander. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 

Sugar. 

The  American  Sugar  Refining 
Co.,  New  York,  and  Howell  this 
afternoon  reduced  prices  to  4.70 
cents,  less  1  per  cent,  cash,  while 
the  American  Suear  Refining  Co., 
New  Orleans,  it  is  understood, 
now  will  sell  on  a  basis  of  4.65 
cents,  less  1  per  cent,  cash,  which 
also  is  Arbuckle’s  and  the  Feder¬ 
al’s  price,  and  the  latter  will  al¬ 
low  a  delay  of  28  days ;  other  re¬ 
finers  prompt  shipment.  The 
Warner  will  sell  on  a  basis  of  4.70 
cents,  less  1  per  cent,  cash,  prompt 
shipment. 

In  competitive  New  Orleans 
markets  we  would  submit  offers 
to  Howell,  basis  of  4.65  cents, 
meeting  the  American  Sugar  Re¬ 
fining  Co.’s  (New  Orleans)  price. 
The  Federal  will  sell  in  competi- 1 


tive  markets  plus  New  Orleans 
refiners  prepaid  freight  rate. 

The  demand  continues  light, 
with  Arbuckle,  however,  report¬ 
ing  a  delay,  except  straight  cars 
of  barrel  granulated,  of  about  ten 
days  in  filling  orders.  Other  re¬ 
finers  can  ship  promptly. 

Domestic  beet  granulated  could 
be  bought  at  4.60  cents,  plus  New 
York  or  New  Orleans  refiners  pre¬ 
paid  freight  rate ;  guaranteed  ten 
points  below  the  American  Sugar 
Refining  Co.’s  (New  York  or 
New  Orleans)  and  and  E.  H. 
Howell,  Son  &  Co.’s  list  prices. 

The  last  sale  of  centrifugals 
was  at  3.92  cents,  with  raw  sugar 
offered  to-day  at  that  price,  and 
new  crop  could  be  bought  at  3.86 
cents. 

M.  G.  Wanzor  &  Co. 
New  York,  N.  Y. 


MARKET  NOTES. 

Washington  State  apples  in 
boxes  are  coming  East,  mostly 
Grimes’  Golden  and*  Jonathan. 
The  former  bring  $1.75  per  box 
and  the  latter  $2.25.  These  apples 
seem  to  be  wanted. 

Domestic  grapes  are  nearing 
the  end  of  their  season  and  job  at 
15  cents  per  basket. 

Florida  eggplants  now  average 
$3.25.  They  were  $3.75.  The 
demand  is  fair. 

Florida  grapefruit  brings  for 
the  best  $3.50  per  box.  The  de¬ 
mand  is  very  light,  as  the  weather 
has  been  too  warm. 

Almeria  grapes  range  from  $4 
to  $6  per  keg  and  are  in  good  de¬ 
mand. 

Florida  oranges  are  still  com¬ 
ing  poor  and  range  from  $2.50  to 
$3  per  box  for  the  best.  Even 
the  best,  however,  are  poor. 

Winter  apples  are  still  moder¬ 
ate-priced.  Kings  average  $3.50, 
Greenings,  $2.75,  and  Spitzen- 
bergs,  $3.50.  The  price  is  some¬ 
what  below  last  year,  and  the  de¬ 
mand  is  fairly  good. 

Cape  Cod  cranberries  average 
$7.50  per  barrel.  The  quality  is 
good,  though  lots  of  the  fruit  is 
small.  New  Jersey  berries  range 
from  $2.25  to  $2.50  and  Cape 
Cods  $2.50  to  $3.  The  demand  is 
fair. 

New  Florida  peas  average  $3.50 
per  basket,  which  is  a  high  price. 
The  quality  is  good  and  the  de¬ 


mand  excellent.  Receipts  are 
small  as  yet. 


Eggs  in  Pennsylvania  Are  Pro¬ 
visions  and  Under  Protec¬ 
tion  of  Warranty  Act. 

Superior  Court  Decides  that  Every  Sale 
of  Eggs  is  Subject  to  Special  Act 
Creating  Warranty  of  Soundness  and 
Fitness  for  Consumption.  Eggs  are 
Provisions  Under  the  Law. 


An  interesting  case  involving 
protection  to  the  buyer  in  the 
sale  of  eggs  has  just  been  decided 
by  the  Superior  Court  of  Penn¬ 
sylvania.  The  question  involved 
was  how  much  liability  the  seller 
of  eggs  was  under  to  see  that  the 
eggs  he  delivered  were  merchant¬ 
able,  or  whether  it  was  the  duty 
of  the  buyer  to  inspect  the  eggs 
for  himself.  * 

The  plaintiff  in  the  case  was 
Jacob  D.  Weiss,  a  Philadelphia 
egg  jobber,  and  the  defendant 
was  a  large  Western  packer.  It 
seems  that  Mr.  Weiss  bought  a 
large  consignment  of  eggs  from 
the  VVestern  concern.  They  were 
cold  storage  eggs,  but  were 
claimed  to  be  guaranteed,  par¬ 
ticularly  that  they  should  not  be 
mouldy.  Later  when  the  buyer 
started  to  remove  them  from  cold 
storage  they  were  found  to  be  in 
part  mouldy.  When  Weiss  then 
attempted  to  realize  on  the  sell¬ 
er's  guarantee  the  defense  was 
made  that  there  was  no  real  war¬ 
ranty  and  that  the  sale  was  made 
on  inspection ;  “as  is,”  so  to  speak. 

The  plaintiff  relied  largely  on 
the  Pennsylvania  act  of  May  4, 
1889,  which  provides  as  follows : 

In  every  sale  of  green,  salted, 
pickled  or  smoked  meats,  lards  and 
other  articles  of  merchandise  used 
wholly  or  in  part  for  food,  said 
goods  or  merchandise  shall  corre¬ 
spond  in  kind  and  quality  with  the 
description  given,  either  orally  or  in 
writing,  by  the  vendor;  and  in  every 
sale  of  such  goods  or  merchandise, 
unless  the  parties  agree  otherwise, 
there  shall  be  an  implied  contract 
or  undertaking  that  the  goods  or 
merchandise  are  sound  and  fit  for 
household  consumption. 

The  plaintiff  contended  that 
this  act  applied  to  sales  of  eggs, 
and  that  it  read  into  every  such 
sale  a  warranty  that  they  should 
be  as  represented,  and  particu¬ 
larly  that  they  should  be  sound 
and  fit  for  household  consump¬ 
tion.  The  defendant  denied  that 
the  act  applied  to  eggs  at  all,  but 
the  court  decided  the  other  way, 
and  made  a  most  important  de¬ 
cision,  viz.,  that  the  act  did  apply, 
and  that  in  every  sale  of  eggs, 


large  or  small,  the  goods  must ; 
solutely  meet  the  descripti 
given  by  the  seller,  and  whetl 
it  is  so  stated  or  not  shall 
sound  and  fit  for  household  ct 
sumption. 

The  decision  gave  the  plainl 
$277.31  for  the  eggs  that  w<i 
mouldy. 


Pittsburg  Produce  Men  Guil 


Court  Finds  in  the  Arbour  Suit  t 
They  Maintained  an  Illegal  Black 
and  an  Unlawful  Conspiracy. 


Special  Correspondence  of  “Grocery  World 
General  Merchant.” 

Pittstburg,  Pa., 

November  12,  1908 
The  suit  which  W.  H.  Arboi 
of  this  city,  brought  against  t 
Pittsburg  (Pa.)  Produce  Trade  1 
sociation,  on  the  charge  of  ma 
taining  a  trust  was  decided  di 
ing  the  week  against  the  asso 
ation.  The  court  decides  that  t 
produce  jobbers  had  violated  t 
law,  in  that  they  had  maintain 
a  blacklist  unlawful  in  every  w; 
The  principal  part  of  the  opini 
is  as  follows  : — 

The  principal  objectionable  feat 
ures  shown  is  the  effect  of  thi 
combination  in  coercing  the  paymen 
of  alleged  obligations.  It  may  b> 
conceded  that  any  individual  can  en 
gage  in  a  lawful  business  and  dea 
with  whomsoever  he  pleases  on  an; 
terms ;  he  may  sell  or  refuse  to  sell 
actuated  by  any  motive,  whim  o 
caprice.  And  it  follows  that  if  on< 
individual  can  do  so,  more  than  oni 
individual  may  do  the  same,  unles: 
constituting  an  illegal  conspiracy 
But  this  corporation  may  not  dc 
what  individuals  can  do,  unless  it 
charter  says  so. 

Section  6  of  Article  14  of  the  by 
laws  binds  the  defendants  not  to  sel 
for  spot  cash  to  any  person  or  firn 
reported  as  a  debtor,  under  a  penalty 
This  is  combination  under  cover  o 
the  charter  to  compel  the  paymen 
of  alleged  debts ;  it  is  a  weapor 
used  by  a  corporate  entity  to  adjus 
the  differences  between  one  of  it: 
members  and  an  outsider,  and  ir 
doing  so  to  cause  him  great  injury 
and  loss.  Granted  that  the  paymeir 
of  a  debt  is  a  legal  and  moral  ob¬ 
ligation,  it  is  the  well  settled  policy 
of  the  law  that  such  payments  are  tc 
be  enforced  by  due  process  of  law 
and  not  by  alleged  corporate  in¬ 
strumentalities  outside. 

This  corporation  defendant,  with¬ 
out  any  expressed  or  implied  au¬ 
thority  of  any  statute,  undertakes 
to  supply  the  court  in  aid  of  collec¬ 
tion  of  debts  without  due  process  0 
law.  The  injury  done  is  not  merel 
the  refusal  of  one  wholesale  deale 
to  sell  for  cash,  but  the  prohibition 
by  the  corporation  of  all  the  mem¬ 
bers  from  selling,  based  upon  a; 
statement  of  an  alleged  indebtedness 
which  may  exist  or  may  be  false,, 
thus  working  a  cessation  of  all  busi¬ 
ness  relations. 

The  magnitude  or  number  of  of¬ 
fenses  have  no  bearing;  the  fact  that 
innocent  ones  suffered  by  the  opera¬ 
tion  of  corporate  machinery,  unau¬ 
thorized  by  its  charter,  is  sufficient 
to  require  prohibiting  its  continuance. 

E.  R.  P. 
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WANT  DEPARTMENT 


Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  frit 
ett.  Answers  may  be  addressed  to  the  Gkockkt  World  when  desired,  provided  the  advertisement  Is 
ompanled  by  re  cents  In  postage  to  pay  for  remalllng  the  same.  To  non-tubecribers  the  price  is  50 
ts  per  lssne. 


WANTED. 


tNTED. — Party  with  $3,000  to  take  stock 
manufacturing  concern  and  manage 
olesale  grocery  department.  Good  open- 
;  for  competent  man.  Address,  Box  219, 
dison,  Ga.  20 


iN  TED. — Travelers  wanted  to  carry  side 
;  well-known  Swiss  milk  chocolate. 
>eral  commission.  Apply,  Grip,  P.  O. 
1  83 1,  Montreal,  Canada.  19 

INTED — Grocery  and  specialty  sales- 
n,  traveling  in  every  part  of  United 
tes,  to  solicit  subscriptions.  Write  for 
ticulars,  “Grocery  World,”  Philadel- 
a.  tf 


FOR  SALE. 


R  SALE. — Cheap,  almost  new  Stimp- 
’s  Computing  Scale.  Write  W.  A.  Bus¬ 
man,  York,  Pa. 


R  SALE. — General  store  and  produce 
iness  in  Lancaster  Co.,  Pa.  An  excep- 
lally  clean  proposition.  Size  of  store, 
60.  Doing  $30,000  yearly,  all  cash 
iness.  Carries  about  #9, 000  stock.  Will 
fixtures  for  $400 ;  stock  at  inventory. 
)  a  year  rent.  Reason  for  selling  is  on 
aunt  of  death  in  the  family.  F.  E. 
wn  &  Son,  Bart,  Pa.  21 


R  SALE. — Stock  and  fixtures  of  a  gen- 
hardware,  grocery,  liquor  and  meat 
e— four  departments.  Everything  new, 
Did  stock  destroyed  in  fire  loss,  Decem- 
1907.  Good  opportunity  for  young 
1.  Not  much  cash  required  from  right 
lies.  Address,  or  call  personally,  D.  W. 
ich,  Wilmington,  Del.  20 


R  SALE  —Stock  and  fixtures  of  a  first- 
s  grocery  in  Honesdale,  Pa.  Purchaser 
buy  property  of  owner,  nc«w  in  possess- 
i,  at  a  sacrifice.  This  stand  will  bear 
closest  Inspection.  Situated  on  the 
n  street,  an  old  established  business, 
an  excellent  opportunity  for  the  right 
:y.  Reason  for  selling,  owner  retiring. 
.  John  S kelly,  530  Main  St.,  Honesdale, 
na. _  20 

R  SALE — The  large  display  printed 
:ers  that  have  made  Philadelphia  cut 
e  grocers  and  butchers  successful  and 
sure  to  Increase  your  business.  Send 
1  sample  and  catalogue.  They  will  not 
you  a  penny.  J.  B.  McCullough,  n  13 
;road  Street,  Philadelphia. _  tf 

f  MR.  GRO-SIR  WHY  NOT 

2j :  make  your  own  collections  with 

our  wonderfully  effective,  quick 
K  and  Simple  system.  Debtors 

'  %  settle  direct  with  you.  Five 

L  cents  often  covers  the  whole 

expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  In  all  lines 
of  credit  business  anywhere  in 
United  States  with  astonishing  results, 
iplete  outfit  mailed  on  30  days’  free 
.  It  will  cost  you  only  $2,  if  satisfac- 
.  May  we  send  you  full  description  ?— 
E.  American  G.  Collecting  Agency, 
torland,  N.  Y.  Send  for  a  copy  of 
te  Creditor’s  Journal  ” — it’s  free.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

0.  400.— In  Ocean  County,  N.  J.  Sum- 
resort,  but  good  winter  population  also, 
eral  store,  40  x  75  feet.  Doing  (30,000 
"ly,  naif  cash,  balance  strict  30  days, 
lent  stock  $5,000,  but  can  be  reduced  to 
do  without  impairing  business.  Uses 
teams.  Net  clear  10  per  cent.  Balance 
ulldmg  divided  into  flat  and  offices 
itably  rented.  Owner  retiring  from 
ness  and  will  sell  at  inventory. 
d.  403. — In  West  Philadelphia.  Gro- 
es,  meats  and  provisions.  Size,  18  x  36 
Does  <400  weekly,  two-thirds  cash, 
nee  weekly.  Dwelling  connected,  if 
ted.  Stock  about  $ 700 .  Uses  one  team 
i  clear  10  per  cent.  Owner  needs  a  rest 
his  eyesight  is  failing.  Will  sell  at 
ntory.  Will  take  about  $1,000. 
d.  404.— Near  Tioga,  Philadelphia.  Gro¬ 
ts,  meats  andprovisions.  Size,  20x30 


feet.  Does  $425  weekly,  half  cash.  Stock, 
$900.  Clean  net  profits,  15  per  cent. 
D  welling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,400  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves¬ 
tigation. 

No.  407  — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300.  No  team. 
Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  Is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  408.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18  x  25  feet.  Does  $400  weekly,  two-thirds 
cash.  Stock  $600.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $1,000. 

No.  410.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18  x  55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stockabout$i,2oo.  Uses twoteams.  Clean 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  411. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $4oo-$45o  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 
$i,5<do-$2,ooo  Could  be  reduced  to  $1,200. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412.  —  la  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$yoo  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,500. 

No.  415. — In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16x22  feet.  Does  $250  weekly,  three-quar¬ 
ters  cash.  Stock,  $500.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thoroughlyprofitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  $200,  stock 
at  inventory.  Take  about  $700.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500. 

No.  417. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions  Store  16x40 
feet.  Does  about  $300  weekly.  Stock  only 
$400.  Push  cart  delivery.  Net  profits  15  per 
cent.  Owner’s  hearing  is  gone  and  he  finds 
he  must  retire.  Dwelling.  Fixtures,  $200. 
Stock  at  inventory. 

No.  419 — In  Linwood,  N.  J.  On  the  road 
to  the  shore.  Town  of  about  600  people, 
with  only  one  other  store.  Store  18  x  20, 
with  back  room  16x14.  Store  established 
only  about  a  year  ago  and  does  $80  per 
week,  all  cash.  Stock  $300.  No  team. 
The  store  is  connected  with  a  pretty,  com¬ 
fortable  dwelling,  which  can  be  bought  for 
$2,200,  subject  to  $1,200  mortgage.  Death 
of  owner  necessitates  sale.  A  very  safe, 
comfortable  proposition  for  man  and  wife. 

A  good  living  can  be  made  under  exception¬ 
ally  pleasant  surroundings.  Price  for  stock 
and  fixtures,  inventory.  Take  about  $400. 

No.  423. — In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23  x  45  feet.  Does  about  $20,000  per  year  ; 
two-thirds  cash,  balance  weekly  and 
monthly.  Stock,  $2,000.  One  team.  This 
business  is  one  of  the  oldest  stands  in  the 
county  and  is  only  sold  because  the  present 
ownersare  not  acquainted  with  the  business. 
Price,  inventory.  Very  fullest  investigation. 

No.  424. — In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33x49  feet.  Dies  $33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  $1,500  Uses  four  teams.  Netted 
11  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  because  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 


connected.  Price,  inventory.  Sickness 
cause  of  selling. 

No.  428. — In  West  Philadelphia.  Gro¬ 
cery  store,  17x40  feet.  Does  $15,000  to 
$17,000,  two-thirds  cash;  balance  all  good 
trade.  Stock  $800  to  $900.  No  team.  Good 
dwelling.  Actual  net  profits  17  per  cent.,  as 
expenses  are  low.  Real  estate  for  sale  or 
rent,  as  desired.  Owner’s  wife  don’t  like 
the  business,  which  is  the  only  reason  for 
retiring.  Will  sell  at  inventory. 

No.  430. — Also  on  Germantown  Ave., 
Philadelphia.  Groceries,  meats  and  provi¬ 
sions— mostly  meats.  Store  20x30  feet. 
Does  $250  per  week,  nearly  all  cash.  Stock 
carried  is  only  $150,  as  most  of  it  is  meats, 
which  are  quickly  turned  over.  Net  profits 
25  per  cent.  Owner  wishes  to  give  up 
business  and  will  sell  at  inventory. 

No.  431. — On  Germantown  Ave.,  Philadel¬ 
phia.  Groceries,  meats  and  provisions — 
mostly  meats.  Store  20x40  feet.  Regu¬ 
larly  does  $500  weekly  and  $800  in  busy 
season,  two-thirds  cash.  Stock  carried, 
$800.  Net  profit  20  per  cent.,  because  sales 
are  largely  meats.  Good  dwelling  con¬ 
nected  sale  or  rent.  Owner  wishes  to  go  to 
the  country  and  will  sell  at  inventory. 

No.  433  — In  Cumberland  County,  Pa., 
town  of  over  10,000.  Grocery.  Store  18x40 
feet.  Does  $400  perweek,  9opercent.  cash. 
Stock  $1,200  to  $1,500.  No  team.  Delivery 
costs  $5  weekly.  Business  actually  nets 
10- 1 1  per  cent.  Fixed  charges  small  and 
business  in  a  thoroughly  healthy  condition. 
Owner  wishes  to  study  law  and  very  anxious 
to  sell.  Established  nearly  three  years  ago. 
Price,  inventory.  This  is  a  rare  chance. 

No.  436. — On  Germantown  Ave.,  Phila¬ 
delphia.  Grocery  and  provisions.  Store 
25  x  60  feet.  Does  $  30,000  yearly,  half  cash. 
Stock  carried,  $10,000;  but  can  be  reduced 
one-half.  Caters  to  fine,  high  class  trade, 
used  to  paying  high  prices.  Net  profits, 
20  per  cent.  Uses  three  horses  and  five 
wagons.  Business  solid,  prosperous  and 
very  profitable,  but  owner  wishes  to  retire. 
Real  estate  for  sale  or  rent.  Price,  inven¬ 
tory. 

No.  439. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  20x30 
feet.  Does  $550  to  $600  per  week,  three- 
quarters  cash,  balance  weekly  credit. 
Stock,  $400.  Net  profits,  10  per  cent.  Good 
dwelling  connected.  Owner  has  other  busi¬ 
ness  and  will  sell  fixtures  at  $1,200,  includ¬ 
ing  $375  cash  register  and  team.  Stock  at 
inventory. 

No.  443. — In  West  Philadelphia.  Meats 
and  provisions.  Size,  15x30  feet.  Does 
$11,000  yearly,  three-quarteis  cash.  As 
stock  is  turned  rapidly,  stock  of  only 
$200  is  carried.  No  team.  Business  very 
profitable,  earns  18  per  cent.  net.  Fixed 
charges  very  small.  Owner  changing  busi¬ 
ness  and  will  sell  at  inventory.  Take 
around  $600. 

No.  445  —On  busy  part  of  Ridge  Avenue, 
Philadelphia.  Meat  and  green  goods. 
Store,  20x40  feet.  Does  $175  weekly,  all 
cash.  No  delivery.  Business  thoroughly 
profitable,  netting  20  per  cent,  over  all 
expenses,  which  are  low.  Owner  has  other 
interests  which  claim  his  time.  Price,  $200 
for  fixtures  ;  stock  at  inventory. 

No.  446. — In  North  Philadelphia.  Meats 
and  produce.  Store,  20  x  60  feet.  Does 
$350  weekly,  all  cash.  Stock  averages  only 
$175.  No  team.  Business  makes  20  per 
cent,  on  business  done  above  all  expenses. 
Rent,  $30.  Two  men  and  boy.  Owner 
hasn’t  time  to  attend.  Price,  $400  for  fix¬ 
tures,  stock  at  inventory. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  ft  CO, 

927  Arch  Street,  Philadelphia,  Pa. 


FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

406  WARNER  &  CO, 

927  Arch  Street,  Philadelphia,  Pa. 

THIS  STORE  NETS  $5,500  A  YEAR. 
Owner  of  an  old-estahlished  grocery 


store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventorv.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,000  to  $6,000  a 


year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

421  WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 


WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
406  WARNER  &  CO, 

927  Arch  Street,  Philadelphia,  Pa. 


PROSPEROUS  CANDY  MANUFAC¬ 
TORY  AND  RETAIL  BUSINESS 
FOR  SALE. 

We  offer  a  clean,  prosperous  candy 
manufacturing,  wholesale  and  retail,  busi¬ 
ness  in  city  of  100,000,  within  forty-five 
minutes  from  Philadelphia.  Retail  store, 
25x40  feet;  manufacturing  building,  58x72 
feet.  Has  averaged  $35,000  yearly  for  the 
last  three  years.  Retail  trade,  cash  ;  whole¬ 
sale,  good  credit  trade.  Stock  carried  in 
all  branches,  $2,000  to  $2,500.  The  manu¬ 
facturing  business  is  mostly  of  penny  goods 
which  are  sold  and  delivered  by  four  teams, 
which  cover  a  radius  of  fifteen  miles. 
Manufacturing  business  is  1000  boxes 
behind  in  orders  and  is  in  a  thoroughly 
active  and  prosperous  condition.  Netted 
$3,opO'$3'5°o  'ast  year.  On  account  of 
family  reasons  and  sickness  owners  must 
go  back  to  family  homestead  and  farm. 
To  make  quick  sale,  only  $3,500  is  asked 
for  all  fixtures,  including  teams,  store  and 
manufacturing  fixt  ures,  and  complete  manu¬ 
facturing  outfit.  Stock  at  inventory,  but 
can  be  largely  reduced.  It  is  very  likely 
that  somewhat  under  $5,000  cou'd  buy  this 
business.  Very  fullest  investigation. 

WARNER  &  CO, 

927  Arch  Street  Philadelphia,  Pa. 


00000000000000000000000000 
o  o 

o  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
0  else.  We  are  specialists  in  that  and  o 


o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
0  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  0 

o  WARNER  &  CO,  0 

o  927  Arch  Street,  Philadelphia,  Pa.  0 
•  Phones,  Bell  Filbert  2500,  o 

e  Keystone,  Race  746.  o 

o  o 


00000000000000000000000000 


FOR  RENT. 


FOR  RENT. — 18x50  store  room  with  an 
eleven  room  dwelling,  centrally  located  on 
Market  Street.  All  in  fir*t-class  condition, 
including  hot  water  heat  plant  and  all 
modern  improvements,  large  barn  and 
warehouse,  yard,  etc.  Immediate  possess- 
sion  given.  Best  location  in  the  city  for 
groceries  or  drv  goods  business.  W.  B. 
Haines,  806  Market  St  ,  Sunbury,  Pa.  21 


Jon  B.  DlcFetrlilge  &  Sons 

Printers 

927  Arch  Street 

Philadelphia 
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UNDER  THE  DIRECTION  OF 


R*  DAETWYLER  &  CO.,  N.  E.  Cor.  Callowh.il!  and  Newmarket  Sts. 


Although,  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quot 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  November  16,  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel .  $2.oo  per  bunch 

Selected,  9  hands,  packed  1  in  barrel .  1.40  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  I  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.00  per  bunch 

Selected,  8  hands,  packed  3  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  I  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 65  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.15  per  bunch 

Selected,  8  hands . 75  per  bunch 

Selected,  7  hands . 60  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

CALIFORNIA  AND  MESSINA  LEMONS. 


Extra  Fancy  Messina,  300  size,  per  box .  $4  50 

Extra  Fancy  Messina,  360  size,  per  box .  3.50  to  4.00 

Choice  Messina,  300  size,  per  box .  4.00 

Choice  Messina,  360  size,  per  box . 

Extra  Fancy,  300  size,  per  box .  5.00 

Extra  Fancy,  360  size,  per  box .  4.85  to  5.00 

Choice,  300  size,  per  box .  4.25 

Choice,  360  size,  per  box .  4.00 


FANCY  FLORIDA  ORANGES 

Fancy  Brights,  96  to  box . 

Fancy  Brights,  126  to  box. . . 

Fancy  Brights,  150-176  to  box . 

Fancy  Brigths,  200-216  to  box . 

Fancy  Brights,  250-288  to  box . 


Get  People  Io  Your  Store 

There  is  no  surer  way  of  doing  it  than  to 
have  a  handsome  display  of  the  right  kind  of 
fruit. 

You  can  make  this  end  of  your  business 
more  profitable  than  any  other  department  if 
you  get  the  right  goods  at  the  right  prices,  and 
you  can  do  both  at 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION 


Golden  Russetts,  96  to  box .  $2j 

Golden  Russetts,  126  to  box .  2. 

Golden  Russetts,  150-176  to  box .  2. 

Golden  Russetts,  200-216  to  box  .  2. 

Golden  Russetts,  250-288  to  box .  2 

FANCY  ALMERiIA  GRAPES. 

Extra  Fancy,  barrels,  weight  65-66 .  $5-50  to  $6. 

Extra  Fancy,  half  barrels,  weight  38 .  3. 

Fancy,  barrels,  weight  64-66 .  5. 

Extra  Choice,  barrels,  weight  63 .  4. 

Choice,  barrels,  weight  63 .  4. 

FANCY  FLORIDA  GRAPEFRUIT 

Fancy  Bright,  36  size .  $3. 

Fancy  Bright,  46  size .  3. 

Fancy  Bright,  54  size .  3. 

Fancy  Bright,  64  size .  3. 

Fancy  Bright,  80  size .  3. 

Fancy  Bright,  90  size .  2. 

Golden  Russetts,  36  size .  2. 

Golden  Russetts,  46  size . 2. 

Golden  Russetts,  54  size .  3. 

Golden  Russetts,  64  size .  3.' 

Golden  Russetts,  80  size .  2. 

Golden  Russetts,  90  size .  2. 

NEW  JERSEY  SWEET  POTATOES.  ‘ 

Fancy  Primes,  per  barrel .  $3-75  to  $4.' 

Choice  Primes,  per  barrel .  3. 

Large  Medium,  per  barrel . , .  2.50  to  2.; 

Choice  Medium,  per  barrel .  2.. 


I  They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 

Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDINO 

COSHOCTON,  OHIO 
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3ALTIM0RE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

>lV  8uhscriher  to  the ‘‘GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  nrices  will 
zonfer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

>ked  In  paper-lined  fancy  bags  or  paper-lined 
zugar  barrels.  Per  lb. 

’’  J*v* . . 

"Java . 24 

’  Jaya . 24 

Java  and  Mocha  Blend . 24 

Java  and  Mocha  Blend . 22 

'  Mocha . 24 


’  Mocha .  22 

’  Mocha . 

tuayra  (Washed  Caracas) . 

'  Maracaibo.. 

Maracaibo . 


.20 
.18 
.18 

„  17 

’  Santos .  16 

’  f»nto» . - . 15 

’  Santos . . 

berry  Santos . 14 

’Rjo . . 

2  rio . ;0£ 

ton  Special  Mocha  and  Java,  1  lb.  cans  .27 

ton  Perfection,  1  lb.  cans . 20 

tleship,  1  lb.  packages,  any  quantity...  .15 

Cabin,  1  lb.  packages,  100  to  case . 14 

sickle’s,  100  lbs.  to  case . 

g  Bee,  100  lbs.  to  case . per  case  16.00 

en  Day,  100  lbs.  to  case . per  case 

TEA.  Per  lb. 

25  Gunpowder . 24 

28  Gunpowder . 35 

t  Gunpowder . 45 

26  English  Breakfast . 20 

28  English  Breakfast . 33 

t  English  Breakfast . 40 

25  Moyune  Gunpowder . 33 

28  Moyune  Gunpowder . 38 

;  Moyune  Gunpowder . 60 

25  Imperial .  33 

28  Imperial . 35 

.Imperial . 50 

26  Ooleng- . 28 

28  Oolong .  35 

.  Oolong .  '45 

ng  Hyson . 35 

in . 

o  %  and  %  lb.  packages. 

erMoon . . 

sr  Bell,  1  lb.  packages . !!!!!!!!!  [26 

da  (Ceylon  and  India  Tea)— 

een,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

een,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . . . per  aoz.  .to 

DRIED  AND  EVAPORATED 
FRUITS. 

>«•—  Per  lb. 

aporated,  60  lb .  08 

•aporated,  1  lb.  packages,  4  dot . 08% 

led,  60  lbs .  05 

:hea— 

andard,  50  lbs .  07 

oice,  50  lbs . ]o8 

:tra  Fancy,  25  lbs . 10 

cots — Evaporated 

tndard,  25  lbs . . . 0954 

oice,  25  lbs .  mu 

ants— 

&&=====  :8* 

Figs — 

x,  10  lbs . .. . . 

■ts> 1  lb . per  doz. 

n— 

lerican  Brand,  10  lb. . .  1 5 

lerlcan  Brand,  25  lb.._ . . 

j— 

tkage,  80  1  lb . 

tffed,  1  lb . . 

Prunes— 

-  40,  25  lbs.™, 

-  50,  25  lbs . 

-  60, 26  lbs..... 

-  70, 26  lbs . 


.35 

.60 

.27 


. per  doz. 


. 095, 

. 085f 

. 073,4 

so; 25 lbs . .S 

on  ok  iRa  Ii/<4 


.0654 
■05  34 


-  90, 25  lbs . 

-100,25  lbs. . 

-120, 60  lbs . . 

ns— 

rown,  50  lbs .  .06j/ 

rown,  60  lbs . 05% 

idon  Layers,  clusters,  20  lbs.,  per  box 

idon  Lavers,  20  lbs . per  box  1.50 

dless  Sultana,  60  lbs. .  0754 

ded,  36 1  lb.  packages. . 08 

tana,  36  1  lb.  packages . . 

tana,  bulk  28^bs. . 

Etc.  Per  bush. 

York  Hand-picked,  about  2J<  bushel 

'•f . . .  2  50 

rted  Beans,  about  200  lbs.  to  bag! .  2  35 

oon  Beans,  about  200  lbs.  to  bag..!.'.'!!!  2!25 
i  Peas,  dried,  about  165  lbs.  to  sack...  2  30 
c-Eyed  Peas .  2.85 

n-nla  Lima  Beans,  about  80  lbs.  to  P*r  lb 

rted  Lima  Beans,'  about  90  ’  lbs !  "to  °  ^ 

f®“' . per  bbi  7.45 

•  quantity .  no3/ 

Is,  about  100  lbs.  to  sack . 05 

5  Marrowfat  Peas . per  bu.  2.10 

B**ng . . 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  54  lb.,  flat,  4  doz .  1.25 

Sockeye,  1  lb.,  flat,  4  doz .  2  10 

Seward,  1  lb.,  tall,  4  doz .  1.45 

Jockey,  1  lb.,  tall,  4  doz . 1  1.50 

Buster  Pink,  1  lb.,  tall,  4  doz .  1.00 

Arctic  Belle,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1.50 

Sockeye,  54  lb.,  flat,  4  doz . .  . 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Hawkeye,  %  lb.,  flat,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver  1  lb.,  flat,  4  doz . 

Star,  %  lb.,  8  doz.  in  case .  1.50 

8tar,  I?  lb.,  flat,  4  doz .  2  45 

Gold  Label,  5<  fb.,  flat,  8  doz . 

Beaver,  5<  lb.,  flat,  8  doz . 

Clams — 

Gold  Label  Brand,  1  lb.,  taU,  4  doz. .  1  10 

Herring  Roe  — 

Old  Virginia  2s,  2  doz .  1  50 

Mackerel- 

Mackerel  in  sauce,  oval. . 

Oysters — 

Standard,  6  oz.,  2  doz . 90 

Sardines,  in  Oil  — -  npr  p „ „ 

54  oil,  100 . per  CMe 

Gold  Label,  %  oil,  100  cans .  e  50 

Standard,  %  oil,  100 .  %'m, 

54  lb.,  oil,  with  key,  10!) .  3.75 

Epicurian  54  oil,  fancy  cartons,  100  cans  4  50 
%  Mustard  Sardines— 

Gold  Label,  100  cans .  g  50 

Standard,  100  cans .  3. 65 

Leon  D’or  Brand,  100  oans .  4  50 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4  50 

%  Mustard,  60  cans . 2  95 

Harbor  Brand,  48  cans . . .  8^5 

Imported  Sardines — 

54  Oil,  Martell  Brand,  100  cans .  16  00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
54  011  Imported— 

Martell,  100  cans . 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  9  50 

King  Oscar,  100  oans . „ . 

CANNED  VEGETABLES. 

Baked  Beans—  per  doz 

Pin  Money,  3  s,  sauce,  2  doz .  4.50 

Pin  Money,  2s,  sauce,  2  doz .  1^15 

Pin  Money,  Is,  sauce,  4  doz .  86 

Pin  Money,  3s,  plain,  2  doz .  145 

Wagner’s,  Is,  tall,  4 doz . .  48 

Wagner’s,  3s,  plain,  2  doz .  \  .03 

Wagner’s,  8s,  sauce,  2  doz .  1  08 

Excursion,  3s,  sauce,  2  doz. .  85 

Saratoga,  2s,  2  doz .  . 60 

Corn- 

Pin  Money,  Shoepeg,  2s,  2  doz . 90 

Standard  Shoepeg,  2s,  2  doz .  85 

Standard,  2s,  2  doz . 75 

Belmont  Cream,  2s,  2  doz . . ’95 

W inorr  Brand  Kernelled  Com,  2  doz! ! ! ! ! !  1 !  45 
Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  25 

Belle  Brand,  2  doz .  86 

Little  Fellow,  2s,  2  doz . . 

Rob  Roy,  2s,  2  doz . w.!!!! .""""!!!! 

Pin  Money,  petits  pols,  2  doz.....!!!!!!!!!!!!!  1.50 
Pin  Money,  standard  early  June,  2  doz..  .95 
French,  extra  fins,  100  in  case,  per  oaae,  18.50 
Pin  Money  Combination— 

2s,  2  doz . . .  35 

Kidney  Beans— 

2s,  2  doz . . . . . .  ,75 

Lima  Beans— 

Derby,  soaked,  2s,  2  doz. . 80 

Standard,  2s,  2  doz .  1 .00 

Little  Darling,  2  doz..... . ....!!!!!!!!!!!!'  1  30 

Pumpkins — 

3s,  2  doz .  90 

No.  10 . . 

String  Beans — 

2s,  2  doz . 66 

Pin  Money  Vegetables — 

2s,  2  doz.,  12  kinds  In  can. . 85 

Sweet  Potatoes,  8s,  2  doz . 8754 

Is  Pulp,  for  soup .  42 

Succotash- 

28,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  8s,  2  doz . 93 

Standard,  3s,  2  doz . 85 

No.  10,  54  doz .  2.35 

Fair  Quality,  3s .  80 

2s.  2  doz . . . 65 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes  6  lb.  packages .  7  45 

Cut  loaf . . . t .  5  go 

Powdered .  5  25 

XXXX,  powdered .  5  45 

Cubes .  5  35 

Fine  Granulated,  American .  4.95 

Fine  Granulated,  100  lb.  sacks .  4.95 

Confectioners’ A . .  4.90 

No.  1,  A .  4  &5 

Light  Yellow .  4.40 

Fine  Granulated,  2  lb.  bags .  5.25 

Fine  Granulated,  5  lb.  bags . 5.15 


CANNED  FRUITS.  Per  doz 

Apples,  Ss,  2  doz .  80 

Blackberries,  2s,  2  doz .  '75 

Blueberries,  2s,  2  doz .  '95 

Cherries,  2s,  2  doz .  87 

Gooseberries,  2s,  2  doz . ”,  x  .00 

Pie  Peaches,  3s,  2  doz .  94 

Pears,  3s,  2  doz . . . . .  ^95 

Sliced  Pineapples,  ‘2s,  2  doz . x'25 

Singapore  Pineapples,  154  s.  chunks,  4 

do* . •••: . . .  1.26 

Singapore  Pmeapples,  10c.  chunks,  4  doz. 
in  case . 95 

Grated  Pie  Pineapples,  James.  8s,  2  doz.  ...  90 

Raspberries,  2s,  2  doz . 

Strawberries,  2s,  2  doz . ]  .95 

Standard  Peaches,  Sunset  8s,  2  doz . .  1.90 

California  Apricots,  2  doz .  1.90 

California  Cherries,  2  doz . .  2  60 

California  Peaches.  254s,  2  doz .  2  85 

Wheeler  Peaches,  3s,  2  doz .  1  25 

Sliced  California  Peaches,  1  s,  4  doz .  1.86 

SALT.  Per  sack 

Fine  Table,  Large  Sack .  90 

Kiln  Dried . . .  1.99 

Fine  Table,  bushel  sacks . !....!!  !3g 

Fine  Table,  54  bushel  sacks .  22 

Ground  Alum,  140 . 63 

Fine  Dairy,  2s,  140  to  bbl . ***2  60  *' 

Fine  Dairy,  3s,  100  to  bbl .  2  68 

Fine  Dairy,  4s,  70  to  bbl .  2  36 

Fine  Dairy,  5s,  60  to  bbl .  2  40 

Fine  Dairy,  8s,  35  to  bbl .  2  18 

Fine  Dairy,  10s,  28  to  bbl .  2  15 

Worcester,  254s,  116  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4  m 

Worcester,  10s,  80  to  bbl .  3i75 

Per  case 

Snow  Flake,  48  10c.  packages .  3.10 

Snow  Flake,  36  15c.  packages .  8.75 

Colonial,  36  6c.  packages .  1  30 

Rock  Salt  . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1 .60 

MOLASSES  AND  SYRUPS. 

St.  Clair,  N.  O . ^f*1' 

Kingsland,  N.  O . '39 

Julian  F.  Bradshaw’s  Molasses,  No.  44 .  33 

Cheapside  Molasses .  28 

Black  Strap  Molasses . .!!!.'.' . ig 

Gold  Medal .  go 

King  Syrup . """"  '82 

Orange  Brand  Syrup .  33 

Orange  Brand,  2%s  cans,  2  doz . 2  "40 

No.  6  Amber  Syrun . 39 

California  Amber  Drips,  2s  cans,  2  doz.!...  L90 

California  Amber  Drips,  254s  cans .  2.20 

California  Amber  Drips,  8s  cans,  2  doz .  2! 60 

California  Amber  Drips,  54  gal .  cans,  1  doz.  2 . 20 
Calvert  Brand  Pure  Porto  Rico . 22 

CONDENSED  MILK.  case 

Baby,  1  doz.  glass  jars .  1 . 90 

Challenge,  4  doz .  3.85 

Eagle,  4  doz .  6  25 

Magnolia,  4  doz .  4 '00 

Red  Cross,  4  doz .  4 ' 15 

Star,  4  doz . ”,  420 

Dime  Brand,  4  doz . 3. 60 

Lion,  4  doz .  4  25 

Premium,  4  doz . !..!!'.!'.!  3.75 

Hires’  Silver,  4  doz . ! . .’. .  4 '90 

Square,  4  doz . 

EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . . .  s  75 

St.  Charles,  4  doz . [  3  99 

Our  Pet,  large  size,  4  doz . !!.!!!!!!!!!!!!  8.10 

Our  Pet,  baby  size,  6  doz .  2.65 

Peerless,  small  size,  6  doz .  2  70 

Peerless  large  size,  4  doz .  3-20 

Columbia,  4  doz .  3  in 

silver  cow, 6  doz . !!"!!!'!!!!!!!!!!!' 

Van  Camps,  4  doz.  in  cans . per  can  3.85 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . .  2.46 

♦Pearl  White  Floating .  60 

Ark . . 

Babbitt’s . 100 

6  box  lots  freight  paid,  with  154  box 
“1776”  or  100  cakes  Beet  Soap  free... 

10  box  lots  freight  paid,  with  3  boxes 

“1776”  oi  200  bars  Best  Soap  free . 

Buffalo  Oleine .  60 

Washday . ......120 

♦Bee . 100 

♦Big  Schooner . 100 

♦Fels-Naptha . 100 

Hoefher’s  Tiger  Borax . ’  100 

♦Fairy  Oval . 100 

*S.  A.  Gambrill,  Oleine .  60 

♦Globe  Oleine . 60 

♦Ivory,  6  oz .  100 

♦Ivory,  10  oz .  100 

♦Kirkman’s . 100 

♦Kirk’s  Oleine .  60 

*Lenox . !ioo 

♦Lifebuoy .  59 

♦Fairbanks  Tar . .’...100 

♦Magic  Cleaner .  100 

♦Octagon . ion 

♦Philadelphia  Oleine .  60 

♦P.  &  G.  Oleine . 72 

Premium .  100 

♦Santa  Claus . !.!.'.'.!'.!!l00 

♦Star .  inn 

♦Sunlight . ..’.'.’.'.'.'.'.'.'.’lOO 

♦Sunshine .  120 

Star  Oleine . 60 

•Sunny  Monday . ..!..'...!l00 

♦White  Cloud . 100 

♦Wonder  Worker . ..!.!  100 

Wonder  Worker  Chips . .  4  doz 

L*on . . 106 

♦Saowberry . . 

Best  Blue . !....!!!!!  80 

♦Hoefher’s  Ammonia . .!!!!  100 

♦P.  &  G.  Naptha .  "'100 

Duck . . 

20  Mule  Borax .  100 

Rib . !.'.'.> 00 

U.  S.  Mail . . 

Hustlea .  . j  *?o 

Bfag . .!!!!  66 

Export  Borax . 100 

*  5  box  lots  delivered. 


2.40 

2.00 

8.76 

4.26 

4.20 

2.40 

2.00 

3.90 
8.76 
4.00 
8.75 
4.00 

2  40 
2.40 
4.00 
7.00 

8.75 

2.26 
3.00 
2.00 

3.76 

3  90 

2.40 
8.00 
3.76 
3.15 
3.00 
4.00 
2.45 
1.75 
4.00 

8.90 
4.00 
2.08 

8.90 

3.40 

3.95 
8.85 
8  85 

1.95 
3.60 

2.30 

2.55 

3.90 


TOILET  SOAP. 


Bars. 


Flash,  for  the  hands . 100  cans 

Grand  Pa’s,  small  size . 100 

Grand  Pa’s,  small  size . ..!  60 


Box 

6.60 

8.86 

1.95 


Grand  Pa’s,  large  size . 50  g  jf 

Sweet  Maiden . ,jos  '43 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz 

Mottled  Castile,  86  lb . per  lb 

White  Castile,  36  lb .  per  lb 

Conti,  imported  Castile,  36  lb . per  lb. 

Oat  Meal . ...per  doz. 

Glycerine . per  doz. 

Jap  Rose .  50 

Sweetheart . .!!.”!!!!!!!  50 

Lav*; . 100 

Pearl . .  eo 


-40 
.08 
.10 
.13 
.40 
.40 
3.75 
1.90 
3  75 
2.40 


SCOURING  SOAP. 


Bars.  Box. 
50  1.88 


MATCHES.  per  gross 

Blue  Hen,  200s,  1  gross .  f  50 

Coast,  5  gross . . 

Globe,  100s,  6  gross . "  . 95 

Done,  1  gross . . .....!!!!!!!!!!......!  !  95 

Home  Safety,  65s,  5  gross . ’. .  .  !45 

Vulcan  Safety,  60  gross . 50 

Bird  s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Fast  Mail,  100s.  1  gross....  i  nn 

Buii-S  Eye,  6  grosi . { .55 

Little  Star,  40s,  6  gross .  40 

Pet,  100s,  6  gross . [39 

Chips,  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

ra“' ®  *nd  damp  climate . per  case  1.76 

Black  Diamond, 600s,  100  in  case... per  case  3  50 

RICE.  Per  lb 

Best  Head.  bbls.  or  100  lb.  sacks .  06M 

No.  2  Head,  bbls.  or  100  lb.  sacks .  05 '/i 

No.  8  broken,  bbls  or  100  lb.  sacks .  0344 

•Tanan.  inn  lh  sacks  ..  An/ 

Patna,  ICO  lb.  sacks . !!!!!!"""“! . 06 y. 


Fairbanks . 

sapoiio . :z::«d<£ 

Wrigley  s . . 

Wrigley  s .  60 

Scourene .  100 

Sil  San . . . ; /“  £5 

Army  and  Navy  Compound . 4  doz 

Finola  Star  Polish .  jqo 

Silver  Sand . per  "bbl. 

American  Scourer .  100 

Bon  Ami,  10c.  size . ..!!!!.’.’.  3  doz 

Brooks’  Crystal . . . 

Hoefner’s  Crystal,  with  spoons . JMpirgs  . 

Old  Dutch  Cleanser,  4  doz. .  g 


2.25 

3.60 

1.80 

3.60 
2.25 
2.03 
1.80 
3.86 

2.60 
3.75 
2.50 
3.90 

00 

26 


SEEDS. 

Anis,  packed  about  170  lbs.  to  bag . per  lb. 

Bishop’s  Best  Bird  Seed,  any  quantity.. per  doz. 
Bishop's  Superior  Seed,  any  quantity. .per  doz. 
Bishop's.  Bird  Gravel,  any  quantity. ...per  doz. 

<  uttle  Fish  Bone .  per  15’ 

Caraway,  about  115  lbs.  to  bag...!!!.!.’.!.  “ 

Celery,  about  215  lbs.  to  bag .  ..!!  «« 

Canary,  about  240  lbs.  to  bag .  1  ’ 

Coriander,  about  100  lbs.  to  bag . .!...’.  « 

Excelsior  Bird  Seed,  24  pkgs.  to  case.,per  pkg. 

Fennell,  about  220  lbs.  to  sack .  per  lb 

Flax  Seed,  100  lbs.  to  sack .  “ 

Flax  Seed  Meal,  100  lbs.  to  sack .  “ 

Green  Kern,  ico  lbs.  to  sack .  " 

Hemp,  225  lbs.  to  sack . .!.....*.'!!!  “ 

Hirsh,  about  100  lbs.  to  sack...!.!!!.......  •• 

Millet,  about  100  lbs.  to  sack . !  «• 

Moan,  about  no  lbs.  to  sack..!!!!!!!. .  “ 

Mustard  Seed,  225  lbs.  to  sack..!!!!!!!!!!!  “ 

Poppy  Seed,  about  no  lbs.  to  sack......’  *  < 

Rape  Seed,  about  250  lbs  to  sack....  “ 

Sunflower  Seed,  about  115  lbs.  to  sack..  “ 

By  the  full  bag  will  make  any  of  the  above  seeds 
J4c.  per  lb.  less. 


90 
45 
35 
r  1 
11 

°4  % 

°5 

08 

T4 

°5 

°2  y, 

°9 
04 
06  H 
06  >4 
°9 
°9 
°9 
°5  K 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


NEW  YORK  PRICE-LIST 


NOTE . — Frices  are  those  prevailing  on  date  of  issue.  Corrected  Weekly .  Invariably  F.  O .  New  York • 


MOLASSES. 

Porto  Rico  Molasses—  Per  gal. 

Fancy,  bbls . 42  @*45 

Choice,  bbls . 38  @-4° 

Good,  bbls . 26  @.30 

Fancy,  qt.  jars . per  doz.  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle— New  Crop . 42  @ .  44 

Fancy .  -38 

Choice .  -36 

Prime . .  • 29 

No.  10,  %  doz.  in  case,  in  tins . Per  doz.  4.  75 

No.  5,  1  doz.  in  case,  in  tins .  ‘  2.75 

No.  3,  2  doz  in  case,  in  tins .  **  1.  5° 

No.  2,  3  doz.  in  case,  in  tins .  **  1.00 


PURE  SYRUPS. 

Gilt  Edge  Drips,  in  bbls . 

Robin  Hood,  in  bbls . 

Various  Grades,  in  bbls . 

Lyle’s  Golden  Drips,  2  lb.  tins,  2  doz. 
in  case . Per  case 


•33 

.28 


')  •  J9 


1.90 


SALT  FISH. 
Mackerel. 

Gross  Weights  350  160 

Count 

(about)  200  lb.  100  lb. 

to  bbl. 

Bloater,  Norway.  None 

No.  1,  Norway...  None 

No  2,  “  ...  None 

No.  3,  “  ...325350  2500  13.05 

No.  4.  “  ..400-450  22.00  11.55 

Fancy  Shore 

Bloaters .  95-105  3°-°o  15-55 

No.  i,  shores . 160-175  26.00  13.55 

No.  1,  New  Cape 

Shores . 110-115  15.00  8.05 

No.  1,  New  Cape 

Shores . 160-170  16.00  8.55 

No.  i.NewH’fax. 160-170  15.00  8  05 

No.  2,  New  Iri-h. 325-350  17. co  9.05 

No.  2,  New  Irish. 350  400  16  00  8.55 

No.  2,  New  Irish. 400-450  15.50  8.30 


77  20 

5olb.  81b. 


6.  65 
5.90 


1.20 
1 .08 


7.90 
6. *90 


4.15 


.80 


4.40 

4.15 

4  65 
4.40 

4.28 


.84 

.80 

.88 

.84 

.82 


Boneless  Codfish. 

In  box. 

White  Seal,  Middles,  Finest  Georges . 40  lb. 

Prize  Strips,  Middles,  Finest  Georges . 40  lb. 

Prize  Strips,  Middles,  Finest  Georges . 20  lb. 

Satin  Middles,  Fancy . 40  lb. 

Brilliant  Strips . 4°  lb. 

Brilliant  Strips . 2c  lb. 

Herring. 

New  Medium,  Scaled . Per  box 

skinless  and  Boneless,  10-lb.  boxes . Per  lb. 

Star  Boneless,  large  tins,  1  doz.  in  box.. Per  doz. 
Star  Boneless,  Dime  tins,  2  doz. in  box. Per  doz. 


Per  lb. 

.12  y2 

.cg% 


.09% 

08 

•°8X 


•  15  ‘A 

•  14 

1  *5° 
.90 


TEAS. 

Oolong  (Formosa  &  Foochow) — 

Fair  to  fancy . 18 

Japan — 

Fair  to  choicest . 2c 

Basket  Fired  Japan — 

Fair  to  choicest . 22 

Japan  Dust — 

Fair  to  good..  . 12 

Young  Hyson- 

Fair  to  fine . 17 

Hyson — 

Fair  to  choicest . 16 

Gunpowder — 

Fair  to  choicest . 19 

mperial  — 

Fair  to  choicest- . 32 

English  Breakfast — 

Fair  to  choicest . 17 

Ceylon  and  India — 

Fair  to  fine . 20 


Per.lb. 

@•75 


@•45 


45 


•15 


5° 


•35 


),.(o 


.60 


@•55 


55 


ROASTED  COFFEES. 

Sumatra —  Per  lb. 

Mandheling,  fancy . 34 

Old  Government,  best . 27 

“  choice . 25 

prime . 23 

good . 23 

Mocha — 

Genuine  Arabian . 26 

Windsor  Blend . 23 


— 2 — 

Maracaibo — 

Cucuta,  best . 17 

“  choice . 16 

tl  prime . 15 

“  good . 14 

Laguayra — 

Caracas,  finest . 18 

“  choice . 16 

Peaberry — 

Santos,  fancy . 16 

**  choice . J5 

fine . 14 

Rio,  fancy . *5/4 

**  choice  . j4/4 

*#  fine . 13/4 

Santos —  t 

Best . 15 

Choice . 14 

Prime . 13H 

Good  . I2/4 

Fair . 

Rio — 

No  1,  golden . 15 

No.  2 . 14 

No.  3 . 13 

No.  4 . 12/4 

No.  s . 12 

No.  6 . 11 J4 

No.  7 . . 11 


SPICES. 

Whole,  bags  or  bbls —  Per  lb. 

Allspice .  -°8 

Cassia  buds .  *28 

Cinnamon,  select  grade .  .12 

“  Batavia .  .25 

“  Saigon .  -5° 

Cloves,  Zanzibar .  .14 

“  Amboyna .  .24 

“  Penang .  .3° 

Ginger,  African .  .  10 

“  Jamaica,  bleached .  .22 

Nutmegs,  75®  80s .  .25 

“  nos .  .20 

Black  Pepper,  Singapore .  .09 

“  shot .  .10 

White  Pepper,  Singapore .  .14 

Red  Peppers .  .12 

Bbls.  Boxes  4-oz.  tin 
Pure  Ground,  and  6,10,  cans,2&4 

Highest  Grade —  }4-bbls.  13- lb.  doz. case 

Per  lb.  Per  lb.  Per  doz. 

Allspice . 10  .12  .71 

Cinnamon . 16  .19  .92 

Cinnamon,  Saigon . 60  .62  2  42 

Cloves . 18  20  1  00 

Ginger,  Borneo  . 14  .16  .82 

Ginger,  Jamaica . 24  .27  1.23 

Mace .  62  .65  2.48 

Mustard . 16  .19  .94 

Nutmegs . 23  .25  1..  5 

Black  Pepper . 10  .12  .70 

White  Pepper . 16  .19  .94 

Cayenne,  Red  Pepper . 18  .20  1.00 

Paprika,  Hungarian . 

Red  Pepper . 30  .34  1.44 

Assorted  Spices .  .  88 


CANNED  GOODS. 
Vegetables. 


Asparagus — 

Per  doz. 

Mammoth,  white,  2%s,  California... 

4-50 

Medium,  green,  2%s,  California..  .. 

3-25 

Tips,  green,  is . 

“  white,  California,  is . 

1.85 

3-75 

Beans,  Baked —  Plain. 

Sauce. 

Sunbeam,  4  doz..  No.  1 
“  4  “ 

“  4  *• 

Van  Camp,  4  “ 

••  4  “ 


.70 


1 .40 


Snider's, 


1.85 


B.  &  M., 


•65 

1.50 


.80 
*•15 
i-45 
1 .00 
1  50 
1.85 
.90 
1.40 
1.80 
.70 
1 . 70 


Beans,  Lima — 

Royal  Scarlet,  tiny  2  doz.,  No.  1  .  1.10 

Sunbeam,  small,  N  J.,  No.  2 .  1.50 

Valley  Field,  medium,  N.  J.,  No.  2 .  1.00 

Our  Chef,  medium,  N.  Y.,  No.  10 .  6-75 

Beans,  Stringless — 

Royal  Scarlet,  fancy,  No.  2 .  2.10 

Robin  Hood  Refugees,  No.  2 .  1.35 

Lehigh  Valley,  N.  Y.,  No.  2 .  1.00 

Sunbeam,  fancy ,  No.  2 .  2.00 

Acmes,  small,  Refugees,  No.  2 .  1.25 

Red  Jacket,  whole,  No.  10 .  4.25 

Boyers,  string,  No.  2 . 70 

Peas — 

Smallest  sifted,  2s .  2.10 

Extra  sifted,  2s .  1.60 

Sifted,  2s .  1 . 15 

Telephone,  2s . 

Sweet  wrinkled,  2s .  1.40 

Standard  Early  June,  2s .  1 .00 

Soaked,  2s . 75 


@i-75 

@i-35 

1.25 


60 


— 3— 

Succotash — 

Extra  fancy  Maine,  2s .  1.40 

Fancy  Maine,  2s .  1.10  @1.25 

Extra  standard,  2s . 95  @1.00 

Pumpkin — 

Fancy,  3s .  1.10  @1.20 

“  gals .  2.40 

Squash — 

Fancy,  3s .  1.20 

Tomatoes — 

5 y2  in.  cans,  fancy  New  Jersey .  1.60 

514-in.  cans,  extra  standard  New 

Jersey .  1  40 

5-in.  cans,  standard  New  Jersey  ....  1 . 15 

Standard  Maryland,  No.  3 . 95  @1.00 

2-lb.  cans . 75  @  .80 

Standard  New  Jersey,  gals .  2.75 

Extra  standard  Maryland,  gals .  2.50 

Glass  jars,  qts .  2.75 

Beets — 

Fancy  Strawberry,  3s .  1.40  @1  60 

Cut,  3s .  1. 10  @115 

Sweet  Potatoes,  3s .  1.15 

Sauer  Kraut,  3s . 95  @1.10 

Spinach — 

Standard  Maryland,  3s .  1.15  @1.40 

Fancy  New  Jersey,  3s .  1.40  @1.65 

Gals . 1....  4-75  @5*°° 


FRUITS. 

California. 

Apricots —  Per  doz. 

Extra,  254s .  2.25 

tf  standard,  2l/2s .  1.75 

Standard,  2%s . 

Gals .  5  25  @6.25 

Cherries — 

Extra,  white,  2V2S.... .  2.75 

“  standard,  white,  2^s .  2.40 

Standard,  white,  2^s .  2.35 

Extra  standard,  gals .  7.50  @9.25 

Bartlett  Pears — 

Extra  fancy,  2l/2s .  3.25 

“  234s .  2.40 

41  standard,  2^s .  2.40 

Standard,  254s .  2.00 

Plums,  Egg  or  Gage — 

Extra  fancy . . .  2.75 

“  standard,  2x/2s .  2  00 

Standard,  2j4s .  1  •  75 

Gals .  5-5o  @7- 00 

Peaches — 

L.  C.,  extra  fancy,  2x/2s .  3  25 

“  “  2  j4s .  2-75 

Crawford,  extra  fancy,  2%s .  2.75 

“  “  standard,  2%s .  1.85 

Eastern. 

Pears — 

Fancy  New  York,  2s .  1.75 

• ‘  “  State,  2^4s .  290 

Standard,  2s .  1.5° 

Pineapples — 

Sliced  or  grated,  2s .  2  25  @2.40 

“  is .  1. 10  @1.20 

Pie,  grated,  gals .  3.00 

Singapore,  1  J4s .  1.15  @1.25 

Plums,  egg,  3s . 

“  gage,  3s  . 

Apples — 

Gals.  . .  2-25 

Strawberries — 

Fancy,  . .  3-  00 

Extra,  2s . . .  1.85 

Raspberries — 

Red,  fancy,  2s .  2.75 

Standard,  2s . 


.80 


FISH. 


Lobster — 

5.00 
@2 . 75 

1 .50 

“  '  %  S . 

Kippered  Herring — 

2.50 

Alaska  Salmon — 

1 . 10 

1.25 

@1.30 

1 .40 

.  1.25 

@1.50 

@1.30 

2.00 

Columbia  River  Chinook  Salmon — 
Flat,  . . 

2.  20 

Oval,  is,  steaks . 

3  00 

Sardines  — 

Domestic,  ^s,  oil,  100  tins  . .  3.35 


—4- 


Cleaned  Sultanas — 

Smyrna,  fancy,  i-lb.  cartons . 

“  choice,  1 -lb.  cartons . 

California,  1  lb.  cartons . 

Loose  Raisins — 

Valencia,  4  crown,  28  lbs . 

California,  4  crown,  50  lbs . 

“  3  crown,  50  lbs . 

“  2  crown,  50  lbs . 

Figs— 

Baskets,  1  and  2  lbs . 15 

Layers,  2^  in.,  10  lbs . 

2l/2  in.,  12  lbs . 

2^-in.,  12  lbs . . j...  . 

2-in.,  12  lbs . 

Currants — 

Fancy,  i-lb.  cartons . 

Cleaned,  choice,  i-lb.  cartons . 

Bulk,  choice,  50  lbs....* . 

Natural,  choice . 

Citron — 

According  to  quality . 

Lemon  Peel — 

According  to  quality . ii/4(' 

Orange  Peel — 

According  to  quality . 

Fard  Dates — 

60  tbs.,  bulk . . . 

i-lb.  pkgs.,  30-lb.  case . 

Persian  Dates — 

60  lbs . 

Prunes,  California,  25-lb.  boxes — 

Epineuse,  20(0)30 . . . 

30@40,  choice . 

4Q@50, 


50@6o,  “  ... 

6o@7o,  “  ... 

70@8o,  “ 

Choice,  50-lb.  box — 

6o@7o,  80(0)90 . 

7o@8o,  90(0)100 . 

Fancy,  25-lb.  boxes — 

4°@5o . 

5o@6o . . . 

60(0)70 . 

70(0)80 . 

Oregon,  25-lb.  boxes — 

30@4<> . 

4°@5o . 

Apples — 

Fancy,  50  lbs . .• 

u  i-lb.  cartons  . 

Prime,  50  lbs . 

Choice,  i-lb.  cartcns . 

Peaches — 

Fancy,  peeled,  25  lbs  . . 

“  unpeeled,  25  lbs  .... 

Extra  choice,  Muir . 

Apricots — 

Royal,  extra  fancy,  25  lbs.. 

“  fancy,  25  lbs . 

“  choice,  25  lbs . 

Moorpark,  fancy,  25  lbs . 


NUTS. 


^s,  mustard,  50  tins .  2.65  @4.25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins —  Per  lb. 

Fancy,  i-lb.  cartons .  .09 

Smyrna  Sultana,  fancy,  6  crown,  30 

lbs .  -14 

Smyrna  Sultana,  choice,  4  crown,  30 
lbs . 


Almonds — 

Jordan,  shelled,  large,  28  lbs.., . 48 

Valencia,  28  lbs . 

Flot,  shelled . 

In  shells — 

California,  paper  shell,  80  lbs . 

French  Princess . . . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils — 

New,  large,  180  lbs . 

Filberts — 

Turkish . . . 

Sicily,  130  lbs . 

jumbo,  Naples,  no  lbs . . . 

Long,  Naples,  no  lbs . 

Polished,  80  lbs . n 

Louisiana,  paper  shell . . . 

Walnuts — 

Chili,  1007  crop . 

Grenoble,  220  lb» . . . 

Marbots,  no  lbs . 

Cornes,  no  lbs . . . 

Mixed  Nuts — 

Strictly  fancy,  25  lb.  boxes . 

Extra  choice,  25-lb.  boxes . 13 

Choice,  125-lb.  bags . 11 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case — 

Reduced,  i^s,  boneless . 

“  14  s,  with  bones . 

French,  boneless . 

“  ){%,  with  bones . 

High,  %s,  boneless . 

y2 s,  boneless . 

French  Vegetables,  100  in  case — 

Peas — 

According  to  quality . 

Mushrooms — 

J4s,  according  to  quality . 

ys,  according  to  quality . 

String  Beans — 

According  to  quality . 

Lima  Beans — 

According  to  quality . 

Brussels  Sprouts . 

French  Macaroni,  cartons,  25  lbs. ..lb. 


Per  c 


7 . 00@2 


1 7 .  oo@f' 

24.50@2: 

15.00(0)40 


II.OO@2* 


16.00(6)31 
15. 00(a)  2® 


2.00(3)1; 


18.00(a)* 
12  •  00(a)  1* 
.08(g) 
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rocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY. 

VZrTfarL  \°'»lienGROCEf?  WOIlTD  AND  GENERAL  MERCHANT »  who  is  unable  to  purchase  at  the  following  prices  wilt 
nfei  favoi  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Oil.. 


Column. 

.  6 

.  16 

.  z7 


DECLINES. 


ed  Poultry .  25 


Sugar . . 

Canned  Tomatoes.. 

Canned  Corn . 

Provisions . 

Lard . 


Column. 


7 

7 

24 

24 


ADDITIONS. 


Column, 


WEIGH  AND  MEASURE  EVERYTHING  YOD  BUY. 

Standard  “Weights  per  Bushel. 

Marrow  Beans . 6©  lbs. 

Medium  Beans . 60  ** 

Pea  Beans . 5©  “ 

Red  Kidney  Beans . 58  “ 

Hominy... . ”56  ** 

Pease . .60  “ 

Barley . 48  " 

Potatoes . 56  " 

Flaxseed . s8  ** 

Onions . ce  ** 

Shellbarks . 48  “ 


COL. 

1  Cash  Drawer . 18 

. 26 

}nia .  3 

jnition .  6 

Grease .  3 

Paper . 23 

nd  Twine  Holders.. ..18 
g  Powder .  3 

;•••; . x7 

Brick . 32 

. 17 

ng,  Shoe .  4 

T .  6 

. 26 

ls . - . 33 

-s . 35 

/heat  Flour . 17 

Borers . 1 4 

ers'  Sundries . 25 

Dishes .  34 

.  6 

Color . 26 


aor . 26 

2S . 10 

is  . .  6 

d  Goods .  7 

fornia  Fruits .  7 

:tables .  7 

8 


COL. 

Pie  Fruit .  8 

Sardines .  g 

Meats .  q 


Soups . . 

Capers . 16 

Catsup . . 

Cereal  Specialties .  17 

Cereal  Coffee .  20 

Cheese . 16 

Chocolate  and  Cocoa . n 

Chewing  Gum . 27 

Cider . 27 

Clothes  Pins . 34 

Cocoanut . 13 

Codfish . iq 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 


Delicatessen 
Dressed  Meats. 


COL. 

Drugs,  Grocers' . . . 26 


Eggs .  16 

Essence  of  Coffee .  5 

. 27 


Extracts., 


Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising .  17 

Buckwheat . 17 

Fly-paper .  32 

Food,  Bird . . . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..19 
Foreign,  Dried . 19 


Gelatine . 18 

Gravel,  Bird . 32 


Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 20 


Ink . 

Insect  Powder.. 
Ironing  Wax . 


Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . 25 

Junket  Tablets . 27 


Ketchup . 11 


Lamp  Goods . 

Lard . 

Lemons  and  Oranges.. 

Lentils . 

Licorice . 

Lime . 

Live  Poultry . 

Lye  and  Potash . 


..20 

,..24 


...17 

...26 

...20 

...25 


Macaroni . . 

Mackerel . 

Maple  Syrup . 

Matches . . 

Meat . . 

Milk,  Evaporated . 

Mince  Meat.. 
Molasses.. 


..18 

..19 

•33 

..21 

,.24 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . 26 


Noodles,  Egg . 17 

Nuts . 


Oat  Meal . 17 

Oils . 22 

Oil,  American . 22 

Olive  Oil . 22 

Olives . 22 


Paper . 22 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 23 

Peas,  Dried . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . 25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef. . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL. 

25 


Preserves . 

Provisions . 24 

Puddine . 18 

Putty . 26 


Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 


Sago . 17 

Salad  Dressing . 28 

Sal  Soda . . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scales? . 18 

Scoops,  Grocers’ . 18 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot . 6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


COL. 

Spices . 30 

Whole . 31 

Starch . 31 

Stove  Polish .  31 

Soap  Powders . 30 

Sugars .  1 

Sulphur . 26 

Sundries . 32 

Syrups . 33 


Tacks . 32 

Tapioca . 17 

Tar .  27 

Teas .  1 

Tobacco,  Chewing . 36 

Smoking . 36 

Cutters . 18 

Twine  Holders . 18 

Twine . 32 

Vermicelli . 18 

Vinegar . 24 


Washboards . 34 

Wax,  Fruit  Jar . 32 

Wrapping  Paper . 22 

Wooden  ware . 34 


SUGAR. 

:tioners' Lozenge,  XXXX . 

**  Powdered . 

11  Crown  A . 

“  Crystal  A . 

"  Coarse  Granulated . 

Tablets . 

.1  Dominoes . 

»af . 

:  Cubes . 

ired . 

Fine  Granulated . 

f  Granulated . 

lated . ; . . 

ranulated . 

in  50-lb.  bags  packed  2  in  100- 

lb.  bag . 

in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

in  10-lb.  bags  packed  10  in 

K»-lb.  bag . 

in  5-lb.  bags  packed  in  bbls.... 
in  5-lb.  bags  packed  in  100-lb. 

bags . . 

in  2-lb.  bags  packed  in  bbls.... 
in  2-lb,  bags  packed  in  100-lb. 

.  bags . 

in  2-lb.  cartons  in  cases . 

in  2-lb.  paper  packages  in 

cases . 

tioners’  A . 

tystone  A... . 

aerican  A . . 

ntennial  A . * 

lifornia  A . 

anklin  B . ’ 

:ystone  B . * 

aerican  B . * . 

ntennial  B . . 

lifornia  B . . 

inklin  Extra  C...... . 

ystone  Extra  C . 

lerican  Extra  C . 

ntennial  Extra  C . . . 

lifornia  Extra  C . 

inklin  C . . 

ystone  C . 


5*lo 
5.00 
5.40 
5.05 
5.30 
6  35 
7-37% 

5  s3y2 

5-i5 
5.00 
4  9° 

4  9° 
4.90 
4  9° 

4  95 

4  95 

5  °5 

5.10 

5.10 
5 .20 

J.20 

5-10 

5.10 

4-75 

4.70 

4.65 

4.60 


4.15 

4.10 


TEA. 

Per  lb. 

-Basket-fired .  20  ©  35 

-Pan-fired — Common  to  fair .  20  @  23 

. * .  24  @  28 

:est .  30  (5)  38 

sa— Superior  to  Fine .  18  @  20 

:e  to  Extra .  22  @  35 

:est  .  4Q  @  50 

3W—  Common,  cargo .  14  @  16 

1  medium..., . ..................  17  @  22 

r*or . •/ . ; .  23  ©  28 

;•••; . 30  ©  35 

•e,t .  ©  40 


Gunpowder — Choice  to  Extra .  29 

Choicest .  4© 

Moyunb — Good . ] .  27 

Fine . 35 

Choice .  45 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest .  30 

Young  Hyson — Superior  to  fine .  m 

Choice  to  Extra .  28 

Choicest .  35 

India — Common  to  Fine .  18 

Ceylon — Common  to  Fine .  18 

English  Breakfast— Fair  to  Good .  14 

Choice  to  Extra . 18 

Choicest .  30 


PACKAGE  TEAS. 

Lipton's  Teat — 


@  35 

®  45 

@  30 
®  4° 

@  50 
@  55 

©  20 

©  25 

©  35 
©  20 

©  3° 
©  40 
©  38 

©  40 

@  27 

©  28 

©  40 


In  y  A  lb. 

Per  lb. 
In  K  lb. 

.  I . 

•  47 

2 . 

•4* 

3.  .. 

. 35 

•37 

.  I . 

2 . 

I..... 

2 . 

I . 

2 . 

.40 

in  No.  1  quality,  $2.00 
Tetley's  Tea—  Per  lb. 

#  lb.  or  %  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Kx.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

$$-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun- Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . 22 

i-lb.  Silver  Sacks .  22^ 

%-\b.  Silver  Sacks . 23 

y-\b.  Silver  Sacks . * . 23 U 

%-\b.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags .  “  “  .19 

1  lb.  silver  bags .  **  '*  .191^ 

%  lb.  silver  bags .  "  “  .20 

y  lb.  silver  bags .  “  “  .21 

Packed  in  cases  containing  100  pounds. 


McCormick  &  Co.,  Banquet  brand,  Ceylon, 

Blended,  etc. —  Per  lb. 

i-lb.  canisters,  8-lb.  boxes . 45 

J4~lb.  “  12-lb.  45 

X-lb.  -  10-lb.  "  45 

Trial  “  10-lb.  “  50 

McCormick  &  Co.,  Bee  brand—  Per  lb. 

i-lb.  lithographed  cans,  2c-lb.  boxes . 52 

/4-lb.  “  10-lb.  f‘  . 55 

?4'lb.  “  10  and  20  lb.  bxs..  .57 

Travellers  pocket  canister,  4  doz... .per  doz.  .80 


AMMONIA. 

Per  doz. 

Purple  Ribbon.  16  oz.,  a  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  doz.  boxes .  z.50 

Purple  Ribbon,  %  £al».  %  doz.  boxes .  a. 70 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes . 75 

Colburn’s  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  1  doz . 9Q 


AXLE  GREASE. 

Frazer’s,  15  lb.  pails . . . 80 

Frazer's,  boxes,  y  gross . per  gross  9. 25 

Mica,  yK  gross . per  gross  8.40 

Peerless,  y  gross . pergross  4.50 

Paragon,  y  gross . pergross  5.50 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

H  lb.,  4  aoz.  in  case . 95 

%  lb.,  2  doz.  in  case .  1.70 

1  lb.,  1  doz.  in  case .  3.40 

Davis'  O.  K.,  y -lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  J4-lb.,  3  doz . per  doz.  .90 

Davis’ O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  %  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  }^-\b.t  4  doz . per  doz.  1.23 

Cleveland’s,  %-\b.t  2  doz . per  doz.  a. 28 

Leslie's, ^-lb.  cans,  x  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie’s,  ^-lb.  cans,  2  doz.  cases . 90 

Leslie's  i-lb.  cans.  1  doz.  cases . . .  1.65 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .  12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82^ 

6  oz.  glass,  2  doz .  x  .07% 

6  oz.  glass.  4  doz .  x.04 

6  oz.  glass,  6  doz... .  1.03 

6  oz.  ,1  gross,  in.bbl,.,,., .per  gross,  12.25 


Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per 

10c. -can,  2  doz.  in  box . per 

%-lb.  cans,  2  doz  in  case . per 

i-lb.  cans,  1  doz.  in  case . per 

Royal,  xoc.  size,  4  doz . 

“  #  lb.,  4  doz . 

"  H  "  *  “ . 

“  I  "  X  "  . 


doz. 

doz. 

doz. 

doz. 


*45 

.9- 

X.2| 

*  5« 
.«< 
1  P 
*•4* 
4.6- 


BLACKING— Shoe. 

Shinola . ~~ . per  doz.  .yj 

Shinola,  %  gross  In  box . pergross  8.50 

Blackola,  1  doz.,  10  cent  size . £0 

Blackola,  3  doz  ,  10  cent  size . pergross  6.90 

Blackola,  3  doz.,  5  cent  size . per  gross  4.25 

Mason's  No.  x,  %  gross .  %  fla 

n  11  .  K 

*»  . . .  s.6o 

"  "  3,  “  s.83 

tl  u  .  II  9 

u  ..  ..  .  4  5* 

T.  M.  French . per  doz.  i.oe 


SHOE  DRESSING. 

Mason's . 

Acme,  1  doz . 

Bixby's  Royal  Polish,  x  doz . 

Bixby  Tet  Oil  Polish . 

Brown’s  Shoe  Dressing,  1  doz . . 

Brown's,  Army  and  Navy,  x  doz . «... 

Boyer’s  French  Dressing . 

lt  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . 

Boston  Waterproof,  black . 

Boston  Jr.  Waterproof,  black,  xo-cent  size... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  l&rge.  black . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polisning . 

Royal  Gloss,  black,  sslf-polishing . 

Dandy  ComDination,  russet . . . . 

Star  Combination,  russet.... . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .aige . 

Bossola  Waterproof  Paste  Polish,  unJl . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  deans  dirty  canvas  shoes. _ 

Oil  Paste  black,  never  (kies  up,  MMge  uza.M 


•  7* 
».*5 
•7* 
le 
80 
.80 
•*J 
71 

•7» 

s.oo 

s.oo 

*«S 

«5 

s.oo 

•71 
a.  00 
•®J 
75 
•7S 
s.oc 

•70 

•  71 

•n 

2.00 

•7i 
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GREEN  COFFEE. 


Per  lb. 

Rio,  Golden,  fancy . 09  @-°9/4 

"  prime .  (§>.08 

“  choice . .  @.0754 

Santos,  Peaberry,  extra  fancy .  @.12  34 

“  fancy . xo  @.xc>34 

“  choice .  .  @.09*4 

Maracaibo,  strictly  fancy,  mild . 12  @.1234 

“  choice .  @.n% 

Washed  Caracas,  fancy . 14  @-*4/4 

Laguay ra ,  fancy .  @  1  *  34 

Java,  extra  fancy  Old  Government . 2oJ4@  -2i 

“  extra  fancy .  @.20 

**  fancy .  @1934 

Mocha,  Yq  and  Yx  bales,  genuine,  finest...  @.19 

“  Seed,  Santos,  fancy .  @.ioJ£ 

“  44  choice .  @.io}4 


ROASTED  COFFEE  IN  BULK. 


Rio,  Golden,  extra  ancy . 

“  Prime . 

**  Choice . 

44  No.  2,  bags  about  50  lbs . 

Santos,  Peaberry,  extra  fancy . 

“  extra  fancy . 

“  fancy . 

44  choice . 

Laguay  ra,  fancy . 

Maracaibo,  choice . 

44  fancy . 

“  extra  fancy . . 

Java,  extra  fancy  Old  Government.. 

“  fancy . 

Mocha,  finest . 

Lipton's  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 


@.I2 

@.IO 

@.09  34 

@.09 
@  .16 
@.13 
@.1234 

@.I2 

@.14 

@•14/4 

@•15 

@•1554 

@.25^ 

@.24  34 

@•2354 


. 22 

. 20 

“  “  3 . *7 

“  "  4 .  14 

Packed  in  25  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 


PACKAGE  COFFEE. 

Twe  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

A-riosa .  15#  i5*Vb 

Arbuckle's  Seven  Day .  1054  10^ 

Lion .  1334  13# 

B.  Fischer  &  Co. — 

Hotel  Astor  Coffee,  i-lb  tins . 26 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . 20 

“  50-lb.  tins . 19 

44  barrels . 18 

Viv,  lbs . 16 

44  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pulverized  without  extra  charge. 
Lipton's — 

Special . 26 

Perfection . . . 20 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 

Triunfo,  24  2  lb.  cans . 29 

“  48  i-lb.  cans . 29% 

Trinidad,  60  or  100  i-lb.  cartons . 26 

"G-A”  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  60 or  100  i-lb.  cartons . 2134 

Iowa,  60  or  100  1  and  a-lb.  cartons . 1834 

Tumbala,  60  or  100  i-lb.  cartons . 1634 

Quezal  (after-dinner),  12,  24  or  48  34*lb.  cans 
per  34  lb . 


•35 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller's  “Kosyr'’ — 

50  tins  in  box . per  box  3 

12  in  tins  box . per  carton 

2-lb.  tins . per  doz.  5 

George  Floto's  Sons —  Per 

Coffee  Essence,  J4-gross  improved  cans .  2 

34-gross  cans,  tin  ends .  2 

"  34-gross  cans,  all  tin . 

Vienna  Coffee  Essence,  Manilla,  34  gross  .... 

Package  Chicory,  65-lb.  cases . per  I’d. 

Hummers  Essence,  tin  can,  34  gross,  per  gross 
“  **  tin  ends,  “  “ 

44  improved  44  44 

Chicory,  Selig’s  65's . 

41  English,  ground,  bags  about  160  lbs... 

“  Francks',  stick,  65  lbs . 

"  Muller’s,  Columbus  brand,  5  sticks 
to  lb.,  65  lbs . 


.90 

•95 

•75 

gross 

•25 

70 

.85 

•25 

.0434 

.85 

.70 

•15 

•05  Yx 
•  05*4 
.0634 


AMMUNITION. 


Blasting,  A,  kegs,  25  lbs .  2.35 

“  B,  kegs,  25  lbs .  1.50 


—6— 

Duck,  kegs,  1234  lbs .  4.75 

“  kegs,  634  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

44  kegs,  1234  lbs .  2.65 

_  “  "  kegs,  634  lbs .  1.50 

Drop  Shot,  1  to  10,  bags,  25  lbs .  1 .85 


BLUING — Dry. 


Pei  gross 

Barlow's,  small,  2  doz . . . .  2.60 

44  large,  1  doz .  5.20 

Sawyer's,  No.  1,  6  doz .  1.50 

“  No.  3,  3  doz .  3.35 

Colburn's,  No.  1,  4  doz .  1.60 

No.  2,  3  doz .  2.50 

44  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  No.  1, 3  doz .  2.60 

No.  2,  3  doz .  4.80 

Reckitt's,  5c.  and  10c.  asst.,  8  lbs .  Per  lb.  .  30 


BLUING— Liquid. 


Per  gross 

Boyer's  Bengal,  No.  8,  %  gross .  3 .90 

Army  and  Navy,  No.  8,  3  doz .  5.10 

Crystal,  No.  2,  3  doz .  3.00 

Jack  Rose,  No.  14,  3  doz .  5.00 

Troy,  No.  32,  bbls.,  6  doz.  barrel .  5  50 

French  Laundry,  large,  J4  gross  in  barrel .  2.45 


Per  lb. 
•3l 
.30 

.29 

.28 

.25 


32 


BUTTER. 

Tub  Butter — 

Creamery,  extra,  60-lb.  tubs  . 

44  first,  41  . 

14  second,  44  . 

“  third,  “  . 

44  imitation,  30-60  lbs . 

44  5  and  10-lb.  rolls,  60  and  100- 

lb.  boxes . 

Ladles,  30-60  lbs.,  bakers'  use . . . 

Print  Butter- 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs. 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes .  .34 

Sheaf (“400”)  Elgin,  20-50-lb.  boxes .  .33 

Sheaf. . . . . . . . 29-.  32 

Milhen  Farm,  lbs.  and  34  lbs .  .  37 

Gurnse,  lbs.  and  34  lbs .  .35 

Belle  Spring .  .31 


.36 

•35 


CANDLES. 


Per  lb. 

P.  &  G.,  8’s,  30  lbs . 1034 

“  16’s,  30  lbs . 1134 

Paraffine,  4's,  6's,  8's  cartons,  36-lb.  cases, 

per  lb . o8J£ 

Searchlight,  hotel,  x6's,  30  lbs . 093^ 

Pearless,  hotel,  16’s,  30  lbs . 1034 

Bright  Light,  16’s,  30  lbs . per  box  2.00 

Werk's,8’s,  30  lbs . n 

44  16’s,  30  lbs . 12 


•17 


JARS  AND  JAR  RUBBERS. 

Glass  Jars.  Gross 

Pints .  4.15 

Quarts .  4.45 

Half-gallons . 

Jelly  Tumblers — 

Barrels,  22  doz . . . per  doz. 

(No  charge  for  barrels.) 

Jar  Tops — 

34  gross,  no  rubbers . per  gross 

Jar  Rubbers — 

Lip,  wide . per  gross 

Acme,  wide,  1  doz.  cartons,  5  gross  box, 

*  per  gross 

44  medium,  1  doz.  cartons . per  gross 

Reliable,  white  rubber,  wiae . 

44  medium . 

Black,  medium . per  lb. 

(25  lb.  lots  1  cent  perlb.  less.) 


1.60 

.85 


•45 

.40 

.26 

.26 

.25 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram.... per  doz. 

Sage .  *  ‘ 

44  Thyme .  14 

44  Savory..., .  44 

Special  case  assortment,  2 
doz.  Sweet  Maijoram,  1 
doz.  Sagi,  34  doz. Thyme, 

34  doz.  Savory . per  case 

Colburn’s  “A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

34-lb.  cartons.  1  doz . per  doz. 

M-lb.  ^  .  - 

J4-lb.  ^  “  .  “ 

34-lb.  screw  cap  bottles,  2  doz . .  44 

34-lb.  square  cans,  2  doz .  44 


•25 

•25 

.25 

•25 


.40 

•75 

1.25 

.90 

•85 


CANNED  GOODS. 


Tomatoes —  Per  doz. 

Mrs.  Hancock's,  frying .  1.20 

DuBois’,  frying . x.io 

Jersey  King,  No.  3,  standard  Jersey . 9234 

4i  5-case  lots . 90 

Silver  Lake,  fancy  Jersey . 97/4 

“  Jersey,  No.  3 .  1 .00 

Peerless,  extra  fancy,  No.  3 . 90 

Plantation,  No.  10,  standard,  34  doz .  2.30 

Silver  Lake,  No.  10,  1  doz .  2.60 

Golden  Rule,  off  standard . 75 

Alta,  No.  2,  good . 60 

Favorite,  No.  10,  1  doz . . . . .  2.40 

Brandywine  Hill  ,  extra  Dncy .  1.00 

Bull  Dog,  extra  standard  2s 


60 


Mrs.  Lippincott's,  Frying .  1.25 


Lima  Beans — 

Tinsley's,  extra  small .  1.25 

Silver  Lake,  Dncy  Jersey .  1 .00 

Early  Autumn,  No.  2 . 921/ 

Oxford,  Maine  packed . 8734 

String  Beans — 

Extra  fancy .  1  50 

Boyer’s,  2s. 

Acorn,  3s 


■57K 

•85 


Safe,  No.  2 


No-  2 . 5734 


•50 


White  Wax  Beans — 

Boyer’s,  No.  2 . . 

Acorn,  No.  2 . 

Brandywine  Hills,  No.  2 . 

Winsom,  N.  Y.,  No.  10, 1  doz.. 


.60 

■57  'A 

I.  IO 

3.60 


Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain . 

44  No.  3,  tomato  sauce . 

Campbell’s,  No.  2,  plain . 

No.  2,  sauce . 

Oxford,  No.  3 . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp’s,  No.  1,  sauce,  4  doz . 

44  No.  2,  sauce,  2  doz . 

Moore  &  Brady,  No.  3,  plain . 

44  No.  3,  sauce . 

44  No.  1,  picnic  size,  plain . 

“  No.  1,  picnic  size,  sauce.... 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

No.  3,  tomato  sauce.... 
Midnight  Lunch,  No. 

x,  4  doz . 

Schimmel's,  No.  2,  sauce . 

44  No.  2,  plain . 

Snider’s,  tomato  sauce.  No.  3,  2  doz . 

"  “  No.  2, 3  doz.  . 

“  "  No.  1, 4  doz . 

Sunnyside,  sauce.  No.  3,  2  doz . . 

44  plain,  No.  3,  3  doz . 

“  sauce.  No.  1,  4  doz . 


1  -35 
i-55 
.85 
.85 
1.05 
1 -37/4 
•87K 
i-32K 
.85 

.90 
•  42K 
•4754 
•45 
•97  K 
1.05 


•5° 
■95 
.90 
I.  70 

'•32K 

■85 

.87K 

■vVz 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 

Van  Camp’s,  No.  2,  2  doz . 

Red  Jacket . 

Martin  Wagner's,  No.  2,  2  doz.. 


•75 

■  nV* 
•85 

•72M 


Corn — 

Paris,  fancy  Maine . 

American  Beauty,  extra  fancy,  Shoe  Peg.... 

Cream  of  Susquehanna . 

Baker’s,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna,  No.  2 . 

44  Osborn’s.., . 

Mark,  crushed . 

Rex,  No.  2,  fancy,  whole  grain . 

Vanity,  No.  2,  whole  grain . 


1 .00 

.8234 

.90 

•75 

.80 

•75 

.70 

•  67  Vt 
.65 


Peas — 

Tres  Fins,  100  cans . 

French,  very  fine,  100  cans . 

44  fine,  100  cans . 

44  medium,  100  cans . . 

Boyer’s,  Midgets  . . . . 

44  Extra  Sifted . . . 

"  Sifted . 

44  Early  June . 

Jumbo  June . 

B.  B.  F  ,  Early  June . 

Hermit  brand,  No.  a,  soaked . 

Lotus,  Sweet  Wrinkle . . 

Brandywire  Hills,  extra  fancy . 

Kent  County,  Silted . 

Our  Favorite,  No.  2 . . 

Plantation  Standard,  Early  June,  No.  2.. 

Pride  of  Delaware  Standard,  No.  2 . 

Wyoming,  extra  fine,  June,  No.  2 . 


13*  75 
*3  25 
n-75 
10.25 


•55 

•25 


•95 

.90 


•52  'A 

1.22  Vz 
I  oc 

.87/2 
■87% 
■82'A 
■  nvz 

I  25 


Beets — 

Red  Belle,  N.  Y.,  No  3.... 
Silver  Lake,  fancy,  No.  3... 
Chautauqua,  No.  3 . 


•05 

•95 

■95 


Succotash — 

Quaker,  extra  fancy .  1  1254 

Poland,  No.  2,  fancy  Maine .  1 .05 

Brandywine  Hi'ls,  extra  fancy .  1 .05 


Spinach — 

Champion,  No.  3 .  1  00 

Shaymee,  No.  3 . 95 

Farren’s,  No.  3 .  1.05 

“  No.  10 . 3.25 


Sweet  Potatoes — 
Victory,  No.  3,  2  doz.. 


Pumpkin — 

Silver  Lake,  No.  3 . 7234 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . ; . 8734 

Andrews  &  Co.,  No.  2 . . . 4234 

Silver  Lake,  No  10,  1  doz . .  2.35 


Asparagus — 

Oak,  large .  3.20 

Superior,  large.  No.  234 .  3*25 

Staple,  medium,  No.  234 .  3  00 

Swan,  medium,  ^o.  234 .  2.90 

Del  Monte  Tips,  No.  ij4 .  2.55 

Extra  Tips,  No.  i34 .  2.55 

El  Rio,  medium,  No.  234,  2  doz .  2.80 


California  Canned  Fruit. 


Apricots —  J 

Extra  quality . 

Extra  standard . 

Standard . . . 

Pears — 

Bartlett,  extra  quality,  2j4s . 

"  extra  standard,  234s . 

44  standard,  2J4* . 

Cherries — 

Extra  quality,  234s . 

Extra  standard,  2j4s . 

Standard,  234s . 

Peaches — 

Goddess,  No.  234,  ex. standard,  lemon  cling 
Tioga,  No.  234,  extra  standard,  lemon  cling 

Agate,  No.  234,  standard,  lemon  cling . 

Lake  View,  No.  234,  yellow,  free . 

Oak,  sliced,  lemon  cling,  No.  x,  4  doz . 

Columbus,  No.  234,  pie,  peeled,  yellow,  free 
44  No.  234,  pie,  peeled,  lemon,  cling 

Plums 

Egg,  extra  standard . 

Green  Gage,  extra  standard . 

Egg,  standard . 

Gage,  standard . . . 


Domestic  Canned  Fruit. 


/• 


Apples 

Wayne  Co.,  No.  10,  1  doz . 

Booth’s,  oval,  No.  3 . 

Blackberries — 

Farren's,  extra  preserved,  No.  2 . 

Silver  Lake,  syrup,  No.  2.. . 

Nigger  Head,  No.  a..... . 

Spring  Garden,  No.  2  . 

Blueberries — 

Loggies,  No.  a . 

“  No.  10 . 

Cherries — 

Boyer's,  No.  2,  white,  extra . 

Flour  City,  white,  No.  2 . 

Peaches — 

Maryland  Leader,  yellow.  No.  3 . 

44  white . 

P.  &  B.,  yellow,  No.  3 . 

Pears — 

Silver  Lake,  No.  3 . 

Fowling  Creek,  good.  No.  3 . 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra  preserved.  No.  a . 

Pride  of  Rochester,  fancy,  preserved.  No.  2 
Rhubarb — 

Silver  Lake,  No.  3,  2  doz . 

Silver  Lake,  No.  10,  1  doz . 

Strawberries — 

Anchor,  No.  2. . 

Jumbo,  No.  1^4  doz . . 

Silver  Lake,  No.  2 . i . 

Defence,  No.  2 . . 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 . 

General,  E.  &  C.,  sliced.  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced.  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . ! 

Singapore  Chunks,  No.  134,  4  doz . . 

Wallace,  E.  &  C.,  sliced,  No.  2 . 

Singapore,  cubes.  No.  i34,  4  doz . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . . . 

Singapore,  cubes.  No.  x,  4  doz . 


Canned  Crabs,  Clams,  Lobsi 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs —  Pei 

Deviled,  No.  1,  4  doz . . 

44  No.  2,  2  doz . 

Clams — 

Gold  Label,  No.  1,  4  doz .  r 

Star,  No.  1,  4  doz . 

Lobster — 

B.  &  M.,  No.  r,  flat,  4  doz..... .  4 

“  No.  34,  flat,  4  doz .  2 

44  No.  x,  tall,  2  doz .  4 

44  No.  yXt  flat,  4  doz .  3 

Star  brand,  No.  34,  Aat,  4  doz .  1 

44  No.  1,  tall,  4  doz . 

No.  34,  flat,  4  doz . 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled, 

No.  1,  2  doz . . .  1 

Cotton  Bale,  pickled.  No.  1,  2  doz .  x 

Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz . 

41  44  No.  2,  2  doz .  « 

44  44  No.  3,  2  doz .  3 

Underwood,  soused.  No.  1,  50  cans .  5 

44  No.  1,  4  do^ .  1 

Oysters — 

Boyer’s,  No.  1,  2  doz . 

“  No.  2,  2  doz .  x 

M.  &  B.,  No.  1,  2  doz . 

Stewart's,  No.  2,  2  doz .  x 

44  No.  1,  2  doz . 

Victory,  No.  1,  2  doz . 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  x 
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Are  You  Getting  Your  Eyes  Open? 

Did  you  ever  buy  something  just  because  you  thought  it  would  answer  the 
jJ  purpose  and  perhaps  enable  you  to  save  a  few  dollars  ?  Can  you  remember 
a  single  instance  of  this  kind  where  you  haven’t  wanted  to  boot  yourself  for 
doing  it? 

Perhaps  you  bought  one  of  those  cheap  Cheese  Cutters  that  looked  so 
good  in  the  pictures  and  “listened”  so  good  on  price?  If  you  did  we  can 
imagine  just  how  you  feel.  We  ve  had  some  of  the  same  kind  of  bargains  offered 
us  in  our  time.  We  re  all  built  over  the  same  last,  only  it  takes  some  of  us 
longer  to  learn  the  good  old  lesson  that  you  “can’t  get  something  for  nothing.” 

We  thought  it  would  only  be  a  question  of  time  until  the  people  had 
enough  of  cheap  cutters  ;  and  true  enough,  our  prophecy  is  fulfilled.  The  cheap 
cutter  has  come  and  gone,  leaving  only  a  trail  of  cast  iron  junk  and  a  harvest 
of  barren  regrets. 

Wouldn  t  you  really  like  to  indulge  your  fancy  and  satisfy  a  longing  for 
something  worth  while,  and  equip  your  store  with  the  finest  Cheese  Cutter  in 
the  world,  and  at  the  modest  price  of  $20.00  ? 

Dayton  Templeton  Cheese  Cutters,  $20.00 


L  THE  COMPUTING  SCALE  COMPANY,  DAYTON,  OHIO 
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Salmon — 

Gibraltar,  Sockeye,  No.  i,  tall .  1  -95 

“  “  No.  l/2,  flat .  1.25 

Hapgood’s,  No.  i,  tall .  i-95 

“  No.  i  flat .  2*05 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  i, 

tall,  4  doz .  i-7<> 

Humes,  Karluk,  No.  i,  tall,  4  doz . 

Horseshoe,  No.  1 .  1  -5° 

Sweet  Clover,  pink.  No.  1,  tall . . 97/2 

White  Raven,  %s . 95 

Chef,  red,  No.  x/2,  flat,  4  doz . 92K 

Terrapin,  pink,  No.  54,  4  doz . ©5 


SARDINES— Imported. 

Chancerelle,  ys,  key . . .  12.50 

La  Champagne,  ^s,Jcey .  17.00 

“  a  boneless .  20.00 

Tricolore,  i^s .  9  °° 

Martels,  %s .  9-5° 

“  y . .  i3-25 

Morel,  l/2 s,  boneless .  15 -°° 

Domestic. 

Mustard — 

Irma,  ^s,  100  cans .  3*6o 

Raven,  key,  too  cans .  3-35 

Gold  Label,  ^s,  mayonnaise  dressing,  100 

cans .  .  6.40 

Gold  Label,  %s,  mayonnaise  dressing,  50 

cans .  4-35 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

cans . per  case  4.75 

Oil- 

Gold  Label,  oil,  100  cans .  6.40 

Irma,  t^s,  100  cans .  3  -6° 

Continental,  i^s,  key,  100  cans .  3.62V6 

Owl,  t^s,  key,  100  cans .  3.6254 

Swift  &  Co.,  Talisman  brand,  100  10  cent 

cans . per  case  7 .00 

Skipper  Sardines — 

54s,  olive  oil,  key,  100  tins .  12.00 

54s,  “  “  50  tins .  12.00 

54s,  tomato  sauce,  key,  100  tins .  13.00 

54s,  “  “  50  tins .  13.00 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  i,  key,  2  doz .  1 .40 

“  No.  2,  key,  1  doz .  2.35 

Fairbank's — 

No.  i,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  fc.25 

No.  6,  key,  1  doz .  7.15 

No.  14,  key,  l/2  doz . per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.30 


Chipped  Beef. 

Libby’s — 

No.  y2y  2  doz .  1 .30 

No.  1,  2  doz .  2.20 

No.  y2%  glass,  2  doz .  1.55 

No.  1,  glass,  2  doz .  3.50 

Beechnut — 

No.  y,  sliced,  glass  jars .  1.70 

No.  1,  sliced,  glass  jars .  2.80 


Sliced  Smoked  Beef. 

Armour’s  Veribest — 

Shield,  in  glass,  size  y .  1 .55 

“  “  “  1 .  2.65 

Acme — 

Large  tins,  2  doz  .  2.85 

Medium  tins,  4  doz .  1.75 

“  2  doz .  1.75 

Large  glass  jars,  1  doz .  2.95 

Special  jars,  1  doz .  2.75 

Junior  jars,  2  doz .  1.75 


Sliced  Bacon. 

Armour’s  Veribest — 

Star,  in  glass,  size  y .  1.65 

“  “  “  1 .  2.65 

“  in  tin,  “  y .  1.65 

“  “  “  1 .  2.65 

Beechnut — 

No.  x/2,  glass  jars .  1.65 

No.  1,  glass  jars .  2.7254 

Acme — 

Large  glass,  1  doz .  2.50 

Junior  glass,  2  doz .  1.50 


Roast  Beef. 

Armour’s  Veribest — 

No.  1,  2  doz .  1 .40 

No.  2,  1  doz . y .  2 .25 

Fairbank’s — 

No.  1,  2  doz .  1.45 

No  2,  1  doz .  2  .37% 

Libby’s— 

No.  1,  2  doz .  1.45 

No.  2,  1  doz .  2.30 

Kingan's — 

No.  1,  2  doz .  1.40 

No.  2,  1  doz .  2.42% 

Lunch  Tongue. 

Armour's  Veribest,  No.  1,  2  doz .  2.50 

armour’s  Veribest,  No  x/2,  2  doz .  1.50 

Fairbank’s,  No.  1,  2  doz . . .  2.15 

Libby’s,  No.  1,  2  doz .  2.75 


— IO— 

Whole  Ox  Tongue. 

Armour’s  Veribest — 

Size  1  4.85 

“  ll/2  .  6.00 

“  2  7.00 

/*  2^ .  8-50 

Fairbank’s,  No.  2,  1  doz .  7.00 

Libby's,  No.  2*4,  1  doz .  9.50 


Potted  or  Deviled  Meats. 

Armour's  Veribest — 

No.  y,  4  doz . 40 

No.  y ,  2  doz . 72 y2 

Libby's  — 

No.  54,  4  doz . 44 

No.  l/2t  4  doz . 80 

R.  &  R.— 

No.  y,  4  doz .  x.  15 

No.  y2i  2  doz .  1 .95 


Potted  Chicken  or  Turkey. 

Armour's  Veribest — 

No.  y,  4  doz .  1 .60 

No.  y2>  2  doz . . .  2.75 

Libby’s — 

No.  y,  4  doz . 

No.  54,  2  doz . 

R.  &  R.,  No.  y,  4  doz .  1  75 


Sausage. 

Armour’s  Veribest — 

Vienna  style,  size  54 . 80 

“  “  1 .  1  -35 

Luncheon,  with  Tomato  Sauce,  size  x/2 . 80 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label" — 

Chicken,  No.  54 .  2.85 

“  No.  1 .  5.00 

Turkey,  No.  x/2 .  2.85 

“  No.  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11.00 

“  Ham,  No.  1  54 .  7*5° 

“  “  No.  254 .  10.00 


Deviled  Meats. 

Curtice  Brothers,  “Blue  Label" — 

No.  5  oz. 

Ham .  1.25 

Tongue .  1.25 

Chicken .  1.  85 

Turkey .  1.85 


No.  10  oz. 
2.15 

2.15 

2 .50 
2.90 


Potted  Meats. 

Curtice  Brothers,  "Blue  Label’’  — 

No.  y  Tin.  No.  y2  Tin, 

Ham .  1.20  2.00 

Tongue .  1.20  2.00 

Chicken .  1.80  2.75 

Turkey .  1.80  2.75 


Soups. 

Schimmel's,  assorted,  1  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 

Curtice  Brothers,  “Blue  Label" — 


.85 


85 

•8  lY* 


Bouillon  . 
Beef. . 


Pea  . 


Quarts. 

Pints. 

y  Pints. 

3-15 

1  -75 

1-25 

3-15 

i-75  1 

1  -25 

3  15 

1  -75 

1-25 

3->5 

i-75 

1-25 

■  3-15 

1  ■  75 

1.25 

3-  *5 

1  •  75 

1-25 

3-i5 

1  -75 

1.25 

3-i5 

1  ■  75 

1.25 

3-15 

>■75 

1.25 

3i5 

i.75 

1.25 

3-15 

1  •  75 

125 

3i5 

1  -75 

125 

3-15 

1  •  75 

1.25 

3-15 

i-75 

1.25 

3-i5 

1  •  75 

I  25 

3-i5 

i-75 

I  25 

315 

i-75 

1.25 

3.15 

i-75 

1.25 

6.50 

3-5o 

2.  OO 

7.25 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb. 

Extra  Mixtures . 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  “  .09*4 

Elcroften  Mixtures .  “  .0954 

Nobby  Mixtures .  “  .10 

Cadella  Mixtures .  “  .12 y2 

Fine  French  Mixtures .  “  .1354 

French  Creams .  “  .09 

American  Mixtures .  “  .0854 

Variety  Cut  Drops .  “  .0854 

Darling  Mints .  “  .0854 

Golden  Drip  Bar . 15-lb.  boxes  .10 

Sour  Balls . 30-lb.  pails  .08 54 

Pancella  Cream  Chocolate .  “  .1054 

I  X  L  Assorted  Chocolate .  “  .ii/4 

King  B  Assorted  Chocolate .  “  .  12^ 

No.  x  Fine  Assorted  Chocolate...  “  .16 y 

Nonpariel  Drops .  “  .  iiJ4 

Chocolate-covered  Caramels .  “  .  12 
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Dairy  Chocolate  Chips . .  .25-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . 21-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen .  “ 

Wellington  Caramels . 25-lb.  pails 

Frozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  “ 

Jelly  Beans .  “ 

Wintergreen  Lozenges .  ** 

Mint  Lozenges .  “ 

Assorted  Lozenges .  “ 

Conversation  Lozenges . 28-!b.  pails 

C.  &  A.  Crown  Stick . 30-lb.  pails 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods . 10  boxes  in  case 


.1654 

.1  xlA 

•  xiVi 
.ioy 
.09^ 

•09J4 

.08 

■  toy 
.o7xy 
.ioy 
.08 

.09^4 
.0954 
.09^4 
.09^4 
.08  >4 
.12^4 
•09  y 
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CATSUP. 

Per  doz. 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  1.15 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 92I4 

Campbell’s — 

No.  8,  2  doz . 87J4 

No.  8,  Tobasco . 87 y 

Snider's — 

No.  16,  2  doz .  1 .95 

No.  8,  1  doz .  1 .20 


KETCHUP. 

Curtice's  “  Blue  Label"  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  in  case .  3.00 

Medium,  25  bottles  in  case .  4  -75 

Large,  12  bottles  in  case .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  Pei  lb. 

Premium,  y2 s,  12  to  25  lbs . 30 

Premium,  y  s,  12  lbs . 30 

Caracas,  sweet,  6  lbs . 30 

German,  sweet,  12  lbs . 23 

Auto,  sweet,  6  lbs... . 32 

Cocoa,  54 -lb.  cans,  12  lbs.  in  box . 34 

Cocoa,  x/2- lb.  tins,  6  lbs . 34 

W.  H.  Baker’s— 

Best  Cocoa,  54-lb.  size . per  lb.  .31 

“  K-lb-  “  .  “  -32 

Premium  Chocolate,  x/2s,  12  lbs . 2854 

ys,  12  lbs . a . 2934 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 1934 

“  “  1-5S,  12  lbs . 1934 

Hershey's — 

Milk,  48  5  cent . per  box  1 .45 

Epp’s — 

Cocoa.  54-lb.  tins,  7  lbs . 42 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  1  -lb.  tins . per  tin  .72 

“  6-lb.  boxes,  34-lb.  tins .  “  *37/4 

“  6-lb.  boxes,  y -lb.  tins .  “  .19 

Huyler's — 

Cocoa,  34s,  6-lb . 42 

“  ys,  6-lb . 44 

Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  34s .  36 

Cocoa,  labeled,  is . 38 

Premium  Chocolate,  34s . 31 

Premium  Chocolate,  ys . 33 

Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 

y -lb.  round  cans . 19  2.27 

y~lb.  “  . 30  3.60 

i-lb.  “  . 59  7.08 

i34-oz.  “  50  cans  in  case  .07 

Per  ib. 

5-lb-  “  .  2  75  .55 

Bensdorp's  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 28 

Bloocker's  Cocoa  Powder — 

3^-lb.  tjns,  2  doz.  in  box . per  doz.  1.88 

34-lb.  tins,  2  doz.  in  box .  “  3.50 

i-lb.  tins,  1  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  “  .50 

Runkel’s — 

Cocoa . per  lb.  .33 

Premium  Chocolate .  “  .30 

Vienna  Sweet  Chocolate,  3^-lb.  pkg...  “  .22 

Vanilla  “  34  lb.,  48  to  box...  1.60 

Wilbur’s  Cocoa — 

Breakfast,  y~lb.  tins,  6-lb.  boxes . per  lb.  .33 

“  34-ib.  tins,  6-lb.  boxes .  *  .32 

Wilbur's  Chocolate — 

Sweet  Clover,  y  s,  6-lb . per  box  1 .60 
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Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  34-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxe*  in 

case,  34-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  y-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  y -lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  J4-Ib.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  y -lb.  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  y -lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . . . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  J-lb. 

tins . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  £-lb 

tins . 

Cocoa,  6-lb.  Doxes,  12  boxes  in  case,  y~\b. 

tins . 

Cocoa,  6  lb.  boxes,  12  boxes  in  case,  54-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  34-lb. 

tins . 

Cocoa,  X2-Ib.  boxes,  6  boxes  in  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  5^-lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12-lb.  “  6  “  •  “  .  ** 

“Always  Ready "  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  y-\b.  tins  “ 
34-lb.  tins,  6  lb.  boxes,  12  boxes  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34-lb.  jars,  6-  and  12-lb. 

boxes . 

Croft's  Cocoa.  £s,  2  dozen  in  box.... . 

“  “  ys,  6  ibs.  “  . 

“  “  54s,  6  lbs.  “  . 

“  “  5-lb,  6  cans  “  . 

“  Swiss  Milk  Chocolate,  48  5-c. cakes.. 
“  Premium,  34s»  I2-lb.  cakes . 

“  "  A*,  “  “  . 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

34  lb.  decorated  cans,  12-lb.  boxes.. per  lb. 

•  34-lb.  4t  “  24-lb.  boxes..  “ 

Special  10-c.  packages,  30  to  box.. per  box 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-lb.  tins,  6-lb.  boxes . 

“  34-lb.  “  1 2 -lb.  “  . 

Bedford  Cocoa — 

Labeled  34-lb.  cans,  6-lb.  boxes . 

“  34-lb.  “  12-lb.  “  . 

“  y-\b.  “  6-lb.  “  . 

“  £-lb.  “  12  lb.  “  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  34s,  6-lb.  boxes . 

“  54s,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box 

“  3-c.,  72  “  .  u 

Premium  Chocolate — 

34-lb.  cakes,  12-lb.  boxes . 

34-lb.  “  24-lb.  “  . 

VMilk  Chocolate— 

40  3-cent  cakes  in  box,  24  to  hall  case... 

40  “  “  48  to  case.... . 

24  5-cent  cakes  in  box,  74  to  half  case... 

24  “  “  48  to  case . 


CONDENSED  MILK. 


BORDEN’S 


condensed  milk  cc 

All  BORDEN’S  Brands  guaranty 


Eagle,  4  doz . 

Eagle,  2  doz . 

Challenge,  4  doz . 

Defiance,  4  doz . 

Magnolia,  4  doz . 

Rose,  4  doz . 

Dime,  4  doz . 

Winner,  4  doz . 

Baby,  1  doz.,  glass.. 

Red  Cross . 

Peninsular . 

Leader . 

Banner,  4  doz . 

Star,  4  doz . 

Emery,  4  doz . 


EVAPORATED  MILK. 


Libby's,  small  family,  6  doz . 

Libby’s,  family,  4  doz . . 

Peerless,  hotel  size,  2  doz . . . f. . 

Peerless,  family  size,  4  doz . 

Peerless,  5  cent  size,  4  doz . 

St.  Charles,  family  size,  4  doz . . 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5-cent  size . 6  doz. 

Pet,  10-cent  size.  4  doz . per  case 

Pet,  5-cent  size,  6  doz . per  case 

Van  Camp's,  6  doz.,  small . 

Van  Camp’s,  4  doz.,  family . 

Van  Camp’s,  4  doz.,  large . 
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HERE  IS  YOUR 
UESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
ilk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor*  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 


Will  ir ou  mention  the  “Grocery 
World”  when  you  write? 


40  cents  a  pound 

Packed  in  %-!b.  Jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 

—  >— ■'  II  M  .BMIII—IIUIIII  ■  ■  ■ 


VJiN  CJIMP’S,  of  course 


If  you  sold  a  customer  enough  Van  Camp’s  Beans 
for  the  rest  of  her  life  you  KNOW  she  would  always 
be  satisfied.  You  KNOW  Van  Camp’s  Beans— so 
does  she. 

<If  There  is  no  more  experiment  about  them  than  there 
is  about  sugar  or  flour.  Then  why  not  offer  a  small 
discount  on  half-dozen  and  dozen  lots  and  get  her  to 
lay  in  a  month's  supply  f 

<If  NOTE  — This  plan  is  already  proving  a  success. 


The  Van  Camp  Packing  Co. 

INDIANAPOLIS,  INDIANA 


I-  (  .  j 

To  tlieTrade: 

Do  You  Know  That  the 

American  Consumption 

CEYLON 

TEA 

is 

INCREASING  STEADILY. 

Even  in  this  Year  of  Uni¬ 
versal  Trade  Depression  ? 

(  That' s  no  marvel,  however, 
for  Tea  Drinkers  are  gener¬ 
ally  learning  that  it's  really 
the  cheapest,  as  well  as  the 
best,  Tea.) 


DIRECT  SHIPMENTS 


America,  September  30th,  1908, 

Show  Increase  of  About  a  Million  Pounds, 
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HIRES  CONDENSED 
MILK 


Per  case . 


Sllvor . 

4-15 

Queen . 

4.00 

Premium _ _ 

3-85 

Blue  Ribbon  _ 

3-85 

Gold,  tall . 

3-75 

Gold,  family... 

3-15 

COCOANUT. 

Franklin  Baker  Co's — 


—14— 

DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  doz.  1  15 
“  with  Horse  radish,  p.dz.  1.15 
Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 .75 
“  with  Horse-radish,  p.dz.  1.75 
Wein  Senf,  in  bbls . per  gal. 

1  gallon  stone  jars . per  jar  .  75 

"  5  gallon  kegs . per  keg  2.50 

Prepared  Mustard,  in  bbls . per  gal. 

“  in  15  gallon  kegs...  “ 

4t  44  in  10  “  ...  “ 

”  “  in  5  “  ...  “  .25-. 40 

"  in  2  gallon  pails. ..per  pail  .75 

“  44  in  1  “  ...  “  .40 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 95 

“  Sifting  top,  2  doz.  in  case... .per  doz.  .46 
**  with  Horse-radish,  2  doz.  in  case, 

per  doz . 95 


Per  case 


°9  Vi 


Brazil,  70  5-cent  packages .  2.50 

“  35  10-cent  “  .  2. 50 

“  38  5-cent  and  16  10-cent  packages. ...  2.50 

“  18  20  cent  packages .  2.50 

Per  lb, 

“  Shred,  in  pails,  20  lbs . 10 

11  “  in  boxes,  25  lbs 

“  “  in  barrels,  135  lbs .  00 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

“  in  boxes,  25  lbs . 09V 

“  “  in  barrels,  135  ibs . 09 

Premium,  60  %-lb  packages,  15  lbs.  to  case 
“  3°  /4-lb.  “  15  “ 

“  3°  54 -lb.  and  15  /2-lb.  packages, 

15  lbs.  to  case . 

Schepp’s  Shredded,  54-lb.  pkgs.,  15  lbs.  to  case 

54-  lbs 


.23 


•22% 

■*3% 

.22% 


Dunham’s,  5-cent  package .  20 

1/.  ’  f 


%s 


%s  and  %s . 


26 

28 

26% 


COCOANUTS. 

Franklin  Baker  Co's — 

Porto  Rico,  Jumbo,  80s .  4 

San  Bias,  100s . . 


Per  bag 
00 
3-50 


Bxs. 
.08  K 
.08% 

• 10 y2 

.08 


.08 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co. —  Bbls. 

Butter  Crackers . 08 

Oyster  “  . o8 

Wine  Scroll . . 

Cracker  Dust . 08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards 
J.  S.  Ivins’  Son—  Bbls.  Bxs. 

Assorted  Jumbles . Q7y 

Brown  Edge  Water . 

Butter  Thin . 

Cloven  Mixed . 

Cocoanut  Ripple . 

Cookie  Mixed . 08% 

Fig  Bars .  '  7/^ 

Frosted  Spiced  Wafer . 

Fruit  Cookies . 0%y 

Fruit  Gem . 

Graham  Wafer . 

Grandma  Cookies . 0854 

Honey  Jumbles,  XX . oo'/4 

Iced  Cliarter  Oak . 

Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . oo}4 

Iced  Penn  Treaty .  07 


.08 


.09 

.08 


.09 

.09 

.08 


.09 

.10 


.09 

.08 


Treaty .  .07 

Iced  Vedette  Wafer . . . 07% 

Lemon  Bar . 0gr£ 

Man-in-the-Moon  . 


Milk  Lunch.. 


.07 


.10 

•°7% 

.08 

.09 

.08 

■°7% 

.08 

.08 


•°9 

.  12 

.06% 

.07 

.08 

.08 


.07 

Per  doz. 


Orange  Cookies . 0,1^ 

Quaker  City  Mixed . 07% 

Salted  Strips . 0$u 

Sal  tines . 

Soda  Biscuit  XX . 06 

Soda  Biscuit  XXX . o6J4 

Spiced  Wafers . <*lA 

Sunshine  Cookies . 0yA 

Water  Crackers  Star . 06 'A 

Package  goods — 

Animals  . .  . 

Butter  Thin . . .  1  |0 

Gingerettes . IM 

Gold  Medal  Soda  (small) .  ,Q 

“  (large) . ! . £0 

Graham  Wafers .  r  oQ 

Ivinettes .  . 

Milk  Lunch . ^ 

Our  Ginger  Snaps .  . 

. ::::::::::::  x:£ 

Sugar  Snaps . 

Saltona  Biscuit . '  I  OO 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 


Imported  and  American  Fancy 
Cheese. 


•35 

■32 

.80 

.26 

75 


.19 
.  16 


Emmenthaler  Swiss  Cheese,  Selected  tub . 25 

“  “  “  “  “  loaf  .26 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .  18,  less  .22 

Roquefort  Cheese,  12  in  case,  per  lb.,  .32^  “ 
Parmesan,  loaves  about  30  Ibs. ..loaf,  31.  cut, 

Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

“  in  tin  . per  lb. 

*  i-lb.  tins . per  case 

Camembert,  in  wood  boxes . per  doz.,  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10-oz.  bottles, 

per  doz.  x.45 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz.  1.75 

Olmutzer  Hand  Cheese,  100  in  box .  2.25 

Edelweiss,  Romatour  and  Bier-Kase..per  doz.  4.00 

American  Swiss,  No.  1 . loaf,  .16  cut, 

“  Square  loaves,  No.  1,  about 

25  lbs.  each . per  lb. 

Limburger  Cheese,  No.  1 .  . box,  .14; 

Vt.  box,  14  ;  less . * 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 . “ 

English  Dairy  Cheese .  •• 

Pineapple  (Picnic  size),  6  in  box . per  box 

“  (Gem  size),  6  in  box .  ** 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  “  **  .  •• 

Picnic  size,  2  44  “  .  “ 

Trial  size . * .  «« 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

“  “  “  Not “  “ 

11  Roquefort  **  large  **  ** 

44  “  “  small  “ 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
4t  d'lsigny,  “  6  44  ...  ** 

Wm.  Tell  brand,  12  in  box . .  “ 

Neufchatel  (Cow  brand),  25  in  box .  “ 

Star  Cream,  or  Phila.,  ia  “  .  “ 

Miniature  Cream,  or  Phila.,  12  in  box..  “ 

Hand  Cheese,  8  doz. .  ** 

44  4  ,  << 

44  4  **  Thuringer .  u 

Farmer  Hand  Cheese,  4  ooz.  in  box  ...  ** 

Schutzen  Cheese,  12  in  box . .  •• 

American  Mountain  Cheese  (Alpen  Kase),  50 
1 -lb.  packages . per  lb. 


.16 

.17 

.16 

•  17  Vt 

3  00 
2.25 


4  50 
2.40 

x-35 

1 .00 
1 .00 

2.40 
2.95 
i-45 
1  55 
1  -55 

1.40 

•95 

1.90 

95 

i-35 

.70 

■85 

i-45 

x*25 


.18 


•45 
4-75 
*  75 
•32 
•45 
3-75 
•65 

3.00 

•14 

•24 


•25 


.40 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel  16  in  tin .  per  doz 

“  8  “  .  ••  ' 

Carlsbad  Speck  (Imported  Bacon) .  “ 

Imported  Cervelat  Sausage  (Rolff’s)....per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . per  doz! 

American  Holsteiner...by  bbl.  .12;  less,  per  lb. 

“  Landjager,  short .  “ 

long .  « 

“  Mortadella,  Dry .  “ 

“  Knackwurst,  15  in  box,  per  box 

#4  •75 . per  doz. 

Cervelat  (E),  50  and  100-lb.  boxes, 

.21%  ;  less . . 

Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes  so;  less . 2I 

"  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .17;  less . ,g 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  14;  less . ,5 

"  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .2354  ;  less . . 

“  Salami  (E),  50  and  100-lb.  boxes, 

.20  ;  less . 22 

“  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  .i8J4;  less . ,20 

“  Salami,  G.  A.  P.,  50  and  100-ib. 

boxes,  .16%  ;  less . ,8 

“  Tongue  Sausage . per  lb! 

“  Smoked  Braunschweiger  Liver  Sau- 

"  Petit  Delicatess  Frankfurters, plain, 

„  per  doz. 

Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut .  per  doz. 

Lebanon  Beef  Bologna . per  ib 

“  Paprika  Speck .  “ 

Mettwurst,  half-round . "  « 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb. 

Smoked  Thuringer  Blutwurst .  “ 

“  Pfefferwurst .  « 


.18 


•  x5 
.28 


— IS— 

Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
“  quart  glass  jars.  5.75 

44  44  io-oz.jars .  2.50 

Calves'  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  '*  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  j  .00 

“  “  pints . 

44  44  quarts . 

Lamb  Tongues,  in  glass .  1.60 
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Pickles  and  Onions  in  Vinegar 


Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2 


10-gal.  keg. 


Holland  and  Scotland  Herrings. 

„  „  .  Kegs  or 

Holland —  Pails 

Mixed,  “Y.  M.,”  54  bbl .  5.so  .60-75 

Milkers,  “Y.  M.,"  %  bbl .  6.50  .75-.  8s 

Mixed,  standard,  bbl . 

11  %  bbl .  5.50-6.50 

Milkers,  standard,  bbl . 

“  %  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

;;  41  54  bbl .  8.00 

Milkers,  “  bbl  . 

..  „  "  .  %bbi . 8.oo 

Marimrte  Herring,  imported,  about  40  in  pail  1.  25 

Roll  Herring,  imported,  about  25  in  pail .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring . .  pa;i 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

/-  ,,  Per  bag 

Potato  Flour . .; . << 

German  Dried  Pears .  “ 

Dried  Mushrooms .  (t  .60-1 

Juniper  Berries .  tl 

St.  John’s  Bread .  “ 

Bay  Leaves . **.  *.  ’  **  .06 


Bismarck  Herring. 


r,  ,  .  .  ,  ,  Per  tin. 

Kound  tins,  with  key,  pint . 20 

!!  “  1uart . .  -35 

„  2<Iuart . 55 

4  quart .  1 . 10 


1. 10 
.60 
.50 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin . 

2  quart  tin . 

44  quart  tin . *’ 

Brat-Haring,  4  quart  tin . 

2  quart  tin . 

44  quart  tin . . 

English  Sprats,  36  bunches . ....per  box 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 

per  doz. 


.60 

.40 


COTTOLENE. 

30  2-lb.  tins . per 

15  4  lb.  tins .  ** 

6  10-lb.  tins .  « 

Freight  prepaid  on  two-case  lots. 


case  6 
6 


EGOS. 


Per 


Nearby,  candled  and  selected,  go-doz.  crates.. 
Western .  2g_ 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs. 
D.  ",  „  “  "  ist’s,  40-lb.  boxes 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . ’ 


2.50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg 

44  5-lb.  pails . per  pail 

44  10-lb.  pails .  •• 

Cut  Spiced  Sardines,  io-lb.  pail .  “ 

p  '!  c  j.  “  .  5-gal  keg . per  keg 

Russian  bardines,  in  glass  jars . per  doz. 


•75 

•55 

1.05 

•75 

2-75 

2.25 


5-50 

.60 


Norway  Anchovies. 

Original  package . per  14  bbl. 

Repacked  in  5-lb.  pails . per  pail 

“  io-lb.  pails .  “ 

“  5 -gal.  kegs . per  keg 

Yi  lb.  flat  tins . per  doz. 

44  %-lb.  tall  tins .  “ 

14  i-lb.  tall  tins .  “  _ _ 

Fancy  kegs,  keg . . 

“  Vz  keg . . 

“  ]A  keg . 230 


2-75 

•95 

1.50 

2.00 


Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3*25 

"  pint  jars . per  doz.  6.00 

large  tumblers .  •« 

“  small  tumblers .  “ 


2.25 

t.25 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5  lb.  cans . per  lb. 

Anchovies,  in  oil,  54  bottles .  4 

“  "  %  bottles .  , 

Anchovy  Paste,  fancy . per  doz.  4 

“  plain .  .  “  2 

Bouillon,  Burnham,  pints,  2  doz .  3! 

“  “  Vi  pints,  2  doz .  2 

Capers,  Nonpareil,  y2  gal.  kegs . 

''  quart,  glass . per  doz. 

bottled,  %  size ....  “ 

“  “  jlsize....  “ 

„  “  "  %  size ....  “ 

Canton  Ginger,  large  pots,  6-jar  cases..per  case 
medium,  12-jar  cases,.  “ 

“  small,  24  jar  cases .  "  4. 

Cherries  in  Maraschino,  glass,  1  doz.  case .  7. 

Clam  Chowder,  Burnham,  1  lb  4  doz...  doz 

„  “  “  3  lb.,  2  doz .  2 

Currie  Powder,  pints . per  doz  3 

4  °z .  “  2 

2  0Z .  «  j 

French  Peas,  extra  fins .  per  case  16 

“  fins . .!  “  I4 

“  Moyen’s .  “  !2 

Hill’s  Irish  Oatmeal,  t4-lb.  tins,  10  per  case...  12 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit. ...lb. 

Dinner  Biscuit . ‘ ‘ 

Breakfast  Biscuit . “ 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz.  1 

“  “  %  pints .  " 

Salt,  stone  jars,  4  doz .  j 

Extract  of  Beef,  Morris’,  4  oz . ..per  doz"  6 

“  “  2  oz .  “  3. 

“  Anker’s,  120  vials .  4. 

“  4  oz . per  doz.  4. 

“  “  8  oz .  «  7 

“  “  r6  oz....; .  «<  23! 

Theodore  Marquet  Mushrooms— 


First  choice.. 


Russian  Caviar. 


t-lb.  tins . 

%-lb.  tins . 

% -lb.  tins . 

54-lb.  tins . . 


Per  doz. 
..  19-5° 

..  10.50 
••  5-50 

•  2*  75 


German  Dill  Pickles— Regular 

60-gal.  casks,  about  2000 . per  cask 


Size. 


50-gal.  bbls.,  about  1200 . per  bbl. 

rs-gal.  keg,  about  500 . per  IO<! 

to-gal.  keg,  about  300 .  “ 

5-gal.  keg,  about  150 . «< 

io-lb.  pail,  about  50 . per  pail 


Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . .  cask 

48-gal.  bbls . .  bbl. 

10-gal.  kegs . per  keg 

5-gal.  kegs .  “ 

io-lb.  pails . .per  pail 


6. 50 
2.40 

1-25 


Choice,  100  tins . per  ( 


24. c 


Extra,  100  tins .  ** 

Hotel,  100  tins .  *• 

Truffles,  A . per  tin 


26. c 
18.  c 


H- 


5-o 

6.5 

4.0 

2* 


3-(> 


Per  d 


Imported  Lebkuchen. 


X.  00 
•*5 
■  x8 
.16 


•15 

.18 

.18 


Dampfnusse  (Pfeffernusse) . per  lb. 

Spitzkugeln .  << 


.  r8 
•25 


Lebkuchen  and  Bread. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen, No.  r,  6  “  ...  “ 

No.  2, 6  "  ...  “ 

“  No.  3, 6  “  ...  «* 

Amandines,  9-lb.  tins . per  tin 

“  small  tins .  •• 


.30 

•5° 

-75 

.00 

•25 

•55 


Shrimps,  pickled,  small  size .  1.1 

“  Dunbar’s,  2  doz . per  doz 

Figs  in  Cordial,  Dunbar’s,  1  doz .  “ 

Bishop’s,  1  doz .  “ 

Crystallized  Ginger,  r-lb.  tins...  “ 

“  A- lb-  tins . .  “ 

Lime  Juice,  Rose’s . .  " 

Victor  Rose  Water . <« 

”  Peach  Water .  “ 

Pitted  Olives .  « 

Armour’s  Solid  Extract  of  Beef — 

Size  a  jars,  1  dozen  in  case .  4. 

"  4  “  «  "  .  8.2c 

"  8  “  1  ■<  .  15  90 

“  "  A  “  . 29 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  r  dozen  in  case .  4 

“  8  “  1  "  8. 

“  16  “  A  “  16. 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

x  dozen  small  boxes,  12  tablets  each .  2. 

1  “  medium  “  36  “  .  6.00 

1  “  large  “  72  "  .  10.  o« 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4  00 

“  16  “  x  "  .  X4  0. 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  2.501 

"  X2  “  I  “  .  7. 20. 

“  5  “  . . per  bottle 

“  2  fancy  jugs . per  jug 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case . 

“  12  “  i  “  . 

“  5  “  . per  bottle 

“  a  fancy  jugs . per  jug 


3-50 

1.50 


2.50 
7.20 
3  50 
i  5» 
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Catch  the 
Sharp  Appetites 


Your  customers  will  come  home  from 
their  vacations  with  freshly  sharpened  appe¬ 
tites — more  than  ever  receptive  to  good 
food  and  drink. 

Give  them  Hotel  Astor  Coffee  now 
and  it  will  meet  with  an  instant  response. 
Hotel  Astor  succeeds  always,  but  more 
quickly  than  ever  just  now  when  appetites 
aren’t  jaded. 

The  finest  blend  of  the  finest  Coffees, 
packed  handsomely  and  backed  with  a 
record  of  perfect  success  in  the  most  exclu¬ 
sive  hotels  of  New  York  City. 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


We  Are  Not 
Satisfied 

with  being  able  to  make  the  best  Macaroni, 
Spaghetti,  Noodles  and  Pastels,  but  we  go 
one  better  and  make  tile  best  proposition 
to  the  grocer. 

Besides  giving  you  goods  that  you  can 
confidently  recommend — 

Besides  giving  you  a  good  profit  on 
them — 

Every  case  brings  you  Universal  Coupons 
which  you  can  exchange  for  almost  any¬ 
thing  you  would  otherwise  spend  cash  for. 


Vienna  BaKing 
Company 

Philadelphia,  Penna. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


lit! 


i  \/> 


m £■ 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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FLOUR. 

Per  bbl. 

King  Midas .  6.70 

Gold  Medal .  6.45 

Millbourne .  6.35 

On  Top .  6.60 

Ceresota .  6.50 

Pillsbury’s  Best .  6.40 

Taylor’s  Fancy . 5.50 

Semper  Idem .  5.00 

Pride  of  the  West . 5-25 

Sunbeam .  5.15 

Quaker  City .  5.75 


Self-Raising  Flour. 

Franklin,  30  packages .  3-5° 

Hecker’s  Superlative,  32  packages .  5.12 


Pancake  Flour. 

Aunt  Jemima,  36  packages .  2.85 

Purina,  36  packages .  3.00 

Hecker's  Flapjack,  24  p  .ckages .  2.10 

Uncle  Jerry,  36  packages .  2.85 


Buckwheat  Flour. 

Hecker's,  64  packages .  4.50 

“  32  packages .  4.50 

Fancy,  100-lb.  sacks . per  100  lbs.  3.20 


FARINACEOUS  GOODS. 

Corn  Meal —  Per  bag. 

White,  granulated,  100  lbs .  2.45 

Yellow,  granulated,  100  lbs .  2.00 

“  table,  100  lbs .  1.90 

Western,  yellow,  granulated,  100  lbs .  2.05 

Quaker,  Best,  1  and  3  doz .  1.20 

Farina — 

Hecker's,  24  is . per  case  1.50 

Schumacker’s,  24  packages .  “  1.15 

Beans —  Per  bushel. 

California  Lima,  about  80  lbs .  . per  lb.  .05J4 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.47% 

Extra  choice,  grain  bags .  2.40 

Medium,  fancy,  grain  bags .  2.50 

Pea,  fancy,  grain  bags .  2.45 

Michigan,  grain  bags .  2.45 

Red  Kidneys .  2.50 

Peas — 

Green .  2.10 

Scotch .  2.20 

Split,  yellow .  2.10 

44  green . . . 

Lentils—  Per  lb. 

000000,  110-lb.  bags . 04 

Less  quantity . 04^ 

Shaker  Corn — 

Fancy,  barrels . 05^ 

Less  quantity . 06 

Hominy — 

Lea's  Breakfast,  10  packages . per  case  1.65 

* 1  Pearl,  100  lbs . per  bag  2.45 

Schumacher’s  Breakfast,  10  pkgs.  to  case...,  1.40 

Western  Pearl,  100-lb.  bags .  1 .95 

“  Grits,  100-lb.  bags .  2.00 

Barley — 

OO . 

No.  3,  100  lb.  bags .  2.65 

Noodles —  Per  case. 

Climax,  24  10-c.  packages,  assorted .  1.20 

u  48  5-c.  packages .  1.30 

“  assorted,  24  5-c.,  12  10-c .  1.30 

Smith’s,  30  10-c.  packages .  1.90 

44  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  i.cc 

“  5-c .  1.55 

IO-C . 1.55 

Oatmeal — 

B . per  bbl.  7.35 

B,  ioc-lb.  kegs . per  keg  3.8754 

Oaten  Goods—  Per  case. 

Avena,  18  packages .  1.50 

Banner  Oats,  20  packages .  4.30 

H.  O.  Oats,  12  packages .  1.53 

Mother’s,  18  packages .  1.6254 

44  10  package*, large .  *.10 

Quaker,  18  small  size .  1.50 

“  20  large  size .  4.0c 

Rolled  Oats — 

Avena,  180  lbs . per  bbl.  6. 75 

“  90  lbs . per  keg 

Standard,  180  lb.  bbls .  6.00 

90-lb.  bags .  2.95 

Sago- 

Fine,  bags  about  175  lbs . 04 

Less  quantity . 0454 

Admiral,  pearl,  24s . 06% 

apioca — 

Instantaneous,  50  is . o8V4 

Colburn’s  Hasty,  36  packages . 06% 

Minute,  5^  gross . per  box  2.75 

Flake,  about  125  lbs . per  lb.  .04^ 

d  less,3uamity .  “  -04 % 

“  less  quantity .  “  .03^ 


CEREAL  SPECIALTIES. 


Ralston  Hominy  Grits,  36  2-lb.  pkgs..  per  case 

"  Barley  Food.  24  2s . . 

44  Health  Fooa,  36  2s .  “ 

Purina  Cream  Graham . per  bbl. 

"  Whole  Wheat  Flour,  20  5s . per  case 
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Cook’s  Malto  Rice,  36  2-lb.  packages .  4.20 

Force  Food,  36  packages .  3.20 

Mapl  Flake,  36  packages .  3.65 

Malta  Vita  Corn  Flakes,  36  packages .  2.85 

4t  Wheat  Flakes . 

Post  Toasties,  36  packages .  2.70 

Shredded  Whole  Wheat,  50  packages .  5.00 

“  “  25  packages .  2.60 

Cream  Wheat,  36  packages .  4. 50 

Cook’s  Flaked  Rice,  24  packages .  2.55 

Wheatlet,  30  packages .  3.60 

Wheatena,  36  packages .  4.25 

Grape  Nuts,  24  packages .  2 . 70 

Korn  Kinks,  36  packages .  1.43 

Pettijohn's  Food,  18  packages .  1 . 70 

Presto,  18  packages .  1.57 

Quaker  Puffed  Rice,  36  packages .  2.65 

“  Wheat  Berries,  36  packages .  1.75 

Triscuit,  30  packages .  2.50 

Kellogg’s  Toasted  Corn  Flakes  36  packages..  2.80 
Zest,  24  packages,  15-c.  size,  with  china .  2.25 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Sparkling .  1.10 

44  Acidulated .  1.10 

Cox’s,  large .  1.57U 

“  small . . 95 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s .  1.35 

**  small  . 95 

Bromangelon,  assorted,  3  doz . 8754 

Fruit  Puddine,  2  doz.,  assorted  flavors . 80 

Jell-O,  assorted  flavors.  2  doz . 8754 

Jell-O  Ice  Cream  Powder,  2  doz . 9754 

Jellycon,  1  doz . * . 8754 

“  assorted  flavors,  354  doz . 8754 

Chalmer’s,  shredded . 95 

44  granulated .  1.00 

Mothers’,  small,  1  doz . 45 

“  large,  1  doz . . 90 

Cooper’s . 85 

Tryphosa . 95 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case  2 . 70 

Puddine,  assorted,  2  doz .  “  1.65 

D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 

Per  lb. 

Larosa  Alphabets,  square  25  pkgs . 05^ 

Elbows,  square,  25  pkgs . 05^ 

44  Macaroni,  long,  25  pkgs . 05^ 

“  Spaghetti,  long,  25  pkgs . 05^ 

14  Vermicelli,  square,  25  pkgs . 05^ 

44  Macaroni,  bulk,  25  pkgs . .0554 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7.00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54.., . 8.00 

Tea  Caddies,  Red,  No.  55 . 5.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  1.25 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3.50 

Barrel  Covers,  19  in .  3.00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  154  to  2  in . ,  1.50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45.00 

Less  25  per  cent,  discount. 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  2  doz.  in  case . p  r  d  z.  .9c 

Tins,  Keyed  (Jewel),  2  doz.  in  case.  “  .9c 

Large  cartons  or  tins,  2  doz.  in  case.  “  2.0c 

Dime  Tumblers,  2  doz.  in  case .  **  .9c 

Bulk,  15  lbs . per  lb.  .it 


Thredded  Fish. 

Thistle,  24  packages..... . 65 

Swansdown,  2  doz . . . per  doz. 

Osprey  2  doz .  “ 

Swift  &  Co. — 

Talisman  brand,  20-lb.  boxes . per  lb. 

cartons . per  case 


.1054 

1.50 


Fresh  Codfish  Steak. 

Swift  &  Co. — 

Talisman  brand,  24  i-lb.  tins . per  case 


3.80 


New  Mackerel. 


Count 
(about) 
to  bbl. 

Ex. Norway,  No.  1..  .170-190 
Ex. Norway,  No.  2. ..270-290 
Ex. Norway,  No.  3-..325-375 
Ex. Norway,  No.  4. ..410-460 
Ex. Bloaters,  XXX..  90-  95 
Ex.  Bloaters,  XX....100-110 

Ex. Shore,  No.  1 . 130-150 

Med.  Shore . 160-180 

Large  Shore . 1 10-130 

Extra  Irish,  No.  2. ..325-375 
Medium  Irish, No. 2..375-450 
Small  Irish,  No.  2. .475-525 
Small  Irish,  No.  3. ..550-650 
New  Medium  Shore. 160-180 
New  Large  Shore.  ...110-130 
Large,  No.  2 . 210-220 


200  lb.  100  lb.  50  lb.  10  lb 


20.00 

10.60 

5-5o 

1.25 

16.00 

8.60 

4.50 

1.05 

40.00 

20.60 

10.45 

2.25 

38.OO 

19.60 

10  00 

2.15 

35-00 

18. 10 

925 

2.00 

16.00 

8.60 

4-50 

1.05 

16.00 

8.60 

4-50 

1.05 

15-00 

8. 10 

4-25 

1. 00 

34  -5° 

7-85 

4.13 

•97 

14.00 

7.60 

3-90 

•95 

Lab.  Split,  Lg.  No.  1... 
Lab.  Split,  Lg.  No.  2... 
Shore,  Round,  Large.. 
Shore,  Round,  Med  ... 


Herring. 

200  lb.  100  lb 


50  lb.  10  lb.  8  lb 


Shad,  No.  2,  Mess, new. 


5.00 

3-io 

1  •  75 

•45 

13.00 

7.10 

3-75 

.88 

11 .00 

6.10 

3*  25 

.78 

6.00 

3.60 

•74 

.68 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 08 

Our  Choice,  40  lbs . 07 

Gilt  Edge,  40  lbs . 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish — 

12  3s,  wood  boxes . ; . 


06 
•  x3 

Per  lb 

.  16 
15 


24  is,  “  . 

10-lb.  boxes . 

5-ib.  “  . 

Cakes,  24  in  fancy  box . per  case  2  .80 

10-lb.  cartons . per  carton  1.20 

24  jars,  fancy  box . . .  3.  i0 

£2.“  “  . ..  1.65 

Strips,  40  size,  boxes . 


Middles,  40  size,  boxes.. 


•IoI/4 
.  12 
■12& 


Dressed  Fish  Bricks. 


Gilt  Edge,  2- lb.  bricks.  40  lbs . 07 

Snow  White,  i-lb  bricks,  20  lbs . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 08*4 


Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  i  and  2  doz.  in  case .  1 

44  small  size,  2  doz.  in  case . 

Small  Tumblers.  2  doz. 


Large  Jars,  sealed,  2  doz.  in  case .  1 . 50 

Loose  Codfish. 


Extra  Large  Georges  Cod . . 09 


Large  Bank 
Medium  Bank 
Pollock..  . 

Hake . i- . . . .0 

In  original  cases.  450  lbs.,  %  c.  less. 


.08 

•°7 

•05 


Scoops. 

Indestructible,  No.  4 . per  doz 

“  No.  5 .  “ 

“  No.  6 .  “ 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz. 
"  “  No.  4...  “ 

“  "  No.  5...  “ 

X  Quality,  No.  3 .  “ 

44  No.  4 . “ 

0  No.  5 .  “ 


9.00 

12.00 

15.00 

4.20 
5.40 

7.20 
2.60 
3.00 
3-40 


Counters. 

Sherer's  Eclipse  Counters — 


No.  of 


No. 

Length. 

Drawers 

Each. 

6*4 

15.00 

8*4 

. 12 . 

20.00 

3.00 

io*4 

. 15 . 

25.00 

3.85 

12*4 

. 18 . 

28.00 

4.50 

m*4 

,6*4 

31.00 

35.00 

4*i® 

18*4 

. 2  7 . 

40.00 

0  0 

n  ei 

20*4 

45.00 

Capacity  of  Drawers.  40  to  60  lbs.  each 

•x7 

•17 


Smoked  Fish. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring .  ** 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish .  “ 

Cromarty  Bloaters,  75s . per  box 

44  IOOS .  44 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2.95 

Talisman  brand  Boneless  Herring,  in  glass, 
ioc.  size,  24  screw-top  jars .  1.80 


.27 

.90 


Sliced  Halibut. 

Swift  &  Co.,  in  glass,  24  jars .  3.1 


24  cartons .  2. 10 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  choice,  ring  cut,  50  lbs . 06^ 

44  5  and  10-lb.  lots . 07 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  i-lb . 

Fair  N.  Y.  State,  50-lb.  boxes . 07 
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Apricots — 

Extra  Choice  Royals,  25  lbs.,  new . 

Choice  Royals,  25  lbs.,  new . 

Oak  Brand,  fancy . 

Cherries — 

California,  unpitted.  Black,  25  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . 

Gold  Medal,  loose,  25  lbs . 

Private  Growth,  extra,  cleaned,  36  lbs.. 
4t  cleaned,  30  lbs.  bulk.. 

Peaches — 

Fancy  Muirs,  50  lbs . 

Extra  Choice  Muirs,  50  lbs . 

Choice  Muirs,  50  lbs . 

Extra  Choice,  Yellow,  25  lbs . 

Choice  Yellow,  25  lbs . 

Pears — 


Fancy  California,  Bartlett,  25  lbs  . 


Prunes — 


Extra 


Boxes. 

Fancy 

Fancy 

Stand. 

Cal. 

Cal. 

Cal. 

20-  30,  25  lbs... 
30-  40,  25  ■'*  ... 

.09 

.08*4 

40-  50,  25  ... 

40-  50,  50  '*  ... 

.08 

.07*4 

50-  60,  25  44  ... 

•°7*4 

.0/ 

50-  60,  50  44  ... 

.07 

.06*4 

60-  70,  25  44  ... 
60-  70,  50  44  ... 

.06K 

•  06*4 

70-  80,  25  “  ... 
70-  80,  50  “  ... 
80-  90,  50  14  ... 

.05*4 

90-100,  25  “  ... 
90-100,  50  “  ... 

.04*4 

100-120,  50  “  ... 
Raisins — 

* 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . 

44  2  44  50  lb . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbs . 

Gilabert's,  Layer,  Valencias,  28  lbs.. 
Raisins,  Seeded — 

G.  &  S.  fancy,  50  is . 

Gold  Ribbon,  fancy,  36  is . . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . 

44  fancy,  25  lbs . . . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  10  lbs., net.. 


CEREAL  COFFEE. 

Postum  Cereal —  per 

15-cent  size,  2  doz .  x. 

25-  “  1  “ . . !.!  2 

15-  and  25-cent  size,  assorted .  2. 

Ralston  Health  Cereal,  36  packages .  3. 


HORSERADISH. 


Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  2  doz .  ** 

Tumblers,  10-c.,  Lord's  Prayer,  2  doz.  4* 
Tumblers,  irat.  cut  glass,  10-c.,  2  doz.  44 


INK. 

Arnold’s,  black,  32 . per  bottle 

Continental,  red,  1  doz . 

44  black,^  doz . . 

Royal,  black,  3  doz . 

Superior,  black,  3  doz  r  . 

Stafford,  Commercial,  32 . per  bottle 


LAMP  GOODS. 

Per  case  of  6  doz. 


No.  1.  No. 
4. 10 
4.20 
3.60 
2. 70 


4.8c 

4.8c 


•75 
.90 
No.  1. 
•55 


4.20 

3*  3r* 

2  -r: 

3 
No. 

.85 

I.OC 

No. 


Lamp  Chimneys —  No. 

Macbeth  Pearl  Top . .  3.90 

Acme,  Victor  Top .  3.60 

Pure  Flint,  Lustre  Top .  3.00 

Crystal,  Crimp  Top .  2.10 

No.  o,  Tubular  Lantern  Globes . 5  doz. 

Cold  Blast . 5  doz. 

No.  1. 

Jumbo  Chimneys,  plain . per  doz. 

dec.,  107..  “ 

No.  o. 

Banner  Burners . 45 

No  charge  for  packages. 

Oil  Cans — 

1 -gal-,  glass . 2.25 

1 -gal. ,  galvanized.  Pearl .  1 . 

5-gal.,  Lennox,  spout .  6.00I 

5-gal.,  "  spigot .  6.51 

5-gal  ,  Columbia .  7.00! 

5  gal.,  Banner . 8.00 

5-gal.,  Climax,  pump .  10.001 

5-gal.,  Home  Rule,  pump . ... .  12.00 

Lanterns — 

No.  o.  Standard .  4.75 

No.  o.  Dash .  7.8o: 

Cold  Blast .  8.00 


Per  do 


LIME. 


Prepared,  2  doz.  in  case . per  doz. 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . 

14  44  25-lb.  boxes,  y2  lb . 


.52; 

:2 
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Preservatives  in 
Foods  are  Injurious 

The  Government  says  so,  and  it  won’t  be  long  before 
their  sale  will  be  prohibited.  Be  prepared  for  such 
an  order  by  stocking  only  goods  that  are  pure. 


57  VARIETIES 
FURE  FOOD  PRODUCTS 

Your  protection  and  the  consumer’s  are  assured  by 
every  Heinz  label.  It  says — no  preservatives — no 
coloring  matter — no  drug  of  any  kind.  There  is  no 
food  law  in  existence  that  can  affect  the  57. 

Anything  that’s  *s  sa^e  t0  se^- 


H.  J.  H&INZ  COMPANY 

PITTSBURG  NEW  YORK  CHICAGO  LONDON 


“Exton”  Flavor 
Made  “Exton”  Fame 


Sixty-one  years  ago  we  started  to  tickle  the 
taste  of  oyster  eaters  with  the  best  Oyster  Cracker 
made.  It  took  purest  materials,  scientific  baking 
and  clean  handling. 

We  have  built  zip  the  best  sale  because  we  kept 
up  the  best  quality. 

You  can  sell  “EXTON”  OYSTER  CRACKERS  better 
than  crackers  of  no  certain  quality — customers 
appreciate  a  store  where  even*  the  Oyster  Crackers 

are  the  BEST. 

A.  Exton  &  Company 

TREINTOrV,  IV.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers 
Stamped  “  EXTON  ” 

“The  Best  Known  and  Known  as  the  Besf,f 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co., 
Distributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 


FRANKLIN 
SUGAR  REFINING  CO.  § 

PHILADELPHIA.  PA.  / 


YOUR  STOCK  25  YEARS  AGO 

Look  over  your  stock.  How  very  many  articles  do  you 
find  in  packages  that  twenty-five  years  ago  were  sold  only 
in  bulk. 

Can  you  deny  that  the  coming  of  the  package  has  meant 
less  work  for  you? 

Or  that  the  selling  of  Franklin  Carton  Sugar  instead 
of  sugar  from  barrels,  would  mean  still  less  work  for  you? 
If  it  was  only  a  question  of  labor  Franklin  Carton  Sugar 
would  have  the,  best  of  it  as  against  the  barrels.  But  it  has 
another  and  a  mightier  reason — it  prevents  that  generous 
but  expensive  tendency  on  the  grocer’s  part  to  give  good 

measure.  There  can  be  no  overweight  in  the  sale  of 
Franklin  Carton  Sugar. 

Less  work  and  more  profit — that  is  the  slogan  of 

Franklin  Carton  Sugar. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 


The  Franklin  Sugar  Refining  Company 

PHILADELPHIA,  PENNSYLVANIA 
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LYE  AND  POTASH. 

Per  case. 

Banner,  4  doz .  3*x5 

Babbitt’s  Potash,  4  doz .  3* 10 

Lewis’ .  3*25 

Red  Seal  2  doz .  1*8754 

“  4  doz .  3*65 

Popular,  4  doz .  x*45 


MATCHES. 

Ohio  Blue  Tips —  Per  case. 

ioos,  1  gross .  1. 00 

200s,  1  gross .  .  1.70 

500s,  100  packages .  3.25 

500s :  1  gross .  4.50 

Ohio  Noiseless — 

500s,  1  gross .  3.75 

Parlor,  500s,  1  gross .  4*25 

Swift  &  Courtney’s — 

200s,  1  gross... . .  1. 75-1. 90 

400s,  1  gross .  3*5°“3*7° 

500s,  1  gross . 3.75-4.00 

Blue  Hen — 

200s,  1  gross .  1.50-1.60 

500s,  1  gross .  4.00-4.25 

Vulcan  Parlor —  Per  gross. 

1 00s,  5  gross . 90 

500s .  4.20 

Vulcan  Safety — 

65s,  No.  2 . 50 

Columbia  Safety — 

No.  2,  5  gross . 55 

No.  37,  5  gross . 50 

ioos,  5  gross . 90 

No.  15,  1  gross .  1.20 

No.  32,  5  gross . 55 

Safety . 45 

Mazeppa,  parlors,  500s .  3*5°-3*75 

Searchlight,  500s .  4.25-4.50 

Press,  200s .  1.80-1.90 

“  500s .  4*5°~4*75 

America,  200s .  1. 30-1. 35 

American  Paraffine,  500s  extra  quality .  4.15 

Telegraph  blue  head,  5  gross . 60 

Our  Darling,  1  gross.  No.  3,  1,000 .  5.50 

**  54  gross.  No.  4,  1,000 .  2.75 


MINCE  MEAT. 


Armour’s,  Home-made  style,  Wet —  Per  lb. 

10-lb.  kits . .0954 


.09 
•oSK 
■  °&'A 
•08  y< 

.08 

•07  V. 


.per  lb. 


6.85 

3-95 

4*50 


•  x4 
5*io 


25 

5o-  "  . 

100-lb  bbls . 

x5o-  “  . 

250-  **  . 

450-  “  . 

John  Bower  8  Co. — 

Superior,  bbls.  and  54  bbls . 

“  18,  37  and  68-lb.  buckets  ...  " 

“  6  10-lb.  buckets . per  crate 

“  6  5-lb.  buckets .  '* 

“  6  5-lb.  glass  jars . per  case 

44  XXX,  18,  37  *nd  68-lb.  buckets, 

per  lb. 

tl  “  6  5-lb.  glass  jars,  per  case 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5  6  glass  jars .  4.40 

No.  3,  6  gl.<ss  jars .  3.10 

No.  18,  37  and  68,  wooden  pails . per  lb.  .  13 

Barrels,  halves,  quarteis  and  kits...  **  .1254 

Family,  Seedless —  Per  box. 

No.  5,  6  wooden  pails .  3*65 

No.  10,  6  wooden  pails .  6.25 

Celebrated,  Seedless  - 

Bbls.,  54s  and  5£s . per  lb.  .0854 

Wooden  pails,  18,  37  and  68  lbs. “  .09 

Condensed  3  doz.  cartons  in  case . gross  11.00 

Condensed,  654  doz.  in  case . gross  11.00 

Keystone—  Per  lb. 

Bbls.;  54s  and  54s . 07K 

Wooden  pails,  18,  37  and  68  lbs . 08 

Schimmel’s — 

Bbls.,  54  bbls.  and  30  lb.  kits . 08 

18  and  37  lb.  kanakins . 0854 

10-lb.  kanakins,  6  to  crate . per  doz.  10.95 

5-lb.  “  6  to  crate .  “  6.10 

5-lb.  glass  jars,  6  to  crate .  “  6.45 

Campbell’s,  30-lb.  pails . 08 

Mrs.  Wells’,  bbls.,  54  bbls  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  54  bbls.  and  30-lb.  kits . 04 54 

National,  bbls.,  54  bbls.  and  30-lb.  kits . 07 

Southwark,  bbls.,  54  bbls.  and  30-lb.  pails . 0554 


OILS. 


Stove  Gasoline . 

Headlight,  150  test.. 


Per  gal. 

•  *x554 

• 
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OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

“  Extra,  64  oz .  10.00 

Mammoth,  quarts .  6.00 

‘ ‘  “  y2  pints .  2.20 

Extra,  quarts .  5.40 

“  “  pints .  4.  go 

“  •'  “  54  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3.00 

Queen,  6  oz . . .  1.30 

Pirn  Olas,  18  oz .  6.00 

“  10  oz .  3.50 

California,  quart  tins .  3. 50 

“  pint  tins .  2.15 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4 

**  pints,  2  doz .  2 

54  pints,  2  doz .  1 


Rae’s — 
Lucca, 


90 

.90 

90 


litre  bottles,  1  doz . 

25-oz.  bottles,  1  doz . 

Finest  Sublime,  quarts,  1  doz .  6. 

“  pints,  2  doz .  7, 

“  54  pints,  2  doz .  4 

44  8-oz.  flasks,  254  doz.  7 

44  12-oz.  flasks,  254  doz.  9 

Sublime,  8-oz.  flasks,  254  doz .  7 

44  12-oz.  flasks,  254  doz .  9 

Finest  Sublime,  1  gal.,  10  in  case . per  gal.  2 

**  5  gal.,  1  or  2  in  case,  “  2 

1  quart,  ^o  to  case...  “  2 

Sublime,  i-qu<rt  tins,  40  to  case .  2 

“  ^-gal.  tins,  20  to  c  se .  2 

44  1  gal  tins,  10  to  case .  2 

“  5-gal.  tins,  1  or  2  to  case .  2 

La  Toscano,  J  L.  Neff  &  Co.,  Agents —  Per 

24  454-oz.  bottles .  4 

24  8-oz  bottles .  7 

12  18-oz.  bottles . 6 

2  5  gal.  cans .  22 

10  1 -gal.  cans .  23 

20  54  gal.  cans .  24 

4°  54-gal.  cans .  25 

80  54  gal*  cans .  27 

Bulk  at  $20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7 

Medium  bottles,  2  doz .  7 

Small  bottles,  4  doz .  8 

5-g  1.  tins,  2  to  case .  26 

1 -gal.  tins,  4  to  case .  it 

54-gal.  tins,  8  to  case .  12 

32-oz.  tins,  25  to  case .  22 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8 

“  pints,  2  doz .  9 

“  54  pints  a  doz .  4 

Oliver's — 

1  doz.  large .  6 

2  doz.  medium .  6 

2  doz.  small .  4 

6  1 -gal.  tins . per  gal. 

10  54  gal.  tins .  41 

2°  54 -gal*  tins .  ** 
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American  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz . 55 

“  No.  16,  2  doz . 90 

“  No.  32,  1  doz . *. .  1.85 

Keystone,  bottles,  2  doz . 90 


PAPER. 

Wrapping. 

Manila —  Per  ream. 

15  X  20,  full,  10  lbs . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24.  full,  10  lbs . 375^ 

Speci.  1,  15  x  20,  6  lbs . 21 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll —  Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 03 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide.... . 0354 

Glazed  silk  parchment,  12,  15  18,  20  or  24 

inches  wide . 03^4 

White  tea,  12  x  16,  reg . per  package  .  14 

Wax  butter .  “  .  IX 

Parchment  butter,  9  x  12 .  tl  ,40 


Toilet  Paper. 

Per  case. 

100  5-cent  rolls .  3,00 

100  5-cent  packs .  3.00 

100  10-cent  rolls . 6.50 

100  10-cent  packs .  6.50 
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Paper  Bags. 

Price  per  1,000  and  not  less  than  54  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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Price  per 
Plain  flour  sacks 


i*47 

1.72 

2.08 

2*39 

2.75 

3-56 

3.81 

4.3s 

4.80 


•41 

.5° 

.67 

.85 

1.04 

1. 19 
138 

1.64 

1.99 

3.16 

2.56 

3.20 
3-68 
4-17 
4-59 


•35 
•43 
•55 
•7i 
.89 
1.05 
1. 21 
1. 41 
1.68 
1.83 


■3i 

•37 

•49 

.61 

•75 

■87 

1 .07 
1.23 
1.49 
1.65 


1,000  and  not 
,  1 2  -lb, 
25-lb.... 
50-lb.... 


less  than  eoo  lots. 

. per  M.  4.00 

.  “  5-75 

.  “  11.25 


PICKLED  MEATS  AND  FISH. 

LamLs  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  quarts .  “  5.75 

io-oz.  jars .  “  2.50 

10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails .  “  .90 

“  5-gal.  kegs .  . per  keg  2.00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

“  5-gal.  kegs . per  keg  2^25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

“  Tripe,  in  glass .  “  1 . 10 

**  Ox  Heart,  in  glass  .  “  1.10 

“  Pigs’  Feet,  in  glass .  “  1.10 

Russian  Sardines . per  keg  .75 

5-lb.  pails . per  pail  .50 

“  10-lb.  pails...... .  “  1. 00 


POTATO  CHIPS. 


i-lb.  packages,  bbls.,  25  lbs . . 1854 

Loose,  bbls. ,  30  lbs . 18 


POPPING  CORN. 

Brad's  “  Tip-Top  ” —  Per  case 

50  io-oz.  packages .  2.00 

100  IO-OZ.  “  3.90 

24  20-OZ.  “  2.00 

48  20-OZ.  “  3*9° 

I-X-L,  40  is,  White  Rice .  .  2.65 


PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1.50 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

No.  4  jars,  3  doz . 9254 

Beardsley’s —  Per  doz. 

binall  jars,  2  doz . 90 

Medium  jars,  2  doz .  1 . 25 

Large  jars,  1  doz .  2.25 


PICKLES. 


45  gal.,  1200s . vper  bbl.  8.75 

45gal.,iooos .  14  8.50 

10-gal.  kegs,  600s . . .  2.90 

Sweet  Pickles,  500s  to  600s.  5  gal . per  keg  3.00 

1,0003,5  gal .  “  4* x5 

“  2,000s,  5  gal .  u  5.25 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal .  1.75 

Chow  and  Mixed  Pickles,  2  gal . per  pail  1.00 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  2  doz . 8754 

No.  8,  Sweet  Gherkins,  2  doz . 8754 

No.  8,  Sour  Mixed,  2  doz . 8754 

No.  8,  Sour,  assorted,  2  doz . 8754 

No.  8,  Chow-Chow,  2  doz . 8754 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3*3° 

Onions  pints  ,  less  quantity .  3*3° 

Plain,  pints  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of — 

1  doz. 
qts. 

4.70 


2  doz.  2  doz. 

54  pts,  pts. 

3*25  5.50 

Wood,  each — 

1 -gal.  2 -gal. 

kit  kit 

1.20  2.30 


x  doz. 

K  gal- 

8-35 


54  doz. 
gal. 
7.20 


5-gal. 

kit 

5*5o 


10  to  45  gals., 
per  gal. 

1 .00 
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Melon,  Cucumber,  Bur,  Pepper — Mango — 
Glass,  per  case  of— 


2  doz.  2  doz. 

54  pts.  pts. 

4.00  7.00 

Wood,  each — 

1 -gal.  a-gal. 

kit  kit 

x.70  3.30 


1  doz. 
qts. 
6.00 


1  doz. 

'A  gal. 

11. 00 


'A  do 
gal 

IO.: 


5-gal* 

kit 

8.00 


10  to  45  i 
per  ga 
1.50 


VINEGAR. 

Duffy’s — 

Pure  Apple,  extra  old,  bbls . 

“  40  grain,  bbls . 

Pure  Cider,  40  grain . 

“  45  grain . - . 

Corson’s  Gold  Seal  Cider,  pure  apple . 

White  Wine,  90  degrees . 

Crown  brand,  pure  cider,  quarts . per  doz. 

White,  distilled,  40  grain . . . 

“  45  grain . . 

“  44  extra  strength . 

Crosse  &  Blackwell’s . per  doz. 


Per 


PROVISIONS. 

Hams,  skinback,  18-20  lbs . . 

“  14-16  lbs . 

14  10-12  lbs . 

Picnics,  6-8  lbs . . . . 

N.  Y.  Shoulders,  10-12  lbs . 

Dried  Beef,  sets  city  smoked . 

“  tenders  and  knucks . 

“  flats . 

n  air  dried,  sets . 

“  “  tenders  and  knucks . 

Jersey  Pork,  butt . ....per  bbl.  18 

“  family .  “  20 

Breakfast  Bacon,  rib  in . 

“  boneless . 

S.  P.  Bellies,  14-15  lbs . . 

Bologna,  25-lb.  boxes . 

Boiled  Boneless  Ham . 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9 

Cooked  Compressed  Ham,  25-lb.  boxes . 

Covered  Hams,  % -cent  extra;  Covered  ShouL 
Picnics  and  Bacon,  54-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . 

“  ,f  12  to  14  lbs.? . 

“  “  14  to  16  lbs . 

u  skinbacks . 

Shield  Hams,  10  lb.  average . 


x4  "  . . 

16  “  . 

18  “  . 

skinbacks . 

Picnic  Hams,  5  to  6  lbs . 

“  6  to  8  lbs . 

Star  Smoked  Ox  Tongues,  long  cut . 

“  “  shortcut . 

Beef  Bologna . 

Shield  Parafined  Bologna . . . 

Berliner  Ham . 

New  Orleans  Luncheon  Meat . . . . 

Star  Cooked  Ox  Tongue . . . 

John  Bower  &  Co. — 

Honey  cure  brand  Hams,  skinback . 

“  “  large . 

"  “  medium  . 

"  41  small . . 

lt  Breakfast  Bacon . 

lt  14  boneless . 

Beef,  air-dried,  regular  sets . 

“  insides  and  knuckles . 

Ham  Bologna . 

Beef  Bologna . . . 

Boiled  Hams .  . . 

Beef  Tongues . per  abz.  8 . 00  10 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  10  lbs . 

(t  12  lb . 


14  to  16  lbs . 

18  lb . 

skinned,  18-20  lbs... 

••  boiled,  skinned,  fat¬ 
less  . 

Bacon  . 

Dried  Beef,  insides . 

Beef  Tongues,  short  cut . ... 
Winchester  brand  Hams,  skinned,  all  aver.. 

“  “  Picnics . 

4i  all  averages . . 


LARD  AND  COMPOUNDS. 


Pure,  Compoi 


per  lb. 

Tierces,  about  340  lbs . xi 

Plain  tubs,  50  and  60-lb.  cans .  ,11 

10-lb.  tin  pails,  60  lbs . nM 

5-lb.  44  60  lbs . nji 

3-lb.  “  60  lbs . . . 12 

Armour's — 

Shield  Pure,  60-lb.  tubs . . 

Simon  Pure  Leaf,  3s,  5s  and  10s . 

White  Cloud  Compound,  tubs . 

44  tierces . 

Vegetole,  tierces . . 

“  tUDS . 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 

tubs . 

“  “  3,  5  and  10  lb.  cans.. 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces . 

Jewel,  compound,  tierces . 

Cotosuet,  tierces . 


.06 

.<>9 
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DRESSED  MEATS. 


City  Dressed  Beef —  Per  1 

Choice,  native .  . 08  -* 

Common . 07  -*■ 
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lesiiise  FreaK  cereals 

There  is  a  class  of  people  who 
lespise  freak  cereals,  and  have 
lever  bought  a  box  since  the  craze 
tegan. 

The  grocer  who  sold  only  freak 
ereals,  or  who  pushed  them  to  the 
xclusion  of  solid,  substantial 
■reakfast  foods  like  Wheatena,  have 
ost  considerable  trade  from  people 
f  the  above  class. 

The  toothsome  kernels  of  hard 
/inter  wheat,  roasted  and  prepared 
y  processes  of  our  own.  Sterilized 
•efore  being  packed.  There  is 
:othing  trifling  about  Wheatena — 
t  is  a  food. 

FHE  WHEATENA  COMPANY 

Rahway,  N.  1. 


O  U  R  E  K  S  O  F  HONKY-OURE  BRAND 

Beef,  Beef  Tongues,  wjr  Jfe  C*  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JT1  jt\  Iv*  wl  LARD  a  Specialty 

BOIL,  ED  HAMS  AND  BEEF  TONGUES 
XXX  AND  SUPERIOR  MlNCK  MEAT 

U.  8.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


JOHN  BOWER  &  CO. 

GENERAL  PROVISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


We  who  make  Nicelle  Olive 

Oil  have  such  an  abounding 
confidence  in  its  magnifi¬ 
cent  quality  that  we  will 
refund  the  money  to  any 
purchaser  who  doesn’t  find 
Nicelle  superior  to  any  brand 
they  have  ever  used. 

Can  confidence  go  fur¬ 
ther  ? 

Nicelle  is  the  very  perfec¬ 
tion  of  olive  oil.  It  is  the 
highest  producible  type  of 
edible  oil. 

IICELLE  OLIVE  OIL  CO. 

1  OS- 109  HUDSON  ST.,  NEW  YORK 


Now  is  the  Time 
to  Light  Up! 


The  Grocery  Store  which 
presents  the  best  appearance 
and  carries  a  good  stock  is 
the  one,  other  things  being 
equal,  which  will  do  the 
most  business  during  the 
coming  winter  months. 
Electrical  advertising  will 
do  more  to  attract  trade 
during  the  approaching 
holiday  season  than  any 
other  form  of  publicity. 
It  is  time  to  light  up  and 
keep  lighted  up — you  can¬ 
not  afford  to  wait  a  single 
day  before  obtaining  esti¬ 
mates  for  installing  electric 
lighting  in  your  place  of 
business. 

Have  you  obtained  our 
proposition  for  Tungsten 
Lamp  fixtures? 


The  Philadelphia 
Electric  Co. 

1 0th  and  Chestnut  Streets 


Ham  without  a  name  is  “just 
ham,”  and  has  no  uniform 
quality.  It  may  be  good  once, 
but  you  don’t  know  how 
it  will  be  the  next  time. 

Your  customers  can’t  de¬ 
pend  on  you  if  you  sell  that 
kind  of  ham. 

SWIFT’S  PREMIUM 
HAMS  are  uniform — always 
properly  cured,  tasty,  appe¬ 
tizing.  When  a  woman  gets 
a  PREMIUM  HAM  she 
wants  another  like  it  next 
time.  The  only  way  you  can 
be  sure  to  have  all  your  hams 
uniformly  good  is  to  see  that 
all  you  sell  are  S  W  I  FT’S 
PREMIUM  HAHS. 

Swift  &  Company,  U.  S.  A. 
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Western  Dressed  Beef- 

Choice,  native  cattle . °k 

Common  to  fair . °7 

City  Dressed  Veal- 

Prime  . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

'*  140  lbs . 

Dressed  Sheep  and  Lambs— 

Lamb,  western,  good...* . 

11  44  culls  . 

Sheep,  choice . 

**  medium . 


•  °9 'A 

.08 


.09 

.09 

.09 

.09 

.09 


.09 

•°9 

■°ilA 


BUTCHERS’  SUNDRIES. 


Fresh  Steer  Tongues., 

Cow  Tongues . 

Calf  Heads,  scalded 


Beef  Livers.. 


0 

1 

00 

0 

.50  -  . 70 

•5°  -  -75 

.per  pair 

.60  ••  .90 

,per  doz. 

-1.00 

..  per  lb. 

.20  “  .25 

.per  doz. 

-I  .OO 

-  .06 

.per  doz. 

.50  -  .65 

.03  -  .05 

-  .14 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . to 

“  “  western . 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  Per  lb. 

Western,  young  hens,  8  to  10  lbs . 18  -.22 

“  young  toms,  15  to  17  lbs . 18  -.22 

Old  hens  and  toms .  ”-22 

Common  to  good  ...  . x7  “■  x° 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  3 34  to  4  lbs. 

to  pair . .  -.24 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 22  -.24 

Western,  4  to  4*4  lbs.  to  pair,  fancy . 18  -.20 

“  3  to  3^4  lbs.  to  pair,  fancy . 18  -.20 

“  fair  to  good . 16  -.17 

Fowls  — 

Western,  fancy . *3  ”*x5 

Heavy  Roasters,  4  to  5  lbs . 16  -.17 

Fair  to  good . *4  “•  x5 

Old  cocks . .  • 10  "■ 11 

Western  capons,  fancy . 

44  small . 

Squabs—  Per  doz. 

Prime,  large,  fancy .  3.00-3.50 

Mixed, .  2.50-3.00 

Dark .  1  25-1 -5° 


LIVE  POULTRY. 


Per  lb. 

spring  Chickens,  nearby,  1 34  to  2  lbs . 

Large  Springers . 

.14  --I5 
.13  -.15 
.13  -•I4 
-.10 

Ducks . 

.12  -.14 

POULTRY  SEASONING. 


iell’s  Spiced  Seasoning — 

Small,  or  ioc.  size,  2  doz . 

.90 

“  1  doz . 

<4 

.90 

Large,  or  25c.  size,  1  doz . 

1 . 80 

i-lb.  cans,  1  doz . 

4-5° 

5-lb.  cans,  34  doz . 

10.00 

SAUER  KRAUT. 

Extra  quality,  50-gal.  tierces .  7.50 

“  15-gal.  kegs .  3.00 

Victory,  extra  fancy,  No.  3,  2  doz . per  doz.  -77/4 

Spring  Garden,  fancy.  No.  3,  2  doz....  “  .75 

Compass,  No.  3,  cans,  2  doz . 70 

Casks,  48  gals.,  long  cut,  new .  7.75 

Bbls.,  30  gals.,  long  cut,  new.* . .  6.75 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  54  lb . 95 

Round  conical,  with  key,  No.  1,  1  doz .  2.35 

"  “  No.  2,  1  doz .  4.20 

"  44  No.  3,  J4  doz .  6.30 

“  11  No.  4,  34  doz .  8.15 

P.  P.  Sauce,  No.  1,  2  doz .  1.50 
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Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.00 

No.  1,  cans,  1  doz . : .  2.25 

No.  2,  cans,  1  doz . .  4.00 

No.  3,  cans,  J4  doz .  3.25 

No.  4,  cans,  34  doz .  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies—  Per  doz. 

No.  32,  jars . 9734 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices .  88 

SchimmeLs,  No.  10,  tumblers . 83 


•72  54 

.49 

Per  lb. 

•X3J4 

.09 

.0634 


National,  No.  10,  tumblers 

“  No.  6,  tumblers . 

Preserves — 

Schimmel’s,  pure,  30-lb.  pails 

National,  30-lb.  pails . 

Southwark,  30-lb.  pails . 

**  4^4-lb.  toy  pails,  34  doz .  4.10 

Fruit  Butters—  Per  doz 

Apple,  No.  32,  jars . 98 

“  Southwark,  No.  3,  tins .  1.00 

44  No.  5,  toy  pails .  2.70 

"  30-lb.  pails . per  pail  -  -° 

“  20  lb.  crocks . per  lb. 

“  Schimmel’s,  30-lb.  pails .  “ 

Prune,  30-lb.  pails .  “ 

Peach,  30  lb.  pails .  ** 

Jams — 

Schimmel’s,  pure,  jars,  2  doz .  1 . 70 

Southwark,  assorted,  jars,  2  doz . 93 

Orange  Marmalade — 

Hartley’s,  imported .  1.80 

Schimmel's,  pure .  1.65 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers .  .  4 -00 

34-lb.  “  2.25 

Curtice  Bros.  Preserves — 

Cherries,  jars .  4-^5 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4  •  bo 

Apricots,  peeled,  jars .  4 . 85 

Pineapple,  jars .  4.60 


1.08 

■°73A 

.06 

■°7lA 

•°7 


IOC. sz. 

25c.  sz. 

.85 

1.9s 

.85 

1.95 

•85 

1.95 

•85 

i-95 

.85 

i-95 

.85 

1  -95 

.85 

1  -95 

.85 

1.95 

•85 

i-95 

.85 

1  *95 

•85 

1.95 

■85 

1.95 

.85 

1  -95 

•  85 

i-95 

•8s 

i-95 

.85 

*■95 

•85 

i-95 

•8s 

i-95 

•85 

per  doz. 

.90 

, 

I.QO 

5  assorted. 

•03 

.07 

.06 

DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  sz. 

Essence  Peppermint . 

Castor  Oil .  45 

Sweet  Oil . 40 

Spirits  Nitre . 45 

Spirits  Camphor . 

Spirits  Painters’  Commercial...  .45 

Paregoric . 45 

Glycerine . 45 

Syrup  Squills . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . 45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 45 

Machine  Oil . 45 

Laudanum,  10c.  size . per  doz. 

u  25c.  size .  “ 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . . per  lb. 

Borax,  powdered,  bulk . per  lb. 

**  lump,  bulk . 

"  20  Mule-Team,  pure,  24  1  lb. ..per  case 

“  “  "  48  $4  lb..  “ 

“  14  “  96  54  lb..  “ 

Butter  Color,  W.  &  R . per  doz. 

Bull’s  Cough  Syrup .  “ 

Bluestone,  bulk . per  lb. 

Copperas .  “ 

Camphor,  gum,  i-oz.  blocks .  “ 

“  flakes,  250-lb.  bbls .  “ 

tl  less  quantity .  “ 

**  Tar  Balls,  250-lb.  bbls .  *' 

“  “  less  quantity .  44 

Castoria,  Fletcher’s . per  doz. 

44  Pitcher’s .  “ 

Carbonate  of  Ammonia . per  lb. 

Epsom  Salts .  “ 

Glauber  Salts .  44 

Glue,  ordinary .  “ 

“  white .  “ 

Gum  Arabic .  “ 

Haarlem  Oil . per  doz. 

Husband’s  Magnesia . “ 

Jamaica  Ginger,  Hires’,  flasks .  " 

Licorice,  P.  &  S.,  5c.  stick,  imported,  44 

“  M.  &  R.,  5-lb.  boxes . per  lb. 

“  **  lozenges,  5-lb.  boxes  “ 

“  4s,  6s,  8s,  12s,  16s,  5-lb.  boxes  ** 

44  root .  “ 

Putty,  25-lb.  cans . per  100  lbs. 

“  50-lb.  cans . .  “ 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz. 

“  “  ioc.  size ...  44 

Paris  Green,  100-125-lb.  kegs . per  lb. 

“  -lb.  packages .  “ 

“  y2 -lb.  packages .  “ 

44  1 -lb.  packages .  44 

Rosin .  44 

Roach  Powder,  Omega,  4-oz.  cans . 80 

44  14  . per  gross  9.00 

Roachsault,  ioc.  size .  per  doz.  .80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  .06% 

“  granulated,  about  100-lb.  kegs  “  .06% 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.55 

“  100-lb.  bags .  2.35 

“  less  quantity . per  lb.  .0334 

Venetian  Red .  “  .01 

Whiting .  4i  .02 


i-«7  54 

I  .90 
.06 

■°*Va, 

.67 

.0224 

■°3% 

.0224 

• ° iVi 
2.80 
.85 


.01% 

■01% 


.20 

•50 

•30 

2.85 

.90 

•36 

•23 

.27 

.24 


I.60 

1  •  55 
•35 
•75 
•2434 
.29 
.28 

•27 

•°3>2 
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Goff’s —  Per  doz. 

Cough  Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  1.20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  ioc.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 .  40 

No.  10 . 75 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 80 

Root  Beer . .' . 80 

Talcum  Powder . 75 

Triangular  Quinine . 80 

Quinine  Capsules . 80 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbine .  18.00 

'4  Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans . 6.00 

“  large  cans . 16.00 

Young’s  Kidney  and  Nerve  Powders .  2.00 

44  Fattening  and  Condition  Drops .  4.00 

“  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax .  “  .03 

Silver  Sand . per  bbl.  1.25 

Tar,  pints . per  doz.  .  75 

“  quarts . 4‘  1.00 

<(  gallons . each  .30 

“  V2  bbls .  “  3.50 

tl  obis .  “  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2.00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, ioc.  size  .  75 


Extracts  and  Essences. 


McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  toe.  size . 90 

25 c.  size .  2.00 

35  c.  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 

Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size 
15c.  size 
25c.  size 

Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 

No.  2,  Vanilla  and  Rose . 

No.  2,  Lemon  and  assorted?. . 

No.  4,  “  “  . 

No.  4,  Vanilla .  2.25 

Assorted  cases.  Nos.  1  and  2 .  ..  10.80 

Nos.  1,  2  and  4 .  11.80 


.85 

x-75 

2.00 


•45 

•9° 

.85 

2.00 


pts. 


Bulk. 

XXX  Vanilla .  i.50 

XX  Vanilla.. .  1.25 

X  Vanilla .  1.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Celery .  1.00 

Peach,  Rose,  Apricot, 

Violet . . 

Orange,  Banana,  Pine 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25 

Tea . 

Kitchen  Queen— 


qts.  34  gals. 
3.00  6.00 


2.50 

2.00 


5.00 

4.00 


gals. 

12.00 

10.00 

8.00 


1.60 


3.00 


6.00 


50 


.75  5.50  10.00 


2.25  4.00 


7- 5o 
7.00 
Per  doz. 


Extract  Vanilla,  No.  25 .  2.00 

“  No.  2X . 80 

"  No.  X .  .45 

Extract  Lemon,  No.  25 .  1.75 

No.  2X . 80 

“  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla .  1.75 

“  Lemon .  1.75 

Select  Vanilla . 85 

“  Lemon  . 85 

“  assorted . 85 

“  small  size . 45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair's  Liquid  Rennet .  1  •  10 

“  Rennet  Tablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1.50 

Hanson’s  Junket  Tablets,  3  doz . 73 

Union  Tablets,  3  doz . 45 


CIDER. 

Corson’s—  Per  gal. 

Barrels . 14 

yh  barrels . '6 

Kegs  . 19 

Bottled  Cider—  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  qts .  3.5° 

“  “  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  “  2  doz.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  “  2  doz.  pts .  4.25 


—ES¬ 

CHEWING  GUM. 

Adams’,  counter  jars,  ioo  5c.  packages .  2.7 

“  boxes,  20  packages . 5 

Gee  Whizz,  72  packs .  .4 

Fleer’s  Chiclets,  3  lbs.,  bulk . 

Spearmint,  20  packs,  100  pieces . 5 


RICE. 


Extra  Fancy  Head,  XXXX,  100-lb.  bags, 

Fancy  Head,  100-lb.  bags . 

Extra  choice,  100-lb.  bags . 

Choice,  100-lb.  bags . 

Prime,  100-lb.  bags . 

Japan,  fancy,  100-lb.  bags . 

“  choice,  100-lb.  bags . 

Java,  fancy,  polished,  100-lb.  bags . 

B.  Fischer  &  Co. — 


Per 

'.0 

.0 

.0 


Ifl*  y 

ONE  POUND  ; 

FULL  WEIGHT  ^ 

Y'\ 


SEADlRICL 


•;  THE  FIME3T  MADE  PRODUCED 

!%  '  Packeo  Exclusive!*  By 

p  fs, 


Distributers  of  Pocket  Rice  in 
•.  tlie  United  5tolCS 


Fischer's  Choicest  Head,  i-lb.  bags . 

Queen  Quality,  ex.  fancy  head,  i-lb.  bags.. 
“  3-lb.  “ 

“  “  5-lb.  41 

Coronet,  choice  head,  1  lb.  bags . 

“  “  3-lb.  bags . 

Imperial,  choice,  Dom.  Japan,  i-lb.  bags.. 
44  “  “  3-lb.  “ 

"  “  "  5-lb.  “ 

Extra  fancy  head,  XXXX,  100-lb.  bags... 

Fancy  head,  100  lb.  bags...., . 

Choice  head,  100  lb.  bags . 

Fancy  Java  head.  100-lb.  bags . 

Fxtra  fancy,  Patna,  100-lb.  bags . 

Siam,  Patna  style,  100-lb.  bags . 

Choice  broken,  100-lb.  bags . 

Extra  fancy  Japans,  100-lb.  bags . 

New  crop  choice  Japans,  100-lb.  bags . 


SALT. 


Worcester — 

Bbls.,  contain  280  lbs .  2 

“  60  5-lb.  bags .  4 

“  22  14  lb.  bags .  3 

“  30  10-lb.  bags .  3 

“  115  234-lb.  bags .  4 

Irish  Linen,  250-lb.  bags .  2 

14  56-lb.  bags . 

u  28-lb.  bags . 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb  bags,  in  bbls . per  bbl.  3.C 

Pretzel,  280-lb.  bbls .  2. 

“  1 80-lb.  sacks . 1. 

Cheese,  280-lb.  bbls .  2. 

Packing,  70-lb.  cotton  bags . 

44  140-lb.  cotton  bags . 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2.: 

New  Ivory,  24  large  cartons  to  case .  1.* 

Agricultural,  200-lb.  burlaps . < 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  2.f 

Less  than  5  bbls.  the  list  net:  5  to  9  bbls. ,  5  per  c 
discount;  10  bbls.  or  more,  734  per  cent,  discount  * 
be  allowed. 


SALAD  DRESSING. 


Per  c 


Campbell’s,  small,  patent  cap,  2  doz . vj 

Durkee’s,  large,  1  doz .  4«C|1 

small,  2  doz .  M 


Schimmel’s,  small,  2  doz . ^ 

My  Wife’s,  large.  1  doz .  2*3 

44  small,  2  doz .  1,4 

Snider’s,  pts.,  1  doz .  2*: 


/ 

SAL  SODA. 

Bbls.,  375  lbs . per  r°° 

60-lb.  boxes,  bulk  or  granulated .  * 
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Try  This 
for 

a  Week 


Has  it  ever  occurred  to  you  that  you  can  make  81  per  cent,  on 

OHIO  BLUE  TIP  SAFETY  MATCHES? 

Can  you  do  that  on  any  other  match  ? 

Just  try  for  one  week  and  see  how  many  people  you  can  sell 
these  matches  to.  All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street  _ 


■s  Quick,  Easy 
Inexpensive  Delivery 


Delivering  by  a  Lindsley  Car  is  like  playing  at  delivering  goods. 

It  is  so  quick,  so  easy,  so  inexpensive.  No  heavy  team  eating  its  head 
off  when  not  in  use;  no  horse  to  sicken  and  die  when  most  you  need  it. 

The  Lindsley  Car  is  much  less  likely  to  get  out  of  order  than  a 
horse,  and  costs  less  to  fix  when  it  does.  Moreover,  it  eats  less  than  a 
horse,  and  does  more.  Fifteen  hundred  pounds,  30  miles  on  a  gallon 
of  gasoline  (15  cents) — does  a  team  live  that  can  do  that? 

J.  V.  Lindsley  &  Co  •  1112  Monadnock  Bldg.  Chicago 


-r  t^mn^irirnTW'  urn  1  n  ■■  n'nnin rniiirfrinynfhimm  nnnin  narunnirttfi 

€5The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 

Strong, 
Easy- 
Running, 
Finest 
Steel  Tires, 
Wheels 
Second- 
Growth 
Hickory 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS- 

PHILADELPHIA,  PA.== 


Y  VVVVYYXY YYYYYYYY  Y YYYYYY YXi 


Something;  That  Sells! 

AMMO 

(DRY  AMMONIA) 

This  scientific  marvel  is  a  dry,  odorless 
powder,  which  is  ammonia  in  a  dry  form. 

It  never  loses  strength  nor  evaporates  like 
liquid  ammonia.  No  bottles  to  freeze  or 
break.  Ammo  comes  in  cans,  and  it  is  very 
economical.  One  10  cent  can  equals  three 
pints  of  ammonia. 

We  make  it  sell  by  demonstrating,  samp¬ 
ling,  advertising.  Have  it  seen  in  your  store 
and  it  will  sell. 

Ask  your  jobber,  or  write  us  for  our  strong 
proposition  to  dealers. 

THE  FRANK  C.  EBY  CO. 

213=215  E.  Atwater  Street 
DETROIT,  MICH. 
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SAUCES. 

Lea  &  Perrins* —  Per  doz. 

Worestershire,  large .  7.50 

middle .  4. 50 

"  small .  2.50 

Snider’s — 

Chili,  No.  16,  1  doz .  2.35 

“  No.  8,  2  doz .  1.35 

Oyster  Cocktail,  No.  16,  2  doz .  2.35 

“  No.  8,  2  doz .  1.40 

Worcester,  Campbell’s,  No.  8,  2  doz . 87 

North  of  England,  No.  8,  2  doz . 82/ 

Chef,  2  doz .  . 75 


SEEDS. 

Per  lb. 

Canary  . 04 

“  bush.  60-lb .  2.25 

Caraway . 12 

Celery . 09 

Coriander,  bleached . 05 

Hemp . 04/ 

“  bush  40  lb .  1.60 

Mustard,  Brown . 06/ 

Mustard,  Yellow . 06 

Rape . 05/ 

“  bush .  2.50 

Sunflower,  per  lb . 04% 


SODA. 

Bi-Carb. .  112  lbs.,  kegs . keg 

Bi-Carb.,  bulk,  less  quantity . per  lb. 

Babbitt’s  Soda,  /-lb.  pkgs.,  25  lbs .  “ 

Arm  &  Hammer  Dd.,  /s,  36  lbs .  ** 

“  “  lt  Ids.,  36  lbs .  ** 

“  “  “  /,  36  lbs .  - 

Saleratus,  Babbitt's  ba.,  /s,  25-tb.  bxs.  “ 


1  •  75 
•02/ 
05^ 

•05  5A 
•  04% 
•°5/ 
•05^ 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  1  doz  .  1.50 

Hires'  Root  Beer,  Carbonated,  2  doz . 87/ 

Hires’  Ginger  Ale,  Carbonated,  2  doz . 87*4 

Welch's  Grape  Juice,  case  quarts,  1  doz .  4.50 

“  “  pints,  2  doz .  4-75 

“  “  “  /-pints,  3  doz .  4.25 

“  “  “  3-ounce,  8  doz .  6.00 

“  “  “  /-gallons,  1  doz....  8.00 

“  **  **  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Col —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2. 10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  /  gross .  2.50 

Bon  Ami,  10-cent  size . /  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

“  3  doz . per  doz.  1.45 

lt  “  small . per  gro  s  7.00 

"  . .' . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 


SOAP — Laundry. 


Bars. 

Acme . . 

Acorn . . . . 

Ark . 100 

American .  72 

Bee . 100 

Best,  Babbitt .  100 

Babbitt’s  New  York  City .  60 

Big  Master .  70 

Brown .  60 

Borax,  Dreydoppel .  40 

“  Pearl,  Young  &  Co .  40 

Day  &  Frick,  Novelty .  40 

Handsome .  60 

Eavenson,  large . 100 

“  small . 100 

Kirkman's . . 

Red  Seal . 100 

Swift’s . . 

Climax . . 

Circus .  . 

Cotton  Oil,  White . 

Coal  Oil  Johnny . . 

cygnet . 00 

Dobbins’  Electric . ioo 

Dewey .  . . 

Fairy .  ioo 

Fels-Naptha . 100 

Five  case  lots  freight  prepaid . . 100 

Good  Morning . 100 

Glycerine  Tar . 100 

Gloss . . 


Less 
than 
5  bxs. 
3-25 
2.45 
1  •  75 
2.80 
3-90 
3-45 

3-  52/ 
2.80 
2.40 
2.60 
2.80 

2.80 
2.60 

4- 75 
3-75 
3-75 

3.80 
4.00 


100 

100 

100 


3-25 

5.80 

3-57% 

4.00 

4.25 

2.15 

4.00 

4.00 

3-95 

3-«5 

3-75 

3-25 
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Grand  Pa’s,  large .  50 

“  100 

Ivory . 100 

fi  small . 100 

Lenox . 100 

Life  Buoy .  50 

“  100 

Lautz's  Naptha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

0  5  cent  size .  100 

**  toilet  size . 100 

Master . 100 

Mayer's . 100 

“  50 

Miller's  Naptha . •. . 100 

Naptha,  Swift’s . 100 

"  P.&G . IOO 

Octagon . 100 

Old  Mill . , . 100 

Ozone . 100 

Oleine,  Conway's .  60 

“  Golden .  60 

“  Eavenson’s .  60 

“  Kirk’s .  60 

“  Philadelphia,  60  blocks . 

“  72  “  . 

"  Pennsylvania .  60 

**  Procter  &  Gamble .  60 

“  Young’s  Best .  60 

Pride,  Swift's .  100 

Polo . 120 

Quaker  City,  boxes . 100 

tubs . 150 

Sunlight,  oval . 100 

“  twin  bars . 100 

Santa  Claus . ' . 100 

Saratoga . 120 

Star . 100 

Sunny  Monday . 100 

White  Cloud .  100 

Wool  Soap,  large . 100 

small . 100 


3-  x5 
3.80 
7.00 
4.00 
3.00 
1  95 
3-90 

3.80 
3.00 

5.80 
4.00 
4.00 
3-25 

3.80 
1.90 
3-75 
3-75 
3.8s 
3-90 
3-30 
3-75 
2.50 
2-55 
2-35 
2.07/ 
2.60 

2.60 

1.60 


3.00 

2.80 


3*75 
2.45 
2.90 
4.60 
3-85 
3-95 
3. 10 

2.45 

3.00 

4.00 

3- 85 
6-75 

4- 00 


Toilet  Soaps. 

Buttermilk  Cosmo . gross 

“  doz. 

Swift's . gross 

Castile,  imported,  Conti . lb. 

“  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis .  “ 

"  doz. 

Hearts  and  Flowers...^ . gross 

Maxine  Elliott .  “ 

Oatmeal,  3  cakes  inbox .  “ 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  /-lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  /  gross . gross 

“  Swift's .  “ 

“  Armour’s .  “ 


6.60 

.60 

4-05 
•  l3% 
.11% 
.70 
4.40 
4-50 
•45 
10.25 
8.10 
3-25 


.09 
.40 
1  •  75 

3- 25 

4- 05 
3-5o 


Scouring  Soap. 

Day  &  Frick's  Flint,  36  bars .  1 . 24 

Young's,  48  bars .  1.80 

Brooks’ Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  2.25 

“  Hand,  36  bars . . .  2.25 

Wrigley's,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  2.35 


Soap  Powder. 

Per  case 

Pearline,  36  packages . .  2.70 

«  <(  ' 

72  .  2.70 

“  100  “  .  2.65 

Soapine,  No.  7,  100  packs .  2.37*4 

(t  No.  12,  100  “  .  3.00 

“  No.  17,  36  “  .  2.42 / 

Babbitt's  1776  Powder,  100  6-oz .  2.25 

Finola,  100  packages .  3*25 

Gold  Dust,  Fairbank's,  100  12-oz.  packages....  4.00 
“  “  244-lb.  “  ....  4.50 

Naptha  Borax,  100  packages,  large .  4.75 

100  5-cent  packages .  3.75 

Kirkoline,  white,  24  large  packs .  3.55 

11  “  100  12-oz.  packages .  3.35 

Young's  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

5°  2s .  4.00 

“  “  100  is .  4  00 

Nine  O'clock  Tea,  100  packages .  3.15 

I-V  Washing  Tablets,  3  doz . per  doz.  .43 

Swift’s  Washing  Powder,  100  is .  3.85 

“  “  244s .  3.85 

Penny  wash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine,  100  packages .  3.75 

Old  Dutch  Cleinser,  48  packages .  3.25 

SPECIALTIES. 

Anker's  Bouillon  Capsules .  3 .00 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz.  .  45 

Dime  size,  2  and  4  doz .  “  .85 

/-lb.  net,  tins,  2  and  4  doz .  “  Jm00 

/-lb.  net,  tins,  2  doz .  “  Itg0 

i-lb.  net,  tins,  1  doz .  “  3.70 

6  I’d.  cans,  full  weight . per  lb.  .23 

10  lb.  cans,  full  weight . . .  **  <22 

Coleman’s  Mustard,  D.  S.  F. — 

i-lb.  tins . per  doz.  5.40 

/s-ib.  -  . r. .  -  .90 

18-  b.  kegs . . 
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Pepper—  Bbls. 

Black,  High  Grade . 14 

Black,  Low  Grade . 10 

White,  High  Grade . 

White  Low  Grade . 

Red,  High  Grade . 

Red,  Low  Grade . . 

Cinnamon — 

High  Grade . 22 

Low  Grade . y.  .13 

Cloves — 

High  Grade . 22 

Low  Grade . 17 

Allspice — 

High  Grade . 11*4 

Ginger — 

High  Grade . 2534 

Low  Grade . 12 

Mace — 

High  Grade . 

Nutmegs — 

High  Grade . 

Mustard — 

Yellow,  High  Grade . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14 

McCormick  &  Co. — 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . /-lb.  cartons 

/ -lb.  cartons 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice,/-lb.  cartons 
/-lb.  cartons 

Bee  Brand,  in  canisters,  above  assortment, 

No.  45  size 
No.  90  size 


Boxes. 

Cans 

.15 

•*7 

.XX 

•*3 

.28 

.30 

.17 

.19 

.  21 

•23 

.  l6 

.  18 

•23 

•25 

.14 

.  16 

.23 

•25 

.18 

.  20 

.12K 

•!4  K 

•  26K 

■  28K 

•  13 

•IS 

•  75 

•77 

•  30 

•32 

.  20 

.22 

•15 

•17 

.15 

•17 

Per  doz. 


Mustard — Prepared. 

Per  doz. 

Campbell’s,  jar,  2  doz . 8734 

Gulden's,  No.  6,  with  spoon,  2  doz . 95 

“  “  20,  “  “  . 88 

Beer  Mug,  fancy,  large  size,  2  doz . 65 

Lemonade  Glass,  tall,  2  doz . 75 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz .  .90 

Milk  Jar,  glass  top,  2  doz . 85 

Water  Tumblers,  glass,  No.  10,  4  doz . 42*4 


WHOLE  SPICES. 


Per  lb. 

Pepper,  Black . 0j% 

Allspice . .  .06 

Cloves . 13 

Mace . 48 

Nutmegs,  large . 16 

11  medium .  12K 

Cinnamon  Bark,  Canton . 12 

Java  Thin  Quills,  s-l^>.  rolls..  .30 

Saigon . . . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


CORN  STARCH. 


.80 


Davis,  48  5-cent  packages . per  case 

"  36  10-cent  “  .  “  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 07^ 

“  20-ib.,  “  . •. . 07  y2 

Niagara,  40  lb.,  “  . 05 

Cream,  48-lb.,  “  .  3.45 

Kingsford’s,  40  lb.,  “  . 071/ 

„  “  "  . 07g 

Rex,  40  lb.,  1  lb.  packages . 04 


LAUNDRY  STARCH. 


\rgo,  Gloss,  24  5-cent  packages . 

Gilbert’s  Laundry.  40-lb  boxes . 

li  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs. 

u  Linen  Gloss,  3-lb.  cartons . 

Kingsford's,  Pure,  3  lb.  cartons . 

“  Pure  Gloss,  40  i-lb.  packages . 

Silver  Gloss,  12  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

**  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs. 

Niagara,  laundry,  50  lb.  bulk . 

“  i-lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs . 

l<  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  f>  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starch  Polish,  20  cakes . per  box 

Rex  Gloss,  50  lb.  bulk . 


.92 

.04 

.06 


■05 
•°6K 
•06  yK 
■°7sA 

.06% 

■°7l/i 

-°4k£ 

.04 

.05 

.05 

.06 

4.30 


5-oo 

2.50 


.08 

•50 

•03/ 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  y -gross .  4.00 

y  large,  “  7.00 

“  Liquid,  large,  “  6.65 

“  small,  “  4.90 
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Electric  Paste,  j4-gross  boxes .  4 

Magic  Paste,  /-gross  boxes .  4 

Parlor  Pride,  large  size . per  doz. 

"  . per  gross  xo. 

“  small  size . per  doz. 

Climax  Enamel,  /-gross . per  gross  9 

Black  Jack,  /-gross .  “  7 

Rising  Sun .  “  5 

Sun  Paste,  5-cent  size .  “  4t 

“  10-cent  size .  “  7 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  /-gross .  1 . 

Per  box  of  /  gross .  2. 

14  dozen  to  gross .  5. 

10-cent  size,  No.  10,  per  box  of  /"gross .  2. 

Per  box  of  /-gross .  4. 

Per  gross .  Q  r 

F.  F.  Dailey  Co.—  y 

2-in-i,  smaller  size . per  doz. 

2-in-i,  large  size .  “ 


SUNDRIES. 

Bird  Food — 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs .  “ 

McAllister,  36  packs .  “ 

Rosensteins,  i-lb.  pkgs.,  2  doz . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz.  ..per  doz. 

Red,  quarts,  3  doz .  “ 

Silver,  pints,’ .3  doz .  " 

“  quarts,  3  doz .  lt 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz . 

Paist's  Glue,  1  doz .  4< 

Carpet  Tacks,  Wooden  Keg,  /-gross  case, 

assorted,  6,  8  10 s . per  case 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz. 

6-oz .  *• 

8-oz .  ** 

io-oz .  “ 

12-oz . . . . .  “ 

Matting  Tacks— 

No.  10,  steel . per  doz. 

No.  11,  “  . ft 

No.  12,  '•  .  “ 

G.  B.  Weiss  &  Son — 

Sole  leather  No.  1 . 

“  No.  2 . 

<(  No.  3 . 

Cut  Sole  Leather,  cut  into  taps,  6  ins.  high... 

“  5 %  “  ... 

“  "  5  “ 

“  ''  4/  ##  ... 

**  tt  it  4  n 

^  |  ^ 

Fli-Stickon,  Fly  Ribbon . per  gross 

Ely  Paper,  Tanglefoot . per  case 

“  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

“  “  10  cartons. .  “ 

Wax,  White  and  Yellow . per  lb. 


.2 


1-5 
1.4 
*•4 
1.2 
1. 1 
1.0 

•9* 

4.8 


2.2 


3-o 

2.3 

•3- 


ROPE,  TIE  YARN,  ETC. 


Emory  Cotton  Rope,  20  yds.  to  lb . per  lb. 

**  Clotheslines,  50-ft.  hanks.. .doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine.. 

Texas  Medium,  cotton  twine . 

Cotton  Candle  Wick . 


Best  Jute  Rope,  16  yds.  to  lb . 

Best  Jute  Plow  Line,  8  yds.  to  lb.. 


108  ft.  to  hank.. 


.1 

■3 

bx.  tf 

S-lb. 

<< 

.2< 

,  in 

.  lt\ 

.O; 

.0' 

1 . 6c 

1.7c 


SYRUP  AND  MOLASSES. 
N.  0.  Molasses. 


Fancy,  No.  722,  1908 . 

Choice,  No.  717,  1908 . 

Fancy,  No.  71  . 

Choice.  No.  664...  . . 

Good,  No.  690 . 

Cane  Juice,  No.  683 . . 

Black  Strap . 

B.  H.  F.,  Horse  Food  Molasses.. 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 35 

Gold  Mine,  in  bbls . 3° 

Fancy,  No.  104 . 32 

Fancy,  No.  105 .  .28 

Prime,  JNo.  102 . 26 
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We  Can  Save  You  Money 


(Watch  this  space  for  changes  in  stores) 


The  fixtures  of  this  ideal  meat,  grocery  and  provision  store  of  Fred. 
P,  Bell’s,  52nd  and  Spruce  Streets,  Philadelphia,  were  put  in  by  us. 

We  make  a  specialty  of  Store  Fixtures  and  our  record  will  show  that 
we  have  fitted  up  more  stores  than  any  other  concern. 

Let  us  do  your  work,  we  guarantee  to  give  the  best  in  the  market  at 
reasonable  figures. 

We  Challenge  the  World 

RIDGWAY  REFRIGERATOR  CO. 

E.  B.  ATKINS,  Mgr. 

3519  North  Lawrence  Street  5th  and  Tioga  Streets 

PHILADELPHIA 


No  Loss  on  Loose  Goods 


Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 


Losing  Your  Weights? 

Get  a 

Troemner 

No.  24 
Ball  Scale 

Does  away  with  weights  absolutely.1*1  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 


Greatest 

Improvement 
in  Rapid 
W  eighing 


HENRY  TROEMNER,  911  Arch  St.,  Philadelphia,  Pa.,  U.  S.  A. 

— t*^mm*mm** — — ^ —imimi  tobiihumi ■  1 

% 
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Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  714,  new  crop . 42 

West  India,  choice,  No.  645 . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  699 . 15 

Glucose. 

Three  A,  for  confectionery .  3.00 

Five  A,  for  confectionery .  3.10 


honey. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz .  “  1.35 

Schimmel’s,  10-oz.  bottles,  2  doz.  in  case .  1.45 

“  6-oz.  **  “  “  . 95 

White  Clover,  tumblers,  2  doz . . . 90 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club  Mason's  Quart  Jars —  Per  doz. 

4  doz.  in  barrel . 92K 

1  doz.  in  case . 95 

Lyle's  Imported,  No.  2  cans,  2  doz .  1.82^4 

Globe,  No.  2^4  tins,  2  doz .  1.15 

Globe,  No.  5  tins,  1  doz .  2.30 

Banner,  in  jars,  compound .  1.05 

White  Clover,  in  jars,  compound .  1.00 

Purina  Pancake  Syrup,  36  pts .  2.2s 

“  “  24  qts .  4.00 

“  12^4  gals .  7.00 

“  “  6  gals .  12.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz .  “  2.30 

Karo,  50-cent  size,  14  doz .  “  2.30 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  “Camp”  Syrup —  Per  doz. 

Gal.  cans,  6  in  case .  13*50 

54-gal.  cans,  12  in  case .  .  7.25 

Qt.  cans,  24  in  case .  4.1234 

Pt.  cans,  24  in  case .  2.50 

Qt.  bottles,  12  in  case .  4. 50 

Pt.  bottles,  24  in  case .  2.75 

Jacket  cans . per  gal.  1.00 
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Golden  Tree .  2.25 

“  medium .  1.45 

“  small  . 92^4 

Vermont,  gal.  tins . per  gal.  1.25 

„  “  K'gal-tms .  7.75 

Hazen’s,  qt.  bottles .  4.00 

u  pt.  bottles .  2.40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

Little  Gem,  parlor,  2  string .  2.40 

N  U,  No  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.75 

Parlor,  No.  3,  2  tie .  1.85 

Toy . 90 

Whisks,  2  sewed . 90 

Stable,  rattan  centre,  2  tie .  3.50 

“  “  3  tie .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

57,  Peerless,  double .  3*65 

no,  “  single,  spring  protector .  3. 30 

80,  Seal  Globe,  double,  swing  protector .  3. 10 

100,  Northern  Queen,  single,  protector .  3.00 

175,  Glass .  3.30 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board .  1.35 

142,  Celery  City .  2.75 


Buckets. 

Per  doz. 

O.  G.,  2  electric  hoops .  1 . 75 

“  3  electric  hoopa .  1.90 

Clear,  2  hoops .  1.65 

“  3  hoops .  1.75 

Electric  Cedar,  2  hoops .  2.40 

3  hoops .  2.60 

Pine,  3  galvanized  hoops.. .  2.20 

Galvanized,  12  qt .  1.85 

14  qt .  2.00 
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Butter  Dishes. 

No.  Per  M 

i,  Solid  oval . 90 

2»  “  1.25 

3»  “  1.50 

5>  “  2.00 

1,  Wire  ends . 90 

2,  “  1.20 

3>  “  1.40 

5,  “  1.80 

Picnic  Plates,  8  in . : .  2.10 

9  in . 2.35 

Crates  contain  250  each. 

Clothes  Pins. 

Per  box. 

5  gross . 44 

Egg  Crates. 

Perfection .  1.00 

Li  10  sets  fillers . r. .  2.35 

Standard,  12  sets  fillers .  1.50 

Star  Egg  Carriers,  2  doz . per  doz.  2.05 

“  Trays,  1  M . per  M  2.75 


BRUSHES. 

Scrub  Brushey. 

No.  Per  doz. 

22,  White  corner . 70 

23,  Medium  size . 80 

27,  Large  .  1.00 

13,  Marble,  medium  size . 90 

00,  White .  .45 

Handy  House .  . 42 

Stove  Brushes. 

No.  Per  doz. 

3,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1.75 

1,  Grey  fibre,  strap  handle .  1.20 

2,  “  “  .  .  1.65 

6,  Extra  quality,  all  hair .  2.75 

Shoe  Brushes. 

No.  Per  doz. 

o,  Mexidan  Fibre . 90 

1,  “  large .  1.30 

4,  Bristle  outside . * .  1.65 

5,  All  bristle .  1 . 75 

16X,  All  brittle,  extra  value .  2.15 

18,  All  bristle,  spotted  white .  2.80 
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Whitewash  Brushes. 


No. 

6,  6  i 


7,  7 

8,  8 
6,  5 
8,  6 


in., 


White  tampico . 

<  < 

Family,  extra  heavy.. 


*P 


x°,  7 
12,  8 
6,  5 
8,6 


10,  7 
12,  8 
6,  5 
8,6 


in.,  " 

in.,  “  “ 

in.,  A.,  hair  bristle, 
in.,  “ 

in., 
in., 
in., 
in. 


Ideal,  all  bristle,  3  row.. 

3  row.. 


Dust  Brushes. 

No. 

7X,  Fibre,  wire  drawn . 

21,  All  hair,  wire  drawn . 

28,  White,  wire  drawn . 

1,  7  in.,  All  hair,  flat  end . 

22,  7  in..  Mixed,  round  end . 

11X,  7  in.,  All  hair,  round  end . 


TOBACCOS— Plug. 


Battle  Ax . . . . . 

Deer  Skin . . . 

Gold  Rope . 

Jolly  Tar . . . 

Newsboy . 

Old  Honesty . 

Piper  Heidsick . . 

Spear  Head . .J.. 

Standard  Navy . 

Toddy . 

Vinco . . 

Town  Talk . 


SMOKING  TOBACCO. 


Briar  Pipe . 

Duke’s  Mixture . 

Greenback . 

Green  Turtle . 

G.  &  A.  Navy,  3^4  o z.. 

Honest . 

Polar  Bear . 

Ripple . 

Sensation . 

Wild  Rose . 


YEAST  CAKES. 

Compressed  . per  doz. 

Magic,  ij4  doz.  packages . per  box 

Yeast  Foam,  il/2  doz .  “ 


Could 

You 

Ask 

For 

More 

Than 

We 

Guarantee? 


WE  guarantee  everything 
connected  with  our  busi¬ 
ness,  and  our  guarantee  has 
behind  it  the  reputation 
gained  through  more  than 
ninety  years  of  honest  deal¬ 
ings. 

Our  Coffee  is  guaranteed  to 
be  exactly  as  represented. 
Every  repeat  order  must  be 
the  same  as  the  original,  and 
the  original  must  be  exactly 
as  sample  shown. 

The  blending  and  roasting 
are  guaranteed  to  be  as  nearly 
perfect  as  long  years  of  expe¬ 
rience  can  make  it. 


Your  money  will  obtain 
more  in  actual  value  than  you 
get  elsewhere. 

It  will  pay  you  to  obtain  our 
prices  and  seek  our  advice. 


SAMUEL  WILDE’S  SONS  CO. 

Importers  Coffee,  Tea  and  Spices 
II  Dutch  Street  NEW  YORK 


THE  BLOOKER  FLAVOf 


is  something  fine.  You  enjoy  the  primary 
exhilaration,  but  you  send  your  enjoyment ’way 
up  when  you  begin  to  appreciate  the  food-worth 


American  Depot,  No.  46  Hudson  Street,  New  Yo 


Bouillon 

Capsules 


SEE  THEM  MELT! 


Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  meit  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box — drop  one  in  hot  water. 

Good  goods  and  r  good  profit. 


ROYAL  SPECIALTY  CO.,  Sole  Manufacturers 


92  Reade  Stree 

NEW  YORK 


If  you  could  see  some  brands  of  rennet  made, 
you’d  never  offer  them  '  to  your  customers  in  a 
thousand  years  ! 

Filthy,  unclean  and  nasty !  We  wouldn’t  sell 
such  rennet  if  we  had  to  work  in  the  streets  ! 

James  T.  Shinn’s  Liquid  Rennet  is  guaranteed 
to  be  perfectly  and  absolutely  clean.  It’s  the  best  in 
other  ways,  too— strongest,  purest  and  most  profitable. 

It  makes  you  100  per  cent. 


SHINN  4.  KIRK,  1400  SPRUCE  ST.,  PHILA.,  PA. 
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6  GROCERY  WORLD  AND 


New  Jersey  Food  Authorities  Said  Ben- 
zoated  Goods  Could  Not  be  Sold 
in  That  State  At  All 


They  Recede  from  a  Position  that  Would  Have  Either  Excluded 
All  Benzoated  Goods  from  the  State,  if  Made  Outside  the 
State,  or  Would  Have  Compelled  the  Outside  Manufacturers 
to  Put  the  Date  of  Packing  on  the  Label.  Some  Interesting 
Correspondence. 


The  New  Jersey  State  Board 
of  Health  has  just  receded  from 
a  position  under  the  food  laws  of 
that  State  which,  if  carried  out  as 
begun,  would  have  compelled 
'  every  manufacturer  and  every 
jobber  selling  goods  containing 
benzoate  of  soda  in  New  Jersey  to 
place  the  date  of  packing  upon 
the  label  or  stay  out  of  the  State 
entirely.  The  result  would  have 
been  most  widespread,  since  all 
Philadelphia  jobbers  who  have 
a  New  Jersey  trade  sell  benzoated 
goods  within  that  State,  and  all 
manufacturers  of  jams,  jellies, 
catsup,  etc.,  excepting  two  or 
three,  use  benzoate  and  so  mark 
their  labels.  The  use  of  the  date 
of  pack  would  have  inevitably  de¬ 
stroyed  the  value  of  goods  more 
than  a  year  old,  just  as  any  dating 
law  would. 

In  1907  the  New  Jersey  Legis¬ 
lature  practically  enacted  the 
Federal  food  act  of  1906  into  a 
State  law.  It  was  amended  in 
1908,  and  at  present  contains  the 
following  provision : — 

And  provided  further,  that  all 
food  products  manufactured  in  this 
State  during  the  years  1907  and 
1908,  in  which  preservatives  are 
used,  which  preservatives  are  not 
now  specifically  prohibited  by  the 
Department  of  Agriculture  of  the 
United  States,  shall  be  exempt  from 
the  provisions  of  this  act,  provided 
the  use  of  such  preservatives  is 
stated  uoon  the  label  or  in  branding 
such  products,  and  also  the  date  of 
their  manufacture. 

The  New  Jersey  State  Board  of 
Health,  which  enforces  the  New 
Jersey  food  laws,  interpreted  this 
to  mean  that  goods  containing 
benzoate  of  soda  and  made  out¬ 
side  the  State  could  not  be  legally 
sold  in  New  Jersey  at  all !  They 
conceded  that  it  would  be  difficult 
to  always  tell  whether  given 
goods  were  made  inside  the  State 
or  outside,  for  which  reason  they 
were  willing  to  permit  outside 
benzoated  goods  to  be  sold  within 
the  State,  provided  the  date  of 
packing  appeared  on  the  label. 
Acting  on  this  view,  the  State 


Board  of  Health  served  notice 
on  several  New  Jersey  retailers 
who  were  selling  the  catsup  of  a 
leading  Pennsylvania  manufac¬ 
turer  that  since  it  contained  ben¬ 
zoate  they  could  no  longer  sell  it 
unless  it  bore  the  packing  date. 
At  this  juncture  the  manufac¬ 
turer  in  question  placed  the  mat¬ 
ter  in  the  hands  of  Elton  J.  Buck- 
ley,  Esq.,  with  the  result,  after 
much  correspondence,  that  the 
Board  of  Health  now  rules  that 
it  will  make  no  further  present 
effort  to  enforce  the  section  re¬ 
ferred  to. 

(The  following  correspondence 
explains  the  case  and  will  doubt¬ 
less  prove  interesting: — 

NOTICE  SENT  TO  NEW 
JERSEY  RETAILERS. 

BOARD  OF  HEALTH  OF  THE  STATE  OF 
NEW  JERSEY. 

Division  of  Food  and  Drugs. 

Trenton,  October  16,  1908. 


Camden,  N.  J. 

Gentlemen  : — An  inspector  of  this 
division  reports  that  on  October  13, 
1908,  you  had  in  your  possession 
with  intent  to  sefj  tomato  catsup 

manufactured  by  — - - ,  Pa.,  the 

label  of  which  contains  a  statement 
that  the  contents  of  the  package  are 
preserved  with  benzoate  of  soda. 
No  markings  were  found  on  the 
label  which  revealed  the  date  of 
manufacture.  Your  attention  is  di¬ 
rected  to  Section  5  of  Chapter  217 
of  the  laws  of  1907,  a  copy  of  which 
is  inclosed,  and  you  are  informed 
that  the  sale  of  all  food  products 
containing  preservatives,  manufac¬ 
tured  during  the  years  1907  and 
1908  is  in  violation  of  said  section, 
unless  the  date  of  manufacture  ap¬ 
pears  upon  the  label  of  the  package 
containing  such  food  products. 

Very  respectfully, 

R.  B.  FitzRandolph, 
Chief  of  the  Division  of  Food  and 
Drugs. 

October  22,  1908. 
Mr.  R.  B.  FitzRandolph, 

Chief,  Food  and  Drugs  Division, 
Board  of  Health, 

Trenton,  N.  J. 

Dear  Sir  : — I  represent  the - , 

manufacturers  of  catsup,  two  of 

whose  customers  are  - ,  of 

Haddon  Heights,  N.  J.,  and  - , 

of  Camden,  N.  J.  The  Board  of 
Health  has  sent  to  the  two  last- 
named  concerns  notice  that  certain 
catsup  made  by  my  clients,  preserved 
with  benzoate  of  soda,  and  so  la¬ 
beled,  offended  against  Section  5  of 
Chapter  217  of  the  New  Jersey  laws 
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of  1907,  as  amended,  by  reason  of 
the  fact  that  it  did  not  bear  the 
date  of  its  manufacture  upon  the 
label. 

A  reference  to  the  statute  to 
which  you  refer  in  your  letter  of 
notice  shows  that  the  language  of 
the  second  half  of  Clause  5  is  as 
follows : — 

And  provided  further,  that  all 
food  products  manufactured  in 
this  State  during  the  years  1907 
and  1908,  in  which  preservatives 
are  used,  which  preservatives 
are  not  now  specifically  prohib¬ 
ited  by  tile  Department  of  Ag¬ 
riculture  of  the  United  States, 
shall  be  exempt  from  the  .provi¬ 
sions  of  this  act,  provided  the 
use  of  such  preservatives  is 
stated  upon  the  label  or  in 
branding  such  products,  and  also 
the  date  of  their  manufacture. 
Since  the  catsup  of  which  you 
complain  was  not  manufactured 
within  the  State  of  New  Jersey,  but 
in  Pennsylvania,  your  authority  is 
not  clear  when  you  say  in  your  letter 
of  notice  that  “the  sale  of  all  food 
products  containing  preservatives 
manufactured  during  the  years  1907 
and  1908  is  in  violation  of  said  section 
unless  the  date  of  manufacture  ap¬ 
pears  upon  the  label  of  the  package 
containing  such  food  products.” 
Will  you  kindly  advise  me,  as  a  mat¬ 
ter  of  information,  as  to  your  posi¬ 
tion  on  this  point? 

Very  respectfully, 

Elton  J.  Buckley. 


Trenton,  October  27,  1908. 
Elton  J.  Buckley, 

730  Drexel  Building, 

Philadelphia,  Pa. 

Dear  Sir  : — Your  communication  of 
the  22d  inst.  relating  to  the  label¬ 
ing  of  catsup  offered  for  sale  in 
this  State  has  been  received. 

Your  quotation  of  the  latter  half 
of  Section  5  of  the  Food  and  Drugs 
Act  is  noted.  In  this  connection  you 
will  observe  that  this  section,  when 
read  in  relation  to  the  remainder 
of  the  act,  only  permits  the  sale 
in  this  State  of  articles  containing 
benzoate  of  soda  when  such  articles 
have  been  manufactured  within  the 
State,  and  when  the  presence  of 
the  preservative  is  delclared  and  also 
the  date  of  manufacture.  Under  the 
provisions  of  the  act  goods  made 
outside  the  State  containing  preserv¬ 
atives  may  not  be  legally  sold.  In 
view  of  the  great  difficulty,  and 
usually  the  impossibility,  of  this  di¬ 
vision  ascertaining  whether  or  not 
such  goods  were  manufactured  with¬ 
in  the  State,  we  are  prepared  to  re¬ 
gard  the  sale  of  all  articles  of  this 
character  containing  preservatives, 
not  prohibited  by  the  United  States 
Department  of  Agriculture,  as  legal 
if  the  preservative  and  the  year  of 
manufacture  are  declared  on  the 
label. 

Very  truly  yours, 

R.  B.  FitzRandolph, 
Chief  of  the  Division  of  Food  and 

Drugs. 


October  28,  1908. 
Mr.  R.  B.  FitzRandolph, 

Chief,  Division  Food  and  Drugs, 
Board  of  Health, 

Trenton,  N.  J.  , 

My  Dear  Sir: — Yours  of  the  27th 
inst.,  answering  mine  of  the  22d,  re 
the  placing  of  the  date  of  packing 
upon  the  label  of  catsup  sold  in 
New  Jersey,  but  manufactured  out¬ 
side,  has  been  received  and  very 
carefully  noted.  My  understanding 
of  your  position  is  that  the  act  of 
1907,  as  amended,  permits  the  use 
of  benzoate  of  soda  only  where  the 
products  containing  it  are  made 
within  the  State,  and  only  then  when 
its  presence  and  the  date  of  packing 


are  stated  on  the  label.  Because 
cannot  always  tell  whether  go 
containing  benzoate  of  soda 
made  within  the  State,  you  are  v 
ing  to  regard  all  goods  contaii 
benzoate  legal,  whether  made  in 
out  of  the  State,  if  marked  as  c 
taming  it  and  with  the  date  of  p; 
ing. 

I  am  compelled  to  take  issue  v 
you  when  you  say  that  under  y 
Acts  of  1907  and  1908,  goods  c 
taining  benzoate  of  soda  made  c 
side  the  State  cannot  be  legally  < 
in  New  Jersey.  My  first  answei 
that  is  the  suggestion  that  the  I 
Jersey  Legislature  could  not,  ur 
the  Federal  Constitution,  enac 
statute  with  such  results.  To  ao 
a  benzoated  product  to  local  c< 
merce  when  made  in  New  Jer 
but  to  deny  it  sale  when  made  c 
where,  would,  in  my  judgment, 
a  gross  violation  of  Section  2  of 
tide  V  of  the  Federal  Constitut 
which  provides  that  “The  citizen; 
each  State  shall  be  entitled  to 
privileges  and  immunities  of  citiz 
in  the  several  States.”  Also  of 
Fourteenth  Amendment,  which  1 
bids  any  State  to  “make  or  enf< 
any  law  which  shall  abridge 
privileges  or  immunities  of  citiz 
of  the  United  States,  nor  .  .  . 
prive  any  person  of  life,  liberty 
property  without  due  process  of  1 
nor  deny  to  any  person  within 
jurisdiction  the  equal  protection 
the  laws.”  There  is  also  much  1 
son  to  believe  that  such  an  act  wo 
be  an  unwarranted  interference  v 
interstate  commerce. 

Second,  In  my  best  judgment, 
acts  of  1907-08  have  no  such  resul 
il legal izing  the  said  sale  of  benzoa 
goods  made  either  inside  or  out; 
the  State.  The  provision  un 
which  the  use  of  benzoate  of  s< 
is  forbidden,  if  forbidden  at  all 
Paragraph  5  of  Section  3  of 
Act  of  1907-08,  which  is  the  ident 
clause  contained  in  the  Federal  F( 
Act  of  June  30,  1906,  and  which  p 
vides  that  an  article  shall  be  deen 
adulterated  “if  it  contain  any  ad< 
poisonous  or  other  added  deleters 
ingredient  which  may  render  such 
tide  injurious  to  health.”  Un 
this  clause,  to  illegalize  benzoa 
catsup  at  all,  whether  made  wit 
or  without  the  State,  the  State  m 
prove  that  the  1-10  of  1  per  cent, 
benzoate  contained  in  catsup  i 
made  that  catsup  harmful.  I  h: 
consulted  several  leading  chemi 
on  the  subject,  including  two  of 
present  Pennsylvania  State  chemi 
and  two  ex-Pennsylvania  St 
chemists,  and  each  one  states  t 
equivocally  that  he’  does  not  belli 
1-10  of  1  per  cent,  in  catsup  V< 
ders  it  injurious  to  health,  part 
ularly  when  it  is  remembered  ti 
the  product  is  used  sparingly.  Y 
are  probably  familiar  with  the  f 
that  the  United  States  Departm- 
of  Agriculture,  under  the  sa 
clause  precisely,  permits  the  use 
benzoate  up  to  1-10  of  1  per  cent; 

I  therefore  respectfully  submit 
you  that  the  New  Jersey  Legislate 
could  not  constitutionally  pass  a  L 

(Continued  on  page  22.) 
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ederal  Sugar  Refinery  Says  Lower  Sugar 
Duty  Would  Increase  Grocers’  Profits 

imands  Tariff  Reduction  for  this  Reason  and  On  General 
Economic  Principles.  Says  the  Grocery  Trade  Wants  It. 


The  Federal  Sugar  Refining 
of  Yonkers,  N.  Y.,  one  of  the 
aller  but  most  active  independ- 
.  sugar  refiners,  has  sent  the 
rocery  World  and  General 
;rchant”  a  statement  arguing 
a  reduction  in  the  tariff  on 
jar,  and  claiming  that  both 
tolesale  and  retail  grocers  are 
favor  of  a  reduction  because 
:y  felt  that  it  would  increase 
:ir  profits. 

The  statement  is  as  follows: — 

TARIFF  ON  SUGAR. 

Now  that  the  Ways  and  Means 
iommittee  of  the  House  of  Rep- 
esentatives  is  considering  tariff  re- 
ision,  it  is  the  general  impression 
lat  something  will  be  done  in  the 
ear  future  towards  reducing  the 
resent  duty  on  sugar.  There 
eally  seems  to  be  no  good  reason 
/hy  such  a  heavy  tax  of  1.685  cents 
er  pound  (which  is  the  present  full 
uty  on  96  degree  test  raw  sugar) 
hould  be  levied  on  an  article  that  is 
s  universally  used  as  sugar.  The 
Jnited  States  consumes  nearly 
,000,000  tons  of  sugar  annually  or 


about  an  average  consumption  of  78 
pounds  per  capita.  Of  this,  the  do¬ 
mestic  production  of  beet  sugar  last 
year  was  440,000  tons,  and  cane  su¬ 
gar  in  Louisiana,  335,000  tons,  a 
total  of  775,000  tons.  As  most  of 
the  domestic  beet  sugar  plants  are 
located  in  the  Western  States,  they, 
in  addition  to  the  tariff  have  the 
advantage  of  freights  to  most  dis¬ 
tributing  points  of  from  30  to  50 
cents  per  100  pounds,  giving  them 
practically  2  cents  per  pound  pro¬ 
tection.  In  order  that  they  may 
reap  large  profits,  the  Government 
taxes  every  man,  woman  and  child 
practically  1^3  cents  per  pound  on 
every  pound  of  sugar  which  they 
use. 

The  domestic  sugar  industry  is  con¬ 
trolled  by  the  so-called  “Sugar  Trust.” 
The  Louisiana  producers  claim  that 
they  cannot  raise  335,000  tons  of 
sugar  without  a  large  protective  tariff, 
but  last  December,  when  the  advan¬ 
tage  which  Cuba  received  from  the 
preferential  tariff  of  about  35  cents 
per  hundred  was  entirely  lost  to  the 
Cubans,  by  the  fact  that  prices  on 
their  product  had,  in  New  York, 
been  forced  down  about  40  points 
under  the  parity  of  the  markets  of 
the  world,  the  domestic  producers 
in  Louisiana  were  selling  their  su¬ 
gars  to  the  Sugar  Trust  at  55  cents 
per  hundred  under  the  New  York 


quotation,  or  90  cents  per  hundred 
under  the  markets  of  the  world,  so 
that  of  the  protective  tariff  of  1.685 
cents,  they  were  receiving  a  benefit 
to  the  extent  of  only  .785  cent  per 
pound. 

By  this  it  will  be  seen  that  while 
they  had  a  protective  tariff  of  over 
iY  cents  per  pound,  they  were  only 
being  benefited  to  the  extent  of  a 
trifle  over  Y\  cent  per  pound.  Not¬ 
withstanding  these  facts  which  show 
how  the  Louisiana  planter  has  failed 
to  benefit  by  protection,  the  present 
crop  which  is  just  coming  to  mar¬ 
ket,  is  reported  to  be  fully  as  large 
as  the  last  one,  with  prospects  that 
the  ultimate  outturn  will  be  even 
larger.  The  prices  prevailing  for 
these  sugars  in  New  Orleans  is 
now  5-16  cent  under  the  New  York 
quotation,  and  52  points  under  the 
parity  of  the  markets  of  the  world, 
or  the  European  quotation,  and  the 
pressure  to  force  prices  down  has 
only  just  begun. 

The  wholesale  and  retail  grocers 
generally  are  clamoring  for  a  reduc¬ 
tion  in  the  tariff.  Their  profits  on 
sugar  are  very  small.  Were  they 
with  free  sugar  able  to  buy  a  car 
of  sugar  for,  say,  $1,000,  where  they 
now  have  to  invest  $1,700,  they 
would  be  making  the  same  margin 
of  profit  on  their  sales  and  the  per¬ 
centage  of  profit  would  be  much 
greater. 

Furthermore,  we  must  not  over¬ 
look  the  fact  that  the  Philippine 
Islands  are  a  part  of  the  United 
States,  and  that  the  Islands  are 
physically  located  so  that  they  are 
a  natural  sugar  producing  country. 
Notwithstanding  the  fact  that  the 
Philippine  Islands  are  as  much  a 
part  of  the  United  States  as  any 
State,  the  United  States  not  only 
refuses  to  permit  Philippine  sugars 
to  come  in  free  of  duty,  but  gives 
them  a  concession  of  only  25  per 


cent,  on  the  regular  tariff  rates, 
which  makes  the  importation  of 
Philippine  sugars  almost  prohibitive. 
We  not  only  prevent  our  wards  from 
participating  with  the  other  domes¬ 
tic  producers  in  the  benefit  derived 
from  a  protective  tariff,  but  actually 
tax  them  on  shipments  to  this  coun¬ 
try  to  such  an  extent  that  any  in¬ 
crease  in  the  sugar  production  of  the 
Philippines  is  effectively  stifled. 

Certainly  there  is  no  justice  in 
this  treatment  by  the  United  States 
of  the  helpless  people  dependent 
on  them  for  support  and  encourage¬ 
ment,  while  sugar  from  Porto  Rico 
and  the  Sandwich  Islands  comes  in 
free  of  duty,  and  from  Cuba,  which 
is  not  an  American  colony,  at  20  per 
cent,  reduction. 

Lower  sugar  duties  would  not 
only  benefit  the  wholesale  and  retail 
grocers,  but  every  manufacturer  who 
uses  sugar,  every  farmer  who  grows 
fruit,  as  well  as  every  consumer. 
Most  important  reciprocity  treaties 
which  would  benefit  our  farmers  and 
manufacturers  have  been  prevented 
by  our  high  sugar  duties,  so  that  a 
reduction  now  would  be  a  great 
benefit  to  the  country  in  general. 

What  will  be  done  remains  to  be 
seen;  that  something  should  be  done 
seems  certain. 

The  interest  of  the  Federal  re¬ 
finery  in  the  subject  is  believed 
to  be  due  in  part,  at  least,  to  the 
hostility  which  is  growing  be¬ 
tween  itself  and  the  Trust.  This 
antagonism,  which  extends  to 
other  refiners  also,  is  partly  re¬ 
sponsible  for  the  price  mix-up 
which  now  exists.  Early  during 
the  past  week,  for  instance,  the 


WE  SELL 

Post 

TO  YOU 

Then  Sell  Them  For  You. 


It  is  our  guarantee  to  every  merchant.  Quality  and  advertising  makes  it  possible  to  do  this. 

All  risk  of  loss  on  the  part  of  the  merchant  is  removed. 

If  you  have  tried  Post  Toasties,  with  a  little  sugar  and  cream,  you  will  understand  why  save  have  much 
faith  in  them — the  crisp,  toasty  flavour  appeals  immediately  to  grown-ups  and  young  folks  alike. 

,  “Tid-Bits  made  with  Toasties,”  the  little  book  in  every  package,  tells  how  to  combine  the  food  in  dozens 
of  toothsome  dishes. 

“THE  TASTE  LINGERS.” 

Made  at  Pure  Food  Factories  of  Postum  Cereal  Co.,  Ltd.,  Battle  Creek,  Mich.,  U.  S.  A. 
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Trust  advanced  its  list  quota¬ 
tions  io  points.  Almost  simul¬ 
taneously  the  Federal  Co.  declined 
its  own  5  points. 


Canadian  Grocery  Trust 
Defends  Itself. 


Puts  Manufacturers  on  the  Stand  to 
Say  that  They  Were  Never  Influenced 
by  Dominion  Grocers’  Guild.  One 
Jobber  Says  His  Last  Year’s  Profits 
Were  Only  One  Per  Cent.  Recital 
of  the  Plans  of  the  Trust  in  Detail 
Closes  Case. 

Special  Correspondence  of  “Grocery  World  and 
General  'Merchant.” 

Toronto,  Canada, 

November  19,  1908. 
The  trial  of  the  Canadian 
Wholesale  Grocers’  Guild,  on  the 
charge  oj  conducting  a  trust,  has 
continued  during  the  week.  Wit¬ 
nesses  for  the  defense  were  chiefly 
heard.  A  number  of  witnesses 
representing  well  known  manu¬ 
facturers  were  called  for  the  de¬ 
fense  to  prove  that  the  Guild  had 
no  say  in  the  fixing  of  the  prices, 
that  distribution  through  the 
wholesale  trade  was  the  only 
practicable  and  indeed  the  cheap¬ 
est  way  of  carrying  on  business 
and  that  the  Guild  had  not  dic¬ 


tated  or  influenced  the  arrange¬ 
ments  which  manufactures  had 
found  it  expedient  to  make  with 
their  wholesale  customers. 

Among  the  witnesses  who  gave 
testimony  to  this  effect  were  H. 
S.  Burke,  secretary  of  the  Empire 
Tobacco  Co.,  Montreal;  H.  S. 
McBean,  treasurer  of  the  Shred¬ 
ded  Wheat  Co.,  Niagara ;  Robert 
Hendry,  of  the  Packers’  Associ¬ 
ation  of  Vancouver;  Ernest  F.. 
Henderson,  of  the  Canadian  Salt 
Co.,  Windsor;  George  F.  Ben¬ 
son,  president  of  the  Edwards- 
burg  Starch  Co. ;  W.  H.  Rowley, 
president  of  the  E.  B.  Eddy  Co., 
of  Hull,  and  R.  L.  Innes,  secre¬ 
tary  of  the  Canadian  Canners’ 
Co.,  Ltd. 

Mr.  Burke  was  questioned 
closely  as  to  an  exclusive  clause 
referred  to  in  a  circular  sent  out 
by  the  Guild  with  regard  to  to¬ 
bacco.  Mr.  Burke  explained  that 
contracts  had  been  entered  into 
with  the  wholesale  trade,  a  con¬ 
dition  of  which  was  that  the  Em¬ 
pire  Tobacco  Co.  should  give  a 
rebate  of  5  cents  per  pound  if  the 
wholesalers  handled  their  goods 
exclusively.  The  exclusive  clause 
had  been  investigated  by  Judge 


MacTavish  on  behalf  of  the  Gov¬ 
ernment  and  declared  to  be  legal. 

H.  N.  Kittson,  of  W.  H.  Gillard 
&  Co.,  wholesale  grocers,  Hamil¬ 
ton,  said  the  Guild  was  organized 
to  educate  the  members  of  the 
wholesale  trade  as  to  the  condi¬ 
tions  of  trade,  to  endeavor  to  pro¬ 
mote  legislation  when  it  was 
necessary,  to  enable  members  to 
consult  one  another  as  to  the 
standing  of  customers,  and  to  pro¬ 
mote  the  welfare  of  the  trade 
generally.  So  far  as  prices  were 
concerned,  all  the  Guild  had  done 
had  been  to  ask  the  manufac¬ 
turers  to  fix  their  price  and  to 
allow  the  wholesale  houses  so 
much  as  remuneration  for  hand¬ 
ling  their  goods.  The  expense  of 
conducting  a  wholesale  business 
was  such  that  if  sugars  and  to¬ 
baccos  were  charged  with  their 
proper  share  they  would  show  a 
loss.  The  profits  were  made  on 
other  articles. 

Mr.  Kittson  stated  that  during 
the  past  ten  years  the  profits  of 
W.  H.  Gillard  had  averaged  less 
than  1  per  cent.  net. 

Thomas  Kinnear,  wholesale 
grocer,  Toronto,  gave  evidence 
similar.  He  said  his  profits  had 


been  larger  proportionately 
fore  the  organization  of  the  Gt 
than  since.  He  estimated  that 
lost  1J2  per  cent,  on  the  goi 
specified  in  the  indictment, 
every  retailer  bought  direct  fr 
the  manufacturer  the  cost  to 
manufacturer  would  be  far  m< 
than  the  profit  he  allowed  to  1 
wholesaler. 

The  last  witness  was  H. 
Beckett,  of  the  W.  H.  Gillard 
Co.,  jobbers,  of  Hamilton,  whe 
one  of  the  leaders  of  the  Gui 
Mr.  Beckett  revealed  the  ini 
history  of  the  Guild’s  formati 
and  work,  and  gave  a  general  < 
nial  to  the  charges  in  the  indi 
ment.  He  explained  that  1 
Guild  was  organized  in  order  tl 
members  of  the  wholesale  tra 
might  get  together  and  con 
with  the  view  of  improving  1 
conditions  of  trade,  which  at  tl 
time  were  demoralized. 

“Was  the  Guild  formed  for  t 
purpose  of  regulating  prices?’ 

“Not  at  all.” 

In  its  early  stages  the  orga 
zation  was  more  or  less  a  one-m 
affair  and  it  was  not  until  ic 
that  by-laws  were  adopted, 
had  never  been  the  motive  of  t 


YOU  Will  NEED  a  Few  Extra  Dollars 

for  Christmas,  and  they  will  be  EASIEY  obtained  by  keeping  CLOSE  tab  on  our 
PRICES.  The  more  liberal  your  orders,  the  more  Dollars  you  will  SAVE 


Absolutely  Pure  New  New  York  State  BUCKWHEAT 

FLOUR,  125-lb.  bags . per  100  lbs., 

Fancy  New  New  York  State  Medium  Beans,  an 

unusually  fine  lot,  grain  bags  about  2  %  bushels  per  bush. 

New  Yellow  Split  Peas,  1-bushel  bags . per  bush. 

Schumacher’s  Avena,  barrels . per  bbl., 

90-lb.  bags . per  bag, 

Oneida  Brand  Rolled  Oats . per  bbl., 

90-lb.  bags . per  bag, 

Extra  Fancy  New  Japan  Rice,  lOO-lb.  bags  ....  per  lb., 
Sequoia  Brand  Extra  Choice  New  Muir  Peaches, 

bright,  meaty  fruit,  25-lb.  boxes . per  lb., 

6  or  lO-box  lots . per  lb., 

Purple  Ribbon  Brand  Extra  Fancy  New  Yellow 
Crawford  Jumbo  Peaches,  very  large,  and 

very,  very  bright,  25-lb.  boxes . per  lb., 

5  or  lO-box  lots . per  lb., 

New  Khadrowee  Dates,  boxes  about  70  lbs . per  lb., 

5  or  10-box  lots . per  lb., 

Kings  County  Fancy  Coast  Packed  Seeded  Rai¬ 
sins,  36  Is . per  lb., 

These  are  particularly  fine  quality  goods,  and  in  our 
opinion  very  decided  bargains  in  Seeded  Raisins.  We  par¬ 
ticularly  recommend  the  quality. 

Wheel  Brand  New  Extra  Fancy  California  Pared 

Peaches,  extra liG'ge,  extra  bright,  26-lb.  boxes,  per  lb., 
Wheel  Brand  Fancy  California  New  Bright  Pared 

Peaches,  25-lb.  boxes . per  lb., 

Eldorado  Brand  New  Fancy  Silver  Prunes,  20-30s, 

25-lb.  boxes . per  lb., 

Choice  California  New  Bartlett  Pears,  50-lb.  bxs.,  per  lb., 
New  Marbot  Walnuts,  bags  about  HO  lbs . per  lb., 


$2.85 

,2.40 

,2.00 

5.85 

2.80 

5.45 

2.57,14 

•04X 

.07^8 

•07* 


■  09% 
.09 
.04^ 
.04% 

•  07  >4 


.20 

•17  >4 

.IO 
.06^ 
•  11^ 


New  California  Paper  Shell  Almonds  (Neplus), 

bags  about  80  lbs . 

50-1  b.  lots . 

Excellent  Brand  Maine  Style  Crushed  Corn,  No.  2 

cans,  2  doz . 

You  had  better  begin  to  get  ready  to  buy  CORN.  This  is 
a  special  bargain.  Not  over  fifty  cases  to  any  one  buyer. 
Eastern  Shore  Brand  Fancy  Canned  Pumpkin, 

No.  3  cans,  2  doz . 

Armour’s  Lard  Compound,  60-lb.  tubs  . 

5  or  lO-tub  lots . 

Standard  Brand  Lard  Compound,  60-lb.  tubs  .  .  . 

5  or  10-tub  lots . 

Nelson  Morris’  Lily  Leaf  Brand  Absolutely  Pure 

Lard,  00-lb.  tubs . 

New  Boneless  Herring,  10-lb.  boxes . 

Quaker  Puffed  Rice,  36  packages . •  •  .  . 

Fancy  New  2-in.  4-crown  Smyrna  Layer  Figs, 

boxesabout 12  lbs . 

2%-in.  6-crown,  boxes  about  14  lbs . 

2%. in.  7-crown,  boxes  about  14  lbs . 

Bevan’s  New  Imported  Table  Raisins : — 

Royal  Buckingham  Clusters,  22-lb.  boxes . 

Extra  Dessert  Clusters,  22-lb.  boxes . 

Connoisseur  Clusters,  22-lb.  boxes . 

G-olden  Wedding  Brand  Extra  Fancy  Imported 
Sultana  Raisins,  very  bright  fruit,  36  Is  .  .  .  . 

Boyer’s  Oysters,  No.  1  cans,  2  doz . 

No.  2  size  cans,  2  doz.,  . 

Best  Quality  Sugar  Cured  Hams,  10  to  12  lbs. 

average,  barrels . 

14  to  16  lbs.  average,  barrels . 

Less  quantities,  %o.  per  lb.  advance. 


•  per  lb., 

$0.12 

per  lb., 

.12X 

per  doz., 

.60 

1 

per  doz., 

.60 

per  lb., 

■07% 

per  lb., 

.07% 

per  lb., 

.07% 

per  lb., 

■07% 

per  lb., 

.10% 

per  lb., 

■lO% 

per  case, 

2.65 

per  lb., 

.08% 

per  lb., 

.10 

per  lb., 

.1  1% 

per  box, 

3.65 

per  box, 

3.20 

per  box, 

2.45 

per  lb., 

.IO 

per  doz., 

.82% 

per  doz., 

1.55 

per  lb., 

■lox 

per  lb., 

.1  ox 

These  Prices  for  This  Week  Only — November  23d  to  November  28th,  inclusive. 

WRITE  FOR  “THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 29  31 33N  WaterStreet 


28  N.  Delaware  Avenne 


Phila.,  Pa. 
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ild  to  regulate  prices.  It  was 
ely  in  the  protection  of  the 
nufacturer  that  steps  were 
en  to  have  prices  fixed.  If 
nufacturers  did  not  fix  their 
ces,  wholesalers  and  retailers 
uld  not  take  any  interest  in 
ir  goods.  The  fixing  of  prices, 
vever,  did  not  affect  the  Con¬ 
ner.  The  price  committee  of 
:  Guild  was  formed  when  the 
laws  were  adopted. 

Is  object  was  to  set  before 
:  manufacturers  the  conditions 
trade  and  to  induce  the  manu- 
turers  to  give  the  wholesalers 
arger  margin  of  profit  where 
:y  considered  it  was  too  small. 
■  estimated  that  95  per  cent,  of 
:  members  of  the  wholesale 
de  were  members  of  the  Guild. 
Mr.  Beckett  explained  what  led 
to  the  overtures  made  by  the 
idesale  trade  to  the  sugar  re- 
ers.  They  were  being  “made 
►Is  of,”  he  said,  and'  he  and  sev- 
I  other  wholesale  grocers  ap- 
jached  the  refiners  and  submit- 
1  that  they  were  entitled  to 
ire  reasonable  consideration, 
e  result  of  their  representations 
s  the  equalized  rate  system, 
ere  was  no  agreement  with  the 
iners,  but  there  was  a  verbal 


understanding  that  if  the  refiners 
observed  the  rules  laid  down  in 
regard  to  the  handling  of  sugar 
the  wholesalers  would  be  fair  to 
them  and  refuse  to  handle  the 
sugar  of  refiners  who  did  not  al¬ 
low  the  5  per  cent,  margin.  The 
equalized  rate  system  had  en¬ 
abled  retailers  to  get  their  sugar 
on  a  lower  basis  than  before  and 
had  also  enabled  the  refiners  to 
so  adjust  the  delivered  price  of 
sugar  as  to  more  effectively  meet 
foreign  competition.  The  Guild 
has  never  asked  a  manufacturer 
to  strike  anybody  off  his  list. 

The  Guild  has  done  absolutely 
nothing  to  limit  the  manufacture 
or  distribution  of  the  commodities 
mentioned  in  the  indictment  to  in¬ 
jure  or  restrain  trade,  to  enhance 
prices  or  to  lessen  competition. 

Mr.  Blackstock  quoted  from  a 
Guild  report  advising  the  whole¬ 
sale  trade  not  to  handle  Crosse 
&  Blackwell’s  product  and  asked 
Mr.  Beckett  whether  that  was  not 
interfering  with  the  natural 
course  of  business. 

“No,  it  is  not,”  was  Mr.  Beck¬ 
ett’s  reply. 

This  closed  the  evidence  for  the 
defense. 

R.  Bartram  Corey. 


“ OLD  DUTCH” 

SPICE  CADDY 


FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


rhe  first  annual  meeting  of  the 
liladelphia  Association  of 
okers’  and  Manufacturers’  Rep- 
sentatives  was  held  at  the 
mrse  on  Tuesday.  The  busi- 
ss  meeting  was  executive,  and 
is  followed  by  a  banquet  in  the 
ening.  The  following  officers 
ire  elected :  President,  A.  M. 
arren,  of  the  Great  Western 
:real  Co. ;  vice-president,  C.  L. 
lynor,  of  the  W.  M.  Lowney 
). ;  secretary  and  treasurer,  B.  R. 
enworthy,  of  the  N.  K.  Fair- 
nk  Co. ;  executive  committee, 
iorge  H.  Dean,  Jr.,  of  P.  Duff 
Son  ;  U.  C.  Warner,  of  Williams 
"os.  Co.,  and  R.  H.  Whitmore, 
the  Egg-O-See  Co. 

The  T.  A.  Snider  Preserve  Co. 
ill  open  an  office  at  10  South 
"ont  street,  Philadelphia,  in  charge 
L.  Schwarzschild,  who  succeeds 
T.  Austin  as  representative  of 
e  Snider  Co.  for  Eastern  Penn- 
lvaaia,  South  Jersey  and  Dela¬ 


ware.  The  New  York  end  of  the 
Snider  business  will  be  handled  by 
A.  C.  Monagle,  formerly  with  the 
Egg-O-See  Co. 

Dr.  Charles  H.  Lawall,  chemist 
to  the  Department  of  Agriculture, 
will  address  the  meeting  of  the 
Philadelphia  Retail  Grocers’  Asso¬ 
ciation  on  November  23d.  Sub¬ 
ject,  “The  Retail  Grocer  as  a  Fac¬ 
tor  in  the  Education  of  the  Public 
Concerning  Foods.” 

The  Girard  Grocery  Co.,  for 
which  a  Pennsylvania  charter  has 
been  applied  for,  is  a  new  Phila¬ 
delphia  wholesale  grocery  house, 
which  will  take  over  the  buying 
business  of  the  Philadelphia  Retail 
Grocers’  Association.  It  will  do  a 
general  jobbing  business. 


How  to  Do  It. 

Suppose  you  make  up  your  mind  to  get 
the  best  meat  products  in  the  world  for 
your  customers,  absolutely  clean,  pure 
and  as  delicious  as  human  skill  can  make 
them.  The  one  and  only  way  to  do  that 
is  to  sell  Libby’s  products.  They  are 
made  under  such  cleanly  conditions  and 
made  so  well  that  you  could  not  find  a 
manufacturer  able  to  produce  their  equal 
if  you  made  a  special  contract  with  him. 

You  know  the  big  advantages  of  hav¬ 
ing  the  “best”  in  goods  that  are  used  as 
often  as  meat  products. 


HAVE  YOU  YOUR  SHARE 

How  much  sliced  meat— ham,  bacon,  dried  beef,  sausage,  etc. — 
is  being  sold  in  vour  town  or  neighborhood  ? 

How  much  are  you  selling  ? 

Why  aren’t  you  selling  more  ? 

Ever  stop  to  think  of  that  ? 

The  average  consumption  of  sliced  meat  per  family  per  week  the 
country  over  is  about  a  pound  and  a  half. 

An  up-to-date  store  ought  to  sell  anywhere  from  250  to  800  pounds  a 
week,  depending  upon  thickness  of  population. 

Usually  this  trade  is  divided  among  half  a  dozen  or  more  stores. 

DO  YOU  WANT  IT  ALL? 


A 


The  American  Slicing  Machine  Will  Get  It  for  You 

It  will  give  your  customers  better-looking,  cooking  and  tasting 
sliced  meat,  and  make  you  a  better  profit  on  each  sale. 

Here’s  what  it  has  done  for  thousands  of  merchants  :  — 

"The  machine  has  increased  our  trade  in  sliced  meat  business  over  200%. 

It  gives  us  a  whole  lot  better  profit  because  it  saves  in  waste.  It  pleases  our 
customers  and  we  never  receive  any  complaints  about  our  sliced  meats.  We 
consider  it  to  be  one  of  the  most  valuable  pieces  of  fixtures  in  our  store.” 

TUSSUP  GROCERY  CO..  Galveston,  Texas. 

We  can  tell  you  some  interesting  things  if  you’ll  write  us. 


American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 
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As  reported  briefly  in  another 
column,  the  New  Orleans  (La.) 

Retail  Grocers’ 
a  Movement  That  Association  has 
Win  Grow.  launched  a  move¬ 
ment  looking  to 
the  abolition  of  the  practice  of  re¬ 
tailers  buying  futures.  The  oppo¬ 
sition  seems  to  be  founded  on  two 
main  objections:  First,  the  gam¬ 
bling  character  of  future  pur¬ 
chases  of  canned  goods,  with  its 
accompanying  chances  of  loss ; 
and  second,  the  disadvantage  of 
having  to  receive  and  store  blocks 
of  goods  large  enough  to  last  for 
several  months. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  predicts  that  this 
movement  will  grow.  While 
there  is  every  reason,  from  the 
packer’s  standpoint,  for  the  prac¬ 
tice  of  selling  goods  for  future 
delivery,  there  has  never  been  any 
good  reason  for  it  from  a  retailer’s 
standpoint.  It  has  always  been  a 
guess  and  a  gamble.  In  years 
when  the  market  advanced  before 
delivery,  the  retailer — if  he  got 
what  he  bought — chuckled  and 
felt  happy  all  over.  He  had  saved 
2  or  5  or  10  cents  a  dozen,  as  the 
case  may  have  been.  But  when 
the  market  declined,  and  the  re¬ 
tailer  found  himself  loaded  with 
six  months’  supply  of  goods  he 
could  have  bought  as  wanted  for 
several  cents  a  dozen  less,  then 
the  plan  seemed  not  so  great. 


The  packer  will  fight  hard 
against  the  elimination  of  future 
business.  For  him  it  is  as  stated 
a  big  thing.  He  sells  his  goods 
before  he  packs  them  and  usually 
has  no  need  to  store  them  a 
day.  But  from  the  buyer’s  stand¬ 
point,  the  practice  of  buying  fu¬ 
tures  is  a  snare  and  a  delusion. 


In  this  week’s  correspondence 
of  National  Secretary  Green,  he 
reproduces  a 
The  Van  Hoo»e  statement  sent 
Id*4-  him  by  President 

Van  Hoose,  of 
the  Southern  Wholesale  Grocers’ 
Association,  defining  what  is  in 
Mr.  Van  Hoose’s  judgment  a  le¬ 
gitimate  wholesaler  and  what  is  a 
legitimate  retailer.  The  writer  is 
concerned  at  this  time  only  with 
Mr.  Van  Hoose’s  definition  of  a 
jobber,  which  is  of  course  aimed 
to  exclude  retail  grocers’  associ¬ 
ations  which  buy  co-operatively. 
The  Van  Hoose  idea  is  as  fol¬ 
lows  : — 

Our  idea  of  a  legitimate  whole¬ 
sale  business  is  one  where  the  per¬ 
son,  firm  or  corporation  buys  on  its 
own  account  and  in  selling,  sells  only 
to  the  merchants  or  to  established 
commissaries  to  sell  again,  and  in 
which  firm  or  corporation  no  *re-t 
tailers  are  directly  or  indirectly  in¬ 
terested  to  any  appreciable  extent. 

Any  retailers’  association  buy¬ 
ing  co-operatively  can  satisfy  the 
above  definition  down  to  “and  in 
which  firm  or  corporation  no  re¬ 
tailers  are  directly  or  indirectly 
interested  to  any  appreciable  ex¬ 
tent.”  Applying  that  condition 
as  a  test  is  wholly  illogical  and 
wrong.  Consider  where  it  would 
lead.  It  would  exclude  such  con¬ 
cerns  as  the  Merchants’  Whole¬ 
sale  Grocery  Co.,  of  Philadelphia, 
which  does  a  general  jobbing 
business,  but  whose  stock  is  held 
by  retail  grocers.  Under  the  Van 
Hoose  definition  the  Merchants’ 
Co.  would  be  a  retailer !  And  it 
would  exclude  many  another  in¬ 
corporated  jobbing  house  whose 
stock  is  partly  held  by  customers. 
Take  Young,  Smyth,  Field  &  Co., 
the  Philadelphia  dry  goods  job¬ 
bers,  for  example.  A  great  block 
of  the  preferred  stock  of  this  con¬ 
cern  is  held  by  retail  merchants 
who  are  its  own  customers. 
Judged  by  Mr.  Van  Hoose’s 
definition  this  concern  is  a  retailer 
and  should  not  be  permitted  to 
buy  direct.  What  utter  rot ! 

Take  the  well  and  favorably 
known  jobbing  house  of  John 
Scott  &  Co.,  of  Philadelphia. 
This  is  a  corporation,  and  like 


other  corporations,  issues  stock. 
If  Mr.  Van  Hoose’s  test  is  to  be 
adopted  it  would  be  wholly  un¬ 
safe  for  John  Scott  &  Co.  to  sell 
one  share  of  its  stock  to  a  re¬ 
tailer,  because  by  that  act  Scott 
&  Co.  would  become  retailers, 
though  they  sold  only  dealers  and 
had  not  changed  the  character  of 
their  business  in  the  slightest 
degree. 

The  absurdity  of  the  definition 
is  clearly  shown  by  revealing  its 
absurd  results  when  applied.  The 
“Grocery  World  and  General 
Merchant  does  not  yet  see  the 
need  of  any  artificial  division  of 
the  factors  of  trade  into  “jobbers” 
or  “retailers.”  Rather  let  them 
be  divided  into  classes  of  buyers 
based  on  their  buying  capacity. 


The  forthcoming  campaign  by 
the  associated  flour  millers  of 
the  country  to 
Profits  As  offset  some  of  the 

Ammunition.  inroads  which 

the  cereal  manu¬ 
facturers  have  made  in  their  busi¬ 
ness  came  to  mind  when  the 
writer  read  a  recent  article  in  a 
flour  and  feed  journal  as  to  the 
relative  yields  from  a  given  quan¬ 
tity  of  wheat. 

The  article  in  question  stated 
that  the  quantity  of  wheat  neces¬ 
sary  to  make  a  barrel  of  flour,  for 
which  the  miller  received  $6.50, 
would  yield  $92  if  turned  into 
wheat  flakes  or  some  other  wheat 
cereal ! 

If  the  parties  to  the  conflict  use 
their  profits  as  ammunition,  there 
would  seem  to  be  small  doubt  as 
to  the  issue. 


Again  have  the  retailer’s  profits' 

been  complained  of,  this  time 

his  coffee  profits. 

A  Complaint  at  The  complain- 

Retailcts’  Coffee 

Profite.  ant  is7  Arnold 


Schramm,  of  New 
York,  the  well-known  coffee  man, 
who  incorporates  the  following 
in  a  statement  regarding  the  cor¬ 
ner  in  Brazil  coffee  : — 

The  interesting  article  giving  the 
views  of  Mr.  Nortz,  of  Havre,  as  to 
stimulatingtheincrease  of  coffee  con¬ 
sumption,  is  all  right  as  far  as  it 
goes,  but  the  main  trouble  rests  with 
the  shameless  prices  demanded  by 
retailers.  No  drinkable  coffee  can  be 
bought  under  about  20  cents,  and  fine 
grades  (or  blends)  sell  at  from  30 
to  40  cents  per  pound.  Now  a  Bour¬ 
bon  Santos  of  good  grade  is  a  very 
nice  coffee  and  costs  green  not  over 
9  cents,  equal  to  n  cents  roasted, 
figuring  in  loss  of  weight  (15  per 
cent.)  and  expense  of  roasting.  A 
blend  of  “Bogota”  (probably  now  the 
finest  coffee  that  is  obtainable  in 


quantity)  with  50  per  cent,  fi 
Bourbon  would  figure  as  follow 
50  per  cent.  Bogota  at  13  plus 
per  cent.  Bourbon  a:t  9  equal 
cents  ayerage,  which,  roasted,  woi 
cost  not  over  14  cents,  yet  is  bet: 
than  most  coffees  sold  by  retaih 
at  30  to  40  cents  per  pound,  unc 
some  lying  name,  mostly  “Moc 
and  Java.”  Everybody,  of  cour 
knows  that  no  article  can  be  sold  1 
tail  at  the  wholesale  cost;  but  if  ev 
100  per  cent,  profit  was  asked  t 
prifce  would  only  be  28  cents  for  t 
choicest.  Coffee,  however,  appe; 
to  be  the  grocers’  mainstay,  a 
therefore  is  sold  only  at  inordin; 
profits,  which  makes  it  possible 
market  a  lot  of  noisome  substitut 

Here  re-enters  the  vexed  qi 
tion  of  profit.  What  is  a  jt 
liable  profit,  where  is  a  stand 
by  which  it  can  be  judged, 
who  is  to  apply  that  stand 
when  it  shall  be  found? 
“Grocery  World  and  Gen 
Merchant”  has  repeatedly  ra: 
these  questions;  so  have  oth 
but  the  invariable  answer 
been  purposeless  discussion 
echo.  Mr.  Schramm  says 
grocer’s  coffee  profits  are 
high,  but  the  grocers  say  t 
are  just  right  and  they  point 
the  custom  which  in  many  a 
makes  law.  Who  is  to  judge 
tween  them? 

So  far  as  the  “Grocery  W< 
and  General  Merchant”  is  c 
cerned,  it  knows  of  no  poss 
rule  or  standard  as  to  what  t 
stitutes  a  proper  retail  pr< 
Even  if  there  were  such  a  rul 
is  clear  that  it  could  never  h 
anything  like  general  applicat 
Circumstances  alter  profits, 
only  factor  even  remotely 
proaching  a  criterion  is  the  ne 
of  the  individual  business. 


Grocery  Failures  at  Last  Sf 
Decrease. 


For  the  First  Time  in  Months  Oct< 
Report  Shows  Fewer  Grocery  Di 
ters  than  a  Year  Ago.  General  S 
Failures  Increase. 

The  official  report  of  groe 
and  general  store  failures  for 
month  of  October,  1908,  sin 
an  increase  in  the  number  of  § 
eral  stores,  and  for  the  first  t 
in  many  months  a  decrease 
grocery  failures  as  compared  v 
October,  1907.  The  figures 
as  follows : — 

General  store  failures — 1 
tober,  1908,  142 ;  liabilities, 
269,298;  October,  1907,  116; 
bilities,  $925,721. 

Grocery  failures — O  ctob 
1908,  190;  liabilities,  $730,7 

October,  1907,  219;  liabilities,  ' 
041,686. 


GROCERY  WORLD  AND  GENERAL  MERCHANT  H 


itional  Secretary  Green  Roasts  Cream 
of  Wheat  Co.  Hard 


Every  Retailer  Should  Write  Them  a  Protesting  Letter. 
Hopes  Retailers  Will  Rise  in  Their  Might  Against  Such 
Concerns.  Some  Correspondence  with  Walter  Baker  &  Co. 
Which  the  Secretary  Doesn’t  Like. 


ial  Correspondence  of  “Grocery  World  and 
jeneral  Merchant.” 


Cleveland,  Ohio, 

November  18,  1908. 

would  respectfully  call  the  at- 
tion  of  the  retail  grocers  to  the 
owing  discussion  contained  in 
“Grocery  World  and  Genera! 
reliant,”  of  Philadelphia,  under 
e  of  November  9th,  between 
M.  Wessels,  president  of  the 
rocery  World”  Publication  Co., 
Philadelphia,  and  the  secre- 
y  of  the  Cream  of  Wheat  Co., 
nneapolis,  Mr.  E.  Mapes. 
t  seems  hardly  creditable  that 
:  secretary  of  any  company 
nufacturing  goods  to  be  dis¬ 
puted  through  the  retail  gro- 
of  the  United  States  should 
;  the  language  attributed  to 
n  in  the  issue  of  the  “Grocery 


World  and  General  Merchant” 
referred  to  below.  But  when  we 
read  the  letters  received  from  the 
chocolate  company,  reprinted  in 
this  issue,  we  are  prepared  to  see 
almost  anything. 

I  sincerely  hope  that  every 
trade  paper  in  the  United  States 
print  this  clipping  from  the  “Gro¬ 
cery  World  and  General  Mer¬ 
chant,”  that  the  retailer  may  rise 
in  his  might  and  show  to  such 
arrogance  as  displayed  by  these 
two  firms  that  he  is  not  the  kind 
of  character  they  would  suppose 
him  to  be. 

Let  every  retailer  who  reads 
this  send  a  letter  to  this  company 
protesting  against  the  following 
language : — 

Mr.  Mapes. — We  don’t  care  a  con¬ 
tinental  for  the  grocer.  He  has  to 


sell  our  goods  whether  he  wantsi  to 
or  not.  We  make  him.  We  used 
to  give  the  retailer  a  profit,  but  we 
found  that  the  best  way  to  keep  him 
good  was  to  keep  him  poor.  Now 
we  give  him  very  little  profit. 

Mr.  Wessels. — Of  course  it  is 
much  easier  for  a  concern  to  take 
that  attitude  if  he  has  no  competitors. 

Mr.  Mapes.' — But  we  have  com¬ 
petitors.  VitoS  (made  by  the  Pills- 
btiry- Washburn  Co.)  is  exactly  the 
same  as  Cream  of  Wheat.  If  the  re¬ 
tailer  has  so  much  influence,  why 
don't  he  substitute  Vitos  for  our 
goods  ? 

Mr.  Wessels. — But  doesn’t  it  mean 
anything  at  all  to  you,  Mr.  Mapes, 
to  have  the  friendly  feeling  of  the 
retail  grocer? 

Mr.  Mapes. — We  don’t  want  it — 
don’t  need  it — don’t  care  anything 
about  it.  The  grocer  hasn’t  any  say 
about  handling  our  goods.  We  make 
him  handle  them — he  must !  The 
grocer  has  got  to  handle  Cream 
of  Wheat  no  matter  what  he  says. 

*  *  * 

At  the  recent  convention  of 
the  Southern  Wholesale  Grocers' 
Association,  at  Asheville,  N.  C., 
in  the  course  of  an  address  Presi¬ 
dent  Van  Hoose  referred  to  the 
legitimate  retailer,  which  called 
forth  the  question  as  to  who  was 
the  legitimate  retailer.  The  trade 
press  generally  commented  upon 
the  question,  and  several  letters 
were  received  at  this  office,  one 
especially  from  our  esteemed  as¬ 
sociate,  L.  J.  Callanan,  of  New 
York  City.  So  much  had  been 


said  on  the  question  that  I  felt 
justified  in  asking  President  Van 
Hoose  for  an  explanation  as  to 
whom,  from  the  wholesaler’s 
standpoint,  he  considered  a  le¬ 
gitimate  retailer.  The  following 
concise  answer  has  just  been  re¬ 
ceived  at  this  office: — 

John  A.  Green,  Secretary  National 

Association  of  Retail  Grocers. 

My  Dear  Mr.  Green : — I  sincerely 
trust  that  you  will  pardon  such  a 
long  delay  in  answering  yours  of  the 
8th.  This  delay  was  on  account  of 
a  lengthy  absence  in  the  interest  of 
the  association. 

It  gives  me  pleasure  to  outline  our 
idea  of  distribution  concerning  the 
wholesaler  on  one  hand  and  the  re¬ 
tailer  on  the  other. 

Our  idea  of  a  legitimate  whole¬ 
sale  business  is  one  where  the  per¬ 
son,  firm  or  corporation  buys  on  its 
own  account  and  in  selling,  sells 
only  to  the  merchants  or  to  estab¬ 
lished  commissaries  to  sell  again, 
and  in  which  firm  or  corporation  no 
retailers  are  directly  or  indirectly 
interested  to  any  appreciable  extent. 

Our  idea  of  a  legitimate  retail 
business  is  one  in  which  the  person, 
firm  or  corporation  buys  on  its  own 
account  and  in  selling  sells  only 
to  the  consumers,  and  in  which 
wholesalers  are  not  directly  or  indi¬ 
rectly  interested  to  any  appreciable 
extent. 

*  *  * 

The  following  correspondence 
between  the  Walter  Baker  Choco¬ 
late  Co.  and  H.  L.  Meader,  presi¬ 
dent  of  the  Washington,  D.  C., 
Association,  a  member  of  the 


What  the  Name  “Armour”  Means 


The  name  “Armour” — on  “Star” 
Hams  or  on  anything  else — means 
that  the  article  is  above  the  common. 
Have  you  ever  thought  of  this  ? 
Back  of  every  Armour  product  is  a 
world-wide  business  that  depends 
for  success  on  quality. 

People  will  eventually  get  what 
they  like  best.  There  is  no  doubt 
of  that.  We  can’t  hold  your  trade 
unless  we  deserve  it.  And  we  must 
deserve  it  better  than  others,  be¬ 
cause  of  our  larger  production.  We 
must  control  an  enormous  trade  to 
dispose  of  it. 


No  skill  is  too  costly,  no  care  too 
extreme,  if  it  improves  our  prod¬ 
ucts  even  a  trifle.  For  we  can’t  sell 
the  most  of  an  article  if  anyone 
makes  a  better.  That  goes  without 
saying.  We  cannot  long  be  leaders 
unless  we  lead  in  quality. 

Our  products  are  clean  and  health¬ 
ful,  and  correctly  branded.  The 
laws  insure  that.  We  have  a  small 
army  of  Government  inspectors 
around  us.  From  the  animal  to 
the  consumer,  every  process  is 
watched  by  them.  We  could  not 
put  out  anything  deceptive,  un¬ 


clean  or  unhealthful,  even  if  so  in¬ 
clined. 

But  the  name  “Armour”  means 
more. 

It  means  that  the  highest  skill 
that  we  know  has  been  employed  in 
the  making.  It  means  that  years 
of  experience  has  served  to  perfect 
it.  It  means  that  our  vast  reputa¬ 
tion,  and  all  that  depends  on  it,  is 
deliberately  placed  at  stake  on  it. 
We  are  not  so  unwise  to  seek  your 
trade  in  this  expensive  way,  without 
knowing  that  our  products  will 
keep  it. 


ARMOUR '.A>  COMPANY 
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Now  is  the  Time 
to  Light  Up! 

The  Grocery  Store  which 
presents  the  best  appearance 
and  carries  a  good  stock  is 
the  one,  other  things  being 
equal,  which  will  do  the 
most  business  during  the 
coming  winter  months. 
Electrical  advertising  will 
do  more  to  attract  trade 
during  the  approaching 
holiday  season  than  any 
other  form  of  publicity. 
It  is  time  to  light  up  and 
keep  lighted  up — you  can¬ 
not  afford  to  wait  a  single 
day  before  obtaining  esti¬ 
mates  for  installing  electric 
lighting  in  your  place  of 
business. 

Have  you  obtained  our 
proposition  for  Tungsten 
Lamp  fixtures? 

The  Philadelphia 
Electric  Co. 

10th  and  Chestnut  Streets 


Oakdale 

Pretzels 

Are  What  You 
Want 

<Jf  Kiln  dried,  steam  pro¬ 
cess,  plenty  of  salt,  and 
more  to  the  pound  than 
any  other  kind. 

<]f  Many  a  customer  will 
walk  out  of  his  way  to 
patronize  you  if  you 
have  genuine 

Oakdale 
Steam  Pretzels 

<]f  Write  for  samples  and 
prices. 


Oakdale  Baking  Co. 

Oakdale  Building 

10th  8  Susquehanna  Ave. 

Philadelphia,  Pa. 


GOFFS 

COUGH 

.SYRUP, 


Jjgt[  “Have  sold 
6  doz.  Goff’s 
|jj|  Cough  Syrup 
glikl  to  1  doz.  any 
other  kind,” 
writes  W.  P.  Fenton, 
Collegeville,  Pa. 

Write  for  our  advertising 
plan  and  V2  gross  deal. 


See  next  week’s  adv. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

MSS  NO  EQUAL 


*****+*+*******#**+****+*+ 


♦ 

<  * 
<!► 


Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne 

Are  you  among  the 
7  per  cent.who  don’t? 

MILLBOURNE  MILLS 
Sixty-Third  And  Market  Street/' 
Philtkdelphid,  Pa. 


38%  PROFIT 


Hnebener’a  Lititz  Bretzels 

will  make  this  for  you,  and  you’ll  sell  more 
of  them. 

IT’S  their  quality  and  good-to-eat-ness 
that  7>iakcs  you  like  them.  Ask  for  sample 
carton. 

Lititz  Bretzel  Co.,  Lititz,  Pa. 

James  J.  Huebener,  Prop. 


committee  appointed  by  Presi¬ 
dent  Kramer  on  the  manufac¬ 
turer  maintaining  the  minimum 
retail  selling  price,  is  self-ex¬ 
planatory.  The  attitude  of  the 
company  in  question  is  arbitrary, 
to  say  the  least.  I  believe  the  re¬ 
tailer  of  to-day  is  bigger  than  the 
company  in  question,  has  the  po¬ 
sition  in  his  own  hands,  and 
should  make  his  influence  felt  to 
the  extent  of  having  a  different 
explanation  of  the  position  of 
any  company  than  the  one  given 
by  the  company  in  question. 

I  publish  the  correspondence  in 
full,  so  that  the  entire  matter 
may  be  fully  understood. 

The  disposition  of  the  leading 
manufacturers  at  the  present  time 
is  to  take  into  consideration  the 
question  of  maintaining  a  reason¬ 
able  profit  on  the  goods  distribu¬ 
ted,  believing  that  it  is  better  to 
do  this  than  to  have  their  goods 
relegated  to  a  place  beneath  the 
counter  or  thrown  out  of  stock 
entirely : — 

Washington,  D.  C.,  Sept.  24,  1908. 
Messrs.  Walter  Baker  &  Co. 

Gentlemen : — I  beg  to  call  your 
attention  to  the  fact  that  Hecht’s,  a 
department  store  of  this  city,  is  ad¬ 
vertising  and  selling  one  of  your 
products,  viz.,  y2  pound  cocoa  at  19 
cents  and  1  pound  chocolate  at  30 
cents,  a  price  which  you  know  can¬ 
not  be  met  by  the  retail  grocer, 
who  is  endeavoring  to  sell  goods  at 
a  living  profit'  on  the  goods  he  han¬ 
dles. 

I  am  advised  they  purchase  the 
goods  from  a  jobber  in  this  city  and 
also  in  Alexandria,  Va.,  and  if  such 
is  the  case,  I  feel  that  it  is  due  the 
retail  grocers  of  this  city  who  areN 
endeavoring  to  make  a  living  profit 
on  their  goods,  that  you  make  some 
effort  to  extend  to  them  the  protec¬ 
tion  which  I  feel  they  should  re¬ 
ceive  from  the  manufacturer  whose 
products  they  handle. 

The  Retail  Grocers’  Protective  As¬ 
sociation  of  this  city,  of  which  I  have 
the  honor  to  be  president,  has  for 
some  time  advocated  the  fixing  and 
maintaining,  by  the  manufacturer,  of 
a  minimum  retail  price  at  which  his 
products  are  to  be  sold  to  the  con-, 
sumer,  and  I  honestly  believe  that 
if  you  would  fix  and  maintain  such 
a  price,  by  contract,  that  you  would 
find  that  the  sale  of  your  products 
would  be  greatly  increased  because 
of  the  kindly  feeling  which  the  re¬ 
tail  grocer  would  entertain  towards 
your  firm. 

You  no  doubt  realize  that  price 
>  cutting  is  demoralizing  to  business, 
and  that  the  manufacturer  who  per¬ 
mits  his  products  to  be  cut  is  not 
as  highly  esteemed  by  the  retail 
grocer  as  the  one  who  does  not, 
and  for  that  reason  does  not  al¬ 
ways  receive  the  same  loyal  support. 

I  do  not  desire  to  have  you  feel 
that  I  wouldl  dictate  or  do  anything 
to  injure  your  business,  but  on  the 
contrary,  would  be  willing  to  make 
considerable  sacrifice  in  order  to 
bring  the  manufaturer  and  retailer 
closer  together,  so  they  might  mu¬ 
tually  enjoy  the  benefits  which  I  be¬ 
lieve  would  be  obtained  through 
closer  relationship. 

I  have  been  selling  your  products 
for  a  number  of  years,  but  must 
confess  that  I  cannot  conceive  how 


I  am  to  continue  to  do  so  uni 
there  is  something  done  to  prol 
me  in  my  efforts  to  obtain  a  liv 
profit. 

I  should  be  pleased  to  hear  from 
relative  to  this  matter,  and  to  r> 
any  reply  you  make  at  the  n 
meeting  of  the  Retail!  Grocers’  P 
tective  Association,  if  you  desire 
to  do  so. 

Yours  very  truly, 

H.  I.  Meader 

Boston,  Sept.  29,  190b 
H.  I.  Meader,  President,  the  Re 
Grocers’  Protective  Associati 
Washington,  D.  C. 

Dear  Sir : — We  are  in  receipt 
your  letter  of  the  24th  inst.,  and  h; 
noted  carefully  its  contents.  In 
ply  will  say  that  we  have  but  < 
price  for  our  products,  beyc 
ifthich  we  do  not  attempt  to  diet 
the  price  at  which  they  shall 
sold.  As-  they  are  a  standard  pr< 
uct,  of  many  years’  standing,  tl 
are  subject  to  just  such  a  circu 
stance  as  your  letter  relates,  and 
used  by  both  the  retail  and  whe 
sale  dealer  as  an  advertisement 
inducement  to  attract  business  for 
sale  of  other  merchandise  of  1 
standard  quality  than  our  own. 

The  sale  of  our  goods  is  so  wid 
extended  in  all  sections  of 
United  States  that  it  would  be 
imposibility  for  anyone  to  regul 
the  selling  price  of  this  prodi 
and,  while  we  desire  that  every* 
should  handle  our  goods  and  m; 
a  reasonable  profit  upon  them,  i 
the  difficulties  standing  in  the  w 
of  establishing  a  fixed  price  on  r 
goods  appear  to  us  insurmountal 
Very  truly  yours, 
Walter  Baker  &  Co.,  Limited 
H.  C.  Gallagher,  Preside 


Washington,  D.  C.,  Oct.  17;  1908 
Messrs,  Walter  Baker  &  Co. 

Gentlemen: — Your  favor  of  Se 
29th,  the  contents  of,  which  shocf 
me  beyond  expression  temporar 
is  before  me.  In  reply  will  state  tl 
after  very  materially  considering  t 
contents  of  your  letter  I  am  fore 
to  the  conclusion  that  you  either 
not  consider  the  retail  grocr  a  v< 
important  factor  in  the  distributi 
of  your  products,  or  else  that  y 
believe  your  products  are  of  si 
vital  importance  to  the  retail  g 
cer  that  he  must  continue  to  h: 
die  them,  regardless  of  profits,  if 
cares  to  continue  in  the  groc< 
business.  If  we  have  arrived  at 
correct  conclusion,  don’t  you  thi 
that  it  is  about  time  that  the  ret 
grocer  was  beginning  to  sit  up  a 
take  notice?  If  the  large  manuf; 
turer  whose  power  and  influence 
past  years  has  been  largely  broug 
(about  through  the  assistance  : 
ceived  from  the  retail  grocer  is 
the  future  going  to  say  “We  \\ 
take  your  business  if  it  comes  c 
way,  but  we  are  not  willing  to 
anything  to  assist  you  in  your  ■ 
fort  to  get  a  living  profit,”  isn’t 
about  time  for  the  retail  grocer 
look  up  some  new  associates  w 
have  not  grown  so  independer 
I  believe  it  is,  unless  the  retailer 
going  to  drift  into  a  state  of  se 
dom  such  as  he  has  never  befc 
witnessed.  The  retail  grocer  I 
always  been  in  a  position  to  ass 
the  manufacturer  and  has  done 
for  a  number  of  years  and  pr; 
to  the  advent  of  the  chain  a 
department  stores  was  much  soug 
after  and  respected  by  all  mar 
facturers,  but  since  the  arrival 
the  above-mentioned  stores,  a  f« 
of  the  manufacturers  appear  to  coj 
to  the  conclusion  that  the  corr 
grocer  is  n<5t  worthy  of  their  cci 
sideration,  and  right  here,  these  f« 
manufacturers,  in  my  opinion,  a 
making  a  mistake,  fofl  it  is  not  re 
sonable  to  suppose  that  the  manufe 
turer  who  permits  the  price  on  1 
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ducts  to  be  cut  is  going  to  re- 
ze  the  same  loyal  support  that  is 
eived  by  other  manufacturers, 
ur  statement  that  your  products 
used  by  both  the  wholesale  and 

I  ail  dealers  as  an  advertisement 
inducement  to  attract  business 
other  merchandise  of  less  stand- 
;  quality  is,  in  my  opinion,  one 
the  strongest  arguments  that 
ild  be  made  in  favor  of  the  fixed 
;e  principle,  for  if  there  is  any 
Jj  thing  that  lowers  the  quality  of 
article  in  the  eyes  of  the  public 
is  the  fact  that  it  is  being  sold 
the  same  price  jof  an  inferior  ar- 
e.  Time  and  again  I  have  seen 
most  popular  articles  entirely 
ied  off  the  market,  I  might  say, 
the  price  cutters,  because  they 
-e  primarily  responsible,  inasmuch 
their  action  in  cutting  the  price 
;sed  the  retailers  who  were  en- 
voring  to  obtain  a  living  profit 
direct  their  efforts  toward  the 
i  of  another  manufacturer’s  prod- 
s  and  all  this  before  the  grocers 
oughout  the  country  had  or- 
lized.  Now  what  can  be  expected 
h  the  grocers  of  the  country  or- 
lized  and  carrying  on  a  campaign 
education  among  their  members, 
icating  them  to  handle  only  the 
ducts  of  the  manufacturer  who 
willing  to  extend  to  them  the 
tection  necessary  to  enable  them 
obtain  a  living  profit, 
t  may  be  that  you  are  right  when 
i  say  that  it  would  be  impossible 
any  one  to  regulate  the  selling 
:e  on  your  products,  though  I 
d  a  different  opinion,  and  I  am 
nk  to  admit  that  I  believe  that  if 
i  were  convinced  that  it  would  be 
your  interest  to  fix  and  main- 
1  a  retail  selling  price  on  your 
'ducts  you  would  find  a  way  to  do 

Experience  has  taught  me  that  the 
nufacturer  who  desires  to  can  do 
;reat  deal  to  aid  the  retailer  and 
lo  not  doubt  that  you  will,  upon 
re  mature  consideration,  be  will- 
to  do  as  much  as  other  manu- 
turers  are  doing  to  aid  the  retail 
icer  in  his  efforts  to  obtain  a; 
rig  profit  on  the  goods  he  sells. 
rhe  Retail  Grocers’  Protective 
sociation  will  not  attempt  to  co- 
e  any  manufacturer  into  doing 
t  which  the  manufacturer-  be- 
res  is  not  to  his  interest,  but  it 
1  do  all  in  its  power  to  co-operate 
h  the  manufacturer  who  shows  a 
position  to  assist  the  retailer  in 
efforts  to  obtain  that  to  which 
lelieve  he  is  justly  entitled,  a  liv- 
profit. 

doping  to  hear  from  you  at  an 
ly  date,  I  beg  to  remain, 

Yours  very  truly, 

H.  I.  Meader. 


Boston,  Oct.  rg,  1908. 

I.  Meader,  President,  Retail 
Jrocers’  Protective  Association, 
Washington,  D.  C. 

Dear  Sir : — We  are  in  receipt  of 
Jr  letter  of  the  17th  inst.,  and 
ft  read  with  interest  its  contents, 

1  thank  you  for  your  courteous 
pression  of  opinion  regarding  the 
e  of  our  goods. 

Very  truly  yours, 

Walter  Baker  &  Co.,  Limited, 

Per  W.  B.  Brooks,  Jr. 

John  A.  Green, 
National  Secretary. 


^fending  Philadelphia’s  Flour 
Trade. 

/illiam  F.  Brey,  chairman  of  a 
imittee  of  the  Philadelphia 
imercial  Exchange,  has  filed 
1  the  Interstate  Commerce 
emission  a  brief,  charging  the 
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Pennsylvania  Railroad,  the  Phila¬ 
delphia  and  Reading  Railway  and 
the  Baltimore  and  Ohio  with  dis¬ 
crimination  in  favor  of  New  York 
in  the  flour  trade.  A  portion  of 
the  brief  showing  the  complaint 
made  by  members  of  the  flour 
trade  of  Philadelphia  is  as  fol¬ 
lows  : — 

That  the  defendants  unlawfully 
discriminate  against  the  flour  trade 
of  Philadelphia  and  in  favor  of  the 
flour  trade  of  the  city  of  Ne\y  York 
in  the  matter  of  free  storage  granted 
upon  flour  handled  upon  the  domes¬ 
tic  rate  of  freight  to  the  two  ports, 
storage  being  an  integral  part  of 
transportation. 

That  at  the  Philadelphia  termi¬ 
nals  the  defendants  grant  but  four 
days  of  free  storage  upon  flour  han¬ 
dled  under  the  domestic  tariff ;  and 
upon  flour  destined  for  New  York 
City  the  defendants  grant  ten  days  of 
free  storage)  at  their  terminals  in 
Jersey  City  or  elsewhere  upon  the 
Jersey  side,  and  (after  lightering 
free  the  flour  to  their  New  York 
City  dock  terminals)  three  days  ad¬ 
ditional  at'  New  York  City,  or  thir¬ 
teen  days  in  all,  exclusive  of  the  time 
consumed  in  the  lighterage. 

Wherefore,  the  petitioner  prays 
that  the  defendants  may  be  required 
to  answer  the  charges  herein,  and 
that  after  due  hearing  and  inves¬ 
tigation  an  order  be  made  com¬ 
manding  the  defendants  to  cease  and 
desist  from  said  violations  of  the 
act  to  regulate  commerce,  and  for 
such  other  and  further  order  as  the 
commission  may  deem  necessary  in 
the  premises. 


Old  Question  Raised  of  Consti¬ 
tutionality  of  Pennsylvania 
Dairy  and  Food  Com¬ 
mission. 


A  Pittsburg  Oleo  Dealer,  Convicted  of 
Violating  Law,  Raises  Point  that 
Under  Pennsylvania  Constitution  the 
Commissioner  Has  No  Right  to  In¬ 
spect  Merchandise. 

The  old  question  of  the  Pennsyl¬ 
vania  Dairy  and  Food  Commission¬ 
er’s  right  to  inspect  food  products 
under  that  section  of  the  Pennsyl¬ 
vania  Constitution  which  forbids 
the  creation  of  any  office  for  the 
inspection  of  merchandise,  was  ar¬ 
gued  again  before  the  Pennsylvania 
Superior  Court  in  Philadelphia  on 
Tuesday.  The  case  was  Com.  vs. 
F.  A.  Hanley,  a  Pittsburg  oleo  deal¬ 
er.  This  was  the  precise  question 
which  the  supreme  Court  refused  to 
decide  in  Com.  ex  rel  Carson  vs. 
Warren. 

Hanley  had  been  restrained  by 
order  of  Allegheny  County  court 
from  selling  oleomargarine,  and 
later  was  charged  with  violating 
this  order.  He  pleaded  nolle  con¬ 
tendere,  and  a  rule  was  granted  to 
show  cause  why  he  should  not  be 
attached  for  contempt  of  the  or¬ 
der,  and  his  answer  was  declared 
by  Judge  Haymaker  to  be  an  attack 


T otheTrade: 


Do  Yoti  Know  That  the 


American  Consumption 


OF 


CEYLON 

TEA 


is 


Even  in  this  Year  of  Uni¬ 
versal  Trade  Depression  ? 

(  That' s  no  marvel,  however, 
for  Tea  Drinkers  are  gener¬ 
ally  learning  that  it’s  really 
the  cheapest,  as  well  as  the 
best,  Tea.) 


DIRECT  SHIPMENTS 


TO 


America,  September  30th,  1908, 


Show  Increase  of  About  a  Million  Pounds. 
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The  New  York  Letter 


Good  Thanksgiving  Business  Doing.  Efforts  to  Inspire  Interest 
in  a  Sunday  Closing.  General  Items  of  Trade  News. 


Special  Correspondence  of  “Grocery  World  and 
Genera)  Merchant.” 


upon  the  constitutionality  of  the 
Act  of  May  29,  1901,  which  had 
been  declared  constitutional  by  the 
Superior  Court,  where  the  power 
of  the  court  to  issue  a  restraining 
order  was  distinctly  raised  under 
similar  circumstances  and  deter¬ 
mined  adversely  to  the  contention 
of  the  defendant. 

In  his  appeal  the  defendant 
claimed  that  the  State  Dairy  and 
Food  Commissioner  was  a  State 
office,  created  by  this  act  in  viola¬ 
tion  of  Section  27,  Article  3,  of  the 
Constitution,  raising  a  new  question 
relating  to  the  officer’s  powers,  and 
claimed  the  court  erred  in  making 
the  order  for  an  attachment  abso¬ 
lute.  This  section  reads:  “No  State 
office  shall  be  continued  or  created 
for  the  inspection  or  measuring  of 
any  merchandise,  manufacture  or 
commodity,  but  any  county  or  mu¬ 
nicipality  may  appoint  such  officers 
when  authorized  by  law.” 

The  statute  provides  for  a  chem¬ 
ical  analysis  of  the  oleomargarine 
made  by  the  Dairy  and  Food  Com¬ 
missioner  and  by  the  experts,  chem¬ 
ists  and  detectives  duly  appointed 
by  him.  The  attorney  argued  that 
the  Supreme  Court  held  there  was 
nothing  in  the  Act  of  1895  which 
made  the  Dairy  and  Food  Commis¬ 
sioner  an  inspector  of  merchandise, 
but  it  intimated  that  if  subsequent 
legislation  made  him  an  inspector, 
it  might  be  unconstitutional.  He 
claims  that  the  Act  of  1901  made 
this  officer  an  inspector  of  oleomar¬ 
garine  and  therefore  an  inspector  of 
merchandise,  and  consequently  the 
office  is  unconstitutional. 

“If  the  office  is  unconstitutional,” 
the  Department’s  attorney  declared, 
“the  Commissioner  or  his  agents 
could  not  originate  any  proceedings 
under  the  Act  of  1901  for  a  re¬ 
straining  order  in  contempt,  as  in 
this  case,  and  therefore  this  pro¬ 
ceeding  fails  for  want  of  a  proper 
officer  to  prosecute  it.” 

If  there  is  no  officer  under  the 
law  to  prosecute  injunction  pro¬ 
ceedings,  as  in  the  Hanley  and  sim¬ 
ilar  cases,  they  cannot  be  haled  be¬ 
fore  the  court  for  contempt,  but 
they  can  still  be  tried  by  a  jury  for 
violation  of  the  law 

If  the  Superior  Court  upholds 
Hanley’s  contention,  it  removes  one 
method  of  placing  dealers  in  jail 
for  violation  of  the  act 


Instead  of  having  to  offer  customers 
stale  oyster  crackers,  it  pays  better  to 
sell  Exton  oyster  crackers,  which  have 
a  large  lively  sale  all  during  the  oyster 
season. 


New  York,  November  20,  1908. 

Jobbers  say,  as  a  rule,  that  the 
business  preceding  Thanksgiving 
has  been  reasonably  brisk,  with  a 
tendency  on  the  part  of  retailers  to 
buy  in  moderate  quantities  instead 
of  buying  ahead  in  large  lots.  The 
general  view  of  the  jobbers  seems 
to  be  that  this  condition  is  satis¬ 
factory  all  around  and  that  the  buy¬ 
ing  will  be  steady,  so  that  the  total 
for  the  next  few  months  will  be 
all  that  can  be  desired. 

Retailers  who  find  time  to  talk 
also  speak  much  more  cheerfully 
of  conditions  of  trade  than  they  did 
a  few  weeks  ago.  The  heavy  re¬ 
tail  trade  for  Thanksgiving  is  still 
to  come,  but  indications  are  of  the 
right  sort.  The  appearance  of  the 
stores,  as  commonly  observed, 
shows  preparations  for  a  big  trade 
in  the  next  week. 

In-  one  respect  the  chain  and  de¬ 
partment  stores  have  a  distinct  ad¬ 
vantage  in  soliciting  holiday  trade, 
as  they  can  afford  to  fill  large  space 
in  the  daily  papers  with  their  an¬ 
nouncements.  This  subject  was 
brought  home  to  an  officer  of  the 
New  York  Retail  Grocers’  Union 
to-day  as  he  observed  the  hklf-page 
advertisements  of  groceries  to  be 
had  of  these  concerns.  He  said : — 

“The  corner  grocer  can  compete 
in  advertising  only  by  making  com¬ 
binations  for  advertising  purposes 
and  by  exercising  ingenuity.  He 
cannot  afford  to  pay  for  space  in 
the  big  daily  papers.  But  he  can 
do  quite  a  little  of  what  I  call 
neighborhood  advertising  by  means 
of  circulars  and  otherwise. 

“I  know  a  grocer  in  surbuban 
Flatbush  who  joins  with  a  pros¬ 
perous  meat  dealer,  the  owner  of  a 
novelty  store  and  one  or  two  other 
merchants  who  have  stores  in  the 
same  block.  They  print  attractive 
circulars  with  room  for  making  all 
the  announcements  they  desire  and 
the  circulars  of  all  of  these  mer¬ 
chants  are  delivered  together. 
Sometimes  all  the  announcements 
are  given  on  the  same  sheet.  The 
circulars  and  sheets ’are  delivered  at 
all  houses  in  that  part  of  the  city. 
The  delivery  is  accomplished  large¬ 
ly  by  having  the  circulars  or  sheets 
inclosed  by  the  newsdealers  in  the 


daily  papers  that  are  delivered  Sun¬ 
day  mornings. 

"This  has  been  done  to  such  an 
extent  by  these  merchants  that  the 
people  of  that  part  of  the  city  look 
for  the  announcements  and  keep 
them  on  hand  in  their  houses,  so 
as  to  order  from  them. 

“There  are  other  plans  that  can 
be  followed  to  advantage  by  the 
corner  grocer  so  as  to  keep  his  trade 
in  the  holidays,  as  well  as  at  other 
times.  He  must  do  something  of 
this  kind  if  he  is  to  counteract  the 
influence  of  the  alluring  advertise¬ 
ments  of  the  big  concerns.” 

*  *  * 

The  Brooklyn  Retail  Grocers’ 
Association  will  conduct  a  food 
show  in  Prospect  Hall,  in  that  bor¬ 
ough,  from  April  16th  to  May  10th. 
The  association  will  follow  the  ex¬ 
ample  set  last  winter  by  tTie  New 
York  Association  in  having  the 
members  manage  the  show,  instead 
of  entrusting  this  work  to  profes¬ 
sional  promoters. 

jjc  ^ 

Efforts  are  being  made  to  get  all 
the  grocers’  associations  and  the 
delicatessen  dealers  and  others  in¬ 
terested  to  agree  on  the  terms  of 
a  Sunday-closing  bill  to  be  pre¬ 
sented  at  the  coming  session  of  the 
State  Legislature.  Peter  Becker, 
the  chairman  of  the  Legislative 
Committee  of  the  Brooklyn  Retail 
Grocers’  Association,  called  the  at¬ 
tention  of  the  members  to  the  sub¬ 
ject  at  the  meeting  last  week.  He 
said  that  almost  every  member  is 
in  favor  of  having  a  law  that  will 
prohibit  the  sale  of  groceries,  del¬ 
icatessen,  fruits  and  vegetables  on 
Sundays.  He  said  that  such  a  law 
would  benefit  every  man  in  the  busi¬ 
ness  and  he  asked  all  members  to 
do  what  they  can  to  have  the  bill 
passed  when  the  Legislature  again 
assembles,  in  January. 

*  *  * 

This  has  been  a  week  in  which 
much  public  attention  has  been 
given  to  both  oil  and  sugar,  prin¬ 
cipally  as  the  result  of  the  Gov¬ 
ernment’s  suits.  Mr.  Rockefeller 
has  been  the  star  witness  in  the  case 
in  which  the  Government  is  trying 
to  break  up  the  Standard  Oil  Co. 

The  American  Sugar  Refining 
Co.  has  given  out  an  answer  to  the 
charges  made  in  the  case  brought 


by  the  Government  for  the  re 
ery  of  sugar  duties  that  the  < 
pany  did  not  pay,  but  should 
paid,  according  to  the  allegat 
The  company  says  that  the  Gov 
ment  began  by  bringing  pros 
tions  against  several  emplo 
who  were  accused  of  withhol 
the  customs  dues.  The  comj 
did  everything  in  its  power,  it  j 
to  aid  the  Government  in  get 
at  the  facts  in  these  cases,  but 
charges  against  the  men  were 
missed  by  the  courts. 

It  is  further  claimed  by  the  c 
pany  that  it  invited  the  Governn 
authorities  to  join  in  friendly 
ceedings  to  ascertain  if  it  owes 
Government  anything  because 
the  failure  on  the  part  of  emplo; 
to  pay  duties,  and  hoped  that 
matter  would  be  disposed  of  in 
way,  as  it  has  been  at  all  ti 
ready  to  pay  anything  that  it  sh< 
pay  and  to  make  good  for 
omissions  of  the  past.  Instead 
joining  in  a  proceeding  of  this  k 
the  Government  brought  the  p 
ent  suit. 

In  the  period  to  which  refere 
is  made  in'  the  suit,  the  comp 
says  it  paid  duties  of  $300,000/ 
and  the  Government  now  asks 
about  j/2  per  cent,  of  that  amoi 
This  claim,  the  company  says  in 
feet,  is  a  sort  of  a  guess,  with 
verification,  and  it  indignantly 
nies  all  implication  of  fraud  on 
part. 

*  *  * 

Sales  of  cheese  ceased  last  f 
urday  at  the  Watertown  (N. 
Produce  Exchange.  In  the 
months  of  the  season,  185,883  bo 
were  sold,  at  an  average  of  11 
cents  a  pound,  which  was  abou 
cent  less  than  the  average  for 
corresponding  season  of  last  yt 
the  figure  for  which  was  12 
cents. 

*  *  * 

The  fluctuations  of  the  su 
market  have  continued  this  we 
The  quotations  were  4.60  cents  s 
eral  times,  this  being  a  decline 
30  cents  a  hundred  pounds  si 
the  market  became  unsettled.  1 
grocery  jobbers  are  inclined  to  b 
for  the  most  part,  only  for  curr 
requirements,  the  situation  mak! 
them  feel  uncertain  as  to  whether 
not  the  bottom  prices  have  b< 
reached. 

Discussion  continues  as 
whether  or  not  the  Arbuckles  ; 
carrying  on  a  genuine  campa: 
against  the  Havemeyers.  Fr 
Washington  comes  reports  of  : 
dresses  made  by  Claus  Spreck 
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THROUGH  THE  FACTORY 

With  a  few  stops  by  the  way  to  look  into  some  startling  facts  generally 

unknown  by  dealer  and  consumer  alike 


We  frequently  meet  a  merchant  who,  in  spite  of  the  hundreds 
of  thousands  of  dollars  representing  the  output  of  the  food  prod¬ 
ucts  prepared  in  our  own  factory,  is  utterly  ignorant  of  the  fact 
that  that  factory  exists.  Almost  daily  we  experience  the  pleasure 
of  escorting  little  companies  of  dealers  from  other  cities  through 
our  King  street  plant,  invariably  to  their  wonder  and  amazement. 
In  fact,  no  dealer  in  retail  groceries  who  becomes  an  eye-witness 
to  the  extraordinary  conditions  which  surround  the  making  of  our 
Premier  and  Nabob  food  products  fails  to  confess  the  fact  that  he 
is  both  startled  and  surprised  with  what  he  sees  on  his  tour  of 
inspection. 

All  this  lack  of  knowledge  on  the  part  of  the  dealers  them¬ 
selves,  of  what  is,  perhaps,  the  greatest  food  factory  anywhere  in 
the  world  in  point  of  the  ideals  of  quality  and  rare  excellence 
which  are  at  work  under  its  roof,  is  the  result  of  our  refusal  to 
resort  to  the  advertising  methods  of  the  day.  These  methods  are 
nothing  short  of  an  attempt  to  compel  the  dealer  to  handle  goods 
of  certain  manufacture,  whether  he  wants  to  or  not,  regardless  of 
their  claims  to  quality.  The  enormous  cost  of  advertising  is 
included  in  the  price  of  the  advertised  article,  and  the  dealer,  often 
unconsciously,  is  compelling  in  turn  his  customers,  who  confide 
and  trust  in  his  ability  to  serve  them  well,  to  foot  the  bill  for  the 
tremendous  campaign  of  publicity  which  many  manufacturers  of 
food  stuffs  find  necessary  to  create  a  market  for  their  products. 

Any  article  of  our  manufacture,  bearing  the  Premier  or 
Nabob  label,  means  the  utmost  of  quality  which  can  be  produced 
by  scientific  and  modern  methods  without  the  inclusion  of  enor¬ 
mous  newspaper  and  magazine  advertising  expenses,  which  not 
only  do  not  and  cannot  add  to  the  quality  of  the  articles  advertised, 
but  which  on  the  contrary  usually  mean  that  the  advertised  article 
has  been  sufficiently  cheapened  to  make  it  bear  the  cost  of  its 
publicity. 

To  briefly  indicate  the  size  of  our  King  street  factory,  we 
will  begin  a  series  of  little  journeys  to  the  various  floors  of  our 
modern,  fire-proof,  ten-story  brick  building,  in  the  very  heart  of 
the  New  York  market,  and  at  the  very  edge  of  the  vast  system 
of  ocean  transit,  which  brings  the  products  of  the  entire  world 
directly  to  our  doors. 

Our  first  stop  will  be  in  our  Coffee  Section,  which  is  situated 
on  the  tenth  and  ninth  floors.  Here  are  assembled  in  their  original 
bags  those  almost  extinct  coffees,  Arabian  Mocha  and  Dutch 
West  Indian  Java,  together  with  coffees  of  our  own  selection 
from  the  most  famed  plantations  producing  what  are  known  as 
Santos,  Bourbon,  Guatemala,  Bogota,  Maracaibo,  Rio, etc.,  and 
their  various  subdivisions.  On  these  floors  many  fascinating  points 
of  interest  make  their  appearance  and  FACTS  ARE  LEARNED 
WHICH  THE  GREAT  MAJORITY  OF  DEALERS  AND 
MANY  OF  THE  SELF-STYLED  “COFFEE  EXPERTS” 
ARE  ENTIRELY  UNFAMILIAR  WITH.  It  is  not  generally 
known,  for  instance,  that  coffee  berries  FROM  THE  SAME 
TREE  GREATLY  DIFFER  IN  CHARACTER  in  two  differ¬ 
ent  crops,  the  1908  crop  being  altogether  different  from  the 
1907  crop  and  the  1907  in  turn  possessing  peculiarities  foreign 
to  the  crop  of  1906. 

These  differences  are  owing  to  climatic  conditions,  chemical 
changes  in  the  soil,  etc.  In  this  one  fact  lies  the  explanation  of 
much  of  the  coffee  difficulties  which  confront  the  average  mer¬ 
chant.  Coffee  uniformity  cannot  be  maintained  except  by  real, 
not  “so-called,”  experts. 


Coffee  science,  not  coffee  luck,  is  responsible  for  uniformity. 

The  berry  which  last  year  possessed  mild  and  fragrant  prop¬ 
erties  would  be  so  rich  this  year  in  acidity  and  bitterness  that  its 
cup  quality  would  be  almost  destroyed.  The  merchant  who  sup¬ 
plied  a  splendid  coffee  to  his  customers  in  1907  and  was  so  pleased 
with  the  results  that  he  decided  he  would  always  give  them  the 
same  coffee  from  the  same  plantation  is  greatly  surprised  and 
worried  to  note  that  his  coffee  in  1908  is  not  giving  satisfaction. 
This  is  generally  the  result  of  hurry-up  methods  of  many  im¬ 
porters  and  roasters. 

Our  coffee  business,  in  its  extraordinary  growth,  is  the 
direct  result  of  coffee  satisfaction,  which,  in  itself  is  the  direct 
result  of  coffee  science.  Chemical  analysis  and  expert  knowledge 
reveal  to  us  exactly  what  is  needed  to  make  the  coffee  cup  ideal. 
Skill  supplies  deficiencies  in  one  berry  by  a  blend  of  other  coffee 
containing  the  missing  element,  or  it  reduces  the  acidity  or  bitter¬ 
ness  of  an  otherwise  high-grade  and  desirable  berry  by  the  addi¬ 
tion  of  a  milder  berry.  This  cup  quality  is  made  uniform  and  this 
is  the  secret  of  not  only  our  coffee  success,  but  of  the  success  of 
many  a  dealer  who  depends  on  us  for  coffee  satisfaction. 

The  capacity  of  a  coffee  plant  such  as  ours  can  best  be 
indicated  by  referring  to  a  few  startling  figures.  Our  cylinder 
roasters  have  a  capacity  per  day  of  twenty-four  hours  of  94,080 
pounds,  which  gives  us  an  annual  capacity  of  34,323,200  pounds. 
This  coffee  represented  in  cups  makes  the  almost  inconceivable 
total  of  1,097,942,400  cups,  or  approximately  35,000,000  gallons. 
The  gallon  is  equal  to  a  cylinder  seven  inches  in  diameter  and 
six  inches  in  height.  In  volume,  therefore,  this  quantity  of 
coffee  would  represent  a  continuous  pipe  seven  inches  in  diameter 
and  over  3,045  miles  long;  or,  if  estimated  in  solids,  would 
constitute  a  cable  of  gold  seven  inches  in  diameter  stretching 
from  New  York  City  to  San  Francisco.  If  represented  in  cubic 
inches  of  solid  stone,  a  monument  fifty  feet  square  at  the  base 
and  1871  feet  high  would  be  erected.  It  would  take  the  architects 
now  building  the  Metropolitan  Tower  in  New  York  City  between 
five  and  eight  years  to  complete  such  a  structure.  To  carry 
such  a  quantity  of  coffee,  a  tank  ship  three  times  longer  than  the 
giant  “Lusitania”  would  be  necessary. 

From  these  amazing  and  almost  incredible  figures,  our  friends 
among  the  trade  who  have  never  paid  us  the  honor  of  a  personal 
visit  to  our  factory  can  obtain  some  idea  of  its  size,  and  in  these 
figures  they  have  a  silent,  but  subtle  proof  of  the  existence  of  a 
plant  which  by  the  unthinking  is  sometimes  an  object  of  actual 
doubt. 

We  claim  for  our  King  street  factory,  unsweepingly  and 
without  fear  of  contradiction,  basing  our  claim  entirely  upon  the 
quality  of  its  products,  that  it  is  the  most  unique  and  finest  food 
factory  in  the  world  to-day. 

Our  visiting  friends  to  New  York  are  always  welcome  and 
we  extend  them  a  standing  invitation  to  come  to  our  Franklin 
street  office,  where  we  will  provide  them  with  a  guide,  who  will 
conduct  them  without  loss  of  time  to  the  building  wherein  are 
manufactured  the  products  which  have  justly  earned  the  proud 
title,  “Aristocrats  of  the  Table.” 

Next  month  we  will  go  through  another  section  of  our 
factory  and  make  a  few  more  startling  comparisons. 

P.  S. — Come  and  see  our  display  of  holiday  goods. 


Francis  H.  Leggett  &  Co. 


New  York; 


Have  you  seen  the  Folder  on  Premier  Mocha  and  Java  Coffee,  or  the  Folder  on  that  surpassing  blend  of 
the  finest  South  American  berries,  Nabob  Coffee  ?  Jf  you  have  not,  a  little  Coffee  literature  awaits 
you  that  carries  ivith  every  word  the  spirit  of  truth  and  the  delicious  aroma  of  the  urn . 
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We  are  making  low  prices  for  the  coming  season  for 

Galvanized  Poultry  Netting 


AND 


Painted 


Cloth 


Get  our  prices  before  you  place  your  order. 

JAMES  M.  VANCE  &  CO 

Distributers  of  Hardware  for  Over  a  Century 
211  and  213  Market  St.,  Philadelphia 


X  .  X  '•  :$  V*  .•  x  •  X  •  X  v  ;  •  K  *• 

\  PRICES  REDUCED  • 

i  BUT  NOT  l 
THE  QUALITY  J 


WANT  TO  ATTRACT  CUSTOM? 

Get  the  newest,  brightest 

ELECTRIC  FLASHLIGHT  SIGN 

The  cheapest  and  most  attractive  Electric  Sign  made 
Face  is  it  x  21  inches,  and  can  be  changed  as  often  as 
desired.  The  lettering  is  on  paper  placed  between  two 
sheets  of  glass. 

The  light  flashes  automatically.  Readily  attached  to  any 
electric  light  socket.  Costs  only  %c.  pcV  hour.  Get 
Catalogue  K. 

Price  complete,  with  any  lettering,  $7.50. 

L.  D.  NELKE  -  SIGNS  -  NEW  YORK 

27  MURRAY  STREET 


SHOW=LIGHT 

TRANSPARENT  SIGNS 

Best  Window  Signs  Made 
Look  Well  All  Day 
Brightly  Illuminated  at  Night 


.OUR  COXPUMENTS-  ' . 

'  TO  YOU  AND 
:  BEST  WISHES  :• 

FOR  THE  NEW  YEAR 


Made  of  Heavy  Opaque  Paper.  Letters  cut  out  and 
made  of  Transparent  French  Tissue  in  bright  colors 
through  which  the  light  shows. 

Finely  made,  handsome  and  atttactlve  in  appearance 
both  DAY  and  NIGHT. 

Size,  1 1  x  21  inches.  Price,  35c.  each,  or  four  different 
letterings  for  $1.00.  Very  low  prices  for  large  lots.  Send 
sample  order.  Ask  for  Booklet  No.  3. 

L.  D.  NELKE  -  SIGNS  -  NEW  YORK 
27  MURRAY  STREET 


Preserved  Fruits,  Jams,  Jellies, 
j —  Fruit  Butters,  etc.  — v 


CONTAINING  NO  PRESERVATIVE  AND  NO 

ARTIFICIAL  COLORING 

were  made  and  shipped  by 

PHILIP  J.  RITTER 

many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 

Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 

If  We  ask  for  a  portion  of  your  patronage. 


P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


and  a  representative  of  the  Arbuck- 
les  against  the  present  sugar  duties, 
which,  the  “independent”  refiners 
said,  simply  serve  to  fatten  the 
Sugar  Trust.  These  reports  do  not 
indicate  harmony. 

Percy  O’Sullivan,  who  has  been 
the  director  of  the  coffee  purchas 
ing  department  of  the  Arbuckles, 
resigned  this  week. 

*  *  * 

The  Pacific  Coast  Condensed 
Milk  Co.,  Seattle,  Wash.,  is  dem¬ 
onstrating  its  Carnation  milk  in  sev¬ 
eral  grocery  stores,  including  that 
of  L.  J.  Callanan. 

Fred.  A.  McGill. 

/ 


Shall  the  Sugar  Tariff  be 
Reduced  ? 


Hearings  Before  Ways  and  Means 
Committee  at  which  Sugar  Repre¬ 
sentatives  Give  Their  Views  on  Con¬ 
tinuing  or  Reducing  the  Duty.  Fed¬ 
eral  Refinery  and  Arbuckle  Bros. 
Want  Reduction.  American  Beet 
Sugar  Manufacturers  are  Opposed. 
Other  Duties  Considered. 


Special  Correspondence  of 
General  Merchant.” 


‘Grocery  World  and 


Washington,  D.  C., 

November  19,  1908. 
The  Ways  and  Means  Commit¬ 
tee  has  been  giving  hearings  dur¬ 
ing  the  week  to  representatives  of 
the  sugar  interests  of  the  coun¬ 
try  on  the  question  of  reducing 
the  sugar  tariff. 

Secretary  of  War  Luke  Wright 
made  the  plea  in  favor  of  lower¬ 
ing  the  tariff  between  this  coun¬ 
try  and  the  Philippines. 

“The  total  exportation  of  sugar 
from  the  Philippines,”  said  the 
Secretary  of  War,  was  only  118,- 
000  tons  during  the  past  year,  and 
even  if  all  of  that  came  to  this 
country  it  could  not  affect  the 
ocal  markets.  There  can  be  no 
danger  from  the  Philippine  im¬ 
ported  sugar  until,  in  the  first 
jlace,  the  Philippines  have  ab¬ 
sorbed  the  bulk  of  the  foreign  ex¬ 
port  sugar  trade  to  this  country, 
and  in  the  second  place  until  the 
domestic  manufacture  of  cane  and 
Deet  sugar  in  this  country  is 
enough  to  supply  the  local  mar¬ 
kets.” 

The  question  whether  the 
Sugar  Trust  does  or  does  not 
dominate  the  home-made  beet 
sugar  industry  of  the  country 
also  came  up  at  Monday’s  hear¬ 
ing.  Secretary  F.  A.  Ffathaway, 
of  the  Michigan  Sugar  Co.,  de¬ 
nied  that  the  Trust  had  any  inter¬ 
est  in  the  beet  sugar  industry. 


Secretary  Wright,  on  the 
trary,  testified  that  he  had 
that  the  Trust  held  as  trust 
per  cent,  of  all  the  Americai 
sugar  refineries.  Mr.  Hatl 
retorted  that  all  the  direct* 
the  Michigan  company,  fo 
ample,  were  Michigan  men 
that  all  but  $100,000  of  the 
was  held  in  the  State. 

Mr.  Colcock,  representing 
sugar  interests  in  Loui 
painted  a  gloomy  picture  c 
condition  in  which  both  the 
planter  and  the  indepe 
manufacturers  had  been  le 
that  part  of  the  country  b 
Sugar  Trust.  He  attribute! 
condition  of  affairs  to 
tariff. 

Henry  T.  Oxnard,  pione 
the  American  beet  sugar 
ness,  also  gave  testimony. 
Oxnard,  representing  the 
beet  sugar  interests,  started 
the  flat  assertion  that  there  s 
be  no  change,  or  if  any  an  inc 
of  rates  in  the  sugar  schei 
and  that  this  was  what  the  cc 
at  large  was  expecting  and  des 
There  would  be  no  room  he: 
larger  foreign  importations 
are  now  sent  to  our  shores, 
lower  duties  would  reduce 
revenues.  The  task  of  arra 
the  schedule,  often  difficult  i 
past,  was  easy  to-day-.  In 
a  high  duty  had  existed  on  s 
hence  raw  sugar  was  made  fr 
1890  following  the  accumul 
of  an  enormous  surplus  ai 
bounty  was  offered  to  don- 
sugar  to  make  up  for  the  lo 
the  protection.  In  1894  there 
a  return  to  the  duty  on  sugar 
the  duty  was  not  high  enoug 
do  any  good  either  as  a  rev 
producer  or  as  a  protective  n 
ure.  The  world’s  price  fell 
stantially  and  this.,  affected 
revenue  unfavorably. 

The  Dingley  act  was  desk 
to  bring  in  an  adequate  rev< 
and  also  to  grant  protection, 
producers  were,  however,  pi 
ised  in  addition  to  the  rates  f 
in  the  Dingley  measure  an  a 
tional  quarter  of  a  cent  per  pa 
as  a  bounty  to  advance  thef 
velopment  of  the  industry, 
the  face  of  a  threat  on  the  ] 
of  the  Senate  minority  to  del 
this  latter  proposition  inter 
llhbly  it  became  necessary 
abandon  the  bounty  scheme 
to  resort  simply  to  the  ordin 
tariff  duties.  Thus  the  sugar 
dustry  was  deprived  at  the  si 
of  some  of  the  protection  leg 
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tely  due  to  it  and  which  had 
'  :n  promised. 

i  dr.  Oxnard  said  that  more  pro- 
tion  must  be  had  if  producers 
|  re  to  go  ahead  with  the  indus- 
I  successfully.  We  were  easily 
i  >able  of  producing  at  home  all 
sugar  that  we  needed.  There 
re  cane  lands  not  only  in 
uisiana,  but  also  in  Texas.  Yet 
!  had  suffered  this  promising 
ustry  to  be  checked,  and  to- 
t  we  had  no  more  beet  sugar 
tories  than  we  had  two  years 
>.  The  industry  was  hanging 
Congress  waiting  to  be  re- 
7ed  of  the  anxiety  incident  to 
eats  to  cut  down  the  tariff  or 
in  more  sugar  free.  1 
The  investment  in  beet  sugar 
neries  in  this  country  was  now 
jut  $63,000,000  in  some  63  beet 
^ar  factories.  Yet  on  this  capi- 
only  about  6  per  cent,  had  been 
d.  This  was  far  too  little  to 
mit  of  the  steady  development 
the  business  and  attract 'timid 
dtal  into  it.  The  American 
et  Sugar  Co.  made  its  state- 
nts  public  and  had  not  a 
lar  of  water  in  its  capital 
:k. 

dr.  Oxnard  further  said  that 
.  whole  revenue  from  sugar 
s  needed,  while  the  whole  pro- 
tion  was  needed  by  the  pro- 
:er.  Nevertheless  the  protec- 
n  accorded  by  Congress  had 
>wn  steadily  smaller.  He  de- 
d  that  the  American  Sugar  Re- 
ing  Co.  had  an  interest  in  the 
lerican  Beet  Sugar  Co.  and  said 
it  the  latter  was  independent, 
ere  was  not  even  co-operation 
:ween  the  concerns. 

?.  R.  Hathaway,  previously 
ntioned,  also  opposed  any  re¬ 
gion  in  the  tariff,  on  the 
)und  that  it  would  injure  the 
chigan  sugar  interests.  Sev- 
tl  other  American  beet  sugar 
>resentatives  also  testified,  all 
;ing  the  same  attitude. 

\nother  important  witness  was 
F.  Atkins,  of  Boston  and  Cuba. 
\  Atkins  represented  the  other 
e  of  the  controversy.  He  is  a 
id  owner  in  Cuba  and  believed 
it  the  duty  on  Cuban  sugar 
3uld  be  reduced  50  cents  per 
3  pounds.  With  this  advantage 
believed  the  Cuban  producers 
>uld  be  able  to  hold  their  own 
ainst  cheaper  Java  and  Euro- 
an  sugar. 

In  the  event  that  domestic  pro- 
cers  should  refuse  such  a  coll¬ 
ision,  said  Mr.  Atkins,  the 


effect  would  be  disastrous.  As 
long  as  Cuba  is  prosperous  under 
some  form  of  United  States  con¬ 
trol  a  republican  form  of  govern¬ 
ment  may  be  maintained.  Re¬ 
move  the  prosperity,  throw  the 
Cuban  masses  out  of  employ¬ 
ment,  and  the  result  would  be  dis¬ 
content  among  the  unempoyed,' 
with  resulting  revolution.  The 
outcome,  Mr.  Atkins  thought, 
would  be  disturbance  which  the 
Government  of  the  United  States 
could  meet  only  by  annexation 
and  free  trade  would  follow  as  a 
natural  consequence. 

Referring  to  the  question  of 
costs  to  the  domestic  beet  men 
Mr.  Atkins  contended  that  they 
were  well  able  to  get  along  under 
a  much  lower  tariff  than  the  pres¬ 
ent  one.  He  almost  completely 
undermined  the  figures  presented 
by  Mr.  Hathaway  in  behalf  of  the 
Michigan  people.  The  Michigan 
producers  employ  crude  and  ob¬ 
solete  methods  of  production  and 
have  only  a  low  percentage  of 
sugar  from  their  beets.  There 
was  no  reason  why  they  should 
pay  exorbitant  prices  for  beets 
to  farmers  as  they  were  doing. 
This  was  not  a  necessary  element 
in  cost  of  production,  it  was  a 
case  where  unreasonable  prices 
were  paid.  The  farmers  could  go 
into  some  other  line  of  agriculture, 
as  their  lands  were  well  enough 
fitted  therefor. 

Claus  S.  Spreckels,  of  the  fa¬ 
mous  Spreckels  sugar  family, 
also  testified.  He  appeared  as 
president  of  the  Federal  Refining 
Co.  and  made  an  argument  for  a 
reduction  of  the  duty.  (His  argu¬ 
ment  followed  the  lines  of  the 
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Question:  “B.,”  Jonestown, 

Pa. — We  noticed  that  the  Pure 
Food  Commission  has  passed  a 
law  that  the  bags  or  packages 
in  which  goods  taken  from  their 
original  package  are  delivered 
must  be  marked  the  same  as 
original  package.  In  this  case, 


Federal  Co.’s  letter  in  another 
column. — Ed.) 

Discussing  the  question  of 
competition  with  the  beet  people 
Mr.  Spreckels  said  the  Eastern 
refiners  controlled  the  beet  east 
of  Pittsburg.  Then  there  was  a 
zone  in  which  there  was  compe- 
tion  between  the  refiners  and  the 
beet  men.  Then  west  of  Chicago 
the  territory  was  the  beet  men’s. 
But  this  was  true  only  of  the  pe¬ 
culiar  product  of  the  beet  men, 
for  beet  sugar  was  unfit  for  cer¬ 
tain  purposes  and  could  not  be 
used.  Hence  the  cane  sugar  had 
to  be  resorted  to  even  west  of 
Chicago. 

G.  W.  Swink,  a  Colorado  beet 
grower,  also  opposed  lower  duties, 
as  did  J.  R.  Babbitt,  president  of 
the  United  States  Sugar  and 
Land  Co.,  of  Kansas. 

A.  F.  Stillman,  representing 
Arbuckle  Bros.,  of  New  York, 
talked  for  a  reduction  in  the  duty. 
He  thought  that  free  sugar  would 
be  a  good  thing  for  the  refiners 
and  for  the  country  at  large,  but 
he  thought  it  would  crush  the  beet 
sugar  industry.  The  beet  sugar 
industry  was  badly  conducted  at 
the  present  time.  It  needed  bet¬ 
ter  methods.  It  must  pay  less 
for  beets  and  get  more  sugar  out 
of  them.  He  did  not  think  that 
the  differential  could  well  be 
abolished.  Refiners  were  willing 
to  stand  their  chance  with  all 
sugar  free,  but  if  there  was  to  be 
protection  they  must  have  the  ex¬ 
igencies  of  the  industry  recog¬ 
nized.  He  said  that  his  firm 
owned  no  sugar  lands,  and  neither 
did  the  stockholders  of  the  con¬ 
cern. 


what  provisions  are  made?  Must 
they  be  labeled  with  printed 
labels?  If  so,  can  these  be  pur¬ 
chased  ready  printed  in  assorted 
lots,  or  will  ordinary  writing  do 
on  these  packages,  and  must 
everything  be  marked  that  is 
taken  out  of  its  original  package, 
or  such  things  that  have  some 
kind  of  a  preservative?  If  labels 
are  needed,  where  can  such  labels 
be  purchased? 

Answer. — No  special  form  of 
label  is  necessary  for  retail  pack¬ 
ages  ;  the  requirement  is  to  give 
notice,  and  any  label  that  will  do 
that  is  sufficient.  No  ready- 
printed  labels  can  be  obtained,  so 
far  as  I  know. 

All  g6ods  that  require  any 
special  marking  on  the  original 
package  should  have  the  marking 
repeated  on  the  retail  package. 


On  Wednesday  the  committee 
gave  a  hearing  to  representatives 
of  the  starch  industry  and  kindred 
lines. 

Senator  Hale,  of  Maine,  was 
among  those  who  wanted  new 
articles  of  production  added 
to  the  protected  list.  He  appeared 
for  manufacturers  of  tapioca  in 
his  own  State,  in  advocacy  of  a 
duty  upon  that  commodity. 

His  arguments  were  met  by 
importers  and  dealers  in  tapioca 
and  in  corn  products,  who  pointed 
out  that  this  country  already  con¬ 
trols  the  market  so  far  as  these 
are  concerned  and  that  the  effect 
of  a  duty  would  be  merely  to  in¬ 
crease  the  price  to  the  consumer. 

Joseph  Morningstar,  of  New 
York,  declared  that  the  Corn 
Products  Co.,  of  the  United 
States,  is  a  combination,  affiliated 
with  or  controlled  by  the  Stand¬ 
ard  Oil  Co.,  and  that  it  sells  its 
goods  abroad  cheaper  than  they 
are  sold  in  the  home  markets. 

E.  B.  Walden,  representative  of 
the  company,  was  called  to  the 
stand,  and,  while  denying  that  his 
organization  is  a  trust  or  is  con¬ 
nected  with  Standard  Oil,  he  ad¬ 
mitted  that  it  sold  its  goods 
abroad  at  lower  figures  than  in 
this  country  and  that  it  competes 
with  foreign  manufacturers  in 
their  own  territory.  Mr.  Walden 
said  they  were  compelled  to  do 
that. 

After  all  the  discussion,  Chair¬ 
man  Payne,  Representatives  Dal- 
zell  and  Boutelle  suggested  an 
amendment  to  the  tariff  law  pro¬ 
viding  a  duty  of  il/2  cents  a  pound 
on  tapioca  as  likely  to  prove 
satisfactory  to  Senator  Hale  and 
his  manufacturing  constituents. 

Representatives  of  the  Califor¬ 
nia  and  Florida  citrus  fruit  grow¬ 
ers  urged  a  higher  tariff  on  or¬ 
anges  and  lemons.  A  protective 
tariff  on  pineapples  and  fresh 
vegetables  was  requested  by 
Florida  growers  of  these  articles. 

On  Thursday  a  decided  differ¬ 
ence  of  opinion  arose  as  to  what 
would  be  the  effect  of  a  reduction 
of  the  duty  on  olives.  H.  C. 
Newcomb,  of  Philadelphia  ;  James 
Magee,  of  New  York,  and  Wil¬ 
liam  Rode,  of  Chicago,  represent¬ 
ing  grocery  concerns  and  im¬ 
porters  of  Spanish  olives,  asked 
for  a  reduction  oj  the  duty  on 
olives  from  15  to  10  cents  a  gal¬ 
lon.  W.  O.  Johnson,  of  Califor¬ 
nia,  representing  the  growers, 
wanted  the  duty  increased  to  25 
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cents  a  gallon  on  green  and  ripe 
olives  and  to  75  cents  a  gallon  on 
olive  oil. 

The  dealers  and  importers  con¬ 
tended  that  the  California  olive 
isn’t  of  much  account.  Mr.  New¬ 
comb  said  a  sledge-hammer  is  re¬ 
quired  to  keep  corks  in  bottles 
containing  California  olives. 

Ten  years  ago,  said  Mr.  New¬ 
comb,  this  country  imported  no 
olives  stuffed  with  peppers.  Now 
our  importations  of  these  olives 
is  about  350,000  gallons  annually. 
In  spite  of  the  fact  that  Califor¬ 
nia  has  had  protection  on  its 
olives  for  ten  years,  that  State 
produces  only  2  per  cent,  of  the 
consumption  in  this  country. 

Mr.  Rode  and  Mr.  Magee  as¬ 
sured  the  committee  that  a  reduc¬ 
tion  of  the  import  tax  on  olives 
to  10  cents  a  gallon  would  in¬ 
crease  the  revenues  of  the  coun¬ 
try.  The  increased  importations, 
they  said,  would  be  the  small 
olives,  and  they  felt  certain  the 
consumer  would  be  benefited. 

Tulio  Larrinaga,  Resident 
Commissioner  to  the  House  of 
Representatives  from  Porto  Rico, 
argued  for  a  duty  of  5  cents  on 
coffee,  which,  he  said,  was  the 
principal  crop  of  the  island.  “It 
is  the  poor  man’s  crop,’’  he  said. 
“Under  the  protective  tariff  the 
sugar  and  tobacco  production  of 
Porto  Rico  have  increased  rapid¬ 
ly.  Coffee  is  not  protected,  and 
its  production  has  fallen  off  to 
35,000,000  pounds.  The  coffee 
planter  has  always  been  in  the 
hope  of  getting  protection  from 
the  Government,  and  he  has  been 
raising  it  at  a  loss.  Many  farm¬ 
ers  who  up  to  a  few  years  ago 
could  live  comfortably  are  now 
practically  no  more  than  peons, 
working  for  30  cents  a  day. 

“The  people  of  the  United 
States  are  not  having  the  benefit 
of  free  coffee.  At  the  time  coffee 
was  put  on  the  free  list  Brazil 
put  an  export  duty  on  the  coffee 
bean,  which  the  American  con¬ 
sumer  has  been  paying.” 

Abraham  T.  Louisan,  delegate 
to  Congress  from  Hawaii,  also 
asked  for  protection  for  coffee. 
Barry  Mohun,  of  Washington, 
D.  C.,  advocated  a  differential  for 
coffee  in  shell  if  the  committee 
decides  to  recommend  a  duty  on 
coffee.  Holt. 


Florida  beans  command  $2.50, 
meaning  the  best,  and  the  demand 
is  taking  them  in  moderate  quan¬ 
tities. 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
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Independent  Salt  Companies. 

Levant,  N.  Y.,  Nov.  12,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  please  pub¬ 
lish  in  your  next  issue  of  “Grocery 
World  and  General  Merchant”  a 
list  of  salt  manufacturers  who  are 
not  in  the  salt  combine  or  trust,  and 
their  addresses,  and  greatly  oblige, 
Yours  truly, 

P.  Murnan. 

The  “Grocery  World  and  General 
Merchant”  advises  this  correspond¬ 
ent  to  correspond  with  Alex.  Kerr 
&  Bro.,  Delaware  avenue  and  Green 
streets,  Philadelphia,  Pa. 

*  *  * 

Who  Buys  Empty  Lard  Cans? 

Coplay,  Pa,,  Nov.  12,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Would  you  kindly 
inform  me  where  I  could  sell  about 
100  empty  fifty-pound  lard  cans, 
only  used  once  ? 

Awaiting  your  reply,  I  am 
Yours  truly, 

Calvinus  Knerr. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant’  has  communicated 
with  several  of  the  most  likely  con¬ 
cerns  in  Philadelphia,  but  not  one 
buys  second-hand  empty  lard  tins. 
Does  any  subscriber  know  of  such 
a  buyer? 


Millers  Want  Retention  of  Flour 
Bleaching. 

Federal  Food  and  Drug  Board  Opens 
Question  and  Gives  Hearings  to 
Representatives  For  and  Against. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Washington,  D.  C., 

November  20,  1908. 

The  Federal  Food  and  Drug 
Board  has  reopened  the  question  of 
bleaching  flour  by  holding  several 
hearings  during  the  week.  The 
first  witness  was  A.  L.  Goetz'man, 
of  St.  Louis,  secretary  of  the  Na¬ 
tional  Federation  of  Millers,  which 
includes  the  milling  industry  of 
twenty-two  States  and  represents 
the  production  of  500,000  barrels 
of  flour  daily.  He  presented  the 


claims  of  the  millers.  No  evidence 
will  be  taken  in  opposition  to  the 
process  until  the  millers  have  con¬ 
cluded  their  testimony. 

The  process  of  bleaching  con¬ 
sists  of  subjecting  the  flour  to  cur¬ 
rents  of  air  which  have  been  sub¬ 
jected  to  electric  discharges.  This 
forms  peroxide  of  nitrogen,  which 
is  absorbed  into  the  flour  in  the 
form  of  nitrates.  The  millers  con¬ 
tend  that  this  bleaching  process 
gives  the  same  whiteness  to  flour 
that  age  does,  and  that  without  it 
cargoes  of  flour  would  not  show  the 
same  color  on  delivery  that  the  sam¬ 
ple  does,  and  they  would  often  lose 
sales. 

They  say  that  if  any  discredit 
is  placed  on  the  process  by  the  Gov¬ 
ernment  the  foreign  trade  in  Ameri¬ 
can  flour  will  be  practically  killed, 
and  that  great  loss  will  result  to 
the  American  farmer. 

Among  those  attending  the  hear¬ 
ing  were  Pure  Food  Commissioners 
Bird,  of  Michigan;  Ladd,  of  North 
Dakota,  and  Pearson,  of  New  York. 
The  largest  flouring  interests  rep¬ 
resented  were  Kauffman  ■&  Co.,  of 
St.  Louis ;  Rothwell  &  Co.,  of  Bos¬ 
ton,  and  Erskine,  of  Indiana. 

When  asked  by  Secretary  Wil¬ 
son:  “Will  you  object  to  marking 
your  whitened  flour  with  the  word 
‘bleached?’  ”  all  of  the  milling  rep¬ 
resentatives  said  they  would  and 
do  object. 

They  gave  as  a  reason  that  if  the 
GoA^ernment  insists  on  having  any 
marks  on  the  flour  tending  to  show 
that  any  unusual  methods  were  em¬ 
ployed  in  its  manufacture,  the  bulk 
of  the  customers  would  interpret 
this  to  mean  that  the  flour  con¬ 
tained  deleterious  or  injurious  sub¬ 
stances. 

After  Air.  Goetzman  came 
George  S.  Lewis,  the  president  of 
the  Operative  Millers’  Association. 
He  dealt  with  the  question  of 
bleaching  from  the  mechanical 
standpoint  entirely.  The  reasons 
for  its  adoption,  he  said,  was  the 
demands  of  the  housewife  for  white 
flour.  The  effect  of  it  was  to  “age” 
the  flour  and  to  give  the  same  re¬ 
sults  that  would  be  obtained  from 
keeping  the  wheat  for  a  time  be¬ 
fore  milling  it.  It  was  not  true 
that  the  aging  process  made  it 
possible  to  use  poor  wheat.  On 
the  contrary,  the  process  tended  to 
throw  out  flours  that  would  other¬ 
wise  be  availed  of  because  the 
specks  and  impurities  invisible  un¬ 
der  other  conditions  became  con¬ 
spicuous  and  obvious  as  they  would 
not  otherwise  be. 


It  was  also  true  that  some  f 
ers  cut  and  threshed  their  v 
the  same  day.  This  prevente( 
absorption  of  the  moisture  and 
vented  the  aging  of  the  whe 
the  way  that  would  otherwise  o 
Therefore  the  coloring  mattei 
not  come  into  play  as  it  \\ 
otherwise  do,  and  bleaching  be 
necessary. 

Dr.  Wiley,  at  the  close  oi 
paper,  asked  why  the  speakei 
ferred  to  the  bleaching  proce^ 
aging.  Mr.  Lewis  said  it  w 
trade  term  and  implied  that 
same  result  was  produced  as 
produced  as  by  keeping  the  w 

Dr.  Wiley  remarked  that  he 
always  supposed  that  aging- 
plied  a  lapse  of  time  and  n 
chemical  operation,  z  The  wii 
had  nothing  to  say  to  this  and 
his  seat,  being  succeeded  by 
retary  Kaufmann,  the  represt 
tive  of  the  St.  Louis  Millers’  ( 
who  went  over  much  the  : 
ground  as  his  predecessor. 

Other  speakers  succeeded 
another,  dealing  with  the  m; 
from  slightly  different  point 
view,  but  all  pleading  for  the 
tention  of  the  process. 

Hor 


Pennsylvania  News  Item 

The  Corry  (Pa.)  Retail 
cers’  Association  has  adopted 
following  plan  of  taking  on 

The  grocers  of  Corry,  believ 
that  it  will  prove  best  for  both  c 
tomer  and  merchant,  and  also  beli 
ing  it  to  be  more  humane,  consic 
ing  horse  and  driver,  have  agr 
that  during  cold  weather  and  1 
condition  of  roads  not  to  take  ord 
for  delivery  after  6  o’clock  Satur« 
evening.  This  agreement  to  t 
effect  Saturday,  November  21,  ic 
and  continue  until  May  1,  1909. 


To  Stop  Prune  Frauds. 

It  is  reported  from  Santa  R 
Cal.,  that  aside  from  their  eil 
to  establish  a  better  market 
their  prunes  and  their  being 
up  for  sale  in  the  most  attrac 
manner,  the  members  of  the  (! 
serville  Prune  Growers.’  Ass 
ation  are  going  to  take  up 
matter  of  labeling  the  prunes 
rectly  and  stating  exactly  Avlj 
they  are  grown,  to  do  away  a 
a  system  as  much  as  possible^ 
sends  the  finest  Sonoma  Col| 
dried  prunes  away  under 
brand  of  Santa  Clara  County 


Florida  oranges  are  in  good 
mand  and  a  few  more  good  c 
are  coming  forward.  The  raj 
is  $2  to  $3  and  the  demand  is  : 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


19 


Ui  Department  U  devoted  to  tke  criticism 
idvertieinr  matter  sent  in,  to  the  deritin* 
tew  advertising  ideas  for  special  occasions, 
n  request,  and  to  the  suggesting  ot  original 
retirement*  when  data  is  supplied.  All 
MBuni cations  sent  in  for  this  Department 
old  be  addressed  to  the  Editor  of  Science 
Advertising.  They  will  be  filed  in  their 
«-  and  taken  up  according  to  strict  rotation. 


Mr.  H.  Troutman,  proprietor  of 
he  West  End  Cash  Store,” 
amokin,  Pa.,  sends  in  a  copy  of 
,  local  paper  containing  his 
ge  display  advertisement.  The 
ice  occupied  is  13  inches  across 
ir  columns,  and  here  is  the  re- 
ced  reproduction : — 


ment  strikes  me  as  if  it  was  pre¬ 
pared  in  a  great  hurry;  as  if  the 
man  who  wrote  it  had  to  rush  it 
through  so  quickly  that  he  hadn’t 
time  to  say  much  about  the  goods. 
It’s  a  great  mistake  to  slur  an  ad¬ 
vertisement  like  that.  In  the 
early  days  of  the  cash  change  it 
it  obviously  necessary  that  great 
care  should  be  taken  to  make  it 
seem  advantageous  to  buyers. 
There  ought  to  be  a  little  talk 
about  the  fact  that  selling  for 
cash  would  enable  you  to  sell  for 
less  money,  and  to  prove  that  I 
should  quote  the  new  cash  price 
and  tell  what  I  sold  exactly  the 
same  goods  for  under  the  credit 
plan.  Some  of  the  goods  named 
this  advertisement  seem  to 


m 


M.  H.  TROUTMAN 

Corner  Spruce  and  Third  Streets  \ 

WEST  END  CASH  STORE 


! 


We  have  turned  our  business  into  a  strictly  cash  basis  and  our  rfiotto 
will  be  to  treat  everybody  alike.  We’ll  sell  goods  at  lowest  cash  prices. 


that  the  inconvenience  will  be 
worth  while.  A  paragraph  like 
the  following  would  be  almost 
sure  to  do  it : — 


What  It  Means  to  Meats. 

Now  that  I  am  selling  only  for 
cash,  I  can  afford  to  sell  every  cut 
of  meat  in  the  store  for  less  money 
than  before.  Witness  these  : — 

NOW  BEFORE 


Best  California  hams,  lb.. .  .10  .12 

Plain  hams  . .14  .15 

Skinback  hams . 15  .16 

Best  lard  . 14  .16 


Let  me  repeat — these  are  exactly 

the  same  goods. 


The  comparison  has  been  made 
here  and  there,  but  it  should  have 
been  made  throughout.  Alto¬ 
gether  I  believe  the  whole  adver¬ 
tisement  is  too  much  like  a  price¬ 
list  to  be  a  good  advertisement. 
Particularly  to  be  an  advertise¬ 
ment  which  will  fit  the  particular 
need. 


Grocery  Conditions  in  Dundee, 
Scotland. 


Jute  Mill  Operatives  There  a  Class  in 
Themselves.  What  Food  They  Eat, 
What  They  Pay  For  It,  and  Where 
They  Get  It. 


Grocery  Bargains 

25c  Cake  Chocolate . 

. ..18c 

10c  Box  Cocoa . . 

.. ..9c 

25c  **  "  . * 

. ..22c 

3  packs  10c  Noodles . 

...2Jc 

10c  pack  Las  ing  Starch  ...... 

...,8c 

3  lbs  Raisins . - . 

.  ..25c 

3  lbs  Prunes . 

.  ..25c 

12c  Peaches,  per  pound . 

3  packs  Egg-o-See . 

...25c 

1  dozen  box.  s  Matches . 

...,0c 

l'lc  bott  e  Stove  Polish . 

.. ..9c 

10c  bottle  Shoe  Polish . 

.  .  9c 

3  lb.  pack  Self  Raising  Bu.  kwheat 

Flour . 

.  15c 

10c  pack  Corn  Starch . 

...,8c 

10c  bottle  Wash  Blue . 

.. ,.8c 

10c  bottle  Ammonia . 

...  ,8c 

10c  g'ass  Musard . 

...9c 

3  lb  crock  Applebut-er . 

5  lb  can  Appleoutter . . 

.  -  -  3«  >c 

5  lb  can  Jelly. . 

5  lb  can  Plurabutter . . 

5  lb  can  Preserves . 

. . .38c 

10  lb  can  Plurabutter . 

. ..65c 

10  1^  can  Preserves . 

. .  .70c 

7  pieces  Circus  Soap . 

Good  Smoking  Tob  >cco,  a  lb. . . 

.  . . 20c 

1  lb  box  Good  Baking  Powd.  r. 

...  9c 

1  can  Soused  Mackerel . 

.  ..15c 

3  cans  Battiesh  p  Corn . 

.  ..25c 

4  big  cans  Mustard  Sardines  .. 

. .  25c 

Miners'  Oil,  a  gallon . 

...22c 

Or  5  gallons  for  *1  00. 

These  are  a  few  of  our  special 

prices 

on  groceries  -  but  we  have  many’oth- 

er  big  bargains  to  show  you 

Flour  in  all  Grades 

25  lbs  Pastry  Flour . 60c 

50  lbs  Best  Blended . $1 .45 

50  lbs  Good  Spring  Wheat  Flour  $1  50 
50  lbs  Best  Spring  Wheat  Flour.  .11.60 
$3.15  for  100  pounds. 

50  lbs  Highest  Grade . $1.70 

Meats  Lower  in  Price 

Best  California  Hams,  per  pound,  .  l^c 

Plain  Haras,  before  15c  ...  . 14c 

Skin  Back  Hams,  before  16c . 15c 

Best  Lard . 14c 

I  Coffee  and  Tea 

Good  Loose  Coffee,  worth  15c . 10c 

Very  Good  Soose  Coffee . 15c 

Best  Coffee,  loose,  before  20c . 18c 

Good  Mixed  Tea . 2>c 

Our  Best  Tea,  before  50c . 38c 

i  Shoes  and  Felt  Boots 

We  will  have  many  bargains  io  the 
Shoe  Department  and  will  close  oat 
many  that  we  have  only  a  few  pairs  of 
a  kind. 

/A  full  line  of  Rubbers  at  Ihe  lowest 
prices.  Our  stock  of  Felt  Boots  is 
complete  and  are  sold  at  the  very  low¬ 
est  cash  prices. 

Rugs  Reduced 

A  large  line  of  assorted  patterns  30x 
62  inches — reduced  to  88c. 


Outing  Flannels 

A  very  large  assortment  of  them. 
Our  12c  value  at  10c. 

Our  10c  value  at  9c. 

Our  9c  value  at  8c. 
And  a  large  assortment  at  7c  a  yard. 

Corduroy  Pants  and  Storm  Coats 

Men’s  heavy  Storm  Coats  for  $2.48. 
Men’s  Corduroy  Pants  for  $1.48. 
Men’s  heavy  Corduroy  Pants  $1.8fe. 

Men's  Heavy  Fleeced  Underwear 

Regular  .c0  cent  goods  for  45  cents  a 
garment  or  88  cents  a  suit. 

Blankets  and  Comforters 

We  have  reduced  them  all  and  win 
sell  them  at  these  low  prices  as  lddg  u 
they  last: 

60c  Blanket  reduced  to  50c. 

75c  Blanket  reduced  to  65c. 

98c  Blanket  reduced  to  88c. 

$1  25  Blanket  reduced  to  $1.10. 

$1.65  Blanket  reduced  to  $1  50. 

$1.98  Blanket  reduced  to  $1.85. 

$2.25  Blanket  reduced  to  $2.00. 

$2.98  Blanket  reduced  to  $2  75. 

98c  Comforters  reduced  to  85c. 

$1.25  Comforters  reduced  to  $1,10. 
$b  50  Comfort*- rs  reduced  to  2£t2fi. 
$2.75  Comforters  reduced  to  WLSO. 
Come  and  look  them  over  before  'bay¬ 
ing  elsewhere. 


We  have  many  bargains  displayed  in  our  store  that  are  too  numerous 
to  mention,  but  will  close  out  everything  at  the  lowest  cash  prices. 

The  West  End  Cash  Store 

M.  H.  TROUTMAN 

601-603-605  Spruce  Street  Corner  Third  Street,  Shamokln 


This  advertisement  apparently 
mounces  the  adoption  of  a  cash 
an  of  doing  business.  If  this  is 
e  very  first  announcement,  I 
insider  that  a  good  chance  has 
:en  lost.  I  mean  a  chance  to 
ake  the  cash  plan  seem  a  good 
Ing  to  the  consumer.  This  ex- 
oitation  of  it  is  too  laconic.  As 
matter  of  fact,  this  advertise- 


have  been  reduced,  but  it  is  not 
made  plain  that  the  reductions 
came  as  the  result  of  selling  for 
cash.  In  most  cases  the  con¬ 
sumer’s  disposition,  to  start  with 
at  least,  is  against  cash  dealing, 
especially  for  everyday  necessi¬ 
ties.  It  means  some  incon¬ 
venience  anyway.  Hence  the  im¬ 
perative  need  of  convincing  him 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Washington,  D.  C., 

November  19,  1908. 

The  operatives  of  the  great  jute 
mills  of  Dundee,  Scotland,  con¬ 
stitute  a  class  by  themselves. 
How  they  live,  the  food  they  eat, 
and  where  they  buy  it,  will  prob¬ 
ably  prove  an  interesting  subject. 
I  have  obtained  some  information 
concerning  it  from  reports  just 
received  at  the  State  Department. 

The  family  of  the  Dundee  mill 
worker  usually  orders  every 
Saturday  night  enough  supplies 
to  last  them  the  coming  week. 
The  usual  breakfast  is  porridge 
and  milk,  tea,  bread  and  butter. 
The  father  or  mother  will  gen¬ 
erally  have  an  egg.  Scotch  broth 
soup  is  the  staple  dish  for  dinner, 
being  made  with  one-half  pound 
boiling  beef,  a  pennyworth  of 
leeks,  carrots  and  turnips,  and  a 
half-pennyworth  of  barley.  The 
meat  is  eaten  with  potatoes  as  a 
second  course.  Poorer  families 
will  only  have  one-fourth  of  a 
pound  of  beef,  with  a  pennyworth 
of  bone  or  parings,  and  there  is 
no  second  course.  Pea  and  lentil 
soups  are  also  used.  Potatoes  are 
largely  used.  Some  families  will 
have  rice  pudding  for  dinner  also. 
Supper  consists  of  bread,  butter, 
jam  or  syrup,  and  where  it  can 


be  afforded  a  little  “kitchin”  for 
the  father,  this  latter  being  the 
term  for  a  small  fish,  some  ham, 
or  other  kind  of  meat. 

Coffee  is  little  used,  tea  being 
the  general  beverage. 

The  largest  food  expenditure  is 
for  bread.  “Scones”  are  baked 
by  some  of  the  women,  but  bread 
almost  never,  though  it  is  usually 
figured  that  bread,  cheap  as  it  is, 
costs  twice  as  much  as  its  con¬ 
stituents.  Bread  is  bought  by  the 
loaf  of  4  pounds.  Flour,  like 
sugar,  potatoes,  etc.,  is  always 
sold  in  Dundee  by  the  “half 
stone”  of  7  pounds. 

In  the  following  table,  which 
shows  the  September,  1908,  cost 
of  foodstuffs  in  Dundee,  the  half 
stone  and  other  measures  are  re¬ 
duced  to  their  units  : — 


Articles. 

Unit.  Average 

price. 

Oatmeal . 

,  Peck 

22 

Bread . 

Pound 

3 

Butter . 

. Pound 

28 

Potatoes . 

Pound 

0.6 

Tea . 

. Pound 

40 

Sugar . . 

. Pound 

4-5 

Flour . 

Cheese  (American 

.Pound 

3 

Cheddar)  . . 

Roll  bacon  (Ayr- 

. Pound 

15. 

shire)  . 

. Pound 

20 

Mince  and  sausage 

Pound 

IO 

Beefsteak . 

Pound 

24 

Boiling  beef  . 

, Pound 

14 

Mutton  leg  . 

. Pound 

16 

Pork  chops  . 

Pound 

l6 

ffams  (Yorkshire)  Pound 

Fish  (fresh  had- 

26 

dock)  . 

. Pound 

8 

Chickens  . . 

.  Each 

67 

Milk . 

.Quart 

6 

Paraffin  oil  . 

.  Gallon 

16 

Coal . 

.112  pounds 

26 

The  price  of  bread,  per  4-pound 
loaf,  runs  from  11  to  13  cents, 
outside  loaves,  which  are  sub¬ 
jected  to  a  greater  amount  of  heat 
being  sold  at  10  cents. 

The  operatives  buy  at  either  the 
regular  grocery  stores  or  at  the 
co-operative  stores.  There  are 
two  co-operative  societies  of  the 
usual  type,  and  their  membership 
is  nearly  9,000.  There  is  also  a 
co-operative  coal  society,  with  a 
membership  of  2,000.  The  co¬ 
operative  stores  charge  a  higher 
rate  than  the  regular  stores,  but 
the  surplus  profits  are  returned  to 
members  semi-annually  in  the 
form  of  a  dividend,  and  this,  in 
many  cases,  amounts  to  enough 
to  pay  the  house  rent. 

Holt. 


PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

Attorney  at  Law 

908  C  St.,  W.  W.,  Washington,  O.  C, 
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Coffee  Offerings 

TO  WHOLESALE  TRADE  BY 

S.  H.  ANGELL  &  CO. 

Jobbers  Coffees  and  Teas  Only 

:  New  York  City 


129  lYlaiden  Lane 


70  bags  Roasted  Rio,  small  separation 
Coffee  Siftings,  roasted,  300  bags  .  . 
25  bags  Broken  Roasted  Coffee  .  .  . 
4800  lbs.  Pure  Fresh  Ground  Coffee  . 
120  chests  English  Breakfast  Tea  .  . 


7c.  lb. 
3c.  lb. 
6c.  lb. 
4c.  lb. 
11c.  lb. 


Tom  Ex- 


1  Too? 


Do, you  feel  sure  you  sell 
all  the  flavoring  Extracts  you 
should  ?  Are  your  Extracts 
so  good  that  they  not  only 
hold  everybody  who  tries 
them,  but  brings  people  to 
the  store  ? 

If  not,  suppose  you  try 

Waldorf  Lemon  and  Vanilla  ? 

There  is  something  about 
their  strong  and  mellow  flavor 
that  has  caused  a  constant 
increase  in  the  sales.  Made 
only  of  the  finest  materials 
and  guaranteed  to  comply 
with  all  food  laws  every¬ 
where.  Splendid  quality  1 

Hetfield  Extract &Mfg.  Co. 

370  Greenwich  Street 
NEW  YORK 


You  Have  Room  for 

VITA  GOODS 


^  r 


d  Don’t  class  all  imported 
sardines  together,  and  think 
that  because  you  sell  a  brand 
of  French  you  have  no  room 
for  Norwegian. 

<1  Norwegian  Sardines  are 
absolutely  different  from 
French.  Many  people  who 
wouldn’t  like  French, 
would  eagerly  take  Norwe¬ 
gian.  Our  VITA  Sardines  for 
instance  (Norwegian),  are 
finer  than  any  French  sar¬ 
dines  we  ever  saw.  Packed 
by  native  Norwegians  (the 
most  expert  fish  packers  in 
the  world)  from  young, 
tender,  silver-skinned  fish. 

<1  You  can  sell  a  great  many 
VITA  Sardines. 


J  C. 


F.  H.  Phillips  &  Co. 

444-446  GREENWICH  ST.,  NEW  YORK 


Here’s  aTreat  forYou  and  YourTrade 

Oysters— in  cans — with  all  the  true  flavor  and  natural  taste  of  fresh 
oysters  retained.  These  oysters  are  selected  for  their  size  and  quality;  are 
guaranteed  to  be  pure  and  free  from  all  contamination  and  are  taken  from 
selected  stock,  grown  on  our  own  beds  and  put  up  by  the  most  sanitary 
methods  known  and  under  our  personal  supervision. 

We  use  our  monogram  to  designate  these  oysters  and  call  them  our 

MONOGRAM  BRAND 


two,  three  or  four 
on  these,  and  also 


They  are  put  up  in  quart  cans  and  are  shipped 
dozens  to  the  case.  We  should  like  to  quote  you  prices 
on  New  York  Counts  and  Culls,  opened  or  in  shell. 

We  operate  under  permit  from  the  Board  of  Health  of  New  York  City. 

Merrell*Haviland  Oyster  Company 

Boat  2,  Foot  of  Bloomfield  Street,  New  York  City 


United  States  Strikes  Three  More  Ft 

Defendants 


Under  Federal  Food  Law  Prosecutes  Washington  Egg  De 
for  Selling  Old  Eggs  as  Fresh.  Confiscates  Forty-e 
Barrels  of  Spurious  Vinegar  and  Confiscates  One  Hun< 
and  Thirty-nine  Cases  of  Glucose  Molasses. 


The  United  States  Department 
of  Agriculture  has  sent  the  “Gro¬ 
cery  World  and  General  Mer¬ 
chant”  the  facts  of  three  other 
prosecutions  under  the  Federal 
Food  and  Drugs  Act,  two  confis¬ 
cation  cases  and  the  other  a 
criminal  case.  The  cases  were 
founded  on  the  'misbranding  of 
eggs,  the  sale  of  adulterated  and 
misbranded  vinegar,  and  the 
adulteration  and  misbranding  of 
molasses. 

The  defendant  in  the  egg  case 
was  Golden  &  Co.,  922  Louisiana 
avenue,  Washington,  D.  C.  The 
facts  were  as  follows : — 

On  December  19,  1907,  an  in¬ 
spector  of  the  Department  of  Ag¬ 
riculture  purchased  from  the  F. 
Rogerson  Co.,  920  Louisiana  ave¬ 
nue,  Washington,  D.  C.,  samples 
of  eggs  which  were  contained  in 
crates,  upon  the  ends  of  which 
were  pasted  labels  bearing  the 
statement  “Strictly  'Fresh  Eggs 
from  Golden  &  Co.,  922-928 
Louisiana  avenue,  Washington, 
D.  C.”  The  eggs  had  been  pur¬ 
chased  an  said  date  by  the  Roger¬ 
son  Co.  from  Golden  &  Co. 

The  eggs  were  forthwith  ex¬ 
amined  in  the  Bureau  of  Chemis¬ 
try  of  said  department  and  the 
result  disclosed  that  they  were 
not  fresh ;  that  the  albumen  in 
some  of  the  eggs  clung  to  the 
shell  membrane ;  that  the  size  of 
the  air  chamber  varied  from  one- 
fifth  to  almost  one-half  the  size 
of  the  egg,  showing  a  large 
amount  of  evaporation ;  that 
minute  rosette  crystals  were  in 
the  albumen  of  each  egg,  and  that 
large  rosette  crystals  were  in  the 
yolk  of  each  egg.  The  eggs  were 
therefore  misbranded  within  the 
meaning  of  Section  8  of  the  act. 

On  January  28,  1908,  the  Sec¬ 
retary  of  Agriculture  accorded  the 
parties  a  hearing.  As  nothing 
was  disclosed  at  this  hearing 
tending  to  show  any  fault  or  error 
in  the  result  of  the  aforesaid  ex¬ 
amination,  the  facts  were  duly  re¬ 
ported  to  the  Attorney-General 
and  by  him  to  the  United  States 


Attorney  for  the  District  of 
lumbia,  who,  on  the  29th  da 
May,  1908,  filed  an  informal 
in  the  police  court  of  said  dis 
alleging  the  sale  of  misbrai 
eggs  by  said  Golden  &  Co.  tc 
said  Rogerson  Co.  The  plea 
guilty  and  the  fine  $75. 

The  vinegar  case  was  a  co 
cation  case,  and  the  actual  def 
ant  was  the  Oklahoma  Su 
Co.  The  facts  of  this  case  a 
as  follows : — 

On  or  about  May  4,  1908. 
inspector  of  the  Departmen 
Agriculture  located  in  the 
session  of  the  Oklahoma  Suj 
Co.,  of  Oklahoma  City,  O 
homa,  65  barrels  of  distilled  v 
gar  which  was  consigned  to  i 
the  Illinois  Vinegar  Mani 
turing  Co.,  Chicago,  Ill.,  on  J; 
ary  30,  1908.  There  were 
labels  or  other  descriptive  1 
ter  on  the  barrels  except  a  stri 
blue  paint  from  6  to  8  inches  \ 
placed  upon  and  across  one  1 
of  each  barrel,  and  together  \ 
a  stamp  upon  this  blue  mark  v 
figures  showing  the  number 
gallons  and  the  number  “112 

A  sample  of  the  product 
analyzed  in  the  Bureau  of  Ch 
istry  of  the  Department  of  A 
culture.  It  was  evident  that 
product  was  both  adulterated 
misbranded  within  the  meat 
of  the  act ;  adulterated  for  the 
son  that  it  was  a  distilled  vine 
colored  in  imitation  of  apple 
cider  vinegar,  thereby  concea 
inferiority;  and  misbranded 
cause  the  barrel  contained 
tilled  vinegar  colored  to  imitat 
article  of  distinctive  name,  ' 
is  to  say,  apple  or  cider  vine: 
without  being  labeled,  taggec 
branded  so  as  to  plainly  indi< 
that  it  was  an  “imitation” 
without  having  that  word  pla 
stated  upon  each  of  the  ban 

On  May  15,  1908,  the  facts  v 
reported  by  the  Secretary  of  . 
riculture  to  the  Attorney-Gene 
who  referred  them  to  the  Uni 
States  Attorney  for  the  West! 
District  of  Oklahoma.  Libel 
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zure  and  condemnation  under 
j  ;tion  io  of  the  act  was  duly 
d  in  the  district  court  of  the 
ited  States  for  the  said  dis- 

Iict.  The  case  duly  came  on 
trial  and  the  court  adjudged 
product  to  be  adulterated  and 
^branded;  and  upon  the  filing 
;  claimant  of  a  good  and 
ficient  bond  under  the  pro¬ 
ions  of  the  decree  hereinbefore 
forth,  the  goods  were  released, 
n  the  molasses  case  139  cases, 
1,656  cans,  were  condemned, 
e  goods  were  made  by  the 
bite,  Wilson,  Drew  Co.,  of  New 
leans,  and  were  packed  under 
vate  label.  The  facts  were  as 
lows : — 

Dn  or  about  July  17,  1908,  an 
pector  of  the  Department  of 
riculture  found  in  the  posses- 
n  of  the  W.  C.  Early  Co.,  Mem- 
;s,  Term.,  139  cases  containing 
56  cans  of  a  prodfict,  each  can 
ng  branded  “Early  Bird  Brand 
^ar  House  Molasses,  put  up 
W.  C.  Early  Co.,  Memphis, 
nnessee.”  On  another  part  of 
:  label  appeared  the  statement 
ouisiana  Sugar  House  Molas- 
and  Grape  Sugar,  in  Solution 
xed.”  The  goods  were  shipped 
m  New  Orleans  to  the  W.  C. 
rlv  Co.  by  the  White,  Wilson, 
ew  Co.  on  October  28,  1907 ; 
l&ary  15,  18,  and  July  5,  1908. 
sample  of  the  product  was  pro¬ 
ved  and  analyzed  in  the  Bureau 
Chemistry,  Department  of  Ag- 
nlture,  and  the  following  re¬ 
ts  obtained  and  stated  : — 


’olarization  at  20°  C. : — 

Direct  (°V.)  .  +78.0 

Invert  (°V.)  .  +39-0 

’olarization  at  86°  C. : — 

Invert  (°V.)  ' .  +5°o 

■ucrose  (per  cent.)  .  29.3 

llucose  (per  cent.)  .  27.8 

)extrin  (per  cent.)  .  4.0 


It  was  evident  that  the  product 
s  adulterated  within  the  mean- 
f  of  Section  7  of  the  act,  in 
it  glucose  had  been  substituted 
part  for  molasses,  thereby  re- 
cing  its  quality  and  strength, 
i  that  it  was  misbranded  under 
:tion  8  of  the  act,  for  the  rea- 
1  that  the  label  represented  the 
itent  of  the  cans  to  be  molasses 
itaining  a  solution  of  grape 
:jar,  while,  as  a  matter  of  fact, 
J  product  was  a  mixture  of  mo- 
ses  and  glucose. 

On  July  20,  1908,  the  facts  were 
sorted  by  the  Secretary  of  Ag- 
ulture  to  the  United  States  At- 
'ney  for  the  Western  District 
Tennessee,  and  libel  for  seizure 
d  condemnation  under  Section 
of  the  act  was  duly  filed.  On 


the  23d  day  of  July  the  said 
White,  Wilson,  Drew  Co., 
claimant,  appeared,  waived  the 
publication  of  monition  and  con¬ 
sented  to  entry  of  an  order  con¬ 
demning  and  confiscating  the  mo¬ 
lasses  to  the  United  States, 
whereupon  the  court  adjudged 
the  molasses  adulterated  and  mis¬ 
branded,  and  upon  the  filing  by 
claimant  of  a  good  and  sufficient 
bond,  in  accordance  with  Section 
10  of  the  act  and  under  the  pro¬ 
visions  of  the  decree  hereinbefore 
set  forth,  the  goods  were  released. 


Pennsylvania  Freight  Manager 
Says  Claims  Should  be 
Settled  in  Sixty  Days. 

Significant  and  Important  Letter  Pre¬ 
sented  to  Other  Railroads’  Repre¬ 
sentatives  by  P.  R.  R.  Freight  Traffic 
Manager.  Believes  All  Claims  Should 
be  Paid  or  Refused  in  Two  Months. 
For  Some  One  Month  is  Enough. 


The  growing  dissatisfaction 
among  the  shipping  interests  over 
the  neglectful  and  arbitrary  de¬ 
lays  of  the  railroad  companies  re¬ 
garding  the  settlement  of  freight 
claims  has  aroused  some  of  the 
railroads  to  make  proffers  of  re¬ 
form.  For  example,  at  the  annual 
meeting  of  the  Freight  Claim  As¬ 
sociation  in  Atlantic  City,  N.  J., 
recently,  a  letter  was  read  from 
George  D.  Dixon,  Freight  Traffic 
Manager  of  the  Pennsylvania 
Railroad  Co.,  which  manifests  the 
first  attempt  which  the  writer  re¬ 
members  where  a  railroad  has 
shown  any  bona  fide  interest  in 
the  subject  of  claims.  A  copy  of 
this  letter  has  come  into  the 
“Grocery  World  and  General 
Merchant’s”  possession,  and 
portions  of  it  are  here  repro¬ 
duced  : — 

In  considering  the  question  of 
prompt  settlement  of  claims  as  be¬ 
tween  two  or  more  railroads  there 
can  be  but  one  question  before  us, 
namely : — 

Is  the  claim  a  just  or  reason¬ 
able  one,  or  is  it  not? 

After  this  question  is  determined 
only  two  courses  of  action  are  pos¬ 
sible  : — 

First. — If  the  claim  is  just,  pay 
it  at  once. 

Second. — If  not  just  and  reason¬ 
able,  decline  it  at  once. 

While  we  all  know  that  we  are 
presented  with  a  number  of  unjust 
and  unreasonable  claims  (and  since 
the  recent  agitation,  both  National 
and  State,  against  railroads,  these 
have  materially  increased)  this  is 
no  excuse  for  us  to  delay  either 
the  prompt  investigation  and  deci¬ 
sion  upon  the  same,  or  advising  the 
claimants  what  disposition  will  be 
made  of  their  claims.  I  cannot  go 
into  details  as  to  the  method  that 
should  be  followed  in  reaching  an 
early  decision  upon  the  disposition 


No  Longer 
Needs  to  Hunt 


The  user  of  Electro-Silicon  is  in  a  condi¬ 
tion  of  chronic  satisfaction.  She  knows  by  the 
appearance  of  the  metals  she  polishes  with  it 
that  nothing  can  be  any  better,  and  the  cer¬ 
tainty  that  one  has  the  best  is  always  restful. 

So  she  keeps  using  Electro-Silicon  year 
after  year,  never  tempted  for  a  single  minute  by 
other  brands. 

That  is  the  story  of  Electro-Silicon  in  a 
nutshell  It  explains  why  so  many  thousand 
dealers  have  sold  it  so  many  years — it  sells  con¬ 
stantly  and  steadily  and  always  gives  satisfac¬ 
tion.  Packed  in  a  yellow  box  with  red  woman 
on  the  lid. 


The  Electro-Silicon  Co. 

PROPRIETORS 

NEW  YORK,  N.  Y. 


The  Law  is  Clear 

on  the  subject  of  harmful  ingredients  in  food  prod¬ 
ucts.  It  prohibits  them.  And  now,  the*  Govern¬ 
ment  declares  that  preservatives  are  harmful.  That 
means  their  sale  is  illegal.  Don’t  invite  prosecution 
by  carrying  impure  goods. 

HEINZ 

57  VARIETIES 
FURE  FOOD  PRODUCTS 

will  not  get  you  into  trouble  with  the  food  laws 
because  they  are  pure.  No  preservatives — no  drugs 
of  any  kind — that’s  the  protection  that  every  Heinz 
label  carries  for  you. 

Anything  that’s  is  safe  to  sell. 

H.  J.  HEINZ  COMPANY 

PITTSBURG  HEW  YORK  CHICAGO  LOUDON 
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of  claims,  but  would  suggest  and  ask 
the  freight  claim  agents  and  others 
who  have  direct  charge  of  these 
important  questions  if  they  will  not 
at  this  meeting  give  this  question 
careful  consideration  with  a  view  to 
improving  the  present  situation. 

Realizing  as  we  do  the  complex¬ 
ity  of  the  rules  made  by  the  car¬ 
riers  to  insure  the  prompt  moving 
of  traffic,  the  mechanism  of  pay¬ 
ing  freight  bills,  the  errors  in  quoting 
rates  and  calculating  weights  which 
our  employees  may  make,  "and  rec¬ 
ognizing  that  the  shipper  is  liable  to 
overlook  some  of  these,  let  us  look 
at  this  question  from  the  shipper’s 
point  of  view  and  see  what  is  our 
duty. 

I  am  aware  that  a  great  many 
claims  are  settled  promptly,  often 
immediately,  as  indeed  they  should 
be  in  all  cases  where  their  justness 
is  apparent,  yet  I  will  venture  to 
giye  you  my  views  as  to  the  cardinal 
principles  which  should  govern  our 
practices  in  dealing  with  all  claims, 
however  complex : — 

1.  In  tlie  case  of  claims  arising 
out  of  a  movement  between  two 
points  on  the  same  railroad,  we 
should  either  pay  or  decline  them 
within  thirty  days  after  they  have 
been  presented,  provided  there  is  no 
unusual  complication. 

2.  The  carriers  should  arrive  at 
a  definite  basis  of  co-operation  be¬ 
tween  themselves  for  the  investiga¬ 
tion  and  settlement  of  claims  aris¬ 
ing  out  of  a  freight  movement  over 
two  or  more  lines,  to  the  end  that 
all  joint  claims  shall  be  paid  or  de¬ 
clined  within  sixty  days  after  pre¬ 
sentation,  provided  there  is  no  un¬ 
usual  complication.  In  thus  helping 
one  another  each  carrier  will  help 
himself. 

You  niay  say  this  cannot  be  done, 
but  until  it  is  done,  or  in  fact  some¬ 
thing  better,  are  we  not  subject  to 


just  criticism  from  our  patrons,  the 
public  and  the  press? 

There  must  be  some  good  reason 
why  the  disposition  of  claims  has 
been  neglected,  and  should  we  not 
all  try  to  find  the  reason  and  apply 
a  remedy  ? 

If  it  is  a  claim  for  overcharge 
in  rate  or  weight,  should  it  take 
more  than  sixty  days  to  say  what 
the  correct  rate  or  weight  should 
have  been? 

If  it  is  a  claim  for  damages 
should  it  take  more  than  sixty  days 
to  find  out  if  the  goods  were  dam¬ 
aged  or  not? 

If  a  claim  for  loss,  should  it  take 
more  than  sixty  days  to  find  out 
that  we  cannot  deliver  the  goods? 

While  I  realize  perfectly  that  the 
facts  in  many  cases  are  exceedingly 
difficult  to  establish,  and  that  the 
present  rigid  Federal  laws  make  it 
very  important  that  in  making  an 
apparent  refund  it  must  be  in  ac¬ 
cordance  with  the  various  laws,  yet  I 
believe  that  exceptions  to  the  ob¬ 
servance  of  this  time  limit  of  sixty 
days  should  be  extremely  few  in 
number  and  for  reasons  which  are 
palpably  good  and  sufficient. 

The  Freight  Claim  Agents’  As¬ 
sociation  have  it  in  their  power  to 
find  a  way  to  improve  the  present 
situation  and  by  co-operation  this 
way  can  be  found. 

I  trust  therefore  that  your  asso¬ 
ciation  will  give  this  subject  your 
most  careful  thought  and  come 
to  some  understanding  whereby 
through  co-operation  between  all  car¬ 
riers  we  shall  all  be  able  to  pay 
or  decline  any  claims  presented  to 
us  within  sixty  days  after  receipt  of 
same. 


Notice  how  the  “Ralston  Kids”  look  in 
the  big  fall  magazines?  Your  customers’ 
kids  ought  to  look  just  as  healthy. 


New  Jersey  food  Authorities 
Said  Benzoated  Goods 
Could  Not  be  Sold  in  That 
State  at  All. 

(Continued  from  page  6.) 

denying  sale  to  benzoated  catsup 
only  if  made  outside  the  State,  and 
if  the  latter  half  of  Section  5  has 
any  such  object,  it  is  clearly  un¬ 
constitutional,  in  which  case  benzo¬ 
ated  catsup,  foreign  and  domestic 
together,  must  stand  on  Paragraph 
5  of  Section  3.  Under  that  provision 
it  is  legal  unless  the  State  can  prove 
that  in  the  quantity  used  it  does 
harm.  Because  this,  in  my  judgment, 
cannot  be  done,  and  because  unless 
it  is  done,  benzoated  catsup  is  a  legal 
product.  I  further  submit  that  the 
Acts  of  1907-08  cannot  be  flatly  con¬ 
strued  to  forbid  the  use  of  benzoate 
of  soda  in  catsup.  If  I  am  right,  my 
client  is  under  no  legal  obligation  to 
place  the  date  of  packing  upon  his 
label. 

It  seems  quite  as  important  for 
you,  as  for  my  client,  that  this  ques¬ 
tion  should  be  settled  by  judicial  de¬ 
cision.  Please  advise  me  if  you  will 
agree  to  an  amicable  test  case  upon 
this  one  point. 

Very  respectfully  yours, 

Elton  J.  Buckley. 


Trenton,  November  3,  1908. 
Elton  J.  Buckley, 

730  Drexel  Building, 

Philadelphia,  Pa. 

Dear  Sir: — Your  letter  of  the  28th 
ult.  has  been  received  and  the  con¬ 
tents  carefully  considered.  I  un¬ 
derstand  from  that  communication 
that  you  are  at  variance  with  me  in 
the  interpretation  of  Section  5  of 
Chapter  217  of  the  laws  of  1907,  as 


said  section  was  amended  in  1908. 

I  have  carefully  gone  over  the  argu-  1 
ments  set  forth  by  you  and  am  still 
of  the  opinion  that  my  reading  of 
the  section  in  question  is  correct. 

In  ybftr  letter  you  assert  that  the 
section  above  referred  to  is  uncon¬ 
stitutional.  This  is,  of  course,  not 
a  matter  for  me  to  attempt  to  decide. 

I  am  simply  engaged  in  attempting 
to  enforce  the  law  as  I  find  it.  If 
the  section  is  in  fact  unconstitu¬ 
tional,  the  courts  of  this  State  will 
undoubtedly  so  declare  it  as  soon  as 
opportunity  offers. 

You  state  further  in  your  letter 
that  you  desire  that  we  should  make 
a  test  case  to  determine  this  matter. 

If  you  will  inform  me  how  you  de¬ 
sire  this  to  be  brought  about  I  will 
submit- the  matter  to  the  State  Board 
of  Health  for  such  action  as  they 
may  deem  proper. 

Very  truly  yours, 

R.  B.  FitzRandolph, 


November  5,  1908. 

Mr.  R.  B.  FitzRandolph, 

Chief,  Food  and  Drugs  Division, 
Board  of  Health, 

Trenton,  N.  J. 

Dear  Sir: — Yours  of  the  3d  inst.,  ; 
in  re  the  status  within  the  State  of 
New  Jersey  of  goods  containing 
benzoate  of  soda  and  manufactured 
outside,  is  received  and  carefully 
noted.  I  venture  to  add  a  little  to 
what  I  have  already  said,  since  the 
matter  is  of  exceeding  importance, 
and  affects  every  outside  manufac¬ 
turer  or  jobber  who*  makes  or 
sells  benzoated  goods  within  your 
State. 

I  did  not  wish  to  be  understood 
as  arguing  to  you  that  Section  5 
of  the  Act  of  1907-08  is  unconstitu¬ 
tional,  because  it  is,  of  course,  ob¬ 
vious  that  such  an  argument  would 


there  is  satisfaction 

faMOTiSfo?  tnPW  SV  yOU,knOW  to p  sqp-  Gail  Borden  was  the  Pioneer  in  the  condensing  of  Milk.  The  Borden  Products  have  been  Mann- 
iactured  for  50  years  with  scrupulous  care  for  those  who  demand  the  Best,  and  you  are  safe  in  recommending  the  Borden  Brands  as  the 

_ _ _  STANDARDS  OF  QUALITY. 


BRAND  BVARORATBD 

MILK 

An  Unsweetened  Condensed  Milk. 


ONE  OF  THE 
BORDEN 
STANDARDS. 


BORDEN’S  CONDENSED  MILK  CO. 
EST.  1867  “  LEADERS  OF  QUALITY” 


New  YORK 


The  Premium  Scheme 


and  Fels-Naptha  soap  never  kept  company.  We  gave  the  woman 
just  merit  and  quality,  instead.  She  understood,  and  gave 
Fels-Naptha  her*  unlimited  support. 

Hint  enough  for  the  progressive  dealer  what  soap  to  keep 
well  stocked! 
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;  be  futile  except  to  a  court  with  au- 
;  thority  to  dispose  of  it.  My  real 
1  contention  was  that  your  interpre¬ 
tation  of  the  section,  i.  e.,  that  it 
[  arbitrarify  closed  New  Jersey  to 
benzoated  goods  made  outside,  was 
incorrect,  for  the  reason  that  the  law 
could  not  constitutionally  do  any 
such  thing.  Because  the  law  would 
probably  not  be  held  to  have  in- 
: :  tended  as  unconstitutional  thing,  the 
chance  was  that  it  really  had  no 
such  meaning,  in  which  case  you 
i  were  in  error.  If  it  has  no  such 
meaning,  benzoated  goods  made  out¬ 
side  can  be  sold  inside  without  any 
legal  requirement  as  to  the  date  of 
packing,  unless  they  offend  against 
Paragraph  5  of  Section  3.  If  it  was 
j  your  intention  to  prosecute  benzoate 
!  goods  on  the  ground  that  the  pre¬ 
servative  had  rendered  them  injur¬ 
ious  to  health,  we  should  have  to  de- 
1  fend  on  the  general  issue  that  they 
had  not.  If,  on  the  contrary,  it  was 
your  intention  to  prosecute  the  goods 
of  my  client  on  the  ground,  not  that 
they  contained  harmful  preserva- 
;  tives,  but  because  the  label  bore  no 
date  of  packing,  we  should  defend 
on  the  ground  that  the  act  did  not 
compel  the  manufacturer  to  placel  it 
there.  You  would  then  assert  your 
right  to  exclude  such  goods  from 
the  State  altogether,  and  contend  that 
you  had  made  the  manufacturer  a 
substantial  concession  by  permitting 
kim  to  "Sell  them  if  the  label  bore 
the  date  of  packing.  One  defense 
to  that  would  be  that  the  act  did 
not  and  could  not  constitutionally 
exclude  goods  of  an  outside  manu¬ 
facturer  which  it  permitted  to  be 
sold  when  made  by  an  inside  manu¬ 
facturer,  for  which  reason  there  was 
no  concession,  but  only  a  ruling  un¬ 
supported  by  law. 

I  have  been  at  some  pains  to  make 
my  understanding  of  the  issue  clear, 
because  of  the  immense  importance 


of  the  point  involved.  Packers  of 
food  products  and  the  general  dis¬ 
tributing  trade  fight  with  all  their 
strength  against  every  effort  to  date 
canned  goods.  Their  argument  is 
that — first,  there  is  'no  need  for  it, 
since  properly  sealed  canned  goods 
five  years  old  are  fully  the  equal  of 
those  packed  yesterday,  and  if  im¬ 
properly  sealed  they  will  swell  and 
become  unsalable  within  a  few 
months  without  the  date ;  second, 
that  in  spite  of  the  above  fact,  the 
consumer  would  almost  invariably 
refuse  to  buy  canned  goods  that  bore 
any  but  a  recent  date,  thus  greatly 
demoralizing  the  trade  and  depre¬ 
ciating — without  reason — the  value 
of  a  large  proportion  of  each  year’s 
packing. 

This  explains  why  I  am  working 
so  hard  to  convince  you  of  the  in¬ 
justice  and,  if  you  will  pardon  me, 
the  illegality  of  your  ruling,  that  my 
client  must  date  his  packages  to  sell 
in  your  State.  Will  you  kindly  state 
to  me  directly  whether  you  shall  in¬ 
sist  upon  this,  and  in  the  event  that 
it  is  not  complied  with,  begin  pros¬ 
ecution  against  my  client’s  goods. 
If  you  will  be  this  frank,  I  will  ven¬ 
ture  to  ask  you  further  what  form 
such  prosecution  could  take?  It 
could  scarcely  take  the  form  of  an 
action  for  a  penalty,  since  Section 
5  is  a  permissive  provision  and  no 
penalty  is  prescribed  for  its  viola¬ 
tion.  Neither  is  sale  by  my  client 
or  any  New  Jersey  merchant  of 
undated  goods — when  made  outside 
the  State — a  violation  of  the  law  at 
all,  since  the  law  makes  no  dating 
requirement  as  to  outside  goods. 

If  you  will  be  good  enough  to  let 
me  have  a  comprehensive  reply  to 
this  letter,  I  Will  take  it  up  with 
you  again  as  to  the  question  of  a 
test  case  on  the  point  involved. 

Respectfully  yours, 

Elton  J.  Buckley. 


Trenton,  November  17,  1908. 
Elton  J.  Buckley, 

730  Drexel  Building, 

Philadelphia,  Pa. 

Dear  Sir : — I  regret  that  my  ab¬ 
sence  from  the  laboratory  has  caused 
delay  in  answering  your  last  letter. 
The  points  which  you  raise  in  that 
communication  are  now  under  con¬ 
sideration,  and  until  a  decision  has 
been  reached  regarding  them,  no  ac¬ 
tive  measures  will  be  taken  to  en¬ 
force  the  section  of  the  act  to  which 
you  refer. 

Very  truly  yours, 

R.  B.  FitzRandolph, 
Chief  of  the  Division  of  Food  and 
Drugs. 

The  final  letter  is  interpreted  as 
a  complete  withdrawal  from  the 
original  position.  The  point 
would  not,  as  appeared,  have  been 
confined  to  goods  made  in  1907 
and  1908,  because  it  was  the  in¬ 
tention  of  the  New  Jersey  Legis¬ 
lature  to  pass  a  supplement  each 
year  carrying  the  ruling  along 
until  the  Federal  Government  de¬ 
cided  what  it  would  do  about 
benzoate. 


Low  Priced  Teas  and  Coffees. 

S.  H.  Angell  &  Co.,  wholesale  dealers 
in  teas  and  coffees  at  129  Maiden  Lane, 
New  York,  make  a  specialty  of  low- 
priced  teas  and  coffees.  They  are  build¬ 
ing  up  quite  an  extensive  trade  in  pure 
roasted  coffee  siftings,  water-damaged 
and  broken  roasted  coffees  and  a  general 
line  of  coffee  by-products.  They  also 
have  to  offer  from  time  to  time  low- 


priced  Congou,  Formosa  and  other  well- 
known  lines  of  teas.  Many  dealers  have 
found  that  coffee  screenings  are  cheaper 
and  better  than  chicory.  They  have  the 
advantage  of  being  recognized  as  pure 
coffee  within  the  meaning  of  the  pure 
food  law  and  interstate  commerce  reg¬ 
ulations.  All  the  low-priced  teas  sold  by 
Angell  &  Co.  are  Government  inspected. 


MAGAZINE  NOTES. 


Among  the  younger  American  writers, 
none  seems  more  likely  to  do  big 
things  in  days  to  come  than  Mary  Rob¬ 
erts  Rhinehart.  Mrs.  Rinehart,  who  is 
not  yet  thirty  years  of  age,  has  been 
writing  for  about  four  years.  Her  first 
book,  “The  Circular  ■  Staircase,”  was 
brought  out  during  the  past  season  and 
promptly  took  its  place  among  the  “best 
sellers.”  Since  then  she  has  completed 
a  new  novel  entitled  “Seven  Days,” 
which  is  published  complete  in  the  De¬ 
cember  “Lippincott’s.”  This  is  a  humor¬ 
ous  mystery  story,  with  a  plot  hinging 
upon  the  predicament  of  a  number  of  the 
“smart  set” — and  a  few  other  persons — 
who  find  themselves  unexpetedly  quar¬ 
antined  by  the  health  board  when  a  case 
of  what  is  supposed  to  be  scarlet  fever 
breaks  out  among  the  servants  of  the 
house  in  which  they  happen  to  be.  Dur¬ 
ing  this  time  many  strange  things  happen. 
Valuables  disappear,  the  telephone  wires 
are  cut,  and  a  girl  is  brutally  seized 
and  kissed  on  a  dark  stairway  by  some 
person  unknown.  One  of  the  women 
masquerades  as  the  wife  of  the  host,  to 
spare  the  feelings  of  his  moneyed  aunt, 
after  which  the  real  wife  happens  on  the 
scene.  A  more  ingeniously  complicated 
plot  has  seldom  been  evolved,  or  one  in 
which  the  mystery  is  better  sustained. 
Yet,  despite  this,  the  tale  is  pure  com¬ 
edy,  and  it  is  just  the  sort  to  put  the 
reader  in  good  humor  and  in  tune  with 
the  coming  holiday  season. 


) 


GRANULATED 


*  Standard  of  Purily* 

REFINED  BY 

FRAN  KLIN 
SUGAR  REFINING  CO. 

PHILADELPHIA.  PA. 


What  Will  YOU  Find  ? 


<|f  Pretty  soon  it  will  be  time  to  cast  up  accounts  and  see 
how  much  the  various  departments  of  your  business  have 
made  or  lost  for  you  during  the  year. 

<H  If  you  have  sold  Franklin  Carton  Sugar  you  can  look 
forward  with  pleasure  to  your  sugar  returns — what  you 
find  will  surprise  you. 

<lf  No  grocer  who  sells  Franklin  Carton  Sugar  has  ever 
lost  any  money  on  it  unless  he  did  so  designedly  and 
deliberately.  If  he  gives  overweight  he  doesn’t  have  to 
pay  for  it.  It  is  bound  to  be  a  profitable  proposition. 

<If  The  seller  of  bulk  sugar  never  knows  where  he  is — until 
afterwarcj.  The  work  of  selling — of  digging,  weighing, 
tying — and  the  good  measure,  eat  up  most  or  all  the  profit. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100- pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA  *  PENNSYLVANIA 

_ _ _ Z J 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard* 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Private  Brand  Window. 

This  window  is  one  that  I  used 
to  very  good  advantage  during 
canned  goods  season.  First  you 
take  three-dozen  3-pound  cans  of 
tomatoes  and  make  a  well.  Then 
take  a  fork  of  a  small  tree  to  rest 


square  and  cover  floor  with  loose 
raisins.  In  the  upper  right-hand 
square  make  five  little  piles  of 
different  kinds  of  nuts.  In  the 
lower  left-hand  square  place  five 
dishes,  on  which  display  your  cit¬ 
ron,  lemon  peel,  orange  peel. 


the  lever  on ;  then  use  any  small 
stick  for  lever. 

After  doing  that  take  about  two 
feet  of  Fa-inch  rope  and  tie  a 
bucket  to  the  lever  directly  over 
the  well.  Then  place  in  the  fork 
a  card  bearing  these  words : — 


J 

Montco  Goods  Draw  Well 

While  I  used  Montco  goods  as 
my  leader,  any  one  special  brand 
of  goods  will  do.  ( 


Wm.  C.  Cooper. 

Cor.  Duke  and  Philadelphia  St., 
York,  Pa. 

A  Christmas  Window. 

Here  is  a  Christmas  window 
that  was  very  successfully  used 
by  our  store  last  year:  First 
make  three  pyramids  at  the  back 
of  the  window  with  package  cur¬ 
rants,  seedless  and  seeded  raisins, 
i  hen  divide  the  window  into  four 
parts  with  the  same  package 
goods.  Place  a  box  of  Fard  dates 
in  centre  of  upper  left-hand 


mince  meat  and  baking  butter. 
In  the  lower  right-hand  square 
place  a  box  of  figs  and  cover  floor 
with  loose  currants.  Then  put 
small  price  cards  on  each  article 
and  suspend  a  card  from  the 
ceiling  at  the  back  of  your  win¬ 
dow  that  will  read  something  like 
this:  “Get  your  Christmas  sup¬ 
plies  at  our  store.” 


This  will  make  a  very  neat  and 
attractive  window  display,  and 
as  it  is  nearing  the  Christmas 
season  it  will  be  very  appropri¬ 
ate  and  ought  to  increase  the  sale 
of  these  articles. 

J.  L.  Beacham. 
3°9  N.  Queen  St., 

Lancaster,  Pa. 

Grocers  Everywhere  Asked  to 
Display  Apples  Dec.  7-12. 

Then  Occurs  the  World’s  First  Apple 
Show,  to  be  Held  at  Spokane,  Wash., 
for  the  Purpose  of  Popularizing 
Apples  as  a  Food  Product  Every¬ 
where.  Copy  of  Letter  to  be  Sent 
to  Grocers  Throughout  the  United 
States. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Spokane,  Wash., 

November  16,  1908. 
Grocers  all  over  the  continent 
will  be  invited  by  the  Nationa 
Apple  Show,  Inc.,  to  observe 
Apple  Week  in  America  by  mak¬ 
ing  displays  of  apples  in  their 
stores  from  December  7th  to  12th, 
when  the  competitive  exposition, 
open  to  growers  of  the  world  for 
premiums  aggregating  $35,000 
takes  place  in  Spokane.  Harry 
J.  Neely,  secretary  and  manager 
of  the  association,  headed  by 
Louis  W.  Hill,  president  of  the 
Great  Northern  Railway  Co.,  an¬ 
nounces  that  a  silver  cup,  valuec 
at  $50,  will  be  presented  to  the 
grocery  or  commission  house 
making  the  most  attractive  dis¬ 
play.  The  text  of  the  letter  to  be 
sent  to  the  dealers  follows: — 

Do  you  sell  apples? 

Millions  of  red  ones,  yellow  ones, 
green  ones,  pink  ones,  blue  ones, 
striped  ones  and  speckled  ones,  of 
every  size  and  flavor  will  be  eaten 
all  over  the  United  States  and  Can¬ 
ada  during  Apple  Week. 

Apples  will  be  displayed  in  more 
ways  and  in  more  windows  and  on 
more  counters  than  ever  before,  and 


every  man,  woman  and  child  on  the 
continent  will  be  expected  to  eat  at 
least  one  apple  each  day.  Maybe 
you  can  get  your  customers  to  eat 
two. 

December  7th  to  12th  has  been 
officially  designated  as  Apple  Week 
m  America,  on  account  of  the  Na¬ 
tional  Apple  Show  to  be  held  in 
Spokane  during  that  time. 

This  is  the  first  big  event  of  the 
kind  m  the  world  for  the  exclusive 
benefit  of  the  apple  industry.  Apples 
from  all  over  the  North  American 
continent  and  from  many  foreign 
countries  will  be  shown. 

The  apple  will  receive  advertising 
which  will  double  its  consumption 
wherever  eaten.  Every  person  con¬ 
nected  with  the  growing  or  market¬ 
ing  of  apples  will  be  benefited. 

You  can  take  advantage  of  it  your¬ 
self  by  making  a  special  effort  on 
apples  during  Apple  Week,  making 
as  attractive  and  prominent  displays 
of  the  fruit  as  possible.  A  prize  of 
a  $50  silver  cup  will  be  awarded  by 
the  management  of  the  National  Ap¬ 
ple  Show  for  a  photograph  of  the 
best  display  or  exhibit  of  apples 
made  during  Apple  Week  in  any 
store  on  the  continent  where  apples 
are  sold.  Photographs  should  reach 
this  office  not  later  than  December 
20th. 

Mr.  Neely  announces  that  at¬ 
tractive  posters,  now  in  prepara¬ 
tion,  will  be  sent  to  the  grocers 
all  over  the  continent  to  attract? 
attention  to  the  significance  of] 
Apple  Week  in  America  and  the 
national  festival  in  Spokane.  It 
will  contain  an  attractive  cartoon 
by  Morris,  showing  the  apple  as 
the  king  of  fruit,  giving  also  ex¬ 
tracts  from  letters  and  papers  by 
authorities  declaring  the  apple  to 
be  the  most  wholesome  food  and 
healthful  fruit  that  can  be  eaten. 

Five  million  apples,  represent¬ 
ing  every  variety  grown  in  the 
world  and  including  the  best 
products  of  thirty-seven  States  in 
the  Union,  four  provinces  in  Can¬ 
ada,  England,  Germany,  France, 
Scotland,  Wales,  Denmark  and  ij 
Japan,  have  been  entered  in  the 
various  competitions  for  premi-'' 
urns  amounting  to  $35,000. 
Judges  of  national  reputation  in  I 
the  United  States  and  Canada 
will  make  the  awards. 

There  will  also  be  demonstra¬ 
tions  touching  every  branch  of 
the  apple  industry  and  displays  of 
by-products,  showing  the  various 
uses  of  the  apple  as  a  wholesome 
food  and  a  healthful  fruit. 

The  primary  purposes  of  this 
exposition,  the  first  of  its  kind  and 
scope  in  the  world,  are  to  show 
the  value  of  the  apple  as  a  food 
and  fruit,  to  demonstrate  its  mani¬ 
fold  uses  and  by-products  and 
stimulate  an  industry,  which  al¬ 
ready  means  millions  of  dollars 
annually  to  the  growers  and 
handlers  on  this  continent.  It  is 
purposed  to  create  a  greater  de¬ 
mand  by  reason  of  the  increased 
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consumption  of  apples  and  en¬ 
courage  the  growing  of  cleaner 
and  better  fruit  and  more  of  it. 
When  this  shall  have  been  ac¬ 
complished  it  is  believed  that  the 
apple  will  occupy  its  rightful 
place  as  the  king  of  fruit,  as  well 
as  being  among  the  foremost  of 
the  staple  commodities  of  the 
world. 

Small  yields  of  apples  are  re¬ 
ported  in  many  of  the  Eastern 
and  Middle  Western  States  this 
season,  due  to  failures  in  numer¬ 
ous  instances,  but  generally  be¬ 
cause  of  pests  and  diseases.  Hun¬ 
dreds  of  matured  orchards  have 
been  made  barren  through  neglect 
and  in  scores  of  places  the  trees 
were  permitted  to  die  because  of 
lack  of  even  ordinary  attention. 
It  is  to  improve  these  conditions 
by  investigations  and  suggesting 
remedies  to  bring  about  satisfac¬ 
tory  results  that  the  growers  have 
been  invited  to  come  to  Spokane. 
It  is  also  to  educate  the  growers 
in  the  uses  of  spraying  apparatus 
and  showing  them  the  value  of 
rigid  'fruit  inspection  laws,  with 
the  view  to  having  the  State 
Legislatures  enact  laws  for  the 
protection  of  trees  by  making- 
spraying  or  other  means  of  eradi¬ 
cating  pests  compulsory. 

Thousands  of  growers  on  this 
continent  are  in  favor  of  eliminat¬ 


ing  barrels  and  using  only  boxes 
of  50  pounds’  capacity.  These 
are  more  easily  handled,  they  oc¬ 
cupy  less  room  in  transport  and 
are  in  every  way  better  adapted 
to  marketing  the  fruit.  There 
will  be  cash  prizes  of  $100  and 
gold  medals  for  the  best  pack,  also 
for  a  barrel,  box  or  package,  more 
practicable  and  economical  than 
the  receptacles  now  in  use. 

Those  familiar  with  the  apple 
industry  will  recall  that  in  1896, 
the  banner  year  in  the  history  of 
that  fruit  in  the  United  States,  the 
total  yield  of  the  orchards  was 
69,070,000  barrels,  or  177,675,000 
bushels.  Hundreds  of  thousands 
of  acres  of  land  have  betn  added 
to  the  apple-producing  area  and 
methods  of  growing  have  vastly 
improved  since  then,  yet  the  Gov¬ 
ernment  reports  for  1908  show 
that  the  aggregate  crop  of  all  the 
States  in  the  Union  was  not  more 
than  25,000,000  barrels,  or  62,- 
500,000  bushels  during  the  season 
just  closed.  The  necessity  for 
greater  efforts  in  this  important 
industry  must  be  apparent  when 
the  enormous  decrease  in  produc¬ 
tion  with  largely  increased  acre¬ 
age  is  taken  into  consideration, 
and,  it  is  believed,  will  appeal  to 
every  one  having  any  connection 
with  apple  growing. 

August  Wolf. 


This  Sounds  Like  a  Fairy  Tale. 

There's  a  whole  lot  of  retailers 
in  business  to-day  who  think 
they’re  making  money,  but  they 

ain’t. 

A  lot  of  ’em  are  losing  money. 

A  lot  more  are  making  some 
money,  but  nowhere  near  what 
they  think  they  are. 

Know  why? 

Because  they  don’t  know  how 
to  figure  cost  on  their  goods. 

“You’ve  heard  a  lot  about 
that?”  Sure  you  have,  and 
you’re  going  to  hear  some  more, 
right  now.  It’s  coming  to  some 
of  you  fellows,  and  I’m  here  to 
deliver  it. 

Only  last  week  I  was  in  the 
store  of  a  retail  grocer  I’ve  known 
for  eighteen  years.  He’s  a  pessi¬ 
mistic  cuss — thinks  things  are  on 
the  bum,  or  are  just  going  to  be. 


“Work  like  thunder  all  day  long 
and  make  a  bare  living.”  You 
know,  that  kind  of  a  fellow. 

I  guess  a  living’s  about  all  he 
has  made,  too.  At  least  he  don’t 
give  any  signs  of  having  ptE 
much  by. 

He  was  talking  to  me  last  week, 
as  usual,  about  how  tough  things 
were. 

“I’ve  about  made  up  my  mind,” 
he  said,  “to  get  out.  I’ll  sell  this 
business  to-morrow  to  anybody 
who'll  pay  inventory  price  for  the 
goods!  I’d  come  out  whole  then, 
anyway,  and  I  could  put  what 
little  money  I  had  somewhere 
else.” 

“What  d’ye  mean  by  saying 
you’d  come  out  whole?”  I  asked 
him. 

“Why,  it’s  plain  enough,  ain’t 
it?”  he  said  grumpily.  “If  I  get 
what  I  paid  for  my  goods  I’m 
coming  out  whole,  ain’t  I?  I  ain’t 
losing  anything,  am  I?” 

I  looked  at  him  a  moment  in 
solemn  silence. 

“Jim,”  I  said,  after  a  minute, 
“if  you  really  believe  that,  you 


The  Grocer  His 
Own  Master  in  the 
Matter  of  Profits! 


The  MOTHER’S  OATS  POLICY  urges  you  to  a  “living  profit.” 
Thirty-five  per  cent,  profit  and  over  is  shown  on  MOTHER’S  OATS, 
because  no  price  is  printed  on  the  package  or  advertised  to  the  con¬ 
sumer.  The  more  MOTHER’S  OATS  you  sell,  the  more  money  you  make. 

How  can  you  obtain  more  than  10  and  25  cents  respectively  for 
standard  and  family  size  packages  of  other  brands  when  these  profitless 
prices  are  printed  thereon,  or  are  otherwise  advertised  to  the  consumer? 

Regardless  of  the  statements  of  their  manufacturers  to  the  contrary, 
the  more  of  such  profitless  brands  you  sell,  the  less  money  you  make,  because 
you  lose  the  opportunity  of  supplying  other  brands,  which  pay  you  a 
“living  profit.” 

Compare  the  profits  shown  on  MOTHER’S  OATS  (standard  and 
family  size)  with  those  shown  on  competitors’  brands. 


Post  your  Clerks  to  recommend  MOTHER' S  OA  TS. 
HIGHEST  QUALITY  AND  BEST  VALUE! 


THE  GREAT  WESTERN  CEREAL  CO. 

CHICAGO 


These  Carriers  will 

Give  you  quicker  service , 

Cut  down  your  operating  costs, 

Protect  your  cash ,  and 
Please  your  customers. 

Our  Systems  Department  is  at  your  service 
to  advise  and  report  on  details  of  the  Store  Sys¬ 
tems  best  suited  to  your  needs. 

Write  for  Booklet  E. 

LAMSON  CONSOLIDATED  S.  S.  CO. 


LAMSON  RAPID 
CARRIERS 


Philadelphia  Office 
500  Penn  Mutual  Building 


District  Offices 
in  all 

Principal  Cities 


Boston  Office 
1 6 1  Devonshire  Street 
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ought  to  get  out,  for  you  don’t 
know  the  first  principles  of  busi¬ 
ness.” 

“Is  this  a  joke?”  he  said, 
crossly.  “If  it  is,  cut  it  out;  I 
don’t  feel  well.” 

“No,  it’s  no  joke,”  I  replied,  “it’s 
solemn  earnest.  I  believe  I’m  on 
the  verge  of  a  great  discovery — 
why  you  work  like  a  nigger  and 
only  make  a  living.  How  much 
did  you  pay  for  that  Formosa 
tea?”  pointing  to  a  half  chest  on 
his  shelf. 

“Twenty-three  cents.” 

“And  if  I  paid  you  23  cents  for 
it,  you  figure  you’d  be  getting 
your  money  back,  do  you  ?” 

“Why  wouldn’t  I?”  he  said 
belligerently. 

“Because  the  tea  stands  you 
more  than  23  cents,”  I  said. 
“Don’t  you  pay  rent,  and  heat  and 
light  and  interest  on  your  money, 
and  your  own  time  and  cost  of  de¬ 
livery  and  a  heap  of  other  things? 
Ain’t  that  a  part  of  your  cost? 
You  ain’t  doing  business  here 
under  25  per  cent.  That  means 
your  23-cent  tea  really  cost  you 
about  29  cents.  What  are  you 
selling  it  for?” 

“Forty  cents,”  he  answered. 


“And  thought  you  were  making- 

17  cents  a  pound.  WeH1;  you 
ain’t — you’re  making  11  cents, 
which  is  a  mighty  different  propo¬ 
sition.  Why,  I’ll  bet  a  thousand 
dollars,  Jim  Boone!”  I  went  on, 
“that  you’re  selling  some  of  the 
stuff  in  this  store  below  cost !  No 
wonder  you’re  grubbing  along  the 
way  you  are !” 

What  I  say  now  you're  very 
likely  going  to  call  me  a  liar  for. 
But  it’s  the  simple  truth  that  that 
fellow  owned  up  to  me,  after  I 
was  through  talking  with  him, 
that  he  had  never,  since  he  went 
in  business,  figured  anything  for 
the  cost  of  doing  business ! 

Hard  to  believe,  ain’t  it?  It 
was  for  me,  too,  and  when  I  got 
back  to  the  hotel  that  night  I  was 
telling  some  of  the  boys  about  it 
— four  or  five  of  us,  all  road  men, 
were  sitting  there  together. 

I  told  it  as  one  of  the  greatest 
surprises  I  ever  had  in  my  life. 

“Nothing  unusual  about  it  at 
all,”  said  one  of  the  fellows,  on 
the  road  for  a  big  wholesale 
house  furnishing  firm.  “I’ve  seen 
a  lot  of  cases  like  that,  and  I’ve 
put  many  a  one  straight  on  it, 
like  you  did,  too.  Why,  not  long 


ago  I  was  trying  to  convince  a 
big  general  storekeeper  down 
here  in  Illinois  that  he  wasn’t  get¬ 
ting  enough  for  his  goods.  He 
had  a  kitchen  range  there  that  I 
knew  cost  him  $27.  He  was  get¬ 
ting  $38. 

“That’s  not  enough,”  I  told 
him.  “I  suppose  if  I  were  to  buy 
that  range  you’d  give  me  the 
usual  extras,  wouldn’t  you?” 

“What  d’ye  mean  ?”  he  said. 

“Why,”  I  replied,  “such  things 
as  Russian  iron  pipe  and  a  zinc 
board  and  a  coal  hod.” 

He  figured  a  minute  and  sa’d 
he  guessed  he  would. 

I  figured,  too,  and  I  found  that 
the  range  with  the  extras  cost  him 
$3i- 

“How  much  d’ye  think  you’d 
make  at  $38?”  I  asked. 

“Oh,  about  $7.” 

“You  wouldn’t  at  all!”  I  said, 
“you’d  lose  about  six! 

He  thought  I  was  nutty. 

“How  would  I?”  he  asked. 

I  showed  him  where  he  hadn’t 
counted  in  a  cent  for  doing  busi¬ 
ness,  whereas  it  cost  him  between 
20  and  25  per  cent.  He  never 
thought  of  it  before,  and  said  it 
explained  why  the  house  had  for 


years  done  a  big  business  y 
never  seemed  to  have  any  mone 

Then  another  one  spoke  up. 

“I  told  another  one  the  san 
thing  last  month,”  he  said.  “I 
was  in  his  office  marking  up  pri< 
tickets,  and  the  figures  he  put  c 
as  cost  he  copied  off  the  jobber 
bills.  Not  cost  at  all — only  01 
item  of  it.  He’d  never  thougl 
about  it  before,  either.” 

“I  know  a  jobber,”  said  the  fe 
low  who  told  the  range  inciden 
“who  for  years  sold  a  piece  ( 
goods  that  under  a  scheme  of  tl: 
manufacturer’s  jobbed  at  exactl 
the  price  it  cost.  At  the  end  c 
three  months  the  jobber  got  a  1 
per  cent,  rebate,  which  was  hi 
profit.  He  thought  he  was  makin 
a  clean  10  per  cent,  profit,  wherea 
he  was  making  only  about  3,  fa 
it  cost  him  7  per  cent,  td  do  bus; 
ness.  Do  you  know,  I  had  t 
work  hard  to  make  him  see  that. 

I  could  tell  a  lot  more.  Som 
day  I  will.  Nothing  on  eartl 
more  important  to  a  merchan 
than  this.  The  Stroller. 

_  I 

Isn  t  it  worth  while  to  be  proof  agains 
competition?  Then  sell  Exton  oyste 
crackers,  because  no>  competitor  can  sel 
any  as  good. 


Here  Is  a  Good  Scheme! 


Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things — first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 

Ijjl 

dreds  of  boxes,  and 
every  one  at  a  profit. 

Bouillon 

Capsules 

Sole  Manufacturers 

*  ROYAL  SPECIALTY  CO. 

92  Reade  St. 

NEW  YORK 

Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  I#77. 


Mrs.  Williams’  Brands 

OF 

PORE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


Even  Then  You’d  Need  It 

,,  78.u  Can  aTrVT  filter  as  good  as  Gurnse,  and  find  it  as  good  as  Gurnse  all  the  time,  still  there  would  be  two  good  reasons  for  handling  Gurnse — 

fC  if-i,  Gurnse  bas  individuality,  which  no  bulk  prints,  no  matter  how  good,  can  have,  and  the  fact  that  we  are  doing  a  lot  of  advertising  for  it, 
o  which  you  can  get  the  benefit.  Gurnse  is  indeed  a  rare  butter — the  finest,  cleanest  product  of  our  high  class  dairies,  inspected  and  nursed  through  all  the 
stages  of  manufacture.  You  can’t  find  a  better  butter,  no  matter  where  you  look  or  what  you  pay,  and  you’ll  seek  far  before  you  find  another  as  good. 

Packed  in  20,  30  and  50-pound  boxes— pounds  and  half  pounds— 36  cents.  Prices  subject  to  market  changes. 

BROWN  COMPANY  39  South  Front  Street,  Philadelphia 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


27 


THE  GROCERY  MARKETS 

Tea. 

The  tea  market  is  in  healthy, 
teady  condition,  but  without 
;hange  of  any  character.  The 
lemand  can  surely  be  called  no 
nore  than  fair,  as  it  has  been  for 
several  months.  Prices  are  un 
;hanged  and  anything  desirable 
s  steadily  held. 


Coffee. 

The  market  for  actual  Rio  and 
Santos  coffee  has  remained  stupid 
lie  entire  week.  The  recent  large 
arrivals  of  Brazil  coffee  in  this 
;ountry  has  filled  the  trade  up 
:or  their  immediate  wants,  and  no 
;xtra  inducement  is  present  any¬ 
where  to  cause  the  trade  to  go 
oeyond  that.  The  feature  of  the 
option  market  has  been  the 
switching  by  holders  of  December 
jptions  to  future  months.  The 
recent  advance  of  35  points  in  op¬ 
tions  from  the  low  point  ruling  in 
ate  October  has  been  wholly  lost 
and  options  have  sunk  again  to 
heir  former  low  level.  The  re- 
:eipts  of  actual  coffee  at  Santos 
<eep  very  heavy,  and  evidently 
he  syndicate  interests  are  begui¬ 
ling  to  be  worried.  Through 
heir  American  representative, 
Terman  Sielcken,  of  New  York, 
hey  issued  early  in  the  week  a 
vituperative  statement  attacking 
hose  who  had  aided  in  creating 
he  general  impression  that  the 
:orner  in  Brazil  coffee  was  likely 
to  collapse.  Among  the  objects 
)f  his  attack  was  United  States 
Donsul  Anderson,  stationed  at 
^.io,  whom  Sielcken  accused  of 
>eing  a  tool  of  the  opponents  of 
he  syndicate.  Charges  were 
nade  in  this  which  if  true  would 
■urely  warrant  the  Consul’s  re- 
noval  by  the  Government, 
lielcken  also  attacked  the  trade 
>apers  of  the  country  for  printing 
irticles  calculated  to  keep  the 
rade  from  buying  and  thus  help¬ 
ing  the  syndicate  to  carry  the 
burden  of  the  coffee  corner.  Mild 
:offees  are  unchanged.  High 
grades  are  steady  and  unchanged. 
Medium  and  low  grades  are  more 
,r  less  a  drug  and  are  weak, 
ava  and  Mocha  are  unchanged 
tnd  quiet. 


Sugar. 

T  he  refined  sugar  market  is 

till  uncertain  and  unsettled, 

dost  refiners  are  willing  to  sell 
granulated  at  4.80  cents,  but  the 
'ederal  continues  to  quote  at  4.60 
ents.  Naturally  the  latter  price 

ffects  only  a  limited  territory. 


The  raw  sugar  situation  shows  no 
radical  change.  Refined  is  in  fair 
demand  for  the  season.  As  long 
as  the  refiners  continue  to  be  at 
loggerheads  it  is  difficult  to  fore¬ 
tell  the  market. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  in  fair 
demand  at  unchanged  prices. 
Sugar  syrup  is  wanted  moder¬ 
ately  at  ruling  prices.  New  crop 
molasses  is  coming  forward  in 
good  shape,  the  receipts  showing 
good  quality  and  moving  out  well 
at  moderate  prices. 

Fish. 

Norway  mackerel  seem  a  little 
firmer,  though  no  appreciable 
change  has  occurred  up  to  the 
present  time.  The  demand  is 
very  fair.  Irish  mackerel  are 
partially  neglected,  possibly  be¬ 
cause  much  of  the  fish  available 
now  are  winter  caught  and  not  of 
very  good  quality.  Cod,  hake 
and  haddock  are  unchanged  in 
price  and  in  fair  demand.  Salmon 
is  quiet  and  unchanged  in  price, 
this  applying  to  all  grades.  Sar¬ 
dines  are  in  light  demand,  price 
of  all  grades  being  about  main¬ 
tained. 

Canned  Goods. 

Tomatoes  are  unchanged  on  a 
70-cent  basis  for  Maryland  3- 
pound  standards,  and  the  demand 
is  exceedingly  light.  Corn  is  also 
dull  at  unchanged  prices  through¬ 
out.  Cheap  peas  are  wanted  to 
some  extent  at  ruling  prices,  but 
the  better  grades  are  neglected, 
though  steady.  Apples  are  un¬ 
changed,  both  new  and  old,  and 
the  demand  is  fair.  Peaches  are 
unchanged,  Eastern  brands  being 
very  scarce  and  Western  brands 
about  cleaned  up.  California 
canned  goods  are  unchanged  and 
dull.  There  is  much  reason  to  be¬ 
lieve  that  California  canned  goods 
are  a  good  purchase  at  present 
prices.  Small  Baltimore  canned 
goods  are  unchanged,  except 
baked  beans,  which  are  somewhat 
higher. 

Dried  Fruits. 

Prunes  are  very  dull  at  un¬ 
changed  prices.  Peaches  show 
an  advance  of  l/^  to  ]/2  cent  from 
the  lowest  point,  but  the  demand 
is  only  fair.  Apricots  are  quoted 
at  another  advance  on  the  coast, 
lut  secondary  markets  in  the  East 
show  no  change.  The  demand  is 
ight.  Raisins  are  unchanged 
and  very  dull.  Present  prices, 
however,  are  y2  cent  above  the 
owest  point  for  seeded.  Currants 


are  active  at  ruling  prices.  Dates, 
figs  and  citron  are  in  good  de¬ 
mand  at  ruling  prices. 

Beans  and  Peas. 

New  domestic  pea  beans  are 
unchanged,  but  still  firm  and 
fairly  active.  Imported  are  un¬ 
changed  and  moderately  wanted. 
Marrows  are  working  higher, 
both  imported  and  domestic,  and 
can  be  quoted  about  5  cents  per 
bushel  on  each.  California  limas 
are  unchanged  and  in  fair  request. 
Split  and  dried  peas  of  all  grades 
are  unchanged,  firm  and  in  fair 
demand. 

Butter. 

The  butter  market  is  firm  at  an 
advance  of  1  cent  per  pound  on 
solids  and  prints  of  all  grades. 
There  is  an  active  consumptive 
demand  for  everything  in  the  but¬ 
ter  line  and  the  market  is  very 
healthy  throughout.  A  continued 
good  trade  is  looked  for. 

Eggs. 

The  egg  market  is  firm  at  an 
advance  of  2  cents  on  all  grades. 
The  demand  is  quite  active  and 
the  supply  of  all  grades  short.  A 
healthy  market  can  be  reported 
and  it  will  likely  continue  healthy, 
with  an  active  demand  for  some 
time  to  come. 

Cheese. 

The  cheese  market  is  very  firm 
at  unchanged  prices.  The  trade 
are  having  a  normal  consumptive 
demand.  Stocks  of  all  grades  are 
light  and  the  market  healthy  and 
strong.  The  chance  is  against 
any  material  change  in  the  near 
future. 

Provisions. 

The  market  on  everything  in 
smoked  meats  is  dull,  as  is  usual 
for  this  season.  There  has  been 
no  change  in  price  during  the 
week.  Both  pure  and  compound 
lard  is  firm  and  unchanged  and  in 
normal  demand.  Dried  beef, 
canned  meats  and  barrel  pork  are 
all  dull  at  unchanged  prices.  The 
demand  throughout  is  quiet. 

Produce. 

White  potatoes,  85  to  90  cents 
per  bushel,  demand  good ;  sweets, 
firsts,  50  to  60  cents  per  basket ; 
seconds,  25  to  35  cents  per  basket, 
demand  fair;  carrots,  30  to  40 
cents  per  basket,  demand  fair ; 
Jersey  cabbage,  20  to  25  cents  per 
basket,  $3  to  $5  per  hundred,  de¬ 
mand  good;  York  State,  $18  to 
$25  per  ton,  demand  fair;  white 
turnips,  15  to  20  cents  per  basket; 
yellow,  20  to  25  cents  per  basket, 
demand  fair;  beets,  $1.50  to  $2 
per  hundred  bunches,  demand 


fair;  yellow  onions,  60  to  65  cents 
per  basket,  demand  fair;  horse¬ 
radish,  $3.25  to  $3.50  per  barrel, 
demand  fair;  watercress,  $1.50  to 
$2  per  hundred  bunches,  demand 
poor;  Florida  salad,  $4.50  per 
dozen;  Virginia  salad,  $3.50  per 
dozen,  demand  poor ;  celery, 
Pennsylvania,  7  to  10  cents  per 
bunch  ;  York  State,  35  to  40  cents 
per  bunch,  demand  poor ;  cauli¬ 
flower,  long  cut,  $1.50  per  barrel; 
short  cut,  $2.50  per  barrel,  de¬ 
mand  good;  parsnips,  $1.25  to 
$1.50  per  barrel,  demand  poor; 
pumpkins  (Boston  squash),  25  to 
30  cents  per  basket,  demand  poor ; 
spinach,  Pennsylvania,  $1.50  to 
$1.75  per  barrel;  Southern,  $1.25 
to  $1.50  per  barrel,  demand  fair; 
oyster  plants,  $3.50  to  $4  per  hun¬ 
dred,  demand  good. 

Poultry. 

The  receipts  of  turkeys  up  to 
the  present  writing  have  been 
very  light,  but  will  probably  in¬ 
crease  during  the  next  few  days. 
What  turkeys  are  arriving  are 
showing  nice  quality  and  meet 
ready  sale  at  about  20  cents  per 
pound.  No  extreme  scarcity  is 
looked  for,  but  a  firm  market 
about  on  the  present  basis,  and  a 
good  demand.  The  market  on 
fancy  fresh-killed  fowls  is  14  to  15 
cents,  and  the  quality  is  good,  the 
supply  normal  and  the  receipts 
cleaned  up  every  day.  Roasting 
chickens  are  firm  at  20  cents  and 
are  in  active  demand.  The  sup¬ 
ply  of  ducks  and  geese  is  light, 
ducks  averaging  14  cents  and 
geese  10  cents. 

Nuts. 

Peanuts,  green,  choice,  3^2 
cents  per  pound ;  fancy,  5 
cents  per  pound;  jumbo,  6  cents 
per  pound ;  roasted,  choice,  85 
cents  per  bushel;  fancy,  $1.20  per 
bushel;  jumbo,  $1.50  per  bushel, 
demand  fair;  almonds,  paper  shell. 
14  cents  per  pound;  soft  shell, 
13  cents  per  pound;  Brazils,  8)4 
cents  per  pound ;  filberts,  934 
cents  per  pound;  pecans,  ii)4 
cents  per  pound ;  walnuts,  10 
cents  per  pound ;  mixed  nuts,  10 
cents  per  pound,  demand  poor. 

Green  Fruit. 

Apples,  20-ounce,  $3.50  to  $3.75 
per  barrel ;  Kings,  $3.75  to  $4  per 
barrel ;  Baldwins,  $3  to  $3.25  pet- 
barrel  ;  Hulbersons,  $3.50  to  $3.75 
per  barrel ;  Greenings,  $2.50  to 
$2.75  per  barrel ;  Pippins,  $2.50  to 
$2.75  per  barrel ;  bulk  apples,  75 
to  80  cents  per  bushel ;  the  apple 
market  is  fair  and  improving; 
bananas,  large,  $1.25  to  $1.50  per 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  fo 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department 
and  contribute  a  good,  suggestive  weekly  article.  We  have  trie 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscriber; 
probably  every  one  of  whom  has  some  technical  knowledge  of  win 
dow-dressing.  What  we  want  is  articles  clearly  describing  windo\ 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  ne\ 
or  original— in  fact,  those  which  have  been  used  successfully  ar 
perhaps  preferable  to  all  others.  / 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  ai 
average  price  of  #5  each.  All  matter  sent  in  under  this  arrangemen 
should  be  addressed  to  the  “Window-Dressing  Department.’'  1 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ini 
(not  pencil). 


bunch  ;  8-hands,  75  to  90  cents  per 
bunch ;  7-hands,  60  to  75  cents  per 
bunch  ;  6-hands,  50  to  60  cents  per 
bunch,  demand  poor ;  Florida  or¬ 
anges,  $2f  to  $2.40  per  box,  de¬ 
mand  fair ;  California  lemons, 
$3.25  to  $4  per  box ;  Messina, 
$3.25  to  $4  per  box,  demand  fair ; 
limes,  80  cents  per  hundred,  de¬ 
mand  poor;  Florida  grapefruit, 
$3.25  to  $4.25  per  box,  demanc 
good ;  pineapples,  $2  to  $2.50  per 
crate,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Imported  Fish  Products. 

Holland  herring  continue  to 
sell  quite  freely.  Prices  are  un¬ 
changed  and  still  below  parity  in 
Holland. 

Scotch  herring  are  in  good  de¬ 
mand  and  getting  scarce,  es¬ 
pecially  large  fulls,  of  which  sup¬ 
ply  in  Scotland  seems  to  be  ex¬ 
hausted.  The  first  shipment  of 
new  Lochfyne  fat  herrings  has 
arrived  and  shows  exceptionally 
fine  quality. 

Irish  mackerel  unchanged. 

Norway  mackerel  having  been 
selling  quite  freely  during  the  last 
week,  but  prices  have  shown  no 
improvement.  There  is  a  better 
feeling  though,  and  holders  are 
asking  somewhat  higher  prices 
and  are  in  hopes  to  see  the 
market  in  better  shape  before 
long. 

Imported  Oil  Sardines. — There 
is  no  change.  Fishing  in  France 
is  finished  and  in  Portugal  no 
small  fish  has  appeared  yet. 
Dingley  %s  are  rather  scarce  and 
in  good  demand. 

Sprats. — Some  fishing  going  on 
in  France,  but  the  fish  is  too  large 
to  be  packed  for  America.  It 
yields  about  4/6  fish  per  )4  can. 
In  Belgium  fishing  has  not  started 
yet.  Demand  for  sprats  is  good 
and  market  firm. 

Norway  Smoked  Sardines. — 
Only  a  small  quantity  of  the  fish 
caught  this  season  was  of  a  qual¬ 
ity  that  could  be  used  for  the  fine 
brands.  Most  of  it  was  poor  stuff 
which  could  not  be  packed.  Con¬ 
sequently  there  will  be  a  shortage 
of  fine  smoked  sardines.  The  de¬ 
mand  is  increasing  daily  and  mar¬ 
ket  is  very  firm. 

Business  in  general  has  shown 
a  decided  improvement  during  the 
last  week  and  there  is  a  lot  more 
confidence  than  there  has  been  for 
a  year  past.  This  is  a  good  and 
hopeful  sign  of  better  times  to 
come. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 

Baltimore  Canned  Goods. 

No.  1. 

d  hat  the  canned  goods  business 
is  slowly,  though  surely,  getting 
back  to  normal  conditions  is  the 
consensus  of  opinion  here.  There 
is  less  pressure  to  sell  goods  and 


the  holders  of  tomatoes,  for  in¬ 
stance,  appear  to  be  getting  their 
financial  affairs  into  better  shape. 
A  number  of  canners,  who  are  in 
a  position  to  do  so,  have  closed  up 
their  country  canneries  for  the 
winter,  after  making  them 
weather-tight  and  their  stock  o’ 
tomatoes  amply  protected  from 
freezing  during  the  next  four 
months,  with  the  intention  o: 
holding  the  goods  until  next 
spring  rather  than  sell  them  at 
the  present  prices.  The  bankers 
again  readily  accept  tomatoes  as 
a  good  collateral  against  loans 
when  stored  in  public  warehouses, 
and,  in  consequence,  many  can¬ 
ners  are  storing  their  goods 
where  they  know  they  will  be 
safe  from  freezing,  with  the  addi¬ 
tional  advantage  that  they  can 
raise  money  on  them  if  wanted  at 
any  time.  Having  added  to  the 
original  cost  the  expense  of 
freight,  handling,  insurance  anc 
storage)  the  owners  of  those  to¬ 
matoes  won’t  be  in  any  hurry  to 
sell  until  the  market  prices  im¬ 
prove,  all  of  which  means  that  an 
appreciable  quantity  of  that  arti¬ 
cle  has  been  quietly  taken  off  the 
market.  There  are  enough  sellers 
in  sight,  however,  to  meet  any 
ordinary  demand  for  the  goods, 
consequently  there  are  no  changes 
in  the  prices  which  have  been  rul¬ 
ing  during  the  last  two  or  three 
weeks.  The  stability  of  the  prices 
during  that  time  may  be  taken  as 
a  favorable  omen. 

Cove  oysters  attracted  further 
attention  this  week  because  of  the 
very  low  prices  at  which  they 
could  be  bought,  and  next  to  to¬ 
matoes  they  were  the  most  active 
article.  The  week  closed  with  an 
upward  tendency  because  of 
lighter  supplies  and  higher  prices 
for  the  raw  oysters.  In  the  gen¬ 
eral  lines  of  fruits  and  vegetables 
there  were  no  developments  new 
or  interesting  during  the  week. 
There  was  the  usual  every-day 
buying  of  assorted  lots,  but  noth¬ 
ing  out  of  the  ordinary. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 

Coffee. 

We  refer  to  our  last  report  of 
the  15th  ultimo.  The  October  re¬ 
ceipts  at  Santos  reached  the  very 
high  figure  of  1,942,000  bags. 
This  figure,  however,  includes 
accumulations  in  the  interior  dur¬ 
ing  the  pendency  of  the  dock 
aborers’  strike  in  September, 
when  railroad  traffic  was  entirely- 
suspended  for  about  two  weeks. 

The  receipts  up  to  date  offer  a 
air  basis  for  calculating  the  size  of 
the  crop,  covering  as  they  do  the 
usual  period  of  the  heavy  crop 
movement. 

The  Santos  receipts  are  slightly 
in  excess  of  those  of  1901-02, 
when  10,166,000  bags  came  for¬ 
ward  during  the  crop  year.  In 
making  allowances  this  year  for 
the  influences  which  were  at  work 
to  bring  about  an  early  market¬ 


ing  (exceptionally  favorable 
weather  for  picking  and  drying, 
and  later  on  the  increased  export 
tax),  we  arrive  at  the  conclusion 
that  the  current  Santos  crop  will 
fall  about  )4  million  bags  short  of 
that  of  190X-02. 

The  Rio  receipts  were  free  of 
any  incentive  for  rapid  marketing, 
and  correspond  with  those  of  the 
1904-05  crop,  which  amounted  to 
2,542,000  bags.  •  We  may,  there¬ 
fore,  reasonably  look  for  a  crop 
this  year  of  about  the  same  size. 
Our  estimate  of  September  15th 
of  about  12)4  niillion  bags  for  Rio 
and  Santos  combined  is  thus 
borne  out  by  the  receipts  up  to 
date.  Of  course,  there  are  some 
firms  of  high  standing  who  claim 
the  outturn  will  be  much  smaller, 
and  again  others  say  it  will  be 
much  larger. 

Experience  of  the  past  has 
shown  that  the  receipts  are  a 
safer  guide  to  go  by  than  any  es¬ 
timates  given  out  by  interested 
parties. 

Reports  received  by  us  from 
several  Central  American  coun¬ 
tries  are  to  the  effect  that 
these  will  show  a  larger  produc¬ 
tion  than  last  year  by  about  300,- 
000  bags.  The  E.  I.  crops  are  re¬ 
ported  to  be  200,000  bags  larger 
than  last  year. 

Thus  it  appears  that  we  have 
to  deal  this  year  with  a  total 
world’s  producion  of  about  17^ 
million  bags,  which  just  about 
equals  the  world’s  consumption. 
The  trade  will,  therefore,  not  be 
olaced  in  the  position  of  being 
forced  to  go  to  the  Sao  Paulo 
Government  or  its  agents  for 
some  of  its  requirements  during 
the  current  crop  year,  as  seemed 
ikely  some  months  ago. 

The  negotiations  pending  for 
the  placing  of  the  £15,000,000 
sterling  loan  are  making  progress. 
The  guarantee  of  the  Federai 
Government,  which  has  been  in¬ 
sisted  upon  by  some  of  the  under¬ 
writers  is  expected  to  be  forth¬ 
coming.  These  negotiations, 
when  completed,  will  clear  the 
atmosphere  and  perhaps  cause 


speculators  to  cover  some  of  thei 
short  sales — sales  which  wen 
based  on  the  expectation  of  ; 
forced  and  early  marketing  of  the 
Government  holdings  of  coffee 
The  actual  position  of  the  article 
however,  will  not  have  changec 
one  iota.  There  will  be  coffee 
enough  to  go  around  this  year 
and  probably  more  than  enough 
next  year,  without  touching  the 
Government  holdings  of  8)4  to  c 
million  bags. 

Reports  with  regard  to  the 
growing  crop  in  Brazil  differ  as 
usual.  The  reports  received  by 
us  indicate  a  somewhat  larger 
crop  in  Sao  Paulo  than  is  now 
being  marketed,  but  cables  re¬ 
ceived  here  recently  have  it  that 
the  crop  is  not  progressing  favor¬ 
ably.  As  a  general  rule,  no  heed 
should  be  given  at  this  time  of  the 
year  to  reports  about  the  grow-| 
ing  crop,  it  being  much  too  early! 
to  calculate  the  extent  of  same 
with  any  degree  of  certainty.  Wei 
merely  give  mention  of  the  abovej 
as  a  forerunner  of  what  might  be; 
expected. 

It  is  fairly  safe  to  assume  that! 
a  very  large  crop  affects  the 
bearing  power  of  the  trees  to 
such  an  extent  that  it  takes  four 
to  five  years  for  them  to  recover 
their  full  vitality,  some  progress 
being  noted  each  succeeding 
year  provided  no  detrimenal  cli¬ 
matic  conditions  intervene.  A 
very  large  crop  is  therefore  not 
likely  to  be  experienced  before 
1910-11  or  1911-12. 

Henry  Nordlinger  &  Co. 
New  York,  N.  Y. 

Sugar. 

The  raw  market  has  been  very 
quiet.  One  or  two  sales  are  reported 
each  week,  at  prices  that  vary  only 
slightly,  and  the  season  so  far  as 
regards  Cubas,  Porto  Ricos  and 
San  Domingos  is  practically  ended. 
The  planters  a  good  while  ago  dis¬ 
posed  of  the  last  of  their  sugars. 
There  are  a  few  thousand  tons  in 
second  hands  held  in  Cuba  still  to 
arrive  in  New  York,  but  these  West 
India  islands  whence  we  derive 
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about  one-half  of  our  total  sugar 
supply  are  now  more  interested  in 
the  preparations  for  the  reaping  of 
their  new  crops  than  they  are  in 
current  sugar  happenings  at  New 
York;  although  the  strength  the 
raw  market  has  maintained  gives 
them  much  satisfaction,  because  of 
the  influence  it  may  exert  in  deter- 
mining  the  prices  that  are  to  rule 
when  the  new  sugars  are  gathered. 
Some  new  crop  supplies  have  al¬ 
ready  been  sold  at  3.86  cents.  The 
steady  maintenance  of  raw  prices 
at  New  York  is  due  to  the  strength 
and  upholding  of  values  in  Europe. 
Europe  has  not  kept  the  high  fig¬ 
ures  touched  a  while  ago  when  it 
was  thought  that  the  drouth  and 
frost  on  the  continent  might  bring 
about  serious  damage  to  the  beets, 
but  it  is  realized  that  some  loss  has 
occurred  and  prices  are  stronger 
and  yield  less  easily,  while  at  the 
same  time  conditions  are  not  being 
over-discounted.  As  things  have 
been  in  the  United  States  our  mar¬ 
ket  has  proved  a  retarding  influence 
upon  any  too  great  enhancement  of 
sugar  quotations,  even  though  in¬ 
creased  prices  might  be  based  upon 
actual  loss  in  sugar  production.  Les¬ 
sened  production  loses  most  of  its 
importance  when  there  happens  at 
the  same  time  a  lessened  demand. 
Europe  has  helped  us  to  keep  our 
raw  price  steady,  but  we  have  not 
been  able  to  advance  with  her.  Bus¬ 
iness  hasn’t  been  good  enough  and 
it  is  taking  a  longer  time  to  as¬ 
similate  the  stocks  at  our  disposal, 
the  supplies  at  the  refinery  ports 
and  the  domestic  cane  and  beet 
crops,  than  would  be  the  case  were 
trade  good.  It  has  been  found  nec¬ 
essary  to  reduce  refined  prices  to 
stimulate  orders.  Our  prices  in 
both  raw  and  refined  are  low. 
Raws  here  to-day  are  22  points  un¬ 
der  Europe. 

The  American  Sugar  Refining 
Co.  and  Howell  on  the  16th  ad¬ 
vanced  list  prices  10  points ;  the 
Federal  following  with  a  5  points 
decline.  Arbuckle  remaining  un¬ 
changed. 

The  market  closes  to-day,  f.  o.  b. 
New  York;  American  Sugar  Re¬ 
fining  Co.,  net  basis,  selling,  4.80 
cents;  list,  4.80  cents;  less  1  per 
cent.  Howell,  net  basis,  selling, 
4.70  cents ;  list,  4.80  cents ;  less  1 
per  cent.  Arbuckle,  net  basis,  sell- 
4.65  cents ;  list,  4.65  ;  less  1  per  cent. 
Federal,  net  basis,  selling,  4.60 
cents ;  list,  4.60  cents ;  less  1  per 
cent. 

Terms. — The  American  Sugar 
Refining  Co.,  Howell  and  Arbuckle 
requiring  assortment  to  be  mailed 
on  day  of  purchase,  shipment  with¬ 
in  seven  days;  the  Federal  prompt 
shipment  only,  requiring  that  as¬ 
sortment  accompany  order. 

Following  the  American  Sugar 
Refining  Co.  and  Howell’s  advance, 
the  Federal  reduced  5  points  to 
basis  4.60  cents,  prompt  shipment 
only,  requiring  assortment  with  or¬ 
der  ,and,;  limited  quantity  to  100 
barrels,  and  would  not  sell  less,  to 
each  buyer. 


Arbuckle’s  price  remained  un¬ 
changed,  f.  o.  b.,  net  basis  4.65 
cents,  requiring  asortment  within 
seven  days,  admitting  a  delay,  how¬ 
ever,  of  ten  to  twelve  days  in  filling 
orders,  except  straight  cars  of 
granulated  packed  in  barrels,  which 
could  be  shipped  promptly. 

The  American  Sugar  Refining 
Co.,  New  Orleans,  it  is  understood, 
advanced  list  prices  10  points  to 
f.  o.  b.  net  basis  4.75  cents,  less  1 
per  cent.  cash. 

Ordinarily,  when  the  difference 
between  raw  and  refined  is  only  63 
points  buying  would  be  heavy;  in 
fact,  the  Federal  is  doing  a  good 
business,  and  even  under  conditions 
which  now  prevail,  with  the  pos¬ 
sibility,  but  it  would  not  seem  prob¬ 
ability,  of  still  further  slight  de¬ 
clines.  Granulated  at  the  Federal’s 
price  looks  like  a  good  purchase, 
especially  to  meet  current  require¬ 
ments.  The  Federal  could  not  sup¬ 
ply  any  considerable  part  of  even 
the  present  light  demand,  with  Ar¬ 
buckle  ten  to  twelve,  and,  in  some 
instances,  likely  longer  delayed  in 
filling  orders.  Sugar,  and  espec¬ 
ially  orders  containing  soft  and 
other  grades  and  styles  of  pack¬ 
ages  not  made  by  the  Federal, 
must  be  bought  to  meet  immediate 
needs  from  refiners  who  can  ship 
promptly,  therefore  the  American 
Sugar  Refining  Co.  and  Howell 
might  at  any  time  hold  their  list 
price  firm. 

M.  G.  Wanzor  &  Co. 
New  York,  N.  Y. 


MARKET  NOTES. 

Florida  grapefruit  is  firm  at 
$3.50  for  anything  good.  The  de¬ 
mand  is  limited. 

Nearby  grapes  are  getting  in 
small  stock  and  the  demand  is 
waning  also. 

Western  apples  are  still  in  good 
demand  and  range  from  $2.25  to 
$3  per  box.  The  demand  is  good. 

Almeria  grapes  show  a  wide 
range — $4  to  $8  per  cask.  The 
demand  is  looking  up. 

Florida  peas  are  scarce  and 
anything  good  brings  $4.  The 
demand  is  good. 


Pushing  Ahead. 

Francis  H.  Leggett  &  Co.’s  salesroom 
floor  presents  a  busy  scene  these  days. 
Their  display  of  olives,  fruits  and  vege¬ 
tables,  jams,  jellies,  pickles,  figs,  dates 
and  other  holiday  novelties  in  glass  is 
an  attractive  display.  It’s  a  novel  ex¬ 
hibit,  something  quite  out  of  the  ordi¬ 
nary.  Leggett  &  Co.  say  business  is  good 
and  shows  a  remarkable  improvement 
compared  to  record  twelve  months  ago. 
The  outlook  for  the  grocery  trade  is  ex¬ 
cellent  and  they  look  forward  to'  a  busy 
season  from  now  on. 

See  announcement  of  this  enterprising 
firm’s  “Through  Our  Factory,”  page  15. 
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GLASS  JARS  OF 

Pure  Cod 


<IT  This  is  our  pure 
Georges  Cod — p acked 
in  glass.  Clean,  thick, 
meaty  pieces  of  pure 
white  cod,  preserved 
only  with  sea  salt,  and 
then  kept  from  spoiling 
by  the  vacuum  process 
of  sealing.  Open  a  jar 
any  time  and  you’ll  find 
the  contents  moist  and 
tender. 

<]f  This  is  just  as  certain 
to  sell  as  sugar — with  a 
good  deal  more  profit. 


Swift  &  Company 

. — a  ( - 


It  is  a  provable  fact  that  a  majority 
of  cooking  experts  use  Nicelle  Olive 
Oil  in  all  their  demonstrations. 

Why  ?  Because  they  must  use 
the  very  best  oil  obtainable  in  order 
to  insure  results.  Otherwise  they 
would  soon  cease  to  be  known  as 
experts. 

Nicelle  Olive  Oil  is  bottled  in 
France,  where  produced.  It  is  the 
first  pressing  of  the  finest  oil  olive 
grown.  You  will  be  proud  to  sell  it. 


Nicelle  Olive  Oil  Co. 

105. 109  HUDSON  STREET,  NEW  YORK 


We're 
Spending 
Big  Money 

in  full-page  advertising  in  the  big  magazines  which  go  to 
women 

TO  HELP  YOU  SELL 

Towle’s  Log  C exbin 
Cane  and  Maple  Syrup 

<1  The  delightful  flavor  of  this  syrup  has  made  it  the  most 
popular.  It  is  being  more  and  more  used  as  a  regular 
article  of  diet  because  it  is  so  nutritious. 

You  Will  Have  a  Big  Maple  Syrup  Business 

if  you  let  your  customers  know  you  sell  Towle’s  Log  Cabin 
Cane  and  Maple  Syrup,  the  only  syrup  in  the  Log  Cabin  can. 

It  is  guaranteed  to  meet  the  requirements  of  all  food 
laws.  Nothing  can  hurt  your  maple  syrup  business  if  you 
build  it  up  on  Towle  s. 

The  trade  is  afraid  of  the  inferior  brands;  they  won’t 
sell  any  more  ;  don’t  let  them  into  your  store.  You  can  de¬ 
pend  on  good  steady  sales  if  you  push  Towle’s  Log  Cabin 
Cane  and  Maple  Syrup. 

TRADE  SUPPLIED  BY 

Githens,  Rexsamer  Co. 

PHILADELPHIA 
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Selling  Talks  With  Grocery  Clerks 

Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 

[The  "Grocery  World  and  General  Merchant”  has  come  Into  possession 
of  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope 
They  are  so  soundly  practical  and  so  useful  generally  that  It  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


THE  THANKSGIVING  ORDER. 

When  you  commence  taking  what 
you  know  to  be  a  Thanksgiving 
order,  don’t  ask  “what  price.”  If 
it’s  peas,  put  down  the  best  extra 
sifted;  if  it’s  asparagus,  put  down 
the  Mammoth  White;  if  it’s  butter, 
the  best;  coffee,  the  best;  fruits, 
the  best ;  prunes,  the  best ;  figs,  nuts, 
canned  fruits — everything  the  best. 
You’re  taking  an  order  for  one  of 
the  generous  big  family  dinners  of 
the  year.  No  thanks  comes  to  the 
grocer  on  that  occasion  for  his  ef¬ 
forts  along  the  economy  line. 

People  will  pay  the  price  and 
they  will  be  glad  of  it  when  things 
are  served  and  comments  made. 

SELLING  CANNED  PINEAPPLE. 

Canned  pineapple  is  one  of  the 
tempting  fruits  to  look  at,  espec¬ 
ially  the  sliced,  and  most  especially 
the  cubes.  To  most  people  it  brings 
teeth  water.  The  sale  is  two-thirds 
made  when  this  peculiar  agitation 
takes  place.  So  we  will  keep  the 
cubes,  the  sliced  and  the  grated  cut 
all  week,  and  turned  out  in  glass 
dishes.  The  cubes  you  will  find 
a  very  mellow,  ripe,  full  flavored 
fruit ;  hasn’t  that  tough,  stringy, 
pungent  taste,  but  is  sweet  and  soft 
and  rich.  Push  the  cubes ;  the  stock 
is  large.  Cut  some  in  small  pieces 
and  allow  people  to  sample  them. 
Fifteen  cents  a  can. 

ABOUT  RAISINS  AND  CURRANTS. 

The  price  of  each  is  12  cents; 
the  second  grade  is  9  cents.  The 
per  cent,  of  profit  is  as  good  on 
the  one  as  the  other.  We  would 
rather  sell  the  12-cent.  In  the  case 
of  the  raisins,  you  have  far  larger 
fruit.  Better  treated,  more  select 
quality;  no  “rejects”;  no  dirt. 
They’re  softer;  of  a  better  color 
and  better  flavor  than  the  9-cent. 
The  best  currants  are  the  Vos- 
tizzi’s;  also  larger;  much  cleaner; 
better  and  much  handsomer  than  the 
so-called  “cheap”  ones.  The  thing 
we  want  to  impress  upon  you  at 
all  times  is  to  give  a  reason — a 


true,  intelligent  business  reason. 
When  people  get  educated  to  the 
use  of  first-class  foods  of  all  kinds, 
and  to  see  the  economy  of  it,  you 
will  have  less  demands  for  “cut 
price”  things. 

QUESTION  BOX. 

No.  4  asks,  “Why  do  we  sell  pic¬ 
nic  hams  at  9  cents  and  others  ad 
vertise  them  at  yl/2  cents?”  Be¬ 
cause  ours  average  four  pounds. 
The  others  average  seven  pounds. 
Ours  are  well  trimmed  the  others 
are  lippy  and  shanky. 

No.  8  says,  “We  have  people  tell 
us  that  they  buy  good  after-dinner 
mints  for  10  cents;  we  charge  20 
cents.”  Glad  you  spoke,  No.  8. 
The  difference  is  in  the  per  cent, 
of  pure  sugar,  and  consequently  in 
their  creaminess  and  wholesome 
ness.  Being  equally  well  flavored, 
the  10-cent  ones  command  a  tre¬ 
mendous  sale,  especially  in  the  5 
and  10-cent  stores. 

No.  2  asks,  “Is  macaroni  and  ver 
micelli  the  same?”  As  far  as  sub¬ 
stance  goes,  we  believe  they  are. 
At  any  rate  we  do  know  that  a 
hundred  different  kinds  of  fancy 
names  are  tagged  to  the  macaroni 
dough.  It’s  all  in  the  shape. 

'IN  GENERAL. 

A  very  satisfactory  return  of  let¬ 
ters  sent  out  about  Congress  coffee 
have  been  returned  for  redemption. 
Three  hundred  letters  about  Cam- 
embert  cheese  go  out  to-morrow 
Flour  market  is  lower.  All  brands 
reduced.  Watch  your  bulletin.  Sell 
sugar  for  $5.25  per  cwt.  Keep  the 
SFiFcent  retail  price  the  same  until 
further  notice. 

There  will  be  a  sale  of  regular 
hams  again  Wednesday.  Any  rea¬ 
son  why  you  don’t  sell  more  pota¬ 
toes?  There  will  be  a  big  canned 
fruit  window  created  to-morrow 
Coffee  sales  increasing.Thank  you 
Tea  sales  hold  their  own.  This 
“holding  their  own”  on  any  article  is 
non-progressive.  Let  us  get  away 
above  it. 


•  KNOW  PRICES. 

No  excuse  for  any -grocery  sales 
person  in  this  concern  being  igno¬ 
rant  of  the  price  of  a  single  article. 
Doesn’t  make  any  difference 
whether  the  article  is  on  the  meat, 
fish,  delicatessen  or  vegetable  de¬ 
partment.  It’s  your  privilege  to  get 
posted  every  morning.  If  a  certain 
thing  isn’t  marked,  inquire  the  price. 
In  addition  to  this  you  have  the 
typewritten  list. 

We  are  going  to  have  a  banner 
Thanksgiving  business.  Make  an 
effort  to  beat  your  record.  Ham¬ 
mer  quality.  Be  strictly  in  earnest. 
Keep  your  word  to  the  letter.  Don’t 
knock  the  other  dealer. 


ASSOCIATION  NEWS. 

Little  Rock,  Ark. 

How  the  Little  Rock  (Ark.) 
Retail  Grocers’  Association  pro¬ 
tects  tjie  interests  of  its  members 
against  itinerant  advertising 
schemes  can  be  seen  from  the 
following  paragraph  from  the  as 
sociation’s  last  weekly  bulletin: — 

Advertising  Propositions.  —  The 
Harvey  Advertising  Co.  are  solicit¬ 
ing  ads.  for  a  Strangers’  Guide  to 
Little  Rock  and  Argenta. 

Two  foreign  canvassers  are  solicit¬ 
ing  ads.  for  a  shirtboard,  and  both 
these  propositions  have  been  before 
your  committee  and  passed  on  un¬ 
favorably,  as  they  are  not  considered 
profitable  retail  advertising  mediums. 
Members  should  govern  themselves 
accordingly. 

Denver,  Col. 

The  Denver  (Col.)  Retail  Gro¬ 
cers’  Association  is  circulating  a 
petition  looking  to  the  genera 
Sunday  closing  of  all  retail  stores 
throughout  the  city.  The  petition 
is  as  follows  : — 

Whereas,  Chapter  32,  Article  1, 
Section  1,256  of  the  city’s  Munici¬ 
pal  Code  relative  to  meat  markets 
and  grocery  stores  closing  upon 
Sunday  provides  as  follows 
It  shall  be  unlawful  for  any  per¬ 
son,  firm  or  corporation  to  keep 
open  or  conduct  any  butcher  shop, 
meat  market  or  grocery  store  to  ex¬ 
pose  or  offer  for  sale  or  sell  any  meat, 
fish,  game,  poultry,  groceries  or  pro¬ 
visions  on  the  first  day  of  the  week, 
commonly  called  Sunday. 

Penalty— Section  1,256  prescribed 
for  the  violation  of  the  provisions 
of  the  preceding  sections,  shall,  upon 
conviction  thereof,  be  fined  not  less 
than  $5  nor  more  than  $200  for  each 
and  every  offense;  and 
Whereas,  The  opening  of  our 
places  of  business  and  the  sale  or 
offering  for  sale  any  of  the  above 
described  articles  is  a  plain  viola¬ 
tion  of  the  city’s  ordinance,  a  menace 
to  our  government  and  the  good 
name  of  our  city;  therefore  be  it 
Resolved,  By  the  undersigned 
butchers  and  grocers,  that  we  will 
hereafter  close  our  places  of  busi¬ 
ness  upon  Sunday  and  thereby  dem¬ 
onstrate  our  respect  for  and  obedi¬ 
ence  to  the  said  land;  and  be  it  fur¬ 
ther 

Resolved,  That)  we,  as  citizens,  as 
business  men  and  taxpayers  of  the 


city  and  county  of  Denver,  insis 
that  this  particular  ordinance  b 
observed  and  enforced  in  spirit  an* 
letter  and  hereby  pledge  our  mora 
and  material  assistance  in  its  en 
forcement. 

New  Orleans,  La. 

What  will  in  all  probability  le 
to  a  systematic  crusade  agair 
future  buying  by  the  retail  gr 
cers  of  New  Orleans  was  start 
at  the  last  regular  monthly  mec 
ing  of  the  Retail  Grocers’  Ass 
ciation.  The  question  w 
brought  up  by  John  P.  Brad 
who  lost  no  time  in  denouncu 
futures  as  unbusiness-like  and  : 
evil  which  should  be  discourasre 
“We  should  begin  an  am 
future  campaign,”  said  Mr.  Brat 
with  considerable  feeling.  “It 
not  a  good  scheme,  and  althouj; 
most  retailers  give  orders  for  f 
ture  delivery,  I  know  of  only  01 
year  during  the  past  six  yea 
that  any  money  was  made  in  fi 
tures.  I  did  not  buy  any  futui 
tomatoes  last  year,  and  I  save 
money  by  not  doing  so,  as  I  wa 
able  to  get  these  goods  cheapt 
from  day  to  day  purchases  tha 
the  future  buyers.” 


Wouldn’t  Let  Salesman  Take  Cm 
tomers  to  Another  Employer. 

Justice  Wheeler  at  Buffal 
handed  down  a  decision  durir 
the  week  sustaining  the  injun 
tion  secured  by  Witkop  &  Holm* 
against  one  of  their  form* 
drivers,  Irvin  G.  Boyce,  who,  it 
alleged,  went  over  to  the  Gre; 
Atlantic  and  Pacific  Tea  Co.  an 
tried  to  turn  over  to  his  new  en 
iloyers  the  customers  that  h 
served  when  working  for  th 
Witkop  Co.  The  decision  re 
views  the  law  fully.  The  Wil 
<op  Co.  has  a  suit  pending  again? 
the  tea  company  for  $25,000  dam 
ages  and  for  an  injunction  re 
straining  the  company  from  re 
peating  what  it  is  alleged  to  hav 
tried  to  do  with  Boyce.  “Th 
affidavit  read  on  this  motion, 
says  Justice  Wheeler’s  decision 
‘strongly  tends  to  show  that  th* 
Great  Atlantic  and  Pacific  Tea 
Co.  has  for  some  time  been  en¬ 
gaged  in  a  systematic  effort  tc 
procure  the  trade  built  up  by  the 
plaintiff. 


Cranberries  are  growing  scare 
and  anything  fancy  brings  $1 
>er  barrel.  The  general  range  i 
$9  to  $ir.  Prophecies  are  fo 
even  higher  prices  after  the  win 
ter  demand  opens. 
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WANT  DEPARTMENT 

Advertisements  in  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrtt 
cut.  Answers  may  be  addressed  to  the  Giocnt  Worm  when  desired,  provided  the  advertisement  Is 
ncompanled  by  to  cents  In  postage  to  pay  (or  r  emailing  the  same.  To  son -subscribers  the  price  Is  50 
ents  per  Issue. 


WANTED. 


VANTED — Grocery  and  specialty  sales- 
aen,  traveling  in  every  part  of  United 
itates,  to  solicit  subscriptions.  Write  for 
larticulars,  “Grocery  World,”  Philadel- 

-hia.  tf 


FOR  SALE. 


'OR  SALE. — Grocery  store  in  German- 
own.  Size,  18  z  25  feet.  Does  $450  weekly, 
.ne-half  cash.  Stock  $1,500  to  $2,000,  but 

1  irill  reduce  to  suit  purchaser.  Rent,  $25 for 
tore  and  dwelling.  This  is  a  good  paying 

!  msiness  and  the  chance  of  a  lifetime. 
Vrite  for  particulars.  “  Rare  Opportunity,” 
are  “  Grocery  World  and  General  Mer- 
hant,”  927  Arch  St.,  Philadelphia,  Pa.  23 

rOR  SALE. — Grocery,  selling  over  $100,000 
early,  all  spot  cash.  In  university  town, 
tiirty  miles  from  Denver ;  on  four  railroads  ; 
ourly  electric  service  to  Denver.  Will 
ell  at  invoice.  Stock  about  $12,000;  fix- 
ares  $4,000.  Lease  on  new  building, 
ozi2o  feet,  can  be  extended.  Rent,  $75. 
?his  is  a  bargain.  Box  524,  Boulder,  Col. 

!  L _  23 


'OR  SALE. — On  north  Fifth  Street  above 
.ehigh  Avenue,  an  up-to-date  delicatessen 
nd  meat  store,  doing  strictly  cash  business, 
loteam.  The  best  family  trade.  All  new 
xtures.  A  live  store  for  a  live  person, 
'he  finest  location  uptown.  Will  stand  the 
lllest  investigation.  Address,  A.  B.  C., 
Grocery  World  and  General  Merchant,” 
27  Arch  St.,  Philadelphia,  Pa.  22 


'OR  SALE. — Two  thousand  pounds  of 
oney  in  combs,  packed  in  24  one  pound 
ections  for  shipping.  For  price  and  terms 
ddress  H.  E.  Godshalk,  559  W.  Chestnut 
treet,  Lancaster,  Pa.  23 


'OR  SALE. — General  store  and  produce 
usiness  in  Lancaster  Co.,  Pa.  An  excep- 
onally  clean  proposition.  Size  of  store, 
0x60.  Doing  $30,000  yearly,  all  cash 
usiness.  Carries  about  $9,000  stock.  Will 
ell  fixtures  for  $400 ;  stock  at  inventory. 
300  a  year  rent.  Reason  for  selling  is  on 
ecount  of  death  in  the  family.  F.  E. 
Irown  &  Son,  Bart,  Pa.  21 


r0R  SALE — The  large  display  printed 
osters  that  have  made  Philadelphia  cut 
rice  grocers  and  butchers  successful  and 
re  sure  to  increase  your  business.  Send 
ir  a  sample  and  catalogue.  They  will  not 
ost  you  a  penny.  J.  B.  McCullough,  1113 
i.  Broad  Street,  Philadelphia.  tf 


MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
ae  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
rial.  It  will  cost  you  only  $2,  if  satlsfac- 
ary.  May  we  send  you  full  description  ?— 
rtEE.  American  G.  Collecting  Agency, 
lastorland,  N.  Y.  Send  for  a  copy  of 
1  The  Creditor’s  Journal  ” — it’s  free.  tf 


1USINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  400. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
early,  half  cash,  balance  strict  30  days, 
’resent  stock  $5,000,  but  can  be  reduced  to 
2,500  without  impairing  business.  Uses 
wo  teams.  Net  clear  10  per  cent.  Balance 
f  building  divided  into  flat  and  oflSces, 
profitably  rented.  Owner  retiring  from 
■usiness  and  will  sell  at  inventory. 

No.  403. — In  West  Philadelphia.  Gro- 
eries,  meats  and  provisions.  Size,  18x36 
eet.  Does  $400  weekly,  two-thirds  cash, 
alance  weekly.  Dwelling  connected,  if 
ranted.  Stock  about  $700.  Uses  one  team, 
lets  clear  10  per  cent.  Owner  needs  a  rest 
nd  his  eyesight  is  failing.  Will  sell  at 
iventory.  Will  take  about  $1,000. 


No.  404. — Near  Tioga  Philadelphia.  Gro¬ 
ceries,  meats  andprovisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$900.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,400  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves¬ 
tigation. 

No.  407. — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300.  No  team. 
Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  408.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $400  weekly,  two-thirds 
cash.  Stock  $600.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $1,000. 

No.  410. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18x55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stock  about  $1,200.  Uses  twoteams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  411. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $40o-$450  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 
$i,5oo-$2,ooo  Could  be  reduced  to  $1,200. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$7oo  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,500. 

No.  415.— In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16x22  feet.  Does  $250  weekly,  three-quar¬ 
ters  cash.  Stock,  $500.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thoroughly  profitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  $200,  stock 
at  inventory.  Take  about  $700.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500. 

No.  417. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions  Store  16x40 
feet.  Does  about  $300  weekly.  Stock  only 
$400.  Push  cart  delivery.  Net  profits  15  per 
cent.  Owner’s  hearing  is  gone  and  he  finds 
he  must  retire.  Dwelling.  Fixtures,  $200. 
Stock  at  inventory. 

No.  423. — In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23  X45  feet.  Does  about  $20,000  per  year  ; 
two-thirds  cash,  balance  weekly  and 
monthly.  Stock,  $2,000.  One  team.  This 
business  is  one  of  the  oldest  stands  in  the 
county  and  is  only  sold  because  the  present 
owners  are  not  acquainted  with  the  business. 
Price,  inventory.  Very  fullestinvestigation. 

No.  424. — In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33x49  feet.  Does  $33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  $1,500  Uses  four  teams.  Netted 
11  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  because  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 
connected.  Price,  inventory.  Sickness 
cause  of  selling. 

No.  428. — In  West  Philadelphia.  Gro¬ 
cery  store,  17x40  feet.  Does  $15,000  to 
$17,000,  two-thirds  cash  ;  balance  all  good 
trade  Stock  $800  to  $900.  No  team.  Good 
dwelling.  Actual  net  profits  17  per  cent. ,  as 
expenses  are  low.  Real  estate  for  sale  or 
rent,  as  desired.  Owner’s  wife  don’t  like 
the  business,  which  is  the  only  reason  for 
retiring.  Will  sell  at  inventory. 


No.  430. — Also  on  Germantown  Ave., 
Philadelphia.  Groceries,  meats  and  provi¬ 
sions— mostly  meats.  Store  20x30  feet. 
Does  $250  per  week,  nearly  all  cash.  Stock 
carried  is  only  $150,  as  most  of  it  is  meats, 
which  are  quickly  turned  over.  Net  profits 
25  per  cent.  Owner  wishes  to  give  up 
business  and  will  sell  at  inventory. 

No.  431. — On  Germantown  Ave.,  Philadel¬ 
phia.  Groceries,  meats  and  provisions — 
mostly  meats.  Store  20x40  feet.  Regu¬ 
larly  does  $500  weekly  and  $800  in  busy 
season,  two-thirds  cash.  Stock  carried, 
$800.  Net  profit  20  per  cent.,  because  sales 
are  largely  meats.  Good  dwelling  con¬ 
nected  sale  or  rent.  Owner  wishes  to  go  to 
the  country  and  will  sell  at  inventory. 

No.  433 — In  Cumberland  County,  Pa., 
town  of  over  10,000.  Grocery.  Store  18x40 
feet.  Does  $400  per  week,  9oper  cent.  cash. 
Stock  $1,200  to  $1,500.  No  team.  Delivery 
costs  $5  weekly.  Business  actually  nets 
io-ij  per  cent.  Fixed  charges  small  and 
business  in  a  thoroughly  healthy  condition. 
Owner  wishes  to  study  law  and  very  anxious 
to  sell.  Established  nearly  three  years  ago. 
Price,  inventory.  This  is  a  rare  chance. 

No.  436. — On  Germantown  Ave.,  Phila¬ 
delphia.  Grocery  and  provisions.  Store 
25  x  60  feet.  Does  $30,000  yearly,  half  cash. 
Stock  carried,  $10,000;  but  can  be  reduced 
one-half.  Caters  to  fine,  high  class  trade, 
used  to  paying  high  prices.  Net  profits, 
20  per  cent.  Uses  three  horses  and  five 
wagons.  Business  solid,  prosperous  and 
very  profitable,  but  owner  wishes  to  retire. 
Real  estate  for  sale  or  rent.  Price,  inven¬ 
tory. 

No.  439. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  20x30 
feet.  Does  $550  to  $600  per  week,  three- 
quarters  cash,  balance  weekly  credit. 
Stock,  $400.  Net  profits,  10  per  cent.  Good 
dwelling  connected.  Owner  has  other  busi¬ 
ness  and  will  sell  fixtures  at  $1,200,  includ¬ 
ing  $375  cash  register  and  team.  Stock  at 
inventory. 

No.  443. — In  West  Philadelphia.  Meats 
and  provisions.  Size,  15x30  feet.  Does 
$11,000  yearly,  three-quarters  cash.  As 
stock  is  turned  rapidly,  stock  of  only 
$200  is  carried.  No  team.  Business  very 
profitable,  earns  18  per  cent.  net.  Fixed 
charges  very  small.  O  wner  changing  busi¬ 
ness  and  will  sell  at  inventory.  Take 
around  $600. 

No.  445  —On  busy  part  of  Ridge  Avenue, 
Philadelphia.  Meat  and  green  goods. 
Store,  20x40  feet.  Does  $175  weekly,  all 
cash.  No  delivery.  Business  thoroughly 
profitable,  netting  20  per  cent,  over  all 
expenses,  which  are  low.  Owner  has  other 
interests  which  claim  his  time.  Price,  $200 
for  fixtures  ;  stock  at  inventory. 

No.  446. — In  North  Philadelphia.  Meats 
and  produce.  Store,  20  x  60  feet.  Does 
$350  weekly,  all  cash.  Stock  averages  only 
$175.  No  team.  Business  makes  20  per 
cent,  on  business  done  above  all  expenses. 
Rent,  $30  Two  men  and  boy.  Owner 
hasn’t  time  to  attend.  Price,  $400  for  fix¬ 
tures,  stock  at  inventory. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  ft  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coflee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain, 

406  WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  In  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,000  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

421  WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 


WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
406  WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


PROSPEROUS  CANDY  MANUFAC¬ 
TORY  AND  RETAIL  BUSINESS 
FOR  SALE. 

We  offer  a  clean,  prosperous  candy 
manufacturing,  wholesale  and  retail,  busi¬ 
ness  in  city  of  100,000,  within  forty-five 
minutes  from  Philadelphia.  Retail  store, 
25x40  feet;  manufacturing  building,  58x72 
feet.  Has  averaged  $35,000  yearly  for  the 
last  three  years.  Retail  trade,  cash  ;  whole¬ 
sale,  good  credit  trade.  Stock  carried  in 
all  branches,  $2,000  to  $2,500.  The  manu¬ 
facturing  business  is  mostly  of  penny  goods 
which  are  sold  and  delivered  by  four  teams, 
which  cover  a  radius  of  fifteen  miles. 
Manufacturing  business  is  1000  boxes 
behind  in  orders  and  is  in  a  thoroughly 
active  and  prosperous  condition.  Netted 
$3,ooo-$3,5oo  last  year.  On  account  of 
family  reasons  and  sickness  owners  must 
go  back  to  family  homesiead  and  farm. 
To  make  quick  sale,  only  $3,500  is  asked 
for  all  fixtures,  including  teams,  store  and 
manufacturing  fixtures,  and  complete  manu¬ 
facturing  outfit.  Stock  at  inventory,  but 
can  be  largely  reduced.  It  is  very  likely 
that  somewhat  under  $5,000  could  buy  this 
business.  Very  fullest  investigation. 

WARNER  &  CO., 

927  Arch  Street  Philadelphia,  Pa. 


oocooooaooeooooooooooooooo 
o  o 

0  DO  YOU  WANT  TO  SELL  e 
o  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
0  general  store  businesses  —  nothing  o 
0  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  e 

0  In  the  term  “grocery  stores”  we  o 
o  Include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  e 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  e 
o  we  have  a  customer.  If  you  want  to  e 
0  buy  one,  we  know  where  something  is  o 
0  that  we’re  sure  will  suit  you.  o 

0  Write,  call  or  telephone.  0 

o  WARNER  &  CO.,  e 

0  927  Arch  Street.  Philadelphia,  Pa.  a 

0  Phones,  Bell  Filbert  *500,  0 

0  Keystone,  Race  746.  0 

o  • 

eoooooeeeeosesesoosooaoooQ 


FOR  RENT. 


FOR  RENT.— 18x50  store  room  with  an 
eleven  room  dwelling,  centrally  located  on 
Market  Street.  All  in  fir^t-class  condition, 
including  hot  water  heat  plant  and  all 
modern  improvements,  large  barn  and 
warehouse,  yard,  etc.  Immediate  possess- 
sion  given.  Best  location  in  the  city  for 
groceries  or  dry  goods  business.  W.  B. 
Haines,  806  Market  St ,  Sunbury,  Pa.  21 


These  trade-i 

CRES 

KIDNEY  HD 

Makes 
0  alike  other 

FARWELL 


;very  package 

Diet  for 
I  Dyspeptics 

HO  OBESITY 

;verybody. 

For  book 

ITOwbR.  T.,  0.  S.  L 


FLI-STIKON 

THE  FLY  RIBBON 

The  Create*  Fly  Catcher  in  the  World 
RataUs  at  sc.  $4 .80  per  gross 
The  Fly  Ribbon  Mfg.  Co..  New  York 
Order  from  your  Jobber 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  staff"  in 

The  Advertising  World 
Columbus,  Ohio 

Simyls  frse,  er  four  mouths’  trial  fsr  II  cauls 
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UNDER  THE  DIRECTION  OF 


R*  DAETWYLER  &  CO.,  N.  E.  Cor.  Callowliill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quote 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  November  23,  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  b: 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel .  $2.00  per  bunch 

Selected,  9  hands,  packed  I  in  barrel .  1.50  per  bunch 

Selected,  9  hands,  packed  2  in  crate . . .  1.25  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7-hands,  packed  3  in  crate . 65  per  bunch 

TANGERINES. 

Fancy,  120  to  box,  per  box .  $2.50 

Fancy,  144  to  box,  per  y2  box .  2.50 

Fancy,  168-200  per  box,  per  l/2  box .  2.00  to  2.25 

MESSINA  LEMONS. 

Extra  Fancy  Messina,  300  size,  per  box .  $4  50 

Extra  Fancy  Messina,  360  size,  per  box .  3.50  to  4.00 

Choice  Messina,  300  size,  per  box .  4.00 

Choice  Messina,  360  size,  per  box . 

CALIFORNIA  LEMONS. 

Extra  Fancy,  300  size,  per  box .  $4-50 

Extra  Fancy,  360  size,  per  box .  4.25 

Choice,  300  size,  per  box .  4.00 

Choice,  360  size,  per  box . . .  3.75 

FANCY  FLORIDA  ORANGES 

Fancy  Brights,  96  to  box .  $2.25 

Fancy  Brights,  126  to  box .  2.75 

Fancy  Brights,  150-176  to  box .  2.50 

Fancy  Brigths,  200-216  to  box .  2.50 

Fancy  Brights,  250-288  to  box .  2.40 


Golden  Russetts,  96  to  box .  $2.2 

Golden  Russetts,  126  to  box .  2.51 

Golden  Russetts,  150-176  to  box .  2.3 

Golden  Russetts,  200-216  to  box  .  2.3 


Golden  Russetts,  250-288  to  box. . .  2.3c 


FANCY  ALMERIA  GRAPES. 

Extra  Fancy,  barrels,  weight  65-66 . 

Extra  Fancy,  half  barrels,  weight  38 . 

Fancy,  barrels,  weight  64-66 . . 

Extra  Choice,  barrels,  weight  63 . 

Choice,  barrels,  weight  63 . 


j 

1 

$5.50  to  $6.oc 
3.0c 
5-« 
4-5£ 
4,cx 


FANCY  FLORIDA  GRAPEFRUIT 

Fancy  Bright,  36  to  box . 

Fancy  Bright,  46  to  box . 

Fancy  Bright,  54-64  to  box . 

Fancy  Bright,  80-96  to  box . 

Golden  Russetts,  36  to  box . 

Golden  Russetts,  46  to  box . 

Golden  Russetts,  54-64  to  box . 

Golden  Russetts,  80-96  to  box . 


$3.oc 

3-5c 

3-75 

3-5c 

2.2c 

» 

2.75 

3.0c 

2.75 


,  NEW  JERSEY  SWEET  POTATOES. 


Fancy  Primes,  per  barrel .  $3-75 

Choice  Primes,  per  barrel .  3.5O1 

Large  Medium,  per  barrel .  2.50  to  2.75- 

Choice  Medium,  per  barrel .  2.25 1 


GIVE  SOME  ATTENTION  TO 
THE  MONEY  MAKER 

Fine  fruit  not  only  brings  people  into  your 
store  but  if  you  buy  the  right  goods  at  the 
right  prices  you  make  splendid  profits. 

We  will  show  you  how  to  make  money  on 
fruit  if  you  will  get  in  to  see  us. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 


INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDING 

COSHOCTON,  OHIO 
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ALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md.  " 


Iny  subscriber  to  the  “GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


i 

ROASTED  COFFEES, 
tolled  In  pnpor-Uned  fancy  bags  or  paper-lined 


sugar  barrels.  Per  lb. 

A”  Java . 26 

B”  Java . 24 

C”  Java . 24 

—Java  and  Mocha  Blend . 24 

—Java  and  Mocha  Blend . 22 

A”  Mocha. . 24 

B”  Mocha . 22 

C”  Mocha . 20 

aruayra  (Washed  Caracas) . 18 

At’  Maracaibo . 18 

B"  Maracaibo . 17 

A”  Santo, . 16 

B”  Santo, . 15 

C"  Santos . 14 

eaberry  Santos . 14 

A”  Rio . 12 

to.  IRlo . 11 

fo.  2  Rio . 09 

.lpton  Special  Mocha  and  Java,  1  lb.  cans  .27 

ipton  Perfection,  1  lb.  can, . 20 

isttleship,  1  lb.  packages,  any  quantity...  .15 


^buckle’s,  100  lbs.  to  case . . . 

ling  Bee,  100  lbs.  to  case . per  '-ase  15.00 

even  Day,  100  lbs.  to  case . per  case 

TEA.  Per  lb. 

fo.  26  Gunpowder . 24 

fo.  28  Gunpowder . 35 

lest  Gunpowder . 45 

fo.  25  English  Breakfast . 20 

fo.  28  English  Breakfast . 33 

lest  English  Breakfast . 40 

fo.  25  Moyune  Gunpowder . 33 

fo.  28  Moyune  Gunpowder . 38 

lest  Moyune  Gunpowder . 50 

fo.  25  Imperial . 33 

Jo.  28  Imperial. . 35 

lest  Imperial . 50 

Jo.  25  Oolong  . . 28 

Jo.  28  Oolong . 36 

lest  Oolong . 45 

,'oung  Hyson . 36 

span . -. . 35 

leno  34  and  34  lb.  packages . 50 

lilver  Moon . 27 

lilver  Bell,  1  lb.  packages . 26 

talada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  34  and  34  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

6doz.  to  box . perdox.  .90 


DRIED  XND  EVAPORATED 
FRUITS. 

ipples—  Per  lb. 

Evaporated,  60  lb .  08 

Evaporated,  1  lb.  packages,  4  dot. . 08% 

Dried,  50  lbs . 05 

?eaches— 

Standard,  50  lbs . 07 

Choice,  50  lbs . . 08 

Extra  Fancy,  25  lbs . 10 

Ipricots — Evaporated 

Standard,  25  lbs . 09% 

Choice,  25  lbs .  10 % 

Jurrants— 

Paokage,86 . . . . . 08% 

Bulk.  25  lbs . - . 08 

Jew  Figs— 

Bex,  10  lbs . 10 

Mats,  1  lb...... . . . per  dos. 

litron— 

American  Brand,  10  lb.— . 15 

American  Brand,  26  lb.- . 

Dates— 

Package,  80 1  lb . . . 06% 

Stuffed,  1  lb . per  dos. 

Jew  Prunes— 

80-  40,  25  lbs . 00% 

40-  50, 25  lbs . 08% 

50-  60, 25  lbs .  07% 

60-  70, 25  lbs . 0714 

70-  80,  25  lbs . 06% 

80-  90, 25  lbs . . . 06% 

90-100, 25  lbs. . 063% 

100-120, 50  lbs . . . 04% 

Raisins- 

3  Crown,  60  lbs .  06% 

2  Crown,  60  lbs . 05% 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1.50 

Seedless  Sultana,  50  lbs .  07% 

Seeded,  36 1  lb.  packages. . 08 

Bui  tana,  36 1  lb  pact 
Sultana,  bulk  .a&'fcs. 


BEANS,  PEAS,  Etc.  Per  bush. 
(Jew  York  Hand-picked,  about  2%  bushel 


tobag .  2.50 

Imported  Beans,  about  200  lbs.  to  bag .  2.35 

Rangoon  Beans,  about  200  lbs.  to  bag .  2.25 

Green  Peas,  dried,  about  165  lbs.  to  sack...  2  30 
Black-Eyed  Peas .  2 . 35 


_  ...  Per  lb 

California  Lima  Beans,  about  80  lbs.  to 


,  **ck . 0534 

Imported  Lima  Beans,  about  90  lbs.  to 


Split  Peas,  210  lbs . . —per  bbi  7.45 

Less  quantity . 03% 

Lentils,  about  100  lbs.  to  sack . 05 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . 04% 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  dos .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  dox .  1 .25 

Sockeye,  1  lb.,  flat,  4  dox .  2.10 

Seward,  1  lb.,  tall,  4  dox .  1. 45 

Jookey,  1  lb.,  tall,  4  dox .  1.60 

Buster  Pink,  1  lb.,  tall,  4  doz .  1.00 

Arctic  Belle,  i  lb.,  tall,  4  dox . 95 

Argo,  1  lb.,  tall,  4  doz .  1.50 

Sockeye,  %  lb.,  flat,  4  dox . . . 

Iceberg,  1  lb.  tall.  »  doz .  1  45 

Hawkeye,  34  lb.,  flat,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  dox . 

Beaver,  1  lb.,  flat,  4  doz . . . 

Star,  34  lb.,  8  doz.  in  case .  1.50 

Star,  %  lb.,  flat,  4  doz .  2.45 

Gold  Label,  %  lb.,  flat,  8  dox . 

Beaver,  %  lb.,  flat,  8  dox . 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  dox. .  1.10 

Herring  Roe  — 

Old  Virginia  2s,  2  doz .  1.50 

Mackerel- 

Mackerel  in  sauoe,  ovaL . 

Oysters— 

Standard,  5  ox.,  2  dox . 93 

Sardines,  in  Oil—  per  case. 

%  oil,  100 . 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  34  oil.  100 .  3.60 

%  lb.,  oil,  with  key,  100 .  8.75 

Epicurian,  %  oil,  fancy  cartons,  100  cans  4.60 
34  Mustard  Sardines— 

Gold  Label,  100  cans . - .  6.50 

Standard,  100  cans .  8. 66 

Leon  D’or  Brand,  100  cans .  4.50 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.76 

Imported  Sardines— 

34  Oil,  Martell  Brand,  100  cans .  16.00 

%  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 


North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  9 . 50 

King  Oscar,  100  oans . - . 

CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  Ss,  sauce,  2  doz .  1.50 

Pin  Money,  2s,  sauce,  2  doz .  1.15 

Pin  Money,  Is,  sauce,  4  dox . 85 

Pin  Money,  3s,  plain,  2  doz .  1.46 

Wagner’s,  Is,  tall,  4 doz . . 48 

Wagner’s,  3s,  plain,  2  doz .  1.03 

Wagner’s,  3s,  sauce,  2  doz .  1.08 

Excursion,  3s,  sauce,  2  doz . . . 85 

Saratoga,  2s,  2  doz . .  .60 

Corn— 

Pin  Money,  Shoepeg,  2s,  2  doz . 90 

Standard  Shoepeg,  2s,  2  doz . 85 

Standard,  2s,  2  doz . 75 

Belmont  Cream,  2s,  2  doz . 90 

Winorr  Brand  Kernelled  Com,  2  doz .  1 . 45 

Foote  &  Co. ,  extra  sifted,  2  doz .  1  25 

Belle  Brand,  2  doz . . . 85 

Little  Fellow,  2s,  2  doz . 

Rob  Roy,  2s,  2  doz . 

Pin  Money,  petits  pols,  2  doz .  1.60 

Pin  Money,  standard  early  June,  2  dox..  .95 
French,  extra  fins,  100  in  case,  per  oase,  18.50 
Pin  Money  Combination — 

2s,  2  doz . _ . 85 

Kidney  Beans— 


Lima  Bean* — 

Derby,  soaked,  2s,  2  doz. . 80 

Standard.  2s,  2  doz .  .  1 .00 

Little  Darling,  2  doz .  1.30 

Pumpkins — 

3e,  2  doz . 90 

No.  10 . 

String  Beans — 

2s,  2  doz . 65 

Pin  Money  Vegetables — 

2s,  2  doz.,  12  kinds  in  can . 85 

Sweet  Potatoes,  3s,  2  doz . 87% 

Is  Pulp,  for  soup . 42 

Succotash— 

2s,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  8s,  2  dox . 91 

Standard,  3s,  2  doz . 85 

No.  10,  %  doz .  2.35 

Fair  Quality ,  8s .  80 

2  dox . 65 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes  5  lb.  packages .  7  45 

Cut  loaf .  5  90 

Powdered . .  6  25 

XXXX,  powdered .  5.4i 

Cubes .  5.35 

Fine  Granulated,  American .  4.85 

Fine  Granulated,  100  lb.  Hacks .  4.85 

Confectioners’ A .  4  .80 

No.  1,  A .  <  75 

Light  Yellow .  4.40 

Fine  Granulated,  2  lb.  bags .  5  15 

Fine  Granulated,  6  lb.  bags .  5. 05 


CANNED  FRUITS.  Perdox. 


Apples,  Ss,  2  dox . 80 

Blackberries,  2s,  2  dox . 75 

Blueberries,  2s,  2  dox.  . . 95 

Cherries,  2s,  2  dox . 81 

Gooseberries,  2s,  2  dox .  1 .00 

Pie  Peaches,  3s,  2  dox . 9 ! 

Pears,  3s,  2  dox . . . . . 95 

Sliced  Pineapples,  2s,  2  dox .  1.26 

Singapore  Pineapples,  l%s,  chunks,  4 

doz .  1 . 25 

Singapore  Pineapples,  10c.  chunks,  4  doz. 

in  case . 95 

Grated  Pie  Pineapples,  James.  3s,  2  dox . 90 

Raspberries,  2s,  2  dox . 

Strawberries,  2s,  2  doz . 95 

Standard  Peaches,  Sunset  Ss,  2  dox .  1.90 

California  Apricots,  2  doz .  1.90 

California  Cherries,  2  dox .  2.60 

California  Peaches.  2%s,  2  doz .  2  35 

Wheeler  Peaches,  Ss,  2  dox .  1  25 

Sliced  California  Peaches,  Is,  4  dox .  1 . 85 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . 1.C0 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.60 

Fine  Dairy,  3s,  100  to  bbl .  2.68 

Fine  Dairy,  4s,  70  to  bbl .  2.35 

Fine  Dairy,  5s,  60  to  bbl .  2.40 

Fine  Dairy,  8s,  35  to  bbl .  2.13 

Fine  Dairy,  10s,  28  to  bbl .  2.15 

Worcester,  2%s,  115  to  bbL .  4  00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  80  to  bbl .  3.76 

Per  case 

Snow  Flake,  48  10c.  packages .  8.10 

Snow  Flake,  36  15c.  packages .  8.76 

Colonial,  86  5c.  packages .  1.30 

Rock  Salt . percwt.  .96 

Shaker,  2  doz.  In  case . per  case  1 .60 

MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 39 

Kingsland,  N.  O . SO 

Julian  F.  Bradshaw’s  Malasses,  No.  44 . 33 

Cheapslde  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 82 

Orange  Brand  Syrup . S3 

Orange  Brand,  2%s  cans,  2  doz .  2.40 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2s  cans,  2  doz .  1.90 

California  Amber  Drips,  2%s  cans .  2.20 

California  Amber  Drips,  3s  cans,  2  dox .  2.50 

California  Amber  Drips,  %  gal.  cans,  1  dox.  2.20 
Calvert  Brand  Pure  Porto  Rico . 22 

CONDENSED  MILK.  case. 

Baby,  1  doz.  glass  jars .  1 .90 

Challenge,  4  doz .  3.85 

Eagle,  4  doz .  6.25 

Magnolia,  4  doz .  4 . 00 

Red  Cross,  4  doz .  4 . 15 

Star,  4  doz .  4.20 

Dime  Brand,  4  doz .  3.60 

Lion, 4  doz .  4.25 

Premium,  4  doz .  3.75 

Hires’  Silver,  4  dos .  4.00 

Square,  4  dox . 

EVAPORATED  CREAM.  Case. 

Gold,  double  size  can,  4  doz . . .  3.75 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  8  10 

Our  Pet,  baby  size,  6  doz .  2.65 

Peerless,  small  size,  6  doz .  2.70 

Peerless  large  size,  4  dox .  3  20 

Columbia,  4  doz .  3.10 

Silver  Oow,6  doz . 

Van  Camps,  4  dox,  in  oans . per  can  3.85 


MATCHES.  per  gross 

Blue  Hen,  200s,  1  gross . . .  1.60 

Coast,  5  grosB . 85 

Globe,  100s,  6  gross . 95 

Doric,  1  grosB . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  60  gross . . 50 


Brass  Box,  50s,  this  Is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1.00 

Search  Light,  500s,  1  groBS .  4.50 

Fast  Mail,  100s,  1  gross .  1 . 00 

Bull’s  Eye,  5  gross .  1 . 00 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  8  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 


Black  Diamond, 500s,  100  in  case... per  case  3  60 

RICE.  Per  lb. 

Best  Head.  bbl*.  or  100  lb.  sacks . 06% 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks .  03% 

Japan.  100  lb.  sacks . 04% 

Patna,  ICO  lb,  sacks . 06% 


LAUNDRY  SOAP. 

Bars.  Box. 


Aeorn . 120  2.46 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.76 


5  box  lots  freight  paid,  with  1%  box 
“1776"  or  100  cakes  Best  Soap  free...  4.26 
10  box  lots  freight  paid,  with  3  boxes 
‘  ‘1776’  ’  oi  200  bars  Best  Soap  free .  4.20 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

•Bee . 100  3.90 

•Big  Schooner . 100  3.76 

•Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3 . 75 

•Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

•Globe  Oleine .  60  2.40 

•Ivory,  6  ox. . 100  4.00 

•Ivory,  10  ox . 100  7.00 

•Kirkman's . 100  8.75 

•Kirk’s  Oleine .  60  2.25 

•Lenox . 100  3.00 

•Lifebuoy .  60  2.00 

•Fairbanks  Tar . 100  8.75 

•Magic  Cleaner . 100 

•Octagon . 100  3  »0 

•Philadelphia  Oleine .  60  2.40 

*P.  &  G.  Oleine .  72  8.00 

Premium . 100  3.76 

•Santa  Claus . 100  3.15 

•Star . 100  8.00 

•Sunlight . 100  4.00 

•Sunshine . .120  2.46 

Star  Oleine .  60  1.76 

•Sunny  Monday . 100  4.00 

•White  Cloud . 100  8. 90 

•Wonder  Worker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100 

•Snowberry . 100  8  90 

Best  Blue .  80  8.40 

•Hoefner's  Ammonia . 100  8.95 

•P.  &  G.  Naptha . 100  8.85 

Duck . 100  8  85 

20  Mule  Borax . 100 

Rib . ...00  1.95 

U.  S.  Mail . 100  3.00 

Hustler . 120  2.30 

Brag . 66  2.5i 

ExportBorax . 100  3.90 

•  6  box  lots  delivered. 

TOILET  SOAP, 

Barg.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  8.85 

Grand  Pa’s,  small  size .  50  1 .96 

Grand  Pa's,  large  size .  50  3 . 2£ 

Sweet  Maiden . 1  doz.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  ,0s 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  .40 

Jap  Rose .  50  3.75 

Sweetheart. .  59  1 .90 

Lava .  100  3  75 

Pearl . ...  60  5.40 


SCOURING  SOAP. 


Bars.  Box. 

Falrbank’s .  60  1.88 

Sapolio . 8  doz.  2.25 

Wrigley’s . 100  3.60 

Wrigley’s .  60  1.80 

Scourene . 100  3  50 

Lipp’s  Scourer .  60  2.26 

SilSan .  50  2.00 

Army  and  Navy  Compound. . 4  doz.  1.80 

Finola  Star  Polish . 100  S.  86 

Silver  Sand . per  bbl.  2.50 

American  Scourer .  100  3.76 

Bon  Ami,  10c.  size . 8  dos.  2.50 

Brooks’ Crystal . 100  3  .M 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  V00 

Old  Dutch  Cleanser,  4  dos. .  3.26 


SEEDS. 

Anis,  packed  about  170  lbs.  to  bag . per  lb.  .14 

Bishop's  Best  Bird  Seed,  any  quantity  ..per  doz.  1.20 
Bishop’s  Superior  Seed,  any  quantity.. per  doz.  .90 
Bishop's  Bird  Gravel,  any  quantity.. ..per  doz.  .45 

t  uttle  Fish  Bone .  per  lb.  .35 

Caraway,  about  1 15  lbs.  to  bag .  “  .11 

Celery,  about  215  lbs.  to  bag .  ....  “  .  u 

Canary,  about  240  lbs.  to  bag .  “  .04% 

Coriander,  about  100  lbs.  to  bag .  “  .05 

Excelsior  Bird  Seed, 24  pkgs.  to  case.. per  pkg.  .08 

Fennell,  about  220  lbs.  to  sack . per  lb.  .  14 

Flax  Seed,  100  lbs.  to  sack .  “  .05 

Flax  Seed  Meal,  100  lbs.  to  sack....  .  " 

Green  Kern,  ico  lbs.  to  sack .  44  .09 

Hemp,  225  lbs.  to  sack .  “  .04 

Hirsh,  about  100  lbs.  to  sack .  '*  06% 

Millet,  about  100  lbs.  to  sack .  41  .o6J4 

Moan,  about  no  lbs.  to  sack .  41  .09 

Mustard  Seed,  225  lbs.  to  sack .  41  .09 

Poppy  Seed,  about  no  lbs.  to  sack .  *  *  .09 

Rape  Seed .  about  250  lbs  to  sack .  “  .05^ 

Sunflower  Seed,  about  115  lbs.  to  sack..  14  .05 

By  the  full  bag  will  make  any  of  the  above  seeds 
l£c.  per  lb.  less. 
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MOLASSES. 

Porto  Rico  Molasses —  Per  gal. 

Fancy,  bbls . 42  @.45 

Choice,  bbls . 38  @.40 

Good,  bbls . 26  @.30 

Fancy,  qt.  jars . per  doz.  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle — New  Crop . 42  @.44 

Fancy .  .38 

Choice .  .36 

Prime .  .29 

No.  10,  %  doz.  in  case,  in  tins . Per  doz.  4.  73 

No.  5,  1  doz.  in  case,  in  tins .  **  2.75 

No.  3,  2  doz  in  case,  in  tins .  “  1.50 

No.  2,  3  doz.  in  case,  in  tins .  “  1.00 


PURE  SYRUPS. 

Gilt  Edge  Drips,  in  bbls .  .33 

Robin  Hood,  in  bbls .  .28 

Various  Grades,  in  bbls . 18  @.19 

Lyle’s  Golden  Drips,  2  lb.  tins,  2  doz. 
in  case . Per  case  1.90 


SALT  FISH. 
Mackerel. 


Gross  Weights 
Count 
(about) 
to  bbl. 

Bloater,  Norway.  None 
No.  1,  Norway...  None 
No.  2,  “  ...  None 

No.  3,  “  ...325  350 

No.  4.  “  ..  400-450 

Fancy  Shore 

Bloaters.. .  95-105 

No.  1,  chores . 160-175 

No.  1,  New  Cape 

Shores .  110-115 

No.  1,  New  Cape 

Shores . 160-170 

No.  1, NewH'fax. 160-170 
No.  2,  New  Iri>h. 325-350 
No.  2,  New  Irish. 350  400 
No.  2,  New  Irish. 400-450 


Boneless  Codfish. 

In  box.  Per  lb. 

White  Seal,  Middles,  Finest  Georges . 40  lb.  .  12% 

Prize  Strips,  Middles,  Finest  Georges . 40  lb.  .09% 

Prize  Strips,  Middles,  Finest  Georges . 20  lb.  .  10 

Satin  Middles,  Fancy .  40  lb.  .09% 

Brilliant  Strips . 40  lb.  08*4 

Brilliant  Strips . 2c  lb.  .08% 

Herring. 

New  Medium,  Scaled . Per  box  .15% 

?>kinless  and  Boneless,  10-lb.  boxes . Per  lb.  .14 

Star  Boneless,  large  tins,  i  doz.  in  box. .Per  doz.  1.50 
Star  Boneless,  Dime  tins,  2  doz. in  box. Per  doz.  .90 


TEAS. 

Oolong  (Formosa  &  Foochow) —  Per  lb. 

Fair  to  fancy . 18  @.75 

J  apan — 

Fair  to  choicest . .  (a),  ae 

Basket  Fired  Japan — 

Fair  to  choicest . 22  @45 

Japan  Dust — 

Fair  to  good . @.15 

Young  Hyson — 

Fair  to  fine . 17  @  so 

Hyson — 

Fair  to  choicest . (5).qc 

Gunpowder — 

Fair  to  choicest . jq  @,.(0 

mperial  — 

Fair  to  choicest . 32  @.60 

English  Breakfast — 

Fair  to  choicest .  I7  (d).  cc 

Ceylon  and  India — 

Fair  to  fine . 20  @.55 


— 3 — 

Maracaibo — 

Cucuta,  best . I7 

“  choice . 16 

“  prime . I5 

_  “  good . I4 

Laguayra — 

Caracas,  finest . 

"  choice . x6 

Peaberry — 

Santos,  fancy . 16 

"  choice .  je 

“  fine . . 4 

Rio,  fancy . 15% 

“  ^hoice . ^ 

Santos— nC . 

Prime . ,,iz 

Good  . tiw 

No  i,  golden . 

N°-  2 . 1 . 1 4 

JJ°-  3 . . 

go-  4 . 12*4 

No- 6 . 11H 

No.  7 . . 


350 

l6o 

77 

20 

200  lb. 

100  lb. 

5°Ib. 

81b. 

25  00 

13-05 

6.  65 

1.20 

22  OO 

*i.55 

5-9° 

1 .08 

30.00 

15-55 

7.90 

26  .OO 

*3-55 

6.90 

15  .OO 

8 .05 

4- *5 

.80 

l6  .OO 

8.55 

4.40 

.84 

15.00 

8 .05 

4-J5 

.80 

17  .CO 

9-05 

4-65 

.88 

l6  OO 

8-55 

4.40 

.84 

15-50 

8.3o 

4  28 

.82 

ROASTED  COFFEES. 


Sumatra- 


Mocha- 


SPICES. 

Whole,  bags  or  bbls —  Per  lb. 

Allspice .  .08 

Cassia  buds .  .  28 

Cinnamon,  select  grade .  .  12 

Batavia .  .25 

“  Saigon .  .50 

Cloves,  Zanzibar .  .14 

“  Amboyna .  .24 

“  Penang .  .30 

Ginger,  African .  .  10 

“  Jamaica,  bleached .  .22 

Nutmegs,  75®  80s .  .25 

“  tios .  .20 

Black  Pepper,  Singapore .  .09 

“  shot .  .10 

White  Pepper,  Singapore .  .  I  + 

Red  Peppers .  ,i2 

Bbls.  Boxes  4-oz.  tin 
Pure  Ground,  and  6,10,  cans,2  4  4 

Highest  Grade—  J4-bbIs.  15- ib.  doz. case 
Per  lb.  Per  lb.  Per  doz. 

Allspice . .  .12  .71 

Cinnamon . .  ,16  .19  .92 

Cinnamon,  Saigon . 60  .62  2  42 

Cloves . 18  20  1  00 

Ginger,  Borneo . 14  .16  .82 

Ginger,  Jamaica . 24  .27  1.23 

Mace .  62  .65  2.48 

Mustard . 16  .19  .94 

Nutmegs . 23  .25  1. 13 

Black  Pepper . 10  .12  .70 

White  Pepper . 16  .19  .94 

Cayenne,  Red  Pepper . 18  .20  1.00 

Paprika,  Hungarian . 

Red  Pepper . 30  .34  1.44 

Assorted  Spices .  .  j)8 


CANNED  GOODS. 
Vegetables. 

Asparagus — 

Mammoth,  white,  2%s,  California... 
Medium,  green,  2%s,  California..  .. 

Tips,  green,  is . 

“  white,  California,  is . 

Beans,  Baked —  Plain. 

Sunbeam,  4  doz..  No.  1 . .  ,7o 

4  “  “  2 .  1.  10 


— 3— 

Succotash — 

Extra  fancy  Maine,  2s .  z  t 

Fancy  Maine,  2s .  i.io  ©i^s 

Extra  standard,  2s . 95  @1.00 

Pumpkin — 

Fancy,  3s .  1.10  @1.20 

c  ",  Sals .  2.40 

Squash — 

Fancy,  3s .  ,  zo 

I  omatoes — 

S'/i  in.  cans,  fancy  New  Jersey .  1,60 

5%-in.  cans,  extra  standard  New 

Jersey .  1 .40 

5-in.  cans,  standard  New  Jersey  ....  1,15 

Standard  Maryland,  No.  3 . 95  00 

c.lb  janixT- . V  . V . 75  @  -80 

standard  New  Jersey,  gals .  2.75 

Extra  standard  Maryland,  gals .  2.50 

Glass  jars,  qts . .  2.7* 

Beets — 

Fancy  Strawberry,  3« .  i.4o  @i  60 

_  Cut,  3s .  1 . 10  @1 . 15 

Sweet  Potatoes,  3s .  Itlc 

Sauer  Kraut,  3s . 9S  ’  IO 

Spinach — 

Standard  Maryland,  3s .  1.15  @1.40 

Fancy  New  Jersey,  3s .  1.40  @1.65 

Gals .  4  75  @5-oo 


FRUITS. 

California. 


Van  Camp,  4 

4 


Snider's, 


B.  &  M., 


.40 


1.85 


•65 

•50 


Per  doz. 

4.50 
3-25 
1.85 
3-75 
Sauce. 

.80 
*•15 
i-45 
1 .00 

1.50 
1.85 

.90 
1 . 40 
1 . 80 
.70 
1.70 


Beans,  Lima — 

Royal  Scarlet,  tiny ,  2  doz.,  No.  1  .  z  .  1Q 

Sunbeam,  small,  N  J.,  No.  2 .  x ’  rQ 

Vailey  Field,  medium,  N.  J.,  No.  2 .  1.00 

Our  Chef,  medium,  N.  Y.,  No.  10 .  6^75 

Beans,  Stringlets — 

Royal  Scarlet,  fancy,  No.  2 .  2.io 

Robin  Hood  Refugees,  No.  2 .  z 

Lehigh  Valley,  N.  Y.,  No.  2 .  z  [qQ 

Sunbeam,  fancy,  No.  2 .  2>00 

Acmes,  small,  Refugees,  No.  2 . 


Windsor  Blend., 


Per  lb. 

Boyers,  string,  No.  2 . 

beit . 

Peas— 

choice .  ?5 

@1.75 

prime .  0-, 

good . 

Telephone,  2s . 

©*•35 

1.25 

@1.60 

Sweet  wrinkled,  2s . 

Soaked, 2s . 

@1 .10 

Apricots — 

Extra,  2%s . 

“  standard,  2%s . 

Standard,  2%s . 

Gals . 

Cherries — 

Extra,  white,  2%s . 

u  standard,  white,  2%s . 

Standard,  white,  2%s . 

Extra  standard,  gals .  7*50 

Bartlett  Pears — 

Extra  fancy,  2%s . 

“  2^s . 

“  standard,  254s . 

Standard,  2l/2s . 

Plums,  Egg  or  Gage- 

Extra  fancy . . 

**  standard,  2%s . 

Standard,  2%s . 

Gals .  5.50 

Peaches — 

L.  C.,  extra  fancy,  2%s . 

“  “  2^S . 

Crawford,  extra  fancy,  2%s . 

“  standard,  2%s . 

Eastern. 

Pears — 

Fancy  New  York,  2s . 

“  “  State,  2%s . 

Standard,  2s . 

Pineapples — 

Sliced  or  grated,  2s .  2  25 

“  is .  I.IO 

Pie,  grated,  gals . 

Singapore,  1  %s .  1.15 

Plums,  egg,  3s . 

",  gage,  3s  . 

Apples — 

Gals . 

Strawberries — 

Fancy, 2s . 

Extra,  2s . 

Raspberries — 

Red,  fancy,  2s . 

Standard,  2s . 


FISH. 


Per  doz. 
2.25 
1  •  75 

5  25  @6.25 


2.75 

2.40 

2- 35 
@9.25 

3- 25 
2.40 
2.40 
2.00 

2-75 

2  00 

1  •  75 
@7.00 

3  25 
2-75 
2-75 
1.85 


'•75 
2  90 
1. 5° 

@2.40 

@1.20 

3.00 

@1.25 


2.25 

3-oo 

1- 85 

2- 75 


Lobster — 

Flat,  is . 

(i  /4s . 

Kippered  Herring — 

•  2.  50 

@z-75 

Alaska  Salmon — 

Medium  Red . 

Choice  Red,  is . 

•  1.25 

@1.30 

@1.50 

@i.3o 

Columbia  River  Chinook  Salmon — 

Flat,  %s . . 

Tall,  is . 

.  1.25 

Oval,  is,  steaks . 

Sardines  — 

Domestic,  %’s,  oil,  100  tins . 

mustard,  50  tins . 

■  3-35 

2.65 

3  00 

@/6.oo 

@4-25 

DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins —  Per  lb. 

Fancy,  i-lb.  cartons .  .09 

Smyrna  Sultana,  fancy,  6  crown,  3o 

lbs .  .14 

Smyrna  Sultana,  choice,  4  crawn,  30 
lbs . 


—4— 

Cleaned  Sultanas — 

Smyrna,  fancy,  i-lb.  cartons . 

u  choice,  i-lb.  cartons  ..., 

California,  1  lb.  cartons . 

Loose  Raisins — 

Valencia,  4  crown,  28  lbs . 

California,  4  crown,  50  lbs . 

3  crown,  50  lbs . 

2  crown,  50  lbs . 

Figs- 

Baskets,  1  and  2  lbs . 

Layers,  2%  in.,  10  lbs . 

2%  in.,  12  lbs . 

2%-in.,  12  lbs . 

2-in.,  12  lbs . 

Currants — 

Fancy,  i-lb.  cartons . 

Cleaned,  choice,  i-lb.  cartons.... 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron — 

According  to  quality . 

Lemon  Peel — 

According  to  quality . . 

Orange  Peel — 

According  to  quality . 

Fard  Dates — 

60  lbs.,  bulk . 

i-lb.  pkgs.,  30-lb.  case . 

Persian  Dates — 

60  lbs . 

Prunes,  California,  25-lb.  boxes — 

Epineuse,  20@30 . 

30(8)40,  choice . 

4o@5o,  “  . 

So@6o,  "  . 

6o@70,  “  . 

70(8)80,  "  . 

Choice,  50-lb.  box — 

60(8)70,  80(8)90 . 

70(8)80,  90(8)100 . 

Fancy,  25-lb.  boxes — 

4°@5° . 

5o@6o . . . 

6o@7o . . 

70(8)80 . 

Oregon.  25-lb.  boxes — 

3°@4° . - 

4°@5° . 

Apples — 

Fancy,  50  lbs . 

“  i-lb.  cartons  . 

Prime,  50  lbs . 

Choice,  i-lb.  cartons . 

Peaches — 

Fancy,  peeled,  25  lbs  . 

tl  unpeeled,  25  lbs  . . 

Extra  choice,  Muir . 

Apricots — 

Royal,  extra  fancy,  25  lbs . 

“  fancy,  25  lbs....1. . 

(i  choice,  25  lbs . . 

Moorpark,  fancy,  25  lbs . 


•15 


•*5 


•07* 

.07 

.06^ 

M8 


.08 


.0834 

.063* 

•  '4/4@-'7 
-”H@-  '3 

■  II^@.I3 


•04K 


* 


•  o8>' 
.08 

■°7/S 

.07 

•06  'A 


.11'/, 

.10% 


.08 

•07  Vi 

.12 

.08 


•09  'A 

.osy, 

•«4 

.ny, 

■ °9 Yi 


NUTS. 

Almonds — 

Jordan,  shelled,  large,  28  lbs . 48 

Valencia,  28  lbs . 

Flot  shelled .  . 

In  shells — 

California,  paper  shell,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils — 

New,  large,  180  lbs . ./ 

Filberts— 

Turkish . . . 

Sicily,  130  lbs . 

Jumbo,  Naples,  no  lbs . . . 

Long,  Naples,  no  lbs . 

Pecans— 

Polished,  80  lbs . 

Louisiana,  paper  shell . 

Walnuts — 

Chili,  1007  crop . 

Grenoble,  220  lb« . 

Marbots,  no  lbs . 

Cornes,  no  lbs . 

Mixed  Nuts — 

Strictly  fancy,  25  lb.  boxes . 

Extra  choice.  25-lb.  boxes . 13 

Choice,  125-lb.  bags . n 


@.52 

•33 


-«7%! 

•'5 


•13 

.11  @.14 


.12 

.15 


.l6 


IMPORTED  GROCERIES. 

Per  case. 

7.00@22.00 


Imported  Sardines,  100  in  case — 

Reduced,  %s,  boneless . 

“  T/*s,  with  bones . 

French,  boneless . 

“  with  bones . 

High.  %s,  boneless . . 

,  boneless . 

French  Vegetables,  100  in  case — 

Peas — 

According  to  quality . 

Mushrooms — 

y2->,  according  to  quality . 

3*s.  according  to  quality . 

String  Beans — 

According  to  quality . 

Lima  Beans — 

According  to  quality . 

Brussels  Sprouts . .*»... 

French  Macaroni,  cartons,  25  lbs. ..lb. 


17.00@22.00 

24.50@27.00 

15.00@40.00 


n.00@20.00 

16.00@35.00 

15.00@20.00 

12.00@17.00 

18.00@20.00 
12.00@16.00 
.o8@  .09^ 
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irocery  World  and  General  Merchant  Prices -Current. 

T  .  CORRECTED  WEEKLY. 

ny  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


tier . 

gs . 

mr . 

essed  Poultry . 


DECLINES. 

Column.  Column. 

6  Sugar .  i 

16  Farinaceous  Goods .  17 

17  Popping  Corn  . . 23 

25  Provisions . 24 

Lard .  24 

Live  Poultry .  25 


ADDITIONS. 


Column. 


WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Beans . 60  lbs. 

Medium  Beans . v . 60  “ 

Pea  Beans . 60  " 

Red  Kidney  Beans . 58  “ 

Hominy . 56  “ 

Pease . 60  “ 

Barley . 48  “ 

Potatoes . 56 

Flaxseed . 58  “ 

Onions . 55  “ 

Shellbarks . 48  u 


COL. 

arm  Cash  Drawer . 18 

am . 26 

nmonia .  3 

nmunition . . .  6 

tie  Grease .  3 


igs,  Paper .  . 23 

ig  and  Twine  Holders. ...18 

iking  Powder .  3 

irley . 17 

ith  Brick . 32 

;ans . 17 

acking,  Shoe .  4 

.uing .  6 

. . 26 

*ooms . - . 33 

•ushes . 35 

ickwheat  Flour . 17 

jng  Borers . id 

jtchers'  Sundries . 25 

Jtter  Dishes .  34 

titter. .  6 

utter  Color . 26 


amphor . 26 

andies . . 

andles . <...  6 

anned  Goods .  7 

California  Fruits .  7 

Vegetables .  7 

Fish . 9 .  8 


col. 

Pie  Fruit .  8 

Sardines .  9 

Meats .  9 

Soups . 10 

Capers . 16 

Catsup . 11 

Cereal  Specialties .  17 

Cereal  Coffee . .  20 

Cheese . 16 

Chocolate  and  Cocoa . 11 

Chewing  Gum . 27 

Cider . 27 

Clothes  Pins . 34 

Cocoanut . 13 

Codfish . 19 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Corn  Meal.. . 17 

Corn  Starch . 31 

Cottolene.. . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 


Delicatessen . 14 

Dressed  Meats . 24 


COL. 

Drugs,  Grocers' . 26 

Eggs .  16 

Essence  of  Coffee .  5 

Extracts . 27 


Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising .  17 

Buckwheat . 17 

Fly-paper . 32 

Food,  Bird . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..19 
Foreign,  Dried . 19 


Gelatine . 18 

Gravel,  Bird . 32 


Herring . 15 

Hominy  and  Grits . 17 

Honey . . 33 

Horseradish . 20 


Ink . 20 

Insect  Powder . 26 

Ironing  Wax . 32 


Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . 25 

Junket  Tablets . 27 


Ketchup . 11 


Lamp  Goods . 20 

Lard . 24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 26 

Lime . 20 

Live  Poultry . 25 

Lye  and  Potash . 21 


Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 21 

Molasses . 33 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . 26 


Noodles,  Egg . 17 

Nuts . 


Oat  Meal . 17 

Oils . 22 

Oil,  American . 22 

Olive  Oil . 22 

Olives . 22 


Paper . 22 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 23 

Peas,  Dried . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . .....25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef. . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL. 

Preserves . 25 

Provisions . 24 

Puddine . 18 

Putty . 26 


Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 


Sago . . . 17 

Salad  Dressing . 28 

Sal  Soda . . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scales? . 18 

Scoops,  Grocers’ . 18 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


COL. 

Spices . 30 

Whole . 31 

Stlrch . 31 

Stove  Polish . 31 

Soap  Powders . 30 

Sugars .  1 

Sulphur . 26 

Sundries . 32 

Syrups . 33 


Tacks . 32 

Tapioca . 17 

Tar .  ...  27 

Teas .  1 

Tobacco,  Chewing . 36 

Smoking . 36 

Cutters . 18 

Twine  Holders . 18 

Twine . 32 


Vermicelli . 18 

Vinegar . 24 


Washboards . 34 

Wax,  Fruit  Jar . 32 

Wrapping  Paper . 22 

Woodenware . 34 


Yeast’Cakes . 36 


SUGAR. 

onfectioners'  Lozenge,  XXXX .  5.00 

“  Powdered.... .  4  9° 

Crown  A .  5  -3° 

“  Crystal  A .  4  95 

•*  Coarse  Granulated .  5- 20 

iagle  Tablets .  6  25 

;rystal  Dominoes .  7  27K 

!ut  Loaf .  5  73/^ 

’atent  Cubes .  5*°5 

’owdered .  4  9° 

Ixtra  Fine  Granulated .  4  80 

loarse  Granulated .  4  •  80 

Iranulated . - .  4  80 

ine  Granulated . • .  4  80 

4t  in  50-lb.  bags  packed  2  in  100- 

lb. bag . . .  4-8j 

•*  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . .  4  85 

“  in  10-lb.  bags  packed  10  in 

K»-lb.  bag . - .  4  95 

11  in  5-lb.  bags  packed  in  bbls....  5.00 

**  in  5-lb.  bags  packed  in  100-lb. 

bags .  5  00 

“  in  2-lb.  bags  packed  in  bbls....  5.10 

*  in  2-lb.  bags  packed  in  100-lb. 

bags .  5-i° 

“  in  2-lb.  cartons  in  cases .  5.00 

"  in  2-lb.  paper  packages  in 

cases .  5‘°° 

Confectioners’ A .  4  65 

1— Keystone  A .  4-6° 

•—American  A . . .  4-55 

3 —  Centennial  A . . .  4  >5° 

4 —  California  A .  4  45 

5—  Franklin  B .  4  -4° 

6—  Kiystone  B .  4*35 

7—  American  B .  4-3° 

S— Centennial  B .  4-25 

9 — California  B .  4- 20 

to— Franklin  Extra  C .  4.15 

ti — Keystone  Extra  C .  4.10 

•  2 — American  Extra  C .  4.05 

3—  Centennial  Extra  C .  4.00 

4—  California  Extra  C . 

5—  Franklin  C . 

:6 — Keystone  C . 


TEA. 

Per  lb. 

Japans— Basket-fired . . .  20  ©  35 

Japans — Pan-fired — Common  to  fair .  20  ©  23 

Fine .  24  ©  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine . 18  ©  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  ©  50 

Foochow — Common,  cargo .  14  ©  16 

Good,  medium .  17  ©  22 

Superior .  23  ©  28 

Fine .  30  @  35 

Choicest .  ©  4° 


— 2 — 

Gunpowder — Choice  to  Extra .  29  ©  35 

Choicest .  4°  ©  45 

Movune — Good .  *7  ©  3° 

Fine .  35  © 

Choice .  45  ©  5° 

Choicest . . .  ©  55 

Imperial — Superior  to  fine .  15  ©  20 

Choice  to  Extra .  22  ©  25 

Choicest . 3°  ©  35 

Young  Hyson — Superior  to  fine .  is  ©  20 

Choice  to  Extra .  28  ©  30 

Choicest .  35  ©  4<> 

India — Common  to  Fino .  18  ©  38 

Ceylon — Common  to  Fine .  18  ©  4a 

English  Breakfast — Fair  to  Good .  14  ©  27 

Choice  to  Extra .  18  ©  28 

Choicest .  3°  ©  4° 


PACKAGE  TEAS 

Lipton's  Tea* — 


Per  lb. 

In  54  &  lb.  In  54  lb. 


Ceylon  and  India,  No.  1 .  .45  *47 

Ceylon  and  India,  No.  2 .  .4°  •  42 

Ceylon  and  India,  No.  3 .  .35  *37 

Black  and  Green,  No.  1 .  -45 

Black  and  Green,  No.  2 .  .4° 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  2 .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  |2.oo 

Tetley's  Tea —  P*r  lb* 

54  lb.  or  54  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  price*  as 
above. 

Formosa  and  Oolong,  same  price*  as  above. 

54-lb.  tin*,  per  lb. 

India  and  Ceylon,  Sun-Flower . 5° 

Mixed  (Green  and  Black),  Sun-Flower . 5° 

Formosa  and  Oolong,  Sun-Flower. . 5® 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. Per  lb. 

5-lb.  Silver  Sacks . ~ . 22 

i-lb.  Silver  Sacks .  22J4 

54-lb.  Silver  Sacks . . 

i/-lb.  Silver  Sacks . 23/4 

*4- lb.  Silver  Sacks . . 

Spring  Garden  Tea— 

100  lb.  barrel* . perlb.net 

5  lb.  silver  bags .  “  " 

1  lb.  silver  bags . 

54  lb.  silver  bags .  “  “ 

54  lb.  silver  bags .  “ 

Packed  in  cases  containing  100  pound*. 


— 3— 

McCormick  &  Co.,  Banquet  brand,  Ceylon, 

Blended,  etc. —  Per  lb. 

i-lb.  canisters,  8-lb.  boxes . 45 

54-lb.  “  12-lb.  “  45 

i4-lb.  “  10-lb.  "  45 

Trial  if  10-lb.  “  5° 

McCormick  &  Co.,  Bee  brand —  Per  lb. 

i-lb.  lithographed  cans,  2c-!b.  boxes . 5* 

54-lb.  “  10-lb.  f‘  . 55 

lb.  “  10  and  20  lb.  bxs..  .57 

80 


ravellers  pocket  canister,  4  doz... .per  doz. 


AMMONIA. 

Per  doz. 

Purple  Ribbon.  16  oz.,  s  doz.  boxes . 90 

Purple  Ribbon,  quart*,  1  do*,  boxes .  1.50 

Purple  Ribbon,  54  gala.  54  doz.  boxes .  a. 70 

Colburn’s  Mayflower.  16  oz.,  2  doz.  boxes . 75 

Colburn's  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  •  doz . . 


AXLE  GREASE. 


Frazer’s,  15  lb.  pails . 

.80 

Frazer’s,  boxes,  ^  gross . 

9*  25 

Mica,  54  gross . 

8.40 

Peerless,  5^  gross . . 

4.50 

Paragon,  %  gross . 

5-5° 

.18 

.19 

•  1954 
.20 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

54  lb.,  4  do*,  in  . . 95 

54  lb.,  2  doz.  in  case .  i  -7° 

1  lb.,  1  doz.  in  case..  .  3-4° 

Davis'  O.  K.,  54 -lb.,  4  do* . per  aoz.  .45 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz.  .90 

Davis’ O.  K.,  x-lb.,  2  doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  3?4"lb.,  4  doz . per  doz.  1.23 

Cleveland's,  54-lb.,  2  doz . per  doz.  a. 28 

Leslie's, 54 -lb.  cans,  1  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  54-lb.  cans,  2  doz.  cases . .90 

Leslie's  i-lb.  cans.  1  doz.  cases .  165 

Leslie's,  5-lb.  cans,  6  cans  in  case . per  lb.  .  12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . . . 82*4 

6  oz.  glass,  2  doz .  1 -°7j4 

6  oz.  glass.  4  doz .  x*°4 

6  oz.  glass,  6  doz .  103 

6  oz.  ,1  gross,  in.bbl . per  gross,  12.25 


— 4— 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  2  doz.  in  box . per  doz.  .9- 

54-lb.  cans,  2  doz  in  case . per  doz.  1 . 23 

r-lb.  cans,  1  doz.  in  case . per  doz.  2.5* 

Royal,  ioc.  size,  4  doz . $< 

“  54  lb.,  4  doz . .  1.31 

“  54  "  *  “  .  2 . 4* 

“  1  '•  1  “  . ....  4.6 


BLACKING— Shoe. 

Shinola . per  doz.  .75 

Shinola,  J4  gross  in  box . per  gross  8.50 

Blackola,  1  doz.,  10  cent  sire . £0 

Blackola,  3  dor  ,  10  cent  size . per  gross  6.9a 

Blackola,  3  doz.,  5  cent  size . per  gross  4.25 

Mason's  No.  1,  %  gross .  s  .ss 

“  "  s,  “  . - .  s.6o 

“  “  j,  “  s.85 

“  “  4.  "  .  4  55 

“  "  5,  "  7-5« 

T.  M.  French . per  dor.  1.00 


SHOE  DRESSING. 

Mason's . 78 

Acme,  1  doz . . .  x.15 

Bixby's  Royal  Polish,  x  doz . 78 

Bixby  Jet  Oil  Polish . 8e 

Brown**  Shoe  Dressing,  1  doz . 80 

Brown'9,  Army  and  Navy,  1  doz . 80 

Boyer’s  French  Dressing . 65 

'*  Oil  Polish .  75 

Admiral  Russet  Combination .  70 

Admiral  Shoe  Dressing . 70 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  2.0a 

Boston  Waterproof,  black .  * .  00 

Boston  Jr.  Waterproof,  black,  10-cent  size...  .85 

Elite  Combination,  Baby,  black .  85 

Elite  Combination,  large,  black .  2  .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2.  00 

Champion  Jr.,  black,  friction  polish . 8j 

French  Glo*6,  black,  9elf-polishli>g .  75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Comoination,  russet . . .  2  .ac 

Star  Combination,  russet..  . 75 

Dandy  Russet  Paste  large . 75 

Bossola  Waterproof  Paste  Polish,  .aige . ff 

Bossola  Waterproof  Paste  Polish,  small . ic 

Quick  White,  cleans  dirty  canvas  shoes . Ij 

Quick  White,  cleans  dirty  canvas  shoes. .  *.00 

Oil  Paste  black,  never  dries  up,  largo  utni...  .75 
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GREEN  COFFEE. 


Per  lb. 


Rio,  Golden,  fancy . . 

"  prime . 

“  choice . . . . 

Santos,  Peaberry,  extra  fancy . 

“  fancy . . 

“  choice . 

Maracaibo,  strictly  fancy,  mild . x2 

“  choice . 

Washed  Caracas,  fancy . . 

Laguayra,  fancy .  _ 

Java,  extra  fancy  Old  Government . 2oy2@.ll 

"  extra  fancy .  — 

“  fancy . 

Mocha,  Yt  and  /  bales,  genuine,  finest... 

“  Seed,  Santos,  fancy . 

“  “  choibe . 


•°954 

@  .08 
@•07  Yt 
@.1254 
@.10  34 
@■09  54 
@■1254 
@-n54 
@•1454 


Duck,  kegs,  1254  lbs .  .  „ 

FG,  FFG,  FFP^J,  kegs,  25  lbs . ’  ,75 

„  “  kegs>  t=M  lbs . I.'  2.65 

Drnn  .  -NT  k'8Si  654  Ibs .  1 . 50 

Drop  Shot,  Nos.  a,  3,  5,  8,  9,  bags,  25  lbs .  1 .85 


@1954 

@.19 

@.1054 

@.to/ 


BLUING— Dry. 


ROASTED  COFFEE  IN  BULK, 

Rio,  Golden,  extra  ancy . 

t(  Prime . ’’’’’ 

Choice . ** 

“  No.  2,  bags  about  50  lbs . 

Santos,  Peaberry,  extra  fancy . 

**  extra  fancy . 

“  fancy . * 

"  choice . 

Laguayra,  fancy . '** 

Maracaibo,  choice . *’”* 

"  fancy . ” 

“  extra  fancy . * 

Java,  extra  fancy  Old  Government . 

44  fancy . 

Mocha,  finest . 

Lipton's  Blended  Coffee- 
Mocha  and  Java,  No.  1 . 


Barlow's,  small,  2  doz . 

c  “  large,  r  doz . Z^"]; '" 

Sawyer  s,  No.  1,  6  doz .  " 

r ,  No.  3, 3 doz . ;;;;;;;;;;;  3.'35 

Colburn  s,  No.  x,  4  doz.  .  Z  If 

No.  2, 3  doz . 

Mammoth,  3  doz .  ,‘jL 

“  Ball  Blue,  No.  1, 3  doz .  2.6o 

„  ...  “  No.  2, 3  doz .  ,  8o 

Recknt  s,  5c.  and  xoc.  asst.,  8  lbs .  Per  lb.  .  30 


CANNED  OOODS. 

Tomatoes —  «  , 

Mrs.  Hancock's,  frying .  °z‘ 

DuBois’,  frying!......... . ""Z;;:;;;;;;;:;;  I-2° 

“  5  case  lots . *"  ’* 

Jersey  King,  No.  3,  standard  Jersey . . 

<l  5-case  lots . ; . 

Silver  Lake,  fancy  Jersey .  *T‘V . 

“  Jersey,  No.  3  ..rZ^"' .  x 

Peerless,  extra  fancy,  No.  3  ..  . Q 

Plantation,  No  10,  standard,  %  dZiZZZ.Z  2.' ,0 

Silver  L^ke,  No.  io,  i  doz .  2  g0 


1. 10 

1.07J4 

9«54 


•77/4 

.60 


Golden  Rule,  off  standard 

Alta,  No.  2,  good . 

Favorite,  No.  10,  1  doz....] . 

Brandywine  Hills,  extra  fancy]!!...'. .  ,  'll 

Bull  Dog,  extra  standard  2s . ]"] . / 

Mrs.  Lippincott’s,  Frying, 


25 


<§>.12 

@.10 

@-°954 

@.09 

@.16 

@■13 

@.I2J4 

@.I2 

@.I4K 

@14/4 

@15 

@•1 5'A 

@•25/4 

@.24J4 

@.23>4 


BLUING — Liquid. 


.32 

.30 

‘*7 

;I4 


Boyer  s  Bengal,  No.  8,  y2  gross . ,P  3% 

Army  and  Navy,  No.  8;  3  doz .  f  Z 

Jack  Rose,  No.  14,  3  doz . Too 

Troy,  No.  32,  bbls.,  6  doz.  barrel .  -  \0 

trench  Laundry,  large,  y2  gross  in  barrel .  2.45 


Packed  in  25  and  50-lb.  cans,  and  25,’50'and  i'oodb.  bags 


Sold 


PACKAGE  COFFEE. 

Twe  per  cent,  discount  on  package  coffee, 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Arbuckle's  Seven  Day .  i0y  10S* 

B.  Fischer  &  Co.—  3  3* 

Hotel  Astor  Coffee,  i-lb  tins . 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . 

“  50-ib.  tins . 

Viv,  lbs .  ;ZZ . 6 

“  barrels . ...*.*”!!!  if 

Ground  or  pulverized  without  extra  charee 
Lipton's —  8  ‘ 

Special .  s 

Perfection . Z.Z.ZZ.....Z.Z.  20 

Packed  in  30  and  60-lb.  cases. . 

German-American  Coffee  Co. — 

Triunfo,  24  2-lb.  cans . 

"  48  i-ib.  cans . 'll 


BUTTER. 

Tub  Butter- 

Creamery,  extra,  60-lb.  tubs . 

“  first,  “  ]]" 

second,  “ 

“  third,  “  . 

“  imitation,  30-60  lbs . ZZ." 

1  5  and  10-lb.  rolls,  60  and  100- 

lb.  boxes . 

Ladles,  30-60  lbs.,  bakers’  use . 

Print  Butter — 

S^orS.  D.  brands,  1  lb.,  1 0-50-lb.  bxs. 

x  t  <“'•.?•  brandt.  20-50-lb.  boxes . 

J*  J*»  C.  V.,  Gilt  Edge,  Gold  Medal  20- 

50-lb.  boxes . 

Sheaf (“400”)  Elgin,  20-50-fb.  boxes].....] 

Sheaf. . 

Milhen  Farm,  lbs.  and  ^  ibs]".]!!]]"',']]]"' 

Gurnse,  lbs.  and  J4  lbs . 

Belle  Spring . ]]] 


Per  lb 
•32 
•3t 
•3° 
.29 
.26 


•33 

•23 


•37 

.36 


•35 

•34 

•29-33 

.38 

•3b 

•32 


CANDLES. 


Per  lb. 

.10^4 


Trinidad,  60  or  100  i-lb.  cartons . ]]]]]]]  ]26 


Per  lb. 
29 
2954 


‘‘G-A’’  I^lend, 

La  Cruzada,  6oor  ioo  i-lb.  cartons . .  .21 V 

Iowa,  60  or  100  1  and  a-lb.  cartons . .  '18V 

Tumbala,  60  or  100  i-lb.  cartons . . 26y 

Quezal  (after-dinner),  12,  24  or  48  K-lb.  'c'ans  ’ 

per  J4  lb 


P.  &  G.,  8’s,  30  lbs . 

“  16’s,  30  lbs . ..!!..!!!]!!!!!!! 

Paraffine,  4’s,  6’s,  8’s  cartons,  36-lb.  cases 
per  lb .  ’ 

Searchlight,  hotel,  i6’s]'3o  ibs!!Z’.VZ]]]]!!! .  xxw 

Pearless,  hotel,  16’s,  30  lbs .  . fLy 

Bright  Light,  1 6’s,  30  lbs . per  box  '  * 

Werk  s,8’s,  30  lbs . 

16's,  30  lbs, 


08^ 

•°9^ 


Lima  Beans — 

Tinsley’s,  extra  small . 

Silver  Lake,  fancy  Jersey....  .  .  ’  _ 

Early  Autumn,  No.  2  .  1,00 


Oxford,  Maine  packed. . Z!!!!!! . 


7)4 


String  Beans — 

Extra  fancy .  .  _ 

Boyer’s,  2s . ].] .  1  5°, , 

Acorn,  ts .  ‘£7/2 

“  no.  2 . . ?s 

Safe.  No.  2 .  . . 

. . 

White  Wax  Beans — 

Boyer’s,  No.  2 .  / 

Acorn,  No.  2 . .!!!!!!!!!"! . °°i/ 

Brandywine  Hills,  No.  2..  ] .  ,'Z/2 

Winsom,  N.  Y.,  No.  10,  j  doz]]!!.!'..!!]'.!'.]"]]'.  3.60 

Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain .  ,  . 

“  ,  No.  3,  tomato  sauce . ] .  x'« 

Campbell’s,  No.  2,  plain . 

Nr>  •>  sauce . ZZ] 


California  Canned  Fruit. 

Apricots —  - 

Extra  quality .  "r  ® 

Extra  standard . .  8*4 

Standard . 10 

Pears —  .  1  ■  5 

Bartlett,  extra  quality,  2 J4s... 

"  e*tra  standard,  2%s 

"  standard,  . 

Cherries — 

Extra  quality,  . 

Extra  standard,  a!4s .  .  5' 

Standard.  2lAs...  .  .  a'3 

Peaches-  .  *  * 


Goddess,  No  aj4,  ex. standard,  lemon  cling  , 
Tioga,  No.  2  A,  extra  standard,  lemon  ding  x 

x  g.atei  ^°-  2*4,  standard,  lemon  cling .  ,  7C 

Lake  View  No.  254,  yellow,  free  . .  '£ 

Oak,  si, ced  lemon  cling.  No.  4  dox .  “ 

Columbus,  No.  2)4,  pie,  peeled,  yellow,  free  ,  ,1 
Plums  N°' 1/2 ’  P‘e'  peeled>  le“on.  cling 


Egg,  extra  standard . 

Green  Gage,  extra  standard  ....'.'.!!]] . 

Egg,  standard . .  ’55 

Gage,  standard .  .  z'3^ 

.  1  ‘35 


No.  », 

Oxford,  No.  3 . 

Narragansett,  No.  3,  tomato  sauce .  .  Zv. 

VanCamp’s,  No.  1,  sauce,  4  doz .  !g7</ 

Moore  &  Brady,  No.  3,  plain .  'g,^ 

;;  No.  3,  sauce.......;:.:;;;;;:;:;;  '.90 

«  XT0,  *  P|cnic  Slze,  plain. . 42)4 

v._  ..  No.  1,  picnic  size,  sauce . 47IZ 

Victory  No.  I,  tomato  sauce,  4  doz . 

Martin  Waper  Co.,  No.  3,  plain . .]  ]fL 

„  No.  3,  tomato  sauce....  j.05 

Midnight  Lunch,  No. 

Schimmel  s,  No.  1,  sauce  . ]?? 

q No.  2,  plain . ;90 

Sniders,  tomato  sauce.  No.  3,  2  doz .  1, 7o 

No.  «,  3  doz - t  *  32/4 


Domestic  Canned  Fruit. 


Apples 

Wayne  Co.,  No.  10,  1  doz .  -  ,, 

Booth’s,  evel.  No.  3 .  . 

Blackberries —  . * . 


„  "  No.  1, 4  doz . 05 

Sunnyside,  sauce,  No.  3,  2  doz.  gfiz 

“  plain.  No.  3,  3  doz. . 

‘  sauce.  No.  1,  4  doz 


87J4 

•4754 


75 

7754 


1. 00 
•82  54 
90 


.70 

.6754 

■65 


Neverout,  ffs . i.ZZ.peV  box 

16’s .  n 


2.00 

.  IX 
.12 
2.00 
2  .  IO 


•35 


•x7 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “Kosyr” _ 

50  tins  in  box . .  box 

ze  mtins  box . per  carton 

»-‘b-  tins .  De  d 

George  Floto's  Sons —  - 

Coffee^  Essence,  )4-gross  improved  cans 

“  54-gross  cans,  tin  ends . 

vr-  _  „  „  54-gross  cans,  all  tin . 

Vienna  Coffee  Essence,  Manilla,  y2  gross  ... 

Package  Chicory,  65-lb.  cases . per  lb 

Hummel  s  Essence,  tin  can,  y2  gross,  per  gross 
'  tin  ends,  “  <• 

™ improved  “  «  a 

"  English,  ground,  bags'  about'  i&>7bs".  '.llv 

Francks’,  stick,  65  lbs .  °6V 

"  Muller’s,  Columbus  brand,  5  sticks  8 

tO  lb.,  65  lbs . . 


3-9° 
■95 
„  8’  75 
■Per  gross 
2.25 
2.70 
2.85 
2.25 

•04K 
*.85 
2.70 


JARS  AND  JAR  RUBBERS. 

Glass  Jars. 

Pints .  ,Gross 

Quarts . Z^Z 1 '  \  \ 

Half-gallons .  . 

Jelly  Tumblers — 

Binds,  22  doz . per  doz. 

(No  charge  for  barrels.) 

Jar  Tops—  ' 

54  gross,  no  rubbers . per  gross 

Jar  Rubbers—  8 

Lip,  wide .  . per  gross 

Acme,  wide,  1  doz.  cartons,  5  gross  box, 

«  j-  ,  per  gross 

_  ,1med!um,  1  doz-  cartons pergross  .40 

/  **  medium .  26 

Black,  medium . per  lb 

(25  lb.  lots  1  cent  perlb.  less.) 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 

Van  Camp’s,  No.  2,  2  dozZZZZZ  77.* 

Martin  Wagner's,  No.  2,  2  doz . Z"  '.72)4 

Com — 

Paris,  fancy  Maine..... . 

American  Beauty,  extra  fancy]  Shoe  Peg. 

Cream  of  Susquehanna . 

Baker’s,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna,  No.  2 . ..."Z^]  ]go 

“  Osborn’s.., . ]] . 

Mark,  crushed . ]' . /3 

Rex;  No.  2,  fancy,  whole  grain . ] 

Vanity,  No.  1,  whole  grain . Z 

Peas — 

Tres  Fins,  100  can» .  I7 

French,  very  fine,  too  cans . Z^";;]"  rf.as 

“  fine,  100  cans .  12 

“  medium,  100  cans . .Z"‘ .  m  « 

Boyer’s,  Midgets  . .  .  .  '  f 

“  Extra  Sifted .  .  -  if 

“  Sifted .  .  .?! 

«  Early  Jun. . Z::::".'""  ]95 

B.  B.  F.,  Early  June .  . L 

Hermit  brand.  No.  2,  soaked .  . . „i/ 

Lotus,  Sweet  Wrinkle .  .  122^ 

Brandywice  Hills,  extra  sifted  N.  Y.  State,"  i\0 

Kent  County,  Sifted .  o7l/ 

Our  Favorite,  No.  2 . ;";;; . 

Plantation  Standard,  Early  June,  No.  "2.....:  'sly 

Pr.de  of  Delaware,  Standard,  No.  2 .  .775! 

.  1  25 


1. 10 
1. 00 
ZI5 


1. 00 

1. 15 


Wyoming,  extra  fine,  June,  No.  2 
Beets — 

Red  Belle,  N.  Y.,  No.  3 .  I-0. 

nreir  *NT  • 


Farren’s,  extra  preserved,  No.  2 .  x  ,0 

Sliver  Lake,  syrup,  No.  a .  .'rZii 

Nigger  Head,  No. » . "z::::.::z:.:::::'  i  ll 

Spring  Garden,  No.  2 .  * 

Blueberries —  v 

Maine,  Eagle  No.  2- .  T 

- . . . ■-•'•'■- --  «- 

. - . i«a 

Peaches —  .  ’  « 

Maryland  Leader,  yellow.  No  a 

„  "  white . 

P.  &  B.,  yellow,  No.  3 . 

Pears — 

Silver  Lake,  No.  3 . 

Fowling  Creek,  good,  No.  3  .’.":::Z::: . 

Raspberries — 

Red  Farmside,  extra  preserved.  No  a 
Rhubarb— R°Che,ter’  fanCy’  preserYed<  No.' a 

Silver  Lake,  No.  3,  2  doz .  or 

Silver  Lake,  No.  10,  1  doz . ..ZZ .  a  J 

Strawberries— 

Anchor,  No.  2 . 

jumbo,  No.  1, 4  doz . . T  ^ 

Silver  Lake,  No.  a . 

Defence,  No.  2 . . 

Pineapple—  .  19 

Acorn,  E.  &  C.,  No.  2 . 

General,  E.  &  C.,  sliced,  No.  li::’.’. . 

Indian  River,  E.  &  C.,  No.  2 .  . 

Terrapin,  E.  &  C.,  sliced,  No .'2. . 

Orange  Grove,  E.  &  C.,  No.  2 . 1' .  j  « 

Singapore  Chunks,  No.  1%,  4  doz . Z  x 

Wallace,  E.  &  C.,  sliced.  No.  2 .  t  ,0 

Singapore,  cubes.  No.  1)4,  4  doz . "  L 

Wagner’s,  No.  1  cocktail,  2  doz  ..  „f 

P  Sr  R  -  . 


■30 


x  .90 
1.80 
1.65 
X  .60 


P.  &  B.  grated/No.  3-Z..1.ZZZZZZZZ.  11% 

s.  No.  3,  pie,  grated . . 


James,  iso.  3,  pie,  grated .  8o 

Singapore,  cubes,  No.  1,  4  doz . 67)4 


I 


1.60 


95 


•85 


•45 

.40 


I  .12)4 


■25 


Silver  Lake,  fancy.  No. ”3 . ...ZZZZ.ZZ.'.  *  os 

Chautauqua,  No.  3..  y5 

Succotash — 

Quaker,  extra  fancy 

Poland,  No.  2,  fancy  Maine .  .  7  *5 

Brandywine  Hills,  extra  fancy . ]] x  0f 

Spinach — 

Champion,  No.  3 .  , 

Shawnee,  No.  3.:. .  °° 

Farren’s,  No.  3 . Z'::::'Z  z]” 

“  No.  ro . 


3-25 


AMMUNITION. 

♦  Blasting,  A,  kegs,  25  lbs . 

“  b,  kegt,  *5  ibs . ;;;; 


2-35 
1. S° 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Matjoram....per  doz 

Sage .  <■ 

Thyme .  <« 

Savory .  “ 

Special  case  assortment,  2 
doz.  Sweet  Maijoram,  1 
doz.  Sag  s,  y2  doz. Thyme, 

„  ,  ,,,,,  ,  54doz. Savory . percase 

Colburn  s  A  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

)4-lb.  cartons.  1  do* . per  doz. 

)4-lo.  “  .  << 

)4- ib.  "  «  . « 

)4-lb.  screw  cap  bottles,  2  doz.  ”  ....;  « 

)4-lb.  square  cans,  2  doz .  “ 


•»5 

•*5 

.25 

•25 


Sweet  Potatoes — 
Victory,.No.  3,  2  doz.. 
Farmside,  fancy  N.  Y. 


State,  No.  3 .  1 , 22)4 


1. 00 
■9s  A 


Pumpkin — 


.40 

•75 

t.25 

.90 

.85 


Silver  Lake,  No.  3 .  ,/ 

Silver  Lake,  No  10,  )4  doz  /  ** 


Red  Belle,  N.  Y,  3...ZZZZZZZZZZZZ.  1.05 

Apoilo  ,3’s.  .  ^ 

Lily  Lake,  3’s .  g7i/ 

Brady,  No.  io,  y2  doz . i'9o 


Asparagus — 

Oak,  large,  2)4’s .  ,  2Q 

Superior,  large.  No.  2)4 .  3.2- 

Staple,  medium.  No.  2)4 .  ,  ^ 

Swan,  medium,  No.  2)4 . ZZZZZ  2.00 

Del  Monte  Tips,  No.  iV2 . .  -  I- 

Extra  Tips,  No.  1)4 . . . .......ZZ.  2]s5 

El  Rio,  medium,  No.  2)4,  2  doz .  2.80 


Canned  Crab«,  Clam*,  Lobster*, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

CrnbS7  j  xt  ,  Per  doz. 

Clams—  .  3J5 

Gold  Label,  No.  1,  4  doz 

Star,  No.  1,  4  doz . 

Lobster — 

B.  &  M.,  No.  t,  flat,  4 doz .  ,  ,, 

“  N°.  54,  flat,  4d°z . ;;;;;;  2.4S 

No.  1,  tall,  2  doz .  ,  ,6c 

q  ",  ^.  <iat,  4  tfo* . ;;;;;;  3  00 

Star  brand.  No.  /,  flat,  4  doz .  Zo 

No.  1,  tall,  4  doz .  3.85 

c.  .  No.  )4,  flat,  4  doz .  2.40 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled. 

No.  1,  2  doz .  r  1  15 

Cotton  Bale,  pickled,  No.  1,  2  doz;:;;";ZZ  x]xo 
Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz .  eo 

"  “  No.  2,  2  doz . 2.50 

'  •'  No.  3, 2  doz .  3J5 

Underwood,  soused,  No.  1,  50  cans  .  5  40 

Oysters—  “  N°'’<do* . 

Boyer’s,  No.  i,  s  doz, 

“  No.  2,  2  doz . 

M.  &  B.,  Deep  Sea,  N®.  i,  2  doz, 


Stewart  t 


•87H 

1.65 

•8  7'A 


No.  2,  2  doz .  1.65 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION 


_  ,  No.  1,  2  doz 

Victory,  No.  i,  2  doz... 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1-42)4 


80 

.8754 
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A  Business  Getting  Plan  for  all 


RETAIL  MERCHANTS 


Better  Than  Newspaper  Advertising 
Better  Than  the  Trading  Stamp  Plan 
Better  Than  Your  Own  Premium  System 


a.  iv  r> 


Costs  You  Less  Money  Than  Any  of  These 

If  you  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store ;  if  you 
would  like  to  stimulate  tke  purchase  of  more  goods  among  present  customers  ;  if  you  would 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense — 

You  Can  Profitably  Use  Our  Plan 

Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing,  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 


100  DAYTON  MONEYWEIGHT 


SCALES 


dered  and  installed  after  a  most  careful  investigation  of  the  various  kinds  of  scales  now  on  the  market.  The 
rchasers  are  the  promoters  of  one  of  the  most  colossal  enterprises  of  the  age. 

These  scales  are  to  equip  all  booths  of  the 

GRAND  CENTRAL  MARKET 

lere  weighing  is  necessary,  such  as  groceries,  meats,  teas  and  coffees,  poultry  and  game,  fish,  butter,  cheese, 
ndy,  etc. 

This  market  is  all  on  the  ground  floor  and  contains  over  16,000  sq.  feet  of  floor  space  which  is  divided 
into  480  booths  each  10x10  ft.  Its  appointments  are  as  near  perfect  as  modern  ingenuity  can  devise. 

The  management  decided  to  furnish  all  equipment  used  in  the  building  so  as  to  guarantee  to  the  patrons 
the  institution  absolute  accuracy  and  protection. 

DAYTON  MONEYWEIGHT  SCALES 

:re  found  to  excel  all  others  in  their  perfection  of  operation,  and  in  accuracy  of  weights  and  values.  That 
the  verdict  of  all  merchants  who  will  take  the  time  to  investigate  our  scales. 

Our  purpose  is  to  show  you  where  and  how  these  scales  prevent  all  errors  and  loss  in  computations 

weight. 

A  demonstration  will  convince  you.  Give  us  the  opportunity. 

Send  for  catalogue  and  mention  Grocery  World  and  General  Merchant. 


The  new  low  platform 
DAYTON  Scale 


Date . 

4oney weight  Scale  Co.,  35  State  St.,  Chicago. 
Next  time  one  of  your  men  is  around  this 
ray,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
o  purchase. 

■TAME . . . 

iTREET  and  NO . 

Town . 

InsiNEse . State . 


I 


Moneyweight  Scale  Co. 

35  State  Street,  Chicago 

district  OFFICES  t  /  Philadelphia  Office,  1651  N.  8th  Street.  New  York  Office,  11  E.  I4f/i  Street 
- ,  -  t-  .  \  Pittsburg  Office,  205  McCance  Bldg.  Buffalo  Office,  62  Pearl  Street. 


cSMSS 

MANUFACTURERS 
f  DAYTON.  OHIO. 
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Salmon — 

Gibraltar,  Sockeye,  No.  i,  tall .  i  .95 

**  No.  54,  flat .  1. *5 

Hapgood’s,  No.  1,  tall .  1.95 

“  No.  1  flat .  2  "05 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  1.  70 

Horseshoe,  No.  1 .  1.45 

Sweet  Clover,  pink,  No.  1,  tall . 95 

White  Raven,  red,  54s . 95 

Chef,  red.  No.  54,  flar,  4  doz . 92^ 

Terrapin,  pink,  No.  4  doz . 85 


SARDINES — Imported. 

Chancerelle,  i^s,  key . . .  u.50 

La  Champagne,  ^s„key .  17.00 

a  boneless .  20.00 

Tricolore,  i^s .  9.00 

Martels,  ^s .  9.50 

J2S .  13-25 

Morel,  lA%,  boneless .  15.00 

Domestic. 

Mustard — 

Irma,  *4s,  ioo  cans .  3.60 

Raven,  54  s.  kev,  100  cans .  3  -47/4 

Gold  Label,  yK s,  mayonnaise  dressing,  100 

cans .  6.40 

Gold  Label,  %s,  mayonnaiie  dressing,  50 

cans .  4.30 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

cans . per  case  4.75 

Oil- 

Gold  Label,  ^s,  oil,  100  cans .  6.40 

Irma,  J^s,  100 cans . 3.70 

Continental,  *4s,  key,  100  cans .  3.62 % 

Owl,  y.  s,  key,  100  cans .  3.6254 

Swift  tk.  Co.,  Talisman  brand,  100  10-cent 

cans . .. . per  case  7 .00 

Skipper  Sardines — 

54 s,  olive  oil,  key,  100  tins .  ia.00 

Ms,  “  “  50  tins.... .  12.00 

34s,  tomato  sauce,  key,  100  tins .  13.00 

Ms,  “  “  Sc  tins .  13.00 


Whole  Ox  Tongue. 

Armour’s  Veribest — 

Size  1  .  ,  0 

«  ,1/  . 

„  1  z* .  6.00 

“  1% . 

Fairbank’s,  No.  2,  1  doz . 7.  bo 

Libby’s,  No.  2%,  1  doz .  g-s° 


Potted  or  Deviled  Meats. 

Armour’s  Veribest— 

No.  %,  4  doz . „ 

Libby’s5!: 2  doz . 

No.  y,  4  doz . . 

RNoR^4doz . go 

no:  t:  i  doz::::::::::::::::::::::::::::::;;;::;:;;;;; 
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Dairy  Chocolate  Chips .  .25-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . 21-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergre^n .  “ 

Wellington  Caramels . 25-lb.  pails 

Frozen  Milk  Caramels . ...30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  “ 

Jelly  Beans .  “ 

Wintergreen  Lozenges .  “ 

Mint  Lozenges .  << 

Assorted  Lozenges .  u 

Conversation  Lozenges . 281b.  pails 

C.  &  A.  Crown  Stick . 3o-lb.  pails 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods . 10  boxes  in  case 


•16  ^ 

•  11  lA 

•  1 7'A 

•  1  °'A 
■09% 
•O  9’A 
.08 

•  10K 

■°7% 

■  10  K 
.08 

•  09  K 

•  09^ 
.09^ 

■  09% 

•08 

•  12^ 
.0914 

4-5° 


Potted  Chicken  or  Turkey. 

Armour’s  Veribest — 

No.  14,  4  doz . 

No.  y  2  doz .  .  .. 

Libby’s—  . 

No.  y,  4  doz . 

No.  y2,  2  doz . 

R.  &  R.,  No.  y,  4  doz .  , 


CATSUP. 


1.60 

2-75 


Beefsteak  Catsup,  medium 


Per  doz 
00 


.  p.  Co.,  spiced,  No.  32, 5  doz..:.:;;;;;;;;;;;;;;; 

/ a  nnrf  morlium  A ^  _ _  _  <  .  J 


12  oz.,  screw  top,  2  doz . 8754 


75 


Waldorf,  medium 
[  Campbell’s — 

No.  8,  2  doz . 

No.  8,  Tobasco. 

Snider’s — 

No.  16,  2  doz .  y  n p 

no.  s,  1  doz . HI 


.s7y 
■87  J4 


Sausage. 

Armour’s  Veribest— 

Vienna  style,  size  54 . .  g0 

Luncheon,  with  Tomato  Sauce,  size  $4 . 80 


KETCHUP. 


CANNED  MEATS. 

Corned  Beef. 

Armour’s—  per  doz. 

Veribest,  No.  1,  key,  2  doz .  1 .40 

“  No.  2,  key,  1  doz .  .  2  is 

Fairbank's — 

No.  1,  key,  2  doz . 

No.  2,  key,  1  doz . . .  2.25 

No.  6,  key,  1  doz .  7-*S 

No.  14,  key,  54  doz . per  case  8.50 

Libby’s— 

No.  1,  key,  2  doz . ;t 

No.  2,  key,  1  doz . 2.30 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label”— 

Chicken,  No.  .  2  g 

5-oo 


No.  1 . 

Tur,Hey’  s°- 1/2 . 2.85 

No.  1 .  _ 

Whole  Rolled  Ox  Tongue,  No.  i 

“  Ham,  No.  1I4 . 

“  “  No.  254 . 


Curtice’s  “  Blue  Label”  Tomato  Ketchup—  Per  Case 

Small,  25  bottles  in  case .  2  ?c. 

Medium,  25  bottles  in  case . //’’*  4^2? 

Large,  12  bottles  in  case . .  .  3^75 


xi. 00 
7-50 
10.00 


Libby’s — 


Chipped  Beef. 


No.  y2,  2  doz .  ,  , o 

No.  1  2  doz .  .  73° 

No.  54t  glass,  2  doz . 

No.  1,  glass,  2  doz . 

Beechnut — 

No.  54,  sliced,  glass  jars . 

No.  1,  sliced,  glass  jars . 

Sliced  Smoked  Beef. 

Armour’s  Veribest — 

Shield,  in  glass,  size  *4 .  1  cc 

tt  t<  a 

Acme-  1 .  265 

Large  tins,  2  doz .  2.85 

Medium  tins,  4  doz .  x  7e 

**  2  doz .  I  #75 

Large  glass  jars,  1  doz . ’*  2.95 

Special  jars,  1  doz .  2.75 

Junior  jars,  2  doz . lt  75 


Sliced  Bacon. 

Armour’s  Veribest — 

Star,  in  glass,  size  J4 .  1 . 65 

‘  .  “  1 .  2.65 

‘  »tin,  “  54 . .  1.65 

,  1 .  2.6s 

Beechnut — 

No.  54,  glass  jars .  ^65 

No.  1,  glass  jars .  2.72 54 

Acme —  / 

Large  glass,  1  doz .  ,,0 

Junior  glass,  2  doz . ;  ,-30 


Roast  Beef. 

Armour’s  Veribest — 

No.  1,  2  doz . .  x  4Q 

No.  2,  1  doz .  2  2t- 

Fairbank’s — 

No.  1,  2  doz .  x  ^ 

No  2,  1  doz .  2  „i/ 

Libby’s—  .  37  A 

No.  1,  2  doz . , .  x 

No.  2,  1  doz .  2  00 

Kingan’s—  . 3 

No.  i,  2  doz .  1.40 

No.  2, 1  doz . 2 ;42^ 

Lunch  Tongue. 

Armour’s  Veribest,  No.  t,  2  doz .  2,jo 

•-rmour's  Veribest,  No.  J 4,  2  doz .  1.50 

Fairbank's,  No.  1,  2  doz . .  2.15 

Libby’s,  No.  1,  2 doz . .  2.75 


Deviled  Meats. 

Curtice  Brothers,  ‘‘Blue  Label”— 

Ham . NV“- 

Tongue . 

Chicken .  ,  0. 

Turkey . 


No.  10  oz. 

2*  15 

2-i5 
2 .50 
2.90 


Potted  Meats. 

Curtice  Brothers,  “Blue  Label”  — 

Ham  ^  Tin- 

Jtam . .  1.20 

£°"?“e .  I.  so 

Turkey . l  8o 


No.  }4  Tin. 
2.00 
2.00 
2  •  75 
2-75 


Soups. 


Schimmel’s,  assorted,  1  lb..  4 doz...  stc 

Campbell’s —  .  ^ 


Assorted,  No.  i,  4  doz .  85 

Special  assortment,  4  doz .  g7i/ 

Curtice  Brothers,  “Blue  Label”— .  //2 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  pet  jj, 

Premium,  54s,  12  to  25  lbs .  — 

Premium,  54s,  12  lbs . ;;0 

Caracas,  sweet,  6  lbs .  ;  — 

German,  sweet,  12  lbs .  ’  2, 

Auto,  sweet,  6  lbs .  '*  *-2 

Cocoa,  -lb.  cans,  12  lbs.  in  box . . 

Cocoa,  54-lb.  tins,  6  lbs . 

W.  H.  Baker’s—  . 34 

Best  Cocoa,  54-lb.  size . per  lb  21 

„  “  K-ib.  “ . H «  ■  ;  2 

Premium  Chocolate,  54s,  12  lbs . 

“  5^s,  12  lbs . 2gIZ 

Best  Sweet  Chocolate,  1-5S,  6  lbs...  1954 

Hershey’s —  ^ . . 

Milk,  48  5  cent . per  box  1.45 

Epp  s- 

Cocoa,  54-lb.  tins,  7  lbs . . 

Van  Houten’s — 

Cocoa,  6-lb.  boxes,  i-lb.  tins . per  tin  .72 

“  6-lb.  boxes,  5^-lb.  tins .  “  iz 

“  6-lb.  boxes,  ^-lb.  tins .  “  .19 

Huyler’s — 

Cocoa,  54s,  6-lb .  A2 

“  jAs>  6-ib . ;j4 

Hooton  Cocoa  and  Chocolate  Co. — 


Bouillon  . 
Beef. . 


Tomato . 


Pea  . 


Quarts. 

Pints. 

y  Pints. 

3-i5 

i-75 

1  -25 

3-i5 

i-75 

1.25 

3i5 

i-75 

1.25 

3->5 

i-75 

*  -25 

3.15 

*•75 

I-2S 

3-  >5 

1-75 

**25 

3*i5 

*•75 

*  -25 

315 

1-75 

1.25 

3-i5 

i-75 

1.25 

3.15 

*•75 

I-25 

3-15 

1-75 

1.25 

315 

1  -75 

1  *25 

3.15 

1-75 

1.25 

3*  *5 

1-75 

*  *25 

3-15 

*•75 

1.25 

3-15 

i-75 

*  •  25 

3-15 

*•75 

1.25 

3.15 

i-75 

1.25 

6.50 

3-5° 

2.  00 

7.25 

3-75 

2.25 

Cocoa,  labeled,  54s . ^ 

Cocoa,  labeled,  is . ”  . -.g 

Premium  Chocolate,  y2s... .......... .31 

Premium  Chocolate,  54s . .33 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases— 

Per  doz. 
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Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  54 -lb.  packages../.. . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  5^-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  1/ -lb.  packages .  - 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54 -lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes  12 

boxes  in  case,  54-lb.  packages . ' 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54_lb.  packages . .  27 

Vanilla  Sweet  Chocolate,  12-lb.  boxes  6  * 

boxes  in  case,  54 -lb.  packages . *  .  27 

Vanilla  Sweet  Chocolate,  50  5-cent  pack-  ’ 

n  ages Jn  box . .  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  i-lb 

tine  ’  6 


Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-ib 
tins  .  ’  s 


•65 

•3* 


Cocoa,  6-lb,  boxes,  12  boxes  in  case.  5f-Ib 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54-lb. 

tins . 

Cocoa,  1 2-lb.  boxes,  6  boxes  in  case  '  it  lb 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-ib. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . * 

Diamond  Chocolate,  sweet,  ^4-lb.  piegs! . 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12-lb.  l<  6  “  “  . y  ** 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

6-lb.  boxes,  12  boxes  case,  54 -lb.  tinsPC“lb 
J£*lb-  tins,  6  lb.  boxes,  12  boxes  case  * * 

Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  5^-lb.  jars,  6-  and  12-lb. 

boxes . 

Croft’s  Cocoa.  |s,  2  dozen  in  box .  x.8^ 

“  54s,  6  lbs.  “  . 0, 

“  54s,  6  lbs.  ‘‘  .  3| 

“  “  5-lb,  6  cans  ‘‘  .  L 

”  Swiss  Milk  Chocolate,  48  5-c. cakes.. 


1.65 
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Premium,  54s,  12-lb.  cakes.... .  / 

“  54s,  “  “  ?- 


Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate- 
54  lb.  decorated  cans,  12-lb.  boxes. .per  lb. 

“  24-lb.  boxes..  “ 

Special  10-c.  packages,  30  to  box. .per  box 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 

“  5^’lb.'  “  12-lb.  “  . 05 

Bedford  Cocoa — 

Labeled  5^-lb.  cans,  6-lb.  boxes .  20U 

A-lb.  “  12-lb.  “  .  '  9* 

“  54-lb.  “  6-lb.  “  . 

y  g-lb.  “  12-lb.  '*  . . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  l/%s,  6-lb.  boxes . 

<{  54s,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box 


29 

3^ 

31 


.2654 

.26 


35 

V. 


Premium  Chocolate— 

54-lb.  cakes,  12-lb.  boxes .  27 

5^-lb.  “  24-lb.  “  . 

Milk  Chocolate- 

40  3-cent^  cakes  in  box,  24  to  hall  case . 80 

4°  “  “  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  case . 78 


CONDENSED  MILK. 


BORDEN'S 


COND^NS^D  MILK  CO. 

All  BORDEN’S  Brands 


guaranteed. 


54 -lb.  round  cans . 

Per  can. 

y-\b.  “  . 

i-ib.  <‘  . 

1%-oz.  “  50  cans  in  case 

.07 

5-lb.  “  . 

2-75 

2.21 

3.6° 

7.08 


Per  lb. 

•  55 


CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. — 

Extra  Mixtures . 30-lb.  pails 

Cream  Jelly  Mixtures .  ** 

Elcroften  Mixtures .  “ 

Nobby  Mixtures .  “ 

Cadella  Mixtures .  “ 

Fine  French  Mixtures .  u 

French  Creams .  “ 

American  Mixtures .  “ 

Variety  Cut  Drops .  “ 

Darling  Mints .  ** 

Golden  Drip  Bar . 15-lb.  boxes 

Sour  Balls . 30-lb.  pails 

Pancella  Cream  Chocolate .  44 

I  X  L  Assorted  Chocolate .  44 

King  B  Assorted  Chocolate .  “ 

No.  1  Fine  Assorted  Chocolate...  44 

Nonpariei  Drops .  44 

Chocolate-covered  Caramels .  44 


Per  lb. 
.08 

.09^ 

•°9lA 

.  10 
.12% 

•13K 

.09 

.0854 

.08^ 

.08^ 

.  10 

.0854 

,ioj4 

.1154 


.1654 

.1154 


88 

3-5° 


Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . . 

Queen,  4  to  lb .  42 

Sweet  Vanilla,  4  to  lb . ’ . 2g 

“  8  to  lb . 28 

Bloocker’s  Cocoa  Powder- 

54 -lb.  tins,  2  doz.  in  box . per  doz. 

54-lb.  tins,  2  doz.  in  box .  44 

i-lb.  tins,  1  doz.  in  box .  44 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-lb.  bags,  1  doz.  in  case .  44 

Runkel’s — 

Cocoa . per  lb. 

Premium  Chocolate .  44 

Vienna  Sweet  Chocolate,  54-lb.  pkg...  “ 

Vanilla  “  54  lb.,  48  to  box... 

Wilbur’s  Cocoa — 

Breakfast,  54-lb.  tins,  6-lb.  boxes .  per  lb. 

“  5'2-lb.  tiis,  6-lb.  boxes .  * 

Wilbur's  Chocola  t — 

Sweet  Clover,  J4s,  6-lb . per  box 


Eagle,  4  doz .  6.25 

Eagle,  2  doz . . .  3.15 

Challenge,  4  doz .  3.75 

Defiance,  4  doz...., .  3.75 

Magnolia,  4  doz .  4.15 

Rose,  4  doz .  4,00 

Dime,  4  doz .  3  65 

Winner,  4  doz . 4.00 

Baby,  1  doz.,  glass . 7...  1.90 

Red  Cross .  4.15 

Peninsular .  4.15 

Leader . 3.90 

Banner,  4  doz .  4.10 

Star,  4  doz .  4.15 

Emery,  4  doz . .c . .  3.80 


6.50 

52 

50 


•33 
•3° 
.22 
1 . 60 


1 .60 


EVAPORATED  MILK. 

Libby’s,  small  family,  &  doz .  2.70 

Libby’s,  family,  4  doz .  3.20 

Peerless,  hotel  size,  2  doz .  3  55 

Peerless,  family  size,  4  doz .  3.00 

Peerless,  5  cent  size,  4  doz .  1.65 

St.  Charles,  family  size,  4  doz . . .  3.75 

St.  Charles,  hotel  size,  2  doz .  3.80 

Silver  Cow,  5-cent  size . 6  doz.  2  50 

Pet,  10-cent  size,  4  doz . per  case  3.00 

Pet,  5-cent  size,  6  doz . per  case  2.55 

Van  Camp’s,  6  doz.,  small .  2.65 

Van  Camp’s,  4  doz.,  family .  3.00 

Van  Camp’s,  4  doz.,  large .  3  7° 
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Exton”  Crackers 
Are  Your  Chance 

to  show  customers  that  you  know  how  to  please 
even  in  the  little  things. 

We  decided  61  years  ago  that  an  Oyster 
Cracker  was  not  too  small  to  get  the  best  making, 
and,  by  keeping  up  the  highest  standard  of  material, 
baking  and  handling,  we  got  and  kept  the  biggest 


sale. 


, 


A.  EXTON  &,  CO. 

TRENTON,  N.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers 

Stamped  “EXTON” 


“The  Best  Known  and  Known  as  the  Best” 


Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co., 
Distributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 


“For  Safety's  Sake  Sell 


_ 

Flavoring  Extracts 


Branded  “U.  S.  P. 


Safe,  because  guaranteed  under  the  National  Pure 
j  Food  Law  to  be  absolutely  pure  extracts  from  fresh 
natural  fruits. 

Safe,  because  of  superior  flavoring  quality  which 
will  surely  please  your  customers. 


Vanilla 

Lemon 

Almond 


Wintergreen 

Peppermint 


Ginger 

Orange 

Rose 


The  Zipp  Manufacturing  Company 


Established  1885 


CLEVELAND 


OHIO 


The 

Hotel 

Patrons’ 

Demand 

A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
U  good  coffee  and  will 
stand  up  under  any 
test  you  can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 

is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 

B.  Flscfier  &  Go. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 
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HIRES  CONDENSED 
MILK 


Per  cue. 


Silver .  4.15 


Queen 


4.00 


Premium .  3.85 


Blue  Ribbon  „  3.85 


Gold,  tali .  3.75 


Gold,  family...  3.15 


COCOANUT. 

Franklin  Baker  Co's — 


Per  ( 


—14— 

DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  doz.  i  15 
c  *  ",  with  Horse  radish,  p.dz.  1,15 

Stone  P°ts,  large  size,  1  doz.  in  case,  per  doz.  1 .75 
...  .  _  “  with  Horse-radish,  p.dz.  1.7c 

Wem  Senf,  in  bbls . per  gal.  75 

“  1  gallon  stone  jars . per  jar  .75 

,  _  5  gallon  kegs . per  keg  2.50 

Prepared  Mustard,  in  bbls . per  gal. 

*  “  ia  15  gallon  kegs...  if 

“  in  10  44  ...  11 

“  “  !n  5  “  "  .25-. 40 

„  \n  2  gallon  pails. ..per  pail  .75 

Prepared  Special,  with  spoon,  2  doz.  in  case,  ^ 

per  doz . . . 95 

“  Sifting  top,  2  doz.  in  case. ...per  doz.  .46 
with  Horse-radish,  2  doz.  in  case 
Per  doz . . 


—15— 

Pickled  Meats. 

Lamb  Tongues  (Derby  Brand), pintglass  jars.  4.75*' 
“  quart  glass  jars.  5.75 

r  .  .  ro-oz.jars .  2.50 

^a’vfsJ  "eaa,  in  round  tins . per  doz.  1 . 65 

Pickled  Meats,  in  glass .  «•  j  qq 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet  ) 

Beef  Salad,  in  glass . " . (.  ,  -QO 

“  pints . ’’ 

“  “  quarts . ' 

Lamb  Tongues,  in  glass . **  j 


—l6— 


Pickles  and  Onions  in  Vinegar 

Mixed^  Pickles  and  Chow-chow,  5-gal.  keg  2 

10-gal.  keg 4 


Holland  and  Scotland  Herrings. 


Brazil,  70  s-cent  packages .  2  -o 

“  It  . 


Imported  and  American  Fancy 
Cheese. 


•35 

•32 

.80 

.26 

3-75 


2.  50 
.50 


35  ro-cent 

“  38  5-cent  and  16  ro-cent  packages. ...  „. 

“  18  20  cent  packages . .  2  5Q 

„  c,  .  .  ..  ,,  Per  lb, 

Shred,  in  pails,  20  lbs.. 

“  in  boxes,  25  lbs 

"  “  in  barrels,  135  lbs . 

Tab>=  Talk,  Thread,  in  pails,  20  lbs . ”  .  lp 

“  "  in  boxes,  25  lbs..: . .!  '.ogi/, 

in  barrels,  135  lbs . 0/ 


10 

°9% 


Premium,  60  packages,  15  lbs"  to  case 
“  3°  J4-lb.  “•  15 


.23 


“  3°  V-lb.  and  15  J4-lb.  packages, 

15  lbs.  to  case..  ’ 


Schepp’s  Shredded,  J^-lb.  pkgs.’  is  ibs.'to  case 

_  V  ,  "  )6-lbs . __ 

Dunham  s,  5-cent  package .  2„ 

"  K*  .  ' 

K 


■  22j^ 

•23K 

.22^ 


.26 

.28 


Ms  and  %s . ;;;;;;;;;  ;z6^ 


Emmenthaler  Swiss  Cheese,  Selected  tub . 25 

co  „  “  "  “  loaf  .26 

bap  Sago,  3  to  a  lb . cask,  per  lb.,  .  18,  less  .22 

Koquetort  Cheese,  12  in  case,  per  lb.,  .32I4  “ 
Parmesan,  loaves  about  30  lbs.. .loaf,  31.  cut, 

Edam  Cheese,  12  in  case  ...case,  10.50,  single 

in‘in. . Per  lb. 

i-lb.  tins . per  case 

Camembert,  in  wood  boxes . per  doz.,  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10-oz.  bottles, 

.  Per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

Parmesan,  grated,  ready  for  use,  small^bottles, 

Olmutzer  Hand  Cheese,  100  in  box..  P  225 

Edelweiss  Romatour  and  Bier-Kase.  per  doz  4  00 

American  Swiss,  No.  1 . loaf,  .16  cut,  4 

,,  Square  loaves,  No.  1,  about 

25  lbs.  each .  per  lb 

Limburger  Cheese,  No.  1 . box,  W 

Vz  box,  14 ;  less . 

Mueuster  Cheese 


i-45 


Holland—  Kpms°r 

Mixed,  “Y.  M„”  %  bbl .  ,  r0  60-  75 

Mjlkers,  “Y.  M.,”  54  bbl .  6.50  ^s-.'ss 

Mixed^standard,  bbl . s  75  5 

Milkers,  standard/bbl...  .' .  5-5°-6-5° 

Scotland-"  *bU . 

Mixed,  large,  fulls,  bbl . 

"  ;;  k  bbi . ::::::::::::::  8.oo 

Milkers,  “  bbl 

„  .".  „  "  .  %  bbi.” 8.oo 

Herring,  imported,  about  40  in  pail.  1.25 

Roll  Herring,  imported,  about  25  in  pail .  1.00 

bpiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  |b. 

Matjes  Herring . .  pail 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs.. 

Green  Kern . , .  P"b.¥  * 

German  Dried  Pears. .!  ”.!..!..... a 

Dried  Mushrooms . •*  60-1 

Juniper  Berries . 44 

St.  John’s  Bread . a 

Bay  Leaves . “  c6- 


COTTOLENE. 


Bismarck  Herring. 


Per  tin. 


Round  tins,  with  key,  pint . 

;;  ;;  quart. . . 35 

..  „  2qua[f . . 

4  quart .  1.10 


3°  z",Ib-  ‘ins . per  case  6. 

15  4  lb.  tins .  u  ^ 

6. 


6  10-lb.  tins.. 


Freight  prepaid  on  two-case  lots. 


EGGS. 


Western  Candled  and  selected,  3°-doz.  crates.. 


Per 


,.27-. 3 


■  per  lb. 


.19 

.16 

.16 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin . , .  ,  IO 


COCOANUTS. 

Franklin  Baker  Co’s — 

Porto  Rico,  Jumbo,  80s . 

San  Bias,  100s . 


Brick  Cheese,  No.  r . 

English  Dairy  Cheese..”.]..""."”.".’^’  << 

Pineapple  (Picnic  size),  6  in  box . ...per  box 

(Gem  size),  6  in  box .  « 

Royal  Luncheon  Cheese- 

Dinner  size,  1  doz.  in  case . per  doz 

Lunch  size,  2  “  “  ,  « 

Picnic  size,  2  “  "  .  ...  .....  <> 

Trial  size . <* 

MacLaren  Imperial  Cheese,CIub  size. per  doz 
"  “  No .t  *< 

Roquefort 


.17 
.16 
•17^ 
3  00 
2.25 


Per  bag 
4 .00 
3-5° 


CRACKERS  AND  CAKES 

A.  Exton  &  Co. —  Bbls 

Butter  Crackers .  eg ' 

Oyster  “  .  . „o 

Wine  Scroll . .'.'.'Z.'.'.'.";;'.;"  ,0 

Cracker  Dust .  Qg 

Packages  free.  To  wholesale  dealers' and  jobbers  a 
discount  Will  be  made  on  lots  of  5  barrels  and  upwards 
J.  S.  Ivins  Son —  Bbls 


Bxs. 
.08^ 
•08  K 
.10)4 
.08 


1  Jumbles.. 
Edge  Water.. 


•°7  Vz 


08% 
°7  K 


.08)4 


Assorted 
Brown  Ei 
Butter  Thin 

Clover  Mixed . 

Cocoanut  Ripple . 

Cookie  Mixed . 

Butter  Toast . 

Fig  Bars . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . 

Fruit  Gem . " 

Graham  Wafer . " 

Grandma  Cookies . 

Honey  Jumbles,  XX . 

Iced  Charter  Oak . ] 

Iced  Ginger  Tablet . *, 

Iced  Honey  Jumbles . . .  0ol4 

Iced  Penn  Treaty . "i"  "  09/2 

Iced  Vedette  Wafer .  7 

Lemon  Bar . . . ” 

Man-in-the-Moon 

Milk  Lunch . 

Orange  Cookies . I!.”..."] 

Quaker  City  Mixed . Q7.A 

. . . 

Soda  Biscuit  XX .  o6 

Soda  Biscuit  XXX . 


Bxs. 
.08 
.  10 


.  12 


.08 

.10 


.09 

.08 


large 

tr  ,  ^  ”  small  “  “ 

Fromage  de  Brie,  M.  C.  C.,  i  in  box.. .per  box 
d  Isigny,  “  6  **  ...  *• 

Wm.  Tell  brand,  12  in  box .  ** 

Neufchatel  (Cow  brand),  25  in  box.”.!’ 

Star  Cream,  or  Phila.,  ia  **  *< 

Miniature  Cream,  or  Phila.,  12  in  box”  “ 
Hand  Cheese,  8  doz .  ** 

“  4  Thuringer .  ** 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  f< 

Schutzen  Cheese,  12  in  box .  if 

American  Mountain  Cheese  (Aipen  Kaie)  50 
i-lb.  packages . . .  lb. 


4  5° 
2.40 

I-35 
1 .00 
1 .00 

2.40 
2  -95 
1  -45 
1  -55 
z-55 

1.40 

•95 

1.90 

95 
1  *35 
.70 

•85 

*•45 

1.25 


2  quart  tin . . 

quart  tin .  cQ 

Brat-Haring,  4  quart  tin . .  . .’”!”!!.’.* .  i  i0 

!!  2  quart  tin . !”.’.”!!!”!!  !6o 

quart  tin . 

English  Sprats,  36  bunches . per  box 

Kruger  s  Roll-  and  Brat-Haring,  oval  tins, 

per  doz. 


2750 


cheese. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs. 


PiV.,;,.  r.  11  ^  ist’s,  40-lb.  boxes 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg 

5-Jb.  pails . per  pail 

10-ib.  pails .  << 

Cut  Spiced  Sardines,  10-lb.  pail . " 

r,  .  -  ”  .  5  gaL  keg . per  keg 

Russian  Sardines,  in  glass  jars . per  doz. 


•75 
•55 
1.05 
•75 
2  •  75 
1.25 


5-5° 

.60 


.18 


Imported  and  American 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb 

Wiener  \Vurstel,  16  in  tin . per  doz! 


Meats  and 


Norway  Anchovies. 

Original  package . per  «  bbl. 

Repacked  in  5- lb.  pails . pai, 

„  10-lb.  pads .  .<  j.IO 

«  . per  keg  2.75 

..  {/  u'^C!as . per  doz.  .95 

Yz -lb.  tall  tins .  “  x 

1  i-lb.  tall  tins .  •*  2  no 

Fancy  kegs,  keg  .  ;8o 

::  8S:r£EE= 


FANCY  GROCERIES. 

Almond  Staple  Paste  s-lb.  cans .  per  lb 

Anchovies,  in  oil,  %  bottles . 

A  v"  t—  K  bottles . !!!!"!’" 

Anchovy  Paste,  fancy . per  doz' 

.  “  plain .  «  ,  d 

Bouillon,  Burnham,  pints,  2  doz......... . 

r .  “  ..  “  pints,  2  doz . \ 

Capers,  Nonpareil,  y2  gal.  kegs . 

;;  quart,  glass . ...per’doz! 

bottled,  %  size...,  ** 


.2; 

4-5= 

3- 2 

4- 75 


•  42 
■32 
.20 


.09 

.09 

.08 


Carlsbad  Speck  (Imported  Bacon)!!  "  “ 

ff’s" 


Imported  Cervelat  Sausage  (Rolf? ’s).  ...per  lb. 


•08K 
•°9  K 


.09 
.  10 


.09 

.08 


• 07 Vz 

.08K 


.07 

■07  Vz 
•07  Vz 


.  10 

■°7% 

.08 

.09 

.08 

•07  K 

.08 

.08 

.09 


•  45 

4-75 
2  75 

•32 

•45 

3-75 

.65 

3.00 

■14 

•24 


Salt  Sardellen. 

Original  packages  1902  - . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

«  PiQt  jars.  . per  doz 

large  tumblers .  •< 

"  small  tumblers .  <• 


6.00 
2.25 

*-aS. 


Yz  size ....  " 

za  ‘  “  Ksize....  “ 

Canton  Ginger,  large  pots,  6-jar  cases..per  case 
medium,  12-jar  cases.,  “ 

small,  24  jar  cases " 

Chemes  in  Maraschino,  glass,  1  doz.  case 
Uam  Chowder,  Burnham,  1  lb.,  4  doz . doz! 

Curne  Powder,  pints . per  doz 

4  oz .  « 

“  2  oz .  « 

French  Peas  extra  fins 

“  fins .  . 

Moyen’s . 


1. S«> 
7-00 

2- 35 
1.90 

x*  x5 
4.65 

5.00 

4-75 
7.00 
.90 
2.20 

3- 5o 

2.25 

.  "  1.50 

.per  case  16.00 
14.00 


Hill’s  Irish  Oatmeal,  14-lb.  tin's,"  10  per  case 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit. ...lb! 


12.00 

12.00 

.19 

•3i 

•34 


1.25 

.60 


25 


40 


23 


.  12 


•  o6% 


Spiced  Wafers . . —  1/ 

f^lincliina  .  .  * 


Sunshine  Cookies . 

Water  Crackers  Star . !!!!!!!!!! 

Package  goods — 


•°7  Vz 
•06  % 


•06% 

.07 

.08 

.08 

.07 


AMmals  . „ . .  Perdoz- 

Butter  Thin .  . . 

Gingerettes . !!!.!!!!! 

Gold  Medal  Soda  (small) 


1 .00 
1 .00 

Graham  Wafers. ......5  } .  T'p° 

Ivinettes .  100 

Milk  Lunch .  . 

Our  Ginger  Snaps . !"."  1 

Pink  Tea .  's° 

Sugar  Snaps .  . . . 

Saltona  Biscuit,  . . 


Freight  paid  on  3  boxes  to  Pcnnsyi  va’nia,'  NewYmk 

hifWcLerSey;  De  a^ra’  Maryland,  District  of  Colum- 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 


Imported  Frankfurters . .per  do* 

Goose  Breast,  imported,  marked  weight  per  lb.’ 

Pate  de  fois  Gra«,  small  size . per  doz! 

American  Holsteiner...by  bbl.  .12  ;  less,  per  lb. 

Landjager,  short .  “ 

long .  •* 

“  Mortadella,  Dry .  << 

Knackwurst,  25  in  box,  per  box, 

M  . perdoz. 

Cervelat  (E),  50  and  100-lb.  boxes 

.21^;  less . ’ 

Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less . 

“  Cervelat,  Crescent,  50  and  100-lb! 

boxes,  .17;  less . 

“  Cervelat,  Tip  Top,  50  and  "loo-lb 

boxes,  14;  less .  ,5 

“  Cervelat,  E.  Gothaer,  50  and  ioo-Ib! 

boxes,  .23^;  less . . 

Salami  (E),  50  and  100-lb.  boxes, 

.20;  less . . 

Salami,  Blue  Ribbon,  50  and  100-lb 

boxes,  .18%  ;  less . ’  2Q 

Salami,  G.  A.  P.,  50  and  100-Ib 

boxes,  .16%;  less . 

“  Tongue  Sausage . per  lb! 

“  Smoked  Braunschweiger  Liver  Saul 


Russian  Caviar. 


i-lb.  tins . 


Per  doz. 


K-ib.  tins . !!"!"" . 


)^-lb.  tins . 

%-\b.  tins . . 


10.50 

5-5° 

2.75 


.  18 


German  Dill  Pickles— Regular  Size. 

do-&al.  casks,  about  2000 . . 

50-gal.  bbls.,  about  1200 .  per  bb] 

15-gai.  keg,  about  500 . ;;;;.per 

10-gal.  keg,  about  300 .  «  2  „ 

5-gal.  keg,  about  150 .  .  *< 

10-lb.  pail,  about  so . '..'.'."'.'per  pail 


.18 

.18 


Lachs  Ham!!!!!!!  .!!: . 


Petit  Delicatess  Frankfurters,  plain, 

t)  ■  ta  .  Per  doz. 

Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz. 

Lebanon  Beef  Bologna . per  lb. 

Paprika  Speck .  “ 

Mettwurst,  half-round . « 

Liver  Sausage  (Special),  truffle' goose*  or  sar- 

aellen . . . . 

Smoked  Thuringer  Blutwurst .  fi 

ft  Pfefferwurst .  ’  « 


•  x5 
.28 


1. 00 
x5 


.18 
.  x6 


Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . 

48-gai.  bbis . 

10-gai.  kegs . ;;; 

5-gal.  kegs . !...!..... 

io-lb-  paiis . ::::::::::::Per  Pan 


. per  cask 

. per  bbl. 

. per  keg 


6. 50 
2.40 
1.25 


Dinner  Biscuit . “ 

“  Breakfast  Biscuit .  “ 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  nng,  pints . doz 

-  ,  .  “  Yz  pints . •< 

Salt,  stone  jars,  4  doz . 

Extract  of  Beef,  Morris’,  4  oz . ...Ipe'r  doz'  650 

“  2  oz .  «  -  „ 

Anker’s,  120  vials .  .  on 

«  . perdoz.  4.00 

„  ..  *oz .  "  7-25 

16  OZ .  <«  J,  50 

Theodore  Marquet  Mushrooms • 

First  choice .  ^ 

choice,  100  tins . :.'::::::::::perci'e  2^00 

Rxtra,  100  tins .  tt 

Hotel,  100  tins .  a 

Truffles,  A./. . ^""“""..per  tin 

;;  « 

“  Vz . .  « 

Shrimps,  pickled,  small  size . 

“  Dunbar’s,  2  doz . .."perdoz! 

Figs  in  Cordial,  Dunbar’s,  1  doz........  “ 

“  Bishop’s,  1  doz  ....!":  " 

Crystallized  Ginger,  i-lb.  tins .  ** 

. .  T  .  "  K-lb.  tins .  " 

Lime  Juice,  Rose’s .  <* 

Victor  Rose  Water . ".. .  *< 

“  Peach  Water . ."^i!”* .  « 

Pitted  Olives . i. 

Armour’s  Solid  Extract  of  Beef- 


26.  00 
i8.oo 
.30 
•55 


1. .5 
2-«5 


«5 
2-«5 
5- 
6.50 
4.00 
2. >5 
3.60 
2.2; 
2.25 
5-25 
Per  dot. 


Size  2  jars,  i  dozen  in  case .  .  .< 

*•  .  •<  ,  «.  .  r45 


Imported  Lebkuchen. 


Dampfnusse  (Pfeffemusse) .  per  lb 

Spitzkugeln. .  U 


.18 

■25 


4  . 

**  8  “  j  •< 

"  16  «  %  «< 

Armour’s  Fluid  Beef  Extract- 

Size  4  bottles  1  dozen  in  case . 

«  8  «  , 

.  “  16 


8. to 

15.90 

29  •» 


4-45 

S.so 

x6.oo 


Armour’s  Beef  Extract  and  Vegetable  Tablets— 

i  dozen  small  boxes,  12  tablets  each .  2,25 

1  “  medium  “  36  “  6  00 

1  “  large  «  7a  «  10.'os 

Armour’s  French  Bouillon— 


•15 

.18 

.18 


Lebkuchen  and  Bread. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen, No.  i,  6  “  ...  “ 

“  No.  2, 6  "  ...  41 

No.  3, 6  "  ...  •* 

Amandines,  9-lb.  tins . .’. . per  tin 

**  small  tins .  t( 


•30 
•50 
•75 
1. 00 
5-25 
•55 


Size  4  bottles,  1  dozen  in  case .  4  00 

" x6  "  1  M  . ...  '*!!!  .l  oo 


Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case.. . 
“  12  44  1  *• 


14.00 


. per  bottle 

. P«r juf 


s.jo 

7.20 

3 ‘5° 
1.5° 


41  2  fancy  jugs . 

Armour  Tomato  Bouillon- 
Size  4  bottles,  x  dozen  in  cese . . .  2.50 

44  T*  **  *  ti 


S  ‘  .  . per  bottle 

2  fancy  jugs . per  jug 


7-’ 

3  So 
s.50 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT’ 
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Make  Your 
Customers 
Advertise 
You 


by  selling  them  something  they  will  talk 
about — Onarga  Automatic  Processed  Red 
Kidney  Beans  are  actually  so  delicious  and 
the  full  natural  flavor  is  so  superior  to  all 
others  they  will  prove  a  pleasant  surprise 
to  your  customers.  If  you  want  a  pleasant 
surprise  for  yourself  you’ll  get  it  in  their 
lively  selling.  Order  from  your  jobber,  or 

The  Iroquois  Canning  Company 

Onarga,  Illinois 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa.  « 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making.  *■ 

Croft’s  Swiss  Milk  Cocoa 
has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the  “Grocery 
World”  when  you  write? 

-40  cents  a  pound 

Packed  In  J£-lb.  Jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO.  JSSgSK 


Who  Thinks 
For  You? 

You  do  it  yourself,  don’t  you  ?  Did  you  wait 
for  others  to  select  your  store  and  your  stock, 
and  tell  you  how  to  run  your  business  ? 

If  our  advertising  sent  people  to  demand  that 
you  sell  our  Macaroni,  Spaghetti,  Noodles  and 
Pastels  would  you  feel  pleasant  ? 

But,  think  this  over.  You  can  depend  on  our 
goods  and  know  their  fine  quality  will  increase 
your  trade. 

You  can  make  a  good  profit  on  them  and  every 
case  brings  you  Universal  Coupons  which  are 
good  as  cash  in  buying  almost  anything  you  want. 

We  work  with  you,  not  against  yon.  ■  Will  you 
push  our  goods  ? 

Vienna  Bahing 
Company 

Philadelphia,  Penna. 


f  — 11  —  . .  "  ■"  ■■■  ”  ■  —■  * 

WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 

—  ■  ■  ■  =  I  IN  ■ 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA. 
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FLOUR. 

Per  bbl. 

King  Midas .  6.70 

Gold  Medal .  6.45 

Millbourne .  6.35 

On  Top .  6.60 

Ceresota .  6.50 

Pillsbury’s  Best .  6.40 

Taylor’s  Fancy .  5.65 

Semper  Idem  .  5.00 

Pride  of  the  West .  5. 50 

Sunbeam .  5.35 

Quaker  City .  6.00 


Self-Raising  Flour. 

Franklin,  30  packages .  3.75 

Hecker's  Superlative,  32  packages .  5.12 


Pancake  Flour. 

Aunt  Jemima,  36  packages .  2.85 

Hecker's  Flapjack,  24  p  .ckages .  2.10 

Uncle  Jerry,  40  packages .  2.85 

Franklin  Mills,  30  2s .  3.55 


Buckwheat  Flour. 

Hecker's,  64  packages .  4. 50 

“  32  packages .  4-5° 

Fancy,  100-lb.  sacks . per  100  lbs.  3.20 


FARINACEOUS  GOODS 

Corn  Meal —  Per  bag. 

White,  granulated,  100  lbs .  2. 10 

Yellow,  granulated,  100  lbs .  1.95 

il  table,  100  lbs .  1.90 

Western,  yellow,  granulated,  100  lbs .  1.95 

Quaker,  Best,  1  and  3  doz . 

Farina — 

Hecker's,  24  is . .....per  case  1.50 

Schumacker’s,  24  packages .  “  1.15 

Beans —  Per  bushel 

California  Lima,  about  80  lbs . per  lb.  .05% 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.50 

Choice,  grain  bags .  2.40 

Medium,  grain  bags .  2.37J4 

Pea,  fancy,  grain  bags .  2 . 47 J4 

Red  Kidneys .  2.60 

Peas — 

Green .  2.10 

Scotch .  2.20 

Split,  yellow .  2.10 

“  green .  3.30 

Lentils —  Per  lb. 

000000,  110-lb.  bags . ©3/4 

Less  quantity . 04 

Shaker  Corn — 

Fancy,  barrels . 05  34 

Less  quantity . 06 

Hominy — 

Lea's  Breakfast,  10  packages . per  case  1. 70 

* 1  Pearl,  100  lbs . per  bag 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1.35 

Western  Pearl,  100-lb.  bags .  1.92^ 

“  Grits,  100-lb.  bags .  2.05 

Barley — 

OO .  450 

No.  3,  100  lb.  bags .  2.65 

Noodles—  Per  case. 

Climax,  24  10-c.  packages,  assorted . 

“  48  5-c.  packages . 

“  assorted,  24  5-c.,  12  10-c . 

Smith’s,  30  10-c.  packages .  1.90 

“  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1.55 

“  5-c . 

“  10-C .  I.55 

Oatmeal — 

B,  Victor,  200  lbs . per  bbl. 

B,  100-lb.  kegs . per  keg 

Oaten  Goods —  f 

Avena,  18  packages .  1 

Banner  Oats,  20  packages .  4-3® 

H.  O.  Oats,  12  packages .  1.53 

Mother’s,  18  packages .  1.6234 

“  10  packages, large .  a.  10 

Quaker,  18  small  size .  1.45 

“  20  large  size .  4.0c 

Rolled  Oats—  J 

Avena,  180  lbs . per  bbl. 

“  90  lbs . per  keg  ^ 

Standard,  180  lb.  bbls .  5 

90-lb.  bags,  fresh .  2.  70 

Sago- 

Fine,  bags  about  175  lbs . 04 

Less  quantity . y2 

Admiral,  pearl,  24s . ; . 06% 

Tapioca — 

Instantaneous,  50  is . 08^ 

Colburn’s  Hasty,  36  packages . 073^ 

Minute,  34  gross . per  box  2.75 

Flake,  about  125  lbs . per  lb.  .0414 

“  less  quantity .  “  .04 

Pearl,  150  lbs . 

“  less  quantity . 


1.90 

1.90 

1-55 

i-55 

i-55 

1.  6.90 
g  3-60 
Per  case. 

i-43 

4-3° 

W  H 

Chin 
N  U) 

2.10 

i-45 

4-35 

1. 

6.4O 

s 

3-50 

5  •  75 

2.  70 

.04 

.03^4 

•°3  Ya 


CEREAL  SPECIALTIES. 

RalstonHominy  Grits,  36  2-lb.  pkgs..  per  case  3.00 

“  Barley  Food,  24  2s .  “  3.85 

“  Health  Food,  36  2s .  “  4.50 

Purina  Cream  Graham . per  bbl. 

“  Whole  Wheat  Flour,  20  5s . per  case  4.10 

Egg-O-See, 36  packages .  2.70 

“  Corn  Flakes,  36  packages .  2.70 
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Cook’s  Malto  Rice,  36  2-lb.  packages .  4.20 

Force  Food,  36  packages .  3.20 

Mapl  Flake,  36  pickages .  3*65 

Malta  Vita  Corn  Flakes,  36  packages .  2.85 

“  Wheat  Flakes . 

Post  Toasties,  36  packages .  2.70 

Shredded  Whole  Wheat,  50  packages .  5.00 

il  25  packages .  2.60 

Cream  Wheat,  36  packages .  4.50 

Cook’s  Flaked  Rice,  24  packages .  2 .55 

Wheatlet,  30  packages .  3.60 

Wheatena,  36  packages .  4.25 

Grape  N uts,  24  packages .  2.70 

Korn  Kinks,  36  packages .  1.43 

Pettijohn's  Food,  18  packages .  1.70 

Presto,  18  packages .  1.57 

Quaker  Puffed  Rice,  36  packages .  2.65 

y  Wheat  Berries,  36  packages .  1.85 

Triscuit,  30  packages .  2.50 

Kellogg's  Toasted  Corn  Flakes  36  packages..  2.80 
Zest,  24  packages,  15-c.  size,  with  china .  2.30 


GELATINE  AND  PREPARED 
DESSERTS. 


Per  doz. 

Knox’s  Sparkling .  1.10 

“  Acidulated .  1.10 

Cox’s,  large  .  1.57^ 

**  small . 95 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s .  1.35 

“  small  . 95 

Bromangelon,  assorted,  3  doz . 87 J4 

Fruit  Puddine,  2  doz.,  assorted  flavors . 80 

Jell-O,  assorted  flavors,  2  doz . 87^ 

Jell-O  Ice  Cream  Powder,  2  doz . 97/4 

Jellycon,  1  doz . 8734 

“  assorted  flavors,  3^4  doz . 87 J4 

Chalmer’s,  shredded . 95 

“  granulated .  1.00 

Mothers’,  small,  1  doz . 45 

“  large,  1  doz . 90 

Cooper’s . 85 

Tryphosa . 95 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case  2.70 

Puddine,  assorted,  2  doz .  **  1.65 

D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 


Larosa  Alphabets,  square,  25  pkgs.. 

Elbows,  square,  25  pkgs . 

Macaroni,  long,  25  pkgs . 

Spaghetti,  long,  25  pkgs . 

Vermicelli,  square,  25  pkgs.., 
Macaroni,  bulk,  25  pkgs . 


Per  lb. 
■°5% 
•°5K 

-°S3A 

•°5  K 

•°S3A 

•05% 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10. 00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7.00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  1.25 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3.50 

Barrel  Covers,  19  in .  3.00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  1 J4  to  2  in .  1.50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45.00 

Less  25  per  cent,  discount. 


Scoops. 

Indestructible,  No.  4 . per  doz. 

“  No.  5 .  “ 

“  No.  6 .  “ 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz. 
“  lt  No.  4...  “ 

“  “  No.  5...  “ 

X  Quality,  No.  3  . .  “ 

“  No.  4 .  “ 

“  No.  5 .  “ 


9.00 

12.00 

15.00 

4.20 
5-40 

7.20 


2.60 

3.00 

3-40 


Counters. 

Sherer’s  Eclipse  Counters — 


No.  of 

No.  Length.  Drawers  Each. 

6% .  3  feet,  8  inches .  9 .  15.00 

8V2 .  4  feet,  10  inches . 12 .  20.00 

.  6  feet,  . 15 .  25.00 

12% .  7  feet,  3  inches . 18 .  28.00 

14'A .  8  feet,  6  inches . 21 .  31.00 

16% .  9  feet,  8  inches . 24 .  35-oo 

18^2 . 10  feet,  10  inches . 27 .  40.00 

20% . 12  feet,  . 30 .  45.00 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  2  doz. 

Tins,  Keyed  (Jewel) 


:  doz.  : 


Dime  Tumblers.  2  doz.  in  case.. 
Bulk,  15  lbs . 


Thredded  Fish, 


Osprey  2  doz.. 
Swift  &  Co. — 


.p  r  di.z. 

.90 

.90 

2.00 

tt 

.90 

•15 

• 

•65 

.per  doz. 
*< 

.per  case 

1.50 

Fresh  Codfish  Steak. 

Swift  &  Co. — 

Talisman  brand,  24  i-lb.  tins . per  case  3.80 


New  Mackerel. 

Count 

tobbl^  200 lb*  100 lb.  50  lb. 
Ex. Norway,  No.  1.. .170-190 
Ex. Norway,  No.  2. ..270-290 
Ex. Norway,  No.  3. ..325-375  20.00  10.60  5.50 
Ex. Norway,  No.  4. ..410-460  16.00  8.60  4.50 

Ex. Bloaters,  XXX..  90-  95  40.00  20.60  10.45 
Ex. Bloaters,  XX. ...100-110  38.00  19.60  10  09 

Ex. Shore,  No.  1 . 130— 150  35.00  18.10  9.25 

Med.  Shore . 160-180  16.00  8.00  4.50 

Large  Shore . 1 10-130 

Fxtra  Irish,  No.  2. ..325-375  16.00  8.60  4.50 

Medium  Irish, No. 2. .375-450  15.00  8.10  4.25 

Small  Irish,  No.  2. .475-525  14.50  7-85  4.13 

Small  Irish,  No.  3”-55°_^5c  14.00  7.60  ,3.90 

New  Medium  Shore.  160-180 
New  Large  Shore. ...no  130 
Large,  No.  2 . 210-220 


10  lb 


1.25 
1.05 

2.25 

2.15 

2.00 

1.05 


1.05 
1 .00 
•97 
•95 


Herring. 

200  lb.  100  lb  50  lb.  IO  lb. 

Lab.  Split,  Lg.  No.  1... 

Lab.  Split,  Lg.  No.  2... 

Shore,  Round,  Large.. 

Shore  Round.  Med  ... 

Ocean  Whitefish .  5.00 

Shad, No. 1, Mess, new.  13.00 
Shad, No. 2, Mess, new.  11.00 
Haddock,  Pickled 6.00 


8  1b 


5.00 

3-io 

1  •  75 

•45 

13.00 

7. 10 

3-75 

.88 

11 .00 

6.10 

3-25 

.78 

6.00 

3- 60 

Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs . 

Gilt  Edge,  40  lbs . 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish — 

12  3s,  wood  boxes . 

12  2S,  “  . 


.08 


.07 

.06 


24  IS,  “  . 

10-lb.  boxes . 

5-lb.  “  . 

Cakes,  24  in  fancy  box . per  case 

y  10-lb.  cartons . per  carton 

24  jars,  fancy  box . 


•13 

Per  lb. 

•15  ^ 
•15^ 

.  16 

•rr 

•15 

2  .80 


Strips,  40  size,  boxes.. 


3.10 

1.65 


Middles,  40  size,  boxes.. 


.101/ 
.  12 


Dressed  Fish  Bricks. 


Gilt  Edge,  2jlb.  bricks.  40  lbs . 07 

Snow  White,  i-lb  bricks,  20  lbs . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs.... . QS y2 


Star  Brand  Boneless  Herring. 


Beardsley — 

Tins,  large  size,  i  and  2  doz.  in  case .  1.50 

“  small  size,  2  doz.  in  case . 90 

Small  Tumblers,  2  doz.  in  case . 90 

Large  Jars,  sealed,  2  doz.  in  case .  1 . 50 


Loose  Codfish. 

Extra  Large  Georges  Cod . 

Large  Bank . 

Medium  Bank . 

Pollock . 

Hake . 

In  original  cases.  450  lbs.,  34  c.  less. 


.09 

.08 


.07 

•05 

•04  V* 


Smoked  Fish. 


New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring .  “ 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish .  “ 

Cromarty  Bloaters,  75s . per  box 

“  100s .  “ 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2.95 

Talisman  brand  Boneless  Herring,  in  glass, 

ioc.  size,  24  screw-top  jars .  1.80 


Sliced  Halibut. 

Swift  &  Co.,  in  glass,  24  jars .  3.10 


24  cartons .  2. 10 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  choice,  ring  cut,  50  lbs . o^g 

**  “  5  and  10-lb.  lots . 07 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  i-lb . 

Fair  N.  Y.  State,  50-lb.  boxes . 07 
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Apricots — 

Extra  Choice  Royals,  25  lbs.,  new . 

Choice  Royals,  25  lbs.,  new . 

Oak  Brand,  fancy . 

Cherries — 

California,  unpitted,  Black,  25  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  1  s . 

Gold  Medal,  loose,  25  lbs . 

Private  Growth,  extra,  cleaned,  36  lbs.. 
“  cleaned,  30  lbs.  bulk.. 

Peaches — 

Fancy  Muirs,  50  lbs . 

Extra  Choice  Muirs,  50  lbs . 

Choice  Muirs,  50  lbs . '. . 

Extra  Choice,  Yellow,  25  lbs . . 

Choice  Yellow,  25  lbs . 

Pears — 


.0934 
•  °8/2 
.12 


.16 


°73/4 

°7lA 

°73A 

°7A 


10 

°9 
08  J4 
°7lA 


Fancy  California,  Bartlett,  25  lbs 


Prunes — 
Boxes. 


Extra 

Fancy 

Cal. 


.10 


Fancy 

Cal. 


.09 

.08 


•  o8J4 
•°7K 


■°7lA 

.07 
•06  K 


.07 

■°6  y*. 

.06% 


■°5% 


2°-  30,  25  lbs.. 

30-  40,  25  .. 

40-  50,  25  *•  .. 

40-  5<b  50  “  .. 

50-  60,  25  “  .. 

50-  60,  50  “  .. 

60-  70,  25  "  .. 

60-  70,  50  “  .. 

70-  80,  25  “  .. 

70-  80,  50  “  .. 

80-  90,  50  “  .. 

90-100,  25  “  .. 

90-100,  50  “  .. 

IOO— 120,  50  “  ... 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50 lb . . 

“  2  “  50  lb . . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  C.eaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbs . 

Gilabert's,  Layer,  Valencias,  28  lbs.. 
Raisins,  Seeded — 

G.  &  S.  fancy,  50  is . 

*Gold  Ribbon,  fancy.  36  is.. 

'  -  * 


Stand. 

Cal. 


Fancy 

Oregon 


.08 

•°7  54 


•  04K 


.063* 

•0*5* 

•05  54 
■°sVa 
•06  % 


Owl,  fancy,  36  is.. 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . .  . 

“  fancy,  25  lbs . . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  10  lbs.,  net.. 


.08 

.07 

.08 

•07  % 

.14 

.11 

.zi 


CEREAL  COFFEE. 

Postum  Cereal —  Per  doz. 

15-cent  size,  2  doz .  1 . « 

25-  “  1  . .  2.25 

15-  and  25-cent  size,  assorted .  2. 50  v 

Ralston  Health  Cereal,  36  packages . .  3.50 


HORSERADISH. 


Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers.  5-c.  size,  2  doz .  “ 

Tumblers,  10-c.,  Lord’s  Prayer, 2  doz.  '• 
Tumblers,  irat.  cut  glass,  10-c.,  2  doz. 


•75 

■45 

.85 

.85 


INK. 


Arnold’s,  black,  32 . per  bottle  .48 

Continental,  red,  1  doz . 30 

“  black,  3  doz . 25 

Royal,  black,  3  doz.  . 25 

Superior,  black,  3  doz  . . .'  .23 

Stafford,  Commercial,  32 . per  bottle  .58 


LAMP  GOODS 

Lamp  Chimneys — 


Acme,  Viet 
Pure  Flint, 


Per  case  of  6  doz. 

No.  0. 

No.  1. 

No.  2. 

3-90 

4. 10 

4.80 

3.60 

4.20 

4.80 

3.00 

3.60 

4.20 

2.10 

2.70 

3-30 

•75 
.90 
No.  1. 
•55 


a- 75 
3-25 
No.  2. 

.85 

x.  00 
No.  2. 
•75 


Per  doz. 


Cold  Blast . 5  doz. 

No.  1 

Jumbo  Chimneys,  plain . per  doz. 

“  dec.,  107..  “ 

No.  o. 

Banner  Burners . 45 

No  charge  for  packages. 

Oil  Cans — 

1 -gal.,  glass .  2.25 

i-gal. ,  galvanized.  Pearl .  1.90 

5-gal.,  Lennox,  spout .  6.00 

5 “  spigot .  6.50 

5-gal  ,  Columbia .  7.00 

5  gal.,  Banner . 8.00 

5-gal.,  Climax,  pump .  10.00 

5-gal.,  Home  Rule,  pump . . .  12.00 

Lanterns — 

No.  o.  Standard .  4-75 

No.  o,  Dash .  7.80 

Cold  Blast .  8.00 


lime. 

Prepared,  2  doz.  in  case . per  doz.  .5234 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . 0534 

“  "  25-lb.  boxes,  34  lb . 
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Let  Us  Show  You  How  to  Buy  Coffee  ! 

*  11  "  ■  ■  \  1  '■ .  '■■■■■  1  1  1  ■' 

We  know  tke  Coffee  business  from  A  to  Z  ;  have  bad  more  than  ninety  years’  experience,  and  know¬ 
ing  it  are  in  position  to  sbow  you  bow  to  buy  so  tbat  yon  will  make  tbe  most  money  and,  at  tbe  same  time 
obtain  tbe  best  values. 

We  will  sbow  you  wbat  blends  are  best  suited  to  your  locality,  and  tben  see  tbat  tbe  roasting  is 
perfectly  done,  so  as  to  obtain  tbe  best  results. 

We  will  do  everything  to  protect  your  interests,  and,  as  a  further  safeguard,  guarantee  every  pound 
of  Coffee  tbat  leaves  our  bouse. 

Let  us  sbow  you  tbat  we  know  our  business. 


SAMUEL  WILDE’S  SONS  CO.,  Importers  Coffees.  Teas  and  Spices.  II  DUTCH  STREET,  NEW  YORK 


The  Old  Brands  Lag  Behind 

The  leading  soap  powder  to-day  is  unquestionably  Snow  Boy.  Don’t  take  our  word  for 
this — ask  anybody  who  keeps  posted  on  conditions. 

Time  was  when  other  brands  beat  Snow  Boy,  but  that  time  is  past.  Snow  Boy  Wash¬ 
ing  Powder  is  now  ahead  because  it  never  hurts  anybody’s  hands,  and  always  does  its  work. 

It’s  a  perfect  cleanser,  and  never  disappoints.  Other  soap  powders  will  clean  well  enough, 
but  they  also  clean  off  the  skin  from  the  user’s  hands. 

The  premiums  help,  too. 

Good  Goods  an<I  Good  Profits 

LAUTZ  BROS.  &  CO.  =  Buffalo,  IN.  Y. 


VTme  Sign  or  PtnrtcnoN* 

TH4D1  MAW  ^  ^ 

AL 


If  You  Sell 

Most  All  Kinds  of  Oats 
Because  People 
Want  Them 


don’t  forget  there  is  one  oats  that  most  people 
want  the  most,  and  that  one  is 


“H=0 


9  9 


The  large  yearly  increase  in  the  sales  of 
Hornby’s  Oatmeal  comes  so  naturally  as  a 
result  of  quality  and  satisfaction,  that  it  is  easy 
for  any  grocer  to  “get  in  line”  and  see  his 
business  increase  along  with  ours. 

THE  H-O  COMPANY 

BUFFALO,  N.  Y. 


C,  YOU  OUGHT  TO  KNOW  treated  with  a  itrong  alkali  to  make  it  darker 

in  color,  and  more  soluble  (temporarily)  in  water  and  to  give  it  a  soapy  character.  But 
the  free  alkali  is  not  good  for  the  stomach.  LOWNEY’S  COCOA  is  simply  ground 
to  the  fineness  of  flour  without  treatment  and  has  the  natural  delicioua  flavor  of  the 
choicest  cocoa  beans  unimpaired.  It  is  wholesome  and  strengthening. 

The  same  is  true  of  LOWNEY’S  PREMIUM  CHOCOLATE  for  cooking. 

<Pre  Walter  M.  Lowney  Company 

BOSTON,  MASS. 
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LYE  AND  POTASH. 

Per  case. 

Banner,  4  doz .  3.15 

Babbitt’s  Potash,  4  doz .  3.10 

Lewis’ .  3.25 

Red  Seal,  2  doz .  1.8754 

“  4  doz .  3.65 

Popular,  4  doz .  1.45 


MATCHES. 


Ohio  Blue  Tips — 
ioos,  1  gross . 

Per  case. 

500s,  100  packages . 

500s,  1  gross . 

Ohio  Noiseless — 

500s,  1  gross . 

Parlor,  500s,  1  gross . 

Swift  &  Courtney’s — 

200s,  i  gross .  1. 75-1. 90 

400s,  i  gross .  3-50-3.70 

75-4-oa 


— a  3 — 

OLIVES. 

H- Kellogg  &  Sons,  Agents—  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

Extra,  64  oz .  10.00 

Mammoth,  quarts .  6.00 

“  “  Y  pints .  2.20 

Extra,  quarts .  5.40 

“  pints .  4.00 

_.  “  “  A  pints .  2.15 

hourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies . ..].!!!!!]]  3]oo 

Queen,  6  oz .  ,  ,0 

Pim  Olas,  18  oz .  6.00 

.  10  oz .  3.50 

California,  quart  tins .  3.50 

pint  tins .  2.15 


500s,  r  gross .  3 

Blue  Hen— 


200s,  1  gross .  1.50-1.60 

500s,  1  gross .  4.00-4.25 

Vulcan  Parlor—  Per  gross. 

ioos,  5  gross . 90 

5°os .  4.20 

Vulcan  Safety — 

65s,  No.  2 . 5o 

Columbia  Safety — 

No.  2,  5  gross . 55 

No.  37,  5  gross . 50 

ioos,  5  gross . 90 

No.  15,  1  gross .  1 .20 

No.  32,  5  gross . S3 

Safety . 45 

Mazeppa,  parlors,  500s .  3.50-3.74 

Searchlight,  500s .  4.25-4.50 

Press,  200s .  r  .  80-1 . 90 

.  “  .  5°os .  4.50-4.75 

America,  200s .  1 . 30-1 . 35 

American  Paraffine,  500s,  extra  quality .  4. *5 

Telegraph  blue  head,  5  gross' . 60 

Our  Darling,  1  gross.  No.  3,  1,000 .  5.50 

Y  gross,  No.  4,  1,000 .  2.75 


•oty 

.08  % 

•°«K 

.08 

■°7% 


.  10 

•  r°K 

6.85 

3- 95 

4- 5° 


•14 


MINCE  MEAT. 

Armour’s,  Home-made  style,  Wet—  Per  lb. 

10-lb.  kits . 0914 

25"  “  . 09 

50-  “  . 

roo-lb.  bbls . 

150-  “  . ..!!!!!.!!!"""! 

250-  “  . 

450-  “  . 

John  Bower  &  Co. — 

Superior,  bbls.  and  Y  bbls . per  lb. 

“  18,  37  and  68-lb.  buckets  ...  “ 

“  6  10-lb.  buckets . per  crate 

“  6  5-lb.  buckets .  “ 

“  6  5-lb.  glass  jars . per  case 

“  XXX,  18,  37  and  68-lb.  buckets, 

per  lb. 

„  "  6  5-lb.  glass  jars,  per  case  _ 

Atmore  &  Son—  s 

Extra  Family,  Seedless—  Per  case. 

No.  5,  6  glass  jars .  4.4o 

No.  3,  6  glass  jars .  3.IO 

No.  18,  37  and  68,  wooden  pails . per  lb.  .13 

Barrels,  halves,  quarters  and  kits...  “  .  12V 

Family,  Seedless —  per  box. 

No.  5,  6  wooden  pails .  3.65 

No.  10,  6  wooden  pails . ]  6.25 

Celebrated,  Seedless — 

Bbls  Y s  and  y s . per  lb.  .08Y 

Wooden  pails,  18,  37  and  68  lbs .  “  .09 

Condensed.  3  doz.  cartons  in  case . gross  11.00 

Condensed,  6%  doz.  in  case . gross  11.00 

Keystone—  per  jj, 

Bbls  Ys  and  yS . 01y 

Wooden  pails,  18,  37  and  68  lbs . 08 

bchimmel’s — 

Bbls.,  l/2  bbls.  and  30  lb.  kits . 08 

18  and  37  lb.  kanakins .  0834 

10-lb.  kanakins,  6  to  crate . per  doz.  louc 

5-lb.  “  6  to  crate .  “  6.10 

5-lb.  glass  jars,  6  to  crate .  «  6.  45 

Campbell’s,  30-lD.  pails . 08 

Mrs.  Wells’,  bbls.,  y  bbls  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits .  04 

Crescent,  bbls,,  %  bbls.  and  30-lb.  kits . 

National,  bbls.,  y  bbls.  and  30-lb.  kits 


■04  V. 

.07 


Southwark,  bbls.,  %  bbls.  and  30-lb.  pails].'"!!  .'05^ 


OILS. 


Stove  Gasoline . 

Headlight,  150  test.. 


Per  gal. 

•  -‘5^ 

•  -‘2k» 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4.90 

pints,  2  doz .  2.90 

"  Yz  pints,  2  doz .  i.qo 

Rae  s — 

Lucca,  litre  bottles,  1  doz .  11.50 

“  25-oz.  bottles,  1  doz .  9.00 

“  Finest  Sublime,  quarts,  1  doz .  6.50 

pints,  2  doz .  7.50 

Yx  pints,  2  doz .  4.75 

8-oz.  flasks, 2%  doz.  7.50 
l'  12-oz.  flasks, a}4  doz.  9.50 

“  Sublime,  8-oz.  flasks,  2  J4  doz .  7.00 

y  “  12-oz.  flasks,  2j4  doz .  9.00 

Finest  Sublime,  1  gal.,  10  in  case . per  gal.  2.50 

5  gal.,  1  or  2  in  case,  “  2.40 

“  1  quart,  40  to  case...  “  2.75 

Sublime,  i-quart  tins,  40  to  case .  2.55 

“  Jit-gal.  tins,  20  to  case .  2.40 

“  r-gal.  tins,  10  to  case .  2.30 

“  5-gal.  tins,  1  or  2  to  case .  2.20 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents—  Per  case. 

24  4 y2-oz.  bottles .  4.75 

24  8-oz.  bottles .  7  c0 

12  18-oz.  bottles . "]]]  6!75 

10  i-gal.  cans .  23.10 

20  'A-g ai.  cans . ...!.!!!.!!!  24.20 

40  34 -gal.  cans .  25.30 

80  J4-gal.  cans .  27.50 

Bulk  at  $20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7,2S 

Medium  bottles,  2  doz . .]]]]]  7]7. 

Small  bottles,  4 doz . !....!]  8!so 

5-g  il.  tins,  2  to  case . ]  26.50 

r-gal.  tins,  4  to  case .  it. 00 

K-gal.  tins,  8  to  case . .]]] . ]]  i2!oo 

32-oz.  tins,  25  to  case .  22.00 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8.50 

pints,  2  doz .  9.00 

— .  ,  “  A  Pints,  a  doz .  4.75 

Olivers — 

1  doz.  large .  6.00 

6  1 -gal.  tins . . . per  gal 

10  54  gal.  tins .  “ 

20  V\ -gal.  tins . “ 


4-25 

2.10 

2.20 

2.25 


American  Oil. 


Per  doz. 
55 


Stohrer’s,  No.  8,  2  doz . 

No.  16,  2  doz . . 

“  No.  32, 1  doz . ....!!!!!!  i!85 

Keystone,  bottles,  2  doz .  ^ 


PAPER. 

Wrapping. 

Manila  per  ream 

15  x  20,  full,  10  lbs . 

•%  A  V  n  full  rtn  IKo  „ 


24  x  36,  full,  20  ibs . !io 


18  x  24,  full,  10  lbs . 

Special,  15  x  20,  6  lbs . 

Bakers’,  15  x  20,  10  reams  in  bundle . 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

Roll— dC . ^lb- 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 

Glazed  fibre, 
wide., 


•37^ 


•°3 

Per  lb. 


15,  18,  20  or  24  inches 


Glazed  silk  parchment,  12,  15,  18,  20  or  24 
inches  wide . 


.03 

•°3j4 


-23- 


Paper  Bags. 

Price  per  1,000  and  not  less  than  y  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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•43 

•52 

•71 

.88 


•39 


1.09 
1 .26 


■95 

.39 


1- 47 
1.72 
2.08 

2 - 39 

2- 75 

3.56 

3- 8i 

4- 32 
4.80 


■4« 
•  5° 
•67 
.85 

1.04 

1. 19 
1.38 
1.64 

1  -99 
1 . 16 
2.56 

3.20 
3.68 
4-17 
4-59 


•35 

•43 

•55 

•7i 

•89 

1.05 
1. 21 
I.41 
1.68 
r.83 


•3» 

•37 

•49 

,6x 

■75 

•87 

1 .07 
1  -23 
r.49 
1.65 


-34- 


Melon,  Cucumber,  Bur,  Pepper— Mango- 
Glass,  per  case  of — 


2  doz.  2  doz. 
Yt  pts.  pts. 

4-ck>  7.00 

Wood,  each — 


z  doz. 
qts. 
6.00 


1  doz. 

A  gal- 

11. 00 


Y  d°z- 

gal. 

10.20 


1 -gal. 
kit 
1.70 


2 -gal. 
kit 
3-3° 


5-gal. 

kit 

8.00 


10  to  45  gals, 
per  gal. 

1.50 


Price  per  i,ooo  and  not  less  than  500  lots. 
Plain  flour  sacks,  12‘4-lb . per  M.  4.00 

“  25'lb .  “  5-75 

50-lb .  11.25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  “  quarts .  “  5.75 

ro-oz.  jars .  “  2.50 

'  10-lb.  pails . per  pail  2.50 

lnpe,  10-lb.  pails .  «  gQ 

_.  “  ,  5-gal.  kegs . per  keg  2.00 

Pigs  Feet,  10-lb.  pails . per  pail  1.00 

5-gal- kegs . per  keg  2125 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

“  Tripe,  in  glass .  “  r.IO 

“  Ox  Heart,  in  glass  .  “  i.IO 

“  Pigs’ Feet,  in  glass .  “  i.IO 

Russian  Sardines . . . per  keg  *75 

5-lb.  pails . per  pail  .50 

“  10-lb.  pails .  «  ,.So 


VINEGAR. 

Duffy’s—  per 

Pure  Apple,  extra  old,  bbls . 16 

"  40  grain,  bbls .  ]  15 

Pure  Cider,  40 grain . . 

“  45  grain . . . !is 

Corson’s  Gold  Seal  Cider,  pure  apple . 16 

White  Wine  90  degrees . . 

Crown  brand,  pure  cider,  quarts . per  doz.  .90 

White,  distilled,  40  grain . 08 

“  “  45  grain . .  .09 

extra  strength . 15 

Crosse  &  Blackwell’s . per  doz.  a. 00 


POTATO  CHIPS. 


i-lb.  packages,  bbls.,  25  lbs . . . U 

Loose,  bbls.,  30  lbs . ^ 


.21 

9.00 


Brad's 


POPPING  CORN. 

‘  Tip-Top  ” — 


Per  case 


50  io-oz.  packages .  x . 


100  10-oz. 
24  20-oz. 
48  20-oz. 


90 


3-75 

1.90 


I-X-L,  40  is,  White  Rice .  2. 


3-75 


PEANUT  BUTTER 

McLaren’s — 

Small,  2  doz . . 

Medium,  2  doz . 1 

Large,  1  doz . 2 

Peanutene,  No.  2  jars,  2  doz!!..!!!"']]!]]]].'.'.’.',]]]  1 . 85 

j‘,  ,  No.  4 jars,  3  doz . .!!!!.!.""!!  ,92Y 

Beards  ey’s-  per  ^ 

small  jars,  a  doz .  go 

Medium  jars,  2  doz . ..]]]]]] .  , 

Large  jars,  1  doz .  ]  !!..!.  !!  2  25 


Per  doz. 
.90 
1.50 
75 


8-75 
8.50 
2.90 
3-oo 
4‘5 
5*25 
‘•95 
‘•75 
1 .00 
Per  doz. 

•87  ^ 


White  tea, .12  x  16,  reg.. . p'e’r’package 

Wax  outter.. 


•03  Vs 

.14 


Parchment  butter,  9  x  12.. 


.40 


Toilet  Paper. 


Per  case. 


100  5-cent  rolls . 

100  5-cent  packs . .]!.".’."!"]]]] .  f  — 

100  10-cent  rolls .  .  g 

100  10-cent  packs . . . .  g 


PICKLES. 

45  gal.,  1200s . .  bbl. 

45  gal.,  1000s .  •« 

10-gal.  kegs,  600s . 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg 

1, 000s,  5  gal .  u 

11  2,000s,  5  gal .  u 

Chow-Chow,  No.  1,  5-gal.  kegs . 

“  No.  2,  5  gal . 

Chow  and  Mixed  Pickles,  2  gal . per  pail 

Williams  Bros. — 

No.  8,  Sour  Gherkins,  2  doz. . .  z 

No.  8,  Sweet  Gherkins,  2  doz . 87^ 

No.  8,  Sour  Mixed,  2  doz . 87^ 

No.  8,  Sour,  assorted,  2  doz . 87^ 

No.  8,  Chow-Chow,  2  doz .  .87V? 

No.  8,  Onions,  2  doz .  QO 

Crosse  &  Blackwell’s —  . y 

Whole  bbls.,  5  doz . . .  3.25 

Chow,  pints,  less  quantity . 3.30 

Mixed,  less  quantity .  3<3Q 

Onions ,  pints ,  less  quantity .  3 , 3o 

Plain,  pints,  less  quantity .  3.3o 

Pin-Money  Pickles — 

Bur'Grlierkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of— 

1  doz. 
qts. 

4.70 


2  doz.  2  doz. 

Yz  pts.  pts. 

3*25  5-5° 

Wood,  each — 

1 -gal.  2 -gal. 

kit  kit 

1.20  2.30 


1  doz. 

'A  gab 

8-35 


Y  doz. 
gal. 
7.20 


5-gal. 

kit 

550 


10  to  45  gals., 
per  gal. 

1. 00 


PROVISIONS. 

Hams,  skinback,  18-20  lbs . j2V 

“  14-16  lbs . ...]]]]'.!!  !io M 

“  ‘0-12  lbs . .  ,xog 

Picnics,  6-8  lbs . . 

N.  Y.  Shoulders,  10-12  lbs . .  * 

Dried  Beef,  sets  city  smoked . ] 

“  tenders  and  knucks . 

“  flats .  . 

“  air  dried,  sets . !!!!!!.!!! 

“  “  tenders  and  knucks . 23 

Jersey  Pork,  butt . per  bbl.  18.00 

family .  <<  20>50 

Breakfast  Bacon,  rib  in . I3 

boneless . . 

S.  P.  Bellies,  14-15  lbs . i,u 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . ..!!!!!!!!!!!! 

Beef  Tongues,  smoked,  5-6  lbs.....!.....pe'r'do'z! 

Cooked  Compressed  Ham,  25-lb.  boxes . 

Covered  Hams,  j^-cent  extra ;  Covered  Shoulders, 
Picnics  and  Bacon,  J4-cant  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . 13 

“  12  to  14  lbs . 13 

“  14  to  16  lbs . 13 

“  skinbacks . 14 

Shield  Hams,  10  lb.  average . . . 

‘2  “  iiji 

"  J4  "  . 11Y 

‘6  "  . XI  y4 

‘8  "  ng 

skinbacks . 12  V 

Picnic  Hams,  5  to  6  lbs . o7>4 

“  6  to  8  lbs . o7Y 

Star  Smoked  Ox  Tongues,  long  cut . 14 14 

_  “  “  shortcut . 17 

Beef  Bologna . . . qq 

Shield  Parafined  Bologna . ] . ] . ]]]  !o8U 

Berliner  Ham . ; . IO 

New  Orleans  Luncheon  Meat . 10Y 

Star  Cooked  Ox  Tongue . . 

John  Bower  &  Co. — 

Honey-cure  brand  Hams,  skinback . ie 

::  ;;  ^ . 4 

medium . 14^ 

“  ”  small . I4Y 

“  Breakfast  Bacon . i4 

“  "  boneless . 16 

Beef,  air-dried,  regular  sets . 20 

“  insides  and  knuckles . 22 

Ham  Bologna . 

Beef  Bologna ., 

Boiled  Hams . . 

„  Beef  Tongues . per  doz.  8.00-10.00 

Swift  &  Co.— 


10 
.  10 


Premium  brand  Hams,  8  to  10  lbs . i3y 


-13K 


12  lb., 

14  to  16  lbs . i3'Y 

•‘4 

.14Y 


“  “  18  lb 

“  skinned,  18-20  lbs... 
“  "  boiled,  skinned,  fat¬ 
less  . 

Bacon . 

Dried  Beef,  insides . 

“  Beef  Tongues,  short  cut .... 
Winchester  brand  Hams,  skinned,  all  aver.. 


•24 

20 

.22 

.18 

.12 


Picnics . 07^4 


all  averages 


lard  and  compounds. 


Compound, 
per  lb. 
.08 
.  08 14 

.oSY 

.08% 

.09 


Pure, 

,  per  lb. 

Tierces,  about  340  lbs . 10Y 

Plain  tubs,  50  and  60-lb.  cans . 10Y 

10-lb.  tin  pails,  60  lbs .  ni/ 

5-lb-  “  60  lbs . nil 

3-lb.  “  60  lbs . 12 

Armour’s — 

Shield  Pure,  60-lb.  tubs . .  n 

Simon  Pure  Leaf,  3s,  5s  and  10s ]..!....].]]]]]]  .13% 

White  Cloud  Compound,  tubs . . . 07$ 

„  “  “  tierces . 

Vegetole,  tierces . 

“  tuos . 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . nil 

“  "  tubs .  - 

Swift  &  Co.-  3.  5  and  10  lb.  cans.. 

Premium  brand,  tierces  .; . 12 

Silver  Leafbrand,  tierces . .  .11 

Jewel,  compound,  tierces . 08# 

Cotosuet,  tierces . 


•  °7# 
.0854 
.oSY 


•‘3 

•‘3# 
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WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT" 


DRESSED  MEATS. 

City  Dressed  Beef—  per  lb. 

Choice,  native . . . ©8  -.ogY 

. 07  -.08 


Common . 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AMD  SMOKING  BSTABUSHMKNT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia 


OURKRS  OR  HONRY-OURR  BRAND 

Beef,  Beef  Tongues,  IJ  A  «J|  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JT1  it  1V1  LARD  a  Specialty 

BOILED  MAMS  AND  BEEP  TONGUES 
XXX  AND  SUPERIOR  MlNOE  MEAT 
U.  a.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


FIRST  PREMIUM 

AWARDCDBT 

Centennial  International  Exposition 


Philadelphia 


Dear  Sirs: 

When  the  storm  broke  upon  the  heads 
of  unscrupulous  manufacturers  we  rested 
secure  in  the  knowledge  that  our 
CELEBRATED  MINCE  MEAT  was  outside  the 
storm  centre.  The  wrath  of  the  Pure 
Food  officials  had  no  terrors  for  us. 

We  want  to  make  it  very  emphatic 
that  we  use  no  benzoate  of  soda  or  any 

,4  ’  • 

other  chemical  preservative  forbidden 
by  law  in  the  manufacture  of  our  Mince 
Meat.  You  can  keep  on  selling  it  with¬ 
out  the  slightest  fear  of  complica¬ 
tions  . 

ATMORE  &  SON. 


Let’s  Get  Together  and  Plan  the  Store 
You’ve  Been  Thinking  About 

It’s  our  business  to  get  you  the  store  fixtures  you  need,  to 
show  you  how  to  display  goods  most  attractively,  arrange  them 
most  conveniently — use  space  to  best  advantage  and  at  the  same 
time  save  money. 

We  Don’t  Sell  Fixtures 
We  Are  Architects ! 

We  plan  the  store — get  bids  from  manufacturers  of  fixtures 
and  give  the  lowest  one  the  work.  What  you  pay  us  you  save 
on  your  fixtures  and  get  a  store  that  is  different  from  all  others 
and  better  for  you.  Write  for  our  ideas  and  photos  of  some  of 
our  work. 

J.  A.  FLESCH  &  SON 

Architects  and  Designers 

OF  STORE  FIXTURES  FOR  MODERN  GROCERY  STORES 
1012  OPERA  MOUSE  BUILDING 

112  CLARK  STREET 

CHICAGO 


This  Hint  is  Published 

for  the 

I 

Benefit  of  Live  Grocers 


One  of  the  best  articles  in  your  store  is 
Currants.  They  pay  you  not  io  or  15  per  cent,  but 

40%  to  75%  Profit 

and  do  not  require  any  explanation  or  argument. 
They  have  more  food  value  than  lean  beef,  all 
classes  of  customers  like  them  and  they  can  be 
used  in  fifty-odd  recipes.  Nothing  in  your  store 
pays  bigger  profit.  You  talk  hard  to  sell  many 
things  which  pay  less,  arguing  for  one  brand  against 
another.  Currants  need  no  argument,  only  a  sug¬ 
gestion  will  be  needed  to  increase  your  sales.  Better 

‘‘Freshen  up  and  push 

CURRANTS” 
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Western  Dressed  Beef- 

Choice,  native  cattle . ob 

Common  to  fair . 07 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

44  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . 

44  “  culls  . 

Sheep,  choice . . 

44  medium . 


-•°9  Vz 

-.08 


.09 

.09 

.09 

.09 

.09 
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Per  case 


Atmore’s  Genuine  English,  seedless — 

Individual,  2  doz .  2.00 

No.  1,  cans,  1  doz .  2.25 

No.  2,  cans,  1  doz .  4.00 

No.  3,  cans,  34  doz .  3.25 

No.  4,  cans,  yz  doz.. .  3.85 


.09 

.09 

.07^ 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 70 

Cow  Tongues . 50 

Calf  Heads,  scalded  . 56 

Sweetbreads,  veal . per  pair  .60 

44  beef . per  doz. 

Calf  Livers .  per  lb.  .20 

Beef  Kidneys . per  doz. 

Beef  Livers . 

Ox  Tails . per  doz.  .  50 

Hearts,  beef . per  lb.  .03 

Rolls,  beef. . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 10 

44  “  western . 


-  .80 

-  .70 

-  -75 

-  .90 
-1 .00 

-  25 
-1 .00 

-  .06 

"  .65 

-  -05 

-  .14 

-  .20 


.  11 


-  .11 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  Per  lb. 

Western,  young  hens,  8  to  10  lbs . 20  -.23 

(t  young  toms,  15  to  17  lbs . 20  -.23 

Old  hens  and  toms .  20  -.22 

Common  to  good . 17  -.18 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 24  -.26 

Philadelphia,  fresh  killed,  3 34  to  4  lbs. 

to  pair . 24  -.26 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 24  -.26 

Western,  4  to  434  lbs.  to  pair,  fancy . 18  -.20 

“  3  to  334  lbs.  to  pair,  fancy . 18  -.20 

44  fair  to  good . 16  -.17 

Fowls — 

Western,  fancy . 13  -.15 

Heavy  Roasters,  4  to  5  lbs . 16  -.18 

Fair  to  good . 15  -.16 

Old  cocks . 10  -.11 

Western  capons,  fancy . 

“  small . 

Squabs —  Per  doz. 

Prime,  large,  fancy .  3.00-3.50 

Mixed, .  2.50-3.00 

Dark . .  1  25-1.50 


LIVE  POULTRY. 

Per  lb. 

spring  Chickens,  nearby,  il/2  to  2  lbs . 14  -.15 

Large  Springers . 12  -.13 

Fowls . II  -.12 

Roosters .  -.09 

Ducks . 12  -.14 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 

Small,  or  ioc.  size,  2  doz . per  doz. 

1  doz .  u 

Large,  or  25c.  size,  1  doz .  “ 

i-lb.  cans,  1  doz . per  case 

5-lb.  cans,  %  doz .  “ 


.90 

.90 

1.80 

4-50 

10.00 


SAUER  KRAUT. 

Extra  quality,  50-gal.  tierces .  7.50 

“  J5-gal.  kegs . 3.00 

Victory,  extra  fancy,  No.  3,  2  doz . per  doz.  .77% 

Spring  Garden,  fancy.  No.  3,  2  doz....  “  .75 

Compass,  No.  3,  cans,  2  doz . 70 

Casks,  48  gals.,  long  cut,  new . .  7’75 

Bbls.,  30  gals.,  long  cut,  new.* . .  6. 75 


PLUM  PUDDING. 

Richardson  &  Robins —  p,.r  jrr 

Individual  size,  K  lb .  ™ 

Round  conical,  with  key,  No.  1,  1  doz . ’. 

“  “  No.  2,  1  doz .  4.20 

“  “  No.  3,  J4  doz .  6.30 

p  „  c  XT  No.  4,  %  doz .  8.15 

P.  P.  Sauce,  No.  i,  2  doz .  1.50 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies —  Per  doz 

No.  32,  jars . 97y2 

No.  5,  toy  pails... .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices .  .  88 

Schimmel’s,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 7234 

“  No.  6,  tumblers . 49 

Preserves —  per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 1334 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 063^ 

“  434-lb.  toy  pails,  34  doz .  4.10 

Fruit  Butters —  Per  doz 

Apple,  No.  32,  jars . 98 

Southwark,  No.  3,  tins .  1.00 

No.  5,  toy  pails .  2.70 

30-lb.  pails . . . per  pail  1.08 

20  lb.  crocks . per  lb,  .07% 

Schimmel’s,  30-lb.  pails .  li 

Prune,  30-lb.  pails .  “ 

Peach,  30  lb.  pails .  “ 

Jams — 

Schimmel’s,  pure,  jars,  2  doz..„ .  1.70 

Southwark,  assorted,  jars,  2  doz . 93 

Orange  Marmalade — 

Hartley’s,  imported .  1.80 

Schimmel's,  pure .  1.65 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers .  4.0o 

34-lb.  il  .  2.25 

Curtice  Bros.  Preserves — 

Cherries,  j ars .  4.85 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4.60 

Apricots,  peeled,  jars .  4.85 

Pineapple,  jars .  4.6o 


.06 

•°7K 

.07 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  sz. 

Essence  Peppermint . 

Castor  Oil . 45 

Sweet  Oil . 4o 

Spirits  Nitre . 45 

Spirits  Camphor . 

Spirits  Painters’  Commercial...  .45 

Paregoric . 45 

Glycerine . 45 

Syrup  Squills . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . 45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 45 

Machine  Oil . ,45 

Laudanum,  ioc.  size . per  doz. 

1‘  25c.  size .  ** 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . per  lb. 

Borax,  powdered,  bulk . per  lb. 

*'  lump,  bulk .  •* 

“  20  Mule-Team,  pure,  24  1  lb. ..per  case 

"  “  “  48  34  lb..  “ 

0  "  "  96  34  lb..  " 

Butter  Color,  W.  &  R . per  doz. 

Bull’s  Cough  Syrup .  “ 

Bluestone,  bulk . per  lb. 

Copperas . .  •• 

Camphor,  gum,  i-oz.  blocks .  “ 

“  flakes,  250-lb.  bbls .  “ 

“  less  quantity .  “ 

'*  Tar  Balls,  250-lb.  bbls .  “ 

less  quantity .  ** 

Castoria,  Fletcher’s . per  doz. 

“  Pitcher’s  .  «• 


ioc. sz. 

•85 

.85 

.85 

.85 

.85 

.85 

■85 

.85 

•85 

.85 

•85 

.85 

•85 

■85 

•85 

•85 

•85 

.85 

•85 


25c.  sz. 
1.95 

*•95 

1.95 

i-95 

1.95 

1  -95 

1.95 

!.95 

I*95 

1.95 

I. 95 

i-95 

J. 95 

1.95 
i-95 
i-95 
1.95 
1  -95 


.90 

.90 


•°3 

.07 

.06 


Pitcher’s 

Carbonate  of  Ammonia . per  lb. 

Epsom  Salts .  “ 

Glauber  Salts .  “ 

Glue,  ordinary .  “ 

1 '  white .  11 

Gum  Arabic .  « 


1. 8714 
1.90 
•  06 
.0114 
.67 

.0254 
■°3lX 
■02  K 
■°3zA 
2.80 
.85 


Haarlem  Oil . per  doz. 

Husband’s  Magnesia .  “ 


Jamaica  Ginger,  Hires’,  flasks.. 

Licorice,  P.  &  S.,  5c.  stick,  imported,  “ 

“  M.  &  R.,  5-lb.  boxes . per  lb. 

“  lozenges,  5-lb.  boxes  “ 

“  4s,  6s,  8s,  12s,  1 6s,  5-lb.  boxes  “ 

“  root .  “ 

Putty,  25-lb.  cans . per  100  lbs. 

“  50-lb.  cans .  “ 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz. 

“  ioc.  size ...  “ 

100-125-lb.  kegs . per  lb. 

54-lb.  packages .  “ 

J4- lb.  packages .  “ 

i-lb.  packages .  “ 


.50 

.30 

2.85 

•9° 

.36 

.23 

•27 

•24 


Paris  Green, 


Rosin ... 


.80 

.0654 

■o6H 

2 ‘55 
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Goff’s—  *  per  doz 

Cough  Syrup,  25c.  size .  , 

Herb  Bitters,  25c.  size . . . z  7,- 

Oil  Liniment,  25c.  size .  !  7, 

Sarsaparilla,  50c.  size .  ,  so 

Worm  Syrup,  15c.  size . i]2o 

Horse  and  Cattle  Powder,  15c.  size _ i]2o 

Dyspepsia  Tablets,  roc.  size . j  ’7- 

Iron  Glue,  McCormick  &  Co  — 

5 . . 

Tubev . ;;;;;;;;;;;;;;; 

McCormick  &  Co.,  Bee  Brand- 

Insect  Powder . gQ 

Root  Beer . \ "  ’gQ 

Talcum  Powder . .75 

T riangular  Quinine . gQ 

Quinine  Capsules . .80 

W.  F.  Young’s  Veterinary  Remedies,  wiiolel 

sale  prices—  per  doz 

Absorbine .  18.00 

Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans .  (,.00 

large  cans .  16.00 

Young’s  Kidney  and  Nerve  Powders .  2.00 

Fattening  and  Condition  Drops .  4.00 

“  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz. 

Bath  Brick,  box  25  bricks . per  box 

Sealing  Wax .  “ 

Silver  Sand . !"...”!per  bbl. 

T.  ar,  pints . per  doz. 

quarts .  ** 

gallons . . each 

34  bbls . 

bbis . ;;;;;;  « 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  _ 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size . 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size 

50c.  size 

McCormick’s  Watermelon  Syrup,  50c.  size.. 
Reliable  Brand  Headache  Powders, ioc.  size 


4-15 

.60 

•03 

1-25 

•75 
1 .00 

'•30 

3-50 

6.00 


3-75 


4.00 

2.00 

4.00 

4.00 

•75 


Per  doz. 
90 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand — 

Vanilla,  Rose,  Pistachio,  xoc.  size . 

25c.  size .  2.00 

35  c.  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .85 
15c.  size  1.75 
25c.  size  2.00 

Sauer  s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 45 

No.  2,  Vanilla  and  Rose . 90 

No.  2,  Lemon  and  assorted . 8s 

No.  4,  “  **  .  2.00 

No.  4,  Vanilla .  2.25 

Assorted  cases,  Nos.  1  and  2 .  10.80 


Bulk.  pts. 

XXX  Vanilla .  1.50 

XX  Vanilla .  1.25 


X  Vanilla 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Celery . 

Peach,  Rose,  Apricot, 

Violet . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25 

Tea . . 

Kitchen  Queen — 


5o 


qts. 

■4  gals.  gals. 

3-oo 

6.00 

12.00 

2.50 

5-oo 

10.00 

2.00 

4.00 

8.00 

1.60 

3.00 

6.00 

2-75 

5-50 

10.00 

2.25 

4.00 

7-50 

Extract  Vanilla,  No.  25 . .  2 


7.00 
Per  doz. 


.80 


.0134 

.0134 

.  12 


No.  2X 

n  No.  X . 45 

Extract  Lemon,  No.  25 .  1  7e 

No.  2X . 80 

“  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla .  1.75 

Lemon .  1.75 

Select  Vanilla . 85 

41  Lemon  . 85 

41  assorted . 85 

44  small  size . 45 


1.60 
1  •  55 
•35 
•75 

•24^ 
•29 

.28 

•27 
•°334 

Roach  Powder,  Omega,  4-oz.  cans . 80 

„  ,  .“  . per  gross  9.00 

Koachsault,  ioc.  size .  per  doz. 

Saltpetre,  crystal,  about  350- lb.  bbls . per  lb. 

“  granulated,  about  100-lb.  kegs  “ 

Sulphur,  flour,  175-lb  bbls . per  100  lbs. 

100-lb.  bags .  2.35 

„  “  less  quantity . per  lb.  .03U 

Venetian  Red .  “  OI 

Whiting . “  .02 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair's  Liquid  Rennet .  i.io 

“  Rennet  Tablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1.50 

Hanson’s  Junket  Tablets,  3  doz . 73 

Union  Tablets,  3  doz . 45 


CIDER. 

Corson’s —  Per  gal. 

Barrels . 14 

34  barrels.-. . 16 

Kegs  . ig 

Bottled  Cider —  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  qts .  3.50 

44  44  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3-75 

li  44  2  doz.  pts .  4.254 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  “  2  doz.  pts .  4.25 
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CHEWING  GUM. 

Adams’,  counter  jars,  100  5c, -packages .  2.75 

44  boxes,  20  packages . . . 55 

Gee  Whizz,  72  packs .  47 

Fleer’s  Chiclets,  3  lbs.,  bulk . 1.25 

Spearmint,  20  packs,  100  pieces . *”  ’55 


RICE. 

Extra  Fancy  Head,  XXXX,  100-lb.  bags .  ^071 

Fancy  Head,  100-lb.  bags . 

Extr^  choice,  100-lb.  bags . ’  [Q^'i 

Prime,  100-lb.  bags . . .  .ox} 

Japan,  fancy,  100-lb.  bags . [053 

44  choice,  100-lb.  bags . 

Java,  fancy,  polished,  100-lb.  bags .  0c3. 

B.  Fischer  &  Co. — 


Li.'gval  Dijlrlbuf»rs  of  PorKcl  Rice  id 
Ihf  United  5l«fe» 

iSSaa 


Fischer’s  Choicest  Head,  i-lb.  bags . 07^ 

Queen  Quality,  ex.  fancy  head,  i-lb.  bags . 07 

44  3-lb.  “  .06^ 

0  “  5-lb.  0  .06% 

Coronet,  choice  head,  1  lb.  bags . 06 

_  ,  ,  .  u  3-lb.  bags . 05 

Imperial,  choice,  Dom.  Japan,  i-lb.  bags . 06 

3-lb.  -  .05% 

44  44  5-lb.  “  -05% 

Extra  fancy  head,  XXXX,  100-lb.  bags . 07^4 

Fancy  head,  100  lb.  bags . 07 

Choice  head,  100  lb.  bags . o6J4 

Fancy  Java  head,  100-lb.  bags . 05% 

Fxtra  fancy,  Patna,  100-lb.  bags . 07 

Siam,  Patna  style,  100-lb.  bags . 06 

Choice  broken,  100-lb.  bags . 03% 

Extra  fancy  Japans,  100-lb.  bags . 0534 

New  crop  choice  Japans,  100-lb.  bags . 05 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  2.50 

60  5-lb.  bags .  4.00 

22  14  lb.  bags .  3.75 

30  10-lb.  bags .  3.75 

115  2}4-lb.  bags .  4.oo 

Irish  Linen,  250-lb.  bags .  2.50 

56-lb.  bags . 65 

“  28-lb.  bags . 35 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  obis..... .  2.40 

44  1 80-lb.  sacks .  1.55 

Cheese,  280-lb.  bbls .  2.40 

Packing,  70-lb.  cotton  bags . 40 

41  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2.20 

New  Ivory,  24  large  cartons  to  case .  1.50 

Agricultural,  200-lb.  burlaps . 60 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  2.60 

Less  than  5  bbls.  the  list  net;  5  to  9  bbls. ,  5  per  cent, 
discount;  10  bbls.  or  more,  734  per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  doz. 

Campbell’s,  small,  patent  cap,  2  doz . : . 87^ 

Durkee’s,  large,  1  doz . . .  4.00 

44  small,  2  doz .  2.40 

Schimmel’s,  small,  2  doz . 8734 

My  Wife’s,  large.  1  doz .  2.30 

44  small,  2  doz .  1.45 

Snider’s,  pts.,  1  doz .  2.30 


SAL  SODA. 

Bbls.,  375  lbs . per  100  .65 

Kegs,  170  lbs .  per  100  .8234 

60-lb.  boxes,  bulk  or  granulated .  62 
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No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


4  EITI  TAW  £.  WAT  If  ED  rn  TWENTIETH  and  FILBERT  STS 
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Wheatena  Has  It 


<J  All  that  is  claimed  for  any  breakfast 
food,  Wheatena  has  in  a  much  larger 
degree.  It  contains  more  food  value 
and  is  a  much  more  honest  and  sub¬ 
stantial  food  than  any  other  breakfast 
food  we  know. 

<]  It  is  apparent  that  it  must  be — it  is 
the  pure,  nutrient  heart  or  kernel  of 
high-grade  selected  wheat.  Sterilized 
and  treated  in  other  ways  so  as  to  be 
incomparable  in  flavor  and  sustaining 
quality. 

THE  WHEATENA  COMPANY 

Rahway,  N.  J. 


Here's 

Your 

Gain 


What  do  you  lose  by  handling  the  Ohio  Bluo  Tip  Safety  Matches  ? 
Not  only  do  you  lose  nothing,  but  you  gain  the  increased  satisfaction  of 
your  patrons  and  8t  per  cent,  profit  for  yourself. 

This  match  is  surer,  safer  and  more  reliable  than  any  other  double  tip 
match  made.  No  consumer  once  acquainted  with  it  ever  willingly  takes 
another.  All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


Something  That  Sells! 

A  M  XI  O 

(DRY  AMMONIA) 

This  scientific  marvel  is  a  dry,  odorless 
powder,  which  is  ammonia  in  a  dry  form. 

It  never  loses  strength  nor  evaporates  like 
liquid  ammonia.  No  bottles  to  freeze  or 
break.  Ammo  comes  in  cans,  and  it  is  very 
economical.  One  io  cent  can  equals  three 
pints  of  ammonia. 

We  make  it  sell  by  demonstrating,  samp¬ 
ling,  advertising.  Have  it  seen  in  your  store 
and  it  will  sell. 

Ask  your  jobber,  or  write  us  for  our  strong 
proposition  to  dealers. 

THE  FRANK  C.  EBY  CO. 

213=215  E.  Atwater  Street 
DETROIT,  MICH. 
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SAUCES. 

Lea  &  Perrins’ —  ^er  ^oz- 

Worestershire,  large .  7-  5° 

“  middle .  4-5° 

“  small .  2  -5° 

Snider’s — 

Chili,  No.  16,  i  doz .  2-35 

“  No.  8,  2  doz .  x-35 

Oyster  Cocktail,  No.  16,  2  doz .  2.35 

“  No.  8,  2  doz .  1  ■  4° 

Worcester,  Campbell’s,  No.  8,  2  doz . 87 

North  of  England,  No.  8,  2  doz . 82)4 

Chef,  2  doz . . 


SEEDS. 

Per  lb. 

Canary  . °4 

"  bush.  60-lb .  2-25 

Caraway . 12 

Celery . °9 

Coriander,  bleached . °5 

Hemp . °4  4 

“  bush.  40  lb .  1  . 

Mustard,  Brown . °°'A 

Mustard,  Yellow . 06 

Rape . °S/2 

“  bush .  2  -5° 

Sunflower,  per  lb . . 


SODA. 

Bi-Carb. ,  112  lbs.,  kegs . keg 

Bi-Carb.,  bulk,  less  quantity . per  lb. 

Babbitt's  Soda,  V- lb.  pkgs.,  25  lbs .  “ 

Arm  &  Hammer  bd.,  Ms,  36  lbs .  ‘ 

“  “  “  lbs.,  36  lbs . 

"  “  “  y,  %,  36  ibs .  ** 

Saleratus,  Babbitt’s  bd.,  %s,  25-tb.  bxs. 


•75  , 
•02)4 

.05)1 
•  °5  Vs 
.04% 
■os'/i 
■os'A 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  1  doz — .  1.50 

Hires'  Root  Beer,  Carbonated,  2  doz . 87% 

Hires’  Ginger  Ale,  Carbonated,  2  doz . 87)4 

Welch’s  Grape  Juice,  case  quarts,  1  doz .  4.50 

“  “  pints,  2  doz .  4.75 

“  “  "  )4-pints,  3  doz .  4*5 

11  11  “  3-ounce,  8  doz .  6.00 

“  “  “  ^-gallons,  1  doz....  8.00 

“  “  “  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co.—  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2 . 10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2. 10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  %  gross . .  2.50 

Bon  Ami,  10-centsize . %  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

“  “  “  3  doz . per  doz.  1.45 

“  “  »mall . per  gross  7.00 

"  ft  e<  . per  doz.  .60 

Putz  Paste,  large . . per  doz.  .55 


-30- 

Grand  Pa’s,  large .  5°  3*x5 

“  100  3.80 

Ivory . *<*>  7.00 

“  small . 100  4.00 

Lenox . 100  3.00 

Life  Buoy .  5°  1  95 

**  100  3.90 

Lautz's  Naptha .  . 100  3.80 

Magic  Cleaner . 100  3.00 

Marseilles,  laundry  size . 100  5.80 

“  5-cent  size .  100  4.00 

“  toilet  size . 100  4.00 

Master . 100  3.25 

Mayer's . 100  3.80 

«  50  1.90 

Miller's  Naptha . 100  3.75 

Naptha,  Swift's . 100  3.75 

“  P.&G . 100  3.85 

Octagon . 100  3*9° 

Old  Mill . 100  3.30 

Ozone . 100  3.75 

Oleine,  Conway's .  60  2.50 

"  Golden . 60  2.55 

**  Eavenson’s .  60  2.35 

“  Kirk’s .  60  2.07% 

“  Philadelphia,  60  blocks .  2.60 

**  **  72  ••  .  2.60 

“  Pennsylvania .  60  1.60 

“  Procter  &  Gamble .  60  3.00 

“  Young’s  Best .  60  2.80 

Pride,  Swift's . ..100  3.75 

Polo . /..120  2.45 

Quaker  City,  boxes . 100  2.90 

“  tubs . . 150  4- 60 

Sunlight,  oval . 100  3 . 85 

“  twin  bars . 100  3-95 

Santa  Claus . 100  3  • 10 

Saratoga . 120  2.45 

Star . 100  3.00 

Sunny  Monday . 100  4 . 00 

White  Cloud . 100  3.85 

Wool  Soap,  large . 100  6.75 

“  small . 100  4.00 


Toilet  Soaps. 

Buttermilk  Cosmo . gross  6.60 

“  **  doz.  .60 

“  Swift’s . gross  4.05 

Castile,  imported,  Conti . lb.  .13/4 

“  Conti,  original  boxes . lb.  .  n)4 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4.40 

Fleur-de-lis .  “  4-5° 

“  . doz.  .45 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliott .  “  8.10 

Oatmeal,  3  cakes  in  box .  “  3.25 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  Jf-lb.  barstobox . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  50  cakes . box  1.75 

Witch  Hazel,  3  cakes,  %  gross . gross  3.25 

“  Swift’s .  “  4.05 

“  Armour’s .  "  3.50 


Scouring  Soap. 

Day  &  Frick’s  Flint,  36  bars .  1.24 

Young’s,  48  bars .  1.80 

Brooks' Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  2.25 

“  Hand,  36  bars .  2.25 

Wrigley’s,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars .  2.35 
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Soap 


SOAP — Laundry.  Less 

than 
Bars.  5  bxs. 

Acme . 100  3.25 

Acorn . .  2.45 

Ark . 100  1.75 

American .  72  2.80 

Bee . 100  3.90 

Best,  Babbitt . 100  3.45 

Babbitt's  New  York  City .  60  3.52% 

Big  Master .  7°  2.80 

Brown . 60  2.40 

Borax,  Drey doppel .  40  2.60 

“  Pearl,  Young  &  Co .  40  2.80 

“  Day  &  Frick,  Novelty .  40  2.80 

“  Handsome .  60  2.60 

“  Eavenson,  large . 100  4.75 

“  **  small . 100  3.75 

*  ‘  Kirkman's . 100  3.75 

"  Red  Seal . 100  3.80 

“  Swift’s . 100  4.00 

“  Climax . 100  2.10 

Circus .  . 100  3.25 

Cotton  Oil,  White . 100  5.80 

Coal  Oil  Johnny . 100  3.57% 

Cygnet . 100  4.00 

Dobbins'  Electric . 100  4.25 

Dewey . 100  2.15 

Fairy . . .  100  4.00 

Fels-Naptha . 100  4.00 

Five  case  lots  freight  prepaid . 100  3.95 

Good  Morning . 100  3.85 

Glycerine  Tar . 100  3.75 

Gloss . 100  3.25 


Pepper — 

Black,  High  Grade . 

Bbls. 

Boxes. 

Cans. 

*x5 

•x7 

Black,  Low  Grade . 

.11 

•x3 

White,  High  Grade . 

.28 

•3° 

White,  Low  Grade . 

■x7 

.19 

Red,  High  Grade . 

.  21 

.23 

Red,  Low  Grade . 

.l6 

.18 

Cinnamon — 

High  Grade . 

•  23 

•25 

Low  Grade . 

•  x4 

.  l6 

Cloves — 

High  Grade . 

•23 

•25 

Low  Grade . 

.18 

.  20 

Allspice — 

High  Grade . 

.12% 

•14^ 

Ginger — 

High  Grade . 

•  26)4 

.28)4 

Low  Grade . 

•x3 

•  x5 

Mace — 

High  Grade . 

•75 

■77 

Nutmegs — 

High  Grade . 

.30 

•32 

Mustard — 

Yellow,  High  Grade . 

. x9 

.  20 

.22 

Yellow,  Low  Grade . 

•  x5 

■x7 

Brown,  High  Grade . 

•  x5 

•  x7 

Powder. 

Per  case 

Pearline,  36  packages .  2.70 

“  72  “  .  2.70 

“  100  “  .  2.65 

Soapine,  No.  7,  100  packs .  2.37)4 

“  No.  12,  100  “  .  3-9° 

“  No.  17,  36  “  .  2.42)4 

Babbitt’s  1776  Powder,  100  6-oz .  2.25 

Finola,  100  packages .  3.25 

Gold  Dust,  Fairbank's,  100  12-oz.  packages....  4.00 
“  “  244-lb.  “  ....  4.50 

Naptha  Borax,  100  packages,  large .  4.75 

“  100  5-cent  packages .  3.75 

Kirkoline,  white,  24  large  packs .  3 . 55 

“  “  too  12-oz.  packages .  3.35 

Young’s  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

“  "  502s .  4.00 

“  “  100  is .  4  00 

Nine  O’clock  Tea,  100  packages .  3.15 

I-V  Washing  Tablets,  3  doz . per  doz.  .43 

Swift’s  Washing  Powder,  100  is .  3.85 

“  “  244s .  3.85 

Pennywash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine,  100  packages . .  3.75 

Old  Dutch  Cleanser,  48  packages .  3.25 


SPECIALTIES. 

Anker’s  Bouillon  Capsules .  3.00 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz.  .45 

Dime  size,  2  and  4  doz .  “  .85 

%-lb.  net,  tins,  2  and  4  doz .  lt  1.00 

%-lb.  net,  tins,  2  doz .  **  1.90 

i-lb.  net,  tins,  1  doz .  **  3 .70 

6  lb.  cans,  full  weight . per  lb.  .23 

10  lb.  cans,  full  weight .  **  .22 

Coleman’s  Mustard,  D.  S.  F. — 

i-lb.  tins . per  doz.  5.40 

%-lb.  “  .  “  2.70 

lb.  “  .  “  1.45 

j/s-lb.  "  .  “  .90 

18-lb.  kegs .  .43 


McCormick  &  Co. — 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . J4-lb.  cartons 

% -lb.  cartons 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice, l/%-\b.  cartons 
%-lb.  cartons 

Bee  Brand,  in  canisters,  above  assortment, 

No.  45  size 
No.  90  size 


Per  doz. 


Mustard— Prepared. 

Campbell’s,  jar,  2  doz . 

Gulden's,  No.  6,  with  spoon,  2  doz . 

“  20,  “  “  . 

Beer  Mug,  fancy,  large  size,  2  doz . 

Lemonade  Glass,  tall,  2  doz . . . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . . . 

Milk  Jar,  glass  top,  2  doz . 

Water  Tumblers,  glass,  No.  10,  4  doz . 


Per  doz. 
87H 
95 
88 
65 
75 

90 

85 
4  2)4 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . °7  Vi 

Allspice . 

Cloves . 13 

Mace . 48 

Nutmegs,  large . .16 

“  medium . 12% 

Cinnamon  Bark,  Canton . 12 

“  Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  i.8o 

“  36  10-cent  “  .  "  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 07 )4 

“  20-lb.,  “  . 07  )4 

Niagara,  40  lb.,  “  . . . 05 

Cream,  48-lb.,  "  .  3.45 

Kingsford’s,  40  lb.,  “  . 07 )4 

“  20-lb.,  “  . 07)4 

Rex,  40  lb.,  1  lb.  packages . 04 


LAUNDRY  STARCH. 

Argo,  Gloss,  24  5-cent  packages . 

Gilbert’s  Laundry,  40-lb  boxes . 

“  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons . 

Kingsford’s,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  40  i-lb.  packages . 

“  Silver  Gloss,  12  6-lb.  wd.  bxs . 

Duryea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs. 

Niagara,  laundry,  50  lb.  bulk . 

“  i-lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs . 

“  6-lb.  boxes . fc.... 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  ”  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starch  Polish,  20  cakes . per  box 

Rex  Gloss,  50  lb,  bulk . 


Electric  Paste,  14-gross  boxes .  4.20 

Magic  Paste,  H -gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .87)4 

“  “  . per  gross  10.25 

“  small  size . per  doz.  .  70 

Climax  Enamel,  )4 -gross . per  gross  9.40 

Black  Jack,  )4-gross .  “  7.00 

Rising  Sun .  "  5.75 

Sun  Paste,  5-cent  size .  "  4.50 

“  10-cent  size .  “  7.20 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  )4 -gross .  1.25 

Per  box  of  )4 -gross .  2.50 

14  dozen  to  gross .  5.00 

10-cent  size,  No.  10,  per  box  of  )4 -gross .  2.25 

Per  box  of  )4-gross . 4.50 

Per  gross .  9.00 

F.  F.  Dailey  Co.— 

2-in-i ,  smaller  size . per  doz.  .  75 

2-in-i,  large  size .  “  1.75 


SUNDRIES. 

Bird  Food — 

Crystal,  40  packs,  round . per  pkge.  .04)4 

Excelsior,  24  packs .  “  .05 y. 

McAllister,  36  packs . .  “  .05$ 

Rosensteins,  i-lb.  pkgs.,  2  doz.. . per  lb.  .05)4 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz.  ...per  doz.  .35 

Red,  quarts,  3  doz . . .  "  .70 

Silver,  pints,  3  doz .  “  .35 

“  quarts,  3  doz .  "  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

“  Perfection,  2  doz . per  doz.  -42)4 

Royal  Glue,  1  doz .  “  80 

Paist’s  Glue,  1  doz .  “  -4° 

Carpet  Tacks,  Wooden  Keg,  )4-gross  case, 

assorted,  6,  8,  10s . per  case  .90 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz.  .06 

6-oz .  “  .0654 

8-oz .  "  -°7'A 

io-oz .  “  o8)4 

12-oz .  “  -°9M 

Matting  Tacks — 

No.  10,  steel . per  doz.  .10 

No.  11,  “  .  “  -r°K 

No.  12,  “  .  “  -*3 

G.  B.  Weiss  &  Son- 

Sole  leather,  No.  . . 25 

“  No.  . . 23 

“  No.  3 . . 

Cut  Sole  Leather, cut  into  taps,  6  ins.  high...  1.50 
“  "  "  5  K  "  -  *-48 

"  ••  •'  5  “  ...  1.42 

“  “  “  4)4  "  s...  1.25 

“  “  "  4  “  ...  1. 18 

"  “  “  3%  “  -  x*°5 

“  “  “  3  "  ...  .90 

Fli-Stickon,  Fly  Ribbon . per  gross  4.80 

Ely  Paper,  Tanglefoot . per  case 

“  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

<  “  “  10  cartons .  “  2.35 

Wax,  White  and  Yellow . per  lb.  .  30 


.92 

.04 

.06 

.05 

.06)4 

.06  % 

■07  y« 

.06% 

■°7*i 

.04)4 

•°8)4 

.04 

.05 

.05 

.06 

4-3° 

2.20 

5.00 

2.50 

.08 

•50 

•03K 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . ..per  lb. 

“  “  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  “ 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  ** 

Fine  Hemp  Twine,  8  ball*  to  lb.  in  5-lb. 

bunches . . . .  " 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . P«r  Ik. 

Best  Jute  Rope,  16  yds.  to  lb .  “ 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

“  108  ft.  to  hank .  f* 


.08  y 

•  75 

.20 
.18 
.  16 
.20 
.25 

.20 

.16 

.07 

.07 

1.60 

x.70 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  )£-gross .  4-°° 

“  “  large,  “  .  7.00 

“  Liquid,  large,  “  .  6.65 

“  “  small,  “  . ;....  49° 


SYRUP  AND  MOLASSES. 

N.  O.  Molasses. 

Fancy,  No.  722,  1908 . 44 

Choice,  No.  717,  1908 . 43 

Fancy,  No.  71 : . 42 

Choice,  No.  664 . 32 

Good,  No.  690 . T9 

Cane  Juice,  No.  683 . 45 

BlackStrap . 11 

B.  H.  F.,  Horse  Food  Molasses . 12 


Refined  N.  0.  Compound.  • 

Gold  Mine,  refined,  with  i  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 35 

Gold  Mine,  in  bbls . 3° 

Fancy,  No.  104 . . 

Fancy,  No.  105 . 2° 

Prime,  JNo.  102 . 26 
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We  Can  Save  You  Money 


This  ideal  sanitary  meat,  grocery  and  provision  ‘store  was  fitted  up  by  us  for 
The  James  Bell  Company,  Roberts  and  Germantown  Avenues.  Philadelphia. 

You  all  know  that  the  world-renowned  RIDGWAY  R’-RRIur- RAYOR  contains 
all  the  latest  improvements,  and  is  noted  for  perfect  circulation  and  A  No.  1  insula¬ 
tion — the  main  features  of  a  good  refrigerator  ;  add  to  this  the  best  material!  and 
first-class  workmanship  and  you  have  the  reason  why 

WE  CHALLENGE  THE  WORLD 


Ridgway  Refrigerator  Company 

E.  B.  ATKIA'S,  Manager 

3519  N.  Lawrence  Street  Fifth  arid  Tioga  Streets 

PHILADELPHIA. 


“Show  All-Sell  All”  I 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  can  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  Bin  Co. 

18  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 


ESTABLISHED  1840 

Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 


ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


IN'o.  192  MILL 


INo.  192  F»  MILL 


WRITE  FOR  PRICE  LIST 


IN'o.  19  MILL 


HENRY  TROEMNER 

PHILADELPHIA,  PA.,  U.  S.  A. 

No.  911  ARCH  STREET 


HENRY  TROEMNER’S 

Electric  Coffee  Mills 
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—33— 


—34— 


—35— 


—36— 


Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  714,  new  crop . 

West  India,  choice,  No.  645 . 

West  India,  choice,  No.  510,  compound . 

Porto  Kico,  No.  699 . 


Glucose. 

Three  A,  for  confectionery . 

Five  A,  for  confectionery . 


.42 

.29 

.25 

.15 


3.00 

3.10 


Golden  Tree . 

“  medium . . 

“  small  . 

Vermont,  gal.  tins . per  gal. 

“  J^-gal.  tins . 

Hazen’s,  qt.  bottles . 

g'  pt.  bottles . 


2.25 

i-45 


.92% 


1.25 

7-75 

4.00 

2.40 


Butter  Dishes. 

No. 

1,  Solid  oval . 

2,  “  . 

3»  “  . 

5,  . 

1,  Wire  ends . . 

2,  “  . 


5,  . 

Picnic  Plates,  8  in . 

“  9  in . 

Crates  contain  250  each. 


Per  M 
.90 
1.25 

1.50 

2.00 
.90 
1 . 20 
1.40 
1.80 
2. 10 

2.35 


Whitewash  Brushes. 


No. 

Per  doz. 

7,  7  in  ’,  “  ‘  . 

...  .48 

6,  5  in.,  Family,  extra  heavy . 

8  6  in  “  “ 

...  .80 

6,  5  in.,  Ideal,  all  bristle,  3  row . 

8,  6  in.  “  “  3  row . 

....  2.25 

HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz..... .  “  t-35 

Schimmel'i,  10-oz.  bottles,  2  doz.  in  case .  1.45 

"  6-oz.  “  “  “  . 95 

White  Clover,  tumblers,  2  doz . 90 


i 


REFINED  MOLASSES  AND 


SYRUPS. 

Jockey  Club  Mason's  Quart  Jars—  Per  doz. 

4  doz.  in  barrel . 92H 

z  doz.  in  case . 95 

Lyle's  Imported,  No.  2  cans,  2  doz .  1.82^ 

Globe,  No.  2%  tins,  2  doz .  1.15 

Globe,  No.  5  tins.  1  doz .  2.30 

Banner,  in  jars,  compound .  1.05 

White  Clover,  in  jars,  compound .  1.00 

Purina  Pancake  Syrup,  36  pts .  2.25 

“  **  24  ats .  4.00 

“  * *  12%  gals .  7.00 

“  <l  6  gals .  X2.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz .  **  2.30 

Karo,  50-cent  size,  l/2  doz .  lt  2.30 


WOOD  AND  WILLOW  WARE. 


Brooms. 

Little  Gem,  parlor,  2  string . 

N  U,  No.  6,  split  handles . 

Leader,  No.  6,  3  string,  red  handles . 

Princess,  No.  4,  fancy  handles . 

Parlor,  No.  3,  2  tie . , . 

Toy . 

Whisks,  2  sewed . 

Stable,  rattan  centre,  2  tie . 

“  "  3 tie . 

Factory  heavy . 

Handy  Wall  Broom  Rack,  for  12  brooms. 


Per  doz. 
2.40 
2.45 
2.40 
2-75 
1.85 


.90 

.90 

3-50 

4.00 

2.90 

.90 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

57,  Peerless,  double . .  3.65 

no,  “  single,  spring  protector .  3.30 

80,  Seal  Globe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector .  3.00 

175,  Glass .  3-3° 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board .  1.35 

142,  Celery  City .  2.75 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  “Camp”  Syrup —  Per  doz. 

Gal.  cans,  6  in  case .  13 .5° 

^-gal.  cans,  12  in  case . .  7.25 

Qt.  cans,  24  in  case .  4.12^ 

Pt.  cans,  24  in  case .  .  2.50 

Qt.  bottles,  12  in  case .  4.50 

Pt.  bottle*,  24  in  case .  2.75 

Jacket  cans . per  gal.  1.00 


Buckets. 

Per  doz, 


O.  G.,  2  electric  hoops .  1 . 75 

,l  3  electric  hoops .  1.90 

Clear,  2  hoops .  1.65 

“  3  hoops .  1.75 

Electric  Cedar,  2  hoops .  2.40 

**  3  hoops .  2.60 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  1.85 

**  14  qt . 2.00 


Clothes  Pins. 


Per  box. 

5  gross . 44 

Egg  Crates. 

Perfection .  1.00 

u  10  sets  fillers .  2.35 

Standard,  12  sets  fillers .  1.50 

Star  Egg  Carriers,  2  doz . per  doz.  2.05 

“  Trays,  1  M . per  M  2.75 


BRUSHES. 
Scrub  Brushes. 


No.  Per  doz. 

22,  White  corner . 70 

23,  Medium  size . 80 

27,  Large  . !i .  1.00 

13,  Marble,  medium  size . 90 

00,  White . 45 

Handy  House . 42 


Dust  Brushes. 


No.  Per  doz. 

7X,  Fibre,  wire  drawn . 90 

21 ,  All  hair,  wire  drawn .  2 . 25 

28,  White,  wire  drawn .  2.90 

1,  7  in.,  All  hair,  flat  end .  2.05 

22,  7  in..  Mixed,  round  end .  2.10 

11X,  7  in.,  All  hair,  round  end... . ., .  2.25 


TOBACCOS— Plug. 


Battle  Ax . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar . 

Newsboy . 

Old  Honesty .... 
Piper  Heidsick. 

Spear  Head . 

Standard  Navy. 

Toddy . ,.... 

Vinco . 

Town  Talk . 


Per  lb. 


37 

37 


56 


39 

39 

43 


64 


44 

37 

35 


38 

28 


Stove  Brushes. 

No.  Per  doz. 

3,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1.75 

1,  Grey  fibre,  strap  handle .  1.20 

2,  “  “  165 

6,  Extra  quality,  all  hair .  2.75 

Shoe  Brushes. 

No.  Per  doz. 

o,  Mexidan  Fibre . 90 

1,  **  large .  1.30 

4,  Bristle  outside .  1.65 

5,  All  bristle .  1.75 

16X,  All  bristle,  extra  value .  2.15 

18,  All  bristle,  spotted  white .  2.80 


SMOKING  TOBACCO. 


Briar  Pipe . 

Duke's  Mixture . 

Greenback . 

Grten  Turtle . 

G.  &  A.  Navy,  3%  oz. 

Honest . 

Polar  Bear . 

Ripple . 

Sensation . 

Wild  Rose . 


Per  lb 
•  38 


39 


38 
28 
34 

39 
3° 
39 
39 
39 


YEAST  CAKES. 


Compressed  . per  doz.  .18 

Magic,  1  y2  doz.  packages . per  box  .58 

Yeast  Foam,  \x/2  doz .  “  .58 


Perfect  for 


HOT  or  COLD 
Starching 

Sell  Argo  Gloss  Starch  to  your  customers  in¬ 
stead  of  bulk  starch.  It  is  a  clean,  uniform 
product  of  high  quality,  coming  to  you  in  con¬ 
venient  packages  all  ready  to  pass  over  the 
counter.  Saves  time  and  waste,  and  use  of 
bag  and  string — and  shows  as  much  profit  as 
bulk.  Makes  a  more  satisfied  customer. 

/In  Instantaneous  Success 

Popular  in  Price— Widely  Advertised 

CORN  PRODUCTS  MANUFACTURING  CO., 

Chicago,  Illinois 


Selected  white  Rict 

POPPINGCORN 


C/S  50/10  oz.  Pigs. 
C/S  100/10  oz.  Pfcgs. 
C/S  24/20  oz.  Pkgs. 
C/S  48/20  oz.  Pkgs. 
ASK  FOR  PRICES 


YOU  can  pay  MORE 
for  ANTEDILUVIAN 
brands,  but  you  can’t 
buy  popping  corn  giv¬ 
ing  better  yield  and 
satisfaction  to  con¬ 
sumers  than 

“Brad’s  Tip  Top”  and  “I-X-L” 


PHILADELPHIA  DISTRIBUTERS 

Birdsong  &  Co.,  36  IT. Delaware  Ave. 


Give  Me  Some  Fresh  Roasted 
- Peanuts - 

You  know  that  most  everybody  eats  peanuts, 
and  they  all  want  them  freshly  roasted,  but  you 
may  not  know  that  they  pay  you  300  per  cent, 
profit  when  they  are  roasted  in  an 

Acme  Peanut  Roaster 

the  simplest  and  most  inexpensive  automatic 
roaster  made.  There  is  practically  no  labor  and 
no  expense  in  operating  one,  any  boy  can  do  it,  as 
there  is  nothing  to  get  out  of  order  and  nothing 
to  break.  It  will  pay  for  itself  in  a  month’s  time. 
Send  for  full  particulars  and  price  to 

ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Mapes  Denies  Interview— Wessels  Makes 

Affidavit 


The  “Grocery  World  and  General  Merchant’s”  Representative, 
to  Whom  Secretary  of  the  Cream  of  Wheat  Co.  Made 
Insulting  Remarks  Regarding  Retail  Grocers,  Swears  to 
His  Story.  Another  Cereal  Company’s  View  of  the  Matter. 


During  the  past  week  Secretary 
E.  Mapes,  of  the  Cream  of  Wheat 
Co.,  has  issued  a  letter  to  various 
inquirers,  among  them  Secretary 
John  E.  Green,  of  the  Nationa 
Retail  Grocers’  Association,  de¬ 
nying  the  making  of  the  state¬ 
ments  derogatory  to  the  retai 
grocers  attributed  to  him  by 
Charles  M.  Wessels,  of  this  paper. 
Mr.  Mapes’  letter  to  Secretary 
Green  is  as  follows: — 

Cleveland,  Ohio,  Nov.  21,  1908. 

Mr.  John  A.  Green,  Sec’y., 

The  Nat’l  Assn,  of  Retail  Grocers, 
239a  E.  55th  street, 

Cleveland,  Ohio. 

Dear  Sir: — We  are  in  receipt  of 
your  courteous  favor  of  November 
1 6th,  and  in  reply  will  say  the  item 
referred  to  by  you  is  not  only  abso¬ 
lutely  false,  but  is  intended  in  our 
opinion  as  a  blackmailing  scheme 
pure  and  simple,  and  is  the  culmina¬ 
tion  of  a  threat  made  by  a  man  by 
the  name  of  Wessels,  who  publishes 
a  grocery  paper  in  Philadelphia,  and 
claims  to  control  practically  all  of 
the  grocery  publications  of  the 
United  States.  We  declined  to  use 
any  of  his  publications  as  an  adver¬ 
tising  medium,  and  this  is  the  result. 

To  question  the  friendliness  of  the 
Cream  of  Wheat  Co.  toward  the  re¬ 
tail  grocers  is  hardly  reasonable  in 
consideration  of  the  prominence 
which  they  have  taken  in  matters 
concerning  the  retail  grocers’  inter¬ 
ests.  For  example,  the  Cream  of 
Wheat  Co.  are  probably  the  only 
concern  of  its  kind  who  absolutely 
refuse  to  sell-'  mail-order  houses  like 
Montgomery,  Ward  &  Co.  and  Sears, 
Roebuck  &  Co.,  who  would  be  will¬ 
ing  to  buy  in  carloads  if  we  would 
sell  them.  We  even  went  so  far  a 
short  time  ago  as  to  cut  off  as  large 
a  firm  as  Sprague,  Warner  &  Co.,  re¬ 
fusing  to  fill  their  orders  until  they 
had  promised  to  refrain  from  selling 
houses  of  this  kind.  Does  this  look 
like  the  antagonism  toward  the  retail 
grocers  which  some  of  the  grocery 
papers  are  trying  to  attribute  to  us 
for  the  purpose  of  forcing  us  into 
their  columns  as  advertisers?  We 
hardly  think  it. 

Yours  truly, 

Cream  of  Wheat  Co., 

E.  Mapes,  Secretary. 

In  order  that  Mr.  Mapes’  denial 
may  be  estimated  at  its  true 
value,  Mr.  Wessels  has  made  the 
following  affidavit: — 

State  of  Pennsylvania,  1 
County  of  Philadelphia,  Jss‘ 

Charles  M.  Wessels,  of  the  city 
and  County  of  Philadelphia,  State  of 
Pennsylvania,  being  duly  sworn  ac¬ 
cording  to  law,  deposes  and  says : 
that  on  or  about  the  20th  day  of  Octo¬ 
ber,  1908,  in  company  with  P.  A.  Rob¬ 
inson,  of  the  city  of  Minneapolis, 
Minn.,  he  called  at  the  offices  of  the 
Cream  of  Wheat  Co.  in  the  city  of 
Minneapolis;  that  at  such  time  he 


held  an  interview  with  E.  Mapes, 
known  to  deponent  as  secretary  of 
the  said  Cream  of  Wheat  Co.;  that 
at  such  time  and  during  the  course 
of  said  interview,  in  the  presence 
of  the  said  Robinson,  a  conversa¬ 
tion  ensued  between  deponent  and 
the  said  Mapes,  of  which  the  follow¬ 
ing  is  a  correct  transcript : — 

Mr.  Mapes — We  don’t  care  a 
continental  for  the  grocer.  He 
has  to  sell  our  goods  whether  he 
wants  to  or  not.  We  make  him. 

We  used  to  give  the  retailer  a 
profit,  but  we  found  that  the  best 
way  to  keep  him  good  was  to 
keep  him  poor.  Now  we  give 
him  very  little  profit. 

Mr.  Wessels — Of  course  it  is 
much  easier  for  a  concern  to 
take  that  attitude  if  he  has  no 
competitors. 

Mr.  Mapes — But  we  have 
competitors.  Vitos  (made  by 
the  Pillsbury-Washburn  Co.)  is 
exactly  the  same  as  Cream  of 
Wheat.  If  the  retailer  has  so 
much  influence,  why  don’t  he 
substitute  Vitos  for  our  goods? 

Mr.  Wessels — But  doesn’t  it 
mean  anything  at  all  to  you,  Mr. 
Mapes,  to  have  the  friendly  feel¬ 
ing  of  the  retail  grocer? 

Mr.  Mapes— We  don’t  want  it 
— don’t  need  it — don’t  care  any¬ 
thing  about  it.  The  grocer 
hasn’t  any  say  about  handling 
our  goods.  We  make  him  han¬ 
dle  them — he  must !  The  grocer 
has  got  to  handle  Cream  of 
Wheat  no  matter  what  he  says. 
That  the  said  Mapes  in  the  course 
of  the  said  interview  went  consider¬ 
ably  further  than  the  language  re¬ 
produced  above,  but  that  deponent 
in  reproducing  same  for  publication 
desired  to  be  conservative  and  for 
that  reason  modified  the  language 
attributed  to  the  said  Mapes;  that 
every  sentiment  ascribed  to  the  said 
Mapes  was  uttered  by  him  in  the 
presence  of  deponent  and  said  Rob¬ 
inson. 

C.  M.  Wessels. 

Sworn  and  subscribed  before  me 
this  23d  day  of  November,  1908. 

Emerson  Conrad, 
Notary  Public, 

No.  53  N.  Tenth  st.,  Philadelphia. 
Commission  expires  January  21,1911. 

The  personalities  in  Mr.  Mapes’ 
letter  are  considered  too  trifling 
to  discuss.  The  invariable  retort 
of  a  manufacturer  caught  in  un¬ 
fair  practices  by  a  public  journal 
is  “blackmailing”  and  “revenge 
because  I  wouldn’t  advertise.” 
Such  charges  have  long  ceased  to 
mean  anything,  and  nobody  any 
onger  accepts  them  as  a  defense. 

Mr.  Mapes  contends  that  his 
company  is  not  an  enemy  but  a 
riend  of  the  retailer,  and  as  evi¬ 
dence  of  his  friendship  cites  the 
solitary  fact  that  he  sells  no  mail¬ 
order  houses.  There  are  three 
answers  to  make  to  that : — 


1.  — Mr.  Mapes  may  not  be  tell¬ 
ing  the  truth  when  he  says  so.  A 
man  that  will  deny  an  interview 
which  was  reported  with  the 
closeness  of  detail  which  this  one 
was,  which  bore  every  possibde 
earmark  of  truth,  and  which  has 
now  been  solemnly  sworn  to, 
might  say  anything. 

2.  — Even  if  it  is  true,  the  refusal 
to  sell  the  mail-order  concerns 
was  unquestionably  done  in  the 
company’s  own  interest,  as  the 
statements  of  Mr.  Mapes  shows 
his  company  to  be  absolutely  cold¬ 
blooded  and  selfish  where  the  re¬ 
tailer  is  concerned.  The  Cream 
of  Wheat  Co.  had  no  use  for  the 
retailer,  said  Mr.  Mapes.  It 
didn’t  need  to  do  anything  for 
him,  and  it  didn’t  do  anything  for 
him,  which  is1  the  best  proof  that 
when  it  refused  to  sell  mail-order 
houses  it  didn’t  do  so  for  the  re¬ 
tailer  at  all. 

3- — Even  if  the  Cream  of 
Wheat  Co.  did  refuse  to  sell  mail¬ 
order  houses  with  the  motive  of 
helping  the  retailer,  is  such  an  ac¬ 
tion  a  valid  substitute  for  refusing 
to  give  him  any  profit?  It 
is  true  that  the  retail  grocer  ap¬ 
preciates  it  when  some  manufac¬ 
turer  refuses  to  sell  the  mail-order 
houses,  but  that  by  no  means  is 
the  most  important  factor  in  the 
case.  He  appreciates  it  a  heap 
more  when  the  manufacturer 
gives  him  a  profit,  which  he  can 
always  do  if  he  likes. 

Put  on  one  side  of  the  balance 
Mr.  Mapes’  statements  as  to  his 
company’s  attitude  toward  the  re¬ 
tailer,  and  in  the  other  the  fact 
that  he  sells  no  mail-order  houses. 
Which  weighs  the  heaviest? 

Apropos  of  the  Creaju  of  Wheat 
incident,  the  “Grocery  World  and 
General  Merchant”  has  received 
a  communication  from  one  of  the 
most  intelligent  and  wide-awake 
cereal  manufacturers  in  the 
United  States.  The  greater  part 
thereof  is  as  follows : — 

Alas,  what  the  Minneapolis  gen¬ 
tleman  says  is  too  true.  I  mean  that 
bis  company  has  gone  on  absolutely 
independent  of  the  grocer  for  years. 

I  have  never  known  them  to  call 
upon  him,  or  give  him  a  window  dis¬ 
play,  or  a  discount,  or  a  demon¬ 
stration,  or  a  prize  to  his  clerk,  or 
any  special  consideration,  yet  the 
grocer  will  shake  this  article  at  us 
defiantly  every  chance  he  gets. 

I  have  never  seen  this  Minneap¬ 
olis  gentleman  advertise  in  the  trade 
papers,  but  I  have  seen  him  dominate 
the  best  magazine  space,  and  by  do¬ 
ing  so,  dominate  the  business  in 
wheat  cereals.  His  attitude  towards 
the  grocer  may  be  wrong  and  all 
that,  but  when  he  expresses  his  in¬ 
difference,  he  is  perfectly  consis¬ 
tent,  because  he  knows  that  his  ad¬ 
vertising  is  keeping  the  consumer 


coming”  for  his  product  and  that 
both  he  and  the  grocers  are  profit¬ 
ing  thereby. 

I  make  this  statement  as  unwill¬ 
ingly  as  you  would  make  it,  yet  after 
many  years  of  competition  with  this 
product,  I  say  the  statement  is  true. 

To  be  sure  the  other  Minneapolis 
breakfast  food  mentioned  in  the 
article  .(Vitos)  is  the  same  thing; 
it  may  even  run  out  of  the  same' 
spout.  Moreover,  it  is  made  by  a 
concern  that  has  tried  in  every  way 
to  treat  the  grocer  right.  It  pays 
the  grocer  6  or  7  per  cent,  more  than 
the  other  product,  yet  they  are 
likely  doing  ten  times  as  much  busi¬ 
ness  on  the  other  product  than  they 
are  on  this. 

The  Minneapolis  gentleman  real¬ 
ized  wisely  that  the  place  to  make: 
the  impression  was  on  the  consumer 
and  she  would  do  the  rest. 

Your  article  on  the  subject  will 
set  a  limited  number  of  grocers  to 
thinking  and  will  work  up  some 
prejudice  in  their  minds,  but  if  you 
will  make  a  r5und  of  the  grocers,  as 
I  have  done  in  the  least  two  or  three 
months,  you  will  see  the  demand 
coming  right  along  for  the  Minne¬ 
apolis  gentleman’s  goods  and  you 
will  see  the  grocers  passing  it  over 
tli'e  counters  as  usual. 

1  here  seems  to  be  an  inconsis¬ 
tency  in  this  whole  matter,  but  to 
try  to  offset  it  with  a  combined 
circulation  of  all  the  grocery  papers 
in  the  United  States  would  be  like 
trying  to  put  out  a  big  fire  with  a 
couple  of  gallons  of  water. 

In  substance,  the  above  mean 
this :  That  while  the  Cream  c 
Wheat  Co.  may  be  ethicall 
wrong  in  its  contemptuous  att 
tude  toward  the  grocer,  from 
practical  standpoint  it  is  righ 
for  it  has  found  by  experienc 
that  the  grocer  went  right  on  seh 
ing  Cream  of  Wheat  no  matte 
what  its  manufacturer  did  to  hire 
That  seems  to  the  “Grocer 
World  and  General  Merchant 
like  the  most  dangerous  of  all  doc¬ 
trines.  In  the  abstract  it  is  clea 
that  a  manufacturer  should  hav 
the  good  will  of  the  distributer  0 
his  goods  if  he  can  get  it  on  . 
reasonable  basis,  and  this  no  mat 
ter  how  supine  that  distribute 
may  be.  Let  it  be  admitted  tha 
in  the  case  under  discussion  thi 
Cream  of  Wheat  Co.  has  los 
nothing  up  to  date  by  not  having 
had  it,  is  that  a  valid  argumen 
for  rejecting  it  if  it  could  have 
been  had  with  a  little  effort; 
Certainly  the  grocer  who  is  kindly 
disposed  toward  the  Cream  of 
Wheat  Co.  would  sell  as  mucjh 
Cream  of  Wheat  as  he  would  if 
because  of  lack  of  profit  or  hos¬ 
tility  to  the  company  he  made  the 
sales  unwillingly.  If  his  good 
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ill  could  have  been  obtained, 
erefore,  does  it  not  inevitably 
llow  that  it  were  good  business 
obtain  it  for  the  reason  that  in 
tving  it  there  is  everything  to 
lin  and  nothing  to  lose? 

It  is  bad  enough  to  go  on  year 
ter  year  ignoring  the  grocer  as 
creature  who  must  sell  one’s 
)ods  if  you  say  so,  and  who 
.erefore  need  not  be  catered  to 
any  way,  but  what  has  this 
jrrespondent  to  say  of  the  fool- 
irdiness  of  the  concern  who 
ngs  the  taunt  of  his  subjection 
the  victim’s  face?  Grocers  are 
;tter  informed,  better  educated 
id  better  organized  to-day  than 
Aer  before,  particularly  as  to 
aestions  affecting  their  inder 
endence  and  their  profits.  They 
lay  have  been  slow  to  assert 
lemselves  in  the  past,  but  condi- 
ons  are  changing.  To  say  such 
lings  of  grocers  now  as  the 
ream  of  Wheat  secretary  said 
very  different  from  saying  it 
venty  years  aeo.  To-day  it  is 
bsolutely  certain  to  lose  busi- 
ess  for  the  concern  offending, 
ake  the  Wilmington  (Del.)  Re- 
lil  Grocers’  Association  as  proof 
f  that.  Their  resolution  was 
iiblished  in  the  “Grocery  World 


and  General  Merchant”  of  No¬ 
vember  16th;  henceforth  they 
will  “take  Secretary  Mapes  at  his 
word”  and  substitute  Vitos  for 
Cream  of  Wheat.  Mr.  Mapes 
savs  contemptuously  that  they 
cannot  do  that.  Let  us  see. 


Egg-O-See  Company  Offers 
Forty  Cents  on  the  Dollar. 

At  Last  a  Definite  Proposition  for  the 
Settlement  of  Involved  Company’s 
Liabilities.  Small  Claims  to  be  Paid 
in  Cash.  If  Over  $200,  in  Cash, 
Notes  and  Bonds.  Large  Amount 
Necessary  to  Get  Concern  on  Its 
Feet. 


The  first  definite  effort  to  re¬ 
organize  the  business  of  the  Bat¬ 
tle  Creek  Breakfast  Food  Co., 
Ltd.,  manufacturers  of  Egg-O- 
See,  has  taken  shape  during  the 
past  week,  when  all  of  the  credit¬ 
ors  received  a  proposition  to  set¬ 
tle  their  claims  for  40  cents  on 
the  dollar.  The  concern,  though 
insolvent  without  a  doubt,  is  not 
yet  in  bankruptcy,  and  the  settle¬ 
ment  proposition  emanates  from 
the  Creditors’  Committee.  Eighty 
per  cent,  in  amount  of  the  credit¬ 
ors  must  join  or  the  plan  will  fail. 

The  statement  of  the  Creditors’ 


Committee  regarding  the  condi¬ 
tion  and  prospects  of  the  com¬ 
pany. is  as  follows: — 

(A)  The  company  is  encumbered 
with  an  indebtedness  entirely  dis¬ 
proportionate  to  the  value  of  its  ac¬ 
tual  assets. 

(B)  Upon  further  investigation 
the  committee  finds  that  the  sum  of 
$50,000  required  to  be  advanced  by 
some  of  the  creditors  for  the  opera¬ 
tion  of  the  business  will  be  inade¬ 
quate  for  its  needs. 

(C)  The  improbability  of  secur¬ 
ing,  on  the  original  plan  outlined, 
the  new  money  required  to  prop¬ 
erly  finance  the  company. 

(D)  Upon  full  investigation  the 
committee  finds  that  the  business  is 
encumbered  by  long-termed  con¬ 
tracts  which  involve  expenditures 
not  warranted  by  the  company’s  pres¬ 
ent  condition.  Among  these  are  the 
lease  foh  the  Chicago  offices,  having 
yet  eight  years  to  run  and  other  con¬ 
tracts  of  a  like  nature. 

II. 

(A)  The  absolute  necessity  under 
all  circumstances  that  there  shall  be 
a  complete  reorganization  of  the 
company  upon  such  a  basis  as  to  in¬ 
sure  a  live  business  instead  of  a  dead 
one. 

(B)  A  proper  relation  of  liabili¬ 
ties  and  assets. 

(C)  One  which  shall  be  abso¬ 
lutely  fair  to  all  of  the  creditors  and 
in  which  they  can  all  participate. 

III. 

Certain  of  the  large  creditors  of 
financial  ability  and  integrity  satis¬ 
factory  to  the  committee  have  pro¬ 
posed  to  guarantee  the  reorganiza¬ 
tion  of  the  corporation  upon  such  a 
basis  as  to  meet  the  foregoing  re¬ 
quirements,  and  have  agreed  to  take 


all,  or  their  proportionate  part,  or 
so  much  as  may  be  required  of  the 
proposition  of  reorganization  which 
the  committee  hereby  recommends. 

The  committee  makes  the  fol¬ 
lowing  recommendations : — 

“A”  That  all  of  the  creditors 
transfer  their  respective  claims  and 
demands  against  the  company  to 
such  person  the  Creditors’  Commit¬ 
tee  may  designate  upon  the  basis  of 
40  per  cent,  upon  thd  dollar  thereof 
payable  as  follows : — 

(A)  To  all  creditors  having 
claims  under  $200,  40  per  cent,  in 
cash  upon  thd  receipt  by  the  person 
designated  by  the  committee  of  the 
respective  claims  of  such  creditors, 
duly  itemized  and  verified  together 
with  an  assignment  thereof  to  such 
person. 

(B)  To  all  creditors  having 

claims  amounting  to  over  $200  and 
less  than  $5,000,  10  per  cent,  payable 
in  cash  and  notes  of  the  reorganized 
Battle  Creek  Breakfast  Food  Co., 
Ltd.,  due  in  three,  six  and  nine 
months  each. 

(C)  To  all  creditors  having 

claims  amounting  to  $5,000  and  up¬ 
wards,  the  notes  of  the  reorganized 
Battle  Creek  Breakfast  Food  Co., 
Ltd.,  10  per  cent.,  each  due  in  six, 

twelve,  eighteen  and  twenty-four 

months  respectively,  with  bonds  as 
collateral,  upon  the  basis  of  $2  of 
bonds  for  $1  of  notes. 

The  foregoing  recommendations 
are  made  by  the  committee  in  full 
belief  that  if  the  concern  was  to  be 
thrown  into  bankruptcy  the  creditors 
would  not  realize  to  exceed  20  per 
cent,  on  the  dollar.  That  the  plans 
submitted  will  insure  a  reorganiza¬ 
tion  corporation  which  should  be 
able  to  actively  and  effectively  carry 
on  the  business  for  which  it  is  in¬ 
tended. 
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Bleached  Flour  Hearing  Ends 


Milling  Interests  Fight  Hard  for  Retention  of  Process.  Expert 
Says  It  Can’t  be  Used  to  Apparently  Improve  Poor  Flour, 
Because  Bleaching  Emphasizes  Poor  Flour’s  Defects. 
Government  Chemists  Say  Practice  is  Injurious. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant. ” 


Washington,  D.  C., 

November  27,  1908. 

The  hearing  before  the  Depart¬ 
ment  of  Agriculture  on  the  ques¬ 
tion  of  bleaching  flour  has  con¬ 
tinued  during  the  past  week.  A 
principal  witness  was  John  E. 
Mitchell,  manufacturer  of  an  ex¬ 
tensive  line  of  bleaching  ma¬ 
chinery. 

The  most  important  of  Mr. 
Mitchell’s  contentions  was  that 
bleaching  flour  did  not  permit  the 
concealing  of  inferiorities,  but  em¬ 
phasized  them.  Inferior  flour 
could  not  be  bleached,  he  said, 
for  this  reason. 

O.  M.  Friend,  of  the  Northern 
Millers’  Association,  testified 
about  bleached  flour  for  half  an 
hour.  He  stated  that  while  prac¬ 
tically  all  millers  bleach  flour  and 


the  trade  demand  it,  it  could  be 
abolished,  yet  the  milling  industry 
would  take  a  backward  step  in  so 
doing.  Mr.  Friend  was  another 
one  who  laid  the  demand  for 
whiter  flour  at  the  housewives’ 
door. 

Nathan  F.  Schoening,  of  Illi¬ 
nois,  testified  that  every  one  he 
knew  of  wanted  bleached  flour, 
but  that  the  scare  on  account  of 
the  pure  food  law  would  make  it 
undesirable  to  place  a  distinctive 
label  on  bleached  flour.  He  was 
of  opinion  that  such  a  label 
would  cast  much  opprobrium  on 
flour  and  that  people  would  be¬ 
lieve  it  was  “tainted,  painted  or 
adulterated.” 

Two  other  witnesses  were  ex¬ 
amined  and  cross-examined — 
Professor  Allway,  of  Nebraska, 
and  Professor  Walter  S.  Haines, 
of  the  Rush  Medical  College,  of 


Chicago.  The  latter  was  called 
as  an  expert  in  toxicology.  Both 
scientists  were  called  by  the 
milling  interests. 

Professor  Allway  told  of  many 
experiments  with  bread  made 
with  bleached  and  with  un¬ 
bleached  flour.  He  had  men, 
women  and  children  eating  bread 
in  an  endeavor  to  get  at  the  facts. 
Some  of  the  persons  would  not 
eat  the  bread  unless  he  buttered 
it.  He  told  at  length  of  experi¬ 
ments  with  saliva.  He  tested 
samples  taken  from  his  assistants 
his  children,  himself  and  from 
everybody  he  could  find  to  part 
with  any,  and  said  he  found  ni¬ 
trates  in  all.  He  made  a  long 
speech  on  the  subject,  an<J  when 
he  finished  Dr.  Wiley  asked  him 
what  nitrates  in  saliva  had  to  do 
with  bleaching  flour.  He  was 
trying  to  show,  he  said,  that  ni¬ 
trates  are  present  in  people,  any¬ 
how,  and  that  if  any  is  taken  in 
via  bread  it  is  in  less  quantities 
than  already  exists. 

A  letter  from  Prof.  E.  W.  Rock- 
wood,  of  Iowa,  was  introduced 
setting  forth,  among  other  things, 
that  nitrates  in  bleached  flour 
are  removed  by  yeast ;  that  they 


exist  in  most  vegetables  and  the 
bleached  flour  is  harmless.  Seen 
tary  Wilson  would  not  admit  th 
letter  in  evidence.  Dr.  Wile 
then  cited  two  instances  of  deat 
from  nitrates.  Prof.  Haines’  te: 
timony  was  practically  a  lectur 
on  poisons.  He  contradicted  se\ 
eral  “Wiley  theories,”  said  tli 
amount  of  nitrates  necessary  t 
kill  a  man  is  enormous,  and  the 
there  is  nothing  harmful  in  thei 
if  not  eaten  in  too  large  quant 
ties. 

Eater  some  very  interestin 
testimony  was  given  by  Mr: 
Frederick  Leslie  Ransome,  of  th 
Housekeepers’  Alliance.  Sh 
said  the  Housekeepers’  Allianc 
had  a  membership  of  seven 
hundred  housewives  in  Washing 
ton,  D.  C.,  was  in  close  touc 
with  similar  bodies  all  over  th 
country,  and  that  the  organize 
tion  was  surprised  to  read  in  th 
papers  that  the  millers  said  ths 
women  desired  a  perfectly  whit 
flour. 

She  said  all  educated  wome 
were  rapidly  becoming  well  ir 
formed  in  matters  of  domesti 
science,  and  desired  wholesom 
and  nutritious  flour. 


BACK-UP  and  HELP  yourself  to  our  many  excep¬ 
tional  bargains  in  groceries  offered  this  week 


Extra  Choice  New  Japan  Rice,  100-lb.  bags  ....  per  lb.,  $0.04# 
6  or  lO-bag  lots . per  lb.,  .04 

This  is  an  elegant  bargain  in  a  good  bean,  clean  white  Rice. 

Egg  Harbor  Brand  Canned  Pears,  No.  3  cans,  2doz.,  per  doz.,  .60 

Not  over  10  cases  to  any  one  buyer. 

Compass  Brand  Canned  Oysters,  No.  1  oans,  2  doz.,  per  doz.,  .72# 

Old  Tom  Brand  Canned  Oysters,  No.  1  oans,  2  doz.,  per  doz.,  .67)4 

In  5  or  lO-caselots,  either  kind  or  assorted,  at 
2#c.  per  dozen  less. 

These  Oysters  are  fine  quality,  genuine  Chesapeake  Bay 
Oysters,  very  handsomely  packed,  both  in  wrapper  label  cans. 

Superior  English  Breakfast  Tea,  )4  chests  about 

70  lbs.  in  )4  chest . per  lb.,  .11# 

Quaker  Oats,  20  25c.  packs . per  case,  4.10 

Banner  Oats,  20  25c.  packs . per  case,  4.10 

Refugee  Brand  Standard  No.  3  Cold-packed  Toma¬ 
toes,  2  doz . per  doz.,  .76 

5  or  10-case  lots . per  doz.,  .72# 

Not  over  10-case  lots  to  any  one  buyer. 

MUIR  PEACHES 

Extra  fancy  .very  large,  very  bright,  very  thick, 
meaty  California  Muir  Peaches,  bags  about 
60  lbs.  each . per  lb.,  .08# 

6  or  10-bag  lots . per  lb.,  .08# 

This  is  one  of  the  finest  lots,  if  not  the  finest  lot  of 
Muir  Peaches  we  have  ever  seen,  no  small  pieces  and  no 
dark  pieces,  simply  beautiful  quality  and  a  bargain. 

Choice  California  Muir  Peaches,  excellent 

quality,  bright  meaty  fruit,  50-lb.  boxes  .  .  .  .per  lb.,  .06# 

5  or  10-box  lots . per  lb.,  .05# 

These  are  two  unusually  good  Peach  values. 


Hillside  Brand  Fancy  Santa  Clara  Prunes,  40-50s, 

25-lb.  boxes,  single  boxes . 

6  or  10-box  lots . 

Griffin  &  Skelly’s  Fancy  NewSeeded  Raisins,  36  Is 
Griffin  &  Skelly’s  Easter  Brand  Seeded  Raisins, 

36  is . 

In  6  or  10-box  lots,  either  kind  or  assorted  of 
these  two  brands  of  Raisins,  at  #c.  per  lb.  less. 

New  Grenoble  Walnuts,  bags  about  110  lbs . 

50-lb.  lots . 

New  French  Walnuts,  Corne’s,  a  very  bright,  good- 
size  nut.  elegant  crackers,  bags  about  llO  lbs., 

No.  6  Double-end  Sorub  Brushes . 

We  recommend  these  as  an  elegant  5c.  Scrubbing  Brush. 

New  Fancy  OOOOOO  Lentils,  bags  about  llO  lbs.  . 

5  or  10- bag  lots . 

Best  Quality  Western  White  Granulated  Corn 

Meal,  lOO-lb.  bags . 

Best  Quality  Western  Yellow  Granulated  Corn 

Meal,  lOO-lb.  bags . 

Best  Quality  Western  Yellow  Table  Corn  Meal, 

lOO-lb.  bags . 

Best  Quality  Pearl  Hominy,  100-lb.  bags . 

CANDIES 

Broken  Bits,  30-lb.  pails . _ 

20th  Century  Mixtures,  30-lb.  pails . per  lb., 

Rook  Cuts,  30-lb.  pails . per  lb., 

Small  Machine-made  Toys,  30-lb.  pails  .  . 

Fine  Quality  Hand- made  Toys,  29-lb.  pails 

Oneida  Mixtures,  30-lb.  pails . per  lb., 

A  B  Gum  Drops,  30-lb.  pails . per  lb., 


per  lb., 

$0.07# 

per  lb., 

.07)4 

1  per  lb., 

.07)4 

per  lb., 

.07)4 

per  lb., 

.13  # 

per  lb., 

•13  # 

per  lb., 

.10# 

per  doz.. 

.37  # 

per  gross,  4.1 0 

per  lb., 

•03# 

per  lb., 

.03 

per  bag, 

1.80 

per  bag, 

1.77# 

per  bag, 

1.72# 

per  bag, 

1.75 

per  lb., 

.07# 

per  lb., 

.07# 

per  lb., 

.07# 

per  lb., 

.07# 

per  lb., 

•07# 

per  lb., 

•  06# 

per  lb., 

.05 

These  Prices  for  This  Week  Only — November  30th  to  December  5th,  inclusive. 

WRITE  FOR  "THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

29,  31,  33  N.  Water  Street 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


28  N.  Delaware  Avenae 


Phila.,  Pa, 
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She  said  the  bleaching  process 
vas  much  opposed  by  scientific 
lousewives  for  several  reasons, 
hief  of  which  is  that  bleaching 
lour  makes  it  impossible  for  the 
verage  buyer  to  differentiate  be- 
ween  good  and  poor  flour,  and 
hat  women  demanded  that  all 
lour  be  branded  so  they  might 
enow  which  was  the  bleached 
rnd  which  the  natural  color. 

Also  opposed  to  bleaching  was 
\.  D.  Miller,  representing  Spra- 
jue,  Warner  &  Co.,  millers,  of 
Chicago.  He  said  the  matter  of 
interstate  commerce  should  not 
mter  into  this  question,  which 
should  be  decided  entirely  on  its 
merits.  He  said  the  real  demand 
was  not  for  white  flour,  but  for 
wholesome  food  products. 

He  gave  the  following  reasons 
for  opposing  the  bleaching  of 
flour 

That  it  adds  to  the  difficulty  of 
consumers  in  distinguishing  be¬ 
tween  grades,  thereby  making  de 
ception  easy. 

That  it  makes  the  sale  of  the 
highest  quality  of  unbleached 
flour  difficult  in  competition  with 
an  inferior  grade  of  bleached 
flour. 

That  the  bleaching  interfered 
with  the  natural  flavor  of  the 
bread. 

He  was  asked  what  he  had  to 
say  regarding  the  coloring  of  but¬ 
ter  and  cheese  and  the  bleaching 
of  sugar.  He  said  that  he  was  op 
posed  to  all  these  practices,  and 
he  asked  the  Secretary  of  Agri¬ 
culture  to  recommend  to  Con¬ 
gress  that  they  be  prohibited. 

The  Government’s  side  of  the 
evidence  consisted  chiefly  of  tes¬ 
timony  by  expert  Government 
chemists,  whose  statements  gen¬ 
erally  controverted  those  made  on 
Friday  by  millers’  chemists,  who 
gave  it  as  their  opinion  that,  de¬ 
spite  the  existence  of  nitrous  acid 
in  bleached  flour,  it  is  not  harmful 
to  health. 

The  Government  chemists  ad¬ 
hered  to  the  idea  fostered  by  Dr. 
Harvey  W.  Wiley,  the  Govern¬ 
ment’s  chief  food  expert,  that 
food  containing  poisonous  sub¬ 
stances  should  be  banished  from 
the  market.  On  the  whole,  it  was 
the  conclusion  of  the  experts  that 
bleached  flour  contained  nitrites 
which  in  some  degree  is  harmful 
to  the  human  system.  Drs.  Ladd, 
Shepard,  Winton,  Mitchell  and 
other  chemistst  of  note  appeared 
at  the  hearing. 


Perhaps  the  principal  witness 
was  Marcus  Bernheimer,  of  St. 
Louis,  at  one  time  a  flour  broker, 
but  now  a  miller.  He  testified 
that  he  consistently  has  refused 
to  use  the  bleaching  process  both 
on  ethical  and  esthetic  grounds. 

Robert  L.  Corby,  a  baker,  of 
Washington,  D.  C.,  in  favoring  a 
regulation  for  the  labeling  of 
bleached  flour,  declared  that  as 
ngh  a  grade  of  loaf  could  not  be 
made  out  of  bleached  as  un¬ 
bleached  flour. 

Either  one  of  three  decisions 
may  be  given:  First,  that  the  de 
oartment  approves  the  bleaching 
process ;  second,  that  bleached 
flour  is  injurious  and  deceptive, 
and  should  be  excluded  from  in 
terstate  commerce,  and  third,  that 
bleached  flour  can  be  sold  if 
labeled. 

Holt 


AMONG  THE  TRADE. 

Charles  Carey,  manager  of  the 
dried  fruit  department,  and  Dan¬ 
iel  K.  Young,  manager  of  the 
coffee  department  for  the  whole¬ 
sale  house  of  Thomas  Roberts  & 
Co.,  will  sever  their  connections 
with  that  house  on  January  ist. 


Match  Trust  Cut*  Dividend. 

To  the  surprise  of  the  financial 
district,  President  O.  C.  Barber, 
of  the  Diamond  Match  Co.,  an¬ 
nounced  on  Monday  that  begin¬ 
ning  with  the  dividend  payable 
next  March  the  rate  on  the  stock 
of  the  Diamond  Match  Co.  will 
be  reduced  from  io  per  cent,  to  an 
8  per  cent,  basis.  Following  this 
news  a  severe  break  occurred  in 
the  shares  on  the  Chicago  market. 
Sales  were  made  at  120,  a  decline 
of  8p2  points  from  last  Saturday’s 
closing,  and  of  16  points  from 
Friday’s  high  level. 


PATENTS 

obtained  on  Inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

iTTOtRIT  AT  LAW 

908  C  8t.,  W.  W.f  Washington,  O.  C. 

MANY  GROCERS 

Find  it  pay9  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  Iree,  er  fear  moo  tbs'  trial  lor  10  coots 


What  It  Does 

As  soon  as  we  can  make  a  merchant  see  what  the 
American  Slicing  Machine  does  for  him  he  installs  one. 

We  want  you  to  read  what  other  merchants  say  it  has 
done  for  them. 

1.  It  Creates  a  Profitable  Business  Where  None  Existed 

“It  has  increased  our  trade  from  nothing  to  a  good  steady 
business.  It  is  not  to  be  compared  with  other  store  fixtures, 
as  it  opens  up  a  new  business,  showing  an  added  profit 
which  would  be  wholly  lost  without  the  American  Slicing 
Machine.” 

C.  R.  EDDY’S  SONS,  Glens  Falls,  N.  Y. 

2.  It  Brings  New  Customers  Not  Only  on  Sliced 

Meats  But  on  Other  Things 

“It  has  brought  lots  of  new  trade  to  our  store — our 
grocery  trade  we  believe  increased  almost  one-third  more — 
and  in  every  way  helped  us.” 

R.  DUCKWORTH  &  CO.,  Clinton,  N.  J. 

3.  It  Increases  the  Profit  Per  Sale 

“It  has  more  than  doubled  my  business  of  dried  beef 
and  increased  my  profits  5  cents  per  pound.” 

W.  H.  KELCHNER,  Wichita,  Kans. 

Worth  your  investigation,  isn’t  it  ? 

A  card  will  bring  particulars,  free. 


American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 


Delicious  Flavor 
Pority  and 
Full  Measure 


win  and  hold  steady  customers  for  you  when  you 
push 

Towle’s  Log  GadlD  Cane  and  maple  Syrup 

<Jf  The  sales  will  suit  you  because  this  syrup  suits 
your  customers.  Avoid  mistakes  on  the  maple 
syrup  question.  The  whole  country  demands  purity . 
Maple  syrup  that  is  not  right  up  to  the  notch  is  go¬ 
ing  to  die  on  the  dealer’s  shelf. 

Wc  Arc  Doing  More  Advertising 

of  the  syrup  in  the  Log  Cabin  can  than  any  syrup 
concern  ever  did  before.  And,  we  are  selling  ?nore 
syrup.  That  is  because  we  have  the  best.  Same 
way  with  you — you  can  sell  more  of  Towle’s  Log 
Cabin  Cane  and  Maple  Syrup  than  any  other  brand. 

<]f  Dealers  who  push  it  are  reaping  their  harvest 
Are  you  getting  your  share  ? 


now. 


TRADE  SUPPLIED  BY 

Githens,  Kexsamer  «Ss  Co, 

PHILADELPHIA 
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Grocery  World 


AND 
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»UBLISHS»  WSKILT  BY  TMM 

GROCERY  WORLD  PUBLICATION  CO., 

IT 

927  Arch  Street,  Philadelphia. 
TELEPHONES : 

/Bell,  Filbert  J50®. 
Philadelphia  j  Keystone>  74(. 

New  York— 1394  Fraaklia. 


All  Check*  and  Draft*  payable  te  the  Gro¬ 
cery  World  Publication  Ca. 


An  Independent  Journal  published  ex¬ 
clusively  In  the  interest*  of  retail  grocers 
and  general  merchants. 


the  cereal  company’s  attitude  and 
for  every  individual  retailer  to 
write  it  a  letter  of  protest. 

The  “American  Grocer’s”  part 
in  this  chorus  of  dissent  was  con¬ 
tained  in  its  last  issue.  It  carefullv 
omitted  the  name  of  the  Cream 
of  Wheat  Co.  and  took  the 
form  of  a  mild  protest  as  utterly 
inadequate  as  it  would  have  been 
from  a  father  whose  child  was 
brutally  struck  before  his  eyes. 
Here  is  the  “American  Grocer’s” 
article  in  full : — 


IS  THE  RETAILER  A  TOOL? 


defender  of  a  faith  attacked  at  its 
very  base.  Was  there  ever  a  case 
which  more  loudly  called  for  re¬ 
taliation  by  the  grocers  whom  the 
Cream  of  Wheat  Co.  said  had  lost 
the  power  of  retaliation?  Did  not 
the  “American  Grocer,”  by  sup¬ 
pressing  the  name  of  the  Cream 
of  Wheat  Co.,  deliberately  pre¬ 
vent  its  readers  from  exercising 
the  independence  in  the  matter 
which  the  principle  of  self-preser¬ 
vation  demands  that  they  should 
make  ? 

The  “American  Grocer” 


As  to  the  success  or  failure  i 
the  business  of  the  Retail  Gr- 
cers’  Association,  let  it  be  sa 
that  in  spite  of  the  depression  ; 
business  and  the  warfare  wagu 
by  the  Wholesale  Grocers’  Assi 
ciation,  the  association’s  busine: 
for  1908  shows  an  almost  incred 
bly  large  increase  over  1907. 


From  a 


is 


The  Church  as  a 
Commercial 
Competitor. 


recent  number  < 
a  Philadelph 
paper  the  follov 
ing  dispatch 
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The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  several  times 
accused  the 

The  "Americaa  “American  Gro- 
Grocer ;  ”  a  Hypocrite.  cer>”  though 

claiming  to  be 
published  in  the  interests  of  re¬ 
tailers,  of  complete  indifference  to 
the  retailer’s  interest,  where  an 
advertising  contract,  present  or 
prospective,  was  involved,  and  of 
utter  subservience  to  advertisers 
where  business  was  at  stake. 

No  stronger  proof  was  ever 
forthcoming  than  the  “American 
Grocer’s”  manner  of  handling  the 
Cream  of  Wheat  incident.  An 
officer  of  the  cereal  company, 
speaking  for  it,  insulted,  defied 
and  flouted  the  retailer  in  the 
most  vicious  way.  Attacked  the 
retailer  at  the  very  foundation  of 
his  right  to  independent  exist¬ 
ence.  The  “Grocery  World  and 
General  Merchant’  and  practi¬ 
cally  all  other  trade  papers  save 
the  “American  Grocer,”  published 
the  matter  in  full,  naming  the 
offending  company  and  calling 
upon  the  retailer  to  show  that 
he  was  not  the  spineless  thing 
that  the  Cream  of  Wheat  Co. 
said  he  was.  John  A.  Green,  sec¬ 
retary  of  the  National  RetailGro- 
cers’  Association,  thought  the 
matter  serious  enough  to  make  a 
sort  of  national  proclamation  of 
it,  calling  upon  grocers  to  resent 


That  question  has  been  answered 
many  times  in  the  past  in  the  neg¬ 
ative,  but  fortunately  only  at  rare 
intervals  do  we  find  those  rash 
enough  to  assert  the  affirmative,  for 
experience  and  history  have  demon¬ 
strated  that  the  “Retailer  Is  King.” 

A  prominent  and  successful  pub¬ 
lisher  reports  that  in  a  recent  inter¬ 
view  with  a  manufacturer  of  a  spe¬ 
cialty  in  the  line  of  food  products, 
the  latter  remarked :  “We  don't 
care  a  continental  for  the  grocer. 
He  has  to  sell  our  goods  whether 
he  wants  to  or  not.  We  make  him. 
We  used  to  give  the  retailer  a  profit, 
but  we  found  that  the  best  way  to 
keep  him  good  was  to  keep  him 
poor.  Now  we  give  hiiri  very  little 
profit.” 

It  would  seem  in  a  case  like  that 
noted  that  tact  and  discretion  had 
been  thrown  to  the  winds;  that  it 
must  have  been  a  hotheaded  declara¬ 
tion  of  a  tactless  man.  While  pub¬ 
licity  through  advertising  makes 
trademarks  household  words,  it 
does  not  make  every  trader  a  distrib¬ 
uter.  Every  dealer  is  independent 
and  to  a  greater  or  less  extent,  as 
to  his  individuality,  can  educate  his 
trade  to  take  such  goods  as  he  elects 
to  supply.  A  city  retailer  of  note — 
to  his  great  profit — threw  out  of 
stock  one  of  the  oldest  and  most 
popular  food  specialties  in  existence, 
the  owners  of  which  have  spent  over 
$20,000,000  to  advertise.  And  the 
same  experience  comes  to  any  re¬ 
tailer  who  knows  his  trade,  prizes, 
independence,  is  jealous  of  individ¬ 
uality  and  seeks  prestige.  These  are 
traits  in  a  trader  that  no  amount  of 
publicity  can  dissipate. 

The  retailers  of  the  country  are 
face  to  face  with  a  competition  that 
is  both  atrocious  and  ferocious.  If 
it  is  to  be  made  more  so,  it  will  in¬ 
evitably  result  in  such  an  organiza¬ 
tion  of  the  retailers  as  will  sweep  out 
of  existence  the  manufacturers  of 
such  trademark  specialties  as  seek  to 
make  slot  machines  of  distributers. 

Some  large  manufacturers  have 
found  that  the  good  will  of  the  re¬ 
tailers  is  so  invaluable  that  they  have 
cut  down  enormously  their  adver¬ 
tising  appropriations  in  journals 
which  reach  consumers  and  used  the 
money  to  further  the  direct  interests 
of  distributers  through  the  trade 
press  and  by  aiding  retailers  to  ob¬ 
tain  a  more  generous  profit.  They 
believe  that  350,000  retailers  assured 
a  good  margin  will  become  en¬ 
thusiastic  workers  in  the  distribution 
of  profit-paying  articles,  instead  of 
forced  slaves  to  any  campaign  of 
publicity  which  tends  to  keep  them 
poor.  No  policy  can  force  distrib¬ 
uters  to  sell  any  line  of  goods,  be¬ 
cause  consumers  favor  the  retailers. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  asks  the  fair- 
minded  readers  of  this  paper 
whether  this  is  the  sort  of  utter¬ 
ance  that  should  come  from  the 


hypocritical  and  insincere.  No¬ 
where  in  its  whole  subsidized 
career  has  it  shown  more  clearly 
than  now  that  where  advertising' 
is  secured  or  in  prospect  its  spine 
turns  to  jelly  and'  its  blood  to 
water. 


The  local  jobbing  interests 
have  manifested  a  kindly  interest 
in  the  organiza- 
The  Girard  tion  of  the  Girarc 

Grocery  Company.  Grocery  Co.  As 

a  matter  of  fact, 
no  trade  development  has  arousec 
so  much  discussion  in  years. 

The  published  incorporators  of 
the  new  company  are  leading 
members  of  the  Philadelphia  Re¬ 
tail  Grocers’  Association,  and 
from  that  the  jobbers  have  drawn 
many  inferences.  The  inference 
most  loudly  and  exultantly  ex¬ 
pressed  is  that  the  new  incorpora¬ 
tion  marks  the  defeat  and  down¬ 
fall  of  the  Retail  Grocers’  Asso¬ 
ciation,  particularly  of  the  associ¬ 
ation  as  a  buying  organization. 
This  is  a  thickheaded  and  ma¬ 
licious  lie.  The  creation  of  the 
new  company,  with  wider  plans 
and  powers,  was  made  necessary 
more  by  the  unexampled  success 
of  the  association  than  for  any 
other  reason.  It  became  apparent 
to  the  leaders  of  the  Philadelphia 
movement  that  it  was  destined  to 
become  one  of  the  most  important 
factors  in  the  wholesale  grocery 
business  of  this  section.  It  could 
not  reach  its  highest  possibilities 
hampered  as  it  was  in  various 
ways,  so  that  it  was  resolved  to 


taken : — 

Spring  City,  Pa.,  Nov.  23. 
Women  of  this  borough  have 
formed  a  union  not  to  regulate  wages 
or  hours  or  even  to  enforce  any  pro¬ 
jected  demands  upon  their  husbands 
or  sweethearts— rather  to  build  a 
church. 

Plans  were  drawn  some  months 
ago  for  the  new  Methodist  Epis¬ 
copal  Church  here.  Members  of  the 
Ladies’  Aid  Society  of  the  First 
Methodist  Episcopal  Church,  of 
Spring  City,  have  already  raised 
many  hundreds  of  dollars  to  be  ap¬ 
plied  to  the  erection  of  the  new 
structure. 

And,  believing  that  in  union  there 
is  strength,  the  Ladies’  Aid  Society 
has  formed  a  union  with  the  Sunday- 
school  for  the  purpose  of  conduct¬ 
ing  a  union  exposition  in  Spring 
City  this  month.  The  exposition 
will  open  on  Thanksgiving  Day  and 
will  continue  for  three  days — the 
proceeds  to  be  applied  to  the  build¬ 
ing  fund. 

At  the  exposition  the  feature  will 
be  a  monster  turkey  dinner.  There 
will  also  be  art  departments  and 
novelty  departments  and  booths,  at 
which  many  Schuylkill  Valley  fam¬ 
ilies  will  have  an  opportunity  to  do 
Christmas  shopping— at  least  to  the 
extent  of  procuring  articles  desir¬ 
able  for  Christmas  gifts. 

The  final  paragraph  contain: 
the  point  which  is  sticking  in  the 
writer’s  mind — the  absolute  in¬ 
justice  of  any  church  opening  a 
veritable  store  in  competition 
with  local  merchants. 

Usually  a  man  does  not  dare  to 
criticise  any  such  effort  on  the 
lart  of  a  church  to  raise  money, 
lecatuse  of  the  presumed  worthi¬ 
ness  of  the  motive.  But  there  is 
another  side  to  the  case :  the  side 
of  simple  justice,  unobscured  by 
any  of  the  so-called  demands  of 
church  charity. 


This  exposition  was  doubtless 


organize  a  new  company  of  a 
different  type.  In  place  of  dis¬ 
tributing  goods  to  members  only, 
the  Girard  Grocery  Co.  will  sell 
any  grocer  with  the  money  to 
buy.  It  will  be  in  every  sense  a 
stock  company  and  the  dividends, 
if  any  are  earned,  will  be  declared 
and  distributed  exactly  like  the 
dividends  of  any  other  stock  com¬ 


all  of  the  days  during  which  the 
affair  was  held.  They  sold  goods 
precisely  like  the  local  merchants 
sell,  and  the  goods  the  church 
sold  will  not  be  sold  again  by  the 
local  dealer.  Thus  in  a  country 
community  where  there  is  never 
more  business  than  enough  to  go 
round,  the  church  is  taking  from 
the  local  merchant  business  which 


pany. 


from  every  standpoint  belongs  to 
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lim,  and  which  he  pays  a  tax- 
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What  Impoliteness  Cost  One  Dealer 

The  “Grocery  World  and  General  Merchant’s”  Country  Con¬ 
tributor  Recites  Some  Personal  Experiences  and  Observa¬ 
tions  on  the  Value  of  Politeness  in  a  Retail  Store. 


And  so  on  down  the  line  until  I 

had  called  at  seven  places  without 


he  church  does  not— for  the  priv- 
i  lege  of  doing.  To  make  the  in¬ 
justice  worse,  the  chance  is  that 
the  retailer  has  been  successfully 
solicited  to  donate  some  of  the 
I  very  merchandise  which  the 
|  church  will  resell  to  his  own  cus¬ 
tomers. 

Any  season  is  bad  enough  to 
work  schemes  like  this,  but  at  the 
'<  holiday  season  it  seems  peculiarly 
1  unfair.  To  many  merchants  the 
Christmas  holidays  are  a  life  pre¬ 
server  for  a  whole  year.  To  take 
that  from  them  is  not  only  cloth¬ 
ing  selfishness  in  the  garb  of 
charity,  but  it  is  pursuing  a  prin¬ 
ciple  which  by  all  fair  standards 
is  absolutely  wrong. 

Will  Try  to  Push  Our  Oranges  in 
Europe. 

The  United  States  has  an  ex¬ 
port  trade  in  oranges  amounting 
to  about  $1,500,000  a  year,  the 
shipments  being  mainly  to  Can¬ 
ada.  Practically  the  only  Euro¬ 
pean  trade  has  consisted  of  about 
$135,000  worth  sold  to  England. 
Interested  parties  are  investi¬ 
gating  the  possibilities  of  extend¬ 
ing  the  American  orange  trade 
into  northern  Continental  Europe. 


When  you  and  I  were  very, 
very  young  the  old  folks  taught 
us  to  say  “please,  thanks,  welks 
to  shut  the  door  and  tread  softly 
in  general.  The  good  old  souls 
wanted  11s  to  show  we  were 
“raised  right.”  When  we  started 
to  grow  up  we  learned  from 
others  of  about  our  own  age  that 
it  was  smart  to  be  impudent  and 
decidedly  “sissy”  to  be  polite. 

Now  it  is  a  mighty  fortunate 
thing  for  the  ones  of  us  who  have 
unlearned  this  second  lesson  in 
deportment  as  soon  as  we  got  into 
business.  I’ll  show  you  why  on 
a  dollars  and  cents  basis.  I  am 
not  a  preacher,  so  I  won’t  tell 
you  anything  about  turning  the 
other  cheek  to  the  hand  of  the 
slapper.  Personally,  that  particu 
lar  sort  of  humility  never  ap¬ 
pealed  to  me ;  that’s  not  the  way 
my  hair  is  parted. 


But,  put  a  pin  in  this — it  pays 
a  man  in  business  to  meet  all 
comers  politely.  They  may  not 
be  buying  at  the  instant,  but  if 
treated  right  when  they  stop  in 
to  ask  the  time  of  day  or  some¬ 
thing  equally  profitable  to  you, 
they  at  least  have  no  reason  not 
to  buy  from  you  later.  If  you 
turn  them  down  in  a  surly  way 
they  have  a  good  reason  to  leave 
you  alone. 

A  month  ago  I  had  a  twenty- 
dollar  bill — got  it  honestly — and 
wanted  to  get  it  changed.  I 
started  out  in  the  town  where  I 
happened  to  be  at  that  time,  and 
here’s  what  happened :  First,  a 
cigar  store,  where  I  got  this 
answer,  “Haven't  got  it”;  second, 
a  drug  store,  “No,  sir;  no  change 
for  that”;  third,  a  saloon — wasn’t 
acquainted  there,  of  course — “No. 
We  ain’t  runnin’  the  Mint.” 


getting  either  change  or  a  polite 
excuse  for  not  accommodating 
me. 

Next  I  tried  a  small  drug  store. 
“Good  morning,  sir,”  was  the 
smiling  greeting  of  the  proprietor. 
“What  can  I  do  for  you?”  I  told 
him  what  I  wanted.  “No,”  he  re¬ 
plied,  “I  am  sorry  to  say  that  I 
haven’t  got  it,  but  I’ll  get  it  for 
you  if  you  don’t  mind  waiting  a 
moment.  Have  a  chair,  sir.” 

He  could  have  taken  my  money 
and  my  watch,  too,  before  I  re¬ 
covered  from  that !  I  was  not  a 
customer,  simply  a  stranger  ask¬ 
ing  for  a  favor,  and  he  not  only 
treated  me  politely,  but  was  going 
out  of  his  way  to  accommodate 
me.  He  did,  too — went  out  to 
another  store  somewhere  and  re¬ 
turned  with  the  change  I  desired. 

I  was  so  pleased  with  him  that 
I  related  my  experience  with  the 
other  storekeepers  and  asked  him 
why  he  had  gone  out  of  his  way 
for  me.  He  said,  “I  was  taught 
a  lesson  in  politeness  once  that 
I’ll  never  forget.  One  day  I  was 
pretty  busy  with  three  prescrip¬ 
tions  to  be  filled  and  delivered  all 


What  the  Name 


Means 


The  name  “Armour” — on  “Star” 
Hams  or  on  anything  else — means 
that  the  article  is  above  the  common. 
Have  you  ever  thought  of  this  ? 
Back  of  every  Armour  product  is  a 
world-wide  business  that  depends 
for  success  on  quality. 

People  will  eventually  get  what 
they  like  best.  There  is  no  doubt 
of  that.  We  can’t  hold  your  trade 
unless  we  deserve  it.  And  we  must 
deserve  it  better  than  others,  be¬ 
cause  of  our  larger  production.  We 
must  control  an  enormous  trade  to 
dispose  of  it. 


No  skill  is  too  costly,  no  care  too 
extreme,  if  it  improves  our  prod¬ 
ucts  even  a  trifle.  For  we  can’t  sell 
the  most  of  an  article  if  anyone 
makes  a  better.  That  goes  without 
saying.  We  cannot  long  be  leaders 
unless  we  lead  in  quality. 

Our  products  are  clean  and  health¬ 
ful,  and  correctly  branded.  The 
laws  insure  that.  We  have  a  small 
army  of  Government  inspectors 
around  us.  From  the  animal  to 
the  consumer,  every  process  is 
watched  by  them.  We  could  not 
put  out  anything  deceptive,  un¬ 


clean  or  unhealth ful,  even  if  so  in¬ 
clined. 

But  the  name  “Armour”  means 
more. 

It  means  that  the  highest  skill 
that  we  know  has  been  employed  in 
the  making.  It  means  that  years 
of  experience  has  served  to  perfect 
it.  It  means  that  our  vast  reputa¬ 
tion,  and  all  that  depends  on  it,  is 
deliberately  placed  at  stake  on  it. 
We  are  not  so  unwise  to  seek  your 
trade  in  this  expensive  way,  without 
knowing  that  our  products  will 
keep  it. 


ARMOUR  aGd  COMPANY 

OT  (O 
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Now  is  the  Time 
to  Light  Up! 

The  Grocery  Store  which 
presents  the  best  appearance 
and  carries  a  good  stock  is 
the  one,  other  things  being 
equal,  which  will  do  the 
most  business  during  the 
coming  winter  months. 
Electrical  advertising  will 
do  more  to  attract  trade 
during  the  approaching 
holiday  season  than  any 
other  form  of  publicity. 
It  is  time  to  light  up  and 
keep  lighted  up — you  can¬ 
not  afford  to  wait  a  single 
day  before  obtaining  esti¬ 
mates  for  installing  electric 
lighting  in  your  place  of 
business. 

Have  you  obtained  our 
proposition  for  Tungsten 
Lamp  fixtures? 

The  Philadelphia 
Electric  Co. 

10th  and  Chestnut  Streets 


GOFFS  S 


wiper  cent. pro¬ 
fit,  36  years  re¬ 
putation,  and  a 
special  adver¬ 
tising-  plan,  are 
3  features  worthy  of 
your  investigation 

Write  for  special  Vi  gross 
deal. 


S.B.GOFF  &  SONS  CO. 
CAMDEN,  N.J. 
Established  1872 


See  next  week’s  adv. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


CaDnetl  Oysters 
Ton  Gao  Sell 


CJf  Many  grocers  who 
can’t  sell  fresh  oysters 
would  sell  canned  oysters 
if  they  could  get  a  brand 
that  really  tasted  like 
oysters. 

<]f  We  have  never  known 
a  brand  of  canned  oysters 
that  came  so  close  to  the 
true  oyster  flavor  as  our 
Monogram  brand  of  New 
York  oysters.  Absolutely 
pure,  not  doctored  or 
preserved  in  any  way 
whatever.  They  will 
satisfy  people  that  would 
look  on  ordinary  canned 
oysters  as  being  inferior. 

Packed  in  quarts  and 
shipped  2,  3  or  4  dozen 
to  the  case.  Let  us  quote 
you  prices. 


Merrell  -  Haviland 
Oyster  Company 

BOAT  2,  FOOT  OF  BLOOMFIELD  ST. 
New  York  City 
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Millbourne 

Are  you  among  the 
7  per  cent. who  don’t? 


MILLBOURNE  MILLS 
Sixty-Third  Mid  Market  Streets 
Philadelphia.  Pk. 


Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 


38%  PROFIT 


Hnehener’s  Lititz  Bretzels 

will  make  this  for  you,  and  you’ll  sell  more 
of  them. 

IT’S  their  quality  and  good-to-eat-ness 
that  makes  you  like  them.  Ask  for  sample 
carton. 

Lititz  Bretzel  Co.,  Lititz,  Pa. 

James  J.  Huebener,  Prep. 


at  once,  and  trying  to  get  through 
as  well  as  I  could,  in  spite  of  a 
headache,  when  a  lady  came  in 
and  asked  me  if  there  was  anyone 
of  the  name  of  So-and-so  living 
near  my  store,  and  would  I  kindly 
give  her  the  right  address,  as  she 
was  a  stranger  in  the  neighbor¬ 
hood.  I  was  not  in  the  sweetest 
humor,  I’ll  admit,  and  I  turned 
her  off  rather  shortly  with  advice 
that  she  look  in  the  directory.  I 
was  not  insulting,  but  I  fell  short 
of  being  gracious,  that’s  sure. 

“Now,  do  you  know  what  hap¬ 
pened?  Her  friend  had  asked  her 
to  come  and  look  at  a  vacant 
house  in  the  neighborhood.  She 
rented  the  house  and  moved  in 
with  a  delicate  daughter  and  a 
rheumatic  husband,  and  every 
cent  that  family  has  spent  in  the 
last  three  years  for  drugs,  pre¬ 
scriptions,  toilet  articles,  etc.,  has 
gone  into  the  hands  of  my  com¬ 
petitor,  although  he  is  half  a 
square  farther  from  them  than  I 
am. 

“It  has  cost  me  a  pretty  penny 
in  that  time  for  being  ‘sassy,’ 
hasn’t  it?  “I  can  figure  it  out  in 
cash  profit  at  about  twenty-five 
dollars  a  year.  That’s  seventy- 
five  dollars’  fine  for  not  being  po¬ 
lite.”  • 

“Well,”  I  answered,  “I  feel  so 
grateful  to  you  that  I  will  show 
you  the  rule  works  the  other  way 
also.  I’m  very  much  obliged. 
Good  day,  sir.” 

I  told  my  little  tale  when  I  got 
back  to  the  house  and  that  drug¬ 
gist  has  gotten  just  about  twenty- 
seven  dollars’  worth  of  trade  from 
under  that  particular  roof  since. 

Here’s  another  case  that  came 
under  my  notice:  I  was  making 
a  small  purchase  at  a  grocery 
store  just  before  closing  time  one 
evening  when  a  woman  came  in 
and  asked  for  a  bunch  of  parsley. 

“Can’t  get  it  for  you,”  the  gro¬ 
cer  answered.  “It’s  packed  up 
for  the  night  in  the  ice  box  along 
with  the  meats.  Can’t  open  it  un¬ 
til  morning.” 

“Why  did  you  refuse  that 
woman?”  I  asked. 

“Well,  she  only  comes  here  for 
things  when  she  can’t  get  them 
elsewhere.  She’s  no  good  to  me.” 

Now,  what  do  you  think  of 
that?  Maybe  it  would  have  been 
a  minute’s  trouble  to  get  at  the 
parsley,  but  that  wasn’t  his  rea¬ 
son.  He  wouldn’t  sell  her  what 
she  wanted  because  she  only  came 
to  buy  from  him  what  she  could 


not  get  elsewhere.  There  was  the 
best  chance  in  the  world  to  show 
her  that  he  had  what  the  other 
dealer  did  not  have  and  treat  her 
in  such  a  way  that  she  would  de¬ 
pend  on  him  and  come  to  him 
oftener.  But  he  couldn’t  see 
that.  She  wanted  to  be  a  cus¬ 
tomer  and  he  wouldn’t  let  her. 
He  didn’t  want  to  increase  his’ 
business — just  wanted  to  keep  on 
selling  to  the  old  customers  un¬ 
til  they  died  off  or  moved  away, 
and  left  him  to  die  of  dry  rot. 

I  didn’t  care  a  darn  about  him 
or  the  woman,  but  I  let  him  know, 
right  there,  his  mistake.  He  saw 
the  thing  my  way  before  I  fin¬ 
ished  and  I  really  believe  my  lit¬ 
tle  tearing-out  will  do  him  good 
the  rest  of  his  life.  If  that  woman 
comes  in  again  he’ll  probably 
treat  her  better,  anyhow,  even  if 
he  cannot  apply  the  same  princi¬ 
ple  to  other  cases.  If  he  smiles 
and  treats  her  pleasantly  she  will 
be  so  surprised  to  find  he  is  not 
a  Teddy  Bear  with  a  sore  ear  that 
she  will  deal  there  more  than  she 
ever  would  the  other  way. 

If  I’ve  only  been  telling  you 
something  you  know,  look  around 
a  little  and  watch  things  and  see 
if  your  clerks  know  it,  and  never 
forget  it.  If  you  have  a  clerk 
who  “snaps”  people  off  short  and 
acts  independently  and  is  unac¬ 
commodating,  chase  him  out  of 
your  store  with  an  axe.  Don’t 
waste  politeness  on  him  if  he 
can’t  understand  its  value. 

Old  Yard  Stick. 
Chester  County,  Pa. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
.  of  any  kind,  and  are 
ul^Pat.oA.  therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 

4,0  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Maas. 
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Rule  for  Judging  Alcoholic  Patent 

Medicines 


Treasury  Department  Says  Only  Analysis  Will  Tell  Whether 
Given  Remedy  is  Sufficiently  Alcoholic  to  Make  Retailer 
Liable  for  $25  Tax.  Full  List  of  Medicines  Found 
Taxable  Up  to  Date. 


As  is  generally  known  to  the 
readers  of  this  paper,  there  is  an 
Internal  Revenue  decision  which 
compels  retailers  selling  patent 
medicines  containing  a  preponder¬ 
ating  amount  of  alcohol  to  pay  a 
yearly  tax  of  $25.  The  “Grocery 
World  and  General  Merchant’’ 
has  received  from  many  grocers 
and  general  storekeepers  a  re¬ 
quest  for  information  as  to  how  it 
is  possible  to  tell  whether  a  given 
patent  medicine  comes  within  the 
$25  class  or  not.  To  obtain  a 
definite  answer  the  “Grocery 
World  and  General  Merchant” 
put  the  question  up  to  the  Treas¬ 
ury  Department  at  Washington, 
and  received  therefrom  the  fol¬ 
lowing  clear,  though  unsatisfac¬ 
tory  reply : 


Washington,  Nov.  24,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — In  reply  to  your  letter 
of  the  20th  instant  you  are  informed 
that  there  is  no  regulation  that  re¬ 
tail  dealers  handling  patent  medi¬ 
cines  containing  more  than  a  given 
percentage  of  alcohol  must  pay  a 
yearly  tax  of  $25,  the  rule  being  that 
unless  the  alcohol  used  in  the  manu¬ 
facture  of  such  a  medicine  contains 
medicinal  ingredients  sufficient  in 
character  and  amount  to  render  it 
unsuitable  for  use  as  a  beverage,  the 
preparation  is  classed  as  a  compound 
liquor,  and  special  tax  as  retail  li¬ 
quor  dealer  is  required.  (This  tax  is 
$25  yearly. — Ed.) 

It  is  obvious,  however,  that  there 
can  be  no  fixed  percentage  of  alcohol 
which  may  be  used  under  this  ruling. 

For  your  information  herewith  are 
transmitted  copies  of  Circulars  713 
and  727,  giving  a  list  of  preparations 
which  have  been  passed  upon  by  this 
office  and  classed  as  insufficiently 
medicated. 

Respectfully, 

Robt.  Williams,  Jr., 
Acting  Commissioner. 


From  this  it  appears  that  there 
is  no  rule  by  which  a  retailer  can 
safely  size  up  a  patent  medicine 
in  this  respect. 

With  the  above  comes  a  com¬ 
plete  list  of  all  the  patent  medi¬ 
cines  which  have  been  examined 
up  to  date  and  found  to  contain 
too  much  alcohol.  It  is  repro¬ 
duced  in  full  for  the  benefit  of  the 
eeneral  trade.  All  of  the  follow- 
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ing  are  classed  as  compound 

liquors  and  the  dealers  must  pay 

a  tax  for  selling  them : — 

Angostura  Aromatic  Tincture  Bit¬ 
ters,  Aroma  Stomach  Bitters,  At¬ 
wood’s  La  Grippe  Specific,  Augauer 
Bitters,  Augauer  Kidney-Aid,  Belve¬ 
dere  Stomach  Bitters,  Bonekamp 
Stomach  Bitters,  Boonekamp  Bit¬ 
ters,  Brown’s  Aromatic  Cordial  Bit¬ 
ters,  Brown’s  Vin  Nerva  Tonic,  Bo¬ 
tanic  Bitters,  Cinchona  Bitters,  Clif¬ 
ford’s  Cherry  Cure,  Cooper's  Nerve 
Tonic,  Cuban  Gingeric,  Dandelion 
Bitters,  De  Witt’s  Stomach  Bitters, 
Dr.  Dade’s  Blackberry  Cordial,  Dr. 
Bouvier’s  Buchu  Gin,  Dr.  Fowler’s 
Meat  and  Malt,  Dr.  Gray’s  Tonic 
Bitters,  Dr.  Hortenbach  Stomach 
Bitters,  Dr.  Worme’s  Gesundheit 
Bitters,  Dr.  Rattinger’s  Bitters, 
Duffy’s  Malt  Whiskey,  Ducro’s  Ali¬ 
mentary  Elixir,  Gilbert’s  Rejuvenat¬ 
ing  Iron  and  Herb  Juice,  Ginger 
Tonic,  Ginseng  Cordial,  Green’s 
Chill  Tonic,  Harrison’s  Qui¬ 
nine  Tonic,  Jerome’s  Dandelion 
Stomach  Bitters,  Jones’  Stomach 
Bitters,  Juni-Kola,  K.  K.  K.,  Ka- 
tarno,  Kudos,  Lemon  Ginger,  Laxa 
Bark  Tonic,  Magen  Bitters,  Meta 


Multa,  Obermueller’s  Bitters,  Old 
Dr.  Scroggin’s  Bitters,  Panama  Bit¬ 
ters,  Rockandy  Cough  Cure,  Royal 
Pepsin  Tonic,  Scheetz  Bitter  Cordial, 
Smith’s  Bitters,  U-Go,  Uncle  Josh’s 
Dyspepsia  Cure,  Warner’s  Stomach 
Bitters,  Westphalia  Stomach  Bitters, 
William’s  Kidney  Relief. 

American  Alimentary  Elixir,  Aro¬ 
matic  Biters,  Bismarck  Laxative  Bit¬ 
ters,  Bismark’s  Royal  Nerve  Tonic, 
Blackberry  (Karles  Medicine  Co.), 
Blackberry  Cordial  (International 
Extract  Co.),  Blackberry  Cordial 
(Irondequoit  Wine  Co.),  Blackberry 
Cordial  (Strother  Drug  Co.),  Black¬ 
berry  and  Ginger  Cordial  (Standard 
Chemical  Co.),  Black  Tonic,  Brad- 
enberger’s  Colocynthis,  Brown’s 
Utryme  Tonic,  Celery  Pepsin  Bit¬ 
ters,  Clifford’s  Peruvian  Elixir, 
Crescent  Star  Jamaica  Ginger,  Coca 
Wine,  Colasaya,  Dr.  Brown’s  Black¬ 
berry  Cordial,  Dr.  Brown  s  Tonic 
Bitters,  Dr.  Hopkins’  Union  Stom¬ 
ach  Bitters,  Dr.  Hoffman's  Golden 
'Bitters,  Dr.  Sterki’s  Ohio  Bitters, 
Dubonnet,  Dubonnet  Wine,  Elixir 
of  Bitter  Wine  (Pleasant  Tonic  Bit¬ 
ters  Co.), Elixir  Calisaya,  Eucalyptus 
Cordial,  Ferro  China  Bascal,  Ferro 
China  Bissler,  Ferro  Quina  Bitters, 
Fine  Old  Bitter  Wine,  Gastrophan, 
Gentian  Bitters,  Genuine  Bohemian 
Malted  Bitter  Wine  Tonic,  Glycer¬ 
ine  Tonic  (Elixir  Pepsin),  Greiner’s 
Blackberry  Cordial,  Health  Bitters, 
Herbton,  Herbs  Bitters,  Jack  Pot 
Laxative  Bitter  Tonic,  Jarvis  Black¬ 
berry  Brandy,  Juniper  Kidney  Cure, 
Karlsbader  Stomach  Bitters,  Kola 
and  Celery  Bitters,  Kola  Wine, 
Kreuzberger’s  Stomach  Bitters,  Lee’s 
Celebrated  Stomach  Bitters,  Mikado 
Wine  Tonic,  Milburn’s  Kola  and 
Celery  Bitters,  Miod  Honey  Wine, 
Neuropin,  Newton’s  Nutritive 
Elixir,  O’Hare’ s  Bitters,  Old  Doctor 
Jacques’  Stomach  Bitters,  Our  Gin- 


DEVI  LEU 


McMenamin’s 
Deviled  Crabs 


are  made  from  the  sweet  white  meat  of  selected  crabs  caught  right  here  in 
Hampton  Roads  —  cooked,  picked,  deviled  and  canned  as  soon  as  they  leave 

the  water.  They 

Have  the  Fresh  Sea  Flavor  and  are  Deliciously  Seasoned 

all  ready  for  your  customers  to  heat  and  serve  in  the  natural  shells  which  we  supply  with  each  case. 
We  spent  thousands  learning  how  to  make  them  keep  their  delicate  flavoi  without  preservati\  es, 

until  we  got  the  secret  that  makes  them 

Keep  Sweet  and  Pure  in  All  Climates 

You  can  get  your  customers  using  them  at  least  once  a  week.  We  will  gladly  send  you  a  book 
showing  20  recipes.  You  can  work  up  nice  business  by  making  them  a  specialty. 

Order  from  the  Following  Jobbers : 


Philadelphia:  Githens,  Rexsamer  &  Co.;  H.  Kellogg  &  Sons;  Lippincott 
&  Co. ;  Halpen  &  Green;  Barber  &  Perkins ;  B.  S.  Janney,  Jr.  &  Co. ; 
Comly,  Flanigen  &  Co.;  Alfred  Lowry  &  Bro. ;  Schwenk  &  Co.,  J.  M. 
Thompson  &  Co.;  W.  E.  Woodward  &  Co.;  Thos.  C.  I  luke  &  Co. 


Easton:  H.  G.  Tombler  Grocery  Co.  Pittsburg:  Otis  Shepard  &  Co.;  B.  H. 
Voscamp’s  Sons;  Johnson-Earl-Meyers  Co.;  Geo.  S.  Daugherty  Co. , 
Haworth  &  Dewhurst.  Wilkes-Barre:  W.  M.  Miller  &  Co.  Reading: 
B.  &  J.  Saylor.  Lancaster:  M.  S.  Miller  &  Co. 


Hampton 


Plcrienamin  &  Company 


Virginia 
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vertisements  appeared  in  the  cou¬ 
pon  book  for  5  per  cent,  discount 
on  cash  purchases.  The  farmer 
who  used  his  coupons  got  back 
the  money  he  paid  for  the  ledger, 
which  cost  him  nothing;  the  mer¬ 
chants  who  were  in  the  scheme 
paid  5  per  cent,  discount  on  $2,800 
worth  of  sales,  or  $1,400  for  their 
experience.  As  none  of  the  farm¬ 
ers  who  bought  the  books  are  out 
side  of  a  trading  radius  of  Union 
City,  the  scheme  will  bring  little 
new  business,  and  it  is  safe  to  pre¬ 
sume  that  as  one-half  the  coupons 
will  doubtless  be  redeemed  at  the 
stores  where  subscribers  usually 


trade  it  makes  the  cost  of  getting 
a  competitor’s  trade  too  expensive 
to  be  profitable.  Merchants  who 
are  not  in  the  combination  who 
have  customers  with  coupon 
books  can  destroy  the  exclusive 
privilege  by  redeeming  the  cou¬ 
pons  if  they  wish.  Developments 
may  possibly  show  that  those  who 
give  cash  discounts  to  their  coun¬ 
try  trade  which  they  are  not  giv 
ing  to  their  regular  city  trade  may 
lose  the  patronage  of  good  resi 
dent  customers  whom  they  are 
discriminating  against. 

A.  M.  Howes, 

State  Secretarv. 


The  New  York  Letter 


Mr.  Callanan  Now  After  Tax  on  Tea.  Want  Oil  Tax  Abolished 
Many  New  Stores  in  Brooklyn.  Small  Items  of  Trade  News 


Special  Correspondence  of  "Grocery  World  and 
General  Merchant." 


ger  Brandy,  Ozark  Stomach  Bitters, 
Pepsin  Stomach  Bitters,  Peptonic 
Stomach  Bitters,  Pioneer  Ginger 
Bitters,  Quinquina  Dubonnet,  Rim- 
sovo  Malto-Sove  Vino  Chino,  Se¬ 
veral  Stomach  Bitters,  Sirena 
Tonic,  Smart  Weed,  Steinkonig’s 
Stomach  Bitters,  St.  Raphael  Quin¬ 
quina,  Strauss  Exhilarator,  Tatra, 
Tolu  Rock  and  Rye,  True’s  Mag¬ 
netic  Cordial,  White’s  Dyspepsia 
Remedy,  Zeman’s  Medicinal  Bitter 
Wine. 

The  Treasury  Department 
makes  it  plain  that  they  do  not 
send  out  the  above  list  as  con¬ 
taining  all  the  medicines  which 
cannot  be  sold  free  of  tax.  These 
are  simply  those  which  have  been 
analyzed  up  to  the  present  time. 


Two  More  Schemes  Warned 
Against. 

Pennsylvania  State  Secretary  Howes 
Says  “  Business  Association  of  Penn¬ 
sylvania"  Should  be  Regarded  with 
Suspicion.  Union  City  (Pa.)  Mer¬ 
chants  Also  Worked  by  an  Old 
Scheme. 

Special  Correspondence  of  "Grocery  World  and 
General  Merchant.” 

Erie,  Pa.,  November  27,  1908. 
Two  solicitors  for  the  Business 
Association  of  Pennsylvania  ap¬ 
peared  before  the  Executive  Com¬ 
mittee  of  the  Merchants’  Associ¬ 
ation  of  Connellsville  on  Novem¬ 
ber  16th,  asking  for  indorsement 
of  our  State  Executive  Commit¬ 
tee.  All  merchants  take  warning. 
The  Business  Association  of 
Pennsylvania  has  not  been  in¬ 
dorsed  and  for  this  and  previous 
similar  expressions  made  may 
rightly  be  regarded  with  sus¬ 
picion. 

At  a  second  meeting  on  Thurs¬ 
day  evening,  November  19th,  the 
retail  grocers  of  Bethlehem,  Pa., 
organized  by  adopting  a  constitu¬ 
tion  and  by-laws  and  electing 
officers.  Twenty-four  members 
were  enrolled,  and  the  following 
officers  selected :  President,  E.  J. 
Parker;  vice-presidents,  W.  C. 
Kichlein,  C.  C.  Meitrel ;  secretary, 
O.  H.  Best;  treasurer,  Thomas 
Semmel.  This  new  and  hustling 
organization  will  shortly  affiliate. 

Union  City  has  been  worked  in 
a  new  way  by  an  old  scheme.  A 
silver-tongued  book  agent  sold  a 
farmer’s  ledger  and  compendium 
to  400  farmers  in  the  vicinity  of 
Union  City  at  $3.50  per  copy. 
Eleven  merchants  of  Union  City 
selected  from  different  trades 
were  induced  to  take  free  space 
in  a  coupon  for  $2.50  in  merchan¬ 
dise  in  denominations  from  one  to 
ten  cents  each,  which  were  receiv¬ 
able  by  the  merchants  whose  ad¬ 


New  York,  November  27,  1908. 

The  restoration  of  the  tax  on 
tea  is  the  object  of  a  campaign 
that  L.  J.  Callanan,  of  Vesey 
street,  is  starting.  Jokes  of  his 
friends  about  the  far-reaching 
effects  of  the  old  British  tax  on 
tea  for  America  are  ignored  by 
Mr.  Callanan,  for  he  is  in  earnest. 
Nor  is  he  affected  by  the  argu¬ 
ment  that  ever  since  the  Boston 
tea  party  a  tax  on  tea  has  had  a 
tendency  to  jar  the  American 
mind. 

Letters  have  been  sent  by  the 
Vesey  street  grocer  to  the  officers 
of  the  Tea  Association  of  America 
and  he  asks  them  to  take  up  the 
movement  and  carry  it  along  with 
the  ample  resources  of  the  associ¬ 
ation.  He  has  also  written  letters 
to  various  other  associations,  in¬ 
cluding  the  grocers’  societies,  giv¬ 
ing  his  reasons  for  advocating  a 
tax  on  tea. 

In  these  letters  he  says  that  the 
present  time,  when  the  Tariff 
Committee  is  giving  hearings  at 
Washington,  presents  the  oppor¬ 
tunity  for  action.  He  says  that 
the  tea  trade  has  been  demoral¬ 
ized  in  recent  years  because  there 
ras  been  no  customs  duty  on  the 
product.  “No  tea,”  he  says, 
“should  be  admitted  to  this  coun¬ 
try  of  a  less  value  than  20  cents 
oer  pound.  Restoring  the  duty 
would  keep  out  all  poor  stuff.” 

To  your  correspondent  Mr. 
Callanan  said  that  the  tea  that  is 
now  imported  at  values  as  low  as 
10  cents  a  pound  is  really  unfit  for 


the  people  of  this  country  to 
drink.  He  believes  that  a  duty  of 
at  least  10  cents  a  pound  shoulc 
be  placed  on  the  product  and  that 
this  would  deter  importers  from 
bringing  in  the  cheaper  grades, 
since  the  duty  would  be  as  high 
on  the  cheaper  as  on  higher 
grades.  He  claims  that  experi¬ 
ence  has  proved  that  the  collec¬ 
tion  of  a  duty  on  tea  would  work 
out  this  way. 

With  a  tax  of  10  cents  a  pound 
on  tea,  he  believes,  the  importers 
would  not  take  the  risk  of  im¬ 
porting  any  of  the  product  worth 
less  than  20  cents  a  pound  before 
the  addition  of  the  duty.  He  says 
it  will  be  easy  to  show  that-a  duty 
such  as  he  proposes,  would  not  be 
any  hardship  to  the  consumers, 
who  can  get  from  200  to  225  cups 
of  the  beverage  from  a  pound  of 
tea,  which  would  sell  at  retail  for 
50  cents,  even  with  the  duty  paid. 
*  *  * 

Speaking  of  the  movement  of 
local  grocers’  associations  to  get 
the  annual  oil  tax  of  $10  a  year  re¬ 
moved,  or  at  least  reduced,  one  of 
the  active  officers  said  that  the  in¬ 
cident  calls  attention  to  the  fact 
that  the  oil  and  lamp  trades,  at 
east  in  New  York  and  other  large 
cities,  are  among  the  lines  which 
have  been  passing  from  the  con¬ 
trol  of  the  grocers.  He  intends  to 
present  his  views  at  an  early 
meeting  of  the  New  York  Associ¬ 
ation,  as  he  thinks  that  perhaps 
something  may  be  accomplished 
more  important  than  getting  the 
$10  tax  cut  down. 

1  he  fact  that  many  grocers  are 


doubtful  whether  it  pays  them  to 
sell  oil  and  pay  the  annual  tax  is 
in  itself  a  forcible  reminder  of 
what  was  once  a  fairly  re¬ 
munerative  trade  has  been  slip¬ 
ping  away.  The  Standard  Oil 
Co.,  the  biggest  corporation  in  the 
world,  competes  with  the  hum¬ 
blest  grocer  in  selling  oil  direct  to 
the  consumers  in  the  city  and  this 
has  been  one  leading  cause  in 
bringing  about  present  conditions. 

The  old  grocer  recalled  the  time 
when  a  shelf  or  two,  filled  with 
oil  lamps,  chimneys  and  other 
trimmings,  the  best  to  be  had  in 
those  days,  was  in  most  of  the 
grocery  stores,  even  in  cities. 
With  the  general  use  of  gas  and 
patented  mantels  the  business  of 
furnishing  the  lighting  fixtures 
for  households  passed  to  special 
stores  and  to  department,  and 
even  the  5  and  10-cent  stores. 

That  this  trade  can  be  wrested 
back  to  a  considerable  extent  is 
the  belief  of  the  grocer.  He  said 
that  he  hears  numerous  com 
plaints  now  about  the  incon¬ 
venience  of  going  to  these  special 
and  department  stores  for  arti¬ 
cles  that  could  be  sold  at  the  regu¬ 
lar  grocery  stores  where  nobody 
could  have  any  trouble  in  getting 
what  they  desired.  The  present 
departments  having  the  mantels, 
chimneys  and  other  similar  fix¬ 
tures  are  commonly  in  charge  of 
inexperienced  girls  who  have  no 
knowledge  of  what  they  are  sell¬ 
ing  further  than  the  prices,  while 
grocers  could  distribute  the  prod¬ 
ucts  intelligently  and  satisfactor- 
ily. 

*  *  * 

The  fog  has  been  the  uppermost 
subject  here  for  a  week,  since  it 
has  interfered  with  all  kinds  of 
business,  delaying  transportation 
and  the  delivery  of  freight.  The 
wholesale  produce  and  grocery 
trade  of  the  West  Side  was  put 
to  considerable  inconvenience  in 
the  carrying  of  shipments  across 
the  North  River. 

*  *  * 

A  grocery  is  to  be  opened 
in  a  fine  large  store  just  built  at 
Nostrand  avenue  and  Martense 
street  in  Brooklyn,  and  it  is  said 
that  it  will  be  one  of  the  Butler 
chain.  Three  years  ago  there  was 
not  a  store  for  a  half  mile  up  and 
down  on  Nostrand  avenue  from 
this  corner.  Then  John  Freuden- 
mrg  opened  at  Church  avenue 
about  200  feet  from  the  new  store. 
Since  then  four  large  grocery  and 
three  delicatessen  stores  have 
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Just  a  Breath  from  the 

Coffee  House 

“But  coffee!  Can  other  tales  unfold , 

Its  history  s  written  round  and  bold; 

Brave  buccaneers  upon  the  “Spanish  mam 
The  army  s  march  across  the  length  mug  plain. 

The  lone  prospector  wandering  o  er  the  hill, 

The  hunter  s  camp,  thy  fragrance  all  distill. 

So  here  s  a  health  to  coffee!  coffee  hot! 

A  morning  toast !  Bring  on  another  pot ! 

— Arthur  Gray. 


COFFEE  SKILL 

NABOB  COFFEE  is  a  solution  of  all  the  difficulties  which  confront  the  coffee  expert. 
It  is  a  blend  of  the  highest  grades  which  fertile  soil  and  scientific  cultivation  can  produce. 
Coffee  skill,  not  coffee  luck,  brings  about  its  uniformity  by  supplying  deficiencies  in  the 
character  of  one  berry  through  an  addition  of  other  coffees  containing  the  necessary  elements 
lacked  by  the  first.  Thus  also  is  the  objectionable  acidity  or  harshness  of  high-grade  coffees 
modified  with  a  milder,  richer,  and  more  fragrant  berry.  Such  manipulation  is  absolutely  im¬ 
perative  but  can  only  be  done  after  analysis. 

Thus  it  is  that  by  assembling  different  crops  from  different  plantations,  making  each  supply 
what  the  other  lacks  according  to  the  fixed  formula,  is  the  perfect  uniformity,  year  in  and  year 
out,  of  Nabob  Coffee  maintained.  This  is  the  secret  and  the  only  secret  of  the  remarkable 

excellence  of  our  Nabob  Coffee.  ,  ,. 

There  are  few  indeed  who  will  not  pronounce  Nabob  Coffee  as  palatable,  tempting,  re¬ 
freshing  and  surpassing  a  drink  as  one  could  desire  to  make  from  the  fragrant  coffee-bean. 

Nabob  Coffee  is  packed  1  lb.  cartons,  30  and  60  lbs.  in  case,  price  19c.  per  lb. 


P.  5. _ just  out  “Leggett’s  Holiday  Visitor.”  It  tells  about  our  very 

special  Christmas  box  for  $2.50,  retail  value  $4.40,  also  other  attractions  that 
will  interest  you.  We  desire  every  dealer  in  the  United  States  to  write  for 
“Leggett’s  FIoliday  Visitor,”  and  when  you  receive  copy  it  will  assist 

you  to  solve  every  problem. 

II.LKGGETT  & 

IMPORTING  AND  MANUFACTURING  GROCERS 


West  Broadway,  Franklin  and  Varick  Streets, 


-  NEW  YORK 


Manufactory:  132  to  138  King  Street.  TELEPHONE:  2230  FRANKLIN  Bordeaux  Office :  18  Rue  Victoire  Americalne 

Francis  H.  Leggett,  President.  John  C.  Juhring,  Vice-Pres.  Theodore  F.  Whitmarsh,  Vice-Pres.  and  Treas.  Robert  E.  Nuese,  Secretary. 
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We  are  making  low  prices  for  the  coming  season  for 


Galvanized  Poultry  Netting 

—  AND  — ■"  — 

Painted  Wire  Cloth 


Get  our  prices  before  you  place  your  order. 


JAMES  M.  VANCE  &  CO. 

Distributers  of  Hardware  for  Over  a  Century 
211  and  213  Market  St.,  Philadelphia 


;  PRICES  REDUCED  • 

“  BUT  NOT  f 

THE  QUALITY  l 


WANT  TO  ATTRACT  CUSTOM? 

Get  the  newest,  brightest 


ELECTRIC  FLASHLIGHT SIGN 


The  cheapest  and  most  attractive  Electric  Sign  made 

Face  is  n  x  21  inches,  and  can  be  changed  as  often  as 
desired.  The  lettering  is  on  paper  placed  between  two 
sheets  of  glass. 

The  light  flashes  automatically.  Readily  attached  to  any 
electric  light  socket.  Costs  only  %c.  per  hour.  Get 
Catalogue  K. 

Price  complete,  with  any  lettering,  $7.50. 


SHOW-LIGHT 

TRANSPARENT  SIGNS 

Best  Window  Signs  Made 
Look  Well  All  Day 
Brightly  Illuminated  at  Night 


Made  of  Heavy  Opaque  Paper.  Letters  cut  out  and 
made  of  Transparent  French  Tissue  in  bright  colors 
through  which  the  light  shows. 

Finely  made,  handsome  and  atttactlre  in  appearance 
both  DAY  and  NIGHT. 

Size,  11  x  ai  inches.  Price,  35c.  each,  or  four  different 
letterings  for  $1.00.  Very  low  prices  for  large  lots.  Send 
sample  order.  Ask  for  Booklet  No.  3. 


been  opened  in  six  short  blocks, 
and  a  couple  more,  besides  the 
Butler  store,  are  to  be  opened  by 
spring. 

The  way  in  which  grocery 
stores  multiply  in  such  suburban 
sections  of  Brooklyn  raises  a  ques 
tion  as  to  whether  or  not  one  pe¬ 
culiarity  of  that  borough  is  fully 
understood  by  all  who  go  there  to 
engage  in  the  business.  One  of 
these  grocers  who  went  to  Brook¬ 
lyn  from  New  York,  as  quite 
number  are  doine.  said  : — 


becoming  just  as  thick  in  some 
parts  of  Brooklyn  as  they  are  in 
New  York  without  anything  like 
the  same  congestion  of  population 
upon  which  to  draw.” 

*  *  * 

William  H.  Harrison,  who  for 
forty  years  had  been  in  the  retail 
and  wholesale  grocery  business  in 
Brooklyn,  died  Tuesday  in  his 
home,  759  Washington  avenue,  in 
that  borough,  in  his  65th  year. 

*  *  * 


“Plenty  of  new  houses  are 
going  up  and  we  all  look  to  the 
occupants  for  business.  We  real¬ 
ize  that  there  are  not  now  enough 
people  in  the  neighborhood  to 
provide  a  large  trade,  but  we  try 
to  get  in  early  and  grow  up  with 
the  city,  as  it  were.  But  the 
houses  out  this  way  are  two  fam¬ 
ily  houses — the  two-family  house 
is  the  popular  idea  in  Brooklyn. 
Sc  we  can  only  look  for  two  fami¬ 
lies  in  a  house  on  the  average  in 
Brooklyn,  while  in  New  York 
there  are  generally  anywhere 
from  a  half  dozen  to  a  couple  of 
dozen  families.  The  groceries  are 


The  Colonial  Sugar  Co.,  of  New 
York,  was  incorporated  Monday 
with  a  capital  stock  of  $600,000. 
The  company  is  to  refine  sugar 
and  make  molasses  and  syrups. 
The  incorporators  are:  Charles 
Sweeny  and  Edwin  Packard,  32 
Broadway;  Harold  S.  Gladwin, 
74  Broadway. 

*  *  * 

The  associations  of  retail  gro¬ 
cers  held  no  meetings  this  week 
because  of  the  holiday,  and  will 
not  meet  next  week,  but  after  that 
they  are  to  take  up  several  impor¬ 
tant  matters  that  are  pending. 

Fred.  A.  McGill. 


L.  D.  NELKE  -  SIGNS  -  NEW  YORK 
27  MURRAY  STREET 


L.  D.  NELKE  -  SIGNS  -  NEW  YORK 

27  MURRAY  STREET 


Written  for  the  “Grocery  World  and  General  Merchant.” 


Preserved  Fruits,  Jams,  Jellies, 
j —  Fruit  Butters,  etc.  — v* 

CONTAINING  NO  PRESERVATIVE  AND  NO 

ARTIFICIAL  COLORING 

were  made  and  shipped  by 

PHILIP  J.  RITTER 

many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 

If  Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 

TfWe  ask  for  a  portion  of  your  patronage. 

b - r 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


A  Straight  Talk  With  Clerks 

Intelligent  New  Jersey  Employer  Contends  that  Honesty, 
Industry  and  Sobriety  do  Not  Necessarily  Make  a  Good 
Clerk.  What  a  Faithful  Employee  Should  Have  in  Addition. 


In  the  few  remarks  concerning 
clerks  which  will  follow  I  take  it 
for  granted  that  the  clerks’  em¬ 
ployer  is  a  white  man  and  that 
the  clerk  is  a  clerk  because  he 
wants  to  be. 

It  seems  to  be  generally  con¬ 
ceded  that  the  main  requisites  for 
a  clerk  are  honesty,  industry  and 
sobriety.  Without  discounting 
these  in  the  least,  I  can  conceive 
of  a  person  having  these  require¬ 
ments  and  yet  not  being  much  of 
a  clerk. 

For  instance,  he  might  be 
strictly  honest,  yet  forget  to 
charge  credit  sales,  and  if  a  man 
oses  money  by  the  latter  method 
it  is  just  as  much  a  loss  as  though 
the  clerk  stole  it. 

Then  he  might  indulge  in  the 
labit  of  breaking  glass  and 
crockeryware,  which  is  a  pretty 
sure  way  of  swelling  up  the  loss 
side  of  the  books. 

He  might  be  very  industrious, 
but  shows  poor  judgment  in  mak¬ 
ing  sales,  taking  care  of  stock, 


especially  perishable  goods,  mak¬ 
ing  collections,  etc.  Such  a  man 
would  probably  think  that  if  he 
sold  a  lot  of  staple  goods  he  has 
done  his  whole  duty,  even  though 
a  lot  of  other  goods  which  he 
could  have  sold  are  allowed  to  go 
to  waste. 

He  might  be  sober  and  yet  be 
a  rattle  brain,  and  no  more  to  be 
depended  on  than  a  soak. 

So  clerks,  while  you  should  be 
honest,  industrious  and  sober,  you 
should  be  more. 

Be  careful,  make  charges  when 
transaction  is  completed,  not 
“after  a  while.”  If  you  trust  your 
memory  the  chances  are  that  it 
will  fail  you. 

Look  out  for  your  employer's 
stock.  While  aiming  at  all  times 
to  sell  customers  what  they  want, 
try  to  sell  that  which  will  be  of 
the  most  profit  to  your  employer. 
This  includes  goods  that  must  be 
moved  quickly  to  prevent  spoiling 
and  also  those  which  pay  the  best 
profit.  i 
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Don’t  let  goods  go  to  waste 
.yen  in  small  quantities.  A  gro- 
ir’s  profit  is  made  up  largely  of 
nail  things.  Don’t  walk  over 
aper  bags  or  other  goods  because 
seems  to  be  not  worth  while  or 
io  much  trouble  to  pick  them 

P-  . 

Don’t  burn  electric  lights  when 

aylight  is  plentiful  and  con- 
:derably  cheaper. 

Don’t  let  your  personal  feel- 
lgs  interfere  with  your  dealings 
/ith  customers. 

Use  common  sense  and  learn  to 
ely  on  yourself.  Don’t  think 
ou  have  to  run  to  the  boss  about 
very  detail  of  your  work,  but 
lon’t  get  the  idea  that  you  are 
he  boss  either. 

Sell  goods  at  regular  prices; 
here  isn’t  much  danger  of  a 
lealer  making  too  much  on  his 
roods  nowadays,  and  a  good 
;alesman  doesn’t  have  to  cut 
prices  to  make  sales.  Keep  the 
prices  on  your  mind. 

Take  an  interest  in  the  business 
ind  work  according  to  the  re¬ 
quirements  of  the  business.  If 


you  are  expected  to  work  nights 
or  do  some  work  that  can  hardly 
be  called  part  of  the  business,  do 
it  willingly.  The  chances  are 
that  the  boss  stays  longer  at  night 
than  you  do  and  doesn’t  like  it 
any  better,  and  that  he  does  more 
for  you  that  is  “not  in  the  con¬ 
tract”  than  he  asks  you  to  do  for 
him,  and  does  it  first. 

While  every  worker  ought  to 
have  a  full  hour  at  noon  under 
present  conditions,  it  is  not  prac¬ 
tical  for  grocers  and  clerks  in 
many  stores  to  take  so  long.  The 
clerk  ought  to  accept  this  condi¬ 
tion  and  act  accordingly. 

The  old  rule  of  “take  and  give’ 
might  be  applied  here. 

Be  loyal  to  your  employer. 

Work  so  that  if  occasion  de 
mands  in  case  of  absence  of  em¬ 
ployer  you  will  be  able  to  carry 
on  the  business  without 
break. 

The  writer  should  like  to  have 
some  clerk  give  his  idea  on  what 
constitutes  a  good  employer. 

C. 

- ,  N.  J.,  Nov.  27,  1908. 


New  Molasses  Wholly  Ignores  Depart¬ 
ment’s  Sulphur  Ruling 

l«ny  Samples  of  New  Crop  Examined  Show  Sulphur  Per¬ 
centage  Many  Times  Larger  than  Department’s  Maximum. 
The  Molasses  that  Dr.  Wiley  Made  Without  Sulphur. 


The  condition  of  the  new  crop 
New  Orleans  molasses  now  com¬ 
ing  to  Northern  market  indicates 
that  all  effort  on  the  part  of  the 
Federal  Government  to  interfere 
with  the  use  of  sulphur  for  bleach¬ 
ing  purposes  has  been  abandoned 
Many  samples  of  new  crop  mo¬ 
lasses  received  in  Northern  mar¬ 
kets  so  far  this  season  have  been 
analyzed  and  found  to  contain 
many  times  the  35-1,000  of  1  per 
cent,  which  the  United  States  De¬ 
partment  of  Agriculture  officially 
permits  to  be  there.  Not  one  sam¬ 
ple  showed  so  little  as  that,  all 
being  much  in  excess,  some  very 
grossly  so.  In  no  case,  however, 
could  the  sulphur  be  detected  by 
taste  or  smell,  and  the  color, 
thanks  to  the  sulphur,  was  ex¬ 
tremely  good. 

The  Louisiana  molasses  people 
thought  they  had  solved  the  sul¬ 
phur  question  last  year.  One  of 
their  chemists  devised  a  new 
chemical  bleach  which  was  called 


“blanket.”  It  was  believed  to  do 
all  that  sulphur  would  do  with¬ 
out  revealing  itself  in  any  analy¬ 
sis.  The  result  of  the  experiment 
was  disastrous.  The  molasses 
which  contained  it  developed  an 
invariable  tendency  to  turn  black 
in  the  barrels,  and  a  large  number 
of  jobbers  received  more  com 
plaints  last  season  than  for  many 
preceding  years  combined. 

This  year  the  new  idea  has  been 
abandoned  and  the  molasses  men 
have  all  gone  back  to  sulphur,  ap 
parently  in  perfect  confidence 
that  they  will  not  be  molested 
though  their  percentages  largely 
exceed  the  department’s  maxi¬ 
mum. 

Apropos  of  Dr.  H.  W.  Wiley’s 
recent  statement  that  he  coulc 
make  and  had  made  fine  New  Or¬ 
leans  molasses  without  any  sul¬ 
phur,  D.  D.  Colcock,  secretary  of 
the  New  Orleans  Sugar  Ex¬ 
change,  has  issued  the  following 
statement : — 


A  FEW  VARIETIES  OF 

BURK’S 

Seasonable  Sausage 

PRODUCTS 

All  of  which  are  produced  in  the  finest,  cleanest 
and  most  sanitary  sausage  kitchens  in  the  country. 

They  are  free  from  cheap  substitutes  and  adulter¬ 
ations,  preservatives  and  coloring  matter  and  are 

Prepared  Under  Government 
Supervisiom 


ESTABLISHMENT  NO.  257 


FRESH  PORK  SAUSAGE 

Superbly  Seasoned 

These  can  be  had  linked  or  in  straight  casing,  either 
chopped  fine  or  coarse. 

SMOKED  SAUSAGE 

Frankfurters  Beef  Bologna 

Reed  Birds  (small  Frankfurters) 

Smoked  Fresh  Sausage  (old  style  Half-smoked) 

Ham  Bologna  Mettwurst 

Knockwurst  (flavored  with  Garlic) 

PUDDINGS 

Liver  Pudding  Blood  Pudding 

Head  Cheese  Blood  Head  Cheese 

Pfefferwurst  Tongue  Blood  Pudding 

Sardellen  (special  grade  of  Liver  Pudding) 

SCRAPPLE 

Superior  to  farmers’  product,  rich  and  well  seasoned 

Clean  -  Pure  -  Wholesome 


LOUIS  BURK 

GIRARD  AVENUE  &.  THIRD  STREET 

PHILADELPHIA 
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Dr.  Wiley  claims  in  his  book  that 
he  made  molasses  without  the  use 
of  sulphur  fumes,  which  was  super¬ 
ior  to  anything  ever  produced  com¬ 
mercially  in  Louisiana.  He  made 
it  in  Waycross,  Ga.,  in  a  specially 
constructed  laboratory.  Our  New 
Orleans  Refiners’  Association  tried 
to  get  hold  of  some  of  it  for  experi¬ 
mentation  and  comparison.  We 
wrote  a  merchant  in  Montgomery, 
Ala.,  who  had  bought  most  of  it 
and  we  have  his  letter  in  which  he 
says  that  he  was  unable  to  sell  any 
of  it  to  the  people  till  he  had  mixed 
it  with  some  of  our  commercial  mo¬ 
lasses.  We  also  applied  to  an  At¬ 
lanta,  Ga.,  man  and  he  says  that  it 
would  not  sell  alongside  the  ordi¬ 
nary  product  of  the  farmers  round 
that  section. 

If  Dr.  Wiley  had  produced — 
either  at  Fort  Scott,  Kan.,  or  in  his 
Florida  experiments  or  in  Georgia — 
an  article  superior  to  ours,  do  you 
suppose  we  would  have  let  it  go 
without  some  attention?  We  would 
have  been  glad  to  have  adopted  his 
plan,  in  our  own  interests.  The  fact 
that  we  have  never  used  his  system, 
although  we  did  buy  some  of  his 
machinery  at  junk  prices,  ought  to 
be  answer  enough  for  the  average 
mind.  He  has  never  even  shown  us 
yet  whether  what  his  product  cost 
or  whether  it  was  cheaper  or  more 
expensive  than  ours. 

The  whole  fact  of  the  case  is  that 
Dr.  Wiley  has  determined  to  have 
his  way,  in  spite  of  every  commer¬ 
cial  consideration.  Because  the 
President  and  Secretary  Wilson 
showed  a  willingness  to  have  a  high¬ 
er  tribunal  test  his  claims,  he  has 
declared  war  on  them,  first  at  Mack¬ 
inac  and  now  at  Madison  and  At¬ 
lanta.  It‘s  about  time  for  the  man¬ 
ufacturers  to  wake  up  and  protect 
themselves. 


Government  Now  After  Sardine 
Trust. 


Subpoenas  Representatives  of  Twenty- 
five  Factories  to  Explain  Why  and 
How  They  Control  the  Price  of 
Domestic  Sardines. 


The  long  expected  has  hap¬ 
pened.  The  Federal  Government 
has  cast  a  net  for  the  Maine  Sar¬ 


dine  Trust,  on  the  charge  of 
maintaining  a  Trust  in  violation 
of  the  Sherman  Anti-Trust  law. 
During  the  week  representatives 
of  each  of  Maine’s  2 5  sardine  fac¬ 
tories  have  been  subpoenaed  to 
appear  December  1st  before  the 
federal  Grand  Jury  to  show  why 
they  are  not  violating  the  Sher¬ 
man  Anti-Trust  law  in  restraint 
of  trade.  There  are  12  factories 
in  Eastport,  eight  in  Lebec  and 
several  others  scattered  along  the 
eastern  coast  of  the  State. 

The  annual  product  of  these 
factories  is  1,500,000  to  2,000,000 
cases  of  sardines,  valued  at  be¬ 
tween  $4,000,000  and  $5,000,000, 
and  all  the  factories  are  said  to 
sell  their  product  through  one 
operating  or  selling  corporation, 
called  the  Maine  Mercantile  Co., 
with  offices  in  Eastport. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  several  times 
suggested  that  the  sardine  com¬ 
bine,  in  other  words  the  Maine 
Mercantile  Co.,  was  treading 
rather  closely  on  the  heels  of  the 
anti-trust  laws.  As  a  matter  of 
fact,  there  has  probably  been  no 
tighter  monopolistic  combine  in 
all  the  country.  The  various 
packers  composing  it  were  told 
exactly  how  many  goods  they 
could  pack,  and  in  order  that  they 
might  not  exceed  it  they  were  per¬ 
mitted  to  buy  only  the  proper 
quota  of  cans. 

There  are  a  few  small  concerns 
outside  the  Trust,  but  very  few. 
The  combine  has  absolutely  con¬ 
trolled  the  price  of  domestic  sar¬ 
dines  since  it  was  organized. 


.  We.  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


The  Whitney  Collection  Schemes. 

New  Bedford,  Mass., 

November  20,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Our  attention  has 
been  called  by  one  of  our  agents 
in  the  field  to  an  article  in  your 
issue  of  November  16th,  in  which 
the  assertion  is  made  that  the 
Whitney  Law  Corporation  and 
the  Henry  L.  Whitney  Co.,  of 
Boston,  Mass.,  or  elsewhere,  were 
identical,  which  is  as  false  and 
libelous  an  assertion  as  has  ever 
been  printed.  The  article  has  al¬ 
ready  seriously  interfered  with 
the  obtaining  of  business  by  some 
of  our  agents,  and  unless  you  im¬ 
mediately  retract  the  statement 
and  render  sufficient  apology  we 
will  go  the  limit  of;  the  law  in  as 
vigorous  a  prosecution  as  was 
ever  instituted. 

Yours  truly, 

Whitney  Law  Corporation, 
Per  Charles  C.  Connor. 

T  his  gentleman  who  writes  so 
warmly  is  mistaken.  The  “Gro¬ 
cery  World  and  General  Mer¬ 
chant"  of  November  16th  con¬ 
tained  no  article  stating  that  the 
Henry  L.  Whitney  Co.  and  the 
Whitney  Law  Corporation  were 
one  and  the  same.  Neither  has 
any  other  issue  contained  that 


statement.  As  a  matter  of  fact 
there  are  so  many  Whitney  con¬ 
cerns  in  the  collection  agency 
business  that  nobody  but  them¬ 
selves  knows  where  they  stand 
with  regard  to  each  other.  The 
“Grocery  World  and  General 
Merchant"  has  never  presumed 
for  one  minute  to  know,  and  has 
never  said  or  intimated  that  it 
knew. 


What  Cash  and  Parcels  Carriers 
Have  Done. 


The  marked  improvement  in  retail 
sales  methods  which  has  occurred  in  the 
last  few  years  may  be  traced  largely  to 
the  introduction  of  cash  and  parcel  car¬ 
riers.  These  little  agents  of  order,  speed 
and  economy  make  for  success  as  almost 
nothing  else  but  capital  and  pleasing  per¬ 
sonality  can.  It  is  not  too  much  to  say 
that  they  are  absolutely  indispensable  to 
the  efficient  management  of  a  store. 

One  of  the  most  popular  cash  car¬ 
riers  of  the  present  day  is  the  Meteor, 
made  by  the  United  Store  Service  and 
Tube  Co.,  of  Boston.  In  an  advertise¬ 
ment  of  this  firm  on  another  page  will 
be  found  a  cut  illustrating  a  Meteor 
complete  sales  station,  which  is  certainly 
a  model  of  simplicity  and  effectiveness, 
as  hundreds  of  progressive  grocers  and 
provision  merchants  can  testify. 

The  poiitia  claimed  for  the  Meteor  are 
its  very  neat  appearance,  few  working 
parts  and  great  practicability.  All  parts 
are  interchangeable  and  the  carrier  is 
guaranteed  by  its  makers  to  be  satis¬ 
factory  in  every  respect.  The  United 
Package  Conveyers  made  by  this  com¬ 
pany  have  also  proved  to  be  a  wonderful 


success. 


The  importance  of  these  time  and  labor 
saving  devices  cannot  be  overestimated. 
They  are  great  money  savers,  too.  In 
the  case  of  the  grocer  where  trade  so 
frequently  comes  “in  bunches,”  they  are 
worth  ten  times  their  cost.  Instead  of 
clerks  falling  over  each  other  in  the  rush 
hours,  making  errors  and  keeping  cus¬ 
tomers  waiting,  we  have  a  perfectly  bal¬ 
anced  establishment  where  each  clerk 
is  a  unit  and  works  in  harmony  with  all 
those  about  him.  From  the  standpoint 
of  economy  and  a  perfect  working  or¬ 
ganization,  United  Cash  and  Package 
Carriers  would  seem  indispensable  to  the 
progressive  grocer. 


The  Opportunity  Is  Here 


We  have  a  full  line  of  seasonable  goods,  and  judging 
from  business  coming  our  way  our  prices  must  be  right. 
We  will  guarantee  the  quality  to  be  as  represented  on 
everything  we  sell.  Fresh  stock  and  prompt  shipment. 


--''oUAH  — -  ’ 

ULCERS 


"GR°0  - 

208  [DELAWARE  AVE 


209  N.  WATER  S.T. 


SYRUPS—(Tur  usual  line  at  lowest  market  prices.  New  Orleans  Molasses  now  arriving,  and  quality  fine  this  year.  We  have  some  choice  marks,  and  it 
“  Shell  Hill  Plantation  '  V,  Fal\Cy  Open -kettle  Ingleside  Plantation,  per  gal.,  at  40c.;  Strictly  Choice  “Cruiser  Plantation,”  per  gal.,  at  38c.;  Choice 

Snell  Hill  Plantation,”  per  gal.,  at  34c.  These  prices  by  the  barrel ;  half-barrel  2c.  per  gal.  extra.  * 


CAND.o-lbT  peans0liadtariSceaner  Ih °A ™  ??  sellinS  a  loJ  of  cand/’  The  »  large.  Amongst  the  best  sellers  we  would  mention  Cadella  Mixtures, 
Walnut  Cuts  2o-lhPtinl  ’at  ^  ^  u ,  Chocolates 30-lb.  pails  at  9 Kc.;  Quaker  City  Chocolates,  30-lb.  pails,  at  ioc.;  Peanut  Brittle,  at  VA c.;  Molassei 
Toys,  40-lb.  tins  at  8  Uc  ’  I3C’ Pe  lb”  Cream  Almonds,  30-lb.  pails,  at  14^0.;  Chocolate  Splintos,  15-lb.  tins,  at  14^0.  per  lb.;  Hand-made  Candy 


S  AND  RAISINS  A  full  line  of  Foreign  and  Domestic  Nuts;  new  crop  goods.  Also  Fancy  Table  Raisins,  Basket  Brand,  20  i-lb.  cartons,  per  box,  at  $2.25. 

A  FULL,  LINE  OF  RtAINGY  AND  STAPLE  GROCERIES 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 


209 


NORTH  WATER  STREET 
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Tki*  Department  U  derotod  to  the  criticism 
•1  edeertiamg  matter  eeat  in,  to  the  derUm® 
id  new  adrertiiin*  ideas  for  special  occasions, 

Son  request,  and  to  the  sureesting  oi  original 
▼ertisements  when  data  is  supplied.  All 
communications  sent  in  lor  this  Department 
•Mould  b*  addressed  to  the  Editor  of  Science 
ot  Advertising.  They  will  be  filed  in  thar 
order  and  taken  up  according  to  strict  rotation. 


suasion  or  explanation  below 
each  or  most  items. 

*  *  * 

I  reproduce  the  first  and  second 
pages  of  the  paper,  which  in  the 
original  measures  7  x  10  inches. 
*  *  * 

The  first  page  is  very  good  in 
every  phase.  It  is  well  designed, 
artistically  displayed  and  the 
matter  which  appears  on  it  is 


timely  and  satisfactory.  In  ad¬ 
vertising  such  obvious  things,  as 
mince  meat,  cranberries,  etc.,  it  is 
always  desirable  to  make  them 
seem  somehow  unusual  and  dis¬ 
tinctive.  I  mean  this:  that  every 
one  of  the  8,500  persons  who  re¬ 
ceive  this  booklet  orobably  knows 
without  telling  that  this  store 
sells  cranberries,  but  they  may  not 
know  that  it  sells  a  particular  sort 


Allentown,  Pa.,  Nov.  21,  1908. 

Editor  “Science  of  Advertising.” 

Dear  Sir: — Please  pass  your  crit¬ 
icism  on  the  inclosed.  The  criticism 
of  the  former  number  I  found  very 
helpful  to  me. 

I  have  a  mailing  list  of  about 
:8,50a  people  in  this  town  and  vicin¬ 
ity,  to  which  this  bulletin  is  mailed 
regularly  every  two  weeks.  This 
town  has  a  population  of  about 
50,000  people,  with  a  drawing  popu¬ 
lation  of  possibly  150,000  within  a 
radius  of  ten  miles. 

We  have  five  newspapers  here,  but 
none  of  them  enjoy  over  7,000  circu¬ 
lation,  so  I  have  started  with  this 
bulletin  instead  of  newspaper  adver¬ 
tising,  which,  from  the  manner  in 
which  I  am  conducting  it,  costs  less 
and  the  fact  that  we  are  able  to  place 
our  advertising  in  the  hands  of  just 
whom  we  want  to,  I  feel  that  it  is 
productive  of  better  results.  . 

We  will  be  pleased  to  hear  from 
you.  Yours  truly, 

Frank  N.  Major, 

Manager  Grocery  Department. 

The  bulletin  inclosed  was  the ! 
Thanksgiving  number  and  is  a 
very  clever  little  publication.  It 
is  printed  in  brown  on  good  qual¬ 
ity  cream  paper  and  looks  good. 
The  first  three  pages  are  devoted 
to  advertising,  and  the  fourth  to 
t'“Household  Hints  and  Recipes. 

I  don’t  believe  in  much  of  this 
.sort  of  stuff  unless  there  is  some¬ 
thing  about  it  which  takes  it  out 
of  the  common  run  of  such  mat-  ] 

*  ter  which  appears  in  thousands  of 
newspapers  and  magazines.  For 
instance,  I  knew  a  grocer  in  a 
small  town  not  long  ago  who 
got  some  recipes  from  a  woman 
who  was  known  the  town  over  as 
.a  good  cook.  He  put  them  in  a  ] 
little  store  paper  much  as  this  j 
correspondent  has  done,  with  the 
heading  “Mrs.  William  Early’s 
Choice  Recipes.”  They  attracted 
more  attention  than  even  the  best  | 
magazine  or  newspaper  stuff,  but 
when  some  such  special  reason  is  | 
lacking  the  matter  wastes  space, 
in  my  opinion.  Especially  reci¬ 
pes  having  Jo  do  with  ordinary 
operations  like  roasting  a  turkey. 

I  should  have  eliminated  all  the 
matter  on  this  page  and  used  it 
for  the  stuff  now  appearing  on  the 
third  page  under  the  head  “Deli¬ 
catessen  Counter.”  Giving  it  a  | 
page  instead  of  a  column  would 
have  allowed  a  crisp  line  of  per- 
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The  Time  of  Good  Cheer. 

THERF'ts  always  lh<  utmost  satisfaction  In  nuying  "  Dependable  Groceries"  w6rn  they  coal  no  motri 
especially  at  Thanksgiving  time  when  everyone  wants  to  be  sute  that  he  is  serving  the  best  that  ehn 
be  secured.  The  fact  that  your  groceries,  rruils,  ere  .  come  from  Harned-Earley  Co.,  reassures  you  at 
once  as  to  its  absolute  and  unquestioned  high  quality.  The  "square  deal"  pohey  which  we  lollow  in  every 
detriment  of  this  grocery,  by  guaranteeing  every  arlieln  to  be  perfectly  s.  t  isf  nctor  y  or  money  cheerfully 
refunded,  sustains  our  popularity  as  "  Dependable  Croccrs."  Are  we  serving  you  -  


Home-made 

Mince 

Meat. 

Delicious,  made  in  a 
home  kitchen  and  of  care¬ 
fully  selected  ingredients. 
I2jc.  pound. 

Layer 

Raisins. 

Large,  fancy,  thin- 
skinned  fruit;  put  up  in  one- 
pound  cartons,  tor  laDe-use. 
25c.  carton. 


Mixed 

Nuts. 

Extra  fine  nuts,  i 
and  sound. 

16c.  pound. 


Plum 

Pudding. 

Franco  -  American  brand 
is  made  of  the  choicest 
materials,  and  is  very  rich 
and  black. 

l-lb  tin,  35c 
2  lb  tin.  55c 
3-lb  tin.  75c 
Individual  size,  10c, 


Cranberries. 

You  must  have  cranberry 
^auce  for.  U10.  turkey. 

10  to  16c.  quart. 


Golden  Russet 
Cider. 

Sweet,  wholesome  cider, 
the  juice  of  selected  apples. 


O  green  and  glorious  I  O  herbaceous  treaty 
•Twould  tempt  the  dying  anchorite  to  eat.” 

— Sidney  Smith 


November  16-30 


HflRNEO -EARLEY  CO. 

BULLETIN. 


HARNED-EARLEY  CO.. 
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Satisfying  Breakfasts. 


A  few  delicacies  which  will  prove  acceptable 
these  ciisp  fall  mornings  : 

0.  Q.  Q.  Buckwheat. 

The  old-fashioned,  genuine  kind,  which  makes 
the  sort  of  cakes  our  forefathers  enjoyed. 

12-lb  bag.  50c. 

Old-time  Syrup.  » 

A  blend  of  pure  maple  and  rock  candy  syrups. 
*Tis  a  proper  accompaniment  to  the  good  old- 
fashioned  buckwheat  cakes.  ^ 

In  bottles  at  10,  15  and  25c. 

%  gallon  cans,  50c. 

I  gallon  cans,  85c 

Honey  in  Ihc  Comb. 

Delicious  fresh  honey,  with  ihe  taste  of  honey 
in  every  mouthful. 

25c.  comb. 

Butternut  Bacon. 

This  bacon  possesses  that  rare  sweetness 
which  makes  an  appetizing  breakfast  relish. 

25c.  pound. 

Pure  Pork  Sousage 

Made  of  the  tender  meat  of  little  pigs,  deliciously 
sweet  an<V  appetizing.  Guaranteed  to  contain 
no  meat,  but  pOtk. 

18c.  pound. 

Farm  Scrapple. 

For  a  typical  Allentown  breakfast. 

10c  pound. 

••Regal”  Mackerel. 

Very  delicate  fish,  the  bes\  of  the  aeason’a 
catch  ;  make  a  piquant  breakfast. 

Per  kit,  SI  00 


Bar  le  Due. 

Genuine  French  Bar  le  Due  of  fanciest  quality. 
There’s  a  delicious  flavor  to  this  preserve  which 
has  made  it  famous  the  world  over.  Red  cur¬ 
rent.  white  currant,  wlfile  strawberry  and 
goqscbcrry. 

2Sc  Jar. 

Shredded  Codfish. 

Wc  have  the  genuine  pure  codfish  in  shredded 
form.  The  flavor  is  superior  to  the  ordinary 
shredded  fish.  Ready  to  use  for  fish  balls  and 
creaming 

12c.  pound 

Formosa  Oolong. 


“White  Horse”  brand  Formosa  Oolong  is 
delicious  *  This  is  one  of  the  "elegant  ”  grades 
of  Formosa  which  delights  the  10:1  connoisseur. 
The  finest  picking  of  only  the  young  and  tender 
leaves! 

5Sc.  pound. 

Florida  Grape  Fruit. 

Fine  Florida  grape  fruit.  Large,  solid  and 
juicy.  The  breakfast  favorite. 

According  to  size,  7  to  l5c.  each. 

Pearl  Tapioca- 

Black  Diamond  brand  makes  delicious  desserts. 
Easily  digested  .  wholesome  ;  palatable  unvl 
economical.  Recipes  on  package. 

10c.  package. 

“Kama” 
Blend 
Coffee. 

A  delicious  ending  to 
the  Thanksgiving  dinner, 
a  cup  of  black  codec  made  from  our  d  e  I  i  e  d  1  c 
and  aromatic  “Kama”  blend;  the  cafe  floir 
par  excellence.  Rich  and  fragrant 

30c.  pound  


Clam  Chowder 

Made  from  those  fine  flavored  Down  East 
clams,  and  made  right  where  the  dama  are 
gathered  You’ll  like  it. 

10  and  18c.  cat. 


of  cranberries.  Try  to  make  your 
cranberries  seem  like  a  particular 
sort  for  that  reason.  Not  by  ly¬ 
ing  or  exaggeration,  but  by  mak¬ 
ing  the  advertising  distinctive. 
The  same  suggestion  applies  to 
everything  that  is  obviously  sea¬ 
sonable  and  obviously  handled  by 
the  store  advertising. 

*  *  =t= 

The  second  page  is  particularly 
good.  Classifying  matter  in  such 
a  way  as  under  “Satisfying  Break¬ 
fasts”  is  always  a  good  thing — 
results  can  be  expected  from  it 
almost  invariably.  The  third 
page,  not  reproduced,  is  also  good, 
barring  the  Delicatessen  list,  pre¬ 
viously  spoken  of.  I  should  have 
filled  the  space,  once  the  Delica¬ 
tessen  list  was  moved  to  the 
fourth  page,  with  other  season¬ 
able  matter,  arranged  and  dis¬ 
played  as  on  the  first  or  second 
page. 


Big  Government  Currant  Seizure  in 
the  South.; 

In  New  Orleans  last  week  there 
was  a  large  seizure  of  currants  by 
Deputy  United  States  Marshall 
Qr;een  on  the  grounds  that  the 
goods  were  short  in  weight  in 
violation  of  the  net  weight  clause 
of  the  Federal  pure  fooddaw.  The 
goods  were  taken  into  custody 
shortly  after  their  arrival  in  a 
Southern  Pacific  ship  from  New 
York.  The  shipment  consisted  of 
600  cases.  They  were  taken  in 
charge  by  Federal  Food  Inspector 
E.  J.  Morgan.  The  affidavit  filed 
in  the  case  alleged  that  the  state¬ 
ment  on  the  label  that  each  pack¬ 
age  contained  twelve  ounces  was 
false  and  in  violation  of  the  law, 
the  actual  weight  being  a  great 
deal  less.  The  regulations  pro¬ 
vide  that  where  any  weight  is 
shown  upon  the  label  the  figures 
shall  correspond  with  the  actual 
weight  of  the  package,  but  manu¬ 
facturers  are  not  required  to  do 
this  unless  they  desire.  The  cur¬ 
rants  were  shipped  by  the  Greek 
Currant  Co.  from  New  York  sub¬ 
ject  to  their  own  order,  notifying 
Thompson  &  Fowler.  They  were 
taken  off  ship  here  Saturday  and 
their  inspection  by  Dr.  Morgan 
led  to  the  disclosure,  it  is  stated, 
that  the  packages  were  under 
weight.  Several  days  after  the 
currants  had  been  seized  the 
goods  were  bonded  and  released. 


Even  an  oyster  cracker  can  have  a 
large  steady  sale,  as  the  dealer  knows 
who  handles  the  original,  Trenton  made, 
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Profit  and  More 

For  Every  Grocer  in 


Mother’s  Oats 


Be  Your  Own  Master! 

You  can  make  Mother’s  Oats  yield  you  35  to  40%  profit  be¬ 
cause  we  do  not  advertise  the  retail  price  on  the  package  or  anywhere 
else.  You  sell  at  your  own  prices — any  profit  you  choose  to  ask. 

The  manufacturer  that  forces  you  to  sell  at  the  advertised  price 
of  10c.  regardless  of  yotir  profit  uses  you  as  a  convenience.  Don’t  let 
anybody  dictate  a  profitless  selling  price.  Be  your  OWn  master. 

At  10c.  your  gross  profit  is  only  20%.  It  costs  you  17%  to 
do  business.  You  have  only  3%  left.  Is  that  enough  to  live  on? 

Pay  no  attention  to  the  frantic  talk  about  “advertising  that 
moves  the  goods.”  It’s  quality  that  brings  repeat  orders. 

You  are  a  friend  and  neighbor  of  your  customers.  They  be* 
lieve  in  you.  They  will  accept  your  word  as  to  quality  and  flavor 
quicker  than  they  will  believe  the  COid  claims  in  advertisements. 

Mother’s  Oats  has  not  been  cheapened  in  quality  because  of  a 
high  oats  market.  It  is  still  the  best  oatmeal  and  the  best  food 
value  in  the  world. 

The  National  Retail  Grocers’  Association 
and  all  the  State  and  local  associations  heartily 
approve  our  Square  deal  policy  because  it  means 
sincere  co-operation  and  a  living  profit  for  every 
grocer.  „ 

Push  Mother’s  Oats  Order  through  your  jobber 

The  Great  Western  Cereal  Company 


CHICAOO 

Read  Special  Circular  packed  in  every  case 
MORE  PROFIT  for  you. 


It  means  STILL 


NOVEMBER  IB.  1908 


“OLD  DUTCH" 

SPICE  CADDY 

FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold— with  Delft  design 
Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


Where  the  Leak  Was. 

This  week  I’m  going  to  tell 
another  reason  why  some  more  of 
you  fellows  don't  make  as  much 
money  out  of  your  business  as 
you  ought  to.  I  swan  I’m  worth 
my  weight  in  gold  to  you  fel¬ 
lows — why  don’t  you  send  me 
money  ? 

I  was  talking  a  week  or  so  ago 
with  an  up-State  grocer  who  does 
a  big  produce  business.  I  guess 
maybe  half  his  trade  is  in  truck. 
He  was  talking  to  me  about  going 
out  of  it. 

“In  Heaven’s  name,  why?”  I 
asked  him.  “There’s  money  in  it, 
ain’t  there?” 

“There  may  be,”  he  said,  “but 
I  don’t  seem  to  be  getting  it  out. 
It’s  a  lot  of  risk,  and  somehow 
the  money  don’t  seem  to  be  in  it 
any  more.” 

“Why,  I  always  thought  truck 
paid  big,”  I  said.  “What  do  you 
pay  for  potatoes?” 

“Ninety  cents  I  paid  for  -the 
last  I  bought,”  he  replied. 

“What  d’ye  get  for  a  bushel?” 

“By  the  peck  and  half  peck  I 
get  about  $1.44;  18  cents  a  half 
peck.” 

“What’s  the  matter  with  that?” 
I  asked.  “It’s  a  lot  more  than 
you  get  on  most  other  things.” 
“It  seems  all  right,”  replied  the 
but  it  don’t  seem  to  come 
out  somehow  or  other.” 

While  we  stood  talking  one  of 
the  clerks  measured  out  a  half 
peck  of  potatoes.  He  piled  her  up 
so  he  had  to  hold  ’em  on  with 
both  hands. 

“By  George,  you  people  give 
good  measure  all  right,”  I  said  to 
the  grocer  in  a  low  tone. 

Have  to,”  he  replied;  “if  yoi 
don’t  these  women’ll  jump  all  ove: 
you.” 

After  the  customer  had  beer 
waited  on  an  idea  struck  me 
They  do  that  occasionally  wher 
I’m  well. 

“I’m  going  to  measure  up  an¬ 
other  half  peck  like  that  anc 
weigh  it,”  I  said.  “Maybe  we’I 
find  something.” 

I  lumped  up  the  measure  like 
the  clerk  did  and  emptied  the 
oad  in  the  scales. 

It  zveighed  p  pounds.” 


grocer 


The  grocer  hadn’t  been  much 
interested.  I  went  over  and  told 
him. 

“Well,  what  of  it?”  he  said  in 
an  indifferent  tone. 

“What  of  it?”  I  shouted,  “why, 
man,  this  of  it !  Don’t  you  real¬ 
ize  that  all  it  ought  to  have 
weighed  was  seven  pounds?” 

.  “How  do  you  make  that  out?” 
he  said. 

“There’s  fifty-six  pounds  in  a 
bushel  of  potatoes,  ain’t  there?”  I 
said.  “When  you  buy  a  bushel 
that’s  what  you  get  and  you  can 
bet  your  neck  you  get  no  more  1 
A  bushel  has  eight  half  pecks  in, 
don’t  it?  That’s  seven  pounds  to 
each  one.  Your  half  peck 
weighed  nine  pounds.  You’ve 
been  getting  fifty-six  pounds  to  a 
bushel  and  giving  72 !  Great  hen, 
no  wonder  there’s  no  money  in 
the  produce  business  for  you  !” 

He  swallowed  hard  for  several 
minutes  and  then  sat  down  on  a 
box  and  looked  at  me  without 
saying  anything. 

“W^ll,  I  be - !”  he  said  in 

a  minute. 

“You  don’t  get  $1.44  a  bushel 
for  potatoes  at  all,”  I  said. 
“You're  getting  $1.44  fpr  over  ten 
half  pecks !  Holy  mackerel,  what 
a  leak  ! 

“You’re  really  buying  at  go 
cents  and  selling  at  $1.02.  That’s 
a  b%  difference.  Instead  of  get¬ 
ting  18  cents  a  half  peck  you’re 
been  getting  14  cents.” 

“I  can’t  believe  it!”  he  said. 
“Why,  I’ve  been  selling  stuff  this 
way  for  fifteen  years  !” 

“Sure,”  I  replied,  “makes  you 
feel  like  thirty  cents,  don’t  it?” 

“Not  only  potatoes,”  he  said, 
“but  everything  else.  Apples, 
onions — a  whole  lot  of  other 
truck.  Great  Scott !  Great 
Scott !” 

“But  how  am  I  going  to  stop 
it?”  he  said.  “If  I  cut  down  my 
ralf  pecks  that  much  I’ll  lose 
trade.” 

“I  wouldn’t  sell  by  the  half 
peck  at  all,”  I  said.  “I’d  sell  by 
weight.  That’s  the  way  you  buy, 
ain’t  it?  You’ve  been  buying  by 
weight  and  selling  by  measure. 
That’s  a  fearful  thing  to  do.” 

He  said  nothing,  trying  to 
study  it  out. 

“When  a  customer  asks  for  a 
half  peck  of  potatoes,  weigh  her 
up  seven  pounds,”  I  said.  “Any¬ 
thing  hard  about  that?” 

“Yes,”  he  said,  “there  is. 
They’ll  soon  see  there  ain’t  as 
much.” 
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Let  ’em  see,”  I  replied, 
rn've  got  your  answer  ready, 
yway,  are  you  going  to  keep 
giving  stuff  away?  Why, 
Tve  been  giving  two  extra  half 
:ks  away  with  every  bushel ! 
arse’n  trading  stamps,  that  is.” 
‘But  the  rest  of  the  stores  will 
on  measuring,”  he  said,  “that’ll 
>n  make  my  measure  look 
ort.” 

.‘What  I’d  do,”  I  said,  “is  to 
around  and  lay  the  thing  be- 
e  ’em  all.  None  of  ’em  know 
any  more  than  you  did.  Every 
e  will  be  glad  to  sell  by  weight, 
the  others  do.” 

The  next  day  I  came  home  and 
is  talking  about  the  thing  to 
2  people  in  the  “Grocery  World 
d  General  Merchant”  office, 
hen  I  came  back  from  lunch  I 
and  that  the  bookkeeper  had 
nt  out  to  three  stores  in  the 
ighborhood  and  bought  three 
If  pecks  of  white  potatoes.  One 
eighed  7j4  pounds,  the  other 
4,  and  the  third  8J4  ! 

The  grocer  that  sold  the  7J4 


one  thought  he  was  giving  close 
measure,  I’ll  bet,  but  even  he 
gave  12  ounces  over. 

Try  to  think  what  this  thing 
measures,  fellows.  Just  about 
every  grocer  sells  potatoes  and 
apples  and  onions,  and  sweet  po¬ 
tatoes,  and  a  whole  lot  more 
things  by  the  half  peck.  A  half 
peck  don’t  mean  anything  but  a 
measure  piled  up  scant  full,  very 
full,  or  as  full  as  it  can  stick,  ac¬ 
cording  to  whether  the  perfect 
lady  who’s  ordering  it  stands  and 
watches  you  or  not.  There’s  no 
standard  to  it ;  it  don’t  mean  any 
number  of  pounds,  like  the  bushel 
that  you  buy  does.  How  can 
you  help  getting  all  balled  up? 
Because  of  this,  I’ll  bet  that  not  a 
single  man  who  used  the  half  peck 
without  weighing  it  has  given 
as  little  as  seven  pounds  or  any¬ 
thing  like  it.  He’s  been  over 
every  time ! 

Holy  smoke,  I  wish  I  had  all 
the  money  that’s  been  wasted 
that  way ! 

The  Stroller. 


iood  Holiday  Plans  for  Booming  Business 

ried  and  True  Ideas  that  Will  Increase  Holiday  Trade  Both 
for  Grocers  and  General  Storekeepers.  Various  Ways  to 
Make  One’s  Store  Boom  at  the  Holiday  Time. 


[The  following  plans  are  not  theoretical  inventions.  They  have  all  been 
tried,  and,  as  presented,  have  succeeded.  The  collection  was  made  by 
Butler  Brothers.] 


A  novel  scheme  was  used  by  a 
itailer  to  get  rid  of  an  accumu- 
ition  of  slow-selling  holiday 
oods. 

This  sale  was  planned  for  the 
ist  two  days  of  the  holiday 
hopping.  He  first  filled  one 
how  window  with  an  attractive 
isplay  of  perfumes,  jsoaps  and 
ther  toilet  and  fancy  goods. 
Each  article  was  ticketed  with 
number  and  a  ticket  sign  “Given 
vway”  displayed.  He  then  ad- 
ertised  a  mark-down  sale  of 
ihristmas  goods  and  that  each 
urchaser  would  be  given  an  en- 
elope  containing  a  numbered 
icket.  If  the  number  on  the 
icket  was  found  to  correspond 
vith  the  number  of  any  article  in 
he  window,  the  holder  of  the 
icket  was  entitled  to  that  article. 
*  *  * 

A  clever  holiday  scheme  was 
arried  out  by  a  merchant  who 
dvertised  that  he  would  give 
'  baby  carriage  to  the  man  who 


would  write  the  best  ten-line 
poem  for  his  store. 

About  one-third  of  the  families 
of  his  town  were  representec 
when  he  listed  the  poems  re¬ 
ceived. 

Throughout  the  holidays  anc 
for  months  afterward  he  usee 
these  poems  at  the  beginning  o 
every  ad.  in  his  local  newspaper 
As  lie  published  the  name  of  the 
author,  every  family  in  town 
watched  for  and  read  the  ads. 

When  the  winner  of  the  baby 
carriage  was  announced  just  pre 
vious  to  Christmas  the  local  news¬ 
paper  editor  gave  him  a  column 
space  of  free  advertising,  using 
cuts  of  both  the  winner  and  the 
carriage. 

A  merchant  is  usually  able  to 
secure  a  great  deal  of  free  adver¬ 
tising  by  any  plan  which  includes 
the  public. 

*  *  * 

A  Texas  variety  store  used  a 
plan  which  proved  quite  a  draw- 


Coffee  Offerings 

NOTE  THIS 

400  Bags  Roasted  Santos  ^ 

full  bean,  high  grade,  fresh  roasted,  good  drink.  Price,  7c. 


This  coffee  will  be  roasted  to  order. 
(Not  sold  green) 


S.  H.  ANGELL  &  CO. 

Wholesale  Coffees  and  Teas  Only 

129  Maiden  Lane,  New  York  City 


HORSE  RADISH  GRATERS 

Tea  and  Spice 


Great  Time 
Saver  and 
Easily  Cleaned 

Price  Special 

$5.50 


Caddies  all 
Styles 

Scales,  Mills 
and 

Refrigerators 


Write  for  illustra¬ 
tion  catalogue. 

H.  F.  HEACOCK,  51  N.  Second  Street,  Phiia.,  Pa. 


There’s  Cash  in 
CANDY 

if  you  get  Best  Quality  backed  up  by  Big¬ 
gest  Advertising,  and,  you  get  Both  in 

Sorority  Chocolates 

- “ Taylor-Made  ” - — 

This  is  really  our  “private  stock,’’  formerly  made  to  order 
Only.  Now  we  are  offering  them  for  general  sale  and 
advertising  them  in  full  pages  in  the  biggest  magazines. 
You  can  see  it  is  something  better  than  an  ordinary  candy- 
agency  to  be 


The  Sorority  Chocolate  Dealer ” 


Write  us  at  once  and  find  out  about  the  beautiful  Sorority 
Girls  for  your  window  and  Electric  Flash  Sign  with  your 
name  on  it,  Free. 

TAYLOR  BROTHERS  COMPANY,  Inc. 
Battle  Creek,  Mich. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT’' 


22 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


*$+ 


Oakdale  Steam 


Crisp  Pretzels  Salted 


j*  <]f  Genuine  steam  process. 

i*  Taste  better  and  keep  £ 

longer  than  any  other  E 

£  kind.  Acknowledged 

<•  “Standard  of  Quality.”  •• 


*  *  |  I  * 

4*  I  Write  for  Samples  and  Prices. 

♦  ♦  l -  ...  .  i  ♦ » 


\l  OakdaleBakingCo.  i: 


«*  Oakdale  Building,  Philadelphia,  Pa.  ,, 
»  »  4  »  »»  »  44  >i.  »  *  » .p  »  »  » * » »  $  »» 


A  Clerk  Maker 


You  can  help  your  clerks  to 
make  more  money  for  you  and 
for  themselves. 

“The  Clerks’  Book”  by  Frank 
Farrington,  is  the  best  ever  for 
improving  the  selling  force. 

It  helps  clerks  to  help  you  and 
themselves.  It’s  a  neat  cloth- 
bound  i6mo.  of  about  ioo  pages 
of  the  red  hot  talk  that  puts  life 
into  a  man. 

There’s  nothing  preachy  about 
the  book.  It  suits  the  clerks. 
We’ve  sold  thousands  of  them 
direct  to  employes. 

The  price  is  25c.  a  copy  or  5 
for  a  dollar,  postpaid;  $15 per  100. 


Merchants’  helps  Pub.  Co. 

424  MAIN  ST.,  DELHI,  N.  Y. 


ONE  CUSTOMER  writes  us  to-day  : — “Your  Plum  Jam 
is  the  finest  thing  we  ever  saw.”  The  other  varieties  of 
goods  we  pack  are  just  as  good  as  our  Plum  Jam.  We  can 
ship  you  right  now  an  assortment  of  Orange  Marmalade, 
Grapefruit  Marmalade,  Plum  Jam,  Fig  Jam  and  Blackberry 
Jam,  2  dozen  i-pound  glass  jars  to  case  at  $4.25  a  case,  in  5- 
case  lots,  freight  paid;  or  in  half-dozen,  half-gallon  stone 
jars  to  case,  at  $4.40  a  case,  in  5-case  lots,  freight  paid.  Give 
us  a  trial  order  for  5  cases,  subject  to  confirmation,  or  write 
us  for  a  sample  first.  We  will  make  good. 

H.  P.  D.  KINGSBURY,  Redlands,  California. 

(Where  the  oranges  come  from.) 


Be 

Proud 


of 

Your 

Olive 

Oil 


You  may  remember  the  recent 
tests  which  the  United  States  Gov¬ 
ernment  made  into  all  brands  of 
imported  olive  oil. 

Those  tests  (Government  Bulle¬ 
tin  77,  page  55)  proved  Niceile  Olive 
Oil  to  be  superior  to  all  the  other 
brands  tested.  Niceile  Oil  is  made 
and  bottled  in  Nice,  France.  It  is 
the  highest  type  of  pure  olive  oil 
producible. 

Sell  olive  oil  you  can  be  proud 
of.  There  are  so  many  brands  you 
can’t. 


Niceile  Olive  Oil  CcT. 


103-107  HUDSON  STREET,  NEW  YORK 


PUSHCART 
the  Only 
Cheaper  Thing 


The  only  method  of  deliv¬ 
ering  goods  which  is  cheaper 
than  a  Lindsley  Delivery  Car 

is  a  push  cart.  When  it  comes 
to  even  a  single  horse  deliv¬ 
ery  we  can  save  any  grocer 
money,  and  a  double  team  is 
so  very  far  ahead  in  expense 
that  there  is  no  comparison. 

What  we  have  said  many 
times  we  say  again  —  the 
Lindsley  Car  will  carry  1500 
pounds  30  miles  on  one  gal¬ 
lon  of  gasoline. 


J.V.  Lindsley  &  Co. 

Suite.  11 12  Monadnock  Bldg. 

- CHICAGO - 


ing  card  in  introducing  a  new  line 
of  home  furnishing  goods  and 
those  departments  which  are 
usually  pushed  in  the  background 
during  the  holiday  season. 

His  plan  was  to  give  away  tin 
covers  with  enameled  stew  pans. 
These  covers  cost  but  two  or 
three  cents  a  piece,  and  the  cost 
was  easily  concealed  in  the  price 
of  the  stew  pans  without  adding 
anything  to  the  price  of  the  lat¬ 
ter. 


*!'  v  * 


Voting  contests  have  become  a 
very  popular  method  of  crowding 
a  store  with  holiday  shoppers. 
One  merchant  last  year  offered 
men’s  and  women’s  ready-made 
suits  to  be  given  away  on  a  cer¬ 
tain  day  to’  the  most  popular 
farmer  and  farmer’s  wife — that  is 
the  ones  receiving  the  most  votes 
in  the  contest  were  winners  of 
the  prizes. 

Every  10-cent  purchase  counted 
for  one  vote.  A  20-cent  purchase 
meant  two  votes.  A  dollar  pur¬ 
chase  meant  ten  votes.  As  a 
starter  the  clerks  cast  thirty  or 
forty  votes  for  as  many  different 
people  who  might  be  considered 
popular. 

The  contest  was  continued 
throughout  the  month  of  Decem¬ 
ber,  each  day  the  result  being 
posted  in  the  store  and  in  the 
window,  and  published  in  the 
weekly  newspaper. 

The  voting  became  so  spirited 


that  the  merchant  cleaned  up  h 
holiday  stock  and  realized  a  bi 
profit  on  the  demand  for  stapl 
articles. 


Baltimore  Produce  Injunction  Su 
Referred  to  Arbitration. 


Last  week  the  injunction  su 
brought  by  the  Baltimore  con 
mission  men  against  the  packer 
in  which  it  was  charged  that  th 
packers  had  entered  into  a  coi 
spiracy  to  depress  prices,  cam 
up  before  Judge  Heuisler.  Mi 


lions  of  dollars  were  involved  i 


the  question  at  issue,  as  well  a 
points  vital  to  the  business  me 
of  Baltimore,  and  a  legal  batti 
extended  over  weeks  was  e> 
pected.  Before  this  was  fairly  01 
however,  the  warring  partit 
reached  an  agreement  to  arbitrat 
and  by  consent  of  everybod 
Judge  Heuisler  dismissed  the  su 
without  prejudice.  It  was  state 
by  Attorney-General  Isaac  Lob 
Straus,  who,  with  Walter  I 
Rawis,  represented  the  commit 
sion  men,  and  John  C.  Rose,  wh 
appeared  for  the  packers,  tin 
each  side  would  appoint  a  con 
mittee  to  settle  the  difference 
without  recourse  to  law. 


Good  Company. 

It  pays  a  grocer  to  be  known  as 
dealer  in  Libby’s  products.  Custome: 
who  drop  in  for  the  first  time  can  te 
by  finding  you  in  such  good  compan 
that  you  are  running  a  first-class  stor 
You  make  good  profits  on  these  gooc 
and  they  satisfy  and  hold  the  best  trac 
for  you. 


Two-Mlnute  Sermons  for  the  Retail 

Grocer 


IjXI.— Credit. 

Credit  is  not  always  what  it 
seems  to  be. 

Some  of  the  greatest  rascals 
seem  able  to  get  an  almost  un¬ 
limited  credit,  and  some  of  the 
wealthiest  men  have  no  credit 
whatever,  while  poor  men  are 
sometimes  able  to  buy  absolutely 
anything  they  want  on  credit. 
These  are  a  few  of  the  peculiari¬ 
ties  of  the  credit  system  of  to-day 
in  this  country. 

Another  peculiarity  of  credit  is 
the  fact  that  the  merchant  who 
is  the  best  pay,  always  taking  his 
cash  discounts,  is  very  likely  to 
not  have  so  good  a  credit  at  his 
wholesale  house  as  the  man  who 
las  always  demanded  a  long  dat¬ 
ing  and  that  has  always  paid  the 
fill  when  due.  This  sounds 


strange,  but  it  is  often  true,  am 
the  reason  is  apparent.  When  th 
cash  discount  man  comes  in  am 
asks  for  a  dating  and  then  doe 
not  pay  the  bill  until  due,  i 
looks  to  the  credit  man  like  some 
thing  must  be  wrong  or  he  wouli 
not  be  changing  his  way  of  buy 
ing.  A  suspicion  is  at  onci 
aroused  that  his  business  must  b( 
falling  off,  and  little  acts  upon  the 
part  of  this  customer  will  be  made 
much  of  when  no  attention  woulc 
be  paid  to  them  if  the  man  whe 
regularly  took  the  long  dating 
and  full  time  was  under  consider 
ation. 

Good  credit  is  a  mighty  fine 
thing,  but  when  a  man  needs  h 
most  he  generally  finds  that  he 
has  but  little  left. 

F.  A.  P. 
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Window  Dressing  for  Grocers 

In  this  department  from  now  on  will  appear  each  week  »ujfe8tlve  articles  regard- 
,  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
th  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
ndows  Into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
ike  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Basily  Dressed  Window. 

Place  Mother’s  Oats  along  front 
window,  on  top  of  which  put  a 
ie  of  long  macaroni  packages. 
That  will  make  a  facing  just 
trifle  higher  than  the  Babbitt’s 
>ap  boxes  to  be  used  as  a  plat- 
>rm.  Edge  up  each  side  of  win- 
3w  with  canned  goods,  as  per 
rawing.  Place  a  second  row  of 
abbitt’s  soap  boxes  eighteen 
iclies  from  window  and  arrange 
i  same  manner,  facing  with 


be  made  from  a  few  empty  boxes 
of  washing  preparations,  a  piece 
of  string  and  a  few  fabrics. 

Arrange  in  the  rear  of  the  win¬ 
dow  some  boxes  or  packages  of 
preparations  suitable  for  washing 
purposes — “Snow  Boy,”  “pear¬ 
line,”  etc.  Place  several  packages 
of  the  article,  built  in  pyramid 
form,  at  each  side  of  the  window. 
Then  have  a  piece  of  twine 
stretched  across  from  pyramid  to 
pyramid  and  hang  thereon  with 


Mother’s  Oats  and  macaroni. 
Tere  will  then  be  ample  space 
in  each  platform  to  display  a 
[uantity  of  goods. 

Cereals  can  be  used  to  build  up 
.  background  with  pleasing  effect, 
teaches  and  prunes  being  our 
eaders  for  the  week  when  draw- 
ng  was  made. 

H.  K.  Palmer. 

Lancaster,  Pa. 

Another  Wash  Day  Display. 

An  attractive,  yet  simple  and 
nexpensive  window  display  can 


clothes  pegs  a  few  pieces  of  white 
linen  or  similar  material,  so  as  to 
represent  a  “wash  line.”  In  the 
centre  of  the  window,  towards 
the  front,  place  a  sign  on  the 
order  of  the  following: — 


w 


ASH  day  Is  quite  a 
pleasure  and  Is  not 
dreaded  by  the 
woman  who  uses 

“  MOONFACE” 


Washing  Soap 

Saves  Time,  Labor  and 
Money 


Or 


and  if  it  does  not  mean  that,  what 


FTER  the  wash  are 
your  clothes  specked 
and  spotted  with 
stains  and  chemical 
marks  ? 


does  it  mean? 

Where  is  there  any  room  for 
objection  on  Mr.  Green’s  part  to 
the  retailer  protecting  his  own 
interests  (and  by  this  I  mean  his 


“ MOONFACE” 
Washing  Soap 

Is  Pure  and  will  make  your 
Laundry  a  Pure,  Dazzling 
White.  “Moonface”  does 
not  “eat”  the  clothes. 

It  contains  no  • 
Injurious  chemicals. 


At  each  side  of  this  sign  place 
a  tub  of  water  containing  some 
handkerchiefs  or  such  articles 
In  front  of  the  tubs  have  an  open 
package  of  the  washing  prepara¬ 
tion,  disclosing  the  contents. 

This  display  is  very  attractive 
and  no  expense  is  attached  to 
it. 

J.  N.  A.  Knoop. 
Philadelphia,  Pa. 


Written  for  the  “Grocery  World  and  General 
Merchant.” 

Newark  (N.  J.)  Dealer  Questions 
Statement  of  National 
Secretary  Green. 

Curious  Statement  of  the  National 
Retailers’  Secretary  in  Recent  Cor¬ 
respondence  Elicits  Vigorous  Retort 
from  Newark  Correspondent.  Says 
the  Secretary  Should  Consider  Re¬ 
tailers’  Interests  Rather  than  Manu¬ 
facturers’. 


profit)  by  means  of  relegating  to 
an  undesirable  position  in  the 
store  or  eliminating  entirely  from 
stock  an  unprofitable  article? 
Are  we  not  individually  and  col¬ 
lectively  trying  by  every  means 
in  our  power  to  obtain  a  profit 
on  everything  that  we  sell,  and  is 
it  not  to  be  expected  that  Mr. 
Green  should  be  the  first  to  ap¬ 
prove  a  position  of  the  kind  when 
taken  by  the  retail  trade,  particu¬ 
larly  when  the  relegating  to  an 
undesirable  position  in  the  store  or 
the  eliminating  entirely  from  the 
stock  an  unprofitable  article  is  the 
only  remedy  that  the  retail  gro¬ 
cer  has?  Why  should  I,  as  a  re¬ 
tail  grocer,  be  concerned  about 
the  manufacturer  who  has  spent 
thousands  of  dollars  to  place  his 
name  and  goods  before  the  con¬ 
suming  public  if  my  profit  is  un¬ 
satisfactory,  and  what  is  more  to 
the  point,  why  should  Mr.  Green 
sympathize  with  the  manufac¬ 
turer  of  that  type  ?  Who  is  meant 
by  “unscrupulous  persons”? 
Surely  it  cannot  be  the  retail 
grocers  that  protect  themselves 
through  refusing  to  sell  an  un¬ 
profitable  article,  and  if  not,  is  it 
the  manufacturers  that  turn  out 


In  one  of  the  recent  issues  of 
the  “Grocery  World  and  General 
Merchant”  there  was  a  letter  from 
Secretary  Green,  of  the  National 
Retail  Grocers’  Association,  from 
which  1  quote  : — 

It  has  come  to  the  writer’s  at¬ 
tention  recently  that  many  goods  of 
staple  character  are  being  relegated 
to  an  undesirable  position  in  the 
store,  and  many  goods  have  been  en¬ 
tirely  eliminated  from  the  stock 
simply  because  they  have  been  found 
unprofitable,  and  this  condition  has 
been  brought  about  by  unscrupulous 
persons  who  have  taken  advantage 
of  some  opportunity  to  destroy  and 
bring  to  naught  the  efforts  of  a 
manufacturer  who  has  spent  thou¬ 
sands  of  dollars  to  place  his  name 
and  goods  before  the  consuming 
public  of  the  United  States. 

There  is  no  doubt  but  that  this 
condition  of  affairs  can  be  eliminated 
if  the  manufacturer  take  the  proper 
steps  to  protect  his  products,  whether 
it  be  through  fixed  prices  or  in  some 
other  way. 

It  would  appear  from  the 
above  that  Mr.  Green  is  much 
more  concerned  about  the  manu¬ 
facturer  of  the  unprofitable  article 
whose  sales  have  fallen  off  than 
he  is  about  the  retailer  that  has 
been  handling  the  article  without 
profit.  His  letter  speaks  for  itself, 


goods  of  equal  or  better  quality 
that  show  me,  as  a  retail  grocer, 
a  satisfactory  profit?  If  it  is,  why 
“unscrupulous”?  To  get  right 
down  to  the  facts  in  the  case, 
who  is  the  unscrupulous  manufac¬ 
turer,  the  one  that  spends  thou¬ 
sands  of  dollars  to  place  his  goods 
before  the  consumers  without 
giving  any  consideration  to  the 
retail  distributer’s  side  of  the 
proposition,  i.  e.,  my  profit,  or  the 
manufacturer  that  sells  me  goods 
of  equal  or  better  quality  and  en¬ 
deavors  to  obtain  for  me  a  satis¬ 
factory  margin  of  profit? 

Edward  J.  Thompson. 
367  Broad  street,  Newark,  N.  J. 

Note. — The  “Grocery  World 
and  General  Merchant”  was  also 
somewhat  struck  with  the  above 
statement  by  Secretary  Green, 
and  wrote  at  once  asking  him 
whether  he  had  any  special  manu¬ 
facturer  in  mind.  He  replied  as 
follows:  “I  had  no  special  brand 
in  mind  whatever,  nor  any  manu¬ 
facturer.  It  was  a  general  state¬ 
ment  from  a  general  observa¬ 
tion.” — Ed. 
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THE  GROCERY  MARKETS 


Tea. 

Despite  the  holiday,  there  has 
been  a  very  fair  demand  for  tea 
during  the  past  week.  Prices 
throughout  are  unchanged.  Any 
thing  good  in  Formosas  ana 
greens  is  firmly  maintained  on 
basis  higher  than  a  year  ago.  On 
other  grades  not  so  good,  prices 
are  on  a  low  level,  though  there 
is  little  disposition  to  shade 
much. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  ruled  quiet  and  dull 
during  the  past  week.  In  the  op 
tion  market  the  feature  has  been 
the  continued  switching  from  De¬ 
cember  settlement  to  the  far 
months.  The  syndicate  interests 
have  not  been  active  in  efforts  to 
hold  the  market  up,  and  the  result 
is  that  on  Tuesday  last  the  option 
market  touched  the  lowest  point 
in  five  years — 4.95.  Options  are 
now  much  lower  than  Rio  and 
Santos  coffee,  and  it  seems  rea¬ 
sonable  to  expect  either  an  ad¬ 
vance  in  options  or  a  decline  in 
actual  coffee,  so  that  the  two  val 
ues  will  more  nearly  approach  a 
parity.  Stocks  of  actual  coffee  in 
Rio  and  Santos  are  said  to  be  the 
largest  ever  held  there — 2,800,000 
bags — so  that  it  seems  more  likely 
that  actual  Brazil  coffee  will  de¬ 
cline  rather  than  options  will  ad¬ 
vance.  The  distribution  of  actual 
Rio  and  Santos  coffee  in  this 
country  i§  light,  as  the  interior 
trade  has  been  filled  up  from 
recent  cargoes.  Mild  coffees  are 
dull  and  unchanged.  Java  and 
Mocha  also. 

Sugar. 

The  sugar  market  is  somewhat 
firmer,  though  no  change  has  oc¬ 
curred  during  the  week.  Raws  in 
this  country  are  scarce.  Refined 
sugar  has  been  so  unsettled  for 
the  past  few  weeks  that  it  is 
difficult  to  accurately  define  it. 
Most  refiners  are  now  on  a  basis 
of  4.80  cents  for  granulated, 
though  the  Federal  will  still  sell 
for  less.  The  demand  for  refined 
sugar  is  fair. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week,  as  is  compound  syrup. 
The  demand  has  been  consider¬ 
ably  interfered  with  by  the  con¬ 
tinued  mild  weather.  The  manu¬ 
facturers  of  glucose  are  predicting 
higher  prices  on  glucose,  com¬ 
pound  syrup  and  other  corn  prod¬ 
ucts  next  year,  owing  to  the  tre¬ 


mendous  demand  for  corn  and  the 
possibility  that  it  will  push  the 
supply  hard.  Sugar  syrup  is  in 
fair  demand  at  unchanged  prices. 
Fancy  molasses  has  advanced  2 
to  3  cents  per  gallon,  owing  to  the 
heavy  demand  from  large  pro¬ 
ducers.  The  consumptive  de¬ 
mand  is  moderate. 


Fish. 

As  befits  the  Thanksgiving  sea¬ 
son,  the  demand  for  mackerel  has 
been  small  during  the  past  week. 
There  is,  however,  a  firmer  tone 
to  the  market.  Norways  have 
reached  a  low  level,  and  holders 
seem  inclined  not  to  let  them  drop 
further,  and  Irish  mackerel  have 
developed  some  strength  by  rea¬ 
son  of  the  stopping  of  fishing. 
Cod,  hake  and  haddock  are  un¬ 
changed  in  price  and  in  fair  de¬ 
mand.  Salmon  is  moderately 
active  at  ruling  prices.  Sardines 
of  all  grades  are  unchanged  ar 
dull,  French  brands  being  firmly 
maintained  in  face  of  the  now 
certain  knowledge  that  the  catch 
is  very  light. 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  fo 
the  right  man  to  take  charge  of  its  “Window-Dressing  Department 
and  contribute  a  good,  suggestive  weekly  article.  We  have  trie* 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscriber! 
probably  every  one  of  whom  has  some  technical  knowledge  of  win 
dow-dressing.  What  we  want  is  articles  clearly  describing  windo\ 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  nei 
or  original — in  fact,  those  which  have  been  used  successfully  ar 
perhaps  preferable  to  all  others.  — 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  ai 
average  price  of  £5  each.  All  matter  sent  in  under  this  arrangemen 
should  be  addressed  to  the  “Window-Dressing  Department.”  ] 
drawings  are  also  sent  they  should  be  made  throughout  in  black  in] 
(not  pencil). 


Canned  Goods. 

Tomatoes  are  unchanged  at  the 
last  quotation,  the  demand  being 
poor.  There  are  those  who  still 
think  that  a  considerable  advance 
is  ahead  for  tomatoes  by  reason 
of  the  very  light  stocks  held  by 
large  jobbers  and  the  certainty 
that  they  will  shortly  be  obliged 
to  buy.  With  the  tomato  market, 
as  has  many  times  been  proved, 
nothing  is  certain.  There  is  a  de¬ 
mand  for  some  of  the  cheaper 
grades  of  corn,  but  the  balance  of 
the  list  is  quiet.  Prices  through¬ 
out  are  unchanged.  Peas  are  un¬ 
changed  and  quiet.  Peaches  are 
scarce  and  dull,  prices  nowhere 
showing  any  change.  Apples  are 
unchanged  on  a  basis  of  $2.40  for 
new  New  York  State  gallons. 
Old  goods  have  advanced  in  most 
oackers’  hands  from  $2.25  to 
about  the  quotation  on  new — 
$2.40.  California  canned  goods 
show  no  change  in  price  and  no 
special  demand.  Small  Baltimore 
canned  goods  are  unchanged  and 
quiet. 

Dried  Fruits. 

The  prune  market  is  firmer  on 
the  coast,  and  the  proper  quota¬ 
tion  is  now  a  3j^-cent  basis  for 
Santa  Claras.  The  demand  is 
only  fair.  Peaches  are  generally 
firm,  but  in  light  demand.  Apri¬ 
cots  are  unchanged  at  the  last 
advance,  but  firm.  The  demand 
moderate.  Raisins 


changed  and  quiet.  Currants  are 
active  at  ruling  prices.  Figs 
show  an  advance  of  to  p2  cent, 
due  chiefly  to  unusually  fine  qual¬ 
ity.  One  peculiarity  of  this  year’s 
date  receipts  is  also  that  they 
show  an  unusually  fine  quality. 
The  demand  is  fair.  Citron  is  in 
satisfactory  demand  at  unchanged 
prices. 

Beans  and  Peas. 


Pea  beans  are  unchanged,  do¬ 


mestic  and  imported  both  ruling 
at  unchanged  prices.  Marrows 
are  firm.  Domestic  show  no 
change  from  last  quotations,  but 
imported  are  several  notches  a 
bushel  higher.  The  demand  is 
good.  California  limas  show  no 
change  and  are  moderately  active. 
Dried  and  split  peas  are  un¬ 
changed  in  price,  firm  and  in  good 
demand. 


There  will  likely  be  a  better  con 
sumptive  demand  in  the  near  fu 
ture,  but  probably  without  an; 
radical  change  in  prices. 

Provisions. 

Regular,  picnic  and  skinbacl 
hams,  together  with  bellies  an< 
bacon,  are  very  dull,  as  usual  a 
this  season.  There  has  been  pi 
further  change  in  prices,  thougl 
the  consumptive  demand  is  ver 
slow.  ■  Both  pure  and  compounc 
lard  have  declined  *4  cent  pe 
pound  and  only  a  fair  trade  is  re 
ported.  Barrel  pork,  dried  bee 
and  canned  meats  are  dull  anc 


unchanged. 


is 


are  un- 


Butter. 

The  butter  market  is  very  firm 
at  unchanged  prices.  The  re¬ 
ceipts  of  fancy  fresh  butter  are 
very  light  and  sell  readily  at  once 
at  top  quotations.  The  market 
is  still  as  healthy  throughout  as 
could  be  desired,  and  the  trade 
look  for  continued  activity  for 
some  time,  with  generally  firm 
prices. 

Eggs. 

Fresh  eggs  are  firm  and  un¬ 


changed.  The  receipts  of  new- 


laid  eggs  are  very  light  and  stocks 
of  refrigerator  eggs  are  decreas¬ 
ing  very  fast.  The  situation  is 
strong  and  healthy,  with  a  good 
consumptive  demand. 

Cheese. 

The  consumptive  demand  for 
cheese  is  about  normal.  Stocks 
all  over  the.  country  are  very 
light  and  the  market  is  firm  on 
the  basis  of  present  quotations. 


Poultry. 

The  mild  weather  interferec 
considerably  with  the  poultn 
trade,  depressing  prices  to  j 
much  lower  level  than  they  woulc 
probably  have  otherwise  been 
There  were  very  liberal  arrival; 
of  turkeys,  and  most  of  the  re¬ 
ceipts  were  poor  and  thin.  Fancy 
turkeys  met  with  ready  sale  at 
about  2  cents  less  than  the  week 
before,  owing  to  the  weather. 
Under  grades  ruled  proportion¬ 
ately.  As  compared  with  last 
year,  fancy  turkeys  ruled  3  cents 
below  a  year  ago.  Fowls  and 
chickens  were  well  maintained 
and  the  market  price  remained  un¬ 
changed  from  the  week  before. 
The  quality  of  most  of  the  re¬ 
ceipts  was  fine.  Ducks  and  geese 
were  very  dull  at  1  to  2  cents  be¬ 
low  a  year  ago. 

Produce. 

White  potatoes,  80  to  90  cents 
per  bushel,  demand  fair;  sweet 
potatoes,  firsts,  50  to  60  cents  per 
bushel ;  seconds,  25  to  30  cents 
per  bushel,  demand  fair ;  carrots, 
30  to  40  cents  per  basket,  demand 
fair;  Jersey  cabbage,  15  to  20 
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nts  per  basket,  $1.25  to  $i-5° 

>r  barrel,  demand  good;  York 
ate,  $18  to  $23  per  ton,  demand 
)or ;  white  turnips,  15  to  20 
■nts  per  basket;  yellow,  20  to  25 
•nts  per  basket,  demand  poor  ; 
jets,  $1.50  to  $2  per  hundred 
.inches,  demand  good ;  yellow 
tions,  35  to  40  cents  per  basket, 
smand  good;  horseradish,  $3.50 
>  $4  per  barrel,  demand  fair; 

atercress,  $1.50  to  $2  per  barrel, 
emand  fair;  Pennsylvania  celery, 
to  10  cents  per  bunch;  York 
tate  and  Kalamazoo,  35  to  40 
ents  per  bunch,  demand  fair : 

auliflower,  $2  to  $2.25  per  barrel, 
emand  fair;  parsnips,  $1.25  to 
1.50  per  barrel,  demand  fair; 

umpkin  (Boston  squash),  $1  to 

1.50  per  barrel,  demand  good; 
pinach,  Pennsylvania,  $1  to  $1.25 
-er  barrel ;  Southern,  75  cents  to 
1  per  barrel,  demand  fair;  oyster 
.lants,  $3.50  to  $4  per  hundred 
lunches,  demand  good. 

Green  Fruit. 

Apples,  20-ounce,  $2.50  to  $2.7 
>er  barrel ;  Kings,  $3.75  to  $4  per 
larrel ;  Baldwins,  $3  to  $3.50  per 
>arrel;  Hulbersons,  $3  to  $3.25 
ier  barrel ;  Greenings,  $2.75  to  $3 
ier  barrel;  Pippins,  $2.75  to  $3 
jer  barrel,  demand  fair;  bananas, 
arge,  $1.15  to  $1.50  per  bunch; 
3-hands,  60  cents  to  $1  per  bunch  ; 
7-hands,  50  to  65  cents  per  bunch  ; 
5-hands,  45  to  60  cents  per  bunch, 
demand  good;  Florida  oranges, 
$1.75  to  $2  per  box;  California 
lemons,  $3.25  to  $4  per  box ;  Mes 
sina,  $3  to  $3.50  per  box,  demand 
fair;  Florida  grapefruit,  $3  to 
$3-75  Per  box,  demand  good ; 
pineapples,  $2  to  $2.50  per  crate, 
demand  fair;  limes,  80  cents  per 
hundred,  demand  fair. 

Nuts. 

Peanuts,  green,  choice,  3 
cents  per  pound ;  fancy,  4)4 
cents  per  pound  ;  jumbo,  5)4  cents 
per  pound ;  roasted,  choice,  85 
cents  per  bushel;  fancy,  $1.20  per 
bushel;  jumbo,  $1.45  per  bushel, 
demand  fair ;  almonds,  paper  shel 
14  cents  per  pound;  soft  shel 
13  cents  per  pound;  Brazils,  S/2 
cents  per  pound ;  filberts,  9 )4 
cents  per  pound;  pecans,  12 
cents  per  pound;  walnuts,  11 
cents  per  pound ;  mixed  nuts,  10 
cents  per  pound,  demand  poor. 


business  and  the  canned  goods 
industry  is  to  be  congratulated 
upon  this  important  step  which 
will  in  all  probability  be  the  cor¬ 
nerstone  of  a  number  of  arbitra¬ 
tion  committees  in  various  mar¬ 
kets  handling  canned  goods  in  any 
quantity  of  consequent  through¬ 
out  the  United  States.  The  per 
sonnel  of  this  committee  is 
sufficient  to  satisfy  every  one 
doing  business  in  this  largest 
canned  goods  market  in  the 
United  States.  It  will  be  no 
onger  necessary  in  this  market 
or  the  difference  of  opinion  to 
be  decided  by  interested  parties 
nd  for  a  nominal  fee  anyone  so 
disposed  can  have  the  opinion  of 
an  unprejudiced,  disinterested  set 
of  judges  which  must  necessarily 
redown  to  the  upbuilding  of  the 
canned  goods  industry,  at  least 
in  this  direction,  and  in  all  prob¬ 
ability  will  be  a  powerful  lever 
against  the  packing  of  irregular 
quality  which  is  to-day  one  of 
the  millstones  of  the  business. 
May  the  day  be  hastened  when 
similar  committees  are  organized 
in  other  cities  and  under  similar 
ligh-class  conditions  for  the  gov 
eminent  and  prompt  settlement 
of  disputes  without  the  former 
resort  to  bluff,  blunder  and  un¬ 
air  practices  which  have  been 
leretofore  rampant. 

Nuts,  raisins  and  California 
products,  preparatory  to  the  holi 
day  season,  have  kept  the  buyer 
Dusy,  confining  his  attention  to 
other  lines ;  as  a  result  whatever 
volume  of  business  may  have  pre¬ 
sented  itself  from  day  to  day  has 
jeen  more  from  dire  necessity 
than  for  the  purpose  of  laying  in 
a  season’s  supply  while  the  price 


INDIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

After  a  year  or  more  of  dis¬ 
cussion  the  New  York  Arbitra¬ 
tion  Committee  is  now  ready  for 


was  advantageous.  Considering 
the  continued  unsatisfactory  con 
ditions  which  continue  to  govern 
the  business  world,  the  number  of 
workmen  still  unemployed,  the 
uncertainty  of  the  Presidential 
election  and  various  other  condi¬ 
tions  which  have  tended  to  cause 
the  jobber  to  leave  the  buying  of 
tomatoes  until  a  later  period,  not¬ 
withstanding  all  these,  the  volume 
of  business  actually  transacted 
since  the  close  of  packing  season 
has  been  considerable,  and  when 
buying  once  sets  in  it  is  almost 
conclusive  that  very  much  better 
prices  must  necessarily  follow, 
with  predictions  on  the  part  of 
those  posted  at  the  buying  end 
that  an  advance  of  10  to  20  cents 
per  dozen  is  not  at  all  improbable 
and  more  than  likely. 

As  time  passes  and  the  winter 
season  draws  near,  now  and  then 
another  packer  comes  to  the  sur¬ 
face  willing  to  part  with  a  few 
cars  of  tomatoes  at  prices  which 
have  prevailed  for  some  time. 
The  volume  of  offerings,  however, 
on  the  basis  of  70  to  75  cents  con¬ 
tinues  restricted  and  there  is 
every  reason  to  conclude  that 
orders  of  any  volume  would  have 
to  be  made  at  the  outside  figure. 
Standard  2s  are  held  on  the  basis 


of  50  to  52^  cents,  with  one  or 
two  thousand  cases  fair  standard 
in  sight  at  47^  cents  f.  o.  b.  Gal¬ 
lons  $2.05  to  $2.15,  depending 
upon  quality. 

Corn  continues  unchanged, 
with  financial  position  of  packers 
and  statistical  position  of  the 
commodity  in  favor  of  a  higher 
market,  which  seems  almost  to 
be  inevitable.  Southern-packed 
Shoepeg  continues  firm  on  the 
basis  of  60  to  75  cents  and  with 
a  good  inquiry  for  Southern- 
packed  Maine  style  and  little 
possibility  of  securing  under  62)4 
to  65  cents  f.  o.  b. 

Strasbaugh,  Silver  &  Co. 
Aberdeen,  Md. 

Spices. 

The  market  continues  exceed¬ 
ingly  active,  spot  demand  being 
very  good  indeed,  and  there  has 
been  some  trading  in  futures. 

Pepper. — Spot  stocks  are  firm 
and  the  demand  very  good.  Fu¬ 
tures  are  steady,  but  are  very 
sparingly  offered.  It  is  evidently 
a  waiting  game  on  the  part  of 
sellers  at  this  time,  all  looking 
for  higher  values. 

Cayennes  steady  and  scarce. 
Prices  are  firm  with  upward 
tendency. 

Cloves. — The  market  is  con¬ 
siderably  higher;  stocks  are  ex¬ 
ceedingly  scarce,  and  it  looks  as 
though  a  higher  market  will  rule. 

Pimento  (  Allspice)  is  decidedly 
firmer  and  higher  prices  are  in 
effect,  very  little  coming  in  this 
country,  as  Europe  is  reported 
paying  higher  values. 

Mace  very  scarce  at  present 
and  the  demand  continues  good. 

Nutmegs  steady,  with  a  very 
fair  demand  for  spot  and  nearby 
goods.  Some  sizes  are  very  firm. 

Cassias. — Saigon  is  active.  Ba¬ 
tavia  in  fair  demand,  and  China 
grades  are  all  moving  in  a  satis¬ 
factory  way  at  slightly  higher 
values. 

Seeds. — Demand  very  fair,  Cel¬ 
ery,  Coriander,  Mustard,  as  well 
as  Caraway,  all  moving  in  a  very 
satisfactory  way  at  steady  but 
unchanged  prices. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


Imported  Fish  Products. 

The  market  for  Holland  her 
ring  is  unchanged.  Demand 
quite  good,  but  prices  as  low  as 
ever,  and  there  is  not  much 
chance  of  higher  prices  in  the 
near  future. 

Scotch  herring,  on  the  contrary, 
are  in  good  demand  and  prices 
very  firm.  Stocks  of  large  fulls 
almost  exhausted.  The  west 
coast  and  Irish  herring  are  in  ex¬ 
cellent  demand  and  fancy  prices. 

Irish  mackerel  neglected,  owing 
to  the  extremely  low  price  at 
which  Norways  are  selling. 

Norway  Mackerel. — Trade  in 
Norways  has  picked  up  very  con 
siderably  and  several  round  lots 
have  changed  hands  during  the 


What  Rennet 
Must  Do  to 
Be  Good 


Good  rennet  has  gotten 
to  be  one  of  the  most 
staple  dessert  specialties 
that  a  grocer  can  sell. 

If  it  is  good.  To  be 
good,  it  must  coagulate 
milk  in  a  few  minutes 
and  it  must  not  spoil. 
James  T.  Shinn’s  Liquid 
Rennet  fills  these  require¬ 
ments  under  a  double- 
barreled  guarantee.  And 
besides  that,  it  has  the 
flavor — the  clean,  deli¬ 
cate,  penetrating  flavor 
that  makes  rennet-eating 
grow  into  a  habit. 

As  to  profit,  $3.00  re¬ 
turn  on  a  $1.50  invest- 
t  ment  is  good  enough,  eh  ? 


Shinn  &  Kirk 

1400  SPRUCE  ST.,  PHILA.,  PA. 


Fresh  Cod  Steak 

Here  is  a  codfish  novel¬ 
ty  that  has  had  immense 
success  wherever  tried  — 

Talisman  Fresh  Cod  Steak. 

Packed  fresh  in  New¬ 
foundland,  deliciously 
cooked  ready  to  eat  cold, 
or  as  a  salad,  or  hot. 
Full  weight  one-pound 
tins,  no  bones  or  skins. 

Welcomed  with  open 
arms  by  housewives 
hungry  for  a  novelty,  then 
adopted  as  a  permanent 
addition  to  the  menu. 

SWIFT  &  COMPANY 
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and  No.  2  are  rather  scarce  and 
eagerly  taken  by  the  trade,  while 
Nos.  3s  and  4s  have  been 
neglected.  Nevertheless,  the 
trade  has  shown  willingness  to 
take  on  these  goods  at  present 
prices,  which  may  be  considered 
very  low  and  which  are  likely  to 
show  a  handsome  profit  before 
very  long.  A  great  many  of  the 
Norway  mackerel  arrived  this 
season  have  shown  very  poor 
quality,  and  for  this  reason  good 
stuff  is  in  fairly  good  demand. 

Imported  Oil  Sardines. — There 
is  no  change,  as  catch  in  France 
is  finished.  Stocks  here  are  very 
unimportant,  and  of  Portuguese 


fish  there  is  very  little  to  be  had 
and  none  coming.  There  is  no 
small  fish  caught  at  present,  but 
there  ought  to  be  some  catch 
very  shortly. 

Sprats  are  in  continued  good 
demand,  but  no  supplies  from 
France  as  yet,  where  there  is 
some  fishing,  but  fish  caught  is 
too  large  for  the  American  mar¬ 
ket,  yielding  about  4  to  5  fish  per 
Ft  can.  The  American  trade  does 
not  want  this  large  fish. 

Norway  smoked  sardines  con¬ 
tinue  in  very  good  demand,  and 
demand  is  increasing  daily.  Prices 
are  firm,  especially  for  the  fine 
brands,  of  which  there  has  been 
quite  a  shortage  this  season. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 


be  times  when  it  takes  some 
I  strength  of  character  to  carry  out 
I  this  idea.  But  it  pays  to  carry  it 
out.  Just  remember  that — it 
pays. 


Selling  Talks  With  Grocery  Clerks 


"Mutual  Aid  Sheets"  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  Grocery  World  and  General  Merchant"  has  come  Into  possession 
of  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  Issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
balks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope 
They  are  so  soundly  practical  and  so  useful  generally  that  it  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks.— Ed.] 


PLAIN  THINGS  AGAIN. 

Thanksgiving  over  everything 
must  assume  a  plainness.  For 
ten  days  we’ll  eliminate  the  holi¬ 
day  effect.  Things  in  this  line 
can  be  overdone.  It’s  well  to  bear 
constantly  in  mind  that  we  cater 
to  the  middle  class.  The  store 
that  studies  the  demands  of  this 
class  will  work  in  harmony  with 
it.  Beautiful  effects  won’t  do. 
Bewildering  display  of  glass 
goods  would  suggest  bad  judg¬ 
ment. 

So  we’ll  talk  flour,  hams,  bacon, 
lard,  etc.,  in  our  advertising  for 
a  while.  We’ll  get  down  to  earth 
again  and  sell  plain  goods  to  plain 
people. 


SELL  LARD. 


Lard  is  cheaper.  We  have  a 
stack  of  5-pound  stone  pots  on 
hand  and  we  want  to  get  them  out 
of  the  way.  Sell  5-pound  pure 
lard,  net  weight,  for  60  cents. 
That’s  giving  the  crock  away.  It 
will  be  a  good  ad.,  however. 
You  can  say,  “The  crock  can  be 
filled  again  and  again  with  either 
lard  or  butter.  We  will  be 
pleased  to  have  our  delivery  clerk- 
call  for  it  any  time.”  Keep  a  dis¬ 
play  on  the  counter  and  talk  it. 
There’s  no  reason  why  we  can’t 
clean  up  every  crock  this  week. 


ORANGES  BY  THE  BOX. 

Lots  of  men  will  buy  a  box  of 
oranges  instead  of  a  dozen  if  you 
will  only  talk  them  right.  Take 
the  176s  for  instance,  that  we  will 
sell  for  $2.50,  that  makes  the  price 
only  17  cents.  Impress  upon  him 
that  he  is  buying  at  wholesale. 
You  know  consumers  are  very 
fond  of  bragging  about  this  sort 
of  buying.  They  also  like  to  in¬ 
vite  their  friends  to  eat  an  orange 
of  an  evening  “out  of  the  box  I 
bought.”  At  any  rate  talk  this 
size  to  the  right  people  and  you’ll 
do  some  orange  business. 


CANNED  GOODS  SUGGESTION'S. 

A  little  talk  on  the  canned 
goods  that  we  demonstrated  to 
you  all,  and  many  of  which  we 
proved  more  economical  than  the 
fresh  goods,  should  be  given  at 
every  opportunity.  Talk  the 
Ruby  beets,  for  instance,  at  I2j^ 
cents. for  a  No.  3  can.  Unless  the 
family  is  a  very  large  one,  it  pays 
to  buy  even  beets  in  cans,  because 
it  takes  a  long  time  to  cook  these 
things.  Spinach,  too.  Surely  no 
fresh  spinach  tastes  any  nicer  than 
the  “Garland.”  None  of  it  can 
be  more  cleanly  prepared,  be 
cause  it  is  absolutely  free  from 
grit.  And  the  fact  is,  it’s  far 
cheaper.  You  have  that  “Wind¬ 
sor”  asparagus  to  talk  about.  It 
runs  about  35  spiers  to  the  can 
and  it  s  all  eatable.  It’s  the  white 
variety  grown  in  Jersey.  Why, 
you  should  sell  this  asparagus  to 
every  customer  that’s  after  this 
vegetable.  The  price  of  30  cents 
is  very  reasonable.  Last  season 
other  brands  not  up  to  this  sold 
for  40  cents.  Talk  your  goods. 
Go  into  details.  Prove  what  you 
say  is  right  by  comparing  and  by 
figuring.  It’s  a  great  thing  for  the 
public  to  have  men  and  women 
to  wait  on  them  that  know  their 
business  and  can  point  out  good 


things. 


Written  for  the  “Grocery  World  and  General 
Merchant.’’ 


An  Experience  With  a  Whitney 
Collection  Agency. 


later  in  my  letter).  My  list  ag 
gregated  something  over  six  hun¬ 
dred  dollars,  which  included  ac 
counts  ten  years  old.  The  firsl 
few  months  they  dunned  my  debt¬ 
ors,  the  same  as  all  collection 
agencies  do,  and  succeeded  in 
drumming  up  $27.86,  which  was 
brought  to  me  by  the  persons  whc 
owed  the  bills.  I  would  say  here 
that  the  company  never  remitted 
a  red  cent  to  me  if  any  was  sent 
to  their  office  by  my  debtors.  I 
mailed  them  my  check  for  the 
commission  on  the  above  amount 
collected  and  heard  nothing  un¬ 
til  January  18th  last,  when  to  my 
surprise  I  received  a  bill  from 
them  claiming  “sixty  dollars’’ 
commission  on  my  entire  list  I 
had  given  them,  while  my  con¬ 
tract  had  said  very  plainly  “No 
collection,  no  charge.”  Flowever, 
I  paid  no  attention  to  this  bill. 
They  continued  sending  state¬ 
ments  for  several  months,  when 
on  June  1st  I  received  a  notice 
written  by  a  supposed  attorney, 
but  it  was  one  of  their  “gang,” 
that  on  June  4th  they  would  bring 
suit  for  the  “sixty”  and  collect 
same  with  costs.  Finally  I  woke 
up  and  wrote  them  to  come  to 
Lebanon  and  start  their  suit,  and 
we  would  show  that  we  were 
smart  enough  to  lick  them  in 
their  own  game.  This  closed 
their  trap,  for  they  have  not 
sued  yet,  and  have  moved  out  of 
Reading  to  some  new  field  of 
operations  to  catch  suckers.. 

Beware  of  collection  agencies, 
for  they  will  do  you  more  harm 
than  good. 

A.  H.  Royer. 

Lebanon,  Pa. 


rolled  oats. 

Sell  a  90-pound  sack  rolled  oats 
for  $3.25.  Any  number  of  people 
that  you  wait  on  week  after  week 
use  rolled  oats  every  morning 
and  pay  5  cents  a  pound  for  it. 
Show  them  the  great  saving  of 
buying  it  at  “wholesale”— a  sav¬ 
ing  in  this  instance  of  nearly  40 
per  cent.  Figure  it  all  out  for 
them  and  put  emphasis  on  this 
wholesale  idea. 


A  Pennsylvania  Correspondent  Adds 
Something  to  the  Literature  of  Col¬ 
lection  Agencies. 


Can  You  Use  Norway  Mackerel  at 
$13  a  Barrel? 


THE  SPIRIT  OF  LOYALTY. 

Let  nothing  dampen  your  spirit 
of  loyalty.  Nothing  gives  a  man 
such  peace  of  mind,  such  power, 
and  imbues  others  with  such  a 
sense  of  confidence  as  being 
downright  true  blue.  There  may 


In  the  “Grocery  World  and 
General  Merchant”  of  November 
i6tl>  I  notice  a  Mr.  “S.,”  Middle 
town,  N.  Y.,  wants  information 
about  the  Henry  L.  Whitney  Col 
lection  Agency,  of  Boston,  Mass. 
I  will  give  him  some  of  my  ex¬ 
perience  with  the  above  concern 
within  the  last  year. 

1  wo  years  ago  this  company 
established  a  branch  in  Reading-, 
Pa.,  and  naturally  scoured  the 
surrounding  towns  for  business, 
and  succeeded  in  getting  a  large 
number  of  merchants  in  our  city. 
They  were  very  anxious  for  all 
bad  accounts  no  matter  how  old 
(the  reason  for  this  you  will  see 


The  Strohmeyer  &  Arpe  Co.,  of  New 
York,  are  offering  new  Norway  fancy  fa 
mackerel  at  $13  for  original  full-weigh; 
barrels,  counting  400-440  fish.  Thai 
makes  them  cost  you  about  3  to  3^ 
cents  apiece  and  enables  you  to  sell  then; 
for  five  cents  a  fish  and  make  a  nice 
profit  Something  else— Strohmeyer  & 
Arpe  Co.  are  the  leading  fish  firm  in  this 
country  and  you  can -make  no  mistake  in 
dealing  with  them.  Do  you  need  any 
Norway  Mackerel  ? 


Leggett’*  Holiday  Visitor.” 

We  are  in  receipt  of  a  copy  of  “Leg 
getts  Holiday  Visitor,”  Christmas,  1908 
m  which  they  announce  an  assemblage  o; 
holiday  merchandise  that  is  attractive 
and  tempting.  Every  retail  grocer  in  the 
country  should  send  a  postal  for  a  copj 
of  this, ^  up-to-date  “’Leggett’s  Holidaj 
Visitor.  It  shows  how  to  announce 
merchandise  in  an  attractive  way,  how  tc 
get  the  attention  of  those  you  want  tc 
reach.  Don  t  delay,  send  postal  for 
copy  and  mention  the  ‘‘Grocery  World 
and  General  Merchant,”  please. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


31 


WANT  DEPARTMENT 

Advertisements  in  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrtt. 
ct4l.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  is 
accompanied  by  re  cents  in  postage  to  pay  for  remalling  tne  tame.  To  non-subscribers  the  price  is  50 
cents  per  issue. 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Phlladel- 
i  phia. 


FOR  SALE. 

_ _ _ _ _ _ _ _ 

FOR  SALE.— Post  cards— comics— no  two 
alike.  50  for  25  cents;  100  for  40  cents. 
Address  N  H  Breckenridge,  Vermontville, 
New  York, _ _ _ H 

FOR  SALE.— Bowser  self  measuring  oil 
tank.  Perfect  order.  Used  14  months. 
Will  take  $10.50.  Verling  Harris,  136-138 
Northern  Liberty  Market,  5th  and  K  Sts., 
Washington,  D ■  C. _ 24 

FOR  SALE.— In  Lancaster  County,  store 
property  for  $3  000,  which  can  be  bought 
for  half  cash  and  balance  on  mortgage. 
This  place  is  occupied  at  the  present  time 
by  a  first-class  general  store,  and  can  be 
bought  as  an  investment  on  which  the 
rental  will  pay  a  big  dividend.  For  further 
particulars  address  Robert  S.  McClure, 
Bart,  Lancaster  County.  Pa. _ 25 

FOR  SALE.— One  “Lancaster”  Comput¬ 
ing  Scale.  New.  $29  cash,  F.  O.  B.,  Ash¬ 
land,  Pa.  Marble  platform  style  with  brass 
scoops.  H.  F  Granzow,  Ashland,  Pa.  24 

FOR  SALE.— Coal  and  feed  business. 
Two  houses,  two  warehouses,  stable,  coal 
yard,  etc.,  27  miles  from  Philadelphia. 
Doing  good  business.  Must  be  sold  to 
close  estate.  Address  H.,  care  “Grocery 
World  and  General  Merchant,”  927  Arch 
Street,  Philadelphia,  Pa.  25 

FOR  SALE  — Grocery  store  in  German¬ 
town.  Size,  18  x  25  feet.  Does  $450  weekly, 
one-half  cash.  Stock  $1,500  to  $2,000,  but 
will  reduce  to  suit  pu  chaser.  Rent,  $25  for 
store  and  dwelling.  This  is  a  good  paying 
business  and  the  chance  of  a  lifetime. 
Write  for  particulars.  “Rare  Opportunity,” 
care  “  Grocery  World  and  General  Mer¬ 
chant,"  927  Arch  St.,  Philadelphia,  Pa.  23 

FOR  SALE.— Grocery,  selling  over  $100,000 
yearly,  all  spot  cash.  In  university  town, 
thirty  miles  from  Denver ;  on  four  railroads  ; 
hourly  electric  service  to  Denver.  Will 
sell  at  invoice.  Stock  about  $12,000;  fix¬ 
tures  $4,000.  Lease  on  new  building, 
50x120  feet,  can  be  extended.  Rent,  $75- 
This  is  a  bargain.  Box  524,  Boulder,  Col. 

_ _ _____ _  23 

FOR  SALE. — On  north  Fifth  Street  above 
Lehigh  Avenue,  an  up-to  date  delicatessen 
and  meat  store,  doing  strictly  cash  business. 
No  team.  The  best  family  trade.  All  new 
fixtures.  A  live  store  for  a  live  person. 
The  finest  location  uptown.  Will  stand  the 
fullest  investigation.  Address,  A.  B.  C., 
“Grocery  World  and  General  Merchant,” 
927  Arch  St.,  Philadelphia,  Pa. _ 22 

FOR  SALE. — Two  thousand  pounds  of 
honey  in  combs,  packed  in  24  one  pound 
sections  for  shipping.  For  price  and  terms 
address  H.  E.  Godshalk,  559  W.  Chestnut 
Street,  Lancaster,  Pa. _ 23 

FOR  SALE— The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  400. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  Into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  Inventory. 

No.  403. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18  x  36 
feet.  Does  $400  weekly,  two-thirds  cash, 


balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $700.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  404. — Near  Tioga  Philadelphia.  Gro¬ 
ceries,  meats  andprovisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$900.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  forsaleor  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,400  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves¬ 
tigation. 

No.  407. — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300.  No  team. 
Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  Is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  408.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18  x  25  feet.  Does  $400  weekly,  two-thirds 
cash.  Stock  about  $600.  Uses  one  team. 
Good  house  and  stable  connected.  Net 
profits  15  per  cent.,  as  charges  are  low. 
Real  estate  for  sale  or  rent.  Owner  has 
farm  and  wants  to  work  it.  Fixtures  and 
team,  $500;  stock  inventory.  Will  take 
around  $900. 

No.  410. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18  x  55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stockabout$i,2oo.  Uses twoteams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  411.— In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $400-$45o  weekly,  three  quarter 
cash.  Good  dwelling  connected.  Stock, 
$i,500-$2,ooo  Could  be  reduced  to  $1,200. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20  x  40  feet.  Does $6oo-$70o  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,500. 

No.  415.— In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16  x  22  feet.  Does  $250  weekly,  three-quar¬ 
ters  cash.  Stock,  $500.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thoroughlyprofitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  $200,  stock 
at  inventory.  Take  about  $600.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500. 

No.  417. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions  Store  16  x  40 
feet.  Does  about  $300  weekly.  Stock  only 
$400.  Push  cart  delivery.  Net  profits  15  per 
cent.  Owner’s  hearing  is  gone  and  he  finds 
he  must  retire.  Dwelling.  Fixtures,  $200. 
Stock  at  inventory. 

No.  419. — In  Linwood,  N.  J.  On  the  road 
to  the  shore.  Town  of  about  600  people, 
with  only  one  other  store.  Store  18  x  20  feet, 
with  back  room  16x14  feet.  9tore  estab¬ 
lished  only  about  a  year  ago  and  does  $80 
per  week,  all  cash.  Stock  $300.  No  team. 
The  store  is  connected  with  a  pretty,  com¬ 
fortable  dwelling,  which  can  be  bought  for 
$2,200.  subject  to  $ t , 200  mortgage.  Will 
rent  for  $16  a  month.  Death  of  owner 
necessitates  sale.  A  very  safe,  comfortable 
oroposition  for  man  and  wife.  A  good 
living  can  be  made  under  exceptionally 
pleasant  surroundings.  Pricefor  stock  and 
fixtures,  inventory.  Take  about  $350. 

No.  423. — In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23  x  4s  feet.  Does  about  $22,000  per  year  ; 
two-thirds  cash,  balance  weekly  and 
monthly.  Stock,  $2,000.  One  team.  This 
business  is  one  of  the  oldest  stands  in  the 
county  and  is  only  sold  because  the  present 
ownersare  not  acquainted  with  the  business. 
Price,  inventory.  Very  fullestinvestigation 


No.  424.— In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33x49  feet.  Does  $33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  $1,500.  Uses  four  teams.  Netted 
n  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  because  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 
connected.  Price,  inventory.  Sickness 
cause  of  selling. 

No.  428. — In  West  Philadelphia.  Gro¬ 
cery  store,  17x40  feet.  Does  $15,000  to 
$17,000,  two-thirds  cash;  balance  all  good 
trade.  Stock  $800  to  $900.  No  team.  Good 
dwelling.  Actual  net  profits  17  per  cent.,  as 
expenses  are  low.  Real  estate  for  sale  or 
rent,  as  desired.  Owner’s  wife  don’t  like 
the  business,  which  is  the  only  reaton  for 
retiring.  Will  sell  at  inventory. 

No.  430. — Also  on  Germantown  Ave., 
Philadelphia.  Groceries,  meats  and  provi¬ 
sions — mostly  meats.  Store  20x30  feet. 
Does  $250  per  week,  nearly  all  cash.  Stock 
carried  is  only  $150,  as  most  of  it  is  meats, 
which  are  quickly  turned  over.  Net  profits 
25  per  cent.  Owner  wishes  to  give  up 
business  and  will  sell  at  inventory. 

No.  431. — On  Germantown  Ave.,  Philadel¬ 
phia.  Groceries,  meats  and  provisions— 
mostly  meats.  Store  20x40  feet.  Regu¬ 
larly  does  $500  weekly  and  $800  in  busy 
season,  two-thirds  cash.  Stock  carried, 
$800.  Net  profit  20  per  cent. ,  because  sales 
are  largely  meats.  Good  dwelling  con¬ 
nected  sale  or  rent.  Owner  wishes  to  go  to 
the  country  and  will  sell  at  inventory. 

No.  433. — In  Cumberland  County,  Pa., 
town  of  over  10,000.  Grocery.  Store  18x40 
feet.  Does  $400  per  week,  qoper  cent.  cash. 
Stock  $1,200  to  $1,500.  No  team.  Delivery 
costs  $5  weekly.  Business  actually  nets 
io-u  per  cent.  Fixed  charges  small  and 
business  in  a  thoroughly  healthy  condition. 
Owner  wishes  to  study  law  and  very  anxious 
to  sell.  Established  nearly  three  years  ago. 
Price,  Inventory.  This  is  a  rare  chance. 

No.  436.— On  Germantown  Ave.,  Phila¬ 
delphia.  Grocery  and  provisions.  Store 
25  x  60  feet.  Does  $50,000  yearly,  half  cash. 
Stock  carried,  $10,000;  but  can  be  reduced 
one-half.  Caters  to  fine,  high  class  trade, 
used  to  paying  high  prices.  Net  profits, 
20  per  cent.  Uses  three  horses  and  five 
wagons.  Business  solid,  prosperous  and 
very  profitable,  but  owner  wishes  to  retire. 
Real  estate  for  sale  or  rent.  Price,  inven¬ 
tory. 

No.  439. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  20x30 
feet.  Does  $550  to  $600  per  week,  three- 
quarters  cash,  balance  weekly  credit. 
Stock,  $400.  Net  profits,  10  per  cent.  Good 
dwelling  connected.  Ownerhas  other  busi¬ 
ness  and  will  sell  fixtures  at  $1,200,  includ¬ 
ing  $375  cash  register  and  team.  Strck  at 
inventory. 

No.  443. — In  West  Philadelphia.  Meats 
and  provisions.  Size,  15x30  feet.  Does 
$11,000  yearly,  three-quarters  cash.  As 
stock  is  turned  rapidly,  stock  of  on’y 
$200  is  carried.  No  team.  Business  very 
profitable,  earns  18  per  cent.  net.  Fixed 
charges  very  small.  Owner  changing  busi¬ 
ness  and  will  sell  at  inventory.  Take 
around  $600. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  investigation  courted 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,000  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 


South  Jersey.  The  business  can  easily  be 
increased. 

421  WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 


FINE  FIXTURES  FOR  SALE  ON  VERY 
FAVORABLE  TERMS. 

Serious  illness  in  family  leaves  their  fine 
tea  and  coffee  store  in  Philadelphia  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain. 

406  WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
406  WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


PROSPEROUS  CANDY  MANUFAC¬ 
TORY  AND  RETAIL  BUSINESS 
FOR  SALE. 

We  offer  a  clean,  piosperous  candy 
manufacturing,  wholesale  and  retail,  busi¬ 
ness  in  city  of  100,0:0,  within  forty-five 
minutes  from  Philadelphia.  Retail  store, 
25x40  feet;  manufacturing  building,  58x72 
feet.  Has  averaged  $35,000  yearly  for  the 
last  three  years.  Retail  trade,  cash  ;  whole¬ 
sale,  good  credit  trade.  Stock  carried  in 
all  branches,  $2, coo  to  $2  500.  The  manu¬ 
facturing  business  is  mostly  of  penny  goods 
which  are  sold  and  delivered  by  four  teams, 
which  cover  a  radius  of  fifteen  miles. 
Manufacturing  business  is  1000  boxes 
behind  in  orders  and  is  in  a  thoroughly 
active  and  prosperous  condition.  Netted 
$3,ooo-$3  500  last  year.  On  account  of 
family  reasons  and  sickness  owners  must 
go  back  to  family  homes'ead  and  farm. 
To  make  quick  sale,  only  $3,500  is  asked 
for  all  fixtures,  including  teams,  store  and 
manufacturirgfixtures,  and  complete  manu¬ 
facturing  outfit.  Stock  at  inventory,  but 
can  be  largely  reduced.  It  is  very  likely 
that  somewhat  under  $5,000  cou’d  buy  this 
business.  Very  fullestinvestigation. 

WARNER  &  Ca, 

927  Arch  Street  Philadelphia,  Pa. 


MISCELLANEOUS. 


MR.  MERCHANT,  DO  YOU  WANT  TO 
keep  your  window  nice  and  clear  from 
frost  all  winter?  Send  me  ore  dollar  and 
I  will  send  you  plan  that  will  do  it  without 
any  expense  and  very  little  trouble.  Guar¬ 
anteed.  H.  F.  Granzow,  Ashland,  Pa  24 


£  MR.  GRO-SIR  WHY  NOT 

Mr  make  your  own  collections  with 

our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 

cents  o  ten  covers  the  whole 

B  expense  of  collecting  an  old  ac- 

count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  If  satisfac¬ 
tory.  May  we  send  you  full  description  ? — 
free.  American  G  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“  The  Credit  01  ’sJournal”-i’sfee  tf 


FLI-STIKON 

THE  FLY  RIBBON 

The  Greatest  Fly  Catcher  in  the  World 
Retails  at  5c.  $4  80  per  gross 

The  Fly  Ribbon  Mfg.  Co.,  New  York 
Order  from  your  jobber 


THE  BLOOKER  FLAVOR 

is  something  fine.  You  enjoy  the  primary 
exhilaration,  but  you  send  your  enjoyment  ’way 
up  when  you  begin  to  appreciate  the  food-worth 

American  Depot,  No.  46  Hudson  Street,  New  York 
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UNDER  THE  DIRECTION  OF 


R.  DAET WYLER  <fc  CO.,  N.  £.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  aie  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  November  30,  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel .  $2.oo  per  bunch 

Selected,  9  hands,  packed  I  in  barrel .  1.50  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  I  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 65  per  bunch 

TANGERINES. 

Fancy,  120  to  box,  per  box .  $2.25  to  $2.50 

Fancy,  144  to  box,  per  box .  2.25  to  2.50 

Fancy,  168-200  per  box,  per  3/2  box .  2.00  to  2.25 

MESSINA  LEMONS. 

Extra  Fancy  Messina,  300  size,  per  box .  $4.00 

Extra  Fancy  Messina,  360  size,  per  box .  3.50 

Choice  Messina,  300  size,  per  box .  3.25 

Choice  Messina,  360  size,  per  box .  2.75  to  3.00 

CALIFORNIA  LEMONS. 

Extra  Fancy,  300  size,  per  box .  $4.00 

Extra  Fancy,  360  size,  per  box .  3.75 

Choice,  300  size,  per  box .  3.30 

Choice,  360  size,  per  box .  3.50 


FANCY  FLORIDA  ORANGES 


Fancy  Brights,  96  to  box .  $2.25 

Fancy  Brights,  126  to  box .  2.00 

Fancy  Brights,  150-176  to  box .  2.35 

Fancy  Brigths,  200-216  to  box .  2.35 

Fancy  Brights,  250-288  to  box...' .  2.35 


Golden  Russetts,  96  to  box .  . - 

Golden  Russetts,  126  to  box .  1.85  to  2.50 

Golden  Russetts,  150-176  to  box . . .  .  2.15  to  2.25 

Golden  Russetts,  200-216  to  box  .  2.15  to  2.25 

Golden  Russetts,  250-288  to  box .  2.25  to  2.30 

FANCY  ALMERIA  GRAPES. 

Extra  Fancy,  barrels,  weight  65-66 .  $5.50  to  $6.00 

Extra  Fancy,  half  barrels,  weight  38 .  3.00 

Fancy,  barrels,  weight  64-66 . *  _  3.00 

Extra  Choice,  barrels,  weight  63 .  4.30 

Choice,  barrels,  weight  63 .  4.00 


FANCY  FLORIDA  GRAPEFRUIT 


Fancy  Bright,  36  to  box .  $3.00 

Fancy  Bright,  46  to  box .  3.30 

Fancy  Bright,  54-64  to  box .  3.73 

Fancy  Bright,  80-96  to  box.. .  3.30 

Golden  Russetts,  36  to  box .  2.25 

Golden  Russetts,  46  to  box .  2.75 

Golden  Russetts,  54-64  to  box .  3.00 

Golden  Russetts,  80-96  to  box .  2.75 


NEW  JERSEY  SWEET  POTATOES. 

Fancy  Primes,  per  barrel .  $3-50 

Choice  Primes,  per  barrel .  3.0c! 

Large  Medium,  per  barrel .  2.50  to  2.75 

Choice  Medium,  per  barrel .  2.25 


Good  Fruit  Attracts  Trade 

There  is  just  one  place  in  Philadelphia 
to  get  every  thing  in  the  fruit  line  as  fine  as 
it  grows,  at  the  right  price. 

If  you  want  to  attract  trade  to  your  store 
put  handsome  fruit  where  it  can  be  seen. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDINO 

COSHOCTON,  OHIO 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bag,  or  paper-lined 
sugar  barrels.  Per  lb. 


‘A”  Java... 
‘B”  Java.. 


.26 

.24 


C”  Java  ... . 24 

A— Java  and  Mocha  Blend ... 


.24 


B— Java  and  Mocha  Blend . 22 

‘A”  Mocha. . 24 

"B”  Mocha . 22 

"C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

“At’  Maracaibo . 18 

"B”  Maracaibo . 1' 

"A”  Santo, . 18 

“B”  Santo, . 15 

“C”  Santo, . 18 

Peaberry  Santo, . 18 

“A”  Rio . - . 12 

No.  1  Rio . 11 

No.  2  Rio . 09 

Lipton  Special  Mocha  and  Java.  1  lb.  can,  .27 

Lipton  Perfection,  1  lb.  can, . 20 

Battleship,  1  lb.  packages,  any  quantity...  .18 

Log  Cabin,  1  lb.  packages,  100  to  case . 18 

Arbuckle’s,  100  lbs.  to  case  — . — . 

King  Bee,  100  lb,,  to  case . per  oase  15.00 

Seven  Day,  100  lbs.  to  case . per  case 

TEA.  Per  lb. 

No.  26  Gunpowder . . . 24 

No.  28  Gunpowder . 85 

Best  Gunpowder . 85 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfut . 83 

Best  English  Breakfast . 80 

No.  26  Moyune  Gunpowder— . 83 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 83 

No.  28  Imperial. . 85 

Best  Imperial . 60 

No.  25  Oolong  . . 28 

No.  28  Oolong . 35 

Best  Oolong . 86 

Young  Hyson . 95 

Japan . 85 

Heno  %  and  %  lb.  package, . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 26 

Salads  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  Vi  and  Vi  lb. 
packages,  10  lb.  to  box . 85 


Green,  Black  and  Mixed,  10c.  packages, 

5  dot.  to  box . per  dos.  .90 

DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb . . .  08 

Evaporated,  1  lb.  packages,  8  do*. . 08% 

Dried,  50  lb, . i, . 05% 

Peaches— 

Standard,  50  lbs . 06)4 

Choice.  50  lbs . 08 

Extra  Fancy,  25  lbs . 10 

Apricots— Evaporated 

Standard,  25  lbs . 09 

Choice,  25  lbs . 11 

Currants— 

Paokage,86  •  s#e«Mee*eeeaee«s,ee,eee,ee,ee,ee*e**s  . 08% 

Bulk,  25  Ibe........  ■  08 

New  Figs— 

Bex,  10  lbs . 10 

Mats,  1  lb . per  dos. 

Citron— 

American  Brand,  10  lb.— . 15 

American  Brand,  26  lb... . 

Dates— 

Package,  80 1  lb . 06)4 

Stuffed,  1  lb . per  dos. 

New  Prunes— 

30-  40,  25  lbs . 09 % 

40-  50. 25  lb, . 08 K 

50-  60, 26  lbs. . 07)4 

60-  70, 25  lb, . i . 07)4 

70-  80,  25  lbs . 06)4 

80-  90, 25  lbs . 06% 

90-100, 25  lbs. . . 06)4 

100-120, 50  lbs . - . 04% 

Raisins — 

3  Crown,  60  lbs .  '06)4 

2  Crown,  50  lbs . 05% 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1 . 50 

Beedlea  Sultana,  50  lbs. . 0714 

Beaded,  36 1  lb.  packages. . 07)4 

Sultana,  86  1  lb.  packages . — . 

Sultana,  bulk ,U'ba— 7. . . 

BEANS,  PEAS,  Etc.  per  bush. 
New  York  Hand-picked,  about  2)4  bushel 

to  bag .  2.50 

Imported  Beans,  about  200  lbs.  to  bag .  2.35 

Rangoon  Beans,  about  200  lbs.  to  bag .  2  25 

Green  Peas,  dried,  about  166  lbs.  to  sack...  2  30 

Black-Eyed  Peas . . .  2.25 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 05% 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 

Split  Peas,  210  lbs . per  bbl  7.45 

Less  quantity . 03)4 

Lentils,  about  100  lbs.  to  saok . 05 

White  Marrowfat  Pass . per  bu .  2.10 

Fava  Beans . 04% 


CANNED  FISH. 

Salmon— 

Clover  Leaf,  1  lb.,  flat,  4  dos .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  dos .  1.25 

Bockeye,  1  lb.,  flat,  4  do* .  2. 10 

Seward,  1  lb.,  tall,  4  doa .  1. 45 

Jockey,  1  lb.,  tall,  4  do* .  1.50 

Buster  Pink,  1  lb.,  tall,  4  doz .  1.00 

Arctic  Belle,  l  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  do* .  1.50 

Bockeye,  %  lb.,  flat,  4  do* . - . 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Hawkeye,  %  lb.,  flat,  4  doz .  1.00 

Lobsters — 

Gold  Label,  picnic  size,  4  dos . 

Beaver,  1  lb.,  flat,  4  do* . ...... 

Star,  %  lb.,  8  doz.  in  case .  1.60 

Star,  %  lb.,  flat,  4  do* .  2.45 

Gold  Label,  %  lb.,  flat,  8  do* . 

Beaver,  %  lb.,  flat,  8  do* . 

Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  doa .  1 . 10 

Herring  Roe- 

Old  Virginia  2s,  2  doz .  1.50 

Mackerel- 

Mackerel  in  sauoe,  ovaL . 

Oysters— 

Standard,  5  os.,  2  doa . 8) 

Sardines,  in  Oil—  per  case. 

%  oU,  100 . 

Gold  Label,  %  oil,  100  cans .  6.60 

Standard,  %  oil,  100 .  8.60 

%  lb.,  oil,  with  key,  100 .  8.75 

Epicurian,  %  oil,  fancy  cartons,  100  cans  4.60 
%  Mustard  Sardines— 

Gold  Label,  100  cans .  6 . 50 

Standard,  100  cans .  3. 66 

Leon  D’or  Brand,  100  oans .  8. 50 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  8. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  8.76 

Imported  Sardines — 

%  Oil,  Martell  Brand,  100  cans .  16.00 

)4  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100  cans . 

North  Cape.  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  9.50 

King  Oscar,  100  oans . — . 

CANNED  VEGETABLES. 

Baked  Beans—  Per  do*. 

Pin  Money,  3s,  sauoe,  2  do* .  1.50 

Pin  Money,  2s,  sauce,  2  do* .  1.16 

Pin  Money,  Is,  sauce,  4  do* . 86 

Pin  Money,  3s,  plain,  2  do* .  1 . 46 

Wagner’s,  Is,  tall,  4  do* . 88 

Wagner’s,  3s,  plain,  2  do* .  1.03 

Wagner’s,  8s,  sauce,  2  do* . .  1.08 

Excursion,  3s,  sauce,  2  do*. . — . 85 

Saratoga,  2s,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2s,  2  do* . 85 

Standard  Shoepeg,  2s,  2  doa . 80 

Standard,  2s,  2  do* . 70 

Belmont  Cream,  2s,  2  do* . 90 

Winorr  Brand  Kemelled  Com,  2  do* .  1 . 85 

Peas— 

Foote  &  Co. ,  extra  sifted,  2  dos .  1.26 

Belle  Brand,  2  doz . 85 

Little  Fellow,  2s,  2  do* . 

Rob  Roy,  2s,  2  do* . . 

Pin  Money,  petit*  pois,  2  do* .  1  •  60 

Pin  Money,  standard  early  June,  2  do*..  .95 

French,  extra  fins,  100  in  oase,  per  oase,  18.50 
Pin  Money  Combination— 

2s,  2  doz . — . — . 86 

Kidney  Beans— 

2s,  2  doz . - . - . .75 

Lima  Beans— 

Derby,  soaked,  2s,  2  doa . . . 80 

Standard,  2s,  2  do* .  I  -00 

Little  Darling,  2  doa .  1.30 

Pumpkins — 

3s,  2  dos . 90 

No.  10 . 

String  Beans— 

2s,  2  do* . 65 

Pin  Money  Vegetables— 

2s,  2  do*.,  12  kinds  in  can. . 85 

Sweet  Potatoes,  3s,  2  dos . 87% 

Is  Pulp,  for  soup . 82 

Succotash- 

21,  2  do* . 95 

Tomatoes— 

Pin  Money,  whole,  8s,  2  dos . 99 

Standard,  3s,  2  dos . —  .85 

No.  10,  )4  do* .  2.35 

Fair  Quality,  »s . 80 

»i,  2  dos . — . - . 65 

SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes.  6  lb.  packages .  7  45 

Cut  loaf .  5  90 

Powdered .  »  25 

XXXX,  powdered .  6.4i 

Cubes .  6-35 

Fine  Granulated,  American .  4.80 

Fine  Granulated,  100  lb.  sacks .  4.80 

Confectioners’  A .  4.75 

No.  1,  A .  8.70 

Light  Yellow .  4.40 

Fine  Granulated,  2  lb.  bags .  5  10 

Fine  Granulated,  6  lb.  bags  .. .  5. 00 


CANNED  FRUITS.  Per  do*. 

Apples,  8s,  2  do* .  .75 

Blackberries,  2s,  2  do* . 75 

Blueberries,  2s,  2  do*.  . . 96 

Cherries,  2s,  2  do* . 89 

Gooseberries,  2s,  2  do*.  . .  1 .00 

Pie  Peaches,  3s,  2  do* . —  .93 

Pears,  8s.  2  doz . — . «... . 95 

Sliced  Pineapples,  2s,  2  do* . -  1.26 

Singapore  Pineapples,  154*,  chunks,  4 

do* .  1-25 

Singapore  Pineapples,  10c.  chunks,  4  doz. 

in  case . 95 

Grated  Pie  Pineapples,  James,  Ss,  2  do* . 90 

Raspberries,  2s,  2  do* . 

Strawberries,  2s,  2  do* . 95 

Standard  Peaches,  Sunset  8s,  2  do* .  1.90 

California  Apricots,  2  do* .  1  •  90 

California  Cherries,  2 do* .  2.60 

California  Peaches,  2)4s,  2  do* .  2.35 

Wheeler  Peaches,  3s,  2  do* .  1  26 

Siloed  California  Peaches,  1  s,  4  do*. .  1.85 

SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.60 

Fine  Dairy,  8s,  100  to  bbl . . .  2.68 

Fine  Dairy,  4s,  70  to  bbl .  2.36 

Fine  Dairy,  5s,  60  to  bbl .  2.40 

Fine  Dairy,  8s,  35  to  bbl .  2.18 

Fine  Dairy,  10s,  28  to  bbl .  2.16 

Worcester,  2)4*,  115  to  bbL .  4  .00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  80  to  bbl .  3.76 

Per  case 

Snow  Flake,  48  10c.  package* .  3.10 

Snow  Flake,  36  15c.  packages .  3.76 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .96 

Shaker,  2  doz.  in  case . per  case  1.60 

MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.0 . 87 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 33 

Cheapslde  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 82 

Orange  Brand  Syrup . 83 

Orange  Brand,  2%s  cans,  2  do* .  2.40 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2s  cans,  2  do* .  1.90 

California  Amber  Drips,  254s  oans .  2.20 

California  Amber  Drips,  3s  oans,  2  dos .  2.50 

California  Amber  Drips,  54  gal.  cans,  1  dos.  2.20 
Calvert  Brand  Pure  Porto  Rico . 22 

CONDENSED  MILK.  Case. 

Baby,  1  do*,  glass  jars .  1-90 

Challenge,  4  do* .  3.85 

Eagle,  4  do* .  6.25 

Magnolia, 4  do* .  4.00 

Red  Cross,  4  do* .  4.15 

Star,  4  doz .  4.20 

Dime  Brand,  4  dos .  3.60 

Lion, 4  doz .  8.26 

Premium,  4  do* .  3.75 

Hires’  Silver,  4  do* .  8.00 

Square,  4  doz . 

EVAPORATED  CREAM.  Case. 

Gold,  double  size  can,  4  do* . - .  3.75 

St.  Charles,  4  do* .  3.90 

Our  Pet,  large  size,  4  doz . .  8.10 

Our  Pet,  baby  size,  6  do* .  2.65 

Peerless,  small  size,  6  do* .  2.70 

Peerless  large  size,  4  do* .  3  20 

Columbia,  4  doz .  3.10 

Silver  Cow,  6  do* . 

Van  Camps,  8  dos,  in  cans . per  can  3.85 

MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1-60 

Coast,  5  gross . 86 

Globe,  100s,  6  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 45 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100 packs . percase  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1 .10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Fast  Mail,  100s,  1  gross .  100 

Bull’s  Eye,  5  gross .  1  00 

Little  Star,  40s,  5  gTOB* . 40 

-  -  -  .80 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.75 

6  box  lots  freight  paid,  with  1)4  box 
“1776”  or  100  cakes  Best  Soap  free...  4.26 
10  box  lots  freight  paid,  with  3  boxes 

“1776”  01  200  bars  Best  Soap  free .  8.20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

•Bee . 100  3.90 

•Big  Schooner . 100  8.76 

•Fels-Naptha  . 100  4.00 

Hoefner**  Tiger  Borax . 100  3.76 

•Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  .40 

•Globe  Oleine .  60  2.40 

•Ivory,  6  oz. . 100  4.00 

•Ivory,  10  o* . 100  7.00 

•Kirkman’s . 100  8.75 

•Kirk’s  Oleine .  60  2.25 

•Lenox . 100  8 . 00 

•Lifebuoy .  50  2.00 

•Fairbanks  Tar . 100  3.75 

•Magic  Cleaner . 100 

•Octagon . 100  3  90 

•Philadelphia  Oleine .  60  2.40 

♦P.  &G.  Oleine  .  72  8.00 

Premium . 100  3.76 

•Santa  Claus . 100  3 . 15 

•Star . 100  3.00 

•Sunlight . 100  4.00 

•Sunshine . 120  2.45 

Star  Oleine .  60  1.75 

•Sunny  Monday . 100  4.00 

•White  Cloud . 100  3.90 

•Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100 

•Snowberry . 100  3  90 

Best  Blue .  80  8.40 

•Hoefner’s  Ammonia . 100  8.95 

*P.  &  G.  Naptha . 100  8.85 

Duck . 100  8  85 

20  Mule  Borax . 100 

Rib . ...’00  1  95 

U.  S.  Mail . 100  3. CO 

Hustler . 120  2.30 

Brag . 66  2.55 

Export  Borax .  100  3.90 

C.  &  C.  Oleine .  60  2.00 

*  5  box  lota  delivered. 


TOILET  8OAP. 


Bars.  Box 


Pet,  100s,  5  gross . 

Chips,  200s,  S  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case 

Black  Diamond, 600s,  100  in  case. ..per  case 


1.76 
8  60 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06% 

No.  2  Head,  bbls.  or  100  lb.  sacks . 06% 

No.  8  broken,  bbls.  or  100  lb.  sacks . 03% 

Japan.  100  lb.  sacks .  ,04% 

Patna,  100  lb.  sacks . 06% 


Flash,  for  the  hands . 100  cans  6 . 60 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  60  1.96 

Grand  Pa’s,  large  size .  50  3.26 

Sweet  Maiden . 1  dox.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  86  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  do*.  .40 

Jap  Rose .  50  3.75 

Sweetheart. .  60  1.90 

Lava . 100  3 .75 

Pearl . —  60  2.40 

SCOURING  SOAP. 

Bars.  Box. 

Fairbanks . .. .  60  1.88 

Sapolio . 8  doz.  2 . 25 

Wrigley's . 100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  3.50 

Lipp's Scourer .  60  2.26 

Sil  San .  50  2.00 

Army  and  Navy  Compound. . 4  doz.  1.80 

Finola  Star  Polish . 100  3. 86 

Silver  Sand . per  bbl.  2.60 

American  Scourer .  100  8.76 

Bon  Ami,  10c.  size . 8  doz.  2.50 

Brooks’ Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoms . 24  pkgs.  ' .  00 

Old  Dutch  Cleanser,  4  dos. .  8.26 

SEEDS. 

Anis,  packed  about  170  lbs.  to  bag . per  lb.  .14 

Bishop’s  Best  Bird  Seed,  any  quantity.. per  doz.  1 . 20 
Bishop’s  Superior  Seed,  any  quantity. .per  doz.  .90 
Bishop’s  Bird  Gravel,  any  quantity. ...per  doz.  .45 

Cuttle  Fish  Bone .  per  lb.  .35 

Caraway,  about  115  lbs.  to  bag .  “  .11 

Celery,  about  215  lbs.  to  bag .  “  .  ji 

Canary,  about  240  lbs.  to  bag .  “  .04% 

Coriander,  about  100  lbs.  to  bag .  “  .05 

Excelsior  Bird  Seed,  24  pkgs.  to  case. . per  pkg.  .08 

Fennell,  about  220  lbs.  to  sack . per  lb.  .  14 

Flax  Seed,  100  lbs.  to  sack .  "  .05 

Flax  Seed  Meal,  100  lbs,  to  sack .  “  .02% 

Green  Kern,  ico  lbs.  to  tack .  "  .09 

Hemp,  225  lbs.  to  sack .  “  .04 

Hirsh,  about  100  lbs.  to  sack .  “  06% 

Millet,  about  100  lbs.  to  sack .  “  .06% 

Moan,  about  no  lbs.  to  sack .  “  .07% 

Mustard  Seed,  225  lbs.  to  sack .  "  .09 

Poppy  Seed,  about  no  lbs.  to  sack .  ‘  ’  .07% 

Rape  Seed .  about  250  lbs  to  sack .  “  .05% 

Sunflower  Seed,  about  113  lbs.  to  sack..  “  .05 

By  the  full  bag  will  make  any  of  the  above  seeds 
%c.  per  lb.  less. 
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MOLASSES. 

Porto  Rico  Molasses —  Per  gal. 

Fancy,  bbls . 42  @.45 

Choice,  bbls . 38  @.40 

Good,  bbls . 26  @  .30 

Fancy,  qt.  jars . per  doz.  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle — New  Crop . 42  @.44 

Fancy .  .38 

Choice .  .36 

Prime . .29 

No.  10,  y2  doz.  in  case,  in  tins . Per  doz.  4.  75 

No.  5,  1  doz.  in  case,  in  tins .  ‘  2.75 

No.  3.  2  doz  in  case,  in  tins .  “  1.50 

No.  2,  3  doz.  in  case,  in  tins .  “  1 .00 


PURE  SYRUPS. 

Gilt  Edge  Drips,  in  bbls . 

Robin  Hood,  in  bbls . 

Various  Grades,  in  bbls . . . 18 

Lyle’s  Golden  Drips,  2  lb.  tins,  2  doz. 
in  case . Per  case 


•33 

.28 

@..19 


.90 


SALT  FISH. 

Mackerel. 

Gross  Weights  350  160 

Count 

(about)  200  lb.  100  lb. 

to  bbl. 

Bloater,  Norway.  None 

No.  1,  Norway...  None 

No  2,  “  ...  None 

No.  3,  “  ...325  35o  2500  13.05 

No.  4.  “  ..400-450  22  00  11.55 

Fancy  Shore 

Bloaters .  95-105  30.00  15.55 

No.  1,  chores . 160-175  26.00  13.55 

No.  1,  New  Cape 

Shores .  110-115  15.00  8.05 

No.  1,  New  Cape 

Shores . 160-170  16.00  8.55 

No.  1, NewH’fax. 160-170  15.00  805 

No.  2,  New  IrLh. 325-350  17. co  9  05 
No.  2,  New  Irish. 350  400  16  00  8.55 

No.  2,  New  Irish. 400-450  15.50  8.30 


77 

5olb. 


20 

81b. 


6. 65 
5-9° 


1 .20 
1 .08 


7-9° 
6 .90 


4.i5 


.  8o 


4.40 
4- *5 
4  65 
4.40 

4  28 


.80 

.88 

.84 

.82 


Boneless  Codfish. 

In  box.  Per  lb. 

White  Seal,  Middles,  Finest  Georges . 40  lb.  .12% 

Prize  Strips,  Middles,  Finest  Georges 40  lb.  .09 

Prize  Strips,  Middles,  Finest  Georges 20  lb.  .10 

Satin  Middles,  Fancy . 40  lb.  .09% 

Brilliant  Strips . 40  lb.  o2>1/2 

Brilliant  Strips . 2c  lb.  .08% 

Herring. 

New  Medium,  Scaled . Per  box  .15^ 

skinless  and  Boneless,  10-lb.  boxes . Per  lb.  .  14 

Star  Boneless,  large  tins,  i  doz.  in  box.. Per  doz.  1 . 50 
Star  Boneless,  Dime  tins,  2  doz.in  box. Per  doz.  .90 


TEAS. 

Oolong  (Formosa  &  Foochow) —  Per  lb. 

Fair  to  fancy . 18  @.75 

Japan — 

Fair  to  choicest . 2c  @.45 

Basket  Fired  Japan — 

Fair  to  choicest . 22  @45 

Japan  Dust — 

Fair  to  good . .  @.15 

Young  Hyson — 

Fair  to  fine . 17  @50 

Hyson — 

Fair  to  choicest . 16  @.35 

Gunpowder — 

Fair  to  choicest . 19  @ .  f  0 

mperial  — 

Fair  to  choicest . 32  @.60 

English  Breakfast — 

Fair  to  choicest .  17  @.55 

Ceylon  and  India — 

Fair  to  fine .  . 20  @  55 


ROASTED  COFFEES. 

Sumatra —  per  lb. 

Mandheling,  fancy . 34 

Old  Government,  best . 27 

choice . 25 

**  prime . 23 

Mocha —  3 

Genuine  Arabian . 26 

Windsor  Blend . 23 
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Maracaibo — 

Cucuta,  best . 17 

“  choice . 16 

“  prime  . . 15 

“  good . .14 

Laguayra — 

Caracas,  finest . 18 

u  choice . 16 

Peaberry — 

Santos,  fancy . 16 

“  choice . 15 

**  fine . 14 

Rio,  fancy . 15 

“  choice  . 1414 

_  "  fine . I3K 

Santos — 

Best . 15 

Choice . 14 

Pr‘me . 13% 

Good  . . . 12^4 

Fair . nl4 

Rio— 

No  1,  golden . 15 

No.  2 . 14 

No.  3 . 13 

No.  4 . 12 J4 

No.  5 . 12 

No.  6 . tilA 

No.  7 . . 


SPICES. 

Whole,  bags  or  bbls —  Per  lb. 

Allspice .  .08 

Cassia  buds .  .28 

Cinnamon,  select  grade .  .12 

“  Batavia .  .25 

“  Saigon .  .50 

Cloves,  Zanzibar .  .14 

“  Amboy  na .  .24 

“  Penang .  .30 

Ginger,  African .  .  10 

“  Jamaica,  bleached .  .22 

Nutmegs,  75(a)  80s .  .25 

“  nos .  .20 

Black  Pepper,  Singapore .  .09 

“  shot .  .10 

White  Pepper,  Singapore .  .  14 

Red  Peppers .  .12- 

Bbls.  Boxes  4-oz.  tin 
Pure  Ground,  and  6,10,  cans,2<fc4 

Highest  Grade —  %-bbls.  15- lb.  doz. case 

Per  lb.  Per  lb.  Per  doz. 

Allspice . 10  .12  .71 

Cinnamon . 16  .19  .92 

Cinnamon,  Saigon . 60  .62  2  42 

Cloves . 18  20  1 .00 

Ginger,  Borneo . 14  .16  .82 

Ginger,  Jamaica . 24  .27  1.23 

Mace . 62  .65  2.48 

Mustard . 16  .19  .94 

Nutmegs . 23  .25  1.J5 

Black  Pepper . 10  .12  .70 

White  Pepper . 16  .19  .94 

Cayenne,  Red  Pepper . 18  .20  1.00 

Paprika,  Hungarian . 

Red  Pepper . 30  .34  1.44 

Assorted  Spices .  .  88 


Succotash — 

Extra  fancy  Maine,  2s .  1,40 

Fancy  Maine,  2s .  1.10  @1.25 

Extra  standard,  2s . 95  @,1.00 

Pumpkin — 

Fancy,  3s . 1.10  @1.20 

-  “  gals .  2. 4o 

Squash — 

Fancy,  3s . 1.20 

Tomatoes — 

SlA  in.  cans,  fancy  New  Jersey .  1.60 

5'4-in.  cans,  extra  standard  New 

Jersey .  2.40 

5-in.  cans,  standard  New  Jersey  ....  1. 15 

Standard  Maryland,  No.  3 . 95  @1.00 

2-lb.  cans . 75  @  .80 

Standard  New  Jersey,  gals .  2.75 

Extra  standard  Maryland,  gals .  2.50 

Glass  jars,  qts .  2.75 

Beets — 

Fancy  Strawberry,  3s .  1.40  @1  60 

Cut,  3s .  j .  10  @1 . 15 

Sweet  Potatoes,  3s .  1.15 

Sauer  Kraut,  3s . 95  @j  .  10 

Spinach — 

Standard  Maryland,  3s .  1.15  @1.40 

Fancy  New  Jersey,  3s .  1.40  @1.65 

Gals .  4-75  @5.oo 


FRUITS. 

California. 


5  25 


CANNED  GOODS. 


Vegetables. 


Asparagus — 

Mammoth,  white,  2%s,  California.. 
Medium,  green,  2l/2s,  California..  . 

Tips,  green,  is . . 

“  white,  California,  is . 

Beans,  Baked — 

Sunbeam,  4  doz. 

4  " 


,  No.  : 


Plain. 

.70 


Van  Camp,  . 


1. 10 
1 .40 


Snider's, 


1.85 


B.  &  M. 


•65 
•  50 


Per  doz. 

4  •  5° 
3-25 
1.85 
3-75 
Sauce. 
.80 

1. 15 

1  *45 
1 .00 

1 .50 
1.85 
.90 
1 . 40 
1.80 
.70 
1 . 70 


Apricots — 

Extra,  2^s . 

**  standard,  2l/2s . 

Standard,  2  . 

Gals . 

Cherries — 

Extra,  white,  2l£s . . . 

“  standard,  white,  2  J£s . 

Standard,  white,  2%s . 

Extra  standard,  gals .  7.50 

Bartlett  Pears — 

Extra  fancy,  2%s . 

“  2^s . 

“  standard,  2^s . 

Standard,  2%s . 

Plums,  Egg  or  Gage — 

Extra  fancy .  . 

(i  standard,  2^s . 

Standard,  2^s . 

Gals . . .  5.50 

Peaches — 

L.  C.,  extra  fancy,  2%s . * . 

"  “  2^s . 

Crawford,  extra  fancy,  2^s . 

“  standard,  2^s . 


Per  doz. 
2.25 
i-75 


.25 


•75 

.40 

•35 

.25 


3-2S 

2.40 

2.40 

2.00 


2-75 
2  00 
1  •  75 
@7.00 


3  25 
2.75 
2.75 
1.85 


Eastern. 


Pears — 

Fancy  New  York,  2s . 

'*  “  State,  2j^s . 

Standard,  2s . 

Pineapples — 

Sliced  or  grated,  2s .  2  25 

“  is .  1. 10 

Pie,  grated,  gals . 

Singapore,  i)4s .  1.15 

Plums,  egg,  3s . 

“  gage,  3s  . 

Apples — 

Gals . 

Strawberries — 

Fancy, 2s . 

Extra,  2s . 

Raspberries — 

Red,  fancy,  2s . 

Standard,  2s . 


i-75 
2  90 

1.50 


@2.40 

@1.20 

3.0° 

@1.25 


2.25 


3.  00 
1.85 


2-75 


Beans,  Lima — 

Royal  Scarlet,  tiny,  2  doz.,  No.  1  .  1.10 

Sunbeam,  small,  N.  J.,  No.  2 .  1.50 

Valley  Field,  medium,  N.  J.,  No.  2 .  1.00 

Our  Chef,  medium,  N.  Y.,  No.  10 .  6.75 

Beans,  Stringless — 

Royal  Scarlet,  fancy,  No.  2 .  2.10 

Robin  Hood  Refugees,  No.  2 .  1 .  oe 

Lehigh  Valley,  N.  Y.,  No.  2 .  1.00 

Sunbeam,  fancy.  No.  2 . , .  2.00 

Acmes,  small,  Refugees,  No.  2 .  1.25 

Red  Jacket,  whole,  No.  10 .  4.25 

Boyers,  string,  No.  2 . .  70 

Peas — 

Smallest  sifted,  2s . 

Extra  sifted,  2s .  1.60 

Silted,  2s .  1 . 15 

Telephone,  2s . 

Sweet  wrinkled,  2s .  1.40 

Standard  Early  June,  2s .  1.00 

Soaked,  2s . 75 


2.10 

*•75 

*•35 

1.25 

1.60 


.80 


FISH. 

Lobster — 

Flat,  is . 

u  /4s .  2.50 

Kippered  Herring — 

is . 

Alaska  Salmon — 

Pink,  is . 

Medium  Red .  1.25 

Choice  Red,  is .  1 .40 

Columbia  River  Chinook  Salmon — 

Flat,  J^s .  1.25 

Tall,  is . 

Flat,  is . . 

Oval,  is,  steaks . 

Sardines  — 

Domestic,  ^s,  oil,  100  tins .  3.35 

“  5^s,  mustard,  50  tins .  2.65 


5.00 

@2.75 


1.50 


1. 10 
@1.30 

@1.50 


£1.30 
2.00 
2.  20 
3.00 


@6.00 

@4-25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins —  per  lb. 

Fancy,  i-lb.  cartons .  .09 

Smyrna  Sultana,  fancy,  6  crown,  30 

lbs .  .14 

Smyrna  Sultana,  choice,  4  crown,  30 
lbs . 


— 4 — 


Cleaned  Sultanas — 

Smyrna,  fancy,  i-lb.  cartons . 

“  choice,  i-ib.  cartons . 

California,  1  lb.  cartons . 

Loose  Raisins — 

Valencia,  4  crown,  28  lbs . 

California,  4  crown,  50  lbs . 

“  3  crown,  50  lbs . 

“  2  crown,  50  lbs . 

Figs— 

Baskets,  1  and  2  lbs.  ....*. . 15 

Layers,  2^  in.,  10  lbs . 

2l/2  in.,  12  lbs . 

2^-in.,  12  lbs . 

2-in.,  12  lbs . 

Currants — 

Fancy,  i-lb.  cartons . 

Cleaned,  choice,  i-lb.  cartons . 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron — 

According  to  quality . 14^® 

Lemon  Peel — 

According  to  quality . 

Orange  Peel — 

According  to  quality . ...  .ii}£@ 

Fard  Dates — 

60  lbs.,  bulk . 

i-lb.  pkgs.,  30-lb.  case . 

Persian  Dates  — 

60  lbs . . 

Prunes,  California,  25-lb.  boxes — 

Epineuse  20(0)30 . 

30(0)40,  choice . . . 

4°@5°,  “  . 

50@6o,  “  . 

6o@70,  "  . 

70@8o,  "  . 

Choice,  50-lb.  box — 

60(3)70,  80(3)90 . 

70(3)80,  90(3)100 . 

Fancy,  25-lb.  boxes — 

4<>@5o . 

5o@-6o...., . 

6o@yo . . . 

70(3)80 . 

Oregon,  25-lb.  boxes — 

30(3)40 . 

4°@5° . 

Apples — 

Fancy, 50  lbs . 

“  i-lb.  cartons  . 

Prime,  50  lbs . 

Choice,  i-lb.  cartons . 

Peaches — 

Fancy,  peeled,  25  lbs  . 

“  unpeeled,  25  lbs . 

Extra  choice,  Muir . 

Apricots — 

Royal,  extra  fancy,  25  lbs . 

“  fancy,  25  lbs . 

“  choice,  25  lbs . 

Moorpark,  fancy,  25  lbs . . . 


*5 


• 07 lA 

.07 

.06% 


.18 


.08 


•°8^ 

•06% 


•°4% 


.  12 

.oS% 

.08 

■07  y, 

.07 

• 06 % 


11K 


08 

°7^ 


08 


08% 


'4 

09V* 


NUTS. 


Almonds — 

Jordan,  shelled,  large,  28  lbs . 48 

Valencia,  28  lbs . 

Flot  shelled . 

In  shells — 

California,  paper  shell,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils — 

New,  large,  180  lbs . 

Filberts — 

Turkish . 

Sicily,  130  lbs . 

Jumbo,  Naples,  no  lbs . . . 

Long,  Naples,  no  lbs . 

Pecans — 

Polished,  80  lbs . n 

Louisiana,  paper  shell . 

Walnuts — 

Chili,  1007  crop . 

Grenoble,  220  lbs . 

Marbots,  no  lbs . 

Cornes,  no  lbs . 

Mixed  Nuts — 

Strictly  fancy,  25  lb.  boxes . 

Extra  choice,  25-lb.  boxes . 13 

Choice,  125-lb.  bags . 11 


@.52 

•33 


■  17  'A 

•«5 


•  14 


•  15 


.  16 

@14  )4 

@.I2% 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case — 

Reduced,  *^s,  boneless . 

"  ^s,  with  bones . 

French,  boneless . 

**  y%,  with  bones . 

High,  i/s,  boneless . 

boneless . 

French  Vegetables,  100  in  case — 

Peas — 

According  to  quality . 

Mushrooms — 

%s,  according  to  quality . 

%s,  according  to  quality . 

String  Beans — 

According  to  quality . . . 

Lima  Beans — 

According  to  quality . 

Brussels  Sprouts . 

French  Macaroni,  cartons,  25  lbs. ..lb. 


Per  case. 
7.00@22.00 


17.00@22.00 

24.50@27.00 

x5.00@40.00 


xi  .00@20.00 


x6.00@35.00 

15.00@20.00 


x2.00@17.00 


x8.oo@2o.0o 
x2.oo@x6.oo 
.o8@  .0954 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


rocery  World  and  General  Merchant  Prices-Current. 

J  CORRECTED  WEEKLY. 

.  ..  .  ((  r'TfnrvTtv  t vmtr  n  4  v 7)  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  tvilt 

lZ‘£arfaveor  upon ZZunicaZ  Zf,H  Ms  office,  it  »einp  unterstooa  that  all  prices,  ore  subject  to  nucrUet  flucUtaUon^ 


ADVANCES. 


Column. 


ADDITIONS. 


DECLINES. 

Column.  1  „ 

Eggs .  16  Cereals— H-O  Company  s  Products., 

Provisions..... .  24 

Lard .  24 

Dressed  Poultry .  25 


Column. 

. .  *7 


WEI&H  AND  MEASURE  EVERYTHIN  G  YOU  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Beans . *^,s- 

Medium  Beans . °°  t( 

Pea  Beans . ti 

Red  Kidney  Beans . 5°  f( 

Hominy . lt 

Pease . 6° 

Barley . f  „ 

Potatoes .  4( 

Flaxseed . 5°  tt 

Onions . |( 

Shellbarks . 4° 


COL. 

Vlsrm  Cash  Drawer . 18 

(Uum . 26 

Ammonia .  3 

Ammunition .  6 

Axle  Grease .  3 


Bags,  Paper . - . 23 

Bag  and  Twine  Holders.. ..18 

Baking  Powder .  3 

Barley . 17 

Bath  Brick . 32 

Beans . 17 

Blacking,  Shoe .  4 

Bluing .  6 

Borax . 26 

Brooms . - . 33 

Brushes . 35 

Buckwheat  Flour . 17 

Bung  Borers . 

Butchers’  Sundries . 25 

Butter  Dishes .  34 

Butter .  6 

Butter  Color . 26 


Camphor . 26 

Candies . 10 

Candles .  6 

Canned  Goods... .  7 

California  Fruits .  7 

Vegetables .  7 


COL. 

Pie  Fruit .  8 

Sardines .  9 

Meats .  9 

Soups . 10 

Capers . *6 

Catsup . 11 

Cereal  Specialties . 17 

Cereal  Coffee .  20 

Cheese . 16 

Chocolate  and  Cocoa . 11 

Chewing  Gum . 27 

Cider .  27 

Clothes  Pins . 34 

Cocoanut . 13 

Codfish .  . 19 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene.j . *6 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 


COL. 

Drugs,  Grocers' . . . 26 

Eggs .  16 

Essence  of  Coffee .  5 

Extracts . 27 


Fancy  Groceries . 

Farinaceous  Goods . 

Fish,  Canned . 

Fixtures . 

Flour . 

Self  Rising . 

Buckwheat . 

Fly-paper . . . 

Food,  Bird . 

Fruit  Butters . . 

Fruits,  Domestic,  Dried. 
Foreign,  Dried . 


..16 
..17 
..  8 
..18 
..17 
.17 

..17 

..32 

...32 

..25 

...19 

...19 


COL. 

Ink . . 

Insect  Powder . 26 

Ironing  Wax . 32 


Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . »25 

Junket  Tablets . 27 


Ketchup.. 


Mustard . 

Prepared.. 
Marmalade . 


_ 26 


Gelatine . 18 

Gravel,  Bird . 32 


Herring . . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 


Lamp  Goods . 20 

Lard . 24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 26 

Lime . . 

Live  Poultry . 25 

Lye  and  Potash . 21 


Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 21 

Molasses . 33 


Noodles,  Egg . 17 

Nuts . 


Oat  Meal . 17 

8ils . 22 

il,  American . 22 

Olive  Oil . 22 

Olives . 22 


Paper . 22 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 23 

Peas.  Dried . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . .....25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef . 24 

Potash . 21 

Potato  Chips... . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


Preserves . 

Provisions . 
Puddine.. 

Putty  ... 


Rennet . 

Rice . 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 2^ 


Sago  .... . T7 

Salad  Dressing . 20 

Sal  Soda . . 28 

Salt . 28 

Sapolio . 3° 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scales? . 

Scoops,  Grocers’ . 18 

Scouring  Soap . 3° 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 

Specialties . 3° 


col. 

Spices . 3° 

Whole . 31 

Starch . 31 

Stove  Polish . 31 

Soap  Powders . 30 

Sugars .  1 

Sulphur . 26 

Sundries . 32 

Syrups . 33 


Tacks . 32 

Tapioca . *7 

Tar . -  27 

Teas .  1 

Tobacco,  Chewing . 36 

Smoking . 36 

Cutters . J8 

Twine  Holders . 18 

Twine . 32 


Vermicelli . 

Vinegar . 


...18 

....24 


Washboards . 34 

Wax,  Fruit  Jar . 32 

Wrapping  Paper . 22 

Woodenware . 34 


Yeast  Cakes . 36 


-I — 


SUGAR. 

Confectlonen'  Lozenge,  XXXX . 

“  Powdered . 

*«  Crown  A . 

“  Crystal  A . 

*<  Coarse  Granulated . 

Eagle  Tablet* . 

Crystal  Dominoes . 

Cut  Loaf . 

Patent  Cubes . 

Powdered . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Granulated . . . 

Flue  Granulated . . . 

••  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . . . 

“  In  25-lb.  bags  packed  4  in  100- 

lb.  bag . . . . 

M  In  10-lb.  bags  packed  10  in 

100-lb.  bag. . 

**  in  5-lb.  bags  packed  in  bbls... . 

••  in  5-lb.  bags  packed  in  100-lb. 

bags . 

**  in  2-lb.  bags  packed  in  bbls.... 

“  in  2-lb.  bags  packed  in  100-lb. 

bags . 

**  in  2-lb.  cartons  in  cases . 

"  in  s-lb.  paper  packages  in 

cases . . . 

Confectioners’  A . . . 

1— Keystone  A . 

• — American  A . . . . . 

3 —  Centennial  A . 

4 —  California  A . 

5 —  Franklin  B . 

6 —  Keystone  B . 

7 —  American  B . . . 

S — Centennial  B . 

9 — California  B . 

xo — Franklin  Extra  C . 

xi — Keystone  Extra  C . 

12 — American  Extra  C . 

X3 — Centennial  Extra  C . 

14 —  California  Extra  C . 

15—  Franklin  C . 

16 —  Keystone  C . 


5 .00 
4  90 
5-30 

4  95 
5.20 
6  25 
7-27/4 

5  73/4 
5  05 

4  9° 

4  80 
4.80 
4  80 
4.80 

4.85 

4-85 
4  95 

5.00 

5 .00 

5.10 

510 

5.00 

5.00 

4-65 

4.60 

4-55 

4-50 

4-45 

4.40 

4-35 

4-30 

4.25 

4.20 

4-15 

4.10 
4.05 
4.00 


TEA. 

Japans — Basket-fired . . 

Japans — Pan-fired — Common  to  fair.. 

Fine . 

Choicest . . . 

Formosa — Superior  to  Fine . 

Choice  to  Extra . 

Choicest . 

Foochow— Common,  cargo . 

Good,  medium . 

Superior . 

Fine . 

Choicest . 


Per  lb. 

.  20  @  35 

.  20  @  23 

. .  24  @  28 

. .  30  @  38 

. .  18  @  20 

.  22  @  35 

.  4°  @  5° 

.  14  @  16 

.  17  @  22 

.  23  @  28 

.  3°  @  35 

.  &  40 


•  45 
•4° 
•35 
•45 

•  40 
•45 
•4° 

•  45 
•4° 


•  47 

•4* 

•37 


Gunpowder — Choice  to  Extra .  »9  ®  35 

Choicest .  4»  @  4S 

Moyunk — Good .  *7  3° 

Fine .  35  f  4° 

Choice .  45  @  5° 

Choicest .  @  55 

Imperial — Superior  to  fine .  15  <9  20 

Choice  to  Extra .  22  @  25 

Choicest . . . . .  3°  @  35 

Young  Hyson — Superior  to  fine .  is  (9  ao 

Choice  to  Extra .  28  @  3° 

Choicest .  35  f  4° 

India — Common  to  Fine .  «  <9  3s 

Ceylon — Common  to  Fine .  18  (j$  4* 

English  Breakfast — Fair  to  Good .  14  g  27 

Choice  to  Extra .  18  §  a8 

Choicest .  3°  »  4» 


PACKAGE  TEAS. 

Lipton’s  Teas-  in  %  *  |b.  InH  lb! 

Ceylon  and  India,  No.  i.. 

Ceylon  and  India,  No.  2.., 

Ceylon  and  India,  No.  3. 

Black  and  Green,  No.  x.. 

Black  and  Green,  No.  2.. 

English  Breakfast,  No.  1.. 

English  Breakfast,  No.  2.. 

Formosa  Oolong,  No.  I.. 

Formosa  Oolong,  No.  2 . 

Counter  hex  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  >2.00 

Tetley’s  Tea —  Per 

54  lb.  or  54  lb.  in  lead  or  tin,  25  lb».  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  i,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above.  . 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tint,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 5° 

Formosa  and  Oolong,  Sun-Flower. . 5° 

Sun-Flower,  10c.  sample  site,  36  in  carton, 

all  three  grades . Per  dot.  -9° 

Caricol  Blend,  Martindale  &  Co. : —  "er  lb- 

5-lb.  Silver  Sacks . - . **.. 

i-lb.  Silver  Sacks . 22X 

14-lb.  Silver  Sacks . . 

54 -lb.  Silver  Sacks . 

54-lb.  Silver  Sacks . 

Spring  Garden  Tea— 

100  lb.  barrels . 

5  «>•  silver  bags . 

1  lb.  silver  bags .  ff  „ 

54  lb.  silver  bags .  „  „ 

54  lb.  silver  bags . 

,  Packed  In  cases  containing  100  pounds. 


McCormick  &  Co.,  Banquet  brand,  Ceylon, 
Blended,  etc. — 

i-lb.  canisters,  8-lb.  boxes . 

44-lb.  “  12-lb.  •*  . 

54-lb.  “  10-lb.  “  . 

Trial  “  10-lb.  “  . 

McCormick  &  Co.,  Bee  brand — 

i-lb.  lithographed  cans,  sc-lb.  boxes . 53 

(4-lb.  "  10-lb.  “  .  S5 

“  ro  ancl  20-Ib.  bxs..  -57 

Travellers  pocket  canister,  4  doz....per  doz.  .80 


Per  lb. 
■45 
■45 
■45 
•  50 

Per  lb. 


. per  lb.  net 


•23/4 
•  2S 

.18 

19  , 
•19X 


AMMONIA. 

Per  doz. 

Purple  Ribbon.  16  01.,  s  doz.  boxes . 9° 

Purple  Ribbon,  quarts,  1  doz.  boxes .  z-5° 

Purple  Ribbon,  54  gals  K  doz.  boxes .  *-7° 

Colburn’s  Mayflower.  16  oz.,  2  doz.  boxes . 73 

Colburn’s  Autumn,  hotel  size,  2  doz.  boxes . 90 

Violet,  pints,  s  doz . . 


AXLE  GREASE. 

Frazer’s,  15  lb.  pails . *° 

Frazer's,  boxes,  54  gross . Per  P0**  9-  25 

Mica,  54  gross . per  gross  8.40 

Peerless,  54  gross . per  gross  4  5° 

Paragon,  54  gross . P«  gr°ss  5-5° 


BAKING  POWDER. 

Sea  Foam  Baking  Powder- 

54  lb.,  4  dot.  in  case . 

54  lb.,  2  doz.  in  case . 

1  lb.,  1  doz.  in  case.. . 

Davis'  O.  K.,  54-lb.,  4  doz . per  dos. 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz. 

Davis’  O.  K.,  i-lb.,adoz . per  doz. 

Davis’  O.  K.,  5-lb.,  54  doz . per  doz. 

Cleveland’s,  io-c.  size,  4  doz . per  doz. 

Cleveland’s  54"'b.,  4  doz . per  doz. 

Cleveland’s,  }3-lb.,  2  doz . per  doz. 

Leslie's, 54 -lb.  cans,  ior2  dz.  cartons, 4  dz.  cases 

Leslie’s,  54-lb.  cans,  9  doz.  cases . 

Leslie’s  i-lb.  cans,  t  doz.  cases . .... 

Leslie’s,  5-lb.  cans,  6  cans  in  case . per  lb. 

Sea  Gull,  6  oz.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz . 

Rumford’s  Yeast  Powder 

4  oz.  glass,  2  doz .  ’  a 

6  oz.  glass,  a  doz .  x‘  7 

6  oz.  glass.  4  doz . 

6  oz.  glass,  6  doz . 

6  oz.  ,i  gross,  in.bbl . 


Rumford  Baking  Powder  - 

5C.-tins,  4  doz . Per  «oz* 

ioc. -can,  2  doz.  in  box . per  doz. 

J4-lb.  cans,  2  doz  in  case . per  doz. 

i-lb.  etas,  i  doz.  in  c*!e . per  doz. 

Royal,  ioc.  ilzo,  4  doz . 

'«  1  *'  1  “ . . . 


BLACKING— Shoe. 

Shinola . . . Per  d01- 

Shinola,  54  gross  In  box . per  gross 

Blackola,  i  doz.,  10  cent  size . 

Blackola,  3  doz  ,  10  cent  size  . per  gross 

Blackola,  3  doz.,  5  cent  size . per  gross 

Mason’s  No.  1,  %  gross . 

••  "  «,  “  . - . 

it  t *  •*  . . . . . 

I»  ««  . 

T.  M.  French! . per  doz. 


..per  gross, 


•95 

1.70 

3.40 
•  45 
.90 

165 

7.20 

.84 

1.23 

*28 

•45 

.90 

1.65 

.12 

•45 

•45 


1.04 
1.03 
12.  *5 


.45 

•9" 

I-2J 

*  3« 
.*< 
*.3< 
a.4> 
4.6- 


•73 

8.50 

,fo 

6.90 

4-25 

9 .  SB 

9 .60 
t*5 
4  55 
7-5® 

X  M 


SHOE  DRESSING. 


Mason’s . 

Acme,  1  doz . 

Bixby’s  Royal  Polish,  z  doz . 

Bixby  let  Oil  Polish . 

Brown’s  Shoe  Dressing,  1  doz . ..... 

Brown’s,  Army  and  Navy,  j  dos . 

Boyer's  Frencn  Dressing . 

"  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros  &  Co: — 

Gilt  Edge  Polish,  black . 

Boston  Waterproof,  black . . . 

Boston  Jr.  Waterproof,  black,  10-cemt  siie.. 

Elite  Combination,  Baby,  black . . 

Elite  Combination,  large,  black . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet. . . . — . . 

Star  Combination,  russet..— . 

Dandy  Russet  Paste,  large . 

Bossola  Waterproof  Past*  Polish,  .aige . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  caovae  sa  — 

[  ou  Paste  black,  never  dries  up,  I 


•  7* 
».«5 

•7* 
.  Be 
.80 
.80 

•  «5 
75 
7° 

•7® 


t.oo 

»5 

2 .00 
•75 
2.00 
»5 
75 
•75 
a.oc 

•7! 

75 

•7f 


2.00 

•75 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


GREEN  COFFEE. 


Rio,  Golden,  fancy . oo 

"  prime . 

"  choice . 

Santos,  Peaberry,  extra  fancy . 

“  fancy . . 

“  choice . 

Maracaibo,  strictly  fancy,  mild . I2 

“  choice . 

Washed  Caracas,  fancy . 14 

Laguayra,  fancy 


Per  lb. 


-  -°9X 

<fl>  .08 

@°7K 

@.izK 

@.0954 

@-X254 

@.1114 

■  WA 

•”K 


Java,  extra  fancy  Old  Government . 2o54@.2i 

**  ^vfra  fnnnr  /n 


extra  fancy . 

fancy . 

Mocha,  %  and  %  bales,  genuine,  finest... 

“  Seed,  Santos,  fancy . 

choice . 


.20 

@■19% 

@.19 

@.io^ 

io% 


ROASTED  COFFEE  IN  BULK, 

Rio,  Golden,  extra  ancy . 

4t  Prime . 

“  Choice . 

44  No.  2,  bags  about  50  lbs . 

Santos,  Peaberry,  extra  fancy . 

tg  extra  fancy . 

44  fancy . 

choice . ** 

Laguayra,  fancy . 

Maracaibo,  choice . 

"  fancy . 

44  extra  fancy . 

Java,  extra  fancy  Old  Government . 

"  fancy . 

Mocha,  finest . ** 

Lipton's  Blended  Coffee — 

Mocha  and  Java,  No.  x . . 

“  44  a . 

“  3 . 

“  “  . . . 

Packed  in  25  and  50-lb.  cans,  arid  25, 50  aiid  ioo-lb.  bags. 


@.10 

@09  54 
@09 
(3* .  16 
@■13 
@•12  'A 

@.I2 

@-uA 

@15 

@.is54 

@-2554 

@■24^ 

@-23>4 


.22 

.20 

•7 

•14 


Duck,  kegs,  12)4  lbs 
kegs,  654  lbs. 
“FF( 


FG,  FFG,  FFF 


G,  kegs,  25  lbs .  4.- 

„  ,,  kegs,  12J4  lbs .  2.65 

kegs,  6y  lbs .  1 

Drop  Shot,  Nos.  a,  3,  5,  8,  9,  bags,  25’ibs.'.'.'.’.'.’ 


50 

1.85 


BLUING— Dry. 


Barlow's,  small,  2  dor .  ^  ^60^ 

“  ,  large,  1  doz . ...]!!!!!!!!]  5. '20 

Sawyer  s.  No.  1,  6  doz .  , 

Colburn  s,  No.  1,  4  doz .  ; 

“  No.  2, 3  doz . 2]!£ 

Mammoth,  3  doz .  ,  L, 

u  Blue,  No.  1,3  doz .  2 .60 

,  “  No.  2,3doz . 4 *8o 

Keckitt  s,  5c.  and  10c.  asst.,  8  lbs .  Per  lb. 


Per  doz 
1.  20 
1. 10 

1.0714 
92  A 


2  .60 


•75 

.60 


•30 


BLUING — Liquid. 


Per  gross 
■■  3  9° 

..  5-10 


Boyer's  Bengal,  No.  8,  ^  gross . 

Army  and  Navy,  No.  8,  3  doz.... 

Crystal,  No.  2,  3  doz . ]] 

Jack  Rose,  No.  14,  3  doz .  . 

Troy,  No.  32,  bbls.,  6  doz.  barrel . 

French  Laundry,  large,  l/i  gross  in  barrel 


5- 
5  50 
2-45 


CANNED  GOODS. 

Tomatoes — 

Mrs.  Hancock’s,  frying . 

DuBois’,  frying . . . 

“  “  5  case  lots . ’]] 

Jersey  King,  No.  3,  standard  Jersey . ]]” 

“  5-case  lots .  . 

Silver  Lake,  fancy  Jersey . "*"  ^  . 

Peerless,  extra  fancy.  No.  3 . 

Plantation,  No.  10,  standard,  54  doz.'.”"'. .  , 

Silver  Lake,  No.  10,  1  doz . ]]"  '  i 

Golden  Rule,  No.  3,  off  standard . !!!!!!.!!! 

Alta,  No.  2,  good . ].]]]' 

Favorite,  No.  10,  1  doz . !].....!".!!.””. 

Brandywine  Hills,  extra  fancy”....”.”!]”’."'  ,  00 

Bull  Dog,  extra  standard  2s . ]]]]]]]]  60 

Mrs.  Lippincott’s,  Frying . ]]] . 

Lima  Beans — 

Tinsley’s,  extra  small . 

Silver  Lake,  fancy  Jersey.... 

Early  Autumn,  No.  2 . ]]]'"" .  1 

Oxford,  Maine  packed . ]]]]].  .  87% 

String  Beans — X 

Extra  fancy . 

Boyer’s,  2s . !!!..!..!].]..]] 

Acorn,  3s . 

‘4  No.  2 . . 

Safe,  No.  2 . 


2  40 

1 .00 


•25 


•25 

1 .00 


1  5° 

•57K 

.85 

■57% 

.50 


PACKAGE  COFFEE. 

Two  per  cent,  discount  on  package  coffee, 
on  the  equality  plan. 

New  York  Card  Price. 

Ariosa.. 


Sold 


«oo-lb.  Cases.  60-lb.  Cases. 

Arbuckle’s  Seven  Day .  10V 

Lion . .  13  %  °3% 

B.  Fischer  &  Co.-  J  3* 

Hotel  Astor  Coffee,  i-lb  tins .  .6 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . 

“  50-ib.  tins . ° 

“  barrels .  ?? 

Viv  lbs.  . . 


BUTTER. 

Tub  Butter- 

Creamery,  extra,  60-lb.  tubs  . 

first,  “  ,.]]]] 

“  second,  “ 

“  third,  <•  ;;;;;;;; 

imitation,  30-60  lbs . 

"  5  and  10-lb.  rolls,  60  and  ioo- 

lb.  boxes . 

Ladles,  30-60  lbs.,  bakers' use...  . 

Print  Butter— 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs. 

.  .  “raDds,  20-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes . 

Sheaf(* ‘400”)  Elgin,  20-50-fb.  boxes.... 
Sheaf.. 


Per  lb. 

•32 

•3X 

•3° 

.29 

.26 


•33 

•23 


•37 

.36 


•35 

•34 


Milhen  Farm,  ibs.  and  54 "lb’s.’ . 2,_'3I 

rr..~ - u —  __j  t/  iv  '  .  *3° 


Gurnse,  lbs.  and  54  lbs 
Belle  Spring 


.36 

•32 


16 


30-lb.  tins .  . 

barrels .  .  3 


•»4 


.26 

.20 


Ground  or  pulverized  without  extra  charge 
Lipton's —  6 

Special . ., . 

Perfection . . . .  ] 

Packed  in  30  and  60-lb.  cases. 
German-American  Coflee  Co. — 

Triunfo,  24  2-lb.  cans . 

“  48  i-lb.  cans . ” 

Trinidad,  60  or  100  i-lb.  cartons . 

"G-A"  Blend,  20  3-lb.  cans .  [24 

La  Cruzada,  60 or  100  i-lb.  cartons .  2i  iz 

Iowa,  60  or  100  1  and  a-lb.  cartons .  ],s y 

Tumbala,  60  or  100  i-lb.  cartons . 

Quezal  (after-dinner),  is,  24  or  48  54-lb.  can’s 

per  K  lb . 


CANDLES. 


White  Wax  Beans — 

Boyer’s  No.  2 . . 

Acorn,  No,  2 .  _ 

Brandywine  Hills,  No.  2 . . .  . 

Winsom,  N.  Y.,  No.  10, 1  doz.......”!’.’.’.’.".’.'.]!  3!6o 

Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain .  , 

“  No.  3,  tomato  sauce .  2 

Campbell’s,  No.  2,  plain .  gj 

No.  2  sauce .  gc 

Oxford,  No.  3. . :::: 

Narragansett,  No.  3,  tomato  sauce . 

Van^Camp’s,  No.  1,  sauce,  4  doz . g.  14 

“  No  2,  sauce,  2  doz .  1  22 V- 

Moore  &  Brady,  No.  3,  plain . gs7 

“  No.  3,  sauce .  !90 

No.  1,  picnic  size,  plain . 4254 

No.  i,  picnic  size,  sauce . 47 54 

Victory  No.  1,  tomato  sauce,  4  doz.  ..  7, 

Martin  Waper  Co.,  No.  3,  plain .  ]g  754 


2.0 


California  Canned  Fruit. 

Apricots—  p„  , 

Extra  quality . 

Extra  standard . .  3  „ 

Standard .  .  ' 

Pears —  . . 

Bartlett,  extra  quality,  2}4s .  2  2 

“  extra  standard,  2Ws . ] .  2‘ 

“  standard.  2>As.!  . 

Cherries—  A  . . 

Extra  quality,  2j4» . 

Extra  standard,  2)4s . .....!!!.. 

Standard,  2)4s . ....'..".'!!! . 

Peaches — 

Goddess  No.  a>4,  ex. standard,  lemon  ding 
Xioga,  No.  2)4,  extra  standard,  lemon  cling 
Agate,  No.  2 %,  standard,  lemon  cling... . 

Lake  View,  No.  2)4,  yellow,  free . 

Oak,  sliced,  lemon  cling.  No.  1,  4  doz . 

Columbus,  No.  2)4,  pie,  peeled,  yellow,  free 

Plums  2^’  ^'e'  'emon-  ding 

Egg,  extra  standard .  2 

Green  Gage,  extra  standard . .]] .  2 

Egg,  standard . j'"; 

Gage,  standard . j'f; 


2.5' 
3  *3 
2 . 2' 


1.9, 

1.8 


l.7< 

1.  6 
1 .2 
1.2 
1  *3( 


.05 


No.  3,  tomato  sauce.... 
Midnight  Lunch,  No. 

_  ,  1,  4  doz . . 

Schimmel  s,  No.  2,  sauce .  os 

c  . .  No.  2,  plain . .!!!!!  .90 

Snider’s,  tomato  sauce.  No.  3,  2  doz .  1  no 

W  \\  No  *’ 3  d°Z  . 

rio.  1,  4  doz . 85 

Sunnysidc,  sauce,  No.  3,  a  doz . 87^ 

“  plain,  No.  3,  3  doz . .!.]  ^87^ 

sauce.  No.  1,  4  doz . 47i£ 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  a . . 

Van  Camp’s,  No.  a,  2  doz . 7-i a 

Martin  Wagner's,  No.  2,  2  doz . .72% 

Corn — 

Paris,  fancy  Maine 
B< 


Domestic  Canned  Fruit. 

Apples 

Wayne  Co.,  No.  10,  i  doz .  ,  ,e 

Booth’s,  aval  No.  3 .  1? 

Blackberries—  75 

Farren’s,  extra  preserved.  No.  2, 

Silver  Lake,  syrup.  No.  2 . 

Nigger  Head,  No.  a . 

Spring  Garden,  No.  2 . 

Blueberries — 

Maine,  Eagle  No.  2  .  x  4Q 

Loggies,  No.  10 . 6;^, 

Cherries — 


1.30 

1.22 

1.07 

.90 


Boyer  s.  No.  2,  white,  extra .  ,  ,e 

Flour  City,  white,  No.  2 .  ,  22 

Peaches-  ’ ’  ’ 


I  .OO 

82  'A 


Per  lb. 
.29 

•29  lA 

.26 


•  I  6'A 


•35 


P.  &  G.,  8’s,  30  lbs . 

“  16’s,  30  lbs . 

Paraffine,  4’s,  6's,  8's  cartons,  36-lb.  cases 

per  lb . 

Searchlight,  hotel,  i6’s,  30  lbs]!...].’.'.  ”.]]]..”]]]]]] 
Pearless,  hotel,  16's,  30  lbs..  . 

Bright  Light,  16’s,  30  lbs . .]]].. per  bo* 

Werk  s,8  s,  30  lbs . 

“  16's,  lbs . 

Neverout,  8's . 

44  16’s . 


Per  lb. 

.ioy8 


.08K 

09^ 

.1054 

2.00 


. per  box  2.00 


American  Beauty,  extra  fancy,  Shoe  Peg . . 

Cream  of  Susquehanna . . 

Baker's,  G.  W.,  whole  grain . ,5 

Shoe  Peg,  Susquehanna,  No.  2 . 

“  Osborn’s.., . 

Mark,  crushed . . 

Rex^  No.  2,  fancy,  whole  grain . 

Vanity,  No.  2,  whole  gTain . 

Peas — 


.80 

•75 

•7° 

•67  K 
•65 


Tres  Fins,  100  cans .  13.75 

French,  very  fine,  100  cans .  13  25 

“  fine,  100  cans .  n  -75 

“  medium,  100  cans .  10.25 

Boyer’s,  Midgets 


Maryland  Leader,  yellow.  No.  3 .  z.IO 

white .  , 

P.  &  B.,  yellow.  No.  3 .  .  j*,. 

Pears—  . 5 

Silver  Lake,  No.  3 .  ,  ^ 

Fowling  Creek,  good.  No.  3 . ]]]]]]  2 

Raspberries — 

Red  Farmside,  extra  preserved.  No.  a . 

Pride  of  Rochester,  fancy,  preserved.  No.  2 

Rhubarb — 

Silver  Lake,  No.  3,  2  doz . 

Silver  Lake,  No.  10,  1  doz . .]].]]]..]]]] 

Strawberries — 


2.30 


.85 

2 .20 


Anchor,  No.  2 . -j, 

TlimKzi  Ma  v  a  Ja. 


55 


Gross 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “Kosyr” — 


50  tins  in  box . box 

»>“  box . carton 

»-lb.  tins . .  do 

George  Floto’s  Sons —  - 


.90 

■95 

•75 


Coffee^Essence,  54-gross  improved  cans. 

5^-gross  cans,  tin  ends . 

...  „  %-gross  cans,  all  tin . 

Vienna  Coffee  Essence,  Manilla,  V2  gross..  . 

Package  Chicory,  65-lb.  cases . per  ib’ 

Hummel  s  Essence,  tin  can,  54  gross,  per  gross 
“  tin  ends,  “  « 

“  "  improved  “  “  , 

Chicory,  Selig’s  65’s . 

“  English,  ground,  bags  about’ i'fo  lbs!!!  ’05V 

Francks',  stick,  65  lbs .  J ,/ 

“  Muller’s,  Columbus  brand,  5  sticks  /3 
to  lb.,  65  lbs . . 


Per  gross 

2.25 
2.  JO 

2.85 
2.25 
•04  V* 

■  .85 

2.  JO 

15 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  , 

"  B.  keg.,  25  lb, . 


l7 


JARS  AND  JAR  RUBBERS. 

Glass  Jars. 

Pints . 

Quarts .  . -  4/]5 

Half-gallons . . .  *  45 

Jelly  Tumblers — 

Barrels,  22  doz . .  doz. 

(No  charge  for  barrels.) 

Jar  Tops — 

34  gross,  no  rubbers . per  gross 

Jar  Rubbers — 

Lip,  wide  .  . . per  gross 

Acme,  wide,  i  doz.  cartons,  5  gross  box, 

*4  * .  ,  per  gross  .45 

medium,  1  doz.  cartons . per  gross  ao 

Reliable,  white  rubber,  wide .  [2g 

medium . 


1.60 


.85 


Black,  medium., 


(25  lb.  lots  1  cent  perlb.  less.) 


per  lb. 


COOKING  HERBS. 

Colburns’s  ‘‘A,’’  Small — 

Sweet  Maijoram . •  per  qoz 

Sage . << 

Thyme .  ’]  u 

Savory . . .  it 

Special  case  assortment,  2  doz.  Sweet  Mar¬ 
joram,  1  doz.  Sagi,  54  doz.  Thyme,  54  doz. 

„  .Savory.  . percase 

Coburns  “A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

J4-lb.  cartons.  1  doz . per  doz 

5i-lb.  “  “  .  << 

54-ib.  “  «  . ;; 

54-lb.  screw  cap  bottles,  2  doz . .  “ 

54-lb.  square  caus,  2  doz .  “ 


•  25 
■25 
•25 
•2S 


90 

une . . 

0.  2,  soaked . 3254 


Extra  Sifted . .  12s 

"  sifted . ;;;;;;; 

r  ‘r  TEarlyJun« . 95 

Jumbo  June . 

B.  B.  F  ,  Early  j 
Hermit  brand,  N( 

Lotus,  Sweet  Wrinkle .  j  4a54 

Brandywire  Hills,  extra  sifted  N.  Y.  State...  1  so 

Kent  County,  Silted .  §.54 

Our  Favorite,  No.  2 . ]]!!!].!  .&7'A 

Plantation  Standard,  Early  June,  No.  2 . 8254 

Pride  of  Delaware  Standard,  No.  2 . 7754 

Wyoming,  extra  fine,  June,  No.  2 . .  1 '25 


Jumbo,  No.  1,  4  doz. 

Silver  Lake,  No.  2 . 

Defence,  No.  2 . !..!...!!!].!!!!!!!!!! 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 . 

GeneraL  E.  &  C.,  sliced.  No.  2 . ] 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced.  No.  2 . ...”.!!..!!.! 

Orange  Grove,  E.  &  C.,  No.  2 . 

Singapore  Chunks,  No.  i54,  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  2 . ]]]] 

Singapore,  cubes,  No.  154,  4  doz . 

Wagner’s,  No.  1  cocktail,  a  doz . ..." 

P.  &  B  ,  grated.  No.  3 . . . 

James,  No.  3,  pie,  grated . !!!!!!!!! 


1 .00 

1  •  45 
1 .90 


•g° 

.80 


1 . 

1, 
»-6s 

1 .60 
2 -35 
1 .00 
1.30 
•95 
•95 
.825; 
.80 


Singapore,  cubes,  No.  .,  4  doz . 67^ 


Beets — 

Red  Belle,  N.  Y\,  No.  . .  1>05 

Silver  Lake,  fancy.  No.  3 . n5 

Chautauqua,  No.  3 . *’’*]* 

Succotash — 


Poland,  No.  2,  fancy  Maine.... 
Brandywine  Hills,  extra  fancy  . 

Spinach — 

Champion,  No.  3 . 

Shawnee,  No.  3 . 

Farren’s,  No.  3 . 

4i  No.  10 . 

Sweet  Potatoes — 

Canned  Crab*,  Clama,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs—  p  d 

Deviled,  No.  i,  4  doz .  2  17U 

Gold  Label,  No.  1,  4  doz .  ,  «« 

Star,  No.  1,  4  doz.].' . ]^U 


Lob«ter — 
B.  &  M 


Victory,  No.  3,  2  doz.. 
Farmside,  fancy  N.  Y. 


State,  No.  3 .  1.22)4 


■7  2K 


.40 

•75 

x*25 

•9° 

.85 


Pumpkin — 

Silver  Lake,  No.  3 . 

Silver  Lake,  No  10,  %  doz . .  2  00 

Red  Belle,  N.  Y.,  No.  3 . .  1.05 

Apoiio,  3’s . !!!!!]]!!!!]  !90 

Lily  Lake,  3’s . 6-y 

Brady,  No.  10,  %  doz .  y.go 


Asparagus — 

Oak,  large,  2)4’ s .  3.20 

Superior,  large,  No.  2)4 .  ,  .25 

Staple,  medium.  No.  2)4 .  3.00 

Swan,  medium.  No.  2)4 .  2.qo 

Del  Monte  Tips,  No.  i)4 . !...!!]  2.55 

Extra  Tips,  No.  1 54 . ]  2.55 

El  Rio,  medium,  No.  2)4,  2  doz .  2.80 


No.  1,  flat,  4  doz . . . 

"  No.  54,  flat,  4  doz .  2.45 

“  No.  1,  tall,  2  doz .  a  (,c 

",  No.  )4.  flat,  4  doz .  3  00 

Star  brand.  No.  )4,  flat,  4  doz .  i  ,40 

No.  1,  tall,  4  doz .  3.85 

.  "  No.  54,  flat,  4  doz .  2.40 

Shnmps — 

Peerless  brand  (Barataria),  new,  pickled. 

No.  1,  2  doz., 


1. 15 


IN 
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Cotton  Bale,  pickled,  No.  1,  2  doz . !. .  1 .  i„ 

Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz .  1  co 

;;  “  no.  2, 2  doz . .  2.50 

1  "  No.  3,  2  doz .  3 .13 

Underwood,  soused.  No.  1,  50  cans .  5  40 

Oysters—  “  Noi'4doz .  1.52)4 

Boyer's,  No.  1,  2  doz .  87V 

“  No.  2,  2  doz . .....]]!!!!  , 

M.  &  B.,  Deep  Sea,  No.  1,  2  doz . 87)4 

Stewart's,  No.  2,  2  doz .  1.65 

„  No.  1,  2  doz . 80 

Victory,  No.  1,  2  doz .  87W 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1.4 254 
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LAM80N  ELECTRIC 

CABLE  CASH  CARRIERS 

GIVE  PROTECTION,  QUICK  SERVICE  AND  ECONOMY 


. . ■ 


Write  for  Booklet  E 


LAMSON  CONSOLIDATED  S.S.CO. 


Philadelphia  Office 
500  Penn  Mutual  Bldg. 

District  Offices  in  alt  Principal  Cities 


Boston  Office 
161  Devonshire  Street 


Where  Pride  Comes  In 

Most  butter  jobbers  sell  print  butter  because  it  is  their 
business,  because  it  is  the  most  valuable  part  of  the  business 
they  usually  sell  the  best  butter  they  can  find. 

We  go  a  little  further.  With  us  Gurnse  Butter  is  a 
pride.  We’re  proud  of  it— it’s  a  sort  of  apple  of  our  eye. 
We  make  it  just  as  fine  and  fancy  as  butter  can  be  made, 
and  after  that’s  done  we  pack  it  so  handsomely  as  to  be  a 
credit  to  our  plant. 

Naturally  we’re  not  blind  to  the  fact  that  this  is  good 
business,  but  there’s  a  sentiment  in  it  that  isn’t  business 
at  all. 

Gurnse  Butter  is  made  in  our  own  dairies,  from  the 
richest,  high-grade  milk  of  selected  cows,  and  is  never  out 
from  under  our  eye  until  it  leaves  our  store  in  sealed  cases. 

Packed  in  20,  30  and  50-pound  boxes— pounds  and  ^-pounds— 

36  cents.  Prices  subject  to  market  changes. 

P.  F.  BROWN  &  COMPANY 

39  South  Front  Street  PHILADELPHIA 
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To  the  Trade 


Do  You  Know  That  the 


American  Consumption 


OF 


CEYLON 


TEA 


is 


I 


Even  in  this  Year  of  Uni¬ 
versal  Trade  Depression  ? 

(  Thai  s  no  marvel,  however, 
for  Tea  Drinkers  are  gener¬ 
ally  learning  that  if  s  really 
the  cheapest,  as  well  as  the 
best,  Tea.) 


DIRECT  SHIPMENTS 


TO 


America,  September  30th,  1908, 


Show  Increase  of  About  a  Million  Pounds. 
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Salmon — 

Gibraltar,  Sockeye,  No.  i,  tall .  i  .95 

“  “  No.  56,  flat .  1. *5 

Hapgood’s,  No.  1,  tall .  1.95 

“  No.  1  flat .  2*05 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  1, 

tall,  4doz .  1.70 

Horseshoe,  No.  1 .  1.45 

Sweet  Clover,  pink,  No.  1,  tall . 95 

White  Raven,  red,  l/2s . 95 

Chef,  red.  No.  y2,  flat,  4  doz . 92^ 

Terrapin,  pink,  No.  54#  4  doz . 85 


SARDINES— Imported. 

Chancerelle,  tfs,  key . . .  25.00 

La  Champagne,  54s#  key .  17.00 

%s,  key,  boneless .  30.00 

Tricolore,  54  s . «...  9.00 

Martels,  54 s .  9.50 

"  .  1325 

Morel,  y2s,  boneless .  15.00 

Domestic. 

Mustard — 

Irma,  54s,  100  cans .  3.60 

Raven,  54s#  key,  100  cans .  3-47/4 

Gold  Label,  54s,  mayonnaise  dressing,  100 

cans .  6.40 

Gold  Label,  24s#  mayonnaise  dressing,  50 

cans .  4.30 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

cans . per  case  4.75 

Oil- 

Gold  Label,  54s#  100  cans .  6.40 

Irma,  54s#  100  cans .  3-7° 

Continental,  54s,  key,  100  cans .  3-62  54 

Owl,  54s#  key,  100  cans .  3  6254 

Swift  &  Co.,  Talisman  brand,  100  10-cent 

cans . per  case  7.00 

Skipper  Sardines — 

5£s,  olive  oil,  key,  100  tins .  12.00 

54s#  **  44  50  tins . <*....  12.00 

54s,  tomato  sauce,  key,  100  tins .  13. 00 

5ls,  “  “  5c  tins .  13.00 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  1,  key,  2  doz .  1.40 

“  No.  2,  key,  1  doz . . .  2.35 

Fairbank’s — 

No.  1,  key,  2  doz .  1 .45 

No.  2,  key,  1  doz .  2.25 

No.  6,  key,  1  doz .  7.15 

No.  14,  key,  %  doz . per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz .  1 .45 

No.  2,  key,  1  doz .  2.30 

Chipped  Beef. 

Libby’s — 

No.  54,  2  doz .  1 .30 

No.  1,  2  doz .  2.20 

No.  54,  glass,  2  doz .  1-47/4 

No.  1,  glass,  2  doz .  a. 40 

Beechnut — 

No.  54,  sliced,  glass  jars .  1.75 

No.  1,  sliced,  glass  jars .  2.90 


Sliced  Smoked  Beef. 

Armour’s  Veribest — 

Shield,  in  glass,  size  54 .  1.55 

44  1 .  2.65 

Acme — 

Large  tins,  2  doz .  2.85 

Medium  tins,  4  doz .  1  75 

“  2  doz .  i.75 

Large  glass  jars,  1  doz .  2.95 

Special  jars,  1  doz .  2.75 

Junior  jars,  2  doz .  1.75 


Sliced  Bacon. 

Armour's  Veribest — 

Star,  in  glass,  size  54 .  1.65 

<(  i«  <<  _ 

1 .  2.65 

“  in  tin,  "  % .  j.65 

“  “  “  1 .  2.6s 

Beechnut — 

No.  54,  glass  jars .  1.65 

No.  1,  glass  jars .  2.7254 

Acme — 

Large  glass,  1  doz .  2.50 

Junior  glass,  2  doz .  1.50 


Roast  Beef. 

Armour’s  Veribest — 

No.  1,  2  doz .  x  .^o 

No.  2,  1  doz .  2.25 

Fairbank’s — 

No.  1,  2  doz .  1.45 

N°.2’ld0Z .  2 -37^ 

Libby  s— 

No.  1,  2  doz .  1,45 

No.  2,  1  doz .  2.30 

Kingan's — 

No.  1,  2  doz .  1.40 

No.  2,  1  doz .  2.4254 

Lunch  Tongue. 

4rmour’s  Veribest,  No.  i,  2  doz .  2.50 

•-rmour’s  Veribest,  No.  'A,  2  doz .  .  1.50 

Fairbank's,  No.  1,  2  doz . . .  j.15 

Libby’s,  No.  1,  2  doz . .  2.75 
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Whole  Ox  Tongue. 

Armour’s  Veribest — 

Size  1  .  4 .85 

;;  >% .  6.00 

2  7.00 

„  “  8.50 

Fairbank’s,  No.  2,  1  doz .  7.00 

Libby’s,  No.  2%,  1  doz .  9.50 


Potted  or  Deviled  Meats. 

Armour's  Veribest — 

No.  4  doz . . 

Libby’sL  . 

No.  4  doz . . 

No.  14,  4  doz . 80 

R.  &  R  — 

No.  5^,4  doz .  j.I5 

No.  y2,  2  doz . . . ?. .  1. 95 


Potted  Chicken  or  Turkey. 

Armour's  Veribest — 


Libby’s — 

No.  54,  4  doz.. 
No.  54,  2  doz.. 
R.  &  R..  No.  i/, 


Sausage. 

Armour’s  Veribest — 

Vienna  style,  size  54 . 80 

14  44  i .  1.35 

Luncheon,  with  Tomato  Sauce,  size  54 . 8o 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label'' — 

Chicken,  No.  % .  2.85 

“  No.  1 . . .  c  .00 

Turkey,  No.  54 .  2.85 

No.  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  xi.oo 

.  Ham,  No.  i54-» . . . . .  7  so 

“  “  No.  254 .  10.00 


Deviled  Meats. 

Curtice  Brothers,  “Blue  Label" — 

No.  5  oz. 

Ham . 1.25 

Tongue .  1.25 

Chicken .  x.  85 

Turkey .  1.85 


No.  10  oz, 
2.15 
215 

2.90 

2.90 


Potted  Meats. 

Curtice  Brothers,  ‘‘Blue  Label”  — 

No.  %  Tin.  No.  A  Tin. 

Ham .  z .  20  2.00 

Tongue .  1.20  2.00 

Chicken .  1.80  2.7s 

Turkey .  ,.80  2.75 


Soups. 

Schimmel’s,  assorted,  1  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 


•8s 


83 

■87% 


Beef... 


Pea  . 


Quarts. 

Pints. 

%  Pints. 

3->5 

1  *75 

I-2S 

3.15 

>■75 

1  -25 

3  ■  >5 

1  •  75 

1.25 

3- >5 

>•75 

1-25 

■  3*>5 

1  -75 

1.25 

3-  >5 

>•75 

1-25 

3- >5 

1  •  75 

I  •  25 

3*  >5 

>■75 

1.25 

3-i5 

>■75 

1.25 

3  >5 

i-75 

1-25 

3' >5 

>•75 

1.25 

3->5 

>■75 

1-25 

3-15 

>•75 

1.25 

3.  >5 

i-75 

1.25 

3-  >5 

i-75 

1 .25 

3-i5 

i-75 

I  25 

3>s 

i-75 

1.25 

3. >5 

i-75 

1.25 

6.50 

3-5° 

2.  OO 

7  *25 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  pcr  lb. 

Extra  Mixtures . 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  “  095^ 

Elcroften  Mixtures .  “  -°9/4 

Nobby  Mixtures .  “  .  10  ~ 

Cadella  Mixtures .  “  .1254 

Fine  French  Mixtures .  “  .  1314 

French  Creams .  “  .09 

American  Mixtures .  “  .0854 

Variety  Cut  Drops .  “  .085^ 

Darling  Mints .  “  .0854 

Golden  Drip  Bar . 15-lb.  boxes  .10 

Sour  Balls . 30-lb.  pails  .08*4 

Pancella  Cream  Chocolate .  “  .1054 

I  X  L  Assorted  Chocolate .  “  *n54 

King  B  Assorted  Chocolate .  “  .  12yx 

No.  1  Fine  Assorted  Chocolate...  “  -1654 

Nonpariel  Drops .  “  -i*54 

Chocolate-covered  Caramels .  41  .12 
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Dairy  Chocolate  Chips .  ,25-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . ,2i-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen . . .  “ 

Wellington  Caramels . 25-lb.  pails 

Frozen  Milk  Caramels . . . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  “ 

Jelly  Beans . . .  “ 

Wintergreen  Lozenges .  “ 

Mint  Lozenges .  <« 

Assorted  Lozenges .  ‘ ‘ 

Conversation  Lozenges . 28-!b.  pails 

C.  &  A.  Crown  Stick . .30-lb.  pails 

Pancella  Chocolate,  idb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods . 10  boxes  in  case 


,i6J4 

■  u'A 
.17  'A 

■  10 'A 
■°9  'A 
■°9  ’A 

.08 

•  10  % 

•  °7  Vi 

•  10  A 

.08 

■  09  V2 
■°9  'A 
■°9% 

■  °9‘A 
.08A 
.12% 
•09  'A 

4.50 


CATSUP. 


I.60 

2.75 

Beefsteak  Catsup,  medium . 

P.  P.  Co.,  spiced,  No.  32,  5  doz . 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz  . 
Campbell’s — 

No.  8,  2  doz . 

Per  doz 

..  .87% 

>  75 

No.  8,  Tobasco . 

Snider's — 

No.  16,  2  doz . 

No.  8,  1  doz . 

KETCHUP. 

Curtice’s  “  Blue  Label”  Tomato  Ketchup—  Per  Case 

Small,  25  bottles  in  case .  2.75 

Medium,  25  bottles  in  case .  4.25 

Large,  12  bottles  in  case .  3 . 75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co's —  Per  lb 

Premium,  54s,  12  to  25  lbs . 30 

Premium,  % s,  12  lbs . 30 

Caracas,  sweet,  6  lbs . 30 

German,  sweet,  12  lbs . 23 

Auto,  sweet,  6  lbs . 32 

Cocoa,  54-lb-  cans,  12  lbs.  in  box . 34 

Cocoa,  54-lb.  tins,  6  lbs . o# 

W.  H.  Baker’s— 

Best  Cocoa,  54-lb.  size . per  lb. 

“  J4-Ib.  “  .  “ 

Premium  Chocolate,  54s#  12  lbs . 

44  54s#  12  lbs . 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 

“  1-5S,  1*  lbs . 

Hershey's — 

Milk,  48  5  cent . per  box  1 

Epp's — 

Cocoa.  54-lb.  tins,  7  lbs . 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  1  -lb.  tins . per  tin 

“  6-lb.  boxes,  54-lb.  tins .  “ 

44  6-lb.  boxes,  54 -lb-  tins .  ** 

Huyler's — 

Cocoa,  54s,  6-lb . 

“  54s#  6-lb . 

Hooton  Cocoa  and  Chocolate  Co. — 


31 

32 
2854 
29lA 
>9/4 

1 9'A 


45 


42 


72 

37% 

>9 


Cocoa,  labeled,  J4S .  . 

Cocoa,  labeled,  is . 

Premium  Chocolate,  54s . 

Premium  Chocolate,  5^s . 

Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases- 

Per  can. 

54-lb.  round  cans . ig 

54- lb-  ^  . 30 

ilb-  “  . 59 

154-oz.  44  50  cans  in  case  .07 


•36 

.38 

•3i 

•33 


Per  doz. 
2.27 
3.60 
7.08 


5-lb-  “  .  2.75 

Bensdorp's  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . 

Queen,  4  to  lb . 

Sweet  Vanilla,  4  to  lb . 

“  8  to  lb . : . 

Bloocker’s  Cocoa  Powder — 

54-lb.  tins,  2  doz.  in  box . per  doz. 

54-lb.  tins,  2  doz.  in  box .  “ 

i-lb.  tins,  1  doz.  in  box .  “ 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-lb.  bags,  1  doz.  in  case .  “ 

Runkel's — 

Cocoa . per  lb. 

Premium  Chocolate .  “ 

Vienna  Sweet  Chocolate,  54-lb.  pkg...  “ 
Vanilla  “  y8  lb.,  48  to  box... 

Wilbur’s  Cocoa — 

Breakfast,  54-lb-  tins,  6-lb.  boxes . per  lb. 

44  52-Ib.  t.zis,  6-lb.  boxes .  * 

Wilbur’s  ChocolJL-t — 

Sweet  Clover,  54s#  6-lb . per  box 


Per  lb. 

•55 


•45 

•42 

.28 

.28 


.88 

3-50 


6.50 

-52 

-50 


•33 

•30 

.22 

1.60 


•33 

•32 


1 .60 
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Lowney's — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  54-lb.  packages . 32 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54-lb.  packages . 33 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  k(-lb.  packages . 32 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54 -lb-  packages . 32 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  13 

boxes  in  case,  54-lb.  packages . 27 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb.  packages . 27 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54 -lb.  packages . 27 

Vanilla  Sweet  Chocolate,  50  5-cent  pack- 

ages  in  box . per  box  1.65 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  J-lbr 

tins . 3g 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  £-lb 

tins . 36 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54-lb. 

tins . 3g 

Cocoa,  6  1b.  boxes,  12  boxes  in  case,  54-ib. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  J4-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 36 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 36 

Diamond  Chocolate,  sweet,  54 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb.  .24 

12-lb.  “  6  “  “  .  «  .34 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb.  .32 

6-lb.  boxes,  12  boxes  case,  54 -lb.  tins  “  .32 

54-lb.  tins,  6  lb.  boxes,  12  boxes  case  “  .32 

Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box  1.65 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  J4-lb.  jars,  6-  and  12-lb. 

boxes  . . . 

Croft's  Cocoa.  £s,  2  dozen  in  box .  x  .80 

“  “  54s#  6  lbs.  “  . 33 

“  “  54s,  6  lbs.  “  . 3a 

44  4  4  5-lb,  6  cans  “  . 30 

“  Swiss  Milk  Chocolate,  48  5-c. cakes..  1.50 

“  Premium  54s,  12-lb.  cakes . ii 

54 s,  -  “  30 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

54  lb.  decorated  cans,  12-lb.  boxes.. per  lb.  .  30 

54-lb.  “  “  24-lb.  boxes..  “  .29 

Special  10-c.  packages,  30  to  box. .per  box  2 .10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . ?654 

“  54-lb.  “  12-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 2q54 

“  54-lb.  “  12-lb.  “  . 20 

“  54-lb.  “  6-lb.  “  . 3x% 

*-lb.  “  1 2  -  lb.  “  . 3t^ 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 2654 

“  54s,  12-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box  1.35 

_  .  “  3-c.,  72  “  .  “  1.40 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 271/ 

54-lb.  “  24-lb.  “  . 2  7 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 80 

40  44  “  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  44  44  48  to  case . 78 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed* 


Eagle,  4  doz .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  3*75 

Defiance,  4  doz .  3-75 

Magnolia,  4  doz .  4.15 

Rose,  4  doz .  4  .00 

Dime,  4  doz .  3  65 

Winner,  4  doz .  4.00 

Baby,  1  doz.,  glass .  1 .90 

Red  Cross .  4.15 

Peninsular .  4.15 

Leader .  3-9° 

Banner,  4  doz .  4.10 

Star,  4  doz .  4.15 

Emery,  4  doz . .  3.80 

EVAPORATED  MILK. 

Libby's,  small  family,  6  doz .  2.70 

Libby’s,  family,  4  doz .  3.20 

Peerless,  hotel  size,  2  doz .  3  55 

Peerless,  family  size,  4  doz .  3  .00 

Peerless,  5-cent  size,  4  doz .  1 .65 

St.  Charles,  family  size,  4  doz .  3.75 

St.  Charles,  hotel  size,  2  doz .  3.80 

Silver  Cow,  5-cent  size . 6  doz.  2  50 

Pet,  10-cent  size,  4  doz . per  case  3.00 

Pet,  5-cent  size,  6  doz . per  case  2.55 

Van  Camp's,  6  doz.,  small .  2.65 

Van  Camp's,  4  doz.,  family .  3.00 

Van  Camp's,  4  doz.,  large .  3  70 
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A.  Exton  &  Company 

TRENTON,  IN.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers  Stamped  “  EXTON” 


"The  Best  Known  and  Known  as  the  Best * 


Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co., 
Distributing  Agents.  116  South  Delaware  Avenue.  Philadelphia. 


Be  Judged  by 
Exton  Oyster  Crackers 

fTT  People  size  up  youf  store  by  the 
TU  brands  of  goods  they  have  known 
for  years.  “  Exton  ”  Oyster  Crackers  have 
been  “The  Best  Known  and  Known  as 
the  Best”  for  sixty-one  years.  The 
grocer  who  sells  them  gets  credit  for 
handling  Best  Quality  in  All  Lines. 


ANOTHER  STEP 

Against  Preservatives 

The  report  of  the  Government  that  chemical 
preservatives  in  food  products  are  detrimental  to 
health  is  probably  the  forerunner  of  an  order  pro¬ 
hibiting  their  sale.  In  so  far  as  your  stock  is 
composed  of 

HEW2 

57  VARIETIES 
EURE  FOOD  PRODUCTS 

you  will  suffer  no  loss.  They  contain  no  artificial 
preservatives  of  any  kind.  Every  Heinz  label  is 
a  guarantee  of  absolute  purity. 

Anything  that’s  is  safe  to  sell. 

H.  J.  HEINZ  COMPANY 

PITTSBURG  NEW  YORK  CHICAGO  LONDON 


The  Dog  May  Bite 

Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard¬ 
est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
York  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  you  blend  your  own  coffee  the 
dog  yon  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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HIRES  CONDENSED 
MILK 


Per  care. 


Silver . 

-4-15 

Queen . . 

4.00 

Premium . 

3-85 

Blue  Ribbon .. 

3.85 

Gold,  tall . 

375 

Gold,  family... 

3- IS 

COCOANUT. 

Franklin  Baker  Co's — 


Per  case 


Brazil,  70  5-cent  packages .  2.50 

44  35  10-cent  “  2.50 

“  38  5-cent  and  16  10-cent  packages....  2.50 

“  18  20  cent  packages .  2 .50 

Per  lb. 

“  Shred,  in  pails,  20  lbs . . 

“  in  boxes,  25  lbs .  09% 

"  u  in  barrels,  135  lbs .  00 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

“  in  boxes.  25  lbs . 09^ 

“  44  in  barrels,  135  lbs . 09 

Premium,  60  #-lb.  packages,  15  lbs.  to  case  .23 

"  30  15  “  .22 

“  30  xA-\b.  and  15  y~\b.  packages, 

15  lbs,  to  case . 22^ 

Dunham's,  and  %s,  15  lbs . . 

As  and  y s . 26^ 

5^-lb.  packages,  5  and  15  lbs . 28 

Y& s,  5- lb.  cartons . 28 


COCOANUTS. 

Franklin  Baker  Co's —  Per  bag 

Porto  Rico,  Jumbo,  80s . .  4.00 

San  Bias,  ioos . . .  3.50 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.—  Bbls.  Bxs. 

Butter  Crackers . 08  -o8Y 

Oyster  “  08  .08% 

Wine  Scroll . -i°Y 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins’  Son—  Bbls.  Bxs. 

Assorted  Jumbles . 07%  .08 

Brown  Edge  Water .  ,IO 

Butter  Thin .  ]2 

Clover  Mixed .  .08 

Cocoanut  Ripple .  .  IO 

Cookie  Mixed . 08 Y  .09 

Frosted  Spiced  Wafer .  on 

Fruit  Cookies . 08Y  [09 

Fruit  Gem .  0g 

Graham  Wafer .  IO 

Grandma  Cookies . 08  Y  .09 

Honey  Jumbles,  XX . 00  Y  10 

Iced  Charter  Oak .  og 

Iced  Ginger  Tablet .  ’08 

Iced  Honey  Jumbles . 09*4  !io 

Iced  Penn  Treaty . 07  07i/ 

Iced  Vedette  Wafer . 07  08 

Lemon  Bar  . o8%  .09 

Man-m-the-Moon  .  og 

MHk  Lunch . o7  .07Y 

Orange  Cookies . 07^  .08 

Quaker  City  Mixed . . . ojY  ]o8 

Salted  Strips . ’ . o8J^  [09 

Saltines .  ,2 

Soda  Biscuit  XX . 06  o6!/ 

Soda  Biscuit  XXX . 06Y  07 

Spiced  Wafers . 07^  .08 

Sunshine  Cookies . 07*4  .08 

Water  Crackers  Star . 06Y  07 

Package  goods—  per'  doz. 

Animals  . . „ 

Butter  Thin . 1  00 

Gingerettes . 1  !oo 

Gold  Medal  Soda  (small) . 

„  “c  "  r  “  (laree> .  -90 

Graham  Wafers .  I#oo 

Ivinettes .  „ 

Milk  Lunch . 

Our  Ginger  Snaps .  . 

Pink  Tea . 

Sugar  Snaps .  . . 

Saltona  Biscuit .  t'.oo 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 
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DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  doz.  i  15 
**  with  Horse  radish,  p.dz.  1,15 
Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 .75 
“  with  Horse-radish,  p.dz.  1.75 
Wein  Senf,  in  bbls . per  gal. 

1  gallon  stone  jars . per  jar  .  75 

**  5  gallon  kegs . per  keg  2.50 

Prepared  Mustard,  in  bbls . per  gal. 

“  in  15  gallon  kegs...  “ 

“  “  in  10  “  ...  “ 

“  in  5  “  ...  “  .25-. 40 

“  in  2  gallon  pails. ..per  pail  .75 
“  *\  in  1  “  ...  44  .40 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 95 

“  Sifting  top,  2  doz.  in  case. ...per  doz.  .46 
**  with  Horse-radish,  2  doz.  in  case, 

per  doz . 95 


.26 

.22 

•35 

32 


.80 

.26 

75 


45 


75 


.19 
.  16 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 25 

“  loaf 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .  18,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .32^  ** 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 

Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

in  tin  . per  lb. 

**  i-lb.  tins . per  case 

Camembert,  in  wood  boxes . per  doz.,  2 .75-2.85 

Sap  Sago,  grated,  ready  for  use,  10-oz.  bottles, 

per  doz. 

Parmesan,  grated, ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  100  in  box .  2.25 

Edelweiss,  Romatour  and  Bier-Kase..per  doz.  4.00 

American  Swiss,  No.  1 . loaf,  .16  cut, 

u  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb. 

Limburger  Cheese,  No.  1 . box,  .14; 

lA  box,  14  ;  less . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  “ 

English  Dairy  Cheese . . .  44 

Pineapple  (Picnic  size),  6  in  box . per  box 

“  (Gem  size),  6  in  box .  “ 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  44  41  .  44 

Picnic  size,  2  44  44  .  44 

Trial  size .  44 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

“  “  “  No. 1  “  “ 

“  Roquefort  **  large  **  44 

“  44  44  small  44  “ 

Fromage  de  Brie,  M.  C.  C.,  z  in  box. ..per  box 
44  d'lsigny,  '*  6  44  ...  44 

Wm.  Tell  brand,  12  in  box .  44 

Neufchatel  (Cow  brand),  25  in  box . 

Star  Cream,  or  Phila.,  i«  44  .  44 

Miniature  Cream,  or  Phila.,  12  in  box..  44 

Hand  Cheese,  8  doz .  44 

“  4  “  .  “ 

'  4  “  Thuringer .  44 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  44 

Schutzen  Cheese,  12  in  box .  44 

American  Mountain  Cheese  (Alpen  Kase),  50 
i-lb.  packages . per  lb. 


.16 

•  *7 
.16 

■*7lA 

3  00 
2.25 


4  50 
2.40 

x-35 
1 .00 
1 .00 

2.40 
2-95 
i-45 
i-55 
* -55 

1.40 

•95 

1.90 

95 
1  *35 
.70 

•85 

1  -45 
1.25 


.18 


Imported  and  American  Meats 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  in  tin . per  doz 

“  8  “  .  44 

Carlsbad  Speck  (Imported  Bacon) .  44 

Imported  Cervelat  Sausage  (Rolff 's).  ...per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . per  doz. 

American  Holsteiner...by  bbl.  .12;  less,  per  lb. 

“  Landjager,  short .  44 

**  “  long .  44 

41  Mortadella,  Dry .  44 

lt  Knackwurst,  35  in  box,  per  box, 

14-75 . per  doz. 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

.21^4 ;  less . 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes  .20;  less . 

'*  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .17;  less . 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  14;  less . 

“  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23*4;  less . 

**  Salami  (E),  50  and  100-lb.  boxes, 

.  20 ;  less . 

44  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  .  18*4  ;  less . 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .  16 y2  ;  less . 

“  Tongue  Sausage . per  lb. 

“  Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb. 

41  Lachs  Ham .  44 

44  Petit  Delicatess  Frankfurters,  plain, 

per  doz. 

**  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz. 

4t  Lebanon  Beef  Bologna . per  lb. 

14  Paprika  Speck .  44 

Mettwurst,  half-round .  44 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb. 

Smoked  Thuringer  Blutwurst .  44 

44  Pfefferwurst .  44 


and 


•45 

4.75 

*  75 
•3* 
•  45 
3-75 

■65 

3.00 

•M 

•*4 


•*5 

2.40 

•*3 
.21 
•  l8 

.16 

•*5 

.22 


.  20 


,l8 

.78 


■15 

.28 


1.00 

x5 


.18 

.16 


•  *5 
.18 
.18 
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Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
“  quart  glassjars.  5.75 

11  44  io-oz.jars .  2.50 

Calves'  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  “  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1.00 

44  44  pints . 

44  44  quarts . 

Lamb  Tongues,  in  glass .  1.60 


Holland  and  Scotland  Herrings. 


„  „  .  Kegs  or 

Holland—  Pails. 

Mixed,  “Y.  M.,’’  Y  bbl .  5.50  .60-. 75 

Milkers,  “Y.  M.,”  %  bbl .  6.50  .75-85 

Mixed,  standard,  bbl . 

"  J4  bbl .  5.50-6.50 

Milkers,  standard,  bbl . 

“  J4  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

“  “  y2  bbi . 

Milkers,  “  bbl . 

“  “  bbl . 

Marimrte  Herring,  imported,  about  40  in  pail.  .. 

Roll  Herring,  imported,  about  25  in  pail. .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring . per  pail 


8 .00 


8.00 

1.25 


Bismarck  Herring. 

.  .  Per  tin. 

Round  tins,  with  key,  pint . 20 

I)  “  <luart . 35 

„  ,4  2Cluart . 55 

4  quart .  1.10 


.60 

•50 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  I>10 

44  2  quart  tin . 

“  quart  tin . 

Brat-Haring,  4  quart  tin .  . 

44  2  quart  tin . 

44  quart  tin . 

English  Sprats,  36  bunches . per  box 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 

per  doz. 


.60 

.40 


•50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg  .  75 

“  5-lb.  pails . per  pail  .55 

“  10-lb.  pails . j .  ««  r.o5 

Cut  Spiced  Sardines,  10-lb.  pail .  “  .75 

„  “  5-Sal._keg . per  keg  2.75 

Kussian  bardines,  in  glass  jars . per  doz.  2 . 25 

Norway  Anchovies. 

Original  package . per  ^  bbl.  5.50 

Repacked  in  5-lb.  pails . per  pail  .60 

“  10-lb.  pails .  “  i.IO 

"  5-gab  kegs . per  keg  2.75 

“  Yz  lb.  flat  tins . per  doz.  .95 

“  M-lb.  tall  tins .  “  1.50 

“  i-lb.  tall  tins .  “  2,oo 

Fancy  kegs,  keg . 80 

%  beg . . 

'*  Vi  beg . 32 

%  beg . 20 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

“  pint  jars . per  doz.  6.00 

1  large  tumblers .  “  2.25 

“  small  tumblers .  44  1.25 


Russian  Caviar. 


i-lb.  tins . 

y-lb.  tins . 

^-lb.  tins . 

J4-lb.  tins . 


German  Dill  Pickles— Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

15-gal.  keg,  about  500 . per  100 

10-gal.  keg,  about  300 .  “  j.oo 

5-gal.  keg,  about  150 .  « 

xo-lb.  pail,  about  50 . per  pail 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  6.50 

10-gal.  kegs . per  keg  2.40 

5-gal.  kegs .  “  1.25 

10-lb.  pails . • . per  pail  g 

Imported  Lebkuchen. 

Dampfnusse  (Pfeflernusse) . per  lb.  .18 

Spitzkugeln .  •<  .35 
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Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2.50 

10-gal.  keg.  ...  4.50 

•e  \ 

Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag  2 . 75 

Green  Kern . per  lb.  .loll 

Potato  Flour .  “  .08 

German  Dried  Pears .  « 

Dried  Mushrooms .  “  .60-1.00 

Juniper  Berries .  «  ]08 

St.  John’s  Bread . . .  •'  0j 

Bay  Leaves .  . «  ,06-]o8 


Lebkuchen  and  Bread. 


Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen, No.  1,  6  “  ...  “ 


No.  2,  6 
No-  3.  6 

Amandines,  9-lb.  tins . per  tin 

small  tins .  " 


■3° 

■5° 


•75 
1. 00 
5-25 
•55 


COTTOLENE. 

302-lb.  tins . per  case  6.50 

15  4  lb.  tins .  •<  6.50 

6  10-lb.  tins .  ••  6.50 

Freight  prepaid  on  two-case  lots. 


EGGS. 


,  Per  doz. 

Nearby,  candled  and  selected,  30-doz.  crates..  .37 
Western . 28-.  36 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs. 

“  “  "  rst’s,  40-lb.  boxes 

.Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 


.14 
•  x3 
•14* 
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FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans . . per  lb. 

Anchovies,  in  oil,  %  bottles . '  4,so 

“  “  Yi  bottles .  3.23 

Anchovy  Paste,  fancy . per  doz.  4.75 

“  plain .  “  $‘75 

Bouillon,  Burnham,  pints,  2  doz .  ,  3  7c 

“  “  Y  pints,  2  doz . 2.M 

Capers,  Nonpareil,  Yt  gal.  kegs .  i.so 

quart,  glass . per  doz.  7.00 

bottled,  34  size ....  "  2. 24 

“  “  jlsize....  “  1.90 

_  “  “  Jisize....  *•  i.?s 

Canton  Ginger,  large  pots,  6-jar  cases. .per  case  4.65 
medium,  12-jar  cases.,  “  5.00 

“  small,  24  jar  cases "  4.75 

Cherries  in  Maraschino,  glass,  1  doz.  case .  7.00 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz.  .90 

“  “  3  lb.,  2  doz .  "  2.20 

Currie  Powder,  pints . per  doz.  x.  50 

4  02 .  “  2.25 

2  oz .  "  j.jo 

French  Peas,  extra  fins . per  case  16.00 

“  fins . '. . . .  “  14.00 

"  Moyen’s . . .  “  12.00 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit. ...lb.  .  19 

Dinner  Biscuit . "  .31 

“  Breakfast  Biscuit . "  .34 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz.  1.25 

_  .  "  "  Y  Pints .  "  .60 

bait,  stone  jars,  4  doz .  1.75 

Extract  of  Beef,  Morris’,  4  oz . per  doz.  6.50 

“  “  2  OZ .  "  3.55 

Anker’s,  120  vials .  4.00 

“  4  oz . per  doz.  4.00 

“  “  8  oz .  "  7.25 

"  “  16  OZ .  "  13.  JO 

Theodore  Marquet  Mushrooms — 

First  choice .  26.00 

Choice,  700  tins . per  case  22.00 

Extra,  100  tins .  “ 

Hotel,  100  tins 


Truffles,  A. . per  tin 

::  y? .  - 


28.00 
19. 00 
•3° 

■55 

1. 15 
2.25 
1. 15 

2.«5 

5.00 

6.50 

4.00 

2. *5 

3.60 

2.25 

2.25 

Per  dos. 


:•  I:::::::::. .  •• 

Shrimps,  pickled,  small  size . 

“  Dunbar’s,  2  doz . per  doz. 

Figs  in  Cordial,  Dunbar’s,  1  doz .  “ 

44  Bishop’s,  1  doz .  44 

Crystallized  Ginger,  i-lb.  tins .  44 

44  K-lb.  tins .  4i 

Lime  Juice,  Rose’s .  44 

Victor  Rose  Water .  44 

44  Peach  Water .  44 

Pitted  Olives . 44 

Armour's  Solid  Extract  of  Begf —  _ 

Size  a  jars,  1  dozen  in  case .  4.4c 

<*  .  tt  _  11  a 

4  1  . . .  8.30 

44  8  44  1  44 

44  x6  y  44 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case . 

“  8  “  1  “  . 

“  x6  44  y  44  . 

Armour’s  Beef  Extract  and  Vegetable  Tablots — 

1  dozen  small  boxes,  12  tablets  each .  3.25 

1  44  medium  44  36  “  .  6.00 

1  u  large  7a  “  .  xo.oo 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4.00 


15.90 
29  -75 


445 

8.30 

16.00 


16 


14. 00 


Armour’s  Asparox — 

Size  4  bottles,  x  dozen  in  case .  s.so 

“  I*  "  I  "  — .  7. so 

"  5  “  . . . per  bottle  3.50 

44  2  fancy  jugs . x.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  x  dozen  in  case .  3.50 

“  ia  x  44  .  7  •  ao 

"5  **  . per  bottle  3.50 

44  a  fancy  jugs . per  jag  1.50 
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Bought  Simply.  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 

Will  you  mention  the  ‘‘Grocery 
World  "  when  you  write  ? 

40  cents  a  pound 

Packed  In  %-lb.  Jar  a,  6  and  12-Ib. 
boxes 


CROFT  &  ALLEN  CO  a  Pennsylvania  .  . 


ANOTHER  “BEST”  FOR  YOU 

zipp’s 

Flavoring  Extracts 

Branded  “U.  S.  P.” 

€Jf  You  want  all  the  BRANDS  you  can  get  that 
are  the  BEST  IN  THEIR  LINE.  In  extracts  that 
means  ZIPP’S.  They  are  made  from  fresh,  natural 
fruit  and  have  unequalled  flavoring  power.  Guar¬ 
anteed  under  any  and  all  food  laws,  past,  present 
or  future. 

Pure  Reliable  Satisfactory 


The  Zipp  Manufacturing  Co. 

ESTABLISHED  1885 

CLEVELAND,  OHIO 


J 


We  make  a  superfine  line  of  Macaroni,  Spaghetti, 
Noodles  and  Pastels,  but  we  don’t  try  to  make  you 
sell  them. 

We  give  you  credit  for  brains — brains  to  select 
goods — brains  to  sell  them.  You  can  influence  your 
customers.  That’s  why  you  are  in  business. 

Wouldn’t  it  be  foolish  for  us  to  ignore  your  power 
and  waste  advertising  trying  to  make  people  demand 
that  you  sell  our  goods?  We  go  the  other  way  about 
it.  We  spend  our  advertising  money  for  you,  not 
against  you  by  giving  you  Universal  Coupons  with 
every  case  of  our  goods.  You  can  exchange  them 
for  many  useful  articles.  It  pays  to  pull  together. 

cIhe 

Vienna  BaKing 
Company 

Philadelphia,  Penna. 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


WASHBURN-CROSBY  CO’S 


FIVE  POUND  SACKS 

Samuel  Hell  &  Sons 

Distributing  Agents  PHILADELPHIA,  P A. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT®’ 
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FLOUR. 

Per  bbl. 

King:  Midas .  6.70 

Gold  Medal .  6.45 

Millbourne .  6.35 

On  Top .  6.60 

Ceresota .  6.50 

Pillsbury’s  Best .  6.40 

Taylor’s  Fancy .  5*65 

Semper  Idem .  5.00 

Pride  of  the  West .  5.50 

Sunbeam .  5.35 

Quaker  City .  6.00 

Self-Raising  Flour. 

Franklin,  30  packages .  3-75 

Hecker’s  Superlative,  32  packages .  5.12 

Pancake  Flour. 

Aunt  Jemima,  36  packages .  2.85 

Hecker's  Flapjack,  24  packages .  2.10 

Uncle  Jerry,  40  packages .  2.85 

Franklin  Mills,  30  2s .  3.55 

Buckwheat  Flour. 

Hecker’s,  64  packages .  4 -So 

“  32  packages .  4-5° 

Fancy,  100-lb.  sacks . per  100  lbs.  3.20 


FARINACEOUS  GOODS. 

Corn  Meal —  .  Per  bag. 

White,  granulated,  100  lbs .  2.10 

Yellow,  granulated,  100  lbs .  1.95 

44  table,  100  lbs .  1.90 

Western,  yellow,  granulated,  100  lbs .  1.95 

Quaker,  Best,  1  and  3  doz . 

Farina — 

Hecker's,  24  is . per  case  1.50 

Schumacker’s,  24  packages .  44  1.15 

Beans —  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .05*4 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.50 

Choice,  grain  bags .  2.40 

Medium,  grain  bags .  2.3754 

Pea,  fancy,  grain  bags .  2 . 47 1/2 

Red  Kidneys .  2.60 

Peas — 

Green .  2.10 

Scotch . . .  2.20 

Split,  yellow .  2.10 

"  green .  3.30 

Lentils —  Per  lb. 

000000,  110-lb.  bags . 03)4 

Less  quantity . 04 

Shaker  Corn — 

Fancy,  barrels . 05 1/2 

Less  quantity . 06 

Hominy — 

Lea's  Breakfast,  10  packages . per  case  1.70 

“  Pearl,  100  lbs . per  bag 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1.35 

Western  Pearl,  100-lb.  bags .  1 .92^ 

44  Grits,  100-lb.  bags .  2.05 

Barley — 

OO .  4.50 

No.  3,  100  lb.  bags .  2.65 

Noodles —  Per  case. 

Climax,  24  10-c.  packages,  assorted . 

44  48  5-c.  packages . 

“  assorted,  24  5-c.,  12  10-c . 

Smith’s,  30  10-c.  packages .  1.90 

44  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1 . 55 

“  5-c .  1.55 

10-c .  I.55 

Oatmeal — 

B,  Victor,  200 lbs . per  bbl.  6.90 

B,  100-lb.  kegs . per  keg  3.60 

Oaten  Goods—  Per  case. 

Avena,  18  packages .  1.43 

Banner  Oats,  20  packages .  4 .30 

Mother’s,  18  packages .  1.62^ 

44  10  packages, large .  s.io 

Quaker,  18  small  size .  i-45 

44  20  large  size .  4.0c 

Rolled  Oats-  J 

Avena,  180  lbs . per  bbl.  6.40 

“  90  lbs . per  keg  3.50 

Standard,  180  lb.  bbls .  5.75 

“  90-lb.  bags,  fresh .  2.  70 

Sago- 

Fine,  bags  about  175  lbs . 04 

Less  quantity . 04 y2 

^Admiral,  pearl,  24s . 06 

Tapioca — 

Instantaneous,  50  is . 08J4 

Colburn’s  Hasty,  36  packages . 07^ 

Minute,  gross . per  box 

Flake,  about  125  lbs . per  lb. 

4‘  less  quantity .  44 

Pearl,  150  lbs .  “ 

“  less  quantity .  “ 


2-75 

.04^ 

•04  Ya 

.03% 
•°3  Ya 


CEREALS. 

H-0  Company —  Per  case 

Force,  20s .  2.oo 

Korn-Kinks,  36s .  1.45 

Presto,  small,  18s .  ^60 

Presto,  large,  10s .  .  a. 25 

Flour,  self-raising,  small,  18s .  1.60 

Flour,  self-raising,  large,  12s .  2.10 

Buckwheat,  small,  18s .  i.'jo 

Buckwheat,  large,  12s .  1.70 

Pancake,  18s .  1.60 

H-O  (steam  cooked  oatmeal),  12s .  1.55 

Pawnee  Oats,  regular  size,  18s .  j.50 

Pawnee  Oats,  family  size,  10s,  without 

chinaware . 

Pawnee  Oats,  family  size.  10s,  with  bowls...  2.25 
Pawnee  Oats,  family  size,  10s,  with  assorted 

chinaware .  2.30 

Hominy,  18  2s .  i.!5 

Hominy,  10  5s .  1.50 
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Cornmeal,  18  2s .  1.15 

Cornmeal,  10  5s .  1.50 

Cornstarch,  18  is .  1.00 

Tapioca,  18  is .  1.40 

Farina,  18  is .  1  10 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs.,  per  case  3.00 

41  Barley  Food,  24  2s .  44  3.85 

44  Health  Food,  36  as .  44  4.50 

Purina  Cream  Graham . per  bbl. 

44  Whole  Wheat  Flour,  20  5s . per  case  4.10 

Egg- O-See ^6  packages .  2.70 

44  Corn  Flakes,  36  packages .  2.70 

Cook’s  Malto  Rice,  36  2-lb.  packages .  4.20 

Mapl  Flake,  36  packages .  3*65 

Malta  Vita  Corn  Flakes,  36  packages .  2.8s 

44  Wheat  Flakes . 

Post  Toasties,  36  packages .  2.70 

Shredded  Whole  Wheat,  50  packages .  5.00 

“  44  25  packages .  2.60 

Cream  Wheat,  36  packages .  4.50 

Cook’s  Flaked  Rice,  24  packages .  2 .55 

Wheatlet,  30  packages .  3.60 

Wheatena,  36  packages .  4.25 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  36  packages .  1.43 

Pettijohn's  Food,  18  packages .  1 . 70 

Presto,  18  packages .  1.57 

Quaker  Puffed  Rice,  36  packages .  2.65 

44  Wheat  Berries,  36  packages .  1.85 

Triscuit,  30  packages .  2.50 

Kellogg’s  Toasted  Corn  Flakes  36  packages..  2.80 
Zest,  24  packages,  15-c.  size,  with  china .  2.30 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Sparkling .  I-IO 

44  Acidulated .  1.10 

Cox's,  large .  1.57^ 

“  small . 95 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s .  ^35 

44  small  . 95 

Bromangelon,  assorted,  3  doz . 87^ 

Fruit  Puddine,  2  doz.,  assorted  flavors . 80 

Jell-O,  assorted  flavors,  2  doz . 87^ 

Jell-O  Ice  Cream  Powder,  2  doz . 9754 

Jellycon,  1  doz . 87% 

“  assorted  flavors,  3%  doz . 87% 

Chalmer’s,  shredded . 95 

44  granulated .  1.00 

Mothers’,  small,  1  doz . 45 

44  large,  1  doz . . 90 

Cooper’s . 85 

Tryphosa . 95 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case  2.70 

Puddine,  assorted,  2  doz .  44  1.65 

D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 

Per  lb. 

Larosa  Alphabets,  square,  25  pkgs . 05^ 

44  Elbows,  square,  25  pkgs . 05^ 

44  Macaroni,  long,  25  pkgs . 05^ 

44  Spaghetti,  long,  25  plegs . 05 yx 

44  Vermicelli,  square,  25  pkgs . 05^ 

44  Macaroni,  bulk,  25  pkgs . 051^ 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7.00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  1.25 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3.30 

Barrel  Covers,  19  in .  3.00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  to  2  in .  1.50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45.00 

Less  25  per  cent,  discount. 


Each. 

15.00 


Counters. 

Sherer's  Eclipse  Counters — 

No.  of 

No.  Length.  Drawers 

6J4 .  3  feet,  8  inches .  9 . 

8^4 .  4  feet,  10  inches . 12 .  20.00 

IoJ4 .  6  feet,  . 15 .  25.00 

12^ .  7  feet,  3  inches . 18 .  28.00 

14M .  8  feet,  6  inches . 21 .  31.00 

i6J4 .  9  feet,  8  inches . 24 . 35.00 

i8J4 . 10  feet,  10  inches . 27 .  40.00 

20^ . 12  feet,  . 30 .  45.00 

Capacity  of  Drawers.  40  to  60  lbs.  each. 
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Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz.  4.20 
“  44  No.  4...  44  5.40 

"  44  No.  5...  44  7.20 

X  Quality,  No.  3 .  44  2.6o 

44  No.  4 .  44  3.00 

44  No.  5 .  44  ^.40 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  a  doz.  in  case . p  r  d  z.  .90 

Tins,  Keyed  (Jewel)  2  doz.  in  case.  “  .90 

Large  cartons  or  tins,  2  doz.  in  case.  “  2.00 

Dime  Tumblers,  2  doz.  in  case .  "  .90 

Bulk,  15  lbs . per  lb.  .15 

Thredded  Fish. 

Thistle,  24  packages . 65 

Swansdown,  2  doz . . per  doz. 

Osprey  2  doz . . .  44 

Swift  &  Co. — 

Talisman  brand,  20-lb.  boxes . per  lb.  .10% 

cartons . per  case  1.50 


Fresh  Codfish  Steak. 

Swift  &  Co. - 

Talisman  brand,  24  i-lb.  tins . per  case  3.80 


New  Mackerel. 


Ex. Norway,  No.  1. 
Ex. Norway,  No.  2. 
Ex. Norway,  No.  3. 
Ex. Norway,  No.  4. 
Ex. Bloaters,  XXX 
Ex. Bloaters,  XX.., 
Ex. Shore,  No.  1.... 

Med.  Shore., . 

Large  Shore . 

Extra  Irish,  No.  2.. 
Medium  Irish, No. 2 
Small  Irish,  No.  2. 
Small  Irish,  No.  3.., 
New  Medium  Shore 
New  Large  Shore. 

Large.  No.  2 . . 

Cape  Shore . 


Count 
(about) 
to  bbl. 
.170-190 
,270-290 
325-375 
..410-460 
•  90-  95 

IOO-IIO 


130-150 
1 60-1 80 


.110-130 

•325-375 

•375-450 

475-525 

550-650 

.160-180 

.110-130 


210-220 

l6o-l8o 


Lab.  Split,  Lg.  No.  1... 
Lab.  Split,  Lg.  No.  2... 
Shore,  Round,  Large.. 
Shore,  Round.  Med  .. 

Ocean  Whitefish . 

Shad,  No.  1,  Mess, new. 


200  lb. 


200  lb. 

100  lb. 

50  lb. 

iolb 

20.00 

10.60 

5-50 

1.25 

16.00 

8.60 

4-50 

1.05 

40.00 

20.60 

10.45 

2.25 

38.00 

19.60 

10  00 

2.15 

35.00 

18.10 

9-25 

2.00 

16.00 

8.60 

4.50 

1.05 

15.00 

8. 10 

4-25 

1 .00 

14-50 

7-85 

4.13 

•97 

14.00 

7.60 

3-9° 

•95 

16.00 

8.00 

4.50 

1.05 

ng. 

100  lb 

5°  lb.‘ 

Xo  lb. 

8  1b. 
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DOMESTIC  AND  FOREIGN  DRIEI 
FRUITS. 

Apples- 


06  j 


Extra  choice,  ring  cut,  50  lbs 
„  44  5  and  10-lb.  lots......  .07 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  i-lb . 

Fair  N.  Y.  State,  50-lb.  boxes . 07 

Apricots — 

Extra  Choice  Royals,  25  lbs.,  new . 09 ^ 

Choice  Royals,  25  lbs.,  new . 081 

Oak  Brand,  fancy .  I2 

Cherries— 

California,  unpitted,  Black,  25  lbs .  n 

California,  pitted,  Black,  25  lbs . 16 

Currants — 

Gold  Medal,  recleaned,  36  is . 07? 

Gold  Medal,  loose,  25  lbs . 07S 

Private  Growth,  extra,  cleaned,  36  lbs . 07} 

44  cleaned,  30  lbs.  bulk . 07^ 

Peaches — 

Fancy  Muirs,  50  lbs . . 

Extra  Choice  Muirs,  50  lbs . 09J 

Choice  Muirs,  50  lbs . 09 

Extra  Choice,  Yellow,  25  lbs . 083 

Choice  Yellow,  25  lbs . . . 07 1 

Pears — 


Fancy  California,  Bartlett,  25  lbs' . 10 


Prunes- 
Boxes. 


Extra 


Cal. 

Cal. 

20- 

30,  25 

lbs... 

30- 

40,  25 

*4  ... 

.09 

-08  K 

40- 

50,  25 

.08 

•07  K 

40- 

50,  50 

44  ... 

•07K 

5o- 

60,  25 

a 

■°7li 

.07 

50- 

60,  50 

tt 

.07 

.06^ 

60- 

70,  25 

« 

• 06 % 

•  °6‘i 

60- 

70,  50 

44  ... 

.06^ 

7°- 

80,  25 

44  ... 

.06 

70- 

80,  50 

a 

•05  K 

80- 

90.  50 

tt 

■°sX 

■°5% 

90- 

oo,  25 

44  ... 

.05 

90-100,  50 

a 

•0.4  Vi 

IOO-IIO,  50 

Raisins — 

tt 

.04 

Stand.  Fane 
Cal.  Ore  go 


.08  3 

•°7/ 


8.00 

6.00 

5.00 

3-10 

i-75  -45 

13.00 

7.  IO 

3.75  .88 

11 .00 

6.10 

3-25  -78 

6.00 

3.60 

Boneless 

Fish. 

•74 

.68 


Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs . 

Gilt  Edge,  40  lbs . 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish — 
12  3s,  wood  boxes . 

12  2S,  44  . 


.08 


.07 

.06 


24  IS,  "  . 

10-lb.  boxes . 

5-lb.  44  . . . . . 

Cakes,  24  in  fancy  box . per  case 

**  10-lb.  cartons . per  carton 

24  jars,  fancy  box . 


.  12 

Per  lb. 

•15  lA 

.  16 

•15 

•15 

2 .80 


1 . 20 


Strips,  40  size,  boxes _ 

44  20  *4  . 

Middles,  40  size,  boxes.. 


3.10 
1.65 
.  10 


.  12 


■  i2K 


Dressed  Fish  Bricks. 


Gilt  Edge,  2-lb.  bricks.  40  lbs . 07  1 

Snow  White,  i-lb  bricks,  20  lbs . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 0854 


Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  1  and  2  doz.  in  case .  1.50 

44  small  size,  2  doz.  in  case . 90 

Small  Tumblers.  2  doz.  in  case . 90 

Large  Jars,  sealed,  2  doz.  in  case .  1 . 50 

Loose  Codfish. 

Extra  Large  Georges  Cod . 09 

Large  Bank . 08 

Medium  Bank.... . 07 

Pollock . 05 

Hake . 0454 

In  original  cases,  450  lbs.,  c.  less. 


Muscatels,  4  crown,  50  lb . 07 

3  “  50  lb . 06 

44  2  44  5°  lb . . . 05 y 

Cal.  Thompson  Seedless,  50  lbs . 06y 

Cal.  Cleaned  Sultanas,  50  lbs . o6y4 

Cal.  Sultanas,  50  lbs . 0$y 

Cal.  Seedless  Muscatels,  50  lbs . 0534 

Gilabert's,  Layer,  Valencias,  28  lbs . o6y 

Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 08 

Gold  Ribbon,  fancy,  36  is . 08% 

Owl,  fancy,  36  is . . . 07^5 

Citron,  fancy,  boxes,  10  lbs . .  . . . j  +  y 

44  fancy,  15  lbs . . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 11 

Orange  Peel,  fancy,  boxes,  10  lbs.,  net . 11 


CEREAL  COFFEE. 

Postum  Cereal —  per  doz. 

i^-cent  size,  2  doz .  1  oc 

nr.  <<  T  << 

25  1  .  .  2.25 

15-  and  25-cent  size,  assorted .  2.50 

Ralston  Health  Cereal,  36  packages .  3*5° 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz.  .75 

Tumblers.  5-c.  size,  2  doz .  “  .,5 

Tumblers,  10-c.,  Lord's  Prayer,  2  doz.  '•  .85 

Tumblers,  imt.  cut  glass,  10-c.,  2  doz.  “  .85 


INK. 

Arnold’s,  black,  32 . per  bottle  .48 

Continental,  red,  1  doz . 30 

“  black,  3ldoz .  .^5 

Royal,  black,  3  doz . 25 

Superior,  black,  3  doz  ,  . .23 

Stafford,  Commercial,  32 . per  bottle  .58 


LAMP  GOODS. 


Per  case  of  6  doz. 


Lamp  Chimneys —  No.o. 

Macbeth  Pearl  Top .  3.90 

Acme,  Victor  Top .  3.60 

Pure  Flint,  Lustre  Top .  3.00 

Crystal,  Crimp  Top .  2.10 

No.  o,  Tubular  Lantern  Globes . 5  doz. 

Cold  Blast . c  doz. 


No. 
4.10 
4.20 
3.60 
2. 70 


No.  2. 

4.80 

4.80 

4.20 

3-30 

a*  75 

3-25 


No.  1.  No.  2. 


•75 

.90 


85 

1. 00 


No.  1.  No.  2. 
•55  -75 


Scoops. 

Indestructible,  No.  4 . per  doz.  o.oo 

“  No.  5 .  “  12.00 

No.  6 .  “  15.00 


Smoked  Fish. 

New  Extra  Scaled  Herring . per  box  .  17 

Small  Extra  Scaled  Herring .  44  .17 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb.  .12 

Smoked  Salmon,  whole  fish .  44  .27 

Cromarty  Bloaters,  75s . per  box 

44  ioos .  44 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2.95 

Talisman  brand  Boneless  Herring,  in  glass, 

ioc.  size,  24  screw-top  jars .  1.80 

Sliced  Halibut. 

Swift  &  Co.,  in  glass,  24  jars .  3.10 

44  24  cartons .  2. 10 


Per  doz. 


Jumbo  Chimneys,  plain . per  doz. 

dec.,  107..  44 

No.  o. 

Banner  Burners . 45 

No  charge  for  packages. 

Oil  Cans— 

i-gal.,  glass .  a. 25 

i-gal. ,  galvanized,  Pearl .  1 . 90 

5-gal.,  Lennox,  spout .  6.00 

5-gal.,  44  spigot .  6.50 

5-gal  ,  Columbia .  7.00 

5  gal.,  Banner .  8.00 

5-gal.,  Climax,  pump .  10.00 

5-gal.,  Home  Rule,  pump .  12.00 

Lanterns — 

No.  o.  Standard . . .  4.75 

No.  o.  Dash . 7. .  7.80 

Cold  Blast .  8.00 


LIME. 

Prepared,  2  doz.  in  case . per  doz.  .  52^ 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb  .  *.05^ 

“  “  25-lb.  boxes,  li  lb . o6J4 
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If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  have, 
we’ll  build  it  for  you. 


TWENTIETH  and  FILBERT  STS. 


FULTON  &  WALKER  CO.  „  HILADELPHIA,  PENNA. 


*  Standard  of  Purily- 

REFINED  BY 

FRANKLIN 
SUGAR  REFINING  CO. 

PHSUVOELPHIA.  PA. 


Don’t  Buy  a  Cheap  Wagon 


There’s  No  Waste  to 

AMMO 

(DRY  AMMONIA) 

It’s  a  powder  that  has  no  odor  until  sifted 
into  the  water,  then  by  the  magic  of  chemistry 
it  is  turned  into  ammonia. 

A  io  cent  can  of  Ammo  equals  three  pint 
bottles  of  liquid  ammonia  that  would  sell  at 
io  cents  each. 

Guaranteed  not  to  evaporate  nor  lose 
strength  like  liquid  ammonia.  No  bottles  to 
break  but  a  handy  sifter-top  can. 

Pushed  everywhere  by  us  and  sold  every¬ 
where  by  enterprising  grocers. 

Ask  your  jobber,  or  write  for  our  liberal 
offer  to  dealers. 

THE  FRANK  C.  EBY  CO. 

213=215  E.  Atwater  Street 
DETROIT,  MICH. 


J  V. 


This  Comparison 
Includes  You 

Here’s  the  best  argument  for  Franklin  Carton  Sugar 
we  know  of — that  the  grocers  who  sold  it  during  the  very 
heavy  sugar  season  just  over,  all  made  more  money  on  their 
sugar,  with  far  less  work,  than  the  grocers  that  dug  it  out  of 
barrels  in  the  good  old  way. 

This  may  seem  like  an  idle  statement  the  truth  of  which 
we  couldn’t  possibly  know.  On  the  contrary,  its  truth  is  so 
obvious  that  a  simple  statement  proves  it. 

We  know  it  is  true  because  there  is  no  work  in  selling 
Franklin  Carton  Sugar — you  know  how  much  there  is 
with  bulk  sugar — and  there  is  no  waste.  Overweight  is  im¬ 
possible  since  the  goods  are  ready  weighed. 

So  with  nothing  to  make  work  and  nothing  to  steal 
profits,  isn’t  our  conclusion  invevitable? 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  JOO-pound  cotton  bags  :  :  : 


The  Franklin  Sugar  Refining  Company 

PHILADELPHIA,  PENNSYLVANIA 


I 
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LYE  AND  POTASH. 

Per  case. 

Banner,  4  doz .  3.15 

Babbitt’s  Potash,  4  doz .  3.10 

Lewis’ .  .  3.25 

Red  Seal,  2  doz .  1.8754 

44  4  doz . .  3.65 

Popular,  4  doz .  1.45 


MATCHES. 

Ohio  Blue  Tips —  Per  case. 

100s,  1  gTOSS .  1. 00 

200s,  1  gross .  .  1.70 

500s,  100  packages .  3.25 

500s,  1  gross .  4.50 

Ohio  Noiseless — 

500s,  1  gross .  3.75 

Parlor,  500s,  1  gross .  4.25 

Swift  &  Courtney’s — 

200s,  1  gross .  1. 75-1. 90 

400s,  1  gross . 3.50 -3.7° 

500s ,  1  gross . 3.75-4.00 

Blue  Hen — 

200s,  1  gross .  1.50-1.60 

500s,  1  gross .  4.00-4.25 

Vulcan  Parlor —  Per  gross. 

100s,  5  gross .  90 

500s . 4.20 

Vulcan  Safety — 

65s,  No.  2 . . . 50 

Columbia  Safety- 

No.  2,  5  gross . 55 

No.  37,  5  gross . 50 

ioos,  5  gross . 90 

No.  15,  1  gross .  1.20 

No.  32,  5  gross . 55 

Safety . 45 

Mazeppa,  parlors,  500s .  3 -50-3-75 

Searchlight,  500s .  4.25-4.50 

Press,  200s .  1.80-1.90 

“  .  5oos .  4.50-4.75 

America,  200s .  1. 30-1. 35 

American  Paraffine,  500s,  extra  quality .  4. 15 

Telegraph  blue  head,  5  gross . 60 

Our  Darling,  1  gross,  No.  3,  1,000 .  5. 50 

44  Vz  gross,  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

Armour's,  Home-made  style,  Wet—  Per  lb. 

10-lb.  kits . 0954 

25-  “  . 09 

50-  44  . 08  24 

100-lb.  bbls . 08 J4 

150-  44  . 0854 

250-  44  . 08 

450-  44  . 07^ 

John  Bower  &  Co. — 

Superior,  bbls.  and  54  bbls . per  lb.  .10 

“  18,  37  and  68-lb.  buckets  ...  44  -1054 

44  6  10-lb.  buckets . per  crate  6.85 

44  6  5-lb.  buckets .  “  3.95 

“  6  5-lb.  glass  jars . per  case  4.50 

44  XXX,  18,  37  and  68-lb.  buckets, 

per  lb.  .14 
44  6  5-lb.  glass  jars,  per  case  5.10 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5,  6  glass  jars .  4.40 

No.  3,  6  glass  jars .  3.10 

No.  18,  37  and  68,  wooden  pails . per  lb.  .  13 

Barrels,  halves,  quarters  and  kits...  44  .12^4 

Family,  Seedless —  Per  box. 

No.  5,  6  wooden  pails .  3.65 

No.  10,  6  wooden  pails .  6.25 

Celebrated,  Seedless — 

Bbls.,  54s  and  5^s . per  lb.  .08^ 

Wooden  pails,  18,  37  and  68  lbs .  44  .09 

Condensed.  3  doz.  cartons  in  case . gross  11.00 

Condensed,  654  doz.  in  case . gross  11.00 

Keystone—  per  lb. 

Bbls.,  54s  and  %s . 07^ 

Wooden  pails,  18,  37  and  68  lbs . 08 

Schimmel’s — 

Bbls.,  54  bbls.  and  30  lb.  kits . 08 

18  and  37-lb.  kanakins . 0854 

10-lb.  kanakins,  6  to  crate . per  doz.  10.95 

5-lb.  "  6  to  crate .  “  6.10 

5-lb.  glass  jars,  6  to  crate .  “  6.45 

Campbell’s,  30-lb.  pails . . . 08 

Mrs.  Wells',  bbls.,  54  bbls.  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  54  bbls.  and  30-lb.  kits . ©4/4 

National,  bbls.,  54  bbls.  and  30-lb.  kits . 07 

Southwark,  bbls.,  54  bbls.  and  30-lb.  pails . 05K 


OILS. 


Stove  Gasoline . 5 54 

Headlight,  150  test . I2i^ 


— 22 — 

OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

Extra,  64  oz .  10.00 

Mammoth,  quarts .  6.00 

44  “  %  pints .  2.20 

“  Extra,  quarts .  5.40 

“  pints .  4.00 

44  44  54  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle . 4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3.00 

Queen,  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

“  10  oz .  3-5° 

California,  quart  tins .  3.50 

14  pint  tins .  2.15 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4 .90 

“  pints,  2  doz .  2.90 

54  pints,  2  doz .  1.90 

Rae’s — 

Lucca,  litre  bottles,  1  doz .  11.50 

“  25-oz.  bottles,  1  doz .  9.00 

“  Finest  Sublime,  quarts,  1  doz .  6.50 

44  pints,  2  doz .  7.50 

54  pints,  2  doz .  4.75 

44  44  8-oz.  flasks,  254  doz.  7.50 

12-oz.  flasks, 254  doz.  9.50 

44  Sublime,  8-oz.  flasks,  254  doz .  7.00 

(t  12-oz.  flasks,  254  doz .  9.00 

Finest  Sublime,  1  gal.,  10  in  case . per  gal.  2.50 

5  gal.,  1  or  2  in  case,  “  2.40 

1  quart,  40  to  case...  “  2.75 

Sublime,  1  -quart  tins,  40  to  case .  2.35 

44  54-gal.  tins,  20  to  c-.se .  2.40 

44  x-gal.  tins,  10  to  case .  2.30 

44  5-gal.  tins,  1  or  2  to  case .  2.20 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents —  Per  case. 

24  454-oz.  bottles .  4.75 

24  8-oz.  bottles .  7.50 

12  18-oz.  bottles .  6.75 

2  5-gal.  cans .  22.00 

10  1 -gal.  cans .  23.10 

20  54-gal.  cans .  24.20 

40  54-gal.  cans .  25.30 

80  54-gal.  cans .  27.50 

Bulk  at  % 20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7.25 

Medium  bottles,  2  doz .  7.75 

Small  bottles,  4  doz . . .  8.50 

5-g  il.  tins,  2  to  case .  26.50 

1 -gal.  tins,  4  to  case .  11.00 

54-gal.  tins,  8  to  case .  12.00 

32-oz.  tins,  25  to  case .  22.00 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8.50 

44  pints,  2  doz .  9.00 

44  54  pints,  1  doz .  4.75 

Oliver's — 

1  doz.  large .  6.00 

2  doz.  medium .  6.75 

2  doz.  small . .  4-25 

6  1 -gal.  tins . per  gal.  2.10 

10  54  gal.  tins .  “  2.20 

2°  5^ -gal.  tins .  “  2.25 


American  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz . 55 

44  No.  16,  2  doz . 90 

44  No.  32,  1  doz .  1.85 

Keystone,  bottles,  2  doz . 90 


PAPER. 

Wrapping. 

Manila —  per  ream. 

15  X  20,  full,  10  lbs . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  10  lbs . 37^ 

Special,  15  x  20,  6  lbs . 2i 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll-  Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 03 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide.... . 035^ 

Glazed  silk  parchment,  12,  15,  18,  20  or  24 

inches  wide . 03^6 

White  tea,  12  x  16,  reg . per  package  .14 

Wax  butter .  “  .  Ix 

Parchment  butter,  9  x  12. .  “  .40 


Toilet  Paper. 

Per  case. 

100  5-cent  rolls .  3  00 

100  5-cent  packs .  300 

100  10-cent  rolls .  6.50 

100  10-cent  packs . 6.50 
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Paper  Bags. 

Price  per  1,000  and  not  less  than  54  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 

Fg  a 

-2  ? 

>.  O 

r  in 


W«l/i 


*  - 
o  bfl 

s  a 

£'5 


o  a 

3  ft 
<  ? 


ul.  .  C  ' 

,  ~  o  B| 


_  O  o 
ft 


N  — 


SO-g 

.s?x“a 


■s  9 


3 


o  a  o' 
rC  oc/> 
a '5  be 
a 


rt  V  u 
in  c* 

m  “ 


n  £ 
*  O-fS 


3 
-  o* 

O  • 


A  6.5 


3 

0-0  o' 
^ax/3 


“  a  « 


.78 


■43 

•  5* 

•  71 

.88 


•39 


J  .09 
1.26 


1.95 

2.29 


3- 97 

4- 4i 
4-79 


i-47 
1 .72 
2.08 
2.39 
*•75 
3-56 
3-8i 
4.32 
4.80 


•  41 

•  50 

■67 

.85 

1.04 

1. 19 

1-38 

1.64 
1.99 
2 . 16 
2.56 

3.20 
3.68 
4-17 
4-59 


•35 

•43 

•55 

•7» 

•89 

1.05 
1. 21 
1. 41 
1.68 

1.83 


•31 

•37 

•49 

.61 

:?7 

1.07 

1.23 

1.49 

1.65 


Price  per  1,000  and  not  less  than  500  lots. 

Plain  flour  sacks,  1254-lb . per  M.  4.00 

*5-lb .  “  5-75 

"  50-lb .  “  n.  25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

44  quarts .  “  5.75 

io-oz.  jars .  “  2.50 

10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails .  “  .90 

“  5-gal.  kegs . per  keg  2.00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

“  5-gal.  kegs . per  keg  2^25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

44  Tripe,  in  glass .  44  1.10 

44  Ox  Heart,  in  glass  .  44  1.10 

44  Pigs’ Feet,  in  glass .  44  1.10 

Russian  Sardines . per  keg  .75 

44  5-lb.  pails . per  pail  .50 

10-lb.  pails .  "  1. 00 


POTATO  CHIPS. 


i-lb.  packages,  bbls.,  25  lbs . . . 1854 

Loose,  bbls.,  30  lbs . 18 


POPPING  CORN. 

Brad's  44  Tip-Top  ” —  Per  case 

50  io-oz.  packages .  1.90 

100  io-oz.  “  3*75 

24  20-oz.  44  1.90 

48  20-oz.  44  3.75 

I-X-L,  40  is,  White  Rice  ....  .  2.50 


PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1.50 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

“  No.  4  jars,  3  doz . 9254 

Beardsley’s—  Per  doz. 

Small  jars,  2  doz . 90 

Medium  jars,  2  doz .  1 . 25 

Large  jars,  1  doz .  2.25 


PICKLES. 

45  gal.,  1200s . per  bbl.  8.65 

45  gal.,  1000s .  “  8.50 

10-gal.  kegs,  600s .  2.90 

Sweet  Pickles,  500s  to  600s.  5  gal . per  keg  3.00 

1,0003,5  gal .  44  4.15 

“  2,000s,  5  gal .  44  5.25 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

41  No.  2,  5  gal .  1.75 

Chow  and  Mixed  Pickles,  2  gal . per  pail  1.00 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  2  doz . 8754 

No.  8,  Sweet  Gherkins,  2  doz . 8754 

No.  8,  Sour  Mixed,  2  doz . 8754 

No.  8,  Sour,  assorted,  2  doz . 8754 

No.  8,  Chow-Chow,  2  doz . 8754 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3.30 

Onions ,  pints ,  less  quantity .  3 . 30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of— 

2  doz.  2  doz.  1  doz.  1  doz.  54  doz. 

%  pts.  pts.  qts.  y2  gal.  gal. 

3*25  5-50  4-70  8.35  7.20 

Wood,  each — 

1 -gal.  a-gal.  5-&al •  10  to  45  gals., 

kit  kit  kit  per  gal. 

1.20  2.30  5.50  1. 00 


-34- 


Melon,  Cucumber,  Bur,  Pepper— Mango- 
Glass,  per  case  of— 


2  doz.  2  doz. 

54  pts.  pts. 

4.00  7.00 

Wood,  each — 

1 -gal.  2-gal. 

kit  kit 

1.70  3.30 


1  doz. 
qts. 
6.00 


1  doz. 

lA  gal- 

I  I.  OO 


54  doz. 
gal. 
10.20 


5-gal. 

kit 

8.00 


10  to  45  gals., 
per  gal. 
1.50 


VINEGAR. 

Duffy’s —  Per  gal. 

Pure  Apple,  extra  old,  bbls . 16 

44  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

44  45  grain....  . . 15 

Corson’s  Gold  Seal  Cider,  pure  apple . 16 

White  Wine  90  degrees . 20 

Crown  brana,  pure  cider,  quarts . per  doz.  .90 

White,  distilled,  40  grain . 08 

“  45  grain . 09 

44  44  extra  strength . 15 

Crosse  &  Blackwell’s . per  doz.  2.00 


PROVISIONS. 

Hams,  skinback,  18-20  lbs . 1254 

44  14-16  lbs . 1054 

44  10-12  lbs . ioJ4 

Picnics,  6-8  lbs . . . 075^ 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beef,  sets  city  smoked . 

4‘  tenaers  and  knucks . 

44  flats . 

44  air  dried,  sets . 

44  4  4  tenders  and  knucks . 22 

Jersey  Pork,  butt . per  bbl.  18.00 

44  family .  **  20.50 

Breakfast  Bacon,  rib  in . 1254 

boneless . 1354 

S.  P.  Bellies,  14-15  lbs . 1154 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 21 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 

Covered  Hams,  54-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  54-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . 12 

44  44  12  to  14  lbs . 

44  44  14  to  16  lbs . 

44  skinbacks . 13^ 

Shield  Hams,  10  lb.  average . 1154 


12  yA 
12  % 


16 

18 


.n54 
.1  *lA 
.11M 


skinbacks . 12^4 

Picnic  Hams,  5  to  6  lbs . 0754 

44  6  to  8  lbs . o^y 

Star  Smoked  Ox  Tongues,  long  cut . 1454 

44  4  4  shortcut . 17 

Beef  Bologna . . . 09 

Shield  Parafined  Bologna . 0854 

Berliner  Ham . xo 

New  Orleans  Luncheon  Meat . .  . ioJ4 

Star  Cooked  Ox  Tongue . 

John  Bower  &  Co. — 

Honey-cure  brand  Hams,  skinback  . 

large . 


•30 


•15 

•14 


medium  . 14 


44  small,. 

Breakfast  Bacon . 

boneless.. 


•14 

.14 
.  16 


Beef,  air-dried,  regular  sets . 20 


.22 
10 
.  10 


insides  and  knuckles.. 

Ham  Bologna . . 

Beef  Bologna . 

Boiled  Hams . 24 

Beef  Tongues . per  doz.  8.00-10.00 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  10  lbs . 1354 

12  lb . 1354 

14  to  16  lbs . 1354 

.14 

•MM 


44  18  lb., 

44  skinned,  18-20  lbs... 

44  boiled,  skinned,  fat¬ 
less  . 

Bacon . . . 

Dried  Beef,  insides . 

Beef  Tongues,  short  cut.... 
Winchester  brand  Hams,  skinned,  all  aver.. 


•24 


.21 

•17 

.12 


Picnics . 0754 


all  averages.. 


•13 


LARD  AND  COMPOUNDS. 

Pure,  Compound, 
per  lb.  per  lb. 

Tierces,  about  340  lbs . ioJ4  *<>7^ 

Plain  tubs,  50  and  60-lb.  cans . 1054  .08 

10-lb.  tin  pails,  60  lbs . 11*4  .o8f£ 

5-lb.  44  60  lbs..... . 11^4  .08^4 

3-lb.  44  60  lbs . \\yK  .08^4 

Armour's — 

Shield  Pure,  60-lb.  tubs .  xi 

Simon  Pure  Leaf,  3s,  5s  and  10s . 13% 

White  Cloud  Compound,  tubs . 07^4 

44  44  tierces . 07^ 

Vegetole,  tierces . ©7# 

44  tubs . 08 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 11 

tubs . 1154 

4  4  44  3,  5  and  io-lb.  cans..  .12 

Swift  &  Co.- 

Premium  brand,  tierces . 12 

Silver  Leaf  brand,  tierces . ix 

Jewel,  compound,  tierces . 08 

Cotosuet,  tierces . 0854 


DRESSED  MEATS. 


City  Dressed  Beef—  Per  lb. 

Choice,  native . 08  -.0954 

Common.... . . . . . 07  -.08 
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O  U  RS  R  S  OB'  HONECY-OURH;  BRAND 

Beef,  Beef  Tongues,  wjr  A  SyV  Q  Pure  Kettle-rendered 
Breakfast  Bacon,  etc.  JT1  Jtm  IV1  W  LARD  a  Specialty 
BOILED  HAMS  AND  BEEF  TONGUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  8.  GOVERNMENT  INSPECTION  OP  A  LX  OUR  GOODS 


J 

Who  Admits 
It? 


<If  Electro-Silicon  is  ad¬ 
mittedly  the  leading 
metal  polish  in  this 
country  to-day.  Who 
admits  it  ?  Its  sales 
admit  it.  We  chal¬ 
lenge  any  other  manu¬ 
facturer  to  show  60  per 
cent,  of  the  sales  that 
Electro-Silicon  can  show. 

<If  This  hasn’t  been 
accident,  or  luck,  you 
know.  Neither  has  all 
of  it  been  advertising. 
The  power  of  Electro- 
Silicon  to  do  its  work 
betterthan  the  others — 
that  is  the  chief  reason 
why  it  has  the  largest 
sale  in  the  land. 

Why  not  sell  the 
powder  everybody 
knows  about — the  pow¬ 
der  that  never  brings 
back  any  complaints — 
the  powder  that  has 
always  paid  a  satis¬ 
factory  profit — the  pow¬ 
der  that  will  protect 
your  reputation  as  a 
dealer  in  established 
things  ? 

In  short,  the  powder 
packed  in  the  yellow 
box  with  the  red  lady 
on  the  lid. 

* 

The  Electro-Silicon  Co. 

PROPRIETORS 
NEW  YORK,  IV.  Y. 

Lna  himh  mmmm  ■■■■■  au 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  BSTABI.ISHMBNT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


■ 


The  “Premium” 
Brand  on  flam 


WE  must  make  EVERY 
ham  that  bears  “S  W  I  F  T  ’  S 
PREMIUM”  brand  give  satis¬ 
faction,  or  the  brand  would 
cease  to  mean  anything. 

And  you  should  have  that 
ham  if  you  want  to  satisfy 
your  trade  and  build  up  a 
good  ham  business. 

SWIFT’S  PREMIUM 
HAMS  are  always  tender,  de¬ 
liciously  flavored,  properly 
cured.  What  we  tell  you 
about  them  you  can  tell  your 
customers  with  confidence. 

PREMIUM  HAMS  we  keep 
well  ad  vert  is  ed,  and  that 
makes  it  easy  for  you  to  sell 
them. 

Swift  &  Company,  U.  S.  A. 


What  Bread 
Is  to 

Angel  Cake 

Wheatena  is  to  most  other 
breakfast  foods  what  bread  is  to 
angel  cake — it  is  the  substantial 
roasted  kernel  of  hard  winter 
wheat,  prepared  after  our  own 
method,  sterilized  and  packed  in 
sealed  packages. 

It  is  not  a  novelty,  but  a  real 
food,  and  as  such  it  has  been 
bought  and  used  year  after  year 
by  hundreds  of  families.  A  grocer 
whose  stock  is  composed  of  such 
things  as  Wheatena  can  almost 
sit  back  and  let  his  business  run 
itself. 


THE  WHEATENA  COMPANY 

Rahway,  IV.  f. 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


NO 

FEAR- 
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Western  Dressed  Beef — 

Choice,  native  cattle . ob 

Common  to  fair . 07 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

44  180  lbs . 

44  160  lbs . 

44  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . 

**  “  culls  . 

Sheep,  choice . 

“  medium . 


■°  9'A 

.08 


.09 

.09 

.09 

.09 

.09 


.09 

.09 

•07  'A 


BUTCHERS’  SUNDRIES. 


Fresh  Steer  Tongues . 

.70  -  . 80 

Cow  Tongues . 

.50  -  -7° 

Calf  Heads,  scalded  . 

•5°  -  -75 

Sweetbreads,  veal . 

.60  .90 

44  beef . 

-1.00 

Calf  Livers . 

.20  -  .25 

Beef  Kidneys . 

-1.00 

Beef  Livers . 

-  .06 

Ox  Tails . 

.50  -  .65 

Hearts,  beef . 

.03  -  .05 

Rolls,  beef. . 

-  •  *4 

Tenderloin,  beef,  western  . 

Fresh  Pork,  loins,  city . 10 

“  44  western . 


.11 
.  11 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  Per  lb. 

Western,  young  hens,  8  to  10  lbs . 18  20 

44  young  toms,  15  to  17  lbs . 18  -.20 

Old  hens  and  toms . » 8  - .  20 

Common  to  good . 15  -.16 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 24  -.26 

Philadelphia,  fresh  killed,  3^4  to  4  lbs, 

to  pair . 24  -.26 

Philadelphia,  fresh  killed,  3  to  3J4  lbs. 

to  pair,  fancy . 24  -.26 

Western,  4  to  4 x/2  lbs.  to  pair,  fancy . 18  -.20 

44  3  to  354  lbs.  to  pair,  fancy . 18  -.20 

44  fair  to  good . 16  -.17 

Fowls  — 

Western,  fancy . 13  -.15 

Heavy  Roasters,  4  to  5  lbs . 16  -.  18 

Fair  to  good . 15  -.16 

Old  cocks . 10  -.11 

Western  capons,  fancy . 

44  small . 

Squabs-^-  Per  doz. 

Prime,  large,  fancy .  3.00-3.50 

Mixed, .  2.50-3.00 

Dark .  1  25-1 . 50 


LIVE  POULTRY. 


spring  Chickens,  nearby,  il/2  to  2  lbs . 14 

Large  Springers . 12 

Fowls . 11 

Roosters . 09 

Ducks . 12 


Per  lb. 
-.15 

-•13 

-.  12 
-.  10 
-.14 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning —  * 

Small,  or  10c.  size,  2  doz . per  doz. 

“  1  doz .  44 

Large,  or  25c.  size,  1  doz .  “ 

i-lb.  cans,  1  doz . per  case 

5-lb.  cans,  y2  doz .  44 


.90 

.90 

1.80 

4.50 

10.00 


SAUER  KRAUT. 


Extra  quality,  50-gal.  tierces .  7.50 

“  J 5-gal.  kegs .  3.00 

Victory,  extra  fancy.  No.  3,  2  doz . per  doz.  .77^ 

Spring  Garden,  fancy.  No.  3,  2  doz....  “  .75 

Compass,  No.  3,  cans,  2  doz . 70 

Casks,  48  gal,.,  long  cut,  new .  7.75 

Bbls.,  30  gals.,  long  cut,  new* .  6.75 


PLUM  PUDDING. 

Richardson  &  Robins —  per  doz. 

Individual  size,  %  lb . o5 

Round  conical,  with  key,  No.  i,  i  doz .  2.35 

“  No.  2,  1  doz .  4.20 

“  No.  3,  *4  doz. .  6.30 

_  _  **  No.  4,  y2  doz .  8.15 

P.  P.  Sauce,  No.  1,  2  doz .  I^0 
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Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.00 

No.  1,  cans,  1  doz .  2.25 

No.  2,  cans,  1  doz .  4.00 

No.  3,  cans,  y2  doz .  3.25 

No.  4,  cans,  34  doz .  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies —  Per  doz 

No.  32,  jars . 9714 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices .  88 

Schimmel's,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 7234 

44  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 1334 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 0634 

44  4 34-lb.  toy  pails,  34  doz .  4.10 

Fruit  Butters —  Per  doz 

Apple,  No.  32,  jars . 98 

“  Southwark,  No.  3,  tins .  1.00 

“  No.  5,  toy  pails .  2.70 

“  30-lb.  pails . per  pail  1.08 

44  20  lb.  crocks . per  lb.  .0734 

44  Schimmel’s,  30-lb.  pails .  44  .06 

Prune,  30-lb.  pails .  ‘ 

Peach,  30  lb.  pails .  * 

Jams — 

Schimmel’s,  pure,  jars,  2  doz.., .  1.70 

Southwark,  assorted,  jars,  2  doz . 93 

Orange  Marmalade — 

Hartley’s,  imported .  1.80 

Schimmel’s,  pure .  1.65 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers .  4.00 

^  34-lb.  “  2.25 

Curtice  Bros.  Preserves — 

Cherries,  jars .  4.85 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4.60 

Apricots,  peeled,  jars .  4 . 85 

Pineapple,  jars .  4.60 


•071/ 

.07 


DRUGS. 


Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  sz.  10c. sz. 


.85 

.85 

•85 

■85 

•85 

•85 

•85 

•85 

.85 

.85 

.85 

•85 

•85 

•85 

.85 

•85 

•85 

•85 

■85 


25c.  sz 
i-95 
i-95 
1-9S 
i-95 
1.95 
1  -95 

r.95 

1.95 
1.95 
1  -95 
*•95 
1.95 
1.95 
1.95 

1  -95 
1.95 

1  -95 
1.95 


.90 

1.90 


•°3 

.07 

.06 


Essence  Peppermint . 

Castor  Oil . . 45 

Sweet  Oil . 40 

Spirits  Nitre . 45 

Spirits  Camphor . 

Spirits  Painters’  Commercial...  .45 

Paregoric . 45 

Glycerine . 45 

Syrup  Squills . . . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . 45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 45 

Machine  Oil . 45 

Laudanum,  10c.  size . per  doz 

‘  25c.  size .  “ 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum .  . ( . per  lb. 

Borax,  powdered,  bulk . per  lb. 

lump,  bulk .  • 1 

20  Mule-Team,  pure,  24  1  lb. ..per  case 
“  “  48  K  lb-  “ 

“  "  96  lb..  " 

Butter  Color,  W.  &  R .  . per  doz. 

Bull’s  Cough  Syrup .  “ 

Bluestone,  bulk . per  lb. 

Copperas .  .  “ 

Camphor,  gum,  i-oz.  blocks .  “ 

flakes,  250-lb.  bbls .  “ 

44  less  quantity .  “ 

Tar  Balls,  250-lb.  bbls .  “ 

“  less  quantity .  u 

Castoria,  Fletcher’s . per  doz. 

44  Pitcher’s .  *• 

Carbonate  of  Ammonia . per  lb. 

Epsom  Salts .  *• 

Glauber  Salts .  " 

Glue,  ordinary .  “ 

44  white . .  “ 

Gum  Arabic .  ** 

Haarlem  Oil . per  doz. 

Husband’s  Magnesia .  ** 

Jamaica  Ginger,  Hires’,  flasks .  44 

Licorice,  P.  &  S.,  5c.  stick,  imported,  44 

M.  &  R.,  5-lb.  boxes . per  lb. 

“  lozenges,  5-lb.  boxes  44 
4s,  6s,  8s,  1 2s ,  16s,  5-lb.  boxes  44 

root .  “ 

Putty,  25-lb.  cans . per  100  lbs. 

“  50-lb.  cans .  ** 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz. 

“  ioc.  size ...  44 

Paris  Green,  100-125-lb.  kegs . per  lb. 

3{-lb.  packages .  “ 

34-lb.  packages .  “ 

i-lb.  packages .  “ 

Rosin .  “ 

Roach  Powder,  Omega,  4-oz.  cans . 80 

*'  . per  gross  9 

Roachsault,  ioc.  size .  per  doz. 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb. 

44  granulated,  about  100-lb.  kegs  “ 

Sulphur,  flour,  175-lb  bbls . per  100  lbs. 

100-lb.  bags .  2.35 

"  less  quantity . per  lb.  .03*4 

Venetian  Red .  **  .01 

Whiting .  “  t02 


I-8734 

1.90 

.06 

.oiy 

.67 

.02% 

•°334 

.0234 

2.80 

•85 

.11 

■  °i'A 

■Ol'/z 
.  12 


•50 

•30 

2.85 

.90 

•36 

•23 

.27 

.24 


I  .60 
i-55 
•35 
•75 
•2434 
.29 
.28 
.27 
°3  lA 


.80 
•06  K 
.06% 
2  *55 
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Goff’s—  per  doz. 

Cough  byrup,  25c.  size .  ,.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size . 1^75 

Sarsaparilla,  50c.  size .  3,50 

Worm  Syrup,  15c.  size . 1.20 

Horse  and  Cattle  Powder,  15c.  size.....  ]."”  1.20 

Dyspepsia  Tablets,  ioc.  size . ]75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . . 

No.  10 .  7_ 

Tube  V . — 

McCormick  &  Co.,  Bee  Brand- 

Insect  Powder . 80 

Rool  Beer . gQ 

Talcum  Powder . [75 

T riangular  Quinine . 80 

Quinine  Capsules . 80 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices—  per  doz. 

Absorbine .  ,8.00 

“  Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans .  6.00 

“  large  cans .  1  ,.00 

Young’s  Kidney  and  Nerve  Powders .  2.00 

Fattening  and  Condition  Drops .  4.00 

“  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  bridks . per  box  .60 

Sealing  Wax .  “  ,03 

Silver  Sjnd . per  bbl.  1 . 25 

far,  pints . . . per  doz.  .75 

“  quarts .  “  i.oo 

“  gallons . each  .30 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

*  50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2.00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, ioc.  size,  .75 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  No.  2  size . 90 

No.  3  size .  2.00 

No.  4  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 

Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

No.  2  size 
No.  3  size 
No.  4  size 

Sauer’s  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 45 

No.  2,  Vanilla  and  Rose . 90 

No.  2,  Lemon  and  assorted . 85 

No.  4,  u  “  .  2.00 

No.  4,  Vanilla .  2.25 

Assorted  cases,  Nos.  1  and  2 .  ...  10.80 

Nos.  1,  2  and  4 .  11.80 


.85 

1  •  75 
2.00 


pts. 


qts.  34  gals.  gals. 
3.00  6.00  12.00 
5.00 
4.00 


•50 

2.00 


10.00 

8.00 


.60  3.00  6.00 


2-75  5-5°  10.00 


Bulk. 

XXX  Vanilla .  i.50 

XX  Vanilla .  1.25 

X  Vanilla .  j  .00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1 .00 

Peach,  Rose,  Apricot, 

Violet .  1.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry  Fruit .  1.25 

Tea . 

Kitchen  Queen — 

Extract  Vanilla,  No.  25 .  2.00 

“  No.  2X . 80 

44  No.  X . 45 

Extract  Lemon,  No.  25 . 1.75 

No.  2X . 80 

44  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla .  1.75 

44  Lemon .  1.75 

Select  Vanilla . 85 

44  Lemon  . 85 

“  assorted . . . 85 

“  small  size . 45 


.25  4.00 


7.50 
7.00 
Per  doz. 


Liquid  Rennet  and  Tablets. 


Per  doz. 

Blair's  Liquid  Rennet .  1 . 10 

44  Rennet  Tablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1 . 50 

Hanson’s  Junket  Tablets,  3  doz .  .  73 

Union  Tablets,  3  doz . 45 


CIDER. 

Corson’s —  Per  gal. 

Barrels . 14 

r/2  barrels . 16 

Kegs  . . 19 

Bottled  Cider —  Per  case 

Duffy’s  1842  Apple  Juice,  1  doz.  qts .  3.50 

44  “  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  44  2  doz.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

44  44  2  doz.  pts .  4.25 
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CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2.7c 

44  boxes,  20  packages . 5c 

Gee  Whizz,  72  packs . 

Fleer’s  Chiclets,  3  lbs.,  bulk .  I-2  = 

Spearmint,  20  packs,  100  pieces . 5  c 


RICE. 


Per  1 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  100-lb.  bags . 

Extra  choice,  100-lb.  bags . . 

Choice,  100-lb.  bags . . 

Prime,  100-lb.  bags . 

Japan,  fancy,  100-lb.  bags . 05 

44  choice,  100-lb.  bags . 05 

Java,  fancy,  polished,  100-lb.  bags . . 

B.  Fischer  &  Co. — 


ThE  FIIIESr  ME  PRODUCED' 

Packeo  Exclusively  By 


Vi-  ‘-••ifcta/  OiViilrjifrs  of  Potkcl  Rice  in 
the  United  Stale* 


Fischer's  Choicest  Head,  i-lb.  bags . 

Queen  Quality,  ex.  fancy  head,  i-lb.  bags.. 

44  4  4  3-lb.  “ 

4  4  44  5-lb.  44 

Coronet,  choice  head,  1  lb.  bags . . 

“  44  3-lb.  bags . . 

Imperial,  choice,  Dom.  Japan,  i-lb.  bags.. 

44  44  4  4  3-lb.  44 

44  44  44  5-lb.  44 

Extra  fancy  head,  XXXX,  100-lb.  bags.... 

Fancy  head,  100  lb.  bags . 

Choice  head,  100  lb.  bags . 

Fancy  Java  head,  100-lb.  bags . 

Fxtra  fancy,  Patna,  100-lb.  bags . 

Siam,  Patna  style,  100-lb.  bags . 

Choice  broken,  100-lb.  bags . . . 

Extra  fancy  Japans,  100-lb.  bags . 

New  crop  choice  Japans,  100-lb.  bags . 


.07 

.07 

.06 

.06; 

.06 

•  05 

.06 

•  05: 

•°5; 

.07' 

.07 

.061 

•05; 

•°7 

.06 

•  °3; 

•05’ 

•05 


SALT. 


Worcester — 

Bbls.,  contain  280  lbs .  2.50 

60  5-lb.  bags .  4.00 

22  14  lb.  bags .  3.75 

30  10-lb.  bags .  3.75 

44  115  2^-lb.  bags .  4.00 

Irish  Linen,  250-lb.  bags .  2.50 

56-lb.  bags . 65 

44  28-lb.  bags . 35 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls .  2.40 

44  180-lb.  sacks . 1.55 

Cheese,  280-lb.  bbls .  2.40 

Packing,  70-lb.  cotton  bags . 40 

44  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2.20 

New  Ivory,  24  large  cartons  to  case .  1.50 

Agricultural,  200-lb.  burlaps . 60 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  2.60 

Less  than  5  bbls.  the  list  net:  5  to  9  bbls.,  5  percent 
discount;  10  bbls.  or  more,  7*4  per  cent,  discount  ma 
be  allowed. 


SALAD  DRESSING. 


Per  doz 

Campbell’s,  small,  patent  cap,  2  doz . 87^ 

Durkee’s,  large,  1  doz . 4.00" 

44  small,  2  doz .  2.40 

Schimmel’s,  small,  2  doz . . 87*5 

My  Wife’s,  large.  1  doz .  2.30 

44  small,  2  doz .  1.45 

Snider’s,  pts.,  1  doz . .  2.30 


SAL  SODA. 


Bbls.,  375  lbs . per  ioo 

Kegs,  170  lbs .  per  ioo 

60-lb.  boxes,  bulk  or  granulated . 


65  / 
.82)4 
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Bouillon  Capsules 


It's  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 


Sole  Manufacturers 


ROYAL  SPECIALTY  CO . 

92  Reade  St.  NEW  YORK 


Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  &  CO. 

Maker*  of  Soap*  of  Merit 

Philadelphia,  Pa. 

Eitabluhed  1877. 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


TEA,  COFFEE  and  SPICE 
CANISTERS,  BINS  and  CABINETS 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 

We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 


TROEMNER’S  SCALES  and  the 
“Star”  Coffee  Mills,  Electric  Coffee  Mills 


WRITE  FOR  CATALOGUE 


MORGAN  <&  CORNELL 


211  DUANE  ST, 

NEW  YORK 
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SAUCES. 

Lea  &  Perrins' —  Per  dor. 

Worestershire,  large .  7.50 

44  middle .  4.50 

44  small .  2.50 

Snider’s — 

Chili,  No.  16,  x  doz .  2.35 

44  No.  8,  2  doz .  1.35 

Oyster  Cocktail,  No.  16,  2  doz .  2.35 

44  No.  8,  2  doz .  1.40 

Worcester,  Campbell’s,  No.  8,  2  doz . 87 

North  of  England,  No.  8,  2  doz . 82/ 

Chef,  2  doz . 75 


SEEDS. 

Per  lb. 

Canary  . 04 

44  bush.  60-lb .  2.25 

Caraway . . . 12 

Celery . 09 

Coriander,  bleached . 05 

Hemp . 04/ 

44  bush.  40  lb .  1 .60 

Mustard,  Brown . 06/ 

Mustard,  Yellow . 06 

Rape . 05/ 

44  bush .  2.50 

Sunflower,  per  lb . 0454 


SODA. 

Bi-Carb. .  112  lbs.,  kegs.... . keg 

Bi-Carb.,  bulk,  less  quantity . per  lb. 

Babbitt’s  Soda,  */-lb.  pkgs.,  25  lbs .  44 

Arm  &  Hammer  Dd.,  /s,  36  lbs .  “ 

“  “  44  lbs.,  36  lbs .  44 

“  “  “  X,  X,  36  lbs . .  44 

Saleratus,  Babbitt's  bd.,  /s,  25-tb.  bxs.  44 


•75 

•02/ 

05^4 
•05^ 
•04^8 
•°5% 
•05  V2 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  1  doz .  1.50 

Hires’  Root  Beer,  Carbonated,  2  doz . 87*4 

Hires'  Ginger  Ale,  Carbonated,  2  doz . 87/ 

Welch's  Grape  Juice,  case  quarts,  1  doz .  4.50 

44  44  pints,  2  doz .  4.75 

44  "  "  /-pints,  3  doz .  4.25 

44  44  44  3-ounce,  8  doz .  6.00 

“  44  44  /-gallons,  1  doz....  8.00 

44  44  44  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  /  gross . .  2.50 

Bon  Ami,  xo-cent  size . /  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .  72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

4i  44  44  3  doz . per  doz.  1.45 

44  44  small . per  gro^s  7.00 

“  "  . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 


SOAP — Laundry. 


Bars. 

Acme . . . . 

Acorn . 120 

Ark 


American .  72 

Bee .  100 

Best,  Babbitt . 100 

Babbitt’s  New  York  City .  60 

Big  Master .  70 

Brown..... .  60 

Borax,  Dreydoppel .  40 

Pearl,  Young  &  Co .  40 

Day  &  Frick,  Novelty .  40 

Handsome .  60 

Eavenson,  large . 100 

44  small . 1 00 

Kirkman's . 100 

Red  Seal . . 

Swift’s . . 

Climax . . . 100 

Circus .  . 100 

Cotton  Oil,  White . 100 

Coal  Oil  Johnny . 100 

Cygnet . 100 

Dobbins'  Electric . 100 

Dewey . 100 

Fairy .  100 

Fels-Naptha . 100 

Five  case  lots  freight  prepaid . xoo 

Good  Morning . 100 

Glycerine  Tar . 100 

Gloss . 100 


Less 
than 
5  bxs. 
3-25 

2- 45 
i-75 
2.80 

3- 9° 
3-45 
3-52/ 
2.80 


2.40 

2.60 

2.80 

2.80 

2.60 


3*25 

5.80 

3.57K 

4.00 

4.25 

2.15 


00 


4.00 

3-95 

3-»5 

3-75 

3-25 


-30- 

Grand  Pa’s,  large .  50  3.15 

44  xoo  3.80 

Ivory . 100  7.00 

44  small . 100  4.00 

Lenox . 100  3.00 

Life  Buoy .  50  1  95 

44  100  3.90 

Lautz's  Naptha . 100  3.80 

Magic  Cleaner . 100  3.00 

Marseilles,  laundry  size . 100  5.80 

44  5-centsize .  100  4.00 

44  toilet  size . 100  4.00 

Master . 100  3.25 

Mayer's . 100  3.80 

“  50  1  -9° 

Miller's  Naptha . . . 100  3.75 

Naptha,  Swift's . 100  3 . 75 

44  P.  &  G . 100  3.85 

Octagon . 100  3.90 

Old  Mill . 100  3.30 

Ozone . 100  3.75 

Oleine,  Conway's .  60  2.50 

44  Golden .  60  2.55 

44  Eavenson’s .  60  2.35 

44  Kirk’s . . .  60  2.07*4 

44  Philadelphia,  60  blocks .  2.60 

44  72  44  .  2.60 

44  Pennsylvania .  60  1.60 

44  Procter  &  Gamble .  60  3.00 

44  Young’s  Best .  60  2.80 

Pride,  Swift's .  100  3.75 

Polo . 120  2.45 

Quaker  City,  boxes . 100  2.90 

44  tubs . 150  4.60 

Sunlight,  oval . 100  3 . 85 

44  twin  bars . 100  3.95 

Santa  Claus . 100  3.10 

Saratoga . 120  2.45 

Star . 100  3.00 

Sunny  Monday. . 100  4 . 00 

White  Cloud . 100  3.85 

Wool  Soap,  large . 100  6.75 

small . xoo  4.00 

Toilet  Soaps. 

Buttermilk  Cosmo . „ . gross  6.60 

44  41  . doz.  .60 

Swift's . gross  4.05 

Castile,  imported,  Conti . . lb.  .  13/ 

44  Conti,  original  boxes . lb.  .  11/ 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4.40 

Fleur-de-lis .  44  4.50 

44  doz.  .45 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliott .  44  8.10 

Oatmeal,  3  cakes  inbox .  44  3.25 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  /-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  50  cakes . box  1.75 

Witch  Hazel,  3  cakes,  /  gross . gross  3.25 

44  Swift's .  44  4.05 

44  Armour's .  4r  3.50 

Scouring  Soap. 

Day  &  Frick's  Flint,  36  bars .  1.24 

Young's,  48  bars .  x.8o 

Brooks' Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  2.25 

44  Hand,  36  bars .  2.25 

Wrigley's,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  2.35 


Soap  Powder. 

Per  case 

Pearline,  36  packages .  2.70 

44  72  44  .  2.70 

“  100  44  .  2.65 

Soapine,  No.  7,  100  packs . }..  2.37 / 

44  No.  12,  100  44  .  3.90 

14  No.  17,  36  44  2.42/ 

Babbitt's  1776  Powder,  100  6-oz .  2.25 

Finola.  100  packages . . .  3.25 

Gold  Dust,  Fairbank's,  100  12-oz.  packages....  4.00 
“  “  244-lb.  44  ....  4.50 

Naptha  Borax,  100  packages,  large .  4.75 

44  100  5-cent  packages .  3.75 

Kirkoline,  white,  24  large  packs .  3.55 

44  44  100  12-oz.  packages .  3.35 

Young's  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

50  2s .  4.00 

44  100  is .  4  00 

Nine  O'clock  Tea,  100  packages .  3.15 

I-V  Washing. Tablets,  3  doz . per  doz.  .  43 

Swift's  Washing  Powder,  100  is .  3.85 

“  “  244s .  3.85 

Penny  wash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine,  100  packages .  3.75 

Old  Dutch  Cleanser,  48  packages .  3.25 

SPECIALTIES. 

Anker's  Bouillon  Capsules .  3.00 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz.  .45 

Dime  size,  2  and  4  doz .  44  .85 

/-lb.  net,  tins,  2  and  4  doz .  44  1.00 

/-lb.  net,  tins,  2  doz .  44  1.90 

i-lb.  net,  tins,  1  doz . 44  3.70 

6  lb.  cans,  full  weight . per  lb.  .23 

10  lb.  cans,  full  weight .  **  .22 

Coleman's  Mustard,  D.  S.  F. — 

i-lb.  tins . per  doz.  5.40 

/- lb.  44  .  44  a.Jo 

tf-lb.  “  .  44  1. is 

/s-lb.  44  .  -  .90 

18-lb.  kegs . 43 


-31- 


Boxes. 
•  *5 
.11 
.28 
*7 

.31 
.  l6 


•23 

•X4 


•23 

.18 


Pepper—  Bbls. 

Black,  High  Grade . 14 

Black,  Low  Grade . xo 

White,  High  Grade . 

White.  Low  Grade . 

Red,  High  Grade . . 

Red,  Low  Grade . 

Cinnamon — 

High  Grade .  22 

Low  Grade . 13 

Cloves — 

High  Grade . 22 

Low  Grade . 17 

Allspice — 

High  Grade . 11/ 

Ginger — 

High  Grade . 25/ 

Low  Grade . 12 

Mace — 

High  Grade . 

Nutmegs — 

High  Grade . 

Mustard — 

Yellow,  High  Grade . 19 

Yellow,  Low  Grade .  *14 

Brown,  High  Grade . 14 

McCormick  &  Co. — 

J3ee  Brand — Pepper,  Cinnamon,  Mustard, 

*  Cloves,  Ginger,  Allspice . /-lb.  cartons 

/-lb.  cartons 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice, /-lb.  cartons 
/-lb.  cartons 

Bee  Brand,  in  canisters,  above  assortment, 

No.  45  size 
No.  90  size 


Cans. 

•*7 

•  x3 
•30 

•  x9 
.23 
.18 


•25 

.  16 


•25 

.20 


.12^  .14^ 


■26% 

•13 


■2l'A 

■*5 


•75 


•77 


•30 


•32 


.22 


•  X7 

•  x7 
Per  doz. 


Mustard— Prepared. 

Campbell’s,  jar,  2  doz . 

Gulden’s,  No.  6,  with  spoon,  2  doz . 

44  44  20,  4  4  44  . 

Beer  Mug,  fancy,  large  size,  2  doz . 

Lemonade  Glass,  tall,  2  doz . t . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . 

Milk  Jar,  glass  top,  2  doz . 

Water  Tumblers,  glass.  No.  10,  4  doz . 


Per  doz. 

87/ 

95 


90 

85 

42/ 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 07/ 

Allspice . 06 

Cloves . 13 

Mace . 48 

Nutmegs,  large . 16 

44  medium . .  . 

Cinnamon  Bark,  Canton . 12 

Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

"  36 10-cent  “  .  “  3.70 

Duryea’s,  40-lb.,  i-lb.  packages . 07^ 

“  20-lb.,  “  . °7/4 

Niagara,  40-lb.,  "  . 05 

Cream,  48-lb.,  "  .  .  3.45 

Kingsford’s,  40  lb.,  “  *  . 07W 

20-lb.,  “  . 07}^ 

Rex,  40  lb.,  1  lb.  packages . 04 


LAUNDRY  STARCH. 

Argo,  Gloss,  24  5-cent  packages . 

Gilbert’s  Laundry,  40-lb  boxes . . 

44  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs. 

44  Linen  Gloss,  3-lb.  cartons . 

Kingsford's,  Pure,  3-lb.  cartons . 

Pure  Gloss,  40  i-lb.  packages . 

44  Silver  Gloss,  12  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . 

44  Satin  Gloss,  lb.  packages . 

44  Superior  B,  bulk . 

44  Satin  Gloss,  crates,  X2  6  lb.  wd.  bxs. 

Niagara,  laundry,  50  lb.  bulk . 

44  i-lb.  packages,  48  lbs . 

44  3-lb.  cartons,  48  lbs . 

44  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

44  64  5-cent  44  . 

Elastic,  64  10-cent  packages . 

44  64  5-cent  44 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starch  Polish,  20  cakes . per  box 

Rex  Gloss,  50  lb.  bulk . 


.92 

.04 

.06 


•05 

.06^ 

.06% 

■07  y» 

•06K 

•°?k 

■°*yt 

•°8  H 

.04 

•05 

.05 

.06 


4-3° 


5.00 

2.50 


.08 

•5° 

•03M 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  /-gross .  4.00 

44  large,  44  7.00 

44  Liquid,  large,  44  6.65 

44  4  4  small,  41  .  4.90 


— a*— 

Electric  Paste,  U-grosi  boxee .  4.30 

Magic  Paste,  M -gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .87' 

“  . per  gross  10.2s' 

small  size . .per  doz.  .70 

Climax  Enamel,  l/±  -gross . per  gross  9 . 40 

Black  Jack,  J^-gross .  “  7.00 

Rising  Sun .  “  5.75 

Sun  Paste,  5-cent  size .  “  4.50 

“  10-cent  size .  "  7.20 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  -gross .  1.35 

Per  box  of  J£-gross .  3.50 

14  dozen  to  gross .  5 . 00 

10-cent  size,  No.  10,  per  box  of  -gross .  3.25 

Per  box  of  J^-gross .  4.50 

Per  gross .  9.00 

F.  F.  Dailey  Co.— 

2-in-i ,  smaller  size . per  doz.  .  75 

2-in-i,  large  size .  “  1.75 


SUNDRIES. 

Bird  Food — 

Crystal,  40  packs,  round . per  pkge.  .045 

Excelsior,  24  packs . . . 44  .053 

McAllister,  36  packs . 41  .05^ 

Rosensteins,  i-lb.  pkgs.,  2  doz . per  lb.  .05 ' 

Bird  Gravel —  / 

Bird  Food  Co.,  Red,  pints,  3  doz.  ...per  doz.  .35 

Red,  quarts,  3  doz . - .  44  .70 

Silver,  pints,  3  doz . 44  .35 

44  quarts,  3  doz .  44  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

44  Perfection,  2  doz . per  doz,  .42* 

Royal  Glue,  1  doz .  44  .80 

Paist’s  Glue,  1  doz . 44  .40 

Carpet  Tacks,  Wooden  Keg,  /-gross  case, 

assorted,  6,  8,  10  s . per  case  .90 

Carpet  Tacks,  silver  Steel,  4-oz . per  doz.  .06 

6-oz . 4*  .063 

8-oz .  44  .07* 

io-oz .  44  .08* 

12-oz . 44  .093 

Matting  Tacks — 

No.  10,  steel . per  doz.  .  10 

No.  11,  44  . 44  .xo* 

No.  12,  4*  .  44  . 13 

G.  B.  Weiss  &  Son — 

Sole  leather,  No.  1 . 25 

44  No.  2 . 23 

44  No.  3 . 21 

Cut  Sole  Leather,  cut  into  taps,  6  ins.  high...  1.50 

“  "  "  s'A  “  148 

“  44  "  5  “  ...  142 

“  “  “  4/  “  ...  1.25 

44  44  44  4  44  ...  x.18 

44  44  44  3/  “  ...  1.05 

44  44  44  3  44  ...  .90 

Fli-Stickon,  Fly  Ribbon . per  gross  4.80 

Ely  Paper,  Tanglefoot . per  case 

44  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . ....per  case  3.00 

44  4‘  10  cartons.. .  44  2.35 

Wax,  White  and  Yellow . . . per  lb.  .  30 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb. 

44  44  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine . .  *4 

Texas  Medium,  cotton  twine .  44 

Cotton  Candle  Wick .  44 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  44 
Fine  Hemp  Twine,  8  balls  to  lb.  in  5-lb. 

bunches .  44 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb . . .  44 

Best  Jute  Plow  Line,  8  yds.  to  lb. .  41 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

44  108  ft.  to  hank .  44 

/ 


.083 

•75 
.20 
.18 
.  16 


.  20 


•25 


.20 


.  16 
.07 
.07 
1.60 
1 . 70 


SYRUP  AND  MOLASSES. 
N.  0.  Molasses. 

Fancy,  No.  722,  1908 . 

Choice,  No.  717,  1908 . 

Fancy,  No.  71 r . 

Choice,  No.  664 . 

Good,  No.  600 . 

Cane  Juice,  No.  683 . 

BlackStrap . 

B.  H.  F.,  Horse  Food  Molasses . 


Refined  N.  O.  Compound. 

Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 35 

Gold  Mine,  in  bbls . 30 

Fancy,  No.  104 . 32 

Fancy,  No.  X05 . 28 

Prime,  JNo.  102 . 26 
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We  Can  Save  You  Money 


This  ideal  sanitary  meat,  grocery  and  provision  store  was  fitted  up  by  us  for 
The  Tames  Bell  Company,  Roberts  and  Germantown  Avenues.  Philadelphia. 

You  all  know  that  tho  world-renowned  RIUGWAY  Rt3FRIUr-RA  I  UR  contains 
all  the  latest  improvements,  and  is  noted  for  perfect  circulation  and  A  No.  1  insula¬ 
tion— the  main  features  of  a  good  refrigerator  ;  add  to  this  the  best  material  and 
first-class  workmanship  and  you  have  the  reason  why 


WE  CHALLENGE  THE  WORLD 

Ridgway  Refrigerator  Company 

E.  B.  ATKIIVS,  Manager 

Office  and  Salesrooms  Factory 

615-17-19  N.  Brojvd  Street  3519  N.  Lawrence  Street 

PHILADELPHIA 


No  Loss  on  Loose  Goods 


<Jf  Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 


Troemner’s  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
1-32  01.  Leaves  your  profit  in  the  bin  every  time.  NO 
OVERWEIGHT. 
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TROEMNER’S 


Granulator 


Palvertzer 


New  Electric  •>  Coffee  Mills 


Troemner’s  No.  44,  “BALL”  Scale 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER¬ 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “  STAR  ”  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “just  as  good  there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 

HENRY  TROEMNER 

No.  911  ARCH  STREET  *  PHILADELPHIA,  PA. 

J.  A.  PLESCH  &  SON  112  Clark;  Street,  Chicago,  111. 

GENERAL.  AGENTS  FOR  UNITED  STATES 
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Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  714,  new  crop . 42 

West  India,  choice,  No.  645 . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  699 . 15 

Glucose. 

Three  A,  for  confectionery .  3.00 

Five  A,  for  confectionery .  3.10 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz .  “  1.35 

Schimmel's,  10-oz.  bottles,  2  doz.  in  case .  1.4s 

“  6-oz.  **  **  **  . 95 

White  Clover,  tumblers,  2  doz . 90 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club  Mason's  Quart  Jars —  Per  doz. 

4  doz.  in  barrel . 92^ 

1  doz.  in  case . 95 

Lyle's  Imported,  No.  2  cans,  2  doz .  1.82^ 

Globe,  No.  2^  tins,  2  doz .  1.15 

Globe,  No.  5  tins,  1  doz .  2.30 

Banner,  in  jars,  compound .  1.05 

White  Clover,  in  jars,  compound .  1 .00 

Purina  Pancake  Syrup,  36  pts .  2.25 

“  24  qts .  4.00 

“  i2l/2  gals .  7.00 

"  4i  6  gals .  12.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25-cent  size,  1  doz .  “  2.30 

Karo,  50-cent  size,  x/2  doz .  “  2.30 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  “Camp”  Syrup —  Per  doz. 

Gal.  cans,  6  in  case .  13-50 

J^-gal.  cans,  12  in  case .  7.25 

Qt.  cans,  24  in  case .  4. 12J4 

Pt.  cans,  24  in  case .  2.50 

Qt.  bottles,  12  in  case .  4.50 

Pt.  bottles,  24  in  case .  2.75 

Jacket  cans . per  gal.  i.oc>2 
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Golden  Tree .  2.25 

“  medium .  1.45 

“  small  . g2% 

Vermont,  gal.  tins . per  gal.  1.25 

„  “  ,  K-gal-  tins .  7-75 

Hazen’s,  qt.  bottles . 4.00 

“  pt.  bottles .  2.40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

Little  Gem,  parlor,  2  string .  2.40 

N  U,  No.  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.75 

Parlor,  No.  3,  2  tie .  1.85 

Toy . 90 

Whisks,  2  sewed . 90 

Stable,  rattan  centre,  2  tie .  3.  co 

“  "  3  tie .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65H 

57,  Peerless,  double .  3.65 

no,  “  single,  spring  protector .  3.30 

80,  Seal  Globe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector .  3.00 

175,  Glass .  3.30 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board .  1.35 

142,  Celery  City .  2.75 


Buckets. 


Per  doz. 

O.  G.,  2  electric  hoops .  1.73 

“  3  electric  hoops .  1.90 

Clear,  2  hoops .  1 .65 

“  3  hoops .  r .  75 

Electric  Cedar,  2  hoops .  2.40 

"  3  hoops .  2.60 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  1.85 

*4  Qt .  2.00 
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Butter  Dishes. 

No  .  Per  M 

i,  Solid  oval .  QO 

2»  .  I.25 

3»  t(  .  1.50 

S’  “  ,  .  2-00 

i,  Wire  ends . . 

2*  “  1.20 

3>  ‘  1.40 

5,  “  1.80 

Picnic  Plates,  8  in .  2. 10 

9  *n .  2.35 

Crates  contain  250  each. 


Clothes  Pins* 

Per  box. 

5  gross . . 

Egg  Crates. 

Perfection .  1>00 

“  10  sets  fillers .  2.35 

Standard,  12  sets  fillers .  1.50 

Star  Egg  Carriers,  2  doz . per  doz.  2.05 

“  Trays,  1  M . per  M  2.75 


BRUSHES. 

Scrub  Brushes. 

No.  per  doz. 

22,  White  corner . 7Q 

23,  Medium  size . tT. .  . . 80 

27,  Large  . i...  i.oo 

13,  Marble,  medium  size . 90 

00,  White . 45 

Handy  House . . 


Stove  Brushes. 

No.  _  Per  doz. 

3,  Black  bristle,  curved  end,  wood  handle . 90 

1,  X,  crescent  shape .  1.75 

1,  Grey  fibre,  strap  handle .  1.20 

.  1.65 

6,  Extra  quality,  all  hair .  2.75 


Shoe  Brushes. 

No.  per  doz. 

o,  Mexidan  Fibre . go 

'•  “  large .  1.30 

4,  Bristle  outside .  1.65 

5.  All  bristle .  ,,75 

16X,  All  bristle,  extra  value .  2.15 

18,  All  bristle,  spotted  white .  2.80 
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Whitewash  Brushes. 


No. 

6,6 

7,  7 

8,  8 
f>,  5 
8,  6 

IO,  7 
12,  8 
6,  5 
8,6 
ro,  7 
12,  8 
6,  5 
8,  6 


in., 

in., 


in. 


in., 

in., 

in., 

in., 

in., 

in., 

in., 

in., 

in. 


Per  dc 

White  tampico .  4C 

::  I:::::;:;::::;:;::;;:;:;;;;;;;; 

Family,  extra  heavy . 8a 

\\  . « 

.  1.  la 


*•25 


A.,  hair  bristle .  1  .c 

“  1.65 

it  J 

.  2.00 

“  2.35 

Ideal,. all  bristle,  3  row .  1.90 

3  row... .  2.25 


Dust  Brushes. 


No.  per  dr 

7X,  Fibre,  wire  drawn . 9c 

21,  All  hair,  wire  drawn..# .  2.25 

28,  White,  wire  drawn . . . , .  2.90 

1,  7  in.,  All  hair,  flat  end .  2.05 

22,  7  in.,  Mixed,  round  end .  2.10 

1  iX,  7  in.,  All  hair,  round  end .  2.25 


TOBACCOS — Plug. 


Battle  Ax . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar . 

Newsboy . 

Old  Honesty . 

Piper  Heidsick... 

Spear  Head . 

Standard  Navy.. 

Toddy . . 

Vinco . 

Town  Talk . . 


Perl 
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SMOKING  TOBACCO. 


Briar  Pipe . . 

Duke’s  Mixture . 

Greenback . 

Green  Turtle . 

G.  &  A.  Navy,  3 ]/2  oz.. 

Honest . 

Polar  Bear . 

Ripple . 

Sensation . 

Wild  Rose . 


Perl 
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YEAST  CAKES. 


Compressed  . per  doz.  .18 

Magic,  1 1/2  doz.  packages . per  box  .58 

Yeast  Foam,  il/2  doz .  “  .58 


Everyone 

Knows 

Wilde’s 

Coffees! 


Samuel  Wilde’s  Sons  Go. 

Importers 

Coffee ,  Tea  and 
Spices 

11  Dutch  Street 
NEW  YORK 


Wilde’s  Coffees 
are  Coffees  with  a 
reputation  of  ninety 
years.  No  matter 
how  strong  the  com¬ 
petition,  the  sales 
constantly  increase 
because  once  a  drink¬ 
er  of  Wilde’s  Coffees 
always  a  drinker — on 
this  account  your 
labor  of  selling  is 
made  easy,  and  there 
is  no  trouble  in  hold¬ 
ing  trade  where  once 
introduced. 

By  allowing  us  to 
quote  prices  you  will 
save  money. 


Help  along  a  square  deal  by  selling  an  independent  match — the 


OHIO  BLUE  TIP  SAFETY  MATCH 

Not  only  independent,  but  the  surest,  safest,  best  double  tip  match 
made.  Not  only  independent,  and  the  surest,  safest  and  best,  but 
the  most  profitable  to  you — makes  you  81  per  cent,  profit. 

All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 


Thousands  of  Steps  Salved 

<][  Our  Meteor  Cash  Carrier  will  save  you  and  your  clerks  thousands 
of  steps  every  week.  It  is  also  an  evidence  of  prosperity  and  thus  a 

good  advertisement .  People  say , 
Mr.  Jones  must  be  getting 
ahead — he’s  getting  all  the  new 
things.”  An  advertisement  like 
that  is  worth  diamonds. 

We  are  so  sure  that  you  will 
like  the  Meteor  that  we  will  send 

(j[  Price  only  it  to  you  on  30  days’  free  trial. 

$25  per  line, 
a  bsolutely 


guaranteed. 

NEW  YORK,  Times  Bldg. 


UNITED  STORE  SERVICE  AND  TIBE  CO. 

BOSTON,  Tremont  Bldg  CHICAGO,  Medinah  Bldg. 
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Published  every 
Monday. 


Grocery  World 


Circulates  in  every 
State  of  the  Union 
and  Canada. 


General  Merchant 


Entered  at  the  Philadelphia  Post-Office  ai  Second-class  Matter. 
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National  President  Says  Throw  Out  Cream 
of  Wheat  and  Other  Profitless  Goods 


President  Kramer,  of  National  Retail  Grocers’  Association, 
Points  Out  that  Gross  Profit  on  Cream  of  Wheat  is  Only 
Twelve  Per  Cent.,  which  Means  Selling  Below  Cost.  Says 
There  Should  be  General  Movement  to  Get  Twenty. 
Secretary  Green’s  Views.  Roosevelt  Asked  Not  to 

Recommend  Parcels  Post. 


Association.  The  bill  which  the 
department  has  prepared  was  dis 
cussed  at  great  length  and  was 
improved  in  several  particulars. 
As  amended,  it  is  an  exceedingly 
fair  measure,  and  protects  the  re¬ 
tailer’s  interests  at  every  point 
where  he  needs  and  deserves  pro¬ 
tection.  The  bill  has  also  been 
submitted  to  representatives  o 
the  jobbing  interests.  The  text 
will  be  published  and  discussec 
in  this  journal  in  an  early 


Can  No. 

i . 


Ounces. 

.  2  3 

.  2  3 

.  23.25 

.  24 

.  23 

.  23 

As  the  average  gross  weight  c 
each  can  was  found  to  be  le; 
than  1  pound  8  ounces,  and  tl 
claim  was  made  on  the  label  th; 
each  can  weighed  2  pounds,  th 
goods  were  misbranded.  Th 
United  States  Attorney  for  th 

western  district  of  Oklahoma  file 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Cleveland,  Ohio, 

December  3,  1908. 

I  have  received  the  following 
from  C.  J.  Kramer,  president  of 
the  National  Retail  Grocers’  As¬ 
sociation  : — 

I  have  several  letters  before  me 
asking  that  some  action  be  taken  by 
the  grocers  at  large  against  the  ce¬ 
real  companies  who  desire  us  to  sell 
their  goods  at  less  than  a  legitimate 
profit.  In  the  case  of  the  Cream  of 
Wheat  Co.  the  gross  profit  to  the 
retail  merchant  is  but  12  per  cent., 
so  for  every  package  he  sells  he  is 
advertising  their  products  for  them  at 
a  loss  of  from  3  to  5  per  cent.  The 
first  of  the  year  will  soon  be  here, 
and  the  merchant  who  desires  to 
continue  in  business  and  benefit  him¬ 
self,  as  well  as  the  jobber  through 
whom  he  buys  his  goods,  should 
adopt  a  resolution  to  sell  no  cereal 
goods  unless  there  is  20  per  cent, 
profit  on  the  sale  of  same.  Let  us 
cut  out  all  unprofitable  manufac¬ 
turers’  goods  on  which  there  is  no 
profit.  You  cannot  continue  in 
business  and  pay  a  royalty  to  a  man- 
facturer  for  the  privilege  of  selling 
his  goods.  Let  us  see  how  many 
loyal  members  we  have. 

We  give  Mr.  Mapes  credit  for 
what  he  says  in  his  letter  of  denial 
and  defense,  but  it  is  just  as  well 
that  men  of  this  kind  be  given  to 
understand  that  the  day  has  come 
when  men  who  distribute  the  prod¬ 
ucts  of  the  manufacturer  cannot  be 
considered  as  tools  or  slot  machines 
for  the  distribution  of  anything  that 
might  be  put  into  the  slots. 

The  retailer  to-day  more  than  ever 
realizes  his  importance  in  the  com¬ 
mercial  world,  and  is  in  a  position 
to  dictate,  rather  than  be  dictated 
to,  what  he  shall  and  what  he  shall 
not  sell.  He  has  been  educated  up 
to  the  fact  that  his  expense  to  do 
business  has  materially  increased, 
and  the  cost  of  goods  has  also  in¬ 
creased  to  the  extent  that  it  is  by 
the  closest  economy  and  watchful¬ 
ness  that  he  succeeds  in  his  business. 
Goods  that  cost  $1.50  per  dozen 
cannot  be  profitably  sold  for  15  cents, 
and  it  is  time  that  the  retailer  is 
taken  into  consideration  when  the 
cost  shall  be  placed  on  goods  by  the 
manufacturer,  with  the  intent  that 
they  should  be  retailed  for  a  cer¬ 
tain  price. 

Times  are  changing.  The  thought¬ 
ful  manufacturer  and  wholesaler  is 
beginning  to  realize  that  co-opera¬ 
tion  with  the  organized  retailer  to¬ 
day  is  the  best  method  to  improve 
the  sale  and  make  profitable  for  all 
concerned  the  distribution  of  food 
products. 

*  *  * 

The  following  letter  has  been 
sent  to  the  President  of  the 
United  States: — 


Hon.  Theodore  Roosevelt,  President 
of  the  United  States. 

Dear  Mr.  President : — At  a  meet¬ 
ing  of  the  Executive  Board  of  the 
National  Association  of  Retail  Gro¬ 
cers  of  the  United  States,  the  ques¬ 
tion  of  parcels  post  was  thoroughly 
discussed,  after  which  I  was  in¬ 
structed  to  write  you,  asking  that 
no  recommendation  be  made  in  your 
message  to  the  coming  Congress  fa¬ 
voring  parcels  post  legislation. 

At  c*ir  National  convention  held 
in  Boston,  May  11  to  14,  1908,  this 
question  was  presented  to  the  con¬ 
vention  in  a  most  able  manner  by  ■ 
Charles  W.  Burrows,  of  Cleveland, 
Ohio,  and  was  also  taken  part  in  by 
representatives  from  all  over  the 
United  States,  after  which  a  resolu¬ 
tion  opposing  the  question  was  unan¬ 
imously  agreed  to. 

Every  retail  merchants’  convention 
in  the  several  States  during  the  past 
year  has  passed  a  resolution  con¬ 
demning  the  proposition.  We, 
therefore,  respectfully  ask  that  you 
give  the  retail  merchants  of  the  en¬ 
tire  country  your  thoughtful  con¬ 
sideration  before  making  any  sug¬ 
gestions  along  these  lines. 

Thanking  you  for  past  courtesies, 
and  hoping  that  you  may  continue  in 
good  health,  I  am. 

Respectfully  yours, 

John  A.  Green. 

John  A.  Green, 
National  Secretary 


New  Pennsylvania  Food  Bill 
Discussed  by  Retailers’ 
Representatives. 


Important  Conference  at  State  Capital 
to  Go  Over  New  General  Food  Bill 
which  Next  Legislature  Will  Consider. 
A  Fair  Measure.  Special  Legisla¬ 
tion  to  be  Asked  for  on  Variety  of 
Products. 


At  Harrisburg,  Pa.,  last  Thurs¬ 
day  evening,  a  conference  was 
held  to  discuss  the  new  food  law 
which  the  Pennsylvania  Legis¬ 
lature  will  be  asked  to  pass  at  its 
coming  session.  Present  were 
Dairy  and  Food  Commissioner 
Foust,  Deputy  Attorney-General 
Cunningham,  Dr.  William  Frear, 
chief  State  Chemist;  Wilmer 
Crow,  president  of  the  Pennsyl¬ 
vania  Retail  Merchants’  Associ¬ 
ation  ;  Albert  Kaiser,  William 
Smedlev  and  Elton  J.  Buckley, 
president,  secretary  and  counsel 
respectively  of  the  Philadelphia 


issue. 

Special  legislation  will  also  be 
asked  for  at  the  coming  session 
regulating  the  sale  of  dried  fruits, 
molasses,  ice  cream,  soft  drinks, 
alcoholic  liquors,  eggs,  storage 
products,  French  vegetables,  anc 
so  on. 


Eight  Hundred  Cases  Black¬ 
berries  Confiscated  as 
Under  Weight. 

United  States  Agricultural  Department 
Certifies  Facts  of  Western  Violations 
of  Federal  Food  Law.  Blackberries 
Marked  Two  Pounds  In  Some  Cases 
Weighed  Only  Twenty-one  Ounces. 
Goods  Seized  and  Packer  Fined. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant"  has  received  from 
the  United  States  Department  of 
Agriculture  the  facts  of  a  Federal 
seizure  of  canned  blackberries, 
constituting  the  twenty-fifth 
prosecution  under  the  national 
food  law.  The  defendant  was  J. 
S.  Ogburn  &  Co.,  of  Lindale, 
Texas,  and  the  charge  was  that 
the  goods  were  under  weight. 

The  facts  were  as  follows : — 

On  July  29,  1908,  an  inspector 
of  the  Department  of  Agriculture 
collected  from  a  consignment  of 
canned  blackberries  in  the  cus¬ 
tody  of  the  Ridenour-Baker  Mer¬ 
cantile  Co.,  Oklahoma  City,  Ok¬ 
lahoma,  six  cans  which  were 
contained  in  a  shipping  case  bear¬ 
ing  the  label  “Lindale  Brand,  2- 
lb.  Blackberries,  Packed  by  J.  S. 
Ogburn  &  Co.,  Lindale,  Texas.” 
The  samples  were  a  part  of  a  con¬ 
signment  of  800  cases  shipped  to 
the  Ridenour-Baker  Mercantile 
Co.  by  J.  S.  Ogburn  &  Co.,  Lin¬ 
dale,  Texas,  on  June  15,  1908, 
and  seized  on  July  28,  1908,  by 
the  United  States  Marshall  under 
proceedings  for  forfeiture  and 
condemnation. 

The  samples  were  weighed  in 
the  Bureau  of  Chemistry,  and  the 
following  results  obtained  and 
stated : — 


an  information  against  J.  W.  Of 
burn  for  the  aforesaid  offens< 
with  the  result  that  the  defenc 
ants  plead  guilty  and  were  fine 
$100. 

About  the  same  time  the  Gov 
ernment  started  another  actio 
against  Ogburn  &  Co.  on  th 
same  basis  of  facts.  This  is  cas 
No.  27.  This  was  a  confiscatio: 
case,  under  which  the  goods  wer 
seized.  The  charge  was  the  sam 
as  in  the  other  case — misbrand 
ing  by  claiming  an  excessiv 
weight.  Though  labeled  “2  lbs., 
they  actually  weighed  from 
pound,  5  ounces  to  1  pound,  1 
ounces.  The  defendants  wer 
permitted  to  reclaim  the  frui 
upon  filing  a  bond. 


Some  Agitation  for  Tea  and 
Coffee  Tariff. 


Democratic  Paper*  the  Main  Agitators 
Though  Porto  Rico  Joins  in  Demam 
for  Coffee  Tax.  Republican  Adminis 
tration  Said  to  Look  Longingly  a 
Millions  which  Could  be  Derived  fron 
a  Tariff  on  These  Articles. 


Now  that  tariff  revision  is 
under  consideration,  the  sugges¬ 
tion  is  being  heard  from  various 
quarters  that  a  duty  should  agair 
be  placed  on  tea.  Some  also  ad¬ 
vocate  the  taxing  of  coffee.  As 
was  recently  reported,  repre¬ 
sentatives  of  the  Porto  Rico  Gov¬ 
ernment  have  already  made  rep 
resentations  that  all  coffee  enter¬ 
ing  the  United  States  except  their 
own  should  be  taxed.  That  is  for 
the  purpose  of  fostering  the  Porto 
Rico  coffee  industry. 


ELTON  J.  BUCKLEY 

Editor  "  Grocery  World  " 


Attorney  and  Counsellor  at  Law 

TJfl-731  Drsisl  ■■IIAlag,  PhHtdolphU,  P*. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


ij  The  Porto  Rico  end  of  the  mat¬ 
er  has  been  carried  along  during 
he  week  by  a  mass  meeting  of 
;  he  coffee  growers  and  coffee 
merchants  of  Porto  Rico,  at  which 
proposal  to  send  a  memorial  to 
,  lie  American  Congress  asking  for 
duty  of  6  cents  on  foreign  coffee 
/as  approved.  A  committee  was 
ppointed  and  will  start  at  once 
or  Washington  to  present  the 
esires  of  the  meeting. 

Cablegrams  also  were  sent  to 
’resident  Roosevelt,  President- 
lect-Taft  and  to  Congress,  asking 
hat  Porto  Rican  interests  be  pro- 
ected. 

In  various  daily  newspapers, 
hiefly  Democratic,  the  sugges- 
ion  for  a  duty  on  tea  and  coffee 
5  being  agitated  very  seriously. 
The  following  from  the  Philadel¬ 
phia  “Record”  is  a  fair  illustra- 
ion  of  the  trend  of  the  argument: 


DUTIES  ON  TEA  AND  COFFEE. 

At  the  rate  in  which  the  National 
expenditures  are  swelling  and  the 
treasury  deficit  growing  under  Re¬ 
publican  rule,  it  becomes  a  serious 
question  whether  it  may  not  soon 
be  necessary  to  restore  the  revenue 
duties  on  tea  and  coffee.  A  duty 
of  io  cents  a  pound  on  tea  and  of  5 
cents  a  pound  on  coffee  would  at 
the  present  volume  of  importation 
yield  a  public  revenue  of  not  far 
from  $55,000,000. 

All  of  the  leading  nations  make 
of  tea  and  coffee  important  sources 
of  revenue.  It  is  well  known  that 
the  long-established  duties  of  this 
Government  on  tea  and  coffee  were 
removed  in  order  to  afford  an  ar¬ 
gument  for  maintaining  protective 
duties  on  many  articles  of  necessity. 
Consumers  were  told  repeal  of  the 
coffee  and  tea  duties  would  give 
them  “a  free  breakfast  table.”  But 
the  whirligig  of  time  brings  in  his 
revenges.  Many  of  the  protective 
duties  were  avowedly  imposed  to  de¬ 
feat  public  revenue,  while  the  re¬ 
sult  in  heavily  burdening  the  Ameri¬ 
can  consumer  to  promote  private 
ends  was  cunningly  concealed  or 
sturdily  denied.  As  a  consequence 
of  a  policy  so  violative  of  sound 
principles  and  so  injurious  to  the 
public  interests,  the  revenues  fail  to 
keep  pace  with  National  expendi¬ 
tures,  and  it  now  becomes  neces¬ 
sary  to  take  into  consideration  al¬ 
ternative  means  of  tapping  fresh 
sources  of  taxation  or  of  substan¬ 
tially  reducing  the  budget  of  ap¬ 
propriations. 

Duties  on  tea  and  coffee  would 
immediately  bring  millions  into  the 
National  Treasury  to  cover  deficits. 
At  the  same  time  these  duties  for 
revenue  only  could  supplant  in  the 
coming  revision  of  the  tariff  duties 
that  serve  neither  for  protection  nor 
revenue,  but  solely  for  aggrandizing 
Trust  monopoly  in  despoiling  Amer¬ 
ican  consumers. 


It  is  quite  certain  that  the  Re¬ 
publican  administration  will  not 
willingly  place  a  tax  on  tea  or 
coffee,  through  reluctance  to 
meet  the  protest  that  they  are 
“taxing  the  poor  man’s  breakfast 
table.”  There  is  some  chance, 
however,  that  after  they  have  re¬ 
duced  the  tariff  on  various  arti¬ 


cles  they  may  find  it  necessary  to 
recoup  this  by  using  tea  and 
coffee. 


Binghamton  (N.  Y.)  Grocers’ 
Association  Denounce 
Cream  of  Wheat. 

Secretary  Writes  Secretary  Mapes  a 
Scathing  Letter  Emphasizing  the 
Absurdity,  Inconsistence  and  Danger 
of  His  Attitude  Toward  Retailers. 

Another  grocers’  organization 
to  adopt  a  strongly  resentful  at¬ 
titude  against  the  Cream  of 
Wheat  Co.  on  account  of  the  in¬ 
sulting  remarks  which  the  secre¬ 
tary  of  that  concern  made  of  re¬ 
tail  grocers  is  the  Binghamton 
(N.  Y.)  Jobbers’  Exchange  of 
Grocers.  The  following  corre¬ 
spondence  on  the  point  explains 
itself : — 

Binghamton,  N.  Y„  Nov.  27,  1908. 
“Grocery  World  and  General  Mer¬ 
chant.” 

Gentlemen:  —  Inclosed  herewith 
find  copy  of  our  letter  to  the  Cream 
of  Wheat  people.  If  your  interview 
with  their  Mr.  Mapes  is  correctly 
reported,  we  cannot  use  too  much  time 
and  effort  in  placing  the  matter  be¬ 
fore  the  retail  grocers  of  the  country, 
knowing  full  well  what  their  deci¬ 
sion  would  be. 

Yours  truly, 

D.  E.  Barnum. 

Secretary  Jobbers’  Exchange  of 
Grocers. 

The  letter  written  to  the  Cream 
of  Wheat  Co.  was  as  follows: — 

Binghamton,  N.  Y.,  Nov.  27,  1908. 
Cream  of  Wheat  Co., 

Minneapolis,  Minn. 

Gentlemen : — We  can  hardly  make 
ourselves  believe  that  the  words  of 
your  secretary,  Mr.  E.  Mapes,  as 
quoted  in  a  recent  number  of  the 
“Grocery  World  and  General  Mer¬ 
chant,”  voice  the  sentiments  of  your 
company  towards  the  retail  grocers. 

It  would  please  us  to  learn  by  what 
peculiar  process  of  reasoning  Mr. 
Mapes  reaches  tire  conclusion  that 
“the  retail  grocer  has  got  to  sell 
Cream  of  Wheat  whether  he  wants 
to  or  not.” 

We  do  not  know  who  this  Mr. 
Mapes  is  and  have  been  looking  for 
some  explanation  from  your  com¬ 
pany  as  to  this  outbreak  of  his,  per¬ 
haps  stating  that  he  is  an  imposter 
or  an  escaped  fanatic  from  one  of 
your  lunatic  asylums,  and  not  re¬ 
sponsible  for  his  statements.  Surely 
no  more  inconsistent  or  irrational 
thing  could  be  said  by  any  company 
of  those  on  whom  they  depend  for 
placing  their  product  in  the  hands 
of  the  consuming  public. 

The  members  of  the  Binghamton 
Retail  Grocers’  Association  are  in¬ 
telligent  enough  to  plan  their  work 
along  successful  lines  and  indepen¬ 
dent  enough  to  back  up  that  work 
by  handling  the  goods  of  such  man¬ 
ufacturers  as  appreciate  the  efforts 
and  business  of  the  retail  grocer. 
Respectfully  yours, 

D.  E.  Barnum, 

Secretary  Binghamton  Retail  Gro¬ 
cers’  Association. 


E'xton  oyster  crackers  give  the  dealer 
a  chance  to  sell  an  .article  that  never 
fails  to  satisfy.  They  are  well  known 
and  well  liked  everywhere. 


7 otheTrade: 


Do  You  Know  That  the 


American  Consumption 


OF 


CEYLON 

TEA 


is 


Even  in  this  Year  of  Uni¬ 
versal  Trade  Depression  ? 

(  Thai  s  no  marvel,  however, 
for  Tea  Drinkers  are  gener¬ 
ally  learning  that  it' s  really 
the  cheapest,  as  well  as  the 
best,  Tea.) 


DIRECT  SHIPMENTS 


TO 


America,  September  30th,  1908, 


Show  Increase  of  About  a  Million  Pound's , 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT" 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Written  for  the  “Grocery  World  and  General  Merchant.” 

Making  Empty  Packages  a  Revenue 
Instead  of  a  Waste 


The  “  Grocery  World  and  General  Merchant’s”  Chester  County 
Contributor  Tells  of  One  Little  Lesson  He  Learned  from 
Chain  Stores.  How  He  Applied  it  to  His  Own  Business. 
Selling  Empty  Boxes  and  Barrels  Instead  of  Throwing 
Them  Away  or  Breaking  Them  Up. 


Isn’t  it  odd  that  while  we  will 
have  faith  in  a  patent  medicine 
because  it  has  been  on  the  market 
for  fifty  years,  we  reject  every¬ 
thing  else  that  comes  to  us  unless 
it  is  new?  For  instance,  take  us 
fellows  who  keep  stores.  Many 
a  one  imagines  he  could  get  rich 
if  he  could  strike  some  “new 
scheme.” 

Now,  I’m  just  going  to  button¬ 
hole  you  long  enough  to  say  that 
the  patent  medicine  is  not  the 
only  thing  that  should  be  re¬ 
spected  for  standing  the  test  of 
time.  One  of  the  oldest  ideas  in 
the  world  is  the  secret  of  some  of 
the  newest  successes,  and  it’s 
nothing  more  than  “intelligent 
economy.”  Of  course  you  never 


waste  a  cent,  neither  do  I,  but 
listen  to  what  my  son-in-law  and 
I  did  when  we  found'  we  were 
wasting  “the  chance  to  get  the 
cent.” 

I  was  reminded  of  this  thing  by 
an  article  in  a  grocery  paper  tell¬ 
ing  about  the  profits  made  by  the 
chain  stores  in  Philadelphia.  I 
learned  something  about  chain 
stores  one  time — took  a  look  into 
their  methods  because  a  good  part 
of  my  business  at  that  time  was 
in  groceries. 

First  thing  that  attracted  my 
attention  was  the  way  they  took 
back  all  the  boxes  in  which  orders 
were  delivered ;  lots  of  city  gro¬ 
cery  stores  would  leave  the  box 
with  the  order.  I  found  out  they 


had  a  man  who  would  give  them 
3  cents  for  each  box  and  they 
asked  5  cents  apiece  from  house¬ 
keepers.  Well,  they  handled 
thousands  of  boxes  of  canned 
goods  in  a  year  and  of  course 
there  were  a  good  many  empties. 
There  are  not  as  many  empties  in 
a  small  business,  but  the  propor¬ 
tion  is  just  the  same.  One  is  a 
big  item  in  a  big  volume  of  busi¬ 
ness,  and  if  the  other  item  is 
smaller  so  is  the  volume  of  busi¬ 
ness,  and  the  little  fellow  needs 
to  save  worse  than  the  big  one. 
The  little  fellow  can’t  live  on 
small  profits — he  has  to  make 
every  dollar  and  every  cent  jump 
like  Paddy’s  flea  to  get  a  living 
out  of  his  small  capital. 

So  I  went  home  with  that  under 
my  hat  to  see  about  the  box  ques¬ 
tion.  I  found  we  had  a  good 
many  packing  cases  and  boxes  in 
the  cellar.  Sometimes  we  sold  a 
packing  case,  but  most  always  the 
cases  and  boxes  were  given  away 
or  gradually  broken  up  for  fire 
wood,  etc.,  and  we  were  not  get¬ 
ting  all  we  could  out  of  them. 
I  got  the  best  ones  out  back  of 
the  store  and  figured  they  ought 
to  be  worth  at  least  a  dollar. 


Then  I  took  my  wagon  and  wen 
on  a  collecting  expedition, 
found  several  other  stores  in  tow 
with  empty  boxes  on  hand  tha 
they  had  not  thought  of  turnin 
into  money.  I  soon  had  enougl 
together  to  write  a  dealer  to  com 
after  them  from  Philadelphie 
He  paid  me  2  to  3  cents  apiec 
and  I  turned  over  to  the  othe 
storekeepers  what  I  got  for  thei 
boxes.  There  were  also  severa 
barrels  in  the  lot  and  the' 
brought  good  prices. 

Now  I  have  a  regular  arrange 
ment  with  the  empty  box  man  am 
handle  all  the  empties  in  town 
I  charge  nothing  for  this,  becausi 
while  I  am  helping  the  other  fel 
lows  I  am  helping  myself,  too. 

I  had  the  boy  take  the  broker 
lids  and  pieces  and  saw  them  intc 
short  lengths.  I  got  a  cent  a 
bundle  for  this  kindling  wood 
There  wasn’t  a  fortune  in  the 
whole  business,  but  every  cent 
was  clear  gain.  At  the  end  of  a 
year  you  could  notice  the  money. 

I  always  thought  there  was 
good  sense  in  applying  the  big 
fellow’s  methods  to  my  small 
business  in  such  ways.  While  we 
had  never  actually  wasted  all  our 


TIME  to  Buy  Holiday  Goods  NOW! 
PLACE  to  Buy  ALL  Goods  HERE! 


CORN!  CORN!  CORN! 

Osborne’s  Hall  Park  Brand  Shoe  Peg  Corn,  2  doz.  .  per  doz.,  ✓  /\ 

The  CORN  BARGAIN  of  the  hour  OUC. 

Not  over  25  cases  to  any  one  buyer.  It  is  elegant  goods,  sweet 
and  tender.  A  snap  in  whole  grain  corn. 

Green  Ribbon  Brand  New  Seedless  Muscatel 


Malpaco  Brand  Fancy  Coast-packed  Seeded  Rai¬ 
sins,  36  Is . 

Snow  Drop  Choice  Now  Coast-packed  Seeded 

Raisins,  36  Is . 

6  or  10-box  lots . 

California  New  Seedless  Musoatel  Raisins,  fine 


Giant  Brand  Extra  Fancy  California  White  Necta¬ 
rines,  very  large  fruit,  simply  beauties, 

25-lb.  boxes . 

Finest  Quality  Shaker  Corn,  clean  and  bright, 

barrels  about  170  lbs . 

3-barrel  lots  or  over . 

Golden  Ribbon  Brand  Syrup,  finest  flavor  and 
lightest  color  Canned  Syrup  on  the  market, 


per  lb., 
per  lb., 

$0.0  6>* 
.06)* 

per  lb., 

.07^8 

per  lb., 
per  lb., 

.06^ 

•06X 

per  lb., 
per  lb., 
per  lb., 

.04^ 

.13^ 

•  13)* 

per  lb., 

•07X 

per  lb., 
per  lb., 

•06X 

.05 

per  doz., 
per  doz., 

.85 

1.07)* 

5.  3  cans,  2  doz. . .  <joz 

x  5  cans  {'/2  gal.),  1  doz . per  doz.. 


$1.25 

2.10 

3.87)* 

1.80 

2.30 

4.10 

8.15 

8.00 


No. 

No.  o  cans  (y2  gai.j,  1  aoz . p0r  doz.. 

No.  10  cans  (1  gal.),  y2  doz . per  doz. 

Wells  &  Richardson  Butter  Color,  26o.  size  ....  per  doz  ’ 
Richardson  &  Robbins’  Plum  Pudding,  No.  1  cans,  ’’ 

*do£;  •  •  •  •  . . per  doz., 

No.  2  08/iis,  1  doz . . . .  ^02., 

45-gallon  1200s  Western  Pickles,  new  goods,  uni! 

form  in  size,  full  count,  sound  and  crisp,  bbls.,  per  bbl 

5  or  10-barrel  lots . .  t,bl. 

Fancy  New  York  State  Marrow  Beans,  grain  bags 

about  2^  bushels . per  bush.,  2.60 

xt  B  °r  . per  bush.,  2.47)* 

National  Cream  Chocolate  Drops,  30-lb.  pails  .  .  .  per  lb.  .09 

v  i6  ?L1°~x^il+l0ts  A . per  lb.,’  .08^ 

Yule-tide  Mixtures,  best  quality  Mixtures  ever 

offered  on  this  market  at  anything  like  the  low 

price  we  here  name,  30-lb.  pails . per  lb  08^ 

6  or  10-pail  lots . . per  lb!, ’  .08 )* 

Toasted  Corn  Flakes  24  pkgs. in  case,  per  case,  .92)* 

This  is  the  same  size  package  as  other  Toasted  Corn  Flakes 
on  the  market,  and  can  be  retailed  at  5c.  per  package.  It 
is  made  by  the  Quaker  Oats  Company,  fresh  stock  and  fine 
quality.  It  is  a  bargain.  Yes,  it  is  a  great  bargain  !  Nothing 
else  on  the  market  that  we  know  of  at  anything  like  this  price. 

Child’s  Brooms,  excellent  quality . per  doz.,  only  .86 

New  No.  3  Barley,  lOO-lb.  bags .  per  bag,  2.40 

Best  Quality  Sugar-cured  Hams,  10  to  12  lbs.  and 

14  to  16  lbs.  average,  barrels . per  lb.,  .09?/ 

Less  quantity,  )* c.  per  lb.  advance. 

Best  Quality  NarrowStrip  Light  Bacon,  100-lb.lots,  per  lb.,  .12 

Less  quantity  . . per  lb.,  .12)* 


These  Prices  lor  This  Week  Only— November  7th  to  November  12th,  inclusive. 

WRITE  FOR  *  THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 29  J|  j3N  w»t«rs‘r«t 


28  N.  Delaware  Avenue 


Phila. 
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,,  there  was  a  big  difference 
n  the  returns  from  them  after  I 
'  lad  the  matter  systematized  and 
he  boy’s  time  was  turned  to  good 
|  idvantage  when  he  had  nothing 
dse  to  do. 

i  I  also  found  a  waste  paper 
lealer  and  got  him  to  call  regu- 
!  arly,  and  so  I  got  a  few  cents 
!  ivery  now  and  then  out  of  junk, 

1  ^r  stuff  that  would  have  been 
unk,  if  I  had  let  it  be  there  until 
’  t  was  only  fit  to  throw  away. 

I’m  not  going  to  tell  you  what 
j  [  made  out  of  boxes  and  barrels 
1  ind  waste  paper  the  first  year  be- 
|  ;ause  you  might  not  believe  me, 
ind  I  would  rather  you  would  try 
it  yourself  and  find  out. 

The  whole  point  is  that  there’s 
i  lot  of  good  material  wasted  in 
this  great  country  by  people  who 
cannot  afford  to  be  prodigal. 

Don’t  imagine  for  one  of  God’s 
seconds  that  it’s  picayune  to  take 
notice  of  such  small  savings.  Let 
me  repeat  that  intelligent  econ¬ 
omy  is  the  secret  of  some  of  the 
biggest  successes  in  this  country, 
and  if  a  big  company  can  afford 
to  be  “mean”  you  can  too,  only 
it  isn’t  meanness.  Not  doing  it 
is  foolishness,  that’s  all. 

.  Just  look  at  the  big  packing 
, companies.  When  they  get  hold 
of  a  steer  they  use  every  thing 
about  it  except  the  soul,  and  I 
think  one  of  them  has  the  secret 
of  cutting  that  out  and  boiling  it 
down,  for  they  advertise  their 
bouillon  as  “the  soul  of  selected 
beef.”  They  turn  the  horns, 
hoofs,  teeth,  brains,  bones,  hide — 
every  last  morsel  of  the  steer  into 
j  something  that  will  sell  for  real 
;  money.  That  is  where  they  get 
their  profits — out  of  what  they 
; call  “by-products.”  Such  things 
used  to  be  wasted,  but  they  pay 
dividends  on  stock  now. 

There’s  hundreds  of  big  con¬ 
cerns  in  this  country  that  are 
making  fortunes  to-day  out  of 
:what  was  waste  five  or  ten  years 
ago.  The  land  was  so  rich  in  na¬ 
tural  resources  the  people  living 
in  it  got  careless  with  their  God- 
given  riches  and  wasted  as  much 
as  they  used.  Take  the  way  the 
buffalo  was  put  out  of  business 
as  an  illustration.  Take  the  way 
our  forests  are  being  eaten  up  as 
another. 

But  the  reaction  against  this 
waste  of  natural  resources  has 
begun  at  the  top,  where  every- 
'  thing  begins,  because  brains  are 
there  to  start  it,  and  it  will  be  ten 


or  twenty  years  before  the  idea 
gets  down  the  line  to  the  very 
people  that  need  it  the  most. 

So  I  pass  the  hint  along.  Don’t 
stop  at  the  empty  boxes.  Look 
your  business  over  and  see  if 
there  are  any  by-products  that 
can  be  turned  into  money. 

I’ve  made  money  by  “getting 
down  to  brass  tacks,”  as  the  fel¬ 
low  says.  I  had  no  more  capital, 
no  better  education,  no  better 
business  location  than  many  an¬ 
other  man.  In  fact,  I’ve  often 
wished  I  was  as  clever  as  some 
I’ve  seen.  But  the  clever  ones 
were  often  too  smart  for  their 
own  good  and  overlooked  things 
that  I  made  money  out  of  by  not 
being  too  conceited  to  ask  ques¬ 
tions,  nor  too  proud  to  try  for 
every  cent  I  could  get  honestly. 

Old  Yard  Stick. 
Chester  County,  Pa. 


PATENTS 

obtained  on  Inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

R.  IV.  BISHOP 

ITTOIHIY  AT  LAW 

9 OS  e  81.,  tv.  W„  Washington,  O.  C. 


Waldorf  Lemon  and  Vanilla 
Extracts  are  guaranteed  full 
strength,  and  selling  them  can 
never  get  you  into  trouble  with  the 
food  laws. 

Not  only  full  strength,  but  the 
full,  rich  flavor  that  only  comes 
from  the  best  grade  of  raw  mater¬ 
ials.  They  are  extracts  de  luxe  ; 
the  most  expert  culinary  experts 
say  no  other  brand  can  produce 
the  results  they  want.  Positively 
they  will  go  half  as  far  again  as 
the  average  brand. 


Hetfield 

Extract  &  Mfg.  Co. 

370  Greenwich  Street 
NEW  YORK 


NEW  CUSTOMERS 

What  are  they  worth  ? 

A  grocer  told  the  writer  the  other  day  that  he’d  gladly  pay 
$50  for  each  new  family  whose  steady  trade  was  assured  to  him. 

His  store  is  in  a  good  “middle-class”  neighborhood,  and 
it  looks  like  a  fair  estimate. 

At  any  rate,  the  trade  of  a  family  of  this  sort  is  pretty 
valuable. 

There’s  only  one  sure  way  of  getting  and  keeping  them, 
however. 

How? 

Give  them  something  they  can’t  get  anywhere  else. 


Hundreds  of  grocers,  for  instance,  have  written  us  that 
the  AMERICAN  SLICING  MACHINE  has  brought  them 
anywhere  from  five  to  fifty  new  customers  of  the  better  sort ; 
and  that  these  customers,  starting  by  buying  only  sliced 
meats,  eventually  made  all  their  purchases  there. 

It  makes  a  better  profit,  too. 

Let  us  tell  you  more  about  it. 

American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 


The  Grocer  Who  Sells 
Towle’s  Log  Cabin 
Gane  and  Maple  Syrnp 

sells  more  this  year  than  ever  before.  Why?  Because  we  are 
spending  big  money  in  full-page  magazine  advertising.  The 
new  business  created  by  this  advertising  will  “stick”  because 

Towle’s  Log  Cabin  Cane  and  Maple  Syrup  is  absolutely 
pure  and  uniform  in  flavor.  It  is  already 

The  Most  Popular  Brand 


and  hundreds  of  orders  prove  that  we  are  making  it  more 
popular  than  ever.  It  complies  with  all  pure  food  laws. 

Get  in  line  and  catch  the  sales  we  are  sending  you.  You 
can  depend  on  the  quality  to  bring  back  the  customers  for 
more.  We  know  if  you  try  Towle’s  Log  Cabin  Cane  and 
Maple  Syrup  it  will  make  good  with  you  and  you  will 
handle  Towle’s  only. 

Trade  supplied  by 

GITHENS,  REXSAMER  &  CO. 
PHILADELPHIA 
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Monday,  December  7,  1908. 

From  the  very  beginning  of  the 
oleo  business  the  sellers  of  oleo 
have  continuous- 
„.  ,  1  y  used  the 

wrong  methods 
of  selling  it. 
Whatever  it  may  have  been  in 
the  past,  oleomargarine  is  to-day 
a  clean  and  wholesome  product. 
Nevertheless  both  its  makers  and 
sellers  have  permitted  it  and  in 
some  cases  abetted  it  to  become 
a  synonym  of  fraud  and  chicanery. 
Thousands  of  retailers  and  hun¬ 


why  the  butter  man  lends  his  assist¬ 
ance,  why  Legislatures  are  lobbied 
by  the  creamery  man  to  pass  laws 
forbidding  or  restraining  the  sale  of 
oleomargarine,  why  the  officials  ap¬ 
pointed  to  execute  the  butterine  laws 
are  carefully  selected  because  of 
their  connection  with  the  creamery 
interests?  We  will  tell  you:  It  is 
all  a  part  of  “The  System.”  You 
never  heard  of  the  farmer  who  pro¬ 
duces  the  milk  or  the  consumer 
who  eats  the  butter  interesting  him¬ 
self  in  this  manner.  He  is  not  a 
part  of  “The  System.” 

It  is  the  consumer’s  hard-earned 
dollars  that  furnish  blood  for  the 
“Human  Leeches”  who  profit  at  the 
expense  of  labor  and  smile  at  his 
suffering.  You  are  told  that  legis¬ 
lation  against  butterine  is  passed  “to 
help  the  cow  man”  and  “protect  the 
consumer.”  Does  the  consumer  re¬ 
quire  protection  from  a  good  whole¬ 
some  article  of  food?  Little  at¬ 
tention  is  paid  to  either  the  producer 
or  consumer.  The  “Human  Leech” 
must  be  taken  care  of.  “The  Sys¬ 
tem”  must  prosper.  The  extra 
money  extracted  from  the  consumer 
never  lasts  long  enough  to  reach  the 
milk  producer.  The  pound  of  butter 
that  you  pay  40  to  50  cents  for  in 
January  rarely  ever  costs  the  cream¬ 
ery  man  more  to  produce  than  the 
pound  you  pay  19  cents  for  in  Au¬ 
gust,  for  the  milk  producer  con¬ 
tracts  his  output  to  the  creamery 
man  by  the  year.  This  is  also  a  part 
of  “The  System.” 

If  you  are  interested  in  the  finest 
product  of  the  churning  art;  inter¬ 
ested  in  destroying  this  system  of 
graft,  break  away  from  high-priced 
Trust  controlled  butter  and  use  “the 
only  high-grade”  butterine  churned 
under  Government  supervision  > 
every  package  bears  a  pure  food  cer¬ 
tificate.  Our  popular  Holstein 
brand,  put  up  in  labeled  packages 
bearing  our  name  and  trade-mark,  is 
on  sale  in  our  own  store. 

We  are  the  largest  churners  of 
butterine  in  America.  There  is  no 
middleman  profit.  Direct  from  the 
factory  to  the  consumer.  Won’t  you 
join  the  grand  army  of  fighters 
against  “The  System”? 

Every  package  guaranteed  or  your 
money  cheerfully  refunded. 

We  inclose  a  history  of  butterine, 
with  testimonials  from  a  few  con¬ 
sumers  near  our  New  York  store. 
We  have  others,  including  many 
Philadelphia  homes. 

Yours  very  truly, 

John  F.  Jelke  Co. 


dreds  of  thousands  of  consumers 


Will  this  sell  butterine?  Al- 


have  in  consequence  let  oleo  alone 
because  to  them  it  was  a  sus¬ 
picious  product.  Many  times 
they  chose  instead  nauseously 
poor  butter,  which  though  it  was 
poor  was  still  in  their  judgment 
honest. 

As  an  illustration  of  the  error 
of  judgment  above  referred  to, 
a  large  number  of  Philadelphia 
consumers  have  received  during 
the  past  week  a  batch  of  adver¬ 
tising  matter  from  the  John  F. 
Jelke  Co.,  successors  to  Brown  & 
Fitts,  manufacturers  of  butterine. 
The  main  feature  is  a  letter  on 
“The  System,”  which  is  addressed 
to  “Mr.  Consumer.”  The  text 
is  here  reproduced : — 

THE  SYSTEM. 


most  certainly  not,  because  it  is 
utterly  impotent  to  convince  con¬ 
sumers  of  the  things  of  which 
they  must  be  convinced  before 
they  will  use  the  product:  First, 
that  butterine  is  wholesome  and 
clean,  and  second,  that  the  united 
purpose  now  is  to  sell  it  honestly 
on  its  merits.  The  foolish  rot 
about  the  Butter  Trust  which  ap¬ 
pears  so  often  in  oleo  advertising 
will  not  only  fail  to  accomplish 
this  result,  but  it  will  perpetuate 
the  same  old  suspicious  feeling 
in  the  minds  of  consumers.  This 
for  two  reasons :  First,  because 
whether  true  or  false,  the  general 
xiblic  believe  that  the  “Butter 
Trust”  means  the  same  big  pack¬ 
ers  who  also  make  oleo.  The 


November,  1908. 

Mr.  Consumer. 

Did  you  ever  wonder  why  the  co¬ 
lossal  Butter  Trust  fights  butterine, 


oapers  have  said  this  many  times 
whether  it  was  true  or  untrue. 
This  makes  the  attack  on  the  But¬ 


ter  Trust  seem  insincere.  Second, 
because  even  if  there  is  a  Butter 
Trust,  distinct  from  the  large 
oleo  packers,  there  is  also — con¬ 
sumers  believe — an  oleo  combina¬ 
tion.  To  them,  therefore,  the  at¬ 
tack  on  the  “Butter  Trust”  sim¬ 
ply  means  the  pot  calling  the  ket¬ 
tle  black,  which  is  unconvincing. 

A  campaign  for  oleo  should  lie 
along  two  general  lines:  First, 
an  exposition  of  the  healthfulness 
of  the  product,  and  second,  a 
demonstration,  if  possible,  of  the 
present  thorough  honesty  of  the 
interests  that  sell  it. 


Gimbel  Brothers,  the  Philadel¬ 
phia  department  storekeepers, 
have  done  many 

Gimbei  Bto«.  And  spectacular  stunts 
c«Ated  Rice.  which  the  “Gro¬ 
cery  World  and 
General  Merchant”  believed  and 
said  were  insincere,  hypocritical 
and  absurd.  With  its  attitude 
against  rice  coated  with  glucose 
and  talc,  however,  the  “Grocery 
World  and  General  Merchant” 
heartily  agrees.  One  of  the  most 
indefensible  of  all  schemes  of 
food  sophistication  is  this.  It  is 
bad  enough  to  flatter  the  eye  by 
an  appearance  superior  to  the 
actual  quality,  but  this  rice  busi¬ 
ness  goes  still  further.  It 
appeals  to  the  eye  at  the  actual 
expense  of  the  palate,  for  the 
process  of  coating  rubs  off  some 
of  the  best  nutriment  of  the  grain. 

Coating  rice  with  glucose  and 
talc  in  order  to  make  it — not  as 
white  as  good  rice — but  much 
whiter  than  even  the  finest  rice 
can  ever  naturally  be,  is  as  revolt¬ 
ing  as  the  painting  of  a  woman’s 
face. 


Great  indeed  is  the  value  of  ad¬ 
vertising.  At  a  recent  business 
men’s  banquet 
One  Thiae  which  the  writer 
Adv.rti.ine  Did.  attended  in  Phila¬ 
delphia,  the  rec¬ 
tor  of  one  of  the  leading  Episco¬ 
palian  churches  of  the  city,  in  the 
course  of  an  address,  told  a  story 
involving  Cadbury,  the  widely 
known  English  cocoa  manufac¬ 
turer.  To  make  Cadbury’s  status 
clearer  he  said :  “Cadbury’s  cocoa 
is  in  England  about  what  Baker’s 
is  here.” 

For  Walter  Baker  &  Co.  to  have 
reached  a  point  where  their  prod¬ 
uct  thus  becomes  a  national 
standard  of  comparison,  is  one  of 
the  best  evidences  of  the  possi¬ 


bilities  of  advertising  that  th> 
writer  has  ever  seen.  It  is  lai< 
chiefly  to  advertising  for  this  rea 
son:  The  cocoa  made  by  Waite 
Baker  &  Co.  is  unquestionably  ; 
superfine  product,  yet  whether  i 
is  superior  to  half  a  dozen  othe 
American  brands  is  a  question 
But  for  many,  many  years  it  ha 
been  advertised  steadily,  per 
sistently,  intelligently.  This 
coupled  with  a  product  whicl 
while  perhaps  not  superior  tc 
all  competitors,  is  in  every  senst 
satisfactory,  has  done  the  work 
whose  results  showed  at  th< 
Philadelphia  banquet. 


The  Cream  of  Wheat  incident 
at  present  under  discussion  by  al 

the  live  trad< 

Building:  a  Basineii  papers  of  th( 

on  Shifting:  Sand,  country,  empha 

sizes  the  greai 
danger  of  laying  positive  claim  tc 
business  which  is  dependent  ir 
part  upon  the  intervention  oi 
others.  The  Cream  of  Wheal 
secretary  claimed  to  have  grocere 
wholly  under  his  control;  “they 
must  sell  Cream  of  Wheat,”  he 
said,  “profit  or  no  profit,  because 
we  make  them  do  so.”  Even  Mr. 
Mapes  would  probably  admit,  if 
the  question  were  put  to  him, 
that  if  this  were  true  to-day  it 
would  cease  to  be  true  if  the  gro¬ 
cers  for  any  reason  determinedly 
and  unitedly  resolved  to  sell 
Cream  of  Wheat  no  longer. 

That  is  what  the  “Grocery 
World  and  General  Merchant” 
means  when  it  points  out  the  un¬ 
certainty  of  a  business  that  is  at 
least  in  part  created,  and  particu¬ 
larly  maintained,  by  the  labor  of 
others.  Let  that  labor  be  with¬ 
drawn  and  the  structure  falls. 

Consider  the  Standard  Oil  Co., 
which  sells  oil  direct  to  con¬ 
sumers.  Such  a  business  is  not 
dependent  in  any  part  on  other’s 
work ;  the  Standard  is  at  once 
manufacturer,  jobber  and  retailer. 
Only  the  dissatisfaction  of  the 
consumer  can  destroy  a  business 
of  that  character,  and  so  long  as 
service,  quality  and  price  are  up¬ 
held,  this  dissatisfaction  is  rea¬ 
sonably  sure  not  to  develop. 
Even  a  business  like  that  is  in  a 
degree  uncertain,  because  it  is  de¬ 
pendent  on  the  consumer’s  dis¬ 
position  to  buy,  which  may 
change.  Nevertheless,  it  can  be 
counted  on  much  further  than  a 
business  like  the  Cream  of  Wheat 
Co’s.,  where,  in  addition,  the  job¬ 
ber  must  be  induced  to  sell  it, 
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id  then  the  retailer,  and  where 
ie  defection  of  either  one  would 
ave  the  Cream  of  Wheat  con- 
:rn  seriously  embarrassed.  Yet 
spite  of  this  the  Cream  of 
/heat  Co.  claimed  not  only  con- 
Jently,  but  insultingly,  to  have 
lis  business  so  tightly  that  even 
ith  a  substitute  the  name  of 
hich  the  concern  itself  supplied, 
ie  retailer  cannot  prevail  against 

! 

* 

Whether  the  boast  was  true  or 
;dse  is  best  seen  from  the  action 
1 1  grocers  since  the  fact  was  pub- 
shed.  Associations  in  many  sec- 
ons  of  the  country,  including  the 
rational,  through  its  secretary, 
ave  officially  decided  that  they 
;rould  show  the  Cream  of  Wheat 
o.  not  only  that  its  boasted  busi- 
ess  had  been  built  on  sand,  but 
lat  it  had  been  guilty  of  out- 
igeously  bad  judgment  in  itself 
xposing  the  fact  to  those  at 
/hose  mercy  it  was. 

There  has  never  been  a  better 
pportunity  to  teach  arrogance  a 
:sson  in  gratitude  and,  humility. 


If  you  will  use  Ralston  Health  Food 
1  your  own  home  you  will  be  ready  to 
ack  up  the  company’s  statements  in  their 
dvertising  to  your  customers. 


Another  Bombardment  of  Pre¬ 
sent  Sugar  Duties:. 

Federal  Sugar  Refinery  Issues  Another 
Public  Statement  Contending  that 
Nearly  All  Classes  of  Sugar  Interests 
Favor  Reduction  in  Tariff.  Says  it 
Would  Reduce  Selling  Price  Two 
Cents  Per  Pound. 

The  Federal  Sugar  Refining 
Co.  has,  during  the  week,  issued 
another  argument  for  a  reduction 
in  the  duty  on  sugar.  The  claim 
is  again  made  at  even  greater 
length  than  in  the  first  public 
statement,  that  a  large  majority 
of  those  engaged  in  the  various 
phases  of  the  sugar  business 
favor  lower  duties  and  that  the 
lowering  of  the  duty  would  reduce 
the  selling  price  of  sugar  at  once. 

The  substance  of  the  second 
argument  is  as  follows : — 

FACTS  REGARDING  THE  SUGAR  TARIFF. 

It  is  estimated  that,  with  free  raw 
sugar,  refined  sugar  could  be  sold 
at  an  average  of  about  2.00  cents 
per  pound  cheaper  than  it  is  now  be¬ 
ing  sold  to  the  consumer.  The  con¬ 
sumption  of  the  United  States  is 
3,000,000  tons  annually;  2.00  cents 
per  pound,  on  $48.80  per  ton,  would 
mean  a  saving  to  the  American  peo¬ 
ple  of  $134,000,000  a  year.  The 
average  per  capita  consumption  of 
sugar  is  eighty  pounds,  so  that  the 
average  family  of  five  consumes, 
directly  or  indirectly,  say,  400 


pounds  of  sugar  yearly,  and,  with 
free  sugar,  could  save  on  this  quan¬ 
tity,  2.00  cents  per  pound,  of  $8  per 
annum. 

Sugar  is  not  a  luxury,  but  a  ne¬ 
cessity.  Why  is  it,  then,  that  the 
Government  sees  fit  to  place  such  a 
heavy  tax  as  this  on  a  necessity? 
Certainly  the  people,  as  a  whole,  do 
not  benefit  by  it,  and  if  it  is  to  raise 
revenue,  there  is  no  good  reason  why 
such  a  heavy  burden  should  be 
placed  on  sugar,  while  other  com¬ 
modities  are  admitted  free,  or  with 
comparatively  low  duties.  Would 
it  not  be  a  good  plan  to  adopt  some 
of  the  other  methods  of  raising  rev¬ 
enue  which  have  been  so  successful 
abroad? 

When  the  question  is  carefully 
analyzed,  it  is  found  that  the  Sugar 
Trust  is  at  present  the  chief  bene¬ 
ficiary  from  this  excessive  duty.  The 
Trust  in  their  recent  letter  to  the 
Ways  and  Means  Committee  of  the 
House  of  Representatives,  asking 
that  the  present  duties  be  not  dis¬ 
turbed,  urged  the  time-worn  argu¬ 
ment  that  their  “stockholders  would 
be  injured.”  They  seem  to  feel  that 
because  the  profits  to  these  stock¬ 
holders  (who  number  18,052)  might 
be  curtailed,  is  a  good  reason  why 
the  90,000,000  of  people  in  the  United 
States  should  continue  to  be  taxed 
something  over  $134,000,000  per  an¬ 
num. 

Independent  refiners,  though  few 
in  number,  frankly  state  that  they 
would  be  perfectly  satisfied  with  free 
sugar  and  do  j»ot  need  any  protec¬ 
tion. 

The  people  as  a  whole,  therefore, 
may  well  ask  why  it  is  that  they  are 
compelled  to  bear  this  heavy  tax, 
which  benefits  so  few.  The  answer 
of  the  protectionist  is  that  the  do¬ 
mestic  sugar  industry  must  be  pro¬ 
tected.  They,  however,  begin  first 
by  discriminating  against  certain  do¬ 


mestic  producers.  We  refer  to  the 
domestic  producer  in  the  Philippine 
Islands  (which  is  as  much  a  part 
of  the  United  States  as  Michigan  or 
Louisiana),  who  has  to  pay  on  su¬ 
gars  shipped  to  the  States  the  full 
duty,  less  a  reduction  of  only  25  per 
cent.  In  other  words,  with  the  ex¬ 
ception  of  this  reduction  of  25  per 
cent.,  Philippine  sugars  have  to  pay 
the  same  duties  as  if  they  were  im¬ 
ported  from  a  foreign  country.  This 
effectually  stifles  the  Philippine  su¬ 
gar  industry,  and  as  the  Philippine 
Islands  are  dependent  on  the  Ameri¬ 
can  people  for  fair  treatment,  this 
instance  can  hardly  be  cited  with 
pride  as  an  example  of  an  Ameri¬ 
can’s  idea  of  a  “square  deal.” 

The  other  domestic  producers, 
Louisiana,  Porto  Rico,  Hawaii  and 
the  domestic  beet  sugar  industry, 
supplied  during  the  past  year  a  part 
of  our  requirements  of  3,000,000  tons 
annually,  as  follows  : — 


Tons. 

Louisiana .  335, 000 

Porto  Rico  .  194,000 

Hawaii .  460,000 

Domestic  beet . .•  440,000 


A  total  of  . 1,429,000 


Porto  Rico  and  Hawaii  combined 
produced  654,000  tons  of  this  total, 
and  they  need  no  protection. 

With  modern  methods  of  cultiva¬ 
tion  and  manufacture,  these  coun¬ 
tries  are  so  favorably  located  that 
they  readily  produce  sugar  in  com¬ 
petition  with  the  world.  The 
Hawaiians  admit  that  during  the 
past  year  they  made  $15,000,000 
profits  on  their  crop  of  only  460,000 
tons,  although  they  sold  their  en¬ 
tire  crop  under  contract  to  the  Trust 
1-10  to  3-8  per  cent,  under  the  New 
York  price  (which  at  times  was  20 
to  40  points  under  the  parity  of  the 
world’s  markets),  and  while  of 


What  the  Name  Armours  Means 

The  name  “Armour” — on  “Star”  No  shill  is  too  costly,  no  care  too  clean  or  unheal th fill,  even  if  so  in- 
Hams  or  on  anything  else — means  extreme,  if  it  improves  our  prod-  dined. 

that  the  article  is  above  the  common,  ucts  even  a  trifle.  For  we  can’t  sell  But  the  name  “Armour”  means 
Have  you  ever  thought  of  this  ?  the  most  of  an  article  if  anyone  more. 

Back  of  every  Armour  product  is  a  makes  a  better.  That  goes  without  It  means  that  the  highest  skill 
world-wide  business  that  depends  saying.  We  cannot  long  be  leaders  that  we  know  has  been  employed  in 
for  success  on  quality.  unless  we  lead  in  quality.  the  making.  It  means  that  years 

People  will  eventually  get  what  Our  products  are  clean  and  health-  of  experience  has  served  to  perfect 
they  like  best.  There  is  no  doubt  ful,  and  correctly  branded.  The  it.  It  means  that  our  vast  reputa- 
of  that.  We  can’t  hold  your  trade  laws  insure  that.  We  have  a  small  tion,  and  all  that  depends  on  it,  is 
unless  we  deserve  it.  And  we  must  army  of  Government  inspectors  deliberately  placed  at  stake  on  it. 
deserve  it  better  than  others,  be-  around  us.  From  the  animal  to  We  are  not  so  unwise  to  seek  your 
cause  of  our  larger  production.  We  the  consumer,  every  process  is  trade  in  this  expensive  way,  without 
must  control  an  enormous  trade  to  watched  by  them.  We  could  not  knowing  that  our  products  will 
dispose  of  it.  put  out  anything  deceptive,  un-  keep  it. 

ARMOU  R  COMPANY 
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Tungsten  Lamps  for 
me  Grocery  Store 

The  rapid  development  in 
the  manufacture  of  Elec- 
t  r  i  c  incandescent  lamps, 
which  culminated  in  the 
production  of  the  Tung¬ 
sten  Lamp,  offers  to  the 
public  an  illuminant  which 
is,  without  doubt,  more 
economical  than  any  other 
method  of  lighting.  The 
Tungsten  Lamp  is  rated  at 
\V\  watts  per  candlepower 
as  compared  with  3.1  to 
3.5  watts  per  candlepower 
in  the  carbon  filament  lamp, 
A  SAVING  OF  APPROX- 
IMATELY  60%  CUR¬ 
RENT  CONSUMPTION. 


jjjf  IT  PAYS  TO  SELL  GOFF’S 

0, Why  take  chances 
Pill  stocking  unknown 
[sSSgj  goods  when  Goff’s, 
the  35-year-old 
favorite,  yields  71  per  cent, 
profit.  We  advertise  it 
every  year. 

Special  deal  on  14  gross. 
Write. 


GOFFS 

COUGH 

SYRUP 

11 

flit 

See  next  week’s  adv. 


Notwithstanding  the  high¬ 
er  cost  of  Tungsten  Lamps 
for  purchase  and  rene¬ 
wals,  their  use  will  show  a 
very  large  net  saving  to  the 
customer  owing  to  the 
above  mentioned  low  cur¬ 
rent  consumption. 

We  have  a  special  Tung¬ 
sten  Lamp  Fixture  rental 
proposition.  For  details 
write  or  phone  to 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


The  Philadelphia  Electric  Co. 

10th  and  Chestnut  Streets 


Oakdale 

Pretzels 

Are  What  You 
Want 

<jf  Kiln  dried,  steam  pro¬ 
cess,  plenty  of  salt,  and 
more  to  the  pound  than 
any  other  kind. 

<]f  Many  a  customer  will 
walk  out  of  his  way  to 
patronize  you  if  you 
have  genuine 

Oakdale 
Steam  Pretzels 

<|  Write  for  samples  and 
prices. 


Oakdale  Baking  Co. 

Oakdale  Building 

10th  $  Susquehanna  Ave. 

Philadelphia,  Pa. 


38%  PROFIT 


Haebener’s  Lititz  Bretzels 


will  make  this  for  you.  and  you’ll  sell  more 
of  them. 

IT’S  their  quality  and  good-to-eat-ness 
that  makes  you  like  them.  Ask  for  sample 
carton. 

Lititz  Bretzel  Co.,  Lititz,  Pa. 

James  J.  Huebener,  Prop. 


course  they  are  in  favor  of  a  pro¬ 
tective  tariff,  so  as  to  enable  them  to 
make  these  enormous  profits,  this 
is  not  the  common  idea  what  a  pro¬ 
tective  tariff  is  for.  With  free  su¬ 
gar,  these  plantations  would  continue 
to  make  a  reasonable  profit,  and  the 
people  of  the  country,  as  a  whole, 
would  benefit. 

As  for  Louisiana,  this  could 
hardly  be  called  an  “infant  industry,” 
they  having  cultivated  sugar  since 
1823,  and  have  only  succeeded  in 
getting  the  total  production  up  to 
335,000  tons.  In  1894-05  they  pro¬ 
duced  319,000  tons.  Last  year  while 
they  received  a  protection  on  foreign 
sugar  that  paid  a  full  duty  of  1.685 
cents  per  pound  for  96  degree  test, 
they  were  selling  their  sugar  to  the 
Sugar  Trust  at  90  cents  per  100  un¬ 
der  the  markets  of  the  world,  so 
that  they  were  then  receiving  a  pro¬ 
tection  of  only  a  trifle  over  yi  of  a 
cent,  per  pound.  The  present  crop 
will  be  larger  than  the  last  one,  so 
that  marketing  their  sugars  under 
these  conditions  must  have  been 
profitable  to  them.  On  these  figures 
a  protection  of  yi  of  a  cent  per 
pound!  would  be  ample,  notwith¬ 
standing  the  fact  that  the  methods 
of  cultivation  and  the  sugar  mills 
are  not  modern,  in  any  sense  of  the 
word.  With  modern,  up-to-date 
methods,  it  is  believed  that  Louis¬ 
iana  could  get  along  well  enough 
without  protection.  But  those  inter¬ 
ested  in  the  Louisiana  sugar  indus¬ 
try  show  no  disposition  to  keep 
abreast  of  the  times  by  having  up- 
to-date  sugar  mills,  run  on  scientific 
lines,  but  prefer  keeping  a  strong 
“lobby”  in  Washington,  so  that  the 
entire  country  may  be  taxed  abnor¬ 
mally  for  their  benefit.  In  effect, 
the  Government  is  asked  to  place  a 
premium  on  inefficiency. 

This  leaves  only  the  domestic  beet 
sugar  industry  now  to  be  considered. 
Last  year  they  produced  440,000  tons, 
distributed  in  part  as  follows : — 


Tons. 

California . 

.  63,847 

Idaho  . 

.  27,715 

Utah . 

Colorado . 

.  183,345 

A  total  of  . 

.  314,627 

These  estates  are  favorably  lo¬ 
cated,  and  have  nothing  to  fear  from 
free  competition  with  the  world,  and 
well-posted  men,  in  a  position  to 
know,  claim  that  they  can  produce 
granulated  sugar  at  2L2  cents  per 
pound.  Of  course  they,  like  Ha¬ 
waii  and  Porto  Rico,  are  anxious 
to  see  a  large  protective  tariff,  as  it 
enables  them  to  make  larger  profits, 
at  the  expense  of  the  average  con¬ 
sumer.  As  a  matter  of  fact,  on  ac¬ 
count  of  most  of  the  domestic  beet 
sugar  plants  being  located  in  West¬ 
ern  States,  they,  in  addition  to  the 
tariff,  have  the  advantage  of  freights 
to  most  distributing  points,  which 
in  some  cases  is  eaual  to  over  y % 
of  a  cent  per  pound.  They  would 
have  this  protection,  even  with  ab¬ 
solutely  free  trade. 

In  States  like  Wisconsin,  which 
produces  13.571  tons,  and  Michigan, 
which  produces  76,078  tons,  and  of 
the  several  other  States,  which  com¬ 
bined  produce  35,000  tons,  a  total  of 
124,649  tons  (which  is  equal  to  less 
than  three  weeks’  meltings  by  East¬ 
ern  refiners)  it  is  perhaps  true  that 
on  account  of  their  unfavorable  lo¬ 
cation  they  cannot  produce  beet  su¬ 
gars  as  economically  as  those  more 
favorably  situated ;  but  is  it  right 
that  they  should  locate  where  na¬ 
ture  never  intended  that  beets  should 
be  grown  economically  and  then  ex¬ 
pect  the  American  people,  as  a  whole, 
to  be  taxed  2.00  cents  per  pound,  or 
$134,000,000  annually,  on  the  sugar 
they  use,  in  order  to  support  this 
small  industry,  the  total  valuation  of 
the  sugar  which  they  manufacture 
being  only  $11,250,000.  The  average 


acreage  per  farmer  devoted  to  sugar 
beets  is  small;  for  example,  in  Mich¬ 
igan  it  is  only  4  7-10  acres.  It 
would  be  far  better  to  use  this  land 
for  the  purpose  of  cultivating  more 
suitable  crops.  Their  argument  for 
a  protective  duty  might  in  a  few 
years  be  used  by  some  one  who  de¬ 
sired  to  nroduce  beet  sugar  in 
Alaska,  and  found  it  necessary  to 
have  5  00  cents  per  pound  protection, 
in  order  to  do  so.  So  far  as  the 
labor  element  is  concerned,  they  are 
not  benefiting  by  this  industry,  as 
at  present  a  large  percentage  of  the 
sugar  beets  are  being  cultivated  by 
Asiatic  laborers. 

An  effort  is  being  made  by  some  to 
confuse  the  issue  by  saying  that  the 
duty  on  raw  sugar  should  be  left 
where  it  js,  but  the  so-called  “dif¬ 
ferential’’  on  refined  sugar  should 
be  reduced.  This  argument  is  shat¬ 
tered  by  the  statement  of  indepen¬ 
dent  refiners,  that  they  are  perfectly 
willing  that  there  should  be  no  duty 
on  refined  if  there  is  no  duty  on 
raws;  secondly,  by  the  fact  that  re¬ 
fined  sugar  receives  very  little  pro¬ 
tection  under  the  present  rates.  The 
duty  on  raw  sugar  testing  96  de¬ 
grees  is  1.685  cents,  on  refined  su- 
gar  1.95  cents.  But  on  raw,  for 
every  degree .  over  96  degrees,  the 
Government  taxes  .035  cent  advance. 
Refined  sugars  test  practically  100 
degrees,  or  over  4  degrees  over  96. 
Adding  the  increased  duty  for  in¬ 
creased  test,  we  would  have  to  add 
14  points  to  1.685  cents,  or  1.825 
cents,  so  it  will  be  seen  that  even 
under  the  present  rates,  independent 
refiners  only  have  an  actual  protec¬ 
tion  of  J/g'of  a  cent  per  pound,  while 
the  Trust  has  the  same,  plus  their 
special  privileges. 

An  analysis  of  these  facts  shows 
that  very  few  people  are  being  bene¬ 
fited  by  the  present  high  duty  on 
sugar,  while  it  is,  on  the  other  hand, 
acting  to  the  detriment  of  all  the 
American  people.  It  is  therefore  not 
to  be  wondered  at  that  a  concerted 
movenient  to  bring  about  a  reduc¬ 
tion  in  the  present  rates,  if  not  to 
have  them  entirely  abolished,  is 
now  well  under  way,  and  it  is  in  the 
interests  of  all  who  favor  this  to 
see  that  their  Senators  and  Con¬ 
gressmen  are  acquainted  with  the 
fact. 

,1  he  wholesale  and  retail  grocers 
generally  are  clamoring  for  a  reduc¬ 
tion  of  the  tariff.  Sugar  consti¬ 
tutes  about'  a  third  of  their  busi¬ 
ness,  i.  e.,  a  wholesale  grocer  do¬ 
ing  a  business  of  $i,ooo,t>oo  a  year 
has  over  $300,000  of  this  invested  in 
sugar.  Their  profits  at  present  on 
sugar  are  very  small.  Were  they, 
with  free  sugar,  able  to  buy  a  car 
of  sugar  for,  say,  $1,000,  where  they 
now  have  to  invest  $1,700,  they 
would  be  making  the  same  margin 
of  profit  on  their  sales  and  the  per¬ 
centage  of  profit  would  be  much 
greater. 

Consider  what  a  stimulus  a  reduc¬ 
tion  of  2.00  per  pound  on  sugar 
would  be  to  the  manufacturing  and 
canning  industries  of  the  country, 
where  sugar  is  a  component  part. 
Think  of  the  benefits  that  could  be 
derived  from  reciprocity  treaties 
made  with  other  countries  which 
have  heretofore  been  blocked  by  our 
high  sugar  tariff.  Then  consider 
how  few  in  number  are  the  people 
who  really  benefit  by  the  protection, 
which  is  costing  the  American  peo¬ 
ple  $134,000,000  per  year,  and  let 
every  man  ask  himself  whether  a 
continuance  of  the  present  condi¬ 
tions  pays? 


Florida  grapefruit  still  rule  at 
a  comparatively  low  price — $3.50 
is  top  for  present  receipts,  which 
are  large.  The  demand  is  fair. 
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The  New  York  Letter 


usiness  Improvement  Reported  from  All  Quarters.  The  New 
Diamond  Match  Scheme  on  Free  Deals.  Jobbers  Oppose 
Food  Law  Changes.  Conflict  Over  Currant  Duties.  Small 
News  of  New  York  Trade. 


jecial  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

New  York,  December  4,  1908. 

That  business  has  been  stead - 
y  gaining  is  the  opinion  ex- 
ressed  by  large  dealers,  whole- 
ale  and  retail,  as  a  rule.  Here 
nd  there  a  man  is  met  who  says 
lat  he  does  not  see  much  of  the 
eturning  prosperity,  except  in 
tie  newspapers. 

Convincing  to  the  doubters 
/ill  be  the  fact  that  at  the  offices 
f  the  Internal  Revenue  Depart- 
lent  increased  activity  is  re- 
orted,  necessitating  the  putting 
f  additional  forces  of  men  at 
/ork.  This  indicates  that  the 
eople  who  cut  down  during  the 
epression  the  amount  of  wines, 
iquors  and  cigars  that  they  con- 
umed  have  again  sufficient 
noney  or  confidence  in  conditions 
0  indulge  in  the  luxuries,  if  they 


may  be  so  called.  If  people  are 
buying  more  luxuries  of  one  kind 
they  probably  are  of  other  kinds, 
and  it  cannot  be  doubted  that 
they  are  paying  more  money  for 
food  supplies.  This  conclusion 
accords  with  what  most  grocers 
say.  The  holiday  season  is  com¬ 
ing  under  very  favorable  condi¬ 
tions. 

*  *  * 

Letters  have  been  sent  out  by 
the  National  Wholesale  Grocers’ 
Association  stating  that  a  satis¬ 
factory  arrangement  on  the  sub¬ 
ject  of  free  deals  has  been  made 
with  the  Diamond  Match  Co., 
the  agreement  being  that  the  com¬ 
pany  will  allow  a  profit  to  the 
jobber  on  all  free  goods  handled 
by  his  distributers  in  his  territory. 
The  negotiations  with  the  com¬ 
pany  were  conducted  by  the 
Manufacturers’  Committee  of  the 


association,  and  the  result  was 
announced  by  the  chairman,  F. 
W.  Hannahs. 

It  is  said  that  the  arrangement 
is  acceptable  even  to  the  Califor¬ 
nia  jobbers,  who  at  first  had 
strenuous  objections  to  free  deals. 
The  National  Association,  in  its 
statement,  says  that  while  it 
usually  discourages  these  deals 
by  manufacturers,  yet  it  recog¬ 
nizes  that  sometimes  a  deal  may 
be  of  benefit  to  both  manufac¬ 
turer  and  jobber.  The  associ¬ 
ation  contends,  however,  that  the 
jobber  who  is  expected  to  handle 
the  deal  should  have  his  profit  on 
the  goods  so  handled,  and  the 
Diamond  Match  Co.  has  now 
agreed  to  this  condition. 

*  *  * 

A.  H.  Beckmann,  the  secretary 
of  the  National  Wholesale  Gro¬ 
cers’  Association,  and  D.  T.  Ack- 
erly,  of  the  counsel  for  the  asso¬ 
ciation,  are  expected  home  to-day 
from  Atlanta,  Ga.,  where  they 
have  been  in  attendance  at  the 
conference  of  the  Food  Commis¬ 
sioners  of  the  Eastern  and  South¬ 
ern  States,  Tuesday  and  Wednes¬ 
day  of  this  week.  The  wholesale 
grocers  were  desirous  that  the 


Food  Commissioners  should  not 
take  any  action  looking  toward 
changes  in  the  Federal  food  law, 
the  association  taking  the  position 
that  it  is  best  to  have  the  statute 
tried  fully  and  fairly  as  it  stands, 
and  not  to  advocate  changes  un¬ 
less  the  need  for  them  is  fully 
proved,  as  constant  changing  and 
uncertainty  would  be  most  harm¬ 
ful  to  business. 

It  had  been  reported  that  some 
of  the  Commissioners  were  likely 
to  favor  a  law  requiring  that  dates 
be  stamped  on  canned  food  and 
the  wholesalers  had  their  repre¬ 
sentatives  instructed  to  oppose 
any  action  looking  to  such  legis¬ 
lation. 

*  *  * 

Currant  importers  held  confer¬ 
ences  this  week  to  consider  the 
question  of  getting  lower  duties 
when  the  tariff  is  revised  and  of 
making  their  ideas  known  to  the 
committee,  which  has  been  giv¬ 
ing  hearings  at  Washington  on 
tariff  revision.  The  importers 
are  pretty  well  agreed  that  the 
duty  should  be  lowered ;  the  Cali¬ 
fornia  fruit  men  are  equally  cer¬ 
tain  that  it  should  be  raised  if 
any  change  is  made.  The  matter 


PURE  m 

FLAVOff/NG 

EXTRACTS 

'BEST  BY  EVERY  test" 

10  25  Cent  BOTTLES. 


Don’t  be  Afraid  to  Ask 


As  a  retail  dealer  in  Flavoring  Extracts  made  by  somebody  else,  you  have  a  right 
to  demand  from  the  maker  the  very  strongest  protective  guarantee  that  can  be  framed. 
You  must  have  protection  against  the  food  laws  and  a  proper  guarantee  is  the  only 
thing  that  will  give  it  to  you. 

We  don’t  care  what  sort  of  a  guarantee  of  purity  and  legality  you  ask  us  for  on 
Sauer’s  Flavoring  Extracts  we  will  give  it.  Every  bottle  has  a  guarantee  already 
— the  Government’s  Serial  Number — but  if  you  want  a  better  guarantee  than  that,  it’s 
here  if  you  ask  for  it.  \ 

We  know  Sauer’s  Extracts  are  the  best,  and  we’ll  go  to  any  length  to  say  so. 

THE  C.  r.  SAUER  COMPANY,  Richmond,  Virginia 
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Don’t 


Peddle 


But 


Push 


GET  SOME 


You  can  sell  a  customer  enough  flour  or  sugar  at 
one  time  to  last  her  a  week  or  a  month. 

Why  not  sell  Van  Camp’s  Beans  the  same  way 
instead  of  peddling  her  a  can  at  a  time  ? 

Try  a  customer  who  buys  them  regularly, — offer 
her  a  little  discount  on  a  dozen  cans.  You  may  think 
Van  Camp’s  Beans  sell  fast  enough  now,  but,  just 
try  this  plan  a  while  and  you’ll  be  surprised. 

Think  it  over,  if  you  want,  but  Try  It. 


VAN  CAMP  PACKING  CO. 

INDIANAPOLIS 


WHEN  YOU  RECOMMEND 


Flavoring  Extracts 


Branded  “U.  S.  P.” 


you  need  not  feel  the  least  bit  afraid  your  cus¬ 
tomers  can  get  any  better  anywhere  else.  They 
are  made  from  fresh  natural  fruit,  have  unequalled 
flavoring  power  and  are  absolutely  guaranteed  under 
the  National  Pure  Food  Law. 


Vanilla 

Lemon 

Almond 


Wintergreen 

Peppermint 


Ginger 

Orange 

Rose 


The  Zipp  Manufacturing  Company 


Established  1885 


C^EVebAND 


OHIO 


is  likely  to  be  discussed  at  the 
next  meeting  of  the  New  York 
Dried  Fruit  Association. 

In  other  food  lines  also  the 
proposed  revision  of  the  tariff  has 
awakened  acute  interest  and  it  is 
expected  that  in  due  time  there 
will  be  widespread  discussion,  in 
which  the  members  of  the  trade 
will  make  themselves  heard. 

*  *  * 

In  the  butter,  egg  and  cheese 
trade  the  important  event  of  the 
week  was  the  consolidation  of  the 
Hygienic  Ice  and  Refrigerating 
Co.  with  the  Albany  Refrigerating 
and  Warehouse  Co.  The  latter 
company  was  formed  a  year  ago. 
Both  companies  have  their  plants 
at  Albany.  The  Hygienic  Co. 
has  increased  its  capital  stock  to 
$300,000  and  will  throw  the  two 
buildings  into  one  which  will 
have  a  storage  space  of  900,000 
cubic  feet. 


*  *  * 


A  petition  in  bankruptcy  was 
filed  Tuesday  against  John 
Schottler,  a  retail  grocer  at  3616 
Broadway,  by  the  following 
creditors:  Eppens,  Smith  &  Co., 
$99;  George  Matthews,  $200;  A. 
C.  Van  Siclin,  $170.  The  stock  is 
valued  at  $1,500  and  the  book  ac¬ 
counts  at  $500.  The  court  ap¬ 
pointed  Herman  P.  Olcott  re¬ 
ceiver.  Mr.  Schottler  has  been  in 
the  grocery  business  for  17  years. 
*  *  * 

Charles  E.  Warth  &  Co.  was 
incorporated  this  week  and  is  to 
deal  in  tea,  coffee  and  groceries. 
Authorized  capital,  $5,000;  incor¬ 
porators,  John  L.  Feeny,  H.  E. 
Ringholm,  H.  F.  Rhatigan,  43 
Exchange  Place. 

*  *  * 

Another  new  incorporation  is 
that  of  the  Royal  Candy  Co., 
which  is  to  deal  in  confectionery. 
Authorized  capital,  $7,500;  in¬ 
corporators,  Louis  and  Gertrude 
Waldmann,  9  East  107th  street; 
Myer  and  Annie  Rich,  222  East 
107th  street. 

*  *  * 

Two  men  giving  the  names  of 
John  Lewis  and  Charles  Simon, 
and  claiming  to  represent  the 
Pawtucket  Tea  Co.,  were  ar¬ 
rested  several  days  ago  at  Roch¬ 
ester,  N.  Y.,  on  the  charge  of 
larceny.  The  police  claim  that 
the  supposed  company  is  myth¬ 
ical. 

According  to  the  police  the 
men  recently  opened  an  office  in 
Clinton  avenue,  South,  in  that 
city  and  advertised  for  salesmen. 


The  salesmen  were  to  receive  $i< 
a  week,  but  first  were  required  t( 
deposit  from  $10  to  $25  each 
About  40  men  are  said  to  hav< 
scraped  together  sufficient  mone> 
to  make  the  deposits,  and  somi 
of  them  at  least  have  since  beei 
trying  to  get  back  their  money 
The  police  say  that  complaint 
have  been  made  at  Buffalo  an< 
Lockport  of  supposed  tea  mer 
chants  who  obtained  deposit: 
from  prospective  salesmen  ant 
then  left  those  cities. 

The  two  defendants  were  helc 
for  examination. 


*  *  * 


Joseph  F.  Becker,  who  had  i 
tea  store  at  271 ,  Myrtle  avenue 
Brooklyn,  left  his  home  Monday 
but  instead  of  going  to  his  store 
took  a  room  in  a  hotel  and  com 
mitted  suicide  by  inhaling  gas 
His  friends  say  that  his  business 
has  been  prosperous.  He  was 
a  widower,  68  years  of  age. 


*  *  * 


John  M.  Kenney,  who  for  1 
number  of  years  had  conducted  j 
tea  and  coffee  business  in  Couri 
street,  near  Degraw  street 
Brooklyn,  died  last  Saturday  ir 
his  fortieth  year. 


*  *  * 


William  A.  Frost,  the  president 
of  the  National  Canned  Goods  anc 
Dried  Fruit  Brokers’  Association 
has  been  in  the  city  several  days 
He  says  that  the  arbitration  plar 
has  proved  so  satisfactory  tc 
fruit  buyers  and  sellers  here  thaf 
he  is  studying  its  operation  with 
a  view  to  introducing  it  in  Chi¬ 
cago  and  other  centres. 


*  *  * 


The  American  Sugar  Refining 
Co.  will,  after  this,  ship  sugar  ii 
bulk,  on  request,  in  ioo-pounc 
sacks,  in  double  cotton  bags,  sub¬ 
stituting  the  outside  cotton  ba£ 
or  burlap.  This  is  expected  tc 
orove  popular  in  the  South,  bj 
adding  a  new  use  for  cotton  bag¬ 
ging.  If  the  results  are  satisfac¬ 
tory  25-pound  lots  of  sugar  will 
be  also  put  up  in  the  double  cotton 
bags  for  those  who  ask  for  them. 

Fred.  A.  McGill. 


MANY  GROCERS 


Find  it  pays  them  to  read  th< 
“good  stuff"  In 

The  Advertising  World 


Columbus,  Ohio 


>1*  IrM,  ar  fair  ■•atka'  (rial  lar  Ifl  Hal 
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We  would  be  pleased  to  have  for  publication 
a  this  column  the  ideas  of  our  readers  upon 
rade  topics,  it  being  understood  that  we  do 
iOt  hola  ourselves  responsible  for  any  views 
j  xpressed  therein.  All  communications  must 
,  e  accompanied  by  the  writer’s  name  and  ad- 
I  iress  as  an  evidence  of  good  faith,  but  not 
tecessarily  for  publication.  All  inquiries 
1  vithin  our  power  to  answer  will  also  be 
lOticed  in  this  department. 


'  Five  and.  Ten  Cent  Goods  and 
Tinware. 

York,  Pa.,  Nov.  30,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Could  you  give 
ne  some  good  addresses  of 
1  few  tinware  wholesale  houses, 
also  some  good  houses  for  5 
md  10-cent  goods  and  specialty 
goods,  as  I  want  to  add  a  bargain 
:ounter  to  my  store?  I  want  it 
nore  for  an  advertising  specialty 
ban  anything  else.  Please  ad¬ 
vise  me  as  soon  as  possible. 

I  remain, 

Yours  truly, 

J.  N.  Feeser. 

P.  S. — The  “Stroller”  knows 
some  good  schemes.  Maybe  he 
could  give  me  some  advice;. 

The  best  wholesale  dealer  in  5 
and  10-cent  goods  in  the  country 
are  Butler  Brothers,  of  New  York 


and  ,  Chicago.  Their  advertise¬ 
ment  appears  frequently  in  this 
journal. 

For  tinware,  J.  M.  Vance  &  Co., 
21 1  Market  street;  Quaker  City 
Tinware  Co.,  32  Bank  street,  both 
Philadelphia. 

For  specialty  goods,  G.  D.  Ellis 
&  Sons  Co.,  229  Vine  street,  and 
F.  E.  Chesterman  &  Co.,  125  N. 
Seventh  street,  Philadelphia. 

*  *  * 

Against  the  Exemption  Law. 

Central  City,  W.  Va., 

Nov.  26,  1908. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir; — Here  is  inclosed  a 
speech  I  have  written,  showing 
what  the  exemption  law  is  doing 
for  West  Virginia,  the  way  the 
law  is  enacted.  The  people  of 
Cabel  County  are  trying  to  have 
the  law  amended  and  would  like 
to  have  you  publish  this  speech 
and  letter  asking  all  the  grocers 
and  merchant^  of  West  Virginia 
to  help  and  to  get  their  delegates 
to  join  and  help  the  Cabel  County 
delegates  to  amend  this  exemp¬ 
tion  law. 

Yours  truly, 

Robt.  Jones. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  regrets  that  it  has 
not  sufficient  space  to  publish  this 


most  excellent  argument  against 
the  act  in  question. 

*  *  * 

Where  to  Get  Scotch  Oatmeal. 

Amsterdam,  N.  Y., 

Nov.  23,  1908. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  please 
publish  in  your  next  issue  of  the 
“Grocery  World  and  General 
Merchant”  where  I  can  buy  oat¬ 
meal,  the  same  kind  as  is  used  in 
Dundee,  Scotland.  There  are  two 
kinds,  one  is  rather  coarser  than 
the  other.  Yours  truly, 

Sam  Jordan. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  tried  hard  to 
find  this  out,  but  hasn’t  succeeded. 
Does  any  subscriber  know  where 
to  get  imported  Scotch  oatmeal? 

4 

'i' 

A  Spontaneous  Tribute  and  a 
Suggestion. 

Latrobe,  Pa.,  Nov.  30,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — I  think  the  issue  of 
November  30th  is  a  real  good  one. 
I  like  the  pieces  by  “Old  Yard 
Stick,”  “Stroller,”  “Selling  Talks 
With  Grocery  Clerks”  and  “A 
Straight  Talk  With  Clerks”  in 
your  last  issue.  I  also  appreciate 
your  “Science  of  Advertising” 


and  would  like  to  see  some  good 
specimen  ads.  written  by  the 
editor  of  that  department  for 
different  seasons  of  the  year,  say 
two  or  three  weeks  before  the 
special  holidays.  Think  this 
would  be  a  great  help  to  many 
of  your  readers. 

Yours  truly, 

Geo.  G.  Newcomer. 


Cranberries  are  still  very  scarce 
and  high,  ranging  from  $9  to  $11 
per  barrel.  The  supply  is  low  and 
the  price  may  go  even  higher. 


There  is  something  especially  attrac¬ 
tive  about  the  advertisement  of  McCor¬ 
mick  &  Co.,  of  Baltimore,  Md.,  upon  the 
back  of  this  journal.  They  have  used 
a  reproduction  of  the  beautiful  certificate 
of  reward  given  them  at  the  late  James¬ 
town  Tercentennial1  Exposition. 

This  certificate  speaks  more  potently 
for  the  excellence  of  their  products  than 
many  pages  of  ordinary  advertising  mat¬ 
ter.  It  is  undoubtedly  a  source  of  jus¬ 
tifiable  pride  to  this  sterling  concern  that 
their  Bee  and  Banquet  brand  Flavoring 
extracts,  spices  and  teas  should  have 
been  given  the  highest  honors  and  a  gold 
medal  at  this  historic  exposition,  which 
was  the  first  held  after  the  National  Pure 
Food  Law  went  into  effect. 

They  were  in  competition  with  an  ex¬ 
ceptional  array  of  high-class  manufac¬ 
turers,  and  hence  the  award  was  all  the 
more  gratifying  to  them. 
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We  Sell  the  Best 


ICE  SKATE  in  the  Country 


There  is  nothing  to  beat  it  in  finish ,  temper  or  price. 

Get  our  prices  before  committing  yourself  to  any  other  make 
We  have  a  good  stock  now. 


JAMES  M.  VANCE  &  CO. 

Distributers  ef  Hardware  for  Over  a  Century 
211  and  213  Market  St.,  Philadelphia 


Flavor 
Is  the 
Test 


Don’t  think  all  Macaroni  is  “just  macaroni.”  WOOD¬ 
COCK  MACARONI  is  something  more,  it’s  delicious. 
The  FLAVOR  is  what  your  customers  will  judge  by. 
Give  them  Woodcock  Macaroni  or  you  miss  your 
chance  to  please  them. 

WOODCOCK  MACARONI  COMPANY,  Rochester,  N.  Y. 


Preserved  Fruits,  Jams,  Jellies, 
—  Fruit  Butters,  etc.  — 


j 


V. 


CONTAINING  NO  PRESERVATIVE  AND  NO 


ARTIFICIAL  COLORING 


were  made  and  shipped  by 

PHILIP  J.  RITTER 


many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 


*\\  Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 


1[We  ask  for  a  portion  of  your  patronage. 

>— - r 


P.  J.  Ritter  Conserve  Company 

RHlladelphla,  Pa. 


Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Groce 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad 


vice  from  the  Head  of  the  House  on  Selling  Goods  am 
Other  Subjects. 


[The  “Grocery  World  and  General  Merchant”  has  come  Into  poaseaslon 
of  a  series  of  “Mutual  Aid  Sheets,”  which  are  weekly  little  talks  issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East  The 
talks  are  typewritten  and  a  copy  Is  enclosed  in  each  clerk’s  pay  envelope 
They  are  so  soundly  practical  and  so  useful  generally  that  It  Is  this  journal's 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


A  IO-CENT  GROCERY  SALE. 

Arrangements  are  completed, 
as  far  as  the  list  goes,  for  a  io- 
cent  sale.  We’re  going  to  make 
this  sale  felt.  It  will  include  all 
the  12-cent  articles  in  the  store. 
It  will  take  in  many  15-cent  ones 
as  leaders,  and  many  “10-cent 
bags”  will  be, made.  The  sale  will 


last  a  week  and  will  be  extensive¬ 


ly  advertised.  Everything  sold 
for  10  cents  will  have  a  red  ticket. 
Big  figure  “10’s”  will  be  strung 
everywhere.  Such  sayings  as 
You’ll  laugh  when  you  open  the 
bag,”  and  “Wait  till  you  peep  in¬ 
side  the  box  and  you’ll  hurry 
back  for  another”  will  be  written 
in  the  ad.  in  connection  with 
many  of  the  items. 

But  to  make  this  novel  scheme 
felt  you  will  all  have  to  put  en¬ 
thusiasm  into  it.  Get  filled  up 
with  the  10-cent  idea.  Drop  the 
Dig  things  for  a  week.  Money  is 
little  short  now  and  conse¬ 
quently  the  time  is  ripe  for  short 
sales  and  new  trade.  The  sale 
will  stir  the  city  and  the  county. 
We’ll  hammer  at  it  in  the  paper 
every  day,  and  Thursday  we’ll 
lave  a  page  ad.  Prepare  for  big 
crowds,  for  we’ll  surely  get  them. 
3roofs  will  be  given  you  Friday. 


some  new  Russian  sardines  at  1 
cents  per  pound ;  anchovies  thi 
same. 

'  Make  a  hole  in  that  pile  o 
smoked  Norwegian  sardines  a 
10  cents.  Makes  a  nice  tasty  bit< 
before  retiring.  They’re  great  01 
a  Uneeda  biscujt. 

The  drinking  water  in  our  towi 
isn’t  any  too  good ;  why  not  sug 
gest  cider?  Keep  at  the  crocks  o 
lard.  You’ve  made  a  splendic 
start.  We  may  have  to  put  floui 
back  to  the  old  price  next  week 
Mention  our  own  boiling  of  hams 
Sell  Swift’s  Pride  soap  for  $3.41 
a  box  till  further  notice. 


SELL 


SPECIAL  THINGS  TO 
WEEK. 

One  is  Royal  evaporated  apri¬ 
cots  at  15  cents.  We’ll  have  a 
ew  pounds  cooked.  Tell  them 
how  they  were  cooked.  Soaked 
over  night,  then  simmered,  not 
toiled. 

Camembert  C  h  e  e  s  e. — We’re 
getting  it  every  Monday  now, 
and  as  Camembert  is  now  the 
’ashionable  after-dinner  cheese, 
you  must  suggest  it  to  your  besi 
trade.  The  box,  28  cents. 

Cailler’s  Swiss  chocolate  is  a 


QUESTION  BOX. 

No.  1  asks,  “Why  do  you  adver 
tise  the  California  celery  oftener 
than  the  native?”  Because  we  can 
sell  the  California  for  5  cents  the 
large  stalk,  and  five  times  as 
many  people  are  going  to  eat  it— 
thus  a  customer  bringer. 

No.  14  asks,  “Is  the  Scotch 
ground  oatmeal  imported?”  No, 
it  isn’t.  But  it  is  the  same  exactly 
in  appearance  as  the  Edinburgh 
Scotch  standard. 


REGARDING  BOOK  AND  OTHER 
AGENTS. 

These  must  all  be  turned  down 
in  business  hours.  To  do  good 
Tins  Work  the  best  part  of  it  is  done 
with  your  brain.  Don’t  care  if 
it’s  sweeping  out  or  cleaning  brass 
or  selling  a  $50  order,  set  the 
brain  to  work. 


good  thing  to  mention.  The 


ersey  tomatoes  at  3  cans  for  25 
cents,  packed  at  Pennington, 
should  be  a  big  seller.  You’ve  got 


Various  Definitions  of  a  Legiti¬ 
mate  Retailer. 


L.  J.  Callanan,  Well-kn*wn  New  York 
Grocer,  Sends  to  the  “  Grocery  World 
and  General  Merchant”  Results  of 
His  Recent  Campaign  to  Learn  what 
Really  Constitutes  a  Legitimate  Retail 
Grocer. 


In  a  recent  issue  the  “Grocery 
World  and  General  Merchant” 
stated  that  Mr.  L.  J.  Callanan, 
the  well-known  New  York  City 
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3cer,  had  undertaken  the  coi¬ 
tion  of  a  large  number  of  opin- 
is  from  men  presumed  to  know, 
to  what  was  a  legitimate  re- 
ler.  The  point  was  supposed 
bear  on  the  question  whether 
y  retailer  should  buy  from  the 
inufacturer.  The  result  of  the 
llection  has  been  sent  the  “Gro- 
ry  World  and  General  Mer- 
ant”  by  Mr.  Callanan  during 
e  past  week,  and  most  of  it  ap- 
ars  below : — 

Mr.  John  A.  Green,  secretary 
vlational  Retail  Grocers’  Associa- 
ion,  does  not  come  out  flat-footed 
md  say  that  the  manufacturer  should 
lot  sell  the  retailer  at  the  quantity 
irice.  He  hedges  on  it. 

Mr.  C.  S.  Tuttle,  president  of  New 
fork  State  Association,  defines  a  le¬ 
gitimate  retail  grocer  as  “any  one  in 
he  business  selling  direct  to  the  con- 
iuming  trade,  conducting  his  busi- 
less  honestly,  is  a  legitimate  retail 
jrocer.” 

I  Mr.  Henry  Lohmann,  president  of 
he  Brooklyn  Association,  says : 

[  ‘The  dealer  who  sells  his  wares  to 
:he  consuming  public  only,  and  not 
:o  be  resold  in  the  original  pack- 
:  iges  again,  is  a  legitimate  retail 
!  jrocer.”  He  recognizes  hotels,  res- 
caurants  and  cafes  or  clubs  as  the 
:onsuming  public. 

Mr.  B.  Bischoff,  ex-president  of 
the  Brooklyn  Association,  says :  “In 
my  opinion,  a  legitimate  grocer  is 
simply  an  honest  grocer,  a  man  who 
conducts  his  business  in  an  honest 
and  lawful  manner,  and  by  fair  deal¬ 
ing  and  giving  correct  weight  and 
measure  endeavors  to  build  up  and 
hold  trade.” 

1  From  D.  E.  Barnum,  secretary 
Retail  Grocers’  Association  of  Bing¬ 
hamton  :  “A  legitimate  retail  grocer 
Us  one  who  sells  to  the  consumer 
and  buys  whenever,  wherever  and 
in  such  quantities  as  he  chooses.” 

— 

Mr.  Joseph  A  Weiss,  president 
Rochester  Retail  Grocers’  Asso¬ 
ciation,  answered  as  follows :  “If 
the  question,  ‘Who  is  a  legiti¬ 
mate  retailer?’  would  be  answered 
by  a  retailer,  he  would  prob¬ 
ably  say  that  a  legitimate  retailer 
is  a  grocer  who  conducts  his 
business  in  a  business-like  way,  viz., 
who  buys  his  goods  at  the  best  bar¬ 
gain  and  pays  his  bills  when  due ; 
who  sells  at  a  living  profit  and  re¬ 
fuses  to  support  the  deadbeats ;  who 
respect^  the  law  of  the  country  and 
the  law  of  man,  etc.” 

Mr.  W.  B.  Timms,  of  Austin, 
Nichols  &  Co.,  New  York,  says: 
“My  individual  opinion  is  that 
every  retail  grocer  who  sells  goods 
to  consumers  is  a  legitimate  retail 
grocer.  I  am  sure  I  don’t  see  how 
lie  could  be  anything  else.” 

Mr.  William  Smedley,  secretary 
Retail  Grocers’  Association  of  Phila¬ 
delphia,  says :  “I  do  not  know  what 
the  president  of  the  Southern 
Wholesale  Grocers’  Association 
means  by  a  ‘legitimate  retail  gro¬ 
cer.’  The  average  jobber  is  of  the 
opinion  that  a  legitimate  retail  gro¬ 
cer  is  one  who  permits  himself  to 
be  furnished  with  goods  exclusively 
from  the  wholesaler  and  who  also 
permits  a  fatherly  influence  to  be 
;  exerted  over  him  by  the  jobber;  in 
other  words,  a  legitimate  retail  gro¬ 
cer,  according  to  the  definition  of 
.  our  friends,  is  one  who  does  not 
think  or  act  for  himself  and  who 


shall  remain  forever  in  the  place  he 
started.” 

Mr.  Henry  Farmer,  Green  Island, 

N.  Y.,  says :  “My  definition  of  a  le¬ 
gitimate  retail  grocer  is  one  who 
sells  his  goods  to  consumers  for  a 
fair  profit,  not  trying  to  cut  his 
brother!  grocer’s  head  off  and  is  not 
connected  with  or  backed  by  any 
wholesale  grocery  house.” 

Mr.  Callanan  promises  to  have 

an  answer  of  his  own  ready  for 

the  next  isstue. 


AMONG  THE  TRADE. 


A  part  of  the  general  campaign 
inaugurated  by  the  Apple  Exposi¬ 
tion  in  Oregon,  reported  in  a  re¬ 
cent  issue,  has  been  carried  on  in 
Philadelphia  during  the  past 
week.  Both  Hallowed  and  Blank 
have  had  magnificent  window 
displays  of  Oregon  apples — some 
of  the  finest  fruit  ever  seen  in 
the  East.  The  Oregon  Exposi¬ 
tion  is  intended  to  boom  the  apple 
as  a  food. 

The  Girard  Grocery  Co.,  the 
new  Philadelphia  wholesale  gro¬ 
cery  house,  was  granted  a  charter 
on  Thursday  last. 

There  is  to  be  a  food  show  in 
the  Second  Regiment  Armory, 
Philadelphia,  during  March,  1909. 
It  will  be  conducted  by  private 
interests,  the  Philadelphia  Retail 
Grocers’  Association  having  no 
connection  with  it  whatever. 


Quality  Beats  Price. 

People  who  want  quality  expect  to  pay 
a  price  and  you  make  a  profit  on  their 
trade.  You  cannot  make  anything  on 
cheap  trade,  because  you  sell  to  them 
without  a  decent  profit.  Quality  custom¬ 
ers  stick  to  you  because  they  want  qual¬ 
ity  goods.  Cheap  customers  desert  you 
to  buy  cheap  goods  elsewhere.  You  can 
win  and  hold  the  best  quality  customers 
with  Libby’s  meat  products.  They  please 
the  most  “finicky”  customers  everywhere, 
all  the  time.  And,  just  to  prove  that  the 
rest  of  the  argument  holds  good,  you 
have  good  profits  on  all  of  Libby’s  meat 
products,  so  quality  does  beat  price. 


ForYou.l.ClerK 

Here's  a  book  that  will  show  you  how 
to  make  yourself  worth  more  money  to 
yourself  and  to  y6ur  employer. 

It’s  Frank  Farrington’s.  "The  Clerks’ 
Book.”  written  on  purpose  to  help  clerks. 
It’s  the  business  from  their  point  of  view. 
25c.  a  copy.  5  for  $li  postpaid. 

You  want  to  be  the  Boss  some  day  ? 
This  will  fit  you  to  get  there  quicker  and 
make  good  when  you  get  there. 

When  you  order  include  50c.  for  a  copy 
of  "  Talks  by  the  Old  Storekeeper."  That's 
a  good  book  that  every  clerk  ought  to  read 
too. 

We  sell  these  books  on  the  money-back- 
if-you-want-it  plan. 

Merchants’  helps  Pub.  Co. 

424  MAIN  ST.,  DELHI,  N.  Y. 


The  daintiest  food  that 
comes  out  of  the  sea  is 

McMenamin’s 
Deviled  Crabs 


This  succulent  dish  with  the  fresh  crab- 
meat  flavor  and  seasoning  that  gives  it  just  the 
right  “smack,”  is  made  from  the  sweet  white 
meat  of  selected  crabs  that  are 

COOKED,  PICKED  AND  CANNED  THE 
DAY  THEY  ARE  CAUGHT 

You’ve  often  wished  for  something  that 
would  make  your  customers’  mouths  water. 
You  have  it  now!  Here’s  a  tasty,  nutritious 
food  that  can  be  prepared  for  the  table  by  a  few 
minutes’  heating,  and  that  people  will  quickly 
seize  on  as  a  welcome  change  in  diet — could  you 
ask  anything  better  to  stir  up  trade? 

Guaranteed  absolutely  clean  and  free  of 

% 

preservatives,  and  will  keep  sweet  and  pure  in 
any  climate.  Shells  with  every  case. 

ORDER  FROM  THE  FOLLOWING  JOBBERS: 

Philadelphia:  Githins,  Rexsamer  &  Co.;  H.  Kellogg  &  Sons;  Lippincot 
&  Co.;  Halpen  &  Green  ;  Barber  &  Perkins;  B.  S.  Janney,  Jr.  &  Co. 
Comly,  Flanigen  &  Co.;  Alfred  Lowry  &  Bro.;  Schwenk  &  Co.;  J.  M 
Thompson  &  Co.;  W.  E  Woodward  &  Co.;  Thos.  C.  Fluke  &  Co. 

Easton:  H.  G.  Tombler Grocery  Co. 

Pittsburg:  Otis  Shepard  &  Co.;  B.  H.  Voskamp’s  Sons;  Johnson-Earl 
Meyers  Co.;  Geo.  S.  Daugherty  Co.;  Haworth  &  Dewhurst. 

Wilkes-Barre  :  W.  M.  Miller  &  Co. 

Reading:  B.  &  J.  Saylor. 

Lancaster:  M.  S.  Miller  &  Co. 

McMENAMIN  &  CO. 


HAMPTON 


VIRGINIA 
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FIYE 

PRESIDENTIAL 

ADMINISTRATIONS 

DRANK 

OUR 

COFFEES 


We  were  the  first  house  to 
pack  coffee  in  one-pound  tins, 
and  in  that  form  we  pack 
Sterling  coffee,  which  in  all 
our  longexperience  has  proved 
acceptable  to  more  classes  of 
trade  than  any  other  blended 
coffee  we  have  ever  known. 
A  rich ,  mellow ,  fragrantcoffee , 
full  weight,  and  with  all  its 
strength  retained  by  the  air¬ 
tight  tin. 


This  house  was  established 
in  1796,  while  Washington 
was  President,  and  it  is  there¬ 
fore  the  oldest  coffee  house 
in  the  United  States. 

We  have  supplied  the  White 
House  with  coffee  during  five 
administrations. 

All  of  which  we  cite  simply 
to  show  that  we  are  worthy 
of  your  confidence. 


Other  leading  brands  are  Victor, 
Delmonico  Blend  and  Somerset 
Club.  They  range  from  medium 
and  choice  grades  to  strictly  fancy, 
high-grade  Private  Estate.  More 
about  these  brands  in  future  ad¬ 
vertisements 


Shapleigh 

Coffee 

Company 

Boston,  Mass. 


Business  Builders 


Artificially  preserved  foods  are  as  danger¬ 
ous  to  your  business  as  they  are  to  health. 
The  Government  says  that  they  are  harmful, 
which  means  that  their  sale  is  bound  to  be  pro¬ 
hibited.  To  be  safe  yon  cannot  afford  to  carry 
any  but  pure  goods. 


57  VARIETIES 
FURE  FOOD  PRODUCTS 

are  even  purer  than  the  law  demands.  No  pre¬ 
servatives,  no  coloring  matter  of  any  nature. 
The  label  on  every  package  guarantees  legal 
protection  to  you  and  health  protection  to  your 
trade. 


Anything  that’s  is  safe  to  sell. 


H.  J.  HEINZ  COMPANY 

PITTSBURG  SEW  YORK  CHICAGO  LONDON 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 


Legal  Editor  G»ock*y  W011.D, 
937  Arch  Street 


Question  :  *  *  *,  Pa. — My  pres 
ent  neighbor  and  I  each  built  a 
business  place  on  Main  street, 
this  town,  several  years  ago. 
Before  either  of  us  built  we  de 
cided  to  leave  a  driveway  be¬ 
tween  our  buildings,  providing 
the  Borough  Council  would  allow 
a  crossing  over  the  pavement  at 
that  particular  place.  They  al¬ 
lowed  us  to  have  the  crossing 
asked  for,  but  there  is  nothing  on 
record  to  that  effect.  We  have 
witnesses  to  prove  that  the  cross¬ 
ing  was  granted.  The  above  re¬ 
quest  being  granted,  we  built  our 
buildings  narrower  than  the  lots 
permitted  in  order  to  leave  room 
for  the  driveway.  Now  the  Coun¬ 
cil  is  trying  to  compel  us  to  aban¬ 
don  the  crossing,  saying  that 
they  do  not  want  to  drop  the 
pavement  at  that  place  or  have  a 
pipe  in  the  ditch.  Can  they  com¬ 
pel  us  to  abandon  the  crossing? 
How  shall  we  proceed? 

We  have  been  driving  over  the 
pavement  since  190=;.  During  this 
time  we  drove  over  a  flagstone 
pavement,  but  there  was  no  curb. 
They  notified  us  to  replace  the 
curb  some  time  ago.  We  refused 
to  replace  it.  They  said  if  we  did 
not  replace  it  by  a  certain  time 
(which  has  expired)  they  would 
replace  it  and  make  us  pay  for 
it.  If  they  replace  it  we  cannot 
get  across  the  ditch. 

Answer. — The  permission  for 
the  crossing  seems  to  have  been  a 
mere  license  from  the  borough, 
which  under  ordinary  circum¬ 
stances  could  be  withdrawn  at 
any  time.  The  reason  why  it 
could  is  that  it  was  a  simple 
favor  granted  to  private  citizens, 
for  their  own  exclusive  benefit, 
the  borough  deriving  no  benefit 
whatever. 

In  most  States  such  a  license 
could  be  withdrawn  no  matter 
what  the  recipients  of  it  had  done 
on  the  strength  of  it.  In  Pennsyl¬ 
vania,  however,  there  is  a  rule 
that  where  a  license  like  this  is 
granted  it  cannot  be  revoked 
where  the  recipient  has  incurred 
trouble  and  expense  on  the 
strength  of  it.  The  above  corre¬ 


spondents  having  erected  the 
buildings  in  such  a  manner,  ( 
the  strength  of  the  license,  that 
portion  of  the  land  becomes  was 
if  the  license  is  withdrawn,  ha1 
a  good  defense,  in  my  judgmei 
against  any  effort  on  the  part 
the  borough  to  withdraw 
There  is  at  least  a  fighting  chanc 


Question:  *  *  *,  New  Jersey .- 
Is  it  legal  to  charge  compoui 
interest  on  a  mortgage  fiftee 
years  old  on  which  no  interest  h: 
been  paid  at  all?  The  one  I  ha^ 
in  mind  is  held  by  a  firm  in  Ne 
York  and  recorded  O.  K.  in  Ne 
Jersey. 

Answer. — The  policy  of  the  la 
has  always  been,  and  still  is, 
a  measure,  against  compound  ii 
terest.  First,  because  in  the  o 
days  it  was  against  any  intere 
whatever;  second,  because  it  h; 
been  held  by  some  courts  to  a] 
proach  usury,  and  third,  becau; 
it  has  also  been  held  that  a  mor 
gagee  who  should  have  collecte 
his  interest  when  it  was  di 
waived  his  right  to  charge  inte 
est  on  it  if  he  did  not  collect  it. 

There  has  been  considerab 
modification  in  this  attitude  < 
hostility,  however,  and  in  a  cas 
such  as  this  correspondent  cit( 
compound  interest  is  quite  f r< 
quently  charged.  Indeed,  i 
many  jurisdictions  it  is  not  coi 
sidered  compound  interest  at  al 
but  simple  interest  calculated  o 
the  overdue  installments  of  regi 
lar  interest.  Certainly  it  can  t 
collected  if  there  is  an  express  c 
implied  contract  or  arrangemer 
that  interest  on  the  interest  sha 
be  paid  if  the  latter  is  not  pai 
when  due. 

Where  a  mortgage  was  give 
fifteen  years  ago,  and  provide 
for  regular  interest  annually,  an 
where  no  interest  whatever  ha 
been  paid,  there  is,  in  my  opir 
ion,  a  reasonable  chance  of  co 
lecting  interest  on  the  interest,  o 
the  ground  that  the  mortgagee  i 
entitled  to  compensation  for  th 
use  of  his  interest  money  just  a 
he  is  for  use  of  the  principal, 
am  very  clear  that  it  can  be  col 
lected  if  there  was  an  agreemen 
to  that  effect.  Such  an  agreemen 
need  not  be  express ;  it  can  be  im 
plied. 


Florida  oranges  are  comini 
rather  too  abundantly.  Any 
thing  good  brings  $2.50  to  $3  pe 
box,  but  very  little  of  the  pres 
ent  receipts  will  bring  this  price 
The  demand  is  very  fair. 
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Tki.  Department  la  devoted  to  the 
advertising  matter  acat  in,  to  the  devising 
1  new  advertising  ideas  tot  special  occasions, 
son  request,  and  to  the  suggesting  ©t 
tvertiaements  when  data  is  supplied- 
nunumcations  sent  in  1st  this  Departmea 
Km  id  be  addressed  to  the  Editor 
S  Advertising.  They  will  be  filed  i»  *ni 
r4er  and  taken  up  according  to  *tnct  rotation. 


the  circular  would  have  been  in 
my  judgment  a  whole  lot 
stronger.  As  to  typographical 
arrangement,  I  should  have  sepa¬ 
rated  the  bargains  by  a  rule  so 
that  each  one  would  have  stood 
boldly  out  from  the  others. 
Something  like  this : — 


No.  1 


Seven  Cases  of  Babbitt’s 
Soap,  Regularly  35  Cents 


25c, 


Philadelphia,  Nov.  7,  I9°8- 
Editor  "Science  of  Advertising." 

Dear  Sir  Inclosed  find  a  circular 
for  criticism.  We  have  sent  these 
through  the  neighborhood  and  to 
people  living  along  the  line  of  our 
order  routes.  They  are  inclosed  m 
envelopes  addressed  to  "The  Lady 
of  the  House.” 

Yours  truly, 

John  F.  Geary  &  Co. 

Some  care  had  evidently  been 
:aken  with  the  circular  enclosed 
vith  the  above.  It  was  printed 
m  unusually  thick,  heavy  paper, 
the  size  was  8J4  x  lo'/t  inches, 
md  the  following  is  a  photo¬ 
graphic  reproduction : — 


I  don’t  believe  in  distributing 
lines  like  “These  Prices  Are 
Worth  Thinking  About”  through 
advertising.  If  the  prices  quoted 
really  are  worth  thinking  about, 
they  will  be  thought  about  with¬ 
out  the  suggestion.  If  they  aren’t 
worth  thinking  about,  not  even 
the  strongest  suggestion  will  get 
them  thought  about  very  serious¬ 
ly.  Make  an  advertisement  meat 
from  start  to  finish ;  no  froth, 
suds  or  wordy  remarks.  I  con¬ 
sider  the  observations  under 
I  “chickens”  just  the  right  sort  of 


JOHN  F.  GEARY  &  CO., 

ci6  South  52nd  Street 

BELL  'PHONE  _ WOODLAND^ 

We  have  good  things  ,0  wt  at  prices  you  car,  pay.  Visit  us  and  be  your  own  judge.  Meats  have 
advanced  in  price,  but  OUR  PRICES  remain  the  same,  also  the  quality  is  unequalled 


BEEF 


Prime  Rib  Roast  short  top — ••delicious"  140-160 

Chuck  Roast,  almost  as  good  as  the  rib  100-120 

Delmoutc  Roast,  our  own  "special"  try  one  no  waste  t8e 
Stew  Beef  (lean) 


LAMB? 


0  the  quality  of  our  Umbi  all 
16c  lb 


There  is  no  question  as 
young  and  tender. 

Legs  Genuine  Lamb 
Shoulder  Genuine  Lamb  ,3C 

Crown  Roast,  as  daintv  and  delicious  good  enough  tor 

*"»>.  .  .  •  lie 


1 

IOC  lb  I  Vearlmg  Lamb 

,OC  '  |  Shoulders  " 


Another  big  sale  of  Pork 

Pork  Shoulders,  small  lean  and  tender 

Loin  Pork  Roast  •••■•* 

Ends  Ham,  lean 


12c 

•SC 

10c 


These  prices  are  worth  thinking  about 


CHICKENS 

Young  and  tender.  Fresh  killed  near-by  stock.  20c.  lb.  You  know  the  kind  we  have 


Bargain  No-  1 


GROCERIES 


7  cakes  25c 


Bargain  No.  4 
To  introduce  these  goods  we  offer 

i  can  Corn  )  _  ^ 

i  can  Bcas  >  ^  ^ 

i  can  Tomatoes  I  ^ 


Babbitts  Soap 

1 

B  ain  No  2  Bargain  No.  5 

niYnN's  ^TOVE  POLISH  2  boxes  5c  I  WAGNERS  CATSUP,  rcg.  20  c  bottle  15c 

DK0NS  SJ°UrEJ°  Ji  pcr  box  I  As  good  as  Mother  used  ,0  make 

B„p,nN..5  Bireun  No.  6 

I  MATCHES,  Red  Head  1,000  lor  5c 

QUAKER  OATS  •  •  3  P^S5*  250  i  Cheap  enough  to  bum  at  this  price,  the  kind 

Fresh  goods,  every  one  that  don't  fly  when  you  strike 

FRESH  FRUITS  ’AND  VEGETABLES  DAILY 

Full  line  new  pickled  goods,  Olives,  Catsup’s  Chow  Chow,  Chile  Sause,  etc. 


Si 

II  M  Gnu 

eery  Bap 

IS 

N0.1 

Price 

No.4 

Price 

N0.2 

Price 

No.5 

Price 

N0.3 

Price 

N0.6 

Price 

Another  Big  Pork  Sale 

Oar  Kind  ol  Chickens 

Delicious  La 

LAMB 

mb  and  Beef 

BEEF 

* 

We  Get  Fresh  Fruits  and  Vegetables 
Every  Day  in  the  Year  but  Sunday 

Name  and  .Address 

The  Gimbel  Assault  Against 
Coated  Rice. 


Begin  a  Campaign  Against  It  on  Account 
of  Its  Glucose  and  Talc  Covering 
and  Introduce  Natural  Rice  Instead. 
Appearance  Very  Unprepossessing. 


I  should  have  arraneed  this  cir- 
:ular  a  little  differently.  The 
tame  and  address  should  have 
rone  at  the  bottom,  and  the  mat- 
:er  advertising  the  six  bargains 
should  have  gone  at  the  top  under 
i  snappy  head.  “Groceries  is 
very  inadequate,  considering  the 
possibilities  of  bargain  advertis¬ 
ing.  With  the  bargain  stuff  at 
the  top  and  a  head  something  like 
“Six  Good  Grocery  •  Bargains” 


stuff.  The  plan  ought  to  be  fol¬ 
lowed  out  all  through  the  circular 
— a  crisp,  snappy  line  under  every 
article. 

*  *  * 

The  typographical  arrangement 
of  this  circular  could  in  my  judg¬ 
ment  be  much  improved.  The 
boldface  lines  are  too  large,  and 
there  is  too  much  boldface.  T  o 
show  a  plan  of  display,  I  have  laid 
the  circular  out: — 


Gimbel  Brothers,  the  Philadel¬ 
phia  department  store  people  who 
conduct  a  grocery  department, 
are  trying  an  experiment  with  the 
public  taste  which  will 
watched  with  great  interest.  In 
spite  of  the  fact  that  rice  has  for 
vears  been  artificially  whitened 
and  polished  with  glucose  and 
talc,  and  that  the  consumer  has 
gotten  accustomed  to  the  shining 
whiteness  thereby  produced,  the 
Gimbels  have  thrown  out  this  rice 
and  are  pushing  uncolored  rice, 
which  is  much  inferior  in  appear¬ 
ance.  In  wagingits  campaign,  Gim¬ 
bel  Bros,  have  published  consider¬ 
able  matter  in  their  advertise 
ments  exposing  the  status  of 
coated  rice  under  the  food  laws, 
and  warning  consumers  against 
it.  To  give  point  to  this  they 
have  filled  one  of  their  Chestnut 
street  windows  with  the  natural 
rice.  Its  appearance  is  not  pre¬ 
possessing.  There  is  very  litttle 
polish,  and  the  color  is  dark.  1  he 
price  is  io  to  12  cents  per  pound. 

Up  to  the  time  when  Gimbel 
Brothers  put  it  in  scarcely  a 


jound  of  natural  domestic  rice 
came  to  this  market,  or  in  fact 
to  any  other  market.  There  is 
no  demand  for  it  whatever.  One 
Philadelphia  jobber  who  recently 
thought  he  would  do  some  pio¬ 
neering  along  this  line  induced  a 
broker  to  procure  him  some  sam¬ 
ples  of  uncolored  rice,  but  ob¬ 
served  when  shown  them  that  he 
wouldn't  have  them  in  his  store. 


Match  Trust  Gives  Jobber  Something 
on  Free  Deals. 

The  National  Wholesale  Gro¬ 
cers’  Association  has  sent  the  fol¬ 
lowing  information  to  members : 
New  York,  Nov.  30,  1908. 

To  Members. 

You  are  materially  interested  in 
the  information  that,  due  to  the  per¬ 
sistent  efforts  of  the  Manufacturers’ 
Committee  of  this  association,  we 
are  now  able  to  advise  you  that  from 
and  after  this  date  the  Diamond 
Match  Co.  will  allow  a  profit  on  all 
free  goods  handled  by  their  distrib¬ 
uters  in  all  territory. 

While  it  is  true  that  our  con¬ 
stitution  discourages  the  introduc¬ 
tions  of  “deals”  by  manufacturers, 
it  must  be  borne  in  mind  that  at 
times  it  is  in  the  jobbers’  interest 
to  handle  same,  yet  never  without 
a  profit. 

It  is  presumed  that  all  whole¬ 
sale  grocers  will  appreciate  the  re¬ 
sult  of  the  Manufacturers’  Commit¬ 
tee’s  efforts  and  feel  convinced  that 
the  National  Association  is  looking 
after  the  interests  of  the  wholesale 
grocers.  Yours  very  truly, 

F.  W.  Hannahs. 

Chairman  Manufacturers’  Commit¬ 
tee. 

Aefred  H.  Beckmann, 

Secretary. 
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%  Profit  and  More 

For  Every  Grocer  in 

Mother’s  Oats 


Be  Your  Own  Master! 

You  can  make  Mother’s  Oats  yield  you  35  to  40%  profit  be¬ 
cause  we  do  not  advertise  the  retail  price  on  the  package  or  anywhere 
else.  You  sell  at  your  own  prices — any  profit  you  choose  to  ask. 

The  manufacturer  that  forces  you  to  sell  at  the  advertised  price 
of  10c.  regardless  of  your  profit  uses  you  as  a  convenience.  Don’t  let 
anybody  dictate  a  profitless  selling  price.  Be  your  own  master. 

At  10c.  your  gross  profit  is  only  20%.  It  costs  you  17%  to 
do  business.  You  have  only  3%  left.  Is  that  enough  to  live  on? 

Pay  no  attention  to  the  frantic  talk  about  “advertising  that 
moves  the  goods.’’  It’s  quality  that  brings  repeat  orders. 

You  are  a  friend  and  neighbor  of  your  customers.  They  be* 
lieve  in  you.  They  will  accept  your  word  as  to  quality  and  flavor 
quicker  than  they  will  believe  the  cold  claims  in  advertisements. 

Mother’s  Oats  has  not  been  cheapened  in  quality  because  of  a 
high  oats  market.  It  is  still  the  best  Oatmeal  and  the  best  food 
value  in  the  world. 

The  National  Retail  Grocers’  Association 
and  all  the  State  and  local  associations  heartily 
approve  our  Square  deal  policy  because  it  means 
sincere  co-operation  and  a  living  profit  for  every 
grocer. 

Push  Mother’s  Oats  Order  through  your  jobber 

The  Great  Western  Cereal  Company 

CHICAGO 

Read  Special  Circular  packed  in  every  case.  It  means  STILL 
MORE  PROFIT  for  you. 


“OLD  DUTCH ” 

SPICE  CADDY 


FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold— with  Delft  design 
Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


Written  for  the  “Grocery  World  and  General  Merchant.” 

Bad  Debtors’  Wages  Ought  to  be  Attache! 


Secretary  Rochester  (N.  Y.)  Retail  Grocers’  Association  Answer 
“Collier’s  Weekly”  Article  Attacking  Law  Attaching  Wages 
Points  Out  that  Retailer  is  Entitled  to  as  Much  Considera 
tion  as  Delinquent  Debtor. 


xr  L V?  J“oUler  s  weekly,”  the  national  weekly  periodica]  published  in 
New  York,  an  article  recently  appeared  attacking  the  New  York  law  per- 
mitting  the  attachment  of  wages.  The  article  appeared  to  be  written 
wholly  in  the  interest  of  the  consumer,  and  a  host  of  retailers  have  risen  in 
defence.  Not  only  in  New  York  State,  but  also  in  other  States  having 
fafniihMnt  laws,  for  if  “ Collier’s ”  argument  is  good  against  the  New 
York  State  law,  it  is  good  against  any  garnishment  law.  The  defence  cf  a 
law  attaching  wages  which  appears  below  was  written  and  sent  to  the 
Grocery  World  and  General  Merchant”  by  G.  Friesner,  Secretary  of  the 
Rochester,  N.  Y.,  Retail  Grocers’  Association  ] 


Recently  an  article  appeared  in 
“Collier’s  Weekly”  severely  criti¬ 
cising  the  garnishment  law  of 
New  York  State  and,  as  I  believe 
it  to  be  a  much-needed  statute,  I 
should  like  to  say  a  few  words  in 
its  defense. 

The  writer  in  “Collier’s”  who 
attacked  the  garnishment  law, 
which  permits  a  merchant  to 
withhold  part  of  a  man’s  salary 
if  he  earns  $12  or  more  a  week  in 
payment  of  a  debt,  takes  an  en¬ 
tirely  erroneous  view  of  the  mat¬ 
ter. 

Certainly  the  law  is  a  most  fair 
one.  It  is  not  aimed  at  the  poor, 
hard-working  man  whom  sick¬ 
ness  or  misfortune  has  overtaken, 
but  at  the  dead  beat.  The  law  is 
just  and  right.  It  does  not  per¬ 
mit  a  merchant  to  take  all  of  a 
man’s  salary  in  excess  of  $12  per 
week,  as  the  writer  in  “Collier’s” 
seems  to  think,  but  allows  only 
io  per  cent,  weekly  to  be  with¬ 
held,  and  this  only  when  a  man  is 
earning  “to  the  amount  of  $12  or 
more  per  week.”  This  will  work 
no  hardship  on  any  man.  In  cases 
of  real  misfortune,  where  is  the 
grocer  or  provision  merchant 
who  will  not  tide  his  honest 
debtor  along  until  he  is  again  able 
to  take  care  of  his  account? 

The  writer  in  “Collier’s”  is  very 
solicitous  for  the  poor  debtor  who 
has  a  familv  to  support.  Should 
he  receive  more  consideration 
than  the  merchant  who  also  has  a 
family  to  support? 

There  are  by  far  too  many 
people  who  live  from  day  to  day  i 
getting  credit  for  all  they  can  for  < 
which  they  have  no  intention  of  s 
paying.  And  it  is  against  such  < 
that  the  merchant  should  be  pro-  t 
tected,  and  it  is  against  such  the  j 
garnishment  law  is  enforced.  i 

All  grocers  should  have  its  pro-  < 
tection,  but  the  smaller  ones  need  i 


it  the  most,  as  a  majority  of  then 
are  barely  making  a  living  anc 
are  not  so  well  off  as  the  averagt 
wage  earner  who  can  by  -law,  i 
necessary,  collect  his  wages  fron 
his  employer. 

It  has  been  my  experience  tc 
know  two  or  three  men  earning 
from  $25  to  $50  per  week  who  wil 
pay  for  nothing  they  can  avoid 
Is  not  the  garnishment  law  a 
Godsend  to  merchants  who  give 
such  people  credit? 

The  writer  in  “Collier’s”  inti¬ 
mates  that  the  garnishment  law  is 
a  benefit  to  the  “loansharks.”  Ii 
such  is  the  case,  it  ought  not  to  be 
necessary  to  repeal  the  law,  which 
could  be  remedied  by  legislating 
against  the  unscrupulous  money 
loaner. 

It  is  difficult  to  understand  how 
a  person  who  is  entirely  familiar 
with  the  provisions  of  this  law 
can  call  it  an  unjust  one,  and  I 
would  ask  that  before  one  criti¬ 
cises  it  he  give  it  careful  con¬ 
sideration. 

G.  Friesner. 

Rochester,  N.  Y. 


Destroying  Rotten  Egg  Business 
May  Increase  Price  for  Fresh. 


Pennsylvania  Food  Department  Sues 
Several  Small  Men  Who  have  been 
Trafficking  in  Rotten  Eggs.  Result  is 
Destruction  of  Demand  for  Rotten 
Eggs  at  Nine  Cents  a  Dozen  and 
May  Make  Advance  in  Fresh  Eggs 
Necessary  at  Certain  Seasons. 

The  hope  of  a  Philadelphia 
manufacturer  who  uses  rotten 
eggs  for  leather  dressing  and 
such  purposes,  to  buy  his  eggs 
cheaper,  and  his  effort  to  bring 
that  about,  has  stirred  up  a  com¬ 
plication  in  the  Philadelphia 
wholesale  egg  business  whose 
end  is  not  yet.  The  immediate 
result  is  to  destroy  the  demand 
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or  rotten  eggs  from  an  im- 
lortant  source,  which  will  prob- 
.bly  make  it  necessary  for  the 
obbers  in  eggs  to  get  more 
noney  for  the  fresh. 

Every  produce  jobber  in  busi- 
less  has  rotten  eggs  and  spots 
.round  this  season.  In  the  spring 
,nd  early  summer  time  they 
.mount  to  very  little,  but  in  the 
vinter  every  case  of  eggs  candled 
fields  a  considerable  number  of 
:ggs  for  which  there  is  no  food 
narket.  Up  to  a  few  years  ago 
here  was  no  special  market  of 
iny  character  for  these,  and  the 
obbers  in  some  cases  paid  $25  a 
fear  to  have  them  carted  away. 

|  Some  time  ago  several  small 
oreigners  in  the  southern  section 
>f  the  city  started  the  business 
)f  buying  these  eggs,  turning 
hem  out  of  the  shell,  deodorizing 
hem  in  some  way  and  selling 
hem  to  bakers  to  glaze  bread 
with.  The  demand  from  this 
>ource  became  so  great  that 
hese  eggs  have  been  in  lively  de- 
nand  at  9  cents  per  dozen.  This 
Compelled  the  concerns  who  used 
hem  for  manufacturing  to  pay  a 
much  higher  price  than  before. 


It  is  said  that  the  manufac¬ 
turer  in  question  suggested  to  the 
Pennsylvania  Dairy  and  Food 
Department  that  the  business  of 
selling  rotten  eggs  for  use  in  con¬ 
nection  with  food  was  illegal. 
The  result  was  that  about  ten  of 
the  small  foreigners  referred  to 
have  been  sued  by  the  Food  De¬ 
partment  and  some  of  them  have 
paid  fines.  Their  business  is  de¬ 
stroyed  and  the  stock  which 
formerly  commanded  9  Cents  a 
dozen  is  now  worth  very  much 
less  than  that. 

The  practical  result  of  this 
will  be  that  the  .  wholesale 
egg  dealers  will  be  compelled 
to  make  up  the  loss  in  some 
other  way.  It  is  not  unusual 
to  find  enough  rotten  eggs 
in  a  case  to  represent  an  item  of 
2]/2  cents  per  dozen  on  the  entire 
case.  Since  the  2j4  cents,  or  a 
portion  of  it,  could  have  formerly 
been  gotten  back  by  a  sale  of  the 
bad  eggs,  the  dealer  has  not  had 
to  add  it  to  the  price  of  the  fresh. 

If  nothing  can  now  be  obtained 
from  the  rotten  eggs,  the  dealer 
to  make  himself  whole,  will  have 
to  charge  more  for  the  good  eggs. 


Mapesy,  of  Cream  of  Wheat. 

Say,  what  d‘ye  think  of  old 
Dream  of  Wheat  Mapesy,  any- 
vay  ? 

Ain’t  he  the  prize  chump  of  the 
:ounty  fair? 

It  just  shows  that  a  man  can 
go  along  with  a  weak  spot  in  his 
lut  for  years  without  anybody 
suspecting  it.  Then  all  of  a  sud- 
len  something  comes  up  and 
ishows  the  little  weak  place  that’s 
Oeen  there  all  the  time. 

|  The  Cream  of  Wheat  people 
must  have  thought  Mapesy  was 
some  good  or  they  would  never 
have  given  him  that  job.  Maybe 
he  is  some  good,  but  for  all  that 
he’s  done  something  now  that’s 
mixed  up  his  concern  in  the  big¬ 
gest  row  that  ever  was. 

When  Mapesy  says  there’s  no 
need  to  cater  to  you  fellows,  be¬ 
cause  his  goods  are  called  for  and 
you’ll  sell  anything  that’s  called 
for  whether  it  pays  a  profit  or 
whether  you  like  the  manufac¬ 


turer,  there’s  some  truth  in  what 
he  says.  The  fool  part  of  his 
trick  wasn’t  in  lying  about  gro¬ 
cers,  because  it  wasn’t  all  lie,  but 
in  waking  ’em  up  to  see  what 
easy  marks  they  had  been. 

A  whole  lot  of  you  fellows 
will — what  do  they  call  it? — 
travel  along  the  line  of  least 
resistance.  What  I  mean  is 
this:  Some  woman  comes  in  for 
Cream  of  Wheat.  It’s  a  darned 
sight  easier  to  sell  it  to  her  than 
to  scrap.  And  then  you’re  afraid 
you’ll  lose  her  trade  if  you  ain’t 
got  it  or  if  you  try  to  sell  her 
something  else.  You  know  it 
don’t  pay  much,  but — “well,  I’ll 
make  it  up  on  something  else,” 
and  so  you  lie  down  and  take  it. 

I  agree  with  any  man — at  least 
any  man  that  has  competition — 
that  it  don’t  pay  to  be  all  the  time 
scrapping  with  customers.  But  I 
don’t  agree  that  it  takes  scrapping 
in  this  case,  and  even  if  it  did,  by 
gravy,  I’d  scrap  rather  than  sell  a 
thing  that  I  didn’t  make  any 
money  on  at  all. 

What  did  I  say — “Didn’t  make 
any  money  on  at  all?”  Sure, 
that’s  what  I  said  and  that’s  what 
I  mean. 

“How  much  do  you  make  on 
Cream  of  Wheat?”  I  asked  a 


SHE  NEEDS  NO 


66 


99 


Any  woman  knows  about  fifty  ways  to 
use  Currants.  She  doesn’t  use  them  as  often 
now  as  she  would  if  you  suggested  them  often- 
er.  Now,  you’ve  forgotten  it  possibly,  but 

They  Pay  40%  to  75% 

You  spend  lots  of  time  “talking  up’’ 
some  new  article  to  make  10%  or  15%.  You 
can  tell  her,  besides  speaking  of  their  delic¬ 
ious  flavor  for  buns,  puddings,  etc.,  that 
they  are  more  nourishing  than  lean  beef. 
Why  not 

‘‘Freshen  up  and  push 

CURRANTS” 


Cut  This  Coupon  Out! 

IT’S  WORTH  FIVE  POINTS 


BY  PUSHING 


(i 


Bakers  furnish  Purina 
Whole  Wheat  Bread 

Send  100  Points  to  obtain 
Jewelry  Set  to 

Ralston  Purina  Co. 

"  Where  Purity  is  Paramount  " 

Try  to  Earn  a  Set  by  Xmas  ST.  LOUIS,  AT  O  . 

OR  TO 

T.  A.  James  &  Co.,  Inc.,  Agents,  1 2-1 4-1 6  ChestnutSt.,  Phila.,  Pa. 

EXPIRES  JULY  4,  1909 


Ralston  Health  Food 

AND 

Purina  Whole  Wheat  Flour 

GUARANTEED  GOODS 

PLAN  :  Tags  on  all  “Checker¬ 
board  ”  packages  and  sacks 

COUNT 

FOOD  Tags  (Black)  -  2  Points 
Flour  Tags  (Green)  -  4 
Purina  Bread  Tags  (Red)  1 
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“  Exton  ”  Flavor 
Made  “Exton”  Fame 

Sixty-one  years  ago  we  started  to  tickle  the 
taste  of  oyster  eaters  with  the  best  Oyster  Cracker 
made.  It  took  purest  materials,  scientific  baking 
and  clean  handling. 

We  have  built  up  the  best  sale  because  we  kept 
up  the  best  quality. 

You  can  sell  “EXTON”  OYSTER  CRACKERS  better 
than  crackers  of  no  certain  quality — customers 
appreciate  a  store  where  even’  the  Oyster  Crackers 
are  the  BEST. 

A.  Exton  &  Company 

TRENTON,  IN.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers 
Stamped  “EXTON” 

“The  Best  Known  and  Known  as  the  Best” 


Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co., 
Distributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 


ONE  Batch  As  Good 

Here  and  there  in  the  market  there  may  be  a  batch  of 
print  butter  as  good  as  Gurnse,  but  goodness  is  not  the  only 
thing  Gurnse  prides  itself  on.  Just  as  important  is  regularity 
of  goodness — being  the  same  every  time,  instead  of  good  one 
time  and  indifferent  the  next. 

The  here-and-there  batch  that  is  as  good  as  Gurnse 
usually  stands  alone.  Unless  the  manufacturer  works  a  lot 
harder  than  the  average  manufacturer  is  willing  to,  the 
retailer  who  buys  it  will  never  find  two  shipments  closely 
alike.  , 

Who  can  build  up  a  butter  trade  on  such  shifting  founda¬ 
tions  ? 

Gurnse  butter  is  the  sweetest,  richest  dairy  butter  possible 
to  make,  not  only  once  but  all  the  time.  Wrapped  in  brine- 
dipped  parchment  and  packed  in  handsome  cartons. 

Packed  in  20,  30  and  50-pound  boxes — pounds  and  V^-pcmnds — 

37  cents.  Prices  subject  to  market  changes. 

P.  F.  BROWN  &  COMPANY 

j  39  South  Front  Street  PHILADELPHIA 

V* _  =J 


storekeeper  in  Lebanon,  Pa.,  last 
week. 

“Let’s  see,”  he  said,  and  began 
to  figure.  “Two  and  a  half 
cents  a  package,”  he  added  in  a 
minute. 

“How  d’ye  get  that?”  I  asked. 

“Why,  it  costs  $4.50  a  case — 
36  packages.  That's  cents  a 
package  and  I  get  15.” 

That  was  my  little  cue  for  an¬ 
other  sermon  on  figuring  in  cost. 

“But  it  costs  you  20  per  cent, 
to  do  business  if  you’re  like  most 
grocers”  I  said.  “Twenty  per 
cent,  of  i2l/2  cents  is  2 y2.  At 
that  rate  you’re  making  nothing. 
The  stuff  costs  you  12 J4  cents 
plus  2]/2  cents  to  do  business,  or 
15  altogether,  and  you  get  15. 
You’re  exactly  getting  your 
money  back.” 

“Gee,”  he  said,  “I  believe  you’re 
right.” 

Of  course  I  was  right.  Fig¬ 
ures  can’t  lie,  as  my  little  tailor 
said  last  week  when  I  wanted 
him  to  make  my  belly  band  look 
smaller. 

I  see  now  what  Mapesy  meant 
when  he  said  that  the  Cream  of 
Wheat  people  thought  the  proper 
thing  to  do  was  to  keep  grocers 
poor.  Only  he  said  he  was  doing 
it  by  giving  ’em  only  a  little 
profit.  He  was  doing  it  better 
than  he  said — by  heck,  he  ain’t 
giving  ’em  any ! 

The  grocer’s  got  to  sell  your 
goods,  has  he,  Mapesy?  By 
gravy,  if  I  was  a  grocer  I  wouldn’t 
have  to  sell  ’em.  Neither  does 
any  other  grocer.  You  take  any 
town  where  there’s  a  tight  little 
association  and  they  can  sweep 
the  place  clean  of  Cream  of  Wheat 
in  two  weeks.  How  ?  Simply  by 
not  selling  it!  I’d  tell  my  cus¬ 
tomers  all  about  it,  if  I  was  run¬ 
ning  a  store.  Think  any  of  ’em 
could  insist  on  my  keeping  a  thing 
that  cost  me  exactly  what  I  sold 
it  for?  If  thev  did,  begob,  I’d  let 
’em  insist — they  could  go  to 
thunder !  Ask  anybody  who  in¬ 
sists  if  they’ll  pay  you  enough  for 
it  so  you  can  make  a  profit — 
that'll  shut  their  mouths  all  right, 
all  right !  If  they’ll  pay  you  18  or 
20  cents  for  it,  that’s  different. 
Of  course,  most  people  won’t  pay 
that  for  any  breakfast  food.  Then 
let  Mapesy  put  his  own  price 
down.  I  have  no  doubt  there’s  a 
fearful  profit  on  Cream  of  Wheat. 
There  must  be  or  there  wouldn’t 
have  been  dividends  enough  to 
make  the  stock  worth  four  or  five 
times  par. 


Mapesy  said  himself  that  Vitos 
was  the  same  thing — Vitos  only 
costs  $4.25.  That’s  a  little  saved, 
anyway. 

The  mistake  old  Mapesy  made 
was  in  thinking  that  grocers  were 
never  going  to  wake  up.  He 
thought  no  matter  how  loud  he 
talked  they  wouldn’t  hear  him. 
He  could  call  ’em  all  sorts  of 
things ;  he  could  rub  it  all  over 
'em — they’d  keep  on  sleepily- 
handing  out  his  starvation  stuff 
just  the  same.  Why,  Mapesy 
old  sport,  all  they  needed  to  wake 
’em  up  was  the  sound  of  youi 
sweet  voice.  They  were  hall 
awake  already,  and  when  you  said 
that  they  sat  right  up  in  bed 
They’re  out  now,  all  dressed,  and 
thev’re  going  down  to  open  uj 
the 'store. 

Will  they  keep  on  sleepily 
handing  out  Cream  of  Wheat 
cost  15  cents,  selling  price  ij 
cents? 

You  watch  ’em,  Mapesy,  watcl 

’em  close.  . 

The  Stroller. 


Assistant  Postmaster-General  Sayi 
Rural  Delivery  Will  Benefit 
Local  Merchants. 

The  annual  report  of  Fourtl 
Assistant  Postmaster-General  Dc 
Graw,  made  public  during  tilt 
week,  recommends  rural  delivery 
of  packages  of  eleven  pound.1- 
maximum  at  a  special  postage 
The  package  provision  suggestec 
requires  Congressional  legisla 
tion,  and  is  designed  to  be  effect 
ive  between  the  distribution  post 
office  and  the  patrons  of  any  rura 
route  emanating  from  such  post 
office.  Such  a  service,  according 
to  the  report,  would  benefit  alikt 
the  rural  delivery  patrons  am 
local  merchants  without  injuring 
or  competing  with  any  other  serv 
ice.  “It  can  be  given,”  adds  Mr 
De  Graw,  “with  the  facilities  nov 
employed,  and  would  materially 
increase  the  revenues  of  the  de 
partment.  A  special  reduced  rat< 
of  postage  for  merchandise  car 
ried  only  by  rural  carriers  woulc 
unquestionably  be  of  materia 
value  to  the  retail  merchants  01 
rural  routes  and  at  rurjil  delivery 
distributing  centres,  as  well  a: 
enhance  the  influence  of  the  rura 
service  in  making  life  in  tin 
country  more  attractive.”  Rura 
carriers  are  not  now  permitted  t( 
carry  for  hire  any  package  tha 
is  mailable,  as  thus  they  woul< 
be  competing  with  their  own  em 
ployer. 
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Window  Dressing  for  Grocers 


In  thia  department  from  now  on  will  appear  each  week  sugcestWe  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  Into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Three  One-Idea  Windows. 

No.  i. 

The  first  was  an  olive  display. 
Cover  the  floor  of  th£  window 
with  dark  green  crepe  paper,  and 
if  possible  have  a  background  of 
the  same  color. 

Place  in  the  centre  of  the  win¬ 
dow  a  plain  white  paper  napkin  or 
a  flowered  one.  Procure  a  small 
glass  dish  and  heap  it  with  large 
olives,  partly  covering  same  with 
the  liquid.  Lean  a  pair  of  candy 
tongs  on  the  dish  and  place  one 
or  two  bottles  of  each  size  of 
stuffed  olives  on  one  side  and 
plain  olives  on  the  other  in  such 
a  manner  as  to  form  a  broad  V, 
with  the  dish  of  olives  as  the 
point,  placed  in  such  a  manner 
that  the  point  is  nearest  the  back¬ 
ground.  Suspend  your  sign  about 
a  foot  above  the  dish  and  word  it 
as  follows : — 


Crisp,  Tasty  Olives. 

Place  a  bottle  on  Ice  about 
four  hours  before  using. 

Stuffed  Olives 
lO  c.  and  25  c. 


Plain  Olives 
lOc.,  25c.  and  40c. 


No.  2. 

The  second  was  one  of  the  most 
simple  and  at  the  same  time  the 
most  effective  window  seen,  con¬ 
sidering  its  simplicity.  The  bot¬ 
tom  of  the  window  was  covered 
with  light-green  crepe  paper  and 
the  background  was  left  bare. 
In  the  centre  was  placed  a  white 
paper  napkin,  such  as  is  sold  by 
the  Dennison  Co.  for  picnics,  etc. 
In  the  centre  was  a  pint  glass  jar 
filled  with  corn  taken  from  a  can 
standing  empty  on  the  immediate 
right.  On  the  left  stood  a  sign : 

_ 


»V*******V*V  CORN. 

The  finest  Maine  Corn 
on  the  Market. 


asparagus  instead  of  corn.  In  the 
centre  stood  a  bunch  of  aspara¬ 
gus  arid  on  each  side  stood  three 
cans  of  asparagus,  and  the  fol¬ 
lowing  sign  was  suspended  above 
the  centre : — 


15  c.  a  Can  j  $1.65  a  Dozen. 
$3.20  a  Case. 


No.  3. 

The  third  was  on  the  same 
order  as  the  second.  The  same 
kind  of  a  display  was  made,  using 

1 

' 


You’ll  find  that  the  canned 
tastes  better  than 
the  fresh. 


-As  a  proof- 
- T  R  Y  IT- 


At  — c.  a  Can. 

Tips,  — c.  a  Can, 
J.  J.,  Philadelphia. 


H.  L.  Loop. 


Philadelphia,  Pa. 


“A  Christmas  Dinner”  Window. 

Have  a  couple  placards  printed 
to  hang  in  the  window?  One 
with  the  words  “Here’s  the  place 
to  buy  your  Christmas  Dinner,” 
or  “Come  and  have  your  Christ¬ 
mas  Menu  filled  here,”  and  then 
another  card  headed  “Menu”  and 
a  list  of  dishes  for  the  dinner. 
For  a  sample  : — 

MENU. 

Chicken  Soup. 

Roast  Turkey.  Cranberry  Sauce. 

Potatoes  a’la  Duchesse. 

Sweet  Potatoes.  Baked  Tomatoes. 

Roast  Beef.  Currant  Jelly. 

Lima  Beans.  Celery. 

Mince  Pie.  Pumpkin  Pie. 

Plum  Pudding.  Fancy  Cakes. 

Nuts.-  Gjffee. 

Cover  the  floof  OTyour  window 
with  dark-green  paper.  Then 
place  a  table  about  three  feet 
long  and  two  feet  wide,  or  ac¬ 
cording  to  the  size  of  your  win¬ 
dow,  near  the  centre  of  the  win¬ 
dow,  leaving  a  little  space  in 
front  for  goods.  The  legs  of  the 
table  can  be  made  of  canned  sal¬ 
mon  placed  carefully  on  each 
other  to  the  proper  height,  and 
the  end  out  of  a  box  will  make 
a  good  top.  Put  a  white  cloth  on 
the  table  and  paper  napkin,  knife, 
fork  and  spoon  at  each  end  and 
sides  as  for  four  persons.  Then 
place  a  large  dressed  turkey  on  a 
platter  in  centre  of  table.  Place 
a  dish  of  cranberries,  a  stand  of 
celery,  bottle  of  olives,  ketchup, 
etc. 

Make  your  table  just  as  at¬ 
tractive  as  possible.  Now,  on  the 
floor  of  the  window,  in  front  of 


the  table,  place  a  display/ of  each 
article  mentioned  on  your  Menu 
card.  A  nice  basket  of  potatoes, 
a  nice  pumpkin,  or  a  pyramid  of 
canned  pumpkins,  a  pyramid  of 
mince  meat,  a  display  of  nuts, 
cakes,  coffee,  etc. 

X  X. 

Horseheads,  N.  Y. 


“An  Afternoon  Tea”  Display. 

This  display  has  been  used  suc¬ 
cessfully  several  times.  In  win¬ 
ter  a  good  many  ladies  give 
afternoon  teas.  First,  lay  the 
bottom  of  the  window  with  clean 
white  paper.  Have  a  small  table 
with  a  white  cloth  in  the  centre 
of  the  window.  Set  it  as  attract¬ 
ive  as  possible.  Set  cake  and  tea 
on  the  table  and  have  dolls  sit¬ 
ting  in  chairs  around  table  (if 
preferred,  place  small  packages 
of  tea  and  boxes  of  cakes  around 
side  and  back  of  window).  On 
one  side  of  the  table  set  a  glass 
cake  stand  and  pile  it  up  with 
slices  of  cake,  and  place  boxes  of 
cakes  at  the  foot  of  the  stand. 
On  the  other  side  have  fruit  the 
same  with  boxes  of  tea  at  the  foot 
of  the  stand.  Have  three  signs  at 
the  front  of  the  window  like  the 
following- : — 


Try  our  60c. 
best  Tea. 
All  blends 


Try  our 
fresh 

Baked  Cake. 


We  have 
nice, 

ripe  Fruit. 


And  then  have  a  large  sign  at 
the  back  of  the  window  reading: 


ARE  you  going  to  give  an 
•  Afternoon  Tea  this 
Winter?  If  so,  come 
to  us.  We  can  suit 
you  In  clean,  fresh  goods 
at  moderate  prices. 


You  can  write  or  print  these 
signs  as  it  suits  you  best.  Have 
three  boxes  in  back  of  the  table, 
one  with  tea,  one  fruit  and  one 
assorted  cakes. 

E.  J.  McComb. 
i 6  Preston  street, 

West  Philadelphia. 


ASSOCIATION  NEWS. 


Dos  Angeles,  Cal. 

The  associated  retail  grocers  of 
Los  Angeles,  Cal.,  are  endeavor¬ 
ing  to  bring  about  full-weight 
packages  of  butter,  so  that  when 
they  sell  their  consumers  a  2- 
pound  square  of  butter  it  will 
weigh  32  ounces  instead  of  28  and 
29  ounces  as  it  does  now. 


Tender  Threads  of 

Pure  Cod 


<ft  Talisman  Thredded  Codfish 

is  made  from  clean  pieces 
cut  from  Talisman 
Georges  Codfish  in  the 
packing  of  wood  boxes 
and  middles.  Just  as 
pure  and  good  codfish  as 
any,  and  absolutely  bone¬ 
less. 

For  winter  trade, 
packed  in  paper  cartons, 
and  for  summer,  in  glass 
jars. 

<]f  Every  customer  who 
eats  breakfast  will  buy 

Talisman  Thredded  Codfish. 


Swift  &  Company 

- - 


Good  Business 
for  You 

In  asking  grocers  to  handle 
Wheatena  we  do  not  approach 
them  as  if  asking  a  favor — it  is 
a  business  proposition  as  good 
for  the  seller  as  for  us. 

For  Wheatena  is  a  thoroughly 
substantial  cereal  food.  Es¬ 
tablished  as  the  favorite  cereal 
of  thousands  of  consumers. 

It  sells  and  it  pays  the  seller  a 
profit  that  we  have  never  heard 
complaint  of  from  anybody. 

The  roasted  kernels  of  hard 
winter  wheat;  sterilized  by  our 
process  and  sealed. 

The  Wheatena  Company 

Rahway,  New  Jersey 
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Tea. 


The  tea  market  has  shown  fair 
activity  during  the  week.  Hold¬ 
ers  of  desirable  grades  have  found 
some  demand  for  them,  but  only 
for  actual  wants.  Prices  show  no 
change  whatever,  being  steadily 
maintained  on  the  present  basis 
throughout.  The  present  basis 
however,  is  not  satisfactory  to  the 
average  seller,  as  the  margin  of 
profit  in  many  grades  is  very 
small,  and  other  grides  show  no 
profit  at  all.  The  consumptive 
demand  for  tea  is  fair.  Here  and 
there  is  heard  discussion  as  to 
restoring  the  duty  on  tea,  but  the 
trade  do  not  seem  to  think  it  will 
amount  to  much. 

Coffee. 

With  the  final  adjustment  and 
settlement  of  December  Rio  and 
Santos  options,  the  market  has 
again  taken  on  the  same  aspect 
it  has  presented  for  the  last  year. 
Exchange  transactions  are  again 
narrowed  to  selling  against  actual 
stock.  There  is  no  outside  specu¬ 
lative  interest  whatever  and  no 
quotable  change  in  actual  Brazil 
coffees.  There  is  very  little  ac 
tivity — simply  a  hand-to-mouth 
business  such  as  prevailed 
throughout  the  entire  year.  Bet¬ 
ter  grades  of  mild  coffees  are  firm, 
but  medium  and  low  grades  are 
inclined  to  be  weak.  Java  and 
Mocha  are  unchanged  and  are 
about  steady. 

Sugar. 

The  raw  sugar  market  has 
turned  weaker  during  the  week. 
It  looks  now  as  if  new  Cuban 
raw  sugar  would  be  available 
soon,  which  naturally  has  a  soft¬ 
ening  tendency.  The  general  im¬ 
pression,  however,  is  that  no  de 
dine  in  refined  will  occur,  but 
possibly  an  advance,  as  the  squab¬ 
ble  between  the  refiners  has 
brought  the  price  below  where  it 
would  otherwise  be.  The  Federal 
has  announced  that  it  would  close 
down  for  the  balance  of  the  year, 
thus  removing  an  influence  which 
has  precipitated  the  reduction  in 
prices.  If  possible,  the  other  re 
finers  may  take  advantage  of  this 
by  advancing  prices  temporarily 
The  consumptive  demand  for  re 
fined  sugar  is  fair. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  fairly 
active  for  the  season,  but  prices 
are  so  high  as  to  interfere  some 


syrup  is  unchanged  and  in  fair 
demand.  Molasses  is  well  main¬ 
tained  as  to  price  and  in  fair  de¬ 
mand. 


Fish. 

The  fish  market  is  exceedingly 
quiet.  Norway  and  Irish  mack¬ 
erel  are  unchanged  in  price  and  in 
very  moderate  demand.  There 
will  be  little  activitjr  for  the  bal¬ 
ance  of  the  year.  Cod,  Take  and 
haddock  are  unchanged  in  price 
and  in  fair  demand.  Salmon  is 
moderately  active  at  ruling  prices. 
All  sardines,  domestic  and  im¬ 
ported,  are  unchanged  and  in 
light  demand. 

Canned  Goods. 

The  tomato  market  is  weaker 
and  fair  standards  have  been 
offered  during  the  week  at  6yy 
cents.  There  still  seems  to  be 
some  confidence  in  some  quarters 
that  the  market  will  improve  by- 
and-by.  Corn  is  unchanged  and 
very  dull.  Peas  are  dull  also, 
with  a  little  demand  for  the 
cheaper  grades.  Peaches  are 
scarce,  steady  to  firm  in  price  and 
quiet.  Apples  still  average  about 
$2.40  both  for  new  and  old.  Old 
goods  are  about  cleaned  up.  Cali¬ 
fornia  canned  goods  show  no 
change  whatever  and  the  current 
demand  is  light.  Small  Balti¬ 
more  canned  goods  are  un- 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  foi 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ’ 
and  contribute  a  good,  suggestive  weekly  article.  We  have  triec 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers 
probably  every  one  of  whom  has  some  technical  knowledge  of  win 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original— in  fact,  those  which  have  been  used  successfully  an 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  ar 
average  price  of  #5  each.  All  matter  sent  in  under  this  arrangemen 
should  be  addressed  to  the  “  Window-Dressing  Department.”  I 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


which  it  can  hardly  do  for  a 
month  yet.  The  future  depends 
on  the  weather. 


changed  and  dull. 


what  with  the  demand.  Sugar 


Dried  Fruits. 

Prunes  are  firmer  on  the  coast, 
though  no  actual  change  in  price 
has  occurred  as  yet.  The  demand 
is  only  fair.  Peaches  have  ad¬ 
vanced  on  the  coast,  but  no 
change  has  occurred  in  secondary 
markets  as  yet.  The  demand  is 
not  large.  Apricots  are  main¬ 
tained  at  the  last  advance  and  in 
light  demand.  Currants  are 
fairly  active  at  ruling  prices. 
Raisins  are  unchanged,  both  as  to 
loose  and  seeded.  There  is  a  new 
pooling  scheme  under  way  on  the 
coast  which  if  it  goes  through 
will  probably  advance  prices  at 
least  1  cent.  Citron,  dates  and 
figs  are  selling  well  at  unchanged 
prices. 

Eggs. 

The  egg  market  is  very  firm. 
There  is  an  active  demand  both 
for  fresh  and  refrigerator  eggs. 
The  receipts  of  fresh  are  very 
ght  and  stocks  in  storage  are 
decreasing  very  fast.  A  short 
supply  is  reported  everywhere. 
There  will  be  no  relief  from  the 
present  very  high  prices  until  the 
supply  of  fresh  eggs  increases, 


Butter. 

There  is  a  very  active  consump¬ 
tive  demand  for  all  grades  of  but¬ 
ter,  both  solids  and  prints,  and 
the  market  has  advanced  1  cent 
per  pound.  Stocks  in  storage 
are  reducing  very  fast,  and  the 
outlook  for  the  future  is  a  short¬ 
age  in  the  fresh  supply  and  firm 
and  higher  prices  on  all  grades. 

Cheese. 

The  cheese  market  has  ad¬ 
vanced  ]/2  cent  per  pound,  and  is 
very  active  on  all  grades.  Stocks 
of  cheese  are  very  light  and  an 
active  demand  for  all  grades  can 
be  expected,  accompanied  by 
continued  high  prices. 

Beans  and  Peas. 

Domestic  pea  beans  are  un¬ 
changed  in  price,  imported  possi¬ 
bly  a  shade  easier.  The  demand 
is  fair.  Marrows  are  unchanged 
as  to  domestic,  but  higher  as  to 
imported.  The  quotation  on  the 
latter  is  now  $2.30.  California 
limas  are  unchanged,  both  on 
spot  and  to  come  forward,  and  the 
demand  is  fair.  Split  and  dried 
peas  are  unchanged  and  firm. 
The  demand  is  good. 


Provisions. 

All  cuts  of  smoked  meats  are 
dull  and  unchanged.  The  mar¬ 
ket  is  still  passing  through  the 
dullest  season,  and  the  consump¬ 
tive  demand  is  very  light.  Hams 
are  at  their  lowest  point,  and  it 
seems  unlikely  that  they  will 
materially  change  for  some  few 
weeks.  After  that  there  will  be 
a  larger  consumptive  demand. 
Pure  and  compound  lard  are  un- 
|  changed  and  in  fair  demand.  Bar¬ 


rel  pork,  canned  meats  and  driec 
beef  are  all  dull  and  unchanged 

Produce. 

White  potatoes,  85  to  90  cents 
per  bushel,  demand  fair;  sweet 
potatoes,  firsts,  55  to  60  cents  per 
basket;  seconds,  35  to  40  cents 
per  basket,  demand  fair;  carrots, 
3°  t°  35  cents  per  basket,  demand 
poor;  Jersey  cabbage,  12 y2  to  20 
cents  per  basket,  demand  fair; 
York  State,  $23  to  $28  per  ton  ; 
white  turnips,  15  cents  per  bas¬ 
ket;  yellow,  25  cents  per  basket, 
demand  fair ;  beets,  $1.50  to  $2  per 
hundred  bunches,  demand  poor; 
New  York  salad,  $1.50  per  bas¬ 
ket;  Florida  salad,  $1.50  to  $2.50 
per  basket,  demand  fair;  horse¬ 
radish,  $3.50  to  $4  per  barrel,  de¬ 
mand  poor;  watercress,  $1.50  to 
$2  per  barrel,  demand  fairy  Penn¬ 
sylvania  celery,  6  to  8  cents  per 
bunch;  York  State  and  Kalama¬ 
zoo,  35  to  40  cents  per  bunch,  de¬ 
mand  fair;  cauliflower,  $4  to  $4.25 
per  barrel,  demand  poor;  pars¬ 
nips,  $1  to  $1.25  per  barrel,  de¬ 
mand  fair;  pumpkins  (Boston 
squash),  75  cents-io  $1  per  bar¬ 
rel,  demand  poor;  spinach,  Penn¬ 
sylvania,  $1  to  $1.25  per  barrel ; 
Southern,  80  cents  to  $1  per  bar¬ 
rel,  demand  fair;  oyster  plants, 
$3-5°  t°  $4  per  hundred  bunches, 
demand  good.  . 

Green  Fruit. 

Apples,  per  barrel,  Kings,  $4  to» 
$4.25;  Baldwins,  $3.25  to  $3.75; 
Hulbersons,  $3  to  $3.50;  Green¬ 
ings,  $3.25  to  $3.50;  Pippins, 
$2.75  to  $3;  Northern  Spy,  $3.75 
to  $4;  Bellflower,  $4  to  $4.50; 
Ben  Davis,  $2.75  to  $3,  demand 
good;  bananas,  large,  $1.25  to 
$1.75  per  bunch;  8-hands,  75 
cents  to  $1  per  bunch;  7-hands, 
60  to  75  cents  per  bunch  ;  6-hands, 
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40  to  50  cents  per  bunch,  demand 
poor;  Florida  oranges,  $1.35  to 
$2  per  box,  demand  fair;  lemons, 
California,  $3.25  to  $3.75  per  box, 
demand  fair;  Messina,  $2.75  to 
$3.25  per  box,  demand  fair;  Flor¬ 
ida  grapefruit,  $2.50  to  $3.50  per 
box,  demand  fair;  pineapples,  $2 
to  $2.25  per  box,  demand  poor ; 
limes,  80  cents  per  hundred. 

Nuts. 

Peanuts,  green,  choice,  y/2 
cents  per  pound ;  fancy,  4^4 
cents  per  pound;  jumbo,  cents 
per  pound ;  roasted,  choice,  85 
cents  per  bushel;  fancy,  $1.20  per 
bushel;  jumbo,  $1.45  per  bushel, 
demand  fair  ;  almonds,  paper  shell. 
14  cents  per  pound;  soft  shell, 
13  cents  per  pound ;  Brazils,  9 
cents  per  pound ;  filberts,  9% 
cents  per  pound;  pecans,  12 
cents  per  pound;  walnuts,  iil/2 
cents  per  pound;  mixed 'nuts,  10 
cents  per  pound,  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 


Imported  Fish  Products. 

Notwithstanding  the  unseason¬ 
able  weather,  the  demand  for 
Holland  herring  continues  quite 
good.  Cables  from  Holland  re¬ 
port  an  advancing  market  and  a 
shortage  of  supplies,  but  this  as 
yet  has  had  no  effect  on  the 
American  market.  Competition 
here  is  so  strong  on  Holland  her¬ 
ring  that  prices  are  unchanged, 
low  and  very  much  below  the  im¬ 
port  point. 

Scotch  herring,  on  the  contrary, 
are  in  good  demand  and  very 
strong,  and  supplies  of  large  fulls 
and  also  of  fulls  both  Shetland 
and  Eastcoast  are  getting  small. 
Some  very  fine  Lochfyne  herring 
have  arrived  and  they  are  eagerly 
taken  by  the  trade. 

Irish  mackerel  are  dull  and  neg¬ 
lected. 

Norway  mackerel  have  been 
selling  more  freely  of  late  owing 
to  the  very  much  reduced  prices, 
which  makes  especially  the 
smaller  grades  of  Norway  mack¬ 
erel  a  most  desirable  article  to 
handle. 

The  sardine  situation  is  un¬ 
changed.  French  sardines  are 
scarce  and  there  is  quite  a  scarc¬ 
ity  of  Portuguese  sardines,  as 
there  is  no  small  fish  to  be  had 
and  none  being  packed  at  present. 

Sprats  are  in  good  demand. 
Supply  of  new  pack  cannot  be 
reckoned  upon  until  smaller  fish 
are  caught.  At  present  the  catch 
consists  of  fish  which  would  yield 
about  4  to  6  fish  per  Dingley  34 
can,  which  is  not  at  all  desirable 
for  the  American  market. 

Anchovies  in  half  barrels  are 
rather  scarce,  but  there  is  a  fair 
supply  of  anchovies  in  tins  and 
fancy  white  kegs. 

Stockfish  is  now  selling  rather 


Driskly  and  Italian  No.  1  of  fine 
quality  is  getting  scarce;  very 
ittle  left  over  in  Norway. 

Norwav  smoked  sardines  con¬ 
tinue  in  very  good  demand. 
Prices  are  very  firm  owing  to  a 
ikelihood  of  a  shortage  in  sup¬ 
plies,  especially  of  the  best  grades. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 

Baltimore  Canned  Goods. 

No.  1. 

Whenever  a  holiday  occurs  in 
the  middle  of  the  week  it  invari¬ 
ably  lessens  the  demand  for  goods 
during  the  remainder  of  the 
week.  Consequently  we  had 
practically  onlv  three  days’  busi¬ 
ness  last  week.  The  demand  for 
tomatoes  was,  under  the  circum¬ 
stances,  lighter  than  it  was  during 
the  week  previous,  but  the  prices 
are  unchanged.  The  canners 
take  encouragement  over  the 
outlook  for  that  article,  because 
of  the  fact  that  the  selling  prices 
hang  stubbornly  around  the  pres¬ 
ent  quotations.  Nearly  every 
jobber  seems  to  be  waiting  until 
after  the  opening  of  the  new  year 
before  buying  tomatoes  in  larger 
quantities,  but  frequently  there  is 
a  buying  movement  started  dur¬ 
ing  the  month  of  December  for 
delivery  after  the  first  of  the  year, 
and  there  are  indications  that 
something  may  be  done  in  that 
line  next  month.  It  is  gratifying 
to  know  that  there  has  been  no 
speculative  buying  of  large  blocks 
of  tomatoes  which  might  be 
thrown  upon  the  market  later  on. 
Speculators  can  readily  find  more 
active  fields  elsewhere  for  their 
endeavors.  At  the  meeting  of  the 
Tri-State  Canners’  Association  at 
Wilmington,  Del.,  on  the  19th  it 
was  stated  that  the  total  pack  of 
tomatoes  in  the  United  States  this 
year  was  9,000,000  cases,  against 
13,400,000  cases  in  1907.  It  will 
be  recalled  that  the  tomato  mar¬ 
ket  was  strong  and  advancing  be¬ 
fore  the  opening  of  the  canning 
season  last  August,  indicating 
that  the  stocks  of  the  1907  pack 
had  been  placed  in  line  of  con¬ 
sumption,  leaving  a  fair  field  for 
the  output  of  1908.  At  the  pres¬ 
ent  low  prices  it  is  reasonably 
sure  that  the  consumption  of  to¬ 
matoes  during  the  winter  and 
spring  will  be  quite  heavy. 

The  feature  of  the  market  dur¬ 
ing  the  past  two  weeks  has  been 
the  strength  of  cove  oysters  and 
baked  beans,  the  demand  for 
which  was  excellent.  Sweet  po¬ 
tatoes  were  fairly  active  also  at  a 
lower  range  of  prices,  and  sauer 
kraut  shows  a  disposition  to  ad¬ 
vance.  Outside  of  those  lines  of 
goods  the  demand  fell  off  from 
the  previous  week,  but  the  prices 
continued  firm  all  along  the  line. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 

No.  2. 

No.  3s  full  standard  tomatoes 
were  offered  a  year  ago  at  80  cents 


and  the  market  was  firm  at  this 
figure,  notwithstanding  the  fact 
that  a  panic  was  on  and  tight 
money  compelled  buyers  to  witli- 
rold  orders  at  this  extremely  low 
marked-down  figure.  This  year 
money  is  plentiful  and  prosperity 
rampant,  and  yet  notwithstanding 
the  low  down,  below  cost  price  of 
70  cents,  with  a  pack  over  3,000,- 
000  cases  short  of  last  year,  still 
the  buyer  does  not  enthuse  and 
only  buys  in  order  to  meet  pres¬ 
ent  requirements.  Liberal  buy¬ 
ing  would  soon  force  an  advance, 
but  the  buyer  as  yet  refuses  to 
place  orders  except  in  carload 
lots  and  as  a  result  the  market 
fails  to  strengthen,  notwithstand¬ 
ing  the  fact  that  the  total  volume 
of  these  day-to-day  orders  for  the 
past  week  have  been  unusually 
numerous  and  from  all  sections, 
with  if  anything  the  odds  in  favor 
of  the  West,  which  would  indi¬ 
cate  the  possibility  of  an  in¬ 
sufficient  supply  in  that  quarter  to 
meet  current  consumption  until 
the  next  packing  season.  No.  3s 
full  standard  tomatoes  are  gen¬ 
erally  firmly  held  on  the  basis  of 
70  to  75  cents  factory,  with  off- 
standards  here  and  there  offered 
at  673/2  cents,  while  seconds  are 
offered  at  623/2  to  65  cents,  de¬ 
pending  upon  grade.  Gallons  are 
quoted  from  $2  to  $2.15,  depend¬ 
ing  upon  packer  and  reputation 
of  brand. 

Corn  for  immediate  and  de¬ 


ferred  shipment  is  gradually 
strengthening  in  tone  if  not  in 
price.  There  seems  to  be  no  more 
reason  for  the  prices  of  corn  to 
retain  their  present  position,  or 
as  much  as  tomatoes,  for  the  pack 
of  corn  has  been  unquestionably 
lighter  during  the  season  of  1908 
than  it  has  been  for  years,  and  an 
advance  above  present  prices  is 
almost  as  much  assured  as  the 
coming  calendar  months  in  their 
regular  succession.  Shoepeg  corn 
continues  to  be  offered  on  the 
basis  of  60  to  75  cents,  f.  o.  b. 
factory,  with  some  fancy  grades 
being  held  at  80  cents.  Southern- 
packed  Maine  style  is  exceedingly 
difficult  to  locate  under  65  cents, 
except  one  or  two  small  lots, 
which  will  not  quite  pass  muster 
in  quality  at  62^  cents. 

Strasbaugh,  Silver  &  Co. 
Aberdeen,  Md. 

Sugar. 

There  isn’t  much  of  a  market 
in  raw  sugar,  but  the  conditions 
reigning  are  keeping  prices  firm, 
and  the  outlook  seems  all  right  up 
to  such  time  as  new  crop  Cubas 
start  to  come  in.  There  isn’t  any 
too  much  stock  at  the  refinery 
ports,  the  offerings  are  very  light, 
European  prices  are  being  main¬ 
tained,  the  demand  for  refined  is 
fair,  and  any  possibility  as  to  a 
change  in  the  estimated  next 
year’s  production  is  toward  a  de¬ 
crease,  not  an  increase.  Stocks 


Have  an 

“H-O” 

Department 


Make  a  good  display  of  HORNBY’S 
OATS;  tell  your  salesman  to  ask  for 
orders  on  it;  suggest  it  to  customers 
frequently — first  thing  you  know  your 
“H-O  Department”  will  do  the  biggest 
cereal  business  in  your  town.  This  is 
because  it  already  has  the  biggest  sale 
and  you  will  be  getting  your  part  of  it. 


THE  H-O  COMPANY 

BUFFALO,  N.  Y. 
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Coffee  Offerings 


-BY- 


S.  h.  ANGELL  &  CO. 

Wholesale  Coffees  and  Teas  Only 

129  lYlaiden  Lane  s  New  York:  City 


Our  specialty  is  low-priced  coffees  and  teas.  Let  us  know 
your  wants  and  we  will  mail  samples  and  quotations. 

If  it  is  low-priced  goods  you  want  we  will  supply  your  wants. 

PURE  ROASTED  COFFEE  SIFTINGS,  300  ba^s,  3C-  Per  H>- 


<|  The  finest,  richest,  most  “Sardiney”  Sardine  we 
have  ever  seen,  regardless  of  price,  is  our  Vita 
Norwegian  Sardines. 

Every  customer  who  likes  a  Sardine  to  be  some¬ 
thing  more  than  a  little  cured  fish;  in  other  words, 
to  have  a  distinctive  flavor,  will  buy  the  Vita 
brand  eagerly  and  steadily.  It  has  a  flavor  that 
no  other  Sardine  approaches.  Only  Norwegian 
fish  have  that  flavor. 

<Jf  Young,  tender,  silver-skinned  fish. 


F.  H.  Phillips  &  Co. 


444=446  GREENWICH  ST. 
NEW  YORK 


SUCCTED_WHIU  Rice 

Popping  corn 

C/S  50/10  OZ.  Pkgs. 
C/S  100/10  oz.  Pkgs. 
C/S  24/20  oz.  Pkgs. 
C/S  48/20  oz.  Pkgs. 
ASK  FOR  PRICES 


Not  Canned  Oysters, 

But  Oysters  in  Caois 

/ 

Our  Monogram  Oysters  in  cans  are  wholly  different 
from  canned  oysters,  because  they  retain  all  the  flavor  of 
the  fresh  oyster.  If  you  are  located  where  you  cannot  get 
fresh  oysters  you  can  sell  the  Monogram  brand  with  perfect 
satisfaction.  Clean,  pure,  sanitary  and  uncontaminated. 

Packed  in  quart  cans,  and  shipped  two,  three  and  four 
dozens  to  the  case.  Eet  us  quote  prices. 

Merrell=Haviland  Oyster  Company 

Boat  2,  Foot  of  Bloomfield.  Street,  New  York  City 


U 


YOU  can  pay  MORE 
for  ANTEDILUVIAN 
brands,  but  you  can’t 
buy  popping  corn  giv¬ 
ing  better  yield  and 
satisfaction  to  con¬ 
sumers  than 

Brad’s  Tip  Top”  and  “I-X-L” 


PHILADELPHIA  DISTRIBUTERS 

Birdsong  &  Co.,  36  N.  Delaware  Ave. 


held  by  the  refiners  and  their 
shipments  bought  to  arrive  should 
,  be  enough  to  last  through  the 
season,  but  stocks  cannot  be  per¬ 
mitted  to  get  too  low,  and  all  lots 
that  come  to  market  are  being 
looked  upon  at  present  prices  as 
desirable  purchases.  The  demand 
for  cane  refined,  while  it  is  being 
confined  largely  to  the  Eastern 
States,  nevertheless  amounts  to  a 
considerable  tonnage,  and  with  no 
chance  of  repleting  diminished 
stocks  until  after  the  first  of  the 
year  the  inroads  made  by  the  de 
mand  for  refined  are  a  source  of 
strength  as  regards  quotations. 
With  Europe  maintaining  values 
the  early  Cuba  shipments  will 
bring  good  prices.  Europe  has 
had  a  welbsupported  market. 
Speculators  have  been  large  buy¬ 
ers.  The  crops  in  the  different 
Continental  countries  are  coming 
to  an  end.  The  sugar  content 
has  been  greater  so  far  than  last 
year,  although  the  weight  of  the 
roots  harvested  has  been  less. 
The  sugar  tonnage  outturn  will 
be  under  the  first  estimates.  The 
decrease  in  the  European  beet 
crop  is  offset  by  the  expected  in¬ 
creased  production  in  the  cane 
crops.  It  would  seem  that  hope 
of  profit  in  buying  at  present 
prices  could  be  based  only  upon 
the  expectation  of  a  substantially 
increased  consumption  during 
1909.  The  time  to  speculate  in 
sugar -in  the  United  States,  both 
raw  and  refined,  won’t  come  until 
next  spring.  There  will  be  profits 
then  for  those  that  buy  right,  as 
there  are  nine  years  out  of  ten. 

News  from  Cuba  this  week 
states  that  the  growing  crop  is 
progressing  favorably.  About  the 
only  thing  that  can  keep  Cuba 
from  getting  a  big  crop  next  year 
will  be  a  too  early  starting  of  the 
rainy  season.  That  is  one  of  the 
risks  every  year,  but  one  that  is 
being  minimized  each  season  be¬ 
cause  of  the  better  equipment 
and  improving  facilities  of  the 
Cuban  factories. 

M.  G.  Wanzor  &  Co. 
New  York,  N.  Y. 


Spices.  , 

The  market  is  exceedingly 
active  for  spot  as  well  as  futures. 
The  tendency  of  prices  is  certain¬ 
ly  upward  and  all  signs  point  to 
a  much  higher  level  for  1909. 

Pepper. — Spot  stocks  are  very 
scarce  and  are  firmly  held.  It  is 
really  impossible  at  times  to  buy 
at  ruling  market  quotation.  Fu¬ 
tures  are  firmer  and  when  the 
large  increase  in  demand  during 
the  year  is  considered  it  looks  like 
higher  prices  will  rule. 

Cayennes  very  scarce  and  the 
demand  is  good. 

Cloves. — The  market  continues 
active  at  advanced  prices.  The 
crop  is  no  doubt  much  less  than 
last  year.  Any  changes  that  will 
occur  are  likely  to  be  upward. 

Pimento  (Allspice)  is  much 
firmer,  but  practically  unchanged 


during  the  wetfle.  The  spot  sup¬ 
plies  are  -  decreasing,  notwith- 
sanding  that  there  has  been  some 
large  arrivals. 

Mace  is  very  scarce,  somewhat 
firmer  and  in  very  good  demand. 

Nutmegs  have  advanced  during 
the  week.  The  demand  has  been 
large  and  cables  received  are 
quoting  much  higher  values. 

Cassias. — Saigon  is  scarce.  Ba¬ 
tavia  is  very  steady  and  good 
grades  continue  scarce.  China  fs 
much  higher,  both  for  spot  and 
futures. 

Gingers  are  very  much  firmer 
and  the  demand  is  excellent  at 
present. 

Seed  s. — Caraway  somewhat 
firmer,  but  practically  unchanged. 
Celery,  Coriander,  Poppy  and 
Mustard  all  firmly  held  at  un¬ 
changed  values. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


MARKET  NOTES. 

Almeria  grapes  are  somewhat 
firmer.  The  price  ranges  from 
$3-75  to  $7-5°  per  cask  and  is  sell¬ 
ing  well. 

Oregon  box  apples  range  from 
$2.25  to  $2.50  and  are  in  excellent 
demand.  The  variety  referred  to 
is  “Johnson’s.” 

Florida  tangerines  range  from 
$3.50  to  $4  per  box  and  are  selling 
slowly. 

Florida  beans  average  $4.50  per 
crate,  which  is  high.  The  supply 
is  light. 

Boston  hothouse  cucumBers 
range  from  $10  to  $11  per  box. 
The  demand  is  light. 

Hothouse  radishes  average  $3 
per  100  bunches  and  are  selling 
slowly. 

Long  Island  cauliflower  ranges 
from  $4  to  $5,  which  is  a  high 
price.  The  quality  is  poor  and 
the  demand  fair. 

Florida  peas  range  from  $2.50 
to  $3  per  crate  and  are  selling 
very  fairly. 

California  tomatoes  average 
$1.50  per  crate,  and  Floridas  $3. 
The  demand  is  only  fair. 

Florida  eggplants  range  from 
$3.50  to  $4.  There  is  a  good  de¬ 
mand  for  good  stock. 

Florida  peppers  range  from 
$1.50  to  $2  and  are  in  very  slow 
demand. 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  fret 
cut.  Answers  may  be  addressed  to  the  Gnocnav  Would  when  desired,  provided  the  advertisement  is 
accompanied  by  so  cento  In  postace  to  pay  for  temalllnc  the  same.  To  non-eubscrlbers  the  price  is  50 
cents  per  Issue. 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE.— Pure  maple  syrup,  put  up  in 
one  gallon  tin  cans.  Price,  90  cents  per 
gal  Ion.  Arthur  L.  Young.  Attica,  N.  Y.  25 


FOR  SALE. — Grocery,  meat  and  provision 
store,  also  manufacturer  of  provisions,  in 
Chester  County,  about  25  miles  from  Phila¬ 
delphia.  Doing  $15,000  yearly— one-half 
cash  and  one-half  credit  business  which  is 
good.  Stock  of  abiut  $1,000.  Fixtures  to 
be  sold  at  an  appraised  value,  about  $600. 
This  store  has  netted  the  owner  above  all 
living  and  personal  expenses  $1,000  a  year 
for  the  last  five  years.  Dwelling  for  sale, 
but  will  rent  for  $40  per  month.  Ill  health 
causes  selling.  Address,  “M.  P.,”  care 
“Grocery  World  and  General  Merchant,” 
927  Arch  Street,  Philadelphia,  Pa. 

FOR  SALE. — Post  cards — comics — no  two 
alike.  50  for  25  cents;  ico  for  40  cents. 
Address  N.  H.  Breckenridge,  Vermontville, 
New  York. _ 24 

FOR  SALE. — Bowser  self-measuring  oil 
tank.  Perfect  order.  Used  14  months. 
Will  take  $10.50.  Verling  Harris,  136-138 
Northern  Liberty  Market,  5th  and  K  Sis., 
Washington,  D.  C. _ 24 


FOR  SALE. — In  Lancaster  County,  store 
property  for  $3,000,  which  can  be  bought 
for  half  cash  and  balance  on  mortgage. 
This  place  is  occupied  at  the  present  time 
by  a  first-class  general  store,  and  can  be 
bought  as  an  investment  on  which  the 
rental  will  pay  a  big  dividend.  For  further 
particulars  address  Robert  S.  McClure, 
Bart,  Lancaster  County,  Pa. _ 25 


FOR  SALE.— One  “Lancaster”  Comput¬ 
ing  Scale.  New.  $29  cash,  F.  O.  B.,  Ash¬ 
land,  Pa.  Marble  platform  style  with  brass 
scoops.  H.  F.  Granzow,  Ashland,  Pa.  24 


FOR  SALE. — Coal  and  feed  business. 
Two  houses,  two  warehouses,  stable,  coal 
yard,  etc.,  27  miles  from  Philadelphia. 
Doing  good  business.  Must  be  sold  to 
close  estate.  Address  H.,  care  “Grocery 
World  and  General  Merchant,”  927  Arch 
Street,  Philadelphia,  Pa.  _  25 


FOR  SALE. — Grocery  store  in  German¬ 
town.  Size,  18  x  25  feet.  Does  $450  weekly, 
one-half  cash.  Stock  $1,500  to  $2,000,  but 
will  reduce  to  suit  purchaser.  Rent,  $25 for 
store  and  dwelling.  This  is  a  good  paying 
business  and  the  chance  of  a  lifetime. 
Write  for  particulars.  “  Rare  Opportunity,” 
care  “  Grocery  World  and  General  Mer¬ 
chant,”  927  Arch  St.,  Philadelphia,  Pa.  23 


FOR  SALE. — Grocery,  selling  over  $100,000 
yearly,  all  spot  cash.  In  university  town, 
thirty  miles  from  Denver ;  on  four  railroads  ; 
hourly  electric  service  to  Denver.  Will 
sell  at  invoice.  Stock  about  $12,000;  fix¬ 
tures  $4,000.  Lease  on  new  building, 
50  x  120  feet,  can  be  extended.  Rent,  $75- 
This  is  a  bargain.  Box  524,  Boulder,  Col. 

 23 


FOR  SALE. — Two  thousand  pounds  of 
honey  in  combs,  packed  in  24  one  pound 
sections  for  shipping.  For  price  and  terms 
address  H.  E.  Godshalk,  559  W.  Chestnut 
Street,  Lancaster,  Pa.  23 


FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  400. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 


Present  stock  $5,000,  but  can  be  reduced  to 
$2, goo  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  Inventory. 

No.  403. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $700.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  404. — Near  Tioga  Philadelphia.  Gro¬ 
ceries,  meats  andprovisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$900.  Clean  net  profits,  15  per  cent. 
D  welling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,400  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves¬ 
tigation. 

No.  407. — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16  x  30  feet. 
Does  $200  weekly.  Stock  $300.  No  team. 
Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  408.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $400  weekly,  two-thirds 
cash.  Stock  about  $600.  Uses  one  team. 
Good  house  and  stable  connected.  Net 
profits  15  per  cent.,  as  charges  are  low. 
Real  estate  for  sale  or  rent.  Owner  has 
farm  and  wants  to  work  it.  Fixtures  and 
team,  $300;  stock  inventory.  Will  take 
around  $900. 

No.  410. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18  X55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stockabout$i,2oo.  Usestwoteams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  411.— In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $400-$450  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 
$i,5C>o-$2,ooo  Could  be  reduced  to  $1,200. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20  x  40  feet.  Does  $6oo-$700  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,500. 

No.  415.— In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16  x  22  feet.  Does  $250  weekly,  three-quar¬ 
ters  cash.  Stock,  $500.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thoroughly  profitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  $200,  stock 
at  inventory.  Take  about  $600.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500. 

No.  423.— In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23  x  45  feet.  Does  about  $20,000  per  year  ; 
two-thirds  cash,  balance  weekly  and 
monthly.  Stock,  $2,000.  One  team.  This 
business  is  one  of  the  oldest  stands  in  the 
county  and  is  only  sold  because  the  present 
owners  are  not  acquainted  with  the  business. 
Price,  inventory.  Very  fullest  investigation. 

No.  424.— In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33x49  feet.  Does  $33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  $1,500.  Uses  four  teams.  Netted 
11  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  because  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 
connected.  Price,  inventory.  Sickness 
cause  of  selling.  ....  „ 

No.  428.— In  West  Philadelphia.  Gro 
eery  store,  17x40  feet.  Does  $15,000  to 


$17,000,  two-thirds  cash;  balance  all  good 
trade.  Stock  $800  to  $900.  No  team.  Good 
dwelling.  Actual  net  profits  17  per  cent. ,  as 
expenses  are  low.  Real  estate  for  sale  or 
rent,  as  desired.  Owner’s  wife  don’t  like 
the  business,  which  is  the  only  reason  for 
retiring.  Will  sell  at  inventory. 

No.  430. — Also  on  Germantown  Ave., 
Philadelphia.  Groceries,  meats  and  provi¬ 
sions — mostly  meats.  Store  20x30  feet. 
Does  $250  per  week,  nearly  all  cash.  Stock 
carried  is  only  $150,  as  most  of  it  is  meats, 
which  are  quickly  turned  over.  Net  profits 
25  per  cent.  Owner  wishes  to  give  up 
business  and  will  sell  at  inventory. 

No.  431. — On  Germantown  Ave.,  Philadel¬ 
phia.  Groceries,  meats  and  provisions — 
mostly  meats.  Store  20x40  feet.  Regu¬ 
larly  does  $500  weekly  and  $800  in  busy 
season,  two-thirds  cash.  Stock  carried, 
$800.  Net  profit  20  per  cent.,  because  sales 
are  largely  meats.  Good  dwelling  con¬ 
nected  sale  or  rent.  Owner  wishes  to  go  to 
the  country  and  will  sell  at  inventory. 

No.  433. — In  Cumberland  County,  Pa., 
town  of  over  10,000.  Grocery.  Store  18x40 
feet.  Does  $400  per  week^oper cent.  cash. 
Stock  $1,200  to  $1,500.  No  team.  Delivery 
costs  $5  weekly.  Business  actually  nets 
10-11  per  cent.  Fixed  charges  small  and 
business  in  a  thoroughly  healthy  condition. 
Owner  wishes  to  study  law  and  very  anxious 
to  sell.  Established  nearly  three  years  ago. 
Price,  inventory.  This  is  a  rare  chance. 

No.  436.— On  Germantown  Ave.,  Phila¬ 
delphia.  Grocery  and  provisions.  Store 
25  x  60  feet.  Does  $30,000  yearly,  half  cash. 
Stock  carried,  $10,000  ;  but  can  be  reduced 
one-half.  Caters  to  fine,  high  class  trade, 
used  to  paying  high  prices.  Net  profits, 
20  per  cent.  Uses  three  horses  and  five 
wagons.  Business  solid,  prosperous  and 
very  profitable,  but  owner  wishes  to  retire. 
Real  estate  for  sale  or  rent.  Price,  inven¬ 
tory. 

No.  439. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  20x30 
feet.  Does  $550  to  $600  per  week,  three- 
quarters  cash,  balance  weekly  credit. 
Stock,  $400.  Net  profits,  10  per  cent.  Good 
dwelling  connected.  Owner  has  other  busi¬ 
ness  and  will  sell  fixtures  at  $1,200,  includ¬ 
ing  $375  cash  register  and  team.  Stock  at 
inventory. 

No.  443. — In  West  Philadelphia.  Meats 
and  provisions.  Size,  15x30  feet.  Does 
$11,000  yearly,  three-quarters  cash.  As 
stock  is  turned  rapidly,  stock  of  only 
$200  is  carried.  No  team.  Business  very 
profitable,  earns  18  per  cent.  net.  Fixed 
charges  very  small.  Owner  changing  busi¬ 
ness  and  will  sell  at  inventory.  Take 
around  $600. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  ft  CO., 

93 7  Arch  Street,  Philadelphia,  Pa. 


THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,000  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

421  WARNER  &  CO.. 

927  Arch  Street. _ Philadelphia,  Pa. 


WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
406  WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


PROSPEROUS  CANDY  MANUFAC 
TORY  AND  RETAIL  BUSINESS 
FOR  SALE. 

We  offer  a  clean,  prosperous  candy 
manufacturing,  wholesale  and  retail,  busi¬ 
ness  in  city  of  100,000,  within  forty-five 
minutes  from  Philadelphia.  Retail  store, 
25x40  feet ;  manufacturing  building,  58x72 
feet.  Has  averaged  $35,000  yearly  for  the 
last  three  years.  Retail  trade,  cash  ;  whole 
sale,  good  credit  trade.  Stock  carried  in 
all  branches,  $2,000  to  $2,500.  The  manu¬ 
facturing  business  is  mostly  of  penny  goods 
which  are  sold  and  delivered  by  four  teams, 


which  cover  a  radius  of  fifteen  miles. 
Manufacturing  business  is  1000  boxes 
behind  in  orders  and  is  in  a  thoroughly 
active  and  prosperous  condition.  Netted 
$3,ooo-$3,50o  last  year.  On  account  of 
family  reasons  and  sickness  owners  must 
go  back  to  family  homestead  and  farm. 
To  make  quick  sale,  only  $3,500  is  asked 
for  all  fixtures,  including  teams,  store  and 
manufacturing  fixtures,  and  complete  manu¬ 
facturing  outfit.  Stock  at  inventory,  but 
can  be  largely  reduced.  It  is  very  likely 
that  somewhat  under  $5,000  could  buy  this 
business.  Very  fullest  investigation. 

WARNER  &  CO., 

927  Arch  Street  Philadelphia,  Pa. 


000001 


000000000000000000 

o 

DO  YOU  WANT  TO  SELL  o 
YOUR  BUSINESS?  o 

We  find  buyers  for  grocery  and  o 
general  store  businesses  — nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
0  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
0  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

0  937  Arch  Street,  Philadelphia,  Pa.  o 

a  Phones,  Bell  Filbert  2500,  o 

e  Keystone,  Race  746.  o 

o  • 

looooooaaaaoaeeooooaoaoooo 


HELP  WANTED. 


WANTED. — Two  high-class  tea  salesmen 
for  Southern  States.  Address,  Tea  Depart¬ 
ment,  American  Coffee  Co.  of  New  Orleans, 
Ltd.,  New  Orleans,  La.  tf 


FOR  RENT. 


FOR  RENT. — A  rare  opportunity.  The 
right  man  can  rent  a  splendid  store  stand 
not  encumbered  with  old  and  unsalable 
goods.  It  is  now  enjoying  a  large  and 
profitable  trade  and  has  been  doing  a  suc¬ 
cessful  business  for  over  seventy-five  years. 
Located  in  the  heart  of  the  cement  region. 
Address,  “Opportunity,”  the  “Grocery 
World  and  General  Merchant,”  927  Arch 
Street,  Philadelphia.  Pa.  26 


MISCELLANEOUS. 


MR.  MERCHANT,  DO  YOU  WANT  TO 
keep  your  window  nice  and  clear  from 
frost  all  winter?  Send  me  one  dollar  and 
I  will  send  you  plan  that  will  do  it  without 
any  expense  and  very  little  trouble.  Guar¬ 
anteed.  H.  F.  Granzow,  Ashland,  Pa.  24 


»  MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
"'B  cents  o'ten  covers  the  whole 

A  expense  of  collecting  an  old  ac- 

count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description  ? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal” — it’s  free.  tf 


These  trade-mark 

8PE 
FOOD 


Unlike  other 

FARWELL  A  RHI 


ery  package 

ETIC 

s  of 

IVER  TROUBLES 

R  STRICT  DIET 

For  book 


Y..  U.S.A. 


FLI-STIKON 

THE  FLY  RIBBON 

The  Greatest  Fly  Catcher  in  the  World 
Retails  at  5c.  $4  80  per  gross 

The  Fly  Ribbon  Mfg.  Co..  New  York 
Order  from  your  jobber 
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UNDER  THE  DIRECTION  OF 


R*  DAETWYLER  Sc  CO.,  N.  E.  Cor.  Callowliill  and.  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  December  7,  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel .  $2.oo  per  bunch 

Selected,  9  hands,  packed  I  in  barrel .  1.50  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  I  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 65  per  bunch 

TANGERINES. 

Fancy,  120  to  box,  per  y2  box .  §2-2$  to  $2.50 

Fancy,  144  to  box,  per  ^2  box .  2.25  to  2.50 

Fancy,  168-200  per  box,  per  box .  2.00  to  2.25 

MESSINA  LEMONS. 

Extra  Fancy  Messina,  300  size,  per  box .  $4.00 

Extra  Fancy  Messina,  360  size,  per  box .  3.50 

Choice  Messina,  300  size,  per  box .  3.25 

Choice  Messina,  360  size,  per  box .  2.75  to  3.00 

CALIFORNIA  LEMONS. 

Extra  Fancy,  300  size,  per  box . $4.00 

Extra  Fancy,  360  size,  per  box .  3.75 

Choice,  300  size,  per  box .  3.50 

Choice,  360  size,  per  box .  3.50 

FANCY  FLORIDA  ORANGES 

Fancy  Brights,  96  to  box .  $2.25 

Fancy  Brights,  126  to  box .  2.25 

Fancy  Brights,  150-176  to  box .  2.25 

Fancy  Brigths,  200-216  to  box .  2.25 

Fancy  Brights,  250-288  to  box .  2.25 


Golden  Russetts,  96  to  box .  $1.75  to  $2.oc 

Golden  Russetts,  126  to  box .  1.75  to  2.0c 

Golden  Russetts,  150-176  to  box .  2.0c 

Golden  Russetts,  200-216  to  box  .  2.0c 

Golden  Russetts,  250-288  to  box .  2.25 


FANCY  ALMERjIA  GRAPES. 


Extra  Fancy,  barrels,  weight  65-66 .  $5-50  to  $6.00 

Extra  Fancy,  half  barrels,  weight  38 .  3.00 

Fancy,  barrels,  weight  64-66 .  5.00 

Extra  Choice,  barrels,  weight  63 .  4.50 

Choice,  barrels,  weight  63 .  4.00 

FANCY  FLORIDA  GRAPEFRUIT 

Fancy  Bright,  36  to  box .  $3.00 

Fancy  Bright,  46  to  box .  3.50 

Fancy  Bright,  54-64  to  box .  3.75 

Fancy  Bright,  80-96  to  box .  3.50 

Golden  Russetts,  36  to  box . 2.25 

Golden  Russetts,  46  to  box .  2.75 

Golden  Russetts,  54-64  to  box .  3.00 

Golden  Russetts,  80-96  to  box .  2.75 


NEW  JERSEY  SWEET  POTATOES. 


Fancy  Primes,  per  barrel .  3.25 

Choice  Primes,  per  barrel .  3.00 

Large  Medium,  per  barrel .  2.50 

Choice  Medium,  per  barrel .  2.25 


There  is  Big  Money  In  It 
If  You  Go  About  It  Right 

A  display  of  particularly  fine  fruit  will  attract 
more  attention  to  your  store  than  almost  anything 
else.  There  is  just  one  place  in  this  city  where  you 
are  always  sure  to  get  it  and  that  is 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowliill  Streets,  Philadelphia 
- - - - - - - - - -> 

They  Are  Worth  Having 

and  nearly  every  merchant  Knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 

Your  name  on  books  and  coupons.  Prompt 

jMW' you  time,  trouble,  forgotten  charges,  and 

ninety-five  per  cent,  of  book-keeping.  Hold  S 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in- 
creased  100,000  books.  Thousands  using 
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ALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 


Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT M  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrel*.  Per  lb. 

"A”  Java. . 26 

‘B"  Java . 24 

“C”  Java... . 24 

A— Java  and  Hocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

"A”  Mocha. . 24 

"B”  Mocha . 22 


“C”  Mocha.. 


.20 


Laguayra  (Washed  Caracas) . 18 

"A”’  Maracaibo . .18 

“B”  Maracaibo . .. . 17 

"A”  Santos . 16 

“B”  Santos . 15 

"C”  Santos .  .14 

Peaberry  Santos. . 14 

“A”  Rio . . 12 

No.  1  Rio . 11 

No.  2  Rio . 09 

Llpton  Special  Mocha  and  Java,  1  lb.  oans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  ease. . 14 

Arbuckle’s,  100  lbs.  to  case  ... . - . 

King  Bee,  100  lbs.  to  case . . . per  case  15.00 

Seven  Day,  100  lbs.  to  case . per  cage 

TEA.  Per  lb. 

No.  25  Gunpowder . . . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  BreakAurt . S3 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder... . S3 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial.- . 33 

No.  28  Imperial . 85 

Best  Imperial . 60 

No.  25  Ooleng- . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . 36 

Japan . 35 

Heno  %  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 26 

Salada  (Ceylon  and  India  Teal- 
Green,  Black  and  Mixed,  %  and  H  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

6doi.  to  box . per  aos.  *0 

DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb .  08 

Evaporated,  1  lb.  packages,  4  doa . -  .  08% 

Dried,  60  lbs. . - . 05% 

Peaches — 

Standard,  50  lbs . 06% 

Choice,  50  lbs . 08 

Extra  Fancy,  26  lbs . . . .  .10 

Apricots — Evaporated 

Standard,  25  lbs . 09 

Choice,  25  lbs . 

Currants— 

Paokage,  86. .........  •.,..m*,.,..< 

Bulk,  25  lbe . 

New  Figs— 

Bex,  10  lbs . 10 

Mats,  1  lb . per  do*. 

Citron- 

American  Brand,  10  lb.._ . 15 

Amerioan  Brand,  25  lb... . 

Dates— 

Package,  30 1  lb . 06% 

Stuffed,  1  lb . per  dos. 

New  Prunes— 

30-  40,  25  lbs— . 09% 

40-  50,25  lbs . 08% 

50-  60, 26  lbe. . 07% 

60-  70,251b* . 07% 


.11 

.08% 

.08 


70-  80,  25  lb* 

80-  90,251b*...., 


06% 

06% 


90-100, 25  lb*. . . . 053% 

100-120, 50  lb* . . . 04% 

Raisins — 

3  Crown,  50  lhs .  06% 

2  Crown,  60  lbs . 05% 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1.75 

Seedless  Sultana,  60  lb*. .  07  % 

Seeded,  36 1  lb.  package*. . 07% 

Sultana,  36  1  lb.  packages . „ . 

“nltana.  bulk  25'b*. . 

Thompsons  Bleached  Sultana, 50  lb. bxs.  .  10% 

BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2%  bushel 

to  bag .  2.50 

Imported  Beans,  about  200  lbs.  to  bag .  2.35 

Rangoon  Beans,  about  200  lbs.  to  bag .  2  25 

Green  Peas,  dried,  about  166  lbs.  to  sack...  2  30 

Black-Eyed  Peas .  2.25 

_  ,  _  P*rlb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 

Imported  Lima  Beans,  about  90  lbs.  "  to 

sack . 

Split  Peas,  210  lbs . per  bbi  7 . 45 

_  Less  quantity . 03% 

Lentils,  about  100  lb*,  to  saok . 05 

White  Marrowfat  Peas . perbu.  2.10 

Fava  Beans . 04% 


.05^ 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  dos .  2.10 

Clover  Leaf,  %  lb. ,  flat,  4  dos .  1 . 25 

Sockeye,  1  lb.,  flat,  4  dos .  2.10 

Seward,  1  lb.,  tall,  4  dos. .  1. 45 

Jookey,  1  lb.,  tall,  4  dos .  1.50 

Buster  Pink,  1  lb.,  tall,  4  doz .  1.00 

Arctic  Bell*,  l  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  do* .  1.50 

Sockeye,  %  lb.,  flat,  4  dos . . . 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Hawkeye,  %  lb.,  flat,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  sise,  4  do* . 


Star,  y.  lb.,  8  doz.  in  case .  1.50 

Star,  %  lb.,  flat,  4  do* .  2.45 

Gold  Label,  %  lb.,  flat,  8  dos . 

Beaver,  %  lb.,  flat,  8  do* . 


Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  dos. .  1 . 10 

Herring  Roe— 

Old  Virginia  2s,  2  doz .  1.50 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters— 

Standard,  5  os.,  2  dos . 89 

Sardines,  in  Oil—  per  casi 

%  oil,  100 . . 

Gold  Label,  y.  oil,  100  oans .  6.50 

Standard,  oil,  100 . . .  8.60 

%  lb. ,  oil,  with  key,  100 .  3 . 76 

Epicurian,  %  oil,  fancy  cartons,  100  can*  4  50 
y.  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  i.  66 

Leon  D’or  Brand,  100  oans .  4. 60 

%  Mustard  Sardines— 

Gold  Label,  50  cans . . .  4. 60 

Mustard,  60  cans .  2 . 96 

Harbor  Brand,  48  cans .  8.75 

Imported  Sardines— 


%  Oil,  Marie  Elisabeth,  boneless,  100  oans 
%  Oil  Imported— 

Martell,  100  oans .  9.75 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  9  50 

King  Oscar,  100  cams . . . 

CANNED  VEGETABLES. 

Baked  Beans—  Per  do*. 

Pin  Money,  8s,  sauoe,  2  dos .  i  .50 

Pin  Money,  2s,  sauce,  2  dos .  1.16 

Pin  Money,  Is,  sauce,  4  dos . 85 

Pin  Money,  8s,  plain,  2  do* .  1.45 

Wagner’s,  Is,  tall,  4doz . 48 

Wagner’s,  8s,  plain,  2  do* .  1 .03 

Wagner’s,  3s,  sauce,  2  do*. .  1.08 

Excursion,  8s,  sauce,  2  do*. . . . 85 

Saratoga,  2s,  2  dos . 60 

Corn- 

Pin  Money,  Shoepeg,  2s,  2  dos . .  .86 

Standard  Shoepeg,  2s,  2  doa . 80 

Standard,  2s,  2  doz . 70 

Belmont  Cream,  2s,  2  doz . 90 

Winorr  Brand  Kemelled  Com,  2  dos .  1 . 45 

Peas— 

Foote  &  Co. ,  extra  sifted,  5  dos .  125 

Bell*  Brand,  2  do* . 86 

Little  Fellow,  2s,  2  do* . 

Rob  Roy,  2s,  2  do* . . 

Pin  Money,  petit*  pois,  2  do* .  1 .60 

Pin  Money,  standard  early  June,  2  dos..  .95 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2s,  2  do* . . . . . 85 

Kidney  Beans— 

2s,  2  do* . . . . . .  .75 

Lima  Beans— 

Derby,  soaked,  2s,  2  doa. .  .  80 

Standard,  2s,  2  do* .  1 .00 

Little  Darling,  2  doa .  1.30 

Pumpkins— 

3s,  2  doz . 90 

No.  10 . 

String  Beans— 

2s,  2  doz . 65 

Pin  Money  Vegetables — 

2s,  2  doz.,  12  kinds  in  can. . 85 

Sweet  Potatoes,  8s,  2  do* . 87% 

Is  Pulp,  for  soup . 42 

Succotash— 

2s,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3e,  2  dos . 91 

Standard,  3s,  2  do* . .85 

No.  10,  %  do* .  2.35 

Fair  Quality,  8a . 80 

M,  2  dos . . . „ . 65 


SUGAR. 

We  do  not  handle  Imported  sugar. 

Dominoes.  6  lb.  packages . 

Cut  loaf . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bag* . 

Fine  Granulated,  5  lb.  bag* . 


7  45 

5  90 

6  25 
6.45 
5.35 
4.75 
4.75 
4.70 

4  65 
4.40 

5  05 
4.95 


CANNED  FRUITS.  Per  doz. 


Apples,  8s,  2  dos . 75 

Blackberries,  2s,  2  do* . 75 

Blueberries,  2s,  2  do*.  . . 95 

Cherries,  2s,  2  dez . 81 

Gooseberries,  2s,  2  do*.  . .  1 .00 

Pie  Peaches,  3s,  2  do* .  91 

Pears,  3s,  2  do*. . . . . . 95 

Sliced  Pineapples,  2s,  2  dos .  1.25 

Singapore  Pineapples,  l%s,  chunks,  4 

do* .  1.25 

Singapore  Pineapples,  10c.  chunks,  4  doz. 

in  case . 95 

Grated  Pie  Pineapples,  James.  3s,  2  dos . 90 

Raspberries,  2s,  2  do* . 

Strawberries,  2s,  2  do* . 95 

Standard  Peaches,  Sunset  8s,  2  dos .  1.90 

California  Apricots,  2  do* .  1.90 

California  Cherries,  2  do* .  2.60 

California  Peaches,  2%s,  2  dos .  2.35 

Wheeler  Peaches,  3s,  2  do* .  1  25 

Sliced  California  Peaches,  1  s,  4  das. .  1.85 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . 1.C0 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  %  bushel  sacks . . . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2 . 60 

Fine  Dairy,  3s,  100  to  bbl .  2.68 

Fine  Dairy,  4s,  70  to  bbl .  2.35 

Fine  Dairy,  5s,  60  to  bbl. .  2.40 

Fine  Dairy,  8s,  35  to  bbl .  2.18 

Fine  Dairy,  10s,  28  to  bbl .  2.15 

Worcester,  2%*,  115  to  bbL .  4  00 

Worcester,  6s,  60  to  bbl .  4 .00 

Worcester,  10s,  80  to  bbl .  3.76 

Per  case 

Snow  Flake,  48  10c.  packages .  3.10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  86  5c.  packages .  1.30 

Rock  Salt . per  cwt.  95 

Shaker,  2  do*,  in  case . per  case  1.60 

MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.0 . 87 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 33 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 82 

King  Syrup . . . 82 

Orange  Brand  Syrup . 83 

Orange  Brand.  2%s  cans,  2  dos .  2.40 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2s  cans,  2  do* .  1.90 

California  Amber  Drips,  2%s  oans .  2.20 

California  Amber  Drips,  8s  cans,  2  dos .  2.60 

California  Amber  Drips,  %  gal .  cans,  1  do*.  2 . 20 
Calvert  Brand  Pure  Porto  Rico . 22 

CONDENSED  MILK.  case. 

Baby,  1  doz.  glass  jars .  1 .90 

Challenge,  4  do* .  3.85 

Eagle,  4  doz .  6.25 

Magnolia,  4  do* .  4.00 

Rea  Cross,  4  do* .  4 . 15 

Star, 4  doz .  4.20 

Dime  Brand,  4  doz .  3 . 60 

Lion,  4  do* .  4. 25 

Premium,  4  doz .  3.75 

Hires’  Silver,  4  do* .  4.00 

Square,  4  do* . 


EVAPORATED  CREAM.  Case. 


Gold,  double  siie  can,  4  do* . _ .  3 .75 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  do* .  3.10 

Our  Pet,  baby  size,  6  do* .  2.65 

Peerless,  small  size,  6  do* .  2 . 70 

Peerless  large  size,  4  do* .  3.10 

Columbia,  4  doz .  3  20 

8ilver  Cow,  6  doz . . 

Van  Camps,  4  dos.  In  cans . per  can  3.85 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 86 

Globe ,  100s,  6  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  508,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1. 00 

8earch  Light,  500s,  1  gross .  4.50 

Fast  Mail,  100s,  1  gross .  1 . 00 

Bull’s  Eye,  5  grosB .  1.00 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  8  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate  . per  case  1.75 

Black  Diamond,  500s,  '00  in  case... per  case  3  60 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sack* .  06% 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 03% 

Japan.  100  lb.  sacks . 04% 

Patna,  100  lb.  sacks . 06% 


LAUNDRY  SOAP. 


Bars.  Box. 


Acorn . 120  2.45 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s  . 100  8.76 


5  box  lots  freight  paid,  with  1%  box 
“1776"  or  100  cakes  Best  Soap  free...  4.26 


10  box  lots  freight  paid,  with  3  boxes 

rn  QOf)  hara  Hast  flnnrt 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

•Bee . 100  3.90 

•Big  Schooner . 100  3.76 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  8.76 

♦Fairy  Oval . 100  4.00 

♦S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  60* . 100  4.00 

♦Ivory,  10  o* . 100  7.00 

♦Kirkman’s . 100  8.75 

♦Kirk’s  Oleine .  60  2.25 

•Lenox . 100  8.00 

♦Lifebuoy .  60  2.00 

♦Fairbank’s  Tar . 100  3.75 

•Magic  Cleaner . 100 

♦Octagon . 100  8  90 

♦Philadelphia Oleine .  60  2.40 

♦P.&G.  Oleine .  72  8.00 

Premium . 100  3.76 

♦  Santa  Claus . 100  8.15 

♦Star . 100  8.00 

•Sunlight . 100  4.00 

♦Sunshine . 120  2.45 

StarOleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

•White  Cloud . 100  3. 90 

♦Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2 . 08 

Lion . 100 

♦Snowberry . 100  3  90 

Best  Blue .  80  8.40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.&G.  Naptha . 100  8.85 

Duck . 100  3  86 

20  Mule  Borax . 100 

Rib . 100  1.95 

U.  S.  Mail . 100  3. CO 

Hustler . 120  2.30 

Brag .  66  2.55 

Export  Borax . 100  3.90 

C.  &  C.  Oleine .  60  2.00 


*  5  box  lots  delivered. 


TOILET  SOAP. 

Bars.  Box 

Flash,  for  the  hands . 100  cans  6 . 50 

Grand  Pa’s,  small  size . 100  8 . 85 

Grand  Pa’s,  small  size .  60  1 .96 

Grand  Pa’s,  large  size .  50  8.26 

Sweet  Maiden . Ido*.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  86  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  .40 

JapRose .  60  3.75 

Sweetheart .  50  1.90 

Lava . 100  8  75 

Pearl . 60  2.40 


8COURING  SOAP. 


Bars.  Box 

Fairbank’s .  60  1.88 

Sapolio . 8  doz.  2  .25 

Wrigley’s . 100  3.60 

Wrigley’s .  50  1.80 

Scourene . 100  3.60 

Li pp’s  Scourer .  60  2.25 

Sil  San .  60  2.03 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  3. 86 

Silver  Sand . per  bbl.  2.50 

American  Scourer . 100  3.75 

Bon  Ami,  10c.  size . 8  do*.  2.50 

Brooks’  Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  LOO 

Old  Dutch  Cleanser,  4  do*. .  8  26 


SEEDS. 

Anis,  packed  about  170  lbs.  to  bag . per  lb. 

Bishop’s  BestBird  Seed, any  quantity. .per  doz. 
Bishop’s  Superior  Seed,  any  quantity., per  doz. 
Bishop’s  Bird  Gravel,  any  quantity  . ..per  doz. 

t  uttle  Fish  Bone .  per  lb. 

Caraway,  about  115  lbs.  to  bag .  “ 

Celery,  about  215  lbs.  to  bag .  ....  “ 

Canary  about  240  lbs.  to  bag .  “ 

Coriander,  about  100  lbs.  to  bag .  “ 

Excelsior  Bird  Seed,  24  pkgs.  to  case. .per  pkg. 

Fennell,  about  220  lbs.  to  sack . per  lb. 

Flax  Seed,  100  lbs.  to  sack .  “ 

Flax  Seed  Meal,  100  lbs.  to  sack .  “ 

Green  Kern,  ico  lbs.  to  sack .  " 

Hemp,  225  lbs.  to  sack .  “ 

Hirsh,  about  too  lbs.  to  sack .  “ 

Millet,  about  too  lbs.  to  sack .  “ 

Moan,  about  no  lbs.  to  sack .  “ 

Mustard  Seed,  225  lbs.  to  sack .  “ 

Poppy  Seed,  about  no  lbs.  to  sack .  '  ‘ 

Rape  Seed,  about  250  lbs.  to  sack .  “ 

Sunflower  Seed,  about  115  lbs.  to  sack..  “ 

By  the  full  bag  will  make  any  of  the  above 
%c.  per  lb.  less. 
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NEW  YORK  PRICE-LIST 

NOTE.— Brices  are  those  prevailing  on  date  of  issue.  Corrected  Weekly.  Invariably  F.  O.  B.,  New  York. 


— 3— 


— 3 — 


— 4 — 


MOLASSES. 

Porto  Rico  Molasses—  Per  gal. 

Fancy,  bbls . 42  @-45 

Choice,  bbls . 38  @-.40 

Good,  bbls.. . 26  @.30 

Fancy,  qt.  jars . per  doz.  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle— New  Crop . 42  @.  44 

Fancy . . .  • 3 8 

Choice . -36 

Prime .  *29 

No.  10,  %  doz.  in  case,  in  tins . Per  doz.  4.  75 

No.  5,  1  doz.  in  case,  in  tins .  '*  2.75 

No.  3.  2  doz  in  case,  in  tins .  **  1.50 

No.  2,  3  doz.  in  case,  in  tins . *..  "  1.00 


PURE  SYRUPS. 

Gilt  Edge  Drips,  in  bbls .  .33 

Robin  Hood,  in  bbls .  -28 

Various  Grades,  in  bbls . 18  @.19 

Lyle’s  Golden  Drips,  2-lb.  tins,  2  doz. 
incase . Per  case  1.90 


Maracaibo — 
Cucuta,  best.... 
44  choice 
44  prime . 
“  good .. 
Laguayra — 
Caracas,  finest . 
“  choice 
Peaberry — 
Santos,  fancy ... 
“  choice... 

“  fine . 

Rio,  fancy . 

14  choice  . 

"  fine . 

Santos — 

Best . 

Choice . 

Prime . 

Good  . 

Fair . 

Rio — 

No  1,  golden .... 

No.  2 . 

No.  3 . 

No.  4 . 

No.  s . 

No.  6 . 

No.  7 . 


•17 

.  16 

•15 

.14 

.18 
.  16 


.16 
•IS 
.14 
•>5  'A 

■  1454 
.13  % 


•  15 

•  14 

•  13  'A 

.12% 

■  11 'A 


•  is 
■  14 
•13 

•  12  V2 
.  12 

•  11 K 

.  II 


Succotash — 

Extra  fancy  Maine,  2s .  1.40 

Fancy  Maine,  2s .  1.10  @1.25 

Extra  standard,  2s . 95  @1.00 

Pumpkin — 

Fancy,  3s .  i.to  @1.20 

“  gals .  2.40 

Squash — 

Fancy,  3s .  1.20 

Tomatoes — 

$]4  in.  cans,  fancy  New  Jersey .  1.60 

S*4-in.  cans,  extra  standard  New 

Jersey .  1.40 

5-in.  cans,  standard  New  Jersey _  1 . 15 

Standard  Maryland,  No.  3 . 95  @1.00 

2-lb.  cans .  75  @  .80 

Standard  New  Jersey,  gals .  2.75 

Extra  standard  Maryland,  gals .  2.50 

Glass  jars,  qts .  2.75 

Beets — 

Fancy  Strawberry,  3s .  1.40  @1.60 

Cut,  3s .  1. 10  @1.15 

Sweet  Potatoes,  3s .  1.15 

Sauer  Kraut,  3s . 95  @1 .'  10 

Spinach — 

Standard  Maryland,  3s .  1.15  @1.40 

Fancy  New  Jersey,  3s .  1.40  @1.65 

Gals .  4.75  @5.00 


SALT  FISH. 

Mackerel 

Gross  Weights 

350 

160 

77 

20 

Count 

(about) 
to  bbl. 

Bloater,  Norway.  None 
No.  1,  Norway...  None 
No.  2,  14  ...  None 

200  lb. 

100  lb. 

5olb. 

81b. 

No.  3,  “  ...325  350 

25  00 

x3-°5 

6.  65 

1.20 

No.  4.  “  ..  400-450 

Fancy  Shore 

22  .00 

H.55 

5-9° 

I  .08 

Bloaters .  95-105 

30.00 

15-55 

7.90 

No.  1,  shores . 160-175 

No.  1,  New  Cape 

26.00 

I3.55 

6  .90 

.80 

Shores .  110-115 

No.  1,  New  Cape 

15  .00 

8 .05 

4.i5 

.84 

Shores . 160-170 

16  .00 

8.55 

4.40 

No.  1, NewH'fax. 160-170 

15.00 

8  .05 

4-t5 

.80 

No.  2,  New  IrLh. 325-350 

17 .00 

9  -°5 

4  65 

.88 

No.  2,  New  Irish. 350  400 

16  00 

8-55 

4-4° 

.84 

No.  2,  New  Irish. 400-450 

1550 

8.3O 

4.28 

.82 

Boneless  Codfish. 


In  box.  Per  lb. 

White  Seal,  Middles,  Finest  Georges . 40  lb.  .1254 

Prize  Strips,  Middles,  Finest  Georges . 40  lb.  .09^ 

Prize  Strips,  Middles,  Finest  Georges . 20  lb.  .10 

Satin  Middles,  Fancy . 4°  lb.  .09^ 

Brilliant  Strips . 40  lb.  08J4 

Brilliant  Strips . 2c  lb.  .08^ 

Herring. 

New  Medium,  Scaled . Per  box  .1554 

rskinle^s  and  Boneless,  10  lb.  boxes . Per  lb.  .14 


Star  Boneless,  large  tins,  1  doz.  in  box. .Per  doz.  1.50 
Star  Boneless.  Dime  tins,  2  doz.in  box. Per  doz.  .90 


TEAS. 


Oolong  (Formosa  &  Foochow) —  Per  lb. 

Fair  to  fancy . 18  @.75 

Japan — 

Fair  to  choicest . 2c  @  .  45 

Basket  Fired  Japan — 

Fair  to  choicest . 22  @45 

Japan  Dust — 

Fair  to  good . 12  @.15 

Young  Hyson — 

Fair  to  fine . 17  @50 

Hyson — 

Fair  to  choicest . 16  @.35 

Gunpowder — 

Fair  to  choicest . 19  @.60 

^jnperial  — 

^Fair  to  choicest . 32  @.60 

English  Breakfast — 

Fair  to  choicest .  17  @.55 

Ceylon  and  India — 

Fair  to  fine . 20  @  55 


ROASTED  COFFEES. 


Sumatra —  -  Per  lb. 

Mandheling,  fancy . 34 

Old  Government,  belt . 27 

44  choice . 25 

44  prime . 23 

“  good . 23 

Mocha — 

Genuine  Arabian . 26 

Windsor  Blend . 23 


SPICES. 

Whole,  bags  or  bbls — 

Allspice . . 

Cassia  buds . 

Cinnamon,  select  grade . 

“  Batavia . 

44  Saigon . 

Cloves,  Zanzibar . 

44  Amboyna . 

“  Penang . 

Ginger,  African . 

44  Jamaica,  bleached . 

Nutmegs,  75®  80s . 

44  nos . 

Black  Pepper,  Singapore . 

44  shot . 

White  Pepper,  Singapore . 

Red  Peppers . 


Bbls. 

Boxes 

Pure  Ground, 

and 

6, 10, 

Highest  Grade — 

K-bbls. 

15.  lb. 

Per  lb. 

Per  lb. 

Allspice . 

.  IO 

.  12 

Cinnamon . 

.  .  l6 

.19 

Cinnamon,  Saigon . 

.60 

.62 

Cloves . 

.  .18 

20 

Ginger,  Borneo . 

Ginger,  Jamaica . 

.  .14 

.l6 

.  .24 

•  27 

Mace . 

62 

.65 

Mustard . 

,.  .l6 

.19 

Nutmegs . 

•  .23 

•25 

Black  Pepper . 

.  IO 

.  12 

White  Pepper . 

.  .  l6 

.19 

Cayenne,  Red  Pepper... 

.18 

.20 

Paprika,  Hungarian . 

Red  Pepper . 

Assorted  Spices . 

•  *3° 

•34 

Per  lb. 
.08 
.28 
.  12 

•25 

•50 

.14 

.24 

.30 

.  10 
.22 

•25 

.20 
.09 
.  10 
.14 
.  12 

4-oz.  tin 
cans, 2  &  4 
doz. case 
Per  doz. 
•7i 
.92 
2  42 
1 .00 
.82 
1.23 
2.48 

.94 

.70 
•94 
1 .00 


CANNED  GOODS. 


Vegetables. 


Asparagus —  Per  doz. 

Mammoth,  white,  254s,  California...  4 .50 

Medium,  green,  2^s,  California .  3.25 

Tips,  green,  is .  1.85 

44  white,  California,  is .  3.75 


Beans,  Baked — 

Plain. 

Sunbeam,  4  doz..  No. 

1 . 

. 7° 

4  "  ■* 

2 . 

“  4  *■ 

3 . 

Van  Camp,  4  44  4  4 

1 . 

4  -  “ 

2 . 

"  4  “ 

3 . 

00 

t/\ 

Snider's,  4  '4  4( 

1 . 

“  4  “ 

2 . 

44  2  “  “ 

3 . 

B.  &  M.,  4  "  “ 

1 . 

. 65 

“  4  44  44 

Beans,  Lima — 

3 . 

.  1-50 

Royal  Scarlet,  tiny,  2  doz.,  No.  1  . 

Sunbeam,  small,  N.  J.,  No.  2 . 

Valley  F'ield,  medium,  N.  J.,  No.  2. 
Our  Chef,  medium,  N.  Y.,  No.  10.., 
Beans,  Stringless — 

Royal  Scarlet,  fancy,  No.  2 . . 

Robin  Hood  Refugees,  No.  2 . . 

Lehigh  Valley,  N.  Y.,  No.  2 . 

Sunbeam,  fancy,  No.  2 . . . 

Acmes,  small,  Refugees,  No.  2 . 

Red  Jacket,  whole,  No.  10 . 


Boyers,  string,  No.  2 . 

Peas — 

Smallest  sifted,  2s . 

Extra  sifted,  2s .  1.60 

Sifted,  2s .  1 . 15 

Telephone,  2s . 

Sweet  wrinkled,  2s .  1 .40 

Standard  Early  June,  2s .  1 .00 

Soaked,  2s .  .75 


Sauce. 

.80 
1. 15 
i-45 
1 .00 

1.50 
1.85 
.90 
1.40 
1 . 80 
.70 
1 .70 


1 . 10 
1.50 
1 .00 
6-75 

2.10 

*•35 
1 .00 
2.00 
1. 25 
4-25 
.70 


2.10 

@i-75 

@i-3S 

1.25 

@1.60 

@1  .  TO 

@  .  80 


FRUITS. 

California. 


Apricots — 

Extra,  254s . 

44  standard,  2%s . 

Standard,  2}4S . 

Gals . 

Cherries — 

Extra,  white,  2*4s . 

44  standard,  white,  2*4s . 

Standard,  white,  2^4s . . 

Extra  standard,  gals . 

Bartlett  Pears — 

Extra  fancy,  2^s . 

“  2K2S . 

41  standard,  254s . 

Standard,  2%s . 

Plums,  Egg  or  Gage- 

Extra  fancy . . 

44  standard,  2%s . 

Standard,  2l/2s . 

Gals . 

Peaches — 

L.  C.,  extra  fancy,  254s . 

“  “  2j4s . 

Crawford,  extra  fancy,  2j4s . 

“  “  standard,  2j4s. 

Eastern. 


Per  doz. 
2.25 

1- 75 

5  25  @6.25 

2- 75 
2.40 

2- 35 
7.50  @9.25 

3- 25 
2.40 
2.40 
2.00 


5-5° 


2- 75 
2  00 
i-75 
@7.00 


3  25 
2-75 
2.75 
1.85 


Pears — 

Fancy  New  York,  2s .  1.75 

“  “  State,  2^s .  290 

Standard,  2S  . .  1.50 

Pineapples — 

Sliced  or  grated,  2S .  2  25  @2.40 

is .  1. 10  @1.20 

Pie,  grated,  gals . . .  3.00 

Singapore,  1  .  1.15  @1.25 

Plums,  egg,  3s . 

“  crafff*  os  . 


Apples — 

Gals . 2.25 

Strawberries — 

Fancy,  23 .  3. 00 

Extra,  23 .  1.85 

Raspberries — 

Red,  fancy,  2s .  2.^ 

Standard,  2s . 


FISH. 


Lobster — 


Kippered  Herring — 

is . . 

Alaska  Salmon — 

Pink,  is . 

Medium  Red . 

Choice  Red,  is.... . 

Columbia  River  Chinook  Salmon — 

Flat,  J4s . 

Tall,  is . 

Flat,  is .  ... 

Oval,  is,  steaks . 

Sardines  — 

Domestic,  ^s,  oil,  100  tins . 

44  %s,  mustard,  50  tins... 


5.00 

2.50  @2.75 
1.50 

1 . 10 

1.25  @1.30 
1.40  @1.50 

1.25  @1.30 
2.00 
2. 20 
3.00 

3.35  @6.00 
2.65  @4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins —  Per  lb. 

Fancy,  i-lb.  cartons .  .09 

Smyrna  Sultana,  fancy,  6  crown,  30 

lbs .  .14 

Smyrna  Sultana,  choice,  4  crown,  30 
lbs . 


Cleaned  Sultanas — 

Smyrna,  fancy,  i-lb.  cartons .  .15 

“  choice,  i-lb.  cartons . 

California,  1  lb.  cartons . 

Loose  Raisins — 

Valencia,  4  crown,  28  lbs . 

California,  4  crown,  50  lbs .  .07’ 

“  3  crown,  50  lbs .  .07 

41  2  crown,  50  lbs .  .065 

Figs— 

Baskets,  1  and  2  lbs .  15  @.18 


2^4  in.,  12  Tbs . 

254-in.,  12  lbs .  .08 

2-in.,  12  lbs . 

Currants — 

Fancy,  i-lb.  cartons .  *  * 

Cleaned,  choice,  i-lb.  cartons . 

Bulk,  choice,  50  lbs .  .08? 

Natural,  choice .  .06} 

Citron — 

According  to  quality . x4^@-x7 

Lemon  Peel — 

According  to  quality . 1 1  x3 

Orange  Peel — 

According  to  quality . n^@.i3 

Fard  Dates —  ^ 

60  lbs  ,  bulk . 

i-lb.  pkgs.,  30-lb.  case . .. .  .10 

Persian  Dates — 


60  lbs . 77 . 

Prunes,  California,  25-lb.  boxes — 

■°4? 

Epineuse  20@30 . 

.12 

30@40,  choice . . . 

.08J 

4°@5°,  “  . 

.08 

50@6o,  “  . 

•°7,’ 

6o@70,  44  . 

.07 

70@8o,  44  . 

.065 

Choice,  50-lb.  box — 

6o@7o,  8o@90 . 

7o@8o,  9o@ioo . 

Fancy,  25-lb.  boxes — 

40@50 . * . 

5o@6o . ..... . 

6o@7o . . 

70@8o . * . . 

Oregon,  25-lb.  boxes — 

3°@4° . 

4o@5o . 

Apples — 

Fancy, 50  lbs . 

44  j-lb.  cartons  . . 

Prime,  50  lbs . . 

Choice,  i-lb.  cartons . . 

Peaches — 

Fancy,  peeled,  25  lbs  . . 

44  unpeeled,  25  lbs  . 

Extra  choice,  Muir . 

Apricots — 

Royal,  extra  fancy,  25  lbs.,.. 

“  fancy,  25  lbs . . 

44  choice,  25  lbs . 

Moorpark,  fancy,  25  lbs . 


•ii/ 
.  Io3 


.08 
• 07 1 


.08 


.095 

.08; 


•  14 
.11^ 

.09? 


NUTS. 


Almonds — 

Jordan,  shelled,  large,  28  lbs . 48  @.52 

Valencia,  28  lbs .  .33 

Flot  shelled . 

In  shells — 

California,  paper  shell,  80  lbs . 

French  Princess .  .17J 

Tarragona,  120  lbs .  .15 

Hard  Shell,  100  lbs . 

Brazils — 

New,  large,  180  lbs .  .10 

Filberts— 

Turkish . 

Sicily,  130  lbs .  .  10 

{umbo,  Naples,  no  lbs . 

,ong,  Naples,  no  lbs .  .  13 

Pecans— 

Polished,  80  lbs . xx  @.14 

Louisiana,  paper  shell . 

Walnuts — 

Chili,  1007  crop .  .  12 

Grenoble,  220  lb*.... . .  .15 

Marbots,  no  lbs . 

Cornes,  no  lbs . 

Mixed  Nuts — 

Strictly  fancy,  25  lb.  boxes . ,.  .16 

Extra  choice.  25-lb.  boxes . 13  @  .  14^ 

Choice,  125-lb.  bags . 11  @.12^ 

IMPORTED  GROCERIES. 

Imported  Sardines,  100  in  case —  Per  case. 

Reduced,  54s>  boneless . 

44  i^s,  with  bones .  7.00@22.00 

French,  ^s,  boneless . 

44  yx%,  with  bones .  17.00@22.00 

High,  %s,  boneless .  24.50@27.00 

54s,  boneless .  15.00@40.00 

French  Vegetables,  100  in  case — 

Peas — 

According  to  quality . .  xi  .00@20.00 

Mushrooms — 

according  to  quality .  16. 00@35.00 

ys,  according  to  quality .  15.00@20.00 

String  Beans — 

According  to  quality..... .  12.00@17.00 

Lima  Beans — 

According  to  quality...; .  i8.oo@ao.oo 

Brussels  Sprouts .  12.00@16.00 

French  Macaroni,  cartons,  35  lbs. ..lb.  .o8@  .09% 
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rocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY. 


Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

Column. 


Butter .  6 

Cheese .  16 

Dressed  Poultry .  25 


DECLINES. 

ADDITIONS. 

Column. 

Column. 

Canned  Corn .  7 

Dates.. .  20 

Provisions .  24 

WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 

Standard  Weights  per  Bushel. 


Marrow  Beans . 

Medium  Beans . 

Pea  Beans . . 

Red  Kidney  Beans, 

Hominy.. . . 

Pease . 

Barley . 

Potatoes . 

Flaxseed . . 

Onions . 

Shellbarks . . 


,60  lbs. 
.60  " 
.60  “ 


.58  “ 
.56  “ 

.60  “ 
.48  " 
.56  “ 
58  “ 
•55  " 
.48  " 


COL. 

Alarm  Cash  Drawer . 18 

COL. 

Pie  Fruit .  8 

Ammonia .  3 

Meats .  9 

Axle  Grease .  3 

Bags,  Paper . . 23 

Bag  and  Twine  Holders... .18 

Baking  Powder .  3 

Barley . 17 

Bath  Brick . 32 

Beans . 17 

Capers . 16 

Catsup . n 

Cereal  Specialties . ,,..17 

Cereal  Coffee .  20 

Cheese . 16 

Chocolate  and  Cocoa . 11 

Chewing  Gum . 27 

Cider . 27 

Clothes  Pins . 34 

Bluing .  6 

Codfish .  . 19 

Brooms . 33 

Brushes . 35 

Buckwheat  Flour . 17 

Bung  Borers . i3 

Butchers’  Sundries . 25 

Butter  Dishes .  34 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Butter  Color . 26 

Camphor . 26 

Candies . 10 

Candles .  6 

Canned  Goods .  7 

California  Fruits .  7 

Vegetables .  7 

Fish .  8 

Com  Starch . 31 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 

Dates . 20 

Delicatessen . 14 

Dressed  Meats . 24 

COL. 

Drugs,  Grocers' . 26 


Eggs .  16 

Essence  of  Coflfee .  5 

Extracts . 27 


Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Figs . 20 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising .  17 

Buckwheat . 17 

Fly-paper . 32 

Food,  Bird . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..20 
Foreign,  Dried . 20 


Gelatine . 18 

Gravel,  Bird . 32 


Herring . 15 

Hominy  and  Grits . 17 

Honey.... . 33 

Horseradish . 20 


COL. 


Ink . 20 

Insect  Powder . 26 

Ironing  Wax . 32 


Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . 25 

Junket  Tablets . 27 


Ketchup. 
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Lamp  Goods . 20 

Lard . 24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 26 

Lime . 20 

Live  Poultry . 25 

Lye  and  Potash . 21 

Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 21 

Molasses . 33 


COL. 


Mustard . 30 

Prepared . 31 

Marmalade . 26 


Noodles,  Egg . 17 

Nuts . 


Oat  Meal . 17 

Oils . 22 

Oil,  American . 22 

Olive  Oil .  22 

Olives . 22 


Paper . 22 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 23 

Peas  Dried . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . 25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef. . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL. 


Preserves . 25 

Provisions . 24 

Prunes . 20 

Puddine . 18 

Putty . 26 

Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin  . . 26 

Sago . 17 

Salad  Dressing . 28 

Sal  Soda . . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scalesi . 18 

Scoops,  Grocers' . 18 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


COL- 


Spices . 30 

Whole . 31 

Starch . 31 

Stove  Polish . 31 

Soap  Powders . 30 

Sugars .  1 

Sulphur . 26 

Sundries . 32 

Syrups . 33 

Tacks . 32 

Tapioca . 17 

Tar .  ..  27 

Teas .  1 

Tobacco,  Chewing . 36 

Smoking . 36 

Cutters . 18 

Twine  Holders . 18 

Twine . 32 

Vermicelli . 18 

Vinegar . 24 


Washboards . 34 

Wax,  Fruit  Jar . 32 

Wrapping  Paper . 22 

Wooden  ware . 34 

Yeast'Cakes . 36 


SUGAR. 

Confectioners’  Lozenge,  XXXX .  5.00 

“  Powdered .  4  90 

“  Crown  A .  5.30 

“  Crystal  A .  4  95 

"  Coarse  Granulated .  5.20 

Eagle  Tablets .  6  25 

Crystal  Dominoes .  7-27K 

Cut  Loaf .  5  73/4 

Patent  Cubes .  5  05 

Powdered . . .  4  9° 

Extra  Fine  Granulated .  4  80 

Coarse  Granulated .  4  ■  80 

Granulated . ~ .  4  80 

Fine  Granulated . . .  4  80 

“  in  50-lb.  bags  packed  2  in  100- 

lb.  bag .  4.85 

“  In  25-lb.  bags  packed  4  in  100- 

lb.  bag .  4  85 

“  In  10-lb.  bags  packed  10  in 

»oo-lb.  bag .  4  95 

14  in  5-lb.  bags  packed  in  bbls....  5.00 

“  in  5-lb.  bags  packed  in  100-lb. 

bags .  5.00 

"  in  2-lb.  bags  packed  in  bbls....  5.10 

41  in  2-lb.  bags  packed  in  100-lb. 

bags .  5  10 

“  in  2-lb.  cartons  in  cases .  5.00 

“  in  2-lb.  paper  packages  in 

cases .  5  00 

Confectioners’ A . . .  4.65 

1 — Keystone  A .  4-6o 

s — American  A . . .  4-55 

3 —  Centennial  A .  4-5° 

4 —  California  A . . .  4 

5 —  Franklin  B .  4- 

6—  Keystone  B .  4. 

7 —  American  B .  4. 

8 —  Centennial  B .  4. 

9 —  California  B .  4.20 

10 —  Franklin  Extra  C .  4.15 

11 —  Keystone  Extra  C .  4.10 

12 —  American  Extra  C .  4.05 

13 —  Centennial  Extra  C .  4.00 

14 —  California  Extra  C . 

15—  Franklin  C . 

16 —  Keystone  C . 


TEA. 

Per  lb. 

Japans — Basket-fired . .  20  (§>  35 

Japans — Pan-fired — Common  to  fair .  20  @  23 

Fine .  24  @  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  @  50 

Foochow — Common,  cargo .  14  (§>  16 

Good,  medium .  17  @  22 

Superior .  23  (§>  28 

.  3°  @  35 

Choicest . .  @  40 


•45 
.40 
•35 
•3° 
•  25 


>9 

® 

35 

40 

45 

*7 

© 

3® 

35 

4° 

43 

® 

50 

55 

»5 

® 

20 

22 

*5 

3° 

® 

35 

11 

® 

20 

28 

@ 

3° 

35 

® 

4° 

18 

® 

3« 

18 

® 

4« 

'4 

® 

27 

18 

® 

28 

30 

® 

40 

Gunpowder — Choice  to  Extra .  29 

Choicest .  40 

Moyunb — Good .  27 

Fine . 

Choice .  45 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest . . . 30 

Young  Hyson — Superior  to  fine .  15 

Choice  to  Extra . . .  28 

Choicest . .*. .  35 

India — Common  to  Fine .  18 

Ceylon — Common  to  Fine .  18 

English  Breakfast — Fair  to  Good .  14 

Choice  to  Extra .  18 

Choicest .  30 


PACKAGE  TEAS 

Lipton's  Teas — 

Ceylon  and  India,  No.  x . . 

Ceylon  and  India,  No.  2 . 

Ceylon  and  India,  No.  3 . . 

Black  and  Green,  No.  1 . 

Black  and  Green,  No.  2 . 

English  Breakfast,  No.  1 . . 

English  Breakfast,  No.  2 . . 

Formosa  Oolong,  No.  1 . . 

Formosa  Oolong,  No.  a . . 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  £2.00 

Tetley's  Tea —  Per  lb. 

56  lb.  or  54  lb.  In  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

66-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower.. . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . *2 

i-lb.  Silver  Sacks .  2256 

. *3 

. *3  lA 

. 25 


Per  lb. 

;  &  ib. 

In  y  lb. 

.45 

•47 

•4° 

•  4* 

•35 

•37 

•45 

•  40 

■45 

•4» 

•45 

•40 

*4-lb.  Silver  Sacks.. 

5{-lb.  Silver  Sacks . 

*4-lb.  Silver  Sacks . 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  “  “ 

1  lb.  silver  bags . . .  “  u 

54  lb.  silver  bags .  **  " 

56  lb.  silver  bags .  “  “ 

Packed  in  cases  containing  iqo  pounds. 


.18 
•  x9 

•19# 

.20 

.21 
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McCormick  &  Co.,  Banquet  brand,  Ceylon, 

Blended,  etc. —  Per  lb. 

i-lb.  canisters,  8-lb.  boxes . 45 

54-lb.  “  12-lb.  “  45 

5^-lb.  44  10-lb.  44  45 

Trial  44  10-lb.  44  50 

McCormick  &  Co.,  Bee  brand —  Per  lb. 

i-lb.  lithographed  cans,  20-lb.  boxes . 53 

54-lb.  “  10-lb.  44  . 55 

^-lb.  44  10  and  20-lb.  bxs..  .57 

Travellers  pocket  canister,  4  doz. ...per  doz.  .80 


AMMONIA. 

Per  doz. 

Purple  Ribbon.  16  ox.,  s  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  dox.  boxes .  1.50 

Purple  Ribbon,  56  gals.  54  dox.  boxes .  s.70 

Colburn’s  Mayflower,  j6  ox.,  2  doz.  boxes . 73 

Colburn's  Autumn,  hotel  size,  2  dox.  boxes . 90 

Violet,  pints,  t  doz . 90 


AXLE  GREASE. 

Frazer’s,  15  lb.  pails . So 

Frazer’s,  boxes,  y  gross . per  gross  9.  *5 

Mica,  y  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.50 

Paragon,  y  gross . per  gross  5.50 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

%  lb.,  4  dox.  in  case . 95 

56  lb.,  2  dox.  in  case .  1.70 

1  lb.,  x  doz.  in  case .  3.4° 

Davis'  O.  K.,  56 -lb.,  4  dox . per  dot.  .45 

Davis’  O.  K.,  56-lb.,  3  dox . per  dox.  .90 

Davis'  O.  K.,  i-lb.,  2  dox . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  56  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  54"lb.,  4  doz . per  doz.  1.23 

Cleveland's,  54-lb.,  2  doz . per  doz.  2.28 

Leslie's, 56-lb.  cans,  1  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  56 -lb.  cans,  2  doz.  cases . 90 

Leslie's  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 8256 

6  oz.  glass,  2  doz .  10756 

6  oz.  glass.  4  doz .  x.04 

6  oz.  glass,  6  doz . . .  x.03 

6  oz.  ,1  gross,  inbbl . per  gross,  12. «5 
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Rumford  Baking  Powder 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  2  doz.  in  box . per  doz.  .9- 

54-lb.  cans,  2  doz  in  case . per  doz.  x.2j 

i-ib.  cans,  1  doz.  in  csum . per  doz.  2.5s 

Royal,  xoc.  sire,  4  dox . 8< 

5<lb->4do* . -  ‘-j* 

"  $  “  *  "  .  **4* 

“  1  ”  1  "  . .  46 


BLACKING— Shoe. 

Shinola . . . per  dot.  .75 

Shlnola,  %  grosi  In  box . per  grox  I.50 

Blackola,  1  do*.,  10  ceDt  sire..... . (o 

Blackola,  3  dot  ,  10  cent  size . per  gro.s  6.99 

Blackola,  3  doz.,  5  cent  size . per  gross  4.25 

Muon's  Mo.  >,  y  gross .  «... 

"  “  *,  “  .  .  .60 

"  “  3.  "  .  *  *5 

“  “  4.  .  4  55 

“  3.  7-S« 

T.  M.  French . per  dot.  z  m 


SHOE  DRESSING. 

Mason's . 78 

Acme,  1  dox . 1.15 

Bixby's  Royal  Polish,  x  dox . 78 

Bixby  let  Oil  Polish . 80 

Brown’s  Shoe  Dressing,  1  dox . «...  80 

Brown's,  Army  and  Navy,  x  dox . 80 

Boyer’s  French  Dressing . 65 

44  Oil  Polish .  7j 

Admiral  Russet  Combination .  7* 

Admiral  Shoe  Dressing . . . j% 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black. .  a. 00 

Boston  Waterproof,  black .  2 . 00 

Boston  Jr.  Waterproof,  black,  10-cent  sisa...  .83 

Elite  Combination,  Baby,  black.. .  .  S| 

Elite  Combination,  large,  black .  2 .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  a.  00 

Champion  Jr.,  black,  friction  polish . 83 

French  Gloss,  black,  self-polisning .  75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Com di nation,  ruseet. . . . e.ec 

Star  Combination,  russet . . . 73 

Dandy  Russet  Paste  large .  ,  71 

Bossola  Waterproof  Paste  Polish,  .aige . jf 

Rossola  Waterproof  Paete  Polish,  small . sc 

Quick  Whke,  deans  dirty  canvas  shoes . I* 

Quick  White,  deans  dirty  canvas  shoes. .  2  cx> 

Oil  Paste  black,  never  dries  op,  large  tiaa.«  .75 
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OREEN  COFFEE. 


Per  lb. 

Rio,  Golden,  fancy . 09  @.0954 

44  prime .  <3>o8 

**  choice .  @.07^ 

Santos,  Peaberry,  extra  fancy .  @.12 Vi 

44  fancy . 10  @.1054 

44  choice . @.0954 

Maracaibo,  strictly  fancy,  mild . 12  @.12% 

44  choice .  @.ii/4 

Washed  Caracas,  fancy . 14  @ .  14J4 

Laguayra,  fancy .  @  11Y 

Java,  extra  fancy  Old  Government . 2o54@-2i 

‘ 4  extra  fancy .  @.20 

**  fancy . 

Mocha,  l/z  and  Y  bales,  genuine,  finest...  @.19 

44  Seed,  Santos,  fancy .  @.10^ 

“  “  choice .  @.ioY 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  ancy .  @.12 

“  Prime .  @.10 

14  Choice . ~ .  @. 09 54 

44  No.  2,  bags  about  50  lbs .  @.09 

Santos,  Peaberry,  extra  fancy .  @  .16 

**  extra  fancy .  @.13 

"  fancy .  @.1254 

u  choice .  @.12 

Laguayra ,  fancy .  (§) .  1 4  H 

Maracaibo,  choice .  @.1454 

fancy .  @.15 

“  extra  fancy .  @.is54 

Java,  extra  fancy  Old  Government .  @.25% 

"  fancy .  @.24  % 

Mocha,  finest . 4 .  @.23 % 

Lipton's  Blended  Coffee — 

Mocha  and  Java,  No.  1 . aa 

"  “  a . ao 

“  “  3 . x7 

44  4 . x4 

Packed  in  25  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 


PACKAGE  COFFEE. 


Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  6o-lb.  Case*. 

Arioso......... . ... .  15^  15^ 

Arbuckle  s  Seven  Day .  1054  iojfc 

Lion . 13*4  j3Y 

B.  Fischer  &  Co.— 

Hotel  Astor  Coffee,  i-lb  tins . 26 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . ao 

44  50-lb.  tins . 19 

"  barrels . 18 

Yiv,  lbs . 16 

“  50-lb.  tins . 15 

44  barrels . 14 

Ground  or  pulverized  without  extra  charge. 
Lipton's — 

Special . a6 

Perfection . ao 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 

Triunfo,  24  a-lb.  cans . 29 

y  48  i-lb.  cans . 2954 

Trinidad,  60  or  100  i-lb.  cartons . 26 

"G-A"  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  6oor  100  i-lb.  cartons . 2154 

Iowa,  60  or  100  1  and  a-lb.  cartons . 1854 

Tumbala,  60  or  100  i-lb.  cartons . 1654 

Quezal  (after-dinner),  12,  24  or  48  ^-lb.  cans 
perM»> . 35 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “Kosyr” — 

50  tins  in  box . per  box  3.90 

13  in  tins  box . per  carton  .95 

3-lb.  tins . per  doz.  5.  75 

George  Floto’s  Sons —  per  gross 

Coffee  Essence,  %-gross  improred  cans .  3.25 

%-gross  cans,  tin  ends .  3.70 

"  %-gross  cans  ,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  %  gross  ...  2.25 

Package  Chicory,  65-lb.  cases . per  lb.  .04 % 

Hummel  s  Essence,  tin  can,  %  gross,  per  gross  a. 85 
“  tin  ends,  “  “  2  ,0 

"  "  improved  “  “  a’I5 

Chicory,  Selig’s  65’s . 05% 

"  English,  ground,  bags  about  160  lbs...  .05% 

"  Francks’,  stick,  65  lbs . 06 % 

"  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65  lbs . 04ys 


AMMUNITION. 


Blasting,  A,  kegs,  35  1  .  2  35 

"  B,  kegs,  »5  ’  .  i.50 


Duck,  kegs,  12%  lbs .  4.75 

“  kegs,  6V  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

“  kegs,  12%  lbs .  2.65 

“  "  kegs,  65^  lbs .  1.50 

Drop  Shot,  Nos.  2,  3,  5,  8,  9,  bags,  35  lbs .  1 .85 


BLUING— Dry. 

Pe-  gross 

Barlow’s,  small,  2  doz .  .  2.60 

“  large,  1  doz .  5.20 

Sawyer’s,  No.  1,  6  doz .  1.50 

“  No.  3,  3  doz .  3 .35 

Colburn’s,  No.  1,  4  doz .  1.60 

No.  2,  3  doz .  2.50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  No.  1, 3  doz .  2.60 

"  “  No.  2,  3  doz .  4.80 

Reckitt’s,  5c.  and  10c.  asst.,  8  lbs .  Per  lb.  .  30 


BLUING— Liquid. 

Per  gross 

Boyer's  Bengal,  No.  8,  %  gross .  3.90 

Army  and  Navy,  No.  8,  3  doz .  5.10 

Crystal,  No.  2,  3  doz .  3.00 

Jack  Rose,  No.  14,  3  doz .  5.00 

Troy,  No.  32,  bbls.,  6  doz.  barrel .  5  50 

French  Laundry,  large,  54  gross  in  barrel .  2.45 


BUTTER. 

Tub  Butter- 

Creamery,  extra,  60-lb.  tubs . 

'*  first,  “  . 

“  second,  44  . 

third,  **  . 

"  imitation.  30-60  lbs . 

“  5  and  10-lb.  rolls,  60  and  100- 

lb. boxes . 

Ladles,  30-60  lbs.,  bakers'  use . 

Print  Butter- 

Star  or  S.  D.  brands,  1  lb.,  ao-50-lb.  bxs. 

B.  B.,  E.  D.  brands  ao-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes .  . 

Sheaf  (‘‘400”)  Elgin,  20-50-lb.  boxes . 

Sheaf. . . 

Milhen  Farm,  lbs.  and  %  lbs . 

Gurnse,  lbs.  and  %  lbs . 

Belle  Spring . 


Per  lb. 
33 
33 
31 
30 
27 


CANDLES. 

Per  lb. 

P.  &  G.,  8’s,  30  lbs . roji 

“  i6’s,  30  lbs . 

Paraffine,  4’s,  6's,  8's  cartons,  36-lb.  cases, 

per  lb.. . 08% 

Searchlight,  hotel,  16’s,  30  lbs . 09% 

Pearless,  hotel,  16's,  30  lbs . 10% 

Bright  Light,  16's,  30  lbs . . . per  box  a. 00 

Werk’s,8’s,  30  lbs .  . II 

“  16's,  30  lbs . . . . 

Neverout,  8’s . 4 . per  box  2.00 

“  16’S .  “  2,io 


JARS  AND  JAR  RUBBERS. 

Glass  Jars.  Gross 

£ints . -  4.15 

Half-gallons . 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz.  .17 

(No  charge  for  barrels.) 

Jar  Tops — 

54  gross,  no  rubbers . per  gross  1.60 

Jar  Rubbers — 

Lip,  wide . per  gross  .85 

Acme,  wide,  1  doz.  cartons,  5  gross  box, 

per  gross  .45 

medium,  1  doz.  cartons . per  gross  .40 

Reliable,  white  rubber,  wide . 26 

'*  “  medium . 26 

Black,  medium . per  lb.  .25 

•(25  lb.  lots  1  cent  per  lb.  less.) 


COOKING  HERBS. 

Colburns's  “A,"  Small — 

Sweet  Maijoram . per  doz. 

Sage . . .  “ 

Thyme .  41 

Savory . . .  “ 

Special  case  assortment,  2  doz.  Sweet  Mar¬ 
joram,  1  doz.  Sage,  %  doz.  Thyme,  54  doz. 

Savory . per  case 

Colburn’s  “A”  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

54-lb.  cartons.  1  doz . per  doz. 

54-lb.  “  "  .  “ 

X-lb.  44  “  .  - 

5^-lb.  screw  cap  bottles,  a  doz .  41 

Y~lb.  square  cans,  2  doz .  “ 


25 

•25 

.25 

•25 


.40 

•75 

'•25 

.90 

.85 


CANNED  GOODS. 

Tomatoes — 

Mrs.  Hancock's,  frying . 

DuBois’,  frying . 

“  “  5  case  lots . 

Jersey  King,  No.  3,  standard  Jersey... 

“  5-case  lots . 

Silver  Lake,  fancy  Jersey . 

“  Jersey,  No.  3 . 

Peerless,  extra  fancy,  No.  3 . 

Plantation,  No.  10,  standard,  %  doz... 

Silver  Lake,  No.  10,  1  doz . 

Golden  Rule,  No.  3,  off  standard . 

Alta,  No.  2,  good . 

Favorite,  No.  10,  1  doz . 

Brandywine  Hill  ,  extra  ft ncy . 

Bull  Dog,  extra  standard  2s . 

Mrs.  Lippincott’s,  Frying . 


Per  doz. 
..  z.  20 
.  1. 10 

•  4.07  Vi 

••  .92^ 

.90 

•97K 

.  1 .00 

.  .90 

.  2.30 

.  2.50 

.75 

..  .60 

.  2  40 

.  1 . 00 

.  60 

1  -25 


Lima  Beans — 

Tinsley’s,  extra  small . 

Silver  Lake,  fancy  Jersey.. 

Early  Autumn,  No.  2 . 

Oxford,  Maine  packed . 


*•25 
1 .00 
.92  lA 

•87^ 


String  Beans — 
Extra  fancy., 
Boyer’s,  2s..., 

Acorn,  3s . 

44  No.  2 
Safe,  No.  2  .. 


x  50 

■S1V2 

•85 

•57^ 

.50 


White  Wax  Beans — 

Boyer’s,  No.  2 . . 

Acorn,  No.  2 . 

Brandywine  Hills,  No.  2 . 

Winsom,  N.  Y.,  No.  10, 1  doz.. 


.60 

■  siVi 
1. 10 
3.60 


Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain . 

“  No.  3,  tomato  sauce . 

Campbell’s,  No.  2,  plain . 

"  No.  2,  sauce . 

Oxford,  No  3 . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp’s,  No.  1,  sauce,  4  doz . 

"  No  2,  sauce,  2  doz . 

Moore  &  Brady,  No.  3,  plain . 

"  No.  3,  sauce . 

No.  t,  picnic  size,  plain..... 
“  No.  1,  piCDic  size,  sauce.... 

Victory  No.  1,  tomato  sauce,  4  doz . 

Martin  Wapier  Co.,  No.  3,  plain . 

,r  No.  3,  tomato  sauce.... 

"  Midnight  Lunch,  No. 

t,  4  doz . 

Schimmel's,  No.  a,  sauce . 

"  No.  2,  plain . . 

Snider’s,  tomato  sauce,  No.  3,  2  doz . 

"  “  No.  2, 3  doz . 

“  "  No.  1, 4  doz . 

Sunnvside,  sauce.  No.  3,  2  doz . 

“  plain,  No.  3,  3  doz . 

"  sauce.  No.  1,  4  doz . 


i-35 
i-55 
85 
.85 
1.05 
1  *37j!t 

•87  M 
.85 

.90 

•47  Vi 
■45 
•97^ 
1.05 


•  50 
•95 
.90 

I.  70 

i-3*K 

.85 


■47^ 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  2,  fancy . 

Van  Camp’s,  No.  2,  2  doz . 

Martin  Wagner’s,  No.  2,  2  doz.. 


.82  54 
•77  ^ 
•  7234 


Corn — 

Paris,  fancy  Maine . 

American  Beauty,  extra  fancy,  Shoe  Peg.... 

Cream  of  Susauehanna . 

Baker’s,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna,  No.  2 . 

44  Osborn’s..,  . . 

Mark,  crushed . 

Rex.  No.  2,  fancy,  whole  grain . 

Vanity,  No.  a,  whole  grain . . 

Peas— 

Tres  Fins,  100  can* . 

French,  very  fine,  100  cans . 

“  fine,  100  cans . . . 

41  medium,  100  cans . 

Boyer's,  Midgets,  No.  2 . . 

44  Extra  Sifted . 

44  Sifted . 

44  Early  June . 

Jumbo  June . 

B.  B.  F  ,  Early  Tune . 

Hermit  brand,  No.  2,  soaked . 

Lotus,  Sweet  Wrinkle . 

Brandywire  Hills,  extra  sifted  N.  Y.  State... 

Kent  County,  Sifted . 

Our  Favorite,  No.  2 . 

Plantation  Standard,  Early  June,  No.  2 . 

Pride  of  Delaware  Standard,  No.  2 . 

Wyoming,  extra  fine,  June,  No.  2 . 


1. 00 
.82^ 
.90 
•75 
.80 
.70 

.6254 

.67^ 

.6254 


x3*  75 
x3  25 
11  -75 
10.25 

1  -55 
x  -25 


•95 

.90 

•  95 

•  5*54 

t.22% 


87/2 
.87  K 
.82% 
•  77K 

I  25 


Beets — 

Red  Belle,  N.  Y.,  No.  3... 
Silver  Lake,  fancy.  No.  3.. 
Chautauqua,  No.  3 . 


•05 

•95 

•95 


Succotash — 

Little  Quaker,  extra  fancy,  No.  2.. 

Poland,  No.  2,  fancy  Maine . 

Brandywine  Hills,  extra  fancy . 


i  0754 
1.05 
1 .05 


Spinach — 

Champion,  No.  3 . 

Shawnee,  No.  3 . 

Farren’s,  No.  3,  2  doz.... 
44  No.  10,  1  doz.. 


1  00 
•95 
•95 
3  25 


Sweet  Potatoes — 

Victory,  No.  3,  2  doz . . . 

Farmside,  fancy  N.  Y.  State,  No.  3 .  1.2254 


•72/4 

2.00 


Pumpkin — 

Silver  Lake,  No.  3 . 

Silver  Lake,  No  10,  J4  doz . 

Red  Belle,  N.  Y.,  No.  3 . 

Apollo,  3’s . 90 

Lily  Lake,  3’s . 67^ 

Brady,  No.  10,  %  doz .  1.90 


Asparagus — 

Oak,  large.  254’s .  3.20 

Superior,  large.  No.  254 .  3 .25 

Staple,  medium.  No.  254 .  3  00 

Swan,  medium.  No.  254 .  2.90 

Del  Monte  Tips,  No.  ij4 .  2.55 

Extra  Tips,  No.  154 .  2.55 

El  Rio,  medium,  No.  254,  2  doz .  2.80 


California  Canned  Fruit. 

Apricots—  Per  doz. 

Extra  quality .  3 , 40 

Extra  standard .  * .  O0 

Standard .  1  cQ 

Pears — 

Bartlett,  extra  quality,  2j4s .  2.  25 

“  extra  standard,  2^s .  2.20 

44  standard,  2^* .  2.oo 

Cherries — 

Extra  quality,  254s .  2.50 

Extra  standard,  254s .  2.35 

Standard,  254s .  2  20 

Peaches — 

Goddess,  No.  2)4,  ex. standard,  lemon  cling  i.yo 
Tioga,  No.  254,  extra  standard,  lemon  cling  1.85 

Agate,  No.  254,  standard,  lemon  cling .  1.70 

Lake  View,  No.  254,  yellow,  free .  1,65 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz .  x.25 

Columbus,  No.  2)4,  pie,  peeled,  yellow, free  1.25 

44  No.  2)4,  pie,  peeled,  lemon,  cling  1.30 

Plums 

Lgg,  extra  standard .  1 .55 

Green  Gage,  extra  standard .  1.55 

Egg,  standard .  *.35 

Gage,  standard .  1.33 


Domestic  Canned  Fruit. 

Apples 

Maryland  Chief,  No  3,  2  doz . 65 

Springville,  fancy,  N.  Y .  2.40 

Wayne  Co.,  No.  10,  1  doz .  2.75 

Booth’s,  oval,  No.  3 . 75 

Blackberries — 

Farren’s,  extra  preserved,  No.  2 .  x.30 

Silver  Lake,  syrup,  No.  2 .  x-22% 

Nigger  Head,  No.  2 .  1.0754 

Spring  Garden,  No.  2  . 90 

Blueberries — 

Maine,  Eagle  No.  2  .  1.40 

Loggies,  No,  10 .  6.00 

Cherries — 

Boyer’s,  No.  2,  white,  extra .  1.45 

Flour  City,  white.  No.  2 .  1.2254 

Flour  City,  red,  No.  2 .  1.00 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  1 . 10 

44  white .  1. 00 

P.  &  B.,  yellow,  No.  3 .  1.15 

Pears- 

Silver  Lake,  No.  3 .  1. 00 

Fowling  Creek,  good,  No.  3 .  1 .15 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  a .  a. 30 

Pride  of  Rochester,  fancy,  preserved.  No.  2 
Rhubarb — 

Silver  Lake,  No.  3,  2  doz . 85 

Silver  Lake,  No.  10,  1  doz .  a. 20 

Strawberries — 

Anchor,  No  2,  water . . 

Jumbo,  No.  1,  4  doz .  r.oo 

Silver  Lake,  No.  2 .  1.45 

Defence,  No.  2 . . .  1  90 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 .  1 .90 

General,  E.  &  C.,  sliced,  No.  2 .  1.80 

Indian  River,  E.  &  C.,  No.  2 .  1.65 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1 .60 

Orange  Grove,  E.  &  C.,  No.  2 .  i  .35 

Singapore  Chunks,  No.  154,  4  doz . 95 

Wallace,  E.  &  C.,  sliced,  No.  2 .  x.30 

Singapore,  cubes,  No.  1^,4  doz . 90 

Wagner’s,  No.  1,  cocktail,  2  doz . 95 

P.  &  B.,  grated.  No.  3 .  8254 

Tames,  No.  3,  pie,  grated . 80 

Singapore,  cubes,  No.  1,  4  doz . 65 


Canned  Crabs,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Crabs—  per  doz 

Deviled,  No.  1,  4  doz.,  McMenamin’s., .  2.1754 

“  No.  2,  2  doz.,  McMenamin's .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz .  1 .0754 

Star,  No.  1,  4  doz . 9254 

Lobster — 

B.  &  M.,  No.  1 ,  flat,  4  doz .  4.75 

44  No.  y,  flat,  4  doz .  2.45 

44  No.  1,  tall,  2  doz .  4.50 

No.  yAi  flat,  4  doz  .  3  00 

Star  brand,  No.  Y,  flat,  4  doz .  1.40 

“  No.  1,  tall,  4  doz .  3.85 

44  No.  yt  flat,  4  doz . . .  2.40 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled. 

No.  1,  2  doz .  1 .15 

Cotton  Bale,  pickled,  No.  1,  2  doz .  x.io 

Mackerel — 

Pickert’s,  soused,  No.  1,  4  doz .  1.50 

“  44  No.  2,  2  doz .  2.50 

44  44  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  50  cans .  5.40 

44  No.  1,  4  doz..... .  1.5254 

Oysters — 

Boyer’s,  No.  1,  2  doz . 8254 

“  No.  2,  2  doz .  1 .55 

M.  &  B.,  Deep  Sea,  No.  i,  2  doz . 8754  1 

Stewart’s,  No.  2,  2  doz .  1.65 

44  No.  1,  2  doz . 80  ' 

Victory,  No.  1,  2  doz . 8254  x 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  x  .4254  • 

Gilt  Edge,  4  doz .  1  2754  f 

Conrad’s,  4  doz .  1.2  54* 

Maconache’s,  plain .  1.40  ! 

Maconache's,  Tomato  sauce .  x-37^  { 

Moir’s,  54s,  plain  or  sauce . 9754 

Underwood's,  soused,  50  cans .  3.75 


IN 
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“  Wasn’t 

Sure  It  Would  Sell” 

One  retailer  told  us  last  week  that  he  hadn’t  taken  up 
Franklin  Carton  Sugar  because  he  wasn’t  sure  it  would 
sell.  There  are  two  answers  to  that:  — 

First— He  could  put  in  a  few  packages  and  soon  see 
whether  it  would  sell  or  not.  The  thing  would  be  worth 
trying  because  if  it  did  sell  it  would  mean  a  lot  to  him. 

Second— How  could  it  possibly  fail  to  sell?  Is  there  a 
woman  anywhere  who  wouldn’t  prefer  sugar  in  neat,  sani¬ 
tary  packages  to  sugar  from  barrels?  Why  shouldn’t  she? 

Is  there  any  conceivable  reason  why  she  shouldn’t? 

Franklin  Carton  Sugar  will  sell  itself,  Mr.  Grocer. 

But  even  if  you  had  to  push  it  a  little,  it  would  pay  you 
and  pay  you  immensely.  Look  at  the  work  and  the  profits 
you  save.  How  do  you  save  profits?  By  getting  rid  of 
all  overweight. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100- pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA  *>  PENNSYLVANIA 


FRANKLIN 


SUGAR  REFINING  CO. 

PHILADELPHIA.  PA. 
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100  DAYTON  MONEYWEIGHT  SCALES 


irdered  and  installed  after  a  most  careful  investigation  of  the  various  kinds  of  scales  now  on  the  market.  The 
jurchasers  are  the  promoters  of  one  of  the  most  colossal  enterprises  of  the  age. 

These  scales  are  to  equip  all  booths  of  the 

GRAND  CENTRAL  MARKET 

vhere  weighing  is  necessary,  such  as  groceries,  meats,  teas  and  coffees,  poultry  and  game,  fish,  butter,  cheese, 
:andy,  etc. 

This  market  is  all  on  the  ground  floor  and  contains  over  i6,coo  sq.  feet  of  floor  space  which  is  divided 
into  480  booths  each  10x10  ft.  Its  appointments  are  avnear  perfect  as  modern  ingenuity  can  devise. 

The  management  decided  to  furnish  all  equipment  used  in  the  building  so  as  to  guarantee  to  the  patrons 
)f  the  institution  absolute  accuracy  and  protection. 

DAYTON  MONEYWEIGHT  SCALES 

vere  found  to  excel  all  others  in  their  perfection  of  operation,  and  in  accuracy  of  weights  and  values.  That 
s  the  verdict  of  all  merchants  who  will  take  the  time  to  investigate  our  scales. 

Our  purpose  is  to  show  you  where  and  how  these  scales  prevent  all  errors  and  loss  in  computations 
ir  weight. 

A  demonstration  will  convince  you.  Give  us  the  opportunity. 

Send  for  catalogue  and  mention  Grocery  World  and  General  Merchant. 


The  new  low  platform 
DAYTON  Scale 


Date . 

Money  weight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . . . 

STREET  and  NO . .-. . 

Town . 

Business . State . 

• - 


Money  weight  Scale  Co. 

35  State  Street,  Chicago 

DISTRICT  OPPICES  s  f  Philadelphia  Office,  1651  N.  8lh  Street.  New  York  Office,  11  E.  nth  Street 
. . . ’  \  Pittsburg  Office,  205  McCance  Bldg.  Buffalo  Office,  62  Pearl  Street. 


MAWjrAcrunEns 

DAYTON.  OHIO. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERA!-: 


38 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


Salmon — 

Gibraltar,  Sockeye,  No.  i,  tall .  i  .95 

"  “  No.  l/2,  flat .  1. *5 

Hapgood’s,  No.  1,  tall .  1.95 

“  No.  1  flat .  2*05 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  1, 

tall,  4doz .  i-7° 

Horseshoe,  No.  . .  1  45 

White  Raven,  red,  . 95 

Chef,  red.  No.  flat,  4  doz . 92J4 

Terrapin,  pink,  No.  4  doz . 85 


SARDINES — I  mported. 

Chancerelle,  3$s,  key . „ .  25.00 

La  Champagne,  5^s,  key .  17.00 

“  34s,  key,  boneless .  30.00 

Tricolore,  5^s .  9°° 

Martels,  ^s . . .  9.50 

"  34s .  13  25 

Morel,  34*,  boneless .  15.00 

Domestic. 

Mustard — 

Irma,  i^s,  100 cans .  3.60 

Raven,  34s,  key,  100  cans .  3 - 47J4 

Gold  Label,  34s,  mayonnaise  dressing,  100 

cans . 6.40 

Gold  Label,  %s,  mayonnaise  dressing,  50 

cans .  4-3° 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

cans . per  case  4.75 

Oil- 

Gold  Label,  3£s,  oil,  100  cans .  6.40 

Irma,  5^s,  100 cans .  3.70 

Continental,  3^s,  key,  100  cans .  3.6234 

Owl,  34s,  key,  100  cans .  3.623 4 

Swift  &  Co.,  Talisman  brand,  100  10-cent 

cans . per  case  7.00 

Skipper  Sardines — 

34s,  olive  oil,  key,  100  tins .  ja.oo 

34s,  “  “  50  tins .  ia.00 

34s,  tomato  sauce,  key,  100  tins .  13.00 

34s,  “  “  50  tins .  13.00 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  1,  key,  2  doz .  1 .40 

“  No.  2,  key,  1  doz .  2.35 

Fairbank’s — 

No.  z,  key,  a  doz .  1.45 

No.  2,  key,  1  doz .  2.25 

No.  6,  key,  1  doz .  7.15 

No.  14,  key,  54  doz . per  case  8.50 

Libby's — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.30 

Chipped  Beef. 

Libby’s — 

No.  34,  2  doz .  1.30 

No.  1,  2  doz .  2.20 

No.  34.  glass,  2  doz .  <  4734 

No.  1,  glass,  2  doz .  a. 40 

Beechnut — 

No.  34,  sliced,  glass  jars .  1.75 

No.  1.  sliced,  glass  jars .  2.90 


Sliced  Smoked  Beef. 

Armour’s  Veribest — 

Shield,  in  glass,  size  % . . .  1.55 

“  "  “  1 .  2.65 

Acme — 

Large  tins,  a  doz .  2.85 

Medium  tins,  4  doz . ; . .  1.75' 

**  2  doz .  1 .75 

Large  glass  jars,  1  doz .  2.95 

Special  jars,  1  doz .  2.75 

Junior  jars,  2  doz .  1.  75 


Sliced  Bacon. 

Armour’s  Veribest — 

Star,  in  glass,  size  34 .  1.65 

“  “  “  1 .  2.65 

“  in  tin,  “  34 .  165 

"  “  "  1 .  2.65 

Beechnut — 

No.  34,  glass  jars .  1,65 

No.  1,  glass  jars .  2.7234 

Acme — 

Large  glass,  1  doz .  a. 50 

Junior  glass,  2  doz .  1.50 


Roast  Beef. 

Armour’s  Veribest — 

No.  1,  2  doz . .  _i  .40 

No.  2,  1  doz .  2.25 

Fairbank’s — 

No.  1,  2  doz .  1.45 

No  2,  1  doz .  .  2 .37% 

Libby's— 

No.  1,  2  doz . . .  1.45 

No.  2,  1  doz .  2.30 

Kingan's — 

No.  1,  2  doz .  1.40 

No.  2,  1  doz .  2.42*4 

Lunch  Tongue. 

krmour’s  Veribest,  No.  1,  2  doz .  2.50 

“.rmour’s  Veribest,  No  }4,  2  doz .  1.50 

Fairbank’s,  No.  r,  2  doz . . .  a. 15 

Libby’s,  No.  1,  a  doz .  a.  75 


Whole  Ox  Tongue. 

Armour’s  Veribest — 

Size  1  4.85 

“  X/4 . 6.00 

rt  2  7.00 

„  “  a>4 .  8.50 

Fairbank’s,  No.  2,  1  doz .  7.00 

Libby's,  No.  2x/2}  1  doz .  9.50 


Potted  or  Deviled  Meats. 

Armour’s  Veribest — 

No.  34,  4  doz . 40 

No.  34,  3  doz . ,234 

Libby’s  — 

No.  34,  4  doz . . . 44 

No.  54,  4  doz . 80 

R.  &  R  — 

No.  34,  4  doz .  1. 15 

No.  34,  a  doz .  1.95 


Potted  Chicken  or  Turkey. 

Armour’s  Veribest — 

No.  5^,  4  doz . ~ .  1.60 

No.  54,  2  doz .  2.75 

Libby’s — 

No.  X/Kt  4  doz . . . 

No.  J4,  2  doz . 

R.  &  R.,  No.  y,  4  doz .  1  75 


Sausage. 

Armour’s  Veribest — 

Vienna  style,  size  J4 . 80 

“  “  * .  135 

Luncheon,  with  Tomato  Sauce,  size  J4 . 80 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label" — 

Chicken,  No.  ^ .  2.  85 

"  No.  1 .  5 .00 

Turkey,  No.  J4 .  2.85 

"  No.  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2..... .  xi.oo 

“  Ham,  No.  1 14 .  7.50 

"  “  No.  234 .  10.00 


Deviled  Meats. 

Curtice  Brothers,  "Blue  Label" — 

No.  5  oz. 

Ham .  1, 25 

Tongue .  1.25 

Chicken .  1.  85 

Turkey .  1.85 


No.  10  oz. 

2. 15 
2-15 

2.90 

2.90 


Potted  Meats. 

Curtice  Brother*,  "Blue  Label”  — 

No.  34  Tin.  No.  34  Tin. 

Ham .  .  1.20  2.00 

Tongue .  1.20  2.00 

Chicken .  x .  80  2.75 

Turkey .  x.80  2.75 


Soups. 

Schimmel's,  assorted,  1  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 


•85 


85 

•87M 


Bouillon  . 

Beet . 

Juliefane  . 
Printaniei 


Pea  . 


Quarts. 

Pints. 

]/2  Pints. 

3-*5 

*•75 

*•25 

3-15 

*•75 

1.25 

3- *5 

*•75 

*•25 

3-  *5 

1  •  75 

1*25 

■  3*5 

*•75 

*•25 

3-  *5 

i-75 

1.25 

3*  *5 

*■75 

I  25 

3.15 

*•75 

1.25 

3*5 

*•75 

*•25 

315 

*•75 

1.25 

3-15 

*•75 

*■25 

3-15 

*•75 

*•25 

3.15 

*•75 

1.25 

3-*5 

*•75 

1-25 

3-15 

*•75 

*•25 

3-*S 

i-75 

1-25 

3*5 

*•75 

1.25 

3-15 

*•75 

1.25 

6.5O 

3-50 

2.  OO 

7.25 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb. 

Extra  Mixtures . 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  “  .09% 

Elcroften  Mixtures .  “  . 09% 

Nobby  Mixtures .  "  .10 

Cadella  Mixtures .  .  “  -I2J4 

Fine  French  Mixtures .  lt  **3/4 

French  Creams .  “  .oo 

American  Mixtures .  **  .o§54 

Variety  Cut  Drops .  “  .08^4 

Darling  Mints .  **  .0854 

Golden  Drip  Bar . 15-lb.  boxes  .10 

Sour  Balls . 30-lb.  pails  .08^4 

Pancella  Cream  Chocolate .  .10^4 

I  X  L  Assorted  Chocolate .  **  .n}4 

King  B  Assorted  Chocolate .  •;  .1234 

No.  1  tine  Assorted  Chocolate...  -1634 

Nonpariel  Drops . . .  “  n34 

Chocolate-covered  Caramels .  “  ,ja 
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Dairy  Chocolate  Chips .  .as-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . 21-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen .  " 

Wellington  Caramels . 25-lb.  pails 

Frozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  “ 

Jelly  Beans .  “ 

Wintergreen  Lozenges .  ” 

Mint  Lozenges .  “ 

Assorted  Lozenges .  “ 

Conversation  Lozenges . 28-!b.  pails 

C.  &  A.  Crown  Stick . 30-lb.  pails 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods . 10  boxes  in  case 


■  16% 

.nJ4 

•  *7^ 
.1034 
•0934 

■  09 

.08 

.1034 

•  07/4 
.1034 

.08 

.0934 

.0934 

•  0934 

.0934 

.0834 

.1234 

.0934 

4.50 


CATSUP. 

Per  doz. 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced.  No.  32,  5  doz .  1.15 

Waldorf,  medium,  n  oz.,  screw  top,  2  doz . 8734 

Campbell’s — 

No.  8,  2  doz . 8734 

No.  8,  Tobasco . 8734 

Snider’s — 

No.  16,  2  doz .  1 .95 

No.  8,  x  doz .  1 .20 


KETCHUP. 

Curtice's  “  Blue  Label"  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  in  case .  2.75 

Medium,  25  bottles  in  case .  4.25 

Large,  12  bottles  in  case . .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  Pex  lb. 

Premium,  34s,  12  to  25  lbs.'. . 30 

Premium,  34s,  X2  lbs . 30 

Caracas,  sweet,  6  lbs . 30 

German,  sweet,  12  lbs . 23 

Auto,  sweet,  6  lbs . 32 

Cocoa,  54 -lb.  cans,  12  lbs.  in  box . 34 

Cocoa,  34-lb.  tins,  6  lbs . 34 

W.  H.  Baker’s— 

Best  Cocoa,  %-\b.  size . per  lb.  .31 

“  34-lb.  "  .  "  .32 

Premium  Chocolate,  54s,  12  lbs . , .  .2834 

“  34s,  12  lbs . 2934 

Best  Sweet  Chocolate,  1-5S,  6  lbs.; . 1934 

“  "  1-5S,  i*  lbs . 1934 

Hershey’s — 

Milk,  48  5  cent . per  box  x  .45 

Epp’s— 

Cocoa.  34-lb.  tins,  7  lbs . 42 

Van  Houten’s — 

Cocoa,  6-lb.  boxes,  x-lb.  tins . per  tin  .72 

“  6-lb.  boxes,  54-lb.  tins .  “  -3734 

“  6-lb.  boxes,  54-lb.  tins .  "  .19 

Huyler’s — 

Cocoa,  34s,  6-lb . 42 

“  &s,  6-lb . 44 

Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  34s . 

Cocoa,  labeled.  Is . 

Premium  Chocolate,  34s.. 

Premium  Chocolate,  54s.. 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases- 


•36 

■38 

•3i 

•33 


Per  can. 

Per  doz. 

Lf-lb.  round  cans . 

.  19 

2.27 

K-16.  “  . 

•  3° 

3.60 

i-lb.  “  . 

•59 

7.08 

i*4-oz.  “  50  cans  in  case 

.07 

Per  lb. 

5-lb.  »  . 

2.75 

•55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . . . 

Queen,  4  to  lb . . . 

Sweet  Vanilla,  4  to  lb . 

“  8  to  lb . 

Bloocker’s  Cocoa  Powder — 

34-lb.  tins,  2  doz.  in  box . per  doz. 

54-lb.  tins,  2  doz.  in  box .  " 

i-lb.  tins,  1  doz.  in  box .  “ 

5-lb.  tins,  1  doz.  in  case . per  lb. 

xo-lb.  bags,  x  doz.  in  case .  " 

Runkel’s — 

Cocoa . per  lb. 

Premium  Chocolate....^ .  " 

Vienna  Sweet  Chocolate,  3^-lb.  pkg...  " 
Vanilla  “  Y%  lb.,  48  to  box ... 

Wilbur’s  Cocoa — 

Breakfast,  34-lb.  tins,  6-lb.  boxes . per  lb. 

“  54 -lb.  tin,  6-lb.  boxes .  ‘ 

Wilbur’s  Chocola  t — 

Sweet  Clover,  34s,  6-lb . per  box 


•  45 

•42 

.28 

.28 


1.88 

3-5° 

6.50 

•52 


•50 


•33 

-3° 

.22 

.60 


■33 

•3* 


1.60 
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Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  34-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  34-lb.  packages . . . . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  3^-lb.  packages . . . 

Premium  Chocolate,  12-lb.  boxes, 6  boxes  In 

case,  34 -lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  ia 

boxes  in  case,  34-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb.  packages . 

Vanilla  Sweet  Chocolate,  xa-lb.  boxes,  6 

boxes  in  case,  54 -lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  J-lb. 

tins . 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  j-lb 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  34 -lb. 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  34-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  34-lb- 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  34 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12-lb.  “  6  “  «  .  “ 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  ia-lb.  boxes,  6  boxes  in  case... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  34 -lb.  tins  “ 
J4-lb.  tins,  6  lb.  boxes,  12  boxes  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34-lb.  jars,  6-  and  12-lb. 

boxes . . . 

Croft’s  Cocoa,  is,  2  dozen  in  box . 

34s,  6  lbs.  “  . 

“  34s,  6  lbs.  “  . 

“  5-lb,  6  cans  “  . 

Swiss  Milk  Chocolate,  48  5-c.cakes.. 
Premium,  34s,  12-lb.  cakes . 

“  Hs,  “  “  . 

Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

34  lb.  decorated  cans,  12-lb.  boxes. .per  lb. 
34-lb.  “  “  34-lb.  boxes..  “ 

Special  10-c.  packages,  30  to  box. .per  box 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-lb.  tins,  6-lb.  boxes . 

“  54-lb.  “  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  34-lb.  cans,  6-lb.  boxes . 

“  34-lb.  “  12-lb.  “  . 

“  54-lb.  “  6-lb.  “  . 

“  i-lb.  “  12  lb.  •»  . . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon  }4s,  6-lb.  boxes . 

“  34s,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box 

"  3-c-,  72  “  .  " 

Premium  Chocolate — 

34-lb.  cakes,  12-lb.  boxes . 

J4- lb.  “  24-lb.  “  . 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 

40  "  “  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case . 

24  "  "  48  to  case . 


•3» 

•3» 

■32 

•32 

.27 

•27 

•27 

1.65 

.36 

•36 

.36 

.36 

•36 

.36 

.36 


•24 

•24 


•3* 

•3* 

•3* 


1.65 


•40 

1.80 


•33 

.32 

•30 

1.50 

•3i 

•3° 


.30 

•29 

2.10 


•  36! 

.36 


.29; 

.29 

•3»; 

•3* 


.26’ 

.26 

*•35 

1.40 


.27; 
•  *7 


.80 

.80 

.78 

•78 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  3.75 

Defiance,  4  doz .  3.75 

Magnolia,  4  doz . 4.15 

Rose,  4  doz .  4  00 

Dime,  4  doz... . .  3.65 

Winner,  4  doz .  4-°° 

Baby  1  doz.,  glass .  1.90 

Red  Cross .  4.15 

Peninsular .  4.15 

Leader .  3.90 

Banner,  4  doz .  4. 10 

Star,  4  doz .  4  *5 

Emery,  4  doz .  3.80 

EVAPORATED  MILK. 

Libby's,  small  family,  6  doz .  3.70 

Libby’s,  family,  4  doz .  3.20 

Peerless,  hotel  size,  2  doz .  3  55 

Peerless,  family  size,  4  doz .  3  00 

Peerless,  5  cent  sue,  4  doz .  x.65 

St.  Charles,  family  size,  4  doz .  3.75 

St.  Charles,  hotel  size,  2  doz .  3.80 

Silver  Cow,  5-cent  size . 6  doz.  2  50 

Pet,  xo-cent  size.  4  doz . per  case  3.00 

Pet,  5-cent  size,  6  doz . per  case  2.5$ 

Van  Camp’s,  6  doz.,  small .  3.65 

Van  Camp's,  4  doz.,  family .  3.00 

Van  Camp's,  4  doz.,  large .  3  70 
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LAMSON  RAPID 
CARRIERS 


These  Carriers  will 

Give  you  quicker  service, 

Cut  down  your  operating  costs , 

Protect  your  cash,  and 
Please  your  customers. 

Our  Systems  Department  is  at  your  service 
to  advise  and  report  on  details  of  the  Store  Sys¬ 
tems  best  suited  to  your  needs. 

Write  for  Booklet  E. 

LAMSON  CONSOLIDATED  S.  S.  CO. 


Philadelphia  Office  District  offices  Boston  Office 

m  all 

500  Penn  Mutual  Building  Principal  Cities  161  Devonshire  Street 


We  Want  You  to  Sell  This 


There  are  good  reasons  why  you  should.  It  is 
the  finest  floor  wax  ever  manufactured.  Lots  of 
your  customers  have  hardwood  floors,  and  if  you  sell 
Moore’s  Floor  Wax  to  them  ONCE  they  will 
always  buy  it.  To  make  it  worth  your  while  to  tell 
your  trade  about  it,  wre  are  giving  you  enough  Uni¬ 
versal  Coupons  with  it  to  entitle  you  to  a  handsome 
premium  with  every  case. 

E.  B.  MOORE  G  CO. 

76  Wabash  Avenue  Chicago,  Illinois 


I 


HE  C!  BET  TOD  OHS 

We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  you 
orders  for  Hotel  Astor  Coffee — may  we  tell 
it  to  you  ? 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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HIRES  CONDENSED 
MILK 


Per  case . 


Silver . 

4-15 

Queen . 

4.00 

Premium. . 

3-85 

Blue  Ribbon  . 

3-85 

Gold,  tall . 

3-75 

Gold,  family... 

3-15 

COCOANUT. 

Franklin  Baker  Co's — ■ 


Per  case 


Brazil,  70  5-cent  packages .  2.50 

“  35  10-cent  “  2.50 

“  38  5-cent  and  16  10-cent  packages....  2.50 

11  18  20  cent  packages .  2.50 

Per  lb. 

“  Shred,  in  pails,  20  lbs . 10 

“  44  in  boxes,  25  lbs .  09% 

“  “  in  barrels,  135  lbs .  09 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

“  (t  in  boxes,  25  lbs . 09^ 

lt  44  in  barrels,  135  ibs . 09 

Premium,  60  J^-lb.  packages,  15  lbs.  to  case  .23 
“  30  j^-lb.  ‘*  15  “  .22 

41  30  ^-lb.  and  15  y~\b.  packages, 

15  lbs.  to  case . 22% 

Dunham's,  1/q s  and  ^s,  15  lbs . 27 

“  y7s  and  ys . 26 y2 

"  }^-lb.  packages,  5  and  15  lbs.  .28 

“  y% s,  5- lb.  cartons . 28 


COCOANUTS. 

Franklin  Baker  Co's —  Per  bag 

Porto  Rico,  Jumbo,  80s . . .  4 .00 

San  Bias,  100s .  3.50 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co. —  Bbls.  Bxs. 

Butter  Crackers . 08  .o8J4 

Oyster  “  08  .08  >4 

Wine  Scroll . 10  .10 l/2 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins'  Son —  Bbls.  Bxs. 

Assorted  Jumbles . 07 y  .08 

Brown  Edge  Water .  .  10 

Butter  Thin .  .  12 

Clover  Mixed .  .08 

Cocoanut  Ripple .  .xo 

Cookie  Mixed . 08 .09 

Butter  Toast . 07^  .08 

Fig  Bars .  .  10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . oS%  .09 

Fruit  Gem .  .08 

Graham  Wafer .  .10 

Grandma  Cookies . oBy  .09 

Honey  Jumbles,  XX . 09 %  .10 

Iced  Charter  Oak .  .09 

Iced  Ginger  Tablet .  .08 

Iced  Honey  Jumbles . 09%  .10 

Iced  Penn  Treaty . 07  .07U 

Iced  Vedette  Wafer . 07X  .08 

Lemon  Bar . 08 y  .09 

Man-ln-the-Moon  .  .08 

Milk  Lunch . 07  -0754 

Orange  Cookies . 07X  .08 

Quaker  City  Mixed . 07J4  .08 

Salted  Strips . 08 y  .09 

Saltines .  .12 

Soda  Biscuit  XX . 06  .0654 

Soda  Biscuit  XXX . 0654  .07 

Spiced  Wafers . 07J4  .08 

Sunshine  Cookies . 07  y  .08 

Water  Crackers  Star . o6j4  .07 

Package  goods—  Per  doz. 

Animals . 50 

Butter  Thin .  i.oo 

Gingeretteg .  1.00 

Gold  Medal  Soda  (small) . so 

"  "  "  (large) . 90 

Graham  Wafers .  1.00 

Ivinettes . 50 

Milk  Lunch .  1.00 

Our  Ginger  Snaps . 50 

Pink  Tea .  1.00 

Sugar  Snaps .  50 

Saltona  Biscuit .  1.00 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 
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DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  doz.  i  15 
“  44  with  Horse  radish,  p.dz.  1. 15 

Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 .75 
“  (t  with  Horse-radish,  p.dz.  1.75 

Wein  Senf,  in  bbls . per  gal. 

1  gallon  stone  jars . per  jar  .  75 

tl  5  gallon  kegs . per  keg  2.50 

Prepared  Mustard,  in  bbls . per  gal. 

“  44  in  15  gallon  kegs...  14 

**  “  in  10  44  ...  44 

44  14  in  5  “  ...  “  .25-. 40 

"  44  in  2  gallon  pails. ..per  pail  .75 

44  in  1  44  ...  44  .40 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 95 

“  Sifting  top,  2  doz.  in  case. ...per  doz.  .46 
44  with  Horse-radish,  2  doz.  in  case, 

per  doz . .7. . 95 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub 


loaf 


Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .  18,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .32*4  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.,  cut, 
Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

41  in  tin  . per  lb. 

"  i-lb.  tins . per  case 

Camembert,  in  wood  boxes . per  doz.,  2.75- 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz. 

Olmutzer  Hand  Cheese,  100  in  box . 

Edelweiss,  Romatour  and  Bier-Kase..per  doz. 

American  Swiss,  No.  1 . loaf,  .16  cut, 

,4  Square  loaves,  No.  1,  about 

25  lbs.  each . per  lb. 

Limburger  Cheese,  No.  1 . box,  .14; 

y7  box,  14  ;  less . . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  44 

English  Dairy  Cheese . 

Pineapple  (Picnic  size),  6  in  box . per  box 

44  (Gem  size),  6  in  box .  44 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  44  4  4  .  44 

Picnic  size,  2  44  44  .  44 

Trial  size .  44 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

•  a  a  it  No  x  «  “ 

“  Roquefort  44  large  44  44 

44  44  44  small  " 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
“  d’lsigny,  4t  6  44  ...  44 

Wm.  Tell  brand,  12  in  box .  44 

Neufchatel  (Cow  brand),  25  in  box .  44 

Star  Cream,  or  Phila.,  it  44  .  44 

Miniature  Cream,  or  Phila.,  12  in  box..  44 
Hand  Cheese,  8  doz .  44 

It  4  a  a 

44  4  44  Thuringer .  44 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  44 

Schutzen  Cheese,  12  in  box .  44 

American  Mountain  Cheese  (Alpen  Kase),  50 
i-lb.  packages . per  lb. 


.25 

.26 

.22 

•35 

•32 

.80 

.26 

3-75 

■2.85 


•45 


1  -75 
2.25 
4.00 
.19 


.16 


.16 

.17 

.16 

■17K 

3  00 

*•25 


A  5° 

2.40 

1  -35 
1 .00 
x  .00 

2 .40 
2.95 
x-45 
1  -55 
1  -55 

1.40 

•95 

1.90 

95 

1-35 

.70 

■8s 

1-45 

1.25 


.18 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .45 

Wiener  Warstel,  16  in  tin . per  doz.  4 . 75 

“  8  “  .  “  2 . 75 

Carlsbad  Speck  (Imported  Bacon) .  “  .32 

Imported  Cervelat  Sausage  (Rolff 's)....per  lb.  .45 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  .  65 

Pate  de  fois  Grat,  small  size . per  doz.  3.00 

American  Holsteiner...by  bbl.  .  12  ;  less,  per  lb.  .  14 

44  Landjager,  short .  44  .24 

44  14  long .  “ 

44  Mortadella,  Dry .  44  .25 

44  Knackwurst,  25  in  box,  per  box, 

*4  •  75 . per  doz.  2.40 

44  Cervelat  (E),  50  and  100-lb.  boxes, 

.2iJ4  ;  less . 23 

44  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes.  .20;  less . 21 

44  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .17;  less . 18 

44  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  14;  less . 16 

44  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23^;  less . 25 

44  Salami  (E),  50  and  100-lb.  boxes, 

.20;  less . 22 

44  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  .i%%;  less . 20 

44  Salami,  G.  A.  P.t  50  and  100-lb. 

boxes,  .  i6y  ;  less . 18 

44  .  Tongue  Sausage . per  lb.  .18 

44  Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb.  .15 

44  Lachs  Ham .  44  .28 

44  Petit  Delicatess  Frankfurters,  plain, 

per  doz.  1.00 

44  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut .  per  doz.  1.00 

44  Lebanon  Beef  Bologna . per  lb.  .15 

44  Paprika  Speck .  44  .18 

Mettwurst,  half-round .  44  . 16 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . i . per  lb.  .15 

Smoked  Thuringer  Blutwurst .  44  .  x8 

“  Pfefferwurst . 44  .18 


—15— 

Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
“  quart  glass  jars.  5.75 

"  44  io-oz.jars .  2.50 

Calves'  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  "  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1.00 

44  44  pints . 

94  44  quarts . 

Lamb  Tongues,  in  glass .  1.60 


— 16 — 

Pickles  and  Onions  in  Vinegar. 


Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2.50 

“  “  10-gal.  keg.  ...  4.50 


•75-85 

.50-6.50 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland —  Pails. 

Mixed,  UY.  M.,"  x/7  bbl .  5*5©  .60-. 75 

Milkers,  “Y.  M.,"  y7  bbl .  6.50 

Mixed,  standard,  bbl . 

“  M  bbl .  5 

Milkers,  standard,  bbl . . . 

“  y2  bbl . 

Scotland — 

Mixed,  large,  full?,  bbl . 7. . 

“  "  ^  bbl .  8.00 

Milkers,  44  bbl . 

y2bb\ .  8.00 

Marinirte  Herring,  imported,  about  40  in  pail  1.  25 

Roll  Herring,  imported,  about  25  in  pail .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .  15 

Matjes  Herring . per  pail 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag 

Green  Kern . per  lb. 

Potato  Flour .  44 

(  German  Dried  Pears .  44 

Dried  Mushrooms . “ 

Juniper  Berries .  41 

St.  John’s  Bread .  44  .05 

Bay  Leaves .  “  .06-. 08 


•75 

.10% 

.08 


•14 

.60-1.00 

.08 


Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

“  quart . 35 

44  2  quart . 55 

44  44  4  quart .  1 . 10 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin. 


2  quart  tin . 60 


quart  tin., 
Brat-Haring,  4  quart  tin.. 


•50 

1 . 10 


2  quart  tin . 60 


quart  tin.. 

English  Sprats,  36  bunches . per  box 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 

per  doz. 


.40 


2.50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg  .  75 

44  5-lb.  pails . per  pail  .55 

44  10-lb.  pails .  “  1.05 

Cut  Spiced  Sardines,  10-lb.  pail .  44  .75 

“  “  5-gal.  keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  2 . 25 

Norway  Anchovies. 

Original  package . per  y2  bbl.  5.50 

Repacked  in  5-lb.  pails . per  pail  .60 

“  10-lb.  pails .  “  1. 10 

5-gal.  kegs . per  keg  2. 75 

“  y2  lb.  flat  tins . per  doz.  .95 

“  J4-lb.  tall  tins .  “  1.50 

“  i-lb.  tall  tins .  “  2.00 

Fancy  kegs,  keg . 80 

lA  keg . 42 

“  V.  keg . 32 

"  Y*  keg . 20 

Salt  Sardellen. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

pint  jars . per  doz.  6.00 

“  large  tumblers .  •'  2.25 

“  small  tumblers .  "  1.25 

Russian  Caviar. 

Per  doz. 

i-lb.  tins .  19 .50 

% -lb.  tins .  10.50 

\i-\b.  tins .  5.50 

/4-lb.  tins.. .  2.75 

German  Dill  Pickles— Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

15-gal.  keg,  about  500 . per  xoo 

10-gal.  keg,  about  300 .  “  1.00 

5-gaf.  keg,  about  150 .  “ 

10-lb.  pail,  about  50 . per  pail 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  6.50 

10-gal.  kegs . per  keg  2.40 

5-gal.  kegs .  “  1.25 

10-lb.  pails . per  pail 


Imported  Lebkuchen. 

. per  lb. 


Dampfnusse  (Pfeffernusse).... 
Spitzkugeln . 


.18 

•*5 


Lebkuchen  and  Bread. 


Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen, No.  i,  6  "  ...  “ 

“  No.  2,6  '*  ...  " 

'*  No.  3, 6  “  ...  *' 

Amandines,  9-lb.  tins . per  tin 

“  small  tins .  “ 


•30 

•50 

•75 

1.00 

5»5 

•55 


COTTOLENE. 

30  2-lb.  tins . 7. ..per  case  6.50 

15  4  lb.  tins .  “  6.50 

6  10-lb.  tins .  44  6.50 

Freight  prepaid  on  two-case  lots. 


EGGS. 


Per  dot 

Nearby,  candled  and  selected,  30-doz.  crates..  .37 
Western . . . 28-. 36 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs.  .14) 
“  “  “  ist’s,  40-lb.  boxes  .13) 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 15 


FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans . per  lb.  .28 

Anchovies,  in  oil,  y%  bottles .  4.50 

"  “  %  bottles .  3.25 

Anchovy  Paste,  fancy . per  doz.  4.75 

“  plain .  “  3.75 

Bouillon,  Burnham,  pints,  a  doz .  3.75 

“  “  y  pints,  2  doz .  2.00 

Capers,  Nonpareil,  y  gal.  kegs .  1.50 

“  quart,  glass . per  doz.  7.00 

“  bottled,  %  size....  "  2.35 

“  “  jlsize....  “  1.90 

“  "  J^size....  “  1. 15 

Canton  Ginger,  large  pots,  6-jar  cases..per  case  4.65 
“  medium,  12-jar  cases..  “  5.00 

“  small,  24  jar  cases .  "  4.75 

Cherries  in  Maraschino,  glass,  1  doz.  case .  7.00 

Clam  Chowder,  Burnham,  1  lb.,  4  doz . doz.  .90 

“  “  3  lb.,  2  doz .  "  2. so 

Currie  Powder,  pints . per  doz.  3.50 

“  4  oz .  “  2.25 

“  2  OZ .  "  1.50 

French  Peas,  extra  fins . per  case  16.00 

“  fins .  •'  14.00 

"  Moyen’s .  "  xz.oo 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer's  Petit  Beurre  Biscuit.. ..lb.  .19 

“  Dinner  Biscuit . “  .31 

“  Breakfast  Biscuit . "  .34 

Packed  7  lbs.  and  5  lbs.  in  a  can. 

Red  Pepper,  ring,  pints . per  doz.  1 . 25 

“  "  l/2  pints .  "  .60 

Salt,  stone  jars,  4  doz.... j, .  x.75 

Extract  of  Beef,  Morris’,  4  oz . per  doz.  6.50 

“  “  2  oz .  “  3.55 

“  Anker’s,  120  vials .  4.00 

“  “  40* . per  doz.  4.00 

“  "  8oz .  «  7.25 

"  “  16  oz .  "  13.50 

Theodore  Marquet  Mushrooms — 

First  choice . . .  26.00 

Choice,  too  tins . . . per  case  22.00 

Extra,  100  tins .  “  28.00 

Hotel,  too  tins . "  19.00 

Truffles,  A . per  tin  .30 

"  . •'• .  “  55 

"  Va. .  “  1.15 

y .  "  *.s5 

Shrimps,  pickled,  small  size .  x.15 

"  Dunbar’s,  2  doz . per  doz.  2.25 

Figs  in  Cordial,  Dunbar’s,  1  doz .  "  5.00 

“  Bishop’s,  x  doz .  “  6.50 

Crystallized  Ginger,  i-lb.  tins .  "  4.00 

“  y- lb.  tins .  "  2.S5 

Lime  Juice,  Rose’s .  "  3.60 

Victor  Rose  Water .  “  2.25 

“  Peach  Water. .  "  2.25 

Pitted  Olives .  “  5.25 

Armour’s  Solid  Extract  of  Beef—  Per  doi 

Size  s  jars,  1  dozen  in  case .  4. 45 

“  4  "  x  "  .  8  .so 

"  (  '*  1  •'  .  15.90 

"  «6  «  X  "  . . 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4.45 

“  8  "  1  "  8.30 

“  16  "  %  "  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium  “  36  "  .  6.00 

I  "  large  "  7s  "  .  lo.oo 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4.00 

"  16  “  1  /"  14.0* 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  s.jo 

"  ts  "  1  "  . .  7. so 

"  5  "  . . . .per  bottle  j.50 

"  s  fancy  jugs . per  jug  1.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  s.jo 

"  12  “  1  "  7.00 

"  5  “  . per  bottle  j.je 

“  ■  fancy  jugs . per  jug  l.J* 
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Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa— 

and  that  only- — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 

Bought  once,  C  r  of  t  ’  S 
Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENNA. 


r — - - -  -\ 

FRED.  NECKER’S  STORE 

5120  Haverford  Avenue 


Couldn’t  you  do  your  work  easier  and  handle  more  cus¬ 
tomers  in  a  store  like  this?  Such  fixtures  not  only  save  floor 
space  and  “elbow  room’’  and  protect  goods  from  dirt,  bugs,  etc., 
but  every  article  is  shown  in  an  attractive  way  that  makes  sales. 
What  we  have  done  for  others  we  can  do  for  you.  Write  or 
telephone. 

MILLER  &  ENGLAND 


No  order  too  big, 
none  too  small,  to  be 
given  our  prompt 
and  best  attention 


7012-14-16-18  Woodland  Ave. 
PHILADELPHIA,  PA. 


W  e  manufacture 
grocer.’  fixture*  of 
every  description. 
Write  for  our  cata¬ 
logue. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT* 


WE 


you 

We  know  we  can  make  the  best  Macaroni, 
Spaghetti,  Noodles  and  Pastels  in  the  world, 
but  we  know  we  need  your  help  to  sell  them. 
We  know  you  can  work  with  us  or  against 
us  and  swing  your  trade  either  way. 

So  we  make  it  to  your  interest  to  recom¬ 
mend  our  goods  —  not  only  because  they 
will  build  you  a  good  trade  but  also  be¬ 
cause  our  terms  to  you  are  the  best. 

Besides  the  regular  profit  every  case  has 
additional  value  for  you  in  Universal  Cou¬ 
pons.  You  can  exchange  them  for  hun¬ 
dreds  of  useful  articles. 


Vienna  BaKing 
Company 

Philadelphia,  Penna. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


-.oA.niM/v,  i 

js? 

;  "ASHBURN-CBOSBYf 


V 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 
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FLOUR. 

Per  bbl. 

King  Midas .  6.80 

Gold  Medal .  6.55 

Millbourne .  6.45 

On  Top . 6.60 

Ceresota .  6.60 

Pillsbury’s  Best .  6.50 

Taylor’s  Fancy .  5*65 

Semper  Idem .  5.00 

Pride  of  the  West .  5.50 

Sunbeam .  5.25 

Quaker  City .  6.00 

Self-Raising  Flour. 

Franklin,  30  packages .  3.75 

Hecker’s  Superlative,  32  packages .  5 .12 

Pancake  Flour. 

Aunt  Jemima,  36  packages .  2.85 

Hecker's  Flapjack,  24  p  .ckages .  2.10 

Uncle  Jerry,  40  packages .  2.85 

Franklin  Mills,  30  29 .  3- §5 

Buckwheat  Flour. 

Hecker's,  64  packages .  4.50 

“  32  packages .  4.50 

Fancy,  100-lb.  sacks . per  100  lbs.  3.20 


FARINACEOUS  GOODS. 

Corn  Meal —  Per  bag. 

White,  granulated,  100  lbs .  2.10 

Yellow,  granulated,  100  lbs .  1.95 

“  table,  100  lbs .  1.90 

Western,  yellow,  granulated,  100  lbs .  1.95 

Quaker,  Best,  1  and  3  doz . 

Farina — 

Hecker's ,  24  is . per  case  1 . 50 

Schumacker’s,  24  packages .  “  1.15 

Beans —  Per  bushel. 

California  Lima,  about  80  lbs . . per  lb.  .05% 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.50 

Choice,  grain  bags .  2.40 

Medium,  grain  bags .  2 -37% 

Pea,  fancy,  grain  bags .  2 . 47^ 

Red  Kidneys .  2.60 

Peas — 

Green . . .  2.10 

Scotch .  2.20 

Split,  yellow . . .  2.10 

_  “  ereen .  3-30 

Lentils —  Per  lb. 

000000,  110-lb.  bags . 03^ 

Less  quantity . 04 1/ 

Shaker  Com — 

Fancy,  barrels . 05% 

Less  quantity . 06 

Hominy — 

Lea's  Breakfast,  10  packages . per  case  x.70 

“  Pearl,  100  lbs . per  bag 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1.35 

Western  Pearl,  100-lb.  bags .  1 .92^ 

“  Grits,  xoo-lb.  bags .  2.05 

Barley — 


OO. 


4-5° 


No.  3,  xoo  lb.  bags .  2.65 

Noodles—  Per  case. 

Climax,  24  10-c.  packages,  assorted . 

**  48  5-c.  packages . 

“  assorted,  24  5-c.,  12  10-c . 

Smith’s,  30  10-c.  packages .  1.90 

“  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1.55 

“  5° . , .  1.55 

10-c .  I.55 

Oatmeal — 

B,  Victor,  200 lbs . per  bbl.  6.90 

B,  100-lb.  kegs . per  keg  3.60 

Oaten  Goods —  Per  case. 

A  vena,  18  packages .  1.43 

Banner  Oats,  20  packages .  4.30 

Mother’s,  18  packages .  1.62^ 

11  10  packages, large .  a.io 

Quaker,  18  small  size .  r.45 

Rolled  Oats-  4  35 

Avena,  180  lbs . per  bbl.  6.40 

“  90  lbs . per  keg  3.50 

Standard,  180  lb.  bbls .  5.75 

**  90-lb.  bags,  fresh .  2.  70 

Sago- 

Fine,  bags  about  175  lbs . 04 

Less  quantity . 04^ 

w  Admiral,  pearl,  24s . ”  .06% 

Tapioca — 

Instantaneous,  50  is . o8i£ 

Colburn’s  Hasty,  36  packages . oji/ 

Minute,  %  gross . per  box  2.75 

Flake,  about  125  lbs . per  lb.  .04^ 

“  less  quantity .  '' 

Pearl,  150  lbs .  * 

“  less  quantity .  * 


•°4  n 
.03^ 

•°3  Ya 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs.,  per  case  3.00 

4t  Barley  Food.  24  2s . .  “  3.85 

“  Health  Food,  36  2s .  /c0 

Purina  Cream  Graham . per  bbl. 

Whole  Wheat  Flour,  20  5s . per  case  4.10 

Egg  O-Sce^6  packages .  2.70 

il  Corn  Flakes,  36  packages .  2.70 

Cook’s  Malto  Rice,  36  2-lb.  packages .  a  20 

Mapl  Flake,  36  packages .  3.65 

Malta  Vita  Com  Flakes,  36  packages  .  2  8e 

“  Wheat  Flakes...  . . . ""i;  '  5 

Post  Toasties,  36  packages .  2.70 

Shredded  Whole  Wheat,  50  packages .  5.00 

~  “  "  ,  25  packages .  2.60 

Lream  Wheat,  36  packages .  4.50 
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Cook’s  Flaked  Rice,  24  packages .  2.55 

Wheatlet,  30  packages .  3.60 

Wheatena,  36  packages .  4.25 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  36  packages .  1.43 

Pettijohn's  Food,  18  packages . .  1 . 70 

Presto,  18  packages .  1.57 

Quaker  Puffed  Rice,  36  packages .  2.65 

Wheat  Berries,  36  packages .  1.85 

Triscuit,  30  packages .  2.50 

Vitos,  36  2-lb.  packages .  4 . 25 

Kellogg’s  Toasted  Corn  Flakes  36  packages..  2.80 

Zest,  24  packages,  15-c.  size,  with  china .  2.30 

H-O  Company—  per  case 

Force,  20s . 2.oo 

Korn-Kinks,  36s .  1.43 

Presto,  small,  18s .  I#60 

Presto,  large  10s .  2.25 

Flour,  self-raising,  small,  18s .  1.60 

Flour,  self-raising,  large,  12s .  2.10 

Buckwheat,  small,  18s .  ltj0 

Buckwheat,  large,  12s .  z  .  70 

Pancake,  18s .  j.fo 

H-O  (steam  cooked  oatmeal),  12s .  1.55 

Pawnee  Oats,  regular  size,  18s .  1.50 

Pawnee  Oats,  family  size,  10s,  without 

chinaware... .  i-95 

Pawnee  Oats,  family  size.  10s,  with  bowls...  2.25 
Pawnee  Oats,  family  size,  10s,  with  assorted 

chinaware .  2.30 

Hominy,  18  2s .  1.J5 

Hominy,  10  5s .  1.50 

Commeal,  18  2s . ”*  I#Ie 

Cornmeal,  10  5s .  ^50 

Cornstarch,  18  is .  lmQO 

Tapioca,  18  is . 

Farina,  18  is.... . 1  .10 
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Ex.  Galvanized  Steel  Blades,  No.  3  .  per  doz. 
“  “  No.  4...  “ 

“  “  No.  5...  “ 

X  Quality,  No.  3 .  •• 

“  No.  4 . «• 

“  No.  5 .  “ 


4.20 
5-40 

7.20 
2.60 
3.00 
3-40 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Sparkling .  I<IO 

"  Acidulated .  I>IO 

Cox’s,  large .  i-S7% 

small . £5 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s . 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 


Beardsley — 

Dime  cartons,  2  doz.  in  case . p  r  d  z. 

Tins,  Keyed  (Jewel),  2  doz.  in  case.  •* 
Large  cartons  or  tins,  2  doz.  in  case.  14 

Dime  Tumblers,  2  doz.  in  case .  ** 

Bulk,  15  lbs . ...... per  lb. 


.90 

.90 

2.00 

.90 

•15 


Thredded  Fish. 

Thistle,  24  packages . 65 

Swansdown,  2  doz . per  doz. 

Osprey  2  doz .  « 

Swift  &  Co. — 

Talisman  brand,  20-lb.  boxes . per  lb. 

cartons . per  case 


•10  'A 
■50 


Fresh  Codfish  Steak. 

Swift  &  Co. — 

Talisman  brand,  24  i-lb.  tins . per  case 


3.80 


New  Mackerel. 


i-35 


small  . 95 


87^ 

.80 

•87M 

•97% 

.87^ 

8  7% 


Bromangelon,  assorted,  3  doz . 

Fruit  Puddine,  2  doz.,  assorted  flavors. 

Jell-O,  assorted  flavors,  2  doz . 

Jell-O  Ice  Cream  Powder,  2  doz . 

Jellycon,  1  doz . 

“  assorted  flavors,  2%  doz . 

Chalmer’s,  shredded . 95 

4<  granulated .  I#oo 

Mothers’,  small,  1  doz . . 45 

“  large,  1  doz . .90 

Cooper’s . 85 

Tryphosa . 95 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

...  per  case  2.70 

Puddine,  assorted,  2  doz 


D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 


Per  lb. 


Larosa  Alphabets,  square,  25  pkgs . o$% 

“  Elbows,  square,  25  pkgs . 05% 

“  Macaroni,  long,  25  pkgs . 05^ 

“  Spaghetti^  long,  25  pkgs . 05 ^ 

“  Vermicelli,  square,  25  pkgs . 05 yK 

**  Macaroni,  bulk,  25  pkgs . 05^ 


Count 
(about) 
to  bbl. 

Ex. Norway,  No.  x.. .170-190 
Ex. Norway,  No.  2. ..270-290 
Ex. Norway,  No.  3...325-375 
Ex. Norway,  No.  4. ..410-460 
Ex. Bloaters,  XXX..  90-  95 
Ex. Bloaters,  XX.  ...100-110 

Ex. Shore,  No.  1 . 130-150 

Med.  Shore . 160-180 

Large  Shore . 1 10-130 

Extra  Irish,  No.  2. ..350-380 
Medium  Irish, No. 2. .400-450 
Small  Irish,  No.  2. .475-525 
Small  Irish,  No.  3. ..550-650 
New  Medium  Shore. 160-180 
New  Large  Shore... .110-130 

Large,  No.  2 . 210-220 

Cape  Shore . 160-180 


200  lb.  100  lb.  50  lb.  10  lb 


Lab.  Split,  Lg.  No.  1... 
Lab.  Split,  Lg.  No.  2... 
Shore,  Round  Large.. 
Shore  Round.  Med  ... 


200  lb 


20.00 

10.60 

5-5° 

1.25 

16.00 

8.60 

4.50 

1.05 

40.00 

20.60 

10.45 

2.25 

38.OO 

19.60 

10  00 

2.15 

35-oo 

18.10 

9.25 

2.00 

16.00 

8.60 

4.50 

1.05 

15.00 

8.10 

4-25 

1. 00 

i4-5o 

7.85 

4-13 

•97 

14.00 

7.60 

3-9° 

•95 

16.00 

8.60 

4.50 

1.05 

ng- 

xoo  lb 

50  lb. 

10  lb. 

8  1b. 

Shad,  No.  1,  Mess, new. 


8.00 

6.00 

5.00 

3-10 

I*75  -45 

13.00 

7.10 

3-75  -88 

11 .00 

6.10 

3-25  -78 

6.00 

3.60 

Boneless 

Fish. 

Brass  14.00 
Brass  9 . 00 
Brass  7.00 
Brass  6.00 


fixtures. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00 
Scales,  No.  2,  Tin  Scoop,  7. 00 
Scales,  No.  3,  Tin  Scoop,  6.00 
Scales,  No.  4,  Tin  Scoop,  5.00 
Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  g  i00 

Tea  Caddies,  Red,  No.  55 .  5.00 

Scoops,  Galvanized,  Flour . 50 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch .  tc 

rr„i — *  ’  3 


Dressed 

Favorite,  Cod,  40  lbs . 08 

Our  Choice,  40  lbs . . 

Gilt  Edge,  40  lbs . 06 

Favorite  Middies,  60  lbs . . 

Swift  &  Co.,  Talisman  brand  Codfish —  Per  lb. 

12  3s,  wood  boxes . 

I22S>  "  . isH 

24  is,  “  . 

10-lb.  boxes . 

5-lb.  “  . . . 

Cakes,  24  in  fancy  box . per  case 

“  10  lb,  cartons . per  carton  1.20 

24  jars,  fancy  box .  10 

»*.“  "  . .  1.65 

Strips,  40  size,  boxes . . 

. 


.  l6 

•15 
•15 
2  .80 


Middles,  40  size,  boxes.. 
"  20  “ 


■  12  % 


Tobacco  Cutters.. 


1.25 


Alarm  Money  Drawers .  x  .50 

Barrel  Covers,  2X  in . ’’  3 *.50 

Barrel  Covers,  19  in.. .  3.00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  1%  to  2  in . .  x .  r0 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  . .  16^00 

Coffee  Mills,  No.  18 . ........  45.00 

Less  25  per  cent,  discount. 


Counters. 

Sherer’s  Eclipse  Counters — 


No. 

Length. 

No.  of 
Drawers 

Each. 

0/4- 

15.00 

8  >4. 
10  Vi- 

20.00 

25.00 

. 15 . 

12  Vi. 

.  7  feet,  3  inches.... 

. 18 . 

14  K- 

. 21 . 

31.00 

it>VL 

35.00 

18^. 

. 27 . 

40.00 

20  <4. 

. 30 . 

<it;.  00 

Capacity  of  Drawers,  40  to  60  lbs.  each. 

Scoops. 

Indestructible,  No.  4 . 

9.00 

'  No.  5 . 

t* 

12.00 

’  No.  6 . 

15.00 

Dressed  Fish  Bricks. 


Gilt  Edge,  2- lb.  bricks.  40  lbs . 07 

Snow  White  i-lb  bricks,  20  lbs . 08 

Favorite  Coa,  2-lb.  bricks,  40  lbs . 


08^ 


Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  1  and  2  doz.  in  case .  1. 

“  small  size,  2  doz.  in  case . 

Small  Tumblers,  2  doz.  in  case. 


Large  Jars,  sealed,  2  doz. 


in  case .  1.50 


Loose  Codfish. 

Extra  Large  Georges  Cod . . . 

Large  Bank . 

Medium  Bank . 

Pollock . 

Hake . 

In  original  cases.  450  lbs.,  %  c.  less. 


07 

05 
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°6  % 
07 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  choice,  ring  cut,  50  lbs . 

”  “5  and  10-lb.  lots. 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  i-lb . . 

Fair  N.  Y.  State,  50-lb.  boxes . 07 

Apricots — 

Extra  Choice  Royals,  25  lbs.,  new . ogV 

Choice  Royals,  25  lbs.,  new . 08C 

Oak  Brand,  fancy . . 

Cherries — 

California,  unpitted,  Black,  25  lbs .  n 

California,  pitted.  Black,  25  lbs . .  .16 

Currants — 

Gold  Medal,  recleaned,  36  1  s .  07% 

Gold  Medal,  loose,  25  lbs . [ojh 

Private  Growth,  extra,  cleaned,  36  lbs . oyfj 

“  cleaned,  30  lbs.  bulk . 07^ 

Peaches — 

Fancy  Muirs,  50  lbs . . 

Extra  Choice  Muirs,  50  lbs . 09% 

Choice  Muirs,  50  lbs . . 

Extra  Choice,  Yellow,  25  lbs . 

Choice  Yellow,  25  lbs . 

Pears — 


.08 y2 

•07  % 


Prunes — 
Boxes. 


20-  30,  25  lbs... 
30-  40,  25  *'4  ... 
40-  50,  25  *•  ... 
40-  50,  50  “  ... 
50-  60,  25  44  ... 
50-  60,  50  “  ... 
60  70,  25  “  ... 
60-  70,  50  “  ... 
70-  80,  25  “  ... 
70-  80,  50  *4  ... 
80-  90,  50  44  ... 
90-100,  25  “  ... 
90-100,  50  “  ... 
IOO-IIO,  50  44  ... 
Raisins — 


Bartlett,  25  lbs7... 

Extra 

Fancy 

Fancy 

Stand.  Fancy 

Cal. 

Cal. 

Cal.  Oregon 

•°9 

•  o8J4 

.08^ 

•  08 

■07  Vi 

■07% 

■07% 

■°iVi 

.07 

.07 

.06^ 

•  o6J4 

■  06U 
.06% 
.06 
•°5K 

■°5% 

.05 

■04% 

.04 

n,  50  lb... 

.  .06 

“  2  **  50  lb . 05^ 

Cal.  Thompson  Seedless,  50  lbs . 06J4 

Cal.  Cleaned  Sultanas.  50  lbs . 06U 

Cal.  Sultanas,  50  lbs . 05^ 

Cal.  Seedless  Muscatels,  50  lbs . 05^ 

Gilbert's,  Layer,  Valencias,  28  lbs . 06V 

Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 08 

Gold  Ribbon,  fancy,  36  is . 

Owl,  fancy,  36  is . 

Citron,  fancy,  boxes,  10  lbs . 141^ 

“  fancy,  *5  lbs . . 14 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 11 

Orange  Peel,  fancy,  boxes,  10  lbs., net . 11 

Dates-  Per  lb. 

Century,  30  packages . per  package  .04^ 

New  Khadrowee,  golden,  about  70  lbs . 04% 

New  Sair,  boxes,  about  70  lbs . oaVc, 

Sair,  70  lbs . 04^ 

Camel,  30  packages . 04^4 

Eagle,  30  packages . . . 

Fard,  14  lbs . 06g 

Pitted,  30  packages . 08% 

Unpitted,  30  packages . 05^ 

Figs — 

Smyrna,  12  lbs.,  5  crown . 09 

Smyrna.  12  lbs.,  6  crown . 10 

Smyrna,  12  lbs.,  7  crown . . 

Pulled,  5  lbs.,  5  crown . .  ,0 

California,  10  packages . 70 

Imperial,  washed,  14  oz.  jars,  2  doz . doz.  2.15 

California,  50  5c.  packages . per  boz  1 . 75 

Imported  Layer,  2  in.,  No.  1 . o8ji 

Imported  Layer,  2j£  in..  No.  2 . 09 J4 

Imported  Layer,  2%  in..  No.  3 . io}£ 

4  crown,  2  in.,  boxes,  about  12  lbs . 08% 

New  fancy  California,  10  r-lb.  pkgs . box  .70 

5  or  io-box  lots . 67^ 


CEREAL  COFFEE. 

Postum  Cereal —  per  doz. 

15-cent  size,  2  doz .  ^35 

2S-  “  1  "  .  2.25 

15- and  25-cent  size,  assorted .  2.50 

Ralston  Health  Cereal,  36  packages.,.. .  3.50 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers.  5-c.  size,  2  doz .  “ 

Tumblers,  10-c.,  Lord’s  Prayer,  2  doz.  “ 
Tumblers,  imt.  cut  glass,  10-c.,  2  doz.  “ 


•75 

•45 

•85 

.85 


•17 

•17 


•27 


Smoked  Fish. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring .  ** 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb. 

Smoked  Salmon,  whole  fish .  “ 

Cromarty  Bloaters,  50s . per  box 

“  “  ioos .  “  I.90 

Swift  &  Co.—  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2.95 

Talisman  brand  Boneless  Herring,  in  glass, 
ioc.  size,  24  screw-top  jars .  1 . 


.80 


Sliced  Halibut. 

Swift  &  Co.,  in  glass,  24  jars .  3. 

4t  24  cartons .  2. 


INK. 

Arnold’s,  black,  32 . per  bottle  . 48 

Continental,  red,  1  doz . . 

“  black,  3  doz . 25 

Royal,  black,  3  doz. . . 23 

Superior,  black,  3  doz  r  . .23 

Stafford,  Commercial,  32 . per  bottle  .58 


LAMP  GOODS. 


Lamp  Chimneys — 

Macbeth  Pearl  Top... 

Acme,  Victor  Top .  3.60 

Pure  Flint,  Lustre  Top .  3.00 

Crystal,  Crimp  Top .  2.10 


Jumbo  Chimneys,  plain . per  doz, 

dec.,  107..  ** 


Banner  Burners . 45 

No  charge  for  packages. 


Per  case  of  6  doz. 

No.  o. 

No.  x. 

No.  2. 

4.10 

4.80 

4.20 

4.80 

■•  3-°° 

3.60 

4.20 

2. 70 

3  30 

bes . 

5  d°z- 

2-75 

.5  doz. 
No.  1. 

3-25 
No.  2. 

per  doz. 

u 

•75 

•85 

.90 

1 .00 

No.  o. 

No.  1. 

No.  2. 

•■  .  -45 

•55 

•75 
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No  Friends  Among  the  Wheelwrights 


Wheelwrights  don’t  think  much  of  the  “J.  M.”  delivery 
wagon;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning  ;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 

Send  for  catalogue. 


TWENTIETH  and  FILBERT  STS 

PHILADELPHIA,  PA.=r;= 


*  \i£»l(&Q!OT 


tfTT  Many  a  store  is  judged  by  the  little  things  it  sells. 

□1  If  you  sell  an  unsatisfactory  metal  polish,  which 
you  know  nothing  about,  but  have  been  attracted  to  be¬ 
cause  the  profit  may  be  large,  you  may  lose  a  customer 
whose  trade  is  worth  hundreds  a  year. 

You  think  not,  but  why  take  the  chance  for  a  few 
centj  ? 

Electro- Silicon  pays  a  profit  which  no  grocer  has 
ever  objected  to.  Furthermore,  it  is  sure  to  do  its  work 
well.  It  is  the  best  metal  polish  made,  and  is  so  re¬ 
garded  both  in  this  country  and  Europe.  When  you  sell 
it  you  are  at  least  safe  against  one  little  thing  which  may 
cost  you  business. 

Electro-Silicon  is  packed  in  a  yellow  box  with  a 

red  woman  on  the  lid. 

THE  ELECTRO-SILICON  CO. 

PROPRIETORS 

NEW  YORK,  N.  Y. 


Judging  Your 

Store  by  the 
Little  Things 


The  Man  Behind  the  Tin 

/ 

When  you  sell  Karo  Corn  Syrup  you  entirely  relieve 
yourself  of  responsibility  as  to  the  quality.  We  make  Karo ; 
we  pack  Karo  in  the  sealed  sterilized  tins  in  which  it  reaches 
your  customer.  If  there  is  anything  wrong,  it  is  our  mistake 
and  we’ll  make  it  good  the  minute  we’re  told. 

There  will  be  nothing  wrong,  however,  Karo  Syrup  is  a 
rich,  smooth  delicious  table  syrup  that  never  varies  in  quality 
a  hair’s  breadth. 

Three  sizes — io,  25  and  50  cents,  a  good  slice  of  which 
is  yours.  Any  jobber. 

Corn  Products  Manufacturing  Co. 

Chicago,  Illinois 


The  Wise  Dealer  is  Always  Looking 
for  Articles  Like 

AMMO 

(DRY  AMMONIA) 

because  he  knows  it  pays  to  show  customers  a 
good  thing.  Ammo  is  a  dry,  odorless  pow¬ 
der  until  it  comes  in  contact  with  water,  then 
it  turns  into  ammonia. 

One  10  cent,  can  eqtmls  three  pints  of 
best  liquid  ammonia 

Never  loses  its  strength  or  evaporates  like 
liquid  ammonia.  Put  up  in  handy  sifter-top 
cans,  no  bottles  to  break  and  lose  your  profit. 
Used  from  cellar  to  garret,  from  Monday  to 
Saturday.  Strong,  steady  seller.  We  are  tell¬ 
ing  your  customers  about  it  and  pushing  it. 
Why  don’t  you?  Your  jobber  can  supply  you. 

THE  FRANK  C.  EBY  CO. 

213=215  E.  Atwater  Street 
DETROIT,  MICH. 
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Oil  Cans—  Per  doz. 

i -gal.,  glass .  2.25 

1 -gal. ,  galvanized,  Pearl .  1 . 90 

5-gal.,  Lennox,  spout .  6.00 

5-gal.,  *•  spigot .  6.50 

5-gal  ,  Columbia .  7.00 

5  gal..  Banner .  8.00 

5-gal.,  Climax,  pump .  10.00 

5-gal.,  Home  Rule,  pump .  12.00 

Lanterns — 

No.  o.  Standard .  4.75 

No.  o,  Dash .  7.80 

Cold  Blast .  8.00 


LIME. 

Prepared,  2  doz.  in  case . per  doz.  .52*4 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . 05^ 

**  “  “  25-lb.  boxes,  y2  lb . 06J4 


LYE  AND  POTASH. 

Per  case. 

Banner,  4  doz .  3.15 

Babbitt’s  Potash,  4  doz .  3.10 

Lewis’ . . .  3.25 

Red  Seal,  2  doz .  1.87% 

“  4  doz .  3.65 

Popular,  4  doz .  1.45 


MATCHES. 

Ohio  Blue  Tips —  Per  case. 

1 00s,  1  gross .  1. 00 

200s,  1  gross . . .  1.70 

500s,  100  packages .  3.25 

500s,  1  gross .  4.50 

Ohio  Noiseless — 

500s,  1  gross .  3.75 

Parlor,  500s,  1  gross .  4-25 

Swift  &  Courtney’s — 

200s,  1  gross .  1. 75-1. 90 

400s,  1  gross .  3-50-3.70 

500s,  1  gross .  3.75-4.00 

Blue  Hen — 

200s,  1  gross .  1.50-1.60 

500s,  1  gross..,.., .  4.00-4.25 

Vulcan  Parlor —  Per  gross. 

100s,  5  gross . 90 

500s .  4.20 

Vulcan  Safety — 

65s,  No.  2 . 50 

Columbia  Safety — 

No.  2,  5  gross . 55 

No.  37,  5  gross . 50 

1 00s ,  5  gross . 90 

No.  15,  1  gross .  1.20 

No.  32,  5  gross . 55 

Safety . 45 

Mazeppa  parlors,  500s .  3*50-3.75 

Searchlight,  500s .  4.25-4.50 

Press,  200s .  1.80-1.90 

4  “  .5oos .  4-50-4-75 

America,  200s .  1 .30-1.35 

American  Paraffine,  500s  extra  quality .  4.15 

Telegraph  blue  head,  5  gross . 60 

Our  Darling,  1  gross.  No.  3,  1,000 .  5.50 

l/2  gross,  No.  4,  1,000 .  2.  75 


MINCE  MEAT. 

Armour’s,  Home-made  style,  Wet—  Per  lb. 

10-lb.  kits . 09  J4 

25-  “  . f. . 09 

5°-  “  . 08  Yi 

100-lb.  bbls . oZl/2 

150-  “  . 08^ 

250-  "  . 08 

450-  “  . 07V 

John  Bower  &  Co. — 

Superior,  bbls.  and  y2  bbls . per  lb.  .  10 

“  18,  37  and  68-lb.  buckets  ...  “  .  ioj^ 

“  6  10-lb.  buckets . perorate  6.85 

"  6  5-lb.  buckets .  “  3.95 

“  6  5-lb.  glass  jars . per  case  4.50 

“  XXX,  18,  37  and  68-lb.  buckets, 

per  lb.  .14 
“  6  5-lb.  glass  jars,  per  case  5.10 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5,  6  glass  jars .  4.40 

No.  3,  6  glass  jars .  3.10 

No.  18,  37  and  68,  wooden  pails . per  lb.  .13 

Barrels,  halves,  quarters  and  kits...  “  .12^ 

Family,  Seedless —  Per  box. 

No.  5,  6  wooden  pails .  3.65 

No.  10,  6  wooden  pails .  6.25 

Celebrated,  Seedless — 

Bbls.,  ys  and  j^s . per  lb.  ,o8j^ 

Wooden  pails,  18,  37  and  68  lbs .  “  .09 

Condensed.  3  doz.  cartons  in  case . gross  11.00 

Condensed,  6j4  doz.  in  case . gross  11.00 

Keystone—  Per  lb. 

Bbls.,  J4s  and  ys . 0?y 

Wooden  pails,  18,  37  and  68  lbs . 08 

Schimmel’s — 

Bbls.,  y  bbls.  and  30  lb.  kits . 08 

18  and  37  lb.  kanakins . oZy 

10-lb.  kanakins,  6  to  crate . per  doz.  10.95 

S-lb.  “  6  to  crate .  “  6.10 

5-lb.  glass  jars,  6  to  crate .  “  6.45 

Campbell’s,  30-lB.  pails . 08 

Mrs.  Wells’,  bbls.,  y2  bbls.  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  bbls.  and  30-lb.  kits . 04^ 

National,  bbls.,  y2  bbls.  and  30-lb.  kits . 07 

Southwark,  bbls.,  >4  bbls.  and  30-lb.  pails . 05^ 
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OILS. 


Stove  Gasoline . 

Headlight,  150  test.. 


Per  gal. 

•  -12# 


OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

Extra,  64  oz .  10.00 

Mammoth,  quarts .  6.00 

“  y2  pints .  2.20 

Extra,  quarts .  5.40 

“  pints .  4. co 

“  “  Vi  pints... .  2.15 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3.00 

Queen.  6  oz .  z.30 

Pirn  Olas,  18  oz .  6.00 

“  10  OZ .  3.50 

California,  quart  tins .  3.50 

“  pint  tins .  2.15 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  i  doz .  4 

“  pints,  2  doz .  2 

M  pints,  2  doz .  1 

Rae’s — 

Lucca,  litre  bottles,  1  doz .  n 

25-oz.  bottles,  1  doz .  9 

Finest  Sublime,  quarts,  1  doz .  6 

pints,  2  doz .  7 

y2  pints,  2  doz .  4 

“  8-oz.  flasks,  2^  doz.  7 

“  12-oz.  flasks,  *y2  doz.  9 

Sublime,  8-oz.  flasks,  2 y2  doz .  7 

“  12-oz.  flasks,  2J4  doz .  9 

Finest  Sublime,  1  gal.,  10  in  case . per  gal 

5  gal.,  1  or  2  in  case,  “ 
u  1  quart,  40  to  case...  " 

Sublime,  1 -quart  tins,  40  to  case .  2 

“  -gal.  tins,  20  to  case .  2 

“  i-gal.  tins,  10  to  case .  2 

“  5-gal.  tins,  1  or  2  to  case .  2 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents —  Per 

24  4^4-oz.  bottles .  4 

24  8-oz.  bottles .  7 

12  18-oz.  bottles .  6 

2  5-gal.  cans .  22 

10  i-gal.  cans .  23 

20  24 -gal.  cans .  24 

40  2^-gal.  cans .  25 

80  -gal.  cans .  27 

Bulk  at  f  20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7 

Medium  bottles,  2  doz .  7 

Small  bottles,  4  doz .  8 

5-g  1.  tins,  2  to  case .  26 

i-gal.  tins,  4  to  case .  11 

24-gal.  tins,  8  to  case .  12 

32-oz.  tins,  25  to  case .  22 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8 

pints,  2  doz .  9 

"  x/2  pints,  s  doz .  4 

Oliver’s — 

1  doz.  large .  6 

2  doz.  medium .  6 

2  doz.  small . 4 

6  i-gal.  tins . per  gal.  2 

10  %  gal.  tins .  '*  2 

20  ki -gal.  tins .  '* 


90 

90 

.90 


50 

00 

50 

5° 

75 

50 

50 

.00 

.00 

50 

.40 

75 

•55 

40 

30 

.20 

case. 

75 

50 

75 

00 

.  10 
.20 

30 

•50 


25 

•75 

50 

50 

.00 

.00 

.00 


50 

.00 

75 


.00 

75 

25 

.  10 
.20 
.25 


Americas  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz . 55 

“  No.  16,  2  doz . 90 

“  No.  32,  1  doz.. .  1.85 

Keystone,  bottles,  2  doz . 90 


PAPER. 

Wrapping. 

Manila —  Per  ream. 

15  x  20,  full,  10  lbs . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  10  lbs . 37^4 

Special,  15  x  20,  6  lbs . 21 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll —  Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 03 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide . 03*^ 

Glazed  silk  parchment,  12,  15,  18,  20  or  24 

inches  wide . ; . 03^6 

White  tea,  12  x  16,  reg . per  package  .  14 

Wax  butter . *.  “  .11 

Parchment  butter,  9  x  12 .  “  .40 


Toilet  Paper. 


Per  case. 


100  5-cent  packs . 
100  10-cent  roll*.. 
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Paper  Bags. 

Price  per  1,000  and  not  less  than  y  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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Price  per  1,000  and  not  less  than  500  lots. 

Plain  flour  sacks,  I2j^-lb . per  M.  4.00 

25-lb .  “  5.75 

S°-lb .  “  11.25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  quarts .  “  5.75 

io-oz.  jars .  “  2.50 

u  10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails .  “  .90 

u  5-gal.  kegs .  . per  keg  2.00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

“  5-gal.  kegs . per  keg  2^25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

“  Tripe,  in  glass .  “  1.10 

*'  Ox  Heart,  in  glass  . . .  “  1.10 

**  Pigs’  Feet,  in  glass .  ,(  1.10 

Russian  Sardines . per  keg  .75 

5-lb.  pails . per  pail  .50 

xo-lb.  pails .  “  1. 00 


POTATO  CHIPS. 

i-lb.  packages,  bbls.,  25  lbs . . iZy 


Loose,  bbls.,  30  lbs.. 


.18 


POPPING  CORN. 

Brad's  “  Tip-Top  ” —  Per  case 

50  io-oz.  packages .  1.90 

100  io-oz.  “  3-75 

24  20-oz.  tl  . 1.90 

48  20-oz.  lt  .  3-75 

I-X-L,  40  is,  White  Rice .  2.50 


PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1.50 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

“  No.  4  jars,  3  doz . 92^ 

Beardsley’s —  Per  doz. 

Small  jars,  2  doz . . . 90 

Medium  jars,  2  doz .  1.25 

Large  jars,  1  doz .  2.25 


PICKLES. 


45  gal.,  1200s . per  bbl.  8.65 

45gal.,iooos . . .  11  8.50 

10-gal.  kegs,  600s . . .  2.90 

Sweet  Pickles,  500s  to  600s.  5  gal . per  keg  3.00 

1 ,000s,  5  gal .  “  4.15 

“  2,000s,  5  gal .  “  5.25 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

“  No.  2,  5  gal .  1.75 

Chow  and  Mixed  Pickles,  2  gal . per  pail  1.00 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  2  doz . 87 y2 

No.  8,  Sweet  Gherkins,  2  doz . 87 y2 

No.  8,  Sour  Mixed,  2  doz . 87^ 

No.  8,  Sour,  assorted,  2  doz . 87^ 

No.  8,  Chow-Chow,  2  doz . 87^ 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz . 3.25 

Chow,  pints,  less  quantity . 3.3P 

Mixed,  less  quantity .  3.30 

Onions  pints ,  less  quantity . . .  3 . 30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of— 

z  doz. 
qts. 


2  doz. 

K  p“- 


2  doz. 
pts. 


I  doz. 
y,  gal. 


y2  doz. 
gal. 


3-00 

3.00 

Wood,  each — 
i-gal. 

a-gal. 

5-gal- 

10  to  45  gals.. 

6.5O 

kit 

kit 

kit 

per  gal. 

6.50 

x.ao 

2.30 

5-50 

1. 00 
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Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  y2  doz. 
Kpts.  pts.  qts.  yg*L  -gal. 

4.00  7.00  6.00  11. 00  10.20 

Wood,  each — 

i-gal.  2-gal.  5-gal.  10  to  45  gals., 

kit  *  kit  kit  per  gal. 

i-7°  3-3°  8.00  1.50 


VINEGAR. 

Duffy's—  Per  gal. 

Pure  Apple,  extra  old,  bbls . 16 

“  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

“  45  grain....... . 15 

Corson’s  Gold  Seal  Cider,  pure  apple . 16 

White  Wine  90  degrees . 20 

Crown  brand,  pure  cider,  quarts . per  doz.  .90 

White,  distilled,  40  grain . . . 08 

“  45  grain . 09 

“  extra  strength . .15 

Crosse  &  Blackwell’s . per  doz.  a. 00 


PROVISIONS. 


Hams,  skinback,  i8-aolbs . 12'/ 

“  14-16  lbs . i0y 

“  10-12  lbs . 10% 

Picnics,  6-8  lbs . 07 y 

N.  Y.  Shoulders,  10-12  lbs . 10 


Dried  Beef,  sets  city  smoked..., 
“  tenders  and  knucks 


“  flats . 

“  air  dried,  sets . 

“  tenders  and  knucks . 22 

Jersey  Pork,  butt . per  bbl.  18.00 

“  family .  “  20.00 

Breakfast  Bacon,  rib  in . 12 

“  boneless . 13 

S.  P.  Bellies,  14-15  lbs . 11 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 19 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 

Covered  Hams,  J^-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  j^-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . ;  .12 

“  “  Z2  to  14  lbs . 12 

"  "  14  to  16  lbs . 12 

“  skinbacks . 13^ 

Shield  Hams,  xo  lb.  average . 11 

“  12  “  . IX 

“  14  "  . II 

"  16  “  . II 

“  18  »  . II 

"  skinbacks . 12 

Picnic  Hams,  5  to  6  lbs . 07^ 

“  6  to  8  lbs . 07^ 

Star  Smoked  Ox  Tongues,  long  cut . 14^ 

“  “  shortcut . 17 

Beef  Bologna . 09 

Shield  Parafined  Bologna . oZy 

Berliner  Ham . 10 

New  Orleans  Luncheon  Meat . io% 

Star  Cooked  Ox  Tongue . 30 

John  Bower  &  Co. — 

Honey-cure  brand  Hams,  skinback . .  .15 

“  <f  large . 14 

"  "  medium  . 14 

"  "  small . 14 

“  Breakfast  Bacon . 14 

“  "  boneless . 16 

Beef,  air-dried,  regular  sets . 20 

“  insides  and  knuckles . 22 

Ham  Bologna .  10 

Beef  Bologna . ...^ . 10 

Boiled  Hams . 24 

Beef  Tongues . per  doz.  8.00  10.00 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  10  lbs . 13^ 

“  “  12  lb . 13^ 

“  “  14  to  16  lbs . . 13  y 

“  “  18  lb . ZT . 14 

“  “  skinned,  18-20  lbs...  .  14^ 

11  "  boiled,  skinned,  fat¬ 
less  . 24 

‘  ‘  Bacon .  20 

Dried  Beef,  insidea . 21 

"  Beef  Tongues,  short  cut . 17 

Winchester  brand  Hams,  skinned,  all  aver..  .12 

“  "  Picnics . 07^ 

*,  “  all  averages . 13 


LARD  AND  COMPOUNDS. 

Pure,  Compound, 
per  lb.  per  lb. 

Tierces,  about  340  lbs . iol/2  .07% 

Plain  tubs,  50  and  60-lb.  cans . 10%  .08 

10-lb.  tin  pails,  60  lb» . n y  .08 

5-lb.  “  60  lbs . 11  -oZy 

3-lb.  "  60  lbs . ixy  .oZy 

Armour’s — 

Shield  Pure,  60-Ib.  tubs .  11 

Simon  Pure  Leaf,  3s,  5s  and  10s . iM 

White  Cloud  Compound,  tubs . 07% 

“  “  tierces . 07^ 

Vegetole,  tierces . *7% 

"  tubs . . . 08 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . ri 

“  “  tubs . 11  y 

"  “  3,  5  and  io-lb.  cans..  .12 

Swift  &  Co. — 

Premium  brand,  tierces . 12 

Silver  Leafbrand,  tierces . 11 

Jewel,  compound,  tierces . 08 

Cotosuet,  tierces . 085^ 


DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb. 

Choice,  native . . 08  -.09^ 

Common . . . 07  -,08 
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JOHN  BOWER  e  CO. 

GENERAL  PRO  VI S  lO  N  HEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  S8TABLISHM8NT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 

OURHJRS  OR  HONRY-OUREC  BRAND 

Beef,  Beef  Tongues,  A  TftjS’  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JLl  A  Jl¥I  W  LARD  a  Specialty 
BOILED  HAMS  AND  BEEP  TONGUES 
XXX  AND  SUPERIOR  MINOE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


If  you  will  open  a  can  of  Onarga 
Automatic  Processed  Red  Kidney  Beans 

and  try  them  on  your  own  table  you’  11  see 
at  once  that  a  kidney  bean  can  be  better 
than  you  ever  thought.  Our  new  automa¬ 
tic  cooker  brings  out  the  full  delicious  flavor 
of  the  bean.  Pushing  these  beans  will  bring 
you  the  class  of  customers  who  want  the 
best  there  is.  Order  from  your  jobber,  or 

The  Iroquois  Canning  Company 

Onarga,  Illinois 


- - 


FIRST  PREMIUM 

AWARDED  BY 

Centennial  International  Exposition 


Tmker 

Philadelphia 


Dear  Sirs: 

Sixty-six  years  ago  we  began  the 
manufacture  of  our  CELEBRATED  MINCE 
MEAT.  From  the  time  we  turned  out  our 
first  lot  until  the  present  we  have 
never  used  any  benzoate  of  soda  or  other 
chemical  preservative.  Because  of  the 
excellent  quality  of  the  materials  we 
use  we  never  found  it  necessary.  You 
have  our  guarantee  that  every  pound  of 
our  Mince  Meat  is  strictly  pure,  and 
you  need  fear  nothing  from  an  enforce¬ 
ment  of  the  Pure  Food  Law. 


ATMORE  &  SON. 


Are  You  Willing  to  Save 


Money? 

There  is  only 
one  answer. 
What  do  we  do? 
PLAN  stores ! 
Who  pays  us  ? 
Competition  ! 
What  do  you 
save  ?  More  than 
our  fee !  If  you 

Let  Us 
" Connive " 
Your 
Store 

and  we  can’t 
show  you  a  bet¬ 
ter  arrangement 
o  f  goods  and 
actual  saving  of 
space  we  don’t 
get  the  job. 
How’s  that? 
How  do  we  do 
what  seems  im¬ 
possible  ?  Write 
us. 


J.  A.  FLESCH  &  SON 


ARCHITECTS  AND  DESIGNERS 

OF  STORE  FIXTURES  FOR  MODERN  GROCERY  STORES 


1012  OPERA  MOUSE  BUILDING 


112  CLARK  STREET 

CHICAGO 
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— ag— 

Western  Dressed  Beef — 

Choice,  native  cattle . . . ....  ,ob  - 

Common  to  fair . . . 07  - 

City  Dressed  Veal — 

Prime . . . 

Good  to  choice . , . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

44  180  lbs . 

44  x6o  lbs . 

44  iao  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . . . 

“  44  culls  . 

Sheep,  choice . 

“  medium . 


BUTCHERS’  SUNDRIES. 


09  Vi 

08 


09 

09 

°7% 


Fresh  Steer  Tongues . 

Cow  Tongues . 

.70 

•50 

•50 

.60 

-  .80 

-  .70 

-  *75 
.90 

Sweetbreads,  veal . 

44  beef . 

“I  .  OO 

Calf  Livers . 

.20 

-  05 

Beef  Kidneys . 

-I  .OO 

Beef  Livers..  . 

-  .06 

Ox  Tails  . 

•  5» 

“  .65 

Hearts,  beef . 

Rolls,  beef. . 

•03 

“  05 
~  -14 

Tenderloin,  beef,  western .  -  .20 

Fresh  Pork,  loins,  city . 10  -  .11 

“  “  western .  -  .  10 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  Per  lb. 

Western,  young  hens,  8  to  10  lbs . 20  -.22 

**  young  toms,  15  to  17  lbs . 20  -.22 

Old  hens  and  toms . 19  -.21 

Common  to  good . 16  -.  18 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 24  -.26 

Philadelphia,  fresh  killed,  3 y2  to  4  lbs. 

to  pair . 24  -.26 

Philadelphia,  fresh  killed,  3  to  3^  lbs. 

to  pair,  fancy . .24  -.26 

Western,  4  to  ibs.  to  pair,  fancy . 18  -.20 

“  3  to  354  lbs.  to  pair,  fancy . 18  -.20 

“  fair  to  good . 16  -.17 

Fowls  — 

Western,  fancy . 14  -.15 

Heavy  Roasters,  4  to  5  lbs . 16  -.18 

Fair  to  good . 15  -.16 

Old  cocks . 10  -.11 

Western  capons,  fancy . 

44  small . 

Squabs —  Per  doz. 

Prime,  large,  fancy .  3.00--3.50 

Mixed, .  2.50-3.00 

Dark . . .  x  25-1.50 


LIVE  POULTRY. 


spring  Chickens,  nearby,  1%  to  2  lbs . 14 

Large  Springers . 12 

Fowls .  .  12 

Roosters . 09 

Ducks . 12 


POULTRY  SEASONING. 


Per  lb. 


-15 

-■13 

-•'3 

-.IO 

-.14 


Small,  or  ioc.  size,  2  doz . 

.90 

44  1  doz . 

I* 

.90 

Large,  or  25c.  size,  1  doz . 

t* 

1.80 

x-lb.  cans,  i  doz . 

4-50 

5-lb.  cans,  %  doz . 

it 

10.00 

SAUER  KRAUT. 


Extra  quality,  50-gal.  tierces .  7.50 

„  “  15-gal.  kegs .  3.00 

Victory,  extra  fancy.  No.  3,  2  doz . per  doz.  .77% 

Spring  Garden,  fancy.  No.  3,  2  doz....  “  -75 

Compass,  No.  3,  cans,  2  doz . 70 

Casks,  48  gals  ,  long  cut,  new .  7.75 

Bbls.,  30  gals.,  long  cut,  new.*. .  6.75 


PLUM  PUDDING. 

Richardson  &  Robins—  Per  doz. 

Individual  size,  *4  lb . 05 

Round  conical,  with  key,  No.  x,  1  doz .  2.35 

“  No.  2,  1  doz .  4.20 

44  No.  3,  %  doz .  6. 30 

p  p  "  v  "  j  No*  4»  #  d02 .  8* x5 

P.  P.  Sauce,  No.  1,  2  doz .  x.5o 


—26 — 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2,00 

No.  1,  cans,  1  doz . . .  2,25 

No.  2,  cans,  1  doz .  4.00 

No.  3,  cans,  %  doz .  3.25 

No.  4,  cans,  y2  doz . .  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies —  Per  doz. 

No.  32,  jars..  . 97^ 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . . .  88 

Schimmel’s,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 72^4 

44  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 1314 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06% 

“  4/4_lb.  toy  pails,  J4  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

44  Southwark,  No.  3,  tins .  1.00 

“  No.  5,  toy  pails. . .  2.70 

44  30-lb.  pails . per  pail  1.08 

44  20  lb.  crocks . per  lb.  .07^ 

44  Schimmel’s,  30-lb.  pails .  44  .06 

Prune,  30-lb.  pails .  **  .07^ 

Peach,  30  lb.  pails .  “  .07 

Jams — 

Schimmel’s,  pure,  jars,  2  doz.... .  1.70 

Southwark,  assorted,  jars,  2  doz . 93 

Orange  Marmalade — 

Hartley’s,  imported .  1.80 

Schimmel's,  pure .  1.65 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers . . .  4.00 

^  }4-lb.  “  2.25 

Curtice  Bros.  Preserves — 

Cherries,  jars .  4-85 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4.60 

Apricots,  peeled,  jars .  4 . 85 

Pineapple,  jars .  4.60 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  sz.  ioc.  sz.  25c.  sz. 

Essence  Peppermint . 85  1.95 

Castor  Oil . 45  .85  1.95 

Sweet  Oil . 40  .85  1.95 

Spirits  Nitre . 45  .85  1.95 

Spirits  Camphor . 85  1.95 

Spirits  Painters' Commercial...  .45  .85  1.95 

Paregoric . 45  ,8s  1.95 

Glycerine.  . 45  .85  1.95 

Syrup  Squills . 45  .85  1.95 

Syrup  Rhubarb . 45  .85  x.95 

Syrup  Ipecac . 45  .85  1.95 

Turlington  Balsam . 45  .85  1.95 

Golden  Tincture . 45  .85  1.95 

Tincture  Arnica . 45  .85  1.95 

Balsam  de  Malta . 45  .85  1.95 

Bateman  Drops,  rd  bots . 45  .85  1.95 

Godfrey’s  Cordial,  rd  bots„ . 45  .85  1.95 

Turpentine . 45  .85  1.95 

Machine  Oil . 45  .85  . 

Laudanum,  ioc.  size . per  doz. 

44  25c.  size .  ** 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum  . . per  lb. 

Borax,  powdered,  bulk . per  lb. 

'*  lump,  bulk . .  %* 

4  20  Mule-Team,  pure,  24  1  lb. ..per  case 

*  “  "  48  y2  lb..  - 

“  96  y  lb..  44 

Butter  Color,  W.  &  R . per  doz. 

Bull’s  Cough  Syrup .  “ 

Bluestone.  bulk . per  lb. 

Copperas . . “ 

Camphor,  gum,  x-oz.  blocks .  “ 

“  flakes,  250-lb.  bbls .  14 

44  less  quantity .  “ 

44  Tar  Balls,  250-lb.  bbls .  ** 

44  44  less  quantity .  41 

Castoria,  Fletcher’s . per  doz. 

14  Pitcher’s .  *• 

Carbonate  of  Ammonia . per  lb. 

Epsom  Salts .  44 

Glauber  Salts .  44 

Glue,  ordinary . 44 

‘4  white .  44 

Gum  Arabic .  44 

Haarlem  Oil . per  doz. 

Husband’s  Magnesia .  44 

Jamaica  Ginger,  Hires',  flasks .  44 

Licorice,  P.  &  S.,  5c.  stick,  imported,  44 

44  M.  &  R.,  5-lb.  boxes . per  lb. 

n  44  lozenges,  5-lb.  boxes  44 

“  4s >  6s,  8s,  12s,  16s,  5-lb.  boxes  44 

44  root .  44 

Putty,  25-lb.  cans . per  100  lbs.  x .  60 

44  50-lb.  cans .  44  1.55 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz.  .35 

44  44  ioc.  size ...  44  .75 

Paris  Green,  100-125-lb.  kegs . per  lb.  .24 14 

44  5^-lb.  packages .  44  .29 

“  J^-lb.  packages .  44  .28 

"  x- lb.  packages .  44  .27 

Rosin .  44  .03^ 

Roach  Powder,  Omega,  4-oz.  cans . 80 

**  44  . per  gross  9.00 

Roach sault,  ioc.  size .  per  doz.  .80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  .06^ 

“  granulated,  about  100-lb.  kegs  ‘4  .06% 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.55 

100-lb.  bags  . .  2.35 

"  less  quantity . per  lb.  .03^ 

Venetian  Red . /. . f. .  44  .01 

Whiting .  •*  02 


.90 

.90 

•03 

.07 

.06 


1.90 

.06 

.oiy 

.67 

.02^ 

•°3K 

•°2K 

•03K 

2.80 

•85 

•  XI 

•°t% 
.01% 
.  12 
.20 
•SO 
•30 
2.85 
.90 
•36 
•23 
.27 
.24 


o  •  Per  d°Z- 

Gough  Syrup,  25c.  size .  If75 

Herb  Bitters,  25c.  size .  x’« 

Oil  Liniment,  25c.  size .  x’-- 

Sarsaparilla,  50c.  size .  ^.50 

Worm  Syrup,  15c.  size . *  x  '2Q 

Horse  and  Cattle  Powder,  15c.  size . 1^20 

Dyspepsia  Tablets,  ioc.  size . . 

Iron  Glue,  McCormick  &  Co. — 

No  s . . 

Tube  v . 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 80 

Root  Beer .  ’gQ 

Talcum  Powder . [75 

Triangular  Quinine . 80 

Quinine  Capsules . ’  .80 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices—  per  doz. 

Absorbine .  x8.oo 

‘  Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans .  .  6.00 

“  large  cans .  i5.oo 

Young's  Kidney  and  Nerve  Powders .  2.00 

Fattening  and  Condition  Drops .  4.00 

"  Colic  and  Indige-tion  Cure .  4.00 

Less  2  per  cent,  ca-h  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax .  “  .03 

Silver  S  <nd . per  bbl.  1 !  25 

lar,  pints . per  doz.  .75 

14  quarts .  44  x#00 

gallons . each  .30 

::  &,bbis . “  3.5° 

bbls .  44  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case  3-75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2.00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, ioc.  size  .75 


6.00 

5*oo 

4.00 


12.00 

10.00 

8.00 


1.60  3.00  6.00 

2*75  5*5o  10.00 


7.50 
7.00 
Per  doz. 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand—  Per  doz 

Vanilla,  Rose,  Pistachio,  No.  2  size . 90 

No.  3  size .  2.00 

No.  4  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 

Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

No.  2  size  .85 

No.  3  size  1.75 

No.  4  size  2.00 

Sauer's  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 45 

No.  2,  Vanilla  and  Rose . 90 

No.  2,  Lemon  and  assorted . 85 

No.  4,  ‘4  44  .  2.00 

No.  4,  Vanilla .  2.25 

Assorted  cases.  Nos.  1  and  2 .  10.80 

“  Nos.  1,  2  and  4 .  11.80 

...  Pts-  qts-  M  gals,  gals, 

XXX  Vanilla .  1.50  3.00 

XX  Vanilla .  1.25  2.50 

X  Vanilla .  1.00  2.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  x.oo 

Peach,  Rose,  Apricot, 

Violet .  1.50 

Orange,  Banana.  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Ma>  e,  Cherry, 

Strawberry,  Fruit .  1.25  2.25  4.00 

Tea . 

Kitchen  Queen — 

Extract  Vanilla,  No.  25 .  2.00 

“  No.  2X . 80 

“  No.  X . 45 

Extract  Lemon,  No.  25 .  1.75 

N0.2X . 80 

“  No.  X . Z. . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla .  1.75 

44  Lemon .  1.75 

Select  Vanilla . 85 

44  Lemon  . 85 

41  assorted . 85 

44  small  size . 45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair’s  Liquid  Rennet .  1 . 10 

“  Rennet  1  ablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1.50 

Hanson’s  Junket  Tablets,  3  doz . 73 

Union  Tablets,  3  doz . 45 


CIDER. 

Corson’s —  Per  gal. 

Barrels . 14 

V2  barrels . 16 

Kegs  . 19 

Bottled  Cider —  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  qts .  3.50 

44  44  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3-75 

14  44  2  doz.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

44  44  2  doz.  pts..;...  4.25 


— 2& — 

CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2.75 

44  boxes  20  packages .  cc 

Gee  Whizz,  72  packs . ’**  *47 

Fleer's  Chiclets,  3  lbs.,  bulk . *  x,25 

Spearmint,  20  packs,  100  pieces .  ,55 


RICE. 

Extra  Fancy  Head,  XXXX,  100-lb.  bags .  ^07^ 

Fancy  Head,  100-lb.  bags . <^1/ 

Extra  choice,  100-lb.  bags . 05% 

Choice,  100-lb.  bags . <>4% 

Japan,  fancy,  100-lb.  bags .  *05% 

44  choice,  100-lb.  bags . 05 

Java,  fancy,  polished,  100-lb.  bags .  or  14 

B.  Fischer  &  Co. — 


ONE  POUND 

FULL  WEIGHT 

H 


CHOICEST 


HEAD5RICE1 


ixr  THE  FIIE3T  SHADE  PIODUCED  %% 

Packed  t*aus<vu.r  fry  > 

fi#-  z/  A. 

| 

Lsrjesi  Disritom  of  P*ko  ftce  1a 

lb«  United  5HR* 


Fischer’s  Choicest  Head,  i-lb.  bags . 

Queen  Quality,  ex.  fancy  head,  i-lb.  bags.. 
'  “  “  3-lb.  ‘ 

5-lb.  ** 

Coronet,  choice  head,  i  lb.  bags . 

“  3-lb.  bags . 

Imperial,  choice,  Dom.  Japan,  i-lb. bags... 
“  “  “  3-lb.  “ 

"  “  "  5-lb.  " 

Extra  fancy  head,  XXXX,  roo  lb.  bags.... 

Fancy  head,  ioo  lb.  bags . 

Choice  head,  ioo  lb.  bags . 

Fancy  Jav  •  head,  roo-lb.  bags . 

Fxtra  fancy,  Patna,  ioo-lb.  bags . 

Siam,  Patna  style,  ioo-lb.  bags . 

Choice  broken,  ioo-lb.  bags . 

Extra  fancy  Japans,  ioo-lb.  bags . 

New  crop  choice  Japans,  ioo-lb.  bags . 


■°7% 

.07 

.06% 

.06% 

.06 

.05% 

.06 

■  °S% 

■°5% 

.07 

.06% 

•05% 

.07 

.06 

•°3& 

•05% 

.05 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  a. 50 

60  5-lb.  bags .  4.00 

"  22  14  lb.  bags .  3.75 

"  3°'°;'b.bags .  3.75 

115  2%-lb.  bags .  4.00 

Irish  Linen,  250-lb.  bags .  2.50 

44  56-lb.  bags . 65 

44  28-lb.  bags . 35 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls .  2.40 

44  1 80-lb.  sacks .  1.55 

Cheese,  280-lb.  bbls .  2.40 

Packing,  70-lb.  cotton  bags . 40 

44  140-lb.  cotton  bags . . . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2.20 

New  Ivory,  24  large  cartons  to  case .  1.50 

Agricultural,  200-lb.  burlaps . . . 60 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . . . per  bbl.  2.60 

Less  than  5  bbls.  the  list  net:  5  to  9  bbls  ,  5  percent, 
discount;  10  bbls.  or  more,  7%  per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  doz. 

Campbell’s,  small,  patent  cap,  2  doz . .  . 87^ 

Durkee’s,  large,  1  doz .  4.00 

44  small,  2  doz .  2.40 

Schimmel’s,  small,  2  doz . . 87# 

My  Wife’s,  large,  x  doz .  2.30 

44  small,  2  doz .  x.45 

Snider’s,  pts.,  x  doz .  2.30 


SAL  SODA. 

Bbls.,  375  lbs . per  100  .65 

Kegs,  170  lbs .  per  100  .82% 

60-lb.  boxes,  bulk  or  granulated .  62 
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SHOW  THESE  ONCE! 


Bouillon 

Capsules 


If  ydu’ve  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  10  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  &  CO. 

Maker*  of  Soap*  of  Merit 

Philadelphia,  Pa. 

Citablbhed  1877- 


Mrs.  Williams’  Brands 


OF 


PURE  JAMS  AMD  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 


TO  BE  HAD  ONLY  FROM  JO  I 


Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


-  A  Business  Getting  Plan  for  all  1  . — 

RETAIL  MERCHANTS 


Better  Than  Newspaper  Advertising 
Better  Than  the  Trading  Stamp  Plan 
Better  Than  Your  Own  Premium  System 

AND 

Costs  You  Less  Money  Than  Any  of  These 

If  you  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store ;  if  you 
would  like  to  stimulate  the  purchase  of  more  goods  among  present  customers  ;  if  you  would 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense — 

You  Can  Profitably  Use  Our  Plan 


Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing,  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 


Manufacturers’  Trade-Mark  Ass’n,  m  253  Broadway,  New  York  City 
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SAUCES. 

Lea  &  Perrins' —  Per  do z. 

Worestershire,  large .  7-  5° 

“  middle . 4-  5° 

14  small .  2.50 

Snider’s — 

Chili,  No.  x6,  x  doz .  2.35 

“  No.  8,  2  doz .  1.35 

Oyster  Cocktail,  No.  16,  2  doz .  2.35 

**  No.  8,  2  doz .  1.40 

Worcester,  Campbell’s,  No.  8,  2  doz . 87 

North  of  England,  No.  8,  2  doz . 8254 

Chef,  2  doz . 75 


SEEDS. 

Per  lb. 

Canary  . °4 

“  bush.  60-lb .  2.25 

Caraway . 12 

Celery . °9 

Coriander,  bleached . 05 

Hemp . °4/4 

44  bush  40  lb .  1 .60 

Mustard,  Brown . o654 

Mustard,  Yellow . 06 

Poppy . 

Rape . °5/4 

“  bush . * .  2*5° 

Sunflower,  per  lb . °4/4 


SODA. 

Bi-Carb. .  112  lbs.,  kegs.... . keg 

Bi-Carb.,  bulk,  less  quantity . per  lb. 

Babbitt’s  Soda,  54-lb.  pkgs.,  25  lbs .  “ 

Arm  &  Hammer  bd.,  ^s,  36  lbs . 

"  “  14  lbs.,  36  lbs .  44 

“  “  “  Vk>  Yz,  36  lbs .  “ 

Saleratus,  Babbitt's  bd.,  %s,  25-tb.  bxs. 


1  •  75 
.02*4 
°53/s 
•°5  Vs 
■  04% 

•°554 

•o  5/Z 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  1  doz .  1.50 

Hires'  Root  Beer,  Carbonated,  2  doz . .  .8754 

Hires'  Ginger  Ale,  Carbonated,  2  doz . 8754 

Welch's  Grape  Juice,  case  quarts,  x  doz .  4.50 

“  “  pints,  2  doz .  4.75 

“  44  44  J4-pints,  3  doz .  4.25 

44  44  44  3-ounce, 8  doz .  6.00 

44  “  44  ^-gallons,  1  doz....  8.00 

44  44  44  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2.10 

Birch  Beer  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2. 10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  54  gross .  2.50 

Bon  Ami,  10-centsize . 54  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

“  3  doz . per  doz.  1.45 

"  “  *mall . per  gro  s  7.00 

“  11  et  . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 


SOAP — Laundry. 


Bars. 

Acme  . . 100 

Acorn . 120 

Ark . 100 

American .  72 

Bee .  100 

Best,  Babbitt . 100 

Babbitt's  New  York  City .  60 

Big  Master .  70 

Brown .  60 

Borax,  Dreydoppel .  40 

Pearl,  Young  &  Co .  40 

Day  &  Frick,  Novelty .  40 

Handsome .  60 

Eavenson,  large . 100 

ft  small . 100 

Kirkman's . . 

Red  Seal . 100 

Swift’s . 100 

Climax . 100 

Circus . . . 

Cotton  Oil,  White . 100 

Coal  Oil  Johnny . . . 100 

Cygnet . 100 

Dobbins'  Electric . 100 

Dewey . . 

Fairy .  100 

Fels-Naptha . 100 

Five  case  lots  freight  prepaid . 100 

Good  Morning . IOo 

Glycerine  Tar . 10o 

Gloss . 100 


Less 
than 
5  bxs. 
3-25 

2- 45 
*•75 
2.80 

3 - 90 
3-45 
3-  52J4 
2.80 
2.40 
2.60 
2.80 

2.80 
2.60 
4.75 
3-75 
3-75 

3.80 
4.00 


3-25 

5.80 


57  K 
4.00 
4-25 

2.15 

4.00 

4.00 

3-95 

3.85 

3-75 

3-25 


-30- 

Grand  Pa’s,  large .  50  3.15 

“  100  3.80 

Ivory . 100  7.00 

u  small . 100  4.00 

Lenox . 100  3.00 

Life  Buoy .  50  1  95 

“  100  3.90 

Lautz's  Naptha . 100  3.80 

Magic  Cleaner . 100  3.00 

Marseilles,  laundry  size . 100  5.80 

(*  5-cent  size .  100  4.00 

44  toilet  size . 100  4.00 

Master . 100  3.25 

Mayer's . 100  3.80 

“  5°  1  -9° 

Miller's  Naptha . 100  3.75 

Naptha,  Swift's . 100  3 . 75 

“  P.&G . 100  3.85 

Octagon . 100  3.90 

Old  Mill . 100  3.30 

Ozone . 100  3.75 

Oleine,  Conway's .  60  2.50 

“  Golden .  60  2.55 

“  Eavenson’s .  60  2.35 

"  Kirk's .  60  2.0754 

“  Philadelphia,  60  blocks .  2.60 

44  44  72  44  .  2.60 

44  Pennsylvania .  60  1.60 

“  Procter  &  Gamble .  60  3.00 

“  Young’s  Best .  60  2.80 

Pride,  Swift's .  100  3.75 

Polo .  120  2.45 

Quaker  City,  boxes . 100  2.90 

“  tubs . 150  4.60 

Sunlight,  oval . 100  3 . 85 

t(  twin  bars . 100  3.95 

Santa  Claus . 100  3 . 10 

Saratoga . 120  2.45 

Star . 100  3.00 

Sunny  Monday . 100  4 . 00 

White  Cloud . 100  3.85 

Wool  Soap,  large . 100  6. 75 

small . 100  4.00 

Toilet  Soaps. 

Buttermilk  Cosmo . gross  6.60 

“  doz.  .60 

Swift's . gross  4.05 

Castile,  imported,  Conti . lb.  .  1354 

44  Conti,  original  boxes . lb.  .  11^4 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4.40 

Fleur-de-lis .  tl  4.50 

44  doz.  .45 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliott .  “  8.10 

Oatmeal,  3  cakes  inbox .  4<  3.25 

Olive  Oil  Castile,  white,  green  or  mottled, 

Sweetheart,  50  cakes . box  1.75 

Witch  Hazel,  3  cakes,  54  gross . gross  3.25 

lt  Swift's .  “  4.05 

44  Armour’s .  4  4  3.50 

Scouring  Soap. 

Day  &  Frick's  Flint,  36  bars .  1.24 

Young’s,  48  bars .  1.80 

Brooks'  Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  2.25 

“  Hand,  36  bars .  2.25 

Wrigley's,  100  bars .  3. 75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  2.35 


Soap  Powder. 

Per  case 

Pearline,  36  packages . .  2.70 

**  72  44  .  2.70 

“  100  44  .  2.65 

Soapine,  No.  7,  100  packs .  2.37 54 

14  No.  12,  100  i(  .  3.90 

“  No.  17,  36  “  .  2.4254 

Babbitt’s  1776  Powder,  100  6-oz .  2.25 

Finola,  100  packages .  3.25 

Gold  Dust,  Fairbank's,  100  12-oz.  packages....  4.00 
“  “  244-lb.  “  ....  4.50 

Naptha  Borax,  100  packages,  large .  4.75 

100  5-cent  packages .  3. 75 

Kirkoline,  white,  24  large  packs .  3.55 

“  44  100  12-oz.  packages .  3-35 

Young's  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

50  2s .  4.00 

fi  100  is .  4  00 

Nine  O'clock  Tea,  100  packages .  3.15 

I-V  Washing  Tablets,  3  doz . per  doz.  .  43 

Swift’s  Washing  Powder,  100  is .  3.85 

"  ,  “  244s .  3.85 

Penny  wash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine,  100  packages .  3-75 

Old  Dutch  Cleanser,  48  packages .  3.25 

SPECIALTIES. 

Anker's  Bouillon  Capsules .  3.00 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz.  .45 

Dime  size,  2  and  4  doz .  44  .85 

y~\b.  net,  tins,  2  and  4  doz .  '*  1.00 

54 -lb.  net,  tins,  2  doz .  44  1.90 

i-lb.  net,  tins,  1  doz .  "  3.70 

6  lb.  cans,  full  weight . per  lb.  .23 

10  lb.  cans,  full  weight .  “  .22 

Coleman's  Mustard,  D.  S.  F. — 

i-lb.  tins . per  doz.  5.40 

H-lb.  “  .  “  2.70 

’/-lb.  -  .  “  1.45 

JA- lb.  -  .  -  .90 

18-  b.  kegs . . 


-31- 


Pepper — 

Bbls. 

Boxes. 

Cans. 

Black,  High  Grade . 

*5 

•  17 

Black,  Low  Grade . 

.  11 

.  x3 

White,  High  Grade . 

.28 

•3° 

White,  Low  Grade . . 

.  17 

•  x9 

Red,  High  Grade . 

.  21 

.23 

Red,  Low  Grade . 

.  16 

.18 

Cinnamon — 

High  Grade . 

•23 

•25 

Low  Grade . 

. X3 

•  14 

.  16 

Cloves — 

High  Grade . 

•23 

•25 

Low  Grade . 

. 17 

.18 

.  20 

Allspice — 

High  Grade . 

. 

.14  54 

Ginger — 

High  Grade . 

. 25  Vi 

■*6% 

.28K 

Low  Grade . 

.13 

•  15 

Mace — 

High  Grade . 

•75 

•  77 

Nutmegs — 

High  Grade . . 

•30 

•32 

Mustard — 

Yellow,  High  Grade . 

. 19 

.  20 

.22 

Yellow,  Low  Grade . . 

•15 

.17 

Brown,  High  Grade . 

McCormick  &  Co. — 

.15  .17 

Per  doz. 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . ^8-lb.  cartons 

54 -lb.  cartons 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice, 54-lb.  cartons 
54-lb.  cartons 

Bee  Brand,  in  canisters,  above  assortment, 

No.  45  size 
No.  90  size 


Mustard— Prepared. 

Campbell’s,  jar,  2  doz . . 

Gulden's,  No.  6,  with  spoon,  2  doz . 

“  "  20,  “  44  . 

Beer  Mug,  fancy,  large  size,  2  doz . 

Lemonade  Glass,  tall,  2  doz . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . . . 

Milk  Jar,  glass  top,  2  doz . 

Water  Tumblers,  glass,  No.  10,  4  doz . 


Per  doz. 

*7l/2 


90 

85 

4 


WHOLE  SPICES, 

Per  lb. 

Pepper,  Black . 0754 

Allspice . 06 

Cloves . 13 

Mace . 48 

Nutmegs,  large . 16 

44  medium . 1254 

Cinnamon  Bark,  Canton . 12 

Java  Thin  Quills,  5-lb.  rolls..  .30 

Saigon . * . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

44  36  10-cent  44  .  44  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 0754 

**  20-lb.,  44  . 0754 

Niagara,  40  lb.,  “  . 05 

Cream,  48-lb.,  44  .  3.45 

Kingsford's,  40  lb.,  44  . 0754 

20-lb.,  44  . 07^4 

Rex,  40  lb.,  1  lb.  packages . 04 


LAUNDRY  STARCH. 


\rgo,  Gloss,  24  5-cent  1 
Gilbert’s  Laundry,  40-lb  boxes. 

44  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs. 

44  Linen  Gloss,  3-lb.  cartons . 

Kingsford’s,  Pure,  3  lb.  cartons . 

44  Pure  Gloss,  40  i-lb.  packages . 

Silver  Gloss,  12  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . 

14  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

44  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs. 

Niagara,  laundry,  50  lb.  bulk . 

44  i-lb.  packages,  48  lbs . 

44  3-lb.  cartons,  48  lbs . 

44  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

44  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

44  64  5-cent  44  . 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package 

Starcn  Polish,  20  cakes . per  box 

Rex  Gloss,  50  lb.  bulk . 


.92 

.04 

.06 

•05 
.06% 
•°  6  Vi 
■  °7  ye 
.06% 

■°r% 

■°\Vt 

.081/ 

.04 

•05 

•05 

.06 
4- 30 


5-oo 

2.50 


.08 

•50 
•°3  Vi 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  54-gross .  4.00 

44  44  large,  44  .  7.00 

44  Liquid,  large,  44  .  6.65 

44  41  small,  44  . .  4.90 


—3*— 

Electric  Paste,  V2 -gross  boxes .  4.20 

Magic  Paste,  M- -gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .  87% 

**  . per  gross  10.25 

“  small  size . per  doz.  .  70 

Climax  Enamel,  54 -gross . per  gross  9-40 

Black  Jack,  y -gross .  “  7.00 

Rising  Sun .  44  5.75 

Sun  Paste,  5-cent  size..... .  44  4.50 

41  10-cent  size .  44  7.20 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  54  gross .  1.25 

Per  box  of  54  gross .  2.50 

14  dozen  to  gross .  5.00 

10-cent  size.  No.  10,  per  box  of  54 -gross .  2.25 

Per  box  of  54-gross .  4.50 

Per  gross .  9.00 

F.  F.  Dailey  Co. — 

2-in-i,  smaller  size . per  doz.  .  75 

2-in-i,  large  size . 44  1.75 


per  pkge. 

•°4% 

■°5% 

•05^ 

. per  lb. 

■°slA 

..per  doz. 

•  35 

.70 

■35 

.60 

I.85 

..per  doz. 

•  42K 

SUNDRIES. 

Bird  Food — 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs . 

McAllister,  36  packs . 

Rosensteins,  i-lb.  pkgs.,  2  doz . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz.  ..per  doz. 

Red,  quarts,  3  doz . . 

Silver,  pints,  3  doz . . 

“  quarts,  3  doz . 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

44  Perfection,  2  doz... 

Royal  Glue,  1  doz . 

Paist's  Glue,  1  doz .  44 

Carpet  Tacks,  Wooden  Keg,  %-grms  case, 

assorted,  6,  8,  10  s . per  case 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz. 

6-oz .  4t 

8-oz .  “ 

IO-OZ .  44 

12-OZ .  44 

Matting  Tacks — 

No.  10,  steel . per  doz. 

No.  11,  44  .  44 

No.  12,  '•  .  “ 

G.  B.  Weiss  &  Son — 

Sole  leather,  No.  1 . . . 

“  No.  2 . .* . 

"  No.  3 . 

Cut  Sole  Leather,  cut  into  taps,  6  ins.  high... 

.  5lA  “  - 


.80 

.40 


.90 

.06 


.0654 

•  07  K 

.08K 

•  09  lA 


.IO 

.10% 

•  13 


5 

4  K 
4 

3lA 

3 


•as 

•*3 
.  21 
1.50 
I.48 
I.42 
1.25 
I. l8 
1.05 
.90 

4.80 


Fli-Stickon,  Fly  Ribbon . per  gross 

Ely  Paper,  Tanglefoot . •. . per  case 

44  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

4  4  4  4  10  cartons .  “  2.35 

Wax,  White  and  Yellow . per  lb.  .  30 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb. 

44  44  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  “ 

Texas  Medium,  cotton  twine .  44 

Cotton  Candle  Wick . . .  “ 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  44 
Fine  Hemp  Twine,  8  balls  to  lb.  in  5-lb. 

bunches .  “ 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  44 

Best  Jute  Plow  Line,  8  yds.  to  lb .  4i 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

44  108  ft.  to  hank . .  44 


.0854 

•75 
.20 
.18 
.  16 


•25 


.  16 
.07 
.07 
1.60 
1 . 70 


SYRUP  AND  MOLASSES. 
N.  O.  Molasses. 

Fancy,  No.  722,  1908 . 

Choice,  No.  717,  1908 . 

Fancy,  No.  71  . 

Choice,  No.  664... . . 

Good,  No.  600 . 7. . 

Cane  Juice,  No.  683 . 

Black  Strap . 

B.  H.  F.,  Horse  Food  Molasses . 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 

Gold  Mine,  in  bbls . 

Fancy,  No.  104 . 

Fancy,  No.  105 . 

Prime, flNo.  102 . . . 
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We  Can  Save  You  Money 


This  ideal  sanitary  meat,  grocery  and  provision  store  was  fitted  up  by  us  tor 
The  James  Bell  Company.  Roberts  and  Germantown  Avenues,  Philadelphia. 

You  all  know  that  the  world-renowned  KIDGWaY  R  -FRhir  RA  I  «rR  contains 
all  the  latest  improvements,  and  is  noted  for  perfect  circulation  and  A  No.  1  insula¬ 
tion — the  main  features  of  a  good  refrigerator  :  add  to  this  the  best  material  and 
first-class  workmanship  and  you  have  the  reason  why 

WE  CHALLENGE  THE  WORLD 

Ridgway  Refrigerator  Company 

E.  I:i.  ATKl  IN  S,  Manager 

Office  and  Salesrooms  Factory 

615-17-19  N.  Bro&d  Street  35'9  N.  Lawrence  Street 

PHILADELPHIA 


I  “Show  All-Sell  All” 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  can  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  Bin  Co. 

18  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 


HENRY  TROEMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 


THAT  PROVE  THEIR  “METAL 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 

get  the  kind  that  will  stand  the 

% 

racket — you’ll  never  have  to  replace 
them.  Our  bins  are  constructed  of  the  heaviest  tin. 

And  for  Over  fifty  Years  They  Have  Proven  Their  “  Metal  ” 

Write  for  catalogue  showing  variety  of  designs 


COFFEE  AND  TEA  BINS 
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Porto  Rico  Molasses. 


Extra  Fancy  Ponce,  No.  714,  new  crop . 42 

West  India,  choice,  No.  645 . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Kico,  No.  699 . 15 

Glucose. 

Three  A,  for  confectionery .  3.00 

Five  A,  for  confectionery .  3.10 


HONEY. 

Domestic,  barrels . per  gal.  . 69 

Selser's,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz .  “  1.35 

Schimxnel's,  io-oz.  bottles,  2  doz.  in  case .  1.45 

"  6-oz.  “  **  “  . 95 

White  Clover,  tumblers,  2  doz . 90 


REFINED  MOLASSES  AND 
SYRUPS. 


Jockey  Club  Mason's  Quart  Jars — 

4  doz.  in  barrel . 

1  doz.  in  case . 

Lyle's  Imported,  No.  2  cans,  2  doz.. 

G  obe,  No.  2 l/2  tins,  2  doz . 

Globe,  No.  5  tins  1  doz . 

Banner,  in  jars  compound . 

White  Clover,  in  jars,  compound . 

Purina  Pancake  Syrup,  36  pts . 

24ots  . 

“  “  12^  gals . 

“  “  6  gals . 

Karo,  10-cent  size,  2  doz . '. . 

Karo,  25  cent  size,  1  doz . 

Karo,  50-cent  size,  y  doz . 


Per  doz. 

■  -95 

1.82^ 
*■15 
2.30 
1.05 
I  .OO 
2.25 
4.00 
7.00 
,  12.00 


per  case 

t* 


1.90 

2.30 

2.30 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  Cane  and  Maple  Syrup —  Per  doz. 

Gal.  cans,  6  in  case .  13*50 

J^-gal.  cans,  12  in  case .  .  7.25 

Qt.  cans,  24  in  case .  4.12^ 

Pt.  cans,  24  in  case .  2.50 

Qt.  bottles,  12  in  case .  4.50 

Pt.  bottles,  24  in  case .  2.50 

Fives  bottles,  24  in  case .  3.75 

Jacket  can** . per  gal.  1.00 


Golden  Tree . 

“  medium . 

**  small  . . 

Vermont,  gal.  tins . per  gal. 

“  tins . * . 

Hazen’s,  qt.  bottles . 

u  pt.  bottles . . . 


2.25 

1*45 

■92'A 


1.25 

7-75 

4°° 

2.40 


Butter  Dishes. 

No. 

,  Solid  oval . 

»  . . . 

3»  "  . . 

5,  “  . 

Wire  ends . 

it 

3.  “  . 

Picnic  Plates,  8  in . 

“  9  in . * . . 

Crates  contain  250  each. 


Per  M 
.90 
1.25 
1.50 

x.80 
.90 
1 . 20 
1 . 40 
1 . 80 
2. 10 
2*35 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 


Little  Gem,  parlor,  2  string .  2.40 

N  U,  No  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.75 

Parlor,  No.  3.  2  tie . .'  1.85 

Toy  ..  .  . 90 

Whisks,  2  sewed . 90 

Stable,  rattan  centre,  2  tie .  3.50 

“  “  •  3  tie .  4.00 

Factory,  heavy  .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Washboards. 


No. 

69,  Good  Enough,  double,  spring  protector... 

57,  Peerless,  double . 

no,  “  single,  spring  protector . 

80,  Seal  Globe,  double,  swing  protector . 

100,  Northern  Queen,  single,  protector . 

175*  Glass . 

126,  Ruby,  single . 

130,  Little  Gem,  pail  board . 

142,  Celery  City . 


Per  doz. 
3-65 
3-6S 
3-3° 
3.10 
3.00 

3-3° 

2.25 

i-35 

2.75 


Buckets. 

Per  doz. 


O.  G.,  2  electric  hoops .  1.75 

“  3  electric  hoops .  1.90 

Clear,  2  hoops .  1.65 

“  3  hoops .  1.75 

Electric  Cedar,  2  hoops .  2.40 

**  3  hoops.. .  2.60 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  1.85 

t(  14  qt .  2.00 


Clothes  Pins. 


Per  box. 

5  gross . 44 

Egg  Crates. 

Perfection .  1.00 

“  10  sets  fillers .  2.35 

Standard,  12  sets  fillers .  1.50 

Star  Egg  Carriers,  2  doz . per  doz.  2.05 

“  Trays,  1  M . per  M  2.75 


BRUSHES. 
Scrub  Brushes. 


No.  Per  doz. 

22,  White  corner  . . 70 

23,  Medium  size . .80 

27,  Large  .  1.00 

13,  Marble,  medium  size . 90 

00,  White . 45 

Handy  House . 42 


Stove  Brushes. 

No. 

3,  Black  bristle,  curved  end,  wood  handle 

21,  X,  crescent  shape . . . 

x,  Grey  fibre,  strap  handle . 

2,  “  “  . 

6,  Extra  quality,  all  hair . 


Per  doz. 

.90 
•  i*75 

.  1.20 

1.65 
2.75 


Shoe  Brushes. 


No.  Per  doz. 

o,  Mexidan  Fibre . 90 

1,  “  large .  1.30 

4,  Bristle  outside . 1.65 

5,  All  bridle .  1.75 

16X,  All  bristle,  extra  value .  2.15 

18,  All  bristle,  spotted  white .  2.80 


Whitewash  Brushes. 


No. 

6,6 

7,  7 

8,  8 
6,5 
8,  6 

io,  7 
12,  8 
6,  5 
8,  6 
10,  7 
12,  8 
6,  5 
8,  6 


in  , 
in., 
in., 
in., 
in., 
in., 
in., 
in., 
in., 
in., 
in., 
in., 
in. 


Per  doz. 

White  tampico . 40 

::  . 48 
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Family,  extra  heavy . 80 

"  “  . 95 


A.,  hair  bristle .  1740 

::  . >■«* 


2.00 

2.35 


Ideal,  all  bristle,  3  row .  1.90 

“  **  3  row . . .  2.25 


Dust  Brushes. 

No.  Per  doz 

7X,  Fibre,  wire  drawn . 90 

21,  All  hair,  wire  drawn .  2.25 

28,  White,  wire  drawn .  2.90 

x,  7  in.,  All  hair,  flat  end .  2.05 

22,  7  in.,  Mixed,  round  end . . .  2.10 

11X,  7  in..  All  hair,  round  end .  2.25 


TOBACCOS— Plug. 


Battle  Ax,  7  and  14  lb . 

Deer  Skin.  9  and  16  lb . 

Gold  Rope,  6  lb . 

Jolly  Tar,  5,  10,  15  and  25  lbs. 

Newsboy . 

Old  Honesty . 

Piper  Heidsick . 

Spear  Head . 

Standard  Navy . 

Toddy . . . 

Vinco . 

Town  Talk . 


Per  lb 
•37 
• 37 
•56 


SMOKING  TOBACCO. 


Briar  Pipe . 

Duke’s  Mixture . 

Greenback . 

Green  Turtle . 

G.  &  A.  Navy,  oz. 

Honest . 

Polar  Bear . 

Ripple . 

Sensation . 

Wild  Rose . 


Per  lb 

.38 


34 

39 

30 

39 

39 

39 


YEAST  CAKES. 


Compressed  . a . per  doz.  .18 

Magic,  1  y2  doz.  packages . per  box  .58 

Yeast  Foam,  il/2  doz .  “  .58 


‘Ihe  Walter  M.  Lowney  Company 

BOSTON,  MASS. 

— — B— B— ^ BE— 


C.  YOl  OUGHT  TO  KNOW 


that  all  Cocoa  made  by  the  Dutch  method  is 
treated  with  a  strong  alkali  to  make  it  darker 
in  color,  and  more  soluble  (temporarily)  in  water  and  to  give  it  a  soapy  character.  But 
the  free  alkali  is  not  good  for  the  stomach.  LOWNEV’S  COCOA  is  aimply  ground 
to  the  fineness  of  flour  without  treatment  and  has  the  natural  delicious  flavor  of  the 
choicest  cocoa  beans  unimpaired.  It  is  wholesome  and  strengthening. 

The  same  is  true  of  DOWNEY’S  PREMIUM  CHOCOLATE  for  cooking. 


DOES  THIS  TEMPT  YOU  TO  HANDLE  THE 

OHIO  BLUE  TIP  SAFETY  MATCHES? 

An  independent  safety,  double  tip  match,  that  is  just  about  twice 
as  reliable  as  the  best  other  match  made. 

A  good  profit  on  a  good  thing — isn’t  that  the  ideal  mercantile 
proposition?  All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 


Profit 


Suite  1112  Monadnock  Building,  Chicago 


me  LMsley  Delivery  Car 

eats  only  while  it’s  working  ;  its  ill¬ 
nesses  can  always  be  cured,  in  a  few 
minutes ;  it  can  work  all  day  and 
all  night  and  during  that  time  can  do  the  work  of  three  teams. 

The  ordinary  delivery  team  is  so  far  behind  in  the  com¬ 
parison  that  it’s  hardly  a  comparison  at  all.  The  Lindsley 
Car  will  carry  1500  pounds  over  thirty  mile^  of  rough  road 
on  one  gallon  of  gasoline.  In  all  sorts  of  ways  we  will  prove 
this  if  you’ll  give  us  a  chance. 


J.  V.  LINDSLEY  &  CO. 
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Proposed  New  Pennsylvania  Food  Law 

Complete  Draft  which  has  Been  Adopted  as  Satisfactory  to  the 
Department  and  the  Retail  Interests.  Some  Opposition 
Expected  from  Jobbers  and  Manufacturers.  May  be 
Changed  Before  Introduction. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  presents  below 
the  text  of  the  proposed  new 
Pennsylvania  food  law.  It  has 
been  considered  rather  carefully, 
particularly  by  the  retail  interests 
of  the  State,  and,  generally  speak¬ 
ing,  is  perfectly  satisfactory  to 
them.  The  jobbing  interests, 
however,  are  reported  as  being 
more  or  less  dissatisfied.  It  is 
understood  that  they  will  fight 
for  a  simple  amendment  to  the 
Act  of  1907,  making  constitutional 
the  sections  which  have  been  de¬ 
clared  unconstitutional.  The  job¬ 
bers  particularly  object  to  the 
elimination  of  the  guarantee 
clause. 

There  is  also  reason  to  believe 
that  a  number  of  manufacturers 
will  object  to  the  provision  by 
which  the  use  of  benzoate  of  soda 
is  permitted.  They  will  endeavor 
to  have  the  Legislature  forbid 
benzoate  of  soda  in  any  form,  on 
the  ground  that  they  have  found 
a  way  to  get  along  without  it. 

The  draft  which  appears  below 
may  be  changed  somewhat  before 
being  presented  to  the  Legis¬ 
lature.  As  presented,  however,  it 
is  satisfactory  to  the  Dairy  and 
Food  Department  and  substan¬ 
tially  so  to  the  retail  interests: — 
AN  ACT 

Relating  to  food,  providing  for  the 
protection  of  the  public  health  and 
the  prevention  of  fraud  and  de¬ 
ception  by  prohibiting  the  manu¬ 
facture,  sale,  offering  for  sale,  ex¬ 
posing  for  sale  or  having  in  pos¬ 
session  with  intent  to  sell,  adul¬ 
terated,  misbranded  and  deleter¬ 
ious  food,  and  providing  for  the 
enforcement  thereof. 

Section  1.  Be  it  enacted  by  the 
Senate  and  House  of  Representatives 
of  the  Commonwealth  of  Pennsyl¬ 
vania  in  general  assembly  met  and  it 
is  hereby  enacted  by  the  authority  of 
the  same,  That  it  shall  be  unlawful 
for  any  person,  firm  or  corporate 
body  by  himself,  herself,  itself  or 
themselves,  or  by  his,  her  or  their 
agents  or  servants  to  manufacture, 
sell,  offer  for  sale,  expose  for  sale 
or  have  in  possession  with  intent  to 
sell  any  article  of  food  which  is 
adulterated  or  misbranded  within 
the  meaning  of  this  act. 

Sec.  2.  That  the  term  “food”  as 
used  in  this  act  shall  include  every 
article  used  for,  or  entering  into  the 
composition  of,  or  intended  for  use 
as  an  ingredient  in  the  preparation 
of.  food  for  man. 

That  the  term  “person”  as  used  in 
this  act  shall  include  individuals, 
firms,  co-partnerships  and  bodies  cor¬ 
porate,  as  well  as  all  officers,  agents, 


employees  or  others  acting  for  any 
of  the  same,  and  shall  be  taken  as 
applying  in  the  singular  or  plural,  as 
the  case  may  require. 

Sec.  3.  That  for  the  purpose  of 
this  act  an  article  shall  be  deemed 
to  be  adulterated  : — 

First.— If  any  substance  has  been 
mixed  or  packed  with  it  so  as  to  re¬ 
duce,  or  lower,  or  injuriously  affect 
its  quality,  strength  or  purity. 

Second. — If  any  substance  has  been 
substituted,  wholly  or  in  part,  for  the 
article. 

Third. — If  any  valuable  constituent 
of  the  article  has  been,  wholly  or 
in  part,  abstracted. 

Fourth.— If  it  be  mixed,  colored  or 
changed  in  color,  coated,  polished, 
powdered,  stained  or  bleached  where¬ 
by  damage  or  inferiority  is 
concealed,  or  so  that  it  may  de¬ 
ceive  or  mislead  the  purchaser, 
of  if  by  any  means  it  is  made 
to  appear  better  or  of  greater 
value  than  it  is,  or  jf  it  is  colored  or 
flavored  in  imitation  of  the  genuine 
color  or  flavor  of  another  substance. 

Fifth. — If  it  contains  any  added 
boric  acid  or  borates,  salicylic  acid 
or  salicylates,  formaldehyde,  sul¬ 
phurous  acid  or  sulphites,  hydroflu¬ 
oric  acid  or  fluorides,  fluoborates, 
fluosilicates,  or  other  fluorine  com¬ 
pounds,  duolin,  glucin,  saccharin, 
caffeine,  botanapthol,  hydronapthol, 
abrastol,  asaprol,  oxides  of  nitro¬ 
gen,  nitrous  acid  or  nitrates,  com¬ 
pounds  of  copper,  pyroligneous  acid, 
or  other  added  ingredients  deleter¬ 
ious  to  health ;  or  if,  in  the  case  of 
confectionery,  it  contains  any  of  the 
substances  mentioned  in  this  para¬ 
graph  or  arty  mineral  substance,  al¬ 
coholic  liquor,  or  any  other  substance 
deleterious  to  health ;  or  if  it  con¬ 
tains  sodium  benzoate  in  excess  of 
1-10  of  1  per  cent,  or  other  ben¬ 
zoates,  or  benzoic  acid,  in  amount 
equivalent  to  more  than  this  percent¬ 
age  of  sodium  benzoate;  or  if,  when 
containing  this  limited  percentage  of 
sodium  benzoate  or  its  equivalent  of 
other  benzoates  or  benzoic  acid,  it  is 
not  labeled  so  as  to  clearly  state  in 
capital  type  not  less  than  six  point 
in  size,  that  the  article  contains  not 
exceeding  1-10  of  1  per  cent,  of  so¬ 
dium  benzoate,  or  other  benzoates 
or  benzoic  acid  equivalent  thereto; 
or  if  benzoates  or  benzoic  acid  be 
used  in  connection  with  coal-tar  dye, 
or  any  other  foreign  coloring  matter. 
Provided,  however,  that  nothing  in 
this  act  shall  be  construed  to  pro¬ 
hibit  the  use  of  common  salt,  sugar 
wine  vinegar,  cider  vinegar,  malt 
vinegar,  sugar  vinegar,  glucose  vine¬ 
gar,  distilled  vinegar,  spices  and  their 
essential  oils,  alcohol  ( except  in  con¬ 
fectionery),  edible  oils,  edible  fats, 
wood  smoke  applied  directly  as  gen¬ 
erated,  or  proper  refrigeration ;  and 
provided  further,  that  any  article 
of  food  which  is  not  adulterated  un¬ 
der  the  provisions  of  paragraphs  4, 
5  and  6  of  this  section  and  not  mis¬ 
branded  within  the  meaning  of  this 
act,  and  which  does  not  contain  any 
filler  or  ingredient  which  debases 
without  adding  food  value,  may  be 
manufactured  or  sold  if  the  same  be 
so  labeled,  branded  or  tagged  as  to 
show  the  character  or  composition 
thereof.  All  labeling  of  packages  re¬ 
quired  in  any  provision  of  this  act 
shall  be  on  the  main  label  of  each 
package  and  in  such  character  and 
size  of  type  as  shall  be  uniform  with 


the  name  of  the  brand  or  the  name 
of  the  manufacturer  or  jobber,  and 
in  such  position  and  terms  as  may  be 
plainly  seen  and  read  and  understood 
by  the  purchaser;  and  provided  fur¬ 
ther,  that  nothing  in  this  act  shall 
be  construed  as  requiring  or  compel¬ 
ling  the  proprietors,  manufacturers 
or  sellers  of  proprietary  foods,  which 
contain  no  added  deleterious  sub¬ 
stances  or  ingredients  to  disclose 
their  trade  formulas,  except  in  so  far 
as  the  provisions  of  this  act  require 
to  secure  freedom  from  adulteration, 
imitation  or  misbranding. 

Sixth. — If  it  consists  of  or  is  man¬ 
ufactured  in  whole  or  in  part  from 
a  diseased,  contaminated,  filthy  or 
decomposed  substance,  either  animal 
or  vegetable,  or  an  animal  or  vege¬ 
table  substance  produced,  stored, 
transported  or  kept  in  a  condition 
that  would  render  the  article  dis¬ 
eased,  contaminated  or  unwhole¬ 
some,  or  if  it  is  any  part  of  the  prod¬ 
uct  of  a  diseased  animal,  or  the 
product  of  an  animal  that  has  died 
otherwise  than  by  slaughter. 

Sec.  4.  That  for  the  purpose  of  this 
act  an  article  shall  be  deemed  to  be 
misbranded  - 

First. — If  it  be  an  imitation  of,  or 
offered  for  sale  under  the  name  of, 
another  article. 

Second— If  it  be  labeled  or 
branded  so  as  to  deceive  or  mislead 
the  purchaser,  or  purport  to  be  a  for¬ 
eign  product  when  not  so,  or  if  the 
contents  of  the  package  as  originally 
put  up  shall  have  been  removed  in 
whole  or  in  part  and  other  contents 
shall  have  been  placed  in  such  pack¬ 
age;  or  if  the  product  be  below  that 
standard  of  quality,  strength  or 
purity  represented  to  the  purchaser. 

Third. — If  the  package  containing 
it,  or  its  labefi  shall  bear  any  state¬ 
ment,  design  or  device  regarding  the 
ingredients,  or  the  substances  con¬ 
tained  therein,  which  statement,  de¬ 
sign  or  device  shall  be  false  or  mis¬ 
leading  in  any  particular. 

Sec.  5.  In  any  case  where  an  ar¬ 
ticle  that  under  the  provisions  of  this 
act  requires  labeling  is  sold  from  a 
broken  package,  the  provisions  of 
this  act  shall  not  be  so  construed  as 
to  require  the  labeling  of  the  ves¬ 
sel,  receptacle  or  wrapper  receiving 
said  article  so  sold,  if  the  original 
is  labeled  as  this  act  requires. 

Sec.  6.  When  the  Dairy  and  Food 
Commissioner,  or  his  agent,  shall 
obtain  an  article  for  the  purpose  of 
determining  whether  or  not  the 
same  is  adulterated  or  misbranded 
within  the  meaning  of  this  act,  un¬ 
less  said  article  be  of  a  perishable 
nature,  two  like  samples  shall  be  ob¬ 
tained,  where  the  article  is  in  the 
original  package,  or  if  not  in  the 
original  package  then  two  portions 
shall  be  obtained,  one  sample  or 
portion  shall  be  sent  to  a  chemist  of 
the  Dairy  and  Food  Bureau  and  the 
second  sample  or  portion  shall  be 
delivered  to  the  Dairy  and  Food 
Commissioner  and  by  him  be  held 
under  the  seal  placed  thereon  by  the 
agent  procuring  the  same,  and  shall 
remain  in  the  custody  of  the  Dairy 
and  Food  Commissioner  until  such 
time  as  it  shall  be  determined 
whether  or  not  any  action  shall  be 
brought  against  the  person  from 
whom  the  article  was  obtained  for 
the  violation  of  any  of  the  provi¬ 
sions  of  this  act.  If  the  article  so 
purchased  shall  be  found  to  be  adul¬ 
terated  or  misbranded  within  the 
meaning  of  this  act,  notice  of  such 
finding  shall  be  served  upon  the  per¬ 
son  from  whom  said  article  was 
purchased,  or  upon  the  manager, 
bookkeeper  or  clerk  of  said  person. 
Said  notice  shall  be  written  or 
printed,  or  partly  written  and  partly 
printed,  and  shall  notify  said  person 
so  selling  said  articles  of  the  fact  that 
said  article  is  alleged  to  be  adul¬ 
terated  or  misbranded.  If  said  per¬ 
son  be  dissatisfied  with  the  analysis 
upon  which  said  notice  was  based, 


he  may  request  the  Dairy  and  Food 
Commissioner  to  have  the  second 
,r  sample  or  portion,  held  by  said  Com¬ 
missioner  as  above  provided,  ana¬ 
lyzed  jointly  by  a  chemist  represent¬ 
ing  said  person.  If  this  request  be 
made  within  thirty  days  after  the 
service  of  the  notice  of  adulteration 
or  misbranding  and  be  accompanied 
by  the  designation  of  a  chemist  to 
represent  said  person,  the  Dairy  and 
Food  Commissioner  shall  designate 
for  this  second  analysis  a  second 
chemist  of  the  Dairy  and  Food  Bu¬ 
reau  and  send  to  him  the  sealed 
second  sample  or  portion  of  the  ar¬ 
ticle.  The  cost  of  the  services  of 
the  chemist  designated  to  represent 
the  person  from  whom  the  article 
was  purchased  shall  be  defrayed  by 
said  person,  and  said  "chemist  must 
be  an  experienced  chemist  not  in  thd 
employ  of  the  person  from  whom 
said  article  was  purchased,  nor  of 
the  jobber,  manufacturer  or  pro¬ 
ducer  thereof.  The  seals  upon  said 
second  sample  or  portion  shall  not 
be  broken,  nor  said  sample  or  por-< 
tion  opened  until  the  chemist  rep¬ 
resenting  the  person  from  whom  the 
article  was  purchased  is  present. 
Said  chemist  and  the  second  chem¬ 
ist  designated  by  the  Dairy  and  Food 
Commissioner  shall  jointly  analyze 
said  second  sample  or  portion. 

Sec.  7.  No  prosecution  shall  be 
instituted  or  maintained  for  a  vio¬ 
lation  of  any  of  the  provisions  of' 
this  act  against  any  person  other! 
than  the  manufacturer  or  producer 
of  the  article  found  to  be  adulterated 
or  misbranded,  unless  he  shall,  after 
the  service  of  the  notice  provided 
for  in  Section  6  of  this  act,  continue 
to  sell,  offer  for  sale,  expose  for  sale- 
or  have  in  his  possession  with  intent] 
to  sell  said  article  bearing  the  same 
brand. 

Sec.  8.  Any  person  who  shall  vio¬ 
late  any  of  the  provisions  of  this 
act  shall  be  guilty  of  a  misdemeanor 
and  upon  conviction  thereof  shall  be 
sentenced  to  pay  a  fine  of  not  less 
than  $50  nor  more  than  $100. 

Sec.  9.  That  the  Dairy  and  Food 
Commissioner  shall  make  rules -and 
regulations  for  the  proper  enforce-' 
ment  of  the  provisions  of  this  act. 

Sec.  10.  That  the  Dairy  and  Food 
Commissioner  of  the  State  shall  be 
charged  with  the  enforcement  of  the. 
provisions  of  this  act,  and  shall  havej 
the  same  power  to  enforce  the  pro¬ 
visions  of  this  act  that  is  given  him 
to  enforce  the  provisions  of  the  act! 
by  which  he  receives  his  appoint¬ 
ment. 

Sec.  ix.  All  fines  and  penalties  im¬ 
posed  and  recovered  for  the  viola¬ 
tion  of  any  of  the  provisions  of  this 
act  shall  be  paid  to  the  Dairy  and 
Food  Commissioner  or  his  agent,  and 
by  him  paid  into  the  State  Treasury 
for  the  use  of  the  Commonwealth. 

Sec.  12.  The  following  Acts  off 
Assembly,  viz.,  An  act  entitled  “An 
act  to  provide  against  the  adultera¬ 
tion  of  food  and  providing  for  the 
enforcement  thereof,”  approved  the 
26th  day  of  June,  A.  D.  1895;  and  an 
act  entitled  “An  act  for  the  protec¬ 
tion  of  public  health,  by  prohibiting 
the  manufacture,  sale,  offering  for 
sale  or  having  in  possession  with  in- 
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tent  to  sell,  within  the  State,  of  adul¬ 
terated,  misbranded,  poisonous  or 
deleterious  foods  and  confections ; 
regulating  the  enforcement  of  the 
provisions  hereof;  providing  for  the 
protection  of  persons  buying  and 
selling  adulterated  or  misbranded 
food  and  confections  under  a  guar¬ 
anty;  and  providing  penalties  for  the 
violation  thereof,”  approved  the  ist 
day  of  June,  A.  D.  1907,  be,  and  the 
same  are  hereby  repealed;  provided, 
nevertheless,  that  this  act  shall  not 
apply  to  and  not  in  any  way  affect 
the  act  entitled  “An  act  to  prohibit 
the  adulteration  or  coloring  of  milk 
and  cream  by  the  addition  of  so- 
called  preservatives  or  coloring  mat¬ 
ter,  and  to  provide  for  the  enforce¬ 
ment  of  the  same,”  approved  the 
10th  day  of  June,  A.  D.  1897; 
amended  the  19th  day  of  April,  A.  D. 
1901.  Nor  the  act  entitled  “An  act 
to  prohibit  the  manufacture  and  sale 
of  oleomargarine,  butterine  and 
other  similar  products,  when  colored 
in  imitation  of  yellow  butter;  to  pro¬ 
vide  for  license  fees  to  be  paid  by 
manufacturers,  wholesale  and  retail 
dealers,  and  by  proprietors  of  hotels, 
restaurants  dining  rooms  and  board¬ 
ing  houses;  for  the  manufacture  and 
sale  of  oleomargarine,  butterine  or 
other  similar  products,  not  colored 
in  imitation  of  yellow  butter;  and  to 
regulate  the  manufacture  and  sale  of 
oleomargarine,  butterine  or  other 
.similar  products,  not  colored  in  imi¬ 
tation  of  yellow  butter,  and  to  pre¬ 
vent  and  punish  fraud  and  deception 
in  such  manufacture  and  sale  as  an 
imitation  butter;  and  to  prescribe 
penalties  and  punishment  for  viola¬ 
tions  of  this  act,  and  the  means  and 
the  method  of  procedure  for  its  en¬ 
forcement,  and  regulate  certain  mat¬ 
ters  of  evidence  in  such  procedure.” 
approved  the  29th  day  of  May,  A.  D. 
1901.  Nor  the  act  entitled  “An  act 
defining  boiled  or  process  butter  ; 
designating  the  name  by  which  it 
shall  be  known ;  providing  for  the 
licensing  of  manufacturers  and  deal¬ 
ers  therein,  and  regulating  the  sale 
and  labeling  of  the  same  so  as  to 
prevent  fraud  and  deception  in  its 
sale ;  providing  punishment  for  viola¬ 
tions  of  this  act,  the  methods  of  pro¬ 
cedure  for  its  enforcement,,  and  cer¬ 
tain  matters  of  evidence  in  such  pro¬ 
cedure,”  approved  the  10th  day  of 
July,  A.  D.  1901,  P.  L.  642.  Nor  the 
act  entitled  “An  act  to  prohibit  the 
selling,  shipping,  consigning,  offer¬ 
ing  for  sale,  exposing  for  sale  or 
having  in  possession  with  intent  to 
sell,  as  fresh,  any  meat,  poultry, 
"game,  fish  or  shell  fish  which  con¬ 
tains  any  substance  or  article  pos¬ 
sessing  a  preservative  or  coloring 
character  or  action;  making  the  same 
a  misdemeanor !  and  to  prescribe 
penalties  and  punishment  for  viola¬ 
tions,  and  the  means  and  the  meth¬ 
ods  of  procedure  for  the  enforcement 
thereof,”  approved  the  28th  day  of 
March,  A.  D.  1905.  Nor  the  act  en¬ 
titled  “An  act  providing  for  the  reg¬ 
ulation  of  the  manufacture  and  sale 
of  distilled  and  fermented  vinegars, 
prescribing  their  standard,  to  pre¬ 
vent  the  adulteration  of  the  same, 
providing  for  the  enforcement  there¬ 
of,  and  punishment  for  the  violation 
of  the  same,”  approved  the  18th  day 
of  June,  A.  D.  1897.  Nor  the  act 
entitled  “An  act  to  prevent  fraud  and 
deception  in  the  manufacture  and 
sale  of  cheese,  and  definiilg  what 
shall  constitute  the  various  grades 
of  cheese,  providing  rules  and  regula- 
i  tions  for  marking  and  branding  the 
same,  providing  for  the  enforcement 
of  this  act,  prescribing  penalties  for 
its  violation,”  approved  the  23d  day 
of  June,  A.  D.  1897;  amended  the 
2d  day  of  May,  A.  D.  1901.  Nor  the 
act  entitled  “An  act  regulating  the 
manufacture  or  sale  of  fruit  syrups, 
providing  for  the  enforcement  there¬ 
of,  and  to  repeal  an  act  entitled  ‘An 
I  act  relative  to  the  adulteration  of 
natural  fruit  juice,  and  providing 


penalties  for  violations  thereof,  ap¬ 
proved  the  2d  day  of  May,  A.  D. 
1901 ;’  approved  the  26th  day  of  April, 
A.  D.  1905.” 

All  of  which  acts  shall  remain  in 
full  force  and  be  enforced  by  the 
Dairy  and  Food  Commissioner  as 
fully  in  all  respects  as  if  this  act  had 
not  been  passed;  and  provided  fur¬ 
ther,  that  this  act  shall  not  apply 
to  or  in  any  way  affect  any  legisla¬ 
tion  passed  and  approved  during  the 
session  of  1909,  regulating  the  manu¬ 
facture  and  sale  of  alcoholic  and 
non-alcoholic  drinks ;  ice  cream ;  the 
watering  or  skimming  of  milk  and 
fixing  a  standard  of  butter  fat  for 
cream ;  regulating  the  sale  of  cold 
storage  poultry,  game  and  eggs ;  pro¬ 
hibiting  the  sale  of  eggs  that  are 
either  wholly  or  partly  decayed  or 
decomposed,  and  prohibiting  their 
use  in  the  preparation  of  food  prod¬ 
ucts  ;  to  prevent  fraud  and  deception 
in  the  manufacture  and  sale  of  lard, 
lard  substitutes,  imitation  lard  and 
compound  lard ;  dried  and  evaporated 
fruits,  and  imported  vegetables. 


Federal  Department  Decides 
Bleached  Flour  an 
Adulteration. 


Secretary  of  Agriculture  Makes  De¬ 
cision  in  Bleached  Flour  Case,  Hold¬ 
ing  Practice  a  Violation  of  Law. 
Gives  Manufacturers  Six  Months  to 
Learn  Better. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Washington,  D.  C., 

December  11,  1908. 

The  decision  of  Secretary  of 
Agriculture  Wilson,  announced 
on  Wednesday,  in  the  matter  of 
bleached  flour,  is  aeainst  the  mill¬ 
ers.  The  Secretary  holds  that 
flour  bleached  with  nitrogen- 
peroxide  is  an  adulterated  prod¬ 
uct  under  the  law,  and  that  it 
cannot  legally  be  soid  in  the  Dis¬ 
trict  of  Columbia  or  in  the  Terri¬ 
tories  or  be  transported  in  inter¬ 
state  commerce. 

Owing  to  the  immense  quantity 
of  bleached  flour  now  on  hand 
Secretary  Wilson  will  recommend 
no  prosecution  of  manufacturers 
or  sellers  for  six  months  from  this 
date. 

The  full  text  of  the  decision  is 
as  follows : — 

Flour  bleached  with  nitrogen  per¬ 
oxide,  as  affected  by  the  Food  and 
Drugs  Act  of  June  30,  1906,  has  been 
made  the  subject  of  a  careful  in¬ 
vestigation  extending  over  several 
months.  A  public  hearing  on  this 
subject  was  held  by  the  Secretary  of 
Agriculture  and  the  Board  of  Food 
and  Drug  Inspection,  beginning  No¬ 
vember  18,  1908,  and  continuing  five 
days.  At  this  hearing  those  who  fa¬ 
vored  the  bleaching  process  and 
those  who  opposed  it  were  given 
equal  opportunities  to  be  heard. 

It  is  my  opinion,  based  upon  all 
the  testimony  given  at  the  hearing, 
upon  the  reports  of  those  who  have 
investigated  the  subject,  upon  the  lit¬ 
erature  and  upon  the  unanimous 
opinion  of  the  Board  of  Food  and 
Drug  Inspection,  that  flour  bleached 
by  nitrogen  peroxide  is  an  adulter¬ 
ated  product  under  the  Food  and 
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the  cheapest,  as  well  as  the 
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Pennsylvania  Food  Commissioner  Will  Ask 
for  Radical  Storage  Product  Changes 

Will  Ask  Next  Legislature  for  Law  Compelling  Labeling  of 
Storage  Products  Over  Ten  Days  Old  and  Requiring  Fowls 
to  be  Cleaned  Before  Storing.  Food  Department’s  Work 
for  Past  Month. 


Drugs  Act  of  June  30,  1906;  that 
the  character  of  the  adulteration  is 
such  that  no  statement  upon  the  label 
will  bring  bleached  flour  within  the 
law,  and  that  such  flour  cannot  le¬ 
gally  be  made  or  sold  in  the  District 
of  Columbia  or  in  the  Territories, 
or  be  transported  or  sold  in  inter¬ 
state  commerce,  or  be  transported  or 
sold  in  foreign  commerce  except  un¬ 
der  that  portion  of  Section  2  of  the 
law  which  reads,  “Provided,  That 
no  article  shall  be  deemed  mis¬ 
branded  or  adulterated  within  the 
provisions  of  this  act  when  intended 
for  export  to  any  foreign  country 
and  prepared  or  packed  according  to 
the  specifications  or  directions  of  the 
foreign  purchaser,  when  no  sub¬ 
stance  is  used  in  the  preparation  or 
packing  thereof  in  conflict  with  the 
laws  of  the  foreign  country  to  which 
said  article  is  intended  to  be 
shipped.” 

In  view  of  the  extent  of  the  bleach¬ 
ing  process  and  of  the  immense  quan¬ 
tity  of  bleached  flour  now  on  hand 
or  in  process  of  manufacture,  no 
prasecutions  will  be  recommended 
by  this  Department  for  manufacture 
and  sale  thereof  in  the  District  of 
Columbia  or  the  Territories  or  for 
transportation  or  sale  in  interstate 
or  foreign  commerce  for  a  period  of 
six  months  from  the  date  hereof. 

Holt. 


Cut  Glass  at  Cut  Prices. 

Nothing  makes  nicer  Christmas  pres¬ 
ents  than  cut  glass.  You  all  make  some 
presents,  so  before  deciding  on  what  you 
intend  giving  look  over  the  fine  assort¬ 
ment  of  shapes  and  cuts  on  sale  by  James 
M._  Vance  &  Co.,  of  211  Market  street, 
Philadelphia. 

They  will  sell  these  to  you  at  wholesale 
prices,  and  if  you  cannot  come"  in  send 
your  wife.  Don’t  miss  this'  opportunity. 


The  current  number  of  the 
Pennsylvania  Dairy  and  Food 
Bulletin  contains  an  interesting 
statement  of  Commissioner 
Foust’s  reasons  for  the  request 
which  he  will  make  of  the  coming 
Pennsylvania  Legislature  to  pass 
a  law  compelling  storage  eggs 
and  other  storage  products  to  be 
so  labeled.  One  most  important 
feature  of  it  is  a  proposed  re¬ 
quirement  that  fowls  must  be 
cleaned  before  being  placed  in 
storage : — 

Aniong  the  other  acts  which  the 
Legislature  will  be  asked  to  pass  at 
its  coming  session  will  be  one  pro¬ 
hibiting  the  sale  of  cold  storage  eggs 
or  poultry  unless  they  are  plainly  la¬ 
beled  as  such.  This  will  be  done 
to  protect  the  public  against  some 
nefarious  and  unsavory  practices  and 
to  promote  the  happiness  and  the 
health  of  consumers  in  general.  The 
section  referring  to  eggs!  is  urgently 
demanded  by  a  process  now  in  vogue 
in  Philadelphia  and  Pittsburg  and 


possibly  other  cities,  revolting  to  the 
sensitive  stomach.  This  consists  in 
opening  spoiled  eggs,  picking  out  the 
decomposed  portions,  as  well  as  it 
can  be  done,  and  selling  the  residue 
by  the  pound  to  bakers  for  use  in 
cakes  and  pastry.  Certainly  if  a 
baker  were  to  fall  under  the  suspi¬ 
cion  of  his  patrons  as  being  guilty 
of  such  a  filthy  practice  for  the  sake 
of  saving  a  few  dollars  monthly  on 
his  egg  bill,  he  would  be  likely  to 
lose  a  good  many  ot  them.  Even  the 
suspicion  that  cake  and  pies  contain 
such  suspicious  admixtures  is  calcu¬ 
lated  to  make  one  desire  to  avoid  any 
but  the  homemade  article.  Bakers 
should  be  among  the  first  to  advo¬ 
cate  such  a  law,  since  it  would  at 
once  protect  them  from  unjust,  but 
natural  suspicion. 

It  is  proposed  to  get  at  the  cold 
storage  evil  by  providing  that  fowl 
or  eggs  kept  in  refrigerating  estab¬ 
lishments  for  more  than  ten  days 
shall  be  labeled  “cold  storage,”  so 
that  the  purchaser  may  not  be  left 
in  the  dark  concerning  the  quality 
of  the  goods  he  is  getting  from  the 
dealer.  Another  requirement  will  be 
that  poultry  shall  be  cleaned  and 
drawn  before  being  placed  in  cold 
storage.  It  has  come  to  the  knowl¬ 
edge  of  the  Dairy  and  Food  Division 


that  chickens,  ducks  and  other  fowls 
are  kept  sometimes  in  cold  storage 
houses  for  two  years,  the  entrails  noj 
having  been  removed  and  are  then 
sold  for  food.  Under  the  proposed  law 
persons  guilty  of  violating  the  pro¬ 
vision  prohibiting  this  will  be  liable 
to  a  fine  of  from  $50  to  $500  and 
imprisonment  from  thirty  to  ninety 
days. 

*  The  circumstances  are  such  as  ur¬ 
gently  to  demand  the  enactment  of 
such  a  law.  The  lives  and  health  of 
the  consuming  public,  are  constantly 
threatened  by  articles  of  food  which 
have  undergone  a  chemical  change 
during  the  cold  storage  process 
which  transform  them  into  danger¬ 
ous  poisons.  There  does  not  seem 
to  be  anv  special  reason  why  either 
eggs  or  fowls  should  be  stored  for 
years.  In  any  event,  the  purchaser 
has  the  right  to  be  informed  concern¬ 
ing  his  purchases.  If  the  articles 
he  buys  have  been  in  cold  storage 
he  should  be  properly  enlightened,  so 
that  his  purchase  is  made  with  a  full 
knowledge  of  all  the  facts. 

The  official  summary  of  tl 

month’s  work  is  as  follows : — 


REPORT  OF  ANALYSES. 

Butter  Samples,  8. 

Colored  oleomargarine .  3 

Pure . . .  5 


Total .  8 

Oleomargarine  Samples,  1. 
Colored .  1 

Pure  Food  Samples,  91. 

Adulterated .  4 

Colored .  1 

Complying  with  law .  30 

Ice  cream,  etc.,  no  law  covering 

same .  53 

Misbranded .  3 


Total 


GROCERY 


Necessities 

Luxuries 

Economies 


In  Exchange  FOR  CASH 


$0.06*4 

.06 

•08J4 

•08X 


.30 

.32 

2.66 


1.66 


Fancy  New  Cal.  Lima  Beans,  bags  about  80  lbs.  .  per  lb, 

6  or  lO-bag  lots . per  lb  , 

Slab  Apricots  (Ripe  Apricots  they  are  called  by 

some),  60-lb.  boxes . per  lb., 

6  or  10-box  lots . per  lb., 

These  are  excellent  eating  fruit,  bright,  and  far  superior 
:n  quality  to  many  higher  price  Apricots  on  the  market.  This 
is  a  fine  lot  of  them. 

Extra  Choice  New  Crop  New  Orleans  Molasses, 

barrels . per  gall., 

Half  barrels . per  gall., 

Quaker  Puffed  Rice,  36  packs . per  case, 

No  orders  for  Puffed  Rice  accepted  from  other  wholesale 
grocers,  and  not  over  three  cases  to  any  one  buyer. 

Best  Quality  Western  Pearl  Hominy,  lOO-lb.  bags,  per  bag, 
Absolutely  Pure  New  York  State  Buckwheat  Flour, 

125-lb.  bags . per  100  lbs.,  2.80 

Buckskin  Brand  Cal.  Asparagus  Tips,  No.  1  square 

cans,  2  doz . per  doz.,  2.25 

These  are  as  fine  quality  Asparagus  Tips  as  you  will  find 
on  the  market.  They  are  worth  fully  25  to  30c.  per  dozen  more 
than  the  above  price. 

Owl  Brand  Fancy  Seeded  Raisins,  36  Is . per  lb., 

New  Grenoble  Walnuts  (pure  Mayettes),  bags 

about  110  lbs . per  lb., 

New  French  Marbot  Walnuts,  bags  about  110  lbs.  .  per  lb., 

New  French  Walnuts  (Cornes),  bags  about  110  lbs.,  per  lb., 

60-lb.  lots  at  %c.  per  lb.  advance. 

New  Mixed  Nuts,  25-lb.  boxes . per  lb., 

5  or  10-box  lots . per  lb., 

Absolutely  Pure  City-rendered  Lard,  60-lb.  gross 

tins . per  lb., 

6  or  10-tin  lots . per  lb., 

Fancy  New  Citron,  all  whole  pieces,  10-lb.  boxes,  per  lb., 

25-lb.  boxes  . . per  lb., 


•07  X 

.12X 
.10  X 

■09X 

.09X 

-09X 


•iox 

•10X 

.13  X 
•13X 


London  Layer  Raisins,  20-lb. 


Fancy  New  Orange  Peel,  10-lb.  boxes . 

Fanoy  New  Lemon  Peel,  10-lb.  boxes . 

New  3-crown  Cal.  London  Layer  Raisins,  20-lb 

boxes  . 

New  2-orown  Cal 

boxes  . 

Fancy  New  4-crown  Loose  Muscatel  Raisins, 

50-lb.  boxes . 

Fancy  New  3-crown  Loose  Muscatel  Raisins, 

60-lb.  boxes . . . 

Fancy  New  2-crown  Loose  Muscatel  Raisins, 

60-lb.  boxes . 

Three  Especially  Low-priced  High-grade  Candies, 
made  by  the  Trowbridge  Chocolate  Chip  Co.:— 
Crawford  Chocolate  Chips,  30-lb.  pails  .... 
Nougatine,  Chooolate  Covered,  ab.  28-lb.  pails, 
Old-fashioned  Chocolate-covered  Peppermints, 

30-lb.  pails . 

These  are  particularly  desirable  Candies  and  at  very  low 
figures. 

In  a  good,  cheap  Mixture  that  can  be  retailed  at 
10c.  per  lb.  our  Oneida  Brand  in  30-lb.  pails,  at 
5Xc.  per  lb.,  or  in  6  or  10-pail  lots,  at  6j4o.  per 
lb.,  are  fully  lc.  per  lb.  cheaper  than  you  can 
obtain  like  goods  elsewhere. 

Fancy  New  20-30s  Silver  Prunes,  Wheel  Brand, 
25-lb.  boxes . . 

These  are  a  very  decided  bargain  with  us. 

Fancy  New  Irish  Mackerel,  300  to  320  fish  to  the 
barrel . 

These  are  an  unusually  fine  quality  Mackerel.  Some  of  our 
trade  who  have  seen  them  say  they  are  as  good  as  Norway  3s, 
and  we  share  this  opinion  ourselves.  They  are  white  and  fat. 
We  recommend  them. 


.  per  lb., 
per  lb., 

OO 

rH  H 

d 

per  box, 

1.60 

per  box, 

1.50 

per  lb., 

.06X 

per  lb., 

.06 

per  lb., 

.06 

per  lb., 
per  lb., 

.16 

.14 

per  lb., 

.14 

per  lb.,  .10X 


per  bbl.,  14.76 


These  Prices  for  This  Week  Only— December  14th  to  December  19th,  inclusive. 

WRITE  FOR  “THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

33  N.  Water  Street 
Delaware  Arenac 


""'is  rwn  1  n  c.  V/W3  n  wnuvtn,  vwniAinmw  uwn  wuv  i  a  l  iuna  gn  A  I 

BARBER  &  PERKINS,  Wholesale  Cash  Grocers  »  n! 


Phila.,  Pa. 
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Vinegar  Samples,  14. 

Pure .  14 

Oleomargarine  Cases,  4. 

Terminated  .  4 

Pure  Food  Cases,  9. 
Terminated .  9 

LICENSES  ISSUED  FROM  JANUARY  I  TO 
NOVEMBER  IS,  1908. 

Oleomargarine  Licenses,  363. 

Boarding  houses  .  7 

Restaurant .  3 

Retail . .  343 

Wholesale .  10 

Total  .  363* 

Renovated  Butter  Licenses,  12. 

Retail . 10 

Wholesale .  2 

Total  .  2 


Total  amount  of  money  received 
from  said  licenses  for  1908,  is  $34,- 
538-59,  and  this  sum  has,  in  accord¬ 
ance  with  law,  been  deposited  in  the 
State  Treasury. 

The  following  are  taken  from 
the  adverse  reports  of  the  State 
chemists : — 

Sample  bought  of  O.  H.  Shoe¬ 
maker,  Connellsville.  Sold  for  but¬ 
ter.  Chemist’s  report — Colored  oleo¬ 
margarine. 

Sample  bought  of  Reese  &  Spen¬ 
cer,  New  Castle.  Sold  for  butter. 
Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  A.  Bonna,  New 
Castle.  Sold  for  butter.  Chemist’s 
report — Colored  oleomargarine. 

Sample  bought  of  O.  H.  Shoe¬ 
maker,  210  N.  Pittsburg  street,  Con¬ 
nellsville.  Sold  for  oleomarga¬ 
rine.  Chemist’s  report — Colored 
with  a  coal-tar  dye. 

Sample  bought  of  W.  L.  Longen- 
ecker,  801  Eighth  avenue,  Altoona. 
Sold  for  breakfast  food.  Chemist’s 
report — Misbranded. 

Sample  bought  of  J.  Hance, 
Wilkes-Barre.  Sold  for  breakfast 
food.  Chemist’s  report — Mis¬ 
branded. 

Sample  bought  of  Henry  Rohner, 
Fifth  and  Race  streets,  Philadelphia. 
Sold  for  gluten  flour.  Chemist’s  re¬ 
port — Sample  is  not  gluten  flour. 

Sample  bought  of  E.  E.  Harding 
&  Co.,  200  River  Front  Stores,  Phil¬ 
adelphia.  Sold  for  extract  of  lemon. 
Marks  on  package — “Chr.  Hansen's 
Junket  Flavors.  Lemon.”  Prepared 
at  Chr.  Hansen’s  Laboratory,  Lit¬ 
tle  Falls,  N.  Y.  Chemist’s  report — 
Sample  is  colored  with  a  coal-tar 
color. 

Sample  bought  of  S.  R.  Read  & 
Co.,  Twelfth  and  Thompson  streets, 
Philadelphia.  Sold  for  lemon  ex¬ 
tract.  Marks  on  package — “Key¬ 
stone  Pure  Flavoring  Extract  Lem¬ 
on.  One-half  strength.  J.  F.  Nace’s 
Sons,  Philadelphia.”  Chemist’s  re¬ 
port — Sample  is  misbranded  in  being 
far  below  half  strength  as  labeled. 

Sample  bought  of  The  Clawson 
Co.,  45  S.  Second  street,  Philadel¬ 
phia.  Sold  for  lemon  extract. 
Chemist’s  report — Sample  is  below 
United  States  Standard  of  5  per  cent, 
lemon  oil. 

Sample  bought  of  Robinson  & 
Crawford,  Thirteenth  street  and  Co¬ 
lumbia  avenue,  Philadelphia.  Sold 
for  rice.  Chemist’s  report — Sample 
is  coated  with  glucose  and  talcum; 
should  be  declared  on  package. 


Florida  oranges  are  coming 
better,  though  the  price  is  still 
comparatively  low — $1.50  to  $2.50 
for  the  best.  The  demand  is  only 
moderate,  as  there  has  been  a 
vast  deal  of  poor  fruit  on  the 
market. 


Imitation  Whisky  Can  be  Called  1 
Compound  Whisky  if  One- 

third  is  Whisky. 

— 

U.  S.  Attorney-General  so  Advises 
Department  of  Agriculture,  which 
Adopts  It  as  Decision  No.  98. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant  is  in  receipt  of 
Food  Inspection  Decision  No.  98, 
which  covers  the  labeling  of 
whisky  compounds.  Preceding  it 
is  a  brief  note  by  the  Secretary  of 
Agriculture  stating  that  in  this 
matter  the  department  will  stand 
on  the  opinion  of  the  Attorney- 
General,  which  is  reproduced  as 
follows : — 

December  1,  1908. 

The  Honorable,  the  Secretary  of 
Agriculture. 

Sir : — I  am  duly  in  receipt  of  your 
letter  of  this  date.  In  this  you  call 
my  attention  to  a  passage  in  my 
opinion  of  April  10,  1907,  addressed 
to  the  President,  which  passage  is  in 
the  words  following: — 

I  conclude  that  a  combination 
of  whisky  with  ethyl  alcohol, 
supposing,  of  course,  that  there 
is  enough  whisky  in  it  to  make 
it  a  real  compound  and  not  a 
mere  semblance  of  one,  may  be 
fairly  called  “Whisky,”  provided 
the  name  is  accompanied  by  the 
word  “Compound”  or  “Com¬ 
pounded,”  and  provided  a  state¬ 
ment  of  the  presence  of  another 
spirit  is  included  in  substance  in 
the  title — 

and  you  ask  me  how  much  whisky 
there  must  be  in  a  mixture  of  whisky 
and  neutral  spirits  to  fairly  entitle 
this  mixture  to  be  called  a  “Com¬ 
pound”  or  “Compounded”  whisky, 
or,  as  stated  in  your  letter,  “whisky : 
a  compound  of  pure  grain  distil¬ 
lates.” 

In  the  passage  in  question  I  stated 
that  there  must  be,  in  any  such  a 
mixture,  “enough  whisky  *  *  * 
to  make  it  a  real  compound  and  not 
a  mere  semblance  of  one.”  In  the 
absence  of  any  legislative  provision 
or  judicial  determination  on  this  sub¬ 
ject,  the  proporition  of  whisky  neces¬ 
sary  for  the  purpose  in  question  can 
be  stated  only  tentatively  and  for 
the  time  being;  and  a  selection  of 
any  particular  fraction  of  the  whole 
as  a  necessary  proportion  must  be, 
at  least  in  its  appearance,  somewhat 
arbitrary.  I  have,  however,  very 
carefully  examined  the  evidence  on 
this  subject  submitted  by  your  de¬ 
partment,  and,  after  full  consider¬ 
ation  of  such  evidence,  have  reached 
the  conclusion  that,  until  better  in¬ 
formed  in  the  premises  from  the  ac¬ 
tion  of  the  Congress  or  of  the  courts, 
this  department  will  not  advise  a 
prosecution  on  the  ground  of  viola¬ 
tion  of  law  in  using  any  one  of  the 
three  labels  above  suggested  or  any 
substantial  equivalent  therefore  when 
the  afnount  of  whisky  in  the  mixture 
equals  or  exceeds  one-third  in  vol¬ 
ume  of  the  spirituous  content;  that 
is  to  say,  in  the  case  you  mention, 
one-third1  of  the  whisky  and  neutral 
spirits  combined. 

Very  respectfully, 

Charles  J.  Bonaparte, 
Attorney-General. 


Florida  eggplants  range  from 
$3.50  to  $4  for  anything  good. 
There  is  very  little  good  stock 
coming  forward  and  the  demand 
is  poor. 


THE 

OLD 

JAR 

IS 

DONE 

The  old-fashioned  screw- 
top  jar  was  good  enough  un¬ 
til  something  better  appeared, 
but  the  Schram  Automatic 
Sealer  Jar  is  the  something 
better  that  will  make  the  old 
jar  seem  very  crude  and  in¬ 
adequate. 

Every  single  shortcoming 
of  the  old  fashioned  jar  has 
been  cured  in  the  Schram 
Jar.  The  rough,  uneven 
moulding,  the  rough  edge, 
the  tricky  rubber  rings,  the 
uncertain  sealing  and  the 
hard  unsealing  —  you  don’t 
see  one  of  these  defects  in  the 
Schram  Jar. 

There  are  no  rubber  rings 
at  all,  and  a  child  can  both 
seal  and  unseal.  Price  only 
about  the  same  as  the  old  jar. 

Watch  them  sell  this  year. 


Schram  Automatic 
Sealer  Company 

General  Sales  Office 
421  South  Seventh  Street 
St.  Louis,  Mo. 


Factory  and  (Hass  Plant 
HILLSBORO,  ILL. 
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Monday,  December  14,  1908. 


A  complete  draft  of  the  pro¬ 
posed  new  Pennsylvania  food  law 
is  published  else- 

The  Proposed  where  in  this 

New  Pennsylvania 

Food  Law.  issue.  It  is  mod 
elled  on  the  food 
law  framed  by  the  National  As¬ 
sociation  of  Dairy  and  Food  Com¬ 
missioners,  but  there  are  certain 
modifications  and  additions  made 
necessary  by  conditions  peculiar 
to  Pennsylvania.  The  draft  pub¬ 
lished  this  week  has  been  thor¬ 
oughly  thrashed  over  by  most  of 
the  interests  affected,  and  will 
probably  represent  about  what 
the  Legislature  will  be  asked  to 
pass.  There  may  be  some  minor 
changes,  however. 

In  the  draft  as  originally 
framed  and  as  presented  in  an¬ 
other  column,  there  is  a  provision 
legalizing  the  use  of  benzoate  of 
soda  in  1-10  of  1  per  cent,  addi¬ 
tions.  Much  opposition  to  this 
has  developed  from  certain  manu¬ 
facturers,  and  in  the  interest  of 
harmony  it  may  be  eliminated 
In  that  event  benzoate  will  prob¬ 
ably  be  neither  specifically  for¬ 
bidden  nor  permitted,  the  ques¬ 
tion  being  left  open  and  subject 
to  the  Commissioner’s  discretion. 
Commissioner  Foust  deserves 
credit  for  this  attempt  to  settle  a 
question  on  which  the  Federal 
Government  and  most  of  the 
States  have  been  backing  and  fill¬ 


ing  for  years,  and  it  is  highly  re¬ 
grettable  if  anything  is  to  inter¬ 
fere  with  its  settlement  as  he 
planned  it. 

Outside  of  the  benzoate  feature, 
the  new  bill  contains  the  same 
definitions  of  adulteration  and 
misbranding  as  the  act  of  1907. 
There  is,  however,  an  important 
addition  to  the  definition  of  mis¬ 
branding — a  provision  that  food 
shall  be  deemed  misbranded  if 
it  is  inferior  to  the  representations 
Avhich  the  seller  makes  for  it. 
None  of  Pennsylvania’s  preceding 
food  laws  has  contained  anything 
like  this,  and  there  has  always 
been  some  doubt  whether  a  verbal 
misrepresentation  as  to  the  qual¬ 
ity  or  purity  of  goods,  not  appear¬ 
ing  on  the  label,  could  be  prose¬ 
cuted.  It  is  probable  that  it  could 
be  as  a  constructive  misbranding, 
but  the  point  was  debatable.  The 
above  new  clause  of  the  proposed 
new  bill  will  make  verbal  misrep¬ 
resentations  as  much  a  misbrand¬ 
ing  as  a  false  label.  Tomatoes 
sold  for  standards,  but  actually 
seconds;  butter  sold  as  fancy 
creamery,  but  really  not  fancy  at 
all ;  “fancy”  dried  fruits  anything 
but  fancy ;  rice  called  fancy,  but 
scarcely  choice — all  these  prac¬ 
tices  and  many  others  are  spe¬ 
cifically  forbidden  by  the  new 
Pennsylvania  bill. 

Another  important  feature  is 
the  elimination  of  the  guarantee 
clause.  No  longer  is  the  retailer 
released  from  responsibility  upon 
showing  a  guarantee.  So  far  as 
the  food  law  is  concerned,  he  does 
not  even  need  to  get  a  guarantee, 
though  it  will  now  be  more  than 
ever  necessary  to  do  so  for  his 
own  protection,  as  will  in  a  few 
moments  appear..  Under  the  new 
plan  if  the  department  buys  a 
sample  from  a  retailer  and  finds  it 
adulterated,  it  will  notify  the  re¬ 
tailer  to  that  effect.  If  he  stops 
its  sale  there  is  no  prosecution. 
If  he  continues  he  will  be  prose¬ 
cuted  at  once. 

After  the  retailer,  in  pursuance 
of  the  above  notice,  has  discon¬ 
tinued  the  sale  of  a  condemned 
article  he  will  find  himself  with  a 
greater  or  less  stock  of  unsalable 
merchandise.  Then  comes  in  the 
benefit  of  a  guarantee  upon  which 
he  can  go  back  upon  the  manufac¬ 
turer  or  jobber. 

The  chance  is  that  almost  no 
prosecutions  will  be  brought 
under  the  new  law  against  any¬ 
body  but  manufacturers  or  job¬ 


bers.  Naturally  few  retailers  will 
tempt  certain  prosecution  by  con¬ 
tinuing  the  sale  of  a  product 
which  they  have  beefi  positively 
informed  is  illegal.  The  depart¬ 
ment,  to  enforce  the  law,  will 
therefore  need  to  go  a  step  further 
back  and  prosecute  the  jobber, 
using  the  retailer  as  a  witness,  or 
even  further  back  to  the  manu¬ 
facturer.  Neither  the  manufac¬ 
turer  nor  the  jobber  is  entitled 
under  the  law  to  notice  that  goods 
they  have  sold  are  adulterated, 
unless  the  sample  has  been  pur¬ 
chased  direct  from  them. 

Retailers  throughout  the  State 
will  hear  with  great  gladness 
that  the  new  law  specifically 
absolves  them  from  the  need 
of  labeling  their  retail  pack¬ 
ages  if  the  original  package  is 
labeled  correctly.  Compound 
lard,  coated  rice,  benzoated  cat¬ 
sup,  etc.,  may  be  sold  by  the  re¬ 
tailer,  if  the  original  package  is 
honestly  labeled,  without  the 
necessity  of  marking  the  bag,  or 
the  pitcher,  or  any  other  con¬ 
tainer,  as  now. 

The  new  act  does  not  apply  to 
drink,  or  to  a  long  list  of  other 
products,  among  them  French 
vegetables,  molasses  and  dried 
fruits.  There  may  be  special 
laws  passed  to  cover  each  of 
these,  and  there  is  reason  to 
assert  that  if  there  are,  in  the 
case  of  molasses  and  dried 
fruits  the  question  of  bleaching 
with  sulphur  dioxide  will  be  set¬ 
tled  with  the  same  courage  that 
has  marked  the  attempted  settle¬ 
ment  of  the  benzoate  problem. 


One  of  the  “Grocery  World 
and  General  Merchant’s”  most 
intelligent  solicit- 
!  ors  sends  in  the 
following  impor¬ 
tant  statement : — 

The  report  has  become  current 
among  some  of  the  retailers  here 
that  the  “Grocery  World  and  Gen¬ 
eral  Merchant”  is  run  in  the  express 
interest  of  Barber  &  Perkins,  whole¬ 
sale  cash  grocers  of  Philadelphia, 
and  for  that  reason  some  have  re¬ 
fused  to  subscribe  for  it.  I  have  at¬ 
tempted,  with  what  little  information 
I  have  of  the  matter,  to  disabuse 
their  minds  of  such  an  erroneous 
impression.  I  would  respectfully 
suggest  that  this  matter  be  men¬ 
tioned  in  next  issue  of  journal  and 
cleared  up,  so  that  any  prejudice 
which  might  be  lingering  in  the 
minds  of  merchants  in  this  vicinity 
and  my  territory  generally,  caused  by 
this  report,  will  be  removed. 

This  is  an  absolute  falsehood 
cut  out  of  the  whole  cloth.  Bar¬ 
ber  &  Perkins,  the  Philadelphia 
cash  jobbers,  are  advertisers  in 


this  paper  on  precisely  the  same 
terms  as  every  other  advertiser. 
They  neither  have  nor  have  had 
any  other  connection  with  the 
“Grocery  World  and  General 
Merchant”  of  any  character. 

The  origin  of  this  false  report  is 
not  hard  to  find.  In  its  price-list 
the  “Grocery  World  and  General 
Merchant”  quotes  the  lowest 
prices  at  which  any  reputable  job¬ 
ber  will  sell.  Sometimes  the  low¬ 
est  price  is  obtained  from  Barber 
&  Perkins,  though  there  is 
nothing  to  indicate  that  when  the 
price  is  given.  Many  of  the  regu¬ 
lar  jobbers,  however,  are  against 
the  “Grocery  World  and  General 
Merchant’s”  price-list  because 
their  customers  hold  it  under  their 
salesmen’s  noses  and  often  obtain 
lower  prices  on  the  strength  of  it, 
Quite  naturally,  wherever  they 
can,  they  will  discredit  a  paper 
that  thus  helps  the  retailer  at  the 
jobber's  expense. 

Of  course,  no  discredit  comes 
from  association  with  Barber  & 
Perkins;  the  discredit  sought  ta 
be  created  was  in  representing 
that  a  journal  alleged  to  be  inde¬ 
pendent  was  in  reality  a  house 
organ  for  one  jobber.  The  “Gro¬ 
cery  World  and  General  Mer¬ 
chant”  repeats — the  whole  thing 
is  a  lie,  and  no  one  knew  it  better 
than  the  jobber’s  salesmen  who 
circulated  it. 


The  “Grocery  World  and  Gen¬ 
eral  Merchant”  has  been  expect¬ 
ing  another  vol¬ 
canic  e  r  u  p  tion 
from  Dr.  H.  W. 
Wiley,  chief  Gov- 


Dr.  Wiley  Again. 


ernment  chemist,  who  has  been 
so  thoroughly  outclassed  by  his 
Governmental  superiors  that  of 
late  he  has  kept  resentfully  silent. 
As  the  “Grocery  World  and  Gen¬ 
eral  Merchant”  believed,  however, 
it  was  impossible  to  wholly  curb 
his  passion  for  sensational  pub¬ 
licity,  so  the  expected  volcanic 
eruption  has  occurred.  The  fol¬ 
lowing  dispatch  appeared  in  the 
Philadelphia  “North  American” 
of  last  Sunday  : — 

Washington,  Dec.  5. 

The  Pullman  Car  Co.  will  be  the 
next  concern  in  the  United  States  to 
be  investigated,  according  to  a  state¬ 
ment  made  by  Dr.  Harvey  W.  Wiley, 
chief  chemist,  to-day. 

Dr.  Wiley  does  not  say  whether  it 
will  be  proceeded  against  under  the 
pure  food  law  or  not,  but  he  declares 
that  "measures  will  be  taken  to  insure 
a  supply  of  fresh  air  in  all  Pullman 
cars  in  the  United  States,  if  he  has 
his  way. 

“We  have  taken  samples  of  the 
gas  breathed  by  sleepers  in  Pullman 


cars,”  declared  Dr.  Wiley  to-day, 
“and  we  are  analyzing  it  to  find  out 
what  it  is.  We  don’t  know  what  it 
is.  All  we  know  is  that  it  isn’t  air. 
We  are  also  going  to  find  out  if  the 
company  cannot  be  compelled  to  al¬ 
low  the  occupants  of  lower  berths 
j  the  benefit  of  the  entire  section  when 
upper  berths  are  not  occupied.” 

i  The  “Grocery  World  and  Gen¬ 
eral  Merchant”  respectfully  sug¬ 
gests  that  while  Dr.  Wiley  is  at 
i  ,vork  on  Pullman  air,  he  also  ana- 


i  yze  the  particular  brand  of  hot 
Jiir  which  he  has  himself  dis¬ 
pensed  for  several  years.  Having 
J  10  doubt  that  the  suggestion  will 
{ oe  at  once  adopted,  the  “Grocery 
j  World  and  General  Merchant" 
I  aazards  a  prophecy  as  to  what  the 
I  composition  of  the  Wiley  hot  air 
will  be  found  to  be : — 

Vanity .  75  per  cent. 

Recklessness .  15  Per  cent. 

Ignorance .  10  per  cent. 


100  per  cent. 


Mr.  E.  Mapes,  secretary  of  the 
Cream  of  Wheat  Co.,  whose 
scurrilous  re- 

A  ChaiUnte  to  marks  concern- 

SeertUry  M»pc«.  Jng  grocers  are 

being  discussed 
by  the  trade  press  everywhere, 
has  three  times  denied  the  cor¬ 
rectness  of  the  interview  which 
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contained  those  remarks,  as  re¬ 
ported  by  C.  M.  Wessels,  of  this 
paper,  with  whom  the  interview 
was  had. 

In  all  of  his  denials  Mr.  Mapes 
confines  himself  to  substantially 
the  following  statement :  “The 
alleged  interview  is  absolutely 
false  in  every  respect.”  No 
elaboration,  no  explanation,  only 
this  flat,  cheap  and  easy  state¬ 
ment.  It  is  met,  let  it  be  said,  by 
Mr.  Wessels’  sworn  affidavit  that 
every  sentiment  credited  to  Mr. 
Mapes  was  uttered  by  him. 

No  unsupported  denial  such  as 
this  will  be  accepted  by  the  trade 
in  this  case.  By  the  exposure  of 
its  secretary’s  ill-judged  remarks, 
the  Cream  of  Wheat  Co.  is  bound 
to  have  suffered  a  serious  loss  of 
business.  If  Mr.  Wessels  un¬ 
truthfully  reported  Mr.  Mapes  he 
has  committed  an  outrageous  and 
actionable  wrong  both  against 
him  and  against  his  company. 
Why  then  does  not  Mr.  Mapes 
enter  suit  either  against  Mr.  Wes¬ 
sels,  the  “Grocery  World  and 
General  Merchant,”  or  any  others 
of  the  courageous  trade  papers 
who  have  printed  the  facts? 
Everyone  is  financially  responsi- 


GENERAL  MERCHANT 


ble.  If  he  could  make  good  his 
denial  Mr.  Mapes  could  not  only 
recover  substantial  damages  but 
he  could  obtain  what  to  him  is 
really  more  important  than  dam¬ 
ages — vindication. 

Would  an  honest  man,  made 
the  victim  of  an  interview  “abso¬ 
lutely  false  in  every  respect,” 
hesitate  for  a  minute  to  take  this 
step?  Is  it  conceivable  that  an 
honest  man  would  suffer  such  a 
wrong  in  silence  when  his  silence 
meant  inevitable  loss  of  business? 

Certainly  not!  Mr.  Mapes  con¬ 
sciously  lies  when  he  says  the  in¬ 
terview  is  false,  and  he  dare  not 
follow  his  statement  with  a  legal 
action  based  on  its  falsity.  The 
“Grocery  World  and  General 
Merchant”  challenges  him  now  to 
do  so. 


No  Longer  Limit  on  Molasses 
Bleach. 


More  Evidence  that  the  Government 
Will  Interfere  No  Further  with  Preva¬ 
lent  Practice.  Well-known  Molasses 
Firm’s  Explanation  of  Increased  Use 
of  Bleach. 

The  packers  of  New  Orleans 
molasses  have  apparently  aban- 
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doned  all  effort  to  keep  the  per¬ 
centage  of  bleach  within  the 
Government  permission  of  350 
milo  per  kilogram.  This  was  re¬ 
ferred  to  in  a  recent  issue.  The 
new  crop  molasses  now  coming 
forward  shows  a  beautiful  color, 
due  wholly  to  the  use  of  old-time 
quantities'  of  bleach. 

A  lettter  recently  sent  by  Pen- 
ick  &  Ford,  New  Orleans  molas¬ 
ses  people,  to  various  jobbers  con¬ 
tains  the  following  statement : — 

The  amount  of  sulphur  used  in 
molasses  this  year  is  far,  far  in  ex¬ 
cess  of  last  year,  and  we  think  it  is 
due  to  the  Government  Food  Inspec¬ 
tion  Decision  89,  which  permits  the 
use  of  sulphur  in  manufacture  of 
sugar  without  any  limit.  The  old 
ruling,  Fo6d  Inspection  Decision  76, 
permitted  the  use  of  sulphur,  but 
limited  the  quantity  of  sulphur  diox¬ 
ide  to  350  milo  per  kilogram. 

Every  indication  is  that  the 
molasses  will  not  be  interfered 
with  by  the  Federal  Government 
except  in  cases  where  grossly 
excessive  percentages  of  sulphur 
are  used. 


The  first  Florida  strawberries 
are  in  Northern  markets  and 
range  from  75  cents  to  $1.  The 
quality  is  good  and  the  demand 
light. 


Just 

Figure  Out 
the  Profits 

You 

Can  Make 


by  selling 
Dandelion 
Brand 

Butter  Color 


Purely  Vegetable 


This  trade  mark  has 
appeared  on  our  Butter 
Color  for  over  25  years. 


There  Must  be  at  Least  50  Makers  of 
Butter— Probably  More— in  Reach 
of  Your  Store 

For  every  pound  these  men  sell  they  could  get  3  to  5  cents  extra  by  using 
Dandelion  Brand  Butter  Color.  In  a  year  the  profits  of  any  one  of  these  would 
amount  up  to  a  figure  well  worth  while. 

And  part  of  that  profit — a  good  part  too — would  be  yours.  To  get  the  exact 
figures  you  have  only  to  divide  the  total  number  of  pounds  of  butter  made  in  your 
county  by  the  number  of  pounds  that  can  be  colored  from  each  can  of  Dandelion 
Brand  Butter  Color.  For  there  is  no  reason  why  you  shouldn’t  get  all  this  business. 

Dandelion  Brand  Butter  Color  produces  such  a  perfect  “June”  shade,  is  so 
absolutely  odorless  and  tasteless— and  adds  so  much  to  the  weight  of  the  butter 
that  every  man  who  tries  it  will  continue  to  use  it.  It  is  one  of  the  few  butter  colors 
that  are  approved  under  the  Pure  Food  Law  for  there  is 

NO  COAL  TAR  IN  THE 
DANDELION  BRAND  BUTTER  COLOR 

It  is  made  of  absolutely  pure  and  unadulterated  vegetable  matter  and  is 
guaranteed  never  to  turn  sour  or  rancid  or  to  injure  the  digestion  in  any  manner. 
That  is  why  it  sells  so  well. 

To  get  the  exact  figures  on  the  profit  you  can  make  from  each  can  of  Dandelion 
Brand  Butter  Color  write  us  to-day  for  complete  description  and  prices. 

We  guarantee  that  Dandelion  Brand  Butter  Color  is  purely  vegetable  and  that  the  use  of 
same  for  coloring  butter  is  permitted  under  all  food  laws— State  and  National. 

WELLS  &  RICHARDSON  CO.,  BURLINGTON,  VT. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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Toistei)  Lamps  for 
(pe  Grocery  store 


The  rapid  development  in 
the  manufacture  of  Elec- 
t  r  i  c  incandescent  lamps, 
which  culminated  in  the 
production  of  the  Tung¬ 
sten  Lamp,  offers  to  the 
public  an  illuminant  which 
is,  without  doubt,  more 
economical  than  any  other 
method  of  lighting.  The 
Tungsten  Lamp  is  rated  at 
lH  watts  per  candlepower 
as  compared  with  3.1  to 
3.5  watts  per  candlepower 
in  the  carbon  filament  lamp, 
A  SAVING  OF  APPROX- 
IMATELY  60%  CUR¬ 
RENT  CONSUMPTION. 
Notwithstanding  the  high¬ 
er  cost  of  Tungsten  Lamps 
for  purchase  and  rene¬ 
wals,  their  use  will  show  a 
very  large  net  saving  to  the 
customer  owing  to  the 
above  mentioned  low  cur¬ 
rent  consumption. 

We  have  a  special  Tung¬ 
sten  Lamp  Fixture  rental 
proposition.  For  details 
write  or  phone  to 


The  Philadelphia  Electric  Co. 
10th  and  Chestnut  Streets 


is  a  good  seller 
in  your  section. 
Have  you  Goff’s 
in  stock  and  are 


you  getting  the 
benefit  of  our  adver¬ 
tising? 

Special  6  doz.  deal.  Write. 


S.B.GOFF  &  SONS  CO. 
CAMDEN,  N.  J. 
Established  1872 


See  next  week’s  adv. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


monogram  Cannon 


Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 


<■ 


Millboiirnd 


The  most  delicious 
canned  oysters  on  the 
market,  without  a  doubt. 

The  only  ones  that  abso¬ 
lutely  hold  the  flavor  of 
the  fresh. 

First,  because  the  oysters 
we  use  are  particularly 
full-flavored,  and  second, 
because  our  special  pro¬ 
cess  of  canning  saves  and 
keeps  it. 

You  can  sell  many  a 
can  of  these  to  people 
who  also  eat  fresh  oysters. 

Packed  with  perfect  care 
and  with  every  sanitary 
precaution.  Quart  cans, 
and  shipped  2,  3  and  4 
dozens  to  case.  Want 
prices  ? 


Are  you  among  the 
7  per  cent. who  don’t? 


MILLBOURNE  MILLS 
Sixty-Third  fc.nd  Market  Streets 
Phil&.delphitk,  Pk,. 


*• 


38%  PROFIT 


Merrell  -  Haviland 
Oyster  Company 


Huebener’s  Lititz  Bretzels 


BOAT  2,  FOOT  OF  BLOOMFIELD  ST. 
New  Y o r Is;  City- 


will  make  this  for  you.  and  you’ll  sell  more 
of  them. 

IT’S  their  quality  and  good-to-eat-ness 
that  makes  you  like  them.  Ask  for  sample 
carton. 


Lititz  Bretzel  Co.,  Lititz,  Pa. 

James  J.  Huebener,  Prep. 


Federal  Food  Law  Results  During 
Current  Year 


United  States  Secretary  of  Agriculture  Reports  on  the  Wor 
of  His  Department  in  This  and  Other  Food  Product  Line 
Big  Year  for  Home  Sugar  Industry.  Meat  Inspection  an 
Food  Exports. 


j  Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


Washington,  D.  C., 

December  n,  1908. 

I  have  obtained  during  the  week 
advance  sheets  of  the  annual  re¬ 
port  of  the  United  States  Secre¬ 
tary  of  Agriculture,  in  which,  as 
usual,  he  deals  interestingly  with 
many  questions  of  interest  to  the 
trade. 

The  report  is  quite  voluminous, 
and  from  it  the  following  extracts 
I  have  been  taken  concerning  the 
home  beet  sugar  industry,  the 
meat  inspection  law  and  the  Fed- 
I  eral  food  law  : — 


federal  food  and  drug  law. 


At  the  beginning  of  the  year  no 
case  had  been  brought  for  violation 
of  the  Food  and  Drugs  Act  of  June 
30,  1906,  although  the  machinery 
for  the  enforcement  of  the  act  had 
been  created.  During  the  year, 
however,  135  cases  were  reported  to 
the  Attorney-General,  97  of  these  be¬ 
ing  for  criminal  prosecutions  and  38 
for  seizures  and  condemations.  Of 
the  criminal  cases,  14  have  resulted 
in  convictions,  the  fines  ranging 
from  $5  to  $700,  with  costs.  Of 
the  38  seizure  and  condemnation 
cases,  14  resulted  -in  forfeiture  and 
condemnation.  So  far  not  a  single 
case  has  been  decided  adversely 
to  the  Government. 

A  statistical  statement  of  the  sam¬ 
ples  taken  and  analyzed,  seizures 
made,  and  prosecutions  brought  con¬ 
veys  practically  no  idea  of  the 
volume  of  work  involved  or  the  ef¬ 
fect  produced  on  the  quality  of  food 
products.  The  number  of  branch 
laboratories  has  increased  from 
6,  examining  only  imported  products, 
to  21,  analyzing  both  interstate  and 
foreign  samples.  These  laboratories 
are  located  at  the  following  points, 
selected  because  of  the  control  af¬ 
forded  interstate  commerce:  Boston, 
Buffalo,  Chicago,  Cincinnati,  Den¬ 
ver,  Detroit,  Galveston,  Honolulu, 
Kansas  City,  Mo. ;  Nashville,  New 
Orleans,  New  York,  Omaha,  Phila¬ 
delphia,  Pittsburg,  Portland,  Ore. ; 
St.  Louis,  St.  Paul,  San  Francisco, 
Savannah  and  Seattle.  The  number 
of  inspectors  was  increased  during 
the  year  to  39  and  approximately 
13,400  samples  have  been  collected 
and  distributed  among  the  branch 
laboratories  and  to  the  Division  of 
Foods  and  the  Division  of  Drugs  of 
the  Bureau  of  Chemistry.  Inspectors 
are  assigned  to  the  branch  laboratories 
and  to  such  other  points  as  afford 
an  advantageous  situation  in  regard 
to  the  interstate  distribution  of  sup¬ 
plies.  Of  the  samples  analyzed  and 
found  to  be  adulterated,  814  were 
found  to  have  been  collected  under 
such  conditions  that  prosecution 
could  be  brought.  Data  in  regard  to 
such  cases  are  checked  first  in  the 
Division  of  Foods  or  the  Division 
of  Drugs  of  the  Bureau  of  Chem¬ 
istry  at  Washington  and  then  are 


referred  to  the  Board  of  Food  and 
Drug  Inspection  for  recommendation 
and  reference  to  the  Department  of 
Justice  for  legal  action. 

In  addition,  the  inspectors  have 
collected  data  necessary  to  institute 
proceedings  for  the  seizure  of  86 
shipments  for  confiscation  by  a 
process  of  libel  for  condemnation. 
The  shipments  include  cider,  honey, 
coffee,  flour,  canned  fruit,  syrup,  mo¬ 
lasses,  wine,  meal,  beer,  vinegar, 
stock  feed  and  canned  vegetables. 
These  seizures  usually  represent 
large  quantities  of  the  products,  as, 
for  example,  135  barrels  of  cider,  40 
cases  of  coffee,  2,240  sacks  of  flour, 
or  1,078  barrels  of  wine.  In  some 
cases  the  shipment  was  destroyed, 
for  instance,  84  bags  of  coffee  col¬ 
ored  with  lead  chromate.  In  many 
other  cases  where  only  misbranding  is 
involved  and  this  may  be  corrected 
by  relabeling,  the  goods  are  returned 
to  the  owner  upon  payment  of  costs 
and  the  delivery  of  a  bond  not  to 
dispose  of  the  product  contrary  to 
the  law.  This  feature  of  the  law 
has  not  proved  uniformly  desirable, 
inasmuch  as  the  manufacturer  has 
in  some  cases  failed  to  comply  with 
the  terms  of  the  bond,  necessitating 
an  additional  expenditure  of  labor 
and  money  for  his  reapprehension. 

In  considering  the  volume  of  work 
accomplished  by  the  inspectors,  the 
difficulties  attending  the  collection  of 
interstate  samples  must  be  consid¬ 
ered,  there  being  marked-  differences 
between  the  conditions  under  which 
the  State  inspectors  work  and  those 
attending  the  work  of  the  Federal 
inspector.  In  the  latter  case  inter¬ 
state  transaction  must  be  shown 
and  the  samples  must  be  identified 
with  the  shipment  received  at  that 
particular  time,  collection  must  be 
made  in  the  original  unbroken  pack¬ 
age,  and  it  must  be  shown  that  the 
goods  were  received  by  the  dealer 
subsequent  to  January  1,  1907.  Fur¬ 
ther,  the  Federal  inspector  is  not 
clothed  with  the  police  power  con¬ 
ferred  by  the  State,  and  no  penal¬ 
ties  are  laid  for  hindering  a  Fed¬ 
eral  inspector  in  the  performance 
of  his  duties.  In  this  connection 
attention  should  be  called  to  the  fact 
that  the  manufacturers  have  shown 
a  commendable  spirit  in  their  atti¬ 
tude  toward  the  inspectors,  and  the 
steady  growth  in  co-operation  of 
manufacturers  with  the  Government 
in  the  pure  food  propaganda  speaks 
well  for  the  spirit  in  which  the  in¬ 
spectors  have  done  their  work,  as 
well  as  for  the  progressiveness  and 
honesty  of  the  American  manufac¬ 
turer. 

In  addition  to  the  collection  of 
samples,  the  investigation  of  fac¬ 
tories  and  work  in  co-operation  with 
the  chemists  of  the  branch  labora¬ 
tories  in  conducting  special  investi¬ 
gations  have  played  no  small  part 
in  the  activities  of  the  inspecting 
force.  The  routine  collection  of 
samples  of  misbranded  whiskies 
was  supplemented  by  a  special  effort 
to  locate  large  shipments  of  the 
product  manufactured  from  neutral 
spirits  and  misbranded,  under  the 
decision  of  the  Attorney-General,  as 
straight  whisky  or  blended  whisky. 
Seizures  have  been  made  to  the  ex¬ 
tent  of  82  barrels  and  6,702  cases, 
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action  in  regard  to  the  greater  part 
of  which  is  pending,  and  libel  pro 

I'  ceedings  have  been  requested  affect¬ 
ing  625  barrels  and  31.359  cases  of 
food  and  drug  products. 

Other  subjects  of  special  investiga- 

Htion  by  the  inspecting  force  in¬ 
clude  distilled  colored  vinegar  la¬ 
beled  as  pure  apple  or  cider  vinegar; 

!  durum  wheat  flour  bleached  and 
('  marketed  under  a  brand  that  was 
[  misleading  as  to  quality;  watered  or 
■i  adulterated  milk  entering  into  inter¬ 
state  commerce  at  certain  large  cen¬ 
tres  ;  edible  gelatin  as  associated  in 
its  manufacture  with  the  gelatin  used 
in  the  arts ;  and  packages  of  cheese 
j  overmarked  as  to  weight.  As  the 
inspectors  in  the  present  year  will 
be  called  upon  more  and  more  to 
serve  as  witnesses  in  the  courts,  and 
the  work  of  organization  is  now 
practically  complete,  it  is  apparent 
that  the  inspection  force  must  be 
largely  increased  to  insure  a 
thorough  enforcement  of  the  law. 

*  *  * 

SPECIAL  FOOD  AND  DRUG  INVESTIGA¬ 
TIONS. — FLOUR. 

A  co-operative  investigation  in  re¬ 
gard  to  the  bleaching  of  flour  and 
the  use  of  durum  wheat  in  flour  mill¬ 
ing  was  undertaken  at  the  St.  Paul, 

|  Chicago  and  Washington  laborator- 
j  ies,  with  the  aid  of  the  inspectors. 
In  regard  to  the  use  of  durum  wheat, 
the  leading  millers  were  interviewed, 
■  the  composition  of  47  samples  was 
determined,  and  a  study  was  made 
;  of  wheat  mixtures  affording  infor¬ 
mation  which  had  been  much  needed 
i  in  regard  to  the  branding  of  wheat 
flour.  Seizures  have  been  made  and 
judgments  obtained  as  to  the  mis¬ 
branding  of  wheat  flours  which  were 
mixed  with  flour  from  durum  wheat 
and  labeled  hard  spring  wheat  flour. 
The  investigation  in  regard  to 
bleaching  flour  was  more  extensive, 


as  it  eftlled  for  a  thorough  study  of 
the  methods  of  grading  and  the  re¬ 
results  of  baking  tests,  as  well  as 
chemical  and  physical  examinations, 
before  a  conclusion  could  be  reached. 
Over  1,000  determinations  have  been 
made  in  this  study,  and  the  inves¬ 
tigation  is  nearing  completion. 

CANNED  GOODS. 

Special  investigations  combined 
with  factory  inspection,  have  been 
made  in  regard  to  the  canning  of 
peas  and  the  making  of  tomato  ketch¬ 
up.  In  the  former  case  studies  as 
to  the  grading  of  the  product  in 
connection  with  the  question  of 
proper  branding  have  been  made,  and 
the  effects  of  bleaching  and  the 
causes  of  spoilage  have  been  studied. 
The  ketchup  experiments  were  made 
at  a  factory  offered  for  the  purpose, 
and  included  the  manufacture  of 
ketchup  without  preservatives,  the 
causes  of  spoilage,  the  length  of  time 
elapsing  both  before  and  after  open¬ 
ing  when  spoilage  would  take  place, 
no  preservative  being  present. 
Studies  were  also  made  of  the  anti¬ 
septic  value  of  the  spices,  sugar  and 
vinegar  employed.  Methods  of  pro¬ 
cessing  were  also  studied  and  com¬ 
mercial  brands  were  examined  and 
compared  with  the  experimental 
product.  In  connection  with  these 
studies  it  is  of  interest  to  note  the 
increasing  importance  of  the  micro¬ 
scope  in  the  detection  of  adultera¬ 
tion,  the  presence  of  bacteria,  fungi 
and  other  signs  of  fermentation  and 
decay  being  easily  demonstrable  by 
michro-chemical  examination. 

*  *  * 

BEET  SUGAR  INDUSTRY. 

In  the  production  of  sugar  beets 
for  sugar  making,  this  year  stands 
at  the  top,  both  in  quantity  and  in 
its  value  to  the  farmer,  although 


in  both  respects  not  much  above  the 
figures  for  1906  and  1907;  but,  in 
comparison  with  the  average  of  the 
preceding  five  years,  the  tonnage  of 
this  year  is  higher,  by  44.7  per  cent, 
and  the  value,  $21,500,000,  by  43.7 
per  cent. 

The  plantation  value  of  sugar  cane, 
molasses  and  syrup  for  1908  is  esti¬ 
mated  to  be  about  $34,000,000,  a 
value  which  was  exceeded  only  in 
1904,  but  in  comparison  with  the  five- 
year  average  the  value  is  greater  this 
year  by  9 .7  per  cent. 

The  foregoing  figures  relate  to  raw 
materials  of  sugar,  but  it  is  always 
interesting  to  notice  the  estimates  of 
the  values  of  the  finished  product,  or 
refined  sugar  for  beets  and  raw  sugar 
sugar  for  cane. 

The  beet-sugar  production  from 
the  crop  of  1908  reaches  a  higher 
figure  than  ever  before,  or  about 
500,000  short  tons,  worth  at  the  fac¬ 
tory,  with  the  pulp,  about  $45,000,- 
000;  this  value  also  is  higher  than 
for  any  preceding  year. 

In  the  case  of  raw  sugar  of  cane, 
the  production  of  1908  has  a  com¬ 
mercial  estimate  of  about  407,000 
short  tons,  a  quantity  perceptibly 
greater  than  the  high  figures  of  four 
or  five  former  years.  The  value  of 
this  product  has  been  exceeded  in 
only  one  year,  1904. 

On  combining  beet  sugar  with 
cane  sugar,  the  total  production  of 
1908  is  estimated  to  be  about  900,000 
short  tons,  an  amount  much  above 
the  total  of  the  highest  former  year ; 
the  factory  value  of  the  two  kinds  of 
sugar  is  supposed  to  be  $75,000-, 
000,  and  this  holds  the  record  place. 

The  grand  total  value  of  the  re¬ 
fined  sugar  of  beets,  of  the  raw  su¬ 
gar  of  cane,  of  beet  pulp,  of  mo¬ 
lasses  and  syrup  of  cane  and  sor¬ 
ghum,  and  of  maple  sugar  and  syrup, 
resulting  mostly  from  commercial  es¬ 
timates,  is  $94,000,000  for  1908. 


EXPORTS  OF  FOOD  PRODUCTS. 

The  exports  of  agricultural  prod¬ 
ucts  for  domestic  production  have 
increased  noticeably  in  value  and  in 
the  case  of  many  items  greatly  in 
quantity  during  the  last  dozen 
years.  A  comparison  of  the  average 
for  1904-1908  with  that  for  1893- 
1897  discovers  that  the  total  agri¬ 
cultural  exports  increased  53.7  per 
cent,  in  value,  while  the  population 
increased  24.4  per  cent,  from  1896 
to  1908. 

The  increased  value  of  the  exports 
of  packing-house  products  is  40.6 
per  cent.  The  exported  lard  gained 
32.9  per  cent,  in  number  of  pounds 
and  52.6  per  cent,  in  value;  oleo  oil, 
74.4  per  cent,  in  weight  and  72.8  per 
cent,  in  value;  hams,  80  per  cent,  in 
pounds  and  90  per  cent,  in  value ; 
salted  and  pickled  pork,  121.8  per 
cent,  in  quantity  and  187.1  per  cent, 
in  value.  Fresh  apples  gained  130.8 
per  cent,  in  number  of  barrels  and 
224  per  cent,  in  value;  all  fruits 
gained  in  export  value  237.8  per  cent. 
*  *  * 

MEAT  INSPECTION'. 

During  the  past  year  53,906,511 
animals  were  inspected  before 
slaughter.  Of  this  number  34,980,571 
were  hogs,  9,778,189  were  sheep, 
7,198,224  were  cattle,  1,993,461  were 
calves,  and  46,066  were  goats.  The 
animals  inspected  at  slaughter  num¬ 
bered  53,973,337,  an  increase  of  6 
per  cent,  over  the  previous  year.  Of 
these,  175,126  carcasses  and  704,666 
parts  were  condemned,  108,519  car¬ 
casses  were  passed  for  lard  and  tal¬ 
low,  and  53,689,692  passed  for  food. 
Tuberculosis  was  the  cause  of  con¬ 
demnation  of  about  three-fourths  of 
the  cattle  carcasses  and  about  two- 
thirds  of  the  hog  carcasses  that  were 
condemned,  and  the  majority  of  the 
other  condemned  hogs  were  affected 
with  hog  cholera  and  swine  plague. 


What  the  Name  Armour  Means 


Tlie  name  “Armour” — on  “Star” 
Hams  or  on  anything  else — means 
that  the  article  is  above  the  common. 
Have  you  ever  thought  of  this  ? 
Back  of  every  Armour  product  is  a 
world-wide  business  that  depends 
for  success  on  quality. 

People  will  eventually  get  what 
they  like  best.  There  is  no  doubt 
of  that.  We  can’t  hold  your  trade 
unless  we  deserve  it.  And  we  must 
deserve  it  better  than  others,  be¬ 
cause  of  our  larger  production.  We 
must  control  an  enormous  trade  to 
dispose  of  it. 


No  skill  is  too  costly,  no  care  too 
extreme,  if  it  improves  our  prod¬ 
ucts  even  a  trifle.  For  we  can’t  sell 
the  most  of  an  article  if  anyone 
makes  a  better.  That  goes  without 
saying.  We  cannot  long  be  leaders 
unless  we  lead  in  quality. 

Our  products  are  clean  and  health¬ 
ful,  and  correctly  branded.  The 
laws  insure  that.  We  have  a  small 
army  of  Government  inspectors 
around  us.  From  the  animal  to 
the  consumer,  every  process  is 
watched  by  them.  We  could  not 
put  out  anything  deceptive,  un¬ 


clean  or  unhealthful,  even  if  so  in¬ 
clined. 

But  the  name  “Armour”  means 
more. 

It  means  that  the  highest  skill 
that  we  know  has  been  employed  in 
the  making.  It  means  that  years 
of  experience  has  served  to  perfect 
it.  It  means  that  our  vast  reputa¬ 
tion,  and  all  that  depends  on  it,  is 
deliberately  placed  at  stake  on  it. 
We  are  not  so  unwise  to  seek  your 
trade  in  this  expensive  way,  without 
knowing  that  our  products  will 
keep  it. 


ARMOUR  4"(?  COMPANY 

qT  To 
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During  the  year  the  Government 
inspectors  passed  on  nearly  6,000,- 
000,000  pounds  of  meat-food  prod¬ 
ucts  processed  under  their  supervi¬ 
sion. 

There  were  condemned  on  rein¬ 
spection  during  the  year  43,344,206 
pounds  of  meat  products  which  had 
become  sour,  tainted,  putrid,  un¬ 
clean,  or,  in  the  case  of  fats,  rancid, 
since  the  inspection  at  slaughter. 

There  was  an  increase  of  13.8  per 
cent,  in  the  quantity  of  meats  and 
products  certified  for  export  as  com¬ 
pared  with  the  previous  year.  Cer¬ 
tificates  to  the  number  of  122,295 
were  issued,  covering  1,545,761,808 
pounds. 

The  Federal  law  has  no  power 
over  products  prepared  and  con¬ 
sumed  within  the  limits  of  a  State, 
and  a  large  amount  of  the  meat 
supply — almost  one-half  the  entire 
slaughter  of  the  country — comes 
within  this  class.  The  Department  has 
found  that  the  worst  sanitary  con¬ 
ditions  exist  at  many  abattoirs 
where  such  meats  are  produced.  It 
is  only  natural  that  suspicious  and 
diseased  live  stock,  such  as  would 
fail  to  pass  the  Government  inspec¬ 
tion,  find  their  way  into  these!  small 
establishments,  to  be  thereafter  sold 
and  consumed  within  the  State.  The 
Department  has,  moreover,  fre¬ 
quently  found  preservatives  in  meats 
prepared  by  local  butchers.  It  is 
therefore  very  important  that  State 
and  city  health  authorities  should 
provide  adequate  protection  to  their 
people  by  inaugurating  a  system  of 
abattoir  inspection  that  will  do  away 
with  the  evils  mentioned.  Unfor¬ 
tunately  but  very  few  States  have 
as  yet  realized  the  importance  of  this 
matter.  It  should  be  emphasized  also 
in  this  connection  that  a  mere  ex¬ 
amination  of  meat  exposed  for  sale 
is  insufficient..  The  only  way  in  which 
consumers  can  be  protected  against 
diseased  meats  is  by  competent  vet¬ 
erinary  inspection  of  the  carcasses 
at  the  time  of  slaughter,  and  this  is 
a  class  of  inspection  that  is  very 
seldom  found  aside  from  the  Federal 
inspection. 

Holt. 


AMONG  THE  TRADE. 


During  the  week  creditors  filed 
a  petition  to  have  the  Franklin 
Biscuit  Co.,  of  this  city,  adjudged 
an  involuntary  bankrupt.  These 
are  the  creditors  and  the  amounts 
claimed:  Estate  of  James  Cald¬ 
well,  $548.98;  Abram  E.  Brecht,’ 
$800;  Charles  Merkel,  $103.35. 

The  Narragansett  Dairy  Co., 
of  Providence,  R.  I.,  is  in  trouble 
with  the  Pennsylvania  and  the 
Federal  food  authorities.  The 
charge  is  the  use  of  artificial 
color  in  oleomargarine,  thus  vio¬ 
lating  the  Pennsylvania  law  and 
doing  the  Government  out  of  a 
large  sum  in  taxes.  Large  quan¬ 
tities  of  the  alleged  colored  oleo 
have  been  seized  by  the  Govern¬ 
ment  in  Philadelphia  during  the 
past  few  days. 

By  reason  of  the  decline  in  glu¬ 
cose,  noted  elsewhere,  starch  de¬ 
clined  54  cent  per  pound  during 
the  week. 
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Arbuckles  to  Give  Jobbers  Profit  on  Handling  Free  Coffee. 
Olive  Oil  Purity  Up  Again  Under  Federal  Food  Law. 
Local  Business  Troubles.  Important  Change  in  Enforce¬ 
ment  of  Weights  and  Measures  Law.  Tea  Scheme  Petered 
Out. 


Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


New  York, 

December  12,  1908. 

Mr.  F.  Reichmann,  State 
Superintendent  of  Weights  and 
Measures,  in  a  letter  addressed  to 
the  New  York  Merchants’  Asso¬ 
ciation,  states  that  the  regulation 
of  the  weights  and 


to  weights  and  measures  is  most 
desirable. 


*  4  * 


measures  in 
this  State  is  in  a  chaotic  condition, 
that  the  laws  relating  to  inspec¬ 
tion  are  insufficient,  and  that  his 
office  will  cause  to  be  introduced 
in  the  next  session  of  the  Legis¬ 
lature  bills  designed  to  establish 
uniform  standards  of  weights  and 
measures.  The  letter  requests  the 
co-operation  of  this  association 
for  the  purpose  in  view.  The  bills 
prepared,  as  noted,  provide  for 


effective  regulation  by  State  au¬ 


thority  in  all  municipal  divisions 
of  the  State,  thereby  doing  away 
with  the  ineffective  local  super¬ 
vision  that  has  hitherto  prevailed. 
Provision  is  made"  for  supplying 
to  each  municipal  division  stand¬ 
ards  based  upon  United  States 
standards  and  the  enforcement  by 
State  officials  of  the  regulations 
as  to  their  use.  Certain  provisions 
are  of  much  importance  to  mer¬ 
chants.  Some  of  these  are  as  fol¬ 
lows  : — 


Section  15a.  Sale  of  certain  com¬ 
modities,  coal,  milk,  etc.  The  fol¬ 
lowing  commodities,  foods  or  ar¬ 
ticles  of  merchandise  shall  be  sold  as 
follows :  All  ice,  coal,  coke,  butter, 
meats,  except  offal,  head  and  plucks, 
or  wild  game,  shall  be  sold  only  by 
weight;  all  fruit  and  farm  produce 
shall  be  sold  only  by  standard  weight 
or  measure ;  all  milk  or  cream  that 
shall  be  sold  in  bottles  shall  be  sold 
only  in  bottles  of  legalized  standard 
liquid  measure. 

Section  15b.  Any  commodity  put 
up  or  sold  or  intended  to  be  sold 
with  a  container  shall  have  the  net 
contents  in  terms  of  weight,  num¬ 
ber  or  measure  plainly  marked, 
branded  or  otherwise  affixed  on  the 
outside  of  the  container. 


Members  are  requested  to  com¬ 
municate  or  confer  with  the  as¬ 
sociation  in  relation  to  these  bills, 
in  order  that  the  attitude  of  the 
association  toward  them  may  be 
intelligently  determined.  Irre¬ 
spective  of  the  merits  of  these 
specific  bills,  it  is  certain  that  a 
thorough  systematization  of  the 
present  defective  regulations  as 


All  the  old  officers  of  the  New 
York  Retail  Grocers’  Union  were 
re-elected  at  the  annual  meeting 
held  Monday  night,  and  they  were 
naturally  pleased  by  this  indorse¬ 
ment  of  their  administration.  All 
have  proved  themselves  zealous 
workers.  The  officers  are: — 


John  Steeneck;  recording  secre¬ 
tary,  H.  C.  Kloefkorn ;  financial 
secretary,  H.  Droge ;  treasurer, 
G.  H.  Overbeck. 

One  change 


was  made  in  the 
list  of  trustees,  Charles  Haslop 
being  selected  for  a  three-year 
term.  The  Standing  Committees 
were  reappointed. 

The  United  Retail  Grocers’ 
Association  of  Brooklyn  met 
Tuesday  evening  and  furthered 
the  arrangements  for  the  Food 
Show  to  be  held  next  April. 

All  the  local  associations  of  re¬ 
tail  grocers  are  now  giving  atten¬ 
tion  to  the  prospects  of  legisla¬ 
tion.  The  officers  of  the  State  As¬ 
sociation  have  a  Sunday  closing 
bill  that  is  to  b£  presented  soon 
after  January  1st,  when  the  State 
Legislature  will  assemble  in  Al¬ 
bany.  It  is  expected  that  the 
local  associations  will  indorse 
the  measure,  which  applies  gen¬ 
erally  to  the  sale  of  foods  of  all 
kinds. 

The  associations  also  expect  to 
resist  unfavorable  legislation  that 
is  threatened,  especially  in  the 
line  of  amendments  to  the  gar¬ 
nishee  law. 


Brewers’  Association,  John  L. 
Schwartz,  says  that  the  brewers 
will  try  to  get  uniformity  of  regu¬ 
lation  in  the  various  States  and 
think  that  this  could  be  best 
effected  by  a  Federal  statute. 
Aside  from  this,  the  brewers,  he 
said,  have  no  objection  to  their 
product  being  subject  to  the  pro¬ 
visions  of  the  food  laws. 

*  *  * 

The  Wine  Growers’  Associ¬ 
ation  gave  a  banquet  Tuesday 
evening  in  the  Hotel  Gotham  and, 
before  eating,  adopted  resolutions 
asking  Congress  to  maintain  the 
present  high  duties  in  order  to 
protect  the  domestic  producers  as 
in  the  past. 


* 


The  Arbuckle  Bros,  have  noti¬ 
fied  the  National  Wholesale  Gro- 


President,  Fred.  Otten ;  vice-  ,  *  .  4.  ^  ... 

.  ,  „  _  ,  ’  cers  Association  that  a  profit  will 

presidents,  George  Stadtlander, 


*  *  * 


Among  the  amendments  of  the 
food  law  that  are  to  be  proposed 
when  the  State  Legislature  re¬ 
assembles  is  a  “pure  beer”  bill. 
It  is  said  that  it  may  go  further 
than  another  bill  of  this  character, 
which  was  defeated  two  years 
ago,  and  will  prohibit  the  use  of 
glucose  and  rice,  limiting  the 
brewers  more  strictly  to  the  use 
of  malt  and  hops. 

The  president  of  the  State 


be  allowed  the  jobbers  on  “free 
deal’’  Ariosa  coffee  the  same  as 
on  coffee  regularly  sold.  This  is 
similar  to  the  concession  that  was 
made  a  week  or  so  ago  by  the  Dia¬ 
mond  Match  Co.,  so  the  officers 
of  the  association  feel  that  they 
are  at  last  making  progress  in 
their  demand  for  profits  on  goods 
in  the  “free  deal”  class. 

The  jobbers  have  also  been 
notified  by  Libby,  McNeill  & 
Libby  that  the  2  per  cent,  dis¬ 
count  allowed  for  cash  within  ten 
days  on  certain  classes  of  prod¬ 
ucts  in  certain  territory  will,  after 
this,  be  allowed  everywhere.  The 
discount  is  allowed  on  jellies,  pre¬ 
serves,  pickles,  condiments  and 
olives,  packed  in  either  glass  or 
stone.  A  discount  of  1  per  cent, 
is  allowed  on  olives,  pickles  and 
saner  kraut  packed  in  wood. 

*  *  * 

Twenty  cases  involving  the 
quality  of  olive  oil  were  passed 
upon  this  week  by  the  Board  of 
United  States  General  Appraisers. 
The  oil,  in  all  instances,  was  in¬ 
tended,  according  to  the  testi¬ 
mony  of  the  importers,  for  me¬ 
chanical  and  manufacturing  pur¬ 
poses,  but  the  question  was 
whether  or  not  it  was  also  suit¬ 
able  for  food  purposes.  If  the 
oil  were  not  suitable  for  food  it 
was  entitled  to  entry  free  of  duty ; 
otherwise  it  was  subject  to  the 
regular  duty  imposed  on  edible 
olive  oil. 

General  Appraiser  McClelland 
wrote  the  opinion,  holding  that 
the  oil  in  all  these  cases  was 
dutiable.  He  said  that  the  maxi¬ 
mum  value  of  olive  oil  that  may 
be  admitted  free  of  duty,  even  fo* 
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;  mechanical  purposes,  is  60  cents 
a  gallon.  While  the  prices  of  the 
oil  in  these  cases  had  been  under 
60  cents  at  the  time  of  shipment, 
yet  the  quotations  afterward  ad¬ 
vanced  and  at  the  time  of  entry 
no  oil  of  this  kind  could  be  bought 
in  the  foreign  ports  under  that 
price. 

Even  more  important  than  the 
price,  it  was  held,  was  the  ques¬ 
tion  as  to  whether  or  not  the  oil 
could  be  used  for  food  purposes. 
All  the  witnesses  for  the  im¬ 
porters  agreed  that  the  oil  was* 
of  the  commercial  as  distin¬ 
guished  from  the  edible  grades. 
Nearly  all  the  witnesses  said  that 
the  oil  was  rancid  and  of  pro¬ 
nounced  acidity.  The  witnesses 
differed  as  to  the  percentage  of 
free  fatty  acid  that  olive  oil  may 
contain  and  still  be  suitable  for 
food.  They  also  differed  widely 
as  to  the  exact  condition  of  the 
oil  in  controversy. 

The  general  appraisers  agreed 
that  all  of  the  oil  was  of  grades 
that  could  be  used  for  food  and 
accordingly  decided  against  the 
importers,  who  were :  Swan, 
Finch  &  Co.,  the  Holbrook  'Mfg. 
Co.,  A.  Klipstein  &  Co.,  the  Ar¬ 


nold,  Hoffman  Co.,  the  Oil  Seeds 
Co.,  the  Welch,  Holme  &  Clark 
Co. 

*  *  * 

•  Schedules  in  bankruptcy  were 
filed  Wednesday  by  the  Robert 
B/ Reilly  Co.,  38  Whitehall  street, 
which  had  21  tea  stores  distribu¬ 
ted  in  several  cities.  The  liabili¬ 
ties  are  stated  at  $48,878 ;  assets. 
$30,340.  The  assets  include: 
Stock  of  tea  and  coffee,  $i,2oo; 
accounts,  $1,340;  cash,  $100.  1  he 

cash  item  has  been  increased  by 
$27,700,  obtained  bv  the  receiver, 
William  Henkel,  on  the  sale  of 
stores. 

Outside  of  banks  the  creditors 
include:  Edward  J.  Sullivan, 
$5,500,  secured;  the  E.  M.  Os 
born  Co.,  $6,600,  secured ;  Ameri¬ 
can  Sugar  Refining  Co.,  $1,905; 
the  Robert  B.  Reilly  Estate, 
$22,167. 

An  execution  against  Anastasi 
Bros.,  wholesale  grocers  and  im¬ 
porters  of  cheese,  at  167  West 
4th  street,  was  taken  out  1  uesday 
in  favor  of  the  Hecker-Jones- 
Jewel  Milling  Co.  on  a  judgment 
for  $156,  but  when  the  deputy 
sheriff  went  to  the  store  he  found 
it  in  charge  of  a  city  marshall, 


who  had  taken  possession  under 
an  attachment  for  $100. 

*  *  * 

Ninety-eight  cases  of  cheese 
shipoed  to  Ignazio  Lupo,  a  whole- 
Lle  grocer  at  210  Mott  street, 
are  to  be  sold  by  the  receiver, 
William  Henkel,  Jr.,  under  an 
order  of  the  court,  the  property 
being  perishable.  1  he  question 
as  to  the  real  ownership  of  the 
cheese  has  been  sent  to 'a  referee 
in  bankruptcy  and  the  proceeds 
of  the  sale  will  be  held  to  await 
his  report. 


*  *  *' 

Collectors  of  Customs  have 
been  notified  bv  the  1  reasury  De¬ 
partment  that  when  tea  is  im¬ 
ported  in  fancy  packages,  lac¬ 
quered  boxes,  teapots,  sugar  jars 
and  similar  articles  that  may  be 
of  other  use  than  for  the  mere 
transportation  of  the  tea,  then 
duty  must  be  assessed  on  such 
packages  the  same  as  if  they  were 
imported  independently. 

It  is  explained  that  some  of  the 
home  importers  have  been  handi¬ 
capped  by  the  importation  by 
others  of  the  tea  in  the  useful 
packages,  which  were  often  highly 
ornamental  also,  and  which  have 


been  escaping  the  duty  that 
would  have  been  collected  if  such 
articles  were  brought  here  by  the 
regular  importers  in  pottery  and 
similar  lines.  The  duty  on  some 
of  these  articles  is  as  high  as  60 
per  cent,  under  the  tariff  law. 

*  *  * 

The  regular  ticket  proposed  at 
the  annual  election  of  the  New 
York  Mercantile  Exchange  1  ues¬ 
day  evening  was  scanned  by  some 
jocose  members,  who  declared 
that  all  the  names  were  either 
German  or  Dutch  in  origin  and 
that  the  Irish  should  have  repre¬ 
sentation.  So,  the  “Progressive 
Liberal  Socialist”  ticket  was  dis 
tributed  at  the  last  minute,  made 
up  as  to  officers,  trustees  and  com¬ 
mittees  entirely  of  Celtic  names. 
The  regular  ticket  received  150 
of  the  159  votes  tTiat  were  cast. 
Henry  Dunkak  is  the  new  presi¬ 
dent  and  W.  G.  French,  treas¬ 
urer.  . 

*  *  * 

The  State  Superintendent  of 
Weights  and  Measures,  F.  Reicli- 
mann,  has  been  visiting  of  late 
the  city  sealers  in  a  number  of  the 
large  cities  and  conferring  with 
them  as  to  legislation  in  order  to 


What  Do  You  Care? 

Every  expert  who  has  ever  examined 
Wheafena  agrees  that  it  is  a  strong,  perfect, 
substantial  food. 

What  do  you  care?  Wouldn’t  you  rather 
sell  such  a  product  than  one  of  which  that 
can’t  be  said? 

It’s  sure  that  vour  customers  would  rather 
eat  such  a  food.  Thousands  of  consumers  have 
eaten  it  for  years  for  that  very  reason. 

The  tasty  roasted  kernels  of  superfine  hard 
winter  wheat,  first  sterilized.  Everything  about 
Wheafena — except  the  fact  that  it  is  made  from 
wheat— is  quite  different  from  other  cereals. 

The  Whe&dena.  Company 

Rahway,  New  Jersey 


HORSE  RADISH  GRATERS 

Tea  and  Spice 


Great  Time 
Saver  aid 
Easily  Cleaned 

Price  Special 

$5.50 


Caddies  all 
Styles 

Scales,  Mills 
and 

Refrigerators 


Write  for  illustra¬ 
tion  catalogue. 

H.  F.  HEACOCK,  51  N.  Second  Street,  Phila.,  Pa. 


Making  Reputation  for 

Your  Store 

If  you  want  to  sell  a  fancy,  pure  sweet  dairy  butter,  made  by  11s,  inspected  by 
us,  sold  by  us,  known  all  about  by  us,  and  guaranteed  by  us,  sell  Gurnse  Butter. 
A  one-concern  butter  is  almost  sure  to  be  better  than  a  butter  that  goes 

through  several  hands  before  it  reaches  you. 

Gurnse  Butter  is  the  finest  butter  possible  to  make.  Many  a  store  it’s  made 

a  reputation  for — how  about  yours  ? 

Wrapped  in  brine-dipped  paper  and  packed  in  handsome  sanitary  cartons. 

Packed  in  20,  30  and  50-pound  boxes-pounds  and  half-pounds— 37  cents.  Prices  subject  to  market  changes. 

P.  F.  BROWN  &  COMPANY,  39  South  Front  St.,  PHILADELPHIA 
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Christmas  Presents  of  CUT  GLASS 


If  you  contemplate  buying  any  Cut  Glass  for  Christmas  Presents  we 
can  offer  you  a  fine  assortment  of  shapes  and  cuts 


AT  WHOLESALE  PRICES 

COME  IN  OR  SEND  YOUR  WIFE 

JAMES  M.  VANCE  &  CO. 

Distributers  of  hardware  for  Over  a  Century 

211  and  213  Market  St.,  Philadelphia 


articular 

Customers 


are  hard  to  please  only  because  they  want  quality.  Give  them 
Woodcock  Macaroni  and  you  cannot  fail  to  please  them.  Its 
flavor  and  quality  cannot  be  surpassed.  Since  it  pleases  the 
cranks  you  can  depend  on  it  pleasing  everybody,  as 
it  does  ! 


WOODCOCK  MACARONI  COnPANY 

ROCHESTER,  NEW  YORK 


Preserved  Fruits,  Jams,  Jellies, 
—  Fruit  Butters,  etc.  — 


J 


V 


CONTAINING  NO  PRESERVATIVE  AND  NO 

ARTIFICIAL  COLORING 


were  made  and  shipped  by 

PHILIP  J.  RITTER 


many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 


If  Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 


If  We  ask  for  a  portion  of  your  patronage. 

^ - - - r 


P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


remedy  some  of  the  evils  that  ar 
said  to  exist  in  the  present  meth¬ 
ods.  The  sealers  of  the  entire 
State  are  to  have  a  convention 
February  3d  in  Albany,  and  it  is 
hoped  to  have  one  or  more  bills 
indorsed  at  that  time  so  that  they 
may  then  go  to  the  State  Legis¬ 
lature,  which  will  be  in  session. 

The  principal  change  that  is  pro¬ 
posed  is  to  have  the  sealers  all 
placed  on  a  salary  basis  instead  of 
their  compensation  in 
fees.  The  fee  system  is  said  to 
have  brought  on  the  evils  and  it 
is  also  argued  that  the  entire  ex¬ 
pense  of  the  work  should  not  be 
placed  on  the  sellers. 

Another  proposed  bill  will  re¬ 
quire  that  grocers  and  others  have 
stamped  upon  all  measures  and 
receptacles  from  which  they  sell 
food  the  exact  capacity  of  such 
receptacle.  It  is  said  that  in 
some  parts  of  the  State  dealers 
juggle  with  the  measures  by  sub¬ 
stituting  liquid  measures  in  sell¬ 
ing  cranberries,,  peas,  beans,  nuts 
and  other  kinds  of  food  that 
should  be  sold  by  dry  measure. 
The  proposed  bill  will  remedy 


this,  it  is  expected.  Meantime 
sealers  in  a  number  of  cities  are 
out  getting  evidence  against  those 
who  do  not  use  the  appropriate 
measures  for  dry  and  liquid  food. 


*  *  * 


The  men  who  recently  en¬ 
gaged  in  business  at  Rochester  as 
the  Pawtucket  Tea  Co.  pleaded 
guilty  to  petty  larceny  several 
days  ago.  A  friend  from  New 


York  was  in  court  and  agreed  to 


pay  back  the  amounts  that  had 
been  advanced  to  the  “company'’ 
by  men  who  thought  that  they 
were  to  have  positions  as  sales¬ 
men.  The  friend,  in  settling,  re¬ 
fused  to  pay  a  number  of  men 
who  had  no  deposit  slips,  but 
who  said  that  they  had  paid  their 
money  without  getting  receipts. 

The  court  said  that  all  who  had 
really  advanced  money  must  be 
reimbursed  before  the  defendants 
would  be  released.  Finally  all  the 
claims  were  settled  and  the  two 
defendants,  who  gave  the  names 
of  Charles  Simon  and  John  Lewis, 
went  their  way. 

Fred.  A.  McGill. 


Gimbel  Bros.  Give  Short  Weight  Again 


I  Only  Honest  Full  Weight  Grocers  in  Philadelphia,  According 
to  Their  Own  Story,  Found  by  Philadelphia  Consumer 
Charging  for  Ten  Pounds,  Three  Ounces  of  Ham,  when 
She  Got  Less  than  Ten  Pounds.  The  Consumer’s  Biting 
Letter  of  Reminder. 


As  most  of  the  readers  hereof 
know,  the  Gimbel  department 
store  grocery,  of  Philadelphia, 
j  has  always  maintained  a  holier- 
than-thou  attitude,  particularly  in 
the  matter  of  weights.  According 
to  the  Gimbel  insinuations,  most, 

I  if  not  all,  other  grocers  deliber¬ 
ately  gave  short  weight.  Only 
Gimbel  Bros,  were  honest ;  only 
they  gave  absolutely  full  weight 
on  all  occasions.  A  few  months 
|  ago  the  “Grocery  World  and 
General  Merchant”  caught  them 
I  in  a  short  weight  sale  of  prunes, 
and  it  has  now  to  report  another 
along  the  same  line. 

A  certain  Philadelphia  con- 
I  sumer  last  Monday  went  to  Gim¬ 
bel  Brothers’  grocery  store  and 
bought  a  ham.  She  was  charged 
I  for  ten  pounds  and  three  ounces, 
but  the  ham  actually  did  not 
weigh  ten  pounds.  She  thereupon 
wrote  the  Gimbels  the  following 
letter : — 


Gimbel  Brothers. 

Gentlemen  : — I  received  a  ham 
yesterday  purchased  at  your  store 
on  Monday.  I  paid  for  10  3-16 
pounds.  Being  accustomed  to  weigh- 
everything  I  buy,  I  placed  it  on  my 
scale  and  found  it  lacked  four 
ounces.  I  am  not  writing  this  in 
the  hope  of  recovering  the  10  cents 
overcharge,  but  was  greatly  shocked 
after  reading  your  advertisement 
yesterday  stating  “you  do  get 
net  weight  at  Gimbels.”  It  is  very 
inconsistent,  to  say  the  least,  to  make 
such  charges  as  you  are  continually 
making  against  others  in  the  busi¬ 
ness,  while  permitting  such  work  as 
this.  , 

Respectfully, 

Mrs.  E.  A.  Broomall. 


Messrs.  Gimbel  Brothers’  reply 
did  not  inclose  the  10  cents  which 
they  had  overcharged  this  cus¬ 
tomer  who  had  gone  to  their  store 
expecting  to  “get  net  weight  at 
Gimbels.  ’  1  he  letter  states  sig¬ 

nificantly  that  “we  assure  you  we 
regret  that  such  things  occur,” 
the  implication,  from  this  being 
that  they  occur  often. 

An  overcharge  of  four  ounces 
on  a  ham  weighing  slightly  over 
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i  pounds  can  only  happen  in  one 
four  ways : — 

11 — A  deliberate  desire  to  steal, 

1 

2 — Inacurate  scales,  designedly 
negligently  so,  or 
3 — Carelessness  of  the  grossest 
aracter  on  the  part  of  the  clerk, 

4 — The  employment  of  help  so 
eap  and  inferior  as  to  be  prac- 
•ally  irresponsible. 

- 

nail  Items  of  Local  Associa¬ 
tion  News. 

— 

iw  Retailors’ Associations  Organized. 
Mew  Castle  Grocers  to  Hold  First 
Food  Show. 


:cial  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Erie,  Pa.,  Dec.  II,  1908. 

At  the  annual  meeting  of  the 
etail  Merchants’  Protective  As- 
ciation  of  Lebanon  on  Decem- 
:r  1st  the  following  officers  were 
ected :  President,  Luther  G. 
arpel;  vice-president,  A.  R. 
oyer;  treasurer,  S.  F.  Arnold; 
cretary,  Thomas  J.  Burkey ;  at- 
rney,  J.  E.  Reinoehl ;  directors, 
H.  Cilley,  Charles  Tetter,  L.  G. 
owman,  Ira  Bennetch  and  Har- 
ly  Seitzer.  John  H.  Cilley,  who 
is  been  president  of  the  organ- 
ation  for  four  years  declined  a 
-election. 

Our  I52d  affiliation  is  the  Jer- 
:y  Shore  Business  Men’s  Asso- 
ation,  which  was  organized  No- 
?mber  1,  1908,  with  the  follow- 
g  officers:  President,  James  B. 
raham ;  vice-president,  J.  E. 
oyd ;  secretary,  W.  J.  Eddy ; 
easurer,  H.  C.  Young;  Execu- 
ve  Committee,  David  Samuels, 

.  Allen,  H.  Myers,  F.  A.  Sai¬ 
da,  C.  E.  Bingman,  R.  B.  Hayes, 

.  G.  Sanford,  J.  J.  Myers,  H. 
orson,  J.  P.  McCoy,  J.  F.  Hyatt, 

.  W.  Eddy,  J.  E.  Loyd,  J.  M. 
atchen,  John  Lovegood.  They 
ave  sixty  members  in  good 
anding. 

The  Retail  Grocers’  Association 
f  New  Castle  will  hold  its  first 
rmual  Pure  Food  and  Accessory 
how  in  the  Emporium  Building, 
ublic  Square,  beginning  January 
5th  and  continuing  two  weeks, 
he  following  are  in  charge : 
.dvisory  Committee,  A.  M.  Ma- 
j  ill,  J.  M.  Rae,  John  M.  Snyder, 

|  [.  L.  White,  H.  J.  Thompson  ; 
fficers,  J.  C.  Norris,  president; 
ere  Blucher,  vice-president ; 
toward  Munnell,  treasurer;  E. 
)’Brien,  secretary;  Board  of  Di¬ 


rectors,  J.  C.  Norris,  Howard 
Munnell,  Edward  O’Brien,  John 
Shiner,  H.  L.  White,  D.  C.  Sea¬ 
mans,  Thomas  Francis. 

The  Business  Men’s  Associ¬ 
ation  of  Jeannette  held  a  special 
meeting  on  November  24th  to 
hear  the  report  of  Engineer  Al¬ 
len,  who  has  been  making  a  pre¬ 
liminary  survey  for  the  proposed 
trolley  line  from  Jeannette  to 
Claridge  and  Export.  The  sur¬ 
vey  was  authorized  by  the  Busi¬ 
ness  Men’s  Association  a  short 
time  ago.  The  report  was  highly 
satisfactory. 

The  efforts  being  put  forth  by 
the  Business  Men’s  Association 
to  further  the  interests  of  Jean¬ 
nette  and  vicinity  are  commended. 
They  have  taken  up  the  matter 
of  a  State  road  leading  into  the 
town  and  will  do  all  in  their 
power  to  secure  such  a  thorough¬ 
fare. 

A.  M.  Howes, 

State  Secretary. 


Can  you  afford  to  let  any  other  dealer 
get  the  business  that  goes  with  the  well- 
known  Exton  oyster  crackers? 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff  ”  in 

The  Advertising  World 

Columbus,  Ohio 

iwfli  Ira*,  tr  l.ur  m.ntbf  ’  trial  for  10  canto 


FLI-ST  IKON 

THE  FLY  RIBBON 

The  Greatest  Fly  Catcher  in  the  World 
Retails  at  5c.  $4. 80  per  gross 

The  Fly  Ribbon  Mfg.  Co. ,  New  York 

Order  from  your  jobber 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure— 
free  from  coloring 
matter,  chemical  sol 
vents,  or  adulterants 
of  any  kind,  and  are 
iLS.PaLoa.  therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 

40  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchastar,  Maes. 


ines. 


They’ll 
suit  your 
customers 
to  a  TEJl 


As  you  must  sell  sardines,  why  not  sell  the 
best — the  kind  that  will  bring  and  hold  trade  for 

"Skipper”  Sardines  will  do  this. 

We  guarantee  the  quality. 

We  guarantee  the  sale. 

We  guarantee  your  profit. 


ANGUS  WATSON  &  CO.,  Canned  Fish  Specialists 

1011  CHESTNUT  ST.,  PHILADELPHIA,  PA. 


Branch  of  ANQUS  WATSON  &  CO.,  Newcastle-upon-Tyne,  England 


Take  No  Chances 
With  the  Food  Law 

Take  a  timely  warning  from  the  recent 
decision  of  the  Bureau  of  Chemistry  against 
preservatives  and  clear  your  shelves  of  all 
goods  containing  them  before  they  cause 
you  loss. 

HEINZ 

57  VARIETIES 

FTTRE  FOOD  PRODUCTS 

• 

contain  no  preservatives  of  any  kind. 
The  label  on  every  package  guarantees 
purity  to  the  consumer  and  protection  to 
the  grocer.  That’s  why 

Anything  that’s  is  safe  to  sell. 

H.  J.  HEINZ  COMPANY 

PITTSBURG  NEW  YORK  CHICAGO  LONDON 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Directory  of  Wholesale  Grocers. 

Stanley,  N.  Y.,  Dec.  6,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  please  ad¬ 
vise  me  where  I  can  obtain  a  list 
of  the  wholesale  grocery  trade. 

Yours  truly, 

F.  A.  Booth. 

This  correspondent  wants  the 
“Directory  of  the  Wholesale 
Grocery  Trade,”  published  by 
Orrin  Thacker,  of  Columbus, 
Ohio.  Price,  $1. 

*  *  * 

Bean  Houses. 

Pittsburg,  Pa.,  Dec.  5,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  please 
publish  in  your  valued  paper  the 
names  of  bean  houses  that  will 
sell  direct  to  the  retailer  in  your 
next  issue,  December  14th. 

Yours  truly, 

H.  Chesler. 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  knows  of  no  large 
bean  houses  who  will  sell  the 
retailer  a  small  quantity,  while 
probably  any  of  them  would  sell 
a  retailer  a  large  quantity.  Give 
some  idea  how  largely  you  would 
buy. 

*  *  * 

Figuring  Cost  Prices. 

Albany,  N.  Y.,  Dec.  9,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — I  am  interested  in 
the  problem  of  ascertaining  the 
percentage  of  pofits  made  on  gro¬ 
ceries. 

In  your  paper  of  December  7th 
there  is  published  a  letter  from 
the  president  of  the  National  Re¬ 
tail  Grocers’  Association,  in  which 
he  says  that  “the  gross  profit  on 
Cream  of  Wheat  to  the  retail  mer¬ 
chant  is  but  12  per  cent.,  so  for 
every  package  he  sells  he  is  ad¬ 
vertising  their  products  for  them 
at  a  loss  of  from  3  to  5  per  cent.” 
Further  on  he  says,  “Goods  that 
cost  $1.50  per  dozen  cannot  be 
profitably  sold  for  15  cents.” 

Will  you  kindly  explain  how  he 
figures  that  12  per  cent,  profit, 
also  how  he  makes  out  that  3  to 
5  per  cent,  loss  to  the  grocer? 
There  is  no  price  of  Cream  of 
W  heat  on  the  package,  nor  have 


I  ever  seen  a  price  advertised  by 
them.  Why  are  they  greater 
sinners  than  the  H-O  Co.,  which 
charges  $1.55  per  dozen  for  H-O, 
which  generally  retails  for  the 
same  as  Cream  of  Wheat,  which 
qosts  $1 .50? 

Yours  truly, 

Edw.  G.  Sherley. 

To  the  best  of  the  “Grocery 
World  and  General  Merchant's” 
knowledge  and  belief,  President 
Kramer  must  have  figured  the  20 
per  cent,  cost  of  doing  business  on 
the  selling  price  instead  of  on  the 
cost  of  the  goods.  Naturally  that 
would  increase  the  apparent  gross 
cost  price. 

The  maximum  retail  price  of 
Cream  of  Wheat  is  almost  as 
firmly  fixed  as  if  it  was  printec 
on  the  package.  Even  at  15  cents 
the  retailer  makes  no  pfofit,  anc 
few  if  any  persons  will  pay  more 
than  15  cents  for  a  breakfast  food. 
*  *  * 

Simon  Pure  Mean. 

Philadelphia,  Pa., 

December  10,  1908. 
Editor  “Grocery  World  and  Gen- 

■  eral  Merchant.” 

Dear  Sir: — I  would  like  to  ex¬ 
press  my  opinion  of  the  Cream  of 
Wheat  Secretary  in  your  valuable 
paper.  There  is  nothing  wrong 
in  a  man  selling  his  product  in 
any  legitimate  way  he  can,  but  I 
think  this  is  a  different  question. 
This  man’s  boast,  or,  I  ought  to 
say  this  Secretary’s  boast,  is  that 
he  keeps  us  grocers  from  mak¬ 
ing  any  profit.  That  is*true,  the 
Lord  knows.  We  can’t  make 
anything  selling  his  goods,  but  he 
doesn’t  seem  to  think  of  the  fact 
that  we  are  all  sort  of  employees 
of  his,  like  dealers  are  for  any 
manufacturer,  and  we  feel  like 
jacking  up  our  jobs  since  we 
found  how  much  the  boss  likes 
us. 

He  is  like  the  man  who  points 
to  his  factory  and  says,  “I  pay 
the  lowest  wages  in  the  city. 
I’ve  got  men  with  families  work¬ 
ing  for  me  for  less  than  I  spend 
for  cigars.  They  can’t  get  ahead 
of  me,  I  tell  you.”  Does  anybody 
love  that  kind  of  a  man?  I  know 
one.  He  has  had  a  poor  devil 
working  for  him  for  twenty-five 
years,  faithfully  helping  to  run  a 
store,  where  he  often  has  the 
handling  of  money  and  doing 
other  work  outside,  and  only  pays 
lim  $9  a  week.  Other  concerns 
pay  men  with  similar  duties  $12 
and  $14.  This  man  has  seen  the 
poor  dog  struggle  along  and  suf¬ 
fer  with  a  large  family,  one  of 
whom  is  an  idiot  son.  He  has 
seen  him  half-clothed,  half-fed 
and  doing  without  the  smallest 
kind  of  luxuries,  and  never  raised 
lim  a  cent.  He  knows  the  serv¬ 
ices  are  worth  more  and  could 
pay  it  if  he  had  to.  but  as  long 
as  he  can  sit  on  his  employee’s 


neck  he  will.  He  is  a  mean 
man — what  we  call  down  here 

Simon  pure  -  mean,  and  it 

just  strikes  me  that  this  fellow 
Mapes  is  about  fifty  thousand 
times  that  mean  if  there  are  fifty 
thousand  grocers  selling  Cream 
of  Wheat.  I  won’t  work  for  that 
kind  of  a  man.  I  won’t  sell  any 
more  Cream  of  What. 

There  is  an  old  saying  that 
even  a  worm  will  turn,  and  I’ve 
turned. 

Yours  truly, 

;}e 

*  *  *  * 

Commendation  of  the  Gimbel  Rice 
Crusade. 

1 12  Arch  street,  Phila.,  Pa., 
December  7,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — I  am  a  broker  for 
the  sale  of  rice  and  have  been  in 
the  grocery  trade  over  thirty 
years,  and  fully  indorse  your  com¬ 
ments  in  your  issue  of  the  7th 
inst.  on  Gimbel  Brothers’  un¬ 
coated  rice.  Rice,  as  commonly, 
yea  universally  sold,  is  doctorec 
to  please  the  eye  and  its  natura 
color  is  a  thing  unknown.  E 
Messrs.  Gimbel  Brothers  succeec 
in  educating  the  public  to  eat  rice 
undefiled  by  talc,  glucose,  oils 
and  other  artificial  dressings,  they 
will  be  doing  a  good  work  anc 
they  should  receive  the  support 
of  the  rice-eating  public  and  those 
who  desire  pure  food. 

Yours  truly, 

John  Wilson, 
General  Merchandise  Broker. 


Getting  After  Other  Frauds 
than  Food  Frauds. 


N*w  Bill  Introduced  in  Federal  House 
of  Representatives  Forbidding  Sale 
of  Imitated  Products  Unless  Label 
Bears  Ingredients. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.’’ 

Washington,  D.  C., 

December  10,  1908. 

Representative  Hull,  of  Iowa, 
introduced  a  bill  in  the  House 
ast  Monday  much  like  the  Fed¬ 
eral  pure  food  bill.  It  makes  it  a 
misdemeanor  to  manufacture  for 
sale  or  transportation  imitated 
articles  of  commerce,  unless  such 
articles  are  branded  so  as  to  show 
their  exact  ingredients. 

The  measure  is  broad  in  its 
scope  and  would  apply  to  any 
article  of  commerce  recognized  as 
a  subject  of  transportation  and 
sale  by  the  rules  of  the  Interstate 
Commerce  Act.  Practically  all 
articles  in  domestic  use  would  be 
affected,  including  clothing,  fur¬ 
niture  or  any  article  sold  under  a 
name  now  recognized  as  desig¬ 
nating  any  mineral,  metallic,  ani¬ 


mal  or  vegetable  substance  whh 
occur  in  a  state  of  nature. 

Conviction  of  a  first  violation 
the  act  is  made  punishable  by 
fine  not  to  exceed  $500,  or  01 
year’s  imprisonment,  or  bot 
while  each  subsequent  offen 
may  be  punished  by  a  fine  of  n 
less  than  $1,000,  or  one  year’s  ii 
prisonment,  or  both. 

It  is  provided  specifically  th 
no  retail  dealer  shall  be  pros 
cuted  under  the  act  if  he  can  e 
tablish  a  guaranty  signed  by  tl 
wholesaler,  jobber,  manufactur 
or  other  person  from  whom  1 
purchased  such  articles  to  tl 
effect  that  the  article  is  not  i 
imitation  or  misbranded  with 
the  meaning  of  the  act. 

The  most  important  effect  1 
the  act  would  be  upon  the  sales  1 
merchandise  other  than  foo 
The  latter  is  fully  covered  by  tl 
food  law.  Holt. 


A  Campaign  for  Wisconsin  Peas. 

Wisconsin  canned  peas  are  1 
be  pushed  in  a  campaign  of  co 
lective  advertising,  according  to 
resolution  passed  by  the  Wiscoi 
sin  Pea  Canners’  Association  1 
a  convention  in  Milwaukee  la: 
week.  R.  W.  Crary,  A.  M.  Be 
lack  and  A.  T.  Hipke  were  aj 
pointed  a  committee  for  the  pui 
pose.  “By  united  advertising 
which  can  be  done  at  a  cost  of 
cent  per  case,  Wisconsin  pe 
packers  can  reach  4,000,00 
American  h  o  u  s  e  w  i  v  e  s — an 
women  buy  the  peas,”  said  R.  V 
Crary  in  a  paper  on  “Advertisin 
Wisconsin  Peas.”  A  resolutio 
was  passed  declaring  the  assoc: 
ation  to  be  in  favor  of  packin: 
:>eas  in  extra  heavy  cans  to  avol 
rust,  which  frequently  is  foum 
upon  the  lightly  tinned  cans  usee 
it  is  said. 


Virginia  is  shipping  plenty  o 
spinach  and  the  price  is  low— 
$1.30  to  $1.50  per  barrel.  The  de 
mand  is  light. 


Jom  H  jGFetriiifffi  &  Son! 

* 
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TUj  Department  ia  devoted  to  tke  criticism 
at  advertising  mattar  sent  in,  to  tke  devising 
si  new  advertising  ideas  (or  special  occasions, 
noon  request,  and  to  tke  suggesting  of  original 
advertisements  when  data  ia  supplied.  All 
;  communications  sent  In  for  this  Department 
i  should  be  addressed  to  the  Editor  of  Science 
ef  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Ashland,  Pa.,  Nov.  21,  1908. 
Editor  “Science  of  Advertising.” 

Dear  Sir : — I  inclose  you  three 
clippings  from  our  local  paper 
I  •  (daily),  advertisements  changed 
j  every  few  days.  Kindly  look  them 
1  over  and  answer  through  “Grocery 
I  V  World  and  General  Merchant”  if 
|-  good  or  not,  with  your  corrections 
or  suggestions.  Yours  truly, 

H.  F.  Granzow. 

All  the  advertisements  inclosed 
were  single  column,  about  eight 
inches  long.  The  establishment 
advertised  seems  to  be  a  combina¬ 
tion  of  delicatessen,  confectionery 
and  restaurant.  One  of  the  adver¬ 
tisements  contains  several  menus, 
another  a  list  of  nuts,  fruits  and 
candies.  The  third  I  consider  the 
best  and  reproduce  below  in 
somewhat  reduced  size : — 


■Everything:  That*  Is  Good 
To  Eat.” 

TJhe 


Shop 


otrictly  up-to-date  dale- 
cate  Sign  store ,  /ine  S’ruii  and 
Confectionery.  We  cordially 
invite  you  to  come  and  see  us- 

Spec  cats 

MEATS 
Sliced  Ham. 

Boiled  Ham, 

Baked  Meat  Loaf. 
Butternut  Sliced  Bacon. 
Smoked  Liver  Wurst 
Pork  Roll  Sliced. 

Elgin  Creamery  Butter  32o 
White  Malaga  Grapes  1 2c 
Xeu-  Pickles  all  kinds. 
CHEESES 
Swiss  Cheese. 

Roquefort  Cheese. 

Brick  Cheese 
Block  Cheese 
Cream  Cheese. 
Camembert  Cheese. 

Club  House  Chesee. 

‘  Snappy  Cheese 
Faocy  Limburgcr  Cheese 
and  that’s  not  all 

>.VWfc  WV*  wvwv 

Sranzow 


S/5  Centro  Street 
TfsAtand  /Pennsylvania 


Frankly,  I  think  this  advertis¬ 
ing  is  susceptible  of  improvement. 
In  the  first  place  I  notice  a  num¬ 
ber  of  typographical  errors.  The 
name  of  Croft  &  Allen,  manufac¬ 
turing  confectioners,  is  spelled 
Craft.  In  one  case  the  name 
“cheese”  in  the  above  advertise¬ 
ment  is  spelled  chesee.  Both  seem 
to  be  merely  errors  of  careless¬ 
ness  which  could  and  should  have 
been  avoided. 

*  *  * 

One  reason  why  I  feel  that  this 
advertisement  falls  short  is  that 
it  is  nothing  more  than  a  list  of 
goods.  Ordinary  goods,  at  that — 
goods  almost  always  handled  by 
delicatessen  stores.  A  better  way 
would  have  been  to  pick  out  a 
handful  of  things  that  could  be 
considered  a  little  special  in  some 
way  and  given  them  special 
prominence,  a  little  persuasive 
matter  being  written  about  each 
one.  Following  this  could  ap¬ 
pear  a  list  such  as  now  appears  in 
the  advertisement  of  other  staple 
goods  handled.  Have  some  plan 
about  the  thing.  Several  things 
adapted  for  quick  breakfasts  could 
be  combined  in  one  advertise¬ 
ment,  under  a  heading  suggesting 
that,  also  others  for  quick  lunches 
and  quick  dinners.  Another  ad¬ 
vertisement  could  be  devoted  to 
cheeses,  particularly  those  not  so 
well  known  by  the  average  con¬ 
sumer,  like  Roquefort.  Advertis¬ 
ing  conducted  thus  systematically 
always  stands  to  bring  better  re¬ 
sults  than  a  lot  of  things  as  dis¬ 
similar  as  white  grapes  and 
pickles  thrown  haphazardly  in 
together. 

*  *  * 

I  think  a  little  too  much  space 
is  given  to  this  heading.  It  is  all 
right  to  make  it  very  prominent, 
but  it  can  be  done  with  somewhat 
smaller  type.  A  line  can  be  saved 
by  making  “Everything  That  is 
Good  to  Eat”  read  “Everything 
Good  to  Eat.”  Evpn  then  I  don’t 
consider  the  motto  very  strong. 
Neither  is  it  strictly  correct  of  the 
usual  delicatessen,  fruit  and  candy 
store. 


To  Cure  Canned  Oyster 
Demoralization. 


Leading  Packer  Asks  Others  to  Agree 
to  Plan  of  Uniform  Cans  and  More 
Uniform  Prices.  Business  Now 
Thoroughly  Unsettled. 


Some  of  the  Baltimore  packers 
have  inaugurated  a  campaign  to 
cure  the  almost  complete  demoral¬ 


ization  which  now  surrounds  the 
canned  oyster  business.  There  is 
even  less  of  a  standard  size  and 
weight  for  canned  oysters  than 
for  other  canned  goods,  and  the 
demoralization  comes  from  all 
sorts  of  sizes  and  consequently 
all  sorts  of  prices.  The  lead  in 
the  reform  has  been  taken  by  the 
Aughinbaugh  Canning  Co., 
which  has  issued  the  following 
comprehensive  statement  of  the 
situation  to  the  trade : — 

To  the  Trade. 

There  have  been  held  in  Baltimore 
several  conferences  for  the  purpose 
of  correcting  the  evil  which  has 
brought  about  a  complete  demorali¬ 
zation  in  prices  of  cove  oysters. 
These  resolutions  were  offered,  and, 
although  warmly  supported  by  some, 
yet  they  were  not  adopted,  because 
it  was  impossible  to  secure  unani¬ 
mous  consent.  It  was  conceded  that 
such  a  voluntary  movement  must  be 
indorsed  and  supported  heartily  by 
all  the  jobbing  trade,  otherwise  the 
packers  who  started  this  movement 
could  not  dispose  of  their  full-weight 
cove  oysters,  and  the  jobbers 
friendly  to  the  movement  could  not 
dispose  of  such  purchases,  because 
the  remainder  of  the  trade  would 
in  all  probability  buy  from  other 
sources  in  Baltimore  and  elsewhere, 
where  the  plan  set  forth  in  these 
resolutions  was  not  being  carried 
out. 

Whereas,  The  evil  of  canning  cove 
oysters  with  reduced  weights  has 
been  carried  to  such  extremes,  that 
practically  all  canning  factories 
North  and  South  have  been  com¬ 
pelled  in  self-defense  to  fall  into 
line  and  pack  upon  a  lower  scale  of 
weights.  All  the  old  standards  of 
weights  have  been  discarded.  In 
the  absence  of  State  or  Federal  laws 
to  correct  this  evil,  it  has  grown 
from  bad  to  worse.  A  few  years 
ago  weights  were  lowered  by  some 
10  per  cent.,  followed  by  others  15 
per  cent.  Next  season  found  goods 
on  the  market  20  per  cent,  less  in 
weight,  then  25  per  cent.,  reaching 
at  the  present  timer  30  per  cent,  less 
with  some  packers.  The  packers 
of  Baltimore  have  found  it  necessary 
to  unite  in  a  protest,  which  it  is 
hoped  will  be  ratified  by  the  entire 
trade,  both  packers  and  jobbers. 
Therefore,  be  it 

Resolved,  first,  That  we,  canned 
goods  packers  of  Baltimore,  take 
this  action  to  reaffirm  the  established 
weights  of  cove  oysters,  which  were 
adopted  by  the  Canned  Goods  Ex¬ 
change,  of  Baltimore,  in  1883,  and 
are  ascertained  by  pouring  off  the 
water  in  the  cans  and  weighing  the 
oysters,  which  were  required  to 
weigh  5  ounces  for  5-ounce  cans, 

4  ounces  for  4-ounce  cans  and  3 
ounces  for  3-ounce  cans ;  likewise, 
10  ounces  for  io-ounce  cans,  8 
ounces  for  8-ounce  cans  and  6 
ounces  for  6-ounce  cans ;  1  pound 
lightweight,  ij4  ounces,  2  pound, 
lightweight,  3  ounces  select  and 
extra  select  oysters,  6  ounces  for  1- 
pound  cans  and  12  ounces  for  2 
pound  cans. 

Resolved,  second,  That  we,  canned 
goods  packers  of  Baltimore,  guar¬ 
antee  not  to  offer  for  sale  any  4- 
ounce  or  3G-ounce  cove  oysters  as  5- 
ounce  oysters,  and  guarantee  to  ap¬ 
ply  the  same  principle  in  the  pack¬ 
ing  and  selling  of  all  kinds  and  sizes 
of  oysters,  viz.,  that  the  contents  of 
the  respective  cans  shall  be  in  ac¬ 
cordance  with  the  first  resolution. 
Any  slight  discrepancy  of  one-quar¬ 
ter  ounce  greater  or  less  will  not  he 
construed  other  than  as  an  honest 
endeavor  to  he  as  exact  as  the 


range  of  human  possibility  permits. 

Resolved,  third,  That  the  object 
of  this  action  is  to  restore  the  for¬ 
mer  methods  of  packing  oysters, 
which  are  recognized  as  honorable 
and  just  to  the  trade  and  the  con¬ 
sumer.  To  this  end  the  attention  of 
the  trade  throughout  the  country  is 
called  to  the  product  of  every  can¬ 
ning  factory,  so  that  when  cove 
oysters  are  offered  at  remarkably 
low  prices,  it  would  be  only  just  that 
such  oysters  be  required  to  con¬ 
form  to  these  long-established 
weights ;  otherwise  the  buyer  is  not 
getting  cheaper  goods,  but  only  what 
is  pretended  to  be  cheaper. 

These  resolutions  were  not 
adopted  for  the  reasons  above  stated. 

The  variation  of  prices  now 
amounts  to  15  cents  per  dozen  on  1- 
pound  cans  and  30  cents  per  dozen 
on  2-pound  cans.  It  should  be  ap¬ 
parent  to  every  jobber  that  such  a 
difference  could  only  be  occasioned 
by  the  fill  of  the  cans,  and  the 
various  prices  which  have  been 
quoted  do  not  represent  the  nom¬ 
inal  weight  of  the  cans,  but  that 
actually  such  prices  represent  only 
the  weight  of  the  oysters  which  the 
packer  proposes  to  put  into  his  cans. 
One  dozen  5-ounce  cans  of  oysters 
should  contain  60  ounces  of  oysters. 
If  the  cans  are  filled  with  2^/2  ounces, 
instead  of  5  ounces,  this  means  that 
only  42  ounces  are  put  in  the  dozen 
cans,  being  18  ounces  short,  repre¬ 
senting  in  value  from  12  to  15  cents, 
according  to  quality.  This  ex¬ 
plains  that  there  is  no  inconsistency 
between  a  packer  who  furnishes  full 
weight  5-ounce  oysters  at  80  cents 
per  dozen  and  others  who  nominally 
quote  75  cents  or  70  cents  or  65 
cents.  Each  one  simply  puts  in  the 
necessary  quantity  of  oyster  meat, 
which  the  price  represents  and  fills 
up  the  can  with  water. 

When  the  broker  quotes  these 
lowest  prices  as  representing  “full 
weights”  and  an  explanation  is  de¬ 
manded,  the  reply  is  given  that  the 
cans  are  full  to  the  top  with  water 
and  the  water  is  included  in  the 
weight.  These  extremely  low  prices 
have  not  been  met  by  the  majority 
of  canners  in  the  city,  although  be¬ 
ing  quoted  freely  by  brokers,  the 
trade  naturally  assumed  that  all  the 
packers  had  lost  their  heads.  No 
one  claims  that  these  lowest  prices  are 
the  result  of  competition.  There  can 
be  no  competition  between  two  flour 
mills,  one  of  which  puts  196  pounds 
in  a  barrel  and  the  other  146  pounds. 
Such  quotations  for  flour  with  des¬ 
ignating  the  weight  as  146  pounds 
would  be  universally  characterized 
as  fraudulent. 

Under  present  conditions  every 
buyer  of  oysters  who  expects  to  get 
what  he  pays  for,  is  compelled  to 
buy  them  as  he  buys  peaches,  ber¬ 
ries,  peas,  etc.,  according  to  the  fill 
of  the  can.  The  nominal  designation 
in  ounces  must  be  totally  disregarded. 
He  should  secure  samples  before 
purchasing,  so  that  he  may  know 
what  the  seller  expects  to  deliver 
for  the  price  quoted. 

It  was  suggested  to  have  a  com¬ 
mittee  interview  the  Pure  Food 
Commission  to  secure  a  ruling  to 
coyer  the  present  condition  of  af¬ 
fairs,  and  also  to  present  a  bill  at 
the  next  meeting  of  Congress,  in 
December,  amending  the  Pure  Food 
Law,  by  compelling  every  canner  to 
put  the  weights  of  the  oysters  on 
the  labels.  This  is  the  only  effec¬ 
tual  remedy  for  such  unsatisfactory 
conditions,  which  would  restore  the 
old  standard  of  weights. 

Aughinbaugh  Canning  Co. 


Watercress  from  Virginia  and 
Delaware  is  in  and  ranges  from 
$2  to  $2.50  per  100.  The  demand 
is  fair. 
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Retailer  Should  Educate  His  Customers* 


Dr.  Charles  H.  Lawall,  Pennsylvania  State  Chemist,  Tells  How 
and  Why  the  Grocer  is  Under  Obligation  to  Instruct  the 
Public  as  to  Quality  and  Legitimacy  of  Food  Products. 


Refrigeration  is  a  valuable  aid 
in  the  preservation  and  trans¬ 
portation  of  food  products  and 
consists  simply  in  the  lowering  of 
the  temperature  of  the  substance 
to  a  point  where  the  rapid  mul¬ 
tiplication  of  the  micro-organisms 
is  retarded  for  a  greater  or  less 
length  of  time.  It  is  only  effect¬ 
ive  so  long  as  the  temperature  is 
kept  below  a  certain  point,  and 
even  then  it  has  been  conclusively 
found  that  changes  of  greater  or 
less  magnitude  take  place,  which 
alter  the  food  value  of  the  prod¬ 
uct  to  a  certain  extent. 

This  method  of  retarding 
change  is  perfectly  legitimate 
when  utilized  for  the  purpose  of 
handling  perishable  articles  for 
short  necessary  periods  during 
their  transportation  from  the 
source  of  supply  to  the  consumer, 
but  it  is  clearly  evident  that  when 
taken  advantage  of  for  the  pur¬ 
pose  of  artificially  controlling 
prices  and  trade  conditions  or  for 
supplying  food  substances  out  of 
season,  it  is  of  questionable  value 
and  sometimes  absolutely  inde¬ 
fensible,  especially  when  taken 
into  consideration  that  such  arti¬ 
cles  may  have  been  in  cold  stor¬ 
age  for  periods  from  six  months 
to  two  years  and  are  sold  in  direct 
competition  at  times  with  the  per¬ 
fectly  fresh  articles,  to  the  ignor¬ 
ance  and  detriment  of  the  con¬ 
sumer.  Proper  legal  measures 
should  be  taken  by  the  combined 
grocery  trade  to  obtain  legisla¬ 
tion  requiring  that  all  articles  that 
have  been  in  cold  storage  for  more 
than  a  given  period,  say  two 
weeks,  or  at  most  one  month, 
should  be  plainly  designated  or 
marked  as  cold  storage  products. 

The  protection  of  food  prod¬ 
ucts  from  flies  and  insects  is  no 
less  an  economic  than  a  sanitary 
measure,  but  we  shall  consider  it 
from  the  latter  standpoint  par¬ 
ticularly.  Street  and  floor  dust, 
consisting  of  all  kinds  of  dried 
filth,  is  especially  high  in  germ 
life,  particularly  as  regards  dis¬ 

*  Note. — Extracts  from  an  ad¬ 
dress  delivered  by  Dr.  Lawall  be¬ 
fore  the  Philadelphia  Retail  Gro¬ 
cers’  Association  on  Monday 
evening,  November  23,  1908. 


ease  producing  varieties.  It  is 
thus  evident  that  one  of  the  fore¬ 
most  duties,  if  not  the  principal 
one,  of  the  conscientious  grocer, 
is  to  protect  all  perishable  and 
germ-carrying  articles  from  both 
dust  and  flies,  especially  during 
the  summer  months,  either  by  the 
use  of  screens,  glass  cases  or  some 
other  equally  effective  means. 

*  *  * 

Enough  has  been  said  to  im¬ 
press  you  with  the  fact  that  there 
is  a  great  responsibility  placed 
upon  the  purveyors  of  food  prod¬ 
ucts,  which  responsibility,  after 
once  being  properly  understood, 
should  lead  to  improved  condi¬ 
tions,  voluntarily  inaugurated. 
Is  it  not  better  to  be  in  advance 
of  prohibitory  laws  which  have 
already  been  enacted  in  some  sec¬ 
tions  and  are  bound  to  come  in 
all  regarding  the  care  of  such 
perishable  articles? 

The  manufacturer  is  under  no 
less  responsibility  than  the  re¬ 
tailer  for  the  substitution  of  pres¬ 
ervatives  whose  presence  is  not 
declared,  for  harmless  methods  of 
sterilization,  or  to  cover  up  or 
hide  the  use  of  inferior  materials 
is  not  only  morally  wrong,  but 
legally  punishable. 

One  of  the  most  difficult  tasks 
confronting  the  dealer  nowadays 
is  to  separate  the  true  from  the 
false,  and  to  decide  upon  just  how 
much  to  believe  of  the  extrava¬ 
gant  claims  that  are  made  by 
many  of  the  manufacturers  of 
special  brands  of  food  products. 
Fortunately,  as  regards  the  label, 
this  is  becoming  simplified  on  ac¬ 
count  of  the  disposition  shown  by 
Government  and  State  authori¬ 
ties  to  enforce  the  sections  of  the 
Food  Act  relative  to  misbranding-. 
Instances  are  no  doubt  well 
known  to  all  of  you  when  the  en¬ 
forcement  of  the  Food  and  Drugs 
Act  was  followed  by  a  complete 
change  in  the  character  of  the 
claims  made  upon  the  labels  of 
certain  classes  of  products,  while 
in  still  others  the  product  itself 
was  changed  to  conform  to  the 
label. 

One  of  the  frequent  sources  of 
trouble  and  causes  of  complaint 
is  found  in  flavoring  extracts  or 


essences.  It  certainly  is  the  pre¬ 
rogative  of  the  dealer  to  sell  as 
cheap  a  product  as  he  likes,  but  it 
is  not  often  possible  to  sell  an 
article  that  is  both  cheap  and 
good,  and  some  dealers  and  not  a 
few  manufacturers  are  beginning 
to  realize  this. 

That  the  color  of  a  flavoring 
extract  is  no  index  of  its  strength 
is  frequently  attested  by  the  fact 
that  many  of  the  most  worthless 
products  have  the  highest  color, 
purposely  placed  therein  to  de¬ 
ceive  the  customer  who  judges 
quality  by  external  appearance. 
A  dissatisfied  customer  does  not 
always  complain ;  frequently  the 
loss  of  a  customer  occurs  without 
any  warning,  and  this  is  often  di¬ 
rectly  attributable  to  dissatisfac¬ 
tion  with  some  such  article  which 
the  grocer  considers  of  little  or  no 
importance  considering  the  small 
amount  of  this  part  of  his  busi¬ 
ness. 

There  are  two  grades  of  vanilla 
extract  possible — one  a  pure  ex¬ 
tract  made  from  the  bean  with  50 
per  cent,  alcohol,  the  other  an  ex¬ 
tract  made  from  the  flavoring 
principles  artificially  manufac¬ 
tured,  dissolved  in  weak  alcohol 
and  colored  with  brown  sugar 
coloring.  This  latter  article  is 
not  harmful  in  the  slightest  de¬ 
gree,  and  as  to  its  flavor,  it  is  even 
preferred  by  some  who  mistake 
its  rank  coarseness  for  strength 
and  do  not  appreciate  the  delicacy 
of  flavor  of  a  properly  made  ex¬ 
tract.  But  such  a  product  should 
only  be  sold  for  what  it  is,  i.  e., 
vanilla  substitute  or  imitation 
vanilla  flavor.  The  word  “arti¬ 
ficial”  should  not  be  permissible 
as  the  sole  qualifying  word,  be¬ 
cause  of  the  misinterpretation 
which  is  possible  among  the  ig¬ 
norant  and  uneducated,  who  have 
been  known  to  look  upon  it  as  a 
mark  of  superiority. 

Extracts  of  lemon,  orange,  al¬ 
mond  and  sirrtilar  extracts  made 
from  the  essential  oils  of  the 
plants  are  obtainable  of  but  one 
grade  or  quality.  They  may  vary 
in  strength,  and  if  such  is  the  case 
must  be  plainly  marked  as  half 
strength,  or  whatever  fraction 
it  may  happen  to  be. 

Extracts  such  as  peppermint 
and  ginger  should  be  left  to  the 
pharmacist  to  sell.  Neither  of 
them  is  used  for  flavoring  pur¬ 
poses  except  in  rare  instances,  and 
if  essence  of  peppermint  of  flavor¬ 
ing  extract  strength  be  sold  for 
medicinal  purposes  it  constitutes 


a  violation  of  the  pharmacy  lav 
and  is  punishable  by  a  fine.  S( 
far  as  essence  or  extract  of  gin 
ger  is  concerned,  it  is  customarily 
used  for  the  alcoholic  or  stimu 
lating  effects  it  produces,  and  th< 
seller  establishes  a  business  tha 
makes  him  but  little  better  thai 
the  proprietor  of  a  speak  easy  s< 
far  as  the  moral  aspect  is  con 
cerned. 

There  are  several  extracts,  sucl 
as  raspberry,  strawberry,  pine 
apple,  banana  and  similar  fruits 
which  have  no  cause  for  existena 
other  than  the  demands  of  a  viti 
ated  or  miseducated  taste,  ant 
which  should  never  be  sold  undei 
any  kind  of  a  label.  In  composi 
tion  these  are  similar,  being  en 
tirely  free  from  even  remote  sus 
picion  of  the  presence  of  frui 
and  composed  of  proportions  o 
volatile  liquids  known  as  com 
pound  ethers,  which  are  by  m 
means  harmless  even  when  taker 
into  the  system  in  small  quanti 
ties. 

There  is  another  conditioi 
which  exists  in  connection  witl 
the  information  given  to  the-  pub 
lie  upon  the  label,  in  which  ther< 
is  an  underlying  element,  if  no 
of  actual  dishonesty,  of  at  leas 
questionable  veracity.  It  is  th< 
practice  of  trying  to  impress  th( 
purchaser  with  the  fact  that  thi: 
particular  lot  of  goods  has  beer 
selected  and  packed  especially  foi 
a  certain  dealer,  and  that  th< 
same  quality  is  unobtainabk 
elsewhere,  when,  as  a  matter  o 
fact,  such  articles  are  supplied  b) 
manufacturing  concerns  to  some 
times  dozens  of  stores  in  the  same 
city  or  town,  the  only  difference 
in  the  goods  being  found  on  the 
label  itself. 

One  more  feature  must  be  con¬ 
sidered  before  closing,  and  that  is 
in  connection  with  newspaper  ad¬ 
vertising  of  food  products.  This 
particular  feature  is  not  much 
concerned  with  foods  as  it  is  with 
drugs,  but  it  exists,  however,  tc 
a  limited  extent,  and  will  continue 
to  grow  apace  unless  the  consum¬ 
ing  public  is  kept  in  a  state  of  en¬ 
lightenment  by  the  retail  dealer. 
It  is  found  in  the  fact  that  since 
the  enforcement  of  food  legisla¬ 
tion  concerning  misbranding  and 
unwarranted  claims  made  upon 
the  label  there  is  a  class  of  manu¬ 
facturers  whose  dissimulations 
are  now  confined  to  the  state¬ 
ments  made  in  newspaper  adver¬ 
tising,  over"  which  domain  of 
literature  the  laws  have  no  pres- 
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jurisdiction.  As  regards 
ledicinal  products,  it  is  no  longer 
ermissible  to  use  the  word 
:ure”  upon  a  label  unless  it  can 
;tually  be  proved  that  the  arti¬ 
cle  will  cure  the  complaint.  In 
ansequence  of  this  section  of  the 
t  iw  the  word  “cure”  has  practi- 
i  ally  disappeared  from  the  labels 
f  proprietary  remedies,  but  a 
lance  at  any  newspaper  will 
;  how  that  there  is  renewed  ex- 
ravagance  of  claims  made  in  this 
I  ranch  of  advertising. 

:  One  instance  of  misstatements 
lade  in  connection  with  a  food 
j  roduct  in  the  newspaper  adver¬ 
ting  it,  which  would  render  the 
:  rticle  in  question  liable  to  prose- 
|  ution  if  found  upon  the  label, 
ccurs  to  the  writer.  It  is  the  ad- 
ertisement  of  a  well-known 
rand  of  corn  syrup,  which  in 
he  newspaper  advertisement  has 
i  picture  of  an  ear  of  corn  and 
I  rords  indicating  that  the  syrup 
epresents  all  the  sweetness  and 
iurity  of  the  corn,  whereas,  as  a 
i  natter  of  fact,  the  corn  contribu- 
ed  neither  its  sweetness  nor 
1  iavor  to  the  syrup,  which  is  made 
by  purely  chemical  processes,  and 
not  from  tjie  fresh,  juicy  corn, 
iut  from  the  corn  stalks,  and  in 
ome  cases,  it  is  said,  from  the 
orn  cobs  and  parts  of  the  stalks 
s  well. 

Charles  H.  Lawall. 
■’hiladelphia,  Pa.,  Dec.  3,  1908. 


Vinegar  and  Cider  Outlook 
Scarce  and  High. 

Short  Supply  of  Manufacturing  Grades 
of  Apples  Causes  both  Products  to 
Rule  Several  Cents  Above  Normal. 

The  outlook  seems  to  be  for  a 
firm  and  high  vinegar  market 
during  the  balance  of  the  season, 
owing  to  scarcity. 

Fine  pure  cider  vinegar  is  to¬ 
day  commanding  in  a  large  way 
14  cents  per  gallon.  A  normal 
price  would  be  11  to  cents, 

though  last  year,  also  through 
scarcity,  the  price  was  14  cents. 
The  difficulty  seems  to  be  with 
the  apple  supply.  There  is  a  de¬ 
cided  scarcity  of  the  grade  of 
fruit  suitable  for  vinegar,  an  un¬ 
expectedly  large  percentage  of  the 
crop  having  been  fine  barrel  stock. 

For  the  same  reason  cider  is 
high  and  will  probably  remain 
so.  At  the  present  writing  it 
commands  15  cents,  against  a 
normal  figure  of  12  cents,  at 
which  the  season  opened.  All  of 
the  fine  cider  is  said  to  be  out  of 
first  hands. 


The  Kind  to  Push. 

If  every  grocer  could  go  to  Chicago 
and  see  the  great  white  enamel  kitchen 
where  the  Libby  products  are  made,  the 
result  would  be  a  monopoly  for  Libby. 

Besides  the  cost  of  erecting  this  build¬ 
ing,  “where  dirt  has  no  home,”  Libby 
spares  no  expense  to  insure  absolutely 
sanitary  conditions  and  thus  maintains 
the  standard  that  pleases  the  most  par¬ 
ticular  trade. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


m 

iXII.— Confidence  Not  Foolhardiness. 

Self-reliance  is  a  greater  power 
han  dynamite,  but  it  doesn’t 
vork  in  so  explosive  a  manner. 

1  The  business  man  who  feels 

P I 

confident  that  his  ideas  will  win 
msiness  for  his  store  has  already 


von  half  the  battle,  providing 
hat  feeling  of  confidence  has  a 
rood  foundation.  When  he  feels 
hat  he  can  do  the  business  he 
generally  not  only  finds  a  way  of 
loing  it,  but  he  is  able  to  enthuse 
hose  about  him,  and  the  further 
le  goes  the  more  help  he  gathers 
iround  him  and  the  more  he  is 
ible  to  do. 

There  is  a  good  deal  of  differ- 
nce  between  self-reliance  and 
!  oolhardiness.  The  self-reliant 
[nan  always  takes  ample  time  to 
gather  facts  before  deciding  upon 


a  course  of  action,  then  lays  his 
plans  and  fights  it  out  on  the  lines 
planned.  The  other  fellow  rushes 
in  blindly,  feeling  that  his  judg¬ 
ment  is  so  good  that  investigation 
is  unnecessary,  and  he  generally 
makes  a  mess  out  of  everything 
attempted. 

One  of  the  best  examples  of 
self-reliance  to  be  found  in  this 
country  is  Theodore  Roosevelt. 
Apparently  every  move  he  makes 
is  the  direct  result  of  his  own 
judgment,  and  he  seems  to  base 
that  judgment  not  alone  upon  the 
reports  of  those  upon  whom  he 
depends,  but  also  upon  exhaustive 
inquiry  upon  his  own  part.  Men 
who  follow  this  example  in  con¬ 
ducting  their  own  business  cannot 
get  far  out  of  the  straight  road  to 
success.  F.  A.  P. 


We  have  often  been  asked  this  question  and  therefore 
will  endeavor  to  describe  it : 

Scrapple  is  strictly  a  Pennsylvania-Dutch  prepara¬ 
tion,  originally  called  “Panhaas,”  which  the  economical 
housewife  of  the  thrifty  Bucks  County  farmer  annually 
made  at  hog-killing  time,  the  better  to  make  use  of 
scraps  incident  thereto,  mixing  it  with  fresh  ground 
Indian  meal  and  buckwheat  and  flavoring  it  with  the 
savory  sage,  thyme  and  sweet  marjoram,  grown  in  her 
own  garden. 

Whereas,  slaughtering  as  we  do,  hundreds  of  hogs 
daily,  we  use  in  place  of  the  scraps  referred  to,  choice 
and  tender  trimmings  of  hams,  etc.,  cut  from  selected 
corn-fed  hogs,  to  which  we  add  the  choicest  meal 
obtainable,  seasoning  and  flavoring  the  whole  with  the 
finest  imported  spices  and  herbs. 

Considering  all  this  and  the  fact  that  all  meats 
used  in  the  preparation  of  our  product  are  from  animals 
slaughtered  under  Government  supervision,  and  that 
our  facilities  and  the  cleanliness  of  our  establishment 
is  vastly  superior  to  that  of  the  best  regulated  farm 
kitchen  or  rural  slaughterhouse,  where  water  is  scarce 
and  sewerage  and  other  sanitary  necessities  are  un¬ 
known — considering  all  this — are  we  unreasonable  in 
claiming  our  product  is  superior  to  “farm  productions?’’ 


how  to  Prepare  Burk’s  Scrapple 

Cut  in  slices  one-half  inch  thick.  Heat  a  cast  iron 
frying  pan  well  without  greasing  the  same.  Lay  enough 
slices  in  pan  to  cover  and  brown  them  well  on  one  side 
before  turning.  Turn  one  piece  at  a  time,  using  a 
broad  knife  or  similar  implement,  treated  in  this  man¬ 
ner  it  will  not  break  or  crumble.  Serve  hot  with  ketchup, 
chili  sauce  or  pepper  hash. 

Keep  in  cool  place,  also  keep 
from  freezing 

Being  very  rich,  it  must  not  be  exposed  to  a  warm 
temperature,  otherwise  it  may  become  sour.  It  is 
equally  undesirable  to  expose  it  to  a  freezing  tempera¬ 
ture,  as  the  water  will  then  separate  from  the  meal, 
causing  it  to  splash  and  crumble  when  fried. 


Model  Abattoirs  and  Sausage  Kitchens 

GIRARD  AVE.  m  THIRD  ST.,  PHILADELPHIA 
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Because  One  Grocer  Made  No  Will. 

How  many  of  you  fellows  have 
made  your  wills? 

None  of  my  business?  Sure 
not.  Mighty  few  of  the  things  I 
talk  about  are  any  of  my  busi¬ 
ness. 

But  I  think  it’s  just  as  im¬ 
portant  for  a  married  man  to 
make  a  will  as  it  is  for  him  to 
carry  life  insurance. 

Especially  a  business  man. 

Here’s  what’s  just  happened  to 
the  widow  of  an  old  friend  of  mine 
who  was  going  to  make  a  will — 
but  didn’t. 

He  was  an  old  grocer  fifty-nine 
years  old  who  died  last  month 
after  three  days’  sickness  with 
pneumonia.  He  had  one  of  the 
best  old  wives  I  ever  knew.  I’ve 
often  taken  a  meal  with  ’em. 
Good  old  motherly  soul — she  de¬ 
serves  a  better  hand-out  than 
she’s  getting  now.  For  years 
she’s  helped  him  with  the  busi¬ 
ness,  making  jellies  and  apple  but¬ 
ter  and  stuff  like  that  that  always 
sold  fine.  Brought  people  to  the 
store,  too,  I  know  that  to  be  a 
fact. 

This  man  had  nothing  but  his 
business,  which  his  wife  could  run 
just  as  well  as  he  could.  I’ll  bet 
if  he  can  understand  her  predica¬ 
ment  now  he’s  turning  in  his 
grave. 


I  didn't  know  so  before,  but  I’m 
told  now  that  this  grocer  had 
often  said  while  he  lived,  “There’s 
no  use  of  me  making  a  will.  I’ve 
go  nobody  to  leave  but  my  wife, 
so  if  I  die  first  she’ll  get  every¬ 
thing.” 

It  would  have  been  all  right  if 
that  had  been  so,  but  it  wasn’t. 
Very  far  from  it.  To  be  sure 
there  wasn’t  anybody  close  but 
the  wife,  but  he  had  another  re¬ 
lation — an  old  aunt  on  his  moth¬ 
er’s  side  that  he  hated  like  poison. 
There  had  been  some  hot  family 
squabble  years  before,  in  which 
the  grocer  and  this  aunt  had  had 
it  pretty  heavy,  and  they  had 
never  gotten  over  it.  As  a  matter 
of  fact  they  had  never  spoken  to 
each  other  since,  and  it’s  as  sure 
as  shooting  that  the  fellow  would 
have  cut  off  a  hand  before  he  let 
her  have  any  of  his  property. 

Especially  when  it  meant  tak¬ 
ing  it  from  his  wife. 

But  that’s  exactly  what’s  hap¬ 
pening.  They  tell  me  that  the 
law  in  Pennsylvania  is  that  when 
a  man  dies  without  a  will,  leaving 
a  widow  but  no  children,  all  she 
gets  is  half  his  personal  property. 
The  rest  goes  to  his  next  nearest 
relative.  In  this  case  that’s  the 
old  aunt.  I  believe  there’s  a  law 
something  like  that  in  most  other 
States. 

If  a  thing  like  that  happened  to 
me  after  I  died,  and  I  knew  about 
it,  by  gravy,  I  couldn’t  be  happy 
no  matter  where  I  was  ! 

But  the  worst  of  it  ain’t  that  the 
aunt  has  to  have  it,  but  that  her 
getting  it  means  the  breaking  up 
of  the  business.  As  I  said,  that’s 


all  there  was.  The  aunt  is  hot 
after  her  share,  and  they  tell  me 
the  only  way  out  is  to  sell  it  and 
divide  the  price. 

The  old  lady  could  have  run  the 
thing  along  and  made  a  comfort¬ 
able  living  for  herself.  Outside  of 
her  interest  she  ain’t  got  a  cent 
to  buy  the  other  woman’s  share, 
so  there’s  no  help  for  it. 

It  would  have  been  so  easy  to 
prevent  the  thing!  He  would 
only  have  had  to  make  a  will  leav¬ 
ing  everything  to  his  wife  and  she 
would  have  been  sure  of  it  all. 
The  old  aunt  could  have  gone  to 
thunder. 

I  hate  to  charge  a  dead  man 
with  selfishness,  but  that’s  pretty 
close  to  what  it  was.  A  fellow 
has  no  right  to  leave  things  a 
minute  where  if  a  brick  drops  on 
his  head  and  snuffs  out  his  candle 
his  wife  won’t  be  fixed  the  way 
she  ought  to  be. 

You  see,  a  man’s  wife  hates  like 
thunder  to  rub  him  up  about  his 
will.  Looks  like  money-hunting. 
Very  few  of  ’em  are  like  a  woman 
I  knew  once.  Her  husband  had 
been  up  against  it  with  some  little 
trouble  for  some  time.  One  night 
the  door  bell  rang  and  some  fel¬ 
low  was  brought  in  the  parlor. 
She  came  bustling  upstairs  to 
where  her  husband  was  sitting 
and  sat  down  beside  him  and  took 
his  hand. 

“There’s  some  one  waiting 
down  stairs  to  see  you,  George,” 
she  said,  looking  at  him  anxious¬ 
ly.  “You  know  you  haven’t  been 
feeling  well  lately  and  I’ve  been 
so  fearfully  worried.  So  I  asked 
a  certain  gentleman  to  come  here 


and  see  you  and  I  want  you  to  s 
him  for  my  sake.” 

The  husband  was  flattered  ai 
touched. 

“Why,  certainly,  darling,”  1 
said  as  he  fondly  kissed  her,  “I 
see  the  doctor  if  it  will  ease  yo 
mind  any.” 

“It  isn’t  a  doctor,  George,  dear 
she  said,  somewhat  embarrasse 
“it’s — it’s  a  life  insurance  agent 

If  they  were  all  like  that  litt 
lady  we  wouldn’t  need  to  care  : 
much.  A  woman  like  that  wou 
buy  second-hand  shoes  to  bui 
her  husband  in. 

Now,  you  do  as  I  say,  mal 
your  will,  and  fix  it  particular 
so  if  the  wife  wants  to  run*tl 
business,  or  have  it  run  for  he 
there’ll  be  no  having  to  sell  it. 

Chance  is  you’d  never  had  tl 
business  anyway  if  it  hadn’t  bee 
for  your  wife.  Ain’t  that  s 
ladies? 

The  Stroller. 


The  Sequel  is  Out 


Did  you  read  “Talks  by  the  Old  Stox 
keeper?” 

Most  of  the  live  grocers  did. 

Well,  the  sequel  is  ready  now.  It’s  ur 
form  with  “Talks”  and  is  even  more  val 
able  as  a  business  maker.  It  is  full  of  re 
live,  practical  ideas  by  Frank  Farringto 

Well  illustrated  and  well  bound. 

The  price  of, the  sequel,  same  as  ‘  ‘Talk; 
is  50c.  postpaid.  For  75c.  we’ll  send  bo; 
books  to  one  or  to  two  addresses. 

While  you’re  ordering  you’d  bett 
make  it  an  even  dollar  and  get  a  copy 
“John  Martin’s  Clerks,”  the  story  of 
store  with  a  lot  of  good  business-gettii 
ideas  beside. 


Merchants’  Help  Publishing  Co. 

424  Main  Street  DELHI,  N. ' 


CRUISER  BRAND 


^fOSTER^ 


208N.DELAWARE  AVE. 


HIGH-GRADE  CANNED  GOODS 


209  N.  WATER  S.T. 


CRUISER  BRAND  Tomatoes,  selected  from  choicest  New  Jersey 
stock,  finest  goods  packed,  extra  weight  cans,  averaging  2  lbs.,  12 

ozs.,  we  challenge  competition.  Price,  per  doz., . $1.15 

CRUISER  BRAND  Corn,  choicest  New  York  State  stock,  Fancy 

Grade,  a  fine  corn,  guaranteed  to  please.  Price,  per  doz.,  ....  .85 

CRUISER  BRAND  Small  Sifted  Peas.  Extra  choice  quality,  early 
packing,  small  and  tender.  Price,  per  doz., .  1.65 

CRUISER  BRAND  Telephone  Sugar  Peas.  This  is  an  extra  fine 
quality  large  sugar  pea,  Telephone  variety,  one  of  the  most  popular 

peas  in  the  market.  Price,  per  doz., .  1.40 

CRUISER  BRAND  Early  June  Peas.  An  extra  quality  Early  June 

Pea,  sifted  and  of  fine  flavor.  Price,  per  doz. .  1.10 

KIRK,  FOSTER  &  CO. 


CRUISER  BRAND  Stringless  Beans.  Extra  choice  quality,  young 

and  tender,  and  packed  for  the  finest  trade.  Price,  per  doz . 

CRUISER  SMALL  LIMA  BEANS.  These  are  a  choice  variety  small 
Lima  Beans,  about  the  size  of  your  thumb  nail.  They  are  selected  and 
packed  with  great  care,  being  strictly  high  grade.  Price,  per  doz.,  .  . 
CRUISER  SUCCOTASH.  A  choice  dish,  being  strictly  high  grade. 

Made  of  the  choicest  varieties  of  Corn  and  Lima  Beans.  Price,  per  doz.,  ’ 
CRUISER  WHITE  WAX  STRING  BEANS.  This  is  an  extra  qual¬ 
ity  Golden  Wax  Stringless  Bean.  Finest  variety  of  its  kind  and 
highly  recommended.  Price,  per  doz. . . 


$1.50 


1.45 


1.25 


1.40 


WHOLESALE 

GROCERS 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  Into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Christmas  Window. 

It  is  now  time  to  sell  Christ¬ 
mas  goods,  and  the  best  way  to 
sell  them  is  to  display  them  in 
your  window. 


like  this:  “Here  are  the  good 
things  for  Christmas”  and  the 
other  “A  Merry  Christmas  to 
All.”  Make  the  cards  about  io 
by  16  inches.  For  the  back  use 


This  window  is  easily  dressed. 
For  the  front  secure  four  (or  as 
many  as  desired)  glass  dishes  and 
fill  them  with  nuts,  grapes  or 
oranges,  and  in  the  middle  have 
a  dish  filled  with  cranberries. 
Have  small  price-cards  on  each 
article.  In  the  centre  construct 
a  small  chimney  of  package  dates 
or  something  similar,  and  if  de¬ 
sired  have  a  picture  of  Santa 
Claus  cut  from  cardboard  and 
placed  at  the  top  of  chimney.  At 
each  side  of  this  place  two  heaps 
of  popcorn  to  sell  at  some  special 
price.  In  the  front  have  figs, 
raisins  and  dates  between  the 
glass  dishes.  Along  the  front  of 
window  have  small  twigs  of  holly 
or  laurel ;  this  adds  to  the  attrac¬ 
tion.  Have  two  cards  printed 


cereals  or  any  other  package 
goods.  This  display  will  prove  a 
success  for  the  holidays. 

A.  B.  D. 

439  Prospect  street,  York,  Pa. 

A  Nut  Wihdow. 

Inclosed  find  drawing  of  my 
window,  illustrating  an  object 
lesson. 

After  thoroughly  cleaning  win¬ 
dow  place  three  or  more  trays, 
or  large  dishes,  filled  with 
screened  nuts  along  front  of  win¬ 
dow.  Price  tickets  can  be  put  on 
each  tray. 

Back  of  the  display  of  nuts  have 
(as  per  drawing)  two  small  buck¬ 
ets  filled  with  the  siftings.  Then 
place  two  sign  cards  in  position, 
with  “Object  Lesson”  on  one. 


And  in  addition  to  the  lettering 
on  the  other  have  two  red  arrows 
pointing  to  the  buckets  containing 
the  dirt  or  siftings.  The  window 
can  be  dressed  in  a  short  time  and 
will  speak  for  itself. 

W.  A.  Martin. 
310  W.  Market  street, 

York,  Pa. 


Sardine  Trust  Not  Criminally 
Liable. 


U.  S.  Grand  Jury  Does  Not  Find  Suffi¬ 
cient  Evidence  on  Which  to  Indict. 
It  is  Said  that  an  Injunction  Will  Now 
be  Asked  for  by  the  Government. 


There  will  be  no  criminal  prose¬ 
cution  against  the  Maine  Mer¬ 
cantile  Co.,  usually  known  as  the 
Sardine  Trust.  The  United  States 
Grand  Jury,  after  hearing  all  the 
evidence  against  the  combine,  at 
Portland,  Me.,  last  week,  decided 
not  to  return  a  true  bill.  It  is 
said,  however,  that  the  Federal 
Government  will  begin  a  civil 
action  against  it,  by  way  of  ask¬ 
ing  for  an  injunction  against  the 
continuance  of  the  present  combi¬ 
nation. 

At  the  hearing  before  the 
Grand  Jury  last  week  twenty-five 
witnesses,  including  all  the  promi¬ 
nent  packers  in  Eastport  and 
Lubec,  and  some  of  the  boatmen, 
were  examined  for  the  purpose  of 
learning  whether  the  company, 
which  handles  95  per  cent,  of  the 
products  of  all  the  sardine  can¬ 
ning  factories,  has  criminally  vio¬ 
lated  the  Sherman  Anti-Trust 
law,  which  prohibits  combinations 
in  restraint  of  trade. 

It  is  understood  that  District 
Attorney  Whitehouse  will  now 
bring  a  petition  in  equity  to  en¬ 
join  the  Maine  Mercantile  Co. 
and  the  several  canning  compan¬ 
ies  from  continuing  their  present 
combination  and  their  present 
contracts. 

President  R.  J.  Peacock,  of  the 
Maine  Mercantile  Co.,  said  to¬ 
night  that  the  officers  and  di¬ 
rectors  of  the  company  are  fully 
satisfied  that  they  have  been 
carrying  on  their  business  wholly 
within  the  laws  of  the  United 
States  and  of  the  State  of  Maine. 
He  declared  that  the  officers  of 
the  company  had  volunteered 
testimony  and  produced  books 
and  records  of  the  company  be¬ 
fore  the  District  Attorney  and 
the  Grand  Jury. 

“We  have  no  conspiracy  with 
anyone,”  said  Mr.  Peacock. 


“There  are  eight  or  ten  factories 
in  Maine  which  are  keen  com¬ 
petitors  with  the  Maine  Mercan¬ 
tile  Co.  in  the  sale  of  sardines  to 
the  general  trade.  We  have  no 
agreements  or  understandings 
with  them,  secret  or  otherwise.” 


Ceylon  Tea’s  Good  Showing. 

The  Ceylon  tea  planters  are  congrat¬ 
ulating  themselves  upon  the  steady  and 
uninterrupted  progress  of  their  product 
in  this  country.  They  and  the  handlers 
here  believe  that  the  fact  that  Ceylon’s 
direct  shipments  to  America,  to  Septem¬ 
ber  30th,  were  978,394  pounds  ahead  of 
last  year,  presages  an  increase  for  1908 
in  the  total  (direct  and  indirect)  ship¬ 
ments  to  this  country  of  some  2,500,000 
to  3,000,000  pounds.  For  this  substan¬ 
tial  increase  in  direct  shipments  has  been 
made  in  a  period  of  unusual  trade  de¬ 
pression  and  with  tea  prices  at  their 
lowest  ebb. 

It  is  thought  that  prices  are  unlikely 
to  go  lower,  for  stocks  are  light.  Indeed, 
it  is  pretty  generally  held  that  with  the 
revival  of  trade  consequent  upon  the  re¬ 
newal  of  confidence,  and  the  return  to 
normal  conditions,  as  the  results  of  the 
Presidential  election,  prices  will  un¬ 
doubtedly  go  up.  This,  of  course,  will 
stimulate  buying,  and  Ceylon  will  get  its 
share — an  ever-increasing  portion,  by  the 
way — of  the  business. 

Another  reason  for  improvement  in 
prices  is  the  growing  popularity  of  tea, 
so  strikingly  evidenced  by  the  introduc¬ 
tion  of  individual  teapots  by  the  New 
York  hotels,  those  accomplished  and 
astute  feelers  of  “the  (spending)  public 
pulse.”  The  said  teapots  are  now  fur¬ 
nished  that  each  dame  may  exploit  her 
skill  and  taste  in  brew  and  function,  and 
her  expert  knowledge  of  teas.  The  pi¬ 
quant  Ceylon,  which,  to  its  agreeable 
lemony  taste,  adds  the  quality  of  being 
a  non-reacting  invigorator  and  toner-up 
of  the  lowered  vitality  and  jaded  nerves 
that  wait  on  the  fast  and  furious  pursuit 
of  pleasure,  as  well  as  on  the  strenuous 
endeavors  of  modern  business  life,  is 
much  in  demand  where  fashion’s  votaries 
gather  and  therefore  any  innovations 
which  mean  more  tea,  mean  more  Ceylon 
tea  consumed. 

It  is  to  be  hoped  that  when  the  rest 
of  the  hotels  of  the  country  and  their 
fashionable  guests  take  up  with  this 
latest  metropolitan  tea  wrinkle,  they  will 
do  justice  to  this  most  delicate  and  frag¬ 
rant  of  beverages  in  the  brewing.  Curi¬ 
ously  enough,  despite  all  efforts  to  teach 
Americans  how  to  brew  tea,  a  nicely 
prepared  cup  of  tea  is  a  rare  thing,  either 
in  hotel,  restaurant  or  private  household. 
Either  the  water  is  not  “furiously  boil¬ 
ing,”  or  there’s  too  much  of  the  leaf 
(one-half  teaspoonful  to  the  cup  is 
enough  with  Ceylon  tea),  or  it’s  drawn 
too  long,  or  the  pots  are  damp  and  cold 
when  the  water  is  poured  on  the  leaves. 
Teas  that  are  rich  in  the  delicate  essen¬ 
tial  oils  that  give  exquisite  flavor,  and  in 
theine,  the  tonic  principle,  are,  naturally, 
equally  well  provided  by  Dame  Nature 
with  tannin,  the  astringent,  as  in  the 
case  of  the  Ceylon  product,  which  for 
this  reason  should  not  be  drawn  for 
longer  than  five  minutes,  after  which 
the  beverage  should  be  poured  off  into  a 
hot  dry  pot. 

The  blending,  too,  is  a  matter  of  mo¬ 
ment.  The  wide  range  in  altitude  of 
the  Ceylon  tea  plantations,  from  sea  level 
to  700  feet  above,  gives  great  variety 
to  the  island’s  product  and  makes  it 
possible  to  secure  a  blend  that  will  suit 
the  climate,  water  and  tastes  of  any 
locale.  The  Ceylon  people  claim  that 
it  is  better  to  make  the  blend  of  Ceylon 
teas  exclusively;  but  where,  from  tra¬ 
dition,  other  teas  are  used  they  believe 
the  latter  will  be  benefited  by  blending 
the  Ceylon  leaf  with  them  increasingly, 
and  that  thus  they  will  gradually  ac¬ 
quire  an  educated  palate. 
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THE  GROCERY  MARKETS 

Tea. 

The  tea  market  is  in  a  season¬ 
ably  steady  condition.  The  de¬ 
mand  is  moderate,  as  usua 
toward  the  close  of  the  year,  anc 
there  is  no  change  of  any  char¬ 
acter  to  report.  Prices  through¬ 
out  remain  unchanged,  and  there 
seems  no  indication  that  any 
fluctuation  will  occur  for  severa 
weeks. 

Coffee. 

The  market  for  Rio  and  San¬ 
tos  coffee  has  ruled  very  stupid, 
but  with  no  quotable  change. 
The  hand-to-mouth  demanc 
which  has  characterized  the  mar¬ 
ket  for  several  months  still  con¬ 
tinues,  and  even  this  has  been 
reduced  by  the  approach  of  the 
stock-taking  period  among  the 
jobbers,  when  all  purchasing  is 
reduced  to  a  minimum.  There  is 
no  improvement  in  the  statistical 
position  of  Brazil  coffee,  stocks 
at  primal  points  being  now  about 
3,000,000  bags.  This  extremely 
large  stock  must  surely  give 
notice  to  the  syndicate  that  the 
consuming  interests  do  not  in¬ 
tend  to  carry  any  part  of  their 
burden.  Mild  coffees  are  un¬ 
changed  and  dull.  Java  and 
Mocha  in  moderate  demand  at 
ruling  prices. 

Sugar. 

The  raw  sugar  market  has 
weakened  practically  in  all  quar¬ 
ters  during  the  week,  but  refined 
sugar  has  not  followed,  and  if 
anything  is  a  trifle  firmer.  This 
is  due  to  the  elimination  of  some 
of  the  competition  which  caused 
the  decline.  Refined  sugar,  how¬ 
ever,  is  still  low  and  in  Philadel¬ 
phia  can  be  bought  from  the  re¬ 
finers  for  4.65  cents  for  granu¬ 
lated  in  a  large  way.  The  demand 
is  only  fair. 

Canned  Goods. 

Tomatoes  are  weak  at  6jl/2 
cents  county  for  Maryland  3s. 
Already  a  65-cent  price  is  being 
negotiated  for,  and  it  .would  sur¬ 
prise  nobody  if  sales  should  be 
made  at  that  before  the  end  of 
the  present  month.  Most  of  the 
packers  seem  not  to  be  strong  in 
their  ideas.  Corn  is  dull  and  un¬ 
changed.  There  seems  no  pros¬ 
pect  of  any  change.  Peas  are 
selling  in  a  ragged  sort  of  way 
at  unchanged  prices.  There 
seems  to  be  no  prospect  of  peas 
doing  better,  as  this  year’s  pack 
was  unquestionably  extremely 


large.  Peaches  are  nominally  un¬ 
changed,  though  some  Baltimore 
packers  are  now  quoting  on  the 
the  basis  of  $1.10  for  seconc 
yellows,  which  is  an  advance  o: 
10  cents.  Apples  are  nominally 
unchanged  on  a  basis  of  $2.40  for 
New  York  State  gallons,  though 
sales  have  been  made  at  $2.45, 
and  some  packers  are  asking 
$2.50.  California  canned  goods 
are  dull  and  unchanged.  Smal 
Baltimore  canned  goods  are  in 
fair  demand  at  unchanged  prices. 

Syrup  and  Molasses. 

Glucose  declined  28  to  30  points 
during  the  week;  due  wholly  to 
the  fact  that  new  and  lower- 
priced  corn  is  being  worked  on. 
Compound  syrup  declined  in 
sympathy  2  cents  per  gallon. 
Compound  syrup  is  now  low,  but 
the  demand  seems  not  to  have 
been  stimulated  to  any  appreci¬ 
able  extent.  Sugar  syrup  is  being 
absorbed  as  fast  as  made,  prices 
remaining  unchanged.  Molasses 
is  in  fair  demand  at  ruling  prices. 

Fish. 

Fish  is  taking  a  back  seat  for 
the  present.  Small  Norway 
mackerel  rule  unchanged  on  the 
low  basis  previously  quoted.  The 
demand  is  only  fair.  Irish  mack¬ 
erel  are  unchanged  in  price  and 
in  light  demand.  Cod,  hake  and 
haddock  are  unchanged  and  quiet. 
The  cool  weather  has  caused  a 
little  consuming  boom.  Sardines 
are  unchanged  in  every  grade  and 
in  light  demand.  The  Govern¬ 
ment  investigation  of  the  Sardine 
Trust  has  made  no  diflference  to 
the  market.  Salmon  is  in  fair 
demand  for  the  season  at  un¬ 
changed  prices.  Red  Alaska  in 
secondary  markets  is  slightly 
above  the  coast  parity. 

Dried  Fruits. 

Prunes  are  weaker.  Santa 
Claras  are  now  quoted  on  a  3-cent 
basis,  coast,  by  some  packers,  and 
sales  of  outside  brands  have 
actually  been  made  during  the 
week  at  2%  cents.  The  demand 
is  light.  Peaches  are  in  fair  de¬ 
mand  at  ruling  prices.  Apricots 
are  scarce  and  wanted,  and  are 
believed  to  be  nearly  cleaned  up 
torn  first  hands.  Currants  are 
selling  well  at  unchanged  prices. 
Raisins  are  still  slow  and  weak. 
Loose  raisins  are  in  demand  at 
'airly  steady  prices,  but  seeded 
are  neglected  and  the  price  is  not 
strong.  The  whole  raisin  market 
seems  rather  hopelessly  demoral- 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  fo 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department ' 
and  contribute  a  good,  suggestive  weekly  article.  We  have  trie< 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers 
probably  every  one  of  whom  has  some  technical  knowledge  of  win 
dow-dressing.  What  we  want  is  articles  clearly  describing  windov 
displays  that  can  be  made  by  the  average  retailer ;  not  necessarily  nev 
or  original — in  fact,  those  which  have  been  used  successfully  ar 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  ai 
average  price  of  £5  each.  All  matter  sent  in  under  this  arrangemen 
should  be  addressed  to  the  “  Window-Dressing  Department.”  I 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ini 
(not  pencil). 


ized.  Citron,  dates  and  figs  are 
wanted  at  unchanged  prices. 

Beans  and  Peas. 

Domestic  pea  beans  are  un¬ 
changed  in  price  and  in  light  de¬ 
mand.  Imported  pea  beans  are 
perhaps  a  trifle  weaker  and  sell¬ 
ing  only  moderately.  Marrows 
show  no  change,  either  imported 
or  domestic,  and  the  demand  is 
light.  California  limas  are  un¬ 
changed  in  price  and  selling 
moderately.  Green  and  Scotch 
peas  have  advanced  5  to  10  cents 
per  bushel  during  the  week  and 
are  now  quoted  at  $2.10  and 
$2.25  respectively.  Split  peas  are 
unchanged,  firm  and  in  moderate 
demand. 

Butter. 

The  butter  market  is  very 
active  on  the  present  basis.  The 
consumptive  demand  is  very  good 
and  the  supply  of  fresh  butter  is 
very  light.  Storage  butter  is  in 
steady  demand  and  stocks  are 
being  rapidly  reduced.  This  ap¬ 
plies  to  all  grades.  No  material 
change  is  looked  for  in  the  next 
few  days,  though  there  may  be 
some  slight  fluctuation  in  price. 

Eggs. 

The  supply  of  fresh  eggs  is  ex¬ 
tremely  light.  Fresh  eggs  are  in 
active  demand  at  1  to  2  cents 
above  a  week  ago.  Storage  eggs 
are  being  rapidly  withdrawn  to 
fill  the  gap,  and  stocks  are  being 
reduced  so  rapidly  that  a  general 
advance  of  2  to  3  cents  per  dozen 
has  occurred.  Present  conditions 
are  likely  to  exist  until  there  is  a 
arger  supply  of  fresh  eggs,  which 
will  not  be  before  January. 

Provisions. 

Everything  in  smoked  meats, 
including  all  cuts  of  hams,  bellies 


and  bacon,  is  unchanged  on  th< 
same  basis  as  for  several  weeks 
The  consumptive  demand  con 
tinues  very  light,  and  prices  an 
about  unchanged.  Both  pure  am 
compound  lard  are  steady  and  un 
changed,  and  there  is  a  fair  de 
mand  reported  for  both.  Drier 
beef,  barrel  pork  and  cannec 
meats  are  all  dull  and  rule  at  un 
changed  prices. 

Cheese. 

The  past  week  has  shown  a  bet¬ 
ter  consumptive  demand  foi 
cheese,  and  the  market  is  aboil  1 
Yz  cent  firmer.  Stocks  are  verj 
light  and  trade  very  satisfactory 
Any  radical  change,  seems  un¬ 
likely. 

Poultry. 

The  outlook  is  for  better  tur¬ 
key  conditions  at  Christmas  than 
at  Thanksgiving.  Stock  is  get¬ 
ting  in  in  much  better  condition 
and  will  doubtless  be  fatter.  It 
is  impossible  to  forecast  the 
prices  which  will  rule,  but  the 
present  indication  is  that  the  mar¬ 
ket  will  rule  firm  on  about  to¬ 
day’s  basis.  The  outlook  is  for 
an  ample  supply  of  chickens, 
ducks,  fowls,  geese,  etc.,  at  about 
present  ruling  prices. 

Produce. 

Potatoes,  York  State,  90  cents 
per  bushel,  demand  good  ;  Scotch, 
$2.50  per  sack,  demand  fair; 
sweets,  prime,  50  to  60  cents  per 
basket;  culls,  35  to  40  cents  per 
basket,  demand  good ;  carrots,  35 
to  40  cents  per  basket,  demand 
fair;  Jersey  cabbage,  20  to  25 
cents  per  basket;  York  State 
(Danish),  $28  to  $30  per  ton,  de¬ 
mand  good;  white  turnips,  15 
cents  per  basket;  yellow,  15  to  20 
cents  per  basket,  demand  fair; 
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beets,  $2  to  $2.50  per  hundred 
bunches,  demand  fair ;  yellow 
onions,  70  to  75  cents  per  basket ; 
white  pickling,  65  to  75  cents  per 

S basket,  demand  fair;  New  York 
salad,  $2.25  to  $2.50  per  basket; 
Florida  salad,  $1.50  to  $1.75  per 
basket,  demand  fair;  horseradish, 

1  domestic,  $3.25  to  $3.50  per  barrel, 
demand  fair;  watercress,  $1  to 
$1.25  per  basket,  demand  poor; 
Pennsylvania  celery,  6  to  8  cents 
per  bunch ;  York  State  and  Kala¬ 
mazoo,  60  to  70  cents  per  bunch, 
i  demand  fair ;  cauliflower,  short 
!  cut,  $3.50  to  $4  per  barrel,  demand 
I  fair;  parsnips,  90  cents  to  $1  per 
:  barrel,  demand  poor ;  pumpkins 
(Boston  squash),  $1  to  $1.25  per 
,  barrel,  demand  poor;  spinach, 

;  Pennsylvania,  $1.50  to  $1-75  Per 
barrel;  Southern,  $1  to  $1.25  per 
barrel,  demand  fair  ;  oyster  plants, 

,  2  to  3  cents,  demand  fair ;  hot¬ 
house  radishes,  3  to  3 J4  cents  per 
bunch,  demand  good. 

Green  Fruit. 

1  Apples,  per  barrel,  Kings,  $4  to 
$4.25;  Baldwins,  $3.50  to  $3.75; 
Hulbersons,  $3.50  to  $375; 
Greenings,  $3.25  to  $3.50;  North¬ 
ern  Spy,  $3.50  to  $4;  Bellflower, 
California  choice,  $1.25  to  $1.50 
per  box;  Ben  Davis,  California 
j  choice,  $2  to  $2.25  per  box;  Jona- 
!  than,  California  choice,  $2.25  to 
$2.50  per  box,  demand  fair; 
bananas,  large,  $1  to  $1.50  per 
bunch  ;  8-hands,  75  cents  to  $1  per 
bunch ;  7-hands,  60  to  75  cents  per 
bunch;  6-hands,  40  to  50  cents 
per  bunch ;  red  bananas,  choice 
fruit,  $2  per  bunch,  demand  fair ; 
oranges,  Florida,  $1.75  to  $2.25 
per  box;  tangerines,  $3.25  to  $3-75 
per  box,  demand  fair ;  lemons, 
California,  $2.25  to  $3.50  per  box; 
Messini,  $2.25  to  $2.75  per  box, 
demand  fair;  pineapples,  $1.75  to 
$2.25  per  crate,  demand  fair ; 
limes,  80  cents  per  100,  demand 
fair;  Florida  grapefruit,  $2.25  to 
$3.25  per  box,  demand  fair. 

Nuts. 

Peanuts,  green,  choice,  3j4 
cents  per  pound ;  fancy, 
cents  per  pound;  jumbo,  sH  cents 
per  pound;  roasted,  choice,  85 
cents  per  bushel;  fancy,  $1.20  per 
bushel;  jumbo,  $1.45  per  bushel, 
demand  fair;  almonds,  paper  shell. 
14  cents  per  pound;  soft  shell, 
13  cents  per  pound;  Brazils,  9 
cents  per  pound ;  filberts, 
cents  per  pound;  pecans,  12 
cents  per  pound;  walnuts,  nj4 
cents  per  pound;  mixed  nuts,  10 
cents  per  pound,  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 


Baltimore  Canned  Goods. 

No.  1. 

Business  was  dull  in  the  market 
here  this  week  and,  at  present,  the 
outlook  is  for  continued  dullness 
during  December,  which  is  sel¬ 
dom  an  active  month  for  canned 
goods.  The  tomato  market  pre¬ 
sents  no  new  features  of  interest 
in  any  direction,  excepting  that 
there  is  some  buying  of  that  ar¬ 
ticle  at  the  present  prices  for  de¬ 
ferred  shipment,  to  be  invoiced 
after  J  anuary  1st,  which  looks  like 
a  safe  proposition,  all  things  con¬ 
sidered.  Some  good  trades  can  be 
picked  up  on  that  basis  and  they 
are  well  worth  attention  now.  As 
compared  with  last  year’s  output, 
the  pack  of  tomatoes  this  year  was, 
say,  25  per  cent,  short,  but  about 
equal  to,  or  perhaps  a  little  more 
than,  the  average  of  the  output  in 
the  three  years  preceding  1907. 
It  is  believed  that  the  present  low 
prices  will  stimulate  consumption 
to  the  same  extent  as  in  last  sea¬ 
son,  hence  the  belief  that  a  reac¬ 
tion  to  a  higher  level  of  prices  is 
inevitable.  If  all  the  jobbers  who 
say  they  are  waiting  until  after 
the  new  year  srets  fairly  started  to 
buy  tomatoes  liberally  take  only 
two  or  three  carloads  each,  the 
effect  upon  the  market  will  be 
pleasing  to  the  canners  and  the 
buyers,  as  well  as  to  the  brokers, 
and  a  healthier  condition  will  pre¬ 
vail  for  that  article. 

In  the  other  lines  of  goods  the 
new  pack  of  cove  oysters,  baked 
beans  and  sauer  kraut  were  firm 
and  strong,  and  the  remainder  of 
the  list  was  inactive  and  prac¬ 
tically  unchanged  as  to  either  the 
prices  or  the  demand.  Sweet 
potatoes  are  fairly  active  at  the 
present  price  and  are  growing 
more  popular  each  season  as  an 
article  of  canned  food. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 


No.  2. 

But  few  jobbers  held  large 
stocks  of  canned  goods  at  the  be¬ 
ginning  of  the  packing  season  of 
1908.  Sales  of  futures  were  es¬ 
pecially  light.  The  pack  of  toma¬ 
toes  was  33  per  cent,  short  of  the 
previous  year,  the  price  averaging 
10  cents  per  dozen  less.  It  has 
been  estimated  that  high  prices 
curtail  the  consumption  of 
canned  tomatoes.  Prices  from 
10  to  20  cents  per  dozen  less  than 
anything  that  could  be  termed 
high  prices  have  prevailed  and  so 
far  there  is  no  indication  from  the 
jobbing  point  of  view  that  toma¬ 
toes  are  going  into  consumption 
more  rapidly  than  if  the  price  was 
20  cents  per  dozen  higher.  The 
pack  of  corn  for  1908  is  only  one- 
third  of  what  was  known  to  have 
been  the  total  for  years  and  still 
notwithstanding  all  this, the  active 
market  for  corn  has  not  material¬ 
ized,  The  pea  pack  was  also 


short  and  like  conditions  hover 
over  the  pea  market.  It  is  a  ques¬ 
tion  of  stagnant  business  condi¬ 
tions;  for  if  such  is  the  case,  the 
multitudinous  reports  in  the 
dailies  would  be  misrepresenta¬ 
tions  of  true  business  conditions, 
and  if  this  suggestion  does  not 
answer  the  questidii,  in  which  di¬ 
rection  shall  we  turn  for  a  solu¬ 
tion  of  the  conditions  which 
continue  to  exist  and  'is  indis¬ 
putable  when  actual  trades  are 
made. 

A  commercial  tourist  driving 
among  the  cross  roads,  villages 
and  towns  of  North  Carolina  has 
just  advised  that  it  was  his  experi¬ 
ence  to  reach  a  country  cross  roads 
store  by  noon.  Desiring  to  satisfy 
the  pangs  of  appetite,  he  quickly 
closed  a  deal  for  a  can  of  oysters 
and  a  box  of  crackers ;  the  price 
for  the  can  of  oysters  was  15 
cents.  Securing  an  opener,  he  set¬ 
tled  himself  for  a  quick  lunch. 
Upon  opening  the  can  he  found 
that  it  contained  a  single  oyster, 
without  a  comrade.  He  fails  to 
say  whether  this  oyster  was  a 
bachelor  or  a  bachelor  maid,  but 
he  insists  that  it  was  enjoying 
single  blessedness,  and  the  point 
of  his  objection  was  that  it  did 
not  justify  an  outlay  of  15  cents 
for  the  single  oyster.  He  inquired 
of  the  storekeeper  whether  he  had 
some  other  brand ;  he  replied 
“yes”  and  it  sold  for  18  cents. 
Again  he  invested  with  alacrity 
and  found  that  for  18  cents  this 
time  he  obtained  three  oysters. 
It  is  needless  to  say  that  after  this 
experience  this  knight  of  the  road 
tabooed  canned  oysters,  and  if 
this  sample  is  not  an  exception, 
but  rather  the  rule,  it  is  not  so 
strange  after  all  why  there  is  not 
a  better  demand  for  canned 
oysters. 

It  has  also  been  within  the 
province  of  many  canned  goods 
operators  to  observe  the  cutting 
of  certain  brands  of  tomatoes 
wherein  was  found  a  lonesome 
tomato  or  two  and  the  balance 
water  or  juice,  sometimes  inter¬ 
mingled  with  pulp,  or,  possibly, 
a  can  of  corn  either  half  filled 
with  a  tough  variety  of  sugar 
corn,  the  balance  water,  or  pos¬ 
sibly  the  entire  can  filled  with  field 
corn.  If  these  facts  are  in  any 
way  suggestive  of  a  possible  clue 
to  the  right  theory, would  it  not  be 
well  for  packers  of  better  grades 
and  reliable  goods  to  combine 
their  efforts  in  bringing  about  a 
cessation  of  such  practices  among 
the  fraternity,  not  only  for  the 
philantrophic  motive  of  refusing 
to  allow  the  public  to  be  further 
deceived  and  disgusted,  but  from 
the  advantage  that  would  entirely 
redown  to  other  packers  by  the 
elimination  of  such  practices? 
And  in  this  movement  would  it 
not  be  well  for  the  buyer  to  ren¬ 
der  all  assistance  possible  and  use 
his  efforts  to  aid  and  assist  the 
packers  who  engage  in  this  her¬ 
culean  task  rather  than  encour¬ 


age  the  man  who  packs  slop  and 
discourage  the  man  who  packs 
quality,  not  infrequently  sug¬ 
gesting  to  him  that  he  should  sell 
lis  best  quality  in  line  with  prices 
which  are  named  for  inferior 
grades  and  brands,  for  without 
his  assistance  on  the  part  of  the 
buyer,  no  matter  what  might  be 
undertaken  by  the  packers  in  a 
movement  of  this  kind,  it  will  not 
amount  to  anvthing. 

Trading  in  tomatoes  has  been 
somewhat  spasmodic.  The  lack 
of  interest  on  the  part  of  buyers 
and  continued  indifference  is  in¬ 
deed  remarkable.  It  is  also 
worthy  of  consideration  and 
strangely  notable  that  the  market 
las  retained  a  firm  attitude  not¬ 
withstanding  all  the  counter  con¬ 
ditions  which  have  a  tendency  to 
turn  it  otherwise.  W ere  it  not 
or  the  condition  which  we  have 
frequently  called  attention  to 
leretofore,  namely,  the  below 
cost  prices  prevailing,  it  is  more 
than  probable  a  decline  would 
rave  been  again  noted,  for  when 
surrounded  by  stagnant  condi¬ 
tions  as  have  been  prevailing 
since  the  close  of  packing  season, 
it  is  only  a  condition  of  dire  neces¬ 
sity  that  would  hold  the  market 
steady  at  such  times.  Many 
packers  are  willing  to  do  business 
at  cost  and  a  number  at  a  loss, 
but  there  is  only  a  certain  per¬ 
centage  of  the  cost  that  will  be 
allowed  by  the  most  distressed, 
and  then  the  limit,  a  settling  price 
and  no  further  concession  can 
probably  be  granted,  no  matter 
how'  sagaciously  the  sugar  coated 
offering  may  be  presented.  The 
limit  for  3s  standard  tomatoes 
seems  this  time  to  have  been  70 
cents,  and  even  though  a  few 
sellers  may  have  shown  a  willing¬ 
ness  to  tempt  buyers  at  2j4  cents 
deduction,  it  was  soon  found  that 
others  were  unwilling  to  imitate ; 
as  a  result,  the  market  seems  to 
have  again  steadied  itself  at  the 
old  price  of  70  to  72 >4  cents  for 
3s  full  standard  tomatoes,  50  to 
52J/2  cents  for  2s,  with  off-stand- 
ard  3s  at  6 7J4  cents  and  seconds 
at  62j4  to  65  cents,  depending 
upon  quality.  Gallons,  $2  to 
$2.10,  with  a  fair  demand  for 
fancy  grades  at  full  prices  and 
quite  a  little  buying  for  January 
1st  shipment,  with  some  orders 
coming  in  from  the  West  for 
shipment  at  the  opening  of  lake 
and  rail  navigation. 

Corn  remains  unchanged  from 
previous  advices,  with  strong 
possibility  of  an  advance,  with  a 
continuance  of  present  conditions  ; 
of  course,  this  belated  advance 
may  be  postponed,  and  yet  the 
statistical  position  of  this  com¬ 
modity  must  sooner  or  later  force 
higher  prices.  We  quote  stand¬ 
ard  shoepeg  at  60  to  62J4  cents; 
fancy,  70  to  75  cents,  and  extra 
fancy,  75  to  80  cents.  Southern- 
packed  Maine  style,  65  to  67J4 
cents,  with  one  or  two  off  lots  at 
62j4  cents,  f.  o.  b.  The  holdings 
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of  Maine  style  corn  among  South¬ 
ern  packers  is  very  light. 

Strasbaugh,  Silver  &  Co. 
Aberdeen,  Md. 

Imported  Fish  Products. 

Holland  herring  are  in  quite 
good  demand,  but  prices  are  as 
low  as  ever,  and  while  market  in 
Holland  has  improved  materially 
owing  to  a  short  catch,  there  is 
not  much  likelihood  of  prices  ad¬ 
vancing  here  as  long  as  compe¬ 
tition  is  as  strong  as  it  is  now. 

Scotch  herring  are  higher  anc 
rather  scarce.  Demand  good. 

Norway  herring  slightly  firmer, 
only  very  large  and  very  smal 
sizes  obtainable.  Medium  sizes 
unobtainable  at  present. 

Norway  mackerel  are  rather 
dull  and  neglected.  Holders  are 
unwilling  to  accept  buyers’  offers 
and  are  waiting  for  the  turn  of  the 
year  to  advance  their  asking 
prices.  Holders  in  Norway  are 
unwilling  to  part  with  their  stocks 
at  present  market  level,  which 
they  consider  much  too  low. 

Irish  mackerel  are  neglected. 

Imported  oil  sardines  without 
change.  French,  of  which  stocks 
are  very  small,  are  selling  in  a 
hand-to-mouth  way.  Portuguese 
are  scarce,  in  good  demand  and 
almost  unobtainable  at  this 
moment.  None  are  being  packed 
at  present  and  all  of  course  are 
anxiously  waiting  for  the  appear¬ 
ance  of  small  fish  suitable  for  the 
American  trade. 

Stockfish,  especially  Italian  No. 
i  Round,  is  getting  scarce  and 
price  is  tending  higher. 

Norway  smoked  sardines  con¬ 
tinue  in  very  good  demand,  and 
prices  are  very  strong.  The  pack¬ 
ers  have  signed  an  agreement  not 
to  pack  any  sardines  during  Feb¬ 
ruary,  March  and  April,  conse¬ 
quently  cheaper  grades  of  Nor¬ 
way  sardines,  which  are  called 
winter  fish,  are  likely  to  be  scarce. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 

Sugar. 

There  hasn’t  been  much  change 
in  the  sugar  situation.  Condi¬ 
tions  continue  about  as  before. 
The  raw  market  is  not  quite  as 
firm  as  a  week  ago,  but  we  are 
getting  nearer  to  new  crop  time 
and  a  slight  easing  off  of  values 
could  be  expected.  Prompt  ship¬ 
ment  sugars  would  find  buyers, 
but  the  supplies  from  the  new 
crops  are  not  being  sought  at 
present  quotations.  The  market 
will  make  substantial  declines 
when  the  factories  in  Cuba,  Porto 
Rico  and  San  Domingo  get  well 
started,  and  the  refiners  will  run 
along  on  stocks  as  light  as  possi¬ 
ble  while  waiting  for  the  new 
shipments.  With  the  factories 
sending  sugar  to  the  United 
States  faster  than  it  can  be  used 
owners  will  make  the  usual  con¬ 
cessions,  in  lieu  of  storing  and 
caring  for  the  sugar  themselves, 
and  the  result  will  be  a  market 


much  under  the  present  level. 
The  early  cargoes  won’t  sell  much 
below  to-day’s  price,  the  position 
of  the  refiners  will  not  be.  as  se¬ 
cure  as  it  will  become  later,  but 
after  the  first  stocking-up  anc 
until  the  top  point  has  been 
reached  in  crop  operation  the  ad¬ 
vantages  of  the  market  will  lie 
with  buyers.  The  market  last 
year  acted  as  it  customarily  does 
under  the  stress  of  the  heavy  ship¬ 
ments  and  prices  declined.  The 
quotation,  however,  did  not  get 
below  3.67  cents,  and  not  many 
sugars  were  sold  at  that  figure. 
The  advantages  of  the  market 
were  soon  regained  by  sellers,  it 
early  becoming  apparent  that 
Cuba  was  to  render  a  greatly  de¬ 
creased  outturn.  This  year  the 
probabilities  are  that  Cuba  will 
reap  a  1,250,000  to  1,300,000-ton 
crop,  the  other  islands  turn  out 
increased  supplies,  and  the  indica¬ 
tions  are  for  a  total  world’s  pro¬ 
duction  equal  to  the  demands  o : 
consumption.  It  is  unlikely  that 
consumption  will  be  hampered  by 
high  prices  during  1909.  It 
should  prove  a  normal  year.  We 
expect  a  normal  progress  of  sugar 
values  throughout.  A  gradua 
decline  while  the  first  parts  of  the 
crops  are  being  marketed  and  a 
regaining  of  strength  and  better 
prices  afterward,  the  strength  and 
better  prices  to  be  maintained, 
with  fluctuations  now  and  then 
up  to  the  arrival  of  another  sugar 
season,  bringing  With  it  perhaps  a 
new  set  of  conditions  to  be  met, 
or  maybe  the  same  ones  we 
usually  have.  Sugar  years  are 
much  alike.  They  vary  only  when 
the  demand  and  supply  basis  is 
disturbed,  and  demand  and  sup¬ 
ply  work  the  same  in  sugar  as 
they  do  in  other  products. 

M.  G.  Wanzor  &  Co. 
New  York,  N.  Y. 

Spices. 

The  market  is  exceedingly  firm 
and  there  have  been  several  ad¬ 
vances  in  the  list.  The  demand 
has  been  exceedingly  good,  both 
for  spot  goods  and  for  nearby 
arrivals. 

P  e  p  p  e  r. — Buying  has  been 
quite  heavy  at  slightly  firmer 
prices.  In  some  instances  higher 
prices  are  asked  abroad  for  pep¬ 
per  than  our  spot  market.  Pep¬ 
per  is  really  at  too  low  a  level  not 
to  attract  buyers.  The  market 
is  exceedingly  safe  at  present 
values. 

Cayennes  scarcely  steady,  but 
without  change  during  the  week. 

Cloves  very  scarce  on  spot. 
Futures  are  steady  with  upward 
tendency.  Receipts  at  Zanzibar 
since  August  1st  are  43,000  bales, 
against  the  151,000  bales  in  1908. 
So  it  certainly  looks  like  higher 
trices  must  rule  ere  long. 

Mace  is  firmer,  with  very  large 
demand  for  nearby  arrivals. 

Nutmegs  practically  unchanged 
during  the  week.  Larger  sizes 
are  in  limited  supply. 


Pimento  (Allspice)  has  been 
steady;  demand  very  good.  We 
look  for  a  slowly,  but  steadily 
rising  market. 

Cassias. — Saigon  firm,  but  un¬ 
changed.  Batavia  steady.  China 
somewhat  firmer  with  upwarc 
tendency. 

Gingers. — Stocks  of  Cochin  anc 
Japans  are  practically  exhauster 
and  there  is  very  little  African 
in  the  country.  Prices  are  much 
firmer  and  will  be  higher. 

Seed  s. — Caraway  somewhat 
firmer  on  spot  and  quoted  higher 
for  arrival.  Coriander  and  Poppy 
are  unchanged.  Celery  and  Mus¬ 
tard  also  steady  without  change 
in  price. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


MARKET  NOTES. 

Florida  grapefruit  are  in  good 
supply  and  the  price  remains 
very  moderate — $3  to  $3.50.  The 
demand  is  excellent. 

Cranberries  still  rule  very  high 
and  show  an  advance  over  last 
week.  Fancy  stock  now  com¬ 
mands  $15  per  barrel  and  the  gen¬ 
eral  run  $3.25  to  $3.75  per  crate. 
The  demand  is  good  and  stock 
very  light. 

Tangerines  are  comparatively 
low— $1.75  to  $2  per  box.  The 
demand  is  fair. 

Apples  are  firm.  Anything 
good  ranges  from  $3.50  to  $4  per 
barrel.  The  demand  is  light. 

Florida  beans  are  lower— $2.50 
to  $3,  which  is  a  decline  from  $4 
to  $4.50.  The  demand  is  slow. 
New  crop  beans  coming  forward 
were  the  cause  of  the  decline. 

Florida  salad  ranges  from  $2.50 
to  $3  per  basket  and  is  in  good 
demand. 

Florida  peas  range  from  $3.25 
to  $3.50  per  basket  and  are  in  fail 
demand. 

Hothouse  cucumbers  are  com¬ 
ing  steadily  forward  and  average 
$1.40  per  dozen. 

Cabbage  is  high.  York  State 
stock  ranges  from  $1.75  to  $1.90 
per  barrel.  The  demand  is  fair. 

Long  Island  cauliflower  ranges 
rom  $4  to  $5  per  barrel  and  seems 
to  be  wanted. 

California  tomatoes  average 
$1.75  per  crate  and  Floridas  $3.25 


to  $3.50.  Hothouse  fruit  bring: 
22  lo  25  cents  per  pound.  Toma 
toes  are  in  fair  demand. 

Florida  squash  averages  $3.2; 
per  crate  and  is  selling  ver> 
slowly. 

Hothouse  radishes  range  fron 
$3  to  $3.50  per  100  and  arc 
wanted.  * 


Roosevelt  Ignores  Food  Law  bu 
Recommends  Parcels  Post. 

Contrary  to  Public  Expectation,  H< 
Makes  No  Comment  on  Federa 
Food  Laws.  Urges  Congress  tc 
Arrange  a  Trial  of  Parcels  Post  ir 
Rural  Districts. 


Contrary  to  the  general  expec¬ 
tation,  the  President,  in  his  annual 
message  to  Congress;  did  not  dis¬ 
cuss  the  workings  of  the  Federal 
food  law.  It  had  been  anticipated 
that  he  would  make  some  recom¬ 
mendations  along  this  line,  and 
several  professed  to  have  infor¬ 
mation  that  he  would  express  an 
opinion  of  Dr.  Wiley  in  a  few 
well  chosen  words.  There  was 
neither  direct  nor  indirect  refer¬ 
ence  to  the  food  law  in  the  mes¬ 
sage. 

The  President  did  consider  the 
question  of  parcels  post,  however, 
and  recommended  a  trial  of  the 
plan,  in  spite  of  the  request  of 
the  National  Retail  Grocers’  As¬ 
sociation  that  he  refrain  from 
doing  so.  The  President’s  recom¬ 
mendations  regarding  parcels 
post  are  as  follows : — 

In  my  last  annual  message  I  com¬ 
mended  the  Postmaster-General’s 
recommendation  for  an  extension  of 
the  parcel  post  on  the  rural  routes. 
The  establishment  of  a  local  parcel 
post  on  rural  routes  would  be  to  the 
mutual  benefit  of  the  farmer  and  the 
country  storekeeper,  and  it  is  desir¬ 
able  that  the  routes,  serving  more 
than  15,000,000  people,  should  be  uti¬ 
lized  to  the  fullest  practicable  extent. 
An  amendment  was  proposed  in  the 
Senate  at  the  last  session,  at  the  sug¬ 
gestion  of  the  Postmaster-General, 
providing  that,  for  the  purpose  of  as¬ 
certaining  the  practicability  of  estab¬ 
lishing  a  special  local  parcel  post  sys¬ 
tem  on  the  rural  routes  throughout 
the  United  States,  the  Postmaster- 
General  be  authorized  and  directed  to 
experiment  and  report  to  the  Con¬ 
gress  the  result  of  such  experiment 
by  establishing  a  special  local  parcel 
post  system  on  rural  delivery  routes 
in  not  to  exceed  four  counties  in  the 
United  States  for  packages  of  fourth- 
class  matter  originating  on  a  rural 
route  or  at  the  distributing  post-office 
for  delivery  by  rural  carriers.  It 
would  seem  only  proper  that  such  an 
experiment  should  be  tried  in  order 
to  demonstrate  the  practicability  of 
the  proposition,  especially  as  the 
Postmaster-General  estimates  that 
the  revenue  derived  from  the  oper¬ 
ation  of  such  a  system  on-all  the 
rural  routes  would  amount  to  many 
million  dollars. 
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Selling  Talks  With  Grocery  Clerks 


Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 

[The  "Grocery  World  and  General  Merchant”  has  come  into  possession 
if  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  it  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


FROZEN  THINGS. 

I  From  now  on  you  are  likely  to 
tave  occasional  complaints  about 
;elery,  lettuce,  etc.,  being  frozen, 
t  is  well  to  know  that  these  can 
>e  brought  btfck  to  their  normal 
:ondition  by  simply  placing  them 
n  cold  water.  Instructions  are 
;iven  the  shipping  clerk  to  double 
vrap  all  frost  sensitive  vegetables. 
7et,  in  spite  of  this,  they  may 
irrive  in  the  kitchen  frozen 
hrough  careless  exposure  at  the 
>ack  door.  Potatoes,  if  only 
.hilled  and  have  assumed  a  dark 
olor,  can  be  made  eatable  when 
■oaked  in  cold  water. 

In  connection  with  this  it  is 
veil  to  advise  all  buyers  of  flour 
o  heat  the  flour  in  the  oven  before 
nixing  the  dough.  If  this  is 
leglected  where  flour  is  really 
:old  the  dough  will  not  work. 

'HE  “GROCERY  WORLD  AND  GEN¬ 
ERAL  MERCHANT.” 

The  manager  is  a  subsciber  to 
he  “Grocery  World  and  General 
derchant,”  and  those  of  you  that 
lo  not  get  it  are  at  liberty  to  call 
or  it  at  the  office  any  Tuesday 
norning,  passing  it  from  one  to 
mother  as  soon  as  you  peruse  its 
ontents.  Articles  appear  in  this 
taper  bearing  on  the  pure  food 
aw,  advertising  and  other  general 
opics  that  you  will  find  very  use- 
ul.  Our  own  mutual  aid  papers 
re  here  reproduced.  But  the 
important  thing  in  reading  these 
rticles,  as  in  reading  any  other 
;ood  thing,  is  to  “read  to  profit.” 
5ut  the  thing  into  practice.  The 
ecret  of  successful  reading  and 
uccessful  sermon-hearing  is  to 
cflect  on  the  things  read  and 
ieard.  Go  over  them  mentally, 
’ecome  imbued  with  their  spirit 
nd  you’ll  find  them  true  aids  in 
ight  living  and  right  business 
’l'actice. 

NO  MORE  SELFISHNESS. 

You  are  now  receiving  a  com- 
• '.fission  of  the  J4  of  I  per  cent. 

;  n  your  sales.  Attention  of  the 


management  was  called  to  grab¬ 
bing  of  butter  sales,  vegetable 
sales,  meat  sales  and  delicatessen 
sales  by  the  grocerymen.  This  is 
unfair  and  must  be  discontinued 
at  once.  Customers  were  held 
back  from  these  departments  in 
order  that  you  might  swell  your 
sales.  This  is  perfectly  permissi¬ 
ble  on  ’phone  orders,  but  not 
when  the  customer  enters  the 
store. 

CARRIER  BASKETS. 

Onions,  sweet  potatoes,  carrots, 
turnips  and  apples  will  now  be 
pushed  in  carrier  baskets.  These 
hold  about  J^-peck,  and  one  hun¬ 
dred  of  them  will  be  placed  on  dis¬ 
play  every  day.  This  system  will 
sell  more  goods  by  their  very 
suggestion.  It’s  the  small  price 
and  the  neatness  and  convenience 
o,f  the  package  that  will  do  it. 
Any  number  of  people  you  will 
find  buying  a  carrier  that  would 
not  buy  a  3/2-peck.  Such  is  one 
of  the  peculiarities  of  woman 
nature. 

IIOW  TQ  SELL  DATES. 

When  a  box  of  Persian  dates  is 
turned  out,  the  first  thing  to  do 
is  to  sponge  off  the  sides  and 
ends,  then  break  it  in  the  centre, 
showing  up  both  broken  ends.  In 
this  shape  they’re  irresistible. 
Pound  and  3-pound  packages  will 
be  weighed  up  in  the  stock  room. 
Place  around  these  recipes  for 
date  candy,  date  pudding  and  date 
cake.  But  it’s-  the  way  these  are 
opened  up — their  beautiful  rich 
color,  thei?  soft,  sticky,  sweet 
suggestiveness  that  sells  them. 
Blight  cents  per  pound. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  August  18,  1908 : — 
896,077.  Ice  cream  freezer.  C.  F. 
Barrv,  Warren,  N.  H. 

896,162.  Oyster  opener.  Augusta  H. 
Roters,  Urania,  La. 

896,596.  Process  of  making  candy. 
John  Stuckes,  St.  Louis,  Mo. 


896,396.  Attachment  for  bread  knead¬ 
ing  and  molding  machines.  Carl  and 
E.  J.  Kruse,  Seattle,  Wash. 

896,493.  Egg  strainer.  H.  J.  Walz, 
Buffalo,  and  J.  W.  Butler,  Hermitage, 
N.  Y. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  oysters.  Miller  Bros.  &  Co.,  Bal¬ 
timore,  Md.  The  word  “Royalty”  and 
a  representation  of  a  cushion,  upon 
which  rest  a  crown  and  crossed  swords, 
all  within  a  wreath. 

For  oysters,  fruits  and  vegetables  in 
hermetically  sealed  receptacles.  Miller 
Bros.  &  Co.,  Baltimore,  Md.  The  word 
“Jumbo”  and  a  representation  of  an 
elephant. 

For  flour.  The  Ogilvie  Flour  Mills 
Co.,  Montreal,  Canada.  The  words 
“Ogilvie’s  Glenora”  and  a  representa¬ 
tion  of  a  shield  quartered  with  a  cross 
at  the  centre  and  surmounted  by  an  arm 


holding  a  scimiter,  the  quarters  of  the 
shield  containing  crescents  and  repre¬ 
sentations  of  dogs,  the  whole  being 
printed  in  red. 

For  extracts  of  meat.  The  Compagnie 
des  Produits  Kemmerich  Societe  Ano- 
nyme,  Antwerp,  Belgium.  The  signature 
“Prof.  Dr.  Kemmerich”  in  red. 

For  canned  fruits  and  vegetables,  ap¬ 
ple  butter,  tomato  catsup  and  mince 
meat.  Nave-McCord  Mercantile  Co., 
St.  Joseph,  Mo.  The  word  “Acropolis.” 

For  sardines  in  cotton-seed  oil.  Blan¬ 
chard  Mfg.  and  Canning  Co.,  Eastport, 
Me.  The  words  “Palm  Brand.” 

For  soda  crackers.  The  Hess  Biscuit 
and  Bread  Co.,  Ogden,  Utah.  The  words 
“Eet-a-soda  Cracker”  and  a  representa¬ 
tion  of  a  hand  holding  a  cracker  to  a 
round  human  face,  having  a  representa¬ 
tion  of  the  American  continents  forming 
the  nose. 

For  grapes.  Keystone  Grape  Co., 
North  East,  Pa.  A  represeneation  of  a 
keystone. 


TEA  OFFERINGS 

TO  WHOLESALE  TRADE  BY 

S.  H.  ANGELL  &  CO. 

Jobbers  Coffees  and  Teas  Only 

129  AltiicJen  Lane  :  New  York:  City 

FORMOSA  OOLONGS 

70  HALF  CHESTS  SWEET  NEW  CROP  TEAS 

14c.  per  lb. 

You  Will  Make  No  Mistake  Laying  in  Some  of  Thes 


YOU  can  pay  MORE 
for  ANTEDILUVIAN 
brands,  but  you  can’t 
buy  popping  corn  giv¬ 
ing  better  yield  and 
satisfaction  to  con¬ 
sumers  than 

“Brad’s  Tip  Top”  and 1  j-X-L” 


PHILADELPHIA  DISTRIBUTERS 

Birdsong  &  Co.,  36  3tf.  Delaware  Ave. 


* 


Succted  white  Rice. 


POPPINGtORN 

C/S  50/10  oz.  Pkgs. 
C/S  100/10  oz.  Pkgs. 
C/S  24/20  oz.  Pkgs. 
C/S  48/20  oz.  Pkgs. 
ASK  FOR  PRICES 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDING 

COSHOCTON,  OHIO 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  frtt 
cast.  Answers  may  be  addressed  to  the  Gaocaav  World  when  desired,  provided  the  advertisement  Is 
accompanied  by  10  cents  In  postage  to  pay  (or  rem&lljng  the  seme.  To  non-subscribers  the  price  is  50 
cents  per  Issue. 


WANTED. 


WANTED — -Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 

WANTED. — Second-hand  National  Cash 
Register  that  prints  sales  slips,  and  two 
butcher  blocks.  Must  be  A  1.  State  price 
and  condition.  Address  Jacob  T.  Shils, 
Atlantic  City,  N  J.  25 


FOR  SALE. 


FOR  SALE. — Fat  can,  in  use  only  short 
time.  Will  sell  cheap.  Hugh  Murphy, 
2.130  Pine  Street,  Philadelphia,  Pa.  25 

FOR  SALE. — The  well-known  Salfordville 
store  premises  in  Upper  Salford  township, 
Montgomery  Co.,  Pa.  Very  large  brick 
store  and  dwelling,  large  warehouse,  large 
barn  and  carriage  house,  with  two  acres 
garden  and  lawn.  Yearly  business,  $21,000. 
With  a  well  patronized  post  office.  This  is 
a  very  rare  chance.  Owner  died,  hence  for 
immediate  sale.  Price  is_.only  $6,000. 
Milton  W  Walters,  Executor,  Rudy,  Pa.  24 

FOR  SALE. — Two  Perfection  rotary  meat 
chippers  in  good  order.  $4.50  each — cost 
$i4'each.  Also  six  Enterprise  chippers,  $1 
each— good  order.  Counter  platform  scales, 
weigh  300  lbs.,  good  order,  $4.  Nearly  new 
Howe  scale,  large  brass  scoop — scoop  holds 
15  lbs.  sugar — cost  $12,  will  sell  for  $5. 
Five  automatic  chewing  gum  machines,  $1 
each.  C.  E  Allinson,  Burlington,  N.  J.  26 

FOR  SALE. — Slimpson  Peerless  No.  5 
Coffee  Grinder.  Peifect  condition.  In  use 
six  months.  Ball  bearing  ratchet  handle, 
invisible  balance  wheel.  Occupies  only  21 
inches  square  floor  space.  Will  grind  two 
pounds  of  coffee  per  minute  with  one-half 
the  exertion  of  old  style  mills.  A  $75  mill 
for  $35.  Napoleon  Favreau,  54  56  Willow 
Street,  Cohoes,  N.  Y.  26 

FOR  SALE. — Pure  maple  syrup,  put  up  in 
one  gallon  tin  cans.  Price,  90  cents  per 
gallon.  Arthur  L.  Young,  Attica,  N.  Y.  25 

FOR  SALE. — Grocery,  meat  and  provision 
store,  also  manufacturer  of  provisions,  in 
Chester  County,  about  25  miles  from  Phila¬ 
delphia.  Doing  $15,000  yearly— one-half 
cash  and  one-half  credit  business  which  is 
good.  Stock  of  about  $i,ooo.  Fixtures  to 
be  sold  at  an  appraised  value,  about  $600. 
This  store  has  netted  the  owner  above  all 
living  and  personal  expenses  $1,000  a  year 
for  the  last  five  years.  Dwelling  for  sale, 
but  will  rent  for  $40  per  month.  Ill  health 
causes  selling.  Address,  “  M.  P.,”  care 
“  Grocery  World  and  General  Merchant,” 
927  Arch  Street,  Philadelphia,  Pa. 

FOR  SALE, — Post  cards — comics — no  two 
alike.  50  for  25  cents;  no  for  40  cents. 
Address  N.  H.  Breckenridge,  Vermontville, 
New  York.  24 

FOR  SALE. — Bowser  self  measuring  oil 
tank.  Perfect  order.  Used  14  months. 
Will  take  $10.50.  Verling  Harris,  136-138 
Northern  Liberty  Market,  5th  and  K  Sts  , 
Washington,  D.  C.  24 

FOR  SALE. — In  Lancaster  County,  store 
property  for  $3,000,  which  can  be  bought 
for  half  cash  and  balance  on  mortgage. 
This  place  is  occupied  at  the  present  time 
by  a  first-class  general  store,  and  can  be 
bought  as  an  investment  on  which  the 
rental  will  pay  a  big  dividend.  For  further 
particulars  address  Robert  S.  McClure, 
Bart,  Lancaster  County,  Pa.  25 

FOR  SALE.— One  “Lancaster”  Comput¬ 
ing  Scale.  New.  $29  cash,  F.  O.  B.,  Ash¬ 
land,  Pa.  Marble  platform  style  with  brass 
scoops.  H.  F  Granzow,  Ashland,  Pa.  24 

FOR  SALE. — Coal  and  feed  business. 
Two  houses,  two  warehouses,  stable,  coal 
yard,  etc.,  27  miles  from  Philadelphia. 
Doing  good  business.  Must  be  sold  to 
close  estate.  Address  H.,  care  “Grocery 
World  and  General  Merchant,”  927  Arch 
Street,  Philadelphia,  Pa.  25 


FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 


price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  busmess.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  400. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  403. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $700.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  404. — Near  Tioga  Philadelphia.  Gro¬ 
ceries,  meats  andprovisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$900.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,400  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves¬ 
tigation. 

No.  407.— In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300.  No  team. 
Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  408.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Estab¬ 
lished  14  years.  Size,  18x25  feet.  Does 
$400  wekly,  two-thirds  cash.  Stock  about 
$500.  Uses  one  team.  Good  house  and 
stable  connected.  Net  profits  15  per  cent., 
as  charges  are  low.  Real  estate  for  sale  or 
rent.  Owner  has  farm  and  wants  to  work 
it.  Fixtures  and  team,  $300  ;  stock  inven¬ 
tory.  Will  take  around  $800. 

No.  410. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18x55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stock  about$i, 200.  Uses  two  teams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  411. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $40o-$45o  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 
$i,500-$2,ooo  Could  be  reduced  to  $1,200. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$7oo  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,500. 

No.  415. — In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16x22  feet.  Does  $250  weekly,  three-quar¬ 
ters  cash.  Stock,  $500.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thoroughlyprofitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  $200,  stock 
at  inventory.  Take  about  $600.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500. 

No.  423. — In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23  x4s  feet.  Does  about  $22,000  per  year; 
two-thirdscash,  balance  weekly  and  month¬ 
ly.  Stock  about  $2,000.  One  team.  This 
business  is  one  of  the  oldest  stands  in  the 
county  and  is  only  sold  because  the  present 


owners  are  not  acquainted  with  the  business. 
Price,  inventory.  Very  fullestinvestigation. 

No.  424. — In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33x49  feet.  Does  $33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  $1,500.  Uses  four  teams.  Netted 
11  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  because  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 
connected.  Price,  inventory.  Sickness 
cause  of  selling. 

No.  430. — Also  on  Germantown  Ave., 
Philadelphia.  Groceries,  meats  and  provi¬ 
sions — mostly  meats.  Store  20x30  feet. 
Doe3  $250  per  week,  nearly  all  cash .  Stock 
carried  is  only  $150,  as  most  of  it  is  meats, 
which  are  quickly  turned  o  ver.  Net  profits 
25  per  cent.  Owner  wishes  to  give  up 
business  and  will  sell  at  inventory. 

No.  431. — On  Germantown  Ave.,  Philadel¬ 
phia.  Groceries,  meats  and  provisions — 
mostly  meats.  Store  20x40  feet.  Regu¬ 
larly  does  $500  weekly  and  $800  in  busy 
season,  two-thirds  cash.  Stock  carried, 
$800.  Net  profit  20  per  cent.,  because  sales 
are  largely  meats.  Good  dwelling  con¬ 
nected  sale  or  rent.  Owner  wishes  to  go  to 
the  country  and  will  sell  at  inventory. 

No.  433. — In  Cumberland  County,  Pa., 
town  of  over  10,000.  Grocery.  Store  18x40 
feet.  Does  $400  perweek,90percent.  cash. 
Stock  $1,200  to  $1,500.  No  team.  Delivery 
costs  $5  weekly.  Business  actually  nets 
10-11  per  cent.  Fixed  charges  small  and 
business  in  a  thoroughly  healthy  condition. 
Owner  wishes  to  study  law  and  very  anxious 
to  sell.  Established  nearly  three  years  ago. 
Price,  inventory.  This  is  a  rare  chance. 

No.  436. — On  Germantown  Ave.,  Phila¬ 
delphia.  Grocery  and  provisions.  Store 
25  x  60  feet.  Does  $  40,000  yearly,  half  cash. 
Stock  carried,  $10,000;  but  can  be  reduced 
one-half.  Caters  to  fine,  high  class  trade, 
used  to  paying  high  prices.  Net  profits, 
20  per  cent.  Uses  three  horses  and  five 
wagons.  Business  solid,  prosperous  and 
very  profitable,  but  owner  wishes  to  retire. 
Real  estate  for  sale  or  rent.  Price,  inven¬ 
tory. 

No.  438. — In  West  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Size,  20x70 
feet.  Does  $250  per  week,  all  cash.  Stock 
$1,000.  No  team.  Business  nets  good 
profits,  but  owner  going  into  lumber  busi¬ 
ness.  Good  dwelling.  Price,  inventory; 
will  take  around  $2,000. 

No.  439. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  20x30 
feet.  Does  $550  to  $600  per  week,  three- 
quarters  cash,  balance  weekly  credit. 
Stock,  $400.  Net  profits,  10  per  cent.  Good 
dwelling  connected.  Ownerhasotherbusi- 
ness  and  will  sell  fixtures  at  $1,200,  includ¬ 
ing  $37 5  cash  register  and  team.  Stock  at 
inventory. 

No.  450. — North  Philadelphia.  Groceries, 
meats  and  provisions.  Size,  20x30  feet. 
Does  $000  to  $700  weekly,  two-thirds  cash. 
Stock  $700.  Nets  12  per  cent,  and  is  in 
thoroughly  prosperous  condition.  Owner 
retiring  from  grocery  businrss  and  will  sell 
at  inventory.  Take  about  $1,500. 

No.  451. — In  West  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Corner — three 
show  windows.  Size,  18x36  feet.  Does 
$250  weekly,  three-quarters  cash.  Stock 
$600.  Net  profits  15  percent.  Good  dwell¬ 
ing.  Fixed  charges  low.  Owner  compelled 
to  sell  on  account  of  health.  Price  for  fix¬ 
tures,  including  team,  $400.  Stock  at 
inventory. 

No.  452.— Jn  West  Philadelphia.  Meats 
and  provisions  (have  just  added  canned 
goods).  Size,  16x26  feet  Does  $300  weekly, 
all  cash.  Stock  $400  to  $600.  Clears  $4o-$so 
weekly  above  all  expenses.  Good  dwelling 
Owner  going  in  auto  business  and  will  sell 
at  inventory.  Take  about  $1,500. 

No.  453.— In  Washington,  D.  C.  S:ze, 
20x80  feet.  Does  $25,000-^30,000  yearly, 
practically  all  cash.  Stock  about  $3,000. 
One  team.  Makes  good  profits  and  is  one 
of  the  cleanest  businesses  in  Washington. 
Owner  has  another  store  and  will  devote  all 
his  time  to  that.  Price,  inventory.  Some 
of  the  largest  fixtures  belong  to  the  building 
and  go  with  the  rent. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  investigation  courted 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50,000  last  year, 


every  cent  collected.  Stock  averages  $2,; 
and  makes  net  profit  of  $5,000  to  $6,oo( 
year.  Uses  two  teams.  Fixed  charj 
low.  Good  dwelling  connected.  R 
estate  must  be  sold,  but  large  mortga 
can  be  left.  Books  will  be  shown  for  1 
last  ten  years.  This  grocer  is  rated 
$20,000  and  the  stand  is  one  of  the  best 
South  Jersey.  The  business  can  easily 
increased. 

421  WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  I 


WANTED— TIOGA  OR  GERMANTOV 
GROCERY  STORE, 

We  have  a  client  anxious  to  make  imn 
dlate  purchase  of  a  grocery  store  in  t 
vicinity  of  Tioga  or  Germantown.  V. 
buy  anything  between  $1,500  to  $4,oco,  1 
store  must  be  live,  active,  prosperous  star 
406  WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  I 


HELP  WANTED. 


WANTED. — January  1st,  salesman  to  rt 
resent  us  in  the  State  of  Pennsylvan 
Experienced  extract  man  preferred.  St. 
age,  salary  expected,  married  or  sing 
amount  of  sales.  Must  be  a  live  one.  T 
C.  F.  Sauer  Co  ,  Richmond,  Va. 

WANTED. — Salesmen  to  sell  our  line 
advertising  fans  and  kitchen  reminde 
Large  and  exclusive  line  with  good  comm 
sions.  The  Parisian  Importing  Co.,  Sy 
cuse,  N.  Y. 


WANTED  — Two  high-class  tea  salesm 
for  Southern  States.  Address,  Tea  Depa 
ment,  American  Coffee  Co.  of  New  Orlear 
Ltd.,  New  Orleans,  La. 


FOR  RENT. 


FOR  RENT. — A  rare  opportunity.  T 
right  man  can  rent  a  splendid  store  sta 
not  encumbered  with  old  and  unsaiat 
goods.  It  is  now  et-joying  a  large  a: 
profitable  trade  and  has  been  doing  a  si 
cessful  business  for  over  seventy  five  yea 
Located  in  the  heart  of  the  cement  regie 
Address,  “Opportunity,”  the  “Gioce 
World  and  General  Merchant,”  927  Ar 
Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


BOOM  YOUR  HOLIDAY  TRADE. 

We  write  advs.  that  will  doit.  Tenbrigl 
snappy  advs.  for  $2.  For  Groceries,  P10 
sions,  General  Merchandise,  or  any  li 
you  wish.  The  trade  is  to  be  had  if  y. 
want  it.  Write  to  day  and  let  us  help  yi 
get  it.  Let  us  get  you  up  a  special  sa 
handbill  or  an  attractive  folder  announc 
ment,  either  one  for$r.oo.  W.  J.  Platt  &  Cc 
1451  Ivanistan  Ave.,  Bridgeport,  Conn. 


MR.  MERCHANT,  DO  YOU  WANT  T 
keep  your  window  nice  and  clear  fro 
frost  all  winter?  Send  me  ore  dollar  ai 
I  will  send  you  plan  that  will  do  it  witho 
any  expense  and  very  little  trouble.  Gua 
anteed.  H.  F.  Granzow,  Ashland,  Pa. 


A  MR.  GRO-SIR  WHY  NO 
make  your  own  collections  wii 
our  wonderfully  effective,  quit 
and  simple  system.  Debto 
j®  \  settle  direct  with  you.  Fir 

J  cents  o'ten  covers  the  who 

expense  of  collecting  an  old  a 
count.  Can  be  used  in  all  lir < 
of  credit  business  anywhere  i 
the  United  States  with  astonishing  result 
Complete  outfit  mailed  on  30  days’  fr< 
trial.  It  will  cost  you  only  $2.  if  satisfa' 
tory.  May  we  send  you  full  description?- 
free.  American  G.  Collecting  Agenc; 
Castorland,  N.  Y.  Send  for  a  copy  < 
The  Creditor’s  Journal  ” — it’s  free. 


PATENTS 

obtained  on  Inventions  and  designs.  Tract 
marks,  prints  and  labels  registered. 

S.  W.  BISHOP 

Attorney  at  Law 

903  G  81.,  (¥.  W.,  Washington,  0.  8 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

ny  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES, 
vcked  In  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 


4."  Java.. 
i ”  Java . 


.26 
.24 

1”  Jara . 24 

-Java  and  Mocha  Blend . 24 

-Java  and  Mocha  Blend . 22 

l”  Mocha . 24 

!  1”  Mocha . 22 

1  Mocha . 20 

.18 
.18 
.17 


iguayra  (Washed  Caracas).. 
4”  Maracaibo . 


.  i"  Maracaibo . . 

4”  Santos . 16 


3”  Santos  . 
1"  Santos.. 


.15 
.14 

>aberry  Santos . 14 

-  .12 

.11 
.09 
.27 
.20 
.15 


1”  Rio  . 

a.  1  Rio . 

a.  2  Rio . 

pton  Special  Mocha  and  Java,  1  lb.  cans 

ipton  Perfection,  1  lb.  cans . 

ittleship,  1  lb.  packages,  any  quantity... 

>e  Cabin,  1  lb.  packages,  100  to  case . 14 

rouckle’s,  100  lbs.  to  case . 

Ing  Bee,  100  lbs.  to  case . per  case  16.00 

yen  Day,  100  lbs.  to  case . per  case 

TEA.  Per  lb. 

9.  25  Gunpowder . 24 

9.  28  Gunpowder . 85 

sat  Gunpowder . 46 

9.  25  English  Breakfast . 20 

o.  28  Rnglish  Breakfast . 83 

sst  English  Breakfast . 40 

o.  25  Moyune  Gunpowder . 33 

o.  28  Moyune  Gunpowder . 38 

sst  Moyune  Gunpowder . 50 

o.  25  Imperial . . . 33 

o.  28  Imperial. . 85 

sst  Imperial . 50 


9. 25  Ooleng . 


.28 


o.  28  Oolong . 35 

sst  Oolong . 


.46 

oung  Hyson . 35 


ipan. 


.35 


eno  %  and  %  lb.  packages . 50 

lver  Moon . 27 

lver  Bell,  1  lb.  packages . 25 

ilada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

6doz.  to  box . per  doz.  .90 

DRIED  AND  EVAPORATED 
FRUITS. 

pples—  Per  lb. 

Evaporated,  60  lb .  08 

Evaporated,  1  lb.  packages,  4  do*. . 08% 

Dried,  50  lbs . 05% 

saches— 

Standard,  50  lbs . 06 / 

Choice,  50  lbs . 08 

Extra  Fancy,  25  lbs . 10 

pricots— Evaporated 

Standard,  25  lbs . 09 

Choice,  25  lbs . 11 

irrants— 

Paokage,  86 . . . . . 07% 

Bulk,  26  lbs . .. . 07)4 

sw  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  dos. 

tron— 

American  Brand,  10  lb.... . 15 

American  Brand,  26  lb..» . 

ites— 

Package,  30 1  lb . 06)4 

Stuffed,  1  lb . per  dos. 

sw  Prunes— 

30-  40,  25  lbs . 09>/ 

40-  50.  25  lbs . 08/ 

50-  60, 25  lhg. .  07/ 

60-  70, 25  lbs . 07/ 

70-  80,  25  lbs . . . 063/ 

80-  90,26  lbs . 06/ 

90-100,26  lbs. . 06/ 

rising- 

3  Crown,  60  lhs .  -06/ 

2  Crown,  60  lbs . 05/ 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1 . 75 

Seedless  Sultana,  50  lbs. . 07/ 

Seeded,  36 1  lb.  packages. . 07)4 

Bnltana,  36  1  lb.  packages . 

Bnltana.  bulk  25  rise. . 

Thompsons  Bleached  Sul  tana, 60  lb .  bxs .  .10)4 

BEANS,  PEAS,  Etc*  Per  bush, 
sw  York  Hand-picked,  about  2/  bushel 

to  hag .  2.50 

iported  Beans,  about  200  lbs.  to  bag .  2 . 35 

ingoon  Beans,  about  200  lbs.  to  bag .  2  25 

•een  Peas,  dried,  about  166  lbs.  to  sack,..  2.30 

ack- Eyed  Peas .  2.25 

Per  lb. 

illfomia  Lima  Beans,  about  80  lbs.  to 

1  »*Ck . 05% 

iported  Lima  Beans,  about  90  lbs.  to 

sack . 

ilit  Peas,  210  lbs . per  bbl  7.45 

Less  quantity . 03/ 

ratils,  about  100  lbs.  to  saok . 04 

hite  Marrowfat  Peas . perbu.  2.10 

iva  Beans . 04/ 


CANNED  FISH. 

Salmon — 

Clover  Leaf,  1  lb  ,  flat,  4  dos .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  dos . .  1.25 

Sockeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz. .  1. 45 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Buster  Pink,  1  lb.,  tall,  4  doz .  1.00 

Arctic  Belle,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1,50 

Sockeye,  )4  lb.,  flat,  4  doz . . . 

Raindeer,  1  lb.  tall,  4  doz . . .  1.45 

Hawkeye,  %  lb.,  flat,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  dos . 


Star,  %  lb.,  8  doz.  in  case .  1.60 

Star,  %  lb.,  flat,  4  doz .  2.45 

Gold  Label,  X  lb.,  flat,  8  doz . 


Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1 . 10 

Herring  Roe- 

Old  Virginia  2s,  2  doz .  1.50 

Mackerel — 


Oysters— 

Standard,  5  os.,  2  dos . 89 

Sardines,  in  Oil—  per  case. 

/  oil,  100 . 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  %  oil,  100 .  8.60 

/  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  /  oil,  fancy  cartons,  100  cans  4 . 60 
%  Mustard  Sardines— 

Gold  Label,  100  cans .  6.60 

Standard,  100  cans .  3. 65 

Leon  D’or  Brand,  100  cans .  4. 50 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cang .  2.95 

Harbor  Brand,  48  cans .  8.76 

Imported  Sardines — 

%  Oil,  Martell  Brand,  100  cans .  16.00 

X  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100  oans .  9.75 

North  Cape,  Smoked,  100  cans . . .  8.50 

Grisetta,  with  key,  100  oans .  9 . 50 

King  Oscar,  100  cans . - . 

CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  3  s,  sauce,  2  doz .  1.50 

Pin  Money,  2s,  sauce,  2  doz .  1.16 

Pin  Money,  Is,  sauce,  4  doz . 86 

Pin  Money,  8s,  plain,  2  doz .  1 . 46 

Wagner’s,  Is,  tall,  4  doz . 48 

Wagner’s,  3s,  plain,  2  doz .  1.03 

Wagner’s,  8s,  sauce,  2  doz .  1.08 

Excursion,  3s,  sauce,  2  doz. . . . 85 

Saratoga,  2s,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2s,  2  doz . .  .85 

Standard  Shoepeg,  2s,  2  dot . 80 

Standard,  2s,  2  doz . 70 

Belmont  Cream,  2s,  2  doz . 90 

Winorr  Brand  Kernelled  Corn,  2  doz . 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1.25 

Belle  Brand,  2  doz . 86 

Little  Fellow,  2s,  2  doz . 

Rob  Roy,  2s,  2  doz . 

Pin  Money,  petits  pols,  2  doz .  1.60 

Pin  Money,  standard  early  June,  2  doz..  .95 
French,  extra  fins,  100  in  case,  per  oaae,  18.60 
Pin  Money  Combination— 

2s,  2  doz . 85 

Kidney  Beans— 

2s,  2  doz . . . . . .75 

Lima  Beans— 

Derby,  soaked,  2s,  2  doz. . 80 

Standard,  2s,  2  doz .  1.00 

Little  Darling,  2  doz. .  1.30 

Pumpkins— 

3s,  2  doz . 90 

No.  10 . 

String  Beans— 

2s,  2  doz . 65 

Pin  Money  Vegetables — 

2s,  2  doz.,  12  kinds  in  can. . 85 

Sweet  Potatoes,  8s,  2  doz . 87/ 

Is  Pulp,  for  soup . 42 

Succotash— 

2s,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  8s,  2  doz . 93 

Standard,  3s,  2  doz . .85 

No.  10,  X  doz .  2.35 

Fair  Quality,  8s . 80 

28,  2  doz . 65 


SUGAR. 

We  do  not  handle  imported  sugar. 


Dominoes.  6  lb.  packages .  7  45 

Cut  loaf .  5  90 

Powdered . .  6  25 

XXXX,  powdered .  6.45 

Cubes . 5.35 

Fine  Granulated,  American .  4 . 75 

Fine  Granulated,  100  lb.  sacks .  4 .75 

Confectioners’ A .  4.70 

No.  1,  A .  4.65 

Light  Yellow .  4.40 

Fine  Granulated,  2  lb.  bags .  5 . 05 

Fine  Granulated,  5  lb.  bags .  4. 95 


CANNED  FRUIT8.  Per  doz 


Apples,  Ss,  2  doz . . .  .75 

Blackberries,  2s,  2  doz . 75 

Blueberries,  2s,  2  doz . 95 

Cherries,  2s,  2  dez . 81 

Gooseberries,  2s,  2  doz .  1 .00 

Pie  Peaches,  3s,  2  doz .  ,  9  j 

Pears,  8s,  2  doz . . . . . . 95 

Sliced  Pineapples,  2s,  2  doz .  1.25 

Singapore  Pineapples,  lXs,  chunks,  4 

doz .  1.25 

Singapore  Pineapples,  10c.  chunks,  4  doz. 

in  case . 95 

Grated  Pie  Pineapples,  James,  3s,  2  doz . 90 

Raspberries,  2s,  2  doz . 

Strawberries,  2s,  2  doz . 95 

Standard  Peaches,  Sunset  8s,  2  doz .  1 .90 

California  Apricots,  2  doz .  1 . 90 

California  Cherries,  2  doz .  2 .60 

California  Peaches,  2Xs,  2  doz .  2.35 

Wheeler  Peaches,  3s,  2  doz .  1 . 25 

Sliced  California  Peaches,  Is,  4  doz .  1.85 

SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . ...... .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  X  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2 .60 

Fine  Dairy,  3s,  100  to  bbl .  2.68 

Fine  Dairy,  4s,  70  to  bbl .  2.36 

Fine  Dairy,  6s,  60  to  bbl .  2.40 

Fine  Dairy,  8s,  35  to  bbl .  2. 18 

Fine  Dairy,  10s,  28  to  bbl .  2 . 15 

Worcester,  2Xs,  115  to  bbL . 4  .00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.76 

Per  case 

Snow  Flake,  48  10c.  packages .  3.10 

Snow  Flake,  36  15c.  packages .  8.76 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1.60 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  0 . 87 

Kingsland,  N.  0 . 35 

Julian  F.  Bradshaw’s  Melasses,  No.  44 . 33 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 82 

King  Syrup . 82 

Orange  Brand  Syrup . . . 83 

Orange  Brand,  2%s  cans,  2  doz .  2.40 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2s  oans,  2  doz .  1.90 

California  Amber  Drips,  2Xs  cans .  2.20 

California  Amber  Drips,  3s  cans,  2  doz .  2.50 

California  Amber  Drips,  X  gal.  cans,  1  doz.  2.20 
Calvert  Brand  Pure  Porto  Rico . 22 

CONDENSED  MILK.  case. 

Baby,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  3.85 

Eagl$,  4  doz .  6.25 

Magnolia,  4  doz .  4 . 00 

Red  Cross  ,4doz .  4.15 

Star,  4  doz .  4.20 

Dime  Brand,  4  doe .  3.60 

Lion,  4  doz .  4.25 

Premium,  4  doz .  3.75 

Hires’  Silver,  4  doz .  4.00 

Square,  4  doz . 


EVAPORATED  CREAM,  case. 


Gold,  double  size  can,  4  doz . . .  3.76 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.10 

Our  Pet,  baby  size,  6  doz .  2.65 

Peerless,  small  size,  6  doz .  2.70 

Peerless  large  size,  4  doz .  3.10 

Columbia,  4  doz .  3  20 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  oans . per  can  3.85 


MATCHES.  Per  gross 

Blue  Hen ,  200s,  1  gross .  1.60 

Coast,  5  gross . 86 

Globe ,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  8.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pooket,  durable  match  box .  1 . 10 

Search  Light,  100s,  6  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Fast  Mail,  100s,  1  gross .  1 . 00 

Bull’s  Eye,  5  gross .  l .  00 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Black  Diamond, 600s,  100  in  case. ..per  case  3  60 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06/ 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05/ 

No.  3  broken,  bbls.  or  100  lb.  sacks . 03/ 

Japan,  100  lb.  sacks . 04/ 

Patna,  100  Jb.  sacks . 06/ 


LAUNDRY  SOAP. 

Bars.  Box. 

Aoorn . „120  2.45 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.76 

5  box  lots  freight  paid,  with  1/  box 
“1776”  or  100  cakes  Best  Soap  free...  4.26 
10  box  lots  freight  paid,  with  3  boxes 

“1776”  oi  200  bars  Best  Soap  free .  4.20 

Buffalo  Oleine . 60  2.40 

Washday . 120  2.00 

♦Bee . 100  3.90 

♦Big  Schooner . 100  S .  76 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  8.76 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  .40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  8.75 

♦Kirk’s  Oleine .  60  2.25 

♦Lenox . 100  8.00 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  8.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  8.90 

♦Philadelphia  Oleine .  60  2.40 

♦P.&G.  Oleine .  72  8.00 

Premium . 100  3.76 

♦Santa  Claus . 100  8.15 

♦Star . 100  8.00 

♦Sunlight . 100  4.00 

♦Sunshine . 120  2.45 

8tar01eine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  8.90 

♦Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2 . 08 

Lion . 100 

♦Snowberry . 100  8.90 

Best  Blue .  80  8.40 

♦Hoefner’s  Ammonia . 100  8.96 

♦P.&G.  Naptha . 100  8.85 

Duck . 100  8.86 

20  Mule  Borax . 100 

Rib . 100  1.96 

U.  S.  Mail . 100  3.00 

Hustler . 120  2.30 

Brag .  66  2.55 

Export  Borax . 100  3.90 

C.  &  C.  Oleine .  60  2.00 

*  6  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash,  for  the  hands . 100  cans  6.60 

Grand  Pa’s,  small  size . 100  8.86 

Grand  Pa’s,  small  size . 60  1.96 

Grand  Pa’s,  large  size .  60  8.26 

Sweet  Maiden . 1  doz.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . . . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  .40 

Jap  Rose .  50  3.76 

Sweetheart .  60  1.90 

Lava . 100  8.75 

Pearl . 60  2.40 

SCOURING  SOAP. 

Bars.  Box 

Fairbanks .  60  1.88 

Sapolio . 8  doz.  2  .26 

Wrigley’s . 100  3.60 

Wrigley’z .  60  1.80 

Scourene . 100  3.60 

Lipp’s Scourer .  60  2.26 

SilSan .  50  2.00 

Army  and  Navy  Compound. . 4  doz.  1.80 

Finola  Star  Polish . 100  8.  86 

Silver  Sand . per  bbl.  2.60 

American  Scourer . 100  8.75 

Bon  Ami,  10c.  size . 8  doc.  2.60 

Brooks’ Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs  t,  oo 

Old  Dutch  Cleanser,  4  dot. .  1.25 


SEEDS. 

Anis,  packed  about  170  lbs.  to  bag . per  lb.  .14 

Bishop’s  Best  Bird  Seed,  any  quantity..per  doz.  j .  20 
Bjshop’s  Superior  Seed,  any  quantity. .per  doz.  .90 
Bishop’s  Bird  Gravel,  any  quantity.. ..per  doz.  .45 

<  utile  Fish  Bone .  per  lb.  .35 

Caraway,  about  115  lbs.  to  bag .  "  .u 

Celery,  about  215  lbs.  to  bag... .  “  .  n 

Canary,  about  240  lbs.  to  bag .  “  ,04/ 

Coriander,  about  100  lbs.  to  bag .  “  .05 

Excelsior  Bird  Seed, 24  pkgs.  to  case..per  pkg.  .08 

Fennell,  about  220  lbs.  to  sack . per  lb.  .14 

Flax  Seed,  100  lbs.  to  sack .  “  .05 

Flax  Seed  Meal,  100  lbs.  to  sack .  “  .02/ 

Green  Kern,  100  lbs.  to  sack .  "  .09 

Hemp,  225  lbs.  to  sack .  “  .04 

Hirsh,  about  100  lbs.  to  sack .  “  .06X 

Millet,  about  too  lbs.  to  sack .  “  .06/ 

Moan,  about  no  lbs.  to  sack .  “  .07/ 

Mustard  Seed,  225  lbs.  to  sack .  “  .09 

Poppy  Seed,  about  no  lbs.  to  sack .  “  .07X 

Rape  Seed,  about  250  lbs.  to  sack .  “  .05/ 

Sunflower  Seed,  about  115  lbs.  to  sack..  "  .05 

By  the  full  bag  will  make  any  of  the  above  seeds 
/c.  per  lb.  less. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


NEW  YORK  PRICE-LIST 


NOTE.— Prices  are  those  prevailing  on  date  of  issue.  Corrected  Weekly.  Invariably  F.  O.  B.,  New  York. 


MOLASSES. 

Porto  Rico  Molasses —  Per  gal. 

Fancy,  bbls . 42  @.45 

Choice,  bbls . 38  @  .40 

Good,  bbls . 26  @.30 

Fancy,  qt.  jars . per  doz.  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle — New  Crop . 42  @.44 

Fancy .  .38 

Choice .  .  36 

Prime .  .29 

No.  10,  *4  doz.  in  case,  in  tins . Per  doz.  4.  75 

No,  5,  1  doz.  in  case,  in  tins .  “  2.75 

No.  3,  2  doz  in  case,  in  tins .  **  1.50 

No.  2,  3  doz.  in  case,  in  tins .  “  1.00 


PURE  SYRUPS. 

Gilt  Edge  Drips,  in  bbls . 

Robin  Hood,  in  bbls . . 

Various  Grades,  in  bbls . 18 

Lyle’s  Golden  Drips,  2-lb.  tins,  2  doz. 
in  case . Per  case 


•33 

.28 


.19 


.90 


SALT  FISH. 

Mackerel. 

Gross  Weights  350  1  160 

Count 

(about)  200 lb.  100 lb. 

to  bbl. 

Bloater,  Norway.  None 

No.  1,  Norway...  None 

No.  2,  **  ...  None 

No.  3,  “  .-325  35o  2500  13.05 

No.  4.  ,f  ..400-450  22.00  xi. 55 

Fancy  Shore 

Bloaters .  95-105  30.00  15.55 

No.  1,  chores . 160-175  26.00  13.55 

No.  1,  New  Cape 

Shores . 110-115  15.00  8.05 

No.  1,  New  Cape 

Shores . 160-170  16.00  8.55 

No.  1, NewH'fax. 160-170  15.00  8.05 

No.  2,  New  Irish. 325-350  17. co  9.05 
No.  2,  New  Irish. 350  400  16.00  8.55 

No.  2,  New  Irish. 400-450  15.50  8.30 


77  20 

5olb.  81b. 


6.  65  1 . 20 

5.90  1.08 


7.90 

6 .90 


4.i5 


.80 


4.40 
4-J5 
4  65 
4  •  4° 

4.28 


.84 

.80 

.88 

.84 

.82 


Boneless  Codfish. 

In  box. 

White  Seal,  Middles,  Finest  Georges . 40  lb. 

Prize  Strips,  Middles,  Finest  Georges . 40  lb. 

Prize  Strips,  Middles,  Finest  Georges . 20  lb. 

Satin  Middles,  Fancy . 40  lb. 

Brilliant  Strips . 40  lb. 

Brilliant  Strips . 2c  lb. 

Herring. 

New  Medium,  Scaled . Per  box 

bkinless  and  Boneless,  10-lb.  boxes . Per  lb. 

Star  Boneless,  large  tins,  1  doz.  in  box. .Per  doz. 
Star  Boneless,  Dime  tins,  2  doz.in  box. Per  doz. 


Per  lb. 
.12J4 

•  C9% 
.  IO 

•°9  lA 
08% 

■08X 


■  15% 
.14 
1.50 

.90 


TEAS. 

Oolong  (Formosa  &  Foochow) — 

Fair  to  fancy . 18 

J  apan — 

Fair  to  choicest . 20 

Basket  Fired  Japan — 

Fair  to  choicest . 22 

Japan  Dust — 

Fair  to  good . 12 

Young  Hyson — 

Fair  to  fine . 17 

Hyson — 

Fair  to  choicest . 16 

Gunpowder — 

Fair  to  choicest . 19 

mperial  — 

Fair  to  choicest . 32 

English  Breakfast — 

Fair  to  choicest .  17 

Ceylon  and  India — 

Fair  to  fine . 20 


Per  lb. 


•75 


•45 


45 


•15 


5o 


•35 


^.60 


)  .60 


•55 


•55 


ROASTED  COFFEES. 

Sumatra —  Per  lb. 

Mandheling,  fancy . 34 

Old  Government,  best . 27 

“  choice . 25 

**  prime . 23 

“  good . 23 

Mocha- 

Genuine  Arabian . 26 

Windsor  Blend . 23 


— 2 — 

Maracaibo — 

Cucuta,  best . . . 17 

“  choice . 16 

“  prime . 15 

“  good . 14 

Laguayra — 

Caracas,  finest . 18 

“  choice . . . 16 

Peaberry — 

Santos,  fancy . 16 

**  choice . 15 

“  fine . 14 

Rio,  fancy . 15 

“  choice  . 14*4 

“  fine . 13^ 

Santos — 

Best . 15 

Choice . 14 

Prime . . . - . 13^ 

Good  . . . 12 

Fair . 11^4 

Rio — 

No  1,  golden . 15 

No.  2 . 14 

No.  3 . rt . 13 

No.  4 . 12^4 

No.  5 . 12 

No.  6 . n*4 

No.  7 . . . . . 11 


SPICES. 

Whole,  bags  or  bbls —  Per  lb. 

Allspice .  .08 

Cassia  buds .  .28 

Cinnamon,  select  grade .  .12 

“  Batavia .  .25 

“  Saigon .  .50 

Cloves,  Zanzibar .  .14 

“  Amboyna .  .24 

“  Penang .  .30 

Ginger,  African .  .  10 

“  Jamaica,  bleached .  .22 

Nutmegs,  75©  80s .  .25 

“  nos .  .20 

Black  Pepper,  Singapore .  .09 

**  shot .  .10 

White  Pepper,  Singapore .  .14 

Red  Peppers .  .12 

Bbls.  Boxes  4-oz.  tin 
Pure  Ground,  and  6,10,  cans,2&4 

Highest  Grade —  J4-bbls.  15-  lb.  doz.  case 

Per  lb.  Per  lb.  Per  doz. 

Allspice .  .  jo  .12  .71 

Cinnamon . 16  .19  .92 

Cinnamon,  Saigon . 60  .62  2  42 

Cloves . 18  20  1 .00 

Ginger,  Borneo . 14  .16  .82 

Ginger,  Jamaica . 24  .27  1.23 

Mace .  62  .65  2.48 

Mustard . 16  .19  .94 

Nutmegs...  a . 23  .25  1.15 

Black  Pepper . 10  .12  .70 

White  Pepper . 16  .19  .94 

Cayenne,  Red  Pepper . 18  .20  1.00 

Paprika,  Hungarian . 

Red  Pepper . 30  .34  1.44 

Assorted  Spices .  .  88 


CANNED  GOODS. 
Vegetables. 

Asparagus —  Per  doz. 

Mammoth,  white,  2%s,  California...  4 . 50 

Medium,  green,  2%s,  California .  3.25 

Tips,  green,  is .  1.85 

“  white,  California,  is .  3.75 

Beans,  Baked —  Plain.  Sauce. 

Sunbeam,  4  doz..  No.  1 . 70  .80 

4  “  “  2 .  1.10  1. 15 

“  4  ‘*  “  3 .  1.40  1.45 

Van  Camp,  4  “  **  1 .  1.00 

4  “  “  2 .  1.50 

4  “  “  3 .  1.85  1.85 

Snider’s,  4  “  “  1 .  .90 

“  4  “  2 .  1.40 

"  2  “  “  3 .  1.80 

B.  &  M.,  4  *'  “  1 . 65  .70 

4  "  "  3 .  1  •  5°  4  -7° 

Beans,  Lima — 

Royal  Scarlet,  tiny,  2  doz.,  No.  1  .  1.10 

Sunbeam,  small,  N.  J.,  No.  2 .  1.50 

Valley  Field,  medium,  N.  J.,  No.  2 .  1.00 

Our  Chef,  medium,  N.  Y.,  No.  10 .  6.75 

Beans,  Stringless — 

Royal  Scarlet,  fancy,  No.  2 .  2.10 

Robin  Hood  Refugees,  No.  2 .  1.35 

Lehigh  Valley,  N.  Y.,  No.  2 . 1 .  1 .00 

Sunbeam,  fancy,  No.  2 .  2.00 

Acmes,  small.  Refugees,  No.  2 .  1,25 

Red  Jacket,  whole,  No.  10 .  4.25 

Boyers,  string,  No.  2 . 70 

Peas — 

Smallest  sifted,  2s .  2 . 10 

Extra  sifted,  2s .  1.60  @1.75 

Sifted,  2S .  1. 15  @1.35 

I  elephone,  2s .  1.25 

Sweet  wrinkled,  2s .  1.40  @1.60 

Standard  Early  June,  2s .  1 .00  @1.10 

Soaked,  2s .  .75  @  .80 


—3— 

Succotash — 

Extra  fancy  Maine,  2s . , . 1,40 

Fancy  Maine,  2s . \ .  1.10  @1.25 

Extra  standard,  2s . 95  @1.00 

Pumpkin — 

Fancy,  3s .  1.10  @1.20 

gals . 2.40 

Squash — 

Fancy,  3s .  1 . 20 

Tomatoes — 

sYz  in.  cans,  fancy  New  Jersey .  i.6o 

5j£-in.  cans,  extra  standard  New 

Jersey .  1.40 

5-in.  cans,  standard  New  Jersey  ....  1 . 15 

Standard  Maryland,  No.  3 . 95  @1.00 

2-lb.  cans . 75  @  .80 

Standard  New  Jersey,  gals .  2.75 

Extra  standard  Maryland,  gals .  2.50 

Glass  jars,  qts .  2.75 

Beets — 

Fancy  Strawberry,  3s .  1.40  @1.60 

Cut,  3s .  i.io  @1.15 

Sweet  Potatoes,  3s .  1.15 

Sauer  Kraut,  3s . 95  @1 . 10 

Spinach — 

Standard  Maryland,  3s .  1.15  @1.40' 

Fancy  New  Jersey,  3s .  1.40  @1.65 

Gals .  4.75  @5.00 


FRUITS. 

California. 

Apricots—  Per  doz. 

Extra,  2y2s .  2.25 

“  standard,  2%s .  1.75 

Standard,  2j£s . 

Gals .  5  25  @6.25 

Cherries — 

Extra,  white,  2 l^s .  2.75 

“  standard,  white,  2 %s .  2.40 

Standard,  white,  2^s .  2.35 

Extra  standard,  gals .  7.50  @9.25 

Bartlett  Pears — 

Extra  fancy,  2 }4s .  3.25 

“  2%S .  2.4O 

“  standard,  2%s .  2.40 

Standard,  2%s .  2.00 

Plums,  Egg  or  Gage- 

Extra  fancy .  2.75 

**  standard,  2^s .  2  00 

Standard,  2%s .  1.75 

Gals .  5.50  @7.00 

Peaches — 

L.  C.,  extra  fancy,  2%s .  3 .25 

“  “  2/^s .  2.75 

Crawford,  extra  fancy,  2%s .  2.75 

“  “  standard,  2j£s .  1.85 

Eastern. 

Pears — 

Fancy  New  York,  2s .  1.75 

State,  2j4s .  2  90 

Standard,  2S .  1.50 

Pineapples — 

Sliced  or  grated,  2s .  2.25  @2.40 

“  is . . .  i.io  @1.20 

Pie,  grated,  gals . .  3.00 

Singapore,  1  %s .  1.15  @1.25 

Plums,  egg,  3s . 

“  gage,  3s  . 

Apples — 

Gals .  2.25 

Strawberries — 

Fancy,  23 .  3.00 

Extra,  2S . i .  1.85 

Raspberries — 

Red,  fancy,  2s .  2.75 

Standard,  2s . 


FISH.  ?!: 

Lobster — 

Flat,  is . 

“  y2s .  2.50 

Kippered  Herring — 

is . 

Alaska  Salmon — 

Pink,  is .  . 

Medium  Red .  1.25 

Choice  Red,  is .  1 .40 

Columbia  River  Chinook  Salmon — 

Flat,  ^s .  1.25 

Tall,  is . 

Flat,  is . 

Oval,  is,  steaks . 

Sardines— 

Domestic,  5^s,  oil,  100  tins .  3.35 

"  %s,  mustard,  50  tins .  2.65 


5-oo 

@2-75 


i-5» 


@1.30 

@1.50 


@1.30 
2.00 
2.  20 
3.OO 


@6.00 

@4-25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins —  Per  lb. 

Fancy,  i-lb.  cartons .  .09- 

Smyrna  Sultana,  fancy,  6  crown,  30 

lbs .  .14 

Smyrna  Sultana,  choice,  4  crown,  30 
lbs . 


—A— 


Cleaned  Sultanas — 

Smyrna,  fancy,  i-lb.  cartons .  .1 

"  choice,  i-lb.  cartons . 

California,  i-lb.  cartons.,... . 

Loose  Raisins — 

Valencia,  4  crown,  28  lbs . . 

California,  4  crown,  50  lbs .  .0 

“  3  crown,  50  lbs .  .0 

“  2  crown,  50  lbs.  . .  .0 

Figs— 

Baskets,  1  and  2  lbs . . .  15  @.1 

Layers,  2 yx  in.,  10  lbs . 

2%  in.,  12  lbs . . . 

2%- in.,  12  lbs.. . . .  .0 

2-in.,  12  lbs . . . 

Currants — 

Fancy,  i-lb.  cartons . .  ? 

Cleaned,  choice,  i-lb.  cartons . 

Bulk,  choice,  50  lbs .  .0 

Natural,  choice . .0 

Citron — 

According  to  quality . . . 

Lemon  Peel- 

According  to  quality . n%@.  1 

Orange  Peel — 

According  to  quality . 1 1  y@ .  1 

Fard  Dates — 

60  lbs.,  bulk . 

i-lb.  pkgs.,  30-lb.  case .  .1 

Persian  Dates — 

60  lbs .  .0 

Prunes,  California,  25-lb.  boxes — 

Epineuse  20@30 . .1 

30@40,  choice .  .0: 

4o@5o,  “  .0: 

5o@6o,  “  .0 

6o@70,  “  . 

7o@8o,  **  . 

Choice,  50-lb.  box — 

6o@7o,  8o@9o . 

70@8o,  9o@ioo . 

Fancy,  25-lb.  boxes — 

4°@5° . 

5o@6o . 

6o@70 . 

70@8o . . . 

Oregon,  25-lb.  boxes — 

3°@4o . 

4°@50 . . . . . 

Apples — 

Fancy,  50  lbs . . . 

“  i-lb.  cartons  . 

Prime,  50  lbs . 

Choice,  i-lb.  cartons . 

Peaches — 

Fancy,  peeled,  25  lbs . 

tl  unpeeled,  25  lbs . 

Extra  choice,  Muir . 

Apricots — 

Royal,  extra  fancy,  25  lbs . 

“  fancy,  25  lbs . 

**  choice,  25  lbs . 

Moorpark,  fancy,  25  lbs . 


.o< 


.oi 

.O' 


.ot 

.i] 


.09 

.o£ 


.14 

.11 

.oc 


NUTS. 


Almonds — 

Jordan,  shelled,  large,  28  lbs . 48 

Valencia.  28  lbs . 

Flot,  shelled . 

In  shells — 

California,  paper  shell,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils — 

New,  large,  180  lbs . 

Filberts — 

Turkish . 

Sicily,  130  lbs . 

Jumbo,  Naples,  no  lbs . 

Long,  Naples,  no  lbs . 

Pecans — 

Polished,  80  lbs .  .11 

Louisiana,  paper  shell . 

Walnuts — 

Chili,  1007  crop . 

Grenoble,  220  lbs....v . 

Marbots,  no  lbs . . . . 

Comes,  no  lbs . 

Mixed  Nuts — 

Strictly  fancy,  25  lb.  boxes . 

Extra  choice,  25-lb.  boxes . 13 

Choice,  125-lb.  bags . n 


•52 

•33 


•«7 

.15 


.  10 
•13 
•  14 


.12 

.15 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case — 

Reduced,  tfs,  boneless . 

“  }Js,  with  bones . 

French,  ^s,  boneless . 

"  Y.%,  with  bones . 

High,  %s,  boneless . 

yz s,  boneless . 

French  Vegetables,  100  in  case — 

Peas — 

According  to  quality . 

Mushrooms — 

y2 s,  according  to  quality . 

according  to  quality . 

String  Beans — 

According  to  quality . 

Lima  Beans — 

According  to  quality . 

Brussels  Sprouts . 

French  Macaroni,  cartons,  25  lbs. ..lb. 


Per  case. 
7.00@22.00 


17.00@22.00 

24.50@27.00 

15.00@40.00 


11.00@20.00 


16.00@35.00 

x5.00@20.00 


x2.oo@x7.oo 


x8.00@20.00 
x2.oo@16.oo 
.o8@  .09J 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


irocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY. 

ny  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


)ultry.. 

cats... 


Column. 

.  25 

.  25 


DECLINES. 

ADDITIONS. 

Column. 

Column. 

Lard .  74 

Fresh  Fish,  Oysters  and  Clams .  20 

/ 

WEIGH  AND  MEASURE  EVERYTHING  YOU  BOY. 

Standard  Weights  per  Bushel. 

Marrow  Beans . 60  lbs. 

Medium  Beans . 60  “ 

Pea  Beans . 60  44 

Red  Kidney  Beans . 58  “ 

Hominy . 56  “ 

Pease . 60  “ 

Barley . 48  “ 

Potatoes . 56  " 

Flaxseed . 58  “ 

Onions . 55  “ 

Shellbarks . 48  44 


COL. 

arm  Cash  Drawer . 18 

um . 26 

mmonia .  3 

^munition .  6 

de  Grease .  3 


igs,  Paper .  . 23 

ig  and  Twine  Holders. ...18 

iking  Powder .  3 

irley . 17 

ith  Brick .  ...32 

;ans . 17 

acking.  Shoe .  4 

uing .  6 

|8jtx- . 26 

•ooins . .. . 33 

•ushes . 35 

lck wheat  Flour . 17 

ing  Borers . 18 

itchers’  Sundries . 25 

itter  Dishes . ..  34 

itter .  6 

utter  Color . 26 


imphor . 26 

indies . * . 10 

indies .  6 

anned  Goods .  7 

California  Fruits .  7 

Vegetables .  7 

Fish .  8 


COL. 

COL. 

COL. 

COL. 

Pie  Fruit . 

....  8 

Drugs,  Grocers’ . 

Ink . 

Mustard . 

Sardines . 

....  9 

Insect  Powder . . 

Prepared . 

. 31 

Meats . 

....  9 

Ironing  Wax . 

Marmalade . 

Soups . 

Eggs . 

Capers . 

Essence  of  Coffee . 

Catsup . 

Extracts . 

Noodles,  Egg . 

Cereal  Specialties . 

....17 

Jams . 

Nuts . 

Cereal  Coffee . 

Jars  and  Jar  Rubbers.. 

.  6 

Cheese . 

Fancy  Groceries . 

Jellies . 

. 25 

Chocolate  and  Cocoa ... 

Farinaceous  Goods . 

...17 

Junket  Tablets . 

Oat  Meal . 

Chewing  Gum . 

....27 

Figs . 

Oils . 

Cider . 

Fish,  Canned . 

....  8 

Oil,  American . 

Clothes  Pins . 

••••34 

Fixtures . 

...18 

Ketchup . 

Olive  Oil . 

Cocoanut . . 

Flour . 

Olives . 

Codfish . 

Self  Rising . 

Coffee . 

Buckwheat . 

...17 

Lamp  Goods . 

Essence . 

Fly-paper . 

....32 

Lard . 

Paper . 

Chicory . 

....  5 

Food,  Bird . 

....32 

Lemons  and  Oranges... 

Paper  Bags . 

Coffee  Mills . 

...18 

Fruit  Blitters . 

....25 

Lentils . 

. 17 

Peanuts . 

Cooking  Herbs . 

....  6 

Fruits,  Domestic,  Dried 

....20 

Licorice . 

Peanut  Butter . 

. 23 

Condensed  Milk . 

Foreign,  Dried . 

Lime . 

Peas,  Dried . 

Condensed  Mince  Meat 

Live  Poultry . 

Pickles . 

Corn  Meal . 

Lye  and  Potash . 

Pickled  Meats . 

Corn  Starch . 

....31 

Plum  Pudding . 

. 25 

Cottolene.. . 

Gelatine . 

...18 

Polishing  and 

Cleaning 

Crackers,  Cakes,  etc.... 

....13 

Gravel,  Bird . 

Macaroni . 

. 18 

Compound . 

Crescent  Mapleine . 

•  •••33 

Mackerel . 

Popping  Corn . 

. 23 

Cutters,  Tobacco . 

....18 

Maple  Syrup... . 

. 33 

Pork  and  Beef . 

. 24 

Matches . 

Potash . 

Herring . 

....15 

Meat . 

Potato  Chips . 

. 23 

Dates . 

Hominy  and  Grits . 

...17 

Milk,  Evaporated . 

Poultry  Seasoning 

. 25 

Delicatessen . 

....14 

Honey . 

—•33 

Mince  Meat . 

Dressed . 

Dressed  Meats . 

Horseradish . 

Molasses . 

. 33 

Live . 

COL. 

Preserves . 25 

Provisions . 24 

Prunes . 20 

Puddine . 18 

Putty . 26 

Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 


Sago . 17 

Salad  Dressing . 28 

Sal  Soda .  . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scales? . 18 

Scoops,  Grocers' . 18 

Scouring  Soap . , . 30 

Seeds .  29 

Shoe  Dressing .  4 

Shot .  .  6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


Spices . 

Whole . 

Starch . 

Stove  Polish _ 

Soap  Powders.. 

Sugars . 

Sulphur . . 

Sundries . 

Syrups . 


COL- 

. 30 

. 3* 

. 3i 

. 3i 

. 30 


,.26 

•32 

•33 


Tacks . 

Tapioca . 

Tar . 

Teas . 

Tobacco,  Chewing.. 

Smoking . 

Cutters . 

Twine  Holders . 

Twine . 


•32 
.17 
27 
,.  1 

.36 

..36 

.18 

..18 

.32 


Vermicelli . 
Vinegar .... 


,.18 

..24 


Washboards . 

Wax,  Fruit  Jar.... 
Wrapping  Paper.. 
Woodenware . 


•34 

•32 


•34 


Yeast'Cakes . 36 


— I — 

SUGAR. 

onfectioneri'  Lozenge,  XXXX . 

“  Powdered . 

“  Crown  A . 

41  Crystal  A . 

44  Coarse  Granulated . 

agle  Tablets . 

rystal  Dominoes . 

utLoaf . 

atent  Cubes . 

owdered . 

xtra  Fine  Granulated . 

oarse  Granulated . 

ranulated . — — . 

Ine  Granulated. . 

44  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . 

“  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

u  In  10-lb.  bags  packed  10  in 

»oo-lb.  bag . 

14  in  5-lb.  bags  packed  In  bbls.... 

11  in  5-lb.  bags  packed  in  100-lb. 

bags . 

in  a-lb.  bags  packed  in  bbls.... 
“  in  2-lb.  bags  packed  in  100-lb. 

bags . 

in  2-lb.  cartons  in  cases . 

in  a-lb.  paper  packages  in 

cases . 

onfect ioners'  A . 

(—Keystone  A. . 

•—American  A . 

) — Centennial  A . 

California  A . 

5— Franklin  B . . 

S— Keystone  B . 

j — American  B . 

1 —  Centennial  B . . . 

)— California  B . . . 

5 — Franklin  Extra  C . 

t — Keystone  Extra  C . 

2 —  American  Extra  C . 

}— Centennial  Extra  C . 

♦ — California  Extra  C . 

>— Franklin  C . 

5 — Keystone  C . 


5  .00 
4  9° 

5.30 

4  95 
5.20 

6  25 

27  'A 

73% 

05 

go 

80 

80 

80 

80 


4.85 

4  95 
5.00 

5 .00 
5.10 

5.10 

5.00 

5.00 
4.65 
4.60 
4-55 
4.50 
4  45 
4.40 
4-35 
4-30 
425 

4.20 

4-i5 

4.10 
4.05 
4.00 


TEA. 

Per  lb. 

apans — Basket-fired .  20  @  35 

apans — Pan-fired — Common  to  fair .  ao  @  23 

Fine .  24  @  28 

Choicest .  30  @  38 

ormosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest . 40  @  50 

oochow—  Common,  cargo .  14  @  16 

Good,  medium . . .  17  @  22 

Superior .  23  @  28 

FIne .  30  @  35 

Choicest .  @  40 


— 2 — 


Moyunr- 
Fine . 


Choicest  . 


Ceylon — Common  to  1 
English  Breakfast- 


...  39 

@ 

35 

<0 

45 

...  37 

® 

3° 

(0 

40 

...  45 

«* 

50 

0 

55 

...  13 

(0 

20 

<0 

*5 

(0 

33 

<0 

20 

...  38 

(0 

3° 

-  35 

<0 

4© 

...  18 

(0 

38 

...  18 

(0 

4® 

<0 

27 

» 

38 

(0 

4° 

PACKAGE  TEAS. 

Lipton's  Teas — 


Per  lb. 


Ceylon  and  India,  No.  x . 

.45 

•  47 

Ceylon  and  India,  No.  2 . 

.40 

•  4* 

Ceylon  and  India,  No.  3 . 

.35 

•37 

Black  and  Green,  No.  1 . 

•  45 

Black  and  Green,  No.  2 . 

.40 

English  Breakfast,  No.  1 . 

•45 

English  Breakfast,  No.  2 . . 

.40 

Formosa  Oolong,  No.  1 . 

.43 

Formosa  Oolong,  No.  2  . 

.40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Tetley's  Tfca—  Per  lb. 

y  lb.  or  %  lb  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . .  .45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

%-\b.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  OoloDg,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

i-lb.  Silver  Sacks .  2254 

J£-lb.  Silver  Sacks . 23 

5^ -lb.  Silver  Sacks . 23J4 

%-\b.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags .  “  “  .19 

1  lb.  silver  bags .  “  41  19# 

y  lb.  silver  bags .  “  44  .20 

y  lb.  silver  bags .  44  44  .21 

P^cl^ed  in  cases  containing  100  pounds. 
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McCormick  &  Co.,  Banquet  brand,  Ceylon, 

Blended,  etc. —  Per  lb. 

1  -lb.  canisters,  8-lb.  boxes . 45 

%-\h.  44  12-lb.  “  45 

44  10-lb.  44  45 

Trial  44  10-lb.  44  50 

McCormick  &  Co.,  Bee  brand —  Per  lb. 

1 -lb.  lithographed  cans,  2o-!b.  boxes . 53 

54-lb.  “  10-lb.  “  . 55 

j/-lb.  44  10  and  2o  lb.  bxs..  .57 

Travellers  pocket  canister,  4  doz. ...per  doz.  .80 


AMMONIA. 

Per  doz. 

Purple  Ribbon.  16  oz.,  s  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  doz.  boxes .  x  .50 

Purple  Ribbon,  y  gals  y  doz.  boxes . ^  *.70 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes .  .75 

Colburn's  Autumn,  hotel  size,  2  doz.  boxes . 90 

Violet,  pints,  t  doz . 90 


AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  9.25 

Mica,  y  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.50 

Paragon,  y  gross . per  gross  5.50 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

%  lb.,  4  dot.  in  case .  .  95 

%  lb.,  2  doz.  in  case .  1  70 

x  lb.,  1  doz.  in  case .  3.40 

Davis'  O.  K.,  y -lb.,  4  doz . per  dos.  .45 

Davis’  O.  K.,  y-\b.t  3  doz . per  doz.  .90 

Davis’ O.K.,  i-lb.,adoz . per  doz.  x.65 

Davis'  O.  K.,  5-lb.,  y  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  V-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  5?-lb.,  2  doz . per  doz.  *.28 

Leslie's, ^ -lb.  cans,  x  ora  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  y~\b.  cans,  a  doz.  cases . 90 

Leslie’s  x-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5  lb.  cans,  6  cans  in  case . per  lb.  .  xa 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 8254 

6  oz.  glass,  2  doz . .  x.07 

6  oz.  glass.  4  doz .  x.04 

6  oz.  glass,  6  doz .  x.03 

6  oz.  ,1  gross,  in.bbl . . . per  grots,  xa.«5 
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Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  2  doz.  in  box . per  doz.  .90 

y~\b.  cans,  2  doz  in  case . per  doz.  1.23 

x-lb.  cans,  i  doz.  in  case . per  doz.  2.5c 

Royal,  ioc.  size,  4  doz . 8( 

V  lb.,  .doz .  i.3r 

•'  54  “  s  “  .  *-4» 

ll  T  ••  T  |  iC, 

I  I  . . . .  i«h  4.0* 


BLACKING— Shoe. 

Shinola . . . per  doz.  .75 

Shinola,  y  gross  in  box . per  gross  8.25 

Blackola,  1  doz.,  10  ceDt  size . (o 

Blackola,  3  doz  ,  10  cent  size . per  gross  6.90 

Blackola,  3  doz.,  5  cent  size . per  gross  4.25 

Mason's  No.  x,  y  gross .  a. 22 

“  “  a,  “  .  a.  60 

"  “  3>  "  . ~ .  *.®S 

"  "  4.  .  4  51 

“  "  5,  .  7  5® 

T.  M.  French . per  doz.  x.oe 


SHOE  DRESSING. 

Mason's . 

Acme,  x  doz . 

Bixby's  Royal  Polish,  1  doz . . . 

Bixby  Tet  Oil  Polish . 

Brownrs  Shoe  Dressing,  x  doz . «... 

Brown's,  Army  and  Navy,  1  doz . 

Boyer’s  French  Dressing . 

"  Oil  Polish. . . . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . ; . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . 

Boston  Waterproof,  black . 

Boston  Jr.  Waterproof,  black,  xo-ceot  size... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large,  black . 

Superb  Patent  Leather  Paste  large . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polisning . 

Royal  Gloss  black,  self-polishing . 

Dandy  ComDination,  russet . . . 

Star  Combination,  russet... . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .aige . 

Boasola  Waterproof  Paste  Polish,  small . 

Quick  White,  deans  dirty  canvas  shoes . 

Quick  White,  deans  dirty  canvae  shoes . 

ull  Paste  black,  never  cries  up,  large  ttna.. 


.78 

1  •  x5 
•  7® 
.80 
.80 
.80 
.65 

75 

70 

.70 

2.00 

2.00 

.85 

85 

2  .OO 

•75 
2.  00 
85 
75 
•75 
a  .05 

•73 

75 

•ff 


.00 

•75 
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GREEN  COFFEE. 

Per  lb. 

Rio,  Golden,  fancy . 09  @.09^ 

**  prime .  <g>  .08% 

“  choice . . .  @.0734 

Santos,  Peaberry,  extra  fancy .  @ .  1254 

“  fancy . 10  @.iol/2 

“  choice .  @.09^ 

Maracaibo,  strictly  fancy,  mild . 1 1 1/2@ .  12 

“  choice .  @.u 

Washed  Caracas,  fancy . 14  @ .  14*^ 

Laguayra,  fancy .  @.12 

Java,  extra  fancy  Old  Government . 2o%@.2i 

**  extra  fancy .  @.20 

“  fancy .  @.19% 

Mocha,  x/z  and  y  bales,  genuine,  finest...  @.19 

**  Seed,  Santos,  fancy .  @.io2£ 

u  “  choice . 


ROASTED  COFFEE  IN  BULK. 

Rio,  Golden,  extra  ancy .  @12 

“  Prime .  @.1034 

“  Choice .  @.09 34 

"  No.  a,  bags  about  50  lbs .  @.09 

Santos,  Peaberry,  extra  fancy .  @ .  16 

“  extra  fancy .  @.13 

"  fancy . . .  @.1234 

“  choice .  @.12 

Laguayra,  fancy .  @.1434 

Maracaibo,  choice .  @ .  1434 

“  fancy .  @.15 

“  extra  fancy .  @.1534 

Java,  extra  fancy  Old  Government .  @.2534 

"  &ncy .  @.2  434 

Mocha,  finest .  @,2334 

Lipton's  Blended  Coffee — 

Mocha  and  Java,  No.  1 . . 

"  “  2 . 10 

“  3 . 17 

“  "  4 . 14 

Packed  in  25  and  jo-lb.  cans ,  and  23, 50  and  100-lb.  bags . 


Duck,  kegs,  1234  lbs .  4. ,5 

“  kegs,  6^  lbs .  1.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

“  kegs,  1234  lbs .  2.6s 

*  fl  kegs,  634  lbs .  1.50 

Drop  Shot,  Nos.  a,  3,  5,  8,  9,  bags,  25  lbs .  1 .85 


BLUING— Dry. 

Per  gross 

Barlow  3,  small,  2  doz .  2.60 

“  large,  1  doz .  5.30 

Sawyer’s,  No.  1,  6  doz .  t  .50 

“  No.  3,  3  doz .  3 . 35 

Colburn’s,  No.  1,  4  doz .  1.60 

“  No.  2,  3  doz .  2.5o 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  No.  1,3  doz . 2 ’60 

“  “  No.  2, 3  doz .  4.80 

Reckitt’s,  5c.  and  10c.  asst.,  8  lbs .  Per  lb.  .  30 


BLUING— Liquid. 


PACKAGE  COFFEE. 


Per  gross 

Boyer's  Bengal,  No.  8,  34  gross .  3.90 

Army  and  Navy,  No.  8,  3  doz .  5,  j0 

Crystal,  No.  2,  3  doz .  3,00 

Jack  Rose,  No.  14,  3  doz .  5[00 

Troy,  No.  32,  bbls.,  6  doz.  barrel .  5  50 

French  Laundry,  large,  34  gross  in  barrel .  2.45 


Sold 


Two  per  cent,  discount  on  package  coffee 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Arh»»» .  1534  15,% 

Arbuckle’s  Seven  Day .  1034  io>£ 

Lion .  1334  ,33/ 

B.  Fischer  &  Co.—  * 

Hotel  Astor  Coffee,  i-lb  tins . 26 

Thos.  Martlndale  &  Co. — 

Saludo,  lbs . 20 

11  50-lb.  tins . 19 

"  barrels . 28 

Vlv,  lbs . . ,6 

"  50-lb.  tins . . 

"  barrels . . 

Ground  or  pulverized  without  extra  charge. 
Lipton's—  6 

Special . 26 

Perfection .  ’JO 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 

Triunfo,  24  a-lb.  cans . 29 

“  48  i-lb.  cans . 2934 

Trinidad,  60  or  100  i-lb.  cartons . 26 

"G-A"  Blend,  20  3-lb.  cans . 24 

La  Crnzada,  6oor  100  i-lb.  cartons . 21% 

Iowa,  60  or  too  1  and  >-lb.  carton*. . 1854 

Tumbala,  60  or  too  i-lb.  cartons . 1634 

Quesal  (after-dinner),  13, 24  or  48  34-lb.  cans 
per  341b . . 


BUTTER. 

Tub  Butter — 

Creamery,  extra,  60-lb.  tubs  . . 

“  first,  “  . 

"  second,  “  . 

“  third,  “  . 

imitation  30-60  lbs . 

“  5  and  10-lb.  rolls,  60  and  100- 

lb.  boxes . 

Ladles,  30-60  lbs.,  bakers’  use . 

Print  Butter — 

Star  or  S.  D.  brands,  >  lb.,  to-co-lb.  bxs. 

B.  B.,  E.  D.  brands,  ao-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  ao- 

50-Ib.  boxes .  . 

Sheaf(*’4oo”)  Elgin,  20-50-lb.  boxes . 

Sheaf. . 

Milhen  Farm,  lbs.  and  34  lbs . . 

Gurnse,  lbs.  and  34  lbs . 

Belle  Spring . 


Per  lb. 
•33 
■32 
•31 

.30 

27 


.29- 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “Kosyr” — 

30  tins  in  box . per  box  3.90 

la  in  tins  box . per  carton  .9S 

_  *'*“•  ‘I"* . per  doz.  5.  75 

George  Floto  s  Sons—  Per  gross 

Coffee  Essence,  34-gross  improved  cans .  2.25 

34-gross  cans,  tin  ends .  2.70 

"  34"ffross  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  34  gross  ....  2  25 

Package  Chicory,  6s-lb.  cases . per  lb.  .0434 

Hummel  s  Essence,  tin  can,  34  gross,  per  gross  2 . 85 
“  tin  ends,  “  “  3.yo 

“  “  improved  “  “  a  15 

Chicory ,  Selig’s  65’s .  '0m 

English,  ground,  bags  about  160  lbs...  .05  V 

Francks’,  stick,  65  lbs . 0634 

“  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  65  lbs . 04 Yt 


AMMUNITION. 


CANDLES. 

Per  lb. 

P.  &  G.,  8  s,  30  lbs . ,034 

’*  16’s,  30  lbs . 1134 

Paraffine,  4  s,  6's,  8’s  cartons,  36-lb.  cases, 

per  lb . . 

Searchlight,  hotel,  16’s,  30  lbs . 0934 

Pearless,  hotel,  16’s,  30  lbs . 1034 

Bright  Light,  16's,  30  lbs . per  box  a!oo 

Werk's,8’s,  30  lbs . It 

"  16's,  30  lbs . . 

Neverout,  8's . per  box  2.00 

“  B5’s .  “ 


JARS  AND  JAR  RUBBERS. 

Glass  Jars.  Gross 

Pints . .  4.jS 

Half-gallons .  *  ” 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz.  .  17 

(No  charge  for  barrels.) 

Jar  Tops — 

Yt  gross,  no  rubbers . per  gross  1 . 70 

Jar  Rubbers — 

Lip,  wide . per  gross  .85 

Acme,  wide,  x  doz.  cartons,  5  gross  box, 

per  gross  .45 

**  medium,  1  doz.  cartons . per  gross  .40 

Reliable,  white  rubber,  wide . 26 

44  “  medium . 26 

Black,  medium . per  lb.  .25 

(25  lb.  lots  1  cent  perlb.  less.) 


CANNED  GOODS. 


Per  doz. 


Tomatoei  _ 

Mrs.  Hancock’s,  frying . ~  ,. _ 

Dubois’,  frying . 

.  “  .  “  5  case  lots . ..’  t  '.oiU, 

Jersey  King,  No.  3,  standard  Jersey. 

“  5-case  lots . 

Silver  Lake,  fancy  Jersey 


Jersey,  No.  3 .  j. 


90 

-87)4 

97J4 


.87% 


Peerless,  extra  fancy,  No.  3,  cold  packed . 

Plantation,  No.  10,  standard,  34  doz .  2.30 

Silver  Lake,  No.  10,  1  doz .  2.50 

Golden  Rule,  No.  3,  off  standard . . . 75 

Alta,  No.  2,  good .  go 

Favorite,  No.  10,  1  doz . T......  2  40 

Brandywine  Hills,  extra  f.ncy . .  t.oo 

Bull  Dog,  extra  standard  2s . .  g0 

Mrs.  Lippincott’s,  Frying .  t  .25 

Lima  Beans — 

Tinsley's,  extra  small .  I  2j 

Silver  Lake,  fancy  Jersey .  t  .qq 

Early  Autumn,  No.  2 .  .92A 

Oxford,  Maine  packed . 8734 

String  Beans — 

Extra  fancy .  j  50 

Boyer’s,  2s . .5734 

Acorn,  3s . 8. 

“  No.  2 . 5734 

Safe,  No.  2 . yj2 

White  Wax  Beans — 

Boyer’s .  f0 

Acorn,  No.  2 . -7iz 

Brandywine  Hills,  No.  2 .  i.jo 

Winsom,  N.  Y.,  No.  10, 1  doz .  3.60 

Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain .  1.35 

“  No.  3,  tomato  sauce .  1.55 

Campbell’s,  No.  2,  plain . 85 

“  No.  2,  sauce . 85 

Oxford,  No.  3 .  1,05 

Narragansett,  No.  3,  tomato  sauce .  *-37/4 

Van  Camp’s,  No.  1,  sauce,  4  doz . 8734 

“  No  2,  sauce,  2  doz .  1-3234 

Moore  &  Brady,  No.  3,  plain . 85 

"  No.  3,  sauce . 90 

No.  1,  picnic  size,  plain. . 4234 

No.  1,  picnic  size,  sauce . 4734 


Victory  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co  ” 


ipe 


,  No.  3,  plain . .  .9734 

No.  3,  tomato  sauce....  1 .05 
Midnight  Lunch,  No. 

1,  4  doz . 50 

Schimmel  s,  No.  *,  sauce . ge 

"  No.  2,  plain . 90 

Snider’s,  tomato  sauce.  No.  3,  2  doz .  1. 70 

No.  s,  3  doz .  1.3234 

“  “  No.  j,  4  doz . 85 

Sunnvslde,  sauce,  No.  3,  2  doz . 

"  plain,  No.  3,  3  doz . 

"  sauce,  No.  1,  4  doz . 4734 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  2,  fancy . 8254 

Van  Camp’s,  No.  2,  2  doz . 7734 

Martin  Wagner’s,  No.  2,  2  doz . 7234 


Com — 

Paris,  fancy  Maine .  j.oo 

American  Beauty,  extra  fancy,  Shoe  Peg . 8234 

Cream  of  Susouehanna . 90 

Baker’s,  G.  W.,  whole  grain . 75 

Shoe  Peg,  Susquehanna,  No.  2 . 80 

"  Osborn’s.., . 70 

Mark,  crushed . 6a34 

Rex,  Nor  2,  fancy,  whole  grain . . . 6754 

Vanity,  No.  2,  whole  grain . 6234 

Peas — 

Tres  Fins,  too  cans .  13. 75 

French,  very  fine,  100  cans .  13-25 

“  fine,  too  cans .  n-75 

"  medium,  too  cans .  10.25 

Boyer’s,  Midgets,  No.  2 .  1.55 

“  Extra  Sifted .  1.25 

“  Sifted .  1 . 10 

“  Early  June . gg 

Jumbo  June . go 

B.  B.  F  ,  Early  June .  i,0o 

Hermit  brand,  soaked . 5234 

Lotus,  Sweet  Wrinkle .  1.2234 

Brandywlre  Hills,  extra  sifted  N.  Y.  State...  1.50 

Kent  County,  Sifted . 8734 

Our  Favorite,  No.  2 . 8734 

Plantation  Standard,  Early  June,  No.  2 . 8234 

Pride  of  Delaware  Standard,  No.  2 . 7734 

Wyoming,  extra  fine,  June,  No.  2 .  1  25 

Beets — 

Red  Belle,  N.  Y.,  No.  3 .  1.05 

Silver  Lake,  fancy.  No.  3 . 95 

Chautauqua,  No.  3 . 93 

Succotash — 

Little  Quaker,  extra  fancy,  No.  2 .  j  .05 

Honeysuckle,  fancy  N.  Y . 90 

Brandywine  Hills,  extra  lancy . . .  1 .05 


California  Canned  Fruit. 

Apricots —  per , 

Extra  quality . . . . .  -  . 

Extra  standard . 

Standard . i.l 

Pears — 

Bartlett,  extra  quality,  234s .  a. : 

“  extra  standard,  234s . 

“  standard,  234s .  2  < 

Cherries-  n 

Extra  quality,  2  34s .  a.  ■ 

Extra  standard,  234s . 2 

Standard,  234s .  '  2  ■ 

Peaches— 

Goddess,  No.  234,  ex. standard,  lemon  cling  i  t 
Tioga,  No.  254,  extra  standard,  lemon  cling  1  j 

Agate  No.  2%,  standard,  lemon  cling .  t.- 

Lake  View,  No.  234,  yellow,  free .  1.  < 

Oak,  sliced,  lemon  cliDg,  No.  1,  4  doz .  t 

Columbus,  No.  234,  pie,  peeled,  yellow,  free  l  .-. 
“  No.  234,  pie,  peeled,  lemon,  cling  1 . 

Plums 

Egg,  extra  standard .  1 , , 

Green  Gage,  extra  standard .  j,( 

Egg,  standard .  ,  - 

Gage,  standard . j 


Domestic  Canned  Fruit. 

Apples 

Maryland  Chief,  No  3,  2  doz . <■ 

Springville,  fancy,  N.  Y .  2.4 

Wayne  Co.,  No.  10,  1  doz .  2 .1 

Booth’s,  oval  No.  3 .  ■, 

Blackberries — 

Farren’s,  extra  preserved,  No.  2 .  j.  3 

Silver  Lake,  syrup.  No.  a .  1,2 

Nigger  Head,  No.  a .  I-0 

Spring  Garden,  No.  a . . 

Blueberries- — 

Maine,  Eagle  No.  a  .  1,4 

Loggies,  No,  10 . 6.0 

Cherries — 

Boyer's,  No.  2,  white,  extra .  1,4 

Flour  City,  white.  No.  a .  1.2 

Flour  City,  red,  No.  2 .  x’0 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  x.t 

"  white .  1,0 

P.  &  B.,  yellow,  No.  3 .  j.j 

Pears — 

Silver  Lake,  No.  3 .  j.c 

Fowling  Creek,  good,  No.  3 . i  .1 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  a .  a. 3 

Pride  of  Rochester,  fancy,  preserved,  No.  a 
Rhubarb — 

Silver  Lake,  No.  3,  2  doz . 8 

Silver  Lake,  No.  10,  1  doz .  j,3 

Strawberries — 

Anchor,  No.  a,  water . . 

Jumbo,  No.  1,  4  doz .  i.0 

Silver  Lake,  No.  2 .  1.4 

Defence,  No.  a .  x,8i 

Pineapple — 

Acom,  E.  &  C.,  No.  a .  x.g, 

General,  E.  &  C.,  sliced,  No.  a .  1.8 

Indian  River,  E.  &  C.,  No.  a .  1.6 

Terrapin,  E.  &  C.,  sliced.  No.  2 .  1 .61 

Orange  Grove,  E.  &  C.,  No.  a .  1,31 

Singapore  Chunks,  No.  134,  4  doz . o' 

Wallace,  E.&  C.,  sliced.  No.  2 .  1.3, 

Singapore,  cubes,  No.  1^,4  doz . 

Wagner’s,  No.  1,  cocktail,  2  doz . 01 

P.  &  B.,  grated,  No.  3 . gj 

James,  No.  3,  pie,  grated . 8( 

Singapore,  cubes,  No.  1,  4  doz . 61 


Blasting,  A,  kegs,  95  lbs.. .  2 

I,.-. 1  l _  . 


B,  kegs,  95  lbs 


•  50 


COOKING  HERBS. 

Colburns's  “A,”  Small — 

Sweet  Maijoram . per  doz. 

Sage .  <l 

Thyme .  “ 

Savory...., .  ** 

Special  case  assortment,  2  doz.  Sweet  Mar¬ 
joram,  1  doz.  Sage,  y  doz.  Thyme,  y  doz. 

Savory . percase 

Colburn’s  “A”  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 
lb.  cartons.  1  doz . per  doz. 

^-lb.  -  -  . F  - 

^-lb.  “  .  « 

y~lb.  screw  cap  bottles,  2  doz .  “ 

5^-lb.  square  cans,  2  doz .  <% 


•25 

•25 

.25 

•25 


.40 

•75 

'•25 

.90 

.85 


Spinach — 

Champion,  No.  3 .  x 


Shawnee,  No.  3 . 95 

Fnrr.n’c  -*  o  rlnv  _ 


Farren’s,  No.  3,  2  doz . 95 


No.  10,  1  doz .  3 .25 


Sweet  Potatoes — 

Victory,  No.  3,  2  doz . ^y2 

Farmside,  fancy  N.  Y.  State,  No.  3 .  1.22^ 


Pumpkin — 

Silver  Lake,  No.  3 . -j2y 

Silver  Lake,  No.  10,  l/2  doz .  2.00 

Red  Belle,  N.  Y.,  No.  3 . 

Apollo,  3’s . go 

Lily  Lake,  3’s . 

Brady,  No.  10,  y2  doz .  1.90  ^ 


Canned  Crabs,  Clams,  Lobster 
Shrimps,  Mackerel,  Kippered 
Herrinj;  and  Oysters. 

Crabs—  per  <j( 

Deviled,  No.  i,  4  doz.,  McMenamin’s .  2.17 

“  No.  a,  a  doz.,  McMenamin’s .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz .  1.07 

Star,  No.  1,  4  doz . . 

Lobster — 

B.  &  M.,  No.  t,  flat,  4  doz .  4.7c 

“  No.  34,  flat,  4 doz .  2.4s 

“  No.  1,  tall,  a  doz .  4.50 

"  No.  34.  flat,  4  doz .  3  co 

Star  brand,  No.  54,  flat,  4  doz .  1  .0 

“  No.  1,  tall,  4  doz . . .  ,.85 

“  No.  34,  flat,  4  doz .  2,40 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled, 

No.  1 ,  2  doz .  j.jj 

Cotton  Bale,  pickled,  No.  1,  2  doz .  1.10 

Mackerel— 

Pickert’s,  soused.  No.  1,  4  doz .  1.50 

“  No.  2,  2  doz .  2.50 

"  "  No.  3,  2  doz .  3,15 

Underwood,  soused.  No.  1,  50  cans .  5.40 

„  “  “  No.  1, 4  doz .  1.52] 

Oysters— 

Boyer’s,  No.  1, 1  doz 


.82) 


M. 


No.  2,  2  doz .  j  .55 


&  B.,  Deep  Sea,  No.  1,  2  doz 


?7) 


Asparagus — 

Oak,  large,  234’s .  3.20 

Superior,  large,  No.  234 .  3.25 

Staple,  medium,  No.  234 .  3.00 

Swan,  medium,  No.  234 .  2.90 

Del  Monte  Tips,  No.  134 .  2.60 

Extra  Tips,  No.  1% .  2.55 

El  Rio,  choice  California,  No.  234,  2  doz .  3.65 


Stewart’s,  No.  2,  2  doz .  1  65 

“  . « 


80 


No.  x,  2  doz . . . 

Victory,  No.  1,  2  doz .  .82! 

Kippered  Herring — 

Maconache’s,  a  doz.,  plain .  1 .42! 

Gilt  Edge,  4  doz .  ,  j7J 

Conrad's,  4  doz . 

Maconache’s,  plain . z  [40 

Maconache's,  Tomato  sauce .  .  x-375 

Moir’s,  34s,  plain  or  sauce . 973 

Underwood’s,  soused,  50  cans .  3-751 
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Delivering  by  a  Lindsley  Car  is  like  playing  at  delivering  goods. 

It  is  so  quick,  so  easy,  so  inexpensive.  No  heavy  team  eating  its  head 
off  when  not  in  use;  no  horse  to  sicken  and  die  when  most  you  need  it. 

The  Lindsley  Car  is  much  less  likely  to  get  out  of  order  than  a 
horse,  and  costs  less  to  fix  when  it  does.  Moreover,  it  eats  less  than  a 
horse,  and  does  more.  Fifteen  hundred  pounds,  30  miles  on  a  gallon 
of  gasoline  (15  cents)— does  a  team  live  that  can  do  that? 

J.  V.  Lindsley  &  Co.  1 1 12  Monad  nock  Bldg.  Chicago 


PURE  CALIFORNIA  FRUITS 

We  put  up  every  season  California  fruits  in  the  form  of 
jams,  marmalades  and  preserves.  In  these  there  is  nothing 
!  but  the  fruit  named  on  the  label  and  pure  granulated  sugar. 
We  have  at  this  time  the  following  varieties  in  one-pound  glass 
jars,  and  in  half-gallon  stone  crocks,  at  $4.25  a  case  for  2  dozen 
glass  jars,  or  $4.40  a  case  for  one  half-dozen  stone  jars; 
ORANGE,  GRAPEFRUIT,  BLACKBERRY,  PLUM,  FIG, 
GRAPE  (glass  only),  TOMATO  (glass  only),  APRICOT 
(stone  only),  freight  paid  to  you  in  5  case  lots.  Try  5  cases 
and  if  it  isn’t  all  right,  we’ll  pay  your  money  back. 

H.  P.  D.  KINGSBURY,  Redlands,  California. 

(Where  the  oranges  come  from.) 


; 


“Exton”  Crackers 
Are  Your  Chance 

to  show  customers  that  you  know  how  to  please 
even  in  the  little  things. 

We  decided  6t  years  ago  that  an  Oyster 
Cracker  was  not  too  small  to  get  the  best  making, 
and,  by  keeping  up  the  highest  standard  of  material, 
baking  and  handling,  we  got  and  kept  the  biggest 
sale. 

A.  EXTON  &  CO. 

TRENTON,  N.  J. 

(Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers 

Stamped  “EXTON ” 

“The  Best  Known  and  Known  as  the  Best” 

'  Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co., 
Distributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 


RCPINEO  BY 

FRANKLIN 
SUGAR  REFINING  CO. 

PHILADELPHIA.  PA. 


YOUR  STOCK  25  YEARS  AGO 

Look  over  your  stock.  How  very  many  articles  do  you 
find  in  packages  that  twenty-five  years  ago  were  sold  only 
in  bulk. 

43an  you  deny  that  the  coming  of  the  package  has  meant 
less  work  for  you? 

Or  that  the  selling  of  Franklin  Carton  Sugar  instead 
of  sugar  from  barrels,  would  mean  still  less  work  for  you? 
If  it  was  only  a  question  of  labor  Franklin  Carton  Sugar 
would  have  the  best  of  it  as  against  the  barrels.  But  it  has 
another  and  a  mightier  reason — it  prevents  that  generous 
but  expensive  tendency  on  the  grocer’s  part  to  give  good 
measure.  There  can  be  no  overweight  in  the  sale  of 
Franklin  Carton  Sugar. 

Less  work  and  more  profit — that  is  the  slogan  ot 

Franklin  Carton  Sugar. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 


The  Franklin  Sugar  Refining  Company 

PHILADELPHIA,  PENNSYLVANIA 
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Salmon — 

Gibraltar,  Sockeye,  No.  i,  tall .  i  .95 

"  "  No.  Yt,  flat .  1.25 

Hapgood’s,  No.  1,  tall .  1.95 

"  No.  1  flat .  2  05 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  1, 

tall,  4doz .  1.70 

Horseshoe,  No.  1 .  1.4S 

White  Raven,  red,  %s . 95 

Chef,  red,  No.  y2i  flat,  4  doz . 92 

Terrapin,  pink.  No.  4  doz . 85 


SARDINES — Imported. 

Chancerelle,  %s,  key . . .  3S-°o 

La  Champagne,  J^s,  key .  17.00 

“  y2 s,  key,  boneless .  30.00 

Tricolore,  .  9.00 

Martels,  .  950 

“  Ks .  i3  *S 

Morel,  %s,  boneless .  15.00 

Domestic. 

Mustard — 

Irma,  100 cans .  3.60 

Raven,  54s,  key,  too  cans . . .  3-47/4 

Gold  Label,  %s,  mayonnaise  dressing,  100 

cans .  6.40 

Gold  Label,  24s,  mayonnaise  dressing,  50 

cans .  4*30 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

cans . per  case  4.75 

Oil- 

Gold  Label,  54s,  oil,  100  cans .  6.40 

Irma,  54s,  100 cans .  3.70 

Continental,  54s,  key,  100  cans .  3.62 % 

Owl,  54s,  key,  100  cans .  3.6254 

Swift  &  Co.,  Talisman  brand,  100  10-cent 

cans . per  case  7.00 

Skipper  Sardines — 

54s,  olive  oil,  key,  100  tins .  12.00 

54s,  "  "  50  tins .  12.00 

54s,  tomato  sauce,  key,  100  tins .  13.00 

>4s,  "  “  50  tins .  13.00 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  1,  key,  2  doz .  1 .40 

“  No.  2,  key,  1  doz .  2.35 

Fairbank’s — 

No.  1,  key,  2  doz . 1.45 

No.  2,  key,  1  doz .  2.25 

No.  6,  key,  1  doz .  7.15 

No.  14,  key,  54  doz . per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.30 


Chipped  Beef. 

Libby’s — 

No.  54»  2  doz .  1 .30 

No.  1,  2  doz . , .  2.20 

No.  54.  glass,  2  doz .  *-4754 

No.  1,  glass,  2  doz .  a. 40 

Beechnut — 

No.  54 1  sliced,  glass  jars .  1.75 

No.  1,  sliced,  glass  jars .  2.90 


Sliced  Smoked  Beef. 

Armour’s  Veribest — 

Shield,  in  glass,  size  54 .  1.55 

“  "  “  1 .  2.65 

Acme — 

Large  tins,  2  doz .  2.85 

Medium  tins,  4  doz .  1.75 

"  2  doz .  1 .75 

Large  glass  jars,  1  doz .  2.95 

Special  jars,  1  doz .  2.75 

Junior  jars,  2  doz . . .  1.75 


Sliced  Bacon. 

Armour's  Veribest — 

Star,  in  glass,  size  54 .  1.65 

“  1 .  2.65 

“  in  tin,  "  J4 .  1.65 

“  1 .  2.65 

Beechnut — 

No.  54,  glass  jars .  1.65 

No.  1,  glass  jars .  2.7254 

Acme — 

Large  glass,  1  doz .  2.50 

Junior  glass,  2  doz .  1.50 


Roast  Beef. 

Armour’s  Veribest — 

No.  1,  2  doz .  1 .40 

No.  2,  1  doz .  2.25 

Fairbank’s — 

No.  1,  2  doz .  1.45 

N0  2,  idoz .  2.37 ^ 

Libby  s— 

No.  1,  2  doz . . .  1.45 

No.  2,  1  doz .  2.30 

Kingan's — 

No.  1,  2  doz .  1.40 

No.  2,  1  doz .  2.4254 


Lunch  Tongue. 

Armour’s  Veribest,  No.  1,  2  doz .  2.50 

armour’s  Veribest,  No  54,  2  doz .  1.50 

Fairbank's,  No.  1,  2  doz . .  a.  15 

Libby’s,  No.  1,  2  doz .  2.75 
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Whole  Ox  Tongue. 

Armour’s  Veribest — 

Size  1  485 

"  x54 .  6.00 

2  7.00 

„  “  8.50 

Fairbank  s,  No.  2,  1  doz .  7.00 

Libby's,  No.  254,  1  doz .  9.50 


Potted  or  Deviled  Meats. 

Armour’s  Veribest — 

No.  X,  4  doz . 4o 

No.  y2,  3  doz . 12y. 

Libby’s-  7  7 

No.  ■%,  4  doz . 44 

No.  l/2l  4  doz . 80 

R.  &  R  — 


No.  y,  4  doz .  1. 15 

No.  y,  1  doz .  z .  95 


Potted  Chicken  or  Turkey. 

Armour's  Veribest — 

No.  1^,4  doz .  x  .60 

No.  2  doz .  2.7s 

Libby’s— 

No.  54,  4  doz . 

No.  54,  2  doz . 

R.  &  R.,  No.  5^,  4  doz .  1  75 


Sausage. 

Armour’s  Veribest — 

Vienna  style,  size  54 . 80 

t*  « 

* .  1.35 

Luncheon,  with  Tomato  Sauce,  size  54 . 80 


Boned  Meats. 

Curtice  Brothers,  "Blue  Label" — 

Chicken,  No.  .  2  8<; 

“  No.  1 .  5;0o 

Turkey,  No.  54 .  2.85 

“  No.  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11.00 

Ham,  No.  i54-« . 7.^0 

'*  No.  254 .  10.00 


Deviled  Meats. 

Curtice  Brothers,  “Blue  Label" — 

No.  5  oz.  No.  10  oz 

Ham .  1.25  2.15 

Tongue .  1.25  2.15 

Chicken .  1.  85  2.90 

Turkey .  ,.85  2.90 


Potted  Meats. 

Curtice  Brothers,  “Blue  Label’’  — 

No.  yA  Tin.  No.  54  Tin, 

Ham . 1.20  2.00 

Tongue .  i.2o  2.00 

Chicken .  1.80  2.75 

Turkey .  x.8o  2.75 


Soups. 

Schimmel's,  assorted,  1  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 

Curtice  Brothers,  "Blue  Label" — 


•85 


85 

.8754 


Bouillon  . 
Beef. . 


Pea . 

Mutton  Broth., 


Quarts. 

Pints. 

54  Pints. 

3-JS 

i-75 

1  -25 

315 

i-75 

1  25 

3-15 

*•75 

125 

3-15 

*•75 

x-25 

■  3-'5 

*•75 

1.25 

3-  *5 

*•75 

i- *5 

3- IS 

••75 

1  25 

3-15 

*•75 

1.25 

3-iS 

i-75 

1.25 

315 

*•75 

1.25 

3-15 

i-75 

1-25 

3-15 

*•75 

1-25 

3.15 

*•75 

125 

3*  15 

*•75 

1.25 

3-iS 

*•75 

1 .25 

3-15 

*•75 

125 

3-15 

1-75 

1.25 

3-15 

*•75 

1.25 

6.50 

3-5° 

2. 00 

7.25 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. — 

Extra  Mixtures . 30-lb.  pails 

Cream  Jelly  Mixtures .  " 

Elcroften  Mixtures .  " 

Nobby  Mixtures .  “ 

Cadella  Mixtures . .  " 

Fine  French  Mixtures .  " 

French  Creams .  " 

American  Mixtures .  " 

Variety  Cut  Drops .  " 

Darling  Mints .  " 

Golden  Drip  Bar . 15-lb.  boxes 

Sour  Balls . 30-lb.  pails 

Pancella  Cream  Chocolate .  “ 

I  X  L  Assorted  Chocolate .  " 

King  B  Assorted  Chocolate . 

No.  1  Fine  Assorted  Chocolate...  " 

Nonpariel  Drops .  “ 

Chocolate-covered  Caramels .  " 


Per  lb. 
.08 
•0954 
•°954 

.  10 

•  125 4 
•1354 
.09 

.0854 

.0854 

.0854 


.0854 
.1054 
.1154 
•I2  YA 
.1654 
.1154 

.  12 
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Dairy  Chocolate  Chips .  .a5-lb.  pails 

Chocolate  Mims . 30-lb.  pails 

Honey  B  Comb . 2i-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen .  ** 

Wellington  Caramels . 25-lb.  pails 

Frozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  “ 

Jelly  Beans .  “ 

Wintergreen  Lozenges .  “ 

Mint  Lozenges .  ‘ ‘ 

Assorted  Lozenges .  “ 

Conversation  Lozenges . 28-!b.  pails 

C.  &  A.  Crown  Stick . 30-lb.  pails 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . xo-lb.  boxes 

Penny  goods . 10  boxes  in  case 


•  i654 


•  wk 
■i°y 
•09^ 
•°9^ 
.08 

■  i°‘A 
.0754 

■  i°K 

.08 

09k 

•09^ 

•09K 

■  °g!4 
■oSy2 

•°9k 

4-5° 


CATSUP. 


Per  doz 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  i,I5 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 87% 

Campbell's — 

No.  8,  2  doz . 87I4 

No.  8  Tobasco . 

Snider’s — 

No.  16,  2  doz .  X  ,0 e 

No.  8,  1  doz .  1 .20 


KETCHUP. 


Curtice’s  "  Blue  Label"  Tomato  Ketchup—  Per  Case 

Small,  25  bottles  in  case .  2.75 

Medium,  25  bottles  in  case .  4.25 

Large,  12  bottles  in  case .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s —  Pei  lb, 

Premium,  J4s,  12  to  25  lbs . 

Premium,  %s,  12  lbs . 30 

Caracas,  sweet,  6  lbs . 30 

German,  sweet,  12  lbs . 23 

Auto,  sweet,  6  lbs . 32 

Cocoa,  J^-ib.  cans,  12  lbs.  in  box . 34 

Cocoa,  !4-lb.  tins,  6  lbs . o. 

W.  H.  Baker’s— 

Best  Cocoa,  J4-lb.  size . per  lb.  .31 

“  ^-lb.  “  .  “  .32 

Premium  Chocolate,  %s,  12  lbs . 28^ 

“  Ks,  12  lbs . 2914 

Best  Sweet  Chocolate,  15s,  6  lbs . 19^ 

u  “  ,  “  1-5S,  ralbs . ,g% 

Hershey  s — 

Milk,  48  5  cent . 71.  per  box  1.45 

Epp's — 

Cocoa.  54-lb.  tins,  7  lbs . 4a 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  i-lb.  tin* . per  tin  .72 

"  6-lb.  boxes,  54-lb.  tins .  "  .3754 

"  6-lb.  boxes,  yA -lb.  tins .  "  .19 

Huyler's — 

Cocoa,  54s,  6-lb . 42 

"  5^s,  6-lb . 44 

Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  54s . 

Cocoa,  labeled,  is . 

Premium  Chocolate,  54* . 

Premium  Chocolate,  54s . 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases- 

Per  can. 

5^-lb.  round  cans . 19 

54-lb.  "  . 30 

xlb.  »  . . 59 

i54-oz.  "  50  cans  in  case  .07 


•36 

•38 

•31 

•33 


Per  doz. 
2.27 
3.60 
7.08 


“  .  2.75 

Bensdorp's  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk,  6  to  lb . . . 

Queen,  4  to  lb . 

Sweet  Vanilla,  4  to  lb . 

“  8  to  lb . 

Bloocker's  Cocoa  Powder — 

5^-lb.  tins,  2  doz.  in  box . per  doz. 

54-lb.  tins,  a  doz.  in  box .  " 

i-lb.  tins,  1  doz.  in  box .  " 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-lb.  bags,  1  doz.  in  case .  " 

Runkel's — 

Cocoa . per  lb. 

Premium  Chocolate .  " 

Vienna  Sweet  Chocolate,  ^ -lb.  pkg...  " 
Vanilla  "  y6  lb.,  48  to  box... 

Wilbur’s  Cocoa — 

Breakfast,  5^-lb.  tins,  6-lb.  boxes .  per  lb. 

"  34-lb  tins,  6-lb.  boxes .  * 

Wilbur's  Chocola  e — 

Sweet  Clover,  5£s,  6-lb . per  box 


Per  lb. 
•55 


•45 

•42 

.28 

.28 


1.88 

3-50 

6.50 

•52 

•50 
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Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  54 -lb.  packages . y 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  54-lb.  packages . y 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  5^-lb.  packages . y4 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in  0 

case,  5£ -lb.  packages . y 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb.  packages . 2j 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12  ‘ 

boxes  in  case,  54 -lb.  packages . 2; 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54-lb.  packages . 2J 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  x.6« 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  £-lb. 

tins . * . ^ 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  $-lb 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54 -lb. 

tins . . 1 . 2^ 

Cocoa,  6  lb.  boxes,  12  boxes  in  case,  54-lb. 

tins . . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  54-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  54 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb.  .24 

12-lb.  "  6  "  "  .  14  .24 

"Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb.  .33 

6-lb.  boxes,  12  boxes  case,  54 -lb.  tins  "  .33 

54-lb.  tins,  6  lb.  boxes,  12  boxes  case  "  .32 

Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box  1.65 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  12-lb. 

boxes . 40 

Croft’s  Cocoa.  $s,  2  dozen  in  box .  1.80 

“  ",  . 31 

54s,  6  lbs.  "  . 32 

“  “  sdb,6cans  "  . 3a 

"  Swiss  Milk  Chocolate,  48  5-c. cakes..  1.5a 

“  Premium,  54s,  12-lb.  cakes . 31 

««  I/c  ((  (I 

/2S»  . 30 

Knickerbocker  Chocolate  Co.— 

Hasty  Lunch  Chocolate — 

54  lb.  decorated  cans,  12-lb.  boxes.. per  lb.  .30 

54-lb.  1  ‘  "  24-lb.  boxes..  "  .29 

Special  10-c.  packages,  30  to  box. .per  box  2 .20 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 36 

“  54-lb.  "  12-lb.  "  36 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 20 

"  54-lb.  “  12-lb.  "  2q 

“  54 -lb.  “  6-lb.  "  31 

“  ^-lb.  “  12  lb.  u  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 26 

54s,  12-lb.  "  26 

Buster  Brown,  5-c.,  48  cakes . per  box  1.35 

^  /n.  ,3'c'772  “  .  1.40 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 27 

54-lb.  "  24-lb.  “  27 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 80 

4°  “  **  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  **  “  48  to  case . 78 


CONDENSED  MILK. 


BORDEN’S 


CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed* 


Eagle,  4  doz . . .  6. : 

Eagle,  2  doz . * .  3. 

Challenge,  4  doz .  3. 

Defiance,  4  doz .  3. 

Magnolia,  4  doz .  4. 

Rose,  4  doz .  4.« 

Dime,  4  doz .  3.1 

Winner,  4  doz .  4.< 

Baby,  1  doz.,  glass .  i.c 

Red  Cross .  4.: 

Peninsular .  4.] 

Leader .  3.C 

Banner,  4  doz .  4.1 

Star,  4  doz .  4.] 

Emery,  4  doz .  3  .1 


•33 

•3° 


1.60 


•33 

.32 


1 .60 


EVAPORATED  MILK. 

Libby's,  small  family,  6  doz . 

Libby’s,  family,  4  doz . 

Peerless,  hotel  size,  2  doz . 

Peerless,  family  size,  4  doz . 

Peerless,  5  cent  sLe,  4  doz . 

St.  Charles,  family  size,  4  doz . . 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5-cent  size . 6  doz. 

Pet,  10-cent  size,  4  doz . per  case 

Pet,  5-cent  size,  6  doz . per  case 

Van  Camp’s,  6  doz.,  small . 

Van  Camp’s,  4  doz.,  family. . 

Van  Camp's,  4  doz.,  large . 
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LAMSON  ELECTRIC 

CABLE  CASH  CARRIERS 

GIVE  PROTECTION,  QUICK  SERVICE  AND  ECONOMY 


Write  for  Booklet  E 


LAMSON  CONSOLIDATED  S.S.CO. 


Philadelphia  Office 
500  Penn  Mutual  Bldg. 


Boston  Office 
161  Devonshire  Street 


District  Offices  in  all  Principal  Cities 


— 


A  Chance 
for  the 
Wise  Dealer 


Just  now,  when  the  whole  country  is  aroused  on  the  sub¬ 
ject  of  food  purity  in  general,  we  are  spending  big  money 
in  full-page  magazine  advertising  to  tell  about  the  purity  of 

Towle’s  Log  Cabin  Cane 
and  Maple  Syrup 

in  particular.  Take  advantage  of  this  and  you  will  have  a 
better  maple  syrup  business  than  you  ever  had  before. 

Towle’s  Log  Cabin  Cane  and  Maple  Syrup  is  guaranteed  to 
comply  with  all  food  laws.  Its  uniform  quality  and  fine  maple 
flavdr  make  it  self  better  than  any  other  brand.  We  know  it 
will  make  good  with  you  if  you  try  it  because  it  will  make 
good  with  all  your  customers. 

Trade  supplied  by 

GITHENS,  REXSAMER  6  CO. 
PHILADELPHIA 


Catch  the 
Sharp  Appetites 


Your  customers  will  come  home  from 
their  vacations  with  freshly  sharpened  appe¬ 
tites — more  than  ever  receptive  to  good 
food  and  drink. 

Give  them  Hotel  Astor  Coffee  now 
and  it  will  meet  with  an  instant  response. 
Hotel  Astor  succeeds  always,  but  more 
quickly  than  ever  just  now  when  appetites 
aren’t  jaded. 

The  finest  blend  of  the  finest  Coffees, 
packed  handsomely  and  backed  with  a 
record  of  perfect  success  in  the  most  exclu¬ 
sive  hotels  of  New  York  City. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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HIRES  CONDENSED 
MILK 


Per  case. 


Silver . 

4-»5 

Queen . 

4.00 

Premium . 

3.85 

Blue  Ribbon  „ 

3.85 

Gold,  tall . 

3>75 

Gold,  family... 

3- >5 

—14— 


COCOANUT. 

Franklin  Baker  Co’s — 


Per  case 


DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case(  per  doz.  1 
' 1  “  with  Horse  radish,  p.dz.  1, 

Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 . 
“  “  with  Horse-radish,  p.dz. 

Wein  Senf,  in  bbls . per  gal. 

1  gallon  stone  jars . per  jar 

44  5  gallon  kegs . per  keg 

Prepared  Mustard,  in  bbls . per  gal. 

“  in  15  gallon  kegs...  “ 

“  “  in  10  “  ...  “ 


1  15 
i- 15 
1  -75 
t-75 


•75 

2.50 


in  5  44  ...  “  .25-. 40 

“  in  2  gallon  pails. ..per  pail  .75 
“  “  in  1  44  ...  “  .40 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 95 

“  Sifting  top,  2  doz.  in  case. ...per  doz.  .46 
"  with  Horse-radish,  2  doz.  in  case, 

per  doz . 95 


to 

09% 


Brazil,  70  s-cent  packages .  2.50 

“  35  10-cent  “  2.50 

“  38  5-cent  and  16  10-cent  packages....  2.50 

"  18  20  cent  packages .  2.50 

Per  lb. 

"  Shred,  in  pails.  20  lbs . 

“  “  in  boxes,  25  lbs . 

“  in  barrels,  135  lbs . 09 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

“  in  boxes,  25  lbs . 0954 

"  "  in  barrels,  135  ibs . 

Premium,  60  54-lb.  packages,  15  lbs.  to  case 
“  3°  K-lb.  ‘‘  15  “ 

“  3°  54 -H>-  and  15  54-lb.  packages, 

15  lbs.  to  case . 2254 

Dunham’s,  54s  and  54s,  15  lbs . 27' 

41  Us  and  i/s . .  oS 


.09 

•*3 


54s  and  54s  . 

j^-lb.  packages,  5  and  15  lbs.  . 
54s,  5-lb.  cartons . 


.2614 

.28 

.28 


COCOANUTS. 

Franklin  Baker  Co’s — 

Porto  Rico,  Jumbo,  80s .  4. 

San  Bias,  100s . . 


Per  bag 
00 
3-50 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.—  Bbls. 

Butter  Crackers . 08 

Oyster  “  o8 

Wine  Scroll . to 

Cracker  Dust . 08 

.  Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 


Bxs. 

.08K 
,o8J4 
•  »°54 

.08 


Bbls. 


Bxs. 

.08 


.  12 
.08 
.  10 


.09 

.08 


.10 

•°9 

.09 


.08 
.  10 

■°9 

.10 


•09  K 

.07 


.09 

.08 


J.  S.  Ivins'  Son —  _ 

Assorted  Jumbles . 07U 

Brown  Edge  Water . 

Butter  Thin . . . 

Clover  Mixed . 

Cocoanut  Ripple . 

Cookie  Mixed . 08 54 

Fig  Bars . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . 08  U 

Fruit  Gem. . 

Graham  Wafer . 

Grandma  Cookies . 08  U 

Honey  Jumbles,  XX . 00U 

Iced  Cliarter  Oak . 

Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . 09 

Iced  Penn  Treaty . 07 

Iced  Vedette  Wafer. 

Lemon  Bar . 

Man-in-the-Moon  ., 

Milk  Lunch . . 

Orange  Cookies . 07  U 

Quaker  City  Mixed . 07II 

Salted  Strips .  0gx? 

Sal  tines  . . ~  A 

Soda  Biscuit  XX . 06 

Soda  Biscuit  XXX . 06  U 

Spiced  Wafers . 07U 

Sunshine  Cookies . .07U 

Water  Crackers  Star . 0654 

Package  goods — 

Animals . .  „ 

Butter  Thin . !!!!!!!!!!!! .  1  00 

Gingerettes . !!!!!!!!!”!!'  100 

Gold  Medal  Soda  (small) .  M 

■*.  *•  /*  (>"««) . :::::::  :£ 

Ivinettes . .  . 

Milk  Lunch . !”!—”!  100 

Our  Ginger  Snaps . . 

Sugar  Snaps .  , 

Saltona  Biscuit . .!...!!!.!!!!  i!oo 

Freight  paid  on  3  boxes  to  Pennsylvania, ’’New  York. 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 


•°754 

.08 

:3 

.08 
.09 
.12 
.06  >4 


.08 


„  °7 

Per  doz. 


.26 

.22 

•35 

•32 


.80 

.26 

3-75 


•45 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 25 

44  44  44  44  44  loaf  "4‘ 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .  18,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .32)4  44 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 

Edam  Cheese,  12  in  case  ...case,  10.50,  single. 

“  in  tin . per  lb. 

“  1 -lb.  tins .  . per  case  j./3 

Camembert,  in  wood  boxes . per  doz.,  2 .75-2.85 

Sap  Sago,  grated,  ready  for  use,  10-oz.  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz.  1.75 

Olmutzer  Hand  Cheese,  100  in  box .  2.25 

Edelweiss,  Romatour  and  Bier-Kase..per  doz.  4.00 

American  Swiss,  No.  1 . loaf,  .16  cut,  .19 

44  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb.  .16 

Limburger  Cheese,  No.  1 . box,  .14; 

J4  box,  14;  less . . . *  ,j6 

Muenster  Cheese . per  lb.  .17 

Brick  Cheese,  No.  1 .  44  .,6 

English  Daily  Cheese . !  44  .17% 

Pineapple  (Picnic  size),  6  in  box . per  box  3 

44  (Gem  size),  6  in  box .  44  2 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  44  44  .  44 

Picnic  size,  2  44  44  .  44 

Trial  size .  .  44 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

44  44  44  No  ,  44 

44  Roquefort  44  large  44  44 

44  44  44  small  44  44 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
44  d’lsigny,  44  6  44  ...  44 

Wm.  Tell  brand,  12  in  box .  44 

Neufchatel  (Cow  brand),  25  in  box .  44 

Star  Cream,  or  Phila.,  is  44  .  44 

Miniature  Cream,  or  Phila.,  12  in  box..  44 
Hand  Cheese,  8  doz .  44 

44  4  44  .  <> 

44  4  44  Thuringer .  44 

Farmer  Hand  Cheese,  4  doz.  In  box  ...  44 

Schutzen  Cheese,  12  in  box .  44 

American  Mountain  Cheese  (Alpen  Kate),  50 
1  "lb.  packages . per  lb. 


00 

•25 


4  5° 
2.40 

1  35 
x  .00 
1 .00 
2.40 
2.95 
t-45 
1  -55 
1  -55 
t.40 

•95 

1.90 

95 

i-35 

.70 

■85 

i-45 

1.25 


.18 


■45 

4-75 
*  75 
•32 
•45 
375 

■65 

3.00 

•14 

•24 


•25 


2.40 


•23 


.18 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  in  tin . per  doz 

44  8  44  .  « 

Carlsbad  Speck  (Imported  Bacon) .  44 

Imported  Cervelat  Sausage  (Rolff ’s).  ...per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . per  doz. 

American  Holsteiner...by  bbl.  .12;  less,  per  lb. 

44  Landjager,  short .  4-4 

44  long .  44 

44  Mortadella,  Dry .  44 

44  Knackwurst,  25  in  box,  per  box, 

#4  ■75 . per  doz. 

44  Cervelat  (E),  50  and  xoo-lb.  boxes, 

.21 54  ;  less . 

44  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less . 

44  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  17 ;  less . 

44  Cervelat,  Tip  Top,  50  and  xoo-lb. 

boxes,  14;  less . 

44  Cervelat,  E.  Gothaer,  50  and  xoo-lb. 

boxes,  .23)4 ;  less . 25 

44  Salami  (E),  50  and  100-lb.  boxes, 

.20  ;  less . . 

44  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  ,I8J4  ;  less . 20 

44  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .i6J4  ;  less . 

44  Tongue  Sausage . per  lb. 

44  Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb. 

Lachs  Ham .  44 

44  Petit  Delicatess  Frankfurters,  plain, 

per  doz. 

44  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz. 

44  Lebanon  Beef  Bologna . per  lb. 

44  Paprika  Speck .  44 

Mettwurst,  half-round .  44 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb. 

Smoked  Thuringer  Blutwurst .  44 

44  Pfefferwurst . . .  44 


.16 


.18 

.18 


•  IS 
.28 


x.oo 

■»5 


.  x8 
.  16 


•15 
.18 
.  x8 


—15— 

Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
“  quart  glass  jars.  5.75 

44  44  io-oz.jars .  2.50 

Calves4  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  44  I-0o 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 

Beef  Salad,  in  glass .  1 .00 

44  44  pints . 

44  44  quarts . 

Lamb  Tongues,  in  glass .  1.60 


— 16 — 


Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2. 5 

44  xo-gal.  keg .  4.5 


Holland  and  Scotland  Herrings. 

„  ,,  ,  Kegs  or 

Holland—  pajis. 

Mixed,  “Y.  M.,4’  54  bbl .  5.50  .60-. 75 

Milkers, 44 Y.  M.,”  54  bbl .  6.50  .75-.8s 

Mixed,  standard,  bbl . 

44  54  bbl .  5.50-6.50 

Milkers,  standard,  bbl . 

44  %  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . . 

44  44  J4  bbl . 

Milkers,  44  bbl 

44  44  >4  bbi . 

Marimrte  Herring,  imported,  about  40  in  pail.  .. 

Roll  Herring,  imported,  about  25  in  pail .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb. 

Matjes  Herring . per  paii 


8 .00 


8 .00 

.25 


•15 


Bismarck  Herring. 


Per  tin. 

Hound  tins,  with  key,  pint . 20 

"  “  <Iuart . 35 

2<Iuart . 55 

4  quart .  x.io 


.60 

.50 


Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  j.Xo 

2  quart  tin . 

44  quart  tin . 

Brat-Haring,  4  quart  tin . .  . 

44  2  quart  tin . .’. . 

44  quart  tin . 

English  Sprats,  36  bunches . . per  box 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 

per  doz. 


.60 

.40 


2.50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg 

44  5-lb-  pails . per  pail 

44  xo-lb.  pails .  “ 

Cut  Spiced  Sardines,  xo-lb.  pail .  44 

p  “.  c  ,.  "  .  5-gal  .  keg . per  keg 

Russian  Sardines,  in  glass  jars . per  doz. 


■75 

•55 

1.05 

•75 

2.75 

2.25 


Norway  Anchovies. 


Original  package . per  yx  bbl. 

Repacked  in  5-lb.  pails . per  pail 

10-lb.  pails .  ‘‘ 

5-gal.  kegs . per  keg 

lb.  flat  tins  . . per  doz. 

J^-lb.  tall  tins . “ 

i-lb.  tall  tins .  “ 


5-50 

.60 


x.io 

2.75 

•95 

1.50 

00 


Fancy  kegs,  keg. .  .‘go 


V*  ^eg- 

K*“s- 

H  keg. 


.42 

•32 

.ao 


Salt  Sardelles. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

“  pint  jars . per  doz.  ' 

"  large  tumblers .  *• 

“  small  tumblers .  “ 


6.00 

2.25 

1.25 


Russian  Caviar. 


i-lb.  tins . . 

54-lb.  tins . 

'  lb.  tins . 

54-lb.  tins . 


Per  doz. 

19-5° 

..  to.  50 
••  5-5° 

..  2.75 


German  Dill  Pickles— Regular 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

15-gal.  keg,  about  500  . . per  100 

10-gal.  keg,  about  300 .  44 

5-gal.  keg,  about  150 . 

o-lb.  pail,  about  50..) . 


Size. 


..per  pail 


Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl. 

10-gal.  kegs . per  keg 

5-gal.  kegs .  " 

10-lb.  pails . per  pail 


6.50 

2.40 

1.25 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 
„  Per  bag 

Potato  Flour .  •* 

German  Dried  Pears .  ** 

Dried  Mushrooms .  '« 

Juniper  Berries .  ** 

St.  John’s  Bread .  " 

Bay  Leaves . *  « 


2.7 
.  1 
.a 
.  r 

60-1. a 


.06-. Q 


COTTOLENE. 

30  2-lb.  tins . per  case 

15  4  lb.  tins .  *• 

6  10-lb.  tins . .’’’’  44 

Freight  prepaid  on  two-case  lots. 


6-5 

®-5 

6-5 


EGGS. 


Perd 


Nearby,  candled  and  selected,  30-doz.  crates  2 
Western .  t 


,.30-. 3 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs 
D.  „  „  “  44  xst’s,  40-lb.  boxes 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 


FANCY  GROCERIES. 


Almond  Staple  Paste,  5-lb.  cans . per  lb. 

Anchovies,  in  oil,  %  bottles.. 


54  bottles .  3. 


.2: 

4-5< 


4-7: 

3-71 


8.2 

2.4c 

2.0c 

1. 2C 


14.  OC 
12. 00 
X2.00 

•19 

•3' 

■34 


X.2J 

60 


Imported  Lebkuchen. 


Dampfnusse  (Pfeffemusse) . per  lb. 

Spitzkugeln .  " 


.18 

•*5 


Lebkuchen  and  Bread. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen, No.  1,  6  44  ...  44 


No.  2,  6 
No.  3, 6  44 

Amandines,  9-lb.  tins . 

44  small  tins . 


•per  tin 


.30 

.50 

•75 

X.OO 

5*5 

•55 


Anchovy  Paste,  fancy . per  doz. 

“  plain .  “  ’ 

Bouillon,  Burnham,  pints,  2  doz .  0.7! 

44  4  4  54  pints,  2  doz .  2. 

Capers,  Nonpareil,  54  gal.  kegs .  ,.s< 

44  quart,  glass .  ...per  doz!  ‘ 

bottled,  54  size ....  44 

14  44  72  size....  44 

41  44  %  size....  44  .... 

Canton  Ginger,  large  pots,  6-jar  cases..per  case  4.6 
medium,  12-jar  cases..  44  5.0c 

44  small,  24  jar  cases 44  4.71 

Cherries  in  Maraschino,  glass,  1  doz.  case .  7.0c 

Clam  Chowder,  Burnham,  x  lb.,  4  doz . doz!  !gc 

„  ,  .  "  3  lb.,  2  doz .  44  2.2c 

Currie  Powder,  pints . per  doz  3  5c 

;;  4  oz .  «  2.25 

2  0Z .  44  J  J0 

French  Peas,  extra  fins . per  case  16.00 

44  fins .  44 

44  Moyen’s .  44 

Hill’s  Irish  Oatmeal,  X4-Ib,  tins,  10  per  case... 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb. 

Dinner  Biscuit . 44 

44  Breakfast  Biscuit . 44 

Packed  7  lbs.  and  5  lbs.  In  a  can. 

Red  Pepper,  ring,  pints . per  doz 

44  44  54  pints .  44 

Salt,  stone  jars,  4  doz .  x 

Extract  of  Beef,  Morris’,  4  oz . per  doz.  6.  50 

44  2  oz .  44  3,j5 

“  Anker’s,  120  vials .  4.00 

44  4  oz . per  doz.  4.00 

44  44  8  oz .  44  7  Jr 

44  “  16  OZ .  44  X3.ro 

Theodore  Marquet  Mushrooms — 

First  choice .  26.00 

Choice,  100  tins . . . . . per  case  22.00 

Extra,  100  tins .  44  28.00 

Hotel,  100  tins .  44  19.00 

Truffles,  A . per  tin  .30 

44  % .  44  .55 

4"  54 .  44  S5 

:*  54 .  44 

Shrimps,  pickled,  small  size . 

44  Dunbar’s,  2  doz . per  doz. 

Figs  in  Cordial,  Dunbar’s,  x  doz .  44 

44  Bishop’s,  1  doz  ........  44 

Crystallized  Ginger,  x-lb.  tins .  44 

44  54-lb.  tins .  44 

Lime  Juice,  Rose’s .  44 

Victor  Rose  Water . !”"  44 

44  Peach  Water. .  44 

Pitted  Olives .  44 

Armour's  Solid  Extract  of  Beef- 

Size  s  jars,  x  dozen  in  case . 

*•  -  •*  x  44 

44  8  44  1  44 

44 16  44  54  44 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  In  case .  4  4c 

“  8  44  1  44  .  |  „ 

44  16  44  54  44  .  x6 .00 

Armour's  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each... .  a. 25 

x  44  medium "  36  44  .  6.00 

x  44  large  44  72  44  .  10. 0* 

Armour's  French  Bouillon — 

Size  4  bottles,  1  dozen  in  cate .  4.00 

44  16  44  z  44  xj.,0 

Armour’s  Asparox — 

Size  4  bottles,  x  dozen  In  case .  t  to 

44  »  44  *  44  - .  7. sc 

"  *  "  . - . .per  bottls 

s  fancy  jugs . per  jug 

Armour  Tomato  Bouillon — 

Size  4  bottles,  z  dozen  In  case . 

44  xa  44  z  44  . 

"  S  -  “  .  . per  bottle 

s  fancy  Jugs . per  Jug 


i.x5 

2.S5 

I.I5 

2.S5 


5.0c 

6.50 


4.00 

2.S5 

3.60 
2.25 
2.25 
5-95 
Per  doi 


445 
8. so 


15.90 
•9 -75 


IP 

I.JO 


*•  J* 

y.so 

I.JO 
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Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 


-.i wawMt?  f  iw>  auwwfiS;?.-  y.  &  r>  aw?. 


Strong, 

Easy- 

Running, 

Finest 

Steel  Tires 

Wheels 

Second- 

Growth 

Hickory 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


HERE  IS  YOUR 
UESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 

Will  jrou  mention  the  "Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  %-lb.  Jars,  6  and  i2-lb. 
boxes 


CROFT  &  ALLEN  CO. 


r . .  ~~  . . . -  - 

WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


I  N 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA, 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


FULTON  k  WALKER  CO. 

.... . . . . . ............ . . . . . . . . ....................  .. 

— ,»..T  ......... . .  -  . . . . .......... -  ...........  — 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA.  - - 


We  Are  Not 
Satisfied 

with  being  able  to  make  the  best  Macaroni, 
Spaghetti,  Noodles  and  Pastels,  but  we  go 
one  better  and  make  the  best  proposition 
to  the  grocer. 

Besides  giving  you  goods  that  you  can 
confidently  recommend — 

Besides  giving  you  a  good  profit  on 
them — 

Every  case  brings  you  Universal  Coupons 
which  you  can  exchange  for  almost  any¬ 
thing  you  would  otherwise  spend  cash  for. 


Vienna  Baking 
Company 

Philadelphia,  Penna. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT* 
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FLOUR. 

Per  bbl 

King  Midas .  6.80 

Gold  Medal .  6.55 

Millbourne .  6.55 

On  Top . . .  6.60 

Ceresota .  6.60 

Pillsbury’s  Best .  6.50 

Taylor’s  Fancy .  5.65 

Semper  Idem .  5.00 

Pride  of  the  West .  5 -40 

Sunbeam .  5.25 

Quaker  City .  6.00 

Self-Raising  Flour. 

Franklin,  30  packages .  3.75 

Hecker's  Superlative,  32  packages .  5.12 

Pancake  Flour. 

Aunt  Jemima,  36  packages .  2.85 

Hecker's  Flapjack,  24  packages .  2.10 

Uncle  Jerry,  40  packages .  2.85 

Franklin  Mills,  30  2s .  3.55 

Buckwheat  Flour. 

Hecker's,  64  packages .  4.50 

“  32  packages .  4.50 

Fancy,  100-lb.  sacks . per  100  lbs.  3.20 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  bag. 

White,  granulated,  ioo  lbs .  2. 15 

Yellow,  granulated,  100  lbs .  2.15 

f‘  table,  100  lbs .  2.10 

Western,  yellow,  granulated,  100  lbs .  1 .90 

Quaker,  Best,  1  and  3  doz . 

Farina — 

Hecker's,  24  is . per  case  1.50 

Schumacker’s,  24  packages .  “  1.15 

Beans —  Per  bushel. 

California  Lima,  about  80  lbs . . per  lb.  .05^ 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.50 

Choice,  grain  bags .  2.40 

Medium,  grain  bags .  2-37/4 

Pea,  fancy,  grain  bags .  2.47V2 

Red  Kidneys .  2.50 

Peas — 

Green .  2.15 

Scotch .  2.35 

Split,  yellow . v .  2.10 


green.. 
Lentils — 


.  3*3°, 

Per  lb. 

000000,  110-lb.  bags . 03^2 

Less  quantity . 04 

Shaker  Corn — 

Fancy,  barrels . 05^ 

Less  quantity . 05^ 

Hominy — 

Lea's  Breakfast,  10  packages . per  case  1.60 

"  Pearl,  100  lbs . per  bag  2.35 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1.40 

Western  Pearl,  100-lb.  bags .  1 .85 

“  Grits,  100-lb.  bags .  1,85 

Barley — 

OO . J. . . .  4.5o 

No.  3,  100  lb.  bags .  2.40 

Noodles —  Per  case. 

Smith’s,  30  10-c.  package* .  1,90 

“  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1 . 55 

“  s'c .  *«S5 

10-c .  I.55 

Royal  Crown,  4  doz.  5c .  1.40 

Royal  Crown,  2  doz.  10c .  1.10 

Oatmeal — 

B,  Victor,  200  lbs . per  bbl.  6.55 

B,  ioc-lb.  kegs . per  keg  3.50 

Oaten  Goods —  Per  case 

Avena,  18  packages .  1.43 

Banner  Oats,  20  packages .  4.30 

Mother’s,  18  packages .  1.62% 

“  10  packages, large .  a. 10 

Quaker,  18  small  size .  z .  45 

Rolled  Oats— 

Avena,  180  lbs . per  bbl.  6.00 

“  90  lbs . per  keg  3.1c 

Standard,  180  lb.  bbls .  5.65 

90-lb.  bags,  fresh .  2  6c; 

Sago- 

Fine,  bags  about  160  lbs . ox^A 

Less  quantity . 

^Admiral,  pearl,  24s . 

Tapioca — 

Instantaneous,  50  is . 

Colburn’s  Hasty,  36  packages . 

Minute,  %  gross . .per  box 

Flake,  about  125  lbs . per  lb. 

“  less  quantity . .  ** 

Pearl,  150  lbs . “ 

“  less  quantity .  “ 


•°7kr 


•°7  H 
2-75 

•  04K 

.04% 


•°3  % 


.70 


CEREAL  SPECIALTIES. 

Ralston’s  Breakfast  Food,  36  2s . per  case  4 

Egg-O-See, 36  packages .  2. 

M  in.  Corn  Flakes,  36  packages  2.70 

Post  Toasties,  36  packages .  2.70 

Shredded  Whole  Wheat,  50  packages .  5.00 

„  ,  25  packages .  2.60 

Cream  Wheat,  36  packages .  4.50 

Wheatlet,  30  packages .  .  , 

Wheatena,  36  packages . 4.25 

Grape  Nuts,  24  packages .  2.70 

Pettijohn's  Food,  18  packages .  1.70 

Quaker  Puffed  Rice,  36  packages .  2.65 

“  Wheat  Berries,  36  packages .  1.85 

I  riscuit,  30  packages .  2.5o 

Vitos,  36  2-lb.  packages .  4.25 

Kellogg  s  Toasted  Corn  Flakes  36  packages..  2.80 

*4  packages,  15-c.  size,  with  china .  2.25 

H-O  Company—  Per  case 

force 
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Presto,  large,  10s . 2.25 

Flour,  self-raising,  small,  18s .  1.60 

Flour,  self-raising,  large,  12s .  2. 10 

Buckwheat,  small,  1 8s .  1nQ 

Buckwheat,  large,  12s .  x.‘70 

Pancake, 18s .  1.60 

H-O  (steam  co  <ked  oatmeal),  12s .  1.55 

Pawnee  Oats,  regular  size,  18s .  1.50 

Pawnee  Oats,  family  size,  10s,  without 

china  ware . 

Pawnee  Oats,  family  size.  10s,  with  bowls...  2.25 
Pawnee  Oats,  family  size,  10s,  with  assorted 

chinaware .  2.30 

Hominy,  18  2s .  x 

Hominy,  10  5s . 1.50 

Cornmeal,  18  2s .  I  #I^ 

Cornmeal,  105s .  1.50 

Cornstarch,  18  is . 1.00 

Tapioca,  18  is . 1.40 

Farina,  18  is . .  .  1 .10 
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Thredded  Fish. 

Thistle,  24  packages . . 

Swansdown,  2  doz . ..per  doz! 

Osprey  2  doz .  "  « 

Swift  &  Co. — 

Talisman  tyand,  20-lb.  boxes . per  lb.  .10% 

cartons . per  case  1.50 

Fresh  Codfish  Steak. 

Swift  St  Co. — 

Talisman  brand,  24  i-lb.  tins . per  case  3T80 


— 20 — 

OYSTERS. 

Pri,me . per  bbl.  5.00 

Culls .  «  ,  „ 

P'ime . per  M.  8.50 

Culls .  «  4-OQ 

Medium,  selects,  opened . per  gal.  1.40 

Extra,  selects .  ■■  ,  g0 


-  6.00 
“4-50 
-10.00 
-5.00 


-  2.00 


CLAMS. 


New  Mackerel. 


GELATINE  AND  PREPARED 
DESSERTS. 


Per  doz. 

Knox’s  Sparkling .  1.12% 

“  Acidulated . 

Cox’s,  large  .  i-Sl'A 

“  small. 


•95 


Plymouth  Rock,  pink  or  white .  i _ 

Nelson’s . 

**  small  . 93 

Bromangelon,  assorted,  3  doz . 87*4 

Jell-O,  assorted  flavors,  2  doz . 87% 

Jell-O  Ice  Cream  Powder,  2  doz . 97^ 

Jellycon,  1  doz . 87^ 

“  assorted  flavors,  3%  doz . .. . 8734 

Chalmer’s,  shredded . g2y2 

“  granulated . 92^ 

Mothers’,  small,  1  doz . 45 

"  large,  1  doz . . 90 

Cooper’s . 85 

Tryphosa . . 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 


per  case  2 . 70 

Puddine,  assorted,  2  doz .  “  I.g0 

D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 


Per  lb. 


Larosa  Alphabets,  square,  25  pkgs . 05% 

“  Elbows,  square,  25  pkgs . 05^ 

“  Macaroni,  long,  25  pkgs . 05^ 

“  Spaghetti,  long,  25  pkgs . o5% 

“  Vermicelli,  square,  25  pkgs. . 05^ 

'*  Macaroni,  bulk,  25  pkgs . 053^ 


+  Count 

(about) 

XT  t0  ^1. 

Ex. Norway,  No.  1...1  70-190 
Ex.Norway.No.  2. ..270-290 
Ex. Norway,  No.  3. ..325-375 
Ex. Norway,  No.  4. ..410-460 
Ex. Bloaters,  XXX..  90-  93 
Ex. Bloaters,  XX... .100-110 

Ex. Shore,  No.  1 . 130-150 

Shore,  No.  1 . 

Large  Shore . 110-130 

Extra  Irish,  No.  2. ..350-380 
Medium  Irish, No. 2..400-450 
Small  Irish,  No.  2. ..475-525 
Small  Irish,  No.  3. ..550-650 
New  Medium  Shore. 160-180 
New  Large  Shore. ...110-130 

Large.  No.  2 . 210-220 

Cape  Shore . 160-180 


9ams . per  M.  6.00 

Necks .  “  5.oo 


9. 00 


200  lb.  100  lb.  50  lb. 
42.00  21 . 60  10.95 


10  lb.  1 
35 


20.00 

16.00 

40.00 

38.00 

35-oo 

30.00 


10.60  5.50 
8.60  4/50 

20.60  10.45 

19.60  10  00 


18. 10 
15.60 


9-25 

8.00 


25 

1.05 

25 

2.15 

2.00 

75 


i5-5o 
14.50 
14.00 
*3  -5° 


8-35 

7-85 

7.60 

7-35 


•°3 

•97 

•95 

•93 


16.00  8.60  4.50  1. 05 


Herring 

200  lb.  100  lb  50  lb.  10  lb.  8  lb. 
Lab.  Split,  Lg.  No.  1...  8.00 
Lab.  Split,  Lg.  No.  2... 

Shore,  Round.  Large.. 

Shore,  Round,  Med  ..  6.00 

Ocean  Whitefish .  5.00 

Shad,No.i,Mess,new.  13.00 
Shad, No. 2, Mess, new.  11.00 
Haddock,  Pickled 6.00 


DOMESTIC  AND  FOREIGN  DRIEI 
FRUITS. 

Apples — 

Extra  choice,  ring  cut,  50  lbs . 06 

_  “  “  5  and  10-lb.  lots . 06 

Fancy  N.  Y.  State,  25  lbs . Oo 

Fancy  N.  Y.  State,  48  i-lb . 08 

Choice  N.  Y.  State,  50-lb.  boxes . 07 

Apricots — 

Extra  Choice  Royals,  25  lbs.,  new . 10 

Choice  Royals,  25  lbs.,  new . 09 

Oak  Brand,  fancy . X2i 

Cherries — 

California,  unpitted,  25  lbs .  n  1 

,  Pennsylvania,  pitted,  red  and  black,  25  lbs..  .161 
Currants — 

Gold  Medal,  recleaned,  36  is. . . 07: 

Gold  Medal,  loose,  25  lbs . 07^ 

Private  Growth,  extra,  cleaned,  36  lbs . 07 

cleaned,  30  lbs.  bulk . 07 

Peaches — 


3-io 

7. 10 

6. 10 
3-6o 


75 

75 

25 


•45 

.88 

.78 


•74 

.68 


Fancy  Muirs,  50  lbs . 09 1 

Extra  Choice  Muirs,  50  lbs . 09 

Choice  Muirs,  50  lbs . 08‘ 

Extra  Choice,  Yellow,  25  lbs . 07 l. 

Choice  Yellow,  25  lbs . q6a 

Pears — 


.08 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00 
Scales,  No.  2,  Tin  Scoop,  7.00 
Scales,  No.  3,  Tin  Scoop,  6.00 
Scales,  No.  4,  Tin  Scoop,  5.00 
Less  30  per  cent,  discount. 
600-lb.  Platform  Scale.. 


Brass 

Brass 

Brass 

Brass 


14.00 

9.00 

7.00 

6.00 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . . 

Our  Choice,  40  lbs . 07 

Gilt  Edge,  40  lbs . 06 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish —  Per  lb. 

12  3s,  wood  boxes . 15 14 

I5?2S>  “  . . 534 

24  is,  ‘  . 

10-lb.  boxes . . 

5-lb.  “  .  .  . 

Cakes,  24  in  fancy  box . per  case 

y  10-lb.  cartons . per  carton 

24  jars,  fancy  box .  3. 10 

12  “  “  .  1.65 

Strips,  40  size,  boxes . 


Choice  California,  Bartlett,  50  lbs . 06’ 


Prunes- 
Boxes. 


Extra 

Fancy 


.  16 

•15 

•15 

2 .80 
.20 


Middles,  40  size,  boxes.. 


■1°  v* 

.  12 

•12  M 


30,  25  lbs... 

Cal. 

Cal. 

20- 

3°~ 

40,  25  •*«  ... 

•°9 

.09^ 

40- 

50,  25  '•  ... 

.08 

40- 

50,  50  “  ... 

.07  54 

5o- 

60,  25  “  ... 

■°iVi 

50- 

60,  50  ... 

.07 

•o6K 

60- 

7°»  25  “  ... 

.06% 

•06  y2 

60- 

70,  50  “  ... 

■°6'A 

70- 

80,  25  “  ... 

.06 

70- 

80,  50  “  ... 

■°sH 

80- 

9°,  50  f<  ... 

•05  Ya, 

•05  V* 

90- 1 

coo,  25  “  ... 

•05 

90-100,  50  **  ... 

•  04  K 

IOO-I 

Raisins 

10, 50  ... 

.04 

Stand. 

Cal. 


Extr 

Fane 

Orego 


/ 


.081 

•073 


Muscatels,  4  crown,  50  lb .  07 

**  3  er\  IK  A 


12.00 


Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters... .  x  25 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3.50 

Barrel  Covers,  19  in .  3.00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  1J4  to  2  in . .  1 .  r0 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 . 16^00 

Coffee  Mills,  No.  18 . 

Less  25  per  cent,  discount. 


45.00 


Counters. 

Sherer's  Eclipse  Counters — 

No.  of 

No.  Length.  Drawers 

6/4 .  3  feet,  8  inches .  9 . 

8  4  feet,  10  inches . 12 . 

10^4 .  6  feet,  . 15 . 

12J4 .  7  feet,  3  inches . 18 . 

14/4 .  8  feet,  6  inches . 21 . 

1 6J4 .  9  feet,  8  inches . 24 . 

18% . 10  feet,  10  inches . 27 .  40.00 

20 >4 . 12  feet,  . 30 .  45.00 

Capacity  of  Drawers,  4o  to  60  lbs.  each. 


Each. 

15.00 

20.00 

25.00 

28.00 

31.00 

35.00 


Dressed  Fish  Bricks. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  White,  i-lb  bricks,  20  lbs . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . o8J4 


Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size,  i  and  2  doz.  in  case .  1.50 

“  small  size,  2  doz.  in  case . 90 

Small  Tumblers,  2  doz.  in  case . 90 

Large  Jars,  sealed,  2  doz.  in  case .  1 . 50 


Loose  Codfish. 


Medium  Bank . 

Pollock . jfc . 

Hake . 

In  original  cases,  450  lbs., 


Smoked  Fish. 


Smoked  Salmon,  whole  fish.. 


.09 

.08 

.07 

■05 

c.  less. 

.per  box 

■17 

•*7 

.  12 

.per  box 

■27 

50  lb . 06 

"  2  "  50  lb . ojl; 

Cal.  Thompson  Seedless,  50  lbs .  ’06% 

Cal.  Cleaned  Sultanas,  50  lbs . 06' ' 

Cal.  Sultanas,  50  lbs . . . ..’  '05r; 

Cal.  Seedless  Muscatels,  50  lbs . 051' 

Gilabert's,  Layer,  Valencias,  28  lbs . 06V 

Raisins,  Seeded“- 

G.  &  S.  fancy,  36  is . 08 

Gold  Ribbon,  fancy,  36  is . o8}f 

Owl,  fancy,  36  is . oy£ 

Citron,  fancy,  boxes,  10  lbs . .  . 

t  “  fancy,  »5  lbs . .  13 V 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . n 

Orange  Peel,  fancy,  boxes,  10  lbs., net .  11 

Dates—  per  ib 

Century,  30  packages . per  package  .04% 

New  Khadrowee,  golden,  about  70  lbs . 04I 

New  Sair,  boxes,  about  70  lbs . 04^ 

Camel,  30  packages . 4% 

Eagle,  30  packages . 0,y 

Fard,  14  lbs . . . . . 06 % 


■°9 

.  IO 
.  i  2 


Scoops. 

Indestructible,  No.  4 . per  doz. 

**  No.  5 .  ** 

**  No.  6 .  “ 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz 
“  "  No.  4...  “ 

.  “  **  No.  5...  “ 

X  Quality,  No.  3 .  •• 

“  No.  4 .  « 

“  No.  5 .  “ 


Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2.95 

Talisman  brand  Boneless  Herring,  in  glass, 
ioc.  size,  24  screw-top  jars .  1 . 80 


Pitted,  30  packages 
^  Unpitted,  50  packages . 05^ 

Smyrna,  12  lbs.,  4  crown . 

Smyrna,  12  lbs.,  6  crown . . 

Smyrna,  12  lbs.,  7  crown . 

Pulled,  5  lbs.,  5  crown . . 

California,  10  packages . 

Imperial,  washed,  14-oz.  jars,  2  doz . doz. 

Imported  Layer,  2  in.,  No.  1 . 

Imported  Layer,  2^  in.,  No.  2 . 

Imported  Layer,  2 y2  in.,  No.  3 . 

4  crown,  2  in.,  boxes,  about  12  lbs . . 

New  fancy  California,  10  i-lb.  pkgs . box 

5  or  io-box  lots . 


,15 
-o8K 
■°9  'A 
■  10 Vi 
.09 
.70 

•67K 


Sliced  Halibut. 


Swift  &  Co.,  in  glass,  24  jars .  3.  IO 

“  24  cartons .  2,  IO 


9.00 

12.00 

1500 

4.20 

5-40 

7.20 


2.60 

3.00 

3.40 


Korn-Kinks,  36s .  x  - 

Presto,  small,  18s . 1.60 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  a  doz.  in  case . p  r  doz. 

Tins,  Keyed  (Jewel)^2  doz.  in  case.  “ 

Large  cartons  or  tins,  a  doz.  in  case.  “ 

Dime  Tumblers,  2  doz.  in  case .  11 

Bulk,  15  lbs . ..""..per  lb. 


.90 

.90 

2.00 

.90 

•■5 


FRESH  FISH. 


Halibut .  ^ 

Salmon . ^ 

Sheephead . ^ 

Red  Snapper . .Ia 

Codfish . . 

Large  Hake  . Qg 

Haddock . . 

Black  Bass . . 

Sea  Bass . . 

Butter  Fish . 0g 

White  Fish . 07 

'Cisco . \o6 

Blue  Pike . 0y 

Flounder . Qj 

Nova  Scotia  Herring . 05 

Smelts . . 

Perch . 

Cat  Fish . 

Whitings . 


Per  lb. 


FOREIGN  AND  DOMESTIC 
GREEN  FRUITS. 

Corrected  by  R.  Daetwyler  &  Co. 

|  Jamaica  Bananas —  Per  bunch 

Selected,  10  hands,  packed  1  in  barrel .  2.00 

9  “ 

9  “ 


.16 


. .  i-5o 

2  in  crate .  1.25 


2.25 

2.00 


i5 


.04 


I  Tangerines — 

Fancy,  120  to  box,  per  y2  box .  2.25 

‘  144  “  “  “  . 

'  168-200  to  box,  per  x/2  box. 

|  Messina  Lemons — 

Extra  Fancy,  300  size . 

“  *'  360  **  . 

Choice,  300  size . 

1  ^  .  36o  size .  2.75 

|  California  Lemons — 

Extra  Fancy,  300  size.... . 

“  360  “  . 


1 .00 
•75 
.65 


to  2.50 
to  2.50 
to  2.25 
Per  box 
4.00 
3-50 
3-25 
to  3.00 
Per  Lox 
4  00 
3-75 
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VALUE  OF 
HAGAZINE 
Advertising 


Magazine  advertising  makes 
people  familiar  with  the  name  and 
quality  of  Swift’s  Premium  Ham 
and  persuades  them  to  try  it. 

When  they  see  a  display,  a  show 
card  or  sign  in  your  store  the  ad¬ 
vertisement  is  recalled.  The  re¬ 
sult  is  a  sale. 

Therefore  it  will  pay  you  to  dis¬ 
play  Swift’s  Premium  Ham  con¬ 
stantly.  Keep  a  sign  in  plain 
sight  all  the  time. 

“I VE  SELL 

SWIFT’S  PREMIUM  HAMS” 

The  increase  in  sales  will  be 
large  and  steady  for  Swift’s  Prem¬ 
ium  Ham  holds  trade  by  its  uni¬ 
form  quality. 

Swift  &  Company,  U.  S.  A. 


S3. 00 

FROM 

$1.50 


James  T.  Shinn’s 
Liquid  Rennet  has 

been  on  the  market 
—  so  long  that  it  seems 
hardly  necessary  to 
speak  of  its  quality  ; 
most  people  know  it 
as  the  finest,  clean¬ 
est  rennet  made. 

Not  all  grocers 
know  that  they  can 
double  their  money 
on  this  specialty, 
however — an  unu¬ 
sual  chance  with  an 
article  so  high-grade. 

Costs  $1.50  per 
dozen,  brings  back 

Shinn  &  Kirk 

1400  SPRUCE  ST.,  PHIIA.,  PA. 


Try  This 
for 

a  Week 


Has  it  ever  occurred  to  you  that  you  can  make  81  per  cent,  on 

OHIO  BLUE  TIP  SAFETY  MATCHES? 

Can  you  do  that  on  any  other  match  ? 

Just  try  for  one  week  and  see  how  many  people  you  can  sell 
these  matches  to.  All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y, 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 


VAN  C AM P'S,  of  course 

If  you  sold  a  customer  enough  Van  Camp’s  Beans 
for  the  rest  of  her  life  you  KNOW  she  would  always 
be  satisfied.  You  KNOW  Van  Camp’s  Beans  so 
does  she. 

C[f  There  is  no  more  experiment  about  them  than  there 
is  about  sugar  or  flour.  Then  why  not  offer  a  small 
discount  on  half-dozen  and  dozen  lots  and  get  her  to 
lay  in  a  month ’s  supply  ? 

<Jf  NOTE  : — This  plan  is  already  proving  a  success. 

The  Van  Camp  Packing  Co. 

INDIANAPOLIS,  INDIANA 


Get  People  In  Your  Store 

There  is  no  surer  way  of  doing  it  than  to 
have  a  handsome  display  of  the  right  kind  of 
•  fruit. 

You  can  make  this  end  of  your  business 
more  profitable  than  any  other  department  if 
you  get  the  right  goods  at  the  right  prices,  and 
you  can  do  both  at 

R.  DAETWYLER  ,&  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


We  wno  make  Nicelle  Olive 
Oil  have  such  an  abounding 
confidence  in  its  magnifi¬ 
cent  quality  that  we  will 
refund  the  money  to  any 
purchaser  who  doesn’t  find 
Nicelle  superior  to  any  brand 
they  have  ever  used. 

Can  confidence  go  fur¬ 
ther  ? 

Nicelle  is  the  very  perfec¬ 
tion  of  olive  oil.  It  is  the 
highest  producible  type  of 
edible  oil. 

NICELLE  OLIVE  OIL  CO. 

105-109  HUDSON  ST.,  NEW  YORK 


'  sauAiMUMaunes 


OSOLUTtly' 

*  BONELESS 


fl  ”  CEORCES j 

LODFISH 


1  wo'nwM'.cawxSAV 


PURE 


Georges  Gadfisti 


q  If  you  are  seeking,  as  most 
grocers  are,  for  bulk  cod  that 
you  know  is  real  and  pure,  take 
Talisman  Georges  Codfish, 
q  Heavy,  thick,  clean,  salt- 
cured,  white  codfish — the  best 
cod  that  swims. 

q  Usually  packed  in  three- 
pound  boxes,  sometimes  in  two 
pounds,  occasionally  for  special 
trade  in  ten  pounds  and  very 
rarely  in  one  pound.  First 
neatly  trimmed,  square  cut  and 
handsomely  faced  up,  then 
carefully  wrapped  in  heavy 
waxed  paper. 


SWIfT  &  COMPANY 
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— 21 — 


— 22 — 


Choice,  300  size .  3*5° 

44  360  44  .  3-50 

Fancy  Florida  Oranges —  Per  box 

Fancy  Brights,  96  to  box, .  2.25 

44  126  44  .  2.00 

44  150-176  to  box .  2.35 

44  200-216  44  .  2.35 

44  250-288  41  .  2.35 

Golden  Russetts,  96  to  box . 

41  126  44  .  1. 85  to  2.50 

44  150-176  to  box....  2.15  to  2.25 

“  200-216  44  ....  2.15  to  2.25 

44  250-288  44  ...  2.25  to  2.30 

Fancy  Almeria  Grapes — 

Extra  Fancy,  barrels,  weight  65-66  5.50  to  6.00 
44  y2  barrels,  weight  38  3-oo 

Fancy,  barrels,  weight  64-66 .  5*°° 

Extra  Choice,  barrels,  weight  63..  4  5° 

Choice,  barrels,  weight  63 .  4.00 

Fancy  Florida  Grapefruit —  Per  box 

Fancy  Bright,  36  to  box .  3.00 

“  46  “  . . .  3-50 

44  54-64  to  box, .  3.75 

44  80-96  44  .  3-50 

Golden  Russetts,  36  to  box .  2.25 

“  46  “  2-75 

44  54-64  to  box .  3.00 

44  80-96  44  4 .  2  75 

New  Jersey  Sweet  Potatoes—  Per  barrel 

Fancy  Primes .  3.50 

Choice  Primes .  3.00 

Large  Medium .  2.50  102.75 

Choice  Medium .  2.25 


CEREAL  COFFEE. 


Postum  Cereal —  Per  doz. 

15-cent  size,  2  doz .  1.35 

25-  44  1  44  .  2.25 

15-  and  25-cent  size,  assorted .  2.50 

Ralston  Health  Cereal,  36  packages .  3.50 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz.  .70 

Tumblers.  5-c.  size,  2  doz .  44  .45 

Tumblers,  10-c.,  Lord’s  Prayer, 2  doz.  44  .80 

Tumblers,  irat.  cut  glass,  10-c.,  2  doz.  44  .85 


INK. 


Arnold’s,  black,  32 . per  bottle 

Continental,  red,  1  doz . 

44  black,  3  doz . 

Royal,  black,  3  doz . 

Superior,  black,  3  doz  -  . 

Stafford,  Commercial,  32 . per  bottle 


.48 

•30 

•25 

•25 

•23 

.58 


LAMP  GOODS. 


Per  case  of  6  doz. 


Lamp  Chimneys — 

No.  0. 

No.  1. 

No.  2. 

Macbeth  Pearl  Top . 

4.10 

4.80 

Acme,  Victor  Top . 

4.20 

4.80 

Pure  Flint,  Lustre  Top . 

3.60 

4.20 

Crystal,  Crimp  Top . 

2. 70 

3.30 

No.  0,  Tubular  Lantern  Globes . 

5  doz. 

2-75 

No.  1. 

No.  2. 

Jumbo  Chimneys,  plain . 

.per  doz. 

•75 

.85 

dec.,  107. 

.  44 

.90 

x  .00 

No.  0. 

No.  1. 

No.  2. 

Banner  Burners . 

•55 

•75 

No  charge  for  packages. 

Oil  Cans — 

Per  doz. 

1 -gal.,  glass . 

a.  25 

1 -gal. ,  galvanized,  Pearl . 

1.90 

5-gal.,  Lennox,  spout . 

6.00 

5-gal.,  "  spigot . 

6.50 

5-gal  ,  Columbia . 

7.00 

5  gal.,  Banner . 

8.00 

5-gal.,  Climax,  pump . 

10.00 

Lanterns — 

No.  0,  Standard . 

4-75 

No.  0,  Dash . 

7.80 

Cold  Blast . 

8.00 

LIME. 

Prepared,  2  doz.  in  case . per  doz.  .52^ 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . 05 y2 

44  44  25-lb.  boxes,  y  lb . 06^ 


Blue  Hen — 

200s,  1  gross . . 

500s,  1  gross . 

Vulcan  Parlor — 

100s,  5  gross . 

500s . 

Vulcan  Safety — 

65s,  No.  2 . 

Columbia  Safety — 

No.  2,  5  gross . 

No.  37,  5  gross . 

1 00s ,  5  gross . 

No.  15,  1  gross . 

No.  32,  5  gross . 

Safety . 

Mazeppa,  parlors,  500s . . 

Searchlight,  500s . 

Press,  200s . 

44  500s . . 

America,  200s . 

American  Paraffine,  500s  extra  quality 

Telegraph  blue  head,  5  gross . 

Our  Darling,  1  gross,  No.  3,  1,000 . 

44  lA  gross,  No.  4,  1,000 . 


1.50-1.60 
4.00-4.25 
Per  gross. 

. 90 

.  4.20 


•50 


. 55 

. 5o 

. 9o 

.  1.20 

. 55 

. 45 

3- 50-3-75 

4- 25-4-50 
1 . 80-1 . 90 
4-50-4-75 

-35 


.  uu 

5-5° 

2.75 


MINCE  MEAT. 

Armour’s,  Home-made  style,  Wet —  Per  lb. 

10-lb.  kits . 09% 

25-  “  . 09 

50-  44  . 08^ 

100-lb.  bbls . oSy 

150-  44  . 081/ 

250-  44  . 08 

450-  44  . 07^ 

John  Bower  &  Co. — 

Superior,  bbls.  and  %  bbls . per  lb.  .10 

“  18,  37  and  68-lb.  buckets  ...  44  .  io}4 

44  6  xo-lb.  buckets . per  crate  6.85 

44  6  5-lb.  buckets .  44  3.95 

44  6  5-lb.  glass  jars . per  case  4.50 

44  XXX,  18,  37  and  68-lb.  buckets, 

per  lb.  .14 

44  44  6  5-lb.  glass  jars,  per  case  5.10 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5,  6  glass  jars .  4.40 

No.  3,  6  glass  jars .  3.10 

No.  18,  37  and  68,  wooden  pails . per  lb.  .13 

Barrels,  halves,  quarters  and  kits...  44  .12^ 

Family,  Seedless —  #  Per  box. 

No.  5,  6  wooden  pails .  3.65 

No.  10,  6  wooden  pails .  6.25 

Celebrated,  Seedless — 

Bbls.,  %s  and  . per  lb.  .08^ 

Wooden  pails,  18,  37  and  68  lbs .  44  .09 

Condensed.  3  doz.  cartons  in  case . gross  11.00 

Condensed,  6%  doz.  in  case . gross  11.00 

Keystone —  Per  lb. 

Bbls.,  %s  and  ys . 07^ 

Wooden  pails,  18,  37  and  68  lbs . 08 

Schimmel’s — 

Bbls.,  y  bbls.  and  30  lb.  kits . 08 

x8  and  37  lb.  kanakins . . . 08% 

10-lb.  kanakins,  6  to  crate . per  doz.  10.95 

5-lb.  44  6  to  crate .  44  6.10 

5-lb.  glass  jars,  6  to  crate .  44  6.45 

Campbell’s,  30-lb.  pails . . . 08 

Mrs.  Wells’,  bbls.,  y  bbls  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  y  bbls.  and  30-lb.  kits . 04 y 

National,  bbls.,  l/2  bbls.  and  30-lb.  kits . 07 

Southwark,  bbls.,  y  bbls.  and  30-lb.  pails . 05^ 


OILS. 

Per  gal. 

Stove  Gasoline . . . 1554 

Headlight,  150  test . ra^ 


OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz . .  11.00 

Extra,  64  oz .  10.00 

44  Mammoth,  quarts .  6.00 

44  *'  y  pints .  2.20 

44  Extra,  quarts .  5.40 

4  4  44  pints .  4.00 

44  44  Vi  pints .  a.  15 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz . 2.40 

Farcies .  3.00 

Queen,  6  oz .  1.30 

Pim  Olas,  18  oz . 6.00 

44  10  oz .  3.50 

California,  quart  tins .  3 . 50 

44  pint  tins .  a.  15 


LYE  AND  POTASH. 

Banner,  4  doz . . . 

Babbitt’s  Potash,  4  doz . 

Lewis' . 

Red  Seal ,  2  doz . 

“  4  doz . 

Popular,  4  doz . 


Per  case, 
••  3*  x5 


3.25 

1.87% 

3-65 

i-37'A 


MATCHES. 

Ohio  Blue  Tips — 

xoos,  x  gross . . .  . 

200s,  x  gross . . . 

500s,  100  packages . . 

500s,  1  gross . 

Ohio  Noiseless — 

500s,  1  gross . . 

Parlor,  500s,  1  gross . 

Swift  &  Courtney’s — 

200s,  1  gross . 

400s,  x  gross . 

500s,  1  gross . 


Per  case. 
,.  1. 00 

..  1.70 

••  3-25 
..  4.50 

••  3-75 

,.  4-25 


1. 75-1.90 
3.50-3.70 

3-75-4-oo 


Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4.90 

44  pints,  2  doz .  2.90 

44  y2  pints,  2  doz .  1.90 

Rae’s — 

Lucca,  litre  bottles,  1  doz .  ix.50 

25-oz.  bottles,  x  doz .  9.00 

Finest  Sublime,  quarts,  1  doz .  6.50 

44  pints,  2  doz .  7.50 

44  x/2  pints,  2  doz .  4.75 

44  8-oz.  flasks,  254  doz.  7.50 

44  12-oz.  flasks, a x/2  doz.  9.50 

Sublime,  8-oz.  flasks,  2 y  doz .  7.00 

44  12-oz.  flasks,  2 y  doz .  9.00 

Finest  Sublime,  1  gal.,  10  in  case . per  gal.  2.50 

44  5  gal.,  1  or  2  in  case,  44  2.40 

44  1  quart,  40  to  case...  44  2.75 

Sublime,  i-quart  tins,  40  to  case .  2.55 

44  J4-gal.  tins,  20  to  case .  2.40 

44  1 -gal.  tins,  10  to  case .  a. 30 

44  5-gal.  tins,  1  or  2  to  case .  2.20 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents —  Per  case. 

24  4^4-oz.  bottles . .\ .  4.75 

24  8-oz.  bottles .  7.50 

xa  18-oz.  bottles . . .  6.75 
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2  5-gal.  cans .  22.00 

xo  i-gal.  cans .  23.10 

20  y- gal.  cans .  24.20 

40  /£-gal.  cans .  25.30 

80  J4-gal.  cans .  27.50 

Bulk  at  $ 20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7.25 

Medium  bottles,  2  doz .  7.75 

Small  bottles ,  4  doz .  8 . 50 

5-g  1.  tins,  2  to  case .  26.50 

1 -gal.  tins,  4  to  case .  11.00 

y-g al.  tins,  8  to  case .  12.00 

32-oz.  tins,  25  to  case .  22.00 

Trade  discounts  on  quantity. 

Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8.50 

44  pints,  2  doz .  9.00 

44  y  pints;  a  doz .  4.75 

Oliver's — 

1  doz.  large .  6.00 

2  doz.  medium .  6.75 

a  doz.  small .  4.25 

6  1  -gal.  tins . per  gal .  2.10 

10  Vi  gal.  tins .  44  2.20 

20  }£-gal.  tins .  44  2.25 


Americas  Oil. 

Per  doz. 


Stohrer’s,  No.  8,  2  doz . 55 

44  No.  16,  2  doz . 90 

44  No.  32,  x  doz .  1.85 

Keystone,  bottles,  2  doz . 90 


PAPER. 

Wrapping. 

Manila —  Per  ream. 

15  x  20,  full,  10  lbs . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  xo  lbs . 37^4 

Special,  X5  x  20,  6  lbs . 21 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll —  Per  lb. 

White,  light  weight,  12,  15,  x8,  20  or  24 

inches  wide . . . 03^6 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide . 03^ 

Glazed  silk  parchment,  12,  X5,  x8,  20  or  24 

inches  wide . 0354 

White  tea,  12  x  16,  reg . per  package  .14 

Wax  butter .  44  .xi 

Parchment  butter,  9  x  12 .  44  .40 


Tallat  Papar. 

Per  case. 


zoo  s-cent  rolls . 3.00 

100  5-cent  packs .  3.00 

too  10-cent  rolls .  6.50 

100  10-ceut  packs .  6.50 


Paper  Bags. 

Price  per  1,000  and  not  less  than  y  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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Buffalo  Yellow, 
Self-opening, 
Square. 

1  s. 

—  ° 

« 

’Wl/3  S 
kT  3 
a  ? 
x  Bert 

ASM 
d  rj  O 

Union  Bear  Aut 

matic,  Self-ope 
ing  Square. 

Wolf  Automatic 
Self-opening 
Square. 

Record  or  Fly« 
Square,  or  Pee 
less  Satchel  Be 

K- 

•43 

.41 

•35 

•31 

• 

.29 

'A... 

•5* 

.50 

•43 

.37 

•3* 

I... 

...  .78 

■r 

.67 

.55 

■49 

•45 

2... 

.88 

.85 

•71 

.61 

•53 

3... 

x  .09 

X.04 

.89 

■Is 

.65 

4— 

...  1.39 

X  .26 

Ili 

1.05 

.87 

•77 

5- 

1-47 

1.38 

X.2X 

1 .07 

•91 

6... 

...  1.95 

1.72 

1.64 

I  .41 

X.23 

1.03 

8... 

2.08 

1.99 

1.68 

1.49 

j.19 

IO... 

2.39 

».i6 

1.83 

1.65 

1-37 

12... 

*•75 

2.56 

14... 

...  3-97 

356 

3.20 

l6... 

...  4-41 

3-8i 

3.68 

20... 

...  4-79 

4.32 

4x7 

25... 

4.80 

4.59 

Price  per  1,000 

and  not  less  than  soo  lots 

Plain  flour  sacks,  i2}4-lb . 

per  M. 

4.00 

tt 

25-lb 

5- 

75 

a 

So-lb 

“  IX. 

25 

PICKLED  MEATS  AND  FISH. 


Lamb’s  Tongue,  glass  jars,  pints . per  doz. 

44  44  quarts .  “ 

14  io-oz.  jars .  44 

44  xo-lb.  pails . per  pail 

Tripe,  10-lb.  pails .  44 

44  5-gal.  kegs . . . per  iceg 

Pigs’  Feet,  10-lb.  pails . per  pail 

44  5-gal.  kegs . per  keg 

Pickled  Beef  Salad,  in  glass . per  doz. 

44  Tripe,  in  glass .  44 

44  Ox  Heart,  in  glass  .  44 

44  Pigs’  Feet,  in  glass .  44 

Russian  Sardines . per  keg 

44  5-lb.  pails . per  pail 

44  xo-lb.  pails .  44 


4- 75 

5- 75 
2.50 
2.50 

>  -90 
2.00 
1. 00 
2  25 

X.IO 

x.xo 
1. 10 
x.xo 

•75 

.50 

1.00 


POTATO  CHIPS. 

x-lb.  packages,  bbls.,  25  lbs . i8y 

Loose,  bbls.,  30  lbs . 18 
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POPPINQ  CORN. 


Brad's  44  Tip-Top  ” —  Per  case 

50  xo-oz.  packages .  x.90 

100  io-oz.  44  3*75 

24  20-oz.  44  1.90 

48  20-oz.  44  3.75 

I-X-L,  40  is,  White  Rice .  2.50 


PEANUT  BUTTER. 

McLaren’s — 

Small,  2  doz . 

Medium,  2  doz . 

Large, 1  doz . 

Peanutene,  No.  2  jars,  a  doz . 

“  No.  4  jars,  3  doz . 

Beardsley’s — 

Small  jars,  9  doz . 

Medium  jars,  2  doz . 

Large  jars,  1  doz . 


Per  doz. 
.90 
1.50 
2.75 
.  1.85 
■_  -92'A 
Per  doz. 


.90 

1.25 

2.25 


PICKLES, 

45  gal.,  X200S . . . 

45  gal.,  xooos . 

10-gal.  kegs,  6oos . 

Sweet  Pickles,  500s  to  600s.  5  gal. 

x  ,000s,  5  gal . . 

44  2,000s,  5  gal . 

Chow-Chow,  No.  1,  5-gal.  kegs.... 

44  No.  2,  5  gal . 

Chow  and  Mixed  Pickles,  2  gal.... 
Williams  Bros. — 

No.  8,  Sour  Gherkins,  2  doz . 

No.  8,  Sweet  Gherkins,  2  doz.... 

No.  8,  Sour  Mixed,  2  doz . 

No.  8,  Sour,  assorted,  2  doz . 

No.  8,  Chow-Chow,  2  doz . 

No.  8,  Onions,  2  doz . 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz . . . 

Chow,  pints,  less  quantity . 

Mixed,  less  quantity . 

Onions,  pints,  less  quantity . 

Plain,  pints,  less  quantity . 


per  bbl.  8.65 
.  44  8.50 

.  3.85 

.per  keg  3.00 


5-25 

*•95 


.per  pail  i.oo 
Per  doz. 

. 8S 

. 85 

. 85 

. 85 

. 85 

. 9° 


3-=5 

3.30 

3-3® 

3.30 

3.30 


VINEGAR. 

Duffy’s —  Per  gah 

Pure  Apple,  extra  old,  bbls . 16 

44  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

“  45 ipdn . . . 15 

Corson’s  Gold  Seal  Cider,  pure  apple . x6 

White  Wine.  90  degrees . 20 

Crown  brand,  pure  cider,  quarts . per  doz.  .90 

White,  distilled,  40  grain . 08 

44  44  45  grain . 09 

44  44  extra  strength . 15 

Crosse  &  Blackwell’s . . . per  doz.  s.oo 


PROVISIONS. 

Hams,  skinback,  18-20  lbs . i2’{ 

“  14-16  lbs . 10^ 

“  jo-12  lbs . 10^ 

Picnics,  6-8  lbs . 07)4 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beef,  sets  city  smoked . 

“  tenders  and  knucks . 


flats  . 

air  dried,  sets . 

tenders  and  knucks.. 


Jersey  Pork,  butt . . . per  bbl.  18.00  • 

"  family . . .  “  20.00 

Breakfast  Bacon,  rib  in . 12 

boneless . 13 

S.  P.  Bellies,  14-15  lbs . u 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 19 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 

Covered  Hams,  J^-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  %-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  10  to  12  lbs . 12 

“  "  12  to  14  lbs . 12 

“  "  14  to  16  lbs . >2 

“  skinbacks . 13# 

Shield  Hams,  xolb.  average . si 

“  12  “  . 11 

“  14  "  . 11 

"  16  “  . 11 

'•  18  **  . 11 

"  skinbacks . 12 

Picnic  Hams,  5  to  6  lbs . 07}^ 

“  6  to  8  lbs . 07ji 

Star  Smoked  Ox  Tongues,  long  cut . 14% 

—  “  shortcut . 17 

Beef  Bologna . . . 09 

Shield  Parafined  Bologna . 08 

Berliner  Ham 


New  Orleans  Luncheon  Meat . 1054 


Star  Cooked  Ox  Tongue.. 

John  Bower  &  Co. — 

Honey-cure  brand  Hams,  skinback . 

“  "  large . 

"  "  medium  . 

"  "  small . 

"  Breakfast  Bacon . 

boneless.. 


.30 

.15 
•  14 

.14 

.14 
.12 
•14 

Beef,  air-dried,  regular  sets . 20 

“  insides  and  knuckles . 22 

Ham  Bologna .  10 

Beef  Bologna . 10 

Boiled  Hams . „ . 23 

Beef  Tongues . per  doz.  8.00-10.00 

Swift  &  Co. 


Premium  brand  Hams,  8  to  10  lbs . 

•  13 

44  12  lb . 

•  *3 

ti 

"  14  to  16  lbs . 

•J3 

a 

"  18  lb . 

•13& 

n 

44  skinned,  18-20  lbs... 

.14 

U 

"  boiled,  skinned,  fat- 

less . 

•33 

Bacon . 

20 

n 

Dried  Beef,  Insides . 

.21 

a 

Beef  Tongues,  short  cut .... 

•17 
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JOHN  BOWER  &  CO. 

GENERAL  PROVISION  DEALERS 


ABATTOIR,  PACKING,  CURING  AND  SMOKING  MTABUSHMKNT 

FACTORY  No.  579 


Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


o  u  Ft  B  re  s  o  re  honhjy-ourec  b  a  a.  n  d 

Beef,  Beef  Tonfues,  W  T  A  A  A  O  Pare  Keftle-reBdered 


Breakfast  Bacon,  etc.  HAMS  LARD  a  Specialty 


BOILED  HAMS  AND  BEEP  TONGUES 
XXX  AND  SUPERIOR  MINOR  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


IS  HE 
LOOKING 

FOR  YO  U  ? 

Health.  Officers  Don’t 
Worry  the  Dealer  who  Sells 


AT  MORE’S 
Mince  Meat 


IT  IS  PURE 

GUARANTEED  free 
from  Adulterants 
and  Preservatives 

ATMOKE  &  SON -  Philadelphia 


L 


Flavoring  Extracts 


Branded  “U.  S.  P.” 


<f  Do  you  know  what  “U.  S.  P.”  means  ?  It 
means  that  Zipp’s  Extracts  are  absolutely  pure 
by  the  highest  authority,  the  United  States 
Pharmacopoeia. 

<|f  That  is  a  good  reason  why  “U  S-HOULD 
P-USH  ”  them,  because  being  pure  they  are 
SAFE  TO  HANDLE.  They  have  SUPERIOR 
flavoring  qualities  and  never  fail  to  satisfy. 


The  Zipp  Manufacturing  Company 


Established  1885 


CLEVELAND 


OHIO 


If  You 


Want  a 


Lively 


Seller 


and,  of  course  you  do — then  the  quicker  you 
get  Onarga  Automatic  Processed  Red  Kidney 
Beans  into  your  store  the  better. 

<f  Our  new  automatic  cooker  brings  out  a 
flavor  which  kidney  beans  do  not  have  when 
cooked  any  other  way.  It  increases  their 
digestibility  and  food  value.  It  will  pay  you 
to  make  Onarga  Red  Kidney  Beans  a  specialty. 
Order  from  your  jobber,  or 


Iroquois  Canning  Company 

ONARGA,  ILLINOIS 
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Winchester  brand  Hams,  skinned,  all  aver.. 

41  “  Picnics . 

*  “  all  averages . 


.  12 

■°iVt 

.11 


LARD  AND  COMPOUNDS. 

Pure,  Compound, 
per  lb.  per  lb. 

Tierces,  about  340  lbs . io}4  .07^8 

Plain  tubs,  50  and  60-lb.  cans . io}4  -°724 

10-lb.  tin  pails,  60  lbs . ii/4  • °iYa 

S-lb.  “  60  lbs . 11^  .07^ 

3-lb.  “  60  lbs . 11%  .07 y8 

Armour's — 

Shield  Pure,  60-lb.  tubs .  IOK 

Simon  Pure  Leaf,  3s,  5s  and  10s . 13^8 

White  Cloud  Compound,  tubs . 07% 

“  “  tierces . 07^3 

Vegetole,  tierces . °77A 

44  tubs .  08 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . n 

“  “  tubs . ii34 

41  “  3,  5  and  10  lb.  cans..  .12 

Swift  &  Co. — 

Premium  brand,  tierces . 12 

Silver  Leaf  brand,  tierces . 11 

Jewel,  compound,  tierces . 08 

Cotosuet,  tierces . 08^ 


DRESSED  MEATS. 

City  Dressed  Beef —  Per  lb. 

Choice,  native . . 08  -.10 

Common . 

Western  Dressed  Beef — 

Choice,  native  cattle .  .o&  -.10 

Common  to  fair . °7/4*-°8  54 

City  Dressed  Veal — 

Prime .  -.12 

Good  to  choice .  -.10 

Dressed  Hogs — 

Pigs .  .09 

Hogs,  heavy .  .09 

“  180  lbs .  .09 

“  160  lbs .  .09 

“  140  lbs .  .09 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good .  -.11 

44  “  culls  .  -.09 

Sheep,  choice .  -.09 

44  medium .  -.07  34 


BUTCHERS’  SUNDRIES. 


Fresh  Steer  Tongues . 

.70 

-  .80 

Cow  Tongues . 

•50 

-  .70 

Calf  Heads,  scalded  . 

•50 

-  -75 

Sweetbreads,  veal . 

.60 

-  .90 

44  beef . 

-I  .OO 

Calf  Livers . 

.  20 

-  -25 

Beef  Kidneys . 

-I  .OO 

Beef  Livers . 

-  .06 

Ox  Tails  . 

.50 

-  -65 

Hearts,  beef . 

•03 

-  -05 

-  .14 

-  .20 

Tenderloin,  beef,  western  .... 

Fresh  Pork,  loins,  city . 

-  .  10 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  Per  lb. 

Western,  young  hens,  8  to  10  lbs . 21  -.23 

“  young  toms,  15  to  17  lbs . 21  -.23 

Old  hens  and  toms . 19  -.21 

Common  to  good  ...  . 16  -.18 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 24  -.26 

Philadelphia,  fresh  killed,  3 J4  to  4  lbs. 

to  pair . 24  -.26 

Philadelphia,  fresh  killed,  3  to  3^4  lbs. 

to  pair,  fancy . 24  -.26 

Western,  4  to  434  lbs.  to  pair,  fancy . 18  -.20 

“  3  to  334  lbs.  to  pair,  fancy . 18  -.20 

44  fair  to  good . 16  -.17 

Fowls — 

Western,  fancy . 14  -.15 

Heavy  Roasters,  4  to  5  lbs . 17  -.19 

Fair  to  good . 15  -.16 

Old  cocks . 10  -.11 

Western  capons,  fancy . 

“  small . 

Squabs —  Per  doz. 

Prime,  large,  fancy .  3.00-3.50 

Mixed, .  2.50-3.00 

Dark .  1  25-1 . 50 


LIVE  POULTRY. 

Per  lb. 

spring  Chickens,  nearby,  134  to  2  lbs . 15  -.17 

Large  Springers . 13  -.  14 

Fowls .  .  13  14 

Roosters . 09  -.10 

Ducks . 12  -.14 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 


Small,  or  ioc.  size,  2  doz . 

.90 

1  doz . 

<4 

.90 

Large,  or  25c.  size,  1  doz . 

ft 

I  .  80 

i-lb.  cans,  1  doz . 

4-50 

5-lb.  cans,  l/t  doz . 

if 

10.00 
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SAUER  KRAUT. 

Extra  quality,  52-gal.  tierces .  8.40 

u  15-gal.  kegs .  3.10 

Victory,  extra  fancy.  No.  3,  2  doz per  doz.  .77 54 

Spring  Garden,  fancy.  No.  3,  2  doz....  **  .75 

Compass,  No.  3,  cans,  2  doz . 70 

Casks,  48  gals.,  long  cut,  new .  8.25 

Bbls.,  30  gals.,  long  cut,  new.* .  7.15 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  34  lb . 95 

Round  conical,  with  key,  No.  1,  1  doz .  2.30 

44  44  No.  2,  1  doz .  4. 10 

44  44  No.  3^-34  doz .  6.30 

“  **  No.  4,  34  doz .  8.15 

P.  P.  Sauce,  No.  1,  2  doz .  1.50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.00 

No.  1,  cans,  1  doz .  2.25 

No.  2,  cans,  1  doz .  .  4.00 

No.  3,  cans,  y2  doz .  3.25 

No.  4,  cans,  l/2  doz .  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies —  Per  doz. 

No.  32,  jars . 97^ 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . 

Schimmel’s,  No.  10,  tumblers . 

National,  No.  10,  tumblers . 

“  No.  6,  tumblers . 

Preserves — 

Schimmel’s,  pure,  30-lb.  pails . 1334 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06 

“  434-lb.  toy  pails,  34  doz .  4.15 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

Southwark,  No.  3,  tins .  1.00 

No.  5,  toy  pails .  2. 70 

30-lb.  pails . per  pail 

20  lb.  crocks .  . per  lb. 

Schimmel’s,  30-lb.  pails .  “ 

Prune,  30-lb.  pails .  44 

Peach,  30  lb.  pails .  “ 

Jams — 

Schimmel’s,  pure,  jars,  2  doz..„ .  1.70 

Southwark,  assorted,  jars,  2  doz . 93 

Orange  Marmalade — 

Hartley’s,  imported . . .  1.80 

Schimmel's,  pure .  1.65 

Warrock’s  Guava  Jelly — 

i-lb.  tumblers .  4.00 

34-lb.  “  2.25 

Curtice  Bros.  Preserves — 

Cherries,  jars .  4.85 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4 . 60 

Apricots,  peeled,  jars .  4 . 85 

Pineapple,  jars .  4.60 


88 

83 

72K 

49 

Per  lb. 


I  .08 

•°7K 

.06 

•°7K 

.07 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 


10c.  sz.  25c.  sz. 


.80 

•83 

•73 

.85 

.85 

.85 

•85 

.85 

.85 

•85 

•85 

.85 

.85 

.85 

•85 

•85 

.85 

•85 

.85 


5c.  sz 

Essence  Peppermint . 

Castor  Oil . 45 

Sweet  Oil . 40 

Spirits  Nitre . 45 

Spirits  Camphor . '.  . 

Spirits  Painters’  Commercial...  .45 

Paregoric . 45 

Glycerine . 45 

Syrup  Squills . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . 45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 45 

Machine  Oil . 45 

Laudanum,  10c.  size . per  doz. 

“  25c.  size .  ** 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum .  . per  lb. 

Borax,  powdered,  bulk . per  lb. 

“  lump,  bulk . 

44  20  Mule-Team,  pure,  24  1  lb. ..per  case 

"  “  "  48  M  lb..  “ 

"  “  “  96  54  lb..  " 

Butter  Color,  W.  &  R . per  doz.  ; 

Bull’s  Cough  Syrup .  “ 

Bluestone,  bulk . per  lb. 

Copperas .  “ 

Camphor,  gum,  i-oz.  blocks .  41 

“  flakes,  250-lb.  bbls .  “ 

“  less  quantity .  44 

44  Tar  Balls,  250-lb.  bbls .  " 

44  “  less  quantity .  " 

Castoria,  Fletcher’s . per  doz. 

14  Pitcher’s .  *' 

Carbonate  of  Ammonia . per  lb. 

Epsom  Salts .  “ 

Glauber  Salts .  “ 

Glue,  ordinary .  44 

“  white .  41 

Gum  Arabic . .  44 

Haarlem  Oil . per  doz. 

Husband’s  Magnesia .  “ 

Jamaica  Ginger,  Hires*,  flasks .  “ 

Licorice,  P.  &  S.,  5c.  stick,  imported,  4 4 

M.  &  R.,  5-lb.  boxes . per  lb, 

4*  lozenges,  5-lb.  boxes  44 
4s,  6s,  8s,  12s,  16s,  5-lb.  boxes  44 

root .  44 


85 

1.25 
1  -95 
1  -95 
1  -95 
i-95 
^•95 
1  -95 
1  -95 
1  -95 
1  -95 
i-95 
1  -95 
1  *95 
i-95 
i-95 
1  -95 
x-95 

.90 

.90 

•03 

.07 

.06 


.08 

.01% 

.95 

•02  K 

.02% 

■°3Vi 

2.80 

•75 

.11 

.09 

.Ol3£ 

■°9% 
.20 
•50 
•30 
12. 85 
.90 
•36 
•23 
.27 
,24 
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Putty,  25-lb.  cans . per  100  lbs.  1.60 

44  50-lb.  cans .  44  1.55 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz.  .35 
"  "  ioc.  size ...  44  .75 

Paris  Green,  100-125-lb.  kegs . per  lb.  .  24J4 

44  packages .  “  .29 

“  34-lb.  packages .  44  .28 

1 -lb.  packages .  44  .27 

Rosin .  44  .04 

Roach  Powder,  Omega,  4-oz.  cans . 80 

“  . per  gross  9 . 00 

Roachsault,  ioc.  size .  per  doz.  .80 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb.  .o6^4 

44  granulated,  about  100-lb.  kegs  “  .06% 

Sulphur,  flour,  175-lb  bbls . per  100  lbs.  2.55 

100-lb.  bags .  2.35 

44  less  quantity . per  lb.  .0354 

Venetian  Red .  “  .01 

Whiting .  “  .02 

Goff’s —  Per  doz. 

Cough  Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size . 1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3. 50 

Worm  Syrup,  15c.  size .  1.20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  ioc.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . 40 

No.  10 . 75 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine . 80 

Quinine  Capsules . 80 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbine .  18.00 

Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans .  6.00 

“  large  cans .  16.00 

Young's  Kidney  and  Nerve  Powders .  2.00 

“  Fattening  and  Condition  Drops .  4.00 

44  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . . . per  box  .60 

Sealing  Wax  .. . “  .03 

Silver  Sand . per  bbl.  1 . 25 

Tar,  pints . per  doz.  .  75 

* 4  quarts .  44  1.00 

44  gallons . each  .30 

“  V2  bbls .  “  3.50 

44  Sbls .  44  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2.00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, ioc.  9ize  .  75 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  No.  2  size . 90 

No.  3  size .  2.00 

No.  4  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 

Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

No.  2  size 
No.  3  size 
No.  4  size 

Sauer's  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 45 

No.  2,  Vanilla  and  Rose . 90 

No.  2,  Lemon  and  assorted . 85 

No.  4,  “  “  .  2.00 

No.  4,  Vanilla . . .  2.25 

Assorted  cases,  Nos.  1  and  2 .  10.80 

44  Nos.  x,  2  and  4 .  11.80 


.85 

1  •  75 
2.00 


pts. 


qts.  l/2  gals.  gals. 
3.00  6.00  12.00 
5.00 
4.00 


2.50 

2.00 


10.00 

8.00 


1.60 


3.00 


6.00 


1.50  2.75  5.50  10.00 


2.25  4.00 


7- 50 
7.00 
Per  doz. 

Extract  Vanilla,  No.  25. .  2.00 

.  80 


Bulk. 

XXX  Vanilla .  i.50 

XX  Vanilla .  1.25 

X  Vanilla .  1.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00 

Peach,  Rose,  Apricot, 

Violet . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25 

Tea . . . 

Kitchen  Queen — 

No.  25.. 

No.  2X 

"  No.** . 45 

Extract  Lemon,  No.  25 .  x.75 

“  No.  2X . 80 

"  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla .  1.75 

44  Lemon .  1.75 

Select  Vanilla . 85 

44  Lemon  . 85 

41  assorted . 85 

44  small  size . 45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair’s  Liquid  Rennet .  i.io 

“  Rennet  Tablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1 . 50 

Hanson’s  Junket  Tablets,  3  doz . 73 

Union  Tablets,  3  doz . . 
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CIDER. 

Corson’s —  Per  gal. 

Barrels . . . 14 

V2  barrels . 16 

Kegs  . 19 

Bottled  Cider —  ^  Per  case 

Duffy’s  1842  Apple  Juice,  1  doz.  qts .  3.50 

"  44  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  "  2  doz.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  44  2  doz.  pts .  4.25 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2.75 

44  boxes,  20  packages . 55 

Gee  Whizz,  72  packs . . . 47 

Fleer's  Chiclets,  3  lbs. ,  bulk .  1 . 25 

Spearmint,  20  packs,  100  pieces . 55 


RICE. 

Extra  Fancy  Head,  XXXX,  100-lb.  bags, 

Fancy  Head,  100-lb.  bags . 

Extra  choice,  100-lb.  bags . 

Choice,  100-lb.  bags . 

Prime,  100-lb.  bags . 

Japan,  fancy,  100-lb.  bags . 

44  choice,  100-lb.  bags . 

Java,  fancy,  polished,  100-lb.  bags . 

B.  Fischer  &  Co. — 


Per  lb. 
.06 

■05M 

•04^ 

■03K 

•°5*4 

.05J6 


HEADIRICES! 


THE  FINEST  MADE  PRODUCED 

Packed  Excuoivelv  Bt 


%  Large*  DWribuirrs  of  Pocket  Rice  u 
ih«  Untied  5tSlei  ,, 

Fischer’s  Choicest  Head,  i-lb.  bags . 

Queen  Quality,  ex.  fancy  head,  i-lb.  bags.. 
“  “  3-lb.  “ 

*•  •*  5 -lb.  “ 

Coronet,  choice  head,  r  lb.  bags . 

“  “  3-lb.  bags . 

Imperial,  choice,  Dom.  Japan,  i-lb.  bags.. 
“  “  “  3-lb.  “ 

“  "  “  5-lb.  “ 

Extra  fancy  head,  XXXX,  roo-lb.  bags... 

Fancy  head,  ioo-lb.  bags . 

Choice  head,  ioo  lb.  bags . 

Fancy  Java  head,  ioo-lb.  bags . 

Fxtra  fancy,  Patna,  ioo-lb.  bags . 

Siam,  Patna  style,  zoo-lb.  bags . 

Choice  broken,  ioo-lb.  bags . 

Extra  fancy  Japans,  ioo-lb.  bags . 

New  crop  choice  Japans,  too-lb.  bags . 


•  °7  Vi 
•°7 
.06  y% 
.06% 
.06 

■  °S% 
.06 

•  °5  7/i 
■°5% 

.07 

•°SM 

.07 

.06 

■03% 

■°5% 

■°S 


SALT. 

Worcester— 

Bbls.,  contain  280  lbs .  2.50 

44  60  5-lb.  bags .  4.00 

“  22  14  lb.  bags .  3.75 

"  30  10-lb.  bags .  3.75 

“  115  2}4-lb.  bags .  4.00 

Irish  Linen,  250-lb.  bags .  2.50 

44  56-lb.  bags .  -.65 

44  28-lb.  bags . 35 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls .  2.40 

“  1 80-lb.  sacks .  1.55 

Cheese,  280-lb.  bbls .  2.40 

Packing,  70-lb.  cotton  bags . 40 

44  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2.20 

New  Ivory,  24  large  cartons  to  case .  1 . 50 

Agricultural,  200-lb.  burlaps . 60 

Silver  Springs,  quick-freezing  ice  cream  salt, 

foinbbl . . . per  bbl.  2.60 

.ess  than  5  bbls.  the  list  net;  5  to  9  bbls.,  5  per  cent, 
discount;  10  bbls.  or  more,  7^  per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  doz. 

Campbell’s,  small,  patent  cap,  2  doz . 87^ 

Durkee’s,  large,  1  doz .  4  00 

44  small,  2  doz .  2.4° 

Schimmel’s,  small,  2  doz . 8754 

My  Wife’s,  large.  1  doz .  2.30 

44  small,  2  doz .  i  -45 

Snider’s,  pts.,  x  doz .  2.30 

SAL  SODA. 

Bbls.,  375  lbs . per  100  .65 

Kegs,  170  lbs . per  ioo  .8254 

6o-1d.  boxes,  bulk  or  granulated .  62 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


47 


♦♦♦♦♦ft******************** 

1  Oakdale  Steam 

Crisp  Pretzels  Salted  1 


:: 

<  • 

i » 


:: 
<* 
<• 
• . 


<]f Genuine  steam  process.  •• 

Taste  better  and  keep  *  • 

longer  than  any  other 
kind.  Acknowledged 
“Standard  of  Quality.’’  •• 


I  Write  for  Samples  and  Prices.  . . 


•  * 


OakdaleBakingCo. :: 

Oakdale  Building,  Philadelphia,  Pa.  ! ! 


Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

established  I  #77- 


Mrs.  Williams’  Brands 

OF 

PDRE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


wThe  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co,,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


1 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 

We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 


TROEMNER’S  SCALES  and  the 
“Star”  Coffee  Mills,  Electric  Coffee  Mills 


WRITE  FOR  CATALOGUE 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 


TEA,  COFFEE  and  SPICE 


CANISTERS,  BINS  and  CABINETS 
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SAUCES. 

Lea  &  Perrins'—  Per 

Worestershire,  large .  7-  5° 

“  middle .  4*5° 

“  small .  250 

Snider’s — 

Chili,  No.  16,  1  doz .  2-35 

**  No.  8,  2  doz .  *-35 

Oyster  Cocktail,  No.  16,  2  doz .  2.35 

**  No.  8,  2  doz .  1 . 4° 

Worcester,  Campbell’s,  No.  8,  2  doz . 87 

North  of  England,  No.  8,  2  doz . 82^ 

Chef,  2  doz . 75 


SEEDS. 

Per  lb. 

Canary  . °4 

“  bush.  60-lb . 2-25 

Caraway . 12 

Celery . °9 

Coriander,  bleached . °5 

Hemp . °4  'A 

“  bush  40  lb .  2  -60 

Mustard,  Brown . 06% 

Mustard,  Yellow . 06 

Poppy . 

Rape . °S'A 

“  bush .  2.50 

Sunflower,  per  lb . 


SODA. 

Bi-Carb. .  112  lbs.,  kegs . keg 

Bi-Carb.,  bulk,  less  quantity . per  lb. 

Babbitt’s  Soda,  V-lb.  pkgs.,  25  lbs .  “ 

Arm  &  Hammer  bd.,  Vs,  36  lbs .  “ 

«  “  •'  lbs.,  36  lbs .  " 

“  “  “  V,  %,  36  lbs .  " 

Saleratus,  Babbitt’s  bd.,  14  s,  25-tb.  bxs.  “ 


•75  , 

•  02  >4 
05 % 

■  °sYi 

•  °4% 
•°5kt 

■  0554 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  s  doz .  1.50 

Hires’  Root  Beer,  Carbonated,  2  doz . 8754 

Hires’  Ginger  Ale,  Carbonated,  2  doz . 87*4 

Welch's  Grape  Juice,  case  quarts,  1  doz .  4.50 

“  “  pints,  2  doz .  4.75 

"  “  “  J4-pints,  3  doz .  4.25 

"  “  "  3-ounce,  8  doz .  6.00 

“  “  “  ^-gallons,i  doz....  8.00 

"  "  "  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  a.  10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2. 10 

Birch  Beer  extra  quality,  pints,  2  doz .  2. 10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  A  gross . .  2.50 

Bon  Ami,  10-centsize . %  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .  72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

“  "  “  3  doz . per  doz.  1.45 

“  "  small . . . per  gross  7.00 

“  “  "  . per  doz.  .60 

Putz  Paste,  large . per  doz.  .  55 


SOAP— Laundry.  Less 

~  than 

Bars.  5  bxs. 

Acme . xoo  3.25 

Acorn . 120  2.45 

Ark . xoo  1.75 

American .  72  2.80 

Bee . 100  3.90 

Best,  Babbitt . 100  3.45 

Babbitt’s  New  York  City .  60  3.52*4 

Big  Master .  70  2.80 

Brown .  60  2.40 

Borax,  Dreydoppel .  40  2.60 

44  Pearl.  Young  &  Co .  40  2.80 

44  Day  &  Frick,  Novelty .  40  2.80 

44  Handsome .  60  2.60 

44  Eavenson,  large . 100  4.75 

44  small . 100  3.75 

“  Kirkman’s . xoo  3.75 

44  Red  Seal . 100  3.80 

44  Swift’s . 100  3.75 

44  Climax . 100  2.10 

Circus . 100  3.25 

Cotton  Oil,  White . 100  5.80 

Coal  Oil  Johnny . 100  3 . 57 y2 

Cygnet . 100  4.00 

Dobbins*  Electric . 100  4.25 

Dewey . 100  2.15 

Fairy.... .  100  4.00 

Fels-Naptha . xoo  4.00 

Five  case  lots  freight  prepaid . . 100  3.95 

German  Family . xoo  4.00 

Good  Morning . 100  3.85 

Glycerine  Tar . 100  3.75 

Gloss . 100  3.25 


Grand  Pa’s,  large .  50  3.15 

44  xoo  3.80 

Ivory . 100  7.00 

44  small . 100  4.00 

Lenox . xoo  3.00 

Life  Buoy .  50  x  95 

44  xoo  3.90 

Lautz's  Naptha . 100  3.80 

Magic  Cleaner . 100  3.00 

Marseilles,  laundry  size . 100  5.80 

44  5-cent  size .  100  4.00 

44  toilet  size . xoo  4.00 

Master . 100  3.25 

Mayer's . xoo  3.80 

44  50  1  -9° 

Miller's  Naptha . 100  3.50 

Naptha,  Swift’s . xoo  3.75 

44  P.&G . 100  3.85 

Octagon . 100  3.90 

Old  Mill . xoo  2.75 

Ozone . 100  3.75 

Oleine,  Conway's .  60  2.50 

44  Golden .  50  2.15 

44  Eavenson’s .  60  2.35 

44  Kirk’s .  60  2.07J4 

44  Philadelphia,  60  blocks .  2.60 

lt  “  7a  44  .  2.60 

44  Pennsylvania .  60  1.60 

44  Procter  &  Gamble .  60  3.00 

44  Young’s  Best .  60  2.80 

Pride,  Swift's .  100  3.00 

Polo . . . 120  2.45 

Quaker  City,  boxes . 100  2.90 

44  tubs . X50  4.60 

Sunlight,  oval . 100  3 . 85 

44  twin  bars . 100  3.95 

Santa  Claus . 100  3 . 10 

Saratoga . 120  2.45 

Star . 100  3.00 

Sunny  Monday . 100  4.00 

White  Cloud . 100  3.85 

Wool  Soap,  large . 100  6.75 

44  small . 100  4.00 

Toilet  Soaps. 

Buttermilk  Co9mo . gross  6.60 

44  "  doz.  .60 

44  Swift's . gross  4.30 

Castile,  El  Almoda,  9  4s,  mottled,  green  or 

white . per  box  3.15 

Castile,  El  Almoda,  50  is,  mottled,  green  or 

white . per  box  4.35 

Castile,  Lexard,  floating . 100  4.00 

Castile,  Lexard,  floating . 50  2.00 

Castile,  imported,  Conti . lb.  .13^ 

44  Conti,  original  boxes . lb.  .  11% 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4.40 

Fleur-de-lis .  44  4.50 

44  doz.  .45 

Hearts  and  Flowers . gross  9 . 25 

Maxine  Elliott . .  44  8.10 

Oatmeal,  3  cakes  in  box .  44  3.25 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  Lf-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  50  cakes . box  x.75 

Witch  Hazel,  2  cakes,  %  gross . gross  3.25 

44  Swift's .  44  3.90 

44  Armour’s .  44  3.50 


Scouring  Soap. 

Day  &  Frick’s  Flint,  36  bars .  1.24 

Young’s,  48  bars .  1.S0 

Brooks’  Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  2.25 

“  Hand,  36  bars .  2.25 

Wrigley’s,  100  bars .  3. 75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  2 . 33 

Soap  Powder. 

Per  cate 

Pearline,  36  packages .  2.70 

44  72  44  .  2.70 

44  xoo  44  .  2.65 

Soapine,  No.  7,  xoo  packs.... .  2.37 % 

44  No.  12,  100  44  .  3.90 

4‘  No.  17.  36  44  .  2.42J4 

Babbitt's  1776  Powder,  100  6-oz .  2.25 

Finola,  100  packages .  3.25 

Gold  Dust,  Fairbank’s,  100  12-oz.  packages....  4.00 
44  44  24  4-1^-  “  4-50 

Naptha  Borax,  100  packages,  large .  4.75 

44  100  5-cent  packages .  3.75 

Kirkoline,  white,  24  large  packs .  3.55 

44  44  xoo  12-oz.  packages .  3.35 

Young's  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

44  14  50  2s .  4.00 

44  44  100  is .  4  00 

Nine  O’clock  Tea  100  packages .  3.15 

I-V  Washing  Tablets,  3  doz . per  doz.  .43 

Swift's  Washing  Powder,  100  is .  4.00 

44  44  24  4s .  4.00 

Pennywash,  1  gross  and  144  i-cent  cakes  free.,  xo.25 

Powerine,  100  packages .  3.75 

Old  Dutch  Cleanser,  48  packages .  3.25 

SPECIALTIES. 

Anker’s  Bouillon  Capsules .  3.00 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz.  .45 

Dime  size,  2  and  4  doz .  44  .85 

*^-lb.  net,  tins,  2  and  4  doz . 44  1.00 

J?-lb.  net,  tins,  2  doz .  44  1.90 

i-lb.  net,  tins,  1  doz .  44  3.70 

6  lb.  cans,  full  weight . per  lb.  .23 

10  lb.  cans,  full  weight .  44  .22 
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Coleman's  Mustard,  D.  S.  F. — 

x-lb.  tins . per  doz.  5.40 

%-\b.  44  . . .  4  4  2.70 

Va- lb.  44  .  “  1-45 

i/a-lb.  4  4  .  44  .90 

18-  b.  kegs . 43 

Pepper —  Bbls.  Boxes.  Cans. 

clack,  High  Grade . 14  .15  .  X7 

Black,  Low  Grade . xo  .11  .13 

White,  High  Grade .  .28  .30 

White,  Low  Grade .  .17  .19 

Red,  High  Grade .  .21  .23 

Red,  Low  Grade .  .16  .18 

Cinnamon — 

High  Grade . 22  .23  .25 

Low  Grade . 13  .14  .16 

Cloves — 

High  Grade . 22  .23  .25 

Low  Grade . 17  .18  .20 

Allspice- 

High  Grade . 11%  .12^  .14J4 

Ginger — 

High  Grade . 25^  .26^  .28^ 

Low  Grade . 12  .13  .15 

Mace — 

High  Grade .  .75  .77 

Nutmegs — 

High  Grade .  .30  .32 

Mustard — 

Yellow,  High  Grade . 19  .20  .22 

Yellow,  Low  Grade . 14  .15  .17 

Brown,  High  Grade . 14  .15  .17 

McCormick  &  Co. —  Per  doz. 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . *4-lb.  cartons  .40 

^-lb.  cartons  .75 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice, *4*lb.  cartons  .35 

*^-lb.  cartons  .70 

Bee  Brand,  in  canisters,  above  assortment, 

No.  45  size  .45 
No.  90  size  .85 


M  us tar d — Prepared. 

Per  doz. 

Campbell’s,  jar,  2  doz . 87 

Gulden’s,  No.  6,  with  spoon,  2  doz . 95 

44  44  20,  44  44  .  88 

Beer  Mug,  fancy,  large  size,  2  doz .  .65 

Lemonade  Glass,  tall,  2  doz . 75 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . 90 

Milk  Jar,  glass  top,  2  doz . 85 

Water  Tumblers,  glass,  No.  10,  4  doz . 42^ 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 06^ 

Allspice . 0434 

Cloves . 13 

Mace . 48 

Nutmegs,  large . 15 

44  medium . 12  y2 

Cinnamon  Bark,  Canton . .12 

Java  Thin  Quills,  5-lb.  rolls..  .30 

44  Saigon . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

“  36 10-cent  “  . .  "  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 07# 

“  20-lb.,  “  . 07)4 

Niagara,  40  lb.,  “  . 05 

Cream,  48-lb.,  "  .  3.45 

Kingsford’s,  40  lb.,  "  . 07# 

20-lb.,  “  . .  ■  o^1A 

Rex;  40  lb.,  1  lb.  packages . 04 


LAUNDRY  STARCH. 

Argo,  Gloss,  24  5-cent  packages . 92 

Gilbert’s  Laundry,  40-lb  boxes . 04 

44  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs.  .06 

44  Linen  Gloss.  3-lb.  cartons . 05 

Kingsford’s,  Pure,  3-lb.  cartons . 06^ 

44  Pure  Gloss,  40  i-lb.  packages . 06^ 

44  Silver  Gloss,  12  6-lb.  wd.  bxs . 07^ 

Duryea’s,  Superior,  3-lb.  cartons . 06^ 

44  Satin  Gloss,  lb.  packages . 075J 

44  Superior  B,  bulk . 04*^ 

44  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs.  .o8*J 

Niagara,  laundry,  50  lb.  bulk . 04 

44  i-lb.  packages,  48  lbs . 05 

44  3-lb.  cartons,  48  lbs . 05 

44  6-lb.  boxes . 06 

Celluloid,  64  10-cent  packages .  4.30 

44  64  5-cent  44  2.20 

Elastic,  64  10-cent  packages .  5.00 

44  64  5-cent  44  .  2.50 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package  .08 

Starch  Polish,  20  cakes . per  box  .50 

Rex  Gloss,  50  lb.  bulk . 03^ 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  J^-gross.... .  4.00 

“  “  large,  “  . .  7.00 

"  Liquid,  large,  "  . ;...  6.65 

“  “  small,  "  . . .  4.90 
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Electric  Paste,  U -gross  boxes .  4 . 20 

Magic  Paste,  M- -gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  87^ 

44  44  . per  gross  xo.25 

44  small  size . per  doz.  .  70 

Climax  Enamel,  #-gross . per  gross  9.40 

Black  Jack,  ^ -gross .  44  7.00 

Rising  Sun .  44  5.75 

Sun  Paste,  5-cent  size .  44  4.50 

44  10-cent  size .  44  7.20 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  y -gross .  1.25 

Per  box  of  gross .  2.50 

14  dozen  to  gross .  5.00 

10-cent  size.  No.  10,  per  box  of  ki -gross .  2.25 

Per  box  of  4.50 

Per  gross .  9.00 

F.  F.  Dailey  Co. — 

2-in-i ,  smaller  size . per  doz.  .  75 

2-in-i,  large  size . i .  44  1.75 


per  pkge. 

•04^ 

II 

•05  lA 

.06 

44 

■°s3A 

•33 

•7° 

•35 

.70 

.60 

1.85 

•42K 

SUNDRIES. 

Bird  Food — 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs . 

McAllister,  36  packs . 

Gold  Medal,  24  packs . 

Bird  Gravel — 

Red  or  White,  small,  pkgs . per  doz. 

Red,  large,  36  pkgs . 

Silver,  small,  36  pkgs . 

44  large,  36  pkgs . 

Bath  Brick,  25  bricks . ...per  box 

Toothpicks,  Eureka,  100  boxes . case 

44  Perfection,  2  doz.., 

Royal  Glue,  1  doz . 

Paist's  Glue,  1  doz .  44 

Carpet  Tacks,  Wooden  Keg,  }4-grots  case, 

assorted,  6,  8,  10  s . per  case 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz. 

6-oz .  4* 

8-oz .  44 

IO-OZ .  44 

12-OZ .  44 

Matting  Tacks — 

No.  10,  steel . per  doz. 

No.  11,  44  .  44 

NO.  12,  4‘  .  4r 

G.  B.  Weiss  &  Son — 

Sole  leather,  No.  x . 

44  No.  2 . 

44  No.  3 . . . 

Cut  Sole  Leather,  cut  into  taps,  6  ins.  high... 

44  44  44  5%  “  ». 

€*  II  II  j  It 

"  "  "  4  'A  “  ■" 

II  II  II  ^  II 

“  “  "  3'A  " 

((  II  II  j  II 

Fli-Stickon,  Fly  Ribbon . per  gross 

Ely  Paper,  Tanglefoot . per  case 

“  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  ioo . per  case 

“  “  10  cartons.. .  “ 

Wax,  White  and  Yellow . per  lb. 


.80 

•4» 

£ 
06  % 
•°7& 

■  09  Vi 

.  IO 

■  ioji 

■  n 
.*s 

•23 
.21 
1.50 
I.48 
X.42 
1-25 
X.  18 
1.05 
.90 
4.80 

2.20 

3.00 

2-35 

•30 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb. 

44  44  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  44 

Texas  Medium,  cotton  twine .  44 

Cotton  Candle  Wick .  44 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  44 
Fine  Hemp  Twine,  8  ball*  to  lb.  in  5-lb. 

bunches .  “ 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  44 

Best  Jute  Plow  Line,  8  yds.  to  lb .  41 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

44  108  ft.  to  hank .  44 


08^ 

•75 

.20 

.18 

.  l6 
.20 
•25 

.20 

.  x6 
.07 
.07 
x.60 
x.70 


SYRUP  AND  MOLASSES. 

N.  0.  Molasses. 

NEW  CROP,  1908. 

Spiced,  extra  fancy.  No.  736 . 42 

Extra  fancy,  No.  735 . 40 

Fancy,  No.  739 .  9 

Choice,  No.  725... . . 32 

Cane  Juice . 42 

BlackStrap . xx 

B.  H.  F.,  Horse  Food  Molasses . 13^ 

CROP  1907. 

Extra  fancy,  No.  715 . 42 

Choice,  No.  664 . 32 

Good,  No.  690 . 19 


Refined  N.  O.  Compound. 

Gold  Mine,  refined,  with  i  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 40 

Gold  Mine,  in  bbls . 3s 

Fancy,  No.  104 . 30 

Fancy,  No.  105 . 38 

Prime, JNo.  102 . 36 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


We  Can  Save  You  Money 


No  Loss  on  Loose  Goods 


This  ideal  sanitary  meat,  grocery  and  provision  store  was  fitted  up  by  us  for 
The  James  Bell  Company,  Roberts  and  Germantown  Avenues,  Philadelphia. 

You  all  know  that  the  world-renowned  KIDQWAY  R  PRIiil-RATOR  contains 
all  the  latest  improvements,  and  is  noted  for  perfect  circulation  and  A  No.  1  insula¬ 
tion — the  main  features  of  a  good  refrigerator  ;  add  to  this  the  best  material  and 
first-class  workmanship  and  you  have  the  reason  why 

WE  CHALLENGE  THE  WORLD 

Ridgway  Refrigerator  Company 

E.  13.  ATKINS,  Manager 

Office  and  Salesrooms  Fa-ctory 

615*17-19  N.  Brojvd  Street  3519  N,  Lawrence  Street 

PHILADELPHIA 


<Jf  Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 


HENRY  TROEMNER,  911  Arch  St.,  Philadelphia,  Pa„  B.  S.  A, 

- - - - _ - - - -  - - -~,T - * 


Does  away  with  weights  absolutely ?  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 


Losing  Your  Weights? 


Get  a 


Greatest 


Troemner 
No.  24 
Ball  Scale 


Improvement 
in  Rapid 
Weighing 
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Porto  Rico  MoJasses. 

Extra  Fancy  Ponce,  No.  714,  new  crop . 42 

West  India,  choice.  No.  645 . 29 

West  India,  choice.  No.  510,  compound . 25 

Porto  Kico,  No.  699 . 15 

Glucose. 

Three  A ,  for  confectionery .  3  • 1 5 

Five  A,  for  confectionery...... .  325 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz..... .  “  **35 

Schimmel's,  10-oz.  bottles,  2  doz.  in  case .  1.45 

44  6-oz.  “  **  **  . 95 

White  Clover,  tumblers,  2  doz . 90 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club  Mason's  Quart  Jars —  Per  doz. 

4  doz.  in  barrel . 92% 

1  doz.  in  case . 95 

Lyle’s  Imported,  No.  2  cans,  2  doz .  1.82^ 

Globe,  No.  2^  tins,  2  doz .  I-I5 

Globe,  No.  5  tins,  1  doz .  2.30 

Banner,  in  jars,  compound .  1.05 

White  Clover,  in  jars,  compound .  1 .00 

Purina  Pancake  Syrup,  36  pts .  2.25 

•*  24  ats  .  4.00 

“  “  12^4  gals .  7.00 

“  41  6  gals .  12.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz .  “  2.30 

Karo,  50-cent  size,  l/2  doz .  44  2.30 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  Cane  and  Maple  Syrup—  Per  doz. 

Gal.  cans,  6  in  case .  13  *5° 

^-gal.  cans,  12  in  case .  7.25 

Qt.  cans,  24  in  case .  4 -I2/4 

Pt.  cans,  24  in  case .  2.50 

Qt.  bottles,  12  in  case .  4*5° 

Pt.  bottles,  24  in  case .  2.50 

Fives  bottles,  24  in  case .  3.75 

Jacket  cans . per  gal.  1.00 
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Golden  Tree .  2.25 

14  medium .  *-45 

'*  small  . 93H 

Vermont,  gal.  tins . per  gal.  1.25 

“  K-&al.  tins .  7-75 

Hazen’s,  qt.  bottles .  4.00 

“  pt.  bottles .  2.40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

Little  Gem,  parlor,  2  string .  2.40 

N  U,  No.  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.75 

Parlor,  No.  3,  2  tie .  1.85 

Toy . 9° 

Whisks,  2  sewed . 90 

Stable,  rattan  centre,  2  tie .  3.5° 

44  44  3  tie .  4  00 

Factory,  heavy .  2 .90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

57,  Peerless,  double .  3.65 

no,  “  single,  spring  protector .  3.30 

80,  Seal  Globe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector .  3.00 

175,  Glass .  3-3° 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board .  t.35 

142,  Celery  City .  2.75 


Buckets. 

Per  doz. 

O.  G. ,  2  electric  hoops .  i .  75 

44  3  electric  hoops .  1.90 

Clear,  2  hoops .  1.65 

“  3  hoops .  1.75 

Electric  Cedar,  2  hoops .  2.40 

44  3  hoops .  2.60 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  1.85 

41  14  qt .  2.00 


—35— 

Butter  Dishes. 

No.  Per  M 

1,  Solid  oval . 90 

2,  “  125 

3»  “  . .  1  *5° 

5,  .  “  i-8o 

1,  Wire  ends . 90 

2,  “  1.20 

3>  “  .  1  •  4° 

5.  “  .  i- 80 

Picnic  Plates,  8  in .  2.10 

“  9  in . ; .  2 .35 

Crates  contain  250  each. 


Clothes  Pins. 

Per  box. 

5  gross . 44 

Egg  Crates. 

Perfection .  1.00 

14  10  sets  fillers . . .  2.35 

Standard,  12  sets  fillers .  1  50 

Star  Egg  Carriers,  2  doz . . per  doz.  2.05 

44  Trays,  1  M . per  M  2.75 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

22,  White  corner . 70 

23,  Medium  size . 80 

27,  Large  .  1.00 

13,  Marble,  medium  size . 90 

00,  White . 45 

Handy  House . .  .42 


Stove  Brushes. 

No.  Per  doz. 

3.  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1 . 75 

1,  Grey  fibre,  strap  handle .  1.20 

2,  “  “  .  165 

6,  Extra  quality,  all  hair .  2.75 


Shoe  Brushes. 

No.  Per  doz. 

o,  Mexidan  Fibre . 90 

x,  “  large . .• .  1.30 

4,  Bristle  outside .  1.65 

5,  All  bristle .  1.75 

16X,  All  bristle,  extra  value .  2.15 

18,  All  bristle,  spotted  white .  2.80 
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Whitewash  Brushes. 

No.  Per  doz. 

6,  6  in  ,  White  tampico . 40 

7*  7  in.,  “  . 48 

8,  8  in.,  44  . 55 

6,  5  in.,  Family,  extra  heavy . 80 

8,  6  in.,  “  14  95 

10,  7  in.,  44  4  4  . . .  1. 10 

12,  8  in.,  44  44  1.25 

6,  5  in.,  A.,  hair  bristle .  1.40 

8,  6  in.,  “  1.65 

10,  7  in.,  44  2.00 

12,  8  in.,  “  2.35 

6,  5  in.,  Ideal,  all  bristle.  3  row .  1.90 

8,  6  in.  “  ./  14  3  row .  2.25 

Dust  Brushes. 

No.  Per  doz. 

7X,  Fibre,  wire  drawn . 90 

21,  All  hair,  wire  drawn .  2.25 

28,  White,  wire  drawn . . .  2.90 

1,  7  in.,  All  hair,  flat  end .  2.05 

22,  7  in.,  Mixed,  round  end .  2.10 

11X,  7  in.,  All  hair,  round  end .  2.25 


TOBACCOS— Plug. 

Battle  Ax,  7  and  14  lb . 

Deer  Skin,  9  and  16  lb . 

Gold  Rope,  6  lb . 

Jelly  Tar,  5,  10,  15  and  25  lbs . 

Newsboy . 

Old  Honesty . 

Piper  Heidsick . 

Spear  Head . 

Standard  Navy . 

Toddy . . . 

Vinco . 

Town  Talk . 


SMOKING  TOBACCO. 


Briar  Pipe . 

Duke's  Mixture . 

Greenback . 

Green  Turtle . 

G.  &  A.  Navy,  3^  oz.. 

Honest . 

Polar  Bear . 

Ripple . 

Sensation . 

Wild  Rose . 


Per  lb. 

•37 
37 

56 
39 

39 

43 
64 

44 

37 
35 

38 

23 


Per  lb. 

•38 

•39 

38 

28 

34 

39 
3° 
39 
39 
39 


YEAST  CAKES. 

Compressed  . per  doz.  .18 

Magic,  doz.  packages . per  box  .58 

Yeast  Foam,  1 J4  doz .  “  -58 


Something  That  Sells! 

AMMO 

(DRY  AMMONIA) 

This  scientific  marvel  is  a  dry,  odorless 
powder,  which  is  ammonia  in  a  dry  form. 

It  never  loses  strength  nor  evaporates  like 
liquid  ammonia.  No  bottles  to  freeze  or 
break.  Ammo  comes  in  cans,  and  it  is  very 
economical.  One  io  cent  can  equals  three 
pints  of  ammonia. 

We  make  it  sell  by  demonstrating,  samp¬ 
ling,  advertising.  Have  it  seen  in  your  store 
and  it  will  sell. 

Ask  your  jobber,  or  write  us  for  our  strong 
proposition  to  dealers. 

THE  FRANK  C.  EBY  CO. 

213=215  E.  Atwater  Street 
DETROIT,  MICH. 


THE  BLOOKER  FLAVOR 

is  something  fine.  You  enjoy  the  primary 
exhilaration,  but  you  send  your  enjoyment ’way 
up  when  you  begin  to  appreciate  the  food-worth 

American  Depot,  No.  46  Hudson  Street,  New  York 


SEE  THEM  MELT! 

Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  aud  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box — drop  one  in  hot  water. 
Good  goods  and  f  good  profit. 

ROYAL  SPECIALTY  CO.,  Sole  Manufacturers  92 


Bouillon 

Capsules 


Reade  STREET 

NEW  YORK 


You  Walk  Unnecessary  Miles 

Cjf  If  your  store  is  like  many  you  and  your  clerks  travel  unneces¬ 
sary  miles  every  day. 

ID  pfj  <5 f  To  and  from  the  cashier’s 

desk,  or  the  cash  register,  or  the 
money  drawer  are  some  of  the 
ways  you  do  it.  Do  you  know 
you  can  get  a  cash-carrying 
system  for  $25  per  line,  and  get 
it  on  30  days’  free  trial  ? 


{][  Be  modern , 
especially 
when  to  be 
modern  is  to 
save  steps. 

NEW  YORK,  Times"  Bldg. 


united  store  service  and  TUBE  CO. 


BOSTON,  Tremout  Bldg 


GHIGACO,  Medinah  Bldg. 
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Hard  fight  Coming  on  Storing  of 
Undressed  Poultry 

Trade  Will  Fight  Pennsylvania  Food  Department’s  Efforts  to 
Get  Law  Forbidding  It,  on  the  Ground  that  Undressed 
Poultry  is  More  Healthful  When  Stored  than  Dressed. 
All  Interests  Willing  to  Label  Storage  Goods,  but  Not 
After  Only  Ten  Days. 


The  announcement  in  the  last 
issue  that  Dairy  and  Food  Com¬ 
missioner  Foust  would  ask  the 
next  Pennsylvania  Legislature 
for  a  law  requiring  the  labeling  of 
products  in  storage  more  than 
ten  days,  and  forbidding  the 
storage  of  undressed  poultry,  has 
aroused  much  interest  among  the 
interests  involved.  As  a  matter 
of  fact,  such  a  law  would  affect 
the  entire  trade,  receiver,  jobber, 
retailer  and  warehouseman,  since 
at  certain  seasons  of  the  year  the 
market  is  supplied  by  storage 
products  in  a  very  large  degree. 
The  consensus  of  opinion  is  that 
there  will  be  no  special  opposition 
to  the  labeling  of  storage  prod¬ 
ucts,  though  there  will  be  to  the 
ten-day  rule.  There  will  also  be 
extremely  bitter  opposition  to  the 
requirement  that  all  poultry 
placed  in  storage  must  first  be 
dressed. 

The  latter  end  of  the  fight  has 
had  a  counterpart  in  various  other 
States  of  the  Union,  notably  New 
York,  in  all  of  which  the  opposi¬ 
tion  has  won.  The  leader  in  the 
fight  has  been  the  National  Poul¬ 
try  Union,  which  takes  the  po¬ 
sition  that  there  is  no  need  to 
clean  and  dress  poultry  before 
storing  it,  because  it  is  literally 
more  healthful  stored  with  the 
entrails  in.  Under  the  direction 
of  the  association  a  large  number 
of  tests  and  experiments  have 
been  made  which  are  claimed  to 
have  conclusively  proven  this  to 
be  the  fact.  As  similar  bills  have 
come  up  before  various  State 
Legislatures,  this  evidence  has 
been  presented,  with  the  invari¬ 
able  result  of  preventing  passage. 
The  fight  will  be  waged  along  the 
same  line  before  the  Pennsylvania 
Legislature. 

The  storage  poultry  men 
answer  the  claim  that  poultry 
with  the  entrails  in  sometimes  re¬ 
mains  in  storage  for  two  years, 
by  the  statement  that  practically 
never  is  this  the  case,  for  the 
reason,  if  no  other,  that  the  stor¬ 
age  cost,  insurance  and  interest, 


would  long  before  that  eat  up 
most  if  not  all  the  value  of  the 
goods. 

As  to  the  labeling  of  cold  stor¬ 
age  products  so  that  they  cannot 
be  sold  as  fresh,  the  trade  seem  to 
be  thoroughly  agreed.  They 
assert  that  if  there  is  any  sale  of 
storage  products  for  fresh  it  is 
done  mostly  by  the  retailer,  for 
all  other  factors  of  the  trade  know 
storage  goods  from  fresh  almost 
always.  First  by  the  difference  in 
price,  second  by  certain  marks  on 
every  package  that  has  been  in 
storage. 

The  trade  deny  the  fairness, 
however,  of  placing  a  discrimi¬ 
nating  mark  on  goods  that  have 
been  in  storage  only  ten  days. 
They  declare  that  this  would  be 
a  gross  discrimination  against  a 
very  large  percentage  of  goods 
that  go  into  temporary  storage  for 
two  or  three  weeks  and  which  are 
never  considered  storage  goods  at 
all.  Such  a  ruling,  they  assert, 
would  class  eggs  only  two  weeks 
in  storage  with  eggs  six  months 
in  storage,  which  would  be  ab¬ 
surd. 

The  contention  of  the  trade  in  a 
nutshell  is  that  no  goods  should 
be  labeled  storage  unless  they 
had  been  in  storage  long  enough 
to  acquire  the  characteristics  of 
storage  goods.  This  would  seem 
to  be  an  eminently  fair  conten¬ 
tion. 

As  bearing  upon  the  proposi¬ 
tion  to  label  storage  products 
after  only  ten  days  an  admission 
contained  in  a  new  Government 
pamphlet  is  directly  apropos. 
This  is  Bulletin  No.  115,  Bureau 
of  Chemistry,  “A  Preliminary 
Study  of  the  Effects  of  Cold  Stor¬ 
age  on  Eggs,  Quail  and  Chick¬ 
ens.”  The  author  is  Dr.  H.  W. 
Wiley,  in  collaboration  with  sev¬ 
eral  department  chemists.  As  to 
the  effect  of  cold  storage  on 
fowls,  the  report  speaks  thus: — 

It  may  be  said  that  for  a  short 
(timje,  possibly  six  weeks  or  even 
longer,  there  is  no  perceptible  change 
produced  in  a  chicken  by  having  it 
frozen.  There  certainly  does  not 


seem  to  be  any  evidence  that  it  is 
better,  and  there  is  no  convincing 
evidence  that  it  is  any  worse.  After 
three  months,  however,  the  fresh 
chicken  is  easily  distinguished  by  its 
properties,  as  a  rule,  from  the  cold 
storage  chicken,  even  after  cooking, 
and  to  an  absolute  certainty  before 
cooking.  This  distinction  between 
the  fresh  and  the  stored  bird  be¬ 
comes  more  and  more  marked  as  the 
time  of  storage  is  increased.  In  so 
far  as  the  drawn  and  undrawn  chick¬ 
ens  are  concerned,  there  is  much  less 
certainty  of  being  able  to  distinguish 
between  them.  However,  70  per 
cent,  of  the  jurors  were  able  to  pick 
out  the  undrawn  bird  by  its  stronger 
odor  and  taste  after  a  storage  per¬ 
iod  of  from  six  to  fifteen  months, 
but  at  the  test  representing  18.5 
month’s  storage  the  two  birds  were 
about  equally  dry  and  tasteless. 

The  general  conclusion  is,  there¬ 
fore,  that  in  the  case  of  frozen  birds 
there  is  no  indication  of  any  im¬ 
provement  in  quality,  that  is,  in  taste, 
odor  or  flavor,  during  cold  storage. 
There  is  a  deterioration  which  is 
noticeable,  even  at  the  end  of  three 
months,  and  becomes  more  marked 
as  the  time  of  storage  grows  longer. 
Hence,  without  any  reference  what¬ 
ever  to  the  question  of  wholesome¬ 
ness,  cold  storage  prolonged  for  six 
months  or  more  appears  to  be  dis¬ 
tinctly  detrimental  as  far  as  taste, 
flavor  and  palatability  are  con¬ 
cerned. 

The  same  report  thus  points 
out  a  danger  that  would  attend 
any  regulation  that  only  drawn 
poultry  could  be  stored : — 

Among  other  considerations  the 
proper  removal  of  the  viscera  from 
the  cavity  of  the  drawn  fowls 
is  a  matter  of  great  consequence  in 
case  they  are  to  be  kept  in  this  con¬ 
dition.  In  point  of  fact,  however, 
a  very  small  percentage  of  the  fowls 
which  are  placed  in  cold  storage  are 
drawn,  so  that  the  precautions  for 
the  removal  of  the  intestines  without 
danger  of  infection  are  of  no  very 
great  consequence.  In  drawn  fowls, 
however,  such  as  were  half  of  those 
stored  for  the  Washington  experi¬ 
ments,  the  utmost  care  was  exercised 
to  prevent  infection  from  the  intes¬ 
tinal  contents  during  drawing.  This 
is  a  danger  which  the  advocates  of 
drawing  fowls  have,  as  a  rule,  over¬ 
looked.  It  is  evident  that  without 
proper  precaution  very  grave  dan¬ 
ger  of  intestinal  infection  may  at¬ 
tend  the  drawing  of  fowls. 


Well-known  Chicago  Concerns  Prose¬ 
cuted  Under  Federal  Food  Law. 

A  campaign  for  the  enforce¬ 
ment  of  the  Federal  pure  food  law 
was  started  during  the  week  by 
District  Attorney  Sims  by  insti¬ 
tuting  criminal  suits  against  five 
Chicago  firms  for  seven  alleged 
violations  of  the  statute  in  mis¬ 
branding  certain  products  shipped 
for  sale.  The  prosecutions  begun 
are  the  first  which  have  been 
brought  in  Chicago  under  this 
law,  but,  according  to  the  district 
attorney,  are  only  the  beginning 
of  a  number  of  cases  yet  to  be 
brought.  The  firms  chaged  with 
violations  are:  Reid,  Murdoch  & 
Co.,  two  cases;  The  Eyelin  Co., 
one  case;  John  A.  Tolman  &  Co., 
one  case ;  The  Gowan  Medicine 


Co.,  one  case ;  Thompson  &  Taj 
lor  Spice  Co.,  two  cases.  Th 
charge  against  Reid,  Murdoch  1 
Co.  is  that  two  shipments  of  Mon 
arch  Extra  Cream  Olive  Oil  wer 
made,  the  goods  being  misbrande 
and  not  of  the  quality  or  purit 
represented.  The  Thompson 
Taylor  Co.  is  charged  with  mak 
ing  shipments  of  lemon  flavorim 
extract  which  contained  no  lemo 
juice  as  represented  by  the  label; 
Cane  and  maple  syrup  which  fe! 
short  of  the  quality  represente 
on  the  labels  of  the  packages  ar 
alleged  to  have  been  shipped  l| 
the  Tolman  Co.  to  a  firm  in  A', 
gona,  Iowa.  The  other  two  case 
charge  the  use  of  labels  on  drug, 
which  make  claims  not  sustaine 
by  the  contents. 


Olives  Show  Sharp  Advance  ii 
Six  Months. 


Total  Failure  of  Current  Crop  Force 
Values  of  Seventy-five  Per  Cent,  a 
Compared  With  Last  Spring’s  Lo\ 
Point. 


The  olive  situation,  which  fo 
several  seasons  hairnet  a  continu 
ous  series  of  ups  and  downs,  ain 
which  a  few  months  ago  decline 
to  an  almost  unprecedentedly  lo\ 
point,  has  now  advanced  agai 
and  bids  fair  to  go  even  highei 

The  cause  is  the  fact  that  th 
current  crop  was  literally  a  fail 
ure,  not  a  single  puncheon  bein, 
produced.  The  decline  early  i: 
the  year  was  due  to  the  fact  tha 
last  year’s  crop  was  15,000  punch 
eons,  the  largest  production  in  th 
history  of  the  business.  Now  tha 
this  must  serve  for  two  year! 
however,  it  does  not  seem  9 
large ;  in  fact  it  will  not  quit 
equal  the  consumption  for  tw 
years. 

The  present  olive  market  i 
about  75  per  cent,  higher  than  si 
months  ago.  A  grade  of  frui 
that  last  spring  could  be  bough 
for  60  cents  a  gallon  is  nov 
quoted  at  $1.10. 

Prophecies  are  for  even  highe 
prices. 


ELTON  J.  BUCKLEY 

Editor  "Grocery  World  and  General  Merchant 

Attorney  and  Counselor  at  Lai 

730-731  Drexel  Building,  Philadelphia,  Pa. 

T,,.nh.,..  /  Bell,  Lombard  1727 
Telephones  j  Kfy|tone>  Race  746 

CORPORATION  PRACTICE,  CASES  UNDER  FOOD  LAV 

TRADEMARK  REGISTRATION 
GENERAL  PRACTICE 
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Sample  of  Reasons  Why  future  Canned 
Goods  Are  Rejected  When 
Market  Declines 


Veil-known  Maryland  Packer  and  Commission  Merchant, 
Discussing  Need  of  Remedy  Against  Fraudulent  Rejections, 
Tells  of  Buyer  Who  Rejected  Because  He  Got  Standards, 
But  Not  “Full”  Standards. 


One  of  the  best-known  canned 
joods  packers  in  Maryland, 
vlessrs.  W.  E.  Robinson  &  Co., 
>f  Belair,  Md.,  have  issued  a  state- 
nent  to  the  trade,  in  which  they 
liscuss  the  need  of  some  rem¬ 
edy  for  the  present  illegitimately 
arge  percentage  of  rejection  of 
utures  in  seasons  where  the 
narket  has  declined  before  de- 
ivery.  The  text  of  the  letter  is  as 
ollows : — 

Belair,  Md.,  Nov.  24,  1908. 

The  Trade  : — Several  able  arti¬ 
cles  have  been  written  recently  on 
the  subject  of  illegitimate  rejections. 
We  know  that  these  rejections,  in 
some  instances,  have  been  due  to  a 
declining  market  and  lack  of  high 
integrity  on  the  part  of  the  buyers. 
In  some  instances  they  are  due  to 
the  carelessness  and  indifference  as 
to  the  quality  delivered,  on  account 
of  the  packer.  These  discrepancies 
will  never  be  obliterated  until  all 
men  become  scrupulously  honest 
from  principle. 

Two  or  three  of  the  large  whole¬ 
sale  grocers  have  said  to  the  writer 
that  the  letters  which  have  been 
written,  reflecting  upon  the  New 
York  wholesale  grocers  relative  to 
rejections,  are  unjust;  that  those 
who  reject  are  of  a  different  class 
from  the  large  wholesale  grocers, 
and  that  the  larger  houses  should  not 
have  to  bear  the  odium  of  some  un¬ 
scrupulous  buyers,  who  have  no  rule 
in  business  except  to  get  money, 
honestly  if  they  can,  if  not,  to  get  it 
any  way  they  can,  so  they  get  it. 

The  Arbitration  Committee,  which 
has  been  recently  appointed  by  the 
New  York  Wholesale  Grocers’  As¬ 
sociation,  we  are  looking  to  with  a 
great  deal  of  confidence.  The  high 
integrity  of  these  gentlemen  will 
warrant  their  establishing  some  well- 
defined  rules  governing  the  canned 
goods  business,  which  would  be  help¬ 
ful  to  all,  and  we  would  suggest  that 
one  of  the  first  things  these  gentle¬ 
men  take  up  is  the  grading  of  canned 
goods.  For  example,  we  would  like 
very  much  for  them  to,  as  promptly 
as  possible,  put  themselves  on  record 
as  to  the  actual  definition  of  the 
words,  “Full  standard  tomatoes.” 
The  writer  only  yesterday  had  a  re¬ 
jection  of  1,200  cases  No.  3  toma¬ 
toes.  The  buyer,  who  is  a  very  large 
one,  claimed  that  the  delivery  was  a 
good  delivery  of  standard  tomatoes; 
he  admitted  that  there  was  no  ques¬ 
tion  whatever  about  the  goods  being 
of  standard  quality,  but  made  the 
point  that  he  bought  “full  stand¬ 
ards,”  and  the  contract  was  so  writ¬ 
ten.  Therefore,  he  claimed  to  be  en¬ 
titled  to  tomatoes  superior  to  stand¬ 
ards,  and  used  a  number  of  adjec¬ 
tives  in  the  description  of  this  superb 
quality,  which  he  claimed  to  be  a 
full  standard,  viz.,  they  must  be  red 
ripe,  free  from  all  green,  cans  packed 
with  solid  meat  and  containing  the 


smallest  amount  of  juice  that  is  pos¬ 
sible  to  have  in  a  solid  packed  can. 

The  writer  has  been  packing  to¬ 
matoes  for  twenty-six  years,  has 
been  handling  them  as  a  commission 
merchant  for  ten  years,  and  we  al¬ 
ways  termed  this  grade  of  tomatoes 
as  “extra  standards”  or  “fancy 
packed  goods.” 

We  will  say  in  behalf  of  this  buyer 
that  no  doubt  he  is  sincere  in  his 
opinion  as  to  what  constitutes  a  “full 
standard,”  but  we  find  a  number  of 
learned  gentlemen  of  long  experience 
in  the  canned  goods  business  in  New 
York  who  do  not  agree  with  him. 

If  the  Arbitration  Committee  will 
define  the  words  “full  standard”  and 
also  state  what  relation  that  expres¬ 
sion  has  with  the  words  “extra  stand¬ 
ard”  or  “fancy  packed,”  whether  they 
are  merely  synonymous  terms,  or 
whether  they  each  represent  a  differ¬ 
ent  grade  of  goods,  they  will  have 
performed  a  great  service  to  the 
trade  generally.  Let  us  have  uni¬ 
formity. 

We  would  also  like  to  have  an 
opinion  as  to  whether  or  not  the 
packer  has  a  right  to  make  a  second 
tender,  in  case  of  his  first  tender 
not  being  satisfactory  to  the  buyer, 
and  is  rejected.  We  find  that  buyers 
upon  this  subject  differ;  some  think 
that  when  they  reject  they  have  no 
right  to  demand  a  second  tender; 
others  think  they  have  a  right,  and 
do  hold  the  inferior  goods  shipped 
until  the  packer  can  make  a  delivery 
according  to  his  contract,  which  we 
think  is  just  and  equitable,  but  which 
should  be  applicable  on  a  declining 
market,  as  well  as  on  an  advancing 
market.  In  other  words,  each  party 
should  live  up  to  his  contract  and 
should  not  be  enabled  to  profit  by  a 
rejection  on  a  fluctuating  market. 
When  this  temptation  is  removed 
from  packers  and  buyers,  three- 
fourths  of  our  rejections  will  disap¬ 
pear,  and  we  will  not  have  a  tend¬ 
ency  to  a  broken  canned  goods  mar¬ 
ket  every  year,  just  about  the  time 
the  heavy  deliveries  are  coming  in 
on  future!  contracts. 

W.  E.  Robinson  &  Co. 


Join  B.  wetrlilge  &  sods 


Printers 


927  Arch  Street 


Philadelphia 


T otheTrade: 

Have  You  Seen  the  Latest  and 
Most  Striking  Evidence  of  the 

Increasing 


Demand 


For 


CEYLON 

TEA 

READ  THIS: 

Exported  to  America. 

Jan.  1  to  Oct.  31, 1907: 

Black,  7,053,900  lbs. 

Green,  1,918,600  lbs. 

Jan.  1  to  Oct.  31,  1908:  - 

Black,  8,296,500  lbs. 

Green,  2,912,100  lbs. 

An  Increase  In  Direct  Shipments  ot  24.92% ; 
And  in  a  Year  of  Trade  Depression,  Too! 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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National  Association  Opposes  Even 
Limited  Parcels  Post 

Secretary  Green,  of  the  National  Retail  Grocers’  Association, 
Wants  Congressmen  Asked  Not  to  Support  President’s 
Measure.  The  Mansfield  (Ohio)  Co-operative  Delivery 
Plan.  Director  Padberg  Don’t  Think  Jobbers  Give 
Retailers  Square  Deal. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 


Cleveland,  Ohio, 

December  17,  1908. 

Now  that  the  President  of  the 
United  States  has  given  his 
message  to  Congress,  it  might  be 
well  to  review  his  recommenda¬ 
tion  in  regard  to  parcels  post. 
The  following  is  the  language 
used : — 

The  establishment  of  a  local  parcel 
post  on  rural  routes  would  be  to  the 
mutual  benefit  of  the  farmer  and  the 
country  storekeeper,  and  it  is  desir¬ 
able  that  the  routes,  serving  more 
than  15,000,000  people,  should  be  uti¬ 
lized  to  the  fullest  practicable  extent. 

There  is  nothing  very  radical 
about  this  recommendation,  in 
fact  it  is  as  little  as  he  could  have 
said  and  touch  on  the  subject  at 
all. 


However,  our  only  help  will 
come  from  our  own  eternal  vigi¬ 
lance. 

It  is  with  some  concern  that  we 
note  the  position  of  Assistant 
Postmaster-General  McGraw,  and 
no  less  concern  the  position  of 
Postmaster-General  Meyer,  in  his 
recommendation  for  the  privilege 
of  experimenting  in  three  or  four 
rural  free  delivery  routes  a  parcels 
post  system.  It  would  be  a  very 
easy  matter  to  select  some  three 
or  four  routes  that  might  for  the 
time  being  pay  its  own  expense 
or  even  do  better. 

Why  the  business  interests  of 
the  country  are  to  be  kept  in  a 
state  of  anxiety  in  order  to  pro¬ 
mote  such  theories,  or  a  system  to 
benefit  one  class  of  citizens  at  the 


expense  of  another,  is  a  question 
that  we  are  not  able  at  the  pres¬ 
ent  time  to  answer. 

Every  mercantile  interest  in  the 
country,  including  the  merchants 
who  they  say  will  be  benefited  by 
the  system,  have  entered  a  protest 
against  having  carried  into  effect 
the  service  which  Postmaster- 
General  Meyer  seems  to  be  de¬ 
termined  to  force  upon  the  public 
at  large.  There  should  be  no 
hesitancy  or  neglect  in  every  as¬ 
sociation  getting  into  touch  with 
their  Congressman  and  informing 
him  as  to  their  desire  at  the  earli¬ 
est  possible  moment.  They  are 
the  men  who  have  the  votes,  and 
they  are  the  men  who  will  say 
whether  this  proposition  shall  go 
into  effect  or  not,  and  the  sooner 
the  better.  Every  one  interested 
in  this  matter  should  make  his 
Congressman  know  his  position 
in  regard  to  it. 

*  *  * 

At  last  week’s  convention  of  the 
Ohio  Retail  Grocers’  Association, 
at  Mansfield,  one  session  was 
taken  up  in  explaining  the  co¬ 
operative  delivery  system.  The 
Mansfield  grocers  have  a  delivery 
system  which  sends  out  three  de¬ 


liveries  in  the  morning,  namely 
at  745,-9  and  10.45  o’clock,  ii 
the  afternoon  2  and  4.30  o’clock 
A  superintendent  is  in  charge  o 
the  delivery  station,  who  hires  al 
men  and  manages  the  business  it 
every  way.  Each  merchant  buy 
a  book  that  contains  one  hundrec 
stamps,  and  pays  therefor  $5.  It 
every  delivery  lie  sticks  on  tin 
basket  one  5-cent  stamp,  whethe 
it  be  a  spool  of  thread  or  a  bushe 
of  potatoes.  Every  delivery  t( 
each  person  must  have  one  o 
those  stamps,  and  one  of  the  gro 
cers  said  at  the  convention  tha 
his  saving  by  the  co-operative  de¬ 
livery  was  at  least  $600  per  year 
When  the  driver  calls  for  the 
order  he  is  not  allowed  to  wail 
one  moment  after  putting  intc 
the  wagon  the  orders  already  pre 
pared.  His  instructions  were  tc 
load  up  and  leave  the  store,  and 
not  under  any  consideration  tc 
wait  until  an  order  was  put  up 
The  co-operative  delivery  systeir 
is  used  to  a  very  great  extent  ir 
the  small  towns  of  Ohio,  anc 
those  who  are  using  this  system 
are  enthusiastic  about  it  and  wil 
be  very  willing  to  answer  ques¬ 
tions  that  may  be  asked  of  them 


Our  business  with  the  retail  grocers  hinges  on  PRICE  of  goods  5  price  hinges  on 
QUALITY  5  quality  hinges  on  EFFICIENT  SERVICE  5  efficient  service  hinges  on 
FAIR  AND  SQUARE  DEALINGS.  Something  like  the  House  that  Jack  built. 

If  yon  have  time  to  bother  with  some  EXTRAORDINARY  BARGAINS  in  Groceries,  then  yon  can  select  them  from  the  following  offerings  this  week : 


Peerless  Brand  Extra  Fancy  New.California  Prunes, 

30-40s,  25-lb.  boxes  . per  lb.,  i 

40-SOs,  25-lb.  boxes . per  lb., 

50-60s,  25-lb.  boxes . per  lb., 

60-70s,  25-lb.  boxes . per  lb., 

5  or  10-box  lots,  either  size  or  assorted  at  *c. 
per  pound  less. 

Continental  Brand  Large  Lump  Laundry  Starch, 

60-lb.  boxes . per  lb., 

5  or  10-box  lots . per  lb., 

Mapl-Flakes,  36  packs . per  case, 

Quaker  Wheatberries,  36  packs . per  case, 

These  prices  for  the  retail  trade  only,  and  only  in  limited  quantities. 
Merchants’  Choice  Brand  Fancy  Red  Alaska  Sal¬ 
mon,  No.  1,  tall  cans,  4  dozen . .  .  per  doz., 

The  best  Salmon  bargain  in  the  country  to-day,  quality  being 
particularly  fine. 

Globe  Brand  Table  Syrup,  No.  2  can,  2  dozen  .  .  .  per  doz., 

No.  2 *  cans,  2  dozen . per  doz., 

No.  3  Cans,  2  dozen . per  doz., 

Giant  Brand  Fancy  Large,  very  bright  Muir 

Peaches,  60-lb.  boxes . per  lb., 

5  or  10-box  lots . per  lb., 

Please  remember  that  these  are  straight  Muir  Peaches,  beauties, 
bright  and  large,  and  an  elegant  bargain  for  any  of  our  trade 
who  may  be  in  the  market  for  a  fine  Muir  Peach. 

Fancy  New  New  York  State  Pea  Beans,  grain  bags, 

about  2*  bushel . P®r  bu., 

5  or  10-bag  lots  . per  bu., 


•08* 

•07* 

.06* 

.06* 


.03* 

.03 

3.65 

1.85 


1.30 


.80 

1.00 

1.16 

.08* 

•08* 


2.37* 

2.36 


Extra  Choice  New  New  York  State  Marrow  Beans, 

grain  bags,  about  2*  bushel . per  bu., 

Fancy  New  Scotch  Peas,  grain  bags,  about  2*  bu.  per  bu., 
Fancy  New  Green  Peas,  grain  bags,  about  2*  bu. 

Sterling  Brand  Fancy  New  York  State  Pumpkin, 


2.35 

2.30 


There  is  no  better  pumpkin  packed  that  we  know  of.  T1 
special  bargain. 

Golden  Cube  Brand  Imported  Pineapple,  No. 


1  * 


New  French  Walnuts  (Fancy  Cornes),  bright  and 
excellent  crackers,  bags  about  HO  pounds  . 


Fancy  New  Citron,  all  whole  pieces,  10-lb  boxes  . 


Snow  Drop  New  California  Seeded  Raisins,  36-ls, 


New  Stemmed  and  Cleaned  California  Seedless 


California  3  Crown  London  Layer  Raisins,  20-lb. 
boxes  . 


per 

bu., 

2.12* 

, 

per 

doz., 

.76 

per 

>  a 

doz., 

.72* 

per 

doz., 

•  82* 

per 

doz., 

.80 

per 

lb., 

.09* 

per 

lb., 

.09* 

per 

lb, 

.09* 

per 

lb., 

.12* 

per 

lb., 

•  12* 

per 

lb., 

.09* 

per 

lb., 

.09* 

per 

lb., 

06* 

per 

lb., 

.06* 

t 

per 

lb., 

.04* 

per 

box, 

460 

per 

box, 

1.60 

Thes«  Prices  for  This  Week  Only — December  21st  to  December  26th,  inclusive. 

WRITE  FOR  "THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  &  PERKINS,  Wholesale  Cash  Grocers  2  ;  Phila.,  Pa, 
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Mr.  L.  F.  Padberg,  one  of  the 
i  directors  of  the  National  Retail 
■  grocers’  Association,  sends  the 
'  following  letter  on  some  impor¬ 
tant  phases  of  the  retail  grocer’s 
present  position : — 


I  see  the  wholesalers,  that  is,  the 
jobbers,  are  endeavoring  to  bring 
about  a  conference  between  them¬ 
selves  and  the  retailers,  by  asking  the 
secretary  of  the  National  Association 
|  of  Retail  Grocers  to  come  to  New 
York  for  a  conference.  Can  this  be 
I  possible?  Is  the  jobber  honest  in 
I  his  intentions,  or  is  it  a  scheme  to 
;  justify  their  position  in  the  eyes  of 
|  the  retailer?  Are  they  willing  to 
|  concede  that  a  wholesaler  should 
I  confine  himself  to  the  retail  trade  and 
I  the  retailer  to  the  consuming  trade, 
i  or  do  they  intend  to  tell  the  retailer 
that  the  large  consumers,  such  as  ho- 
f  tels,  restaurants,  charitable  and  pub¬ 
lic  institutions  should  be  classed  as 
dealers,  because  they  purchase  in 
original  packages,  or  large  quantities, 

I  often  exceeding  the  purchases  of  a 
retail  grocer?  Therefore  in  his,  the 
jobber’s  kindness,  does  he  desire  to 
relieve  the  retailer  of  the  burden  of 
handling  this  trade,  or  is  he  “hon¬ 
estly”  willing  to  surrender  this  kind 
of  trade  to  the  retailer?  If  the 
former  is  the  idea,  the  meeting  will 
be  a  farce  and  loss  of  time,  but  if  the 
latter  proposition  is  part  of  the  pro¬ 
gramme,  then  we,  the  retailers,  can  at 
least  hope  for  betterment  in  the  gro¬ 
cery  trade. 

If  present  conditions  continue  the 
time  is  not  far  distant  when  a 
straight  grocery  store  will  be  a  thing 
of  the  past.  Already  we  find  the 
most  prosperous  grocers  are  those 
who  conduct  a  grocery  department  as 
a  side  line,  with  meat  department, 

■  liquor  department,  etc.,  the  grocery 
end  merely  being  used  as  an  advertis¬ 
ing  medium,  “selling  at  cost”  to  at¬ 
tract  customers  to  the  more  profitable 
lines,  which  is  never  groceries.  Un¬ 
less  a  man,  calling  himself  a  grocer, 
introduces  all  the  imaginable  feat¬ 
ures  such  as  poultry,  fresh  meat, 
vegetables,  liquors,  etc.,  he  has  a  hard 
time  making  both  ends  meet. 

It  is  very  commendable  when  a  be¬ 
ginner  has  the  assistance  of  his  wife, 
daughter  or  son  to  give  him  a  start  in 
life,  to  see  a  woman  deny  herself 
pleasures,  etc.,  in  helping  her  hus¬ 
band  to  get  a  foothold  in  the  com¬ 
mercial  world,  but  when  the  condi¬ 
tion  of  a  business  is  such  that  her 
labors  are  not  paid  for,  or  in  other 
words,  if  a  business  requires  the 
labor  of  two  and  can  only  pay  the 
salary  of  one,  the  business  certainly 
is  in  a  bad  shape.  But  such  is  a  fact. 
How  many,  many  cases  are  to  be 
found  where  both  are  always  busy, 
struggling  for  a  mere  existence? 
The  worst  of  all  is  that  this  kind  of 
grocery  stores  are  rapidly  increasing, 
while  conditions  are  growing  worse. 
Why  should  this  be  so,  and  what  is 
the  cause?  One  of  the  reasons  why 
it  is  so  is  the  unfair  competition  of 
the  jobber,  and  another,  because  that 
some  retailers  buy  at  jobbers’  prices, 
consequently  can  and  do  sell  cheaper. 
In  order  to  hold  our  trade  we  are 
compelled  to  meet  competition  and 
sell  at  a  smaller  margin  than  we 
should. 

I  say  “the  unfair  competition  of  the 
jobber.”  How  many  (or  better,  how 
few)  hotels,  restaurants,  charitable 
and  public  institutions  buy  their  sup¬ 
plies  from  a  retail  grocer?  Is  it  be¬ 
cause  they  can’t?  No.  They  buy 
from  the  jobber  because  some  retailer 
who  had  this  trade  is  not  a  customer 
of  a  certain  jobber.  He  sends  a 
salesman  after  the  restaurant  keeper 
and  quotes  him  quantity  prices.  This 
practice  has  grown  to  such  an  extent 
that  to-day  the  retail  grocer  is  con¬ 
fined  to  the  trade  the  jobber  cannot 


handle  profitably.  He  even  feels 
justified  in  doing  so.  He  defends  his 
position  with  the  argument  that  this 
particular  party  buys  in  larger  quan¬ 
tities  than  the  average  retailer.  In 
the  same  breath,  however,  he  de¬ 
nounces  Mr.  Manufacturer  for  sell¬ 
ing  direct  to  the  retailer,  who  perhaps 
buys  in  as  large  quantities  as  he  does. 
He  is  the  very  man  who  condemns 
buying  exchanges  as  an  evil  (of 
course  against  himself).  In  certain 
cities  the  jobbers  have  organized  for 
the  purpose  of  preventing  these  in¬ 
stitutions  from  buying  certain  manu¬ 
facturers’  products  and  have  suc¬ 
ceeded  in  Philadelphia  to  such  an  ex¬ 
tent  that  in  view  of  supporting  their 
buying  exchange  the  retail  grocers 
contemplate  organizing  a  wholesale 
grocery^ompany.  Who  is  to  blame? 

At  the  wholesale  grocers’  conven¬ 
tion  at  Chicago  I  looked  upon  the 
faces  of  jobbers  who  voted  “yes”  on 
a  resolution  that  goods  should  be 
sold  from  manufacturer  to  jobber, 
from  jobber  to  retailer,  from  retailer 
to  consumer.  Although  this  was 
over  a  year  ago,  they  are  still  sup¬ 
plying  hotels,  restaurants,  etc.  The 
question :  “Where  will  these  places 
get  their  supplies,  as  they  consume 
goods  that  very  few  retailers' handle? 
We  are  very  thankful  for  the  con¬ 
sideration,  but,  Mr.  Wholesaler,  let 
that  be  the  least  of  your  trouble. 
Keep  your  hands  off.  We,  the  retail¬ 
ers,  will  attend  to  this.  The  grocer 
is  certainly  in  favor  of  buying  from 
the  jobber,  and  we  concede  that 
quantity  should  regulate  prices  to 
the  retailer;  but  you,  Mr.  Jobber, 
must  keep  your  hands  off  the  con¬ 
sumer.  And  we,  the  retailers,  don’t 
want  you  to  tell  us  who,  or  what, 
shall  constitute  a  consumer. 

If  the  two  branches  of  the  grocery 
business  (the  wholesale  and  retail) 
will  work  along  these  lines  we  are 
with  you.  If  you  refuse,  give  us  buy¬ 
ing  exchanges,  co-operative  whole¬ 
sale  houses,  anything  to  place  us  on 
the  same  footing  with  you  and  we 
will  show  you  who  will  get  the  busi¬ 
ness.  This  is  what  has  started  buy¬ 
ing  exchanges  and  co-operative 
wholesale  groceries  in  this  country. 

John  A.  Green, 
National  Secretary. 


Almeria  grapes  are  active,  this 
being  their  season,  and  the  price 
ranges  from  $4  to  $8  per  cask. 


Protection  Under  the  Food  Laws. 

With  the  advent  of  the  various  State 
and  national  pure  food  laws  there  has 
come  about  a  quickening  of  the  public  in¬ 
telligence  regarding  the  kind  and  quality 
of  products  which  they  use,  and  while 
discriminating  housekeepers  have  always 
demanded  a  first-class  article,  this  qual¬ 
ity  was  hard  to  get,  and  even  some  of  the 
so-called  best  goods  failed  to  measure  up 
to  the  demands  of  the  refined  taste  of 
those  who  wanted  something  beyond  sim¬ 
ple  pure  goods. 

Now  this  army  of  people  who  demand 
the  best  is  rapidly  increasing,  and  the  day 
of  shoddy  goods  is  past.  The  manufac¬ 
turer  who  realizes  the  trend  of  the  times 
has  fortune  within  his  grasp,  while  those 
who  do  not  will  soon  join  the  “has  been” 
class. 

That  up-to-date  concern,  McCormick  & 
Co.,  of  Baltimore,  whose  advertisement 
appears  upon  the  back  of  this  journal,  are 
in  the  van,  not  only  as  to  purity,  but  as  to 
quality  of  their  products. 

They  were  the  leaders  in  high  grade 
extracts,  spices,  drugs  and  teas  before  the 
pure  food  laws  were  enacted.  They  re¬ 
quired  no  legislation  to  have  them  put 
up  goods  whose  qualities  appealed  to  the 
daintiest  and  most  refined  taste,  and  the 
success  they  have  attained  is  the  best 
evidence  of  the  superiority  of  their  prod¬ 
ucts. 


Coffee  By-Products 

Attention,  Buyers! 

TUTHEN  you  are  in  the  market  for 
low-grade  goods  write  us.  Our 
specialty  is  the  BY-PRODUCTS  of 
the  Coffee  game,  such  as  Small  Separa¬ 
tions,  Water-damaged  Coffees,  Broken 
Separations,  Screenings,  Off  Coffees, 
etc.,  both  in  roasted  and  green.  All 
Coffee  buyers  have  occasion,  at  times, 
to  purchase  these  lines,  and  then  is  the 
time  to  write  us,  for  we  probably  have 
what  you  want  at  the  right  price. 

These  Coffees  are  often  good  drinkers 
if  not  good  lookers,  or  vice-versa,  and 
can  be  used  profitably  in  blends  or  for 
special  purposes  where  standard  goods 
would  cost  too  much. 

Screenings  cost  less  than  chicory  and 
are  pure  Coffee. 

We  have  a  small  lot  of  low-grade 
Maracaibo  which  we  offer  at  7 cents 
green  or  9^  cents  roasted. 

S.  H.  ANGELL  &  CO., 

129  MAIDEIN  EAINE, 

NEW  YORK  CITY 


What  do  you  lose  by  handling  the  Ohio  Bluo  Tip  Safety  Matches? 
Not  only  do  you  lose  nothing,  but  you  gain  the  increased  satisfaction  of 
your  patrons  and  81  per  cent,  profit  for  yourself. 

This  match  is  surer,  safer  and  more  reliable  th?m  any  other  double  tip 
match  made.  No  consumer  once  acquainted  with  it  ever  willingly  takes 
another.  All  jobbers. 

OHIO  MATCH  SALES  CO.,  NEW  YORK,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 
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Monday,  December  21,  1908. 

A  forthcoming  feature  of  the 
enforcement  of  the  food  law  in 
Pennsylvania,  as 

Fraud  by  Word  well  as  of  its  en- 
*f  Mouth.  forcement  else¬ 
where,  was  light¬ 
ly  touched  on  in  the  last  issue — 
the  determination  to  punish  verbal 
misrepresentations  of  the  quality 
of  goods.  In  another  column  ap¬ 
pears  the  brief  report  of  a  num¬ 
ber  of  Federal  cases  brought  in 
Chicago  along  the  same  line. 

With  misrepresentations  by 
word  of  mouth  now  under  the 
ban,  there  is  scarcely  any  fraud 
which  can  be  committed  in  the 
sale  of  food  which  is  not  now  or 
soon  will  be  a  misdemeanor.  No 
honest  informed  person  will  con¬ 
tend  that  this  latest  development 
was  unnecessary.  While  the  law 
has  made  most  food  labels  honest, 
there  is  still  gross  carelessness 
and  recklessness  in  the  verbal  use 
of  terms  like  “fancy,”  “choice,” 
“best  made,”  “finest”  and  so  on. 
Can  it  be  doubted  that  the  verbal 
sale  of  choice  or  fair  goods  as 
“extra  fancy”  is  less  reprehensible 
than  such  a  sale  where  the  lie  is 
told  by  a  printed  label? 

There  is  no  doubt  that  verbal 
offenses  against  the  food  law  will 
be  hard  to  punish,  chiefly  because 
they  will  be  hard  to  prove.  But 
that  they  should  be  penalized  and 
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punished — when  they  can  be — no¬ 
body  can  deny. 


Vice-President  Henry  Heins,  of 
the  Brooklyn  (N.  Y.)  Retail 

Grocers’  Associ¬ 
ation,  said  this  in 
a  course  of  a 
recent  address : — 


Lovt  Is  Not  All. 


THE  HOME  SUPPLY  CO. 

Wo-AO.AT.a) 

TEAS.  COFFEES.  SPICES 
Extracts,  baking  powder,  soaps,  etc 

WATERTOWN  AND  CARTHAGE 


Carthage,  N.  Y.,  Deo.  14,  OS. 


Grocery  V/orld  &  Gen.  Merchant , 
927  Arch  Street, 

Philadelphia,  Pa. 

Gentlemen 


Our  friend  Fred.  Mason,  a  man 
who  has  made  the  retail  grocery 
business  a  study  and  knows  what  he 
is  talking  about,  says :  “To  be  a  good 
grocer  a  man  must  love  his  busi¬ 
ness.”  And  I  will  add:  “If  he  loves 
his  business  he  will  look  after  the 
details  of  it.” 

In  the  “Grocery  World  and 
General  Merchant’s”  judgment 
this  does  not  necessarily  follow. 
Love  cannot  create  ability.  It 
does  inspire  care,  but  not  always 
even  that.  The  writer  has 
known  merchants  who  pottered 
and  fussed  about  their  business 
all  day  long,  caring  for  it  and  its 
details  to  the  very  best  of  their 
ability,  but  they  never  rose  above 
mediocrity.  Thousands  of  men 
really  love  their  wives,  but  care 
for  them  only  very  indifferently. 

The  ability  to  succeed  in  a 
given  business  is  always  aided  by, 
but  is  never  dependent  upon,  love 
for  it.  Some  of  the  most  con¬ 
spicuous  successes  the  writer 
knows  of  were  made  by  men  who 
had  no  special  love  for  their  busi¬ 
ness  ;  in  some  cases  by  men  who 
positively  detested  it. 


The  respectable  if  somewhat 
imaginative  “Grocers’  Criterion,” 
of  Chicago,  pub- 
wish  Fathtf  to  lished  an  unin- 
tht  Thought.  tentional  false- 
hood  in  its  last 
issue  regarding  the  latest  buying 
move  of  the  Philadelphia  Retail 
Grocers’  Association.  It  may  just 
be  possible  that  the  fact  that  the 
“Grocers’  Criterion”  is  the  house 
organ  of  W.  M.  Hoyt  &  Co., 
wholesale  grocers,  to  whom,  vas 
with  other  jobbers,  all  co-oper¬ 
ative  buying  is  anathema,  may 
have  been  the  inspiration  of  the 
following : — 

Co-operative  Buying  Fails. 

We  have  always  held  that  co¬ 
operative  enterprises  in  this  country 
are  almost  always  foredoomed  to 
failure.  There  is  something  in  the 
character  and  make-up  of  the 
American  people,  or  maybe  it  is 
something  in  the  conditions  which 
are  peculiar  to  business  as  conducted 
in  the  United  States,  which  makes 
it  vastly  more  difficult  to  carry  on  a 
co-operative  enterprise  successfully 
in  this  country  than  in  any  of  the 
countries  of,  for  instance,  Europe. 

The  record  of  co-operation  in  the 
United  States  has  been  a  story  of 
failure,  no  matter  for  what  reason, 
but  failure  nevertheless.  Co-opera- 


It  does  us  good  to  read  the  way  you  go  after  "Old  Mapes”. 

Let  your  good  work, go  on.  The  retailer  should  co-operate  with 
you  and  fight  the  Cream  of  wneat  Co.  to  the  last  ditch. 

Tie  for  one  have  sold  the  last  package  of  Cream  of  Wheat  from 
our  shelves,  never  to  ho  replaced  except  by  Pillsbury’s  which  we 
will  sell  hereafter. 

Very  truly  yours, 

THE  HOME  SUPPLY--90J 
Per 


Pres. 


five  buying  schemes  have  been 
launched  time  after  time,  some  of 
them  to  flourish  for  a  while ;  then 
something  went  wrong  and  the  thing 
came  to  an  end.  The  latest  failure, 
which  we  may  mention  incidentally, 
was  for  quite  a  long  time  one  of  the 
most  conspicuous  successes,  was  the 
Philadelphia  retail  grocers’  co-opera¬ 
tive  buying  pool.  Announcement  is 
made  that  it  has  been  discontinued 
as  a  co-operative  buying  proposition 
and  will  be  carried  on  in  future  sim¬ 
ply  as  a  wholesale  grocery  business 
selling  to  the  general  retail  trade. 

We  are  not  informed  as  to  the 
reasons  for  the  discontinuance  of 
the  Philadelphia  buying  exchange. 
We  do  not  know  the  story  connected 
with  its  change  of  policy  or  charac¬ 
ter.  All  we  know  is  that  it  has 
dropped  co-operative  buying,  and  we 
are  reminded  by  the  fact  that  we 
have  long  been  of  the  opinion  that  co¬ 
operative  enterprises  find  extremely 
hard  sledding  in  this  country. 


There  is  scarcely  one  word  of 
truth  in  the  above.  Co-operative 
buying  in  Philadelphia  has  not 
failed;  absolutely  the  contrary,  for 
in  no  year  of  its  history  has  it 
succeeded  as  largely  as  this  year. 
Neither  has  it  failed,  when  done 
by  retailers,  anywhere  else  that 
the  writer  knows  of.  Probably 
twenty  buying  organizations  scat¬ 
tered  through  Pennsylvania  alone 
prove  this  statement  true. 

It  will  take  much  more  than  the 
hopefully  eager  statement  of  job¬ 
bers’  house  organs  to  make  co¬ 
operative  buying  fail  in  Philadel¬ 
phia. 


for  it.  It  exploits  a  brand  of 
coffee  called  “Moka.”  A  fac 
simile  of  the  package  appears  in 
the  advertisement,  and  since  no 
claim  is  made  upon  it  or  in  the  ad¬ 
vertisement  that  the  coffee  is 
Mocha,  it  can  probably  be  as¬ 
sumed  as  a  fact  that  it  is  not. 
Nevertheless,  this  Western  con¬ 
cern  appears  to  sincerely  believe 
that  it  can  sell  coffee  not  Mocha 
under  a  name  suggesting  only 
Mocha  and  with  the  exact  pro¬ 
nunciation  of  Mocha  simply  by 
changing  the  spelling  of  the 
name ! 

To  be  able  to  convince  one’s 
self  that  in  such  a  case  as  this  the 
food  law  is  not  violated  simply 
because  the  bogus  Mocha  is 
spelled  “Moka”  is  to  reveal  a 
curiously  credulous  mental  con¬ 
dition. 


Hoodwinking. 


The  strangest  thing  in  the 
rorld  is  the  curious  twists  and 
turns  which  the 

Curious  Vscsries  mind  of  an  other- 
of  the  Mind.  wise  alert  busi¬ 
ness  man  can 
ike  on  some  subjects.  An  adver- 
sement  lying  before  the  writer 
,  a  good  illustration.  It  is  an  ad- 
ertisement  of  coffee  and  the  Val- 
:y  City  Coffee  and  Spice  Co.,  a 
Western  concern,  is  responsible 


The  writer  once  heard  a  hard- 
pressed  attorney,  defending  an 
undoubtedly 
guilty  client 
against  a  charge  of 
murder,  argue  for 
acquittal  because  the  person  who 
had  exposed  the  crime  was  the  de¬ 
fendant’s  enemy  and  therefore 
had  an  impure  motive ! 

The  Judge  ruled  in  the  only 
way  possible — that  the  question 
was  not  motives,  but  whether 
murder  had  been  committed.  If 
that  was  proven  the  jury  must 
convict,  no  matter  how  black  was 
the  ruling  motive. 

This  incident  came  to  mind 
upon  reading  in  the  “Merchants’ 
Index”  the  report  of  the  last  meet¬ 
ing  of  the  Denver  (Col.)  Retail 
Grocers’  Association.  It  concerns 
the  Cream  of  Wheat  controversy 
and  is  as  follows : — 


Meeting  called  to  order  by  our 
president,  who'  stated  that  the  even¬ 
ing  would  be  devoted  to  the  work  of 
our  food  and  industrial  exposition. 

The  secretary  stated  that  an  old 
friend  of  our  association  was  pres- 
ant  and  wished  to  make  a  few  re¬ 
marks  before  we  proceeded  with  the 
regular  programme  for  the  evening. 
Mr.  W.  W.  Aldridge,  Western  rep¬ 
resentative  of  the  Cream  of  Wheat 
Co.,  came  forward  and  said,  among 
other  things,  that  he  was  very  grate¬ 
ful  for  the  courtesy  and  considera¬ 
tion  shown  him,  and  would  not  take 
the  liberty  to  say  what  he  wished  to 
say  were  it  not  that  he  felt  an  in¬ 
justice  had  been  done  the  company 
he  represented  by  and  through  some 
of  the  trade  papers  of  the  country  in 
publishing  an  alleged  statement  of 
the  secretary  of  his  company  and 
commenting  thereon  unfavorably, 
without  first  investigating  the  truth 
of  the  matter.  Mr.  Aldridge  read  a 
letter  from  Mr.  Mapes  stating  that 
the  alleged  interview  with  him  by 
Mr.  Wessels  was  a  base  fabrication, 
intended  to  boycott  or  blackmail  his 
company.  Mr.  Aldridge  went  into 
the  subject  at  some  length,  endeav¬ 
oring  to  explain  and  to  show  rea¬ 
sons  why  Mr.  Mapes  would  not  or 
did  not  make  the  statement  attrib¬ 
uted  to  him. 


I  If  the  retail  grocers  of  Denver 
ire  foolish  enough  to  be  hood¬ 
winked  by  a  “defense”  like  this, 
hey  are  less  keen-witted  than  the 
merchants  of  the  West  are  popu- 
arly  supposed  to  be. 

I  Let  us  assume  for  the  argu¬ 
ment’s  sake  that  Mr.  Wessels  had 
he  blackest  motive  in  what  he 
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said  and  what  he  swore  to ;  that 
he  intended  blackmail  pure  and 
simple,  and  that  every  word  of 
his  report  of  the  Mapes  conver¬ 
sation  was  as  false  as  Hades.  Is 
that  the  main  point,  and  has  the 
Cream  of  Wheat  Co.,  when  it  al¬ 
leged  these  things,  answered 
everything  there  is  to  answer  in 
this  case? 

In  the  “Grocery  World  and 
General  Merchant’s”  view,  all  the 
above  is  totally  beside  the  ques¬ 
tion.  The  Cream  of  Wheat  Co. 
in  spending  so  much  time  on 
it  is  deliberately  begging  the 
issue.  The  question  before  the 
trade  is  not  any  question  of 
motives,  but  this :  Has  the  retail 
grocer  any  reason  to  complain  of 
Cream  of  Wheat?  Is  it  a  profit¬ 
able  article?  Is  it  true,  whether 
Mr.  Mapes  said  so  or  not,  that  the 
Cream  of  Wheat  Co.  keeps  the 
grocer  poor  by  giving  him  little  or 
no  profit?  This  is  the  question 
which  the  Cream  of  Wheat  Co. 
should  send  representatives  to  re¬ 
tail  grocers’  associations  to  dis¬ 
cuss.  The  point  is,  has  murder 
been  done? 

The  “Grocery  World  and  Gen¬ 
eral  Merchant”  is  loath  to  believe 


that  these  enterprising  grocers  of 
Denver  could  sit  by  and  hear  Mr. 
Mapes’  representative  twiddle  his 
subterfuges  without  once  bring¬ 
ing  him  to  the  real  point. 


What  Comes  of  Selling  Potatoes 
by  Measure. 

Of  Fourteen  Pecks  of  Potatoes,  Bought 
from  Fourteen  Grocers,  No  Two 
Weigh  Alike.  Range  from  Eleven 
Pounds  Plus  to  Fourteen  Pounds 
Plus.  Illuminating  Data  Showing 
Looseness  of  Selling  Vegetables  by 
Measure  Instead  of  Weight. 

In  a  recent  issue  “The  Stroller” 
discussed  the  extremely  loose 
fashion  in  which  fruits  and  vege¬ 
tables  are  now  sold  by  measure — 
bought  by  the  bushel,  which 
means  a  definite  number  of 
pounds,  and  resold  by  the  retailer 
in  half  or  quarter  pecks  two  of 
which  never  weigh  alike. 

As  an  illustration  comes  the 
report  of  a  campaign  now  on  in 
Kansas,  where  the  authorities  are 
accusing  a  large  part  of  the  retail 
trade  of  selling  short  weight 
vegetables.  In  the  course  of  the 
investigation  the  State  officials 
went  to  Lawrence,  Kan.,  and 


bought  a  “peck”  of  potatoes  from 
each  of  fourteen  retail  grocers. 
The  weights  are  presented  below, 
not  as  bearing  in  any  way  on  the 
short  weight  question,  but  simply 
to  show  how  the  same  measure  of 
the  same  product  can  vary  in 
different  stores.  The  weights  and 
the  dealers  from  whom  they  were 
purchased  are  as  follows : — 

Star  Grocery  Co. — Weight  of  po¬ 
tatoes,  12  lbs.,  15^2  oz. 

Leader  Mercantile  Co. — Weight 
of  potatoes,  13  lbs.,  il/2  oz. 

M.  F.  Nicholson — Weight  of  pota¬ 
toes,  11  lbs.,  8  oz. 

W.  A  Dunmire — Weight  of  pota¬ 
toes,  13  lbs.,  1  oz. 

S.  H.  McCurdy,— Weight  of  pota¬ 
toes,  14  lbs.,  2^2  oz. 

W.  Mesherheimer — Weight  of  po¬ 
tatoes,  12  lbs.,  5^2  oz. 

Frank  Meierhoffer — Weight  of  po¬ 
tatoes,  12  lbs.,  2.y2  oz. 

W.  A.  Guenther — Weight  of  pota¬ 
toes,  14  lbs.,  oz. 

Woodward  &  Burr — Weight  of 
potatoes,  12  lbs.,  ioj4  oz. 

R.  B.  Wagstaff — Weight  of  po¬ 
tatoes,  13  lbs.,  8J4  oz. 

West  End  Grocery,  E.  A.  Kasc — 
Weight  of  potatoes,  12  lbs.,  12  oz. 

J.  A.  Spaulding — Weight  of  pota¬ 
toes,  12  lbs.,  gl/2  oz. 

Hunzicker  &  Wahrenbrock — 

Weight  of  potatoes,  13  lbs.,  ij4  oz. 

John  Hunzicker— Weight  of  po¬ 
tatoes,  13  lbs.,  \il/2  oz. 


If  you  can’t  please  customers  with  a 
little  thing  like  an  oyster  cracker,  what 
will  they  think?  Better  sell  Exton 
Oyster  Crackers. 


What  the  Name  Armour  Means 


The  name  “Armour” — on  “Star” 
Hams  or  on  anything  else — means 
that  the  article  is  above  the  common. 
Have  you  ever  thought  of  this  ? 
Back  of  every  Armour  product  is  a 
world-wide  business  that  depends 
for  success  on  quality. 

People  will  eventually  get  what 
they  like  best.  There  is  no  doubt 
of  that.  We  can’t  hold  your  trade 
unless  we  deserve  it.  And  we  must 
deserve  it  better  than  others,  be¬ 
cause  of  our  larger  production.  We 
must  control  an  enormous  trade  to 
dispose  of  it. 


No  skill  is  too  costly,  no  care  too 
extreme,  if  it  improves  our  prod¬ 
ucts  even  a  trifle.  For  we  can’t  sell 
the  most  of  an  article  if  anyone 
makes  a  better.  That  goes  without 
saying.  We  cannot  long  be  leaders 
unless  we  lead  in  quality. 

Our  products  are  clean  and  health¬ 
ful,  and  correctly  branded.  The 
laws  insure  that.  We  have  a  small 
army  of  Government  inspectors 
around  us.  From  the  animal  to 
the  consumer,  every  process 


is 


watched  by  them.  We  could  not 
put  out  anything  deceptive,  un¬ 


clean  or  unhealthful,  even  if  so  in¬ 
clined. 

But  the  name  “Armour”  means 
more. 

It  means  that  the  highest  skill 
that  we  know  has  been  employed  in 
the  making.  It  means  that  years 
of  experience  has  served  to  perfect 
it.  It  means  that  our  vast  reputa¬ 
tion,  and  all  that  depends  on  it,  is 
deliberately  placed  at  stake  on  it. 
We  are  not  so  unwise  to  seek  your 
trade  in  this  expensive  way,  without 
knowing  that  our  products  will 
keep  it. 


ARMOUR  COMPANY 

oT  (a 
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The  Attractive 
Grocery  Store 

It  is  just  as  important  for 
a  Grocery  Store  to  pre¬ 
sent  a  bright  and  attractive 
appearance,  to  be  clean 
and  well  kept  and  well 
lighted,  as  it  is  for  a  store 
in  some  other  line  of  trade. 
Other  things  being  equal, 
the  Grocery  Store  which  is 
brilliantly  lighted— 
electrically — w  h  i  c  h  uses 
electrical  conveniences  that 
have  been  invented  and 
manufactured  particularly 
for  the  grocery  trade— 
will  obtain  the  lion’s  share 
of  the  business. 

Why  not  start  using 
Electricity  with  the  new 
year  ? 


The  Philadelphia  Electric  Co. 
10th  and  Chestnut  Streets 

«  ■  ■  wtiiP  —  ■ 


How  to  be 
Sure  of 
Good  Ham 


Just  see  that  it  is  SWIFT’S  PRE¬ 
MIUM  HAM.  That  is  all  you  need 
to  watch.  We  guarantee  every  ham 
that  bears  SWIFT’S  PREMIUM 
brand. 

That  is  mighty  important  to  you, 
BECAUSE  if  a  woman  gets  a  good 
ham  from  you  one  time,  and  a  poor 
one  next  time,  she  thinks  you  don’t 
know  your  business,  or  you  don’t  care 
whether  you  please  her  or  not. 

We  get  good  hogs,  selecting  them 
carefully,  cure  our  hams,  so  as  to 
make  them  uniformly  satisfactory, 
and  then  advertise  them  to  make  peo¬ 
ple’s  mouths  water  for  them.  You 
can  be  sure  a  PREMIUM  HAM  is 
tender,  delicious  and  appetizing. 

Swift  &  Company,  U.  S.  A. 


GOFFS 

COUGH 

SYRUP 

®Sf 

NJ 

John  King,  head 
clerk  Hallister’s 
Big  Store,  Avoca, 
Pa.,  said,  “Sold 
12  doz.  on  guaran¬ 
tee,  only  one  bottle 
came  b  a  c  k — she  was  a 
crank.” 

Write  for  Goff’s  Special 
}4  gross  deal. 


See  next  week’s  adv. 


FLEISCHMANN’S 

YEAST 

HIS  NO  EQUIL 


♦a************************ 

•4  • 

Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
*  handling  Flour  sell  * 

jMillbourne 

Are  you  among  the 
7  per  cent. who  don’t? 

MILLBOURNE  MILLS 
Sixty-Third  and  Market  Street./* 
Philadelphia.,  Pa.. 


38 </0  PROFIT 


Hnebener’s  Lititz  Bretzels 

will  make  this  for  you,  and  you’ll  sell  more 
of  them. 

IT’S  their  quality  and  good-to  eat-ness 
that  makes  you  like  them.  Ask  for  sample 
carton. 

Lititz  Bretzel  Co.,  Lititz,  Pa. 

James  J.  Huebener,  Prap. 


Did  you  ever  notice  the  differ¬ 
ence  between  a  salesman  and  a 
clerk  that  isn’t  one?  I  found  out 
when  I  was  still  very  young  that 
there  was  something  more  than 
mere  luck  in  making  sales.  I 
worked  for  a  man  who  had  a  gen¬ 
eral  store  and  some  original  ideas. 
He  was  sized  up  as  a  crank  by 
ots  of  people  who  did  not  under¬ 
stand  him,  but  even  they  admitted 
le  was  successful. 

After  I  had  been  around  the 
store  about  a  week  he  called  me 
to  him  one  morning  and  told  me 
something  like  this  : — 

“I’ve  been  watching  you  and  I 
am  glad  to  see  you  are  not  too 
smart.  I  don’t  like  boys  that  are 
too  smart.  Now,  if  you  will  lis¬ 
ten  to  what  I  tell  you  I  will  make 
a  good  salesman  out  of  you.  I 
am  going  to  watch  you  closely 
and  when  I  see  you  do  anything 
the  wrong  way  I  will  tell  you.  I 
won't  be  cross  and  don’t  want  you 
to  feel  that  I  am  finding  fault. 
If  you  will  work  for  me  that  way 
I  will  treat  you  right  and  pay  you 
as  good  wages  as  you  can  earn. 
But  I  want  you  to  remember  that 
you’ve  got  to  learn  if  you  want  to 
earn.” 

He  made  these  statements  in  a 
kindly  way,  which  helped  me  to 
know  that  his  corrections  of  my 
mistakes  were  to  be  for  my  own 
good.  I  was  willing  to  have  him 
lick  me  into  shape  with  such  an 
understanding.  One  of  the  first 
points  he  impressed  on  me  was 
that  every  article  had  a  selling 
point  and  the  thing  was  to  find 
that  out,  because  if  I  knew  it 
properly  I  could  make  a  sale. 
That  meant  learn  the  goods  thor¬ 
oughly.  I  started  in.  You  would 
laugh  at  some  of  the  things  I 
selected  as  selling  points,  but  the 
fact  remains  that  I  often  did  sell 
something  simply  by  knowing  one 
little  fact  about  it,  not  always  an 
important  fact. 

I  soon  got  to  studying  goods 
a  fid  investigating  the  claims  of 
I  the  manufacturers  to  see  what 


points  of  superiority  they  claimed 
I  got  so  that  I  knew  somethin; 
more  than  the  bare  price  abou 
hundreds  of  articles  in  our  stock 

Customers  came  to  know  thi 
and  turned  to  me  to  ask  abou 
goods — was  this  or  that  articl 
the  better?  This  meant  that 
could  sell  them  almost  every 
thing.  They  trusted  my  judgmen 
and  I  tried  to  tell  them  the  trutl 
about  everything  because  I  wa 
pleased  at  their  confidence. 

The  same  knowledge  made  m 
a  careful  buyer,  because  I  knev 
something  about  the  customer' 
viewpoint  and  when  buying  good 
with  their  wishes  in  mind  I  wa 
sure  to  choose  goods  that  me 
those  wishes. 

So  one  of  the  secrets  of  sue 
cessful  buying  is  knowing  th 
goods — just  as  selling  depends  o 
the  same  knowledge — and  good 
bought  that  way  are  sold  befor 
you  get  them  into  your  store. 

I’ve  made  my  story  pretty  shor 
so  you  could  see  quickly  the  step 
from  point  to  point,  but  I  wa 
not  permitted  to  buy  right  at  th 
start.  I  had  to  grow  up  to  i 
However,  the  boss  had  kept  hi 
promise  to  push  me  along  and 
made  rapid  progress.  I  agre 
with  him  that  I  was  helped  b 
not  being  too  smart  to  buck’ 
down  to  work  and  learn  thing 
That’s  the  only  way  to  learn  an} 
thing,  anyhow — get  right  down  1 
brass  tacks. 

Now,  the  storekeeper  of  to-da 
is  getting  to  a  point  where  con 
petition  compels  him  to  be  a  be 
ter  salesman  than  he  was  yeste 
day.  He  has  to  be  about  as  goc 
as  he  would  have  needed  to  1 
twenty-five  or  thirty  years  ag 
There  has  been  a  period  of  yea 
between  then  and  now,  durit 
which  it  was  easier  to  sell  good 
I  won’t  say  anything  about  tl 
reason  for  these  changes ;  it 
just  the  facts  that  concern  yc 
and  me  now. 

So  if  you  have  clerks  who  U 
two  articles  before  a  custom 
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md  don’t  know  any  more  about 
hem  than  the  difference  in  their 
i  )rices  you  had  better  make  them 
earn  that’s  all ! 

Old  Yard  Stick. 


Fewer  Grocery  Failures  in 
November,  1908. 


Substantial  Improvement  as  Compared 
With  One  Year  Ago.  General  Store 
Disasters  About  Same. 


— 

|  The  official  report  of  failures 
|  if  grocery  and  general  store  lines 
I  or  November,  1908,  shows  a 
I  continued  improvement  as  com- 
|  tared  with  one  year  ago.  The 
1  igures  show  a  decided  falling  off 
1  n  grocery  failures,  but  about 
!  he  same  in  the  general  store  line, 
hough  in  the  latter  line  this  No¬ 
vember’s  liabilities  are  much 
greater. 

j 

The  figures  are  as  follows : — 
General  Stores — During  No¬ 
vember,  1908,  144;  liabilities. 

t?l,244>&°7 ’>  during  November, 
i f9°7>  M3;  liabilities,  $745,568. 

/  Grocery — During  November, 

I  908,  173;  liabilities,  $651,207; 

J  luring  November,  1907,  248 ;  lia¬ 
bilities,  $651,207. 


The  New  York  Letter 


Trade  Partly  Disorganized  Again  by  Teamsters’  Strike.  Want 
Pending  Weight  and  Measure  Law  to  Force  Sale  of  Vege¬ 
tables  by  Weight.  Model  Food  Law  Criticised.  General 
Items  of  Trade  News. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

New  York,  December  18,  1908. 

A  strike  of  teamsters  employed 
by  grocery  jobbers  and  others  in 
the  West  Side  district  was  de¬ 
clared  in  the  first  part  of  the 
week,  but  the  men  remained  out 
only  one  day.  Some  apprehen¬ 
sions  are  expressed  that  the 
trouble  will  recur  about  January 
1st,  but  in  the  meantime  truck¬ 
ing  operations  are  not  to  be  in¬ 
terrupted,  so  that  the  retail  grocer 
need  not  worry  as  to  his  holiday 
orders  being  filled  with  the  usual 
promptness. 

The  teamsters  who  struck  be¬ 
long  to  the  United  Teamsters  of 
America,  but  are  about  to  join 
the  International  Brotherhood  of 
Teamsters.  The  jobbers  are  gen¬ 
erally  protected  against  a  strike 
on  the  part  of  the  members  of  the 


latter  association  through  an  ar¬ 
bitration  agreement  made  by  the 
union  with  the  Merchants’  Pro¬ 
tective  Association.  But  this 
agreement  expires  January  1st, 
and  if  there  is  any  further 
difficulty  it  will  be  on  the  ques¬ 
tion  of  renewing  it.  Some  of  the 
men  in  the  union  are  inclined  to 
present  at  that  time  the  demand 
for  shorter  hours  and  more  pay, 
which  was  the  basis  of  this  week’s 
little  strike. 

Neither  of  the  unions  indorsed 
the  one-day  strike,  while  the  job¬ 
bers  had  the  support  of  the  pro¬ 
tective  association.  So  the  team¬ 
sters  saw  the  wisdom  of  going- 
back  to  work. 

*  *  * 

.In  one  respect  the  proposed 
new  State  law  regulating  weights 
and  measures  does  not  go  far 
enough,  in  the  opinion  of  some 


grocers.  The  bill,  as  prepared 
under  the  direction  of  F.  Reich- 
mann,  the  State  Superintendent 
of  Weights  and  Measures,  pro¬ 
vides  that  certain  kinds  of  food, 
such  as  fruit  and  farm  produce, 
may  be  sold  either  by  weight  or 
by  standard  measure. 

“In  all  lines  practicable,’’  says 
L.  J.  Callanan,  the  chairman  of 
the  Legislative  Committee  of  the 
New  York  Retail  Grocers’  Union, 
"the  sale  of  food  should  be  by 
weight  for  the  protection  both  of 
the  grocer  and  of  the  consumer. 
Take  the  young  clerk  who  is  wait¬ 
ing  on  customers,  and  in-  many 
cases,  when  selling  by  measure, 
he  will  give  too  much  to  those 
he  likes  and  too  little  to  others. 
I  know  it  is  done,  for  I  often  did 
it  myself  when  I  was  a  lad,”  and 
the  veteran  grocer  smiled  at  the 
recollection.  “The  clerk  can 
hardly  help  liking  some  custom¬ 
ers  more  than  others,  and  it 
affects  him  in  selling  by  measure 
Almost  unconsciously  he  favors 
his  friends.  But  selling  by 
weight  takes  away  the  tempta¬ 
tion  to  discriminate  among  cus¬ 
tomers  in  this  way. 

“Selling  by  weight  in  all  lines 


S  s 

FLAVO/7/Z/5 


BEST  BY  EVERY  TE$T" 

10  and  25  CENT  BOTTLES. 


Were  Not  So  Foolish 


It  would  be  foolish  for  us  to  claim  the  only  good  flav¬ 
oring  extract,  but  we  do  claim  to  have  by  far  the  best 
flavoring  extract  proposition  in  existence. 

Best,  first,  because  the  price  is  moderate — not  exorbitant. 

Best,  second,  because  the  purity  is  guaranteed  against 
every  food  law  on  the  books  while  many  brands  carry  no 
guarantee  at  all,  or  only  a  very  vague  one. 

Best,  third,  because  our  many  medals  and  awards  of 
honor — more  than  are  held  by  any  other  concern — 

,  guarantee  the  quality  of  Sdoier’s  Extracts  to  be  first. 

You  can  be  sure  of  every  drop  of  Sdoier’s  Extracts 
in  every  way  sureness  lies. 

/ 

SOLD  KY  LEADING  JOBBERS 

The  C.  F.  SAUER  COMPANY 

RICHMOND,  VIRGINIA 
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can  be  made  by  selling 

Safety  Valve  Fruit  Jars 


We  give  HIM  the  jobber’s  profit 

We  pay  the  freight 

We  pack  them  so  they  will  not  break 

We  protect  the  retailer  against  high 
price  on  Mason’s  jars. 

We  protect  the  retailer  in  his  profits 
We  help  you  sell  Safety  Valve  Jars 

The  best  packers  in  the  country  have  been  using  Safety 
Valve  Jars  for  years. 

Don’t  place  your  orders  for  fruit  jars  until  you  have  our 
proposition — you  will  regret  it  if  you  do. 

LI/  an  article  doesn't  pay  you  a  profit 

you  can't  afford  to  handle  it  J 

Safety  Valve  Fruit  Jar  Co. 

Salem,  New  Jersey 


in  which  it  is  appropriate  is  the 
honest  way  and  does  away  with 
various  kinds  of  deception.  The 
bill  may  well  be  made  stronger  in 
this  respect.” 

*  *  * 

Criticism  is  heard  of  the  new 
law  proposed  for  the  several 
States  as  the  result,  it  is  said,  of 
the  conference  of  Food  Commis¬ 
sioners  and  others  held  in  the 
West  several  weeks  ago.  The 
objection  is  that  it  does  not  in¬ 
clude  a  guarantee  clause  similar 
to  that  in  the  Federal  law,  and 
so  the  jobber  and  retailer,  it  is 
argued,  would  be  obliged  under 
such  an  act  to  take  the  responsi¬ 
bility  that  should  be  placed  on 
the  manufacturer.  The  proposed 
bill,  in  the  form  in  which  it  is  to 
be  introduced  at  Albany,  makes 
it  a  misdemeanor  for  a  dealer  to 
have  in  his  possession,  for  sale, 
or  to  sell  articles  that  are  adulter¬ 
ated,  misbranded  or  improperly 
labeled.  An  equal  responsibility 
is  thus  put  upon  the  dealer  as 
upon  the  manufacturer  who 
makes  or  packs  the  product. 

*  *  * 

Letters  have  been  received  by 
the  local  associations  of  retail 
grocers  from  the  Richardson  & 
Robbins  Co.  stating  that  orders 
of  a  chain  grocer  were  refused 
because  he  would  not  give  a 
definite  guarantee  not  to  cut  the 
prices  below  the  minimum. 
President  Henry  Lohmann,  of  the 
United  Retail  Grocers’  Associ¬ 
ation  of  Brooklyn,  at  its  last 
meeting,  spoke  of  the  action  of 
the  company  and  urged  members 
to  show  appreciation  of  the  course 
of  packers  who  protect  their 
product  from  price-cutting  that 
otherwise  would  take  away  the 
retailer’s  profit.  In  other  years 
this  company’s  products  had  been 
cut  below  the  margins  of  profits 
for  retailers,  he  said,  but  this  year 
it  has  taken  measures  to  prevent 
anything  of  this  kind  being  done. 

The  association  sent  a  letter  of 
appreciation  to  the  company. 

-1'  -1' 

The  International  Shoe  Polish 
Co.  has  asked  permission  to  give 
demonstrations  at  meetings  of 
the  retailers’  associations.  Some 
of  the  members  believe  that  it 
would  be  good  policy  to  encour¬ 
age  manufacturers  when  they 
have  anything  new  to  show  it  at 
the  meetings.  In  the  Brooklyn 
association  the  idea  has  been  dis¬ 
cussed  and  may  lead  to  some 
definite  action. 


E.  T.  Bedford,  the  president  0 
the  Corn  Products  Refining  Co. 
says  that  the  charges  on  which 
the  Government  is  about  to  sue 
the  company  emanate  from  trade 
unions  and  socialistic  sources. 
He  says  that  after  he  heard  of 
the  charges  of  peonage,  last  week, 
he  made  a  trip  to  the  new1  works 
being  constructed  near  Summit, 
Ill.,  and  found  that  the  men  have 
the  best  of  food  and  treatment, 
even  reading  and  billiard  rooms, 
shower  baths  and  other  improve¬ 
ments. 

The  idea  that  the  company  was 
keeping  the  men  in  a  condition  of 
slavery  probably  originated  when 
somebody  saw  that  a  fence  had 
been  built  around  the  works. 
Mr.  Bedford  said  that  1,500  men 
have  been  employed  there,  but 
the  number  is  being  reduced  to 
500  for  the  winter.  He  said  that 
the  company  spent  $50,000  for 
housing  the  men  and  has  nothing 
more  to  do  with  them,  as  the  work 
of  constructing  the  plant  is  being 
carried  on  under  a  contract  by 
the  Lake  Construction  Co.  He 
said  that  the  commissariat  de¬ 
partment  provides  plenty  of  ex¬ 
cellent  food  and  he  can  testify  tc 
the  quality,  having  taken  a  meal 
with  the  men.  The  construction 
company  employs  non-union 
labor  and  this  has  led  to  the 
trouble  with  the  unions. 

In  some  sources  it  is  sug¬ 
gested  that  the  prosecution  of  the 
company  may  be  inspired  in  pari 
by  the  fact  of  its  Standard  Oi 
affiliations,  thus  indicating  thai 
President  Roosevelt  is  determinec 
to  carry  on  the  warfare  againsl 
the  Rockefeller  interests. 

*  *  * 

The  New  York  Retail  Grocers 
Union  will  instal  officers  Monda\ 
evening,  January  4th,  in  Viennr 
Hall,  and  will  at  the  same  timt 
have  a  smoker  and  a  stag  enter 
tainment,  for  which  the  Arrange 
ment  Committee  promises  a  variet) 
of  entertainment. 

*  *  * 

Importers  are  worried  because 
Attorney-General  Bonaparte  de 
cided  against  the  plan  of  having 
food  imports  released  after  sam 
pies  are  taken  and  before  analy 
ses  are  made.  The  Treasury  De 
partment  was  willing  to  follov 
this  plan,  but  the  Attorney-Gen 
eral  said  that  it  would  not 
consistent  with  the  intention  0: 
the  law. 

Authority  is  too  much  divided 
importers  are  saying,  and  as  a  re^ 
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suit,  they  complain,  their  imports 
are  held  up  for  long  periods  of 
time.  They  had  hoped  that  the 
plan  of  releasing  the  imports, 
after  the  taking  of  samples,  would 
eliminate  much  of  the  delay  in 
i  getting  their  shipments,  but  as 
!  this  plan  has  fallen  through  they 
!  will  try  to  have  some  other  ar¬ 
rangement  made.  One  of  the 
j  suggestions  is  that  instead  of  hav¬ 
ing  officials  of  two  or  three  de- 
|  partments  pass  upon  imports  that 
the  authority  be  centralized. 

*  *  * 

Salvatore  Manzella,  who  dealt 
in  Italian  food  at  196  Elizabeth 
St.,  and  also  had  a  liquor  and 
I  wine  business,  has  been  named 
in  bankruptcy  proceedings  begun 
by  several  creditors. 

Fred.  A.  McGill. 


“  Wholesale  Grocers’  Directory.” 

-  ‘‘The  Official  Wholesale  Grocers’  Di¬ 
rectory  of  the  United  States”  for  1909 
is  just  out  (being  the  fifteenth  year  of 
publication).  A  copy  before  us  shows 
2,571  names,  all  of  which  are  exclusive 
jobbers.  There  have  been  a  great  num¬ 
ber  of  changes  within  the  last  twelve 
months.  It  is  complete  and  absolutely 
correct  to  date. 

Those  who  desire  a  mailing  list  or  a 
guide  for  traveling  salesmen  will  find 
it  by  addressing  Orrin  Thacker,  Colum¬ 
bus,  Ohio.  Price  $1  per  copy. 


Written  for  the  “Grocery  World  and  General  Merchant.” 

Did  President  Kramer  Mean  that  the 
Grocer  Should  Make  Only 
Three  Per  Cent.  Net? 


Chicago  Manufacturer  Says  Recent  Reference  of  National 
President  Was  Obscure.  Did  He  Mean  Retailer  Should 
Make  Twenty  Per  Cent.  Gross  or  Twenty  Per  Cent.  Net? 


We  note  that  President 
Kramer,  of  the  National  Retail 
Grocers’  Association,  has  at  last 
come  to  life  with  something  to 
say  on  this  most  important  mat¬ 
ter  of  the  retailer’s  profit.  We 
have  reference  to  the  last  issue  of 
the  “Grocery  World  and  General 
Merchant.”  In  the  article  in 
question  he  states  that  20  per 
cent,  at  least  should  be  shown  the 
retail  grocer  if  he  would  have  a 
“living  profit.”  It  is  our  under¬ 
standing  that  he  means  20  per 
cent,  net,  because  in  your  publi¬ 
cation  and  every  other  retail  or¬ 
gan  of  the  country  it  has  been 
stated  that  the  average  cost  to 
conduct  a  grocery  business  is 
about  17  per  cent. 


According  to  the  interpretation 
that  can  be  put,  and  undoubtedly 
will  be  put,  on  Mr.  Kramer's 
statement  by  many  manufac¬ 
turers,  this  will  leave  only  3  per 
cent,  profit  to  the  grocer,  unless 
the  public  generally  and  those 
manufacturers  whose  ends  are 
best  served  by  such  a  policy  will 
point  to  Mr.  Kramer’s  statement 
and  insist  that  2o  per  cent,  gross 
is  what  he  intended. 

As  this  matter  is  getting  down 
to  such  a  rock  bottom  basis,  it  is 
suggested  that  it  might  be  well 
for  Mr.  Kramer  to  issue  another 
article,  being  more  explicit  on  this 
point,  as  it  is  really  the  one  about 
which  the  entire  controversy  re¬ 
volves. 


No  such  opportunity  has  ever 
existed  to  wage  a  campaign 
against  profitless  brands  of  all 
commodities  than  just  at  present. 
Conditions  are  just  right,  and  if 
the  retail  grocers  of  the  country 
can  by  such  a  campaign  of  pub¬ 
licity  be  moved  to  take  thd  proper 
action  there  will  not  be  a  manu¬ 
facturer  in  the  United  States 
large  enough  to  resist  immedi¬ 
ately  putting  his  brands  on  the 
proper  basis  nor  will  there  be  a 
manufacturer  so  small  but  what 
he  will  be  made  acquainted  with 
the  situation  and  will  take  steps 
to  put  his  business  as  small  as  it 
may  be,  on  the  proper  basis. 

N.  H. 

Chicago,  Ill.,  Dec.  17,  1908. 


Tell  your  boys  to  be  on  the  alert  for 
Ralston  Health  Food  orders  this  season. 
This  company’s  goods  are  easy  to  sell 
because  of  the  way  they  are  advertised 
in  the  magazines. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

&ampla  tree,  or  fonr  month*'  trial  lor  1 0  cent* 


QUALITY! 


If  your  reputation  is  valuable,  you  can’t  afford  to  take 
chances  on  Quality. 


BORDEN’S  PEERLESS  BRAND 

EVAPORATED  MILK 

Fills  every  milk  or  cream  requirement 
and  pleases  the  consumer. 


(Un  sweetened) 


BORDEN’S  GUARANTEE 

IS  SOMETHING  YOU  CAN  RELY  UPON. 


BORDEN’S  CONDENSED  MILK  CO. 

Est.  1857  “Leaders  of  Quality” 


The  Premium  Scheme 

and  Fels-Naptha  soap  never  kept  company.  We  gave  the  woman 
just  merit  and  quality,  instead.  She  understood,  and  gave 
Fels-Naptha  her  unlimited  support. 

Hint  enough  for  the  progressive  dealer  what  soap  to  keep 
well  stocked ! 
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Christmas  Presents  of  CUT  GLASS 

If  you  contemplate  buying  any  Cut  Glass  for  Christmas  Presents  we 
can  offer  you  a  fine  assortment  of  shapes  and  cuts 

I  AT  WHOLESALE  PRICES 

CO  MEIN  OR  SEND  YOUR  WIFE 

JAMES  M.  VANCE  G  CO. 

Distributers  of  Hardware  for  Over  a  Century 
211  and  213  Market  St.,  Philadelphia 


Requests  (or  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  iater  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Gaocaar  WoaL®, 

937  Arch  Street. 


It  will  surprise  customers  who  never  knew  Mac&roni 
could  be  so  good  to  find  the  flavor  and  quality  of  Woodcock 
Macaroni  so  much  above  the  ordinary. 


You  want  the  kind  that  surprises  people  that  way. 

WOODCOCK  MACARONI  COHPANY 

ROCHESTER,  NEW  YORK 


Preserved  Fruits,  Jams,  Jellies, 
j —  Fruit  Butters,  etc.  — v. 

CONTAINING  NO  PRESERVATIVE  AND  NO 
ARTIFICIAL  COLORING 

were  made  and  shipped  by 


PHILIP  J.  RITTER 

many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 

Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 

IfWe  ask  for  a  portion  of  your  patronage. 

x - - -r 


P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


Question:  Ninth  avenue,  New 
York. — On  January  i,  1908,  I  had 
a  second  mortgage  on  a  house  I 
own  fall  due.  Property  is  worth 
$42,000:  first  mortgage  is  $15,000, 
second  was  then  $9,750.  About 
December  5th,  or  twenty-five 
days  before  it  came  due,  I  asked 
the  holder  of  same  if  he  would  be 
willing  to  renew  it.  I  was  then 
paying  5  per  cent.  About  De¬ 
cember  15th  following  along  came 
his  agent  and  told  me  that  Mr. 
Engel  would  renew  mortgage  for 
five  years  at  6  per  cent.,  but 
wanted  a  bonus  of  10  per  cent,  or 
$975.  or  else  he  wanted  his  money. 
Now,  last  year  about  this  time 
money  was  very  scarce.  I  tried 
to  get  it  several  places  but  failed, 
so  to  make  the  best  of  it  I  paid 
him  the  bonus  of  $975..  Now,  I 
would  like  to  know  if  this  bonus 
is  legal  or  if  this  is  not  usury  and 
could  be  recovered? 

Answer. — The  courts  of  all 
States  are  against  contracts  which 
provide  for  the  payment  of  usuri¬ 
ous  interest,  either  directly  or  in¬ 
directly,  and  they  are  quick  to  see 
when  a  contract  calls  “bonus” 
what  is  really  illegal  interest.  All 
sort  of  loan  concerns  who  depend 
on  excessive  interest  have  sought 
to  disguise  the  fact  that  the  extra 
payments  were  really  interest,  by 
callingthem  “fees,”  or  “expenses,” 
or  “cost  of  preparing  papers,”  or 
a  number  of  other  things.  Never¬ 
theless  these  contracts  have  al¬ 
ways  been  set  aside  when  ques¬ 
tioned. 

In  my  judgment  there  is  a  fair 
chance  of  recovering  this  money 
on  the  ground  that  the  contract 
was  a  thinly  disguised  contract  to 
extort  usury.  Action  must  be 
brought,  however,  within  one 
year. 

Question:  W.  L.  V.,'  Wilkes- 
Barre,  Pa. — Some  time  ago  I 
placed  an  order  with  a  salesman 
of  Price  &  Lucas  Cider  and  Vine¬ 
gar  Co.,  of  Allegheny,  Pa.,  for 
five  barrels  of  pure  cider  vinegar 
at  18  cents  per  gallon,  with  one 
barrel  free,  guarantee  of  purity  to 
accompany  vinegar.  The  vinegar 


was  received  in  due  time,  and  ir 
voice  for  same  reads  “5  barrel 
cider  vinegar”  and  is  stampe 
across  the  face  “Goods  guarar 
teed  to  comply  with  State  an 
National  pure  food  laws”  an 
printed  signature  “Price  l 
Lucas.” 

About  the  time  I  was  ready  t 
place  it  on  sale  I  heard  from  som 
other  grocers  that  a  merchant  i 
Sunbury,  Pa.,  had  Been  arreste 
and  heavily  fined  for  selling  Pric 
&  Lucas  vinegar,  for  which  h 
held  a  guarantee  of  purity, 
have  not  put  the  vinegar  on  sal 
and  am  afraid  to  do  so.  I  wrot 
to  Pure  Food  Commissione 
Foust  asking  him  to  analyze 
sample  of  it  for  me,  explaining  b 
him  why  I  wanted  it.  He  replies 
that  they  would  not  make  an 
analyses  except  of  samples  take: 
in  the  reeular  way  by  their  in 
spectors. 

If  I  should  have  an  analvsi 
made  and  find  that  it  is  impure 
would  I  have  ground  for  actio: 
against  them  and  could  they  b 
made  to  refund  the  money? 

Answer. — The  only  thing  fo 
you  to  do  is  to  go  ahead  and  sel 
this  vinegar.  The  Price  peopl 
have  complied  absolutely  wit! 
their  contract,  so  far  as  any  evi 
dence  you  have  is  concerned 
They  have  sold  you  vinega 
marked  “Cider  Vinegar,”  in  con 
formity  with  the  law,  and  thei 
have  given  you  a  guarantee  o 
purity.  The  only  evidence  yo\ 
have  that  they  have  not  honest! 
complied  with  the  contract  is  tin 
fact  that  some  Sunbury  merchan 
has  been  fined  for  selling  Price  & 
Lucas  vinegar.  This  rumor  ma\ 
not  be  true;  even  if  it  is  true  there 
is  no  evidence  that  it  was  the 
same  grade  of  vinegar. 

It  would  do  you  very  little  gooc 
to  have  your  vinegar  analyzed 
Suppose  your  chemist  reportec 
that  it  was  unquestionably  adul 
terated ;  there  would  be  nothing 
official  about  it — it  would  be 
simply  the  chemist’s  ppinion 
Such  an  opinion  would  not  be 
sufficient  to  warrant  you  in  re¬ 
scinding  the  contract.  A  product 
is  not  adulterated  until  the  court 
says  so. 

My  advice  to  this  correspond¬ 
ent  is  to  go  ahead  and  sell  the 
vinegar  as  pure  cider  vinegar. 
Even  if  it  is  not  what  it  purports 
to  be  your  guarantee  from  the 
manufacturer  protects  you,  and 
if  any  action  should  be  brought  it 
would  be  against  the  manufac¬ 
turer  and  not  against  you. 


Florida  tangerines  are  selling 
well  at  $3  to  $4  per  box. 
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No  Foreign  Colored  Vegetables  After 
January  1st,  1909 

ederal  Department  of  Agriculture  Issues  Positive  Ruling  that 
No  Copper  Colored  Vegetables  Will  be  Allowed  to  Enter 
After  First  Day  of  Coming  Year. 


Unless  the  matter  is  tested,  a 
decision  issued  by  the  United 
hates  Department  of  Agriculture 
his  week  sounds  the  knell  of  the 
|  ale  of  artificially  colored  French 
;  egetables  in  this  country  and  all 
ithers  imported.  The  decision  ab- 
olutely  forbids  the  entry  of  these 
;  oods  into  the  United  States  after 
anuary  1st  next.  The  text  is  as 
ollows : — 

Food  Inspection  Decision  92. 

THE  USE  OF.  COPPER  SALTS  IN  THE 
GREENING  OF  FOODS. 

As  provided  in  Food  Inspection 
Decision  76,  the  Secretary  of  Agri¬ 
culture  has  considered  the  question 
of  foods  greened  with  copper  salts. 

It  has  been  decided  that  foods  so 
treated  are  not  entitled  to  entry  into 
1  the  United  States  under  the  pro- 
j  visions  of  Section  11  of  the  Food  and 
Drugs  Act.  Inasmuch  as  contracts 
!  have  already  been  made  for  the 
present  year’s  pack,  until  January  1, 
1909,  all  vegetables  greened  with 
|  copper  salts,  but  which  do  not  con- 
1  tain  an  excessive  amount  of  copper 
i  and  which  are  otherwise  suitable  for 
food,  will  be  allowed  entry  into  the 
United  States  if  the  label  bears  the 
statement  that  sulphate  of  copper  or 
other  copper  salts  have  been  used 
to  color  the  vegetables.  On  and 
after  January  1,  1909,  no  foods 

greened  with  copper  salts  will  be 
allowed  entry  into  the  United  States. 


Rochester,  N.  Y. 

At  the  last  meeting  of  the 
Rochester  (N.  Y.)  Retail  Grocers’ 
issociation  the  Cream  of  Wheat 
ontroversy  received  considerable 
iscussion,  but  was  laid  upon  the 
ible  until  the  Cream  of  Wheat 
eople  were  given  an  opportunity 
d  explain  their  position.  The 
ecretary  was  requested  to  write 
hem,  which  he  has  done  and  of 
diich  the  following  is  a  copy: — 

November  28,  1908. 
Cream  of  Wheat  Co., 

Minneapolis,  Minn. 

Gentlemen  : — The  “Inland  Grocer” 
of  November  14th  published  an  inter¬ 
view  between  Mr.  Mapes,  your  secre¬ 
tary,  and  Mr.  Wessels,  president  of 
the  Grocery  World  Publication  Co., 
in  which  the  attitude  of  your  com¬ 
pany  toward  the  retail  grocer  was 
.very  positively  stated.  This  subject 
was  brought  up  at  our  last  meeting, 


That  the  department  is  now  in 
earnest  is  shown  from  the  follow¬ 
ing  letter  of  instruction,  which 
has  been  sent  to  all  of  the  Gov¬ 
ernment’s  chemical  laboratories 
throughout  the  country  : — 

Food  and  Drug  Inspection  Labora¬ 
tories. 

Attention  is  called  to  Food  In¬ 
spection  Decision  92,  approved  by  the 
three  Secretaries  on  May  1,  1908, 
forbidding  the  importation  of  food 
products  to  which  copper  salts  have 
been  added  after  January  1,  1909. 
You  will  hold  yourselves  in  readi¬ 
ness  to  examine  and  refuse  admis¬ 
sion  in  the  usual  way  to  all  goods 
containing  added  copper  salts  after 
that  date,  which  refers  to  the  date 
of  arrival  and  not  to  the  date  of  con¬ 
sultation.  These  bodies  containing 
added  copper  salts  are  held  to  be 
adulterated,  and  the  fact  that  the 
label  bears  a  legend  showing  that 
copper  is  present  is  not  regarded  as 
a  sufficient  excuse  for  their  entry. 

You  will  call,  attention  of  import¬ 
ers  to  this  rule  and  the  fact  that  it 
will  be  enforced  from  and  after 
the  first  of  January,  1909. 

Respectfully, 

H.  W.  Wiley, 
Chief. 

With  the  above  also  comes  a 
communication  to  this  journal 
requesting  that  prominent  public¬ 
ity  be  given  to  the  decision. 


but  action  on  it  was  deferred  until  a 
reply  could  be  received  from  you. 
We  regret  the  position  you  have 
taken  in  this  matter  and  should  like 
to  know  why  you  have  placed  your¬ 
self  in  so  antagonistic  a  position  with 
relation  to  the  retailer.  We  feel 
that  you  have  not  taken  this  decided 
stand  without  due  consideration,  and, 
before  taking  any  definite  action  with 
regard  to  it,  we  should  like  to  hear 
from  you  directly  upon  the  subject. 
An  early  reply  will  be  appreciated. 

Yours  truly, 

Rochester  Retail  Grocers’  Associ¬ 
ation. 

By  G.  Friesner,  Secretary. 

S»n  Francisco,  Cal. 

T  he  wholesale  grocers  of  San 
Francisco,  Cal.,  who  distribute 
goods  to  that  section  of  Califor¬ 
nia  north  of  the  Tehachipi  to  the 
Oregon  State  line  have  at  last  de¬ 
cided  to  do  away  with  the  cartage 
charge  on  January  1st. 

The  California  retailers  claim 
that  the  wholesale  grocers  of  San 
Francisco  were  the  only  jobbers 
in  the  United  States  who  charged 
the  retailer  cartage  to  deliver 
their  orders  to  him.  In  New  York 
City  the  retail  grocers  of  the 
Bronx  borough  as  far  as  198th 


%  Profit  and  More 

For  Every  Grocer  in 

Mother’s  Oats 

Be  .Your  Own  Master ! 

You  can  make  Mother’s  Oats  yield  you  35  to  40%  profit  be¬ 
cause  we  do  not  advertise  the  retail  price  on  the  package  or  anywhere 
else.  You  sell  at  your  own  prices — any  profit  you  choose  to  ask. 

The  manufacturer  that  forces  you  to  sell  at  the  advertised  price 
of  10c.  regardless  of  your  profit  uses  you  as  a  convenience.  Don’t  let 
anybody  dictate  a  profitless  selling  price.  Be  your  own  master. 

At  10c.  your  gross  profit  is  only  20%.  It  costs  you  17%  to 
do  business.  You  have  only  3%  left.  Is  that  enough  to  live  on? 

Pay  no  attention  to  the  frantic  talk  about  “advertising  that 
moves  the  goods.’’  It’s  quality  that  brings  repeat  orders. 

You  are  a  friend  and  neighbor  of  your  customers.  They  be¬ 
lieve  in  you.  They  will  accept  your  word  as  to  quality  and  flavor 
quicker  than  they  will  believe  the  cold  claims  in  advertisements. 

Mother’s  Oats  has  not  been  cheapened  in  quality  because  of  a 
high  oats  market.  It  is  still  the  best  oatmeal  and  the  best  food 
value  in  the  world. 

The  National  Retail  Grocers’  Association 
and  all  the  State  and  local  associations  heartily 
approve  our  Square  deal  policy  because  it  means 
sincere  co-operation  and  a  living  profit  for  every 
grocer. 

Push  Mother’s  Oats  Order  through  your  jobber 

The  Great  Western  Cereal  Company 

CHICAGO 

Read  Special  Circular  packed  in  every  case.  It  means  STILL 
MORE  PROFIT  for  you. 


"OLD  DUTCH" 

SPICE  CADDY 

FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 
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Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World  and  General  Merchant”  has  come  Into  possession 
of  a  series  of  ”  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  i3  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  it  is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


street  had  their  goods  delivered 
to  them  free  of  cartage  by  the 
New  York  jobbers,  most  of  whom 
were  situated  at  the  lower  end  of 
New  York  City. 

Binghamton,  N.  Y. 

At  a  meeting  of  the  Binghamton 
(N.  Y.)  Retail  Grocers’  Associ¬ 
ation  last  week  it  was  unani¬ 
mously  decided  not  to  sell  any 
more  “Cream  of  Wheat”  until  the 
manufacturers  will  admit  that  the 
retail  grocers  of  the  country  are 
entitled  to  “a  living  profit  and  to 
some  consideration.”  No  formal 
resolution  was  drawn,  but  the 
effects  of  the  decision  are  ex¬ 
pected  to  become  evident  in  a  few 
days. 


AMONG  THE  TRADE. 

Watson  M.  Null,  Charles  Carey 
and  E.  F.  Scattergood,  all  well 
known  in  the  local  fruit  trade,  will 
form  a  partnership  on  January  1st. 
They  have  taken  the  offices  at  123 
S.  Front  street. 


Long  Island  cauliflower  rules 
at  a  rather  high  price — $5  to  $6 
per  barrel.  The  supply  is  low  and 
the  demand  excellent. 


BEANS  BY  THE  POUND. 

Commencing  Monday  morning, 
all  beans  and  peas  will  be  sold  by 
the  pound.  New  price  cards  will 
be  ready  and  a  new  newspaper  an¬ 
nouncement  made.  In  our  opinion, 
the  dry  measure  has  got  to  go.  It’s 
remarkable  how  long  the  old  meth¬ 
od  sticks. 

VEGETABLES  BY  THE  POUND. 

Spinach,  potatoes,  carrots,  tur¬ 
nips  are  to  be  sent  out  by  the  pound 
from  Monday  morning.  With  your 
typewritten  lists  there  will  be  no 
confusion.  For  the  present  we  must 
write  these  things,  “peck,”  “bushel” 
and  “half  bushel”  and  “half  peck,” 
but  a  peck  of  spinach  will  be  4% 


pounds ;  a  bushel  Irish  potatoes,  60 
pounds ;  a  bushel  of  sweet  potatoes, 
50  pounds,  and  so  on.  It’s  simply 
a  matter  of  putting  the  “square 
deal”  into  business  practice. 

SELL  THE  BEST  GOODS 

when  you’re  taking  the  Christmas 
order.  Remember  that.  You  saw 
the  sample  barrel  of  turkeys  that 
came  last  week.  That  will  be  our 
kind.  Handsomer  birds  we  never 
handled — even  at  Christmas  time. 

OUR  BUSIEST  WEEK 
of  all  the  year  is  here.  It  ought 
to  be,  and  we  think  will  be,  the 
best  week  we  ever  had.  Everything 
is  in  our  favor.  But  the  most  favor¬ 
able  thing  of  all  is  that  people  like 


this  store.  Not  because  it’s  a  bar¬ 
gain-  store ;  not  because  every  whim 
of  every  woman  is  catered  to,  but 
because  this  store  and  the  public 
have  the  greatest  confidence  in  each 
other. 

THAT  FIVE-POUND  BOX  OF  TEA 

at  $2  will  sell.  Mixed,  Oolong  on 
English  Breakfast.  “What  a  splen¬ 
did  thing  to  give  away,”  you  can 
say.  Many  of  our  customers  will 
be  glad  to  know  of  this  truly  great 
tea  bargain. 

SALE  OF  GRAPEFRUIT. 

Fifty  boxes  Florida  Russett 
grapefruit,  12-cent  size  at  7  cents 
on  sale  Tuesday  morning.  You 
needn’t  be  afraid  to  sell  this  fruit 
to  anybody.  In  fact,  you  ought  to 
have  three  or  four  of  them  cut  on 
display,  as  well  as  a  demonstra¬ 
tion  of  how  they  should  be  pre¬ 
pared  for  the  table. 

The  thought  of  coarseness  and 
dryness  will  occur  to  many.  Show 
the  samples. 

— 

Brad’s  Popcorn. 

Brad  says :  “You  can  pay  more  for 
antediluvian  brands,  but  you  can’t  buy 
popping  corn  giving  better  yield  and  sat¬ 
isfaction  to  consumers  than  ‘Brad’s  Tip- 
Top’  and  ‘I-X-L’  brands.  Some  grocers! 
will  give  customers  their  money’s  worth 
— 20  ounces  for  10  cents.” 


BE  SURE  TO  ATTEND  THE 

Philadelphia  Pure  Food  Show 

AND 

Exhibits  of  Household  Requisites 

At  Second  Regiment  Armory,  Broad  Street  and  Susquehanna  Avenue 

PHILADELPHIA,  PA. 

MARCH  1  to  6,  1909 

This  will  be  the  biggest  and  most  interesting  exhibition  of  the  kind  ever  held.  There  will 
be  daily  demonstrations  of  all  kinds  of  cooking  by  cooks  of  all  kinds,  from  the  Eskimo  to  the 
French  Chef.  Many  important  new  ideas  will  be  shown,  and 

NO  GROCER  CAN  AFFORD  TO  MISS  IT 

The  manufacturers  are  doing  this,  Mr.  Grocer,  to  create  a  demand  for  the  products  on  your 
shelves — spending  thousands  of  dollars  to  help  you. 

PENNSYLVANIA  PURE  FOOD  EXPOSITION  COMPANY 

COL.  J.  W.  RITCHIE,  Manager 

Executive  Offices,  214  and  215  Ledger  Building,  Philadelphia,  Pa. 

Daily  Band  Concerts  and  Vocal  Renditions  by  the  Best  Talent. 
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space  into  panels.  Nothing 
elaborate ;  something  like  this  : — 


primer,  which  is  the  size  type  in 
which  these  words  are  printed. 


THU  Department  U  devoted  to  tfce  criticism 
of  advertising  matter  seat  in,  to  the  devising 
ei  new  advertising  ideas  for  special  occasions, 
opoa  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  (or  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Johnstown,  N.  Y.,  Dec.  j,  1908. 
Editor  “Science  of  Advertising.” 

Dear  Sir : — Inclosed  find  an  adver¬ 
tisement  which  was  in  one  of  our 
local  papers.  Would  appreciate  to 
hear  your  criticism  on  same. 

Yours  truly, 

John  Spon noble,  Jr. 

This  advertisement  was  appar¬ 
ently  used  last  summer  some 
time,  and  measured  10  inches 
across  three  columns.  It  is  very 
badly  displayed.  Below  is  the  re¬ 
duced  fac-simile. . 

*  *  * 

This  is  a  pretty  weak  design. 
i  The  text  is  set  in  much  .too  small 
type,  and  so  are  the  headlines. 
The  advertisement  looks  like  a 
conglomeration  of  small  and  in¬ 
significant  type.  Part  of  it  is 
crowded,  while  part  of  the  space, 
■meaning  particularly  that  beside 
•the  “Tomatoes”  panel,  is  wasted. 
This  whole  advertisement  should 
be  reconstructed.  I  should  have 
let  the  head  and  a  brief  introduc¬ 
tion  go  clear  across  the  page,  and 
then  divided  the  balance  of  the 


Fourth  of  July  Eating 


TOMATOES 


Name  and  Address 


Iri  an  advertisement  this  size 
the  sub-headlines,  that  is  the 
headings  of  the. small  paragraphs, 
should  be  set  in  type  at  least  pica 
in  size.  That  means  about  twice 
as  large  as  the  type  used.  Neither 
should  the  type  in  which  the  text 
appears  be  smaller  than  long 


SUMMER  EATABLES  IN  BROAD  VARIETY  AND  EQUAL  TO  EVERY  DEMAND 
iced  fingers.  It  matters  not  what  your  plans  are  for  the  5  o’clock. 'teas. 


These  arc  tho  shape  of  a 
laxly  Anger  and  are  a  light. 
delk-Joua  sponge  cako  and 
covered  with  a  nice  frost¬ 
ing.  Special  2  lbs.,  CSo. 


PINEAPPLES. 


COFFEE. 

A  good  one.  2  lhs.,  25c. 

TEA  OUST. 

A  bargain.  2  Ifca..  25o. 
BOSTON  BAKED  BEANS 

Special,  3  cans,  25c. 


Glorious  Fourth  of  July 

whether  you  are  going  camping  or  have  de¬ 
cided  to  "stay  at  home,"  this  store  will  help 
you  take  all  the  possible  enjoymei^  of  the  day. 

Here  you  can  find  every  gootTthing  to  eat 
and  the  merchandise  represents  the  greatest 
value  that  money  will  buy. 


SWEET  POTATOES. 
NEW  CABBAGE 
GREEN  ONIONS 
RADISHES 
PEAS 
LEMONS 
BERRIES 

FREE  ROOT  BEER 
FRIDAY  ANO  SATUR¬ 
DAY. 


ORANGES 

BANANAS 

MUSKMELONS 

WATERMELONS 

DargS.  ripe  frulL  Cutting 
very  sweet  46e  each. 


Theee  are  a  fresh  baked, 
llfht  cookie.  -  The  flavor? 
am  vanilla  and  chocolate. 
They  are  jual  tho  thing/ 
ft>r  luncheon.  Special,  .  ; 
lbs.,  25c. 


GINGER  8NAPS. 

Fresh  baked,  nice  goods. 
1  lbs.,  25 0. 


Store  open  Friday  even¬ 
ing.  closed  -  Saturday  at 
noon.  Come  early  and 
avoid  the  rush. 


FAT  SALT  PORK. 

Our  own  make,  5  lbs.. 
50c. 


TOMATOES. 

The  best  and  fanciest  tomatoes  are  usually  pack¬ 
ed  in  large  alxed  cans,  weighing  about  3  lbs.  For 
a  special  we  bave  an  extra  choice  quality  of  goods 
put  up  In  a  two  pound  can.  The  tomatooa  were 
picked  from  the  vine  when  red  rip*  and'  their 
flavor  la  delicious.  Just  the  right  six*  for  a  small 
family.  Regular  price  Is  10c  can.  Special  for  Fri¬ 
day  and  Saturday,  4  cans.  25e. 


FRESH  6IDE  PORK. 


Nicely  streaked  with  fat 
and  lean.  5  lbs.,  55c. 


MEAT  DEPARTMENT. 

SMOKED  HAMS. 

Small.  wu«hiaa  Iran  1>  to  11  pound.  i««.  -"I  country  pip  pork,  matt  .nd  .mol,,  to  , 


mild,  sweet  and  tender.  Their  flavor  cau  i 


n  plant. 


lx  »ny  belter,  they  have  a  rich  color.  -Per  pound.  14c. 
BACON. 

Our  bacon  I.  never  too  salty  and  n.ver  tough.  Dean,  email  strips  of  country  p.g  pork  <•  then  It  U 

sugar  cured.  It  will  fry  crisp.  deUclous.  Slrtpo  weigh  from  3  to  C  lbs.  eseb. 


FRESH  SHOULDERS. 

Small,  tender  pig  pork  shoulders.  The  cheapest 
good  meat  one  can  buy.  The  meat  la  tender.  Juicy 


and  fresh.  Per  1 


.  f/to. 


FRESH  HAMS.. 

Cut  from  country  pork,  brought  to  us  directly 
from  the  farms  about  here.  You  will  And  them  tno 
finest  you  ever  ate.  Per  pound,  W/gts. 

SAUSAGE  AND  HAMBURG  STEAK. 

Fresh  made  every  day  from  good  fresh  meat  and  pure  spices.  Special  for  Friday  and  Saturdsv,  3  lhs.,  25a. 

FOWLS.  BROILERS. 

Tender,  plump,  fresh  dressed  stock.  Weighing  4  Fresh  dressed,  good  stock.  Weighing  1%  to  2  lbs. 

to  6  lbs.  each.  20c  lb. 


each.  Mo  U 


We  can  give  you  a  good,  t 
:ut  In  any  one  of  these. 


NATIVE  STEAKS 
NATIVE  ROA8TS 
NATIVE  STEWS 


At  present  ou?  native  beef  Is  very 
good.  Tho  flavor  la  One. 


SIRLOIN  ANO  PORTERHOUSE  STEAK  . . 14o  lb.- 

ROUNO  STEAK  . 12'/,c  lb-  STEWS  . . . 10o  lb.  ROASTS  . lOo  I  lx 

FOR  YOUR  SUNDAY  DINNER. 

Here  Is  something  particularly  fine. 

LEG  OF  SPRING  LAMB,  28c  lb.  SPRING  LAMB  CHOPS,  28c  lb.  WESTERN  RIB  ROASTS,  18o  lb. 


JOHN  SP0NN08LE,  JR., 


TcL  113—337 


Brooklyn  Market 

Johnstown,  N.  Y. 


This  advertisement  as  arranged 
now  is  extremely  uninviting  and 
tiresome  to  read.  The  philosophy 
of  this  is  that  the  eye  has  to  dig 
out  the  reading  matter,  which 
really  ought  to  lie  right  on  the 
surface. 

*  *  * 

The  above  has  all  referred  to 
the  typographical  arrangement. 
The  reading  matter  of  this  adver¬ 
tisement  is  good  and  had  it  been 
properly  displayed  would  have 
made  a  very  good  piece  of  adver¬ 
tising. 

*  *  * 

My  file  is  getting  low — please 
send  more  material. 


No  Future  for  Uncoated  Rice. 


Millers  Cannot  be  Interested  in  It 
Because  the  Demand  is  All  the  Other 
Way.  Some  Say  It  is  Not  Merchant¬ 
able  on  Account  of  Danger  from 
Weevils. 


The  exploitation  by  Gimbel 
Brothers,  of  Philadelphia,  of 
uncoated  and  unpolished  rice,  for 
the  first  time  in  years,  has  in¬ 
spired  some  of  the  best  known 
wholesale  rice  men  in  the  business 
to  obtain  samples  of  the  natural 
product.  Some  of  these  have 
been  received  in  Philadelphia  dur¬ 


ing  the  past  week  and  have  been 
shown  to  the  writer. 

In  one  case  the  sample  shown 
was  of  Louisiana  rice  absolutely 
unpolished  and  uncoated.  A  fair 
jobbing  value  was  4j4  to  5  cents 
per  pound.  Another  sample  was 
a  Texas  rice,  worth  6j4  cents  in 
a  jobbing  way.  In  both  cases  the 
same  rice  if  coated  would  have 
cost  to  %  cent  more. 

An  effort  has  also  been  made  by 
certain  rice  men  to  interest  vari¬ 
ous  milling  concerns  in  the  mat¬ 
ter  of  unpolished  rice,  but  with  no 
result.  The  mills  all  reply  that 
the  demand  is  for  the  coated  rice, 
and  any  effort  to  produce  it  un¬ 
coated  meant  an  interruption  of 
the  business.  Some  took  the  po¬ 
sition  that  uncoated  rice  was  not 
a  merchantable  product,  especial¬ 
ly  in  summer  time,  as  the  coating 
on  ordinary  rice  was  not  palatable 
to  weevils,  who  therefore  let  it 
alone.  Uncoated  rice  would  de¬ 
teriorate  much  more  rapidly  than 
coated,  they  contend. 


We  Are  Proud  of  These  People. 

Fixture  manufacturers  all  over  bid  for 
the,  equipment  of  John  A.  Renshaw  & 
Co.’s  big  store  at  Pittsburg,  but  our  Mil¬ 
ler  &  England  won  out. 

To  give  you  some  idea  of  the  im¬ 
portance  of  this  job  the  writer  is  going 
to  briefly  describe  it. 

T  he  store  is  at  the  corner  of  9th  street 
and  Liberty  avenue.  It  occupies  a  lot 
about  75  feet  long  by  39  feet  wide.  Big 
show  windows  run  across  the  Liberty 
avenue  front  and  another  large  bulk  win¬ 
dow  ornaments  the  9th  street  corner. 
All  along  the  9th  street  side  on  the  in¬ 
terior  of  the  store  run  cases  with  sliding 
glass  doors,  intersected  every  18  feet  by 
handsome  plate  mirrors.  In  front  of 
these  cases  is  a  double  row  of  tilting  bins, 
and  right  in  the  centre  of  the  9th  street 
side  is  a  big  leather  couch.  In  the  rear 
of  the  9th  street  side  is  open  shelving, 
fronted  by  closets  with  sliding  doors, 
back  of  which  is  the  9th  street  entrance. 
About  three  feet  from  the  counters  on 
the  9th  street  side  display  tables  and  show 
cases  run  the  full  length  of  the  store. 
The  other  side  is  fitted  with  open  shelv¬ 
ing,  intersected  with  mirrors.  In  the 
front  of  the  store  on  this  side  is  a  con¬ 
fectioners’  department,  backed  by  large 
mirrors,  the  cases  containing  glass 
shelves,  closed  with  glass  sliding  doors. 
In  front  of  the  shelving  are  the  canisters, 
made  by  Henry  Troemner,  which  consti¬ 
tutes  the  tea,  coffee  and  spice  department. 
Three  feet  in  front  of  this  department  a 
series  of  show  cases  and  counters  12  feet 
long  and  3  feet  wide  run  the  full  length 
of  the  store.  Right  through  the  centre  of 
the  store  is  a  space  of  16  feet.  This  is 
topped  by  a  mezzanine  floor.  The  wood¬ 
work  is  all  fumed  oak  and  the  arrange¬ 
ment  and  finish  of  the  fixtures  make  it 
not  only  one  of  the  handsomest  grocery- 
stores  in  the  country,  but  it  is  astonishing 
that  so  much  working  room  is  possible 
with  such  pretentious  equipments. 

Miller  &  England  have  done  them¬ 
selves  proud.  It  is  a  certainty  that  this 
store  proves  them  capable  of  undertaking 
the  most  important  work  of  this  charac¬ 
ter  in  the  country.  There  are  only  a  few 
establishments  which  could  have  handled 
it.  When  you  want  a  real  store  get  in 
touch  with  Miller  &  England. 
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Federal  Food  Authorities  Want  Statement 
.  of  Guarantee  Changed 


Issue  Ruling  Inferentially  Forbidding  Use  of  “Guaranteed 
Under  Food  and  Drugs  Act  of  June  30,  1906,”  After 
January  1st  Next.  An  Opinion  that  the  Ruling  is  Without 
Force. 


The  Federal  Food  and  Drug 
Board  has  issued  another  decision 
during  the  week — Food  Inspec¬ 
tion  Decision  No.  99.  It  pro¬ 
vides  that  the  statement  of  guar¬ 
antee  on  all  packages  coming- 
under  the  Federal  law,  which 
now,  as  a  rule,  reads  “Guaranteed 
Under  Food  and  Drugs  Act  of 
June  30,  1906,”  shall  be  changed 

to  read  “Guaranteed  by - , 

Under  the  Food  and  Drug  Act  of 
June  30,  1906.”  The  full  text  of 
the  decision  is  as  follows : — 

FOOD  INSPECTION  DECI¬ 
SION  99. 

CHANGE  IN  FORM  OF  GUARANTEE 
LEGEND. 

(Amending  Section  b  of  Regula¬ 
tion  9.) 

Section  9  of  the  Food  and  Drugs 
Act,  June  30,  1906,  provides  that 
no  dealer  shall  be  prosecuted  under 
the  provisions  of  the  act  when  he 
can  establish  a  guaranty  signed  by 


the  wholesaler,  jobber,  manufacturer, 
or  other  party  residing  in  the  United 
States,  from  whom  he  purchases 
such  articles,  to  the  effect  that  the 
same  are  not  adulterated  or  mis¬ 
branded  within  the  meaning  of  the 
act.  There  is  a  further  provision 
that  the  guarantor  shall,  if  the  goods 
be  adulterated  or  misbranded  with¬ 
in  the  meaning  of  the  act,  be  amen¬ 
able  to  the  prosecutions,  fines  and 
other  penalties  which  would  attach 
in  due  course  to  the  dealer. 

Section  b  of  Regulation  9  provides 
that  a  general  guaranty  may  be 
filed  with  the  Secretary  of  Agricul¬ 
ture  by  the  manufacturer  or  dealer 
and  be  given  a  serial  number,  which 
number  should  appear  on  each  and 
every  package  of  goods  sold  under 
such  guaranty,  with  the  words 
“Guaranteed  under  the  food  and 
drugs  act,  June  30.  1906.” 

It  is  obvious  from  a  reading  of 
Section  9  of  the  act  that  the  guaranty 
is  in  no  sense  a  guaranty  by  the 
Government,  and  that  it  is  merely  an 
assumption  of  responsibility  for  the 
character  or  labeling  of  the  goods 
by  the  manufacturer,  jobber  or 
packer.  Yet,  notwithstanding  this 
plain  fact,  attempts  have  been  made 
by  some  unscrupulous  persons  to 


cause  the  public  to  interpret  the 
phrase  “Guaranteed  under  the  food 
and  drugs  act,  June  30,  1906,”  as 
a  guaranty  by  the  Government  that 
the  goods  ftpon  which  the  phrase  ap¬ 
pears  are  pure  and  conform,  in  all 
respects,  with  the  provisions  of  the 
act.  This  misrepresentation  has 
been  scattered  broadcast  in  promi¬ 
nent  advertisements  in  the  press,  and 
by  means  of  circulars  and  billboard 
posters.  Even  in  th'e  absence  of 
such  misrepresentation  there  -can  be 
no  doubt  that  the  phrase,  unfortu¬ 
nately,  is  misleading,  and  is  there¬ 
fore  prohibited  by  the  law  and 
should  be  changed.  The  Commis¬ 
sioner  of  Patents  has  refused  to  reg¬ 
ister  trade-marks  of  which  the 
phrase  formed  a  part,  on  the  ground 
that  it  is  misleading  and  under  the 
law  cannot  be  registered.  The 
Board  of  Food  and  Drug  Inspection 
for  some  time  has  realized  that  the 
wording  of  the  guaranty  legend 
should  be  changed,  but  it  has  also 
been  mindful  of  the  fact  that  the 
manufacturers  and  jobbers  of  the 
United  States  have,  in  the  aggre¬ 
gate,  large  sums  of  money  invested 
in  labels  and  plates,  upon  which  ap¬ 
pears  the  legend  in  its  present  form, 
a  form  indorsed  by  the  regulations 
and  copied  therefrom  in  good  faith 
by  the  owners  of  these  labels  and 
plates.  Entirely  apart  from  the  ex¬ 
pense  and  loss  of  property,  it  is  a 
fact  that  a  change  in  the  form  of  the 
legend,  without  due  notice,  would 
seriously  embarrass  business  inter¬ 
ests,  because  the  printing  and  lith¬ 
ographing  of  new  labels  will  require 
considerable  time. 

As  a  solution  of  the  question,  the 
Board  recommends  that  the  guar¬ 
anty  legend  be  changed  so  as  to  show 
plainly  that  the  guaranty  is  that  of 
the  manufacturer  and  not  of  the 
Government,  that  the  old  form  of 
labels  now  in  use  representing  guar¬ 


anties  already  filed  with  the  Depart¬ 
ment  of  Agriculture  shall  be  recog¬ 
nized  for  a  term  of  two  years,  and 
that  for  all  guaranties  filed  with  the 
Department  of  Agriculture  on—and 
after  January  i,  1909,  the  guaranty 
legend  shall  read  “Guaranteed  by 
[insert  name  of  guarantor]  under 
the  food  and  drugs  act,  June  30, 
1906.” 

Accordingly  the  following  amend¬ 
ment  is  proposed  to  Regulation  9  of 
the  Rules  and  Regulations  for  the 
Enforcement  oi  the  Food  and  Drugs 
Act : — 

Section  b  of  Regulation  9  is 
hereby  amended  to  read  as  fol¬ 
lows  : — 

(b)  A  general  guaranty  may 
be  filed  with  the  Secretary  of 
Agriculture  by  the  manufacturer 
or  dealer  and  be  given  a  serial 
number,  which  number  shall  ap¬ 
pear  on  each  and  every  pack¬ 
age  of  goods  sold  under  such 
guaranty  with  the  words  “Guar¬ 
anteed  by  [insert  name  of  guar¬ 
antor]  under  the  food  and  drugs 
act,  June  30,  1906.” 

This  amendment  §hall  become  and 
be  effective  on  and"  after  January 
1,  1909.  Labels  bearing  the  form  of 
guaranty  legend  provided  in  the 
original  regulations  and  represent¬ 
ing  guaranties  now  on  file  with  the 
Department  of  Agriculture  may  be 
used  for  a  period  of  two  years,  but 
it  is  sugested  that,  as  new  labels  are 
prepared,  the'  change  in  the  form  of 
guaranty  legend  should  be  made. 

A  careful  reading  of  the  above 
justifies  the  opinion  that  the 
Federal  authorities  are  wholly 
without  authority  to  make  the 
above  change  obligatory,  or  to 
bring  an  action  of  any  character 


. 

You  Get  Profit  When  Customers  Get  Hungry. 

nclTENAniNS 

DEVILED  CRABS 

will  put  a  razor  edge  on  the  dullest  appetite  and  are  always  a  welcome  suggestion  to  perplexed  women  who  do 
not  know  “what  to  get  for  the  next  meal.”  They  are  used  for  luncheons,  parties,  and  whenever  a  tasty,  nutri¬ 
tious  meal  is  wanted  in  a  hurry.  You  could  get  your  customers  to  use  them  at  least  once  a  week.  Do  you  know 
what  real  deviled  crabs  are?  We  make  ours  from  the  sweet,  white  meat  of  selected  crabs, 

Cooked,  picked  and  canned  the  day  they  are  caught — 

deliciously  seasoned.  Packed  in  hermetically  sealed  cans  ;  guaranteed  to  keep  sweet  in  all  climates,  but  contain 
no  preservatives. 

It  will  pay  you  to  push  McMenamin’s  Deviled  Crabs.  Write  to-day  for  sample  can  and  booklet 
showing  ways  your  customers  can  use  them.  Shells  with  every  case. 

PENNSYLVANIA  TRADE  supplied  by  jobbers  in  Philadelphia,  Altoona,  East  Liberty,  Butler,  Easton,  Hanover,  Hazleton, 
Lewistown,  Kane,  Johnstown,  Lock  Haven,  Masontown,  Pittsburg,  Wilkes  Barre,  Reading,  Phillipsburg,  Washington,  Allentown, 
Sunbury,  Lancaster,  Mt.  Carmel,  Uniontown  and  Greensburg.  Trade  supplied  by  jobbers  everywhere. 

Hampton  McMENAMIN  &  COMPANY  Virginia 
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against  the  person  who  neglects 
to  make  it.  There  is  nothing  de¬ 
ceptive  or  misleading  about 
•‘Guaranteed  Under  the  Food  and 
Drugs  Act  of 'June  30,  1906” ;  it  is 
the  simple  truth,  and  the  Depart¬ 
ment  of  Agriculture  must  have 
thought  so  or  it  would  not  have 
prescribed  that  language  in  the 
beginning. 

j  It  can  be  said  in  the  most  posi¬ 
tive  way  that  no  action  can  lie 
for  continuing  the  use  of  the  pres¬ 
ent  phraseology. 


California  Olive  Interests’ 
Modest  Request. 

Ask  Ways  and  Means  Committee  to 
Put  Tariff  on  Imported  Olives  and 
Olive  Oil  so  High  that  California 
Products  Will  Have  Monopoly. 


The  importers  of  foreign  olive 
oils  are  considerably  exercised 
j  over  the  attempt  of  the  California 


olive  interests  to  have  the  duty 
on  foreign  olives  and  olive  oils 
increased.  The  hearing  at  which 
this  matter  came  up  was  reported 
in  a  recent  issue  of  the  “Gro¬ 
cery  World  and  General  Mer¬ 
chant’s’’  Washington  correspond¬ 
ence. 

The  California  interests  want 
the  duty  placed  so  high  that  im¬ 
ported  oils  could  not  compete  at 
all,  which  would  obviously  mean 
giving  California  brands  a  com¬ 
plete  monopoly  of  the  entire 
L  mted  States.  It  is  regarded  as 
quite  unlikely  that  any  such 
course  will  be  adopted,  neverthe¬ 
less  there  is  a  chance  of  it. 

I  he  California  interests  are 
also  asking  for  an  increase  of  10 
cents  a  gallon  on  olives,  which 
would  tend  in  the  same  direc¬ 
tion,  in  spite  of  the  fact  that  im¬ 
ported  olives  do  not  compete  with 
the  ripe  California  product  at  all. 


around  Christmas  time.  That  is, 
some  grocers. 

I  he  other  day  my  wife  was 
talking  with  one  of  my  kids  over 
the  approaching  doings. 

“I  wonder  what  Mr.  Jones  will 
show  up  with  this  year,”  said  the 


What 

Pays 

Your 

Rent? 


GET  SOME’ 


The  goods  that 

are  best  quality  in  their  line  ; 
have  constant  heavy  advertising; 
always  please  customers  ; 
pay  you  good  profits. 

You  get  all  these  in  Van  Camp’s  Pork  and 
Beans  with  Tomato  Sauce. 


Van 

Camp’s 

Beans 


The  Van  Camp  Packing  Co. 

Indianapolis,  Indiana 


Christmas  Again. 

I  saw  a  cartoon  in  some  paper 
i  the  other  day  about  Christmas 
that  hit  my  feelings  exactly. 

A  business  man  was  working  at 
a  desk,  when  old  Santa  Claus 
touched  him  on  the  shoulder  and 
(pointed  to  the  calendar. 

“What — you  here  again!”  is 
i  what  the  man  at  the  desk  was 
jjsupposed  to  be  saying  as  he 
'looked  up,  and  it’s  exactly  what 
I’m  a-saying,  too. 

|  Why,  I  ll  soon  be  old  at  this 

'  rate. 

Gee  whiz,  it  seems  as  if  I  just 
^et  through  accepting  handsome 
1  oresents  one  year  when  they  come 
it  me  again. 

I  don  t  want  any  of  you  fellows 
o  send  me  presents.  I  think  it’s 
!  earful  vulgar  to  accept  presents 
rom  gents.  But  if  you  do  send 
my  don’t  send  ’em  to  the  “Gro¬ 
cery  World  and  General  Mer¬ 
chant  office — I*d  never  get  ’em — 
here  all  jealous  of  me  shape  down 
here  and  spit  their  spite  out  on 
ne  every  way  they  can. 

Send  ’em  to  the  Almshouse.  If 

ain’t  there  on  Christmas  I  will 
|  >e  the  day  after. 

I  always  chuckle  a  good  bit  over 
'he  mix-up  the  grocer  gets  into 


kid. 

Mr.  Jones  is  our  popular  grocer. 
Last  year  he  gave  me,  or  my  fam¬ 
ily,  a  calendar  ^ith  the  holidays 
ticked  off  in  red.  April  Fool’s 
Day  was  among  the  red  ones — 
I’d  never  seen  it  done  before.  My 
wife  said — after  she  had  gotten 
her  Christmas  present  from  me — 
that  Mr.  Jones  felt  sure  April  1st 
must  be  my  birthday. 

Wasn’t  that  cunnin’? 

“There’s  no  reason  Mr.  Jones 
should  give  you  any  presents  at 
all,”  I  said  sternly  to  the  kid. 
“Why  should  he  give  you  any¬ 
thing — do  you  give  to  him?” 

“It’s  the  custom,”  piit  in  my 
wife,  with  that  mild,  pleasant 
manner  which  always  gets  around 
about  December  1st,  “and  then 
we  give  him  all  our  trade,  don’t 
we?” 

“There  comes  that  fool  idea 
again,”  I  said,  “that  because  you 
buy  goods  of  a  man  he  owes  you 
something!  Why  do  you  buy 
goods  of  him?  As  a  favor?  Sure 
not — it’s  because  you  think  you’re 
doing  better  for  yourself,  ain’t  it  ?” 

“Oh,  I  don’t  know,”  said  my 
wife,  “there  are  other  stores  I 
could  buy  of  just  as  well.” 

“Why  don’t  you  do  it  then?”  I 
demanded. 


Pure  Foods  are  the 
Only  Safe  Kind 

since  the  Government  has  shown  .that 
preservatives  are  detrimental  to  health. 
If  you  have  any  chemically  preserved  foods 
in  stock  get  rid  of  them  before  they  are 
confiscated  or  you  may  suffer  loss. 

There  are  no  preservatives  in 

57  VARIETIES 
PURE  FOOD  PRODUCTS 

and  you  run  no  risk  in  handling  them. 
They  are  absolutely  pure  and  the  guaran¬ 
tee  on  the  label  protects  you  against  all 
food  laws. 

Anything  that’s  is  safe  to  sell. 

H.  J.  HEINZ  COMPANY 

PITTSBURG  HEW  YORK  CHICAGO  LONDON 
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“I’m  not  sure  the  rest  would 
trust  us,”  she  said  sweetly,  an  im¬ 
pertinent  remark  which  had  noth¬ 
ing  to  do  with  the  case.  I  ignored 
it. 

“It’s  just  as  much  a  favor  to  you 
that  he  should  have  a  store  con¬ 
venient  to  the  house,”  I  said. 
“Has  it  ever  occurred  to  you  what 
you  and  the  other  females  around 
here  would  do  if  all  the  grocers 
should  pull  up  and  leave?” 

“Yes,”  she  said,  “I’d  buy  at 
wholesale.” 

“Whoop !”  I  said,  “you’d  make 
a  great  wholesale  buyer,  you 
would!  Your  idea  of  buying  at 
wholesale  is  to  buy  a  dozen  eggs 
all  at  once.” 

My  wife  sometimes  is  a  pretty 
stingy  buyer.  She’s  one  of  those 
calculating  females  that  will  buy 
one  egg  a  day  for  six  days  instead 
of  half  a  dozen  at  once,  so’s  the 
weekly  bill  won’t  run  up  so. 

“If  you  had  no  place  where  you 
could  buy  your  one  or  two  eggs 
at  a  time,”  I  went  on,  “you’d  be 
up  against  it  good  and  proper. 
Buying  eggs  at  wholesale !  It 
would  be  easier  for  you  to  learn 
to  lay  ’em.” 

These  women  never  look  on  the 


grocery  store  as  a  public  con¬ 
venience.  Not  a  bit  of  it !  If  they 
give  a  grocer  their  trade  it’s  out 
of  gracious  kindness ! 

I’ll  bet  the  women  who  have 
lately  moved  to  a  certain  new 
Philadelphia  suburb  see  the  con¬ 
venience,  though — maybe  for  the 
first  time  in  their  lives. 

One  of  the  big  city  builders  has 
just  promoted  a  high-grade  place 
out  a  little  way  on  the  Reading 
road.  Has  a  name  and  a  railroad 
station.  All  fine  houses — $8,000 
up. 

Not  a  durned  grocery  in  the 
place !  Every  woman  there’s  got 
to  go  into  town  to  buy  stuff,  or 
walk  about  two  miles!  Wouldn’t 
that  stew  you?  Never  thought  of 
it,  I’ll  bet,  till  they’d  bought  their 
high-priced  houses  and  moved  out 
there. 

Take  it  from  me,  those  women 
would  be  so  glad  to  see  a  grocery 
store  they’d  kiss  the  grocer. 
They  wouldn’t  have  their  hands 
out  for  Christmas  presents  or 
anything  else. 

But  to  come  back  to  the  con¬ 
versation  with  my  wife. 

“I’ll  bet  my  hat,”  I  said  to  her, 
“you’d  feel  sore  if  poor  Jones 


didn’t  come  up  with  some  footy 
little  thing  that  you  don’t  care  two 
pins  about,  but  that  cost  him  all 
told  a  lot  of  money.  ’Fess  up  now, 
wouldn’t  you?” 

“Npt  at  all,”  she  said  with  dig¬ 
nity,  “I  shouldn’t  feel  sore  in  the 
least.  I  might  feel  as  if  he  had 
not  been  as  generous  as  some 
merchants.” 

But  that  wouldn’t  be  a  sore 
feeling- — oh,  my,  no  ! 

“I’d  feel  sore  all. right,”  said  my 
frank  and  enterprising  kid,  “and 
I’d  never  go  there  again  when  I 
could  go  som’ers  else,  neither.” 

Wasn’t  that  cute?  I  have  a 
bright  family,  fellows.  Why,  that 
boy  who  just  spoke,  when  he  was 
two  years  old,  he  said - 

Who  hollered  “get  the  hook” 
then  ? 

All  right,  if  you  don’t  want  to 
hear  the  most  interesting  stuff 
you  ever  heard  in  your  life,  it's 
your  loss,  not  mine. 

“Suppose  business  has  been  so 
bad  the  whole’  year  that  Jones 
hasn’t  made  a  cent,”  I  went  on. 
“Wouldn’t  it  be  rubbing  it  in  to 
expect  him  to  give  Christmas 
presents  and  go  still  further  in 
the  hole?” 


“That  could  n’t  be,”  she 
answered  with  asperity,  “with  the 
prices  he  charges.  He  ought  to 
give  some  of  it  back  in  Christmas 
presents.” 

Say,  there’s  a  bright  thought, 
fellows.  An  easy  way  to  give 
Christmas  gifts  to  your  customers 
and  not  feel  it — soak  ’em  hard 
during  the  year  and  give  ’em  a  re¬ 
bate  on  December  25th. 

If  there  is  any  gentleman 
among  you  who  thinks  this  idea 
is  worth  money,  he  may  address 
a  check  to  me,  care  of  my  club — 
the  Henpeckers. 

Well,  I  hope  you  fellows  all 
have  a  good  Christmas.  Here’s 
looking  at  you  and  happy  days. 

The  Stroller. 


These  trade-mark  crisscross  Ime^  on  every  package 

Cresc<kfints^md4arley 

Crystals>T%r,fKFD„oDDE!SE“T 

For  cases  of  STon»yn«TEs%^,  KiDrt^«D  Liver  Troubles 

Unlike  other  amf  Ajl^octors'^booli^ample,  write 

FARWELL  4  RHINE5,  WATERTOWN,  N.  V.,  U.  S.  A. 

PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

ft.  IV.  BISHOP 

Attorhbv  at  Law 

90S  G  St.,  IV.  W„  Washington,  D.  C. 


Here’s  aTreat  forYou  and  YourTrade 

Oysters— in  cans — with  all  the  true  flavor  and  natural  taste  of  fresh 
oysters  retained.  These  oysters  are  selected  for  their  size  and  quality  ;  are 
guaranteed  to  be  pure  and  free  from  all  contamination  and  are  taken  from 
selected  stock,  grown  on  our  own  beds  and  put  up  by  the  most  sanitary 
methods  known  and  under  our  personal  supervision. 

We  use  our  monogram  to  designate  these  oysters  and  call  them  our 

MONOGRAM  BRAND 

They  are  put  up  in  quart  cans  and  are  shipped  two,  three  or  four 
dozens  to  the  case.  We  should  like  to  quote  you  prices  on  these,  and  also 
on  New  York  Counts  and  Culls,  opened  or  in  shell. 

We  operate  under  permit  from  the  Board  of  Health  of  New  York  City. 

Merrell- Haviland  Oyster  Company 

Boat  2,  Foot  of  Bloomfield  Street,  New  York  City 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  F.  FORBES 

FORBES  BUILDING 

COSHOCTON,  OHIO 


WHAT  ABOUT  YOUR  WINTER  BUTTER  ? 


In  summer  time  it’s  a  good  deal  easier  to  get  good  butter,  though  even  then  it’s  not  easy  to  get  successive  shipments  to  run  regularly. 

In  winter  butter  often  runs  neither  good  nor  regularly.  Isn’t  it  a  fact  that  no  matter  how  careful  you  are  you  will  get  complaints  from  customers? 

Our  Gurnse  Butter  is  perfect  in  all  seasons,  and  it  keeps  so.  It  involves  tremendous  trouble  and  care  to  keep  it  regular,  because  the  tendency  of 
butter  is  to  vary.  Nevertheless  we  do  it,  and  to  that  fact,  as  much  as  to  Gux>nse’s  superfine  goodness,  we  credit  the  brand’s  remarkable  success. 
You’ll  never  regret  the  day  you  made  Gurase  your  leader. 

Packed  in  20,  30  and  50-pound  boxes — pounds  arid  half-pounds — 37  cents.  Prices  subject  to  market  changes. 

T.  F.  BROWN  tfc  OO..  39  S.  FRONT  ST..  PHILADELPHIA 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  Into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Nut  Window. 

Here  is  a  drawing  of  a  house 
which  by  experience  makes  a  very 
attractive  decoration  for  a  win¬ 
dow. 

First,  I  made  the  house  of  a 
store  box  and  covered  the  roof 
entirely  with  almonds  fastened 
with  glue.  The  sides  and  front 


inches  wide,  28  inches  long  and 
24  inches  high. 

Would  appreciate  it  very  much 
if  you  put  it  in  your  next  issue  of 
the  Window  Dressing  Depart¬ 
ment.  Am  a  clerk  for  Robert  A. 
Enders.  Been  in  his  employ  for 
more  than  seven  years.  Same 
time  he  being  a  subscriber  to  the 


of  the  house  I  took  the  half  shells 
of  English  walnuts  and  the  vacant 
place  between  hazel  nuts.  The 
window  frames  are  also  covered 
with  almonds.  For  the  chimney 
I  used  pecans,  which  represent  a 
stone  chimney  and  Santa  on  the 
roof,  which  is  a  great  drawing 
card.  The  background,  as  you 
see,  is  lattice  work,  with  grape¬ 
vines  and  fastening  Malaga 
grapes  to  the  vines,  using  seedless 
and  seeded  raisins.  Same  time,  the 
packages  being  effective  makes  a 
very  appropriate  window  for 
Christmas  or  New  Year.  At 
night  I  light  the  house  with  a 
red  and  green  light.  Electric  is 
the  best.  The  size  of  house  is  20 


“Grocery  World  and  General 
Merchant,”  he  would  appreciate 
it  also. 

Irvin  E.  Deppen. 
Harrisburg,  Pa. 

A  Window  of  Some  Christmas  Goods. 

I  am  sending  you  a  sketch  of  a 
window  I  put  in  this  week. 

I  laid  red  and  white  paper  on 
the  floor,  took  sticks  and  barrel 
hoops  to  make  the  arches.  I  then 
took  and  nailed  a  strip  of  wood 
about  three  feet  above  the  arches 
the  length  of  the  window.  I  took 
red  and  green  crepe  paper  and 
covered  the  arches ;  took  red  and 
green  crepe  paper,  cut  in  ij4 
inches  wide,  nailed  them  on  the 


top  stick  slanting  to  the  arches, 
one  color  one  way  and  one  the 
other.  Where  the  arches  met  I 
made  puffs  out  of  crepe  paper. 
The  first  arch  has  a  bunch  of 
bananas  and  the  last  a  large 
bunch  of  white  grapes  with  a 
sign  under  it,  the  second  a  mound 
of  apples,  the  third  lemons,  the 
fourth  oranges.  The  second, 
third  and  fourth  all  have  signs 
above  hanging  on  cords.  The 
rest  of  the  ydndow  is  full  of  plates 
of  nuts  of  all  kinds  and  candies. 
The  floor  is  strewn  with  nuts, 
candies  and  small  cakes. 

C.  F.  Miller. 

25 7  W.  Walnut  street, 

Lancaster,  Pa. 


Written  for  the  “Grocery  World  and  General 
Merchant.” 

Bear  Represents  Hungry  Grocer 
Hunting  for  Profit. 


Waggish  Contributor  Makes  Pithy 
Comment  on  Cream  of  Wheat  Co.’s 
Current  Magazine  Advertisement. 
No  Doubt  that  the  Grocer  Can  Cut 
the  Goods  Out. 

I  propose  for  the  Cream  of 
Wheat  controversy  the  latest 
illustration  of  the  Cream  of 
Wheat  people,  viz.,  the  advertise¬ 
ment  in  the  “Delineator”  ,for 
January  showing  a  hungry  bear 
devouring  Cream  of  Wheat.  This 
suggests  the  inquiry — does  the 
bear  represent  the  hungry  grocer 
hunting  in  the  case  of  Cream  of 


Wheat  for  a  profit  ?  The  manager 
of  the  Cream  of  Wheat  Co.  is 
only  an  example  of  what  uncurbed 
corporations  and  trusts  will  do. 
They  ,  show  with  others  that  ex¬ 
cept  for  their  benefit  nothing  will 
be  considered  that  does  not  prom¬ 
ise  extra  profit  to  themselves. 

I  have  been  able  in  the  past  to 
cut  out  Cream  of  Wheat  and  be¬ 
lieve  I  can  do  so  again.  Suppose 
the  retail  dealers  try  to  get  along 
without  it  for  a  few  months. 

Congratulating  the  retail  gro¬ 
cers  of  Pennsylvania  that  they 


have  a  good  champion  of  their 
rights  in  the  “Grocery  World  and 
General  Merchant,”  and  with  the 
compliments  of  the  season,  I  re¬ 
main,  J. 

Cresco,  Pa.,  Dec.  15,  1908. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


LXIII.— Health  as  a  Business  Asset. 

The  man  who  would  be  a  thor¬ 
ough  success  in  business  should 
take  the  best  of  care  of  his  health. 
He  should  remember,  at  all  times, 
that  no  matter  how  much  of  a 
success  he  makes  if  he  loses  his 
health  he  loses  the  possibility  of 
enjoying  the  fruits  of  his  labor, 
and  he  should  also  remember  that 
the  loss  of  his  health  at  any  stage 
of  his  business  career  will  Mean 
a  corresponding  decrease  in  the 
proportion  of  success  he  will  at¬ 
tain. 

To  the  young  man  who  must 
depend  absolutely  upon  his  own 
exertions  for  his  success  in  life 
it  sometimes  seems  almost  im¬ 
possible  to  reserve  enough  hours 
from  business  to  take  the  proper 
care  of  the  health,  but  it  is  gen¬ 


erally  a  matter  of  selection.  If 
some  indoor  enjoyment  can  be  set 
aside,  and  the  time  devoted  to 
healthy  exercise  such  as  a  long 
walk  in  the  country,  where  the 
deep  breathing  of  pure  air  can  be 
enjoyed  to  the  full,  or  even  long 
rides  in  the  country,  it  will  go  far 
towards  retaining  the  health, 
which  would  otherwise  be  lost, 
but  by  all  odds  the  walks  arc  the 
best,  and  they  can  be  taken  while 
going  to  work  in  the  morning  if 
no  other  time  can  be  found.  The 
walk  will  soon  become  enjoyable, 
and  a  habit  of  that  kind  con¬ 
tracted  in  early  life  will  be  a  safe¬ 
guard  against  the  business  break¬ 
down  in  later  years.  The  brain 
cannot  do  its  best  work  unless  it 
has  the  assistance  of  a  healthy 
body.  F.  A.  P. 
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THE  GROCERY  MARKETS 


Tea. 


The  tea  market  9hows  a  fair  and 
steady  demand.  Buyers  are  tak 
ing  goods  for  actual  wants  only, 
and  their  wants  at  this  season  are 
not  large.  Prices  show  no  change 
and  there  seems  to  be  no  condi¬ 
tion  which  can  cause  a  change. 
The  total  production  of  tea  this 
year  is  not  much  if  any  in  excess 
of  the  demand,  speaking  particu 
larly  of  the  desirable  grades,  and 
the  market  therefore  is  likely  to 
remain  about  steady. 

Coffee. 

The  market  for  Rio  and  San¬ 
tos  coffee  has  been  stupid,  dull 
and  weak  during  the  week, 
though  it  closed  somewhat  more 
steady  than  it  ruled  early  .in  the 
week.  The  market  has  been  more 
or  less  heavy,  though  conditions 
may  be  improved  somewhat  by 
the  fact  that  the  new  syndicate 
loan  provides  that  no  syndicate 
coffee  shall  be  sold  for  one  year. 
Mild  coffees  are  steady  and  in 
fair  demand.  Java  and  Mocha 


and  haddock  are  unchanged  and 

dull.  Salmon  is  selling  in  a  small 
way  at  prices  that  show  no 
change.  Sardines  of  all  grades 
are  steady  to  firm  and  in  light  de¬ 
mand. 


Window-Dressing  Articles  Wanted 


unchanged  and  in  moderate  de¬ 


mand. 

Sugar. 

Sugar  still  continues  to  be 
demoralized.  Raw  sugar  shows 
no  special  change  for  the 
week,  but  the  outlook  is  un 
settled  and  uncertain.  Refined 
sugar  is  unchanged  on  the 
last  basis,  but  the  refiners  are 
still  at  odds,  and  to  cure  the  pres¬ 
ent  unsatisfactory  situation  a 
radical  change  in  selling  methods 
will  be  made  about  the  first  of  the 
year.  The  demand  for  refined 
sugar  is  moderate. 

Syrup  and  Molasses. 

Glucose  declined  20  points  fur 
ther  duringthe  week,  makinga  drop 
of  nearly  half  a  cent  from  the  top. 
Compound  syrup  also  dropped 
2^2  cents  per  gallon  in  sympathy, 
making  the  total  decline  there 
4R>  cents.  This  reduces  syrup  to 
a  comparatively  low  level.  The 
demand  is  fair.  Sugar  syrup  is 
unchanged  and  in  fair  demand. 
Molasses  is  steady  to  firm  and 
shows  no  change  in  prices  for 
the  week. 

Fish. 

The  fish  market  is  dull  and  will 
remain  so  for  the  balance  of  the 
season.  Norway  mackerel,  how 
ever,  is  firmly  held.  Irish  mack¬ 
erel  are  not  quite  so  firm  and  prob¬ 
ably  some  concessions  could  be 
obtained  in  them.  The  demand 
for  mackerel  is  light.  Cod,  hake 


Canned  Goods. 

The  tomato  market  is  weak  on 
about  last  week’s  basis — 6 
cents  for  Maryland  3s,  with  65 
cents  bid  and  likely  soon  to  be 
accepted.  The  tomato  outlook  is 
not  strong,  though  it  ■  is  reason 
ably  sure  that  with  any  active  de¬ 
mand  prices  would  advance. 
Corn  is  in  fair  demand  at  prices 
that  are  nominally  unchanged. 
Some  New  York  packers,  for  ex¬ 
ample,  are  willing  to  shade  in 
order  to  move  goods  quickly. 
Low  grade  peas  are  in  fair  de¬ 
mand,  the  entire  list  of  prices 
being  unchanged.  Peaches  are 
unsettled  as  to  price  and  very 
light  as  to  demand.  Apples  range 
from  $2.40  to  $2.50  for  New 
York  State  gallons.  The  quality 
of  this  year’s  pack  of  apples 
seems  to  be  unusually  poor,  some 
of  the  brands  sold  at  even  $2.50 
leaving  much  to  be  desired.  Cali¬ 
fornia  canned  goods  are  weak  and 
unsettled,  the  market  not  being 
in  a.  satisfactory  condition  for 
large  holders  of  stock.  Small 
Baltimore  canned  °-oods  are  un¬ 
changed  and  dull. 

Dried  Fruits. 

Prunes  are  still  weak.  Outside 
stock  can  be  bought  for  2%  to 
3-cent  basis,  and  Santa  Claras  at 
3/4  at  the  outside.  The  demand 
is  light.  Peaches  are  selling 
fairly  well  at  unchanged  prices. 
Apricots  are  scarce  and  high  and 
in  fair  demand.  Currants  are  in 
excellent  demand  at  unchanged 
prices.  Raisins  are  very  weak 
and  in  very  unsatisfactory  de¬ 
mand.  Offers  of  fancy  seeded 
have  been  made  during  the  week 
at  5/4  cents  coast.  Citron,  dates 
and  figs  are  active  at  ruling 
prices. 

Butter. 

The  butter  market  has  been 
very  firm  and  active  during  the 
past  'week.  There  has  been  an 
increased  demand  for  everything 
in  the  butter  line,  and  the  make 
is  short,  as  is  usual  for  the  sea¬ 
son.  The  percentage  of  high 
grade  butter  is  very  light  and  all 
grades  meet  with  ready  sale  at 
top  quotations.  There  will  likely 
be  a  falling  off  in  the  wholesale 
demand  on  account  of  the  pre 
vailing  holiday,  and  for  this  rea 


For  several  months  the  “  Grocery  World  ”  has  been  looking  foi 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ’ 
and  contribute  a  good,  suggestive  weekly  article.  We  have  triec 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers 
probably  every  one  of  whom  has  some  technical  knowledge  of  win 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original— in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $$  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department."  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


son,  in  spite  of  the  strength  o 
the  market,  there  may  be  no  fur¬ 
ther  advance  at  the  present  time 
The  market  is  very  healthy  and 
will  likely,  remain  unchanged  un¬ 
til  after  January  1st. 

Eggs. 

The  egg  market  is  barely 
steady  at  a  decline  of  2  cents  per 
dozen.  There  has  been  some  in¬ 
crease  in  the  production  of  fresh 
eggs  and  the  demand  has  been 
only  moderate  owing  to  the  ex¬ 
treme  high  prices.  The  future 
will  depend  upon  the  production 
of  fresh  eggs,  which  is  in  turn 
dependent  on  the  weather.  The 
market  at  present  is  in  quite  an 
unsettled  condition. 


Cheese. 

The  cheese  market  is  firm  and 
unchanged.  There  is  a  very  light 
consumptive  demand,  as  is  usual 
for  the  season.  The  trade  look 
for  continued  dull  trading  until 
after  the  first  of  the  year,  after 
which  there  is  always  a  better 
consumption,  usually  accompan¬ 
ied  by  slightly  higher  prices  as 
carrying  charges  increase.  The 
stocks  of  cheese  in  storage  are 
lighter  than  for  some  years,  and 
the  market  is  in  a  very  healthy 
condition. 


Produce. 

Potatoes,  York  State,  85  to  90 
cents  per  bushel,  demand  good; 
Scotch,  $2.50  per  sack,  demand 
fair;  sweets,  prime,  50  to  60  cents 
per  basket;  culls,  30  to  35  cents 
per  basket,  demand  good;  car¬ 
rots,  30  to  35  cents  per  basket, 
demand  fair;  Jersey  cabbage,  25 
cents  per  basket,  demand  fair; 
York  State  (Danish),  $33  to  $35 
per  ton,  demand  fair;  white  tur¬ 
nips,  12R2  to  15  cents  per  basket, 
demand  fair;  beets,  choice,  $1.75 


per  barrel,  $3  to  $3.50  per  hun¬ 
dred  bunches,  demand  fair;  yel¬ 
low  onions,  40  cents  per  basket, 
demand  good ;  white  pickling, 
70  to  75  cents  per  basket,  demand 
fair;  York  State  salad,  $1.50  to 
$1.75  per  barrel;  Florida,  $1.50  to 
$2  per  barrel,  demand  fair;  horse 
radish,  $3  to  $3.50  per  barrel,  de¬ 
mand  fair ;  watercress,  $1  to 
$1.50  per  barrel,  demand  good; 
Pennsylvania  celery,  6  to  10  cents 
per  bunch;  Western  and  Kalama- 
zoo,  65  to  75  cents  per  bunch,  de¬ 
mand  good;  parsnips,  $1  to  $1.25 
per  barrel,  demand  fair;  pump¬ 
kins  (Boston  squash),  90  cents  to 
$1  per  barrel,  demand  fair;  spin¬ 
ach,  Pennsylvania,  $1.25  to  $1.50 
per  barrel ;  Southern,  75  cents  to 
$1  per  barrel',  demand  fair ; 
oyster  plants,  $2.50  to  $3  per 
hundred  bunches,  demand  fair; 
hothouse  radishes,  $3  to  $3.50  per 
hundred,  demand  fair. 


Beans  and  Peas. 

Pea  beans  have  developed 
some  weakness.  Domestic  pea 
beans  are  nominally  quoted  at 
$2.3°,  but  some  holders  are  shad¬ 
ing  below  that.  Imported  pea 
beans  average  $£.10.  Domestic 
marrows  average  $2.40,  and 
imported  $2.30.  The  demand  for 
jeans  is  light.  California  limas 
show  no  change  and  light  de¬ 
mand.  Split  and  dried  peas  are 
firm  and  unchanged,  with  the  ex¬ 
ception  of  yellow  splits,  some 
sales  of  which  have  been  made 
a  shade  off. 


Provisions. 

The  provision  market,  as  usual, 
is  very  dull.  There  is  only  a 
limited  demand  and  prices  are 
unchanged  and  only  steady. 
Smoked  hams  are  practically  at  a 
standstill.  Both  pure  and  com- 


pound  lard  are  steady  at  un¬ 
changed  prices,  and  the  con¬ 
sumptive  demand  absorbs  all  ar¬ 
rivals.  Barrel  pork,  dried  beef 
and  canned  meats  are  unchanged 
and  very  dull. 

Poultry. 

The  outlook  is  for  a  normal 
supply  of  everything  in  this  line. 
The  turkeys  getting  in  are  show¬ 
ing  better  quality  than  the 
Thanksgiving  receipts,  and  the 
outlook  is  for  an  ample  supply  at 
about  present  prices — 20  to  22 
cents  per  pound.  Chickens,  ducks 
and  geese  are  in  ample  supply. 
The  average  market  for  roasting 
chickens  is  about  17  cents;  fowls, 
14I/2  cents,  ducks,  15  and  geese 
15.  The  demand  is  lively. 

Green  Fruit. 

Apples,  per  barrel,  Kings,  $4  to 
$4.25;  Baldwins,  $3.75  to  $4; 
Hulbersons,  $3.50  to  $3.75  ;  Green¬ 
ings,  $3.50  to  $3-75;  Northern 
Spy,  $4  to  $4.25  ;  Bellflower,  $1.40 
per  box;  Ben.  Davis,  $2  per  box; 
Jonathan,  $2.25  per  box,  demand 
fair;  bananas,  large,  $1.25  to 
$1.75  per  bunch;  8-hands,  90 
cents  to  $1.25  per  bunch;  7- 
hands,  65  to  75  cents  per  bunch ; 
6-hands,  50  to  60  cents  per  bunch, 
demand  good ;  red  bananas,  $2.50 
to  $3.50  per  bunch,  demand  good  ; 
Florida  oranges,  $1.90  to  $2.25 
per  box;  India  River,  $3.50  to 
$4  per  box,  demand  good;  tan¬ 
gerines,  $3.25  to  $3.50  per  box, 
demand  good ;  California  lemons, 
$2.25  to  $3  per  box;  Messina, 
$2.25  to  $2.50  per  box,  demand 
good;  pineapples,  $1.75  to  $2  per 
crate,  demand  fair;  limes,  80 
cents  per  hundred,  demand  fair ; 
P'lorida  grapefruit,  $2.50  to  $3.50 
per  crate,  demand  good. 

Nuts. 

Peanuts,  green,  choice,  3 
cents  per  pound ;  fancy,  4^4 
cents  per  pound;  jumbo,  sH  cents 
per  pound ;  roasted,  choice,  85 
cents  per  bushel;  fancy,  $1.20  per 
bushel;  jumbo,  $1.45  per  bushel, 
demand  fair;  almonds,  paper  shell, 
14  cents  per  pound ;  soft  shell, 
13  cents  per  pound;  Brazils,  8j4 
cents  per  pound ;  filberts,  9j4 
cents  per  pound;  pecans,  nj4 
cents  per  pound;  walnuts,  nj4 
cents  per  pound;  mixed  nuts,  10 
cents  per  pound,  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 

Imported  Fish  Products. 

The  fish  trade  has  naturally 
been  neglected  during  the  holi¬ 
day  season.  Nevertheless,  prices 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


29 


for  Holland  herring  have  kept  up 
pretty  well,  owing  to  firm  market 
reports  from  Holland. 

Scotch  herring  continue  in 
good  demand  and  prices  are  very 
firm  owing  to  ‘short  supplies. 
There  are  quite  a  few  West  Coast 
herring  in  the  market  now,  taking 
the  place  of  regular  East  Coast 
herring,  on  account  of  their 
scarcity. 

Mackerel  trade  has  been  really 
better  than  expected,  and  Nor¬ 
way  mackerel  especially  have 
been  selling  rather  better  than  in 
a  hand-to-mouth  way  and  are  held 
very  firmly,  and  prices  are  tend¬ 
ing  higher.  Norwegian  shippers 
and  importers  here  have  all  lost 
a  lot  of  money  on  Norway  mack¬ 
erel  this  season,  owing  to  the 
very  serious  decline  since  the 
opening  prices  were  made,  and 
holders  are  not  inclined  to  part 
with  their  mackerel  now  unless 
they  get  a  little  better  prices,  and 
the  opinion  generally  prevails 
that  better  prices  will  be  realized 
after  the  turn  of  the  year. 

Trade  in  imported  oil  sardines 
has  been  rather  dull.  French  are 
in  very  scant  supply  and  Portu¬ 
guese  are  rather  scarce,  as  fish¬ 
ing  which  should  by  this  time  be 
in  full  swing  has  practically  not 
started  yet  in  Portugal. 

Norwegian  sardines  continue 
to  sell  very  nicely.  The  Nor¬ 
wegian  packers  have  agreed  not 
to  pack  any  sardines  during  the 
three  winter  months,  and  it  is 
only  natural  that  in  consequence 
supplies  will  be  much  shorter 
than  in  past  seasons.  Further¬ 
more,  those  Norwegian  smoked 
sardines  packed  in  pure  olive  oil 
are  gaining  in  favor  daily,  and 
the  sale  and  consumption  of  the 
same  is  increasing  steadily. 

Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 

Baltimore  Canned  Goods. 

The  general  estimate  of  the 
total  pack  of  tomatoes,  corn  and 
peas  in  the  United  States  in  the 
canning  season  of  1908  has  been 
already  more  than  discounted  by 
the  course  of  the  market  as  to 
the  prices  of  each  of  those  arti¬ 
cles,  so  that  the  official  publica¬ 
tion  of  the  figures  will  have  no 
influence  upon  the  trade.  The 
whole  year,  all  the  way  through, 
has  been  full  of  contradictions 
and  peculiar  features,  of  hopes 
and  disappointments,  and  the 
ringing  out  of  the  old  and  ring¬ 
ing  in  of  the  new  year  will  be 
celebrated  with  less  regret  on  the 
one  hand,  and  greater  enthusiasm 
on  the  other  hand,  than  was  ever 
perhaps  before  experienced  in 
canned  goods  circles,  especially 
by  the  canners  of  tomatoes.  The 
events  of  the  year  are  too  fresh 
in  the  memory  of  those  inter¬ 
ested  in  the  business  to  require 
recapitulation.  The  future  is 
what  we  must  deal  with,  putting 
pessimism  behind  us,  and  looking 
forward  to  the  possibilities  of  the 


H- 


Comes  to  you  with  a  big  sale.  If 
we  offered  you  a  new  article  and 
guaranteed  three  out  of  ten  of  your 
customers  would  buy  it  regularly 
you  would  think  such  a  seller  worth 
pushing.  That’s  the  way  with 
Hornby’s  Oafs — all  but  the  pushing. 
The  sale  is  there,  it’s  established. 


THE  H-O  COMPANY 


BUFFALO,  N.  Y. 


Be  Judged  by 
“Exton  Oyster  Crackers 


People  size  up  your  store  by  the 
brands  of  goods  they  have  known 
for  years.  “  Cxton  ”  Oyster  Crackers  have 
been  “The  Best  Known  and  Known  as 
the  Best  ’  ’  for  sixty-one  years.  The 
grocer  who  sells  them  gets  credit  for 
handling  Best  Quality  in  All  Lines. 


A.  Exton  <Sr  Company 

TRENTON,  IV.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers  Stamped  “  EXTON” 

"The  Best  Known  and  Known  as  the  Best ” 

Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co., 
Distributing  Agents.  116  South  Delaware  Avenue.  Philadelphia. 
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new  year,  each  one  doing  his 
part,  however  humble,  to  make 
his  fellow  forget  the  trials  and 
tribulations  of  the  year  now 
drawing  to  a  close. 

Reviewing  the  market  in  this 
section  the  past  week  there  is 
little  to  be  said  about  it.  Decem¬ 
ber  is,  as  a  rule,  the  dullest  month 
of  the  year  in  Baltimore,  and  the 
record  will  not  be  altered  in  that 
respect  this  time.  Some  sales  of 
tomatoes  for  deferred  shipment 
are  being  made  at  the  going 
prices,  the  goods  to  be  invoiced 
after  January  ist,  and  many  be¬ 
lieve  that  the  turn  in  the  road 
toward  a  general  improvement 
in  the  demand  and  values  is  in 
sight.  The  character  of  the  buy¬ 
ing  points  in  that  direction,  and 
a  general  patching  up  of  broken 
stocks  is  anticipated  after  inven¬ 
tory  time  is  over  and  a  new  basis 
of  selling  prices  is  adopted  by  the 
jobbers  to  meet  the  requirements 
of  the  situation.  During  the 
wetek  just  ended  there  was  not  a 
single  article  in  the  list  that  ad¬ 
vanced  or  declined  in  price,  a 
most  remarkable  thing,  and  prob¬ 
ably  without  a  parallel,  at  least 
not  in  this  market.  ♦ 

The  orders  for  tomatoes  for 
prompt  shipment  were  small, 
both  in  number  and  quantity,  the 
redeeming  feature  being  that  they 
were  well  scattered,  carrying  the 
inference  that  the  stocks  in  the 
hands  of  the  jobbers  are  smaller 


They’ll  Never 
Go  Back 

Many  a  person  tempted 
away  from  French  Sar¬ 
dines  by  the  excessive 
price,  will  never  go  back. 
Hundreds  of  them  are 
eating  Norwegian  Sar¬ 
dines,  which  they  like 
twice  as  well  as  they 
ever  liked  the  French. 

If  you  want  to  boom 
your  sardine  trade,  offer 
our  Vita  brand  of  Nor¬ 
wegians.  Small,  tender, 
silver-skinned  fish,  pre¬ 
pared  in  the  exclusive 
unmatchable  Norwegian 
fashion. 

They  make  trade  every¬ 
where  they  go. 

F.  11.  Phillips  &  Co. 

444446  Greenwhich  St. 

New  York 


than  usual.  Offers  for  large  lots 
at  less  than  the  present  prices 
were  promptly  refused,  an  indi¬ 
cation  that  the  holders  are  in 
more  comfortable  circumstances 
financially.  Some  excellent  trades 
can  still  be  picked  up,  and  they 
are  worth  attention. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 

Spices. 

The  market  continues  exceed¬ 
ingly  active,  with  very  steady 
advances  throughout  the  list.  It 
is  a  sure  fact  that  much  higher 
prices  will  rule  for  spices  during 
the  early  part  of  next  year. 

Pepper. — The  market  is  exceed¬ 
ingly  firm  and  much  higher  prices 
are  ruling.  Sharp  advances  have 
occurred  since  our  last  letter, 
and  pepper  in  all  has  advanced 
fully  i  cent  per  pound  during  the 
last  thirty  days.  These  prices 
will  rule  until  late  spring,  at 
which  time  there  is  a  possibility 
that  values  may  ease  up  some 
little. 

Cloves  very  much  firmer  and  in 
fair  demand.  We  look  for  sharp 
advances  to  occur  at  any  time. 

Mace  very  scarce  and  in  very 
fair  demand.  Prices  continue 
steady  and  firm. 

Nutmegs  in  very  active  de¬ 
mand.  Large  size  nuts  are  ex¬ 
ceedingly  scarce  and  have  adc 
vanced  about  2  cents  during  the 
week.  Nutmegs  are  still  low  and 
very  safe  at  present  values. 
Higher  prices  will  rule. 

Cassias  steady  and  somewhat 
firmer.  All  grades  in  very  fair 
demand. 

Gingers  exceedingly  scarce  and 
higher.  Demand  is  fairly  active. 
We  look  for  further  advances  to 
occur  after  the  turn  of  the  year. 

Seeds  and  Leaves. — Caraway  is 
firmer  and  higher  prices  are 
quoted.  Coriander  and  Poppy 
are  unchanged.  Mustard  is 
steady  at  very  attractive  prices. 
Sunflower  continues  very  high 
and  Prime  Stripe  Seed  is  scarce. 
Laurel  Leaves  much  firmer  and 
will  go  higher.  Marjoram  is  also 
higher  in  price. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


MARKET  NOTES. 

Florida  oranges  are  coming 
better,  and  the  price  for  the  best 
shows  a  slight  advance — $2.50  to 
$3.  The  demand,  howeve'r,  is 
slack. 

Florida  grapefruit  remains  un¬ 
changed  at  $2.50  to  $3  and  is 
wanted.  The  quality  is  good. 

Florida  squash  ranges  from  $3 
to  $3.25  per  bushel  box  and  are 
still  in  limited  demand. 

California  is  sending  some  good 
tomatoes  East,  the  price  averag¬ 


ing  $1.75  per  carrier.  Florida 
tomatoes  range  from  $2  to  $3.50 
and  the  quality  is  not  extra.  Hot¬ 
house  tomatoes  range  from  22  to 
25  cents  per  pound. 

Florida  salad  ranges  from  $1.75 
to  $2.25  per  half  barrel  and  is  in 
excellent  demand. 

Florida  strawberries  keep  high, 
ranging  from  50  cents  to  $1  per 
quart.  The  demand  is  slow. 

Florida  beans  range  from  $2.2' 
to  $2.50  per  basket  and  are  in  slow 
demand.  The  demand  is  light. 

Florida  cucumbers  are  sparce  at 
$2  to  $3  per  box.  Hothouse  cues 
from  Long  Island  range  from 
$1.75  to  $2  per  dozen.  The  de¬ 
mand  is  good. 

Florida  okra  is  dull.  The  price 
is  $2  to  $2.50. 

Florida  peas  range  from  $2.75 
to  $3.25  and  are  in  fair  demand. 
The  quality  is  fair. 

Hothouse  radishes  average  $3 
per  100  and  the  demand  is  light. 

Cranberries  are  getting  higher 
and  higher,  and  the  range  is  now 
$13  to  $20  per  barrel.  By  the 
crate  good  berries  bring  $4.  The 
demand  is  excellent. 

The  first  Bermuda  potatoes  are 
in  market,  ranging  from  $6.50  to 
$7  per  barrel.  The  demand  has 
not  yet  opened  up. 


New  Code  of  Ethics  for  North¬ 
west  Merchants. 


The  Inland  Empire  Retail  Dealers’ 
Association  Tell  Officially  What  They 
Consider  the  Right  Way  to  do 
Business. 


Special  Correspondence  of  "Grocery  World  and 

General  Merchant.” 

Spokane,  Wash., 

December  14,  1908. 

The  Inland  Empire  Retail 
Dealers’  Association  has  adopted 
a  “code  of  ethics,”  designed  to  ad¬ 
vance  the  interests  of  the  whole¬ 
salers  as  well  as  retailers.  The 
code  was  prepared  by  a  commit¬ 
tee  composed  of  Philip  Carbary 
and  C.  Anderson,  of  Spokane;  B. 
S.  Defenbach,  of  Sandpoint, 
Idaho,  and  O.  E.  Barr,  of  Coeur 
d’Alene,  Idaho.  The  full  text 
follows : — 

We  respectfully  submit  that  some 
action  should  be  taken  looking  to 
a  suppression  of  the  prevailing  prac¬ 
tice  of  wholesalers  selling  direct  to 
consumers,  and  in  order  to  do  this  a 


combined  friendly  effort  should  be 
made  to  arrive  at  a  satisfactory  defi¬ 
nition  of  the  word  “retailer”  as  dis¬ 
tinguished  from  “consumer.” 

Other  practices  which  we  con¬ 
ceive  to  be  inconsistent  with  the  best 
interests  of  either  of  the  parties  to 
this  meeting  are  as  follows : — 

Selling  opening  stocks  to  prospec¬ 
tive  merchants  who  have  neither 
moral  nor  financial  standing. 

Encouraging  the  opening  of  new 
stores  in  communities,  already  badly 
overdone. 

The  practice  of  giving  free  deals. 

The  overstocking  of  retailers,  a 
practice  which  invariably  encourages 
the  subsequent  cutting  of  prices. 

Failure  on  the  part  of  thq  whole¬ 
saler  to  investigate  the  causes  of 
slow  pay  on  the  part  of  the  retailer. 

There  should  be  more  co-operation 
between  the  wholesaler  and  the  as¬ 
sociations.  We  say  the  associations, 
because  it  is  through  these  bodies 
that  all  improvements  in  our  lines 
are  carried  out.  The  more  friendly 
the  wholesalers  are  with  their  trade, 
the  less  liable  will  they  be  to  cater 
to  peddlers,  the  so-called  brokers  and 
similar  concerns.  It  would  prevent 
the  practice,  now  too  common,  of 
wholesalers  having  actual  financial 
connection  with  retail  stores. 

There  should.be  more  of  the  spirit 
of  Samuel  Glasgow,  of  the  Centen¬ 
nial  Mill  Co.,  of  Spokane,  who  has 
refused  to  sell  his  goods  to  a  new 
concern  here,  giving  the  excellent 
reason  that  he  would  not  lend  as¬ 
sistance  in  the  building  up  of  a  busi¬ 
ness  antagonistic  to  his  friends,  the 
retailers,  who  had  been  the  princi¬ 
pal  factors  in  the  success  of  his  own 
concern. 

The  question  of  the  justice  of  the 
wholesaler  entering  into  competition 
with  and  often  underselling  the  re¬ 
tailer  whose  patronage  he  expects. 

R.  O.  McClintock,  representing 
the  Spokane  Wholesalers’  Asso¬ 
ciation,  was  one  of  the  speakers 
at  a  meeting  of  the  wholesalers 
and  a  committee  appointed  by 
the  Coeur  d’Alene  Grocers’  As¬ 
sociation,  an  auxiliary  of  the  In¬ 
land  Empire  Retail  Dealers’  As¬ 
sociation,  for  the  purpose  of  es¬ 
tablishing  a  trade  rule.  He  said 
that  such  conferences  are  pro¬ 
ductive  of  mutual  benefit,  and 
with  the  view  to  cementing  more 
closely  the  interests  of  the  whole¬ 
salers  and  retailers  he  urged 
frequent  meetings  of  these 
branches  of  the  trade,  adding: — 

That  our  organization  may  be 
placed  on  record,  I  wish  to  offer  the 
following  resolutions : — 

That  the  wholesale  grocers  of 
Spokane  exercise  the  utmost  loyalty 
to  the  retail  dealer  in  selling  only 
to  those  who  are  entitled  to  buy  at 
wholesale. 

That  we  do  not  encourage  new 
merchants  in  embarking  in  business 
in  places  already  overcrowded  with 
competition. 

That  we  refuse  financial  support 
to  the  incompetent  dealer  who  has 
not  the  ability  to  succeed  and  who  , 
through  ignorance  of  the  cost  of  do¬ 
ing  business  sells  goods  at  a  loss, 
thus  causing  his  competitor  much 
annoyance  and  loss  of  legitimate 
profit. 

In  doing  these  things  which  are 
fair  for  both  ourselves  and  custom-  , 
ers,  we  can  expect  and  will  receive 
the  support  of  the  retail  merchants 
throughout  the  Inland  Empire. 

August  Wolf. 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Imported  Sugar. 

Northfork,  Pa.,  Dec.  15,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Will  you  please  in¬ 
form  me  of  the  name  and  address 
of  a  broker  who  handles  imported 
sugar  ? 

Is  there  a  directory  printed  of 
the  different  brokers  ?  If  so,  where 
can  it  be  obtained? 

Yours  truly, 

E.  L.  Dibble. 

Rogers,  Holloway  &  Co.,  Bullitt 
Building,  Philadelphia,  handle  im¬ 
ported  sugar. 

Several  years  ago  there  was  a 
directory  of  the  brokers,  but  it  has 
probably  lapsed,  since  nothing  has 
been  heard  of  it  for  a  long  time. 

*  *  * 

As  to  the  “Business  Association 
of  Pennsylvania." 

Latrobe,  Pa.,  Dec.  10,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — I  inclose  leaflet  and 
.would  like  you  to  let  me  know  if 
this  association  is  O.  K.,  as  a  rep¬ 
resentative  is  in  town  collecting  sub¬ 
scriptions  for  same. 

I  inclose  stamp  and  would  thank 
you  very  much  for  a  prompt  reply, 
as  the  party  is  going  to  leave  town 
the  first  part  of  next  week. 

Yours  truly, 

Geo.  G.  Newcomer. 

The  “Business  Association  of 
Pennsylvania”  is  the  organization 
against  which  the  Pennsylvania  Re¬ 
tail  Merchants’  Association  has  is¬ 
sued  several  warnings.  The  “Gro¬ 
cery  World  and  General  Merchant” 
reiterates  its  advice  not  to  sub- 
\  scribe  to  its  work. 

*  *  * 

A  Pood  Show. 

- ,  Pa.,  Dec.  12,  1908. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — I  would  kindly  ask 
you  to  give  me  any  information  as 
how  to  conduct  a  pure  food  show 
properly,  and  your  knowledge  of 
the  advisability  or  financial  success 
in  larger  cities.  I,  as  an  individual, 
was  thinking  of  promoting  one  in 
our  city,  or  would  it  be  advisable 
to  have  the  merchants  in  a  body 
conduct  same? 

I  have  the  promise  of  the  support 
of  a  dozen  or  more  of  the  largest 


concerns  in  the  country  to  exhibit, 
such  as  Sprague,  Warner  Co.,  Chi¬ 
cago  (as  I  handle  their  goods)  ;  H. 
J.  Heinz  Co.,  Quaker  Oats, 
Shredded  Wheat,  Freihoffer,  Gen¬ 
esee  Pure  Food  Co.,  of  Philadel¬ 
phia,  and  many  others  of  the  pro¬ 
prietary  goods. 

Please  treat  this  as  a  personal 
matter  and  I  will  thank^  you  in  ad¬ 
vance  for  early  reply. 

Yours  truly,  M. 

The  best  informed  man  on  food 
shows  in  this  section  of  the  coun¬ 
try  is  undoubtedly  Wm.  Smedley, 
secretary  of  the  Philadelphia  Re¬ 
tail  Grocers’  Association,  202  S. 
Ninth  street,  Philadelphia,  Pa. 

*  *  * 

Manufacturer  of  a  Brand  of  Hominy. 

Washington,  D.  C^, 

Dec.  15,  1908. 

Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir : — Please  advise  me  who 
are  the  manufacturers  of  Redstone 
Flint  Hominy,  and  oblige 
Yours  truly, 

Verling  Harris. 

The  “Grocery  World  and  General 
Merchant”  has  not  been  able  to  find 
out  anything  about  this  brand. 
Does  any  subscriber  know  ? 


State  Association  Again  Warns 
Against  Mercantile  Tax 
Repeal  Scheme. 

State  Secretary  Says  Five  Representa¬ 
tives  Are  Busily  Begging  Money 
Through  Pennsylvania.  Small  Items 
of  Local  Association  News. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

Erie,  Pa.,  Dec.  18,  1908. 
We  are  informed  that  five  men 
and  a  female  stenographer  are 
canvassing  for  funds  at  Latrobe, 
Pa.,  and  are  gathering  autographs 
and  $5  contributions  for  the  re¬ 
peal  of  the  Mercantile  Tax  Law. 
All  members  of  affiliated  bodies 
of  the  State  Association  are  ad¬ 
vised  not  to  contribute  donations 
for  legislative  purposes.  It  is 
both  unwise  and  unnecessary. 

The  Homestead  Business  Men’s 
Association,  at  its  meeting  on  De¬ 
cember  8th,  nominated  the  follow¬ 
ing  officers;  President,  P.  C. 
Wagner;  vice-president,  C.  F. 
Botsford ;  treasurer,  John 
O’Leary;  secretary,  D.  J.  Craw¬ 
ford  ;  manager  of  picnic,  W.  A. 
Kessler.  The  election  will  take 
place  at  the  next  meeting.  There 
are  no  contests  and  all  of  the  old 
officers  will  be  re-elected.  Home¬ 
stead  has  adopted  the  State  Rat¬ 
ing  System.  A.  M.  Howes, 
State  Secretary. 


)  < 

GLASS  JARS  OF 

Pure  Cod 


<Jf  T  h  i  s  is  our  pure 
Georges  Cod — p acked 
in  glass.  Clean,  thick, 
meaty  pieces  of  pure 
white  cod,  preserved 
only  with  sea  salt,  and 
then  kept  from  spoiling 
by  the  vacuum  process 
of  sealing.  Open  a  jar 
any  time  and  you’ll  find 
the  contents  moist  and 
tender. 

This  is  just  as  certain 
to  sell  as  sugar — with  a 
good  deal  more  profit. 


Swift  &  Company 

- N  ( - 


FOR  CHILDREN 

You  can  especially  recom¬ 
mend  Wheatena  for  child¬ 
ren’s  food — it  is  an  ideal 
builder  of  health  for  them. 
Every  mouthful  they  take  is 
easily  digested  and  changes 
into  fine  growing  material. 

Push  this  thought  along  a 
little  and  you’ll  find  a  sub¬ 
stantial  increase  in  the 
Wheatena  demand. 

The  roasted  kernels  of 
fancy  selected  wheat,  prepar¬ 
ed  as  we  do  it,  sterilized  and 
sealed. 

The  Wheatena  Company 

Rahway,  New  Jersey 


FOREIGN  AND  DOMESTIC 
GREEN  FRUITS. 

Corrected  by  R.  Daetwyler  &  Co. 


Messina  Lemons — 
Extra  Fancy,  300  size, 
“  “  .360  “  . 

Choice,  300  size . 

44  360  size . 


Per  box 
3  -50 
3.00 
3.00 

2.50  to  2  75 


Jamaica  Bananas — 

Selected,  10  hands,  packed  1  in  barrel. 


n 

9 

••  “ 

44 

9 

2  in  crate. 

44 

8 

n 

1  44 

i< 

8 

*t 

2  44 

“ 

7 

n 

2  " 

44 

7 

3  " 

Per  bunch 
...  2.00 

...  1.50 
...  1.25 

...  1. 10 

...  1. 00 

...  -75 

...  .65 


Tangerines — 

Fancy,  120  to  box,  per  y2  box .  x .  75 

44  144  44  44  44  .  1.70 

44  168-200  to  box,  per  x/2  box.  1.65 


to  2.00 
to  1.90 

to  1 . 75 


California  Lemons — 
Extra  Fancy,  300  size, 
360  44 

Choice,  300  size . 

tl  360  44  . 


Fancy  Almeria  Grapes — 

Extra  Fancy,  barrels,  weight  65-66 
u  x/2  barrels,  weight  38 

Fancy,  barrels,  weight  64-66 . 

Extra  Choice,  barrels,  weight  63.. 
Choice,  barrels,  weight  63 . 


5-5o 


Fancy  Florida  Oranges — 

Fancy  Brights,  96  to  box . 

44  126  44  . 

44  150-176  to  box. 

200-216  44 

44  250-288  44 


Per  box 


2.25  to  2.50 
2.25  to  2.50 
2.50 


Fancy  Florida  Grapefruit — 

Fancy  Bright,  36  to  box . 

46  “  . 

44  54-64  to  box.. 

44  80-96  44  .. 


Per  box 
3  00 
2.85 
2-75 
2.75 


to  6.00 
3.00 
5. 00 
4  5o 
4.00 


Per  box 
3.00 
3-50 
3-75 
3-50 


Golden  Russetts,  96  to  box .  2.15 

44  126  44  . 

44  150-176  to  box....  2.00  to  2.25 

44  200-216  44  ....  2.00  to  2.25 

44  250-288  44  2.40 


Golden  Russetts,  36  to  box .  2.25 

46  “  2.75 

54-64  to  box .  3.00 

80-96  44  2.75 


GIVE  SOME  ATTENTION  TO 
THE  MONEY  MAKER 

Fine  fruit  not  only  brings  people  into  your 
store  but  if  you  buy  the  right  goods  at  the 
right  prices  you  make  splendid  profits. 

We  will  show  you  how  to  make  money  on 
fruit  if  you  will  get  in  to  see  us. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  inserted  or  subscribers  fret 
cut.  Answers  may  be  addressed  to  the  Grocsrt  World  when  desired,  provided  the  advertisement  U 
accompanied  by  re  cents  In  postage  to  pay  for  remalllng  the  same.  To  non-subscribers  the  price  is  50 
cents  per  lasne. 


WANTED. 


WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia _ tf 

WANTED. — Second-hand  National  Cash 
Register  that  prints  sales  slips,  and  two 
butcher  blocks.  Must  be  A  1.  State  price 
and  condition.  Address  Jacob  T.  Shils, 
Atlantic  City,  N.  J.  25 


FOR  SALE. 


FOR  SALE. — One  Stanley  Steamer  Run¬ 
about  Automobile;  cost  when  new  $1,100; 
been  remodeled;  will  take  I125.  One 
Acme  Peanut  Roaster;  cost  new  $17.50; 
will  take  $5.  One  old  (Antonius  Stradiva- 
rius,  Cremonenfts  Faciebat  Anno  1721  a|s) 
Violin,  with  above  inside  of  back;  will 
take  $175;  good  music  and  an  old  relic. 
A.  T.  Morse,  Canton,  Pa.  26 

FOR  SALE. — Vermont  maple  syrup;  guar¬ 
anteed  absolutely  pure,  A  No.  1  quality. 
$1.00  per  gallon,  F.  O.  B.  East  Fairfield,  Vt. 
Sample  shipment,  from  one  to  ten  gallons, 
delivered,  all  charges  prepaid,  to  any  office 
of  the  American  Express  Co.,  or  as  far  as 
carried  by  American  Express  Co.,  for  $1.35 
per  gallon.  L.  L.  Story,  East  Fairfield, 
Vermont.  25 

FOR  SALE. — In  Bergen  Co.,  N.  J.,  stock 
and  fixtures  of  a  first-class  general  store, 
including  two  delivery  wagons,  two  sleighs, 
harness,  etc.  Building  contains  large  stor 
age  rooms,  eight  (8)  living  rooms,  barn  and 
three-quarter  acre  ground.  Fruit  trees  in 
abundance.  Present  owner  also  runs 
wagon  to  station  for  the  accommodation  of 
passengers  and  express.  The  only  store  in 
a  village  of  300-400.  Rent,  $22  50  per 
month.  Price,  $[,200.  A  rare  opportunity 
for  live  man.  Address  “B.  H.,”  care 
“  Grocery  World  and  General  Merchant,” 
927  Arch  9treet,  Philadelphia,  Pa.  26 

FOR  SALE. — A  grocery  store — stock  and 
fixtures — in  good  neighborhood  near  Elev¬ 
enth  and  Germantown  Avenue.  Stock  is 
clean,  fresh  and  well  selected.  Will  sell 
cheap.  Owner  is  engaged  in  other  line. 
Address  “Z.  Z.,”  care  “Grocery  World 
and  General  Merchant,”  927  Arch  Street, 
Philadelphia,  Pa.  2 

FOR  SALE. — Cheap,  one  Bishop  Babcock 
Co.  soda  fountain,  with  two  ironclad  tanks. 
In  first-class  condition  and  good  as  new, 
having  been  used  only  two  months.  Will 
sell  on  easy  terms  or  dating.  One  Stimp- 
son  Computing  Scale.  One  %  H.  P.  motor, 
direct  current  and  one  No  7  coffee  mill. 
Inquire  W.  A.  Bosserman,  York,  Pa.  1 

FOR  S\LE. — Fat  can,  in  use  only  short 
time.  Will  sell  cheap.  Hugh  Murphy, 
2330  Pine  Street,  Philadelphia,  Pa.  25 

FOR  SALE.— Two  Perfection  rotary  meat 
chippers  in  good  order.  $4  50  each— cost 
$14  each.  Also  six  Enterprise  chippers,  $1 
each — good  order.  Counter  platform  scales, 
weigh  300  lbs.,  good  order,  $4.  Nearly  new 
Howe  scale,  large  brass  scoop— scoop  holds 
15  lbs.  sugar— cost  $12,  will  sell  for  $5. 
Five  automatic  chewing  gum  machines,  $1 
each.  C.  E  Allinson,  Burlington,  N.  J.  26 

FOR  SALE. — Stimpson  Peerless  No.  5 
Coffee  Griader.  Perfect  condition.  In  use 
six  months.  Ball  bearing  ratchet  handle, 
invisible  balance  wheel.  Occupies  only  21 
inches  square  floor  space.  Will  grind  two 
pounds  of  coffee  per  minute  with  one-half 
the  exertion  of  old  style  mills.  A  $75  mill 
f°r  $ 35 ■  Napoleon  Favreau,  54-56  Willow 
Street,  Cohoes,  N.  Y.  26 

FOR  SALE.— Pure  maole  syrup,  put  up  in 
one  gallon  tin  cans.  Price,  90  cents  per 
gallon.  Arthur  L.  Young,  Attica,  N.  Y.  25 

FOR  SALE.— Grocery,  meat  and  provision 
store,  also  manufacturer  of  provisions,  in 
Chester  Countv,  about  25  miles  from  Phila¬ 
delphia.  Doing  $15000  yearly— one-half 
cash  and  one-half  credit  business  which  is 
good.  Stock  of  about  $1  000.  Fixtures  to 
be  sold  at  an  appraised  value,  about  $600. 
This  store  has  netted  the  owner  above  all 


living  and  personal  expenses  $1,000  a  year 
for  the  last  five  years.  Dwelling  for  sale, 
but  will  rent  for  $40  per  month.  Ill  health 
causes  selling.  Address,  “M.  P.,”  care 
“Grocery  World  and  General  Merchant,” 
927  Arch  Street,  Philadelphia,  Pa. 

FOR  SALE. — In  Lancaster  County,  store 
property  for  $3,000,  which  can  be  bought 
for  half  cash  and  balance  on  mortgage. 
This  place  is  occupied  at  the  present  time 
by  a  first-class  general  store,  and  can  be 
bought  as  an  investment  on  which  the 
rental  will  pay  a  big  dividend.  For  further 
particulars  address  Robert  S.  McClure, 
Bart,  Lancaster  County.  Pa.  25 

FOR  SALE. — Coal  and  feed  business-. 
Two  houses,  two  warehouses,  stable,  coal 
yard,  etc.,  27  miles  from  Philadelphia. 
Doing  good  business.  Must  be  sold  to 
close  estate.  Address  H.,  care  “Grocery 
World  and  General  Merchant,”  927  Arch 
Street,  Philadelphia,  Pa. _  j5 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  404.— Near  Tioga  Philadelphia.  Gro¬ 
ceries,  meats  andprovisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$900.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,400  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves¬ 
tigation. 

No.  407.— In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300.  No  team. 
Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  Is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  408.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Estab¬ 
lished  14  years.  Size,  18x25  feet.  Does 
$400  wekly,  two-thirds  cash.  Stock  about 
$500.  Uses  one  team.  Good  house  and 
stable  connected.  Net  profits  15  per  cent., 
as  charges  are  low.  Real  estate  for  sale  or 
rent.  Owner  has  farm  and  wants  to  work 
it.  Fixtures  and  team,  $300  ;  stock  inven¬ 
tory.  Will  take  around  $800. 

No.  410. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18  x  55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stock  about$i, 206.  Uses  two  teams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  411. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $4oo-$45o  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 
$i,50o-$2,ooo  Could  be  reduced  to  $1,200. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$7oo  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,500. 

No.  415. — In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16x22  feet.  Does  $250  weekly,  three-quar¬ 
ters  cash.  Stock,  $500.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 
ness  thoroughly  profitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  $200,  stock 
at  inventory.  Take  about  $600  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500. 


No.  423.— In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23  x  45  feet.  Does  about  $22,000  per  year  ; 
two-thirds  cash,  balance  weekly  and  month¬ 
ly.  Stock  about  $2,000.  One  team.  This 
business  is  one  ot  the  oldest  stands  in  the 
county  and  is  only  sold  because  tne  present 
owners  are  not  acquainted  with  the  business. 
Price,  inventory.  Very  fullestinvestigation. 

No.  424. — In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33x49  feet.  Does  $33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  $1,500.  Uses  four  teams.  Netted 
11  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  because  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 
connected.  Price,  inventory.  Sickness 
cause  of  selling. 

No.  430. — Also  on  Germantown  Ave., 
Philadelphia.  Groceries,  meats  and  provi¬ 
sions— mostly  meats.  Store  20x30  feet. 
Does  $250  per  week,  nearly  all  cash.  Stock 
carried  is  only  $150,  as  most  of  it  is  meats, 
which  are  quickly  turned  over.  Net  profits 
25  per  cent.  Owner  wishes  to  give  up 
business  and  will  sell  at  inventory. 

No.  431. — On  Germantown  Ave.,  Philadel¬ 
phia.  Groceries,  meats  and  provisions — 
mostly  meats.  Store  20x40  feet.  Regu¬ 
larly  does  $500  weekly  and  $800  in  busy 
season,  two-thirds  cash.  Stock  carried, 
$800.  Net  profit  20  per  cent.,  because  sales 
are  largely  meats.  Good  dwelling  con¬ 
nected  sale  or  rent.  Owner  wishes  to  go  to 
the  country  and  will  sell  at  inventory. 

No.  433. — In  Cumberland  County,  Pa., 
town  of  over  10,000.  Grocery.  Store  18x40 
feet.  Does$4oo  perweek,9opercent.  cash. 
Stock  $1,200  to  $1,500.  No  team.  Delivery 
costs  $5  weekly.  Business  actually  nets 
10- 1 1  per  cent.  Fixed  charges  small  and 
business  in  a  thoroughly  healthy  condition. 
Owner  wishes  to  study  law  and  very  anxious 
to  sell.  Established  nearly  three  years  ago. 
Price,  inventory.  This  is  a  rare  chance. 

No.  436. — On  Germantown  Ave.,  Phila¬ 
delphia.  Grocery  and  provisions.  Store 
25  x  60  feet.  Does  $  50,000  yearly,  half  cash, 
stock  carried,  $10,000;  but  can  be  reduced 
one-half.  Caters  to  fine,  high  class  trade, 
used  to  paying  high  prices.  Net  profits, 
20  per  cent.  Uses  three  horses  and  fiv»- 
wagons.  Business  solid,  prosperous  and 
very  profitable,  but  owner  wishes  to  retire. 
Real  estate  for  sale  or  rent.  Price,  inven¬ 
tory. 

No.  438. — In  West  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Size,  20x70 
feet.  Does  $250  per  week,  all  cash.  Stock 
$1,000.  No  team.  Business  nets  good 
profits,  but  owner  going  into  lumber  busi¬ 
ness.  Good  dwelling.  Price,  inventory; 
will  take  around  $2,000. 

No.  439. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  20x30 
feet.  Does  $550  to  $600  per  week,  three- 
quarters  cash,  balance  weekly  credit. 
Stock,  $400.  Net  profits,  10  per  cent.  Good 
dwelling  connected.  Owner  has  other  busi¬ 
ness  and  will  sell  fixtures  at  $1,200,  includ¬ 
ing  $ 375  cash  register  and  team.  Stock  at 
inventory. 

No.  450. — North  Philadelphia.  Groceries, 
meats  and  provisions.  Size,  20x30  feet. 
Does  $600  to  $700  weekly,  two-thirds  cash. 
Stock  $700.  Nets  12  per  cent,  and  is  in 
thoroughly  prosperous  condition.  Owner 
retiring  from  grocery  business  and  will  sell 
at  inventory.  Take  about  $1,500. 

No.  451. — In  West  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Corner — three 
show  windows.  Size,  18x36  feet.  Does 
$250  weekly,,  three-quarters  cash.  Stock 
$600.  Net  profits  15  percent.  Good  dwell¬ 
ing.  Fixed  charges  low.  Owner  compelled 
to  sell  on  account  of  health.  Price  for  fix¬ 
tures,  including  team,  $400.  Stock  at 
inventory. 

No.  452 — In  West  Philadelphia.  Meats 
and  provisions  (have  just  added  canned 
goods).  Size,  16x26  feet  Does  $300  weekly, 
all  cash.  Stock  $400  to  $600.  Clears  $40^50 
weekly  above  all  expenses.  Good  dwelling 
Owner  going  in  auto  business  and  will  sell 
at  inventory.  Take  about  $1,500. 

No.  453. — In  Washington,  D.  C.  Size, 
20x80  feet.  Does  $25.roo-$3o.ooo  yearly, 
practically  all  cash.  Stock  about  $3,000. 
One  team.  Makes  good  profits  and  is  one 
of  the  cleanest  businesses  in  Washington. 
Owner  has  another  store  and  will  devote  all 
his  time  to  that.  Price,  inventory  Some 
of  the  largest  fixtures  belong  to  the  building 
and  go  with  the  rent. 

In  all  of  these  the  cause  ot  selling  If 
good,  and  the  fullest  investigation  caurted 
Every  one  paying. 

WARNER  ft  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  t< 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,000  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Rea! 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

421  WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 


WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
406  WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa 


HELP  WANTED. 


WANTED. — January  1st,  salesman  to  rep¬ 
resent  us  in  the  State  of  Pennsylvania. 
Experienced  extract  man  preferied.  State 
age,  salary  expected,  married  or  single, 
amount  of  sales.  Must  be  a  live  one.  The 
C  F  Sauer  Co  ,  Richmond,  Va  25 

WANTED  — Two  high-class  tea  salesmen 
for  Southern  States.  Address,  Tea  Depart¬ 
ment,  American  Coffee  Co.  of  New  Orleans, 
Ltd.,  New  Orleans,  La.  tf 


FOR  RENT. 

FOR  RENT. — “The  Famous  ”  store  build¬ 
ing,  215  Market  Street,  Harrisburg,  Pa. 
18,000  square  feet  floor  space.  One  of  the 
choicest  business  locations  in  the  city. 
Four-story  brick  building,  with  plate  glass 
front  and  finished  basement,  equipped  with 
elevator,  counters,  shelves,  cash  carrier 
system,  etc.,  all  ready  for  business.  Ideal 
location  and  opening  for  up-to-the-minute 
city  grocery.  Will  lease  for  five  years’ 
term  from  January  1,  1909.  Address,  for 
particulars,  Miller  Bros.  &  Baker,  Harris¬ 
burg.  Pa.  *  26 

FOR  RENT. — A  rare  opportunity.  The 
right  man  can  rent  a  splendid  store  stand 
not  encumbered  with  old  and  unsalable 
goods.  It  is  now  enjoying  a  large  and 
profitable  trade  and  has  been  doing  a  suc¬ 
cessful  business  for  over  seventy-five  years. 
Located  in  the  heart  of  the  cement  region. 
Address,  “Opportunity,”  the  “Grocery 
World  and  General  Merchant,”  927  Arch 
Street,  Philadelphia,  Pa.  26 


MISCELLANEOUS. 


BOOM  YOUR  HOLIDAY  TRADE. 


We  write  advs.  that  will  do  it.  Ten  bright, 
snappy  advs.  for  $2.  For  Groceries,  Provi¬ 
sions,  General  Merchandise,  or  any  line 
you  wish.  The  trade  is  to  be  had  if  you 
want  it.  Write  to-day  and  let  us  help  you 
get  it.  Let  us  get  you  up  a  special  sale 
handbill  or  an  attractive  folder  announce¬ 
ment,  either  one  for  $r. 00.  W.  J.  Platt  &  Co., 
145  r  Ivanistan  Ave.,  Bridgeport,  Conn.  25 


m  MR.  GRO-SIR  WHY  NOT 

make  your  own  collections  with 
our  wonderfully  effective,  quick 
arid  simple  system.  Debtors 
wi  settle  direct  with  you.  Five 

cents  often  covers  the  whole 
B  expense  of  collecting  an  old  ac- 

count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description  ? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
‘The  Creditor’s  Journal  ” — it’s  free.  tf 


■  i-i-o  s  srwm 


THE  FLY  RIBBON 

The  Greatest  Fly  Catcher  in  the  Wol 
Retails  at  5c.  $4  80  per  gros 

The  Fly  Ribbon  Mfg.  Co.,  NewYo 

Order  from  your  jobber 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “GROCERY  WORLD  AND  GENERAL  MERCHANT ”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  In  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

‘A”  Java . 36 

‘B”  Java . 24 

"C”  Java  . . 24 

A.— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

‘A"  Mocha . 24 

"B”  Mocha . 22 

"C”  Mocha . .„ . 20 

Laguavra  (Washed  Caracas) . 18 

"A."’  Maracaibo . 18 

"B”  Maracaibo . 17 

"A”  Santos . 16 

‘B”  Santos . IS 

"C”  Santos . 14 

Peaberry  Santos. . 14 

"A”  Rio . 12 

No.  1  Rio . 11 

No.  2  Rio . 09 

Lipton  Special  Mocha  and  Java,  1  lb.  oans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .IS 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arouckle’s,  100  lbs.  to  case . . . . 

King  Bee,  100  lbs.  to  case . per  case  16.00 

Seven  Day,  100  lbs.  to  case . per  case 

TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 85 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gun  powder. . . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 60 

No.  25  Imperial . 33 

No.  28  Imperial . 85 

Best  Imperial . 50 

No.  25  Oolong  . . 28 

No.  28  Oolong . 36 

Best  Oolong . 45 

Young  Hyson . 35 

Japan . 35 

Heno  %  and  %  lb.  packages . 60 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 26 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

6  doz.  to  box . per  do*.  .90 

DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  N  Per  lb. 

Evaporated,  50  lb . .  08 

Evaporated,  1  lb.  packages,  4  do*. . .  .08% 

Dried,  50  lbs . . . 05% 

Peaches— 

Standard,  50  lbs . 06% 

Choice.  50  lbs . 08 

Extra  Fancy,  25  lbs . 10 

Apricots — Evaporated 

Standard,  25  lbs . 09 

Choice,  25  lbs . 11 

Currants— 

Paokage,  36 . . . 07% 

Bulk,  25  lbs . 07% 

New  Figs— 

Box,  10  lbs . . . 10 

Mats,  1  lb . per  do*. 

Citron — 

American  Brand,  10  lb.._ . 15 

American  Brand,  35  lb.._ . 

r)ates _ 

Package,  30 1  lb . 0614 

Stuffed,  1  lb . . . per  doa. 

New  Prunes— 

30-  40,  25  lbs — . 0911 

40-  50,  25  lbs . 08 11 

50-  60, 25  lbs. . 07% 

60-  70, 25  lbs . 07% 

70-  80,  25  lbs . . . 06% 

80-  90, 25  lbs . 06% 

90-100, 25  lbs, . 06% 

100-120, 50  lbs . 04% 

itaisins — 

3  Crown,  60  lbs .  -06% 

2  Crown,  60  lbs . 05% 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1 . 75 

Seedless  Sultana,  50  lbs. . 0714 

Seeded,  36 1  lb.  packages. . 07 14 

Sultana,  36  1  lb  packages . 

Sultana,  bulk  2F>  . 

Thompsons  Bleached  Sul  tana, 60  lb.  bxs .  .10% 

BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2%  bushel 

to  bag .  2.50 

mported  Beans,  about  200  lbs.  to  bag .  2.35 

Rangoon  Beans,  about  200  lbs.  to  bag .  2  25 

Ireen  Peas,  dried,  about  165  lbs.  to  sack...  2  30 

Hack- Eyed  Peas .  2.25 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 05% 

mported  Lima  Beans,  about  90  lbs.  to 

sack . 

Iplit  Peas,  210  lbs . per  bbl  7.45 

Less  quantity . 03% 

lentils,  about  100  lbs.  to  sack . 04 

Vhlte  Marrowfat  Peas . perbu.  2.10 

l’ava  Beans . 04% 

I 


CANNED  FISH. 

Salmon—  * 

Clover  Leaf,  1  lb.,  flat,  4  dos .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doa .  1.25 

Sockeye,  1  lb.,  flat,  4  doa .  2.10 

Seward,  1  lb.,  tall,  4  doa .  1. 45 

Jookey,  1  lb.,  tall,  4  doa .  1.50 

Buster  Pink,  1  lb.,  tall,  4  doz .  1.00 

Arctic  Belle,  t  lb.,  tall,  4  doz . 95 

Argo,  1  lb,,  tall,  4  doa .  1.50 

Sockeye,  %  lb.,  flat,  4  doa . .  . 

Raindeer,  1  lb.  tall,  4  doz .  145 

Hawkeye,  %  lb.,  flat,  4  doz .  l.oo 

Lobsters— 

Gold  Label,  picnic  size,  4  dos . 

Beaver.  1  lb.,  flat,  4  doa . . 

Star,  %  lb.,  8  doz.  in  case .  1.60 

Star.  %  lb.,  flat,  4  doz .  2.45 

Gold  Label,  %  lb.,  flat,  8  doa . 

Beaver,  %  lb.,  flat,  8  doa . . . 

Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  dos. .  1 . 10 

Herring  Roe- 

Old  Virginia  2s,  2  doz .  1 . 50 

Mackerel- 

Mackerel  In  sauoe,  oval. . 

Oysters— 

Standard,  5  os.,  2  doa. . 80 

Sardines,  in  Oil —  per  case. 

%  oil,  100 . . 

Gold  Label,  %  oil,  100  oans .  6.60 

Standard,  %  oil,  100 . - .  3.50 

%  lb.,  oil,  with  key,  100 .  8.76 

Epicurian  %  oil,  fancy  cartons,  100  cans  4  60 
%  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  1. 65 

Leon  D’or  Brand,  100  oans .  4. 50 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 60 

%  Mustard,  50  cans .  2.96 

Harbor  Brand,  48  cans .  8.76 

Imported  Sardines— 

H  Oil,  Martell  Brand,  100  cans .  16.00 

%  Oil,  Marie  Elizabeth,  boneless ,  100  oans 
%  Oil  Imported— 

Martell,  100  cans .  9.75 

North  Cape,  Smoked,  100  oans .  8.50 

Grisetta,  with  key,  100  cans .  9  50 

King  Oscar,  100  oans . - . 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  3s,  sauoe,  2  doz .  l  .50 

Pin  Money,  2s ,  sauce,  2  doz .  1.15 

Pin  Money,  Is,  sauce,  4  doz . 86 

Pin  Money,  8s,  plain,  2  doa .  1.45 

Wagner’s,  Is,  tall,  4  doz . 48 

Wagner’B,  3s,  plain,  2  doz .  1.03 

Wagner’s,  3s,  sauce,  2  doz. .  1.08 

Excursion,  3s,  sauce,  2  doa. . . . 85 

Saratoga,  2s,  2  doa . 60 

Corn— 

Pin  Money,  Shoepeg,  2s,  2  doa . 85 

Standard  Shoepeg,  2s,  2  doa . 80 

Standard,  2s,  2  doz . 70 

Belmont  Cream,  2s,  2  dot . 90 

Winorr  Brand  Kernelled  Com,  2  doz . 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doa .  1.25 

Belle  Brand,  2  doz . 86 

Little  Fellow,  2s,  2  doa . 

Rob  Roy,  2s,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.60 

Pin  Money,  standard  early  June,  2  doa.  .95 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2s,  2  doz . . . . . 85 

Kidney  Beans— 

2s,  2  doz . . . .  .78 

Lima  Beans — 

Derby,  soaked,  2s,  2  doa . 80 

Standard,  2s,  2  doz .  1 .00 

Little  Darling,  2  doa .  1.30 

Pumpkins — 

3s,  2  dos . 90 

No.  10 . 

String  Beans— 

2s,  2  doz . .. . 65 

Pin  Money  Vegetables— 

2s,  2  doz.,  12  kinds  in  can. . 85 

Sweet  Potatoes,  8s,  2  do* . . 87% 

Is  Pulp,  for  soup . 42 

Succotash— 

2s,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  8s,  2  dos . 99 

Standard,  3s,  2  dos . «...  .85 

No.  10,  %  doa .  2.35 

Fair  Quality,  »s . 80 

2s,  2  dos . — . . . 65 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes.  6  lb.  packages . 

Cut  loaf . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bag*  . . 


7  45 
5  90 
5  25 
6.45 
5.35 
4.75 
4.75 
4.70 
4.65 
4.40 
5  05 
4. 95 


CANNED  FRUITS.  p.rdoz. 

Apples,  8s.  2  doa . 75 

Blackberries,  2s,  2  dos . 75 

Blueberries,  2s,  2  doz.  . . 95 

Cherries,  2s,  2  dea . 80 

Gooseberries,  2s,  2  doa.  „ .  1.00 

Pie  Peaches,  3s,  2  doa . 93 

Pears,  8s,  2  doz. . . . . . 95 

Sliced  Pineapples,  2s,  2  doa .  1.25 

Singapore  Pineapple*,  1%b,  chunks,  4 

doz .  1.25 

Singapore  Pineapples,  10c.  chunks,  4  doz. 

in  case . 95 

Grated  Pie  Pineapples,  James.  8s,  2  dos . 90 

Raspberries,  2s,  2  doz . 

Strawberries,  2s,  2  doz . 95 

Standard  Peaches,  Sunset  8s,  2  doz .  1.90 

California  Apricots,  2  doz .  1 . 90 

California  Cherries,  2  doz .  2 .60 

California  Peaches,  2%s,  2  dos .  2.35 

Wheeler  Peaches,  3s,  2  do* .  1 . 26 

Sliced  California  Peaohes,  Is,  4  dos .  1.85 

SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . 1.00 

Fine  Table,  bushel  sacks . 36 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.60 

Fine  Dairy,  3s,  100  to  bbl .  2.58 

Fine  Dairy,  4s,  70  to  bbl .  2.36 

Fine  Dairy,  5a,  60  to  bbl. .  2.40 

Fine  Dairy,  8s,  3b  to  bbl...: .  2.18 

Fine  Dairy,  10s,  28  to  bbl .  2. 16 

Worcester,  2%s,  115  to  bbl .  4  .00 

Worcester,  5s,  60  to  bbl .  4. 00 

Worcester,  10«,  30  to  bbl .  3.76 

Per  case 

Snow  Flake,  48  10c.  package* .  8.10 

Snow  Flake,  86  15c.  packages .  3.75 

Colonial,  86  6c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  oase . per  case  1 .60 

MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.0 . 87 

Kingsland,  N.  0 . 35 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 33 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 82 

King  Syrup . 82 

Orange  Brand  Syrup . 83 

Orange  Brand.  2%s  oani,  2  doz .  2.20 

No.  6  Amber  Syruu . 30 

California  Amber  Drips,  2s  cans,  2  doz .  1.80 

California  Amber  Drips,  2%s  oans .  2.10 

California  Amber  Drips,  8s  cans,  2  do* .  2.40 

California  Amber  Drips,  %  gal.  cans,  1  do*.  2.10 
Calvert  Brand  Pure  Porto  Rico . 22 

CONDENSED  MILK.  case. 

Baby,  1  doz.  glass  jar* .  1.90 

Challenge,  4  do* .  3.85 

Eagle,  4  doz .  6.25 

Magnolia,  4  do* .  4 . 00 

Red  Cross,  4  do* .  4 . 15 

Star,  4  doz .  4.20 

Dime  Brand,  4  doe .  3 . 60 

Lion,  4  doz .  4. 25 

Premium,  4  doz .  3.75 

Hires’  Silver,  4  doa .  4.00 

Square,  4  do* . 

EVAPORATED  CREAM.  Case. 

Gold,  double  size  can,  4  do* . . .  8 .75 

St.  Charles,  4 doz .  3.90 

Our  Pet,  large  size,  4  do* .  8.10 

Our  Pet,  baby  size,  6  do* .  2.65 

Peerless,  small  size,  6  doz .  2.70 

Peerless  large  size,  4  doz .  3. 10 

Columbia,  4  doz .  3  20 

Silver  Cow,  6  doz . 

Van  Camps,  4  doa,  in  oans . per  can  3.85 

MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe,  100s,  6  gross . 95 

Doric,  1  gross . 96 

Home  Safety,  65s,  5  gross . 45 

Vulcan  Safety,  50  gross . 50 

Bird’s  Eye,  600s,  100  packs . per  case  3.60 

Brass  Box,  60s,  this  is  a  regular  spring  top, 

vest  pooket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Fast  Mail,  100s,  1  gross .  1 . 00 

Bull’s  Eye,  5  gross .  1 . 00 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.76 

Black  Diamond, 500s,  100  in  case. ..per  case  3  60 

Per  lb. 

Best  Head,  bbl*.  or  100  lb.  sack* . 06% 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 03% 

Japan.  100  lb.  sacks . 04% 

Patna,  1001b,  sacks . . . 06% 


LAUNDRY  SOAP. 

Bars. 

Acorn . 120 

♦Pearl  White  Floating .  60 

Ark . : . 100 

Babbitt’s . 100 

5  box  lots  freight  paid,  with  1%  box 
“1776”  or  100  cakes  Best  Soap  free... 

10  box  lots  freight  paid,  with  3  boxes 

“1776”  01  200  bars  Beat  Soap  free . 

Buffalo  Oleine .  60 

Washday . 120 

•Bee . 100 

•Big  Schooner . 100 

•Fels-Naptha . 100 

Hoefner’s  Tiger  Borax . 100 

•Fairy  Oval . 100 

*S.  A.  Gambrill,  Oleine .  60 

•Globe  Oleine . 60 

•Ivory,  6  oz. . 100 

•Ivory,  10  oz . 100 

•Kirkman’s . 100 

•Kirk’s  Oleine . 60 

•Lenox . 100 

•Lifebuoy .  60 

•Fairbank’s  Tar . 100 

•Magic  Cleaner . 100 

•Octagon . 100 

•Philadelphia  Oleine .  60 

*P.  &  G.  Oleine . 72 

Premium . 10O 

•Santa  Claus . 100 

•Star . 100 

•Sunlight . 100 

•Sunshine . 120 

Star  Oleine .  60 

•Sunny  Monday . 100 

•White  Cloud . 100 

•Wonder  Worker . 100 

Wonder  Worker  Chips . 4  doz. 

Lion . 100 

•Saowberry . 100 

Best  Blue .  80 

•Hoefner’s  Ammonia . 100 

*P.  &  G.  Naptha . 100 

Duck . 100 

20  Mule  Borax . 100 

Rib . 100 

U.  S.  Mail . 100 

Hustler . ]20 

..  66 
..100 
.  60 


Brag.. 

Export  Borax. , 
C.  &  C.  Oleine.. 


*  5  box  lota  delivered. 


Box. 

2.46 

2.40 

2.00 

8.76 

4.26 

4.20 

2.40 

2.00 
3.90 
8.76 
4.00 
8.75 
4.00 
2  40 
2.40 
4.00 
7.00 

8.75 
2.25 
8.00 
2.00 

8.76 

3.90 

2.40 
8.00 

3.76 
8.15 
8.00 
4.00 
2.45 

1.76 
4.00 

8.90 
4.00 
2.08 

8.90 

8.40 

8.95 
8.85 
8  86 

1.96 
3. 00 
2.30 
2.55 

3.90 
2.00 


TOILET  8OAP. 


Bars. 


Flash,  for  the  hands . 100  cans 

Grand  Pa’s,  small  size . 100 

Grand  Pa’s,  small  size .  60 

Grand  Pa’s,  large  size . 50 

Sweet  Maiden . 1  do*. 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz. 

Mottled  Castile,  86  lb . per  lb. 

White  Castile,  86  lb . per  lb. 

Conti,  imported  Castile,  86  lb . per  lb. 

Oat  Meal . per  doz. 

Glycerine . per  doz. 

Jap  Rose .  50 

Sweetheart .  60 

Lava . 100 

Pearl . 60 

SCOURING  SOAP. 

Bars. 

Fairbank’s .  60 

Sapolio . 8  doz. 

Wrigley’s . 100 

Wrigley’s. .  60 

Scourene . 100 

Lipp’s  Scourer .  60 

Silsan .  50 

Army  and  Navy  Compound. . 4  doz. 

Finola  Star  Polish . 100 

Silver  Sand . per  bbl. 

American  Scourer . 100 

Bon  Ami,  10c.  size . 8  do*. 

Brooks’  Crystal . 100 

Hoefner’s  Crystal,  with  spe*a*......2t  pkgs. 

Old  Dutch  Cleanser,  4  doa. . 

SEEDS. 

Anis,  packed  about  170  lbs.  to  bag . per  lb. 

Bishop’s  Best  Bird  Seed,  any  quantity.. per  dor. 
Bishop’s  Superior  Seed,  any  quantity.. per  dor. 
Bishop’s  Bird  Gravel,  any  quantity. ...per  dor. 

(  uttle  Fish  Bone . per  lb. 

Caraway  about  1 15  lbs.  to  bag .  " 

Celery,  about  215  lbs.  to  bag .  “ 

Canary,  about  240  lbs.  to  bag .  ** 

Coriander,  about  100  lbs.  to  bag . .  “ 

Excelsior  Bird  Seed,  24  pkgs.  to  case..per  pkg. 

Fennell,  about  220  lbs.  to  sack . per  lb. 

Flax  Seed,  roo  lbs.  to  sack .  “ 

Flax  Seed  Meal,  100  lbs.  to  sack .  11 

Green  Kern,  too  lbs.  to  sack . .  " 

Hemp,  225  lbs.  to  sack .  “ 

Hirsh,  about  100  lbs.  to  sack .  *• 

Millet,  about  100  lbs.  to  sack .  ” 

Moan,  about  no  lbs.  to  sack .  ’ 1 

Mustard  Seed,  225  lbs.  to  sack .  ” 

Poppy  Seed,  about  no  lbs.  to  sack .  “ 

Rape  Seed,  about  250  lbs  to  sack .  “ 

Sunflower  Seed,  about  115  lbs.  to  sack..  “ 

By  the  full  bag  will  make  any  of  the  above 
%c.  per  lb.  less. 


Box 
6.60 
8.86 
1.96 
3  26 
.40 


.40 

.08 

.10 

.13 

.40 

.40 

3.75 

1.90 

3.75 

2.40 


Box. 

1.88 

2.25 

3.60 

1.80 

3.60 

2.25 
2.00 
1.80 
3.86 
2.50 
3  76 
2.50 
3.90 
’-00 

8.26 


•’4 
1 .20 
.90 
•45 
•35 


.04% 

•  °5 

.08 

.14 

•°5 

.02% 

.09 

.04 

•°6% 

.06% 

.07% 

.09 

.07% 

•°5% 

•<>5 

seeds 


34 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


NEW  YORK  PRICE-LIST 


N  O  TE. — Prices  are  those  prevailing  on  date  of  issue.  Corrected  Weekly.  Invariably  F.  O.  B.,  New  York. 


MOLASSES. 

Porto  Rico  Molasses- 


Fancy,  qt.  jars . per  doz. 

New  Orleans  Molasses — 


Fancy.., 
Choice . 
Prime 


No,  5,  i  doz.  in  case,  in  tins. 
No.  3,  2  doz  in  case,  in  tins . 
No.  2,  3  doz.  in  case,  in  tins  . 


PURE  SYRUPS. 


Gilt  Edge  Drips,  in  bbls.. 
Robin  Hood,  in  bbls . 


Lyle’s  Golden  Drips,  2-lb.  tins,  2  doz. 
in  case . Per  case 


Per  gal. 

.42 

@■45 

.38 

@.40 

.26 

@■3° 

1.20 

.42 

@■44 

.38 

■36 

.29 

■  doz. 

4. 75 

2-75 

'* 

1.50 

1 .00 

•33 

.28 

.18 

@.19 

1.90 

SALT  FISH. 
Mackerel. 


Grass  Weights 
Count 
(about) 
to  bbl. 


350 
200  lb. 


160 


d  lb . 


77  20 

50  lb.  81b. 


Bloater,  Norway.  None 
No.  1,  Norway...  None 
No.  2,  “  ...  None 


No.  3,  “  ...325  35° 

25  00 

13-05 

6.  65 

1.20 

No.  4.  “  ..  400-450 

Fancy  Shore 

22  .00 

11.55 

5-9° 

I  .08 

Bloaters .  95-t°5 

30.00 

15-55 

7.90 

No.  1,  shores . 160-175 

No.  1,  New  Cape 

26 .00 

13-55 

6.9O 

Shores .  no-115 

No.  1,  New  Cape 

15-00 

8.05 

4-15 

.80 

Shores . 160-170 

16 .00 

8.55 

4.40 

.84 

No.  1, NewH'fax. 160-170 

15.00 

8.05 

4->5 

.80 

No.  2,  New  Irish. 325-350 

17 .00 

9 -°5 

4.65 

.88 

No.  2,  New  Irish. 350  400 

16  00 

8-55 

4.40 

.84 

No.  2,  New  Irish. 400-450 

15-5° 

8.3O 

4.28 

.82 

Boneless  Codfish. 

In  box.  Per  lb. 

White  Seal,  Middles,  Finest  Georges . 40  lb.  .  12  J4 

Prize  Strips,  Middles,  Finest  Georges . 40  lb.  .09^ 

Prize  Strips,  Middles,  Finest  Georges . 20  lb.  .  10 

Satin  Middles,  Fancy . 40  lb.  .0934 

Brilliant  Strips . 40  lb.  .0834 

Brilliant  Strips . 2c  lb.  .08% 

Herring. 

New  Medium,  Scaled . Per  box  .15^ 

skinless  and  Boneless,  10-lb.  boxes . Per  lb.  .14 

Star  Boneless,  large  tins,  1  doz.  in  box. .Per  doz.  1 . 50 
Star  Boneless,  Dime  tins,  2  doz. in  box. Per  doz.  .90 


TEAS. 

Oolong  (Formosa  &  Foochow) —  Per  lb. 

Fair  to  fancy . 18  @.75 

J  apan — 

Fair  to  choicest . 20  @.45 

Basket  Fired  Japan — 

F air  to  choicest . 22  @  45 

Japan  Dust — 

Fair  to  good . 12  @ .  15 

Young  Hyson — 

Fair  to  fine . 17  @  50 

Hyson — 

Fair  to  choicest . 16  @.35 

Gunpowder — 

Fair  to  choicest . 19  @.60 

mperial  — 

Fair  to  choicest . 32  @,.60 

English  Breakfast — 

Fair  to  choicest . 17  @.55 

Ceylon  and  India — 

Fair  to  fine .  20  @.55 


ROASTED  COFFEES. 


Sumatra — 


Mocha- 
Genuine  Arabian 


Per  lb. 

belt . 

choice . 

prime . 

good . 

— J— 

Maracaibo — 

Cucuta,  best . 17 

“  choice . 16 

“  prime . *...  .15 

“  good . | . 14 

Laguayra — 

Caracas,  finest . 18 

44  choice . 16 

Peaberry — 

Santos,  fancy . 16 

4t  choice . 15 

“  fine . . . . . 14 

Rio,  fancy . 15^ 

“  choice  . 14% 

"  fine . 13^ 

Santos — 

Best . 15 

Choice . 14 

Prime . 13M 

Good  . 1234 

Fair . 1134 

Rio — 

No  1,  golden . 15 

No.  2 . . . . . 14 

No.  3 . 13 

No.  4 . 1234 

No.  5 . 12 

No.  6 . 1134 

No.  7 . 11 


SPICES. 


Whole,  bags  or  bbls — 

Allspice . 

Cassia  buds . . 

Cinnamon,  select  grade . 

“  Batavia . 

4  4  Saigon . 

Cloves,  Zanzibar . 

“  Amboyna . . 

41  Penang . 

Ginger,  African . 

“  Jamaica,  bleached.. 
Nutmegs,  75(a)  80s . . 

44  IIOS . 

Black  Pepper,  Singapore... 

“  shot . 

White  Pepper,  Singapore.... 
Red  Peppers . 


Per  lb. 
.08 
.28 
.12. 

•  25 
•50 
.14 

.24 

.30 

.  10 
.22 

.25 

.20 
.09 
.  10 
.14 
.  12 


Pure  Ground, 

Highest  Grade- 


Allspice  . 10 

Cinnamon . 16 

Cinnamon,  Saigon . 60 

Cloves . 

Ginger,  Borneo . 14 

Ginger,  Jamaica . 24 

Mace . . . 

Mustard . a 

Nutmegs . 23 

Black  Pepper . 10 

White  Pepper . 16 

Cayenne,  Red  Pepper.... 

Paprika,  Hungarian . 

Red  Pepper . 30 

Assorted  Spices . 


Bbls. 

Boxes 

4-oz.  tin 

and 

6, 10, 

15- lb. 

cans, 2  &  4 

34-bbls. 

doz. case 

Per  lb. 

Per  lb. 

Per  doz. 

.10 

.  12 

•7i 

.  16 

.19 

.92 

.60 

.62 

2  42 

.18 

20 

1 .00 

.14 

.16 

.82 

.24 

.27 

1.23 

62 

•65 

2.48 

.16 

.19 

•94 

•  23 

•25 

i.i5 

.10 

.12 

.70 

.  16 

.19 

•94 

.18 

.20 

1 .00 

•30 

•34 

1.44 

.88 

CANNED  GOODS. 
Vegetables. 

Asparagus —  Per  doz. 

Mammoth,  white,  2*4s,  California...  4.50 

Medium,  green,  234s,  California .  3.25 

Tips,  green,  is .  1.85 

“  white,  California,  is .  3.75 

Beans,  Baked —  Plain.  Sauce. 

Sunbeam,  4  doz..  No.  1 . 70  .80 

44  4  44  44  2 .  1. 10  1. 15 

“  4  "  3 .  i-4o  1  -45 

Van  Camp,  4  “  44  1 .  1.00 

4  “  “  2 .  1.50 

4  "  “  3 .  185  1. 85 

Snider's,  4  “  “  1 .  .90 

"  4  “  “  2 .  1.40 

“  2  “  “  3 .  1.80 

B.  &  M.,  4  44  44  1 . 65  .70 

“  4  “  “  3 .  i-S°  1  ■  7° 

Beans,  Lima — 

Royal  Scarlet,  tiny,  2  doz..  No.  1  .  1.10 

Sunbeam,  small,  N.  J.,  No.  2 .  1.50 

Valley  Field,  medium,  N.  J.,  No.  2 .  1.00 

Our  Chef,  medium,  N.  Y.,  No.  10 .  6.75 

Beans,  Stringless — 

Royal  Scarlet,  fancy,  No.  2 .  2.10 

Robin  Hood  Refugees,  No.  2 .  1.35 

Lehigh  Valley,  N.  Y.,  No.  2 .  1.00 

Sunbeam,  fancy.  No.  2 .  2.00 

Acmes,  small.  Refugees,  No.  2 .  1.25 

Red  Jacket,  whole,  No.  10 .  4.25 

Boyers,  string.  No.  2 . 70 

Peas — 

Smallest  sifted,  2s .  2.10 

Extra  sifted,  2s . 1.60  @1.75 

Sifted,  2s . . .  1. 15  @1.35 

Telephone,  2s .  1.25 

Sweet  wrinkled,  2s .  1.40  @1.60 

Standard  Early  June,  2s .  1.00  @1.10 

Soaked,  2s . 75  @  .80 


—3— 

Succotash — 

Extra  fancy  Maine,  2s . 

Fancy  Maine,  2s .  1 . 10 

Extra  standard,  2s . 95 

Pumpkin — 

Fancy,  3s .  1.10 

“  gals . 

Squash — 

Fancy,  3s . 

Tomatoes — 

534  Id*  cans,  fancy  New  Jersey . 

534-in.  cans,  extra  standard  New 

Jersey . 

5-in.  cans,  standard  New  Jersey  .... 

Standard  Maryland,  No.  3 . 95 

2-lb.  cans . 75 

Standard  New  Jersey,  gals . 

Extra  standard  Maryland,  gals . 

Glass  jars,  qts . . . 

Beets — 

Fancy  Strawberry,  3s .  1.40 

Cut,  3s .  1 . 10 

Sweet  Potatoes,  3s . 

Sauer  Kraut,  3s . 95 

Spinach — 

Standard  Maryland,  3s .  1.15 

Fancy  New  Jersey,  3s .  1.40 

Gals .  4.75 


1.40 

@1.25 

@1.00 


@1.20 

2.40 


1 .20 
1.60 


1.40 
*•*5 
E)i  .00 
i)  .80 
2.75 
2.50 
2-75 


@1 .60 
@1.15 
I*I5 
@1.10 


@1.40 

@1.65 

@5-oo 


FRUITS. 

California. 


Apricots — 


pr: 

Extra,  234s 

44  standard,  234* 

Standard,  2^s . 

Gals . 

Cherries — 

Extra,  white,  2l/2s . 

44  standard,  white,  234s.. . 

Standard,  white,  234s . 

Extra  standard,  gals .  7 

Bartlett  Pears — 

Extra  fancy,  234s . i . 


Per  doz. 
2.25 
i-75 


5  25  @6.25 


50 


2-75 

2.40 

2-35 

^9.25 


41  standard,  23^ s . 

Standard,  234s . . 

Plums,  Egg  or  Gage — 

Extra  fancy . . 

44  standard,  234* . 

Standard,  234s . 

Gals . 

Peaches — 

L.  C.,  extra  fancy,  254s . 

"  “  sK5 . 

Crawford,  extra  fancy,  2  )A s . 

“  “  standard,  2>£s.. 


3-*5 

2.40 

2.40 

2.00 


5-5° 


2.75 
2  00 
1-75 
@7.00 


3-25 

2-75 

2-75 

1.85 


Eastern. 


Pears — 

Fancy  New  York,  2s . 

14  41  State,  2}4s . 

Standard,  2s . 

Pineapples — 

Sliced  or  grated,  2s .  2 


i-75 
2  90 

1.50 


25 


Pie,  grated,  gals . 

Singapore,  1 34s .  1 . 1 

Plums,  egg,  3s . 

“  gage,  3s  . 

Apples— 

Gals . 

Strawberries — 

Fancy,  2s . 

Extra,  2% . 

Raspberries — 

Red,  fancy,  3s . 

Standard,  2s. '. . 


@2.40 

@1.20 

3.00 

@1.25 


2.25 


3.00 

1.85 


2.7S 


FISH. 


Lobster — 

“'^S . 

Kippered  Herring — 

■  2.50 

@2.75 

1.50 

Alaska  Salmon — 

Medium  Red . . 

.  1.25 

1 .40 

.  1.25 

@1.30 

@1.50 

@1.30 

Columbia  River  Chinook  Salmon — 
Flat,  y2s . . 

Flat,  is . 

Oval,  is,  steaks . 

2. 20 
3.00 

Sardines  — 

Domestic,  ^s,  oil,  ioo  tins .  3.35 

“  £s,  mustard,  So  tins .  2.65 


@6.00 

@4-25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins —  Per  lb. 

Fancy,  i-lb.  cartons .  .09 

Smyrna  Sultana,  fancy,  6  crown,  30 

lbs .  .14 

Smyrna  Sultana,  choice,  4  crown,  30 
lbs . 


Cleaned  Sultanas — 

Smyrna,  fancy,  i-lb.  cartons . 

44  choice,  i-lb.  cartons . 

California,  1  lb.  cartons . 

Loose  Raisins — 

Valencia,  4  crown,  28  lbs . 

California,  4  crown,  50  lbs . 

“  3  crown,  50  lbs . 

41  2  crown,  50  lbs . 

Figs— 

Baskets,  1  and  2  lbs . ,, . 4 .  15 

Layers,  2^  in.,  10  lbs . 

23^  in.,  12  lbs . 

234 -in.,  12  lbs . . . 

2-in.,  12  lbs . 

Currants — 

Fancy,  i-lb.  cartons . 

Cleaned,  choice,  i-lb.  cartons . 

Bulk,  choice,  50  lbs . 

Natural,  choice..... . 

Citron — 

According  to  quality . . . *434® 

Lemon  Peel- 

According  to  quality . . . n54@, 

Orange  Peel — 

According  to  quality .  *  1 1  ^@ 

Fard  Dates — 

60  lbs.,  bulk . 

i-lb.  pkgs.,  30-lb.  case . . . 

Persian  Dates — 

60  lbs . . . 

Prunes,  California,  25-lb.  boxes — 

Epineuse,  20(8)30 . 

30(8)40,  choice . 

40(8)50,  “  . 

50(8)60,  . 

60(8)70,  “  . 

70(8)80,  44  . 

Choice,  50-lb.  box — 

60® 70,  8o@9o . 

7o®8o,  90®  ioo . 

Fancy,  25-lb.  boxes — 

40(8)50 . 

5o@6o . . . 

60(8)70 . • . 

70(8)80 . 

Oregon,  25-lb.  boxes — 

30®  40 . . 

4°@5° . * . 

Apples — 

Fancy,  50  lbs . 

14  i-lb.  cartons  . 

Prime,  50  lbs . 

Choice,  i-lb.  cartons . 

Peaches — 

Fancy,  peeled,  25  lbs . ... 

44  unpeeled,  25  lbs . 

Extra  choice,  Muir . ~ . 

Apricots —  * 

Royal,  extra  fancy,  25  lbs . 

“  fancy,  25  lbs . 

44  choice,  25  lbs . 

Moorpark,  fancy,  25  lbs . 


•  °7 /: 
.07 

.063 


@.18 


.08 


•o8Ji 

•o634 


•17 

*3 

13 


04^ 


.12 

.0834 

.08 

.07% 

.07 

.o6J4 


-  ii34 
-10  Yx 


08 

07% 


.08 


0934 

0834 


14 

11 ¥4 

09% 


NUTS. 

Almonds — 

Jordan,  shelled,  large,  28  lbs . 48  @.52 

Valencia,  28  lbs . . .  .33 

Flot  shelled . 

In  shells— 

California,  paper  shell,  80  lbs . 

French  Princess .  .17 

Tarragona,  120  lbs .  .15 

Hard  Shell,  100  lbs . 

Brazil* — 

New,  large,  180  lbs .  .  10 

Filberts — 

Turkish . 

Sicily,  130  lbs .  .  10 

iumbo,  Naples,  no  lbs . 

on g,  Naples,  no  lbs .  .13 

Pecans — 

Polished,  80  lbs . . . n  @.14 

Louisiana,  paper  shell . 

Walnuts — 

Chili,  1007  crop .  .12 

Grenoble,  220  lbs .  .15 

Marbots,  no  lbs . . . 

Comes,  no  lbs . . . 

Mixed  Nuts — 

Strictly  fancy,  25  lb.  boxes .  .16 

Extra  choice,  25-lb.  boxes . 13  @ .  1434 

Choice,  125-lb.  bags . 11  ®.i234 

IMPORTED  GROCERIES. 

Imported  Sardines,  100  in  case —  Per  case. 

Reduced,  3^s,  boneless . 

44  *Js,  with  bones .  7.00@22.00 

French,  3{s,  boneless . 

44  with  bones .  17.00@22.00 

High,  3^s,  boneless .  24.50@27.00 

34s,  boneless .  15.00@40.00 

French  Vegetables,  100  in  case — 

Peas — 

According  to  quality  . .  n  .00@20.00 

Mushrooms — 

34s,  according  to  quality .  16.00@35.00 

i^s,  according  to  quality .  15.00@20.00 

String  Beans — 

According  to  quality .  12.00@17.00 

Lima  Beans — 

According  to  quality .  18.00@20.00 

Brussel*  Sprouts .  x2.oo@16.oo 

French  Macaroni,  cartons,  25  lbs. ..lb.  .08®  .09^ 
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Grocery  World  and  General  Merchant  Prices-Current. 

CORRECTED  WEEKLY.  DECEMBER  21,  1908. 

Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  wilt 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Column. 


DECLINES. 


Sugar.. 

Eggs .. 


Column. 


16 


ADDITIONS. 

* 


Column. 


WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 

Standard  Weights  per  Bushel. 

Marrow  Beans . 6o  lbs. 

Medium  Beans . 6o  “ 

Pea  Beans . 6o  “ 

Red  Kidney  Beans . 58  “ 

Hominy . 56  “ 

Pease . 60  “ 

Barley . 48  “ 

Potatoes .  56  “ 

Flaxseed . 58  “ 

Onions . 55  “ 

Shellbarks . . . 48  <r 


COL. 

Alarm  Cash  Drawer . 18 

Alum . 26 

Ammonia .  3 

Ammunition .  6 

Alle  Grease .  3 


Bags,  Paper .  . .. . 23 

Bag  and  Twine  Holders.. ..18 

Baking  Powder .  3 

Barley . 17 

Bath  Brick . ...32 

Beans . 17 

Blacking,  Shoe .  4 

Bluing .  6 

Borax . 26 

Brooms . 33 

Brushes . 35 

Buckwheat  Flour . 17 

Bung  Borers . id 

Butchers’  Sundries . 25 

Butter  Dishes . 34 

Butter .  6 

Butter  Color . 26 


Camphor . 26 

Candies . 10 

Candles .  6 

Canned  Goods .  7 

California  Fruits . v....  7 

Vegetables .  7 

Fish .  8 


COL. 

Pie  Fruit .  8 

Sardines .  9 

Meats .  9 

Soups . 10 

Capers . 16 

Catsup . n 

Cereal  Specialties . 17 

Cereal  Coffee . 20 

Cheese . 16 

Chocolate  and  Cocoa . 11 

Chewing  Gum . 27 

Cider . 27 

Clothes  Pins . 34 

Cocoanut . 13 

Codfish . . . ......19 

Coffee .  5 

Essence .  5 

Chicory .  5 

Coffee  Mills . 18 

Cooking  Herbs .  6 

Condensed  Milk . 12 

Condensed  Mince  Meat . 21 

Corn  Meal . 17 

Corn  Starch . 31 

Cottolene . 16 

Crackers,  Cakes,  etc . 13 

Crescent  Mapleine . 33 

Cutters,  Tobacco . 18 


Dates . 20 

Delicatessen.. . 14 

Dressed  Meats . 24 


COL. 

Drugs,  Grocers' . 26 


Eggs .  16 

Essence  of  Coffee .  5 

Extracts . 27 


Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Figs . 20 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising .  17 

Buckwheat . 17 

Fly-paper . 32 

Food,  Bird . /. . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..20 
Foreign,  Dried . 20 


Gelatine . 18 

Gravel,  Bird . 32 


Herring . 15 

Hominy  and  Grits . 17 

Honey . 33 

Horseradish . 20 


Ink . 20 

Insect  Powder . 26 

Ironing  Wax . 32 


Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . 25 

Junket  Tablets . 27 


Ketchup . 11 


Lamp  Goods . 20 

Lard . 24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . T. . 26 

Lime . 20 

Live  Poultry . 25 

Lye  and  Potash . 21 


Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 2f 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 21 

Molasses . 33 


COL. 

Mustard . 30 

Prepared . 31 

Marmalade . 26 


Noodles,  Egg . 17 

Nuts . 


Oat  Meal . 17 

Oils . 22 

Oil,  American . 22 

Olive  Oil .  22 

Olives . 22 


Paper . 22 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 23 

Peas,  Dried . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . 25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL. 

Preserves . 25 

Provisions . 24 

Prunes . 20 

Puddine . 18 

Putty . 26 

Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 


Sago . 17 

Salad  Dressing . 28 

Sal  Soda .  . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scales? . 18 

Scoops,  Grocers’ . 18 

Scouring  Soap . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


Spices . 

Whole . 

Starch . . 

Stove  Polish . 

Soap  Powders.. 

Sugars . . . . 

Sulphur . 

Sundries . 

Syrups . 


COL- 

. 30 

. 31 

. 31 

. 31 

. 30 


..26 

•32 

•33 


Tacks . . 

Tapioca . 

Tar . 

Teas . 

Tobacco,  Chewing.. 

Smoking . 

Cutters . 

Twine  Holders . 

Twine . 


Vermicelli . 
Vinegar _ 


•32 

..17 
27 
..  1 

..36 

..36 

,.18 

..18 

•32 

.18 

..24 


Washboards . 

Wax,  Fruit  Jar.... 
Wrapping  Paper.. 
Woodenware . 


•34 

•32 


•34 


Yeast'Cakes . 36 


SUGAR. 

Confectioners'  Lozenge,  XXXX . 

“  Powdered . 

m  11  Crown  A . 

“  Crystal  A . 

“  Cosurse  Granulated . 

Eagle  Tablets . 

Crystal  Dominoes . 

Cut  Loaf. . 

Patent  Cubes . 

Powdered . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Granulated . . . 

Fine  Granulated . 

"  in  50-lb.  bags  packed  a  in  100- 

lb.  bag . 

“  In  as-lb.  bags  packed  4  in  100- 

lb.  bag . 

“  in  10-lb.  bags  packed  10  in 

soo-lb.  bag . 

in  5-lb.  bags  packed  in  bbls.... 
in  5-lb.  bags  packed  in  100-lb. 

bags . 

in  3 -lb.  bags  packed  in  bbls.... 
in  3-lb.  bags  packed  in  100-lb. 

bags . 

in  2-lb.  cartons  in  cases . 

in  s-lb.  paper  packages  in 

cases . 

A . 

A . 

A. 


Confectioners’ 

1 — Keystone 
s — American 

3 —  Centennial  A.. 

4 —  California  A . 

5 —  Franklin  B . . 

6 —  Keystone  B . 

7 —  American  B . 

I — Centennial  B . 

9 —  California  B . 

10 —  Franklin  Extra  C...., 
n — Keystone  Extra  C.... 
13 — American  Extra  C... 

13 —  Centennial  Extra  C.. 

14 —  California  Extra  C.... 

15—  Franklin  C . 

16 —  Keystone  C . 


4-95 

4- 85 

5- 25 
4.90 
5.15 
6 .20 
7-*2K 
5  68-4 
5 .00 
4.85 
4-75 
4-75 

4  75 
475 

4.80 

4.80 

4.90 
4  95 

4- 95 
5.05 

5- °5 

4-95 

4-95 

4.69 

4-55 

4.50 

4-45 

4.40 

4.35 


4-3° 

4-25 

4.20 

4-15 

4.10 

4-05 

4.00 

3-95 


TEA. 

Per  lb. 

Japans — Basket-fired .  20  (§>  35 

Japans — Pan-fired — Common  to  fair .  20  @  23 

Fine . 24  @  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest . . . 40  @  50 

Foochow — Common,  cargo .  14  @  16 

Good,  medium .  17  (&  22 

Superior . 23  @  28 

Fine., .  30  @  35 

Choicest .  <9  40 


— 2 — 


Fine.. 


Choicest . 


35 

<4 

45 

...  *7 

30 

<# 

40 

5° 

55 

«* 

30 

25 

...  30 

( 4 

35 

(4 

30 

...  98 

<S> 

3° 

(4 

4° 

(4 

38 

<4 

4* 

...  14 

<4 

27 

A 

28 

A 

4» 

Per  lb. 

;  &  ib. 

In  %  lb. 

.43 

•  47 

.40 

•4* 

.35 

•37 

•43 

.40 

•  45 

•4» 

•43 

.40 

package  teas. 

Lipton's  Teas — 

Ceylon  and  India,  No.  z . . 

Ceylon  and  India,  No.  2 . 

Ceylon  and  India,  No.  3 . 

Black  and  Green,  No.  1 . . 

Black  and  Green,  No.  2 . . 

English  Breakfast,  No.  1 . 

English  Breakfast,  No.  a . 

Formosa  Oolong,  No.  1 . 

Formosa  Oolong,  No.  a. . 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  Ja.oo 

Tetley's  Tea—  Per  lb. 

54  lb.  or  56  lb.  in  lead  or  tin,  35  lba.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

56-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

S-lb.  Silver  Sacks . . . 22 

i-lb.  Silver  Sacks .  22 56 

56-lb.  Silver  Sacks . 23 

^-lb.  Silver  Sacks . 3356 

%- lb.  Silver  Sacks.... . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

S  lb.  silver  bags .  “  “ 

1  lb.  silver  bags . . .  **  " 

56  lb.  silver  bags .  11  “ 

54  lb.  silver  bags .  “ 

Packed  in  cases  containing  100  pounds. 


.18 

•  x9 

•  19  x 

.20 
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McCormick  &  Co.,  Banquet  brand,  Ceylon, 

Blended,  etc. —  Per  lb. 

i-lb.  canisters,  8-lb.  boxes . 45 

56-lb.  “  12-lb.  “  45 

Va-  lb.  “  10-ib.  “  45 

Trial  “  10-lb.  "  50 

McCormick  &  Co.,  Bee  brand —  Per  lb. 

i-lb.  lithographed  cans,  20-lb.  boxes . 53 

54- lb.  “  10-lb.  **  . 55 

i£-lb.  *'  10  and  20-Ib.  bxs..  .57 

Travellers  pocket  canister,  4  doz. ...per  doz.  .80 


AMMONIA. 

Per  doz. 

Purple  Ribbon.  16  oz.,  a  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  doz.  boxes .  1.50 

Purple  Ribbon,  54  gala.  54  doz.  boxes .  a. 70 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes . 73 

Colburn's  Autumn,  hotel  size,  2  doz.  boxes . 90 

Violet,  pints,  a  doz . 90 


AXLE  GREASE. 

Fraser's,  15  lb.  pails . 

.80 

Frarer’s,  boxes,  y,  gross . 

9.25 

Mica,  yK  gross . 

8.40 

Peerless,  54  gross . 

4.50 

Paragon,  54  gross . 

5-5° 

BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

%  lb.,  4  doz.  in  case .  . 

54  lb.,  2  doz.  in  case . 

1  lb.,  1  doz.  in  case . 

Davis'  O.  K.,  54 -lb.,  4  dox . per  doz. 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz. 

Davis’  O.  K.,  i-lb.,  2  doz . per  doz. 

Davis'  O.  K.,  5-lb.,  54  doz . per  doz. 

Cleveland's,  10-c.  size,  4  doz . per  doz. 

Cleveland’s  %-lb.,  4  doz . per  doz. 

Cleveland's,  5?-lb.,  2  doz . per  doz. 

Leslie's, 54~lb.  cans,  iora  dz.  cartons, 4  dz.  cases 

Leslie's,  54-lb.  cans,  2  doz.  cases . . 

Leslie's  i-lb.  cans.  1  doz.  cases . 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb. 

Sea  Gull,  6  oz.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz . 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . .' . 

6  oz.  glass,  2  doz . 

6  oz.  glass.  4  doz . 

6  oz.  glass,  6  doz . 

6  oz.  ,1  gross,  In.bbl . per  gross, 


■95 
1 . 70 

3-40 

•45 

.90 

1.65 

7.20 

.84 

1.23 
a  .28 
•45 
.90 
1.65 
.12 
•45 
■45 

.8254 

1 .07 
1.04 
1.03 
12.25 
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Rumford  Baking  Powder  : — 

SC. -tins,  4  doz . per  doz. 

ioc. -can,  2  doz.  in  box . per  doz. 

54-lb.  cans,  2  doz  in  case . per  doz. 

i-lb.  cans,  1  doz.  in  case . per  doz. 

Royal,  ioc.  size,  4  doz . 

**  %  lb.,  4  doz .  1.30 

“  >4  "  *  41  *.40 

"  i  "  x  "  . .  4.6 5 


•  45 
.90 

1.25 

2.50 

.fe6 


BLACKING— Shoe. 

Shinola . - . per  doz. 

Shinola,  54  gross  in  box . per  gross 

Blackola,  1  doz.,  10  cent  size . 

Blackola,  3  doz  ,  10  cent  size, . per  gross 

Blackola,  3  doz.,  5  cent  size . per  gross 

Mason's  No.  x,  5 {  gross . 

°  “  . 

**  **  «  ** 

3*  ••• . . . * . 

n  n  ^  a  *  * . . 

(f  it  j  *• 

T.  M.  French . per  doz. 


SHOE  DRESSING. 


75 

8.25 

.fo 

6.90 

4.25 

3.22 

3 .60 
*•8  5 

4-55 

7.30 


Mason's . 

Acme,  z  doz . 

Bixby's  Royal  Polish,  x  doz . 

Bixby  Jet  Oil  Polish . 

Brown’s  Shoe  Dressing,  1  doz . . 

Brown's,  Army  and  Navy,  1  doz . 

Boyer’s  Frencn  Dressing . 

Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black... . 

Boston  Waterproof,  black . . 

Boston  Jr.  Waterproof,  black,  io-cent  size... 

Elite  Combination,  Baby,  black . . . 

Elite  Combination,  large,  black . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . 

Frencn  Gloss,  black,  self-polisning . 

Royal  Gloss,  black,  self-polishing . 

Dandy  ComDinatlon,  russet . . . 

Star  Combination,  russet....- . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .atge . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes . 

Oil  Paste  black,  never  curies  up,  I  sage  cum... 


.78 

*.15 

•7« 

.80 

80 

80 

65 

75 

70 

•  7* 

3.00 
2.0 o 
•85 
«5 

3  .OO 

•75 
2.  00 

«5 

75 

•75 

s  .ec 

•75 

75 

•7? 

X 

2  .  OO 

•75 
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GREEN  COFFEE. 


Per  lb. 

Rio,  Golden,  fancy . 09  @.09^ 

“  prime .  @.o8'; 

"  choice .  @.0754 

Santos,  Peaberry,  extra  fancy .  @.12% 

“  fancy . 10  10J 4 

"  choice .  (§>.0934 

Maracaibo,  strictly  fancy,  mild . iiJ4@.i2 

“  choice .  @.n 

Washed  Caracas,  fancy . 14  @ .  14  J4 

Laguay ra,  fancy .  @ .  12 

Java,  extra  fancy  Old  Government . 20%®. 21 

44  extra  fancy .  @.20 

“  fancy .  @19% 

Mocha,  y*  and  y  bales,  genuine,  finest...  @.19 

44  Seed,  Santos,  fancy .  @.io^£ 

choice .  @.10^ 


ROASTED  COFFEE  IN  BULK. 


Rio,  Golden,  extra  ancy . 

4t  Prime . 

14 '  Choice . 

44  No.  2,  bags  about  50  lbs . 

Santos,  Peaberry,  extra  fancy . 

"  extra  fancy . 

"  fancy . 

41  choice . 

Laguayra,  fancy . 

Maracaibo,  choice . 

"  fancy . 

44  extra  fancy . 

Java,  extra  fancy  Old  Government . 

44  fancy . . . 

Mocha,  finest . 

Lipton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 

“  “  2 . 

««  M  _ 

t*  *t  4.*  .'**.*.*.' . 

Packed  in  25  and  30-lb.  cans,  and  25, 50  and  100 


@.12 

<§>.ioJ4 

@-°9  'A 
@.09 
@  .16 

@•13 

@.12 

@1454 

@15 

@•15^ 

@■25% 

@-2i% 

@■23% 


.20 
•  x7 
•x4 

lb.  bags. 


PACKAGE  COFFEE. 


Sold 


Tw«  per  cent,  discount  on  package  coffee. 

On  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Arioea .  i5%  ,5^, 

Arbuckle’s  Seven  Day .  10%  zojfc 

Lion .  12%  13V 

B.  Fischer  &  Co.— 

Hotel  Astor  Coffee,  t-lb.  tins . si 

Thos.  Martindale  &  Co. — 

Saludo,  lbs . . 

“  so-lb.  tins . . 

"  barrels . ig 

Viv,  lbs . 16 

"  50-lb.  tins . 15 


“  barrels, . 


Ground  or  pulverized  without  extra  charge. 
Lipton's — 

Special . 

Perfection . 2a 

Packed  in  30  and  60-lb.  cases. 
German-American  Coffee  Co. —  Per  lb. 

Triunfo,  24  a-lb.  cans . 2g 

“  48  x-lb.  cans . 2914 

Trinidad,  60  or  100  r-lb.  cartons . 26 

“G-A"  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  6oor  100  i-lb.  cartons . 21% 

Iowa  60  or  100  1  and  s-lb.  cartons . 18^ 

Tumbala,  60  or  100  i-lb.  cartons . 16^ 

Quezal  (after-dinner),  12,24  or  48  54 -lb.  cans 

per  %  lb . . 


3-9° 

•95 

5-75 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “Kosyr” — 

50  tins  in  box . per  box 

12  in  tins  box . per  carton 

a-lb.  tins . per  doz. 

George  Floto’s  Sons—  Per'  gross 

Coffee  Essence,  54-gross  improved  cans .  2 . 25 

“  K-gross  cans,  tin  ends .  2.70 

"  54-gross  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  54  gross,... 

Package  Chicory,  65-lb.  cases . per  lb. 

Hummel  s  Essence,  tin  can,  54  gross,  per  gross 
"  tin  ends,  “  “ 

“  improved  “  “ 

Chicory,  Selig’s  65’s .  [os,^ 

English,  ground,  bags  about  160  lbs...  .051/ 

'  Francks’,  stick,  65  lbs . 0654 

“  Muller’s,  Columbus  brand,  5  sticks 

to  lb.,  6S  lbs . o424 


25 

•  °4  K 

•■85 
2.70 
a. 15 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  2  -s 

"  B,  kegs,  25  lbs . 1.50 


Duck,  kegs,  12%  lbs .  4.75 

“  kegs,  lbs .  2.6s 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

“  kegs,  1254  lbs .  2.65 

„  "  kegs.  6 %  lbs .  1.50 

Drop  Shot,  Nos.  9,  3,  5,  8,  9,  bags,  25  lbs .  1 .85 


BLUING— Dry. 


Per  gross 

Barlow  s,  small,  2  doz .  2 .60 

“  large,  1  doz .  5.20 

Sawyer’s,  No.  1,  6  doz .  1.50 

“  No.  3,  3  doz . 9 .  3.35 

Colburn’s,  No.  1,  4  doz .  1.60 

No.  2,  3  doz .  2.50 

Mammoth,  3  doz .  3.60 

“  Ball  Blue,  No.  1, 3 doz .  2.60 

"  “  No.  2, 3  doz .  4.80 

Reckitt’s,  5c.  and  10c.  asst.,  8  lbs .  Per  lb.  .  30 


BLUING— Liquid. 


Per  gross 

Boyer's  Bengal,  No.  8,  54  gross .  3.90 

Army  and  Navy,  No.  8,  3  doz .  5. 10 

Crystal,  No.  2,  3  doz .  3.00 

Jack  Rose,  No.  14,  3  doz .  5.00 

Troy,  No.  32,  bbls. ,  6  doz.  barrel .  5  50 

French  Laundry,  large,  54  gross  in  barrel .  2.45 


BUTTER. 

Tub  Butter — 

Creamery,  extra,  6o-lb.  tubs . 

first,  44  . 

44  second,  44  . 

44  third,  44  . 

44  imitation  30-60  lbs . 

44  5  and  10-lb.  rolls,  60  and  100- 

lb.  boxes . 29- 

Ladles,  30-60  lbs.,  bakers*  use . 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  *o-so-lb.  bxs. 

B.  B.,  E.  D.  brands,  ao-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes .  . . 

Sheaf(“4oo”)  Elgin,  20-504!).  boxes . 

Sheaf. . 

Milhen  Farm,  lbs.  and  %  lbs . 

Gurnse,  lbs.  and  y  lbs . 

Belle  Spring . 


Per  lb 

33 

32 

3i 

30 

27 


.29- 


CANDLES. 


Per  lb. 


P.  &  G.,  8’s,  30  lbs . . . 

“  r6’s,3olbs . JI  y2 

Paraffine,  4’s,  6’s,  8’s  cartons,  36-lb.  cases, 
per  lb........ . . . . . 08& 


Searchlight,  hotel,  r6’s,  30  lbs . ogY 

Pearless,  hotel,  16’s,  30  lbs . 10y 


Bright  Light,  16's,  30  lbs . per  box  2.00 

Werk’s,8's,  30  lbs . . 

“  16's,  30  lbs . . 

Neverout,  8’s . per  box  2.00 

“  16’s .  “  2.10 


JARS  AND  JAR  RUBBERS. 

Glass  Jars. 

Pints . . 

Quarts . . . 

Half-gallons . * 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz. 

(No  charge  for  barrels.) 

Jar  Tops— 

J4  gross,  no  rubbers . per  gross 

Jar  Rubbers — 

Lip,  wide . per  gross 

Acme,  wide,  1  doz.  cartons,  5  gross  box, 

per  gross 

“  medium,  1  doz.  cartons . per  gross 

Reliable,  white  rubber,  wide . 

44  44  medium . 

Black,  medium . per  lb. 

(25  lb.  lots  1  cent  perlb.  less.) 


Gross 
4.  IS 
4-45 


CANNED  GOODS. 

Tomatoes — 

Mrs.  Hancock's,  frying . 

DuBois’,  frying . . 

“  44  5  case  lots . 

Jersey  King,  No.  3,  standard  Jersey . . 

41  5-case  lots . 

Silver  Lake,  fancy  Jersey . 

44  Jersey,  No.  3 . 

Peerless,  extra  fancy,  No.  3,  cold  packed. 

Plantation,  No.  10,  standard,  y  doz . 

Silver  Lake,  No.  10,  1  doz . 

Golden  Rule,  No.  3,  off  standard . 

Alta,  No.  2,  good . . 

Favorite,  No.  10,  1  doz . 

Brandywine  Hill  ,  extra  fancy . 

Bull  Dog,  extra  standard  2s . 

Mrs.  Lippincott's,  Frying . 


Per  doz. 
1.  20 

.  x.io 

•  1.07^ 

.90 

•  -*7% 
•97/4 

.  1 .00 

•  .87M 

•  2.  30 
.  2.50 

•  -75 

.  .60 

.  2  40 

.  1 .00 

.  .60 

.  1.25 


Lima  Beans — 

Tinsley’s,  extra  small . 

Silver  Lake,  fancy  Jersey.. 

Early  Autumn,  No.  2 . 

Oxford,  Maine  packed . 


x.25 
1 .00 

.92*4 

•87M 


String  Beans — 
Extra  fancy... 

Boyer’s,  2s . 

Acorn,  3s . 

“  No.  2. 
Safe,  No.  2  ... 


1  50 

•57% 

.85 

■57% 

•5o 


•  x7 


1.70 

.85 


•45 

.40 

.26 

.26 

•25 


COOKING  HERBS. 

Colburns's  “A,"  Small — 

Sweet  Maijoram . per  doz. 

Sage .  “ 

Thyme .  “ 

Savory . . .  “ 

Special  cate  assortment,  2  doz.  Sweet  Mar¬ 

joram,  1  doz.  Sags,  54  doz.  Thyme,  J4  doz. 

Savory . per  case 

Colburn’s  “A”  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

54-lb.  cartons,  1  doz . per  doz. 

54-lb.  “  “  . 

54-lb.  “  “  . 

54-lb.  screw  cap  bottles,  2  doz .  “ 

54 -lb.  square  cans,  2  doz .  “ 


•  *5 
■25 

•  25 
■25 


■40 

•75 

1.25 

.90 

.85 


White  Wax  Beans — 

Boyer’s  . . . 

Acorn,  No.  2 . 

Brandywine  Hills,  No.  2 . 

Winsom,  N.  Y.,  No.  10, 1  doz.. 


60 

•5754 

J.  10 
3  60 


Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain . 

"  No.  3,  tomato  sauce . 

Campbell’s,  No.  2,  plain . 

No.  2,  sauce . 

Oxford,  No.  3 . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp’s,  No.  1,  sauce,  4  doz . 

"  No.  2,  sauce,  2  doz . 

Moore  &  Brady,  No.  3,  plain . . . 

"  No.  3,  sauce . 

No.  1,  picnic  size,  plain..... 
“  No.  1,  picnic  size,  sauce.... 

Victory  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

No.  3,  tomato  sauco.... 
Midnight  Lunch,  No. 

z,  4  doz . 

Schimmel's,  No.  a,  sauce . 

No.  a,  plain . 

Snider’s,  tomato  sauce.  No.  3,  2  doz . 

“  “  No.  2, 3  doz . 

“  "  No.  1, 4  doz . 

Sunnvside,  sauce.  No.  3,  2  doz . 

“  plain,  No.  3,  3  doz . 

sauce.  No.  1,  4  doz . 


»-35 

»-55 

•85 

.85 

1.05 

»-37}4 

.8754 

1.3254 

.85 

.90 

.4254 

.4754 

•45 

•9754 

1.05 


California  Canned  Frnit. 

Apricots — 

Extra  quality . 

Extra  standard . 

Standard . 

Pears — 

Bartlett,  extra  quality,  254s . 

“  extra  standard,  254s . 

“  standard,  2}4» . 

Cherries — 

Extra  quality,  254s . 

Extra  standard,  2}4s . | 

Standard,  254s . 

Peaches— 

Goddess,  No.  2 >4,  ex. standard,  lemon  cling 
Tioga,  No.  254,  extra  standard,  lemon  cling 

Agate,  No.  2J4,  standard,  lemon  cling . 

Lake  View,  No.  2 }4,  yellow,  free . 

Oak,  sliced,  lemon  cling.  No.  1,  4  doz . 

Columbus,  No.  254,  pie,  peeled,  yellow,  free 
“  No.  254,  pie,  peeled,  lemon,  cling 

Plums 

Egg,  extra  standard . 

Green  Gage,  extra  standard . 

Egg,  standard . 

Gage,  standard . 


Per  do; 
3* 10 

J-75 

1.50 


2.25 


2.50 

2-35 


1 .90 
1.85 
1 .70 
1.65 
1 .20 
1-25 
t.3o 


1-55 
1.65 
1  -35 
1  *35 


Domestic  Canned  Fruit. 


.50 

•95 

.90 
x.  70 

1-3254 

.85 


•4754 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  2,  fancy . 

Van  Camp’s,  No.  2,  2  doz . 

Martin  Wagner’s,  No.  2,  2  doz.. 


.82^ 

•77% 

•72% 


Corn — 

Paris,  fancy  Maine . 

American  Beauty,  extra  fancy,  Shoe  Peg.. 

Cream  of  Susauehanna . . 

Baker’s,  G.  W.,  whole  grain . . . . 

Shoe  Peg,  Susquehanna,  No.  2 . . 

44  Osborn’s.., . 

Mark,  crushed . 

Rex;  No.  a,  fancy,  whole  grain . 

Vanity,  No.  2,  whole  grain . 


1. 00 

•  82^ 

.90 

•75 

.80 

.70 

.62% 

.67% 

.62*4 


Peas — 

Tres  Fins,  100  cans . 

French,  very  fine,  100  cans . 

44  fine,  100  cans . 

44  medium,  100  cans . 

Boyer’s,  Midgets,  No.  2 . . . 

“  Extra  Sifted . . 

“  Sifted . 

44  Early  June . 

TumboJune . 

B.  B.  F  ,  Early  June . 

Hermit  brand,  soaked . 

Lotus,  Sweet  Wrinkle . 

Brandywine  Hills,  extra  sifted  N.  Y.  State.. 

Kent  County,  Sifted . . 

Our  Favorite,  No.  2 . . . 

Plantation  Standard,  Early  June,  No.  2 . 

Pride  of  Delaware  Standard,  No.  2 . 

Wyoming,  extra  fine,  June,  No.  2 . 


x3*  75 
x3  25 
11  -75 
10.25 

1  -55 

x-25 
X  .xo 
•95 
•90 
1 .00 
•52^ 
1.22^ 
I  .  <0 

*7% 

■*7% 

.82K 

•77% 
x  25 


Beets — 

Red  Belle,  N.  Y.,  No.  3... 
Silver  Lake,  fancy.  No.  3.. 
Chautauqua,  No.  3 . 


•05 

•95 

•95 


Succotash — 

Little  Quaker,  extra  fancy,  No.  2.. 

Honeysuckle,  fancy  N.  Y . 

Brandywine  Hills,  extra  fancy . 


•05 

•90 

.05 


Spinach — 

Champion,  No.  3 . 

Shawnee,  No.  3 . 

Farren’s,  No.  3,  2  doz.... 
**  No.  10,  1  doz.. 


x  00 
•95 
•95 
325 


Sweet  Potatoes — 

Victory,  No.  3,  2  doz . . 

Farmside,  fancy  N.  Y.  State,  No.  3.. 


.87^ 

1.22^ 


Apples 

MapMand  Chief,  No  3,  2  doz . 

Spnngville,  fancy,  N.  V* . 

Wayne  Co.,  No.  10,  i  doz . 

Booth’s,  oval,  No.  3 . 

i 

*5 

2.40 

2-75 

Blackberries — 

Farren's,  extra  preserved,  No.  a . 

Silver  Lake,  syrup,  No.  a . 

1.30 

Nigger  Head,  No.  i . 

2-oj  }* 

Spring  Garden,  No.  2  . 

Blueberries — 

Maine,  Eagle  No.  2  . . . 

Loggies,  No.  10 . 

1.40 

Cherries — 

Boyer's,  No.  2,  white,  extra . 

X-4S7. 
1 . 22 

Flour  City,  white.  No.  i . 

Flour  City,  red.  No.  2 . 

Peaches — 

Maryland  Leader,  yellow.  No.  3 . 

"  white . . . 

P.  &  B.,  yellow,  No.  3 . 

X.IO 

x.  00 

Pears- 

Silver  Lake,  No.  3 . 

Fowling  Creek,  good.  No.  3 . 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  a 

Pride  of  Rochester,  fancy,  preserved,  No.  a 
Rhubarb — 

Silver  Lake.  No.  t.  2  doz . 

Silver  Lake,  No.  10,  1  doz . 

2.30 

•85 

Strawberries — 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . 

I  .OO 

Defence,  No.  2 . 

Pineapple — 

Acorn,  E.  &  C.,  No.  2 . 

General,  E.  &  C.,  sliced,  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

I.80 

x-$5 

1 .60 

Terrapin,  E,  &  C.,  sliced,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Singapore  Chunks,  No.  iU,  4  doz . 

•95 

Singapore,  cubes.  No.  1%,  4  doz . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

.90 

■95 , 

•*° 

.65 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  1,  4  doz . 

Pumpkin — 

Silver  Lake,  No.  3 . 

Silver  Lake,  No  10,  doz . 

Red  Belle,  N.  Y.,  No.  3 . 

Apollo,  3's. . 

Lily  Lake,  3’s . 

Brady,  No.  10,  ^  doz . 


■7254 

2.00 


.90 

.62^ 

1.90 


Asparagus — 

Oak,  large,  2j£’s . 

Superior,  large,  No.  2 ]4 . 

Staple,  medium.  No.  2 y2 . 

Swan,  medium,  No.  2x/t . 

Del  Monte  Tips,  No.  . 

Extra  Tips,  No.  1 % . 

El  Rio,  choice  California,  No.  2%,  2  doz.. 


3.20 
3-25 
3.00 
2.90 
2 .60 
2.55 
3.65 


Canned  Craba,  Clams,  Lobsters, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oysters. 

Grabs —  per  do  - 

Deviled,  No.  1,  4  doz.,  McMenamin's .  2.17# 

44  No.  2,  a  doz..  McMenamin's .  2.25 

Clams— 

Gold  Label,  No.  x#  4  doz .  1.07# 

Star,  No.  1,  4  doz . 02  % 

Lobster —  •  / 

B.  &  M.,  No.  1 ,  flat,  4  doz .  4.75 

44  No.  y2t  flat,  4 doz .  2.45 

44  No.  1,  tall,  2  doz .  4.50 

"  No.  ylt  flat,  4  doz . .  3  00 

Star  brand,  No.  y,  flat,  4  doz .  1.40 

No.  1,  tall,  4  doz .  3.85 

44  No.  y2t  flat,  4  doz.,,.. .  2.40 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled. 

No.  1.  2  doz .  1. 15 

Cotton  Bale,  pickled,  No.  1,  2  doz .  z.io 

Mackerel — 

Pickert’s,  soused.  No.  1,  4  doz .  1.  50 

44  44  No.  2,  2  doz .  2.50 

“  “  No.  3,  a  doz .  3.15 

Underwood,  soused.  No.  1,  50  cans .  5.40 

44  No.  x,  4  doz .  1.52 lA 

Oysters — 

Boyer’s,  No.  1,  2  doz . 82*4 

“  No.  2,  2  doz .  1 .55 

M.  &  B.,  Deep  Sea,  No.  x,  2  doz . 87^ 

Stewart's,  No.  2,  2  doz .  1.65 

“  No.  1,  2  doz . . 80 

Victory,  No.  1,  2  doz . 82^4 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  x  .42% 

Gilt  Edge,  4  doz . . .  x  2734 

Conrad’s,  4  doz .  i.2>J4 

Maconache's,  plain .  1.40 

Maconache's,  Tomato  sauce . .  .  1-37% 

Moir's,  34s,  plain  or  sauce . 97*4 

•75 


Underwood's,  soused,  50  cans .  3. 
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-  A  Business  Getting  Plan  for  all  =•-•  ■ 

RETAIL  MERCHANTS 


Better  Than  Newspaper  Advertising 
Better  Than  the  Trading  Stamp  Plan 
Better  Than  Your  Own  Premium  System 

AND 

Costs  You  Less  Money  Than  Any  of  These 

If  you  would  like  to  turn  trade  from  your  competitor’s  door  to  your  store ;  if  you 
would  like  to  stimulate  tke  purchase  of  more  goods  among  present  customers  ;  if  you  would 
like  to  get  a  permanent  hold  on  old  and  new  patrons,  and  by  these  means  boost  your  sales 
and  increase  the  net  profits  of  your  business  without  adding  to  the  expense — 

You  Can  Profitably  Use  Our  Plan 

Progressive  Retail  Merchants  in  all  lines  and  of  good  credit  standing,  are  requested 
to  write  us  for  letter,  catalog  and  other  printed  matter  giving  full  particulars. 


Manufacturers’  Trade-Mark  flss’n,  m  253  Broadway,  New  York  City 


100  DAYTON  MONEYWEIGHT  SCALES 

I 


)rdered  and  installed  after  a  most  careful  investigation  of  the  various  kinds  of  scales  now  on  the  market.  The 
purchasers  are  the  promoters  of  one  of  the  most  colossal  enterprises  of  the  age. 

These  scales  are  to  equip  all  booths  of  the 

GRAND  CENTRAL  MARKET 

vhere  weighing  is  necessary,  such  as  groceries,  meats,  teas  and  coffees,  poultry  and  game,  fish,  butter,  cheese, 
:andy,  etc. 

This  market  is  all  on  the  ground  floor  and  contains  over  16,000  sq.  feet  of  floor  space  which  is  divided 
into  480  booths  each  10x10  ft.  Its  appointments  are  as  near  perfect  as  modern  ingenuity  can  devise. 

The  management  decided  to  furnish  all  equipment  used  in  the  building  so  as  to  guarantee  to  the  patrons 
>f  the  institution  absolute  accuracy  and  protection. 

DAYTON  MONEYWEIGHT  SCALES 

yere  found  to  excel  all  others  in  their  perfection  of  operation,  and  in  accuracy  of  weights  and  values.  That 
s  the  verdict  of  all  merchants  who  will  take  the  time  to  investigate  our  scales. 

Our  purpose  is  to  show  you  where  and  how  these  scales  prevent  all  errors  and  loss  in  computations 
>r  weight. 

A  demonstration  will  convince  you.  Give  us  the  opportunity. 

Send  for  catalogue  and  mention  Grocery  World  and  General  Merchant. 


The  new  low  pl&tform 
DAYTON  Scale 


Date . 

Moneyweight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . . . . 

STREET  and  NO . 

Town . 

Busin  ks» . State . 


Moneyweight  Scale  Co. 


35  State  Street,  Chicago 

district  offices  *  {  Philadelphia  Office,  1651  N.  8th  Street.  New  York  Office,  11  E.  Hth  Street 

■  ■  )  Pittsburg  Office,  205  McCance  Bldg.  Buffalo  Office,  62  Pearl  Street. 
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Salmon — 

Gibraltar,  Sock  eye,  No.  i,  tall .  i  .95 

“  “  No.  l/2>  flat .  1.35 

Hapgood’s,  No.  1,  tall .  I*95 

"  No.  1  flat .  2-05 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  1, 

tall,  4doz .  x*  7° 

Horseshoe,  No.  . .  x*45 

White  Raven,  red,  56s . 95 

Chef,  red,  No.  54,  flat,  4  doz . 9 2K 

Terrapin,  pink,  No.  y2,  4  doz . 85 


SARDINES— Imported. 

Chancerelle,  }4s,  key . - .  25.00 

La  Champagne,  key .  17.00 

14  *4s,  key,  boneless .  30.00 

Tricolore,  .  9  00 

Martels,  j^s .  9-5° 

'*  l/2s .  1325 

Morel,  Ht,  boneless .  15.00 

Domestic. 

Mustard — 

Irma,  ^s,  100 cans .  3.60 

Raven,  i^s,  key,  too  cans .  3-47/4 

Gold  Label,  %s,  mayonnaise  dressing,  100 

cans . . - .  6.40 

Gold  Label,  %s,  mayonnaise  dressing,  50 

cans .  4*3° 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

cans . per  case  4.75 

Oil- 

Gold  Label,  5^s,  oil,  100  cans .  0.40 

Irma,  *^s,  100 cans . 3-7° 

Continental,  ^s,  key,  100  cans .  3.6234 

Owl,  r^s,  key,  100  cans .  3-6a/4 

Swift  &  Co.,  Talisman  brand,  100  10-cent 

cans . per  case  7.00 

Skipper  Sardines — 

*4s,  olive  oil,  key,  100  tins .  12.00 

*4s,  “  “  50  tins .  12.00 

*4s,  tomato  sauce,  key,  100  tins .  13  00 

J4s,  “  “  50  tins .  13.00 


CANNED  MEATS. 

Corned  Beef. 

Armour’s —  Per  doz. 

Veribest,  No.  i,  key,  2  doz .  1 .40 

“  No.  2,  key,  1  doz .  .  2.35 

Fairbank's — 

No.  1,  key,  2  doz .  x*45 

No.  2,  key,  1  doz .  2.25 

No.  6,  key,  1  doz . . .  7.15 

No.  14,  key,  l/2  doz . per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz .  *«45 

No.  2,  key,  1  doz .  2.30 

Chipped  Beef. 

Libby’s — 

No.  x/2,  2  doz .  1  -3° 

No.  1,  2  doz .  2.20 

No.  l/2,  glass,  2  doz .  *  -47/4 

No.  1,  glass,  2  doz .  a. 40 

Beechnut — 

No.  54,  sliced,  glass  jars .  1.75 

No.  1.  sliced,  glass  jars .  2.90 


Sliced  Smoked  Beef. 

Armour’s  Veribest — 


Acme — 


Sliced  Bacon. 

Armour's  Veribest — 


in  tin, 


54- 


Whole  Ox  Tongue. 

Armour’s  Veribest — 

Size  1  4.85 

“  1 56 .  6.00 

“  2  7.00 

“  2^ . 8.50 

Fairbank’s,  No.  2,  1  doz .  7.00 

Libby's,  No.  2 54,  1  doz .  9.50 


Beechnut — 

No.  y2}  glass  jars .  1.65 

No.  1,  glass  jars .  2.7254 

Acme — 

Large  glass,  1  doz .  2.50 

Junior  glass,  2  doz .  1.50 


Roast  Beef. 


Armour’s  Veribest — 

No.  1,  2  doz . .  1 .40 

No.  2,  1  doz .  2.25 

Fairbank’s — 

No.  1,  2  doz .  1.45 

No  2,  1  doz .  2  .37^ 

Libby's— 

No.  1,  2  doz . . .  1.45 

No.  2,  1  doz .  2.30 

Kingan’s — 

No.  1,  2  doz .  1.40 

No.  2,  1  doz .  2.42% 


Potted  or  Deviled  Meats. 

Armour's — 

No.  0,.  4  doz . 4*54 

No.  a,  2  doz . 75 

Libby's  — 

No.  a,  4  dor . 44 

No.  *4,  4  doz . 80 

R.  &  R.— 

No.  4  doz .  1. 15 

No.  34,  i  doz .  1 .95 


Potted  Chicken  or  Turkey. 

Armour’s  Veribest — 

No.  5*,  4  doz .  1 .60 

No.  54,  2  doz .  2.75 

Libby’s — 

No.  y,  4  doz . . . 

No.  54,  2  doz . . . 

R.  &  R.,  No.  y,  4  doz .  1  75 


Sausage. 

Armour’s  Veribest — 

Vienna  style,  size  % . 80 

“  “  x .  x  35 

Luncheon,  with  Tomato  Sauce,  size  % . 80 


Boned  Meats. 

Curtice  Brothers,  “Blue  Label" — 

Chicken,  No.  5^4 .  3.  85 

“  No.  1 .  5.00 

Turkey,  No.  56 .  2.85 

“  No.  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  xi.oo 

“  Ham,  No.  .  7*5° 

11  “  No.  2% .  xo.oo 


Deviled  Meats. 

Curtice  Brothers,  “Blue  Label" — 

No.  5  oz. 

Ham .  1.25 

Tongue .  1.25 

Chicken .  1.  85 

Turkey .  1.85 


No.  10  oz. 
2. *5 
2-x5 
2.50 

2.90 


Potted  Meats. 

Curtice  Brothers,  “Blue  Label"  — 

No.  y  Tin.  No.  y2  Tin. 

Ham .  1.20  2.00 

Tongue .  1.20  2.00 

Chicken .  1.80  >  2.75 

Turkey .  1.80  2.75 


Soups. 

Schimmel's,  assorted,  1  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 

Curtice  Brothers,  “Blue  Label" — 


•85 


85 

•87M 


Consomme . 

Quarts. 

Pints. 

1  -75 

y2  Pints 
x-*5 

x-55 

Bouillon . 

....  315 

1  •  75 

1  -25 

2.65 

Beef. . 

....  3  •  x5 

1  •  75 

x-25 

2.85 

Julienne . 

.  3->5 

i-75 

1 .25 

Printanier . 

i  -75 

1.25 

i-75 

Vegetable . 

••••  3- >5 

1  •  75 

*•*5 

i-75 

lomalo . 

....  3-i5 

1  -75 

125 

2.95 

Ox  Tail . 

.  3*5 

1  •  75 

1.25 

2-75 

Mock  Turtle . 

...  3  *5 

1  -75 

1*25 

i-75 

Tapioca  Crecy . 

.  3'5 

*•75 

1*25 

Pea . 

....  315 

1  •  75 

125 

Mutton  Broth . 

....  315 

1  -75 

I  25 

Clam  Chowder . 

.  3-15 

i.  75 

1-25 

Clam  Broth . 

.  3-15 

1  •  75 

1.25 

Chicken  Gumbo.... 

.  3-15 

1  *75 

1 .25 

1.65 

Mulligatawny . 

....  3-i5 

i-75 

I  25 

2.65 

Chicken . 

i-75 

1.25 

I.65 

Chicken  Broth . 

.  3.15 

*•75 

1.25 

2.65 

Green  Turtle . 

3-5° 

2.  OO 

Terrapin . 

.  7-25 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 


Lunch  Tongue. 

4rmour’s  Veribest,  No.  1,  2  doz .  2.50 

Armour’s  Veribest,  No.  J4,  2  doz .  1 .50 

Fairbank's,  No.  1,  2  doz . .  2.15 

Libby’s,  No.  x  ,2  doz .  2.75 


Croft  &  Allen  Co. — 

Per  lb. 

Extra  Mixtures . 

..30-lb.  pails 

.08 

Cream  Jelly  Mixtures . 

■  °9lA 

Elcroften  Mixtures . 

a 

■  09% 

Nobby  Mixtures . . 

<< 

.  IO 

Cadella  Mixtures . 

.12*4 

Fine  French  Mixtures . 

it 

•*3K 

French  Creams . 

it 

.09 

American  Mixtures . 

tt 

.08*4 

Variety  Cut  Drops . 

it 

.08  >4 

Darling  Mints . . 

■  08  >4 

Golden  Drip  Bar . 

15-lb.  boxes 

.  IO 

Sour  Balls . 

..30-lb.  pails 

.08  % 

Pancella  Cream  Chocolate . 

a 

.10*4 

I  X  L  Assorted  Chocolate . 

it 

•  11 K 

King  B  Assorted  Chocolate . 

“ 

•  *2% 

No.  x  Fine  Assorted  Chocolate. 

tt 

.16*4 

Nonpariei  Drops . 

..  “ 

•  *i/4 

Chocolate-covered  Caramels . 

.  12 

— II — 

Dairy  Chocolate  Chips .  .25-lb.  pails 

Chocolate  Mints . . . 30-lb.  pails 

Honey  B  Comb . 2t-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen .  “ 

Wellington  Caramels . 25-lb.  pails 

Frozen  Milk  Caramels . 30-lb.  pails 

Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  “ 

Jelly  Beans .  “ 

Wintergreen  Lozenges .  “ 

Mint  Lozenges .  “ 

Assorted  Lozenges .  “ 

Conversation  Lozenges . 28-lb.  pails 

C.  &  A.  Crown  Stick...... . 30-lb.  pails 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods . 10  boxes  in  case 


•  n56 

•  '7% 
.1054 

•09  56 
.09^4 

.08 

.1054 

•  07^ 

.io>4 
.08 
og% 
■ oglA 
■  ogy 
.oglA 
.osy2 

.I2>4 

•09K 

4-50 


CATSUP. 

Per  doz. 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced,  No.  32,  5  doz .  1.15 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 87% 

Campbell’s — 

No.  8,  2  doz . 8754 

No.  8,  Tobasco . . 87% 

Snider's — 

No.  16,  2  doz .  1 .95 

No.  8,  1  doz .  1 .20 


KETCHUP. 

Curtice's  “  Blue  Label"  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  in  case .  2.75 

Medium,  25  bottles  in  case . .  4.25 

Large,  12  bottles  in  case .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co's — 

Premium,  56s,  12  to  25  lbs . 

Premium,  ys,  12  lbs . 

Caracas,  sweet,  6  lbs . 

German,  sweet,  12  lbs . 

Auto,  sweet,  6  lbs . 

Cocoa,  5* -lb.  cans,  12  lbs.  in  box . 

Cocoa,  56-lb.  tins,  6  lbs . 

W.  H.  Baker’s— 

Best  Cocoa,  56-lb.  size . per  lb. 

“  y2- lb.  “  .  “ 

Premium  Chocolate,  56s,  12  lbs . 

“  ys,  12  lbs . 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 

“  “  1-5S,  i3  lbs . 

Hershey's — 

Milk,  48  5  cent . per  box 

Epp's — 

Cocoa.  56-lb.  tins,  7  lbs . . 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  i-lb.  tins . per  tin 

“  6-lb.  boxes,  56-lb.  tins .  “ 

“  6-lb.  boxes,  5*-lb.  tins .  “ 

Huyler's — 

Cocoa,  y2 s,  6-lb . 

“  ys,  6-lb . . 

Hooton  Cocoa  and  Chocolate  Co. — 


Pet  lb. 

30 


3X 

32 

28*4 
29  J4 
*9 

*9  K 


45 


42 


72 

37/4 

J9 


Cocoa,  labeled,  y2s . 

•36 

Cocoa,  labeled,  is . 

■38 

Premium  Chocolate,  l/2s . 

•  31 

Premium  Chocolate,  . 

•33 

Bensdorp's  Royal  Dutch  Cocoa,  12- 

■lb.  cases — 

Per  can.  Per  doz. 

5*-lb.  round  cans . 

•  *9 

2.27 

K-lb-  “  . 

•30 

3.60 

i-lb.  “  . 

•59 

7.08 

ij4-oz.  “  50  cans  in  case 

.07 

Per  lb. 

5-lb.  “  .  : 

2-75 

•55 

Bensdorp’s  Chocolates,  6-lb.  boxes. 

,  24  boxes 

in  case — 

Milk,  6  to  lb . 

•45 

Queen,  4  to  lb . 

•42 

Sweet  Vanilla,  4  to  lb . 

.28 

“  8  to  lb . 

.28 

Bloocker's  Cocoa  Powder — 

5*-lb.  tins,  2  doz.  in  box . 

r.83 

54-lb.  tins,  a  doz.  in  box . 

“ 

3-50 

i-lb.  tins,  1  doz.  in  box . 

tt 

6.50 

5-lb.  tins,  1  doz.  in  case . 

•52 

xo-lb.  bags,  1  doz.  in  case . 

tt 

•50 

Runkel's — 

Cocoa . 

•33 

Premium  Chocolate . 

.  “ 

•3° 

Vienna  Sweet  Chocolate,  y-\b.  pkg...  “ 

.22 

Vanilla  “  Vt  lb.,  48  to  box... 

x.6o 

Wilbur’s  Cocoa — 

Breakfast,  5*-lb.  tins,  6-lb.  boxes. 

. per  lb. 

•33 

“  5^ -lb.  t ns,  6-lb.  boxes.. 

t 

•  32 

Wilbur's  Chocola  t — 

Sweet  Clover,  56s,  6-lb . 

1 .60 
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Lowney’s — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  56-lb.  packages . 32 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  56-lb.  packages . 32 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  5^ -lb.  packages .  ^32 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  5*-lb.  packages . 32 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  56-I b.  packages . 27 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  5* -lb.  packages . 27 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  5* -lb.  packages . 27 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  x.65 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  £-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb 

tins . 36 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  5*-lb. 

tins . 36 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  56-lb. 

tins . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  56-lb. 

tins . . 36 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 36 

Cocoa,  5-lb.  screw  cap  cans,  xo  cans  in  case, 

5- lb.  tins . 36 

Diamond  Chocolate,  sweet,  5* -lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb.  .24 

xa-lb.  “  6  “  “  .  “  .24 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case... 

per  lb.  .32 
6-lb.  boxes,  12  boxes  case,  5* -lb.  tins  “  .32 

J4-Ib.  tins,  6  lb.  boxes,  12  boxes  case  “  .32 

Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box  x.65 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  X2-lb. 

boxes . 40 

Croft's  Cocoa.  $s,  2  dozen  in  box .  x  .80 

“  “  5*5,6  lbs.  “  33 

u  56 s,  6  lbs.  “  32 

“  “  5-lb,  6  cans  “  30 

“  Swiss  Milk  Chocolate,  48  5-c. cakes..  1.50 
“  Premium,  ys,  12-lb.  cakes . 31 

“  “  Ks,  “  “  . 30 

Knickerbocker  Chocolate  Co.— 

Hasty  Lunch  Chocolate — 

J4  lb.  decorated  cans,  12-lb.  boxes.. per  lb.  .30 

J4-lb.  **  “  24-lb.  boxes..  “  .29 

Special  10-c.  packages,  30  to  box. .per  box  2 . 10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  56-lb.  tins,  6-lb.  boxes . 36 

“  54-lb.  “  12- lb.  “  36 

Bedford  Cocoa — 

Labeled  56-lb.  cans,  6-lb.  boxes . 29 

“  54-lb.  “  12-lb.  “  29 

“  y  -lb.  “  6-lb.  "  31 

“  |-lb.  “  i2jb.  “  31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  s,  6-lb.  boxes . . . at, 

“  l/% s,  X2-Ib.  “  .., . 3 1 

Buster  Brown,  5-c.,  48  cakes . per  box  1.31 

“  3-c.,  72  “  .  u  i.4< 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 

54-lb.  “  24-lb.  “  27 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 80 

40  “  “  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  case . . . 78 


CONDENSED  MILK. 


BORDEN'S 


CONDENSED  MILK  CO. 

All  BORDEN’S  Brands  guaranteed. 


UNswee^il/ 


Eagle,  4  doz . •/• .  6.  25 


Eagle,  2  doz.. 

Challenge,  4  doz . 

Defiance,  4  doz . 

Magnolia,  4  doz . 

Rose,  4  doz . 

Dime,  4  doz . 

Winner,  4  doz . 

Baby,  1  doz.,  glass.. 
Red  Cross.. 


4-i 


Peninsular . 1 . % .  41 


Leader . 

Banner,  4  doz.. 

Star,  4  doz . 

Emery,  4  doz.  . 


EVAPORATED  MILK. 


Libby’s,  small  family,  6  doz .  2.7'* 

Libby’s,  family,  4  doz .  3-2C 

Peerless,  hotel  size,  2  doz .  3  5 

Peerless,  family  size,  4  doz .  3  0< 

Peerless,  5  cent  size,  4  doz .  x*6 

St.  Charles,  family  size,  4  doz .  3-7 

St.  Charles,  hotel  size,  2  doz .  3.8c 

Silver  Cow,  5-cent  size . 6  doz.  2  5c 

Pet,  10-cent  size,  4  doz . per  case  3.0c 

Pet,  5-cent  size,  6  doz . per  case  2.5 

Van  Camp’s,  6  doz.,  small .  2.6 

Van  Camp's,  4  doz.,  family .  3ot 

Van  Camp's,  4  doz.,  large . . .  3  7* 


I 
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GROCERY  WORLD  AND 


LAMSON  RAPID 
CARRIERS 


CASH 


These  Carriers  will 

Give  you  quicker  service, 

Cut  down  your  operating  costs, 

Protect  your  cash ,  and 
Please  your  customers. 

Our  Systems  Department  is  at  your  service 
to  advise  and  report  on  details  of  the  Store  Sys¬ 
tems  best  suited  to  your  needs. 

Write  for  Booklet  E. 

LAMSON  CONSOLIDATED  S.  S.  CO. 


Philadelphia  Office 
500  Penn  Mutual  Building 


District  Offices 
in  all 

Principal  Cities 


Boston  Office 
161  Devonshire  Street 


GENERAL  MERCHANT 


We  examine  your 
space,  the  nature 
and  volume  of 
your  business, 
then  PLAN  the  fix¬ 
tures,  and  tret 
SEVERAL  COM- 
PETITIVE  bids 
from  different 
manufacturers. 
You  save  by  the 
competi  tion 
enough  to  pay  our 
fee.  We  charge 
you  only  for  our 
EXPERIENCE  in 
helping  you ,  as  we 
have  helped  thou¬ 
sands  of  others,  to 
make  evetw inch  of 
store  WORK. 

If  you  are  ■. willing 
to  save  money, 
write  us. 

J.  A.  FLESCH  &  SON 

ARCHITECTS  AND  DESIGNERS 

OF  STORE  FIXTURES  FOR  MODERN  GROCERY  STORES 
1012  OPERA  MOUSE  BUILDING 

112  CLARK  STREET 
CHICAGO 


FIXTURE 

ARCHITEC¬ 

TURE 


6  Gallons  in  a 


5-Gallon  Jug 


Would  surprise 
you  no  more  than 
the  way  we  can  in¬ 
crease  your  store’s 
capacity  by  our 


B.  Fiscper  &  Co. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 


Patrons’ 


A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  you  can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home  ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 

is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 


Demand 
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HIRES  CONDENSED 
MILK 


Per  ca»« . 


Silver . . 

4-i5 

Queen . 

4.00 

Premium . 

3-85 

Blue  Ribbon  „ 

3-85 

Gold,  tall . 

3-75 

Gold,  family... 

3-«5 

COCOANUT. 

Franklin  Baker  Co's — 


Per  case 


Brazil,  70  5-cent  packages .  2.50 

“  35  10-cent  “  2.50 

“  38  5-cent  and  16  10-cent  packages....  2.50 

“  18  20  cent  packages .  2.50 

Per  lb. 

44  Shred,  in  pails,  20  lbs . 10 

14  44  in  boxes,  25  lbs .  09% 

“  44  in  barrels,  135  lbs . 09 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

“  44  in  boxes.  25  lbs . 

14  44  in  barrels,  135  lbs . 09 

Premium,  60  J^-lb.  packages,  15  lbs.  to  case  .23 
“  30  J4-lb.  “  15  “  .22 

"  30  y~ lb.  and  15  %-lb.  packages, 

15  lbs.  to  case . 2254 

Dunham's,  l/ss  and  ys,  15  lbs . 27 

“  y2s  and  %s . 26J4 

“  }£-lb.  packages,  5  and  15  lbs . 28 

“  % s,  5-lb.  cartons . 28 


COCOANUTS. 

Franklin  Baker  Co's —  Per  bag 

Porto  Rico,  Jumbo,  80s .  4.00 

San  Bias,  100s .  3.50 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co. —  Bbls.  Bxs. 

Butter  Crackers . 08  .oS% 

Oyster  “  08  .08  y2 

Wine  Scroll . 10  .  io}4 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S- Ivins' Son —  Bbls.  Bxs. 

Assorted  Tumbles . 07 .08 

Brown  Edge  Water .  .10 

Butter  Thin .  .  12 

Clover  Mixed .  .08 

Cocoanut  Ripple .  .  10 

Cookie  Mixed . 08 56  .09 

Butter  Toast . 0756  .08 

Fig  Bars .  .  10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . 08J6  .09 

Fruit  Gem .  .08 

Graham  Wafer .  .  10 

Grandma  Cookies . 0854  .09 

Honey  Jumbles,  XX . 0956  10 

Iced  Charter  Oak .  .09 

Iced  Ginger  Tablet .  ,08 

Iced  Honey  Jumbles . 0956  .10 

Iced  Penn  Treaty . 07  .0754 

Iced  Vedette  Wafer . 07  J6  .08 

Lemon  Bar . 0856  -09 

Man-in-the-Moon  .  .08 

Milk  Lunch . 07  .0756 

Orange  Cookies . 0756  .08 

Quaker  City  Mixed . 0754  .08 

Salted  Strips . o8J4  .09 

Saltines .  .12 

Soda  Biscuit  XX . 06  . 06 54 

Soda  Biscuit  XXX . 0654  .07 

Spiced  Wafers . 07%  .08 

Sunshine  Cookies . 0754  .08 

Water  Crackers  Star . .0654  .07 

Package  goods—  Per  doz. 

Animals . . . 

Butter  Thin .  1.00 

Gingerettes„ .  1.00 

Gold  Medal  Soda  (small) . 50 

•'  "  "  (large) . 90 

Graham  Wafers .  1.00 

I  vinettes . jo 

Milk  Lunch . 1.00 

Our  Ginger  Snaps . 50 

Pink  Tea .  100 

Sugar  Snaps.. . jo 

Saltona  Biscuit .  i.oo 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jersey,  Delaware,  Maryland,  District  of  Colum¬ 
bia,  Connecticut,  Rhode  Island,  Massachusetts. 
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DELIKATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  doz.  i  15 
**  44  with  Horse  radish,  p.dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  1 .75 
**  44  with  Horse-radish,  p.dz.  1.75 

Wein  Senf,  in  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar  .75 

5  gallon  kegs . per  keg  2.50 

Prepared  Mustard,  in  bbls . per  gal. 

“  44  in  15  gallon  kegs...  “ 

“  “  in  10  “  ...  " 

44  44  in  5  4i  ...  “  .25-. 40 

44  44  in  2  gallon  pails. ..per  pail  .75 

44  44  in  1  44  ...  “  .40 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 95 

44  Sifting  top,  2  doz.  in  case. ...per  doz.  .46 
“  with  Horse-radish,  2  doz.  in  case, 

per  doz . 95 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub 


.25 

.26 


•35 

•32 

.80 

.26 

75 


loaf 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .32J4  “ 
Parmesan,  loaves  about  30  lbs... loaf,  31.  cut, 

Edam  Cheese,  12  in  case  ...case,  10.50,  single, 

in  tin  . per  lb. 

44  i-lb.  tins . per  case 

Camembert,  in  wood  boxes . peraoz.,  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10-oz.  bottles, 

per  doz.  1.45 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz.  1.75 

Olmutzer  Hand  Cheese,  100  in  box .  2.25 

Edelweiss,  Romatour  and  Bier-Kase..per  doz.  4.00 

American  Swiss,  No.  1 . loaf,  .16  cut,  .19 

“  Square  loaves,  No.  1,  about 

25  lbs.  each . per  lb.  .16 

Limburger  Cheese,  No.  1 . box,  .14; 

%  box,  14  ;  less . 16 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  " 

English  Dairy  Cheese .  44 

Pineapple  (Picnic  size),  6  in  box . per  box 

“  (Gem  size),  6  in  box .  “ 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  44  41  . . .  44 

Picnic  size,  2  44  44  .  " 

Trial  size .  44 

MacLaren  Imperial  Cheese, Club  size. per  doz. 

"  “  “  No. 1  “  “ 

14  Roquefort  “  large  44  44 

44  44  44  small  “ 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
“  d’lsigny,  “  6  "  ...  “ 

Wm.  Tell  brand,  12  in  box .  “ 

Neufchatel  (Cow  brand),  25  in  box .  44 

Star  Cream,  or  Phila.,  is  “  .  44 

Miniature  Cream,  or  Phila.,  12  in  box..  44 
Hand  Cheese,  8  doz .  " 

u  ^  a  a 

44  4  44  Thuringer .  44 

Farmer  Hand  Cheese,  4  doz.  in  box  ...  44 

Schutzen  Cheese,  12  in  box .  44 

American  Mountain  Cheese  (Alpen  Kate),  50 

i-lb.  packages . per  lb. 


.17 

.16 

•  17  Vi 

3  00 
2.25 

4  5° 
2.40 
i-3S 
1 .00 
1.00 

2.40 
2.95 
1.45 
i-55 
i-55 

1.40 

•95 

1.90 

95 

i-35 

.70 

85 

*•45 

1.25 

.18 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .45 

Wiener  Wurstel,  16  in  tin . per  doz.  4.75 

“  8  “  .  “  a. 75 

Carlsbad  Speck  (Imported  Bacon) .  44  .32 

Imported  Cervelat  Sausage  (Rolff's).  ...per  lb.  .  45 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  .  65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner... by  bbl.  .  12  ;  less,  per  lb.  .14 

44  Landjager,  short .  “  .24 

44  44  long .  44 

“  Mortadella,  Dry .  44  .25 

14  Knackwurst,  25  in  box,  per  box, 

$4  .75 . per  doz.  2.40 

44  Cervelat  (E),  50  and  100-lb.  boxes, 

.21 ;  less . 23 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  leas . 21 

44  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  17;  less . 18 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  14;  less . 16 

44  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23^;  less . 25 

“  Salami  (E),  50  and  100-lb.  boxes, 

.20;  less . 22 

44  Salami,  Blue  Ribbon,  50  and  100-lb. 

boxes,  .  18 y  ;  less . 20 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .16%;  less . 18 

14  Tongue  Sausage . per  lb.  .18 

44  Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb.  .  15 

“  Lachs  Ham .  44  .28 

"  Petit  Del icatess  Frankfurters,  plain, 

per  doz.  1.00 

44  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  x.oo 

44  Lebanon  Beef  Bologna . per  lb.  .15 

44  Paprika  Speck .  44  .18 

Mettwurat,  half-round .  “  .  x6 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb.  .15 

Smoked  Thuringer  Blutwurst .  44  .x8 

“  Pfefferwurst .  44  .x8 
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Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 

“  “  quart  glass  jars.  5.75 

44  44  io-oz.jars 2.50 

Calves’  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  “  x.oo 

(  Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1.00 

“  44  pints . 

44  44  quarts . 

Lamb  Tongues,  in  glass .  1.60 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland —  Pails. 

Mixed,  “Y.  M.,M  y2  bbl .  5*5®  .60-. 75 

Milkers,  “Y.  M.,"  y2  bbl .  6.50  .75-285 

Mixed,  standard,  bbl . 

“  Vi  bbl .  5.50-6.50 

Milkers,  standard,  bbl . 

“  M  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

“  “  M  bbl .  8.00 

Milkers,  "  bbl . 

y2  bbl .  8.00 

Marinirte  Herring,  imported,  about  40  in  pail  1.25 

Roll  Herring,  imported,  about  25  in  pail .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .  15 

Matjes  Herring . per  pail 

Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

“  “  quart . 35 

“  2  quart . 55 

44  44  4  quart .  1 . 10 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  1 . 10 

44  2  quart  tin . 60 

44  quart  tin . 50 

Brat-Haring,  4  quart  tin . .  .  1.10 

“  2  quart  tin . 60 

44  quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 

per  doz.  2.50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg  .75 

44  5-lb.  pails . per  pail  .55 

44  10-lb.  pails . . .  44  1.05 

Cut  Spiced  Sardines,  10-lb.  pail .  44  .75 

“  11  5 -gal.  keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  2.25 

Norway  Anchovies. 

Original  package . per  54  bbl.  5.50 

Repacked  in  5-lb.  pails.. . per  pail  .60 

“  10-lb.  pails . .  “  1. 10 

"  5-gal.  kegs . per  keg  2. 75 

"  J4  lb.  flat  tins . per  doz.  .95 

“  54 -lb.  tall  tins .  “  1.50 

“  i-lb.  tall  tins .  “  2.00 

Fancy  kegs,  keg . 80 

Y*  keg . 42 

Xke8 . 3a 

“  Yt  keg . 20 

Salt  Sardellea. 

Original  packages,  1902 . per  anker  16.00 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

pint  jars . per  doz.  6.00 

“  large  tumblers .  •'  2.25 

"  small  tumblers .  “  1.25 

Russian  Caviar. 

Per  doz. 

i-lb.  tins . . 19.5° 

54-lb.  tins .  10.50 

t/-lb.  tins .  5.50 

yi- lb.  tins . 2-75 

German  Dill  Pickles — Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  1200 . per  bbl. 

15-gal.  keg,  about  500  . . per  100 

10-gal.  keg,  about  300 .  “  x.oo 

5-gal.  keg,  about  X50 .  44 

10-lb.  pail,  about  50 . per  pail 

Domestic  Sourkrout— Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  6.50 

1  o-gal .  kegs . per  keg  2.40 

5-gal.  kegs .  “  1.25 

10-lb.  pails . per  pail 

Imported  Lebkuchen. 

Dampfnusse  (Pfeffemusse) . per  lb.  .18 

SpiUkugeln. . ■ .  **  .25 


Lebkuchen  and  Bread. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle  .30 
Busier  Lebkuchen, No.  1, 6  "  ...  “  .50 

“  No.  *,6  '•  ...  “  .75 

"  No.  3,6  «  ...  «  1.00 

Amandines,  9-lb.  tins . per  tin  5.25 

"  small  tins . . .  "  .55 
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Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg...,.  2.50 
“  10-gal.  keg .  4.50 


Sundries. 

German  Egg  Potatoes,  original  bags,  no  lbs., 

per  bag  2.75 

Green  Kern . per  lb.  .  101/, 

Potato  Flour .  **  .08 

German  Dried  Pears . 44  .14 

Dried  Mushrooms . .  “  .60-1.00 

Juniper  Berries .  41  .08 

St.  John’s  Bread .  u  .05 

Bay  Leaves .  ••  .06-. 08 


COTTOLENE. 

30  2-lb.  tins . . per  case  6.50 

15  4  lb.  tins .  “  6.50 

6  10-lb.  tins .  **  6.50 

Freight  prepaid  on  two-case  lots. 


EGGS. 

Per  doz 

Nearby,  candled  and  selected,  30-doz.  crates..  .36 
Western . . . 30-.35 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs.  .1454 
11  “  “  ist's,  40-lb.  boxesiaj^-.  1 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxes . 15^ 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans . per  lb. 

Anchovies,  in  oil,  %  bottles . 

“  "  %  bottles . 

Anchovy  Paste,  fancy . per  doz. 

“  plain .  “ 

Bouillon,  Burnham,  pints,  2  doz .  3.75 

“  “  U  pints,  2  doz .  2.00 

Capers,  Nonpareil,  54  gal.  kegs .  1.50 

“  quart,  glass . per  doz.  8.25 

“  bottled,  %  size ....  “ 

"  “  56  size ....  “ 

“  "  size....  “ 

Canton  Ginger,  large  pots,  6-jar  cases..per  case 
“  medium,  12-jar  cases..  “ 

“  small,  24-jar  cases .  " 

Cherries  iu  Maraschino,  glass,  1  doz.  case .  7.00 

Clam  Chowder,  Burnham,  i  lb.,  4  doz . doz.  .90 

“  “  3  lb.,  2  doz .  *•  2.20 

Currie  Powder,  pints . per  doz.  3.50 

“  4  °* .  "  2.25 

“  2  OZ .  "  1.50 

French  Peas,  extra  fins . per  case  16.00 

“  fins . .  “  14.00 

“  Moyen’s .  “  12.00 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 

iHaw  St  Palm»r’e  P»fit  Panrra  DiaraiSf  Ik 


.28 

4.50 

3- 35 

4- 75 
3-75 


s.40 

2.00 

1.20 

4-fiS 

5.00 

4-75 


•3* 

•34 

1.25 

.60 

6.50 

3-55 


Huntley  &  Palmer’s  Petit  Beurre  Biscuit.. ..lb. 

“  Dinner  Biscuit . " 

“  Breakfast  Biscuit . " 

Packed  7  lbs.  and  5  lbs.  In  a  can. 

Red  Pepper,  ring,  pints . per  doz. 

“  “  56  pints .  " 

Salt,  stone  jars,  4  doz . 

Extract  of  Beef,  Morris’,  4  oz . per  doz. 

“  “  2  OZ .  “ 

“  Anker’s,  120  vials .  4.00 

“  “  4°* . per  doz.  4.00 

“  "  8  oz .  “  7.25 

"  ”  16  oz .  **  13.50 

Theodore  Marquet  Mushroomi — 

First  choice .  26.00 

Choice,  100  tins . per  case  22.00 

Extra,  100  tins .  "  *8.00 

Hotel,  100  tins .  "  19.00 

Truffles,  A . per  tin  .30 

“  54 .  “  55 

"  y* .  “  *•  *5 

% .  "  a.t5 

Shrimps,  pickled,  small  size .  1.15 

“  Dunbar’s,  2  doz . per  doz.  2.25 

Figs  in  Cordial,  Dunbar’s,  1  doz .  “  5.00 

“  Bishop's,  1  doz .  “  6.50 

Crystallized  Ginger,  i-lb.  tins .  “  4.00 

“  54'lfi- *>“* .  “  a.t5 

Lime  Juice,  Rose’s .  “  3.60 

Victor  Rose  Water .  “  a. 25 

“  Peach  Water. .  "  2.15 

Pitted  Olives .  “  5.25 

Armour’s  Solid  Extract  of  Baaf—  Per  doz 

Size  a  jars,  1  dozen  in  case .  4.45 

“  4  “  1  "  .  8. so 

'*  8  "  1  «  Z5.90 

"  *6  *>  56  "  *9-75 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4.45 

*•  8  "  1  “  8.ae 

"  16  “  56  **  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  ia  tablets  each .  s.aj 

I  “  medium  “  36  "  .  i.oo 

1  "  large  "  72  "  .  zo.ee 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  ease .  4.00 

"  16  “  z  "  14.ee 

Armouriz  Atparox — 

Size  4  bottles,  1  dozen  in  case .  e .  50 

"  za  "  z  "  . .  7. so 

"  5  "  . . . per  bottle  j.jo 

"  s  fancy  jugs . per  jug  1 . 50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case. . .  1.50 

**  is  "  s  "  .  7. so 

"  5  "  . per  bottle  j.je 

"  s  fancy  jugs . per  jug  i.fo 
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Who  Thinks 
For  You? 

You  do  it  yourself,  don’t  you  ?  Did  you  wait 
for  others  to  select  your  store  and  your  stock, 
and  tell  you  how  to  run  your  business  ? 

If  our  advertising  sent  people  to  demand  that 
you  sell  our  Macaroni,  Spaghetti,  Noodles  and 
Pastels  would  you  feel  pleasant  ? 

But,  think  this  over.  You  can  depend  on  our 
goods  and  know  their  fine  quality  will  increase 
your  trade. 

You  can  make  a  good  profit  on  them  and  every 
case  brings  you  Universal  Coupons  which  are 
good  as  cash  in  buying  almost  anything  you  want. 

We  work  with  you,  not  against  you.  Will  you 
push  our  goods  ? 

Vienna  BaKing 
Company 

Pliiladelpliia,  Penna. 




■-  . . 

WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


^nnnnn/i/,^ 


URN-CROSBVC* 


» 


Now  Sold  by  Philadelphia  Jobbers 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA. 
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How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa.  < 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
"  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making.  * 

Croft’s  Swiss  Milk  Cocoa 
has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the  “  Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  In  %-lb.  Jars,  6  and  ia-lb. 
boxes 


CROFT  £#  ALLEN  CO.  phit^‘p^ 

’  V/V'*  PENXSTLTANIA 


m  «ug)Wfi»g.-gp,rai.  a 


No  delivery  wagon  built  is  as  good  as  the  “J.  M.,"  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


TWENTIETH  and  FILBERT  STS 

PHILADELPHIA,  PA.= 


Till:,  il  the  : 

NEW  .LM. WAGON' 

WaIiHUV 

rnTONjcMtsKHawinw 

Prk«S2I5  i 
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FLOUR. 

Per  bbl. 

King  Midas .  6.60 

Gold  Medal .  6.55 

Millbourne .  6.45 

On  Top . 1 .  6.50 

Ceresota .  6.60 

Pillsbury’s  Best .  6.40 

Taylor’s  Fancy .  5-^5 

Semper  Idem  .  5  ■ 00 

Pride  of  the  West.... .  5-4° 

Sunbeam .  5*25 

Quaker  City .  6.00 

Self-Raising  Flour. 

Franklin,  30  packages .  3.75 

Hecker’s  Superlative,  32  packages .  5.12 

Pancake  Flour. 

Aunt  Jemima,  36  packages .  2.85 

Hecker's  Flapjack,  24  p  .ckages .  2.10 

Uncle  Jerry,  40  packages .  2.85 

Franklin  Mills,  30  2s .  3-55 

Buckwheat  Flour. 

Hecker's,  64  packages .  4.50 

“  32  packages .  4-5° 

Fancy,  100-lb.  sacks . per  100  lbs.  3.20 


FARINACEOUS  GOODS. 

Corn  Meal —  Per  bag. 

White,  granulated,  100  lbs .  2. 15 

Yellow,  granulated,  100  lbs .  2.15 

“  table,  100  lbs .  2.10 

Western,  yellow,  granulated,  100  lbs .  1 .90 

Quaker,  Best,  1  and  3  doz . 

Farina — 

Hecker's,  24  is . per  case  1.50 

Schumacker’s,  24  packages .  “  1.15 

Beans —  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .05^ 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.50 

Choice,  grain  bags .  2.40 

Medium,  grain  bags .  2.37*4 

Pea,  fancy,  grain  bags .  2 . 47% 

Red  Kidneys .  2.50 

Peas — 

Green .  2.15 

Scotch .  2.35 

Split,  yellow .  2.10 

“  green .  3.30 

Lentils —  Per  lb. 

000000,  110-lb.  bags . °3l/2 

Less  quantity . 04^ 

Shaker  Corn — 

Fancy,  barrels . 05*4 

Less  quantity . °5V\ 

Hominy — 

Lea's  Breakfast,  10  packages . per  case  1.60 

“  Pearl,  100  lbs . per  bag  2.35 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1.40 

Western  Pearl,  100-lb.  bags .  1 .85 

“  Grits,  100-lb.  bags . . .  1.85 

Barley — 

OO . .  4.50 

No.  3,  100  lb.  bags .  2.40 

Noodles —  Per  case. 

Smith’s,  30  10-c.  package* .  1.90 

“  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1.55 

“  5-c .  1.55 

10-c .  1.55 

Royal  Crown,  4  doz.  5c .  1.40 

Royal  Crown,  2  doz.  ioc .  1.10 

Oatmeal — 

B,  Victor,  200  lbs . per  bbl.  6 .55 

B,  ioc-lb.  kegs . per  keg  3.50 

Oaten  Goods —  t  Per  case. 

Avena,  18  packages .  1.43 

Banner  Oats,  20  packages .  4-30 

Mother’s,  18  packages .  1.6254 

“  10  packages, large .  *.io 

Quaker,  18  small  size . . .  *-45 

“  20  large  size .  4.35 

■lolled  Oats — 

Avena,  180  lbs . per  bbl.  6.00 

“  90  lbs . per  keg  3.15 

Standard,  180  lb.  bbls .  5.65 

90-lb.  bags,  fresh .  2.  65 

Sago- 

Fine,  bags  about  160  lbs . 03^ 

Less  quantity . 04 

Admiral,  pearl,  24s . 07^ 

Tapioca — 

Instantaneous,  50  is . 07 14 

Colburn’s  Hasty,  36  packages . 0754 

Minute,  54  gross . per  box  2.75 

Flake,  about  125  lbs . per  lb.  .04^ 

“  less  quantity .  “  .04% 

Pearl,  150  lbs .  “  .03^4 

“  less  quantity .  #<  .0354 


CEREAL  SPECIALTIES. 
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H-O  Company —  Per  case 

Force,  20s .  2.00 

Kora-Kinks,  36s .  1.45 

Presto,  small,  18s .  1.60 

Presto,  large,  xos .  2.25 

Flour,  self-raising,  small,  18s .  1.60 

Flour,  self-raising,  large,  12s .  2.10 

Buckwheat,  small,  18s .  1.70 

Buckwheat,  large,  12s .  1.70 

Pancake,  18s .  1.60 

H-O  (steam  co  ked  oatmeal),  12s .  1.55 

Pawnee  Oats,  regular  size,  18s .  1.50 

Pawnee  Oats,  family  size,  10s,  without 

china  ware .  1.95 

Pawnee  Oats,  family  size.  10s,  with  bowls...  2.25 
Pawnee  Oats,  family  size,  10s,  with  assorted 

chinaware .  2.30 

Hominy,  18  2s .  1.15 

Hominy,  10  5s .  1.50 

Cornmeal,  18  2s .  1.15 

Cornmeal,  10  5s .  1 . 50 

Cornstarch,  18  is .  1.00 

Tapioca,  18  is . 1.40 

Farina,  18  is .  1  .10 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Sparkling .  1.12% 

“  Acidulated .  1.12J4 

Cox’s,  large .  1.57V6 

“  small . 95 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s . .  .  1.35 

“  small  . 95 

Bromangelon,  assorted,  3  doz . 8754 

Jell-O,  assorted  flavors,  2  doz . 87^ 

Jell-O  Ice  Cream  Powder,  2  doz . 9754 

Jellycon,  1  doz . ' . 8754 

“  assorted  flavors,  354  doz . 8754 

Chalmer’s,  shredded . 92^4 

“  granulated . 9254 

Mothers’,  small,  1  doz . 45 

“  large,  1  doz . 90 

Cooper’s . 85 

Tryphosa . 95 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case  2 . 70 

Puddine,  assorted,  2  doz .  “  1.60 

D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 

Per  lb. 

Larosa  Alphabets,  square,  25  pkgs . 05% 

“  Elbows,  square,  25  pkgs . 05^ 

“  Macaroni,  long,  25  pkgs . 05^ 

“  Spaghetti,  long,  25  pkgs . 05 yx 

“  Vermicelli,  square,  25  pkgs . 05^ 

“  Macaroni,  bulk,  25  pkgs . 05 yK 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7.00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters . 1.25 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3.50 

Barrel  Covers,  19  in .  3.00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  i$4  to  2  in . ,  1.50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45.00 

Less  25  per  cent,  discount. 


Counters. 

Sherer’s  Eclipse  Counters — 


No.  of 


No. 

Length. 

Drawers 

Each. 

6'A . 

15.00 

8J4 . 

10  Vi . 

. 15 . 

25.00 

. 18 . 

4. 10 

14  'A . 

31.00 

2.70 

.  16% . 

. 24 . 

35.00 

18% . 

. 27 . 

40.00 

3-65 

2o!4 . 

. 30. . 

4500 

2.70 

Capacity  of  Drawers, 

40  to  60  lbs.  each. 

2.60 

4-50 

3.60 

Scoops. 

4-  25 

Indestructible,  No.  4 . 

9.00 

2.70 

No.  5 . 

12.00 

1 . 70 

a 

No.  6 . 

.  “ 

15.00 

2.65 

Ex.  Galvanized  Steel  Blades, 

No.  3. ..per  doz. 

4.20 

1.85 

H 

No.  4...  “ 

5-4° 

2.50 

No.  5...  *• 

7.20 

4  25 

X  Quality,  No.  3 . 

1 1 

2.60 

2.80 

No.  4 . 

it 

3.00 

2.25 

No.  5 . 

3.40 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  2  doz.  in  case . p  r  d<  z.  .9c 

Tins,  Keyed  (Jewel)  2  doz.  in  case.  “  .9c 

Large  caftons  or  tins,  a  doz.  in  case.  **  2.0c 

Dime  Tumblers,  2  doz.  in  case .  “  .9c 

Bulk,  15  lbs . per  lb.  .  i< 


Thredded  Fish. 


Thistle,  24  packages . 

Swansdown,  2  doz . 

•65 

Osprey  2  doz . 

Swift  &  Co. — 

Talisman  brand,  20-lb.  boxes.... 

.10% 

“  cartons . 

1.50 

Fresh  Codfish  Steak. 

Swift  &  Co. — 

Talisman  brand,  24  1  -lb.  tins . per  case  3.80 


New  Mackerel. 

Count 

(about)  200  lb.  100  lb.  50  lb.  10  lb. 
to  bbl.  J 

Ex. Norway,  No.  x.. .170-190  42.00  21.6010.95  2.35 
Ex. Norway,  No.  2. ..270-290 

Ex. Norway,  No.  3. ..325-375  20.00  10.60  5.50  1.25 

Ex. Norway,  No.  4. ..410-460  16.00  8.60  4.50  1.05 

Ex. Bloaters,  XXX..  90-  95  40.00  20.60  10.45  2.25 

Ex. Bloaters,  XX... .100-1 10  38.00  19.60  1000  2.15 

Ex. Shore,  No.  1 . 130-150  35.00  18.10  9.25  2.00 

Shore,  No.  1 . 140-160  30.00  15.60  8.00  1.75 

Large  Shore . 1 10-130 

Extra  Irish,  No.  2. ..350-380  15.50  8.35  4.58  1.03 

Medium  Irish, No. 2. .400-450  14.50  7.85  4.13  .97 

Small  Irish,  No.  2. ..475-525  14.00  7.60  3.90  .95 

Small  Irish,  No.  3. ..550-650  13.50  7.35  3  77  .93 

New  Medium  Shore. 160-180 
New  Large  Shore. ...1 10-130 
Large.  No.  2 . 210-220 

Cape  Shore . 160-180  16.00  8.60  4.50  1.05 


Herring. 

200  lb.  xoo  lb 


Lab.  Split,  Lg.  No.  2.,. 
Shore,  Round,  Large.. 
Shore,  Round,  Med  ... 


8.00 

4.60 

6.00 

3.60 

5.00 

310 

1  *  75 

■45 

13.00 

7.10 

3-75 

.88 

11 .00 

6.10 

325 

.78 

6.00 

3.60 

Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 

Our  Choice,  40  lbs . 

Gilt  Edge,  40  lbs . 

Favorite  Middies,  60  lbs . 

Swift  &  Co.,  Talisman  brand  Codfish — 

12  3s,  wood  boxes . 

12  2S,  "  . 

24  is,  “  ... . 

10-lb.  boxes . 

5-lb.  “  . . 

Cakes,  24  in  fancy  box . per  case 

“  10-lb.  cartons . per  carton 

24  jars,  fancy  box..,,, . 


Strips,  40  size,  boxes _ 

“  20  "  . 

Middles,  40  size,  boxes.. 


50  lb.  10  lb.  8  lb. 


•74 

.68 


.08 
.07 
.06 
.  12 

Per  lb. 

•  15  'A 
■'s'A 

.  l6 

•15 
•15 
2  .80 
1.20 
3-io 
I.65 

.  IO 

•>°K 
.12 
•12  V. 


Dressed  Fish  Bricks. 

Gilt  Edge,  2-lb.  bricks.  40  lbs . 07 

Snow  White,  i-lb  bricks,  20  lbs . 08 

Favorite  Coa,  2-lb.  bricks,  40  lbs . 0854 


Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  si?e,  1  and  2  doz.  in  case .  x .  50 

“  small  size,  2  doz.  in  case . 90 

Small  Tumblers,  2  doz.  in  case . 90 

Large  Jars,  sealed,  2  doz.  in  case .  1.50 

Loose  Codfish. 

Extra  Large  Georges  Cod . 09 

Large  Bank . 08 

Medium  Bank . 07 

Pollock . . . 05 

Hake . 0454 

In  original  cases.  450  lbs.,  yK  c.  less. 


Smoked  Fish. 

New  Extra  Scaled  Herring . per  box  .  17 

Small  Extra  Scaled  Herring .  **  .17 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb.  .12 

Smoked  Salmon,  whole  fish .  “  .27 

Cromarty  Bloaters,  50s . per  box  1 . 10 

'*  “  ioos . . .  u  2.20 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2 .95 

Talisman  brand  Boneless  Herring,  in  glass, 
ioc.  size,  24  screw-top  jars .  1.80 

Sliced  Halibut. 

Swift  &  Co. ,  in  glass,  24  jars . .  3. 10 

“  24  cartons .  2. 10 
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FRESH  FISH. 

Per  lb. 

Halibut . 15  - 

Salmon . 12  -  .18 

Sheephead . 15  - 

Red  Snapper . 10  - 

Codfish . 07  -  .09 

Large  Hake  . 08  - 

Haddock. . , . 07  -  .08 

Black  Bass . 15  -  .18 

Sea' Bass . 09  - 

Butter  Fish . 07  - 

White  Fish . 15  - 

'Cisco . 07  - 

Blue  Pike . 07  - 

Flounder . 08  -  .09 

Nova  Scotia  Herring . ^ 

Smelts  . 14  -  .16 

Perch . ^ . 15  - 

Cat  Fish . 12  - 

Whitings .  . 03  -  .04 


OYSTERS. 

Prime . per  bbl.  5.00  -6.00 

Culls . “  3.50  -  4.50 

Prime . per  M.  8.50  -10.00 

Culls .  t(  4.00  -  5.00 

Medium,  selects,  opened . per  gal.  1.40  - 

Extra,  selects .  “  1.80  -2.00 


CLAMS. 

Clams . per  M.  6.00  -  9.00 

Necks . . .  “  5.00  - 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  choice,  ring  cut,  50  lbs . 

"  “  5  and  10-lb.  lots 

Fancy  N.  Y.  State,  25  lbs. 


•°6K 
.o6f6 

.  _  .09 

Fancy  N.  Y.  State,  48  i-lb . 0854 

Choice  N.  Y.  State,  50-lb.  boxes . 07 

Apricots — 

Extra  Choice  Royals,  25  lbs.,  new . 10 

Choice  Royals,  25  lbs.,  new . 0954 

Oak  Brand,  fancy . . . 1 . 12*4 

Cherries — 

California,  unpitted,  25  lbs . . .  ,  n54 

Pennsylvania,  pitted,  red  and  black,  25  lbs..  .1654 
Currants — 

Gold  Medal,  recleaned,  36  1  s . . 07% 

Gold  Medal,  loose,  25  lbs . 07^4 

Private  Growth,  extra,  cleaned,  36  lbs . 07^4 

“  cleaned,  30  lbs.  bulk . 07J6 

Peaches — 

Fancy  Muirs,  50  lbs . 0954 

Extra  Choice  Muirs,  50  lbs . . 09 

Choice  Muirs,  50  lbs . 0854 

Extra  Choice,  Yellow,  25  lbs . 0754 

Choice  Yellow,  25  lbs . 06% 

Pears — 

Choice  California,  Bartlett,  50  lbs . 06% 


Prunes — 
Boxes. 


Extra 

Fancy 


Fancy 


'S. 

Cal. 

Cal. 

20-  30,  25  lbs... 

30-  40,  25  ... 

.09 

■°9% 

40-  50,  25  *•  ... 

.08 

■°7  % 

40-  50,  50  “  ... 

■°7A 

50-  60,  2S  “  ... 

■°7V. 

■°7'A 

50-  60,  50  “  ... 

.07 

.06% 

60-  70,  25  ^  ... 

•  06} 4 

■  06 K 

60-  70,  50  ... 

•06  V. 

70-  80,  25  “  ... 

.06 

70-  80,  50  ^  ... 

•05  y. 

80-  90,  50  "  ... 

■°5'A 

•05  Yt 

qo-ioo,  25  “  ... 

•05 

90-100,  50  “  ... 

•  04  lA 

ioo-iio,  50  “  ... 

.04 

Stand. 

Cal. 


Extra 

Fancy 

Oregon 

.0854 

■°7lA 


Raisins — 

Muscatels,  4  crown,  50  lb . 07 

“  3  “  50  lb . 06 

**  2  “  50  lb . 05 54 

Cal.  Thompson  Seedless,  50  lbs . 06 J4 

Cal.  Cleaned  Sultanas,  50  lbs . 0654 

Cal.  Sultanas,  50  lbs . 0554 

Cal.  Seedless  Muscatels,  50  lbs . . 0554 

Gilabert's,  Layer,  Valencias,  28  lbs . 0654 

Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 08 

Gold  Ribbon,  fancy,  36  is . .? . 0854 

Owl,  fancy,  36  is . 07^4 

Citron,  fancy,  boxes,  10  lbs . .  . . . 13^4 

**  fancy,  *5  lbs . . . 1354 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . .  .11 

Orange  Peel,  fancy,  boxes,  10  lbs., net . 11 

Dates —  Per  lb. 

Century,  30  packages . per  package  .0454 

New  Khadrowee,  golden,  about  70  lbs . 0454 

New  Sair,  boxes,  about  70  lbs . 04*^ 

Camel,  30  packages . . . 

Eagle,  3°  packages . . . 04 54 

Fard,  14  lbs . o6^4 

Pitted,  30  packages . 0854 

Unpitted,  30  packages . 05^4 

Figs— 

Smyrna,  12  lbs.,  4  crown . 09 

Smyrna,  12  lbs. ,4  crown . 10 

Smyrna,  12  lbs.,  7  crown . 12 

Pulled,  5  lbs.,  5  crown .  10 

California,  10  packages . 

Imperial,  washed,  14-oz.  jars,  2  doz . doz.  2.15 

Imported  Layer,  2  in.,  No.  1 . 08^4 

Imported  Layer,  254  in-.  No.  2 . 09^ 

Imported  Layer,  2} 4  in.,  No.  3 . ioj4 

4  crown,  2  in.,  boxes,  about  12  lbs . 09 

New  fancy  California,  10  i-lb.  pkgs . box  .70 

5  or  io-box  lots . . . 67J4 
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We're 


TO  HELP  YOU  SELL 


Towle’s  Log  C^bin 
Cane  and  Maple  Syrup 


•I  The  delightful  flavor  of  this  syrup  has  made  it  the  most 
popular.  It  is  being  more  and  more  used  as  a  regular 
article  of  diet  because  it  is  so  nutritious. 

You  Will  Have  a  Big  Maple  Syrup  Business 

if  you  let  your  customers  know  you  sell  Towle’s  Log  Cabin 
Cane  and  Maple  Syrup,  the  only  syrup  in  the  Log  Cabin  can. 

It  is  guaranteed  to  meet  the  requirements  of  all  food 
laws.  _  Nothing  can  hurt  your  maple  syrup  business  if  you 
build  it  up  on  Towle' s. 

The  trade  is  afraid  of  the  inferior  brands;  they  won’t 
sell  any  more  ;  don’t  let  them  into  your  store.  You  can  de¬ 
pend  on  good  steady  sales  if  you  push  Towle’s  Log  Cabin 
Cane  and  Maple  Syrup. 

TRADE  SUPPLIED  BY 


Couldn’t  you  do  your  work  easier  and  handle  more  cus¬ 
tomers  in  a  store  like  this?  Such  fixtures  not  only  save  floor 
space  and  ‘  elbow  room”  and  protect  goods  from  dirt,  bugs,  etc., 
but  every  article  is  shown  in  an  attractive  way  that  makes  sales. 
What  we  have  done  for  others  we  can  do  for  you.  Write  or 
telephone. 

MILLER  <Sr  ENGLAND 


FRED.  NECKER’S  STORE 

5120  Haverford  Avenue 


Spending 
Big  Money 

in  full-page  advertising  in  the  big  magazines  which  go  to 
women 


No  order  too  big, 
none  too  small,  to  be 
given  our  prompt 
and  be^t  attention. 


V. 


7012-14-16-18  Woodland  Ave. 
PHILADELPHIA,  PA. 


W  e  manufac’ure 
grocer fixtures  of 
every  description. 


Write  for  our  cata¬ 
logue. 


Githens,  Rexsamer  &  Oo. 

PHILADELPHIA 


SNOWjjloy 

WASHING^LrB 

The  Old  Brands  Lag  Behind 

The  leading  soap  powder  to-day  is  unquestionably  Snow  Boy.  Don’t  take  our  word  for 
this— ask  anybody  who  keeps  posted  on  conditions. 

Time  was  when  other  brands  beat  Snow  Boy,  but  that  time  is  past.  Snow  Boy  Wash¬ 
ing  Powder  is  now  ahead  because  it  never  hurts  anybody’s  hands,  and  always  does  its  work. 

It’s  a  perfect  cleanser,  and  never  disappoints.  Other  soap  powders  will  clean  well  enough, 
but  they  also  clean  off  the  skin  from  the  user’s  hands. 

The  premiums  help,  too. 

.....  ,  “A°e  qy  bu rrA'.o.N.v 

Good  Goods  and  Good  Profits 

LAUTZ  BROS.  &  CO.  =  Buffalo,  N.  Y. 

: 

- - - - — 

Let  Us  Show  You  How  to  Buy  Coffee  ! 

We  know  the  Coffee  business  from  A  to  Z  \  have  bad  more  than  ninety  years’  experience,  and  know¬ 
ing  it  are  in  position  to  sbow  you  bow  to  buy  so  tbat  you  will  make  tbe  most  money  and,  at  tbe  same  time 
obtain  tbe  best  values. 

We  will  sbow  you  what  blends  are  best  suited  to  your  locality,  and  then  see  tbat  tbe  roasting  is 
perfectly  done,  so  as  to  obtain  tbe  best  results. 

We  will  do  everything  to  protect  your  interests,  and,  as  a  further  safeguard,  guarantee  every  pound 
of  Coffee  tbat  leaves  our  bouse. 

Let  us  sbow  you  tbat  we  know  our  business. 


SAMUEL  WILDE’S  SONS  CO.,  Importers  Coffees,  Teas  and  Spices,  II  DUTCH  STREET*  NEW  YORK 
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CEREAL  COFFEE. 


Postum  Cereal —  Per  doz. 

15-cent  size,  2  doz .  1.35 

25-  “  1  “  .  2.25 

15-  and  25-cent  size,  assorted .  2.50 

Ralston  Health  Cereal,  36  packages .  3.50 


HORSERADISH. 

Tumblers,  10-c.  size.  2  doz . per  doz.  .70 

Tumblers.  5-c.  size,  2  doz .  “  .45 

Tumblers,  10-c.,  Lord’s  Prayer,  2  doz.  "  .80 

Tumblers,  imt.  cut  glass,  10-c.,  2  doz.  44  .85 


INK. 


Arnold’s,  black,  32 . per  bottle 

Continental,  red,  1  doz . 


Superior,  black,  3  doz  . . 

Stafford,  Commercial,  32 . per  bottle 


.48 

•3® 

•25 

•25 

•23 

.58 


LAMP  GOODS. 


Per  case  of  6  doz. 


Lamp  Chimneys — 

No.  0. 

No.  1. 

No.  2. 

Macbeth  Pearl  Top . 

■■  3-9° 

4.10 

4.80 

Acme,  Victor  Top . 

, .  3.60 

4.20 

4.80 

Pure  Flint,  Lustre  Top . 

.  3-oo 

3.60 

4.20 

Crystal,  Crimp  Top . 

..  2.10 

2. 70 

3-30 

No.  0,  Tubular  Lantern  Globes . 

5  doz. 

2-  75 

Cold  Blast . 

.5  doz. 

3-25 

No.  1. 

No.  2. 

Jumbo  Chimneys,  plain . 

per  doz. 

•75 

.85 

dec.,  107., 

,  44 

.90 

I  .OO 

No.  0. 

No.  1. 

No.  2. 

•55 

•75 

No  charge  for  packages. 

Oil  Cans — 

Per  doz. 

i-gal-,  glass . 

2.25 

i-gal. ,  galvanized,  Pearl . 

1.90 

5-gal.,  Lennox,  spout . 

6.00 

5-gaL,  “  spigot . 

6.50 

5  gal.,  Banner . 

8.00 

5-gal.,  Climax,  pump . 

10.00 

5-gal.,  Home  Rule,  pump.... 

12.00 

Lanterns — 

No.  0,  Standard . 

4-75 

No.  0,  Dash . 

7.80 

Cold  Blast . . 

8.00 

LIME. 

Prepared,  2  doz.  in  case . per  doz.  .52*4 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . 05^4 

44  “  “  25-lb.  boxes,  y2  lb . 0654 


LYE  AND  POTASH. 

Banner,  4  doz . 

Babbitt’s  Potash,  4  doz . 

Lewis' . 

Red  Seal,  2  doz . 

“  4  doz . 

Popular,  4  doz . 


Per  case. 
••  3-15 


3-25 

i-»7H 

3-65 

i-37% 


MATCHES, 

Ohio  Blue  Tips — 

100s,  1  gross . 

200s,  1  gross . . . 

500s,  100  packages . 

500s,  1  gross . 

Ohio  Noiseless — 

500s,  1  gross . 

Parlor,  500s,  1  gross..... . 

Swift  &  Courtney’s — 

200s,  1  gross . 

400s,  1  gross . 

500s,  1  gross . 

Blue  Hen — 

200s,  1  gross . 

500s,  1  gross . 

Vulcan  Parlor — 

100s,  5  gross . . 

500s . 

Vulcan  Safety — 

65s,  No.  2 . 

Columbia  Safety — 

No.  2,  5  gross . 

No.  37,  5  gross . . 

1 00s,  5  gross . . 

No.  15,  i  gross . 

No.  32,  5  gross . 

Safety . 

Mazeppa  parlors,  500s . 

Searchlight,  500s . 

Press,  200s . 

“  500s . . . 

America,  200s . 


Per  case. 
.  1 . 00 

1.70 

..  325 

.  4*50 

3-75 

•  4-25 


1. 75- 1. 90 

3.50- 3.70 

3.75- 4.00 

1 . 50- 1 . 60 
4.00-4.25 

Per  gross. 

. 90 

.  4.20 


•50 


. 55 

. 50 

. 90 

.  1.20 

. 55 

. 45 

3-50-3-75 

4.25-4-50 

1.80-1.90 

4.50-4.75 

1-30-1-35 
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American  Paraffine,  500s,  extra  quality .  4.15 

Telegraph  blue  head,  5  gross . 60 

Our  Darling,  1  gross,  No.  3,  1,000 .  5.50 

l/2  gross,  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

Armour’s,  Home-made  style,  Wet—  Per  lb. 

10-lb,  kits . 00  lA 

25-  “  . 09 

50-  "  . 08^ 

100-lb.  bbls . 08^4 

150-  44  . 08^; 

250-  44  . 08 

450-  “  . 07^ 

John  Bower  &  Co. — 

Superior,  bbls.  and  x/2  bbls . per  lb.  .10 

**  18,  37  and  68-lb.  buckets  ...  44  .10^ 

44  6  10-lb.  buckets . per  crate  6.85 

44  6  5-lb.  buckets .  44  3.95 

“  6  5-lb.  glass  jars . per  case  4.50 

“  XXX,  18,  37  and  68-lb.  buckets, 

per  lb.  .14 
44  6  5-lb.  glass  jars,  per  case  5.10 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5,  6  glass  jars .  4.40 

No.  3,  6  glass  jars .  3.10 

No.  18,  37  and  68,  wooden  pails . per  lb.  .  13 

Barrels^  halves,  quarters  and  kits...  44  .12^ 

Family,  Seedless —  Per  box. 

No.  5,  6  wooden  pails .  3.65 

No.  10,  6  wooden  pails .  6.25 

Celebrated,  Seedless — 

Bbls.,  y2 s  and  %s . per  lb.  .08% 

Wooden  pails,  18,  37  and  68  lbs .  44  .09 

Condensed,  3  doz.  cartons  in  case . gross  11.00 

Condensed,  6%  doz.  in  case . gross  11.00 

Keystone —  Per  lb. 

Bbls.,  %s  and  . 07^ 

Wooden  pails,  18,  37  and  68  lbs . 08 

Schimmel’s — 

Bbls.,  y2  bbls.  and  30-lb.  kits . 08 

x8  and  37-lb.  kanakins . o8J4 

10-lb.  kanakins,  6  to  crate . per  doz.  10.95 

5-lb.  44  6  to  crate .  “  6.10 

5-lb.  glass  jars,  6  to  crate .  44  6.45 

Campbell’s,  30-lb.  pails . 08 

Mrs.  Wells’,  bbls.,  x/2  bbls.  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  %  bbls.  and  30-lb.  kits . 04^4 

National,  bbls.,  bbls.  and  30-lb.  kits . 07 

Southwark,  bbls.,  J4  bbls.  and  30-lb.  pails . 05 yA 


OILS. 

Per  gal. 

Stove  Gasoline . 15^4 

Headlight,  150  test . 12^ 


OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  11,00 

“  Extra,  64  oz .  10.00 

Mammoth,  quarts .  6.00 

44  44  y2  pints .  2.20 

44  Extra,  quarts .  5.40 

44  44  pints .  4.00 

44  44  x/2  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3.00 

Queen,  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

44  10  oz .  3-50 

California,  quart  tins .  3. 50 

44  pint  tins .  2.15 

Olive  Oil — Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4.90 

pints,  2  doz . 2.90 

44  x/2  pints,  2  doz .  1.90 

Rae’s — 

Lucca,  litre  bottles,  1  doz .  11.50 

44  35-oz.  bottles,  1  doz .  9.00 

44  Finest  Sublime,  quarts,  1  doz .  6.50 

44  44  pints,  2  doz .  7.50 

44  44  Y/2  pints,  2  doz .  4.75 

44  44  8-oz.  flasks,  2  doz.  7.50 

44  44  12-oz.  flasks, a y2  doz.  9.50 

44  Sublime,  8-oz.  flasks,  2x/2  doz .  7.00 

44  44  12-oz.  flasks,  254  doz.., .  9.00 

Finest  Sublime,  1  gal.,  10  in  case . per  gal.  2.50 

44  5  gal.,  1  or  2  in  case,  44  2.40 

44  1  quart,  40  to  case...  44  2.75 

Sublime,  1 -quart  tins,  40  to  case .  2.55 

44  24 -gal.  tins,  20  to  case .  2.40 

44  1 -gal.  tins,  10  to  case .  2.30 

44  5-gal.  tins,  1  or  2  to  case .  2.20 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents —  Per  case. 

24  4^-oz.  bottles . r...  4.75 

24  8-oz.  bottles .  7-50 

12  18-oz.  bottles .  6.75 

2  5-gal.  cans .  22.00“ 

10  i-gal.  cans .  23.10 

20  %-gal.  cans .  24.20 

40  y~gal.  cans .  25-30 

80  % -gal.  cans .  27.50 

Bulk  at  $20  for  10  gal. 

Nicelle — 

Large  bottles,  1  doz .  7.25 

Medium  bottles,  a  doz .  7.75 

Small  bottles,  4  doz . . .  8.50 

5-gal.  tins,  2  to  case .  26.50 

i-gal.  tins,  4  to  case .  11.00 

24-gal.  tins,  8  to  case .  12.00 

32-oz.  tins,  25  to  case .  22.00 

Trade  discounts  on  quantity. 
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Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8.50 

44  pints,  2  doz .  9.00 

44  x/2  pints,  2  doz .  4.75 

Oliver’s — 

1  doz.  large .  6.00 

2  doz.  medium . 6.75 

2  doz.  small . . . . . .  4.25 

6  i-gal.  tins . per  gal.  2.10 

10  54  gal.  tins .  44  2.20 

20  V\ -gal-  tins .  44  2.25 


Americas  Oil. 

Per  doz. 

Stohrer’s,  No.  8,  2  doz . 55 

44  No.  16,  2  doz . 90 

44  No.  32,  1  doz .  1.85 

Keystone,  bottles,  2  doz . 90 


PAPER. 

Wrapping. 

Manila —  Per  ream. 

15  x  20,  full,  10  lbs . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  10  It® . 37  Vz 

Special,  15  x  20,  6  lbs . 21 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll —  Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 03 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide . . . 03^ 

Glazed  silk  parchment,  12,  15,  x8,  20  or  24 

inches  wide . 03^4 

White  tea,  12  x  16,  reg . per  package  .14 

Wax  butter .  44  .11 

Parchment  butter,  9  x  12 .  44  .40 


Toilat  Papar. 

Per  case. 

100  5-cent  rolls .  3.00 

xoo  5-cent  packs .  3.00 

100  10-cent  rolls .  6.50 

xoo  xo-cent  packs .  6.50 


Paper  Bags. 

Price  per  x,ooo  and  not  less  than  %  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
?  * 
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Price  per  1,000  and  not  less  than  500  lots. 

Plain  flour  sacks,  12%-lb . per  M.  4. 
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PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

4‘  44  quarts .  44  5.75 

44  io-oz.  jars .  44  2.50 

44  10-lb.  pails  . per  pail  2.50 

Tripe,  10-lb.  pails .  44  .90 

44  5-gal.  kegs . . . per  keg  2.00 

Pigs’  Feet,  10-lb.  pails . per  pail  1.00 

44  5-gal.  kegs . per  keg  2‘  25 

Pickled  Beef  Salad,  in  glass . per  doz.  1.10 

44  Tripe,  in  glass .  44  1.10 

44  Ox  Heart,  in  glass  .  44  1.10 

44  Pigs’ Feet,  in  glass .  44  x.xo 

Russian  Sardines., . per  keg  .75 

44  5-lb.  pails . per  pail  .50 

44  10-lb.  pails .  44  x. 00 


POTATO  CHIPS. 

i-lb.  packages,  bbls.,  25  lbs . i8J4 

Loose,  bbls.,  30  lbs . 18 


POPPING  CORN. 

Brad’s  “  Tip-Top  ” —  Per  case 

50  io-oz.  packages .  1.90 

100  io-oz.  “  3.75 

24  20-0Z.  41  1.90 

48  20-oz.  “  3.75 

I-X-L,  40  is,  White  Rice .  2.30 
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PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz . . .  1.50 

Large,  1  doz . . .  2.75 

Peanutene,  No.  2  jars,  2  doz .  x.85 

“  No.  4  jars,  3  doz . 92^ 

Beardsley’s —  Per  doz. 

Small  jars,  a  doz . 90 

Medium  jars,  2  doz . . .  1.25 

Large  jars,  1  doz . . . .  2.25 


PICKLES. 

45  gal.,  1200s . per  bbl.  8.65 

45  gal.,  1000s .  44  8.50 

10-gal.  kegs,  600s . .  2.85 

Sweet  Pickles,  5009  to  600s.  5  gal . per  keg  3.00 

44  1 ,000s,  5  gal .  44  4.15 

2,000s,  5  gal .  44  5.25 

Chow-Chow,  No.  1,  5-gal.  l^egs . . .  1.95 

44  No.  2,5  gal .  1.75 

Chow  and  Mixed  Pickles,  2  gal . per  pail  1.00 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  2  doz.. . 85 

No.  8,  Sweet  Gherkins,  2  doz . 85 

No.  8,  Sour  Mixed,  2  doz . 85 

No.  8,  Sour,  assorted,  2  doz . 85 

No.  8,  Chow-Chow,  2  doz . 85 

No.  8,  Onions,  2  doz . . 90 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3.30 

Onions ,  pints ,  less  quantity .  3 . 30 

Plain,  pints,  less  quantity .  3.30 


VINEGAR. 

Duffy’s —  Per  gal. 

Pure  Apple,  extra  old,  bbls . 16 

44  40  grain,  bbls . .15 

Pure  Cider,  40  grain . 12 

"  45  grain . . . 15 

Corson’s  Gold  Seal  Cider,  pure  apple . 16 

White  Wine.  90  degrees . 20 

Crown  brand,  pure  cider,  quarts . per  doz.  .90 

White,  distilled,  40  grain . 08 

“  44  45  grain . . . 09 

44  44  extra  strength . 15 

Crosse  &  Blackwell’s . per  doz.  2.00 


PROVISIONS. 

Hams,  skinback,  18-20  lbs .  .12 

44  14-16  lbs . 10 

44  xo-12  lbs . .10 

Picnics,  6-8  lbs .  . . . 07% 

N.  Y.  Shoulders,  10-12  lbs...* . 10 

Dried  Beef,  sets  city  smoked . 

44  tenaers  and  knucks . 

44  flats  . . 

44  air  dried,  sets . . . 

44  44  tenders  and  knucks .  .21 

Jersey  Pork,  butt . per  bbl.  17.75 

44  family .  44  19 .75 

Breakfast  Bacon,  rib  in . . .  . 

“  boneless . . . 13 

S.  P.  Bellies,  14-15  lbs . ioJ4 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 19 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 

Covered  Hams,  J^-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  j4-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  xo  to  12  lbs . 11% 

44  44  X2  to  14  lbs . 12 

44  44  14  to  x6  lbs . 12 

44  skinbacks . 12^ 

Shield  Hams,  10  lb.  average . 10% 

44  1  2  4  4  . 10^4 

*4  “  . 

44  16  44  10^4 

44  18  44  10^4 

44  skinbacks . 12 

Picnic  Hams,  5  to  6  lbs . 07^4 

44  6  to  8  lbs . 07 54 

Star  Smoked  Ox  Tongues,  long  cut . 14% 

44  4  4  shortcut . 17 

Beef  Bologna . 09 

Shield  Parafined  Bologna . . . o8j4 

Berliner  Ham . xo 

New  Orleans  Luncheon  Meat . 10# 

Star  Cooked  Ox  Tongue . .  .30 

John  Bower  &  Co. — 

Honey-cure  brand  Hams,  skinback . 15 

44  44  large . 14 

44  44  medium . 14 

44  44  small . *  .14 

44  Breakfast  Bacon . 12 

44  44  boneless . 14 

Beef,  air-dried,  regular  sets . 20 

44  insides  and  knuckles . 22 

Ham  Bologna . ! .  10 

Beef  Bologna . xo 

Boiled  Hams . 23 

Beef  Tongues . per  doz.  8.00-10.00 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  xo  lbs . 13 

44  44  12  lb . X3 

44  44  14  to  16  lbs . 13 

44  44  18  lb . 13^ 

44  44  skinned,  18-20  lbs...  .14 

44  44  boiled,  skinned,  fat¬ 
less  . 23 

44  Bacon . 19 

44  Dried  Beef,  insides . 21 

44  Beef  Tongues,  short  cut . 17 
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by  selling-  them  something  they  will  talk 
about  Onarga  Automatic  Processed  Red 
Kidney  Beans  are  actually  so  delicious  and 
the  full  natural  flavor  is  so  superior  to  all 
others  they  will  prove  a  pleasant  surprise 
to  your  customers.  If  you  want  a  pleasant 
surprise  for  yourself  you’ll  get  it  in  their 
lively  selling.  Order  from  your  jobber,  or 

The  Iroquois  Canning  Company 

Onarga,  Illinois 


fcSTA BUSH EQ  ,04^ 

typss*  House, 


<-*>£ _ _ 

FIRSTT  PREMIUM 

AWARDS)  BIT 

Centennial  International  Exposition 


Tasker 

Philadelphia 


Dear  Sirs: 

Sixty-six  years  ago  we  began  the 
manufacture  of  our  CELEBRATED  MINCE 
MEAT.  From  the  time  we  turned  out  our 
first  lot  until  the  present  we  have 
never  used  any  benzoate  of  soda  or  other 
chemical  preservative.  Because  of  the 
excellent  quality  of  the  materials  we 
use  we  never  found  it  necessary.  You 
have  our  guarantee  that  every  pound  of 
our  Mince  Meat  is  strictly  pure,  and 
you  need  fear  nothing  from  an  enforce¬ 
ment  of  the  Pure  Food  Law. 

ATMORE  &  SON. 


Make  Your 
Customers 
Advertise 
You 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


JOHN  BOWER  e  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CUBING  AMD  SMOKING  SSTABLI3HMBNT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


For  Safety's.  Sake,”  Sett 


Flavoring  Extracts 


Branded  “U.  S.  P. 


OURBRS  O  BP  EiONECY-CUREC  BH  A  N  D 

Beef,  Beef  Tongues,  ITT  Jfc  WyW  Pure  Kettle-rendered 
Brenkfast  Bacon,  etc.  f|  A  lYl  O  LARD  a  Specialty 

BOILED  HAMS  AND  BEEP  TONQUES 
XXX  AND  SUPERIOR  MlNOE  MEAT 

U.  8.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


Safe,  because  guaranteed  under  the  National  Pure 
Food  Law  to  be  absolutely  pure  extracts  from  fresh 
natural  fruits. 

Safe,  because  of  superior  flavoring  quality  which 
will  surely  please  your  customers. 


Vanilla 

Lemon 

Almond 


Wintergreen 

Peppermint 


Ginger 

Orange 

Rose 


The  Zipp  Manufacturing  Company 


Established  188S 


CLEVELAND 


OHIO 
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Winchester  brand  Hams,  skinned,  all  aver..  .12 

“  “  Picnics . 07 

"  all  averages . 10# 


LARD  AND  COMPOUNDS. 

Pure,  Compound, 
per  lb. 

Tierces,  about  340  lbs . 10% 

Plain  tubs,  50  and  60-lb.  cans . xo}4 

10-lb.  tin  pails,  60  lbs . 11% 

5-lb.  “  60  lbs . n^s 

3-lb.  44  60  lbs . 11H 

Armour's — 

Shield  Pure,  60-lb.  tubs . 

Simon  Pure  Leaf,  3s,  5s  and  10s . 

White  Cloud  Compound,  tubs . 07^ 

“  44  tierces .  .07^ 

Vegetole,  tierces . 07^ 

44  tUDS .  08 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 11 

14  44  tubs . 

44  44  3,  5  and  io-lb.  cans.. 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces . io^4 

Jewel,  compound,  tierces . 08 

Cotosuct,  tierces . oSy 


per  lb. 

per  lb. 

.10K 

■07% 

■  10 

•°7M 

.11  Vi 

•°7?'s 

•  Ufa 

•°7  % 

■1*  y* 

.07  ys 

10  K 


•  1 


.11K 


DRESSED  MEATS. 

City  Dressed  Beef —  Per  lb. 

Choice,  native . 08  -.10 

Common . o7/4“*o8/4 

Western  Dressed  Beef- 

Choice,  native  cattle . 08  -.10 

Common  to  fair . ojy-.oSy 

City  Dressed  Veal — 

Prime .  -.12 

Good  to  choice .  -.10 

Dressed  Hogs — 

Pigs .  .09 

Hogs,  heavy .  .09 

44  180  lbs .  .09 

"  160  lbs .  .09 

44  140  lbs .  .09 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good .  -.n 

44  44  culls  .  -.09 

Sheep,  choice .  -.09 

44  medium .  --07% 


BUTCHERS’  SUNDRIES. 


Fresh  Steer  Tongues . 

.70 

-  .80 

Cow  Tongues . 

■5° 

-  .70 

Calf  Heads,  scalded  . 

•  So 

-  *75 

Sweetbreads,  veal . 

.60 

-  .90 

44  beef . 

-I. OO 

Calf  Livers . 

.20 

-  -25 

Beef  Kidneys . 

-I  .OO 

Beef  Livers . . 

-  .06 

Ox  Tails . 

•  5° 

“  .65 

Hearts,  beef . 

•°3 

-  -05 

Rolls,  beef. . 

“  .14 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 

44  44  western . 


.20 
.  10 
.  10 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  Per  lb. 

Western,  young  hens,  8  to  10  lbs . 20  -.22 

44  young  toms,  15  to  17  lbs . 20  -.22 

Old  hens  and  toms . 19  -.21 

Common  to  good . 16  -.18 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 24  -.26 

Philadelphia,  fresh  killed,  3 y2  to  4  lbs. 

to  pair . 24  -.26 

Philadelphia,  fresh  killed,  3  to  $l/2  lbs. 

to  pair,  fancy . 24  -.26 

Western,  4  to  4^4  lbs.  to  pair,  fancy . 18  -.20 

44  3  to  3%  lbs.  to  pair,  fancy . 18  -.20 

“  fair  to  good . 16  -.17 

Fowls — 

Western,  fancy . 14  -.15 

Heavy  Roasters,  4  to  5  lbs . 17  -.19 

Fair  to  good . 15  -.  16 

Old  cocks . 10  -.11 

Western  capons,  fancy . 

44  small . 

Squabs—  Per  doz. 

Prime,  large,  fancy . 3.00-3.50 

Mixed, .  2.50-3.00 

Dark .  1  25-1 . 50 


LIVE  POULTRY. 

Per  lb. 

spring  Chickens,  nearby,  i%  to  2  lbs . 15  17 

Large  Springers . .  -.13 

Fowls . ,I2  _.i3 

Roosters . 09  -.10 

Ducks . 12  -.14 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 

Small,  or  10c.  size,  2  doz . per  doz. 

"  1  doz .  “ 

Large,  or  25c.  size,  1  doz .  “ 

z-lb.  cans,  1  doz . per  case 

S-lb.  cans,  y2  doz . . .  “ 


.90 

.90 

1.80 

4.50 

10.00 
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SAUER  KRAUT. 

Extra  quality,  52-gal.  tierces .  8.40 

“  15-gal.  kegs .  3.10 

Victory,  extra  fancy,  No.  3,  2  doz . per  doz.  .  77J4 

Spring  Garden,  fancy,  No.  3,  2  doz....  44  .75 

Compass,  No.  3,  cans,  2  doz . 70 

Casks,  48  gals.,  long  cut,  new .  8.25 

Bbls.,  30  gals.,  long  cut,  new.)1 .  7.15 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  y2  lb . 95 

Round  conical,  with  key,  No.  1,  1  doz .  2.30 

44  No.  2,  1  doz .  4. 10 

44  44  No.  3,  y2  doz .  6.30 

“  "  No.  4,  J4  doz .  8.15 

P.  P.  Sauce,  No.  1,  2  doz .  1.50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.00 

No.  1,  cans,  1  doz .  2.25 

No.  2,  cans,  1  doz . . .  4.00 

No.  3,  cans,  J4  doz .  3.25 

No.  4,  cans,  y2  doz .  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies —  Per  doz. 

No.  32,  jars . 97J4 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . . 

Schimmel’s,  No.  10,  tumblers . 

National,  No.  10,  tumblers . 

44  No.  6,  tumblers . 

Preserves — 

Schimmel’s,  pure,  30-lb.  pails . 13% 

National,  30-lb.  pails . 09 

Southwark,  30- lb.  pails . 06 

4j4-lb.  toy  pails,  y2  doz .  4. 15 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

Southwark,  No.  3,  tins .  1.00 

No.  5,  toy  pails .  2.70 

30-lb.  pails . per  pail 

20  lb.  crocks . . per  lb. 

Schimmel’s,  30-lb.  pails .  44 

Prune,  30-lb.  pails .  44 

Peach,  30  lb.  pails .  44 

Jams — 

Schimmel’s,  pure,  jars,  2  doz.... .  1.70 

Southwark,  assorted,  jars,  2  doz . 93 

Orange  Marmalade — 

Hartley’s,  imported .  1.80 

Schimmel's,  pure .  1.65 

Warrock’s  Guava  Jelly —  * 

i-lb.  tumblers .  4.00 

54-lb.  44  2.25 

Curtice  Bros.  Preserves — 

Cherries,  jars .  4 . 85 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4.60 

Apricots,  peeled,  jars .  4.85 

Pineapple,  jars .  4.60 


88 

83 

72^ 

49 

Per  lb. 


1.08 

•°7& 

.06 

■°7% 

.07 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  sz.  ioc.  sz.  25c.  sz. 

Essence  Peppermint . 80  1.85 

Castor  Oil . 45  .83  1.25 

Sweet  Oil . 40  .73  1.95 

Spirits  Nitre . 45  .85  1.95 

Spirits  Camphor . 85  1.95 

Spirits  Painters'  Commercial...  .45  .85  1.95 

Paregoric . 45  .85  1.95 

Glycerine . 45  .85  1.95 

Syrup  Squills . 45  .85  1.95 

Syrup  Rhubarb . 45  .85  1.95 

Syrup  Ipecac . « . 45  .85  1.95 

Turlington  Balsam . 45  .85  1.95 

Golden  Tincture . 45  .85  1.95 

Tincture  Arnica . 45  .85  1.95 

Balsam  de  Malta . 45  .85  1.95 

Bateman  Drops,  rd  bots . 45  .85  1.95 

Godfrey’s  Cordial,  rd  bots . 45  .85  1.95 

Turpentine . 45  .85  1.95 

Machine  Oil . 45  .85  . 

Laudanum,  ioc.  size . per  doz.  .90 

14  25c.  size .  44  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . . per  lb.  .03 

Borax,  powdered,  bulk . ...per  lb.  .07 

44  lump,  bulk .  “  .06 

“  20  Mule-Team,  pure,  24  1  lb. ..per  case 

“  -  -  48  y2  lb..  44 

44  “  44  96  Ya  lb..  44 

Butter  Color,  W.  &  R . per  doz.  2.00 

Bull’s  Cough  Syrup .  44 

Bluestone,  bulk . per  lb.  .08 

Copperas .  •••••••; .  “  -™lA 

Camphor,  gum,  i-oz.  blocks .  44  .95 

44  flakes,  250-lb.  bbls .  44  .0254 

44  less  quantity .  44  .03L? 

44  Tar  Balls,  250-lb.  bbls .  44  .02^ 

44  44  less  quantity .  44  .031^ 

Castoria,  Fletcher’s . per  doz.  2.80 

44  Pitcher’s .  44  .75 

Carbonate  of  Ammonia . per  lb.  .11 

Epsom  Salts .  44  .02 

Glauber  Salts . . .  44  -oi% 

Glue,  ordinary .  44  .0954 

44  white .  44  .20 

Gum  Arabic .  44  .50 

Haarlem  Oil . per  doz.  .30 

Husband’s  Magnesia .  44  2.85 

Jamaica  Ginger,  Hires*,  flasks .  44  .90 

Licorice,  P.  &  S.,  5c.  stick,  imported,  44  .36 

44  M.  &  R.,  5-lb.  boxes . per  lb.  .23 

44  lozenges,  5-lb.  boxes  44  .27 

44  4s,  6s,  8s,  12s,  16s,  5-lb.  boxes  44  .24 

44  root .  44  .11 
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50-lb.  cans  . 


Paris  Green, 


y~\b.  packages  . 
y2- lb.  packages  . 
1 -lb.  packages  . 


r  100  lbs. 

1.60 

55 

per  doz. 

•35 

a 

•75 

•24K 

.29 

.28 

.27 

.04 

.80 

Rosin  ... 

Roach  Powder,  Omega,  4-oz.  cans . 80 

9.00 
.80 
.063^ 
.06^ 
55 


. per  gross 

Roachsault,  ioc.  size .  per  doz. 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb. 

44  granulated,  about  100-lb.  kegs  44 
Sulphur,  flour,  175-lb  bbls . per  100  lbs. 

100-lb.  bags .  2.35 

44  less  quantity . per  lb.  .03 y2 

Venetian  Red .  44  .01 

Whiting .  >02 

GofTs —  Per  doz. 

Cough  Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3.50 

Worm  Syrup,  15c.  size .  1.20 

Horse  and  Cattle  Powder,  15c.  size .  1.20 

Dyspepsia  Tablets,  ioc.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . 40 

No.  10 .  .  75 

TubeV . .75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine . 80 

Quinine  Capsules . 80 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbine .  18.00 

1  Jr.,  ( Mankind) .  9.00 

Taroleum,  small  cans .  6.00 

44  large  cans .  16.00 

Young's  Kidney  and  Nerve  Powders .  2.00 

44  Fattening  and  Condition  Drops .  4.00 

44  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax .  44  .03 

Silver  Sand . .'. . per  bbl.  1.25 

Tar,  pints . per  doz.  .75 

*4  quarts .  44  1.00 

44  gallons . each  .30 

44  y2  bbls .  44  3.50 

44  bbls .  44  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2.00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, ioc.  size  .  75 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz 

Vanilla,  Rose,  Pistachio,  No.  2  size . 90 

No.  3  size .  2.00 

No.  4  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 

Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

No.  2  size 
No.  3  size 
No.  4  size 

Sauer's  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 

No.  2,  Vanilla  and  Rose . 

No.  2,  Lemon  and  assorted . 85 

No.  4,  44  44  .  2.00 

No.  4,  Vanilla .  2.25 

Assorted  cases,  Nos.  1  and  2 .  10.80 

44  Nos.  1,  2  and  4 . 11.80 

Bulk.  pts.  qts.  gals.  gals. 

XXX  Vanilla .  1.50  3.00  ' 

XX  Vanilla .  1.25  2.50 

X  Vanilla .  1.00  2.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00  1.60 

Peach,  Rose,  Apricot, 

Violet .  1.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25  2.25  4.00  7.53 

Tea .  7.00 

Kitchen  Queen —  _  Per  doz. 

Extract  Vanilla,  No.  25 . 2.00 

44  No.  2X . 80 

44  No.  X . 45 

Extract  Lemon,  No.  25 .  1.75 

44  No.  2X . 80 

44  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  VanUla .  1.75 

44  Lemon .  1.75 

Select  Vanilla . 85 

44  Lemon  . 85 

44  assorted . 85 

44  small  size . 45 


6.00 

5.00 

4.00 


3.00 


.85 
1  •  75 
2.00 

•45 

.90 


12.00 

10.00 

8.00 


6.00 


•75  5-5°  10.00 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair's  Liquid  Rennet .  1 . 10 

44  Rennet  Tablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1.50 

Hanson’s  Junket  Tablets,  3  doz . 73 

Union  Tablets,  3  doz . 45 
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CIDER. 

Corson’s—  Per  gal. 

Barrels . 14 

V2  barrels . 16 

Kegs  . i9 

Bottled  Cider —  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  qts .  3.50 

44  44  2  doz.  pts .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  44  2  doz.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3.75 

44  44  2  doz.  pts .  4.25 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages . .  2.75 

44  boxes,  20  packages . 55 

Gee  Whizz,  72  packs . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.25 

Spearmint,  20  packs,  100  pieces . 55 


RICE. 

Per  lb. 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07^ 

Fancy  Head,  100-lb.  bags . 06 

Extra  choice,  100-lb.  bags.... . 05^4 

Choice,  100-lb.  bags . 04% 

Prime,  100-lb.  bags . 03^ 

Japan,  fancy,  100-lb.  bags . 05 y% 

44  choice,  100-lb.  bags . 045^ 

Java,  fancy,  polished,  100-lb.  bags . 05% 

B.  Fischer  &  Co.— 


f 

I 


CHOICEST^  4. 

=r#i 


HEADIRICE1 


THE  FINEST  GRADE  PRODUCED 

Packed  Exclusively  By 


Largesi  DWr>boi«rs  of  Pocket  Rice  in  ' 

■  u  the  United  Stales  % 

Fischer's  Choicest  Head,  i-lb.  bags . 

Queen  Quality,  ex.  fancy  head,  i-lb.  bags.. 
4*  44  3-lb.  ,4 

4  4  4  4  5-lb.  44 

Coronet,  choice  head,  1  lb.  bags . 

4  4  44  3-lb.  bags . 

Imperial,  choice,  Dom.  Japan,  i-lb.  bags.. 
44  44  “  3-lb.  44 

44  44  44  5-lb.  44 

Extra  fancy  head,  XXXX,  100-lb.  bags..., 

Fancy  head,  100  lb.  bags. . 

Choice  head,  100  lb.  bags . . . . 

Fancy  Java  head.  100-lb.  bags . 

Fxtra  fancy,  Patna,  100-lb.  bags . 

Siam,  Patna  style,  100-lb.  bags . . 

Choice  broken,  100-lb.  bags . 

Extra  fancy  Japatis,  100-lb.  bags . 

New  crop  choice  Japans,  100-lb.  bags.. . 


■°7% 
•°7  , 
.06^8 
•  06  Vi 

.06 

•05% 

.06 

■°S7A 

•05^ 

■°7‘/£ 

07  , 

.06^ 

■°sn 

.07 

.06 

■03% 
■°5  % 
■05 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  2.50 

44  60  5-lb.  bags .  4.00 

44  22  14  lb.  bags .  3.75 

30  io-lb.  bags .  3.75 

4‘  115  2j4-lb.  bags .  4.00 

Irish  Linen,  250-lb.  bags .  2.50 

44  56-lb.  bags . 65 

44  28-lb.  bags . 35 

Mermaid,  quick-dissolving  bathing  salt, 

30  io-lb  bags,  in  bbls . . . per  bbl.  3.00 

Pretzel,  280-lb.  bbls .  2.40 

44  1 80-lb.  sacks .  1.55 

Cheese,  280-lb.  bbls . 2.40 

Packing,  70-lb.  cotton  bags . 40 

44  140-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2.20 

New  Ivory,  24  large  cartons  to  case .  1.50 

Agricultural,  200-lb.  burlaps . 60 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  2.60 

Less  than  5  bbls.  the  list  net;  5  to  9  bbls.,  5  percent, 
discount;  10  bbls.  or  more,  7^4  per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  doz. 

Campbell’s,  small,  patent  cap,  2  doz . 8754 

Durkee’s,  large,  1  doz .  4.00 

44  small,  2  doz .  2.4° 

Schimmel’s,  small,  2  doz . . . 87 x/2 

My  Wife’s,  large.  1  doz .  2.30 

44  small,  2  doz .  i-45 

Snider’s,  pts.,  1  doz . .  2.30 

SAL  SODA. 

Bbls.,  375  lbs . per  100  .65 

Kegs,  170  lbs . per  100  .82^4 

60-lb.  boxes,  bulk  or  granulated .  62 
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Here  Is  a  flood  Scheme! 

Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things — first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water  ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 

© 

Bouillon 

Capsules 

Sole  Manufacturers  *  ^ 

*  ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 

Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 


EitablUhed  I  #77* 


CHAS.  W.  YOUNG  &  CO. 

Maker*  of  Soapt  ef  Merit 

Philadelphia.  Pa. 

I 

J 


Mrs.  Williams’  Brands 

OF 

PURE  JIMS  AND  JBLUES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


•  Slanda 

REFINED  BY 

FRANKLIN 
SUGAR  REFINING  CO. 

PHILADELPHIA.  FA. 

- - - .j .  .  .  . . . 


What  Will  YOU  Find  ? 


<If  Pretty  soon  it  will  be  time  to  cast  up  accounts  and  see 
how  much  the  various  departments  of  your  business  have 
made  or  lost  for  you  during  the  year. 

<If  If  you  have  sold  Franklin  Carton  Sugar  you  can  look 
forward  with  pleasure  to  your  sugar  returns — what  you 
find  will  surprise  you. 

<If  No  grocer  who  sells  Franklin  Carton  Sugar  has  ever 
lost  any  money  on  it  unless  he  did  so  designedly  and 
deliberately.  If  he  gives  overweight  he  doesn’t  have  to 
pay  for  it.  It  is  bound  to  be  a  profitable  proposition. 

<Jf  The  seller  of  bulk  sugar  never  knows  where  he  is — until 
afterward.  The  work  of  selling — of  digging,  weighing, 
tying— and  the  good  measure,  eat  up  most  or  all  the  profit. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  ;  ; 


The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA  v  PENNSYLVANIA 
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SAUCES. 

Lea  &  Perrins'—  Per  doz. 

Worestershire,  large .  7.50 

44  middle .  4.50 

**  small .  2.50 

Snider’s — 

Chili,  No.  16,  1  doz .  2.35 

44  No.  8,  2  doz .  1.35 

Oyster  Cocktail,  No.  16,  2  doz .  2.35 

“  No.  8,  2  doz .  1.40 

Worcester,  Campbell’s,  No.  8,  2  doz . 87 

North  of  England,  No.  8,  2  doz . 82 54 

Chef,  2  doz . 75 


SEEDS. 

Per  lb. 

Canary  . 04 

44  bush.  60-lb .  2.25 

Caraway . 12 

Celery . 09 

Coriander,  bleached . 05 

Hemp . 04^ 

“  bush.  40  lb .  1.60 

Mustard,  Brown . 0654 

Mustard,  Yellow . 06 

Poppy . o8J4 

Rape . 05*4 

44  bush .  2.50 

Sunflower,  per  lb . 04% 


SODA. 

Bi-Carb. .  112  lbs.,  kegs . keg  1.75 

Bi-Carb.,  bulk,  less  quantity . per  lb.  .0254 

Babbitt’s  Soda,  5/ -lb.  pkgs.,  25  lbs .  44  05^ 

Arm  &  Hammer  od.,  */s,  36  lbs .  “  .05^ 

“  44  44  lbs.,  36  lbs .  44  *04% 

44  44  “  yi,  54, 36  ibs .  44  .05^ 

Saleratus,  Babbitt's  bd.,  J^s,  25-tb.  bxs.  44  .05 y2 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  1  doz .  1.50 

Hires'  Root  Beer,  Carbonated,  2  doz . 8754 

Hires'  Ginger  Ale,  Carbonated,  2  doz . 8754 

Welch's  Grape  Juice,  case  quarts,  1  doz .  4.50 

44  “  pints,  2  doz .  4.75 

44  44  44  J^-pints,  3  doz .  4.25 

44  44  44  3-ounce,  8  doz .  6.00 

44  44  44  ^-gallons,  1  doz....  8.00 

44  44  44  gallons,  6  gal .  7. 50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2. 10 

Lemon  Soda,  extra  quality,  2  doz .  2. 10 

Root  Beer,  extra  quality,  pints,  2  doz .  2.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  54  gross . ...  2.50 

Bon  Ami,  10-cent  size . 54  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

44  3  doz . per  doz.  1.45 

44  44  small . per  gro-s  7.00 

4  . . . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 


SOAP — Laundry. 

Bars. 

Acme . 100 

Acorn . 120 

Ark . 100 

American .  72 

Bee . 100 

Best,  Babbitt . 100 

Babbitt’s  New  York  City .  60 

Big  Master .  70 

Brown .  60 

Borax,  Dreydoppel .  40 

44  Pearl,  Young  &  Co .  40 

44  Day  &  Frick,  Novelty .  40 

44  Handsome . , .  60 

44  Eavenson,  large . 100 

4  4  4  4  small . 100 

4‘  Kirkman’s . 100 

44  Red  Seal . 100 

44  Swift's . 100 

44  Climax . 100 

Circus . 100 

Cotton  Oil,  White . 100 

Coal  Oil  Johnny . 100 

Cygnet . 100 

Dobbins'  Electric. . 100 

Dewey . 100 

Fairy .  IOo 

Fels-Naptha . 100 

Five  case  lots  freight  prepaid . 100 

German  Family . 100 

Good  Morning . 100 

Glycerine  Tar . 100 

Gloss . . 


Less 
than 
5  bxs. 
3-25 

2- 45 
i-75 
2.80 

3- 9° 
3-45 
3-5254 

2.80 

2.40 

2.60 

2.80 

2.80 
2.60 

4.75 

3-75 

3-75 

3.80 
3-75 
2 . 10 

3-25 

5.80 

3- 57/4 
4.00 

4- 25 
2.15 
4.00 
4.00 

3-95 

4.00 

3.8s 

3-75 

3-25 
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Grand  Pa’s,  large . ; .  50  3.15 

44  100  3.80 

Ivory . 100  7.00 

44  small . 100  4.00 

Lenox . 100  3.00 

Life  Buoy .  50  1  95 

44  100  3.90 

Lautz's  Naptha . 100  3.80 

Magic  Cleaner . 100  3.00 

Marseilles,  laundry  size . 100  5.80 

44  5-centsize .  100  4.00 

44  toilet  size . 100  4.00 

Master . 100  3.25 

Mayer's . 100  3.80 

44  5°  I*9° 

Miller's  Naptha . 100  3.50 

Naptha,  Swift's . 100  3 . 75 

44  P.&G . 100  3.85 

Octagon . 100  3.90 

Old  Mill . 100  2.75 

Ozone . 100  3.75 

Oleine,  Conway's .  60  2.50 

44  Golden . 50  2.15 

44  Eavenson’s .  60  2.35 

44  Kirk’s .  60  2.07^4 

44  Philadelphia,  60  blocks .  2.60 

44  72  44  .  2.60 

44  Pennsylvania .  60  1.60 

44  Procter  &  Gamble .  60  3.00 

44  Young’s  Best .  60  2.80 

Pride,  Swift's .  100  3.00 

Polo . 120  2.45 

Quaker  City,  boxes . 100  2.90 

tubs . 150  4.60 

Sunlight,  oval . 100  3 . 85 

44  twin  bars . 100  3-95 

Santa  Claus . 100  3.10 

Saratoga . 120  2.45 

Star . 100  3.00 

Sunny  Monday . 100  4 . 00 

While  Cloud . 100  3.85 

Wool  Soap,  large . 100  6.75 

small . 100  4.00 

Toilet  Soaps. 

Buttermilk  Cosmo . gross  6 . 60 

44  doz.  .60 

44  Swift's . gross  4.30 

Castile,  El  Almoda,  9  4s,  mottled,  green  or 

white . per  box  3.15 

Castile,  El  Almoda,  50  is,  mottled,  green  or 

white . per  box  4.35 

Castile,  Lexard,  floating . t..ioo  4.00 

Castile,  Lexard,  floating . 50  2.00 

Castile,  imported,  Conti . lb.  .1354 

44  Conti,  original  boxes . lb.  .11^ 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4.40 

Fleur-de-lis .  44  4.50 

44  doz.  .45 

Hearts  and  Flowers . gross  9 . 25 

Maxine  Elliott .  44  8.10 

Oatmeal,  3  cakes  inbox .  44  3.25 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  J^-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  50  cakes . box  1.75 

Witch  Hazel,  3  cakes,  54  gross . gross  3.25 

Swift's .  44  3.90 

44  Armour’s .  4c  3.50 

Scouring  Soap. 

Day  &  Frick's  Flint,  36  bars .  1.24 

Young's,  48  bars .  1.80 

Brooks'  Crystal,  100  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars . . .  2.25 

“  Hand,  36  bars . . .  2.25 

Wrigley's,  100  bars .  3-75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  2 .35 


Soap  Powder. 

Per  case 

Pe^rline,  36  packages . .  2.70 

44  72  44  .  2.70 

44  100  44  .  2.65 

Soapine,  No.  7,  100  packs .  2.3754 

44  No.  12,  100  44  .  3.90 

44  No.  17,  36  44  .  2.4254 

Babbitt's  1776  Powder,  100  6-oz .  2.25 

Finola,  100  packages .  3-25 

Gold  Dust,  Fairbank's,  100  12-oz.  packages....  4.00 
“  “  24  4-lb-  "  ....  4-5° 

Naptha  Borax,  100  packages,  large .  4.75 

44  100  5-cent  packages .  3-75 

Kirkoline,  white,  24  large  packs .  3 . 55 

44  4  4  100  12-oz.  packages .  3-35 

Young's  Pearl  Borax,  60  i-lb  packages .  3-55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

50  2s .  4.00 

44  44  100  is .  4  00 

Nine  O'clock  Tea,  100  packages .  3.15 

I-V  Washing  Tablets,  3  doz . per  doz.  .  43 

Swift's  Washing  Powder,  100  is .  4.00 

24  4s .  4.00 

Pennywash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine,  100  packages .  3-75 

Old  Dutch  Cleanser,  48  packages .  3.25 

SPECIALTIES. 

Anker's  Bouillon  Capsules . ’. .  3.00 


PURE  GROUND  SPICES. 

Colburn's  Philadelphia  Mustard,  D.  S.  F. — 

5-cent  tins,  2  and  4  doz . per  doz.  .45 

Dime  size,  2  and  4  doz .  44  .85 

54-lb.  net,  tins,  2  and  4  doz .  44  1.00 

54-lb.  net,  tins,  2  doz .  44  1.90 

i-lb.  net,  tins,  1  doz .  44  3.70 

6  lb.  cans,  full  weight . per  lb.  .23 

10  lb.  cans,  full  weight .  44  .22 
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Coleman's  Mustard,  D.  S.  F. — 

i-lb.  tins . per  doz.  5.40 

54-lb.  4  4  .  4  4  2.70 

54-lb.  44  .  4  4  1.45 

54-lb.  44  .  44  .90 

18-lb.  kegs . 43 

Pepper —  Bbls.  Boxes.  Cans. 

Black,  High  Grade . 14  .15  .17 

Black,  Low  Grade . 10  .11  .13 

White,  High  Grade .  .28  .30 

White,  Low  Grade .  .17  .19 

Red,  High  Grade .  .21  .23 

Red,  Low  Grade .  .16  .18 

Cinnamon — 

High  Grade . 22  .23  .25 

Low  Grade . 13  .14  .16 

Cloves — 

High  Grade . 22  .23  .25 

Low  Grade . 17  .18  .20 

Allspice — 

High  Grade . 1154  .1254  -*454 

Ginger — 

High  Grade . 2554  .2654  .2854 

Low  Grade . 12  .13  .15 

Mace — 

High  Grade .  .75  .77 

Nutmegs — 

High  Grade .  .30  .32 

Mustard — 

Yellow,  High  Grade . 19  .20  .22 

Yellow,  Low  Grade . 14  .15  .17 

Brown,  High  Grade . 14  .15  . 1 7 

McCormick  &  Co. —  Per  doz. 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . 54-lb.  cartons  .40 

54 -lb.  cartons  .75 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice,54-lb.  cartons  .35 

54*lb.  cartons  .70 

Bee  Brand,  in  canisters,  above  assortment, 

No.  45  size  .45 

No.  90  size  .85 


M  ustard — Prepared. 

Campbell’s,  jar,  2  doz . 

Gulden's,  No.  6,  with  spoon,  2  doz . 

44  44  20,  44  44  . . 

Beer  Mug,  fancy,  large  size,  2  doz . 

Lemonade  Glass,  tall,  2  doz . 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . . . 

Milk  Jar,  glass  top,  2  doz . 

Water  Tumblers,  glass,  No.  10,  4  doz . 


Per  doz. 

87>4 

95 
88 
65 

75 
90 

85 
42  54 


WHOLE  SPICES. 

Per  lb. 

Pepper,  Black . 06^4 

Allspice . 04^4 

Cloves . 13 

Mace . 48 

Nutmegs,  large . 15 

41  medium .  -i2  54 

Cinnamon  Bark,  Canton . 12 

Java  Thin  Quills,  5-lb.  rolls..  .30 

Saigon . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

44  36  10-cent  44  .  44  2.70 

Duryea's,  40-lb.,  i-lb.  packages . 0754 

“  20-ib.,  “  07  y2 

Niagara,  40  lb.,  44  05 

Cream,  48-lb.,  “  3.45 

Kingsford's,  40  lb.,  44  . 0754 

“  20-lb.,  44  . o754 

Rex,  40  lb.,  1  lb.  packages . 04 


LAUNDRY  STARCH. 

Argo,  Gloss,  24  5-cent  packages . 7? . 92 

Gilbert’s  Laundry,  40-lb  boxes . 04 

44  Patent  Gloss,  crates,  12  6  lb.  wd.  bxs.  .06 

44  Linen  Gloss,  3-lb.  cartons . 05 

Kingsford's,  Pure,  3-lb.  cartons . ,..  .0654 

Pure  Gloss,  40  i-lb.  packages . 0654 

44  Silver  Gloss,  12  6-lb.  wd.  bxs . 07^4 

Duryea's,  Superior,  3-lb.  cartons . 0654 

44  Satin  Gloss,  lb.  packages . 0754 

44  Superior  B,  bulk . 04% 

44  Satin  Gloss,  crates,  12  6  lb.  wd.  bxs.  .0854 

Niagara,  laundry,  50  lb.  bulk . . . 04 

44  i-lb.  packages,  48  lbs . 05 

44  3-lb.  cartons,  48  lbs . 05 

44  6-lb.  boxes . 06 

Celluloid,  64  10-cent  packages .  4 . 30 

44  64  5-cent  44  . .  2.20 

Elastic,  64  10-cent  packages .  5.00 

44  64  5-cent  44  2.50 

Dreydoppel’s  Mourning  Starch  for  black  goods, 

36  packages . per  package  .08 

Starch  Polish,  20  cakes . per  box  .50 

Rex  Gloss,  50  lb.  bulk . °3/4 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  54- gross .  4.00 

44  large,  44  7.00 

44  Liquid,  large,  44  6.65 

44  4  ‘  small,  44  .  4.90 
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Electric  Paste,  l^-gross  boxes .  4.20 

Magic  Paste,  -gross  boxes .  4 . 75 

Parlor  Pride,  large  size . per  doz.  .8754 

44  . per  gross  10.25 

44  small  size . per  doz.  .70 

Climax  Enamel,  5 4 -gross . per  gross  9.40 

Black  Jack,  54 -gross .  44  7.00 

Rising  Sun .  **  5.75  * 

Sun  Paste,  5-cent  size . . .  44  4.50 

44  10-cent  size . . .  44  7.20 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  54 -gross .  1.25 

Per  box  of  54 -gross .  2.50 

14  dozen  to  gross .  5.00 

10-cent  size,  No.  10,  per  box  of  54-gross .  2.25 

Per  box  of  54-gross .  4.50 

Per  gross .  9.00 

F.  F.  Dailey  Co.— 

2-in-i ,  smaller  size . per  doz.  .  75 

2-in-i,  large  size .  44  x.75 


SUNDRIES. 


Bird  Food — 


Crystal,  40  packs,  round . 

■  0  i'A 

Excelsior,  24  packs . 

a 

•°5/4 

McAllister,  36  packs . 

n 

.06 

Gold  Medal,  24  packs . 

Bird  Gravel — 

« 

■°53/i 

Red  or  White,  small,  pkgs . 

•35 

Red,  large,  36  pkgs . 

n 

.70 

Silver,  small,  36  pkgs . 

tt 

•35 

“  large,  36  pkgs . 

.70 

Bath  Brick,  25  bricks . 

.60 

Toothpicks,  Eureka,  100  boxes.... 

1.85 

Perfection,  2  doz . per  doz.  .4254 

Royal  Glue,  1  doz .  44  .80 

Paist's  Glue,  1  doz . . .  44  .40 

Carpet  Tacks,  Wooden  Keg,  54-gross  case, 

assorted,  6,  8  10 s . per  case  .90 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz.  .06 

6-oz .  4‘  .0654 

8-oz .  44  .0754 

10-oz .  44  .0854 

12-oz .  44  .0954 

Matting  Tacks— 

No.  10,  steel . per  doz.  .  10 

No.  11,  44  .  44  .1054 

No.  12,  4*  .  44  .13 

G.  B.  Weiss  &  Son — 

Sole  leather.  No.  1 . 25 

44  No.  2 . 23 

44  No.  3 . 21 

Cut  Sole  Leather,  cut  into  taps,  6  ins.  high...  1.50 

“  44  44  554  “  ...  1.48 

“  44  44  5  “  ...  r-42 

“  “  14  454  44  ...  1.25 

44  44  44  4  44  ...  1. 18 

44  44  44  354  44  ...  1.05 

44  44  44  3  44  ...  .90 

Fli-Stickon,  Fly  Ribbon . per  gross  4.80 

Ely  Paper,  Tanglefoot . per  case 

44  Sticky,  10  cartons . 2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

4  4  4  4  10  cartons .  44  2.35 

Wax,  White  and  Yellow . per  lb.  .  30 


ROPE,  TIE  YARN,  ETC. 


Orange  Brand,  fine  cotton  twine.. 

Texas  Medium,  cotton  twine . 

Cotton  Candle  Wick . 


Best  Jute  Rope,  16  yds.  to  lb . 

Best  Jute  Plow  Line,  8  yds.  to  lb.. 
Jute  Clotheslines,  90  ft.  to  hank.... 

44  108  ft.  to  hank... 


•08  yt 

nks...doz. 

is 

.20 

.18 

n 

.  l6 

.20 

)X.  44 

*5 

•lb. 

4< 

.20 

in 

.  l6 

•°7 

n 

.07 

..per  doz. 

1.60 

1.70 

SYRUP  AND  MOLASSES. 
N.  O.  Molasses. 

NEW  CROP.  1908. 

Spiced,  extra  fancy,  No.  736 . 

Extra  fancy,  No.  735 . 

Fancy,  No.  739 . 

Choice,  No.  725... . . 

Cane  Juice . . 

Black  Strap . 

B.  H.  F.,  Horse  Food  Molasses . 

CROP  1907. 

Extra  fancy,  No.  715 . 

Choice,  No.  66 4 . 

Good,  No.  690 . 


42 

40 

9 

32 

42 

11 

13H 

42 

32 

19 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 40 

Gold  Mine,  in  bbls . 35 

Fancy,  No.  104 . 30 

Fancy,  No.  105 . 28 

Prime,3No.  102 . 26 
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We  Can  Save  You  Money 


JF 


“Show  All— Sell  All” 


This  ideal  sanitary  meat,  grocery  and  provision  store  was  fitted  up  by  us  for 
The  James  Bell  Company,  Roberts  and  Germantown  Avenues,  Philadelphia. 

You  all  know  that  the  world-renowned  R1DGWAY  RHFRIGfcRATOR  contains 
all  the  latest  improvements,  and  is  noted  for  perfect  circulation  and  A  No.  1  insula¬ 
tion — the  main  features  of  a  good  refrigerator  :  add  to  this  the  best  material  and 
first-class  workmanship  and  you  have  the  reason  why 

WE  CHALLENGE  THE  WORLD 

Ridgway  Refrigerator  Company 

E.  B.  ATKINS,  Manager 

Office  and  Salesrooms  Factory 

615-17-19  N.  Broa.d  Street  3519  N,  La. wrence  Street 

PHILADELPHIA. 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  can  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  Bin  Co. 

18  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 


HENRY  TROEMNER'S 

Electric  Coffee  Mills 


ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


IN  WRITING  TO  ADVERTISERS 


INo.  192  MILL 


INo.  192  P  MILL 


WRITE  FOR  PRICE  LIST 


ESTABLISHED  1840 

Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 


HENRY  TROEMNER 

PHILADELPHIA,  PA.,  U.  S.  A. 

No.  911  ARCH  STREET 
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Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  714,  new  crop . 42 

West  India,  choice,  No.  645 . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Kico,  No.  699 . 15 

Glucose. 

Three  A,  for  confectionery .  3.15 

Five  A,  for  confectionery .  3.25 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz .  1.35 

Schimmel's,  io-oz.  bottles,  2  doz.  in  case .  1.45 

"  6-oz.  “  “  “  . 95 

White  Clover,  tumblers,  2  doz . . . 90 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club.  Mason's  Quart  Jars —  Per  doz. 

4  doz.  in  barrel . 92^ 

1  doz.  in  case . 95 

Lyle's  Imported,  No.  2  cans,  2  doz .  1.82^ 

Globe,  No.  2 J4  tins,  2  doz .  1.15 

Globe,  No.  5  tins,  1  doz .  2.30 

Banner,  in  jars,  compound .  1.05 

White  Clover,  in  jars,  compound .  1.00 

Purina  Pancake  Syrup,  36  pts .  2.25 

“  •*  24  ats. .  4.00 

12%  gals .  7.00 

“  “  6  gals .  X2.00 

Karo,  10-cent  size,  2  doz . v.per  case  1 .90 

Karo,  25-cent  size,  1  doz .  “  2.30 

Karo,  50-cent  size,  Vz  doz .  “  2.30 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  Cane  and  Maple  Syrup —  Per  doz. 

Gal.  cans,  6  in  case .  13*50 

%-g al.  cans,  12  in  case .  7.25 

Qt.  cans,  24  in  case .  4. 12 ]/2 

Pt.  cans,  24  in  Case . .  2.50 

Qt.  bottles,  12  in  case .  4.50 

Pt.  bottles,  24  in  case .  2.50 

Fives  bottles,  24  in  case .  3*75 

Jacket  cans . ....per  gal.  1.00 
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Golden  Tree .  2.25 

“  medium .  .  1.45 

“  small  . 92^ 

Vermont,  gal.  tins . /per  gal.  1.25 

“  j4-gal.  tins .  7.75 

Hazen’s,  qt.  bottles .  4.00 

“  pt.  bottles .  2.40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Per  doz. 

Little  Gem,  parlor,  2  string .  2.40 

N  U,  No.  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.75 

Parlor,  No.  3,  2  tie .  1.85 

Toy . 90 

Whisks,  2  sewed . 90 

Stable,  rattan  centre,  2  tie .  3.50 

“  3  tie .  4.00 

F actory  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Washboards. 

No.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

57,  Peerless,  double .  3.65 

no,  “  single,  spring  protector .  3.30 

80,  Seal  Globe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector .  3.00 

175,  Glass .  3.30 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board .  1.35 

142,  Celery  City .  2.75 


Buckets. 

Per  doz. 

O.  G.,  2  electric  hoops .  1 . 75 

tl  3  electric  hoops .  1.90 

Clear,  2  hoops . .  1.65 

"  3  hoops .  1.75 

Electric  Cedar,  2  hoops .  2.40 

“  3  hoops .  2.60 

Pine,  3  galvanized  hoops . 4 .  2.20 

Galvanized,  12  qt .  1.85 

14  qt . 9 .  2.00 
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Butter  Dishes. 

No.  PerM 

1.  Solid  oval . . 

2.  “•  1.25 

3.  "  1.50 

S.  .  1.80 

i,  Wire  ends . . . . 90 

a,  “  1.20 

3>  “  . . 

.5,  ‘  1.80 

Picnic  Plates,  8  in .  2.10 

9„in . 2-35 

Crates  contain  250  each. 


Clothes  Pins. 

Per  box. 

5  gross . 44 

Eg*  Crates. 

Perfection .  1.00 

“  10  sets  fillers .  2.35 

Standard,  ia  sets  fillers .  1.50 

Star  Egg  Carriers,  2  doz . per  doz,  2.05 

“  Trays,  1  M . per  M  2.7s 


BRUSHES. 

Scrub  Brushes. 

No.  Per  doz. 

22,  White  corner . 70 

23,  Medium  size . . . .  .80 

27,  Large  .  1.00 

13,  Marble,  medium  size . 90 

00,  White . 45 

Handy  House . 42 

Stove  Brushes. 

No.  Per  doz. 

3,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1 . 75 

x,  Grey  fibre,  strap  handle .  1.20 

2,  u  “  .  1.65 

6,  Extra  quality,  all  hair .  2.75 

Shoe  Brushes. 

No.  Per  doz. 

o,  Mexidan  Fibre . 90 

1,  “  large .  1.30 

4,  Bristle  outside .  1.65 

5,  All  bristle .  1,75 

16X,  All  bristle,  extra  value .  2.15 

18,  All  bristle,  spotted  white .  2.80 
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Whitewash  Brushes. 

No.  Per  doz, 

6,  6  in.,  White  tampico . . 

7,  7 'n  ,  “  . 48 

8,  8  in.,  “  . 55 

6,  5  in.,  Family,  extra  heavy . 80 

8, 6  in.,  “  “  95 

10,  7  in.,  “  “  .  1. 10 

12,  8  in.,  “  “  .  1. 25 

6,  5  in.,  A.,  hair  bristle .  1.40 

8, 6  in.,  “  .  1. 65 

10,  7  in.,  "  2.00 

12, 8  in.,  "  2.35 

6,  5  in..  Ideal,  all  bristle,  3  row .  1.90 

8,  6  in.  “  “  3  row . ,  2.25 


Dust  Brushes. 


No.  Per  doz 

7X,  Fibre,  wire  drawn . . . .  .90 

21,  All  hair,  wire  drawn .  2.25 

28,  White,  wire  drawn . .*. .  2.90 

1,  7  in.,  All  hair,  flat  end .  2.05 

22,  7  in.,  Mixed,  round  end .  2.10 

1 1 X,  7  in.,  All  hair,  round  end . . .  2.25 


TOBACCOS— Plug. 


Battle  Ax,  7  and  14  lb . 

Deer  Skin,  9  and  16  lb . . 

Gold  Rope,  6  lb . 

Jolly  Tar,  5,  10,  15  and  25  lbs.. 

Newsboy . 

Old  Honesty . 

Piper  Heidsick . 

Spear  Head . 

Standard  Navy . 

Toddy . . 

Vinco . 

Town  Talk . . 


Per  lb 

•37 

•37 


SMOKING  TOBACCO. 


Briar  Pipe . 

Duke’s  Mixture . 

Greenback . 

Green  Turtle . 

G.  &  A.  Navy,  3^  oz.. 

Honest . 

Polar  Bear . 

Ripple . 

Sensation . 

Wild  Rose . 


Per  lb 

•38 

■39 

•38 

.28 

•34 

•39 

■3° 

•39 

•39 

■39 


YEAST  CAKES. 


Compressed  . per  doz.  *.i8 

Magic,  1 %  doz.  packages . per  box  .58 

Yeast  Foam,  1%  doz . H .  “  .58 


Something  That  Sells! 

A.  M  M  O 

(DRY  AMMONIA) 

This  scientific  marvel  is  a  dry,  odorless 
powder,  which  is  ammonia  in  a  dry  form. 

It  never  loses  strength  nor  evaporates  like 
liquid  ammonia.  No  bottles  to  freeze  or 
break.  Ammo  comes  in  cans,  and  it  is  very 
economical.  One  io  cent  can  equals  three 
pints  of  ammonia.  • 

We  make  it  sell  by  demonstrating,  samp¬ 
ling,  advertising.  Have  it  seen  in  your  store 
and  it  will  sell. 

Ask  your  jobber,  or  write  us  for  our  strong 
proposition  to  dealers. 

THE  FRANK  C.  EBY  CO. 

213=215  E.  Atwater  Street 
DETROIT,  MICH. 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Cream  of  Wheat  Co.  Stung  Into  Six- 

Column  Defense 


Insert  in  Various  Trade  Papers  Lengthy  Denial  and  Affidavit 
by  Secretary  Mapes.  Affidavit  Includes  Letter  by  P.  A. 
Robinson,  Only  Eyewitness,  Which,  When  Compared 
With  Mr.  Mapes’  Version,  Proves  to  Corroborate  the 
Wessels’  Charge  in  Every  Particular. 


That  the  resentment  of  the  re¬ 
tail  grocery  trade  of  the  entire 
United  States  over  the  insulting 
and  contemptuous  sentiments  ex¬ 
pressed  of  the  retail  grocer  by  the 
secretary  of  the  Cream  of  Wheat 
Co.  has  cost  the  company  a  pretty 
penny  would  seem  to  be  made 
plain  by  an  elaborate  defense 
which  the  concern  has  issued 
during  the  past  week.  The  de¬ 
fense  has  taken  the  form  of  a  page 
and  a  half  of  reading  matter  in¬ 
serted  by  the  Cream  of  Wheat 
Co.  in  various  trade  papers.  A 
part  of  it  is  an  affidavit  made  by 
Secretary  Mapes,  in  which  he  at¬ 
tempts  to  show  that  he  was  mis¬ 
quoted.  Now  that  Mr.  Wessels’ 
affidavit  is  opposed  by  another, 
the  test  as  to  which  is  a  false  oath 
would  seem  to  be  which  of  the 
two  controversialists,  Mr.  Wes¬ 
sels  or  Mr.  Mapes,  has  the  strong¬ 
est  motive  to  lie  at  this  time. 

The  affidavit  of  Mr.  Mapes  is 
lengthy  and  much  of  it  is  de¬ 
voted  to  matters  which  do  not 
touch  the  issue  at  all.  The  fol¬ 
lowing  extracts,  however,  are 
worthy  of  reproduction  and  dis¬ 
cussion  : — 

Taking  his  statements  seriatim 
(each  of  which  Mr.  Wessels  says  is 
a  correct  transcript),  I  call  attention 
to  them  as  follows : — 

i.  Mr.  Wessels  states  that  I 
said:  “We  don’t  care  a  continen¬ 
tal  for  the  grocer.  He  has  to  sell 
our  goods  whether  he  wants  to 
or  not.  We  make  him.  We 
used  to  give  the  retailer  a  profit, 
but!  we  found  that  the  best  way 
to  keep  him  good  was  to  keep 
him  poor.  Now  we  give  him 
very  little  profit.” 

This  statement,  and  every  part  of 
it,  is  false.  I  never  expressed  any 
contempt  or  disregard  for  the  retail 
grocer;  neither  did  I  say  that  we 
made  him  sell  our  goods.  The  sub¬ 
stance  of  what  I  said  upon  this  point 
was  that  we  created  a  demand  by 
reaching  the  grocer  through  the  con¬ 
sumer,  and  that  we  could  best  in¬ 
crease  sales,  both  to  our  profit  and  to 
the  retailer’s  profit,  by  such  policy  of 
advertising.  Neither  did  I  say  that 
we  gave  the  retailer  less  profit  than 
before,  nor  that  the  best  way  to  keep 
him  good  was  to  keep  him  poor.  On 
this  point  I  explained  to  him  that  the 
margin  of  profit  allowed  had  been 
fixed  as  a  fair  margin,  but  at  the 
same  time  that  it  was  not  so  large  as 
to  induce  a  cutting  of  prices,  and 
that  it  was  a  common  experience  that 


the  allowance  of  a  larger  profit 
would  bring  about  a  cutting  of  prices 
either  by  the  jobber  or  the  retailer, 
and  to  the  detriment  of  both  the 
manufacturer  and  the  retailer.  As  a 
matter  of  fact,  we  have  not  changed 
our  prices  for  the  past  ten  years. 

All  this  sounds  very  plausible 
until  beside  it  is  set  another  piece 
of  Mr.  Mapes’  own  evidence.  It 
will  be  remembered  that  Mr. 
Wessels,  when  he  visited  Mr. 
Mapes,  was  accompanied  by  P.  A. 
Robinson,  a  friend  of  Mr.  Mapes, 
who  went  alorrg  to  make  the  in¬ 
troduction.  Mr.  Robinson  heard 
the  conversation  between  the  two 
and  has  embodied  his  version  of  it 
in  a  letter  addressed  to  the  sec¬ 
retary  of  the  Minneapolis  Retail 
Grocers’  Association.  In  this 
letter  is  a  partial  reproduction  of 
another  letter  sent  by  Mr.  Robin¬ 
son  to  Mr.  Wessels  on  the  same 
point.  Mr.  Mapes  specifically 
makes  the  Robinson  letter  a  part 
of  his  affidavit,  and  will  therefore 
not  object  to  the  “Grocery  World 
and  General  Merchant’s”  citation 
of  it. 

Let  us  see  what  Mr.  Robinson 
says  about  the  part  of  the  conver¬ 
sation  which  Mr.  Mapes  smoothly 
explains  above.  Following  is  an 
extract  from  the  Robinson  letter : 

I  have  not  seen  Mr.  Mapes,  but  he 
telephoned  me  and  called  my  atten¬ 
tion  to  what  he  had  “drawn”  as  the 
result  of  my  introduction,  as  he  put 
it.  When  I  mentioned  the  remark  he 
made  about  keeping  them  honest  by 
keeping  them  poor,  he  claimed  that 
he  did  not  apply  it  to  the  retailers, 
but^o  the  jobber,  for  he  had  no  deal¬ 
ings  with  the  retailer;  he  said  that 
he  spoke  .  facetiously,  not  seriously, 
and  had  often  said  the  same  thing  to 
a  jobber  customer  without  giving 
offense.  This  was  the  particular  re¬ 
mark  that  you  and  I  discussed  after¬ 
ward,  and  understood  it  as  having 
been  applied  to  the  retailer ;  but  I  did 
not  take  it  as  seriously  as  you  did, 
and  it  is  true  that  his  tone  was  more 
bantering  than  serious. 

From  this  it  appears  that  in 
spite  of  what  Mr.  Mapes  says 
above  he  did  admit  to  Mr.  Robin¬ 
son,  and  Mr.  Robinson  also  now 
admits,  through  his  letter,  that  he 
did  make  the  remark  about  the 
only  way  to  keep  grocers  good 
was  to  keep  them  poor.  More 
than  that,  both  gentlemen  make 


the  remark  worse  than  Mr.  Wes¬ 
sels  reported  it.  According  to 
Mr.  Wessels,  Mr.  Mapes  stated 
that  the  policy  of  his  company 
was  to  keep  grocers  good  by  keep¬ 
ing  them  poor.  Out  of  the  mouths 
of  Mapes  and  Robinson  the  re¬ 
mark  now  proves  to  have  been 
“keeping  the  grocer  honest,”  which 
is  a  much  more  grievous  insult 
than  the  first. 

But  the  remark,  says  Mr. 
Mapes,  was  “facetious”! 

But  to  proceed  with  Mr.  Mapes’ 
own  version : — 

2.  Next  Mr.  Wessels  says  that  I 
said : — 

“But  we  have  competitors; 
Vitos  (made  by  the  Pillsbury- 
Washburn  Company)  is  ex¬ 
actly  the  same  as  Cream  of 
Wheat.  If  the  retailer  has  so 
much  influence,  why  don’t  he 
substitute  Vitos  for  our  goods?” 
This' statement  is  absolutely  false. 
The  question  of  competitors  had  been 
mentioned,  and  Mr.  Wessels  had 
stated  that  there  was  no  product  like 
ours  on  the  market,  whereas  there 
were  plenty  of  flake  foods.  I  told 
him  that  there  were  other  products 
on  the  market  which,  like  our  prod¬ 
uct,  vyere  not  flake  foods,  and  I  men¬ 
tioned  Vitos  as  an  example.  That  is 
the  entire  substance  of  my  statement 
upon  this  point. 

This  is  reproduced  for  what  it 
may  be  worth.  Even  if  true  it 
has  little  or  nothing  to  do  with 
the  crux  of  the  case : — 

3.  Mr.  Wessels  next  says  that  I, 
referring  to  the  friendly  feeling  of 
the  retail  grocers,  said : — 

"We  don’t  want  it — don’t  need 
it — don’t  care  anything  about 
it.  The  grocer  has  not  any  say 
about  handling  our  goods.  We 
make  him  handle  them — he 
must.  The  grocer  has  got  to 
handle  Cream  of  Wheat,  no  mat¬ 
ter  what)  he  says.” 

This  statement  is  also  entirely 
false.  In  no  part  of  the  discussion 
did  I  for  a  moment  feel  or  express 
any  ill  feeling  toward  the  retailer  nor 
lack  of  regard  for  his  good  feeling. 
More  than  that,  the  question,  of  my 
feeling  toward  the  retailer  was  never 
raised  in  that  discussion.  The  only 
question  on  this  point  that  was  raised 
was  with  regard  to  the  good  or  ill 
feeling  of  the  grocery  papers,  if  we 
did  or  did  not  advertise  in  them,  and 
in  that  connection  I  explained  to  him 
the  impossibility  and  inadvisability 
of  advertising  in  every  trade  paper, 
or  any  of  them,  that  is  from  our 
standpoint,  and  that  we  had  the  good 
will  of  all  the  jobbing  houses,  al¬ 
though  we  did  not  advertise  in  any 
of  their  publications.  This  was  all 
in  connection  with  my  main  argu¬ 
ment  that  in  the  end  it  was  the  best 
for  us  and  the  best  for  the  retailer 
to  reach  the  retailer  through  the 
consumer  rather  than  the  reverse. 

Here  comes  Mr.  Wessels  and 
Mr.  Mapes  into  flat  opposition. 
Both  having  sworn  to  the  truth 
of  their  versions,  the  question  be¬ 
comes  one  of  veracity  for  settle¬ 
ment  by  the  trade  at  large.  Im¬ 
portant  in  the  consideration  of  the 
question,  however,  is  the  fact  that 
whatever  its  secretary  may  have 
said,  the  Cream  of  Wheat  Co.  has  I 


from  the  beginning  exhibited  pre¬ 
cisely  the  policy  toward  the  re¬ 
tailer  which  Mr.  Wessels’  charge 
describes.  That  Mr.  Mapes  could 
therefore  have  said  with  entire 
truth  what  Mr.  Wessels  says  he 
said  will  be  useful  in  forming  an 
opinion  whether  he  actually  did 
say  it,  in  spite  of  his  desperate 
denial. 

To  the  same  point  comes  the 
concluding  paragraph  of  Mr. 
Mapes’  statement : — 

The  Cream  of  Wheat  Co.  has  al¬ 
ways  endeavored  to  treat  the  retail 
grocers,  with  whom  we  do  not  come 
into  direct  contact,  fairly,  and  to  pro¬ 
tect  their  interests  as  far  as  possible. 
With  this  end  in  view,  w.e  have  al¬ 
ways  refused  to  sell  direct  to  de¬ 
partment  stores,  mail-order  houses 
or  any  house  which  we  consider  an 
unfair  competitor  of  the  retail  mer¬ 
chant.  In  addition  to  this,  we  are 
one  of  the  few  cereal  companies  that 
absolutely  guarantee  their  goods  and 
take  back  all  goods  damaged  by  be¬ 
coming  weevilly. 

How  much  the  above  amounts 
to,  in  point  of  fact,  may  be  seen, 
from  the  fact  that  Cream  of 
Wheat  is  now  on  sale  at  Gimbel 
Bros.’  department  store,  Phila¬ 
delphia,  at  15  cents  per  package. 

In  point  of  principle,  the  . com¬ 
pany’s  words,  when  placed  in  the 
balance  with  the  company’s  acts, 
show  themselves  as  hypocritical 
piffle  of  the  thinnest  sort.  Even  if 
the  company  had  conferred  on  the 
retail  trade  the  priceless  boon  of 
not  selling — “direct” — the  con¬ 
cerns  named,  what  does  that 
count  against  the  fact  that 
for  years  it  has  compelled 
grocers  to  sell  Cream  of  Wheat 
at  absolute  cost.  It  is  startling, 
but  almost  surely  true,  that  not  a 
solitary  grocer  of  all  the  number 
handling  Cream  of  Wheat  to-day 
makes  even  a  fraction  of  a  cent 
upon  it.  The  company  is  to 
blame  for  this  absolutely! 

Turning  to  the  Robinson  letter 
again,  the  concluding  paragraph 
further  shows  how  much  reliance 
can  be  placed  on  the  protestations 
of  Mr.  Mapes.  Here  is  some  gen¬ 
eral  comment  on  the  Mapes- 
Wessels  interview  by  an  eyewit¬ 
ness  whom  Mr.  Mapes  brings  for¬ 
ward  to  support  himself : — 

The  rest  of  what  he  said,  so  far  as 
I  took  it  in,  struck  me  as  simply  an 
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argument  for  the  opposite  side  to 
your  proposition,  and  not  as  express¬ 
ing  contempt  for  the  grocers,  though 
.  perhaps  rather  strongly  independent. 
Naturally  in  combatting  your  plan 
(as  applying  to  his  business)  and 
upholding  his  own  system,  his  atti¬ 
tude  would  not  be  to  your  liking; 
if  everyone  agreed  with  you,  you 
would  have  no  soliciting  to  do; 
and  your  plan  being  based  on  getting 
the  co-operation  of  the  grocers,  the 
other  side  of  the  debate,  conducted 
by  a  pretty  outspoken  man,  would  in 
the  nature  of  things  give  opportunity 
for  offense,  if  not  carefully  handled. 
That  is  one  reason  why  I  differ  with 
you  as  to  the  ethics  of  going  into 
print  with  an  advertising  interview; 
the  advertiser  is  bound  to  make  his 
opposing  argument  as  strong  as  he 
can,  and  has  not  time  to  weigh  every 
zvord  or  expression  he  uses.  You  and 
I  know,  for  instance,  that  the  expres¬ 
sion  “keep  them  honest”  meant  sim¬ 
ply  “prevent  their  cutting  prices” ; 
but  in  print  it  conveys  far  more  of¬ 
fense  than  if  otherwise  expressed. 


If  this  is  not  a  confession  that 
Mr.  Mapes  said  practically  all 
that  was  attributed  to  him, 
coupled  with  an  apology  for  it  on 
the  ground  of  lack  of  “careful 
handling,”  and  lack  of  time  to 
“weigh  every  word  or  expression 
he  used,”  then  the  “Grocery 
World  and  General  Merchant”  is 
utterly  unable  to  comprehend 
printed  speech. 

We  submit  that  out  of  the 
mouth  of  Mr.  Mapes’  only  cor¬ 
roborative  witness  it  is  now 
proven  that  Secretary  Mapes,  of 
the  Cream  of  Wheat  Co.,  uttered , 
every  sentiment  charged  to  him  I 
regarding  his  concern’s  contempt 
for  the  retail  grocer. 


Pennsylvania  Food  Commissioner  Will 
Not  Ask  for  Law  Against  Storing 
Indrawn  Poultry 

Letter  Received  by  “ Grocery  World  and  General  Merchant’s” 
Editor  During  the  Week  Indicates  that  the  Plan  Announced 
in  Last  Department  Bulletin  Has  Been  Changed. 


In  the  last  number  of  the  bul¬ 
letin  of  the  Pennsylvania  Dairy 
and  Food^Department  appeared 
the  statement  that  Commissioner 
Foust  would  ask  the  coming 
Pennsylvania  Legislature  to  pass 
a  law  forbidding  the  storing  of 
undrawn  poultry.  The  language 
of  the  bulletin  was  as  follows: — 

It  is  proposed  to  get  at  the  cold 
storage  evil  by  providing  that  fowl 
or  eggs  kept  in  refrigerating  estab¬ 
lishments  for  more  than  ten  days 
shall  be  labeled  “cold  storage,”  so 
that  the  purchaser  may  not  be  left 
in  the  dark  concerning  the  quality 
of  the  goods  he  is  getting  from  the 
dealer.  Another  requirement  will  be 
that  poutlry  shall  be  cleaned  and 
drawn  before  being  placed  in  cold 
storage.  It  has  come  to  the  knowl¬ 
edge  of  the  Dairy  and  Food  Division 
that  chickens,  ducks  and  other  fowls 
are  kept  sometimes  in  cold  storage 
houses  for  two  years,  the  entrails  not 
having  been  removed,  and  are  then 
sold  for  food.  Under  the  proposed 
law  persons  guilty  of  violating  the 
provision  prohibiting  this  will  be 
liable  to  a  fine  of  from  $50  to  $500 
and  imprisonment  from  thirty  to 
ninety  days. 

This  plan  has  evidently  been 
changed,  judging  from  the  follow¬ 
ing  letter  received  from  the  Com¬ 
missioner  during  the  week  : — 

Harrisburg,  December  22,  1908. 

E.  J.  Buckley,  Atttorney-at-Law, 

No.  730  Drexel  Bldg.,  Phila.,  Pa. 

My  Dear  Mr.  Buckley: — In  the 
issue  of  the  “Grocery  World  and 
General  Merchant”  of  December 
2 1st,  on  page  6,  I  note  an  article 
headed  “Hard  Fight  Coming  on 
Storing  of  Undressed  Poultry,”  and 
in  order  that  there  may  be  no  misun¬ 
derstanding  I  desire  to  say,  that  the 
proposed  bill,  requiring  cold  storage 
poultry,  game  and  eggs  to  be  labeled, 


says  nothing  about  undrawn  poultry. 

You  will'please  find  enclosed  copy 
of  the  Resolution  unanimously 
adopted  by  the  State  Grange  at  Al¬ 
toona.  The  only  thing  the  proposed 
bill  requires  is  that  poultry,  game 
and  eggs,  if  in  cold  storage  ten  days, 
shall  be  labeled  on  the  outside  of  the 
wrapper  in  letters  one-half  inch  in 
length,  “Cold  Storage  Poultry,” 
“Cold  Storage  Game,”  or  “Cold 
Storage  Eggs,”  as  the  case  may  be, 
so  as  to  give  notice  to  the  purchaser. 

I  merely  make  this  statement  so 
that  the  matter  may  be  placed  before 
you  in  the  proper  light.  I  feel  that 
the  six  and  one-half  million  people 
of  this  State  have  a  right  to  know 
whether  poultry,  game  and  eggs  are 
fresh  or  storage. 

Very  truly  yours, 

James  Foust. 

Enclosure. 

The  resolutions  regarding  the 
labeling  of  storage  food  prod¬ 
ucts  adopted  by  the  State  Grange 
were  as  follows  : — 

Whereas,  Recent  scientific  inves¬ 
tigation  and  long  experience  have 
shown  that  many  kinds  of  foods, 
more  especially  poultry,  game,  and 
eggs,  are  not  wholly  prevented  from 
decomposition  by  cold  storage,  and 
that  they  deteriorate  very  rapidly 
after  removal  therefrom ;  and 
Whereas,  It  is  a  common  practice 
in  the  large  cities  to  sell  cold  storage 
poultry,  game  and  eggs,  as  “Fresh 
Poultry,”  “Fresh  Eggs,”  &c.,  thus 
betraying  the  buying  public  into  the 
purchase  of  inferior  articles ,  often 
entirely  unfit  for  use  as  food,  and 
creating  an  unfair  competition  with 
those  who  sell  genuinely  fresh  foods 
of  these  kinds :  be  it 
Resolved,  That  we  strongly  con¬ 
demn  this  fraudulent  practice  and  re¬ 
spectfully  urge  the  Legislature  of 
this  State  to  pass,  for  the  protection 
of  the  public  health  and  the  pre¬ 
vention  of  fraud  and  deception,  an 
act  to  require  the  labeling  of  cold 
storage  poultry,  cold  storage  game 
and  cold  storage  eggs. 


To  theTrade: 

H  ave  You  Seen  the  Latest  and 
Most  Striking  Evidence  of  the 

Increasing 

American 

Demand 

For 

CEYLON 

TEA 

READ  THIS: 

Exported  to  America 

Jan.  1  to  Oct.  31, 1907: 

Black,  7,053,900  lbs. 

Green,  1,918,600  lbs. 

Jan.t  to  Oct.  31,  1908: 

Black,  8,296,500  lbs. 

Green,  2,912,100  lbs. 

An  Increase  in  Direct  Shipments  of  24.92% ; 

And  in  a  Year  of  Trade  Depression,  Too! 
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This  Comparison 
Includes  You 

Here’s  the  best  argument  for  Franklin  Carton  Sugar 
we  know  of — that  the  grocers  who  sold  it  during  the  very 
heavy  sugar  season  just  over,  all  made  more  money  on  their 
sugar,  with  far  less  work,  than  the  grocers  that  dug  it  out  of 
barrels  in  the  good  old  way. 

This  may  seem  like  an  idle  statement  the  truth  of  which 
we  couldn’t  possibly  know.  On  the  contrary,  its  truth  is  so 
obvious  that  a  simple  statement  proves  it. 

We  know  it  is  true  because  there  is  no  work  in  selling 
Franklin  Carton  Sugar — you  know  how  much  there  is 
with  bulk  sugar — and  there  is  no  waste.  Overweight  is  im¬ 
possible  since  the  goods  are  ready  weighed. 

So  with  nothing  to  make  work  and  nothing  to  steal 
profits,  isn’t  our  conclusion  invevitable? 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 


The  Franklin  Sugar  Refining  Company 


PHILADELPHIA,  PENNSYLVANIA 


Another  Move  to  Taboo  Benzoated  Goods 

Blocked 

Two  Well-known  Preserve  Manufacturers  Prevent  Wisconsin 
Food  Commissioner  from  Proceeding  Against  Benzoated 
Catsup  and  Preserves.  Court’s  Suggestion  Accepted  by 
Commissioner  that  No  Case  be  Brought  Until  Roosevelt’s 
Expert  Commission  Reports. 


The  attention  of  the  court  was 
called  to  the  fact  that  President 
Roosevelt  had  appointed  a  referee 
board  of  consulting  scientific  ex¬ 
perts  to  examine  into  and  report 
whether  or  not  the  use  of  benzo¬ 
ate  of  soda  in  food  products  was 
harmful.  The  board  consists  of 
Dr.  Ira  Rensen,  president  of 
Johns  Hopkins  University,  chair¬ 
man  ;  Professor  R.  H.  Chittenden, 
of  Yale;  Dr.  John  H.  Long,  of 
Northwestern  University;  Dr.  A. 
E.  Taylor,  of  the  University  of 
California,  and  Dr.  C.  A.  Herter, 
of  the  College  of  Physicians  and 
Surgeons  of  NeW  York  City. 
This  board  has  not  yet  reported 
and  it  was  agreed  between  the  at¬ 
torneys  that  a  stay  of  proceed¬ 
ings  be  had  until  its  report  was 
made. 

The  court  suggested  to  the 
Commissioner  that  no  case  be 
brought  until  the  President’s 
Commission  had  reported  and  the 
Commissioner  agreed.  The  court 
thereupon  filed  the  following 
opinion : — 

The  complainants  of  Detroit, 
Mich.,  have  applied  for  a  temporary 
injunction.  They  allege  that  they 
are  large  manufacturers  of  tomato 
catsup  and  like  articles,  which  they 
sell  in  this  State,  their  business,  as 
alleged,  amounting  in  Wisconsin  to 
over  $100,000  per  annum.  In  put¬ 
ting  up  their  goods  they  use  ben¬ 
zoate  of  soda  to  the  extent  of  one- 
tenth  of  I  percentum,  as  a  preserv¬ 
ative. 

Defendant  is  Dairy  and  Food 
Commissioner  of  Wisconsin,  and  is 
charged  with  the  enforcement  of  the 
pure  food  laws  of  the  State.  Sec¬ 
tion  4601a  makes  it  a  misdemeanor 
to  sell  any  fruits  or  canned  goods 
containing  any  preservative  other 
than  sugar,  salt,  vinegar  or  spices. 
Section  4601a  forbids  the  shipping 
or  sale  of  any  article  of  food  which 
contains  any  preservative  except 
certain  specified  ones,  not  including 
benzoate  of  soda,  without  disclosing 
to  the  purchaser  the  presence,  name 
and  proportionate  amount  of  such 
preservative.  This  is  done  by  com¬ 
plainants  by  a  statement  on  the  label 
on  the  bottles  containing  their  ar¬ 
ticles,  showing  that  they  contain  one- 
tenth  of  1  percentum  of  benzoate  of 
soda. 

Mr.  Emery,  as  Dairy  and  Food 
Commissioner,  following  the  lead  of 
the  Bureau  of  Chemistry  and  the 
Secretary  of  Agriculture,  has  de¬ 
cided  to  test  the  question  whether 
benzoate  of  soda  is  injurious  to 
health,  by  bringing  some  case  under 
the  Wisconsin  law,  procuring  the 


Messrs.  Williams  Brothers,  of 
Detroit,  Mich.,  and  the  Curtice 
Brothers  Co.,  of  Rochester,  N.  Y., 
have  blocked  Dairy  and  Food 
Commissioner  Emery,  of  the 
State  of  Wisconsin,  in  his  plan  to 
stop  the  sale  in  that  State  of  all 
food  products  containing  benzo¬ 
ate.  The  above  concerns  applied 
for  an  injunction  forbidding  the 
Commissioner  from  proceeding 
in  any  such  manner.  This  was 
not  granted,  but  by  suggestion  of 
the  court  the  Commissioner 
agreed  to  bring  no  cases  until  the 
special  Board*  of  Experts  ap¬ 
pointed  by  the  President  should 
report  as  to  whether  benzoate  was 
harmful. 

The  application  for  injunction 
alleged  that  the  use  of  benzoate  of 
soda  in  foods  is  harmless  and  in¬ 
offensive  and  that  especially  cat¬ 
sups  and  sweet  pickles  would 
spoil  soon  after  opening  unless 
some  preservative  was  used  in 
them.  It  further  alleged  that  the 
Federal  authorities  permitted  its 
use  generally,  and  that  the  army 
and  navy  department  of  the 
United  States  required  the  cat¬ 
sups  purchased  for  the  use  of 
the  soldiers  and  sailors  to  be  pre¬ 
pared  with  benzoate  of  soda.  It 
further  alleged  that  the  total 
annual  business  of  food  products 
in  the  United  States  prepared 
with  benzoate  of  soda  amounted 
to  the  sum  of  $60,000,000.  It  was 
charged  that  the  Food  Commis¬ 
sioner  claimed  that  the  use  of 
benzoate  of  soda  in  food  prod¬ 
ucts  was  illegal  and  that  he  had 
threatened  to  prosecute  dealers 
who  sold  it,  thereby  greatly  in¬ 
juring  the  business  of  the  com¬ 
plainants  in  this  State. 

The  complainants  claimed  that 
the  proposed  action  of  the  Food 
Commissioner  would  be  illegal  on 
various  technical  grounds.  The 
complainants  claimed  that  any 
representations  of  the  Commis¬ 
sioner  to  the  effect  that  com¬ 
plainants’  goods  do  not  comply 
with  the  statutes  of  the  State  is 
a  libel  upon  the  complainants. 
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verdict  of  a  jury  and  following  up 
to  a  final  decision.  This  he  con¬ 
ceives  to  be  his  duty  as  such  Com¬ 
missioner,  under  Chapter  33  of  the 
laws  of  1905,  which  prohibits  the 
selling  of  any  article  of  food  con¬ 
taining  any  preservative  injurious  to 
health.  It  is  claimed  that  his  atti¬ 
tude  has  to  some  extent  interfered 
with  the  sale  of  the  complainant’s 
goods  in  the  State.  Complainantts 
ask  that  he  be  restrained  from  pros¬ 
ecuting  their  consignees  or  dealers, 
on  the  ground  that  benzoate  of  soda 
is  not  injurious  to  health,  and  that 
they  are  unable  to  find  any  substitute 
for  it  in  the  preparation  of  their 
goods.  They  allege  that  his  action  is 
unlawful  and  unnecessary  and  will 
cause  them  irreparable  injury. 

Mr.  Emery,  being  in  court  on  the 
hearing,  and  also  represented  by  Mr. 
Jackson,  Deputy  Attorney-General, 
was  asked  by  the  court  whether  he 
was  willing  to  postpone  bringing  a 
test  case  against  complainants  or 
their  dealersl  or  consignees  until  the 


commission  appointed  by  the  Presi¬ 
dent  shall  have  reported.  It  is  ex¬ 
pected  that  the  commission  will  re¬ 
port  by  the  first  of  March,  1909. 
After  consideration,  this  was  agreed 
to  by  Mr.  Emery,  with  the  proviso 
that  he  does  not  agree  not  to  bring 
suit  or  otherwise  take  cognizance  of 
any  fraud  on  the  Wisconsin  pure 
food  law  by  the  use  of  a  greater 
amount  of  any  preservative  or  other 
article,  or  substance  than  is  shown  to 
the  purchaser  on  the  label  of  the 
goods  sold,  or  not  to  otherwise  per¬ 
form  his.  duty  under  said  law;  he 
simply  stipulating  on  the  assumption 
that  the  labels  of  the  complainants 
state  the  facts,  that  he  will  postpone 
any  interference  with  complainant’s 
business  on  the  ground  that  the  use 
of  benzoate  of  soda  is  injurious  to 
health,  until  the  report  of  said  com¬ 
mission. 

It  is,  therefore,  ordered  that  the 
said  application  be,  and  the  same 
hereby  is,  held  in  abeyance  until  the 
report  of  said  commission. 


Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad- 

t 

vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  ‘‘Grocery  World  and  General  Merchant”  has  come  into  possession 
of  a  series  of  “  Mutual  Aid  Sheets,”  which  are  weekly  little  talks  issued  regu¬ 
larly  to  its  clerks  by  one  of  the  large  retail  grocery  stores  of  the  East.  The 
talks  are  typewritten  and  a  copy  is  enclosed  in  each  clerk’s  pay  envelope. 
They  are  so  soundly  practical  and  so  useful  generally  that  it  Is  this  journal’s 
purpose  to  publish  them  weekly  or  bi-weekly  for  the  edification  of  other  clerks 
as  well  as  other  grocers  who  have  clerks. — Ed.] 


A  TALK  ABOUT  THE  NEW  YEAR  AS 
IT  IS  LIKELY  TO  CONCERN 
OUR  CIRCLE. 

The  mutual  aid  sheet  will  make 
a  departure  this  week  from  its 
usual  course  of  taking  up  matter 
relating  directly  to  our  business. 

You  fellows  are  about  to  enter 
upon  another  year.  How  much 
progress  have  you  made  in  1908? 
We  know  some  of  you  have  made 
marked  progress.  We  know  some 
of  you  are  better  men  morally  and 
physically  than  you  were  a  year 
ago.  That’s  progress. 

You  are  going  to  form  some 
resolutions.  Form  them  calmly; 
sit  down  this  evening  and  to¬ 
morrow  evening  and  the  next 
evening  and  search  yourself 
through  and  through.  Turn  the 
searchlight  on  your  entire  make¬ 
up.  Write  down  the  weak  spots. 
Realize  that  unless  these  weak 
spots  are  cut  out  you  cannot  grow 
to  your  full  stature  of  manhood. 
Resolve  and  daily  ask  for  strength 
of  will  to  carry  out  these  resolu¬ 
tions. 

The  business  world  to-day  is 
calling  for  men  of  stamina.  Men 
whose  brains  are  not  disturbed 
and  dwarfed  and  muddled  with 
last  night’s  “good  time.” 


Make  up  your  mind  to  master 
your  business — to  throw  your 
whole  soul  into  it  while  you’re  at 
it,  and  no  power  on  earth  can 
keep  you  down. 

The  food  business  conducted 
on  the  high  plane  is  the  most  in¬ 
teresting  business  in  the  world 
to-day.  There  is  practically  no 
end  to  its  study.  Tea,  coffee, 
cereals,  canned  goods,  evaporated 
goods,  meats,  butter.  Each  one 
of  these,  and  many  others,  de¬ 
mand  specialty  men  in  the  big 
houses. 

Make  up  your  mind  to  read  at 
least  one  book,  either  a  biography, 
a  standard  novel  or  history  each 
week. 

Be  clean  men.  Clean  of  speech  ; 
clean  of  thought  ;  clean  of  motive. 
Character  is  real  success.  Hap¬ 
piness  consists  in  living  in  har¬ 
mony  with  Divine  Law. 

“Keep  to  the  right  as  the  law  directs 
For  such  is  the  rule  of  the  road; 

Keep  to  the  right,  whoever  expects 
Securely  to  carry  life’s  load.” 

Be  every  inch  a  man — at  your 
work,  in  your  home  and  with 
your  fellows. 

Let  1909  be  the  greatest,  the 
most  fruitful  of  all  the  years  of 
your  life.  It’s  in  you — every  one 
of  you,  to  make  it  so.  . 


Who’s  Who— 

The  manufacturer  who  fixes  it  so  the 
retailer  can  make  a  good  profit,  or 
The  manufacturer  who  doesn’t  consider 
the  retailer’s  interest  ? 


are  sold  only  on  a  co-operative  plan  which 
insures  the  retailer  making  a  big  profit. 


You  Can  Make  50%  on 
Safety  Valve  Fruit  Jars 

Find  out  about  our  plan  and  “profit¬ 
paying  proposition  ’  ’  before  you  place 
your  fruit  jar  orders. 

tlj  an  article  doesn't  pay  you  a  profit  *1 
you  can't  afford  to  handle  it  J 

Safety  Valve  Fruit  Jar  Co. 

Salem,  New  Jersey 
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Monday,  December  28,  1908. 

An  analysis  of  the  six-column 
defense  to  the  Wessels  charges, 
inserted  in  vari- 

Mr.  Mapcs’  ous  trade  papers 

Facetiousness.  by  the  Cream  of 

Wheat  Co.  dur¬ 
ing  the  week,  appears  in  another 
column.  As  a  part  of  Secretary 
Mapes’  defense  appears  a  letter 
by  P.  A.  Robinson,  the  only  wit¬ 
ness  to  the  controversy.  Mr. 
Robinson’s  version,  placed  side 
by  side  with  Mr.  Mapes’,  discred¬ 
its  the  latter  at  almost  every  point 
and  corroborates  Mr.  Wessels’ 
statements  almost  throughout. 

It  now  seems  to  be  admitted 
that  Mr.  Mapes  did  say  it  was  his 
company’s  policy  to  “keep  the 
grocer  honest  by  keeping  him 
poor.”  He  denies  saying  this  in 
his  own  statement,  but  Mr.  Rob¬ 
inson  says  Mr.  Mapes  admitted 
to  him  that  he  did  say  it,  but  that 
he  meant  (though  did  not  say) 
the  wholesale  grocer,  and  that  he 
was  speaking  facetiously  anyway  ! 

What  a  subject  for  the  fa¬ 
cetiousness  of  this  pampered  offi¬ 
cer,  sitting  smugly  in  the  mag¬ 
nificently  appointed  offices  of  a 
company  whose  stock,  solely 
through  the  co-operation  of  gro¬ 
cers,  is  selling  at  many  times  par! 


Behold  the  humorous  picture ! 
The  retail  grocers  of  the  land, 
striving  against  great  odds,  re¬ 
lentlessly  increasing  competition, 
and  often  insufficient  capital,  to 
keep  soul  and  body  together. 
Their  profit  is  their  only  hope. 
On  some  articles  they  make  a 
good  profit,  on  others  a  fair  profit, 
on  others  a  poor  profit,  but  Cream 
of  Wheat  is  absolutely  the  only 
article  which  they  have  sold  year 
after  year  without  any  profit  at 
all.  Only  this  one  corporation  has 
been  content  to  let  these  laborers 
work  without  hire,  and  then  to 
grow  facetious  in  twitting  them 
with  supineness  in  enduring  it ! 


The  parcels  post  proposition 
has  assumed  a  new  phase  which 

will  somewhat 
The  Limited  embarrass  the 
Parccii  Poit.  retail  interests 

who  have  from 
the  very  beginning  opposed  it. 
In  its  inception  the  plan  was  to 
open  the  mails  to  everybody  who 
wished  to  ship  packages,  even 
large  packages,  at  a  rate  far  be¬ 
low  that  now  charged.  This  the 
country  retailers  have  very  prop¬ 
erly  objected  to,  because  it  would 
have  given  the  fraudulent  faking 
mail-order  concerns  access  even 
to  the  uttermost  parts  of  the  rural 
districts. 

Now,  however,  the  Postmaster- 
General,  who  is  the  prime  mover 
in  the  campaign,  has  modified  his 
suggestions.  The  President’s 
message,  which  reflected  the 
modified  suggestions,  urged  Con¬ 
gress  to  pass  an  experimental 
parcels  post  law,  fixing  a  very  low 
rate  for  packages  to  be  delivered 
by  rural  carriers.  In  the  Post¬ 
master-General’s  idea,  this  serv¬ 
ice  is  not  to  be  used  except  by 
firms  who  are  actually  on  the 
rural  routes,  not  even  agents  for 
mail-order  houses  who  may  live 
there.  The  point  made  for  this 
is  that  not  only  does  this  remove 
all  objection  to  the  parcels  post 
on  the  part  of  the  retailer,  as  it 
closes  it  to  the  mail-order  houses, 
but  it  would  prove  a  positive  ad¬ 
vantage  to  him,  since  it  would 
enable  him  to  deliver  goods  to  his 
own  customers  at  less  cost  than 
now,  not  only  aiding  him  finan¬ 
cially,  but  also  in  the  other  and 
more  important  way  of  making  it 
as  easy  to  buy  of  him  as  of  the 
large  mail-order  houses. 

Even  this  is  being  opposed, 
however,  a  typical  argument  in 


opposition  coming  from  the  “Iron 
Age,”  as  follows  : — 

That  it  is  contrary  to  public  pol¬ 
icy  for  the  Government  to  go  into 
the  business  of  transporting  mer¬ 
chandise. 

That  a  large  expenditure  would 
be  required  to  furnish  the  rural 
carriers  with  the  necessary  outfit  and 
conveniences  for  the  carrying  of 
merchandise  on  their  routes. 

That  it  would  be  impracticable  to 
limit  the  service  as  proposed  to  mer¬ 
chandise  originating  at  the  offices 
from  which  the  rural  routes  start. 

That  it  is  not  unlikely  that  the  pro¬ 
posed  law  would  be  pronounced  un¬ 
constitutional  as  class  legislation. 

That  there  is  great  danger  that 
there  would  be  a  gradual  enlarge¬ 
ment  of  the  service  so  that  a  parcel 
post  on  the  rural  routes  would  be  an 
entering  wedge,  and  prepare  the  zvay 
for  a  general  merchandise  post. 

That  the  carriage  of  merchandise 
in  the  mails  would  tend  to  build  up 
the  trade  of  the  catalogue  houses, 
and  to  extend  mail  order  business 
with  the  large  cities  to  the  injury  of 
merchants  generally  throughout  the 
country. 

That  the  present  arrangement  by 
which  carriers  deliver  packages  with¬ 
out  charge,  or  at  a  nominal  charge, 
is  more  advantageous  to  the  retail 
merchant  than  would  be  the  proposed 
change  in  the  law  which  would  re¬ 
quire  a  regular  postal  charge  in  all 
cases. 

That  the  proposed  service  is  not 
desired  by  the  retail  merchants  of 
the  country,  who  regard  it  as  danger¬ 
ous,  and  diminishing  instead  of  in¬ 
creasing  their  present  facilities. 

Those  of  the  above  objections 
which  are  not  italicized  the  “Gro¬ 
cery  World  and  General  Mer¬ 
chant”  does  not  regard  of  any 
strength  whatever.  The  doubt 
that  it  would  be  impracticable  to 
so  limit  the  service,  that  a  law 
seeking  to  limit  it  might  be  un¬ 
constitutional,  that  the  plan  would 
be  simply  an  entering  wedge  for 
general  mail-order  parcels  post, 
that  the  present  plan  by  which 
carriers  already  deliver  packages 
at  a  nominal  rate  is  better  than 
the  new  plan  are  all  worthy  of 
consideration.  The  latter  is  based 
on  a  misapprehension — r  u  r  a  1 
mail-order  carriers  do  not  now 
carry  packages  at  a  nominal 
charge;  they  are  absolutely  for¬ 
bidden  to  do  so. 

None  of  the  above  objections 
discloses  any  flaw  in  the  limited 
plan  itself,  but  simply  expresses 
fear  of  what  it  may  lead  to.  To 
the  plan  itself  the  “Grocery  World 
and  General  Merchant”  sincerely 
believes  there  is  no  objection. 
John  Jones,  general  storekeeper 
at  a  cross-roads  settlement  in 
rural  Illinois,  undoubtedly  loses 
business  from  two  causes:  1,  be¬ 
cause  farmers  some  distance  from 
his  store  feel  that  they  have  to 
take  a  journey  in  order  to  buy  of 
him,  which  is  often  inconvenient, 
and  2,  because  it  is  easier  to  sit 
down  an,d  order  from  a  mail-order 


catalogue.  Given  a  plan  by  which 
the  farmer  could  order  goods 
from  a  local  dealer  by  phone  or 
mail  and  get  them  by  next  day’s 
carrier,  it  is  quite  hard  to  see  how 
this  could  bring  anything  but 
benefit  to  the  country  merchant. 

Nevertheless,  the  “Grocery 
World  and  General  Merchant” 
agrees  that  if  there  is  any  strong 
reason  to  believe  that  the  limited 
plan  would  run  into  general  par¬ 
cels  post  the  retail  interests 
should  oppose  it. 


As  reported  elsewhere,  the 
Maryland  producers  of  and 

wholesale  deal- 
A  » .  ers  in  fruit 

and  vegetables 
have  officially 
denounced  the  widespread  prac¬ 
tice  of  selling  in  short  packages 
and  will  ask  the  next  Maryland 
Legislature  to  pass  a  law  curing 
the  evil  if  it  can  be  cured. 

Every  honest  retailer  will  give 
this  movement  godspeed.  There 
is  no  more  regularity  in  the  pack¬ 
ages  in  which  many  fruits  and 
vegetables  are  retailed  than  there 
is  in  the  meaning  of  the  descrip¬ 
tion  “best  made”  as  applied  by 
dealers  to  their  wares.  As  the 
chairman  says,  a  berry  package 
used  to  mean  a  full  quart,  to-day 
it  means  anything — except  that 
never  through  all  of  its  variations 
does  it  get  to  hold  more  than  a 
quart.  The  expression  “short 
quart”  is  frequently  heard.  The 
term  is  an  anomaly — a  “short” 
quart  cannot  exist,  for  if  it  is  less 
than  a  quart  it  obviously  cannot 
be  a  quart.  The  whole  thing  is 
utterly  wrong.  Ithvas  conceived 
in  fraud  and  is  employed  in  fraud. 
For  the  sake  of  fair  and  honest 
competition,  and  for  everybody’s 
sake  except  the  faker’s  who  hopes 
to  profit  by  the  fraud,  all  pack¬ 
ages  should  mean  something. 


As  reported  in  a  recent  issue, 
the  Match  Trust  has  agreed  to 
the  jobbers’  de- 
p»y  for  mand  that  they 
Work  Don*.  should  have  a 
profit  on  free  deal 
goods.  The  condition  which  in¬ 
spired  the  demand  was  this: 
Quite  frequently  the  Diamond 
Match  Co.  endeavors  to  boom 
business  by  giving  to  retailers  one 
case  free  with  so  many  purchased. 
The  goods,  both  free  and  bought, 
are  shipped  through  the  jobber, 
he  having  precisely  the  same 
labor  and  expense  with  the  free 
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Snide  Packages  Bane  of  Trait  and 
Vegetable  Trade 

Maryland  Organization  Takes  Step  in  the  Right  Direction. 
Wholesale  Dealer  Shows  Up  Harm  of  Irregular  Packages 
and  Society  Decides  to  Work  for  Law  which  Will  Stop 
the  Abuse. 


as  with  the  bought.  Quite  natu¬ 
rally  the  jobber  has  never  been 
able  to  see  why  he  should  act  as 
distributer  for  free  goods  without 
pay,  and  the  Match  Trust  now 
sees  the  matter  his  way  and 
agrees  to  give  it  to  him. 

All  this  is  preliminary  to  the 
contention  that  retailers  should 
have  precisely  the  same  consider¬ 
ation.  There  are  free  deals  to 
consumers  as  well  as  to  retailers, 
and  many  a  manufacturer  dis¬ 
tributes  coupons  to  consumers, 
the  presentation  of  which  to  a  re¬ 
tailer  will  obtain  free  goods. 
Some  manufacturers  redeem  the 
coupons  from  the  retailer  at  the 
full  retail  price,  thus  paying  him 
for  his  trouble,  but  others  expect 
him  to  gratuitously  fill  his  trade 
up  with  goods  that  they  thus  will 
not  need  to  buy  for  some  time. 

Every  laborer  is  worthy  of  his 
hire.  The  retailer  who  distributes 
free  goods  should  be  paid  for  it. 
Furthermore,  he  should  not  let 
sophistries  as  to  future  increase 
of  business  blind  him  to  the  fact 
that  such  work  is  primarily  work 
for  the  manufacturer,  and  should 
be  paid  for  by  the  manufacturer 
— now. 


A  step  in  the  direction  of  com¬ 
pelling  all  fruit  and  vegetable 
packages  to  be  of  uniform  size 
was  taken  at  the  meeting  of  the 
Maryland  State  Horticultural  So¬ 
ciety,  held  in  Baltimore  last  week. 
The  present  description  of  the 
situation,  which  is  unquestion¬ 
ably  true,  was  made  by  D.  B. 
Stewart,  chairman  of  the  Com- 
mtitee  on  “Packing,  Storing  and 
Marketing  of  Fruits,”  as  follows: 

Snide  packages  are  the  worst 
enemies  of  the  trade. 

They  do  more  to  demoralize  the 
market  than  an  oversupply. 

They  were  invented  to  deceive, 
and  well  they  have  done  the  work. 

The  first  purchaser  unsuspectingly 
paid  too  much  for  the  snide  packed 
shipment;  and  then  on  through  every 
phase  of  marketing  the  evil  contin¬ 
ued. 

A  berry  basket  formerly  held  a 
quart.  To-day  they  are  of  all  sizes. 

Six  pans  formerly  filled  a  standard 
six-basket  carrier;  to-day  there  are 
carriers  of  many  different  sizes. 


The  market  man  who  pays  $1.50 
per  carrier  for  a  well-packed  case 
of  peaches  cannot  retail  them  in  mar¬ 
ket  at  35  cents  in  the  original  pan 
or  basket  in  competition  with  his 
neighbor,  who  may  have  bought  some 
of  the  same  mark  and  transferred 
them  into  smaller  pans,  making  over 
eight  pans  instead  of  six  out  of  the 
crate,  and  offers  them  to  the  market¬ 
ers  at  25  cents  per  pan. 

It  is  impossible  to  maintain  a 
stable  market  when  there  is  no 
standard  measure  in  use.  In  selling 
wheat,  corn  or  oats,  you  give  to  the 
purchaser  not  only  a  bushel,  but 
guarantee  that  the  bushel  as  meas¬ 
ured  shall  weigh  a^given  number  of 
pounds,  as  prescribed  by  law.  Why 
should  not  the  farmer  and  dealer 
be  compelled  to  be  as  fair  in  selling 
fruits  and  vegetables?  Understand 
me,  I  believe  that  every  grower 
should  receive  for  his  product  all 
it  is  worth,  and  it  is  worth  what  it 
will  bring  in  the  open  market,  when 
sold  in  a  fair  manner. 

A  great  detriment  to  the  fruit 
business  is  the  lack  of  conformity  to 
any  prescribed  standard  of  measures. 

I  have  often  wondered  how  long  it 
will  be  before  the  farmers  come  to 
their  senses  and  have  this  evil  cor¬ 
rected  ;  but,  understand  me,  this  per¬ 


nicious  practice  does  not  apply  alone 
to  the  farmer ;  in  fact,  he  is  not  en¬ 
titled  to  the  credit  of  having  started 
it. 

I  claim  better  prices  would  be  real¬ 
ized  were  standard  uniform  pack¬ 
ages  required  by  law  to  be  used. 

No  doubt  there  are  some  present 
who  will  say  they  obtained  no  more 
than  their  neighbors  who  shipped 
peaches,  strawberries  or  apples  in 
in  smaller  packages.  f 
That  may  be  true. 

The  purchaser  is  deceived,  or  he, 
in  turn,  was  enabled  to  deceive  the 
second  purchaser. 

The  whole  system  is  wrong. 

The  association  decided  to  ask 
the  Maryland  Legislature  to  pass 
a  law  requiring  all  fruit  and  vege¬ 
table  packages  sold  in  Maryland 
to  have  plainly  stamped  thereon 
the  measurements  or  cubic 
capacity,  as  well  as  the  manufac¬ 
turer’s  or  producer’s  name  and 
address. 


The  Blue  Tip  Safety  Match. 

There  are  a  number  of  double-tip 
matches  on  the  market,  but  there  is  only 
one  Blue  Tip  and  that  is  manufactured 
by  the  Ohio  Match  Co.  It  has  a  num¬ 
ber  of  points  of  advantage  over  other 
matches  in  that  it  is  first,  a  safety  match, 
you  can  only  strike  it  on  the  tip.  It  will 
not  flare  nor  fly  off ;  it  stands  up  in  all 
kinds  of  weather.  In  addition  to  this, 
it  pays  you  a  handsome  profit,  something 
like  eighty  per  cent.  If  your  jobber 
won’t  supply  you,  get  in  touch  with  the 
Ohio  Match  Sales  Co.,  411  Marshall 
street,  Philadelphia,  or  17  Hudson  street, 
I  New  York. 
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What  the  Name  */frmour  Means 


The  name  “Armour”— on  “Star” 
Hams  or  on  anything  else — means 
that  the  article  is  above  the  common. 
Have  you  ever  thought  of  this  ? 
Back  of  every  Armour  product  is  a 
world-wide  business  that  depends 
for  success  on  quality. 

People  will  eventually  get  what 
they  like  best.  There  is  no  doubt 
of  that.  We  can’t  hold  your  trade 
unless  we  deserve  it.  And  we  must 
deserve  it  better  than  others,  be¬ 
cause  of  our  larger  production.  We 
must  control  an  enormous  trade  to 
dispose  of  it. 


No  skill  is  too  costly,  no  care  too 
extreme,  if  it  improves  our  prod¬ 
ucts  even  a  trifle.  For  we  can’t  sell 
the  most  of  an  article  if  anyone 
makes  a  better.  That  goes  without 
saying.  We  cannot  long  be  leaders 
unless  we  lead  in  quality. 

Our  products  are  clean  and  health¬ 
ful,  and  correctly  branded.  The 
laws  insure  that.  We  have  a  small 
army  of  Government  inspectors 
around  us.  From  the  animal  to 
the  consumer,  every  process  is 
watched  by  them.  We  could  not 
put  out  anything  deceptive,  un¬ 


clean  or  unhealthful,  even  if  so  in¬ 
clined. 

But  the  name  “Armour”  means 
more. 

It  means  that  the  highest  skill 
that  we  know  has  been  employed  in 
the  making.  It  means  that  years 
of  experience  has  served  to  perfect 
it.  It  means  that  our  vast  reputa¬ 
tion,  and  all  that  depends  on  it,  is 
deliberately  placed  at  stake  on  it. 
We  are  not  so  unwise  to  seek  your 
trade  in  this  expensive  way,  without 
knowing  that  our  products  will 
keep  it. 


ARMOUR  ^COMPANY 
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The  Attractive 
Grocery  Store 


It  is  just  as  important  for 
a  Grocery  Store  to  pre¬ 
sent  a  bright  and  attractive 
appearance,  to  be  clean 
and  well  kept  and  well 
lighted,  as  it  is  for  a  store 
in  some  other  line  of  trade. 
Other  things  being  equal, 
the  Grocery  Store  which  is 
brilliantly  lighted — 
electrically — w  h  i  c  h  uses 
electrical  conveniences  that 
have  been  invented  and 
manufactured  particularly 
for  the  grocery  trade — 
will  obtain  the  lion’s  share 
of  the  business. 

Why  not  start  using 
Electricity  with  the  new 
year  ? 


The  Philadelphia  Electric  Co. 

10th  and  Chestnut  Streets 


Tender  Threads  of 

Pure  Cod 


<][  Talisman  Thredded  Codfish 

is  made  from  clean  pieces 
cut  from  Talisman 
Georges  Codfish  in  the 
packing  of  wood  boxes 
and  middles.  Just  as 
pure  and  good  codfish  as 
any,  and  absolutely  bone¬ 
less. 

<If  For  winter  trade, 
packed  in  paper  cartons, 
and  for  summer,  in  glass 
jars. 

<Jf  Every  customer  who 
eats  breakfast  will  buy 

Talisman  Thredded  Codfish. 


Swift  &  Company 


GOFFS 

COUGH 

SYRUP 


after  36  years’ 
test — to-day  is 
still  100  per 
cent,  pure,  still 
the  leader,  and 
best  advertised.  Start 
the  new  yearwith 
Goff’s. 

Write  for  special  ]/2  gross  deal. 


See  next  week’s  adv. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


»»**'!■  ***  ************ 


*  Our  personal  canvass 

indicates  that  93  per 
cent,  of  the  stores 
!!  handling  Flour  sell 

Millbourne 

j  .  1  * 

Are  you  among  the 
7  per  cent. who  don’t? 

MILLBOURNE  MILLS 
Sixty-Third  Knd  Market  Street/* 
Philadelphia,  Ft,. 


***» *  * »:■  *  ■!» 'i'  »:■  >:■  *  *  ***** » »  »*  *» 

Oakdale  Steam 

H  Crisp  Pretzels  Salted :: 


..  ’ 


AfGenuine  steam  process. 
Taste  better  and  keep 
longer  than  any  other 
kind.  Acknowledged 
“Standard  of  Quality.” 


*  ’  I  I  ♦  t 

v.  |  Write  for  Samples  and  Prices.  .. 

It  OakdaleBakingCo. :: 

h  Oakdale  Building,  Philadelphia,  Pa. 


a*******  >!■  *  *  *  >1. 


Written  for  the  "Grocery  World  and  General  Merchant.” 

What  is  There  in  Business  But  Profit? 


The  “  Grocery  World  and  General  Merchant’s”  Regular  Con¬ 
tributor  Points  Out  the  Utter  Foolishness  of  Selling  Goods 
Without  a  Profit.  Better  Have  the  Goods  than  Too  Little 
Money. 


I  don’t  know  anything  more 
foolish  than  selling  goods  that  do 
riot  pay  a  living  profit.  Yet  there 
are  thousands  of  storekeepers  to¬ 
day  who  are  doing  that  very 
thing. 

When  I  said  in  one  of  my  arti¬ 
cles  that  the  dealer  should  sell 
advertised  goods  I  did  not  mean 
that  any  dealer  should  make  him¬ 
self  a  slave  to  the  manufacturer 
who  advertises  with  the  idea  that 
if  he  creates  a  good  demand  the 
dealer  will  be  obliged  to  handle 
his  goods  profit  or  no  profit.  I 
found  out  years  ago  that  the  big 
departnfent  stores  had  a  regular 
system  of  charging  up  so  much 
against  each  article  for  running 
expenses  and  advertising  of  their 
own,  just  as  a  manufacturer 
charges  up  what  he  calls  “sales 
cost”  in  settling  the  price  at  which 
to  market  an  article. 

Now,  the  reason  I  have  called 
myself  “Old  Yard  Stick”  is  be¬ 
cause  I  have  tried  to  apply  the 
big  fellow’s  rule  to  all  my  busi¬ 
ness  problems. 

So  when  we  jumped  into  the 
store  and  threw  out  the  old  goods 
that  were  slow  sellers  by  a  series 
of  slashing  bargain  sales,  we  also 
threw  out  the  profitless  goods  by 
the  same  plan. 

You  see,  when  I  began  to  fig¬ 
ure  sales  cost  on  a  lot  of  articles 
I  found  it  cost  us  about  15  per 
cent,  to  do  business,  and  we  were 
actually  selling  some  goods  for 
12  cents  that  cost  10. 

There  was  nothing  in  that. 
It  was  working  for  glory  and  not 
cash.  We  went  through  our 
stock  by  sitting  up  to  it  at  night 
and  made  a  rule  to  sell  nothing 
at  less  than  25  per  cent,  profit. 
Of  course  we  cut  this  many  a 
time  to  run  a  bargain  sale,  be¬ 
cause  if  a  fellow  lets  the  goods 
lie  too  long  the  running  expenses 
eat  up  some  of  the  25  per  cent. 

But,  figuring  the  thing  as  near 
as  we  could,  we  got  things  on 
such  a  basis  that  we  had  a  clear 
10  per  cent,  profit  over  sales  cost 
on  all  goods.  We  began  to  see 
real  profits  in  a  short  time;  began 


to  pile  up  live  money.  Instead  of 
a  profit  that  was  all  in  our  minds 
we  got  it  into  the  bank — an 
actual  profit. 

Now,  I  think  grocers  especially 
are  doing  a  lot  of  unprofitable 
selling  of  goods  along  such  lines 
as  I  have  condemned.  And  they 
also  do  a  still  more  foolish  thing 
in  many  towns  by  cutting  prices 
and  thereby  losing  a  profit  which 
the  manufacturer  is  willing  they 
should  have.  That’s  where  the 
associations  can  -.get  in  good 
work.  I  would  say  to  get  to¬ 
gether  everywhere  and  take  up 
this  profit  question  seriously. 

Figure  .it  out  on  a  dollars  and 
cents  basis,  and  there  is  only  one 
answer  to  this  question.  Price- 
cutting  is  an  evil  no  matter  where 
you  find  it.  Don’t  imagine  you 
have  got  to  sell  anything  that 
does  not  pay  you  a  living  profit, 
because  you  really  don’t  if  you 
have  any  of  the  ability  to  influ¬ 
ence  customers  that  gives  a  man 
the  right  to  be  a  merchant. 

If  you  will  learn  to  talk  goods 
as  they  should  be  talked,  and  have 
your  clerks  learn  the  same  as 
yourself,  you  can  sell  anything. 
Have  articles  of  merit  on  your 
shelves ;  find  out  what  their 
merits  are  and  then  go  at  your 
customer.  That’s  the  whole 
secret  of  successful  salesman¬ 
ship.  But  anybody  can  give 
goods  away.  Selling  goods  means 
getting  the  right  price. 

I’ll  never  forget  an  early  les¬ 
son  from  my  own  father.  He 
left  me  in  charge  of  an  empty 
store  to  sell  out  some  fixtures 
and  sent  several  men  out  to  see 
the  articles  and  buy  them.  I  sold 
one  a  counter  for  $8.  I  thought  it 
a  pretty  good  sale.  The  $8 
seemed  like  a  lot  of  money,  but 
the  fact  was  I  had  not  been  smart 
enough  to  hold  out  for  more 
money.  I’ll  never  forget  his  sar¬ 
casm  when,  after  listening  to  my 
story  of  the  conversation  between 
me  and  the  buyer,  and  its  result, 
he  said:  “Well,  blink  blank  it! 
did  you  have  to  let  him  have  it?” 
And  my  excuse  that  “that  was  all  j 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT 


1 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


13 


he  would  give”  seemed  very  lame 
and  sick  the  more  I  thought  of 

it. 

Old  Yard  Stick. 


No  Italian  Olive  Oil  for  United 
States  This  Year. 

Crop  a  Total  Failure,  According  to 
United,  States  Consul.  National 
Calamity  for  Italy,  as  Well  as  Incon¬ 
venient  for  This  Country. 

Special  Correspondence  of  “Grocery  World  and 

General  Merchant." 

Washington,  D.  C., 

December  24,  1908. 

According  to  United  States 
Consul  Cheney,  writing  from 
Messina,  Italy,  never  in  the  mem¬ 
ory  of  the  proverbial  “oldest  in¬ 
habitant”  has  there  been  such  an 
absolute  lack  of  production  of 
olives  as  now  prevails  in  that  dis¬ 
trict.  When  it  is  remembered 
how  essential  in  the  diet  of  every 
Italian  olive  oil  is,  the  great  im¬ 
portance  to  the  entire  population 
of  a  failure  of  the  home  supply 
may  be  somewhat  realized 
Added  to  this  are  the  loss  to  the 
whole  country,  owing  to  the  im¬ 
possibility  of  securing  the  large 
income  from  selling  in  foreign 
markets,  and  the  failure  of  the 
supply  of  common  oil  for  home 
industries.  Thus  the  crop  fail¬ 
ure  this  year  becomes  nothing  I 


less  than  a  national  misfortune. 

The  fruit  was  early  attacked 
by  insects  and  dropped  from  the 
trees  prematurely,  while  the  few 
remaining  olives  were  destroyed 
by  the  notable  seven  months’ 
drought  of  the  past  summer.  In 
consequence  the  olive  trees  are 
completely  bare  and  there  are  no 
olives  and  no  production  of  olive 
oil. 

It  is  a  question  whether  exist¬ 
ing  stocks  of  oil,  although  last 
season’s  production  was  plentiful 
as  well  as  of  very  good  quality, 
will  be  sufficient  to  supply  the 
home  consumption.  Probably 
Italy  will  be  obliged  to  import 
substitutes  for  olive  oil  for  her 
own  consumption. 

The  present  prices  for  edible 
olive  oil  are  the  highest  for  the 
past  ten  years  and  they  have 
largely  increased  within  the  cur¬ 
rent  year.  Thus  January  and 
February,  1908,  good  olive  oil  was 
quoted  at  £34  ($165.27)  per  ton 
(of  1,045  kilos=2,299  pounds), 
while  the  present  price  is  nearly 
double,  or  £59  ($286.74)  per  ton 
f.  o.  b.  Messina.  This  high  price 
prohibits  the  profitable  exporta¬ 
tion  of  oil  to  the  United  States, 
since  it  is  far  above  the  limit  at 
which  the  article  is  permitted  free 
entry. 

Holt. 


Two-Minate  Sermons  for  the  Retail 

Grocer 


IiXIV. — Taking  Time  Off. 

An  occasional  vacation  is  a 
good  investment. 

Many  business  managers  feel 
that  they  cannot  possibly  take 
time  enough  from  business  for  a 
vacation,  but  it  is  a  mistake.  Not 
because  a  man  will  become  a 
physical  wreck  if  he  does  not 
take  at  least  a  yearly  vacation,  as 
some  seem  to  think,  for  a  man’s 
nerves  can  rest  just  as  well  at 
home  as  away,  but  because  a 
manager  can  in  this  way  get  bet¬ 
ter  acquainted  with  the  ability  of 
those  who  assist  him. 

You  can  be  the  first  one  at  work 
in  the  morning  and  the  last  to 
leave  in  the  evening  as  long  as 
you  live,  and  thus  set  the  boys 
a  good  example,  but  that  is 
not  the  way  to  find  out  what 
“the  boys”  are  really  worth  to 
you. 


Go  away  for  a  week  or  a  month 
and  let  your  assistants  take  care 
of  the  business  and  you  will  soon 
find  out  what  kind  of  judgment 
they  have.  The  business  cannot 
be  seriously  crippled  in  a  week, 
and  if  it  runs  smoothly,  which  it 
will  do  99  times  out  of  100,  you 
will  feel  much  safer  either  at 
home  or  away  in  the  future. 

No  manager  can  make  a  suc¬ 
cess  without  competent  and  in¬ 
telligent  assistants,  and  there  is 
no  better  test  of  competence  and 
intelligence  than  going  away  and 
leaving  everything  in  the  as¬ 
sistant’s  charge.  If  competent  he 
then  can  show  it,  if  incompetent, 
you  can  then  find  it  out  and  make 
a  change,  for  no  chain  is  stronger 
than  the  weakest  link,  and  as 
manager  it  is  your  business  to 
eliminate  the  weak  links. 

F.  A.  P. 


“get  SOME” 


“He  Who 
Lives  to 
Please 
Must 

Please  to 
Live" 


You  live  by  pleasing  your  cus¬ 
tomers  !  So  do  we.  Van  Camp’s 
Beans  give  you  a  chance  to  please 
people  that  you  turn  to  your  benefit 
every  time  you  recommend  them.  They 
always  please. 


The  Van  Camp  Packing  Co. 

Indianapolis,  Indiana 


ONE  Batch  As  Good 


Here  and  there  in  the  market  there  may  be  a  batch  of 
print  butter  as  good  as  Gurnse,  but  goodness  is  not  the  only 
thing  Gurnse  prides  itself  on.  Just  as  important  is  regzilarity 
of  goodness — being  the  same  every  time,  instead  of  good  one 
time  and  indifferent  the  next. 

The  here-and-there  batch  that  is  as  good  as  Gurnse 
usually  stands  alone.  Unless  the  manufacturer  works  a  lot 
harder  than  the  average  manufacturer  is  willing  to,  the 
retailer  who  buys  it  will  never  find  two  shipments  closely 
alike. 

Who  can  build  up  a  butter  trade  on  such  shifting  founda¬ 
tions  ? 

Gurnse  butter  is  the  sweetest,  richest  dairy  butter  possible 
to  make,  not  only  once  but  all  the  time.  Wrapped  in  brine- 
dipped  parchment  and  packed  in  handsome  cartons. 

Packed  in  20,  30  and  50-pound  boxes — pounds  and  Impounds — 

37  cents.  Prices  subject  to  market  changes. 

P.  F.  BROWN  &  COMPANY 

39  South  Front  Street  PHILADELPHIA 

V  J 
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Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear- 
in g  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 


Legal  Editor  Grocery  World, 
927  Arch  Street. 


Question:  Yerling  Harris, 
Washington,  D.  C. — A  buys  a 
horse  from  B,  who  verbally  rep¬ 
resents  him  to  be  about  twelve 
years  of  age  and  sound  at  the  time 
of  sale.  A  pays  B  with  check, 
which  B  cashes  at  his  bank  at 
once.  Before  check  comes  to  A’s 
bank  the  horse  is  found  to  be  un¬ 
sound  and  much  older  than  rep¬ 
resented  and  A  stops  payment  on 
check.  B  also  refuses  to  make 
good  with  his  bank  or  to  take 
back  the  horse.  What  come¬ 
back  has  B’s  bank  on  A? 

Answer. — A’s  position  here  is 
perfectly  right.  B  violated  his 
warranty,  and  A,  when  he  had 
found  that  out,  called  the  deal  off, 
as  he  had  a  perfect  right  to  do. 


Naturally  the  burden  is  on  him, 
if  the  matter  comes  to  an  issue  to 
prove  that  the  horse  was  not  as 
represented.  A  should  serve 
notice  on  B,  if  he  has  not  already 
done  so,  that  the  horse  is  rejected, 
and  if  B  declines  to  accept  it  that 
it  is  held  by  A  at  B’s  risk  and  ex¬ 
pense. 

The  recourse  B’s  bank  has  is  to 
proceed  against  B  to  recover  the 
money  paid  on  A’s  check.  When 
it  advanced  the  money  to  B,  the 
bank  took  a  chance  on  the  check 
being  cancelled,  just  as  a  bank 
always  does  when  it  cashes  a 
check  in  this  way.  The  only  ac¬ 
tion  B’s  bank  has  against  A  is 
on  the  ground  that  the  check  was 
negotiable  paper,  which  it  holds 
as  an  innocent  party  without 
notice.  I  doubt  whether  this 
would  be  a  valid  contention  ow¬ 
ing  to  the  fact  that  a  check  is 
merely  an  order  to  pay,  and 
amounts  to  nothing  unless  ac¬ 
cepted  by  the  bank  on  which  it 
is  drawn. 

B  has  an  action  against  A  for 
the  price  of  the  horse,  but  he  will 
lose  it  if  the  horse  was  warranted 
sound,  but  was  really  unsound. 
A  slight  difference  in  age  would 


probably  not  be  considered  cause 
for  revoking  the  contract,  but 
the  unsoundness  would,  because 
it  is  vital. 

Question :  “Manufacturer.” — 
Some  time  ago  we  saw  it  stated 
in  your  journal  that  the  Supreme 
Court  of  Pennsylvania  had  de¬ 
cided  that  a  jobber  or  retailer  was 
partly  or  wholly  responsible  under 
the  pure  food  law  for  goods  which 
he  sold,  if  he  bought  the  goods  at 
a  price  which  would  indicate  that 
they  were  not  up  to  the  standard, 
notwithstanding  the  fact  that  the 
manufacturer  had  issued  his  guar¬ 
anty  upon  them. 

In  other  words,  if  he  had 
bought  pure  cider  vinegar  at  10 
cents  per  gallon  when  he  knew 
that  a  pure  vinegar  could  not  be 
sold  under  14  cents  he  would  be 
a  party  to  the  fraud  if  these  goods 
failed  to  comply  with  the  require¬ 
ments  of  the  law,  even  though  the 
manufacturer  had  guarantetd 
them. 

Is  'this!  correct? 

We  also  understand  that  the 
Federal  authorities  could  confis¬ 
cate  the  impure  goods. 

We  would  like  to  know  as  to 
whether  the  jobber  or  the  retailer 
could  be  fined  for  handling  these 
low  class  goods  when  it  was 
proven  that  he  knew  that  they 
were  sold  to  him  at  a  price  be¬ 
low  that  at  which  first-class 


products  could  reasonably  be 
sold  ? 

It  seems  to  us  that  the  Govern¬ 
ment  could  not  consent  to  have  a 
dealer  purchase  goods  at  any 
price  and  hold  that  dealer  blame¬ 
less  because  an  irresponsible 
manufacturer  (that  is,  irresponsi¬ 
ble  either  on  account  of  reputa¬ 
tion  or  financially)  had  guaran¬ 
teed  them. 

It  would  seem  that  this  would 
open  the  door  to  glaring  fraud, 
and  that  it  would  be  so  unfair  to 
the  large  class  of  manufacturers 
who  are  really  trying  to  obey  the 
law  as  to  make  the  enforcement 
of  the  pure  food  law  a  farce. 

We  can  point  out  several  manu¬ 
facturers  who  are  not  financially 
responsible  (and  are  so  reported 
in  Dun  and  Bradstreet)  who  are 
making  flavoring  extracts  and 
selling  them  at  from  10  to  25  per 
cent,  cheaper  than  it  costs  us  to 
make  goods  in  this  line  which 
fully  comply  with  the  law. 

Three  houses  of  this  stripe  have 
recently  failed. 

Now,  what  is  the  guaranty  of 
these  concerns  worth,  and  who  is 
amenable  to  the  penalties  of  the 
law  under  circumstances  of  this 
kind  ? 

Answer. — To  the  best  of  my 
knowledge  and  belief,  the  Su¬ 
preme  Court  of  Pennsylvania  has 
never  made  any  such  decision  as 
the  above.  In  a  recent  issue  I 
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gave  it  as  my  own  opinion  that 
such  would  be  the  case  and  I  still 
hold  it.  In  a  case  where  a  re¬ 
tailer  knows  that  a  pure  product 
cannot  be  sold  below  14  cents, 
yet  buys  at  10  cents  under  a 
manufacturer’s  guarantee,  I  have 
no  doubt  that  any  court  would 
hold  him  charged  with  knowl¬ 
edge  of  the  real  character  of  the 
goods,  and  with  knowledge  that 
the  guarantee  was  false.  If  that 
is  so,  an  action  would  lie  against 
such  a  retailer  in  spite  of  his 
guarantee.  Any  other  ruling 
would  in  many  cases  set  the  law 
at  naught. 

If  such  goods  had  been  shipped 
from  State  to  State,  thus  entering 
interstate  commerce,  and  violated 


the  Federal  law,  they  could  be 
confiscated  under  Section  10  o 
the  Federal  food  act. 


Big  Chicago  Packer  U«ider  Govern 
ment  Investigation. 

During  the  week  the  Unitec 
States  Grand  Jury  has  called  ; 
large  number  of  the  employees  o 
Nelson  Morris  &  Co.,  of  Chicago, 
meat  packers,  before  it,  with 
view  to  investigating  the  charge 
that  the  concern  named  has  ac¬ 
cepted  rebates  from  the  railroad^. 
The  case  is  said  to  be  part  of  ; 
well-concerted  plan  on  the  part  o 
President  Roosevelt  to  jail  some 
notable  offenders  against  the  re 
bate  laws  before  he  retires. 


Pending  Warm  Conflict  Over  Olive  Duty 

Importers  Want  Duty  Reduced,  While  California,  Claiming  Pro¬ 
tection,  Wants  It  Increased.  Summary  of  the  Arguments 


A  FEW  VARIETIES  OF 


BURK’S 


Seasonable 


ausage 

PRODUCTS 

All  of  which  are  produced  in  the  finest,  cleanest 
and  most  sanitary  sausage  kitchens  in  the  country. 

They  are  free  from  cheap  substitutes  and  adulter¬ 
ations,  preservatives  and  coloring  matter  and  are 

Prepared  Under  Government 
Supervision! 

ESTABLISHMENT  NO.  257 


One  of  the  hottest  fights  be¬ 
fore  the  Ways  and  Means  Com¬ 
mittee  over  tariff  changes  is  being 
waged  between  the  importers  of 
Spanish  olives,  which  supply  the 
great  bulk  of  the  American  mar¬ 
ket,  and  the  California  olive  grow¬ 
ers,  who  have  tried  for  years  to 
get  some  of  the  trade  of  this  coun¬ 
try.  There  is  at  present  an  im¬ 
port  tariff  of  ‘15  cents  per  gallon 
on  foreign  olives.  The  importers 
want  it  reduced  to  10  cents  and 
the  California  people  want  it  in¬ 
creased  to  25. 

Below  appears  a  summary  of 
the  arguments  presented  before 
:he  Ways  and  Means  Committee 
oy  the  opposing  interests : — 

The  importers  of  Spanish-cured 
olives  have  presented  their  claims  for 
a  reduction  of  the  duty  on  such 
olives  from  15  to  10  cents  per  gal¬ 
lon,  urging  that  such  a  reduction 
will  largely  increase  the  revenues  by 
making  it  possible  to  sell  small  size 
olives  to  the  masses  and  explaining 
that  it  is  not  now  possible  because 
the  rate  of  15  cents  per  gallon  vir¬ 
tually  amounts  to  from  85  to  100  per 
cent,  ad  valorem.  The  importers 
have  shown  that  the  green-cured 
Spanish  olive  is  distinct  from  the 
ripe-black  California  product,  and 
that  the  very  small  quantity  of  so- 
called  green-cured  California  olives 
does  not  amount  to  2  per  cent,  of 
the  quantity  of  imported  Spanish 
olives,  while  the  quality  of  the  Cal¬ 
ifornia  product  is  not  fit  for  bottling; 
hence  California,  having  nothing 
to  meet  the  demand,  requires  no  pro¬ 
tective  tariff. 

The  California  producers  claim  a 
protective  duty  of  25  cents  per  gal- 
j  jon  on  all  edible  olives  for  an  infant 
■  industry  which,  already  protected 
l  for  some  twelve  years,  has  not  made 
good. 


The  Government  seeks  an  increase 
in  their  revenues. 

The  sum  of  the  matter  then  is : 

That  California  wishes  an  unrea¬ 
sonable  protective  duty  for  some¬ 
thing  practically  non-existent  and  in 
return  for  such  a  protection  offers  no 
revenue  to  the  Government;  mean¬ 
time  the  business  of  the  importers 
and  bottlers  of  Spanish  olives  is 
held  back  by  the  impossibility  of 
selling  small  olives  in  a  more  gen¬ 
eral  way.  The  importers  ask  a  modi¬ 
fication  in  the  present  rate  of  duty  in 
order  to  increase  their  output  in  a 
going  business  employing  thousands 
of  persons  directly  in  the  bottling 
and  indirectly  in  the  furnishing  of 
such  American-made  material  as  bot¬ 
tles,  caps,  labels,  etc.,  which  go  to 
make  the  finished  product,  all  the 
while  producing  annually  an  im¬ 
portant  revenue  to  the  Government. 

THE  VOLUME  OF  THE  SPANISH  OLIVE 

BUSINESS  IN  THE  UNITED  STATES. 

The  average  importations  of  Span¬ 
ish  olives  are  about  1,600,000  gallons 
per  year  with  normal  crops.  It  is 
probable  the  importations  for  1908 
will  reach  a  total  of  2,750,000  gal¬ 
lons. 

PRESENT  REVENUE  TO  THE  GOVERN¬ 
MENT. 

Broadly  speaking,  it  is  somewhere 
near  $240,000  per  year  under  the 
present  rate  of  duty. 


HOW  A  REDUCTION  IN  THE  RATE  OF 
DUTY  WILL  BRING  THE  GOVERN¬ 
MENT  A  LARGER  REVENUE. 

It  is  well  known  among  the  trade 
that  the  present  system  of  distribu¬ 
ting  olives  in  fancy  bottles  has  much 
to  do  with  the  large  sales  of  fancy 
fruit,  they  being  beautifully  pre¬ 
sented  to  the  consumers ;  but  it  is 
also  known  that  for  general  con¬ 
sumption  it  would  not  be  necessary 
to  bottle  so  expensively,  and  that 
many  olives  could  be  sold  by  meas¬ 
ure  from  the  delicatessen  stores,  de¬ 
partment  stores  and  other  similar 
places,  just  as  other  somewhat  simi¬ 
lar  foods  are  now  sold,  and  a  reduc¬ 
tion  of  5  cents  per  gallon  would 
make  a  large  percentage  of  differ¬ 
ence  in  the  cost  of  olives  retailed  in 
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FRESH  PORK  SAUSAGE 

Superbly  Seasoned 

These  can  be  had  linked  or  in  straight  casing,  either 
chopped  fine  or  coarse. 

SMOKED  SAUSAGE 

Frankfurters  Beef  Bologna 

Reed  Birds  (small  Frankfurters) 

Smoked  Fresh  Sausage  (old  style  Half-smoked) 

Ham  Bologna  Mettwurst 

Knockwurst  (flavored  with  Garlic) 

PUDDINGS 

Liver  Pudding  Blood  Pudding 

Head  Cheese  Blood  Head  Cheese 

Pfefferwurst  Tongue  Blood  Pudding 

Sardellen  (special  grade  of  Liver  Pudding) 

SCRAPPLE 

Superior  to  farmers’  product,  rich  and  well  seasoned 

Clean  -  Pure  -  Wholesome 


LOUIS  BURK 

GIRARD  AVENUE  A  THIRD  STREET 


PHILADELPHIA 

_ I 
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Christmas  Presents  of  CUT  GLASS 

If  you  contemplate  buying  any  Cut  Glass  for  Christmas  Presents  we 
can  offer  you  a  fine  assortment  of  shapes  and  cuts 

AT  WHOLESALE  PRICES 

COME  IN  OR  SEND  YOUR  WIFE 

JAMES  M.  VANCE  &  CO. 

Distributers  of  Hardware  for  Over  a  Century 
211  and  213  Market  St.,  Philadelphia 


Satis¬ 

fying 


will  come  to  you  with  Woodcock  Macaroni  because  satisfying 

quality  goes  with  it  to  your  customers.  You’ve  got  to  have  the 
Quality  to  get  the  Sale.  You  can  supply  ordinary  Macaroni  to 
customers  who  ask  for  it — that’s  “order  taking.”  You  can  sell 
Woodcock  to  anyone  by  telling  of  its  flavor,  cleanliness  and 
quality — that’s  “salesmanship.” 

WOODCOCK  MACARONI  COMPANY 

ROCHESTER,  N.  Y. 


Preserved  Fruits,  Jams,  Jellies, 
j —  Fruit  Butters,  etc.  — v_ 


CONTAINING  NO  PRESERVATIVE  AND  NO 
ARTIFICIAL  COLORING 

were  made  and  shipped  by 

PHILIP  J.  RITTER 

many  years  ago,  and  are  made  and  shipped 
by  us  to-day.  This  is  nothing  new  to  us. 

Our  products  received  the  highest  award 
at  the  Centennial  Exposition  and  on  many 
other  occasions  thereafter.  They  are  better 
than  ever  to-day. 

If  We  ask  for  a  portion  of  your  patronage. 

"\ —  _ _ r 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


this  way,  resulting  in  a  very  large  in¬ 
crease  in  the  number  of  consumers. 
This  would  multiply  the  sales  and 
enable  the  importers  to  sell  many 
more  in  barrels  and  in  original  pack¬ 
ages. 

It  is  estimated  by  the  importers 
that  the  importations  may  be  in¬ 
creased  to  4,000,000  gallons  per  year, 
because  of  the  reduction  in  cost  of 
small  olives,  which  are  produced  in 
much  larger  quantities  than  the 
Queen  varieties.  Such  an  importa¬ 
tion,  at  the  rate  of  io  cents  per  gal¬ 
lon,  would  give  the  Government  a 
revenue  of  $400,000  per  year  instead 
of  $240,000  at  15  cents. 


The  following  brief  was 


filed 


with  the  Ways  and  Means  Com¬ 
mittee  by  H.  C.  Newcomb,  of 
Philadelphia,  chairman  of  the 
committee  of  Spanish  olive  im¬ 
porters  : — 

New  York,  Nov.  14,  1908. 
Committee  on  Ways  and  Means, 

House  of  Representatives,  Wash¬ 
ington,  D.  C. 

Gentlemen  : — As  chairman  of  the 
committee  of  three  appointed  to  rep¬ 
resent  the  olive  importers  of  the 
United  States  before  your  committee, 

I  beg  to  submit  for  your  consider¬ 
ation  the  following  preliminary  brief : 

That  the  present  rate  of  duty  “on 
green-cured  olives  (15  cents  per 
gallon),  being  equivalent  to  40  per 
cent,  on  the  average  cost  per  gallon 
of  edible  olives  in  the  country  of 
origin,  is  excessive. 

That  green  edible  olives,  being 
a  non-competitive  product,  should  be 
taxed  for  revenue  only. 

That  a  reduction  in  the  present 
rate  of  duty  from  15  to  10  cents  per 
gallon  will  enable  the  importers  of 
this  commodity  to  so  increase  the 
quantity  of  such  olives  consumed 
that  the  revenue  td  the  Government 
will  be  increased. 

It  has  been  demonstrated  that  the 
production  of  olives  of  a  similar 
character  to  those  imported  from 
Spain  is  impossible  in  this  country 
because  of  climatic  and  other  con¬ 
ditions.  The  olives  produced  in  Cali¬ 
fornia  are  of  an  entirely  different 
character,  containing  a  much  greater 
percentage  of  oil,  being  entirely 
different  in  the  texture  of  the  pulp, 
and  furthermore  being  impossible 
of  distribution  in  the  same  channels 
at  at  present  are  employed  in  the 
distribution  of  Spanish  olives,  be¬ 
cause  from  the  nature  of  the  fruit 
California  olives  will  not  keep  in 
wooden  or  glass  packages,  such  as 
are  used  in  the  distribution  of  olives; 
aside  from  this,  the  maximum  pro¬ 
duction  in  California,  according  to 
California  authorities,  of  both  ripe 
and  green-cured  olives  is  less  than 
5  per  cent,  of  the  total  consumption 
of  Spanish  olives  in  the  United 
States.  Of  this  5  per  cent,  not  more 
than  a  quarter  are  of  the  green-cured 
variety. 

The  total  volume  of  the  annual 
business  in  Spanish  olives  in  the 
United  States  is  about  $3,000,000. 

Of  this  about  $1,200,000  represents 
the  cost  of  the  olives  themselves, 
duty  paid.  Some  $500,000  of  this 
represents  salaries  and  wages,  and 
about  $1,000,000  represents  bottles, 
corks,  metal  caps,  labels  and  other 
articles  of  domestic  manufacture 
which  are  used  in  packing  olives  for 
distributing  to  the  consumers ;  so 
that,  in  order  to  market  $1,200,000 
worth  of  olives  from  Spain  we  have 
to  use  of  American  manufactures  and 
labor  about  $1,500,000  worth.  By  in¬ 
creasing  the  importations  of  olives 
we  can  increase  the  quantity  of  do¬ 
mestic  manufactures  used  in  the  dis¬ 
tribution  of  the  goods,  and  increase 
the  facilities  to  the  consumer. 

From  statistics  available  for  the 
past  twelve  years  we  believe  that 


the  average  income  to  this  Govern¬ 
ment  from  the  duties  on  olives  at  15 
cents  per  gallon  has  been  about  $240,- 
000  per  year  We  believe  that  the 
incentive  which  a  reduction  in  that 
duty  would  give  to  the  business 
would  make  it  possible  to  increase 
the  importations  of  Spanish  olives 
to  a  point  where1  the  revenue  to  the 
Government  would  exceed  $240,000 
per  annum  The  pres.ent  duty  of  15 
cents  per  gallon  represents  100  per 
cent,  on  the  values  of  the  olives  at 
the  point  of  shipment  of  about  40  per 
cent.  of  the  olives  imported. 
As  the  varieties  represented 
by  this  40  per  cent,  of  the  importa¬ 
tions  are  the  cheaper  grades  of 
olives,  because  they  are  produced  in 
much  larger  quantities  than  the  other 
varieties,  they  are  nevertheless  the 
most  desirable  olives  to  eat,  we 
firmly  believe  a  reduction  of  the  duty 
will  materially  stimulate  the  con¬ 
sumption. 

We  believe  that  investigation  will 
substantiate  the  statements  here 
made,  and  in  submitting  this  brief 
we  ask  the  privilege  of  supplement¬ 
ing  it  with  further  proofs  indorsed  by 
the  largest  handlers  of  food  products 
in  this  country. 

Very  respectfully, 

H.  C.  Newcomb, 
Chairman  Olive  Committee. 

The  following  is  the  argument 
for  the  California  olive  people : — 

Especial  attention  is  invited  to  the 
condition  of  the  olive  industry.  An 
increase  of  duty  is  asked  on  olives 
and  olive  oil,  namely,  that  a  duty  of 
25  cents  per  gallon  be  placed  upon 
all  olives  (green  or  ripe  and  dried  or 
cured),  and  80  cents  per  gallon  on 
“olive  oil  other  than  for  manufac¬ 
turing  or  mechanical  purposes.”  The 
present  duty  is  25  cents  per  gallon 
of  olives  “in  bottles,  jars  or  similar 
packages,”  and  15  cents  “in  casks  or 
other  than  in  bottles,  jars  or  similar 
packages”;  and  on  olive  oil  “40  cents 
per  gallon;  in  bottles,  jars,  tins  or 
similar  packages,  50  cents  per  gal¬ 
lon.” 

An  examination  of  the  facts  make 
it  apparent  that  the  duties  on  these 
articles  have  been  fixed  with  little 
regard  for  the  principle  of  protection, 
and  chiefly  for  revenue.  Doubtless 
this  came  about  beca'use  of  the  neg¬ 
lect  of  the  grower  to  advise  the  Ways 
and  Means  Committee  of  the  facts 
when  making  up  the  tariff  files.  By 
the  Act  of  1890  the  duty  was  35  cents 
per  gallon  for  olive  oil  “fit  for  salad,” 
and  by  the  Act  of  1894  25  cents  a 
gallon.  The  Act  of  1890  placed 
olives  on  the  free  list,  and  the  Act 
of  1894  placed  a  duty  of  20  per  cent, 
ad  valorem  on  them.  The  Act  of 
1897  made  but  little  change  in  the 
Act  of  1894  on  olive  oil  or  olives, 
while  making  substantial  advances  on 
other  products  of  our  orchards  with 
a  view  to  protection. 

In  1898  the  importations  of  duti¬ 
able  olive  oil  amounted  to  736,877 
gallons,  and  in  1907  they  had  reached 
3,449,517  gallons.  The  climate  and 
soil  of  California  give  to  the  cultiva¬ 
tion  of  the  olive  a  range  even  wider 
than  to  the  orange  and  lemon. 

The  tree  is  hardy  and  long  lived; 
there  are  trees  in  this  State  known 
to  be  150  years  old.  While  grown 
only  in  California,  in  this  country, 
it  would  be  quite  within  the  capacity 
of  the  State  to  produce  all  the  olives 
and  olive  oil  consumed  in  this  coun¬ 
try  without  displacing  any  other  of 
our  orchard  products,  if  given  pro¬ 
tection  sufficient  to  make  the  indus¬ 
try  reasonably  profitable. 

In  the  early  stages  of  olive  plant¬ 
ing  in  California  very  optimistic 
hopes  were  indulged  in  its  success 
and  profitableness.  Large  plantings 
were  made  in  this  hope.  Later  it 
was  discovered  that  sophisticated  oil 
— a  combination  of  olive  oil  with  nut 
and  cottonseed  oil — had  found  its 
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way  into  the  market  and  was  placed 
in  competition  with  the  pure  olive 
oil  produced  here.  The  result  was 
precisely  what  followed  when  oleo¬ 
margarine  came  forward  as  butter — 
a  condition  in  that  particular  prompt¬ 
ly  remedied  by  legislation. 

It  is  true  that  a  rigid  enforcement 
of  the  pure  food  law  should  operate 
somewhat  similarly  in  the  olive  field, 
though  it  cannot  for  various  rea¬ 
sons,  do  so  in  the  case  of  the  olive. 
The  principal  competing  countries 
are  Italy,  Spain,  France,  Portugal, 
Egypt  and  Greece,  although  Italy 
produces  more  oil  than  all  other 
European  countries  combined. 

Other  growers  still  cling  to  the 
hope  that,  relief  may  come  and  re¬ 
fuse  to  sacrifice  their  investments. 
The  output  of  olive  oil  in  California 
is  now  about  one-tenth  of  the  con¬ 
sumption  in  this  country. 


New  Patents  and  Trade-mark*  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  W.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  August  25,  1908 : — 

896,718.  Butter  cutter.  S.  B.  Friday, 
Brandon,  Wis. 

896.722.  Pan  cleaning  and  greasing 
machine.  Hugo  Gottschalk,  Burnham, 
Pa. 

896.723.  Pan  cleaning  device.  Hugo 
Gottschalk,  Burnham,  Pa. 

896,729.  Apple  parer.  D.  F.  Hunt, 
Sodus,  N.  Y. 

896,806.  Egg  boiler.  R.  E.  Deane 
and  C.  W.  Shields,  New  York,  N.  Y. ; 
Elizabeth  S.  Deane,  R.  W.  Morgan  and 
G.  W.  Wheeler,  executors  of  said  R.  E. 
Deane,  deceased. 

896,848.  Dasher  for  freezers.  G.  M. 
Mills,  Jersey  City,  N.  J. 

896,919.  Egg  beater.  W.  C.  Kam- 
merer,  Pullman,  Wash. 

896,932.  Tray  for  egg  testers.  G.  W. 
Newton,  Newton,  Iowa. 

896,964.  Biscuit  baking  appliance.  W. 
E.  Williams,  Chicago,  Ill. 

897,068.  Dough  dividing  and  molding 
machine.  E.  J.  Diener,  Philadelphia,  Pa. 

897,087.  Tilting  bin.  E.  H.  Grant, 
Marshall,  Mich. 

897.108.  Folding  egg  crate.  T.  W. 
Kendall,  Hopewell,  Ky. 

897.109.  Apple  paring  machine.  J.  F. 
Kohler.  New  York,  N.  Y. 

897.181.  Method  of  preparing  food 
materials.  W.  E.  Williams,  Chicago,  Ill. 

897.182.  Shredded  wheat  biscuit.  W. 
E.  Williams,  Chicago,  Ill. 

Patents  issued  September  1,  1908. — 

89 7>277-  Method  of  treating  milk  or 
cream  and  butter.  Alpheus  Fay,  Lou¬ 
isville,  Ky. 

897,392.  Nitrogenous  food.  Keii- 
chiro  Okazaki,  Tokyo,  Japan,  assignor  of 
one-half  to  Hanuemon  Yenjo,  same 
place. 

897.5i3-  Toaster.  Charles  Andrews, 
Jr.,  Rockford,  Ilk,  assignor  to  Andrew 
Wire  and  Iron  Works,  same  place. 

897,63  7-  Vegetable  slicer.  H.  E. 
Madden,  Hebron,  Ohio. 

897,682.  Machine  for  making  pop¬ 
corn  balls.  W.  W.  Turnbull,  Columbus, 
Ohio. 

897.763.  Treatment  of  coffee.  J.  F. 
Meyer,  Jr.,  Ludwig  Roselius  and  Karl 
Wimmer,  Bremen,  Germany. 

897.764.  Tea  product.  J.  F.  Meyer, 
Jr.,  and  Karl  Wimmer,  Bremen,  Ger¬ 
many. 

897,840.  Preparation  of  coffee.  J.  F. 
Meyer,  Jr.,  Ludwig  Roselius  and  K.  H. 
Wimmer,  Bremen,  Germany,  assignors 
to  The  Kaffee-Handels  Aktiengesell- 
schaft,  same  place. 

897,684.  Cheese  cover.  F.  A.  Vogt, 
Anderson,  Ind. 

897,854.  Process  of  producing  flour 
from  bran.  Theodor  Schluter,  Jr., 
Foerderstedt,  Germany. 

Patents  issued  September  8,  1908 : — 

898,048.  Ice  cream  freezer.  J.  H. 
Hart,  Philadelphia,  Pa. 


898,163.  Bread  cutter.  N.  M.  Ander¬ 
sen,  Detroit,  Mich. 

898,211.  Bread  mixer.  Goste  Fried¬ 
man,  Jamestown,  N.  Y. 

898,241.  Cracker  box.  G.  C.  Mac¬ 
donald,  Cambridge,  Mass. 

898,364.  Barrel  and  basket  cover. 
Alexander  Hollcer,  Minneapolis/ Minn. 

Patents  issued  September  15,  1908:— 

898.483.  Spout  for  cans.  C.  F.  Kel- 
lom,  Philadelphia,  Pa. 

898.484.  Barrel.  J.  H.  Killion,  Chi¬ 
cago,  Ill. 

898.514.  Egg  carrier.  Melzar  Shep¬ 
ard,  Wayne,  Mich. 

898.515.  Vegetable  separator.  W.  J. 
Sherrard,  Cotton  Gin.  Texas. 

898,592.  Sugar  producing  product.  G. 
W.  McMullen,  Chicago,  Ill. 

898,713.  Teapot.  A.  E.  Wilson,  NewJ 
lands,  Scotland. 

898,726.  Dough  feeding  mechanism. 
A.  W.  Copland,  Detroit,  Mich. 

898,93 Vegetable  peeler.  Karl 
Schaal,  Seward,  Neb. 

898,953-  Corn  popper  .  Win.  Ayres, 
Plainfield,  N.  J. 

898,954.  Machine  for  washing  and 
scalding  fruits.  P.  S.  Baker  and  O.  E. 
Vance,  Muscatine,  Iowa. 

Patents  issued  September  22,  1908  : — 

899,052.  Showcase  for  pickles.  D.  W. 
Imus,  Los  Angeles,  Cal. 

899,099.  Coffee  maker.  R.  A.  Ruck- 
ner,  Nevada,  Mo. 

899,103.  Cheese  cover.  Samuel  Dit- 
son,  Collingwood,  Ontario,  Canada. 

899,382.  Apparatus  for  preserving 
eggs.  Myron  Briggs,  St.  Louis,  Mo. 

Patents  issued  September  29,  1908 : — 

899,S3i-  Egg  case  carrier.  J.  E.  Har- 
ker.  Spirit  Lake,  Iowa. 

899,533-  Butter  cutter.  F.  G.  Hodell, 
Cleveland,  Ohio. 

899,702.  Food  chopper.  J.  H.  Shaw, 
New  Haven,  Conn.,  assignor  to  Sar¬ 
gent  &  Co.,  same  place. 

899,925,  899,926  and  899,928.  Ice 
cream  freezers.  T.  L.  Valerius,  Fort 
Atkinson,  Wis.,  assignor  to  Creamery 
Package  Mfg.  Co.,  Chicago,  Ill. 

899,945.  Cheese  cabinet.  C.  C.  Brown, 
Chambersburg,  Pa. 

899,962.  Bread  slicer.  Axel  Englund, 
Mountain  View,  Cal. 

900,064.  Revolver  for  processing 
canned  goods.  H.  L.  Forhan,  Portland, 
Me. 

DESIGN. 

39,516.  Christmas  bag.  Mary  Prugh, 
Los  Angeles,  Cal. 

TRADE-MARKS 

wbicb  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  a  sauce  used  as  a  relish  and  con¬ 
diment.  David  Herzfeld,  San  Antonio, 
Texas.  A  shield-shaped  outline  in¬ 
closing  the  word  “Oysterasco.” 

For  fresh  vegetables.  Long  Island,  Po¬ 
tato  Exchange,  Riverhead,  N.  Y.  A 
may  of  Long  Island  with  the  words 
“Best  Quality.” 

For  starch.  National  Starch  Co.,  New 
York,  N.  Y.  A  representation  of  a 
seated  boy  and  growing  plants. 

For  canned  fruits,  vegetables,  pre¬ 
served  fruits,  spices,  flavoring  extracts, 
corn  starch,  farina,  tapioca,  potato  flour, 
plum  nudding,  baked  beans,  sauer  kraut, 
canned  fish,  canned  oysters,  canned  lob¬ 
sters,  canned  shrimp,  clam  chowder, 
teas,  coffees,  olive  oil,  hominy  and  pep¬ 
per.  Foley  Bros.  &  Kelly.  St.  Paul,  Minn. 
The  words  “Fort  Snelling”  and  a  rep¬ 
resentation  of  a  fort.  The  word  “Moc¬ 
casin”  and  a  representation  of  stem 
bearing  leaves  and  flowers. 

For  sardines.  The  Neuman  & 
Schwiers  Co.,  New  York,  N.  Y.  The 
word  “Maxim.” 

For  cotton-seed  oil.  The  Union  Oil 
Co.,  West  New  York,  N.  J.  The  words 
“The  Union  Oil  Co.,  New  Orleans,  La.” 
arranged  within  a  circle,  within  which 
are  the  words  “Park  Oil  Co.  Brand” 
and  “Summer  Yellow”  forming  upward¬ 
ly  and  downwardly  curved  arcs. 

For  flour.  Duluth  Superior  Milling 
Co.,  Duluth,  Minn.  A  representation 
of  a  negro  cook  holding  upon  his  raised 


%  Profit  and  More 

For  Every  Grocer  in 

Mother’s  Oats 

Be  Your  Own  Master! 

You  can  make  Mother’s  Oats  yield  you  35  to  40%  profit  be¬ 
cause  we  do  not  advertise  the  retail  price  on^he  package  or  anywhere 
else.  You  sell  at  your  own  prices — any  profit  you  choose  to  ask. 

The  manufacturer  that  forces  you  to  sell  at  the  advertised  price 
of  10c.  regardless  of  your  profit  uses  you  as  a  convenience.  Don’t  let 
anybody  dictate  a  profitless  selling  price.  Be  your  own  master. 

At  10c.  your  gross  profit  is  only  20%.  It  costs  you  17%  to 
do  business.  You  have  only  3%  left.  Is  that  enough  to  live  on? 

Pay  no  attention  to  the  frantic  talk  about  “advertising  that 
moves  the  goods.’’  It’s  quality  that  brings  repeat  orders. 

You  are  a  friend  and  neighbor  of  your  customers.  They  be¬ 
lieve  in  you.  They  will  accept  your  word  as  to  quality  and  flavor 
quicker  than  they  will  believe  the  cold  claims  in  advertisements. 

Mother’s  Oats  has  not  been  cheapened  in  quality  because  of  a 
high  odts  market.  It  is  still  the  best  Oatmeal  and  the  best  food 
value  in  the  world. 

The  National  Retail  Grocers’  Association 
and  all  the  State  and  local  associations  heartily 
approve  our  square  deal  policy  because  it  means 
sincere  co-operation  and  a  living  profit  for  every 
grocer. 

Push  Mother’s  Oats  Order  through  your  jobber 

The  Great  Western  Cereal  Company 

eniCAOo 

Read  Special  Circular  packed  in  every  case.  It  means  STILL 
MORE  PROFIT  for  you. 


“ OLD  DUTCH" 

SPICE  CADDY 


FOR  10  LBS.  OF  SPICE 


A  Handsome  and  Strongly  Made  Roll  Front  Caddy, 
Decorated  in  Blue,  White  and  Gold — with  Delft  design 
— Interchangeable  Loose  Label  with  Spice  Names. 

In  buying  your  Spices  specify  delivery  in  this  new  Caddy. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  AND  GENERAL  MERCHANT” 
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left  hand  a  plate  containing  a  slice  and 
part  of  a  loaf  of  bread  and  having  his 
right  arm  resting  on  a  bag  of  flour,  with 
his  right  hand  holding  a  bread  knife. 

For  chewing  gum.  Zeno  Mfg.  Co., 
Chicago,  Ill.  The  words  “Zeno.” 

For  coffee.  A.  J.  Kasper  Co.,  Chi¬ 
cago,  Ill.  A  representation  of  a  turkey 
and  the  word  “Turkey.” 

For  olive  oil.  J.  E.  Gatti  &  Bro., 
Washington,  D.  C.  The  word  “Excel¬ 
sior.” 

For  soap.  Fisk  Mfg.  Co.,  Springfield, 
Mass.  The  letters  “J.  B.”  within  an 
ellipse. 

For  canned  fruits  and  vegetables.  G. 
S.  Feeny  Co.,  Wheeling,  W/.  Va.  The 
words  “Seidnac  Brand”  and  a  mono¬ 
gram  “G  S  F  Co.” 

For  evaporated  milk.  National  Con¬ 
densed  Milk  Co.,  Chicago,  Ill.  The 
word  “Globe”  and  a  representation  of  a 
cow  on  a  background  representing  a 
globe. 

For  preserved  fruits  and  canned  veg¬ 
etables.  Curtice  Bros.  Co.,  Rochester, 
N.  Y.  An  octagonal  panel  flanked  by 
smaller  octagonal  panels,  in  which  are 
monograms  “C  B  Co.” 

For  candy.  B.  F.  Jackson,  Jersey  City, 
N.  J.  The  words  “Soul  Kisses”  within 
a  heart-shaped  border. 

For  flour.  John  Hoffer  Flouring  Mill 
Co..  Harrisburg,  Pa.  The  word  “Bon¬ 
ita.” 

For  canned  fruits  and  vegetables. 
Lauterdale  Canning  Co.,  Florence,  Ala. 
The  words  “Sweet  Water.” 

For  soap.  Consolidated  Soap  Co., 
New  York,  N.  Y.  The  word  “Affinity” 
within  a  representation  of  a  wreath. 

For  flour.  Missouri  Valley  Milling 
Co.,  Mandan,  N.  D.  The  words  “Man- 
dan  Belle”  and  a  representation  of  a 
head  of  an  Indian  girl. 

For  soap  and  soap  powder.  Lever 
Bros.  Co.,  Portland,  Me.,  and  Cam¬ 
bridge.  Mass.  The  word  “Salvavidas.” 

For  washing  blue.  D.  Schurr  &  Co., 
New  York,  N.  Y.  The  word  “Sinka.” 

For  Hungarian  style  goulash.  Acorn 
Canning  Co.,  Houston,  Texas.  A  repre¬ 
sentation  of  an  acorn. 

For  baking  powder,  cream  of  tartar, 
bicarbonate  of  soda,  carbonate  of  soda, 
laundry  starch,  lye,  bluing,  ammonia, 
salt.  Western  Grocer  Co.,  Marshall¬ 
town,  Iowa.  The  word  “Defiance” 
and  a  representation  of  a  crowing 
rooster. 

For  coffee.  S.  Hamill  Co.,  Keokuk, 
Iowa.  The  word  “Palm”  and  a  repre¬ 
sentation  of  a  palm  tree. 

For  canned  fruits  and  vegetables,  corn 
syrup,  cane  syrup,  coffee,  cream  cheese, 
extract  of  vanilla  and  cider  vinegar. 
Howell  &  Bursk,  Philadelphia,  Pa.  The 
word  “Victoria.” 

For  baking  powder,  cream  of  tartar, 
bicarbonate  of  soda,  carbonate  of  soda, 
starch,  lye,  bluing,  ammonia  and  salt. 
Western  Grocer  Co.,  Marshalltown,  Iowa. 
The  words  “Sheep’s  Head”  and  a  repre¬ 
sentation  of  a  sheep’s  head. 

For  a  cereal  preparation  composed  of 
wheat  and  New  Orleans  molasses.  Pos- 
tum  Cereal  Co.,  Ltd.,  Battle  Creek,  Mich. 
The  word  “Grape-Nuts.” 

For  canned  fruits  and  vegetables,  pre¬ 
served  fruits,  spices,  flavoring  extracts, 
corn  starch,  farina,  tanioca,  potato  flour, 
plum  pudding,  baked  beans,  sauer  kraut, 
canned  fish,  oysters,  lobsters,  shrimp, 
clam  chowder,  tea,  coffee,  pepper  and 
olive  oil.  Foley  Bros.  &  Kelley,  St.  Paul, 
Minn.  The  words  “Fort  Snelling”  and  a 
representation  of  a  fort. 

For  canned  fruits  and  vegetables,  pre¬ 
served  fruits,  canned  fish  and  oysters, 
spices,  flavoring  extracts,  corn  starch, 
potato  flour,  tapioca,  sago,  farina,  teas, 
coffees,  pepper,  baked  beans,  sauer  kraut, 
hominy  dried  fruits,  bird  seed  and  vine- 
gar.  Foley  Bros.  &  Kelley,  St.  Paul, 
Minn.  The  word  “Gopher”  and  a  rep¬ 
resentation  of  a  gopher. 

For  a  syrup  compound  of  corn,  cane 
and  maple.  Manierre-Yoe  Syrup  Co., 
Chicago,  Ill.  The  word  “Ko-Ka-Ma.” 

For  grape  juice.  The  Vineland  Grape 
Juice  Co.,  Vineland,  N.  J.  The  words 
“Vineland  Grape  Juice”  upon  a  label, 


across  which  extends  a  red  band,  a  rep¬ 
resentation  of  a  bottle  within  a  wreath 
appearing  on  the  band  between  the 
words  “Grape”  and  “Juice.” 

For  flour.  John  Hoffer  Flouring  Mill 
Co.,  Harrisburg,  Pa.  The  word  “Stella.” 

For  nut  taffy.  Trowbridge  Chocolate 
Chip  Co.,  Meadville,  Pa.  The  words 
“Eat-a-Lot.” 

For  baking  soda.  Church  &  Dwight 
Co.,  New  York,  N.  Y.  The  words  “Big 
Nickel”  within  a  circular  border. 

For  paper  bags.  The  Union  Bag  and 
Paper  Co.,  New  York,  N.  Y.  The  words 
“Union  Comet  Square”  and  a  representa¬ 
tion  of  a  comet,  the  head  of  which  is  a 
circle  enclosing  the  words  “Union 
Comet”  and  on  the  tail  of  which  is  a 
representation  of  a  star  enclosed  within 
concentric  circles,  the  words  “Star 
Square”  appearing  between  the  circles. 

For  corned,  potted  and  luncheon  beef, 
tripe,  soup,  deviled  and  potted  tongue 
and  ham,  pate,  veal  and  ham  loaf, 
minced  collops,  sauer  kraut,  sausage, 
suet,  kidneys,  minced  steak,  steak  and 
onions.  Armour  &  Co.,  Chicago,  Ill. 
The  word  “Veribest”  and  a  representa¬ 
tion  of  a  small  girl,  j 

For  tea.  Minto  Bros.,  Toronto,  Can¬ 
ada.  The  word  “Melagama.” 

For  canned  salmon.  Corby  Commis¬ 
sion  Co.,  New  York,  N.  Y.  The  word 
“Tuxedo”  and  a  representation  of  a 
shield  surmounted  by  a  crown. 

For  flour.  Dodge  City  Milling  and 
Elevator  Co.,  Dodge  City,  Kan.  The 
word  “Poplar”  and  a  representation  of 
poplar  trees. 

For  cocoanut  biscuits.  F!  B.  Wash¬ 
burn  &  Co.,  Brockton,  Mass.  A  panel 
having  a  diamond-shaoed  figure  near  its 
centre,  at  its  top  with  representations 
of  four  open  boxes  and  trees  at  one 
corner. 

For  cereal  breakfast  foods,  barley 
meal,  wheat  meal  and  rye  meal,  bread, 
fruit  wafers  and  grated  cocoanut. 
Christian’s  Natural  Food  Co.,  Jersey 
City,  N.  J.,  and  New  York,  N.  Y.  A 
representation  of  a  tree  springing  from 
the  top  of  a  panel,  in  which  are  the 
words  “Christian’s  Natural  Food  Com¬ 
pany.” 

For  macaroni.  The  Atlantic  Maca¬ 
roni  Co.,  New  York,  N.  Y.  The  words 
“La  Gloria.”  A  conventionalized  rep¬ 
resentation  of  the  moon,  stars  and 
clouds,  and  the  words  “G.  De  Martini 
Brand.” 

For  canned  fruits.  The  J.  H.  Flick- 
inger  Co.,  San  Jose,  Cal.  A  monogram, 
“P  E  R  I.” 

For  liquid  soap.  Maxim  Chemical 
Co.,  New  York,  N.  Y.  The  word 
“Maxim”  upon  a  diamond-shaped  panel 
with  a  horizontal  bar  at  the  centre 
of  the  same. 

For  chewing  gum.  E.  C.  De  Witt  & 
Co.,  Chicago,  Ill.  The  word  “Kodol.” 

For  bluing.  Indiana  Ultramarine  Co., 
South  Bend,  Ind.  The  word  “Eclipse” 
and  a  representation  of  an  eclipse. 

For  canned  oysters.  A.  Booth  &  Co., 
Chicago,  Ill. ;  Baltimore,  Md. ;  St.  Paul, 
Duluth  and  Minneapolis,  Minn. ;  St. 
Louis,  Mo. ;  Louisville,  Ky. ;  Omaha, 
Neb.;  Indianapolis,  Ind.,  and  Port 
Arthur,  Canada.  The  words  “Oval 
Brand”  in  white  on  a  red  elliptical  panel, 
having  a  blue  border  with  yellow  rays 
radiating  therefrom. 

For  canned  salmon.  A.  Booth  &  Co., 
Chicago,  Ill ;  Baltimore,  Md. ;  St.  Paul, 
Duluth  and  Minneapolis,  Minn. ;  St. 
Louis,  Mo.;  Louisville,  Ky. ;  Omaha, 
Neb.;  Indianapolis,  Ind.,  and  Port 
Arthur,  Canada.  The  words  “Black 
Diamond  Brand”  in  white,  upon  a  black 
diamond-shaped  field. 

For  olive  oil.  George  Ehrat,  Chicago, 
Ill.  The  words  “II  Bersagliere”  and  a 
representation  of  the  head  of  a  man 
wearing  a  tilted  soft  hat  with  a  large 
feather. 

For  canned,  preserved  and  pickled 
meats,  poultry,  game,  fruits,  vegetables, 
curried  oysters,  soups,  plum  pudding 
and  plum  pudding  sauce.  Richardson 
&  Robbins  Co.,  Dover,  Del.  The  letters 
“R.  &  R.,”  pierced  centrally  by  a  hori¬ 
zontal  arrow 


For  preserved  fruits.  Annie  A. 
Kearns,  Honolulu,  Hawaii.  An  ellip¬ 
tical  panel,  having  a  representation  of  the 
bust  of  a  young  woman  at  the  centre, 
surrounded  by  fruits,  and  the  words 
“The  Honolulu  Jam  and  Chutney  Fac¬ 
tory,  Annie  A.  Kearns,  Prop.,”  along 
the  edge  of  the  panel. 

For  soap.  The  Procter  &  Gamble 
Co.,  Ivorydale  and  Cincinnati,  Ohio ; 
Kansas  City,  Kan.,  and  Staten  Island, 
N.  Y.  The  words  “Banjo  Soap”  and  a 
representation  of  a  banjo  in  a  panel  upon 
a  background  showing  musical  scores. 
The  words  “Concord  Soap”  and  a  con¬ 
ventional  representation  of  the  moon 
upon  a  panel  on  a  background  of  in¬ 
tersecting  bars  or  bands.  The  words 
“Wash  Well  Soap”  and  a  conventional 
representation  of  the  moon  on  a  panel 
imposed  upon  an  irregular  pattern  orna¬ 
mental  background.  The  words  “The 
Original  Old  Wilton  Soap”  on  horizontal 
and  diagonal  bars  in  an  ornamental  panel 
with  a  conventional  representation  of  the 
moon  showing  under  the  diagonal  bar. 
The  words  “The  Original  Old  Wilton 
Soap”  in  a  plain  panel  with  a  represen¬ 
tation  of  the  moon  at  one  end  and  im¬ 
posed  upon  a  flowery  background.  The 
words  “Norway  Soap”  and  a  represen¬ 
tation  of  stems  bearing  leaves  and  flowers 
within  a  panel  on  a  background  of  dots 
and  interlaced  lines.  A  panel  composed 
of  three  horizontal  bars  showing  the 
words  “Vienna  Soap,”  “Procter  &  Gam¬ 
ble”  and  “Wiener  Seife.”  The  words 
“Vienna  Soap”  and  a  representation  of 
the  moon  upon  a  representation  of  a 
slate,  back  of  which  is  a  stem  bearing 
leaves.  The  words  “Norway  Soap”  in 
the  upper  portion  of  a  panel  having  a 
representation  of  the  moon  and  stars  in 
the  lower  left-hand  corner.  The  words 
“Procter  &  Gamble’s  Famous  Soap,  Cin¬ 
cinnati”  and  a  conventional  representa¬ 
tion  of  the  moon  and  stars.  The  words 
“Blue  Ribbon  Soap"  and  a  representation 
of  a  ribbon  bow  with  a  conventional 
representation  of  the  moon  and  stars 
thereon.  The  words  “Clean  Quick” 
and  a  representation  of  the  moon  and 
stars  in  a  panel  imposed  on  a  background 
of  star-like  flowers.  The  words  “Proc¬ 
ter  &  Gamble’s  Famous  Soap,  Cincin¬ 
nati”  upon  an  ornamental  panel  showing 
trees  and  birds. 

For  a  compound  of  refiners’  syrup  and 
molasses.  Pacific  Coast  Syrup  Co.,  San 
Francisco,  Cal.  A  representation  of  men 
cutting  down  sugar  cane. 

For  flavoring  sauces.  King  Cereal 
and  Mfg.  Co.,  Chicago,  Ill.  A  represen¬ 
tation  of  a  shield,  having  the  word  “Eat- 
more”  at  the  upper  end. 

For  blended  coffee.  Aroma  Coffee 
Co.,  Duluth,  Minn.  The  word  “Aroma” 
forming  a  cross  within  a  diamond,  a 
monogram  “A  C  Co.,”  and  the  signature 
“Henry  L.  Caldwell,  Jr.” 

For  lard.  Burckhardt  &  Co.,  Cincin¬ 
nati,  Ohio.  The  word  “Premium.” 

For  butter.  Watson  &  Aven,  Little 
Rock,  Ark.  The  words  “Table  Queen. 

For  tea.  Hills  Bros.,  San  Franc'isco, 
Cal.  The  word  “Hilvilla”  and  a  repre¬ 
sentation  of  mountains  with  the  setting 
sun  behind  them. 

For  naptha  and  washing  powder.  The 
American  Commercial  Co.,  Ltd.,  Los 
Angeles,  Cal.  The  words  “Use-It.” 

For  cantaloupes.  H.  H.  Hawkins, 
Norfolk,  Va.  The  words  “Sweet  Air.” 

For  condensed  milk.  Mohawk  Con¬ 
densed  Milk  Co.,  Rochester,  N.  Y.  The 
words  “Red  Cross.” 

For  canned  fruits  and  vegetables.  H. 
K.  Fooks  &  Co.,  Laurel,  Del.  The  words 
“Pride  of  Laurel.” 

For  tea.  C.  W.  Antrim  &  Sons,  Rich¬ 
mond,  Va.  The  word  “Twilight”  and  a 
representation  of  a  tea  table  with  lighted 
candles. 

For  cracker  meal,  crackers  and  cakes, 
coffee,  tea,  butter,  eggs  and  dried  beef. 
Faxon,  Williams  &  Faxon,  Buffalo,  N.  Y. 
The  words  “Axe  Brand”  and  a  represen¬ 
tation  of  a  battle-axe. 

For  toffee.  Mackintosh  Toffee  Co., 
Bradley  Beach,  N.  J.  The  words  “John 
Bull”  and  a  representation  of  a  stout 
man  wearing  a  high  hat,  boots  and  a 


swallow-tail  coat  and  holding  an  open 
box  in  one  hand. 

For  teas  and  coffees.  William  Mc- 
Murray,  St.  Paul,  Minn.  The  word 
“Patrician.” 

For  popcorn  candy.  C.  E.  Pierce,  San 
Francisco,  Cal.  The  word  “Pop-Er- 
Eata.” 

For  canned  salmon  and  vegetables. 
Getz  Bros.  &  Co.,  Inc.,  San  Francisco, 
Cal.  The  word  “Daisy”  and  a  represen¬ 
tation  of  daisies. 

For  compound  syrups.  Bliss  Syrup 
Refining  Co.,  Kansas  City,  Mo.  The 
words  "Bear  Brand”  and  a  representa¬ 
tion  of  a  white  bear. 

For  condensed  milk.  Wayne  County 
Condensed  Milk  Co.,  Rochester,  N.  Y. 
A  representation  of  an  irregular  shield, 
with  the  letters  “W  C  C  M  Co.”  thereon. 

For  gelatine.  Crystal  Gelatine  Co., 
Boston,  Mass.  The  word  “Cyrstal.” 

For  flour.  Falls  City  Flour  Co.,  Louis¬ 
ville  Ky.  The  word  “Sea  Gull”  and  a 
representation  of  a  flying  gull. 

For  sauces  for  meats  and  stews. 
Royal  Packing  Co.,  Los  Angeles,  Cal. 
A  representation  of  a  mission  building 
within  an  ornamental  border  of  flowers 
and  scrolls. 

For  coffee.  Hills  Bros.,  San  Fran¬ 
cisco,  Cal.  The  word  “Hills”  on  super¬ 
posed  squares. 

For  compressed  tea.  R.  D.  Trimble, 
Richmond,  Va.  An  annular  band  bear¬ 
ing  the  words  “Potentate  Comprest  Tea” 
and  inclosing  a  monogram  “P  C  T,” 
with  a  representation  of  a  portion  of  a 
hand  upon  a  portion  of  the  band  hold¬ 
ing  a  disk,  upon  which  is  a  monogram. 

For  coffee,  tea,  flavoring  extracts  and 
spices.  E.  R.  Webster,  Cincinnati,  Ohio. 
The  word  “Rockwood.” 

For  condensed  milk.  Mohawk  Con¬ 
densed  Milk  Co.,  Rochester,  N.  Y.  The 
words  “Sweet  Clover.” 

For  coffee,  tea,  spices,  pepper  and 
mustard.  O’Donohue  Coffee  Co.,  New 
York,  N.  Y.  The  words  “5th  Ave.” 

For  tea.  Foley  Bros.  &  Kelly,  St. 
Paul,  Minn.  The  words  “The  Royal 
Chop.” 


Federal  Food  Department 
Reverses  Itself  Again. 

Ruling  Against  Artificially  Colored 
French  Vegetables  Will  Not  Become 
Effective  January  1st.  Matter  Will  be 
Decided  by  President’s  Experts. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Washington,  D.  C., 

December  24,  1908. 

Another  instance  of  the  lack  of 
harmony  in  the  Federal  Food 
Department  is  the  announcement 
made  this  week  that  the  ruling  ex¬ 
cluding  artificially  colored  French 
vegetables  from  admission  to  the 
country  is  not  after  all  to  go  into 
effect  on  January  1st,  as  published 
ast  week.  The  whole  matter  is 
now  to  be  referred  to  Roosevelt’s 
Board  of  Experts  for  determina¬ 
tion.  Holt. 


The  Buffalo  Cereal  Co. 

Do  you  ever  stop  to  consider  how 
much  more  money  you  can  make  by 
handling  rolled  oats  in  bulk  than  in  pack¬ 
ages?  The  Buffalo  Cereal  Co.,  of  Buf¬ 
falo,  N.  Y.,  manufacture  rolled  oats,  the 
quality  of  which  is  the  superior  of  any 
in  the  market;  they  also  manufacture 
granulated  and  table  yellow  corn  meal  of 
the  highest  grade.  Your  jobber  will  sup¬ 
ply  you.  James  &  Washington  are  their 
Philadelphia  representatives. 
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TM«  Department  ia  devoted  to  tfee  criticism 

advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
npon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  The;  will  be  filed  in  their 
order  end  taken  np  according  to  strict  rotation. 

I  am  glad  to  be  able  to  repro¬ 
duce  this  week  an  advertisement 
along  a  line  which  I  have  often 
recommended,  but  which  I  very 
seldom  see.  I  mean  an  advertise¬ 
ment  which  devotes  itself  entirely 
to  one  line,  taking  up  different 
brands  and  explaining  the  differ¬ 
ence  between  them.  Take  coffee, 
the  subject  of  the  advertisement 
to  be  reproduced.  Consumers 
like  different  varieties  of  coffee ; 
if  that  were  not  so  there  would 
be  no  need  of  so  many  grades. 
Some  like  a  full-bodied  coffee, 
others  a  strong  coffee  like 
Rio,  and  so  on.  It  seems 
perfectly  obvious  that  in  ad¬ 
vertising  any  coffee,  whether 
by  the  actual  name  of  the  grade 
or  by  some  name  like  ‘‘Perfect,” 
which  means  nothing,  it  would 
lead  to  better  results  if  the  char¬ 
acteristics  should  be  set  forth. 
It  conveys  no  information  to  call 
it  aromatic,  delicious  and  so  on. 
A  good  example  of  what  I  mean 
is  a  certain  brand  of  soap,  the 
name  of  which  I  have  forgotten 
— I  think  it  was  “Monkey”  soap. 
In  every  advertisement  published 
for  this  appeared  the  words : 
“Won’t  Wash  Clothes.”  In  ad¬ 
dition  to  helping  consumers  to  a 
choice,  such  an  explanation  is  in 
the  advertiser’s  interest  to  a  large 
degree,  because  it  prevents  mis¬ 
takes  which  may  give  the  goods 
a  black  eye. 

'fc  'i' 

Take  a  grocer  who  has  a  blend 
of  Rio  under  a  fancy  name.  By 
persuasive  advertising  he  sells  a 
pound  to  a  customer  who  has  al¬ 
ways  bought  Santos,  or  Mocha 
and  Java.  The  Rio  blend  will  not 
suit  at  all,  and  no  more  will  be 
bought.  More  than  that,  the  cus¬ 
tomer  will  be  loath  to  accept  the 
dealer’s  next  invitation  to  try  new 
things.  If  he  had  said  in  his  ad¬ 
vertising:  “This  is  a  strong, 
heavy,  full-bodied  coffee,  and 
those  who  don’t  like  strong  coffee 
)  shouldn’t  buy  it,”  he  would  have 
avoided  just  such  mistakes. 


The  advertisement  I  am  to  re¬ 
produce  attempts  to  do  this,  and 
does  it  very  fairly.  It  might 
have  gone  a  little  further  along 
the  line  of  description,  but  what 
it  did  will  serve  a  good  purpose. 
The  original  measured  io  inches 
double  column : — 


This  is  good  advertising  and 
ought  to  have  gotten  returns.  I 
don’t  altogether  like  the  way  it 
is  displayed.  It  looks  just  a  little 
countrified,  though  much  better 
than  many  of  the  grocery  adver¬ 
tisements  that  come  to  this  table. 
The  head  could  possibly  have 
been  a  little  more  pointed,  some¬ 
thing  like  “How  to  Choose 
Coffee,”  or  “You  Wouldn't  Like 
Some  of  Our  Coffee.” 


North  Dakota  Food  Commissioner 
Will  Push  Bleached  Flour  Ruling. 

“I  intend  to  make  a  test  case 
under  the  bleached  flour  ruling 
|  made  by  Secretary  Wilson,  and 


will  do  everything  in  my  power 
to  keep  the  product  out  of  the 
State  of  North  Dakota,”  said 
Prof.  E.  E.  Ladd,  Pure  Food 
Commissioner  of  North  Dakota, 
during  the  week.  “Of  course  I 
will  give  the  millers  plenty  of  time 
to  dispose  of  the  bleached  flour 


they  now  have  on  hand.  I  will 
also  try  to  get  the  hearing  set  for 
Fargo.  While  Secretary  Wilson 
gives  the  millers  six  months  to 
dispose  of  the  product  now  on 
hand  and  states  that  no  prosecu¬ 
tions  will  be  recommended,  he 
does  not  guarantee  them  immun¬ 
ity  from  prosecution,  and  after  a 
reasonable  time  I  will  try  and 
prevent  the  shipment  of  bleached 
flour  to  North  Dakota.”  “The  de¬ 
cision,”  said  Prof.  Ladd,  “was  as 
1  expected  it  to  he,  as  I  could  not 
see  where  the  millers  had  any 
chance  of  winning  out  in  the 
hearing  from  the  evidence  pre¬ 
sented.  It  is  the  most  important 


ruling  ever  made  by  the  Depart¬ 
ment  of  Agriculture  and  will 
affect  almost  every  person  in  the 
United  States.  It  will  also  be  of 
great  benefit  to  the  millers  of 
North  Dakota  if  they  take  hold  of 
the  advantage  offered.  They  can 
make  whiter  and  better  flour  of 
the  fife  and  blue  stem  wheats 
raised  in  this  State  than  can  be 
made  from  any  other  wheat 
raised,  and  they  should  profit  by 
this  decision  by  selling  their 
product  in  the  Eastern  States.” 


Imported  Food  Stuff's  Held  Up 

Better  than  Other  Imports. 
_  # 

In  Nearly  Every  Line  of  Imported 
Manufactured  Materials  Depression 
in  United  States  Brought  Lower 
Range  of  Prices.  Food  Stuffs  an 
Exception. 

Special  Correspondence  of  “Grocery  World  and 
General  Merchant.” 

W ashington,  D.  C., 

December  24,  1908. 
Falling  prices  for  imports  and 
rising  prices  for  exports  are  de¬ 
clared,  by  the  annual  report  of 
the  Chief  of  the  Bureau  of  Sta¬ 
tistics  of  the  Department  of  Com¬ 
merce  and  Labor,  to  be  a  charac¬ 
teristic  of  the  foreign  trade  of  the 
United  States  in  the  fiscal  year 
1908. 

Foodstuffs  do  not.  share,  as  a 
rule,  in  the  decline  in  values, 
either  as  to  imports  or  exports, 
which  is  characteristic  of  manu¬ 
facturers’  materials.  The  average 
import  price  of  coffee  in  1908  was 
7.6  cents  per  pound,  against  7.9 
cents  in  the  preceding  year;  of 
raw  sugar  not  above  No.  16  Dutch 
standard  in  color,  2.38  cents  per 
pound,  against  2.11  cents  in  the 
preceding  year;  and  of  tea,  17.3 
cents  per  pound,  against  16. 11 
cents  per  pound  in  1907;  while  in 
manufacturers’  materials  nearly 
all  lines  show  a  decided  falling 
off  in  value  as  compared  with  the 
year  before. 

On  the  export  side,  corn  shows 
an  average  export  price  of  64.7 
cents  per  bushel,  against  53  cents 
in  1907;  wheat,  99.3  cents  per 
bushel,  against  79  cents  in  1907; 
bacon,  10.5  cents  per  pound, 
against  10.6  cents  per  pound  in 
1907;  and  lard,  9.1  cents  per 
pound  in  1908,  against  9.2  cents 
per  pound  in  the  preceding  year. 

Holt. 


Western  Bellflower  apples  aver¬ 
age  $1.50  per  box.  The  demand 
|  is  fair. 


This  is  AH  About 
Colfee 

Our  claim  is  a  big  one.  As 
coffee  men  we  are  first.  First 
in  big  selling.  First  in  qual¬ 
ity.  First  in  downright  value. 

The  last  two  facts  are  the 
facts  that  interest  you.  What 
do  you  care  whether  we  sell  a 
ton  of  coffee  a  week  or  a  ton 
a  day. 


You’re  AHer  the  Goods 


FIRST  IN  QUALITY  . — Every  man  and  every  girl  con¬ 
nected  with  our  concern  knows  that  the  coffee  we  sell  at  25c. 
a  pound  is  simply  unequaled  at  this  price.  This  firm  knows  it. 
The  man  that  is  writing  this  knows  it  and  has  PROVED  it — 
proved  it  time  and  again. 

We  want  you  to  understand  that  we  are  in  earnest  about 
this.  Our  faith  in  this  coffee  is  as  fixed  as  the  morning  light. 
So  is  the  faith  of  those  that  are  using  it.  So  will  your  faith 
become  when  YOU  begin  to  use  it. 

State  House  Coffee  at  25c.  the  pound  has  the  character  of 
smoothness.  It  is  a  mild  coffee.  It  is  a  coffee  suited  to  people 
who  are  of  a  nervous  temperament.  It  is  soothing,  delicate, 
rich,  and  can  be  used  in  any  reasonable  quantity  by  any  per¬ 
son  without  the  slightest  ill  effect. 

Mara-Mexican  is  stronger,  has  a  “heavier  body”  as  Urn 
growers  term  it.  and  has  'now  become  the  favorite  of  any  num¬ 
ber  of  people — men  especially  who  enjoy  and  who  need  f$is 
God-given  stimulation  Mara-Mexican  is  a  studied  blend 
worked  out  to  a  perfect  nicety,  every  grain  interblending  so 
thoroughly  that  the  whole  is  a  thing  of  coffee  greatness — 
Greatness  is’ the  word. 

New  Corgress  is  also  in  the  mild  class  of  pure  coffees.  It 
is  a  very  mellow  coffee.  In  the  cup  it  has  the  peculiarity  of 
brewing  a  beautiful  golden  color.  The  aroma  is  delightful. 
The  flavor  suggests  everything  that  the  coffee  is  —selected  beans 
of  remarkable  grades.  To  those  that  enjoy  this  peculiar  mel¬ 
lowness.  this  golden  color,  this  unusual  flavor,  we  say  buy  New 
Congress. 

Dining  Room. — This  Dining  Room  Coffee  is  what  Philadel¬ 
phia  people  call  the  “aristocrat’s  cup.”  Being  35c.  a  pound, 
you  naturally  expect  something  very  unusual.  And  you  get  it. 
Blended  with  Dining  Room  are  the  very  finest  drinking  coffees 
in  the  world.  A  true  after  dinner  drink.  Perfect  in  quality. 
Perfect  in  age,  in  aroma,  in  roasting,  in  everything. 


PRICES  WITH  FREE  STAMPS 

State  House  . 25c.  tb.,  20  S.  &  H.  Stamps  Free 

Mara-Mexican  . 25c.  lb.,  20  S.  &  H.  Stamps  Free 

New  Congress  . 30c.  tb.,  30  S.  &  H.  Stamps  Free 

Dining  Room  . 35c.  ft.,  40  S.  &  H.  Stamps  Free 
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PATENTS 

obtained  on  inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

ff.  W.  BISHOP 

ATTORNEY  AT  LAW 

90S  C  St.,  IV.  IV.,  Washington ,  O.  G. 


FLI-STIKON 

THE  FLY  RIBBON 

The  Greatest  Fly  Catcher  in  the  World 
Retails  at  5c.  $4  80  per  gross 

The  Fly  Ribbon  Mfg.  Co.,  New  York 
Order  from  your  jobber 


THE  BLOOKER  FLAVOR 

is  something  fine.  You  enjoy  the  primary 
exhilaration,  but  you  send  your  enjoyment  ’way 
up  when  you  begin  to  appreciate  the  food-worth 

American  Depot,  No.  46  Hudson  Street,  New  York 


PURE  CALIFORNIA  FRUITS 

We  put  up  every  season  California  fruits  in  the  form  of 
jams,  marmalades  and  preserves.  In  these  there  is  nothing 
but  the  fruit  named  on  the  label  and  pure  granulated  sugar. 
We  have  at  this  time  the  following  varieties  in  one-pound  glass 
jars,  and  in  half-gallon  stone  crocks,  at  $4.25  a  case  for  2  dozen 
glass  jars,  or  $4.40  a  case  for  one  half-dozen  stone  jars; 
ORANGE,  GRAPEFRUIT,  BLACKBERRY,  PLUM,  FIG, 
GRAPE  (glass  only),  TOMATO  (glass  only),  APRICOT 
(stone  only),  freight  paid  to  you  in  5  case  lots.  Try  5  cases 
and  if  it  isn’t  all  right,  we’ll  pay  your  money  back. 

H.  P.  D.  KINGSBURY*,  Redlands,  California. 

(Where  the  oranges  come  from.) 


They  Are  Worth  Having 


and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 

Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDINO 

COSHOCTON,  OHIO 


The  Only  Complete  BUTTER  CUTTING  and  PRINTING 

Machine  111*  World 


MADE  IN  THREE  SIZES 

The  only  machine  that 
prints,  gauges  weights  ab¬ 
solutely  fine  and  takes 
care  of  all  parts. 

No  hand  press  or  other 
devices  needed. 

SEN  i  FOR  CATALOGUE 

AMERICAN  BUTTER  CUTTING  MACHINE  CO. 

21  Jay  Street  -  New  York  City,  N  Y. 


Borrowing  from  Your  Bank  Account. 

I  didn’t  hustle  much  last  week, 
but  I  did  happen  in  one  good- 
sized  general  store  not  far  from 
Philadelphia.  I  wanted  the  pro¬ 
prietor  to  make  a  noise  like  an 
order,  but  he  wasn't  buying  any¬ 
thing  until  after  the  first  of  the 
year. 

Seeing  that  nothing  was  doing 
in  the  business  line  I  punished 
him  by  unloading  some  conver¬ 
sation  on  him. 

"Well,  how’s  the  year  treated 
you?”  I  asked  him. 

"Oh,  it’s  been  a  pretty  good 
year."  he  said.  “Not  quite  as 
good  as  it  ought  to  have  been, 
maybe,  but  still  I  can’t  complain. 
There’s  one  thing  about  it, 
though,  that  I  don’t  like — my 
stock  shows  too  much  increase 
over  a  year  ago.  It  seems  as  if 
I  have  to  say  that  every  year.  I 
can't  seem  to  keep  the  stock  down 
to  clean,  hard  pan.” 

“How  much  stock  have  you 
got  here?”  I  asked  him. 

“I  can’t  tell  exactly,”  he  said, 
“but  it  would  come  close  to 

a 

$5,000.” 

“And  how  much  business  do 
you  do?” 

"I  did  about  $25,000  this  year,” 
he  said. 

"Too  little  business  or  too  much 
stock,”  I  suggested.  “You  cer¬ 
tainly  oughtn’t  to  have  to  invest 
$5,000  in  stock  to  do  $25,000 
worth  of  business.” 

“I  know  1  oughtn’t,”  he  re¬ 
plied,  “and  1  don’t.  A  lot  of  that 
stock  is  dead — ain’t  moving  at 
all.  I'll  bet  a  dollar  I  could  do 
as  much  business  on  half  the 
stock.  The  trouble  is  how  to  get 
it  down  and  then  keep  it  down. 
I’ve  been  in  business  here  twelve 
years.  Some  of  that  stuff  dates 
back  to  my  first  year.” 

“Ever  tried  to  push  it  out?”  I 
asked. 

“Oh,  I’ve  occasionally  made 
some  effort,"  he  answered.  “But 
it  don't  seem  to  work.  It  seems 
to  pile  up  faster  than  it  goes  out.” 

I  told  this  fellow  that  I  knew 
a  great  swad  of  cases  like  this. 
I’ve  been  in  a  whole  lot  of  gen¬ 
eral  stores,  and  I  know  what  I’m 
talking  about  when  I  say  that 


— 

not  one  out  of  ten  has  a  live  stock 
clean  through.  I  know  one  store 
that  does  only  $20,000  worth  of 
business  on  a  $7,500  stock  !  Think 
of  it !  This  store  is  for  sale.  Are 
eager  buyers  stepping  on  each 
other’s  feet  to  get  it?  Answer, 
no. 

The  great  tendency  in  a  genera! 
store  is  for  the  stock  to  pile  up 
on  you.  Same  tendency  in  a  gro¬ 
cery  store,  too,  but  it’s  worse  in  a 
general  store,  because  there’s  a 
lot  more  lines. 

We  talked  the  thing  over  a 
while,  and  then  I  told  this  man 
what  some  of  the  best  general 
storekeepers  I  know  do. 

“They  never  let  a  thing  stay 
with  ’em  more  than  a  year,”  I 
said.  “Take  one  case  I  know  of  in 
particular.  The  man  I  mean  had 
the  same  trouble  you  do.  He’d 
buy  a  lot  of  stuff,  and  some  of  it 
would  lag  behind  and  dribble  by 
dribble  it  mounted  up  until  he 
was  being  just  about  choked  to 
death  with  dead  stuff.  He  was 
doing  a  crack-a-jack  business  yet 
never  seemed  to  have  any  money. 

“Finally  he  took  a  tumble  and 
he  made  up  his  mind  that  right 
after  January  1st  every  year  he’d 
have  a  round-up  and  the  lazy  part 
of  the  stock  would  have  to  git 
up  and  git.  Every  year  since 
that  he’s  carried  that  out.  He 
has  a  special  sale  or  a  rummage 
sale  or  a  bargain  sale — I  don’t 
know  what  he  calls  it — every 
January,  and  all  of  the  dead  stock 
has  to  go.  If  he  can’t  sell  it — 
though  he  tells  me  he  usually  can. 
for  something — he  gives  it  away. 
You  know  there  are  a  lot  of  things 
whose  room  I’d  rather  have  than 
their  company.” 

A  live  merchant  told  me  only 
a  week  or  so  ago  that  he  could 
sell  anything  during  January. 

“At  a  price,”  I  added. 

“Sure ;  that’s  what  I  mean,”  he 
replied.  “The  people  are  looking 
for  bargains,  and  a  lot  of  ’em 
wait  to  buy  a  whole  lot  of  things 
until  after  the  holidays,  when  re¬ 
ductions  are  sure  as  shooting. 
Then  there's  a  whole  lot  of  Christ¬ 
mas  money  to  be  spent,  and  the 
smell  of  the  bargain  does  the  rest. 
Yes,  sir,  I  can  sell  anything  in 
January  and  February.  I  may 
not  make  much  money  on  it, 
understand  ;  in  fact  I  may  make 
nothing — I  may  lose.  But  I  can 
get  rid  of  it  and  get  ^ome  of  my 
money  back,  anywav.  That’s  ; 
better  than  giving  the  stuff  shelf 
room  year  after  year.” 
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Nailing  a  Lie 


For  many  years  we  have  known  that  attempts  were  being 
made  to  confuse  us  with  so=called  “retail  mail  order  houses,” 
and  to  carry  the  impression  that  we  sell  to  persons  who  are 
not  merchants. 

Preferring  to  believe  that  this  was  done  through  an  honest 
lack  of  knowledge  of  our  business,  we  have  until  now  kept  silence. 

We  have  reluctantly  come  to  believe  that,  in  some  instances 
at  least,  the  offense  is  committed  with  deliberate  intent  to  deceive 
and  we  shall  therefore  speak  plainly. 

When  we  say  “We  sell  to  merchants  only”  we  mean  it  in 
the  broadest  possible  sense :  We  deal  only  with  storekeepers  who 
buy  and  sell  the  lines  we  handle. 

Anyone  who  says  we  knowingly  sell  goods  or  send  catalogues 
to  anyone  but  legitimate  merchants,  says  that  which  is  false  in 
every  particular. 

We  doubt  whether  any  other  wholesale  concern  in  the  country 
goes  to  so  great  pains  and  expense  to  limit  its  dealings  and  its 
catalogues  to  merchants  entitled  to  buy  at  wholesale. 

It  would  be  as  absurd  for  us  to  accept  orders  from  consumers,  as 
it  would  be  for  you  merchants  to  buy  of  the  retail  mail  order  houses. 

If  any  traveling  salesman,  or  anyone  else,  ever  again  insinuates 
that  we  sell  to  anyone  but  merchants,  we  beg  that  you  will  show 
him  this  article  and  challenge  him  to  cite  one  particular  instance 
in  support  of  his  claim. 

If  in  the  future,  your  good  sense,  not  less  than  our  good 
faith,  is  insulted  by  the  repetition  of  this  falsehood,  you  will  do  us 
a  favor  if  you  will  write  us  the  facts. 


Butler  Brothers 

Exclusive  wholesalers  of  general  merchandise.  New  York,  Chicago,  St.  Louis,  Minneapolis 
with  complete  sample  houses  at  Baltimore,  Omaha,  San  Francisco  and  Dailai 
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There  never  was  anything  truer 
than  that.  Just  think  of  the  gen¬ 
eral  storekeeper  who  has  the 
$5,000  stock.  He  says  he  can  do 
the  same  business  on  half  as 
much — that  means  he  has  $2,500 
dead  stuff  on  his  shelves,  getting 
deader  every  minute.  Say  that 
that  averages  up  an  investment 
of  $1,000  a  year  for  the  twelve 
years  lie’s  been  in  business — lie’s 
lost  $720  in  interest  alone !  And 
the  principal  getting  less  and  less 
every  year ! 

Great  hen,  how  can  he  be  com¬ 
fortable  ? 

I  know  what  I’d  do,  all  right. 
I’d  go  over  everything  in  my  store 
on  the  first  day  of  January. 
Everything  that  had  been  tried  on 
the  dog  and  made  the  dog  sick  I’d 
yank  out  and  put  by  itself,  and 
when  I  had  the  store  cleaned  out 
I’d  have  the  hottest  special  sale 
I  could  cook  up.  Before  it  was 
over  all  the  truck  would  have 
melted  out  and  I’d  have  some 
money  to  show  for  it  anyway. 

Takes  nerve.  Sometimes  you've 
got  to  cut  deep.  Not  always, 
though.  A  friend  of  mine  who 
does  this  bought  in  February  one 
year  a  lot  of  dishes.  They  were 
some  sort  of  a  bum  English  pat¬ 
tern  that  was  supposed  to  be  hot 
stuff.  I  saw  ’em — never  saw  any¬ 
thing  so  ungodly  ugly  in  all  my 
life.  He  paid  $18.75  f°r  ^ie  din¬ 
ner  sets  and  tried  to  sell  ’em  for 
$30. 

Couldn’t  sell  a  set.  Nobody 
could  swallow  ’em.  He  put  the 
price  down  and  down — nothing 
doing.  Finally  one  January  he 
made  up  his  mind  to  kick  ’em  out 


at  any  old  price  and  he  marked 
’em  down  to  $6  and  sold  most 
of  ’em  to  a  dago  boarding 
house. 

After  holding  on  two  years ! 
But  wasn’t  it  better  to  have  $6  in 
cash  than  $18.75  running  up  inter¬ 
est  on  you? 

Everything  in  your  store  is  a 
loan  from  your  bank  account. 
The  longer  it  loafs  there  the  more 
interest  you  pay  and  the  more 
chances  you  lose  to  be  doing 
things  with  the  principal. 

I'll  bet  ten  thousand  dollars  I’m 
right. 

The  Stroller. 


Getting  Nearer  to  Producing 
All  Our  Sugar. 

Nearly  a  Fourth  of  Sugar  Consumed 
Here  Last  Year  Was  Home-made, 
and  Nearly  a  Fifth  Was  from  Our 
Own  Islands.  Sixty-one  Per  Cent, 
from  Abroad. 


Special  Correspondence  of  “Grocery  World  and 

General  Merchant.” 

Washington,  D.  C., 

December  24,  1908. 

The  average  citizen  of  the 
LTnited  States  consumes  half  his 
own  weight  in  sugar  every  year, 
and  the  sugar  bill  of  the  country 
aggregates  a  million  dollars  for 
every  day  of  the  year. 

These  assertions  are  justified 
by  a  statistical  statement  just  pre¬ 
pared  by  the  Bureau  of  Statistics 
of  the  Department  of  Commerce 
and  Labor,  showing  a  total  con¬ 
sumption  of  from  6  to  7  billion 
pounds  a  year,  the  total  for  the 
latest  year,  1907,  being  7,089,- 


667,975  pounds.  Calculating  this 
enormous  total  at  the  average  re¬ 
tail  price  of  sH  cents  per  pound 
we  get  a  total  of  $372,000,000  as 
its  cost  to  the  consumer,  or  more 
than  a  million  dollars  for  each  of 
the  365  days  of  the  year.  Divid¬ 
ing  this  total  of  7,089,667,975 
pounds  by  the  1907  figures  of 
population  we  get  an  average  con¬ 
sumption  for  1907  of  823/s  pounds 
per  capita. 

One-fifth  of  this  enormous  total 
of  7,000,000,000  pounds,  speaking 
now  in  very  general  terms,  is  pro¬ 
duced  at  home,  one-fifth  is 
brought  from  our  own  islands,  and 
the  remaining  three-fifths  from 
foreign  countries.  Speaking  more 
accurately,  the  Bureau  of  Sta¬ 
tistics  statement  shows  that  21.3 
per  cent,  of  the  sugar  consump¬ 
tion  of  the  country  in  1907  was 
of  home  production,  17.7  per  cent, 
from  our  own  islands,  and  the  re¬ 
maining  61  per  cent,  came  from 
foreign  countries.  The  home 
product  amounted  to  1,511  mil¬ 
lion  pounds,  that  brought  from 
the  islands  1,254  million  pounds, 
and  that  from  foreign  countries 
4,367  million  pounds.  Of  the 
1,511  million  pounds  produced  at 
home,  544  millions  was  produced 
from  cane  and  967  millions  from 
beets.  Of  the  1,254  million 
pounds  brought  from  our  own 
islands,  408  millions  was  from 
Porto  Rico,  821  millions  from 
Hawaii,  and  25  millions  from  the 
Philippines.  Of  the  4,367  millions 
pounds  brought  from  foreign 
countries,  3,236  millions  was  cane 
sugar  from  Cuba,  732  milions 
from  other  cane  sugar  countries, 


and  398  millions  beet  sugar  pro¬ 
duced  in  Europe.  Meantime  43 
million  pounds  were  exported, 
leaving  the  total  consumption  at 
home,  as  above  indicated,  over  7 
billion  pounds. 

The  increase  in  the  production 
of  beet  sugar  in  the  United  States 
has  been  very  rapid  in  recent 
years.  A  decade  ago,  in  1897, 
the  production  of  beet  sugar  was 
about  84  million  pounds,  against 
644  million  pounds  of  cane  sugar. 
Five  years  later,  in  1902,  the  beet 
sugar  production  was  369  million 
pounds,  against  729  million 
pounds  of  cane  sugar;  in  1907, 
beet  sugar  production  was  967 
million  pounds,  against  544  mil¬ 
lion  pounds  of  cane  sugar,  the 
beet  sugar  production  of  1907 
being  greater  than  that  of  cane 
sugar  in  any  year  in  the  history 
of  the  country. 

Holt. 


What,  One  California  Grocer  Did 
With  Cream  of  Wheat. 

The  firm  of  Wilkes,  Pearson, 
Knutzen  Co.,  one  of  the  largest 
retail  grocery  firms  of  Stockton, 
Cal.,  writes  the  “Advocate”  on 
the  Cream  of  Wheat  controversy 
as  follows : — 

Regarding  the  stand  of  the  Cream 
of  Wheat  Co.  we  feel  this  should  be 
given  all  the  publicity  possible,  and 
if  the  grocers  use  their  influence  and 
instruct  their  salesmen  as  they 
should,  they  should  be  able  to  cut 
out  this  article  entirely.  Since  read¬ 
ing  of  the  attitude  taken  by  the 
Cream  of  Wheat  people,  we  have 
ceased  selling  this  article  entirely, 
as  have  also  several  of  our  com¬ 
petitors  in  business  here.  Concerted 
action  along  these  lines  will  soon 
have  the  desired  effect. 

Yours  truly, 

Wilkes,  Pearson,  Knutzen  Co. 


CRUISER  BRAND 


HIGH-GRADE  CANNED  GOODS 


^tfOSTER^ 

TwvMe  - — 

*%6C|RS. 

208  N  DEL AWARE  AVEi 

;  *-  AND- 

209  N.  WATER  ST 


CRUISER  BRAND  Tomatoes,  selected  from  choicest  New  Jersey 
stock,  finest  goods  packed,  extra  weight  cans,  averaging  2  lbs.,  12 

ozs.,  we  challenge  competition.  Price,  per  doz. ,  . $1.15 

CRUISER  BRAND  Corn,  choicest  New  York  State  stock,  Fancy 

Grade,  a  fine  corn,  guaranteed  to  please.  Price,  per  doz.,  ....  .85 

CRUISER  BRAND  Small  Sifted  Peas.  Extra  choice  quality,  early 
packing,  small  and  tender.  Price,  per  doz., . .  1.65 

CRUISER  BRAND  Telephone  Sugar  Peas.  This  is  an  extra  fine 
quality  large  sugar  pea,  Telephone  variety,  one  of  the  most  popular 

peas  in  the  market.  Price,  per  doz. .  1.40 

CRUISER  BRAND  Early  June  Peas.  An  extra  quality  Early  June 

Pea,  sifted  and  of  fine  flavor.  Price,  per  drz., .  1.10 

KIRK,  FOSTER  &  CO. 


CRUISER  BRAND  Stringless  Beans.  Extra  choice  quality,  young 
and  tender,  and  packed  for  the  finest  trade.  Price,  per  doz.,  .  .  .  $1.50 

CRUISER  SMALL  LIMA  BEANS.  These  are  a  choice  variety  small 
Lima  Beans,  about  the  size  of  your  thumb  nail.  They  are  selected  and 
packed  with  great  care,  being  strictly  high  grade.  Price,  per  doz.,  .  .  1.45 

CRUISER  SUCCOTASH.  A  choice  dish,  being  strictly  high  grade. 

Made  of  the  choicest  varieties  of  Corn  and  Lima  Beans.  Price,  per  doz.,  1.25 
CRUISER  WHITE  WAX  STRING  BEANS.  This  is  an  extra  qual¬ 
ity  Golden  Wax  Stringless'  Bean.  Finest  variety  of  its  kind  and 
highly  recommended.  Price,  per  doz., .  1.40 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard 
Ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  Into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Holiday  Display  of  Groceries. 


This  window  (originally  taken 
from  the  “Merchants’  Record  and 
Show  Window”),  altered  to  suit 
our  window  and  our  line  of  goods, 
made  a  swell  display,  the  best,  I 
think,  in  this  part  of  the  town. 

The  arch,  which  constituted 
part  of  the  background,  was  made 
of  the  sides  of  boxes ;  the  whole 
was  covered  with  heavy  wrapping 
paper,  put  on  while  wet,  which 


caused  it  to  stretch  when  it  be¬ 
came  .dry.  The  columns  were 
each  made  from  two  wooden 
circles  of  equal  size  nailed  to  the 
edges.  See  illustration  below  : — 


The  arch  was  covered  with 
white  cheese  cloth;  pink  cheese 
j  cloth  was  plaited  from  the  rear  of 
!  the  window  to  the  arch  in  the 
1  form  of  a  sunburst,  and  in  this 


space  was  stacked  a  pyramid  of 
nuts. 

The  remainder  of  the  display 
was  composed  principally  of  fancy 
bottled  and  canned  goods,  dates, 
figs,  raisins,  currants,  etc.,  which 
was  arranged  at  the  base  of  the 
arch  and  on  the  floor  of  the  win¬ 
dow. 

The  bottom  and  sides,  by  the 
way,  were  covered  with  cotton 
covered  with  diamond  dust.  The 


arch  was  trimmed  with  dark 
green  festooning. 

Charles  W.  Loop. 
Northeast  corner  Dauphin  and 
Gratz  streets,  Phila.,  Pa. 


With  Fierce  Denunciation  Missouri 
Ousts  Standard  Oil  Co. from  Doing 
Business  Within  Her  Borders. 

The  Waters-Pierce  Oil  Co.,  of 
St.  Louis,  a  mask  of  the  Stand¬ 
ard,  is  ordered  dissolved,  and  the 
Standard  Oil  Co.,  of  Indiana,  and 
the  Republic  Oil  Co.,  another 
mask,  are  ousted  from  the  State 
of  Missouri  and  forbidden  ever 
again  to  do  business  in  the  State, 
by  a  decision  handed  down  on 
Tuesday  last  by  the  Supreme 
Court  of  Missouri.  In  addition, 
each  company  is  fined  $50,000. 
The  decree  against  the  Waters- 
Pierce  Co.  is  tempered  by  the 
proviso  that  it  may  continue  in 


business  if,  by  January  15,  1909, 
it  can  show  to  the  court  that  it 
has  taken  steps  to  operate  as  an 
independent  concern  and  has  sat¬ 
isfied  the  judgment  against  it. 
The  other  companies  are  given 
until  March  1,  1909,  to  wind  up 
their  affairs  in  the  State.  The 
court  finds  that  the  companies 
conspired:  1.  To  regulate  and  fix 
prices  to  retail  dealers.  2.  To 
control  and  limit  the  trade  in  the 
refined  products  of  petroleum. 

3.  To  control  and  limit  and  pre¬ 
vent  competition  in  the  buying 
and  selling  of  these  products. 

4.  To  deceive  and  mislead  the 
public  into  the  belief  that  they 
were  separate  and  distinct  cor¬ 
porations  pursuing  independently 
their  business  as  legitimate  com¬ 
petitors.  In  the  principal  opinion 
Judge  Woodson  says:  “This 
record  abounds  in  instances  where 
this  unlawful  combination  has 
withered  the  energies  of  competi¬ 
tors,  blighted  individual  invest¬ 
ments  in  legitimate  business, 
driven  small  and  honest  dealers 
out  of  business  for  themselves 
and  have  made  them  ‘hewers  of 
wood  and  drawers  of  water’  for 
the  Trust;  and  has  reduced  the 
price  of  petroleum  and  at  the 
same  time  has  raised  the  cost  of 
the  various  finished  products 
thereof  to  the  great  detriment  of 
the  producers  of  the  raw  material 
and  to  the  consumer  of  the  manu¬ 
factured  products  thereof.” 


MAGAZINE  NOTES. 


Anstey  Out-An«teyed. 

Not  since  F.  Anstey  penned  his  famous 
story  "Vice  Versa’’  has  a  more  amaz¬ 
ingly  fantastic  tale  been  evolved  than 
Grace  MacGowan  Cooke’s  new  novel, 
“The  Flight  of  Robert  Sevier,”  in  the 
January  "Lippincott’s.”  Sevier  is  the 
professor  of  chemistry  at  Unaka  College, 
and  in  love  with  the  daughter  of  the 
president  thereof.  He  has  happened  on 
a  most  marvelous  discovery — a  fluid 
which,  when  injected  into  a  living  body, 
renders  that  body  so  light  that  it  will 
float  through  the  air.  He  decides  that 
the  matter  must  be  kept  quiet  until  he 
has  perfected  his  invention,  so  that  it 
may  be  under  perfect  control,  and  with 
this  in  view  he  conducts  his  experiments 
in  secret — or  tries  to.  Then  his  troubles 
begin.  He  is  almost  locked  up  as  a 
lunatic,  nearly  forced  into  wedlock  with 
a  hag  of  the  mountains,  and1  gets  into  a 
number  of  other  harrowing  predicaments. 
In  the  end,  however,  his  invention  enables 
him  to  rise  above  his  troubles  and  take 
with  him  the  lady  of  his  choice.  A 
rarely  good  humorous  story  is  “The 
Flight  of  Robert  Sevier,”  and  the  man 
or  the  woman  who  can  read  it  without 
laughter  is  surely  fit  for  “treason,  strata¬ 
gems  and  spoils.” 

There  are  some  excellent  short  stories 
in  this  issue,  besides  several  notable 
special  articles,  including  one  on 
Whistler,  by  Harrison  S.  Morris.  “Wal¬ 
nuts  and  Wine”  is  even  funnier  than 
usual  this  month. 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $$  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


THE  GROCERY  MARKETS 

Tea. 

There  has  been  a  fair  demanc 
for  tea  during  the  past  week ;  in 
fact  rather  an  unusually  good  de¬ 
mand  considering  the  season. 
Prices  show  no  change  in  any 
grade,  neither  do  general  condi¬ 
tions.  The  market  is  in  every  re¬ 
spect  unchanged  from  last  week. 

Coffee. 

The  market  for  Brazil  coffee 
has  been  inclined  to  be  a  little 
bullish  during  the  past  week. 
Options  have  advanced  from  the 
recent  low  point  20  to  25  points 
and  actual  coffee  about  yi  cent. 
The  rumored  duty  on  coffee  is 
not  taken  seriously  by  anybody, 
the  general  belief  being  that  it 
will  not  be  considered  good  poli¬ 
tics  by  the  party  in  power  to 
adopt  any  such  course.  Specu¬ 
lators,  however,  have  utilized  the 
duty  talk,  but  with  very  little 
result.  The  actual  demand  for 
coffee  is  very  quiet,  owing  to  the 
holiday  season.  It  should 
broaden  after  January  1st.  The 
statistical  position,  however,  is 
against  any  bullish  movement, 
and  the  market  is  apt  to  move 
within  narrow  limits.  Mild  coffee 
is  about  steady  and  unchanged. 
Java  and  Mocha  are  steady  and 
unchanged. 

Sugar. 

The  raw  sugar  market  is  rather 
weak.  Cuban  holders  are  pushing 
new  crop  sugar  for  sale  at  a  low 
price — much  below  the  European 
quotations — although  the  season 
has  really  not  yet  opened.  This 
is  taken  to  mean  a  very  large 
crop,  and  this  is  having  its  influ¬ 
ence  upon  the  market.  Refined 
sugar  deemed  another  10  points 
during  the  week  and  is  in  fair  de¬ 
mand. 

Syrup  and  Molasses. 

Glucose  declined  another  ten 
points  during  the  week.  The 
recent  series  of  sharp  declines  in 
glucose  probably  have  some  com¬ 
petitive  cause.  Compound  syrup 
declined  1  cent  per  gallon  and  is 
in  fair  demand.  Sugar  syrup  is 
steady  to  firm  and  in  moderate 
demand.  Molasses  is  scarce  and 
good  grades  have  advanced  3 
cents  per  gallon  in  New  Orleans. 

Fish. 

The  fish  market  is  dull,  though 
mackerel  have  developed  more 
firmness  during  the  week.  This 
has  not  meant  any  actual  advance, 
though  some  New  York  holders 


are  a  little  higher  in  their  ideas. 
The  cause  of  firmness  at  a  dul 
season  is  the  growing  realization 
that  stocks  are  light  and  that  the 
low  prices  which  have  been  rul¬ 
ing  have  not  stimulated  the  de¬ 
mand.  Cod,  hake  and  haddock 
are  unchanged  and  quiet.  Salmon 
is  in  moderate  request  at  un¬ 
changed  prices.  Sardines  of  all 
grades  and  varieties  are  dull  anc 
unchanged  in  price. 

Canned  Goods. 

Tomatoes  are  still  showing- 
some  weakness,  and  plenty  can 
be  bought  at  67^2  cents.  Unless 
the  demand  springs  up  far  be¬ 
yond  the  present  volume,  there 
seems  to  be  no  hope  for  tomato 
prices.  Corn  is  dull  at  ruling 
prices.  Peas  are  unchanged  and 
quiet.  Peaches  are  unchanged 
and  dull.  Apples  are  quoted  at 
$2.50  for  anything  good  in  New 
York  State  gallons,  and  the  de¬ 
mand  is  light.  California  canned 
goods  are  quiet  and  inclined  to  be 
easy.  Small  Baltimore  canned 
goods  are  dull  and  unchanged. 

Dried  Fruits. 

Prunes  are  unchanged  on  last 
week’s  quotations  and  very  dull. 
Peaches  show  no  change,  but  are 
dull.  Apricots  are  scarce  and 
high ;  demand  fair.  Currants  are 
selling  actively  at  full  prices,  but 
will  soon  have  a  lull.  Raisins 
show  no  improvement  and^prices 
are  still  easy.  Citron  has  not  had 
the  demand  it  should  have  had 
at  this  season ;  prices  are  un¬ 
changed.  Dates  and  figs  active 
and  unchanged. 

Beans  and  Peas. 

Domestic  pea  beans  are  easier 
and  quite  dull.  Imported  pea 
beans  are  nominally  maintained  at 
previous  quotations,  but  the  de¬ 
mand  is  only  moderate.  Marrows 
are  also  weaker,  speaking  of  do¬ 
mestic,  but  imported  marrows  are 
still  on  a  basis  nearly  as  high  as 
domestic.  The  demand  is  light. 
California  limas  are  unchanged 
and  dull.  Split  yellow  peas  are 
unchanged  and  in  fair  demand. 
Green  and  Scotch  are  scarce  and 
firm  and  have  advanced  again  to 
$2.20  to  $2.30  respectively. 

Butter. 

The  supply  of  butter  is  very 
light.  The  receipts  have  fallen  off 
during  the  week,  and  the  active 
demand  for  all  grades  has  ad¬ 
vanced  prices  1  cent  per  pound 
both  on  solids  and  prints.  The 
demand  is  better  than  a  year  ago, 
while  the  supply  is  somewhat 


lighter.  Stocks  of  high  grade 
storage  butter  are  decreasing 
very  fast  and  a  firm  market  can 
be  looked  for  for  some  time  to 
come. 

Eggs. 

The  receipts  of  new-laid  eggs 
are  very  light  and  are  meeting 
with  a  ready  sale  at  an  advance 
of  3  cents  over  prices  of  a  week 
ago.  There  is  an  active  con¬ 
sumptive  demand,  and  it  looks 
like  continued  high  prices  and  a 
light  supply  for  some  days  to 
come,  unless  the  weather  turns 
soft. 

Cheese. 

The  cheese  market  is  steady 
and  unchanged.  There  is  only  a 
fair  consumptive  demand,  though 
normal  for  the  season,  and  the 
market  is  firmly  held.  Stocks  of 
storage  cheese  are  light;,  and  as 
the  storage  cost  was  high,  hold¬ 
ers  are  firm  in  their  ideas. 

Provisions. 

No  change  has  occurred  in  any¬ 
thing  in  the  provision  line  during 
the  past  week.  All  cuts  of 
smoked  meats  are  exceedingly 
dull  and  in  ample  supply.  The 
same  description  applies  to  both 
pure  and  compound  lard,  barrel 
pork,  canned  meats  and  dried 
beef. 

Poultry. 

The  extraordinary  demand  for 
turkeys  upset  all  expectations 
concerning  the  market  during  the 
week  and  caused  prices  to  reach 
28  cents,  which  breaks  all  rec¬ 
ords.  In  spite  of  large  receipts, 
the  demand  reached  out  for  more 
and  during  the  few  days  before 
Christmas  an  actual  scarcity  de¬ 
veloped  which  caused  prices  to 
advance  5  cents  over  the  week  be¬ 
fore.  Fowls,  ducks  and  geese 
were  also  in  good  demand,  and  in 


some  cases  prices  advanced  one 
cent  per  pound. 

Produce. 

Potatoes,  York  State,  85  to  90 
cents  per  bushel ;  Scotch,  $2.65 
per  sack,  demand  fair;  sweets, 
prime,  50  to  60  cents  per  basket ; 
culls,  35  to  40  cents  per  basket, 
demand  fair ;  carrots,  30  cents  per 
basket,  demand  poor;  York  State 
(Danish)  cabbage,  $2.10  to  $2.25 
per  barrel,  $28  to  $30  per  ton,  de¬ 
mand  fair;  yellow  turnips,  15  to 
20  cents  per  basket;  white,  123/2 
to  15  cents  per  basket,  demand 
fair;  beets,  2]/2  to  3  cents  per 
bunch,  demand  good ;  yellow 
onions,  40  to  50  cents  per  bas¬ 
ket  ;  white  pickling,  70  to  75  cents 
per  basket,  demand  good ;  Flor¬ 
ida  salad,  $2.50  per  basket ;  horse¬ 
radish,  $3  to  $3.50  per  barrel,  de¬ 
mand  fair  ;  watercress,  $2.50  to  $3 
per  barrel,  demand  poor ;  Penn¬ 
sylvania  .celery,  8  to  10  cents  per 
bunch ;  California  and  Kalama¬ 
zoo,  65  to  75  cents  per  bunch,  de¬ 
mand  good;  parsnips,  $1.25  to 
$1.50  per  barrel,  demand  fair; 
pumpkins  (Boston'squash),  $1.25 
to  $1.50  per  barrel,  demandapoor; 
Pennsylvania  spinach,  $1.50  to 
$1.75  per  barrel;  Southern,  $1  to 
$1.25  per  barrel,  demand  poor; 
oyster  plants,  23/2  to  3  cents  per 
bunch,  demand  poor;  hothouse 
radishes,  3JJ  to  4  cents  per  bunch, 
demand  fair. 

Green  Fruit. 

Apples,  kings,  $4.50  to  $5  per 
barrel ;  Baldwins,  $3.75  to  $4  per 
barrel ;  Hulbersons,  $3.75  to  $4 
per  barrel ;  Northern  Spy,  $3.75 
to  $4  per  barrel;  Bellflower,  $1.50 
to  $1.75  per  box;  Ben.  Davis,  $2 
to  $2.25  per  box;  Jonathan,  $2.50 
to  $3  per  box,  demand  fair; 
bananas,  large,  $1.35  to  $1.75  per 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


29 


I  bunch;  8-hands,  go  cents  to  $1.15 
per  bunch ;  7-hands,  65  to  85 
cents  per  bunch ;  6-hands,  50  to 
60  cents  per  bunch,  demand  good  ; 
red,  choice,  $2  to  $4  per  bunch, 
demand  fair;  oranges,  California, 
$2  to  $2.25  per  box;  India  River, 
$4  to  $5  per  box,  demand  good  ; 
tangerines,  $3.25  to  $3.50  per  box, 
demand  good ;  lemons,  California, 
$3  to  $3.25  per  box;  Messina, 
$2.50  to  $2.75  per  box,  demand 
fair;  pineapples,  $2  to  $2.25  per 
crate,  demand  fair;  limes,  80 
cents  per  hundred  ;  Florida  grape¬ 
fruit,  $3  to  $3.50  per  box,  demand 
fair. 

Nuts. 

Peanuts,  green,  choice,  y/2 
cents  per  pound ;  fancy,  5  cents 
per  pound;  jumbo,  6  cents 
per  pound;  roasted,  choice,  85 
cents  per  bushel;  fancy,  $1.25  per 
bushel;  jumbo,  $1.45  per  bushel, 
demand  fair;  almonds,  paper  shell, 
14  cents  per  pound;  soft  shell, 
13  cents  per  pound;  Brazils,  8jd 
cents  per  pound ;  filberts,  9% 
cents  per  pound;  pecans,  11 
cents  per  pound;  walnuts,  11 
cents  per  pound ;  mixed  nuts,  10 
cents  per  pound,  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 
Coffee. 

We  refer  to  our  last  report  of 
the  14th  ultimo.  The  receipts  at 
Santos'  during  November  were 
very  heavy,  but  since  the  begin¬ 
ning  of  this  month  a  sharp  falling 
off  has  been  encountered.  Our 
estimate  of  1234  million  bags  for 
Rio  and  Santos  combined  remains 
unchanged. 

✓The  deliveries  from  port  stocks 
in  Europe  and  United  States  dur¬ 
ing  November  this  year  reached 
record-breaking  figures,  amount¬ 
ing  to  a  little  over  1%  million 
bags.  Nevertheless,  the  total  de¬ 
liveries  since  the  first  of  July  are 
still  260,000  bags  behind  those  of 
last  year,  which  deficiency,  how¬ 
ever,  may  easily  be  made  up,  and 
it  is  fair  to  expect  that  the  world’s 
deliveries  for  the  current  crop 
year  will  be  fully  as  large,  if  not 
larger  than  they  were  last  year. 

The  “visible  supply”  statement 
made  up  by  our  exchange  as  of 
the  1st  inst.  shows  a  decrease  of 
about  50,000  bags,  whilst  it  should 
have  shown  an  increase  of  about 
xoo.ooo  bags. 

The  oft-repeated  £15,000,000 
sterling  loan  of  the  State  of  Sao 
Paulo  will  shortly  be  offered  for 
public  subscription  with  the  guar¬ 
antee  of  the  Federal  Government, 
which  was  recently  authorized  by 
the  legislative  bodies  of  Brazil. 
The  coffee  held  by  the  State  of 
Sao  Paulo  is  in  this  wise  financed 
1  for  a  series  of  years.  There  is, 
therefore,  no  danger  of  its  being 


thrown  overboard  suddenly  anc 
without  warning.  On  the  other 
hand,  we  understand  that  the  Sao 
Paulo  Government  is  bound,  by 
agreement  with  the  underwriters 
to  this  loan,  not  to  purchase  any 
more  coffee,  and  that  the  coffee 
given  as  collateral  for  this  bone 
issue  is  to  be  liquidated  in  the 
course  of  the  next  ten  years.  It 
is  to  be  expected  that  favorable 
opportunities  will  be  availed  o: 
whenever  they  present  them¬ 
selves,  in  order  to  lighten  these 
enormous  holdings,  but  artificia 
means  to  support  or  advance  the 
market  in  the  interim  will  prob¬ 
ably  be  dispensed  with. 

It  is  our  opinion  that  the  arti¬ 
cle  will  be  allowed  to  find  its 
natural  price  level  on  the  basis 
of  supply  and  demand.  We  con¬ 
sider  the  trade  conditions  at  the 
present  time  to  be  exceptionally 
sound  despite  the  liberal  pur¬ 
chases  made  by  Europe  and 
United  States  during  the  last  few 
months,  which  are  evidenced  by 
the  arrivals  of  Brazil  coffees  in 
the  United  States  during  Novem¬ 
ber  in  excess  of  900,000  bags,  with 
afloats  of  657,000  bags.  Arrivals 
in  Europe  of  Brazils  during  the 
same  month  1,300,000  bags,  and 
afloats  to  Europe  of  about  700,- 
000  bags. 

The  trade  in  these  countries 
can  easily  take  care  of  much 
larger  quantities,  having  carried 
about  2J4  million  bags  more  than 
at  present,  when  the  valorization 
scheme  loomed  up  as  a  great  dis¬ 
turber  of  legitimate  mercantile 
pursuits.  What  is  most  required 
by  the  trade  is  assurance  of  non¬ 
interference  by  the  Government, 
which,  having  learned  the  use¬ 
lessness  of  its  past  efforts,  should 
allow  the  article  henceforth  to 
work  out  its  own  cure. 

With  confidence  once  restored, 
wonderful  progress  may  be  ex¬ 
perienced  in  the  distribution  of 
the  article,  which  for  two  years 
Dast  has  been  of  a  hand-to-mouth 
character. 

Confidence,  however,  cannot  be 
fully  restored  until  the  trade  is 
officially  informed  what  role  the 
Government  holdings  are  to  play 
in  the  future,  until  an  authori¬ 
tative  statement  is  given  out  as 
to  when,  at  what  price  and  in 
wnat  manner  these  holdings  are 
to  find  their  way  into  legitimate 
trade  channels.  The  more  frank¬ 
ness  is  shown  in  this  respect,  the 
better  it  will  be  for  everybody, 
from  the  Government  down  to  the 
smallest  roaster. 

Under  ordinary  circumstances 
the  price  ruling  at  present  for 
desirable  qualities  of  Santos 
coffee  would  be  considered  fairly 
ow,  but  the  uncertainty  prevail¬ 
ing  with  regard  to  the  eventual 
iquidation  of  the  Government 
holdings  prevents  many  dealers 
from  stocking  up.  Consumption, 
however,  is  going  on  the  same  as 
before,  and  we  believe  this  year’s 
entire  crop  will  be  used  up  before 


the  next  crop  is  ready  for  ship¬ 
ment. 

Present  indications  are  that  the 
next  crop  will  be  several  million 
bags  in  excess  of  the  requirements 
for  consumption.  The  Centro  do 
Commercio  do  Cafe,  of  Rio,  which 
has  always  been  remarkably  cor¬ 
rect  in  its  forecasts,  estimates  the 
growing  Rio  crop  at  4  to  4J4  mil¬ 
lion  bags. 

Mild  coffees,  influenced  by  the 
sagging  tendency  of  Brazils,  were 
neglected  during  the  usually 
active  autumn  months,  and  we 
have  to  record  a  general  reduction 
of  values  due  to  this  cause  and 
in  part  also  due  to  the  desire  of 
some  holders  to  clean  up  before 
the  arrival  of  new  crop,  which 
will  soon  make  their  appearance 
in  this  country.  The  crop  of 
mild  sorts  will  exceed  that  of  last 
year  by  about  500,000  bags,  which 
ought  to  bring  their  values  even 
nearer  to  the  parity  of  Brazils 
than  is  now  the  case. 

Henry  Nordlinger  &  Co. 
New  York,  N.  Y. 

Baltimore  Canned  Goods. 

Nothing  of  more  than  ordinary 
interest  occurred  in  the  canned 
goods  market  here  during  this 
week.  There  was  further  buying 
of  tomatoes  for  deferred  shipment 
to  be  invoiced  after  January  1st, 
and  the  canners  gather  encourage¬ 
ment  therefrom.  Those  orders 
came  from  markets  widely  sepa¬ 
rated,  and  the  selling  prices  for 
the  deliveries  wanted  ranged 
from  2.]/z  to  5  cents  per  dozen 
above  the  prices  for  the  same 
quality  for  spot  delivery.  It  is  ex¬ 
pected  that  there  will  be  increased 
buying  of  tomatoes  on  that  basis, 
as  the  movement  appears  to  be 
spreading.  For  immediate  ship¬ 
ment  the  market  is  dull  for  to¬ 
matoes,  and  there  were  no  new 
developments  this  week  concern¬ 
ing  them.  Everyone  seems  to  be 
postponing  the  buying  of  them 
for  prompt  delivery  until  after 
the  1908  business  is  closed  and 
inventory  time  has  passed.  In 
the  other  lines  of  vegetables  the 
only  item  of  interest  is  the 
stronger  feeling  in  baked  beans, 
which  have  been  stiffening  up 
during  the  last  three  weeks  be¬ 
cause  of  higher  prices  for  the 
dried  beans  for  canning  purpose. 
There  is  a  very  small  stock  of 
oeas  left  in  the  hands  of  the  can¬ 
ters  in  this  section,  quite  small 
or  this  time  in  the  year,  and  we 
00k  for  some  movement  in  them 
before  long.  Corn  will  find 
more  friends  while  the  new  year 
is  still  young. 

In  fruits  there  was  no  demand 
this  week  worth1  mentioning. 
The  small  assorted  orders  com¬ 
ing  in  every  day  included  a  few 
Deaches,  pears,  apples  and  ber¬ 
ries,  but  none  of  those  articles 
show  any  changes  in  prices  as 
compared  with  the  week  before. 
The  stocks  of  all  kinds  of  fruits 
left  in  the  hands  of  the  Baltimore 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

**■»!•  fra*.  *r  four  month.'  trial  far  It  caata 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 

Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
-  therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 

40  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


Registered, 
U.  s.  Pat.  Off. 


Read  the  Point 
In  Large  Type 

Here’s  the  proposition  of 
James  T.  Shinn’s  Liquid 
I  Rennet  in  a  nutshell : — 

1 .  It  is  the  cleanest  ren¬ 
net  made. 

2.  It  coagulates  milk  in 
2  to  5  minutes. 

3.  It  will  not  spoil. 

4.  Every  bottle  is  guar¬ 
anteed. 

5.  Jobbers  everywhere 
indorse  it. 

And  last,  but  not  least — 
this  is  in  large  type  because 
it’s  a  large  point — it  pays  100 
per  cent,  profit.  Costs  $1.50, 
sells  for  $3.00. 


Shinn  &  Kirk 

1400  SPRUCE  ST.,  PHILA.,*  PA. 

- - -  -  - 
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canners  are  very  much  below  the 
average  quantity  held  here  around 
this  date. 

The  mild,  open  winter  has  en¬ 
abled  the  canners  of  cove  oysters 
to  buy  the  raw  article  at  low 
prices,  which  has  allowed  them 
to  make  very  attractive  figures 
on  the  new  pack,  and  they  are 
worth  immediate  attention  be¬ 
cause  any  sudden  change  to  cold, 
freezing  weather  would  cause 
higher  prices  almost  immediately. 
Look  after  them  now. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 


MARKET  NOTES. 

Florida  cues  range  from  $3  to 
$3.50  per  basket,  and  the  hothouse 
$1.50  per  dozen.  The  demand  is 
fair. 

Florida  tangerines  range  from 
$3  to  $4  per  strap  and  are  in  good 
demand.  The  quality  is  excellent. 

Florida  salad  ranges  from  $1.50 
to  $2.50  per  crate  and  is  actively 
selling.  The  quality  is  good. 

Florida  pineapple  oranges  are 
coming  forward  now  and  are 
ranging  from  $3  to  $4.50  per  box. 
Ordinary  Florida  oranges  range 


from  $2  to  $3.  The  quality  of  the 
present  receipts  is  good  and  the 
demand  excellent. 

Bermuda  white  potatoes  range 
from  $5.50  to  $6  for  No.  2s  and 
$7  for  No.  is.  The  demand  is 
light. 

Florida  peas  range  from  $2.50 
to  $3  per  basket  and  the  demand 
is  fair. 


Sausage  and  Scrapple. 

Your  trade  will  be  hunting  sausage  and 
scrapple  after  this  week;  why  not  give 
them  something  that  they  can  enjoy? 
You  should  know  that  all  of  Burk’s 
products  will  appeal  to  the  most  finicky 
stomach.  Why  not  get  in  a  supply  of 
absolutely  pure  goods  that  will  enhance 
your  reputation  in  your  neighborhood ; 
nothing  will  do  that  more  quickly  than  a 
full  line  of  Burk’s  goods  prepared  by 
Louis  Burk,  Girard  avenue  and  Third 
street,  Philadelphia. 


After  the  Holiday  Season 

turn  your  attention  to  codfish — the 
Talisman  Brand — put  up  by  Swift  & 
Company.  You  will  get  pure  Georges 
Cod  in  all  kinds  of  packages  from 
glass  to  wood.  One  of  their  specialties 
is  fresh  Cod  Steak ;  this  is  packed  fresh 
in  Newfoundland,  cooked  ready  to  eat 
cold,  or  as  a  salad;  can  also  be  heated. 
Try  it  yourself;  you  will  be  anxious  to 
have  your  customers  know  about  it. 
Everything  under  the  Talisman  brand  is 
pure  and  clean  and  conforms  to  the  pure 
food  laws. 


The  Corn  Products  Refining 
Co.  has  notified  the  trade  that  at 
the  end  of  1909,  if  during  that 
year  they  have  bought  from  no 
other  company,  they  will  receive 
a  rebate  of  15  points  on  all  goods 
bought  during  1908.  This  is  the 
same  plan  that  has  been  in  force 
for  some  time. 

There  has  been  general  com¬ 
plaint  among  the  trade  this  season 
over  the  fact  that  prunes,  stored 
raisins  and  Reaches  have  not  kept 
so  well  in  storage  this  year  as 
usual.  Some  peculiarity  in  the 
weather  during  the  growing  sea¬ 
son  is  held  responsible. 

Almost  10,000  bad  eggs  were 
seized  at  the  Pennsylvania  Rail¬ 
road  freight  station  at  Delaware 
avenue  and  Walnut  street  on 
Tuesday  by  Special  Agent  Cas¬ 
sidy,  of  the  Pure  Food  Commis¬ 
sion.  The  eggs  were  consigned 


to  C.  Lazar,  in  New  York,  and 
were  shipped  by  Lome  Lazar,  of 
this  city.  The  name  Lazar 
aroused  the  suspicions  of  Cassidy, 
as  the  brother  of  the  shipper  was 
arrested  only  a  few  weeks  ago  in 
connection  with  the  prosecution 
of  Reuben  &  Co.  for  the  same 
offense.  A  sample  of  the  eggs 
were  obtained  and  found  to  be 
unfit  for  food  by  Prof.  Charles 
Lawall,  chemist  of  the  Pure 
Food  Commission.  Libels  were 
prepared  by  United  States  Dis¬ 
trict  Attorney  Thompson  and  Mr. 
Swartley  and  served.  The  owner 
of  the  eggs  later  refused  to  claim 
the  property.  There  is  also  a 
warrant  out  for  his  arrest. 

On  January  1st  all  Pacific 
Coast  railroads  advance  freight 
rates  10  cents  per  100  pounds. 
This  will  advance  the  price  of 
all  California  products  sold  in 
the  East. 


Florida  tomatoes  average  $4 
per  crate  and  are  in  good  demand. 
California  tomatoes  are  scarce 
and  average  $1.25.  Hothouse 
tomatoes  range  from  20  to  25 
cents  per  pound  and  are  wanted. 


EXHIBITS — they  are  still  coming.  SPACES — only  a  few  left.  If  you  want 
to  get  into  the  AMEN  CORNER  address  214-215  Ledger  Bldg., 
Philadelphia,  Pa.,  Executive  Offices  of  the 

Philadelphia  Pure  Food  Show 

AND 

EXHIBITS  OF  HOUSEHOLD  REQUISITES 

At  SECOND  REGIMENT  ARMORY,  Rroad  St.  and  Susquehanna  A  ve.,  Philadelphia,  Pa. 

MARCH  1  to  6,  1909 

This  will  be  the  biggest  and  most  interesting  exhibition  of  the  kind  ever  held.  There  will 
be  daily  demonstrations  of  all  kinds  of  cooking  by  cooks  of  all  kinds,  from  the  Eskimo  to  the 
French  Chef.  Many  important  new  ideas  will  be  shown,  and 

NO  GROCER  CAN  AFFORD  TO  MISS  IT 

The  manufacturers  are  doing  this,  Mr.  Grocer,  to  create  a  demand  for  the  products  on  your 
shelves — spending  thousands  of  dollars  to  help  you. 

PENNSYLVANIA  PURE  FOOD  EXPOSITION  COMPANY 

COL.  J.  W.  RITCHIE,  Manager 

Daily  Band  Concerts  and  Vocal  Renditions  by  the  Best  Talent. 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Not  the  Same. 

Chicago,  Ill.,  Dec.  16,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — We  shall  be  glad  in¬ 
deed  to  have  you  comment  upon 
the  fact  that  we  sell  merchants 
only,  contrary  to  the  false  reports 
circulated  by  certain  unscrupu¬ 
lous  concerns.  This  is  the  first 
time  that  we  have  ever  taken 
cognizance  of  this  misrepresenta¬ 
tion,  a  misrepresentation  which 
we  feel  is  due,  in  part,  to  willfu 
maliciousness  and  in  part  to  in¬ 
difference  and  ignorance.  It  has 
been  under  only  the  greatest 
provocation  that  we  have  now 
deemed  it  necessary  to  do  our  ut¬ 
most  to  put  a  quietus  upon  the 
matter  once  and  for  all. 

As  a  matter  of  fact,  we  go  to 
extremes  to  protect  our  catalogue 
and  our  methods  against  misuse 
which  could  not  be  justified  by 
other  wholesale  houses.  This 
great  care  is  necessary  because 
our  catalogue  is  a  most  vital  fac¬ 
tor  in  our  business,  and  never 
does  it  fall  into  any  hands,  save 
those  of  regular,  bona  fide  mer¬ 
chants,  if  we  can  p'ossibly  prevent 
it.  Even  if  one  should  fall  into 
improper  hands,  much  skillful 
and  definite  lying  would  have  to 
be  done  by  the  receiver,  and 
others  associated  with  him,  be¬ 
fore  an  order  could  be  filled  from 
it.  If  it  were  not  for  the  protec¬ 
tion  we  give  our  customers  in 
this  regard,  we  could  dispense 
with  the  services  of  a  large  force 
of  workers  and  save  for  ourselves 
thousands  of  dollars  each  year. 

We  are  sure  that  you  will  in 
this  instance  co-operate  with  us 
heartily  and  freely  in  seeing  that 
your  readers  are  strongly  im¬ 
pressed  with  the  fact  that  we  sell 
to  merchants  only. 

Very  truly  yours, 

G.  S.  Buck, 

Advertising  Manager  Butler 
Brothers. 

*  *  * 

The  West  Virginia  Exemption  Law 
as  a  Cloak  for  Fraud. 

Central  City,  W.  Va., 

December  21,  1908. 
Editor  “Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — Would  like  you  to 
publish  this  letter  for  the  benefit 
of  the  West  Virginia  readers  of 
I  the  “Grocery  World  and  General 
Merchant”  to  give  them  light  on 


one  of  the  laws  of  West  Virginia. 

The  exemption  law  allows 
every  husband  or  parent  in  this 
State  to  be  free  from  paying  any 
just  and  honest  debt  if  he  is  not 
worth  over  $200.  He  may  be 
drawing  a  weekly  salary  of  $100, 
but  if  he  is  sued  for  payment  o:' 
an  honest  debt  he  can  take  25 
cents  and  a  schedule  and  it  frees 
him  from  paying. 

This  law  is  teaching  men  to  lie 
and  steal.  It  shows  the  dishonest 
men  of  this  State  how  they  are 
protected  by  not  having  to  pay 
for  the  goods  they  buy.  They  can 
tell  a  man  a  lie  and  buy  groceries 
from  him,  and  if  they  can  get  the 
goods  the  law  will  protect  them 
when  they  do  not  pay. 

I  am  not  writing  this  to  hurt 
any  man’s  feelings  or  to  cast  a 
reflection  of  any  kind  on  any  per¬ 
son.  I  only  want  this  law 
amended  to  teach  men  to  be  hon¬ 
est  and  deal  honestly  with  their 
fellow-men.  I  would  like  the 
merchants  of  West  Virgiania  to 
send  a  petition  to  the  Legislature 
to  have  this  exemption  law 
amended  so  that  men  will  be 
taught  to  live  and  deal  honestlv 
with  their  fellow-men,  and  put 
them  on  the  road  that  will  lead 
their  souls  to  Heaven,  not  to  Hell. 
There  are  men  of  this  State  who 
think  all  laws’ that  are  enacted  by 
the  Legislature  are  right.  We 
only  have  one  just  law  and  that 
is  the  law  that  Christ  gave. 
Christ’s  law  is  to  live  and  deal 
honestly  with  one’s  fellow-men 
and  pay  all  honest  debts. 

Yours  truly, 

Robert  Jones. 

*  *  * 

Tile  Blind  Trenton  Grocer  and  the 
Match  Trust. 

Trenton,  N.  J.,  Dec.  19,  1908. 
Editor  ‘‘Grocery  World  and  Gen¬ 
eral  Merchant.” 

Dear  Sir: — As  the  “Grocery 
World  and  General  Merchant” 
has  on  two  occasions  given  to  its 
readers  an  account  of  my  trouble 
with  the  Diamond  Match  Co., 

I  feel  justified  in  calling  your  at¬ 
tention  to  the  fact  that  when  in 
Philadelphia  recently  I  was  in¬ 
formed  on  good  authority  that 
certain  salesmen  of  the  Diamond 
Match  Co.,  after  making  a  can¬ 
vass  of  Trenton  not  a  great  while 
ago,  reported  back  to  head¬ 
quarters  that  I  am  sorry  I  qui^ 
them  because  my  match  trade  is 
very  unsatisfactory. 

It  will  perhaps  be  remembered 
that  I  did  not  stop  doing  business 
voluntarily  with  the  Match  Trust, 
but  was  cut  off  their  jobbing  list 
simply  because  thev  happened  to 
find  a  few  independent  matches 
in  my  place.  And  further,  by 
examining  my  match  business 
during  this  interval  it  will  be 
found  that  it  has  steadily  in¬ 
creased  and,  allowing  for  the  gen¬ 
eral  depression  in  trade  during  the 
oast  year,  is  all  that  it  can  be  ex¬ 
pected  to  be. 


The  Diamond  Match  Co.,  how¬ 
ever,  has  been  very  antagonistic 
towards  me.  They  have  forbid¬ 
den  certain  ones  of  their  custom¬ 
ers  that  they  know  I  have  con¬ 
tracts  with  furnishing  me  with 
their  goods  and  have  tried  to  find 
out  in  various  ways  how  I  am 
able  to  get  certain  brands  of  their 
matches  that  I  have  use  for. 

Regardless  of  the  uncalled-for 
opposition  that  I  have  to  contend 
with  from  the  Diamond  Match 
Co.  they  can  rest  assured  that  as 
long  as  I  am  able  to  furnish 
matches  that  are  satisfactory  to 
the  consumer  and  able  to  meet 
their  competition  with  the  gro¬ 
cery  trade  I  will  still  be  able  to' 
sell  matches. 

Thanking  you  for  your  atten¬ 
tion,  I  beg  to  remain, 

Yours  truly, 

Samuel  Shelley. 

Mr.  Shelley  is  the  blind  retail 
and  wholesale  dealer  of  Trenton, 
N.  J.,  whom  the  Match  Trust  re¬ 
fused  to  sell  some  time  ago  be¬ 
cause  he  sold  independent 
matches. 


ASSOCIATION  NEWS. 


Ohio. 

The  State  convention  of  the 
Ohio  Retail  Grocers’  and  Butch¬ 
ers’  Association  adopted  the  fol- 


FOREIGN  AND  DOMESTIC 
GREEN  FRUITS. 


Corrected  by  R.  Daetwyler  &  Co. 


Jamaica  Bananas — 

Per  bunch 

Selected,  10  hands,  packed 

i  in  barrel... 

“  9  “ 

“  “  ... 

.  1  *5° 

“  9  “ 

2  in  crate . 

.  1.25 

«  g  ..  « 

1  “ 

“  8  “ 

2  •• 

“  7  “ 

2  “ 

...»  *75 

“  7  ■■ 

Tangerines — 

3  “  . 

. 65 

Fancy,  120  to  box,  per  x/2  box .  1.75 

*'  x44  u  %t  tl  .  1.70 

i  168-200  to  box,  per  x/2  box.  1.65  to  1.75 


Fancy  Florida  Oranges —  Per  box 

Fancy  Brights,  96  to  box .  x.75  to  2.00 

“  126  **  .  2.00  to  2.25 

150-176  to  box .  2.25  to  2.50 

200-216  “  2.25  to  2.50 

250-288  u  .  2.50 


Golden  Russetts,  96  to  box .  1.75  to  1.85 

“  126  “  .  2.00 

150-176  to  box....  2.00  to  2.25 
200-216  “  ....  2.25 

250-288  “  .  ..  2.40 


lowing  resolutions  regarding  the 
Cream  of  Wheat  matter: — 

Whereas,  The  Cream  of  Wheat 
Co.,  of  Minneapolis,  having  recently, 
through  their  secretary,  made  a  pub¬ 
lic  statement  to  the  effect  that  “they 
do  not  care  a  continental  for  the 
retail  grocer,  that  they  do  not  need 
and  do  not  want  his  friendship,  that 
he  has  got  to  handle  their  goods 
whether  he  wants  to  or  not,  and  that 
the  best  way  to  keep  the  grocer  good 
is  to  keep  him  poor’’ ;  and 

Whereas,  The  Cream  of  Wheat 
Co.  has  within  the  past  few  years 
become  enormously  wealthy  through 
profits  derived  from  the  sale  of  their 
goods  to  the  retail  grocers  of  the 
United  States,  therefore,  we,  the 
retail  grocers  of  Ohio,  in  convention 
assembled,  do  hereby  condemn  said 
company  for  the  arrogant  and  con¬ 
temptuous  attitude  they  have  as¬ 
sumed  toward  the  retail  grocers ;  and 
be  it  further 

Resolved,  That  we  take  this  meth¬ 
od  of  resenting  the  broad  insinua¬ 
tion  that  the  retail  grocers  of  this 
country  are  a  bunch  of  brainless  and 
incapable  automatons,  and,  express¬ 
ing  our  contempt  for  the  policies  ad¬ 
vocated  by  this  company,  and  further 
believing  that  the  great  mass  of  retail 
grocers  can  continue  to  maintain 
their  existence  equally  as  well  with¬ 
out,  as  with  the  frienship  of  said 
company,  it  is  therefore  the  sense 
of  this  association  that  we  in  turn 
“do  NOT  CARE  A  CONTINENTAL  FOR  THE 
CREAM  OF  WHEAT  CO.”  ■ 


Florida  grapefruit  are  a  little 
lower  on  account  of  the  large  re¬ 
ceipts.  Three  dollars  is  now 
about  top. 

■ - 


Messina  Lemons — 
Extra  Fancy,  300  size, 
“  “  360  “  . 

Choice,  300  size . 

**  360  size . 


Per  box 
3  So 
2*75 
3.00 

2.50  to  2  65 


California  Lemons — 
Extra  Fancy,  300  size, 
"  360  “ 

Choice,  300  size . 

**  360  **  . 


Per  box 
3  00 
2-85 
2-75 
2 .65 


Fancy  Almeria  Grapes — 

Extra  Fancy,  barrels,  weight  65-66  6 . 50 

“  y2  barrels,  weight  38  3.00 

Fancy,  barrels,  weight  64-66 .  5  .00 

Extra  Choice,  barrels,  weight  63..  4  50 

Choice,  barrels,  weight  63 . 


Fancy  Florida  Grapefruit — 

Fancy  Bright,  36  to  box . 

;;  46  “  . 

54-64  to  box.. 
“  80-96  “  .. 


Per  box 
3.00 
3-So 
3-75 
3-50 


Golden  Russetts,  36  to  box, 


54-64  to  box .  3.00 

80-96  **  .  2.75 


G 

ood  Fruit  Attracts  Trade 

There  is  just  one  place  in  Philadelphia 
to  get  every  thing  in  the  fruit  line  as  fine  as 
it  grows,  at  the  right  price. 

If  you  want  to  attract  trade  to  your  store 
put  handsome  fruit  where  it  can  be  seen. 

R 

DAETWYLER  &  COMPANY 

New  market  and  Callowhill  Streets,  Philadelphia 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


WANT  DEPARTMENT 

Advertisements  in  this  department  occupying  fifty  words  or  less  will  be  inserted  or  subscribers  frst 
cett.  Answers  may  be  addressed  to  the  Grocbkt  World  when  desired,  provided  the  advertisement  is 
accompanied  by  xe  cents  in  postage  to  pay  for  remalling  the  saaae.  To  non-subscribers  the  price  is  50 
cents  per  issue. 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 

WANTED. — Second-hand  National  Cash 
Register  that  prints  sales  slips,  and  two 
butcher  blocks.  Must  be  A  1.  State  price 
and  condition.  Address  Jacob  T.  Shils, 
Atlantic  City,  N.  J.  25 


FOR  SALE. 


FOR  SALE  — Fat  can,  in  use  only  short 
time.  Absolutely  fly  proof.  Will  sellcheap. 
Hugh  Murphy,  2330  Pine  Street,  Philadel- 
pnia,  Pa.  1 

FOR  SALE.— Two  Welsbach  arc  lights, 
complete.  Will  sell  cheap.  Bauer  &  Har¬ 
rison,  620  N.  2d  Street,  Philadelphia,  Pa.  26 

FOR  SALE,— General  store,  selling  $15,000 
yearly,  at  Modena,  Pa.,  on  P.  &  R.  R.  Will 
sell  at  inventory.  Stock  about  $2,500,  fix¬ 
tures  $500.  Store  room  30  x  45  feet.  House 
connected  ;  will  lease  for  term  of  years. 
Address,  W.  W.  Meredith,  Modena,  Pa.  26 

FOR  SALE. — In  Edmeston,  N.  Y.,  a  small 
stock  of  drugs  and  drug  fixtures.  Owner 
will  sell  cheap  and  on  most  easy  terms 
Cause  for  selling  :  owner  is  not  a  licensed 
druggist.  Prospective  buyers  call  on  or 
address.  T.  T.  Vrenne,  Edmeston,  N.Y.  26 

FOR  SALE. — ioco  lb.  safe,  never  used 
much,  for  $50,  cost  $75.  Five  show  cases, 
square,  4  feet  to  6  feet  in  length,  about 
10  inches  to  12  inches  high,  cheap.  One  set 
Fairbanks  counter  scales,  with  scoop,  good 
as  new,  capacity  260  lbs.,  $10,  cost  $16.  A 
large  store  coal  stove,  $10.  Also  set  of 
angle  lamps,  consisting  of  one  hanging 
double  lamp,  four  wall  lamps  and  one  large 
angle  street  lamp,  all  for  $16,  good  as  new, 
cost  $22  few  months  ago.  S.  E  Rhine, 
Millerstown,  Pa.  1 

FOR  SALE. — One  Stanley  Steamer  Run¬ 
about  Automobile;  cost  when  new  $1,100; 
been  remodeled ;  will  take  $125.  One 
Acme  Peanut  Roaster  ;  cost  new  $17.50  ; 
will  take  $5.  One  old  (Antonius  Stradiva- 
rlus,  Cremonenfts  Faciebat  Anno  1721  a|s) 
Violin,  with  above  inside  of  back;  will 
take  $175;  good  music  and  an  old  relic. 
A.  T.  Morse,  Canton,  Pa.  26 


FOR  SALE. — In  Bergen  Co.,  N.  J.,  stock 
and  fixtures  of  a  first-class  general  store, 
including  two  delivery  wagons,  two  sleighs, 
harness,  etc.  Building  contains  large  stor¬ 
age  rooms,  eight  (8)  living  rooms,  barn  and 
three-quarter  acre  ground.  Fruit  trees  in 
abundance.  Present  owner  also  runs 
wagon  to  station  for  the  accommodation  of 
passengers  and  express.  The  only  store  in 
a  village  of  300-400.  Rent,  $22.50  per 
month.  Price,  $1,200.  A  rare  opportunity 
for  live  man.  Address  “B.  H.,”  care 
“  Grocery  World  and  General  Merchant,” 
927  Arch  Street,  Philadelphia,  Pa.  26 

FOR  SALE. — A  grocery  store — stock  and 
fixtures — in  good  neighborhood  near  Elev¬ 
enth  and  Germantown  Avenue.  Stock  is 
clean,  fresh  and  well  selected.  Will  sell 
cheap.  Owner  is  engaged  in  other  line. 
Address  “Z.  Z.,”  care  “  Grocery  World 
and  General  Merchant,”  927  Arch  Street, 
Philadelphia,  Pa.  2 

FOR  SALE. — Stimpson  Peerless  No.  5 
Coffee  Grinder.  Perfect  condition.  In  use 
six  months.  Ball  bearing  ratchet  handle, 
invisible  balance  wheel.  Occupies  only  21 
inches  square  floor  space.  Will  grind  two 
pounds  of  coffee  per  minute  with  one-half 
the  exertion  of  old  style  mills.  A  $75  mill 
for  $35-  Napoleon  Favreau,  54  56  Willow 
Street,  Cohoes,  N.  Y.  26 

FOR  SALE. — Two  Perfection  rotary  meat 
chippers  in  good  order.  $4.50  each — cost 
$14  each.  Also  six  Enterprise  chippers,  $1 
each — good  order.  Counter  platform  scales, 
weigh  300  lbs.,  good  order,  $4.  Nearly  new 
Howe  scale,  large  brass  scoop — scoop  holds 
15  lbs.  sugar— cost  $12,  will  sell  for  $5. 


Five  automatic  chewing  gum  machines,  $1 
each.  C.  E.  Allinson,  Burlington,  N.  J.  26 
FOR  SALE. — Cheap,  one  Bishop  Babcock 
Co.  soda  fountain,  with  two  iron  clad  tanks. 
In  first-class  condition  and  good  as  new, 
having  been  used  only  two  months.  Will 
sell  on  easy  terms  or  dating.  One  Stimp¬ 
son  Computing  Scale.  One  %  H.  P.  motor, 
direct  current  and  one  No  7  coffee  mill. 
Inquire  W.  A.  Bosserman,  York,  Pa.  1 

FOR  SALE. — Grocery,  meat  and  provision 
store,  also  manufacturer  of  provisions,  in 
Chester  County,  about  25  miles  from  Phila¬ 
delphia.  Doing  $15,000  yearly — one-half 
cash  and  one-half  credit  business  which  is 
good.  Stock  of  about  $1,000.  Fixtures  to 
be  sold  at  an  appraised  value,  about  $600. 
This  store  has  netted  the  owner  above  all 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  400. — In  Ocean  County,  N.  J.  Sum 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.-  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  Inventory. 

No.  404. — Near  Tioga  Philadelphia.  Gro¬ 
ceries,  meats  andprovisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$900.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,400  for  stock  and  fixtures  and 
around  $2,000  for  the  property.  Full  inves¬ 
tigation. 

No.  407. — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300.  No  team. 
Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  Is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  408.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Estab¬ 
lished  14  years.  Size,  18x25  feet.  Does 
$400  wekly,  two-thirds  cash.  Stock  about 
$500.  Uses  one  team.  Good  house  and 
stable  connected.  Net  profits  15  per  cent., 
as  charges  are  low.  Real  estate  for  sale  or 
rent.  Owner  has  farm  and  wants  to  work 
it.  Fixtures  and  team,  $300  ;  stock  inven¬ 
tory.  Will  take  around  $800. 

No.  410. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  18x55 
feet.  Does  $24,000  yearly,  all  good  trade. 
Stock  about$i, 200.  Uses  two  teams.  Clean, 
net  profits,  8  per  cent.  No  dwelling.  Fixed 
charges  low.  Owner  going  to  leave  city 
and  will  sell  at  inventory.  Splendid  chance 
of  increasing  business.  Teams  need  not 
be  bought. 

No.  41 1. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x40 
feet.  Does  $4oo-$45o  weekly,  three-quarter 
cash.  Good  dwelling  connected.  Stock, 
$i,500-$2,ooo  Could  be  reduced  to  $1,200. 
Uses  no  team.  Nets  10  per  cent,  profit. 
Real  estate  for  sale  or  rent. 

No.  412.  —  In  Northwest  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
20x40  feet.  Does  $6oo-$70o  weekly.  Stock, 
$700.  Good  dwelling  connected.  Business 
two-thirds  cash,  balance  weekly  and 
monthly.  Uses  one  team.  On  account  of 
character  of  trade  sold,  net  profit  is  15  per 
cent.  Owner  has  been  in  business  25  years 
and  wants  to  retire.  Will  sell  at  inventory. 
Will  take  around  $1,500. 

No.  415. — In  North  Philadelphia.  Good 
section.  Groceries  and  provisions.  Store 
16x22  feet.  Does  $250  weekly,  three-quar¬ 
ters  cash.  Stock,  $500.  Net  profits,  15  per 
cent.  Real  estate  for  sale  or  rent.  Busi¬ 


ness  thoroughly  profitable  but  owner  wishes 
to  retire.  Will  sell  fixtures  at  $200,  stock 
at  inventory.  Take  about  $600.  Splendid 
chance  for  adding  meats.  Present  owner 
has  trusted  clerk  whom  he  will  put  in  part¬ 
nership  with  buyer  who  has  $500. 

No.  423. — In  Montgomery  Co.,  Pa.,  town 
of  4,000.  Groceries  and  provisions.  Store, 
23x45  feet.  Does  about  $22,000  per  year; 
two-thirds  cash,  balance  weekly  and  month¬ 
ly.  Stock  about  $2,000.  One  team.  This 
business  is  one  ol  the  oldest  stands  in  the 
county  and  is  only  sold  because  the  present 
owners  are  not  acquainted  with  the  business. 
Price,  inventory.  Very  fullest  investigation. 

No.  424. — In  Delaware  Co.  suburb,  seven 
miles  from  Philadelphia.  General  store. 
Size,  33x49  feet.  Does  $33,000  per  year; 
half  cash,  balance  weekly  and  monthly. 
Stock,  $1,500  Uses  four  teams.  Netted 
11  per  cent,  last  year  and  is  a  splendidly 
profitable  business,  notable  because  the 
stock  is  extremely  small  for  a  general  store 
doing  this  much  business.  Good  dwelling 
connected.  Price,  inventory.  Sickness 
cause  of  selling. 

No.  430.— Also  on  Germantown  Ave., 
Philadelphia.  Groceries,  meats  and  provi¬ 
sions— mostly  meats.  Store  20x30  feet. 
Does  $250  per  week,  nearly  all  cash.  Stock 
carried  is  only  $150,  as  most  of  it  is  meats, 
which  are  quickly  turned  over.  Net  profits 
25  per  cent.  Owner  wishes  to  give  up 
business  and  will  sell  at  inventory. 

No.  431. — On  Germantown  Ave.,  Philadel¬ 
phia.  Groceries,  meats  and  provisions — 
mostly  meats.  Store  20x40  feet.  Regu¬ 
larly  does  $500  weekly  and  $800  in  busy 
season,  two-thirds  cash.  Stock  carried, 
$800.  Net  profit  20  per  cent.,  because  sales 
are  largely  meats.  Good  dwelling  con¬ 
nected  sale  or  rent.  Owner  wishes  to  go  to 
the  country  and  will  sell  at  inventory. 

No.  433. — In  Cumberland  County,  Pa., 
town  of  over  10,000.  Grocery.  Store  18x40 
feet.  Does  $400  per  week,  90  per  cent.  cash. 
Stock  $1,200  to  $1,500.  No  team.  Delivery 
costs  $5  weekly.  Business  actually  nets 
10-11  per  cent.  Fixed  charges  small  and 
business  in  a  thoroughly  healthy  condition. 
Owner  wishes  to  study  law  and  very  anxious 
to  sell.  Established  nearly  three  years  ago. 
Price,  inventory.  This  is  a  rare  chance. 

No.  436. — On  Germantown  Ave.,  Phila¬ 
delphia.  Grocery  and  provisions.  Store 
25  x  60  feet.  Does  $30,000  yearly,  half  cash. 
Stock  carried,  $10,000;  but  can  be  reduced 
one-half.  Caters  to  fine,  high  class  trade, 
used  to  paying  high  prices.  Net  profits, 
20  per  cent.  Uses  three  horses  and  five 
wagons.  Business  solid,  prosperous  and 
very  profitable,  but  owner  wishes  to  retire. 
Real  estate  for  sale  or  rent.  Price,  inven¬ 
tory. 

No.  438. — In  West  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Size,  20x70 
feet.  Does  $250  per  week,  all  cash.  Stock 
$1,000.  No  team.  Business  nets  good 
profits,  but  owner  going  Into  lumber  busi¬ 
ness.  Good  dwelling.  Price,  inventory-; 
will  take  around  $2,000. 

No.  439. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  20x30 
feet.  Does  $550  to  $600  per  week,  three- 
quarters  cash,  balance  weekly  credit. 
Stock,  $400.  Net  profits,  10  per  cent.  Good 
dwelling  connected.  Owner  has  other  busi¬ 
ness  and  will  sell  fixtures  at  $1,200,  includ¬ 
ing  $375  cash  register  and  team.  Stock  at 
inventory. 

No.  450. — North  Philadelphia.  Groceries, 
meats  and  provisions.  Size,  20x30  feet. 
Does  $600  to  $700  weekly,  two-thirds  cash. 
Stock  $700.  Nets  12  per  cent,  and  is  in 
thoroughly  prosperous  condition.  Owner 
retiring  from  grocery  business  and  will  sell 
at  inventory.  Take  about  $1,500. 

No.  451. — In  West  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Corner — three 
show  windows.  Size,  18x36  feet.  Does 
$250  weekly,  three-quarters  cash.  Stock 
$600.  Net  profits  15  percent.  Good  dwell¬ 
ing.  Fixed  charges  low.  Owner  compelled 
to  sell  on  account  of  health.  Price  for  fix¬ 
tures,  including  team,  $400.  Stock  at 
inventory. 

No.  452. — In  West  Philadelphia.  Meats 
and  provisions  (have  just  added  canned 
goods).  Size,  16x26  feet  Does  $300  weekly, 
all  cash.  Stock  $400  to  $600.  Clears  $40-$50 
weekly  above  all  expenses.  Good  dwelling. 
Owner  going  in  auto  business  and  will  sell 
at  inventory.  Take  about  $1,500. 

No.  453. — In  Washington,  D.  C.  Size, 
20x80  feet.  Does  $25,ooo-$3o,ooo  yearly, 
practically  all  cash.  Stock  about  $3,000. 
One  team.  Makes  good  profits  and  is  one 
of  the  cleanest  businesses  in  Washington. 
Owner  has  another  store  and  will  devote  all 
his  time  to  that.  Price,  inventory.  Some 
of  the  largest  fixtures  belong  to  the  building 
and  go  with  the  rent. 


In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

THIS  STORE  NETS  $5,500  A  YEAR. 
Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50,000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,000  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

421  WARNER  &  CO.. 

027  Arch  Street,  Philadelphia,  Pa. 

WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
406  WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED. — Two  high-class  tea  salesmen 
for  Southern  States.  Address,  Tea  Depart¬ 
ment,  American  Coffee  Co.  of  New  Orleans, 
Ltd.,  New  Orleans,  La.  tf 


_ FOR  RENT. _ 

FOR  RENT. — “The  Famous  ”  store  build¬ 
ing,  215  Market  Street,  Harrisburg,  Pa. 
18,000  square  feet  floor  space.  One  of  the 
choicest  business  locations  in  the  city. 
Four-story  brick  building,  with  plate  glass 
front  and  finished  basement,  equipped  with 
elevator,  counters,  shelves,  cash  carrier 
system,  etc.,  all  ready  for  business.  Ideal 
location  and  opening  for  up-to-the-minute 
city  grocery.  Will  lease  for  five  years’ 
term  from  January  1,  1909.  Address,  for 
particulars,  Miller  Bros.  &  Baker,  Harris¬ 
burg,  Pa.  26 

FOR  RENT. — A  rare  opportunity.  The 
right  man  can  rent  a  splendid  store  stand 
not  encumbered  with  old  and  unsalable 
goods.  It  is  now  enjoying  a  large  and 
profitable  trade  and, has  been  doing  a  suc¬ 
cessful  business  for  over  seventy-five  years. 
Located  in  the  heart  of  the  cement  region. 
Address,  “Opportunity,”  the  “Grocery 
World  and  General  Merchant,”  927  Arch 
Street,  Philadelphia,  Pa.  26 


MISCELLANEOUS. 


f  MR.  GRO-SIR  WHY  NOT 

Mr  make  your  own  collections  with 

our  wonderfully  effective,  quick 
MfL  and  simple  system.  -Debtors 

settle  direct  with  you.  Five 
'j  cents  often  covers  the  whole 

ft  expense  of  collecting  an  old  ac- 

count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $a,  if  satisfac¬ 
tory.  May  we  send  you  full  description  ? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“  The  Creditor’s  Journal  ” — it’s  free.  tf 


oooooooooooooooooooooooooo 
o  o 

0  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  Include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  0 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  0 

0  WARNER  &  CO.,  o. 

o  927  Arch  Street,  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  0 

o  Keystone,  Race  746.  o 

•  0 

oooooooeeeooeooooooeoooooo 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  In  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  ~ 

"A”  Java . 

"B”  Java . 

‘C”  Java . 

A— Java  and  Mocha  Blend . 

B— Java  and  Mocha  Blend . 

"A”  Mocha . 

"B”  Mocha, 

‘C”  Mooha. 


Laguayra  (Washed  Caracas)... 
"A”  Maracaibo.. 


‘B”  Maracaibo . 

■a”  Santos . ;;;;; 


Per  lb. 
.26 
.24 
.24 
.24 
.22 
.24 
.22 
.20 
.18 
.18 
.17 
.16 


“B”  Santos . 15 

“C”  Santos . 14 

Peaberry  Santos . 14 

“A”  Rio . 12 

No.  1  Rio . 11 

No.  2  Rio . 09 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .  27 

Llpton  Perfection,  1  lb.  oans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .16 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuokle’s,  100  Ids.  to  case.™ . . . 

King  Bee,  100  lbs.  to  case . per  ease  16.00 

Seven  Day,  100  lbs.  to  case . per  case 

TEA.  Per  lb. 

No.  26  Gunpowder . . . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 46 

No.  26  English  Breakfast . 20 

No.  28  English  Breakfast . S3 

Best  English  Breakfast . 40 

No.  26  Moyune  Gunpowder . S3 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 60 

No.  25  Imperial . S3 

No.  28  Imperial . 36 

Best  Imperial . 60 

No.  26  Ooleng .... 

No.  28  Oolong .... 

Best  Oolong . . 

Young  Hyson ... 

Japan . 


.28 
.36 
.46 
.36 

v  . . . 36 

Heno  %  and  %  lb.  packages . 60 

Silver  Moon . . . . . 27 

Silver  Bell,  1  lb.  packages . . . 26 

8alada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 46 

Green,  Black  and  Mixed,  10c.  packages, 

6  doz.  to  box . per  doz.  .90 

DRIED  AND  EVAPORATED 
FRUITS. 

Apples-  Per  lb. 

Evaporated,  60  lb .  08 

Evaporated,  1  lb.  paokagee,  4  doz. . 08% 

Peaches —  * 

Standard,  50  lbs . 06% 

Choice .  50  lbs . .  '  08 

Extra  Fancy,  25  lbs . 10 

Apricots— Evaporated 

Standard,  25  lbs . 09 

Choice,  25  lbs . 11 

Currants— 

Package ,  36 . . . . . 07% 

Bulk,  26  lbs . . . 07U 

New  Figs— 

Bex,  10  lbs . . 

Mats,  1  lb . per  doz 

Citron— 

American  Brand,  10  lb.._ . 15 

American  Brand,  25  lb . 

DateB— 

Package,  30 1  lb . 0654 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  26  lbs.... .  091/ 

40-  50,25  lbs . .'. . 08lf 

50-  60, 25  lbs. .  073/ 

60-  70, 26  lbs .  07-2 

80-  90, 26  lbjj . . 06/ 


90-100, 25  lbs .  063/ 

3  Crown,  60  lbs .  -07 

2  Crown,  60  lbs . 05% 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1  75 

Seedless  Sultana,  50  lbs .  .  071/ 

Seeded,  36 1  lb.  packages. . 07S 

Sultana,  36  1  lb  packages . * 

Sultana.  bulk  25  M*. . """ 

Thompsons  Bleached  Sul  tana,  50  lb.  bxs. 

BEANS,  PEAS,  Etc.  Per  bush 
New  York  Hand-picked,  about  254  bushel 

to  bag .  j  50 

Imported  Beans,  about  200  lbs.  to  bag! .  2  35 

Rangoon  Beans,  about  200  lbs.  to  bag . !  2  16 

Green  Peas,  dried,  about  166  lbs.  to  sack  .  2  35 
Black-Eyed  Peas .  2.25 

California  Lima  Beans,  about  80  lbs.  to  Per  lb 

sack . 

Imported  Lima  Beans,  about  90  lbs.  to 
6&Ck 

split  Peas,  216  ibs.'.!.".'.’!!.’!!!!!!!!!!!'.'.“!!!Mr'bbi'  , 

Less  quantity .  !os% 

Lentils,  about  100  lbs.  to  sack . 04 

White  Marrowfat  Peas . perbu.  2/0 

ITotTO  DAann 


.05% 


7.45 


Fava  Beans., 


•  04  % 


CANNED  FISH. 

Salmon— 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  54  lb.,  flat,  4  doz .  1.25 

Sockeye,  1  lb.,  flat,  4  doz .  2  10 

Seward,  1  lb.,  tall,  4  doz. .  1.45 

Jockey,  1  lb.,  tall,  4  doz .  1,50 

Buster  Pink,  1  lb.,  tall,  4  doz .  1.00 

Arctic  Belle,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1,50 

Sockeye,  %  lb.,  flat,  4  doz . .  . 

Raindeer,  1  lb.  tall,  4  doz .  1.45 

Hawkeye,  %  lb. ,  flat,  4  doz .  1 . 00 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4  doz . 

Star,  %  lb.,  8  doz.  in  case .  1.50 

Star,  54  lb.,  flat,  4  doz .  2.45 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  >4  lb.,  flat,  8  doz . 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1 . 10 

Herring  Roe- 

Old  Virginia  2s,  2  doz .  1.50 

Mackerel- 

Mackerel  In  sauoe,  oval. . 

OyBters — 

Standard,  5  oz.,  2  doz . 80 

Sardines,  in  Oil—  per  case 

%  oil,  100 . . 

Gold  Label,  %  oil,  100  cans .  6  50 

Standard,  %  oil ,  1 00 .  8.60 

%  lb.,  oil,  with  key,  100 .  8.75 

Epicurian,  %  oil,  fancy  cartons,  100  cans  4.60 
%  Mustard  Sardines— 

Gold  Label,  100  cans . . .  6 . 60 

Standard,  100  cans .  j.  66 

Leon  D’or  Brand,  100  cans .  4. 50 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  60  cans . .  2.95 

Harbor  Brand,  48  cans .  8.75 

Imported  Sardines— 

%  OR,  Martell  Brand,  100  cans .  18.00 

54  OR,  Marie  ERzabeth, boneless,  100 cans 
%  OR  Imported— 

Martell,  100  oans .  9.75 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  9  00 

King  Oscar,  100  cans . ; . 

CANNED  VEGETABLES. 

Baked  Beans—  per  doz 

Pin  Money,  3s,  sauce,  2  doz .  1 . 50 

Pin  Money,  2s,  sauce,  2  doz .  1.15 

Pin  Money,  Is,  sauce,  4  doz. . 85 

Pin  Money,  3s,  plain,  2  doz .  1  45 

Wagner’s,  Is,  tall,  4  doz . 48 

Wagner’s,  3s,  plain,  2  doz .  1.03 

Wagner’s,  8s,  sauce,  2  doz .  i  .08 

Excursion,  3s,  sauce,  2  doz . .  85 

Saratoga,  2s,  2  doz .  go 

Corn— 

Pin  Money,  Shoepeg,  2s,  2  doz . 85 

Standard  Shoepeg,  2s,  2  doz. . so 

Standard,  2s,  2  doz . 70 

Belmont  Cream,  2s,  2  doz . .  .90 

Winorr  Brand  Kernelled  Com,  2  doz . 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1.26 

BeBe  Brand,  2  doz . . .  85 

Little  Fellow,  2s,  2  doz . 

Rob  Roy,  2s,  2  doz . ", 

Pin  Money,  petite  pois,  2  doz . ..!.!!!.!!!!  1.50 

Pin  Money,  standard  early  June,  2  doz.,  .96 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2s,  2  doz . . . . . 85 

Kidney  Beans— 

2s,  2  doz . . . . . .  .75 

Lima  Beans — 

Derby,  soaked,  2s,  2  doz. . 80 

Standard,  2s,  2  doz .  1 .00 

Little  Darling,  2  doz. .  1  30 

Pumpkins— 

3s,  2  doz .  90 

No.  10 . 

String  Beans — 

2s,  2  doz . 65 

Pin  Money  Vegetables— 

2s,  2  doz.,  12  kinds  in  can. . 85 

Sweet  Potatoes,  3s,  2  doz . 87% 

Is  Pulp,  for  soup . 42 

Succotash— 

2s,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  8s,  2  doz . 97 

Standard,  3s,  2  doz . .85 

No.  10,  %  doz .  2.35 

Fair  Quality,  8s . 80 

2s,  2  doz . . . „ . 65 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes.  6  lb.  packages .  7  45 

Cut  loaf .  5  90 

Powdered .  5  25 

XXXX,  powdered .  5  45 

Cubes . . .  5.35 

Fine  Granulated,  American . . .  4  75 

Fine  Granulated,  100  lb.  sacks .  4  75 

Confectioners’  A .  4  70 

No.  1,  A .  4.65 

Light  Yellow .  440 

Fine  Granulated,  2  lb.  bags .  5  05 

Fine  Granulated,  5  lb.  bags .  4. 95 


CANNED  FRUITS. 

Apples,  8s,  2  doz . 

Blackberries,  2s,  2  doz . 

Blueberries,  2s,  2  doz . 

Cherries,  2s,  2  d«z . 

Gooseberries,  2s,  2  doz . 

Pie  Peaches,  3s,  2  doz. . 

Pears,  Ss,  2  doz . . . . . 

Sliced  Pineapples,  2s,  2  doz . 1  25 

Singapore  Pineapples,  l%s,  chunks,  4 

doz . 

Singapore  Pineapples,  10c.  chunks,  4  doz. 

in  case . 

Grated  Pie  Pineapples,  Jamies.  3s,  2  doz.  ... 

Raspberries,  2s,  2  doz . 

Strawberries,  2s,  2  doz . . 

Standard  Peaches,  Sunset  8s,  2  doz . 


Per  doz. 

.75 
.75 
.95 
.81 
1.00 
.91 
95 


1.25 


.95 

.90 


95 

1.90 


California  Apricots,  2  doz .  1.90 

California  Cherries,  2  doz .  2 . 60 

California  Peaches,  2%s,  2  doz .  2  35 

Wheeler  Peaches,  8s,  2  doz .  1.25 

Sliced  California  Peaches,  Is,  4  doz .  1.85 

SALT.  Pel 

sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . . .  1.00 

Fine  Table,  bushel  sacks .  !3g 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Fine  Dairy,  2s,  140  to  bbl . *' 

Fine  Dairy,  3s,  100  to  bbl .  2.58 

Fine  Dairy,  4s,  70  to  bbl .  2  35 

Fine  Dairy,  6s,  60  to  bbl .  2.40 

Fine  Dairy,  8s,  35  to  bbl .  2  18 

Fine  Dairy,  10s,  28  to  bbl .  2  15 

Worcester,  2%s,  115  to  bbl .  4  . 00 

Worcester,  5s,  60  to  bbl .  4  00 

Worcester,  10s,  80  to  bbl .  8.75 

Per  c&86 

Snow  Flake,  48  10c.  packages .  8.10 

Snow  Flake,  86  16c.  packages .  3.75 

Colonial,  36  6c.  packages .  1.30 

Rock  Salt . per  owt.  .95 

Shaker,  2  doz.  in  case . per  case  1 .60 

MOLASSES  AND  SYRUPS. 

St.  Clair,  N.  O . 

Kingsland,  N.  O . [  '  35 

JuUan  F.  Bradshaw’s  Molasses,  No.  44....!!  !33 

Cheapside  Molasses . 27 

Black  Strap  Molasses .  18 

t,E<Jge  Syrup .  ;30 

King  Symp . .  ;30 

Orange  Brand  Syrup . 32 

Orange  Brand,  2%s  oans,  2  doz .  2.20 

No.  6  Amber  Syrup. .  28 

California  Amber  Drips,  2s  oans,  2  doz.!!”’  l'.75 

California  Amber  Drips,  2%s  cans . .  2. 00 

California  Amber  Drips,  8s  cans,  2  doz .  2/0 

California  Amber  Drips,  %  gal.  cans,  1  doz.  2.05 
Calvert  Brand  Pure  Porto  Rico . 22 

CONDENSED  MILK.  case 

Babv,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  3  85 

Eagle,  4  doz .  6.25 

Magnolia,  4  doz .  4 . 00 

Red  Cross,  4  doz .  4 ' 45 

Star,  4  doz .  4  20 

Dime  Brand,  4  doz . 3 .'  60 

Lion,  4  doz .  4  25 

Premium,  4  doz . 3'  75 

Hires’  SRver,  4  doz .  4  00 

Square,  4  doz . 

EVAPORATED  CREAM,  case 

Gold,  double  size  can,  4  doz . .  s  .75 

St.  Charles,  4 doz .  3.90 

Our  Pet,  large  size,  4  doz .  8 . 10 

Our  Pet,  baby  size,  6  doz .  2.65 

Peerlees,  small  size,  6  doz .  2 . 70 

Peerless  large  size,  4  doz . .  310 

Columbia,  4  doz .  3  20 

SRver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  oans . per  can  3.85 

MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1  60 

Coast,  5  gross . g6 

Globe,  100s,  5  gross .  95 

Doric,  1  gross . !!.!..!!’.  !95 

Home  Safety,  65s,  5  gross .  '45 

Vulcan  Safety,  60  gross . !  .50 

Bird’s  Eye,  500s,  100  packs . per  case  8.60 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1 . 10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Fast  Mail,  100s,  1  gross .  1 . 00 

BuR’s  Eye,  5  gross .  1 . 00 

Little  Star,  40s,  5  gross .  40 

Pet,  100s,  5  gross .  !so 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1 . 75 

Black  Diamond,  600s,  100  in  case...  per  case  3  60 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn  ... . 120  2.46 

♦Pearl  White  Floating .  60 

Ark . 100 

Babbitt’s . 100 

5  box  lots  freight  paid,  with  1%  box 
“1776”  or  100  cakes  Best  Soap  free... 

10  box  lots  freight  paid,  with  3  boxes 

“1776”  01  200  bars  Best  Soap  free . 

Buffalo  Oleine .  60 

Washday . 120 

•Bee . 100 

•Big  Schooner . 100 

•Fels-Naptha . 100 

Hoefner’g  Tiger  Borax . 100 

•Fairy  Oval . 100 

*S.  A.  GambriU,  Oleine .  60 

•Globe  Oleine . .  60 

•Ivory,  6  oz . 100 

•Ivory,  10  oz . 100 

•Kirkman’s . 100 

•Kirk’s  Oleine .  60 

•Lenox . 100 

•Lifebuoy .  60 

•Fairbank’s  Tar . 100 

•Magic  Cleaner . 100 

•Octagon . 100 

•Philadelphia  Oleine . . . 60 

*P.  &  G.  Oleine .  72 

Premium . . ,’xoo 

•Santa  Claus . „!ioo 

•Star . . 

•Sunlight . 100 

•Sunshine . 120 

Star  Oleine . '  60 

•Sunny  Monday . .100 

•White  Cloud . 100 

•Wonder  Worker . 100 

Wonder  Worker  Chips . 4  doz 

Lion.... . 100 

•Snowberry . 100 

Best  Blue .  80 

•Hoefner’s  Ammonia . !!!!l00 

*P.  &  G.  Naptha . '100 

Duck . 100 

20  Mule  Borax . 100 

Rib . ‘.'.'100 

U.  S.  Mail .  100 

Hustler .  120 

Brag .  66 

Export  Borax . 100 

C.  &  C.  Oleine .  60 

*  5  box  lots  delivered. 

TOILET  SOAP. 

Flash,  for  the  hands . 100  cans' 

Grand  Pa’s,  small  size .  i<jo  386 

Grand  Pa’s,  small  size .  50  196 

Grand  Pa’s,  large  size .  50  s  21 

Sweet  Maiden . 1  doz  4* 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz 

Mottled  Castile,  86  lb . per  lb. 

White  Castile,  36  lb . per  lb 

Conti,  imported  Castile,  36  lb . per  lb! 

Oat  Meal . . . per  doz. 

Glycerine . per  doz. 

Jap  Rose .  50 

Sweetheart . go 

Lava . . . 

Pearl . go 


2.40 
2  00 

3.75 

4.26 

4.20 

2.40 

2.00 

3.90 

3.76 
4.00 
8.75 
4.00 
2.40 
2.40 
4.00 
7.00 

8.75 

2.26 
8.00 
2.00 

3.75 

3  90 

2.40 

8.00 

3.76 
3.15 
8.00 
4.00 
2.45 

1.76 
4.00 

8.90 
4.00 
2.08 

3.90 

8.40 
3.96 
8.85 
8  86 

1.95 

3.00 

2.30 

2.55 

3.90 

2.00 


.40 
.08 
.10 
.13 
.40 
.40 
3.75 
1.90 
8  75 
2.40 


Per  lb. 


RICE. 

Best  Head,  bbls.  or  100  lb.  sacks . 06M 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  8  broken,  bbls.  or  100  lb.  sacks .  03% 


Japan. 100  lb. sacks . 


Patna,  100  )b.  sacks . !.!!!!..’.’!!!"!!.’!"!.'!  .06% 


SCOURING  SOAP. 

Fairbank’s .  ®  5™ 

Sapolio.. . .'.'j'doz. 

Wrigley  s . . 

Wngley’s .  60 

Scourene . 100 

Lipp’s  Scourer . !!!!!.’..  60 

SilSan . 59 

Army  and  Navy  Compound. . ......4  doz  1  80 

Finola  Star  Polish . 100  3  gg 

Silver  Sand . per  bbl. 

American  Scourer . 100 

Bon  Ami,  10c.  size . '  3  doz 

Brooks’  Crystal . 199 

Hoefner’s  CrvBtal,  with  spoens . 24  pkgs 


Box. 

1.88 

2.26 

3.60 

1.80 

3.50 

2.26 

2.00 


2.60 

3.76 

2.50 

3.90 

LOO 


Old  Dutch  Cleanser,  4  doz. . j  .aa 

SEEDS. 

Anis,  packed  about  170  lbs.  to  bag . per  lb. 

Bishop's  Best  Bird  Seed,  any  quantity.. per  doz. 
Bishop^s  Superior  Seed,  any  quantity.. per  doz. 
Bishop’s  Bird  Gravel,  any  quantity. ...per  doz. 

Cuttle  Fish  Bone .  per  lb. 

Caraway,  about  115  lbs.  to  bag .  “ 

Celery,  about  215  lbs.  to  bag .  “ 

Canary,  about  240  lbs.  to  bag .  “ 

Coriander,  about  100  lbs.  to  bag .  “ 

Excelsior  Bird  Seed, 24  pkgs.  to  case. .per  pkg. 

Fennell,  about  220  lbs.  to  sack . per  lb. 

Flax  Seed,  100  lbs.  to  sack .  “ 

Flax  Seed  Meal,  too  lbs.  to  sack .  “ 

Green  Kern,  ico  lbs.  to  sack . . .  ” 

Hemp,  225  lbs.  to  sack .  «* 

Hirsh,  about  too  lbs.  to  sack .  '• 

Millet,  about  too  lbs.  to  sack .  il 

Moan,  about  no  lbs.  to  sack .  “ 

Mustard  Seed,  225  lbs.  to  sack . .!!”  “ 

Poppy  Seed,  about  no  lbs.  to  sack . .’  *  * 

Rape  Seed,  about  250  lbs  to  sack .  “ 

Sunflower  Seed,  about  115  lbs.  to  sack..  " 

By  the  full  bag  will  make  any  of  the  above  seeds 
%c.  per  lb.  less. 


.14 

.20 

.90 

■45 

•35 


.04% 

•°5 

.08 

.14 

•°5 

.02% 

.09 

.04 

.06% 

.06% 

•°7'A 

.09 

.07% 

•°5% 

t’S 


34 


GROCERY  WORLD  AND  GENERAL  MERCHANT 


NEW  YORK  PRICE-LIST 

NOTE. — Prices  are  those  prevailing  on  date  of  issue.  Corrected  Weekly.  Invariably  F.  O.  B.,  New  York. 


— a — 


— 3“^ 


— A — 


MOLASSES. 

Porto  Rico  Molasses —  Per  gal. 

Fancy,  bbls . 42  @-45 

Choice,  bbls . 3®  @-4° 

Good,  bbls.. . 26  @.30 

Fancy,  qt.  jars . per  doz.  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle— New  Crop . 42  @ .  44 

Fancy .  *3^ 

Choice .  -3® 

Prime .  *29 

No.  10,  y.  doz.  in  case,  in  tins . Per  doz.  4.  73 

No,  5,  1  doz.  in  case,  in  tins .  '*  2.75 

No.  3,  2  doz  in  case,  in  tins .  41  1.50 

No.  2,  3  doz.  in  case,  in  tins .  “  1.00 


PURE  SYRUPS. 

Gilt  Edge  Drips,  in  bbls . 

Robin  Hood,  in  bbls . 

Various  Grades,  in  bbls . 18 

Lyle’s  Golden  Drips,  2  lb.  tins,  2  doz. 
in  case . Per  case 


•33 

.28 

@.19 


1.90 


SALT  FISH. 

Mackerel. 

Gross  Weights  350  160  77  20 


(about)  200 lb.  100 lb.  solb.  81b. 
to  bbl. 

Bloater,  Norway.  None 
No.  i,  Norway...  None 
No.  2,  “  ...  None 

No.  3,  “  ...325  35°  2500  13.05  6.65  1.20 

No.  4.  “  ..400-450  22  .00  11.55  5-9° 

Fancy  Shore 

Bloaters .  95*io5  3°  °°  15-55  7-9° 

No.  1,  chores . 160-175  26.00  13.55  6.90 

No.  1,  New  Cape 

Shores . 110-115  15.00  8.05  4.15  .80 

No.  1,  New  Cape 

Shores . 160-170  16.00  8.55  4.40  .84 

No.  1, NewH’fax. 160-170  15.00  8.05  4.J5  .80 

No.  2,  New  Iri'h. 325-350  17x0  9.05  4.65  .88 

No.  2,  New  Irish. 350  400  1600  8.55  4.40  .84 


No.  2,  New  Irish. 400-450  15.50  8.30  4  28  .82 

Boneless  Codfish. 


In  box.  Per  lb. 

White  Seal,  Middles,  Finest  Georges . 40  lb.  .12% 

Prize  Strips,  Middles,  Finest  Georges . 40  lb.  .C9K 

Prize  Strips,  Middles,  Finest  Georges . 20  lb.  .  10 

Satin  Middles,  Fancy . 4°  lb.  .09*4 

Brilliant  Strips . 40  lb.  08J4 

Brilliant  Strips . 2c  lb.  .08 yA 

Herring. 

New  Medium,  Scaled . Per  box  .15% 

skinless  and  Boneless,  10  lb.  boxes . Per  lb.  .14 


Star  Boneless,  large  tins,  1  doz.  in  box. .Per  doz.  1.50 
Star  Boneless,  Dime  tins,  2  doz.in  box. Per  doz.  .90 


TEAS. 


Oolong  (Formosa  &  Foochow) —  Per  lb. 

Fair  to  fancy . 18  @.75 

Japan — 

Fair  to  choicest . 2c  @ .  45 

Basket  Fired  Japan — 

Fair  to  choicest . 22  @45 

Japan  Dust — 

Fair  to  good . 12  @.15 

Young  Hyson — 

Fair  to  fine . 17  @50 

Hyson — 

Fair  to  choicest . 16  @.35 

Gunpowder — 

Fair  to  choicest . 19  @.fo 

mperial  — 

Fair  to  choicest . 32  @  .60 

English  Breakfast — 

Fair  to  choicest . 17  @.55 

Ceylon  and  India — 

Fair  to  fine .  . 20  @  55 


ROASTED  COFFEES. 


Sumatra —  Per  lb. 

Mandheling,  fancy . 34 

Old  Government,  best . 27 

**  choice . 25 

“  prime . 23 

**  good . 23 

Mocha — 

Genuine  Arabian . 26 

Windsor  Blend . 23 


Maracaibo — 

Cucuta,  best . . 

“  choice . 

“  prime . 

“  good . 

Laguayra — 

Caracas,  finest . 

“  choice . 

Peaberry — 

Santos,  fancy . 

**  choice . 

"  fine . . 

Rio,  fancy . 

“  choice  . 

%t  fine . 

Santos — 

Best . 

Choice . . 

Prime . 

Good  . . . 

Fair . . 

Rio — 

No  1,  golden . 

No.  2 . 

No.  3 . 

No.  4 . . . 

No.  5 . 

No.  6 . 

No.  7 . 


•  17 

.  16 

.15 

•*4 

.18 
.  16 


.  16 

•15 

.14 
•*5^ 
.14% 
•  *3% 

•15 

.14 

•13% 

■™% 

.iiJ4 


•15 

.14 


•  13 


.I2}4 

.  12 


•  u  Vs 

.II 


SPICES. 


Whole,  bags  or  bbls —  Per  lb. 

Allspice... .  .08 

Cassia  bu*ds .  >28 

Cinnamon,  select  grade .  .12 

**  Batavia .  .25 

€t  Saigon .  .50 

Cloves,  Zanzibar .  .14 

**  Amboyna .  .24 

“  Penang .  .30 

Ginger,  African . . .  .  10 

“  Jamaica,  bleached .  .22 

Nutmegs,  75®  80s .  .25 

“  IIOS .  .20 

Black  Pepper,  Singapore .  .09 

“  shot .  .10 

White  Pepper,  Singapore .  .14 

Red  Peppers .  .12 


Pure  Ground, 

Highest  Grade — 

Allspice . 

Cinnamon . 

Cinnamon,  Saigon . 

Cloves . 

Ginger,  Borneo . 

Ginger,  Jamaica . 

Mace . 

Mustard . 

Nutmegs . 

Black  Pepper . 

White  Pepper . 

Cayenne.  Red  Pepper.... 

Paprika,  Hungarian . 

Red  Pepper . 

Assorted  Spices . 


CANNED 


Bbls. 

Boxes 

4-oz.  tin 

and 

6, 10, 

cans, 2  &  4 

^-bbls. 

1 5-  lb. 

doz. case 

Per  lb. 

Per  lb. 

Per  doz. 

.10 

.  12 

•7* 

.  16 

.19 

.92 

.60 

.62 

2  42 

.x8 

20 

1 .00 

.*4 

.16 

.82 

•  24 

.27 

1.23 

62 

•65 

2.48 

.  16 

•  *9 

•94 

•  23 

•  25 

*.»5 

.10 

.12 

.70 

.  16 

•  *9 

•94 

.  x8 

.20 

1 .00 

•3° 

•34 

1.44 

.88 

GOODS. 


Vegetables. 


Asparagus — 

Mammoth,  white,  254s,  California... 
Medium,  green,  2)4$,  California..  .. 

Tips,  green,  is . 

“  white.  California,  is . 


Beans,  Baked — 
Sunbeam,  4  doz. 
“  4  “ 

"  4  •• 

Van  Camp,  4  “ 

4  “ 

"  4  “ 

Snider’s,  4  •' 

4  “ 

“  2  “ 
B.  &  M.,  4  " 

“  A  “ 


Plain. 

No.  1 . 70 

"  2 .  1. 10 

14  3 .  i-4° 

"  T 


“  3 .  i.85 

**  1 . 


“  3 . 

“  * . 65 

“  3 .  1-5° 


Per  doz. 
4-5° 
3*25 
1-85 


3-75 
Sauce, 
.80 
*•15 
*•45 
1 .00 

1.50 

1.85 


.90 


1 . 40 
1.80 
.70 
1 .70 


Beans,  Lima — 

Royal  Scarlet,  tiny,  2  doz.,  No.  1  .  1.10 

Sunbeam,  small,  N.  J.,  No.  2 .  1.50 

Valley  Field,  medium,  N.  J.,  No.  2 .  1.00 

Our  Chef,  medium,  N.  Y.,  No.  10 .  6.75 

Beans,  Stringless — 

Roval  Scarlet,  fancy,  No.  2 .  2.10 

Robin  Hood  Refugees,  No.  2 .  1.35 

Lehigh  Valley,  N.  Y.,  No.  2 .  1.00 

Sunbeam,  fancy.  No.  2 .  2.00 

Acmes,  small,  Refugees,  No.  2 .  1.25 

Red  Jacket,  whole,  No.  10 .  4.25 

Boyers,  string,  No.  2 . 70 

Peas — 

Smallest  sifted,  2s .  2.10 

Extra  sifted,  2s .  1.60  @1.75 

Sifted,  2s .  1. 15  @1.35 

Telephone,  2s .  1*25 

Sweet  wrinkled,  2s .  1.40  @1.60 

Standard  Early  June,  2s .  1.00  @1.10 

Soaked,  2s . 75  @  .80 


Succotash — 

Extra  fancy  Maine,  2s .  1.40 

Fancy  Maine,  2s .  1.10  @1.25 

Extra  standard,  2s . 95  @1.00 

Pumpkin — 

Fancy,  3s .  1.10  @1.20 

“  gals .  2.40 

Squash — 

Fancy,  3s .  1.20 

Tomatoes — 

5 y2  in.  cans,  fancy  New  Jersey .  1.60 

5j4-in.  cans,  extra  standard  New 

Jersey .  1.40 

5-in.  cans,  standard  New  Jersey  ....  1 . 15 

Standard  Maryland,  No.  3 . 95  @1.00 

2-lb.  cans . 75  @  .80 

Standard  New  Jersey,  gals .  2.75 

Extra  standard  Maryland,  gals .  2.50 

Glass  jars,  qts .  2.75 

Beets — 

Fancy  Strawberry,  3s .  1.40  @1.60 

Cut,  3s .  1 . 10  @1 .15 

Sweet  Potatoes,  3s .  1.15 

Sauer  Kraut,  3s . 95  @1 . 10 

Spinach — 

Standard  Maryland,  3s .  1.15  @1.40 

Fancy  New  Jersey,  3s .  1.40  @1.65 

Gals .  4.75  @5.00 


FRUITS. 

California. 


Apricots — 

Extra,  2^s . 

**  standard,  2^s . . . 

Standard,  2j4s . 

Gals . 

Cherries — 

Extra,  white,  2^s . 

**  standard,  white,  2%s . 

Standard,  white,  2^4s . 

Extra  standard,  gals . . 

Bartlett  Pears — 

Extra  fancy,  2%s . 

“  2/2* . 

“  standard,  2  . 

Standard,  2%s . 

Plums,  Egg  or  Gage — 

Extra  fancy . . . 

“  standard,  2%s . 

Standard,  2*4s . . 

Gals . 

Peaches — 

L.  C.,  extra  fancy,  2%s . 

"  “  . 

Crawford,  extra  fancy,  2  J£s . 

“  “  standard,  2}4s. 

Eastern. 


Pears — 

Fancy  New  York,  2s . 

“  **  State,  2j£s. 

Standard,  2s . 

Pineapples — 

Sliced  or  grated^  2s . 

“  is . 


Pie,  grated,  gals.. 
Singapore,  i^s ... 

Plums,  egg,  3s . 

“  gage,  3s  •••• 
Apples — 

Gals.  . . 

Strawberries — 

Fancy,  2s . .*... 

Extra,  2% . 

Raspberries — 

Red,  fancy,  2s . 

Standard,  2s . 


Per  doz, 
2.25 
*•75 

5  25  @6.25 

2-75 
2 .40 

2- 35 

7.50  @9.25 

3- 25 
2.40 
2.40 
2.00 

2-75 

2  00 
*•75 

5.50  @7.00 

3  25 
2-75 
2-75 
1.85 


*•75 
2  90 

1.5° 

2  25  @2.40 
1 . 10  @1.20 

3.0° 
1. 15  @1.25 


2.25 


3.00 

1.85 

2-75 


FISH. 


Lobster — 


Kippered  Herring — 

is . . . 

Alaska  Salmon — 

Pink,  is . 

Medium  Red . 

Choice  Red,  is . 

Columbia  River  Chinook  Salmon — 

Flat,  *4s . 

Tall,  is .  ... 

Flat,  is .  ... 

Oval,  is,  steaks . 

Sardines— 

Domestic,  %sf  oil,  100  tins  . . 

“  fj's,  mustard,  50  tins... 


5.00 

2, 50  @2 . 75 

1.5° 

1. 10 

1.25  @1.30 
1.40  @1.50 

1.25  @1.30 
2.00 
2.  20 
3.00 

3-35  @6.00 
2.65  @4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins —  Per  lb. 

Fancy,  i-lb.  cartons .  .09 

Smyrna  Sultana,  fancy,  6  crown,  30 

lbs .  .14 

Smyrna  Sultana,  choice,  4  crown,  30 
lbs . 


Cleaned  Sultanas — 

Smyrna,  fancy,  i-lb.  cartons . 

“  choice,  i-lb.  cartons . 

California,  1  lb.  cartons . »... 

Loose  Raisins — 

Valencia,  4  crown,  28  lbs . 

California,  4  crown,  50  lbs.  . . 

“  3  crown,  50  lbs . 

“  2  crown,  50  lbs . 

Figs— 

Baskets,  1  and  2  lbs . 

Layers,  2^  in.,  10  lbs . 

2%  in.,  12  lbs . 

2^-in.,  12  lbs . 

2-in.,  12  lbs . 

Currants — 

Fancy,  i-lb.  cartons . 

Cleaned,  choice,  i-lb.  cartons . 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron — 

According  to  quality . 

Lemon  Peel — 

According  to  quality . 

Orange  Peel — 

According  to  quality . . 

Fard  Dates — 

60  lbs.,  bulk . .7. . 1 . 

i-lb.  pkgs.,  30-lb.  case . 

Persian  Dates — 

60  lbs . 

Prunes,  California,  25-lb.  boxes — 

Epineuse  2o@3o . . . 

30^40,  choice . 

4°@5°,  “  . 

5o@6o,  “  . 

6o@7o,  “ 

70®  80,  “  . 

Choice,  50-lb.  box — 

60(8)70,  80(8)90 . 

70®  80,  90®  1 00 . 

Fancy,  25-lb.  boxes — 

4°@5° . 

5o@6o . . . 

6o@7o . 

70@8o . . 

Oregon,  25-lb.  boxes — 

30®  40 . . . 

4°@5° . 

Apples — 

Fancy, 50  lbs . 

u  i-lb.  cartons  . 

Prime,  50  lbs . 

Choice,  i-lb.  cartons . 

Peaches — 

Fancy,  peeled,  25  lbs  . 

“  unpeeled,  25  lbs  . 

Extra  choice,  Muir . . 

Apricots — 

Royal,  extra  fancy,  25  lbs . 

“  fancy,  25  lbs . 

“  choice,  25  lbs . 

Moorpark,  fancy,  25  lbs . 


•*5 
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■06  y 
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.II 


•  ogV, 

,o3^ 


■M 

.11% 

■09U 


NUTS. 


Almonds — 

Jordan,  shelled,  large,  28  lbs . 48  @  .52 

Valencia,  28  lbs .  .33 

Flot,  shelled . 

In  shells — 

California,  paper  shell,  80  lbs . 

French  Princess .  .  1 7 % 

Tarragona,  120  lbs .  .15 

Hard  Shell,  100  lbs . 

Brazils — 

New,  large,  180  lbs .  .10 

Filberts — 

Turkish . 

Sicily,  130  lbs .  .  10 

{umbo,  Naples,  no  lbs . 

on g,  Naples,  no  lbs . .  .13 

Pecans — 

Polished,  80  lbs . 1 1  @.14 

Louisiana,  paper  shell . 

Walnuts — 

Chili,  1007  crop . .12 

Grenoble,  220  lbs .  .15^ 

Marbots,  no  lbs . 

Cornes,  no  lbs . . . 

Mixed  Nuts — 

Strictly  fancy,  25  lb.  boxes .  .16 

Extra  choice,  25-lb.  boxes . 13  @.14% 

Choice,  125-lb.  bags . n  @.12% 

IMPORTED  GROCERIES. 

#1 

Imported  Sardines,  100  in  case —  Per  case. 

Reduced,  ^s,  boneless . 

“  ijs,  with  bones .  7.00@22.00 

French,  ^s,  boneless . 

“  yi%,  with  bones .  17.00@22.00 

High,  %s,  boneless .  24. ^@27. 00 

*4s,  boneless .  15.00@40.00 

French  Vegetables,  100  in  case — 

Peas — 

According  to  quality .  x  1 .  oo@ 20 . 00 

Mushrooms — 

%s,  according  to  quality .  16.00@35.00 

i^s,  according  to  quality .  15.00@20.00 

String  Beans — 

According  to  quality .  12.00@17.00 

Lima  Beans — 

According  to  quality .  x8.00@20.00 

Brussels  Sprouts .  12.oo@x6.oo 

French  Macaroni,  cartons,  25  lbs. ..lb.  .o8@  .09*^ 
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Grocery  World  and  General  Merchant  Prices-Current. 

b 

CORRECTED  WEEKLY.  DECEMBER  28,  1908. 

Any  subscriber  to  the  “  GROCERY  WORLD  AND  GENERAL  MERCHANT”  who  is  unable  to  purchase  at  the  following  prices  will 
confer  a  favor  upon  this  journal  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

Column. 

Dressed  Poultry .  25 

Live  Poultry  ../. .  25 


DECLINES. 

Column. 

Sugar .  j 

Fresh  Fish .  20 

Provisions .  24 


COL. 


Alarm  Cash  Drawer . 18 

Alum . 26 

Ammonia .  3 

Ammunition .  6 

Axle  Grease .  3 


Bags,  Paper . . 

•  =3 

Bag  and  Twine  Holders. 

...18 

Baking  Powder . 

...  3 

Barley . 

.,17 

Bath  Brick . 

Beans . 

Blacking,  Shoe . 

Bluing . . 

...  b 

Borax . . 

Brooms . .. . 

Brushes . 

..35 

Buckwheat  Flour . 

...17 

Bung  Borers . 

Butchers'  Sundries . 

...es 

Butter . 

...'6 

Butter  Color . . 

Camphor . 26 

Candies . 10 

Candles .  6 

Canned  Goods .  7 

California  Fruits .  7 

Vegetables .  7 

Fish .  8 


COL. 

Pie  Fruit . 

....  8 

Sardines . 

Meats . 

Soups . 

Capers . 

Catsup . 

Cereal  Specialties . 

....17 

Cereal  Coffee . 

Cheese . 

Chocolate  and  Cocoa . 

Chewing  Gum . 

Cider . 

Clothes  Pins . 

Cocoanut . 

Codfish . 

Coffee . 

Chicory . 

Coffee  Mills . 

...18 

Cooking  Herbs . 

....  6 

Condensed  Milk . 

Condensed  Mince  Meat. 

Corn  Meal . 

Corn  Starch . 

Cottolene . 

Crackers,  Cakes,  etc . 

Crescent  Mapleine . 

••••33 

Cutters,  Tobacco . 

....18 

Dates . 20 

Delicatessen . 14 

Dressed  Meats . 24 


COL. 


Drugs,  Grocers' . 26 


Eggs .  16 

Essence  of  Coffee .  5 

Extracts . 27 


Fancy  Groceries . 16 

Farinaceous  Goods . 17 

Figs . 20 

Fish,  Canned .  8 

Fixtures . 18 

Flour . 17 

Self  Rising .  17 

Buckwheat . 17 

Fly-paper . 32 

Food,  Bird . 32 

Fruit  Butters . 25 

Fruits,  Domestic,  Dried.. ..20 
Foreign,  Dried . 20 


Gelatine . 18 

Gravel,  Bird . 32 


Herring . 15 

Hominy  and  Grits . 17 

Honey.... . 33 

Horseradish . 20 


COL. 


Ink . 20 

Insect  Powder . 26 

Ironing  Wax . 32 


Jams . 26 

Jars  and  Jar  Rubbers .  6 

Jellies . 25 

Junket  Tablets . 27 


Ketchup. 
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Lamp  Goods . 20 

Lard . 24 

Lemons  and  Oranges . 

Lentils . 17 

Licorice . 26 

Lime . 20 

Live  Poultry . 25 

Lye  and  Potash . 21 


Macaroni . 18 

Mackerel . 19 

Maple  Syrup . 33 

Matches . 21 

Meat . 24 

Milk,  Evaporated . 12 

Mince  Meat . 21 

Molasses . 33 


ADDITIONS. 


Column. 


WEIGH  AND  MEASURE  EVERYTHING  YOU  BUY. 


Standard  Weights  per  Bushel. 


Marrow  Beans . 

Medium  Beans . 

Pea  Beans . . 

Red  Kidney  Beans. 

Hominy . . 

Pease . 

Barley  w . 

Potatoes . 

Flaxseed . 

Onions . . 

Shellbarks . 


60  lbs. 
.60  " 
.60  " 


.60 


,48  “ 
56  “ 

.58  - 

ee  ** 


COL. 


Mustard . 30 

Prepared . 31 

Marmalade . 26 


Noodles,  Egg . 17 

Nuts . 

Oat  Meal . 17 

Oils . 22 

Oil,  American . 22 

Olive  Oil .  22 

Olives . 22 


Paper . 22 

Paper  Bags . 23 

Peanuts . 

Peanut  Butter . 23 

Peas,  Dried . 17 

Pickles . 23 

Pickled  Meats . 23 

Plum  Pudding . 25 

Polishing  and  Cleaning 

Compound . 29 

Popping  Corn . 23 

Pork  and  Beef . 24 

Potash . 21 

Potato  Chips . 23 

Poultry  Seasoning . 25 

Dressed . 25 

Live . 25 


COL. 


Preserves . 25 

Provisions . 24 

Prunes . 20 

Puddine . 18 

Putty . 26 

Rennet . 27 

Rice . 28 

Rolled  Oats . 17 

Root  Beer . 29 

Rosin . 26 

Sago . 17 

Salad  Dressing . 28 

Sal  Soda . 28 

Salt . 28 

Sapolio . 30 

Sardines .  9 

Sauce  and  Condiments . 28 

Sauer  Kraut . 25 

Scales? . 18 

Scoops,  Grocers' . 18 

Scouring  Soap . . . 30 

Seeds . 29 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish . 19 

Soap,  all  kinds . 29 

Soda,  Bicarb . 29 

Soft  Drinks . 29 

Soups . 10 

Specialties . 30 


COL- 

Spices . 30 

Whole . 31 

Starch . 31 

Stove  Polish . 31 

Soap  Powders . 30 

Sugars .  1 

Sulphur . 26 

Sundries . 32 

Syrups . J...33 

Tacks . 32 

Tapioca . 17 

Tar . 27 

Teas .  1 

Tobacco,  Chewing . 36 

Smoking . 36 

Cutters . 18 

Twine  Holders . 18 

Twine . 32 

Vermicelli . 18 

Vinegar . 24 

Washboards . 34 

Wax,  Fruit  Jar . 32 

Wrapping  Paper . 22 

Woodenware . 34 

Yeast'Cakes . 36 


SUGAR. 

Confectioners'  Lozenge,  XXXX . 

“  Powdered . 

“  Crown  A . 

11  Crystal  A . 

4‘  Coarse  Granulated . 

Eagle  Tablets . 

Crystal  Dominoes . . . . . 

Cut  Loaf . 

Patent  Cubes . 

Powdered . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Granulated . . . 

Fine  Granulated . . . 

44  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . 

44  In  25-lb.  bags  packed  4  in  100- 

1b.  bag . 

u  in  10-lb.  bags  packed  10  in 

K)o-lb.  bag . 

in  5-lb.  bags  packed  in  bbls.... 
in  5-lb.  bags  packed  in  100-lb. 

bags..., . 

in  2-lb.  bags  packed  in  bbls.... 
in  2-lb.  bags  packed  in  100-lb. 

.  bags . 

in  2-lb.  cartons  in  cases . 

in  s-lb.  paper  packages  in 

cases . . . 

Confectioners’  A . 

x — Keystone  A. . . . 

2 —  American  A . . 

3 —  Centennial  A . 

4 —  California  A . 

5 —  Franklin  B . . 

6—  Keystone  B . 

7 —  American  B . 

8 —  Centennial  B . 

9 —  California  B . 

10 —  Franklin  Extra  C . 

11 —  Keystone  Extra  C . 

12 —  American  Extra  C . 

13 —  Centennial  Extra  C . 

14 —  California  Extra  C...., . 

15—  Franklin  C . 

16 —  Keystone  C . 


4  90 
4  80 
5.20 
4  85 
5.10 

6  15  / 

7-17K 


63% 

95 

80 

70 

70 

70 

70 


4  75 

4  75 

4.85 
4  9° 

4  9° 
5.00 


5.00 

4.90 


90 

55 

50 

45 

40 

35 

30 

25 

20 
4-15 
4.10 
4.05 
4.00 
3  95 
3-90 


TEA. 

Per  lb. 

Japans — Basket-fired .  20  (§>  35 

Japans — Pan-fired — Common  to  fair .  20  @  23 

Fine .  24  @  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  @  50 

Foochow — Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior .  23  (§>  28 

Fine .  30  @  35 

Choicest .  @  40 


>9 

® 

35 

40 

45 

»7 

® 

30 

35 

® 

40 

45 

@ 

5° 

<3> 

55 

15 

<a> 

20 

22 

® 

«5 

30 

® 

35 

15 

® 

20 

28 

30 

35 

® 

40 

18 

® 

38 

18 

® 

4« 

14 

@ 

27 

18 

® 

28 

3» 

® 

4» 

— 3 — 

Gunpowder — Choice  to  Extra .  29 

Choicest .  40 

Moyunb — Good .  27 

Fine . 

Choice .  45 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest .  30 

Young  Hyson — Superior  to  fine .  15 

Choice  to  Extra .  28 

Choicest .  35 

India — Common  to  Fine .  18 

Ceylon — Common  to  Fine .  18 

English  Breakpast — Fair  to  Good .  14 

Choice  to  Extra .  18 

Choicest .  30 


PACKAGE  TEAS. 

Lipton's  Tea* — 

Ceylon  and  India,  No.  x . 

Ceylon  and  India,  No.  2 . 

Ceylon  and  India,  No.  3 . 

Black  and  Green,  No.  1 . 

Black  and  Green,  No.  2 . . 

English  Breakfast,  No.  x . . 

English  Breakfast,  No.  t . 

Formosa  Oolong,  No.  1 . 

Formosa  Oolong,  No.  * . 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 

Tetley's  Tea —  Per  lb. 

lb.  or  %  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1^  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

%-\b.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . «« . 22 

i-lb.  Silver  Sacks . 22% 

%-\b.  Silver  Sacks . 23 

#-lb.  Silver  Sacks . 2354 

}4-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  “  4  4 

1  lb.  silver  bags .  "  44 

%  lb.  silver  bags .  “  “ 

yK  lb.  silver  bags .  u  44 

Packed  in  cases  containing  100  pounds 


Per  lb. 

Mftlb. 

In  %  lb. 

•  45 

•47 

•4° 

•4* 

•35 

•37 

•45 

•  4° 

-45 

•40 

•  45 

.40 

.18 

.19 

■'95* 


—3— 

McCormick  &  Co.,  Banquet  brand,  Ceylon, 

Blended,  etc. —  Per  lb. 

1  -lb.  eanisters,  8-lb.  boxes . 45 

5^-lb.  44  12-lb.  41  45 

k-Jb.  "  10-lb.  44  45 

1  rial  44  10-lb.  44  50 

McCormick  &  Co.,  Bee  brand —  Per  lb. 

i-lb.  lithographed  cans,  20-lb.  boxes . 55 

54-lb.  44  10-lb.  44  . 55 

}4-lb.  44  10  and  20-Ib.  bxs..  .57 

Travellers  pocket  canister,  4  doz. ...per  doz.  .80 


AMMONIA. 

Per  doz. 

Purple  Ribbon.  16  ox.,  s  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  do*,  boxes .  x.50 

Purple  Ribbon,  %  gals.  %  doz.  boxes .  s.70 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes . 75 

Colburn's  Autumn,  hotel  size,  2  doz.  boxes . 90 

Violet,  pints,  a  doz . 90 


AXLE  GREASE. 

Frxzer’i,  15  lb.  pail» . So 

Frazer’s,  boxes,  X  gross . per  gross  9.  25 

Mica,  X  gross . per  gross  8.40 

Peerless,  X  gross . per  gross  4.50 

Paragon,  X  gross . per  gross  5.50 


BAKING  POWDER. 

Sea  Foam  Baking  Powder — 

%  lb.,  4  doc.  in  case . 95 

%  lb.,  2  doz.  in  case .  1.70 

x  lb.,  x  doz.  in  case .  3.40 

Davis' O.  K.,  5^ -lb.,  4  doz . per  do*.  .45 

Davis’  O.  K.,  34-lh.,  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  %  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  ,^-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  }?-lb.,  2  doz . per  doz.  2.28 

Leslie's, ^-lb.  cans,  x  ora  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  %-\b,  cans,  3  doz.  cases . 90 

Leslie's  i-lb.  cans.  1  doz.  cases .  x.65 

Leslie's,  5-lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82)4 

6  oz.  glass,  a  doz .  x.07 

6  oz.  glass.  4  doz .  x.04 

6  oz.  glass,  6  doz .  1.03 

6  oz.  ,x  gross,  in.bbl . per  gross,  12.25 


—a— 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  2  doz.  in  box . per  doz.  .90 

J4-lb.  cans,  2  doz  in  case . per  doz.  1.25 

i-lb.  cans,  x  doz.  in  case . per  doz.  2.50 

Royal,  xoc.  size,  4  doz . *6 

W  lb.,  4  do* . .  1.30 

"  8  "  *  “ .  *.40 

"  1  “  1  "  . .  <  «5 


BLACKING— Shoe. 

Shinola . . . per  do*.  .73 

Shinola,  X  grosi  In  box . per  groaa  1. 25 

Blackola,  1  doz.,  10  cent  size . (0 

Blackola,  3  doz  ,  to  cent  size . per  gross  6.90 

Blackola,  3  doz.,  5  cent  size . per  gross  4.25 

Mazon'a  No.  z,  M  groaa .  a.se 

"  “  a,  . . .  .60 

"  “  J,  "  «.8« 

“  "  4.  “  . .  4  5* 

5.  .  7.  je 

T.  M.  French . par  doz.  z.h 


SHOE  DRESSING. 

Mason's . 7| 

Acme,  1  doz .  1.15 

Bixby's  Royal  Polish,  x  doz . 78 

Bixby  let  Oil  Polish . |« 

Brownrs  Shoe  Dressing,  1  doz . .....  80 

Brown's,  Army  and  Navy,  x  doz . 80 

Boyer’s  Frencn  Dressing . 65 

(t  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 7* 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  2.00 

Boston  Waterproof,  black .  2 . 00 

Boston  Jr.  Waterproof,  black,  xo-c«nt  size...  .85 

Elite  Combination,  Baby,  black .  85 

Elite  Combination,  large,  black .  2  .00 

Superb  Patent  Leather  Paste,  largo . 75 

Champion,  black,  friction  polish .  a.  oo 

Champion  Jr.,  black,  friction  polish . 65 

Frencn  Gloss,  black,  self-polisning . 75 

Royal  Gloss.  black,  self-polishing . 73 

Dandy  Combination,  russet . .  a  ,oe 

Star  Combination,  russet . . 73 

Dandy  Russet  Paste  large . . .  ,  73 

Bossol a  Waterproof  Paste  Polish,  .aige . 

Bossola  Waterproof  Paste  Polish,  small . ac 

Oulck  White,  deans  dirty  canvas  shoos . f* 

Quick  White,  deans  dirty  canvas  shoes. .  2.00 

Oil  Paste  black,  never  dries  up,  large  ana,..  .75 
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GREEN  COFFEE. 


Rio,  Golden,  fancy . 


prime... 
choice . 


Per  lb. 

09  @.0 §54 

©  o §54 

®-°7% 

@-x°54 
@°9K 


Santos,  Peaberry,  extra  fancy . 

“  fancy . 

“  choice .  _ 

Maracaibo,  strictly  fancy,  mild . u^@.ia 

M  choice .  @.n 

Washed  Caracas,  fancy . 14  ^.14^ 

Laguayra,  fancy .  @ .  x2 

Java,  extra  fancy  Old  Government . ao%@.2i 


extra  fancy . . 

*'  fancy . 

Mocha,  Vi  and  yK  bales,  genuine,  finest... 

14  beed,  Santos,  fancy . 

“  44  choice . 


®.ao 
@19^ 
@19 
@10  x 


Duck,  kegs,  lbs .  , . .« 

"  kegs,  6 M  lbs .  ,.6< 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

"  "  kegs,  1354  lbs . .  a. 65 

**  **  kegs,  6y  lbs .  1.50 

Drop  Shot,  Nos.  »,  3,  5,  8,  9,  bigs,  *5  lbs .  1.85 


BLUING — Dry. 


ROASTED  COFFEE  IN  BULK. 


Rio,  Golden,  extra  ancy . 

"  Prime . 

“  Choice . 

11  No.  3,  bags  about  50  lbs . 

Santos,  Peaberry,  extra  fancy . 

“  extra  fancy . 

**  fancy . 

choice . 

Laguayra,  fancy . 

Maracaibo,  choice . 

"  fancy . 

"  extra  fancy . 

Jara,  extra  fancy  Old  Government... 

H  fancy . 

Mocha,  finest . 

Liuton’s  Blended  Coffee — 

Mocha  and  Jara,  No.  1 . . 


@13 

@.1054 

@-°9>4 

@09 

(2,  .  16 

@•>3 

@x*54 

@.I3 

@.w54 
®  h'A 
@15 
@x5>4 
0*5)4 

@■*3)4 


„  ,  ,  „  P«r  gross 

Barlow  s,  small,  t  dor .  2.60 

“  large,  1  dor . , .  5.20 

Sawyer's,  No.  1,  6  dor .  x  *0 

No.  3, 3  dor . 3:;s 

Colburn’s,  No.  1,  4  dor .  ,,6o 

No.  3,  3  dor .  2.50 

Mammoth,  3  dor .  3.60 

”  Ball  Blue,  No.  1, 3  dor .  a. 60 

_  ,  “  No.  3, 3  dor .  4.80 

Reckitt  s,  5c.  and  10c.  asst.,  8  lbs . Per  lb.  .  30 


CANNED  GOODS. 

Tomatoes—  Per  dor 

Mrs.  Hancock's,  frying .  ,  „ 

DuBoi.’,  frying...... . ....I 

“  “  5  case  lots .  I07iz 

Jersey  King,  No.  3,  standard-jersey . .  QO 

“  5-case  lots . . . 


Silver  Lake,  fancy  Jersey .  -97% 


Jersey,  No.  3 .  ,  'c 


8?K 


BLUING — Liquid. 


.90 

x7 

x4 


Packed  in  95  and  50-lb.  cans,  and  25, 50  and  xoo-lb.  bags. 


PACKAGE  COFFEE. 


Sold 


Two  per  cent,  discount  on  package  coffee 
on  the  equality  plan. 

New  York  Card  Prico.  xoo-lb.  Cases.  60-lb.  Cases 

Arlos.  .  .  sjK  x5M 

Arbuckle  s  Seven  Day .  soV  io>i 

Lion .  13U 

B.  Fischer  &  Co. — 


_  ,  _  ,  „  Per  gross 

Boyer  s  Bengal,  No.  8,  X  gross .  3.90 

Army  and  Navy  No.  8  3  dor .  c.  ro 

Crystal,  No.  3,  3  dor . ^ 

Jack  Rose,  No  14,  3  dor .  5.00 

Troy,  No.  33,  bbls.,  6  dor.  barrel .  5  jo 

French  Laundry,  large,  54  gross  in  barrel .  a. 45 


«3* 


Hotel  Astor  Coffee,  i-lb  tins . ,$ 

Thos.  Martlndale  &  Co. — 


•19 

.18 
.  16 
•x5 
•*4 


Saludo,  lbs.. 

“  50-lb.  tins . 

"  barrels . 

Viv,  lbs . 

"  50-lb.  tins . 

“  barrels . . 

Ground  or  pulverised  without  extra  charge 
Lipton’s— 

Special . . 

Perfection . . 

Packed  in  30  and  60-lb.  cases. 

Germ  an- American  Coffee  Co. — 

Triunfo,  34  a-lb.  cans . . 

“  48  r-lb.  cans .  .'aoJ< 

Trinidad,  60  or  roo  r-lb.  cartons .  ’26 

"G-A”  Blend,  30  3-lb.  cans . 24 

La  Crnxada,  6oor  100  i-lb.  cartons . 21)4 

Iowa,  60  or  100  1  and  s-lb.  cartons . 18U 

Tumbala,  60  or  roo  r-lb.  cartons . 

Quezal  (after-dinner),  13, 14  or  48  54-lb.  cans 

P")<lb . . 


BUTTER. 

Tub  Butter — 

Creamery,  extra,  60-lb.  tubs . 

first,  “  . 

"  second,  "  . 

"  third,  “  . 

imitation  30-60  lbs . 

"  5  and  10-lb.  rolls,  60  and  100- 

lb.  boxes . 

Ladles,  30-60  lbs.,  bakers'  use . 

Print  Butter — 

Star  or  S.  D.  brands,  1  lb.,  10-50-lb.  bxs. 

B.  B.,  E.  D.  brands.  »o-5o-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  30- 

50-lb.  boxes .  . 

Shesf(''4oo”)  Elgin,  ao-50-fb.  boxes . 

Sheaf. . 

Milhen  Farm,  lbs.  and  54  lbs . ..." 

Gumse,  lbs.  and  54  lbs . 

Belle  Spring . 


Per  lb. 
•33 
•33 
•3X 
.30 

•*7 


.39-. 34 
•*4 


.38 

•37 


•»?■ 


•3« 

•35 

■34 

•39 

•37 

■34 


CANDLES. 


Per  lb. 
*9 


.90 
■95 
•  75 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “Kosyr” _ 

jo  tins  in  box . per  box 

13  in  tins  box . per  carton 

s-lb.  tins...  . .  j0I 

George  Floto  s  Sons-  Per  gross 

toffee^Essence,  54-grosi  improved  cans .  j.35 

)'  W-gross  cans,  tin  ends .  2^70 

v:  „  „  „  %-poii  cans,  all  tin .  2.85 

Vienna  Coffee  Essence,  Manilla,  54  gross... 

Package  Chicory,  65-lb.  cases . per  lb. 

rluimnel  s  Essence,  tin  can,  54  gross,  per  gross 
“  tin  ends,  "  " 

,  “  "  improved  “  **  ,  -- 

Chicory,  Selig’s  65's .  '05sx 

'  English,  ground,  bags  about  160  lbs...  04  V 

'  Franck.',  stick,  65  Tbs . 

Muller* s,  Columbus  brand,  5  sticks 
to  lb.,  63  lbs . .  J4 


P.  &  G.,  8’s,  30  lbs . 

“  i6's,  30  lbs . 

Paraffine,  4's,  6's,  8’s  cartons,  36-lb.  cases, 

per  lb . . . 

Searchlight,  hotel,  16’s,  30  lbs . 

Pearless,  hotel,  r6’s,  30  lbs . 

Bright  Light,  16’s,  30  lbs . per  box 

Werk's,8”t,  30  lbs . 

“  16's,  30  lbs . . 

Neverout,  8’s . per  box 

“  16’s .  >• 


Per  lb. 

.1054 

.11% 


.oty4 

■°9% 
■  xo54 

9.00 
.  XX 
.19 
9.00 
2  .  XO 


Peerless,  extra  lancy,  No.  3,  cold  packed . 

Plantation,  No.  10,  standard,  54  dor .  a.  30 

Silver  Lake,  No.  10,  1  dor .  2.50 

Golden  Rule,  No.  3,  off  standard .  nc 

Alta,  No.  a  good . 

Favorite,  No.  10,  1  doz..-. . "  2  40 

Brandywine  Hill  ,  extra  fancy . ]!.[..]]]  1.00 

Bull  Dog,  extra  standard  as .  g0 

Mrs.  Lippincott's,  Frying .  x  .25 


Lima  Beans — 

Tinsley’s,  extra  small .  ,  jj 

Silver  Lake,  fancy  Jersey .  I  ,OQ 

Early  Autumn,  No.  3 . . 

Oxford,  Maine  packed . .  87 

String  Beans — 

Extra  fancy . 1 .  ,  so 

Boyer’s,  as. . .  ,57u 

Acorn,  3s . 85 

c  “  J*0-3 . S7% 

Safe,  No.  1 . . 

White  Wax  Beans — 

Boyer’s . 

Acorn,  No.  3 . 58 

Brandywine  Hills,  No.  3 .  1, 10 

Winsom,  N.  Y.,  No.  ro,  I  doz .  3.60 


Per  doz 
3- 


California  Canned!  Fruit. 

Apricots — 

Extra  quality . *  V 

Extra  standard  ...» .  x  7- 

Pears-  30 

Bartlett,  extra  quality,  aJ4s .  a.  35 

“  extra  sundard,  3)4$ .  2  .30 

“  standard,  354. .  2.oo 

Chemei — 

Extra  quality,  . Z . . .  3.  50 

Extra  standard,  .  3.35 

Standard,  3)4* .  2.30 

Peaches — 

Goddess,  No.  a>4,  ex. standard,  lemon  cling  1.00 
Tioga,  No.  354,  extra  standard,  lemon  cling'  j.85, 

Agate  No.  2)4,  standard,  lemon  cling .  1.70 

Lake  View,  No.  aJ4,  yellow,  free .  1.65. 

Oak,  sliced,  lemon  cling,  No.  1,  4  doz .  r  20 

Columbus,  No.  2%,  pie,  peeled,  yellow,  fre*  1  ^35 
No.  a)4,  pie,  peeled,  lemon,  cling  1.30 


Beans  (Pork  and  Beans) — 

B.  &  M.,  No.  3,  plain .  j.35 

“  No.  3,  tomato  saucs .  1.55 

Campbell’s,  No.  2,  plain . 85 

No.  2,  sauce . 85 

Oxford,  No  3 .  x.o5 

Narragansett,  No.  3,  tomato  sauce .  J  -37)4 

Van  Camp’s,  No.  1,  sauce,  4  doz . 87J4 

“  No  a,  sauce,  3  doz .  t-3aJ4 

Moore  &  Brady,  No.  3,  plain . 85 

No.  3,  sauce . 90 

No.  r,  picnic  size,  plain. . 42)4 

“  No.  1,  picnic  size,  sauce . 47)4 

Victory,  No.  r,  tomato  sauce,  4  doz . 45 

Martin  Wagaer  Co.,  No.  3,  plain . 

No.  3,  tomato  sauc*. ... 
Midnight  Lunch,  No. 

1,  4  doz . 50 

Schimmel’s,  No.  s,  sauce . 95 

"  No.  3,  plain . 90 

Snider’s,  tomato  saucs.  No.  3,  2  doz .  1.  70 

*'  “  No.  a,  3  doz .  1.32 

“  "  No.  1,  4  doz . 85 

Sunnvside,  sauce,  No.  3,  3  doz . 

"  plain,  No.  3,  3  doz . 

“  sauce.  No.  1,  4  doz . 4754 


Plums 


Egg,  extra  standard .  x  j- 

Green  Gage,  extra  standard .  1.65 

Egg,  standard . x*„ 

Gage,  standard . 1^35 


Domestic  Canned  FraiL 


■97% 

05 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  2,  fancy . 82J4 

Van  Camp’s,  No.  3,  3  doz . 77)$ 

Martin  Wagner's,  No.  2,  2  doz . 72  J4 


Corn — 

Paris,  fancy  Maine . . .  1.00 


8a>4 


American  Beauty,  extra  fancy,  Shoe  Peg . . 

Cream  of  Susquehanna . 90 

Baker’s,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna,  No.  2 . 

“  Osborn’s.., . 

Mark,  crushed . 

Rex  No.  2,  fancy,  whole  grain . 

Vanity,  No.  j,  whole  grain . . . 


75 

.80 


.70 

•6 1% 
• 67 % 

.62  J4 


Peas — 

Tres  Fins,  100  cans . 

French,  very  fine,  roo  cans.... 

“  fine,  100  cans . 

"  medium,  roo  cans . 

Boyer’s,  Midgets,  No.  2 .  x 

"  Extra  Sifted .  1 

Sifted 


x3-  75 
x3  *5 
11  75 
ro. 25 

55 

25 

z .  ro 


JARS  AND  JAR  RUBBERS. 


Gross 
4*  x5 


*7 


s.35 

■°i% 

••85 

2.70 

x5 


AWTMUNITION. 

Blasting,  A,  kegs,  lb*.. 


a*3S 


B,  kegs,  *5  lbs .  x  'so 


Glass  Jan 
PinU . 

. — . . 

Jelly  Tumbler* — 

Barrels,  22  dor . per  dor. 

(No  charge  for  barrels.) 

Jar  Tops—  ’ 

gross,  no  rubbers . per  gross 

Jar  Rubbers — 

Lip,  wide . per  grots 

Acme,  wide,  x  dor.  cartons,  5  gross  box, 

per  gross  .45 

** %  medium,  x  dor.  cartons......per  gross  .40 

Reliable,  white  rubber,  wide . a6 

“  **  medium . 

Black,  medium . pCr  lb 

(*5  lb.  lots  x  cent  perlb.  less.) 


x.70 


.85 


.26 

*5 


11  Early  June . 95 

TumboJune . .  .00 

B.  B.  F  ,  Early  June .  1 .00 

Hermit  brand,  soaked . 55 

Lotus,  Sweet  Wrinkle .  1 . 22% 

Brandywice  Hills,  extra  sifted  N.  Y.  State...  x  50 

Kent  County,  Silted . 87^ 

Our  Favorite,  No.  2 . 87^ 

Plantation  Standard,  Early  June,  No.  2 . 8254 

Pride  of  Delaware  Standard,  No.  2 . 77^ 

Wyoming,  extra  fine,  June,  No.  a .  1  25 


Beets— 

Red  Belle,  N.  Y.,  No.  3 .  1.05 

Silver  Lake,  fancy.  No.  3 . 95 

Chautauqua,  No.  3 . 95 


Succotash — 

Little  Quaker,  extra  fancy,  No.  2 .  x  .05 

Honeysuckle,  fancy  N.  Y . 90 

Brandywine  Hills,  extra  fancy .  1 .05 

Spinach — 

Champion,  No.  3 .  x  00 

Shawnee,  No.  3. . 95 

Farren's,  No.  3,  2  doz . 95 

**  No.  10, 1  dot .  3.25 


COOKING  HERBS. 

Colburns's  “A,**  Small- 

Sweet  Marjoram . per  dor. 

Sage .  «* 

Thyme .  ** 

Savory .  *• 

Special  case  assortment.  9  dor.  Sweet  Mar¬ 

joram,  x  doz.  Sag*,  >4  dor.  Thyme,  #  dor. 

Savory . per  case 

Colburn's  “A”  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savory — 

H-Ib.  cartons,  t  dor . per  dox 

tf-lb.  "  "  . ^  " 

)4-lb.  "  *•  .  « 

!^-lb.  screw  cap  bottle*,  3  doz.........  " 

%-lb.  square  cans,  3  doz .  " 


•*5 

•>5 

•»5 

•»5 


•4° 

■75 

■•*5 

•90 

.85 


Sweet  Potatoes — 

Victory,  No.  3,  2  doz . 871^ 

Farmside,  fancy  N.  V.  State,  No.  3 .  1.32^4 


Pumpkin — 

Silver  Lake,  No.  3 . 72 J4 

Silver  Lake,  No  10,  )4  .  2.00 

Red  Belle,  N.  V.,  No.  3 . 

Apollo,  3's . 90 

Lily  Lake,  3’s . 63 % 

Brady,  No.  10,  J4  doz .  1.90 


Apples 

Maryland  Chief,  No.  3,  2  doz . . 

Springville,  fancy,  N.  V .  2.40 

Wayne  Co.,  No.  10,  x  doz .  3.74 

Booth’s,  oval,  No.  3 . 

Blackberries-  75 

Farren’s,  extra  preserved,  Nc.  a .  1.30 

Silver  Lake,  syrup.  No.  a .  x  .20 

Nigger  Head,  No  s .  1.0754 

Spring  Garden,  No.  3, . 90 

Blueberries — 

Maine,  Eagle  No.  34 .  1.40 

Loggies,  No.  10 .  6.00 

Cherries — 

Boyer's,  No.  2,  white,  extra .  1.45 

Flour  City,  white.  No.  2.. .  1.2254 

Flour  City,  red,  No.  2 .  r.oo 

Peaches — 

Maryland  Leader,  yellow.  No.  3 .  1 .  x» 

„  "  white .  1. 00 

P.  &  B.,  yellow,  No.  3 .  j.je 

Pears — 

Silver  Lake,  No.  3 .  1.00 

Fowling  Creek,  good.  No.  3 . x  ’15 

Raspberries — 

Red  Farmside,  extra  preserved,  No.  a .  *.3» 

Pride  of  Rochester,  fancy,  preserved.  No.  a 
Rhubarb — 

Silver  Lake,  No.  3,  2  doz . 85 

Silver  Lake,  No.  10,  1  doz .  a. 20 

Strawberries — 

Anchor,  No.  2,  water . . 

Jumbo,  No.  1,  4  doz.....iv. .  1.00 

Silver  Lake,  No.  2 .  x  >45 

Defence,  No.  2 . ]  x.8o 

Pineapple — 


Acorn,  E.  &  C.,  No.  a .  x 

General,  E.  &  C.,  sliced,  No.  2 .  r,8o 

Indian  River,  E.  &  C.,  No.  a.. 


Terrapin,  E.  &  C.,  sliced,  No.  2 .  1.60 

Orange  Grove,  E.  &  C.,  No.  2 .  1.35. 

Singapore  Chunks,  No.  154,  4  doz . 05, 

Wallace,  E.&  C.,  sliced.  No.  2 .  1.30 

Singapore,  cubes,  No.  1  j4,  4  doz . 90 

Wdfm^r’c  Mrt  t  /-A/'l/ti  il  «  a.  _ _ 


Wagmcr’s,  No.  i,  cocktail,  2  doz.... 

P.  &  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  x,  4  doz . 


•  95  # 

•8aK 

.80 

•65 


Asparagus — 

Oak,  large,  2j4’s .  3.20 

Superior,  large,  No.  2# .  3.25 

Staple,  medium,  No.  2% .  3  00 

Swan,  medium,  No.  2^ .  2.90 

Del  Monte  Tips,  No.  1 % . .  2.60 

Extra  Tips,  No.  1% .  2.55 

El  Rio,  choice  California,  No.  2J4,  a  dor .  2.65 


Canned  Craba,  Clams,  Lobatera, 
Shrimps,  Mackerel,  Kippered 
Herring  and  Oyatera. 

Crabs —  per  c]oz 

Deviled,  No.  r,  4  doz.,  McMenamin’s. .  2.1754 

“  No.  2  1  doz  McMenamin’s .  3.24 

Clams—  i  3 

Gold  Label,  No.  1,  4  doz .  x  °754 

Lobster—  *  7 

B.  &  M.,  No.  t,  flat,  4  doz .  4.7c 

"  No.  54,  flat,  4 doz .  2.45 

No.  1,  tall,  3  doz .  4.50 

“  No.  54,  flat,  4  doz .  3  .00 

Star  brand.  No.  yK,  flat,  4  doz .  1.40 

No.  1,  tall,  4 doz .  3.85 

No.  54,  flat,  4  doz .  3.40 

Shrimps — 

Peerless  brand  (Barataria),  new,  pickled. 

No.  1,  2  doz . .  X.X5 

Cotton  Bale,  pickled.  No.  r,  2  doz .  1.10 

Mackerel— 

Pickert’s,  soused.  No.  1,  4  doz . ;...  1.  50 

“  No.  3,  3  doz .  2.50 

“  “  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  50  cans .  5.40 

“  “  No.  1, 4  doz .  15254 

Oysters — 

Boyer's,  No.  1,  «  doz . 8254 

“  No.  3,  2  doz .  x  .55 

M.  &  B.,  Deep  Sea,  No.  x,  2  doz . 8754 

Stewart’s,  No.  2,  2  doz .  1.65 

“  No.  1,  3  doz . 80 

Victory,  No.  1,  2  doz . 8254 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  x  4254 

Gilt  Edge,  4  doz .  12754 

Conrad’s,  4  doz .  x.2*54 

Maconache’s,  plain . .  j.40 

Maconache’s,  Tomato  sauce . .  x-3754 

Moir’s,  54s,  plain  or  sauce . 9754 

Underwood’s,  soused,  50  cans .  3.75 
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<IF  Electro-Silicon  is  ad¬ 
mittedly  the  leading 
metal  polish  in  this 
country  to-day.  Who 
admits  it?  Its  sales 
admit  it.  We  chal¬ 
lenge  any  other  manu¬ 
facturer  to  show  60  per 
cent,  of  the--sales  that 
Electro-Silicon  can  show. 

This  hasn’t  been 
accident,  or  luck,  you 
know.  Neither  has  all 
of  it  been  advertising. 
The  power  of  Electro- 
Silicon  to  do  its  work 
betterthan  the  others — 
that  is  the  chief  reason 
why  it  has  the  largest 
sale  in  the  land. 

<]f  Why  not  sell  the 
powder'  everybody 
knows  about — the  pow¬ 
der  that  never  brings 
back  any  complaints — 
the  powder  that  has 
always  paid  a  satis¬ 
factory  profit — the  pow¬ 
der  that  will  protect 
your  reputation  as  a 
dealer  in  established 
things  ? 

<If  In  short,  the  powder 
packed  in  the  yellow 
box  with  the  red  lady 
on  the  lid. 


The  Electro=SiIicon  Co. 

proprietors 

NEW  YORK,  IN.  Y. 

I - 1 


A  Specialty  for  the  Fancy 

Grocer 

If  you  are  the  fancy  grocer  of  your 
town  you  ought  to  be  selling 

SOMERSET  CLUB 
COFFEE 

the  finest,  highest-grade  and  highest-price 
coffee  that  can  be  produced.  Your  competi¬ 
tor  will  have  no  chance  with  the  select 
trade  if  you  sell  SOMERSET  CLUB. 

WE  WILL  GIVE  YOU 
THE  SOLE  AGENCY 

for  your  town.  Write  for  particulars. 

Sh&.pleigh  Coffee  Company 

BOSTON,  MASS. 

Victor ,  Sterling ,  Delmonico  Blend  and  Somerset  Club  Coffees 


Do  You  Handle  Artificially 
Preserved  Foods? 

The  United  States  Bureau  of  Chemistry 
says  they  are  injurious,  and  the  Govern¬ 
ment  will  sooner  or  later  stop  their  sale. 
Pure  foods  are  the  only  safe  kind. 

WEIN2 

57  VARIETIES 
PURE  FOOD  PRODUCTS 

are  absolutely  pure.  There  is  not  a  drop 
of  preservatives  or  coloring  matter  in  any 
of  them,  and  they  are  safe  under  any  food 
law.  Your  protection  is  on  the  label. 

Anything  that’s  is  safe  to  sell. 

H.  J.  HEINZ  COMPANY 

PITTSBURG  HEW  YORK  CHICAGO  LONDON 


She 

Always 

Went 

Back 


“I  occasionally  try 
some  of  these  much- 
advertised  soaps,”  said 
a  lady  to  one  of  our 
customers  the  other 
day,  “but  I  always 
came  back  to  Babbitt’s 
Best.  In  many  years 
I’ve  never  found  any¬ 
thing  that  suited  me 
so  well.” 

Think  of  the  grocer 
who  filled  all  that 
lady’s  orders  for  Bab¬ 
bitt’s  Best.  No  talk — 
no  persuasion — no  ex¬ 
plain  i  n  g  —  no  work. 
Simply  filling  orders 
that  the  soap  itself 
gets. 

,  And  at  a  profit,  too 
— don’t  forget  that. 


MADE  BY 


B.  T.  BABBITT 


NEW  YORK 
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— IO — 


— II — 


— 13 — 


Salmon — 

Gibraltar,  Sockeye,  No.  i,  tall . 

“  “  No.  54,  flat . 

Hapgood’s,  No.  I,  tall . 

“  No.  i  flat . 

Porter’s  Best,  extra  fancy,  Sockeye,  No.  i, 

tall,  4  doz . 

Horseshoe,  No.  i . 

White  Raven,  red,  54s . 

Chef,  red.  No.  *4.  flat,  4  doz . 

Terrapin,  pink.  No.  54,  4  doz . 


J-95 
*•*5 
1.9S 
2 '05 


1.  70 
1  -45 


•95  , 

.9254 

■85 


SARDINES — Imported. 


Chancerelle,  54s,  key . .. .  25.00 

La  Champagne,  ys,  key .  17.00 

“  key,  boneless .  30.00 

Tricolore,  ys .  9-°° 

Martels,  34s .  9*5° 

"  'As .  1325 

Morel,  lA%,  boneless .  15 *°° 


Domestic. 


Mustard — 

Irma,  ^s,  100  cans . 

Raven,  ^s,  key,  100  cans . 

Gold  Label,  %s,  mayonnaise  dressing,  100 

cans . . . . 

Gold  Label,  %st  mayonnaise  dressing,  50 

cans . 

Swift  &  Co.,  Talisman  brand,  48  15-cent 

cans . per  case 

Oil- 

Gold  Label,  ys,  oil,  100  cans . 

Irma,  ys,  100  cans . 

Continental,  J^s,  key,  100  cans . 

Owl,  %s,  key,  100  cans . 

Swift  &  Co.,  Talisman  brand,  100  10-cent 

cans . per  case 

Skipper  Sardines — 

ys,  olive  oil,  key,  100  tins . 

'As,  “  “  50  tins.... . 

y s,  tomato  sauce,  key,  100  tins . 

54 s,  “  “  5C  tins . 


3.60 

3- 47 

6.40 

4.30 

4- 75 

6.40 

3-70 

3.62^4 

5.6254 

7 .00 

12.00 

12.00 

13.00 

13.00 


CANNED  MEATS. 
Corned  Beef. 


Armour’s —  Per  doz. 

Veribest,  No.  1,  key,  2  doz .  1.40 

“  No.  2,  key,  1  doz .  .  2.35 

Fairbank's — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.25 

No.  6,  key,  1  doz .  7.15 

No.  14,  key,  54  doz . per  case  8.50 

Libby’s — 

No.  1,  key,  2  doz .  1.45 

No.  2,  key,  1  doz .  2.30 


Chipped  Beef. 


Libby’s — 

No.  XA,  2  doz .  1.30 

No.  1,  2  doz .  2.20 

No.  y2%  glass,  2  doz .  1.47 'A 

No.  1,  glass,  2  doz .  a. 40 

Beechnut — 

No.  y,  sliced,  glass  jars .  1.75 

No.  1.  sliced,  glass  jars .  2.90 


Sliced  Smoked  Beef. 


Armour’s  Veribest — 

Shield,  in  glass,  size  54 .  1 .55 

“  “  “  1 . . .  2.65 

Acme — 

Large  tins,  2  doz .  2.85 

Medium  tins,  4  doz .  1.75 

“  2  doz .  1 .75 

Large  glass  jars,  1  doz .  2.95 

Special  jars,  1  doz .  2.75 

Junior  jars,  2  doz .  1.75 


Sliced  Bacon. 

Armour's  Veribest — 

Star,  in  glass,  size  XA . 

“  “  “  1 . . 

“  in  tin,  “  y2 . 

44  44  44  J 

Beechnut — 

No.  3 4,  glass  jars . 

No.  1,  glass  jars . 

Acme — 

Large  glass,  1  doz . 

Junior  glass,  2  doz . 


1.65 

2.65 

1.65 

2.65 

1.65 
2.7254 

2.50 

1.50 


Roast  Beef. 

Armour’s  Veribest — 

No.  1,  2  doz . 

No.  2,  1  doz . 

Fairbank’s — 

No.  1,  2  doz . 

No  2,  1  doz .  . 

Libby’s— 

No.  1,  2  doz . , . 

No.  2,  1  doz . 

Kingan’s — 

No.  1,  2  doz . 

No.  2,  1  doz . 


1.40 

2.25 


i.45 
2 -37}^ 


1  -45 
2.30 


1.40 

2.42^ 


Lunch  Tongue. 


Armour’s  Veribest,  No.  1,  2  doz .  2.50 

Armour’s  Veribest,  No.  l/2,  2  doz .  1.50 

Fairbank’s,  No.  1.  2  doz . . .  2.15 

Libby’s,  No.  1  ,2  doz .  2.75 


Whole  Ox  Tongue. 

Armour’s  Veribest — 

Size  1  . 

"  . 

“  2  . 

"  2^ . 

Fairbank’s,  No.  2,  1  doz . 

Libby’s,  No.  254f  1  doz . 


4.85 

6 .00 
7.00 
8.50 
7. 00 
9-50 


Potted  or  Deviled  Meats. 


Armour’s— 

No.  54,  4  doz . 4*54 

No.  54 ,  2  doz . 7c 

Libby's- 

No.  54,  4  doz . 44 

No.  54,  4  doz . 80 

R.  &  R.— 

No.  54,  4  doz .  j.  15 

No.  54,  1  doz .  1 .95 


Dairy  Chocolate  Chips . 25-lb.  pails 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Comb . 2t-lb.  pails 

Cream  Cocoanut  Balls . 28-lb.  pails 

Cream  Peppermint . 30-lb.  pails 

Cream  Wintergreen .  “ 

Wellington  Caramels . 25-lb.  pails 

Frozen  Milk  Caramels . 30-lb.  pails 


Soft  Jelly  Gum  Drops .  “ 

Superfine  Gum  Drops .  “ 

Jelly  Beans .  “ 

Wintergreen  Lozenges .  “ 

Mint  Lozenges .  “ 

Assorted  Lozenges .  “ 

Conversation  Lozenges . 28-Uj.  pails 

C.  &  A.  Crown  Stick . 30-lb.  pails 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods . 10  boxes  in  case 


•  rfl/4 

•  nJ4 
.1754 
.1054 
.0954 
.0954 

.08 


.1054 

.0754 

.1054 

.08 

.0954 

•0954 

■0954 

.0954 

.0854 

.1254 

.0954 


4-50 


Potted  Chicken  or  Turkey. 


Armour’s  Veribest — 

No.  y,  4  doz .  1 .60 

No.  x/2i  2  doz .  2.75 

Libby’s— 

No.  y,  4  doz . 

No.  y2y  2  doz . 

R.  &  R.,  No.  y,  4  doz .  1  75 


Sausage. 

Armour’s  Veribest — 

Vienna  style,  size  y2 . 80 

“  “  1 .  1.35 

Luncheon,  with  Tomato  Sauce,  size  y . 80 


Boned  Meats. 


Curtice  Brothers,  “Blue  Label’’ — 

Chicken  No.  y, . 

“  No.  1 . 

Turkey,  No.  54 . 

“  No.  1 . 


Whole  Rolled  Ox  Tongue,  No.  2, 
“  •  Ham,  No.  154 . 

"  “  No,  254...; . . 


2.85 
5.00 
2.85 
5.00 
11 .00 
7-5° 
10.00 


Deviled  Meats. 

Curtice  Brothers,  “Blue  Label’* — 

No.  5  oz.  No.  10  oz. 


Ham .  1.25  2.15 

Tongue .  1.25  2.15 

Chicken .  1.85  2.50 

Turkey .  1.85  2.90 


Potted  Meats. 

Curtice  Brother!,  “Blue  Label’’  — 

No.  y  Tin.  No.  y2  Tin. 


Ham . 1.20  2.00 

'longue .  1.20  2.00 

Chicken .  1.80  2.75 

Turkey .  1.80  2.75 


Soups. 

Schimmel’s,  assorted,  i  lb.,  4  doz.. 
Campbell’s — 

Assorted,  No.  1,  4  doz . 

Special  assortment,  4  doz . 

Curtice  Brothers,  “Blue  Label” — 


■85 

85 

.8754 


Bouillon  . 
Beef. . 


Pea  . 


Quarts. 

Pints. 

54  Pints. 

3-15 

1  -75 

1-25 

3- J5 

*  ■  75 

*•*5 

3-15 

1  ■  75 

1.25 

3-*5 

i-75 

1-25 

■  3-i5 

1-75 

1.25 

3-  >5 

J-75 

*•*5 

3-15 

*•75 

125 

3-15 

i-75 

1.25 

3-*5 

1  •  75 

1.25 

315 

*•75 

1.25 

3-15 

*•75 

125 

3-15 

1  •  75 

1-25 

3-i5 

*•75 

1-25 

3-iS 

i-75 

1-25 

315 

i-75 

1 .25 

3-*S 

i-75 

1.25 

315 

*■75 

1.25 

3.15 

*•75 

1.25 

6.50 

3-5o 

2.  OO 

7**5 

3-75 

2.25 

CANDIES  AND  CONFECTIONERY. 


Croft  &  Allen  Co. — 

Extra  Mixtures . 30-lb.  pails 

Cream  Jelly  Mixtures .  “ 

Elcroften  Mixtures .  “ 

Nobby  Mixtures .  “ 

Cadella  Mixtures .  “ 

Fine  French  Mixtures .  “ 

French  Creams .  “ 

American  Mixtures . . .  “ 

Variety  Cut  Drops .  “ 

Darling  Mints .  “ 

Golden  Drip  Bar . 15-lb.  boxes 

Sour  Balls . 30-lb.  pails 

Pancella  Cream  Chocolate .  “ 

I  X  L  Assorted  Chocolate .  “ 

King  B  Assorted  Chocolate .  “ 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonpariel  Drops . . .  ** 

Chocolate-covered  Caramels .  “ 


Per  lb. 
.08 
■°9'A 
• °9'A 

.  10 
.1234 

•xz'A 

.09 

.0834 

.08  34 
.083* 
.  10 

.0854 

.1054 

.1154 

.12% 

.1654 

.1154 

.  12 


CATSUP. 

Per  doz. 

Beefsteak  Catsup,  medium .  2.00 

P.  P.  Co.,  spiced.  No.  32,  5  doz .  1.15 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 87 54 

Campbell’s — 

No.  8,  2  doz . 8734 

No.  8,  Tobasco .  . 8734 

Snider's — 

No.  16,  2  doz .  1 .95 

No.  8,  1  doz . . .  1 .20 


KETCHUP. 

Curtice's  “  Blue  Label"  Tomato  Ketchup —  Per  Case 

Small,  25  bottles  in  case .  2.75 

Medium,  25  bottles  in  case .  4.25 

Large,  12  bottles  in  case .  3.75 


CHOCOLATE  AND  COCOA. 


Walter  Baker  &  Co’s — 

Premium,  34s,  12  to  25  lbs . 

Premium,  ys,  12  lbs . 

Caracas,  sweet,  6  lbs . 

German,  sweet,  12  lbs . 

Auto,  sweet,  6  lbs . 

Cocoa,  54 -lb.  cans,  12  lbs.  in  box.. 

Cocoa,  y2-\b.  tins,  6  lb* . 

W.  H.  Baker’s— 

Best  Cocoa,  lA-\b.  size . 

“  'A-\b.  “  . 

Premium  Chocolate,  y2s,  12  lbs.... 

“  3^s,  12  lbs.... 

Best  Sweet  Chocolate,  1-5S,  6  lbs.. 
“  “  i-5S,  ia  lbs. 

Hershey's — 

Milk,  48  5  cent . 

Epp's — 

Cocoa.  34-lb.  tins,  7  lbs . 

Van  Houten's — 

Cocoa,  6-lb.  boxes,  i-lb.  tin* . . 

“  6-lb.  boxes,  34-lb.  tins . 

“  6-lb.  boxes,  ^ -lb.  tins . 

Huyler’s — 

Cocoa,  34s,  6-lb . 

“  ys,  6-lb . 

Hooton  Cocoa  and  Chocolate  Co. — 


per  lb. 


per  box 


Pet  lb 
•3° 

•  3° 
.30 

■23 

.32 

■34 

•34 


•31 

•32 

.2854 

.2954 

.1954 

.1954 


1  -45 

■  4* 


.72 

■3754 


.19 


•42 

•44 


Cocoa,  labeled,  54s . 

.36 

Cocoa,  labeled,  is . 

•38 

Premium  Chocolate,  54s . 

•  31 

Premium  Chocolate,  54  s . . 

•33 

Bensdorp's  Royal  Dutch  Cocoa,  12- 

•lb.  cases — 

Per  can.  Per  doz. 

54-lb.  round  cans . 

.  19 

2.27 

H-lb.  "  . 

•30 

3.60 

i-lb.  “  . 

•59 

7.08 

iJ£-oz.  “  50  cans  in  case 

.07 

Per  lb. 

5-lb.  “  .  • 

*  75 

•  55 

Bensdorp’s  Chocolates,  6-lb.  boxes, 

,  24  boxes 

in  case — 

Milk,  6  to  lb . 

•45 

Queen,  4  to  lb . 

•42 

Sweet  Vanilla,  4  to  lb . 

.28 

“  8  to  lb . 

.28 

Bloocker's  Cocoa  Powder — 

3^-lb.  tins,  2  doz.  in  box . 

1.88 

54-lb.  tins,  2  doz.  in  box . 

4  4 

3-5o 

i-lb.  tins,  1  doz.  in  box . 

...  “ 

6.50 

5-lb.  tins,  1  doz.  in  case . 

•52 

10-lb.  bags,  1  doz.  in  case . 

44 

.50 

Runkel's — 

Cocoa  . . . . 

•  33 

Premium  Chocolate . 

.  “ 

•3° 

Vienna  Sweet  Chocolate,  54-lb.  pkg...  “ 

.22 

Vanilla  “  Vi  lb.,  48  to  box... 

1.60 

Wilbur’s  Cocoa — 

Breakfast,  34-lb.  tins,  6-lb.  boxes.. 

•33 

“  3?-lb.  tils,  6-lb.  boxes.. 

4 

•  3* 

Wilbur's  Chocolate — 

Sweet  Clover,  ys,  6-lb . 

1 .60 

Lowney's — 

Premium  Chocolate,  6-lb  boxes,  12  boxes  in 

case,  34 -lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  34-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes  in 

case,  3^ -lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes  in 

case,  3^-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  3^-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb.  packages . 

Vanilla  Sweet  Chocolate,  ia-lb.  boxes,  6 

boxes  in  case,  y -lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  £-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  3^-lb. 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  34-lb- 

tins . . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  34-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . . . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  y -lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12-lb.  “  6  “  “  .  “ 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  injcase... 

per  lb. 

6-lb.  boxes,  12  boxes  case,  y~\b.  tins  “ 
34-lb.  tins,  6  lb.  boxes,  12  boxes  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box... 

per  box 


Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34-lb.  jars,  6-  and  12-lb. 

boxes . 

Croft's  Cocoa.  £s,  2  dozen  in  box . 

“  “  34s,  6  lbs.  “  . 

“  “  34s,  6  lbs.  “  . 

“  “  5-lb,  6  cans  “  . 

“  Swiss  Milk  Chocolate,  48  5-c. cakes.. 
“  Premium,  3^s,  12-lb.  cakes . 

“  “  'As,  “  "  . 


Knickerbocker  Chocolate  Co. — 

Hasty  Lunch  Chocolate — 

34  lb.  decorated  cans,  12-lb.  boxes.. per  lb. 
34-lb.  ‘ 1  “  24-lb.  boxes..  “ 

Special  10-c.  packages,  30  to  box. .per  box 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-lb.  tins,  6-lb.  boxes . 

“  34-lb.  “  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  34-lb.  cans,  6-lb.  boxes . 

“  34-lb.  “  12-lb.  “  . 

“  y-\b.  “  6-lb.  “  . 

“  *-lb.  “  12  -lb,  “  .. . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon  54s,  6-lb.  boxes . 

“  34s,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box 

“  3-c.,  72  “  .  “ 

Premium  Chocolate — 

34-lb.  cakes,  12-lb.  boxes . 

34-lb.  “  24-lb.  “  . 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 

40  “  “  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case . 

24  “  “  48  to  case . 


•32 


•32 


•32 


.27 

.27 


.27 

*  65 
•36 
•36 
•36 
•36 
•36 
•36 
•36 

.24 

•24 


•32 

•32 

•32 

1.65 


.40 

1.80 

•33 

•32 

•30 

1.50 

•3i 

•30 


•30 
.29 
2 .10 

■36'A 

■36 

■29'A 

.29 

■3*54 

•3* 

.2654 

.26 

1  -35 
1.40 

•*754 

•?7 

.80 

.80 

.78 

78 


CONDENSED  MILK. 

BORDEN’S 

CONDENSED  MILK  CO. 


All  BORDEN’S  Brands  guaranteed. 


Eagle,  4  doz .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  3.75 

Defiance,  4  doz .  3-  75 

Magnolia,  4  doz .  4.15 

Rose,  4  doz .  4  00 

Dime,  4  doz .  3  65 

Winner,  4  doz .  4-°° 

Baby,  1  doz.,  glass .  1 .90 

Red  Cross .  4*J5 

Peninsular . . .  4X5 

Leader . * .  3*9° 

Banner,  4  doz .  4- 10 

Star,  4  doz .  4  *5 

Emery,  4  doz . . .  3*8° 


EVAPORATED  MILK. 

Libby’s,  small  family,  6  doz . 

Libby's,  family,  4  doz . 

Peerless,  hotel  size,  2  doz . 

Peerless,  family  size,  4  doz . 

Peerless,  5  cent  size,  4  doz . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 


Silver  Cow,  5-cent  size . 6  doz. 

Pet,  10-cent  size,  4  doz . per  case 

Pet,  5-cent  size,  6  doz . . . per  case 


Van  Camp's,  6  doz.,  small.. 
Van  Camp’s,  4  doz.,  family 
Van  Camp’s,  4  doz.,  large... 


2.70 
3.20 
3  55 
3.00 
1.65 
3-75 
3.80 
2  50 


3.00 

2.55 

2.65 

3.00 

3.70 
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HORSE  RADISH  GRATERS 

Tea  and  Spice 
Caddies  all 
Styles 

Scales,  Mills 
and 

Refrigerators 


Great  Time 
Saver  and 
Easily  Gleaned 

Price  Special 

$5.50 


Write  for  illustra¬ 
tion  catalogue. 

H.  F.  HEACOCK,  51  N.  Second  Street,  Phila.,  Pa. 


LAMSON  ELECTRIC 

CABLE  CASH  CARRIERS 


GIVE  PROTECTION,  QUICK  SERVICE  AND  ECONOMY 


Write  for  Booklet  E 

LAMSON  CONSOLIDATED  S.  S.  CO. 

Philadelphia  Office  Boston  Office 

500  Penn  Mutual  Bldg.  161  Devonshire  Street 

District  Offices  in  all  Principal  Cities 


YOU  can  pay  MORE 
for  ANTEDILUVIAN 
brands,  but  you  can’t 
buy  popping  corn  giv¬ 
ing  better  yield  and 
satisfaction  to  con¬ 
sumers  than 

“Brad’s  Tip  Top”  and  “I-X-L” 


PHILADELPHIA  DISTRIBUTERS 

Birdsong  &  Co.,  36  N.  Delaware  Ave. 


Selected  white  Rice 


POPPING  CORN 

C/S  50/10  oz.  Pkgs. 
C/S  100/10  oz.  Pkgs. 
C/S  24/20  oz.  Pkgs. 
C/S  48/20  OZ.  Pigs. 
ASK  FOR  PRICES 


The  Dog  May  Bite 

Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard¬ 
est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
York  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  you  blend  your  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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HIRES  CONDENSED 
MILK 


Per  case. 


Silver . 

4-15 

Queen . 

4.00 

Premium . 

3-85 

Blue  Ribbon  . 

3-85 

Gold,  tall . 

3-73 

Gold,  family... 

3.15 

COCOANUT. 

Franklin  Baker  Co's — 


Per  case 


Brazil,  70  5-cent  packages .  a. 50 

35  10-cent  “  .  2. 50 

"  38  5-cent  and  16  10-cent  packages....  2.50 

M  18  20  cent  packages .  2 .50 

Per  lb. 

<#  Shred,  in  pails,  20  lbs . 10 

*•  **  in  boxes,  25  lbs .  09% 

•*  "  in  barrels,  135  lbs .  09 

Table  Talk,  Thread,  in  pails,  20  lbs . 10 

“  “  in  boxes  25  lbs . 09^ 

“  “  in  barrels,  135  lbs . 09 

Premium,  60  *^-lb  packages,  15  lbs.  to  case  .13 
"  3°  **  15  “  .22 

“  3°  &-lb.  and  15  J4-lb.  packages, 

15  lbs.  to  case . .\...  .22*4 

Dunham's,  l/% s  and  15  lbs . 27 

“  ^sand^s . 26*4 

"  k£-lb.  packages,  5  and  15  lbs . 28 

“  l/t*>  5-lb.  cartons . 28 


COCOANUTS. 

Franklin  Baker  Co's —  Per  bag 

Porto  Rico,  Jumbo,  80s .  4.00 

San  Bias,  xoos .  3.50 


Bbls. 

Bxs. 

.08 

.08X 

.08 

•08X 

.  to  ’ 

■  j°X 

.08 

.08 

CRACKERS  AND  CAKES. 

A.  Exton  &  Co. — 

Butter  Crackers . 08 

Oyiter  " 

Wine  Scroll 

Cracker  Dust . 08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins'  Son —  Bble. 

Assorted  fumbles . 07X 

Brown  Edge  Water . 

Butter  Thin . 

Clover  Mixed . 

Cocoanut  Ripple . 

Cookie  Mixed . 08X 

Butter  Toast . 07X 

Fig  Bars . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . 08X 

Fruit  Gem . 

Graham  Wafer . 

Grandma  Cookies . 08U 

Honey  Jumbles,  XX . 00U 

Iced  Charter  Oak . 

Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . 09X 

Iced  Penn  Treaty . 07 


Bxs. 
.08 
.xo 
.  12 
.08 
.XO 

:3 

.10 

.09 


.09 
.  to 

•09 

.08 


.10 
• 07 Vx 

.08 


:3g 

.06 

.06% 


:3 

■°ol% 

.08 
.09 
.12 
.0654 

.12 
.08 
.07 
Per  dos. 


Iced  Vedette  Wider...,  . . 

Lemon  Bar . 08  X 

Man-ln-the-Moon  . 

Milk  Lunch . 07 

Orange  Cookies . 07  X 

Quaker  City  Mixed  " 

Salted  Strips . . 

Salttnes . . 

Soda  Biscuit  XX . 

Sods  Biscuit  XXX. 

Spiced  Wafers . 07 X 

Sunshine  Cookies . 07X 

Water  Crackers  Star . 06% 

Package  goods —  _ 

Animals . . . 

Butter  Thin .  1.00 

Ginrerettes .  1,00 

Gold  Medal  Soda  (small) . 50 

Ivinettes . 

Milk  Lunch .  s.oo 

Pink  Ten . . .  ,;lo 

Sugar  Snaps . . 

Saltona  Biscuit .  r.oo 

Freight  paid  on  3  boxes  to  Pennsylvania,  New  York, 
New  Jeriey,  Delaware,  Maryland,  District  of  Colum- 
sla,  Connecticut,  Rhode  Island,  Massachusetts. 


— 14- 

DELI  KATESSEN. 

Wein  Senf,  Prepared  Mustard. 

Stone  Pots,  small  size,  2  doz  in  case,  per  do z.  i  15 
“  with  Horse  radish,  p.dz.  x.  15 
Stone  Pots,  large  size,  1  doz.  in  case,  per  doz.  x  .75 
“  with  Horse-radish,  p.dz.  x.75 

Wein  Senf,  in  bbls . per  gal. 

**  x  gallon  stone  jars . per  jar  .75 

"  5  gallon  kegs . per  keg  2.50 

Prepared  Mustard,  in  bbls . per  gal. 

**  **  in  15  gallon  kegs...  “ 

“  “  in  xo  “  ...  " 

**  **  in  5  4t  ...  *l  .25-. 40 

"  **  in  2  gallon  pails. ..per  pail  .75 

“  “  in  x  “  ...  “  .40 

Prepared  Special,  with  spoon,  2  doz.  in  case, 

per  doz . 95 

“  Sifting  top,  2  doz.  in  case... .per  doz.  .46 
tf  with  Horse-radish,  2  doz.  in  case, 

per  doz . 95 


Imported  and  American  Fancy 
Cheese. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 35 

"  “  “  “  “  loaf  .26 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  in  case,  per  lb.,  .32)4  “ 
Parmesan,  loaves  about  30  lbs. ..loaf,  31.  cut, 

Edam  Cheese,  12  in  case  .....case,  9.00,  single, 

in  tin  . per  lb. 

"  1 -lb.  tins .  . per  case  3.75 

Camembert,  in  wood  boxes . per  doz.,  3.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10-oz.  bottles, 

per  doz.  1 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz. 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz.  1 

Olmutzer  Hand  Cheese,  zoo  in  box .  2.25 

Edelweiss,  Romatour  and  Bier-Kase..per  doz.  4.00 

American  Swiss,  No.  1 . loaf,  .16  cut,  .19 

“  Square  loaves,  No.  1,  about 

25  lbs.  each . per  lb.  .16 

Limburger  Cheese,  No.  1 . box,  .t6; 

X  box,  z6  ;  less . 17 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  1 .  “ 

English  Dairy  Cheese .  “ 

Pineapple  (Picnic  size),  6  in  box . per  box 

“  (Gem  size),  6  in  box .  11 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  “  “  .  “ 

Picnic  size,  2  “  "  .  " 

Trial  size .  " 

MacLaren  Imperial  Cheese.Club  size. per  doz. 

“  "  “  No  t  " 

"  Roquefort  "  large  "  " 

"  "  "  small  •*  «« 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box 
“  d’lsigny,  “  6  "  ...  " 

Wm.  Tell  braad,  12  in  box .  “ 

Neufchatel  (Cow  brand),  25  in  box .  ‘ 

Star  Cream,  or  Phila.,  is  “  .  " 

Miniature  Cream,  or  Phila.,  12  in  box..  “ 

Hand  Cheese,  8  doz .  “ 

««  ^  *<  *t 

"  4  "  Thuringer."..’ “ 

Farmer  Hand  Cheese,  4  oz.  in  box  ...  “ 

Schuwen  Cheese,  12  in  box .  " 

American  Mountain  Cheese  (Alpen  Kase),  50 

x-lb,  packages . per  lb. 


.22 

•35 

•3* 

.80 

.26 


45 


75 


.zS 

.16 

•  17& 

3  00 
2.25 

4-5° 

2.40 

1  -35 
z  .00 
1 .00 

2.40 
2.95 
i-45 
1  55 
1  -55 

1.40 
1.00 
2.00 
1 .00 
1-35 

.70 

•85 

*•45 

1.35 


.18 


Imported  and  American  Meats  and 
Sausages. 

Westphalia  Ham  (marked  weight) . per  lb.  .45 

Wiener  Wurstel,  16  in  tin . per  doz.  4.75 

“  8  *•  .  ••  ,.75 

Carlsbad  Speck  (Imported  Bacon) .  "  .32 

Imported  Cervelat  Sausage  (Rolflf ’*)... .per  lb.  .45 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  .65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner...by  bbl.  .  z2  ;  less,  per  lb.  .14 

“  Landjager,  short .  “  .24 

"  “  long .  « 

“  Mortadella,  Dry .  “  .25 

"  Knackwurst,  25  in  box,  per  box, 

f4.75 . per  doz.  2.40 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

.21)4  ;  less . 23 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less . ai 

"  Cervelat,  Crescent,  50  and  zoo-lb. 

boxes,  .17;  less . 18 

"  Cervelat,  Tip  Top,  50  and  zoo-lb. 

boxes,  14;  less . 16 

"  Cervelat,  E.  Gothaer,  50  and  zoo-lb. 

boxes,  .23)4  ;  less . 35 

"  Salami  (E),  50  and  100-lb.  boxes, 

.20;  less . 22 

“  Salami,  Blue  Ribbon,  50  and  zoo-lb. 

boxes,  .18)4  ;  less . 30 

”  Salami,  G.  A.  P.,  50  and  zoo-lb. 

boxes,  .16)4  ;  less . 18 

“  Tongue  Sausage . per  lb.  .  18 

“  Smoked  Braunschweiger  Liver  Sau¬ 
sage . per  lb.  .  15 

“  Lachs  Ham .  “  .28 

"  Petit  Delicatess  Frankfurters,  plain, 

per  doz.  z.oo 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  z.oo 

M  Lebanon  Beef  Bologna . per  lb.  .zs 

"  Paprika  Speck .  “  .  18 

Mettwurat,  half-round .  "  .  z6 

Liver  Sausage  (Special),  truffle,  goose,  or  sar- 

dellen . per  lb.  .Z5 

Smoked  Thuringer  Blutwurst .  "  ,z8 

“  Pfeffsrwurst .  "  ,i| 
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Pickled  Meats. 

Per  doz. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars.  4.75 
4t  “  quart  glass  jars.  5.75 

“  “  io-oz.jars .  2.50 

Calves'  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  “  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 

Beef  Salad,  in  glass .  1.00 

“  “  pints . 

“  “  quarts . 

Lamb  Tongues,  in  glass .  1.60  ( 


Holland  and  Scotland  Herrings. 

Kegs  or 

Holland —  Pails. 

Mixed,  “Y.  M.,"  bbl .  5.50  .60-. 75 

Milkers,  “Y.  M.,"  %  bbl .  6.50  .7S-.85 

Mixed,  standard,  bbl . 

“  Vi  bbl .  5.50-6  50 

Milkers,  standard,  bbl . 

0  Yt  bbl . 

Scotland — 

Mixed,  large,  fulls,  bbl . 

0  “  bbl .  8.00 

Milkers,  “  bbl . 

“  “  y2  bbi .  8.00 

Marinirte  Herring,  imported,  about  40  in  pail.  1.25 

Roll  Herring,  imported,  about  25  in  pail .  1.00 

Spiced  Herring,  imported,  about  40  in  pail .  1 .00 

Norway  Stockfish,  dry . per  lb.  .15 

Matjes  Herring . per  pail 

Bismarck  Herring. 

Per  tin. 

Round  tins,  with  key,  pint . 20 

“  *•  quart . 35 

“  “  2  quart . 55 

**  4  quart .  * .  10 

Smoked  Delicatessen  Fish,  in  Season. 

Roll  Mops,  4  quart  tin .  1 . 10 

**  a  quart  tin . 60 

**  quart  tin . 50 

Brat-Haring,  4  quart  tin . .  .  1 . 10 

11  a  quart  tin . 60 

"  quart  tin . 40 

English  Sprats,  36  bunches . per  box 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 

per  doz.  a. 50 


Russian  Sardines. 

Imported  fish,  Wallkoff  brand . per  keg  .75 

“  5-Ib.  pails . per  pail  .55 

“  zo-lb.  pails .  <■  ,.05 

Cut  Spiced  Sardines,  10-lb.  pail .  "  .75 

“  "  5-gal.  keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  2.25 

Norway  Anchovies. 

Original  package . per  %  bbl.  5.50 

Repacked  in  5-lb.  pails . per  pail  .60 

"  zo-lb.  pails . .  "  z.io 

;■  ,5‘£al-„keS? . per  keg  2.75 

K  lb.  flat  tins . per  doz.  .95 

"  M-lb- tall  tins .  “  z.50 

“  z-lb.  tall  tins . ,....  "  2.00 

Fancy  kegs,  keg . 80 

"  Kkeg . 42 

Salt  Sardellea. 

Original  packages,  Z902 . per  anker  z6.oo 

Repacked,  kegs,  about  8  lbs . per  keg  3.25 

"  pint  jars . per  doz.  6.00 

"  large  tumblers .  “  a. 25 

“  small  tumblers .  "  z.25 


Russian  Caviar. 

Per  doz. 

i -lb.  tins-.... . 19.50 

^•lb.  tins . 10.50 

5^ -lb.  tins .  5.50 

H-lb.  tins .  a.75 


German  Dill  Pickles— Regular  Size. 

60-gal.  casks,  about  2000 . per  cask 

50-gal.  bbls.,  about  zaoo . per  bbl. 

iS-gal.  keg,  about  500 . per  too 

zo-gal.  keg,  about  300 . .  “  x.oo 

to-lo.  pall,  about  jo . per  pail 

Domestic  Sourkrout — Long  Cut. 

60-gal.  casks . per  cask 

48-gal.  bbls . per  bbl.  6.50 

1  o-gal .  kegs . per  keg  2.40 

5-gal.  kegs .  <«  2.25 

zo-lb.  pails . per  pail 

Imported  Lebkuchen. 

Dampfnusse  (PfeSernusse) . per  lb.  -z8 

Spitzkugeln .  “  ^25 


Lebkuchen  and  Bread. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle  .  30 
Basler  Lebkuchen, No.  t,  6  "  ...  “  .50 

“  No.  2, 6  »  ...  «  .75 

"  No.  3,6  "  ...  •'  x.oo 

Amandines,  9-lb.  tins . per  tin  j. 25 

“tins .  .  “  .55 
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Pickles  and  Onions  in  Vinegar. 

Mixed  Pickles  and  Chow-chow,  5-gal.  keg .  2.50 

“  10-gal.  keg.  ...  4.50 


Sundries. 

German  Egg  Potatoes,  original  bags,  zzo  lbs., 

per  bag  2 . 75 

Green  Kern . per  lb.  .io}4 

Potato  Flour .  **  .08 

German  Dried  Pears .  u  .14 

Dried  Mushrooms . .  *•  .60-1.00 

Juniper  Berries .  “  .08 

St.  John's  Bread .  “  .05 

Bay  Leaves .  “  .06-.  08 


COTTOLENE. 

30  2-lb.  tins . per  case  6.50 

15  4  lb.  tins .  **  6.50 

6  io-lb.  tins .  .  “  6.50 

Freight  prepaid  on  two-case  lots. 


EGGS. 

Per  doz. 

Nearby,  candled  and  selected,  30-doz.  crates..  .36 
Western . 29-.  35 


CHEESE. 

New  York,  full  cream,  new,  fancy,  40-lb.  bxs.  .Z4J4 
“  “  "  zst’s,  40-lb.  boxesi2)4-.  14 

Picnic,  full  cream,  new,  fancy,  20-lb.  boxea . Z5J4 


FANCY  GROCERIES. 

Almond  Staple  Paste  5  lb.  cans . per  lb.  .28 

Anchovies,  in  oil,  %  oottles .  4.50 

“  “  %  bottles .  3.35 

Anchovy  Paste,  fancy . per  doz.  4.75 

“  plain . .  “  3.75 

Bouillon,  Burnham,  pints,  2  doz .  3.75 

“  “  )4  pints,  2  doz .  2.00 

Capers,  Nonpareil,  )4  gal.  kegs .  z.50 

quart,  glass . per  doz.  8.25 

“  bottled,  84  size ....  "  2.40 

"  “  Yt  size....  “  2.00 

“  '  “  K  size....  «  z.20 

Canton  Ginger,  large  pots,  6-)ar  cases..per  case  4 . 65 
"  medium,  j2-jar  cases..  “  5.00 

“  small,  24  jar  cases .  "  4.75 

Cherries  in  Maraschino,  glass,  z  doz.  case .  7.00 

Clam  Chowder,  Burnham,  z  lb.,  4  doz . doz.  .90 

“  "  3  lb.,  2  doz .  "  2.20 

Currie  Powder,  pints . per  doz.  3.50 

"  4  oz .  “  2.25 

“  2  oz .  "  z.50 

French  Peas,  extra  fins . per  case  16.00 

"  fins .  "  Z4.00 

"  Moyen’s .  "  ra.oo 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  Z2.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit. ...lb.  .Z9 

“  Dinner  Biscuit . “  .31 

“  Breakfast  Biscuit . "  .34 

Packed  7  lbs.  and  5  lbs.  In  a  can. 

Red  Pepper,  ring,  pints . per  doz.  z .  25 

"  “  J4  pints .  "  .60 

Salt,  stone  jars,  4  doz .  z.75 

Extract  of  Beef,  Morris’,  4  oz . per  doz.  6.50 

"  “  a  oz .  "  3.55 

“  Anker’s,  Z20  vials .  4.00 

"  “  4  oz . per  doz.  4.00 

“  “  8oz .  "  7.25 

”  11  16  OZ .  "  Z3.50 

Theodore  Marquet  Mushrooms — 

First  choice .  26.00 

Choice,  zoo  tins . per  case  22.00 

Extra,  zoo  tins .  “  28.00 

Hotel,  100  tins .  “  Z9.00 

Truffles,  A . per  tin  .30 

“  % .  “  -55 

"  ^ .  “  X.I5 

“  % . •. .  "  2- 25 

Shrimps,  pickled,  small  size .  x.15 

“  Dunbar's,  2  doz . per  doz.  2.25 

Figs  in  Cordial,  Dunbar’s,  1  doz .  "  5.75 

**  Bishop’s,  1  doz .  “  6.50 

Crystallized  Ginger,  i-Ib.  tins .  “  400 

"  tins .  “  2.15 

Lime  Juice,  Rose’s .  "  3.60 

Victor  Rose  Water .  “  3.25 

"  Peach  Water .  "  2.25 

Pitted  Olives .  “  5.25 

Armour’s  Solid  Extract  of  Beef—  Per  doz. 

Size  a  jars,  z  dozen  in  case .  4.45 

"  4  ”  z  '■  8.10 

"  8  *'  z  “  Z5.90 

**  z6  "  X  **  29.75 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  z  dozen  in  case .  4.45 

“  8  ”  z  "  8.30 

“  z6  “  X  "  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tableta — 

z  dozen  small  boxes,  za  tablets  each .  a. 35 

z  “  medium  “  36  “  .  6.00 

z  “  large  "  73  "  .  zo.oo 

Armour’s  French  Bouillon — 

Size  4  bottles,  z  dozen  In  cose .  4.00 

"  16  “  1  "  14.00 

Armour’s  Asparox — 

Size  4  bottles,  z  dozen  In  case .  2.50 

"  zs  “  z  “  7.20 

**  5  "  . . . per  bottle  3.50 

"  2  fancy  jugs . per  jug  z.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  z  dozen  In  case .  1.50 

“  za  “  s  ”  7.20 

“  5  "  . per  bottle  ).Jo 

“  1  fancy  jugs . per  jug  i.fo 
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GROCERY  WORLD  AND  GENERAL  MERCHANT 


Don’t  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  hav.-, 
we’ll  build  it  for  you. 

FULTON  &  WALKER  CO. 


Bought  Simply.  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  a  jar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 

WH1  you  mention  the  "Grocery 
World  "  when  you  write? 

40  cents  a  pound 

Packed  in  %-lb.  Jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


PHILADELPHIA 
Pennsylvania  .  . 


WASHBURN -CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA . 


We  make  a  superfine  line  of  Macaroni,  Spaghetti, 
Noodles  and  Pastels,  but  we  don’t  try  to  make  you 
sell  them. 

We  give  you  credit  for  brains — brains  to  select 
goods — brains  to  sell  them.  You  can  influence  your 
customers.  That’s  why  you  are  in  business. 

Wouldn’t  it  be  foolish  for  us  to  ignore  your  power 
and  waste  advertising  trying  to  make  people  demand 
that  you  sell  our  goods?  We  go  the  other  way  about 
it.  We  spend  our  advertising  money  for  you,  not 
against  you  by  giving  you  Universal  Coupons  with 
every  case  of  our  goods.  You  can  exchange  them 
for  many  useful  articles.  It  pays  to  pull  together. 

tIhe 

Vienna  Bahing 
Company 

Philadelphia,  Penna, 
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FLOUR. 

Per  bbl. 

King  Midas .  6. 60 

Gold  Medal .  6.35 

Millbourne .  6.35 

On  Top .  6.50 

Ceresota .  6.60 

Pillsbury’s  Best .  6.40 

Taylor’s  Fancy .  5-^5 

Semper  Idem .  5*°° 

Pride  of  the  West .  5  -4° 

Sunbeam .  5*25 

Quaker  City .  6.00 

Self-Raising  Flour. 

Franklin,  30  packages .  3-75 

Hecker's  Superlative,  32  packages .  5- 12 

Pancake  Flour. 

Aunt  Jemima,  36  packages .  2.85 

Hecker's  Flapjack,  24  packages .  2.10 

Uncle  Jerry,  40  packages .  2 .8j 

Franklin  Mills,  30  2s .  3*55 

Buckwheat  Flour. 

Hecker’s,  64  packages .  4-5° 

44  32  packages .  4-5° 

Fancy,  100-lb.  sacks . per  100  lbs.  3.20 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  bag. 

White,  granulated,  100  lbs .  2.15 

Yellow,  granulated,  100  lbs .  2.15 

44  table,  100  lbs .  2.10 

Western,  yellow,  granulated,  100  lbs .  1 .90 

Quaker,  Best,  1  and  3  doz . . . 

Farina — 

Hecker's,  24  is . per  case  1 . 50 

Schumacker’s,  24  packages .  44  1.15 

Beans—  Per  bushel. 

California  Lima,  about  80  lbs . per  lb.  .0554 

Marrows,  fancy,  N.  Y.  State,  grain  bags .  2.50 

Choice,  grain  bags .  2 . 40 

Medium,  grain  bags .  *-37% 

Pea,  fancy,  grain  bags .  2 -47/4 

Red  Kidneys .  2.50 

Peas — 

Green .  2.15 

Scotch .  2.35 

Split,  yellow .  2.10 

“  green .  3-3° 

Lentils —  Per  lb. 

000000,  110-lb.  bags . 03^2 

Less  quantity . 0454 

Shaker  Corn — 

Fancy,  barrels . 0554 

Less  quantity . 05^ 

Hominy — 

Lea's  Breakfast,  10  packages . per  case  1.60 

44  Pearl,  100  lbs . per  bag  2.35 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1.40 

Western  Pearl,  100-lb.  bags .  1 .85 

“  Grits,  100-lb.  bags .  1.85 

Barley — 

OO .  4-5° 

No.  3,  100  lb.  bags .  2.40 

Noodles—  Per  case. 

Smith’s,  30  10-c.  packages .  1.90 

44  assorted,  5  and  10-c .  1.90 

Golden  Egg,  5  and  10-c .  1.55 

“  5-c .  1.55 

“  10-c..... .  1.55 

Royal  Crown,  4  doz.  5c .  1.40 

Royal  Crown,  2  doz.  10c .  1.10 

Oatmeal — 

B,  Victor,  200 lbs . per  bbl.  6.55 

B,  100-lb.  kegs . per  keg  3.50 

Oaten  Goods —  Per  case. 

Avena,  18  packages .  1.43 

Banner  Oats,  20  packages .  4.30 

Mother’s,  18  packages .  1.6254 

44  10  packages, large .  s.io 

Quaker,  18  small  size . . .  1.45 

“  20  large  size .  4-35 

Rolled  Oats — 

Avena,  1 80  lbs . per  bbl .  6.00 

“  90  lbs . per  keg  3.15 

Standard,  180  lb.  bbls .  5.65 

44  90-lb.  bags,  fresh .  2.65 

Sago- 

Fine,  bags  about  160  lbs . 03^4 

Less  quantity . 04 

Admiral,  pearl,  24s . 0754 

Tapioca — 

Instantaneous,  50  is . 07^3 

Colburn’s  Hasty,  36  packages . 0754 

Minute,  54  gross . per  box  2.75 

Flake,  about  125  lbs . per  lb.  .0454 

44  less  quantity .  44  .04^4 

Pearl,  150  lbs .  “  .03^4 

44  less  quantity .  44  .03^4 


CEREAL  SPECIALTIES. 

Ralston  Breakfast  Food,  36  2s . per  case  4.50 

Egg-O-See , 36  packages .  2.70 

“  Corn  Flakes,  36  packages .  2.70 

Mapl  Flake,  36  packages .  3.65 

Post  Toasties,  36  packages .  2.70 

Shredded  Whole  Wheat,  50  packages .  5.00 

44  25  packages .  2.60 

Cream  Wheat,  36  packages .  4. 50 

Wheatlet,  30  packages .  3.60 

Wheatena,  36  packages .  4.25 

Grape  Nuts,  24  packages .  2 . 70 

Pettijohn's  Food,  18  packages . . .  1.70 

Quaker  Puffed  Rice,  36  packages .  2.65 

44  Wheat  Berries,  36  packages .  1.85 

Triscuit,  30  packages .  2.50 

Vitos,  36  2-lb.  packages .  4.25 

Kellogg’s  Toasted  Corn  Flakes  36  packages..  2.80 
Zest,  24  packages,  15-c.  size,  with  china .  2.25 
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H-O  Company —  Per  case 

Force,  20s .  2.00 

Korn-Kinks,  36s .  1.45 

Presto,  small,  18s .  1.60 

Presto,  large,  10s .  a. 25 

Flour,  self-raising,  small,  18s .  1 . 60 

Flour,  self-raising,  large,  12s .  2.10 

Buckwheat,  small,  18s . .  1.70 

Buckwheat,  large,  12s .  x.70 

Pancake,  18s .  1.60 

H-O  (steam  cooked  oatmeal),  12s .  1.55 

Pawnee  Oats,  regular  size,  18s .  1.50 

Pawnee  Oats,  family  size,  10s,  without 

chinaware .  1.95 

Pawnee  Oats,  family  size,  10s,  with  bowls...  2.25 
Pawnee  Oats,  family  size,  10s,  with  assorted 

chinaware .  2.30 

Hominy,  18  2s .  1 . 15 

Hominy,  10  5s .  1.50 

Cornmeal,  18  2s .  1.15 

Cornmeal,  10  5s .  1.50 

Cornstarch,  18  is .  1.00 

Tapioca,  18  is .  1.40 

Farina,  18  is .  1  .10 


GELATINE  AND  PREPARED 
DESSERTS. 

Per  doz. 

Knox’s  Sparkling .  1.1254 

44  Acidulated .  1.1254 

Cox’s,  large. .  1  ■57I/4 

44  small . 95 

Plymouth  Rock,  pink  or  white .  1.20 

Nelson’s . .  .  1.35 

“  small  . 95 

Bromangelon,  assorted,  3  doz . 87 54 

Jell-O,  assorted  flavors,  2  doz . 8754 

Jell-0  Ice  Cream  Powder,  2  doz . 9754 

Jellycon,  1  doz . 87  54 

44  assorted  flavors,  354  doz . 8754 

Chalmer’s,  shredded . 9254 

44  granulated . 9254 

Mothers’,  small,  1  doz . 45 

44  large,  1  doz . . 90 

Cooper’s . 85 

Tryphosa . 95 

Gelatine,  McKinley’s . 85 

Wetmore’s,  double  refined,  36  10-c.  packages, 

per  case  2.70 

Puddine,  assorted,  2  doz .  44  1.60 

D-Zerta  Jelly,  assorted,  2  doz . 90 


MACARONI. 

Per  lb. 

Larosa  Alphabets,  square,  25  pkgs . 05 54 

“  Elbows,  square,  25  pkgs . 05 y 

44  Macaroni,  long,  25  pkgs . 05^ 

44  Spaghetti,  long,  25  pkgs . 05 54 

44  Vermicelli,  square,  25  pkgs . 05% 

44  Macaroni,  bulk,  25  pkgs . 05 *4 


FIXTURES. 

H.  F.  Heacock — 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7.00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14.00 

Tea  Caddies,  Red,  No.  53 .  10.00 

Tea  Caddies,  Red,  No.  54 .  8.00 

Tea  Caddies,  Red,  No.  55 .  5.00 

Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  1.25 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3.50 

Barrel  Covers,  19  in .  3.00 

Cheese  Cutters .  15.00 

Bung  Bores,  No.  2,  i54  to  2  in .  1.50 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45 .00 

Less  25  per  cent,  discount. 


Counters. 


Sherer's  Eclipse  Counters — 

No.  of 

No.  Length.  Drawers  Each. 

654 .  3  feet,  8  inches .  9 .  15.00 

854 .  4  feet,  10  inches . 12 .  20.00 

1054 .  6  feet,  . 15 .  25.00 

1254 .  7  fect,  3  inches . 18 .  28.00 

1454 .  8  feet,  6  inches . 21 .  31.00 

1654 .  9  f«et,  8  inches . 24 .  35.00 

1854 . 10  feet,  10  inches . 27 .  40.00 

2054 . 12  feet,  . . 30 .  45-°° 

Capacity  of  Drawers.  40  to  60  lbs.  each. 


Scoops. 

Indestructible,  No.  4 . per  doz. 

“  No.  5 .  “ 

44  No.  6 .  " 

Ex.  Galvanized  Steel  Blades,  No.  3. ..per  doz. 
44  44  No.  4...  44 

44  44  No.  5...  44 

X  Quality,  No.  3 .  44 

44  No.  4 .  44 

44  No.  5 .  44 


9.00 

12.00 

15.00 

4.20 
5-40 

7.20 


2.60 

3.00 

3.40 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. , 

Shredded  Cod. 

Beardsley — 

Dime  cartons,  2  doz.  in  case . p  r  d-  z.  .90 

Tins,  Keyed  (Jewel),  2  doz.  in  case.  44  .90 

Large  cartons  or  tins,  2  doz.  in  case.  44  2.00 

Dime  Tumblers,  2  doz.  in  case .  44  .90 

Bulk,  15  lbs . per  lb.  .15 


Thredded  Fish. 


Thistle,  24  packages . 

Swansdown,  2  doz . 

*f 

•65 

Osprey,  2  doz . . 

Swift  &  Co. — 

Talisman  brand,  20-lb.  boxes . 

■10% 

44  cartons . 

1.  SO 

Fresh  Codfish  Steak. 

Swift  &  Co. — 

Talisman  brand,  24  i-lb.  tins . per  case  3.80 


New  Mackerel. 


Count 
(about) 
to  bbl. 

Ex. Norway,  No.  1.. .170-190 
Ex. Norway,  No.  2. ..270-290 
Ex. Norway,  No.  3. ..325-375 
Ex. Norway,  No.  4. ..410-460 
Ex. Bloaters,  XXX..  90-  95 
Ex.  Bloaters,  XX....100-110 

Ex. Shore,  No.  1 . 130-150 

Shore,  No.  1 . 140-160 

Large  Shore . 1 10-130 

Extra  Irish,  No.  2. ..350-380 
Medium  Irish, No. 2. .400-450 
Small  Irish,  No.  2. ..475-525 
Small  Irish,  No.  3. ..550-650 
New  Medium  Shore. 160-180 
New  Large  Shore. ...110-130 

Large,  No.  2 . .210-220 

Cape  Shore . 160-180 


200  lb. 

100  lb. 

50  lb. 

10  lb. 

42.00 

21.60 

10.95 

2-35 

20.00 

10.60 

5-5° 

1.25 

15.00 

8.10 

4*5 

1 .00 

40.00 

20.60 

10.45 

2.25 

38.OO 

19.60 

10  00 

2-15 

35-oo 

18.10 

9.25 

2.00 

30.00 

15.60 

8.00 

1  •  75 

15-50 

8-35 

4-58 

1.03 

MS® 

7-85 

413 

•97 

14.00 

7.60 

3.90 

•95 

i3-5o 

7-35 

3  77 

•93 

16.00 

8.60 

4.50 

1.05 

Herring. 


Lab.  Split,  Lg.  No.  1... 
Lab.  Split,  Lg.  No.  2... 
Shore,  Round,  Large.. 
Shore,  Round,  Med  ... 


Shad, No.  2, Mess, new. 


200  lb. 

100  lb 

50  lb. 

10  lb. 

CO 

b 

0 

4.60 

6.00 

3.60 

5.00 

3.10 

•■75 

•  45 

13.00 

7. 10 

3-75 

.88 

11 .00 

6.10 

3-*5 

•78 

6.00 

3- 60 

•74 

.68 


Dressed  Boneless  Fish. 

Favorite,  Cod,  40  lbs . 08 

Our  Choice,  40  lbs . 07 

Gilt  Edge,  40  lbs . 06 

Favorite  Middies,  60  lbs . 12 

Swift  &  Co.,  Talisman  brand  Codfish —  Per  lb. 

12  3s,  wood  boxes...  . is54 

12  2S,  44  .  155^ 

24  IS,  44  . 16 

10-lb.  boxes . 15 

%5-lb.  44  . 15 

Cakes,  24  in  fancy  box . per  case  2 .80 

44  10-lb.  cartons . per  carton  1.20 

24  jars,  fancy  box .  3. 10 

12  4  4  4  4  .  1.65 

Strips,  40  size,  boxes . 10 

44  20  44  1054 

Middles,  40  size,  boxes . 12 

44  20  44  . : . . .  .12# 


Dressed  Fish  Bricks. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  White,  i-lb  bricks,  20  lbs . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 08*4 


Star  Brand  Boneless  Herring. 

Beardsley — 

Tins,  large  size ,  1  and  2  doz.  in  case .  1.50 

44  small  size,  2  doz.  in  case . 90 

Small  Tumblers,  2  doz.  in  case . 90 

Large  Jars,  sealed,  2  doz.  in  case .  1.5® 


Loose  Codfish. 

Extra  Large  Georges  Cod . 09 

Large  Bank . 08 

Medium  Bank . 07 

Pollock . . . 05 

Hake . 04% 

In  original  cases,  450  lbs.,  54  c.  less. 


Smoked  Fish. 

New  Extra  Scaled  Herring . per  box  .  17 

Small  Extra  Scaled  Herring .  44  .17 

Boneless  Herring,  fancy  10-lb.  boxes . per  lb.  .  12 

Smoked  Salmon,  whole  fish .  44  .27 

Cromarty  Bloaters,  50s . per  box  1 . 10 

*  4  4  4  100  s .  44  2.20 

Swift  &  Co. —  Per  case. 

Talisman  brand  Boneless  Herring,  in  glass, 

15c.  size,  24  vacuum  jars .  2.95 

Talisman  brand  Boneless  Herring,  in  glass, 

ioc.  size,  24  screw-top  jars .  1.80 


Sliced  Halibut. 

Swift  &  Co. ,  in  glass,  24  jars .  3. 10 


24  cartons .  2. 1 
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FRESH  FISH. 

Per  lb 

Halibut . .12  - 

Salmon . 15 

Sheephead.... . 12 

Red  Snapper . 10 

Codfish . 05 

Large  Hake  . 07 

Haddock . 7 . 06 

Black  Bass . 12%- 

Sea  Bass . 1254- 

Butter  Fish . 08  - 

White  Fish . '15  - 

'Cisco . 08  - 

Blue  Pike . 08  - 

Flounder . 08  - 

Nova  Scotia  Herring . 04^- 

Smelts  . 12  - 

Perch . 06  - 

Cat  Fish . 14  - 

Whitings . . . 03  - 


.22 

•15 


-  .08 


.08 
.  16 


05 


04 


OYSTERS. 

Prime.,.' . per  bbl.  5.00 

Culls .  44  3.50 

Prime . per  M.  8.50 

Culls .  44  4.00 

Medium,  selects,  opened . per  gal.  1.40 

Extra,  selects . .  “  1.80 


-  6.00 
-4-50 
-10.00 
-5.00 


-  2.00 


CLAMS. 


Clams . per  M.  6.00 

Necks .  “  5.00 


9.00 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples 


.0654 


Extra  choice,  ring  cut,  50  lbs., 

44  4  4  5  and  10-lb.  lots . 06^ 

Fancy  N.  Y.  State,  25  lbs . 09 

Fancy  N.  Y.  State,  48  i-lb . 0854 

Choice  N.  Y.  State,  50-lb.  boxes . 07 

Apricots — 

Extra  Choice  Royals,  25  lbs.,  new . 10 

Choice  Royals,  25  lbs.,  new . 0954 

Oak  Brand,  fancy . 1256 

Cherries — 

California,  unpitted,  25  lbs . 

Pennsylvania,  pitted,  red  and  black,  25  lbs.. 
Currants — 

Gold  Medal,  recleaned,  36  1  s . 077/1 

Gold  Medal,  loose,  25  lbs . 07^ 

Private  Growth,  extra,  cleaned,  36  lbs . 07^ 

44  cleaned,  30  lbs.  bulk . orjy% 

Peaches — 

Fancy  Muirs,  50  lbs .  .0954 

Extra  Choice  Muirs,  50  lbs.. 


n5£ 

.1654 


.09 


Choice  Muirs,  50  lbs . 0854 


Extra  Choice,  Yellow,  25  lbs.. 

Choice  Yellow,  25  lbs . 

Pears —  * 

Choice  California,  Bartlett,  50  lbs . 06% 


.0754 
•06  K 


Prunes — 
Boxes. 


Extra 

Fancy 


Fancy 


Cal. 

Cal. 

20-  30,  25  lbs... 

30-  40,  25  44  ... 

.09 

•09  'A 

40-  50,  25  4*  ... 

.08 

40-  50,  50  44  ... 

■°iYi 

50-  60,  25  44  ... 

■OlVi 

■°m 

50-  60,  50  44  ... 

.07 

■°6>A 

60-  70,  25  44  ... 

.06% 

■06  % 

60-  70,  50  44  ... 

.06 

70-  80,  25  44  ... 

.06 

70-  80,  50  44  ... 

•05  Yi 

80-  90,  50  44  ... 

■OS'A 

.0554 

90-100,  25  44  ... 

•05 

90-100,  50  44  ... 

•  04 

IOO-IIO,  50  44  ... 

.04 

Extra 
Stand.  Fancy 
Cal.  Oregon 


.0854 


Raisins — 

Muscatels,  4  crown,  50  lb . . 07 

**  3  “  50  lb....JJ . 06 

44  2  44  50  lb . 0554 

Cal.  Thompson  Seedless,  50  lbs . 0654 

Cal.  Cleaned  Sultanas,  50  lbs . 0654 

Cal.  Sultanas,  50  lbs . 0554 

Cal.  Seedless  Muscatels,  50  lbs . 0554 

Gilabert's,  Layer,  Valencias,  28  lbs . 06*4 

Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 08 

Gold  Ribbon,  fancy,  36  is . 0854 

Owl,  fancy,  36  is . 07% 


■'3% 

x3lA 


Citron,  fancy,  boxes,  10  lbs.. 

44  fancy,  15  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 11 

Orange  Peel,  fancy,  boxes,  10  lbs.,  net . 11 

Dates —  Per  lb. 

Century,  30  packages . per  package  .0454 

New  Khadrowee,  golden,  about  70  lbs . 0454 

New  Sair,  boxes,  about  70  lbs . °4%- 

Camel,  30  packages . 04# 

Eagle,  30  packages . 04 54 

Fard,  14  lbs . o6f4 

Pitted,  30  packages . 08 54 

Unpitted,  30  packages . 0554 

Figs— 

Smyrna,  12  lbs.,  4  crown.. 

Smyrna,  12  lbs.,  6  crown., 

Smyrna,  12  lbs.,  7  crown.. 

Pulled,  5  lbs.,  5  crown  .... 

California,  10  packages.... 

Imperial,  washed,  14-oz.  jars,  2  doz . doz. 

Imported  Layer,  2  in.,  No.  1 . o8^4 

Imported  Layer,  254  in.,  No.  2 . 09521 

Imported  Layer,  254  in.,  No.  3 . io}4 

4  crown,  2  in.,  boxes,  about  12  lbs . 09 

New  fancy  California,  10  i-lb.  pkgs . box  .70 

5  or  io-box  lots . 67  54 


.09 


2-15 
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“  Ex  ton”  Flavor 
Made  “Exton”  Fame 

Sixty-one  years  ago  we  started  to  tickle  the 
taste  of  oyster  eaters  with  the  best  Oyster  Cracker 
made.  It  took  purest  materials,  scientific  baking 
and  clean  handling. 

We  have  built  up  the  best  sale  because  we  kept 
up  the  best  quality. 

You  can  sell  “EXTON”  OYSTER  CRACKERS  better 
than  crackers  of  no  certain  quality — customers 
appreciate  a  store  where  even’  the  Oyster  Crackers 
are  the  BEST. 

A.  Exton  &  Company 

TREINTOIV,  IV.  J. 

Pioneer  Bakers  of  the  Celebrated  Trenton  Oyster  Crackers 
Stamped  “EXTON” 


u 


The  Best  Known  and  Known  as  the  Best 


tt 


Can  be  obtained  from  all  Philadelphia  Wholesale  Grocers,  or  Reeves,  Parvin  &  Co., 
Distributing  Agents,  116  South  Delaware  Avenue,  Philadelphia. 


Y 


ANOTHER  “BEST”  FOR  YOU 


Flavoring  Extracts 

Branded  “U.  S.  R” 

You  want  all  the  BRANDS  you  can  get  that 
are  the  BEST  IN  THEIR  LINE.  In  extracts  that 
means  ZIPP’S.  They  are  made  from  fresh,  natural 
fruit  and  have  unequalled  flavoring  power.  Guar¬ 
anteed  under  any  and  all  food  laws,  past,  present 
or  future. 

Pure  Reliable  Satisfactory 


The  Zipp  Manufacturing  Co. 

ESTABLISHED  1885 

CLEVELAND,  OHIO 


DEVIL# 


McMenamin’s 
Deviled  Crabs 


are  made  from  the  sweet  white  meat  of  selected  crabs  caught  right  here  in 
Hampton  Roads  —  cooked,  picked,  deviled  and  canned  as  soon  as  they  leave 
the  water.  They 

Have  the  Fresh  Sea  Flavor  and  are  Deliciously  Seasoned 

all  ready  for  your  customers  to  heat  and  serve  in  the  natural  shells  which  we  supply  with  each  case. 
We  spent  thousands  learning  how  to  make  them  keep  their  delicate  flavor  without  preservatives, 
until  we  got  the  secret  that  makes  them 

Keep  Sweet  and  Pure  in  All  Climates 

You  can  get  your  customers  to  use  them  at  least  once  a  week.  We  .will  gladly  send  you  a  book 
showing  20  recipes.  You  can  work  up  nice  business  by  making  them  a  specialty. 

PENNSYLVANIA  TRADE  supplied  by  jobbers  in  Philadelphia,  Altoona,  East  Liberty,  Butler,  Easton,  Hanover,  Plazleton, 
Lewistown,  Kane,  Johnstown,  Lock  Haven,  Masontown,  Pittsburg,  Wilkes-Barre,  Reading,  Phillipsburg,  Washington,  Allentown, 
Sunbury,1  Lancaster,  Mt.  Carmel,  Uniontown  and  Greensburg.  Trade  supplied  by  jobbers  everywhere. 


Hampton 


flcMenamin  &  Company 


Virginia 


& 
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CEREAL  COFFEE. 

Postum  Cereal —  Per  doz. 

15-cent  size,  2  doz .  r-35 

25-  “  1  “  .  >-25 

15- and  25-cent  size,  assorted .  2.50 

Ralston  Health  Cereal,  36  packages .  3.50 


HORSERADISH. 

Tumblers,  io-c.  size,  2  doz . per  doz.  .70 

Tumblers,  s-c.  size,  2  doz .  “  -45 

Tumblers,  io-c.,  Lord's  Prayer, 2  doz.  44  .80 

Tumblers,  imt.  cut  glass,  io-c.,  2  doz.  44  .85 


INK. 

Arnold’s,  black,  32 . per  bottle  .48 

Continental,  red,  1  doz . 30 

“  black,  3  doz . 25 

Royal,  black,  3  doz . 25 

Superior,  black,  3  doz  (  . 23 

Stafford,  Commercial,  32 . per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.o.  No.  1.  No.  a 

Macbeth  Pearl  Top .  3.90 

Acme,  Victor  Top .  3.60 

Pure  Flint,  Lustre  Top .  3.00 

Crystal,  Crimp  Top .  2.10 


Jumbo  Chimneys,  plain . per  doz.  .75  .85 

“  dec.,  107..  “  .90  1. 00 

No.  o.  No.  1.  No.  2. 


3*9° 

4.10 

4.80 

3.60 

4.20 

4.80 

3.00 

3.60 

4.20 

2.10 

2.7O 

3-3° 

3.75 

..5  doz.  3.25 
No.  1  No.  2. 

Banner  Burners . 

-45 

•55  -75 

No  charge  for  packages. 

Oil  Cans — 

Per  doz. 

1 -gal.,  glass . . 

1 -gal. ,  galvanized.  Pearl . 

5-gal.,  Lennox,  spout . 

5-gal.,  “  spigot . . 

5-gal  ,  Columbia . 

5  gal.,  Banner . . 

5-gal.,  Climax,  pump . . 

5-gal.,  Home  Rule,  pump . . 

Lanterns — 

No.  0,  Standard . 

No.  0,  Dash . 

Cold  Blast . 

LIME. 

Prepared,  2  doz.  in  case . per  doz.  .52)4 

Chloride,  Acme,  sifting,  25-lb.  boxes,  1  lb . o$l/2 

“  “  44  25-lb.  boxes,  XA  lb . 06  )£ 


LYE  AND  POTASH. 

Per  case. 

Banner,  4  doz .  3.15 

Babbitt’s  Potash,  4  doz . 

Lewis’ .  3.25 

Red  Seal,  2  doz .  1.87 )£ 

44  4  doz .  3.65 

Popular,  4  doz .  1.37)6 


MATCHES. 

Ohio  Blue  Tips —  Per  case. 

xoos,  1  gross .  1. 00 

200s,  1  gross . 1.70 

500s,  100  packages .  3.25 

500s,  1  gross .  4.50 

Ohio  Noiseless — 

500s,  1  gross .  3.75 

Parlor,  500s,  1  gross . 4.25 

Swift  &  Courtney’s — 

200s,  x  gross .  x. 75-1. 90 

400s,  1  gross .  3-50-3-70 

500s,  1  gross .  3-75-4-00 

Blue  Hen— 

200s,  1  gross .  1.50-1.60 

500s,  1  gross .  4.00-4.25 

Vulcan  Parlor —  Per  gross. 

xoos,  5  £ross . 90 

500s .  4.20 

Vulcan  Safety — 

65s,  No.  2 . 50 

Columbia  Safety — 

No.  2,  5  gross . 55 

No.  37,  5  gross . 50 

100s,  5  gross . 90 

No.  15,  1  gross .  1.20 

No.  32,  5  gross . 55 

Safety . 45 

M a zepp a,  parlors,  500s .  3*50-3.75 

Searchlight,  500s .  4.25-4.50 

Press,  200s .  1.80-1.90 

a  “  5oos .  4  50-4  75 

America,  aoos .  x .  30-1 . 35 
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American  Paraffine,  500s,  extra  quality .  4.15 

Telegraph  blue  head,  5  gross . 60 

Our  Darling,  1  gross,  No.  3,  1,000 .  5.50 

“  %  gross.  No.  4,  1,000 . . .  2.75 


MINCE  MEAT. 

Armour's,  Home-made  style,  Wet —  Per  lb. 

xo-lb,  kits . 09*4 

as-  44  . 09 

50-  44  . 08  yA 

xoo-lb.  bbls . 08)6 

150-  “  . 08^ 

250-  44  . 08 

450-  “  . 07% 

John  Bower  &  Co. — 

Superior,  bbls.  and  )6  hbls . per  lb.  .10 

“  18,  37  and  68-lb.  buckets  ...  44  .10)6 

44  6  xo-lb.  buckets . per  crate  6.85 

“  6  5-lb.  buckets .  44  3.95 

“  6  5-lb.  glass  jars . per  case  4.50 

“  XXX,  18,  37  and  68-lb.  buckets, 

per  lb.  .14 

44  44  6  5-lb.  glass  jars,  per  case  5.10 

Atmore  &  Son — 

Extra  Family,  Seedless —  Per  case. 

No.  5.  6  glass  jars .  4.40 

No.  3,  6  glass  jars .  3.X0 

No.  18,  37  and  68,  wooden  pails . per  lb.  .13 

Barrels,  halves,  quarters  and  kits...  44  .12^ 

Family,  Seedless—  Per  box. 

No.  5,  6  wooden  pails .  3.65 

No.  xo,  6  wooden  pails .  6.25 

Celebrated,  Seedless — 

Bbls.,  )6s  and  )£s . per  lb.  .08 % 

Wooden  pails,  18,  37  and  68  lbs .  44  .09 

Condensed  3  doz.  cartons  In  case . gross  ix.00 

Condensed,  6)4  doz.  in  case . gross  xx.oo 

Keystone —  Per  lb. 

Bbls.,  and  )£s . 07^ 

Wooden  pails,  18,  37  and  68  lbs . 08 

Schimmel’s — 

Bbls.,  %  bbls.  and  30  lb.  kits . 08 

x8  and  37  lb.  kanakins . 08 % 

10-lb.  kanakins,  6  to  crate . per  doz.  xo.95 

5-lb.  44  6  to  crate .  44  6.xo 

5-lb.  glass  jars,  6  to  crate .  44  6.45 

Campbell’s,  30-lb.  pails . 08 

Mrs.  Wells’,  bbls..  %  bbls  and  30-lb.  kits . 06 

New  Year,  bbls.,  kegs  and  30-lb.  kits . 05 

Crescent,  bbls.,  %  bbls.  ana  30-lb.  kits . 04)4 

National,  bbls.,  )4  bbls.  and  30-lb.  kits . 07 

Southwark,  bbls.,  )4  bbls.  and  30-lb.  pails . 05% 


OILS. 


Stove  Gasoline . 

Headlight,  150  teat . 


Per  gal. 

•  -t5% 

.  .13% 


OLIVES. 

H.  Kellogg  &  Sons,  Agents —  Per  doz. 

Theodore  Marquet,  Mammoth,  64  oz .  xi.oo 

44  Extra,  64  oz .  10.00 

44  Mammoth,  quarts .  6.00 

44  “  )4  pints .  2.20 

44  Extra,  quarts .  5.40 

4  4  44  pints .  4.00 

44  44  )4  pints .  *.15 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  xo  oz .  a. 40 

Farcies . 3.00 

Queen,  6  oz .  1.30 

Pirn  Olas,  x8  oz .  6.00 

44  10  oz .  3.50 

California,  quart  tins .  3.50 

14  pint  tins . . .  *.15 

Olive  Oil— Imported. 

Bertin  &  Perrier’s — 

Extra  fancy,  quarts,  1  doz .  4.90 

pints,  2  doz .  2.90 

44  x/i  pints,  2  doz... .  z.90 

Rae's — 

Lucca,  litre  bottles,  1  doz .  11.50 

44  25-oz.  bottles,  1  doz .  9.00 

44  Finest  Sublime,  quarts,  x  doz .  6.50 

44  44  pints,  2  doz .  7.50 

„  44  44  Yt  pints,  2  doz .  4.75 

44  44  8-oz.  flasks,  2)6  doz.  7.50 

44  4  4  12-oz.  flasks, doz.  9.50 

44  Sublime,  8-oz.  flasks,  2)4  doz .  7.00 

44  4  4  12-oz.  flasks,  2)4  doz .  9.00 

Finest  Sublime,  1  gal.,  10  in  case . per  gal.  2.50 

44  5  gal.,  x  or  2  in  case,  44  a. 40 

44  1  quart,  40  to  case...  44  a. 75 

Sublime,  i-quart  tins,  40  to  case .  2.55 

44  )4-gal.  tins,  20  to  case .  2.40 

44  x-gal.  tins,  10  to  case .  a. 30 

44  5-gal.  tins,  1  or  2  to  case .  2.20 

La  Toscano,  J.  L.  Neff  &  Co.,  Agents —  Per  case. 

24  4)4-oz.  bottles .  4.75 

24  8-oz.  bottles .  7.50 

12  18-oz.  bottles .  6.75 

2  5-gal.  cans .  22.00™ 

xo  1 -gal.  cans .  23. xo 

20  %-gai  1.  cans .  24.20 

40  \i- gal.  cans .  25*30 

80  %  gal.  cans .  27.50 

Bulk  at  iao  for  xo  gal. 

Nicelle — 

Large  bottles,  1  doz .  7.25 

Medium  bottles,  2  doz .  7.75 

Small  bottles,  4 doz .  8.50 

5-g  1.  tins,  2  to  case . . .  26.50 

i -gal.  tins,  4  to  case . « .  xi.oo 

J4-gal.  tins,  8  to  case .  12.00 

32-oz.  tins,  25  to  case .  22.00 

Trade  discounts  on  quantity. 
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Jas.  Hill  &  Sons  Co. — 

California  style,  quarts,  1  doz .  8.50 

44  pints,  2  doz . . .  9.00 

44  )4  pints,  a  doz .  4.75 

Oliver’s — 

x  doz.  large .  6.00 

a  doz.  medium .  6.75 

a  doz.  small .  4.25 

6  i-gal.  tins . per  gal.  2 . 10 

10  )4  gal.  tins .  44  2.20 

20  )^-gal.  tins .  44  2.25 


Americas  Oil. 

Per  dor. 

Stohrer’s,  No.  8,  2  doz . 55 

“  No.  16, 1  doz . 90 

No.  32,  1  doz .  j. 8s 

Keystone,  bottles,  2  doz . 90 


PAPER. 

Wrapping. 

Manila —  Per  ream. 

15  x  20,  full,  10  lbs . 36 

24  x  36,  full,  20  lbs . 80 

18  x  24,  full,  xo  lbs . 37)4 

Special,  15  x  20,  6  lbs . ax 

Bakers’,  15  x  20,  10  reams  in  bundle . 12 

Roll,  grocers’,  9,  12,  15,  18,  20  or  24  inches 

wide . per  lb.  .03 

Roll—  *Per  lb. 

White,  light  weight,  12,  15,  18,  20  or  24 

inches  wide . 03 

Glazed  fibre,  12,  15,  18,  20  or  24  inches 

wide . 03)4 

Glazed  silk  parchment,  ia,  15,  x8,  20  or  24 

inches  wide . 03)4 

White  tea,  12  x  x6,  reg . per  package  .  14 

Wax  butter .  44  .11 

Parchment  butter,  9  x  12 .  44  .40 

T#il*t  Prnpf. 

Per  cate. 

100  5-cent  rolls .  3.00 

100  5-cent  packs .  3.00 

100  xo-cent rolls .  6.50 

xoo  xo-cent  packs .  6.50 


Paper  Bags. 

Price  per  x,ooo  and  not  less  than  %  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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Buffalo  Yellow 
Self-opening, 
Square. 

Panther,  Yello 
Union  Self-o 
ing  Square. 

Union  Bear  A 
matic,  Self-o; 
ing  Square. 

Wolf  Automa1 
Self-opening 
Square. 
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.71  .67 

•55 
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.88  .85 

•71 
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3... 

1.09  X.04 

•89 

Is 

4 ... 

...  1.39 

X.26  X.IO 

x.05 

.87 

5— 

1.47  1.38 

Z  .21 

x.07 

6... 

...  1-95 

Z.72  1.64 

*  .41 

z.23 

8... 

3.08  X.99 

1.68 

1.49 

IO... 

a. 39  a.  16 

*•83 

1.65 

12... 

xa... 

...  397 

».75  3.56 

3.56  3  10 

16... 

...  4-41 

3.8l  3.68 

20... 

...  4-79 

4-32  4-17 

25... 

4-8o  4-59 

Price  per  1,000  and  not  less  than  500  lots. 

Plain  flour  lacks,  12%-lb . per  M. 

25-lb.. 


50-lb.. 


4.00 

5-75 

11.35 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pinti . per  doz.  4.75 

“  "  quarts .  “  5.75 

“  ro-oz.  jars .  “  2.50 

“  10-lb.  pails . per  pail  2.50 

Tripe,  xo-lb.  pails .  “  .90 

“  5-gal.  kegs . per  keg  3.00 

Pigs’  Feet,  xo-lb.  pails . per  pail  1.00 

“  5-gal.  kegs . per  keg  2  25 

Pickled  Beef  Salad,  in  glass . per  doz.  x.io 

11  Tripe,  in  glass .  “  1.10 

"  Ox  Heart,  in  glass  .  “  x.io 

“  Pigs’  Feet,  in  glass .  "  1.10 

Russian  Sardines . per  keg  .75 

“  5-lb.  pails . per  pail  .50 

“  xo-lb.  pails .  "  1. 00 


POTATO  CHIPS. 

x-lb.  packages,  bbls.,  35  lbi . 18% 

Loose,  bbls. ,  30  lbi . x8 


POPPINQ  CORN. 

Brad’s  *  ‘  Tip-Top  Per  case 

50  xo-oz.  packages .  x.90 

100  xo-oz.  “  3-75 

24  20-ox.  “  1.90 

48  20-oz.  “  3.7S 

I-X-L,  40  is,  White  Rica .  a. 50 
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PEANUT  BUTTER. 

McLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz . . .  x.50 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

No.  4  jars,  3  doz . 92)4 

Beardsley’s —  Per  doz. 

~~Smalljars,  2  doz . 90 

Medium  jars,  2  doz .  x.25 

Large  jars,  x  doz .  2.25 


PICKLES. 

45  Z20QS . . . per  bbl.  8.65 

45gal.,iooos . . .  44  8.50 

xo-gal.  kegs,  600s .  2.85 

Sweet  Pickles,  500s  to  600s.  5  gal . per  keg  3.00 

44  1 ,000s,  5  gal .  44  4.15 

44  2,000s,  5  gal .  44  5.25 

Chow-Chow,  No.  1,  5-gal.  kegs .  1.95 

44  No.  2,  5  gal . .  1.75 

Chow  and  Mixed  Pickles,  2  gal . per  pail  1.00 

Williams  Bros. —  Per  doz. 

No.  8,  Sour  Gherkins,  2  doz.. . 85 

No.  8,  Sweet  Gherkins,  2  doz.... . 85 

No.  8,  Sour  Mixed,  2  doz . . . 85 

No.  8,  Sour,  assorted,  2  doz . . . 85 

No.  8,  Chow-Chow,  2  doz . 85 

No.  8  Onions,  2  doz . 90 

Crosse  &  Blackwell’s — 

Whole  bbls.,  5  doz . 3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3.30 

Onions  pints,  less  quantity . 3.30 

Plain,  pints,  less  quantity . . .  3.30 


•  VINEGAR. 

Duffy's —  Per  gal. 

Pure  Apple,  extra  old,  bbls . 16 

“  40  grain,  bbls . 15 

Pure  Cider,  40  grain . ia 

“  45  grain . - . 15 

Corson's  Gold  Seal  Cider,  pure  apple . 16 

White  Wine  90  degrees . 30 

Crown  brand,  pure  cider,  quarts . per  doz.  .90 

White,  distilled,  40  grain . 08 

"  “  45  grain . 09 

“  "  extra  strength . 15 

Crosse  &  Blackwell’s . per  doz.  s.oo 


PROVISIONS. 

Hams,  skinback,  18-30  lbs . S3 

"  14-16  lbs . 09% 

“  10*12  lbs . 09% 

Picnics,  6-8  lbs . 07% 

N.  Y.  Shoulders,  10-12  lbs . . . 10 

Dried  Beef,  sets  city  smoked . 

“  tenders  and  knucks . 

“  flats .  . 

“  air  dried,  seti . 

"  “  tenders  and  knucks . at 

Jersey  Pork,  butt . per  bbl.  17.7s 

“  family .  “  19.75 

Breakfast  Bacon,  rib  in . xx% 

“  boneless . xa% 

S.  P.  Bellies,  14-15  lbs . 10 

Bologna,  25-lb.  boxes . . . 08 

Boiled  Boneless  Ham . 19 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 

Covered  Hams,  %-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  %-cent  extra. 

Armour  &  Co. — 

Star  Hams,  regular,  xo  to  xa  lbs . 11% 

“  “  13  to  14  lbs . 12 

•*  "  14  to  16  lbs . - . 12 

“  skinbacks . . . . . 12% 

Shield  Hams,  10  lb.  average . 10% 

“  12  “  . IO% 

«  14  "  . : . 10K 

"  x6  "  . 10% 

"  18  **  . 10% 

"  skinbacks . 12 

Picnic  Hams,  5  to  6  lbs . 07% 

“  6  to  8  lbs . 07% 

Star  Smoked  Ox  Tongues,  long  cut . 14% 

“  “  shortcut . ....  .17 

Beef  Bologna . 09 

Shield  Parafined  Bologna . 08% 

Berliner  Ham . . . xo 

New  Orleans  Luncheon  Meat . 10% 

Star  Cooked  Ox  Tongue . 30 

John  Bower  &  Co. — 

Honey-cure  brand  Hams,  skinback . 14 

“  “  large . 13% 

"  “  medium  . 13% 

“  “  small . .13% 

“  Breakfast  Bacon . xa 

“  "  boneless . 14 

Beef,  air-dried,  regular  sets . 20 

“  insides  and  knuckles . 32 

Ham  Bologna .  10 

Beef  Bologna . . . 10 

Boiled  Hami . . . 22 

Beef  Tongues . .per  doz.  8.00-X0.00 

Swift  &  Co. — 

Premium  brand  Hams,  8  to  10  lbs... . 12% 

“  “  i2  lb . 12% 

“  "  14  to  16  lbs... . 12% 

“  "  18  lb . 13 

“  "  skinned,  18-20  lbs...  .13% 

“  “  boiled,  skinned,  fat¬ 
less  . 33 

“  Bacon . . 18 

"  Dried  Beef,  Insides . at 

'*  Beef  Tongues,  short  cut . 17 
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quality.  It  may  be  good  once, 
but  you  don’t  know  how 
it  will  be  the  next  time. 


Your  customers  can’t  de¬ 
pend  on  you  if  you  sell  that 
kind  of  ham. 

SWIFT’S  PREMIUM 

HAMS  are  uniform — always 
properly  cured,  tasty,  appe¬ 
tizing.  When  a  woman  gets 
a  PREMIUM  HAM  she 
wants  another  like  it  next 
time.  The  only  way  you  can 
be  sure  to  have  all  your  hams 
uniformly  good  is  to  see  that 
all  you  sell  are  S  W  I  FT’S 
PREMIUM  HAflS. 


Swift  &  Company,  U.  S.  A. 


You  may  remember  the  recent 
tests  which  the  United  States  Gov¬ 
ernment  made  into  all  brands  of 
imported  olive  oil. 

Those  tests  (Government  Bulle¬ 
tin  77,  page  55)  proved  Nicelle  Olive 
Oil  to  be  superior  to  all  the  other 
brands  tested.  Nicelle  Oil  is  made 
and  bottled  in  Nice,  France.  It  is 
the  highest  type  of  pure  olive  oil 
producible. 

Sell  olive  oil  you  can  be  proud 
of.  There  are  so  many  brands  you 
can’t. 


Nicelle  Olive  Oil  Co. 

103-107  HUDSON  STREET,  NEW  YORK 


O  LJ  R  B  R  S  OB’  HONRY-OUREC  BRAND 

Beef,  Beef  Tongues,  IT  A  m4|  Pore  Kettle-rendered 

Breakfast  Bacon,  etc.  il  A  IV1  O  LARD  a  Specialty 

BOILBD  HAMS  AND  BEEP  TONOUE8 

XXX  and  Superior  minoe  meat 

U.  8.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


JOHN  BOWER  b  CO. 

GENERAL  PROVISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  575 

Twenty-fourth  and  Brown  Sts.,  Philadelphia, 


<Jf  Many  grocers  who 
can’t  sell  fresh  oysters 
would  sell  canned  oysters 
if  they  could  get  a  brand 
that  really  tasted  like 
oysters. 

<lf  We  have  never  known 
a  brand  of  canned  oysters 
that  came  so  close  to  the 
true  oyster  flavor  as  our 
Monogram  brand  of  New 
York  oysters.  Absolutely 
pure,  not  doctored  or 
preserved  in  any  way 
whatever.  They  will 
satisfy  people  that  would 
look  on  ordinary  canned 
oysters  as  being  inferior, 
<I|  Packed  in  quarts  and 
shipped  2,  3  or  4  dozen 
to  the  case.  Let  us  quote 
you  prices. 


eStablishe:d  , 


FIRST  PREMIUM 

Ceumral  Ints  manorial  Exposition  Philadelphia 

Dear  Sirs: 

We  are  proud  to  be  able  to  say  that 
the  enactment  of  Pure  Food  Laws  made  no 
difference  with  us  in  the  making  of  our 
CELEBRATED  MINCE  MEAT.  We  have  made 
and  marketed  it  for  66  years  as  a  PURE 
FOOD  PRODUCT  and  would  have  continued 
to  do  so  if  a  Pure  Food  Law  had  never 
been  dreamt  of.  Because  of  its  GOOD¬ 
NESS,  ATMORE’S  CELEBRATED  MINCE  MEAT 
has  always  held  the  field  in  spite  of 
all  competition. 

ATMORE  ft  SON. 


Good  Business 
for  You 

In  asking  grocers  to  handle 
Wheatena  we  do  not  approach 
them  as  if  asking  a  favor — it  is 
a  business  proposition  as  good 
for  the  seller  as  for  us. 

For  Wheatena  is  a  thoroughly 
substantial  cereal  food.  Es¬ 
tablished  as  the  favorite  cereal 
of  thousands  of  consumers. 

It  sells,  and  where  once  intro¬ 
duced  continues  to  sell. 

The  roasted  kernels  of  hard 
winter  wheat;  sterilized  by  our 
process  and  sealed. 

The  Wheatena  Company 

Rahway.  New  Jersey 


Canned  Oysters 
You  Can  Sell 


Merrell  -  Haviland 
Oyster  Company 

BOAT  2,  FOOT  OF  BLOOMFIELD  ST. 
New  York  City 
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Winchester  brand  Hams,  skinned,  all  aver..  .n^ 

'*  “  Picnics . 07 

*  44  all  averages . io]{ 


LARD  AND  COMPOUNDS. 

Pure,  Compound, 
per  lb.  per  lb. 

Tierces,  about  340  lbs . 10%  .07^ 

Plain  tubs,  50  and  60-lb.  cans . io54  -°7X 

10-lb.  tin  pails,  60  lbs . «54  -07^5 

5-lb.  “  60  lbs . ny&  -oiYa 

3-lb.  "  60  lbs . n %  07 Ys 

Armour's — 

Shield  Pure,  60-lb.  tubs . . .  IOY 

Simon  Pure  Leaf,  3s,  5s  and  10s . 13^8 

White  Cloud  Compound,  tubs . 07^ 

“  i(  tierces . o  ’jYz 

Vegetole,  tierces . 07^ 

“  tubs .  08 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 11 

“  tubs . ii54 

(t  44  3,  5  and  10  lb.  cans..  .12 

Swift  &  Co. — 

Premium  brand,  tierces . n% 

Silver  Leaf  brand,  tierces . io^4 

Jewel,  compound,  tierces . 08 

Cotosuet,  tierces . 08^ 


DRESSED  MEATS. 

City  Dressed  Beef —  Per  lb. 

Choice,  native . 08  -.10 

Common . . . °7lA 

Western  Dressed  Beef- 

Choice,  native  cattle . 08  ■ 

Common  to  fair . . . 0754 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

il  180  lbs . 

14  160  lbs . 

44  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  western,  good . 

44  44  culls  . 

Sheep,  choice . 

“  medium . 


0854 

10 

°8  A 


09 

09  , 
°7% 


BUTCHERS’  SUNDRIES. 


Fresh  Steer  Tongues . 

.70 

-  .80 

Cow  Tongues . 

.50 

-  .70 

Calf  Heads,  scalded  . 

•5o 

-  -75 

Sweetbreads,  veal . 

. per  pair 

.60 

-  .90 

44  beef . 

-I  .  OO 

Calf  Livers . 

. per  lb. 

.20 

-  -25 

Beef  Kidneys . 

-I  .OO 

Beef  Livers . 

-  .06 

Ox  Tails  . 

•5° 

-  -65 

Hearts,  beef . 

■°3 

-  .05 

-  .14 

Tenderloin,  beef,  western  .... 

-  .20 

Fresh  Pork,  loins,  city . 

-  .IO 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

Turkeys —  Per  lb. 

Western,  young  hens,  8  . to  10  lbs . 24  -.26 

44  young  toms,  15  to  17  lbs . 24  -.26 

Old  hens  and  toms . 22  -.23 

Common  to  good . 17  - .  19 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 24  -.26 

Philadelphia,  fresh  killed,  354  to  4  lbs. 

to  pair . 24  -.26 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 24  -.26 

Western,  4  to  454  lbs.  to  pair,  fancy . 18  -.20 

“  3  to  354  lbs.  to  pair,  fancy . 18  -.20 

“  fair  to  good . 16  --.17 

Fowls — 

Western,  fancy . 14  -.15 

Heavy  Roasters,  4  to  5  lbs . 17  -.19 

Fair  to  good . . . 15  -.16 

Old  cocks . 10  -.11 

Western  capons,  fancy . 

44  small . 

Squabs —  Per  doz. 

Prime,  large,  fancy .  3.00-3.50 

Mixed, .  2.50-3.00 

Dark .  1  25-1 . 50 


LIVE  POULTRY. 


spring  Chickens,  nearby,  i}4  to  2  lbs . 

Large  Springers . 

Per  lb. 
.15  -.17 

.14  -.15 

Roosters . 

Ducks . 

.09  “.IO 

■  *x3  --TS 

POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 

Small,  or  10c.  size,  2  doz . per  doz. 

“  1  doz .  44 

Large,  or  25c.  size,  i  doz .  44 

i-lb.  cans,  1  doz . per  case 

5-lb.  cans,  54  doz .  44 


.90 

.90 

1.80 

4.50 

10.00 
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SAUER  KRAUT. 

Extra  quality,  52-gal.  tierces .  8.40 

44  15-gal.  kegs .  3.10 

Victory,  extra  fancy.  No.  3,  2  doz . per  doz.  .77 54 

Spring  Garden,  fancy.  No.  3,  2  doz....  44  .75 

Compass,  No.  3,  cans,  2  doz . 70 

Casks,  48  gals.,  long  cut,  new .  8.25 

Bbls.,  30  gals.,  long  cut,  new.* .  7.15 


PLUM  PUDDING. 

Richardson  &  Robins —  Per  doz. 

Individual  size,  54  lb . 95 

Round  conical,  with  key,  No.  1,  1  doz .  2.30 

44  No.  2,  1  doz .  4. 10 

4t  14  No.  3,  doz .  6.30 

"  “  No.  4,  54  doz .  8.15 

P.  P.  Sauce,  No.  1,  2  doz .  1.50 

Atmore’s  Genuine  English,  seedless —  Per  case 

Individual,  2  doz .  2.00 

No.  1,  cans,  1  doz .  2.25 

No.  2,  cans,  1  doz .  4.00 

No.  3,  cans,  54  doz .  3.25 

No.  4,  cans,  54  doz .  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADES. 

Jellies —  Per  doz. 

No.  32,  jars... . 9754 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . . .  88 

Schimmel’s,  No.  10,  tumblers . 83 

National,  No.  10,  tumblers . 7254 

44  No.  6,  tumblers . 49 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 1354 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06 

454-lb.  toy  pails,  54  doz .  4.15 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

“  Southwark,  No.  3,  tins .  1.00 

44  No.  5,  toy  pails .  2.70 

44  30-lb.  pails . per  pail  1.08 

44  20  lb.  crocks . per  lb.  *07^ 

44  Schimmel’s,  30-lb.  pails .  44  .06 

Prune,  30-lb.  pails .  44  -0754 

Peach,  30  lb.  pails .  “  .07 

Jams — 

Schimmel’s,  pure,  jars,  2  doz. . .  1.70 

Southwark,  assorted,  jars,  2  doz . 93 

Orange  Marmalade — 

Hartley’s,  imported .  1.80 

Schimmel's,  pure .  1.65 

Warrock’s  Guava  Jelly— 

i-lb.  tumblers .  4.00 

54-lb.  41  2.25 

Curtice  Bros.  Preserves — 

Cherries,  jars .  4.85 

Strawberries,  jars .  4.60 

Raspberries,  jars .  4 . 60 

Apricots,  peeled,  jars .  4.85 

Pineapple,  jars .  4.60 


DRUGS. 

Family  Medicines. 

Guaranteed  Full  U.  S.  P.  Strength. 

5c.  sz.  ioc.  sz.  25c.  sz. 

Essence  Peppermint . 80  1.85 

Castor  Oil . 45  .83  1.25 

Sweet  Oil . 40  .73  1.95 

Spirits  Nitre . 45  .85  1.95 

Spirits  Camphor . 85  1.95 

Spirits  Painters’  Commercial...  .45  .85  1.95 

Paregoric . 45  .85  1.95 

Glycerine . 45  .85  1.95 

Syrup  Squills . 45  .85  1.95 

Syrup  Rhubarb . 45  .85  1.95 

Syrup  Ipecac . 45  .85  1.95 

Turlington  Balsam . 45  .85  1.95 

Golden  Tincture . 45  .85  1.95 

Tincture  Arnica . 45  .85  1.95 

Balsam  de  Malta . 45  .85  1.95 

Bateman  Drops,  rd  bots . 45  .85  1.95 

Godfrey’s  Cordial,  rd  bots . 45  .85  1.95 

Turpentine . 45  .85  1.95 

Machine  Oil . 45  .85  . 

Laudanum,  ioc.  size . per  doz.  .90 

44  25c.  size .  44  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum .  . per  lb.  .03 

Borax,  powdered,  bulk . per  lb.  .07 

44  lump,  bulk .  ■'  .06 

44  20  Mule-Team,  pure,  24  1  lb. ..per  case 

“  “  •  "  48  54  1b..  “ 

"  “  “  96  yA  lb..  “ 

Butter  Color,  W.  &  R . per  doz.  2.00 

Bull’s  Cough  Syrup .  44 

Bluestone,  bulk . per  lb.  .08 

Copperas .  .  “  -OI54 

Camphor,  gum,  i-oz.  blocks .  44  .95 

44  flakes,  250-lb.  bbls .  “  -°2K 

44  less  quantity .  44  .031/ 

44  Tar  Balls,  250-lb.  bbls .  “  .02 % 

44  44  less  quantity .  "  .035^ 

Castoria,  Fletcher’s . per  doz.  2.80 

44  Pitcher’s .  “  .75 

Carbonate  of  Ammonia . per  lb.  .11 

Epsom  Salts .  “  .0* 

Glauber  Salts .  44  .01% 

Glue,  ordinary .  44  .0954 

“  white .  44  .20 

Gum  Arabic .  44  .50 

Haarlem  Oil . per  doz.  .30 

Husband’s  Magnesia .  44  2.85 

Jamaica  Ginger,  Hires*,  flasks .  44  .90 

Licorice,  P.  &  S.,  5c.  stick,  imported,  44  .36 

“  M.  &  R.,  5-lb.  boxes . per  lb.  .23 

4i  lozenges,  5-lb.  boxes  44  .27 

44  4s,  6s,  8s,  12s,  16s,  5-lb.  boxes  44  .24 

44  root .  44  .a 
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Putty,  25-lb.  cans . per  100  lbs. 

44  50-lb.  cans .  ** 

Petroleum  Jelly,  screw  top,  5c.  size  ...per  doz. 

44  ioc.  size  ...  44 

Paris  Green,  100-125-lb.  kegs . per  lb. 

44  5^-lb.  packages .  44 

44  54-lb.  packages .  44 

i-lb.  packages .  “ 

Rosin .  44 

Roach  Powder,  Omega,  4-oz.  cans . 

“  “  . per  gross 

Roachsault,  ioc.  size .  per  doz. 

Saltpetre,  crystal,  about  350-lb.  bbls . per  lb. 

“  granulated,  about  100-lb.  kegs  “ 

Sulphur,  flour,  175-lb  bbls . per  100  lbs. 

100-lb.  bags .  2 


1.60 

i-55 

•35 

•75 

■  24  A 

.29 

.28 

.27 

.04 

.80 

9.00 

.80 

■06Y 

.06% 

2.55 

35  , 
•03^ 

.01 


less  quantity . per  lb. 

Venetian  Red .  44 

Whiting .  44 

Goff’s —  Per  doz. 

Cough  Syrup,  25c.  size .  1.75 

Herb  Bitters,  25c.  size .  1.75 

Oil  Liniment,  25c.  size .  1.75 

Sarsaparilla,  50c.  size .  3- 50 

Worm  Syrup,  15c.  size .  1 . 20 

Horslp  and  Cattle  Powder,  150.  size .  .  1.20 

Dyspepsia  Tablets,  ioc.  size . 75 

Iron  Glue,  McCormick  &  Co. — 

No.  5 . . 

NO.  IO . nc 

Tubev . .75 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 75 

Triangular  Quinine . 80 

Quinine  Capsules .  .80 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbine .  18.00 

:t  Jr.,  (Mankind) .  9.00 

Taroleum,  small  cans .  6.00 

large  cans .  16.00 

Young’s  Kidney  and  Nerve  Powders .  2.00 

44  Fattening  and  Condition  Drops .  4.00 

44  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Druggists’  Sundries. 

Acid  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax .  44  .03 

Silver  Sand . per  bbl.  1 . 25 

Tar,  pints . ....per  doz.  .75 

“  quarts . .  “  1.00 

44  gallons . each  .30 

“  y2  bbls .  “  3.50 

44  obis .  44  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case  3.75 

U.  S.  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2.00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Reliable  Brand  Headache  Powders, ioc.  size  .  75 


Extracts  and  Essences. 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio,  No.  2  size . 90 

No.  3  size .  2.00 

No.  4  size .  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 

Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

No.  2  size  .85 

No.  3  size  1.75 

No.  4  size  2.00 

Sauer's  Flavoring  Extracts — 

No.  1,  Lemon  and  Vanilla . 45 

No.  2,  Vanilla  and  Rose . 90 

No.  2,  Lemon  and  assorted . 85 

No.  4,  44  “  .  2.00 

No.  4,  Vanilla .  2.25 

Assorted  cases,  Nos.  1  and  2 .  10.80 

Nos.  1,  2  and  4 .  11.80 


qts.  54  gals.  gals. 
3.00  6.00  12.00 

5.00 
4.00 


2.50 

2.00 


10.00 

8.00 


1.60  3.00  6.00 


Bulk.  pts. 

XXX  Vanilla .  1.50 

XX  Vanilla, .  1.25 

X  Vanilla .  1 .00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00 

Peach,  Rose,  Apricot, 

Violet .  1.50  2.75  5.50  10.00 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25  2.25  4.00  7.50 

Tea .  7.00 

Kitchen  Queen —  Per  doz. 

Extract  Vanilla,  No.  25 .  2.00 

44  No.  2X . 80 

“  No.  X . 45 

Extract  Lemon,  No.  25 .  1.75 

No.  2X . 80 

“  No.  X . 45 

Ingersoll’s  Flavoring  Extracts — 

High  Grade  Vanilla . 1.75 

44  Lemon .  1.75 

Select  Vanilla . 85 

44  Lemon  . 85 

“  assorted . 85 

44  small  size . 45 


Liquid  Rennet  and  Tablets. 

Per  doz. 

Blair’s  Liquid  Rennet . .  1 . 10 

“  Rennet  T ablets,  3  doz . 75 

Shinn  &  Kirk’s  Liquid  Rennet .  1.50 

Hanson’s  Junket  Tablets,  3  doz . 73 

Union  Tablets,  3  doz . 45 
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CIDER. 

Corson’s —  Per  gal. 

Barrels . 14 

54  barrels . 16 

Kegs  . . 19 

Bottled  Cider —  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  qts .  3.50 

44  44  2  doz.  pts..., .  4.00 

Anchor  brand  Golden  Russet,  1  doz.  qts .  3.75 

“  44  2  doz.  pts .  4.25 

Mott’s  brand  Golden  Russet,  1  doz.  qts .  3-75 

44  44  2  doz.  pts .  4.25 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5c.  packages .  2 

"  boxes,  20  packages . 

Gee  Whizz,  72  packs . 

Fleer’s  Chiclets,  3  lbs.t  bulk . 

Spearmint,  20  packs,  100  pieces . 


•75 

•55 

47 

25 

55 


RICE. 

Per  lb. 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 

Fancy  Head,  100-lb.  bags . 06 

Extra  choice,  100-lb.  bags . 0554 

Choice,  100-lb.  bags . . 0454 

Prime,  100-lb.  bags . 03^ 

Japan,  fancy,  100-lb.  bags . 05^ 

44  choice,  100-lb.  bags . 04K 

Java,  fancy,  polished,  100-lb.  bags . 05M 

B.  Fischer  &  Co.— 


w 

FULL  WEIGHT 


CHOICEST  ^ 

I 


HEAD 


THE  FIHDT  GRADE  PRODUCED ' 

§5^"  Packed  Exclusively  By 


%  Laryey  Duiributers  of  Potkfl  Rice 
Ihe  United  Stales 


Fischer’s  Choicest  Head,  i-lb.  bags.... . 

Queen  Quality,  ex.  fancy  head,  i-lb.  bags.. 
4 *  44  3-lb.  '* 

4  4  4  4  5-lb.  “ 

Coronet,  choice  head,  1  lb.  bags . 

44  44  3-lb.  bags . 

Imperial,  choice,  Dom.  Japan,  i-lb.  bags.. 
“  “  “  3-lb.  « 

“  “  “  5-lb.  " 

Extra  fancy  head,  XXXX,  100-lb.  bags... 

Fancy  head,  100  lb.  bags . 

Choice  head,  100  lb.  bags . 

Fancy  Java  head,  100-lb.  bags . 

Fxtra  fancy,  Patna,  100-lb.  bags . 

Siam,  Patna  style,  100-lb.  bags . 

Choice  broken,  100-lb.  bags . 

Extra  fancy  Japans,  100-lb.  bags . 

New  crop  choice  Japans,  100-lb.  bags . 


•07K 

.07 

.06% 

.06% 

.06 

.05% 

.06 

■05% 

■°5% 

■°7 
■06  M 
•°5  3A 

•07 

.06 

■  °3lA 

■  °sA 
•05 


SALT. 

Worcester — 

Bbls.,  contain  280  lbs .  2.50 

44  60  5-lb.  bags .  4.00 

44  22  14  lb.  bags .  3.75 

44  30  10-lb.  bags .  3.75 

41  115  254-lb.  bags .  4.00 

Irish  Linen,  250-lb.  bags .  2.50 

44  56-lb.  bags . 65 

“  .  28-lb.  bags . 35 

Mermaid,  quick-dissolving  bathing  salt, 

30  10-lb  bags,  in  bbls . per  bbl.  3.00 

Pretzel,  280-lb.  bbls .  2.40 

44  180-lb.  sacks .  1.55 

Cheese,  280-lb.  bbls .  2.40 

Packing,  70-lb.  cotton  bags . 40 

44  t 40-lb.  cotton  bags . 75 

Ivory,  dime  size,  36  wooden  boxes  to  case .  2.20 

New  Ivory,  24  large  cartons  to  case .  1.50 

Agricultural,  200-lb.  burlaps . 60 

Silver  Springs,  quick-freezing  ice  cream  salt, 

30  in  bbl . per  bbl.  2.60 

Less  than  5  bbls.  the  list  net;  5  to  9  bbls.,  5  percent, 
discount;  10  bbls.  or  more,  754  per  cent,  discount  may 
be  allowed. 


SALAD  DRESSING. 

Per  doz. 

Campbell’s,  small,  patent  cap,  2  doz . 8754 

Durkee’s,  large,  1  doz .  4  00 

“  small,  2  doz .  2.40 

Schimmel’s,  small,  2  doz . . . 8754 

My  Wife’s,  large,  1  doz .  2.30 

44  small,  2  doz .  1.45 

Snider’s,  pts.,  1  doz .  2.30 

SAL  SODA. 

Bbls.,  375  lbs . per  100  .65 

Kegs,  170  lbs . per  100  .8254 

60-lb.  boxes,  bulk  or  granulated .  62 
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Bouillon  Capsules 


It's  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


Every  substitute  you  give  your  patrons 
is  a  boomerang.  Better  give  them  the 
original  and  genuine  “Pearl  Borax  Soap” 
and  have  them  satisfied. 

CHAS.  W.  YOUNG  &  CO. 

Maker*  of  Soap*  of  Merit 

Philadelphia,  Pa. 

C*tabli«hed  1877. 


Mrs.  Williams’  Brands 


OP 


PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 


TO  BE  HAD  ONLY  FROM  JO  I 


Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


(t 


The  Pickles  and  Table  Condiments 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 


»? 


TEA,  COFFEE  and  SPICE 
CANISTERS,  BINS  and  CABINETS 


Made  of  the  heaviest  tin,  tinned  steel 
and  sheet  iron.  Elegant  and  dura¬ 
ble.  Tea  and  Coffee  Bins  a  speci¬ 
alty.  Base  Delivery  Canisters 
with  revolving  doors  are  the  best. 

We  import  Chinese 
Scenery  Paper  for 
Tea-store  Decoration 


TROEMNER’S  SCALES  and  the 
“Star”  Coffee  Mills,  Electric  Coffee  Mills 


WRITE  POR  CATALOGUE 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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SAUCES. 

Lea  8l  Perrins' —  Per  dos. 

Wore* ters hire,  large .  7.50 

“  middle .  4.50 

"  small .  3.50 

Snider’s — 

Chill,  No.  16,  x  doz .  3.35 

“  No.  8,  a  doz .  x.35 

Oyster  Cocktail,  No.  16,  3  doz .  3.35 

“  No.  8,  a  doz .  1.40 

Worcester,  Campbell’s,  No.  8,  a  doz . 87 

North  of  England,  No.  8,  a  doz . 82*4 

Chef,  a  doz . 75 


SEEDS. 

Per  lb. 

Canary  . 04 

**  bush.  60-lb .  2.25 

Caraway . . . 12 

Celery . . . 09 

Coriander,  bleached . 05 

Hemp . 04^ 

“  bush  40  lb .  x.6o 

Mustard,  Brown . 06% 

Mustard,  Yellow . . . 06 

Poppy . o8J£ 

Rape.  . . 05)4 

“  bush .  2.50 

Sunflower,  per  lb . 04^ 


SODA. 

Bi-Carb..  112  lbs.,  kegs . keg 

Bi-Carb.,  bulk,  less  quantity . per  lb. 

Babbitt’s  Soda,  )4-lb.  pkgs.,  35  lbs .  “ 

Arm  &  Hammer  bd.,  )4s,  36  lbs .  “ 

“  «  “  lbs.,  36  lbs .  “ 

“  “  “  A,  }4,3«lbs .  " 

Saleratus,  Babbitt’s  bd.,  14s,  35-tb.  bxs.  “ 


x*75 

.03 

■o  5^8 
•°4j4 

■°sX 

•°5  A 


SOFT  DRINKS. 

Per  doz. 

Root  Beer  Extract,  Hires’,  1  doz .  1.50 

Hires'  Root  Beer,  Carbonated,  a  doz . 87)4 

Hires’  Ginger  Ale,  Carbonated,  a  doz . 87)4 

Welch's  Grape  Juice,  case  quarts,  1  doz .  4.50 

“  “  pints,  2  doz .  4.75 

"  "  "  3  doz .  4.35 

3-ounce,  8  doz .  6.00 

“  “  “  )4-gallons,i  doz....  8.00 

“  “  “  gallons,  6  gal .  7.50 

S  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co.—  Per  case 

Ginger  Ale,  extra  dry,  pints,  3  doz .  3.10 

Sarsaparilla,  extra  quality,  pints,  3  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz .  2. 10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soaa,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  a  doz .  3.10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  ^  gross .  2.50 

Bon  Ami,  io-centsize . y  gross  2.50 

Electro  Silicon,  1  doz . per  doz,  .  72 

Putz  Liquid,  large,  3  doz . per  gross  16.50 

“  3  doz . per  doz.  1.45 

"  ;;  “JJ11 . P«  gross  7.00 

Putz  Paste,  large . per  doz.  .  55 


SOAP— Laundry.  Less 

than 
Bars.  5  bxs. 

Acme . .  3.25 

Acorn . rao  3.45 

Ark . xoo  1.75 

American .  73  2.8o 

Bee . 100  3.00 

Best,  Babbitt . .  3.45 

Babbitt’s  New  York  City .  60  3  C21/ 

Big  Master .  7o  H/2 

Brown .  60  2.40 

Borax,  Drey doppel .  40  a_fIO 

“  Pearl  Young  &  Co .  40  2.80 

“  Day  &  Frick,  Novelty . 40  3.80 

”  Handsome .  go  2.6o 

”  Eavenson,  large .  100  a  7S 

::  :"too  t7S 

Kirkman  s .  xoo  a  7H 

Red  Seal . .  3.80 

Swift's . xoo  3.75 

**  Climax . xoo  2.10 

Circus........  . xoo  3 . 33 

Cotton  Oil,  White . .  5.80 

Coal  Oil  Johnny .  .’.’100 

. . .  4.00 

Dobbins  Electric . .  4.25 

Pc.wey . .100  2!  15 

£a.lry>; . . . .  4.00 

Five  case  lots  freight  prepaid . 100  3.95 

German  Family . 100  4  00 

Good  Morning .  xoo  i  8c 

Glycerine  Tar . ...::..7"”:ioo  3!  75 

^oss . 100  3.25 


Grand  Pa’s,  large . 

If 

Ivory ., 


small . 


.  5« 

. 100 

. ....100 

. . too 

Lenox . 100 

Life  Buoy .  50 

“  100 

Lautz’s  Naptha . . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

“  5-cent  size .  100 

"  toilet  size . too 

Master . 100 

Mayer’s . 100 

“  50 

Miller’s  Naptha . 100 

Naptha,  Swift’s . 100 

“  P.&G . 100 

Octagon . . 

Old  Mill . . . xoo 

Ozone . . 

Oleine,  Conway’s .  60 

”  Golden . 50 

44  Eavenson’s .  60 

"  Kirk’s .  60 

"  Philadelphia,  60  blocks . 

"  “  73  “  . 

"  Pennsylvania .  60 

“  Procter  &  Gamble .  60 

"  Young's  Best .  60 

Pride,  Swift’s .  100 

Polo . 120 

Quaker  City,  boxes . 100 

“  tubs . 150 

Sunlight,  oval . 100 

“  twin  bars . xoo 


3  XS 
3.80 
7.00 
4.00 
3.00 
*  95 
3-9° 

3.80 

3°° 

5.80 
4.00 
4.00 

3-  25 

3.80 
1.90 
3-5° 
3-75 
3-85 
3-9° 
2.75 

3-75 

2.50 

2-15 

2-35 

2.07)4 

2.60 

3.60 

1.60 


3.00 

2.80 


Santa  Claus . 

Saratoga . 

Star . 

Sunnv  Monday .  too 

White  Cloud . 

Wool  Soap,  large . 

small . 

3.00 

2- 45 
2.90 
4.60 

3- 85 
3-95 
3-ro 

2- 45 
3°o 
4.00 

3- 85 
6-75 
4.00 


Toilet  Soaps. 

Buttermilk  Cosmo .  gross 

“  “  _  . doz. 

“  Swift's .  gross 

Castile,  El  Almoda,  9  4s,  mottlbd,  green  or 

white . per  box 

Castile,  El  Almoda,  50  is,  mottled,  green  or 

white . per  box 

Castile,  Lexard,  floating . 100 

Castile,  Lexard,  floating . 50 

Castile,  imported,  Conti . lb. 

"  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis .  “ 

“  doz. 

Hearts  and  Flowers . gross 

Maxine  Elliott .  “ 

Oatmeal,  3  cakes  in  box .  “ 

Olive  Oil  Castile,  white,  green  or  mottled, 

9  )4-lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  cakes,  )4  gross . gross 

“  Armour’s .  " 


6.60 

.60 

430 


3- *5 


4-35 

4.00 

2.00 

•X3K 

•XXK 

.70 

4-4° 

4.50 

•45 
925 
8. 10 
3-25 


.09 

.40 

X-7S 

3-25 

3.90 

3-5° 


Scouriflf  Soap. 

Day  &  Frick’s  Flint,  36  bars .  x.34 

Young's,  48  bars .  1.80 

Brooks’  Crystal,  too  bars .  3.20 

Philadelphia  Standard,  60  bars . 

Sapolio,  36  bars .  3.35 

"  Hand,  36  bars .  2.35 

Wrigley’s,  too  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars.  . .  2 . 35 


Soap  Powder. 


Per  case 

Pearline,  36  packages .  2.70 

“  72  "  .  2.70 

“  too  "  .  2.65 

Soapine,  No.  7,  too  packs .  2.3756 

"  No.  12,  too  “  .  3.90 

•’  No.  17,  36  "  .  I. 4*54 

Babbitt  s  1776  Powder,  too  6-oz .  3.25 

Finola,  too  packages .  3.25 

Gold  Dust,  Fairbank’s,  100  is-oz.  packages....  4.00 
"  “  24  4-lb.  «  ....  4.50 

Naptha  Borax,  too  packages,  large .  4.75 

“  100  5-cent  packages .  3.75 

Kirkoline,  white,  34  large  packs .  3 . 55 

“  100  12-oz.  packages .  3.35 


—II— 


....per  doz. 


5.40 

3.70 

t-45 

.90 


•x5 

.11 

.28 

•x7 


.  16 


•x7 

■x3 

•3° 

•>9 

•23 

.x8 


■23 

•  x4 


•25 
.  16 


Young’s  Pearl  Borax,  60  i-lb  packages .  3.55 

Snow  Boy  Washing  Powder,  24  4s .  4.00 


5°  2s .  4.00 

too  is .  4  00 

Nine  O’clock  Tea,  100  packages .  3.15 

I-V  Washing  Tablets,  3  doz . per  doz.  .  43 

Swift's  Washing  Powder,  too  is .  4.00 

”  44  24  4s .  4.00 

Pennywash,  1  gross  and  144  i-cent  cakes  free..  10.25 

Powerine,  too  packages .  3.75 

Old  Dutch  Cleanser,  48  packages . <t.  3.25 


SPECIALTIES. 

Anker’s  Bouillon  Capsules .  3 . 


PURE  GROUND  SPICES. 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. _ 

5-cent  tins,  2  and  4  doz . per  doz. 

Dime  size,  2  and  4  doz .  ** 

t^-lb.  net,  tins,  2  and  4  doz .  “ 

)6-lb.  net,  tins,  2  doz .  '* 

i-lb.  net,  tins,  1  doz .  « 

6  lb.  cans,  full  weight . per  lb. 

to-lb.  cans,  full  weight .  «< 


•45 

•85 

1. 00 
1.90 
3.70 

■23 

.22 


■23 

.18 


•25 

.30 


Coleman’s  Mustard,  D.  S.  F. — 

i-lb.  tins . 

“  . 

A- lb-  "  . 

J4-lb.  "  . 

18-  b.  kegs .  J3 

P£Ppcr-  .  „  J  Bbls.  Boxes.  Cans. 

clack.  High  Grade . 14 

Black,  Low  Grade . . 

White,  High  Grade . 

White,  Low  Grade . 

Red,  High  Grade . 

Red,  Low  Grade . 

Cinnamon — 

High  Grade .  32 

Low  Grade . . 

Cloves — 

High  Grade.... . 22 

Low  Grade . 17 

Allspice — 

High  Grade . 11)4 

Ginger — 

High  Grade.... . 25)4 

Low  Grade . . 

Mace — 

High  Grade . 

Nutmegs— 

High  Grade . 

Mustard — 

Yellow,  High  Grade . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14 

McCormick  &  Co. — 

Bee  Brand — Pepper,  Cinnamon,  Mustard, 

Cloves,  Ginger,  Allspice . J4-lb.  cartons 

5* -lb.  cartons 

Banquet  Brand — Mustard,  Cinnamon,  Pep¬ 
per,  Cloves,  Ginger,  Allspice, )4-lb.  cartons 
)4-lb.  cartons 

Bee  Brand,  in  canisters,  above  assortment. 

No.  45  size 
No.  90  size 


.1254  .14)6 


.36)4 

•x3 


■28)4 

•  x5 


•75 


•77 


.30 


•32 


.33 

•*7 
•17 
Per  doz. 


Mustard — Prepared. 

.  Per  doz. 

Campbell’s,  jar,  3  doz . 87^ 

Gulden's,  No.  6,  with  spoon,  3  doz . qc 

“  “  30,  “  “  . 88 

Beer  Mug,  fancy,  large  size,  3  doz . 65 

Lemonade  Glass,  tall,  2  doz . 75 

Horseradish  and  Mustard,  No.  8,  with  spoon, 

2  doz . . . 90 

Milk  Jar,  glass  top,  3  doz . 85 

Water  Tumblers,  glass,  No.  10,  4  doz . 42^ 


WHOLE  SPICES. 

_  ,  Per  lb. 

Pepper,  Black . 06)4 

Allspice . 0.3/ 

Cloves . . . 13 

Mace . 

Nutmegs,  large . 15 

“  medium . 12)4 

Cinnamon  Bark,  Canton . . 

Java  Thin  Quills,  5-lb.  rolls..  .  30 

Saigon . . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 10 

Green  Ginger  Root . 05 


CORN  STARCH. 

Davis ,  48  5-cent  packages . per  case  1.80 

"  36  10-cent  “  .  "  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 07)4 

“  20-lb.,  “  o7)4 

Niagara,  40  lb.,  “  / 

Cream,  48-lb.,  “  . . .  3.45 

Kingsford’s,  40  lb.,  "  G7i/ 

“  20-Ib. ,  «  . o  7)4 

Rex,  40  lb.,  1  lb.  packages . 04 


LAUNDRY  STARCH. 

Argo,  Gloss,  34  5-cent  packages . . 

Gilbert's  Laundry.  40-lb  boxes . 

"  Patent  Gloss,  crates,  13  6  lb.  wd.  bxs. 

“  Linen  Gloss .  3-lb.  cartons . 

Kingsford's,  Pure,  3-lb.  cartons . 

Pure  Gloss,  40  i-lb.  packages . 

"  ^  Silver  Gloss,  13  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

"  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  13  6  lb.  wd.  bxs. 

Niagara,  laundry,  50  lb.  bulk . 

**  i-lb.  packages,  48  lbs . 

"  3-lb.  cartons,  48  lbs . 

u  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black  goods. 


.93 

.04 

.06 

•05 
.0654 
.06)4 
•0754 
.06)4 
•°7  A 
■04)4 
,o8)4 
.04 
.05 
.05 
.06 
4.30 
2 . 20 
5.00 
2.50 


Electric  Paste,  )4-grosi  boxe» . 

Magic  Paste,  M- -gross  boxes .  4^5 

Parlor^Pride,  large  size . per  doz.  .  8754 

“  . per  gross  10.25 

small  size . per  doz.  .70 

Climax  Enamel,  )4 -gross . per  gross  9 . 40 

Black  Jack,  )4 -gross .  “  7  ^ 

Rising  Sun .  ■<  .  .. 

Sun  Paste,  5-cent  size .  " 

“  10-cent  size .  « 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  )4 -gross .  1.25 

Per  box  of  )4  gross .  2.50 

14  dozen  to  gross .  j  M 

10-cent  size,  No.  10,  per  box  of  )4 -gross .  2^5 

Per  box  of  )4-grois .  4.5; 

F.  F.  Dailey  Co.—  * 

2-in-i ,  smaller  size . per  doz.  .75 

2-in-i,  large  size .  **  I  7j 


SUNDRIES. 

Bird  Food — 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs .  “ 

McAllister,  36  packs .  “ 

Gold  Medal,  24  packs .  ** 

Bird  Gravel — 

Red  or  White,  small,  pkgs . per  doz. 

Red,  large,  36  pkgs .  “ 

Silver,  small,  36  pkgs .  " 

“  large,  36  pkgs .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

“  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz .  “ 

Paist’s  Glue,  1  doz . . .  " 

Carpet  Tacks,  Wooden  Keg,  )4-gro»s  case, 

assorted,  6,  8,  10  s . per  case 

Carpet  Tacks,  Silver  Steel,  4-oz . per  doz. 

6-oz .  <• 

8-oz .  " 

10-oz .  “ 


■04% 
•05)6 
.06 
•°5  K 


•35 

.70 

•35 

•70 

.60 

..85 

•42)4 

.80 


.40 


I2-0Z .  “ 

Matting  Tacks — 

No.  10,  steel . per  doz. 

No.  it,  “  .  “ 

No.  I2j  “  .  “ 

G.  B.  Weiss  &  Son — 

Sole  leather.  No.  1 . 

“  No.  2 . 

No.  3 . 

Cut  Sole  Leather,  cut  into  taps,  6  ins.  high... 

“  "  “  “  ... 
«  1*  if  j  11 

“  «  “  4U  "  Z 

••  <1  t«  ^  ft 

it  a  a  j/  tt 

“  **  «  3  *«  ;;; 

Fli-Stickon,  Fly  Ribbon . per  gross 

Ely  Paper,  Tanglefoot . per  case 

“  Sticky,  10  cartons . . 

Sticktite  Fly  Paper,  100 . per  case 

“  “  10  cartons .  “ 

Wax,  White  and  Yellow . ^ . per  lb. 


.90 

.06 

.06)4 

•07)4 

■°8)4 

■og'A 


.10 
•  io)4 
•x3 


•25 

•23 


1.50 

t-48 
1.42 
x-25 
1. 18 

i.°5 

.90 

4.80 


2.20 

3.00 

2-35 

.30 


ROPE,  TIE  YARN,  ETC. 

Emory  Cotton  Rope,  20  yds.  to  lb . per  lb. 

**  **  Clotheslines,  50-ft.  hanks. ..doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  “ 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  box.,  lb.  to  bx.  “ 
Fine  Hemp  Twine,  8  balls  to  lb.  in  5-lb. 

bunches .  “ 

Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb.  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  “ 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

"  108  ft.  to  hank .  ** 


.0 8^ 

•75 

.30 
.18 
.  l6 


.  30 


•25 


.30 


.  l6 
.07 
.07 
I.60 
x.  70 


36  packages . per  package 

:n  Polish,  30  cakes . per  box 


Stare 

Rex  Gloss,  50  lb.  bulk 


.08 

•50 

■03H 


STOVE  POLISH. 

Per  gro. 

Enameline  Paste,  small,  )4-gross .  4.00 

“  "  large,  “  .  7.oo 

44  Liquid,  large,  “  .  6.65 

“  “  small,  "  .  4.90 


SYRUP  AND  MOLASSES. 
N.  O.  Molasses. 

NEW  CROP,  1908. 

Spiced,  extra  fancy.  No.  736 . 

Extra  fancy,  No.  735 . ; . 

Fancy,  No.  739 . 

Choice,  No.  725 . . 

Cane  Juice . 

Black  Strap . 

B.  H.  F.,  Horse  Food  Molasses . 

CROP  1907. 

Extra  fancy.  No.  715 . 

Choice,  No.  664 . . . 

Good,  No.  690 . 


»3  A 


Refined  N.  0.  Compound. 

Gold  Mine,  refined,  with  i  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 

Gold  Mine,  in  bbls . . . 

Fancy,  No.  104 . 

Fancy,  No.  105 . 

Prime, JNo.  xos . 
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IQJE^Iflu  I&UB.20  22  24,26  ga.Bq.JZL 


No  Loss  on  Loose  Goods 


<Jf  Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 


E 


Troemner’s  Af«> 
1-32  oz.  Le 
OVERWEIGHT, 


.151  B,  “AGATE”  Bearing  Scale,  sensibility 
ves  your  profit  in  the  bin  every  time.  NO 


Polverlzer 


TROEiVUNBR’S 


New  Electric  *■  Coffee  Mills 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER¬ 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “STAR”  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “just  as  good”;  there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 

HENRY  TROEMNER 


Troemn  fr’s  No.  “BALL”  Scale 


No.  911  ARCH  STREET 

*1.  A. 


PHILADELPHIA,  PA. 

FLESCH  <£r  SOIN  112  Clark  Street,  Chicago,  III. 

GENERAL  AGENTS  FO!i  UNITED  STATES 


We  Can  Save  You  Money 


This  idea'  sanitary  meat,  grocery  and  provision  store  was  fitted  up  by  us  for 
The  Tames  Tiell  Company,  Roberts  and  Germantown  Avenues.  Philadelphia. 

You  all  know  that  the  world-renowned  RIDGWaY  R  PRIur  RAloR  contains 
all  the  latest'  improvements,  and  is  noted  for  perfect  circulation  and  A  No.  1  insula- 
tion—the  majin  features  of  a  good  refrigerator  :  add  to  this  the  best  material  and 
first-class  workmanship  and  you  have  the  reason  why 

WE  CHALLENGE  THE  WORLD 

Ridgway  Refrigerator  Company 

E.  B.  ATKINS,  Manager 

Office  and  Salesroom*  Factory 

615-17- 1 9  N.  »roa.d  Street  3519  N.  Lawrence  Street 

PHILADELPHIA 
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Porto  Rico  Molasses. 

Extra  Fancy  Ponce,  No.  714,  new  crop . 42 

West  India,  choice,  No.  645 . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Kico,  No.  699 . 15 

Glucose. 

Three  A,  for  confectionery .  3. 13 

Five  A,  for  confectionery .  3.25, 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz .  “  1.35 

Schimmel's,  10-oz.  bottles,  2  doz.  in  case .  1.45 

"  6-oz.  “  “  “  . 95 

White  Clover,  tumblers,  2  doz . 9o 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club  Mason’s  Quart  Jars—  Per  doz. 

4  doz.  in  barrel . 9^lA 

1  doz.  in  case . 95 

Lyle’s  Imported,  No.  2  cans,  2  doz .  1.82*4 

Globe,  No.  2l/2 ;  tins,  2  doz .  1.15 

Globe,  No.  5  tins.  1  doz .  2.30 

Banner,  in  jars,  compound .  1.05 

White  Clover,  in  jars,  compound .  1 .00 

Purina  Pancake  Syrup,  36  pts .  2.25 

“  *  24Qts .  4.00 

12*4  gals .  7.00 

“  6  gals .  12.00 

Karo,  10-cent  size,  2  doz . per  case  1.90 

Karo,  25-cent  size,  1  doz .  *«  2.30 

Karo,  50-centsize,  V2  doz .  “  2.30 


MAPLE  SYRUP. 

Towle’s  Log  Cabin  Cane  and  Maple  Syrup—  Per  doz. 

Gal.  cans,  6  in  case .  *3- 50 

J4 -gal.  cans,  12  in  case .  .  .  7*25 

Qt.  cans,  24  in  case . .  4. I2^ 

Pt.  cans,  24  in  case .  2.50 

Qt.  bottles,  12  in  case .  4.50 

Pt.  bottles,  24  in  case .  2.50 

Fives  bottles,  24  in  case .  3.75 

Jacket  can* . per  gal.  1.00 
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Golden  Tree .  2.25 

“  medium .  i-45 

“  small  . ’  .92^4 

Vermont,  gal.  tins . per  gal.  1.25 

rT  “  K-gal.  tins .  7.7S 

Hazen’s,  qt.  bottles .  4-00 

“  pt.  bottles . 2.40 


WOOD  AND  WILLOW  WARE. 
Brooms. 

Little  Gem,  parlor,  2  string .  2.40 

N  U,  No.  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles . "  2.40 

Princess,  No.  4,  fancy  handles .  2.7s 

Parlor,  No.  3,  2  tie .  j  gc 

Whisks,  2  sewed . ’’’ 

Stable,  rattan  centre,  2  tie .  3*50 

“  ,  "  3  tie . I.'.;  4.00 

Factory,  heavy .  2  go 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


Washboards. 

Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

57,  Peerless,  double .  3^5 

IIO»  “  single,  spring  protector .  3.30 

80,  Seal  Globe,  double,  swing  protector .  3.10 

100,  Northern  Queen,  single,  protector .  3.00 

175,  Glass .  '0 

126,  Ruby,  single .  2.25 

130,  Little  Gem,  pail  board . '  j’35 

142,  Celery  City . 2.75 


Buckets. 

~  ,  .  ,  Per  doz. 

U.  D.,  2  electric  hoops .  1.7s 

0  3  electric  hoops . x ' go 

Clear,  2  hoops . x’g- 

"  3  Hoops . . "..V.. 1.75 

Electric  Cedar,  2  hoops .  2  An 

p.  “ .  .  3h4s . 

Pine,  3  galvanized  hoops .  2.20 

Galvanized,  12  qt .  ”**’** 

x4qt . 2.*oo 


There’s  No  Waste  to 

m:  m  o 

(DRY  AMMONIA) 

It’s  a  powder  that  has  no  odor  until  sifted 
into  the  water,  then  by  the  magic  of  chemistry 
it  is  turned  into  ammonia. 

A  10  cent  can  of  Ammo  equals  three  pint 
bottles  of  liquid  ammonia  that  would  sell  at 
10  cents  each. 

Guaranteed  not  to  evaporate  nor  lose 
strength  like  liquid  ammonia.  No  bottles  to 
break  but  a  handy  sifter-top  can. 

Pushed  everywhere  by  us  and  sold  every¬ 
where  by  enterprising  grocers. 

Ask  your  jobber,  or  write  for  our  liberal 
offer  to  dealers. 

THE  FRANK  C.  EBY  CO. 

213=215  E.  Atwater  Street 
DETROIT,  MICH. 
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Butter  Dishes. 

No. 

1,  Solid  oval . 

2,  “  . ::::::::::::::::::: 

3,  “  . 

i.  Wire  ends . 


3.  "  . 

5,  “  . 

Picnic  Plates,  8  in . 

“  9  in . 

Crates  contain  250  each. 


Per  M 

.90 

1.25 

1.50 

1.80 
.90 

1 .20 
1.40 

1.80 
2.10 
2  *35 


Clothes  Pins. 


S  gross.. 


Per  box 
..  .44 


Egg  Crates. 

Perfection .  , 

“  10  sets  fillers .  [ .  2’,_ 

Standard,  12  sets  fillers . 1  50 

Star  Egg  Carriers,  2  doz . per  doz  2  os 

“  Trays,  x  M . .  .per  M  2.75 


BRUSHES. 

Scrub  Brushes. 

.  •  Per  doz. 

22,  White  corner . . 

23,  Medium  size .  . g0 

Largo . . . . . 1:00 

00,  white . ;;;;;;;;;;;;;;; 

Handy  House . .'.!!!!!!"!  [42 


Stove  Brushes. 


No. 


Per  doz. 
90 


3,  Black  bristle,  curved  end,  wood  handle . „„ 

21,  X,  crescent  shape .  ,  ' 

'  Grey  fibre,  strap  handle .  x^o 

1.65 


6,  Extra  quality,  all  hair . 2[75 


Shoe  Brushes. 


No. 

o,  Mexidan  Fibre . 


„  .  ,  >arge .  ,.3o 

Bristle  outside .  j  j. 


5,  All  bristle,  . . 

6X,  All  bristle,  extra  value . 

8,  All  bristle,  spotted  white . .  2.80 


65 

1- 75 

2-  r5 
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Whitewash 

No. 

6,  6  in  ,  White  tampico, 

7,  7  in., 

8,  8  in.,  u 

6,  5  in.,  Family  extra  heav\ 
8,  6  in.,  “  "  ^ 

10,  7  in.,  “ 

12,  8  in.,  “ 

6,  5  in.,  A.,  hair  bristle. 

8,  6  in.,  “ 

10,  7  in.,  ** 

12,  8  in.,  “ 

6,  5  in.,  Ideal,  all  bristle,  3 

8,  6  in.  “  “  3 


(rushes. 


Per  doz. 
..  .40 

..  .48 

••  .55 

.80 

•95 

i.xo 

1.25 
1.40 
1.65 
2.00 
2-35 
1.90 

2.25 


khes. 


Dust  Bri 

No. 

7X,  Fibre,  wire  drawn  ..., 

21,  All  hair,  wire  drawn... 

28,  White,  wire  drawn...., .... 

1,  7  in.,  All  hair,  flat  end  ...K .  2.25 

22,  7  in.,  Mixed,  round  end.. 
irX,  7  in.,  All  hair,  round  e: 


Per  doz. 
.90 
2.25 
2.90 
2.05 


-Plug. 


tobacco! 


Per  lb. 

37 

56 
39 

39 
43 
64 


Battle  Ax,  7  and  14  lb. 

Deer  Skin,  9  and  16  lb 

Gold  Rope,  6  lb . 

Jolly  Tar,  5, 10,  15  and  25  lb] 

Newsboy . I  . . 

Old  Honesty . 44 

Piper  Heidsick . ■  ]  3, 

Spear  Head . a]!'.*.'.!!!!]*.'.'..'.]...]'.."!  .35 

Standard  Navy . I."..... !" !. "... ........  1 38 

Toddy . m!!!.’..'"!!!!!.'.’.".'.....!  .  28 

Vinco . 

Town  Talk . 


SMOKING 


Briar  Pipe . 

Duke’s  Mixture . 

Greenback . 

Green  Turtle . . 

G.  &  A.  Navy,  3^  oz.. 

Honest . 

Polar  Bear . 

Ripple . 

Sensation . 

Wild  Rose . 


YEAST 

Compressed  . 

Magic,  1*4  doz.  packages.. 
Yeast  Foam,  iy2  doz . 


rOBACCO. 


Per  lb. 

■38 

•39 

38 

28 
34 

39 
3° 
39 
39 
39 


CAKES. 


..per  doz. 
..per  box 


.18 

58 

•58 


TRV  IT  30  DA  VS 

<Jf  We  claim  that  our  Meteor  Cash  Carrier  is  the  easiq 
m  the  most  reliable 


T 


Price  only 
$25  per  line, 
a  bsolutely 
guaranteed. 

NEW  YORK,  Times  Bldg. 


<Jf  We  prove  it 
prove  it.  SendToJ 
free  trial.  Youj 
man  can  put  it  uj 

CJf  A  cash  carrier  j 
merchant  money. 


REE 

St  worked  and 
the  market. 

letting  you 
|  it  on  30-days’ 
local  handy 


pill  save  any 


.  §3= 


n  UNITED  STORE  SERVICE 


|ND  TUBE  CO. 

30,  Medinah  Bldg. 


BOSTON,  Tremont  Bldg 


CHICi 


OQdaanA 


!”0?00o“»5S5S? 

Help  along  a  square  deal  by  selling  an  independe 

OHIO  BLUE  TIP  SAFETY 

Not  only  independent,  but  the  surest,  safest,  best  doi| 
made.  Not  only  independent,  and  the  surest,  safest 
the  most  profitable  to  you — makes  you  81  per  cent. 
All  jobbers. 

OHIO  MATCH  SALES  CO.,  NE^ 

Philadelphia  Office  and  Warehouse,  411  Marshall 


Help  a 
quare 
Deal 

match — the 

LATCH 

jle  tip  match 
and  best,  but 
Irofit. 

YORK,  N.  Y. 

IlSfreef  # 
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